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Like soda goes with scotch

That’s how fast, profitable results go with W-I-T-H in Baltimore! And
how the local merchants do know it! W-I-T-H regularly carries the advertising
of twice as many of them as any other station in town.

Here’s why: W-I-T-H delivers more listeners-per-dollar than any cther
radio or TV station in Baltimore. And this BIG audience, at such LOW rates,
produces low-cost results!

W-I-T-H can do it for you too. Get in on this natural combination—low-
cost, resultful advertising and W-I-T-H. Your Forjoe man will give you all

the details.
-I-T-H

TOM TINSLEY, PRESIDENT » REPRESENTED BY FORJOE AND COMPANY
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S0 DO HAVENS

FIRST STATIONS OF VIRGINIA

Up-up-up go sales of National Bohemian and
National Premium Beers in the rich Virginia
markets of which Richmond is the center.

And small wonder. National brews to a strict
policy of ““Not how much—but how well.”” It
knows its business well. And it knows how to
sell Virginians via Havens & Martin radio and
TV stations of Richmond.

WTVR (TV) and WMBG (AM) are sound buys for
any advertiser. Why? Their adherence to high
broadcast standards, their long-time reputation
for service, their pioneering progress have

won the affection of Virginians. Today WTVR,
now in its fourth year, is still the only

TV station in Richmond. And WMBG means
NBC for its millions. Here's a duo that's a sound
investment for a sound {and sight) advertiser.

WMBG -~ WCOD

Havens & Martin Inc. Stations are the only
complete broadcasting institution in Richmond.
Pioneer NBC outlets for Virginia‘s first market.
WTVR Nationally Represented by Blair TV, Inc.
WMBG Nationally Represented by The Bolling Co.

WTVR



NOT ONLY THROUGHOUT
THE PACIFIC WEST
but people in
EVERY STATE AND HALF AROUND THE WORLD
LISTEN TO AND ACKNOWLEDGE

Bornte @ Cidhiny. e

50,000 watt — Clear Channel
640 ke

A Southern California
institution for over

30

years

NBC for LOS ANGELES Represented by Edward Petry Co., Inc.

Published e Monda withY 'b kNumb (53d nd 54th i ) blhd February by B
Bll(fy Wl¥gt Ent da dassmt 14.1933 tPtOﬂi tW higt



the
human
side

of the
news

One of the survivors of the recent tragic collision between
the Destroyer "Hobson'* and the Aircraft Carrier
"Wasp'' was Fireman 2nd Class Joseph F. Arnold, of
Lebanon, Pennsylvania. Nineteen-year-old Arnold was a

witness at the Naval Inquiry investigating the collision.

In line with its policy of presenting the human side of the
news, WGAL-TV arranged for young Arnold to appear
before its cameras. Thousands of people in the area

heard Arnold's graphic, first-hand account of the collision.

It's a habit of long-standing, at WGAL-TV, to present
informative human-interest news programs such as the one
featuring Fireman 2nd Class Arnold. Bringing its

viewers the human side of the news is just one of the
many ways in which WGAL-TV fulfills its

. public-service obligations.

WGAL-TV

A Sfeinmon Staticn
Clair B, MeCellaugh, Frq.

Represented by
ROBERT MEEKER ASSOCIATES
New York Chicago San Francisco Los Angeles

}
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CLOSED CGIRCUIT

THOUGH TOP PLANNERS under NBC's
lewly re-integrated radio-TV command [BeT,
fune 23] say they’re still “in the casing and
slanning process” and have mapped no defi-
1ite moves, speculation persists that studies
ire in works to determine possibility of de-
7ising new discount structure which, without
nvolving “tie-in” sales, would give special
'redit to advertisers who use combination of
:adio and TV in certain volume. It’s said to
e under study as part of NBC’s new emphasis
m radio-TV as complementary media, follow-
ng appointment of Sylvester L. {(Pat) Weaver
Ir. as vice president in charge of both radio
ind television, and Frank White as vice presi-
lent and general manager of both.

JPCOMING is sale of WJMQ Cleveland in-
lependent, 1 kw daytimer on 1540 ke, to
lichard Eaton, operator of five stations in East
"WOOK Washington; WANT Richmond;
NARK Hagerstown; WSID Baltimore; WINX
Rockville}. Price understood to be $100,000
vhich includes current assets of perhaps $60,-
)00. Seller is W. J. Marshall, who established
itation in 1947. It’s presumed station, upon
CC approval of transfer, will cater largely
0 Negro population.

iDWARD G, SMITH, who resigned recently
1s manager of radio at ABC’s central division,
ind was formerly General Mills radio-TV direc-
or, will join WTCN Minneapolis as general
nanager. F. Van Konynenburg, vice president
ind general manager of Mid-Continent Broad-
asting, licensee of WTCN AM-FM-TV, ex-
ected to supervise TV activity after FCC
ipproval of stock transfer in which CBS ae-
ires TV station. WTCN, under proposed
1ew ownership, has applied for TV channel
‘BeT, June 9, May 26, April 21].

ANNOUNCEMENT shortly will be made of
lection of W. C. Swartley, station manager of
Nestinghouse Radio Station’s WBZ-AM-FM-
['V Boston, and Ralph Harmon, WRS chief en-
rineer in Washington, to Board of Directors
if Westinghouse Radio Stations Inc.

ACQUISITION by John (Mystery Man) Fox
f Boston Post, generated new reports last
wveek of his possible entry into Boston radio.
While emphatic denial came from CBS, spec-
tlation arose that Mr. Fox’s next acquisition
night be CBS-owned WEEI Boston, followed
'y application for TV. Forty-five year old
inancier is reportedly worth $26 million and
J0lds substantial interest in Western Union.

[INSIDE GOP headquarters there appears to
e smug reaction to claim Democrats have jump
in buying choice radio-TV time for post-conven-
tion network campaigning, with indication
Republicans have bought plenty but aren't
tipping hand to opposition.

FORD FOUNDATION about ready to reveal
details of 90-minute Sunday afternoon pro-
gram to start on CBS-TV right after election.
Series will reportedly attempt to reflect diverse
facets of contemporary life, using both live
(Continued om page 6)
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McDANIEL RESIGNS
AS RTMA PRESIDENT

GLEN McDANIEL resigned Friday as presi-
dent of Radio-Television Mfrs. Assn. “solely
because of personal considerations which re-
quire that 1 return to New York”™ [CLOSED
CIrRcUIT, Jan. 28). Resignation, effective Oct. 1,
drew expression of regret from RTMA board
in Chicago (see RTMA story page 34) along
with praise for his achievements since taking
office April 1, 1951,

A. D. Plamondon Jr.,, new RTMA board
chairman, named committee of past presidents
10 recommend successor to board. Members of
committee are Robert C. Sprague, retiring
chairman of board, chairman; Paul V. Galvin,
and Leslie F. Muter.

Mr. McDaniel lauded by board for long list
of major achievements on behalf of industry
and skill in presenting as well as solving prob-
lems. Staff has been expanded since he as-
sumed office and organization has grown. He
piloted trade practice proposals through Fed-
eral Trade Commission conferences. In letter
of resignation he thanked entire association
and staff for cooperation.

BURNETT GETS ALL
KELLOGG BUSINESS

LEO BURNETT Co., Chicago agency, takes
on remainder of Kellogg Co., Battle Creek,
business, adding seven products to current list
of five Oct. 1. New products represent annual
billings of $4 million, which switched from
Kenyon & Eckhardt, New York [BeT, June
23]). New products are: All Bran, Pep, Bran
Flakes, Raisin Bran, Shredded Wheat, Gro-Pup,
feed division, added to products already serv-
iced by Burnett: Corn Flakes, Rice Crispies,
Sugar Corn Pops, Corn Soya and Gold Medal
Macaroni and Spaghetti. In addition, Burnett
will handle Kellogg Co. Ltd. of Canada. James
E. Weber, vice president, is account supervisor,
working with three product men. Burnett
agency acquired initial Kellogg business in
fall of 1949. Client looking at syndicated film,
Superman, which would be spotted nationally
for children’s audience in fall.

YOUNG QUITS WORKSHOP

JAMES WEBB YOUNG has resigned as con-
sultant on mass communications to Ford
Foundation, effective Aug. 1. In announcing
his resignation, Henry Ford II, Foundation’s
acting president, said, “We are pleased . . .
that the Television-Radio Workshop, which
was established by the Foundation at Mr.
Young’s suggestion and with his guidance, will
continue along the lines envisioned by Mr.
Young under Robert Saudek, director of the
Workshop.” Mr. Young said: “Now that the
Workshop is established and is proceeding
with plans that Mr. Saudek and I worked out
together, I feel that it is time for me to turn
my attention to a number of personal affairs
that I have been neglecting during the last
year. I have enjoyed working with the Foun-
dation’s officers and hope to be of additional
service to them on some future occasion.”

BUSINESS BRIEFLY

TEXACO SPOTS @ Texas Co. (gasoline and
motor oil), through its agency, Erwin, Wasey
& Co., N. Y., considering spot radio campaign
in northeast section of country.

TEA ADDS MARKETS @ Tetley Tea Co,,
Greenwich, through W. Earl Bothwell, N. Y.,
adding small number of markets, effective im-
mediately, for six weeks.

SEEK 100 MARKETS @ Garret Wine Co,,
N. Y, through David J. Mahoney, that city,
starting to line up radio-TV spot campaign to
start Oct. 6, in 100 markets for ten weeks.

PREEN PARTICIPATION @ A. S. Harrison
Co., South Norwalk, Conn. (Preen Floor
Polish), looking for participation radio—seg-
ments and spots—to start after Labor Day on
New England coast, through Calkins & Holden,
Carlock, McClinton & Smith, N. Y.

STRIKE CANCELS SCHEDULE @ Ra-
dio spot schedule destined to start July 21 in
five sales districts for Lincoln-Mercury has
been temporarily cancelled because of steel
strike.

MC FARLAND COMPROMISE
EXPECTED SATURDAY

COMPROMISE between Senate and House
versions of McFarland bill (S 658) expected
to be reached Saturday by Senate-House con-
ference committee. Led by Sen. Ernest W.
McFarland (D-Ariz.) and Rep. J. Percey
Priest (D-Tenn.), committee met Friday, dis-
cussed several non-controversial sections of
bill and was scheduled to meet next day at 10
a.m, to iron out remaining differences.

General consensus among Capitol Hill
watchers is that final bill will include these
provisions, of those significantly in conflict:
(1), FCC will have power to issue cease and
desist orders in addition to revoking licenses.
However, fine provision of House bill may
be retained for non-broadcast services. (2)
Newspaper anti-discrimination provision will
either be rewritten to make it apply to any
lawful business or occupation or it will be de-
leted entirely on ground White House has ob-
jected to it, might veto measure because of it.
(3) Horan amendment will be accepted, but
section forbidding charge of premium rates
for political candidates will be rewritten to
take into account broadcast practices. (4)
Double jeopardy clause in Senate version will
be retained. (5) Forced purchase of equip-
ment of licensee who fails to get renewal will
be dropped.

DE ROCHEMONT MOVES

RICHARD DE ROCHEMONT, former exec-
utive producers of Mareh of Time, has joined
Transfilm Inc, New York, as producer and
consultant on new business matters, moving
his business film accounts to Transfilm in deal
said to involve more than half-million dollars
worth of commercial film production. Mr. De
Rochemont plans to release two topical TV
programs this fall.

for more AT DEADLINE turn page ’
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MOORE NAMED PRESIDENT
OF VIRGINIA ASSOCIATION

JAMES H. MOORE, WSLS Roanoke, elected
president of Virginia Assn. of Broadcasters
at business session held Friday noon, winding
up two-day meeting at Old Point Comfort,
Va. (see VAB stories pages 30, 51). Robert
H. Smith, WCYB Bristol, elected vice presi-
dent and Frank E. Koehler, WROV Roancke,
secretary-treasurer.

Resolutions supported NARTB get-out-the-
vote campaign and FCC plan to relax operator
rules. Bernard Koteen, Washington radio at-
torney, cited cases supporting NARTB effort
to have operator rules eased. NARTB Presi-
dent Harold E. Fellows spoke at Thursday
night session.

Indication some UHF TV stations will be
granted soon after July 1 given by FCC Comr.
Rosel H. Hyde in question session after his
talk. He declined to get into discussion of
directional TV antennas. C. T. Lucy, WRVA
Richmond, discussed legislative activities as
chairman of committee handling that work.
Others taking part in floor debates were John

. Shultz, WMVA Martinsville; Charles P.
Blackley, WTON Staunton, retiring VAB presi-
dent; Richard F. Lewis Jr., WINC Winches-
ter; Philip P. Allen, WLVA Lynchburg, and
Robert M. Lambe, WTAR Norfolk.

Elected to VAB board were Fred L. Hart,
WLPM Suffolk; John L. Cole Jr., WHLF South
Boston: Charles R. Maillet, WFLO Farmville;
Earl M. Key, WKEY Covington; E. S. Whit-
lo|ck, WRNL Richmond.

COURT ORDERS KFDM
CASE REOPENED

REOPENING of 560 ke case concerning KFDM
Beaumont, Tex., and KWTO Springfield, Mo.,
was ordered by U. S. Court of Appeals in
decision Thursday (No. 10888). Court remand-
ed case to FCC to (1) hear testimony on
possible directional antenna design proffered
by KFDM and (2) compare amount of inter-
ference between what was estimated and what
.actually has occurred.

-

In 1947, FCC granted KFDM authority to boost
power from 1 kw to 5 kw. Short time before grant.
KWTO applied for power increase from 5 kw local
sunset and 1 kw night to 5 kw full time, thus
throwing interference into KFDM's exnanded rerv-
ice area. Commission then revised KFDM grant.
to condition it on acceotance of any interference
that might ensue if KWTO abblication granted. Jf
KFDM rejected condition, FCC said it would cet
both applications for comvarative hearings. KXFDM
acronted condition. In 1948, FCC held hearing on
KWTO applicationi, granted power boost. KFDM
appealed to Court of Appeals.

In other parts of decision, Court denied
KFDM complaints that (1) it was denied eom-
parative hearing and (2) that FCC violated
10% rule in granting KWTO increased power,
Court held that when KFDM accepted condi-
tion on its grant, it waived rights to compara-
tive hearing. Court also said that 10% rule
is part of Engineering Standards, and FCC
must have flexibility in deviating therefrom
in public interest.

AVCO REPORT

NET INCOME of Aveo Mfg. Co. for six months
ended May 31 totaled $3,542,928 against $5,-
547,211 in same period of 1951. Earnings in
first half of 1952 were 38 cents per common
share on 8,887,959 shares compared with 61
cents on 8,731,068 shares for similar period
last year. Dividend of 56% cents on corpora-
tion’s $2.256 cumulative convertible preferred
stock, payable Aug. 1, 1952, declared Friday.
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A summary of television station applica-
tions filed since the freeze was lifted
shows the average applicant expects
to spend $367,000 to build his station
and $292,000 to run it the first year.
Average anticipated revenue for first
year is $314,000.. Page 23.

General Telecasting System is formed by
General Teleradio Inc. (subsidiary of
General Tire & Rubber Co. and prin-
cipal stockholder in MBS) to produce
and distribute television programs.
Page 28.

This is the week that may settle the
immediate future of network-affiliate
relationships in radio. CBS Radio
affiliates meet with top network execu-
tives July 2 to straighten out differing
opinions over network rates. Page 24.

Monday isn't blue any more for Pomeroy's
department store in Pottsville, Pa.,
since it started using Sunday radio
advertisine. A special B®T report.
Page 26.

Despite summer heat, advertisers and
agencies are beginning to plan fall
schedules ¢on radio and television.
Page 27.

The President throws his support behind
educational television, tells FCC mem-
bers he hopes private foundations will
ante up the enormous sums needed to
build non-commercial facilities for
educational broadcasters. Meanwhile,
Emerson Radio & Phonograph Corp.
puts up $100,000 for educational sta-
tions. Page 51.

Detailed plans for radio and television
coverage—the most ambitious in his-
tory—of the Republican National Con-
vention next week. Page 25.

Harold Fellows, NARTB president, warns
against the dangers of ‘“organized
efforts at censorship” as he testifies
before the House subcommittee inves-
tigating morals of radio-TV. Page 29.

The 1953 NARTB convention is set for
Los Angeles starting either April 28
or 29. Puare 81.

National Production Authority relaxes
its ban against color television produc-
tion, but concedes that it won’'t mean
anything like mass production of color
will be possible. Page 58.

F'CC’s proposed relaxation of transmitter
operator rules draws violently opposed
reactions. Station operators, on the
one side, say engineer shortage re-
quires easier rules. Engineers and
unions say there is no shortage but
that stations want to hire cheap help.
Page 28.

Upcoming

June 30-July 2: National Industrial Adver-
tisers Assn., Palmer House, Chicago.

July 7-2: CBS Radio offiliates meeting,
Ambassador Hotel, New York.

(Other Upcomings page 73)

Closed Circuit

(Continued from page 5)

and film presentation in flexible format similax
to that of leading picture magazines. Under-
stood that series will be available for partici-
pating sponsorship.

WHEN FCC appears before House subcommit-
tee on Gathings investigation, it will be callec
upon to analyze complaints received from pub-
lic on radio-TV programming. These, as of
now, show roughly that main complaints have
been against liquor advertising (Hawaii anc
Alaska), running better than 3-1 over al
others. Poor runners-up are low necklines or
TV and blatant commercials.

UNDERCURRENT of opposition evident i-
FCC legal ranks over plan of General Counse
Benedict P. Cottone to hire outsider to fil
vacancy of Assistant General Counsel ir
charge of litigation. J. Roger Wollenberg, o
Anti-Trust Div., Dept. of Justice, is mentioned
Staff supports merit promotions from within
particularly on ground that litigation will re-
quire trained top personnel. Suggestior
strongly favored is promotion of Assistan
Broadcast Bureau Chief Joseph M. Kittner t¢
AGC for administration, with AGC Richarc
A. Sollomon promoted to litigation, and Pau
Dobin, who ably directed final TV allocation:
project, succeeding Mr, Kittner in Broadcas
Burcau. All salaries involved are at $10,800.

DON’T kiss off request of Sen. Joseph Mec
Carthy (R-Wis.) for list of State Dept. con
tacts with radio-TV newsmen. It's likely t¢
come up in election campaigning as basis o
charge State Dept. is using private industry
for propaganda.

USE of closed circuit TV for civil defense alert
ing believed to have stirred keen interest insid
White House after theatre TV demonstratior
for policemen last Thursday.

AMERICAN Civil Liberties Union is prepar
ing brief to support its petition asking tha-
hearing be held by FCC on alleged use of black
list by radio-TV networks and stations. Com
mission several weeks ago turned down ACLT
pleading asking that network stations be placec
on temporary license pending hearing [BeT
June 161, but left unresolved request for hear
ing on subject.

YOU CAN put this down as faet: Even il
Democrats remain in White House, formei
U. 8. Sen. James Mead will submit hig resigna.
tion as FTC chairman early next year.

WMAL EXECUTIVE CHANGES

WITH resignation of Ben Baylor as assistani
general manager and sales manager of WMAL-
AM-FM-TV Washington, Charles L. Kelly
program direetor of stations, becomes assistant
general manager. Kenneth H. Berkeley, gen-
eral manager of Evening Star Broadcasting
Co., also announced appointment of Mahlor
Glascock as director of radio and televisior
sales. Mr. Glascock, now with Kal, Ehrlich &
Merrick advertising agency, formerly director
of radio sales for WRC Washington, NBC-
owned capital outlet. Appointments effective
July 1.

CONVENTIONS TO WICHITA

KANS Wichita Friday completed arrange-
ments to bring conventions to Wichita by
microwave relay connection with WKY-TV
Oklahoma City. Station will set up 65 to 70
sets in Wichita Forum Bldg. Telecast will be
presented free as public service.

for more AT DEADLINE see page BS ’
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DES MOINES RADIO

Latest Hoopers show it again . .. KRNT, CBS Radio in Des Moines, delivers
the BIG audience—Morning, Afternoon, and Evening. You're right when
you buy that very highly Hooperated, sales results premeditated, CBS af-
filiated station in Des Moines. Katz represents KRNT, The Register and
Tribune station.
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To the radio advertiser

who inquired about an

under-the-counter deal

One of our boys recently put aside his rustic
clothes and haystrewn speech for a look at the
World. “Madison Avenue is a shambles,” he
reported. “All advertisers are equal only some
are more equal than others. Rate cards gyrate.
Counters for dealing under are everywhere. One
fellow even made me a Proposition!”

We calmed him down with a month’s vacation
and decided to make a Statement, to wit:

1. Our rate card No. 18 became effective
June 1, 1951,

2. If rate increases become necessary a new
rate card will be issued (with & year of grace
between announcement and effective date).

3. If rate decreases go into effect a new rate
card will be issued; everyone will know about
it and benefit from the reduction.

We’re old fashioned about rate cards. Qurs mean
what they say. Everyone is treated the same as
anyone. This saves time-buyers embarrassment;
they know where they stand; they don’t have
to be worried about bargaining.

We submit that WMT’s published rates offer a
fertile source of advertising value: 338,480
families who listen each week to WMT’s exclusive
regional and CBS programming. The Katz
Agency, our national representative, says amen.

5000 WATTS, 400 KC
REPRESENTED NATIONALLY

BY THE KATZ AGENCY

BASIC CBS RADIO NETWORK
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s it G0 what

they say about
television?

Yes, it is . that television has had a lusty,
chaotic infancy.

It’s equally . that television today has ma-
tured into a major medium sold and bought on
a comparative and competitive basis.

It’s also . that buyers of television time
need and want facts about television markets
to do an intelligent buying job.

It's. too, that the TELECASTING section
of the 1952 BROADCASTING-TELECAST-
ING Marketbook will contain the basic data on
all 63 television markets.

This data will be broken down into easy-to-read,
easy-to-refer-to information.

Tim ers need facts in a hurry. They will find
the quickly and easily in the Marketbook.

The 1952 Marketbook has the . on how
much spot or network television will cost on any
combination of stations throughout the country.

The 1952 Marketbook has the
rating services are available in each of the tele-

on what

vision markets.

The 1952 Marketbook has the
population of each of the TV markets.

on the

The 1952 Marketbook will contain a television
map of the United States. This will enable time-
buyers to chart coverage areas.

Because the 2 Marketbook has these and
man?’ other , 1ti that the Market-
book is the strategic buy for television stations.

It is. too, that regular rates apply.

The publication date of the Marketbook is August 18th. The deadline is July 20th.

Send in your reservation today.
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Sales-winning radio schedules for
the Great Southwest just naturally
include this pair of top-producing
CBS Radio Stations. Results prove
this! Write, wire or phone our
representatives now for availabilities

and rates!

National Representatives

JOHN BLAIR & CO.

~ CBS RADIO STATIONS
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ERBERT A. CARLSON resigns as vice president of Henri, Hurst &
MeDonald, Chicago, July 1 to enter public relations business on West

Coast.

DR. LAWRENCE DECKINGER, research director, Biow Co.,, N. Y,
appointed vice president in charge of research.

HELEN M. WHIGHAM, assistant account executive,

N. Y.

H. M. Conner & Assoc., Hollywood (now discontinued),
to Vick Knight Inc., that city, as media director.

JOAN M. KOOB, J. B. Lippincott Co., Phila., and WIL-
LIAM STEINER form new agency, STEINER & KOOB,

RALPH WEINSTOCK, account executive, Ted H. Ball
Co., Hollywood, to Consolidated Adv. Directors, L. A.,
as head of sales-merchandising department.

MARY ANDREW AYRES, account executive with Sul-

Dr. Deckinger

president.
president in charge of radio at ABC.

livan, Stauffer, Colwell & Bayles, N. Y., elected a vice
Her husband is CHARLES T. AYRES, vice
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ERALD L. (JERRY) SEA-
G MAN, radio-television direc-

tor of Bert S. Gittins agency,
Milwaukee, has the kind of a job
about which perhaps people dream.
In the line of duty this spring, he
spent four weeks visiting 11 South
and Central American countries.
Last year he toured 15 nations in
Europe and the Near East, and
next year he will fly to New Zea-
land and Australia.

Mr. Seaman has averaged 100,-
000 flying miles
vearly in the past 10
years, which prob-
ably makes him the
country’s fastest and
farthest-moving ad-
vertising-radio-farm
expert.

Traveling in what
amounts to at least
a six-day and often
a seven-day week
(which people don’t
envy), Mr. Seaman
shepherds radio’s
oldest farm program
and the only com-
mercial show par-
ticipated in by the
U. S. Dept. of Agri-
culture, The Nation-
al Farm and Home
Hour on NBC from Chicago. A
Saturday show and Chicago’s first
network feature, it is presented in
cooperation with the USDA and
has been sponsored for 52 weeks
yearly since 1945 by the Allis-
Chalmers Mfg. Co.. Milwaukee.
Bert S. Gittins is the agency.

Mr. Seaman’s experience in jour-

BROADCASTING *

Mr. SEAMAN

nalism, agriculture and radic are
combined ideally for the account.
Born on a livestock farm in Iowa,
he completed work on bachelor’s
and master’'s degrees at Iowa
State College in agricultural jour-
nalisin. As an undergraduate, he
wrote freelance news for local and
regional farm papers and national
magazines, waited on tables in his
Delta Chi fraternity house, and was
a member of Alpha Zeta (agricul-
ture), Sigma Delta
Chi (journalism),
and Cardinal Key
(senior society).

After 12 months
as a graduate assis-
tant when he divided
his time between
teaching duties and
work on his master’s
thesis, he left the
campus for the out-
side world. In 1942,
he returned briefly
to receive his M.S.
after researching
and writing a thesis
on “The History of
Early Iowa Farm
Magazines,” cover-
ing the years from
“‘zero to 1900.”

Mr. Seaman worked as field edi-
tor of New Jersey Farm and Gar-
den, handling editorial as well as
advertising, and as a salesinan for
the daily Dhovers Jowrnal in Chi-
cago. Joining the North Dakota
Agriculture College at Fargo in
1938, he handled duties as publicity

(Continued on page 71)
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ARTHUR H. YOUNG, assistant sales promotion manager, Interstate
Department Stores, to merchandising staff, Young & Rubicam, N. Y.,
in charge of sales promotion and premiums,

MAXWELL M. HAMAN, overator of own direct mail agency, and
CHARLES S. HAYDEN, to copy writing staff and art department, re-
spectively, of N. W. Ayer & Son, N. Y. BRANTLEY LIPPINCOTT,
Ward Wheelock Co., to Aver’s Philadelphia office as staff member of
checking, audit and file bureau of media department.

WILLIAM C. RAUGHLEY, Al Paul Lefton Co., Phila.,, to J, M. Korn
& Co., that city, as account executive.

CLLAIRE COBHAM rejoins S. R. Leon Co.,, N. Y., in executive capacity.

JORDAN BEYER, salesman, General Electric Supply Corp., L. A, to
Ross, Gardner & White Adv., that city, as account executive.

LUSK ROBINSON to White Adv., Oklahoma City, as account executive
in charge of business development.

TOBY A. MILLER, manager director, Ted H. Ball & Co., Hollywood,
to The Edwards Agency, L. A, as account executive and merchandis-
ing director.

FADELL Co., Minneapolis, changes name to MIKE FADELL Adv.
JOHN J. POLIAN appointed account executive there. DORIS ANDER-
SON named media director. JOAN MURPHY added to radio-TV staff.

ALLAN A. DAVID has re-opened DAVID Adv., 20 W. Jackson Blvd,,
Chicago. Telephone is Webster 9-3788.

A. E. ALDRIDGE, A. E. Aldridge Assoc., Phila., elected vice president
of First Adv. Agency Group at Buffalo convention.

JACK WHITEHOUSE, office of public information, U. of Calif,, L. A, to
Martin R. Klitten Co., that city, as head of newly formed pubtlic
relations department.

GETSCHAL & RICHARD Inc, N. Y, changes tc GETSCHAL Co. Office
remains at 49 E. 51st St.

BERGIE BOE, manager of radio-TV department, Roy Durstine agency,
N. Y., to radio-TV staff, Needham, Louis & Brorby, N. Y. She is wife
of BOB WOOD, midwest manager of Storer Broadcasting Co.

GILBERT W. WERNER, copy-contact man, H. B. LeQuatte Co., N. Y.,
and previously with August Adv., Miami, to-copy staff of VanSant,
Dugdale & Co., Baltimore.

NORMAN C. KAL, president and treasurer, Kal, Ehvlich & Merrick Adv.,
Washington, D. C., elected business representative on board of Assn. of
Better Business Bureaus Ine.

THOMAS P. REILLY to media staff, Ted Bates & Co., N. Y., as space
buyer.

RAY VIR DEN, former president of Lennen & Mitchell, N. Y., who
was said earlier in B®T to be opening agency, reported last week that
it was office which he would use as base of operations, but not an agency.

ARTHUR PARDOLL, business manager, radio-TV department of Sul-
livan, Stauffer, Colwell & Bayles Inc., N. Y., father of girl, Martha Jean,
June 12.

EDWIN B. TYLER to Hermon W. Stevens Agency, Boston, as assist-
ant to president.

BROADCASTING ® Telecasting
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AP NEWS means

WEWS for WILK, Asbury Park, N. J.:

“We feature AP news every hour,” says
Station Manager Tighe. “It is the back-
bone of our local programming and time
sales. Our listener ratings show that a
local independent which does a good news
job can outpull networks in the local
market!”

Thomas B. Tighe, Station Manager
WILK, Asbury Park, N. J.

o
WEWS for KARK, Little Rock, Ark.

Commercial Manager Haas reports:

“Our 39 weekly 15-minute AP newscasts
are divided among 12 sponsors. All have
been with us at least four years. That's
proof that AP news with alert local and
regional coverage is good business for
sponsors and for KARK.”

Julian F. Haas, Commercial Manager
KARK, Little Rock, Ark.

More and more of the country’s finest stations are announcing with pride: “TH I S S TA ” 0 N I S A M E M B E R

HEW WERY gy wEesy
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G000
“Ewsf()l' MEYER’S BAKERY, sponsor of

WEWS for the FISCHER BAKING COMPANY, -

with seven 15-minute AP newscasts a week on WILK: "~

“Our long sponsorship of AP newscasts on WILK
shows (1) their effectiveness, and (2) our satis-
faction,” declares George J. Fischer. “These
newscasts accomplish two important jobs . . .
a public service in keeping our audience informed
... and an advertising job by promoting Fischer
Baked Products to a larger-than-usual audience!”

seven AP newscasts a week on KARK:

“We're in a highly competitve field,” says Charles
T. Meyer, President, “and we must maintain our
leadership as marketers of quality baked goods.
Qur AP newscasts on KARK help us do this by
providing a powerful selling medium plus the
public service credit and prestige which go with
sponsorship of AP news.”

OF THE ASSOCIATED PRESS.”

RADIVO

{1} Tue ASSOCIATE
I

50 Rockefeller Plaz

Associated Press . . . con-

stantly on the job with

« a news report-of 1,000,000
words. every 24 hours.

o leased news wires of 350,000
miles in the U.S. alone.

e exclusive state-by-state news
circuits.

e 100 news bureaus in the U.S.
« offices throughout the world.

o staff of 7,200 augmented by
member stations and news-
papers . .. more than 100,000
men and women contributing
daily.

AP NEWS WILL MEAN GOOD
NEWS FOR YOUR STATION AND
YOUR SPONSORS, T00! The
alert, comprehensive, authorita-
tive news coverage provided by
The Associated Press attracts,
holds, convinces audiences . . .
creates an atmosphere of
authenticity in which a spon-
sor's message takes on added
importance. Find out today how
the good news brought by AP
can mean good news for you
and your sponsors! Consult your
AP Field Representative . . . or
write, wire, or phone:

D\V\S\ON
p PRESS

a, New vork 20, N.Y-



GENE ARCHER

WRC’s Gene Archer, to
e exact. Gene's delight-
ful mid-day program
features the Cliff Quar-
tette’s individual music,
popular records . . .
plus Gene Archer's own
brilliant baritone styie.

Participation in this
choice time period (12:-
15-1:15 PM, Monday

othrough Friday) promis-
es business in Washing-
ton. An impressive list
of current national spots
amply supports Gene's
selling story.

Audience loyalty of
"Here’s Archer” offers
an immediate associa-
tion with a “Name Per-
former” in the Nation's
Capital.

A few choice availabili-
ties remain, contact WRC
directly or NBC Spot
Sales.

IN THE NATION'S CAPITAL
YOUR BEST BUY IS

FIRST in WASHINGTON

"WRC

5,000 Watts e« 980 KC
Represented by NBC Spot Sales

Page 14 ® June 30, 1952
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RUSSELL DARY, real

M estate and insurance firm

L owner, is putting his

ability at the organ to good use on
KMAN Manhattan, Kan.

Last March, Mr. Dary began a
quarter-hour Sunday afternoon
program on KMAN, featuring his
own organ music, The program,
Melodies at Home, is aired from
Myr. Dary’s residence.

In two months, Mr. Dary’s firm
had moved more than $150,000
worth of real estate alone. Con-
sidering that Manhattan is a com-
munity of only 19,000 inhabitants,
this was quite a feat, Bill Friday,
KMAN commercial manager
points out.

The insurance portion of Mr.
Dary’s business has increased to
the point where it now pays for
the entire overhead expense.

Mr. Dary gives KMAN credit
for helping to increase his busi-
ness as much as 30% over a two-
month period. Ten minutes after
his first quarter hour, a hitherto
unknown prospect phoned to com-
pliment Mr. Dary on his mausic
talent. This phone call eventually
resulted in sale of a $30,000 piece
of property, which had been men-
tioned in one of the commercials.

In addition to his advertising
over the radio, Mr. Dary partici-
pates twice weekly in a public

Mr. Dary, through KMAN, wirs
Melodies from his living room.

Kk &k %

service type program promoting
Safety First.

Mr. Dary is a member of the
Washington Committee of the Na-
tional Real Estate Board, a past-
president of the Kansas Assn. of
Real Estate Brokers and holds the
Kansas Assn. of Real Estate Brok-
ers “QOutstanding Achievement
Award” for 1951.

As a musician, and as a busi-
nessman, Mr. Dary knows that
radio brings the most harmonious
results from the broad keyboard of
advertising.
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president of Smith’s Trans-

fer & Storage Co., has added
a new expression to Washington’s
vocabulary through radio advertis-
ing.

The expression, “Don’t Make a
Move Without Calling Smith,” is
used by Mr. Smith as a slogan.
Children at play use it. Washing-
ton officialdom uses it. It has be-
come a household term.

More than incidentally, Mr.
Smith traces the phenomenal
growth of his moving and storage
business to radio use of that slogan,
which is whispered by the an-
nouncer.

So much, in fact, does he think
of that slogan that it has been
registered as a trademark. He
sold its use to a New York City
firm, which also is doing quite well
with it.

The whispered slogan actually
is the brainchild of Mr. Smith’s
advertising representative, Court-
land D. Ferguson, president of the
agency, Courtland D. Ferguson
Ine. Mr. Smith first used radio ad-
vertising in February 1943. Until

1- RTHUR Clarendon Smith,

Mr. SMITH

.+« his whispered slogan became
a household expression

that time he used newspaper space
spasmodically, radio even less fre-
quently.
In 1943, he decided to do more
(Continued on page 4$)
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CLEVELAND

“The Family Station’’

CLEVELAND'S
ONLY
NEWS STATION
ON THE AIR
24 Hours daily®
‘round the clock

WSRS

WILL BE AT THE
REPUBLICAN
AND
DEMOCRATIC
CONVENTIONS
FULL TIME
COVERAGE
DIRECT FROM
CHICAGO
OVEROUR OWN
EXCLUSIVE
FACILITIES

WSRS

LOCAL NEWS
EVERY SIXTY
MINUTES ON
THEHALF HOUR
‘'ROUND THE
CLOCK.

On the air
24 hours daily

® @ o o ¢ ¢ ©o ¢ ¢ & 0 @ ¢ O O O
® & & & & & & & & & > O O 0 s 0

“The Family Station’

WSRS

CLEVELAND

NAT'L REP. FORJOE & CO.

® Telecasting



This letter is typical.
WJBK is the “pay-off"
station for wise buyers.

WIBK=:DETROIT

Tops in Music—News—Sports

NATIONAL SALES HEADQUARTERS: 488 MADISON AVENUE, NEW YORK 22, ELDORADO 5-24533
Represenied Nationally by THE KATZ AGENCY, INC.

STORER
STATION

BROADCASTING ® Telecasting June 30, 1952
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Network Story
EDITOR:

Thought your story on network
sales [“The Radio Networks’ Crisis
and Cures,” June 16 issue] was an
excellent job of reporting and writ-
ing.

It was one of the most realistic
appraisals of the situation I have
seen or heard.

Carl George

V. P. & Gen. Mgr.

WGAR Cleveland
EDITOR:

Just a note to tell you how much
I enjoyed your story on the radio
network crisis. . . . It was beauti-
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EUSTACE T. FUDD AND CON-
GRATULATIONS ON FINE PRO-
MOTION PIECE.

MICHAEL R. HANNA

fully prepared, concise and most
enlightening. . . .

Robert H. Salk
The Katz Agency Inc.

New York GENERAL MANAGER
R WHCU ITHACA, N. Y.
1 . *® ko
Fudd’s Friends —
EDITOR: SEND IMMEDIATELY 50

PLEASE SEND 100 COPIES COPIES “RADIO IS NO DAMN

HAMILTON

0¥SEGD

Lawyeravilie
L J

Coble;

SCHOHARIE

e

Central Bridge

1l the neighbors listen in when
WENT is on the air, and you
can't argue with these facts:

RADIO
STATION

and talent.

SACANDAGA BROADCASTING CO.
Gloversville, N. Y.

C. B. S. Affiliate
GLOVERSVILLE-JOHNSTOWN, N. Y.

WENT serves a prospercus dairy-farming and resort region,
studded with manufacturing centers that include Gloversville,
Johnatown and Amsterdam. The shaded area includes the lower
Mohawk and upper Hudson Valleys below 1000-foot contour,
permitting clear groundwave reception of outstanding CBS pro-
grams, augmented by carefully planned schedules of local news

WENT is the only CBS Affiliate be-
tween Utica and Troy serving this
vast population.

250 w
1340 KC

WENT has the top 20 rated pro-
grams . . . a combination of top
CBS shows and local favoerites.

George Bissell — President

J. Charles — Resident General Manager

GILL-KEEFE-PERNA. INC.
National Representatives
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GOOD.” BILL US. WILL PAY
ANYTHING.
A. J. BAUEER
GENERAL MANAGER
WINK
FORT MYERS, FLA.

L I

[EDITOR’S NOTE: Because of readers’
demands, a new printing of the B.T
brochure containing radio success stor-
ies has been made. The brochure is
available at the following rates: Single
copy, 35¢; 25 copies, $7.50; 50 copies,
$15; Y5 copies, $20; 100 copies, $25. Plus
postage.]

Bonus

EDITOR.:

Thank you for ... that extremely
flattering picce you ran about me
in BROADCASTING May 12 ... Those
who I think of as my friends still
want to know what I had to do to
win such a bonus.

Carroll Carroll

Viee President
Ward Wheelock Co.
Hollywood

* * b3
Technical Tizzy
EDITOR:

Notice in the June 9 issue of
BroaDcAsTic ® TELECASTING that
the NARTB and Mr. [Richard P.]
Doherty [NARTB director of em-
ployer-employe relations] have suc-
ceeded in getting an FCC hearing
on their proposal to drastically
reduce operator requirements.

Even allowing for Mr. Doherty’s
inimitable use of doublethink and
scrambled semantics, the proposals
make very little sense from any
rational standpoint.

As for a shortage of licensed
operators, FCC figures show that
the number of first phone tickets
more than doubled between 1946
and 1950, . . . Concerning the same
operator requirements for a quar-
ter kilowatt AM station and a tele-
vision station, the truth of that
matter is that the former are not
too high, but the latter far too low.
UHF and color TV will further in-
crease technical requirements. . . .

Lewis C. Sheriock

Denver
Score an Assist
EDITOR:

It was with great interest that
we read the article in the June 23
issue surveyihg a typical cross see-
tion of the leading advertising
agencies and their ideas on the
handling of spot schedules which
are disrupted by the broadecasting
of the political conventions this
July. Having an advance look into
the situation will be of real assist-
ance to us in planning our own
procedure,

H. William Koster
General Manager
WPJEB Providence, R.I.

® Telecasting
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2500 SONG WRITERS
WORKING FOR YOU

MR. SHOWMAN:

Suppose you put the country’s 2500 leading song-writers on your
payroll to create the music your customers demand. Picture the
size of your payroll! But there is a simple way to get the same
result at a nominal cost. :

The way, of course, is through an ASCAP license, which gives you
ready access to the best-loved American musie . . , an unparalleled
catalog containing tens of thousands of compositions of the more
than 2500 leading American song-writers . . . the favorites of the
past half-century,

In brief, you get the MUSIC that has made the field of entertain-
ment one of America’s great Industries. MUSIC is the lifeblood of
radio and television, night clubs and taverns, restaurants and hotels
. . - wherever Americans while away their hours of relaxation.

The creative talent that makes MUSIC good business for you is
available at low cost. Look at it this way . . . the total roydlties paid
to writers and copyright owners last year through ASCAP by all
commercial users of music are only a fraction of a cent of each
dollar spent on entertainment by the American public.

An ASCAP license is the biggest bargain in entertainment!

This is the second of a series of
advertisements telling the story of ASCAP

AMERICAN SOCIETY OF COMPOSERS, AUTHORS AND PUBLISHERS
575 MADISON AVENUE, NEW YORK 22, NEW YORK

BROADCASTING ® Telecasting JuneJlO,1952 ® Page 17



YOU'LL BE

INTERESTED
IN RADIO'S VERY LOW

Cost per thousand

‘ ON WESTERN NEW YORK'’S
NUMBER ONE STATION

| WHAM

date cost-per-thousand figures for its many

has available up-io-
‘ . peopular Participation Programs. .You’ll

find them of special interest in the selling
problems of seeking the largest possible
market at low, low cost. Your nearest

HOLLINGBERY representative will gladly

show you the faets.

The Stromberg-Carlson
Station

W ll AM [

T R K Ay B |

Basic NBC—50.000 watts—clear chamnel—1180 kc

GFORGE P. HOLLINGBERY COMPANY, NATIONAL REPRESENTATIVE

Pzée 18 ® June 30, 1952
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ALTEX Co., Burlington, Vt., looking for radio spot availabilities for
late fall start in hot cereal New England markets. Agency: Samuel
Croot Co., N. Y.

SHULTON TOILETRIES, N. Y., lining up possibilities for spot radio
campaign to start early fall in top 50 markets. Agency: Wesley Assoc,,
N. Y.

NESTLE'S CHOCOLATE Co., N. Y. {Semi-Sweet and cookie mix), pIan’-
ning radio-TV spot campaign in 25 markets starting early October.
Agency: Cecil & Presbrey, N. Y.

TEA COUNCIL, N. Y., beginning in fall will use TV spots in 23
cities for 20 weeks to promote consumption of hot tea. ‘Agency: Leo
Burnett Co., Chicago.

Network o o o

GENERAL MILLS Co., renews Betty Crocker Magazine of the Air, on
ABC for 52 weeks, Mon. through Fri., 8:40-8:45 a.m., 2:30-2:35 p.m. and
4:25-4:30 p.m. EDT, effective Sept. 1. Agency: Dancer-Fitzgerald-
Sample, N. Y.

SERUTAN Co., Newark, moves Battle of the Ages from DuMont to
CBS-TV starting Sept. 6, Sat., 10:30-11 p.m. EDT. Agency: Franklin
Bruck Adv.,, N. Y

TONI Co., Chicago, will sponsor five-minute program on ABC radio
twice a day, Tues. and Thurs. called It Happens Every Day, 2:30-35 p.m.
and 10:30-35 p.m., effective July 1. Agency: Tatham-Laird Inc., Chicago.

AMERICAN TOBACCO Co.,, N. Y. (Lucky Strike cigarettes), to spon-
sor Your Lucky Clue with Basil Rathbone as m.c., effective July 13, as
summer replacement for This /s Show Business, Sun., 7:30-8 p.m. on CES-
TV. Agency: BBDO, N. Y.

GENERAL FOODS, N. Y. (Instant Sanka coffee and Swans Down cake
mixes), will sponsor Footlight Theatre effective July 4, CBS-TV, 9:30-
10 p.m. for 138 weeks when firm will pick up Our Misg Brooks in same time
slot. Agency: Young & Rubicam, N. Y,

-ﬂgency -ﬁppointmanﬂ s e e

RUM & MAPLE TOBACCO Corp., N. Y. (cigarettes and smoking to-
bacco), appoints Rand Adv., that city, to handle radio and television
advertising.

DAYSTORM FURNITURE Corp., Olean, N. Y. {tubular and plastic fur-
niture), reappoints N. W, Ayer & Son, N. Y.

SCUDDER FOOD PRODUCTS Inc., Monterey Park, Calif. (mayonnaise,
potato chips, peanut butter}, names BBDO, L. A. Radio-TV is being used.

HOUDRY PROCESS Corp., Phila., appoints John Falkner Arndt & Co.,
that city.

HUDSON DEALERS OF SOUTHERN CALIF., L. A,, appoints Erwin,
Wasey & Co., that city. TV is being used.

COMPRESSED PRODUCTS Corp., Phila., appoints Lee Ramsdell & Co.,
that city, for new product, Delicate. GERALD F. SELINGER is ac-
count executive.

ﬂJF¢0F1¢ o e 0

HARRY W. CHESLEY Jr., vice president in charge of national sales,
Pepsi-Cola Co., N. Y., 10 Philip Morris & Co,, that city, as vice president
to coordinate and supervise company’s advertising, selling and mer-
chandising activities.

ROLLA E. McDONALD, vice-president and creative director, Hoffman
& York, Milwaukee, to Payne Furnace Div. and Day & Night Div. of
Affiliated Gas Equipment Inc., Monrovia, Calif., as advertising manager.
He succeeds JOSEPH J. MURLO, who has joined Free Sewing Machine
Co., Beverly Hills, in similar capacity, replacing ERVING BERG, named
sales promotion manager.

ROBERT P. CLARKE Jr. promoted to assistant director of advertising,
Mutual Life Insurance Co., New York.

BROADCASTING ® Telecasting



BROADCASTING *

Is it time for another Declaration of Independence ?

The men who wrote the first one
struggled to put new ideas into sim-
ple words. Humbly, they tried to set
down clearly certain rights of man
that could be called God-given, and
hard-to-say things of a spiritual
nature — truth, equality, freedom.

And the words came alive, and the
The idea that

each man is more important than

ideas shone clear.

his government; his independence
more precious than his security; his
spiritual strength more lasting than
his armies.

Telecasting

Upon these, a nation grew great.

There are always people who fear
such jdeas — even today, even in
America. These people feel that man
cannot be trusted with his destiny.
They are working to make govern-
ment the master — instead of the
servant — of the people.

Their distrust of the individual
has spread frighteningly in the past
few yeurs.

It can be stopped by ideas — the
same ideas spelled out in the Dec-
laration of Independence.

I’s time for all of us, privately
and in public, to declare once again
our independence —to speak up for
freedom, and against anything that
threatens it.

The trend toward more and more
government controls is a threat to
every business, every family, every
individual. That’s why this message
is published by America’s business-
managed, tax-paying ELECTRIC
LIGHT AND POWER COMPANIES*.

*Names on request from this magazine
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North Carolina rates more firsts
in recognized market surveys than
any other Southern state. More
‘North Carolinians, according to
BMB study, listen to WPTF than
to any other station.

Salesman

~ NORTH CAROLINA'S

Namber

also WPTF-FM
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'APPLICANT LIST GROWS

By LARRY CHRISTOPHER

AS NEW TELEVISION ap-
slications began to arrive at
7CC in ever increasing num-
sers last week—on the eve of
he July 1 commencement of
yrocessing — a study of the
L70 bids on file late Thursday
showed that these applicants
lan to spend more than $62
nillion in construction of
heir facilities, a per-station
werage in excess of $367,000.

Of these applicants, 169 estimate
irst year operating costs totaling
wer $49 million, an average of
292,000-plus per station. First
rear revenue estimates, of 162 ap-
licants reporting their income ex-
iectations, total nearly $51 mil-
ion, or almost $314,000 per outlet.

Of the 30 operating stations, re-
juired by FCC's Sixth Report to
hange their channel assignments
o conform with the new allocation
lan [B®T, April 14], 17 to date
iave filed applications” for such
hanges with the facility switch
ind new construction to cost them
i total of nearly $4.5 million, or a
rer-station average of almost $260,-
100,

Meanwhile, as nearly a score of
ast-minute petitions for reconsid-
ration of the Sixth Report hit the
Jommission on Monday, the FCC
ast week took the following actions
elating to TV 'and allocations:

@ Indicated it could determine
mly “in the light of the circum-
itances presented by a specific ap-
rlication” whether two or more AM
iperators in the same market may
egally prosecute a joint TV appli-
wation and still retain their com-
etitive and separate AM stations.
The pronocuncement, made in a
nemorandum opinion and order
tenying the petition of KFBI
Wichita for a declaratory ruling,
rag interpreted to mean FCC will
'onsider such joint applications on
1 case-to-case basis.

@ Granted the application of
WXEL (TV) Cleveland for change
in frequency from Channel 9 (186-

Complete Data on Last
Week’s TV Applications

Starts on Page 52

192 mc) to Channel 8 (180-186 mc)
in accord with a Sixth Report show
cause order. WXEL is one of the
30 existing outlets required to
change facilities. Increase in effec-
tive radiated visual power from 7.5
kw to the maximum 316 kw was
granted, along with move of main
studio location from WXEL’S trans-
mitter site at Parma, Ohio, to
Cleveland. Change will extend
WXEL's Grade A service to about
45 miles, Grade B to about 63 miles.
Comr. Frieda B, Hennock dissented.

@ Denied the petition of West-
inghouse Radio Stations Inc., sup-
ported by KROW Oakland, Calif.,
for modification of the temporary
processing procedure to establish
city priorities on the basis of a
“television service factor” of popu-
lation divided by existing services
[BeT, June 9]. FCC held the West-
inghouse plan would substantially

R AAne

170 to Spend $62 Million

eliminate the precedence FCC has
given UHF in the Group B-2 cities
(those with one or more statiofis
and having only UHF channels
available).

@ Issued notice of"‘proposed
rule making to add UHF Channel
14 at Palm Springs, Calif., as re-
quested by Dr. Forbes Farms Inc.
in first such petition to be filed
[BeT, June 9]. Aug. 11 was speci-
fied as deadline for comments.

@ Amended its new station ap-
plication form 301 to add another
page to Section II on legal qualifi-
cations to obtain additional infor-
mation from applicants for non-
commercial, educational stations.

@ Advised WDRC Hartford,
Conn., that the term “principal
community” as used in Sec. 3.613
of its rules relating to main studio
location means city, town, village
or other political subdivision, not

“metropolitan district.” FCC ex-
plained the main ‘studio must be
within the corporate boundary but
noted the rule’s provision for case-
to-case consideration of “severe
and undue hardship” situations
where studios must be located out-
side such boundaries.

@ Amended its multiple appli-
cation rule, Sec. 1.364, to include
TV outlets with AM, FM and other
type stations. The rule provides
that while one application iz pend-
ing, FCC will not accept another
from the same applicant which
seeks new or additional facilities
for a station of like class to serve
the same community.

@® In spite of the concern of
certain Washington broadcast at-
torneys, FCC informally explained
the new “application acceptance”
policy ‘of the Brgadcast Bureau's

(Continued on page 32)

STRE’BERT NAMED General Telecasﬁng Head

NEW major TV program and sales
organization was launched last
week by General Teleradio Inc. with
formation of an associate video op-
eration, General Telecasting Sys-
tem.

The project is based on a new
concept of nationwide television
program distribution under the
General Tire & Rubber Co. banner,
with General Telecasting selling
and delivering programs to its own
stations and to affiliates and adver-
tisers, combined
with variations of
spot and co-op

broadcasting.
Theodore C.
Streibert, for-

merly president
of General Tele-
radio’s WOR New
York, is president
of General Tele-
easting, Dwight
Martin, who left
Crosley Broadcasting Corp. a week
ago to join General Teleradio
[BeT, June 23], becomes executive
vice president. He also is vice
president and general officer of
General Teleradio. John Poor, Bos-
ton attorney for Yankee, is sec-
retary. He is understood to have
handled incorporation of General
Telecasting under a Delaware char-

Mr. Martin

JROADCASTING ® Telecasting

ter. General Telecasting expects to
distribute programs by the best
available means, whether film, coax-
ial cable or radio relay. In the
early stages it was speculated that
its main effort would be concen-
trated on film programs but both
film and live product will be dis-
tributed.

John Sutherland, head of John
Sutherland Productions, Hollywood,
producer of commercial TV films,
is understood to have been retained
by General Telecasting as a produe-
tion expert to advise on procure-
ment of programs for distribution.
It is believed he will headquarter
in both Hollywood and New York.

General Telecasting’s plan is said
to contemplate arrangements with
many production companies for
procurement of film and live pro-
grams. It could not be learned
whether Mr. Sutherland’s firm
would produce films for the new
company.

It appeared clear that General
Telecasting does not plan to en-
gage in TV network business in the
accepted means. Instead it is ex-
pected to distribute programs any-
where by the most economical and
efficient sense. It was not clear
what arangements would be made
for time clearance on TV stations.

In getting under way General

Mr. STREIBERT

* * ¥

Telecasting will have a nucleus of
the General Teleradio stations, in-
cluding WOR-TV New York,
WNAC-TV Boston and KHJ-TV
Los Angeles.

While General Teleradio is ma-
jority stockholder of MBS, no ¢on-
firmation could be made of sugges-

(Continued on page 84)
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RADIO'S FUTURE

RADIO broadcasters were waiting
tensely last week for a meeting
this Tuesday and Wednesday which,
they felt, may go a long way to-
ward shaping radio’s future.

This is the meeting of CBS Radio
affiliates, first among themselves
and then with topmost CBS officials.
The center of the discussion is ex-
pected to be rates: Network radio
rates, and collaterally, the effect of
any change in those rates upon all
radio time charges.

Leaders of the affiliates—who
are expected to number about 125
at the meetings at New York’s
Ambassador Hotel—are marshall-
ing arguments against the night-
time rate cuts they fear are com-
ing, while CBS Radio officials are
preparing to “lay it on the line”
with a report on network problems,
including circulation and financial
data.

Some specific proposals toward
solution of current problems re-
portedly are being prepared by the
affiliates’ steering committee, but
committee representatives declined
to reveal them prior to the sessions.
Network authorities said they, too,
have been working—over a long
period—on a series of possible solu-
tions, but doubted that such pro-

May Be Affected by CBS Radio Affiliates Mee:

posals could be firmed in time for
presentation during the affiliates
conference.

"The one point which found net-
work and affiliates in harmony on
the rate question was the conclu-
sion that if CBS Radio cuts its
rates, the other networks will be
compelled to follow suit.

To speculation that CBS authori-
ties may decree as much as a 50%
reduction in nighttime rates—or a
40% cut, accompanied by a 10%
increase in day rates, which also
would make day and night rates
equivalent—one leading station
executive cited this example of the
effect upon an affiliate:

Assume that a station now has a
nighttime sales potential of $1,000
a night and is selling $650 of this.
Then assume the nighttime rate is
cut 50%. Even if the station then
sells a full 100% of his potential
at the reduced rate, it nevertheless
will be receiving $50 less than it
did in selling only 56% of its po-
tential at the old rate.

Many affiliates protest that rates
not only should not be cut but that
daytime rates should be ine¢reased
—at least to the point where they
stood before the general 10% re-
duction was put into effect by all

networks a year ago.

Affiliates contend network execu-
tives have been too prone to ration-
alize a need for rate reductions,
ignoring also the high level of
radio business which stations are
experiencing at the local and na-
tional spot sales levels. A number
of them also are openly critical of
CBS Radio for its recent renegotia-
tion of affiliation contracts, through
which the network gained the right
to change affiliates’ network rates
also at will. They contend they had
thought CBS Radio was seeking
this right in order that it would
be able to change rates quickly to
“meet competition,” in event an-
other network reduced rates first.
Now they fear CBS Radio is going
to use the right to initiate a reduec-
tion itself.

Half-Dozen Lacking

Network officials say all but a
half-dozen of their major affiliates
have agreed to the new contract.
The half-dozen includes: WJR De-
troit, WGAR Cleveland, WHAS
Louisville, WREC Memphis, KOIN
Portland, Ore., and KIRO Seattle.

Representatives of four of these
six are members of the affiliates’
steering committee which set up

the July 1-2 sessions: John F. Pati
of WIR and WGAR; Victor A
Sholis of WHAS, and Saul Haas of
KIRO.

The steering committee will meet
today (Monday) with the Columbis
Affiliates Advisory Board, headec
by I. R. Lounsberry of WGF
Buffalo, to discuss plans for the
Tuesday and Wednesday session
Tuesday’s session will be limited t¢
affiliates; on Wednesday they wil
be joined by CBS top officials, in.
cluding Board Chairman William ‘s
Paley, President Frank Stanton
CBS Radio President Adrian Mur.
phy, and Station Relations Viee
President Herbert V. Akerberg.

George B. Storer of Storer
Broadeasting Co., one of the
originators of the meeting, hat
been designated chairman for the
affiliates conference. Mr. Sholis
will make the keynote speech.

Members of the steering com-
mittee, in addition to Messrs
Storer, Sholis, Patt, and Haas are
William B. Quarton, WMT Ceda:
Rapids; John E. Fetzer, WKZC
Kalamazoo; Hulbert Taft, WKRf
Cincinnati; Kenyon Brown, KWF1
Wichita Falls, Tex., and Ray Hern-
don, KTRH’ Houston.

The Network Picture . . . . . . . . AN Eomorut

ALL EYES ARE on New York. CBS meets
Wednesday with its radio affiliates to attempt
td settle, amicably and across the table, the
troubled state of their business relationships.

Should radio rates be adjusted, day or night,
or both? un or down? That's the wrap-up
question. The only thing certain is that there
won't be any midnight action, without affiliates’
ccinsent, as was done in April 1951,

What has happened in the past solves noth-
ing. The 10-15% cuts didn’t stem the tide.

hat happens this week will set the pattern
for other networks. The profound affect it
will have cannot be overstated.

The pressure from the networks is for fur-
ther cuts, sharp enough to permit them to dig
in and build anew. Affiliates contend they
can't stand further cuts and that the networks
haven’t sold radio as the biggest and best buy
far the advertisers’ dollar.

We side with the stations, as we have from
the beginning. But we believe if current rates
are to be retained, a way must be found to make
sure they are observed. It is the under-the-
table deal that has brought about the present
crisis in network radio.

No one relishes the off-card deal. The ad-
vertiser accepting one is suspicious that his
competitor may be getting another that is
better. The agency, in between, must bicker
and bargain, else it stands to lose accounts to
another agency which lets the client know it
can get radio for him wholesale.

The whole buyer-seller fraternity of net-
work radic would be relieved if the sellers
went back to selling at announced prices.

It is to this problem that the CBS meeting
must address itself: How to get network radio
back on the rate card.
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A reawakening of old antagonisms won’t do.
It may be a fact that the networks got them-
selves into this mess by making concessions to
clients, but the affiliates cannot get them out
of the mess by doing nothing more than citing
this fact.

No matter who is responsible for creating
the problem, all hands must cooperate in solv-
ing it.

It may be the CBS meeting will result in the
fateful conclusion that full-scale revision of
network-affiliate relations is essential. Radio
is being sold on the local and national spot
levels in greater volume than ever before.
Network radio isn’t. There must be something
organically wrong.

There are favorable indications that a solu-
tion, or at least important steps toward one,
may come out of the CBS meeting. The nine
broadcasters responsible for the conference
with the network are among the most intelli-
gent and successful operators in the nation.
Other operators of equal ability will attend.

The fact that CBS is bringing in its first
team-—headed by Chairman William 8, Paley—
is significant and encouraging. An impressive
congregation of network and station brains
will be present. If, together, these leaders can-
not create a sound and prudent plan to restore
stability to network radio, no one can.

Ind:ed. if hopes are realized, the CBS meet-
ings could be a forerunner of a general revitali-
zation of neiwork radio, a problem that simul-
taneously is being worked on seriously at rival
networks too.

At NBC, Frank White has taken over as vice
president and general manager, fresh from a
three-year, hard-selling job at Mutual, and Pat
Weaver has been directed to apply his proven

talents in program management to the radic
network as well as television.

Mutual is beginning to function as an old-line
network under the policies and know-how of
its General Tire parent and the new ideas of
young, smart Tom O’Neil.

If ABC's merger with United Paramouni
survives the interminable scrutiny of the FCC
that network will be infused with new operat-
ing capital and showmanship experience.

And, though hampered by anti-trust stric.
tures within which it must operate, the all.
radio Affiliates Committee continues to do its
job. As a meduim for the exchange of infor-
mation among the outlets of various networks,
if nothing else, that committee would be well
worth the trouble to which its members have
gone.

What havpens this week in New York will
set the pattern for what is to happen generally
in network radio in the future. Adjustments,
admittedly, are needed. But we think they
should be principally adjustments in the atti-
tudes of the networks.

A network is an aggregation of affiliated
stations, hooked up by wires or cables. The
CBS affiliates are determined to keep it that
way, or maybe look for another way of doing
business.

We hope the meetings will produce a rela-
tionship in which both affiliates and networks
can prosper. as we believe there is every possi-
bility of doing.

Nothing but good can come from a full,
frank and open discussion of network-affiliate
problems. The zaffiliates group is to be com-
mended for making the effort, in broad day-
light, and CBS for accenting it. Reasonable
men, fully informed, usually find the answers.

BROADCASTING ® Telecasting



'HE CHICAGO POLITICAL SHOW

THE GREATEST show on earth”
-no longer the circus but the pass-
g political parade—will unfold
ith unprecedented drama and
ageantry before the greatest
iewing-listening audience in
soadcasting history with the open-
1g of the Republican National Con-
:ntion in Chicago next Monday.
With the emergence and growth
! television it is perhaps signifi-
int that the words “smoke-filled
woms” are passing from the politi-
»m’s lexicon to the limbo of
10ther age.

An estimated 60 million Ameri-
ms will have a front-row seat at
e 1952 conventions, with the as-
stance of American Telephone &
slegraph Co. and its associated
2]l system companies. And, of
urse, ‘‘everywhere you go, there’s
dio.”

It is apparent that television,
self, has traversed a long path—

progress and geographically—
nce the 1940 and 1948 nominating
nventions in Philadelphia. But
ere is .every indication, too, that
dio will not be outdone in point

painstaking preparations and
‘duous planning.

Network and independent station
verage gives promise of rivaling
ollywood’s own boisterous claims
the “never-never” land of fabu-
us deeds. Indeed, advance blue-
xints of the broadcast media
ggest that it would be folly to
ronicle ‘“the era of wonderful
msense” until radio-TV coverage
" “the greatest show” iz a poig-
unt political reality.

The claim of the GOP and Demo-
atic factions that each will be a
de-open convention, in full view
sound of America’s viewers-lis-
ners, iz perhaps not the least
tributable to these comprehensive

plans. Coverage will be wide open,
too, and both parleys will be tail-
ored to accommodate the audio-
visual media, especially television.
Anticipating the conventions,
AT&T managed a herculean task
by laying some 5,000 miles of new
radio-relay and coaxial cable to ac-
commodate at least 10 new cities
and a good 99% of the nation’s 17.5
million TV receivers. Even non-TV
cities will be availed of coverage by
means of closed circuit hookups.

Circuits also have been geared
to assure interconnection by long
lines of more than 1,200 radio sta-
tions, with many independent out-
lets accredited for direct pickups
on an economical pro-rated fee for
the first time.

Four years ago, the nominating
conventions filtered out to some
cities on a makeshift 16-station net-
work comprising Boston, New York,
Newark, Philadelphia, Baltimore,
Washington and Richmond. AT&T
estimates that live telecasts will be
offered, starting next week to 107
out of the 108 outlets in 65 cities.
Only Albuquerque, N.M. (KOB-
TV), is off the AT&T route.

Joining the AT&T-Bell network
for the first time will be Miami,
New Orleans, Dallas, Fort Worth,
Houston, San Antonio, Oklahoma
City, Tulsa, Phoenix and Seattle.
Residents in Denver, Fresno
(Calif.) and Portland (Ore.) will
view activities by special arrange-
ments in theatres and hotels.

Lest it be reckoned that the 1952
convention story is one of physical
facilities, it should be added that
the best laid plans of men—net-

- work and station, plus sponsors—

figure auspiciously, too.

Here are capsuled developments
in advance planning by networks,
station, national political commit-
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Is About Under Way

BELL SYSTEM TELEVISION NETWORK ROUTES

Netss No sotmarsolly aporand TY soen i Albsey.
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TEN new cities will be added to the Bell System’s interconnected TV network
by next Monday, the opening of the Republican Nattional Convention, avail-
ing “live’’ coverage of the GOP-Democratic meets to 99% of the nation’s
televiewers. AT&T and associated Bell companies are increasing network
span from 24,500 to 29,500 miles of radio relay and cooxial cable channels.
Map shows TV network routes as of July 7, hooking in every TV city save
Albugquerque, N. M.—or 65 cities with 107 stations. ““Connecting facilities,”
indicated by dots, refer to hookups provided by other than AT&T.

tees, sponsors, and Congressional
factions:

@ Unofficial estimated cost of
network pool operations runs be-
tween $35,000 and $40,000 per net-
work for TV and about $10,000 for
each in radio.

@ Small stations will be able
to cover both conventions by heavy
spending as in the past, thanks to
the National Assn. of Radio News
Directors, the Chicago News Broad-
casters Assn. and United Press.

@ Radio-TV representatives
will number about 2,000—more
than 15% above the number who
covered the 1948 parleys in Phil-
adelphia. They will cover more
than 300 network and individual
outlets, according to the Executive
Committee of the Radio-TV Gal-
leries on Capitol Hill.

@ ABC announced a tentative
pickup schedule for both radio and
video coverage of the Republican
and Democratic meets.

@ Upwards of an estimated $7
million will be spent by the net-
works to telecast the two conven-
tions, with virtually none expecting
to show a profit despite sponsored
coverage.

@ The Democratic National
Committee has named J. Leonard
Reinsch, on leave from the James
Cox Radio-TV properties as con-
sultant to Chairman Frank Me-
Kinney [BeT, May 19], and James
Sauter, widely known in broad-
cast circles, as co-chairmen of an
Entertainment Industry Committee
for its convention.

@ A host of special features
and tape-recorded programs will be
aired by the networks and local
stations, respectively, during the
political meetings. Regular pickups

will be aired at 12:30 p.m. and 9:30
p.m.

Both conventions will be held at
the International Amphitheatre on
Chicago’s south side, with addi-
tional activities to be broadcast
from the Conrad Hilton Hotel, con-
vention headquarters, and at other
points. NBC and CBS have pro-
vided sketches of their facilities
layout [see page 36, and also BeT,
June 23]. The Democratic conven-
tion opens July 21,

National radio-TV coverage and
sponsorship of both conventions
were negotiated under an arrange-
ment which called for the networks
to sustain installation costs and
permitted them- to sell sponsorship
on the condition that advertisers
be acceptable to both national com-
mittees.

Regional and local stations also
were asked to submit their sponsor
lists to vhe committees, which pre-
scribed general requirements on
advertising messages and other
phases.

NBC spokesmen estimate that
the network’s convention program
costs, radic and TV, will amount
to at least $500,000, covering hous-
ing, personnel, transportation, etc.
This also includes the $35,000 to
$40,000 pool contribution. The sum
does not include station compensa-
tion and pre-emptions. NBC was
able to save some money on pre-
emptions by cancelling certain pro-
grams 30 days in advance.

CBS gave no estimate on its
radio-TV convention program ex-
pense, but generally it’s expected to
approximate NBC’s estimated half-
million. ABC’s probably will run
somewhat less.

The above figures refer to com-
(Continuwed on page 86)
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HAT happens to Monday
W department store sales in

a town which has no Sun-
day newspaper?

In such communities, Monday is
the ebb day of the department
store week.

‘But in Pottsville, Pa., Monday
has become a lively merchandising
day for one department store. And,
for some articles it has become bet-
ter than any other day in the week.

The answer is radio.

In a continuance of its experi-
ments on the use of radio to sell
merchandise [BeT, May 5], Po-
meroy’s of Pottsville has found that
a properly planned Sunday radio
campaign can sell selected, sales-

That Selling Pitch

ONE of the significant as-
pects of the radio test being
conducted by Pomeroy’s of
Pottsville is that the station
(WPAM) completely controls
the writing of the advertising
copy. It not only sends its
own copywriters to the store
to inspect the merchandise
chosen for promotion, but
their copy is inviolate—ex-
cept for factual corrections.

Thus, the station is build-
ing up not only a roster of
success stories, but a staff of
experienced, merchandising-
wise radio copywriters. This
will stand it in good stead for
selling and servicing other
accounts in its service area
of 109,000 people (Pottsville
itself has 26,000 people).

WPAM has also deter-
mined, by trial and error, the
proper uses to be made of
announcers—whether a male
or female voice is best for a
particular type of merchan-
dise, or a particular type of
copy. It has also built a back-
log experience on the use of
hard-selling or low pressure
copy on different types of
nierchandise.

Station checks the pull of
its ‘copy hourly, has so geared
its operation that it can
change the script on an hour’s
notice—and continuc to tell
how it is pulling.
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priced items on Monday in a vol-
ume exceeding expectations.

Pomeroy’s is an Allied Stores
Corp. department store with a
sales volume of under $5 million
per year. Its ratio of sales to ad-
vertising runs 2-2% %. It had been
running about 16% of its space and
time advertising budget on radio
time purchases, but this lately was
boosted to 20%.

The campaign consists of a sin-
gle half-hour Sunday afternoon
program plus eight spot announce-
ments throughout the day on the
local WPAM (250 w on 1450 ke).

The program, which has been
operating for the past month with
a light classical music format,
opens and closes with a minute-
long commercial. During the show,
short, pithy sales plugs are given
preceding the playing of each mu-
sical selection for the single item
chosen as the sale merchandise for
the next day.

Outlay for the Sunday campaign
runs a mere $35. This is what has
been accomplished:

@ Sold six TV console receivers
plus two others {one higher priced,
one lower priced). Total sales, $1,-
600. Selling cost, 2.2%.

@ Sold six private brand re-
frigerators. Total sales, $1,400,
Selling cost, 2.5%.

@ Sold two brand name re-
frigerators (all that were in stock)
plus others, Total sales, $1,900.
Selling cost, 1.8%.

The results of a fourth test, a
Father’'s Day special on men’s
slacks, had not been collated at this
writing.

Essence of the Sunday radio ad-
vertising program in Pottsville is
this:

Radio can be used by depart-
ment stores in the same pattern as
they use newspaper advertising—
heavy Sunday displays to promote
Monday sales.

Generally, radio has been used at
a constant level through the week.
Retailers, however, have always
plunged heavily, newspaperwise, on
weekend promotions to build sales

and traffic for Monday openings.

Success of Pomeroy’s Sunday
broadcast tests can be measured by
the results of its TV receiver sales.

Pottsville has no TV station and,
because it is in a valley, TV sig-
nals from Philadelphia (90 miles
away) don't reach the 55,000 homes
in that Schuylkill County trading
center. Pottsville TV viewers get
their TV programs via privately-
owned Trans Video community tele-
vision system, which charges $135
installation fee and $3.756 a month
for service.

Therefore, the sale of six TV
sets in one day—any day of the
week—could be considered extraor-
dinary. That such a number of
video receivers were sold on a Mon-
day is considered even more ex-
traordinary.

Among previous radio tests was
one on the sale of a specially-priced
9x12 ft. Axminster rug. Newspaper
promotions had offered them at $59
—down from the original $89 list—
and had moved none. Pomeroy’s
was willing to sell them for $49,
but the radio people felt that was
too low. So the rugs were priced

at $69—$10 higher than offered in

newspaper advertisements. How-
ever, salesmen were given a §5
bonus for selling the rugs to cus-
tomers brought in by the radio pro-
motion,

Results? Sold $4,445 in two
radio spot campaigns. First was a
two-day sene‘i with 15 annbunce-
ments. It sbld 11" siles-priced rugs,
plus eight $89 rugs for a total of
$2,605. Second' was a three-day
campaign, with 67 spots. It sold 11
more sales-priced rugs plus five
$89 rugs for a total of $2,140.

Total cost for the 82
$155.80. Selling cost, 3.3%.

But, significantly, other mer-
chandise was sold to rug customers
—to the total of $2,060.

Another excellent result of radio
advertising was scored by the
Pottsville store when it engaged in
a saturation campaign to sell

spots—
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Here's the lineup of eager cus
tomexrs aweiting the opening ¢
Pomeroy’s one morning after th
word had spread by radie tha
good buys awaited the early birds

I

coupon books. This is a credit gim
mick, whereby good risks are per
mitted to take out credit in th
form of coupon books—availabl
for immediate use.

In a 10-day spot campaign pre
ceding last Easter, the stor
pitched 255 spots at the markel
increasing its coupon hook account
from 318 at the same period in 195
to 494 in 1952—an increase o
57.8%. Average value of the boo!
was raised from $31.64 in 1951 t
$36,04 in 1952. Total value of th
book was raised from $9,906 i1
1951 to $17,805 in 1952—a jump o
79.8%.

Costs? For time, $515; for give
away (a compact), $247—or a tote
of $762.

Selling cost, therefore, was onl
47% —or, including the cost @
giveaway, 9.56%.

Result of the coupon book cam
paign so impressed Pomeroy’s mar
agement that in the two week
preceding Father’s Day, it went a
out in a second radio spot sature
tion campaign on this item. Thi
resulted again in an 809% increas
in coupon book value,

Only one failure has so far bee
reported in these tests of radio’
effectiveness. That was an attem}
to sell a $7.95 defroster unit, whic
turns any refrigerator into an a1
tomatic defroster. Both the depar
ment store and radio. executive
probed the reasons for the failur
and then decided that the ite
needed to be more fully explaine
to the buying public.

This has been done by havin
WPAM’s daily woman’s comment:
tor mention the defroster and ho
it works every day for the past tw
weeks. There is no selling.

In another week or so, the static

(Continued on page 77)
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ROBERT B. GABLE

. . Pomeroy’s president, who wil
his brothers put WFPG Altoon
Pa., on the air back in 1924
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F AI_I_ S[:HEI]UI_ES Ac;v;rtisers Finalizing Plans

By FLORENCE SMALL

\DVERTISERS responded to the
irst week of summer with a sud-
len gust of action directed gener-
lly at fall TV and radio schedules.

Executives of Grant Adv. and
hose of one of its clients, the
Yodge Div. of Chrysler Corp., will
ieet in Detroit the week of July 7,
}*T learned last week, to plan
or the autumn season. A televi-
ion network show is expected to
qterialize as one result of that
lanning.

Regent cigarettes through its
gency, Hilton & Riggio, New
Tork, it also was learned, has not
enewed its sponsorship of a por-
ion of Today, early morning show
n NBC-TV, but expects to put its
dvertising budget instead into a
etwork television show to start in
ae fall. The agency currently is
wking over program formats with
aat in mind.

In another fall development,
ohn F. Dulaney (frozen foods),
Iready creditably represented with
ohn Reed King’s Dulaney Daily
Youble on ABC radio and a spot
ampaign in both radio and TV,
i planning to increase its fall
ilevision budget. A definite deci-
ion will be released about Aug. 1.
.gency is W. Earl Bothwell, New
‘ork.

Bab-O Plans

In a development of another
rt, B. T. Babbitt Co. (Bab-0),
‘hich recently left the William
Jeintraub agency, has studied
resentations of 21 agencies and
iduced to four the list of candi-
ates for its account. Company
ficials are expected to assay the
imaining four this week, with
efinite assignment of the new
gency affiliation anticipated
uly 7.

Meanwhile, Piel’s beer, another
zcount which recently changed
gencies—from Kenyon & Eck-
ardt to Young & Rubicam, both

'ou Can Bank on Radio

TEST CAMPAIGN of all
media was conducted during
May by the First National
Bank, Bridgeport, Conn., for
new loan accounts, with
WICC Bridgeport bringing
in 42 applicants and news-
paper ads accounting for 76.
Because the radio campaign
secured more than half as
many applicants as did the
newspaper for one-third the
cost of the newspaper ad-
vertising, the bank, accord-
ing to WICC, is completely
sold on its one-year schedule
which began on WICC last
February. Other media in-
cluded direct mail, ear cards
and Dbillboards.

New York—is understood to be
determining its fall radio and TV
schedule.

Ford Motor Co. (J. Walter
Thompson) and General Foods
{Postum, through Foote, Cone &
Belding and Log Cabin syrup
through Benton & Bowles) effec-
tive today (Monday) will sponsor
Robert Trout and the News on Sun-
days and Tuesday through Fri-
day at 10-10:056 p.m. and Mondays
at 10;30-35 p.m.

Among the frozen food adver-
tisers, one which celebrates the
seventh birthday of its trademark,
Teddy Snow Crop, is planning to
start its radio and television spot
schedule in late summer, about
mid-August. Maxon Inc., New
York, is the agency.

Birdseye frozen orange juice,
through Young & Rubicam, New
York, plans to start a three-month
spot radio and TV campaign early

in July in eight markets.

Another frozen food advertiser,
Seabrook ‘Farms, is continuing to
line up half-hour radio programs
in 110 markets [B®T, June 23]
through Maxon Inc.

American Tobacco Budgets

For the fall, American Tobacco
Co. [B®T, March 8], for its Tues-
day 9-9:30 p.m. period on CBS-TV,
has bought a film series owned and
packaged by Music Corp. of Amer-
ica and entitled Biff Coulter USA.
The firm continues to sponsor, for
Lucky Strike, This Is Show Busi-
ness (Sunday on CBS-TV) and
Robert Montgomery Presents
(Monday on NBC-TV). BBDO
New York, is the agency. During
the summer months Man Hunt will
be the summer replacement for
Your Hit Parade for the second
successive year, Saturday on
NBC-TV, which will return for
Lucky Strike early in September.

In scotching a report its budget

would be directed in part to pro-
moting a change in the length of
Lucky Strike. Paul Hahn, presi-
dent of American Tobacco Co., an-
nounced last week that the com-
pany “is not planning to change its
principal brand Lucky Strike to
king-size.”

‘““Sales records for the industry,”
he said, “show standard-size cigar-
ettes continue to be favored by the
great majority of the smoking pub-
lie, and account for about 85% of
the cigarettes smoked in the United
States. Sales of Lucky Strike ecig-
arettes have made good progress
since the first of the year,” he ob-
served.

“Pall Mall and Herbert Tareyton
cigarettes, both made by American
Tobacco Co., are the two largest-
selling king-size cigarettes on the
market,” he added.

P. Lorillard Co. (Old Gold cigar-
ettes), through Lennen & Mitchell
{soon to be Lennen & Newell),
New York, has signed the Fred Al-
len Quiz Show for its Tuesday 10-
10:30 p.m. period on NBC-TV,
starting in September. Meanwhile,

(Continued on page 34)

NBC’S KOA

NBC was more definitely than ever
in the market for a Los Angeles
radio station last week, after sell-
ing its 27-year-old clear-channel
KOA Denver for $2,250,000 to Bob
Hope, a group of prominent Denver
business and professional men and
associates of Mr. Hope [CLosED
Circurt, June 2, 23].

The G. A. (Dick) Richards es-
tate’s KMPC (710 ke, 50 kw), for
which the network has mnegotiated
intermittently for years; Earle C.
Anthony's KFI (640 ke, 50 kw),
and Harry Maizlish’s KFWB (980
ke, 5 kw) were understood to be
among stations being eyed by NBC
in its search for an owned station
to replace KOA (850 ke, 50 kw).
The KOA sale is, of course, sub-
ject to the customary FCC ap-
proval.

Long-Speculated Sale

Long-speculated sale of the Den-
ver station—which has no TV affil-
iate and could get none under NBC
ownership unless the network chose
to give up an existing outlet to
meet FCC multiple ownership rules
—tied nearly (1) NBC's reinvigor-
ated policy of stronger promotion
of radio and television as comple-
mentary media, and (2) its long-
standing desire for an owned radio
station in Los Angeles.

It also dovetailed neatly with
the Hope-Denver group’s TV own-
ership ambitions. TV-less Denver
ranks No. 1 on FCC’s priority list
for television grants and it was
reported that Metropolitan Televi-
sion Co., an avowed aspirant for a
Denver TV station, would be the
company operating KOA under its
new ownership. What other TV
aspirations the new owners may
have could not be ascertained im-
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SALE

Now Seeks L. A.- Outlet

mediately.

Although exact details of stock
distribution among the new owners
was not reported, it was said flatly
that the Denver group—composed
of 15 local business and profes-
sional men and one business con-
cern—would have working control
of the company. This group in-
cludes William Grant, president
of Metropolitan Television Co., and
Denver Mayor Quigg Newton.

Bob Hope and his associates will
own 50% of the stock. His asso-
ciates are James Saphier, and Mr.
Hope’s attorneys, Martin Gang,
Robert Kapp and Norman Tyre.

NBC’s desire for a radio station
of its own in the key Los Angeles
market—it is the only major net-
work without one—has kept net-
work officials in negotiations for
years, especially for KMPC. A few
years ago it appeared that a deal
had been made with G. A. Rich-
ards, but it fell through.

Latest talks for KMPC were
initiated several weeks ago with
representatives  of . the late Mr.
Richards’ estate, but these also
were subsequently reported to have
struck dead-end. Their renewal at
any time was seen as a strong pos-
sibility. The snag thus far: How
much? Talks to date reportedly
have centered around figures in the
neighborhood of $1 million.

NBC President Joseph H. Mec-
Connell emphasized in the KOA an-
nouncement that NBC will seek to
buy a radio station in the Los
Angeles area to complement its
local television station KNBH-TV
there. This somewhat unusual
public declaration of intent was
attributed, at least to a consider-
able degree, to a desire to kill—
before it could arise—any specula-

tion that NBC is easing itself out
of the radio ‘business.

Beyond that, however, is the
known fact that NBC has long
tried to buy—for the last 15 years,
one official noted-—a station in the
Los Angeles market. It intends
now to realize that ambition as
soon as it can, “provided the price
is right,” as a spokesman put it.

In further explanation of the
KOA sale, Mr. McConnell noted
again that NBC had declined sev-
eral offers for the station in the
past. But, he said, network offi-
cials finally concluded that radio
and television can operate better
together in a market such as Den-
ver, and decided to sell KOA and
seek an AM station to go with
their Los Angeles television sta-
tion.

Negotiations by Heffernan

Negotiations with the Denver-
Hope group for the $2.26 million
transfer of KOA were handled for
NBC by Financial Vice President
Joseph V. Heffernan. Principal
negotiators for the purchasers
were Mr. Grant and R. M. Davis
and Ralph Radotsky, all of Denver.

Other members of the Denver
group: William J. Ahearn, George
B. Berger Jr., Hugh R. Cather-
wood, Thomas [P. Campbell, Myron
Emrich, Arnold Gurdler Jr., Rob-
ert Kohn, Mayor Newton, Morrison
Shafroth, Walter M. Smith, Henry
W. Toll, David S. Touff and the
Hendrie & Boltoff Co.

KOA, founded Dec. 15, 1924, by
General Eleetric Co., ‘became an
NBC affiliate in February 1928.
NBC took over its operation and
management in Mareh 1930, prior
to acquisition of the station in
1941,
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OPERATOR PROPOSAL CommensFiood e

SUPPORTING letters—and pro-
tests—are beginning to ficod FCC
concerning the Commission’s pro-
posal to relax its transmitter oper-
ator rules and permit remote oper-
ation of certain AM and FM trans-
mitters [BeT, June 9].

The FCC’s proposed rule-making
proceeding, instituted upon peti-
tion by NARTB, would amend Part
13 of the Commission’s rules and
regulations so that (1) persons
holding leas than first class radio-
telephone operator permits would
be allowed to stand regular trans-
mitter watches at AM and FM sta-
tions employing non-directional an-
tennas and operating with power
of 10 kw or less and (2) remote
control of the transmitters of such
stations would be allowed.

FCC has specified Aug. 4 as dead-

line for comments and in its notice
outlined many questions on such
operation about which it desires in-
formation. Two of the questions
touch on fulfillment of emergency
operation under the Conelrad plan
{control of electronic radiation to
prevent enemy planes from ‘“hom-
ing"” on broadcast signals), while
ther questions concern the tech-
jical training and duties of trans-
mitter operators and their ability
to cope with technical problems
that may arise.

If adopted, observers have noted,
the practical effect of the changes
would be to ease the staff and
operating cost problems of virtually
all local channel stations, a sub-
stantial number of daytime-only
outlets and many other AM and
FM stations.

Shortage of Operators

In general, station operators con-

tend there is a shortage of quali-
ed first class operators and the
§a.w of supply and demand has
orced the wages of these men dis-
proportionately high, particularly
andicapping small market sta-

?ions. They further contend that
technical equipment today is stable
and does not need constant atten-
tion and adjustment by a first class
operator. Rather, they say, a re-
stricted operator can watch the
meters and make the log entries.
He would work under the super-
vision of a first class man, usually
the chief engineer, who thus would
be freed from sitting routine
watches and have time to do “pre-
ventive” maintenance and actual
repair.

The station operators argue that
by saving on engineering costs they
would be able to hire better pre-
duction personnel and hence gain
better programming and service to
their community.

On the other hand, engineers and
union representatives charge there
is no shortage of engineers. They
point out, however, there is a short-

ge of men who are willing to work
for “day laborer’s wages.”

The engineers are telling FCC
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‘cease and desist orders,

the operation of transmitters is not
as simple as management asserts,
charging that station owners are
seeking only another means to cut
costs and increase profits. They find
it hard to believe that much of the
savings would go . into better pro-
gramming.

Three state associations of broad-
casters already are reported on rec-
ord favoring the NARTB-FCC pro-
posal. They are the South Dakota,
Kentucky and North Carolina
Assns, of Broadcasters [B®T, June
23].

Several IBEW locals already
have passed resolutions protesting
the proposal while IBEW head-
quarters in Washington reports
numerous complaints from mem-
bers and non-members alike.

Resolution of Protest

IBEW Local 1224 at Cincinnati
already has put a resolution of pro-
test before the Cincinnati Central
Labor Council, written all member
and non-member engineering per-
sonnel of area stations and urged
other IBEW radio and TV locals
to take positive action.

“This matter is more serious
than most of our people think,”
Local 1224 wrote other IBEW lo-
cals, “and if put into effect our
operating standards will deteri-
orate at a rapid pace.”

Local 1224 suggested other locals
appear before their central labor
councils to have them pass resolu-
tions of protest, write the “various
Senators, Representatives and lob-
bies which they may have contact

with and urge the FCC to study it
at length before leaving the radio
communications system of America
unattended and at the merey of
saboteurs during the grave times
we are undergoing.”

In its open letter to “all breoad-
cast operating and engineering per-
sonnel,” Local 1224 wrote, “If you
value your job, act now!” Engi-
neers were urged to “stand up for
your rights” and write to FCC.
The letter pointed out:

Your letter of .opposition will he

filed with the petition as a note of
opposition to this movement. This is
definitely a move by the small oper-
ators of 250 w stations to increase
their revenue by throwing out engi-
neering personnel. We further urge
that You request a tightening of the
operating standards. This will in turn
increase the quality of the operating
personnel and help to prevent such
moves as this in the future.
. The various labor unions rebresent-
ing the operating engineers will be ac~
tively opposing this move. These peo-
Ple were active in the last fight
which came up a few Yyears hack on
the same subject. The case then was
decided in our favor.

On the other hand, this is how
a typical local station operator tells
the story. C. H. Simpson, part own-
er and general manager of 250-w
WKBI St. Marys, Pa., supporting
the NARTB proposal, wrote FCC:

.« o It 1s our opinion that radio
transmitting equipment has been re-~
fined and developed to the point where
today thé necessity to have a licensed
engineer with the equipment at all
times is not only unnecessary, but an
added expense which hangs like a
millstone sround the neck of many
smail. station. operators,. especially
those who, for one reason or another,
find themselves with studios and trans-
mitter separate from one another.

In earlier years, the primary goal

PAUL M. HAHN, president of th
American Tobacco Co., one of radi
and television’s largest advertisc.
takes his place in line as compar
employes are processed prior to coi
tributing blood to the Armed Force
A Red Cross Bloodmobile unit visite
the company’s New York office, 11

Fifth Ave,
was to {ry to stay on the air as mu
as possible. Stations proudly boast

0! extremely small amounts of tin
off the air due to technmical failur
Nowadays, constant operation witho
technical fallure is taken for grante
The necessily to have an experienc
techniclan hovering over the equl
ment walting for the equipment
fail is now obviated.

Having operated WEKBI without a f1
complement of first-class operato.
since last June, I think I can discu
intelligently the results, hoth favorabt
and unfavorable, that have result
therefrom. Qur lost air time sin
then has consisted of three interru
tions and the total of all of the
interruptions has bheen less than ;
hour. Two 0f these were electric pow
fallures. Our third-class operato
have been thoroughly schooled
operation of the equipment, keeph
of logs, safety regulations, and the li}
together with the importance of kee
ing a high-level of modulation, whi
r'd like to discuss more fully lats
The third-class men are studying f
their regular tickets under the c¢hi

{(Continued on page 76)

MCFARLAN

OBJECTIONS by broadeasters to
some provisions of the Senate and
House-passed MecFarland Bill (S
658) were enumerated by Ralph
W. Hardy, NARTB government re-
lations director, last week as Sen-
ate-House conferees met for the
first time on Friday in an attempt
to iron out differences between the
two bills [B®T, June 23].

Broadcasters want repeal of :

@® Equipment purchase section
of House bill. This would require
the successful applicant to buy the
equipment of an unsuccessful li-
censee if the latter’s license was
not renewed.

Besides putting the FCC into the
position of being “a condemnation
appraisal agency’’ the new licensee
might have to buy obsolete equip-
ment, the NARTB comment stated,
possibly from a station owner who
did not wish to remain in business.
Mr. Hardy also declared he under-
stood the FCC was opposed to this
provision.

@ Suspension and fine provi-
sions of House bill. NARTB de-
clared it would be satisfied if the
FCC was given authority to issue
which

B"-I- Industry States Obiection

“coupled with the power to revoke
a license . . . is completely ade-
quate.”  Senate version of bill
authorized the FCC to issue cease
and desist orders in addition to
the existing power to revoke li-
censes.

NARTB statement also asked
that—

@® Senate section removing the
double jeopardy clause now in the
Communications Act be reinstated.
House deleted this provision to
eliminate this section from the Act.
Section in present Act permits the
FCC to revoke the license of a
licensee found guilty of anti-trust
violations in radio or communica-
tions field.

® Reinstatement of provision
in Senate version of the bill pro-
viding that the Commission may
only issue declaratory orders upon
request. House dropped this in its
version of the bill.

@ Section of Horan amend-
ment regarding political broadcasts
which specifies that broadcasters
may not charge political candidates
more than the minimum rate for
other purposes, be clarified by de-

BROADCASTING =»

leting the word “minimum” a.
adding the following:

“For the purpose of this su
section, charges shall include ba
rates and all other terms and ¢o
ditions affecting charges.”

This would take care of the pre
tical problems raised by the amen
ment, Mr, Hardy pointed out. 1}
referred to the ‘“normal practic
of granting frequeney discounm
and additional charges over a;
above the time charges—lines, st
cial arrangements for studio equi
ment, personnel, rehearsal time.

Basically, however, the indust
is opposed to any government rai
making, Mr. Hardy pointed ot

Hillbilly for WINS

SWING to hillbilly musie in t
prime 8-10 p.m. time Mond:
through Saturday was announc
last week by WINS New York Ge
eral Manager Harry C. Foli
Beginning tonight (Monday), tk
two-hour block “will feature not
ing but square dances, folk song
hillbilly and cowboy songs,” the a
nouncement said.
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‘WE BAN I][' J[]B' NARTB Tells ‘Morals' Group

LET US police ourself. We're
sure we can do the job.

That, in essence, was radio-TV
broadcasters’ position when spokes-
men Harold E. Fellows, NARTB
president, and John E. Fetzer, TV
Code chairman, testified last week
before the House Interstate &
Foreign Commerce Committee sub-
lommittee investigating offensive
radio-TV programs.

Committee, headed by Rep. Oren
Jarris (D-Ark.), adjourned after
M%-hour session Thursday. It is
10t expected to resume hearings
mtil September, at which time it
nay sit in New York.

Grind of Congressional deadline,
ipcoming political conventions—
wnd broiling Washington heat wave
—was conducive to the decision for
« hiatus in the investigation.

Investigation began early in
fune, heard parade of witnesses
lecry what they claimed to be a
Vlethora of crime and horror pro-
rrams, indecent exposure in the
natter of dress and off-color hu-
nor and “business.” Majority of
vitnesses, - however, objected to
¢er and wine commercials and
winking scenes in programs. In-
-estigation was result of a reso-
ution sponsored by Rep. E. C.
rathings (D-Ark.).

Main tenor of Mr. Fellows’ tes-
imony was the “dangerously gen-
ralized” charges of immorality
nd offensiveness. He also warned
gainst “organized efforts at cen-
orship.”

Recalling his 24 years as a
roadcaster, Mr. Fellows, who came
> the NARTB presidency from the
wanagership of CBS-owned WEEI
‘oston, told the committee of an
rganized campaign which in sev-
ral instances produced complaints
f immodest dress against the
Zukla, Fran & Ollie children’s pro-
ram.

Previous witnesses “with very
aw exceptions” have failed “to
wake specific allegations of ‘im-
ioral’ radio and ‘television pro-
rams,” he said.

Local criticisms are respected by
roadcasters, he pointed out, but
a substantial number of so-called

"ARTB's
Mirector Hardy and TV Director
rown put their heads together . ..

Government Relations

Awaiting their turn to testify are Bishop Hammaker, NARTB President
Fellows, NBC Executive V.P. Denny and TV Code Chairman Fetzer . . .

national criticisms . . . tend all
too often to be dangerously gen-
eralized, and in many cases . . .
are inspired by organized cam-
paigns of minority groups having
an axe to grind.”

“What I do say is that it is vir-
tually impossible to adopt rigid
standards of program acceptability
that will meet the diversified tastes
of the American people. . . . The
definition of ‘offensive’ may, and

usually does, vary from community
to community depending on a wide
variety of factors.”

Disagreement with this position
was most vocal by Rep. J.. Edgar
Chenoweth (R-Col.), who declared:

“You have tried to please that
segment of the American people
who like wvulgar, vile and crude,
objectionable programs. . .. There
are serious, well-founded objections
to the types of programs coming

CONTROLS

Exemption Machinery Hums

On Capitol Hill

AN AMENDMENT designed to free radio and television from wage
controls consonant with their price exemption status was approved by
the House last week but its adoption may have had only passing
significance in the swelling demand for an end to all economic curbs.

The amendment was offered by
Rep. Paul C. Jones {(D-Mo.) and
okayed without objection last Wed-
nesday during debate on extension
of the Defense Production Act,
which would expire today (Mon-
day) unless extended.

Radio-TV employes and those of
other media are under wage con-
trols administered by the Wage
Stabilization Board which exer-
cises jurisdiction over AFM, TVA,
AFRA and other union contracts.

The House late Thursday voted
to end most price controls, under
which these media had been exempt,
and to retain wage curbs for anoth-
er year. The former was rejected
Friday, however, by a Senate-
House conference group set up
to iron out differences. Senate
voted to extend controls to March 1.

Rep. Jones explained that there
is no ceiling on prices charged by
radio-TV stations and networks,
newspapers, magazines, periodicals
and motion picture houses. Thus,
he felt, they should be freed from
wage ceilings, Enactment of this
proposal probably would have vary-
ing effects on different-size sta-
tions. )

Salaried performers in radio and
television come under the jurisdie-
tion of the Salary Stabilization
Board, which has drafted regula-
tions to be administered by each
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*
industry rather than on a manda-
tory basis by government.

Two other amendments of sig-
nificance to broadcasters and manu-
facturers were also rejected by
the House the past fortnight. These
involved bids to restore standby
controls on consumer credit (Regu-
lation W on installment purchases)
and to repeal the controversial
Capehart formula.

The House Banking & Currency
Committee had voted to delete con-
sumer credit curbs authority over
purchase of radio-TV receivers and
other appliances which the Federal
Reserve Board suspended last
month [BeT, May 12]. “The threat
of dangerous credit expansion has
been abated for some considerable
time,” the committee reported. The
Senate wants controls extended to
June 30, 1953.

The move to repeal the adver-
tising cost formula, authored by
Sen. Homer E. Capehart (R-Ind.),
was instigated by Rep. Abraham J.
Multer (D-N. Y.). He claimed
that prices are 11% higher than
before Korea because of the Cape-
hart and Herlong amendments.
Under the Capehart formula,
manufacturers may compute costs
incurred for advertising, selling,
administration and research before
July 26, 1951, and add them to final
selling prices.

1
into the American home.”
Similar attitude was expressed

by Rep. Joseph P. OHara
(R-Minn.), who warned that unless
programs improved ‘“something

will be done. [There have been]
strong criticisms, and not just
from one person, of what goes into
the home.”

But, Rep. Arthur G. Klein
(D-N.Y.) termed many of the
“thousands of letters” received by
the Committee as from the “luna-
tic fringe.” ‘“They must torture
themselves by listening to these
programs,” he said referring to a
communication which he did not
read into the record.

He also enlivened the hearing
with the apocryphal story of the
spinster who complained to her
apartment house manager that
there was a nude man in the apart-
ment across the court. When the
manager came up and failed to see
any nude man, she replied: “Of
course not. You have to stand on
a chair and lean way out in order
to see him.”

Rep. Klein was the committee
member in the hearing earlier this
month who offered the pungent ad-
vice to shocked viewers: “Why
don’t you turn the damned thing
off1”

Broadecasters undoubtedly will
adhere to the TV code, Mr. Fetzer
told the committee, because it is
to their self-interest to do so. But,
he admonished, the viewer must
exercise some discretion in his se-
lection of programs.

“To buy a television receiver and
in effect just let the thing run
hour after hour without regard to
program selection is an indictment
of the taste and discrimination of
the viewer just-as it is the station
who puts on inferior programs,”
he said. “In other words, enjoy-
ment from a television receiver is
related directly to how intelligently
the receiver is employed.”

Mr. Fetzer, who i3 owner-opera-
tor of WKZ0O-AM-TV Kalamazoo
and WJEF-AM-FM Grand Rapids,
emphasized that the station Ii-
censee is the final arbiter of what
goes over the air from his trans-
mitter.

He agreed, in response to doubts
expressed by committee members,
that broadcasters must not only
purvey to the wants of their au-
diences, but also attempt to ele-
vate the taste of their viewers.

The TV Code Board will attempt
to enforce the provisions of the
standards of good programming
by persuasion, and by withdrawal
of the seal of approval, he ob-
served. -

Broadcasters are united in their
recognition that they must regulate
themselves, Mr. Fetzer asserted.
“The public as well as the majority
of our industry have a common
goal. The industry cannot survive
without widespread public ap-
proval,” he said.

Referring to the widespread dif-
ferences in public reaction even
within the same community, the
Michigan broadeaster - telecaster
told how a lecture on astronomy by

(Continued on page 84)
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RADIO THRIVES WITH TV  vAB is Toi

RADIO can live long and profitably in the same market with television,
serving advertisers with a low-cost and efficient mass medium, the Vir-
ginia Assn. of Broadcasters was told Friday.

Two successful broadcast operators, whose stations are operating at

peak income in a multi-station
video market, told the Virginians
what to expect when TV enters a
market and what to do about it.
They were Ben Strouse, manager
of WWDC Washington, and Joseph
L. Brechner, manager of WGAY
Silver Spring, Md.

The Virginia group opened a
two-day meeting Thursday at the
Chamberlin Hotel, Old Point Com-
fort, Va. Charles P. Blackley,
WTON Staunton, Va., presided.

Speakers included William B.
Ryan, Broadcast Advertising Bu-
reau president; Harold E. Fellows,
NARTB president; FCC Comr.
Rosel H. Hyde, and George C.
Davis, consulting engineering (see
Hyde-Davis story page 51).

Messrs. Strouse and " Brechner
showed how they have met the
competition of four television sta-
tipns in the Washington area, main-
taining their community roles and
continuing to provide advertisers
with an efficient means of spreading
their message to the buying public.

TV is just another competitor,
Mr. Strouse said. “Your town goes
TV-happy in the first six months,”
he warned, with advertisers and
listeners going a bit daffy. He ad-
vised stations to tell TV advertisers
what they are missing if they fail
to use radio, keeping them on the
list of accounts against the day of
“the awakening,” even if they
spend only small sums.

As to the awakening, he said

KOIL CHANGES

Swisher Succeeds Newens

iRDEN E. SWISHER, commercial
anager of KOIL Omaha for two
and one-half years, has been named
general manager, it was announced
last week.

Announcement was made by
George Sebastian, executive vice
president, Stuart Investment Co.
of Lincoln, owner
of KOIL and
KFOR Lincoln.
Other personnel
shifts were:

Bill Talbot,
morning news-
caster at KOIL
for over seven
years, is now pro-
gram director;
Henry Kelpe, a
KOIL announcer
since 1940, was appointed produec-
tion manager, and Margaret Crog-
han, in the KOIL sales department
since 1937, was promoted to the
nost of local sales manager.
| Mr. Swisher succeeds William J.
Newens, who has resigned. Mr.

ewens has joined Allen & Rey-
nolds, Omaha, according to the ad-
vertising agency.
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daytime ratings rebound but night-
time ratings level off and stay at
a point below the pre-TV level. “TV
stations find costs high, raise
rates,” he said. “Local advertisers
begin to examine costs, frequently
return to radio” because it is better
on the same dollar expenditure.
Local advertisers have increased the
purchase of radio time 2% times
since end of the war, he said.

Mr. Strouse said TV set dealers
are finding that home demonstra-
tions arranged via radio advertis-
ing really work, while newspaper
advertising “currently is not pull-
ing.” He referred to extensive use
of radio for home-freezer plans,
with “immediate and sensational”
response that has food retailers
worried. Safeway Grocery Stores
has just signed a contraet, he said,
suggesting the copy will deal with
this subject. “Radio has been the
medium that overnight established

a revolutionary new method of food
purchasing,” he noted.

The network' picture is “very

. dark,” according to Mr. Strouse,

with big advertisers sharply cutting
network radio, newspapers and
magazines even though the bulk of
TV money is “new money.” The
result has been price-cutting among
networks to make deals, he ex-
plained, adding, “The future of net-
work radio is not bright.”

He advised stations to “program
locally, particularly at night,” and
to hire more and better air sales-
men. He particularly emphasized
the importance of doing a good local
news job. Urging study of rate
structures, he said night rates
might have to be reduced in some
TV areas but daytime rates prob-
ably could stand an increase, He
urged joint AM-TV operations to
split sales staffs,

Since arrival of TV in a city may
bring a sharp decline in national
spot and network business, he urged
radio stations “to do a job with
your local advertisers.” Study your
newspaper competition, he recom-

mended, adjust rates if necessary,
examine programming and start
fighting even before TV arrives.

Mr. Brechner reminded that
WGAY, as a Washington suburban
station, competes against all types
of electronic media, including a
dozen other AM outlets, FM, TV,
transit and storecasting. #Radic
is surviving' and durable,” he ‘ex-
plained. {r o

He credited 'ingenious and in-
spired management, plus aggressive
sales policies, with radio’s suceess
in the area. He declared WGAY’s
May business was one of the highes
in the station’s history, with 195¢
likely to run 10%-16% over 1961
Most accounts are suburban ag-
downtown business, he said, with nc
per inquiry or guaranteed mai
order accounts.

TV's main impact centered ir
two bee¥ accounts, he explained, bu
this was offset by a major fooc
chain, major department stores am
automotive business. Advertiser:
will use radio if there are encugl
listeners to justify time purchases
he insisted. He said the smal
businessman is “our pal becauge hi
feels we're his friend.” As TV rate
climb, Mr. Brechner said, loca
radio improves.

FUNDS CO

SUM of $6,408,460 for the FCC for
the 1953 fiscal year was voted by a
Senate-House conference commit-
tee  last week.

The sum is $300,000 more than
the House voted for the FCC last
March [BeT, March 24] and that
much less than the Senate voted
for the Commission early this
month [BeT, June 9]. If both
houses now accept the report, the
appropriation bill will go to the
White House.

According to informed sources,
the entire $300,000 can be consid-
ered earmarked for TV because
that was the sense of the Senate’s
$600,000 increase. The conference
report (H Rept 2315) indicated
that the House accepted the Sen-
ate’s amendment increasing the
FCC’s appropriation, but halved
the sum.

The Senate increase was recoms-
mended “to provide more adequate-
ly for the inereased workload oc-
casioned by the lifting of the tele-
vision ‘freeze’.”

Conference committee also called
on the FCC to look into the matter
of levying fees for its services.
There is some question whether
the wording of the conference re-
port does or does not require the
Commission to charge fees. It is
felt, however, that the provision is
strong enough to force the FCC to
reinvestigate the feasibility of fee-
charges, determine carefully that
it is or is not practicable.

The wording of the sentence in
question reads:

The conferees are advised that the
FCC under the provisions of Title V
of the Independent Offices Appropria-

PRI]M'SE $300.000 More for FCC

tion Act, 1952, are (sic) authorized to
levy fair and equitable fees in con-
nection with the issuing of licenses.
The conferees, therefore, request the
Commission to give prompt attention
to the matter with a view to levying
such fees at the earliest practicable
date,

The Senate requested the Com-
mission to investigate the possibil-
ity of charging such fees “in order
that such work of the Commission
may be made self-sustaining to the
fullest extent possible. .. .”

In response to the original sug-
gestion that fees be charged, made
in the 1952 appropriations, the FCC
had reported that its investigation
showed that revenues raised
through such a course would be
insufficient to justify the additional
personnel and work necessary.
Thus, the Commission voncluded
that the charging of fees was not
feasible, ¥

It is believed that the increase
of $300,000 which the Commission
received over that proposed by the
House would enable it to hire be-
tween seven and eight additional
examiner teams to take care of the
expected avalanche of TV applica-
tions. An examiner team comprises
an examiner, attorney, engineer, ac-
countant and clerical help, at an
annual cost of $40,000.

During the hearing before the
Senate Appropriations Committee,
Interstate & Foreign Commerce
Chairman Edwin C. Johnson (D-
Col.) and committee member Sen.
Homer E. Capehart (R-Ind.)
plumped for a boost of $800,000 on
the assumption that that sum would
permit the hiring of an additional
20 examiner teams. When the Sen-
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ate voted only $600,000 additiona
Sen. Johnson estimated that tha
sum would permit the hiring of 1
additional examiner teams. Te
other influential members of th
Senate Commerce Comittee joine
with Sens. Johnson and Capehai
in signing a proposal favoring th
$800,000 boost in FCC fund
[BeT, May 26].

Although FCC officials wex
grateful for the extra $300,00i
there were indications that a dra:
tic realignment of personnel woul
be necessary to cope with the T
workload. Other activities of tk
Commission will be cut, it we
made clear, to move TV applici
tions along the processing line.

Repeated also were warning
that the hiring of new personn
was not the end of the problen
It takes about a year to properl
train all elements of an examine
team, it was pointed out.

The sum recommended is $1,66€
540 below that requested by ti
President. It is also about $180,0(
below the present operating lev
of the Commission.

Included in the $6,408,460 budg:
for the July 1, 1952-June 30, 19§
yvear was $88,625 top for trav
expenses. The President had aske
for $118,000. This was cut to 378
700 by the House, raised to $98,3t
by the Senate. The $88,625 figu:
is half of the difference betwee
the House and Senate recommend:
tions.

" It is believed that the Commi
sion will find it necessary to ho
most TV hearings in Washingtc
because of its limited travel fund

Telecastin



SET SALES

OUTLOOK for sales of radio and
TV receiving equipment is encour-
aging, with the manufacturing in-
dustry in an excellent position to
meet a rising demand for TV sets
as new video markets are opened,
the Radio-Television Mfrs. Assn.
was told last week at its 28th an-
nusal convention held at the Palmer
House, Chicago.

The convention closed Thursday
night with presentation of the first
RTMA Medal of Honor to Brig.
Gen. David Sarnoff, RCA board
chairman (see story this page).

While an upward trend was fore-
seen in radio-TV demand by RTMA
President Glen McDaniel, he said
a sudden surge in set sales should
not be expected. Instead he antiei-
pated “a gradual rise in 1952 and
for several years thereafter.”

The going rate of electronics and
communications for civilian set
output plus replacements and ac-
cessories, is about $1% billion, Mr.
MeDaniel told the RTMA member-
ship, Adding $2% billion for the
military, the industry’s total pro-
duction rate is $4 billion, exceeding
the peak during World War II.

In the military field, he said,
electronics and components output
is eight times that of the three
months after the outbreak of the
Korean fighting and three times
the figure one year ago. A rise of
50% or more can be expected by
the end of 1952, when it will level
off, he said.

Mr. MeDaniel rewewea the
greater statistical services per-
formed by RTMA since the head-
quarters staff has been expanded.
He paid a tribute to General Man-
ager James D. Secrest and to
Robert C. Sprague, RTMA board
chairman, for their services.

The RTMA is planning a _major
statistical project—reports on sales

RTMA ELECTION

Plamondon Is Board Chmn.

A! B. PLAMONDON Jr., president
of Indiana Steel Products Co. of
Chicago, was elected board chair-
man of the Radio-Television Mfrs.

Assn. when it met

in Chicago Fri-
day. He succeeds
Robert C. Spra-
gue, president of
Sprague Electric,
North Ad amsg,
Mass.
Mr. Plamondon
formerly served
. as chairman of
RTMA’s Small
Mr. Plamondon g, oiicce Commit-
tee, ags a vice president and as
chairman of the Parts Division.
The RTMA board also re-elected
Leslie F. Muter, president of The
Muter Co., Chicago, as treasurer
for his 17th term. It also re-named
Dr. W. R. G. Baker, vice president

(Continued on page 84)
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Outlook Encouraging, RTMA Told

and inventories of radio and TV
sets at the retail level, he said.
The service has been tried on,an
experimental basis and is to be
financed by subscriptions. Data
will be on a regional basis, with
first reports to be made in Sep-
tember.

The joint FM promotion con-
ducted with NARTB in selected
areas has shown that FM receivers
can be successfully marketed under
favorable conditions, he explained,
and has virtually eliminated fric-
tion between some FM broadecasters
and set makers.

Work of the RTMA Sports Com-
mittee in sponsoring publication of
the Jordan studies showing TV’s
effect on attendance at sports
events has offset much of the mis-
information on this subject, he said.
The committee was credited with
“greatly improving relations be-
tween the industry and sports or-
ganizations by inducing set manu-
facturers to promote public support
of professional sports in their re-
spective communities.”

Mr. McDaniel outlined legislative
and regulatory contacts of the as-
sociation, including the successful
fight against the proposed increase
of the set tax from 10% to 25%
and relaxation of Regulation W.
Other activities reviewed were the
1952 components symposium and
the Dept. of Justice anti-trust in-

vestigation of RTMA and manu-
facturers.

John W, Craig, vice president and
general manager of Crosley Div.
and chairman of the RTMA Set Di-
vision, reported to the convention
that radio set sales, particularly
portable and auto models, ‘“have
continued surprisingly active, and
there is every indication that they
will continued so in the years
ahead.”

As to TV receivers, Mr. Craig
predicted sales will rise in 1953 and
remain for several years at a
higher level than at present.

During the past fiscal year, pro-
duction of radio and television sets
was maintained “at a reasonably
stable level except for normal sea-
sonal fluctuations although it did
not reach either the peak or the
depression of the previous year,”
he reported. Pressure of scare buy-
ing, which began with the outbreak
of the Korean War, and later ac-
cumulation of excessive inventories
and slow sales, were no longer
factors during the last year, he
said.

Mr. Craig said set sales were
stimulated last summer when Con-
gress, at RTMA and industry sug-
gestion, relaxed Regulation W.
Production and sales rose until the
end of the calendar year, when the

(Continued on page 84) -

SARNOFF AWARD
Highlight at RTMA Meet

FIRST “Medal of Honor” awarded
by Radio-Television Mfrs. Assn.
was presented Thursday night to
Brig Gen. David Sarnoff, RCA
board chairman, for outstanding
contributions to the advancement
of the radio-television and elec-
tronics industries.

The medal was presented to Gen.
Sarnoff at the RTMA banquet
climaxing the 28th annual conven-
tion at the Palmer House, Chicago.
Authorized by the RTMA board in
February, the award is to be made
yearly to the person, company or
organization which the RTMA di-
rectors believe has performed a
distinctive service for the industry.

Gen. Sarnoff was nominated for
the award by the annual Awards
Committee, headed by Leslie F.
Muter, chairman, The selection was
unanimous. Mr. Muter said the
award recognizes the many achieve-
ments of Gen. Sarnoff over a long
period, with credit to his part.in
bringing the industry, to its preseht
stature.

Chairman Robert C. Sprag'ue, of
RTMA, said he was presentmg Gen.
Sarnoff the ,award “as a small
token of .the esteem in which you
are held .-by your fellows and in
recognition of your many notable
acl'uevements ‘toward the develop-
ment .and ‘progress of the radio-
telgvnslon mdustry i

', A CONVENT,ON NARTB Works Out Plans

ANNUAL NARTB convention in
1953 will be held at the Biltmore
Hotel, Los Angeles, starting either
April 28 or 29, under plans worked
out last week by the NARTB
Board’s Convention Committee.

'The committee, at a meeting in
Chicago, favored a Wednesday
starting date.for the annual three-
day convention to take advantage
of the special airline family rates
available early in the week.

At the weekend Chairman Clair
R. McCullough, WGAL Lancaster,
Pa., was understood to be consid-
ering proposals for a Tuesday
starting date. This plan would still
give delegates access to special air-
line rates since Los Angeles can be
reached within a day from most
cities.

Annual equipment show will be
staged in the Biltmore ballroom,
though additional rooms may be
added. Light equipment and serv-
ice exhibits are usually placed on
a special floor.

The Engineering Conference will
be held at the same time as the
main convention, ‘under present
plans, with meetings to be held in
the Philharmonic Bldg., across the
gtreet from the Biltmore. Main
convention meetings will be held in
the Biltmore Theatre, adjoining the
hotel, as was the case at the 1948

Telecasting

Los Angeles convention.

Chairman McCollough and C. E.
Arney Jr., NARTB secretary-treas-
urer, will go to Los Angeles in the
near future to check facilities. All
convention plans are subject to
negotiation of satisfactory con-
tracts for facilities. NARTB al-
ready has an option on the Biltmore
Theatre and has had preliminary
discussions on other facilities.

The Biltmore and the new Stat-
ler, now near completion, will house
delegates though other hotels may
be utilized if necessary.

Little work has been done on the
convention agenda other than to set
the opening time for 10:30 a.m. on
the 28th or 29th.

Attending the Tuesday com-
mittee meeting were Chairman Mec-
Collough; Jack Harris, KPRC-TV
Houston; Albert Johnson, KOY
Phoenix; Howard Lane, WJJD Chi-
cago; H. W. Slavick, WMC Mem-
phis; Calvin J. Smith, KFAC Los
Angeles. Hugh B. Terry, KLZ Den-
ver, was excused. Attending for
NARTB were Mr. Arney; Harold
E. Fellows, president, and Robert
K. Richards, assistant to the presi-
dent.

NARTB representatives also met
with the Register and Vote Com-
mittee in outlining procedure on
the upcoming get-out-the-vote cam-
paign for broadcasters. The drive

is sponsored by the Advertising
Council and Ameérican Heritage
Committee in cooperation with Leo
Burnett Agency, Chicago, which
volunteered its services.

NARTB will release its own ma-
terials for radio and television sta-
tion promotion of the public service
campaign.

Promotion matter will be dis-
ributed in two portions of the cam-
paign, the first extending over S0
days at the local level in coopera-
tion with state broadcasting asso-
ciations. Late last week, 16 of the
38 state groups had agreed to ex-
tend the campaign to the local
level. In areas where there iz no
state group, NARTB members will
select a vote committee. This in-
tensnﬁed 30-day campaign will be
conducted in each state immedi-
ately before registration closes.

The second phase of the cam-
paign will take place 10 days be-
fore the Nov. 4 election. NARTB
hopes to place 10 spots daily on
every station in the country, with
23,000 daily as the goal.

Participating with the other co-
operating agencies, NARTB will
release a promotion kit aimed at
work on the local and state level,

NARTB hopes to work out a
package which can be aired as a
sponsored public service feature,
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TV Applicant List Grows

(Continued from page 23)

License Division will aid processing
after July 1 and not place an appli-
cant in the possible position of
learning later he must amend his
bid, during which time a competi-
tor might get a grant.

Effective last week, the mechani-
cal survey of applications for
“geceptance for filing” is being
done on the basis of the city pri-
ority lists so that all bids on hand
will be ready on time for process-
ing by FCC’s lawyers, engineers
and accountants, The License Di-
vision expects this check will be
two months ahead of actual city
processing after the temporary
procedure gets under way.

Petitions filed at deadline last
Monday, seeking reconsideration or
amendment of the Sixth Report
lifting the TV freeze and setting
the final allocation plan [BeT,
April 14], included the following :

WMCT (TV) Memphis requests re-
hearing of the Sixth Report provi-
sion that the station be changed from
Channel 4 to Channel 5. Earlier peti-
tion on same subject asked for modi-
fication of the Sixth Report to specify
change to Channel 3 [BeT, May 5].
WMOCT charges FCC erred in requir-
ing it to move to Channel 5 since its
transmitter site is 187.5 miles from
Nashville (also allocated Channel 5),
the distance being less than the re-
quired 190-mile minimum established
for Fume II stations.

WREC Memphis asks dismissal of
WMCT's petition on ground the
Sixth Report requires WMCT to
file for Channel 5 and another can-
not be substituted. WREC is appli-
c¢ant for Channel 3.

WISN Milwaukee, requesting imme-
diate grant of its long-pending appli-
cation for Channel 10, petitioned for
reconsideration of Sixth Report pro-
visions deleting Channels 6 and 10
from commercial assignment there.
Channel 10 is now reserved for non-
commercial, educational use. Similar
petition was filed earlier by WFOX
Milwaukee, secking “same procedural
rights” to Channel 12 as it had to
Channel 8, for which it was long ap-
plicant [BeT, June 23].

WSAL Logansport, Ind., seeks re-
hearing of Sixth Report provision
denying assignment of Channel 10
there.

KROW Oakland, Calif., asks recon-
sideration and reversal of Sixth Re-
port provisions which (1) removed its
application from hearing and opened
it to comparative consideration with
new, non-hearing applications and (2)
reduced from six to four the number
of commercial VHF channels aasigned
to the San Francisco-Oakland area.

WLBR Lebanon, Pa., seeks recon-
sideration or rehearing of allocation
of UHF Channels 15 and 30 to Leb-
anon and Baltimore, respectively, on
grounds FCC’s minimum separation
requirement of 75 miles (to prevent
image Interference) would preclude
establishment of its TV transmitter
&t the AM site.. WLBR’s argument
relates to that earlier of Chesapeake
Television Broadcasting Ine., Balti-
more UHF applicant, asking reshuffle
of UHF channels at Baltimore, Har-
risburg and Reading, Pa., to over-
come minimum spacing errors [B T,
June '23].

WCAE Pittsburgh seeks rehearing
and assignment of Channels 4 and 9
there ‘on commercial basis.
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WSIX Nashville asks modification
or appeal of Sec. 3.613 to clarify “am-
biguities” respecting main studio site
requirements.

WBEC Pittsfield, Mass., requests
substitution of UHF Channel 68 at
Rutland, Vt., in lieu of Channel 49
to meet separation requirements at
only suitable transmitter site.

A. Earl Cullum Jr., Dallas consult-
ing engineer, contends the Commis-
gion in the Sixth Report “proposes
to make final decisions that are not
consistent with the notice of hear-
ing.” This applies to the table of as-

gignments aa well as technical
standards, he holds.
WHYU Newport News, Va. re-

quests assignment of UHF Channel
33 there rather than to Norfolk-

Portsmouth-Newport News as a
whole.
Polan Industries, Youngstown,

Ohio, maker of television tube blanks
and prospective TV applicant, asks
addition or substitution of another
UHF channel there. UHF 75-mile
separation problems are raised.

KDTH Dubuque, Iowa, requests re-
consideration of FCC’s denial of
earlier petition for allocation of
VHF Channels 5 and 11 there.

Mercer Broadcasting Co., operator
of WTOA (FM) Trenton, N. J., asks
rehearing with respect to the assign-
ment of VHF channels there exclu-
sive of consideration of UHF chan-
nel assignments. Firm charges FCC’s
conclusion that VHF and UHF chan-
nels shall be allocated homogeneously
rather than separately is unlawful,
violating Sec. 307(b) of the Commu-
nications Act.

Lehigh Valley Television Inc., ap-
plicant at Allentown, Pa., seeks re-
hearing on same grounds as Mercer
Broadcasting, also citing in¢ompa-
rable VHF and UHF coverage capa-
bilities.

WLAN Lancaster, Pa., asks recon-
sideration and rehearing of the Sixth
Report to set aside FCC's show cause
order switching WGAL-TV Lancas-
ter from Channel 4 to Channel 8.
WLAN earlier petitioned FCC for
comparative hearing of its applica-
tion with that of WGAL-TV for Chan-
nel 8 and appealed the case to the
U. 8. Court of Appeals for the Dis-
trict of Columbia [BeT, June 16].

WGAL-TV in turn requests FCC to
dismiss WLAN’s bid for comparative
hearing and asks FCC to issue an
order modifying itas license to specify
Channel 8, including specizl tempo-
rary authority to continue operation
on Channel 4 until the changeover
can be effected. WGAL-TV also filed
with the Court of Appeals for inter-
vention in the WLAN complaint.

Study of the pending applica-
tions reveals the comparative high
cost of television construction and
operation, based on typical balance
sheets and income statements sub-
mitted with the bids.

The 17 stations which have filed
to make facilities changes required
by the Sixth Report have costs of
conversion ranging from $91,000
for WSAZ-TV Huntington, W. Va.,
to $5661,000 for WHIO-TV Dayton,
Ohio. WSAZ-TV seeks to change
from 18.8 kw effective radiated
visnal power on Channel 5 to 84
kw on Channel 3, using same site
and antenna. WHIO-TV, to change
transmitter site, is to change from
24 kw on Channel 13 with 517 ft.
antenna to 200 kw on Channel 7
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AFTER adoption of a constitution, the newly-formed Hawaiian Assn. of Radio .

& Television Broadcasters held elections.

Among those voted into office were

{l to r) William O. Paine, general manager of KGU Honolulu, secretary-
treasurer; Jack A. Burnett, president-general manoger, KULA Honolulu, presi-

dent, and Fin Hollinger, g al and
vice president.

tors.

reial ger, KPOA Honolulu,

This trio automatically serve on the five-man board of direc.
Other directors, not pictured here, are Exra J. Crane, general manager,

KMY| Wailuku, Maui, and Ralph M, Fitkin, president, KHON Honolulu.

with 1,086 ft. antenna.

Two other existing stations’
changes will cost more than $450,-
000 and two others exceed $350,-
000. The former are WDEL-TV
Wilmington, Del.,, and WGAL-TV
Lancaster; the latter WOOD-TV
Grand Rapids and WTMJ-TV Mil-
waukee.

WXEL’s switch from Channel 9
to 8, power boost to 316 kw and
studio move, as approved by the
Commission, will cost $237,000, ac-
cording to present estimates.

Estimated construction costs
submitted for requested new sta-
tions range from $100,680 for Fair-
mont Broadcasting Co. {WVVW),
seeking UHF Channel 35 at Fair-
mont, W. Va., to $1,810,000 for
Westinghouse Radio Stations Inec.
(KDKA), seeking VHF Channel
11 at Pittsburgh.

Under $110,000 Cost

There are five applications al-
ready on file for stations costing
less than $110,000. In addition to
WVVW’s UHF bid, these include
Cedar Valley Broadcasting Ce.
(KAUS) for VHF Channel 6 at
Austin, Minn., estimated to cost
$101,880; Southeastern Broadeast-
ing System (James S. Rivers), Al-
bany, Ga., VHF Channel 10, $107,-
200; Washtenaw Broadcasting Co.
(WPAG), Ann Arbor, Mich.,, UHF
Channel 20, $108,000; and Georgia-
Carolina Broadeasting Co.
(WJBF), Augusta, Ga., VHF
Channel 6, $88,000 (not including
several major items of equipment
on hand). WJBF’s original appli-
cation estimated total $103,000 cost
of construction.

Another low cost station is pro-
posed by Central Kentucky Broad-
casting Co., licensee of WLEX Lex-
ington, which expects its UHF
Channel 33 outlet will cost $115,-
500.

Four pending applicants propose
stations costing in excess of a mil-
lion dollars. Topped by Westing-
house’s KDKA Pittsburgh at nearly
two million, the others include
Fisher’'s Blend Station Inec.
(KOMO), Seattle, seeking VHF
Channel 4 with cost estimated at
$1,115,460; Isle of Dreams Broad-

casting Corp. (WIOD), Miami,
VHF Channel 7, $1,259,9567; and
Miami Broadcasting Co. (WQAM),
Miami, also seeking Channel 7,
$1,246,682.

Westinghouse estimates it will
cost $1,840,000 to operate its Pitts-
burgh station the first year, with
income of $2,650,000 predicted.

The other three major installa-
tions estimate annual operating
costs and expected revenues of
around a million dollars.

Four other applicants propose
installations of almost a million
dollars. Westinghouse seecks such
stations in two locations, Fort
Wayne, Ind., and Portland, Ore.
It is licensee of KEX Portland. The
Fort Wayne bid is for UHF Chan-
nel 21 ($997,000) ; Portland, VHF
Channel 8 {3855,000).

Vindicator Printing Co.
{WFMJ), Youngstown, Ohio, will
spend $971,943 to build on UHF
Channel 33 there, while the Tri-
bune Co. (WFLA), Tampa, Fla.,
expects it will take $961,887 to
construct an outlet on VHF Chan-
nel 8 there.

Some 42 of the applications now
on file request stations costing less
than $200,000; 39 applications are
in the $200,000-299,999 category;
37, $300,000-399,999; 15, $400,000-
499,999; 15, $500,000-599,999; 9,
$600,000-699,999: 3, $700,000-799,-
999; 1, $800,000-899,999; 3, $900,-
000-999,999; 4 in excess of $1 mil-
lion.

Westinghouse Radio Station's
four proposed outlets will cost to-
gether in excess of $4 million to
construct. The least expensive will
be the TV counterpart for KYW
Philadelphia, on UHF Channel 17,
estimated at $440,000.

Westinghouse expects to bear a
substantial operating loss of the
THF station at Philadelphia dur-
ing the first year's operation. Cost
of cperation is expected to total
$1,117,000, while revenue of only
$279,000 is prediected. Operation
estimate is based on the firm's ex-
perience with its WBZ-TV Boston.

The Philadelphia application
noted that the city is presently

(Continued on page 34)
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NEW COAL DEPOSITS TO AID WESTERN STEEL INDUSTRY.

Pointing again to the fact that the U. S. has tremendous coal reserves, the Bureau of
Mines has announced the discovery of new deposits of high-grade metallurgical coking
coal in the Coal Creek District of Gunnison County, Colorado, so located that the fuel
can be supplied to the growing steel industry of the Far West. The minable reserves of
the newly-found deposit, the Bureau says, will run to more than 100 million tons of
bituminous coal,

INCREASING SHARE OF COAL PRODUCTION BEING “LAUNDERED” FOR MARKET,

Today, more than 40% of the nation’s coal production is being “laundered,” sized, graded,
and treated for market by modern coal preparation plants. In the past four years the
number of preparation plants has grown from 461 to 638. These plants turn out coal that
is tailor-made to each customer’s specific needs. This better-prepared coal is one reason

why today’s modern coal-burning equipment can get anywhere from 10 to 40% more

power from each ton of coal than was possible a few years ago.

MAJOR STEP TAKEN IN BUILDING NEW COAL CHEMICALS INDUSTRY.

Coal’s big future as a basic raw material has been brought nearer by Union Carbide &
Carbon Corporation’s new coal hydrogenation plant in West Virginia. This pilot plant
marks the longest forward step yet taken to launch a coal chemicals industry in the
United States. Formerly coal chemicals have been produced only as by-products of the
steel industry’s coking ovens, but this source of supply has not kept pace with demand.
Output of aromatic coal chemicals from coking ovens has increased only 3 to 5% a year
while demand for these chemicals has been rising at the rate of 25 to 36%.

MODERN COAL HANDLING IS FACTOR IN PRODUCING LOW-COST POWER.

If you have any questions about coal or

A new conveyor belt that carries coal 2% miles from mine to river barges is helping to
make possible the economical generation of additional electric power in the Kanawha
River Valley near Charleston, West Virginia. The belt, with a capacity of 550 tons of coal
an hour, eliminates an expensive 14-mile round-trip trucking operation. Result: Lower-
cost electric power (thanks largely to modern coal handling) which is attracting new in-
dustries to the area. A new electric generating station is being built, and plants already
in the region are expanding their outputs in step with this increasing power potential.

BITUMINOUS COAL INSTITUTE

A Department of Natlonal Coal Assoclation
320 Southern Building, Washington, D. C.

the coal industry, your inquiry to us will
receive prompt reply.

BROADCASTING
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TV Applicant List

(Continued from page 32)

served by three VHF stations and
VHF set circulation is over a mil-
lion veceivers.

“It is not known how rapidly an
audience can be built for a new
UHF service since it will be nec-
essary for present set owners to
have their receivers modified or
purchase new sets in order to re-
ceive the transmission from the
proposed station on Channel 17,”
FCC was told. “Since the income
of a radio or television station is
related to the potential audience, it
is expected that the first year of
operation will be conducted at a
substantial loss.”

Pennsylvaniz Broadeasting Co.,
a subsidiary of Gimbel Bros., New
York, and licensee of WIP Phila-
delphia, expects it will cost $600,000
to build the UHF station it pro-
poses on Channel 29 at Philadel-
phia. First year operating cost is
put at $500,000 and revenue is not
estimated.

Typical full-power VHF station
might be that of Scripps-Howard
Radio Ine. at Knoxville, Tenn.,
where it operates WNOX. Channel
10 with 316 kw ERP is sought, us-
ing 620 ft. tower. Estimated con-
struction cost is $546,693, while
first year operating cost and reve-
nue will be $441,480 and $418,600,
respectively.

Scripps-Howard Radio operates
two TV stations now: WCPO-TV
Cincinnati (WCPOQO affiliate) and
WEWS (TV) Cleveland. Scripps-
Howard Radio is owned by E. W,
Scripps Co., which controls the
Memphis Pub. Co., licensee of WMC
and WMCT (TV) Mempbhis.

Scully to Good Luck

WILLIAM H. SCULLY, advertis-
ing brand manager for Lever Di-
vision, Lever Bros. Co., New York,
has been named advertising man-
ager of company’s Good Luck Di-
vision, effective immediately. Mr.
Scully succeeds J. Harvey Howells,
recently promoted to advertising
manager of Lever Division.

Russell Reception

F. M. (SCOOP) RUSSELL, vice
president of NBC Washington, and
Mrs. Russell were hosts to 200
guests at the Carlton Room of the
Carlton Hotel, Washington, D. C.,
last Wednesday. Among those at-
tending the reception were mem-
bers of FCC, of the Senate and
House, and radio-press representa-
tives. Secretary of Agriculture
Charles F. Brannan; Secretary of
the Senate and Mrs. Leslie Biffle,
and other members of Washington
officialdom were among the guests.

Rayburn, Finch Split

THE WNEW New York disc jock-
ey team of Gene Rayburn and Dee
Finch will be dissolved Jan. 1, 1953.
On that date, Mr. Rayburn will
move to WNBC and WNBT (TV)
New York with whom he has signed
a five-year contract.
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Mr. REMBERT

Mr. RUNYON
. .. in new posis ot Daily Times-Herald and KRLD stations

Mr. GREENWELL

Streibert Named General Telecasting Head
(Continued from page 28)

tions that an MBS television net-
work was involved in the General
Telecasting project. It was be-
lieved General prefers to keep ra-
dio and TV operations completely
separate.

Official announcement was made
last week that the name of Thomas
S. Lee Enterprises, General Tire
& Rubber Co. subsidiary, had been
changed to General Teleradio Inec.
The firm is incorporated in Cali-
fornia and is varent company of
WOR-AM-TV, Yankee and Don Lee
networks as well as MBS majority
stockholder.

At a meeting of MBS stockhold-
ers Thursday, Ward D. Inerim,
Don Lee executive vice president,
was elected to the network board.
Previously Thomas F. O’Neil, pres-
ident and board chairman of MBS,
had announced election of Jack R.
Poppele, WOR vice president in
charge of engineering for radio and
TV, as engineering vice president
of MBS. Julius F. Seebach Jr.,
WOR vice president in charge of
radio and TV programming, had
been named MBS vice president in

o -Fall_Sched;ies

{Continued from page 28)

the firm’s Old Gold Amateur Hour,
presently heard in this period has
not yet been assigned a new time
on the network. However, officials
of both the agency and network are
expected to conclude negotiations
for a new time shortly.

Listerine toothpaste, through
Lambert & Feasley, New York, is
looking for a half-hour TV film to
be placed on a regional basis. The
firm is expecting to introduce a
new product on the show, it was
understood.

Esquire shoe polish, through
Emil Mogul, New York, is expected
to renew the Kate Smith daytime

program on NBC-TV on an alter-

nate-week basis starting in the fall.
. Another agency switch was an-
nounced late last week by Chicopee
Mills Ine.’s cotton and plastic divi-
sions, when Lennen & Mitchell,
New York, was named to handle

the firm’s advertising, effective
immediately.
Both Coca Cola Co. (D’Arcy

agency) and General Foods (Young
& Rubicam) still are in negotiation
with Bing Crosby for possible radio
and TV package.

charge of programs.

Board members of MBS now in-
clude Messrs. O’Neil, Ingrim and
Poppele; E. M. Antrim, WGN Chi-
cago; Willet H. Brown, of Don Lee;
H. K. Carpenter, WHK Cleveland;
Benedict Gimbel Jr., WIP Philadel-
phia; Linus Travers, Yankee Net-
work; Frank Schreiber, WGN Chi-
cago; William H. Fineshriber,
MBS New York; James E. Wallen,
MBS New York.

All other MBS officers were re-
elected Thursday, including Mr.
O'Neil as president and Mr. Fine-
shriber as executive vice president;
Adolf N. Hult, vice president in
charge of sales; Earl M. Johnson,
vice president in charge of station
relations; Robert A. Schmid, vice
president in charge of advertising,
public relations and research;
Mr. Wallen, secretary-treasurer;
George Ruppel, controller; Elisha
Goldfarb, asistant secretary and
Emmanuel Dannett, assistant sec-
retary.

L-W Issues New Show

SECOND of its new across-the-
board programs, The Sunshine
Boys, 15-minute gospel songs show,
has been released by Lang-Worth
Feature Programs Inc. First broad-
cast is set for July 6, C. 0. (Cy)
Langlois, president, has announced.

MATERIALS REPORT

Paley Completes Project

CBS BOARD Chairman William
S. Paley last week completed his
special assignment as chairman of
the President’s temporary Mate-
rials Policy Commission with
praise from Mr. Truman for a
“landmark in public services” he
and staff had achieved during the
past 17 months [CLoSED CircuUlT,
June 2].

Formal presentation of the com-
mission’s “trail-blazing” report
and recommendations on U. S. raw
materials resources for the next
26 years was made to the Chief
Executive at the White House last
Monday. Mr. Paley and other com-
mission members were present for
the ceremonies.

The CBS board chairman has
been commuting to Washington
since January 1951.

BROADCASTING ¢

KRLD GHANGES

Runyon Announces New Posts

JOHN W. RUNYON, newly-elected
board chairman of The Daily
Times Herald, Dallas, last week an-
nounced executive changes at the
Times Herald, and at the newspa-
per affiliate, KRLD-AM-FM-TV
Dallas.

Mr. Runyon, who succeeded to
the board chairmanship following
the death of Thomas C. Gooch
[B®T, June 23], made the an-
nouncement following meetings of
the stockholders and the board of
directors.

Clyde Rembert, who has been
managing director of KRLD-AM-
FM-TV, was named president of the
radio-TV properties.

D. A. Greenwell, who previously
was Times Herald vice president
and treasurer, was elevated to the
post of first vice president and
treasurer of the newspaper. Mr.
Greenwell also retains the duties
of KRLD vice president-treasurer.

C. V. Upton, heretofore Times
Herald secretary, was raised to the
post of second vice president and
secretary of the paper and assistant
secretary of KRLD.

Clyde Taber, general superin-
tendent of the newspaper, retains
his title of assistant secretary of
KRLD.

Allen Merriam, until now editor,
becomes, editor-in-chief. B. C. Jef-
ferson, who has been associate
editor and chief editorial writer,
assumes the title of editor along
with his editorial writing duties.

Four new board members, who
join those men already mentioned
to compose the full board, are Sam
R. Bloom, advertising director; Al-
bert Jackson, assistant advertising
director; James F. Chambers Jr.,
managing editor, and Mr. Rembert.

Mr. Chambers also was appointed
a member of the executive commit- -
tee to fill the vacancy created when
Mr. Runyon became president of
the newspaper. Other executive
committee members are Chairman
Greenwell and Messrs. Merriam,
Upton -and Jefferson.

CBS Radio Film
ESTIMATED 400 top-level agency
personnel in Chicago saw the CBS
Radio film presentation, “More
Than Meets the Eye,” at the Drake
Hotel Tuesday. The cocktail party-
buffet was preceded by showing of
the film, which is making the CBS
station circuit this month. H. Leslie
Atlass, CBS Central Division Vice
President, introduced Adrian Mur-
phy, president of CBS Radio, and
John J. Karol, vice president in
charge of network sales. Mr. Karol
in commenting on the strength of
the network’s fall radio lineup
saleswise, said: “As of today CBS
is 909 as solidly sold as it was in
September of last year. We are
convinced we can beat last year’s
record.”
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Chicago Political Show
(Continued from page 25)
bined costs for both the GOP and
Democratic conventions.

There are conflicting reports—
and claims—about the number of
affiliates each TV network has
lined up. One estimate, completely
unofficial, was that NBC-TV will
have 46 or 47; CBS-TV 36 or 37;
ABC-TV 13 or 17.

Four DuMont stations will carry
the convention programs sponsored
by Westinghouse on CBS-TV, and
in addition DuMont may originate
some special programs of its own.
DuMont stations carrying the
Westinghouse programs—and be-
ing paid by Westinghouse — are
WGN-TV Chicago and the three
DuMont-owned stations: WABD
(TV) New York, WTTG (TV)
Washington, and WDTV (TYV)
Pittsburgh. DuMont will air its
Starring the Editors at different
times July ¢ and 23.

In addition to actual convention
coverage, national, regional and
local advertisers are lining up for
programs built around the two po-
litical conferences.

Sponsor breakdown for national
radio-TV networks and estimated
contract value:

ABC radio and television, Admiral
Corp: ($2 million); CBS Radio and
Television, Waestinghouse Electric
Corp ($3 million); DuMont, Westing-
house; MBS, co-op sponsorship; NBC
radic and television, Phileo Corp.
(32 million).

NBC-TV reportedly last week
was in a quandry, along with its
affiliates, over a possible conflict
with network coverage of the All
Star baseball game Tuesday (July
8). The Gillette Co. signed for
baseball coverage, as part of a
sports package, before Philco nego-
tiated political commitments. NBC
was reported to be conferring with
the Republican National Com-
mittee in an attempt to have the
GOP schedule routine business that
afternoon.

Interrupt for Bulletins

Mutual was beset with the same
problem. Tt is covering the All Star
game on radio. At last reports
MBS was planning to air the game
and interrupt for any bulletins
from the convention floor.

Individual stations using direct
lines, microphones and other equip-
ment are joining a pool arrange-
ments at $250 each, with an addi-
tional $200 for installation of lines,
William McAndrew and George Mc-
Elrath, NBC New York, were co-
ordinating details. Stations order-
ing the pooled pickup will channel
it to-their individual studios.

Small stations will benefit from
the NARND arrangement, with the
trade group and Chicago Broad-
casters Assn. operating a head-
quarters newsroom at Convention
Hall  Accredited radio-TV news-
men are invited to headquarters in
the hall, where TV sets, telephones
and other facilities will be avail-
able, Magnecord Ine. will operate
tape recording equipment in ad-
joining space. Charge for tapes
will be $5 for five minutes and $9
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ELABORATE preparation for CBS Television Network coverage of the Re-
publican and Democratic National Conventions from the International Amphi-
theatre in Chicago is sketched in this chart by the CBS-TV Graphic Arts Dept.
Symbols are these: (A), (B) and (C), comeras; (D) speaker’s rostrum; (E)
commentators’ table; (F) walkie-talkies; {G) rear entrance camera: (H) front
entrance camera; (1) commentaters’ booths; (J) TV pool control raom; (K)
CBS-TV studios, control room, master control; {L) Conrad Hilton Hotel studios:
(M) WBKB (TVY) CBS-TVY studios; (N) two mobile units, NBC radio-TV cover-
age plans were blueprinted in two sketches in the June 23 issue of BROAD-
CASTING ® TELECASTING.

up to 15 minutes covering cost of
air mailing to the newsman's home
station. NARND explained:

At previous conventions, olly the
largest stations and networks could af-
ford direct coverage because of exces-
sive costs. Charges to be assessed at
the 1952 convention for broadcast fa-
cilities indicate that such costs will
reach an all-time high this year. A
grice of $700 was fixed for the use of

roadcasting booths, for example, and
even when the cost was reduced be-
cause of vigorous complaints from ra-
dio stations, the price was still beyond
the limits of most news budgets. Pre-
mium charges are being assessed also
for the installation of lines and loops
and other technical equipment, making
it additionally costly for stations to
originate remotes at Convention Hall.

The cost factor had posed diffi-
culties among certain individual
stations who plan out-of-town feeds
[CroseEp Circult, June 23]. Some
stations will carry only one of the
two conventions. Arrangements
Committee is headed by Spencer
Allen, WGN-TV Chicago, CNBA

president.
Six times the number of inde-
pendent radio-TV entities than

were at the 1948 conventions asked
for and received space assignments
at the two conventions, the Senate-
House Radio-TV Gallery superin-
tendents reported.

Provisions for stations scheduled
to report direct from Chicago in-
clude 11 booths on the second floor
of Exhibition Hall, adjacent to the
Amphitheatre, plus six tables for
independent stations to tie-in for
direct broadcasts to their home sta-
tions.

Assigned booths are the follow-
ing: WINS New York, WSRS
Cleveland, WLW Cincinnati, CBC
and BBC, WHDH Boston, WKRC

Cincinnati, WXLW Indianapolis
and WAPI and WAFM-TV Birm-
ingham, KTRH Houston, WMT
Cedar Rapids, KRNT Des Moines
and KFWB Los Angeles.

WSRS and KFWB also will have
direct lines to their stations from
seats in the radio-TV section of
the convention floor.

At the GOP convention, 311
radio-TV organizations have been
accredited. They will have 724
radio newsmen and commentators,
466 technicians and 681 staff men
(producers, directors, etc.) to
handle the pickups.

At the Democratic convention,
305 organizations have been ac-
credited. They plan to have on deck
721 newscasters and commentators,
468 technicians and 683 staff men.

Networks will have more than
900 accredited newscasters, tech-
nicians and staff personnel run-
ning things at the two conventions.
Following are the breakdown: ABC
radio, 141; CBS Radio, 105; NBC
radio, 201; MBS, 138; ABC-TV,
100; CBS-TV, 149; NBC-TV, 57,
and NBC-Newsreel, 26.

Overlooking the convention floor
at the back of the amphitheatre
will be six bhooths. One each have
been assigned to ABC, CBS, NBC,
MBS, the radio pool, and the TV
pool. ’

All radio-TV organizations have
been berthed on the fifth floor of
the Conrad Hilton Hotel. Room
B539A is the headquarters of the
Senate - House Radio- TV Gallery
staff.

Applications of networks and
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stations were screened by the
Radio-TV Correspondent Galleries
in cooperation with Edward Ingle
and Ken Fry, respective radio-TV
directors of the GOP and Demo-
cratic National Committees. Staff
members are led by D. Harold Me-
Grath and Robert Menaugh, respec-
tive gallery supervisors in the Sen-
ate and House.

High power stations also will re-
ceive special service during the
conventions through Clear Channel
Broadcasting Service, which will
maintain four large studios at the
amphitheatre, plus two more at the
Hilton hotel. CCBS will offer facili-
ties for “live” feeds and tape re-
cordings to some 15 stations, with
engineers from WGN and WLS
supervising details. Additionally
WJR Detroit will provide mobile
units. WLW Cincinnati, another
clear, will have its own staff.

Cost of equipment slated for con-
vention use will be astronomical.
NBC alone is sending about $1.5
million worth to Chicago. Neither
are other networks skimping.

Other media are going. all out.
AT&T Long Lines has provided
some 670,000 miles of teletype-
writer circuits, serving some 7,500
press locations. Illinois Bell will
have over 1,000 telephones, 30 tele-
photo and 215 radio channels, and
70 visual and audio TV channels,
plus walkies-talkies. More than 70
United Press Movietone camera-
men, directors and other personnel
will headquarter in Chicago. Plans
are underway for on-the-spot proc-
essing, according to William C.
Payette, UP TV manager. UP will
move scripts over its TV wire to
client stations.

Coverage Picture

Here is the coverage picture by
networks:

ABC commentator staff will in-
clude John Daly, Elmer Davis and
others, supplemented by members
of Newsweek magazine and the
New York Herald-Tribune, and
syndicated columnists. ABC AM
and TV executive roster will be
headed by Thomas Velotta, overall
supervisor and vice president in
charge of news and special events
for ABC radio. ABC radio has
slated 12, ABC-TV 9 special events
shows July 4-6, and 430 radio and
304 TV broadcasts for both meets.

ABC will transport over $1 mil-
lion worth of equipment, operated
by a task force of 55 radio-TV
engineers from New York, Los
Angeles, San Francisco and Detroit.

CBS Radio last Tuesday an-
nounced a series of 230 broadcasts
for both parleys, with 66 special
programs starting today (Mon-
day), Many of the network’s
regular weekly news and panel
programs will originate in Chicago,
including Capitol Cloagkroom and
People's Platform.

CBS Television Network has
planned previews of parley prepa-
rations and coverage July 6-21,
with six CBS-TV shows moving
from New York to Chicago.
Edward R. Murrow will be on
hand. Additionally, the network
has launched a new program,
Candidate Closeups, as part of its

Telecasting



election year coverage.

A quintet of five newsmen will
lead special MBS radio coverage,
5:45-6 p.m. daily under sponsorship
of S. C. Johnson & Son Inc. They
are Cecil Brown, H. R. Baukhage,
Frank Singiser, Holland Engle and
Francis Coughlan. Twenty-two
Mutual commentators — Fulton
Lewis Jr., Gabriel Heatter, Bill
Henry, among them—will be on
hand for regular coverage. Mutual
will have 150 nersons on hand, with
most news programs emanating
from Chicago. The network has
scheduled four successive Sunday
broadcasts (9:30-10 p.m.) to pre-
view and review convention activi-
ties starting July 6.

NBC radio has assigned Joseph
Mevers. radio news operation man-
ager, as director of convention
coverage. He will supervise more
than 30 commentators and news-
men. Network’s special pre-GOP
convention programs kicked off
June 28 with Convention Preview.
They were to run through conven-
tion eve, with Convention News
Conference, Headguarters Report
and First Ballot. Convention pro-
gramming is to include origination
of Today in Chicago during July

and Republican  Review  with
George Hicks July 11.
All radio-TV networks were

planning to ship engineering and
news personnel from other cities—
primarily those in which their 0&0
stations are located.

Example of local sponsorship is
that by Richfield Oil Corp, Los
Angeles, which will pick up the tab
for convention coverage on KTLA
(TV) Hollywood, starting July 7
and 21. Agency is Hixson &
Jorgenson Inc. Other regional and
local advertisers were seeKing
availabilities,

The Entertainment Industry
Committee set up by the Demo-
cratic National Committee with
Messrs. Reinsch and Sauter will
work out convention and campaign
diversion plans. Vice chairmen will
be appointed from various enter-
tainment industry segments.

DEMOCRATS
Radio-TV To Cover Hearings

PUBLIC hearings set by the Pre-
liminary  Drafting Committee
studying the 1952 Democratic plat-
form will be open to full media
coverage, including radio and tele-
vision, the Democratic National
Committee announced last Wednes-
day. Sessions will be held in Chi-
cago starting July 16.

Plans for full media coverage
were given by Rep. John W. Mec-
Cormack (D-Mass.), House Ma-
jority Leader and chairman of the
platform-drafting group.

“Qur platform hearings will be
‘small-d’ democracy in action and
we want the voters to have every
opportunity to be informed . . .
through the media of newspapers,
radio, newsreels and television,”
Rep, McCormack said. Group’s
recommendations will be presented
to the full Platform and Resolu-
tions Committee at the Democratic
National Convention July 21,
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AAW AWARDS

Go to KERO, Pabst

TOP AWARDS in competition by
the Advertising Assn. of the West
went to KERO Bakersfield, Calif.,
in radio, and to the Pabst Sales Co.
(Pabst beer), in television, at the
AAW’s 49th annual convention
which ended Wednesday at Seattle.

KERO received a trophy donated
by the Vancouver Advertising &
Sales Bureau for its successful
spot campaign which sold tours
of the Golden Crust bakery. The
Pabst TV award was donated by
the Hollywood Adv. Club.

New AAW officers named at the
four-day meeting were: President,
Arthur E. House, House & Leland
agency, Portland, Ore.; senior vice
president, Howard Willoughby,
executive vice president, Lane Pub.
Co., San Francisco; vice president-
at-large, Mrs. Glad Hall Jones, ac-
count executive, KRKD Los Ange-
les; secretary-treasurer, Clair G.
Henderson, Arthur G. Rippey Co,,
Denver.

Approximately 450 delegates saw
three other awards made for radio
and four for television, as follows:

RADIO—Commercial pregrams in
cities under 100,000, KOPQ Tucson,
Ariz., for Duro’s Flower Shop; com-
mercial spot announceménts in cities
over 100,000, Abbott Kimball Co., San
Francisco, for Regal Amber Brewing
Co. over regional stations; same in
cities under 100,000, KERO Bakers-
field, Calif., for Golden Crust Bakery.

TELEVISION—One-minute or less
film commercials: Local advertiser,
Metropolitan Federal Savings & Loan
Assn., Los Angeles; agency, Ander-
son-McConnell, that city, and pro-
ducer, TV Ads Inc, Hollywood. Re-
gional advertiser, Folger's coffee;
agency, Grant Adv., Hollywood, and
producer, Five-Star Productions, Hol-
lywood, National, advertiser, Pabst
Sales Co.; agency, Warwick & Leg-
ler, Hollywood, and producer, Five-
Star Productions, Hollywood. Gen-
eral classification, live, kinescope or
film commercials of any length, ad-
vertiser, Golden State Sales Co.;
agency, Guild, Bascom & Bonfigli,
San Francisco, and producer, Guild,
Bascom & Bonfigli.

BAB NAMES BROWN

To Work on Promotion

WALTER E. BROWN, advertis-
ing and promotion manager, Du-
Mont Television Network, has
joined the New York staff of
Breadeast Advertising Bureau, ef-
fective today (Monday), according
to William B. Ryan, BAB presi-
dent.

Mr. Brown, with DuMont for the
past year and a half, will be as-
signed both national and local pro-
motion for BAB. Prior to his Du-
Mont Association, he was for six
years a member of ABC’s adver-
tising and promotion department.

Mr. Ryan also announced the ap-
pointment of Marian Jackson, for-
mer presentation analyst with A.
C. Nielsen Co.,, New York, as a
research analyst in BAB’s research
department.

Telecasting

KLZ =31 YEARS OF SERVICE

Denver Honors KLZ’s
Public Service Excellence!

Here is proof of KLZ’s home-town impact:
The Denver Advertising Club, an organiza-
tion usually dedicated to recognizing supe-
riority of commercial efforts, has seen fit to
pay special recognition to KLZ’s non-com-
mercial public service programming.

Of two “awards-of-the-year” for public serv-
ice...both went to KLZ. The top award for
KLZ’s “Sounding Board,” a weekly presen-
tation of important local controversial is-
sues, A special award for KLZ’s one-time
coverage of a question of great interest to
all Coloradoans, “Lifting of the TV Freeze.”

KLZ’s local and national award-winning reec-
ord is consistent proof of leadership during
31 years of broadcasting in the public
interest.

No,
3000 WATTS—560 KC 1
CBS RADIO

REPRESENTED NATIoNALLY BY THE KATZ AGENCY
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PARAMOUNT

Financing Effort Cited
By Porter at Hearing

PARAMOUNT Pictures Inc., did not buy stock in Scophony Corp. of
America until SCA spent four years and “aggressive” promotion in trying
to line up American backers for the British-born company.

That was what Paul Porter, Paramount Pictures Corp. counsel, sought

to prove last week in his cross-
examination of Arthur Levey, Sco-
phony president, during the 24th
week of the FCC’s Paramount
hearing.

One issue in the case is whether
the Commission will approve the
merger of ABC with United Para-
mount Theatres Inc. (see story this
page).

Mr. Porter, who had copies of
the diaries which were kept by Mr.
Levey, interrogated the SCA exec-
utive about entries made from 1938
to 1942. Mr. Levey indicated in his
diary, and testified under question-

NEWSMAN EJECTED

By N. Y. Deputy Mayor
ABC reporter Julian Anthony was
ejected last Thursday from New
York City's Board of Estimate pub-
lic hearing on a proposed increase
in taxi-cab fare rates. Deputy
Mayor Charles Horowitz ordered
Mr. Anthony to “remove yourself
and your tape-recording machine
from the premises.”

Thomas Velotta, ABC vice presi-
dent in charge of news and special
events, filed a formal protest late
Thursday with Mayor Vincent Im-
pellitteri against the action.

Newspaper reporters were al-
lowed to remain at the hearings.
No other radio newsmen were in
attendance at the time.

An ABC spokesman said Mr.
Horowitz’s action forced the can-
cellation of a broadcast of the pro-
ceedings scheduled for delivery that
night over WJZ New York, 10:30-
11.

In. an .informal interview with
other members of the Board of Esti-
mate, the netWwork spokesman said
Mr. Anthony -learned that none
had any objectign to a tape-record-
ing of the meeting.

It was pointed out that Mr.
Anthony had covered board hear-
ings on the city budget April 8, 9
and 14. These proceedings report-
edly were broadcast over WJIZ.

~ S
ing by Mr. Porter, that he had
negotiated with = representatives
from other motion picture com-
panies (mostly Warner Brothers
and RKO-Trans Lux) in addition
to Paramount.

When asked why he was going
into such minute detail—he went
through Mr. Levey’s diaries almost
on day-to-day basis—Mr. Porter
replied that it was Paramount’s
purpose to show that as early as
1938 and on through to the forma-
tion of SCA, “there were a whole
series of negotiations with as many
as 15 or 20 possible sources of fin-
ances, none of which came to any-
thing.

“For a period of four years be-
fore these final negotiations were
developed under the most aggres-
sive kind of promotional tactics,
there was no one who was suffi-
ciently interested to put a nickel in
the development of an American
company [Mr. Levey was with
British Scophony at the time].”

Mr. Porter said, “I think the
witness [Mr. Levey] has testified
and I think the Commission has
alleged that the basic issue here is
one of suppression, and we intend
to prove that not only was there
not any suppression, but that both
Paramount and its partner, GPE,

come into this matter after all,

alternativies had been exhausted
by ... Mr. Levey.”

The other side of the picture,
however, was brought ocut by Mr.
Levey who asserted that Paul Rai-
bourn, Paramount vice president,
had dangled “bait” in the form of
a large investment in front of
Scophony. But Mr. Raibourn did
not say anything definite, Mr.
Levey said, which explained why
he continued to talk with other
possible investors.

Mr. Levey had earlier testified
[BeT, May 19, 12] that Paramount
had attempted to suppress develop-
ment of his firm. He accused Para-
mount and GPE of enjoying “squat-
ters rights” to valuable patents.

the NBC station serving
greater YOUNGSTOWN, O.
30th population area in U.S.
5,000 WATTS

WFMJ

Duplicating on 50,000 Watts FM

v
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NEW portable broadcast omplifier
has been developed by General Elec-
tric Co., Syracuse, N. Y., with flexi-
bility for use in studio ond remote
operations. Unit (Type BA 6-B) has
four built-in preamplifiers, master
mixer, AC power supply, plus battery
provisions. GE claims amplifier proc-
‘tically eliminates “hiss, hum and
microphonics” through low - noise
minioture tubes. Output transformer
is so equipped as to permit broadcast
program to be fed to public address
system or other amplifier. New cue
amplifier gain control focilitates
operation in noisy locations and
high-low level plug-in headphone
connections are provided.

GENE HOWE

Found Dead in Automobile

GENE HOWE, 66, president of
Plains Radio Broadcasting Co.,
licensee of KGNC Amarillo, Tex.,
was found dead in his car near
Amarillo last Wednesday. A bullet
had pierced his right temple and
an inquest verdict of. suicide was
returned. He was the son of Ed
Howe, who for 50 years was pub-
lisher of Atchigson (Kan.) Globe.

Mr. Howe was publisher, editor
and daily columnist of the Amarillo
Globe-News, until 1936 when he
gave up most of his executive duties
but continued to write his column,
“The Tactless Texan.,” At the time
of his death, he was board chair-
man of Globe-News Publishing Co.

According to the Globe-News,
Mr. Howe had been despondent be-
cause of ill health.

He entered the newspaper busi-
ness at 18, setting type for his
father. He started the Ewvening
Globe in Amarillo and two years
later bought out the News.

In 1950 Mr. Howe announced his
retirement as publisher and presi-
dent of his newspaper chain to take
the board chairmanship. To the
end he remained a reporter as well
as executive and recently wrote an
exclusive interview with Sen. Estes
Kefauver (D-Tenn.) One of Mr.
Howe's achievements was origina-
tion of Mother-in-Law Day.

Some years ago he was one of the
founders of the Taylor-Howe-Snow-
den station representative firm, now
the O. L. Taylor Co.

Surviving are his wife; a
daughter, Mrs. Shelby Kritser, wife
of Tom Krister, manager of KGNC;
a brother James, one time AP for-
eign correspondent, and a sister,
Mrs. Mateel Howe Farnham.

-

= SPLIT OPPOSED

In Paramount Case

PETITION of Paramount Pictures,
United Paramount Theatres and
ABC to split up the issues and get
a quick decision in the long-pend-
ing FCC proceeding drew opposi-
tion Thursday from Curtis B.
Plummer, chief of the FCC Broad-
cast Bureau.

ABC and United Paramount
Theatres filed the petition June 6,
with CBS supporting and Allen B.
DuMont Labs. opposing such aection.

First, the FCC bureau contends
the groups of applications do not
lend themselves to a split, with
separate action, because they are
“inextricably tied together . . .”

The same facts and evidence are
vital to the decision on identical
issues involved in the cases, it is
argued. For example, it is stated,
the application to assign WBKB
(TV) Chicago to CBS “ignores the
decision which must be made as to
the legality of the purported trans-
fers from Paramount Pictures to
United Paramount Theatres and
Paramount Pictures Corp.” along
with license and renewal grants.

Evidence has not been completed
in relation to WBKB, the bureau
contends, with at least three Com-
misdion witnesses yet to be heard.

The bureau charges the peti-
tioners are trying to “steamroller”
the case into the proposition “that
it is unnecessary to determine the
qualifications of a licensee, whose
license has been placed in a ‘tem-
porary’ status because of anti-trust
violations, in the event he wighes
to sell his station, but only that
the qualifications of the transferee
need be considered.”

Two potential trouble spots cited
by the bureau include a situation
whereby ABC-Paramount Theatres
would own KECA (TV) while
Paramount Television Productions,
100% subsidiary of Paramount Pic-
tures Corp., owns KTLA (TV) in
the same city, involving overlap in
ownership.

The second instance deals with
WBKB (TV) Chicago, owned by
Balaban & Katz, in turn substan-
tially owned by United Paramount
Theatres, and WENR-TV, owned
by ABC. Should an ABC-Para-
mount merger be granted, ABC-
Paramount Theatres would then
own and operate two stations in
Chicago pending decision on pro-
posed assignment of WBKB to
CBS, according to the Broadcast
Bureau.

Three weeks of hearings remain,
the bureau explains, with the hear-
ing having passed its 82d day and
consisting of 11,776 pages of testi-
mony and 829 exhibits.

The bureau estimates an initial
decision cannot be expected on the
entire record before Jan. 15, 1953
at the earliest. Severance of appli-
cations would save ‘very little
time,” it is claimed, and it is im-
possible for an initial decision to
be issued in August, as requested.

BROADCASTING ® Telecasting



Continental
TYPE 312

WATT TRANSMITTER

The CONTINENTAL Type 312 is a 250 watt AM
Transmitter in which the design is entirely new and
different. Extreme simplification of circuitry with
unexcelled performance are its most important features.
Extremely low values of both RMS and Inter-

modulation distortion are obtainable.

Only two RF stages following the crystal oscillator

are utilized. The first of these is fixed tuned for

the entire broadcast range of 540 to 1600 XC and the
sutput stage has only one control to cover the entire
cange. The transmitter has one other control — the ourput
loading control. Since tetrode type tubes are used,

the necessity for neutralizing circuits is eliminated.

The Type 312 Transmitter is contained in one

of CONTINENTAL'S new, all aluminum cabinets. This
:abinet is of special unified, frameless design and
incorporates the well-known Transview styling together
with functional features that afford maximum
accessibility, shielding and circulation
of cooling air.




N. Y. BMI CLINIC

RADIO is far from dead and can
thrive in the future by improved
programming geared to community
interests, speakers at the Broad-
cast Music Ine. radio clinic told 100
.broadcasters at the Monday and
Tuesday meeting in New York.

This viewpoint was sounded on
Monday by John M. Outler Jr.,
general manager of WSB and
WSB-TV Atlanta, and was echoed
by other speakers. As a panacea
to broadcasting ills, Mr. Outler of-
fered two general suggestions:
Give the people more and better
programs tied to their communities
and sell radio vigorously as a med-
ium to the people of America.

He called on broadcasters to free
themselves from dependence on the
networks and develop worthwhile
projects in their own cities. Mr.
Outler cited several examples of
the steps taken by his station to
permit its audience “to become part
of the operation and thus to feel it
is participating in the aectivities
of the community.”

Warning that unless radio as a

Radio’s Strength Cited

whole is sold to the people of the
country as a whole the entire in-
dustry will suffer, Mr, Qutler com-
mented: “If we sell radio short,
we've committed a erime against
the community.”

Dr. Clarence L. Menser of Stet-
son U. and WJBE Deland, Fla.,
formerly vice president in charge
of programs for NBC, asserted that
sound broadcasting can thrive in
the future if stress is placed on
quality programming that consid-
ers the needs of the community
that is being served.

“l say to the radio industry, by
which I mean sound broadecasting,
‘let down your buckets where you
are,” ” Dr. Menser declared. “You
are in the midst of a situation that
will give life to you and service to
your community for many years if
you will only get the full facts
about your real position, If you
have served your listeners well,
they will stick by you for those
things in which you can excel.”

After long and serious considera-
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tion of sound broadcasting prob-
lems, Dr. Menser said, he still re-
fused to believe there is a crisis.
He conceded there were changes to
be mnade to meet ever-shifting prob-
lems but he added that these did
not justify the fears that are
plaguing the industry.

He listed these fears as (1) fear
of the FCC; (2) fear of the adver-
tising agencies; (3} fear of its own
judgment and (4) fear of com-
petition, i.e., television.

Ted Cott, vice president and gen-
eral manager, WNBC and WNBT
(TV) New York, hammered at the
point that radio is the best adver-
tising medium around because its
frequency unit cost is the lowest
of all. He deplored the fact that
the industry was not “shouting this
from the tree tops, to everybody
and not just to people in the trade.”

Mr, Cott, in fact, assailed the
“inbred promotion” that radio has
been carrying on for years. He said
there was no advantage to be gained
by telling other people in the in-
dustry “what a wonderful job”
radio is doing. Station managers,
he said, must bring this message

home to listeners—to the people

who ultimately foot the bills,

He viewed television as no more
competitive than a new station
coming into the field. For the bad
station, he said, TV will, of course,
mean more competition. But he
remarked that “nothing can help
a bad station, it would probably
fall by the wayside anyway.”

Radio Bigger in Future

Harry Bannister, NBC vice presi-
dent for station relations, said that
once “radio gets out of this transi-
tional period and business becomes
stabilized, it will become bigger
than ever.”

Ben Laird, president of WDUZ
Green Bay, Wis., urged broadcast-
ers to explore more carefully the
possibility of obtaining sponsors
for public service programs. He
deplored the notion prevalent
among some leaders in the industry
that sponsorship “taints” such pro-
grams. He cited several examples
of successful sponsorship at WDUZ
and reminded listeners that finan-
cial help makes possible the broad-
casting of programs of merit that
otherwise might have to be side-
tracked.

The importance of farm news
was outlined by J. Scott True, farm
director of WFTM Maysville, Ky.
He laid down the following rules
for farm directors: Be informative,
be natural, be friendly and be gra-
cious.

George Higgins, vice president
and managing director of KMBC-
KFRM (FM) Kansas City, called
for closer cooperation between pro-
gram, sales and management. He
urged joint meetings among the
groups to gain a better understand-
ing of what each is doing. In this
way, Mr. Higgins said, management

BEROADCASTING ¢*

T. M. PEPPERDAY, publisher of the

Albuguergue Journal and former
owner of KOB-AM-TV Albuquerque.
opens a gift from employes, tendered
as Mr. Pepperday turned over the keys
to Time Inc., and Wayne Coy, former
FCC chairman. Mr. Pepperday sold
KOB-AM-TY to Time Inc. ond Mr.
Coy for a reported $600,000 [BeT,
June 2].

has an opportunity to sell that
organization to its workers, which
he called a necessary job, before
“it tries to sell an advertiser.”

The development of the youth
forum was explained by Dorothy
Gordon, moderator of the New York
Time Youth Forum on WQXR New
York.

Norman Reed, program director,
WWDC Washington, spoke on
“Building  Personality  Record
Shows.” He warned that a “good
personality” is often ruined by
“poison-ality” of records chosen for
the show. Suggestions advanced by
Mr. Reed to pick up a sagging show
were the addition of telephone quiz-
zes, mystery tune contests and
number games.

Other features of the meeting
were a story-telling presentation
by Mrs. Ellis Barrett of Good News
Productions, Philadelphia, and a
production of the radio program
Mind Your Manners which was in-
troduced by Leonard Patricelli of
WTIC Hartford,

Allen Ludden served as moder-
ator and six teen-agers discussed
problems which were tape recorded
for broadcast on June 28.

General chairman for the clinice
was Herbert V. Akerberg, vice
president in charge of station re-
lations, CBS Radio and CBS-TV.

At Monday’s session, Mr. Har-
low and Mr. Higgins were given
life membership certificates in the
Wisconsin Broadcasters’ Assn. by
Mr. Laird.

Uridge Appointed

OWEN URIDGE, manager of
WQAM, ABC affiliate in Miami,
has been appointed a new commit-
teeman for District 8 of ABC's
Station Advisory Committee, re-
placing Jim Hicks, former general
manager of WCOS Columbia, 8, C.,
who is resigning effective July 1.
An alternate member for Dis-
trict 8, Mr. Uridge in his new ca-
pacity will represent ABC radio
affiliates in North Carolina, South
Carolina, Georgia, southern Vir-
ginia and northern Florida.

Telecasting



RADIO'S VITALITY

Stressed by NBC’s McCray

WITH receiver sets selling at the
rate of one every 2% seconds all
year long, and despite propaganda
to the contrary, radio is very much
alive and is here to stay.

So stated Thomas €. McCray,
NBC Western Division director of
radio network operations, at a
Los Angeles Advertising Women’s
meeting at Hollywood Roosevelt
Hotel.

Terming radio as *“9.7% bigger
than last year,” he said that there
has been a 9,300,000 new radio set
sopulation created thus far in 1952,
bringing the total in this country
to more than 105 million.

Admitting that with the new
medium of television, there is
bound to be a “certain momentary
transference of affection,” Mr. Mec-
Cray declared however that “this
most inflexible yardstick of all, set
sales, reinforces surveys which
point up the continuing importance
of radio to listeners and adver-
tisers.”

He told the ad women that every
new set sold means more profit for
the radio advertiser. He presented
survey figures which showed that
radio sets outnumber total circula-
tion of all magazines by 114,000
and more than doubie the total cir-
culation for all newspapers.

“There are also six times as
many radio sets as TV receivers,”
Mr, McCray reminded.

Media Adaptability

Although radio continues the
“greatest means of mass communi-
cation to be derived by man and
does a tremendous selling job,”
Mr. McCray stressed the fact that
the mediutm never has nor does it
now claim to be the best means of
advertising for every product.

“Some are better for television,
some for newspapers, magazines,
billboards and other media,” he con-
ceded. *“However those who can
pay the bill are using all available
media to bring their sales message
to the consumer., Radio will con-
tinue to play an important role in
this regard.”

Backing up his statement with
success story examples, he said
that it isn’t always the high-rated
program that does the best selling
job for an advertiser. High-rating
will indicate the show's popularity,
but it doesn’t always mean con-
sumers are buying the sponsor’s
product, was his explanation.

Conceding that wherever there
is TV it does an excellent selling
job, Mr. McCray said however that
radio gives the same competent
coverage and at a fraction of the
cost.

“Radio is not only the mass
medium, but the economy medium,”
he added. “As economy is a by-
product of mass production, so it
is & by-produet of mass caverage.

“Currently 53% of all TV sets
are located in just 7 markets. In
the remaining 56 TV markets,
radio-only homes far exceed TV
homes. This means that approxi-

BROADCASTING *

Five Minutes: $7,000

FIRST VENTURE into ra-
dio advertising paid off with
a $7,000 cattle sale for J. C.
Lewis, owner of Meadow-
brook Farms, Ellicott City,
Md., when he contracted for
a series of 13 five-minute
noontime stockyard report
programs over WBAL Balti-
more. First broadcast, con-
taining two 100-word com-
mercials, attracted a custom-
er 40 miles from Baltimore,
who paid $7,000 for a heifer
and a bull.

mately 25 million homes through-
out the country are reached only
by radio.”

Next to mass coverage, Mr. Mc-
Cray considers radio’s flexibility
it’s greatest asset Lo an advertiser,
because a sponsor can fit the “sell”
message to the area.
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S0. CALIF. NEWS AWARDS

Presented to 15

FIFTEEN trophy awards for radio
and TV news coverage during 1951
were made by the Radio & Tele-
vision News Club of Southern Cali-
fornia June 24 at the Nickodell
Restaurant, Hollywood.

Named consistently best in the
respective radio categories were:

(1) Jim MecCulla, KMPC, news pres-
cntation; (2) Chet Huntlcy, ABC, ncws
commentary; Al Gordon, KFWB, spe-
cial mention; (3) Ceeil Hind, NBC,
news writing (Mrs. Bettie Hind accept-
ed the posthumous award for her hus-
band who died June 11 [B.T, June 23];
{4) Cameron Cornell, CBS, special
events coverage; KFWRB, special men-
tion; {5) Paul White, KFMB San Diego,
news reporting for non-metropolitan
station; (6) Sam Balter, KLAC, sports
reporting.

Television division: (1) Glenn Hardy,
KNBH, news presentation; (2) Wilfred
Brown, KNBH, news writing; (3) Tom
Harmon, KNXT, sperts program; (4)
KTLA, special events coverage; Clete
Roberts, KLAC-TV, special mention,
world coverage; Ed Murrow, CBS, spe-
cial award, trans-continental news re-

N. BRUCE ASHBY (i}, vice president

for sales, Kingan

Co., signs renewal
contract for Kingan sponsarship of
King Arthur Godfrey & His Round
Table, over CBS Radio for 52 weeks

[B®T, June 23]1. John Karol, vice

porting; Richfield Oifl Co., special president for network sales, CBS
award, Japanese Peace Treaty cov- . i o —
erage. Radio, witnesses signing.
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ANTI-TRUST

WDAF-AM-TV and Star

Records Subpenaed

POSSIBILITY of anti-trust action against the Kansas City Star Co.
arose last week in the wake of subpena action involving records and
contracts negotiated by the publisher for its newspaper and radio-TV

holdings.

The firm was ordered to produce
all corporate records and contracts
of the Star and WDAF-AM-TV
Kansas City, Mo. since Jan 1,
1926.

While officers in the Anti-Trust
Div. of the Justice Dept. in both
Kansas City and Washington de-
clined comment, the Star manage-
ment acknowledged the action is
part of an investigation under-
taken by the government.

The action probably would have
little bearing on the operation of
WDAF-AM-TV, according to H,
Dean Fitzer, managing director of
the Star stations. He said the
stations are only one phase of the
Kansas City Star Co. operation
and that he had not heard official-
ly of any possible anti-trust in-
quiry. He declined further com-
ment,

The firm also publishes the Kan-
sag City Times. In its statement
the company noted that the sub-
pena action followed a recent opin-
ion of a U. 8. district court in New
Orleans against the morning Times-
Picayune and Evening States. The
court upheld certain charges and
dismissed others in ruling on a
complaint charging Times-Picayune
Publishing Co. with an attempt to
monopolize advertising through
combination unit rates.

Roy A. Roberts, president of the
Kansas City Star Co. and publisher
of the Ster, told BROADCASTING ®
TELECASTING that the management
would stand on its initial state-
ment until the company learns
what, if any, charges are lodged.

‘Nothing to Conceal’

The Star management said it had
“nothing to conceal in its business
practices” and that its ‘“‘record
of service to this community for
nearly three-quarters of a century
speaks for itself.”

Mr. Roberts said no practice of
combination rates between any of
the two newspapers and the radio-
TV properties is involved. Noting
the New Orleans decision, he said
there are 173 U. S. newspapers
which use the practice whereby ad-
vertisers buy space in two news-
papers under the same ownership
in the same city.

He said attorneys for the com-
pany would confer with the Justice
Dept. during July to ascertain the
pature of the inquiry and produce
the requested data for a federal
grand jury.

The subpena called for all corpor-
ate records; all contracts signed
by the publishing firm, including
those of WDAF-AM-TV; pacts for
news services and features, and all
advertising contracts for the past
26 years.

WDAF has been on the air since
1922 and WDAF-TV since 1949.
The TV outlet formally opened its

*
new $1.6 million plant facilities the
past fortnight, with leading local
and national figures participating
in the ceremonies [B®T, June 23].

Practice of offering unit rates
to advertisers in jointly-owned
newspapers has been a common
practice in the publishing indus-
try. The New Orleans district
court ruled against the Times-
Picayune Publishing Co. May 26
in a decision which it since prom-
ised to appeal. The publishing com-
pany is the licensee of WTPS-AM-
FM New Orleans.

The court held a complaint filed
by the New Orleans [tem that the
defendants ‘“attempted to monop-
olize that segment of the afternoon
newspaper general and classified
advertising field which was repre-
sented by those advertisers who also
required morning newspaper space
and who could not because of budg-
etary limitations or financial in-
ability purchase space in both
afternoon [Stetes and Item] news-
papers.”

‘Lorain Journal’ Case

The court cited the Lorain Jour-
nal Co. case on “attempt to monop-
olize.” The U. S. Supreme Court
had upheld a district court ruling
that the Lorain (Ohio) Journal
violated anti-trust laws by refusing
to sell advertising to local adver-
tisers who bought time on WEOL
Elyria, Ohio. Similar practices
were attributed to the Meansfield
Journal against WMAN Mansfield
[BeT, Dec, 17; Oect. 22, 1, 1951].
Defendants were charged by the
district court with an “attempt to
destroy” WEOL.

The New Orleans district court
noted that in the Lorain Journal
case it was held “not necessary to
show that success rewarded ap-
pellant’s attempt to monopolize”
and that the Sherman Anti-Trust
Act must be directed “against (the)
dangerous probability as well as
against the completed result.”

NATIONAL NIELSEN RATINGS
TOP RADIO PROGRAMS

(Total U, S. Area, Including Small-Town,
Farm ond Urban Homes—and including Tele-
phone and Non-Telephone Homes)
EXTRA-WEEK
May 1117, 1952
NIELSEN-RATING*

EVENING, ONCE-A-WEEK

Current
Rating
Current Homes
Rank Program %
1 Lux Radio Theatre (CBS) 10.1
2 Jack Benny (CBS) 9.4
3 Amos ‘n Andy (CBS) 923
4 Charlie McCorthy Show (CBS) 9.3
5 Fibber McGee & Molly (NBC) 9.2
[ Dragnet (NBC) 8.7
7 You Bet Your Life (NBC) 8.4
8 Suspense (CBS) 72
9 Life With Luigi (CBS) 7.2
10 Great Gilderslesve (NBC) 7.0

* Homes reached during all or any part of
the progrom, except for homes listening
only 1 o 5 minutes.

Copyright 1952 by A. C. Nielsen Co.

KENNETT APPOINTED

Manager of MBS Station Div.

APPOINTMENT of Robert L. Ken-
nett, identified with radio for more
than 20 years, as manager of the
Southern Division of Mutual’s sta-
tion relations department was an-
nounced last week by Earl M. John-
son, station relations vice president.

Mr. Kennett, who has been serv-
ing as general manager of WICC
Bridgeport, formerly was asso-
ciated with WLW  Cincinnati,
WHAS Louisville, WONS Hart-
ford, and CBS in New York. At
Mutual he will be directly respon-
sible for supervision of network
relations with all MBS affiliates in
North and South Carolina, Georgia,
Florida, Tennessee, Alabama, Mis-
sissippi, Louisiana and Arkansas.

Deceptive Ads

TOTAL of 1,345 radio and period-
ical advertisements were set aside
during May for further study, the
Federal Trade Commission said in
its monthly report released June
20. The continuities were not
broken down by media. Out of
922 ads referred to FTC's Bureau
of Antideceptive Practices, 850
were channeled to the investigation
division. Bureau of Industry Co-
operation received five advertise-
ments and the general counsel’s
office 418, FTC makes a “continu-
ing” survey of current advertising.

5000 WATT DAY
1000 WATT NITE

FIRS

IMPACT RAIDO SALES—DETROIT

LANSING, MICHIGAN

IN NEWS
— IN SPORTS
— IN MUSIC

ASK TO SEE THE
APRIL 1952 HOCOPER
®

SEE RAMBEAU

NEW YORK—CHICAGO—
LOS ANGELES
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Strictly Business

1

advertising. Mr. Ferguson con-
vinced him that since he was sell-
ing a service, radic was his best
medium.

At that time, movers for the
most part advertised only in the
summer and autumn, the period
during which most persons are in
need of the service,

Mr. Smith, however, agreed with
Mr. Ferguson’s suggestion that
radio advertising be used all year
around. Mr, Ferguson pays tribute
to Mr. Smith as a “man of vision.”

+ From & business volume of $260,-
(00 in 1942, the Smith Transfer &
Storage Co. business mushroomed
to $1,160,000 in 1947,

“That was during the war years,”
Mr. Smith pointed out, “when
everybody, it seemed, was moving.”

He added that when the war was
over, he resisted the temptation to
reduce his advertising and he's
happy he stuck by radio. “Today,
I'm glad to say that we’ve kept
business around that figure. Last
year we did $1,360,000.”

At the outset, in 1943, Mr. Smith
bought about $10,000 worth of radio
spots. Repetition of that whispered
slogan was the well-advised aim.

Mr. Smith now spends about
$6,000 a month in all media, of
which ahout $2,000 is spent for
radio, about $1,800 in television.

Shortly, Mr. Smith said, he is
going to drop TV for the summer
and put that money into additional
radio. He feels that too many
persons spend evenings out-of-
doors to justify the summer use of
TV but he said that he plans to re-
turn to video in the fall.

One of those rare individuals, a
native Washingtonian, Mr. Smith
was born just four days before
Christmas, 1883.

In Washington, he “managed” to
‘advance to high school, although
his mind dwelt more on his favor-
ite hobby-—business—than it did on
school texts. As a boy, he had sold
flavored ice ‘‘snowballs” for a
renny each, and later had a neigh-
bot:hood _ concession for selling
guinea pigs,

At 18, he convinced his father,
the late Clarendon Smith, that he

Read
“Equal Rights—For Press,
Radio and Television”
By Thecdore F. Koop, Director

CBS News and Public Affairs,
Washington, D. C.

in the June Issue

The QUILL, 35 £. Wacker Dr.,
Chicago 1, NIl. A monthly magazine
for newsmen-editors. $3 a vyear.

FOUNDED 1912

(Continued from page 14)

was cut out to be a salesman. This
ended his formal education—Mr.
Smith points out that this was one
of the worst mistakes he ever made.

Forty-three years ago, Mr. Smith
began his moving business with a
horse and wagon. Growth was
steady but not rapid until he be-
gan using radio. Today he has $1
million in property, including a
fleet of moving vans. There are
150 employes in the Smith firm,
some with 35 years company rec-
ords.

Obviously proud of the com-
pany’s reputation as a mover of
diplomats and high officialdom, Mr.
Smith still gets a kick out of the
request which came from President
Woodrow Wilson to move him out
of the White House in 1921.

Mr. Smith has personally organ-
ized 45 different organizations and
has been president of 56 organiza-
tions—charitable, social, political,
religious and military.

He is most proud of his part in
establishing the Truman-Barkley
Club in the District of Columbia.
From this area, the club quickly
spread to 28 states.

Firm Truman Supporters

When President Truman re-
turned from his long campaign
trips just 10 days before the 1948
election, many Democrats had given
up the ghost. Not Mr. Smith and
his small band of followers.

Although the President was
weary, he still had time to make
one phone call that evening. In
essence, he said, “Mr. Smith, I will
never forget what you and your
group did for me today. I want to
say that I appreciate your faith in
me. . . ."”

Mr. Truman has not forgotten,
and Mr. Smith is a frequent White
House visitor. A side-line of Mr.
Smith’s is match-making. He claims
to have mateched 167 couples who
now are married.

“I thought Margaret Truman was
going to make it 168,” said Mr.
Smith, “but things didn't work
sut. However, she said to me,
‘Don’t give up on me, Mr. Smith.”
To which he replied, “I won’t, Miss
Margaret.”

Perhaps his penchant for match-
making may be traced to his own
happy marriage. In 1907, Mr. Smith
married the lovely Elizabeth Toul-
son, after what he terms a five-year
gelling job. The Smiths have two
children, and five grandchildren.

At the age of 69, when most men
are thinking of retiring, Mr. Smith
has retained his youthful exuber-
ance. He is constantly looking for
ways to improve and expand his
business.

Needless to say, radio advertis-
ing is taken for granted in his
future plans. That slogan has won
him friends and acquaintances in
all walks of Washington life.

Only last week, Mr. Smith said,
at a White House reception, a naval
officer seated next to him leaned
over and whispered, “Don’'t Make
a Move,...”

BROADCASTING ® Telecasting

AM FM TV

WITH EFFICIENT NEW ALTEC COI-\iSOLES

The Altec 250A and 230B consocles represent a new quality stemdard
for speech input equipment. Their frequency response, noise level
and low distortion more than meet the most stringent broadcast
requirements. They are compact and completely self-contained,
without external power supplies, junction boxes or other equip-
ment. Flexibility, compactness, accessibility and ease of operation
are just a few of the outstanding features of these new consoles.

console For the ultimate in quality
control the 250A Console is the finest unit ever made for AM,FM or TV
studio use. Its compactness is made possible by the use 6f newly
designed miniature plug-in preampliliers, line amplifiers and power
supplies. The preamps are only 1 %“x4 Y4 "x9”. The line amplifiers and
power supplies are 2%“x4%"x9". You will find that the new Altec
250A Console leads to better control, more economical operation.

Frequency Response (- ] db 20-20,000 cycles)  Miniature plug-in amplifiers and power supplies
Color coded controls according to function

Two output channels with illuminated YU melers
Complete patching panel

Only two amplifier types, three tubé typés
Built-in tube checking facilities

Compact (367x 31" x 55" including desk)

Very low distortion
Yery low noise level

As many as 12 balanced line mike inputs
(mix 7 simultaneously)

& line inputs
4 utility inputs

LN console

} (mix 4 simultaneously)

The 230B is the
ideal console for small
station or individual studio
operation. It has eight low level
microphone or turntable inputs controlled
by four mixing controls and four line inputs controlled by two mixets.
Its low height (9%") provides maximum studio visibility. The con-
frols are color coded and dll parts are readily accessible. No other
console in its price range ollers as much as the Altec 230B:

9356 Santa Monica Bivd., Beverly Hitls, Catif,

1 FNEINE CORPDRATION
161 Sixth Avenue, New York 13, New Yerk
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editorial

Frieda’s Follow-Through

WE CANNOT help but admire the indomitable
charity of Emerson Radio & Phonograph Corp.
in announcing last week a grant of $100,000 to
educational television, at virtually the same
moment it advised stockholders that dividends
would be cut from the customary 35 cents to
a dime.

Such corporate selfiessness would deserve
more than mere admiration, perhaps outright
worship, if it were not for the fact that it had
come at the persuasion of one of the most
successful political fund raisers produced by
(and still producing for) the New Deal.

FCC Comr. Frieda B. Hennock largely owes
her present job to her unstinting work raising
campaign funds for the Democratic Party be-
fore she became a Commissioner and owes her
present political prestige to her one-woman
crusade for the reservation of television chan-
nels for non-commercial educational use.

In furtherance of her educational television
project, which, if realized, would become her
own monument, she has fallen back on her
earlier accomplishments. She has set out to
find the money with which to finance the erec-
tion jof stations. It was she who encouraged
Benjamin Abrams, president of Emerson, to
drop the first dime in the hat.

In so doing, Mr. Abrams received commenda-
tion from no less a personality than the Presi-
dent of the United States who thoughtfully, if
at the obvious prompting of Miss Hennock,
dispatched a telegram congratulating Mr.
Abrams and hoping other industrial leaders
would follow suit.

One must assume that Miss Hennock was not
disassociated either from the President’s deci-
sion to call in the full membership of the FCC
last week and urge his Commissioners to ad-
vance educational television with all their re-
sources.

Mr. Truman reportedly told the Commis-
zioners he was hopeful that such philanthropies
as the Ford and Carnegie Foundations would
elect to provide the necessary funds.

The timing of these events is interesting.
As reported some time ago in this publication,
the board of trustees of the Ford Foundation
meets July 15-16 to consider a host of requests
for grants to non-commercial, educational tele-
vision stations.

It would be a much less experienced fund
raiser than Miss Hennock who failed to realize
that Presidential wishes carry more weight
than those of most men, especially when they
are connected with a project bLearing the
appealing name of education.

However successful Miss Hennock’s present
fund raising efforts, it must be kept in mind
that there is more to television than simply
getting stations on the air. Not by wildest
imagination can it be hoped that more than
a few stations will be built—even with the
substantial support of large philanthropies—
and once built, operate effectively without
vastly greater funds.

It is with the necessity of assuring a con-
tinuity of income that Miss Hennock and her
associates must concern themselves.

In his news release announcing his com-
pany’s donation, Emerson’s President Abrams
last week pointed out that educational stations
would undoubtedly broadcast some network
programs. This would seem to be a prelude
to the next step in the planning which is to
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change such stations from a non-commercial to
non-profit basis,

The inherent inequity of that kind of status
has been pointed out in this journal before.

Money troubles for educational television do
not stop with the financing of construction.
They will be perpetual. The thing te watch
for and to stop when it comes is the probably
inevitable proposal for non-profit operation.

NOT TO disparage the generosity of
Emerson Radio & Phonograph Corp.,
realism compels us to mention that the
$10,000 which that company proposes
to give to each of the first 10 educational
stations going into operation would be
about ome twenty-fifth of the cost of put-
ting a modest station on the air. A hun-
dred thousand dollarg is a lot of money,
but it ig only a drop in the bucket when
televigion economics are involved. It
shows how wholly unrealistic is the con-
cept of non-commercial, educational tele-
vigion and how impossible of realization
on anything like a national scale.

The ABC'’s of ABC

THIS WEEK the FCC must make a fateful
decision. It involves the survival of ABC as a
network.

The FCC has before it the jeint petition of
ABC and United Paramount pleading for
action on the proposed merger of the two com-
panies. ABC confesses its radio and television
operations could go under if it does not procure
new capital to allow it to compete with other
networks. It has operated for more than a
year trying to cut expenses to meet income.
It hasn’t been able to program for the fall
season. It admits the stigma of being mori-
bund.

The FCC also has before it the opposition
of its Broadcast Bureau to the petition for
severance and early disposition. As we read
this opposition, it is a virtual restatement of
the issues involved in the hearing ordered last
August. It doesn’t take into consideration the
testimony that has been adduced in almost
continuous hearings since last January.

Now the FCC is duty-bound to ferret out
the facts. But it cannot turn its back on prac-
tical considerations. There are some 300 affili-
ated stations involved—stations also confronted
with an overall price war affecting the net-
works. The over-riding provision of the Com-
munications Act is that the FCC must en-
courage the wider use of the spectrum for the
public good. Certainly the strangulation of an
enh'erprise through lezalistic inaction does not
conduce toward fulfillment of that mandate.

Great emphasis is placed upon the anti-trust
aspect of the merger, evolving from the motion
picture- consent decree which brought the
forced separation of Paramount Pictures from
the exhibition houses, which became Uhnited
Paramount. The parties went into the merger
with their eyes open. They were willing to take
their chances on anti-trust. The question here
seems to be whether the sins of the parents
should be visited on their offsprings.

Obviously, there is no “monopoly” involved
in the fusion of a network now losing money,
and a chain of theatre exhibition houses which,
while admittedly in the forefront of that field,
nevertheless has rigorous competition. If, by
virtue of the union, violation of the anti-trust
laws later appears {0 develop, the Devartment
of Justice—not the FCC—is the authority to
make the first move.

It is against this backdrop that the FCC this
week must render judgment.

- our respecs to:

ARTHUR WILLIAM SCHARFELD

RTHUR W. SCHARFELD, president of
the Federal Communications Bar Assn,,
is a busy man these days.

As are other radio-TV lawyers in Washing-
ton, he is busy with clients seeking TV chan-
nels.

He already has filed three appeals to the
U. S. Court of Appeals in behalf of clients
who don’t like the FCC’s allocation plan.

This is in addition to his normal business of
protecting and advising his regular radio
clients.

As president of the FCBA, he is the leader
among those who take a professional interest
in the FCC's rules and procedures—and with
the April 14 issuance of the final TV report,
that organization is giving the report consid-
ered review. Some Washington legal prac-
titioners do not like the final report while
others have their own ideas on the procedures
set up for processing TV applications.

Withal, Mr. Scharfeld likes to think of him-
self as a procrastinator.

Writing in the 25th anniversary yearbook
of his Harvard U. class (1924), he had this
to say of himself:

“During the recent 25 year interval, I have
been continuously procrastinating and meet-
ing deadlines as an accepted mode of life. I
have often thought that I could get along
with less procrastination, but my more leth-
argic disposition has always conquered that
meritorious inclination.”

Apparently this aptitude to dally started at
an early age. In his freshman year at Harvard,
young Scharfeld dabbled in what was then
the roaring bull stock market of the '20s.
He dabbled so assiduously, he ran $1,000 into
$15,000 (on paper), to the detriment of his
class attendance record.

His father, a responsible and serious-minded
Cleveland businessman, arrived in Cambridge
post-haste after receiving word from the
dean that his son didn’t seem to be happy at
Harvard—he wasn’t attending his classes.

A little probing and the secret came ocut.
Stern father laid down an ultimatum: Quit
the stock market or quit school. Young Schar-
feld chose the former, and father returned
home convinced he had saved his son from the
damnation of stock market gambling.

But, young Scharfeld dallied, and was a
week in arrears in acting on his promise. He
went down to Boston’s State St. finally to carry
out his oath, found that his stock broker had
been closed up as a bucket shop. Farewell,
$15,000.

Many years later, Mr. Scharfeld was sent
to Mexico on a case. This was when he was as-

(Continued on page 75)
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Mail from all Chicagoland...

t
on O jecast ‘
fres™® N 1
al
tesu\ted & 144 Illinois cities and towns
grom - 7 in addition to Chicago

34 Indiana cities and towns

10 Michigan cities and towns

8 Wisconsin cities and towns
FORTY PER CENT of the mail was received from areas OUTSIDE Chicago
— again proving that it’s Station WNBQ which offers COMPLETE Chicago-

land television coverage and a loyal and responsive audience which BUYS.

" TELEVISION IN CHICAGO

Represented by NBC Spot Sales
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LTON RULE, account executive, KLAC-TV Hollywood, to KECA-
TV Los Angeles as assistant general sales manager in charge of
national spot sales,

HARRY BRUCE, sales staff, WFRD Worthington, Ohio, promoted to
sales manager.

JERROLD MARSHALL to sales staff, WCOJ Ceates-

ville-West Chester, Pa., from Boston U., where he
completed year in graduate work in radio-TV.

KENNETH FISHER, treasurer and board member,
KOMO Seattle, appointed assistant general manager
of Fisher Flouring Mills Co., that city. Station is
subsidiary of that company.

Mr. Bruce

PAUL GOODYEAR returns to WFLN Philadelphia as assistant to
RAYMOND S. GREEN, general manager, after tour of duty with Army.

DICK McGEARY, account executive, KWKW Pasadena, and DALTON
DANON, general sales manager, West Coast Engineers, L. A, (garbage
disposals), to KHJ Hollywood as account executives.

GILL-KEEFE-PERNA, N. Y., appointed national represeniative by
WEW St. Louis and WCYB Bristol, Va.

ROBERT KLEIN, sales manager, KLAC-TV Hollywood, has resigned.
DON STALEY, San Francisco manager of Katz Agency, station repre-
sentative firm, to station as account executive.

|I [

‘T_E =k 'n ﬁ
2,779,531 Soil-Rich
Midwesterners Live
Within KMA's 2 MV Line
At last count, 2,779,531 pre-
dominantly-rural midwesterners
{ived within the KMA 12 Millivelt
day-time contour area in Iowa,
Nebraska, Missouri and Kansas.
That’s a market greater than Yowa,
Washington State, Okiahoma or
Colorado and Nebraska combined!
They’re America’s top-spending
farm market! In 1950 these KMA-
Landers spent $2,819,660,000 for
goods and services-a figure sur-
passed only by a handfu! of metro-
politan markets!
Here is the BIG farm market
. served by the 5,000 powerful
watts of KMA — The Midwast’s
TOP Farm Station. IF YOU sell
products or services ia the sural
and small town midwoer, then
YCU BILOWNG on Kifn! Con-
tact Avery-Knodel or XMA teday.

7=

54% Saturation in a
Billion Dollar Market

KMTYV advertisers get top cover-
age in the rich Omaha area. More
than % million people living in
the area have an effective buying
income over a Billion Dollars.
Pulse figures for the week of April
13, 1952 show that KMTV leads
in 68 out of 100 nighttime (6-
11 PM) quarter-hours — Monday
through Friday. Pulse aiso re-
veals that 4 of the top 5 multi-
weekly shows and 4 of the top 5
once-a-week shows in the Omaha
area are telecast by KMTV.

In addition, KMTV’s 52-week
rate protection plan provides for
the guarantee of rates in effect up
to 52 consecutive weeks from start-
ing date of schedule. Advertisers
can now make a more realistic
year-round TV budget approach.

For the best in TV coverage of
the rich Omaha area, contact Katz
Agency or KMTV today.

CES
DUMONT
AEC

KTV

OMAHA 2, MEBRASKA

SHENANDOAH, |
Reprosented by

AVERY RMODEL - 1N

CHAMNMEL 3
Repreasented by KATE AGEMCY

MAY BROADCASTING COMPA
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RADIO TIME SALES Ltd., Toronto, appointed Canadian representative
by WGAR Cleveland and WJR Detroit.

CAREBOLL FOSTER, director of public affairs, KIRQO Seattle, appointed
assistant to SAUL HAAS, president.

pﬂfia’!ﬂ[’ e o o

WALTER HAASE, general manager, WDRC Hartford, Conn., elected
director-at-large of city’s Chamber of Commerce for three-year term.

. PETER MUSTAKI, account executive, WQAM Miami, father of boy,
Christopher Paul.

HAYDEN HUDDLESTON, sales staff, WROV Roanoke, Va,, presented
with Distinguished Salesman Award by Roanoke Sales Club . . . JAMES
BOWDEHN, Minneapolis manager of John E. Pearson Co, station repre-
sentative frwm, father of twins, Michael Laure and Margaret Mary,
June 22 . . . STEPHEN W. RYDER, station manager, WENE Bing-
hamton- Endicott, N. Y., elected president of Triple Cities Adv. & Sales
C!ub . GR AEME W, ZIMMER manager of WCAV Norfolk, Va., was

gl o Tidshipmen manenvers in Norfolk. Mr. Zlmmer
1 vrevs on imnoriznce of radio in Naval publlc relations work .
TOM :\.}RlTS”2 R general manager of KGNC Amarillo, elected to board
of girectors ¢ Matisnsl Batter Business Bureau, only radio station opera-
tor o oavd of 21 members. . . . FORTUNE POPE, president of WHOM
New York and publisher of I P: ‘ogresso Itclo Americano, during his cur-
rent visit to Italy was granted private audience with Pope Pius XII,
wzs bonored at luncheon by Luigi Einaudi, president of Italy, and
awarded government’s highest award, The Star of Solidarity, by Premier
Alzide De Gasperi.

. Iy
s ¥ -m-:nu
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booed ¢f

TINDAL, president, WSPR Springfield, Mass., elected to
divestors of city's Orvchestra Assn. . . . JOHN D, SCHEUER,
cperations ascistant to general manager, WFIL-AM-TV Philadelphia,

namzl cheirman of public relations committee of central Philadelphia-

[*hde , Amezrican Red Cross,

PCA SCHOLARSHIPS

‘.-. rles o

WMPS ELECTIONS

Krelstein, Rudner Promoted

i emrom Arneunced

AN EXFANNDED and revised schol-

R TP ELECTICN of Harold R. Krel-
:1: !1;;'1;1311“ 1,,%';&‘"1_;{‘32};3_1&;?5 ctein as president, and William
in2da 11 nazturraduate fellow- 2. Rudner as viee president of

WHMPS Memphis, was announced

shiraond 19 ceholavshins, Dy, C. B.

Joliife, RCA’s vice president and
technical direetsr, anncunced last
week,

Total amount of the awards will
be $53,000, accerding to Dr. Jolliffe.
This means seven new scholarships
and one new fellowship will be
made available to deserving young
er.ginzers and seientists, it was
rointed out.

The revized progiam includes the
eward of the Dovid Sarnoff Fellow-
ship, established in honor of the
ECA bosrd chairman, for predoe-
torz]l siudents of electrical engi-
neeriny at New York U. Other
RCA fellewships, for which an
anrual grant of $2,700 is made to
cnch university, are available for
arsdunie s*udents at California
Institute of Techns'ogy, Columbia
U., Cornell U., Frinceton U. and
1'he U. of Illinois.

The program also establishes the
Eranh [i. Tolsom Scholarzhip at
the T, of MNetre Dame in honor of
the nresident ef RCA and the
Charles B. Jollife Schclarship at
West Virginia U. Each scholar-
ship cariies zn ennuzl s*inend of
$200.

MW beek  dealing with  paychoso-

matic n-dirine titled Love, Entotions
ax? Yovy Hexlih by Norman Ober,
507 member of OB Rodio program
writing 7ision, has bsen published
by the Medora Living Council, N, Y.

BROADCASTING o

last week following a board of di-
rectors meeting.

The board also elected Abe
Plough, president of Plough Ine,
cwner of the station, to the newly-
created post of chairman of the
executive committee. Re-elected
cfficers are Charles Harrelson, sec-
retary-treasurer, and Volney Ed-
wards, assistant secretary-treas-
urer.

Mr. Rudner

Mr. Krelstein, a former vice
president, will continue as general
mznager. Mr. Rudner retains the
duties of station director.

Also a viece president of Plough
Ine., Mr. Krelstein joined WMPS
in 1939, In 1840, he was made
commerciz]l munager, In 1043, he
wis premoted to vice president
vnd genersl manager.

BIr. Rudner came to WMPS in
166 as a salcsmzn and in 1948
was mzde sales promotion and
r2ivchancis’ny  direeter. He be-
came gtation director in 1950. His
wile is the fermer Jocelyn Plough.

Telecasting
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Mr. Krelstein
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reasons

on

channel

WOR-tv offers you:

* low-budget programs

* low-cost facilities

* time rates at Oct.’51 level

* non-preemption guaranteed
* New York’s finest studios

* top film facilities

* prime 60-second availabilities
* live-commercial opportunities

* sales-booster saturation plans

ACT NOW

for best availabilities;
orders for Fall campaigns

now being signed.

America’s best tv-spot buy

WOR-tv

serving over 3,000,000 TV homes

in the world’s largest market
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the myes of Texas vichest
(¢ racrkst are snining with visions of

i

fva' networs programs . .

. theit's o magic phrose o people
who pian to buy TV sets—and
to those who have them. it's a
fransfusion for o market which will
soon hove a quarter of a million TV sets!
When you point the advertising
cudget foward Texas, aim for

Channel B-—Dallas!

KBC-ARBC-DUMONT
27.1 KW VIDEC = 13 KW AUDIO
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SUPPORT TO EDUCATORS

PRESIDENT TRUMAN has
thrown his support behind the ef-
forts of educators to build non-
commercial TV stations.

Last week the President called
members of the FCC to the White
House for a conferencé on the edu-
eational TV problem.

In a second step, Mr. Truman
congratulated Emerson Radio &
Phonograph Corp. for its outright
gift of $10,000 to each of the first
10 educational licensees to begin
regular TV broadcasting, calling
for support of educational TV “as
a source of great hope for the fu-
ture of our country.”

Obviously concerned over the
problem of financing of educational
television outlets, the President
told FCC members that private
foundations might help stimulate
the movement. He mentioned the
Ford Foundation and recalled how
the Carnegie Foundation had been
instrumental in establishing libra-
ries in many cities.

When the six FCC members left
the Executive Offices, Chairman
Paul A. Walker, acting as spokes-
man, said the President had shown
deep interest in educational tele-
vision outlets.

“He said he wants to see that
the 242 channels allocated to edu-
cators are utilized and educational
TV encouraged by the Commission
and the President,” Chairman
Walker said. “We told him the
Commission has allocated the chan-
nels. The frequencies are there but
the educators have to build the
stations.”

Organizational Job

Comr. Frieda Hennock pointed
out that an “organizational job
must he done by the educators.”
She said the President had sug-
gested that private foundations
could help finance these projects
and that he hoped the educational
stations would last forever.

The President’s wire to Benjam-
in Abrams, Emerson president, fol-
lows:

Congratulations on your contribu-
tion and support to educational tele-
vision. The scientific marvel of tele-
vision has already preved its worth
in the flelds of entertainment, news
and sport events, and I hope will
continue to grow in these fields. How-
ever, the basic element in American
strength and progress has been its
educat‘ionnl aystem. - Therefore, 1
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think it is important that an appro-
priation of our television facilities
be devoted to education. This project
is a source of great hope for the
future of our country. I wish succeas
to the efforts to carry forward this
hope to reality.

_ Harry S. Truman

Comr. Hennock also lauded Em-

Given

by Truman, Abrams

erson for its $100,000 grant. Her
wire follows:

It has given me great pleasure to
learn of your program to stimulate,
encourage and aggist the development
of educational television. As the
first member of the television indus-
try to formally initiate such a policy
you are acting in accordance with the

MEMBERS OF FCC at entrance to White House executive offices after con-
ference with President Truman on educational TY (front row, 1 to r): George
E. Sterling, Chairman Paul Walker and Frieda Hennock. Back row, Robert T.
Bartley, Robert F. Jones, Rosel H. Hyde. Comr. E. M. Webster is in Europe.

highest concepts of the public inter-
est. Moreover, such action is clearly
in the best interests of that industry
for it and educational television have
much to give to one another. Emer-
son’s initial program and its later
fmplementation will play a signifi-
cant role in bringing a substantial
number of educational TV stations
into early operation. I confidently
believe that it will start a chain re-
action that will inevitably lead to a
widespread support for educational
television among the receiver manu-
facturers and other industries in this
country. For this, you deserve the
gratitude not only of education but
of those many millions of Americans
who will in the future receive this
highly beneficial TV service supply-
ing them with the finest in education
and ‘culture in homes and classrooms.
My congratulations at your forward
looking and public spirited action.

Frieda B. Hennock
Commissioner, FCC

Mr. Abrams voiced hope that the
grant, marking Emerson’s 30th
birthday, would be the beginning of

(Continued on page 85)

HYDE DEFENDS TV PLAN

FCC'S TV assignment plan, and accompanying rules, should bring “effi-
cient handling of hearing cases and just determinations,” Comr. Rosel
H. Hyde told the membership of Virginia Assn. of Broadcasters Thurs-
day, at their meeting at Old Point Comfort Va. (see VAB story, page 30)

The issues will be simplified,
Comr. Hyde said, “usually to com-
parative examination of applicants
for the same channel in the same
city. The number of participants
will be limited and the costs in
time and money vastly reduced
from what would otherwise be ex-
pected.”

The alternative would have been
a vast hearing mess involving
frightening complications, he con-
tended, with danger of years of
delay in bringing service to the
publie.

George C. Davis, engineering
consultant, predicted reasonable
interpretation of the TV alloca-
tion rules by the FCC would solve
some of the problems. He dis-
cussed some of the difficulties fac-
ing the Commission salong with
technical problems inherent with
TV.

Comr. Hyde defended FCC’s
allocation procedure, pointing to
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the types of VHF hearings and
appeals that would have developed
through the adoption of any other
method. Taking the UHF band,
he suggested detailed problems that
would have arisen.

Supporting Factors

" By any other method, he said,
there would have been “a proceed-
ing that was administratively un-
feasible, economically wasteful and
so demanding in time as to make
the recent freeze appear as a brief
interlude. . . . In my opinion, avoid-
ance of this administrative morass
alone would have been more than
ample justification for the adop-
tion of an allocation plan.”

He listed other factors in sup-
port of the allocation as efficient
use of the TV spectrum; protection
of small communities in assign-
ments; proper distribution and allo-

Before VAB

cation of channels for noncommer-
cial educational stations, and need
of an orderly settlement of assign-
ment problems along the borders.

Any one of these five elements
made an assignment plan desirable
and necessary, Comr. Hyde said.
“All five of these basic factors
made an assignment plan the only
feasible method of proceeding,” he
said, adding, “No other more sat-
isfactory method has been made
known to us.” He conceded that
the assignment plan could have
been improved had sanother year
been devoted to its consideration,
explaining, “We felt that it was
more important to have a good
plan immediately reflecting the
record before us than a more per-
fect plan sometime in the inde-
finite future.”

Because the TV “production line”
had been stopped for a considerable
period, he said, the Commission
adopted “special rules” based on
public need and demand with the
objective of providing service “to

(Continued on page 88)
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-April

TLTAL number of television sta-
tion applications filed with FCC
since April 14 rose to 168 late last
Thursday, with 59 new and amend-
ed applications filed during the
week (see late story AT DEADLINE).

Actually, 62 applications were
submitted to the Commission, but
three had been filed once since mid-
and were merely resub-
mitted on the new forms.

There were 35 requests for VHF
gtations and 24 for UHF outlets.
Thirty amended applications were
tendered and 29 new ones were
turned in. There was only one re-
quest by an existing station for a
change in channel, required under
the FCC Sixth Report and Order
[BeT, April 14].

Westinghouse Radio Stations,
which filed for two stations a fort-
night ago, filed for two more—for
Fart Wayne, Ind., and Philadelphia
—last week. Both are for UHF
stations.

Seripps-Howard’'s WNOX Knox-
ville filed for a TV station. The
City of Jacksonville, which had a
CPR for a TV station at one time but
lost the permit when the FCC con-
cluded the city was taking too long
to huild, filed again. And the three
Texas oil men who at one time
owned three-fourths of KPHO-TV
Pheenix, Ariz., and had control of
KEYL (TV) San Antonio, Tex.,
applied for stations in New Or-
leans, Dallas, Houston and Corpus
Christi. The trio is made up of
R. L. Wheelock, W. L. Pickens and
H. H. Coffield. Mr. Coffield’s son,
C. H. Coffield, also applied for a
TV outlet last week. He seeks an
Austin, Tex., station.

LI
LISTED BY STATES

$0AKLAND, Calif.—Tribune Bldg.
Co. (KLX-AM-FM), VHF Ch. 2 (54-
60 ‘me); ERP 100 kw visual, 60 kw
aural; antenna height above average
terrain 1,338 ft., above ground 240 ft.
Estimated construction cost $661,062,
firgt year operating cost $682,643,
revenue $676,628. Post Office address:
13th & Franklin Sts., Oakland 12,
Calif. Studio location: Tribune Tower.
Transmitter loecation: 0.2 mi. W.-
N.W. from Redwood Peak. Geographic
coordinates: 37° 49’ 08” N. Lat., 122°
10’ 45 W. Long. Transmitter RCA,
antenna RCA. Legal counsel $t. Clair,
Connolly & Corini, San Francisco.
Consulting engineer E. C. Page Con-
sulting Radio Engineers, Washington,
Principals include President J. R.
Knowland Jr. (229:), Vice President
J. R. Knowland, Secretary-Treasurer
Jenin H. Crawford, Asst. Treasurer
William F. Knowland (22%), Franklin
Investment Co. (55%).

+ WATERBURY, Conn.—American-
Republican Inc. (WBRY), UHF Ch.
63 (704-710 me); ERP 229.1 kw visual,
114.6 kw aural; antenna height above
average terrain 627 ft., above ground
510rft. Estimated construction cost
$408,769, first year operating cost
$264,000, revenue $245,000. Post Office
address: P. O. Box 1627, Waterbury.
Studic and transmitter location be-
twetn Bunker Hill Road and Park
Road. Transmitter location: exten-
sion 0.6 mi. East of substation. Geo-
graphic coordinates: 41° 33’ 617 N.
Lat,, 73° 04’ 29” W. Long. Transmit-
ter RCA, antenna RCA. Legal counsel
Lougks, Zias, Young & Jansky, Wash-
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television applications

" Digest of Those Filed With FCC June 20 through June 26
(t Indicates pre-thaw application re-filed.)

Boxscore

Applications filed since April 14 . . ..

YHF UHF Total*
104 63 168

* One applicant did not specify channel number.
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ington. Consulting engineer James C.
MecNary, Washington. Prinecipals in-
clude President and Treasurer William
J. Pape (0.002%), 1st Vice President
end Assistant Treasurer William B.
Pape (7.2%), 2nd Vice President Erie
Pape (4.2%) and 3rd Vice President
E. Robert Stevenson (5.1%). Pape
Shares Voting Trust hold 63% of stock.

tf WATERBURY, Conn. — WATR
Inc. (WATR), UHF Ch. 63 (704-710
me); ERP 257 kw visual, 120.22 kw
aural; antenna height above average
terrain 792 ft., above ground 120 ft.
Estimated construction cost $283,698,
first year operating cost $200,000,
revenue $190,000. Post Office address:
440 Meadow St., Waterbury. Studio
location: 440 Meadow St, Transmit-
ter location: West Peak, Meriden,
Conn. Geographic coordinates: 41°
33’ 427 N. Lat., 72° 50 36~ W. Long.
Transmitter RCA, antenna RCA. Con-
sulting engineer G. W. Ray, Stratford,
Conn, Principals include President
Harold Thomas (98.6%), Vice Presi-
dent Leon Thomas (0.5%) and B. Z.
Zucker (0.5%).

tJACKSONVILLE, Fla—City of
Jacksonville (WJAX-AM-.FM) VHF
Ch. 12 (204-210 me); ERP 316 kw
visual, 168 kw aural; antenna height
above average terrain 548 ft., above
ground 695 ft. Estimated construction
cost $390,290, first year operating cost
$245,000, revenue $364,662.50. Post Of-
fice address Municipal Bldg., Jackson-
ville. Studio location Hyde Park Cedar
Hills Golf & Country Club, Jackson-
ville. Transmitter location same as
studio. Geographic coordinates 30° 17/
09.366” N. Lat., 81° 44’ 52.181" W.
Long. Transmitter DuMont, antenna
GE. Legal counsel Dow, Lohnes &
Albertson, Washington. Consulting en-
ginecr Paul Godley Co., Upper Mont-
elair, N, J. The City of Jacksonville is
sole owner. Mayor W. Haydon Burns,
Commissioners J. Dillon Kennedy, Guy
L., Simmins, Claude Smith, Ernest L.
Haselden.

+TAMPA, Fla.—~Tampa Times Co.
{WDAE-AM-FM), VHF Ch. 13 (210-
216 me); ERP 316 kw visual, 168 kw
aural; antenna height ahove average
terrain 465 ft., above ground 601 ft.
Estimated construction cost $390,320,
first year operating cost $400,000,
revenue $425,000. Post Office address:
114 North Franklin St., Tampa. Studio
location: 114 North Franklin St.
Transmitter location: Tampa and
Whiting Streets. Geographic coordi-
nates: 27° 56° 427 N, Lat., 82° 27’ 29~
W. Long. Transmitter GE, antenna
GE. Legal! counsel Dow, Lohnes &
Albertson, Washington, Consulting
engineer Paul Godley Co., Upper
Montclair, N. J. Principals include
Presicent David E. Smiley (88.68%,
Vice President Joseph F. Smiley
(3.14%) and Treasurer David E.
Smiley Jr. (3.14%).

+TAMPA, Fla—The Tribune Co.
(WFLA) VHF Ch. 8 (180-186 mc);
ERP 316 kw visual, 158 kw aural; an-
tenna height above average terrain 486
ft., above ground B31 ft. Estimated
construction cost $961,887, first year
operating cost $656,000, revenue $270,-
000. Post Office address: Corner La-
fayette & Morgan Sts., Tampa, Fla,
Studio location: Lafayette & Morgan
Sts., Tampa, Fla. Transmitter loca-
tion: Near Routes 41 & 316, near
Tampa, Fla. Geographic- coordinates
27° 55° 14 N. Lat., 82° 227 02" W.
Long. Transmitter RCA, antenna RCA.
Legal counsel Segal, Smith & Hennes-
sey, Washington. Consulting engineer
Millard M., Garrison, Washington.
Principals include Chairman of Board
D. T. Bryan, Pres.-Treas. John C.
Council, Vice-Pres. James A. Griffin
Jt,, Vice-Pres. Truman Green, Secy.
J. S. Bryan Jr. Vote by Proxy: J. C.
Council (4,933), J. A, Griffin Jr. (2,606)
(out of 7,439 shares).

AUGUSTA, Ga~Twin States Bctg.
Co. (WGAC) VHF Ch. 12 (204-210
me); ERP 108 kw visual, 54 kw aural;

JASPAR N. DORSEY, district manager, Southern Bell Telephone Co., adjusts
dial which brings "‘perfect’ cable picture from New York to WTVJ (TV)

Miagmi.

Watching are (I to r) Hoke Welch, managing director, Miami Daily

News; Col. Mitchell Wolfson, WTVJ president, and Lee Ruwitch, WTVJ vice
president-general manager.
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antenna height above average terrain
426 ft., above ground 420 ft, Estimated
construction cost $245,340, first yeac
operating cost $210,000, revenue $170,-
000. Post Office address: 664 Bread St.,
Augusta. Studio and transmitter lo-
cation % mi. SW of Martinez, Co-
lembia Co., Ga. Geographi¢ coordinates
33° 30’ 417 N. Lat., 82° 04" 44" W.
Long. Transmitter RCA, antenna RCA.
Tegal counsel Loucks, Zias, Young &
Jansky, Washington. Consulting engi-
neer Craven, Lohnes & Culver, Wash-
ington. Principals include Chairman
of the Board F. F. Kennedy (33%%),
President A. D. Willard Jr., Vice Presi-
dent Millwee Owens (33%9), Vice
President - Controller D. McDonald,
Secretary-Treasurer G. R. Boswell

(33%%).

+ BOISE. Idaho—KIDO Ine. (KIDO},
VHF Ch, 7 (174-180 mc); ERP 52.4 kw
visual. 26.2 kw aural: artenna height
above average terrain 80 ft., above
ground 387 ft. Estimated construction
cost $189.018, first year operating cost
$91.300, revenue $120.000. Post Office
rddress: Chamber of Commerce Bldg.,
709 Idaho St., Boise. Studio and trans-
mitter location: 0.2 mi. N.-N.W. of
Crestline Drive. Geographie coordi-
nates: 43° 37 507 N. Lat., 116° 10" 44~
W. Long. Transmitter RCA, antenna
RCA. Legal counsel Fisher, Wayland,
Duvall & Southmayd, Washington.
Consulting engineer Commercial Ra-
dio Equipme~t Co., Washington. Prin-
cipals include President Georgia M,
Davidson (93.19%). Vice President
Walter E. Wagstaff (6.9%), and Seec-
retary-Treasurer Oscar W. Worth-
wine.

HARRISBURG,. TIl.—Turner-Farrar
Assn. UHF Ch. 22 (518-524 mc); ERP
11 kw visual, 5.6 kw aural; antenna
height above average terrain 502 ft.,
above ground 630 ft. Estimated con-
struction cost $167.194.60, first year
operating cost $75,000, revenue $60,000.
Post Office address: 21% W. Poplar St.,
Harrisburg, T1l. Studio and transmitter
location 21 W. Poptar St., Harrisburg.
Geographic coordinates 37° 44’ 20” N.
Lat., 882 32° 21” W. Long. Transmit-
ter DuMont, antenna GE. Legal coun-
sel McKenna & Wilkinson, Washington.
Consulting engineer Kear & Kennedy,
Washington. Principals include Gen-
eral Partners O. L. Turner (25%).
‘Oscay L. Turner (25%), Charles O.
Farrar (269%), Ethel M. Turner (20%),
Harry R. Horning (6%). O, L. Turner
has interests in: Turner-Farrar The-
atres, operating & number of Illinois
theatres; Grand Enterprises, Carrier
Mills, Ill.; Albion Theatres Inc., Albion,
I11.; Chester Theatres Inc., Chester Ill.;
Sparta Theatres Ine., Sparta and
Coulterville, Ill.; Capitol Theatre Co.,
Rosiclare, Ill.; Galatia Theatre Co.,
Galatia. Ill. Oscar L. Turner and his
wife, Ethel M. Turner, as partners,
have interests in: Harrisburg Lum-
ber Co., Harrisburg, Ill.; Turner-
Farrar Theatres, Grand & Orpheum
Theatres, Elderado, Ill.; Grand Enter-
prises, Albion Theatres; Chester The-
atres; Sparta Theatres: and half of
several Harrisburg business build-
ings. Charles O. Farrar has interests
in the following firms mentioned
above: Galatia, Turner-Farrar, Albion,
Sparta. Henry Horning has interests
in Turner-Farrar, Sparta, Galatia.

PEORIA, Ill. — Trans-American
Television Corp. UHF Ch. 43 (644-
660 me); ERP 22.9 kw visual, 11.45 kw
aural; antenna height above average
terrain 6500 ft., above ground 430 ft.
Estimated c¢onstruetion cost $188,811,
first year operating cost $120,000, reve-
nue $140,000. Post Office address Suite

(Continued on page 62)
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sﬂLUR BAN Partial Thaw Stirs Little Optimism

PARTIAL thaw of the govern-
ment’s freeze on manufacture of
color-casting equipment last week
raised little prospeet in industry
circles for any immediate progress
in the color TV mass production
market,

In a compromise gesture, the Na-
tional Production Authority finally
issued its amended regulation
(M 90), permitting standard set-
makers to apply for authority to
produce home-type color receivers
«nder certain conditions and ex-
empting theatre, department store
and other commercial equipment
[BeT, May 12].

Thus, NPA hoped—and frankly
conceded — that it would quiet
charges that the government had
banned the end product—color TV
equipment. ’

The agency left the door ajar but
50 hedged its new order with an
array of imposing obstacles as to
continue preclusion of mass color
TV set output and related equip-
ment during the current emer-
gency. Instances of approval would,
indeed, be “exceptional,” NPA ac-
knowledged.

Highlights Listed

Highlights of the new directive:

@® Manufacturers may apply
for permission to turn out house-
hold colorcasting receivers, adap-
ters and converters out of present
materials providing they:

{1) Have made a “substantial” in-
vestment in color TV research and
development.

(2) Don’t divert key technicians
and other engineering personnel
from defense projects.

(3) Maintain military schedules
and not refuse government contracts
because of proposed colorcasting pro-
duction.

(4) Use no additional amounts of
steel, copper, aluminum, and other
controlled materials.

@ Manufacture of certain types
of TV equipment—viz.,, the pro-
posed Eidophor projection theatre
system (which General Eleetric
would make), is now exempt, as
is equipment for closed -circuit
department store use.

@ Manufacture of equipment
for “experimental, defense, indus-
trial and hospital or educational
uses” still is exempt.

The amended regulation was
viewed with mixed reaction in
manufacturing and Congressional
quarters as RCA once again took
up the cudgels for its color TV sys-
tem (see story page 54).

Sen. Edwin C. Johnson (D-Col.),
most vociferous critic of the orig-
inal order in Capital Hill, deseribed
the order as a ‘““feeble step.”” He told
BROADCASTING @ TELECASTING:

“Unnecessary and uncalled for
restrictions have been placed on
the application of color television
by this order.” Obviously displeased
with the order despite NPA’s re-
moval of the ban on the actual
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end product, he refused to discuss
the order further beyond indicat-
ing he planned no direct action.

Paul Raibourn, president of
Paramount Television Productions
Inc. and vice president of Para-
mount Pictures Corp., stated:

“It’s as well drawn as possible
to prevent the manufacture of color
television sets for the public and
still withdraw from the position of
control of the end product.”

Dr, W. R. G. Baker, general
manager of General Electric Co.'s
Electronies Division, Syracuse,
N. Y., declared:

If General Electric at this timeé were
to gear up for mass production of color
television receivers it would cause ir-
reparable harm to impottant military
production. In February I informed
NPA that 5% of our engineers . . ,
are engaged on military projects and
that commercial production of color
television equipment would require
the diversion of from 15¢% to 209, of
these engineers from highly important
military work.. This situation remains
unchanged today. We are entering the
peak period of military electronics pro-
duction. I feel it would not be, in these
still uncertain times and for some
months to come, in the best interests
of our national security for General
Electric to undertake production of
color television receivers.

Prospect for any mass rush into
home-type color TV production was
viewed dimly by DuMont Labs,
Motorola Inc.,, John Meck Indus-
tries, Hallicrafters, Admiral Corp.
and other firms. They agreed mass-
market color receivers are still
from two to three years off.

Allen B. DuMont, president,
Allen B. DuMont Labs,, said: “This
order won't change things at all at
this time. No one iz anxious to
get into the field seguential system
and it will be some time before the
dot sequential system will be avail-
able for use.”

RCA, Columbia’s principal op-
ponent in the color TV battle, had
only a firm “no comment” on the
NPA action.

Earl 1. Sponable of 20th Cen-
tury-Fox Film Corp., who headed
the film company’s work on Eido-
phor, said plans for manufacture

of this large-screen color TV equip-
ment have not reached a point
where they can be publicly dis-
closed. He pointed out, however,
that the company has an arrange-
ment with General Electric for ulti-
mate production of Eidophor equip-
ment and that work is progressing
on the refinements of techniques
and on completion of designs for
industrial uses.

CBS Statement

CBS Inc. said the order would
have no affect on its “present oper-
ations or our plans for the future.”
CBS statement follows:

CBS-Columbia Inc,, the CBS set
manlfacturing subsidiary, IS now en-
gaged in defense work and has plans
for increased 1parti(:l]:oa’tln:u-l which will
occupy fully all avallable technical! and
engineering personnel.

The NPA conditional authorization
for color TV receivers manufacture ap-
glies only to those companies which

ave made a substantial investment in
color television research and develop-
ment. As NPA points out, few com-
panies will be able to qualify. No
single manufacturer or broadcaster, or
even a small group, can make color
television a living reality in the homes
of the nation in the face of resistance
or lack of cooperation from the major-
ity of the industry.

CBS, almost sin‘lehandedla devel-
oped the system of color levision
which received official approval of the
FCC, and this in spite of active or
passive opposition from most of the
large manufacturers of television
equipment. We are not justified in ex-
tending at this time further manufac-
turing and broadcasting resources in
this effort unless it appears that other
subsantial segments In the industry
are prepared to go forward.

We will, however, continue active
research efforts in the color flield and
give full support to the development
of industrial, theatre, and other non-
blroadcast applications of color televi-
sion.

NPA Administrator Henry H.
Fowler said he does not anticipate
that many applications will be filed,
but NPA explained it will make a
“careful investigation and deter-
mine there will be no interference
with defense activities before ap-
proving production for a specific,
limited period of time.”

In announcing the amended or-
der, Mr. Fowler said it “removes
the only NPA restriction on the

HENRY J. KAUFMAN (24 1}, of Henty J. Kaufmen & Assoc., Washington,
receives the annual Creative Awards Trophy at the National Advertising

Assn. Network convention at Skytop, Pa. [B®T, June 231.

At ceremony were

{1 to 1} Harry Hoffman, Hoffman & York Inc., Milwaukee; Mr. Kaufman;
Oakleigh R. Freach, of Oakleigh R. French & Assoc., 5t. Louis, and Bill Sig-
mund, of the Kaufman agency.

Telecasting

production of a specific type of end
product — color television equip-
ment—and substitutes a regulatory
provision which is more consistent
with NPA policy and the purposes
of the Defense Production Act.”
Mr. Fowler also heads the Defense
Production Administration, NPA’s
policy parent.

Mr. Fowler acknowledged that
earlier criticism of the regulation
was justified “on the grounds that
it discriminated against companies
devoted exclusively to the develop-
ment of color television, and also
interfered with the entry of new
firms and new developments in the
television industry.”

Noting that the original order,
in effect since last November, did

(Continued on page 54)

PROGRAM COSTS

Nielsen Reports Lower Level

WHILE critics decried spiralling
program costs in television, sev-
eral shows achieved a satis-
factory level of low cost per thou-
sand homes reached during the past
winter season, according to the
June issue of Nielsen Newscast.
Bulletin is issued monthly by the
Radio-TV Div. of A. C. Nielsen Co.

There were Captain Video, spon-
sored by General Foods Corp.
across the board on Du Mont at
7-7:30 p.m., which Nielsen figures
reached homes at $4.80 per thou-
sand; Sitrike It Rich, Colgate-
Palmolive-Peet sponsored program
on CBS-TV, which got into a thou-
sand homes for $3.75; I Love Lucy,
Philip Morris’ top-rating show on
CBS-TV ($4.27); Lone Ranger,
whose ABC-TV network was
split between General Mills and
American Bakeries ($6.72); How-
dy Doody, performing for nine
sponsors on NBC-TV ($2.69), and
Godfrey's Talent Scouts, whose
Lever Bros. Co. Lipton Tea plugs
reached TV homes at $2.65 a thou-
sand.

Morning televiewing across the
country doubled from December to
March, the Nielsen statisticians re-
ported. Between 7 a_ m. and noon,
the average TV set was used for
13 minutes a day in December, 27
minutes in March. Afternoon view-
ing also was up, from 1 hour and
6 minutes in December to 1 hour
and 24 minutes in March.

Radio listening, meanwhile, held
its own in the morning, averaging
56 minutes per home per day in
both December and March. In the
afternoons there was a slight in-
crease in radio set use, from 1
hour, 13 minutes, in December to
1 hour, 17 minutes, in March.

Spraynet Campaign

HELENE CURTIS Industries, Chi-
cago, will use TV spot to introduce
its new Spraynet, placing of which
will be contingent on product’s dis-
tribution. Schedule is slated to
start in Chicago, New York and
Los Angeles. Agency is Russell M.
Seeds, Chicago.
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EIDOPHOR SEEN

N. Y. Demonstration Held

EIDOPHOR system of theatre
color television won the commenda-
tion of observers last week at its
first “public” demonstration in the
U. S,

President Spyros P. Skouras of
20th Century-Fox Film Corp., which
holds world rights to manufacture
and distribution of Eidophor pro-
jectors, said it marks “a new era
of prosperity for the motion pic-
ture industry.”

The initial U, S. demonstration,
held by 20th Century in New York
on Wednesday and to be followed
by 20 others by the middle of this
week, consisted of a 30-minute live
variety show witnessed by some
200 scientists, theatre owners, and
newspapermen.

Compared to Technicolor

The results, in the opinion of ob-
servers, appeared to be approxi-
mately comparable with those of
technicolor reproduction. Color
réproduction was accepted ag faith-
ful, except for occasional “bloom-
ing” of strong colors upon nearby
objects, and a tendency of facial
tones to vary somewhat with
changes in lighting. No color brezk-
up was noticeable.

he Swiss-developed Eidophor
system as demonstrated by 20th
Century employs an adaptation of
the CBS color TV process (field
sequential system, but with stand-
ards different from those proposed
by CBS for home color TV)., But
film company spokesmen said “it
can be made to receive any type of
TV signal either in black-and-white
or in color. . . .”

The program originated from
sound stages of Movietone News
studios two blocks from the 20th
Century home-office theatre where
it ‘was viewed. Mr. Skouras said
that it was arranged with an eye
toward showing the system’s color
capabilities and not as examples of
theatre color TV shows.

But the features covered a wide
range, including singers, dancers,
chorus lines, a comedian, a dra-
matic sketch, a scene from ‘“Faust,”
and a round of boxing. TV star
Kyle McDonnell was mistress of
ceremonies.

A 20th Century statement issued
at the demonstration gave company
thinking on Eidophor:

As now planned, Eidophor will be
launched with a show bullt up for
telecast in the same manner as stage
shows are presented at the Music Hall
and Roxy Theatres in New York today.
Just as these shows are played in the
theatre three or four times a day, they
will be telecast for the exclusive thea-
tre reception and used by each thea-
tre according to its individual policy.

It is planned to telecast these shows
from New York, for example, to cover
the Eastern time zome. For the Cen-
tral time zone, other or similar shows
will be telecast from Chicago, or some
other central location in that zone;
from Denver to cover the Mountain
time zome; and from Los Angeles or
San Francisco to cover the Pacific
time zone,

There c¢an he a2 new show every
week 50 that eventually there will be
three. four or perhaps more shows
teliniucling every week to cover all
theetres. In smaller towns, where thea-
tres may have two changes or more
a week, it will be possible for them
to lwve different television shows for
earh change. . . .
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Color Ban Thaw Stirs Little Optimism

(Continued from page 58)

not restrict color TV research and
development, Mr. Fowler said that
it prevented the utilization of the
“practical results of research in
products for general use.”

The new order, he explained,
“eliminates these objections, while
affording protection against an all-
out production of color television
sets that could hinder defense pro-
duction by drawing engineers away
from even the most urgent military
projects.”

The regulation partly eliminates
“objections” voiced by Paramount
Pictures, of which Chromatic is a
subsidiary, and 20th Century Fox
Film Corp., which carried its case
to NPA through the Motion Pic-
ture Assn. of America, Theatre
Owners of America and National
Exhibitors Theatre Television Com-
mittee.

Sen. Johnson, chairman of the
powerful Senate Interstate & For-
eign Commerce Committee, had
sharply eriticized the first order as
an “unwarranted crippling blow”
at color TV and an attempt to ban
the end product.

Sen. Johngon has felt it “appar-
ent . . . that Chromatic Television
Labs or anyone else . . could
go ahead and manufacture color
equipment so long ag additional
materials, other than those duly
allocated, were not required. . . .”

It is the claim of Paramount-
Chromatie that no greater quanti-
ties of materials would be needed to
launch production of the Lawrence
tri-color TV tube. Under the new
order, Chromatic could file for
authority to produce a receiver
capable of receiving both color and
monochrome TV [BeT, Jan. 27, 7].
Mr. Raibourn feels chromatic could
meet all NPA requirements.

Paramount contends that any
good-quality receiver can be Hipdi-
fied to receive color and moéno-
chrome by inserting' the Lawrentce
tube, adding an adapter and mak-
ing minor circuitry chdnges. NPA
officials said differential in mater-
ials for circuitry changés from
monochrome would be a 'key factor
in approval.

Materials Question Raised

With respect to Eidophor, 20th
Century :Fox Film Corp. has held
that “little, if any, critical ma-
terial, will be required for color
projection over and above that now
permitted for black and white the-
atre television.” Progress in de-
velopment and simplification of
large screen projection equipment
in the CBS-20th Ceéntury-GE sys-
tem was exténded further last
week by private showings in New
York (see story, this page).

Exemption of 'gheptre T
viewed as a vieto ‘ by attdrneys
for MPAA, NETTC" and TOA
which had. beseeched NPA not to
impede this “growing industry”
with prohibitions intended for
home-type color sets.

Mr. Fowler also recalled that at
the second industry-government
conference last winter [B®T, Feb.

was

11, et seq.], manufacturing repre-
sentatives stated they are heavily
engaged in defense work and felt
broadcasters are not disposed or
prepared to offer color TV pro-
grams. Color TV was blacked out
for the duration last fall following
the first conference [B*T, Nov 26,
Oct 29, 22, 1951].

NPA has been under fire in recent
months to amend the original order
by exempting- theatre TV interests
and clarifying other provisions.
The Defense Dept. has strongly
supported retention of the order
in its present form or, if amended,
maintenance of the ban on mass
production in the interest of keep-
ing vital technical help on military
contrdcts.

Thus, NPA last Tuesday issued
a revised M 90 with the hope of
satisfying theatre TV, Paramount,
Defense Dept. and Congressional
eritics.

Mr. Fowler of NPA frankly
expects few standard black and
white set makers to qualify for
permission to make home-type color
sets, under the rigid reservations
imposed by the NPA, and approval
in any case would be “exceptional,”
he conceded.

The engineering factor has
transcended that of scarce ma-
terials since Nov. 20, 1951, when
the order first went into effect. At
that time materials were acutely
short; now, however, while the
shortage has somewhat abated,
scarcity of electronic engineers and
technicians has become more ag-
gravated. This condition is ex-
pected to continue for another two
vears, NPA said.

Industry’s requirements for en-
gineers and other skilled person-
nel have mounted substantially,
with a number of firms reporting
assignment of up to 90% of their
staffs to defense projects. Part
of this is attributable to greater
needs for complex military elec-
tronie products.

To meet this condition, manu-
facturers would be prohibited
from diverting electronie techni-
cians, design enginéérsy draftsmen,
professional engineers, physicists
or tool and die maker$ to civilian
color TV pursuits. “Teclnicians”
group includes all but those.con-
cerned with sérﬁce—reggr Lof
broadecast-receiver efuipmerit.

Firms applying for permission
must file with NPA on NPAF-207.
Approval would cover only certain
specified periods and applies to
activities involving “production
and assembly of home-type tele-
,vision sets” and “attachments and
parts” designed to facilitate color
TV reception.

There was another indication
that manufacturers intend to ‘con-
centrate on black-and-white set
production. For one thing, the
government has taken steps which
virtually exempt all but the larger
companies from controls over cop-
per and aluminum.

RCA COLOR TEST

Waits en FCC Approval

RCA is prepared to conduct exten-
sive field experiments with its
“compatible color television system
and tri-color tube” but thus far
has only a vague indication that
FCC might permit it, The Com-
mission previously had turned down
similar requests of Philco, General
Electric Co. and others.

In an exchange of RCA-FCC
correspondence, made public Wed-
nesday by the Commission, RCA
disclosed it wanted to carry out on-
the-air color tests during broadcast
hour (see color equipment stor,
page 53).

FCC, in reply to a letter sent to
Chairman Paul A. Walker by Dr.
C. B. Jolliffe, RCA vice president
and technical director, said the
Commission “up until now main.
tained a strict policy against per-
mitting experimentation with com-
patible color television systems
during broadeasting hours.”

The Commission said it believed
“in general” the policy “ought to
be maintained” but recognized
“that deviations from this policy
will be necessary on occasion ip
order to permit full scale experi:
mentation and field testing.”

FCC Reply

In its reply, FCC said it will
consider “on a case to case basis
applications for experimental au-
thorization during regular broad-
cast hours upon a showing thal
such experimentation is necessary
in light of the individual field tests
contemplated. Any such applica-
tion must describe in detail the
nature of the field test and state
exactly why such field tests cannot
be accomplished at other thar
regular broadcast hours.”

The RCA letter had szet oul
reasons for the desire to conduci
tests during broadeast hours. RCA
explained regular WNBT (TV)
broadeasts start at 7 am. five
mornings a week, at 9 a.m. Satur-
day and 9:30 a.m. Sunday, never
ending until after midnight. This
“seriously hampers and delays the
required testing” of its color ex-
periments, RCA noted.

Work on the color system has
now reached a point *“where ex.
tensive field testing and work on.
the-air under regular broadecasi
conditions is required” if an dappli-
cation to set standards for a com-
patible system is not to be delayed,
according to RCA.

Early morning tests do not
permit comparative broadeasts witl.
monochrome standards, RCA
pointed out, and a representative
number of viewers in different loca-
tions under varying conditions can-
not be obtained. Besides, RCA
added, time restrictions place a
severe physical burden on person-
nel.

The RCA letter cited FCC actions
setting standards for the “incom-
patible field sequential system” and
that it did not close the door to
further tests. It added that the
FCC had restricted color tests dur-
ing regular broadcast hours.
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== ONE DIRECTION
3 FORWARD

And up goes the antenna height for
~ San Francisco’s pioneer television station, KPIX
... up atop Mt. Sutro...up from 630 to 1350

feet above sea level, adding 1680 square
land miles to its.Channel 5 viewing area, giving
KPIX viewers Northern California’s top

TV reception quality.

To make this assurance doubly sure, KPIX telecasting

will now be powered by a great, new G-E transmitter.

The utilization of this new equipment on July 1 marks
another step irr the program of progress undertaken
by KPIX with the construction of the West's finest

TV studio building, completed last February.
*
Greatest shows . . . brightest stars. ..top
production . . . finest reception. These are

your advantages on...

SAN FRANCISCO, CALIFORNIA

e " TELEVISION CHANNEL

?z?::.afﬁiiaied with (BS ond DuMont Television Networks...represented by the Katz Agency
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FLA. FILM BID

| Would Lure Producers
GOV. FULLER WARREN of
Florida served notice yesterday
(Sunday) that Florida plans to
buck Hollywood and New York for
a major slice of the growing film
industry.

In a directive to Walter Keyes,
executive head of the Florida Im-
provement Commission, Gov. War-
ren said that a strong bid must be
made in presenting Florida's ad-
vantages to the large and small
producers who make motion pic-
tures for theatre and television
showing.

Gov, Warren recalled in the di-
rective that Florida tried to attract
the film industry as far back as
1933 when its citizens voted a con-
stitutional amendment exempting
such investors from all property
taxes. Though such exemptions
have since expired, Gov. Warren
indicated that additional tax con-
cessions could be legislated to lure
segments of the industry to Florida.

‘He noted that Florida's constitu-
tion prohibits certain business
taxes and its equitable property
taxes with homestead exemptions
would appeal to entertainers and
film production personnel.

FILMED PITGH
Made for KRON-TV by F&P

WHAT was said to be the first
16mm sound-on-film presentation
of a television station’s program-
ming and talent personalities is
now being shown to New York
agency account and media person-
nel by Free & Peters, according to
John W. Brooke, eastern television
sales manager.

The film was produced for the
San Francisco Chronicle's KRON-
TV by Don Flagg Productions. It
stresses the theme, “You Will Sell
More on Channel 4 Because Your
Customers See More on Channel 4.”
Free & Peters is KRON-TV’s na-
tional sales representative.

REED NAMED
Heads JCET Field Program

PAUL C. REED, consultant for
visual and radio education, Roches-
ter Public Schools, has been ap-
pointed assistant director of the
Joint Committee on Educational
Television. He will head the JCET
field service program. The appoint-
ment wag announced last week by
Ralph Steetle, JCET executive
director. Mr. Reed is on one year’s
leave of absence from his Roches-
ter post and will headguarter with
JCET in Washington.

With JCET, Mr. Reed will ad-
minister an extensive TV consult-
ant service. He will assign special-
isgs in programming, engineering,
communications law and adminis-
tration to conduct exploratory dis-
cussions with educational groups
who plan to utilize the TV channels
reserved for educators by FCC in
it§ Sixth Report [BeT, April 14].
JOET presented education’s case
for channel reservations during the
allocation proceeding.
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WELCOME is given by Charles H.
Crutchficld (¢), WBT and WBTV (TV)
Charlotte, N. C., general manager,

to George Delios, former program

manager for Greek Radio Institute

of Salonika. Mr. Delios was a guest

of WBT under auspices of the State

Dept.’s exchange program. Mr.

Crutchfield had been in Greece on a
State Dept. mission.

MIAMI U. GRANT
For Study of TV in Elections

CROSLEY Broadcasting Corp.,
Cincinnati, has awarded a $10,000
grant to Miami U., Oxford, Ohio,
for a study of television’s role in
the 1952 elections.

The grant was arranged by
James D. Shouse, Crosley board
chairman, and was made to the
marketing department of Miami's
School of Business Administration.
That department will work out the
study under the direction of Dr.
Joseph C. BSeibert, department
head.

Dr. Seibert said that Crosley,
aware of the obligation of the tele-
vision industry to determine the
extent of television influence, en-
listed the aid of the university. A
preliminary report is scheduled for
January and & final report will be
made next June.

This is the third annual grant
made by Crosley in its educational
program. The U. of Cincinnati and
Xavier U. in Cincinnati have re-
ceived research grants in the past
two years.

Crosley owns WLW and asso-
ciated TV and FM stations in Cin-
cinnati, TV and FM station in both
Dayton and Columbus, and WINS
New York.

CD THEATRE SHOWING

Officials Highly Pleased

CLOSED CIRCUIT theatre TV
demonstration beamed by the Fed-
eral Civil Defense Administration
for over 15,000 policemen in 10
U. S. cities came off last Thursday
without a hitch. Agency authori-
ties said they were highly pleased
with audience reaction thus far.

The one-hour program originated
in the studios of WMAL-TV Wash-
ington and was sent out by micro-
wave and cable to theatres in
Boston, New York, Baltimore,
Philadelphia, Pittsburgh, Cleveland,
Toledo, Detroit, Chicago and Mil-
waukee [B®T, June 23].

Candidate for TV

PRESIDENTIAL candidate
or not, Gov. Adlai Stevenson
of Illinois, part owner of
Sangamon Valley Television
Corp. (WTAX-AM.-FM
Springfield), is the first polit-
ical “hopeful” to become a
TV applicant. The Governor
is 2.59% owner of Sangamon,
applicant for VHF Channel 2
in Springfield. Additionally,
Max O'Rell Truitt, son-in-
law of Vice President Alben
Barkley, is shown as 8%
owner in the Eastern Radio
Corp. (WHUM Reading, Pa.),
applicant for UHF Channel
55 in that city.

MOVIE TV HEARING

MPAA, ANE Asks Fall Date

THEATRE television interests last
week asked FCC to quit putting
off the long-delayed hearing on
their application for sanction of
service.

The case was first set for hear-
ing nearly 2% years ago, it is
pointed out in a joint petition filed
by Motion Picture Assn. of Amer-
ica and National Exhibitors The-
atre Television Committee. Con-
tinuances have come at frequent
intervals, with the latest date for
hearing set at Jan. 12, 1953.

Theatre interests have suffered a
“heavy burden,” the petition states,
having repeatedly prepared to meet
each hearing date by readying wit-
nesses and material. The Commis-
sion is asked to assign a minimum
period of eight hearing days in the
autumn, with Oct. 13 or 20 sug-
gested as a starting date.

FILM GRID SERIES

Sportsvision Gets PCC Rights

SPORTSVISION Inc., Hollywood,
announced last week it will produce
five football games a week, on film,
for television this fall. One of the
films—National Game of the Week
—will be a coast-to-coast presen-
tation, the company said.

Others to be filmed are the Big
Ten Game of the Week, the Big
Seven Game. of the Week and the
Pacific Coast Games of the Week.
The latter will be shown in six
western television markets.

The firm, a spokesman said, has
been selected by member schools of
the Pacific Coast Conference to act
as their exclusive representatives
for the sale and production of all
“live” television and film television
rights and programs during the
academic year 1952-1953.

WBAP-TV Prepares

WBAP-TV Fort Worth is complet-
ing last-minute details toward
bringing area viewers their first
“live” network programs tomorrow
(Tuesday). A crew of technicians
have installed a 6x8 reflector
screen some 275° above the ground
on the station’s 502’ antenna as
part of temporary signal channel-
ing arrangement.

BROADCASTING

NCAA RIGHTS

Awarded to NBC-TV For ‘52

TELECASTING rights to the 1952
college football program as set up
by the National Collegiate Athletic
Assn. [B®T, June 9], have been
awarded to NBC-TV, the NCAA
Television Committee announced
Thursday.

Twelve major college gridiron
contests will be broadcast during
the season—on 11 successive Sat-
urday afternoons starting Sept. 20
and ending on Thanksgiving Day.
There also will be “a comprehen-
sive offering of small college games
to be presented locally.”

Selection of the games to be tele-
cast each week will be the responsi-
bility of NBC-TV, presumably with
the aid of the sponsor or sponsors
of the series and their advertising
agencies. NBC-TV will also negoti-
ate for the rights to those games
directly with the colleges. Cities
will not be blacked out as they were
last year.

Three Days Negotiating

Award of the NCAA telecasts tc
NBC-TV came at the conclusion of
three days of negotiations betweer
TV networks, advertisers and ad:
vertising agencies and the NCAa
TV committee. Basis was NBC.
TV’s proposed geographical cover-
age, its facilities and its projectec
program for informing the public
about the colleges and their edu:
cational and athletic activities.

Bob Hall, director of athletics of
Yale U., chairman of the commit-
tee, in a letter to Joseph H. McCon.
nell, NBC president, stated:

The NBC proposal was the most
complete and comprehensive of all the
bids we received. . .. The public wil’
not only see the finest of footbal
fare, but through the great mediun
of television will be informed . .
of the values which are inherent
in the college educational and ath
letic programs. We are completely
convinced. that NBC will do the job

Details of NBC-TV’s plan wer¢
not divulged by neither the com.
mittee nor the network, which undes
the NCAA plan could not begir
negotiating with any college or uni-
versity until after its acceptance
by the committee. Tom Gallery, di.
rector of sports for NBC-TV, who
with Davidson Taylor, genera
executive, carried on the network"
negotiations with NCAA, said tha
he has already started contacting
colleges to arrange the TV
schedule.

NBC-TV now must also star
looking for a sponsor for the 1!
major and many minor gridiro
telecasts. Last year, when NBC-T\
carried the NCAA season, the 1¢
games included were sponsored by
Westinghouse Electric Co., at i
reported $633,142 cost. Westing
house this year is sponsoring
summer-fall political series o1
CBS-TV starting with the politica
conventions and culminating witl
election night and thus presumably
not in the market for another fal
football TV schedule.
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this man
can sell
groceries in

Cleveland

1ce cream tn Indianapolis or soft drinks in Jacksonville

You can still buy
“Dangerous Assignment”’

—if you act fast—in:

BALTIMORE
JOHNSTOWN
LANCASTER
WILMINGTON
PROVIDENCE
JACKSONVILLE
RICHMOND
FORT WORTH
AMES - DES MOINES
CLEVELAND
GRAND RAPIDS
INDIANAPOLIS
SAN DIEGO

Proof? Look at his nation-wide record. He’s selling Durkee’s foods in

San Francisco and Los Angeles . . . he’s boosting sales of Manor House Coffee
in Davenport . . . he’s creating customers for jewelry stores

in Erie, Pa. and Huntington, West Va.

He’s moving a lot of merchandise for 39 different sponsors
in 51 TV markets. He can do it for you.

Who is he? Brian Donlevy, top radio and TV personality, and star of
“Dangerous Assignment”—NBC-TV’s exciting adventure-mystery
film program produced for exclusive local sponsorship at local cost.

How does he do it? By attracting king-size audiences and holding their
attention . . . right through the commercials. Stations report these
typical May ratings: 22.1 in New York (ARB); 34.5 in Detroit {ARB);
18.8 in Columbus (Pulse); 24.2 in San Francisco {(ARB);

45.5 in Milwaukee (Pulse); and 55.5 in Pittsburgh (April Pulse).

You must act fast! “Dangerous Assignment” sells for sponsors—that’s
why it was sold to sponsors in 51 TV markets in less than five months.
For special audition film, list of sponsors and prices, write, wire or phone:

NBC-TV film syndicate sales

30 Rockefeller Plaza, New York 20, New York
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Program Survey Made
By Research Foundation

(Report 222)
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SELECTION of “The Top Ten of
TV"” by the National Foundation
for Psychological Research in an
effort to combat proposed Congres-
sional censorship of television was
announced last week by Dr. Mason
Rose, foundation’s head.

Dr. Rose said his organization
had conducted a survey among
thousands of TV viewers with this
conclusion: ‘‘These top ten pro-
grams clearly demonstrate that
none of them can be classed among
what certain congressmen have de-
clared ‘objectionable and in bad
taste.”

The ten shows selected were:

Best dramatic show (llve)—Studto
One, CBS-TV.

Best dramatic show_ (filmed)—Ke-
bound, a Bing Crosby Enterprises se-
ries, ABC-TV.

Best musical show—The Dinah Shore
Show, NBC-TV.

Best situation comedy show—I Love
Lucy, a Desilu Production, CBS-TV.

Best children’s program—Kukla, Fran
& Olie, NBC-TV.

Best news show—Edward R. Mur-
row’s See It Now, CBS-TV.

Best varietv brorram—The Ken Mur-
ray Show, CBS-TV,

Best daytime show —The Garry
Moore Show, CBS-TV,
Best audience participation ro-

ram—Groucho Marx’'s You Bet Your
ife, a Filmeraft Production, NBC-TV.
“To e¢ensor an entertainment
medium where the widest segment
of the public has selected these
stars and attractions as their reg-

ular listening fare would be add-
ing a fifth wheel to the statute
books,” Dr. Rose stated.

¥ %k &

Meck Sees Boxing
As TV’s Best Salesman

BOXING MATCHES on TV are
the medium’s best salesmen, ac-
cording to John S. Meck, president
of Scott Radio Labs., Chicago. He
said orders for home demonstra-
tions of sets are 759 higher on
Wednesdays, when a favorite bout
is telecast weekly, than on any
other day of the week. Second best
day is Friday, he said, when boxing
matches again are shown. “Seeing
events while they are happening
is the biggest appeal of television,
and the chance to be there when
something important is happening
is the greatest motivation to get
the set,” Mr. Meck said.

L ]

‘Personality’ Best For
Effective Commercials

USE of a personality to deliver
the sales message was concluded to
be the most effective method of
television program advertising in a
study by a U. of Syracuse student.

J. Daniel Logan, for his mas-
ter’s thesis at the university’s Ra-
dio & Television Center, chose as

his topie, “A Study of the Effec-
tiveness of Program Commercial
Announcements on Television.”

Using personal interview meth-
ods, Mr. Logan attempted to learn
what types of programs and com-
mercials were most effective re-
garding sponsor identification and
association.

Mr. Logan concluded also frof.
his study that popularity rating
is no indication of commercial re-
tention or program-sponsor asso-

ciation.
% * &

Survey on ‘Pitchmen’
Made By Hilton & Riggo

A STUDY made by Hilton & Rig-
gio, New York agency, revealed
last week that practically all tele-
vision mail order merchandise sold
by “pitchmen” is sold on a C.0.D.
basis. In addition, 85% of the or-
dering is done by telephone and
15% by mail, the report revealed.

Normally about 10% of the
C.0.D. orders are returned, the
survey also showed... It reported
that the “live pitch” is more suc-
cessful than the filmed commereial.

The survey also pointed out that
“A” time (6 to.10 p.m.) is too ex-
pensive for this type of advertising
and late afternoon or 10 p.m. tc
sign off time is preferred. Adver-
tisers know results in four hours,
the agency stated.
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City Qutlets On Air Sets in Arem  City Qutlets On Air Sets in Ares
Albvguerque KOB-TV 16,500  Lovisville WAVE-TV, WHAS-TV 174,14
Ames WOI-TV 91,207 Matamoros (Mexico}-Brownsville, Tex.
Atlante WAGA-TV, WSB-TV WLTV 185,000 XELD-TV 21,501
’ Baltimore WAAM, WBAL.TV, WMAR-TV 390,914  Memphis WMeT 12332,
Binghomien WNBF-TY 70,000  Miomi WTV) 119,501
Birmingham WAFM-TV, WBRC-TV 20,000 Milwaukes WIMI-TV 336,43
Bloomington w'l'lz'v ;gg,% Mlm.:.-S".. Paul KSTP-TV, WTCN-TV 90!
Boston WBIZ-TV, WNAC-TV ,1 Noshvil WEM-TV 71,39
TELEVISION HOMES Buffalo WBEN.TV 271,057  New Hoven WNHC-TV 286,00
Charlotte WBTV 227,271  New Orlsans WDSU-TV 97,91
L] Chicago WBKB, WENR-TV, WGN-TV, WNBQ 1,145,984 New York- WABD, WCBS-TV, WJZ-TV, WNBT
1N R - S Cincinnati WCPO-TV, WKRC-TV, WLWT 354,000 Newaork OR-TV, WPIX, WATY 3,059,40
Colomivs  WENSTV, WLWE WTVN + 334000  Okichoma City WKY.TY. e
olumbus TV, " , 000 lahoma L o 34,67
EFFECTIVE COVERAGE Dalfas- Omahs KMTV, WOW-TV 130,31
Ft. Weorth KRLD-TV, WFAA-TV, WBAP-TYV 171,79 Philadelphia WCAU-TV, WFIL-TV, WPTZ 1,052,125
AREA Davenport WOC.TY 110,700  Phoenix KPHO-TV 59,20
Quod Cities Include Davenport, Moline, Rock lse., E. Motine ;}:\"?:3« T ot
Dayton WHIQ-TV, WLWD 240,000 Richmond WTVR 127,00
Ex[LUE!\.ﬂE [HE Detroit WIBK-TV, WWITV, WXYZ-TV 750,000 Rochester WHAM-TV 149,00
- Erie wicu 165,100  Rock Island WHFB-TY 1o, 70
IFLE“ISIEH D'UTLET fﬂﬂ F"D‘:'I';:'h WBAP-TV, KRLD-TV, WFAA-TY 7,790 Quad Cities Include Davenport, Moline, Rock Ise., E. Moline
- Grond Ropids WOOD-TV 217,081 Salt Lake City  KDYL-TV, KSL-TV 77,8
Greensboro WFMY-TV 116,415  Son Antonio KEYL, WOAI-TV 82,8
DALLAS-FORT WORTH Houston KPRC-TV 150,800 San Diego KFMB-TY 137,75
" ] Huntingten- San Froncisce  KGO-TV, KPIX, KRON-TV 395,00
Charleston WSAZ-TV 90,565  Schenectady-
AREAS Indionapolis  WFBM-TV 240,000  Albany-Troy WRGB 212,60
Jacksonville WMBR-TY 58,000 Seattle KING-TV 148,50
Johnstown WIAC.TV 154,297  St. Louis KSD-TV 402,00
h Kalamazoo WKIO-TV 223,992  Syracuse WHEN, WSYR-TV 180,06
.--'-— T ig is H'h!.‘ — Kansas City WDAF-TV 210,105  Toledo WSPD-TV 186,00
Lancaster WGAL-TV 150,093  Tulso KOTYV 119,80
Lansing WIM-TV 100,000 Utica-Rome WKTV 71,50
Los Angeles KECA-TV, KHJ-TV, KLAC-TV, KNBH Washington WMAL-TV, WNBW, WTOP-TV, WTIG 369,57
- KNXT, KTLA, KTTV 1,272,568 Wilmingron WDEL-TV 106,22
Totol Markets on Air 64* Stations on Air 109* Estimated Sets in Use 17,597,15
e lS 'fﬂlll' IJ!ES* h’uhf * Includes XELD-TV Matamoros, Mexico
Editer's Nete: Totals for each kot ot d sets within television area. Where toverage areas owrlap sef counts may b
T Reprecentod by pattially duplicated. Sources of set estimates are bosed on dato from dealers, distributors, TV cir electric
i YRR ARmEes ond manufacturers.  Since many are compiled monthly, some may remain h in ies. Total sets in all areas ar
14

** Columbus ﬁguro was higher lost week becouse of clericol error.
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beard for a

Pulse for May shows 11 gut
of 15 top once-a-week shows
were aired via WHIO-TV.

Left to Right: Dick Ruppert, associate adviser of the 4-H Club;
John Mowbray, Warren County agricultural agent (growing a

sesqui-centennial celebration}, Joe Rockhaold,
WHIO-TV farm director; Alfred Fedders, president of the 4-H
Club, and A. T. Easton, 4-H Club adviser.

BROADCASTING ® Telecasting

Rockhold delivers a real rural
market on “Farmers Guide”

Here's a friendly farm show that rounds out WHIO-TV's full
schedule of diversified programming. “Farmers Guide” is aimed
at the big* rural audience here every weekday—and it's aimed
just right (12:15 to 12:30 p.m.). Joe Rockhold handles the show
right, too—and he's got the right background for it. He’s been
doing farm broadcasts for the last 22 years.

A typical show gives the farmer up-to-the-minute livestock,
poultry and egg prices from Dayton, Columbus and Cincinnati—
helpful tips from the county home demonstration agent—inter-
views with one of the 8 county agents (who jump at the chance to
appear) or other interesting guests. Rockhold’s plans for future
shows include special features for women and coverage for every
fair held in 8 different counties.

“Farmers Guide” ties in with the Future Farmers of America,
the 4-H Club and similar organizations, too. It's an all-round
rural program with time enough for 3 participating sponsors. If
you've got a message for rural delivery—give it to Rockhold.
George P. Hollingbery, our national representative, can make all
the arrangerments.

*An QOhio State University survey shows that 75% of the farmers in
this rich, rural area own television sets.

CBS » ABC » DUMONT

o-tv:.

DAYTON, OHIO
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*Mr. Theodore F. Shaker of Chicago, or Mr. John A.

Aneider or Frank Shukespeare, Jr.. of New York
... or—for that matter—our Messrs. A. throagh Z.




Our Mr. S
has just been
where you’re

going

You can make an expedition out of finding the
right TV spots. But the easiest way—and the best—

1s to talk with our Mr. S.

For he travels farther than anyone to keep up
with seven of your top markets. And does it more

frequently, too.

In the last six months, for instance, every one
of our account men has made at least one complete

tour of all seven markets.

Our Mr. S. has brought back the most first-hand
facts on these markets you’ll find in captivity.
He has an on-the-spot perspective which no one else

can give you,

And when he recommends a TV spot, you can be
sure that your product will be in the right place at

the right time.

You’ll elimb the highest sales curve with Mr. S.
as your guide. When you plan your next campaign,

he’d be pleased to help you.

CBS TELEVISION SPOT SALES

Representing WEBS-TV, New York ; WCAU-TV, Philadelphia;
WTOP.- TV, Washington; WBTV. Charlotte; WAFM-TV, Bjrminghami
KSL-TV, Salt Lake City; and KNXT, Los Angeles.

SR G




TV Applications Filed

(Continued from page 52)

600, 1420 Walnut St., Philadelphia 2,
Pa. Studio location in Peoria, I, to
be determined. Transmitter location
8% mi. 8. of Peoria, Ill. Geographic
coordinates 40° 38’ 01” N, Lat., 89°
86’ 22 W. Long.. Transmitter RCA,
antenna RCA. Legal counsel McKenna
& Wilkinson, Washington. Consulting
engineer A. D. Ring & Co., Washing-
ton. Principals include President-
Treasurer James L. Rubenstone
(100%), but will own 2,700 shares or
57% of voting stock when subseribed
stock is issued, out of total of 6,700
shares; Secretary Irwin Apfel, an at-
torney in Philadelphia. Mr. Rubenstone
is asspciated with WFIL-AM-TV Phil-
adelphia with no ownership interests,
and is sole owner of Airston Co. {mer-
chandise brokerage), now inactive
Philadelphia, Pa. Applicant also is ap-
plying for TV stations at Evansville,
Ind., and Flint, Mich.

YRQCKFORD, Ill. — 'Rockford
Broadcasters Inc. (WROK-AM-FM)
VHF Ch. 18 (210-216 mec); ERP
316 kw visual, 168 kw aural; antenna
height above average terrain 314 ft.,
above ground 324 ft. Estimated con-
struetion cost $447,000, first year
operating cost $250,000, revenue $300,-
000. Post Office address: 109 South
Water Street, Rockford, Illinois.
Studio and transmitter location: 3800
Abbottsford Road, Rockford, Ill. Geo-
graphic coordinates 42° 16’ 50” N. Lat.,
89° 02’ 16”7 W, Long. TransSmitter
RCA, antenna RCA. Legal counsel Dow,
Lohnesg & Albertsen, Washington. Con-
sulting engineer Craven, Lohnes &
Culver, Washington. Principals include
Pres. A. G. Simms, Vice-Pres. T. B.
Thompson, Secty. Walter M. Koessler,
Treas. H. J. Hanson, Rockford Con-
solidated Newspapers, Inc., Rockford,
T (1009%).

SPRINGFIELD, Ill.—Sangamon Val-
ley Television Corp. (WTAX-AM-FM),
VHF Ch. 2 (54-60 me); ERP 100 kw
visual, 50 kw aural; antenna height
above average terrain 521 ft., above
ground 562 ft. Estimated construe-
tion cast $331,275, first year operating
cost $326,000, revenue $370,000. Post
Office address: U. S, 66 and East Cook
St., P. 0. Box 214, Studio location:

NBC CLAIMS FIRST

With Telarc, Flexitron Use

NBC last week claimed two “firsts”
—on the technical side—in its pro-
duction of “Of Lena Geyer” on
Robert Montgomery Presents Your
Lucky Strike Theatre (NBC-TV,
alternate  Mondays, 9:30-10:30
p.m., EDT). These are the use for
the first time of the Telare pro-
jector and of the Flexitron.

The Telarc projector is a rear-
screen projecting device which
flashes a slide on a huge screen,
thus creating a backdrop setting.
It was designed by NBC’s special
effects department and reportedly
gives off three-and-a-half times
more light intensity than previous
rear-screen projectors.

The Flexitron is a device caus-
ing the picture to wave and thereby
creating a montage effect. It was
invented by NBC engineer Wil-

liam' Klages and further developed
by the network’s special effects
department.
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0.25 mi. North of intersection of U. S.
66 by-pass and State Highway 29,
Transmitter location: Intersection of
State Highway 29 and South Grand
Ave. Geographic coordinates: 39° 47’
22" N. Lat., 89° 35’ 58" W. Long.
Transmitter DuMont, antenna RCA.
Legal counsel Hogan & Hartson,
Washington. Consulting engineer
Kear & Kennedy, Washington. Prin-
cipals include President O. J. Keller
(through WTAX, which owns 32.6%
of Sangamon Valley Televigion Corp.);
Vice President F. M. Lindsay Jr.
(through Illinois Bestg. Co., which
owns 27.5% of Sangamon Valley Tele-
vision Corp.); Treasurer H. B. Bart-
holf (3.7%), Secretary Ernest L. Ives

(2.69%), and Adlai E. Stevenson
(2.5%).
EVANSVILLE, Ind. — Evansville

Television Inc. (KPHO), VHF Ch. 7
(174-180 me); ERP 316 kw visual,
168 kw aural; antenna height above
average terrain 603 ft., above ground
673.6 ft. Estimated construection cost
$439,246, first year operating cost
$240,000, revenue $480,000. Post Office
address: 408 South East First St.,
Evansville 10. Studio location: Evans-
ville, to be determined. Transmitter
location: N. of New Harmony Rd., 2.6
mi. NW of the center of Evansville.
Geographic ccordinates: 37° 59’ 57
N. Lat.,, 87° 37" 06” W. Long. Trans-
mitter DuMont, antenna RCA. Legal
counsel Maurice R. Barnes, Washing-
ton. Consulting engineer William L.
Foss Inc¢,, Washington. Principals in-
clude President Rex Schepp (45%),
Vice President B. F. Schepp (13.5%),
Secretary-Treasurer J. E. McMana-
mon (22.6%), Mary Eaton Schepp

(9%), Freeman Keyes (6%) and
George Bayard (5%).
T+ FORT WAYNE, Ind.—Westing-

house Radio Stations Inc. (WOWO-
AM-FM), UHF Ch. 21 (512-518 me);
ERP 200 kw visual, 100 kw aural;
antenna height above average terrain
734 ft., above ground 800 ft. Esti-
mated construction cost $997,000, first
year operating cost $986,000, revenue
$886,000. Post Office address: 1625
K Street, N.W., Washington, D. C.
Studio and transmitter location:
Westbrook Drive at Parkwood Road.
Geographic coordinates: 41°¢ g8’ 01~
N. Lat., 85° 08" 28” W. Long. Trans-
mitter GE, antenna GE. Principals
include Chairman of the Board G. A.
Price and Vice President J. E. Bau-
dino. Applicant also is licensee of
WBZ-AM-FM Boston, WBZA-AM-FM
Springfield, Mass., KYW-AM-FM Phil-
adelphia, KDKA-AM-FM Pittsburgh
and KEX-AM-FM Portland. Westing-
house Radio Stations Ine. is wholly-
oywned subsidiary of Westinghouse
Eleetrie Corp., Pittsburgh.

INDIANAPOLIS, Ind. — Mid-West
TV Corp., VHF Ch. 13 (210-216 me);
ERP 316 kw wisual, 168.1 kw aural;
antenna height above average ter-
rain 583 ft., above ground 624 ft.
Estimated construction cost $465,746,
first year operating cost $504,000,
revenue $912,000. Post Office address:
Inland Bldg., Market & Delaware Sts.,
Indianapolis. Studio location to- be
determined. Transmitter location:
Inland Bldg., Indianapolis. Geographic
coordinates: 39° 46’ 06” N. Lat., 88°
09" 16”7 W. Long. Transmitter Du-
Mont, antenna not given. Legal coun-
sel Barnes & Neilson, Washington.
Consulting engineer William L. Foss

Inc., Washington. Principals include
President George Sadlier (40%), Vice
President Paul A. Walk (2.6%), Sec-
retary - Treasurer Harry D, Leer
(10%), Richard T. James (5%), James
K. Northam (6%), Lawrence E. Mor-
ris (10%), Thomas K. Denton (5%),
Burkett C. Herrick (5%). Mr. Sadlier
is president of Union Federal Sav-
ings & Loan Assn., Indianapolis. Mr.
Walk is new and used car sales man-
ager of Ford Motor Co. Indianapolis
district. Dr. Leer is a dentist. Mr.
James is secretary-manager of Hoos-
ier Motor Club. M¢y. Northam is an
attorney, general counsel for United
Home Life Ins, Co. and director and
secretary of Agricultural Credit Ine.
Dr. Morris is a dentist. Mr. Denton
is vice president of Dancer-Fitzger-
ald-Sample Adv., Chicago. Mr. Her-
rick is wvice president, J. Walter
Thompson Co. Adv., Chicago.

+DES MOINES, Icwa — Cowles
Bestg. Co. (ERNT-AM-FM), VHF Ch.
8 (180-186 mc); ERP 316 kw visual,
158 kw aural; antenna height above
average terrain 614 ft., above ground
706 ft. Estimated construction cost
$665,670, first year operating cost
$668,045, revenue $1,050,397. Post Of-
fice address: 715 Locust St., Des
Moines 4, Iowa. Studio and transmit-
ter location: Ninth and Pleasant Sts,
Geographic coordinates: 41° 85 18~
N. Lat., 93° 37 46” W. Long. Trans-
mitter GE, antenna GE. Legal coun-
sel Segal, Smith & Hennessey, Wash-
ington. Consulting engineer Craven,
Lohnes & Culver, Washington. Prin-
cipals include President Gardner
Cowles, Chairman of the Board and
Vice President John Cowles, Vice
President Luther T, Hill, Vice Presi-
dent James 8. Milloy, Vice President
Robert R. Tincher, Vice President
Robert Dillon, Treasurer Car! T.
Koester and Secretary Vincent Star-
zinger. The Register & Tribune Co.
owns all stock, which is voted by
Gardner Cowles.

FORT DODGE, Iowa—Northwest
Television Go. (KVFD-KFMY-FM)
UHF Ch. 21 (512-518 me); ERP 22.475
kw visual, 12.15 kw aural; antenna
height above average terrain 510 ft.,
above ground 581 ft. Estimated con-
struction cost $240,284, first year oper-
ating cost $172,500, revenue $175,000.
Post Office address: 912 1st Avenue
South, Fort Dodge, Iowa. Studjo lo-
cation Near U, S, Highways 169 &
20 Southwest of Fort Dodge, Iowa.
Transmitter location same as studio.
Geographic coordinates 42° 207 16”7 N.
Lat., 94° 12' 9” W, Long. Transmitter
GE, antenna GE. Legal counsel Fisher,
Duvall, Wayland & Southmayd, Wash-
ington. Consulting engineer Everett
L. Dillard, Washington. Principals in-
clude Pres. and Director Edward Breen

9% (20%-with wife Elizabeth B.),

Vice-Pres, and Director George Haire
(2%, Treas.-Director Allen R. Loorniis
II (.29%), Secty.-Director L. V. Greer
(2%).

MASON CITY, Iowa—Lee Radio Inc.
(KGLO-AM-FM), VHF Ch. 3 (80-68
me); ERP 100 kw visual, 50 kw aural;
antenna height above average terrain
464 ft., above ground 500 ft. Estimat-
ed construction cost $348,640, first
year operating cost $237,600, revenue
$240,396. Post Office address: 1214
Second St., N. E., Mason City. Studio
location to be determined. Transmit-
ter location: Intersection of U. S. 85
and County Road “A.” Geographic
coordinates: 43° 21’ 26” N, Lat., 98°
12’ 57” W. Long. Transmitter DuMont,
antenna RCA. Legal counsel Pierson
& Ball, Washington. Consulting engi-

neer E, C. Page Consulting Engineers,
Washington. Principals include Pres-
ident Lee P. Loomis (9.83%), Execu-
tive Vice President Herbert R. Ohrt
(2.67%), Secretary Donald G, Harrer
{0.16%), Treasurer Roger Sawyer
(0.16%), Assistant Treasurer R. N.
Rorick (0.46%), Ralph Norris
(16.67%), Laura Lee (12%), Elizabeth
Norris {9.06%), (Mra.) James Powell
(6.83%) and W. Earl Hall (6%).

+SIOUX CITY, Iowa—KCOM Bestg.
Co. (KCOM) VHF Ch. 4 (66-72 mc);
ERP 46.18 kw visual, 28.09 kw aural;
antenna height above average terrain
600 ft., above ground G19 ft, Esti-
mated construction cost, first year
operating cost, aud revenue not given;
application incomplete. Post Office ad-
dress: 620 Insurance Exchange Bldg.,
Sioux City. Studio and transmitter
location Tth & Jackson Sts., Sioux City.
Geographic coordinates 42° 29 50” N.
Lat., 96° 24’ 04” W. Long. Transmitter
RCA, antenna RCA. Legal counsel
Miller & Schroeder, Washington. Con-
sulting engineer MeIntosh & Inglis,
Washington. Dietrich Dirks is presi-
dent of applicant firm.

SIOUX CITY, lowa—Siouxland Tel-
evision Co.,, VHF Ch. 9 (188-192 me);
ERP 50 kw visual, 25 kw aural; an-
tenna height above average terrain
600 ft., above ground 537 ft. Estimat-
ed construction cost $349,5618, first
year operating cost $271,450, revenue
$248,284. Post Office address: North
560 Orpheum Electric Bldg., Sioux
City, Jowa. Studio and transmitter
location: 5300 Perry Creek Road.
Geographic coordinates: 42° 33 317
N. Lat., 96° 24’ 04" W. Long. Trans-
mitter RCA, antenna RCA. Legal
counsel Dempsey & Koplovitz, Wash-
ington. Consulting engineer Robert
E. Kennedy, Washington. Principals
include President Arthur Sanford
(56%), president and 55% owner of
Arthur Sanford Co. (realtors and
property management) and vice pres-
ident and 55% owner of Affiliated
Theatres Ine., Sioux City; and Vice
President Stella Sanford (45%), 20%
owner of Des Moines Co, {owner of
office building).

ALEXANDRIA, La.— KSYL Inc.
(KSYL), VHF Ch. 5 (76-82 me); ERP
100 kw visual, 60 kw aural; antenna
height above average terrain 583 ft.,
above ground 583 ft. Estimated con-
struetion cost $261,900, first year op-
erating cost $110,000, revenue $96,000,
Post Office address: Bolton Ave. &
Highway 71, Box 1489, Alexandria.
Studie loeation: 1710 Jacksen St.,
Alexandria. Transmitter location: 4.5
mi. NE of Alexandria. Geographic
coordinates: 31° 21’ 18” N. Lat., 92°
23’ 09” W. Long. Transmitter DuMont,
antenna GE. Legal counsel Spearman
& Roberson, Washington. Consulting
engineer George C. Davis, Washing-
ton. Principals include President
Milton Fox (49%9), Vice President
Harold M. Wheelahan (49%9), als¢
manager of WSMB New Orleans:
Secretary Mrs. Harold M. Wheelahan
{%%) and Treasurer Mrs. Milton
Fox (%%).

BATON ROUGE, La. — Modern
Bestg. Co. of Baton Rouge Ine.
(WAFB-AM-FM), VHF Ch. 10 (192-
198 mc); ERP 101.8 kw visual, 51 kw
aural; antenna height above average
terrain 479 ft., above ground 500 ft.
Estimated construetion cost $278,-
203.04, first year operating cost $180,-
000, revenue $204,000. Post Office ad-
dress: P. 0. Box 1666, Baton Rouge.
Studio location: Corner of Govern-
ment & Maximilian Sts., Baton Rouge.
Transmitter location: Same as stu-
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dio. Geographic coordinates: 30° 26’
36~ N. Lat, 91° 10’ 27”7 W. Long.
Transmitter RCA, antenna RCA. Legal
counsel M¢Kenna & Wilkinson, Wash-
ington. Consulting engineer Gautney
& Ray, Washington. Principals in-
clude President Louis S. Prejean
(18.39%), Vice President T. E, Gib-
bens (4.59%), Director C. C. Barnard
(14.939,), Secretary Jack S. Burk
(14.93%), Treasurer Francis H, Lee
(4.249,), Charles W. Lamar Jr.
(9.17%), also owner of KCIL Houma,
La.

¥ NEW ORLEANS, La.— New Or-
leans Television Co., UHF Ch. 20 (506-
512 mec); ERP 182 kw visual, 91 kw
aural; antenna height above average
terrain 605 ft., above ground 529 ft.
Estimated construction cost $441,500,
first. year operating cost $365,000, rev-
enue $420,000. Post Office address:
14th. Floor, Magnolia Bldg., Dallas,
Tex. Studio and transmitter location:
1100 S. Liberty 8t., New Orleans.
Geographic coordinates: 28° 567 43"
N. Lat., 90° 04’ 48” W. Long. Trans-
mitter RCA, untenna RCA. Legal
counsel Ross K, Prescott, Dallas. Con-
sulting engineer Guy C. Hutcheson,
Arlington, Tex. Principals include
R. L. Wheelock, W. L. Pickens and
H. H, Coffield, each 4 partner and
each independent Texas oil operator.
Same partners at one time each owned
1, of KPHO-TV Phoenix, Ariz., and
each had part interest in KEYL (TV)
San Antonio, Tex., aggregate of which
constituted control of KEYL (TV).
Same group also is applying for TV
stations in Corpus Christi, Tex,, Dal-
las and Houston,

SALISBURY, Md.—Peninsula Bestg.
Co. (WBOC and WESN-FM), Resub-
mitted [BeT, June 91, THF Ch, 16
(482-488 me); ERP 112 kw visual, 56
kw aural; antenna height above aver-
age terrain 414 ft., above ground 444
ft. Estimated construction cost $296,-
400, first year operating cost $115,000,
revenue $115,000. Post Office address:
Radio Park, Salisbury, Md. Studio lo-
cation Radio Park, Salisbury. Trans-
mitter location same as studio. Geo-
graphic coordinates 38° 23’ 03" N. Lat.,
75° 34’ 487 W. Long. Transmitter Du-
Mont, antenna RCA, Consulting engi-
neer A. D. Ring & Co., Washington.
Principals include President John W.
Downing (145%), Vice President W.
Lee Allen (7.7%), Secretary-Treas-
urer Avery W. Hall (0.97%), Asst.
Secretary and Manager Charles .
Truitt (2.19%), Asst. Treasurer Lena
R. Dashiell (0.7%), I. L. Benjamin
(10.59%), Virginia Phillips Ward
(5.49%). The Shore Bestg Co. (WCEM
Cambridge, Md.) is a wholly-owned
subsidiary of applicant.

ANN ARBOR, Mich. -~ Washtenaw
Bestg. Co. Iné. (WPAG-AM-FM), UHF
Ch. 20 (506-512 mc¢); ERP 1.7 kw vis-
ual, 0.92 kw aural; antenna height
above average terrain 342 ft., above
ground 276 ft. Estimated construe-
tion cost $108,004.80, first year oper-
ating cost $55,000, revenue $65,000.
Post Office address: Hutzel Bldg.,
Main & E. Liberty Sts, Ann Arbor,
Studio location: Main & E. Liberty
Sts., Ann Arbor. Transmitter loca-
tion: 1795 Maple Rd., near Ann Arbor.
Geographic coordinates: 42° 15" 31”7
N. Lat., 83° 46’ 37” W. Long. Trans-
mitter GE, antenna GE. Legal coun-
sel D. F. Price Esq, Washington.
Consulting engineer Commercial Ra-
dio Equipment Co., Washington. Prin-
cipals include President-Secretary
Arthur E. Greene (509), Vice Presi-
dent-Treasurer BEdward F. Baughn
(50%) and Director John W. Conlin.
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BAY CITY, Mich—Saginaw Bcstg.
Co. (WSAM-AM-FM), VHF Ch. 5 (76-
82 me); ERP 61.4 kw visual, 30.7 kw
aural; antenna height above average
terrain 444 ft.,, above ground 493 ft.
Estimated construction cost $321,-
515.18, first 'year operating cost $240,-
000, revenue $342,000. Post Office ad-
dress: 2435 Holland Ave., Saginaw,
Mich. Studio location: Jones Rd., Bay
City. Transmitter location:. Jones
Rd., Bay City. Geographic coordi-
nates: 43° 29’ 58% N. Lat., 83° 48" 58~
W. Long. Transmitter RCA, antenna
RCA. Legal counsel Bingham, Collins,
Porter & Kistler, Washington. Con-
sulting engineer Kear & Kennedy,
Washington. Principals include Pres-
ident Milton L. Greenebaum (669),
Vice President Burnett J. Abbott
(5%), Secretary Morris Nover
(17.509%), Assistant Secretary Maude
Greenebaum (0.509), Treasurer John
W. Symons Jr. (4.50%) and Jay Len-
ick (5%). Saginaw Bestg Co. also
owns WLEW Bad Axe, Mich.

FLINT, Mich.—Trans-American TV
Corp. UHF Ch. 28 (564-560 me); ERP
17.4 kw visual, 8.7 kw aural; antenna
height above average terrain 491 ft.,
above ground 546 ft. Estimated con-
struction cost $189,411, first year oper-
ating cost $130,000, revenue $150,000.
Post Office address: Suite 600, 1420
Walnut St., Philadelphia 2, Pa. Studio
location not specified. Transmitter lo-
cation 3.1 mi. E. of Flint, Mich. Geo-
graphic coordinates 43° 027 377 N,
Lat., 83° 36’ 42” W. Long. Transmitter
RCA, antenna RCA. Legal counsel Mec-
Kenna & Wilkinson, Washington. Con-
sulting engineer A, D. Ring & Co.,
Washington. Principals inciude Presi-
dent-Treasurer James L. Rubenstone
(100%), but will own 2,700 shares, or
57% of voting stock when subscribed
stock is issued, out of total of 6,700
shares; Secretary Irwin Apfel, an at-
torney in Philadelphia. Mr. Ruben-
stone is associated with WFIL-AM-TV
Philadelphia with no ownership inter-
ests, and is sole owner of Airston Co.
({merchandise brokerage), now inactive,
Philadelphia, Pa. Applicant also is ap-
plying for TV stations at Evansville,
Ind., and Peoria, Ill.

JACKSON, Mich.—Jackson Bestg. &
TV Corp, (WKHM) UHF Ch. 48 (874-
680 mc); ERP 69 kw visual, 34.5 kw
aural; antenna height above average
terrain 198 ft.,, above ground 223 ft.
Estimated construction cost $202,151.17,
first year operating cost $175,000,
revenue $175,000. Post Office address:
15001 Michigan Ave., Dearborn, Mich.
Studio location 228 W. Michigan,
Hotel Hayes, Jackson, Mich. Trans-
mitter location same as studio. Geo-
graphic coordinates 42° 14’ 527 N, Lat.,
84° 24’ 38” W. Long. Transmitter Du-
Mont, antenna GE. Legal counsel
Bingham, Collins, Porter & Kistler,
Washington. Consulting engineer
Kear & Kennedy, Washington. Prin-
cipals include President Frederick A.
Knorr (23%9%), Vice President Har-
vey R. Hansen (33%9%), Secretary-
Treasurer William H. McCoy (33% %),
First V.P, Walter S. Paterson, Second
V.P. Jerrold L. Martin, Asst. Secretary
Bernard F. Zinn. First-named three
also own one-third each of WKMH-
AM-FM Dearborn, Mich.

JACKSON, Mich. — WIBM Inc.
(WIBM-AM-FM), UHF Ch. 48 (674-
680 mc); ERP 208 kw visual, 104 kw
aural; antenna height above average
terrain 1,026 ft., above ground 949 ft.
Estimated construction cost $487,685,

first year operating cost $125,000, rev-

(Continued on page 64)
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Comt-1o-coant

servnce -"J‘~>

TV spots, shorts, package
shows Interesting TV shorts and package
shows that sell merchandise . . . unusqu and

ingenious effects for any length TV spots . . «

motion pictures Vogue Wright has
some of the ablest script writers in the business
.. . plus producing facilities in Chicago, New
York and Hollywood . . . resulting in new ap-
proaches in films such as the new safety film

just completed for Kaiser-Frazer Sales Corp. ...

slide films Expert counsel and guidance
in all forms of visual training aids ... of
particular interest in these days of “hard
selling” . . . let our representative arrange &
screening of slide films produced for some of

America's largest and best known companies...

J//

¥ 2 ( hi dfm/m&

DIVISION [+13 ELECTRDGRAFHIC CDRFDRATIUN
CHICAGO: 237 East Ontario Street

HOLLYWOOD: Sam Goldwyn 5tudios, 1041 N. Formosa Avenue
NEW YORK: 225 Fourth Avenue
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enue $100,000. Post Office address:
2511 Kibby Rd., Jackson. Studio loca-
tion: I2511 Kibby Rd,, Jackson. Trans-
mitter location: Browns Lake Rd.,
Jackson. Geographic coordinates: 42°
09’ 09” N. Lat., 84° 24’ 20” W. Long.
Transmitter GE, antenna GE. Legal
counsel Arnold, Fortas & Porter,
Washington. Consulting engineer
George C. Davis, Washington. Prin-
cipals’ include President-Treasurer
Roy Radner (409%), Vice President
Herman Radner (609), Vice Presi-
dent Irving Radner and Secretary
Myron A. Keys. '

MINNEAPOLIS, Minn. — Family
Bestg. Corp. (KEYD) VHF Ch. 9
(186-192 mc); ERP 169 kw visual, 84
kw aural; antenna height above aver-
age terrain 454 ft., above ground 604
ft. Estimated construction cost $338,-
700, fitst year operating cost $540,000,
revenye $600,000. Post Office address:
15 N. Ninth St., Minneapolis, Minn.
Studio location 15 N. Ninth St. Trans-
mitter' location Foshay Tower, Mar-
quette Ave., Minneapolis. Geographic
coordinates 44° 58 30” N. Lat., 93°
16’ 01”7 W. Long. Transmitter DuMont,
antenna RCA. Legal counsel Welch,
Mott & Morgan, Washington, Consult-
ing engineer McIntosh & Inglis, Wash-
ington. Principals include President
Henry C. Klages (5.0%), Vice Presi-
dent Joseph E. Dahl (5.4%), Vice
President and General Manager Lee
L. Whiting (40.095) Secretary Ken-
neth E. Pettijohn (1.0%), Treasurer
C. Theo. Skanse (2.0%).

JOPLIN Mo. — Air Time Ine.
(KSWM) VHF Ch. 12 (204-210 mec);
ERP 10.6 kw visnal, 53 kw aural;
antenng height above average terrain
504 fti, above ground 442 ft, Esti-
mated construction cost $148,401, first

year operating cost $100,000, revenue.

$100,000. Post Office address: 1928
West 13th Street, Joplin, Mo. Studio
and transmitter location 1928 W. 13th
St., Joplin, Mo, Geographie coordinates
37° 04’ 46” N. Lat., 94° 32’ 956” W.
Long. Transmitter RCA, antenna RCA.
Consulting engineer Austin A. Har-
rison, Joplin. Principals include Presi-
dent Austin A. Harrison (50%), Secy.-
Treas, Eleanor F. Harrison (46.7%),
Vice-Pres. Herbert Van Fleet (1.65%).

T 8T, LOUIS, Mo.—St. Louis Tele-
cast Ine. (WEW), VHF Ch. 11 (198-
204 me); ERP 316 kw visual, 158 kw
aural; antenna height above average
terrain 687.5 ft., above ground 623.5
ft. Estimated construction cost $660,-
000, first year operating cost $700,000,
\revenuf, $1,200,000. Post Office ad-
dress: ' 221 North Grand Blvd., St.
Louis 3, Mo. Studio and transmitter
location: 3621 Olive St. Geographic
coordinates: 88° 88’ 187 N. Lat., 90°
14’007 W, Long. Transmitter RCA,
antenna RCA. Legal counsel Segal,
Smith & Hennessey, Washington.
Consulting engineer Joseph A. Volk,
St. Louis 8, Mo. Principals include
St. Louis U. (609%), President Paul C.
Reinert, 8. J., president of St. Louis
U.; Vice President George A. Veolz,
general manager of WEW; Howard
F. Baer, (490), president of A, S. Aloe
Co. (hospital supplies); Donald Dan-
forth f‘i%). president of Ralston
PurinaiCo. (mfrs, of cereals and live-
stock and poultry feeds): Russell L.
Dearmont (4%), counsel for trustee
of Missouri Pacifie Railroad Co. and
chairman of the board of Federal
Reserve Bank of St. Louis; Leo C.
Fuller {4%), chairman of the board
of Stix} Baer & Fuller Co. (depart-
ment séore): Gale F. Johnston (49%),
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president of Mercantile Trust Co.
(commercial banking and trusts);
Bernard C. MacDonald (49%), presi-
dent of B, C. MacDonald & Co,
(mfgrs. representative for railroad,
industrial and brewery supplies);
Richard C. Muckerman (4%), execu-
tive vice president of City Products
Corp., Chicago (ice, fuel, cold stor-
age, brewery and dairy products);
James J. Mullen Jr. (4%), president
of Moloney Eleetric Co. (mfgrs. of
electrical goods); Daniel M. Shechan
(4%), vice president of Monsanto
Chemical Ceo., and Leif J. Sverdrup
(4%), president of Sverdrup & Par-
cel Inc., consulting engineers.

KEENE, N. H.—WKNE Corp.
{WKNE) UHF Ch. 45 (666-662 mc);
ERP 22,8 kw visnal, 114 kw aural;
antenna height above average terrain
800 ft., above ground 375 ft. Estimated
construction cost $164,6165.62, first year
operating cost $74,100, revenue $50,000.
Post Office address: 17 Dunbar St.,
Keene. Studio location 17 Dunbar St.
Transmitter location 7.5 mi, NW of
Keene. Geographie coordinates 43° 01’
06” N. Lat., 72° 21" 31”7 W. Long.
Transmitter RCA, antenna RCA. Legal
counsel Dow, Lohnes & Albertson,
Washington. Consulting engineer Cra-
ven, Lohnes & Culver, Washington,
Prineipals include President Joseph
K. Close (61.78%;), Treasurer George
W. Smith (9%), Lyman Spitzer (695).
Figures represent ownership after
stock subscriptions are issued.

SOURCE OF PROGRAMMING

Independents’ Output Tops Networks, Agencies in Ross Study

FEARS of station operators that
the networks would completely dom-
inate the television broadcasting
field through their control of video
programming may be safely for-
gotten. So, too, may the station
owners discard any idea that the
advertising agencies might seize
control of TV’s programs.

Those conclusions stem from an
analysis of TV program data in
the May issue of Ross Reports on
Television Programming, which
lists all programs telecast on the
networks or locally in New York
City during the year from May
1951 to May 1952. Programs still
on the air in April are listed with
full data on station or network,
time, sponsor, packager, producer,
director, casting, commercials, pro-
duction cost and March Pulse rat-

-ing. The year’s program casualties

are listed separately, with dates of
debut and departure.

Itemized by type of producer
(Table I), the Ross data show that
of 217 network programs, the net-
works produced only 92 or 42%.
Agencies accounted for 26 (12%),
while independent producers con-
tributed 99 (46%). When sustain-
ing TV shows are taken out of the
total and only the 154 commercial

. *

TABLE | quarter-hours a week of feature
ALL SHOWS—COM'L. & SUST. (217) COMMERCIAL SHOWS ONLY (154) films used by these same stations
Netw. Prod. Inde. Prod. Agecy. Pred. Netw. Prod. Inde. Prod. Agcy. Prod. in May 1951, is credited with a
ABC - - 7 (u:) z: (712:) 4 ((n%) 13 ((;:;)) ﬁg éazzz) 4 (14%) major role in pushing the total
DuM - - 13 (36%) 20 (58%) 2 (6%) 67%) 2 (13%) telecasting time i i
CBS - - 34 (49%) 26 (37%) 10 (14%) 25 (45%) 21 (37%) 10 (18%) tuarte:-hgut;;nﬁ n tl;(e ((B’lrtzbt]: %12)50
NBC - - 38 (52%) 25 (34%) 10 (14%) 2 (42%) 22 (40%) 10 (18%) udds o
92 (42%) 99 (46%) 26 (12%) 32 (34%) 76 (49%) 26 (17%) * % %
TABLE 11
PROGRAM TRENDS: MAY 1950.'51-52
{All programs, network & local, seen on six NY stations)
QUARTER HOURS (1 Week)
1952 '51 '50 + or — Ponel Quiz 24 26 26 —_—
Featurs Films 609 459 249 +150 Avd. Partic. 19 24 25 — 5
Daytime-Women's * 536 470 376 + &6 Religious 19 15 L] + 4
Sports Ris. & News k5] 372 a7 — 4 Edvea. Exposi, 17 a8 15 -1
Children’s 183 208 197 — 25 Talent-Showcase 12 20 26 — B
News Reviews 158 58 56 +100 — —_— ——— —_—
Dramas & Adventure 136 s &9 + 18** Total Quarter Hours 2250 2067 1694 +183
Interview 20 31 35 -n i . -
Comedy-Variety ™ " = —a (Evening and- Weskend Shows except whers *)
Public Affoirs ! 55 33 23 + 22 * Includes ofl doytime except sports, news, feoturs film.
Musical Variety 42 74 81 — 32 ** Actually plus 43 quorter hours, since daytime serial dramas
Situation Comedy 33 7 13 + 1 were included here in previous years, now in daytime-women.

programs considered, the Ross
breakdown gives 52 programs
(84%) to the networks, 26 (179%)
to the agencies and 76 (499%) to
the independent producers.

Noting that today's *“complex
talent-network-agency-packager
deals” make the determination of
actual program control “a touchy
proposition,” Ross concludes that
the criteria must be: “Who eontrols
the created idea; who hires and
pays the performing and writing
talent; who supervises production
details, and, could the show be
moved to another network?”

Filmed programs, which are des-
cribed as “the most significant pro-
gram force yet developed,” are
credited with swinging the “pack-
aging pendulum back in the direc-
tion of the independent producers
and away from the networks.”
Special credit is given to the films
made expressly for videc use, al-
though the report includes news-
reels and feature films made pri-
marily for theater showing with
those made especially for TV.

“Monopoly fears,” says the Ross
analyst, “are disproved by the chart
(Table I), which shows ABC-TV
and DuMont controlling a minor

* ¥ #

BROADCASTING

MANCHESTER, N. H—The Radio
Voice of New Hampshire Inc. (WMUR-
AM-FM) VHF Ch. 9 (186-192 mc);
ERP 59 kw visual, 29.6 kw aural; an-
tenna height above average terrain
966 ft., above ground 191 ft. Estimated
construction cost $288,000, first year
operating cost $300,000, revenue $360,-
000. Post Office address: WMUR
Bldg., Manchester. Studie location
1819 Elm St. Transmitter lecation
Goffstown, N. H. Geographic coordi-
nates 42° 58 69~ N. Lat., 71° 85’ 19”
W. Long. Transmitter RCA, antenna
RCA. Legal counsel Cummings, Stan-
ley, Truitt & Cross, Washington.
Consulting engineer Jansky & Bailey,
Washington. Principals include Pres-
ident Francis P. Murphy (97%), pres-
ident, Parnell Investment Corp.,
Nashua, N. H. and Vice President
Dr. James J. Powers (89%) physician.

ALBUQUERQUE, N. M.—Greer &
Greer, Resubmitted [BeT, April 21]
VHF Ch. 7 (174-180 me); ERP 91
kw visual, 45,6 kw aural; antenna
height above average terrain 4,152 ft.,
above ground 274 ft. Estimated con-
struction cost $355,819, first year op-
erating cost $180,000, revenue $240,-
000. Post Cffice address: Lensic Bldg.,
Santa Fe, N. M, Studio location not
listed in application. Transmitter lo-
cation Sandia Peak, 14 mi. NE of Al-
buquerque. Geographic coordinates
35° 12’ 80” N. Lat. 106° 27’ 02”7 W.
Long. Transmitter RCA, antenna
RCA., Legal counsel I. E. Lambert,
Washington. Consulting engineer A.
D. Ring & Co., Washington. Princi-
pals include General Partners E. John
Greer and his wife, Saloma S, Greer,
doing business as Greer & Greer at
Sante Fe, N. M., each 5609% owner. Mr.
Greer owns 18.2% of Hilton Hotel,
Albuquerque; b50.64% of Sante Fe
firm owning & operating four thea-
tres; 16.679% of Denver firm o/o five
theatres in Colorade and New Mex-
ico; 509, Sante Fe realty firm. Mrs.
Greer owns 18.2% of a realty firm in
Albuquerque, and 49.36% and 50% of
two similar firms in Sante Fe. She
owns and rents ten commercial build-

percentage of their schedules,
while NBC-TV and CBS-TV con-
trolled less than half their com-
mercial shows and only slightly
more of their entire schedule dur-
ing the last cycle.”

Increased use of feature films by
the New York stations, which in
May of this year were the most-
used program fare, accounting for
609 quarter-hours a week, a more
than 30% increase over the 459

® Telecasting



ings in Sante Fe and Albuquerque.
Applicant firm alse making applica-
tion for new TV station at Sante Fe
(see below).

SANTE FE, New Mexico=— Greer &
Greer, Resubmitted [B®T, April 21)
VHF Ch. 2 (54-60 mc); ERP 10 kw
visual, 6 kw aural; antenna height

" above average terrain 419 ft., above

4

{(see Albuquerque, N.

ground 600 ft. Estimated construction
cost §$329,449, first year operating
cost $1650,000, revenue $200,000. Post
Office address: Lensic Building, Sante
Fe, N, M. Studio location Sante Fe,
New Mexico. Transmitter location
Sante Fe, New Mexico. Geographic co-
ordinates 35° 42° 46” N, Lat. 106°
57 10” W. Long. Transmitter RCA, an-
tenna RCA. Legal counsel 1. E. Lam-
bert, Washington. Consulting engineer
A. D. Ring & Co., Washington. Prin-
cipals include E. John Greer (50%)
and Saloma 8. Greer (50%), New Mex-
ico and Colorado theatre operators
M., applica-
tion above).

+ BUFFALO, N. Y—WGR Bestg.
Corp. (WGR), VHF Ch. 2 (54-60 me);
ERP 100 kw visual, 50 kw aural; an-
tenna height above average terrain
499 ft., above ground 561 ft. KEsti-
mated construction cost $558,320, first
year operating cost $624.000, revenue
not estimated. Post Office address:
Rand Bldg., Buffalo. Studic and
transmitter location: Rand Bldg.. 14
Lafayette Sq. Geographic coodinates:
42° 53’ 12” N. Lat., 78° b2" 26 W.
Long., Transmitter GE, antenna GE.
Legal counse! Fisher, Wayland. Duvall
& Southmayd, Washington. Consult-
ing engineer George C, Davis, Wash-
ington. Principals include Chairman
of the Board Leo Fitzpatrick
(69.989%), President 1. R. Louns-
berry (80%) and Secretary-Treas-
urer Norman E. Nobes (0.02%).

ELMIRA, N. Y.—Elmira Televizion,
UHF Ch. 18 (494-500 mc¢); ERP 58
kw visual, 29 kw aural; antenna
height above average terrain 848 ft.,
above ground 431 ft. Estimated con-
struction cost $241,380, first year op-
erating cost $200,000, revenue $276,-
000, Post Office address: ¢/o Sayles
& Evans, 415 E, Water St., Elmira.
Studio location: Mark Twain Hotel,
Elmira. Transmitter location: RFD
#1, Ashland, N. Y. Geographic co-
ordinates: 42° 01" 61” N. Lat., 76° 47"
10 W. Long. Transmitter DuMont,
antenna GE. Legal counsel Loucks,
Zias, Young & Jansky, Washington.
Consulting engineer Kear & Kennedy,
Washington. Prineipals include Part-
ners T. K. Cassel (60%) and John 8.
Booth (509%). Mr. Cassel is president
and 99% owner of WDAD Indiana,
Pa., sole owner of WATS Sayre, Pa,,
25.89% owner of WCHA Chambers-
burg, Pa. Mr. Booth is vice president-
general manager and 33% owner of
WCHA, 456% owner of a real estate
firm in Chambersburg and 45% owner
of a farm and real estate develop-
ment firm,

KINGSTON, N. Y.—Kingston Bcstg.
Corp. (WKNY), UHF Ch. 66 (782-788
me); ERP 248 kw visuwal, 124 kw
aural; antenna height above average
terrain 250 ft., above ground 436 ft.
Estimated construction cost $171,-
826,39, first year operating cost $93,-
927.96, revenue $40,000. Post Office
address: 17 Dunbar St., Keene, N. H,
Studio loeation: Plainfield St., Kings-
ton, N. Y. Transmitter location:
Plainfield St., Kingston, N. Y. Geo-
graphie coordinates: 41° 56’ 487 N.
Lat., 738° 59’ 557 W. Long. Transmit-
ter RCA, antenna RCA. Legal coun-
sel Dow, Lohnes & Albertson, Wash-
ington. Consulting engineer Craven,

Lohnes & Culver, Washington. Prin-
cipals inelude President Joseph K.
Close (0.56%), Vice President and
General Mahager Robert M. Peebles
(1.11%), Treasurer George W, Smith
{0.109%); WENE Corp. (50.98%), Lu-
ette 8. Close (7.94%), Lyman Spitzer
(5.62%), Mildred M. Smith (5.05%),
Arthur H. Wicks (5.529%). Figures
represent ownership after stock sub-
seriptions are issued. For ownership
of WENE Corp., see Keene, N, H,
(WKNE) TV application, this issue.

+ASHEVILLE, N. C, — Skyway
Bestg. Co. (WLOS-AM-FM), VHF Ch.
13 (210-216 me); ERP.802 kw visual,
156 kw aural; antenna height above
average terrain 2,089 ft., above ground
380 ft, Estimated construction cost
$441,669, first year operating cost
$156,746, revenue $250,000. Post Of-
fice address: P. O. Box 2389, Battery
Park Hotel, Asheville, N, C. Studio
location to be determined. Transmit-
ter location: Top of Bear Mountain.
Geographic coordinates: 85° 27/ 40”7

N. Lat., 82° 21’ 85”7 W. Long. Trans-
mitter Federal, antenna Federal. Stu-
dio equipment Federal. Legal counsel
Frank U, Fletcher, Washingten. Con-
sulting engineer John Creutz, Wash-
ington. Prinecipals include President
Charles M. Britt (12.219%), Vice Pres-
ident Charles B. Britt (13.879%), Sec-
retary Charles G. Lee Jr. (1.88%),
Assistant Secretary {Mrs.) Julia L.
Pfaff (0.089), Assistant Treasurer
M. T. Karleskint (1.21%), Joe H. Britt
(16.84%) and Dr. G. Curtis Crump
(5.379%).

4+ CHARLOTTE, N. C.—Radio Sta-
tion WSOC Ine. (WSOC), VHF Ch. 9
{186-192 me); ERP 816 kw visual,
158 kw aural; antenna height ahove
average terrain 714.56 ft., above
ground 719 ft. Estimated construc-
tion cost $675,000, first year operating
cost $834,000, revenue $1,278,000. Post
Office address: P: 0. Box 2638, Char-
lotte. Studio lecation: 1926 N. Tryon
St., Charlotte., Transmitter location:
Same as studio. Geographic coordi-

nates: 35° 14’ 34” N. Lat., 80° 49" 27~
W. Long. Transmitter RCA, antenna
RCA. Legal counsel Segal, Smith &
Hennessey, Washington. Consulting
engineer George C. Davis, Washing-
ton, Prineipals include President-
General Manager E. J. Gluck {0.72¢%),
Viee President E. E. Jones (31.432%),
Viee President Charles M. Marshall
(0.5%), Secretary-Treasurer R. 8.
Morris (36.416%), Hunter Marshall
(16.3329%), Mrs. Adelaide M. Marshall
(14.6%).

+ CANTON, Ohio—The Brush-Moore
Newspapers Ine. (WHBC-AM-FM),
UHF Ch. 29 (560-566 me); ERP 107
kw vigual, 635 kw aural; antenna
height above average terrain 266 ft.,
above ground 3851 ft, Estimated con-
struction cost $246,000, first year op-
erating cost $110,000, revenue $80,000. .
Post Office address: 500 Market Ave.,
South, Canton 2, Ohio. Studio loca-
tion: 550 Market Ave., South. Trans-
mitter location: 2nd Street and Cleve-
land Ave., N. W. Geographic coordi-

(Continued on page 66)

From Station Breok to Feature...

the NEW “"BALANCED" 7|

is doing a whale of o job

PERFECT BALANCE prevents mishap if the lock lever is
not applied. Quick refease pan handle locks into desired
is e

WE THREW THE book uway ond engineered a brand new
“BALANCED™" Tripod for every photographic and video
need. The result—a reveiation in effortless operation,
super.smooth tiit and 360° pan action.

1 d

'nl Mechani

lubricat] Tension adj

"

, rustproof, needs ne
t for Camera Man's pref-

erence. Built-in spirit level. Telescoping extension pan
handie. We defy you to get anything but the smoothess,
most efficient operation out of this tripod beouty.

Jf you work with fils .. . tor Studio, News-
Business,
Nome Movies—it wiil pay you to get to
know wus. The tountry’s foremost profes-
slonals depend upon our portable, versalile,

reel, Commercials,

adaptabie equipment.

GHH_EEHH Equ

0 JRTALIRY

FULELE

IPment I’E‘

TELE 4FF= Iy

We Calibrate Lenses precision “1°
STOP CALIBRATION of all type lenses,
any focol length. Our method is approved by Motion Picture Tndustry

Industrial or

BNC, NC, 16mm

Shiftover, Eyemos
MAURER: 16mm Cameras
MOVIOLA: Editing
machines, Synchronizers

We Rewt and Service
Cameras » Moviolas = Dollies

Complete line of 35mm and 16mm
equipment avaiiabie for renlal
MITCHELL: Standard, Hi-Speed,

BELL & HOWELL: Standard,

and TV cameras.

Head illustrated

contains adjustable

camera tie-down screw for

locating center of grovity. This
feature is optional.

“BALANCED"" TV TRIPOD mounted on
3.wheel portable collapsibie doliy.

We Design

and Standard Committee of SMPTE. For proper exposure density, it Is impertont that you have
your lens “T” stop calibrated. Lenses coated for photegraphy. Special TV coating. Ropid service.

BROADCASTING '® Telecasting

June 30, 1952 ® Page 65



TV Applications Filed

(Continued from page 65)

nates: 40° 47’ 59” N, Lat., 81° 22" 36"
W. Long. Transmitter DuMont, an-
tenna RCA, Legal counsel Dow,
Lohnes & Albertson, Washington.
Consulting engineer A, D, Ring & Co,,
Washington, Principals include Pres-
ident Roy D. Moore (9.16%), Vice
President Joseph K. Vodrey (7.4%),
Vice President Thomas 8. Brush
(2.1%), Secretary-Treasurer Willlam
H. Vodrey (8.18%), Assistant Secre-
tary William H. Vodrey Jr. (7.4%),
William T. Moore (7.11%) and Louise
Vodrey Boyd (7.4%).

ZANESVILLE, Ohio—Southeastern
Ohio TV System, UHF Ch. 60 (686-
692 mc); ERP 93.8 kw visual, 46.8 kw
aural; antenna height above average
terrain 533 ft., above ground 492 ft.
Estimated construction cost $269,-
994.66, first year operating cost $200,-
000, revenue not estimated. Post Of-
fice address: 48-52 N, Fifth St.,
Zanesville, Ohio. Studic location:

.

Downerd Ave. & Downerd Rd., Zanes-
ville. Transmitter location: Same as
studio. Geographic coordinates: 39°
b5 42” N. Lat. 81° 59’ 06”7 W. Long.
Transmitter DuMont, antenna RCA.
Legal counsel Dow, Lohnes & Albert-
son, Washington. Consulting engineer
Craven, Lohnes & Culver, Washing-
ton. Prinecipals include Manager and
General Partner Clay Littick (256%),
secretary-treasurer and 48.9% owner
of Zanesville Pub. Co., which owns
60% of Southeastern Ohio Bestg. Co.,
licensee of WHIZ Zanesville; Gen-
eral Partners: Orville B. Littick
(269%), and 49.3% owner of Zanes-
ville Pub. Co.; Arthur 8. Littick
(25%), and 1.8% interest in Zanes-
ville Pub, Co.; Ernest B. Graham
(15%), and owns 20% interest in
WHIZ licensee firm; Clarence A.
Graham (10%), and owns 20% of
WHIZ licensee firm.

McALESTER, Okla. — McAlester

Advertisement

What is the Future of TV
and Moving Pictures?

Spyros P. Skouras, president of Twentieth Century-
Fox Film Corporation, gave the answer to stockhold-

ers.

In the lower right hand
corner of page eleven, Printers’
Ink of June 6th, is a news item
that every TV official and TV
salesman should read and
ponder. To save you the time
of looking it up in your file,
here it is:

Said Mr. Skouras, at the an-
nual meeting of his stockhold-
ers, “In my opinion, the future
of both television and motion
pictures will see the merging of
these two mediums, to their
mutual benefit. The success of
home television will depend
substantially on film entertain-
ment—not the same as shown
in the theatres, but, neverthe-
less, programs on fllm. The
theatre, in turn, will be bene-
fited by the introduction of the
new large - screen television
which, in my opinion, will be
the greatest boon to theatre at-
tendance in its history.”

Thousands of our readers,
buyers of advertising, most cer-
tainly read this tight, clear-cut
statement made by one of the
greatest authorities in the field
of entertainment.

As new TV statlons are
opened, the fight for more local,
regional and chain business will
be intensified. Now, today, is
the time for any TV sales staff

to start laying
the foundation
for future busi-
ness. Of our 23.-
309 subscribers,
more than two-
thirds are buy-
ers of advertis-
ing: sdles man-
agers, advertis-
ing managers, time buyers, top
management, plus thousands of
agency people who execute the
orders of their clients.

Only in Printers’ Ink, “The
Voice of Authority” in the world
of advertising for 64 years, will
you find 50 many prospects for
your station. Week after week,
our editors report the happen-
ings in the world of distribution,
and tell buyers of advertising of
the important changes that le
ahead.

Now, today, is the time to
start your regular schedule in
Printers’ Ink. Tell buyers of
advertising what your station
can do to aid in winning new
customers.

Bob Kenyon

We would like to explain how
Printers’ Ink may help you.
When may we see you?

ROBERT E. KENYON, JR.
Advertising Director
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Bestg. Co. (KTMC), URF Ch, 47 (668-
674 mc); ERP 1138.04 kw visual, 56.8
kw aural; antenna height above av-
erage terrain 450 ft,, above ground 322
ft. Estimated construction cost $142,-
863, first year operating cost $60,000,
revenue $84,000, - Post Office address:
P. O. Box 158, McAlester, Okla. Stu-
dio and transmitter location: 2 ‘mi.
North of MeAlester business district.
Geographic coordinates: 95° 44’ 39~
N. Lat., 34° 56’ 36” W. Long. Trans-
mitter DuMont, antenna RCA. Legal
counsel A, James Gordon, McAlester,
Okla, Consulting engineer Leonard R.
Lyon, Chickasha, Okla. Principals in-
elude President William E. Young
(5%), Vice President Elmer Hale Jr.
(3%), Treasurer C. L. Priddy (2%),
Secretary William J. Edwards (1%),
Manager James 0. Wilson Jr. (5%),
William A. Cornish (20%), Clovis
Young (15%), Leo Goldberg (5%)
and M. M. Schene (6%).

+ OKLAHOMA CITY, Okla.—Okla-
homa County Television & Bestg. Co.,
UHF Ch. 25 (536-642 mc); ERP 17,26
kw visual, 865 kw aural; antenna
height above average terrain 500 ft.,,
above ground 536 ft. Estimated con-
struetion cost $142,264, first year oper-
ating cost $51,000, revenue $90,000.
Post Office address: KWCO Chickasha,
Okla. Studio and transmitter loca-
tion NW 63rd and North Harvey,
Oklahoma City. Geographic coordi-
nates: 35° 32’ 24” N, Lat., 91° 31" 07~

.W. Long. Transmitter RCA, antenna

RCA, Copsulting engineer Leonard R.
Lyon, Chickasha, Okla. Principals in-
clude Equal Partners Philip D. Jack-
son and Clarence E. Wilson, each 50¢}
owner of KWCO Chickasha, Okla. Mr.
Wilson is owner of KPUY Pullallup,
Wash.

+PORTLAND, Ore. — KOIN Inc.
(KOIN), VHF Ch. 6 (82-88 mc); ERP
100 kw visual, 50 kw aural; antenna
height above average terrain 1,146
ft., above ground 594 ft. Estimated
construction cost $666,315.73, first
year operating cost $480,000, revenue
$510,000, Post Office address: New
Heathman Hotel Bldg. Studic loca-
tion: 1402 SW 2d Ave, Transmitter
location: Barnes Rd., West of Port-
land City Limits. Geographic coordi-
nates: 45° 30’ 58” N. Lat,, 122° 43’ 59”
W. Long. Transmitter GE, antenna
GE. Legal counsel Dow, Lohnez &
Albertson, Washington. Consulting
engineer E. C. Page Consulting Radio
Engineers, Washington. Principals
include President Marshall Field
(.1%); Viece President C. Howard
Lane (.1%); Secretary-Treasurer Carl
J. Weitzel (19%); Vice President
Harry H. Buckendah! (.1%), and Vice
President Arthur R. Kirkham (.0%).
Field Enterprises Inc., Chicago, owns
99.49% of stock.

N. of LEBANON, Pa.—Steitz News-
papers, Inc.,, UHF Ch. 14 (476-482
me); ERP 19.26 kw visual, 10.7 kw
aural; antenna height above aver-
age terrain 417 ft., above ground 353
ft. Estimated construction cost $212,-
600, first year operating cost $104,-
000, revenue $112,000. Post Office ad-
dress: 24-26 South Eighth St., Lebal
non. Studio and transmitter location:
Road No. T-487, N. of Lebanon, Pa.
Geographic coordinates: 76° 25" 427
N. Lat., 40° 22’ 13¥ W, Long. Trans-
mitter DuMont, antenna RCA. Legal
counsel Dow, Lohnes & Albertson,
Washington. - Consulting engineer
George C. Davis, Washington. Prin-
cipals include President Adam 8. Wil-
der, Secretary John Schropp, Treas-

urer Joseph Sansone. Lebanon News
Publishing Co. sole stockholder.

+ PHILADELPHIA, Pa.—Daily News
TV Co. (WIBG), UHF Ch. 28 (524-5630
me); ERP 1,000 kw visual, 600 kw
aural; antenna height above average
terrain 620 ft.,, above ground 628 ft.
Estimated construction cost $640,815,
first year operating cost $600,000,
revenue $500,000, Post Office address:
1426 Walnut St,, Philadelphia. Studio
location: 13th and Market Sts., Phil-
adelphia. Transmitter location: Ver-
nen Rd. and Cheltenham Ave., Phil-
adelphia. Geographic coordinates:
40° 04" 42% N. Lat., 76° 09" 46" W.
Long. Transmitter DuMont, antenna
GE. Legal counsel Roberts & Me-
Innis, Washington. Consulting engi-
neer: Craven, Lohnes & Culver, Wash-
ington. Principals include Segboard
Radio Bestg. Corp. (84%), Philadel-
phia Daily News Ine. (10%), Presi-
dent Paul F. Harron, First Vice Pres-
ident Joseph Lang, Second Vice Pres-
ident Lemuel Schofield (3%), Secre-
tary-Treasurer Katharine A. Harron.

+ PHILADELPHIA, Pa.— Westing-
house Radio Stations Inc. (KYW-AM-
FM), VHF Ch. 17 (488-494 mc); ERP
200 kw visual, 100 kw aural; antenna
height above average terrain 536 ft.,
above ground 622 ft. Estimated con-
struction cost $449,000, first year op-
erating cost $1,117,000, revenue $279,-
000. Post Office address: 1626 K St.,
NW, Washington 6, D, C. Studio lo-
cation: 1619 Walnut St. Transmitter
location: 17th and Sansom Streets.
Geographic coordinates: 89° 57’ 047
N. Lat., 76° 10’ 00” W. Long. Trans-
mitter RCA, antenna RCA. Principals
include Chairman of the Board G. A.
Price and Vice President J. E. Bau-
dino. Applicant also is licensee of
WBZ-AM-FM Boston, WBZA.AM-FM
Springfield, Mass.,, KDEKA-AM-FM
Pittsburgh, WOWO-AM-FM Fort
Wayne, Ind., and KEX-AM-FM Port-
land, Ore. Westinghouse Radio Sta-
tions Inc. is wholly-owned subsidiary
of Westinghouse Electric Corp., Pitts-
burgh.

+ READING, Pa.— Eastern Radio
Corp. (WHUM), UHF Ch. 55 (716-722
me); ERP 261 kw visual, 185 kw aural;
antenna height above average terrain
1,784 ft., above ground 1,036 ft. Esti-
mated construction cost $614,339, first
year operating cost $570,000, revenue
$630,000. Post Office address: ‘Berk-
shire Hotel, Reading, Studio location:
Berkshire Hotel, 5th and Washington
Streets, Reading. Transmitter loca-
tion: 2.8 mi. S.-S.W. of Summit Sta-
tion, Berks County, Pa. Geographic
coordinates: 40° 31’ 34”7 N. Lat., 76°
13" 43" W. Long, Transmitter GE,
antenna GE. Legal counsel Arnold,
Fortas & Porter, Washington. Con-
sulting engineer A. Earl Cullum Jr.,
Dallas. Principals include President
Humboldt J. Greig (329,), Vice Pres-
ident Richard G. Fichthorn (29), Sec-
retary Paul A. Flickinger (29}), Treas-
urer Jessie P. Greig (24%), Arthur
W. Hein (10.89%) and Max O'Rell
Truitt (8%).

COLUMBIA, 8. C.—Radio Columbia
(WCOS), UHF Ch. 25 (536-542 mc);
ERP 90 kw visual, 45 Xw aural; an-
tenna height above average terrain
649 ft., above ground 548 ft. Estimat-
ed construction cost $247,117, first
year operating cost $244,630, revenue
$355,476. Post Office address: Cornell
Arms Bldg, Columbia. Studio and
transmitter location: Two Noteh Road
and Wisteria St. Geographiec coordi-
nates: 34° 03’ 22” N, Lat., 80° B& 527

(Continued on page 68)
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OLYMPIC SHOW
Nets $1 Million in 1412 Hours

BING CROSBY, Bob Hope, Dorothy
Lamour and 250 other entertainers
teamed up to raise more than a
million dollars in pledges for the
U. 8. Olympic Games fund in a 14%
hour telethon over the CBS-TV and
NBC-TV networks early last week.

The show began on Saturday,
June 21 at 11 p.m. EDT and finished
Sunday, June 22 at 1:30 p.m. EDT,
Total amount pledged was $1,000,-
020 with Los Angeles contributing
$309,265 and New York $279,679.
Detroit was said to have placed
third with WJBK-TV reporting
489,156 in addition to pledges re-
ceived by WWJ-TV, which carried
parts. The program was carried
over 68 CBS and NBC television
stations in 48 cities.

A sidelight was the TV debut of
three radio personalities: Bing
Crosby reportedly has been meet-
ing with the D’Arcy Adv. Co.,
which represents Coca-Cola; Phil
Harris lately signed an exclusive
radio-TV contract with NBC and
Louella Parsons, whose TV pilot
film is being considered by Lustre-
Creme for a CBS-TV series.

The coast-to-coast fund-raising
program was the first such telethon
:0 originate from the West Coast
and the first to be carried on two
networks. It was produced by Ed
Sobol and Albert Capstaff while
Warren Jacober was producer-di-
rector of the New York operation.
Norman Blackburn and Jack Hope
were in charge of talent production.

TV PRODUGER GROUP

Snader Named President

LOUIS D. SNADER, president of
Snader Telescriptions Corp., has
been re-elected president of Na-
tional Society of Television Pro-
ducers, Hollywood, for a two-year
term.

DPavid Chudnow, president of
Rosamund Productions, was named
vice president for a one-year term
and Maleese Black, independent
producer, was elected treasurer for
a two-year period. Gladys Ru-
bens, head of Rubens Productions,
has one more year to serve as
secretary.

New board of directors are Max Gil-
ford, president of Pegasus Productions
Inc.; Bob Clampett, producer-packager
of KTLA (TV) Hollywood Time for
Beany, and Jack Voglin, president of
Voglin Corp. The other board members
are Tom Armistead, Murray Lerner,
Syd Cassyd, all independent producers,
and Mike Stokey, producer-packager of
NBC-TV Fantomime Quiz.
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Sales . . .

Colgate - Palmolive - Peet Co,,
through Sherman & Marquette Inc.,
New York, has contracted for a 39
half-hour TV film series of Mr. and
Mrs. North to be made by Federal
Television Corp., Beverly Hills.
Starting July 21, the first 20 films
are to be completed by Oct. 25. Bar-
bara Britton and Richard Denning
will enact the title roles with Ralph
Murphky set as the director. John
Loveton, owner-producer of the
CBS Radio version, will produce.
Federal Television Corp., owned
jointly by William Collier Jr., Harry
Joe Brown and Randolph Scott, will
headquarter at Goldwyn Studios.

* x® *®

Jerry Fairbanks Productions,
Hollywood, is preparing The Magic
Wheel, a half-hour TV film com-
mercial for the National Cash Reg-
ister Co. The script by Leo Rosen-
crans shows the relationship be-
tween big business and the Ameri-
can way of life.

x & *
Pacific Telephone & Telegraph Co.,
San Francisco, through BBDO,
that city, has contracted for 30 20-
second and three 60-second TV film
commercials to be produced by
Jack Denove Preductions, Holly-
waood.

* * &
Cascade Pictures of Calif. Inc.,
Culver City, is making three 60-
second live action TV film commer-
cials for Toni Co., Chicago (hair
preparations). Agency is Foote,
Cone & Belding Inc., that city.

Production . . .

J. G. Stevens Television Produc-
tions, Hollywood, has completed the
first film in quarter-hour TV series,
I Cook for a Star. Highlighting
Hollywood names through the eyes
of their cooks, each program also
will feature star’s home, family
and favorite foods. Narrated by
Reba and Bonnie Churchill, syndi-
cated columnists, the pilot film is
built around Pat O’Brien’s home,
family and cook.
E * *

Pivar Productions, Culver City,
Calif., headed by Ben Pivar, pro-
duction executive at Universal-In-
ternational, plans a half-hour TV
film series to be called Bureau of
Missing Persons. Starting in mid-
July, the programs will be based
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on factual cases with the camera
erew shooting at the actual scenes
of the happenings. Arthur Hilton
will direct.

Film People . . .

Argyle Nelson, production execu-
tive at RKO Radio Pictures, joins
Desilu Productions, Hollywood, as
general manager in charge of pro-
duction. He succeeds Al Simon,
named production manager on
CBS-TV Geerge Burns and Gracie
Allen show.
* E *

Lou Victor, who operates his own
Hollywood advertising agency, has
joined Wilshire Television Produc-
tions Inc. as second vice-president
in charge of the commercial divi-
sion, to be known as Televictor
Unit. .
* * *

Gene Fowler, Hollywood writer, is
in New York for conferences per-
taining to distribution of the
George M. Cohan story and music
properties, developed by him and
Gene Towne &s a TV package. Pre-
production has started on the
team’s original TV film series, The
Unsginkable Mr. Ruddigore and The
Looking Glase Kid.

Miscellany . . .

Interstate Television Corp., Holly-
wood, subsidiary of Monogram Pic-
tures, which holds an option on
half-hour TV films made by Na-
tional Repertory Theatre Inc., that
city, has selected “The Victim” for
inclusion in Ethel Barrymore The-
atre TV film series. Arthur Ken-
nedy and Edward Arnold are co-
starred. Through a deal recently
concluded by National Repertory
Theater and William Morris
Agency, Beverly Hills, the agency
acquires national sales rights to
future films.
* %® *

Lew Kerner, executive in charge of
production for Motion Pictures for
Television, Hollywood, has acquired
the personal rights to over 22,000
short stories and articles published
in Liberty magazine from 1924-50
through Network Story Sales Inc.,
New York. Disposal or adaptation
of the properties to TV or feature
films has not been determined by
Mr. Kerner.
* * *

Guild Films Co., Hollywood, headed
by Reub Kaufman, will handle the
national distribution of a half-
hour TV film series, The Guild
Theatre, produced by Telepictures
Corp., Beverly Hills. The programs,
13 of which have been completed,
are dramas of suspense and action,
featuring Richards Travis, Ann
Savage, Edward Brophy, Iris Ad-
rian and others.
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TV Applications Filed

{Continued from page 66)

W. Long. Transmitter DuMont, an-
tenna RCA. Legal counsel Pierson &
Ball, Washington, Consulting engi-
neer George C, Davis, Washington.
Principals include President Charles
W. Pittman (719), Executive Vice
President James W. Hicks, Vice Pres-
ident H. W. Pittman (29%) and Sec-
retary-Treasurer Margaret B. Pitt-
man.

7 GREENVILLE, 8. C,~The Green-
ville News-Piedmont Co. (WFBC-AM-
FM), VHF Ch. 4 (66-72 mc); ERP 100
kw visual, 60 kw aural; antenna
height above average terrain 1,406 ft.,
above ground 683 ft. Estimated con-
struction cost $696,179, first year op-
erating cost $475,000, revenue $b625,-
000, Post Office address: Neéws Bldg,,
Greenville, 8. C. Studic location to
be determined. Transmitter location:
Paris Mountain. Geographic coordi-
nates: 34° 55° 417 N. Lat., 82° 24’ 22~
W. Long. Transmitter RCA, antenna
RCA. Legal counsel Dow, Lohnes &
Albertson, Washington. Consulting

engineer A. D. Ring & Co., Washing-
ton. Principals include President
Roger C. Peace, Vice President Char-
lie Peace, Secretary B. H. Peace Jr.
and Treasurer J. Kelly Sisk. Laura
C. Peace, Roger C. Peace and Charlie
Paace, trustees of estate of B. H.
Peace, control 83.9% of stock.

CHATTANOOGA, Tenn.~Mountain
City Television, Inc. {WAPQ) VHY¥
Ch, 3 (60-66 me); ERP 16.4 kw visual,
8.2 kw aural; antenna height above
average terrain 1131 ft., above ground
300 ft. Estimated construction cost
$381,962.58, first year operating cost
$290,000, revenue $290,000. Post Office
address: ¢/o Read House, Chattanooga,
Tenn. Studio location McCallie &
Lindsey Sts., Transmitter location
Fairmount Road near State Highway
8, Near Chattanooga. Geographic co-
ordinates 35° 09’ 39” N. Lat., 86° 18’
53” W, Long. Transmitter DuMont, an-
tenn RCA. Legal counsel Fisher, Way-
land, Duvall & Southmayd, Washing-
ton. Consulting engineer George E.

Most Popular Program—
“Musical Moods”
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Third Most Popular—
“'Golden Opportunity’”

Fourth Maost Popular—
“Play or Pay”

THE VOTES ARE COUNTED

-it's a LANDSLIDE
for WOC-TV

Programs

Voting Place—"Tele-Views,” TV
fan magazine for the Quint-City
area. . . ,

Contest—"Tele-Views” readers
vote on popularity of locally pro-
duced TV programs. . . .

Prizes—Bronze plaques to four
programs winning most votes.

Results—THREE (left) OF THE
FOUR PLAQUES NOW IN WOC.
TV TROPHY ROOM. . ..

But more than that—of the 15
local programs voted “most pop-
ular,” 12 were WOC-TV produe-
tions. . . .

LET THE NEAREST F & P MAN
TELL YOU HOW TO GET YOUR
PRODUCT OR SERVICES ON THE
SALES-WINNING BALLOT IN THE
QUINT-CITY AREA. . . .

OR WRITE US, DIRECT
FREE & PETERS, INC,

Exclusive National Representatives

The Quint-City Station

COL. B. J. PALMER, President
ERNEST C. SANDERS,
Resident Manager

*WOC-T

Channel 5

Davenport, lowa
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Gautney, Washington. Principals in-
clude Pres. Ramon G, Patterson
(50%), Treas. Will Cummings (60%),
Vice Pres. Helen H. Patterson, Secty.
W. Tillman Grant.

CHATTANOOGA, Tenn.—Southern
Television Inec, VHF Ch. 12 (204-210
me); ERP 63,64 kw visual, 31.77 kw
aural; antenna height above average
terrain 831 ft., above ground 187 ft.
Estimated construction cost $449,409,
first year operating cost $350,000,
revenue $375,000. Post Office address:
509 Cherry St.,, Chattanooga. Studio
location: 1103 Hixon Pike. Trans-
mitter location: East Brow Road.
Geographic coordinates: 36° 09/ 477
N. Lat., 856° 18’ 00 W. Long. Trans-
mitter RCA, antenna RCA. Legal
counsel Cohn & Marke, Washington.
Consulting engineer Kear & Kennedy,
Washington. Principals include Pres-
ident Moses Lebovitz (37.5%), presi-
dent of Independent Theatres Inc.;
Vice President Z. Carrter Patten
(12.6%), manager of property includ-
ing Hotel Key Bldg.; Secretary-Treas-
urer J. H. Hardy, CPA; Joel W. Solo-
mon (12.59%), secretary-treasurer of
Independent Theatres Ine.; Felix
Diamond (12.5%), insurance agent;
Manual Ross (12.5%), Chattanooga
Rock Produets; Willlam C. Hudlow
Jr. (12.69:), Arrow Transfer & Stor-
age Co.

JACKSON, Tenn.~The Sun Pub-
lishing Co. (WTJS-AM-FM}, VHF Ch.
9 (186-192 mc); ERP 19.2 kw visual,
96 kw aural; antenna height above
average terrain 634 ft., above ground
664 ft. Estimated ‘construction cost
$196,925, first year operating cost $93,-
300, revenue $100,000. Post Office ad-
dress: 104-106 West Baltimore St.,
Jackson. Studio and transmitter loca-
tion on West side of Highway 45, 2.2
mi. NW of Jackson. Geographic coor-
dinates: 35° 88” 46” N, Lat., 88° 49’ 57~
W. Long. Transmitter RCA, antenna
RCA. Legal counsel Dow, Lohnes &
Albertson, Washington. Consulting
engineer Lynne C. Smeby, Washington.
Principals include President (Mrs.)
Sally Person Pigfird (67.6%), Chair-
man of the Board W. A, Caldwell
(1%), Vice President and General
Manager Albert A, Stone (10%),
Executive Vice President Harris Brown
(14%) and Dr. J. L. Cook (5%).

KNOXVILLE, Tenn.— Mountcastle
Bestg. Co. Inc. (WROL-AM-FM) VHF
Ch. 6 (82-88 me¢); ERP 100 kw visual,
60 kw aural; antenna height above
average terrain 830 ft., above ground
586 ft. Estimated construction cost
$5669,250, first year operating cost
$274,718, revenue $335,000. Post Office
address: 612 Gay St. SW., Knoxville,
Tenn. Studic location 612 Gay St. 8W,
Transmitter lecation Sharps Ridge
Memorial Road 0.9 mi. West of High-
way 33. Geographic coordinates 36°
00’ 13” N. Lat., 83° 56’ 36 W. Long.
Transmitter RCA, antenna RCA. Legal
counsel Fisher, Wayland, Duvall &
Southmayd, Washington. Consulting
engineer Gillett & Bergquist, Washing-
ton. Principals include President Paul
Mountcastle (100%), Vice President
and General Manager W. H. Line-
baugh, Secretary John A. Ayres,
Treasurer Paul Mountcastle Jr.

+ KNOXVILLE, Tenn. — Seripps-
Howard Radio Inc. (WNOX), VHF Ch.
10 (192-198 mec); ERP 316 kw visual,
158 kw aural: antenna height above
average terrain 958 ft,, above ground
620 ft. Estimated construction cost
$646,698, first year operating cost
$441,480, revenue $418,600. Post Office

address: 110 South Gay St., Knoxville,
Studio location: 110 South Gay St.
Transmitter location: Top of Sharr
Ridge. Geographic coordinates: 36°
59" 67” N. Lat,, 83° 56’ 69”7 W, Long.
Transmitter GE, antenna GE. Legal
counsel Segal, Smith & Hennessey,
Washington. Consulting engineer
J. B. Epperson, Cleveland 14, Ohio.
Prineipals ineclude Chairman of the
Board Karl A. Bickel, President Jack
R. Howard, Vice President R. B. Wes«
tergaard, Vice President J. C. Hantra-
han and Vice President M. C. Watters.
Voting rights to 1009 of stock are
held by The E, W. Seripps Co., Cleve-
land.

+ AMARILLO, Tex.—Plains Radio
Bestg. Co. (KGNC), VHF Ch. 4 (686-
72 me); ERP 100 kw visual, 50 kw
aural; antenna height above average
terrain 767 ft., above ground 750 ft.
Estimated construction cost $700,000,
first year operating cost $314,662, rev-
enue $273,239, Post Office address:
8th and Harrison St., Amarillo. Studio
location: 2000 N. Polk. Transmitter
location: 4.6 mi. North of Amarille
city limits. Geographic coordinates:
36° 18’ 627 N. Lat., 101° 60" 47" W,

Long, Transmitter RCA, antenna
RCA, Legal counsel Dow, Lohnes &
Albertson, Washington. Consulting

engineer A, Earl Cullum Jr., Dallas.
Principals include President B. E.
Walker, Vice President Parker F.
Prouty and Secretary-Treasurer Tom
Kritser. Globe News Publishing Co.
holds 81% of stock, which is voted by
Gene A. Howe (see story, page 38);
remaining 19% of stock held by Globe
News Employes Pool.

+ AUSTIN, Tex.—Capital City Tele-
vision Co., UHF Ch. 18 (494-500 mc);
ERP 216,56 kw visual, 108.5 kw aural;
antenna height above average terrain
328 ft., above ground 472 ft. Esti-
mated construction cost $405,600, first
year operating cost $368,600, revenue
$250,000. Post Office address: Enfield
Apartments, Enfield Road, Austin,
Tex. Studio and transmitter location:
Capital National Bank Bldg., 120 W.
7th St. Geographic coordinates: 30°
16 10” N. Lat., 97° 44’ 36 W. Long.
Transmitter RCA, antenna RCA. Legal
counsel Ross K, Presecott, Dallas.
Consulting engineer Guy C. Hutche-
son, Arlington, Tex. Sole owner o1
Capital City Television Co. is Charles
Henry Coffield, independent Texas oil
operator and son of H. H. Coffield,
who owns % partnership interest in
firms which are applicants for TV
stations in New Orleans, Corpus
Christi, Dallas and Houston.

+ CORPUS CHRISTI, Tex.—Corpus
Christi Television Ceo., VHF Ch. 10
(192-198 mec); ERP 2561 kw visual
134 kw aural; antenna height above
average terrain 393 ft., above ground
410 ft. Estimated construction cosi
$434,000, first year operating cosi
$374,000, revenue $370,000. Post Of.
fice address: 14th Floor, Magnolis
Bldg., Dallas, Tex, Studio and trans.
mitter location: Driseoll Hotel, N

CBC-TV Trial Program

FIRST trial television program:
from CBC-TV Montreal are to be
gin July 25, with telecasts of Inter.
national Baseball League games
from Montreal. Announcemeni
was made last week by Aurele Se
guin, TV director at CBC Montreal
Additionally, programs in drama
comedy, variety, music and docu
mentary will be telecast during ar
experimental period.
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Broadway and Antelope St. Geo-
graphic coordinates: 27° 47 47.6” N.
Lat., 97° 23’ 48”7 W. Long. Transmit-
ter GE, antenna GE. Legal counsel
Ross K. Prescott, Dallas, Tex. Con-
sulting engineer Guy C. Hutcheson,
Arlington, Tex. Principals include
R. L. Wheelock, W. L. Pickens and
H. H. Coffield, each ¥ partner and
each independent Texas oil operator.
Same partners at one time each owned
% of KPHO-TV Phoenix, Ariz., and
each had part interest in KEYL (TV)
San Antonio, Tex., aggregate of which
constituted contrel of KEYL (TV).
Same group also is applying for TV
stations in New Orleans, La., Dallas
and Houston, Tex.

+ DALLAS, Tex.— UHF Television
Co., UHF Ch. 23 (524-530 mc); ERP
222 kw visual, 116 kw aural; antenna
height above average terrain 515 ft.,
above ground 577 ft. Estimated con-
struction cost $424,500, first year op-
erating cost $381,000, revenue $240,-
000. Post Office address: 14th Floor,
Magnolia Bldg., Dallas. Studio and
transmitter location: Clif Towers
Hotel, Zanus Blvd. and Colorado St.
Geographic coordinates: 34° 45’ 29~
N. Lat., 96° 49’ 03" W. Long. Trans-
mitter GE, antenna GE. Legal coun-
sel Ross K. Prescott, Dallas, Tex.
Consulting engineer Guy C. Hutche-
son, Arlington, Tex. Prinecipals in-
clude R. L. Wheelock, W. L. Pickens
and H. H. Coffield, each 14 partner
and each independent Texas oil oper-
ator. Same partners at one time each
owned % of KPHO-TV Phoenix, Ariz.,
and each had part interest in KEYL
(TV) San Antonio, Tex., aggregate of
which constituted control of KEYL
(TV). Same group also is applying
for TV stations in New Orleans, La.,
Corpus Christi and Houston, Tex.

+EL PASO, Tex.—Roderick Bestg.
Corp. (KROD), VHF Ch. 4 (68-72
me); ERP 663 kw visual, 28.1 kw
aural; antenna height above average
terrain 1,062 ft., above ground 285 ft,
Estimated construction cost $336,400,
first year operating cost $132,000, rev-
enue $120,000. Post Office address:
Wyoming and Walnut Streets, El
Paso. Studio location: 2201 Wyoming
St. Transmitter location: Top of Mt.
Franklin. Geographic coordinates:
31° 47 29” N. Lat., 106° 28° 49" W.
Long. Transmitter RCA, antenna
RCA. Legal counsel Segal, Smith &
Hennessey, Washington. Consulting
engineer Edward P. Talbott, El Paso.
Principals include Chairman of the
Board Dorrance D. Roderick (78%),
owner of 76% interest in EI Paso
Times, 63% owner of Southwest Net-
work Ine. (radio time selling), and
until June 1951 649, owner of KOSA
Odessa, Tex., and until June 1951
owner of KSIL Silver City, N. M.;
President Val Lawrence (10.19), 52%
owner of KAVE Carlsbad, N. M.; Vice
President Bruce Barnard Jr. (2.5%),
Secretary Kelton B. Clark (3.4%) and
Treasurer Dorrance D. Roderick Jr.
(3.3%).

HARLINGEN, Tex.— Rio Grande
Televigion Corp. (KGBS) VHF Ch. 4
(66-72 me); ERP 100 kw visual, 50
kw aural; antenna height above aver-
age terrain 600 ft., above ground 634
ft. Estimated construction cost $240,-
303, first year operating cost $180,000,
revenue $240,303. Post Office address:
P. 0. Box 711, Harlingen, Tex. Studio
Iocation Harlingen, Tex. Transmitter
location La Feria, Tex. Geographic co-
ordinates 26° 09° 317 N. Lat., 97° 49’
45” W. Long. Transmitter DuMont, an-
tenna RCA. Legal counsel Loucks, Zias,
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Young & Jansky, Washington. Consult-
ing engineer A. D. Ring & Co., Wash-
ington. Principals include Pres. Me-
Henry Tichenor (60%), Vice-Pres.
J. C. Looney (40%), Secy.-Treas.
Troy R, McDaniel (109%).

+ HOUSTON, Tex.—UHF Television
Co., UHF Ch. 23 (524-630 mc); ERP
176 kw visual, 88 kw aural; antenna
height above average terrain 510 ft.,
above ground 640 ft. Estimated con-
struction cost $430,000, first year op-
erating cost $376,000, revenue $300,-
000. Post Office address: 14th Floor,
Magnolia Bldg., Dallas, Tex. Studio
and transmitter location: 4600 Cal-
houn Road, Houston. Geographic co-
ordinates: 29° 43’ 27.2” N. Lat., 95°
20" 13.9” W. Long. Transmitter RCA,
antenna- RCA. Legal counsel Ross K.
Prescott, Dallas. Consulting engineer
Guy C. Hutcheson, Arlington, Tex.
Principals include R. L. Wheelock,
W. L. Pickens and H. H. Coffield, each
% partner and each independent
Texas oil operator. Same partners at
one time each owned % of KPHO-TV
Phoenix, Ariz., and each had part in-
terest in KEYL (TV) San Antonio,
Tex., aggregate of which constituted
control of KEYL (TV). Same group
alse is applying for TV stations in
New Orleans, La., Corpus Christi and
Dallas, Tex.

+ LONGVIEW, Tex.— East Texas
Television Co., UHF Ch. 32 (578-584
me); ERP 20 kw visuval, 12 kw aural;
antenna height above average terrain
287 ft., above ground 340 ft. Esti-
mated construction cost $178,873, first
yvear operating cost $163,5600, revenue
$180,000. Post Office address: Route
3, Longview, Tex. Studio location:
6 mi. SW of Longview on State High-
way 26. Transmitter Iocation: Same
as studio. Geographic coordinates:
32° 26 37" N. Lat., 94° 49’ 6.5 W.
Long. Transmitter GE, antenna RCA.
Legal counsel: Ross K. Prescott, Dal-
las, Tex. Consulting engineer: Guy
C. Hutcheson, Arlington, Tex. Prin-
cipals include Arlington James Henry
(sole owner), owner of Henry’s ap-
pliance store.

+ WICHITA FALLS, Tex.—Wichtex
Radio & Television Co. (KFDX), VHF
Ch. 3 (60-66 mc); ERP 58 kw visual,
29 kw aural; antenna height above
average terrain 510 ft., above ground
649.5 ft. Estimated construction cost
$308,493, first year operating cost
$120,000, revenue $150,000. Post Office
address: 801 Scott St. City National
Bank Bldg., Wichita Falls. Studio
and transmitter location: State Route
30 and 01d Seymour Road. Geographic
coordinates: 83° 53’ 22”7 N. Lat., 98°
33 26”7 W. Long. Transmitter RCA,
antenna RCA. Legal counsel Abe Her-
man, Fort Worth, Tex. Consulting
engineer George C. Davis, Washing-
ton. Principals include President
Darrold A. Cannan (5295%), Vice
President W. P. Hood (3.33%), Vice
President Howard H. Fry (6%), Sec-
retary-Treasurer M. Kuhfuss (2.33%),
Darrold A, Cannan Jr. (129), John
Adams (3.679), Mott Johnson (3.33%)
and John White (1.67%).

HARRISONBURG, Va. — Shenan-
doah Valley Bestg. Corp. (WSVA),
VHF Ch. 8 (60-66 mc); ERP 12.74 kw
visual, 6.37 kw aural; antenna height
above average terrain 1,838 ft., above
ground 170 ft. Estimated construc-
tion cost $162,952.18, first year oper-
ating cost $179,853.76, revenue $193,-
890.24. Post Office address: Rawley
Pike, Harrisonburg, Va. Studio loca-

(Continued on page 85)
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Why is every major
network timing the
Presidential Conventions

with SELF
WINDING
CLOCKS?

Style 37-15" SS.
Sweep Seconds; Self Winding

Yes, all the major radio and television networks (and most
independents) covering the Republican and Democratic
Conventions in Chicago for nation-wide audiences are rely-
ing on Self Winding Clocks for the timing and synchroni-
zation of their programs. This also holds true for other
regularly scheduled local and national programs.

Here’'s WHY —

B Can be automatically synchronized on the hour*
B Unaffected by AC power failures (self-powered)
B) !nstall anywhere (AC power line not required)

. One clock or a complete synchronized clock system

You, too, can have dependable, exact time-keeping for your
local and national broadcasts. Send the coupon today for
full particulars and free estimate on recommended installa-
tion to meet your requirements.

*U. S. Naval Observatary Time

SELF WINDING CLOCK COMPANY, INC.

Marut u) d Clocks

207 WILLOUGHBY AVEMNUE BROOKLYM 5, NEW YORK

SELF WINDING CLOCK CO., INC.
207 Willoughby Ave., Brocklyn 5, N. Y.

Please send me complete informotion.

Name

Company.

Sirest

City. State
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DETROIT CONTEST
Brings 126,423 Entries

UNITED Detroit Radio Committee
last week announced the winners
of its “I Like Radio Because” con-
test, which drew 126,423 entries.

Seven stations used a saturation
schedule of chainbreaks and minute
announcements for the contest pe-
riod May 19-27. Participating sta-
tions were identified as WEXL
WJIBK WJR WKMH WWJ WXYZ
Detroit and CKLW Windsor.

Twenty winners were announced
on & special broadcast June 11,
carried by all seven stations.

Grand Prize winner was Mrs.
Marie Crowley of Detroit, who
received a new Packard donated by
the Packard Dealers Assn. of Met-
ropolitan Detroit plus other gifts.

Contest judges were Louis Mir-
iani, president of Detroit’s City
Council and acting mayor; Norman
Glenn, editor of Sponsor magazine,
and Winfield R. Levi, sales man-
ager, BROADCASTING ® TELECASTING.

An informal cocktail party and
dinner were held in the Statler
Hotel to celebrate the contest’s
successful completion. Among those
present were:

J. E. Campeau, president, and E. Wil-
son , Wardell, sales manager, CKLW;
Gordon Sparks, president, and Ernie
Holder, sales manager, WEXL; Gayle
Grubb, manager, and Pat McInnis, pro-
motion director, WIBK; Worth Kram-
er, vice president-manager, and Jim
Quello, promotion manager, WIR; Ed-
win Wheeler, general manager, and
James Eberle, sales manager, WWJ,
andiJames Riddell, president, and Hal
Neal, assistant sales manager. WXYZ,
Fred Knorr,

president, and George

Millar, sales manager, WKMH., seventh
participating station,
attend.

were unable to

On the job!

Our volunteer speakers are
saving thousands of lives to-
day ...in factories and offices,
at neighborhood centers and
at organization meetings all
over this land. .. showing peo-
ple what they can do to pro-
tect themselves and their fam-
ilies against death from cancer.

For information just telephone
the American Cancer Society
or address a letter to “Cancer,”
care of your local Post Office.

American Cancer Society
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OB EVANS, program director of

combined operations, WSPD-AM-
TV Toledo, Ohie, named to same du-
ties at TV outlet only. LES DANA,
assistant to Mr. Evans, appointed
program director of WSPD-AM.

BOB LEE, program director. WPEQO
Peoria, 111, to WNGO Mayfield, Ky.,
as community service coordinator.

CARL TIBBETTS, KNOW Austin,
Tex., to announcing staff, WSB-TV
Atlanta.

GENE MORGAN, staff arnouncer,
KGIL San Fernando, Calif., promoted
to pregram director.

DONALD GREGORY SUPINSKI to
WIP Philadelphia, as assistant record
librarian.

POLLY KAUFMAN, West Coast edi-
tor, Movieland and Sereen Guide maga-
zires, to KFI Los Angeles as log
editor.

CALEB PAINE, program supervisor,
WGY Schenectady, N. Y., nanied direc-
tor of public service for that station
and WRGB (TV) that eity. BERNARD
S. KRAUSE, supervisor of science
broadeasting, WGY, appointed produc-
tion supervisor,

Mr. Paine

Mr. Krause

ANNE J. HOLLAND, assistant direc-
tor of public affairs and education,
WBAL Baltimore, awarded honorary
membership in Baltimore Club of U.
of Maryland Alumni.

BOB RIERSON, program director,
WBT Charlotte, N. C., called to ac-
tive duty with Navy. BILL MELSON,
preduction manager, will handle du-
ties until successor is appointed.
NELSON BENTON, promotion man-
ager, WSCO Charlotte, to WBT as
publicity manager.

HOWARD 8. KEEFE, promotion man-
ager, WSPR Springfield, Mass., re-
elected to executive board of Hamp-
den County Accident Prevention
Council, that city.

FRANK MORIARTY, WCBS-TV New
York director, to staff of City Col-
lege of New York as instructor in
television and radio.

DALE SHEETS, guest relations man-
ager, KTTV (TV) Hollywood, pro-
moted to film director. He replaces
TOM CORRADINE, who has resigned.

DAVID M. PLATT, program director,
WPAZ Pottstown, Pa., adds duties of
traffic manager.

CHARLES HEBERT, director, NBC
radio Mario Lanze Show, signed to di-
rect CBS Radio Club 15 next fall.

JACK WAGNER, KGIL San Fernando,
Calif.; FRANK CARROLL, KLAC Hol-
lywood, and DON CALLEN, WKZO-TV
Kalamazoo, Mich,, to KHJ Hollywood
as announcers.

JERRY CONWAY and BETTY CLE-
VENGER, publicists, KNXT (TV)
Hollywood, to CBS-TV that city, in
similar capacities. SUSAN WISE, sec-
retary to DEAN LINGER, sales pro-
motion-publicity manager for station,
promoted to publicist. MICHAEL
DOUGHERTY, director of public rela-
tions, Prudential Insurance Co., L. A.,
to station as Mr. Linger’s assistant.

FRANK TEAS to announcing staff,
WGNY Newburgh, N. Y., for summer
months,

JACK C. KENASTON, Hollywood TV
film packager, to KTTV (TV) that
city, as sales promotion manager.

FRANK LOKEY, announcer, WBIG
Greensboro, N. C,, returns to WNOX
Knoxville, Tenn,, in same capacity.

LARRY THOR who portrays Danny
Clover on CBS Radic Broadway Is
My Beat, assigned role in Universal-

International feature film, “Mississippi
Gambler.”

KATHLEEN CROWLEY, New York
TV actress, assigned role in 20th Cen-
tury-Fox feature film, “The Farmer
Takes a Wife.”

ED BRITTON to CKOK Penticton,
B. C., as farm editor.

JOHN CARVER to KODY North
Platte, Neb., as announcer. ED LAU-
NER, announcer there, transfers to
traffic department.

MARY SINCLAIR, New York TV ac-
tress, assigned feminine lead in Para-
mount Pictures feature film, “The
Rebel.”

THOMAS HERMAN, TV actor, as-
sigred reole in M-G-M feature film
trilogy, “Story of Three Loves.”

LEE MORRIS, announcer, WSB At-
lanta, father of girl, Jeannay Eliza-
beth, June 15.

BILL ARRINGTON, program director,
WMRC Greenville, S, C, father of
boy, June 12. CLAUDE FREEMAN,
dise jockey there, father of boy,
Phillip.

BARBARA EILER (MRS. DON NEL-
SON), radio actress, mother of girl,
Laurie Ann, June 11. Father is
writer of ABC radio Adveniures of
Ozzie and Harriet.

HAL STUBBS, program director,
CKVL Verdun and Ann Marino will be
married July 12.

ROBERT LeMOND, staff announcer,
KNX Hollywood, father of boy, Ste-
phen, June 12.

LARRY BERRILL, dise m.c., KBIG
Avalon, Calif., father of girl, Gretchen.

A’cwl e s o

WILLIAM (BILL) FITZGERALD, pro-
gram manager of Armed Forces
Network station, Berlin, Germaty, to
NBC radio as newscaster.

HUGH McCOY, World Wide Broad-
casting Foundation, to KFBA Omaha,
as newscaster.

JACK WALTERS, CBS newsman, to
WCAU-AM-TV Philadelphia, on news
staff.
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RADIO FREE ASIA

Manila Operation Begun

RADIO FREE ASIA has begun to
shift operations from San Fran-
cisco to the Far East, John W, El-
wood, RFA director, announced
last week.

Mr. Elwood disclosed that a team
of four radio experts has left for
Manila. Members were listed as
William E. Minette, Walter Briggs,
Margaret Liang Briggs and Clem-
entine Wacula.

RFA, operated by the Commit-
tee for Free Asia, now beams pro-
grams from San Francisco six days
weekly via two transmitters in the
Philippines and one on Guam. No
programe will be written and broad-
cast directly from Manila, he added.

“Broadcasting from Asia, in co-
operation with Asians, should win
larger audiences for Radic Free
Asia,” Mr. Elwood said.

“Through our programs,” he ex-
plained, “we are trying to keep
alive the hopes of Asians now under
Communist domination and to
stiffen Asian resistance to Commu-
nist aggression.”

Mr. Minette, of Palo Alto, Calif.,
will be RFA director for Manila.
He was formerly public affairs di-
rector for KNBC San Francisco.

Mr. Briggs, native of Peoria, Ill.,
will be director of information. For
many years, Mr. Briggs was corre-
spondent in Asia for the United
Press and for the Christian Science
Monitor. Mrs. Briggs, bern in
Peiping, China, and now an Amer-
ican citizen, will participate in pro-
gram production. During World
War II, she served as a civilian
teacher in Kunming, China. Miss
Wacula, born in Switzerland and a
former resident of Tacoma, Wash,,
will serve as administrative assist-
ant. Miss Wacula formerly served
at KMO Tacoma, KOOL Phoenix
and KITO San Bernardino.

OPTOMETRY AD CLAIMS

D. C. Reins Proposed

TIGHTENING up of the advertis-
ing freedom of optometrists was a
step nearer in the District of Co-
lumbia last week when a House
District subcommittee approved for
full committee action a bill (S 106)
revising the D, C. Optometry Act.

Bitterly fought measure passed
the Senate May 7. It is opposed
by the Washington Publishers
Assn., National Retail Optical
Assn.,, and others. It is favored
by the American Optometric Assn.,
District Optometric Assn. and theg
District Board of Optometry.

Opponents claimed at subcommit-
tee hearings last month that it
would create an “eye glass monop-
oly” and was an attempt to control
newspaper, radio and television ad-
vertising.

Provisions of the legislation ban ad-
vertising of (1) fees for professional
services, (2) prices, (3) terms of credit,
(4) discounts and (5) guarantees. It
also gives the Board of Optometry of
the District of Columbia power to re-
voke or suspend licenses if an optome-
trist advertises contrary to the above-
mentioned provisions, or claims pro-
fessional superiority or superior per-
formance, or offers free service or
exeminations.
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AWRT CHAPTER

E Elects Heloise Broeg

HELOISE PARKER BROEG, of
WEEI Boston, was elected presi-
dent of the New England chapter
of American Women in Radio &
Television at its organization meet-
ing in Boston June 20 [BeT, June
23]. Some 50 women broadcasters
and telecasters attended the meet-
ing.

Other officers are: Connie Stack-
pole, Granite State Network, Man-
chester, N. H., vice president;
Claire Crawford, WORL Boston,
steering committee chairman;
Eileen Kneeland, WHAV Haver-
hill, Mass., secretary; Louise Mor-
gan, WNAC-AM-TV Boston, treas-
urer.

Speakers included Harold E. Fel-
lows, NARTE president; Miss Mor-
gan; Marjorie Mills, WBZ Boston;
Mildred Carlson, WBZ and WBZ-
TV; Mrs. Crawford; Jan Gilbert,
Harold Cabot & Co., Doris Cor-
with, AWRT national president
and NBC public affairs director,
and Betty Stuart Smith, AWRT
director-at-large and radio public
relations director of J. Walter
Thomspon Co. Dorothy Fuller,
WBET Brockton, Mass.,, AWRT
eastern vice president, presided.

BIELSKI SUCCEEDS KEIM

In AF Radio-TV Post

CAPT. CASS BIELSKI has been
named chief of the Air Force Ra-
dio-TV Section in the Dept. of
Defense, succeeding Lt. Col. Rob-
ert P. Keim, the Air Force Dept.
has announced.

Col. Keim is to agsume new du-
ties as chief of the Air Force Sec-
tion at the Armed Forces Public
Information Center in New York
Tuesday (tomorrow). He will be
responsible for all AF public infor-
mation activity in that area, with
stress on radio-TV. At the Pen-
tagon he was instrumental in de-
velopment of the Air Force Hour
and Serenade in Blue.

Capt. Bielski, who becomes chief
of that section, has been serving
as deputy to Col. Keim. He also
has worked on radio-TV produc-
tions in recent years.
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(Continued from page 10)

director and agricultural jcurnal-
ism instructor. Because many of
his students were older, he grew a
mustache (he’s the only one who
liked it) to look a bit more mature.

When the war started, both these
jobs were eliminated as the need
for publicity declined when the
Army moved in and teachers
weren’t busy. Fortunately, the
head of the radio department left
campus and Mr. Seaman was his
successor.

He learned radio the hard way
but fast. His primary assignment
was to write, produce, appear in,
record and mail a daily quarter-
hour farm show which was carried
as a public service feature by every
station in the state. The war also
hit the WDAY Fargo news staff,
and Mr. Seaman was drafted to
handle news editing and writing
there three nights weekly and on
Saturday and Sunday. His weekly
work total: 100 hours.

His next job was serving as press
and radio chief of the regional
office of the U. 8. Soil Conserva-
tion Service in Milwaukee, a bureau
of the Dept. of Agriculture which
sent out promotion and publicity.
In fall of 1945, when Allis-Chal-
mers ventured into network radio
with The National Farm and Home
Hour, Mr. Seaman was offered the
job of radic executive at the
agency.

Allis-Chalmers, which collects
many “firsts,” is the only network
TV sponsor among farm equipment
manufacturers. This winter, for
the fifth year, it will sponsor the
judging of the grand champion
steer at Chicago’s International
Livestock Exposition on NBC-TV.

Mr. Seaman, Allis-Chalmers and
the Gittins agency work to benefit
agriculture 5, 10 and 25 years from
now, because a healthy and favor-
able agriculture industry is basic
to the nation’s economy. A sound
industry alone will benefit Allis-
Chalmers and other such com-
panies, they believe. All company
and agency activity is coordinated
toward the betterment of agricul-
ture generally, and the company is
a pioneer in making the advertis.

QUIMCY,
ILLINOQIS

THESE OFFICES
TO SERVE YOU

QUINCY, ILL. . . .
HOUSTOM, TEXAS
WASHIMNGTOM, D. C.
MOMTREAL, QUE. .
MEW YORK CITY

BROADCASTING *

= 1"y . TEL. 8202
. TEL. ATWOOQD B534

. TEL. METROPOLITAM 0522

TEL. ATLAMTIC %441
TEL. MURRAY HILL 5-0200
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ing industry aware of the vast
farm market potential.

Mr. Seaman, in addition to his
foreign business excursions, has
traveled in almost every state to
handle remote broadcasts for the
network show. His long and busy
weeks nevertheless include golf,
fishing (for pike), bowling and
taking care of the lawn at his home
in Shorewood, a Milwaukee suburb.
He is married to the former Laura
Sebert, whom he met during high
school days in Guthrie Center,
Iowa. Their children are Charlotte,
15, and Richard, 13.

LBS CREDITORS

Hold First Meet July 8

CREDITORS of Liberty Broad-
casting System Inc., which has
been adjudged bankrupt, will hold
their first meeting July 8 in Dallas,
according to D. M. Cldham, referee
in bankruptey in the Dallas Div.,,
Northern District of Texas, U. S.
Distriet Court.

Creditors may be asked to ap-
prove a plan to use proceeds from
the sale of Liberty assets toward
prosecution of the LBS $12 million
suit against 13 major league base-
ball clubs {BeT, Feb. 26]. LBS
suspended network service May 15
[BeT, May 19].

Meeting of the creditors will be
held at Room 372, Federal Bank
Bldg., Dallas at 10 =m., July 8.
The referee’s notice said “the cred-
itors may attend, prove
claims, appoint a trustee, appoint
a committee of creditors, examine
the bankrupt, and transact such
other business as may properly
come before said meeting.”

The notice explained that Lib-
erty “has been duly adjusted bank-
rupt upon an involuntary petition
filed against it on June 5, 1952.”

Notice of sale of Liberty assets
on July 156 was given by the ref-
eree. Listed are items said to have
an approximate value of $83,104,
to be the highest bidder for cash,
at public or private sale.

Among items are 11 Ampex con-
sole #400 tape recorders, five sets
of General amplifying and rack
equipment one master control room,
four sub-controls, a master auto-
matic switching control, consoles,
nine Gates turntables units, two
Presto master model disc recorders
with amplifiers, and similar gear.
Receiver is William J. Rochelle Jr.,
911 Republic Bank Bldg., Dallas.
The sale is subject to action by the
referee at the July 8 ecreditors
meeting.

Fry, Ingle Speak

KEN FRY, radio-television chair-
man for the Democratic National
Committee, and Ed Ingle, his Re-
publican counterpart, will speak
tonight (Monday) before the Chi-
cago chapter of American Women
in Radio and Television. They will
discuss use of media at the national
political conventions.

their ~

WILLIAM C. BARNES
Was WMY A President

FUNERAL services were held
June 23 for William C. Barnes, 58,
president, Martinsville (Va.)
Broadcasting Corp., operator of
WMVA-AM-FM Martinsville. Mr.
Barnes died June 21 following a
heart attack.

Native of Decatur, Ill.,, Mr. Bar-
nes went to Martingville in 1937
and bought the Daily Bulletin, of
which he served as publisher-owner
until its sale in 1946,

Mr. Barnes established WMVA
in 1940 and that station’s FM affil-
iate in 1950.

His newspaper experience in-
¢luded publications at Decatur and
Peoria, Ill., Beaumont, Tex., and
Chicago. He represented the Ameri-
can Legion national magazine in
Detroit, and had served as secre-
tary to two congressmen in Wash-
ington. Survivors include his wife
and four daughters.

Mrs. Ruth Gilbert

MRS. RUTH GILBERT, wife of
Dick Gilbert, KTYL Phoenix disc
jockey, and who as Ruth Wimp
formed with her husband the radio
and theatre singing team of Gilbert
and Wimp in the early 1930s, died
June 20 in an automobile aceident
near Wittman, Ariz. The husband
and wife team also published sev-
eral tunes and Mrs. Gilbert drew
pen and ink portraits. Her mother
and a sister also survive.

We keep
plugging it!
% /'ki\,\

KWK is the radio
buy in St. Louis!

KWK’'s LOW-low cost-
per-thousand radio homes
delivered makes it a

real catch!

Your Katz man has the
facts in booklet form
fully documented.

Giobe-Democrat Tower Bidg.
Saint Lovis

Heprosondclioe
The KATE AGENCY

Page 71

June 30, 1952 ©®




NEC CAMPAIGN
Radio Qutlets Support

NEW ENGLAND'S radio stations
have lined up solidly behind a New
England Council campaign to ad-
vance the region’s economy.

In mid-May, each of the 124
stations in New England’s six
states received a transcription of
13 spot announcements produced
by the council. The spots present
statistics showing that employ-
ment and payrolls are running
close to all-time highs in the re-
gion, and that new industries are
creating thousands of new job
opportunities.

To .date, NEC reported, 101
stations have pledged their co-
operation in using the material.
All of the region's 50 kw stations
have expressed willingness to co-
operate, the Council added.

Vermont and Rhode Island have
a 100% record, with all their sta-
tions running the spots. Of Maine’s
14 outlets, 12 have responded. In
New Hampshire, 10 out of 12 have
agreed to cooperate; in Massachu-
setts, 39 out of 52, and in Connec-
ticut, 20 out of 26.

Radio material was produced
by | Deuel Richardson, general
manager and program director,
WCRB Waealtham, Mass. Wallace
Dickson, NEC public relations di-
rector, said the council expects to
release additional material in mid-
August.

NPA RESHUFFLE

Cotton Succeeds Milling

J. A. MILLING has returned to
RCA Service Co., from which he
was on leave, and Richards Cotton,
assistant to the president of Philco
Corp., has replaced him as director
of the Electronies Div, of the Na-
tional Production Authority and
chairman of the government’s Elec-
tro\;h};cs Production Board.
A

. Milling had been division
and board chief since the resigna-
tion| of E. T. Morris Jr., who re-
turned to Westinghouse Electrie
Corp. earlier this year. Mr. Milling
came to NPA last year from RCA
Service Co., of which he is a vice
president.
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ATRICK J. McGANN elected vice

president of International Stan-
dard Electric Corp., N. Y., subsidiary
of International Telephone & Tele-
graph Corp.

THOMAS B. MOSELEY and JAMES
F. BECKER appeinted sales represen-
tatives, TV Transmitter Div., Allen B.
DuMont Labs.,, in southwest with
headquarters in Dallas and middle-
west stationed in Chicago, respec-
tively.

JOHN OUSE, director of purchases
for American Tele-
vision Ine., Chica-
go, TV set manu-
facturer, to
Thomas Electron-
ics Inc., Passaie,
N. J., manufactur-
er of Phototron
eathode ray TV
picture tubes, as
manager of mid-
west sales, head-
quartered in Chi-
Mr. Ouse cago.

JACK A. BERMAN, vice president of
Shure Bros., Chicago, elected to rep-
resent Assn. of Electronic Parts &
Equipment Mfrs. on board of Radio
Parts & Electronic Equipment Shows,
sponsor of annual Electronic Parts
Show in Chicago.

CALDWELL-CLEMENTS Inc.,, N. Y.,
publisher of Radio & Television Retail-
ing, announces change in name of trade
monthly to Television Retailing.

‘ARTHUR B. HOGAN, chairman of

board and president of Universal Re-
corders, Hollywood, and head of Bev-
erly Hills brokerage firm, elected to
membership in Los Angeles Stock
Exchange.

SEYFFER & Co., Zurich, Switzerland,
appointed general product represen-
tative in that country for Allen B.
DuMont Labs., Clifton, N. J.

WILLIAM B. OGDEN RADIO OPER-
ATIONAL ENGINEERING SCHOOL,

Burbank, Calif., has moved to 1150 W._

Olive Ave.

HENRY B. NELSON, assistant to
sales manager of General Electric
replacement tubes, appointed district
sales representative for GE Tube
Dept., Cincinnati.

OREGON'S Only

50,000 WATT STATION

KEX

WESTINGHOUSE RADIO STATIONS Inc
WBZ - WBZA + WOWO « KEX « KYW « KDKA » WBZ-TV
National Representatives, Fres & Pelecs, 2xcept for WBZ-TV; for WBZ-TY, NBC Spot Sales
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ABC Affiliate
in Portland

ARTHUR C. NIELSEN, president,
A. C. Nielsen Co., N. Y, honored by
U. of Wisconsin Alumni Assn. for
contributions to university and to
field of market research.

INSULINE Corp. of America, Long
Island City, N. Y., announces publi-
cation of catalog No. T-726 desecrib-
ing complete line of antennas, kits
and accessories.

ROBERT A. PENFIELD appointed
advertising man-
ager, radio-TV pie-
ture tube division,
electronics, parts,
and tungsten and
chemical division,
Sylvania Electrie
Products Inc.,, N.Y.

CHARLES MICH-
ELSON Ine., N. Y.,
radio-TV tran-
seription firm, has
established special
department for
scoring background music for TV and
film programs. Company will release
to clients its library of E.M.I. (Brit-
ish) background musie transeriptions.

WILLIAM BARNES, Wynn Rocamora
Agency, Hollywood, has opened own
talent agency at 600 N. Sepulveda
St., L. A.

PHIL DAVIS MUSICAL ENTER-
PRISES Inc., N. Y., commissioned by
W. D. Lyon Co., Cedar Rapids, Iowa,
to ereate original musical trademark
for Potosi Brewing Co. of Wisconsin.

JUSTIN R. ANDERSON, Associagted
Press bureau chief
for Arkansas, ap-
pointed executive
representative for
AP’s
division.
JAMES W. FAR-
ROW, eastern zone
sales manager of
Television and Ra-
dio Div., Strom-
berg-Carlson Co,,
Rochester, N. Y.,
named merchan-
dise manager of company’s sound
equipment branch.

MARK LANSBURGH, advertising-pro-
motion director, KLAC-TV Hollywood,
starts LANSBURGH PRODUCTIONS
to produce and package programs and
commercials for TV. Unit is head-
quartered at 100 S. Wetherly Dr,,
L. A. Telephone is Crestview 4-5770.

CROSBY LABORATORIES Inc. relo-
cates at Robbins Lane, Hicksville,
N. Y., Box 233. Telephone is Hicks-
ville 3-3191.

TELEKING Corp., Newark, N. J, (TV
receiver sets), moves showroom and
service department to 120 Broad St.,
Morgan Theatre Bldg.

Mr. Penfield

Mr. Anderson

gguipment o s 0

GENERAL ELECTRIC Co., Syracuse,
N. Y., announces production of ger-
manium diode checker fo use in lab-
oratories, quality econtrol groups,
service shops and wherever there is
need to check static characteristies
of diodes. New unit, Type ST-12-A,
features general resistance checking
and accurately metered power supply.

BROADCASTING

membership

TELEVISION COMMUNICATIONS
INDUSTRIES, Chicago, announces
production of Stay-Brite picture tube’
saver to improve contrasts and re-
store brilliance of old tubes. Five
positions permit increasing filament
voltage to prolong life of all tubes
for year or more,

INSULINE Corp. of America, Long
Island City, N. Y., announces produe-
tion of two new test leads designed to
fit RCA vacuum-tube voltmeter and
others equipped with serew-on miero-
phone type connectors. No. 316 con-
tains isolating resistor in its probe
and is intended for d-¢ measurement.
No. 817 is straight-through lead for
utility applications.

Technical « « « .

BUCK POOLE, engineer, WMRC
Greenville, 8. C., and Lyall Lunsford
were married June 14.

NARFD DISTRICT

Sets Winston-Salem Meet

SECOND annual Southeastern Dia-
triet convention of the National
Assn. of Radio Farm Directors,
comprising the southeast from Vir-
ginia through Mississippi, will be
held Oct. 17-19 at Winston-Salem,
N. C., with delegates studying
latest farming practices in Forsyth
and adjoining North Carolina coun-
ties.

Other studies and an enter-
tainment program-of sightseeing
have been arranged, according to
the district board of directors,
which includes Eric Lund, WLVA
Lynchburg, Va., Frank Raymond,
WDVA Danville, Va. and Harvey
Dinkins, WSJS Winston-Salem.

Forum Available

PROGRAM, The Georgetown U.
Forum, formerly presented for
radio by the Liberty Broadcasting
System, is now available to inde-
pendent stations “on an exclusive
city basis,” according to Rev. Fran-
cis J. Heyden, S. J., forum’s direc-
tor. The program also is seen on
DuMont TV in New York and
Washington. Information c¢an be
obtained from Father Heyden at
geOEgetown U., Washington T,

WIDE BLANKET COVERAGE,
CONCENTRATED AUDIENCE,
BEST PROGRAM FACILITIES,

AND NOW—
5000 WATT OUTPUT !

JOS. WEED & CO.
350 Madison Ave., New York,
Con Tell You More About

CHNS

HALIFAX NOVA SCOTIA

¢ Telecasting



PROPERTY SEIZURE

Senate Beats Down Vote

ATTEMPT to get the Senate to vote
on the McCarran resolution (S J
Res 158) prohibiting the President
from seizing private property—in-
cluding radio, TV and press facil-
ities [B®T, June 2]—failed last
week when the Senate voted down
a surprise motion to consider the
proposed constitutional amend-
ment by vote of 42 to 82. :

Motion to consider the resolu-
tion was made by Sen. Pat Mec-
Carran (D-Nev.), author of the
resolution, last Saturday (June
:5). It was defeated on a motion
to table by Majority Leader Ernest
W. McFarland (D-Ariz.). Sen.
McFarland's objection to consid-
eration of the resolution was pri-
marily that Senate Democratic and
Republican leaders had agreed to
handle on Saturday nothing but
calendar bills to which there were
no objections.

Sen. McCarran’s resolution would
amend the Constitution to provide
that “the executive power of the
United States shall not be con-
strued to extend at any time to
any taking of private property
other than in a manner preseribed
L7 law”

Constitutional amendments must
be passed by two-thirds of both the
Senate and House and ratified by
three-fourths of the States.

Although S J Res 158 stemmed
from the steel industry seizure by
the President, radio-TV and the
press got into the picture last
April. Responding to a question
by Col. J. Hale Steinman, co-owner
of the Lancaster (Pa.) Intelligenc-
er Journal and New Era and of the
Steinman radio-TV stations during
a visit by members of the American
Society of Newspaper Editors,
President Truman said that under
certain circumstances the Presi-
sent must act in the best interest
of the country. A week later, he
disclaimed interpretations that he
said he could seize radio and TV
stations and newspapers, but again
at his May 22 news conference he
said he felt he had inherent powers
of seizure of all industries [BeT,
May 26, April 28, 21].

Revigion of the Communications
Act last October amended Sec.
506 (c) to include electromagnetic
devices and to give the power of
seizure to the President upon proc-
lamation “that there exists war
>r threat of war, or a state of public
peril or other national emergency,
.r in order to preserve the neu-
trality of the United States.” In
his Executive Order last December,
the President delineated seizure
authority to mean “use or control”
>f any station by a government
agency.
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July 7: Republican National Conven-
tion, International Amphitheatre,
Chieago.

July 14: BAB Sales Clinie, Detroit.
July 16: BAB Sales Clinie, Cleveland.
July 18: BAB Sales Clinic, Indianapolis.
July 21: BAB Sales Clinic, Chicago.

July 21: Democratic National Conven-
tion, JInternational Amphitheatre,
Chicago.

July 23: BAB Sales Clinie, Milwaukee.
July 25: BAB Sales Clinic, Minneapolis.

AP RADIO NEWS

Improvement Comm. Set Up

ASSOCIATED Press announced
last week the formation of & seven
man committee to meet with AP
executives to help improve the AP
radio news report.

This action was taken at the sug-
gestion of the AP board of direc-
tors. In its annual report April 21,
the board commended radio mem-
bers for their increasing activity
in supplying news and recom-
mended a meeting that “might con-
tribute to the continuing improve-
ment of the news report of the
Associated Press.”

Committeemen, all of whom have
accepted invitations from AP Gen-
eral Manager Frank J. Starzel,
are:

Matthew Bonebrake, KOCY Okla-
homa City; Joe H. Bryant, KCBD
Lubbock, Tex.; Tom Easton, WTIC
Hartford; Daniel W. Kops, WAVZ
New Haven; Jack Kreuger, WTMJ
Milwaukee; Jack D. Shelley, WHO
Des Moines, and Les Mawhinney, KHJ
Los Angeles.

The committeemen were chosen
on the basis of geographical loca-
tion and station power. They will
meet at AP headquarters in New
York in the fall, at a date to be
announced.

DOUBTFUL ADS

Better Bus. Urges Review

A RECOMMENDATION to trade
and business groups to form ad-
vertising boards of review to bring
pressure upon advertising that “is
not false but does not come clean
with the truth” was sounded at the
38th annual convention of the Assn.
of Better Business Bureaus in
Swampscott, Mass., last week.

John N. Garver, chairman of the
association’s board of governors,
said that “outright lies in adver-
tising are rare today” but he added
there was still the current “twilight
zone” type of copy used by some
national and local advertisers. He
called on business groups through-
out the country to cooperate in a
campaign with the bureaus to
“bring the full weight of business
disapproval to bear upon such ad-
vertising.”

Riple Leaves WLAW

WILLIAM A. RIPLE is resigning
as general manager of WLAW
Boston - Lawrence effective to
morrow (Tuesday) he reported
last week. Mr. Riple said he
planned a three-month vacation.

JROADCASTING ® Telecasting

July 28: BAB Sales Clinic, Denver.
J'uclgtym: BAB Sales Clinic, Salt Lake

Aug. 3-8: BMI-Colorado Broadcasters
Assn, program seminar, Denaver U,
Denver.

Aug. 15: BAB Sales Clinic, Dallas.
Aug. 18: BAB Sales Clinic, San Antonio.

Aug. 18-19: NARTB District 7, Hotel
Statler, Cleveland.

Aug. 20: BAB Sales Clinic, Houston.

Aug. 21-22: NARTE District 8, Grand
Hotel, Mackinac Island, Mich.
Aug, 22; BAB Sales Clinic, New Orleans.

Aug. 24-25: Arkansas Broadcasters
Assn. meet! and sales elinic, Marion
Hotel, Little Rock.

Aug. 25: BAB Sales Clinic, Miami.
Aug. 25-26: NARTE District 11, Hotel
Duluth, Duluth, Minn.

Aug. 27: BAB Sales Clinic, Winston-
Salem.

Aug. 28-29: NARTB District 17, Mult-
nomah Hotel, Portland, Ore.

Sept. 4-5: NARTB District 15 Hotel
Mark Hopkins, San Francisco.

Sept. 8: BAB Sales Clinie, Cincinnati.

Sept. 8-9: NARTB District 16, Hotel
el Coronado, Coronado Beach, Calif.

Sept. 10: BAB Sales Clinic, Louisville.

Sept, 11-13: NARTB District 14, Cosmo-
. politan Hotel, Denver.

Sept, 12: BAB Sales Clinic, Nashville,
Sept. 15: BAB Sales Clinic, Little Rock.

Sept. 15-16: NARTB District 12, Lassen
otel, Wichita.

Sept. 17: BAB Sales Clinic, Birming-
ham.

Sept. 18-19: NARTB District 13. Hotel
exas, Ft. Worth.
Sept. 19: BAB Sales Clinie, Atlanta,
Seﬁt}. 20: IRE conference, Iowa section,
osevelt Hotel, Cedar Rapids.
Sept. 22-23: NARTB District 10, The
lms, Excelsior Springs, Mo.

Sept. 22-25: National Electronic Dis-
tributors _Assn. convention, Atlantic
City, N. J.

Sept. 25-26: NARTE District 9, Hotel
Plankinton, Milwaukee.

Oldfie-llc-i Promoted

LT. COL. Barney Oldfield, chief of
public information, Headquarters,
Allied Air Forces Central Europe,
has been pro-
moted to the rank
of colonel, accord«
ing to the U. 8.
Air Force, which
announced a list
of promotions.
Col. Oldfield, a
commentator at
KFAB and KOIL
Omzahz and KFOR
Col. Oldfield Lincoln before re-

call to military
service in 1940, was transferred to
Europe in early 1951. He is serv-
ing on the staff of Gen. Lauris
Norstad, and previously worked in
U. S. Air Force public relations
directorate office at the Pentagon.

1
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COPPER EASED

NPA Boosts for Radio-TV

SUPPLY of copper for radio-TV
receivers was further eased by the
government fortnight ago with
manufacturers slated for inereased
allotments during the third quar-
ter to meet these and other civilian
needs.

This was revealed by the Na-
tional Production Authority in a
series of orders involving the im-
port of copper from foreign coun-
tries by U. 8. producers. Manu-
facturers are expected to realize
sizable boost in overall copper sup-
plies for consumer durables, up to
50% instead of 35% of their base
period use.

Late last month NPA announced
that quotes of econtrolled metals
(copper, steel, aluminum) will be
pegged higher starting July 1 to
enable set-makers to meet expected
seasonal demands for radio and
television receivers [B®T, June 2].

The government also has an-
nounced that many plant expan-
sion goals are either filled or pend-
ing in current applications for
speedy tax writeoffs from plant
manufacturers.

It was understood that compan-
ies turning out top pricrity or de-
fense supporting electronics equip-
ment, need no longer apply for tax
amortization to expand their facili-
ties. Military needs, with respect to
expansion, are nearing the point of
being met, it was explained.

Industry was advised generally
by the Defense Production Admin-
stration that no more expansion in-
volving tax writeoffs should be
without prior consultation with the
government.

New Pulse Service

THE PULSE Inc. has announced
a new service, reporting on au-
dience composition of all network
programs, both radio and TV, with
two reports to be made each year,
spring and winter. Spring report
is now available for industry pur-
chase, Pulse noted. -It shows the
number of men, women, teen-agers
and children who listen to each
network-radio program and watch
each network video show.

EAR

IN YOUNGSTOWN ARE EARS THAT BUY!

WBBW'S concentrated coverage is not
wasted on cornfields. Here’s pin point selling
that falls on receptive ears, “buying”
ears — right in a market that reatly counts.

WBBW — the new ABC
laffiliate in Youngstown
brings you . . .

Concentrated Coverage
and
No Waste Circvlation

REP. FORJOE & CO. INC.

THAT
HEAR
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OLDER has been issued by

KYW Philadelphia using news-
paper reprints to testify to the ef-
fectiveness of radio. Event praised
by the press was city's first base-
ball talkathon featuring a bull ses-
sion with Eddie Sawyer, manager
of the Phillies and Lee Allen of
KYW’s staff. Pair answered ques-
tions phoned in by listeners from
11:156 p.m. to 5 a.m. Four telephone
operators were kept busy all
night, station reports, jotting down
queries. Response prompted KYW
to state: “Don’t count radio short,
even in a TV market.”

o—o—o
FROM LOCAL STANDPOINT

WRITER and political analyst
Gerald W. Johnson has signed a
contract with WAAM (TV) Balti-
more which will bring viewers in-
formation on events “as they ap-
pear from Bolton St. in Baltimore.”
Series will be aired weekly com-
mencing July 4 from 9-9:15 p.m.

e -
COVERAGE DETAILS

RED, white and blue trimmed re-
lease has been sent out by WAVE-
AM-TV Louisville, Ky., pointing
out details of stations’ coverage of
both Democratic and Republican
conventions slated for July in Chi-
cago. Complete daily schedule is
offered as well as behind-the-scenes
information on how telecasts and
broadcasts will come to viewers and
listeners.

GIVING
MORE PEOPLE
MORE REASONS
TQ LISTEM
MORE OFTEN

EMPHASIS OM LOCAL NEWS,
SPORTS, EVENTS, AND

ENTERTAINMENT FAVORITES
PLUS

MUTUAL'’S

HEADLINERS

rien Bag Alvea das n
cnmbeliing waas 3
Gafen fa WIPG tover Liv
pery wag.
GREEN BAY IS & FANDRITE TEST MRANET

WIPE Greea §ay, Wiscansia

McGILLVRA, Rep,
New York » - - « Chicage
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TWO-WAY PROMOTION

MUTUAL promotion contract run-
ning 52 weeks will be put into
effect July 1 by KBIG Avalon,
Calif.,, and Western Amusement
Co. Movie concern will utilize 45-
second trailer on KBIG in its 18
theatres in addition to mentions of
the station in printed programs.
Simultaneously, daily program,
Moviettme, starts at KBIG featur-
ing theatres’ motion picture sched-
ules.

SRR —
KCMO WINS CONTEST

BROCHURES ocutlining program-
ming for community service were
submitted by stations competing
for the annual Community Service
Award sponsored by the Kansas
City Adv. & Sales Executives’
Club. Judging was done at the U.
of Missouri School of Journalism.
Contest was won by KCMO Kan-
sas City for the second consecu-
tive year.

. —
‘BARNDANCE CAPERS

NEW show featuring rotating ros-
ter of station’s entertainers was
begun last week on WLWT (TV)
Cincinnati, featuring Louis Innis,
TV personality, as m.c. Barndance
Capers, sponsored by BC Headache
Powder, will be aired weekly on
Thursday, 3:30-10 p.m. Other out-
lets picking up the variety program
will be WLWC (TV) Columbus and
WLWD (TV) Dayton.

CHRISTMAS IN JUNE

FORTY merchants in Nanaimo, B.
C., displayed “day-glo” signs stat-
ing “This is a Nanaimo Day Store”
prior to June 20 when “Christmas
bargains in June” were brought to
residents of the city. Special jin-
gles were produced by CHUB
there. Station also supplied the
signs and placed all advertising
for the businessmen.

- " -
CRUISE NEWS
SUMMER season in Great Lakes
region has inspired a new show
on WGAR Cleveland. Morgan's
Melody Cruise features disc jockey
Hal Morgan cruising around Lake
Erie on yachts from various local
clubs. Mr. Morgan between record-
ings discusses regatta coming up
for the week and winner of previ-
ous race over the weekend.

RACES USE RADIO

STOCK car races starting at Mun-
icipal Stadium, Phila., will receive
intensive publicity and promotion
over WFIL that city as part of
station’s “Summer Selling Plan.”
Promotion package will be used by
George Marshman, auto racing
backer, to publicize weekly Friday
evening races at new and specizally
constructed track at the stadium.

CLEAR AND SUNNY

MIDWESTERN farmers number-
ing 1,500 literally prayed for rain
at Farm Day sponsored in early
June by KMA Shenandoah, lTowa.
Featured on the day’s agenda -was
Tom Swearingen, a “rain maker”
who was unable to produce be-
cause of a cloudless sky. Those
who attended contented themselves
with machinery exhibits, a rodeo
performance and “discussion” of
weather and its effect on agri-
culture.

RELIGIOUS PROGRAMMING

RECORD is claimed by WCBC An-
derson, Ind., in length of religious
broadcasting. Station fortnight
ago broadcast a two-and-one-half
hour program from annual Inter-
national Camp Meeting in Ander-
son, sponsored by Church of God.
Program consisted of interviews
and musical solos performed by
talent from every state as well as

from Canada and Eurocpe.
o—eo—o

REGATTA BROADCAST

ROWING regatta featuring Olym-
pic Rowing Trials at local Lake
Quinsigamond will be broadcast
to central New England by WTAG
Worcester July 3-6. Interconnected
mike stations will be set up at be-
ginning, middle and finish line of
the mile-and-a-third course. Station
will also pipe its on-the-air descrip-
tion over a public address system
for the lakeshore grandstand.

s L B |

WWDC'S BLOOD APPEAL
ALL-OUT radio campaign is be-
ing staged by WWDC Washington
through July 4 to point up an ap-
peal for blood for wounded and
hospitalized military personnel.
Every public service announce-
ment, station identification break
and the entire all-night show,
Yawn Patrol, were devoted to the
appeal on June 25 using slogan
“Share Your Blood for Independ-
ence.”

MEMORY CONTEST
NOSTALGIA paid off last ménth
for WBOW Terre Haute, Ind., and
two entertainers, in a “memory
contest” econducted by the station as
part of 25th anniversary observ-
ances. For a month prior to June
15, WBOW?’s birthday, listeners
were asked to send in letters stat-
ing “What 1 Remember Best About
WBOW.” Writer of most apt let-
ter received $100. Station reports
that so many letters mentioned
Gene Morgan and Guy Slover, who
have been off the air seven years,
that the comics have heen signed
by the station for a new weekly
show.

—_——-———— -
RADIO PROMOTES SELLOUT

PROMOTION exclusively by radio
brought sellout attendance at first
Pacific Northwest Dance Champi-
onship held at Seattle’s Olympic
Hotel June 14. Only advance notice
of event was a spot announcement
campaign ot KRSC Seattle with 30-
second announcements every half
hour during last four days of a
three-week campaign. Promotion
was sponsored by Veloz & Yolanda

dance studios.
PO S—

RADIO DRAMA EXPERIMENT

EXPERIMENTAL drama series
has been launched at WSUI Iowa
City, Iowa, for summer months.
Residents of the community, in ad-
dition to students and U. of Iowa
staff members, are participating in
acting and writing capacities on
How To Get Away From It All
Series is attempting to create new
interest in radio drama by testing
new and unusual production tech-
niques. Programs are aired weekly
for 45 minutes.

- - —

VACATION GIMMICK

SECOND phase of “Vacation Ex-
press,” summer promotion tying in
with 26 resorts In station’s cover-
age area, has been launched by
WCAU Philadelphia. Resorts have
entered into a joint promotion
which includes a special program,
Vacation Express, highlighting a
different recreation spot each
week, Station in turn gets adver-
tising in resort newspapers and
pictures of WCAU’s talent on
boardwalks and in theatres.

1,246,540 active, young-minded West-
erners comprise KGW’s market in 12
big, prosperous metropolitan Oregon
counties, plus a generous slice of South-
western Washington.

REPRESENTED NATIONALLY BY EDWARD PETRY & CO., INC.
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sociated with the late Lounis G.
Caldwell, dean of radio lawyers.
The job was scheduled to take
three days. Mr. Scharfeld, how-
ever, spent three months in Mexico.
He swears it was the “mafiana”
attitude there that kept him so
long, but his friends say it was be-
cause he found the pace so greatly
to his liking.

This adherent of the art of easy
living was born, not on some south
sea isle as his characteristic might
indicate, but in the bustling manu-
facturing and commercial city of
MHeveland. The day was June 22,
1903.

At East High School, Cleveland,
he learned the arts of the advocate.
Even then, he recalls, he opposed
centralized government and bu-
reaucracy. As captain of his
school debating team, he wowed
'em upholding the negative of the
proposition, “The Federal Govern-
ment Should Establish a Depart-
ment of Education.”

After Harvard Law School, Mr.
Scharfeld in 1928 joined his uncle,
A. E. Bernsteen, U.S, District At-
torney in Cleveland. Late that year,
he was in Washington on business,
~shen someone at the Department
of Justice suggested he see Mr.
Caldwell, general counsel of the
then new Federal Radio Commis-
sion, just organizing. Mr. Caldwell
talked him into joining the FRC as
assistant counsel, among the first
at that agency.

It was the days of the making
of radio law, and for the next two
vears Mr. Scharfeld was a member
of the legal group who formulated
the foundation of broadcasting reg-
ulations. Among his contemporaries
were the following, still practicing
this legal speciality: Fanney Ney-
man (Litvin), Ralph Walker, Paul
Segal, Duke Patrick, David Deibler,
den Fisher, and Paul Spearman.

Early Legal Battles

During those early days, Mr,
Scharfeld participated in many
legal cases which established the
right of the FRC to regulate broad-
casting and to look into the quali-
fications of a prospective licensee.
The one he recalls best, however,

was General Electric Co,v. the U. S.

This involved the grant of
another station on the frequency
used by the GE station in Schenec-
tady (WGY). GE protested, took
the case to the Court of Appeals,
which reversed the FRC. The gov-
ernment appealed to the Supreme
Court and that tribunal denied a
writ of certioreri on the ground
that the Court of Appeals in this
case acted as an administrative
agency and not as a review court.

In those days administrative law
was not spelled out the way it is
today. Courts not only reviewed
the legality of decisions, but also
the facts of the case.

The GE case was one of the de-
cisions which spurred the FRC to
get the law spelled out in more
detail and to ensure that courts
had iegal review power only. (To-
day, many students of radio-TV
law wish that responsibility had
never been changed.)

Private Practice in 1931

In 1931, Mr. Scharfeld joined
his ex-boss in private practice.
Mr. Caldwell had become resident
Washington partner of the Chicago
law firm of Kirkland, Fleming,
Green & Martin (now Kirkland,
Fleming, Green, Martin & Ellis).

In those days, no one was report-
ing FRC regulations and orders on
a regular basis. So Mr. Caldwell,
as editor, and Mr. Scharfeld, as
associate editor, established and
published the Journal of Radio Law.
This quarterly covered radio regu-
lation and legislation with inter-
pretive articles by “names’ in the
field, decisions, general orders, ex-
aminers’ reports, and other regula-
tory memorabilia,

It was during his long associa-
tion with Mr. Caldwell that Mr.
Scharfeld was imbued with the
principle that radio (and televi-
sion) must be as free as newspa-
pers in its rights as a medium of
communications. Mr. Caldwell was
the great advocate of free speech
for radio.

Mr. Scharfeld’'s philosophy of
radio law can be summed up in the
phrase, “The less regulation the

AGRICULTURE
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better.” He feels strongly that pro-
cedural matters are just as impor-
tant as the substantive factors in
broadcast regulation. He thinks the
FCC’s practices in this respect have
improved over the years but that
there is still room for improvement,
He is a great believer in settling
matters between clients and the
FCC through negotiation and com-
promise, rather than through a
striet, inflexible following of the
letter of the regulation with its
concomitant long, expensive hear-
ings and litigation,

He believes that of late—perhaps
due to lack of personnel or changes
in the attitude of FCC Commission-
ers and staff executives—the Com-
mission is tending in that direction.

In 1936 Mr. Scharfeld joined
with Philip G. Loucks, then man-
aging director of NAB, to form
Loucks & Scharfeld. It was a busy
and luerative practice. In 1943,
Mr, Scharfeld volunteered for serv-
ice in the Army.

After donning khaki and two
bars on his shoulders, he was soon
in England, attached to Gen.
Montgomery’s British 21st Army
Group as public safety officer.
After the Normandy invasion, he
transferred to the U. S. Army, be-
came military government officer
in a unit training for the occupa-
tion of Bavaria. He was trans-
ferred out of that unit to a job as
deputy director of the School for
Military Government at Romilly,
France. Following that stint, he
was made a member of the mili-
tary intelligence target force for
General Patch’s 6th Army Group
which had come up through south-
ern France into Germany. After
the capitulation of Germany, Capt.
Scharfeld was transferred back
to the Bavarian military govern-
ment unit and served in the occupa-
tion of that area.

Returns in 1945

Major Scharfeld returned home
for demobilization Sept. 30, 1945,

After six months of “reorienta-
tion,” Mr, Scharfeld rejoined Mr.
Loucks. In the middle of 1948, he
opened his own office for the prac-
tice of administrative law, with
emphasis on radio and TV.

With his return to civilian pur-
suits, Mr. Scharfeld became active
in the work of the FCBA. He held
committee chairmanships, was a
member of the executive commit-
tee, and early this year became
president of the organization which
represents attorneys practicing be-
fore the FCC. He is also a mem-
ber of the American Bar Assn,,
the District of Columbia Bar Assn.
and the American Judicature
Society and the Radio Pioneers
Club.

Although he still likes to play
a fast game of tennis, his physician
told him recently that he’s getting
too old for that young man’s game.
He also likes to watch a fast
stretch at the races, and he’s glad
that no man ever gets too old for
that.

His big hobby, however, has been
breeding wire-haired fox terriers.
He is a member of the American
Fox Terrier Club, and started

breeding the spirited canines in
1935 when he first became the
owner of one. Before the war, he
ran the Lucart Kennels, near Marl-
boro, Md., showed and won many
trophies with his show dogs.

In 1933, Mr. Scharfeld was
married to Lucile Hadley Speer.
They were divorced in 1946. Daugh-
ter Diane was born in 1939.

WELDON & CARR

Hagemdn Joins D. C. Div.

APPOINTMENT of Boynton G.
Hagaman as engineer-in-charge
of the Weldon & Carr laboratory
facilities in the Washington Div,,
was announced
last week. Mr.
Hagaman for-
merly served as
chief engineer
for KDTH Du-
buque, Iowa,
and KLER
Rochester,
Minn.,, and di-
rected their in-
dividual instal-
lations.

During World War II, Mr. Ha-
gaman was project engineer on
Army and Navy contracts. He dis-
tinguished himself in the inven-
tion of the cardiotachometer. Ad-
ditionally, he contributed to the

Mr. Hagaman

design of physiological instrumen-
tation at Rochester’'s Mayo Clinic.

with the
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Operator Proposal Comments Flood FCC

(Continued from page 28)

engineer, who spends a goodly amount
of time on preventive maintenance.

When WEKBI was founded in 1950,
we found no difficulty in obtaining
three first-class operators at $40 Dper
week, which was in line with salaries
of other staff members and of factory
workers and store clerks in the area.
Today, if it were possible for us to
secure three first-class operators, we
would have to pay nearly twice that,
according to what other stations In
the state who have been able to se-
cure operators are paying. The sala-
ries of other WKBI staff members
still are in line with those of area
factory and store workers, that 1s, with
an increase of about 159, over 1950,
and it seems hard to Justify a 100%
increase in any engineer’s worth over
a period of a year and a half.

In more populous areas where sta-
tion revenues are higher, every staff

* member’s salary is higher and no great
difficulty is experienced in securing a
full complement of engineers. But, in
a small market station, it is hard to
justify a  disproportionately large
salary to a non-productive employe
such as an engineer, a bookkeeper or
a custodian. Producdve employes, such
as_ programming and announcing men,
salesmen, or public relations and spe-~
cial events men should have propor-
tionately higher salaries, indeed, if
anyone does:

A high percentage of modulation is
the only way a low-powered station
can serve its entire trade territory,
especially at night. When we had three
first-class cperators fresh out of school
these fellows quickly learned that it
was easler to keep the modulation
down and never have to get off their
seat to punch the reset button, or to
turn down the gain when something
extra loud came on. The thlrd-class
operators have been instructed that
the modulation shall never get below
859 on peaks and their compliance
has been without question.

There are two towns in our service
area nine and 10 miles from our trans-
mitter, respectively, which we¢ never
were able to cover at night untll we
began using third class operators at

"WSYR’s Local
Radio Sales

UP 39%

For the period ending April
30, WSYR’s local radio sales
were 39% ahead of 1951.
The local advertisers re-
sponsible for this increase
are the ones in the best
position to test the effective-
ness of all media. They
know which advertising
keeps the cash registers
ringing.

National Spot
Advertisers

TAKE NOTE

Write, Wire, Phone or Ask
Headley-Reed

0 KC
WSYR-AM-FM-TV
{The Only Complete Broad-

| cast Institution in Central
i‘ New York
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night. Now, with a high percentage of
modulation, we' cover these towns
every night.

So far as remote control of the
transmitter is concerned, the necessity
to maintain operators at a transmitter
separate from a studio throughout the
entire broadcast day places a financial
burden on the small operator which
is completely beyond merit. If remote
control were allowed, a higher caliber
of chief engineer could be afforded by
each station, and the chief engineer
could spend all of 'his time on pre-
ventive maintenance, development of
new equipment and repair of other
equipment, rather than merely sitting
around passing time, waiting for an
unlikely occurrence of trouble.

James H, Duncan, manager of
260 w KSIL Silver City, N. M.,
supporting the NARTB proposal,
wrote FCC that “just about every
small station in the country and
particularly those stations in re-
mote or rural localities are at a
very decided financial disadvantage
when it comes to hiring engineers
as the FCC now states that only
first-class licensed men may be
used.”

“In my opinion,” he wrote, “this
is not equitable because the smaller
station cannot compete financially
with the larger-market station
when it comes to hiring first-class
engineers. . . . In order to secure
the three engineers required to run
the average small station, an un-
duly large portion of the budget
must be allotted to the engineering
department. As a result the gen-
eral listenability of the station suf-
fers.”

Mr. Duncan believes that a lesser
grade operator can handle the nor-
mal operation with a first class
engineer on call to make major ad-
justments when necessary. He sees
no problems concerning adjust-
ments to meet Conelrad require-
ments.

Relax Requirement

Clarence Rulong, chief engineer
of WAJR Morgantown, W. Va.
(250 w, 1230 kc), urged FCC to
relax the operator requirements:
“We feel this move is necessary in
view of the fact that holders of
first class licenses are becoming
increasingly more difficult for the
broadecaster to secure.”

William A. Reeves Jr., manager
of WLAY Musecle Shoals, Ala. (250
w, 1450 ke), wrote the Commission:

It has been our experience over a
period of years that one trained
operator is sufficlent to keep equip-
ment In first class operating condition
at all times. Other it class operator
employes seldom have occasion to do
more than make necessary meter read-
ings and log entries which we believe
any man of average intelligence could
do. Usually, when trOouble occurs it
is necessary to call in the chief engi-
neer who has had more training and
experience in order to 'have proper
adjustments made,

Robert M. Wallace, managing di-
rector of WOHS Shelby, N. C. (250
w day, 730 ke), wrote in support of
the proposal:

I am bei continually contacted
by radio stalions in s area for
assistance in locating first class oper-
ators. At the present time the oper-
ators here are helping by parttime
work to keep on the air a station in
a city 20 miles away. I know of at
least filve radio stations in this area
in need of one or more operators.

I am chairman of a committee of
the North Carolina Assn. of Broad-
casters now working with North Caro-

lina State College to set up a school
to train operators. We hope to have
this school started at the beginning of
the scholastic year in September. This
committee, however, is of the opinion
that even with this school in opera-
tion, we will be unable to fill the
need for operators under the present
rules and regulations. This will be
due in a large measure to the in-
creased demand for operators brought
on by the influx of television stations.

Hudson C. Miller Jr., manager of
WEKUL Cullman, Ala. (250 w, 1340
ke), wrote FCC:

WKUL is one of your smaller sta-
tions and I would like to point out to
you that in my opinion we can do a
much better public service if we are
not required to have more than one
first-class engineer. We operate with
combination engineer-announcer. This
will germlt us to hire a much more
qualified announcer. As you know, a
tremendous amount of time is spent in

etting a first-class ticket by memoriz-
ng the necessary material to pass the
test and then to hire themselves out
to a station at a higher rate of in-
come to them and higher cost to us.
These announcer - engineers know
nothing about the engineering end of
radio except how to read the meter
and fill in the log. During all these
years I have never known one other
than our chief engineer who could
even change a tube progerly. When
anyt.hingh goes wro with the trans-
mitter ey have always had to call
the chief engineer.

Douglas Featherstone, president
and treasurer of WCRS Greenwood,
S. C. (250 w, 1450 ke), wrote that
the requirement that only first class
technicians can stand transmitter
watch “appears to us now to be
economically wasteful and injuri-
ous to stations who are desirous
of doing quality broadeasting.”
Economies allowed in transmitter
operation ‘“would be diverted into
improved program services,” he
contended, if FCC adopted the re-
laxation proposal.

Earl Hodges, engineer at Bates-
ville, Ark., suggested the engineer
“shortage’ could be reduced by re-
questing all first class operators
to register with their local employ-
ment office when they are available.
He also would require stations to
give detailed accounting of their
efforts to acquire first class men,
“which must include a canvass of
U. S. employment offices in their
areas,” and would have stations
“submit the salary or wages agked
by any prospective first class licen-
sees and the offer made by the sta-
tion.”

Dgn E. Johnson, KOIL Omaha,
who termed himself “a worried
transmitter engineer,” opposed the
NARTB petition on grounds the

stations “are not interested in ren-
dering a better public service byt
in cutting costs.”

J. A. Brimmer, chief engineer of
WLBE Leesburg, Fla., urged FCC
to adopt more strict rules. He
agreed remote operation woulc
save money in the long run bw
pointed out a transmitter must b¢
obgerved to see if it is running
correctly.

“You can’t depend absolutely or
any form of metering to do this
A transmitter would burn up befor:
anybody would know it,” he said
He felt increased work on installa
tion and upkeep of remote operg*
ed equipment would tend to offse
any saving on payroll.

Boyd Protest

Harry R. Boyd, Louisville, a1
operator for 15 years, in his pro
test to FCC took note of th
Crosep Circuir [BeT, June 9
which reported an employment firn
has noted engineers are going int
the set servicing field for $1.80 a1
hour in lieu of broadcasting’s $1.1C

“There is no shortage of license
men,” he wrote, “there is just :
shortage of men who don’t want t:
work for less than a day laborer
wages. . . . This is a time whe
kids come out of high school am
start at $60 a week as store clerks.

He asked that requirements b
raised instead of lowered, suggest
ing a special license for chief engi
neers. He would require & man t.
gerve three years before bein;
qualified to take the chief engi
neer’s examination.

Lewis C. Sherlock, Denver, state:
he believes the U. S. Employmen
Service *“classifies the field as over
crowded. The constantly increasin;
number of outstanding regular li
censes also rules out any possibilit
of a shortage.”

Acton Tillery, chief engineer o
KTRC Santa Fe, N. M., proteste
the proposal. He wrote:

In my opinion entering the mete
readings in the lof is not a mer
clerieal function., It's to keep th
operator continually informed as 1
the condition of the e(%uipment as t
whether the equipment 1s operatin
properly or as to whether a breal
down is imminent. Only a proper ur
derstanding of the meanings of th
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various meter readings will insure a
ﬁate. economical and efficient opera-
Hon,

William E. Bennis Jr., Washing-
ton consulting engineer, told FCC
the proposed rule changes would
reduce the standard of technical
operation. He pointed out:

Operation of broadcast transmitters
trains a pool of techniclans that can
be “borrowed" if national defense
needs become more important than
gle best operation of broadcast sta-

ons.

First class operators are avallable
where the salary and working condi-
tions are commensurate with their
responsibility. Good combination op-
erator-announcers are scarce: how-
ever, such a. position requires a per-
son with two talents,

Perhaps the creation of a new
class of operator, a practical techni-
clan, that can Operate any broadcast
‘ation under the supervision of a
first-class operator might be needed.

Typical of the protests are these
highlights taken from engineers’
letters by the IBEW headquar-
ters in Washington:

. . . This ill-disguised proposal for
“remote’ operation is really a proposal
for unattended operation, which
directly contrary to the FCC's rules
and attitude In the past, The fact is
that transmitter tubes and components
are critical materials. How anyone
can possibly assume that complete
lack of attention to the finer points
of the conservation of those mate-
rials the transmitters could be
either in the public or private in-
terest is beyond me. . . .

. . . It may be that the operation
of modern transmitters is possible by
remote control, but from the stand-
voint of reliable operation in a time
vs crisis the proposed rules make no
sense whatever. Anyone who is famil-
far with the problem of civil defense
should certainly be violently opposed
to unattended operation. . . . 3

. . . I have had personal experience
with the operation of the now-defunct
WSAI [Cincinnati] booster transmit-
ter. We found that in spite of what
appeared to be practical control cir-
cuits and good engineering practices,
we had almost constant trouble. Even
relatively simple circuits proved er-
ratic; we could turn it on, but
couldn't turn it off, or vice versa. . ..

. . . Remote operation of even the
lowest power transmitter will de-
generate to a sloppy. haphazard serv-
ice to the listeners. To meter and
~ontrol the operation. more and more
+*gadgets’ can be added., but we will
wind up with a more complicated
operation than we now have. The
Commission will have to revise its
sxaminations to insure the public
against “gadget” failure. . . .

. . . I am not opposed to technologi-
2al progress but I can’t agree with
the proposal to license unattended
speration. Qur local FCC office ad-
mits that it can’t police the present
regulations. What will haPpen when
anattended operation is allowed and
aven more monitoring and policing is
necessarx? oo q .
. . . Automatic pilots are used on
airplanes, but none will ?ut their
sonfidence in them completely. The
sroadcasters accepted the rules of the
Zommission when they got their li-
renses, why can't they stick to the
-ules now? . . .

Complete your
WISCONSIN
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with

WKTY

Ak

Weed ond Compony

TRANSISTORS
RCA Reports Advances

PROGRESS in transistor research
which for the first time promises
the use of transistors in VHF tele-
vision, FM radio and point-to-point
radio communications was reported
last week by RCA.

The announcement that several
developmental point-contact tran-
sistors were made to oscillate at
frequencies well up in the 100-to-
200 mc band and one at 2256 me was
made by Dr. Charles B. Jolliffe,
vice president and technical di-
rector of RCA. The highest fre-
quency value previously achieved
by transistors, according to pub-
lished reports, has been 50 me.

The transistor is still in the
developmental stage. It consists
of a speck of germanium crystal
and fine contact wires and is no
greater in size than a kernel of
corn. It can perform many of the
functions of electron tubes.

Dr. Jolliffe said that prior to the
recent RCA experiments, transist-
ors have been regarded as limited
to relatively low-frequency appli-
cations in TV, FM radio, point-to-
point radio communication and
other electronic equipment for mili-
tary and civilian use.

This latest development was ac-
complished by B. N. Slade, Tran-
sistor engineer of the RCA Tube
Dept.,, RCA Victor Division, Har-
rison, N. J.

SHOW MUST, ETC.
WMSA, Quincy Howe Prove It

A SEVERE electrical storm played
hob with but did mnot silence
America’'s Town Meeting over ABC
from Massena, N. Y., last week.
Lights and power were cut off and
heavy rains delayed the arrival of
moderator Quincy Howe and two
guest speakers—but the show went
on,

The broadecast commemorated the
sesquicentennial celebration of
Massena and is likely to become a
long-remembered event. Before the
program got underway, the local
committee safely ushered Mr. Howe
and the guest speakers to the local
movie house where Town Meeting
program director Harriet Halsband
had grappled successfully with an-
other problem — re - establishing
power. Since power at WMSA,
Massena’s ABC outlet, had failed,
Miss Halsband had engineers hook
up a battery and send the broad-
cast to WAGE Syracuse and thence
over the network.

Rains did not prevent some 350
persons from attending the per-
formance. They found their way
to seats with the aid of flashlights
and later participated in the ques-
tion-and-answer period.

Commented moderator Howe
after his in-the-dark appearance:
“Maybe we should always work in
the dark.”

Dept. Stores’

Blue Monday

(Continued from page 26)

will break with another selling
campaign to test the effectiveness
of its “educational” campaign.

One result of this method of ad-
vertising has already become ap-
parent. Traffic in the housewares
department of the department store
has shown a steady increase since
the beginning of the test.

Whether attributable to the radio
campaigns — there have been a
dozen since late in March—or not,
there is one seriously indicative
note that has become apparent:

Pomeroy’s total store-wide sales
for the 10-day, pre-Easter season
was $99,700, compared to $82,300
in the same 1951 period. This is a
gain of 20.5%. Similar Allied

SROADCASTING ® Telecasting

stores in nearby markets showed
increases of only 11% and 4.2%
for the same period.

Federal Reserve Board reports
on department store sales for the
week ending April 5 showed a na-
tional increase over the previous
period of 7%, and for the week
ending April 12, increase of 11%.
For the Philadelphia distriet, in
which Pottsville is located, depart-
ment store sales increased 13%
for the week ending April 5, 3%
for week ending April 12.

Results of all the tests are col-
lated and published by Department
Store Studies, c/o WPAM Potts-
.ville, Pa. The studies include a
description of the merchandise ad-
vertised, copies of announcements
and scripts, a detailed analysis of
costs and results. They cost $15 a
month. Coordinating the entire
program is Sam Cuff, radio-TV
consultant to Allied Stores Corp.

Back in 1945, another Allied
store was the guinea pig in a broad
radio advertising study. Joske’s of
San Antonio, in conjunction with
the Broadcast Advertising Depart-
ment of NARTB' (now separated
and autonomous as Broadcast Ad-
vertising Bureau), conducted a
lengthy study of “beamed” radio
advertising—sponsoring programs
directed at specific segments of the
listening audience.

The study being conducted by
Pomeroy’s is a continuing one and
is envisaged as the most complete
and up-to-date test of radio adver-
tising for department stores.

LONDON HISSION

Webster Heads U. S. Party

FCC COMR. E. M. Webster heads
a group of government officials who
will be in London for a July 9 con-
ference with members of the
British Commonwealth Communi-
cations Council on proposed modi-
fications in the 19456 Bermuda Tele-
communications Agreement. Comr.
Webster flew to England ahead of
the party, leaving June 20 in order
to survey British marine radio
systems, telecommunications and
TV developments.

In addition to Comr. Webster,
the U. 8. group, which is slated to
sail for England on the United
States July 3, includes among
others, T. H. E. Nesbitt, assistant
chief of Telecommunicationg Policy
Staff in charge of international
communications, State Dept.; Jack
Werner, FCC Common Carrier
Bureau Chief; Marion Woodward,
chief, FCC International Communi-
cations Div. The group is to return
July 23.

KERG'S Coverage

GLEN M. STADLER, news ana-
lyst, KERG Eugene, Ore., is cover-
ing activities of the Oregon delega-
tions to the Chicago politieal con-
ventions. Mr. Stadler is recording
interviews with delegates and send-
ing them to KGAL Lebanon, KXL
Portland and KGAE Salem.
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lowe=cost apen end
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printed report available at §3.00
each.

This complete, easy-toread vol-
ume shows the entire city-by-
city breakdowns for all 2,053
proposed stations in 1291 com-
munities,

For extra work copies, tear l
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coupon below. Supply is limited l
80 order your copies now.
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JUNE 20 THROUGH JUNE 26

CP-construction permit
DA-directional antenna
ERP-effective radiated power
STL-studie-transmitter link
synch. amp.-synchronous amplifier

vis.-visual
STA-special temporary authorization

ant.~antenna cond.-conditional
D-day LS-local sunset
N-night mod.-modification
aur.-aural trans.-transmitter

unl.-unlimited hours
CG-conditional grant

SSA-special service authorization

Grants authorizing new stations and transfers, accompanied by a
roundup of new station and transfer applications, begin on page 83.

June 20 Applications . . .

ACCEPTED FOR FILING

Change Transmitter Location
WPRT Prestonsburg, Ky.—Mod. CP
which authorized new AM to change

trans, location and type of trans.

AM—138¢ kc

WACB Kittanning, Pa.—CP to in-
crease power from 500 w to 1 kw,

Renewal of License

WLOK-FM Lima, Ohio — Requests
renewal of license.

Change ERP
WMCF_ (FM) Memphis, Tenn.—Mod.
CP which authorized change in exist-
ing FM to change ERP from 330 to 325
kw; ant. height above average ter-
rain from 430 to 476 ft.; overall height
above ground from 729 to 746 ft.

TENDERED FOR FILING

Changes in DA
WISH Indianapolis, Ind, —CP to
change DA system and move trans.
I(iJcation 450 {t. southeast of present

APPLICATION RETURNED
KBOX Modesto, Calif. —RETURNED
voluntary transfer of control of -
censee corp. from G. A. M. Lynch,
Cecil Iﬁ'nch and Harold Bowen, to
Ralph . Brown, William Brown and
Milton Hibdon.

APPLICATION DISMISSED
WERL E. Rainelle, W. Va.—DIS-
MISSED voluntary assignment of CP
to Marvin 1. Thompson.

June 20 Decisions . . .

BY COMMISSION EN BANC

Renewal of License
Followlnf stations were granted re-
newal of licenses on regular basis:
KDRS Paragould, Ark.; KTHT Hous-
ton, Tex.; KWAL Wallace, Ida.; KWCB
Searcy, Ark.; KWHN Ft, Smith, Ark.;
WACR Columbus, Miss.; WCAT Rnpid
8. D.; WCFV Clinon Forge, va.;
WFMB (FM) Mayodan N. C.; WGVM
Gieenvule, Miss.; WHOC Phlladelphia,
Miss.

June 23 Applications . . .

ACCEPTED FOR FILING

License for CP
KBLA Burbank, Calif.—License for
CP which authorized new AM.
WQXI Atlanta—License for CP which
authorized change in power, hours,
installation of DA-N and change in
trans., and Studio Iocation.
WBBZ Ponca City, Okla.—License
for CP which authorized change .in
trans. and studio location.

Extension of Completion Date

KMYC Marysville, Calif.—Mod. CP
which authorized change in facilities
for extension of completion date.

Changes in DA
KGDM Stockton, Calif.—License for
CP which authorized changes in DA.
License for CP

Change ERP
WCPO-FM Cincinnati—CP to change
ERP from 10 to 12.5 kw; ant. height
above average terrain from 650 to 585
ft.; overall height above ground from
560 to 545 ft.

Renewal of License

Following stations request renewal
of license:

KFSA-FM Fort Smith, Ark.; WDUN-
FM  Gazinesville, Ga,; WOMI-FM
Owenshoro, Ky.; WKYC (FM) Padu-
cah, Ky.; WIBM-FM Jackson, Mich.;
WOAP-FM Owosso, Mich.; WFMJ-FM
Youngstown, Ohio.

June 23 Decisions . . .

BY BROADCAST BUREAU

Extension of Completion Date

WJIEF-FM Grand Rapids, Mich,—
Granted mod, CP for extension of
completion date to 12-27-52,

KECC Pittsburg, Calif. — Granted
mod. CP for extension of completion
date to 9-1-52,

WSLM Saiem, Ind.—Granted mod.
CP for extension of completion date
to 8-26-52.

WDMJ Marguette, Mich, — Granted
mod. CP for extension of completion
date to 3-15-52.

Change Studio Location
KSPO Spokane, Wash.—Granted li-
cense covering change in studio and
trans. locations.

Change Operating Hours
WTCH Shawano, Wis.—Granted li-
cense covering change from D to unl.
and installation of

Modification of CP

WPRE Prairie du Chien, Wis.—
Granted mod. CP for approval of ant,,
trans., and main studio location, and
change type of trans.

WDWD-FM Dawson, Ga, — Granted
mod. CP to make changes in type of
trans. and to extend commencement
and completion dates from 2 and 8
months respectively from date of grant.

Change Arntenna System

WKOV . Wellston, .Ohio — Granted
mod. CP to make changes in the ant.
and ground system.

WHLN Harlan, Ky.—Granted CP to
gake changes in ant. and ground sys-

™.

WNVA Norton, Va.—Granted CP to
make changes in the ant. and ground
system,

FM—101.1 mc (Ch. 266)
WCBS-FM New York—Granted li-
cense covering changes in existing FM

101.1 mec (Ch. 266), 1.5 kw 1.270 it

Cancel License
KWLK-FM Longview, Wash.—Grant-
fdt rei: uest to cancel ﬁcense and de-
ete

Change Transmitter Location
KTFS Texarkana, Tex.—Granted CP
tot_change trans. and main studio lo-
cation.

June 24 Applications . .

ACCEPTED FOR FILING

License for CP
WEKAB Mobhile, Ala.—License for CP
which authorized installation of new
autoinatic frequency control equip-
men’

WORZ-FM Orlando, Fla.—License for

CP which reinstated expired CP whi#
authorized new FM.

Modification of CP
WTUS Tuskegee, Ala. — Mod. CP
which authorized new AM to change
type of trans.

Extenslon of Completion Date
KMYC-FM Marysville, Calif.—Mod.
CP which authorized changes in exist-
}ingt FM for extension of completion
ate.
Renewal of License

Following stations request renewal
of license:

WMLL (FM) Evahsville,
WXNJ (FM) Plainfield, N.

Increase ERP
WCTN (TV) Columbus, Ohio—CP tc
increase ERF from 6 kw vis, 325 kw
aur. to 100 kw vis. 50 kw aur.

TENDERED FOR FILING

AM—1550 kc
WHBS Huntsviile, Ala.—Mod. CP tc
change from 1 to 5 kw-D and change
type of trans.

Modification of License
WCMEB Lemoynhe, Pa.—Mod. of Ii-
cense to specif{ station location at
Harrisburg and Lemoyne, Pa. and ad¢
additional main studio at Harrisburg

Ind., and
J.

June 24 Decisions . . .

ACTIONS ON MOTIONS

By Comr. Frieda B. Hennock

WTOD, The Toledo Blade Co., Radic
Corp. of Toledo, all of 'roledo. Ohio
and The Rural Bcsts Co. of Ohio, Oal
Harbor, Ohio,—Granted joint peuuor
for extension of time to August 4
within which to file exceptions to the
initial decision in this -proceeding.

By Hearing Examiner

Elizabeth C. Smith
Desert Radio and Telecasting Co.
Palm Springs, Calif.—Granted petitior
to amend application to change fre.
quency reguested from 1230 to 1450 ke«
and to remove application, as amended
from hearing docket.

By Hearing Examiner Fanny N. Litvir

The Heart of the Black Hills Sta.
tion, Rapid City, 8. D.—Granted mo-
tion for continuance of hearing in pro-

SERVICE DIRECTORY

Custom-Built Equipment
U. S. RECORDING CO.

1121 Vermont Ave., Wash. 5, D. C.
STerling 3626

- COMMERCIAL RADIO
MONITORING COMPANY
PRECISION FREQUENCY MEASUREMENTS
Engineer on duty oil night every night
JACKSON 5302

Portiond 11, Cregon

P. O. Box 7037 Kansas City, Mo.
e« TOWERS DAV B EAU
AM ® FM & Ty o
Complete Iastallations TELEVISIO T TANTS
TOWER SALES & ERECTING CO. STATION nd GUIDANGE
6100 N, E. Columbia Blvd.
PO OX ¥95 [, NEW YO

BROADCASTING

Telecasting



— __ _
L CONSULTING RADIO & TELEVISION

ENGINEERS

JANSKY & BAILEY

Executive Offices
National Press Building
Offices and Laboratories
1339 Wisconsin Ave, N. W,
Washingten, D. C. ADams 2414
Member AFCCE *®

JAMES C. McNARY
Consulting Engineer
National Press Bldg.,, Wash, 4, D. C,

Telephone District 1205
Member AFCCE *

-—Established 1926—

PAUL GODLEY CO.

Upper Montclair, N. J. MO. 3-3000
Laboratories Great Netch, N. J.

Member AFCCE *

GEORGE C. DAVIS
501-514 Munsey Bidg.—STerling 0111
Washington 4, D. C.

Member AFCCE *

Commercial Radio Equip. Co.
Everett L, Dillard, Gen. Mgr.
'YITERNATIONAL BLDG. DL 1319

WASHINGTON, D. C.
P. O. BOX 7037 JACKSON 35302

KANSAS CITY, MO.

A. D. RING & CO.

26 Years’' Experience in Radio
Engineering
MUNSEY BLDG. REPUBLIC 2347
WASHINGTON 4, D. C,
Member AFCCE *

There is no substitute for experience

GILLETT & BERGQUIST
982 NATL. PRESS BLDG. NA. 3373
WASHINGTON, D. C.

Member AFCCE"

GEORGE E. GAUTNEY

CONSULTING RADIO ENGINEER
1052 Warner 8idg.
Washington 4, D. C,

Naotional 7757

Craven, Lohnes & Culver
MUNSEY BUILDING DISTRICT 8215
WASHINGTON 4, D. €
Member AFCCE *®

McINTOSH & INGLIS
1216 WYATT BLDG.
WASHINGTON, D, C.

Metropolitan 4477

Member AFCCE*

RUSSELLP. MAY
Joha A. Motfet, Associate
1422 F St, N. W.  Kellogg Bidg.

Washingten, D. C. REpublic 3984
Member AFCCE "

WELDON & CARR

WASHINGTON, D. C.
1605 Connecticvt Ave.
Dallas, Texas Seattle, Wash.
4212 S. Buckner Blvd. 4742 W. Ruffner
Member AFCCE *

E. C. PAGE

CONSULTING RADIO
ENGINEERS
BOND BLDG. EXECUTIVE 5670
WASHINGTON 5, D. C,
Member AFCCE *

MILLARD M. GARRISON
1519 Connscticvt Avenve
WASHINGTON 6, D, C,

MICHIGAN 2261
Member AFCCE *

KEAR & KENNEDY
1302 18TH ST, N. W. HUDSON 9000

WASHINGTON 6, D. C.
Member AFCCE *

A. EARL CULLUM, JR.
CONSULTING RADIO ENGINEERS
HIGHLAND PARK VILLAGE
DALLAS 5, TEXAS
JUSTIN 6108

WILLIAM L, FOSS, Inc.
Formerly Colton & Foss. Inc.
927 15th 51, N, W, REpublic 3883
WASHINGTON, D. C.

JOHN CREUTZ
319 BOND BLDG.  REPUBLIC 2151

WASHINGTON, D. C.
Member AFCCE *

GUY C. HUTCHESON

P. Q. Bax 32 AR 4-8721
1100 W. Abram

ARLINGTON, TEXAS

ROBERT M. SILLIMAN
1011 New Hampshire Ave., N. W.
Republic 6646
Washingten 7, D, C.

LYNNE C. SMEBY

“Registered Professional Engineer”
1311 G S+, N. W, EX. 8073
Washington 5, D. €.

GEORGE P. ADAIR

Contulting Radio Engineers
Quarter Centyury Professional Ezperience
Radio-Television-
Electronics-Communications
1610 Eye St., N.W., Wash. 6, D, C.
Executive 1230—Executive 5851
(Nights-holidays, Lockwood 5-1819)
Member AFCCE *

WALTER F. KEAN
AM.TV BROADCAST ALLOCATION,
FCC & FIELD ENGINEERING
1 Riverside Road—Rlverside 7-2153
Riverside, Il
(A Chicage syburb)

WILLIAM E. BENNS, JR.

Consulting Radio Engineer
3738 Kanawha $t., N.W., Wash., D. C.
Phone ORdway 8071

Box 2468 Birmingham, Ala.
Phone $.2924
Member AFCCE*®

ROBERT L. HAMMETT
CONSULTING RADIO ENGINEER
230 BANKERS INVESTMENT BLDG.
SAN FRANCISCO 2, CALIFORNIA
SUTTER 1.7545

JOHN B. HEFFELFINGER
815 € 83rd S Hilond 7010

KANSAS CITY, MISSOQURI

GRANT R, WRATHALL
Aptos, California

Appointments orranged for
San Francisco Seattlis Salt Lake City
Los Angeles Portland Phoenix
Box 260 APTOS5—3352
Member AFCCE *

RAYMOND M. WILMOTTE

1469 Church Strest, N.W. DEcatur 1231
Washington 5, D. C
Member AFCCE *

BERNARD ASSOCIATES
CONSULTING RADIO ENGINEERS
5010 Sunset Blvd.

Hollywood, Calif. NOrmandy 2-6715

Vandivere,
Cohen & Wearn

Consulting Electronic Engineers
612 Evons Bldg. NA. 2698
1420 New York Ave., N. W.
Washington 5, D. C.

HARRY R. LUBCKE
CONSULTING TELEVISION ENGINEER
Television Engineering Since 1929

2443 CRESTON WAY HO 9-3266
HOLLYWOOD 28, CALIFORNIA

WALTER J. STILES

Consulting Television Engineer

1003 Loyafty Building, Portland, Oregon
ATwater 4282

Washington, D. C.—REpublic 6160

eeding re application from June 24
o September 22, at Washington, D. C.

une 25 Applications . . .

ACCEPTED FOR FILING
License for CP
KPOC-FM Pocahontas, Ark.—License
or CP which authorized new FM,
WTOP-FM Washington—License for
‘P which authorized changes in exist-

ing- FM.
Change Anfenna Height

WRAL-FM Raleigh, N. C.—CP to
change ant. height above average ter-
rain from 325 to 407 ft.; overall height

above ground from 354 to 536 ft.
Change ERP

WCAC:  (FM) Anderson, S
change ERP from 41 to 52 kw; ant.
(Continued om page 882)

it ROADCASTING ® Telecasting

C—CP to

JAMES R. BIRD

Consulting Radio Engineer

Falrmont Hotel. KYA. 33 Elm Ave.
San Franciseo 8, Calif. Mill Valley. Calif.
DQOuglas 2-2586 DUnlap 8-4871

Member AFCCE®
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CLASSIFIED ADVERTISEMENTS

Checks and money orders only.

Situations Wanted 20¢ per word—$2.00 minimum ® Help Wanted 25¢ per word—$2.00 minimum
All other classifications 30¢ per word—§$4.00 minimum ® Display ads. $15.00 per inch

No charge for blind box number. Send box replies to
BroapcasTING ® TELECASTING, 870 National Press Bldg., Washington 4, D. C.
APPLICANTS: If transcriptions or bulk packages submitted, $1.00 charge for mailing (Forward remittance sepsarately,

please). All transcriptions, photos, etc. sent to box numbers are sent at owner's risk. BROADCASTING
INg expressly repudiates any liability or responsibility for their custody or returs.

Help Wanted

Managerial

We have openings for two district
sales mahagers—one east of the Mis-
sissippi, the other west. Good for 5 to
10 thousand a year. These are newly
created sales positions in our merchan-
dising division. Single men with cars
preferred because of extensive travel-
ing. Contact F. P. Kendall, Executive
Vice President, National Research Bu-
reau, Inc., Chicago 10, Illinois.

Salesmen

Sales engineer under 35 for broadcast
equipment sales. National organiza-
tion. Excellent products, Middle west.
Some travel. TV experience desirable
but not necessary. Replies confidential.
Box 474P, BROADCASTING . TELE-
CASTING.

Sales manager to join group rehabili-
tating station. Incentive bonus and

garticipation in ownership. Box 492P,
ROADCASTING . TELECASTING.

Mountain area network affiliate in a
sales management ‘'preferred” area
wants experlenced salesman capable of
being commercial manager and assum-
ing additional responsibilities. Perma-
nent. Established organization desires
to advance the man selected. Include
picture, references in letter to Box
%BP. BROADCASTING  TELECAST-

Young, experienced salesman with pro-
duction ideas for 10 kw southwestern
network affiliate; $45 week plus com-
mission and car allowance. Submit
photo with reply. Box 550P, BROAD-
CASTING « TELECASTING.

Salesman-announcer. Old Dominion
station offers fine opportunity for man
in early 30's who is capable and experi-
enced in radio sales and announcing.
Seventy-five weekly to start. Box §52P,
BROADCASTING « TELECASTING.

CBS station in highly competitive
southeastern city will add one salesman
to present staff. Rumuneration on
commission hasis with adequate draw.
Write in full giving references and ex-
perience. Box 553P, BROADCASTING
« TELECASTING.

Salesman, One station market, 15,000.
Midwest. Salary open. Full particulars,
please. Box 544P, BROADCASTING .
TELECASTING. N

Salesman or announcer-salesman. 250
watt east central network affiliate.
Rush references, full information. Box
gSSP, BROADCASTING « TELECAST-
NG.

Experienced salesman: 15 percent com-
mission. %?0 weekl. guarantee for first
60 days. nrestricted, protected gos-
pects. Must have car. Angus D. Pfaff,
WNMP, Evanston, Illinocis.

Announcers

Experienced announcer-engineer. Sev-
enty-five start. Upper midwest. Box
%Pd BROADCAS G + TELECAST-

Help Wanted (Cont’d)

Help Wanted (Cont’d)

Announcer. Midwest daytimer, city,
15,000. Start $45. $50 in three months.
Full particulars, please. Box 545P,
BROADCASTING « TELECASTING.

3 experienced engineer-announcers,
heavy on announcing. $75 per week,
permanent to right men. Commercial
manager. For north Louisiana station.
Radio Station KLIC, Monroe, La.

Combo right 42-hour week, $70.00 with
quick advancement for ambitious man,
two weeks vacation, fully aircondi-
tioned plant, congenial staff, live
South Carolina town and COmpﬂng-
Announcing must be good. Box 579P,
BROADCASTING . TELECASTING.

Opening for experienced announcer at
1000 watt daytime independent, Must
be good on news, commercial and DJ
programs. Send complete information
and dise to WDBL, Springfield, Tenn.

Deep-voiced, professional announcers
around A st 1, Prefer combos.
Other personnel needed. New_station
near Louisville. WSLM Salem, Indiana.

Announcer-engineer wanted. South
Georgia Mutual network station wants
experienced announcer-engineer who
can operate board and tables, $70.00
a week. WVOP, Telephone 327, Vidalla,
Georgia.

Wanted: Staff announcer who can also
do good newscast, Please send all in-
formation, including salary require-
ments to KFBB, Great Falls, Montana.

Wanted—Combination man for night
shift, emphasis on announcing. $75.00
weekly. Walt Gaines, WIEL, Elizabeth-
town, Ky.

Announcer—Ist class engineer and an-
nouncer - salesman. Prefer capable
sportscaster. 250 watt fulltime. Rent
somewhat higher than average. Salary
also higher. Located in middle of ex-
cellent hunting and fishing country.
Wonderful climate. Announcer-engi-
neer salary starts at seventy-five or
better. Announcer-salesman salary plus
commission. or write Box
1117, Farmington, New Mexico.

Technical

KPET, Lamesa, Texas, has a good job
for engineer-announcer. Call, write or
wire collect. N
First class engineer. No experience re-
quired. Virginia network station. Box
%NSBK. BROADCASTING  TELECAST-

First class engineer, key position.
$75.00, forty-four hour week. State
availability. Box 192P, BROADCAST-
ING . TELECASTING.

Network affiliate, 1 kw, to employ five
first phone engineers to announce AM
schedule, combo men, $400 per month
if experienced. Live in ideal small
town bordering large metropolitan area
in Illinois. Write full details Box 398P,
BROADCASTING . TELECASTING.
Engineer diligent and dependable.
South Texas city. Box 486P, BROAD-
CASTING . TELECASTING.

Good announcer who has experience at
copywriting, Pennsylvania independent.
Send tull resume experience, plus audi-
tion, photo and sample copy. Box 289P,
BROADCASTING . TELECASTING.
Regional station in upstate New York
with application filed with FCC needs
g}xnallﬁed transmitter engineer full-
e. Fine opportunity with pro-
gressive station if you have what it
takes. Forty hour shift, good working
conditions. Write Box 384P, BROAD-
CASTING .« TELECASTING.

Minnesota station wants announcer
able to handle traffic work. Must be
good typist. Car necessary. Possibility
of working iInto program director.
Good salary. Box 335P, BROADCAST-
ING « TELECASTING.

Announcer with superior voice, inter-
viewing ability, for station in important
Texas market. Box 485P, BROAD-
CASTING . TELECASTING.

Good announcer with first ticket. $65.
to start—fast ups. Inland California
net affillate. Box 48%8P, BROADCAST-
ING « TELECASTING.

Chief engineer wanted by South Caro-
lina 1000 watt daytime station. Must
be able to do some announcing. Good
Salary. Box 523P, BROADCASTING »
TELECASTING.

Engineer-announcer for Mutual station
near Atlanta. Salary open. Box 546P,
BROADCASTING « TELECASTING.

Engineer-announcer at 250 watt east
central network affiliate. Announcin
experience desirable but not essential.
Box 557P, BROADCASTING « TELE-
CASTING.

Combiation man - Good working con-
ditions in AM-FM installation North
Carolina. Box 568P, BROADCASTING

Engineer, Daytimer, Write or wire
Wallace Werz, Chief, XKXGI, Fort
Madison, Iowa.

Situations Wanted (Cont'd)

Experienced, capable manager, pref
ently employed, desires return to west
coast. Radio pioneer with proven abil~
ity in sales, programming and manag-
ing in markets up to 500,000 population.
Years of mike work in sports, news,
special events, Family man age 43,

good health. Adequate references.
Box 537P. BROADCASTING . TELE-
CASTING.
Manager,

Three {ears present station.
Excellent sales background. Not a
desk sitter, but a hard hitting sales
producer. Started from bottom. Know
all departments. First class license.
Combination announcer-engineer to
network engineer to manager. Mar-
ried, sober. Industry, personal and
bank references., Western states only.
Box 555P, BROADCASTING . TELE-
CASTING.

First class engineer needed immediately
fvcﬁ- daytime station, WAPF, McComb,
SS.

Michigan station has immediate open-
ing for first class engineer. No an-
nouncing required. Annual bonus and
paid vacation time. Send complete
qualifications to Chief Engineer, WHFB,
Benton Harbor, Michigan.

Engineer-announcer. Starting salary
1’;’0'00 per week WIRB, Enterprise, Ala-
ama.

Immediately; experienced combination
man. Air work important. Salar{{an-
cellent. Send recording. Contact -
ager, WITZ, Jasper, Indiana.

First class engineer. Control board and
recorder experience necessary. WKRM,
Columbia, Tennessee.

Immediate opening for two first class
phone operators in a new 5,000 watt sta-
tion. onsider inexperienced man;
starting salary K for 48 hours.
Wire or telephone Stuart G. Odell, Gen-
eral Manager, WVOW. Logan, W. Va.

First phone_transmltter

operat;
WSYB, Rutland, Vermont.

Engineer-announcer for 250 watt Mu-
tual station in Statesboro, Georgia.
Nice college town, living conditions
reasonable,” good salary, job open
August 1st. Want man who would
like to settle in town, not a drifter.
Write full particulars to R. H. Thomp-
son, WWNS, Statesboro, Georgia.

Production-Programming, others

Young, aggressive radio executive ex-
perienced in station operation desires
manager position sm. station. With
sound programming, live-wire sal
and efficient outlet personnel manage-
ment, can make profitable operation.
Successful record. Would like affilia-
tion at station with challenge and
op;c:;ortunit . Box 562P, BROADCAST-
ING . TELECASTING.

Seeking step-up to general manager-
ship. Thoroguhly familiar with all
phases of successful radio, proeEram
and saleswise, plus accounting and

business background. Box 563P,
BROADCASTING « TELECASTING.
Salesmen

Experienced salesman, producer, an-
nouncer, merchandiser. Adult, family,
now employed, not afraid competition,
wants to work for station that needs
money. Fifteen percenters—don't an-
swer. Box 564P, BROADCASTING -«
TELECASTING.

Top level radio sales executive, local,
network experience, seeking radio or
TV sales management or general ma:.
agership opportunity. Married, 38, hard.
consistent, solid worker having nation-
wide contacts with agencies, College
graduate, husiness administration.
Over $500,000 In sales last twelve
months. Well known in radio circles.
Suggest immediate contact. Box 575P
BROADCASTING . TELECASTING.

Announcers

Staff announcer with thorough experi.
ence, major markets, Emphasis or
news. Seeks spot with solid statior
offerin, good future, Box 500P
BROADCASTING . TELECASTING.

Newsman—Gather, edit, write news.
Some announcin% $300.00 per month,
plus mileage. hoto, audition, re-
quired. Box 424P, BROADCASTING .
TELECASTING.

Experienced radio bookkeeper needed
by Texas station in beautiful resort
city. Box 434P, BROADCASTING .
TELECASTING.

Newsman. Must have experience in
?‘atherlng and writing local news to
oin topnotch news staff. Top 5 kw
Mutual station. Send full background,
photo. tape, Box 502P, BROADCAST-
ING . TELECASTING.

Continuity writer, women’s feature an-
nouncer, Ambitious, gserious. Send
disc, sample and photo to Box 539P,
BROADCASTING « TELECASTING.

Male copywriter with some announc-
ing experience, to work one hour early
morning, hillbilly type show. Per-
manent offered position. KBOA, Ken-
nett, Missouri.

Experienced copywriter.
portunity. Please send samples, salary
required, full resume in first letter.
KENT, Shreveport, Louisiana.

Chief copywriter. Permanent. Send
snapshot and samples. WEAT-NBC.
P, O. Box 421, West Palm Beach,
Florida.

Excellent op-

Announcer desires permanent positior
with growing station. Superior, mature
voice. Very strong on news, -capable
DJ, 3 years educational FM, commer-
cial AM experience. College graduate
draft exempt veteran. Prefer Nortl
Atlantic states area. Disc and brochure
on request. Box 525P, BROADCAST-
ING « TELECASTING.

20 years radio. Year television. Hav¢
announced and produced top networl
shows. No prima donna_ or drifter
News, MC, disc jockey. Seeking per:
manent position. Best references. Tape
letter and picture on request. Avail
able within two weeks. Box 526P
BROADCASTING .« TELECASTING.

Disc Jjockey with first class license
very experienced. Wants permanen
situation as DJ personality. Immediate
Box 529P, BROADCASTING . TELE
CASTING.

Announcer; first phone. Veteran, mar-
ried, family. Wants permanent loca
tion mountains, good hunting, fishing
College—fifteen months experience—
references. Presently employed. Bo:
543P, BROADCASTING « TELECAST
ING.

Announcer. Married veteran, now em
ployed. Desires _position Virginia
North Carolina. Box 547P, BROAD
CASTING « TELECASTING.

Progressive northwestern Ohio station
wants man_to take over local news
operation. Send photo, disc and refer-
ences to Dave Lee, WLOK, Lima, Ohio.

Sales promotion manager. Bright, ag-
gressive young man with sales promo-
tion experience, for WTOP, The Wash-

ington Post-CBS Radio and Television
stations, Warner Building, Washing-
ton, D. Attention:

C. Pleaase replﬁ'

Mr. Richardson, giving full details and

« TELECASTING. salary range.

Immediate opening for first class engi- 0 g

neer. No experience necessary, no an- Situations Wanted
nouncing, KVOP, Plainview, Texas. Managerial

First class engineer wanted immedi-
ately. Experience not necessary. Good
pay and good working conditions.
WBBP and WBBP-FM, Forest City,
North Carolina.

Successful manager with many years
of experience—all phases radio—de-
sires managerial position in state or
vicinity of Texas only. Box 565P,
BROADCASTING » TELECASTING.

Colored disc jockey, newscaster, an
nouncer and expert control boar¢
operator, with talent and exira per
sonality. Experience on New Yorl
stations. Single, free to travel. Re
sumé-audition dise available upon re
dquest. Box 548P, BROADCASTING
TELECASTING.

Announcer-newsman: Three years las
position. Late night shift acceptable
Appreciate opportunity with smal
operation offering long range bplan
Responsible, draft exempt. Box 554P
BROADCASTING « TELECASTING.

Ncwsman-AM-TV. Proven commercla
record, Mature, authoritative delive
Professional editing, re-write. Re
erences. Available three weeks notice
Box 567P, BROADCASTING « TELE
CASTING.




Situations Wanted (Cont'd)

Situations Wanted (Cont’d)

For Sale ((io_nt'd)

.»you're reading the ads? Then you
nust be looking for someone to fill
1 certain niche. Well, I've an itch
o fill that niche. Seven years experi-
mce AM announcing-DJ-newscasting,
wo years television directing. Tal-
‘nted special events, acting, writing,
sroducing, teaching. Seek assignment
yith non-stuffy, progressive station.
3ox 577P, BROADCASTING « TELE-
JASTING. - ] a
7Jeteran, 24, .wants announcing, small
.ports-minded station, midwest. Disc
wvailable. Little experience, but 100%
onscientious. College and SRT grad-
late. Box 578P, BROADCASTING -«
FELECASTING.

innouncer, staff, experienced. Write
:0py, handle hoard. Prefer eastern
irea. Box 569P, BROADCASTING -
FTELECASTING.

snnouncer, staff, experience, Desires
wonnection with progressive operation
w *Florida. Box 570P, BROADCAST-
NG + TELECASTING.

Production-Programming, Others

News director available immediately.
Top local news reporting, special events,
documentaries. Box 472P, BROAD-
CASTING . TELECASTING.

Versatile girl. Radio and TV. Box
507P, BROADCASTING - T'ELECAST-
ING.

Girl continuity writer, office work, an-
nouncing. Excellent references.
%2\;15 BROADCASTING -« TELECAST-

Producer-writer for net and indie AM
and TV, radio-TV personality. Actor-
director legitimate stage, national ad
agency association. Young ex-service-

man seeking permanent relocation.
Box 528P, BROADCASTING « TELE-
CASTING.

Expermced newsman desires work in
city 50,000 population or over. Now.
employed as radio news editor. Local
news and wire copy but no air work.
University B.A. Degree. Box §56P,
BROADCASTING . TELECASTING.

Announcer - writer: Formerly college
peech instructor, 25, experienced
adio-jcurnalist-special events, exten-
ive sports coverage, heavy production
sackground. NBC-TV writing., direct-
ng, training. Box §73P. BROAD-
SASTING « TELECASTING.

ixperienced announcer, MC; strong on
nusie, news, sports. College graduate,
5, single, Veteran. Prefer northeast.
Mhemas R. Quain, 156 Wyoming
\venue, South Orange, New Jersey.
‘elephone-South Orange 2-4733.
ompetent staff announcer: board and
Al phases: DJ and news; 11 years ex-
wrience; married. Write or wire Phil
»,mlth 620 W. Broadway. Rockwood,
'enna.

Technical

““ief engineer with 12 years experi-
mce in construction and maintenance
in 250 to 5000 watt AM-FM transmitting
:quipment. Also on all types studio
nd recording egquipment. Married, 35,
amily. Permanent position desired.
Vill locate anywhere. References and
nterview furnished. Available im-
anediately. Box 475P, BROADCAST-
NG . TELECASTING.

innouncer—First license, Good voice
fuality. Seventy-five weekly minimum.
3jox 531P, BROADCASTING » TELE-
JASTING.

‘hief engineer. Twelve years in radio,
even years broadcast experience. TV
rzining. Consulting radio engineering
vith extensive directional experience.
Jesire change to progressive station,
9,000. Full particulars in first letter,
lease.. Box 534P, BROADCASTING -
'ELECASTING.

ingineer experienced with first phone.
Jight years experience AM and FM.
‘refer Virginia, West Virginia or
“snnessee. Married, mature and draft
xempt. Box 535P, BROADCASTING .
"'ELECASTING.

tadio operator first class, No experi-
nce. 3 years schooling including TV
nd radio service and repair. Degires
wosition with radio broadeasting sta-

ion. Box 540P, BROADCASTING -
ELECASTING. s
irst phone. No station experience.

‘echnical school graduate. Married,
feteran, Age 31. Box 551P, BROAD-

tASTI NG . TELECASTI NG.

‘irst phone, veteran, ., draft exempt,
ingle, 3 years electronics schooling.
Jo announcing. Box 560P, BROAD-
JASTING - TELECiSTING

irst phone, two Yyears experience.
'refer southern states. Family, Box
81P, BROADCASTING . TELECAST-
NG

iadio operator. First class license.
o experience. 3 years schooling, in-
.ading TV, radio service, repair. De-
ires position with radic broadcasting
tation. Box 571P, BROADCASTING
TELECASTING.

iadio telephone operator. First class
icense. No experience, 3 ¥years
chooling including TV & radio serv-
ce and repalr. Desires position with
adio broadcasting station. Box 572P,
JROADCASTING « TELECASTING.

:adio engineer; three years experi-
nce, veteran, references. Available
mmediately. T. L. Gunter, 805 S,
Vashington, Greenville, Mississippi.

iummer replacement. First phone,

‘ack Pugsley, 306 W. 58th St., New
Tork City.
ixperienced transmitter operator

vailable. Requirements? Lewis Sher-
J((:ik General Delivery, Denver, Colo-
ado.

Production supervisor. 2 vears NBC-
TV, New York. Qualifications on

One 640AA condenser microphone and
RA-1095 amplifier equipped with plu]g
cable and suspension ring-$350.00. WJ
Detroit.

RCA BFO, 68-B $275.00. RCA dist. &
noise meter, $325.00. Presto model
"y* disc recorder, mounted in cabinet,
$400. All excellent condition. WPAG,
Ann Arbor, Michigan.

Stainless 200 foot tower.
Excellent condition,
WPAW, Pawtucket, R.

Wanted to Buy

$1200 prepaid.
two years use.

Stations

Station in south wanted. Preferably
in Tennessee or Kentucky. Tell all in
first letter. Box 541P, BROADCAST-
ING TELECASTING

Eqmpmcnt, ete.

Wanted, used FM (%mpment in good
shape. 'Send information to Radio Sta-
tlonCWFRC P. O. Box 9490, Reidsville,
N. C.

request. Box 574P, BROADCASTING
- TELECASTING.
Television
" Salesmen

TV stations only, Young (31} man with
seven years of sales success in post-
war and prewar radio, single station.
Now wants to progress with television.
Box 524P, BROADCASTING . TELE-
CASTING.

Production-Programming, others

Used equipment: Freqluency monitor,
modulation monitor, limiting amph-
fier, pickups, turntables, coax line.
WMAM, Marinette, Wisconsin.

Miscellaneous

Anyone knowing Jack Delahunt
AK.A. Jack Bell's address, please
write to Box 542P, BROADCASTING
» TELECASTING.

TV mnewsreel pioncer is lcoking for
connection major market., Compre-
hensive background includes five
years TV camera work with leading
TV network station. Also supervise
all phases of Dproducing TV news
show. Have won several awards in

TV field. Excellent references from
industry leaders. Try Box 504P,
BROADCASTING . TELECASTING.

Young man with 18 months excellent
TV production training meeds actual

Commercial crystals and new or re-
placement broadcast crystals for Bliley,
Western Electric, RCA holders, etc,
fastest service. Also monitor and_fre-
quency measuring service. Eidson Elec-
tronic Co., Temple, Texas phone 3-3901.
FCC first-phone in ® weeks. Both
residence and correspondence courses
available, Grantham Radio License
School, 6064 Hollywood Blvd., Holly-
wood 28, California.

experience anywhere. Box  5359P, —_—
BROADCASTING . TELECASTING. Help Wanted
_For §a_1e _ Managerial
Stations - I
West coast FM now on air. ldeally 1

situated for regular or special service
broadcasting. Box 508P, BROADCAST-
ING . TELECASTING.

Western station. Independent. 250 w;
no competition. $40,000. Good_terms
to good operator. Box 533P, BROAD-
CASTING » TELECASTING.

T Equipment, etc.

Two new GE 3 kw FM amplifiers; one
GE 250 watt exciter. All export packed.
Very reasonable. Box 384P, BROAD-
CASTING . TELECASTING.

Two Radio Musie VL-1D vertical pickup
assemblies complete with spare head.
Never been used, Brush BK-403 tape
recorder Lingo antenna 184" 9” com-
plete with guys, lighting eguipment,
and tuning unit. Box 448F, BROAD-
CASTING . TELECASTING.

‘Steel tower, 110 feet, zinc coated. Can
be extended to 185 feet cheaply. New
condition — immediate delivery. Box
531{?(?;' BROADCASTING « TELECAST-
I

Transmitting tubes to the high dollar
3-810, 2-813, 2-807, 1-872. All standard
brands never out of cartons. Box 530P,
BROADCASTING . TELECASTING.

Tower, 180 feet. Truscon self-support-
ing with insulators, hardware and
lights. Brand new and a bargain. Box
?gg. BROADCASTING « TELECAST-

Complete “one kilowatt station equip-
ment priced for immediate sale. RCA
equipment in service less than four
years. Also complete directional array
with four Wincharger towers, coax line
and phasing equipment. KROC. Roches-
ter, Minnesota.

New, complete M.M. Cole transcription
library. $190.00 . . . you pay shipping.
KTAC, 2715 Center Street. Tacoma,
Washington.

500 feet Andrew type 452 - 313" coaxial
line new, crated. Three type 1452 ex-
pansion joints; four type 1052 90°
elbows; twelve type 1752-3 support
brackets; twelve type 2352-3 insulated
mounting brackets and other Andrew
fittings all new in original crates. For
prices write: Herbert H. FEckstein,
Technical Director. WCAN, 723 North
Third St., Milwaukee, Wisconsin.

COMMERCIAL
MANAGER

for a 1000 watt clear chanuel
in market of 251,000, Sell Farm-
City approach at a good guarantce
against 15%. Rcady to turn over
$3500 billing. TV applicant. 576P,
BROADCASTING * TELECASTING

Technical

CHIEF ENGINEER

Capable and exslerienced Chief Englneer
for 1000 watt directional AM station In
large southern city. Must know all de-
tails transmitter and station oneration and
mainten&nce.

Have application pending for TV with
excellent chance for early grant, Chlef
will be sent to television school at our
expense and wili then head our entire
television and broadcast setup.

We want a keen young man not over
thirty-eight (38) who is willing to start
at a reasonable safary of §4200.00 annual.
ly. plus yearly bonus . . . with a view
to advancement and a reai future in the
broadeast husiness. Give complete details
of Your education and experience, plus
Pictute in"first letter. Box 532P. BROAD-
CASTING « TELECASTING.

Operating engineers wanted for defensé radic
preject. ~ Four station chief engineers. four
transmitter supervisors, four recciver super-
visers, 16 transmitter operators. 16 receivel
operators. Radio telegrabh, radio telephona
or advanced amateur license desired but not
necessary. Salary, $6,000 to $9,000. per diem,
travel expenses. E. C. Page. Censulting Radie
E“E}"e"s' 600 Bond Building, Washington,

(Continued on next page)

EXPERIENCED
BROADCASTERS

NOW AVAILABLE

BOB DOELICKE:
The small station's
Tony Marvin. Ter-
rifie newscaster -
announcer. Former-
ly 1 yr. GANG-
BUSTERS; com-
mercials for Palm-
olive have
Cream; vocalist
with Inter-Frater-
ternity Glee Club

.. Coached &
partzmpated in Mil-
itary Service sports programs. STRONG
ON: NEWS SPORTS. TV Production
& Film Editing. TAPE OR DISC.

HARRYBALDWIN:
announcer - news-
caster-program di-
rector: Formerly: 3
years WMS—Mass.
as announcer, scrip-
ter & music direc-
tor. Educated at
Mercersburg Acad-
emy; Williams
College: Cincinnati
Conservatory of
Music. Strong on
all types of musi- " |
cal programs and continuity. Good
DJ, beardman and interviewer. TAPE
OR DISC.

JIM RAYMOND:
Announcer-DJ with
a breezy easy-to-
listen-to style. RED
is the effervescent-
type announcer who
wins friends and
audiences fast. Cre-
ator of “Raymond's
Record Room,” and
other good disc
shows. Strong on
NEWS, CONTINU-

ITY & PROGRAM-
MING. DISC OR TAPE AVAILABLE.

TONY WARREN:
Formerly with
WTNS' Telephone
Quiz Shows and
Platter Party is ex-
tremely strong on
special events and
DJ programming.
PD's will like his
news delivery and
savvy for continu-
ity. Take advan-
tage ©¢f his TV
knowledge and Tel-
ecine Production for your future AM-
TV setup. TAPE OR D

JERRY CARDON:
Here's a good-look-
ing announcer with
a tremendous reso-
nant voice. For-
merly with three
Broadway musicals
and the L.A. Civic
Light Opera this
“boy"” knows and
reads musie, sings
and can create pro- -
Erams that spon-
sors buy. You'll
find him strongron NEWS; interviews;
and record shows. TAPE QR DISC.

LEE SMALL: Take
your choice Lee is
a good announcer
actor, newsman
DJ, and all ‘'round
TV programmer.
While he does your
AM work he'll help
your TV operation
as floormanager,
film editor, cam-
eraman or director.
He's been a free-
lance agency an-
nouncer and turn$

#~,
a remarkable

in
pitch job. TAPE OR DISC
Write or Wire

Dexter Hall

SRT

SCHOOL OF RADIO TECHNIQUE
R.K.O. Bldg. Radio City, N.Y. 20, N.Y.
Plazs 73200

SRT men and women are employed in broad-
casting stations alt over the United States



BALLARD APPOINTED

Sales Manager at KGNC

JOHN BALLARD has been ap-
pointed sales manager of KGNC
Amarillo, Tex., it has been an-
nounced. He was associated pre-
viously with the station for eight
years.

From 1944 to 1961, he served the
Nunn Stations as national adver-
tising manager. He formerly was
general manager of KFDA Am-
arillo.

RTMA (Canada) Elects

OFFICERS ELECTED for 1952-
53 of Radio-Television Mfrs. Assn,,
of Canada were A. B. Hunt, North-
ern Electric Co. Ltd.,, Montreal,
president; C. A. Pollock, Dominion
Electrohome Industries, Kitchener,
Ont., vice president; J. R. Long-
staffe. International Resistance Co.
Ltd,, Torcnto, vice president; S. G.
Patterson, Canadian Radio Mfg.
Corp. Ltd,, Toronto, vice president;
E. Olson, Canadian Westinglouse
Co. Ltd,, Hamilton, chairman, en-
gineering committee; G. B. Elliott,
Canadian General Electric Co, Ltd.,
Toronts, chairman, service commit-
tee; and Stuart D. Brownlee, To-
ronto, executive secretary:

For Sale

"'BEAUTIFUL STRAND THEATER

Only thester in Brookfield. 1llinois. a elty
of appreximately 18,000, offered at

Public Auction
July 7, 2 p.m.

Re‘:llI Estate and equibment offéred sepa-
rately,

Smail Down Payment—Balance Monthly,
Yeur prior inspection Invited by appoint-

ment,
Werite or Call: Leonard J, Schrader,
Auctlonser, 508%; East Green Street.
Champaign, lllinols

Employment Service

- T T B A NN

EXECUTIVE PLACEMENT SERVICE r

We have selected General, Com- [
mercial and Program Managers; Chief

Engineers, Disc Jockeys and other
specialists. Delays are costly; tell b
us your needs today. <

Howazp B. Faazier ::
TV & Radio Management Consultante B9
728 Bond Rldg., Washington 5, D, C. )

4-A COMMITTEES

Silvernail, Craig
Appointed

FRANK G. SILVERNAIL of BBDO, New York, was named last week
to head the American Assn. of Adv. Agencies’ 1952-53 standing com-
mittee on radio and television broadcasting, while Walter Craig of
Benton & Bowles, New York, was appointed chairman of the standing

committee on radio and television
production.

Harlow P. Roberts of Goodkind,
Joice & Morgan, Chicago, was ap-
pointed vice chairman of the radio-
TV broadcasting group and C. Burt
Oliver of Foote, Cone & Belding,
Hollywood, was named to a similar
post on the radio-TV production
group. The committees are two of
14 nalional standing committees of
the 4-A’s, all of which were said
to have now been selected,

Chairmanships of three 4-A spe-
cial committees also were an-
nounced:

James M. Cecil, of Cecil & Pres-
brey, New York, chairman of spe-
cial committee on advertiser rela-
tiong; John P. Cunningham of
Cunningham & Walsh, New York,
special committee on agency per-
sonnel, and Loren Stone of Comp-
ton Adv.,, New York, 4-A’s art
consultant. Mr. Cunningham also
is chairman of the 4-A’s board of
directors.

Chairman and vice chairmen of
the standing committees, in addi-
tion to radio-TV broadecasting and
radio-TV production, were listed as
follows:

4-A Examinations for Advertising—
Chairman, 8, Giellerup of Mar-
schalk & Pratt Co., New York; Vice
Chairman, €. L. Greenmwood of Knox
Reeves Adv, Inc., Minneapolis.

Agency Adnun‘stratlon— Chairman,
Walther Buchen of The Buchen Co.,
.Chicago; Vice Chairman, D. C. Stewart
of Kenyon & Eckhardt, New York.

Business Papers — Chairman, H. E,
Cassidy of The McCarty Co,, Los
Angeles; Vice Chairman, James ¥, Mc-
Mahon of James &, McMahon Inc,
New York.

Export Advertising—Chairman, Lori-
mer B, Slocum of Young & Rubicam,
New York; Vice Chairman, H. 1. Orwig
of The Buchen Co., Chicago.

Government, Public and Educator
Relations — Chairman, Willlam Reydel
of Cunningham & Walsh, New York:
Vice Chairman, Enno D, Winius of
Winius-Brandon Cg., St. Louis,

Improvement of Advertising Content
—Chairman, George Reeves of J, Wal-
ter Thompson Co., Chicago; Vice Chair-

man, Ken R. Dyke of Young & Rubi- .

cam In¢., New York.

Magazines and Farm Papers—Chair-
man, Guy Richards of Compton Adv.,
New York; Vice Chairman, E. Ross
Gamble of Leo Burnett Co., Chicago.

Mechanical Production — Chairman,

TTTIITER AN EEET LTSN EN DU NS N UL THN |

Midwest Network Station

Mr. Craig Mr. Silvernail

Mr. Roberts Mr. Oliver

George Dezrnley of McCann-Erickson,
New York; Vice Chairman, E. Thomas
McBreen of J. Walter Thompson Co.,
Chicago.

Media Relations — Chairman, H. H.
Dobberteen of Benton & Bowles, New
York; Vice Chairman, Leonard Gessner
of Fitzgerald Adv. Agency, New Or-
leans.

Newspapers—Chairman, H. H, Kynett
of The Aijtkin-Kynett Co,, Philadel-
phia; Vice Chalrman, Daniel M. Gor-
don of Ruthrauff & Ryan, New York.

Outdoor and Transportation Advertis-
ing—Chairman, J. J, Hartigan of Camp-
bell-Ewald Co., Detroit; Vice Chair-
man, W. F. MacDonald of Kudner
Agency, New York,

Research—Chairman, D. E.  Robinson
of Price, Roblnson & Frank, Chicago;
Vice Chairman, F. B, Manchee of
BBDO, New York.

The 4-A board’s operations com-
mittee, to oversee four main fields
of organizational activity, will
include:

E. E, Sylvestre of Knox Reeves Adv.,
Minneapolis, will be in charge of per-
sonnel activities; Earle Ludgin of Earle
Ludgin & Co. Chicago, will oversee
research; Henry M, Stevens of J, Wal-
ter ThompPson Co., New York, who is
4-A's vice chairman, will be in charge
of ethics, and Henry G, Little of Camp-
bell-Ewald Co., Detroit, will oversee
relations. In addition, William Rey-
del of Cunningham & Walsh, New
York, will head the Committee on
Qualifications for Membership, while

illiam R. Baker Jr. of Benton &
Bowles, New York, heads the Press
Relations Committee.

CANADA MUSIC FEES

Protracted Hassle Loom-

COPYRIGHT music fees for 19562
by Canadian broadcasters will not
be paid for a long time, judging
by the court actions planned by the
Canadian Assn. of Broadcasters
(CAB) and Composers, Authors,
Publishers Assn. of C anada
(CAPAC). First test case on the
validity of the ruling of Canadian
Copyright Appeal Board —that
CAPAC may base its fees on gross
revenue of stations and inspect sta-
tion revenue books—will be held at
Ottawa in September before the
Excheguer Court. Whichever side
loses, the case will appeal the ¢s
cision to the Supreme Court of
Canada, it has been decided by
mutual agreement.

Canadian broadcasters mea n-
while are paying at previous rates,
based on a set sum per licensed
receivers. CAB is now gathering
data for test case.

RADIO INSTITUTE
WBT Offers Scholarships

CHARLES H. CRUTCHFIELD.
executive vice president and gen-
eral manager, Jefferson Standard
Broadcasting Co., licensee of WBT
AM-FM and WBTV (TV) Char.
lotte, announced last week that the
company again this year will make
scholarship awards to the Nortk
Carolina High School Radio Insti
tute at Chapel Hill.

Three scholarships are offered t«
high school pupils or recent higl
school graduates in Nerth Caroline
or South Carolina. Scholarship:
provide for all required fees.

The institute is in session fron
July 20 through Aug. 4. It is con
ducted under sponsorship of th
North Carolina Assn. of Broadcast
ers and the U, of North Carolina”
Communications Center. Deadlim
for scholarship applications is Jui..
30 (today).

YESTERDAY'S (June 29) broadcas
of The People Act concluded th
program’s 26-week run on CBS Radi
(Sunday, 10:05-10:30 p.m. EDT) bu
recordings of the documentary serie
will be made available to stations fo
local use on requeat to the People Ac
Center at State College, Pa.

_Employment Agency

Employment Agency

STATIONS

|

$100.000.00

A well established and very profitable network property. Located
in a desirable midwest market with retail sales in excess of
$45,000,000,000. This is a combined operation and the equipment
and installation is excellent. Financing arranged.

Appraisals ¢ Negotiations ¢ Financing

BLACKBURN - HAMILTON COMPANY

RADIO STATION AND NEWSPAPER BROKERS

WASHINGTON, D. C.

James W, Blackburn
Warhington Bldg,

Sterling 4341-2

CHICAGO

Ray V. Hamilton
Tribune Tower

Delaware 7-2755-6

SAN FRANCISCO

Lester M. Smith
235 Montgcmery St,
Exbrook 2-5672
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Page 82 ¢

June 30, 1952

Although we are slow in meeling the heavy demand for combina.
tion men it is more and more possible for us to meet your needs
in such fields as:—Management, Sales, Production, Announcing,
and Straight Engineering.

COMBINATION ANNOUNCER-ENGINEERS:

Seeking to relocate? Write to ns for Application Forms. Many
choice openings in your field. Our fee—ONLY one week’s salary.
NO OTHER CHARCGES.

ABEMCY

17 East 48th Street, New York 17, New York
PL 5-1127 E. C. Lobdell, Licensee

BROADCASTING *

Telecasting



... NN L. L. L AL L. N L L L A AL LA LR AL LC LA LA AL L RRBRRRRRRR

f60 roundup

New Grants, Transters. Changes, Applications
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box score

Oon Air
AM Stations ............... 2,353
FM Stations ... .. .. .. ... ... 635
TV Statfons .............._ .. 108

SUMMARY THROUGH JUNE 26

Apgls. in
Pending Hearing

Licensed CPs
2,332 88 328 211
582 70 11 8
97 11 586 7

(Also see Actions of the FCC, page 78)

S E ... L. .. AL LS. LA L. L L. LA . A LA R LA LA AL L LA R LR RALRRRRR RN

= ™ PROPOSED RULE MAKING

Palm Springs, Calif. — Dr, Forbes
Farms Inc. FCC adopted Notice of
Proposed Rule Making looking towards
amending table of TV channel assign-
ments to add UHF Ch, to Palm
Springs, Calif., pursuant to petition
filed by Dr. Forbes Farms Inc.

TV GRANT

WXEL (TV) Cleveland—Empire Coil
Co. Granted change in frequency to
Ch. 8 (180-186 mc) from Ch. 9 (186-192
mc), increase ERP to 316 kw visual
from 1.5 kw visual and to 160 kw aural
from 3.8 kw aural, and move main stu-
dio to Cleveland from Parma, Ohio
(transmitter site). No change in an-
tenna height or transmitter location
involved, After change WXEL (TV)
Grade A service will be extended to
about 45 mi. and Grade B service to
about 63 mi. This Is first grant for
frequency change required of 30 exist-
‘.g TV stations under provisions of

FCC Sixth Report and Order [B.T,
April 14]. (Comr. Frieda Hennock dis-
sented,)

AM GRANTS

Albany, Ga.—The Southeastern
Bcestg, System. Granted 1050 ke, 250
w daytime; engineering condition.
Estimated construction cost $24,467.
Applicant owns WMJM_Cordele, Ga.,
and 90% of WTJH East Point, Ga.

Oneonta, Ala.—Pat M. Courington.

Granted 1570 kc, 250 w daytime; engi-
neering condition. Estimated construc-
tion cost $17,600. Applicant owns WCRI
Scuttsbore, Ala., and 519 of WAVU-
AM-FM Albertville, Ala.

TRANSFER GRANTS

KPHO-AM-TV Phoenix, Ariz, —
Granted transfer of control of Phoe-
nix Bestg, Ine,, licensee of KPHO,
and Phoenix Television Inc., licensee
of KPHO-TV. to Meredith Engineering
.0. and Meredith Syracuse Television
Corp. for $1,500,000. Meredith is li-
censee of WOW-AM-TV Omaha and
WHEN (TV) Syracuse, N. Y,

KVEC San Luils Obispo, Callf.—
Granted asslgnment of license from
Christina M. Jacobson to herself and
Leslie H. Hacker. Mr. Hacker will have
¥, interest for which he pays $25,000
and Mrs. Jacobson will have 34 in-
terest, Mr. Hacker has been gemneral
manager of KVEC since 1937 and is
former licensee of KPRL Paso Robles,

Calif,

WWXL Peoria, Ill.—Granted assign-
ment of license to Willlam H. Young,
trustee in bankruptcy, under terms of
court order. No monetary considera-
tion,

KGW-AM-FM Portland, Ore.—Grant-
ed transfer of control from Donald E,
Newhouse to Samuel I. Newhouse Jr.
through transfer of 2331, shares of
stock (out of 700 shares) for $116,-
666,67. Samuel Y. Newhouse Jr. now
already holds 2331 shares and after
transfer will hold 4662¢ shares.

KAND Corsicana, Tex, — Granted
transfer of control to J. C. West for
$16,985 from Wesley W. West and Phil
M. Stevenson. J. C. West Is president
of KAND.

KEPO El Paso, Tex.—Granted assign-
ment to KEPO Inc. for $207,500. Prin-
cipals in KEPO Inc. include equal
stockholders Miller G. Robertson, pres-
Ident, who has no other business in-
terests; Vice Presidents W. A, Porter
Jr. and Ralph I. Richardson, and Sec-
retary-Treasurer W. B, Pratt, who are
associated with coal mining and con-
struction interests in Minneapolis.

Non Docket Actions . ..

Mew Applications . . .

AM APPLICATIONS

Fresno, Calif. — The McMahan Co.,
1340 ke, 250. w fulltlme. Estimated con-
struction cost $27,670, first year oper-
ating cost $50,000, revenue $65,000.
Principals: President Robert 0. Mc-
Mahan, president McMahan Furniture
Co.; éecretary-'rreasurer George T.
McMahan, secretary-treasurer of Mc-
Mahan Furniture Co., and Director
Robert C, Holding, general manager
of McMahan Furniture Co.

Fairfield, Iowa—The Fairfleld Bcstg.
and Television Corp., 1580 ke, 250 w
daytime. Estimated construction cost
$9,901.67, first year operating cost $45,-
000, revenue $60,000. Principals: Presi-
dent Carl D. Boyer, owner-manager of
Carl D. Boyer Insurance Agency, and
Vice-President - Secretary - Treasurer
James D . Mortwed?, commercial man-
ager of WCOW §t, Paul, Minn.

TRANSFER REQUESTS

KNBY Newport, Ark.—Acquisition of
control by Harold L. Sudbury and
Gladys Benson Sudbury, who now have
£0% interest, from Charles Willlam
Craft and Mary M. Craft for $25,000
for the Crafts' 509 Interest,

KRAI Craig, Col.—Transfer of con-
trol from Northwestern Colorado Bestg.
Co, to George O. Cory through sale of
1,000 shares of stock for $750. Mr. Cory
1s general manager of KRAL

KGLN Glenwood Springs, Coi—As-
signment of license from Western Slope
Bestg. Co. by R. G, Howell, executor
of estate of Charles Howell, deceased,
to R. G. Howell as individual. Mr,
Howell formerly owned 509, interest
with his father; he was appointed ex-
ecutor of father’'s estate and 1s now
applying for assignment under terms
of father’s will. Mr. Howell is general
menager of KGLN and KFXJ Grand
Junction, Col.

KSMN Mason City, Iowa—Transfer
of control from Mohawk Bcestg, Co, to
Robert M, Carson through sale of 45
shares of stock for $11,250, Mr. Carson
is president and general manager of
KSMN.,

WLEW Bad Axe, Mich,, and WHLS
Pert Huron, Mich.—Assignment of li-
censes from Harmon LeRoy Stevens
and Herman LeRoy Stevens, equal part-
ners é¢/b as Port Huron Bestg. Co., to
the Messrs, Stevens and new partner
John F. Wismer, who is joining as
equal partner, reducing the Messrs.
Stevens’ interest to 14 each. Mr., Wis-
mer pays $40,000 for his interest, Mr.
Wismer is general manager of WHLS
and WLEW,

WWNC Asheville, N. C.—Transfer of
control from Don S. Elias to J, G.
Adams and R, Stanford Webb through
transfer of 6214% interest for $15,762,88
as result of settlement under c¢onsent
decree from court.

WJAS Pittsburgh, Pa.—Transfer of
control from Pittsburgh Radic Supply
House Inc. to Sara A. Brennen, direc-
tor of Radio Adv. Co. of Pittsburgh
(45%); Treasurer Margaret M, Brennen,
treasurer of Radio Adv. Co. (15%);
Mary Thelma Bregenser (15%); Presi-
dent H. Kenneth Brénnen, president
Radio Advertising Co. of Pittsburgh
(15%), and Mary J. Klein (10%), under
terms of will of H. J. Brennen.

SROADCASTING * Telecasting

FCC Actions

(Continued from page 78)

height above average terrain from 375
to 325 ft.; overall height above ground
from 418 to 347 ft.; trans. output from
10 to 8.19 kw.

TENDERED FOR FILING
AM—1010 kc
KLAS Las Vegas, Nev.—CP to change
from 1230 kc 250 w to 1010 kc 1 kw-
6 kw-D; install new trans. and DA-N.
AM—1580 k¢
WPAC Patchogue, N. Y—CP to in-

crease power from 250 w to I kw and
install new trans.

June 26 Decisions . . .

BY COMMISSION EN BANC

Change Operating Hours
WCAT Rapid City, S. D.—Granted
mod, license to reduce hours from
11:00 a.m. to 1:00 p.m. daily to 12:30
p.m. to 1:00 p.m. daily.
AM—1600 ke
WNOW York, Pa—Designated for
hearing application change facilities
from 1250 kc 1 kw-D to 1600 kc 1 kw
unl. DA-N; made WWRL New York a
party to the proceeding.

Change Studio Location

KWEM West Memphis, Ark.—Desig-
nated for hearing application to
change main studio location from West
Memphis., Ark.. to Memphis, Tenn.

Install Vertical Radiator
WLAY Muccle Shoals, Ala.—Granted
application to install new wvertical ra-
diator at different location.
To Remain Silent
__ KPRS Olathe, Kan.—Granted author-
ity to remain silent for additional 60
days from June 9, pending consum-
mation of assignment of license,
SSA Application Dismissed
KCBQ San Diego, Calif.—By order,

dismissed application for SSA to oper-
ate station non-directional D.

Extension of SSA

KWBU Corpus Christi, Tex.—On own
moticn, Commission extended SSA to
continue present operation on 1030 kc
50 kw-D from June 15 to Sept. 1, 1952,

Renewal of License

WILL Urbana, Ill.—Granted renewal
of license on regular basis.

WVLK Versallles, Ky.—Granted re-
newal of license on regular basis.

WRLD-FM Lanett, Ala.—Granted re-
newal of license on regular basis.

Change Antenna Height

WFOB-FM Fostorfa, Ohio—Granted
CP tg change ant. height from 95 to

215 fi
Change ERP

WROV-FM Roanoke, Va.—Grantéd
CP to change ERP from 285 w to 2.3
lz(aav.ﬂand ant. from minus 5 ft. to minus

June 26 Applications . . .

ACCEPTED FOR FILING
Renewal of License

Following statlons request renewal
of license:

WOWO Fort Wayne, Ind,; WBOW
Terre Haute, Ind.; WKYB Paducah,
Ky.; WHIZ Zanesville, Ohio; KNOB
{FM) Long Beach, Calif.

License Renewal Returned

WSIP Paintsville, Ky.—RETURNED
application for renewal of license,

Change ERP

KSL-TV Salt Lake City — CP to
change trans. location., type of ant,
trans. and _ other e%uipment and ERP
from 184 kw vis, 9.2 kw aur. to 2.5
kw vis, 1.25 kw aur, AMENDED to
change requested ERP from 18 kw
vis. 9 kw aur,

Hyde Defends TV plan

(Continued from page 51)

the largest possible number of
people at the earliest practicable
date.”

Comr. Hyde contended the rules
requiring applicants to state their
cases upon a given channel “as
contemplated by the act will con-
tribute to efficiency in the examina-
tion of application.” He said it is
impossible to predict whether there
will be a substantial number of
non-hearing cases. On the other
hand he felt there would be “few
if any non-hearing cases in the ab-
scence of an allocation plan.”

He predicted the assignment plan
end rules “should likewise conduce
to efficient handling of hearing
cases and to just determinations.”
It is still “an enormous job,” he
explained, pointing to the small
staff available and the problem of
obtaining funds from Congress.

Mr, Davis cited past FCC AM
decisions leading to this coneclu-
sion: “While the Commission may
and does adopt standards which
are to be strictly applied, the prac-
tical effect of reasonable Commis-
sioners giving detailed considera-
tion to a reasonable case by an
arplicant will result where appro-
priate need is shown, in a grant.”

Applying this thought to the
rigid TV allocation formula, he
suggested “the Commission will in
all probability not insist upon pro-
vision for 100,000 w (Ch. 2-6), 3186,-
000 w (Ch. 7-13) and 1,000,000 w
(UHF) effective radiated power nor
will they insist upon striet ad-

herence to the specified mileage
separations.”

Mr. Davis suggested there are
signs that station separation might
be reduced as additional engineer-
ing information becomes available.
He added, however, that substan-
tial changes in the VHF allocation
should not be expected due to the
expense of engineering antenna
changes, ranging from $25,000 to
$50,000 each.

In a number of cases AM in-
stallations can serve as the operat-
ing point for both TV transmitter
and TV studio, he said, hoping the
FCC will not return applications
not showing location of the main
studio, Combined sites are not con-
fronted with insoluble technical
difficulties, he said, even in case of
directive AM antennas. He advo- -
cated use of small ground systems
for TV towers for lightning pro-
tection and doubted if serious at-
tention need be paid to fears that
high-gain TV antennas would pro-
duce nulls,

Pratt Leaves Y & R

CURTIS G. PRATT, vice president
and contact supervisor, Young &
Rubicam, since 1932, effective June
30 will resign from the agency on
doctor’s orders, it was announced
last week. He will take the sum-
mer off but has opened offices at 52
Vanderbilt Ave. and starting this
fall will act as a business con-
sultant.
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RTMA Election

(Continued from page 81)
of General Electric, as director
of engineering. James D. Secrest
continues as secretary and general
manager. John W. Van Allen is
retained as general counsel.

Nine new directors and eight
former directors, as well as divi-
sion chairmen, were chosen at the
annual division meetings. New ones
include B. W. Cooper, Delco Radio
Div., General Motors Corp., Ko-
komo, Ind.; D. 8. W. Kelly, Allan-
Bradley Co., Milwaukee; Harry A.
Ehle, International Resistance Co.,
Philadelphia; W. S. Parsons, Cen-
tral Div., Globe-Union Inc., Mil-
waukee; Matt Little, Quam-Nichols
Co., Chicago; Sam Morris, Amp-
erex Electronic Corp., Brooklyn; F.
W. Godsey Jr., Westinghouse Elec-
trie Corp., Baltimore; E. K. Foster,
Bendix Radio Div., Bendix Avia-
tion Corp., Baltimore, and Sidney
Harman, David Bogen Co., New
York.

Two new chairmen were elected
among the five RTMA divisions.
They are Matt Little, parts, and
C. W. Miller, Westinghouse Elec-
tric, Baltimore, technical products.

John W. Craig, Crosley Div,,
Aveo Mfg., Cincinnati, was re-
elected chairman of the set divi-
sion. Others re-elected were R. E.
Carlson, Tung-Sol Electric Ine,
Newark, tube, and A. K. Ward,
RCA Victor Div., Camden, amplifier
and sound equipment.

Elected as vice president repre-
senting the Parts Div. was R. G.
Zender, Lenz Mfg. Co., Chicago,
former parts chairman. Others re-
elected vice presidents and their
divisions are John W. Craig, set,
R. E. Carlson, tube; H. J. Hoffman,
Machlett Labs., Springdale, Conn.,
technical products, and Arrie
Liberman, Talk-A-Phone Co., Chi-
cago, amplifier and sound equip-
ment.

Four former directors of the
parts section were elected Honor-
ary Directors: A. Blumenkrantz,
General Instrument Corp., Eliza-
beth, N. J.; George R. Haase, Du-
Kane Corp., St. Charles, Ill.; J.
Hall, Stackpole Carbon Co., St.
Marys, Pa., R. L. Triplett, triplett
Electrical Instrument Co., Bluffton,
Ohio.

DWIGHT COOKE (I}, of CBS Radio,

interviews Harry A. Bullis, General

Mills ‘board chairman, on changing

world business conditions in the series,
You and the World.

Set Sales Outlook

(Continued from page $1)

normal seasonal slump cut pro-
duction.

Total radic and TV inventories
were about 2,170,000 units at the
end of fiseal 1950, but slightly under
1,500,000 at the end of May 1952,
according to Frank W. Mansfield,
Sylvania Electric Produets Inc.,
chairman of the RTMA Industry
Statistics Committee.

“Factory inventories have shown
the greatest adjustment both in
number of units and in per cent,”
Mr. Mansfield reported. “At the
end of May, 410,000 sets in the
hands of manufacturers represented
a 391,000 unit decline from the
801,000 units at the end of last
July. This represents a 48% de-
cline. Distributor inventories de-
clined during the same period by
119,000 units or 229% less and re-
tailers had 186,000 fewer units or
about 229% less.

“This adjustment has been ac-
complished in part by lower pro-
duction. In fiseal 1950, more than
28 million radio and telvision sets
were produced. The total for fiscal
1951 will be only slightly over 12.5
million. It should be noted, how-
ever, that this lower production has
been characterized by less fluctua-
tion than industry has enjoyed in
the recent past.”

Production of radio-TV and elec-
tronic components was maintained

When Tta BMI s Yours
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“at a remarkably high level” dur-
ing the past year despite material
shortages and a lower output of
receivers, according to R. G. Zender,
Lenz Eleetric Mfg. Co., chairman
of the RTMA Parts Division.

“Conservation techniques de-
veloped by the industry since out-
break of the Korean War were
largely responsible for the ability
of parts manufacturers to continue
to meet both military and industrial
requirements in practically all cate-
gories,” Mr. Zender reported.

The Parts Division increased
membership from 228 to 240 in the
yvear, Mr. Zender reported, with 47
also members of other RTMA di-
visions.

Shipments of radio and TV sets
and parts to foreign countries in
1951 exceeded $70 million, accord-
ing to V. S. Mameyeif, Raytheon
Mfg. Co., reporting as chairman of
the” Export Committee. - Receivers
accounted for $29 million of the
total, or slightly more than half
the value of last year's export of
receivers.

The committee report reviewed
work toward adoption of U. S. TV
transmission standards by foreign
countries.

We Can Do the Job

(Continued from page 29)

a U. of Michigan scientist drew a
heated complaint from a viewer
that the lecturer had not mentioned
the diety in his discourse on the
birth of the earth, nor had he given
any credence to the biblical story
of the creation—that God created
the Earth in six days.

Last week’s hearing saw Metho-
dist Bishop Wilbur E. Hammaker
complete his temperance statement
begun earlier this month.

Prepared to testify, but unable to
because of the committee’s inability
to prolong the sessions, were Ralph
Hardy, NARTB government rela-
tions director; Thad H. Brown,
NARTB TV director; Charles R.
Denny Jr., NBC executive vice
president; Gordon Brown, WSAY
Rochester; Melvin Gold, National
Television Film Council, and Her-
bert Monte Levy, American Civil
Liberties Union.

The ACLU witness planned to
oppose any censorship of radio-TV
programs on the ground that it was
unconstitutional and that existing
laws are adeguate to deal with any
problems that may arise. He also
was planning to oppose the NARTB
TV Code as an “improper delega-
tion of a licensee’s responsibility,”
and also as a combination in re-
straint of trade.” Both these alle-
gations were made by ACLU to
the FCC early this month [BeT,
June 9].

Grange Names Battles

ROY BATTLES, farm director of
WLW Cincinnati, is being ap-
pointed by the National Grange as
Assistant to the Master, according
to an announcement Thursday from
Grange headquarters.

BROADCASTING *

KPHO AM-TV SALE

Approved by FCC

THE FCC Wednesday approved
the $1.5 million cash sale of
KPHO-AM-TV Phoenix, Ariz., to
Meredith Pub. Co., publisher of
Bettter Homes & Gardens and Suc-
cezgful Farming [BeT, May 5].
The sale was made by Phoenix
Broadcasting Inc., licensee of
KPHO-AM, and Phoenix Televi-
sion Inc., licensee of KPHO-TV.

In other actions, the Commission
authorized sale of KEPO El Paso,
Tex., from Rowley-Brown Broad-
casting Co. to KEPO Inc. for $207,-
500, and approved the purchase # .
one-third interest in Pioneer Broad-
casters Inc., licensee of KGW-AM-
FM Portland, Ore.,, by Samuel I.
Newhouse Jr. for $116,666.67 from
Donald E. Newhouse, giving the
latter 6634 % interest [FCC RouUnD-
UP, June 23].

Principals in KEPO Inc. include Pres-
ident Miller G. Robertson, who has no
other business interests; Vice Presi-
dents W. A. Porter Jr. and Ralph I.
Richardson, and Secretary-Treasurer

. B. Pratt, who are associated with
Dakota Collteries Co. (coal mining)
and Consolidated Construction Co.,
both firms in Minneapolis. The four
have equal interest in KEPO Inc.

The KPHO transaction gives the
Des Moines publishing firm two
AM and three TV outlets, the otli-
ers including WOW-AM-TV Oma-
ha, acquired in 1951 [B®T, Oct. 1,
Aug. 13, 1951], and WHEN (TV)
Syracuse. Meredijth also is appli-
cant for TV outlets in Albany and
Rochester, N. Y.

The Meredith purchase called
for John B. Mullins, a former
stockholder, to remain as manag-
ing director of KPHO-AM-TV and
for the following former stockhold-
ers to remain as consultants: John
B. Mills, board chairman of the two
former licensee firms; Dr. J. N.
Harber, secretary-treasurer of
both; author Erskine Caldwell, vice
president, and Riney B. Salmon.
vice president.

BLAIR, HOOPER

Tiff Now in ARF’'s Lap

ADVERTISING Research Founda-
tion will hand down a decision on
the argument between John Blair
& Co. and C. E. Hooper Inc. on
the validity of the question used

by Hooper interviewers — “Was
anyone in your home listening to
the radio or watching television
just now?"

The Blair charge and Hooper
denial that this double-barreled
question short-changes radio [B®T,
May 19] has been submitted to
ARF by the Hooper organization,
according to the June issue of
Hooperatings Stationews.

Newsletter also quotes ARF as
replying that “the study we have
in mind will be considerably
broader than just the points out-
lined in your letter” but these are
important points to be studied.

Telecastin-



TV Applications Filed

tion: 12 mi. NW of Harrisonburg,
Va. Transmitter location: 12 mi.
NW of Harrisonburg. Geographic
coordinates: 38° 33’ 547 N. Lat., 79°
01’ 59”7 W. Long. Transmitter RCA,
antenna RCA. Legal counsel Wil-
liam A. Porter, Bingham, Collins,
Porter & Kistler, Washington. Con-
sulting engineer Kear & Kennedy,
Washington. Principals include Pres-
ident Frederick L. Allman (99.35%),
Vice President Mary P. Allman
(0.66%) and Secretary-Treasurer
Harold A. Wright.

+ NEWPORT NEWS, Va.—Hampton
woads Bestg, Corp, (WGH-AM-FM),
VHF Ch. 10 (192-198 me); ERP 230
kw visual, 115 kw aural; antenna
height ahove average terrain 376 ft.,
above ground 412 ft. Estimated con-
struction cost $355,310, first year op-
erating cost $406,000, revenue $430,-
000. Post Office address 2400 West
Ave., Newport News, Va. Studio and
transmitter location boat harbor,
southern end of Jefferson Ave. Geo-
graphic coordinates 36° 57 47” N.
Lat., 76° 24’ 43”7 W. Long. Transmit-
ter RCA, antenna RCA. Legal coun-
sel Spearman & Roberson, Washing-
ton. Consulting engineer George C.
Davis, Washington. Principals in-
zlude President Raymond B. Bottom,
Vice President Edward E. Bishop
\26.36%) and Secretary-Treasurer
William R. Van Buren Sr. The Daily
Press Inc. owns 74.649% of stock.

+ RICHMOND, Va—Larus & Bros.
Co. Inc. (WRVA, WRVB-FM,WRVC-
FM), VHF Ch. 12 (204-210 mc);
ERP 50 kw visual, 26 kw aural;
antenna height above average terrain
799 ft., above ground 790 ft. Estimat-
:d construction ecost $674,500, first
vear operafing cost $600,000, revenue
$699,566. Post Office address: 22d &
Cary Streets, Richmond, Va. Studio
‘ocation: 900 Broad Street, Richmond,
Va. Transmitter location: U. S. Route
#60, 1.2 miles West of Richmond.
Feographic coordinates: 37° 30° 267
V. Lat., 77° 80’ 05” W. Long. Trans-
‘itter DuMont, antenna GE. Legal
rounsel Fisher, Wayland, Duvall &
Southmayd, Washington. Consulting
:ngineer Paul Godley Co., Upper
Montelair, N, J. Principals include
?resident William T. Reed and Vice
®resident Lewis G. Larus. 0

+ RICHMOND, Va.—Richmond
Vewspapers Inc. (WRNL), VHF Ch.
12 (204-210 me); ERP 316 kw visual,
58 kw aural; antenna height above
wverage terrain 816 ft., above ground
24 ft. Estimated construction cost
721,848, first year operating cost
675,000, revenue $986,000. Post Office
iddress: 111 N. Fourth St., Richmond,
va. Studio location: 111 N. Fourth
*t,, Richmond. Transmitter location:
Ipposite intersection Kirkwood St.
ind Kenwood Ave., Brookland Dist.
Jeographic coordinates: 87° 36 52*
V. Lat., 77° 30’ 35 W. Long. Trans-
nitter RCA, antenna RCA. Legal
:ounsel Segal, Smith & Hennessey,
Washington. Consulting engineer
fansky & Bailey, Washington. Prin-
sipals  include President-Treasurer
David Tennant (2.89), Vice Presi-
fent-Asst. Treasurer J. D. Wise
1.39%), Asst. Secretary - Treasurer
I. L. Scott (0.1%), Secretary R. Keith
{ane (0.29), Frederick Lewis (14%),
i. L. Slover (16.6%); R. Keith Kane,
‘avid Tennant Bryan and Stewart

SROADCASTING

(Continued from page 69)

Bryan Jr. trustees under will of John
Stewart Bryan, deceased (30.8%).

VANCOUVER, Wash. — Vancouver
Radic Corp., UHF Ch. 21 (512-518
me); ERP 107 kw visual, 62 kw aural;
antenna height above average terrain
1,014 ft., above ground 264 ft. Esti-
mated construction cost $220,387, first
year operating cost $560,000, revenue
$600,000. Post Office address: 707%
Main St., Vancouver, Wash. Studio
location: Vancouver, Wash. Trans-
mitter location: Portland, Ore. Geo-
graphic coordinates: 45° 29’ 21”7 N.
Lat., 122° 41’ 417 W. Long. Transmit-
ter DuMont, antenna RCA. Legal
counsel John P. Hearne, San Fran-
cisco. Consulting engineer A. D. Ring
& Co., Washington. Principals in-
c¢lude President Sheldon F. Sackett
(76%), Vice President D. Elwood
Caples (209%), Secretary Fred F.
Chitty (5%,

+ BECKLEY, W. Va—Jee L. Smith
Jr. Inc. (WJLS) VHF Ch. 6 (82-88
me); ERP 100 kw visual, 50 kw aural;
antenna height above average terrain
1,209 ft., above ground 317 ft. Esti-
mated construction cost $339,385, first
year operating cost $160,218, revenue
$187,698. Post Office address: WJLS
Bldg., Main & Kanawha Sts., Beckley.
Studio location Main & Kanawha Sts,,
Beckley. Transmitter location Huff
Knob, Shady Spring Twp., W. Va.
Geographic coordinates 37° 35’ 237 N.
Lat., 81° 06’ 517 W. Long. Transmitter
RCA, antenna RCA. Legal counsel
Pierson & Ball, Washington. Consult-
ing engineer A. D. Ring & Co., Wash-
ington. Principals include President-
Treasurer Joe L. Smith Jr. (100%),
Secretary Virginia N. Cooper.

La CROSSE, Wis.—La Crosse Brd-
cstg. Co. (WKTY), VHF Ch. 8 (180-186
me); ERP 98 kw visual, 49 kw aural;
antenna height above average terrain
897 ft., above ground 550 ft. Esti-
mated construction cost $274,600, first
year operating cost $135,000, revenue
$125,000. Post Office address: 110 N.
Fourth St., La Crosse, Wis. Studio
location: 110 N. Fourth St. Transmit-
ter location: 2.6 mi., Bearing N. §7° E.
from Hokah, Minn. Geographic co-
ordinates: 43° 45’ 277 N. Lat., 91° 17"
277 W. Long. Transmitter RCA, an-
tenna RCA. Legal counsel Pierson &
Ball, Washington. Consulting engi-
neer E. C. Page Consulting Radio
Engineers, Washington. Principals
include President Lee P. Loomis, Sec-
retary-Treasurer W. T. Burgess, Vice
President and General Manager Verl
Bratton. La Crosse Tribune Co. is
sole stockholder (1009%).

+ NEENAH, Wis,—Neenah-Menasha
Bestg. Co. (WNAM-AM-FM), UHF
Ch. 42 (638-644 mc); ERP 15.58 kw
visual, 7.76 kw aural; antenna height
above average terrain 288 ft., above
ground 287 ft. Estimated construction
cost $129,950, first year operating cost
$75,000, revenue $70,000. Post Office
address: 101 East Wisconsin Avenue,
Neenah, Wis. Studio and transmit-
ter location: 0.7 mi. South of Neenah
city limits. Geographic coordinates:
44° 09’ 36” N. Lat., 88° 27 67" W.

Long. Transmitter RCA, antenna
RCA. Legal counsel McKenna and
Wilkinson, Washington. Consulting

engineer Walter F. Kean, Riverside,
111, Principals include President Sam-
uel N. Pickard (80%), Secretary-

® Telecasting

Treasurer Reinhold D. Molzow (4%),
Vice President Don C. Wirth (.64%),
Dorothea W. Pickard (165.49%).

+ WAUSAU, Wis. — WSAU Inc.
(WSAU), VHF Ch. 7 (174-180 mc);
ERP 210 kw visual, 105 kw aural;
antenna height above average terrain
436 ft., above ground 403 ft. Esti-
mated construction cost $298,927, first
year operating cost $240,000, revenue
$230,000. Post Office address: P. O.
Box 29, Wausau, Wis. Studio and
transmitter location: 1.8 mi. N. E. of
center of Wausau. Geographic co-
ordinates: 44° 58 68” N. Lat., 89° 36’
06” W. Long. Transmitter RCA, an-
tenna RCA. Legal counsel Fisher,
Wayland, Duvall & Southmayd, Wash-
ington. Consulting engineer Commer-
cial Radio Equipment Co., Washing-
ton. Prineipals include President
John R. Tomek (61.14%) and Vice
President Charles Lemke (48.86%).

Existing Stations
Change in Channel

(The following station requests
change in frequency as required under
provisions of FCC Sixth Report &
Order [B®T, April 14].)

WBEKR (TV) CHICAGO — Balaban
& Katz Corp, VHF Ch. 2 (54-60 me),
ERP 100 kw visual, 50 kw aural;
antenna height above average terrain
657 ft., above ground 700 ft. Esti-
mated cost of change $129,736. Trans-
mitter RCA, antenna RCA. Change
from Ch., 4 (66-72 me)}, ERP 25.2 kw
visual, 12.6 kw aural.

Support to Educators
{(Continued from page 51)

a large-scale drive to help educa-
tional television become an immedi-
ate reality on & wide scale through-
out the nation. He szid the offer is
the first step in & three-phase pro-
gram. It is designed first to encour-
age educators contemplating TV to
make a final decision. The grants
will be given to stations for pur-
chase of capital equipment which
will faciliate high-quality opera-
tion or may be used in any other
way that will help provide good
program service.

Second phase of the plan, Mr.
Abrams reported, is the establish-
ment of a Television Educational
Council whose members will be
educators, scientists and public-
spirited citizens. The counecil will

give guidance to the educational
telecasters in establishing “univer-
sities of the air” and “a classroom
in the home.”

Final part of the plan, which Mr.
Abrams said had yet to be worked
out in detailed form, envisages the
establishment of a fund for the
purpose of promoting educational
television and fostering its develop-
ment. He said:

It is my hope that industrialists in
this and other industries will join in a
cooperative organization designed to
back the educators responsible for es-
tablishing this new c¢ultural medium.

Emerson Corp. will welcome the op-
portunity of contributing its share to
an Industry fund, which should set its
goal at $5 million.

When the FCC last April 14 set
aside air space for 242 educational
TV stations, TV manufacturers
were ‘given a once-in-a-lifetime
opportunity to influence the whole
tenor of the TV industry, not only
for today’'s public but for future
generations,” Mr. Abrams stated.

“The possibilities of these edu-
cational stations stagger the im-
agination,” he said. “For the first
time, our whole intellectual herit-
age can be brought directly and
vividly into every classroom and
almost every living room in the
nation.”

Commenting that “receiver man-
ufacturers perhaps more than any
other group have a respensibility
to see that television serves the
people well,” Mr. Abrams pointed
out that ‘it is also a matter of self-
interest.”

Educational television, he noted,
will open up a vast new market for
the sale of sets to schools, will en-
courage the purchase of sets by
individuals who have not been at-
tracted by today's TV programing,
and, especially, will open up sales
in communities where educational
stations can get on the air while
commercial applicants are still
tied up in hearings. Educational
stations also are possibilities today,
he said, in communities too small
to support local commercial sta-
tions.

WSAZ Appoints Katz

WSAZ Huntington, W. Va., has
appointed The Katz Agency, N. Y.,
as its national sales representa-
tive, effective July 1.
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65 TV APPLICATIONS
FILED WITH FCC

TOTAL of 65 TV bids filed at FCC Friday,
two for changes in existing stations as re-
quired by Sixth Report (see early story page

52). New applications:
WSGN Birmingham, Ala., Ch. 42, ERP 1,000 kw
vi;ua]. antenna hgeight gggga;e average terrain 926

.. construction cost $496,500.
ﬁ? “?COV Montgomery, Ala., Ch. 20, ERP 87.7 kw,
antenna 525 ft., estimated construction cost $275,000,
first year operating cost $300,000, revenue $360,000.
+ KTAR Phoenix, Ariz., Ch. 3, ERFP 100 kw, .t:im-
tenna 1,586 ft., construggisoono 0%ost; $512,595, operating
$350,000, revenue ,000.
cols(tCNA Tucson, Ariz., Ch. 9, ERP 25.4 kw, antenna
68.5 ft., constructiclazxo (;:o%st $255,000, operating cost
, revenue ,000. )
$1§01.2%00AI'ET“¢S°“’$ Ariz., Ch. 4, ERP 109 kw, an
tenna 224 ft., construct;loza Dc(:,gst $249,033, operating
,000, revenue ,000.

co?Biise‘}sog?ﬂd, Calif., Lemert Bestg, Co., Ch. 10, El;;
§1.7 kw, antenna 548 ft., construction cost $296,629,
operating cost $200,000, revenue $180,000. Jack
Benny is 8.9% owner, x .
Fresno, Calif., Ch. 12, ERP 252 kw, an
te.’u{?ﬁ%@,‘ con’struCtg? o%%st $429,957, operating
5,236, revenue 000,
cogtx%zgiz Sacramento, Calif., Ch, 3, ERP 100 kw,
antenna 596 ft., construction cost $517,896. operating

000, revenue $600,000.
eo:tl(s\?::%msoan Luis Obispe, Calif., Ch. 6, ERP 19.§
kw, antenna 788 ft., construg;[l)o& ocost $131,926, oper

i 50,000, revenue ,000.

at%l\gloclgstl:fen\rer, Col.,, Ch. 9, ERP 238 kw, tgn-
tenna 946 ft., construc;iggoggst $384,011, operating

2, revenue ,000.
coftw%%ésamrttord, Conn., Ch. 3, ERP 100 kw,
antenna 1,000 ft., construction cost $454,800, oper-
ating cost $695,216, revenue $766,350. ERP 210 kw,

artford, Conn,, Ch. 18,
s 8 5Hft., construction cost $332,000, operating

antemia 8&0 revenue $325,000
c°5§x$N81§)' New Britain, Conn., Ch. 30, ERP 1785

919 ft., conmstruction cost $323,879,
t])(:‘;;'rag:t;ngoast $199,950, revenue not estimated
+ WGBS Miami, . 10, ERP 316 kw, an enn?:
836 ft., construction cost $1,253,672, operating cos
$120000. revenue $I20.000, o, 12, ERP 571 kw

Palm Beach, k
an‘ive‘r):vxgezaa ft., construction cost $171 569, operating

_$50,000, reVenue $35,000-$50,000.

cog% ﬁ%&or%obﬁo ocl.“la., Tampa Bay Area Telecasting
Corp,, Ch. 8. ERP 316 kw, antenna 520 ft. con-
struct'ion cost $501,305, operating cost 343 500,
revenue $600,000, Principals: President Robert amv%s
(12.7%), real estate and building; Treasurer I{‘d .
Evans  (12.79%), truck dealer; John Trevor Yar]u:g
Jr. (8.2%), general manager WJIZ-TV New lgr i
Harry W. Bennett Jr. (32%), Vice presiden
Sherman & Marquette, N. Y.

+ WROK Rockford, Hl., Ch. 13, ERP 316 kw, t'i_ln-
tenna 314 ft, constmc;%oggst $447,000, operating
cost $250,000, revenue L,000.

Urbsana, 1il., Tlinois Bestg, Co., Ch. 3, ERP 21500
kw, antenna 525 ft., construction cost $338,250,
opératmgwcost $961,760, revenue $270,8%0. Applicant
licensee WSOY Decatur.

WGSBF Evansville Ind., Ch. 7, ERP 105.3 kw, tajm-
tenna 543 ft., construction cost $350,000, operating
cost $190,000, revenue $180,000,

WANE Ft. Wayne, Ind., Ch. 21, ERP 98.2 kw, ?n-
tenna 473 ft., construction cost $197,900, operating
cost $195,940, revenue $229,950.

WHOT South Bend, Ind., Ch. 46, ERP 91.6 gw.
antenna 418 ft., construction cost $206,285, operating
cost $192,600, revenue $221,400,

¢ KCRG Cedar Rapids, Towa, Ch. 9, ERP 35.5 l;w.
antenna 343 ft., construction cost $200,049, operating
cost $190,000, revenue $210,000.

+KScJd Sloux City, Towa, Ch, 4, ERP 100 kw,
antenna 577 ft., construction cost $250.235, operating
cost $200,000, revenue $225,000.

KWBW Hutchinson, Kan., Ch. 12, ERP 53 kw,
antenna 205 ft., construction cost $176,256, operating
cost $120,000, revenue $120.c0h Y m—

Pittsburg, Kan., a U \ -
tezlx{n(:nAggo. ft., cosétruction cost $300,323, operating
cost $229,020, revenue $237,890.

KAKE Wichita, Kan, Ch. 10, ERP 316 kw, an-
tenna 443 ft., construction cost $571,802, operating
cost $402,000, revenue $405,756.

wWOMI Owensboro, Ky., Ch. 14, ERP 184 kw,
antenna 390 ft., construction cost $279,941, operating
cost $245,000, revenue $255,500.

+ KPLC Lake Charles, La., Ch. 7, ERP 52,7 kw,
antenna 438 ft,, construction cost $250,820, operat-
ing cost $175,000, revenue $175,000.

KNOE Monroe, La. (resubmitted), Ch. 8, ERP
183 kw, antenna 739 ft., construction cost $331,920,
operating cost $214,690, revenue $195,260.

WNOE New Orleans, Ch. 4, ERP 100 kw, antenna
1,005 ft., construction cost $336,000, operating cost
$789.080, revenue $784,519.

¢+ WCHS Portland, Me., Ch. 6, ERP 100 kw, an-
tenna 590 ft., construction cost $275,800, operating
cost $220,560, revenue $170,000.

WEBRK Pittsfield, Mass., Ch. 64, ERP 132 kw,
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THEATRE TV REPORT

INCOMPLETE tabulation of figures by
Theatre Network Television (TNT) in-
dicated Friday theatre telecast of Maxim-
Robinson bout filled 909% of total ca-
pacity of 38 theatres in 24 cities. TNT
said telecast was carried by movie cir-
cuits, including those of Paramount Pie-
tures, Loew’s, Warner's and RKO,

antenna 977 ft., construction cost $133,000, operat-
ing cost $160,000, revenue $170,000.

¢+ KROC Rochester, Minn,, Ch. 10, ERP 107.3 kw,
antenna 620.5 ft., construction cost $241,162, operat-
ing cost $115,000, revenue $120,000.

WMIN St. Paul, Minn., Ch. 11, ERF 316 kw, an-
tenna 514 ft., construction cost $435,000, operating
cost $400,000, revenue $450,000.

+ KXOK St. Louls, Ch. 4, ERP 100 kw, antenna
547 ft., construction cost $553,803, operating cost
$700,000, revenue $950,000.

+ KFOR Lincoln, Neb., Ch. 10, ERP 55 kw, antenna
248 ft., construction cost $300,781. operating cost
$170,000, revenue $150,000.

tWROW Albany, N. Y, Ch. 41, ERP 200 kw,
antenna 1,160 ft.,, construction cost $365,474, operat-
ing cost $229,660, revenue $250,000.

+ Elmira, N, ¥,, Corning Leader Inc., Ch. 18, ERP
58.3 kw, antenna 783 ft., construction cost $236,270,
operating cost $144,000, revenue $192,000. Ex-licensee
WCLIL Corning and WELM Elmira, N. Y., applicant
is owned equally by Willlam A. Underhill and Ed-
win 8. Underhill Jr.,, each 50% owner of stations.

t+ WVET Rochester, N. Y,, Ch. 10, ERP 26,2 kw,
antenna 450 ft., construction cost $176.000, operating
cost $230,000, revenue $315,000.

+ WTRY Troy, N. Y., Ch. 23, ERP 261 kw, antenna
927 ft., construction cost $343,642, operating cost
$175,000, revenue $110,000.

+ WTIK Durham, N, C., Ch. 11, ERP 316 kw, an-
tenna 523 ft., construction cost $436,000, operating
cost $240,000, revenue $350,000.

+ WS§JS Winston-Salem, N, C., Ch. 12, ERP 316
kw, antenna 500 ft., construction cost $544,553,
operating cost $400,000, revenue $450.000.

WTOB Winston-Salem, N. C,, Ch. 12, ERP 316 kw,
antenna 363 ft. construction cost $412,092, operating
cost $329,040, revenue $341.120.

+ WAKR Akron, Ohio, Ch. 49, ERP 145 kw, anten-
na 319 ft.. construction cost $352,755, operating cost
$165,300, revenue $175,000.

WSTV Steubenville, Ohio, Ch. 9, ERP 200 kw, an-
tenna 992 ft.. construction cost $500,800, operating
cost $300,000, revenue $400,000.

KTUL Muskogee, Okla.,, Ch. 8, ERP 316 kw, an-
tenna 1,000 ft., construction cost $613,265, operating
cost $394,400, revenue $347,000.

¢+ KOMA Oklahoma City, Ch, 9, ERP 316 kw, an-
teina 887 ft., construction cost $676,153, operating
cost $500,000, revenue $550,000.

Harrisburg, Pa., Kendrick Bcestg. Co,, Ch. 27, ERP
20.4 kw, antenna 947 ft., construction cost $246,730,
operating cost $250,000, revenue $200,000. Herbert
Kendrick, 50%, of WHGE Harrisburg and Triangle
Publications, Ingquirer Div. (WFIL-AM-FM-TV
Philadelphia), 50%.

+ WBRE Wilkes-Barre, Pa,, Ch. 28, ERP 1,000 kw,
antenna 1,223 ft., construetion cost $438,572, operat-
ing cost $340,000, revenue $379,000.

+ WRAK Williamsport, Pa., Ch. 36, ERP 20.6 kw,

LUX RATING TOP

Lux Radio Theatre (CBS, Mon., 9-10 p.m.
EDT) with 11.1 rating in 4,751,000
homes, was highest once-a-week evening
program according to national Nielsen
ratings of top network radio programs
for week of May 18-24, Top rated pro-
grams in other categories included even-
ing, multi-weekly—Omne Man’s Family
(NBC, 7:45-8 p.m.), 5.2 in 2,226,000
homes; week day, daily—Romance of
Helen Trent (CBS, 12:30-45 p.m.), 8.4
in 3,695,000 homes; Sunday—Hollywood
Star Playhouse (NBC, 5-5:30 p.m.), 4.0
in 1,712,000 homes, and Saturday—Thea-
tre of Today (CBS, 12-12:30 p.m.), 6.4 in
2,739,000 homes.

PEOPLE...

HARTLEY SAMUELS, formerly responsible
for retail sales at WOR New York, will join
sales staff of WJZ New York tomorrow
{Tuesday) as supervisor of retail sales, Wil-
liam (Bud) Materne announced last Thurs-
day. He replaced Joseph Weisenberg, who will
shift to ABC national spot sales department.

EDWARD W, SCUDDER JR., president of
WNJR Newark, has been named Essex county
chairman for 1952 Sister Elizabeth Kenny
Foundation fund-raising campaign.

ROBERT H. DOLBEAR has been appointed
sales engineer for instrument division, Allgr
B. DuMont Labs, Clifton, N. J., according to
announcement from E, G. Nichols, technical
sales manager. Mr. Dolbear was formerly
field service engineer for electronies division
of Curtiss-Wright Corp.

JANET (JAN) GILBERT, Henry Cabot Agen-
¢y, Boston, expected to join Sherman & Mar-
quette, N. Y., as media buyer (radio-TV in-
cluded), effective July 7.

TRANSISTORS BY BULOVA

BULOVA WATCH Co., New York, called tele-
vigsion its principal advertising medium in its
annual report last week., John H. Ballard,
president, announced that Bulova has con-
cluded licensing arrangement with Weste:
Electric Co. for development and production of
transistors, Report listed Bulova earnings for
year ended March 31, 1952, of $2,646,063 com-
pared with $3,911,195 in fiscal year.

antenna 1,281 ft., construclion cost $137,700, operat-
ing cost $50,000, revenue $70,000.

WPRO Providence, R, I,, Ch. 12, ERP 316 kw. an-
tenna 510 ft, construction cost $1,012,981, operating
cost $530,000, revenue $600.000.

WORD Spartanburg, §. C., Ch. 7, ERP 316 kw,
antenna 2,000 ft.,, construction cost $376,671. operat-
ing cost $430,470, revenue $494,258.

+ KELO Sioux Falls, §. D., Ch. 11, ERP 575 kw,
antenna 503 ft., construction cost $200,500, operating
cost $240,000, revenue $260,000.

+ WMPS Memphis, Tenn., Ch. 13, ERP 316 kw, an-
tenna 1,028 ft., construction cost $716,025, operating
cost $508,230, revenue $550,000.

+ Galveston, Tex., Mirador Television-Radio Corp..
Ch. 11, ERP 226 kw, antenna 500 ft., constructic.
cost $616,817, operating cost $411,527, revenue $309.-
136. Co-owners are D, W., R. Lee, 8. E. and H. L.
Kempner, having banking and cotton interests.

+ Fort Worth, Tex,, Tarrant County Television Co.,
Ch. 20, ERP 272 kw, antenna 315.7 ft., construction
cost $402,500, operating cost $351,000, revenue $360,~
000. Principals are K. K. Kellam (30%), A. H. Light-
foot (40%) and Basil §. Roper (30%), all associated
with Texas Motors, Fort Worth, Ford distributor.

+ KFYO Lubbock, Tex., Ch. 5, ERP 100 kw. an-
tenna 750 ft., construction cost $700,000, operating
cost $330,000, revenue $350,000.

Lubbock, Tex., Bryant Radio and Television Inc.
Ch. 11, ERP 93.1 kw, antenna 751 ft., constructior
cost $342,100, operating cost $312,000, revenue $350,-
000. Applicant 52.5% owned by KCBD there.

+ KWTX Waco, Tex., Ch. 11, ERP 9.9 kw, an-
tenna 590 ft., construction cost $229475, operating
cost $114,600, revenue $125,000.

KVOS Bellingham, Wash.,, Ch. 12, ERP 20 kw
antenna 550 ft., construction cost $82,500, operating
cost $140.000, revenue $150,000.

* KJR Seattle, Wash., Ch. 7, ERP 316 kw, antenns
1.291 ft., construction cost $645.675, operating co..
$460,000, revenue $500,000.

+ WWYA Wheeling, W. Va., Ch. 9, ERP 282 kw
antenna 1,041 ft., construction cost $1,232,312, oper-
ating cost $525,000, revenue $360,000.

Madison, Wis.,, Television of Wisconsin Inc., Ch
3, ERP 100 kw, antenna 712 ft., construction cosi
§480,242, operating cost $240,000, revenue $240,000.
Principals: William E. Walker, Bernhard M. Moutz
and Frank A. Jones.

Existing Stations—Change in Channels

WDTYV (TV) Pittsburgh, Ch. 2, ERP 100 kw visual,
antenna height above average terrain 808 ft.. cosi
of change $166.450 (change from Ch. 3, ERP 16£
kw visual; change required under provisions o1
FCC Sixth Report & Order).

WTTV (TV) Bloomington, Ind., Ch. 4, ERP 100 kw,
antenna 1,000 ft., cost of change about $275.00(
(change from Ch. 10, ERP 27.2 kw; change require¢
under provisions of FCC Sixth Report & Order)

+ Indicates pre-thaw application refiled.

BROADCASTING ® Telecasting
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Program - Wese.. . -

Does the farmer stop milking his cows during the summer? Ridiculous!
No more than the KMBC-KFRM Service Farms stop farming during the
summer—or 1o more than Phil Evans, Bob Riley or Jim Leathers stop pass-
ing out that vital farm information to the Heart of America farmer who
turns on the radio in his barn to catch KMBC-KFRM farm programs while
he gets his milking done. Or no more than the Team’s News Department
stops disseminating the latest news in eleven daily newscasts. Yes indeed,
KMBC-KFRM is “program-wise.” Summer time—wintertime, the Team is
on-the-air with the kind of programming that it knows from thirty years of
broadcasting experience the largest share of the audience will return to, and
listen for, day after day.

It is this program wisdom which has long since placed The KMBC-KFRM
Team in top spot in The Heart of America—and continues to keep The Team
in that spot by a comfortable margin.

* This is the first of a series on The KMBC-KFRM know-how which spells dominance
in the Heort of America.

Call KMBC-KFRM or your nearest Free & Peters Colonel for the KMBC-
KFRM program story. BE WISE--REALIZE . . . to sell the Whole Heart of
America Wholeheartedly it’s . . .
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Maryland’s pioneer radio station is proud and happy to be among
the early birds who celebrate 30 years in radio in 1952.

They’ve been good years, too. We've done a lot of trailblazing in
our community. We originated the first live speech by a President of the
United States, we introduced the mobile unit to Maryland, we originated
the first regularly sponsored newscast in the whole country, and many,
many more.

We intend to continue intelligent pioneering wherever possible. We
believe that radio stations have learned much in the past and have much
to learn in the future.

Here’s a gentle reminder. If you’re out to do a real selling job in the
* Baltimore market, just cut yourself a slice of
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