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of consumer media to attack and
avercome one of the most difficult
problems an industrial manufac-
turer can face. It carries hope

Auto Specialties Manufacturing Company of St.
Joseph, Michigan, an important manufacturer
of parts for the automotive industry, malkes ex-
tremely effective, high-quality tractor brakes pri-
marily for use as original equipment on new
tractors.

Many tractor manufacturers have long agreed
that this brake is a big “plus”, but have feared
that its necessarily higher cost would price their
tractors out of the market.

So . . . Auto Specialties and their agency (Van
Auken, Ragland & Stevens of Chicago) decided
on a rather unusual plan. They would go di-
rectly to the farmer, tell their story, and depend
upon consumer-demand 1o do their hardest job.

Spot radio, state farm papers, and direct-mail
were used. WHO, one of two great farm sta-
tions employed, carried fifteen l-minute an-
nouncements per week. 10,000 inquiries poured
in from the farm market. Result: duto Special-
ties has booked more tractor brake business dur-
ing the past twelve months than during any
other period in its history—and their brakes
are now used as original equipment on over
100% more tractor models than before the start
of the campaign—Though they had been selling

" BlV eseg 8%Jdoy a3

J0F ¢
b uo_u_;asg SI'EIJGS ;('.JEJQT']
A"J.r_s.zs-/\rur: AT .Jy.;c;n

ma
to sell other industrials!

V {1sawey

helps
facturer

.
-~

INDUSTRIAL ADVERTISERS AND AGENCIES!

Here is a true story about the use

and inspiration for thousands of
industrial manufacturers whe have
hitherto been "butting their heads
against stone walls". Read if—then
write WHO for further facts!

brakes to tractor companies for fourteen years.

W hatever you make or sell—if it’s good, if it
malkes a contribution to people’s welfare or hap-
piness, WHO can help you sell it. Put your
problem up to us, and let’s see what can be de-
veloped. You’'ll find our ideas and advice to be
completely sound and sincere—fully reflective
of the top position this great station holds in
the heart of America’s farm belt.
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Des Moines . . . 50,000 Watts
Col. B. J. Palmer, President
P’. A. Loyet, Resident Manager
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More than 2 billion tons of coal have
come out of Kentucky's mines — yet it's
estimated that Kentucky's wealth in coal
will last for more than seven centuries!

- The total value of Kentucky-mined coal
in 1949 was $315,489,674. 1950 topped
that by some $70,000,000. And 1951 pro-
duction rose still higher to $395,426,000.

Kentucky’s farm income also reaches

to record highs. Kentucky farm land has

- increased in value 222% over pre-war

values, topping all other states. Chicken

and egg production grossed Kentucky

farmers $57,157,000 in 1950 —increasing

to $60,000,000 in 1951. On its farms . . . ,

in industry . .. growth is everywhere in g TR ' _I E B 3
Kentucky. 3 i\ SR

No other station—or group of stations—in this
markel can match the audience delivered by WHAS
seven days a week; morning, afternoon and night.

( Benson and Benson )

FARMING

THE WHAS MARKET
105 Kentucky counties
25 Indiana counties

ASSOCIATED WITH THE COURIER-JOURNAL—LOUISVILLE TIMES = VICTOR A. SHOLIS, Director ™ HNEIL D. CLINE, Sales Director

Represented Nationally by Henry 1. Christal Co., New York, Chicago



“Yeo! Yea!

A THOUSAND TIMES YES!™

“A thousand times, yes, is right!

More than a thousand requests came in to vivacious
Christina as a result of a single offer on her

Christina’s Garden Club of the Air” program heard

Mondays, 7:15-7:30 A.M. over KVOO. The offer?

A little folder on "Beautify America with Roses”.
No wonder Christina is now in her 13th year with
this great program over Oklahoma's Greatest Sta-
tion! People do enjoy Christina’s garden and flower
hints . . . they do find it easy to hear it all over
Oklahoma's No. 1 Marker Area . . . and they do
respond! While Christina has used many forms of
advertising during her 12 years on KVOOQ her 7:15
Monday morning program has been consistently a

happy and effective vehicle which, in Christina's

own words "Really gets the job done!”

Congratulations, Christina, on a wonderfully in-
teresting and highly successful program which you

report has had a really important part in building

" your fine business to its present impressive stature

... one of America’s largest retail florists operations!

OKLAHOMA'S

GREATEST

Christina Tinger, owner ond operator of Christina’s Flowers, is one
of America’s top floral designers, in demond all over the country for
demonstrations and classes. Halding many honars in Stote ond National
ossociotions, Miss Christine still finds time to enjoy writing and pre.
senting her own radic progrom. each Monday morning over KVOO.
On September 15th she begon her 13th consecutive year with ithis
program,

KVOO is proud of your program! It's a great
fifteen minutes for everybody who loves flowers . . .
and just about everybody does! And it proves again
— a great program and a great station are an un-

beatable combination!

STATION

Published

Building, Washington 4, D, C.

every Monday, with Yearbook Numbers (53rd and 54th issues) published in January and February 4y BroapcasTING PusrLications, Inc. 870 National Press
Entered as second class matter March 14, 1933, at Post Office at Washington, D. C., under act of March 3, 1879.



young golfers get some expert adviee

Amateur Delaware golfers intently watched their
I'V screens when Golf Pro Willie Polumbo, in
a series of eight golf lessons televised on
WDEL-TV, recently instructed a group of Wil-

mington lads in the fine points of the game. In

one of these instructive sessions, Mr. Polumbo

taught young Richard Yeatman to perfect his
stance, a demonstration which WDEL-TV’s
George [Frick—and the television audience—
found extremely interesting. “Young Golfers”
is one of many stimulating sports programs
which WDEL-TYV brings regularly to its viewers,

as part of its overall sports programming.

WDEL-TY

Wilmington, Delaware

A Steinman Station

Represented by

MAEA ROBERT MEEKER ASSOCIATES

New York Chicago San Francisco Los Angeles
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CLOSED CIRCUIT

AT LEAST one top experimenter claims his
system of recording pictures on magnetic tape
for television is “an aceomplished fact”. Under
development past two years by electronics
division of Bing Crosby Enterprises it is now
“90% perfected” and will be ready for de-
monstration within ninety days. Only “bug
or two” remain to be worked out.

CONTRACT FOR acquisition of KMPC Los
Angeles by Gene Autry, Robert O. Reynolds,
present vice president and general manager,
and associates, could be wrapped up this week
in Los Angeles [CrLosEp Circulr, Sept. 29].
Gross price is $800,000 which includes dollar-
for-dollar repayment of quarter of million
dollar liquid assets as well as land. Sellers in-
clude Mrs. Frances Richards, widow of G. A.
(Dick) Richards and Frank E. Mullen, former
NBC executive vice president who holds 15%
minority. Horace L. Lohnes, Washington coun-
sel for KMPC and Mr. Autry, in Los Angeles
this week to button up sale, subject to custo-
mary FCC approval.

AMERICAN FEDERATION of Television and
Radio Artists (AFTRA) in negotiations with
major networks understood to be seeking over-
all 20¢% raise in actors’ fees for television.
Union also pressing for reduction by almost
half of minimum rehearsal time before over-
time sets in. For example, one-hour show
normally allowed 22 hours before overtime;
AFTRA wants new provisions with overtime
after 12 hours.

IS C. E. Hooper Inc. pulling out of San An-
tonio? Report from there last week was that
rating service, which has been center of sticky
competitive situation there, had decided to call
it quits in Texas city. Hooper spokesman said
only that company was hopeful that problems
could be resolved.

SIGNIFICANT factor that may have bearing
on whether or not NBC affiliates go ahead
with own convention at Boca Raton, Fla., first
week of December, in lieu of one cancelled by
network (story page 26), is that Boeca Raton
management requires guarantee of registra-
tion of at least 400 persons before it will open
up. Some 91 registrations had been made
at time NBC called conclave off.

RESIGNATION OF A. A. (Abe) Schechter
as general executive of NBC’s TV operations
was not wholly unexpected after he completed
his assignment on Today month ago. His
new connection, under negotiation for several
weeks, will be announced by Nov. 1.

HEWITT, OGILVY, BENSON & MATHER,
New York, advertising agency for Good Luck
Margarine, calling meeting Wednesday of sta-
tion representatives to discuss advertising
plans for Good Luck in 1953. Product was
formerly called Jelke’s Good Luck margarine

(Continued on page 6)
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OPS RESTORES CEILINGS
ON RADIO-TELEVISION PARTS

PRICE ceilings on radio and TV parts ordered
restored Oect. 27 by Office of Price Stabiliza-
tion. Ceilings had been suspended Aug. 29,
Radio-Television Mfrs. Assn. had opposed
OPS proposal to recontrol parts.

OPS explained it had not sufficiently taken
into account significance of use of parts in
other products bought by Dept. of Defense.
It pointed to continued high demand for parts
in defense purchases along with sizable in-
crease in demand for television sets, which in
turn might have material effect on supply of
parts. OPS also pointed to price increases on
new models, “possibly forecasting a similar
upward movement in the price of parts.”

SPOTS FOR INSTANT COFFEE

INSTANT Coffee giving spot radio extra boost.
Instant Maxwell House, through Benton &
Bowles, N. Y., starting Nov. 3 with short spot
campaign in regular General Foods markets to
promote short-term reduced price for introduc-
tory offer. Instant Chase & Sanborn, through
Compton Adv., N. Y., adding few more markets
to its lists, using five spots weekly for 52
weeks.

AP ADDS 52

ASSOCIATED PRESS over weekend announced
election of 52 additional stations to member-
ship, bringing total of AP affiliated stations
to 1,185,

NEW YORK SPONSORS

NEW YORK Republican State Committee
sponsoring speeches by Sen. Irving M. Ives
(R-N. Y.) over 17 New York state ABC Radio
affiliates from 12 noon-12:05 p.m. EST and over
seven New York state CBS-TV affiliates, 7:15-
7:30 p.m. EST, both tomorrow (Tuesday), and
over 10 New York state CBS Radio affiliates,
6:15-6:30 p.m. EST Wednesday. Also talks by
Gov. Dewey over seven New York state NBC-
TV and seven NBC Radio affiliates, 6:30-6:45
p.m. EST today (Monday); over 10 New York
state CBS Radio affiliates tomorrow (Tues-
day), 6:15-6:30 p.m. EST and over seven New
York state NBC-TV affiliates Wednesday, 7:15-
7:30 pom. EST,

BUSINESS BRIEFLY

39 SPONSORS BUY @ NBC Radio announced
Friday 39 sponsors have bought all or part of
network’s Saturday afternoon football sched-
ule of 12 college games on 29 NBC-affiliated
stations. Network offered schedule to stations
as co-op package for local sale. Broadcasts to
run to Dee. 6.

FLOOR MACHINE TEST @ General Floor-
craft Ine. (twin-12 floor cleaning, sanding &
waxing machine), launching two-week spot
radio campaign in eight test cities, starting
dates staggered from Oct. 22 through Nov. 12.
Company using minute and 20 -second an-
nouncements stressing theme that machine
“eosts less to buy than to rent.” Dealers have
been supplied with prepared advertising copy
for use, if desired, on local stations. Strong
possibility of expansion to heavier and longer
spot schedule depending on results. Agency,
Hicks & Greist, N. Y.

WINE CAMPAIGN @ Union Liquor Co.,
Chicago, for Hannah and Hogg wines, consid-
ering use of radio and TV spots in Chicago
area for Christmas holiday campaign. Agency,
Olian & Bronner, same -city.

ALTERNATE WEEK SPONSOR @ Toni Co.,
Chicago (Prom & White Rain), effective Oct.
31 sponsors on alternate weeks Down You Go
on DuMont TV network, Friday, 10:80-11 p.m.
Agency, Weiss & Geller, Chicago.

TONI ON ABC RADIO @ Toni Co., Chicago
(Tonette, White Rain and Toni home perma-
nents), sponsoring A Crimeletter From Dan
Dodge over ABC Radio (Fri., 3-8:30 p.m.
EST) beginning last Friday. Agency, Foote,
Cone & Belding, Chicago.

STAGG BEER TEST @ Stagg beer, which
recently cancelled spot campaign, is planning
to use three or four programs in selected
markets for radio test. Program most suec-
cessful will probably be used in another cam-
paign. Agency, Maxon Inc., N. Y.

ACOUSTICON SPONSORS @ Dictograph
Produets Inec.,, N. Y. (Acousticon), sponsoring
Galen Drake Sunday, 1:30-1:46 p.m. EST,
over CBS Radio, starting Nov. 2, Agency,
Buchanan & Co. Inc.,, N. Y.

Third of Radio-TV from New York

MORE THAN third of total advertising in-
vestments in radio and TV network time comes
from New York City, according to analysis of
advertising origins made by Magazine Adver-
tising Bureau. Using Publishers Information
Bureau data on advertising expenditures for
network time, MAB found Cincinnati (home of
Procter & Gamble Co., top purchaser of time
on both radio and TV networks) in second
place, accountable for nearly tenth of national
total.

Analysis also revealed that during 1951
there were 625 accounts on national radie
networks, with average expenditure of
$279,500 for time, and 447 accounts on TV
networks, with average time expenditure of
$286,300. In contrast, MAB reported 13,729

products and services were advertised in maga-
zines and Sunday supplements last year, with
average space expenditure of $40,600.

Radio and TV network business originating
in top ten cities during 1951 is tabulated by
MAB as follows:

Network Rodio  Network TV

Doflar Valyme Dollar Volyme  Percent

(In Millions) (In Millions} Of u.§.
New York City $60.9 $43.8 34.6
Cincinnoti 18.8 8.9 9.1
Chicago 16.0 104 8.8
$t. Louis 8.0 7.8 5.3
Minneapolis-5t. Paul i1.5 2.9 4.8
Detroit 2.0 5.2 2.4
Boston-Cambridge 3.9 2.0 2.0
Philadelphia 2.6 25 1.7
Pittsburgh 1.6 2.9 1.5
Akron 1.2 28 1.3

for more AT DEADLINE turn poge ’
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NEW AM GRANTS

FCC Friday granted following construction
permits for new AM stations:

Geneva, Ala.—The Geneva County Reaper, 1150
ke, 1 kw daytime; estimated construction cost $25,-
000. Applicant is newspaper.

Homewood, Ala.—Voice of Homewood, 1320 ke, 1
kw daytime; cost $14.500. Principal owner, E. M.
McElroy, is automobile dealer.

Benton, Ark.—Benton Bestg, Service, 690 ke, 250
w daytime; cost $8,700. Principals include W. R.
Tuck Jr.. general manager of KVMA Magnolia, Ark.

Fort Walton, Fla.—Vacationland Bestg. Corp.,
1260 kc. 1 kw daytime; cost $18.750. Principals in-
clude W. R. Powell, president of Oskaloosa News-
Journal Co., Crestview, Fla.

Prestonburg, Ky.—Elkhorn Bestg. Corp., 1270 kc.
1 kw daytime; cost $27.360. Princinal stOckholder is
DuRan Moore, county court clerk, Floyd County, Ky.

Rumford, Me.—Rumford Pub. Co., 1450 ke, 250 w
fulltime; cost $15,078. Applicant is newspaper.

Leonardtown, Md, — Southern Maryland Bcstrs.
Inc., 1370 kc, 1 kw daytime; cost $23,427. Principals
include J. L. Bittner. Warsaw, Va.. resident.

Idabel, Okla.—Idabel Bcstg. Co., 1240 ke. 230 w
fulltime; cost $9,100. Applicant is Ticensee of KIMP
Mt. Pleasant, Tex.

Punxsutawney, Pa. — Punxsutawney Bcstg. Co.,
1540 kc, 1 kw daytime. cost $18,435. Principals in-
clude S. W. Pruett, proprietor of auto service and
coal company in Bluefield, W. Va.. and C. M, Er-
hard Jr. salesman-announcer for WHIS Bluefield.

Lubbock, Tex.—Hub Bcstg, Co., 1460 ke. 500 w
daytime; cost $14.290. Principals include W. D, Tibbs
Jr. and J. G. Jarrett, program director and traffic
gla:;(ager-accountant, respectively, for KSEL Lub-

ock.

Narrows, Va.—Giles Bestg. Co., 990 ke, 1 kw day-
time; cost $23,363. Owner is H. J. Romanus, Narrows
dry goods merchant.

TV HEARING

TWO withdrawals in Jackson, Mich., TV hear-
ing left field wide open for grant of uhf Chan-
nel 48 to WIBM. Applicants withdrawing were
Sparton Broadcasting Co., owned by Sparks-
Withington Corp., electronic manufacturers,
and WKHM.

Meanwhile, Motions Comr. George E. Ster-
ling Friday referred to full Commission oppo-
sition of Wichita Beacon-KWBB to Broadcast
Bureau petition that TV application be re-
turned to processing line. Withdrawal of KFBI
last week from uhf Channel 16 contest left
KWBB unopposed. If Broadeast Bureau re-
commendation followed, said KWBB, additional
applications could be filed which would throw
it into hearing again. Wichita hearings began
Oct. 20. .

FCC Friday also granted petitions to remove
issue of legal qualification from vhf Channel
6 hearing for Beaumont, Tex., since all three
applicants are existing AM licensees (see story
page 63). Commission denied clarification of
issues in Channel 6 hearing at Duluth-Superior
but permitted addition of issue for Sec. 307 (b)
comparison (fair distribution of facilities)
between applicants in both cities.

AUDIT BUREAU ELECTS -

WILLIAM A. HART, DuPont, appointed presi-
dent of Audit Bureau of Circulations by board
at final session of 38th annual meeting in Chi-
cago Friday. New vice chairmen: John Platt,
Kraft Foods; H. H. Rimmer, Canadian Gen-
eral Electric; Roy Hatton, Detroit Free Press;
with Vern Beatty, Swift & Co., secretary, and
E. Ross Gamble; Leo Burnett, treasurer. All
will serve one year. New directors, some suec-
ceeding themselves for another two-year term,
include Messrs. Hart, Rimmer and Gamble;
Wesley I. Nunn, Standard Oil of Indiana;
Lowry H, Crites, General Mills; Russell Z.
Eller, Sunkist Growers, and Ralph Robertson,
Colgate-Palmolive-Peet (see earlier story).
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THE drive for the finish in the political
campaigns is bringing out big expen-
ditures in radio-TV time by both
parties. But the timebuying windfall
is not without problems for broad-
casters. Page 28.

A SPECIAL BeT poll of radio and tele-
vision commentators and reporters
shows the majority thinks Adlai
Stevenson has made more effective use
of radio and TV than Gen. Eisen-
hower and will win the Presidency.
Page 25.

SOME NBC affiliates are up in arms
over the network’s cancellation of the
affiliates convention that had been
planned for early December in Boca
Raton, Fla. Page 26.

GEN. SARNOFF becomes chairman of
task force that will find out how mili-
tary manpower can be more efficiently
used. Page 26.

A BeT spot check of 27 broadcasters
finds the belief strong that the day
of the single rate card for day and
night radio broadcasting is coming,
and fast. Page 27.

THE Advertising Research Foundation’s
committee on radio and television rat-
ing methods will expand its member-
ship and buckle down hard to the job
of figuring out better ways to measure
radio-TV. Page 27.

JUDGED by one-time, before-discount
rates, the billings of the four national
radio networks were bigger last Sep-
tember than in September, 1951.
Page 29.

BMI issues fiscal year report that shows
strong financial position and domi-
nance of BMI tunes in popular musie
field. It doesn’t make ASCAP mem-
bers happy, and there’s talk that
ASCAP is raising a fund to entice
hit-makers away from BMI. Page 30.

SOME television film makers have gone
abroad to do their filming. Is film made
in foreign countries better or cheaper
than that made at home? These and
other questions are answered in a spe-
cial report. Page 65.

MOVIE exhibitors want FCC to give
them 360 me band for theatre tele-
vision, as FCC hearings on question
begin. Page 68.

FOUR more TV stations granted. Page
68. New applications begin on Page 64.

Upcoming

Oct. 28-29: AAAA Eastern Conference
(New York, New England & Atlantic
Councils) Fall regional Convention,
Roosevelt Hotel, New York.

Oct. 30-Nov. 2: Finul ABC-Affiliates Re-
gional Meeting {Ga., N. €., S. C., Va.,
and Fla.), Ponte Vedra, Fla.

MNov. 3-4: Central Conada Broadcasters
Assn. Annual Meeting, Royal York
Hotel, Toronto, Ont.

(Other Upcomings, Page 38)

Closed Circuit

(Continued from page 5)

but will be referred to as Good Luck, “Jelke”
being dropped due to recent unfavorable pub-
licity not related to margarine business. Among
things to be announced at meeting will be that
Good Luck will use radio spot announcement
campaign to be launched about middle of
January.

ALTHOUGH HE’'S 2,000 miles away, perhaps
best informed man on TV hearing proceedings
before FCC, notably those surrounding Denver
contests and motion picture TV, is Senator
Edwin C. Johnson (D-Col.). *“Big Ed,” chair-
man of Senate Interstate & Foreign Com-
merce Committee, which under his gavel has
functioned as super FCC, gets regular intel-
ligence reports from Nick Zapple, committee
communications expert. He has been sitting
in on all sessions.

IF HIGH POWER becomes issue in TV,
it will likely be provoked by FCC's lady Com-
missioner Hennock. She has steadfastly op-
posed anything more than power adequate to
cover immediate market for commercial TV
stations in FCC executive sessions. FCC major-
ity, however, is for maximum power to pro-
vide maximum service.

DESPITE popular appeal, there’s some ques-
tion whether any additional ships like Vaga-
bond, housing seagoing ‘‘Voice of America”
transmitters, will be built. Capable of gener-
ating 150 kw, ship nevertheless has had re-
stricted operation because of necessity to
anchor when transmitting and also because of
interference with existing services. There was
talk about several additional ships but these
presumably will be held in abeyance until fur-
ther experience is obtained. Vagabond now
lies in European waters pumping 40 kw signal
into Red dominated areas.

THERE ARE nonbroadcasters in number of
new TV applications who will be surprised to
find they have few secrets after being put to
fire of comparative hearing before FCC. That's
observation of those who know chips are down
in TV hearings and see many newcomers
flinching when they're faced with quiz on
personal affairs and finances. Question is:
How many “big names,” already shy of excess
publicity, will want to be turned inside out “on
the record”?

TV ATTORNEYS can see that competitive
hearings, virtually shorn of technical compari-
son which based findings in AM cases, more
and more are becoming arena for comparison
of applicants’ “personal qualifications’”—and
even personal “disqualification.” Big money
potential of TV has lured wide variety of
persons never before in radio, they note, hence
many may be easy prey for new TV battle
tactics.

KNEW SUES ON SITE

SUIT to prohibit TV grantee KXLY Spokane
from putting its TV antenna atop Mt. Spokane,
about 25 miles north of city, has been brought
by KNEW that city. TV applicant KNEW
claimed that if KXLY is permitted to use Mt.
Spokane it will deliver signal so superior to
KNEW'’s that that station will have to join
KXLY on Mt. Spokane. KNEW already has
own site and presumably does not want to be
forced to move if, as and when it gets TV
grant. KNEW also claimed that TV tower in
state-owned park will destroy beauty and rec-
reational use of park. Suit due to be heard in
week or so.

for more AT DEADLINE see page 98 '
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Taken daily by a sizeable portion of Jamestown's population, to convince John
Smith that communism couldn’t produce the food direly needed by the settlement.
“No work . . . no eat,"”" was the doughty Captain’s dictum cancelling out America's

first Utopian experiment.

There's no snoozing in the competitive Omaha, Council Bluffs area either . . . yet

@ Largest total audience of any
Omaha station, 8 AM. to 6
P.M., Monday through Sat-
urday! (Hooper, Oct, 1951,
thru August, 1952.)

wide-awake KOWH manages to stay head and shoulders over all comers. Cast an @ Largest share of audience, in

enterprising (free, of course} eye over the Hooper averaged below for the eleven-

month period from October, 1951, to August, 1952.

36.3%
25
OTHER
s' " QIA"
20.- a Srq, "gn  STATION RATINGS
15_
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“America’s Most List

General Manager, Todd Slerzsilepruemod Nationally By The BOLLING CO.
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ened-to Independent Station”

any individual time period,
of any independent station
in all Americal (August,
1952.)
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«.but it takes
itwo arms to get
the best resvlis

to sell Memphis you need BOTH

WMC =« WMCT

NEC—5000W Memphis' Only
790 K.C. TV Station

owned and ‘operated by the Commercial Appeal
National Representatives - The Branhnn_: Company "~ -
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Add $1.00 for Canadian and foreign post
age. Regulor uuc!.;;g p:r e:!:;: Sgrd ':md Sdtgnimu:
$5.00 per copy.

ADDRESS CHANGE: Please send requests to

' Circulation Dept. BROADCASTING - 'TELECASTING,
National Press Bldg., Washington 4, D. C. Give
both old and new addresses, including postal zone
numbers. Post Office will not forward issues.

Broancastmne * Magazine was founded in 1931 by
Broadcasting Publications Inc., using the title:
BroapcasTing *—The News azine of the Fifth
Estate. Broadcast Adverﬁalngswu acquired in 1932
and Broadcast Reporter in 1833.

: *Reg. U. S. Patent Office
Copyright 1952 by Broadcasting Publications, Inc. '
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SEE THE MOST THOROUGH
AUDIENCE SURVEY EVER
COMPLETED IN .
NEW ENGLAND! &

If you're selling in New England, you can’t afford

not to use this new Whan report!
Tells you the best hours, the best programming, the best station!

WBZ / WBZ-TV

BOSTON

@ WESTINGHOUSE RADIO STATIONS Inc
KYW - KDKA » WOWO * KEX « WBZ » WBZA - WBZ-TV

National Representatives, Free & Peters, except for WBZ-TV; for
WBZ-TV, NBC Spot Sales

BROADCASTING ¢ Telecasting

Advertisement

Interviews conducted in one of
every 181 homes

To pive educators and adver-
tisers a comprehensive picture of
adult radio-TV listening habits
in New England, Dr. Forest L.
Whan has compiled a study that
penetrates more deeply into this
audience than any heretofore
published. Interviewers visited
more than 10,000 New England
homes. . one out of every 181 in
the area. Each county, city, vil-
lage and farm section received
its proportionate share of the
sample, based on the Federal

- Census of 1950. Sampling was

also controlled on a basis of
geography, urbanization, and
economic standards.

A new diary technique

Part of the survey was achieved
through the use of written diaries
left in the respondents’ homes.
A diary record of listening or
viewing (by quarter hours) on
each set (separately) was kept
by selected families for a 7-day
period. The results offer an ex-
cellent criterion for judging the
effectiveness of various quarter-
hours over the full range of the
broadcasting week.

Set ownership and operation

Among the 70 pages of findings
are these: 98.5% of the homes
checked have radios. Almost
60% have two radio sets or
more. About half of the families
own a TV set. Simulraneous use
of radio and TV sets is more
common than might be antici-
pated. Other findings, expressed
in tables and charts in the printed
report, include data on out-of-
home listening; “listened to
most” and “heard reguiarly” rat-
ings for both radio and TV sta-
tions; shares of audience by
quarter-hours; size of customary
audiences; preference for type
of program.

With this report at hand, you
can tell in advance just where
and how an appropriation can be
spent most effectively on New
England airwaves. We invite you
to use the study for this purpose,
and to choose media impartially
for your own best interests. If
you haven't a copy in file, get in
touch with these stations, with
Free & Peters, or with NBC
Spot Sales.
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PORTLAND
OREGON

You cannot adequately cover the northwest
without KGW! Listener loyalty available for
your product in the ever-growing Oregon-
Southwest Washington Market. Examine these
picture captions for proof of the “putting’. .
Yes, “put” your advertising dollars in KGW
spots and reap the reward of the best radio
salesmanship available anywhere!

MULTNOMAH, one of the gateways to the Portland area, isa
bustling city serving both industrial and agricultural areas.
It is part of a rapidly growing residential district that has /
increased its size tremendously during the post-war period.

CIVIC LEADER J. L. Whitcher of
Whitcher Printing Company and
Multnomah Chamber of Com-
merce president, asserts, “KGW
brings us the top programs of the
day, both national and local. It has
demonstrated its interest in us and
we in turn have always felt a loy-
alty to this pioncer radio station.”

KGW is the pioneer station in the Portland area
with more than thirty years continuous service
to the community.

Ask anyone in the Pertland Metropolitan area
and nine out of ten can tell you that KGW is
620 on the radio dial! This highly desirable
low frequency delivers a listening audience in
a 12,000 square mile area to you.

If you are not on the KGW band wagon,
investigate now because it is true you cannot
adequately ‘'sell” this Greater Portland area

without KGW!

PORTLAND, OREGON
REPRESENTED NATIONALLY BY EDWARD PETRY & CO., Inc.

Page 10 ® October 27, 1952 BROADCASTING ® Telecasting




IN MULTNOMAH THEY KNOW SIX TWO OH!

N

# ; g - ) ‘- . . £ (#
BUSINESSMAN Lynn Cavitt of Copeland GROCER Bill Ryan of Ryan’s Thriftway
Lumber Company, reports, “The highest Market, declares, “"KGW's merchandising

DRUGGIST Don Germain of Multnomah

Drug says, “Public service and interest in

our community activities has made KGW type of service and programming have be-  promotion has helped sales on KGW-ad-

the outstanding favorite in Multnomah.” come KGW by-words. Our favorite for  vertised national brands we handle. It’s the
best bet in Portland.”

many years.”

o/ ullnomal..-

e than 30,000 persons
own Portland,

ade area of mor
h from downe
d rich area 10

Serving 4 retail tr
and within easy reac
is becoming a new a0t
residential and industrial

: hoice
expansion.- TheGCVUc‘.)

BUSINESSMAN Percy Hughes of Multno-
mah Variety Store, asserts, "KGW has been
known in the Oregon-Washington area for
so many years that it has naturally taken a
place as a leader.”

v
§ Au
=l St Jghns R 43( Jay 5
Whi " W)l
f 'cC il :’Dl‘a\, o I ~ il geloh g Erra — & . . ararel
'"""“"ﬂu = - 2 i “FVCFSIWE " > "‘ G 1. %,a :u.e. -.\.. 2 ,:c-l
& o o 3| N3 i 1/
iy B KDe.n o T Al £ ; ;:;2 'ﬁh_
WG A ) 5 % s, 7_; 1.\ % y
¢ % o E e, o N Em AN . -
e W Tow .u:"° 5 2 b N BANKER Dwight E. Gard, president of
o) nberd 1 3 ¢
i A 4 o T A P o] The Multnomah Bank, reports, “"KGW
3 - 4 | i o . « . .
ol o et e - CIIRC S T : listenership has always been superior in our
& a ) o y o . . .
"> ) s T B e T8 community. A big station that still takes an
d 7 A e ey 2% =k interest in local activities. We think it’s the
F G oaman rh 3 3 ; o -
- wI ad & best in the west.
dciar ® 0 o = L [
Mifls i i 5
T £ I8
.:.n‘ = v ks : - o -~ il Ll $.€ stang T
i T Sylva L AL BSURR i So07
s I s Y oogron, - E’_‘;ﬁ""’" N B ‘-;:’-”
2 [y = — 2 :f’);-'; =y “lomsionts
Ma :° airvale _&;' F "1.4i Lo o L= )
s f 2 E oo <Ll . 2 9
o aviathn—sui aLcate fF
Beaverton 0 4 ot % n?‘é o tems WTEE |
5 - el
’ HIl Wi R XM 300 00
ek ¥ witoy @ 12y Jril i, 7y gp o i P e o
g a :‘F”Nk C wood 1 S;Ir-aod £ 2 & %5 ¢ rarre b
-;."m 210 . Ho,%,cn OTE Es (N 7 iy ™ E 57 L
oblndon &) % —~ L 5 1
» .
Q) - Mmq&r’ i-q”‘_\ 'vg A "Slanfef ichita
» Hiteon Gri L # £ ! e £
Nl Portang pi. = SR> X Milwaukie s y
o e 5 EIR Roc L, y g . §
< P & EU
i urm 4 YD
o u Trece ~\ 4 Oswegoft/ - k y i DRUGGIST B. J. Adleman of Adleman’s
- s & NN de i 5= Rexall Drug Store, says, "KGW is the onl
o o A L 13 . . o
AL | 7 Qak = station that takes such a local interest in ourt
) < 5 . T .
- o Kamas Y Po;tland communities. Prestige axld popu-
larity, no one can duplicate, result. ;

October 27, 1952 © Page 11

BROADCASTING ® Telecasting



3 .‘!_ '-A N
*figurehead from the old Natchex
photo from Philip Gendreau

If this looks like a cigar-store Indian to you,
it’s because you always think of cigar-stores

when you see wooden Indians.*

Blonde cigarette girls have probably sold
more tobacco products than all the wooden
Indians in the world, but would a blonde’s
picture have made you think of tobacco?

Further, if we'd shown an unidentified
cigarette, you'd have probably thought only of
the one you now use.

However, if we could have played the
melody of a cigarette jingle, brand identity
would have been instant, regardless of your
preference.

The point is that although cigarettes (and
other products) look alike and are used alike
. . . on radio they don’t sound alike!

So, what can you show smokers that you
can’t tell more of them, more often for less
money than you can with radio?

KOMA oy Kl ne

AFFILIATED WITH KTUL, TULSA RADIO STATIDN REPRESENTATIVES

50,000 WATTS «- CBS RADIO

J. J. BERNARD Vice-President and General Manager
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H. DOBERTEEN vice president and director of media for Benton &
e Bowles, N. Y., to Foote, Cone & Belding, same city, as vice presi-
dent in charge of media, effective Nov. 17.

ROBERT L. SMOCK, Doherty, Clifford, Steers & Shenfleld, N. Y., to Dan-
cer-Fitzgerald-Sample, same city, as vice president and copy supervisor,

JAMES F. EGAN, vice president in charge of copy, Doherty, Clifford,
Steers & Shenfield Inc., N. Y., elected to agency’s board of directors.

ROBERT A. DEARTH elected a vice president of Ross Roy Inc., Detroit.
RAY WAGNER, radio-TV department, Young & Rubicam, N. Y., to agen-
c¥’s Hollywood office where he will head radio and TV commereial writing
and production. WILLIAM SCHURR, commercial writer, has aiso moved
from eastern office to Hollywood.

BOGART CARLAW, copy chief of Biow Co., N. Y., to Ted Bates & Co.,
same city, as member of copy staff.
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Ruthrauff & Ryan, Chicago, is
more interested in the sales
patterns.of her clients than in the
Vogue patterns from which she
makes her clothes.
A business-like gal, Miss Hess
nevertheless combines her radio-
TV aptitudes with those along

IRENE HESS, timebuyer at

! more aesthetic lines. She designs

and sews her own clothes, has a
musical training which passed the
harmony and counterpoint stage,
enjoys legitimate
theatre and con-
fesses to harboring
a ravenous travel-
bug.

At R & R where
she buys for such
clients as Demert &
Dougherty (Heet),
Staley, Reddi- Wip,
Janney- Semple-Hill,
Horlick’s and Krey
Packing, Miss Hess
is concerned with
making careful buys
which bring the
client dollar-for-dol-
lar value.

Ever - increasing
TV time charges

| make costs of up-

coming campaigns
hard to estimate, but business in
both media is booming. On many
AM stations, she notes, good time
slots are completely closed. One
major metropolitan station a fort-
night ago could not offer a single
daytime spot, she says.

The tightening broadcast trends,
however, “are separating the men
from the boys,” and the aggres-

BROADCASTING o

sive station operator is checking his
schedules more carefully, going
into promotion and merchandising
and offering better programming
and the kind of service which
clients now expect, in her opinion.

Irene Hess was born in Chicago,
the only daughter in a three-son
family. She lives now on the city's
North Side with her father, who
does the cooking, and a brother.
Periodically, she junkets off to
distant parts, but
these trips are less
frequent since she
entered the radio
business. After
graduation from
high school, she ha-
bitually took off to
the Indies on a
banana boat, or the
West Coast or

Panama, returning
only when her nioney
ran out.

When the respon-
sibilities of radio be-
came a large part of
her life, she rele-
gated most of her
travels to flying
weekends to Bermu-
da and longer jaunts
to regular vacations. Before the
war, she spent three-and-a-half
months driving through Europe.
Last summer, at the last-minute
suggestion of a friend, she visited
South America, stopping in Pana-
ma, Peru and Bolivia in a fast
three-week flying trip.

Miss Hess entered radio in 1943,
working for Carl Wester on his

Telecasting
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JOHN MARTIN GILBERT, art d.irector, and JOHN WEYL, legal counsel,
Viek Knight Inc., Hollywood, elected vice president and secretary,
respectively.

GEORGE C. HEARN, account executive at Action Adv., Memphis, and
formerly manager of WFAK there, elected agency vice president.

JIM COYLE, assistant manager of KOWL Santa Monica, Calif., forms
J. E. COYLE Adv., 3049 W. 8th St., L. A, Telephone is Dunkirk 3-3949.

ROLLO HUNTER, copy chief, John 1. Edwards & Assoc., Hollywood, to
Erwin, Wasey & Co., L. A., as copywriter.

FRANK RYHLICK, radio-TV director, Ross, Gardner & White Adv.,
L. A., to Geoffrey Wade Adv., Hollywood, as copywriter.

DAVID HANSON, TV producer, Nat C. Goldstone, Beverly Hills (talent

agency, program packager), to Leo Burnett Co., Hollywood, as TV
director.

ANITA BERKE, office manager, Good Time Jazz Co., Hollywood (music
publishers), to Vick Knight Inc., that city, as media director.

MARK J. WOLTERS to Warner, Schulenburg, Todd & Assoc., St. Louis,
as production manager.

WARREN THOMAS to DeMartini Assoc., Phila., as associate art direc-
tor. PAUL V. FORTE added to staff as public relations director.

JRA E. DEJERNETT Adv. Agency, Dallas, elected t6 membership in
AAAA.

FENSHOLT Co. has changed name to FENSHOLT ADV, AGENCY,
Chicago.

BRUCE NELSON, Hollywood free lance illustrator, to Edwards Agency,
L. A, as art director.

SHIRLEY E. HERZ appointed publicity director, Product Services Inc.,
N. Y. '

l

CYRIL E. LIVINGSTON, director of media, Ketchum, MacLeod & Grove
Inc., Pittsburgh, elected secretary.

DAYID S. WHITE promoted to assistant art director, Hening & Co.,
Phila.

CALVERT & PERRY Adv., Hollywood, changes name to J. RUSSELL
CALVERT & Assoc. and moves to 11638 Barrington Ct.,, L. A. Tele-
phone is Bradshaw 2-7514. :

MATHISSON & Assoc., L. A., opens offices at 1127 Wilshire Blvd. Tele-
phone is Mutual 2482,

hour-per-day five days weekly,
serial strip. It included Road of
Life for Procter & Gamble and

between agencies and the salesmen.
In her fifth and final year there
she was assigned to selling on

Guiding Light, Today’s Children
and Woman in White for General
Mills. She learned every angle of
the business, from casting to sell-
ing, in her first broadcast job.
Three years later she went to
the 0, L. Taylor Co. (station repre-
sentative firm) working as liaison

BROADCASTING »*

specific products at agencies, be-
coming one of three women time
sellers in Chicago and the first
in the Taylor organization.

Miss Hess joined the timebuying
staff of Ruthrauff & Ryan in May
1951.

Telecasting

Obviously
OUTSTANDING. . .

FOUR TOP PEORIAREA INDUSTRIES SELECT
ONE MASS MEDIUM FOR MOST EFFECTIVE
COMMUNITY RELATIONS.

Community relations is personal relations. That is
why these industries use WMBD . . . reaching ALL the
Peoriarea with the warmth and friendliness of the hu-
man voice.

ST

—

ST
=,

“Careers Calling” . . . a panel of experts
answer ‘career’ questions from high
school students.

“Qur Neighbors Sing” . . . Peori-
area vocal groups are provided an
outlet for their talent.

“Sounds Of Our Times” a
document in sound reflecting
the ever changing evenis in
the city, mation, and the
world. ’

“Singing Rails” . . .
musgic of general appeal
i8 the vehicle for com-
munity messages.

o .P.EW RAILROAD
B

These programs, developed by our special events
department, are another example of WMBD’s
outstanding leadership and service to the Peori-
area community.

See Free & Peters .. . .

CBS Radio Metwork
5000 Watls

FIRST in the
Heart of Ilinois 1
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Happy Birthday

EDITOR:

OBSERVANCE OF THE TWENTY-
FOURTH BIRTHDAY OF WGH GIVES ME
OPPORTUNITY TO CONGRATULATE YOU
ON COMPLETION OF YQUR TWENTY-
FIRST ANNIVERSARY OF UNSTINTED
SERVICE TO OUR INDUSTRY AND THE
LISTENING PUBLIC. SINCERE PERSON-
AL REGARDS AND BEST WISHES FOR
'MANY YEARS OF CONTINUED SUCCESS
AND PERSONAL HAPPINESS.

EDWARD E. BISHOP
GENERAL MANAGER
WCH NEWPORT NEWS, VA,
i * £
EDITOR:

Congratulations on BROADCAST-
ING ® TELECASTING’s 21st birthday.
. .. With all good wishes for many
more years of the same fine type
of objective reporting. . . .

William S. Hedges
Vice President
NBC

New York

AR R3S S S g L L L L S L L L e AL S . S L S RS S N L A NSNS

open mike

2
3

A AN

NS L L. LSS LS LG L. LA, L. L L. AL L (L L L LA LML LALLM LA AL LM MR R LR R

EDITOR:

A little late but none the less
sincere, my congratulations on
your 21st anniversary. . ..

May your influence, circulation
and linage continue to grow.

Martin B. Campbell

Supervisor of Radio-TV

WFAA-AM-TV Dallas
* % =

*

United, We Fall

EDITOR:

Somebody’s wrong on that little
item tucked away on page 58 of
the Oct. 20 issue under ‘‘Air-
casters.” It states that Mary Holt
has joined WJMOQ in our fair city.

Mary, top woman dise jockey in

this area, has been with us for
three years and we look forward
to a long, happy, profitable asso-
ciation from here on out. She not
only has not left us but her
schedule has been increased from
an hour to an hour and a half each
night, Monday through Friday,
plus her special Sunday show.

Samuel R. Sague

Presgident

WSRS Cleveland

[EDITOR’S NOTE: B.T regrets the er-
ror. Story was submitted by United
Broadcasting Co., owner of WJMO.]

2 Ea

Switcheroo

EDITOR:

The enclosed item [from the

LEADERSHIP 1§

EARNED ¢ LEADERSHIP IS EARNED ¢ LE/

30 years of skilfully fitting a top-quality medium to
a top-quality market is ringing cash registers
all over rich Central New York for WSYR's and
WSYR-TV's local and national advertisers.

Write, Wire, Phone or 4sk Headley-Reed

Page 14 ® October 27, 1952
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Chadron (Neb.) Record]—a re-
verse twist to broadcasters who
claim same when money is spent
for space instead of time—might
bring a smile. And then, again, it
might not.

Our nomination for the most undip-
lematic political candidate was the
classic we heard of recently who sent
publicity releases to all the newspa-
pers in his area asking them to “give’
him some space to plug his broad-
casts. He informed his “hoped for”
benefactors that he was spending so
much money paying for broadcasts
that he couldn't afford to buy any
space with them.

Hugh McCoy

News Dept.

KFAB Omaha
* ® *®

Typo
EDITOR:

Your piece on page 25 of the Oc-
tober 20 BroapcasTiING ® TELE-
CASTING about the new spot tele-
casting contract is fine except for
the typographical error at the top
of the last column.

Cancellation of programs after
first 13 weeks is on 28 days notice,
not 21.

You may want to correct this in
the interests of avoiding confusion.

Kenneth Godfrey
Senior Staff Executive
American Assn. of
Advertising Agencies
New York
* *

New Testament

EDITOR:

... I've been reading BROADCAST-
ING ® TELECASTING for well nigh
unto 16 years—through 10 years
of commercial radio, five in edu-
cational radio and one year plus
now in religious broadeasting.
My ordained colleagues smile pa-
tiently when I refer to it as my
“Bible.” . ..

John Groller

Secy. of Broadcasting
Board of National Missions
Presbyterian Church in the
United States of America
New York

Oops

EDITOR:
It happens in the best of well-
regulated organizations — those

little mishaps with print, or a slip
of the lip, which puts tongue in
cheek. Meaning, that 1 looked
twice and read a paragraph three
times which appeared on page 42
of last week’s BROADCASTING ¢
TELECASTING; then I found I was
robbed.

It so happens that I was mis-
quoted in the talk which I gave at
the NARTB Third District meeting
in Harrisburg. The report stated
that I “opposed giving national
rates to accounts whose products
and services are nationally distri-
buted.” What I said was that I
was opposed to giving local rates
to accounts whose products and
services are nationally distributed,
and that local rates should apply
solely to local stores.

A. K. Redmond,

General Manager
W HP Harrisbury, Pa.

BROADCASTING ©® Telecasting



[0P COVERAGE

...to harvest a bumper crop of Western sales!

v iy

5 .“'- > AP 4 «
: % ’P-Jbiﬁd- o

Hitching your sales program to NBC Radio

plows deeper profit furrows in the fertile West

The farm-rich, industry-rich Pacific
Coast, with the highest per capita income
in the United States, is ready to buy your
product or service. Make sure your sales
message gets to this 16 billion dollar
market. Use NBC, the network with top
coverage in the Far West!

NBC Pacific Coast Network plants

your product’s selling points firmly in

83.5% of all Pacific Coast radio homes.
Good business can’t help sprouting with
that sort of cultivation. And NBC costs-
per-thousand are lower than those of any
other far-vestern netivork!

Make this year’s erop of profits your
biggest! Call your NBC sales office for
details on how to reap the most sales

for the least money out west!

WESTERN NETWORK + NATIONAL BROADCASTING COMPANY

A Division of Radio Corporation of America

HOLLYWOOD + SAN FRANCISCO * CHICAGO * NEW YORK "’//////////
-»/////////////////m... ';f { /////////”‘
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LGIN AMERICAN Div. of Illinois Watch Case Co., Elgin, Ill., begins
five-week pre-Christmas gift campaign with sponsorship of half-hour
film, Hollywood Guest Star, in 20 TV markets. Earliest and latest run-
ning dates are Nov. 18 and Dec. 22. Agency: Russel M. Seeds Co., Chicago.

POSTAL FINANCE Co., Omaha, Neb., and its affiliate, MUTUAL
LOAN Co, Sioux City, Iowa, planning radio campaign to promote
“finance by mail” business. Agency: Bozell & Jacobs Ine., Chicago.

CANADIAN GOVERNMENT, Dept. of Finance, Ottawa (Canada Sav-
ings Bond campaign), using spot announcements and flashes on all
Canadian stations during Oct.-Nov. bond campaign period. Agency for
English-language announcements: Ronalds Adv. Ltd.,, Montreal; for
French-language announcements: Canadian Adv. Agency Ltd., Montreal.

/\Vetwozé e e e

R. J. REYNOLDS TOBACCO Co., Winston-Salem, N. C. (Camel ciga-
rettes), sponsoring roundup of Saturday afterncon football games, Camel
Football Seoreboard, 5:30-5:456 p.m. EST over NBC radio, until Nov. 29.
Agency: William Esty & Co., N. Y.

NORTH AMERICAN VAN LINES, L. A., started first quarter-hour
segment of CBS Newsioom, Sunday Desk Oct. 26 on 19 CPRN stations,
Sun., 5:30-6 p.m. PST, for 13 weeks. Firm renewed George Flisher's Let’s
Go Hollywood on 22 CBS Radio Mountain stations, Sun., 1:15-1:30 p.m.
PST, for 13 weeks from Oct. 26. Agency: Castor & Assoc.,, L. A,

MURINE Co., Chicago, will sponsor nine five-minute segments of Today
on NBC-TV, using three per week for three weeks from Nov. 4. Agency:
BBDO, Chicago.

WELCH GRAPE JUICE Co.,, N. Y., renewing sponsorship of Howdy

BETTER

die I_'_l“*.t' L e

Doody over NBC:TV alternate Fri., '5:45-6 p.m., for 52 weeks effective
Dec. 5. Agency: Doherty, Clifford, Steers & Shenfield, N. Y.

COLONIAL DAMES Inc., Hollywood (cosmeties), started weekly five-
minute segment of Bob Garred and the News on 27 ABC Pacific Radio
stations, Wed., 7:30-7:40 a.m. PST, for eight weeks from Oct. 15. Agency:
Walter W. Rae Adv., Laguna Beach, Calif.

ﬁgency -ﬁppcintmentﬁ PP

KNOUSE FOODS COOTERATIVE Inc., Gettysburg, Pa. (apple proc-
essors), appoints N. W. Ayer & Son, Phila.

CAMPBELL PRODUCTS Co., Bensenville, Ill. (Shave-Whip brushless
shaving cream), appoints Philip J. Meany Co., L. A.

EXCHANGE LEMON PRODUCTS Co., Covina, Calif. (bottled fresh
orange juice), appoints Universal Adv. Agency Inc., Hollywood. TV
spot announcement campaign has started on KNBH (TV) Hollywood
and KGO-TV San Francisco with more markets to be added.

STRATOSPHERE PRODUCTS, L. A. (Skyway anti-freeze), appoints
Holzer Co., that city. Spot announcements are being used in six mid-
western radic markets.

MAGIC PANTRY Co., L. A. (built-in home freezers), appoints Walter
McCreery Inc., Beverly Hills. Radio-TV will be used. CHARLES B. GANZ
is account executive.

ﬂr.{/aaoiale oo e

PERRY L. SHUPERT, vice president in charge of sales for Miles Labs.,
Elkhart, Ind., elected vice president in charge of sales and advertising.
H. S. THOMPSON is new advertising consultant. Other changes: Q. B.
CAPELLE, advertising manager; L. E. WADDINGTON, assistant ad-
vertising manager.

JACK SIEGRIST, advertising and sales promotion manager, Admiral
Corp., N. Y., to Motorola Inc., Chicago, as national advertising manager.

ROBERT B. QUICK, advertising department, Procter & Gamble, Cin-
cinnati, to Morton Salt Co., Chicago, as assistant to advertising manager,

to hit your point of purchase? Harry Parnas, Cecil & Presbrey, New York, is the top decision-

maker who can’t miss your advertisement if it’s in the 1953 BROADCASTING YEARBOOK. It

works for you every working day of the year—the annual one-time shot campaign.

RESERVE SPACE IN THE 1953 YEARBOOK TODAY! DEADLINE: NOYEMBER 20 FOR PROCF, DECEMBER 1, FINAL.
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Do you want to know whether
you can take a dog into Canada
on a hunting trip? Or the cost
of a hunting license in Ohio? Or
how to cook blowfish?

Or do you want to know how to
sell more fishing tackle and
hunting equipment, or beer, or
potato chips, or soft drinks?

If you have a product which ap-
peals to the outdoorsman, young
or old, man or woman, “lLud-
lam’s Lodge” can cnswer these
questions.

In the 5-5:30 p.m. Saturday spot |

an WRC for two years, “lLud-
lam’s Lodge” is now available ta
national. advertisers. Kennedy
Ludlam salves problems in the
field of outdoor sports for cll his
listeners. He's alse the man wha
can solve your selling prablems
in the Washington morket—sa
why nct call your nearest NBC
Spot Sales office now for details?

IN THE NATION'S CAPITAL
YOUR BEST BUY 3

FIRST in WASHINGTON

980 KC « 93.9 FM
Represented by NBC Spot Sales
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AITH in television’s selling
F power has paid off for a Grand
Rapids automobile dealer.

Learning that a Hudson dealer
in Chicago had done well with TV,
Marion Marsh of the Down Town
Hudson agency thought he, too,
could make the medium pay. Be-
cause TV prices were high, it took
a lot of deliberation on his part.
But after examining statistics of
TV success stories, he signed for a
18-week series over WOOD-TV

Grand Rapids.

His program, Talent Quest, ama-
show, aired 6:30-T p.m.
Thursday, featured Bill Roh as
m.c. Mr. Marsh labored long over
commercials, which he delivered in
person. He gave time to a blood
bank drive. He pushed everything
of a civic nature. He adopted the
theme of “L.ook, folks, the kids [on
Talent Quest] are wonderful. We
are proud that your purchases of
new and used cars make it pos-

sible for us to give them this
break.”
Competititors in and around

Grand Rapids seemed to be sure
that Mr. Marsh entered a bad deal
when he signed his first 13 weeks.
When he signed again, they figured
he was going out on a long, shaky
limb.

Sales did not result immediately.
During the first four weeks, Mr.

AT SIGNING for aedditional 13-

week contract on WOOD-TV are
(seated, l to ) Williard Schroeder,
WOOD-TV general manager, and
Mvr. Marsh; standing, Jim Leeth,
station’s salesman, and Mr. Roh.
* # *

Marsh ‘wasp't so sure that he'd
made a good buy. But he didn’t
lose faith in TV. And from then
on the sales curve climbed sharply.
Business chalked up a 50% in-
crease for its fiscal year, which
ended in July.

Evidence that Mr. Marsh is
happy he didn’t lose faith in TV:
Last fortnight he signed for an-
other 13 weeks on WOOD-TV. And
he’s enjoying that last laugh on
his competitors.
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Mr. MAYO

Basie training: Radio, Assign-
ment: Selling

OBERT C. MAYO, sales di-

R rector of WOR-TV New

York, can testify that it's

| not only the early bird that catches
| the worm.

Back in 1936, Mr. Mayo, fresh
out of Princeton U, applied at CBS
for a position in the training pro-
gram which the network was in-

stituting for college graduates. |

When he made his appearance, CBS
already had selected its quota of
six promising graduates. He
created such a favorable impres-
sion that CBS decided to raise its
quota to seven.

This concession was but part of
the career pattern Mr. Mayo had
charted for himself. He made his
first “sale” in the broadcasting in-
dustry by convincing CBS execu-
tives that his future lay in sales
and not in programming which his
college training program had en-
compassed. His first assignment
was on CBS’ sales service staff.

That Mr. Mayo knew what he
wanted was attested in his upward
climb. By the time he left CBS in
1940 he had served as assistant to
the sales service manager and as
a member of WCBS New York’s
sales department. He joined WOR
New York in 1940 as a salesman,

{Continued on page 42)
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MELODY
BALLROOM

. WFBR crack disc

jockey show—is

' the No. 1 radio

record show in
Baltimore in the
afternoon!

Looking for a participa-
tion show you can brag
about, instead of having
to justify? WFBR's
home-grown Melody
Ballroom carries more
audience than any other
afternoon radio record
show—more than high-
cost TV shows! Make
sure your radio dollar’s
well spent in Baltimore
—buy Melody Ballroom
on WFBR. Just ask
your John Blair man
or contact any account
executive of . . .

ABC BASIC NETWORK

5000 WATTS IN BALTIMORE, MD.

Telecasting



Consistent, convincing Bob Bean progressed steadily

from one Carolina radio station to another until he made
the Carolina “big time”—50,000 watt pioneer, WBT.

In another and more important sense, Bob Bean and men
like him make WBT. They give WBT local programs the

network quality with local character that make goods move.
COLOSSUS OF THE CAROLINAS

CHARLOTTE, NORTH CAROCLINA

JEFFERSON STANDARD BROADCASTING COMPANY

Represented Nationally by CBS Radio S pot Sales
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Leading Jobbers

E. G. JOHNSON, President,
DeSoto Wholesale Grocery Co.,
Shreveport, SAYS:

“We like KWKH—
it gets results”

GRAY McCRAW, President,
McCraw Distributing Co.,
Sln'eveporr.. SAYS:

“The agency knew, when
they picked KWKH”

MASON JACKSON, JR.,

The Mason Jackson Co.,

Shreveport, SAYS:

“Qutstanding results
with KWKH”

in Louisiana, Arkansas, Texas

Praise
KWKH

If you want the truth about the impact a radio station
has in its area—the truth about its effect on its listeners’
living and buying habits—ask the progressive jobbers,

distributors and wholesalers in that station’s area.

Many of these businessmen may know very little about
BMB figures, half-millivolt contours, hours per day spent
with various media, etc. But oh!, what they know about

the sales a station can produce!

That's why we’re proud that most of the leading jobbers
in Shreveport praise KWKH—recommend it to their

sources—use it, themselves, when they spend their own

advertising dollars. May we send you all the facts?

KWKH

A Shreveport Times Station

The Branham Company
Representatives

Henry Clay, General Manager

50,000 Watts + CBS Radio
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CAMPAIGN'S RADIO-TV FEVER

By JOHN OSBON

BROADCASTERS are walking a
political tight-rope as a result of a
seramble by both parties for sizable
chunks of time to cap the 1952
Presidential campaign.

The welter of problems posed by
political time. broadcasts could be
compounded a thousand-fold if the
politicos carry “equal time” re-
quests to a literal conclusion.

The scope of the issue is only
partly pointed up by the demand
of the Volunteers for Stevenson
for detailed data from radio-TV
outlets in 63 “critical” counties on
the extent of their time sales to
the Republicans. Group last week
reported progress on its quest for
informatien from stations.

Extensive network time pur-
chases by both parties the past
fortnight could raise additional
problems for broadcasters bent on
offering equal time to both parties
and otherwise preserving a sem-
blance of program balance,

Further report on Stevenson
volunteer plans came amid these
other developments:

® The Republican National
Committee rounded out its nation-
wide radio-TV timebuys, announc-
ing plans for nine network simul-
casts, seven in the last seven days
of the campaign, climaxed by a
heavy election eve schedule. Be-
tween $800,000 and $900,000 is
involved in the commitments.

@® The Democrats also an-
nounced firm speaking dates with
extensive network coverage of
major speeches, using principally
the facilities of DuMont TV Net-
work and CBS Radio.

@® Both the Citizens for Eisen-
hower and Volunteers for Steven-
son renewed last-fortnight appeals
for money to buy more broadcast
time. -

@® Various local political groups
‘bought time on statewide network
radio affiliates.

® ABC announced plans for
technical coverage of election re-
turns revealing the- existence of a
new “robot reporter.”

The volunteers have contacted
some 300 stations seeking details
of GOP radio-TV plans and asking
whether equal time would be ex-
tended to the Democrats [BeT,
Oct. 20, 13]. Stations have indicated
they would make such time avail-
able,

With election day fast approach-

ing, it was not known late Thurs-
day what course of action the vol-
unteers would pursue. A spokes-
man for the volunteers reported
that most of the stations contacted
have returned questionnaires.
“Most of them have been extremely
cooperative in supplying the re-
quested data, while others have re-
ferred us to their attorneys,” he
said. All stations noted they would
sell equal time, he added.

Refers to Answers

The spokesman cited replies from
New Haven (two out of three),
Newark (three of five), Camden-
Trenton, N. J. (all), South Bend
{two of three), Cedar Rapids (two
of five), Sioux City (two of three).

The questionnaire had asked sta-
tions to furnish a statement of time
sold to the Republican National
Committee or related groups, and

Rages; Nears Deadline

whether they woild furnish equal
time under similar conditions.
“The data accumulated thus far
seems to substantiate the existence
of the GOP $2 ‘million spot blitz,”
the volunteers spokesman told
BROADCASTING ® TELECASTING.
FCC had advised the group and
George W. Ball, executive direc-
tor, it could make no determination
on the original charge. But the
Commission said “it will consider
any specific information you are
able to supply.” The volunteers
protest charged possible collusion

‘between corporations and stations

involving pre-emption of choice
time slots for GOP spot announce-
ments.

Attorneys in Washington, D. C,,
have acknowledge inquiries from
station clients throughout the coun-
try. They have advised stations to
disregard the volunteers’ question-

naires on the basis that only FCC
can elicit such data. Stations have
been further advised of no'ecom-
pulsion to submit details of future
sales to the Democrats on the
premise that the latter seek to
smoke out GOP radio-TV plans.

Stations need not feel concern
if their time ratios sag heavily to
either political side providing they
are prepared to make existing time
available and are fulfilling public
interest requirements, attorneys
feel.

Last - minute pre - emptions by
either party to carry the radio-TV
fight to the wire could cause some
consternation. One attorney noted
that the headache would be multi-
plied—as would the cost to the in-
terested party—where talent costs
are involved. Limited availability

‘of choice time on election eve may

(Continued on page 24)

GM BUYS ,NAUGURA'. On.NBC,' Others Plan

SPONSORSHIP by General Motors
Corp. of NBC's combined televi-
sion-radio coverage of the Presi-
dential inauguration on Tuesday,

Jan. 20, 1953, was announced last
Thursday. General Motors said it
would sponsor a four-hour telecast
and a two-hour broadeast, starting

. WI{WEKU\IL o

_.;n IiT wilE
Tenlt

You ace, Stevenhower bought the time WOF-TV usually telecasts its
eowboy picture.”

BROADCASTING ® :Telecasting

at 11:30 am.
cost is $360,000.

NBC radio coverage will continue
until 2:30 pm.” (EST) and TV
coverage until 4:30 p.m. (EST).

Network will telecast and broad-
cast the actual swearing-in cere-
monies, followed by the President’s
speech at the east portico of the
Capitol, as a public service.

GM’s sponsorship will include
coverage of the Presidential pro-
cession from the White House to
the :Capitol, the return- cavalcade
from Capitol Hill to the White
House and the President’s review of
the inaugural parade.

General Motors currently is spon-
soring the NCA A football telecasts
on NBC-TV.

Describing the inauguration cere-
monies will be NBC commentators
Morgan Beatty, John Cameron
Swayze, H. V. Kaltenborn, Frank
Bourgholtzer, Ray Henle, Ned
Brooks, David Brinkley, W. W.
Chaplin and others.

All other national networks, both
radio and television, conceded they
were trying to line up sponsors for
their own inauguration coverage,
but said they had not yet reached
the contract-signing stage. CBS
and ABC, at least, were reported to
have negotiations in progress but
the advertisers were not identified.

- Qctober -27, 1952 © Page 23
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Campaign Radio-TV Fever Rages

(Continued from page 23)

prove harassing to broadcasters if
one party should invoke equal time
requirements on any one station.

The Citizens for Eisenhower,
which originally had agreed to
raise money for the controversial
GOP spot program, claims that it
has about $120,000 available to buy
radio and television time—far shy
of the $2 million figure charged by
the Democrats.

Spot material is being channeled
to various political groups which,
in turn through their own advertis-
ing agencies, are buying time on
local stations. State chairmen are
being supplied films and recordings.
Spot campaign got under way last
Tuesday. The citizens group also
bought time for a 15-minute film on
WPIX (TV) New York. It was
aired initially last Tuesday and
will be telecast tomorrow evening
again.

“How much we actually will
spend depends, of course, on what
money we are able to raise,” Wal-
ter Williams, co-chairman of the
committee, has said. He referred
to the $120,000 available during his
appearance on the Oct. 19 edition
of CBS-TV’s Man of the Week.

Ted Bates & Co., which prepared
a series of 40 radio and TV spots
each, is no longer in the picture.
Its task was a creative one from
the outset and the job of channel-
ing the money and buying time is
being handled from the national
citizens’ organization.

Warning Sounded

Demoecratic party workers are
being warned that the GOP “§2
million radio-TV blitz hits in the
last two weeks of October” and
that the Republicans “will spend
millions to try and buy victory by
saturating all media.” The warn-
ing was sounded in the official
party organ, The Democrat, by
Stephen A. Mitchell, Democratic
National Committee chairman, and
in a telegram to national commit-
tee men and women and state
chairmen. Story bore a headline,
“Radio-TV Monopoly Bought.”

The Democrat also claimed to
have unveiled another instance of
GOP saturation efforts. James A.
Finnegan, head of ‘the Democratic
Campaign Committee of Philadel-
phia, said the opposition planned
to spend $3 million in Pennsylva-
nia alone, with a considerable sum
siphoned off to radio and television.

The campaign includes more than
1,300 spot announcements and five-
and 15-minute radio and TV pro-
grams, Mr. Finnegan said, adding
that “this is an unprecedented ex-
penditure for funds for radio and
television locally in a political cam-
paign.”’

Whether these funds actually
were committed and whether they
had been allocated through the Re-
publican National Committee or
the Citizens for Eisenhower was

Page 24 ®  Ocrober 27, 1952

not readily ascertainable.

The spot campaign arranged
through Kudner Inc., GOP national
committee agency, calls for radio
and TV spots to aid Senatorial and
Congressional candidates. It has
been extended to some “85 key mar-
kets,” according to Kudner spokes-
men and calls for five and one-min-
ute radio spots as well as 20-second
films [B®T, Sept. 29].

It was learned, meanwhile, that
the ambitious plans of the Demo-
crats to blitz some 500 cities in 20
states with radio announcements
have been held in abeyance for lack
of money. This spot campaign is
national in character, handled
through the Joseph Katz Co., Balti-
more and New York, and not to be
confused with spot purchases by
Democratic groups at the local
level.

Originally, four or five states
were mentioned including Califor-
nia, Ohio, Illinois, Minnesota and
others, but at week’s end the list
was down to two—Ohioc and Cali-
fornia. If clearance is received in
time, six spots per day will be pur-
chased on all stations in some 30
cities of these two states in the
last two weeks at a weekly cost of
about $60,000.

These announcements comprise
the theme of the *“regular” spot
drive. Plans also had been drawn
up for rural and small-town or
‘“grass roots” listeners. All three
were to be underwritten by any one
of the variety of Stevenson-Spark-
man clubs or the Volunteers for
Stevenson.

Once again, Senate leaders in
the administration party have ap-
pealed to prominent civil and in-
dustrial leaders for fund contribu-
tions, explaining that “one minute
of nationwide television-radio time
costs $2,000.” They are asked to
send their donations to headquar-
ters for the Stevenson volunteers
in Springfield, Ill.

Further light was shed on the
high cost of political campaigning
in a survey by the AP issued last

VICTORY THROUGH AIR POWER’
L -

Burck in The “Chicago Sun-Times”

Monday. “More than a million
dollars have been or will be spent
on national radio and television
programs alone for the last three
weeks of the campaign,” AP esti-
mated conservatively.

Using Oct. 15 as a starting date,
AP recorded 12% hours of radio
and 11% of TV for programs boost-
ing Gov. Stevenson, and 4% hours
radio and TV each for those sup-
porting Gen. Eisenhower. It esti-
mated that if listed prices are paid
for rietwork time (exclusive of any
pre-emptions), cost would run
about $86%,000 for Stevenson back-
ers and $351,000 for Eisenhower
supporters.

The survey was compiled and
released on AP wires, however, be-
fore the Republicans announced
additional network coverage last
week., AP noted that the figures do
not include programs carried by
single stations or regional net-
works or any spot announcement
drives.

Without reference
any radio-TV expenditures, AP listed
these organizations and the amounts
they have spent and hope to raise:
Citizens for Eisenhower—to collect be-
tween $750.000 and $1 million; Volun-
teers for Stevenson—has spent $280, -
000, hopes to collect about $750,000;
CIO—hopes tc raise $1 million; AFI,—
hopes to raise between $400,000 and
$600,000; United Auto Workers—plans
include three national TV shows and
awl;adio program on 73 stations in 24
states.

The flurry of GOP network pur-
chases covering the last 13 days of
the pre-election ecampaign is ex-

in most cases to

pected to put the Republicans on a

NORFOLK, Ya., radic and TV stations have been cooperating with NARTB's
“‘Get Out the Vote’ campaign for the past two months. Planning campaign
strategy are (I to r) Robert Moody, WRYC (FM) Norfolk; Roy Penner, WCAY
Norfolk; Bob McBride, WGH Newport News, choirman of station representa-
tives committee; Joel Carlson, WTAR-AM-FM-TV Norfolk; Tom Matthews,

WNOR Norfolk, and Frank Facendo, WSAP Portsmouth.

Not present when

picture wos token: Bob Drepperd, WLOW Portsmouth; Duff Kliewer, WVEC
Hampton, and Tom Brodshaw, WHYU Newport News.

par with the Democrats in point
of actual time expenditures. Here-
tofore, network commitments have
been predominantly on behalf of
the administration party.

GOP campaign headquarters has
whipped up simuleast plans which
call for five featuring Gen. Eisen-
hower, one each for Sen. Nixon and
Mrs. Clare Boothe Luce, and two
others for the election eve rally
at the Boston Garden. One other
network-radio-only sSegment also
was reserved for the General. Two
simulcasts were aired last week.

Using Oct. 22 (last Wednesday)
as a jumping-off point, the follow-
ing is a breakdown on how com-,
parative network purchases of both
parties line up:

For_the Republicans—Oct. 22, 10-10:30
p.m., Gen. Eisenhower, from Troy, N. Y.,
NBC radio; Oct. 24, 9-9:30 p.m., Gen,
Eisenhower from Detroit, CBS Radio,
NBC-TV; Oct. 26, 6-6:30 p.m., Mrs. Luce,
from New York, NBC radio, ABC-TV:
Oct. 28, 9-9:30 p.m., Gen. Eisenhower
(studio talk), MBS radio, NBC-TV;
Oct. 29, 8:30-9 p.m., Sen. Nixon (stu-
dio talk), MBS radio, CBS-TV; Oct,
29, 10-10:45 p.m. Gen. Eisenhower
(studio talk), CBS Radio-TV; Oct. 30,
10-10:30 ?(.m Gen. Eisenhower, from
New York, CBS Radio NBC-TV; Nov.
1, 10-10:30 p.m., Gen. Eisenhower (stu-
dio talk), NBC radio-TV; Nov. 3, 10-
10:30 p.m., Election Eve rally in Bos-
ton, BC radio-TV, ABC radio-TV;
gov. 3, 11 p.m.-12 midnight, Election

ve rally (Eisenhower and Nixon),.
Boston, four major radio and TV net-
works.

For the Democrats—QOct. 22, 8:30-9
E.m. President Truman, from Pitts-

urgh, ABC radio. CBS-TV; Oct, 23,
10-10:30 p.m., Gov. Stevenson, from
Cleveland, MBS, CBS Radio; Oct. 23
10:30-11 p.m. Vice President Barkley,
from JersTe¥ City, N. J., CBS Radio,
DuMont TV; Oct. 25, 10:30-11 p.m.,
Gov, Stevenson, from Boston, CBS Ra-
dio, DuMont TV;Oct. 27, 10 p.m., Gov.
Stevenson-James Farley, MBS radio;
Oct, 28, 10-11 p.m., Gov. Stevenson,
from New York, DuMont TV; 10:30-11

.m., NBC radio, CBS Radio:; Oct. 30,
0:30-11 p.m., President Truman, from
Detroit. CBS Radio, DuMont TV; Nov.
1, 10:30-11 p.m., Gov. Stevenson, from
Chicago, CBS Radio, DuMont TV; Nov.
3, 10:30-11 pm. Gov. Stevenson,
Springfield or Chicago, four major ra-
dio and TV networks.

Luce Simulcast Yesterday

Mrs. Luce was scheduled for her
simulcast yesterday (Sunday).,
This, it was said, was in response
to letters, telegrams and telephone
calls which besieged GOP eampaign
headquarters after her Sept. 30
telecast. Her second talk was ti-
tled, “Can Communism Destroy
America?”’

Gov. Stevenson also will appear
on ABC radie, 2:45-3 p.m., Oct. 27-
29; on CBS Radio, 12 noon, Oct. 29;
and on NBC radio, 3:45-4 p.m,, Oct.
30. DuMont TV Network, which
has sold to Stevenson forces nine
half hours of the TV end of simul-
casts, also will carry People’s
Political Poll, Westinghouse’s
Pick the Winner and assorted local
talks through WABD (TV) New
York.

DuMont confirmed that Westing-
house’s CBS-TV coverage of elec-
tion results would be carried, also
under Westinghouse sponsorship,
on DuMont’s three owned stations
—WABD (TV) New York, WTTG
(TV) Washington, and WDTV
(TV) Pittsburgh—and on WGN-
TV Chicago [B®T, Oct. 20]. As in
the case of CBS-TV, the coverage
will start at 9 o’clock on election
night. DuMont, meanwhile, sched-

{Continued on page 38) !
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RADIO-TV NEWSMEN PICK THE WINNERS—A BeT SURVEY

IF the majority of leading radio
and television newsmen replying to
BROADCASTING ® TELECASTING'S poll
is gifted with powers to divine the
future, Adlai Stevenson will win
the Presidency in a photo finish and
his party will retain control of the
Senate and House.

The Democratice victory, if it ma-
terializes, will be due at least in
part to Mr. Stevenson’s skillful
use of radio and television.

Of the newsmen participating in
the poll 74% thought Mr. Steven-
son had made more effective use of
broadcasting and TV than Gen.
Dwight D. Eisenhower. Only 10%
thought the general had been more
effective on the air. The rest made
no choice between the candidates
as broadcasters.

Every newsman who responded
to a similar question comparing
the radio-TV performances of the
vice presidential candidates picked
Richard Nixon over John Spark-
man. Though no reference to it
was made in the question put to the
newsmen, the Nixon simulcast in
which he described his personal fi-
nances unquestionably accounted
for his overwhelming choice over
his opponent as a radio-TV per-
former.

If the average of the predic-
tions of the newsmen polled by
BeT turns out to be anywhere near
the results of Nov. 4, Mr. Steven-
son will squeak into the White
House with the narrowest margin
of electoral votes in any Presiden-
tial election since 1800 when Thom-
as Jefferson and Aaron Burr tied
at 73 each. (The House of Rep-
resentatives elected Jeiferson.)

And if the average of the pre-
dictions is right, the Democratic
control over Senate and House will

A hundred leading'radio and television reporters and com-
mentators were asked by BROADCASTING e TELECASTING
to predict the outcome of the elections and to evaluate the

radio-TV performances of the candidates.

results.

Here are the

Who Will Be Elected President?

56% picked Stevenson
44% picked Eisenhower

be retained but by slimmer differ-
entials than now prevail

In general the results of the
BROADCASTING ® TELECASTING poll
of radio and television newsmen
were similar to those of a poll of
50 Washington newspaper corres-
pondents published a month ago by
Newsweek.

It would appear that the radio-
TV news experts and the news-
paper political writers see just
about eye-to-eye on the outcome of
the elections, though the radio-TV
newsmen think, on the average,
that the electoral vote will be
closer.

Here are the questions that
BROADCASTING ® TELECASTING ask-
ed and the replies (excluding the
question on effectiveness of radio-
TV use which is reported above) :

1. How many electoral votes do
you estimate each Presidential
candidate will receive?

Average of the answers:

Eisenhower ... ... ... .. 263
Stevenson ............. 268
Total .............. 531

In the Newsweek poll, the news-
paper correspondents guessed, on
the average, 251 for Gen. Eisen-
hower and 280 for Mr. Stevenson.

Individually, most of the radio-
TV newsmen thought it would be
a close race, More than half of
them predicted fewer than 300
electoral votes each for the can-
didates. None predicted a land-
slide for either candidate. The
biggest electoral vote forecast for
Gen. Eisenhower was 383, for
Stevenson, 362,

2, How do you think the mem-

(Continued on page 96)

Who Will Control the Senate?

Who Will Control the House?

58% picked the Democrats
25% picked the Republicans
17% predicted 48-48 split

BROADCASTING *
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54% picked the Democrats
46% picked the Republicans
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"Bc STANDS PAT On Boca Raton Cancelling

NBC officials reported late last week
the network had no plans afoot
to reschedule the cancelled early-
December convention of its affiliates
at Boca Raton, Fla., despite efforts
of some miffed stations to stir up a
convention of their own,.

In response to a letter from P. A.
Sugg of WKY Oklahoma City,
chairman of NB(C’s Stations Plan-
ning & Advisory Committee, other
members of SPAC were polling
affiliates on whether they’d like to
go ahead and have a-convention
themselves, at the same place and
time but without NBC.

Last Friday it was reported un-
officially that responses to the poll
were running better than half in
opposition to a re-scheduling of
the meeting. Harry Bannister, NBC
vice president in charge of station
relations, said the preponderance
of votes favoring the meeting ap-
parently came from the eastern
seaboard and not from the country
as a whole.

Bannister’'s Statement Confirmed

Some confirmation of this state-
ment came from- E. R. Vadebon-
coeur, WSYR-AM-TV Syracuse, TV
member of SPAC, who said Friday
that of seven TV affiliates in his
area, five favored a meeting and
two were opposed.

Mr. Bannister reported that Wal-
ter J. Damm, chairman of the NBC
TV Affiliates Assn., had stated he
was opposed to a meeting of his TV
group.

Many affiliates were said to feel
that, even though the radio rate
question was settled at the meeting
in Chicago in September, many im-
portant problems remain to occupy
the joint attention of affiliates and
network officials.

Allen M. Woodall, WDAK Colum-
bus, Ga., SPAC member for NBC
District 4, told BROADCASTING *®
TELECASTING he had sent copies of
Mr. Sugg’s letter to all affiliates in
the distriet. “I will follow the
wishes of the affiliates in District
4, Mr. Woodall said, explaining
there hadn’t been time to receive
replies to the letter. He is taking
no personal stand on the matter,
he added.

B. T. Whitmire, WFBC Colum-
bia, 8. C., NBC District 2 SPAC
member, has circularized that area
to find out what affiliates want to
do about the convention proposal.
At the weekend he had not received
any replies.

Two TV problems were cited:
(1) Affiliates’ current efforts to
negotiate” what they regard as a
“better” system of compensation
from the network, and (2) morning
TV network programs, a target of
a number of affiliates for months.

One affiliate, who is participating
in the negotiations toward a new
system of compensation, said NBC’s
offer—made in response to a pro-
posal from affiliates—was “so bad”
the committee refused to submit it
to the other affiliates. He said that
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affiliates carrying fewer than 162
hours of network commercial time
per month would receive less com-
pensation under NBC’s counter-
offer than they do now. He also
criticized another feature which
he said would make a 109 cut in
stations’ compensation for pro-
grams which they carry on a de-
layed basis.

This affiliate said a further meet-
ing between the affiliates’ commit-
tee and network officials was ex-
pected in mid-November and that
he hoped NBC would “come up
with a better compromise” at that
time.

NBC officials declined to com-
ment on the compensation question
on the ground that it would be
“improper” to discuss it while the
negotiations are pending.

In radio, & number of affiliates
were said to takethe position that
the September settlement of the
rate question, far from making a
convention unnecessary, actuzlly
created a need for one. ‘“The affil-
iates took a 14% cut in their com-
pensation and they want to know
what's ahead in terms of sales,
programs, and all the rest,” one

of them asserted.

NBC, in announcing cancellation
of the convention, said affiliates
suggested it .[BeT, Oct. 13]. Offi-
cials reiterated this contention last
week, saying it was not NBC’s
idea but had been suggested by a
number of stations at the rate
meeting in Chicago. As a result
of those suggestions, they said,
Station Relations Vice President
Harry Bannister contacted “20
leading stations” and found them
all in favor of calling off the con-
clave.

“Why didn’t they send question-
naires to all affiliates?” a station
executive asked last week, express-
ing resentment at what he termed
the network’s operating with “a
clique of friends.” “Every NBC
affiliate is important to himself.”

Additionally, it was maintained,
a number of managers, especially
those with smaller stations, had
planned their vacations around the
convention and, accordingly, had
foregone summer vacations. Many
managers also were said to look
upon the convention as being “a
part of station compensation.”

As evidence of many affiliates’

attitude toward a convention, it
wag noted that 91 reservations had
been made. NBC spokesmen said
this figure represented only 42 sta-
tions, however, and that close to 90
stations were represented in reser-
vations the same time last year.

In his letter to SPAC members,
Mr. Sugg said several affiliates
indicated they would like to hold
their own convention at Boca Raton.

He asked members to contact sta-
tions in their districts to deter-
mine whether NBC affiliates should
attempt to meet if the hotel is
available; “should not business ses-
sions be scheduled in order that
proper deductions could be made
for travel expenses’”; would the
meeting “embarrass NBC through
the attitude of the trade press or
other sources.”

Mr. Sugg proposed a telephone
conference by the SPAC if enough
stations desire to meet.

Writing to Mr. Bannister, Mr.
Sugg expressed surprise that only
47 stations had indicated they were
going to Boca Raton, citing politi-
cal activity as a possible cause for
the small number of early reserva-
tions. He again raised the point
that an affiliate-called meeting
might embarrass NBC and asked
for the list of early reservations.

SARNOFF

IN A MOVE toward “the most
economical and effective use” of
the nation’s military manpower,
the Defense Dept. last week set up
a fact-finding task force and in-
stalled Brig. Gen. David Sarnoff
as chairman.

Appointment of the RCA board
chairman to head a Citizens Ad-
visory Commission on Manpower
Utilization in the Armed Services
was announced by Secretary of
Defense Robert A. Lovett last
Wednesday.

The commission will comprise a
maximum of 11 “eminent citizens,”
the majority civilians, and will
work with—and report to—Mrs.
Anna M. Rosenberg, Assistant
Secretary of Defense in charge of
manpower and personnel. No date
had been set for the group’s or-
ganizational meeting.

Noting that manpower distribu-
tion is ‘“one of the critical long-
term problems” facing the U. 8.,
Mrs. Rosenberg stated:

“We are confident that the stu-
dies and deliberations of this com-
mission will further advance our
efforts. . . . I have known and
admired Mr. Sarnoff for a great
many years and he is uniquely
qualified for this job.”

Gen. Sarnoff took over his new
desk and conferred with Mrs. Ro-
senberg at the Pentagon last
Thursday. He is expected to share
his time between Washington and
New York. At a joint news con-
ference, Gen. Sarnoff said:

Americans who have the right and
freedom to ecriticize their govern-

ment have the obligation to respond
to their government's call for help
when the call comes. This is the prin-
cipal reason why I have taken on this
job. Another reason for my doing
so is the deep respect I have for
Secretary Lovett and Assistant Secre-
tary Rosenberg, for their untiring
efforts and their devotion to their
difficult tasks in the Dept. of De-
fense. I count it a privilege to work
with them.

Mrs. Rosenberg said the Defense
Dept. and all the military services

Gen. SARNOFF
. obligation to respond . . ."

RU“P To Check Military Manpower

“are grateful to Mr. Sarnoff for
accepting the chairmanship of
this commission and welcome this
review.”

While the composition of the
commission remained undetermined
last week, it was acknowledged in
Pentagon circles that Gen. Sar-
noff’s appointment would ease Sec-
retary Lovett’s task of recruiting
other members. The military mem-
bers will be drawn from the re-
tired ranks of the Army, Air Force,
Navy and Marine Corps. ’

Gen. Sarnoff is credited with
considerable contact involving the
armed services. During World War
IT he served as brigadier general
in the Army Signal Corps. His
services have been enlisted by the
government on anumerous occa-
sions.

In recent years he has been a
member of a Signal Corps advis-
ory group looking into equipment
and other procurement and per-
sonnel phases of the mobilization
program touching on electronics.
Additionally, he has been a direc-
tor of the Armed Forces Commu-
nications Assn.

The commission was established
at the request of the 82d Congress
and Secretary Lovett evolved a
charter in the form of a Defense
Dept. directive. It was suggested
by Sen. Lyndon Johnson (D-Tex.),
who headed a Senate “watchdog”
committee checking progress of
the nation’s preparedness program.
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SINGLE RATE CARD stations Fovor 2.0

By J. FRANK BEATTY

THE single rate card for day and
night broadeasting is coming-—and
fast.

That’s the opinion of two-thirds
of broadcasters in the mid-Atlantic
and southeastern areas, judging by
a cross-section survey conducted by
BROADCASTING ® TELECASTING.

They believe that some version
of the day-night rate formula is
inevitable or provides the best way
to meet the increasing competition
offered by television.

Some experienced broadecasters
can’t buy this formula, however,
and that includes operators of sta-
tions located in multiple-TV areas.

ARF BUDGET

Kobak Reassures on Funds

ASSURANCE that the $10,000
needed to complete the §$25,000
budget of the Advertising Research
Foundation committee on broad-
cast ratings will be provided in the
near future was given by Edgar
Kobak, ARF president, Wednes-
day at the Hotel Biltmore in New
York.

Speaking at the 11th annual
luncheon of The Pulse Inc., audi-
ence Tesearch organization, Mr.
Kobak said that in addition to the
$15,000 already pledged by BAB,
he anticipates getting the remain-
ing $10,000 from the TV broad-
casters. He is scheduled to meet
with NARTB’s TV board in Decem-
ber, he reported, and hopes to have
the grant approved at that time.

Meanwhile, the ARF committee
on radio and TV ratings methods,
headed by Dr. E. L. Deckinger,
vice president and research direc-
tor, Biow Co., is beginning its
work without waiting for Mr.
Kobak to raise its full appropria-
tion (see story, this page).

Mr. Kobak urged commercial re-
search organizations such as Pulse
to support ARF as well as the ad-
vertisers, agencies and media mem-
bers of the tripartite organiza-
tion. ARF, Mr. Kobak stated, is
in no way a competitor of the com-
mercial research firms; its job is
not to conduct research but to
establish standards for research.
In that way, he said, the buyer of
research will be able to tell whether
he is getting what he is paying for,
Mr. Kobak declared.

Speaking on the topic, “No
Charts, No Graphs, No Data, Just
Bare Hands,” Mr. Kobak urged
salesmen to learn the facts pro-
duced by-research and.to-use them
in selling, but to “tatk™ theni ‘rether
than ‘“lean on a stack of card-
board.” He briefly reviewed the
story of the reorganized ARF, as
he had last month at the American
Marketing Assn. [BeT, Sept. 29].

Sydney Roslow, director of The
Pulse, presided.

Others argue that each market
must be analyzed separately,

Personal interviews with 27
broadcasters at the Distriet 3 and
District 4 NARTB meetings would
seem to confirm the trend in net-
work rate cards toward equalized
day-night rates. Their comments
(see below) reflect broadcast situa-
tions in seven states (Pa., Md.,,
Del., W. Va., Va.,, N. C, 8. C.) and
Distriect of Columbia.

The majority views show that
many broadcasters agree, too, with
those agency timebuyers and ad-
vertiser officials who contend night
radio rates in TV markets must
reflect audience inroads made by
the visual medium.

Comments were obtained from
broadcasters representing all types
of operations—Ilarge, small, full-
time, daytime, radio-only, AM-
FM, AM-only, TV-radio, network
affiliated and independent, as well
as large, medium and small mar-
kets with and without TV service.

Equalization of day and night
rates will come by different meth-

ods, according to the majority
viewpoint. Some favor an increase
in daytime rates to meet the night
level. Others favor a slice in night
rates to be day charges. Still others
like a compromise version of these
two methods.

Then there’s another approach—
lumping of the best hours, 7 am.
to 11:30 p.m. for example, under
a single rate with a lower scale
for the late-night hours.

Pretty general agreement exists
that daytime radio has been un-
derpriced because its value hasn’t
been appreciated by broadcasters
or buyers of radio time. Most radio
executives feel the industry has
been derelict in not making day-
time rates refleet the rising cir-
culation and the sales impact of
the medium.

Nobody attempts to run from the
facts when TV’s impact on the
night audience is mentioned. There
is disagreement, however, on its
extent. Some stations in TV areas
claim they haven't suffered serious
loss of audience at night. Others

GIFT changed hands—from network
to sponsor—during half-time cere-
monies of Ohio State-Wisconsin foot-
ball game in Columbus. Receiving
Wisconsin-made billfold from George
T. Frechette (r), monaging director
of Wisconsin Network Inc., is E. A.
Darr, vice president in charge of
sales, R. J. Reynolds Tobacco Co.,
Winston-Salem, N. €. Reynolds
(Camel cigarettes} is sponsoring LU,
of Wisconsin contests on 27-station
network for fifth consecutive year.

note that the rating figure for a
night program must be evaluated
in the light of the larger number
of persons in the home after dinner.
In other words, a sets-tuned-in

(Continued on page 36)

ARF RATINGS STUDY Committees’ Scope Set

COMMITTEE on radio and TV
rating methods of the Advertising
Research Foundation, meeting last
Monday at ARF headquarters in
New York, decided to make each
of its four subcommittees a full-
fledged working committee and at
the same time to expand their
membership by an overall total of
perhaps ten additional members.

The overall committee, whose
function is to establish standards
for an ideal rating service and to
analyze present services to deter-
mine how well any service or com-
bination of services approaches
that ideal, is headed by Dr. E. L.
Deckinger, vice president and re-
search director of Biow Co. [B®T,
Sept. 29].

Members of this committee include,
in addition to Chairman Deckinger,
H. M. Beville Jr., NBC; Harper Car-
raine, CBS; Wallace Drew, Bristol-
Myers Co.; Gordon Hughes, General
Mills; Fred Manchee, BBDG; J. J.
Neale, Dancer - Fitzgerald - Sample;
Richard Puff, MBS; Oliver Treyz,
ABC; Maxwell Ule, Kenyon & Eck-
hardt.

The purpose of each of the four
working committees was defined
and its method of attacking the
assignment outlined by its chair-
man at the Monday meeting, with
the full group discussing each re-
port as it was given. It was out
of these discussions that the need
for larger committees became evi-
dent if they are to accomplish their
purpose without making -andue
call on their members. are
volunteering their services, with-
out compensation, in the interest
of improving the rating methods
of radio and television.

BROADCASTING ® Telecasting

The first working committee, on
standards and methods, is current-
ly made up of Mr. Ule, chairman;
Mr. Hughes, Mr. Treyz and Dr.
Deckinger, who, as chairman of
the overall committee, is also a
member of each working commit-
tee.

Purpose of this committee on
standards and methods is to define
what ideal aundience size measure-
ments are and to state what is
wanted by broadcasters, program
sponsors and their agencies in the
way of such measurements.

The committee plans to list and
analyze the various types of rat-
ing methods available, whether
now being used by the firms pro-
viding such service or not, and to
report on what each method does
and does not do. It will then at-
tempt to appraise each method
from the viewpoint of how close,
when it is practiced to perfection,
it comes to delivering what is
wanted.

Snowcroft Chairman

The second working committee,
on inspection and review, has as
its chairman Gordon Snowcroft of
Campbell Soup Co., with Mrs. Ar-
thur Anderson, BBDO; Mr. Car-
raine, and Dr. Deckinger as present
members. Its function is to deter-
mine how well each method is
practiced. The committee will study
the various rating systems in op-
eration in office and field to deter-
mifie " Thow close each comes in
actual practice to the ideal and
how the shoricomings, if any, may
be eliminated.

Dr. Deckinger is chairman of

the third working group, whose
membership now includes Mr. Drew
and Mr. Puff and whose function
is to analyze the data already
available in the reports of the
various rating services now pro-
viding reports on size of audience
to the sellers and buyers of broad-
cast facilities. Insofar as possible,
this committee will measure to
what extent the inherent factors
of each method contribute to the
differences which exist between the
results reported by the services
employing the various methods.
Eventually this committee will
compare audience measurements
based on data collected from tele-
phone homes with those based on
information from homes without
telephone service, on reports of
listening and viewing by individu-
als as against household measure-
ments, on total and average-minute
measurements and the like.

Fourth and final working com-
mittee, on special projects, will
deal with specific rating problems
arising out of industry controversy
or otherwise that may be referred
to the ARF for determination.
First such problem, at which this
working group is already at work,
is the dispute between C. E. Hooper
Ine. and John Blair & Co. over the
validity of responses where the
interviewer asks about both tele-
viewing and radio listening [BeT,
May 19].

Harry Wolfe of Colgate-Palm-
olive-Peet Co. i3 chairman of this
working committee, with Mr.
Neale, Mr. Beville and Dr. Deck-
inger as its other members at this
time.
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AD PROGRESS

On 4A Eastern Meet Agenda

PANEL of four business executives
will explore the question of wheth-
er the advertising business is mak-
ing creative progress at tomorrow
morning’s (Tuesday) Grand Open-
ing meeting of the two-day 1952
Eastern Annual Conference of the
American Assn. of Advertising
Agencies at the Hotel Roosevelt,
New York.

Participating in this discussion
will be C. L. Whittier, vice presi-
dent and chairman of the plans
board, Young & Rubicam: Claude
Robinson, president of Opinion Re-
search Corp.; Alfred B. Stanton,
vice president and chairman of the
plans review board of Benton &
Bowles, and Julien Field, vice presi-
dent and creative director of Grey
Adv.

The two-day meeting will con-
sider the over-all theme of “Crea-
tive Progress Is Our Responsi-
bility.” Keynoting the opening ses-
sion will be a talk on “The Chal-
lenge of Creative Thinking” by
Marion Harper Jr., chairman of the
conference and president of Me-
Cann-Erickson. Mr. Harper will
serve as moderator of the panel
discussion and preside while the
opening session hears speeches by
Bayard Pope, vice president and
account group head of BBDO, on
“A Look at the Account Execu-
tive,” and John P. Cunningham,
executive vice president of Cunn-
ingham & Walsh Inc. and chairman
of the AAAA board, on “The Crea-
tive Challenge in the Job Ahead.”
Nine separate group meetings de-
voted to a specialized phase of ad-
vertising will be conducted Tues-
day afternoon.

Brockway Luncheon Address

Highlight of Wednesday’s pro-
gram will be a luncheon talk by
Louis N. Brockway, chairman of
the AAAA Advisory Committee
and executive vice president of
Young & Rubicam, on “The Im-
portance of Environment.” Group
meeting that morning will be held
on radio and TV production, in-
ternational advertising and mar-
keting and merchandising. Three
afternoon group sessions have been
planned on mechanical production,
research and management.

Some 90 business leaders are ex-
pected to attend the conference,
which will end with & cocktail party
Wednesday evening.

Three Name SH&G

THREE broadcast advertisers
have named Schoenfeld, Huber &
Green, Chicago, as agency. They
are Coca-Cola Bottling Co. of
Northern Indiana, Gary, currently
using heavy radio spot in Gary and
Hammond; M-W Labs., Chicago
(electronic and silverware platers),
which plans to use TV spot, and
Scientific Brake Service Labs., Chi-
cago, which is using radio program-
ming locally,
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Mr. Rawlins
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Mr. Tooke

ﬁl’ >
&
).

Mr. Vandagrift

*

Rawlins, Tooke, Vandagrift
Head KDKA, KYW, WOWO

SHIFT of L. R. Rawlins from general manager of KYW Philadelphia to
that of KDKA Pittsburgh, both Westinghouse Radio Stations Ine. proper-
ties, was announced last week by Joseph E. Baudino, WRS vice president

and general manager.

Replacing Mr. Rawlins as KYW
head will be Franklin A. Tooke, for
the past two years manager of
WOWO Ft. Wayne, Ind., also a
WRS station. Carl A. Vandagrift,
program head at WOWO, will be-
come manager there. All the ap-
pointments take effect Nov. 10.

R. G. Duffield, manager of KDKA
for the past year and a half, has
resigned 1o enter another field,
Mr. Baudino said. Mr. Duffield will
remain until the end of the year
as a consultant.

Mr. Rawlins, who was made gen-
eral manager of KYW in February
1960, joined Westinghouse Electric
Corp. in 1942 at the Louisville
Ordnance Plant, serving during the
war years as office manager of the
projectile department, later becom-
ing industrial relations supervisor.
He transferred in 1946 to the broad-
cast subsidiary’s offices, then in
Philadelphia, as head of the indus-
trial relations department, four
years later becoming KYW head.

Mr. Tooke joined WOWO in 1936
after being awarded a B.A. degree
at DePauw U. and studying at the
American Academy of Dramatic
Arts. He later became WOWO pro-
gram manager and in 1942 trans-
ferred to KDKA as program de-

NOVIK NAMED

Demo Radio-TV Consultant

MORRIS S. NOVIK, consultant
and president of WLIB New York,
was appointed last Wednesday a
special radio-TV consultant to the
Democratic National Committee.
His appointment was announced by
the Committee’s chairman, Stephen
Mitchell.

Mr. Novik, a former director of
radio for the City of New York, has
been acting as liaison with the com-
mittee and labor groups on ‘special
programming projects.
has been responsible for rebroad-
casts of major speeches by Gov.
Adlai Stevenson and President
Truman which are beamed to work-
ers in their homes [CLOSED CircurrT,
Oct. 13].

Mr. Novik.

~ -
partment head.

After three years in the Navy,
he returned to his program post at
KDKA and in 1950 assumed man-
agement of the KYW program de-
partment. In 1951 he returned to
WOWO as station manager and
supervised the station’s move to
new and modern quarters.

Mr. Vandagrift is a veteran of
17 years with WRS, having begun
in the news department. He won
national recognition later and a
number of safety -awards for
WOWO by developing one of the
first street - interview Safety-in-
Motoring campaigns.

MEDIA INFLUENCE

'Two-Way Process'—Eisenberg

INFLUENCE in radio and TV pro-
gramming “is a two-way process,”
with the media both influencing and
being influenced by audiences,
Philip Eisenberg, CBS-TV research
psychologist, told the annual New
York State Conference of Proba-
tion Officers at Utica last week.

Citing broadcasters’ reliance on
both research and public reaction
in development of programs, Mr.
Eisenberg said: “We try to provide
entertainment, news, education, and
culture. The public is quick to tell
us whether [a program] has been
a success or a failure. In that way,
they guide us in new explorations
in television.”

While the influence of radio and
TV often is spectacular, it is “lim-
ited,” he said, citing the famed
Orson Welles “invasion from Mars”
broadecast of 1938. Ft caused “a na-
tion-wide panic,” he recalled. And
yet, he continued:

“It was estimated that at least
six million people heard the broad-
cast. About 28% thought the pro-
gram was a real newscast. But only
20% were disturbed by it. Of the

‘people who heard the show 80%

were not disturbed by it and most
of them recognized it as a dra-
matic show.”

BROADCASTING

AMP ELECTION

Wall To Succeed Tompkins

ELECTION of Charles A. Wall as
president of Associated Music Pub-
lishers was announced last week
following a meeting of the boards
of directors of
AMP and Broad-
cast Music Inc,,
parent company.
Mr. Wall sue-
ceeds M. E,
Tompkins, who
will reach retire-
ment age on Nov.

In addition to
his new post, Mr.
Wall continues as
vice president in charge of finance
for BMI. He was appointed to that
position in May 1947 after 18 years
of service with NBC. During World
War II, Mr. Wall served with Gen.
Omar Bradley’s staff overseas and
currently holds a colonel’s commis-
sion in the infantry reserve. He is
a graduate of Harvard U. and the
Harvard School of Business.

Mr. Tompkins, who joined BMI
in 1947 as general manager, was
praised for his services by the di-
rectorate of BMI and AMP. He
will be retained on a long-term
consultation basis for both organi-
zations.

Other Elections

The BMI board also announced
the election of Glenn Dolberg, di-
rector of station relations, to vice
president in charge of station re-
lations. Robert J. Burton, vice
president of publishers relations,
was appointed to the additional
post of vice president in charge of
writers relations; Robert Sour, di-
rector of publisher relations, to as-
sistant viee president of this de-
partment, and Charles E. Lawrence,
assistant treasurer, to the addition-
al post of assistant secretary. Mr.
Burton also was elected secretary
of BMI, a position formerly held by
Mr. Tompkins.

Mr. Dolberg has been with BMI
for eight years, joining the organi-
zation as West Coast field repre-
sentative in the station relations
department.

Mr. Sour has been with BMI
since its founding in 1940 and has
served as an executive in both the
production and publishers relations
departments.

Mr. Lawrence joined BMI shortly
after its founding and has served
both AMP and BMI.

Mr. Wall

Rill Appointed

IRVING R. RILL, vice president of
Kastor, Farrell, Chesley & Clifford,
New York, has been appointed
executive vice president and ac-
count supervisor. Mr. Rill, with
KFC&C since September, previous-
ly was a vice president at Duane
Jones & Co., New York.

Telecasting

v



NETWORK GROSS OVER $27 MILLION isexenter

GROSS income of both the radio
and TV networks was higher in
September of this year than in that
month a year ago, according to
figures compiled by Publishers In-
formation Bureau on the advertis-
ing expenditures for time, at one-
time, before-discount rates, on the
broadeast networks.

Radio networks in September
1952 grossed $12,886,897, a gain of
8.8% above their gross of $11,848,-
794 in September 1951. TV net-
works grossed $14,430,632 this
September, up 21% from the Sep-
tember 1951 total of $11,925,516.
Combined advertising time pur-
chases on both the radio and TV
networks totaled $27,317,529 this
September, up 149% from the
$23,774,310 grossed in September
a year ago.

Lag in Radio

Cumulative totals for the first
nine months of the year show radio
network business for this year lag-
ging behind last year’s total, but
the 1952 figures still lack the July
political convention program bill-
ings, which will narrow the gap.
In TV, the network volume for the
three-quarter part of 1952 is

ABG AFFILIATES

To Hold Last Region Meet

ABC will wind up its 1952 round of
regional meetings with radio affi-
liates tomorrow (Tuesday) with a
session at The Inn in Ponte Vedra,
Fla., for officials of ABC stations in
Georgia, North and South Carolina,
Virginia, and Florida.

The meetings are held annually
to acquaint affiliates with network
plans ‘and prospects and to permit
them to explore problems of com-
mon concern. A highlight of this
year’s agenda is ABC's plan to
adopt, probably effective April 1,
a new gross cost structure which
would establish a single rate for
day and evening time but maintain
current net charges and station
compensation payments [BeT, Oct.
207.

Four Other Sessions

Four meetings already have been
held, starting with one in Holly-
wood Sept. 29. Subsequent ses-
sions were in New York, Chicago,
and New Orleans.

The network delegation to Ponte
Vedra, as at the other sessions, will
be headed by President Robert E.
Kintner. Others slated to attend are
Ernest Lee Jahncke Jr. vice presi-
dent- and assistant to the president;
Charles T. Ayres, vice president for
the radio network; Ted Oberfelder,
‘director of owned radio stations; Al-
fred R. Beckman and William Wylie,
respectively mnational director and
manager of the radio and TV station
relations departments; Oliver Treyz,
research and sales development di-
rector; and Ralph Hatcher, regional
manager of the radio and TV station
relations departments.

BROADCASTING ¢

roughly 50% ahead of last year
and when the political convention
sponsorship billings are added the

gain will be still greater.
Network-by-network analysis of
time sales for September and the

first nine months, with this year
compared to last, as compiled by
PIB, follows:

* * L * - * - - *
NETWORK RADIO NETWORK TELEVISION
Sept. 1952 Sept. 1951 dan.-Sept. Jan.-Sept. Sept. 1952 Sept. 1951 Jan.-Sept. Jan.-Sept,
1952 1951 , 1952 1951
ABC $2,533,785 $2,165.971  $26,302,019  $24,029,153 | ABC $1,203.917 $1,622,482  $14,031,241  $12,797,096
CBS 4,847,138 4,645,527 41,739,803 52,633,088 | ¢8s 5,815,622 - 4,159,213 47,555,890 28,397,751
MaS 1,607,107 1,324,061 14,534,122 12,861,185 | DuMont 809,475 738,578 6,798,441 5,207,574
NEC 3 998.867 3,713,235 34,299,840 41,250,864 | NBC 6,581,618 5,405,243 57,712,762 38,982,583
Total $12,884,897 $11,848,794 $114,875,784 $130,774,290 Totel $14,430,632 $11,925, 5146 $126,098,334 $85,385,004
NETWORK RADIO TOTALS TO DATE NETWORK TELEVISION TOTALS TO DATE
ABC CBS MBS NBC Total ABC CBS DuM. NBC Total

Jan,  $3,301,479 $5,161,397 $1,699,282 $4,357,353 $14.519.511 | Jon.  $2,020,461 $5,074,643  $717,148 $7,259,307 $15,071,559
Feb. 3,177,970 4,788,507 1,600,399 3,994,018 13,560,894 | Feb. 2,148,467 5,103,043 748544 5,813549 14,813,603
March 3,355,715 5,154,077 1,826,527 4,184,074 14,520,393 | March 2,065,052 5,643,723 760,593 7,320,358 15,789,126
Anril 3,244,145 4,943,400 1,681,924 4,078,593 13,948,063 | April 1,699,760 5,641,831 738,926 6,946,751 15,027,268
May 3,323,092 4,963,794 1,821,571 3,861,882 13,970,339 | May 1,504,043 5,602,634 775,063 4,822,982 14,704,722
June 3,001,314 4,629,354 1,632,677 3,708,014 12,971,559 | June 1,279,985 5,385820 749,497 5,794,534 13,209,836
July 2,082,666 3,257,331 1,339,276 2,878,196 9,557,469t | July 943,387 4,163,245 653,415 4,555,020 10,315,067
Avg. 2,281,852 3,994,905t 1,325,059 3,338,843  10,940,659T | Auvg. 1,166,169 5,105,929  B45780 5,618,643 12,73652)
Sept. 2,533,785 4,847,138 1,607,107 3,898,867 12,886897 | Sept. 1,203,917 5835622 809,475 6,581,618 14,430,632

Total $26,302,019 $41,739,803 $14,534,122 $34,299,840 $116,875,784

Total $14,031,241 $47,555,890 $6,798,441 357,712,762 sm,m,s:u't

Note: Cumulative totels for oll radic -and television networks but Mutuol still do not include July national political convention programs

sponsored by Admiral Corp., Philco Corp. o
t Revised as of Oct. 22, 1952,

nd Westinghouse Electric Corp,

RKO TRIO OUT

RALPH E. STOLKIN, new presi-
dent of RKO Pictures Corp., re-
signed as president and member of
the board of directors last week and
two others resigned as directors.

The action followed publication
by the Wall Street Journal of sev-
eral articles in a series on the back-
grounds of RKO’s new owners.
Those who resigned, in addition to
President Stolkin, were his father-
in-law, Abraham L. Koolish, and
William Gorman. The trio also re-
gigned offices in RKO Radio Pie-
tures Inc. and all other affiliated
corporations.

In a joint statement the retiring
trio said:

Our only interest in acquiring
stock of RKO Pictures Corp. was our
belief that the company can be, under
able and independent management,
brought to the full realization of its
great potential. We recognize that a
volume of unfavorable publicity di-
rected against us as individuals has
or can be damaging to the com-
pany. Consistent with our original in-
tent of deoing that which is best for
the company, and for that reason
only, we have submitted our resigna-
tions.

Appointments Soon

Board Chairman Arnold M.
Grant said the board “as soon as
possible” would “fill the vacancies
with men of outstanding calibre
who will be well qualified to rep-
resent the interests of all stock-
holders of RKO.” He said “it is
hoped that this can be accom-
plished within the next 10 days.”

Earlier in the week, Mr. Grant
reiterated to a news conference
that RKQ does not at this time
plan to release its backlog of

Telecasting

Resign After ‘Journal’ Expose

movies to television [B®T, Sept.
29]. He said it would take at least
nine months’ study before a deci-
sion could be reached on whether
to sell its films for TV use, and that
nobody had been assigned to make
such a study.

In reporting the resignations of
Messrs. Stolkin, Koolish, and Gor-
man, the Wall Street Journal said
Thursday:

Mr. Stolkin and Mr. Koolish ... are
veterans of the punchboard distribu-
tion business, and have records of
Federal Trade Commission citations
and Better Business Bureau com-
plaints.

They have become multi-million-
aires, - largély through mail-order
sales of everything from ecoonskin
caps to life insurance—but their ac-
tivities have also branched out into
such ventures as oil and radio broad-
casting. The two have conducted most
of their ventures from Chicago.

‘Journal' Allegations

The Journal said Mr. Gorman
had been a board member repre-
senting a third member of the pur-
chasing syndicate, Raymond J.
Ryan, and that “Mr. Ryan’s busi-
ness ig oil, but he has been a heavy
gambler and ,an acquaintance of
big-time racketeers Frank Costello
and Frank Erickson. In one petro-
leum lease venture he became—in-
advertently, he said-—a business as-
sociate of Costello and Erickson.”

The Journal said two members
of the original five-man purchasing
group remain on the RKQO board:
Edward G. Burke Jr., “who is the
youthful oil-company partner of
Mr. Ryan,” and Sherrill C. Corwin,
film exhibitor.

Messrs. Burke, Corwin, and Stol-

kin recently acquired interests in
KOIN Portland and KJR Seattle,
in each of which the three own a
combined 43.5% interest [BeT,
Aug. 18]. They alse own a total of
31% of the stock of KXOB Stock-
ton, Calif. [B®T, July 14].

~ The Journal on Monday said the
three also “have each subseribed
10¢% of the capital stock of
WMAY Inc, a concern which has
applied te FCC for a permit to
build a television station in
Springfield, Ill.” Both KOIN and
KJR are seeking television station
grants.

Comment Withheld

The Journal’s Monday article
also said “Mr. Stolkin’s old troubles
with the FCC’s sister agency, the
Federal Trade Commission,” con-
cerning a former punchboard busi-
ness, “were set out in an exhibit
made part of the record” when the
transfer of KOIN was up for FCC
approval. The article continued:

“Asked late last week whether
they cared to comment on this, FCC
officials said they would merely
stand on the record; that all of the
facts of the situation were made
known in the record and the entire
Commission approved the pur-
chase on the basis of these facts.
No one, in or out of government,
protested the purchase.”

Messrs. Stolkin, Koolish, Burke,
Ryan, and Corwin bought 1,013,420 -
RKO stock shares from Howard
Hughes for $7,093,970, and the 36,~
000 shares owned by former Pres-
ident Ned Dipenet. The purchase
represents about 30% of the com-
pany’s stock, a controlling interest
[BeT, Sept. 29].
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BMI, ASCAP DISCORD?

BMI and its subsidiaries for the
fiscal year ended July 31, 1952,
earned a net profit after provision
for federal and Canadian income
taxes of $74,6568. Gross income of
the industry-owned musie rights
organization for the year was $5,-
607,842, of which $4,970,836 or
roughly seven-eighths came from
license fees paid by radio and TV
stations. Operating costs totaled
$4,672,130 and administrative ex-
penses $694,234.

Annual financial statement has
bheen sent to BMI stockholders
along with a letter from Carl Hav-
erlin, BMI president, reporting
that as of Sept. 30 BMI has a to-
tal of 3,002 commercial broadcast-
ing licensees, AM, FM and TV, in
the United States and Canada, plus
4,050 'licensees in the non-broad-
casting field, the latter figure rep-
resenting an increase of 169 over
the previous year.

In contrast to last year, when 12
BMI-licensed compositions “showed
such strength as to merit their
listing in our letter to stockhold-
ers,” Mr. Haverlin stated, ‘“mea-
sured by the same standards of
popularity, BMI writers and pub-
lishers produced 24 such hits this
year. As a further index of accom-
plishment, during the fiscal period
BMI-licensed songs had 519 of
all the first places and 66% of the
total positions on the Lucky Strike
Hit Parade.” g

BMI Dominance

The dominance of BMI tunes in
the popular music field in the past
year and a half has been a matter
of growing concern to the writer
and publisher members of ASCAP,
unaccustomed to such rivalry. That
in less than a dozen years BMI
should have snatched the public
faney so thoroughly from the big
name established writers and pub-
lishers in the ASCAP roster seems
to them incredible and a trend to
-be rebuffed vigorously and effec-
tively.

Music business circles in recent
weeks have buzzed with rumors
that a number of ASCAP members
were banding together to do some-
thing to reverse the trend and were
raising a war chest of sizable
proportions to finance the project.
Legal action has been mentioned,
based on the smug theory that the
only way BMI could possibly get
more popular tunes than ASCAP
would be through a conspiracy be-
tween BMI and its broadcaster
owners. Cooler heads, however,
have decried such action, pointing
out that in the years immediately

_ following the 1941 break between
ASCAP and the broadcasters, when
feelings certainly were running
much higher than now, the broad-
casters were glad to broadeast
ASCAP music when they could
purchase the right to do so at
fees more reasonable than those
demanded by ASCAP before the

Page 30' ® OQOctober 27, 1952

break occurred. Indeed, for some
seven years following the return
of ASCAP music to the air, tunes
licensed by the society stood in the
top places on the Hit Parade and
were accordingly given more time
on the air than the less popular
BMI compositions.

What seems more likely is that
whatever funds the ASCAP mem-
bers collect will be used to entice
the composers and publishers who
today have the magic touch that
makes their tunes top favorites to
desert BMI and move over into
the ASCAP camp. Just as BMI in
earlier, leaner. days used every
power at its command to secure a
catalog of good pop tunes, not hesi-
tating to raid the ASCAP ranks
whenever the opportunity present-
ed itself, so today the ASCAP
members are planning counter-
raids on BMI, according to nu-
merous reports, whose authors
state positively that certain BMI
publishers have already had of-
fers to change their affiliation,
but who to date have been hesi-
tant about naming names.

One fear among the ASCAP

Friction Seen

members is that, if BMI continues
to dominate the popular song field,
garnering the lion’s share of per-
formances in radio and TV, ASCAP
will be unable to collect its pres-
ent license fees from the broad-
casters who are far and away its
best customers, accounting for
some 90% of its gross revenue. Al-
ready, a sizable group of TV sta-
tion owners have instituted court
action in protest against the per
program licenses issued by ASCAP,
asking the court to determine what
a fair fee for the use of ASCAP
music on television should be. This
case, after a long delay, is expect-
ed to come to court early next
year.

Blanket Licenses

The blanket TV licenses which
ASCAP has issued, to the video
networks and to some stations, ex-
pire at the end of 1953, a not too
far distant date. And, while the
ASCAP licenses to radio stations
run on until the end of 1958, the
outlook of having to accept lower
rates for & less desirable product is
not a pleasant one for those who

340 KC USE

FCC Findlizes Proposal
Extending AM Band

FCC last week finalized its rule making proposed last June 18 to add

540 ke to the AM broadeast band, thus leaving the way open for Class II

stations in a few parts of the country to seek that frequency.
Adoption of the 540 ke frequency proposal last June [Be®T, June 23]

was hailed by broadcasters as a
long sought after victory for Ar-
thur B. Church, owner of KMBC
Kansas City, Mo. The decision now
permits KMBC to prosecute its ap-
plication for 540 ke at Concordia,
Mo., where the station’s licensee,
Midland Broadecasting Co., operates
KFRM on 550 ke daytime only,
with b kw directional. KFRM dup-
licates KMBC programs.

The AM broadcast band under
the FCC finalization now is speci-
fied at 535 to 1605 ke instead of 550
to 1600 ke. FCC rules governing
the AM band are amended accord-
ingly effective 30 days after publi-
cation in the Federal Register.

Extension of the broadcast band
to 540 was approved at the Atlan-
tic City International Telecommuni-
cations Conference in 1947 after
initiation by the FCC at that time.
The 1951 Geneva agreement sup-
plemented the approval and speci-
fied Dec. 1, 1952, as the date for
bringing the 540 ke provision into
effect.

The action climaxed several years
of attempts by U. S. and Canadian
broadcasters to extend the AM band
into the more desirable lower fre-
quency ares just above 500 ke, the
international distress call channel.

The first proposal for extending
the band into the lower frequencies
came at the Madrid Telecommuni-
cations Conference in 1932 when
the Canadian delegation, backed by

+*
U. S. broadcasters, sought AM use
of 520, 530 and 540 ke. The U. S.
delegation opposed the proposal at
that time.

The 540 ke frequency is desig-
nated as a Canadian clear channel,
giving this frequency Class II
status in the U. 8. under the North
American Regional Broadcasting
Agreement (NARBA). The use of
540 ke was conceded to Canada in
Saskatchewan in 1938 in an execu-
tive agreement with the U. S. CBK
Watrous has used the frequency
since 1939 with full 50 kw power.

XEWA San Luis Potosi, in Mex-
ico, now is operating on 540 ke after
formal notice by Mexico in 1948
that it planned to use the frequency
with- full 150 kw power; however,
it is not believed the station is us-
ing the full 150 kw. The Mexican
action was taken in spite of U. S.
State Dept. protests, reportedly
made because the U. S, military es-
tablishment uses the contingent
410-535 band.

Midland Broadeasting Co. first
filed for 540 ke at Kansas City (for
KMBC) in May 1944, the applica-

tion being dismissed by FCC in’

1946,

In its decision last week the FCC
said use of the additional channel
will be subject to the “harmful in-
terference” provisions contained in
Sec. 2.104(a) of the Table of Fre-
quency Allocations rules.

BROADCASTING o

SMILING after first concert of the
New York Philharmonic-Symphony Or-
-chestra, sponsored by Willys-Overland
Motors Inc. on CBS Radio, are (I to r)
James M. Seward, administrative vice
president, CBS Radio; Dimitri Mitro-
poulos, orchestra music director, and
Roymond R. Rausch, vice president
and executive assistant to the presi-
dent, Willys-Overland.

are now collecting each quarter
their individual share of a distri-
bution of ASCAP funds now ag-
gregating some 312 million a year.

KQV CONTROL

Question Is Before FCC

WHO controls, KQV Pittsburgh?
FCC pondered this question as it
studied a memorandum submitted
last week in conjunction with CBS
purchase of 45% interest in the
Pittsburgh station.

Both KQV and CBS officials
maintained when the network buy-
in was announced [B®T, March
10] that it did not constitute trans-
fer of control and therefore did
not require prior FCC approval

Basis for that position was fact
that CBS’ 45% interest will be
voted by a trustee, and always will
be voted proporticnal to the votes
of the 55% stockholders.

Stock Transfer

On the same date that CBS pur-
chase was comsummated, however,
major stockholder E, F. Reed
transferred 50 shares of his stock
to hiz son, E. F. Reed Jr. This
resulted in a decrease in the hold-
ings of the original 23 stockhold-
ers when the present ownership
bought KQV in 1945, an FCC letter
of Aug. 20 asserted. Thus, a trans-
fer of control has taken place, the
Commission said, and calls for
FCC approval.

Commission cited a decision on
the KWIK Pocatello, Ida., case
which held that when meore than
50% of licensee's stock leaves the
hands of the original stoekholders
that is a transfer of control.

At issue is the guestion whether
the CBS purchase plus the trans-

“féi of B0 shareés bj E. F: Reed to.

his son is transfer. of.control and
required ‘prior FCC approval.

KQV operates on 1410 ke with §
kw. It is an MBS affiliate. It is re-
ported readying a Channel 4 TV
applieation for Irwin, Pa., a suburb
of Pittsburgh.

Telecasting



NCAB REQUESTS

UNC Eschew Commercial. TV

BROADCASTERS in North Caro-
lina have voted overwhelmingly in
favor of a resolution calling on U.
of North Carolina to assure the
state “that it intends to conduct
the activities of its radio and/or
television station at all times on a
strictly non-commerical basis.”

The resolution was adopted by
voice vote at the Qct. 4 meeting
of North Carolina Assn. of Broad-
casters. It was then submitted to
the membership for a mail referen-
dum vote,

NCAB members had expressed
concern that the university might
be seeking endowment funds to op-
erate a commercial station.

Text of the resolution as adopted
_ by the NCAB referendum follows:

RESOLUTION

WHEREAS the radio and the tele-
vision stations of the State of North
Carolina have individually and collec-

tively concerned themselves with the
great good to the people through the
dissemination of education and infor-

mation by radio and television, and

WHEREAS the radio and television
industry in North Carolina has enjoyed
the whole-hearted support amnd coop-
eration of the educational institutions
of the State imcluding the Greater
University of North Carolina so that
business institutions operated in the
American way of free enterprise have
joined with educational institutions to
further the common good, and

WHEREAS institutions such as the
Greater University of North Carolina
have obtained a non-commercial li-
cense to operate an FM radio station
and are contemplating the possibility
of obtaining a license and operating
a non-commercial television station
under the provisions of pre-allocations
made by the Federal Communications
Commission for the licensing and
operation of educational non-commer-
cial television stations,

BE IT THEREFORE RESOLVED that
the North Carolina Association of
Broadcasters, understanding that such
‘operation of a radio station and/or a
television station is and will at all
times be an adjunct to an educational
non-commercial institution of learn-
ing, anticipates and recommends a
continuing cooperation bhetween the
educational interest engaged in the
conduct of non-commercial educational
radio and television stations and the
North Carolina broadcasters engaged
in the operation of commercial radio
and television stations for the common
good of the neople;

BE IT FURTHER RESOLVED that
all broadcasters in the State of North
Carolina (educational and commercial}
recognize and declare that the preser-
vation of the status of educational in-
stitutions as non-commercial and so
financed and the status of radio and
television broadcasters as American
businessmen operating in the tradition
of Iree enterprise is vital and neces-
sary at all times to the proper and
constructive accomplishment for the
common good; and

BE IT FURTHER RESOLVED that in
the spirit of this resolution the North
Carolina Association of Broadcasters
hereby calls on the Greater University
of North Carolina to publicly assure
the people of this state by a letter to
the North Carolina Association of
Broadcasters that it intends to conduct
the actlvities of its radio and/or tele-
vision station at all times on a strictly
non+commercial basis.

For Plymouth Line

CHRYSLER Corp.’s Plymouth Div.,
through N. W. Ayer & Son, New
York, in introducing the 1953
model will sponsor four shows in
a saturation plan on CBS Radio
the week of Nov. 18. Programs
are Line-up, Meet Millie, Gun-
smoke and Mr. Chameleon.
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ALABAMA Broadcasters Assn. presidents, present and post, gather at the
ABA fall meeting, Oct. 10-11, on the U. of Alabama campus where the asso-

ciation maintains an office.

L to r;: Henry P, Johnston, WSGN-AM-FM

Birmingham, 1948-49; Howard E. Pill, WSFA Montgomery, 1949-50; Bert
Bank, WTBC-AM-FM Tuscaloosa, 1950-51; W. Emmett Brooks, WEBJ Brew-
ton, 1951-52, and T. E. Martin, WAPX Montgomery, 1952-53.

PROSPERITY KE

Nunn Claims Nation
Depends on Sales

WITH today’s economic emphasis on sales, the salesman has become “a
key custodian of our national prosperity,” according to Wesley I. Nunn,
advertising manager of Standard Oil Co. of Indiana, Chicago. Mr. Nunn
spoke Thursday at the first of two day-long sessions of the Audit Bureau

of Circulations, meeting in the
Drake Hotel, Chicago.

Success in the art of selling, he
asserted, makes the difference be-
tween the “deepest depression and
the greatest prosperity.” Calling
for closer cooperation between med-
ia and management, Mr. Nunn said
advertising must shoulder much of
the responsibility in the growth
process by “selling, as such, and
by helping in management deci-
gsions on vital functions such as
product development, market plan-
ning and research.”

Some responsibilities are the ad-
vertisers, primarily, aided by media
as “sympathetic observers,” he
said, with others “clearly in the
province of media, as advertisers
and agencies perhaps fill a coun-
sellor’s role.”

Discussing media and costs, he
cited as & most pressing “current
problem” for advertisers the diver-
sion of funds “by deals and gim-
micks from advertising programs
planned in advance to accomplish
needed company objectives.”

Such deals, he said, involve the
purchase of time in “brokerage
deals” by wholesalers and retailers.
He noted a “sharp conflict” between
the long-run buying view which
stresses consistency and long-term
development and the short-run
practice of buying distribution and
dealer support through “deals.”

The attitude of advertisers to-
ward such deals varies, Mr. Nunn
said, but generally speaking they
have *“legitimate objections” to
them. This practice, he said, leads
to loss of control of “one of the
most important functions in any
business—pricing.” i

He referred to suggested TV stu-
dies, with analysis of the medium’s
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effect on newspaper readership by
newspaper groups. A city, for ex-
ample, would be studied before and
after the advent of TV. Mr. Nunn
suggested the magazine industry
might be interested in conducting
a similar investigation. “We know
there is & continuing need for this
type of information because adver-
tisers' repeatedly ask for it,” he
said. Clients will have to continue
estimating TV’s impact on reader-
ship, and “with even greater urgen-
cy” as TV circulation grows, he
added.

Other Thursday highlights were
a2 panel discussion moderated by
Martha Rountree, m.c. of Meet the
Press on NBC-TV, and a speech by
John P. Cunningham, executive vice
president of Cunningham & Walsh,
New York, and board chairman of
American Assn. of Advertising
Agencies.

Miss Rountree appeared with two
speakers, Sen. Robert Xerr (D-
Okla.) and Sen. Harry P. Cain (R-
Wash.), who debated “Which Party
Can Do the Most for the Nation.”
The 45-minute panel, interspersed
with questions from a newspaper-
man-panel, was broadcast on
WCFL Chicago.

Retiring ABC board members in-

clude Lowry H. Crites, general
Mills; William A. Hart, E. 1. du-
Pont de Nemours; Howard M. Cha-
pin, General Foods; Russell Z. El-
ler, Sunkist Growers; W. S. Me-
Lean, Fisher Body Div., General
Motors; E. Ross Gamble, Leo Bur-
nett Agency, Chicago.
RICHARD WIDMARK and Anne Bax-
ter were presented with the first
annual “Golden Mike” awards on CBS
Radio’s Suspense, Oct. 20. They were
voted the best guest actors by the
program’s regular cast and crew.

REBROADCAST

Brown Charges ‘Conspiracy’

GORDON P. BROWN, owner of
WSAY Rochester, N, Y., lashed
out again last week at those who
request further postponement of
the effective date of the FCC’s new
rebroadeast rule after Oct. 31 and
requested Justice Dept. action
should an FCC investigation dig-
close “conspiracy.”

The rebroadcast rule, thrice-
postponed, would require stations
to permit rebroadcasting of their
signals upon request unless good
and sufficient reason exists to deny
permission. However, when a de-
nial is made, the station would
have to file an explanatory state-
ment with FCC within 10 days
[B*T, May 1%8]. NARTB, CBS,
NBC and others have petitioned for
delay in putting the rules into ef-
fect and have asked for reconsider-
ation of the rule. ’

Mr. Brown’s latest protest is in
response to a petition by Haley &
Doty, Washington law firm, for
further postponement of the  rule
after Oct. 31, tendered in behalf
of a number of stations. Mr. Brown
charges the petition “would infer
that Sec. 325 of the Communica-
tions Act was a license to a licensee
to dictate to a sponsor what use
the sponsor shall make of his own
program when actually legislative
history of See. 325 of the Act
clearly points out that it was the
purpose of the Act to protect the
one ‘spending a large amount of
money to prepare and present a
program’ (quoted from Page 2880
of the February 3, 1927 issue of the
Congressional Record).”

Charges Misinterpretation

Mr. Brown argued that “the
point has many times before been
brought to the attention of the
Commission that certain licensees
and networks have, and still are,
restricting rebroadeasting because
of an intentional erroneous inter-
pretation put on the Congressional
intent of Seec. 326(a), not by the
Commission but by those licensees
and networks who would monop-
olize the national radio sponsors’
programs.”

Mr, Brown’s petition continued:

Careful investigation and considera-
tion should be given by the Commis-
sion of those who would attempt to
continue to restrain rebroadcasting. It
is now quite evident through the sta-
tion relations departments of the two
petitioning networks, NBC and CBS;
NARTB; the Broadcast Magazine; the
attorneys of Haley & Doty and the sta-
tions which they represent, all of which .
are attempting to further restrain re-
broadcasting that such united action as
displiyed by the ahove relative to the
Commission’s report and order on
Docket 9808, seriously takes on the com-
plexion of a conspiracy to deprlve’
WSAY and thousands of other stations
from obtaining rebroadcast revenue
and to deprive millions of listeners of
their inherent right to the most "and
best that radio and TV can afford them.,
If such FCC investigation discloses con-
spitacy, I request that it be turned
over to the Justice Dept. and the Fed-
eral Trade Commiasion for their action.
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RADIO is selling itself short
though it is stronger than ever
before, NARTB District 1 (New
England) broadcasters were told
last week.

Special rates and under-the-table
deals were criticized by Paul H.
Provandie, vice president of Hoag
& Provandie, Boston, addressing
the closing luncheon of the Mon-
day-Tuesday meeting held at the
Hotel Statler, Boston.

These practices are “all too prev-
alent,” Mr. Provandie said, and
“put the agency in a bad position.”
He mentioned the practice of giv-
ing local dealers local rates after
station representatives had quoted
eard rates to the agency. “We
want the most for our money,” he
said, “but we want to pay the
legitimate price.”

“You get the impression that
radio is dead,” he continued. “In-
stead of positive selling, the ap-
proach is—if you have a few dol-
lars left over, how about using
radio?”

Powerful Sales Medium

“If properly used, radio is a
powerful sales advertising medium
that can bring exceptional results,”
he said. “Methods of using radio
have changed. Today it’s a ques-
tion of saturation, of dominating
a market.” He mentioned a client
on an all-radio budget, with
12,600 spots on 79 stations. The
campaign is proving how well radio
can produce for an account, he
said. Of the 79 stations, he con-
tinued, only 21 were paid at the
national rate. He said $24,000 was
lost by the other stations and
“there was no need for it.” Rep-
resentatives put in a lot of work
but were cut out, he noted.

Dr. Sydney Roslow, director of
The Pulse Inc., deseribed merits of
his firm’s audience technique, re-
minding there is no chance of
making a complete audience count
at any given time.

W. Bruce McEwen, vice presi-
dent of C. E. Hooper Inec., substi-
tuting for Mr. Hooper, said he

FAITH IN RADIO

Recited at NARTB Dist. 1 Meet at Boston

INDUSTRY leaders at joint NARTB District 1—New England Radic Execu-
tives Club luncheon in Boston last week included (seated | to r}; Harold E.
Fellows, NARTB president; Mary McKenna, Bentoen & Bowles, N. Y.; Lewis
H. Avery, Avery-Knodel Inc., N. Y.; John Taylor, RCA; Vincent T. Wasilewski,
NARTB; Joseph K. Close, WKNE, Keene, N. H. Standing, Williem T. Stubble-
field, NARTB; Robert McCrae, RCA, Boston; Robert D. Lilien, Whitehall
Pharmaca! Co., N. Y.; Rudolph Bruce, N. E. Coke Co. and REC president;
William B. McGrath, WHDH Boston and District 1 director; William H. Rines,
WCSH Portland; Gerald Harrison, WMAS Springfield.

* 3 *

William B. MecGrath, distriet di-
rector and managing director . of
WHDH Boston.

Robert D. Lilien, advertising
manager of Whitehall Pharmacal
Co., reported that radio gets a
bigger share of its budget than
any other medium. In presenting
sales ideas today, he suggested
that Whitehall’s two levels of pur-
chases, network and spot, be kept
in mind.

was proposing a “practicable,
workable” plan designed to show
radio listening in and out of the
home, describing parallel surveys
in which out-of-home listening is
neasured by the diary method. Dr,
Roslow said Pulse has been doing
out-of-home measurement.

" Participating in the Tuesday
afternoon TV panel were W. C.
Swartley, WBZ-TV Boston; Craig
Lawrence, WCBS-TV New York,
and Robert D. Swezey, WDSU-TV
New Orleans, NARTB TV board
member.

Resolutions included a loyalty
pledge by which members agreed to
abstain from double billing. Others
commended NARTB officials and
William B. McGrath, WHDH Bos-
ton, district director. Appreciation
was voiced for the vigorous sup-
port given broadcasting by the
trade press. Resolutions commit-
tee members were Earle G. Clem-
ent, WBET Brockton, Mass., chair-
man; Jock MacKenzie, WMOU
Berlin, N. H.; Carleton D. Brown,
WTVL Waterville, Me.; William
H. Rines, WCSH Portland; John
D. Swan, WCAX Burlington, Vt.

Presiding at the sessions was

Headache Remedy Sales

“Since headache remedy sales are
somewhat concentrated in urban
areas, and what we are looking for
if we buy additional network time
is audience extension rather than
increased frequency. against the
same audience we reach so heavily
in the daytime, the inroads of
television become a very important
factor,” Mr. Lilien declared.

“Practically the only type of
network time left to buy is at
night, and it is just in urban areas
where TV is hitting hardest at
night. We are always extremely
anxious to hear- of any network
plan which will crack this very
tough nut, and we believe the net-

works showed great creative media
imagination in working out with
their affiliates the ‘tandem’ type
operations which enabled advertis-
ers like us to extend our daytime
audiences with minimum talent
charges, short-term commitments,
and at reasonable cost-per-thou-
sand levels.”

Referring to spot buying, Mr.
Lilien said that since “early morn-
ing time has suffered negligibly in
most markets because of TV, we
buy almost uniformly here, where
we can reach not only TV homes,
but alse working women and a
heavy male audience.”

Whitehall is extremely measure-
ment conscious, he said, and since
it uses transcriptions almost ex-
clusively in spot announcements,
personalities as salesmen are not
s0 important as how many people

(Continued on page 56)

RTES LUNCHEON

Sarnoff Sketches Aims

THE RADIO & Television Execu-
tives Socicty is going to be more
than just a series of luncheon
meetings, its president, Robert
Sarnoff, said Thursday at the first
luncheon of the new organization,
formed by a merger of American
Television Society and Radio Exec-
utives Club of New York.

Reading from the preamble of
the RTES constitution, which ecalls
for a forum for the exchange of
ideas and discussion of industry
problems and on the organization
to promote the use of radio and
TV broadcasting, Mr. Sarnoff said
that plans now are being made to
carry out these ends.

Some 300 persons attended the
opening luncheon, held at the
Roosevelt Hotel, New York, to hear
the political scene discussed by
four news commentators: H. V.
Kaltenborn of NBC, John Daly of
ABC, Douglas Edwards of CBS
and H. R. Baukhage of ABC. Mil-
ton Berle spoke briefly.

: . L=

CHATTING with NARTB District 2 director E. R. Vadeboncoecur (1), WSYR
Syracuse, at district meeting were (1 to r): George Bingham, WKIP Pough-
keepsie; Robert Peebles, WKNY Kingston; W. W, Carter Jr., WTRY Troy;

Chorles Phillips, WFBL Syracuse; Frederick L. Keesee, WMBO Auburn.
District 2 met at Rye, N. Y. [BeT, Oct, 20].
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SEXTET from New York and New Jersey at NARTB District 2 meeting (seated,

[ to r): Joel Scheier, WIRY Plattsburg; Alois A. Schmidt, WFCB Dunkirk;

Ear! R. Kelly, WWNY Watertown. Standing, Robert L. Williams, WCTC New

Brunswick, N, J.; Stephen Ryder, WENE Binghamton; James W. Higgins,
WWNY Watertown.
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Like pretty girls go for sweets

Baltimore merchants go for WITH like pretty girls go for sweets! They love the quick, .
profitable results they get from this low-cost station. At low, low rates, WITH delivers a huge,
responsive audience—more listeners-per-dollar than any other radio or TV station in town.
And that means low cost results! And that’s why WITH carries the advertising of twice as

many local folks as any other station in town!

So take a tip from these smart advertisers. Put WITH on your schedule. WITH can produce

low-cost results for you, too! Get the whole story from your Forjoe man today!

IN BALTIMORE

THM 5

TOM TINSLEY, PRESIDENT + REPRESENTED BY FORJOE AND COMPANY
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McCARTHY TALK

KING-TV Cancels
When Deletion Fails

REFUSAL of Sen. Joseph R. McCarthy (R-Wis.) to delete a portion of
his prepared address led to cancellation of a televised program on KING-

TV Seattle Thurdsay.

KING-TV officials said the Senator would not allow deletion of

- portions of his prepared speech
containing _allegations against two
members of Drew Pearson’s staff,
The station announced the tele-
cast had been canceled for reasons
beyond its control.

Sen. MeCarthy, told by KING-
TV that the charges required proof,
said he did not have the proof im-
mediately available. He contended
that in a paid political telecast the
station does not have any right
to censor a speech. He said he
would ask the FCC to revoke
KING-TV’s license,

Otto Brandt, vice president-gen-
eral manager of KING-TV, said
the station was advised that if the
material were false it would be
libelous.

“Our attorneys advised us that
in the event there is a candidate
for public office speaking in behalf
of his own candidacy, the station
cannot censor the script because of

TV SETS IN ‘53
GE Sees 6.2 Million

TV RECEIVER production next
year will hit 6.2 million, highest
since the 7.5 million manufactured
during record-setting 1950, the
General Electric Tube Dept.’s mar-
keting manager, E. F. Peterson,
predicted last week.

He said 1953’s retail value pro-
duction of sets will be $1.73 bil-
lion, or 0.75 million more sets than
in 1952. Some 5.4 million sets were
produced in 1951, the same figure
expected this year. The rise he
attributed to the expected estab-
lishment of new stations, many of
them uhf, and aceceleration in re-
placement of old sets, partly be-
cause of new uhf operations.

Increased saturation in estab-
lished TV markets and increase in
the number of mulii-set owners
also will contribute to the produc-
tion rise, Mr. Peterson said. The
predictions were based on a GE
Tube Dept. market analysis,

Production of small radio and
TV receiving tubes will hit new
peaks, he said, predicting produc-
tion of 435 million such tubes, com-
pared with the 375 million total ex-
pected this year. The 1953 figure
will eclipse the 1950 record of 383
million tubes, he said.

TV picture tube production is
expected to exceed the eight mil-
lion manufactured in 1950, and
will be up 1.5 million over this
year’s expected total, with more
than two million of this number
to be used for replacements.

He said about 700,000 zets bought
between 1947 and 1950 will be
ready for replacement next year,
with many old models relegated
to second-set use in favor of new
receivers.
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libelous insertions,” he said. “How-
ever, where an individual speaks in
behalf of another candidate, any
libelous material on such a pro-
gram would render that station
liable to suit by any individuals so
defamed.”

Mr. Brandt further told Broap-
CASTING ® TELECASTING that the
station “leaned gver backwards” in
ity dealings with the Wisconsin
senator. The station has a 48-hour
deadline on political seripts, he
said, and the Senator’s seript was
“almost 48 hours late.”

Within an hour following re-
ceipt of the seript, Mr. Brandt said,
the agent was advised of the sta-
tion’s position, and that was nearly
four hours in advance of air time.
Inference had been made the sta-
tion had not advised the Senator
until just prior to air time.

Hobby for lke

FORMATION of a Democrats-for-
Eisenhower Committee headed by
Mrs. Oveta Culp Hobby, KPRC-AM-
FM-TV Houston, was announced
at Eisenhower-Nixon headquarters
last week. Mrs. Hobby, co-publisher
of the Houston Post and first WAC
director, will direct the new group
from New York GOP headquarters,
according to an AP story.

SEG-ATFP AGREE
On Same Movie-TV Scales

SCREEN Extras Guild and Alli-
ance of Television Film Producers
last week agreed regular theatrieal
motion picture contract wage scales
and working conditions shall apply
also to TV films.

Still to be worked out are repay-
ment for re-use of TV films and in-
creased rates for multiple pictures.
The new agreement is retroactive
to Sept. 17, but ATFP will not pay
increased rates until all phases of
the contract are settled and ap-
proved by the Wage Stabilization
Board.

P. Lorillard Signs

P. LORILLARD Co., New York, has
signed for two news programs on
328 stations on ABC radio effective
yesterday (Sunday). Monday Morn-
tng Headlines {Sunday, 6:15-6:30
p.m.) will be underwritten by the
company’s Embassy cigarettes and
the Taylor Grant-News show {Sun-
day, 9:15-30 p.m.) will be spon-
sored by OIld Gold -cigarettes.
Lennen & Newell, New York, is the
agency.

Bouquet to WAAM (TV)

DETLEV W. BRONK, wo
famed scientist and pre31dent
of Johns Hopkins U., has
paid tribute to Ben and Her-
-man Cohen, president and
vice president of WAAM
(TV) Baltimore, for “out-
standing public service” in
interest of education, reli-
gion, social service and arts.
As chairman of WAAM Pro-
gram Advisory Council, Pres-
ident Bronk arranged the
testimonial and presented a
scroll to WAAM executives.
Members of the council
joined in signing the scroll.
Its members include publie,
religious and civic leaders.
Among WAAM achievements
for education is Johns Hop-
kins Science Review, award-
winning telecast developed
cooperatively with the uni-
versity.

WOW-TV EXPANDS
Will Up Power to 28 kw

A $120,000 improvement and ex-
pansion program is underway at
WOW-TV Omaha.

Present construction is the first
segment of a two-part program
which WOW-TV hopes will lead to
power increase to 100 kw.

This initial program, alreadv ap-
proved by FCC, will jump WOW-
TV’s power from its present 17.2
kw to 28 kw. The second step,
which would up the station’s power
to the maximum 100 kw, awaits
FCC approval, it was reported.

Assembly and testing of the new
antenna already have begun, with
actual work on the modification of

the WOW-TV tower slated to begin -

Nov. 5. All equipment is scheduled
for installation by mid-November.
Construction work will be under
the supervision of WOW-TV Chief
Engineer W. J. Kotera and RCA
engineers.

Frank P. Fogarty, general man-
ager of Meredith WOW Inc., own-
er - operator of WOW-AM-TV,
said that in addition to improving
WOW-TV’s signal, the program
also will extend the station’s serv-
ice area about 12 miles,

CAAA Elects Ronalds

RUSSELL C. RONALDS, presi-
dent of Ronalds Adv. Agency, Mont-
real and Toronto, was elected
president of the Canadian Assn.
of Advertising Agencies at To-
ronto on Oct. 16. G. C. Hammond,
Cockfield Brown & ‘Co., Montreal,
and Mark Napier, J. Walter
Thompson Co. Ltd., Toronto, were
elected vice presidents.

Fellows Heads Drive

HAROLD E. FELLOWS, NARTB
president, has been named chairman
of the National Radioc & Television
Committee for the 1953 March of
Dimes by Basil O'Connor, president
of the National Foundation for In-
fantile Paralysis.

BROADCASTING =

CBS-TV SHIFT

Aubrey to Head KNXT (TV)

JAMES T. AUBREY Jr., for 10
months sales manager, has been
named manager of KNXT (TV)
Hollywood, CBS-TV owned station,
and general man-
ager of Columbia
Television Pacific
Network.

The appoint-
ment was an-
nounced Wednes-
day by Merle S.
Jones, vice presi-
: dent in charge of
B CBS Television

Mr. Aubrey stations and gen-

eral service. Mr.
Aubrey succeeds Wilbur S. Ed-
wards, shifted to New York as gen-
eral sales manager of CBS Tele-
vision film sales [BeT, Oct. 29].

Mr. Jones also revealed that Ed-
mund C. Bunker, account executive
in CBS-TV network sales, New
York, is being transferred to Holly-
wood as sales manager of KNXT
and CTPN, taking over the first
week in November.

With CBS for more than four
years, Mr. Aubrey joined KNXT
in 1950 when it was purchased by
the network from the Thomas S.
Lee estate. Previously, he was
KNXT account executive for two
years.

Mr. Bunker was account execu-
tive with Avery-Knodel Inc., New
York, before joining CBS network
sales in June 1949. Before, he had
been regional sales manager of
WIS Columbia, 8. C. He at one
time had been program director and
chief announcer of WSCN Charles-
ton, 8. C., and account executive
and copywriter at WTQOC Savan-
nah, Ga.

Philip Morris Looks

PHILIP MORRIS cigarettes, New
York, through Biow Co., is looking
for a new show to replace What’s
My Line? on CBS Radio. Latter
program will be cancelled Nov. 26
but the firm will retain the Wednes-
day 9:30-10 p.m. time. Cigarette
firm also plans to place its My
Little Margie on CBS-TV but the
time and exact starting date have
not been set. Program is on NBC-
TV for five weeks.

UBC Appoints Two

GRAEME ZIMMER, formerly gen-
eral manager of WCAV Norfolk,
Va., and WXGI Richmond, Va.,
has joined United Broadeasting
Co., Washington, taking charge of
national sales outside New York
City, according to Richard Eaton,
head of the UBC operations. Robert
L. Wittig continues in charge of
the New York sales office. Eugene
Miller, formerly promotion man-
ager of WRFD Worthington, Ohio,
has been named UBC publicity di-
rector at Washington headquarters.

Telecasting



our TV films?

, ‘“\l

4 Y

/

"o . N l‘ iﬁ
o

o
g2 do better
) with SPOT—

much better

*

When you place your TV film shows on a Spot basis, you don’t

get tangled up in cable allocations, ‘“must” stations or minimum
group requirements. With Spot, you buy only the markets you wish . . .,
find stations clear time more readily. And there’s a saving

in time charges—enough to cover film prints,

their distribution and others costs.

Get the full details from your Katz representative.

T H E K ATz A G E N c Y’ l" c e National Advertising Representatives

488 MADISON AVENUE, NEW YORK 22, NEW YORK » CHICAGO » LOS ANGELES » SAN FRANCISCO » ATLANTA » DALLAS » KANSAS CITY » DETROIT
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Single Rate Card Favored

(Continued from page 27)

rating at night means more in
terms of listeners than a daytime
rating.

One way of bringing day and
night rates closer to the same level
is to use different frequency dis-
count formulas. Another method
shown by the survey is use of a
single rate for Iocal business
regardless of the time of day, with
day and night rates for national
spot.

Comments offered by 27 broad-
casters at the District 3 and 4
meetings (about one out of six
of those present) follow:

ED M. ANDERSON, WBBO-
AM-FM Forest City, N. C., WPNF
Brevard, N. C.—There’s no reason
a 250 w station should have a
higher night rate, in view of the
decreased coverage. TV obviously
is causing a shrinkage of the night
audience. It has not affected our
daytime radio coverage.

JOHN S. BOOTH, WCHA-AM-
FM Chambersburg, Pa.—We are

WWDC’S GROSS
Single Rate Credited

SINGLE rates for day and night
time deserve most of the credit for
a three-year climb in gross receipts
of WWDC Washington, according
to Ben Strouse, general manager
(see rate card survey this page).

“Equal rates for the hours be-
tween 6:30 a.m. and 11 p.m. are
a terrific attraction to national
and local advertisers,” said Mr.
Strouse, one of the first to adopt
the single rate formula.

“We equalized rates Feb. 1, 1950
when we went from 250 w to 5 kw
fulltime,” he continued, raising
daytime rates to the night level,
with the exception of special rates
between 11 p.m. and 6:30 a.m.

“Qur 1950 gross volume was
23% over 1949. In 1951, our big-
gest year up to that time, our
gross was 5% over 1950. Now 1952
looks still larger and our gross
should be 159% over 1951." Mr.
Strouse stated further:

We should have equalized our
rates many years ago. TV was not
an important factor in night radio in
early 1950. As an independent sta-
tion at that time, WWDC had a sub-
stantial share of the night audience,
though bucking big-name radio pro-
grams. We decided it wasn't fair,
however, to charge advertisers a sub-
stantially higher rate at night be-
cause the audience wasn't that much
larger.

By the time we joined MBS in
March 1951, television’s influence had
increased. We kept the same rate
structure, however, and more than
held our own with our daytime au-
dience.

Night radio rates at that time were
too high in proportion to the daytime
scale. Stations should raise their day-
time rates to the night level, equaliz-
ing rates on the basis and the job
done for the advertiser. Radio rates
have long been too low.
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daytime but have the same rate
for day and evening in winter
when we are on as late as 8:45 p.m.

DOUGLAS M. BRADHAM,
WTMA-AM-FM Charleston, S. C.—
While WTMA isn’t in a TV market
yet, we believe the single rate card
is definitely coming. In time, the
day rate may exceed the night rate.
At present the night rate is nearly
double that for day periods.

GEORGE D. COLEMAN, WGBI-
AM-FM Scranton, Pa.—A lot de-
pends on the market, and the in-
roads of television.
must be analyzed separately. WGBI
is carrying a full, sold-out sched-
ule and has no special local rate.
Night rates are about double our
daytime scale.

CHARLES H. CRUTCHFIELD,
WBT WBT-FM and WBTV (TV)
Charlotte, N. C.—The single rate
card for radio is inevitable. I am
hopeful it will not come immedi-
ately. If broadcasters don't adopt
a single rate, timebuyers will force
them to take the step. Television
has affected our radio ratings only
a fraction of a point. Broadcasters
should be smart and beat timebuy-
ers to the single rate, making it a
positive step and not negative as
in the case of network rate-cutting.

HAROLD ESSEX, WSJS-AM-
FM Winston-Salem, N. C.—When
WSJS went on the air in 1830 it
operated with a single rate. Day-
time hours are becoming more valu-
able as TV's influence spreads.

F. J. EVANS, WPLH-AM-FM
Huntington, W. Va.—That’s what
we're going to have. We now have
the same day and night rate for
local spot. Stations will be charg-
ing a little less at night and a
little more during the day. We
have Class A and B national rates.
Most national spot business is day-
time.

EARLE J. GLUCK, WSOC-AM-
FM, Charlotte, N. C.—I'm opposed
to a single rate. I look for an in-
crease in day rates until they ap-
proach night rates. We need to
increase day rates up to the night
level. ’

LESTER L. GOULD, WINC
Jacksonville, N. C.—I believe in
a single day and night rate, in-
cluding politics, but with this ex-
ception—a 25% higher night rate
for spots to discourage them, sav-
ing the time for programs.

CECIL B. HOSKINS, WWNC
Asheville, N. C.—We may come to
that but not this year, or next.
Last Aug. 15 WWNC increased
rates. Our Class B rate is now 15%
higher. Class A time has been
changed from 6-11 p.m. to 6:30-
10:30 p.m.

J. ROBERT GULICK, Steinman
radio and TV stations—We aren’t
doing it now, but are coming to it
at all the Steinman radio stations
because of television. TV creates
a terrific competitive situation from

Each market

6:30 to 11 p.m. The 11 p.m. news
is still one of radio’s strong points.

J. FRANK JARMAN, WDNC-
AM-FM Durham, N. C.—I don’t
believe in the same day and night
rate. Surveys show the night pro-
grams rate higher than day pro-
grams in our market. I believe in
charging according to the size of
the audience.

E. Z. JONES, WBBB-AM-FM,
Burlington, N. C.—If our AM out-
let operated at night, it would have
a single rate. Qur FM rate is the
same for day and night.

LEONARD KAPNER, WCAE-
AM-FM Pittsburgh—Since June 1
WCAE has had a Class A rate
from 9 a.m. to 11:30 p.m. Many
stations are rate-cutting. I hold
no brief for this practice since
it can put stations out of business.
Rather than use unethical prac-
tices to get business they should
decide that TV's impact is ap-
parent on evening sets-in-use. The
evening audience is still a little
ahead of daytime listening. You
don’t get 45 ratings at 9 p.m., for
example, but the audience is still
substantial.

GAINES KELLEY, WFMY
(FM) and WFMY-TV Greens-
boro, N. C.—Daytime radio has
been undersold for a long time.
Night audiences are obviously af-
feeted by TV as evidenced by net-
work cuts, Daytime radio is becom-
ing more important. WFMY (FM)
has a single day and night rate.
It hasn’t been changed since the
station went on the air in 1948.

RICHARD H. MASON, WPTF-
AM-FM Raleigh, N. C.—I don't
approve a single rate. Despite tele-
vision's influence, radio is still a
good medium at night and always
will be. A single rate card would
be a retreat.

L. WATERS MILBOURNE,
WCAO-AM-FM Baltimore—Even
if a station has the same night
and day rate, it has the whole fam-
ily listening at night so the same
rating is worth more. We reduced
our night rate 20%. The day rate
was raised in 1951 and again this
autumn. Our gross and net income
in 1952 is above 1951 despite the
CBS rate cut.

W. H. PAULSGROVE, WJEJ
Hagerstown, Md.—We're heading
in that direction, pulling our day
rate up with night off a little. We
still have Class A and B rates.

THOMAS B. PRICE, WBVP
Beaver Falls, Pa.—I don’t believe
in a single rate. It's the custom
in radio to have group rates based
on tune-in. A drastic rate redue-
tion in radio is not justified. Even
if TV takes away part of the au-
dience, radio rates are still too low.

JOHN M. RIVERS, WCSC-AM-
FM Charleston, S. C.—The single
rate is impractical in areas not
fundamentally affected by telev-
sion. Ultimately the answer to the
rate problem will be an increase
in day and decrease in night rates.

LAWRENCE H. ROGERS II,

BROADCASTING

CHARLES W. BALTHROPE (r), presi-
dent, KITE San Antonio, presents an-
niversary cake to Jack Morse, vice
president, Joske’s ‘department store,
on fourth anniversary of Joske's

sponsorship of all hourly headline

newscasts on KITE. During four-year

period, store has sponsored more than
10,000 newscosts.

WSAZ-AM-TV Huntington, W.
Va.—I believe in a revision of the
present system, leaning toward a
single day-night rate although re-
gsearch is necessary in individual
cases. We are bringing the day
radio rate more closely in line
with the night rate through the
frequency discount schedule, rais-
ing the high - frequency daytime
rate without increasing the basic
scale. The night rate hasn't been
changed. I can't see the safety of
reducing the night rate until the
industry stops talking in terms of
a onetime night hourly rate.

JOE L. SMITH JR., WILS-AM-
FM Beckley, W. Va.; WKNA-AM-
FM Charleston, W. Va,—The sin-
gle rate is inevitable. We have a
single rate now for spots at
Charleston. If the Beckley station
gets a day-time power increase, we
will change to a single rate.

J. T. SNOWDEN JR., WCPS-
AM-FM Tarboro, N. C.—We “sell
WCPS” to sponsors. If it’s a night
program, it’s on FM since our AM
station is daytime only. If it's day-
time, the FM station duplicates
except for sports. events. On week-
ends we have carried four football
games, three on FM. We have sold
AM and FM coverage of a game
to separate sponsors. AM and FM
rates are the same. Most fulltime
stations in the area have the same
day and night rate.

JOHN E. SURRICK, WFBR
Baltimore—I'm in favor. We sell
on a circulation basis. Where TV
penetrates, the night audience is
reduced. WFBR is building a new
card with an adjustment upward
in day rates and downward in night
rates. Daytime radio has been un-
derpriced.

ROY F. THOMPSON, WRTA
Altoona, Pa.—The single rate may
come but I'm not in favor of it now.

BEN E, WILBUR, WOL Wash-
ington—I believe in a modified
single rate. Hours between 11 p.m.
and 7 a.m. might be other than
Class A. Our basic day and night
rates are the same.

® Telecasting
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Campaign Radio-TV Fever Rages

(Continued from page 24)

uled a “preview” tonight (Mon-
day), on its Johns Hopkins Secience
Review (8:30-9 p.m.), of Reming-
ton Rand’s Univac electronic
“brain” which CBS-TV will use in
its election coverage, The preview
will present the machine’s inventor,
Dr. John Mauchly.

In addition to placing the CBS-
TV coverage on the four DuMont
stations, Westinghouse also has
been sponsoring the CBS-TV Pick
the Winner programs on the same
DuMont outlets.

Other election coverage sales in-
cluded further developments in
WJZ-TV New York’s gigning of
American Oil Co. (Amoco) for five-
minute local presentations every
half-hour starting at 8:25 election
night and continuing until signoff.
Newsweek bought 20-second- com-
mercials and S. W. Farber (Farber-
ware kitchen utensils) signed for
10-second commercials in all of
these five-minute periods. The
Amoco - Newsweek - Farber
amounted to an estimated $11,000
in billings. Commentator - Editor
Taylor Grant and newsmen of the
New York World Telegram & Sun
will be featured.

GOP New York Schedule

The New York Republican State
Committee sponsored a number of
broadeasts on New York state sta-
tions last Thursday, Friday, and
Saturday on behalf of Presidential
and/or Senatorial candidates.

These included a Thursday evening
half-hour broadcast by Gen. Eisen-
hower from Buffalo on seven New
York state radio affiliates of NBC,
lus WBEN-TV Buffalo; a quarter-
our speech by Dean Alfange on WQXR
New York Friday night, with rebroad-
cast Saturday night over WMCA New
York: a _15-minute speech by Gov.
Thomas E. Dewey Monday and Fri-
day evening on seven NBC-TV affi-
liates in_the state and one by Gov.
Dewey Saturday evening on WOR-
TV New York:; and a five-minute broad-
cast on each of the three days, car-
ried on 17 New York state radio affi-
liates of ABC, plus a quarter-hour on
WOR-TV Saturday evening.

WPIX (TV) New York reported
that the New Jersey and New
York State Republican Committees
had booked “intensive” spot cam-
paigns on its station.

The Liberal Party also signed for
two quarter-hours on WPIX—to-
night and Wednesday night — for
speeches by Dr. George S. Counts,
candidate for the U. 8, Senate.

In the meantime, ABC, outlining
‘technical features 'of its coverage
plans, estimated it would use a half-
million dollars worth of radio-TV
equipment, including & new “Robot
Reporter” and at least 125 micro-
phones and 35 TV cameras in stu-
dios and at key election points
across the nation. Walter Winchell
will head the staff of ABC com-
mentators,

Mutual, adding to its earlier an-
nouncements of plans, said some
25 regional news centers are being
set up throughout the country to
augment its five major news bu-
reaus in providing coverage of re-
turns.

Canadian stations and networks
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are completing plans for coverage
of the Nov. 4 election, and most
stations and networks plan to be on
the air until a definite result is in
sight. In addition, Canadian sta-
tions plan to carry commentators
from various capitals including
Ottawa, Washington, London and
Paris, on the results of the election.

At least one international adver-
tiser, Canadian Westinghouse Ltd.,
Hamilton, Ont., is sponsoring the
reports for one network, with some
30 Trans-Canada network stations
to be used between 9 p.m. and mid-
night, carrying CBS reports. Spon-
sor will also earry five minute sum-
maries every half-hour and a few
quarter-hour summaries on CFRB
Toronto, the local CBS outlet, which
is not on Trans-Canada network.

Other developments in capsule:

e Final program of a series of five
broadcasts each Wednesday in October
on ABC radio, 10:15-10:30 p.m., under
sponsorship of International Ladies
Garment Workers Union in the inter-
est of the Stevepson candidacy, will
be a simuleast, carried Oct, 29 on
ABC radio and TV. Mr. Stevenson
witl be introduced by Tallulah Bank-
head.

& A “McCarthy Broadcast Commit-
tee” has made arrangements for a $50-
per-plate dinner in Chicago to finance
a major radio-TV network broadcast
by Sen. Joseph McCarthy {(R-Wis.)
Oct. 27. Network costs are placed be-
tween $50,000 and $60,000, with ABC-
TV and MBS carrying the talk. About
hallg of the places reserved have heen
sold.

# A 853 luncheon in the District of
Columbia held by local Democrats
raised $54,000, with the sum set aside
for Gov. Stevenson's radio-TV speech
in Boston last Saturday.

& Hudson County (N. J.) Democratic
Committee signed to sponsor WNJR
Newark broadcast of speech by Presi-
dent Truman at Jersey City last Tues-
day (10:30-11 a.m.) and one by Gov.
Stevenson there tomorrow (Tues., 2-
2:30 p.m.).

® Jack Perlis, public relations con-
sultant for “Meet the Press,” said that
neither Gov. Stevenson nor Gen, Eisen-
hower has taken advantage of a free
offer to sglpear on that program. He
reported at “in order accommo-
date either Gen. Eisenhower or Gov.
Stevenson, both the sponsor and the
network of ‘Meet the Press’ are willing

NIXON’S NIELSEN

Aspirant Gets 48.9 Rating

REPUBLICAN Vice Presidential
candidate Richard Nixon attracted
an audience of 9,136,000 families
to his Sept. 23 telecast on a 62-
station hookup of NBC-TV, accord-
ing to A. C, Nielsen Co., which
gave the program a rating of 48.9.
Political speeches telecast on the
network in the Sept. 15-24 period
are reported on by Nielsen as
follows:

Speaker Nislsen-

Stations Date Time Rating t

(alt p.m.)

Stevenson

NBC (48) 9/15 10:30 16.0
Nixon

ABC (26) LA 11:30 84
Toft

NBC (21) 9/17 10:00 4.0
Eisenhower

NBC {56) 9/19 10:45 29.0
Stevenson 4

CBS (48) 9/23 10:00 34
Nixon

NBC (62) 9/23 9:30 48.9
Eisenhower

Du M {62) 9/24 9:30 27.3

tPer Cent of homes reachsd in progrom
station areas.

to broadcast and telecast special shows
for them on a Monday instead of a
Sunday.”

® A similar call for Presidential can-
didates Eisenhower and Stevenson to
debate vital issues was issued by Allard
Lowenstein, Yale U., National Director
of Students for Stevenson, and Roger
Allén Moore, Harvard National
College Chairman of the Young Re-
publican National Committee, at the
conclusion of a ‘‘Junior Press Con-
ference” on WFIL-TV and ABC-TV.
Telegrams were sent to the nominees..

TRANSIT FM
FCC Rejects Barger Plea

PETITION by Harry S. Barger,
Washington, D. C. attorney who
sought to intervene with Transit
Riders Assn, in protest against li-
cense renewal of WWDC-FM in the
transit FM case was dismissed by
the FCC last week.

Mr. Bargey had filed a protest
against the renewal on the same

day FCC rejected the TRA . com-"

plaint. But, the Commission noted,
his- petition was not filed ‘within
the 30-day limit prescribed by Sec.
309 (c¢) of FCC’s rules. TRA -had
protested any grant without hear-
ing of the WWDC-FM renewal on
July 11. FCC subsequently granted
the renewal, along with 16 others
for transitcasting and funectional
music [BeT, Aug. 25, 4].

In denying ‘the petition by Mr.
Barger, one-time chief investiga-
tor for the Cox committee probe of
the FCC, and Henry Stratton, also
Washington, the Commission also
noted that it already had dismissed
TRA’s protest.

Counsel for TRA has indicated
that it would appeal the whole
transit FM case to the courts. The
Supreme Court has ruled that free
speech or “forced listening”. is not
involved in the dispute. TRA’s pe-
tition last summer raised the point
of whether transiteasting is prop-
erly a broadeast service within
meaning of the Communications
Act,

DUEL OF CANDIDATES

Proposed by Columnist

PROPOSAL that the rivals for the
Presidency, Gen. Eisenhower and
Gov. Stevenson, be pitted together
on an all-network “quiz program
to end all quiz programs’ was ad-
vanced last week by Hal Hum-
phrey, radio-TV editor of the Los
Angeles Mirror. His plan was to
have responsible newsmen submit
questions dealing with major issues
to the candidates in advance, and
then have them give their answers
on a program to be carried on both
radio and TV networks.

Officials of CBS and ABC were
said to have indicated a willingness
to provide time for such a broad-
cast—Mr. Humphrey suggested it
be called T'wenty Questions—and
NBC was gaid to have given a con-
ditional approval, the condition be-
ing that the nominees first agree to
participate. NBC noted that its
earlier offer of free time for an
Eisenhower-Stevenson debate had
been rejected.
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Oct. 28-20: AAAA Eastern Conference
(New York, New England & Atlantio
Councils) fall regional convention,
Roosevelt Hotel, New York.

Oct. 30-Nov. 2: Final ABC-Affiliates Re-
gional Meeting (Ga, N. C., 8. C., Va
and Fla.), Ponte Vedra, Fla.

Nov. 3-4: Central Canada Broadcastiers
Assn., Annual Meeting, Royal York
Hotel, Toronto, Ont,

Nov. 6-7: NARTB Radio Standards of
Practice Commitiee, NARTB Hdqrs.,
Washington.

Nov. 6-8: National Assn. of Educa-

tional Broadcasters 1952 Convention,
Minneapolis, Minn.

Nov. 6-8: Sixth annual Southern In- .

dustrial Editors Institute, U. of Geor-
gia, Athens, Ga.

Nov. 6-8: CBC Board of Governors
meeting, Ottawa, Ont.

Nov. 7-8: Michigan Assn. of Broadcast-
ers, Annual Convention, Fort Shelby
Hotel, Detroit.

Nov, 8-16: National Radio & Television
Week.

Nov. 11: National Conference of Chris-
tians and Jews awards luncheon,
Washington.

Nov, 17-18: NARTB Copyright Com-
mittee, NARTB Hdgrs., Washington.

Nov. 19-22: § a Delta Chi, National
convention, Denver.

‘POST’ SUES WINCHELL

Paper Claims Libel

ATTORNEYS for the New York
Post were instructed by the news-
paper last week to file suit for libel
against ABC commentator Walter
Winchell “and other parties re-
sponsible” for his telecast and ra-
dio broadcast on Oct. 19.

In announcing the action, the
newspaper said Monday: '
“Walter Winchell’s month-long
campaign of defamation against
the New York Post and its editor,
James A. Wechsler, culminated in
a telecast and radio broadcast last
night. As long as Winchell limited
his scurrilities to the printed word,
the Post felt that it could meet
them in the arena of public discus- -
sion. However, since he has car-
ried his false and malicious accusa-
tions to the air where there is no
means of rebuttal, the Posgt has no
alternative except to resort to legal

action.”

Spokesmen for ABC, which car-
ries Mr. Winchell’s telecast at 6:45
p.m. (EST) Sunday and his radio
broadcast at 9 p.m. that day, re-
ported late last week the network
had not been served papers.

Poll Predictions

SPEAKERS panel of pollsters
Arch Crossley, George Gallup,
Elmo Roper and Budd Wilson will
discuss “Why the Polls Won’t Go
Wrong in 1952” at the New York
chapter meeting of American Mar-
keting Assn. at New York’s Bel-
mont Plaza Hotel this Thursday.
They will cite improvements in
polling techniques and will predict
who will be the next U. 8. Presi-
dent.

BROADCASTING ® Telecasting




TRANSIT RADIO

L e pti!?‘ uoh—mmnyu?mco-
cam] the
RalpP uncement " raceable 7
pes Jrrad our 8TIET Ly aure ol v, snd
T Ls. -V
yinen we of any re Lhe 8¢ » in nevs?‘?"m“ A

g @
Leing conpsifl | expec
advert o axcesde S le

ou do 8¢ ales nav beon
5°1d°‘ d {-0“1' (gtr :.he 0116“‘- has
’

QK ™,
cﬂp‘ig‘ of t,he can| jans and use B
t,he n Lture 1y- alter our P "
and conclee Lsting ¥ hat “on in the c3®
‘!\k ’-ou forlm:nd <o wf‘ti
cil'-‘ ’O er

wo 8pPI®

What do you buy? ... time...space...or RESULTS?
You buy RESULTS. .. and you buy the medium that

produces the best RESULTS. W
Your ad dollars go farther— with greater results in Transit P Cincinnati . . . . . WKRC-EM

1 Radxo.fTra;;xt Rladlo seIIshRES[;L.TS at 'fhe low ..th Washington, D.C. . . WWDC-FM
ow cost of $1.00, or less, per thousand impressions—wi Kansas City . . . . KCMO-FM

Pittsburgh . . . . . WKJF-FM

Worcester . . . . . WGTR-FM

Trenton . . . ... . WTOA-FM
Represented by FORJOE NA"UNAL INC. Tacoma . . . . . . KTINT-FM

NEW YORK - CHICAGO - LOS ANGELES - SAN FRANCISCO - ATLANTA
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circulation audited—and impact only minutes before consumer
purchasing. Get the full story from your nearest FORJOE rep.
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"OPERATION GROCER"
CREATES SALES. ..

NATIONAL CENTRELLA

One of the most successful sales and Sales of WLS advertised products showed
prestige building promotions we've ex- increases of 209, to 1679, during the sale
perienced this year, reports E. J. Chap- ... and up to 509, increase since the sale,
licki, Chicago Branch Manager, National according to H. G. Jasker, Vice President,
Tea Co. Central Grocers Cooperative, Inc.

MIDWEST PROGRESSIVE

Although the general trend of retail It is with a great deal of pleasure that | am
sales, locally, was below normal, our _able to report an increase of 8129 in the
sales rose nearly 8% due, largely, to this movement of WLS advertised products dur-
promotion, says Stanley M. Dunin, Mer- ing our ftie-in promotion, writes J. R.
chandising Manager, Midwest Grocery Hulbert, Merchandising Manager of Pro-

Co. gressive Food Stores, Inc.

Step up the sales of your grocery-sold product in the great Chicago market by
making it a part of the time-tested, result-proven, OPERATION GROCER
Merchandising-Advertising Plan. The above are typical accomplishments . . .
many report far greater sales increases from their participation in OPERATION
GROCER. Your John Blair man can supply «// the facts . .. facts you should have
if you're interested in increasing your sales in the nation’s second largest market. 1230 W. WASHINGTON BLVD.

Write, 'phone or wire today for complete information!
r CHICAGO 7
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To a time buyer

who wants zein

We've been pressure-cooking John Crosby’s
latest column on Madison Avenue prose, and
just about have it house-broken. He had us
downwind for awhile—we were soft as a
grape—but, after spitballing the whole pic-
ture with the top brass, we have most of the

egg off our face.

Except one thing. “You got to have enough
protein,” he indicates. If he means edestin,
we’re at the end of our hemp. If it’s glutenin
he’s kicking around, it jells—we’re almost
up to our armpits in wheat. But if he’s final-
izing on zein, we're really on the green. Zein,
it says in our encyclopedia, is a corn protein.
Man, we have zein. lowa again promises to
ll the nation’s bins with 647,940,000 bushels
of corn this fall.

That’s protein which turns into purchasing
power which turns into sales which turns into
another reason for you to call the Katz
Agency and try the WMT market for size.
It fits big sales and small {or large) budgets.

LS. % B8 B

CEDAR RAPIDS

&00 KC o 5000 WATTS o BASIC CBS RADIO NETWORK

Represented Notionally by the Kalz Agency
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Strictly Business
(Continued from page 18)

was appointed sales manager of
the station in 1948 and of WOR-TV
in 1949 and assumed -his present
post last September.

Mr. Mayo credits his father and
three of his uncles for his sales
interest, As a youngster growing
up in Erie, Pa., where he was born
on June 8, 1913, he often had occa-
sion to discuss his ambition with
his uncles (all highly successful
salesmen) and his father, who con-
ducted a flourishing leather goods
business.

He received his early education
at Phillips Academy, Andover,
Mass., and matriculated at Prince-
ton in 1932. His major in college
was political science and among
his outside interests he was as-
sistant manager of the football
team and a member of the Triangle
Club. It was his interest in dra-
matics, Mr. Mayo recalls, that
prompted him to strike out for a
career in radio broadcasting after
his formal education.

To get a jump on his contempor-
aries, Mr. Mayo accepted a posi-
tion with the Firestone Rubber &
Tire Co. sales department the
summers of 1934-5.

“Strangely enough, I started
with a rubber company and have
wound up with a rubber company.”
Mr. Mayo comments wryly, re-
ferring to WOR-TV’s ownership by
the General Teleradio Corp., a sub-
sidiary of the General Tire &
Rubber Co. His staff also serves
as representative for KHJ-TV Los
Angeles, another General Teleradio
property. :

Respects Radio

Ag an executive who received his
basic training in radio, Mr. Mayo
expresses profound respect for
radio as an advertising medium,
but he sums up his attitude toward
television this way:

“Television is the greatest ad-
vertising and sales medium, not
only for the present but the fu-
ture.”

Mr. Mayo believes that an in-
dependent operation like WOR-TV
keeps an executive like himself on
his toes because it requires con-
stant alertness to costs, a sharp
eye for production value and an
intimate knowledge of labor rela-
tions. But such problems hold no
fears for Mr. Mayo, who survived
four major invasions in both the
European and Pacific theatres of
operation during 1942-45 service
as a Navy lieutenant, senior grade.

Mr. Mayo is married to the for-
mer Barbara Jacobs of Bethlehem,
Pa. They live in Roslyn Estates,
L. 1., with their three children:
John, 10; Jeff, 8 and Deborah, 4.

He belongs to the Princetoen Club
of New York and the Sales Execu-
tives Club of New York and is a
deacon of the Roslyn Presbyterian
Church. He likes to garden and
putter around the house.

Walker Tribute

¥CC Chairman Paul A.
Walker received a public
tribute from Stephen Mit-
chell, Democratic National
Committee chairman, when
the latter spoke in Oklahoma
City Oct. 16. Mr. Mitchell
said he shared the pride of
fellow Democrats in that
state’s “great contribution to
the national scene.” Chair-
man Walker was cited along
with other officials of federal
agencies and departments
“whom the Democratic party
has been sensible enough to
put into positions of great
responsibilty.” Chairman Mit-
chell also praised Sen. Robert
Kerr (D-Okla.) for his
speeches on radio and tele-
vision to promote the Demo-
cratic ticket. Sen. Kerr is
part owner of KRMG Tulsa
and WEEK Peoria, Ill., with
WEEK-TV expected to begin
operation next January.

AGENCY NAMINGS

At S5t. Georges & Keyes

NAMING of a new president and
appointment of three new vice
presidents were announced last
week by St. Georges & Keyes, New
York.

Maubert St. Georges, president
of the advertising agency since its
formation in 1939, takes over the
newly-created position of chairman
of the board, while Stanley J.
Keyes Jr., executive vice president,
becomes president and chief execu-
tive officer.

New vice presidents are: James
J. Freeman, media director and ac-
count executive; S. Ward Seeley,
copy chief, and John L. Fitzgerald,
account executive. They also will
serve on the agency’'s executive
committee.

KNOG To Join CBS

KNOG Nogales, Ariz., 250 w inde-
pendent on 1340 ke, will join CBS
Radio as a bonus affiliate and mem-
ber of the Arizona group, effective
Nov. 2, William A. Schudt Jr., na-
tional director of station relations
for the network, announced last
week. The station is licensed to
0Old Pueblo Broadcasting Co., of
which CBS Radio and TV star Gene
Autry is principal owner. H. C.
Tovre is president. With the addi-
tion of KNOG, CBS Radio will have
215 affiliates.

‘Touchdown Tips'

SALES of Touchdown Tips With
Sam Hayes have increased from
40% to 100% in 1952, RCA Re-
corded Program Services Sales re-
ported last week. Package now
reaches estimated audience of
4,050,000, spokesman said., The
transcribed 13-quarter-hour series
is in its 11th season.
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The fact that the audience comes
FIRST continues to keep WREC out
in front as Memphis No. 1 Station. In

providing a service dedicated to public
interest, WREG is proud of the engi-
neering perfection, adequate power and
prestige that work to the best interest

of advertisers, too! Here are two facts
that prove our point: WREC has the
highest Hooper rating of any Memphis

Radio station. Rates are 10.1% lower
per thousand listeners than in 1946.

MEMPHIS NO. 1 STATION

REPRESENTED BY THE KATZ AGENCY A AFFILIATED WITH CBS, 600 KC, 5000 WATTS
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AES AUDIO FAIR

Set in N.Y. Oct. 29-Nov. 1

AUDIO Engineering Society’s an-
nual Audio Fair Oct. 29-Nov. 1 at
New York’s Hotel New Yorker will
be attended by 15,000 high-fidelity
hobbyists, professional audio engi-
neers and music lovers, according
to Harry N. Reizes, fair manager.
Admission is free to the fair,
where purchasing agents and buy-
ers will represent major jobbers,
distributers and dealers, Mr. Reizes
said, adding that more than 100
manufacturers have engaged ex-
hibition space, The fair is held in
conjunction with the annual AES
convention. G. A. Briggs and
Harold Leak, British audio author-

, ities, will deliver talks, according

to F. Sumner Hall, AES vice presi-
dent. :

Roger H. Nash

ROGER H., NASH, 44, district
sales manager in Washington,
D. C.,, for RCA Communications
Inc. since 1948, died Oct. 20 while

" en route to work from his home in

nearby Arlington, Va. Mr. Nash
joined RCA Communications in
New York during 1946 after serv-

" ing in the Army Signal Corps in

World War II. Survivors include
his wife and a daughter.

1880 barold 4.

HAROLD A. LAFOUNT, 72, radio
consultant to Bulova Watch Co. in-
terests and member of the former

Federal Radio Commission, died
Tuesday in Detroit at the home of
his daughter, Mrs. George Romney.

Widely known in the broadeast-
ing and related industries, Mr. La-
fount was an important influence
in the early development of radio
regulation. He was appointed to
the FRC in 1927 by President
Coolidge when the first separate

Lafount 1952

radio agency was set up in the gov-
ernment. He served with the Com-
mission until it was replaced by
the FCC in 1934. '

As a radio commissioner he was
interested in improving reception
by increasing the power of large
stations and reducing interference
from smaller outlets. He advocated
creation of citizens advisory boards
to guide stations in allocating sus-
taining time to community inter-
ests.

As far back as 1931 he was inter-
ested in development of television
service and at one time suggested
program supervision to prevent
abuses through objectionable ad-
vertising or programming. He was
an important factor in development
of federal regulations requiring
equal treatment to political parties
and candidates.

When FRC was abolished Mr.
Lafount joined the Arde Bulova
radio station interests, becoming
president of Atlantic Coast Net-
work. His official capacities in-
cluded president of WCOP and
WORL Boston; .vice president of
WNEW and WOV New York, and
WNBC New Britain, Conn.

Activities included presidency of
Broadcasting Service Organization,
Boston, and the unaffiliates’ asso-

ciation, National Independent
Broadcasters. He was vice presi-
dent of Wodaam Corp., Greater
New York Broadeasting Corp. and
Fifth-Forty-Sixth Corp.

During World War II Mr. La-
fount was chairman of the Radio
Committee, New York City War
Fund, and later a member of the
National Radio Committee of the
National War Fund.

Harold Arundel Lafount was
born in Birmingham, England, go-
ing to Salt Lake City in 1893 as a
boy. He attended Utah State
Agricultural College, receiving a
degree in civil engineering. From
1919 to 1924 he was a bishop in the
Mormon church.

Following college, Mr. Lafount
helped his father in a Logan, Utah,
retail hardware business, later be-
coming manager of Pacific Land
& Water Co. in Salt Lake City.

Mr. Lafount was a Republican
but publicly refuted a Republican
charge in 1933 that the Roosevelt
Administration was planning to
censor broadcasts.

Surviving are his mother, Mrs.
Robert Lafount; four daughters,
Mrs. Romney, Mrs. Earl Richards, -
Mrs. Ruth Colby and Mrs. John
Scowcroft, and a sister, Mrs. Elsie
Sullivan.

Friends were asked by the family
not to send flowers. Contributions
will be accepted to the Harold A.
Lafount Tribute Fund, 51 W. War-
ren St., Detroit,
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ONE STATION WHI-I IN EVER GROWING I-o N G Is

Delivers more listeners at a lower cost per 1,000 families than
any network station—or all other independents combined!

YOU MUST USE WH I-l s = u [0 SUCCESSFULLY REACH THE

$4,000,000,000 LONG ISLAND MARKET'

“A" Network .......... 21.8

“B* Network .......... 18.1 :

2 Notwor -0 11 SHARE OF AUDIENCE
“D" Network .......... 8.3

AllOthers . ...ovvevnn.. 10.1
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...now more than ever—N E ws
\

Radio news has always been a sensible advertising buy. Now it is a
particularly brilliant advertising investment — especially when en-
hanced by the flexibility, prestige, impact and economy of these NBC
C0-OP NEWS PROGRAMS.

Each is available to local and national advertisers on any one or
more of the NBC affiliated stations at a rrllinimum program cost
predicated on the individual station’s time rates.

H. V. KALTENBORN MON. WED. FRI. — 7:00-7:15 PM NYT — SAT. —
6:15-6:30 PM NYT. “The dean” with his informed, reasoned analysis
of the news.

RICHARD HARKNESS TUES. & THURS. — 7:00-7:15 PM NYT. Expert, in-
telligent news reporting and interpretation.’

NEWS OF THE WORLD with MORGAN BEATTY — MON. thru FRI. — 11:15-
11:30 PM NYT. A late night roundup by one of America’s most popu-
lar interpreters of the news. (Not available to Pacific Zone).

WORLD NEWS ROUNDUP with WILLIAM SPRAGUE — MON. thru SaT. —
8:00-8:15 AM NYT. With BILL FITZGERALD — SUN. 9:00-9:15 AM NYT.
Early morning news, highlighting reports from 26 NBC overseas
correspondents.

HOME EDITION OF THE NEWS with MERRILL MUELLER — MON. thru FrI.
—1:30-1:45 PM NYT. Midday news presentation designed for the
daytime audience.

Among the advertisers using NBC | Other NBC CO-OP radio and fele-

CO-OP News programs dre: vision programs available for sale:
METROPOLITAN LIFE INSURANCE CO. BILL STERN’S SPORTS REVIEW
PETER PAUL CANDIES DANGEROUS ASSIGNMENT

WITH BRIAN DONLEVY
SEARS ROEBUCK & CO. -’
HOWDY DOODY
SOUTH CAROLINA ELEC. & GAS Co.

MEREDITH WILLSON
STANDARD OIL OF INDIANA

AMERICAN FORUM OF THE AIR (TV)
THE BOSTON STORE

ROOTIE KAZOOTIE (TV)
FIRST NATIONAL BANK OF AMARILLO,

ELKHART, LEWISTON, ST. LOUIS, TAMPA | WHO SAID THAT? (TV)

NBC CO-0P SALES

NATIONAL BROADCASTING COMPANY
30 Rockefelier Plaza e New York 20, New York
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SUNDAY

MONDAY

WEE. Lil¥ Ths. |
Allan Jackson
(123)

You and
the :lorld

Nao Service

P&G-lvory
Lowell Thomas

P& G-0xydol,
Dreft, Beulah
(N R

P&G-Tide
Jack Smith
(14 R

Campbell Soup
Club 15
(164)

Am. Ol-Hamm.
Ed. R. Murrow
[(L1)]

Amer. Chiclo

FBl in Peacs &

War (139

«

Chesebrough
Dr. Christian
(18) R

«

The Lineup

Burton Dixie

Corg., Paul
Harvey (118)

10-10:05 Ford

Philip Morris
What's My Line
(182)

ABC CBS ABC CBS
Carter Progucts Libby, McNeill 8 Adventures of 1B ol in Scrvice | Metro. Li
B:00 PM Drew erson | December Libb Mo | B e
L("I'I!) §1p.m ()]
orillan
§:15 Pgm Tite 3 b the Wort
TBA s
Palmolive Soap
6:30 Co-op Omr Miss Brooks & i
d N
George Sokalsk 195) o Service
6:45 | Field & sweam “ . Lowgl Traas
3 [] Ameri. Tob [ ks
R ongs by meri. Tobaceo 0-0p P&G-0xydol
1:60 Eddie Fisher |~ Jack Benny Headine | Dral, Bewlsh
5 (07 R Edition i
7]5 The Three Suns “ Co-0p P&G-Tide
. 5 Elmer Davis Jac(l("SIr;nlh
X Rexall Drug Gen. Mills, Lon
7:3“ Time gapsule Amos "’ Andy Ranger [159) Cinéﬁ:llﬁSunp
(193) (See_Fooinale) 164
. ¥ Am. Oil-Hamm.
1:45 - = T,??,E:’ Ed, n(.l ':\;()urruw
American | Richard Hudaut General Motors | Eleciric Auto-Lite
s:ﬂn Music Hall  [Charlie McCarlhy| Henry Taylor Suspense
s Show (hol) R (158 (188)
1 Covered
8:] 5 - @ The sShry “
Marlene Dietrich  Phifip Morris Chicazo Lever-Lipton
ﬂﬂﬂ Cafe Istanbul | Playh. on Bwy. Signatare Godirey Talent
[ (190 ] Scouts (168) R
8:45 . ‘ “ .
Gruen Hall Brothers L Brothi
9:00 Walter Winchelln Hallmark J"!Sﬂ““ e R?dl‘am
(315) Playhouse (130} Theatre (181)
Loriflard
9:15 Pgm Titla & u u
Melody
9_3ﬂ Highway Escape Joha J. Antheny frark &sh:kson “
3 H
9. 45 Alistair Gooke “ u e
S

R, Trout
(112)

Gulf Oil
John Daly
News {310}

R. J. Reynoids
Bob Hawk Show,
179)

Y Glorga Patker

10:05-30 L'gines-

Oream
Harbor
3

}‘ Pabst

Blue Ribbor
Boxing Buuts

T

Time for Delensef R. Tront

(see foolnate)

(10:30-35)
Fard _ (103)

“

TEA

Dance
Orchestra

The Playboys
S

News

News

how Wittnauer
Choraliers
William Tusher asn e
Show UN Reparl
Looking Into Thinking
Sp;ct Out Loud
News
. News
Coasi Gurard e Fi
Eddie Fisher
Show Show

SUNDAY

Sporls Repert
s

Dance
Orchestrs

MONDAY - FRIDAY

5:30
9:45

9:00 ANj Creratibum

Dance
Orchestra

ABC

Natienal
Vespers
§

“

Pan American
nion

10:00

10:15

Negre Eyllege

ABC CBS ABC CBS
Milton Crass O-Gedar Corp. ¢
Teinity Choit Break‘ast Club o
{M-F-W) (290) e
Swift & Co.
" "’s" Breaklast Club]  Na Service
(290) R
Prophety, Inc. Christian Rel.
Voice ol Prophecy E‘;;’"’ T 4 “
() EH
Philce Corp Co-op
“ “ Breakfas! Clgb In Town
(289 Today
Message of : Stetling Drug ¥ Tonl-Fr. Sardine
1sa¢l ch""g ol Air My True Stary Godfrey
S (1) (185) R
Frigidaire-
ol ? i Owens-Corning
Godlrey (191) R

Lone Pine & His
Muunlsaineers

General Mills
Whispering
Streets (124)

Lever Bros,
Arthur Godirey
{18 R

Double or Nethingf  Swace Patrol
[¢11)]

o

Marines n

Review
s

Seeman Bros
When A Girl
Marries
{Tu-Th) (200}
Live Like & Arthur Godirey
Millionaire §

Pillshury
Arthur Godirey
(s B

"

National Biscuit

(199) R

our of Qecision
(129)

Ihﬁ. Billy Graham

11:15

10:30 | e ’
10:45 ’ .
Fine Arts .
o0 | R | e
“ o

u

Liggelt & Myers
Arthur Godirey

“

spel Bestg. Ca,

ro
01d-Fashioned

Revival Hr. (M42)

%

™ This Week -

Around The
World §

@«

(200) R
. The Christian | Invitation fo | Northwestern U. Bristol-Myers | Contnl. Baking
11:30 InAction | Ry Learning® (MWF) L5 | Grand Slam
3 H Break the Bank (8
. < Yoni & Seeman |PEE Ivory Snow
".45 ol (Te=Th) 1{ he Rosam)ary
Prudential 142
E News See Footnote) | General Fonds
1200 N s The Asia Stery he Jack Berch | Wendy Warren
Show (256) (155)
3 - 7 Lever Bros.
12:15P ancg Time “ Viltslltlllll M'n:'h;“
( NE
]230 Co-up Heward K. General Mills hitehal
. Pigne Smith The Bill Ring Helen Trent
Playhouse Show (178) (176)
. i | Whitehall
1245 ad s'",a':::'”' Net in Service | Our Gal Sunday
e (168)
g Churches o ; PEG!
1:00 | chvistheraigof  Stine - Big Sister
Trath (100) WOV ATYEY {151
. “ « Co-ep 1ydo
].15 Ted Malsse Ml(lPev I

Goodyear
Greatest Shary
{29
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That's right—240,000 new U.S. customers
who may never have heard of your product!

240,000 more customers than there were

in September.. college students, brides
and grooms, craftsmen and farmers and

executives!

We didn't invent the figure. It derives
W directly from Census Bureau statistics. And
it proves once more that you must keep
telling your advertising story over and over.

There isn’t any short-cut. But there is a
way to get the longest mileage from your
advertising dollar. That's radio. And in
six of the nation’s biggest market-areas..
Boston, Springfield, Philadelphia, Pitts-
burgh, Fort Wayne, and Portland, Oregon
! .. you'll find powerful and popular West-
inghouse stations to help reach both new

and old customers at consistently low cost.

conm /
TE_S_E.ELT—EF"’M r_,.g’_‘ umu b
/ cHANGE oNe wwﬂ""""
IN 0"“‘“"' .-
popuLATION 2 77 et ehine 1 ovERy IS,

g

r ¢ On the day this magazine was published, U.S.
population totaled 158,029,409 — according to the

"glectric scoreboard” in the Department of
Commerce.

WESTINGHOUSE RADIO STATIONS Inc

KDKA - KYW - KEX - WBZ - WBZA - WOWO - WBZ-TV

National Representatives, Free & Peters, except for WBZ-TV; for WBZ-TV, NBC Spot Sales

-.n.,l
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1887 Francis P. Matthetws 1952

FUNERAL services were con-
ducted last week for Franecis P.
Matthews, 65, broadeaster and high
public official, who died Oct. 18.

Mr. Matthews,
Ambassador to
Ireland and for-
mer Secretary of
the Navy, died
following a heart
attack while on a
visit to his home
in Omaha from
his post in Dublin.

At one time, Mr.
Matthews held a

25% interest in
KODY North Platte, Neb.,, and
WOW-AM-TV Omaha. He was

president of WOW Inc. until its
sale in August 1951 to Meredith
Publishing Co. [B®T, Aug. 13,
1951]. In addition, Mr. Matthews
had been a member of the Federal
Communications Bar Assn.

Born March 15, 1887, and reared

SPOT BARRAGE

In Get-Out-Vote Plans

PRE-ELECTION radio and TV
barrage will be conducted as
NARTB winds up its campaign to
break registration records and
bring out the vote on Election Day.
The public service drive is con-
ducted by NARTB in cooperation
with American Heritage Founda-
tion.

Reports of record registration
continue to reach AHF headquar-
ters in New York, with radio and
TV getting a predominant share
of the credit for a more than 15%
increase [BeT, Oct. 13].

The last-minute drive will be
directed to the vote-stimulating
phase. John F. Patt, WGAR Cleve-
land, national chairman of the
NARTB election committee, has
asked broadcasters and telecasters
to help local election officials pre-
pare for the increased traffic at the
polls by giving voting machine
and Dballot-marking instructions
and announcing polling places and
hours.

The last fortnight of the cam-
paign will include 10 spots a day
for 11 days on 3,090 radio and TV
stations, or a total of 118% solid
24-hour days of time contributed.
This total does not include the
many hours of time devoted to the
drive by radio and TV networks,
nor special interviews and pro-
grams contributed at the com-
munity level.

Because of the growing use of
voting machines, TV stations have
been asked to demonstrate their
operation. Where ballots are used
stations will show how to vote.
AHF has asked all stations to con-
tact governors and mayors, sug-
gesting services that can be pro-
vided on behalf of election officers.

in Albion, Neb., Mr. Matthews rose
toc become ome of Nebraska’'s
proudest sons. Until President
Truman asked him to come to
Washington as Secretary of the
Navy in May 1949, Mr. Matthews
had for the two previous decades
directed most civie activity in
Omaha. Trusteeships he held in-
cluded that of Boys Town.

Mr. Matthews, as Secretary of
the Navy, presided over the Navy’s
incorporation into the overall uni-
fication of armed forces. In the
battle over unification, Adm. Louis
E. Denfield, Chief of Naval Opera-
tions, was replaced because he dis-
agreed with the Secretary on unifi-
cation.

Another instance when Mr. Mat-
thews attracted international at-
tention was when, during a speech
at Boston in August 1950, he advo-
cated a preventive war to insure
lasting peace. The following day
this stand was repudiated by both
the White House and the State
Dept.

Among honors which came to
Mr. Matthews was his being made
a Secret Papal Chamberlain with
Cape and Sword, one of the highest
honors a Catholic layman can ob-
tain.

About a year ago, President
Truman named him Ambassador to
Ireland. Mr. Matthews was in this
country for a three weeks vacation
when the fatal heart attack oc-
curred.

President Truman learned of Mr.
Matthews’ death while in Con-
necticut aboard his “whistle stop”
train. He issued the following
statement:

“] am deeply grieved to learn of
the death of Francis P. Matthews,
United States Ambassador to Ire-
land. He served his country well,
not only in his important post at
Dublin, but also as Secretary of
the Navy. He was a great Ameri-
can, my good friend, and an able
public servant.”

Survivors are his wife, the for-
mer Mary Claire Hughes, whom he
wed in 1914; five daughters and a
son.

NBS Report

ENGINEERING and scientiflc in-
quiries conducted by the National
Bureau of Standards during fiseal
1951 are summarized in a new
booklet, Annual Report 1951, pub-
lished by the bureau this month.
Included in NBS research and de-
velopment projects are radio pro-
pagation, electronics, missiles and
other subjects. Report (No. 204)
contains 105 pages and 28 illustra-
tions, and is available for 50 cents
from the Government Printing Of-
fice, Washington 25, D. C.

TWO articles by Russell E. Offhaus,
general manager, WMFS Chattanocoga,
appear in the October issue of Author
& Journaliet. Articles deal with sell-
ing the nation’s Negro market.

BROADCASTING ® Telecasting
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i "Soacual plucs on KBiG did us a lot

Jon P
hrl': 'lhmre Las Angeles

BT T

“We are getting coverage that we
could not get with any other me-
dium of ndvmisinz

€. C. Cloug!
Port Tlutu Corena del Mar
(Orange Caunty)
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DARN!

Only half the people
in Calexico like KBIG! ¥

Does KBIG sell all of Southern California?
You judge, from these comments of theatre
managers all over the Southland. They were
asked their opinion of XBIG by Western
Amusement Company, which sponsors a 10-
minute “Movietime” program daily on KBIG:

e |

conversation .
Paul Christansen.

%] "KBIG puts cul a strong Signel in
our area . . .Is qunz the center of

Barstow-Forum-Bathen Theatres,
Barstow (San Bernardime Coonty,
133 mi. ailine from Catallra)

A

"KBIG comes (n very clear here; in

, which was the mast listened

“ " | E Ranche & Masa Yheatrss, .
. | victorvilla San Bernardino County,
e 102 mi. airline fram Catalina)

is fast becoming one of the
popular of this locale.”

C. E. McElroy
Ave Theatre, Vists
San Diego County)

“KBIG comes in with [ess inter: p
ference than any other station and

most

BOX OFFICES DON'T LIE

10000 WATTR
T KILOEYCLES

HTUIDTE 1 e s
RHE = 0L W oD

| KBIG

Take the tip of men who know. Beaming from
Catalina to the entire maintand is the new,
inexpensive, productive way to focus your
advertising on the $7,600,000,000 South.Cali-
fornia market, And KBIG coverage and
listenership are accomplished facts.

Already 107 advertisers have gotten the KBIG
Idea So act. Nail down your K-BIG Moments
now by calling Meeker or us.

GIANT ECONOMY PACKAGE OF
SOUTHERN CALIFORNIA RADIO

fact the rz-:zpmn is better than | o1
to station prior to the advent of [0
KBIG ., 1

L Erank Justice B

Jokn Poole Broadeasting Company

b e

BUSINESS OFFICE: 6540 SUNSET BLVD.
HOLLYWQOD 28, CALIFORNIA

* Just might be because so many people speak

REPRESENTED BY RCBERT MEEKER & ASSOCIATES, INC.

'\Hi:v'-q-'\-'ﬁ'\-'-i-a-'\#hw )

only Spanish in these border towns!

R R T
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THE MOST AMAZING RECORD OF
SALES IN THE HISTORY OF RADIO!

BANKS iike these ore grabbing “Freedom, U. 5. A *!
o FIRST AMERICAN STATE BANK, Wausau, Wisc. - - - - WSAU
o PERPETUAL BLDEG. ASSOCIATION, Washington, D. C. - - - WTOP
CROCKER FIRST NATIONAL BANK, San Francisco, Calif. - - KGO
o PLANTERS NATIONAL BANK & TRUST, Rocky Mount, N.C. - - WEMA
o RHINELANDER BLDEG. & LOAN ASSOC., Rhinelander, Wisc. - - WDBT
o FIRST NATIONAL BAKK, Odessa, Texas - - - - - - KOSA
o FIRST NATIONAL BANK OF LEWISTON, Lewiston, Pa. - - - WMRF
o BUDGET FINANCE CO.. las Vegas, Nevada - - - - - KLAS
o FIRST CITIZENS BANK & TRUST CQ., Fayetteville, N. €. ~- - WFNC
o CITY NATIONAL BANK OF CENTRALIA, Centralia, I, - - - WCNT
o AMARILLD NATIONAL BANK, Amarillo Texas o o iE K
o MIDLAND NATIONAL BANK, Midland, Texas - - - - - KERS
o FIRST NATIONAL BANK OF THE BLACK HILLS, Rapid City, $. D. - KOTA
o MOUNTAIN NATIONAL BANK OF CLYFTON FORGE, Clifton Forge, Va, WCFY
e SOUTHERN ARIZONA BANK & TRUST CD., Tucsom, Ariz. - - KCNA
o FIDELITY NATIONAL BANK. Twin Falls, Idaho - - . . KIFl
o FIRST NATCONAL BANK, Missoula, Mont. - - - - RGVD

BAKERIES tike these are presenting “'Freedom, U, §. A "1
o HOME BAKERY, Laramie, Wyoming - - - -« - KOWB
o MULLER-GROCERS BAKING CO, Saginaw and Bay City, Mich. - WSAM
o SUPREME BAKING CO. Des Moimes, lawa - - - - . KIDA
o HONEYCRUST BREAD, Semerset, Ky. - - - . - - WSEC

BREWERIES iike these are signing up “‘Freedom, UJ.5.A.*!
o GREAT FALLS BREWERIES, INC., Great Falls, Mont. - - - KFBB
o VALLEY DISTRIBUTING CO. IOR GREAT FALLS, Livingston, Mont. - KPRK
® FLATHEAD QISTRIBUTING €0. FOR GREAT FALLS, Kalispell, Mont, - KGEZ
o FRED KOCH BREWERY. INC., Dunkirk, N.Y. - - - - . WFCB
o GEORGE F. PFALMER €0., Colorada Springs, Colorade - KRDO
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¥ HYRONE POWER

STARRTNG. B4

FREEDOM, U.5.4.

7 BLUE RIBBON BREAD

FEATURING EDWIN C. HILL WITH THE DAVID ROSE ORCHESTRA,
JIMMY WALLINGTON, AND AN ALL-STAR SUPPORTING CAST!

sPONSORS GET RESULTS BECAUSE ZIV MAKES THINGS HAPPEN!

Ziv doesn’t just sell you the show and leave you to promote it
\ the best way you can. Ziv provides brilliantly planned, <
elaborately produced, dynamic selling tools to assure you of
A tremendous listener response!

| ‘i . : ‘;REE- THE GREATEST PROMOTION
A& ;, 5

EVER BUILT AROUND ANY
RADIO PROGRAM!

Just look ot ﬂfé otlention-getling, oudience-
arresting promotional motericls shown in
this ad . . . . % . oll ore salesmen-in.
wailing . . . ready to go to werk for you
when you sponsor the mest timely ond im-
portant radio progrom on the oir today |
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Judicial Notice

ONE MUST assume that the members of the
FCC have read with interest the articles pub-
lished by the Wall Street Journal containing
enlightening, if not entirely complimentary,
biographical notes on Ralph Stolkin, the 34-
year-old millionaire who in recent months has
become a tycoon of movies, radio and TV.

Only last August the FCC approved the pur-
chase of KOIN Portland and KJR Seattle by
two companies in which Mr. Stolkin has sub-
stantial stock interests. Eventually it will be
called on to consider television applications
filed by those companies and another TV appli-
cation for Springfield, Ill., filed by WMAY
Inc., in which Mr. Stolkin has a 109 capital
stock holding. He also has a minority interest
in KXOB Stockton, Calif.,, likewise a TV
applicant.

In deciding whether an applicant is entitled
to be granted a broadeast license, the FCC is
obliged to examine not only the financial ca-
pacities of the petitioner but also the quality
of its general character.

In all these companies Mr. Stolkin is asso-
ciated with reputable and respected broadcast-
ers. Whether his presence enhances the char-
acter of the licensees is something the FCC will
have to determine.

Landslide (By Proxy)

UNLESS all present indications are proved
wrong, unprecedented swarms of Americans
will rouse themselves from the political apathy
that has overcome them in past elections and
will go to the polls Nov. 4.

One of the principal stimuli to voter interest
has been the massive “Get Out the Vote” cam-
paign conducted under the general guidance
of the American Heritage Foundation. The
evidence is incontrovertible that radio and tele-
vision have done the best and biggest job of
all media in the campaign.

As reported here a fortnight ago, Thomas
D’Arcy Brophy, chairman of the board of
Kenyon & Eckhardt and president of the
foundation, calls the campaign “history’s
greatest citizen action program’ and says that
“a major share of the credit for its success
should go to the NARTB and to radio and tele-
vision as a whole.”

The foundation and the NARTB have been
too busy. planning and executing the last, and
perhaps most difficult, phase of the campaign—
persuading people who have registered to make
the effort to go out and vote—to make a na-
tional survey of registration. Though details
are lacking, it appears that registration for
this election exceeds that in 1948 by 15 to 20%.

That means & lot of millions of Americans
have been motivated to do something they
haven’t done before. There is a lesson here
that cannot be ignored. If radio and television
can exert such extraordinary influence in mov-
ing people to perform an action which, how-
ever important as an obligation of citizenship,
is not one that brings direct, personal gain,
they certainly have the capacity to move people
to action which i3 of more immediate and per-
sonal meaning.

American broadcasters undertook and have
vigorously carried out this “greatest citizen
action program” for no other purposes than
to satisfy their own sense of good citizenship.
In doing so, however, they have unintentionally
created for themselves a devastatingly con-
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vineing sales talk for the commercial effective-
ness of their media.

No other advertising vehicles have come
within miles of matching the performance of
radio and television in this campaign, though
all have supported it to the full extent of their
individual resources.

Here is a perfect test case in which all media
have made a special effort to get the same
message across. Of all of them, radio and
television have transmitted the message most
influentially to the most people.

The campaign was not conceived as a com-
mercial proving ground, and as far as we know
no one participating in it has thought of it as
such. The comparison in media effectiveness
is an incidental by-product of the campaign.
But the by-product should not be forgotten.

In Meetings Assembled

THE 1952 cycle of NARTB district meetings
is over. From August in Cleveland until last
week in Boston, 17 two-day sessions spanning
the nation were held. They served a most
useful purpose. Over-all attendance broke all
records. Iron-Man Hal Fellows, NARTB presi-

dent, made about as many speeches campaign- .

ing for better broadeasting as GOP and
Democratic Presidential candidates have made
campaigning for themselves.

But it should be pointed out that during
1962 broadcasters also broke all records as the
most meetingest group of professionals extant.
There were, in addition to the NARTB ses-
sions, the meetings of state associations (38
of them now); clinics of BMI, AP and BAB;
meetings of the American Women in Radio &
Television; meetings of affiliates of networks,
college institutes, engineering seminars, con-

‘claves, pow-pows, and meetings to organize

other meetings.

All told, meetings have averaged about one
a day, excluding Saturdays, Sundays and legal
holidays.

Now we do not decry or view with alarm.
There’s no better way to keep informed than
to meet the people in the know. NARTB's
job i3 to know things about this business of
broadeasting-telecasting, and this administra-
tion seems to know them on all fronts better
than any of its worthy predecessors. It has
more members and more of a budget with
which to tell the members what it knows.

Our point is that there are just too darn
many meetings of too many groups at different
places and different times. Aside from the
dollars spent and the man-hours dissipated,
there's the matter of sheer physical stamina.
Perhaps that’s the reason the number of top
men attending the sessions diminishes year
by year.

It would seem to us that the job could be
done by tying in the subsidiary sessions with
the main-tent district meetings. For example,
the state associations could hold their sessions
at the district meeting site a day ahead. The
BMI and the BAB sessions, although these
organizations are entirely separate and apart
from NARTB, could be integrated in the
NARTB programs. {Sidebar: It would bring
to the NARTB scene non-members who would
be available for “contact”.)

Through such a consolidation (and through
elimination of many of the institutes and
¢linies under educational auspices) broadcast-
ers would have time to attend other meetings.
‘We have in mind the sessions of the American
Assn. of Advertising Agencies, the Assn. of
National Advertisers and the Advertising Fed-
eration of America meetings. There they would
get the viewpoints of their customers and their
competitors. They would not be eternally talk-
ing to themselves.

our respects fo:

RAYMOND FITZHUGH HERNDON JR.

EXAS’ claim that it has everything it
needs right within its borders is backed
to some degree by the career history of

. Raymond Fitzhugh Herndon Jr., who reached

success in his own hometown by becoming
manager of KTRH Houston.

Born in Houston 43 years ago this Wednes-
day the son of a successful physican, Mr. Hern~
don attended Houston public schools and was
graduated from Rice Institute there in 1932.

The doctor’s son decided early what he was
going to be-—a singer. As a singer, with
music his main interest in life, Mr. Herndon
belonged to a number of choral groups. As a
singer he entered radio.

Mr. Herndon’s interest in the radio medium
was whetted by his new job. From singing it
was only a step to announcing; from announc-
ing only a step to selling; from selling only
a step to radio administrative positions—to
complete his climb. All these took place during
his radio career.

These facts speak pretty well as proof that
Mr. Herndon landed in the right business. He
is a member of CBS Affiliates Steering Com-
mittee and of the Texas Assn. of Broadcasters’
board of directors. He is membership chair-
man of NARTB District 13. He is a member
of the Houston Chamber of Commerce pub-
licity committee, the Houston Ad Club and
the Houston Variety Club board of directors.

Mr. Herndon arrived at KTRH in October
1947 as commercial manager. He was promoted
to assistant manager the next fall and was
made manager in 1950, assuming fulltime ad-
ministration of the 50-kw Houston CBS outlet.

“Radio,” says Mr. Herndon, “has been a vital
part of the American way of life since the
early twenties. It has been so dominant in
establishing our present standards of living
that it now has become a part of our basic
economy and will remain that way in the fore-
seeable future.” '

The KTRH manager feels that today radio’s
future is as bright as ever; that introduction
of television into American homes will stimu-
late listener interest and affirmative results
toward radio’s growth and popularity.

KTRH, according to officials of the Houston
Chronicle Publishing Co., which owns the sta-
tion, has prospered under Mr. Herndon’s lead-
ership, and is an applicant for television in
Texas’ largest city.

Well known and well liked throughout the
broadcast industry, the singer-turned-broad-

(Continued on page 58)
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\ REPRESENTED BY NBC SPOT SALES

Yes, we at Station WNBQ (that's
NBC Television in Chicago) have thought
for a long, long time now that we have been
doing a good job in holding our position as
the number one television station in our area.
Continual leadership in programs and audi-
ence and advertiser acceptance gave us good
reason to think this. It’s a natural result from
always meeting each assignment from listener
or sponsor as though it were the most im-
portant matter in the world.

However, it remained for a client to put our
aims into words. Note this excerpt from a
letter from Mr. Roderick Mitchell, radio-TV
director of the Chicago office of N. W. Ayer
& Son, Inc.:

“When you buy a show you expect to get a
good show. After all, you're paying good
money for it—yon have the right to expect
the best, But the same money does not give
you the right to feel entitled to the whole-
hearted cooperation and friendly interest of
all the members of the staff of the station
involved. This must be freely given—and if
it exists at all, it is born of that thing which
s akin to artistry—a determination to do
one’s best.

“"Last Saturday we got what we expected
from WNBQ—a fine broadcast of the Little
League Area firials. But beyond this, we re-
ceived a cooperation and an interest in the
swccess of the show that matched ours.”

o Ate you 1aking advaniage of this

extta intetest in your success?

October 27, 1952
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Is our BIG plank

VOTE for the SESAC Transcribed Library and
you'll elect the service that will do the whole job
for as little as $45 a month (based on advertising

rates).

And there's much more than economy in this
candidate’s platform. You can count on music
for round-the clock programming. You get over
4,200 varied selections — plus script shows,
double-barreiled sales aids, program notes, and

1,200 bridges, moods and themes.

It's easy to see why the SESAC Transcribed
Library is the broadcasters’ choice. Drop us «

card for samples, discs and data.

SESAC' TRANSCRIBED LIBRARY

SESAC Inc. 475 Fifth Avenue, New York 17

i
Dige.54
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ILLIAM C. WHITLOCK appointed general manager of KCLO
Leavenworth, Kan., and coordinator of national sales for Mid-West
Broadcasting System.

. B. GEORGE BARBER IJr., commercial manager, WCOG Greensboro,

N. C., promoted to station manager, succeeding HENRY
SULLIVAN, who moves to WGTM Wilson, in same

WILLTAM FEILD, Dallas, Tex., radio and public rela-
tions man, to KEVT Kerrville, Tex., as manager, re-
placing DEAN TURNER, who has resigned.

ROBERT WOOD, station relations staff, CBS-TV New.
York, promoted to assistant director of CBS Television
Station Relations. JOHN M. BOYLAN, station rela-
tions department, ABC-TV, and EDWARD SCOVILL,
station relations at CBS Radio, appointed staff repre-
sentatives in CBS-TV’s station relations.

Mr. Barber

BILL HUNEFELD to sales staff, KSFO San Francisco, after discharge
from Naval Air Force, replacing DOUG MINER who has been recalled
by U. 8. Navy.

BILL ENDICOTT, KBRC Mt. Vernon, Wash., to KCRE Crescent City,
Calif., as asgistant manager.

JETER C. PRITCHARD, WNAYV Annapolis, Md,, to WFBR Baltimore on"~
sales staff. DON SPATZ, continuity director at latter station, promoted

to assistant to ROBERT S. MASLIN Jr. vice president in charge of

promotion.

P. R. RANSOM to KSIB Creston, Iowa, as sales manager after discharge
from Marine Corps.

GLEN McDANIEL, former president of Radio-Television Mfrs. Assn.,
to law firm of Lundgren, Lincoln & Peterson, 63 Wall Street, N. Y., as
member. Firm name has changed to LUNDGREN, LINCOLN, PETER-
SON & McDANIEL.

RICHARD M. FANNING, commercial manager, KSON San Diego, opens
station representative office at 37567 Wilshire Blvd., L. A. Telephone is
Dunkirk 2-2301.

MARJORIE BOYLE, executive secretary, WOR New York, to station’s
sales staff as assistant to WILLIAM CRAWFORD, sales manager.

PETER MUSTAKI, account executive, WQAM Miami, Fla., to KOTV
(TV) Tulsa, Okla., in same capacity.

pet.icmt[: e 9 o

FARRIS E. RAHALL, president of WNAR Norristown, Pa., vice pres-
ident, WWNR Beckley, W. Va., and WKAP Allentown, Pa., flying to
Brazil to study TV operations in that country. . . . JOHN D. GALE,
Southern California manager, Paul H. Raymer Co., station representa-
tive, elected to Hollywood Ad Club board of directors.

LINCOLN W. MILLER, assistant to the president, KIRO Seattle, re-
elected president of Washington State Press Club.

E. M. ROBERTS Jr. vice president, KXOK St. Louis, elected 2d vice
president of city’s Advertising Club. . . . ROBERT R:. TINCHER, vice
president and general manager, WNAX Yankton-Sioux City, S. D.,
elected to membership on U. of South Dakota development commis-
gion, , . . DONALD L. CHAPIN, assistant general manager, WKRC-TV
Cincinnati, and JOAN MARILYN GAMBLE, TV performer, were mar-
ried Oct. 10. . . . MIKE MEEHAN, salesman for WISN Milwaukee, and
Bette Crownhart have announced their marriage. . . . FRED RABELL,
president-general manager, KSON San Diego, and DOROTHY JOHN-
SON, vice president-assistant general manager, same station, were mar-
ried Oct. 8. . . . FRED STUBBINS, Los Angeles representative, KSDO
San Diego, father of girl, Catherine Louise, Oect. 11. . . . JAMES
WEMPLE, account executive, KNBH (TV) Hollywood, father of girl,
Oct. 15.

BROADCASTING ® Telecasting
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HOW THE PROFIT SYSTEM BENEFITS YOU

1. shortly after the end of World War 11
we brought out a brand new super gas-
oline ealled 7600—a high octane aviation
fuel adapted to automobile operating
conditions. The performance of 7600 was
so superior to anything the average
motorist had experienced that it was
months before we could supply our sta-
tions with enough to satisfy the demand.

4. 1t didn’t take us long to decide on the
desireability of increasing our facilities
for making 7600-—although the program
represents an investment of many mil-
lions of dollars. For wereasoned that by
maintaining the quality of 7600 we would
get enough-additional business to make a
profit out of our investment.

UNION OIL COMPANY OF CALIFORNIA
INCORPORATED IN CALIFORNIA, OCTOBER 17, 1890

BROADCASTING ® Telecasting

2. Today 7600 is still the top-quality gas-
oline in the West by a comfortable mar-
gin. For its quality has steadily im-
proved from year to year. But in one
way 7600 has been a rather embarrass-
ing success—for we haven’t always been
able to keep pace with the demand for it.

5. This profit incentive is the driving

force behind our whole competitive eco- -

nomic system. It has given the American
people the best products, in the greatest
abundance, at thelowest cost in the world.
That’s why any attempt to tax away this
profit incentive is bound to lower the
standard of living of every American.

3. In order to keep vp with this demand
we were faced with doing one of two
things: (1) reduce the quality of 7600 so
that we could make more of it, or (2)
undertake a program toincrease our out-
put of high octane super quality gasoline.

MANUFACTURERS
ofF RovaL Trrron
THE AMAZING —
r?/{vmlm
Ponris
Mortor OiL!
ROVAL
TRITON

Moror Oil

Available at
leading car dealers
throughout the nation

This series, sponsored by the people of Union Oil Company, is dedicated to a
discussion of how and why American business functions. We hope you'll

feel free to send in any suggestions or eriticisms you have to offer. Write: The
President, Union Oil Company, Union 04l Building, Los Angeles 17, Calif.
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Advertisement

From where [ sit

by Joe Marsh

Left Ham Sandwich
40¢

Ambled over to Bob’s Restaurant
Tuesday for lunch and noticed a new
sign “Left Ham Sandwich, 40¢ . . .
Right Ham Sandwich, 30¢.”

“Why the sign, Bob?” I asked.
“Don’t tell me you believe the old story
that hogs scratch more with their right
leg than with their left—so’s the left
ham is more tender?”

“No,” he says. “I don’t take any
stock in it. But, some people have
ordered those ‘left’ sandwiches. When
I explain to them that there’s nothing
to that fable, that the sign is just a
business-getter, and I've only one
price, they enjoy an old fashioned,
plain ham sandwich all the more!”’

From where I sit, stories like
““right’’ hams being tougher than ““left’
ones are with us because some people
get ideas info their head and hang
onto them for dear life. It’s like those

who think an adult like myself hasn’t .

" the right to a glass of beer with my
supper. I say let's keep our opinions
free from being ‘‘sandwiched-in” by
misinformation.

e Mg
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Faith in Radio Cited at Dist. 1

(Continued from page 32)

a program reaches, the area it cov-
ers, and its cost in relation to
other stations in the market. All
other things being equal, he said,
“I'm personally inclined to favor a
station which cooperates in making
listener surveys with other stations
in its market, and which subscribes
to Standard Audience Measure-
ment of the Nielsen Coverage
Service.”

Mary McKenna, group supervisor
of timebuying, Benton & Bowles,
called for more surveys—not those
measuring radio homes, the tra-
ditional yardstick—but surveys
measuring radio listening in terms
of kinds of listeners: men, women
and children.

She drew attention to the recent
American Research Bureau survey
showing listening by rooms in the
home, with the 27.2% in the kitch-
en for radio-only homes shifting to
50% in that room in radio-televi-
sion homes. Referring also to Dr.
Forest Whan’s survey in New Eng-
land indicating a high percentage
of two-set simultaneous listening
all day, she said that these show
the new pattern of radio listening
in a TV market, but don’t consti-
tute enough data to continue to
insure acceptance by clients of
radio’s continued position of influ-
ence in such markets.

“That is,” she continued, “so
long as stations continue to accept
and subseribe to local listening
studies which measure the unreal-
istic unit of the so-called radio
home listening.” Stressing the need
for a united objective by all radio
stations in & market, Miss Me-
Kenna emphasized that “in days
when the basic advertising value
of radio stations is being seriously
questioned, a pooling of resources
for responsible research to conclu-
sively prove the continued effec-
tiveness of radio should be the goal
of all stations.”

Another selling job which sta-
tions should undertake in group
action, she suggested, is to sell dis-
tributors and retailers of drug and
grocery products on radio’s effec-
tiveness as compared to other
media.

Package Rates

Discussing package rates, Miss
McKenna said she believes rate
structures should be ecompetitive
but that such rates should be a
matter of open record available to
all advertisers on an equal basis.

Lewis H. Avery, head of Avery-
Knodel, station representatives,
compared factors regarded impor-
tant in timebuying ten years ago
with today. “There is idolatrous
worship of cost-per-thousand, and
much of the information used is
based on questionable facts and
figures,” he said.

Harold E. Fellows, NARTB pres-
ident, warned that stations are now
operating under .the threat of a
Federal “big stick.” Future devel-
opments, he said, might include

controls limiting radic and TV in
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broadcasting of public events and
a new standing Congressional
committee to investigate radio and
TV. The solution to the many
problems facing broadcasters, he
asserted, iz joint industry action.

Mr. Fellows spoke at a luncheon
meeting held in conjunction with
the Radio Executives Club of New
England. Presiding was Rudolph
Bruce, club president and adver-
tising manager of New England
Coke Co.

Reporting on the nation’s first
commercial uhf station, KPTV™
(TV) Portland, Ore., John Taylor,
advertising manager of RCA’s En-
gineering Products Dept., said that
in the station’s total trading area,
with a population of 739,400, the
number capable of receiving a good
picture was 649,100 or 88%. Break-
ing down the figures, he said that
in the city, with a population of
383,700, the number getting a good
picture could be estimated at
364,600 or 95%, while outside the
city, with population figures of
355,700, a good picture would be
received by 284,600 or 80%.

Portland’s Uhf Findings

In a slide presentation of “The
Portland Story,” Mr. Taylor de-
seribed how measurements were
reached and pointed out some of
the findings thus far, based on
studies of the country’s first ubf
commercial venture.

The KPTV transmitter, he said,
was set up on a ridge one and a
half miles from the center of town,
with its antenna about 1,000 ft.
above average terrain.

To measure performance, the
following factors were included:
finding out how far the signal goes:
determining how much signal is
needed for good reception; locat-
ing areas of poor or no reception;
drawing a map showing relation of
actual coverage to population and
shadow areas.

An RCA Service Co. portable
truck was rigged up with a low
antenna and one which could be
extended to 70 ft. Traveling along
the roads, signal strength was ob-
served and was found to corre-
spond with the FCC predicted
curve of F (50.50).

Measuring field intensity in deal-
er stores and other places where
there were TV sefs, it was found
that two mv per meter were needed
to get a snow-free picture. This
was slightly higher than the Com-
mission’s 1.6 mv per meter.

Following comparison of uhf
coverage of 88% in Portland as
against an estimated 949 vhf, Mr.
Taylor posed the question, “Can
results in Portland be used to
predict coverage in other cities?”
Answering with a “Yes, but,” he
observed that factors to consider
were antenna height, terrain, dis-
tribution of population and signal
strength, and a low uhf channel.
These were all favorable in Port-
land, he declared.

Telecasting



“This new ‘Scotch’ Brand T-inch
professional reel cuts machine §
maintenance costs!”

Tape on new reel is improved 4 ways!

1 “DRY LUBRICATING" process gives you a tape that practical.
ly eliminates sticking, squealing and cupping . . . a completely
dependable tape that turns in a flawless performance in ex-
tremes of heat and humidity.

Extra-large hub gives new “Scotch” Brand

reel exclusive advantages

LOWER ROTATIONAL SPEED produced by new larger hub
means less vibration, decreased machine wear. Recording
equipment stays on the job longer with fewer stops for re-
pairs and adjustments. The new 234 “ hub gives this 7"
reel approximately the same ratio of outside diameter to
hub diameter as the standard NARTB 10 ” metal reel.
Rewind speed is actually 10% faster than the ordinary 7"
reel despite the slower rotating speed.

CUTS TIMING ERRORS 50%! By reducing tension changes as
tape is spooled off, this new reel reduces timing errors to a
minimum.

REDUCES PITCH CHANGES! Using this new reel, you ca
splice recordings of long musical programs with far .
greater stability of pitch.

SEE YOUR DISTRIBUTOR FOR A SUPPLY OF
“SCOTCH"” BRAND 7" PROFESSIONAL REELS

2 100% SPLICE-FREE! Tape supplied on the new ‘“‘Scotch”
Brand 7" professional reel is guaranteed f{o be completely
free of splices.

1

|

1

]

|

|

|

: 3 THINNER CONSTRUCTION allows a full 1200 feet of tape to

i be wound on the new reel despite its larger hub. Magnetic
properties of this new tape are identical with “Scotch”

: Brand #111-A, the industry’s standard of quality.

|

|

i

i

|

1

4 GUARANTEED UNIFORMITY! Output variation of tape wound
on the new reel is guaranteed to be less than plus or minus
}{ db at 1000 cps within the reel, and less than plus or minus
Y5 db from reel to reel.

SCoTcH

BRAND

AND NEW DRY LUBRICATED TAPE! MAGNETIC TAPE
..
;";I”':Mw . <)
W - The ¢ “SCOTCH” and the plaid design are registered trademarks for Sound Recording Tape made in U.S.A. by MINNESOTA MINING & MFG. CO,, St. Paul 6, Minn.—
“:ﬁf - ,éf a]g: ;;Ters of "Scotch"anndpPressure-g;:msitive Tapes, “Underseal' Rubberized Coating, “Scotchlite’ Reflective Sheeting, "Safety-Walk” Non-slip Surfacing, *3M”’ Abtras
g™ sives, *3M" Adhesives. General Export: 122 E. 42nd St., New York 17, N. Y. In Canada: London, Ont., Can.
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Erectingly new and diffencat!
The Continentalf Type 312
250 WATT AM TRANSMITTER

Here’s a refreshingly original transmitter engineered
to bring top performance with utmost ease of adjust-
rhent. RMS distortion values in the order of 1% over
the entire audio range are obtainable, The electrical
design is simple and straight forward. Only two tun-
ing controls are required. Modern, Transview cabinet
styling affords maximum accessibility, shielding, and
ci‘rculation of cocling air.
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MANUFACTURING COMPANY
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Dallas 10, Texas

PERLMAN ELECTED

AFA Dist. 5 Governor

MEMBERS of the Fifth Distriet of
the Advertising Federation of
America elected Ellis S. Perlman,
director of public relations, Cole-
man Todd & Assoc., Mansfield,
Ohio, to the post of governor at the
organization’s annual business
meeting Oct. 18 in Columbus.
Others elected were:

William T. Owens, public relations
director, Girdler Corp., Louisville, and
retiring governor, chairman of dis-
triet’s hoard of directors; Martin W.
Schryver, Crystal Laundry and Dry
Cleaning Co., Dayton, first lieutenant
governor; Samuel Rouda, The Kroger
Co., Cincinhati, second lieutenant gov-
ernor; Roger C. Fleming, director of
advertising and public relations, Alli-
son Div., General Motors Corp., In-
dianapolis, third lieutenant governor;
Virginia M. Hood, BBDO, Cleveland,
fourth lieutenant governor; G. Patri-
cia Wagner, space buyer. Doe-Ander-
son Agency, Louisville, secretary; Mel-
vin E. Tharp, Columbus Dispatch,
treasurer.

More than 300 advertising peo-
ple and club members from Ohio,
Indiana and Kentucky attended the
meeting, which was held in con-
junction with the ninth annual con-
ference sponsored by Ohio State U.

Sports Charges

WESTERN UNION f{football and
hockey “full-description” service to
radio and TV stations may cost
more in some sections of the coun-
try this season, less in other areas
depending on component cost in
each instance. FCC last week
granted the common carrier per-
mission to amend its tariffs on not
less than one day’s notice in certain
respects. The football tariff be-
comes effective Nov. 7, PCC re-
ported, while the hockey tariff runs
until April 15. Component costs
for each subscriber differ, it was
explained, since they include vari-
ables such as telephone line charges
and operator wages. On overall
basis, costs this year are no more
than before, Western Union said.

GULF, Colorado & Santa Fe Ratlway
Co,, has completed installation of a
Philco multi-channel microwave com-
munications relay system between

Galveston and Beaumont, Tex., ac-

cording to James D. McLean, general

sales manager of Philco’s government
and industrial division.

wgRE'S PROOE--

WORTH KRAMER (c), general man-
ager-vice president, WIR Detroit, re-
ceives two citations at the same time
for outstanding service to veterans’

groups. L to r are Merton Tice, no-
tional junior commander, Veterans of
Foreign Wars; Mr. Kramer, and Jas-
per Kohn, Michigan YFW commander.

Our Respects To
(Continued from page §2)

caster is married and the father of
three teen-agers, two boys, 17 and
15, and a girl, 13. His love for
music and choral singing still are
reflected in his hobbies.

Mr. Herndon’s personal plans for
the future are essentially the same
as those of many another broad-
caster: “To remain in broadcasting
—radio and television—as long as
they will let me.”

RETAILER MEET

Being Planned in Chicago

HOW to make radio pay and how
to use TV at moderate cost are
problems which low-budget retail-
ers will pose at the First Retail
Advertising Conference now being
planned in Chicago.

Conference, slated for between
Janvuary and Mareh, is being
set up by Budd Gore, former ad-
vertising manager of Marshall
Field & Co. who opened his own
agency—public relations—consult-
ing firm in September, and Ralph
Heineman, co-director. Believed
to be the first of its kind, the con-
ference will be open to retailers
nationally, to resource and media
people and manufacturers.

SEE OUR DOUBLE PAGE

SPREAD IN THIS

ISSUE

CHICAGO 7

Clear Channel Home of the National Barn Dance
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HOW DOES THE POWER GET INTO THE BOMB? -

Uranium itself isn’t enough. Preparing it for the bomb’s A.power takes vast quantities of
electric power. So do the planes, tanks and other huge Defense production jobs. On
top of this, homes, farms and businesses are using twice as much electricity as before
World War II. Will the electric companies develop enough power? The answer is YES!

As much electric power as Detroit uses
will be needed by one A-bomb factory now near-
ing completion. Another new A-bomb project will
use twice that much. Electric light and power
companies are now building a giant power plant
for one of these, and are ready to build a plant for
the other — faster than the federal government
could — end without a cent of your taxes!

New plants double U. S. power. The map pin-
points the new electric power plants and plant
additions built by the nation’s electric companies
just since World War I1. They give each American
twice as much electricity as he had then. In spite
of this, the people pushing for-socialized electricity
still talk “power shortages” as an excuse for get-
ting government deeper into the electric husiness.

A-bomb test at Frenchman’s Flat, Nevada

< Battlefield in the struggle against socialism. On the Niagara
River, five local electric companies are ready to build a big new
plant to develop additional electric power. But the job is being
held up by those who want government to build the plant — even
though that would cost Americans $350 million in taxes. Similar
delays hold up new power at Hell’s Canyon, Idaho, Roanoke Rapids,
N. C., and Kings River, Calif. — wasting time, money and power.
America’s electric companies can provide this power — without one
cent of tax money — and withoul the threat of government monopely
or socialism!

These facts are heartening proof that the experience and sound business management
of the country’s hundreds of electric companies are ready and able to meet the
nation’s biggest power needs. America’s ELECTRIC LIGHT AND POWER COMPANIES*.

i
o “MEET CORLISS ARCHER“— ABC— Fridays—9:30 P. M., Eastern Time. *Names on request from this magazine
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MULTI-RADIO OWNERSHIP

Found in "Household’ Survey

PERCENTAGE of Household mag-
azine subseribers who own two ra-
dio sets more than doubles the
number who own only one set, and
the figure for those who own three
sets is almost twice that of those
who own a single set, the magazine
reported last week after a sample
survey of its readers.

Household’s third annual survey
showed 98.3% of its subscribers
owned radios, with 16.09% having
one, 32.8% two, 30.6% three, 12.4%
four and 6.5% five or more. The
study polled every 400th subscriber
of the magsazine's 2,100,000 cir-
culation.

Of radios, 97.1% had radios in
the home, while 59.0% had an auto
radio. The survey listed 27.2% of
the subscribers as owning televi-
sion sets.

Canadian Gagwriters

PLANS were underway last week
to organize chapters of the Na-
tional Assn. of Gagwriters in both
Toronto and in Montreal. Hank
Karpus, Canadian comedy writer,
was chosen to organize the Toronto
chapter; Jaques Gauthier, radio
and television gagwriter and pro-
duction executive of Quebec Prov-
ince, was selected to set up the
Montreal branch.
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USS COUGHLAN, program direc-
tor, KROW Qakland, named su-
pervisor of television programming
for Sackett Enterprises, applying for
TV stations in Oakland, Vancouver
and Coos Bay.

ROBERT C. MILLER, farm service di-
rector, W RF D
Worthington, Ohio,
te WLW Cincin-
nati, as farm pro-
gram director.
BOB MORRISON
toe WIRE Indian-
apolis announcing

. staff.

RAY WALSH
WBTM  Danville,
Va., to continuity

staff, WCSC

Mr. Miller Charleston, 5. C.
EDWIN T. CON-

NELL, staff member, NBC-TV's

Today program, to ABC-TV's All-Star
News staff,

JACK MILLE, news director, KSIB

. Creston, Iowa, named program director

in addition to other duties. LES
WRIGHT appointed farm editor at sta-
tion. PEGGY SMITH added to staff
as music director.

LEN CORBOSIERO, program depart-
ment, KNX Hollywood, shifts to Co-
lumbia Pacific Radio Network as asso-
ciate director.

CENTRAL OMIO'S ONLY

SANDWICH
YOUR SPOTS!

CBS-WBNS Combination s
Tops On Listeners’ Menu!

From sign-on tosign-off, WBNS whips
up a steady diet of good listening en-
tertainment. By combining CBS pro-
gramming and local personalities with
tremendous Ohio appeal, WBNS gives
Central-Ohio listeners the 20 top-rated
programs. Your spot announcements
sandwiched between these top-rated
shows are heard on WBNS because |
your audience stays tuned program

after program. l

ASK JOHN BLAIR

rowee
WBNS — 5,000
WELD-FM—53,000
COLUMBUS, OHIO

(BS
RADIO QUTLET
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LOWELL JACK, program director,
KWBG Perry, lowa, appointed studio
manager there.

BOB OSTBERG, WFGM Fitchburg,
Mass. disc jockey, to WKNE Keene,
N. H., as staff announcer.

WILLIAM H. STRUBLE, sales promo-
tion manager, Edgar Morris Sales Co.,
Washington, D. C,,
Westinghouse dis-
tributor there, to
W8T and WBTV
(TV) Charlotte, N.
C., as promotion
supervisor.

RICHARD  EISI-
MINGER, advertis-
ing-promotion man-
ager, KNBH (TV)
Hollywood and AL-
BERT V. COLE,
program director
there, have resigned.

BILLYE MARGARET TOMLINSON,
commercial traffic manager, WTOP
Washington, to KCBQ San Dicgo, as
promotion and merchandising director.
BARD MELTON, disc jockey at KING
Seattle, to KENI Anchorage, Alaska,
as announcer,

MARY LOU CONTE to Hollywood of-
fice of KBIG Avalon, as member of
traffic department.

GEORGE W, FAUST, Public Informa-
tion Staff, U.S. Army & Air Force Re-
cruiting Service, N. Y., to KNXT [TV)
Hollywood, as operations-traffic super-
visor.

WILLIAM BIDELL, promotion-pub-
licity director, KPOL Los Angeles, has
resigned.

KIMBERLEY JOHNSON, WLNA
Peekskill, N. Y., to WCSH Portland,
Me., on announcing staff.

REG MERRIDEW, program director,
WGAR Cleveland, elected vice presi-
dent of Downtown Cleveland Kiwanis
Club.

FILOMENA VOLPINTESTA to promo-
tion staff, WISN Milwaukee. STEVE
CANNON to station’s announcing staff.

GEORGE A. BROWN, production man-

ager of CJOC Lethbridge, to CFAC
Calgary, in same capacity.

MARCIA VAN CLEAVE to KXOK St.
Louis in traffic department.

MARY SINCLAIR, New York TV ac-
tress, assigned role in Paramount Pic-
tures feature film, “Adobe Walls.”

JACK BRIGGS, announcer, KFMB
San Diego, and MARY LOU LUDWIG,
station secretary, were married
Oct, 17.

RICHARD BROWN, Hollywood free
lance radio-TV director, father of
boy, Kerry Robb, Qct. 18. Mother
is MARGARET KERRY, who por-

Mr. Struble

trays Sharon on KECA- TV Los An-.

geles The Ruggles.

SCOTT PHOENIX, photographer,
WSYR Syracuse, father of girl, Debra
Jean, Oct. 11. BILL MARTIN, staff
f.nnouncer, father of girl, Mary Kath-
een.

JIM AMECHE, freelance radio-TV per-
sonality in Chicago, father of boy Oct.
14.

BROADCASTING +*

JOHN J. McNULTY, associate pro-
ducer, NBC-TV ECA Viector Show Star-
ring Denmis Day, father of girl, Mari-
anne, Oct. 15.

/VCWJ e e 0

JAMES TERRELL, news staff, WKY
Oklahoma City, named news director,
succeeding EWING CANADAY, now
extension editor at Oklahoma A.&M.
College.

LYNN SUCHER, KTOP Topeka, Kan.,
appointed day news editor, KFBI
Wichita, Kan.

JACK HANNON, KELO Sioux Falls,

S. D, to news staff, WNAX Yankton-
Sioux City, S. D.

GENE GODT, WHO Des Moines, and -

DON PADILLA, photo editor and
writer on news staff, WCCO-TV Min-
neapolis-St. Paul, appointed associate
news directors at latter station.
HAROLD MEIER to news staff of
WISN Milwaukee.

CHRISTY WALSH Jr., press represen-
tative, NBC Hollywood, father of boy,
Robert Christy, Oct. 13. .
JIM McGOVERN, director of news and
special events, WISN Milwaukee, and
Ruth Hale have announced their mar-
riage.

ALASKAN DEBUTS
Two New Stations Added

TWO new stations are being added
to the Midnight Sun-Aurora Broad-
casting System in Alaska, it was
reported last week by Gilbert A.
Wellington, national advertising
manager.

KJINO Juneau went on the air
for the first time on Oct. 18, on 630
ke and with 1 kw-D and 500 w-N.
Present schedule is from 6:30 a.m.
to midnight. Del Day, formerly
with KFAR Fairbanks, is station
manager.

The other new outlet, KABI Ket-
chikan, will be on the air by mid-
November, Mr. Wellington said. On
530 ke, it will have the same power
and the same broadcast day as
KJNO. Roall Erickson, also former-
ly with KFAR, is to be KABI man-
ager.

Miriam Dickey, Fairbanks, Alas-
ka, is president of the licensee
company, succeeding the late Cap-
tain A. E. Lathrop.

Both stations are affiliated with
ABC, Mutual-Don Lee and NBC.

WSDC Men Injured

HEADING on assignment to town
from transmitter-studios of WSDC
Marine City, Mich., Stan Heineman,
program director, and Fred Arnold,
engineer, were involved in a two-
car collision in which both were
injured on Oct. 17. Station reports
state police are searching for a
hit-run car in the mishap.

THREE HUNDRED civie, professional
and business leaders in Chicago will
be invited by NBC Chicago to its
election night open house in the net-
work’s Merchandise Mart headquar-
ters. Harry C. Kopf, Central Div. vice
president, will be host. Returns from
NBC will be watched on an RCA
large-screen projection unit in Studio
D. Combined radio and video returns
will be seen and heard in Studio AA.

Telecasting
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Fables of the leopard and the hippo-2.

ON WOMEN

THE HIPPO:

"Starting out to find lady friends just at night-
fall is a heavy job, I learn.”

THE LEOPARD:

“Then try woocing them also in the daylight
hours. They're most receptive then, you'll
find.”

WSB-TV ......... Atlanta

THE MORAL: , \

N S WBAL-TV ...... Baltimore
Skillful TV advertisers will & AL B
also find (like the wily — g WFAA-TV ... ..... Dallas
Spotted Leopard] that KPRC-TV Houston
daylight hours are profit- = Y XL W\See o~ 0000 e
able hours to woo im- KECA-TV ... .. Los Angeles
periaR o, 2 KSTP-TV ...Mp’'s-St. Paul
Well-rated daytime Spot )
v programs on the thir- ; WSM'TV ....... Nushw"e
teen stctions listed here - . = WIZ-TV ... ... New York
woo women while they're E
plqnning dqﬂy shopping WTAR-TV . ... .. .Norfolk
RS KPHO-TV . ...... Phoenix

They inform. They entertain. They convince. WOAIL-TV . .. .San Antonio

KGO-TV ... .San Francisco
KOTV ............ Tulsa

Their cost is low.

If you'd like to woo more lady friends for your product...
then ask us for more facts about daylime Spet TV in the
Petry markets.

REPRESENTED BY

EDWARD PETRY & CO., INC.

NEW YORK o CHICAGO « LOS ANGELES
DETROIT « ST. LOUIS « SAN FRANCISCO - DALLAS
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Published by the General Electric Company, Electronics Park, Syracuse, N. Y.
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TRANSMITTER

WITHOUT LOSS OF AIR TIME

A major electronics moving feat

was recently accomplished by Sta- |

tion WHEN-TV, Syracuse, N. Y.,
when it moved the station’s trans-
mitter site during one night, with-
out losing a second of broadcasting
time.

Techni¢ians and moving crews
began the job as soon as the station
went off the air at midnight. They
moved tons of electronic equip-
ment from the old site to the new
one, which is nine miles away. The
move was completed within 12
hours, in time for the station to go
back on the air on schedule.

Engineers Aid Move
WHEN Chief Engineer H. Eu-

gene Crow and his staff of techni-
cians were aided by a crew of six
| engineers from General Electric.
The equipment was largely G-E
made and according to Crow,
“‘every bit of it worked perfectly,
at the new location despite the
| quick, jaggling move.” The station
i went on the air with a temporary
100 ft. tower bearing a single bay
antenna, at an elevation of 1,470
ft. above sea level.

During the following week the
original six-bay antenna atop the
former site was taken down and

‘ connected to the tower at the new

location. The station is now oper-
| ating at an Effective Radiated
| Power of approximately 30 kw.

WNBF-TV Obtains First
ERP of Over 50 KW

Station WNBF-TV, Binghamton,
N. Y., is the first station in the
country to obtain ERP of over 50
kw. The Station is using a G-E 12-
bay high channel antenna and is
actually operating on 52.5 kw ERP
on Channel 12.

-Chief Engineer Lou Stantz re-
cently said “Reports from our
urban areas of Binghamton, John-
son City and Endicott indicate
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| that our local coverage is good.

Much improvement in signal level
was noted in many locations. The
signal in the suburban and fringe
areas has been much improved—
in faet better than was predicted.”

Recent Antenna Installation

Station WNBPF-TV expects to
go to full allocated power in the
near future. Other recent G-E an-
| tenna installations have been in
WHAS-TV, Louisville, WKRC-
TV, Cincinnati—both of which
were 12-bay antennas, WBZ-TV,
| Boston, and KPIX, San Franeisco.

‘THREE G-E TUBES MAKE POSSI-

BLE NEW ALL-CHANNEL TUNER

Now In Full Scale Production
To Meet UHF Expansion

General Eleetric recently announe-
ed substantial quantities of all
tubes necessary for manufacture of
an ali-channel television tuner are
now ready. This represents a major
step forward in the field of UHF
television because it keeps receiver
development in step with those
advancements G.E. has made in
UHF broadcasting equipment.

G.E.’s Tube Department said }
any television set manufacturer |
| Owensboro, Ky., Tube Works.

who wishes to include an all-chan-

nel TV tuner in his set can now get
the necessary tubes immediately.
This UHF receiver advance-
ment goes hand-in-hand with such
other G-E UHF developments as
the 12 kw transmitter and the
high-gain UHF Helical Antenna.
Three tubes are necessary for
the design of a television tuner
which will receive all channels. All
three are now being produced on a
full-seale basis at the company’s

Sales Manager Cody

famous for cold
weather experience

Working with winds exceeding 70
miles per hour, in an 18 below zero
temperature is but one of the many
experiences Bill Cody, G.E. district
sales manager, has had since he
began his career in electrical en-
gineering.

For three years he was engineer
in charge of the Rensselaer Poly-
technic Institute and New York
University Observatory, atop the
summit of Whiteface Mountain
near Lake Placid, New York. His
duties involved the construction of
several radio communiecation sys-
tems, making meteorologieal ob-
servations for the United States
Weather Bureau and airlines, re-
search in atmosphere, radio and
other fields, and the development
of electronic weather equipment.

Of this period, Bill says, ‘“For
months we had the choice of being
isolated on the mountain top or
using skis or snow-shoes to travel
back and forth to the village, eight
miles down the mountain.”

After this job Bill came to work
with General Electric. During his

first two years with G.E., he par-
ticipated in the development, con-
struction and operation of the first
television relay. During the war he
served as Commanding Officer of
the 8362nd Signal Service Bat-
talion in the Pacifie, and then re-
turned to work for G.E. after he
left the service.

GENERAL @D ELECTRIC
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THEATRE TV'S

MOTION picture industry flung
down the gauntlet to AT&T last
week when it asked the FCC for a
360 mc band in the 5925-6875 mc
portion of the spectrum for theatre
TV. These frequencies are now allo-
cated for common carrier (fixed)
use.

The challenge was made during
the first week of the FCC’'s en bane
hearings on the petition of theatre
TV interests for the allocation of
frequencies for exclusive, large
screen movie theatre television.

Limited to engineering and cost
accounting, the hearings are sched-
uled to continue this week. The for-
mal, direct, policy case is scheduled
to begin Jan. 12 in Washington. At
that time, too, cross examination
will be permitted.

Gist of the week-long testimony
by movie technical executives and
consulting engineers was that in
order to achieve 36mm picture
quality, theatre TV needs the Fol-
lowing:

1. Video channel 10 mc wide.
2. Radio frequency channel 30 mc
wlde
. Two.channels for a single system.
4 8ix systems to ensure competitive
services.

Theatre TV adherents asked that
the Commission not set up stand-
ards for this service. However, if
required, they recommended:

1. Scanning rate of 735 lnes. -

2. Signal to noise ratio of 46 db for
monochrome; 42 db for color.

3. Linearity not to exceed 109, varia-
}:ionlsbetween the black and the white
eve.

. Video sl nal frequency modulated.

5 Audio gnal multiplexed on the
carrier, 8 kc wide.

Should the Commission be dis-
posed not to allocate 360 me in the

* * *

WITNESS Earl I. Sponable (1),

20th Century-Fox, confers with

Edward Cooper, Motion Picture

Aasn. of America, and E. H. Han-
sen, 20th Century-Fox.

BROADCASTING
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REQUE

-Asks Common Carrier Band

BELL System officials keep an eye on theatre-TV hearings. Front row

(1 to r): Pierre Mertz, Bell Labs.; Frank A. Cowan, Long Lines; Ernest

North, Long Lines; Wayne Babler, AT&T; back row, M. G. Wallace,

Long Lines; Axel Jensen, Bell Labs.; F. A. Ryan, AT&T; W. H. Do-
herty, Bell Labs.

*

5925-6875 mc band, motion picture
interests asked that theatre TV be
classified as an industrial radio
service and be permitted to use
6575-6875 mec. This would require,
however, they pointed out, that the
band be widened to accommodate
360 me. They suggested, therefore,
that the industrial radio service
band be extended down to 6425 me.

As a final alternative, theatre TV
spokesmen asked for a band begin-
ning at 10,700 me. The band 10,700-
11,700 me is presently allocated to
common carrier fixed circuit. This
would require, they pointed out,
a radio frequency channel of 55
me instead of 30 me they were

*

asking for the lower portion of the
spectrum.

At the bottom of the movie re-
quest, presented jointly by Motion
Picture Assn. of America and the
National Exhibitors Theatre TV
Committee (a group of more than
100 theatre exhibitors), was the
belief that the theatre TV fre-
quencies, if allocated, could be used
by a common carrier type of com-
pany, a limited common carrier or-
ganization similar to Aeronautical
Radio Inec. or Press Wireless Inec,
or by private licensees.

Audience was heavily sprinkled
with AT&T executives (see photo)
and with representatives of other

services. Following first day’s ses-
sions at the National Museum; the
hearing was continued for the re-
maining days at FCC. There was
no meeting on Thursday.

Stressed by spokesmen for "the
motion picture industry was the
theme that they had no designs
on home TV or home TV programs.
Theatre TV presentations would be
special programs in which home
TV would not be interested they
asserted.

Bulk of questlonmg was by
Chairman Paul A. Walker and
Comr. Frieda B. Hennock.

Mr. Walker’s concern, made im-
mediately at the onset of the meet-
ing, was whether theatre TV aimed
to take programs away from home
TV. He said that the Commission
had received “thousands” of com-
plaints from Congressmen and the
public regarding the exclusive
theatre-TV showing of the Mar-
ciano-Walcott fight. He said people
seemed to fear that motion picture
houses would soon have a “monop-
oly” on sporting events and that
there are not enough theatres to
care for all who may want to get
m.

Amount of spectrum space re-
quested for theatre TV—360 me
plus 60 me in mobile pickup bands
—seemed to worry Mr. Walker and
Miss Hennock. Miss Hennock’s
questions were directed toward pos-

(Continued” on page 97}

FOUR NEW

FOUR MCRE commercial TV sta-
tions were authorized by FCC last
week to push the post-thaw total
of grants to 82, including 73 com-
mercial stations and 9 non-commer-
cial educational outlets.

Concurrently, the Commission
finalized its allocation of vhf Chan-
nel 4 to Irwin, Pa., adjacent to
Pittsburgh, and proposed to allo-
cate uhf Channel 52 to Princeton,
Ind.

The new construetion permits
were issued to the following:

Honoluln, T. H.—~Radic Honolulu
Ltd., granted vhf Channel 11 with
effective radiated power of 125 kw
visual and 74 kw aural with antenna
height above average terrain 1,740 ft.
Grant is conditional upon majority
stockholder H. M. Richards divesting
himself of all ownership and connec-

® Telecasting

GRANTS

tion with Honolulu Star-Bulletin Ltd.,
24% owuer of newly authorized
KGMB-TV Honolulu.

Duluth, Minn. (City priority Group
A-2, No. 10)—Great Plains Televi-
sion Properties Inc., granted uhf
Channel 38, ERP 17 kw visual and
9.6 kw aural with antenna 620 ft.

El Paso, Tex. (Group A-2, No. 15)—
KEPO Inc. (KEPO), granted vhf
Channel 13, ERP 120 kw visual and
60 kw aural with antenna 1,000 ft.

Frederick, Md. (Group B-1, No.
134) — Monocacy Broadcasting Co.
(WFMD), granted uhf Channel 62,
ERP 105 kw visual and 54 kw aural
with antenna 1,150 ft.

The following applicants were
notified respecting hearing:

Madison, Wis. (Group A-2, No., 30)—
Monona Broadcasting Co, (WKOW) is
being advised in connection with its
application for Uhf Channel 27 that
the Commission “inadvertently omitted
to include in its letter of Sept. 17 that
the question of management contract

Post-Thow Total 82

will be considered in addition to mu-
tual exclusivity with a ucation of Ra-
dio Wisconsin Inc.” ( C).

Waterloo, Towa (Group A-Z. No, 61)—
Josh Higgins Broadcasting Co. (KXEL)
and Black Hawk Broadcasting Co,,
(KWWL), both seeking vhf Channel 7,
are being advised of need for com-
parative hearing. FCC said it also
wished "adr]itional informaticn re pro-
test by President R. J. McElroy of
Black Hawk Broadcasting Co. against
Joe DuMond, majori stockholder of
Josh Higgins Broadc: g Co.” Further
question regarding corporate structure
of Black Hawk was included.

The Channel 11 grant to Radio
Honolulu is the second authoriza-
tion to that city. KGMB-TYV,
granted vhf Channel § in August,
plans to commence operation Dec.
1 under interim power [BeT,
Oct. 20].

WFMD Frederick, near to both
Baltimore and Washington, ac-

(Cont'i'nued.an Page 97): 7
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television grants and applications

Digest of Those Filed With

FCC Oct. 17 through Oct. 23

Grants Since April 14:

VHF UHF Total
Commercial 20 53 73
Educational 2 7 9
Total 22 [1:] a2
Cemmercial television stations on the air m? 1 1121
1 lncludes XELD-TV Matamoras (Mexico)-Brownsville.
Applications Filed Since April 14:
New Amended VHF UHF Total
Lommercial 548 312 501 365 8472
Educational 14 4 13 17
Tetal 562 322 505 378 834 °

2 One opplicant did not specify channel.
% Includes B2 already granted.
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NEW APPLICATIONS
Listed by States

¥ Indicates pre-thaw application
amended (refiled).
MESA, Ariz. — Ashley L. Robison

and Frank E. Hurd, vhf Ch. 12 (204-
210 mc); ERP 32.9 kw visual, 19.1 kw
aural; antenna height above average
terrain 1,545 ft., above ground 187 ft.
Estimated construction cost $184,096,
first year operating cost $151,000, rev-
enue $155,000. Post Office address
11100 Cashmere St., Los Angeles 49,
Calif. Studio location to be determined.
Transmitter location atop south-cen-
tral peak in Salt River Mts., designated
on USGS maps as "Peak 2548, 7.7 mi.
south and slightly east from center of
Phoenix, Ariz, Geocgraphic coordinates
33° 20’ 26” N. Lat., 112° 02' 12" W. Long.
Transmitter and antenna GE. Consult-
ing engineer Harry . Lubcke, Holly-
wood, Calif. Principals include equal
(50%) partners Ashley Robison,
owner of Robison Corp. (aircraft parts
mir.), Los Angeles, and Frank E. Hurd,
37%2% owner of Pacific Overseas Air-
lines Corp. (aircraft overhaul facili-
ties, aircraft parts mfr., etc.), Los
Angeles. Applicant also seeks new TV
station in léau':ramento, Calif. [see TV
AppLICATIONS, B.T, Oct. 13]. City pri-
ority status: Gr. B-3, No. 178.

SAN DIEGO, Calif.—T. B. C. Tele-
vision Co., vhif Ch. 10 (152-198 mc),
ERP 240 kw visual, 105 kw aural; an-
tenna height above average terrain 789
ft., above ground 254 ft. Estimated
construction cost $689,000, first year op-
erating cost §720,000, revenue $804,000.
Post Office address 948 Third Ave., San
Diego, Calif. Studio location to be de-
termined. Transmitter location on Mt.
Soledad, near La Jolla, Calif, 1,800 ft.
SW of Easter Cross. Geographic co-
ordinates 32° 50" 15" N. Lat.,, 117° 14" 35"
W. Long. Transmitter and antenna GE.
Legal counsel Prichard & Brenner,
Beverly Hills, Calif. Consulting engi-
neer L. N. Papernow, San Diego, Calif.
Principals include President J. William
Fisher (3.33%), president and 8!2%
owner of Southwest Onyx & Marble
Co., San Diego; Secretary and General
Manager Leon Neil Papernow (13.33%),
mana§ing partner of The Video Store
(retail television sales and service),
San Diego, 20 persons with 3.3% in-
terest, and a number of stock sub-
scribers. City priority status: Gr. B-4,
No. 180.

BRIDGEPORT, Conn.—State of Con-

necticut, State Board of Education,
uhf Ch. *71 (812-818 mc); ERP 218.3
kw visual, 108.2 kw aural; antenna

height above average terrain 610 ft.,
above ground 492 ft. Estimated con-
struction cost $328,640. Operating cost
not estimated, Post Office address c/o
Commissioner of Public Works, State
Office Bldg., Hartford 15, Conn. Studio
location Bullard Havens Technical
School, Transmitter location 2.8 mil.
NwW of Redding, Conn., in Israel Put-
nam Memorial State Park. Geographic
coordinates 41° 20° 317 N. Lat., 73° 22’
48.5" W. Long. Transmitter and an-
tenna GE. Legal counsel Attorney Gen-
eral, State of Connecticut, Hartford,
Conn. Consulting engineer Craven,
Lohnes & Culver, Washington. [Appli-
cant also seeks noncommercial educa-
tional TV stations in Hartford and
Norwich; see below.] City priorit
status not applicable to noncommercial,
educational applications.

HARTFORD, Conn.—State of Connec-
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ticut, Board of Education, uhf Ch. *24
(530-536 mc); ERP 236 kw visual, 118.4
kw aural; antenna height above aver-
age terrain 779 ft., above ground 99 ft.
Estimated construction cost $514,440.
Operating cost not estimated. Post Of-
fice address c/o Commissjoner of Pub-
lic Works, State Office Bldg., Hartford
15, Conn. Studio location State Office
Bldg., 165 Capitol Ave., Hartford,
Transmitter location 2.7 mi. NW of
Meriden in West Peak State Park.
Geographic coordinates 41° 33" 33" N.
Lat., 72° 50’ 35" W. Long. Transmitter
and antenna GE. Legal counsel At-
torney General, State of Connecticut,
Hartford, Conn. Consulting engineer
Craven, Lohnes & Culver, Washington.
[Applicant also seeks noncommercial
educational TV stations in Bridgeport
and Norwich; see above and below.]
City priority status not applicable to
1r;x.om:c;mmercial, educational applica-
ions.

NORWICH, Conn.—State of Connec-
ticut, State Board of Education, uhf
Ch. *63 (764-77¢ mc); ERP 215 kw
visutal, 108 kw aural; antenna height
ahove average terrain 591 ft.. above
ground 520 ft, Estimated construction
cost $328,640. Operating cost not esti-
mated. Post Office address ¢/o Com-
missioner of Public Works, State Office
Bldg., Hartford 15, Conn. Studio loca-
tlon Norwich hegional Technical
School. Transmitter ~location 1.3 mi.
WSW of Baltic. Geographic coordinates
41° 36" 37" N. Lat., 72° 06" 27" W. Long.
Transmitter and antenna GE. Legal
counsel Attorney General, State of

Connecticut, Hartford, Conn. Consult-
ing engineer Craven, Lohnes & Culver,
Washington. [Applicant also seeks non-
commercial educational TV stations in
Bridgeport and Hartford; see above.]
City priority status not applicable to
noncommercial, educational applica-
tions.

+ BELLEVILLE, Ill. —Signal Hill Tele-
casting Corp., uhf Ch. 54 [710-716 mc);
ERP 220 kw visual, 119 kw aural;
antenna height above average terrain
614 ft., above ground 593 ft. Estimated
construction c¢ost $331,182,. first Yyear
operating cost $225,000, revenue $275,-
000. Post Office_address 6900 West Main
St., Belleville, Ill. Studio location 16200
West Main St, Transmitter location 6.8
mi. west of Belleville at 83th St, Geog-
raphic coordinates 38° 3¢ 16" N. Lat.,
90° 04" 11" W. Long. Transmitter and
antenna RCA. Legal counsel Monroe
Oppenheimer, Washington. Consult-
ing engineer J. H. Heffelfinger, Kan-
sas City, Mo. Principals include Pres-
ident and General Manager Bernard
T. Wilson (10%), account executive at
KMOX St. Louis; Vice President Theo-
dore F. Weiskotten (10%), producer-
director at KSD-TV St. Louis; Vice
President John I Hyatt (10%), ac-

count executive at KMOX; Treasurer'

Paul E. Peltason (33.75%), 26% owner

of Peltason, Tenenbaum Co. (invest-
ment banking), St. Louis; Assistant
Treasurer and Assistant Secretary

Harry Tenenbaum (33:75%), 26% own-
er of Peltason, Tenenbaum Co., and
Secretary H. M. Steolar (2.5%), part-
ner in St. Louis law firm of Lowen-
haupt, Waite, Chasnoff & Stolar. City
priority status: Gr. B-1, No. 23.
GRAND RAPIDS, Mich.—W. §. But-
terfield Theatres Inc., uhf Ch. 23 (524-
530 mc); ERP 1,000 kw visual, 678.5 kw
aural; antenna height above average
terrain 457 ft., above ground 405 it.
Estimated construction cost $717,623,
first year operating cost $225,000, rev-
enue $275,000. Post Office address 1492
National Bank Bldg., Detroit 26, Mich,
Studjo and transmitter location Leonard
Road and Perkins Road. Geographic
coordinates 42° 59° 14" N. Lat.. 85° 36'
58" W. Long. Transmitter and antenna
RCA. Legal counsel Hogan & Hartson,
Washington. Consulting engineer
George P. Adair, Washington. Prin-
cipals include President and Treasurer
. F. Gowthorpe, Vice President and
Secretary William A. Ruble, Vice Pres-
ident Paul A. Seippel and Vice Pres-
ident H. Edward Stuckey, all of whom
are associated with Butterfield Mich-

-igan Theatres Co., Detroit, Mich., and

other Michigan theatre companies. Sole
owner of all Class A and C stock in
applicant is Bijou Theatrical Enter-
prises Inc., which is 25 owner of But-
terfield Michigan Theatres Co., Detroit;
sole owner of all Class B stock in ap-
plicant is The Regents of the U. of
Michigan, which is 15 owner of Butter-
field Michigan Theatres Co. Applicant
also seeks new TV stations in Flint,
Mich. [B.T, July 7], and Battle Creek,
Mich, [B.T, July 21]. The Regents of
the U. of Michigan is the licensee of
WUOM (FM) Ann Arbor. City priority
status: Gr. B-2, No. 154.

717

AT SIGNING ceremony for the new WHIO-TV Dayton 1,104-ft. tower, claimed
the tallest in Ohio, are {l to r}: Seated, James M. Cox Jr., station president,
and William G. Hansher, Cincinnati, Okio Valley district sales manager,

Graybar Electric Co., which expects tower completion by spring.

Standing,

Robert A. Troman, Blaw-Knox Co. tower department maneger; William G.
Biddle, Graybar sales engineer, Dayton, and Ernest R. Adams, WHIO-AM-TV
chief engineer.

BROADCASTING o

GATHERED ot Allen B, DuMont Labs,
Clifton, N. J., for signing of contract
to purchase DuMont vhf TY trans-
mitter, studio equipment and mobile
unit cre (| to 1): Dr. Fernando Tude
de Souza, director, Radio & TV Ro-
quette Pinto of Rio de Janeiro; Ernest

A. Marx, director, DuMont Inter-

national Div., and Col. Lauro A. Me-

deiros, consulting engineer for Dr.
Tude de Souza.

KALAMAZOO, Mich. — Howard D.
Steere (WGFG), uhf Ch. 36 (602-608
mc); ERP 83.5 kw visual, 47.2 kw aural;
antenna height above average terrain
267 ft., above ground 305 ft. Estimated
construction cost $159,730, first Year op-
erating cost $150,000, revenue $175,000.
Post Office address Station WGFG, 301
State Theatre Bldg., Kalamazoo, Mich.
Studio and transmitter location on Gull
Road, 4 mi. NE of center of Kalamazoo,
al site of WGFG (AM) transmitter.
Geographic coordinates 42° 19° 53" N.
Lat., 85° 31' 33” W, Long. Transmitter
DuMont, antenna RCA. Legal counsel,
Fisher, Wayland, Duvall & Southmayd,
Washington. Consulting engineer Van-
divere, Cohen & Wearn, Washington.
Sole owner is Howard D. Steere, licen=
see and general manager of WGFG
since Oct. 5, and licensee and general
mangger of WFEC Miami, Fla., from
1950 to June, 1952. City priority status:
Gr. B-2, No. 152,

+ JEFFERSON CITY, Mo. — Capital
Bestg. Co. (KWO0S), vhi Ch. 13 (210-216
mc); ERP 59.3 kw visual, 17.7 kw aural;
antenna height above average terrain
300 ft., above ground 330 ft. Estimated
construction cost $212,218, first year op-
erating cost $150,000, revenue $150,000.
Post flice address 210 Monroe St
Jefferson City, Mo. Studio and trans-
mitter location on 3t. Mary's Blvd. at
site of KWOS-AM-FM transmitter.
Geographic coordinates 38° 35" 02”7 N.
Lat., 92° 12" 177 W. Long. Transmitter
and antenna RCA. Legal counsel
Fisher, Wayland, Duvall & Southmayd,
Washington. Consulting engineer Com-
mercial Radio Equipment Co., Wash-
ington. Principals include President

€. Goshorn (98%), president and
majority stockholder in Jefferson City
News Tribune Co. (newspaper publish-
ing), General Manager and Treasurer
Catherine Roer (1%), and Secretary
R. L. Rose {1%). also secretary of Jef-
ferson City News Tribune Co. City
priority status: Gr. A-2, No. 203.

NEW YORK CITY — WNEW Inc.
(WNEW), uhf Ch. 31 (572-578 mc);
ERP 226 kw visual, 122 kw aural; an-
tenna height above average terrain
1,268 ft., above ground 1284 ft. Esti-
mated construction cost $641,585, first
year operating cost $800,000, revenue
$1,000,000. Post Office address 565 Fifth
Ave., New York 17, N. Y. Studio loca-
tion 565 Fifth Ave. Transtnitter loca-
tion atop Empire State Bldg., Fifth Ave.
and 34th St., New York. Geographic
coordinates 40° 44’ 55” N. Lat., 73° 59"
09" W. Long. Transmitter and antenna
RCA. Legal counsel Dow, Lohnes &
Albertson, Washington. Consulting en-
gineer Craven, Lohnes & Culver, Wash-
ington. Principals include President
William S. Cherry (48.56%), Executive
Vice President Bernice Judis Herbert
(2.47%), Vice President Ira M. Herbert
(1.239%), Treasurer and Secretary
Charles W. Knowles (4.94%), Assistant

Treasurer Albert H. Baer (3.28%),
Alfred Buckley (12.34%), George V.
Meehan (4.12%), Harry R. Playford

(18.93%) and Clem J. Randau (4.12%).
City priority status: Gr. B-2, No. 169.

CHARLOTTE, N. C.—Charlotte Tele-
casters, uhf Ch. 36 (602-608 me¢); ERP

(Continued on page ?7)
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By DAVE GLICKMAN

DESPITE threats of reprisals by
unions and guilds against users of
films made abroad, producers are
making tracks for foreign coun-
tries in an effort to cut production
expenses and ' meet advertisers’
budget demands.

More than a score of Hollywood
producers and several from the
New York area have TV film pro-
duction plans for Mexico or over-
seas.

Reasons for this trek abroad in-
clude lower production costs {music
is a major item), and exotic and
authentic backgrounds which en-
hance the value of the show in the
eyes of the sponsor.

IATSE, hitting at such TV film-
ing on grounds that it creates un-
employment of technicians and
craftsmen at home, at its recent
Milwaukee cdnvention in substance
approved some sort of boycott on
products of sponsors utilizing such
shows for advertising purposes.

On penalty of suspension, AFM
also prohibits musician members
from aiding and abetting the grow-
ing practice. It forbids union mem-
bers from supervising, conducting,
arranging, orchestrating for and in
any way assisting the recording
outside the U. 8. of incidental
musie, themes, bridges and cues
for use in this country in TV, ra-
dio and motion pictures.

Networks’ agreement with the
AFM, however, is to record foreign
filmed TV shows at home, thus
eliminating use of soundtracks
made abroad by non-union mem-
bers,

Not cnly are production units
going to Mexico, England and
Europe, but North and Central
Afriea, South and Central Ameri-
ca, India, Japan and Australia.

However, TV producers are find-
ing that overseas film making in-

HERE on location in Sweden, as
well as other European countries,
Foreign Intrigue utilizes foreign
talent and production facilities to
augment its nucleus of American
stars and production staff.

cludes its share of headaches.

That’s the observation Alexan-
der MacDonald, vice-president of
Dougfair Corp., expressed upon re-
turn to Hollywood from England
recently. Firm has just completed
three half-hour pilot films in Lon-
don. They are the first in each
of three series being produced for
NBC-TV distribution. The firm
during week of Oct. 20 was to start
the first of 39 half hour dramatic
shows in which Douglas Fairbanks
Jr. appears as m. ¢. Working title
is International Theatre. Network
Vice President Robert W. Sarnoif
returned in mid-October from Lon-
don after completing arrangements
for the series.

Not the least of the dificulties
besetting American video film
makers is the importance of estab-
lishing credit and acceptability, he
told BROADCASTING ® TELECASTING.
This picture has been clouded by
the fact that some American pro-
ducers, particularly in the smaller
feature category in which TV pro-
duction falls, have earned, for one

IN an effort to meet the growing demand for
program materials, TV film producers have not
hesitated to go beyond the shores of the United
States. The move has prompted some labor union

difficulties here at home.

Also the producers are

encountering problems abroad in casting, staging,

etc.

Nevertheless, many firms are continuing their

efforts over the border and across the seas to make
quality films for TV while cutting down that big
bugaboo—production costs.

reason or another, reputations for
irresponsibility.

In the case of Dougfair Corp.,
this was overcome because of the
presence of Douglas Fairbanks Jr.,
as president of the company. He is
well known in Europe and has been
decorated by several European
governments.

Stage space throughout Eurcpe
is at a premium, Mr. MacDonald
pointed out. Most movie produc-
tion too begins in the spring, reach-
ing a climax in early fall months,
he said.

Thus the TV producer, with
shorter shooting schedules, finds
himself in competition for space
with the movie producer.

At Scattered Points

Dougfair, for example, had to
shoot its three pilots at as
many different studios. Interna-
tional Theatre, in which Douglas
Fairbanks Jr. appears as host, was
filmed at Gates Studios: Silent Men
was shot at Riverside Studies. In-
teriors for Foreign Legion were
made at Wharton Hall.

Greatest misapprehension in the
United States is in the matter of
costs, Mr. MacDonald said. While

it is true that there are favorable
union rates for smaller produe-
tions—and these include half-hour
TV efforts—schedules are neces-
sarily longer because of the more
leisurely pace of foreign produc-
tion.

A 48-hour shooting schedule,
fairly common among Hollywood
and New York video producers,
would be absolutely unthinkable in
the British Isles or France where
the same production would re-
quire at least five stage days.

Another vexing problem which
should change as TV production in
England .increases is the lack of
trained video personnel, it was
pointed out by Mr. MacDonald.

Cn the credit side of the ledger
is the fact that top creative talent
is eager to try the new medium.

Following the announcement
that Douglas Fairbanks Jr. had
opened London offices, he and Mr.
MacDonald were besieged by some
of England’s outstanding actors,
writers and directors wanting to
be associated with the enterprise,
Thus for International Theatre,
services of Laurence Huntington,
one of England’s veteran mega-

(Continued on page 80)
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Sure. We can’t guarantee we’ll win 7 of the top 10 every time, as we did the first time up.
(Let alone 4 of the top 5. ..or 13 of the top 20.) But when you add ratings like that to our usual
highest average nighttime audiences in all television. .. starting the new season even further

out in front than last year. .. a pattern begins to emerge. And the whole thing begins to look

less like good luck than good programming. THE CBS TELEVISION NETWORK




OREGON HEARING

THE PRESSURE of comparative
hearing among post-thaw TV ap-
plicants seeking the same channel
in the same city took its first toll
last week as the general manager
of one applicant in the Portland,
Ore., Channel 12 case resigned.

The prospective witness who ten-
dered his resignation Tuesday for
“personal reasons” unexplained
even to his employer was Walter
J. Stiles Jr.,, general manager of
Oregon Television Inc. Mr. Stiles
was to have been a principal wit-
ness for Oregon Television, having
assisted in preparation of the ap-
plication and its exhibits.

Counsel for competing applicants
unsuccessfully moved to strike
large portions of the Oregon Tele-
vision bid on ground that Mr. Stiles’
resignation effected a major amend-
ment of the application.

Other highlights of the Portland
Channel 12 hearing included:

@ Testimony by Oregon Televi-
sion’s Director Julius L. Meier Jr.
that employment of Mr. Stiles was
recommended by DuMont execu-
tives Comdr. Mortimer W. Loewi
and Herbert E. Taylor Jr. Mr.
Meier, who said he was “a close
personal friend” of RCA President
Frank M. Folsom and whose techni-
cal advice he had sought, later tes-
tified Mr. Stiles preferred DuMont
equipment over RCA.

@ Disclosure that Oregon Tele-
vision President Henry A. White on
Oct. 15 wrote the president of a
Portland bank, at the latter's re-
quest following personal contact,
to inquire of the bank’s policy with
respect to its officers making in-
vestments in a competitive situa-
tion. Further examination of Mr.
White showed the bank officer to be
Russell M. Colwell, stockholder in
competing applicant Columbia Em-
pire Telecasters. Mr. White denied
any “pressure” motive.

® Observation by Hearing Ex-
aminer Elizabeth Smith, when con-
troversy arose about producing Mr.
Stiles’ employment contract, that

Highlighted by

Sudden Stiles Resignation

KMYR Denver owners F. W. Meyer (left) and A. G. Meyer (center)
confer with TV consultant Eugene S. Thomas, who is New York TV
manager of George P. Hollingbery Co., station representative firm.

*

“he who applies for radio facili-
ties or television station and goes
to comparative hearing has few
secrets.”

Aside from the Portland case,
other TV compartive hearings con-
tinued last week. These were the
Denver hearing and the Tampa-St.
Petersburg case. On Monday, the
Wichita hearing began. The Jack-
son, Mich., hearing, also scheduled
to start Monday, was delayed until
this Wednesday.

The resignation of Mr. Stiles was
reported Wednesday morning by
Mr. Meier, who was recalled to the
stand by Maurice Barnes, counsel
for Oregon Television.

“Yesterday, Oct. 21, Walter
Stiles tendered his resignation as
general manager,” Mr. Meier testi-
fied, “and I accepted his resigna-
tion.” The witness said Mr. Stiles
relinquished his subscription to 50
shares of stock which Mr. Meier
agreed to buy.

‘He gave personal reasons,” Mr.
Meier said, “I pressed hin: at length

DENVER principals in KOA huddle. From I to r: Don Searle, executive

vice president and general manager of station; John Crosswy, director

and president of Hendrie & Bolthoff, distributors; Thomas P. Campbell,

director and depuly wmayor of Denver; William Grant, president of
KOA, and attorney.
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and he did not care to divulge his
persondl reasons and I could not,
frankly find out what his reasons
were."”

“This brought up a suspicion in
my mind,”’ the witness said, “and
you can well understand, this com-
ing at a time when it did, in the
midst of a hearing, I endeavored to
find out what his reasons were. He
gave me very little to go on. How-
ever, I did ask our counsel to con-
tact one of Mr. Stiles’ previous em-
ployers in Phoenix, Ariz., and this
man reported an incident, or cir-
cumstances that were very dis-
tasteful or displeasing to me.
Whether they are true or false I
don’t know, but as long as I now
have this information, whiech I did
not have before, I had no choice
but to accept Mr. Stiles’ resigna-
tion.”

Further testimony showed Mr.
Stiles upon resignation returned
his five year employment contract
calling for an annual salary of
$15,000. Mr. Meier said the general
manager had been advanced six
months’ salary but indicated the

ENTREPRENEUR Bob Hope (center) with fellow KOA Denver direc-

applicant did not intend to ask for
its return.

Asked what he plans to do about
getting another general manager,
Mr. Meier said, “I have contacted
several good friends of mine in the
television field and advised them of
our predicament, the serious blow
that occurred to us, and solicited
their help in procurring the most
qualified, capable and competent
man that is available in the coun-
try today.”

Jack Blume, counsel for Colum-
bia Empire Telecasters, moved “to
strike all of this testimony as a
major and material change in the
application, coming toc late in the
the game. . . . We have had testi-
mony for days now, all involving
and revolving around Mr. Stiles.
.+ . I think it is unfair to the other
applicants to make such a material
change at this point.”

Harry Becker, counsel for North-
west Television Ine., commented,
“I don't see how Oregon can pro-
ceed in this hearing without put-
ting Mr. Stiles on the stand . . . a
good deal of this application was
prepared by Mr. Stiles and the
testimony of the other witnesses
was predicated on that prepara-
tion.”

James Juntilla, FCC counsel, re-
fused to join in the motion to
strike. “I think the testimony in
question should be in. How Mr.
Stiles’ withdrawal will otherwise
affect the application is another
matter.”

In defense of Mr. Meier’s testi-
mony on the resignation, Iarold
Mott, also counsel for Oregon Tele-
vision, stated Mr. Stiles “was hired
as an employe to frame the exhibits
. . . but in no case was there any
exhibit ever prepared that the di-
rectors themselves did not see and
pass on. The direct case is still
here.”

After the examiner denied the
strike motion, Mr. Blume cross ex-
amined Mr. Meier about the resig-
nation.

“What do you mean you made a

(Continued on page 74)

tors representing his 50% interest. They are James L. Saphier (left),
talent agent and radio-TV package producer, and Martin Gang, atlorney.
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more than any
other TV Station!”

*Not our estimate but ARB
figures for the entire year
of 1951 and the first
6 months of 1952

WPTZ

NBC-TV AFFILIATE

1600 Architects Building, Phila. 3, Pa. Phone LOcust 4-5500, or NBC Spot Sales
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AFFILIATE OF NBC-TV

WILKES-BARRE, SCRANTON
PENNSYLVANIA

UHF CHANNEL 28

ON AJR APPROXIMATELY DEC. J5, 1952

((ONE MILLION WATTS)
nnocunces

THE APPOINTMENT
OF

HEADLEY-REED TV

AS

NATIONAL REPRESENTATIVES

EFFECTIVE IMMEDIATELY
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GUT TV GOST

Hennock Urges Schools
On Building

NON-COMMERCIAL educational TV stations can be built at a cost well
below unrealistic estimates, FCC Comr. Frieda Hennock said Thursday
in addressing the Minnesota Education Assn., meeting at St. Paul. She
urged educators to speed up their TV activities.

Explaining there’s no need for
a Taj Mahal strueture to house
video operations, Miss Hennock
said schools can take the air with
a modest operation just as com-
mercial stations did in the early
days of TV. “Start slowly but get
on the air,” she said, “and later,
when solidly established, extend
range and hours of operation to
wider and more desirable limits.”

Educational institutions can gen-
erally get a 109 discount on equip-
ment, she said, in referring to cata-
log figures of $200,000 for 15 kw
operation. A more modest opera-
tion would cost less, she explained.

A survey of existing stations
shows that 17 reported investments
in tangible broadcast property
under $300,000, Miss Hennock said,
with six under $200,000. “When

WKZO-TV RATIONS

Beer Plugs, Crime Programs

RATIONING of crime programs
and beer commercials by WKZO-
TV Kalamazoo, Mich., is bringing
favorable audience response with-
out creating any serious station
operating problems, acecording to
Carl E. Lee, administrative as-
sistant to John E. Fetzer, WKZO-
AM-TV president. Mr. Fetzer is
chairman of the NARTB Code
Review Board.

In setting the pace for TV sta-
tions, WKZO-TV doesn't carry
crime shows on Sunday or before
9 p.m. any weekday evening; limits
erime programming between 9-11
p.m. to not more than a total of
one hour; allows no full-hour crime
program between, 9-11 p.m. on two
successive nights. i

Beer and wine announcements
are not scheduled on Sunday, ex-
cluding special sporting events. On
weekdays not more than two beer
or wine-sponsored programs are
carried between 6-11 p.m., with
total air time not to exceed 1%
hours. Not more than four beer
or wine announcements are allowed
weekday evenings between 6-11
p-m. A program is considered as
one spot in computing the total of
four mentions.

Since the policy was adopted
several weeks ago the station has
received many unsolicited com-
ments endorsing the restrictions,
Mr. Lee said. “We analyzed view-
ers’ reactions last summer,” he
said. “They objected to crime pro-
grams when children are viewing
television and were opposed to too
much crime. Others objected to
scenes in which women drink beer.

“We took the common sense ap-
proach in our area. A study of
our antumn scheduling showed that
we were in danger of finding our-
selves overloaded with crime. The
new formula is working out suc-
cessfully.”

BROADCASTING ¢

*
land and building costs are exclud-
ed,” she continued, “18 of these
operating stations show tangible
broadecast property owned by them
in 1951 of less than $250,000; eight
of these were below $200,000; and
three as low as $150,000.
“Furthermore, a study of the 61
CPs granted by the Commission in
the past few months for commer-
cial TV stations diseloses that 19
of the applicants estimate that
their construction costs will be less
than $250,000—with 12 of these
below $200,000 and some as low as
$138,000 and even $108,000." She
noted that some of these examples
reflect use of existing radio facili-
ties, as would be the case with
operators of educational outlets.
Miss Hennock said schools can
use their stockpile of human and
physical resources to keep operat-
ing costs well under $100,000 a
year besides sharing programming
with other schools and groups.

RE-ELECT DuMONT
President of DuMont Labs.

DR. ALLEN B. DuMONT was re-
elected president of Allen B. Du-
Mont Labs. at a meeting of the
company’s common stockholders in
Clifton, N. J., last week. Other
officers re-elected were:

Stanley F. Patten, vice presi-
dent; Paul Raibourn, treasurer;
Bernard Goodwin, secretary, and
Irving Singer, assistant treasurer.

Elected as directors by Class “A”
stockholders were: Dr. DuMont,
Mr. Patten, Dr. Thomas T. Gold-
smmth Jr., Percy M. Stewart, and
Bruce T. DuMont; by Class “B”,
Edwin Weisl, Barney Balaban and
Mr. Raibourn.

In a statement after the meet-
ing, Dr. DuMont reported that com-
pany net sales for the 40-week
period ending Oct. 5 totaled $52,-
128,000 as compared with $37,537,-
000 for the corresponding period of
1951. Net profits for the same
period this year amounted to $359,-
000 as against $320,000 loss for
1951, Dr. DuMont revealed. He
noted there were 2,361,064 common
shares outstanding in both periods
and that net profit per share after
dividends on preferred stock was
$.11 against a '51 $.18 net loss.

Four UPT Sales

UNITED Television Programs Inc,
Chicago, has sold Royal Playhouse,
half-hour film series, to WGN-TV
Chicago and a re-run of Fireside
Theatre to the Goldberg Fashion
Forum, Chicago, for showing on
same station. Other UTP sales:
The Chimps to KPHO-TV Phoenix
and Heart of The City to KGO-TV
San Francisco.

Telecasting



This
should happen
for you!

You can bank on wrestling. It packs them in...night after
night...on channel after channel. By way of illustration, here
is the way “Ringside With The Rasslers” monopolizes audiences
in the face of earnest competition. Share of audience in Atlanta,
69%,; in Omaha, 68%,; in New Haven, 93%,.*

Yes, wrestling on film is particularly adept at pinning down big
audiences. All of the lulls and lags are snipped out. All of the
temperament captured at the boiling point. And ‘Ringside With

 The Rasslers;” produced-in-Hollywood-byJerry-Fairbanks, Inc., -

is further distinguished by a superb cast of mighty grapplers...
the very best grip-and-groaners in the business: Lord Blears,

Baron Leone, Gorgeous George, Hans Schnabel, Ali Bey, Argen-

tine Rocca, Gino Garibaldi, Mr. Moto, Danny McShain—
practically any other monarch of the mat you can mention.
“Ringside With The Rasslers” is amazingly adaptable. It may
be shown in versions running 30 minutes...or a full hour. Its
informal format makes it ideal for one sponsor...or many. And
it sells at a starkly competitive price...low enough to give you
a high profit in any market.

Start “Ringside With The Rasslers”—and get a better grip on
your market. Write or call our nearest sales office: Sunset at
Van Ness, Hollywood 28, HO. 9-6369; 25 Vanderbilt Ave., New
York 17, MU. 6-7543; 520 Michigan Blvd., Chicago 11, MI. 2-5231.
Other offices in Philadelphia, Cincinnati, Atlanta, Houston.

5 Consolidated Television Sales



YESTERDAY
and
TODAY

Central Indiana |

WEBM-TV
"Firat in Indiana”

Yesterday .... |

On May 30, 1949 there |
were 2500 Sets in WFBMI-
TV's coverage area. |

Today .... |
there are

263,00

Sets in use
in WFBM-TV's
coverage arec

In planning your TV cov-
erage remember to TAKE
A CLOSE LOOK at the
Central Indiana Market—
COMPLETELY COV-
ERED by WFBM-TV.

Represented nationally by
" The Katz Agency Inc.

WEBM-TV

“Firat in Indiana”
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‘Lucy’ Back on Top

Say Nielsen, Trendex
(Report 239)
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UCILLE BALL and Desi Arnaz’
I Love Lucy led the parade of
Nielsen’s top 10 TV shows for the
two weeks ending Sept. 27, it was
reported last week. Sen. Richard-
Nixon’s (R-Calif.) speech placed
fourth in the number of TV homes
reached and 10th in percentage rat-
ings. The lists follow:

NUMBER OF TV HOMES REACHED
Homes
Rank Program (000)
1 1 Love Lucy (CBS) 12,195
2 Colgate Comedy Hour {NBC) 11,010
3 Pabst Blue Ribhon Bouts (CBS) 9, 68
4 Nixon Speech (NBC) 9,135
5 Godirey & Friends ?,0”
(Liggent & Myon Tobacco) (CBS)
& Drognet' (NBC) 8,986
7 Texaco Star Theatre {NBC) B,931
8 Godfrey & Friends 8,332
(‘lnni—GnlI-ﬂ- Rnor Co.) (CBS)
] 8,188
(Plllllury Mills, Inc.) (CBS)
10 All Star Revua {NBC) 8,153
PER CENT OF TV HOMES REACHED
IN PROGRAM STATION AREAS
Homes
Rank, Program %
1 | Love Luey {CBS) 66.0
2 Colgate Comedy Hour (NBC) 636
3 Godfrey’s Scouts (CBS) 59.6
4 Texaco Star Theatre (NB8C) 591
5 Life With Luigi (CBS) 58.7
& Dragnet (NBC) 52 5
7 Godfrey & Friends
(Liggett & Myers Tobacco Co.) (CIS)
& Pabst Blus Ribbon Bouts (CBS) 51.7
9 Gangbusters (NBC) 49.1
10 Nixon Spesch (NBC) 48.9

Copyright 1952 by A. C. Nielsen Co.

‘Lucy’ Tops Trendex
Oct. 1-7 Ratings

TOP 10 Trendex ratings for net-
work evening programs during
week of Oct. 1-7 are as follows:

Homes
Rank Progrom

1 1 Love Lucy (Cﬂg

Talent Scouts (CBS)
Gangbusters {NBC)

Life With Luigi (CBS)
Godfrey & Friends (CBS
Toast of the Town (CBS
Groucho Marx (NBC)

Your Show of Shows (NBC)
Racket Squad (CBS)

Jack Benny (CIS)

YNNI WLN
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Woesterns Are Favored
By 70% of Parents

ADULTS who are not parents are
more outspoken than parents in
charging that western programs
on TV are injurious to children.

This was revealed by a survey by
Advertest Research, New Bruns-
wick, N. J. Total of 766 personal
interviews with both viewers and
non-viewers of western programs
was conducted in the New York
metropolitan area.

Results showed that 70% of fam-
ilies with children consider west-
erns as good entertainment for
children. Only 69% of non-parents
agreed.

Of the parents, only 28% in com-

parison to 36% of non-parents be-
lieve that westerns lead children to
undesirable habits. Some 5% of
the parents favored banning west-
erns while 13% of the nbn-parents
were for such a ban.

In addition, the study showed a
6% increase in the number of fam-
ilies viewing western programs
over 1951, with 18% more of the
families with children viewing than

those without children.
* » »

Ross Reports Surveys
TV Filmed Commercials

NEARLY 5,000 TV film commer-
cials are listed in the Ross Reports
survey of video commercials on
film used between Aug. 1, 1951,
and last July 31. Volume lists
these film announcements by spon-
sor, agency and producer.

In a foreword, the report reviews
progress made during the year,
noting that filmed commercials are
now marked by “simplicity and
sincere salesmanship” and that
“slick techniques and improvement
in filmed results has sparked a
move away from .live commercials
for many network shows.” The
66-page book is published by Tele-
vision Index, New York, and sells
at $5 a copy.
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Ciry Outlets on Air Sets In Arec  Chry Outlets on Air Sets in Area
Albuquerque KOB.TV 16,500 Matamoros (Mexico), Browns-
Ames WOI.TY 104,967 vlll.. Tex. XELD-TV 26,000
Atlanta WAGA-TV WSB.TV, WLTV 215,000 Memphis WMCT 149,217
Baltimore WAAM, WBAI.-TV, WMAR-TV 422,253 Miami WTV) 148,000
Binghamten WNBEF-TV 95,000 Milwavkes TMJ- 363,176
Birmingham WAFM-TV, WBRC.TV 122,000 Minn.-_S'. Paul KSTP-TY, WTICN-TV 329,200
Bloomington wITY 185,000 Nashville 80,380
Baston WBZ.TV, WNAC-TV 945,914  New Haoven WNHC-TV 310,000
Buffale WBEN-TV 292,803 New Orleans WDSU-TV 122,198
Charlotte WEBTV 244,842 New York- WABD, WBS-TV, WIZ.TV, WNEBT
Chicogo WBKB, WENR-TV, WGN-TV, WNBQ 1,188,419 Newark WOR-TV, WPIX, WATY 3,059,400
Cincinnatl WCPO-TV, WKRC-TV, WLWT 374,000 Norfolk-
Cleveland WEWS, WNBK, WXEL 660,547 Portsmauth=
Columbus WBNS.TV, WLWC, WTVN 237,000 Newpart News WTAR.TV 134,937
Sef guisheme S NG 01 1y )
Fr, Wo! KRLD-TV, WFAA-TY, WBAP-TY 189,341 mal f - X
Davenport woc.Tv' 138, Philadelphia WCAU-TV, WFIL.-TV, WPTZ 1,086,000
Quad Cnﬂn Include Davenport, Moline, Rock lse., E. Molin= Phoenix KPHO-TV &7,400
Dayton WHIO-TY, WIWD 253,000 Pittsburgh WwDTV 535,000
Denver KFEL-TV, KBTV 60,000 Portland, Ore. KPTV (nc' yeot estimated)
Detroit WIBK-TY, WWJ-TY, WXYZ-TV 817,000 Pl’nvudcnu WA 227,000
Erie wicy 174,680 Richmond w 141,888
Ft. Worth Rochester WHAM-TV 160,000
Dallas WBAP.TV, KRLD-TV, WFAA-TV 189,341 Rock Island WHBF-TV 138,000
Grand Rapids WOOD-TV 223,961 Quod Cities Include Davenport, Moline, Rock 1se., E. Moline
Greenshoro WEMY-TV 128,576 Salt Loke City XDYL.TV, KSL-TV B9,820
Housten KPRC-TV 187,500 San Antonio KEYL, WOAI-TV 100,387
Huntington- San Diego KFMB-TV 153,850
Charleston WSAZ-TV 177,637  San Francisco  KGO-TV, KPIX, KRON-TV 448,000
Indianapelis WEFBM-TV 265,000  Schenectady-
Jacksonville WMBR-TV 72,000 Albany-Troy WRGS 230,100
Johnstown WIAC.TY 177,301 Seattle KING-TV 183,400
Kalamazoe WKIO-TV 241,832 St Louis KSD-TV 433,000
Kansas City WDAF-TV 231,707  Syracuse WHEN, WSYR.TV 195,244
Lancaster WGAL.TV 167,336 Toleds WSPD-TV 203,000
Lansing WIIM-TV 110,000 Tulsa KOTV 134,275
Los Angeles KECA-TV, KHJ-TV, KLAC-TV, KNBH Utica-Rome WKTY 9,000
KTLA, KNXT, KTTV 1,347,154  Washington WMAL.-TV, WNBW, WTOP.TV, WTTG 386,799
Lowisville WAVE-TV, WHAS-TV 179,820 Wilmington WDEL-TV 120,479

Total Stations on Alr 112°
* Includes XELD-TV Motamores, Mexico

Total Markets on Air &6*

e

Editor’'s Note: Totak for each jrk .

partially duplicated. Sources of set asfimates are based on data from dealers, dumbumrl, TV cir

asti

Estimated Sets in Use: 18,910,150

sets within television area. Where coverage arsos wcrlnp set counts may be

electrlc
les. Total sets In all arens are

and manufacturers. Smn many are compiled monthly, some may ramain hanged in

i pp
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Oregon Hearing Highlighted by Resignation

{Continued from page 68)

mistake?” Mr. Blume questioned
the witness.

“That we did not conduct a more
thorough investigation of Mr.
Stiles and perhaps make a further
attempt to disclose his back-
ground,” was the reply.

“Are you pretty familiar with his
background now?” the attorney
asked.

“No, I am not,” the witness said.
“There is something there that he
won’t tell me and I can’t find out.”

Relating that his counsel on Mon-
day had checked Mr. Stiles’ pre-
vious employer in Phoenix, the wit-
ness testified, “I say I don’t know
whether it is true or not, but it
seems when Mr. Stiles left his
employment at this station in
Phoenix, KPHO, I believe, the engi-
neers, the technicians, or some of
the station personnel walked off the
job with him and the station had
to go off the air until they could
fly in 2 new crew. That is a pretty
serious thing in my mind.”

It was later explained Mr. Stiles
said he once was with KPHO-TV
when employed by the applicant but
the reference was not checked at
that time.

“Did Mr. Stiles make a recom-
mendation to you at any time as to
what type of equipment to use?”
Mr. Blume asked the witness.

“Yes, he did,” Mr. Meier replied.
“T can recall very definitely my
asking him why he preferred Du-
Mont over RCA. Personally not
knowing anything about it, I could
not get into a technical argument,
and he said ‘We have decided on
DuMont equipment’ and I asked

* him why.”

Earlier in the week, on Monday,
Mr. Meier testified he had met Mr.
Stiles last April. He said the ap-
plicant needed expert advice and
Mr. Stiles was recommended by
DuMont executives Comdr. Loewi

WBRE-TV, WSLS-TV
NBC-TV Signs New Stations

AFFILIATION with NBC-TV of
two new television stations cur-
rently under construction was an-
nounced last week by Harry Ban.
nister, NBC vice president in
charge of station relations. Sta-
tions are WBRE-TV Wilkes-Barre,
Pa., and WSLS-TV Roanoke, Va.
WSLS-TV, owned by the Roanoke
Broadcasting Co., which also oper-
ates WSLS, NBC’s radio affiliate,
will operate on Charinel 10 and is
expected to take the air on or about
Dec. 15. It will be under the direc-
tion of James Moore, vice pre;.i_dent

" and general manager.

WBRE-TV will operate on uhf
Channel 28. It is owned by Louis
G. Baltimore, owner and operator
of WBRE, NBC radio affiliate, and
is expected to begin operations on
or about Dec. 1.

~George --Pr-~Heollingbery, . Junct
City (Kan.) Union publisher John"

and Mr. Taylor.

Mr. Meier, who is also secretary
of Portland’s Meier & Frank Dept.
Store, testified on Monday respect-
ing the Colwell incident. He said
he is next door neighbor to Frank
Belgrano, president of the First
National Bank of Portland.

Asked if he talked with Mr.
Belgrano respecting Mr. Colwell’s
interest in Columbia Empire Tele-
casters, Mr. Meier replied, “If T
may preface it by the use of a
cliche, I believe a mountain has
been made out of a molehill.”

The witness said he met Mr. Bel-
grano at a social function Sept. 21
at the home of Aaron Frank, presi-
dent of Meier & Frank and Mr.
Meier’s cousin.

“It was the day after KPTV had
gone on the air and television was
the main subject of conversation,”
the witness said. “I mentioned I
had just seen an amended applica-
tion of Columbia Empire Telecast-
ers and commented that I noted one
of his associates appeared in that
amendment.” The bank official was
Mr. Colwell, the witness indicated.

Mr. Meier testified Mr. Belgrano
was interested in the matter so Mr.
White showed the bank president a
photostat of the amendment the
next day.

Mr. White had testified Oct. 16
of his visit to the bank president.
Questioned by Columbia Empire’s
counsel as to the reason, Mr. White
said, “I was making inquiry verb~
ally as to what the policy of the
bank was in connection with officers
of the bank making investments in
a competitive situation. I happen
to be a customer of the bank.”

Letter of Oct. 15

The witness testified he wrote a
letter to Mr. Belgrano on Oct. 15
to solicit the bank’s policy at the
request of the bank president. He
did not have a copy with him at the
hearing.

Columbia Empire’s counsel asked
the witness, “Did you, on behalf of
Oregon Television and your fellow-
stockholders, ever attempt to bring
any pressure on Mr. Belgrano to
force Mr. Colwell out of Columbia
Empire Telecasters?”

Mr. White answered, ‘No,” after
his counsel objected to the ques-
tion but was overruled by the ex-
aniner.

In the Wichita hearing, which
began last week, applicants for
Channel 10 argued engineering.
The three applicants are KAKE,
Sunflower Television Co. and Mid-
Continent Television Inc.

Sunflower principals are oilmen
E. V. Yingling and W. L. Hart-
man, radio station representative

D.- Montgomery, and Coca-Cola
franchise holder Virgil S. Browne
Jr. Mid-Continent - is owned by
Theodore Gore and S. 0. Boren.
Engineering for Wichita'’s Chan-
nel 3 was stipulated and that hear-

" er,

107,

ing was tentatively scheduled to
resume Nov. 12. The contesting
applicants are KANS, owned by
0. L. Taylor, broadcast station
representative, Wickita FEagle's
KFH, and Wichita Television Corp.
Inc., whose major stockholder is
George M. Brown, local business-
man.

The Wichita hearing is being
heard by Examiner H. B. Hutehi-
son. FCC counsel is David Kraus-
haar; engineering counsel, Jerome
F. Padberg.

The two applicants seeking
Wichita’s Channel 16 are C.W.C.
Co., owned by theatre exhibitor
Stanley H. Durwood and the
Wichita Beacon’s KXWBB. Their
hearing was recessed indefinitely.

In the Tampa-St. Petersburg
hearing, the Tampa Tribune's
WFLA completed its case and St.
Petersburg Times® WTSP began
its presentation for Channel 8.

WFLA proposed to spend $978,-
870 to build its station. For the
first year of operation, expenses
will be $535,105.64, with income
estimated at $301,105.48. Station
plans a TV staff of 72 and a base
Class A rate charge of $150. WFLA
profits before taxes were $76,345.63
for the first nine months of 1952,
and $135,980.64 for the same
months of 1951. Major Tampa
Tribune owners are also principals
in the Richmond (Va.) News Lead-~
which owns WRNL there.
Tampa Tribune listed current as-
sets of $1,091,620 and current
liabilities of $427,768.

WTSP Expenditure

WTSP plans to spend $1,067,801
in constructing its TV station.
First year's operations are esti-
mated at $635,000; income at $450,-
000. A staff of 55 is proposed. Rate
card is scheduled to carry a $300
Class A charge the first year, to
be increased by $100 the second
year and again the third year.
WTSP listed current assets of
$306,273.656; current liabilities of
$21,438.81, and a surplus- of $94,-
198.28. WTSP is 96.5% owned by
Nelson Poynter, who also publishes
the Congressional Quarterly, Wash-
ington, D. C. F. Joseph Kelley,
general manager of the station, is
a 3.5% stockholder. St. Petersburg
Times listed current assets of $426,-
789.85; liabilities of $374,829.34.

‘The other Channel 8 contestant
is Tampa Bay Area Telecasting
Corp.,, owned by Florida realtor
Robert James, truck dealer R. W.
Evans, WJZ-TV New York general
manager John Trevor Adams,
Sherman & Marquette executive
Harry W. Bennett Jr., William
Esty executive John S. House-
knecht and Ellington executive Hal
James.

In the Channel 13 Tampa case,

~rthe- WDAE-and Orange Television

Broadcasting Co. petition, asking
that an amendment by Tampa Tele-
vision Co. be denied, was passed up
to the Commission when Hearing
Examiner Basil P. Cooper refused
jurisdiction. Tampa Television,

BROADCASTING ® Telecasting




which is 20% owned by W. Walter
Tison (WALT Tampa), asked to
be permitted to inerease costs of
eonstruction, specify new trans-
mitter site and increase antenna
height. Opposition claimed that
this is a substantial amendment
and is foreclosed by the FCC's 20-
day rule.

WDAE is owned by the Tampa
Times, and Orange Television by
department store executives David
A. Falk and Frank E. Mandel.

Hearing for Denver’s Channel
4 last week saw the case for KMYR
completed and the beginning of
presentation by KOA. KMYR is
owned by F. W. and A. G. Meyer,
plus 20 other stockholders, mostly
local businessmen.

It plans to spend $516,000-$541,-
000 on construction, depending on
whether some facilities are leased
or bought. It estimated its first
year operating costs, with a staff
of 53, to be $570,185. It proposed
to ‘establish a $250 Class A
charge. Station listed current as-
sets as $149,063.59; liabilities,
$40,123.81. KMYR made $18,102.07
after taxes in 1950; $17,974.11
after taxes in 1951.

Hooper Adds Four

FOUR additional stations have
been reported to have signed
for C. E. Hooper Inc.’s new 40-city
service, “TV-Area Hooperatings.”
They were: WFAA-TV, KRLD-TV
and WBAP-TV Dallas-Fort Worth,
and KOTV (TV) Tulsa,

4

3,00

CBS-TV OUTLETS
KTBC, WAFB, KGMB Sign

CBS-TV has signed TV channel
grantees in Texas and Louisiana as
primary supplementary intercon-
nected affiliates and one in Hawaii
as a primary affiliate, Herbert V.
Akerberg, vice president in charge
of station relations, said last week.

KTBC-TV Austin, Tex., contract
is effective Dec. 1. The station,
assigned vhf Channel 7, is being
constructed and will be operated
by Texas Broadcasting Corp,,
licensee of KTBC. J. C. Kellam is
general manager of both radio and
TV outlets.

WAFB-TV Baton Rouge, La,
pact becomes effective Jan. 1.
Owned by Modern Broadcasting
Co., licensee of WAFB, the station
will operate on uhf Channel 28.
Like its AM affiliate, it will be un-
der the general management of
Tom E. Gibbons.

Primary affiliation of KGMB-TV
Honolulu, “farthest outpost of tele-
vision,” will be effective Dec. 1
when station officials expect to
begin operations. Hawaiian Broad-
casting System, licensee of KGMB,
is assigned vhf Channel 9. C.
Richard Evans, general manager
and former general manager of
KSL Salt Lake City, said RCA
equipment is expected to arrive
about Nov. 20.

ADMIRAL SIGNS

To Sponsor Bishop Sheen

ADMIRAL Corp. will sponsor
Bishop Fulton J. Sheen's Life Is
Worth Living series on DuMont
TV Network, it was announced last
week by Admiral’s President Ross
D. Siragusa.

The contract, extending for one
year with options to renew for two
more, represents an annual ex-
penditure of $1 million and calls
for 26 weekly talks by Bishop
Sheen from November through
May.

The series starts Nov. 18 and is
scheduled in the time period it oc-
cupied last year, Tuesday 8-8:30
p.m., opposite Milton Berle on
NBC-TV, and Eddie Albert’s Leave
It to Larry on CBS-TV. ABC-TV
does not program in that period.

It was understood arrangements
call for opening commercials of the
institutional type, with direct sell-
ing limited to the closing com-
mercial. There will be no middle
commercial.

The signing marks Admiral’s re-
turn to regular television sponsor-
ship. The company sponsored
ABC’s radio and television cover-
age of the national political con-
ventions and it will sponsor eleec-
tion night coverage on the same
networks.

The contract for the Bishop
Sheen series was between Admiral
and Mission Humanity and it was

NARTB TV BOARD

Decides on Florida Meet

NARTB'S Television Board will
meet Dec. 8-9 at Cat Cay Island,
off the Florida East Coast, regard-
less of the outcome of efforts to
revive the NBC affiliates conven-
tion originally scheduled for the
first week of December at Boca
Raton, Fla.

The combined Radio and Televi-
sion Boards of NARTB will meet
in Washington Dec. 3-4 instead of
Miami Beach Dec. 5-6, as originally
scheduled [B®T, QOct. 20]. A sep-
arate meeting of the radio board
is slated Dec. 3-4, after the com-
bined boards have acted on pro-
posed amendments in the by-laws.

understood his fee would be turned
over to the latter organization, of
which he is national director. Mis-
sion Humanity is the subsidiary of
the Society for the Propagation of
the Faith, of which the prelate also
is national director, and is a mem-
ber of the voluntary agencies of
the United Nations. It dispenses
funds to hospitals, leprosaria, dis-
pensaries, homes for the aged, and
orphanages throughout the world.
Last year it aided an estimated 53
million persons of all creeds.
TEXARB-TV Stores, San Antonio, Tex,,
distributor, will stage an audio show
Nov. 3-8 as part of its Open House
Week. High-fidelity products of more
than 35 manufacturers will be dem-
onstrated.

people in 103 counties spend
$1,828,557,000 in an area covered

by WSAZ-TY Home-town Station

for Huntington and Charleston.

B4,000 WATTS

ON CHANNEL 3

WSAZ-TV

HUNTINGTON., WEST VIRGINIA

For full details on rotes and availahilities 10 stake out yaur claim in this rich

new market, wire, call, or write lawrence H. Rogers Il, General Monager, or

contact your nearest office of The Katzx Agency, Inc.

“WORLD'S MOST POWERFUL TELEVISION STATION"
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1951-52

MARKET DATA

TOTAL AREA

POPULATION
3,299,300

FAMILIES
812,000

RETAIL "SALES
1.828,557,000

FOOD SALES
479,404,000

DRUGS SALES
48,506.000

EFFECTIVE BUYING
INCOME )
2,873,118,000

SOURCE: Sales Management
"Survey of Buying Powser,”
May 10, 1952,
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CROSLEY’S REPLY

THE PUBLIC will benefit far more
from power boosts granted the three
Ohio TV stations of Crosley Broad-
casting Corp. than from a more
“exacting® application of the FCC’s
multiple ownership rules. This
is argued by Crosley in its reply
to the Commission’s notice of in-
quiry into the signal overlap prob-
lem. Crosley asks grant of the bids
without hearing.

In behalf of WLWT (TV) Cin-
cinnati, WLWC (TV) Columbus
and WLWD (TV) Dayton, Ohio,
together representing a multi-mil-
lion dollar investment, Crosley
pointed out that FCC considered
the overlap problem once before
when issuing the construction per-
mit for WLWD’in 1947. The peti-
tion also noted the applications
“are in strict conformance with the
allocation plan and other require-
ments specified in the Commission’s
Sixth Report and Order.”

FCC Ordered Changes

The three Crosley outlets were
required to change c¢hannels, as
were 27 other existing stations, in
the final allocation order [BeT,
April 14].

The Crosley petition was sub-
mitted to the Commission last week
by Duke Patrick of Hogan & Hart-
son, Washington counsel of Cros-
ley, in response to FCC’s nofice
in mid-September that the chan-

Points to Public Benefit

nel-change applications, because of
the overlap situation, “involve mul-
tiple ownership question which in-
dicates necessity of hearing” [BeT,
Sept. 22]. FCC contended there
would be Grade A overlap between
the Cincinnati and Dayton stations
and Grade B overlap between all
three outlets.

At the same time, the Commis-
sion had notified WGAL-TV Lan-
caster, Pa.,, and WDEL-TV Wil-
mington, Del,, both Steinman sta-
tions, of a similar problem of over-
lap involved in pending channel
change and power boost applica-
tions.

At that time, FCC issued condi-
tional grants for changes of fre-
quency to the Crosley stations, re-
quiring them to continue operation
with their present power. Similar
conditional grant was issued to
WGAL-4'V for chanze from Chan-
nel 4 to Channel 8.

Crosley’s WLWT was condition-
ally granted a change from Chan-
nel 4 to Channel 5, WLWD from
Channel 2 to 5 and WLWC from
Channel 3 to 4.

In both cases, Comr. George E.
Sterling dissented from the major-
ity action. He argued full power
should be approved along with the
channel changes, indicating the
overlap problem was created by
FCC’s new engineering standards,

San Diego’s First
and only TV Station

Blankets

o

John A. Kennedy, Board Chairman Howard L. Chernoff, Qeﬁ._—M‘{;r_."
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not the applicants, and must be re-
cognized as such.

The Crosley petition reviewed
the firm’s pioneering in TV since
1937 and pointed out the three sta-
tions were the first or among the
first to begin operation in each ecity.
WLWT was the first such station
at Cincinnati, being granted in No-
vember 1946. WLWC, first in Col-
umbus, was approved at the same
time, the petition said, while
WLWD, the first TV outlet applied
for at Dayton, was the second
granted and put into operation
there. This delay was caused by
FCC’s overlap inquiry, resolved in
favor of Crosley with the grant in
April 1947, it was indicated.

Crosley Didn’t Object

The petition pointed out FCC's
Sixth Report noted the Crosley
stations did not object to the fre-
quency changes proposed by the
Commission and in each station’s
case said “an appropriate author-
ization will be issued” to specify
the operation on the channel pro-
posed by FCC.

“From the outset of Crosley’'s
operations at Cincinnati, Columbus
and Dayton every effort has been
made to develop and promote tele-
vision broadcast service,” the peti-
tion said, noting large sums were
invested to provide the best facili-
ties and programming. Respect-
ing its investment, Crosley stated:

As of Nov. 30, 1951 the combined
cost values of the fixed assets of
the three stations, exclusive of fixed
assets used jointly for radio and
television in Cincinnati, total $2,309,-
096.78. An additional amount of
$400,000 represents the cost of land,
buildings and equipment devoted to
television purposes but used jointly
with its radio broadcast operations
in the Cincinnati area. The actual
operating cost, including program ex-
penses, of stations WLWT, WLWC
and WLWD since the commencement
of their operations, total $6,292,087.31
and no profit was realized from the
operation of any of these stations
until the fiscal year ending Nov. 30,
1951. As of that date and even allow-
ing for these profits the combined
net operating loss of WLWT, WLWC
and WLWD amounted to $911,577.96.

The petition explained that Sec.
3.636(a) of the Commission’s rules
provides that, “No person (includ-
ing all persons under common con-
trol) shall, directly or indirectly
own, operate or control more than
one television broadcast station
that would serve substantially the
same area as another television
broadcast station owned; operated
or controlled by such person.”

“Reduced to simplest terms,’”’ the
petition asserted, “this regulation
would prevent Crosley from own-
ing or operating any two of the
three stations . . . if any two of
them ‘served substantially the same
area.” That they do not do so is
manifest not only from the physieal
facts but from all considerations
which the Commission has em-
ployed in construing and applying
similar language for similar pur-
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poses in its AM multiple ownership
rules (Sec. 3.35).”

The Crosley petition noted that
while all three citiecs are in Ohio,
“their individual markets, indus-
tries, populations and charaeteris-
tics are as distinct and different as
if they were located in different
states and separated by hundreds
of miles rather than by fractions
of that distance.”

The petition said FCC “has given
full recognition to these physical
facts by allocating three vhf chan-
nels for use in Cincinnati, three
in Columbus and two in Dayton; by
placing them in Group B-2 for
processing purposes; and by not
even computing the distances in
miles to the main transmitters in
use by stations located elsewhere.”

The petition contended that
“throughout each stage in the con-
struction and overation of its sta-
tions, Croslev has recognized the
separate and individual require-
ments of the cities . . . Crosley
maintained separate staffs and stu-
dios and originated separate pro-
grams for each of the cities in ques-

tion.” The petition continued:

The fact that certain signal contours
of these stations overlap under the
operation proposed by Crosley and
authorized by the Commission as a
result of the orizinal grants in 1946
and 1947; the fact that there is some
degree of overlap resulting from pres-
ent operation, as well as the fact that
such overlap of signal contours would
continue under the proposals made in
the applications now under considera-
tion, does not change the basic fact
that the stations never did, do not
now, and never will “serve substan-
tially the same area.” The vagaries of
service, the fallacy of predictions of
service based upon signal strength
alone and all the other uncertainties
in this developing and growing serv-
ice were recognized by the Commis-
sfion in its Sixth Report (Paragraphs
88 and 51) as well as in its Memoran-
dum Opinion and Order of Oc¢t. 7, 1952
(In re: Avplications of Westinghouse
Radio Stations, Inc., et al, Docket No.
9138, et al).

These pronouncements and the facts
which underlie them, demonstrate by
proof positive that the operation pro-
posed by the applications now under
consideration cannot and will not vio-
late either the letter or spirit of Sec-
tion 3.636 of the Commission’s Rules.

In interpreting and applying Seec.
8.36 of the rules pertaining to mul-
tiple ownership of AM stations, the
petition said, ‘“the Commission has
made many pronouncements re-
garding the object and purpose of
rules of this nature.” The gist of
what has been said amounts to this:

The Commission has decided each
case involving multiple ownership on
its merits after consideration of all
pertinent facts. Section 335 of its
Rules is not an absclute bar to a
grant in every instance where there is
an overlap of service areas of two
stations under common control. How-
ever, overlap of service areas of two
stations under common control is a
factor to be considered in cases in-
volving comparative consideration be-
tween one of these stations and another
applicant, although it iz not in itself
controlling. (Lubbock County Broad-
casting Co., 4RR 493). Here nNo ques-
tion of comparative use is presented.
The sole question is whether or not
an organization which has accepted the
financial and other risks ineident to
the development of a television broad-
cast service to the communities in
guestion will be permitted to further

evelop that use to the  additional
benefit of the general public and in
the manner which is accorded others
situated elsewhere. There is no room
for the application of this rule or the
reasons which underlie its adoption to
the situation now under consideration.

Crosley explained the c¢hannel
changes will cost about $200,000
and the additional power boosts,
when approved, another $300,000.

Telecasting



TY Grants and Applications

(Continued from page 64)

227 kw visual, 124.7 kw aural; antenna
height above average terrain 689 ft.,
above ground 643 ft. Estimated con-
struction cost $392,300, first year oper-
ating cost $184.000, revenue $225,000.
Post Office address P. O. Box 58, Char-
lotte, N. C. Studip and transmitier
location 3228 South Blvd., %2 block SW
of Charlotte city limits. near South
Blvd. intersection with Hartford Ave.
Geggraphic coordinates 35° 11’ 42" N.
Lat.. 80° 52’ 16" W. Long. Transmitter
DuMont, antenna RCA. Legal counsel
Roberts & McInnis, Washington. Con-
sulting engineer George E. GautneV,
Washineton. Principals include Fran-
cis M. Fitzgerald (50%), president. gen-
eral manager and 49% owner of WGIV
Charlotte, and George D. Patterson
(50%), owner of own building contract-
inz firm and real estate development.
City priority status: Gr. B-4, No. 189,

DALLAS, Tex.—Trinity Bestg., Corp.
(KLIF), uhf Ch. 29.(560-366 mc). ERP
50 kw visual, 25 kw aural; antenna
height aboveé average ferrain 491 ft.,
above ground 539 ft. Estimated con-
struction cost $338.700. first year oper-
ating cost $275,000, revenue $2735,000.
Post Office address 2104 Jackson 5t..
Dallas. Studio and transmitter location
2004 Jackson St., 1 mi, east of KRLD-
TV tower. Geogravhic coordinates 32°
46" 54" N. Lat.. 96° 47 168" W. Long.
Transmitter and antenna RCA. ILegal
counsel Cohn & Marks, Washingion.
Consulting engineer Weldon & Carr,
Washington. Principals include Presi-
dent Barton K. McLendon (50%). 20%
owner of Tri-State Theatres [(motion
picture exhibition), Dallas, and Vice
President Gordon B. McLendon (49%).
20% owner of Tri-State Theaires. Av-
plicant also is licensee of KELP El
Paso, Tex.. and KLBS Houston, Tex.
City priority status: Gr. B-2, No. 155.

WICHITA FALLS, Tex.—R. E, Cham-
bers, vhf Ch. 6 (82-88 mc); ERF 33 kw
visual, 16.5 kw aural; antenna height
above average terrain 447 ft.. above
ground 483 ft. Estimated construction
cost $402,500, first year operating cost
$250,000, revenue $220,000. Post Office
address 2208 Avondale Ave., Wichita
Falls, Tex. Studio location to be deter-
mined. Transmitter location 133 mi.
west of Wichita Falls. Geographic co-
ordinates 33° 53" 45” N. Lat., 98° 33’ 45"
W. Lone. Transmitter DuMont, antenna
RCA. Legal counsel A, Harry Becker,
Washingtotl. Consulting engineer Van-
divere, Cohen & Wearn, Washington.
Sole owner of applicant is R. E. Cham-
bers, indevendent oil business and
Houston (Tex.) attorney from 1942 to
11\1946.5 City priority status: Gr. A-2,

©. 56.

APPLICATIONS MODIFIED

FORT SMITH, Ark. — Southwestern
Pub. Co, (KFS5A), uhf Ch. 22 (518-524
mc)}; ERP 263 kw visual, 144.5 kw aural;
antenna height above average terrain
273 ft., above ground 349 ft. Estimated
construction cost $363.850, first year
operating cost $244,400, revenue $260.-
000. Studio and transmitter location
920 Rogers Ave. Geographical coordi-
nates 35° 23" 027 N. Lat. 94° 25" 22" W.
Long. Transmitter DuMont, antenna
GE. (Change from vhf Ch. 5.) [For
application. see TV ArrLIcaTIONS, B.T,
%ulysz.} City priority status: Gr. A-2,

0. 84.

SAN BERNARDINO, Calif. — KITO
Inc. (KITO), uhf Ch. 18 (494-500 mc);
ERP 86 kw visual, 46 kw aural; an-
tenna height above average terrain
3.688 ft., above ground 110 ft. Studio
location 5689 Fourth St. Transmitter
location in San Bernardino County.
Geographic coordinates 34° 14 10" N.
Lat., 117° 14’ 42 w. Long. Transmitter
DuMont, antenna GE. [For application,
see TV APPLICATIONS, B.T, May 12.]
City priority status: Gr. A-2, No. 64.

WATERBURY, Conn. — WATR Inc.
(WATR). Application amended to show
change in geographical coordinates to
41° 33° 42 N. Lat., 72° 50’ 41" W. Long.
Transmitter location West Peak, Meri-
den, Conn., near C-FM and
WMMW-FM. [For application see TV
Apprications, B.T, June 30.] City pri-
ority status: Gr. B-1, No. 7.

NORTH ADAMS, Mass. — Greylock
Bestg, Co. (WBRK Pittsfield, Mass.),
uhf. Ch: 74 (830-936 mc); ERP 1 kw
visual, 500 w aural; antenna height
above average terrain 570 ft., above
ground 183 ft. Studio location to be
determined. Transmitter location on
Mohawk Trail near Strykers Road 245
mi. east of center of North Adams.
Geographic coordinates 42° 41' 44" N.
Lat., 73° 03’ 49" W, Long. Transmitter

and antenna GE. (Change from uhf
Ch. 15.) [For application, see TV APPLI-
cations, B.T. Julv 14.] City priority
status: Gr. A-2, No. 240.

KANSAS CITY, Mo. — The KCKN
Bestg. Co. (KCKN), vhf Ch. 5 ERP
100 kw visual, 50 kw aural. Change
antenna height above average terrain
to 774 ft., above ground to 704 ft. [For
application, see TV AppLications, B.T,
July 14.] City priority status: Gr. B-4,
No. 186. (Applicant seeks Kansas City,
Mo., channel.)

BUFFALO, N. Y.—Chautauqua Bestg.
Corp. Amended application to change
stock and stockholders and to change
transmitter location to 237 Main 5t
Buffalo. [For application, see TV AppLI-
caTioNs, B.T. Aug. 11.1 City priority
status: Gr. B-4, No. 181.

WACO, Tex.—Waco Television Corp.
Amended application to show increase
in capitalization, additional financial
data and proposed Dprogrammin
changes. [For application, see T
ApprLrcatrons, B.T, July 7.] City pri-
ority status: Gr. A-2, No. 38.

MILWAUKEE, Wis.—Milwaukce Area
Telccasting Corp. vhf Ch. 12 (204-210
me); ERP 316 kw visual, 158 kw aural;
antenna height above average terrain
999 ft., above ground 916 ft. Studio lo-

—_——

From Station Break
to Feature...the NEW

"BALANCED”’
T VT ripod

“‘BALANCED"
TV TRIPOD
mounted on
3-wheel
portable
collapsible
dally
lilustrated.

cation to be determined. Transmitter
location 15 mi. SW of Miilwaukee, 2 mi.
north of Prospect: 4.4 mi. SE of Wau-
kesha on County Road Y. Geographica
coordinates 42° 58 21" N. Lat., 88° 09’
40" W. Long. Transmitter and antenna
RCA. [For application, see TV ‘APPLI-
cations, B.T, July 28.1 City priority
status: Gr. B-4, No. 182

WAUSAU, Wis. — Wisconsin Valley
Television Corp., vhf Ch. 7, ERP 100.5
kw wvisual, 60.4 kw aural, antenna
height above average terrain 748 ft..
above ground 474 ft. Studio location
to be determined. Transmitter loca-
tion 4 mi. SW of Wausau on Rib Mtn.
Road, on Rib Mtn., near site of WHRM
(FM). Geographic coordinates 44° 55
03" N. Lat., 89° 40’ 30” W. Long. [See
application, TV AppLicaTiONs, B.T, QOct.
20; engineering sections submitted too
late for inclusion with application at
that time.) City priority status: Gr.
A-2, No. 1460. -

EXISTING STATIONS

Changes Requested

KMTV (TV) OMAHA, Neb. — May
Bestg. Co., vhf Ch. 3, Requests mod.
CP (which authorized changes in exist-
ing station) to change ERP to 100 kw
visual, 50 kw aural. Antenna height
above average terrain 591 ft.

WKTV (TV) UTICA, N, Y.—Copper
City Bestg. Co., vhf Ch. 13. Requests
CP to increase ERP to 221.8 kw visual,

UNION DISPUTE
Cancels ABC-TV Program

ABC-TV canceled the weekly
United—0Or Not program Monday
for the second time as mediation
efforts with the National Assn. of
Broadeasting Engineers & Techni-
cians (CIO) failed.

NABET engineers employed at
ABC-TV refused to take a “feed”
from cameras operated by mem-
bers of the International Brother-
hood of Electrical Engineers
(AFL), who handle the program
for the United Nations Corre-
spondents Assn. A similar dispute
with NBC-TV was settled when the
network made arrangements to
send a camera to the UN meeting
hall [B*T, Oct. 20].

118.5 kw aural; antenna height above
average terrain 784 ft., above ground
447 ft. Estimated cost of new equip-
ment $83,590. Transmitter GE.

is doing a whale of
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brand new “BALANCED™ Tripod for every photo-
graphic tnd video need. The result—a revela.
tion in effortless operation, super-smoath tilt
and 360° pan action.
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That nice "gal next
door" knows all the
latest recipes, all
about what's new in
the stores, what to

do about beauty pro-
blems, is full of new
ideas about decora-
tion. Kay Larson 1s
"the gal next door"

to thousands of Cen-
tral New York house-
wives who take time
off each day at 3:15
for a friendly session
with her in their TV
roams. You'll find
this light-hearted
participation show an
ideal place to spot -
your product story.

FOR REAL RESULTS

‘say "WHEN"

CENTRAL NEW YORK'S MOST
LOOKED AT TELEVISION STATION

Represented Nationally
By the KATZ AGENCY

CBS ® ABC ® DUMONT

WHEN

TELEVISION

A MEREDITH STATION
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Sales . . .

Tele-Pictures Inc. has signed a
$100,000 contract with KDYL-TV
Salt Lake City, WCBS-TV New
York and WMAR-TV Baltimore
whereby each station may telecast
46 feature films of Lippert Produc-
tions. Joseph P. Smith, eastern
division vice president, represented
Tele-Pictures.

* * *

PSI-TV Inec., New York, film pro-
gramming distributors and produc-
ers, has sold China Smith to Lin-
¢oln - Mercury " Dealers, Baltimore,
for WAAM (TV) Baltimore; Iron
City Beer Co., Pittsburgh, on
WDTV (TV) Pittsburgh, and Weil
Furniture Co., Detroit, on WXYZ-
TV, Detroit.

* * *

Al Simon Productions, Hollywood,
is completing live action and ani-
mated TV film commercials in units
of 12 for Carnation Co., Los Angeles
(evaporated milk), to be telecast
on CBS-TV's George Burns and
Gracie Allen Show. Agency is
Erwin, Wasey & Co., L. A.

film report

-‘\“\‘\\\“““\\\\\\\\\““\‘\“‘““\‘\““““‘

Cascade Pictures of California Inc.,
Culver City, is completing six ani-
mated TV film commercials for
Safeway Stores, Oakland (Parade

detergent). Agency is .Erwin,
Wasey & Co., L. A,

* * *
Distribution . . .
Producers Representatives, New

York, is distributor of 40 motion
pictures produced by Cathedral
Films, Burbank, Calif.

* * L]
Standard Television Co., Los Ange-
les, has acquired distribution rights
to Pan-American Showtime, a half-
hour musical TV series filmed in
Central and South America by
Kemp-Brighton Productions.

* * i *

Availabilities . . .

Official Films Inc., New York, TV
film producer and distributor, an-
nounces availability of a new 3C-
minute TV -series, Hollywood at
Work. Robert J. Gurney is the pro-
ducer-director.

* £ *

Cathedral Films, Burbank, Calif.,

PHONEVISION PAY
3 Ways Possible—McDonald

PHONEVISION ecan be used with
three collection systems, Comdr.
E. F. McDonald Jr., president of
Zenith Radio Corp. and prime
mover for the adoption of pay-as-
you-see home TV, revealed in a
letter to sports leaders recently.

“We have for a long period of
time,”” Comdr. McDonald wrote,
“heen testing various methods [of
collection and billing], and put-
ting them into actual operation
here at the factory. This has given
Zenith a completely flexible Phone-
vision system which combines three
collection methods in the same
transmission to serve all homes in
range of the television station,
whether or not they have tele-
phones. . . .

“With this flexible system, Jones
will be charged on monthly billing,
Smith will use a card purchased at
the corner drug store, and John-
son will pay for his program by &
coin box in his home, etc.”

Zenith petitioned the FCC last
March for commercialization of its
subscription-TV Phonevision sys-
tem [B®T, March 3]. The petition
implied then that Phonevision could
work by various methods, and was
not irrevocably wedded to ftele-
phone line operation.

- Other fee-TV systems are Skia-
tron’s Subscriber-Vision, Interna-

tional Telemeter’s coin-box method’

and RCA’s system: Tollvision.

LIPPERT FILMS

January Release Expected

SOME 107 Robert L. Lippert mo-
tion picture films may be released
in January. It is believed that re-
lease of the films hinges on their
sale to more than 20 of Mr. Lip-
pert's former movie partners and
associates. The transaction is ex-
pected to be completed in early
January.

Unable to produce any theatrical
features since being blacklisted by
Screen Actors Guild for selling
movies to video after SAG’s Aug.
1, 1948, cutoff date, Mr. Lippert is
reported to be contemplating heavy
TV film production after disposal
of the remaining backlog. Mean-
while, Mr. Lippert is reported to
be conferring with CBS about his
producing feature ﬁlms exclusively
for TV. 2

Snow Crop Signs

SNOW Crop Marketers, New York
{(frozen foods), signs for sponsor-
ship of quarter-hour of CBS Radio
and CBS-TV Arthur Godfrey Time
on staggered basis, alternating
with French Sardine Co. (Star-
Kist Tuna), effective Dec. 2. Snow
Crop will sponsor simulcast of 10-
10:15 a.m. segment on Tuesday and

. Thursday one week, and on Mon-

day and Wednesday, plus Friday

* radio’ broadcast, the next. Agency
"is Maxon Inec., N. Y. '

has completed I' Beheld His Glory
and is offering the half-hour film
for televising between Good Friday
and Easter. The film is based on an
story by Rev. John Evans, religion
editor of the Chicage Tribune.

* L »

Production , , .

Standard Television Co., Los Ange-
les, and Matty Kamp, Hollywood
producer-director, have completed
arrangements for the filming of
The World Is My Beat, a half-hour
series of documentary TV films.
The contract is estimated to ulti-
mately involve $1 million.

SAG FILM TALKS

Break on Commercials

SCREEN Actors Guild last week
broke off collective bargaining ne-
gotiations with the American Assn.
of Advertising Agencies and New
York film producers following fail-
ure of the groups to come to
agreement on wages and working
conditions for actors in TV film
commercials.

Talks ended in a stalemate
Tuesday night in New York when
agency representatives insisted on
what the guild termed “virtually
unlimited use” of the filmed spots
for the payment of the actor’s
original fee.

Strike action was expected to be
voted immediately by the guild’s
board of directors and its New
York council, with approval by
SAG’s general membership at a
Hollywood meeting on Nov, 9

Guild’s proposals include that
one showing of the film would be
allowed for the actor's original fee
on a network TV program. For
each additional network showing,
the actor would be given added
‘compensation, with no further tele-
casts of the commercial allowed
beyond one year after making of
the film.

For the original payment to the
actor with a slight premium over
minimum scale the agencies coun-
ter-proposed that it include rights
to televise a filmed commercial on
national networks (more than 30
stations) without limitation as to

-,}he number of times it. could be
~‘shown on each station in a 13-

week period and with no overall
“limitation on the life of the,spot.
“They asked that 30 stations or less,
situated anywhere in the country,
be defined as a regional network.
For “wild spots” on station
breaks, ete., on individual stations,
SAG proposed that the actor’s
original fee allow unlimited use
for four weeks. The full original
fee would be paid for each added
four-week use, with overall limita-
tion of six months.
. The agencies demanded that the
original payments to the actor
‘allow unlimited use for 13 weeks
on a national basis and for 52
weeks on a local basis, with no
restrictions on the overall life of
the spot. -
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KOUB-TV DEBUT

KDUB-TV Lubbock, Tex., for which
a construction permit was issued by
FCC on Oct. 9, will be on the air
within the next three weeks as the
nation’s fourth new TV station, and
Texas' first, since the lifting of the
licensing freeze, President W, D.
{Dub) Rogers announced last week.

Assigned vhf Channel 13, the
station originally was slated to
start operations in late February
but will be able to commence shortly
through the use of an interim 5
kw transmitter at a temporary
location atop the Lubbock National
Bank Bldg., Mr. Rogers explained.
Installation of the temporary
transmitter is being handled by
engineers of the Television Trans-
mitter Div. of Allen B. DuMont
Labs. and is now nearing comple-
tion, it was reported.

The announcement said negotia-
tions had been completed for affilia-
tions with CBS-TV and DuMont
TV and that “additional network
program coverage is planned.”

From its temporary site KDUB-
TV is expected to reach an area
with approximately 120,000 popu-
lation. When the station moves to
its permanent location, Mr. Rogers
said, Class A and B coverage
should extend to 350,000 people.
‘There currently are about 1,000 TV
receivers in Lubbock, according to

JOHN €. MULLINS (), managing
director of KPHO-TV Phoenix, Ariz.,
is on the receiving end of a playful
but potential knockout punch thrown
by Lauro Salas, former world’s light-
weight boxing champion. The boxer,
in Phoenix for warmup bout prior to
his title fight with Jimmy Carter,
sparred with Mr. Mullins, a former
amateur fighter himself. Occasion is
cited to point up station’s heavy sports
coverage, including pickups of all
coast-to-coast sport telecasts by the
four TV networks and local remotes.

unofficial estimates.

Station equipment being installed
by DuMont engineers at KDUB-
TV are a master control console,
picture monitor equipment, video
and audio switching facilities, a
monochrome scanner, synchroniz-
ing generator and image orthicon
camera chain. Mr. Rogers formerly
was vice president of KEYL (TV)
San Antonio.

Your Super TV Time Salesman!

Gray Telops are used by more TV
stations than any other 4x5 com-
mercial slide projector! With the
new Telop II you can make even
retail commercials interesting and
effective—at low cost. You get the
professional studio cffects of super-

and Develonment Co., Ine., 508 Hilllard St.. Manchester, Conn.

Oiv. of The Grav Manuf! tng Co.—Origl

imposition, lap dissolve, fade-out—
more effective handling of weather
reports, ticker tape news, time an-
nouncements, etc, Gray Telop II
handles slides, photographs, art-
work or cards . . . needs only one
operator. Write for Circular RD-101.

tors of the Gray Telephonio Pay Station and the Sray Audegraph
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EMERSON URGES
Educational TV Aid

EMERSON Radio & Phonograph
Corp. Thursday issued a pamphlet
titled “Educational Television, a
New Market for TV Receiver
Sales,” calling on 30,000 TV deal-
ers to stimulate set sales by urging
local communities to support non-
commercial educational video sta-
tions.

The Emerson pamphlet told deal-
ers that FCC’s allocation of 242
educational TV channels opened “a
vast new potential market for tele-
vision manufacturers.” If no com-
munity action is being contem-
plated, dealers should take the lead
in obtaining support for educa-
tional television, the statement
said.

Emerson’s president, Benjamin
Abrams, on June 23 announced his
firm would award $100,000, or
$10,000 each, to the first ten non-
commercial educational TV sta-
tions on the air [BeT, June 30].
The pamphlet reproduced news
stories in various newspapers and
trade publications on the contem-
plated Emerson awards and fea-
tured President Truman’s wire to
Mr. Abrams congratulating Emer-
son for its support to educational
television.

The increase in potential TV set
sales, Emerson stated, would come
from “more than a million ele-
mentary and secondary class-
rooms” and from people who would
lil-ge “a wider choice of program-
ming.”

EDUCATIONAL TV

WLWT (TV) Offers Tower Use

EDUCATIONAL television in Cin-
cinnati moved: a step closer to
realization last week when WLWT
(TV) Cincinnati offered the Great-
er Cincinnati Educational Founda-
tion use of its tower.
Announcement of the offer was
made by Uberto Neely, founda-
tion chairman and director, Radio-
TV Arts Dept., Cincinnati College
of Music. He said the tower use,
if technically feasible, would save
the foundation about $100,000. Al-
though both WLWT and the pro-
posed educational TV station would
use the same tower, no engineer-
ing problems were anticipated. The
offer is to be considered this week
at a foundation meeting. The group
currently plans a fund drive.

‘Victory at Sea’

FORMAL presentation of the Vie-
tory at Sea films was made to Sir
Alexander Cadogan, board of gov-
ernors chairman of the BBC, by
Edward D. Madden, vice president
and assistant to the president of
NBC, at a luncheon in London last
week [BeT, Oct. 20]. Series, a 26-
part film-and-music history of
World War II naval operations pro-
duced by NBC in cocperation with
the Admiralty and U. 8. Navy,
will be telecast weekly in Britain.
Program’s started NBC-TV yester-
day (Sunday).

=

" WAVE-

OFFERS TOP
AVAILABILITY!

A few topnotch spot partici-
pations are now available on
“"POP THE QUESTION",
WAVE-TV’s hilarious studio-
audience participatiori show!

FORMAT: Each contestant is
interviewed briefly, then pops
a balloon which contains a
question. If answered cor-
rectly, the contestant wins a
prize and.is eligible for the
big jackpot question 4
Show also interviews celebri-
ties and stages skits and
pantomimes !

BOB KAY and ROSEMARY
REDDENS are the dynamic
MC's of "POP THE QUES-
TION”. Two of Louisville’s
most sparkling television per-
sonalities, both have made
numerous network appear-
ances. Bob is particularly
well-known for his smooth,
persuasive delivery of com-
mercials!

TIME$ Tuesday from 1:00 to
2:00 — a wonderful weekday-
afternoon time slot!

AUDIENCE: Big and getting
bigger — home viewers are
invited to participate by tele-
phone, jamming our switch-
board for hours!

CHECK WITH: F & P!

WAVE-TV

FIRST IN KEMTUCKY

NBC » ABC * DUMONT
LOUISVILLE, KENTUCKY

FREE & PETERS, Inc.
Exclusive National Representatives
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TV Filming Abroad

(Continued from page 65)

phoners, were acquired. Directing
The Silent Men is Terence Fisher.
Third in the series, Foreign Legion
is being produced and photographed
by Anthony Bartley who also de-
vised original story. Daniel Birt
is directing. Allen Gray, who
scored “The African Queen,” is also
conducting an original score for
the TV series.

Greatest difficulty in shooting TV
film abroad, for the American mar-
ket, according to Mr. MacDonald,
is problem of using European per-
sonnel without loss of American
flavor. This, Mr. MacDonald said,
requires direct supervision by an
American producer. However,
American accents aren’t too hard
to come by with hundreds of Cana-
dian actors available to fill the
breach if talent from the U.S.A.
isn’t available.

For Silent Men, midwestener
Robert Ayres, who is one of May-
fair’s leading actors, was engaged.
Charles MceGraw, was imported

from Hollywood to portray the’

lead in Foreign Legion. Interna-
tional Theatre, which seeks univer-
sal flavor, is using Clifford Evans,
well-known British actor, in the
lead.

Locations offer the choicest bait

to American producers. This, says
Mr. MacDonald, should be the
major factor in determining Euro-
pean production. Dougfair would
limit its production to Hollywood,
he points out, except for fact that
backgrounds provided in England
and on the continent and elsewhere
were required for the three NBC-
TV shows.

Foreign Legion, for example, was
filmed at Busanda in French North
Africa, where through cooperation
of the French government actual

forts and a regiment of Spahis.

were employed. By arrangement
with the Belgian government, all
exteriors for Silent Men were
filmed in Antwerp. Virtually every
European capital is on schedule
for filming of International Thea-
tre.
Differing Opinions

Some other producers are of an
opinion contrary to that of Mr.
MacDonald.

Savings in production costs vary,
according to figures shown BROAD-
CASTING ® TELECASTING by pro-
ducers who declare the advantages
outweigh disadvantages in filming
outside the United States.

One estimated production costs

Washington
Watches

Pﬂ

Watch
Washington

WA SHIMNGTOM

(mmm ’5 S/ZOWS

MARGARET'S KITCHEN"

8:30-10 am.
- Monday through Friday
MOW . .o WA afais @

half-howr  cocking
L days a wuuh, fepturing hems
sroncemiit - Margaret Moithews
Solf  your food pradust when
jh' w:“hlngl-ﬂh -I'I-:ll.l'llwifh has
ler mind =n faed . .., in
II\"H‘ﬂr\gclrll i Kiehen,"

PAII.TIEIP#TEH'HS-—-H-E

Where do annual food sales amount to $1,246 per family?
The place is Washington, D. €. Who is largely responsible
for ringing up these figures?

watch WNBW on the 386,799 sets in the Washington area.

WNBW

sorinz,  five

It's the women . . . who

Represented by
NBC Spot Sales
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on his half-hour musical features
as around 33% % less in Mexico
than in Hollywood. Another showed
that his company was saving
“gbout 40 percent” on a series of
13 half-hour mystery shows being
made abroad. Still another revealed
that difference in production of a
series being made in units of 13
half-hour shows will be ‘‘more
than 259%".

From figures on hand, one TV
film producer said that a series
of adventure films to be made in
England and France will be shot
for “below $10,000 per program”.
Cost in this country, he declared,
would be about twice that figure.

Some of these projects are being
financed with frozen funds and
some with U. S. money. Others
have a combination of European
and American financial backing.
Still others are ‘“on their own.”
Much of the production however
is still in the paper planning stage
until the studio availability and/or
money situation can be worked out.

_ Harlan Thompson and Frank
Chapman, both well known in U. 8.
movie industry, in a tie-in with
Thetis Films, plan to produce a
series of 26 half hour musicals
starring Gladys Swarthout, Doro-
thy Kirsten, Cesare Siepi and Ra-
mon Vinay in Italy. Actual shoot-
ing, however, has been postponed
because of the financial situation.
It is reported that Margaret Bul-
lock, Los Angeles department store
heiress, was to invest $600,000 in
the venture. Her death cancelled
the financial backing.

Another American group headed
by Ralph Serpe and said to be
well financed is reported to be

setting up headquarters at Ponti-

DeLaurentis Studios in Rome to
make a video film series. The D.
M. Grattan Co. recently announced
plans to shoot a series of half-
hour operatic films in Rome.

Real Films' Release

In a tie-up with a British film
producer, Real Films of Vienna
expects to get underway shortly
with a TV series for U. S. release.

Souvaine Selective  Pictures,
Paris, distributing foreign made
theatrical films to art theatres and
U. 8. TV stations, also has plans
to produce a video detective series
in France. There is U. S. money
backing this venture too.

Roland Reed Productions, Holly-
wood, has earmarked Italy as pos-
sible locale for an upcoming video
series. It would be a joint financial
venture by that company and an
Italian production firm.’

George F. Foley, president of

the package firm bearing his name,

is slated to leave New York Oct. 18
for a two-week trip to Paris and
Rome to set up production units
for 26 half-hour and 13 hour-long
TV film dramas for syndication
in the U. S.

The films, as yet untitled, are
being financed partially by Euro-
pean capital. Production on the
‘half-hour programs is scheduled to
start in early December; on the
hour films, in mid-January. Rotat-

BROADCASTING .

LAWRENCE HUNTINGTON (1),
English director and Douglas Fair-

banks Jr., président Dougfair

Corp., discuss settings for upcom-

ing International Theatre TV film

series, being produced in England
and Continental Europe.

ing casts will be used, composed
largely of Americans in Europe.

“The cost ®of producing such
films in this country would be
prohibitive,”” Mr. Foley asserted,
“but European economics make
such a project desirable. To pro-
duce half-hour dramas such as
we have in mind would cost $22,-
000 per program in this country,
while the hour-long programs
would cost about $50,000 to pro-
duce here. We will bring them in
for considerably less in Europe,
where we will also be able to turn
out a superior product.”

Barry Series Planned

John Austin, former English mo-
tion picture producer, who recently
formed John Austin Production
with headquarters in New York,
is, readying an adventure series
built around Steve Berry, fictional
government investigator on over-
seas assignment. Three 30-minute
films in the series are already
completed, having been shot in
Europe. They are “The Nelson
Case,” “An International Affair”
and “International Rendezvous.”
Others in series will be filmed
abroad.

He is also preparing a series of
half hour subjects filmed in India
and plans to shoot another in
Japan. Sterling Television Inc,,
New York, will handle distribution.

His TV feature film “Intrigue,”
produced in England, is currently
being released to stations.

Ziv Television Programs cur-
rently is shooting some location
shots in Europe for use in future
film programs. President John L.
Sinn flew to Europe on Oct. 3 for
about a month’s visit, primarily on
vacation but with possibility that
he may supervise some location
filming. *

Jack Hoffberg, president Hoff-
berg Productions, and William Al-
bach, representative Video Inter-
film Corp., Berlin, months ago ar-
ranged for production in Western
Germany for a 13 half-hour series
of ballet and operetta films. In-
cluded are “Merry Wives of Wind-
sor,” Martha,” “Tannhauser,” and
“The Flying Dutchman.”

In addition 26 symphomc musi-
cals and ballets, runnmg- 16 min-

Telecasting
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utes each, will also be produced.
Each film will carry English com-
mentary which will describe story
behind musiec.

March of Time Inc.,, New York,
recently completed a series of 26
quarter-hour ballet films, Buallets
de France, in Europe which are
now being offered to American TV
stations.

Adolph Wenland Productions re-
cently completed first in a series
of half-hour TV musicals filmed at
Cinematografica Cuanhtemoe, Mex-
ico City. Series is titled Around the
World for a Song and first film
starred Andre Toffel, French actor-
singer. Series will be produced in
units of 13 programs, according to
present plans. Ted Lewis is pro-
ducer, and Fabian Andre, musical
director. Burt Wenland heads the
projected series as business man-
ager,

Karl E. Moseby, vice president
in charge of production for Scandi-
navian-American Television Co., is
currently in Denmark filming the
TV half hour Hans Christian An-
dersen Tales series. First 13 are
scheduled to be completed by Jan-
uary to Interstate Television Corp.,
Hollywood, which has secured
American distribution rights. Arth-
ur Pierson directs. Thor Brooke
is production manager with Mal-
vin Wald script writer. Coopera-
tion of Royal Danish Govern-
ment and Andersen Society and
Museum has been secured in film-
ing series which incorporates Royal
Danish Theatre, Ballet and Sym-
phony Orchestra.

Crown Film Productions was to
start shooting in September 13 half-
hour video films under title of Se-
cret Assignment in Stockholm. Thor
Brooke has been assigned as pro-
ducer-director.

In German Production

Walter Klinger, in charge of
sales for Scandinavian-American
Television Co. is enroute to West-
ern Germany (Nov. 1) to act as
production superviser and distribu-
tion head for a German motion pic-
ture production company which
will enter the American TV mar-
ket with new product.

Allegro Pictures Inc. and Ber-
nard Tabakin, president, Tablean
TV Ltd., Beverly Hills program
packagers, and head of West Coast
operations for PSI-TV Ine., have
arranged with Jacques Gauthier,
head of Enterprises Generale Cine-
matographique, Paris, for a half-
hour TV film series to be made in
France and its colonies.

Hollywood group will supply
star, director, script and writer as
well as handle U. S. distribution.
Paris firm is to furnish production
facilities and wmake available $1
million in francs. Films will be in
English for U. S. market. Michel
Bernheim, French director, is act-
ing as Gauthier’s production super-
visor and will direct several of the
films.

Crown Pictures International,
formerly Exclusive Distributors,
besides distributing films to tele-
vision, plans to produce several

series in foreign countries. Two
are scheduled for production in
England and one in Mexico, accord-
ing to Lew Jackson, vice president.
Simmel-Meservy Television Pro-
ductions recently sent Jackson
Winter, photographer, on a seven
months’ round-the-world trip to
film in color unusual locales for
Yesterday's World Todey, new 13
quarter-hour TV series.

Carl Swanstrom, executive pro-
ducer, Swanstrom Productions, Hol-
lywood, and Melbourne Turner,
Montreal producer-director, recent-
ly formed Swanstrom-Turner Corp.
to distribute each other’s films.

With shooting scheduled to start
next spring, Mr. Turner will pro-
duce and direct a 18 half-hour as
yet untitled video series in color,
with story built around Northwest
Mounted Police. They will be pro-
duced in Quebec at the same time
he makes two feature films. U. S.
distribution of both the features
and TV films will be handled by
Mr. Swanstrom.

African Adventure Set

Breakston-Stahl Productions has
started filming a 26 half-hour TV
adventure series, Safert Bill, in
eolor, in British East Africa and
Belgian Congo. George Breakston
and C. Ray Stahl will co-produce-
direct from scripts by Mr. Stahl.
Irene Breakston is associate pro-
ducer. Cast includes Martha Hyer
(Mrs. Stahl), Ailm-TV actress. John
R. Carter has been named tehenical
executive. Series will be released
through United Artists.

American and British interests
represented by Forrest Judd, pres-
ident of Film Group Color Produc-
tions, Hollywood, recently joined
vith K. M. Modia, chairman of
‘Western India Theatres Ine. and
on a four-year lease took over the
Central Studios and Minerva Stu-
dios in Bombay. They have been
revamped for color production.

Mr. Judd is planning a series of
30 half-hour as yet untitled TV
films to be shot in color in India.
Interiors will be shot at Central
Studios with exteriors in northern
India. Ernest Haller who was cine-
matographer on “Monsoon’” and
“Jhansi-Ki-Rani,” two features,
recently made by Mr. Judd in In-
dia, will act as producer-photog-
rapher on the TV series.

Ken Krippené, who filmed “Lost
Emeralds of Illa-Tica” for Sol Les-
ser Productions in Peru, has formed
a TV production company with
James Black, executive, Radio
America, in Lima and Robert Coli-
son of Panagra Airlines. They’ll
produce 52 13-minute TV adven-
ture films with South American
locales. Mr. Krippene will write
and direct.

‘Sheldon Reynolds, producer of
Foreign Intrigue, half-hour TV film
series, being shown on a regional
basis in this country, has leased
studios and established production
units in Paris and Stockholm. He
also has under consideration a new

(Continued on page 87)
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50-kw AM trat;s-
1 i dula-

i using high-level mo
t:il:)?le.r. . if you still use older-type,
pure-tungsten filament _tubes o -
then this high-power triode can

literally save you thousands.

Take tube cost per hour, E;r
jnstance: In a number of" 50-kw
wAM's”, RCA-5671's are still 0pc:(;
ating after serving Over 30’0(})1
hours. Here, as 2 result of6t 1e
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.
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save you
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< s For details, write RCA, Section P137, Harn. -
o call your local RCA Tube Distributor.
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actual tube €
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for tube service in @ husry,

RADIO CORPORATION of AMERICA
ELECTRON TUBES MHARRISON, N. J.
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NEW SAG PACTS

Two Major Studios Sign

COLUMBIA Pictures Corp. and
Universal International Pictures
Corp. have signed new collective
bargaining agreements with Screen
Actors Guild covering actors in TV
films and including an additional
re-use payment clause.

They reportedly are the first of
the major studios to sign such
agreements.

Both firms are currently in TV
film production through their re-
spective subsidiaries, Screen Gems
Inc. and United World Films:Inc.

RKO Radio Pictures and Repub-
lic Pictures were in negotiation
with SAG but withdrew last July
announcing they planned no imme-
diate TV production.

In addition to thke two major
studios, 29 other video and theatri-
cal film production units have
signed similar agreements with
SAG within the past few weeks.

WGES, WEFM (FM) SIGN
Contracts With IBEW

TWO new contracts have been
signed with Chicago stations by
the Independent Brotherhood of
Electrical Workers (IBEW), Local
1220, with substantial raises in-
volved in each. WGES, managed
by Dr. John Dyer, agreed to a $10
weekly raise for engineers now,
raising the top from §$110 to $120,
and another $5 per week one year
from the effective date of the new
contract, which is Nov. 20. Station
also agreed to reduction of the
escalator clause from four and one-
half years to two.

Zenith FM station, WEFM (FM)
signed a one-year contract which
provides that 'all technicians re-
ceive a $7 per week increase, reduc-
tion of the escalator clause to three
years, and a fourth week vacation
for employes with 10 or more
years of service, Zenith negotia-
tions were handled by Ted Leitzell,
firm’s public relations director, who
also acts as station manager, and
by Joseph Wright, company attor-

ney. IBEW was represented by
Walter Thompson, president of
Local 1220.
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ALLACE A. ROSS, founder and

publisher of Ross Reports on
Television, to Music Corp. of Amer-
ica's television-radio department.

CHARLES W. NULLE,
manager, coated
products div., In-
terchemical Corp.,
N. Y., named adver-
tising: manager,
lighting div., Syl-
varnia Electric
Products Ine.,, N. Y,

advertising

DICK GEDNEY,
former salesman
for United Televi-
sion Programs and
United Artists, to
Consolidated Tele-
vision Sales, Chi-
cago, as account executive.

KAY NORTON, formerly operator of
her own publicity and public relations
firm, to RKQ Radio Pictures Inc.,
N. Y., as publicity manager.

JACK F. BREMBECK, national ad-
vertising manager,

Mr. Nulle

Western - Holly
Co, L. A, (stove
mfrs.), to Xaye-

Halbert Distribu-
tors Inc., Culver
City (TV sets), as
advertising man-
ager.

SAM GILL to J. A,
Ward Ine, N, Y.,
national research
organization, as
member of execu-
tive staff.

DR, JOHN RUZE, Air Force Cam-
bridge Labs., to Gabriel Labs., Need-
ham Heights, Mass., as director of
research,

JEROME PINZUR appointed commer-
cial service manager, CBS-Columbia
Inc., Brooklyn, N. Y.

GENE SCHOOR to Spotlight Promeo-
tions Inc,, N. Y., public relations staff,
representing Walt Framer Productions,
producer of Strike It Rich, The Big
Payoff and Double or Nothing.

STEVENS - ARNOLD Inc., Boston,
Mass., has issued Catalog 280B on
new 1953 models of firm's choppers
which feature non-plug-in model.

Mr. Brembeck

SEE OUR DOUBLE PAGE

SPREAD IN THIS
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W. HOWARD CHASE, director of
public relations, General Foods Corp.,
N. Y., to Selvage & Lee, that city,
public relatiors firm, which changes
name to SELVAGE, LEE & CHASE.

LARRY E. LAYOS. head of Color Re-
production Co. Hollywood (motion
picture laboratory), forms LAYOS
RECORDS, that city, to specialize in
recordings of sacred musie,

WRITERS ANONYMOUS, 830 N, La
Brea Avs.. Hollywood, has been formed
by GEORGE BURTT, head of George
Burtt Adv. Service, that city. PHIL
SEITZ, Los Angeles representative for
trade publications, and professional
business writers to handle writing
chores for advertising agencies. Tele-
phone is Hollywood 9-5739.

DANIEL STARCH & STAFF, research
firm, relocates at Boston Post Rd. &
Beach Ave., Mamaroneck, N. Y, Tele-
phone is Enterprise 6076.

EDGAR N. GREENEBAUM Jr., direc-
tor of research for Television Shares
Management Corp., Chicago, and Vir-
ginia Sparr of Chicago were married
there Oct. 18.

ARTHUR PINE, head of Arthur Pine
Assoc.,, N. Y. publicity-publie rela-
tions firm, father of boy, David Jay,
Sept. 22.

fg.m'pment (I »

CONRAC Inc., Glendora, Calif,, an-
nounces production of new line of re-
mote control TV receivers titled
“Fleetwood” with 217 or 247 picture
tubes. Line is complete two chassis
TV system built to professional stand-
ards and provides full remote control
operation.

JOHANSON Mfg. Co., Boonton, N. J.,
announces production of new con-
centric high ratio capacitor with maxi-
mum capacty of 35 mmfd and mini-
mum capacity of 1 mmfd. New unit is
high Q condensor at and above 200 me.

HI-Q DIV, Aerovox Corp., Olean,
N. Y., announces production of com-
pact combinations of ceramic capacit-
ors, resistors and printed conductors
in units termed plate assemblies for
miniaturization in TV.

ELECTRONIC TUBE DIYV., Westing-
house Electric Corp., Pittsburgh, an-
nounces production of two new high-
vacuum diodes, type 6102 and 6103,
for industrial use in high-voltage
rectifier applications.

TECHNICAL APPLIANCE Corp.,
Sherburne, N. Y., announces produec-
tion of straight uhf antenna, Cat.
No. 3008, known as Tacv Bow-Tie.
This is stacked four elemert antenna
for maximum gain.

Technical « o «

WILLIAM ZOLLMAN appointed chief
engineer, KSIB Creston, Iowa, replac-
ing ARNIE WILSON.

A. H. SBAXTON, manager of radio op-
erations, NBC Hollywood, promoted to
manager of technical operations in
charge of radio-TV engineering de-
partments.

BROADCASTING =*

NAEB CONVENTION
Full Schedule Announced

PLANS for the annual convention
of the National Assn. of Educa-
tional Broadcasters, to be held Nov.
6-8 at the U. of Minnesota, Min-
neapolis, were announced last week
by Seymour Siegel, director of New
York’s Municipal Broadcasting
System and president of NAEB.

Speakers at the three-day meet
will include FCC Chairman Paul
A. Walker; Sen. Hubert Hum-
phrey (D-Minn.); G. H. Griffiths,
director of Mass Media for the
Fund for Adults Eduecation; Morris
Novik, radio-TV consultant; Syd-
ney Roslow, director of The Pulse
Inc., and I. Keith Tyler, director
of the Instituteé for Education by
Radio - Television at Columbus,
Ohio.

After opening day sessions de-
voted to general business and a
banquet, Nov. 7 will be “Television
Day,” with a progress rcport on
education TV as its theme, and
Nov. 8 will be “Radio Day,” with
talks designed to answer the ques-
tion: “How can educational radio
compete with television?” Sen.
Humphrey will speak at the Nov. 6
banquet; FCC Chairman Walker
at the one Nov. 7, and Dr. Tyler
at the one Nov. 8.

“FCC Procedures and Problems”
will be appraised, as part of the
Television Day program, by a panel
composed of Leonard H. Marks of
the Washington law firm of Cohn
& Marks, attorney for NAEB;
Seymour Krieger of the Washing-
ton law firm of Krieger & Jorgen-
sen, representing the legal staff of
the Joint Committee on Educa-
tional Television (JCET), and
Walter Emery, special consultant
to JCET.

Paley Addresses Forum

IMPORTANCE of “increasing free
world production of materials and
importing more on terms that are
advantageous to producers and to
consumers alike” was stressed by
William S. Paley, CBS board chair-
man, in an address at the Herald-
Tribune Forum in New York last
Monday. All national radio net-
works carried portions of the Sun-
day through Tuesday proceedings,
WNYC-AM-FM covered all ses-
sions, and NBC-TV carried forum
addresses by Gov. Adlai Stevenson
and Gen. Dwight Eisenhower.

Looking for Radic &
Television Technicians?

RCA [nstitutes, Inc., graduates students
at regvlar intervals, as technicians,
operators and lchoratory alds. Our
men graduate with o first closs Radio-
Telephone License. Call on us for your
technical personnel needs.

Write to: PLACEMENT MANAGER

RCA INSTITUTES, »c.
A Sorvioo of Radlo Gorpocstion of Amories
35 Woet Fourth Street, New York 14, M. Y.

Telecasting
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SOMETHING SPECIAL IN STEEL FORGINGS
Giant Discs to Aid Study of Supersonic Flight

The steel disc on the trailer truck, like
a coin from Brobdingnag, is some-
thing special in steel forgings. It meas-
ures 18 feet across and weighs 48 tons,
It is one of eleven discs we are making
here at Bethlehem Steel for something
equally special —a wind tunnel to
help aviation engineers study super-
sonic flight.

This forging is so big it couldn’t be
shipped by rail. So it is being moved
on the highway, with a police escort
moving on ahead of it to clear a path.
It is on its way from our plant at Beth-
lehem, Pa., where our forging people
turned it out, to Philadelphia, where
it will be shipped by boat to Newport
News, Va, for further machining,

Telecasting

From there it will go by water to the
Pacific Coast. Final destination is the
Ames Aeronautical Laboratory, in
California, where the wind tunnel is
being built for the National Advisory
Committee for Aeronautics.

The eleven Bethlehem forged discs
will be the principal moving parts in
the larger of two compressors that the
designers say will create enough pres-
sure to drive a blast of air through the
wind tunnel’s 8-foot-diameter throat
at speeds of 2000 miles an hour and
better. Models can be tested at speeds

BETHLEHEM

several times the speed of sound.

Power to whip up this torrent of air
comes from four electric motors total-
ing 180,000 horsepower, which the
designers point out is the most horse-
power that has ever been harnessed
to a single shaft.

NACA engineers are counting on
this supersonic wind tunnel to help
them learn more about flight at speeds
faster than the speed of sound. They
expect that it will have a powerful in-
fluence on future designs of supersonic
fighter planes and guided missiles.

STEEL
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ONTEST which offers a trip to
C the Rose Bowl game on New
Year’s Day as the top prize is
being sponsored by Admiral TV
dealers in the Portland, Ore., area
on KEX Portland’s Sporis Edition
and Football Score Board. Dealers
are supplying weekly football zelec-
‘tion sheets which list many of the
prominent games of the week. Spe-
cial “selector” for all weekly win-
ners will be available for the last
week of the season. Winner will
make the Rose Bowl trip via West-
ern Air Lines.
——o—0
KGNC BROCHURE

SOUVENIR brochure celebrating
the 30th anniversary of KGNC
Amarillo, Tex., has been prepared
by the station. It contains a chron-
ology of the station’s three dec-
ades on the air, including a large
number of illustrations. A history
of radio traces the medium back
to electricity experiments in 640
B.C. The brochure is dedicated to
the late Gene A. Howe, president of
the station, who died last June 25,
and John G. Ballard, sales man-
ager, who died July 18,
—_—r——s
COMEDY SERIES

WDSU New Orleans rounds out
new morning schedule with addi-
tion of Phil end Jack, in comedy-
gong series, 11 a.m.-12:30 p.m.
daily. Phil Gordon and Jack Alex-
ander are billed by station as “a
double threat to the sanity of New
Orleans” on basis of their popular-
ity as stars of WDSU Coffee Club
show last year.
*s—o—e

SERVICEMAN CONTEST

SOME lucky serviceman will be
wearing a complete outfit from
Lansburgh’s, Washington, D. C,, de-
partment store, as the result of
the “Bill Mauldin Willy and Joe
Serviceman’s Popularity Contest”
featured on Allen Jefferys’ Ladies
Day program on WTOP-TV Wash-
ington. Jefferys asks viewers to
send him the name of their favorite
serviceman. Names are read over
the air and then sent to the store
where they are displayed in the
men’s clothing section. Viewers
cast their votes at the store.
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FRESH PROMOTION

PLASTIC boxes to keep food fresh
in the refrigerator are being dis-
tributed by WIBW Topeka, Kan.
Analogy was drawn in the promo-
tion copy between the box and
WIBW which “keeps your Kansas
selling methods fresh .. .”
c—e—e
DON'T BE A RETOVNON
GIMMICK worked out by KSIB
Creston, Iowa, to “Get Out the
Vote” in that area kept listeners
guessing for a week, according to
the station. Spot announcement
featuring three voices was broad-
cast regularly. Two belonged to
a Democrat and a Republican, who
stated they would vote for Gov.
Stevenson and Gen. Eisenhower,
respectively. Third voice stated
“I'm a Retovnon—I might as well
vote for Joe Stalin.” Mystery of the
origin of the third party was clear-
ed up when listeners spelled Retov-
non backwards.
_——0—0
SIGNAL RECORD

LONG distance record for FM
stations of its class and power is
being claimed by WITJ(FM), 10
w Ithaca College outlet in Ithaea,
N. Y. Fred Brewer, chairman of the
radio department there, reports
that residents of the Bethlehem-
Allentown-Easton, Pa. area some
155 miles away are receiving WITJ
programs.

o—o—e
‘TIME ON YOUR HANDS’

NEW public service program dedi-
cated to the interests of “the grow-
ing aging population in the Balti-
more area’” has been scheduled by
WBAL-TV Baltimore. Series, titled
Time on Your Hands, is telecast
weekly and strives to find employ-
ment for so-called “over-age” peo-
ple who can work but are unable to
obtain jobs because of the age bar-
rier set up by many employers.

et
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STUDENTS AID PROMOTION

STICK-ON bumper strips for auto-
mobiles are being used as a promo-
tion device by KITE San Antonio.
To make certain that stickers were
placed on as many cars as possible,
various nicknames for local foot-
ball teams were carried in the copy,
along with station call letters. Sta-
tion reports that students, more
than pleased to advertise the old
school team, were glad to use the
bumper cards.

s—o—o
SILVER ANNIVERSARY

SILVER money clips with Cana-
dian 25 cent piece in the center are
being presented to advertising
agency personnel by CFRB Toron-
to marking the station’s 25th an-
niversary.

s—e—e
FREE ENJOYMENT

“LIFETIME Entertainment” pass-
es are being distributed to clients
and potential customers by KLRA
Little Rock, Ark. Copy on the
wallet-size card stresses the “free
enjoyment” offered by radio-TV
industry.

+—o—s
FLOWERS TO VOTERS

A FREE flower will be given to
each resident of Cincinnati who
goes to the polls on Election Day,
according to an announcement
made by WLWT(TV) that city.
Station, in cooperation with 10
florists in the area, is boosting its
“Get Out the Vote” drive with the
flower promotion. WLWT will spark
the ecampaign by encouraging per-
sons to vote on such programs as
Floral Magic and other popular
shows.

s—e—e
ADS CONGRATULATE WFIL

EIGHT page ad plugging service
and expansion of WFIL-AM-TV
Philadelphia was used by the sta-
tion in an issue of The Philadelphia
Inguirer fortnight age. Prominent
in the copy were comments made
by topic civic leaders as well as
radio-TV people on the stations’
new radio-TV center. Business
organizations carried ads in the
section extending congratulations
to the outlets.

KLIX

‘TRIPLE THREAT PLAN’

NEW “triple threat plan with guar.
anteed produet distribution” has
been announced by WBZ Boston.
The promotion service to the drug
trade is designed to deliver radio
advertising plus day-to-day mer.
chandising service in 500 New Eng-
land drug stores. Details about
the plan are contained in a bro-
chure released by the station.

o—e—8o
NEW WJR PROGRAM

A NEW WJR Detroit program,
Mel-0-Time, starring the Jimmy
Clark Quartet and songstress Judy
Carroll, has begun. The program,.
sponsored by the Frankenmuth
Brewing Co., is aired every day,
including Sunday.

SWITCH GETS PUBLICITY

UTILIZING bus cards, newspaper
space, spot announcements and an
18-foot blimp, WAVZ New Haven,
Conn., has announced its switch
to 45-rpm. Station reports in-
stallation of three complete RCA
units’ and a full library of the
latest RCA-45 recordings.

IDENTIFICATION DISCOUNTS |

NEW discounts in station identifi-
cation announcements in all time
periods is being offered by KSTP-
TV Minneapolis-St. Paul: A 15%
discount on three announcements
per week; 256% on six announce-
ments per week.

s—e—s
MAGAZINE FEATURE

SEPTEMBER 13 issue of Collier's
magazine carried an article on
Grand Ole Opry and WSM Nash-
ville, station where the program
originates. Similar spread was
given to the program in July 1951
by the same magazine and on a
sticker promoting the article WSM
claims “It takes a good story to
make the same magazine twice in
the space of fourteen months. But
that’s what happened.”

o—o—o0

FIRE WARNINGS

FIVE sirens have been sounding on
all programs- on WMT Cedar
Rapids, during the past week to
call attention to announcements
cautioning listeners about the haz-
ards of fires this time of year.
News director Dick Cheverton and
farm service director Chuck Wor-
cester introduced the idea follow-
ing disastrous fire reports from
several eastern Iowa communities.

IS KLICKIN'’
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FCC DESIST ORDER
Issued to Willard Clark

ORDER to cease and desist from
operating an unlicensed radio sta-
tion at White Stone Farm, Que-
chee, Vt., has been issued by FCC
to Willard R. Clark, The order also
specified Mr. Clark may not operate
any other unlicensed station, nor
a licensed station without having
first obtained an operator’s license.

FCC’s order charged that Mr.
Clark on various occasions between
Feb. 18 and April 29 transmitted
broadcasts from the unlicensed sta-
tion and was warned by the Com-
mission in early May that such
violation of the Communications
Act carries penalties of $10,000
fine, two years’ imprisonment, or
both. Mr. Clark’s reply, signed
“Jemini the Buddah-Christ,” ad-
mitted these and other transmis-
sions during the past three or four
years, FCC said.

Mr. Clark’s letter further con-
tended that in light of his reli-
gious convictions he was “not en-
cumbered with or bound by the
Communications Act of 1934 so
called, or any other such act, in-
strument, or institution of sovietal
Government.”

FCC in August had ordered the
case set for hearing but Mr. Clark
in September wrote that he “will
not appear at any hearing such as
that contemplated.”

CBF MONTREAL FIRE

50 kw Transmitter Damaged

CBF Montreal, was burned out on
Oct. 14 when a fire started in the
50 kw transmitter at Vercheres,
outside Montreal, causing serious
damage. Cause has not yet been
determined.

By the followirig evening CBF
was back on the air with a small
temporary RCA transmitter, giv-
ing reception in a limited area.
CBF programs .were put on sound
channel of CBFT (TV) Montreal,
when no ‘TV programs were being
aired: At 7 a.m. Oct. 17 station
was on the air with temporary 1
kw connected to regular antenna,
and a bigger temporary transmit-
ter is now being installed.
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MATERIALS

NPA Sees Status Quo
For Set Makers

RADIO-TV set manufacturers will receive about the same quantity of
controlled materials next January-March as they were allowed during

the current quarter.

i

This was indicated last Tuesday by R. A, Mth;nald, head of the Na-

tional Production Authority (NPA),
who announced 1958 first quarter
allotments for civilian goods. New
quotas are similar to fourth quar-
ter allocations: B50% copper, 56%
aluminum and 83% steel, based on
pre-Korea use.

Possibility was held out for more
materials sometime in the next
quarter, depending on fulfillment
of military needs and resulting re-
laxation of curbs. Mr. McDonald
said more steel may be allocated if
there is “evidence that steel pro-
duction is cutting into the large
backlog of civilian steel orders.”

It also was noted that copper and
aluminum have become more plen-
tiful for radio-TV sets and other
goods than it was for the first
quarter of 1951, The steel strike
was responsible for cutbacks in
that metal. Manufacturers have
been urged to spread steel deliver-
ies and not pre-empt limited steel
now for civilian goods.

Seasonal problems of the radio-
TV industry are pointed up, how-
ever, in the case of set-makers and
loud-speaker producers alike. An
industry advisory group has in-
formed NPA that steel allotments
for this and the next quarter are
inadequate because of seasonal
demand. Speaker industry depends
on concentration of material to
meet civilian demands, it reported.
Despite this shortcoming, speaker-
makers report their civilian busi-
ness is excellent after meeting de-
fense requirements.

NPA authorities reminded the

ADVISORY COUNCIL

International Panel Formed

FORMATION of the International
Radio & Television Advisory Coun-
cil to aid the free international
flow of outstanding radio programs
and TV films was announced last
week by Seymour N. Siegel, direc-
tor of communications for the City
of New York and president of the
National Assn. of Educational
Broadcasters,

The newly-established council,
formed under NAEB sponsorship,
will review exportable radio and
television material from the free
world and advise on problems of

export, import distribution and
clearance. Council members in-
clude:

Peter Aylen, UN Radio; James

Fisher-Northrup, Voice of America; Lt.
Cmdr. H. A. Spindt, Armed Forces
Radio Service; J. Basil Thornton, Brit-
ish Broadcasting Corp.; Pierre Cren-
nesse, French Broadcasting Corp.; Ed-
ward Bellemare, Canadian consulate;
Hartney Arthur, Australian consulate;
Max TakK, Netherlands consulate; John
Embersten, Norwegian Information
Service; Licurgo Costa, Brazilian con-
sulate; Sam Elfert, Israeli consulate;
Philip Barbour, Radio Free Europe and
Mr. Siegel.

Telecasting

*
industry group that until effects
of the steel dispute wear off, civil-
ian allotments must be limited.
They also warned these manufac-
turers not to swing too quickly
from production of permanent-
magnet to electro-magnet type
speakers. The copper situation is
still uncertain, NPA explained.

Problems involving electro-static
tubes and external focusing devices
also were raised. Manufacturers
reported that a previous balance in
demand between the products has
been tilted to 75%-25% in favor
of focusing devices. Leon Golder,
NPA Electronics Div,,
over a meeting, held QOct. 16.

Copyright Act

RECIPROCAL agreement extend-
ing copyright privileges to the na-
tionals of the U. S. and Monaco
(located on the French Riviera)
within either country was con-
summated Oct. 15 in a proclama-
tion by President Truman. Copy-
right protection applies to artistic
and literary works, including musi-
cal compositions, as spelled out un-
der Sec. 9, Title 17, of the U. S.
Code on copyrights originally ap-
proved by Congress in July 1947.

presided

WFAK SALE
Price Put at $50,000 Plus

SALE of WFAK Memphis to a
group of Memphis businessmen in-
cluding Dr. Cary Middlecoff, famed
golfer-dentist, was announced last
week.

Frank J. Kee-
gan, sole owner
of the 1 kw out-
let on 1480 ke,
placed the pur-
chase price at
$50,000, plus 109
of the net profit
before taxes for
five years after
the date of sale.-
Transaction is
subject to FCC approval.

Purchaser of WFAK Chickasaw
Broadeasting Inc., owned prin-
cipally by E. C. Krausnick Jr., in-
vestor; Tom O’Ryan, advertising
executive; Dr. George Cours,
physician; Charles DeVois, for-
merly sales manager, WMPS Mem-
phis, and Dr. Middlecoff. Mr. De-
Vois is to assume active manage-
ment of WFAK following FCC ap-
proval.

Mr. Keegan will continue opera-
tion of Keegan’s School of Radio &
Television in Memphis and will
retain other electronics industry
holdings.

Mr. Keegan

SALES of $2,424,610 for the nine
months ended Sept. 30, 1952, for WIR
Detroit reported by John F. Patt,
president. Sales for a. comparable
1951 period were $2,426,311.

local
people
in the
know...

BRITTS INCORPORATED

Local appliance store handling G. E. equipment.

. started with TEN spots a day
as a trial on January 3, 1949 and

TODAY

THEY ARE STILL USING
TEN SPOTS A DAY...

ERNIE KELLY owner and manager says. ..

"l om positively sold on saturation spot radio. It
has done on excellent job merchandising my prod-
uct and | plon to continuously saturate the air with
Britt announcements, over Orlondo’s WHOO.”

vt [ A5 s

New York Office=—HMote! Barclay, 111 E. 48th St.—~Home Office—500 Security Bldg., Toledo, Ohio

990 on

every dial

Avery-Knodel, Inc.
Nationdl Representative
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NATHAN LEVINSON

Ex-Radio Executive Dies

FUNERAL services were held in
Hollywood Tuesday for Col. Na-
than Levinson, 64, former radio
executive and most recently head
of Warner Bros. sound department.
A pioneer in the development of
sound motion pictures, he died in
his sleep at his home in North
Hollywood on Oct. 18,

Prior to the Warner Bros. sale
of KFWB Hollywood to Harry
Maizlish in October of 1950, Col.
Levinson was for several years
vice president in charge of plant
and engineering for that station.

Col. Levinson in 1922 bhecame
Pacific district radio specialist for
Western Electric Co. Three years
later he was named managing di-
rector of KPO (now KNBC) San
Francisco. Surviving are his wife,
Edna, and three sons, Edwin, John
and Robert.

‘Guest Star’ Slate

TREASURY DEPT. last week re-
leased the November schedule for
Guest Stor, transcribed radio pro-
gram designed to stimulate sales
of U. 8. Defense Bonds. The sched-
ule: Hoagy Carmichael, Nov. 2;
Barbara Luddy, Olan Soule, Nov.
9; Nat (King) Cole, Nov. 16; Kay
Armen, Nov. 23, and Igor Gorin,
Nov. 30.

Temper, Temper!

. . . Easy little Bismarck—just
tie a string around that sore
finger and remember next
time that KFYR, in agricultur-
ally wealthy North Dakota,
will build an active market

for you. Remember Bismarck,
KFYR!

| BISMARCK, N. DAK.

5000 WATTS-N.B.C. AFFILIATE
j Rep. by John Blair
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ELMER DAVIS (second from 1), cooperatively-sponsored ABC commentator,
pauses at WMPS Memphis while on tour with the Eisenhower campaign en-

tourage.

L to r are Harold Krelstein, WMPS president; Mr. Davis; Norman

Brown, General Electric dealer, and T. K. Edenfield, GE distributor. General
Electric Supply Corp. is a local sponsor.

VOIGE SETUP

Compton Studies
Decentralization

PROGRESS of the U.'S. International Information Administration’s
plan to decentralize field operations of the Voice of America and other
media will be viewed first-hand in forthcoming weeks, the State Dept.

has announced.

Dr. Wilson Compton, IIA admin-
istrator, left Washington, D. C,
Oct. 18 on the first leg of a pro-
jected round-the-world trip. He
will meet in various countries with
public affairs field officers of the
U. S. Information Service.

One purpose of the tour; Dr.
Compton explained, is to determine
the degree to which decentraliza-
tion may be carried IIA has been
reshaping its operations, with an
eye to localizing media operations.
Under the plan, workers “on the
firing line” would play a greater
role in determining local needs for
radio, press and publications, Dr.
Compton said.

Decentralization is part of a two-
pronged re-evaluation™ of short-
wave radio and other activities.
Localization envisions more pro-
gram originations as needed in the
field and a reappraisal of those
from the U, S, particularly at New
York headquarters.

The other phase of the re-analy-
sis is the proposed implementation
and consolidation of domestic VOA
operations on a technical scale.
Inherent in this streamlining is the
consolidation of certain shortwave
transmitter plants, improvement of
others and counter-measures for
SBoviet jamming—where indicated
as the decentralization plan devel-
ops.

Exploratory plans were devised
the past fortnight at'a meeting of
the Radio Advisory Committee of
the U, 8. Advisory Commission on
Information [CLOSED Circurt, Oct.
20].

Greater emphasis on field opera-
tion of the Voice and other activi-
ties in strategic countries has been
pursued by Dr. Compton ever since
he took office. Congressional cuts
in appropriations for proposed new
domestic plants—some of them
high power transmitters — have

X
been a factor in the thinking of
IIA along decentralization lines.

Another is the belief that one of
the best ways to sell the U. S.
“Campaign of Truth” or “Crusade
of Ideas” is to enlist the support
of the radio nationals (broadcast-
ers, technicians, etc.) of friendly
countries working with U. 8. field
representatives.

Dr. Compton plans to look into
all phases of the international in-
formation program. Communist
aggression has raised a welter of
new problems affecting field opera-
tions of U. 8. public affairs officers,
the State Dept. announcement
noted. Upon the results of his re-
evaluation may depend the extent
to which the I1A streamlining pro-
gram is carried out.

Among the countries Dr. Comp-
ton is slated to visit are Japan,
the Philippines, Burma, Thailand,
India, Egypt, Pakistan, Italy, Ger-
many, Austria, France and Bel-
gium.

TWO INDICTED

In Starrett Corp. Case

TWO persons have been indicted
by a District of Columbia grand
jury on charges of conspiracy and

"making false statements to the Re-

construction Finance Corp. in con-
nection with the financial status of
a manufacturing firm, Starrett
Television Corp., New York. The
Dept. of Justice announced the ac-~
tion Oct, 17. Charges were the out-
growth of attempts by Jacocbh Frei-
dus and Larry Knohl, both New
York, to purchase assets of Aireon
Mfg. Co.,, Kansas City, Kans, in
1950.

Individuals offered RFC $700,000
through Starrett Television, de-
partment said. Atty. Gen. James
P. McGranery said the indictment
charged that through their efforts,
letters and statements falsified the
financial status of Starrett. Mr.
Knohl was described as vice presi-
dent and Mr. Freidus as a control-
ling stockholder of the firm. Mr.
Freidus is now serving a prison
term for tax frauds.

Amateurs Warned

AMATEURS have been warned by
FCC of provisions in the radio
regulations of Atlantic City, 1947,
which forbid communication with
amateurs of countries whose gov-
ernments objeet to such communi-
cation. The countries who presently
forbid outside communication by
their amateurs are Austria, Cem-
bodia, Indonesia, Iran, Laos, Thai-
land and Viet Nam. Russia and its
satellites have no such restrictions,
it was indicated, since they were
not listed.

ALA and SWG Ratify

AUTHORS League of America and
Sereen Writers Guild membership
in New York voted Oct. 15 to ratify
the first contract covering free-
lance television writers and NBC-
TV, ABC-TV and CBS-TV. The
pact, which went into effect Oct.
16, also includes composers of mu-
sic and lyrics for television [BeT,
Oct. 6].
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TV Filming Abroad

(Continued from page 81)

video adventure series which will
be laid in France.

Already completed are 13 half-
hour films of Pan-American Show
Time, co-starring Gale Robbins and
Bob Savage. Made in Mexico by
Kemp-Brighton Preoductions, an-
other 13 programs are yet to be
produced.

With pilot film produced in Hol-
lywood, .Rosamond Productions,
headed by David Chudnow as pres-
ident-executive producer, will make
some 25 half-hour films in France,
with stories based on case histo-
ries from files of French Surete,
crime detection agency. Akim
Tamiroff, stage and film actor, will
star in series. Steve Sekely will
direct first six films.

Mr. Sekely will also join Stan-
ley Bergerman, Holiywood talent
agent, in production of Paris After
Dark, half-hour adventure series,
scheduled to start in early January.
Casting will be done in France.

Dudley Pictures Corp., filming
documentary This World of Ours
and World on Parade in different
parts of the world for TV re-
lease, also has on schedule a new
one-hour video adventure series.
Titled International Detective it
goes into production in early No-
vember. First film will be shot in
Hawaii. Subsequent ones will be
made in Mexico, Philippine Is-
lands and Japan. Series will be
shot in color.

On Location in Alaska

Having completed in Mexico
three half-hour films in the pro-
posed 26 Jack London Theatre TV
series, Mutual Television Produc-
tions, Hollywood, will shoot further
episodes in Alaska and the states
before resuming production south
of the border. Beside collaborating
with Aben Kandel as writer, Herb
Kline is also director.

Sam Sax, former chairman of
the board for Warner Bros. Ltd.,
London, having concluded negotia-
tions for TV film rights to 52 short
stories by Robert Louis Stevenson,
plans winter production on a se-
ries in England.

In negotiation is a deal between

Robert Blees, Hollywood writer,
and Ninon Karlweis, head of Inter-
nationale Artistique, Paris, for pro-
duction of Eurcpean Zone, the vi-
deo series to be filmed in various
European cities.

Maurice Duke and Alberto Lopez,
under banner of Tele-Voz Co., are
scheduled to start production on
Judge Bean at Churubusco Stu-
dios, Mexico City, at the month-end
(October). The half-hour TV se-
ries, based on true stories of the
judge who conducted court in his
Red Lily Bar during the early
1880’s in Pecos, Texas, is to star
Chill Wills. ‘

Lamarr in Starring Role

Going into mid-November pro-
duction is Victor Pahlen on Great
Loves, 39 half-hour TV films in
eolor. Starring Hedy Lamarr in
historical love stories, interiors
will be shot in London and exte-
riors in the actual European set-
tings. Allowing a 10-day schedule
for each film, Edgar Ulmer will
direct from scripts by Salka Vier-
tel, Aeneas MacKenzie, Hans Kaf-
ka, Noel Coward and others. Miss
Lamarr will be costumed by such
European courtiers as Fath and
Dior. She will receive residual
rights plus salary. . American talent
will make up cast.

Several films in NBC-TV The
Doctor series for Procter & Gamble
are being produced in Mexico City
by Marion Parsonnet, directed by
Peter Godfrey.

In filming CBS-TV Schlitz Play-
house of Stars, producer Edward
Lewis has already utilized Mexi-
co’s facilittes in shooting *“The
Trial,” “This Plane for Hire,"
“Port of Call,” “Marriage of Lit-
Lit,” and “Calamity Jane.” Each
of the films may be developed into
an independent TV series.

Television Varieties Inc., Holly-
wood, is shooting background foot-
age, consisting of acts, circuses and
locales, abroad to be converted to
video film programs around’ the
first of the year.

Background and animal footage
is also being filmed in India for
incorporation in CBS-TV Smilin’
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Ed McConnell and His Buster
Brown Gang by Ellis Dungan, pro-
gram’s technical advisor. Pro-
duecad by Frank Ferrin, filmed
show is sponsored by Brown Shoe
Co.

Filmakers Ine., independent mo-
vie production unit headed by Ida
Lupino and Collier Young, con-
templates TV film making abroad
in 1953. Their plans include a
budget of $15,000 per video film.

Robert E. Lee, writer, on leaving
Hollywood for England in late
September, announced he would
survey facilities there for the pro-
duction of TV films by Ziv TV Pro-
grams and open London offices for
that firm. With Jerry Lawrence
he writes The Unexpected series
filmed by Ziv.

Trident Films Ine., independent
production group, is preparing to
make 13 half-hour puppet films in
Salzburg, Austria, Featured will
be the Salzburg Marionette Thea-
tre. Films will include fairy tales
from the troure’s repertoire as well
as original stories. Release will be
to theatres as well as TV.

Combinations for Economy

Not to be forgotten, as has been
pointed out, is fact that several of
these production companies will or
are combining their TV filming
abroad with making of feature
length motion pictures, thus cut-
ting overhead costs. Among those
following this procedure are Break-
ston-Stahl Productions, Dougfair
Corp. and Forrest Judd, to name
but a few.

South American Motion Picture
Producers Assn. was recently
formed in Hollywood to act as in-
termediary in the production of
TV and feature films abroad.
Group, concerned primarily with
Latin-America, will secure equip-
ment, technicians, stars and raw
celluloid for films made outside
the U. S. SAMPPA will also act
as representative in arranging dis-
tribution. .

KXLY FOLDER
Is Aid to Merchandising

MONTHLY folder distributed to
its clients by KXLY Spokane
shows trends for that month in
individual items of merchandise,
indicating whether an item should
be pushed or de-emphasized, ac-
cording to Ed B. Craney, station
president and general manager.

Listing trends in sales of mer-
chandise by types (with average
8.3%-—or 1/12 of 10095), the chart
indicates the amount of a particu-
lar item expected to be sold during
the month and the sales trend,
whether upward or downward. Mr.
Craney said the KXLY merchan-
dising aid has ‘“clicked.”

Mr. Craney said the chart goes
to regular accounts and that it
sells many extra spots and lets
regular advertisers do a better job
of selling their own merchandise.
The station has hired & special
merchandising man to explain use
of theé monthly sales tool.

SERIES AUDIENGE

Ward Survey Released

APPROXIMATELY 53 million per-
sons in about half of the nation’s
44 million radio homes heard one
or more of the seven 1952 World
Series baseball games on Mutual,
Richard J. Puff, the network’s re-
search director, said last week on
the basis of a special survey made
by J. A. Ward Inc.

This figure represents home lis-
tenership only. It has been esti-
mated unofficially that at least 100
million persons heard at least one
of the games, which were carried
by 550 Mutual stations, about 100
other U. S. outlets, the CBS net-
work in Canada, a Latin American
hookup, and Armed Forces Radio
Service and the Voice of America
around the world, and that 70 to
75 million persons saw one or more
of the series telecasts, which were
carried by 64 NBC-TV affiliates and
four TV stations owned by Mutual
stockholders [Be®T, Oct. 13].

Point IV: Pakistan

CERTIFICATES of merit for com-
pleting a program of study in the
telecommunications field sponsored
by the FCC under the government’s
Point IV foreign economic aid pro-
gram were awarded four repre-
sentatives of the Pakistan govern-
ment last Wednesday. FCC Chair-
man Paul A. Walker made the pres-
entations.

Miss Fran Velthuys
Compton Adv. Imc.
Manhattan Island
New York City

Dere Fran:

Polyticks is much in th' news these
days and folks here is & bussin’ about
theyre fauvrites.
Whin Gen. Tke
came o our
state iast month
ont his speshul
train, there
wug only one
W. Va. radec
man on board
for th"  hxll
thry tR
and that
our own
Ross Edwards.
Yes ma’am,
whin k'it comes
to coverin’ th’
news, WCHS
with 5,000 at
580 shurely
leads th® huil
state. Ross wuz
also in Chi. for
th' conven-
shuns. Maybe
news & one of
th' reasons my
boss Rkin  say
we got more
listenurs in th’
State then any
other stashun.

Yrs,
Algy.

WCHS
Charleston, W. Va.
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‘Everywhere You Go . . .
E. 8. WHITLOCK, manager,
WRNL Richmond, believes
that a letter he has just re-
ceived proves that, “Every-

where You Go, There’s
Radio.” The letter said, in
part, “. . . I turned on my

radio to your station and
heard a remedy for bad kid-
neys. I shall be very much
delighted to have a bottle of
this remedy sent to me by
air, C. 0. D.” The letter was
postmarked British Guiana.

[BS TO PRODUCE

Hazen Foundction Series

INTERCOLLEGIATE Broadcast-
ing System, an association of some
90 campus radic stations, has been
granted $3,600 by the Edward W.
Hazen Foundation of New Haven,
to produce three program series,
George Abraham, IBS president,
said last week.

Two of the series are to be taped.
The first, UN Review, will include
26 weekly on-the-spot news, back-
ground and interview programs,
produced by Peter B. Kenen,
WEKCR (Columbia U.) New York
correspondent, at UN headquar.
ters. The second, International
House Forum, features eight

forums from various international

houses. The third, Religion at the
News Desk, is a series of weekly
scripts to be produced at Yale
Divinity School, New Haven, and
coordinated by Howard C. Hansen,
professor of radio at McMurray
College, Jacksonville, Ill.

Price to FTC

DUNCAN PRICE, veteran of news-
paper, trade press and government
public information posts, has been
appointed director of information
for the Federal Trade Commission.
He succeeds Nick M. Carey, who
has retired. Appointment was an-
nounced Tuesday by FTC Chairman
James M. Mead. Mr, Price’s govern-
ment service comprises public in-
formation posts with the Housing
& Home Finance Agency, Dept. of
Commerce and the National Pro-
duction Authority. He joins FTC
from NPA. {

. RCA SERVICE

Special Plan Detailed

NEW nation-wide service for RCA-
equipped television stations was
announced last week.

In a letter and four-page bro-
chure, W. L. Jones, vice president
in charge of RCA Service Co.s
technical products service, detailed
the plan to owners of RCA-equipped
outlets.

The service plan provides for
complete reconditioning and incor-
poration of the latest factory mod-
ifications in RCA sdtudio and field
cameras.

When a camera is scheduled for
overhauling, the RCA Service Co.
will furnish the TV station with
special packing cases for use in
shipping the equipment to Camden.

Reconditioning, the letter stated,
will include inspection of all elec-
trical components and replacement
of worn or deteriorated parts, and
such repair or replacement as is
warranted.

All modifications for improved

‘design that are not already incor-

porated in the camera will be made
during the reconditioning opera-
tion, the letter said.

A fortnight ago, RCA Service
Co. announced its plan for service
and installations for uhf outlets
[BeT, Oct. 20].

KMA Cruise Jan. 29

PLANS for the third annual
Friendship-Goodwill Tour of KMA
Shenandoah, Iowa, were announced
last week by Edward May, KMA
president. Tour will be a 14-day
cruise to the West Indies and South
America. KMA tourists will leave
Omaha Jan. 28. The cruise is open
to all midwesterners and will be
accompanied by Mr. May and Mer-
rill Langfitt, KMA farm service
director. In 1950, 75 KMA tourists
visited the Pacific Northwest, Can-
ada and Alaska. Last year, 50 per-
sons visited Mexico.

OFFICIAL dedication of new broad-
casting studios and facilities at
WAMU Washington, American U.s
campus outlet, was held Friday. Sta-
tion is completely operated by stu-
dents.

QUINCY,
ILLINOIS

ly for
RCE s[:wi’p!llﬂ"‘t NEEDS

THESE OFFICES
TO SERVE YOU

SUINCY, ILL.
HOUSTOM, TEXAS
WASHINGTON, D, C. ., .
MONTREAL, QUE.. . . .
MEW YORK CITY

|
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« + .+ « TEL. ATWOOD 8536
« TEL. METROPOLITAN 0522

-« TEL. ATLAHNTIC 9441
TEL. MURRAY HILL 9-0200
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OCTOBER 17 THROUGH OCTOBER 23

CP-construction permit ant.-antenna  cond.-conditional
DA-directional antenna D-day LS-local sunset

ERP-effective radiated power N-night mod.-modification
STL-studio-transmitter link aur.-aaral trans.-transmitter

synch. amp.-synchrenous amplifier vis.-visual
STA-special temporary authorization

unl.-unlimited hours
CG-conditional grant

SSA-special service authorization

Grants authorizing new stations and transfers, accompanied by a
roundup of new station and transfer applications, begin on page 95.

October 17 Applications . . .

ACCEPTED FOR FILING
AM~--1340 kc

KAGH Crossett, Ark—CP to change
from 1240 kc, 100 w to 1340 ke, 250 w.
AMEND: to change .name of appli-
cant to Julian Haas.

Extension of 8SA

WOI Ames, Jowa—Extension of SSA
to operate from 6 a.m. to local sun-
rise CST on 640 ke, 1 kw for period
ending Feb. 1, 1953.

Change Hours of Operation

WOKE O©Oak Ridge, Tenn.—CP to
change from 1 kw-D to 1 kw unl. and
install DA-N. AMENDED -to change
from 1340 to 1290 ke; 1 kw unl, DA-
to 1 kw non-DA-D,

AM—1400 kc

KVOU Uvalde, Tex.—CP to change

from 1450 to 1400 kec.
Extension of Completion Date

WRGA-FM Rome, Ga,—Mod. CP., as
mod., which authorized new FM, for
extension of completion date.

WJIBK-TV Detroit—Mod. CP, as mod.,
which authorized changes in existing
TV, for extension of completion date
to 5-10-53.

Change ERP

WMCF (FM) Memphis, Tenn.—Mod.
CP, as mod., which authorized changes
in licensed station, to change E
from 330 kw to 303 kw; over hel%%qt
above ground from 746 ft. to 1043 ft.;
ant. height above average terrain
from 480 ft. to 896 ft.

License Renewals

Following stations request renewal
of license:

WDAE-FM Tampa, Fla.; WCNT-FM
Centralia, IIl.; WFJL (FM) Chicago,
ml.; WENR-FM Chicago; WLDS-FM
Jacksonville, Ill.; WAFB-FM Baton
Rouge, La.; WIEJ-FM Hagerstown
Md.; WXRC {FM) Amherst, N. Y.;
WMSA-FM Massena, N, Y.; WEVD-
FM New York; WSLB-FM Ogdensburg,
N. Y.; WLOS-FM Asheville, N. C.;
WSTV-FM Steubenville, Ohio; WWST-
FM Wooster, Ohio; KPRC-FM Hous-
ton, Tex.; WIJPG-FM Green Bay, Wis.

License for CP

WNBF-TV Binghamton, N. Y.—Li-
cense for CP which authorized
changes in existing TV.

TENDERED FOR FILING
AM—1280 kc
WGAA Cedartown, Ga.—CP to change

Political Report

POLITICAL broadcast problems
which confront radio and television
breoadcasters will be analyzed by

_Richard 8. Salant, CBS vice presi-

dent, in an informal interview on
Dwight Cooke’s You & the World
program on CBS Radio on Friday
(6:15-30 p.m. EST). He also will
report on some of the methods used
by CBS to meet these election
year problems..

BROADCASTING

from 1340 ke, 250 w unl. to 1280 ke, 1
kw-D (contingent on WPID change
in frequency).

APPLICATION DISMISSED

AM—630 kc

KVMA Magnolia, Ark.—CP to change
from 1 kw to 5 kw.

October 21 Decisions . . .
BY BROADCAST BUREAU

License Granted

WEKJIG Fort Wayne, Ind.—Granted
license for AM and specify studio lo-
cation; 1380 ke, 5 kw-DA unl.

WJAT-FM Swainsboro, Ga.—Grant.
ed license for FM Ch, 269; 970 w; 110 £t.

WCRL Oneonta, Ala.—Granted 1.
cense for AM 1570 ke 250 w-D.

Granted CP

KERN«FM Bakersfield, Calif.—Grant-
e{ia tiCP to make changes in licensed
station.

Change Antenna Type

WBRC-TV Birmingham, Ala.—Grant- ’
ed mod. CP to change type ant. of TV.

' Change ERP

KXLY-TV Symons Bestz., Co., et al.,
d/b as KXLY-TV Spokane, Wash.—
Granted mod. CP to change ERP from
100 kw vis., 55 kw aur. to 48 kw vis.,
285 kw aur.; ant. 3070 ft.;
trans. location and type ant.

Change Transmitter Type

WEAQ San Juan, P. R.—Granted
mod. CP to change type trans.

WFTC Kinston, N, C.—Granted mod.
CP to change type of trans.

Extension of Completion Date

Following were granted mod. CP's
for extension of completion date as
follows: KDEF Albuquerque, N, Mex.,
to 2-1-53; KABI Ketchikan, Alaska, to
1-15-53; WJJIL Niagara Falls, N. Y.,
to 4-30-53; KWSK Pratt, Kan., to 12-
8-52; KCAR Clarksville, Tex., to 4-12-
53; KLX Oakland, Calif., to 5-13-53;
WNRI Woonsocket, R. I., commence-
ment and completion dates to 12-13-52
and 6-13-53; WIUC Urbana, Ill., to
?512553; WROA-FM Rome, Ga., to 1-

change

Change Transmitter Location

KFMJ Tulsa, Okla.—Granted CP to
change trans. location.

ACTIONS ON MOTIONS

By Comr. George E. Sterling
Massillon Bestg, Corp.,, Massillon,

(Continued on page 90)

Over $5,000,000.00 in successful sales
campaigns thot grossed from $5,000
to $150,000 for some 400 radio and

™ ti from st-t
1931. Phone 26239 or 48440,

411 AVALON PLACE, PEORIA, ILL.

t since
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BLAW-KNOX

Regardless of conditions -
BLAW-KNOX CAN BUILD YOU
A BETTER TV TOWER

f

Years of experience—more than four decades, in fact—
have given Blaw-Knox the edge in designing, fabricat-
ing and erecting antenna towers for any purpose and
any location. Blaw-Knox TV towers are on the job in
widely separated geographical areas...in wide open
fields, atop buildings in crowded cities and even
grounded in salt water. Some have TV antennas
already mounted—others have built-in provisions for
TV when licenses are granted—all are heavily galvan-
1zed for longer life.

Whether you need a 100 ft. self-supporting structure or
a 1000 ft. guyed tower to meet your requirements—
whether for AM, FM, TV or Microwave—write or call
today for capable engineering assistance with your plans.

BLAW-KNOX COMPANY
Blaw-Knox Division
2038 Farmers Bank Bldg.
Pittsburgh 22, Pa.
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AUSTIN'S BRINGING IN A GUSHER

Set Makers Prepare for KTBC-TV’s Dec. 1 Debut

WITH regular television program-
ming to make its debut around
Dee. 1, the boom is on in Austin,
Tex.

Every major manufacturer of
receiving sets has trained his most
powerful promotion guns on the
15-county area. The existing ave-
nues of approach-—radio stations
and printed media—are reaping
the first harvest.

Radio stations report loaded
schedules. Special TV sections
have been published by newspa-
pers. Others are planned.

The Texas Broadeasting Co.,
owner of KTBC and holder -of the
permit for KTBC-TV, has set a
target date of Dec. 1 for the debut
of KTBC-TV.

KTBC-TV started the ball rolling
several weeks ago by bringing
executives of all major manufac-
turers, and their distributors, into
Austin to discuss plans.

Industry men will be watching
the KTBC-TV operation closely be-
cause of uncertain, fringe area re-
ception.

J. C. Kellem, KTBC genersal
manager, said the b600-ft. tower
for KTBC-TV is in transit. Other
equipment already has arrived

from- RCA. The transmitter house
is complete. A 12-bay antenna will
be shipped last.
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In cooperation with the U. of
Texas radio - TV department,
KTBC-TV has launched a series
of programs on radio to explain
video to radio listeners—and, inci-
dentally, to urge those listeners
to buy TV sets now.

W. VA, ZONING
WHIS Again Asks Change

WHIS Bluefield, W. Va., last week
petitioned FCC for the second time
to amend its television rules so as
to place all of West Virginia within
Zone I and allocate vhf Channel 6
to Bluefield. WHIS contended the
Commission improperly denied the
earlier petition on the sole ground
of insufficient reason to waive the
one-year ban on amendment re-
quests [BeT, Sept. 22].

WHIS pointed out the part of
the state within Zone I “has a
population per square mile of 76.7
persons. That part of West Vir-
ginia within Zone II has a popula-
tion of 110.6 persons per square
mile. In short, that part . .. within
Zone III has almost a 50% greater
density of population than the part
. . . within Zone I.” WHIS con-
tended that “it is clear that if the
Commission adheres to its eri-
terion relating to the density of
population, all of West Virginia
should be in Zone L.”

The WHIS petition explained that
if the state is placed wholly in
Zone I, it would be possible to add
Channel 6 at Bluefield, now as-
signed only uhf Channel 41, by sub-
stituting vhf Channel 4 for Chan-
nel 6 at Beckley. This would be a
more efficient use of spectrum
space, the petition argued.

CANADA MEETING

Engineering Leads Topics

ENGINEERING problems were
discussed at the first Central
Canada Broadcasters Assn. engi-
neering conference at the Royal
Connaught Hotel, Hamilton, Oct.
14- 15, with G. A. Robitaille, CFPL
London, presiding.

Papers presented included a discus-
sion on tape recording equipment by
H. W. Jackeon of the Ryerson Insti-
tute of Technology, Toronto; a talk
on engineering considerations in TV
broadcasting by C. E. Spence of Cana-
dian General Electric Ltd. Toronto;
audio and audio contro! by R, H. Tan-
ner, Northern Electric Co. Ltd., Mon-
treal; and engineering operations of
a broadcast station. by G. Clive East-
wood, CFRB Toronto.

Cooke Adds to Holdings

JACK KENT COOKE, owner,
CKEY Toronto, last week an-
nounced purchase of one of Cana-
da’s largest publishing firms, Con-
solidated Press Ltd., Toronto. Mr.
Cooke has extensive other holdings
including a management interest
in CKOY Ottawa.

PAUL GODOFSKY (r), president-gen-

eral manager, WHLI Hempstead,
Long Island, accepts a special award
from George W. Hayman, of George
W. Hayman Advertising Agency, on
behalf of the Long Island Home
Builders Assn. WHL] was awarded
the certificate of merit “in recogni-
tion of its outstanding contributions
to all residents of Long Island. . . .”"

Quebec Censorship

IT IS expected that legislation will
be introduced to provide for cen-
sorship of all TV programs aired
in Quebee, live as well as on film,
when the provincial legislature
meets at Quebec City on Nov. 12.
This is interpreted in informed cir-
cles as the latest move by the Que-
bec provincial government to ob-
tain broadcasting privileges. To
date it has been unable to obtain
broadecasting or TV station licenses
under its own jurisdiction because
the Canadian courts have ruled
radio broadecasting in all forms
comes under federal government
regulation. Quebec censors all
moving picture film coming into the
province, and advance notice of the
TV censorship plans has placed TV
in the same category as moving
pictures.

Scroll to Hope:

NBC comedian Bob Hope received
a special scroll from President
Truman at a White House cere-
mony last week in appreciation of
Mr. Hope’s 10-year record of en-
tertaining American servicemen all
over the world. The scroll was
signed by thousands of servicemen
and by heads of all the U. S. armed
forces’ commands.

FCC Actions

(Continwed from page 88)

Ohlo; The Review Pub. Co., Alliance
Ohlo—Granted petition for dismissal
without prejudice of application. Re-
moved from hearing application of
Review Pub. Co.

By Hearing Examiner J, D, Bond

WIBM Inc; Jackson Bestg., & Tele-
vision Corp.; Sparton Bestg. Co., Jack-
son, Mich. — Ordered that hearing in
proceeding for CP’'s for new TV sta-
tions ackson, Mich., now sched-
uled to be commenced on Oct. 20, be
continued to Oct. 29, 1952, at Wash-
ington, D, C.

By Hearing Examiner H. B. Hutchison

Wichita Television Corp. Inc., Wich-
ita, Kan.—Granted motion to amend
application for CP for new 1TV to
show (1) corrected addresses for cer-
tain persons listed in proposed amend-
ment; and (2) that Mary J. Phares
and Mrs. Alan Phares, whenever the
appear in the application, as amended,
are ole and same person.

The Radio Station KFH Co., Wichita,
Kan—Granted . petition for authority
10 amend apémcation for CP for new
TV to correct geographical coordinates
of site specified for trams. location.

KAKE Bestg. Co. Inc., Wichita, Kan,
—By memorandum opinion and order

ranted petition to amend application
or CP for nmew TV in several re-
spects in order to bringorepresentations
contained therein up- e.

By Hearing Examiner Basil P. Cooper

Pinellas Bestg. Co., St. Petersburg,
Fla.—Granted petition to amend ap-
plication to show revised estimated
cost of studio equipment and to
bri up-to-date financial statement of
applicant.

The Tampa Bay Area Telecasting
Corp.,, St. Petersburg, Fla.—Grante
petition to amend T applications to
designate new trans. site, a 1,000-ft.
tower, and reflect increased costs of
construction and method of financing
such increased costs.

By Hearing Examiner William G. Butts

WABX Inc., Harrisburg, Pa.—Grant-
ed petition to amend TV application
to show changes in geographical coor-
dinates for proposed ant, site.

October 21 Applications . . .

ACCEPTED FOR FILING

License Renewals
Following stations request renewal
of license:
WWPG Palm Beach,
Muncie. Ind.
TENDERED FOR FILING
Change Transmitter Location
WGR Buffalo—CP to change trans.
location and DA-N.
AM—1230 kc
WLFH Little Falls, N. V.—CP to in-

crease power from 100 w to 250 w
and change type trans.

Oct. 22 Applications . . .

ACCEPTED FOR FILING
License for CP
WIVY-FM Jacksonville, Fla.—License
for CP, as mod., which authorized new

Fla.; WLBC

SERVICE DIRECTORY

Custom-Built Equipment
U. S. RECORDING CO.

1121 Vermont Ave.,, Wash. 5, D. C.
Lincoln 3-2705

COMMERCIAL RADIO
MONITORING COMPANY
PRECISION FREQUENCY MEASUREMENTS
Engineer on duty all night every night
JACKSON 5302
P. O. Box 7037 Kansas City, Ma.

e TOWERS
AM & FM @ [y @

Complete Instoliations
TOWER SALES & ERECTING CO.
8100 N. E. Columbia Bivd.
Portlond 11, Oregon

BROADCASTING e

* VACANCY

YOUR FIRM’'S NAME in this “vacancy”
will be seen by 153500 readers—stu-
tion owners and maonagers, chisf ene
ginesrs and fechnl¢ions—applicants
for AM, FM, Television and facsimife
facilities.

—

Telecasting



FCONSULMNG- RADIO & TELEVISION ENGINEERS

JANSKY & BAMWEY

Executive Offices
National Press Building
Offices and Laboratories
1339 Wisconsin Ave., N. W.
Washington, D. C. ADams 2414
Maember AFCCE*

JAMES C. McNARY
Consulting Engineer
National Press Bldg., Weosh. 4, D. C.

Telephone District 1205
Member AFCCE *

—FEstablished 1926—

PAUL GODLEY CO.

Upper Montclair, N. J. MO. 3-3000
Laboratoriss Great Notch, N. J.

Member AFCCE *

GEORGE C. DAVIS
501-514 Munsey Bldg.—STerling 8111
Washington 4, D, C,

Member AFCCE *

Commercial Radio Equip. Ce.
Everett L. Dillard, Gen. Mgr.

INTERNATIONAL BLDG. DL 1319
WASHINGTON, D. €.
P. O. BOX 7037 JACKSON 5302

KANSAS CITY, MO.

A. D. RING & CO.

26 Years' Experience in Radio
Engineering
MUNSEY BLDG. REPUBLIC 2347
WASHINGTON 4, D. C.
Member AFCCE*

There is no substitute for experience

GILLETT & BERGQUIST
982 NATL. PRESS BLDG.  NA. 3373
WASHINGTON, D. C.

Member AFCCE®

Craven, Lohnes & Culver
MUNSEY BUILDING DISTRICT 8215
WASHINGTON 4, D. €
Member AFCCE *

McINTOSH & INGLIS
1216 WYATT BLDG.
WASHINGTON, D. C.

Metropolitan 4477

Member AFCCE *

GEORGE E. GAUTNEY

CONSULTING RADIO ENGINEER
1052 Warner Bldg.
Washington 4, D. C.

National 7757

RUSSELLP. MAY

1422 F St, N. W,
Washington, D, C.

Kellogg Bldg.
REpublic 3984
Member AFCCE*

WELDON & CARR

WASHINGTON, D. C.
1605 Connecticut Ave.
Dolles, Texas Seattle, Wash,
4212 S. Buckner Blvd. 4742 W. Ruffner
Member AFCCE *

E. C. PAGE

CONSULTING RADIO
ENGINEERS
BOND BLDG. EXECUTIVE 5670
WASHINGTON S5, D. C.
Member AFCCE*

MILLARD M. GARRISON
1519 Connecticut Avenue
WASHINGTON 6, D. C.

MICHIGAN 2261
Member AFCCE *

KEAR & KENNEDY
1302 18TH ST. N. W. HUDSON 9000

WASHINGTON 6, D. C.
Member AFCCE *

A. EARL CULLUM, JR.

CONSULTING RADIO ENGINEERS
HIGHLAND PARK VILLAGE
DALLAS 5, TEXAS
JUSTIN 6108
Member AFCCE *

WILLIAM L. FOSS, Inc.
fermerly Colton & Fese Inc.
927 15th 5v, N. W.  REpublic 3833
WASHINGTON, D. C.

JOHN CREUTZ
319 BOND BLDG. REPUBLIC 2151
WASHINGTON, D. C,
Member AFCCE *

GUY C. HUTCHESON

P. O. Box 32 AR 4-8721
1100 W. Abram
ARLINGTON, TEXAS

ROBERT M. SILLIMAN
John A. Moffet—Associate
1011 New Hompshire Ave., N. W.
Republic 6646
Washingten 7, D. C.

LYNNE C. SMEBY

“Registersd Professional Engineer”
1311 G 5, N. W, EX. 8073
Washingten S, D. C.

GEORGE P. ADAIR

Comuhmn Radio Englneers
Quarter Contury Professional Experience
Radio-Television-
Electronics-Communlications
1610 Eye St., N.W., Wash. 6, D, C.
Brecwtive 1230—Escentive 5851
(Nights-holidays, Lockwood 5-1819)
Member AFCCE*

WALTER F. KEAN

AM-TV BROADCAST ALLOCATION,
FCC & FIELD ENGINEERING
1 Riverside Road—Riverside 7-2153
Riverside, IIl.
{A Chicage suburb)

WILLIAM E. BENNS, JR.

Consulting Radio Engineer
3738 Kanawha St., N.W., Wash., D. €.
Phone ORdway 8071

Box 2468 Birmingham, Ale.
Phone 6-2924
Member AFCCE*

ROBERT L. HAMMETT
CONSULTING RADIO ENGINEER
230 BANKERS INVESTMENT BLDG.
SAN FRANCISCO 2, CALIFORNIA

SUTTER 1.7545 )

JOHN B. HEFFELFINGER
815 E. 83rd S Hiland 7010

KANSAS CITY, MISSOURI

GRANT R. WRATHALL
Aptos, Califomia

Appointments arranged fer
San Froncisco Seattle Salt Lake City
Los Angeles Portiand Phoeniz

Box 260 APTOS§—3352
Member AFCCE *

RAYMOND M. WILMOTTE

1469 Church Street, N.W. DEcatur 1231
Washingten S5, D. C.
Member AFCCE®

BERNARD ASSOCIATES
CONSULTING RADIO ENGINEERS
5010 Sunset Blvd.
Hellywood, Calif. NOrmandy 2-6715

Vandivere,
Cohen & Wearn

Consulting Electronic Engineers
612 Evons Bldg. NA. 2698
1420 New York Ave., N. W,
Woshingten 5, D, L.

existing FM.

WSTP-FM Salisbury, N. C.—License
for CP, which replaced expired CP to
make changes in licensed AM.

License Renewals

Following stations request renewal of
license:

KRE-FM Berkeley, Calif.; WRUF-FM
Gainesville I"la.. WSOy -FM Decatur,
Il WKMH -FM Dearborn, Mich.:
WWHG-FM Hornell, N. Y., WTWO

BROADCASTING

{FM) Dayton; WARL-FM Arlington,
5 -FM Madison, Wis.; WEﬁVI
FM Milwaukee, Wis. Informal requests
WAAF-FM Chicago: WFMF (FM) Chi-
cago; WOPA-FM Oak Park, Il
TENDERED FOR FILING
AM—1290 kc
KIVY Crockett, Tex—CP to change

(Continued on page 395)

®¢ Telecasting

HARRY R. LUBCKE

CONSULTING TELEVISION ENGINEER
INSTALLATION-OPERATION

Television Engineering Since 1929
2443 CRESTON WAY HO 9-3266
HOLLYWOOD 28, CALIFORNIA

WALTER J. STILES
Conaulting Television Engineer

1003 Loyalty Building, Portland, QOregen
ATwater 4282

Washingten, D. C.—REpublic 4140

JAMES R. BIRD

Consuiting Radio Engineer

Fairmsnt Hetel. KYA.
San Framises 8, Calif.

DOuglas 2-2534

35 Elm Ave.
Mill Valley, Calif,

DUnlep 8-4571

Mlﬂbff AFCC.E’
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please).

Payable in advance.

CLASSIFIED ADVERTISEMENTS -

Checks and money orders only.
Deadline: Undisplayed—Monday preceding publication date. Display—Tuesday preceding publication date.

Situations Wanted 20¢ per word—$2.00 minimum ® Help Wanted 25¢ per word—$2.00 minimum
All other classifications 30¢ per word—84.00 minimum ® Display ads. $15.00 per inch ’

No charge for blind box number.

BroapcasTING ® TELECASTING, 870 National Press Bldg., Washington 4, D, C,

arpticaNts: If transcriptions or bulk packages submitted, $1.00 charge for mailing (Forward remittance peparstely,
All transcriptions, photoe, eic. sent to hox numbers are sent at owner's risk. BROADCASTING s TRLECAST-
INg expressly repudistes any liability or responsibility for their custody or return.

Send box replies to

Help Wanted

Help Wanted (Cont"d)

Help Wanted (Cont’d)

Managerial

Commercial manager for local station

in Southeastern competitive market.

Network afliliate with application for

TV. Reply stating salary desired and

%:vrperience. Box 847TR, BROADCAST-
G . TELECASTING,

We are presently operating two Texas
AM stations and shortly expect

for third. We need responsible, indus-
trious young man with .sales back-
round to join our organization for
ew months preparatory to assuming
management third station. Our plan
calls for salary plus percentage net
profits, plus opportunity buy in. Box
g}ig. BROADCASTING « TELECAST=-

Morning man with emphasis on strong
DJ shows. New studio daytime indie,
cod Michigan market. UHF applied
or, Company owns two AM stations
and filing for third. Better than aver-
age opportunities and income. Audi-
tions returned. Replies confidential.
Box 860K, BROADCASTING . TELE-
CASTING.

Wanted — Announcer with first class
license for staff work at Virginia
station. Salary based on ability and
experience. Box B65R, BROADCAST-
ING « TELECASTING.

Two announcers. Top salary. Only
those sending photo and audition con-
sidered. Box 873R, BROADCASTING .
TELECASTING.

Sales manager. Little Falls, N. Y. MBS
affiliate. Must have proven sales record.
Top opportunity for miht man. Full
information to Bob arle, WLFH,
Little Falls, or Art Feldman, MBS,
1440 Broadway, New York.

Salesmen

Special radio protgram telephone sales-
man (comm,) for GBA campaigns
throughout U. S. Box 788R, BROAD-
CASTING  TELECASTING.

Can you sell? Would you like to live
in a pleasant small Western town? We
want a good salesman who knows how
to sell and who will get out and work
at it. As you prove Vourself with this
local independent, single station mar-
ket, you can become sales manager.
Good guarantee plus commission. Send
complete details about yourself to Box
I&lg BROADCASTING . TELECAST-

Salesman — Unusual financial oppor-
tunity for man with proven sales
background. Car necessary. Travel
Tri-State area. Home weekends. Draw
and expenses. Write fully for Inter-
view. Box 838R, BROADCASTING .
TELECASTING.

Telephone salesman—single. Age 30 to
60 willing to travel, sell high grade
advertising services by local and long
distance telephone. Traveling expenses
paid, Salary and bonus opportunity to
go. Write F, P. Kendall, National Re-
search Bureau, Inc., B Buildi
Chicago 10, Illinois.

Announcers

Florida coast station. Need two combi-
nation men. Both must be heavy on
announcing that sells, Send tape or
is¢, experience record, references, first
letter. $80. for 44 hours. Box 900P,
BROADCASTING « TELECASTING.

Announcer-engineer with first phone,
Must have top announcing ability. CBS
station in Southeastern city. Send all
pertinent information, salary require-

ment, telephone number, ete. Box
g?g. BROADCASTING . TELECAST-

Minnesota station wants announcer
with first class license. Must be able
to type. Good salary. Good opportunity
for right man to earn extra money
selling. Box 7T80R, BROADCASTING .
TELECASTING. .

Do impersonations famous stars, Cros-
bg, Bu%s Bunny, etc. Fast flowing ad-
lib on DJ, amusing, easy to take com-
mercials. Cueing gimmicks. Box S8R,
BROADCASTING . TELECASTING.

Have immediate opening-—Combo an-

nouncer-engineer. Send tape and com-
lete details with first letter. Box 817R,
ROADCASTING . TELECASTING.

Wanted immedjately—Three topfiight

all-round announcers for new South-

ern clear channel independent. Send

salary requirements, references and

tape at once. Box 875R, BROADCAST-
G « TELECASTING.

If you are a “combo” man and would
like a chance 1o break into sales,
here’s an excellent opportunity for
the right man. We'll give you &« good
base pay plus an opportunity to earn
extra money in sales. Work the board,
work sales and service, Contact Bill
Baumgarten, Radio Station KBLF,
Red Bluff, California.

Wanted immediately—Top newsman to
gather, edit and deliver locel! news and
edit and deliver AP news. New South-
ern ¢lear channel. Send salary require-
ments, references and tape or contact
Randall McCarrell, Radioc Station
KBWL, Blackwell, Oklahoma.
Wanted: Staff announcer for progres-
sive independent, contact lganager,
KCFH, Cuero, Texas.

Announcer-engineer must be good an-
nouncer, Start $80.00 a week, excellent
lving conditionls, KXTNM, Tucumcari,
New Mexico.

Eombo man, first phone. $350. for good
announcer. Call or wire KVOC, Cas-
per, Wyoming.

Combination announcer-engineer want-
ed by WBYS, Canton, Illinois. Send
disc or tape, full particulars. Salary
strictly open, advancement open, hous-
ing good. Apply now.

Quality announcer. Must be expe-
rienced. Locking for permanent man.
Send tape, complete details first letter,
WCPS, Tarboro, North Carolina.

Combination man for 1000 watt Michi-
%an station. First class license required.

echnical experience unnecessary. Ac-
cent on announcing. Box 876R, BROAD-

CASTING « TELECASTING.

Looking for top announcers, engineers,

copy writers for our stations. Send Wil-

liam Blizzard work history. photo.

%oixth&astem Broadcgsting System, Cor-
ele, Ga.

Wanted—Two combo men and one
straight announcer for new North
Carolina daytimer. Good salary. Write
full details to P. O. Box 641, Rock
Hill, South Carolina.

Help Wanted (Cont’d)

Wanted, combination engineer = an-
nouncer plus fulltime announcer, and
newsman for NBC affiliate soon under
construction. For detalls write WMAM,
Marinette, Wisconsin,

Engineer with first class license cap-
able of taking over chief's job in 250
watt network station, Write full quali-
fications, availabili and salary re-
guested to: Gustave Nathan, Radic Sta-
tion WWCO, Waterbury, Connecticut.

First class engineer, no experience
required. Will train for combination
work in 1,000 watt independent. Rush
full details to P. O. ox 50, New
Iberia, Louisiana.

Production-Programming, Others

Experienced girl copywriter. Man’s
pay for man-size job Pennsylvania
independent. Time available for wom-
an's program. Send sample copy and
photo, Box 278R, BROADCASTING .
TELECASTING.

News editor to take complete charge
¢f news department. Heavy local news
coverage. Must have authoritative de-
livery. Better than average opportu-
nity and income. AgEgressive station
with TV application. Expanding com-=
pany. Auditions returned, Replies con-
fidential. Box 861R, BROADCASTING
TELECASTING.

Experienced announcer, top newscaster,
DJ, program producer with authorita-
tive commercial delivery. App]lf only
if worth minimum $75.00 weekly and
send tape, reference names, experience.
Box 1056, Twin Falls, Idaho. 5000 watt
NBC affiliate.

Technical

Transmitter engineer, single. Some ex-
perience. Ohio, Pleasant working con-
ditions. Box 803R, BROADCAS' G .
TELECASTING.

First class transmitter engineer, with
car. No experience. Hundred miles
from New York. Box 822R, BROAD-
CASTING . TELECASTING.

Wanted immediately—First phone to
stand transmitter watch 36 to 40 hours
weekly. State salary required and fur-
nish reference, Contact Randall Mc-
Carrell, Radio Station KBWL, Black-
well, Oklahoma.

Nebraska. First class engineer wanted
for chief engineer position at KCOW,
Alliance, Nebraska. Job mainly tech-
nical. Opportunity for limited an-
nouncing. $325.00 per month, 40 hour
week.

Transmitter engineer wanted to fill im-
mediate openinf. Five thousand watt
MBS-IMN affiliated. Car necessary.
KLO, Ogden, Utah. :

Engineer wanted. KOPR, Butte, Mon-
tana. Car necessary.

Wanted — Combination engineer-an-
nouncer. First ticket necessary. Send
details, availability to Wm. T
KVWO, Cheyenne, Wyoming.

First class engineer or announcer—e%—
neer, Immediate opening. WBHP,
Huntsville, Alabama.

Kemp,

Immediately need combination an-
nouncer-engineer with emphasis on
announcing. Daytime independent re-

quiring good voice and first class li-
cense. No drifters or drinkers. Good
sala starting with advancement.

WFGN, Gaffney, South Carolina.

Combination announcer-engineer for 1
kw independent. Send disc or tape and
p;cture to WFPM, Fort Valley, Geor-
gia.

Progressive Midwest 1 kw station has
a position for %ood combination an-
nouncer-copywriter. Heavy on copy-
writing. $60.00 a week to start. Raise
in immediate future. Send replies b;
mail to Jim Hildebrand, c/o w'rmf:
Taylorville, Ilinois.

Sports announcer. $70.00-$75.00 weekl¥.
Send recording, photo, letter. WVOT,
Wilson, North Carolina.

Combination announcer-engineer, first
class ticket. Permanent. WWGS, Tif-
ton, Georgia.

Wanted—Combination announcer-engi-
neer. Accent on announcing. Sala
excellent and commensurate i
ability. Excellent working conditions.
Congenial staff and fine climate, Op-
portunity for advancement. Want de-
endable permanent man, Box 844R,
ROADFASTLNG s TELECASTING,

- rience, 1,000

Immediate opening for man with ideas.
Ability more important than expe-
watt independent, top-
notch staff. Must be content in small
community. DJ, news and sports. Con-
tact Don Reed, Program Director,
WWYO, Pineville, West Virginia, by
letter or phone immediately.

First class engineer, No experience re-
ﬁulred. Write WCBT, Roanoke Rapids,
orth Carolina.

Chief engineer and two combination
engineer-announcers needed for new
radio station opening soon. Contact J.
W. Jacobs, Jr., UN, Gainesville,
Georgia.

Engineer—First phone, no experience
necessary. Progressive station. Better
than average opportunity. Position now
open., Write or call Radio Station
WGRO, Bay City, Michigan.

First class operator or combo immedi-
ately. WJOY, Bur on, Vermont,
centrally located. Beautiful summer,
winter. Rush references, background,
salary requirements.

Need first-phone man for transmitter
shift. $60.00 for forty hours. Write or
call Nick Yalowey, WNLK, Norwalk,
Connecticut.

Engineer experienced in station main-
tenance, studio transmitter and mobile
operation. 40-hour week. Salary, cost
of living bonus, Positlon available im-
mediately, Send photo, letter of agpli-
cation and salary expected to WSRS,
Cleveland 18, Ohio.

First phone; transmitter
WSYB, Rutland, Vermont.

operator,

Copywriter-announcer wanted at Call-
fornia kilowatt in metro%olltan mar-
ket. Send full details to Program Di-
rector, KGMS, Hotel Senator, Sacra-
mento, California.

Fulltime copywriter wanted who likes
to write copy and doesn’t feel he or
she is a frustrated announcer or sales-
man. Must have two years solid copy
experience and must know merchan-
dising, all types business, in town of
13,000. A copywriter i3 an important
person at our station and we are
willing to pay for a good one, Inter-
view necessary. Contact KNCM, Mo-
berly, Missouri.

Television

Salesmen

TV applicant in beautiful, preferred
Midwestern city with fine schools,
churches and universities, is now ac-
cepting applications .for TV personnel.
State fully your experience, age, sal-
ary requirements and other informa-
tion concerning your qualifications for

the following positions;: Cameraman,
film projectionist, writing, announc-
ing, production, stage management.

Particularly interested in TV person-
nel serving in junior capacities who
can develop into degartment directors.
Box 862R, BROADCASTING . TELE-
CASTING.

Time salesman for television station in
Southeast. Old established outfit. TV
experience desirable but not neces-
sary. If you’re a radio newspaper sales-
man_ who ks and will work dili-
gently, you can sell TV. Character and
references must be tops to be a mem-
ber of our staff. If iInterested please
give complete history of yourself and
igur sales experience. Every detail is

portant to us. We want the man
who wants to work with us and become
a citizen of our fine and ﬂrowing city.
Excellent climate, schools, churches,
cultural atmosphere, colleges. $100.
weekly and commission. We want our
account executives to make $6,500, and
up. ' Send small photo. Box E78R,
BROADCASTING « TELECASTING.

Television station in highly competi-
tive Ohlo city will add one salesman
to present staff. Remuneration oh com-
mission basis with adequate draw.
Looking for aggressive salesman now
wor in radio or television. Ad--
dress all inquiries to sales manager,
WTVN, Columbus, Ohio.

Announcers

Announcer-television—Television expe-
rience not essential. Send educational
background, hotogr:g;h and tape. Box
%TR. BRADCASTING . TELECAST-

Technical

Northeast indie TV applicant hag im-
mediate opening for engineer, with or
without experience. Opportunt in
sales. Box T764R, BROADCAS G r
TELECASTING. .



Help Wanted (Cont'd)

Production-Progremming, Others

Continuity writer for television station
in Southeast. Established newspaper-
owned station. TV experience desir-
able but not requisite. Must be able
to plan video material as well as
audio. Ability as artist helpful but
not necessary. Give complete informa-
tion on background and references in
agglyjng. Also furnish small photo.
State sala requirements. Box 679R,
BROADCASTING « TELECASTING.

Situations Wanted

Managerial

Broadcaster (40) with sixteen years
experience in management, Sales, pub-
lic relations and consultant capacltz
desires connection as manager wit
established medium-size station in
warmer climate. He has the best of
references, is well known in industry,
respected family man, sober, energetic,
ood salesman and competent execu-
ve. Good management means profit-
able operation. It can be yours. Write
Box 799R, BROADCAS G -
CASTING.

Mature woman seeks post as adminis-
trative assistant to PD or manager.
Wide experience all phases AM and
TV. Excellent references. Box B85IR,
BROADCASTING . TELECASTING.

Experienced announcer, first class
ticket, good selling voice, prefer West.
Box T47R, BROADCASTING . TELE-
CASTING.

Announcer, Good voice, control board
operator. Ambitious, consclentious and
willing. Avallable immediately. Box
'{%9(1}2. BROADCASTING CAST-

Announcer, experienced all phases.
Sober, married, veteran. Desire per-
manent position in rtegional station.
Disc, references. No South please, Box
;Mg, BROADCASTING « TELECAST-
NG.

Announcer-DJ, 4 years experience,
single, veteran, 25, some TV. Box BI8R,
BROADCASTING « TELECASTING.

Hillbilly DJ, character or straight. 6
Years experlence, Musiclan. Prefer
arge Southern city. Box 832R, BROAD-
CASTING » CASTING.
Announcer, disc jockey, control board
operator, sala secondary. Wish
chance to display ability, love for
businesgs. Not adverse to small com-
munity. Box B3TR, BROADCASTING »
TELECASTING.

Good staf man—Smooth commercial
delivery, can do play-by-play. Wanis
job wi sports-minded statlon. Can
operate board. Single. Dis¢ and photo.
Box 840R, BROADCASTING . TELE-
CASTING,

Experienced combo man with first
phone desires permanent position in
medium market, go anywhere for good
community living. Box 841R, BROAD-
CASTING + TELECASTING.

Announcer, first class license, above

average newscaster, married, South

Bﬂ_eferred. Box 848R, BROADCAST-
G » TELECASTING.

Recent radio school graduate seeks
staff announcing position. Can operate
board. Single, disc on request. Box
gg?g, BROADCASTING . TELECAST-
%{:,perlenced woman broadcaster; AM,

background, Best references. Box
1815\13(1_;{, BROADCASTING « TELECAST-

Announcer — Solid staff personality.
Some sports. 2 years experlence. Sub-
urban Chicago. Well qualified, veteran,
married. $60.00 minimum. Box B834R,
BROADCASTING « TELECASTING.

Newscaster. Mature radio personality
twenty-five years with two progres-
sive Midwestern stations, desires new
connection as newscaster. Conscien-
tious, reliable, excellent references.
Box sssg. BROADCASTING » TELE-

Announcer, veteran. Light on expe-

rience., Some exXperience over New
York stations. Beautiful resonant
voice. Disc availlable, Box B856R,

BROADCASTING « TELECASTING.

Combination announcer-engineer, col-
lege degrees, strong on news, reliable,
married. Box 849R, BROADCASTING
+ TELECASTING.

Situations Wanted (Cont’d)

Situations Wanted {Cont’d)

How about it? Beginner announcer-
disc Jockey. Sin%le. veteran. I'm wil-
ling, are&rou? Write Box 866R, BROAD-
CASTING .« TELECASTING.

Staff announcer-DJ, ‘strong news, 25,
single, veteran. vears experience.
Available now. Personal interview,
Ohio, West Virginia, Western Penn-
sylvania preferred. Box 867R, BROAD-
CASTING . TELECASTING.

Announcer-engineer. First phone. Ex-
perienced. Deep full voice. Prefer tele-
phone audition. Tape available, Box
%’{;‘g, BROADCASTING . TE ST-

Used but still durable announcer-farm
director. Independent, network expe-
rience. 30, single. Prefer Northeast.
Available 2 weeks notice. Full infor-
mation on request. Harold Andrews,
West Paris, Maine.

Experienced staff announcer. Go any-
where. Available now. Call WGAA,
Cedartown, Georgia. Phone 777. Harry
Baldwin.

Announcer -.control board operator.
Versatile, married, draft exempt. De-
sires settling small communi Ime-
mediately available. Resume, disc, on
request. Mel Bennett, 193-04 Station
Road, Flushing, New York.

Announcer available—Mature voice, all
phases of operations. Strong on com-
mercials, news. Good wrlter-board
man. Experienced New York City in-
dependents. Married, sober, draft eX-
empt. Resume, disc, tape on request.
Randy Case, 1704 Suydam Street,
Brooklyn 37, New York,

Recently discharged veteran desires lo-
cation in Illinois, Iowa, Missouri.
Strong on personality DJ and news.
Experienced staff and special events.
Presently employed, married, depend-
able. Tom Dunblazier, 730 South
Church, Brookhaven, Mississippi.

Announcer - engineer, First phone.

Draft exempt. Up to 10 kw exp. Strong

news, sports. Will travel. Willlam Ro-

ﬁel' 1275 Grant Avenue, New York,
ew York, Jerome 6-5127.

Announcer! experienced, all consoles-
networks. Fine quality. Auditions on
request. Leeds Scofield, 3340 81st Street,
Jackson Heights, New York.

Announcer, dise jockey, control board
operator. ﬁeh‘ab]e, married, draft ex-
empt. Will travel, settle in small com-
munity. Some experience. Versatile,
adaptable. References, resume, disc on
request. John Skripko, 11 Washington
Street, Yonkers, New York.

Technical
Engineer experiencea _c-hlef mainte-
nance desiilﬁ.cl?.ox 794R, BROADCAST-
IN ASTING.

G « TE

Highly qualified engineer seeking per-
manent position’ progressive broadcast-
ing or TV station as engineering head.
Fifteen years experience all phases of
design, = construction, management,
operation and maintenance. Top salary
required. Complete details upon re-

uest. Box 823R, BROADCASTING -

LECASTING.

First class ticket. 2 months intensive
experience with tapes and records.
Presently employed, Box 824R, BROAD-
CASTING . TE{.ECASTING.

First class engineer, 5 months expe-
rience desires osition straight engi-
neering. State all first letter. Available
now. Box 825R, BROADCASTING .
TELECASTING.

Engineer. Graduate of RCA. 3 months
experience with directional array.
Desires work at transmitter and stu-
dio. Box 836R, BROADCASTING .
TELECASTING.

Engineer — First
transmitter, console, remotes, record-
n:g,szs, single. car. Box 864R, BROAD-
CASTING . TELECASTING.

First phone, no experience. 3 years
technical training in TV and radlo.
Desires position with broadcasting
station. Box 870R, BROADCASTING -«
TELECASTING

hone, experienced

Chief engineer, seven years experlence.
Construction and maégtegaréce.thc?t
bulld station from CP, Sout outhea
preferred. Box-871R, BROADCASTING
» TELECASTING.

Engineer, eight years experience, 432
present job 5 kw directional, 114 years
combo. Want permanent emplo;zgent
as chief. Prefer Northwest. Ben ck-
erd, 1916 Tth Avenue South, Great
Falis, Montana. Phone 2-7844.

Transmitter operator. First license,
considerable broadcast experience.
Single, move anywhere. References.
Please specify requirements. Lewis

Sherlock, Box 891, Denver 1, Colorado.

Situations Wanted TCont’d)

Eager to utilize' four years radio ex-
perience in any phases. of TV pro-
duétion. College graduate, 22, married
4). Presently employed Scutheast, but
will willingly relocate. References. Box
%2\[93 BROADCASTING « TELECAST-

For Sale

Stations

Produc tion-Progmmming,_O thers

Program director: experience: station
experience from 250 50,000 watt as
program director, manager, announcer,
continuity director. Network and agen-
¢y experlence over NBC and ABC.
Will furnish highest references from
past and Jaresent affiliations. Presently
program director of leading station and
rq{Fonal network. Box 650R, BROAD-

CASTING . TELECASTING.

Program director: college aduate,
three years experience. xcellent
ideas, smooth programming. Superb

a

knowledge of musﬂ. Presently em-

ployed, Box 761R, BROADCAS G »
CASTING.,

News director 50 kw station seeks job
in market over 100,000, Box 3807R,
BROADCASTING » TELECASTING.

Continuity man wants offer! Expe-
rienced and presently employed. 25,
single, veteran and ambitious! Writes
copy that sells. Wanis opening with
first class cperation. All replies prompt-
ly acknowledged! Box 319R, BROAD-
CASTING CASTING.

. want
permanent warm climate job before
getting snowed in. Journalism Degree
Flus 4 years experience news and con-
inuity writing. Excellent references.
Box 839R, BROADCASTING . TELE-
CASTING.

Copywriter. Solve your copg problem
with a really good man. Stable, highl
experienced. Box 846R, BROADCAST-
ING « TELECASTING.

Skilled copywriter; experienced AM
and TV: Excellent references. Box
852R,
ING.

No more Northern winters . .

BROADCASTING » TELECAST-

Midwest station, AM-FM, 1 kw metro-
olitan market. Desirable location.
onthly net $2,000. Box 549R, BROAD-

CASTING « TELECASTING.

California: Located in best town in
state. No competition. Gross around
$80,000. 250 w independent. Box 815R,
BROADCASTING » TELECASTING.

Midwest—Very profitable daytime. Ex-
clusive market. Principals only. Cash.
Owner retiring. Box 845R, BROAD-
CASTING « TELECASTING.

Western and Midwestern stations. In-
dependents, affiliates, All Srices. Jack
L. Stoll & Assoclates, 4858 Melrose
Avenue, Los Angeles 2§, Californis.

Equipment, etc.

250 watt General Electric AM trans-
mitter. Operates and looks like new.
Has been completely overhauled and
refinished. Comple with one set
tubes. $2,400.00. Box B808R, BROAD-
CASTING « TELECASTING.

For sale: One RCA 50 kw transmitter
type 5A-50B. Has been modified to
keep abreast of the risld requirements
of the FCC. If in need of a well kept
high power radic transmitter, here is
your bargain. You make an offer. Your
inspection of facility will be welcome.
Box 835R, BROADCASTING « TELE-
CASTING.

Will sell at small discount a new RCA
TG-1A Syn¢ generator complete and
a new RCA -30A camera chain with
studio control and field camera type
MI-26010 complete. Contact Frank C.
Carman, Radio Station KUTA, Salt
Lake City, Utah.

Upper Midwest radio=TV personality
desires permanent staff position com-
bining production, public relations and
air work in both media. 18 years radio,
3 years TV. Excellent references. Box
gg. BROADCASTING . TELECAST-

0

Sales-conscious PD. Experienced: pro-

gramming, continuity, overall station

operation. Excellent references, back-

i‘%}und. Box 858R, BROADCASTING .«
LECASTING.

Newsman: Journalism Degree. 312 years
food experience with emphasis on
ocal coverage. Write, air and gather.
Currently employed. Wants position
with progressive station. Box 869R,
BROADCASTING « TELECASTING.

Newsroom wanted for capable writer
with %ood background. He's 25, vet
journalism grad and will give you full
details immediately! Box 872R, BROAD-
CASTING . TELECASTING.

Television

Managerial

Attention television applicants! Com-
plete key staff of 8 including general
manager now available. Combined ex-
perience of 107 years. If interested
write Box 826R, BROADCASTING .
TELECASTING.

Technical

Major network engineer, six years ex-,

perience. TV-AM production. Young,
married, desires responsible position
with new TV station in smaller city.
References. Ralph McElIroy, Room 100,
NBC, Hollywood, California.

Production-Programming, Others

TV—Anywhere. Bright gal with best
radio experience, some in theater and
TV. College graduate. Currently script-
er, key statlon. Seek opportunity as
TV program aide. Box 767R, RROAD-
CASTING + TELECASTING.

Ambitious dependable fal presently in
radio, familiar with all phases of this
medium. Would you give me my start
in television? Box 828R, BROADCAST-
G « TELECASTING. '

Available immediately: engineer, eight
years transmitter-remotes~studio, t
¢lass license, car. Permanent. $75.00.
Mr. Engineer, 206 Furman Street, Syra-
cuse, New York, 75-8813.

Television experience:
tinuity, programming., Radio back-
ground: PD. Unusual ability. Staff,
supervlsog. Box B59R, BROADCAST-
ING » CASTING.

director cone

Collins 42A. 250 watt antenna tuning
unit, metal waterproof housing—No.
16 18 shielded pair hooku
wire. All new. Dalton Sanders, Engi-
neer, KWFC, Hot Springs, Arkansas.

430 feet, 315 diameter rigid coaxial
transmission line in 22 feet sections
51.5 ohm, 3 elbows 80 degrees, 2 end
seals and 1 gas barrier. Communica-
tions Products type 506. 18 insulated
hangers, 15 uninsulated hangers. Sale
price complete $2,000 FORE Mobile,
Alabama, Contact WABB, 304 Govern-
ment Street, Mobile, Alabama.

For sale: 200 feet of Andrew_ type 450
coaxial ‘cablea}s x 51.5 ohms. For price
and additional information write: A.
S. Allexander, WMAM, Marinette, Wis-
consin.

One kw AM transmitter (used lesg
than one year) e XT-I-A. Model
4XTIAl, console with desk type BC3A
GE. 3 kw FM transmitter type BT-3A
also modulation and frequency monitors
and monitor amplifier, jack strip and
rack. 500 feet of 3}ﬁ" coax Iin good
condition. Terms w. be considered.
North Dakota Broadcastir;i Company,
]31071(611712, Minot, North Dakota. Phone
51-161.

chine.
Model K1A. Like new. List $5,500. Bar~
gain at $3,500. Camera Equipment Co.,
1600 Broadway, New York 19, N, Y.

Wanted to Buy
Euimmt, ete.

Wanted—Used transmitter for stand-
by. 250 or 1000 watt in good condi-
tion. Box 626R, BROADCASTING -«
TELECASTING.

Equipment wanted: Complete for 1
kw station including a 300 foot tower.
Box 833R, BROADCASTING « TELE-
CASTING.

wanted: Pulse operated FM recelvers,
110v. a.c. brefer REL 720. State con-
dition, g‘:ﬁ{% Box 842R, BROADCAST-
ING » CASTING.

Wanted to buy: RCA FM four sectlion
standard pylon antenna. RCA or John-
son iso-coupler. 400 feet 135 nominal 50
ohm transmission line. Box 863R,
BROADCASTING . TELECASTING.,

(Continued on next page)



Wanted to Buy (Cont’d)

Help Wanted (Cont’d)

Wanted 5 kw AM transmltter. late
- model, standard make. Also 250 to
1000 w FM tiransmitter and antenna.
KREM, Spokane, Washington.

Need 5 kw transmitter in good condi-
tion not over ten years old. Also dual
or single channel console in good con-
dition, both commerclal Air mall in-
formation to W. D'Orr Cozzens, Inter-
mountain Network., 146 South Main
Street. Salt Lake City, Utah.

Miscellaneous

Young, vigorous and experienced per-
sonnel interested in coptactmf some-
one who is willing to invest In Mid-
western AM station. Great potential
revenue. Box 834R, BROADCASTING .
TELECASTING.

1 am interested in investing up to
$1,000.00 in small AM-FM station. State
type of agreement desired. Box 843R.
BROADCASTING TELECASTING

Commercial crystals and new or re-
?lacement broadcast crystals for Bli-
ey, Western Electric, RCA holders,
etc., fastest service. Also monitor and
frequency measuring service. Eidson
Electronic Ceo.. Temple, Texas, phone
3-3901 .

FCC first-phone in 6 wesks. Both
residence and correspondence courses
available. Grantham Radio License
School, 6084 Hollywood Blvd., Holly-
wood 28, California.

Employment Service

EXESUTIVE PLABEMENT SERVIGE ::

We have selected General Com- P9
mercial and Program Managers;
Chief Engineers, Dis¢ Jockeys ¢
and other specialists. Delays are §
costly; tell us your needs today. pY

Howanro 8. Fraziem b4

TV & Radio Management Consullanis ::
708 Bond Bldg.. Washington 5, . C. ¢

bR
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Hei;Wanted

Managerial

MANAGER

Manager for new Station WXOK now
building In Baton Rouge., Louisiana. You
must have a hackground as station man-
ager or commercial manager and a proven
reeord of successful selling In a market of
at least 75,000, This is a good paylng Joh
for a hard working aggressive operator
who knows fhow fo sell (n a competitive
market. You will be supported by a tested
and proven pattern of successful operation
as a member of "The 0K Group" together
with WBOK New Orleans, and KAOK
Lake chnrlo-. Louisiana. You have an op-
portunity make real money based on
your ruulu You will receive a good base
salary plus an over-ride on gross sales,
We want a manager eapahle of runnin
the entire statlon operatlon but above al
we want a real salesman who can and will
prodics business. Unless you have an ex-
eellent sales record which wlll stand close
Inspeetion do not apply. Wrlte or phone
giving full detalls of Your sales sxperiente.
edueation, business background. total blN-
lng and your earning record for the past

four yoars.
Annly—St-nla* . Ray, Ir., Manager,
Station WBO Now Orleans. Louisiana.

Announcers

TwWo NEGRD DISC JOCKEYS

We need two ambitious colored dise ]uekey:
with ahillty for & new station , . . oK
. now helng built In Baton Houle. Lwl-
|I|nn. One must ba a wild. frantie Jlve type
with quiek wit, Imaglnation and the abliity
to hit a commerclal hard, He must know hls
race music and be sapable of antertaining a
studlo audlence.
The other dis¢ Jockey must be an Intelligent,
smooth talker without accent In his speach,
capable of ad-lib and selling a commerelal.
He must have a thorough knowledge of spir-
|tual and gospel musle with Rroper raverence
for this type of program.
Both men will be heavily sunported with pro-
motion. You wiil be assoclated with the same
owhers who developad the nltlomllv famous
""Okey Dokey” and “Hone_vbo{ ardy of
WBOK, New Orleans; and *'B hur" Luteher
of KAOK, Laks Bllarlu, Louisiana,
Salary will be based on experience, abill:y and
knowhow. Send letter giving complete detalls
of your experience. eduéation, present employ.
ment and urnln1 record for the last two vears,
Sond auditien dlse of program you prefer to-
pether with a recant photograph.

W R Mo e S
Television
Managerial

EXPERIENCED TV EXECUTIVE to
take ¢harge of UHF statlon In process of
gotting on air. Must be college graduate
and experienced In all exeeutive phases of
TV. Exeellent opportunity for man now
working as asslstant mansger or sacond
man in a TV station. Give ¢omplste rec.
ord, salary expected to start and references
in first letter. Hox 789R, BROADCAST-
ING 4 TELEGASTING.

Technical

COLLEGE GRADUATE RADIO ENGI-
NEER with knowledge and experlence In
TV for UHF license, sxcellent opportunity
for thoroughly tralned and competent young
man. Give step-by-step story of record,
referances and starting salary expected.
Box 790R. BROADCASTING o TELE-
CASTING.
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» CKAC, Montreal's first French
language station, has celebrated
its 30th anniversary by carrying
some 50 special programs. Feature
of the celebration was a program
produced in Hollywood, presenting
a number of film stars.

» NEALE V. BAKKE, sales man-
ager, WTMJ-AM-TV Milwaukee,
was honored by fellow employes
Oct. 16 at a surprise party marking
his 256th anniversary with the Mil-
waukee Journal, owned by the Jour-
nal Co., which also is licensee of
WTMJ-AM-TV, Walter J. Damm,
vice president-general manager of
radio for the Journal Co., present-
ed Mr. Bakke with a 25-year medal.

Sltuatlons Wanted (Cont d)

TeleV1310n

Managerial

WANT TV SALES
MANAGER?

Competent sales executive (31) § yrars
lacal nnd national sales. Experience
includes midcle market TV station
ancl Iead.ng naiional tele represent-
asi ire  or write Box 820R,
BI‘O-\DCAaTH\G TELECASTING.

Production-Programming, Others

Situations Wunted

M anayerml

| MEMQ-=—October, 1952
To: Station Owners—TV
From: Topnoteh Radio-TV Execulive
Subjest: Your future profits

|

| ]

| |

| |

| | heiped put major metropolitan |

| problem sialion in the biack against |
heavisst competition past three years.

|  Can do the same for you. 13 years |

| broadtast moanogement cccant on i
sales. Pragrams, public relotions, op-

| erations, mersonme), federal laws, Can |

| carry tough multin'e locd. Best New |
York refsrences. Rolorian ond Elk.

| Family men. Age 39. Interes’ed hard- |

| hitting new oberction or o!der one |
needing new fire power. Solary range

| 510,000-520.600 and/or honus over- |

| |

| |

ride. Al inguiries confidential, Box
fhalnGR’ BROADCASTING « TELECAST-
e R — _l

MIDWEST
$50.000.90

Profitable independent in rich
single station market. Showing

consistent increases. Financing
arranged.

Page 94 *
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WASHINGTON, D. C. CHICAGO SAN FRANCISCO
James W. Blackburn Ray V. Hamilton Lester M. Smith

Washington Bldg. Tribune Tower 233 Montgomery St.
Sterling 4341-2 Delaware 7-2755-6 Exbrook 2-5672

WEST COAST
$90,000.00
A very successful independent

operation with a real growth
record. Beautiful market. Cash 3'

and accounts receivable includ.
ed. Liberal financing.

Appraisals ¢ Negotiations ¢ Financing
BLACKBURN - HAMILTON COMPANY

RADIC STATION AND NEWSPAPER BROKERS

TELEVISION
PROGRAM DIRECTOR

Three years practical expe-
rience all phases of television.
Mature family man. Invalu-
able, diversified background in
television, radio and motion
pictures. Now employed in one
of nation’s largest and most
profitable television operations.
Thorough knowledge of pro-
gramming and production. Can
help set up new commercial
television station. Top refer-
ences. Desire opportunity to
associate with new organization
in a top position where my
experience will be of greater
value. Box 816K, BROADCAST.
ING * TELECASTING.

For Saie

Equipment, ete.

Television broadcast antenna, 3 bay,
RCA model TF3A, available imme-
diately. Tuned to channel 5, suit
able for channels 4, 5 and 6. Also,
74’ Ideco triangular tower. Contact
Chief Engineer, KEYL, San An.
tonio, Texas.

Miscellaneous

WHO PAINTED WETV's
562 FOOT TOWER?

J. M HAMILTON & CO.

TIKG & MAIKTE
CILLED
oF FlIIFI‘IEh'F

BROADCASTING

» WGH Newport News, Va., on
Oct. 19 celebrated its 24th anniver-
sary. When the station first went
on the air—with a small soapbox
transmitter—its call letters were
WNEW. They were changed
shortly thereafter when the area
began its “World’s Greatest Har-
tor’’ campaign. Edward E. Bishop,
who helped organize the station 24
years ago, is viece president-general
manager.

» JACK HOLDEN has marked his
21st anniversary of continuous
service as an announcer with WLS
Chicago. Mr. Holden emcees sev-
eral portions of the National Burnt
Dance and the Magic Harp series
on School Time, award-winning
gducational feature. For three
years, he wrote and enacted the
title role on Tom Mix, a network
children’s serial.

» JOE SCHERTLER, auditor,
Westinghouse station KEX-AM-
FM Portland, Ore., was awarded
a Westinghouse 1b5-year service
pin a fortnight ago. Mr. Schertler
in 1929 joined Westinghouse at
East Pittsburgh. Mr. Schertler is
serving his third year as secre-
tary-treasurer of the Oregon State
Broadcasters’ Assn.

» CEORGE CUSHING on Oect. 12
served as moderator of the 500th
weekly broadeast of the WJR De-
treit forum program, in Our Opin-
wn. During its history, the pro-
gram carried all levels of opin-
ion on a wide variety of subjects.
Mcderator Cushing, also a WJR
vice president, has interviewed
senators, bishops, governors, scien-
tists. farmers, clowns and even
derelicts, WJR reports. Programs
are conducted without a prepared
script.

o TENTHE year of continuous
sponsorship of the News With
Henry Gladstone program on WOR
New York (Sun. 10-10:15 am.
EST) by A. Goodman & Sons Ine.,
New York., makers of noodles,
macaroni and other products, was
celebrated throughout last week.
WOR used newspaper space to
salute the sponsor and Goodman
reciprocated for the station,

» CBS Radio’s Mr. Keen, Tracer of
Lost Persons, sponsored by Liggett
& Myers Tobacco Co., and Ameri-
can Chicle Co., will mark its 10th
anniversary on its Friday broad-
cast (8-8:30 p.m.).

- NBC-TV’s Kukla, 'ran and Ollie
celebrated its fifth anniversary
Oct. 12, and RCA its fifth year as
a sponsor of the program. Burr
Tillstrom, show's creator, and
members of the troupe, aired their
first regular TV program on
WBKB Chicago, Oct. 13, 1947, with
RCA as a sponsor. Show is now
seen on 47 stations. :

Telecasting



CBS PETITION

Presented on WBKB Status

FEAR that its purchase of WBKB
(TV) Chicago might be “fouled” by
Zenith Radio Corp. petitions—if and
when the FCC approves ABC-Uni-
ted Paramount Theatres merger—
caused CBS last week to petition
the Commission to (1) deny the
Zenith petitions or (2) put condi-
tions on the WBKE license if and
when its transfer to CBS is ap-
proved.

Situation is outgrowth of fact
that WBKB license, which CBS
seeks to purchase for $6 million,
may be in jeopardy because of
Zenith petitions asking for (1)
comparative hearing on Channel
2, and (2) declaratory ruling on
the status of Channel 2 in Chicago.

Under the terms of FCC’s Sixth
Order and Report, WBKB was
ordered to move from Channel 4
to Channel 2. Zenith, however, has
a Channel 2 application pending,
and insists it has a right to a com-
parative hearing with WBKB for
that channel.

Calls For Transfer

Agreement with WBKB owners
calls for transfer of a “regular
license” to CBS, network’s peti-
tion pointed out. Because of Ze-
nith contentions WBKB may not
have a ‘“‘regular license” to trans-
fer to CBS if and when approval
to merger and subsequent sale of
WBKB to CBS is given, CBS said.

If a merger of ABC and UPT is
approved, the new company must
relinquish one Chicago TV station
—since ABC already owns WENR-
TV there. This is in line with the
FCC's duopoly rules, which forbid
the same owner having more than
single station in the same com-
munity.

Possiblity of legal hassle with
WBKB was also raised by CBS.

CBS said it does not want to pay
$6 million for the right to a com-
parative hearing with Zenith.

In outlining legal reasons for
denying the Zenith petitions, CBS
referred to the Lancaster case and
its implications to the Chicago sit-
uation. In the Lancaster situation,
the Commission ordered WGAL-
TV to change from Channel 4 to
Channel 8, but because WLAN Lan-
caster was an applicant for Chan-
nel 8, the FCC set both for com-
parative hearing [BeT, Sept. 22].

If FCC does not deny Zenith pe-
titions, or if Zenith takes denials
to court and a court decision is still
pending, CBS asked that the Com-
mission state in its order approving
the transfer of WBKB to CBS that:

. « . such license or permit will be
granted subject to agreement between
B&K [Balaban & Katz, subsidiary of
UPT and licensee of WBKB] or its suc-
cessor and CBS for interim operation
and subject to being withdrawn if any
license or permit for commercial tele«
vision broadcasting on vhf Channel 2,
Chicago is granted to some one other
than CBS as transferee as a result of
a comparative hearing the right to
which is premised, in whole or in part,
on the shift from Channel 4 to'Chan-
nel 2 directed by the Commission in
its Sixth Report and Order.

BROADCASTING o

S S AL ... LN EENAE LR R AR L LR LR L L LR ALRL LRGN RGAGRRRRRRRRRRRRRRW’

£00 roundup

New Grants, Transters, Changes, Applications
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hox score

AM Station
FM Stations ...
TV Stations

On Air

SUMMARY THROUGH CCTOBER 23

Appls. In

Licensed CPs Pending Hearing
2,340 13 N3 177
579 73 22 5
98 89 884* 241

* Filed since Apri! 14 of which 82 have been granied.
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For Television Grants and
Applications, see page 64.

Non-Docket Action . . .

TRANSFER GRANT

WROK-AM-FM Rockford, Iil. — FCC
granted transfer of control from Rock-
ford Bostrs. Inc, (Albert G. Simms,
et al.}, to Ken-Mar Co. for $3.017.543.
Price includes Rockford Star and Regis-
ter-Republic, Principals in transfer
include F. Kenneth Todd (4312%), gen-
eral manager of Rockford Star and
Register-Republic; F, Ward Just (39%).
general manager of Waukegan (Il1.)
News-Sun; William M. Layman (10%),
and L. €. Miller (7'2%). (See story,
this page.) Granted Oct. 23

« =

New Application .

AM APPLICATION

Knoxville, Tenn.—Marvin I. Thomp-
son, 1921 Natchez St., Knoxville. Re-
quests 800 ke, 1 kw daytime; antenna
height 270 ft. Estimated cost about
$83,413 (book value of WIBK Knoxville,
physical property of which Mr. Thomp-
son proposes -to buy at book Value).
Estimated first year operating expense
and revenue not indicated. Mr. Thomp-
gon was 50% owner of WIBK (license
for which was denied by FCC, see BT,
Oct. 20), and is 50% owner of Freemar
Co.
ville.

{radio station promotion), Knox-
Filed Oct. 17.

FCC Actions

(Continued from page 91)

from 1570 ke, 250 w-D to 1290 ke, 500
w-D.
Change DA

KCJB Minot, S. D. —CP to make
changes in DA to accommodate TV ant.

October 23 Decisions . . .

BY COMMISSION EN BANC
License Renewals

Following were granted renewal of
licenses for regular period:

KBYE Dallas, Tex.; KSTL St. Louis
Mo.; WPIK Alexandria, Va.; KBU
Tremonton, Utah; WWEZ New' Orleans,
La.; KWGB Goodland, Kans.

NBS Study

STUDY of TV long-distance sig-
nals indicates that reception 200
to 600 miles from transmitting
station is troposphere propagation
and mostly in channels 7 to 13,
whereas 500 to 1,600 mile recep-
tion is Sporadic E reflections,
mainly in channels 2 to 6. That is
conclusion of Ernest K. Smith,
Central Radio Propagation Lab.
engineer, in National Bureaun of
Standards Report No. 1907 on “The
Effect of Sporadic E on Television
Reception.” Study was based on 456
reports by 1038 “spotters” during
the period May 22 to Sept. 25,
1950.

Telecasting

casters Inc., which

WROK SALE
FCC Approves Merger

THREE-MILLION dollar sale of
WROK-AM-FM Rockford, Ill., and
associated newspapers, involving
merger of three corporations now
controlled by Albert G. Simms, to
a new corporation controlled by
F. Kenneth Todd, was approved
last Thursday by the FCC.

The sale involves merger of Win-
r.ebazo Newspapers Ine. with Rock-
ford Consolidated Newspapers Ine.
and Republic Co. of Rockford.

Stock owned by Rockford Broad-
in turn was
owned by Rockford Consolidated
Newspapers, is being transferred
to the Ken-Mar Co., which Mr.
Todd controls. He will own 43% %
interest in the new company. Mr.
Todd was general manager of the
Rockford Consolidated Newspapers,
the Star and the Register-Republic,
before the merger-sale.

Other stockholders include F.
Ward Just, William M. Layman
and L. C. Miller. Mr. Just, who
will own 39% interest, is general
manager of the Waukegan (IIl.)
News-Sun.

Walter M. Koessler, general man-
ager of the ABC affiliate, will re-
main with the station.

Although the sale price includes
both newspaper and radio proper-
ties, and does not indicate the ex-
act value of either property, the
balance sheet of WROK shows cur-
rent assets of $176,644 and total
assets of $390,227. It has current
liabilities of $22,722.

WROK is on 1440 ke with 1 kw
daytime, 500 w night.

Another BMI

Oliver—Decca; Bill

Sy

MW TOEE & CHWICASGD & MHOILTWODOD

SAY YOU'LL WAIT FOR 1

Published by Hollis

On Records: Al Martino—Capitol; Dolor §
Hayes—MGM

Vaughan-Percy Faith-—Columbia.

BROADCAST MUSIC INC. seo FIFT

HEW YOR

PLANS COLOR SETS

Sylvania to Be Ready

COLOR television receivers will be
placed on the market in limited
numbers by Sylvania Electrie Co.
in late 1954 if FCC approves a
compatible system, John K. Mec-
Donough, new general manager of
the company’s radio and television
division, told a news conference
Wednesday.

He said the sets would be manu-
factured along the lines suggested
by the National Television Systems
Committee, an industry-wide group
working on the development of a
compatible color system acceptable
to the FCC. Production would be-
gin at the division’s Buffalo plant
by mid-1953 to be ready for distri-
bution late in 1964, he added. An-
nouncement of Mr. McDonough's
promotion from general sales man-
ager to general manager was made
by Arthur L. Chapman, vice presi-
dent. The new general manager
predicted sale of at least 6 million
television sets in 19563 and 7 mil-
lion in both 1964 and 1956.

SHIPLEY PETITION

Asks WNBW Renewal Hearing

PROTEST was filed with FCC last
week by Carl L. Shipley, attorney
for Betty Lou Summers, against
renewal of the license of WNBW
(TV) Washington, NBC 0& O TV
outlet, on charges that the station
promised the winner of a contest
on one of its shows $4,000 to §5,000
in prizes, then refused to keep its
promise.

Mrs. Summers said she won the
contest by distributing 20,000 post
cards and having individuals mail
them to the station in the form of
popularity votes for her, acting on
the advice of Igna Rundvold, who
conducted the show. The protest
also charged Eugene E. Juster,
WNBW manager, with writing a
“smear” letter against Mrs., Sum-
mers to the FCC. The Juster let-
ter was in reply to an earlier com
plaint filed with the Commiss’
by Mr. Shipley in the case.
new petition asks hearing r
WNBW renewal, granted '’
on Sept. 24.

"Pin Up

Oct



Newsmen Pick Winners
(Continued from page 25)

bership of the new Senate will be
divided?

Average of the answers:

Republicans (now 46) .. 47

Democrats (now 50, in-
cluding McMahon seat) 48

Total 96

In the Newsweek poll, the news-
paper writers, on the average, gave
the Republicans 46 and the Demo-
crats 50, retaining the status gquo.

Almost all the radio-TV news-
men in the B®T poll were con-
gistent in believing that the win-
ning Presidential candidate would
carry his party to victory in the
Senate. Among those predicting
an Eisenhower victory only four
guessed that he would have a
Democratic Senate on his hands,
Among those predicting a Steven-
son victory only one thought he
would have a Republican Senate.

0Of all the radio-TV newsmen,
17% thought the Senate would be
split 48 to 48 between the parties.

3. How do you think the mem-
bership of the new House will be
divided?

Average of the answers:
Republicans (now 202) 211.6
Democrats (now 232) 222.9
Other (now 1)
Total

The average of the radio-TV
newsmen’s answers and that of the
newspaper correspondents in the
Newsweek poll were almost iden-
tical on this question. Newsweek’s
newspaper people gave the Repub-
licans 212 seats and the Demo-
crats 223.

Again, the radio-TV respondents
to the BROADCASTING ® TELECAST-
ING poll felt, for the most part,
that the winning Presidential can-
didate would have a sympathetic
House. Only four who predicted
an Eisenhower victory thought he
would have a Democratic House.
Only two Stevenson forecasters
thought he would have a Republi-

an House,

adjoining states.
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FARM STATION?

Yes! For over a quarter-century our
entertainment and services have been
planned for farmers in Kansas and

TheVoicez<Kansas
/7 TOPEKA

THIS VIEW of new WTVJ television studio shows new equipment which
station clatms makes its facilities “the finest in the South.” >

TV TOMORROW

Weaver Speaks
“In N. Y.

TELEVISION was pictured as the primary means of communication
of news, ideas, entertainment and culture in the world of the future
by Sylvester L. Weaver Jr., NBC vice president in charge of radio and
television networks, in a speech at the Manhattan College {New York)

Centennial Symposium Thursday
night.

He said that “not this Christmas,
but we hope that by next Christmas
Americans will be able to view the
Pope celebrating a Mass from the
Vatican.”

In a talk that prophesied won-
drous developments in all fields of
electronics, Mr. Weaver asserted
that the day will come when tele-
vision will enable people “to attend
every gathering around the Planet
that is significant to you as a hu-
man being.” He described televi-
sion as an equalizer that would
eliminate preferential treatment be-
cause of “position, or wealth, or in-
fluence, or luck.”

He declared that television will
be in color and on a “compatible
basis . . . so that all sets can view
all shows without change.”

Despite the pre-eminence of TV
in the world of the future, Mr.
Weaver voiced confidence that “ra-
dio will continue to be an important

*

part of the communications sys-
tem.” Working hand in hand, he
said, radio and TV will “offer both
a family attraction plus the per-
sonal services to meet the require-
ments and wishes of each member
of the family.”

He envisioned a television screen
usable for showing material re-
corded in the machine from trans-
missions during the night so that
news, music, weather, time and
features will be available by push
button on arising. He added that
additional screens will be available
in other rooms of the house to
“make television follow the radio
pattern of multiple programming,
offering services for each individ-
ual’s wants and needs.”

Other things-to-come foreseen
by Mr. Weaver were: Electronic
equipment to answer your phone,
clean the house, get rid of waste
paper, air condition the house, cook
the food, baby-sit, read books or
papers aloud to you, take down
your orders or diary or thoughts,
open and close doors and keep your
house moving along with the sun.

He predicted that advances in
electronic calculators will enable
machines to replace men to do the
drudge thinking and working of the
past in all fields, releasing the in-
tellectual and physical effort of
those men for other works more
productive and more satisfying.”

Among the “miracles of televi-
sion” that the everyday man will
experience, as envisaged by Mr.
Weaver, will be a visit to the moon
via TV.

Mr. Weaver spoke as substitute
for Joseph H. McConnell, NBC pres-
ident, who was forced to cancel his
appearance because of a conflicting
business appointment,

BROADCASTING e

WTVJ (TV) PLANT

Formal Opening Nov. 5

FORMAL opening of the new
WTVJ (TV) Miami television
plant, described as ‘“‘the finest in
the South,” will be held during the
10 days beginning Nov. 5, accord-
ing to Mitchell Wolfson, president
and principal owner of the sta-
tion.

The new WTVJ studios are
housed in the Capitol Theatre, built
26 years ago by the Wometco Thea-
tre chain, of which Mr. Wolfson
is head,

The Capitol Theatre was re-
modeled and two stories added to
its single floor. The first floor ac-
commodates executive offices, pro-
gramming, sales and receiving de-
partments and storage and prop
space.

Most of the second floor is oc-
cupied by a 68 x 100 ft. studio.
On the third floor are control and
master control rooms, projection
room, maintenance shop and engi-
neering research and engineering
offices. The new building is con-
nected to the former WTVJ build-
ing by a third building, 256 x 25 ft.

Size of the new plant and its
equipment will permit WTVJ to
undertake many types of local pro-
gramming heretofore impossible,
Mr. Wolfson said.

CROSLEY BUYS

Tarzian Tube Plants

AS part of an expansion move in
television and radio operations, the
Crosley Division of Avco Mfg. Co.
last week purchased the manufac-
turing facilities of the tube divi-
sions of Sarkes Tarzian Inc., Bata-
via, Ill. The plants manufacture
television picture and miniature
receiving tubes.

John W. Craig, vice president of
Avco and general manager of the
Crosley Div., said the plants will
aid in “alleviating eritical short-
ages as they have occurred in the
past and will undoubtedly occur in
the future.” He noted that during
the month of September shipments
of Crosley TV and radio sets were
“almost double those for the same
month last year.”

Sarkes Tarzian Inc., former own-
er of the plants, manufactures
tuners and selenium rectifiers at its

home base in Bloomington, Ind. It
also owns WTTV (TV) in that city.

Gardner Anniversary

FIFTIETH anniversary celebra-
tion honoring Herbert S. Gardner
Sr., founder and board chairman
of Gardner Adv. Co., was held last
week at the agency’s St. Louis
headquarters. Media, advertiser,
agency, and other industries were
represented at the three-day fete.
Guests were shown the newly en-
larged three-story headquarters
suite at 915 Olive St.

Telecasting



Four New Grants
(Continued from page 63)

quires the city’s only facility in uhf
Channel 62. FCC’s city priority
listing shows Frederick receives
five out-of-town signals at the pres-
ent time.

Great Plains’ uhf Channel 38
grant is the first facility for
Duluth. Both vhf Channels 3 and 6
are in competitive hearing status
while no bid pends for uhf Chan-
nel 32.

KEPQG’s grant for vhf Channel
13 is the third authorization for
El Paso, the earlier grants being
vhf Channel 4 for KROD-TV and
vhf Channel 9 for KTSM-TV.

Miller C. Robertson, president
and general manager of KEPO,
stated the new TV outlet would be
put on the air as soon as possible.
RCA equipment has been ordered,
he said.

The Commission’s order to final-
ize the allocation of Channel 4 to
Irwin, Pa., will become effective
30 days after publication in the
Federal Register. The proposal to
add the vhf channel to the Pitts-
burgh area was reported several
weeks ago [B®T, Sept. 1], stem-
ming from the suggestion of Pitts-
burgh Mayor David L. Lawrence.
In the Sixth Report and Order
finalizing the TV reallocation plan,
FCC refused to add Channel 4 to
Pittsburgh itself because of less
than sufficient co-channel spacing
from Columbus, Ohio.

KQV Pittsburgh earlier an-
nounced it will seek Channel 4 at
Irwin.

WLOA Dismissal

FCC also dismissed a petition
by WLOA Braddock, Pa., request-
ing reconsideration of the Sixth
Report so as to assign Channel 4
to Braddock. Both Irwin and Brad-
dock adjoin Pittsburgh. WLOA
has an appeal of the case pend-
ing before the U. S. Court of Ap-
peals for the District of Columbia.

In proposing to assign uhf Chan-
nel 52 to Princeton, Ind, FCC
acted upon petition of M. R. Lank-
ford, licensee of WRAY there.
Comments may be filed by Dec. 2.

FCC also adopted a memorandum
opinion and order denying the peti-
tion of KROW Oakland, Calif,,
requesting the Commission to re-
consider the Sixth Report with
respect to vhf allocations in the
San Francisco area and to recon-
sider its action in removing
KROW’s pre-freeze TV applica-
tion from hearing status,

KROW, one of several applicants
to go through the original San
Francisco - Cakland comparative
hearing, asked FCC to restore its
application to hearing status. The
station has an appeal of the Sixth
Report pending in court at San
Francisco.

The Commission also denied peti-
tion of WVJS Owensboro, Ky., for
waiver of FCC’s rules so as to
amend the allocation table now to

The New Grantees’ Commencement Target Dates

HERE are the 78 post-thaw new TV grantees, as of last Thursday, and
the dates on which they expect to commence operation. Channels author-

ized, as well as network affiliation

where signed, is also given. Four

additional new grants, reported Friday, are on page 63.

Sturting Network National
Grantee Ch. Date Atfiliation Representative

KFEL-TV Denver 2 On Air NBC, Dumont Blair

(July 18) .
KPTV (TV) Portlond 27 ?sn Air”) NBC NBC Spot Soles

apt.
KBTV (TV) Denver 9 g;l Aizr) CBS, ABC Free & Peters
ct.

WSBA-TV York, Po. 43 Nov. 4 ABC Radio Reps.
KDUB-TV Lubbock 13 Nov, 15 CBS, DuMont .. ......
KXLY-TV Spokans, Wash. 4 Nov. 27 Walker
WBRE-TV Wilkes-Earre, Pa. 28 Dec. 1 Headley-Resd
WHUM-TV Reading, Pa. 61 Dec. 1 H-R Reps.
KGMB-TV Honolulu, T. H. 9 Dec. 1 Free & Peters
WAKR-TV Akron, QOhio 49 Late 1952 Weead
WKST-TV New Castle, Po. 45 Late 1952 Meeker
WILK-TV Wilkes-Barre, Pa. 34 Jan. 1 L., Avery-Knodel
WRNOK-TV Columbia, §. C. &7 Jan. 1 CBS Forjoe
WEEK-TV Peoria, Ill. 43 Jonvary .. ...... Head!ey-Reed
WICC-TV Bridgeport, Conn. 43 Janvary ........ etry
KOLN-TV Lincoln, Neb. 12 Feb. 1 . ....... Pearson
WMAC (TV) Massilon, Ohio 23 Feb. 1 ..., Headley-Reed
KROD-TV El Paso, Tex. 4 Febrvary ........ Taylor
KTBC-TV Austin, Tex. 7 Dec. 1T CBS Taylor
WROV-TV Roancke, Va. 27 Dec. 15 ........ Burn-Smith
KDEN (TV) Denver 20 Dec. 17 ........ eeeeen
WKAB-TV Mobile, Ala. 48 Dec. 25 = ........ Forjoe
WITV (TV) Jockson, Miss. 25 Dec. 28§ = ........ Katx
WTVU (TV) Scranton, Pa. 73 Dec. 25 ........ Liiiae..
WSBT-TV South Bend, Ind. 34 Late 1952 ... .... Raymer
WAFB (TV) Baton Rouge, Lo. 28 Late 1952 ces Adam Young
WHYN-TV Holyoke, Mass. 55 Late 1952  ........ .......
WWLP (TV) Springfiold, Mass. 61 Late 1952  ........ Hollingbery
WCOV-TV Montgomery, Ala. 20 March 1 ... ..., Taylor
WEFTL-TV Fort Lauderdale, Fla. 23 March 1 ..., Sears & Ayer
KCBD-TV Lubbock, Tex. n March P, Pearson
WCOS-TV Columbia, §. C. 25 Morch Heodley-Reed
KGNC-TV Amarillo, Tex. 4 March-April Taylor
KRTV (TV) Little Rock, Ark. 17 April 15 Pearson
WPAG-TV Ann Arbor, Mich. 20 April McGillvra
WGBITY Scranton, Pa. 20 April ... Blair
WSUN-TV $t. Petersburg, Fla. 38 May 1 Weed
WSEE-TV Fall River, Mass. 46 May ... e
WHP-TV Harrisburg, Pa. 55 Ma Balling
WCTV (TV) Flint, Mich. 28 Early 1953  ........  ........
KTISM-TV El Paso, Tex. 9 Eorly 1953 Hollingbery
WNOW-TV York, Pa. 49 Early 1953  DuMont ...,
WICC-TV Bridgepori, Conn. 42 Early 1953  ........  ........
WKNB-TV New Britain, Conn. 30 Early 1953 Best
KHQ-TV Spokene, Wash. 6 Early 1953 Katz
WFMJTV Youngstown, Ohic 73 Eorly 1953 NBC ..., ...
WKBN-TV Youngstown, Ohic 27 Early 1953 Raymer
WSL5-TV Roanoks, Va. 10 Eorly 1953 Avery-Knodel
WFMIJ-TV Youngstown, Ohio 73 July Headley-Reed
WEEU-TV Reading, Pa. 33 Mid-1953 Hecdley-Read
WCEE (TV) Asbury Pork, N. J. 58 Late 1953 .. ...... ...
WKAQ-TV San Juan, P, R, 2 1958 e e
KMI-TV Fresno, Calif. 24 Unknown  ........ Raymer
U. of Sovthern Celifornia,

los Angeles *28 Unknown ........  .......
Mountain States TV Co.,

Denver 26 Unknown ........

WSJL (TV) Bridgeport, Conn. 49 Unknown  ........
WITV (TV) Fort Lauderdals,
Fla. 7 Unknown  ........
WIVO (TV) Rockford, (IT. 39 Unknown  ........
KSAC-TV Manhattan, Kan. *8 Unknown  ........
WPTV (TV) Ashland, Ky. 59 Unknown
WNBH-TV New Bedford, Mass. 28 Unknown
WKAR-TV East Lonsing, Mich. 60 Unknown
WKNX-TV Soginow, Mich, 57 Unknown Holman
KFEQ-TV St, Josenh, Mo. 2 Unknown Head'!sy-Reed
KTTS-TV Springfield, Mo. 10 Unknown Sears & Ayer
KFOR-TV Lincoln, Neb. 10 Unknown Petry
WQTV (TV) Binghamton,

N. Y, *46 Unknown
WRTV (TV) Albany, N, Y. 7 Unknown
WIVF V} Buffalo, N. Y, 23 Unknown
WGTV (TV) New York City *2s Unknown
WROH (TV) Rochester, N. Y. *21 Unknown
WHTV (TV) Syracuse, N. Y. *43 Unknown
Sir Walter Television & Bstg.

Co., Raleigh, N. C. 28 Unknown  ..c..cn iaiiaas.
WUTV (TV) Youngstown, Ohis 21 Unknown  ........  .......
WTVT (TV) Chattanocogs,

Tenn. a3 Unknown ........ ...,
WOUC (TV) Chatianooga,

l‘gnn,( ) 49 Unknown  ........ MceGillvra
KFDA-TV Amarillo, Tex. 10 Unknown  ........ Branhom
KTVA (TV) Austin, Tex. 24 Unknown
KCTV (TV) Austin, Tex. 18 Unknown
KUHT (TV) Houston, Tex. *8 Unknown

* Educational permittess.

add vhf Channel 9 to Hatfield, Ind.

The following TV applicants
were scheduled for hearing by the
Commission in Washington on
Nov. 17:

Flint, Mich.—WJR Detroit and Tre-
bit Corp. (WFDF), both seeking vhf
Channel 12.

Flint, Mich.—W. S. Butterfield Thea-
tres Inc. and Trendle-Campbell! Broad-
casting Corp. (WTAC), both seeking
uht Channel 186,

Beaumont, Tex. — Enterprise Co.
(KRIC), Beaumont Broadcasting Corp.
(KFDM) and KTREM Inc. (KTRM), all
three seeking vhf Channel 6.

Duluth, Minn.—Head of the Lakes

SROADCASTING ® Telecasting

Broadcasting Co. (WEBC) and Red
River Broadcasting Co. (KDAL), both
seeking vhf Channe! 3.

Duluth, Minn.—Superior, Wis.—Rid-
son Inc. (WDSM Superior) and Lake-
head Telecasters Inc, (WREX Duluth),
both seeking vhf Channel 6.

Sacramento, Calif. McClatchy
Broadcasting Co. (KFBK) and Sacra-
mento Telecasters Inc., both seeking
vhf Channel 10.

Sacramento, Calif. — KCRA Inc.
(KCRA) and HARMCO Inc. (KROY),
both seeking vhf Channel 3.

Fort Wayne, Ind.—Northeastern In-
diana Broadcasting Co. {(WFTW), News
Sentinel Broadcasting Co. {WGL) and
Fort Wayne Television Corp., all three
seeking uhf Channel 33.

EXPONENTS of theatre TV dur-

ing a hearing ull: S. H. Fabian

(1), chairman of National Exhib-

itors Theatre Television Commit-

tee, and Nathan Halpern, presi-

dent of Theatre Network Televi-
sion Inec.

Theatre TV
(Continued from page 68)

sible compromises in bandwidth to
save spectrum space.

Majority of motion picture testi-
mony was presented by Frank H.
McIntosh and Andrew F. Inglis, of
the Washington consulting engi-
neer firm of McIntosh & Inglis, and
by Stuart L. Bailey of the Wash-
ington consulting engineer firm of
Jansky & Bailey.

Also testifying were Paul Rai-
bourn, Paramount Pictures TV vice
president, and Earl I. Sponable,
20th Century-Fox technical direc-
tor. Mr. Raibourn testified on video
bandwidth requirements, and Mr.
Sponable on the history of theatre
TV and on Eidophor.

Skipwith W. Athey, General
Precision Lab., described: instanta-
neous projection; Richard Hodgson,
Paramount Pictures, film storage
projection. Cost studies were dis-
cussed by Mr. Bailey on Friday.

Theatre TV Counsel

Handling the case for theatre TV
proponents are James Lawrence
Fly, former FCC chairman, and
Vincent B. Welch, for MPAA, and
Marcus Cohn for NETTC.

Commission battery included
General Counsel Benedict P. Cot-
tone, Common Carrier Bureau

Chief Jack Werner, Chief Engineer
Edward W. Allen Jr., and E. Strat-
ford Smith, chief of services and
facilities branch, Telephone Div,,
Common Carrier Bureau.

In addition to Comrs. Walker and
Hennock, other FCC members sit-
ting in regularly were Comrs.
Rosel H. Hyde, George E. Sterling
and Eugene H. Merrill.

American Oil Show

AMERICAN Oil Ce., Baltimore,
will sponsor its annual version of
Year of Crisis New Year's Day on
CBS-TV and CBS Radio. Afternoon
hour, 4:30-5:30, will probably be
bought for radio. The TV segment

is undecided. Agency is Joseph
Katz Co., New York.
October 27, 1952 ® Page'97
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DENY TIME EXTENSION
FOR ELECTION RETURNS-

HOPE that FCC might permit daytime only
stations to remain on air all night to report
election returns was dashed Friday when
FCC denied waiver of Sec., 1.324 for that pur-
pose requested by WNYC New York.

Tn its decision, the Commission advised:

The Commission gave full consideration to the
factors set forth in your letter of Oct. 9, 1952, which
requested the waiver but concluded that notwith-
standing these matters it could not make an ex-
ception to its established policy declining to per-
mit any waiver of this section. It was felt that it
any exceptions were made to the requirements of
the rules prohibiting issnance of special tempo-
rary authorizations broadcasting stations there
would be no reason for refusing to irant waivers
in any number of other cases and thus the very
purpose for which the amendment to this rale
was adopted would be defeated.

HOPE ON STAND

POSITION of Don Searle, executive vice presi-
dent and general manager of KOA Denver, was
probed by KXMYR and FCC counsel Friday at
Denver TV hearing for Channel 4. Feature
of day's hearing was appearance of business-
man Bob Hope. Mr. Hope owns 86% of Bob
Hope Productions, which originally was 50%
owner of KOA.

Point at issue was who ‘“‘controls” KOA.
Until recently, KOA was half-owned by Bob
Hope Productions and Denver group headed
by Mayor Quigg Newton. New lineup includes
Mr. Searle, former ABC Western Division
chief, as stockholder—with 2,000 shares from
Hope Class B stock and 2,000 shares from
Denver group’s Class A shares.

Also brought out in testimony by Mr. Hope
was that Hope Productions paid its half of the
$2.25 million plus purchase of KOA from
NBC last year with $175,000 in cash and a
$1,250,000 note at 4% % interest to NBC.
Denver group put up its $1 million plus in
cash. Serious Mr. Hope also said he hoped
to lend his talents in the program and pro-
duction side of KOA-TV. He admitted his
interest in KOA was primarily as an invest-
ment. Friday’s hearing was held at ICC hear-
ing room, with more than 150 in attendance.

SKYWAVE QUESTION

BASIC question in oral argument scheduled
for Nov. 3 by FCC on complaint of WCKY
Cincinnati and KFBK Sacramento against 50
kw daytime grant to KSOX Harlingen, Tex.
[BeT, Dec. 10, 1951] is whether daytime sky-
wave of Texas station interferes with normally
protected contours of dominant 1530 ke Cin-
cinnati and Sacramento stations to extent their
licenses were modified without hearing. FCC
added in reply to request for elucidation on
oral argument issues that any other questions
of law or policy are also relevent in this matter.
KSOX, owned by Roy Hofheinz, one of four
candidates for Mayor of Houston, got 50 kw
daytime grant in November 1951, and pro-
gram test authority following month. The 50
kw grant permitted non-directional operation
from sunrise in Harlingen to sunset in Cin-
cinnati. Both WCKY and KFBK petitioned
FCC for revocation of grant and program
authority and asked that hearing be held in
which they be permitted to intervene.
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DENY RCA PETITION

JUDGE EDWARD WEINFELD handed
down decision Friday in U.S. District
Court for Southern District of New
York denying RCA’s motion to quash
government subpoena regarded as initial
step into investigation of possible anti-
trust law violations in radio and televi-
sion manufacturing industry [BeT,
Sept. 8].

AT&T BLOCKS COST
EXHIBITS OF THEATRES

THEATRE TV hearing Friday saw AT&T
move in to block acceptance of cost exhibits
presented by motion picture industry techni-
cians. FCC Chairman Paul A. Walker ruled
that admissability of exhibits may be argued
at main portion of hearing, scheduled to begin
Jan. 12, following objection by AT&T counsel.
Exhibits involved estimated capital and cur-
rent costs for intercity trunk system, mobile
pickup facilities and linkage of about 100
Washington, D. C., theatres as example of
theatre TV system in operation in one metro-
politan area. Scheduled for today is Manfred
K. Toeppen, economic consultant, who will
tie-up cost estimates. (For earlier story, see
page 63.)

WLAN ANSWER

OVERLAP of proposed Steinman TV station
at Bethlehem, Pa., with Steinman stations
WGAL-TV Lancaster and WDEL-TV Wilming-
ton should be made issue in comparative hear-
ing on bids of WGAL-TV and WLAN Lan-
caster for Channel 8, WLAN contended Friday
in answer to FCC letter advising of hearing
[BeT, Sept. 22]. WLAN asked for immediate
hearing, charging WGAL-TV doesn’t need ex-
tension to Nov. 16 to prepare its answer to
notification of mutually exclusive proceeding.
WGAL-TV and WDEL-TV overlap, plus ques-
tion of financing by WLAN principals, already
are hearing issues.

WLAN also filed petitions (1) asking reconsidera-
tion of “purported grant” to WGAL-TV to switch
from Channel 4 to 8 pursuant to Sixth Reggrt.
pending outcome of competitive hearing on Chan-
nel 8 and (2) seeking acceptance of second Chan-
nel 8 bid by WLAN which it claims will better
serve public interest than provisional low power
oﬁeration of WGAL-TV on Channel 8. WLAN
charged iInterim grant to WGAL-TV prejudices
WLAN'’s competitive position in comparative hear-
ing since WGAL-TV is spending $140,000 on change.
WLAN said by renting equipment it can provide
quicker, higher power operation via its No. 2
bid for only $40.000 pending hearing outcome.

BEVO'S STRONG STAND

NOVEL platform for re-election to NBC
SPAC Committee adopted by B. T.
(Bevo) Whitmire, WFBC Columbia, 8. C.,
member representing NBC District 2.
Circularizing members, he said, “In my
first year I got you a 11% reduction.
Last year 1 got you a 14% cut. Next
year I'll get you on a bonus basis.” Mr.
Whitmire refused to disclose nature of
replies to letter but indicated they were
eloguent.

PEOPLE...

HUBERT J. SCHLAFLY Jr., board member of
TelePrompTer Corp., New York, elected vice
president in charge of engineering.

ALFRED HOLLENDER, vice president of
Louis G. Cowan program package firm, New
York, after November political elections will
take over additional duties at Grey Adv. as vice
president, stockholder, and director of radio and
television [CLoseEp Circuir, Oect. 20], it was
confirmed Friday. He will retain his Cowan
affiliation.

HARRY FRIEDMAN, labor relations counsel
of DuMont TV Network, has opened offices
at 22 West 40th St., New York, as consultant
in industrial relations and labor law.

EDWARD L. NORTON, chairman of board of
WAPI, WAFM-TV Birmingham and WMBR-
AM-TV Jacksonville, married Oct. 18 to Mrs.
Corinne Troy at Anniston, Ala. He is former
member of Federal Reserve Board.

CHARLES E. HINDS Jr., assistant to film
manager, WCBS-TV New York, joins station
staff directors.

NEW TV APPLICATIONS

FOLLOWING are new and amended televi-
sion station applications submitted to FCC
Friday: ’

. NEW APPLICATIONS

Fayetteville, N. C.— Fayettaville Bcestrs., Inc.
(WFLB), uhf Ch. 18, ERP 94 kw visual, 53.2 kw
aural; antenna height above average terrain 319 ft.,
above ground 385 ft. Estimated construction cost
§105.213. first year operating cost $73,620, revenue
70,000, Priority: Gr. A-2, No. 134.

Lancaster, Pa.—Peoples Bestg. Co. (WLAN), vhf
Ch. 8, ERP 28 kw visual, 14.5 kw aural; antenna
height above average terrain 350 ft., above ground
390 ft. Estimated construction cost $40,000 (does
not include $150,000 worth of equipment to be rented
for $6,000 monthly); first year operating cost $484,-
500, revenue $640,000. [Applicant already has one
application pending for same channel, but it is in
hearinf. Applicant seeks waiver of rule forbidding
multiple applications; see story, this page.] Priority:
Gr. B-2, No. 150,

Providence, R. 1.—Television Associates of Rhode
Island Inc., uhf Ch. 16, ERP 95.3 kw visual, 51.4 kw
aural; antenna height above average terrain 555 ft.,
above ground 453 ft. Estimated construction cost
about $339.000, first year operating cost $242.450,
revenue $421,200. President and Board Chairman
is Philip A. Ostrow, owner of Albright Motors,
Providence. Priority: Gr. B-5, No. 206.

Dallas, Tex.—City of Dallas (WRR), uhf Ch. 29,
ERP 156 kw visual; antenna height above average
terrain 600 ft. Estimated construction cost $291,000,
first gear operating cost $96,000, revenue not esti-
mated. (Pre-thaw application amended and refiled.)
Priority: Gr. B-2, No. 155

MODIFICATION OF APPLICATION

Lafayette, La.—Camellla Bestg. Co. (KLFY), vhf
Ch. 10, ERP 111.2 kw visual, 67 kw aural; antenna
height above average terrain 44% ft., above ground
453 ft. Estimated construction cost 93302. , first
year operating cost $76,000, revenue $90,000. [Appli-
cation modified to show change from uhf Ch. 38
following allocation of Ch. 10 to Lafayette; FCC
Rouwnpur, B.T, Oct. 13. For earller application, see
B.T, June 23.] Priority: Gr. A-2, No. 143

WMBM TO ROUNSAVILLE

WMBM Miami Beach, Fla., sold Friday to
Robert W. Rounsaville, owner of WQXI
Atlanta, subject to FCC approval. Price was
$100,000. Station was sold by Kenneth 8.
Keyes Sr., real estate operator, president and
owner. Blackburn-Hamilton Co. handled trans-
action. Mr. Rounsaville said WMBM will fea-
ture music and news programming. Station is
1 kw daytimer on 800 ke.

KYA APPROVAL

LICENSE renewal of KYA S8an Francisco
granted by FCC Friday in approving station’s
petition for action without hearing. Commis-
sion noted KYA ‘“has discontinued all regular
daily broadcasts of horse racing information.”

BROADCASTING °

Telecastin:



’ Q// = v The American farmer has always been the backbone of
o America. Through far-reaching changes in the last twelve years,

the farmer has become one of America’s most important consumers as well.
| Here are some of the factors that have made him “Your Best Customer:"’
& In 1940 income from farming was less than $11 billion; in 1951 it was $37.5 billion.

In 1950 the farmer's purchases of consumer merchandise were 24 times
what they were in 1940.

In 1940 total farm assets were $54 billion. By 1951 they were $153 billion.
In this same period; mortgages, in relation to assets, were reduced 67%.

In 1940 the spendable cash held by farm families was $4 billion; in 1951 it was
nearly $20 billion—3$3,178 per family—many times the liquid assets
of the average city dweller.

These are just a few of the statistics that illustrate how important
it is to reach the rural market—your best customer. In WLW-Land,
WLW radio reaches mote of them more often for less
than any other medium. Ask to see the WLW story
of “Your Best Customer”,
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give the best you have! WHB is doing SRORA
that: Continually proving its worth, day Rt

after day, year after year, in campaign
after campaign. With alert programming
and superb coverage, attracting an ever-
growing and responsive audience! Your
John Blair Man can offer WHB avail-
abilities that will deliver the results
you deserve from this rich market.
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