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316,000 WATTS.

AMERICA’S

“\ MOST POWERFUL
-_ElEVISION STATION

WHAS now achieves another great Televisio
FIRST .. . 316,000 watts of picture power . .™
316,000 watts of greater service to viewers

and advertisers alike.

This leadership is traditional with WHAS™
Television . . . which pioneered use of the
12-bay high gain antenna . . . and was the

nation’s first station to provide 50,000
watts of picture power.

First again . . . because of bold development

work with General Electric engineers . . .

WHAS becomes the nation’s most powerful
television station . . . serving and selling the largest

number of viewers in the Kentuckiana market.

Channel 11
Basic CBS

ASSOCIATED WITH THE COURIER-JOURNAL—LOUISVILLE TIMES = VICTOR A. SHOLIS, Director * NEIL D. CLINE, Station Manager
Represented Nationally by Harrington, Righter & Parsons, Inc., New York, Chicago, San Francisco



SO IS
WICUTv, THE ERIE DISPATCH, WIKKaAm

WHEN IT COMES TO SELLING ONE ERIE, PA. MARKET

§
by EDWARD LAMB In olden days the three Musketeers were a perfect

i e ENTERPRISES team—In modern times the Erie Dispatch—Erie’s
g oldest and first Newspaper—WIKK a 5000 Watts,
ERIE, PA.—WICU-TV top-rated radio station and WICU-TV —Erie’s great

Headley-Reed Co. VHF station with the best from all 4 networks are the
ERIE, PA.—WIKK AM perfect team when it comes to selling Pennsylvania’s

H-R Co. Third City and adjacent areas.

ERIE, PA.—THE ERIE DISPATCH
Reynolds-Fitzgercld, Inc.

MASSILLON, OHIO—WMAC-TV

Now under consiruction

TOLEDO, OHIO—WTOD AM
Headley-Reed Co.

ORLANDO, FLA.—WHOO AM-FM
Avery-Knodel, Inc.

* RADIO
* TV
* NEWSPAPER

==

EDWARD /24424 Nc.

New York Office, Hotel Barclay —Home Office, 500 Security Bldg., Toledo, Ohio

Published every Monday, with Yearbook Numbers (53rd and 54th issues) published in January and Febru

by BROADCASTING PUBLICATIONS, INC., 870 Na-

ar
tional Press Building, Washington 4, D. C. Entered as second class matter March 14, 1933, at Fost Office at Wyashington. D. C., under act of March 3, 1879.



WLEV-TV

BETHLEHEM
ALLENTOWN - EASTON
PENNSYLVANIA

PRIME PROFIT

WLEV-TV, in the center of Pennsylvania’s rich Lehigh
Valley, reaches out to capture a king’s share of this con-
sistently prosperous industrial and farm area. The people
in the WLEV-TV area are a prime target for advertising.

Each year, for example, they spend $281.832,000 for food ” 037 542 00 /
4 4 ’

—$23,526,000 for drug items.
retail sales

For bigger sales . . . for profitable advertising . . . buy
WLEV.TV,the only medium to reach this entire prime prof-

it market. Top time available now. Write for information.

food sales
A Steinman Station

Represented by

MEEKER TV, |
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SERIOUS consideration is being given to
rotating chairmanship on FCC to solve
present dilemma. If this White House plan
prevails, either new Comr. John C. Doerfer
or Vice Chmn. Rosel H. Hyde will be first
at bat, to serve for perhaps one year. It
appears definite now that chairmanship is
toss-up between Messrs. Hyde and Doerfer,
with former holding widespread communica-
tions and Congressional support but with
“clean-sweep” advocates of new administra-
tion favoring newcomer Doerfer.

* * Kk
MUSHROOMING demand for authentic
TV circulation data showing number of
video homes by city, county and state is
expected to speed drafting of proposed sur-
vey formula under NARTB auspices. TV
board of association slated to act on formula
in June, with fast field work to follow if
idea is approved.

* Kk Kk .
WISCONSIN’s militant Sen. McCarthy is
on FCC’s neck again. Incensed over FCC
consideration of Milwaukee Ch. 10 situation
[BeT, April 6] same day that Senate was
considering confirmation of Wisconsin nomi-

nee John C. Doerfer for FCC, he has as-

signed his crack invesfigatof, E."C. Rogers,
to case. Evidently he feels that Mr. Doer-
fer, as Wisconsin native, would have first-
hand information on bid of WISN for edu-
cational facility and that Democratic Com-
mission should not have rushed action deny-
ing WISN plea. Out-going Comr. Merrill
forced issue, supported by Democratic
majority.
* Kk Kk
McCARTHY investigation is second “on
the ground” study of FCC activities currently
underway by Congressional committees.
Rep. Clare E. Hoffman (R-Mich.), chair-
man of House Government Operations Com-
mittee, has had investigator rummaging
through FCC administrative files for days.
* K x

LAST Friday was quasi-broadcast .day at
White House. Among conferees with Presi-
dent Eisenhower were: Harry C. Butcher,
KIST KEYT (TV) Santa Barbara, Calif.,
former naval aide to wartime ETO com-

mander (side-door appointment); Roy
Roberts, president, Kansas City Star
(WDAF-AM-TV); Eugene C. Pulliam,

Indianapolis Star (WIRE) and Republican
national committeeman.
* Kk X

JUNKET BRAND FOODS, Little Falls,
N. Y., through McCann-Erickson, N. Y.,
planning to start its annual radio spot an-
nouncement drive in late spring in south-
ern markets dnd in northern areas. Ten-
week campaign, it is thought, will run in

about same number of markets—75—as -

were used last year. ‘

* Kk K
LILLIAN SELB, business manager of Radio-
TV department of Foote, Cone & Belding,
N. Y., has resigned effective today (Mon-
day). She reportedly will be succeeded by
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closed circuit—————

Arthur Pardoll, radio-TV contracts, Sullivan,
Stauffer, Colwell & Bayles, N. Y. Miss Selb,
who has been with FC&B for past 11 years
expects to vacation on West Coast and an-
nounce her plans in near future.

*x % X
FCC WRESTLED again last week with proj-
ect for revamping processing lines on TV
hearings to give first priority to big markets
having but one TV service. Alternative pro-
posal discussed was setting up of two process-
ing lines, to run simultaneously, one to
cover big markets only and other so-called
“white areas” having no primary service.
Staff contentions that this procedure would
slow down uhf development by expediting
vhf in larger markets are causing concern.
Discussion, precipitated by Comr. Robert
T. Bartley, went over for consideration this
week.

* K K

ALTHOUGH FCC has three different proj-
ects underway on “strike” applications in
TV, ranging from blocks to blackmail, it
has experienced difficulty in developing fool-
proof case which might be turned over to
Deﬁi‘. of Justice for prosecution. Last week
it was apprised of new case in important
Southern non-television market where mer-
ger deal had been evolved by two early ap-
plicants. There were signs that FCC might
go all-out promptly.
* Kk K

CHAIRMAN CHARLES W. TOBEY (R-
N. H.) of Senate Commerce Committee still
feels there’s merit in idea of charging radio
and television stations fee for their licenses.
Asked whether he would favor charging
newspapers similar fee for preferred mailing
privileges he made no comment.
* Kk ok

COMPLETION of radio-TV coverage plans
for Kentucky Derby expected any day, with
CBS and Red Cross discussing plans. Red
Cross would receive all income if famed
race is sponsored, Derby officials having
turned over radio-TV rights without strings.
So far CBS reportedly has no client for
$250,000 TV fee originally fixed by Derby
officials, nor could it sell Derby-Preakness-
Belmont stakes “Triple Crown” TV pack-
age for $500,000. Gillette sponsored last
year.
* Kk Kk

REPORTS LINKING Frank P. Schreiber,
general manager of Chicago Tribune sta-
tions (WGN-AM-FM-TV) with WPIX
(TV) management were dispelled last week
with logical explanation that Mr. Schreiber
sits on board of WPIX, which is member of
‘McCormick family. Successor to G. Ben-
nett Larson, WPIX vice president who be-
comes president-general manager and part
owner of KDYL-AM-TV Salt Lake City
[B®T, April 6], is under consideration but
appointment not expected, probably until
after sale of KDYL properties by Sid Fox
and associates to Time Inc. and Mr. Larson
receives FCC approval.
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LEAD STORY

Reports that some stations have granted
preferential rates to General Mills and Ana-
cin prompt agencies for other clients to ask
for same concessions. Page 27.

FACTS & FIGURES

TV network gross billings are up, but
there are fewer advertisers represented than
there were a year ago. Page 30.

New survey shows how TV set ownership
is divided among geographical, educational,
occupational and economic groups. Page 32.
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Two more workshop panels set for
NARTB convention. Page 42.
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Three TV grants held up on question
of whether other interests would suffer
economic injury. Page 48.

Senate pressure to keep non-commercial,
educational TV reservations on ice will
come to head this week at open hearing.
Page 54.
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Birmingham News Co. buys WAPI,
WAFM (FM) and WAFM-TV Birmingham
for a net in excess of $1.5 million, with
gross at $2.4 million., Page 57.
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How Columbia U. makes its educational
programs pay off. Page 77.

An agency expert tells how to cut costs
in TV film commercials. Page 78.

Design for an expanding AM-TV station.
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Binaural broadcasting: Is two-dimension-
al radio about to catch hold? Page 86.
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Annual Ohio State Institute for Educa-
tion by Radio-Television meets this week.
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Radio-TV winners of Sigma Delta Chi
awards. Page 98.

Ohio State radio-TV awards. Page 100.

BROADCASTING ® TELECASTING wins spe-
cial award from American Heritage Foun-

dation- for its support of get-out-the-vote
drive. Page 101.

UPCOMING

April 14-15: Color TY Demonstrations for
House Commerce Committee, Princeton,
N. J., and New York.

April 15-17: RTMA Conference Board Meet-
ing and Joint Session with Canadion
RTMA, Ambassador Hotel, Los Angeles.

April 16: Educational TV Heoring, Senate
Commerce Committee and FCC, U. S,
Capitol, Open.

April 16-19: 23rd Institute for Education by
Radio-TV, Deshler-Wallick Hotel, Co-
lumbus, Ohio.

(For other Upcomings, see page 121}
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WWL—Southis Greatest Salesman

NEW ORLEANS

' WWL New Orleans
{ g sells to more
ﬁ \' - Southerners

e - SN Bl _— fhon Gny ther

advertising medium,

because WWL reaches
more Southerners
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50,000 watt clear channel coverage over
4-state area still unquestionably radio
dominated.

Highest ratings earned by brightest CBS
stars and home-grown personalities.

Extras for advertisers — Drug Store and
Super Market displays, newspaper ads,
24-sheet posters, streetcar and bus signs
— more selling support than from any
other station South.

Let WWL, South’s Greatest
Salesman, Sell for You!

N E W O RLEANS
CBS Radio Affiliate 50,000 Watis Clear Channel

A Deporiment of Loycla University +  Represented Notionally by the Kotz Agency



All It Took was Something Extra. ..

/7 ;

. To save Andrew Jackson’s life in a duel with Tennessee’s best pistol shot.
When Andy faced his opponent in a great-coat several sizes too large, the marks-
man misjudged his target, and only wounded him. Jackson’s return fire wrote finis
to the duelist’s career.

KOWH too, has been shooting for that, “Something Exira”, and scoring a selid hit.

Proof of a bonus audience is the Hooper averaged below for the 16-month period ®
from October, 1951, to February, 1953. Let KOWH bullseye the Omaha-Council
Bluffs area for you!

335.8%

25,

OTHER
20. Sta. "A" 1o g STATION RATINGS
154

Hﬂ [Tt

“America's Most Listened-to Independent Station’”

General Manager, Todd Starz; Represented Nationally By The BOLLING CO.

Largest total audi-
ence of any Omaha
station, 8 A.M. to 6
P.M. Monday thru
Saturday! (Hooper,
Oect., 1951, thru Feb.,
1953.)

Largest share of au-
dience, in any indi-
vidual time period,
of any independent
station in all Amer-
ica! (Feb., 1953.)
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at deadline

United Artists TV Expands,
Realigns Sales Staff

. LARGE SCALE expansion and realignment of
United Artists Television sales staff, attributed
to company’s increased activities and future
plans, announced Friday by George T. Shupert,
vice president and general manager of UA-TV.

Bob Gaertner, assistant to Mr., Shupert, as-
sumes responsibilities of business manager, in
addition to present assignment. Other changes:
Milton Olin of UA-TV sales staff and Nat V.
Donato, formerly eastern sales manager of
Guild Films, named divisional sales managers
sharing Northeastern and Middle Atlantic
states and Canada; Robert W. (Pat) O’Brien,
Chicago manager, promoted to midwestern
sales manager; Bomar Lowrance & Assoc.
named UA-TV South and Southwest repre-
sentatives.

Value of Radio-TV Output
Shows Increase for Year

TOTAL value of radio and TV set production
in 1952 was $1,298,847,000 (manyfacturers
value), according to Radio-Television Mfrs.
Assn., compared to $1,272,922,897 in 1951.
Radio output in 1951 consisted of 12,627,362
sets valued at $315,936,597. Radio ocutput in
1952 consisted of 10,934,872 sets valued at
$249,847,000. -

TV output in 1951 consisted of 5,384,798
sets worth $956,986,300 compared to 6,096,279
sets worth $1,049,000,000 in 1952,

Revised estimates show 1952 radio produc-
tion consisted of 4,043,128 home sets, 1,929,036
clock radios, 1,719,859 portables and 3,242,849
auto radios.

RTMA estimated 1,177,195 TV sets were
sold at retail in first two months of 1953, in-
cluding 537,122 sets in February and 640,073
sets in January (see TV and radio shipments to
dealers page 32). Radio sales totaled 922,253
units for the two months, 507,527 in February
and 414,726 in January.

Landau Sales for TV
Formed in New York

FORMATION of new TV syndication firm,
Landau Sales for Television Inc., announced
Friday by Ely Landau, president of Ely Landau
Inc., New York, TV production company. Un-
usual twist to development, according to Mr.
Landau, is that Pathe Labs and major {un-
named) film investment syndicate are supplying
part of funds for production of several TV
series by Ely Landau Inc., which LST will dis-
tribute. He noted that this marks first time
major film groups have invested in TV films
prior to their sale.

Ely Landau Inc. currently completing pro-
duction of 39 weeks each of Bill Corum Sports
Life series; The Passerby dramatic series; Man's
Heritage, and Wendy Barrie Visits programs.
They will bz sold and distributed by LST,
along with properties acquired from other pro-
duction firms.

Immediate plans, according to Mr. Landau,
are for force of 24 representatives in key U. S.
cities to handle LST products. Headquarters for
LST, as well as Ely Landau Inc., are at 101
West 55th St., N. Y.

BROADCASTING ® TELECASTING

RADIO BEST RECRUITER

TRIBUTE was paid to radio as recruit-
ing agency for Ground Observer Corps
Friday as U. S. Air Force announced
that six-part, transcribed radio series,
transcription featuring spot announce-
ments by dignitaries in all walks of life,
and new GOC song, “Keep Your Eyes ~
on the Skies,” will be made available
this week to radio stations in 36 GOC
states. Crediting radio, through The Ad-
vertising Council, with encouraging in-
crease in GOC volunteers, Gen. Nathan
F. Twining, vice chief of staff of U. S.
Air Force, said majority of new mem-
bers indicated *“they were motivated to
join by radio announcements,” and ex-
pressed hope “for same cooperation in
the future.”

Rogers Heads NARTB
Small Market TV Panel

W. D. (Dub) ROGERS Jr.,, KDUB-TV Lub-
bock, Tex., named chairman of Small Market
Television Panel to be held during NARTB
April 28-May 1 convention at Los Angeles
(early story page 42). Mr. Rogers replaces
Wayne Coy, KOB-TV Albuquerque, who will
be unable to preside because of illness. Panel
will be held Wednesday, April 29, 2:15 p.m.

Other members of panel are Lawrence H.
Rogers II, WSAZ-TV Huntington, W. Va,;
James D. Russell, KRTV (TV) Colorado
Springs; Gaines Kelley, WFMY-TV Greens-
boro, N. C., and Robert Lemon WTTV (TV)
Bloomington, Ind.

New satellite session scheduled during con-
vention week is meeting of presidents of state
broadcasters’ associations. D. E. Jayne, WELL
Battle Creek, Mich., called meeting as chair-
man of state association steering committee.
Session will be held Tuesday, April 28, at
10:30 a.m. in Biltmore Hotel. Harold E. Fel-
lows, NARTB president, will represent associa-
tion at meeting.

Several other convention panels completed
by NARTB. They are:

Labor (Thurs., 3:15-4 p.m.)—Leslie C, John-
son, WHBF Rock Island, Ill,, chairman; Rich-
ard A, Moore, KTTV (TV) Los Angeles; Victor
C. Diehm, WAZL Hazleton, Pa.; Joseph A. Mc-
Donald, NBC; Victor A. Sholis, WHAS Louis-
ville.

Radio Programming (Thurs. 3:15-4 p.m.)—
William D. Pabst, KFRC San Francisco, chair-
man; George H. Clinton, WPAR Parkersburg,
W. Va.; Jack L. Pink, KONO San Antonio;
Barney Schwartz, KPRL Paso Robles; William
B. Quarton, WMT Cedar Rapids.

Radio Merchandising (Thurs., 4-4:45 p.m.)—
John M. Outler Jr., WSB Atlanta, chairman;
Ben Ludy, WIBW Topeka; Jay B. Rhodes,
KIBE Palto Alto, Calif.; Lee W. Jacobs, KBKR
Baker, Ore.

Grossman Duties Increased
HENRY GROSSMAN, assistant to Frank B.
Falknor, CBS-TV vice president in charge of
operations, given additional responsibilities in
new post of operations for television. Following
New York operating groups will report to him:
Network operations, film Service operations,
productions operations, technical operations
and new effects development,

® BUSINESS BRIEFLY

PLYMOUTH SIGNS ABC SHOW ¢ Plymouth
Div. of Chrysler Motor Corp. signs to sponsor
ABC-TV’s new ABC Album series (Sunday,
7:30-8 p.m. EST} in what network termed “one
of the largest television sales since the merger
of ABC with United Paramount Theatres.”
Contract understood to represent estimated
$250,000. Plymouth will sponsor in 32 markets
for nine weeks starting April 26, when pro-
gram, which started last night (Sunday) as first
major new series since ABC-UPT merger, will
be retitied Plymouth Playhouse. Agency for
Plymouth: N. W. Ayer & Son.

LIPTON IN 45 MARKETS ® Lipton's Tea,
N. Y., compiling its list of radio stations for
six-week campaign to start some time in June.
About 45 radio markets will be used, with
several television cities to be included. Agency:
Young & Rubicam, N. Y.

SUMMER SERIES FOR WILLYS ® Willys-
Overland Motors reportedly near signing for
23-week summer series of 90-minute Sunday
musical programs on CBS Radio upon expira-
tion of, and in 2:30-4 p.m. periocd now occupied
by, its New York Philharmonic broadcasts.
Series will present recordings of world’s leading
music festivals and presumably will start early
May. Willys agency: Ewell & Thurber Assoc.,
N. Y.

RE-EVAULATE FOR PERTUSSIN e Erwin,
Wasey & Co., N. Y., for its client Pertussin,
whoss present radio campaign ends mid-April,
re-evaluating its station coverage, based on
Neilsen reports, for next fall's schedule. Radio
and television are being reconsidered. Budget
re-evaluation will be presented to advertiser
some time in June.

SPOTS FOR TETLEY ® Tetley Tea Co.,
N. Y., expecting to place radio spot announce-
ment campaign starting May 4 for 17 weeks
in several major markets. Agency: Geyer Inc.,

BIRDSEYE DRIVE @ Birdseye Frozen
Chicken, through Young & Rubicam, N. Y.,
planning radio-TV campaign to start some-
time in May for eight weeks in seven markets.

KWBW APPOINTS TAYLOR ® KWBW Hut-
chinson, Kan., NBC affiliate, to be represented
by O. L. Taylor Co. effective yesterday (Sun-
day), Mrs. Bess Marsh Wyse, station president,
announced. Station is on 1450 ke with 250 w
fulltime. :

Zenith to Ask Court
To Vacate Ch. 2 Decision-

FCC’s order denying Zenith Radio Corp. hear-
ing on petition for permission to operate com-
mercial TV outlet on Ch. 2 in Chicago was
branded by E. F. McDonald Jr., Zenith presi-
dent, as “arbitrary and unjust” Friday (see
story, page 52). Comdr. McDonald said his
company intends to ask courts to vacate de-
cision and has so notified the commission.

Comdr. McDonald noted Zenith operated ex-
perimental station on Ch. 2 in Chicago since
1939 and had its application for commercial
operation on file since 1948,
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Light and lively music, baseball, Perry’s kitchen
WAGA is FIRST with menus and recipes emphasizing outdoor living
in out-of-home —when the first warm days roll around WAGA

listeners will find our programs designed for sum-

Listening in Atlanta™ .

mertime listening and living.

WAGA pas«nresoui ol liome Stenems Alert advertisers who want to keep summer sales

day and night, seven days a week than ) . . 3 ;
i : high will take advantage of this special summertime
any other station.

programing.
Of the 72 quarter-hour periods 6 a.m.
to midnight Monday through Friday
WAGA had 40 firsts, station “A” 8 firsts,

station “B” 8 firsts, station “C” 2 firsts

and station “D” one first. There were 13

ties.

‘Out-of-home or in-the-home, WAGA
gives you more listeners per dollar than

any other Atlanta station.

*Aecording to the Puise of Atlanta survey of
out-of-home listening, February, 1953. Represented Nationally by the Katz Agency, Inc.
TCM HARKER, National Sales Director, 488 Madison Ave., New York 22
BOB WOOD, Midwest Notional Sales Manager, 230 N, Michigan Ave., Chicago-
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at deadline

1 Share Time, 2 Merger Bids
Filed; Other FCC Activity

MERGERS of competing TV applicants for
vhf Ch. 2 at Springfield, IIl., and uhf Ch. 41
at Albany, N. Y., share-time proposal for vhf
Ch. 11 at Minneapolis-St. Paul and four new
TV station bids reported by FCC Friday. Four
transfers filed, including sales of KONA (TV)
Honolulu and WBRC Birmingham (see story
page 57). FCC also finalized Conelrad rules,
effective May 15. Plan allows cooperating AM
stations to remain on air during enemy air
attack but minimizes “homing” potential of
radio signals.

Merger and share-time requests:

Springfield, I, —WMAY-TV Inc., 60% owned
by WMAY there, drops vhi Ch. 2 bid, acquires
30% holding in remaining uncontested Ch. 2 bid
of Sangamon Valley TV Corp. WTAX Spring-
field retains 30% holding in Sangamon. WSO
Decatur, Ill., gains 11% interest in Sangamon.
WTAX and WMAY to remain competitive op-
erations.

Albany, N. Y.—WOKO dismisses uhf Ch. 41
bid, acquires 49%-plus option in uncontested bid
of WROW. WOKO would be sold.

Minneapolis-$t. Paul—WTCN and WMIN, com-
petitors for vhf Ch. 11, amend to specify share-
time operation. Amended bids are uncontested
with withdrawal of Meredith Engineering Co.
request for Ch. 1l.

New TV applications:

Weslaco, Tex.—KRGYV requests vh Ch. 5 with
effective radiated power of 28.8 kw visual and
14.4 kw aural, antenna height above average
tenl'ain 752. Replaces application dismissed
earlier. .

Casper, Wyo.—KSPR seeks vhif Ch., 2, ERP
1.386 kw visual and 0.692 kw aural, antenna
minus 6.38 ft.

Paducah, Ky.—Paducah TV Co. seeks uhf Ch.
43, ERP 174 kw visual and 88 kw aural, antenna
482 ft. Firm is headed by Irving Geist, New
York clothing manufacturer, and Francis Chorin,
New York investor.

Pittsburgh, Pa.—Metropolitan Pittsburgh Edu-
cational Station (public school and com-
munity venture) seeks reserved educational, non-
commercial vhf Ch. 13, ERP 60.3 kw visual and
30.2 kw aural, antenna 616 ft.

Transfer requests:

KONA (TV) Honolulu, now off air, asks con-
sent to tramsfer control of Radio Honolulu Ltd.,
permittee, through sale by Herbert M. Richards
of B5% for $60.488 to principals in KPOA and
KGU. KPOA to he disposed of after grant
[B-T, March 18]. KGU and KPOA groups also
to buy 15% held by minority stockholders at
80% of par. KONA reported current assets of
nearly $3,300, current liabilities nearly $186,500.
KONA plans to ask change from Ch. 11 to Ch. 4.
KPOA and KGU dro ids for Ch. 4. newly
sought by American Broadcasting Stations Inc.,
vhf Ch. 2 grantee at Cedar Rapids, ITowa (WMT).

WTVU (TV) Scranton, Pa.—Seeks assignment
of permit from partnership to new corporation
owned by Mr. and Mrs. Frank J. Collins. Dahl
W. Mack and Henry J. Geist withdraw, receiv-
insvgm.mo and $9,800 respectively.

B-AM-FM-TV Atlanta, Ga.—Asks approval
to relinquishment of control by James M. Cox
Jr., trustee of certain voting stock for mother
and two sisters. as result of conversion of pre-
ferred stock to common stock held by other
stockholders and issuance of new stock. Cor-
porate reorganization is in accord with 1950
merger of Atlanta Journal and Constitution.

Other TV application dismissals:

Abilene, Tex.—KWKC drops bid for vhf Ch. 9,
leaving uhcontested bid of KRBC.

St. Louis, Mo.—Meredith E'%glneerin Co. drops
bid for vht Ch. 4, leaving KXOK, Kﬁox. KWK
and Missouri Valley TV Co. still pending.

Rochester, N. Y.-Meredith Engineerin& drops
bid for uhf Ch. 15, leaving WGVA eneva,
N. Y., and WARC still pending.

Granted power changes and STAs:

KAFY-TV Bakersfield, Calif.—Granted chan%e
in ERP from 20.5 kw visual and 11 kw aural to
19 kw visual and 10.5 kw aural. Uhf Ch. 29.
KTXL-TV San Angelo, Tex.—Granted change
in ERP from 11 kw visual and 5.5 kw aural
27.5 kw visual and 155 kw aural. Vhf Ch. 8.
WMTV (TV) Milwaukee—Granted ERP change
from 16.5 kw visual and 9.3 kw aural to 17 kw

BROADCASTING ® TELECASTING

ALL CLEAR

TACOMA, Wash.,, viewers of KTNT-
TV now are regularly hearing what they
see on their screens. Previously, there
had been instances where the relation-
ship of audio to video of KTNT-TV was
nebulous to say least [BeT, April 6].
Reason was that one of harmonics of
KISW (FM) Seattle fell in picture chan-
nel of KTNT-TV. Action two weeks
ago by Seattle FM station in installing
harmonic trap to filter out disturbing
radiations cleared up-disturbing situation.

KGIL Control Purchased

CONTROL of KGIL San Fernando, - Calif,,
acquired for $54,000 by group headed by Wil-
liam B. Dolph, executive vice president of
WMT Cedar Rapids, ia., and Herbert L. Pettey
[B®T, March 23]. Their associates in purchase
include E. P, Franklin; Fulton Lewis, jr.; ex-
Sén. D. Worth Clark of Idaho, and Herbert M.
Bingham, all stockholders in KJBS San Francis-
co. In addition purchasing group includes Stan-
ley G. Breyer, KIBS commercial manager;
Russell Quisenberry and John Tuttle, San Fern-
ando businessmen.

Deal involves purchase of entire holdings of
1,325 shares common voting stock of Faye J.
Smalley Jr., KGIL president-general manager,
and half of 1,450 shares preferred non-voting
stock held by Howard P. Gray, vice president-
commercial manager who becomes general
manager on FCC approval of sale. Mr. Smalley
remains as consultant. Sale negotiated by Albert
Zugsmith & Assoc., Hollywood.

KRTYV (TV) Names McDonald

PATT McDONALD, long manager of WHHM"

Memphis, named by Kenyon Brown, KRTV
(TV) Little Rock president, to be general
manager of first Arkansas station. KRTV
started telecasting April 5 on uhf Ch. 17, with
CBS-TV affiliation. Mr. McDonald is former
member of NARTB board for small stations
and served on several NARTB committees. He
is native Texan and has managed KWFC Hot
Springs, Ark., KCUL Fort Worth and other
Texas stations, having been in broadcasting 16
years.

visual and 9.1 kw aural. Uhf Ch, 19.

WIBM-TV Jackson, Mich, — Granted ERP
change from 215 kw visual and 110 kw aural to
19 kw visual and 9.6 kw aural. Uhf Ch. 48.

WLOK-TV Lima, Ohio—Granted ERFP decrease
from 20 kw visual and 11 kw aural to 16 kw vis-
ual and 83 kw aural. Uhf Ch. 73.

WWNY-TV Watertown, N. Y.—Granted ERP
boost. from 185 kw visual and 100 kw aural to
235 kw visual and 120 aural. Uhf Ch. 48,

KELO-TV Sioux Falls, S, D.—Granted ERP
change from 57 kw visual and 29 kw aural to
55 kw visual and 33 kw aural. Vhf Ch. 11,

WCOV-TV Montgomery, Ala—Uhf Ch. 20
grantee, issued STA to commence commercial
operation effective April 8.

WPAG-TV Ann Arbor, Mich.—Grantee uhf Ch.
20, issued STA commence commercial opera-
tion effective April 3. .

KVEC-TV San Luis Obispo, Calif.—Vhf Ch. §
grantee, issued STA comimnence commercial op-
eration effective April 8. |

Two new FM applications filed, one by

KIND Independence, Kan., for Ch, 226 and
one by Northeast Radio Corp., Ithaca, N. Y.,
for Ch. 279.

PEOPLE

RICHARD T. CONNOLLY, assistant director
of Young & Rubicam radio and TV publicity
department, on April 20 will join NBC -as di-
rector of press department, Sydney Eiges, vice
president in charge, is announcing today (Mon-
day). He replaces FRANK YOUNG, for whom
future plans will be announced later.

WILLIAM C. GOEGHEGAN, vice president,
Compton Adv., N. Y., to Sherman & Mar-
quette, same city, as vice president.

ALFRED LORBER, assistant to the general
attorney of Celanese Corp. of America, named
assistant to Norman A. Adler, general attorney
for Columbia Records, N. Y.

TED WALLOWER, timebuyer with Berming-
ham, Castleman & Pierce, N. Y., to Harry B.
Cohen Adv,, N. Y., in same capacity.

PAUL KELLER, for past three years assistant
research director of N, Y. office, N. W. Ayer &
Son, to ABC research department as supervisor
of ratings. He formerly was research analyst
with Biow Co., N. Y.

ADNA H. KARNS, vice president and general
manager of Air Trails Network (WING
Dayton, WIZE Springfield, WCOL Columbus),
elected president of Ohio Assn. of Radio &
Television Broadcasters,

ARB to Show Uhf Homes
In Joint Uhf-Vhf Cities

SERIES of quarterly surveys showing percent-
age of television homes and percentage having
uhf receiving equipment in joint uhf-vhf cities
started by American Research Bureau. James
W. Seiler, head of bureau, said surveys were
taken for first week in April and figures will be
available to subscribers within week or 10 days
on confidential basis. Data also will show
station most viewed in each market.

Cities covered in first survey include Wilkes-
Barre, York, Reading and Allentown-Bethle-
hem, Pa.; Atlantic City, N. 1. Springfield,
Mass.; Youngstown, Ohio; Peoria, Ill.; South
Bend, Ind.; Mobile, Ala.; Roanoke, Va. Other
cities will be added as they enter joint uhf-
vhf category,

KYNO-TV Plans Fall Start

GENE CHENAULT, general manager of
KYNO Fresno, said Friday mid-fall starting
date is contemplated for uhf Ch. 47, granted
last week (see early story page 52). RCA
equipment will be installed on “high priority,”
he said, but no discussions yet have been held
regarding either network affiliation or national
representative. Mr. Chenault said J. E. O'Neill
had designated him general manager of TV
operation. Charles Theodore, formerly with
Paramount-KTLA (TV) Los Angeles, becomes
operations supervisor. He, along with Bert
Williamson, of KYNO, who will be in tech-
nical charge, will supervise installation of new
TV station.

Indian’s Games on WBEN-TV

WBEN-TV Buffalo will telecast 15 games of
Cleveland Indians baseball team, with 10 games
on Saturdays, four on Sundays and Labor Day
game. Schedule runs from April 25 to Sept. 27.
Sponsors are Frontier Qil Refining Co. and
Nick Delgato Appliances, Buffalo.

Admiral Sales -

ADMIRAIL Corp. sales for first quarter of
1953 exceeded $67 million, second highest in
company’s history, Frank H. Uriell, vice presi-
dent, advised stockholders.

April 13, 1953 ® Page (1



. Texas' first post-freezo station~West
% Texos' first operating television station
L' ~South Ploins’ first telecenter—KDUB-
il TV of coursel

1
il 317,700 potential customers with the

3rd highest income per capita in the
it notion are signed, sealed and Chan.

i neled for your message on KDUB-TV,

W. D. *Dub” Rogers—President
Mike Shapiro—Commercial Mgr.

Effective Power
35,000 Watts Visual
17,500 Watts Avral

Avery-Knodel, Inc.
National Representative

affiliates: Paramount DuMont
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Darling, ‘Theyre Playing Our Song

(About three months ago we ran an ad with (Part [[)
that headline. This is another ad. Don’t not
read this one thinking you have read it.}

CEDAR RAPIDS

35000 WATTS 600 KC
REPRESENTED BY THE KATZ AGENCY
BASIC CBS NETWORK

BROADCASTING ® TELECASTING

Years ago when radio was called wireless a young mar-
ried couple bought a dining room set at Smulekoff’s®.
Later they moved to Spokane, Wash. Still later their
furniture got shabby. The long-ago bride was senti-
mental about the material on the chair seats, but
couldn’t remember where it came from. Then last
summer—forty years after the purchase—she happened
to be listening to the radio.

From back East in lowa came the electrifying name.
It was the Voice of Fate, whispering sweet Smulekoffs
in her ear. Then she remembered.

You know, we wish they could have matched that
material. Wouldn't that have been a pay-off?

Moral:
1. They don’t build furniture that way
any more.

2. Much as Eastern Iowans like WMT,
some of them still move away.

* We're glad you asked. Smmulekoff’s is a home furnishings em-
porium with an open mind about radie. They're trying out our
10:00 P.M. Newe—have been for 12 years.
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A show that wins customers for the lowest cost in network television
—less than a dollar a thousand!

It's made for all kinds of budgets and sales calendars:

It can be bought in any number of five-minute segments for only $355 each, plus time

...a single insertion for a special holiday promotion—

or a seasonal or year round campaign.

It's on Monday through Saturday...11 to 11:30 between “Arthur Godfrey Time” and “Strike It Rich.”

Its rating is almost half as high again as the next best “magazine-insertion” show.
It’s the hottest buy today in all advertising.

It's called “There's One In Every Family."Itson (V3G 'R LEVISION



public service builds

public acceptancel

On Good Friday, WPRO and WPRO-FM broadcast
their award-winning version of “The Passion” for the fourth consecutive

year. At its Sixth Annual Religious Radio Workshop, the Broad-
casting and Film Commission of the National Council of Churches
of Christ honored this program with a “First Award . . . in
Recognition of Excellent Religious Content and Outstanding Radio

Production.”

Mindful of its public trust, the Cherry & Webb Broadcasting Company
devotes hundreds of hours yearly to religious programs . . . programs pro-
viding spiritual inspiration and understanding and based on a broad

concept administering to the varied religious needs of the community.

one of the

reasons why...

more
New Englanders
listen to

PROVIDENCE

than any other
Rhode Isiand
station

CBS RADIO * 5000 W + 630 KC *« AM & FM

Represented by RAYMER
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— IN REVIEW

AUTO SHOW

(One-time replacement of Suspense)
Tues., 4/7, 9:30-1¢ p.m. EST.
CBS-TV, Tues, 9:30-1p0 p.m. EST.
Sponsor: Electric Auto-Lite Co.
Agency: Cecil & Presbrey.
Executive Producer: William Dozier.
Production Supervisor: Ezra Stone.
Director: Rai Purdy.
Stars: Irene Dunne, Robert Merrill, Peter

Birch and company of dancers, Elliot
Lawrence and his orchestra.

... As a guide to the determination of good
telecast advertising practice, the time standards
for advertising copy, presently suggested, are as
follows:

Length of Program Class “A” Time
[Total Commercial Time)
(Minutes)
30 3.00
... from the NARTB television code

SOMEBODY at CBS-TV got this formula
backward last Tuesday when Auto-Lite pre-
sented a special auto show in lieu of its reg-
ular Suspense. There was about three minutes
of what might, with generosity, be called pro-
gram. The balance of the half-hour was a
pitchman’s dream of TV,

This was Auto-Lite’s TV courtesy call on
the automobile makers who use Auto-Lite
products. It was plain, before the show was
over, that Auto-Lite has cornered the market.
Almost everyone but Ford and General Mo-
tors was there. There would, of course, be
some justification in such a program if the

i new models were commented upon objectively.

In this case, the descriptions of the cars were
adman talk. Every car was given the full com-
mercial treatment.

An attempt was made to take the commercial
curse off the evening by having Irene Dunne
pretend to be in the market for a2 new car.
Miss Dunne met executives of each company
and then was treated to a hard-selling pitch
for each car, completely negating the purpose
of her appearance in the script. The non-
commercial bits in the program were, in order,
a dance by some chorus girls, a song by Rob-
ert Merrill, a finale featuring WACS, WAVES,
female Marines and Air Force women who
formed up with flags behind Mr. Merrill as
he sang “America, The Beautiful.”

Score one dud for all concerned.

* * *

VACATIONLAND AMERICA

NBC-TV, Sun, 5:30-5:45 P.M. EST and on
other stations at various dates and times

Sponsor: Fram Corp.
Agency: Van Sant, Dugdale & Co.
Director: J. M. Maticka

Writer: Robert Walsh
Film Supervisor: Henry Traiman

Stars: John Cameron Swayze, his wife and
two children

Film Editor: Walter Sampson

DESIGNED TO attract the attention of the
family that is forming vacation plans, a 13-week
series, Vacationland America, began on NBC-
TV on April 5, It promises to be a pleasant,
relaxing and informative program, chockful of
tips and suggestions.

John Cameron Swayze, abetted by his wife
and their two children, John and Susan, took
viewers on a tour of Washington, D. C. and
Colonial America on the initial presentation.
It was fun, both for the Swayzes and for the
viewers, Newscaster Swayze knows most of
the answers but the children chime in occasion-

BROADCASTING ® TELECASTING



Prug and Food advertisers

will find the most sales-effective

radio-TV merchandising plan in

THE Swayzes oN Touk

ally with references to historical landmarks.

In subsequent visits, the Swayzes will travel
to Florida, northern California, New Orleans,
New England, and other points of interest. The
series was filmed on location. The Washington
episode offered some excellent photography and

Washington is the...
moved at a rapid, though by no means frantic
pace.

Though 15 minutes can provide scarcely

" =

more than a smattering of the various vacation-
lands, Fram, the sponsor, has come up with a merc an ISI“
device to mitigate this shortcoming. It is offer-
ing a booklet elaborating on the area visited by
the Swayzes each week. Available from out-
lets carrying Fram products (oil and motor
cleaners), the booklet should have promotional YY)
as well as utilitarian value.

* * *

TWO FOR THE MONEY

Tuesdays, NBC-AM-TV, '10-10:30 p.m. EST.
Sponsor: P. Lorillard Co. (0ld Golds).
Agency: Lennen & Newell.

Star: Herb Shriner.

Judge (who times & judges contestants’
answers): Dr. Mason Gross, provost of

Rutgers T,

Prgduced by Goodson-Todman Produc-
ons. s _ N

Exeontive Producer for G-T: Gil Fates. Drug advertisers on WMAL and /or WMAL-TYV
Director: Jerome Shnur get point-of-purchase displays in 75 People’s Drug
Writers: Norman Barasch, Carrcll Moore, . .

Roy Kammermann. Stores —60% of all drug sales in the Washington
Musical Director: Milton DeLugg. .
Announcers: Dennis James, Ken Williams. Metropolitan Area!

Origination: New York.

Food advertisers on WMAL and /or WMAL-TYV

A QUIZ-audience participation show is as en-

tertaining as the personality around whom it is get point-of-pnrchase displays in 32 Food Town and
E;n]lt; Sg‘;yo for the Money is lucky. It has Food Fair Grocery Stores—3$60 million in business
erb Shriner.
The show gets going each week with a report annually!

from Mr. Shriner on the folks back home—just
incidental bits of information, supposedly
garnered from a newspaper, about the people '

out in Somewhere-or-Other, Ind. Although A!ly Katz salesman can tell you how to get
conversation with contestants turns up many customer contact with effective, low-cost
amusing moments, Mr. Shriner’s droll wit and ..

aptitude for understatement are particularly advertlsmg on

effective in his introductory comments.

The quiz portion of Two for the Money is
better than average. Two persons in the studio
audience make up each team. Each team is
asked three questions for which there are many

possible answers, For every correct answer | THE EVENING STAR STATIONS

given in a 15 second period, P. Lorillard Co., am
which sponsors the show for its Old Gold IN WASHINGTON, D.C.

cigarettes, pays $5. Questions are a bit more g f m
probing than “What ho]iday do you associate REFPRESENTED BY THE KATZ AGENCY. INC. S
with ‘White Christmas’? and contestants, in b t'U
general seem better informed than to pop up ABC INWASHINGTON, D.C.

with “Easter?’ for an answer. Dr., Mascn

Gross, provost of Rutgers U., lends some in-
tellectual class to the production as judge of the
contestants’ answers. |
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OPEN MIKE

Agency Plus

EDITOR:

Keep.up the good work. All of us in this
agency enjoy B®T and have been able to re-
ceive many plus benefits from it.

William 1. Levi
Account Executive
Robert Acomb Inc.
Cincinnati, Ohio

Two-Year Gap

EDITOR:

After a full week at the IRE show here in
New York, I am a bit behind in my reading.
Today I noticed in your splendid publication,
that I had joined the Gates Radio Company,
after KLIZ Brainerd, Minn., [B®T, March 23]
and I appreciaté your notice. It is true that I
have joined Larry Cervone in the New York
office of Gates Radio Co., but in order that my
radio station friends will not be puzzled, it was
Audic & Video that I was last associated with,
and my KLIZ affiliation was a couple of years
back.

Edw. 1. Wilder
Sales Engineer
Gates Radio Co., N. Y.

Big Speakers Needed

EDITOR:

. There are still strong interests, including
one large manufacturer, who insist on plugging
FM. Please do not misunderstand me, FM
is good for limited use, but it is not universal
to our way of life . . . namely in cars, beaches,
hiking and every conceivable use . . . but AM
is adaptable for all of these uses. FM has
thus far served to divide and confuse the in-
dustry, while in the AM broadcast spectrum
we really have something, but we are allowing
it to be continually castigated by poorly built
receivers . . . and it may be slowly becoming
a “midget” receiver industry. The quality of
AM transmission, if properly reproduced, will
satisfy at least 95% of the high fidelity fans, be-
cause they are only high fidelity fans for a
short while until they can get to the tone con-
trols to turn it down, “to make the music a bit
softer, don’t you think?”

I have this suggestion to make . . . If the
manufacturers cannot put out a big speaker
table model receiver with an AM receiver unit,
capable of reproducing music well and tuning
with at least a 5 microvolt sensitivity at full
volume to sell for $25, then the AM industry
should organize a company and begin producing
a line of table model receivers having these
features, for said $25, with the thought of put-
ting a first class AM radio music box in every
bedroom and kitchen in America, that has good
quality and dependability. . . .

Lee Hollingsworth,

President

WKBS Oyster Bay, N. Y.
{EDITOR'S NOTE: BeT wishes to emphasize its
policy of keepmyin“Open Mike"” as open as pos-
sible. Mr. Hollingsworth’s letter is therefore

printed, though un ubtedly there will be readers
who disagree with him

Self-Effacing Radio-TV

EDITOR:

. .. Why is it that on every radio or TV
program on which a reporter plays a part, he
is identified as a newspaper reporter?

As we all know, our own media have com-
petent newsmen, and many of them do news
beat reporting.

Every time a newspaper reporter is written
into a radio or TV dramatic cast, it has the

SHOW
STOPPERS

PLUS
YOUR DISC JOCKEY

GIVES A NEW

“THIRD
DIMENSION"

TO LOCAL
RADIO PROGRAMMING

SHOW STOPPERS is a disc-seript service
which gives your d.j. additional voices with-
out additional personnel. This disc-and-con-
tinuity-per-month gives him comedy se-
quences, production numbers. He gets dozens
of character-voices from tough gunmen to
Irish washwomen, society belles, to brone
bustin' cowboys—with intriguing sound ef-
fects.

In exact accordance with the script, these
dozens of characters inject themselves into
the show with many voices, many situations.
You have a studio full of interesting, talka-
tive, cooperative guests (and some not-so-co-
operative). They annoy, they needle, they
stir-up, they worry the d.j. They give any
show a change of pace, character variety and
comedy relief.

Rates start at $5.50 per month depending on
market. Write for full information.

SHOW
STOPPERS

P. O. Box 210, Grand Central Station
New York 17, New York

Hewe Onleans’. . . ..
BEST BUY

here are the facis to back up your
decision to use . . .

WMRY, New Orleans’
Negro Market Station

Based on latest morning Pulse and
published announcemeni rates, you
pay less, far less, per percentage of
listeners, with WMRY.

% OF COSTPER %
STATION LISTENERS LVSTENERS
WMRY (Ind) 12 44c
Station A (Net) 28 $1.07
“ B O~ 12 $1.17
R - E 11 $0.65
R RS 10 $1.50
“ E {Ind) b $0.88
S 4 $1.40
A TR 4 $1.05
2 e 3 $1.63
L 5 $1.06

G00KC “THE SEPIA STATION®

WMRY

MEW ORLEAMS,

Gill-Perna, Inc.—Natl Rep_

BROADCASTING ® TELECASTING



psychological effect of tearing down the radio
or TV news report’s program which may follow
on the same station.

Carried one step further, dialogue may go
something like this:

BOB: Better postpone that picnic, honey.

It’s going to rain.

MARY: No, dear. This morning’s paper
said it would be clear.

Here again, why give newspapers preferential
treatment?

We naturally expect a certain amount of
friendly (?) “throat-cutting” from the competi-
tion, but why be so masochistic as to assist
in the operation? . . .

Truman H. Walrod
News Director
KWIM Des Moines

New Invention

EDITOR:

. The “Little Jim Dandy Time Streicher”
is the brain-child of the WAVE-AM pro-
gram director, Jim Caldwell. Please note that
the present day radio hour contains five quar-

xulca NB8¢C

\\b\ rt‘f hour ?" rter

ters. These “quarters” generally vary in length
with the importance of the program.

Jim informs me that dealer inquiries are in-
vited.,

LaVell Waltman
Commercial Manager
WAVE-AM-TV Louisville

Turning Point?
EDITOR:

I think your editorial on rate cutting [BeT,
March 23] is so strong it may mark the turning
point in that nasty disease. You have courage.
You name names. 1 shall reproduce it and
mail it around. Good thinking. Good writ-
ing.

T. F. Flanagan

Managing Director

Station Representatives Assn.
New York

Wage-Hour Law

EDITOR:

BeT has become a powerful instrument of
service within the broadcasting field. It is
sincerely hoped that as the months pass you
will see fit to familiarize yourself with the grow-
ing inequities of the Wage-Hour Law and urge
upon the National Association [NARTB} the
importance of taking the lead in seeking Con-
gressional repeal of some of the more strikingly
unfair provisions of the law as are now applied
to broadcasters and others.

Cy. N. Bahakel, President

WABG, Greenwood, Miss.
{EDITOR'S NOTE: BT expects to continue
watching wage-hour develoepments closely. There

will be appropriate comments on our editorial
page from time to time.]

BROADCASTING ® TELECASTING

take a Look at. ..
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WFDF IS Em'.ﬁj,huqu:’\\ |
FIRST in GM’s '

BIGGEST PLANT CITY qﬂ il

The figures at the right clearly illustrate the
great importance of the WFDF market in any

sales promotion plans.

Flint Michigan is a growing, all-year market.
More than one-half of General Motors multi-
millien dollar expansion program is now
underway in Flint, With contracts totaling
one-half billion dollars, Flint is still expanding

its earning and spending abilities.

WEFDF, Flint’s First Station, now in its 32nd
year, is expanding with this great Market.

You can sell the “Fabulous Flint” market
through its First Station, WFDF.

FOF

NBC Affiliate
Represented by the KATZ AGENCY

la ¥

-

AN
4?4 * General
!

53,365 G.M. employees in
Flint earned $251,459,199 in
1952

[ ]

68,532 G.M. employees in
the WFDF market area earned
$318,765,000 in 1952.

40% of the G.M. employees
in Michigan live in the WFDF
area,

Almost 1/3 of G.M.s total
Michigan payroll is poured
into the WFDF area.

WFDF completely dominates
this rich industrial market.

FLINT, MICHIGAN

Associated with: WOOD and WOOD-TV Grand Rapids
WFBM and WFBM-TV Indianapclis — WEQA Evansville
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Sutting pretty... thanks 1




Over the years, “Uncle Dick™ Slack, St. Louis furniture
tycoon, has seen some sweeping changes in the styling of the
furniture he sells —but none in the advertising he buys

to sell it. Today, as he has for more than two decades, Uncle

Dick relies most on 50,000-watt radio station KMOX.

It began 20-0dd years ago when he found himself competing
with three other furniture dealers on the same block. That
got his dander up and brought him to kmox. At the

time, Uncle Dick was short on budget, so kMmox fixed

him up with a low-cost schedule of two-a-day announcements.

And in no time at all, Uncle Dick’s business was booming.

It continued to boom, year after year. Today—after more
than 1,000 consecutive weeks on KMox — Uncle Dick’s
radio schedule has increased to 14 quarter-hours per week,
all on kmMox. And his furniture business has expanded

to three giant stores and four huge warehouses.

At this moment, Uncle Dick is sitting pretty, secure in the
knowledge that KMoX consistently reaches more of his

prospects than any other St. Louis advertising medium!

If, like Uncle Dick, you’d like to turn the tables on your
competition, call us or CBS Radio Spot Sales. We’ll furnish

you with a success story of your own.

REPRESENTED BY CBS RADIO SPOT SALES KM OX

“THE VOICE OF ST.LOUIS” * 50,000 WATTS « CBS OWNED



Naturally, KDYL is
pleased to win one of
these coveted awards
as a result-gerting
station. But even more
pleased are the adver-
" tisers who wse KDYL.

You, t00, can
“cash-in” on the
prosperous, growing,
Utah market. For
" results use the
station that offers
programming,
audience,
merchandising and
showmanship —
KDYL.

°

KDYL — leader in
the heart of a
billion dollar

market.

“Bc Motwaoark

s ALT LAKE CITY,UTAH

“First in Showmanship”

National Representative: John Blair & Co.
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our respects

to JOHN C. DOERFER

IN 1949, the Wisconsin Public Service Com-
mission was in bad shape. Members weren’t
talking to each other. Rate cases were piling
up. The reputation of the Wisconsin Commis-
sion, always high among state regulatory
agencies, was on the verge of plummeting.

Six months after the youthful looking John
C. Doerfer was named a commissioner, and
elected chairman by his colleagues, the Wis-
consin PSC was back on the track. Cases were
being decided in an average of three months.
Commissioners were once again talking to
fellow commissioners. The PSC's standing in
the national utilities commission picture was
still of the best.

That is one of the capabilities of the newly
appointed FCC Commissioner. He is an excel-
lent administrator and he gets along with
people.

Friendly and dapper, Mr. Doerfer looks like
the kind of public servant whose enemies, if he
has any, have a high personal regard for him.

This is attested by the unanimous editorial
praise his nomination to the FCC received by
such divergent state newspapers as the Mii-
waukee Journal (“able, hard-working, hard-
hitting™), the Wisconsin State Journal (“high-

minded, fair-minded and tough-minded™) and -

the Shebovgan Press (“Mr. Doerfer showed he
believed in firm regulation of utilities but not
in strangling them.”)

There's ancther attribute which friends of
Mr. Doerfer peoint out—his energetic compe-
tence. This comes not only from within, but
also from his background and experience.

Energetic Competence

John C. Doerfer was born Nov. 30, 1904, of
German-American parents in Milwaukee. His
grade and high school education was in West
Allis, an industrial suburb of Milwaukee, which
now has a population of 40,000.

From 1924 to 1928 he attended the U. of
Wisconsin in Madison. He worked his way
through college, waiting on tables and doing
the dozens of odd things students do to earn
an extra dollar. He also found time to try
out for the swimming team. He got his B.A.
in commerce, with a major in accounting, in
1928. A year later he married Ida M. Page,
an English teacher.

For the next three years, Mr. Doerfer
worked as a fledgling accountant in Milwaukee.
A condemnation case with which he was as-
sociated sparked an interest in law. Finding
he could schedule classes in the morning and
work in the afternoon, he enrolled in Marquette
U. Law School in 1931 and four years later
received a doctor of jurisprudence degree—cum
laude.

He hung out his shingle in West Allis that
year and for the next 15 years traveled the

road of a civic-minded,
barrister in his home town.
secutive terms, beginning in 1940, he served

successful young
For three con-

West Allis as city attorney. Then in 1949,
Gov. Oscar Rennebohm appointed him a com-
missioner of the state’s Public Service Com-
mission.

Those who know Mr. Doerfer describe him
as a good middle-of-the-roader in politics. He
ran for the Democratic nomination for state
senator in 1935, but failed to be chosen. His
people were staunch Democrats. Both as city
attorney and later as a member of the PSC,
he was classed as a non-partisan. In Wiscon-
sin, public offices more often than not must
be filled by non-partisans.

The 1937 Supreme Court packing plan of
President Franklin D. Roosevelt turned Mr.
Doerfer from Democratic leanings. In fact,
in 1940 he was chairman of the West Allis
committee for the election of Republican Presi-
dential candidate Wendell L. Willkie and has
remained on that side of the political fence
since then. In his biography, submitted to
the Senate when it was considering his nom-
ination to the FCC, he included a straight-
forward statement that he is a member of no
political party. -

Mrs. Doerfer is the sister of one of Mr.
Doerfer's U. of Wisconsin classmates; she' was
a student at West Allis High School while
Mr. Doerfer was there. She also is a graduate
of the U. of Wisconsin. The Doerfers have
two boys: John Page, 16, and Gordon Dee, 14.

Mr. Doerfer gives the impression of fitness.
He obviously keeps himself in condition. He
lists the Milwaukee Athletic Club, the West-
moor Country Club (Milwaukee) and Maple
Bluff Country Club (Madison) among his
clubs. What he did not include in his

" biography is that he has been a member of

the . Madison Curling Club for the last fwo
years. Curling is that ancient Scottish “hockey”
game, played on ice with brooms and pucks
that look like old fashicned steam irons.

Mr. Doerfer lists his hobbies as golf, fishing
and reading. As to golf, he’s said to play “a
very respectable game.” History, the classics
and newspapers are his favorite reading matter.
He readily admitted he has no TV set and
doesn't have a very definite opinion on educa-
tional TV, color TV or the hundreds of other
broadcast problems he’s bound to meet up with
at the Commission. The reason he has no TV
set, he explained, is that’ Madison is 80 miles
from Milwaukee and the TV signals from that
city are received erratically in the Wisconsin
capital. Also, he added, with a twinkle in his
eyes, he wasn’t too sure about the effect of TV
on his two sons.
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a revolutionary
new facsimile
service for
television stations..
news and photos
on a

[ \NTERNATIONAL NEWS
N ACSMLE

15
£R nocaN [AE14 ] PATEM

single circuit!

LIEENSED UND

Here is the most dramatic news service combination created exclusively for television
stations . . . and the first major innovation in news and photo transmission since the advent
of television itself.

International News Facsimile, the result of intensive research by electronic engineers, offers
high-speed simultaneous transmission of news and photos on a single leased wire circuit. ..
in o form ready for instant use . . . and at a cost within the reach of the smatllest TV station.

It carries news bulletins and summaries from !nternational News Service that are specially
written for voicing by the newscaster . . . spot news and sports pictures from International News
Photos that are sized and processed for TV use either with a studio camera or in an opaque pro-
jector . . . as well as completely processed TV newscasts in which the latest news and photos
are integrated into finished programs.

Everything transmitted is received on a roll of paper that needs no developing or process-
ing. Photos are ready for telecasting as soon as they are torn off the machine, or a TV camera
can be dollied up to the machine for dramatic impact.

The facsimile circuit is also coordinated with daily news film service, providing special scripts,
script revisions, messages on film shipments and other special material for Telenews film clients.

International News Facsimile is the long-awaited answer to fast, efficient and economical
transmission of news and photos for television.

INTERNATIONAL NEWS SERVICE

Television Department

235 EAST 45th ST. e NEW YORK 17, N. Y. ¢ TELEPHONE: MURRAY HiILL 7-8800
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the
magnolias
are
marvelous

.. .the market is magnificent!

If you've slipped into thinking of the south in terms of
magnolia and honeysuckle—take another look at the
Carolinas-south. You'll see magnolias but you'll also see
industry producing 1/2 of the nation’s textiles, 1/3 of its hosiery
and 1/7 of its household furniture. And take a long lock at
Charlotte, Capital of the Carolinas, where a 75-mile radius
embraces more people than the same radius of Richmond,
Birmingham, Atlanta or New Orleans. Don't be magnolia myopic
—get the full Carolinas market story from WBT or

CBS Radio Spot Sales.

“f B I CHARLOTTE, NORTH CAROLINA
JEFFERSON STANDARD BROADCASTING COMPANY

Represented Nationally by CBS Radio Spot Sales

COLOSSUS OF THE CAROLINAS
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Basil Grillo

on all accounts

BASIL GRILLO came from lhe gold mining
area around Angel's Camp, Calif., and now
could be considered an active prospector for
that elusive metal in his posts as executive vice
president of Bing Crosby Enterprises Inc., and
assistan{ to Everett Crosby, BCE Inc. president.

He learned finances, corporations and man-
agement after graduation from the U. of Cali- |
fornia at Berkeley in 1932, '

After a term as credit manager for a whole-
sale pharmaceutical firm, Mr. Grillo was a Cali-
fornia state tax auditor, assigned to the Los
Angeles office. He joined BCE in 1945 but at
that time none of the present far-flung opera- |
tions had been organized. ‘

Now that BCE has many irons in the fire,
he serves the corporation in a number of |
capacities. As executive TV film producer,
he is now supervising the Crown Theatre series

(26 half hour dramas) of which Gloria Swan- | |

son is hostess-m.c. Programs produced under
his supervision which are being re-issued, are
Rebound as Counterpoint, original Fireside
Theatre as Royal Playhouse, and The Chimps. |

Budget-wise, Mr. Grillo also has a hand in |
the CBS Radio Bing Croshy Show, packaged by
BCE and sponsored by General Electric. An-
other responsibility is Video Tape Recorder,
an electronic tape recording system that may
influence the future of movie and TV film pro-
duction.

Because of increasing TV time and pro-
duction costs, and more careful sclection of |
markets by sponsors, Mr. Grillo sees a great
future for the VTR process.

“We'll give them better quality, lower pro- |
duction costs, more speed, grealer mobility,
and fewer problems,” he says. |

He is an executive in all or most of the
Crosby companies that make up Bing Crosby |
Enterprises Inc. |

Involved are Decros Ceorp; Bint Croshy
Minute Maid Corp. (frozen orange juice dis-
tributor); Bing’s Things Inc. (merchandisers
of new and novel commercial items); Bing
Crosby-Jayson Inc. (sport shirts); Bing Crosby
Ice Cream Inc. (franchised ice cream prod-
ucts), and KXYL-TV Spokane, part of Mr.
Crosbys personal broadcast operations.

The Grillos (he married June Nunn) live in
suburban Encino, about 12 miles from his
Hollywood headquarters. They have three sons:
Garry, 17, Basil Jr., 13, and Michael, 5. Be- |
cause “it’s better for the entire family,” Mr.
Grillo gave up golf for hunting.

BROADCASTING ® TELECASTING

Miss Kathryn M. Hardig
The Ralph H. Jones Co.
3100 Carew Tower
Cincinnati 2, Ohio
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CHARLESTON i
'THE TIERNEY COMPANY

CBS Radio @ The Branham Company
West Virginia’s Leading Advertising Medium
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197% More
Listeners than

Station “B”—

for only
60% More
Money!

KWKH is far and away your best radio buy in the really
important Arkansas-Louisiana-Texas area.

KWXH delivers 197% more Average Daily Listeners
than the next most economical buy
in Shreveport — yet costs only 60% more moneyi

These audience figures are from the new Standard
Station Audience Report— the more conservative of the
two recent audience surveys made in this area.

If you’d like to know ALL about KWKH’s superiority
in Arkansas-Louisiana-Texas, ask your Branham
man, or write us direct.

[L'“”K"v “B”J (kwkH B |

TOTAL LISTENERS
LISTENERS PER DOLLAR

A Shreveport Tlmes Statwn

50,000 Watts « CBS . ELEEIL LOUIS]ANA

The Branham Company, Representatives
Henry Clay, General Manager
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CUSTOMERS TELL RADIO
TO END SPECIAL DEALS

Acting to “protect clients,’” agencies and advertisers send searching
inquiries to stations and their representatives in attempts to secure
lists of stations reported giving "‘preferential rates’” to Anacin and
General Mills. While KGNC's Tom Kritser makes pointed reply in the
negative and AAAA’s Richard Scheidker calls attention to forbidding
clause in NAB-4-A’s standard contract, SRA’s T. F. Flanagan calls the

discount reports “exaggerated.”

varying replies.

A GROWING NUMBER of advertisers and
agencies, reacting strongly to reports of special
rates being granted by certain stations to in-
dividual advertisers, last week admonished
broadcasters, in effect, either to hold the rate
line against these preferential deals or extend
the favored terms to all clients.

The brewing tempest was brought to its
present boil by disclosures of a spot anpounce-
ment “package-deal” accorded General Mills
by a list of stations and a “10% discount for
firm summer contract” of spots extended by
some outlets to Anacin.

Last week, B®T learned, Reggie Schuebel,
partner of Wyatt & Schuebel, the New York
Television-radio department for a substantial
number of “out-of-town” agencies, sent out let-
ters to station representatives in behalf of her
clients requesting a list of the outlets carrying
the Anacin spots.

Demand’ Single Standard

Miss Schuebel asserted she was acting to
protect her clients by her implied demand that
the stations adhere to a single standard for
all advertisers. In her letter she requested of
each representative his station Iist so she could
carry the issue directly to each outlet as to
whether it dealt in “preferential rates.”

This letter followed a similar protective com-
munication circulated the week before by Rich-
ard Grahl, timebuyer at William Esty & Co.
[BeT, April 6], in which he inquired of the sta-
tions whether they intended to extend the 10%
discount of the Anacin formula to “all adver-
tisers.”

Texas advertisers and agencies, too, BeT
learned, are watching the issue. In Dallas, the
Albert Couchman agency queried stations car-
rying advertising for its client, Fant Milling
Co., as to what these stations had done in the
way of selling time *at less than . . . published
rate” The Couchman inquiry—also in the
form of a letter—referred specifically to the
“General Mills” schedule negotiated at some-
thing below prevailing card rates [B®T, March
9]

The letter stated that “this agency’s record,
and our client’s record, of fairness and coopera-
tion with radio stations is, we believe, well
known and well documented. But this is serious.

BROADCASTING ® TELECASTING

Individual representatives give

We would like your immediate reply to three
questions:

“(1) Have you in the past sold, or have you
committed yourself to sell, General Mills, or
any other advertiser, any radio time at less than
your published general rate?

“(2) If you have, or when you have, will you
promise to offer us the same rate on an equi-
valent schedule?

“(3) It is our belief that provisions of the
antitrust law and of the FCC make it compul-
sory that you on your own initiative give us
information regarding any break in your rate
structure and our client the advantage of equal
cuts in rate to those given General Mills or any
other advertiser. Isn’t this true?”

At least one station manager is known to have
replied to Mr. Couchman’s letter.

Tom Kritser, general manager of .KGNC-
AM-TV Amarillo, responded that “although
KGNC-AM and TV—has been offered this
abortive proposition, both last year and this,
you have our assurance that we have never
sold anything off our rate card, and no com-
petitor of Fant Milling Co. has ever paid more

or less for equivalent advertising on KGNC
than you. You have our further assurance
that any time there is a change in our rates,
they will be published for everyone to see, and
no under-the-table deals will be made by us.”

When queried by B®T, Richard Scheidker,
vice president of AAAA, brought attention to
the standard contract for spot radio stations
adopted by the NAB (now NARTB) and 4-As
in 1946, which includes the following fair
practice clause;

“(A) It is agreed that the time rate named
in this contract is the lowest rate made by the
station for like broadcasts and that if at any
time during the life of this contract the station
makes a lower rate for like broadcasts, this
contract shall be completed at such lower rate
from that date.”

T. F. Flanagan, managing’ director, Station
Representatives Assn., whose members held a
special meeting Tuesday night to discuss the
problem, maintained to B®T that ‘“‘there has
been a minor outbreak of attempts by a few
agencies and advertisers to induce radio sta-
tions to cut their rates. As usual gossip has
grossly exaggerated the situation.”

‘Highest Standards of Practices’

He quoted the 4-As standard contract on
time rates which he contended has been signed
thousands of times by radio stations.

“Representatives and the vast majority of
stations resent pressures for hurry-up decisions
on proposed new terms, and especially for
special concessions,” he said. “Representatives
will continue in their belief in and devotion
to the highest standards of media practices as
the only sound basis for the welfare of ad-
vertising.”

Response was quick in coming:

Fred Brokaw, vice president of Paul H.
Raymer Co., said his organization is advising
the stations it represents to turn down all spe-
cial deals unless they happen to fit a package
discount on the station’s rate card and avail-

THE SPOT RADIO clinic held by Station Rep-
resentatives Assn. in New York was attended
by these members and guests {l to r): Reginald
Rollinson, SRA advertiser relations director;

Richard F. Goebel, advertising monager, and
Donald Cady, general advertising and merchan-
dising manager, both Nestle Co.; Arthur Mc-
Coy, Avery-Knodel; John Beaton, Blair & Co.
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able to all advertisers.

“We didn’t get any part of the General Mills
business and we're proud of it,” he said.

Lloyd Venard, president of the O. L. Taylor
Co., said that “whenever requests come
through for special rates we remind our sta-
tions that the contract which they have with
agencies requires the same rate for identical
service. The stations on our list have fol-
lowed this policy. There are no cut rates or
under-the-counter-deals.”

Tom Campbell, sales manager, Branham Co,,
New York, said that “some advertisers have
been trying to get special rates for many
years. That's nothing new. At least 95%
of the stations are holding to the rate card.
If those stations are lowering rates due to
other media competition—like television—they
should publish the lower figures on the rate
card.”

Richard Swift, vice president in charge
of television, The Bolling Co., said he felt
that “if the station wants to give a 10% dis-
count they ought to put it on the rate card.”

Campaign Launched Sunday

General Mills launched its two-prongad radio
spot announcement saturation campaign Easter
Sunday, though there was no clear evidence of
just how many stations had subscribed to one of
the four alternative plans for Wheaties or to the
others for Cheerios and Kitchen Tested Flour.

On the basic of early estimates, it seemed
that the company had acceptances from stations
in at least 70 or 80 markets on the Wheaties
schedule, and others in 20 or 25 markets agree-
ing to carry one of the schedules.

Evidence of TV spot schedules for Cheerios,
placed through Dancer-Fitzgerald-Sample, also
cropped up, particularly on Midwest stations.

As for Wheaties, the Knox-Reeves Agency
has remained mum on the number of accep-
tances, but it was conceded that General Mills
was well satisfled with station response, in-
dicating GM may have obtained its quota of
outlets in markets it had pinpointed for spot
saturation. Neither stations nor their represen-
tatives would give acceptance figures.

The reaction of station representatives was
mixed on their station’s plans, though some of
them claimed that “the better ones” have de-
clined GM bids on grounds the cut-rate plan
would set a precedent for other advertisers.

One major radio-TV station representative
told B®T that some of the “less hungry” sta-
tions objected to have radio rates “placed on the
auction block” but others indicated they would
go along with the firm provided the package
was “large enough”—or a substantial enough
schedule were purchased. In that case, it was
explained, they would give run-of-the-station
discount rates and not adhere to a fixed slate—
particularly in the summer months.

No Time Available

Other stations have rejected General Mills’
overtures because they had no time available or
becanse they objected to the floating schedule
of announcements sought by GM throughout
the first 17-week drive. The second lap gets
underway Oct. 18 and runs through March 27,
1954. The floating schedule calls for two weekss
of spots and two weeks of no schedule at all.

Another representative explained that two or
three of his clients had accepted the schedules,
with rates calling for an approximately 5%
discount, based on the size of the package of
spots.

Another representative felt that stations still
would stand to benefit more from this spot
business than if the time were allocated to net-
work use. The important thing, as he saw it,
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A GEORGIA “PEACH"” and a Florida grapefruit
share video honors in a series of 20 commer-
cials promoting citrus foods for the Florida
Citrus Commission, Lakeland, Fla. The girl is
Miss America of 1952, Neva Jane Langley of
Ceolombus Ga. J. Walter Thempson Co., New

York, is the agency for the series of 20-second-

film spots.
is that General Mills has turned to spot in the
past two years.

One major objection to the GM Wheaties
plan is that it calls for stations to carry about
90% of all spots for which GM negotiated.

In any event, it seemed certain that General
Mills would exceed the 900-announcement
schedule per market it had used last year, and
that the business would be far more voluminous
for local stations. It was felt that many stations
which had gone along with the plan in 1952
also had agreed to do likewise this year.

A number of regional network outlets also
are understood to have accepted the spot an-
nouncements.

General Mills earlier indicated that it had
offered three plans—one for each product—
to be used in over 125 markets throughout the
U. S

Station representatives emphasized that Gen-
eral Mills has applied no pressure on them or
stations looking toward acceptance of its sched-
ules, and that stations were asked to submit
availabilities. It was acknowledged, however,
that many stations have been compelled for
competitive reasons to accept the spots business,
though they fully realized that other advertisers
might make similar claims on their rate sched-
ules.

$1 Billion Nationally in ‘56

PREDICTION that national advertisers in 1956
will invest more than $1 billion in network and
national spot TV time because of an increase
in the national advertising budget and expansion
of available TV facilities was voiced last Mon-
day by Ted Bergmann, director of sales for the
DuMont Television Network.

In a talk to the Pittsburgh Sales Executives
Club, Mr. Bergmann asserted, *“This great
amount will be spent in spite of the opposition
to high program costs.” In this connection, he
dwelt upon “DuMont’s long-time philosophy of
economical production, resulting in realistic
program costs.”

He said that when a sponsor selects a “glam-
or” program without regard to the sales effec-
tiveness or the product being advertised, he is
purchasing “tremendous waste circulation and
soon realizes he no longer can bear the burden
imposed by this Hollywood approach.”

Old Gold Uses Radio-TV
In Promoting New King-Size

OFFICIALS of P. Lorillard Co. announced
at firm’s .annual stockholders’ meeting last
week that the company’s regular Ol Gold
brand will be introduced in king-size, avail-
able in 30 days.

Meanwhile, the company signed for a new
television program featuring Fred Allen,
switched its Two for the Money show to CBS-
TV, and renewed its ABC-TV show.

An advertising campaign for the king-size
cigarettes, including radio and television, will
get underway April 21.

The Fred Allen show, titled Judge for Your-
self, is a Goodson-Todman package and is an
audience participgtion type of show. It will
be seen on NBC-TV in the Tuesday 10-10:30
p.m. period now occupied by Two for the
Money, Latter show will switch effective in
August, to Saturday, 9-9:30 p.m., on CBS-TV,
It features Herb Shriner, who took over for
Mr. Allen when the latter was too ill to start
the program.

The advertiser also renewed its Chance of
a Lifetime on ABC-TV. Lennen & Newell,
N. Y. is the agency for P. Lorillard Co.

General Foods Signs
Bob Hope Program

GENERAL FOODS, New York, will sponsor
Bob Hope on NBC-TV for 10 appearances dur-
ing the 1953-54 season (Tues., 8-9 p.m.) and
will continue to sponsor his five-a-week morn-
ing radio series on NBC, Frank White, presi-
dent of the network, announced last week
[BeT, April 6).

“We are highly gratified to be able to bring
Bob Hope to our Tuesday night TV audience,”
Mr. White said. “At the same time we are
pleased to see such a major advertiser ‘as Gen-
eral Foods recognize the great values of morn-
ing radio by continuing Bob in his highly
successful program in that medium.”

Young & Rubicam, New York, is the agency.

Radio-TV Boost Plough Sales

RADIO and television advertising was given
as a major reason for the large jump in sales
of Plough Inc., Memphis, Tenn., for the first
quarter of 1953, by Abe Plough, company
president. The firm, which manufactures St.
Joseph * Aspirin and other home products, re-
ported that first quarter sales were $5,050,000
as compared with $4,595,000 in the same period
last year. Earnings before taxes are estimated
at $400,000 compared to $360,000 last year,
resulting in net earnings of 50¢ a share this
year as compared with 44¢ last year.

Beer Advertising ABCs

GENERAL principles governing the use
of television for advertising beer are set
forth in a new edition of “Fhe ABC of
Beer Advertising,” booklet issued by U. S.
Brewers Foundation. First section of
the 24-page booklet deals with TV; the
latter part deals with other forms of beer
advertising which were treated in the
original edition of the booklet, published
by the foundation 10 years ago, prior to
the widespread use of TV. Broadcasters
may obtain the booklet through NARTB.
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RADIO-TV START
BASEBALL SEASON

RADIO and TV networking of the major league
baseball opening game today (Monday) in
Washington (New York Yankees vs. Senators)
starts a six-month season of major and minor
league games that will be covered intensively
by radio and television.

The $35 million baseball package [B® T, April
6] includes a diversified list of national adver-
tisers, topped by 16 breweries sponsoring major
league games. Training camp and pre-season
games were well sponsored. The regular major,
league season opens tomorrow (Tuesday), with
minor leagues opening at varying dates.

The high-ranking Pacific Coast League brings
radio and television coverage to Coast listeners
and viewers, Seven Up Bottling Co., Los
Angeles, through Mogge-Privett Inc., Los
Angeles, has a $75,000 package, sponsoring the
Hollywood Stars on KFWB Hollywood.

Lucky Lager Brewing Co., San Francisco, is
sponsoring the Los Angeles season on KMPC
Hollywood, a $50,000 project, through McCann-
Erickson Inc., San Francisco.

Ford Sponsors Angels

Ford Dealers of Southern California, Los
Angeles (J. Walter Thompson Co.), will spon-
sor the Los Angeles Angels and Hollywood
Stars on KHJ-TV with Liggett & Myers To-
bacco Co. New York (Cunningham & Walsh,
New York) and General Tire & Rubber Co,,
Akron (D'Arcy Adv. Co., New York). The
companies are sharing a $161,000 package on
a one-third basis.

For the first time in 13 years Louisville fans
will hear Colonels’ games broadcast at game
time, according to WINN Louisville, Sponsor-
ing the coverage is Oertel Brewing Co., Louis-
ville. Harry McTigue, WINN general manager
and long active in sportscasting, will cover the
games with Jim McIntyre, Dugout and post-
game interviews are included.

In the April 6 Be®T issue it was incorrectly
stated that Larry H. Israel, a managing partner
of the new WENS (TV) Pittsburgh, which takes
the air in mid-summer, was an officer of the
Pittsburgh baseball team. Tom Johnson, a
partner in WENS, is vice president-secretary of
the Pittsburgh team. .

‘Decide Something Soon’

Baseball must “decide something” about tele-
vision soon, Ford Frick, baseball commissioner,
“ told the Associated Press Thursday. “I think
the time has come to make up our minds about
TV,"” he said. “Maybe we have been handi-
capping ourselves too long. I don’t think tele-
vision hurts the individual major league club.
If it does, that is a matter for the club to de-
cide. But there is no question in my mind that
network television that would take major league
baseball into minor league territory would be
bad, Without the minors, the majors could not
operate.”

Milwaukee Braves games in the National
League will be broadcast over a network ex-
pected to reach 95% of all Wisconsin radio
homes and parts of Iowa, Michigan and Minne-
sota. Miller Brewing Co. has a five-year con-
tract to broadcast the games.

WEMP Milwaukee will originate the games
and wiil be supplemented by WTMJ that city
under a joint arrangement. WEMP’s ace sports
announcer, Earl Gillespie, will do all of the
play-by-plays, according to WEMP General
Manager Hugh K. Boice Jr.

“There will be no televising of local Cardinals
or Browns games in St. Louis, at least at the
outset. “The possibility of such telecasts has
been discussed and dropped,” according to
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George Burbach, general manager of KSD-TV
St. Louis, a single-station TV market.

Mr. Burbach told B®T the situation may
change this summer with KSD-TV carrying one
or two night games per week when the Browns
are home. .

The St. Louis situation on baseball TV is an
interesting and paradoxical one. The Browns
reportedly are willing to start their contests at
9:30 p.m. in order that the station may schedule
them. But the Cards rejected the idea. KSD-
TV has early evening network commitments,

Falstaff's ‘Largest’ Network

The Cards are owned by Anheuser-Busch Co,
When Fred Saigh, ousted Cardinals owner,
handled TV arrangements, he vested the ques-
tion of costs and rights in the management's
hands-—not his own. Griesedieck Bros., a rival

brewery, has first refusal rights on Cards TV .

coverage. Griesedieck and Falstaff both re-
portedly were interested in TV coverage.

Falstaff Brewing Co. has assembled what it
claims’is the largest network under one sponsor
for baseball. It will pick up the tab_for games
on 221 stations—54 more than in 1952,

The Falstaff schedule comprises 187 in 21
states on the MBS Game of the Day. It has
two smaller networks of 17 stations each, One
carries all home and road contests of the
Chicago Cubs (in Illinois, Towa and Indiana),
the other the complete slate of the Browns (in
Illinois, Missouri, Kentucky and Jowa). Jerome
(Dizzy) Dean heads a six-man sportscaster
team,

Cubs, White Sox Tilts Aired

WIND Chicago is feeding games to a 15-
station midwest baseball network, under Liggett
& Myers sponsorship, although Cubs games
actually will be carried over 40 outlets.

WGN-TV, which will telecast all daytime
home tilts of the Cubs and White Sox, has also
lined up contracts for baseball program and
spot adjacencies, according to Ted Weber,
WGN-TV sales manager. Pre and post-game
programs—voluminous source of revenue for
stations estimated at around $20 million—have
been purchased by Chicago Engineers for Tele-
vision, M. J. McCarthy Motor Sales, Boyer

o ot
COLUMBIA Pacific Radio Network’s new topo-
graphic map of the Pacific Coast states wins
approval of C, Burt Oliver (I), vice president in
charge of Hollywood operations, Foote, Cone

& Belding. Displaying the map, which was pre-
pared by Sherril Taylor, CPRN sules promotion
director, is William D, Shaw, general manager,
CPRN-KNX Los Angeles. The map, in calor,
olse pictures major western slope cities and
provides marketing information.

International Labs., Walgreen Co. and United
Airlines.

Spots have been purchased by Shell Oil Co.,
the Chicago Tribune and Illinois Bell Telephone
Co. e ’
WGN-TV also is installing cards on some
1,330 Chicago buses and streetcars advertising
its bassball telecasts, and on some 50 delivery
trucks for Hamm beer (Theodore Hamm Brew-
ing Co.), a co-sponsor with Liggett & Myers of
TV coverage.

C-E Elects Chalmers .

WILLIAM A. CHALMERS, vice president and
radio-TV director of Gray Adv. Agency, has
been named vice president and radio-TV di-
rector of Campbell-Ewald, with headquarters
in Detroit, according to Henry G. Little, C-E
president. A pioneer in TV, he has created or
supervised such programs as Toast of the Town,
Ford Theatre, Twenty Questions and many
others. His radio programs include Take It
or Leave It, What's My Name, Johnny Pre-
sents, Walter Winchell and others.

Before joining Gray, Mr. Chalmers was at
Kenyon & Eckhardt as Ford account executive
and later vice president and radio-TV director.
During the war he served in the infantry, After
the war he became radio and assistant adver-
tising director of Richard Hudnut Sales Co.,
joining K&E in 1947,

Willard Hanes continues in charge of Pacific
Coast radio and TV production as well as man-
ager of the Hollywood office.

Richfield Plans Ad Campaign

MOST extensive advertising and promotional
campaign in the recent history of Richfield Qil
Corp. of New York will be launched the week
of April 19 on behalf of a new Richfield
Ethyl gasoline and a new Richlube Super HD

“motor oil, Ben Pollak, sales promotion manager,

last week announced at the distributors’ 24th
annual convention in New York. In addition
to newspapers, the company will use a co-
operative advertising plan including radio and
TV spots,

Agency Exposition

ALPHA DELTA SIGMA, national honorary
advertising fraternity, in conjunction with
BBDO on April 21-23 will conduct a three-day
exposition titled “Blueprint of an Advertising
Agency.” Sessions will be held in Morris Hall,
New York U. School of Commerce,

Heading the list of agency speakers will be
Ben Duffy and Fred Manchee, president and
vice president, respectively, of BBDO. James
McGarry, executive assistant to Mr, Duffy, has
been assigned to act as liaison to the university.

NEW BUSINESS
Spot

Mission Dry Corp., L. A. (Mission Orange bev-
erage), this month is starting radio spot an-
nouncement campaign on cooperative basis with
local bottlers coast-to-coast, for 10-13 weeks.
No stations set yet, Agency: Caples Co., L. A.

Wilson & Co., Chicago (Ideal dog food),
started spot announcement campaign on KNBH
(TV) and KECA-TV both Los Angeles, for
13 weeks from April 10. Other stations will
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be added. Agency: Davis & Co., L. A.

Louis Milani Foods Inc., L. A. (1890 French
dressing), started spot announcement campaign
on KHJ-TV and KECA-TV that city, for 52
weeks from week of April 6. Other TV sta-
tions in San Francisco and Chicago will be
added. Agency: Arthur Meyerhoff & Co.,
Beverly Hills.

Network

Simmons Ceo., New York (mattresses), and
International Silver Co., Meriden, Conn., assume
alternating sponsorship of CBS-TV My Favorite
Husband, weekly half-hour live series starring
Joan Caulfield and Barry Nelson, Sat., 9:30-
10 p.m. EST, starting in Sept. or Oct. Agency:
Young & Rubicam Inc., Hollywood.

Gordon Baking Co., Detroit (Silvercup Bread),
sponsor of 6-6:15 p.m. EST Wed. and Fri. por-
tions of Rootie Kazootie on WABC-TV New
York, extended program coverage over ABC-
TV to Chicago, Detroit, Toledo and South
Bend, effective last Tues. Program is spon-
sored on WABC-TV in same time segment on
Thurs. by Weston Biscuit Co., Passaic, and on
Tues. by Airline Products Co., Linden. Half-
hour version of program sponsored over ABC-
TV Sat., 10:30-11 a.m. EST, by Johnson Candy
Co., Chicago.

North American Van Lines, L. A., renews al-
ternating quarter-hour segment of CBS Radio
News Room, Sunday Desk on 19 Columbia
Pacific -Radio Network stations, Sun., 5:30-6
p.m. PST, for 13 weeks from April 26. Agency:
Castor & Assoc., L. A.

Pure 0il Co. renews News Parade on 40 NBC
radio stations Mon. through Fri., 6-6:15 p.m.
CST, effective April 27 for 52 weeks. Agency:
Leo Burnett Co., Chicago.

a

Agency Appointments

Food Enterprises Ime.,, N. Y., appoints Fred
Gardnper Co., N. Y.

Chase National Bank, N. Y., names Kenyon &
Eckhardt, that city, advertising agency, effec-
tive July 1, for consumer and institutional
phases.

Washington State Apple Commission, Seattle,
appoints Pacific National Adv., same city. Ra-
dio-TV will be used. Account executive is
William H. Horsley.

Puget Sound Navigation Co., Seattle, appoints
Beaumont & Hohman, same city. Radio will
be used.

Pacific Vogue, L. A. (high fidelity phonographs,
radio-TV sets), appoints Vick Knight Adv., that
city. Robert B. Jarvis Il is account executive.
Radio-TV will be used.

Ruben Adv., Indianapolis, handles advertising
for Chesty Foods Inc. on WTTV (TV) Bloom-
ington, Ind. [B®T, March 16].

Nebraskas Packing Co., L. A. (Prince dog food),
Dean E. Yale Co., L. A. (Stovent range ven-
tilating system), Import Liquidators, L. A.
(carpet firm), and Thrifty Appliance Co., Hunt-
ington Park (washing machines), appoint Car-
mona & Allen Inc., Hollywood.

Page 30 ® April 13, 1953

' FACTS & FIGURES

'NETWORK TV SHOWS GAIN IN GROSS,
BUT DROP IN NUMBER OF SPONSORS

Thought-provoking are PIB figures for last January which show that
while gross billings were 15.9% above the previous January, never-
theless network advertisers numerically dwindled.

’ NETWORK television’s rapid acceleration in
the past five years from a dead start to a pro-
| minent place among national advertising media,
is reflected by gross time sales of $180 million
last year. Yet this young medium is beginning
to show symptoms more appropriate to declin-
ing senescence than to vigorous youth.

| Comparison of the advertising placed on the
four TV networks in January 1953 and in Jan-
uary 1952, as reported by Publishers Informa-
tion Bureau, at first glance seems to show a
healthy increase. Gross billings in the opening
month of this year totaled $17,447,905, up
15.9% from the $15,058,412 billed in the same
month of 1952,

But a look behind this rosy dollar figure
reveals other less encouraging facts. In January
1952 the number of advertisers using network
television to reach the consuming public totaled
167. By January 1953 this number had dwin-
dled to 149, most of them also numbered in

- * ]

TABLE |
TOP 10 TV NETWORK ADVERTISERS IN JANUARY 1953

'
Procter & Gambls Co. $1,157,637
Colgote-Palmolive-Peet Co. 842,530
R. ). Reynolds Tobacco Co. 741,535
American Tobacco Co. 675,760
General Motors Corp. 582,377

Lever Brothers Co.
General Foods Corp. 496,976

Liggett & Myers Tobacco Co. 473,900
General Mills Inc. 433,883
Gillette Co. 428,825

LEADING TV

Apparel, Foatwear & Access.

the January 1952 roster, with few new names
added since then.

This surprisingly static status of such a
young and supposedly vigorous medium is em-
phasized when Table I, listing the top ten TV
network clients during January of this year, is
compared with the same list for that month of
a year ago. Nine of the companies appearing
on this January’s list also showed up on that
of the year before. Only newcomer to this
select group is General Mills, replacing P.
Lorillard Co.

Perhaps an even more startling demonstra-
tion of the little change in the use of network
television by national advertisers over the past
year is shown in Table II, listing the medium’s
leading advertiser in each product group dur-
ing the month. Of the 23 companies listed, 16
w;re included in a similar list for January
1952,

Table I, listing the gross TV network time
purchases of all advertisers by product cate-
gories for January 1953 and January 1952,
shows how rapidly network television is be-
coming stratified. Food advertising, alone ac-
counting for more than one-sixth of the total
billings, was first in January of both years. The
next five categories in order of their expendi-
tures with the medium—tobaccos, toiletries,

* * *

‘TABLE 11

NETWORK ADVERTISERS IN EACH PRODUCT
GROUP FOR JANUARY 1953

Cat's Paw Rubber Co. $ 59,400

Automotive, Aulo. Access. & Equip. General Motors Corp. 506,152
Beer, Wine & Liquor Pabst Brewing Co. 159,600
Confectionery & Soft Drinks Sweets Ca. of America 137,082
Consumer Services Arthur Murray School of Dancing 22,056
Drugs & Remedies American Home Products Corp. 210,820
Food & Food Products General Foods Corp. 496,976
Gasaline, Lubricants & Other Fuels Texas Co. 137,600
Houwsehold Equip. & Supplies General Electric Co. 313,990
Household Furnishings Armstrong Cork Co. 97,965
Industrial Materials Reynalds Metals 106,440
Insurance Mutual Benefit Health & Accident Ass'n 51,960
Jewelry, Optical Goods & Cameras Speidel Corp. 56,670
Office Equipment, Stationery & Writing Supplies Hull Brothers 77.580
Publishing & Media Curtis Publishing Co. 48,984
Radios, TV Sets, Phonogrophs, Musical Instruments

| & Access. RCA 154,950
Retail & Direct Mail F. W. Woolworth Co, 23,175
Smoking Materials R. J. Reynolds Tobacco Co. 741,535
Soaps, Cleansers & Polishes Practer & Gamble Co. 968,614
Sporting Goods & Toys Lionel Corp. 15,038

Toiletries & Toilet Goods Colgate-Palmolive-Peet Co. 651,41
Transportation, Travel & Resorts Grayhound Corp. 48,159
Miscellaneous Quaker Oots Co. 48,990

TABLE I
GROSS TV NETWORK TIME SALES BY PRODUCT GROUPS FOR
JANUARY 1953, COMPARED TO 1952

1953 1952
Apparel, Footwear & Access. $ 251,645 $ 343,693
Automotive, Automotive Equip. & Access. 1.511,095 1,264,418
Beer, Wine & Liquor 367,080 553,788
Building Materials 0o .. 68,010
Confectionery & Soft Drinks 622,784 459,451
Consumer Services 22,056 6,773
Drugs & Remedies 910,942 391,025
Food & Food Products 3,113,738 2,916,136
Gasoline, Fuel, ond Lubricants 315,292 428,955
Household Equipment 1,264,275 96,277
Household Furnishings 257,128 202,705
Industrial Materials 380,780 340,281
Insurance 103,050 38,370
Jewelry, Optical Goods & Cameras & Access. 30,970 142,420
Office Equipment 580 219,450
Pub!'lsh'lng & Media 53,721 53,612
Radios, TV Sets, Phonographs, Musical Instruments & Access. 313,550 386,940
Retail and Direct Mail 23,175 102,950
Smoking Materials 2,942,932 2,354,943
ps, Cleansers and Polishes 1,889,445 1,684,362
Sporting Goods & Toys 15,038 e
Toiletries and Tailet Goods 2,563,329 2,027,848
Transportation, Travel, and Resorts 48,15 0.
Miscelloneous 170,141 165,005
TOTALS $17,447,905 $15,058,412
BROADCASTING ® TRLECASTING



63.7% LISTENED TO THEIR CAR RADIOS TODAY!

“I heard about it in the car, this morning”. That’s a
familiar phrase, anywhere in America — and more
than familiar in Iowa.

Out here, automobiles are used more than you
probably realize. There are no subways or commuter
trains in Iowa. More than 58% of all Iowa families
own radio-equipped cars. The 1952 Iowa Radio-
Television Audience Survey shows that 63.7% of the
men stated that they “used the car radio today”.
Twice as many men “listen most” to Station WHO,
than to the next Station,

This is a plus-audience that radio, and radio alone,
gives you in Iowa. It is an especially good audience
because a large part of it hears your message while
traveling to the store where your merchandise is sold.

If you have not yet received your copy of the 1952

BROADCASTING ® TELECASTING

Survey, write us or ask Free & Peters. Hundreds of
advertising men call it the most valuable book in
their data files.

Wl

+ for lowa PLUS *

Des Moines . . . 50,000 Watts
Col. B. J. Palmer, President

P. A. Loyet, Resident Manager

FREE & PETERS, INC.

National Representatives
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soaps and cleansers, automotive and household
equipment—occupied the same relative position
both times.

These six categories of TV network business,
incidentally, account for more than 75% of the
total billings for all 23 classes. And, to revert
to Tablé I, it is perhaps significant that the top
ten advertisers, less than 7% of the total num-
ber, account for more than 35% of the total
billings.

Meteoric Growth

Network television, in five short years, has
grown with meteoric speed. Its billings are
still on the upgrade and will presumably con-
tinue to rise as new stations in new markets
are added to the TV networks and as expanding
TV homes totals in existing markets lead to
rate increases by present stations. But the me-
dium is becoming one that is used, albeit ex-
tensively, by a comparatively small number of
advertisers concentrated into a few types of
businesses.

More Than 1.3 Million Sets
Shipped in 2 Months—RTMA

TELEVISION manufacturers shipped 1,348,.-
178 sets to dealers during the first two months
of 1953, according to Radio-Television Mfrs.
Assn. Of the total, 653,091 sets were shipped
in February. The two-month shipments for
the same period a year ago totaled 806,497,
of which 434,808 were shipped in February.

More than 40 million receiving tubes and
800,000 cathode ray tubes were sold in Feb-
ruary. Of the 699,411 tubes sold in February,
73.5% were 19 inches and larger in size.

Television set shipments to dealers by states
for the first two months of 1953 follow:

State Total State Total
Ala. 22,675  Neb. 10,919
Ariz. 9,741 Nev. 29
Ark. 7,138 N. H. 4,725
Calif. 99,308 N. J. 36,442
Colo, 18,422 N. M. 2,918
Conn. 18,946 N. Y 135,704
Dela. 3,652 N. C 30,451
D.C. 10,115 N. D 427
Fla. 18,851 Okio 89,689
Ga. 25,296 Okla 23,099
Idaho 2,401 Ore 16,700
1. 78,940  Pa. 131,226
Ind. 47042 R. L 6,107
Iowa 24,930 S. C. 8,278
Kan. 11,568 S. D. 1,895
Ky. 21,021 Tenn. 18,990
La. 17,324  Tex. 85,996
Me. 7660  Utah 12,160
Md. 18,769 Vt. 2,066
Mass. 43,490  Va, 81,200
Mich. 51,764  Wash. 33,686
Minn, 21229 W. Va. 21,444
Miss. 11,314  Wis. 24,654
Mo. 32915 Wyo. 388
Mont. 84 Grand Total 1,348,178

Schwerin Debuts Newsletter

MONTHLY newsletter informing radio, TV
advertising and agency executives of current
research trends was published for the first time
last Friday by Schwerin Research Corp., New
York.

The Schwerin Research Corp.' bulletin will
be distributed on the tenth of each month. First
issue highlights discuss use of “house experts” in
radio-TV commercials and describe Schwerin’s
technique of pre-testing “rough” filmed com-
mercials. An explanation of the new Cash
Alternative Test method also is featured.

Page 32 ® April 13, 1953

FACTS & FIGURES

TV HOMES HIT 19.5 MILLION IN 1952

During the 12 months follow-
ing January 1952 some 6 mil-
lion families added TV sets to
bring the video-equipped per-
centage of U. S. families to
44%, reports Market Research
Corp. of America’s Consumer
Research Panel. Greatest jump
was in farm areas and cities of
below 50,000 population.

WITH the addition of 6,000,000 more new
television families during the pericd between
January 1952 and January 1953, the number of
families in the TV market reached 19,500,000
at the latter date.

These totals showing 44% of all U.S. families
with television, was reported last Tuesday by
Market Research Corp. of America and is based
on findings of the firm’s National Consumer
panel. The analysis goes further into detail,
listing such factors as the distribution of set
ownership by regions, city size, economic class,
education, occupation, size of family and the
number of children in the surveyed families.

As might be expected with the commence-
ment of television service in lesser-sized popu-
lation areas during the latter part of 1952, the
greatest increase in set ownership (100%) was
reported for the farm areas and the cities
ranging up to 50,000. Cities of over half-million
showed only a 27% rise in TV familes.

Regionally, the Mountain and Southwest
areas showed a 145% increase in TV families,
considerably outdistancing all other sectors per-
centagewise.

The report shows a noticeable drop in white
collar ownership, which slacked off from 23%
of the ownerships to 18% during the 12-month
period.

Breakdown of the panel report follows.

% of Total Families in
Each Market Division %

Jan. 1952 Jan. 1952  Increase

United States Total 31 44 40
Regions:
Northeast 50 65 30
South 14 24 n
North Central k) 46 48
Mitn, & Southwest 1 27 145
Pacific 30 43 43
City Size:
9 18 100
Under 2,500 1" 22 100
2,500 to 50,000 13 26 100
50,000 ta 500,000 31 47 52
500,000 & Over 59 75 27
Economic Class:
A (High) 38 55 45
B 35 50 43
Cc 3 45 346
D (Low) 20 29 45
Education:
Grammear Schosl 25 38 46
High Scheol 38 53 39
College 30 45 50
Occupation:
Prof. & Exec. 34 53 47
Cler., Soles & Serv. 34 49 44
Crafts, Skilled laber 41 56 37
Laborer & Operator 35 47 34
Farmer 9 16 77
Size of Family:
1 & 2 Members 22 34 55
3 Members 35 47 34
4 & 5 Members 38 54 42
& Membars & Over 32 47 47
Presence of Children:
5 Years & Under 41 54 32
& Thru 12 Years 40 55 38
13 Thru 20 Years 33 47 42
No Children 23 35 52

Source: The National Consumer Panel of Market Research
Corporation of America.

TV Shows Criticized

FIVE network television shows were
found “objectionable” and four “vari-
able” in the National Television Review
Board's report for March.

At the same time, NTRB selected Du-
Mont TV Network’s Life Is Worth Living
with Bishop Fulton J. Sheen as the “show
of the month” for March.

The program was chosen for “con-
tributing wholesome and outstanding en-
tertainment, and advancing the standards
of television programming for the entire
industry.” Program is sponsored on Du-
Mont each Tuesday, 8-8:30 p.m. EST and
on MBS radioc Thursday, 9-9:30 p.m.
EST.

The “objectionable”: The Web, Bride
& Groom, Love of Life, Search for
Tomorrow and Guiding Light. The “vari-
able”: Walter Winchell, Name's the
Same, Mr. & Mrs. North and Superman.

The board was set up as an indepen-
dent organization of civic and press rep-
resentatives in 1950 but TV Forecast, a
Chicago fan magazine, claims sponsor-
ship for it.

‘Lux Radio’, ‘Hickok’
Top West Coast Ratings

TOP radio programs in the Pacific area in
February were Lux Radio Theatre in the
evening and Wild Bill Hickok during weekday
hours, according to a survey announced by
A. C. Nielsen Co. last Wednesday. Ratings
follow:

Pacific Nielsen Ratings

Top Radic Programs

February 1953

EVENING, ONCE-A-WEEK
Homes Reached
{ 000)

Rank Pragrams )
1 Lux Radio Theatre [CBS) 892
2 You Bet Your Life (NBC) 820
3 My Little Margie (CBS) 789
4 Our Miss Braoks (CBS) 742
5 Charlie McCarthy (CBS) 742
6 What's My Line (CBS) 732
7 Drognet (NBC) o 77
8 Paople Are Funny (CBS) 691
9 Life Wwith Luigi (CBS) 660
10 Great Gildersleeve (NBC) 634
WEEKDAY
1 wild Bill Hickok (MBS) 598
.2 Sergeant Preston of the Yukon (MBS) 531
3 Sky King 526
4 Romance of Helen Trent (CBS) 521
5 Our Gual Sunday (CBS) 521
6 Aunt Jenny (CBS) 52
7 Cecil Brown Commentary 495
B Road of Life (NBC) (CBS) 490
9 This Is Nora Drake (CBS) 474
10 Ma Perkins (CBS) 474

Copyright 1953 by A. C. Nielsen Company

TV "Hooperade’ for March

CBS-TV's I Love Lucy took first place in the
six cities covered in the “Hooperade of TV
Stars” for March, marking the fourth straight
month the program has topped the list, accord-
ing to C. E. Hooper Inc. “Hooperade” covers
New York, Chicago, Los Angeles, Philadelphia,
Boston and Detroit.

Children’s TV Habits

REPORT on children’s television programs is
contained in the March issue of The Television
Audience of Today published by Advertest
Research, New Brunswick and Newark, N. J.,
market research firm. The study is based on
763 personal interviews with mothers in New
York area homes with children between the ages
of 2 to 12. :
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Like lemon goes
with 1ced tea

That’s how fast, profitable results go with W-I-T-H
in Baltimore. And how the local merchants do know it!

W-I-T-H regularly carries the advertising of twice as many

of them as any other station in toun.

Here’s why: W-I-T-H delivers more listeners-per-dollar than any other radio or TV station
in Baltimore. And this BIG audience, at such LOW rates, produces low-cost results!

W-I-T-H can do it for you too. Get in on this natural combination—low-cost, resultful
advertising and W-I-T-H. Your Forjoe man will give you all the details.

IN BALTIMORE

TOM TINSLEY, PRESIDENT ’ REPRESENTED BY FORJOE AND COMPANY
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Ann Mar, mistress of cookery on WMAR-TV’s The Woman's Angle has
reason to look pleased. With her increased schedule, she now con-
tributes 16 of the 80 food sponsored quarter-hours on WMAR-TV
which draw more than 5,000,000 tune-ins each week.*

THE WOMAN’S ANGLE

Monday, Tuesday, Thursday, Friday 1-1.30 P. M.
Monday, Wednesday, Friday 3.30-4 P. M.

ANN MAR’S BLOCK PARTY
Thursdays 3.30-4 P. M,

*Based on March A.R.B.

In Marylund, most people watch WM A R - TV

SUNPAPERS TELEVISION
CHANNEL 2 x BALTIMORE, MD.

Represented by THE KATZ AGENCY, INC. New YORK e DETROIT e KANSAS CITY o SAN FRANCISCO
CHICAGO e ATLANTA e DALLAS o LOS ANGELES * TELEVISION AFFILIATE OF THE COLUMBIA BROADCASTING SYSTEM
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Hooper Offers New TV Report
For Cities Not Now in Ratings

SPECIAL TV Station Audience Index Report,
designed for new stations in cities not currently
on the TV Hooperatings schedule, is being
offered by C. E. Hooper Inc. Report would
contain figures on sets-in-use for all homes and
TV homes, share of audience, Hooperatings
and Teleratings, based on TV homes for 6-7,
7-8, 8-9, 9-10 p.m. in Sunday through Satur-
day averages.

In cities with more than 50% TV set satura-
tion, the same data will also be reported on
6-10 p.m. average for individual evenings. If a

subscriber is a uhf station, the report will con-
tain data on the extent of set conversion, based
on the added interview question: “Has your
receiver been converted to receive uhf chan-
nels?” (or a specific channel).

Station Audience Index Report is based on
3,360 duplex coincidental telephone interviews
conducted within the toll-free area of the sta-
tion’s home city. Price is $300 for a city with
at least 50% TV set saturation; $500 for a city
with 25-50% TV set saturation (with sample
increased to 6,720); $700 for a city with 10-25%
TV set saturation (with sample increased to
10,080). For cities where a special interviewing
staff has to be established there will be an addi-
tional charge of $100.

TELESTATUS,

Weekly TV Set Summary—April 13, 1953—TELECASTING SURVEY

. Sets in Area
City Outlets on Air vhf uhf
Albugquerque KOB-TV 24,934 .......
Altoona WFBG-TY .......
Amarillo KGNC-TV, KFDA 19,434
Amss WOol-Tv 131,964
Ann Arbor WPAG-TV = ....eee
Atlonta WAGA-TV, WSB-TV,
WLWA 270,000 .......
Atlantic City WFPG-TY Copanng 9,308
Avstin KTBC-TV 24,985
Baltimors WAAM, WBAL,
WMAR-TV
Bongor WABI-TV
Bsthlehem WLEV-TV
Binghamton WNBE-TV
Birmingham  WAFM-TV, WBRC-TV
Bloomington WTTV 21,800
Boston WBZ-TV, WNAC-TV 1,029,151
Bridgeport wice-v. 0 ...
Buffalo WBEN-TV 336,931
Charlotts wBrv 307,805
Chicago WBBM-TV, WBNK,
WGN-TV, WNBQ 1,363,674 .......
Cincinnati WCPO-TV, WKRC-TVY,
WLWT 407,000 .......
Cleveland WEWS, WNBK, WXEL 739,702 .......
Colorado '
Springs KKIV . 16500 .......
Columbus WNBS-TV, WLWC,
WIVN 279,000 ...... .
Dallos-
Ft. Worth KRLD-TV, WFAA-TV,
WBAP-TY 246871 .......
Davenport WOC-TY 179,000 .......

Quad Cities Include Davenport, Molins,
Rock ls., E. Moline

Dayton WHIO-TV, WLWD 272,000 ..... ..

Denver KFEL-TV, KBTY 134,865 .......
i WIBK-TV, WWJETV

Detreit WXYZ-TV * 850,000 .......

El Pose KROD-TV, KTSM.TV 19,545 ..... .

Erle WwWicu 184,680 .......

Ft. Worth«

Dallas WBAP-TV, KRLD-TV,

WEFAA-TY 245,871  .......
Galveston KGUL-TV 235,000 .......
Grand Rapids WOOD-TV 233961 .......
Grensboro WEMY-TY 156,548 .......
uu{risturg w:;-’}'vw 35000 .......
Honoluly KGMB-TV 17887 ...,
Housten KPRC-TV 237,000 .......
Huntington-

Charleston WSAZ-TV 180,996 ......:
Indionapolis ~ WFMB-TV 332000 .......
Jackson wirv e 13,420
Jacksonville WMBR-TV 109,000 .......
Johnstown WIAC-TV 642,428
Kalamozoo WKZO-Tv 283,000 .......
Konsas City  WDAF-TV 281,228 .......
Lancaster WGAL-TV 216,701 .......
Lansing WIM-TV 174350 .......
Lawton KSWO-TV  tieeres tamesse
Lincoln KOLN-TY 28000 .......
Les Angeles KECA-TV, KHI-TV,

KLAC, KNBH, KTLA

KNXT, KTTV 1,536,852 .......
Louisville WAVE-TY, WHAS-TV 232,693 .......
Lubbock, Tex. KDUB-TV 2104 .......

Total Stations on Air 158°. Total Morkets on Air 106*.

* Includes XELD-TV Matomoros, Mexico and XETV Tijuona, Mexico.

Sets in Area
uhf

City Outlets on Air vhf
Eynchburg WLVA-TY 55000 .......
M os (Mexlco), B .
ville, Tex XEED-TV 27,300 .......
Memphis WMCT 201800 .......
Miami WITVI 178,500 .......
Milwoukee WIMI-TV 416,706 .......
Minn.-5t. Paul KSTV-TV, WCCO-TV 363,300 .......
Minot KCIB-TV fisises saseans
Mobile_ WALA-TV, WKAB-TV et Crans
Nashville WSM-TV 111,309 .......
Noew Britain  WKNB-TV 0000000 53,017
New Castle WKST-TV  ....... =
New Haven WNHC-TV 354000 .......
New Orleons WDSU-TV 174,485 .......
New York- WABC-TY, WABD,
Newark WCBS-TV, WNET,
WOR-TV, WPIX,
WATYV 3230000 .......
Norfolk- ’
Portsmouth
Newport
Nows WTAR-TV 167,133 .......
Oklohoma
City WKY-TV 193,700 .......
QOmaha KMTV, WOW-TV 181,433 .......
Peorio WEEK-TV 0000000 18,075
Philadelphia  WCAU-TV, WFIL-TV,
WPTZ 1,217,138 .......
Phoenix KPHO-TV 67,400 ..., ..
Pittsburgh wDTV 584,000 .....,
Pcﬂl.un , Ore, KPTV ..., 72,839
Providence - WIAR-TV 429005 ,......
Pusblo KDZA-TV 13000 .......
Reading WHUM-TV ..., 84,748
Richmond WTVR 164742 ., .,..
Roanoka WROV-TY, WSL5-TV 50,100 19,000
Rochester WHAM-TV 177,500 .......
Rock Islond  WHBF-TV 179,000 ......
Quad Cities Include Davenport, Moline,
Rock 1s., E. Moline
St. Lowis KSD-Tv 502,000 ,..,...
Salt Loke City KDYL-TV, KSL-TV 124,600 ..... )
San Antonio KEYL, WOAI.TV 13371 .......
San Disgo KFMB-TV 173,800 .......
$an Francisco KGO-TV, KPIX,
KRON-TV 558,200 ......
Schenectady- WRGB 261,400 ,.....
Albany-Troy
Seattle KING-TV 243,000 ...,
Sioux City KvTV e 30,669
Sioux Falls KELO-TV 15500 . ......
South Bend WSBT-TV 0g0ooga 37,097
Spokane KHQ-TV, KXLY-TV 1700 .,.....
Springfield,
Mass. WWLP itetrs eeiiess
Springfield,
Me. KTYS-TV
Syracuse WHEN, WSYR-TV
Tacoma KTNT-IV
Tijuana (Mex- XETV
ico, San
Diego
Toledo WSPD-TV
Tucson KOPO-TV
Tulsa KOTV
Utica-Rome WKTV
Washington WMAL-TV, WNBW,
WTOP-TV, WITG
Wichita Falls KWFT-TV
Wilkes-Barre  WBRE-TV
Wilmington WDEL-TV
York WSBA-TY
Youngstown  WFMJ-TV, WKBN.TY 88,000 X

Editor's Note: Set estimates oppeoaring here are obtuined from stations, which report ugular!_y on _.:po:inl, swom
H M F) 1.

affidavits. Since not oll stations report weekly, set figures in some morkets may

9 (L] ve
weeks. Totals for each market represent estimated sets within coverage area of stations in that market. Where
coverage oreas of different markets overlap, set counts in those morkets may be partially duplicated. Total sets

in use of U. 5. however, is unduplicated estimate.
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332,000 STRONG!

WFBM'TV’S audience is

growing every day. That means

more and more people are

waiting for your sales message.

o
b

9

there are
332,000 sets
inuse in the rich
market covered by
wFeM TV
Indianapolis

Represented nationally by The Kalz Agency
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FORD DEALERS of Southern California will
sponsor a third of Los Angeles Angels and Hol-
lywood Stars 1953 baseball on KHJ-TV Helly-
wood in $161,000 deal. Discussing terms {! to
r): Howard Wheeler, KHJ-TV acct. exec.; Wal-
ter Cooper, Ford Div. dist. mgr., Ford Motor
Co.; Phil Johnston, pres., Ford Dealers Adv.
Assn. of Southern Calif.; George Whitney,
KHJ-TV sls. v.p., and William R, Wilgus, TV
dept. head J. Walter Thompson Co., ugency

RENEWAL and increase from once to twice
weekly of Cisco Kid on WNBT (TV) New York
for 41 weeks is signed by (Il to r); Jay Helton,
WNBT sls. mgr.; Gus Guckenbergar, adv. mgr.,
Wurd Baking Co., sponsor, and Max E. Buck,
WNBT m:hdsg mgr.

CLAIMED Amarillo advertising’s largest single
contract, $72.000, is that by which Furr Food
Super Market chain sponsors, on KGNC-TV
that city, a five-times-weekly 10-minute news-
cast, three quarter-hour musical shows, a half-

hour Saturday barn dance and two half-héur

dramatic films. Signing {1 to r): Monte Rosen-
wald, Southwest Adv., agency; Key Furr, chain
owner, and Bill Clarke, KGNC-TY local sls. mgr.

WESTERN Massachusetts Electric Co. was first
to buy time on WWLP (TV) Springfield, Mass.,
which started operations March 17. Readying
for Western Massachusetts High Lights are
{l to r}; Seated, Tom Colton, show m.c., and
Lewis |. Shwartz, WWLP prog. dir.; standing,
Ned Pearson and Dick Bruce of Channing L.
Bete Co., ugency, and W, H Lerhum, show dir.

FACTS & FIGURES

FILM -

CBS Has 9 of Top 10
In Nielsen AM Ratings

CBS had nine of the top 10 evening once-a-
week shows, all the top 10 weekday and the
top three Saturday programs in the March

1-7 ratings by A. C. Nielsen Co. on network

radio. The ratings:

NATIONAL NIELSEN RATINGS
" I0P RADIQ PROGRAMS
REGULAR WEEK MARCH 1-7, 1953

NIELSEN-RATING*

RANK PROGRAM HOMES REACHED

EVENING, ONCE-A-WEEK (000)
{Average For All Progroms) (2,864)

1 Jack Benny ?CBS g0n
2 Amos ‘N’ Andy (CB 6,624
3 Charlis McCorthy Show (CBS) 5,953
4 Lux Radio Theatre (CBS) 5729
5 Qur Miss Brooks (CBS) 4,968
é People Are Funny (CBS) 4,699
7 Arthur Godfr-ys Scou*s (CBS) 4,431
8 You Bet Your Life (NBC) 4,207
9 My Little Margie (CBS) 4,118
4] Suspense (CBS} 4,028

EVENING, MULTI-WEEKLY

(Average For All Programs) (1,566)

1 Cne Mon’s Family (NBC) 2,685

2 News of the Weorld {NBC) 2,596

3 Silver Eagle (ABC) 2,506
WEEKDAY (Average For All Programs) (2 014)
1 Arthur Godfrey (Nabisco) (CBS) 580

2 Arthur Godfrey (Liggett & Myers) {CBS) 3536

3 Arthur Gedfrey (Toni) (CB 3446'

4 Romance of Helen Trent (CBS) 30357

5 Wendy Warren and the News (CBS) 3,212

[ Qur Gal, Sunday (CBS) 3,267

7 Arthur Godfray (Plllsbury) {CBS) 3,043

8 Guiding Light (C B ) 3,043

9 Aunt ?enny {CBS, 2,909

10 This Is Noro Druke (Toni) (CBS) 2,820
DAY, SUNDAY (Average For All Programs) (1,119
1 Shodow, The (Sylvania) (MBS) 2,014

2 Shadow The (Wildroot) (MBS) 1,925

3 New York Philharmonic (CBS) 1,656
DAY, SATURDAY [Average For All Programs) {1,432}
1 Theatre of Today (CBS) 2,596

2 Stars Over Hallywoad {CBS) 2,551

3 Fun for All (CBS) 2,327

(*) Homes reached during all or any part of the pro-
gram, except for homes listening only 1 ta 5 minutes.
For 5-minute programs, average audience basis is
us

Copyright 1953 by A. C. Nielsen Compony

‘52 Network TV Gross Up,
But Sponsored Hours Drop

GROSS billings of the four TV networks for
1952 were 41.3% above 1951's, but the total
sponsored network hours last year dropped
11.1% below total for the previous vear.

Those seemingly contradictory reports of
the progress (upwards or downwards?)-of net-
work television both are made by Magazine
Advertising Bureau from the records of Pub-
lishers Information Bureau on advertising ex-
penditures for TV network time. MAB spells
it out by quarters in the following table:

Gross Network Billings
{In Thousands)

Per Cent
1952 1951 Chonge
1st Quarter $ 456743 $ 26,408.4 73.0%
2nd Quorter 429418 28,839.7 48.9
3rd Quorter 40,226.5 30 136.7 +33.5
4th Quorter 51.925.1 42 804.7 +21.9
TOTAL $180,794.7 $127,989.5 +41.3%
Sponsored Netwark Hours
1st Quorter 1,450.8 1,588.5 — 6.2%
2nd Quarter 1,312.3 1,568.0 —16.3
3rd Quarter 1,209.6 1,315.3 - 80
4th Quarter 1,495.6 1,725.6 —13.3
TOTAL 5,508.3 6,197 .4 —11.1¢p

MAB’s summation: “Money up—because of

rate increases and extra stations—but spon-

sored network hours down.”

See billings story., page 30.

Tuttle to Form Own Firm,
King Becomes UTP Head

RESIGNATION of Willson (Bill) Tuttle as
president of United Television Programs to
form his own TV film production firm was
announced last week. He will be succeeded as
UTP president by Gerald King, a co-founder
of the company.

Spokesman said that Mr. Tuttle will work
closely with UTP and offer the firm the op-
portunity to distribute his properties.

Mr. Tuttle reported that he is completing
negotiations for Bulldog Drummond and
Planetman, a show which now is a transcribed
radio series.

UTP Orientation Sessions Set
To Coincide With NARTB Meet

UNITED Television Programs Inc., is holding
a national meeting April 25-30 in Hollywood
to acquaint its salesmen and other key person-
nel with the problems of film producers, UTP
President Gerald King announced last week.

The meeting is timed to coincide with the
NARTB convention.

A reception and buffet at the Catifornia
Studios are scheduled the first day. Jack Gress
and Philip Krasne, producers, CBS-TV’s Rig
Town film series distributed by UTP, will be
hosts. )

On April 26, Mr. King will head a discussion
of sales problems, new productions and uhf
stations, Other UTP speakers that day: Sol
Dolgin, supervisor, promotion-exploitation;
Monroe Mendelsohn, advertising head; Walter
A. Klinger, Hollywood district manager, and
Ben Frye, vice president in charge of sales.

Producers To Speak

Speakers at a dinner in the Ambassador
Hotel will be UTP producers: Messrs. Gross
and Krasne; Charles Brown, vice president in
charge of sales of Bing Crosby Enterprises;
Lee Blevins, vice president, Kling Studios Inc.;
Ted Kneeland, partner, Kneeland-Sax Produc-
tions; Hank McCune, head of his own produc-
tion firm, and Sam Costello, producer-board
member, Studio Films.

Milton Blink, UTP executive vice president,
is in charge of arrangements.

Paimer Reports Color, 3-D,
On One Black & White Film

SUCCESSFUL combination of tri-dimension
and color on “one black and white film” was
reported last week by Col. B. J. Palmer, Towa
radio and television station operator.

Stating the new system, called “Stereocolor”,
will be ready for showing to the motion picture
industry soon, Col. Palmer said he believed the
method can be adapted for television.

“As impossible as it seems,” Col, Palmer said,
“we produce 3-D and a full range of colors
with one black and white film. The savings to
the movie industry in this Stereocolor system,
as compared with present 3-D and color sys-
tems, should be great.”

The system was developed by R. E. Schen-
stead of Marshalltown, Towa, over a 20-year
period. Col. Palmer is one of Mr. Schenstead’s
financial backers, and is principal owner of
WHO-AM-FM Des Moines, WOC-AM-FM-TV
Davenport, and owns 25% of KMA Shenan-
doah and KMTV (TV) Omaha.

BROADCASTING ® TELECASTING
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GEN. FILMS SETS UP
PROCESSING PLANT

ORGANIZATION of General Film Labora-
tories Corp., Hollywood, and the putting into
operation of its multi-million dollar film process-
ing plant have been announced by G. Carleton
Hunt, president.

The plant, at Argyle and Selma Aves., for-
merly occupied by Paramount Lab., was pur-
chased last September by Mr. Hunt and Hans
de Schulthess, now vice president of the firm.
More than $500,000 went into renovating the
plant, which now has a weekly processing
capacity of 5 million feet of 35mm black-and-
white positive and 1 ‘million feet of 35mm nega-
tive film.

Four projection rooms are being equipped
for both flat and 3-D film and 20 cutting rooms
prepared for an editorial service.

Joining the new firm as director of sales is
Alton A. Brody, who also continues as West
Coast representative, De Luxe Labs., New York.
Executive staff includes Alan Gundelfinger,
general manager of Cinecolor, in the same ca-
pacity; Harlan Baumbach, Technicolor Corp., as
technical director, and William Gephart, Para-
mount Lab., as processing director.

Cross-Complaint Is Filed
Against Loews’ Suit

CROSS-COMPLAINT to a breach of contract
suit filed by Loews’ Inc. two months ago has
been filed by the defendants, Hugh Harman
and Rudolph Ising, named in the earlier suit.

Messrs. Harman and Ising ask that the Fed-
eral Court in Los Angeles rule that they have
had possession for the last 16 years of 37 the-
atrical cartoons made for MGM.

The $500,000 Loews’ suit [B®T, Feb. 2] was
filed to halt release of the films to television.
It named, in addition to Messrs. Harman and
Ising, KTTV Inc., Paramount Television Pro-
ductions Inc. (operators of KTLA [TV] Los
Angeles), Sterling Television Co. and Cornell
Films among defendants. Loews charged
breach of contract and asked for an injunction.

Last week’s cross-complaint declares that
the producers entered into a contract with
MGM in 1934 to deliver 13 cartoons a year for
five years. Disagreements developed, however,
the cross-complaint asserts, and the contract
was renegotiated in 1937.

Under the 1934 agreement the cartoons were
MGM’s property, but the rewritten contract,
the cross-complaint states, gave Messrs. Harman
and Ising sole ownership.

Film Firm Sues Jarvis
For Alleged Non-Payment

SUIT asking $10,000 damages and $2,100 for
alleged non-payment on use of TV films was
filed against Al Jarvis, KECA-TV and KFWB
Hollywood disc m.c., and ABC last Monday
(April 6) in Los Angeles Superior Court by
Daniel A. Cypert and Billy Dix, partners in
Fountain Productions.

The suit charges Mr. Jarvis with televising
14 films in The Fountain of Poetic Thought
series on KECA-TV between last Aug. 21 and
Oct. 13, repeating eight of them between Sept.
1 and Nov. 6, without reasonable compensa-
tion. Value of each film was figured at $150
in the reported oral agreement with the de-
fendant.

Plaintiff’s partner, D. J. Stewart, has as-
signed them his rights in the complaint.

Two TV Film Firms Enter
Bids for Chaplin Studios

SEPARATE BIDS have been entered by Gross-
Krasne Inc. and Mark VII Productions, TV
film production companies, to buy Charles
Chaplin Studios, Hollywood, for which Mr.
Chaplin, now living in Europe, reportedly has
reduced his asking price from $1,400,000 to
$900,000.

Gross-Krasne Inc., associated with United
Television Programs Inc., recently bought Cali-
fornia Studios for $135,000 from the estate of
former owner Harry Sherman in a Superior
Court prcobate sale. The sale is being con-
tested by the late Mr. Sherman’s daughters,
Theodora and Arlynne Sherman. (See story
below.)

Mark VI Productions, packagers and pro-
ducers of the Dragnet AM-TV series, now has
headquarters at Walt Disney Studios, but must
vacate because the cartoon producer has said
he needs space to expand.

CBS-TV Film Sales Reports
Marked Business Increase

AN INCREASE in sales of CBS-TV Film Sales
programs during the past three months amount-
ing to more than 400% above the same period
last year was announced last week by Wilbur
S. Edwards, general sales manager. He said
CBS-TV film shows have been sold in every
new TV market to date.

New, and also the established staticns, have
been using CBS-TV Film Sales merchandising
plans “with fine results” and have taken advan-
tage of the unit’s advisory service, Mr. Edwards
said.

Some of the leading programs in sales, Mr.
Edwards said, have been Crown Theatre, The
Gene Autry Show, Files of Jeffrey Jones, The
Range Rider, Strange Adventure and World's
Immortal Operas.,

Studios Sale Appealed

AN APPELLATE court has been asked to re-
view the April 1 decision by Probate Judge
Newcomb Condee in Los Angeles Superior
Court reaffirming the sale of California Studios
to Gross-Krasne Inc, TV film producers, for
$135,000 [B®T, April 6).

Theodora, and Arlynne Sherman, daughters
of the late Harry Sherman, who owned con-
trolling interest in the studios at time of his
death last September, are protesting the sale,
alleging they were treated inequitably by the
court when they sought to bid on their father's
stock. They asked Judge Condee to set aside
his Dec. 5 decision approving the sale. Upon
his refusal April 1, they immediately filed
notice of appeal to the higher court.

Film Sales

Completion of 17 new sales of programs during
the past two weeks was announced by Con-
solidated Television Sales, distribution and sales
firm for filmed TV programming. These trans-
actions were said to be in addition to complete
catalogue sales to new TV stations under the
recently-announced “station-starter” plan for
new TV stations [B®T, March 16].
* * *®

Arrow Productions, New York, TV film pro-
duction firm, has sold Ramar of the Jungle,
half-hour series starring Jor Hall, in eight addi-
tional cities, bringing total markets to 30, New

BROADCASTING ® TELECASTING
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Telecasts from Towers high on Mt. Wilson

reach huge Los Angeles audience

With one TV set to approximately
every three pcople, Los Angeles
County has about as highly concen-
trated a TV audience as you'll find
in any area of comparable size. And
these millions of watchers can enjoy
TV at its best because all the major
Los Angeles stations concentrate their
telecasting at a single point — a nearby
mountain top, towering more than a
mile above the city itself.

Eighteen miles by direct line from
Hollywood and Vine stands Mt. Wil-
son, site of the famous obscrvatory.
On its lofty summit, 6000 feet above

TELECASTING

sea level, are seven TV transmission
towers. Programs sent out from this
elevation come through with brilliant
clarity, and have superior power and
range. Concentration of telecasting at
one point means much easier tuning
for the millions of TV viewers within
the 10,000-square-mile area served.
Naturally, these towers were built
of steel. Steel for five of the seven was
made and rolled within sight of Mt.

BETHLEHEM

Wilson — at the Los Angeles Plant of
Bethlehem Pacific Coast Steel Cor-
poration, Bethlehem's West Coast
subsidiary.

With steel plants at Los Angeles,
San Francisco and Seattle, together
with steel-fabricating works and other
facilities, Bethlehem Pacific is supply-
ing substantial quantities of the many
forms of steel that are serving growth
and progress of the West.

STEEL
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sales were reported in New York, Phoenix,
Louisville, Portland, Salem, Ore., Spokane,
Yakima and Bellingham, Wash.

* ® %

Alexander Film Ce., Colorado Springs, Colo.,
announces recent TV commercial productions
for the following organizations:

Lindemann-Hoverson, Milwaukee, Wis., two
60-second, two 26-second and two 20-second
films, through Hoffman-York. Modern Hair
Goods, Denver, Colo., one 40-second 35mm
- Natural Color and one 60-second 16mm black
and white film. Ceil Heat, Nashville, Tenn.,
one 60-second film. Morton’s Sandwich Spread,
Dallas, Tex., four 10-second IDs through Ira E.
De Jernett Advertising. Peter Pan Bread,
Omaha, Neb., four 60-second films through
Allen & Reynolds.

® & %

Kling Studies Inc., Chicago, has announced re-
lease of syndicated beer commercials to new
sponsors in six additional TV markets. Minute
and 20-second spots will be used by Blitz-Wein-
hard in Portland, Heidel Brau in Sioux City,
Iowa, and by -Southern Select in Houston,
Dallas-Fort Worth, Austin (all Texas) and
Matamoros, Mexico-Brownsville, Tex.

¥ & &

Sarra Inc,, New York and Chicago, has com-
pleted a series of 60-second TV film commer-
cials for Manor House Coffee. The agency is
Earle Ludgin & Co. Montgomery McKinney,
account executive, and Martha Hood, radio-TV
department, supervised production for the
agency.
* * *

Spreen Oldsmobile-Cadillac, Huntington Park,
Calif., has started a weekly half-hour film
series, Cases of Eddie Drake, on KNXT (TV)
Hollywood, for 13 weeks from April 10,
Agency is Killingsworth Co., Los Angeles.

Availabilities

Dynamic Films Inc., New York, is making

avilable at no charge to TV stations Racing

Champions, 25-minute film reviewing the high-

lights from the outstanding motor racing events.
* * *

Leo A. Handel Productions, Hollywood, has
completed 20th film in Everyday Adventures,
new TV series based on machines and processes
supplying needs for everyday living. Distribu-
tion js by Sterling Television Inc.

Production

Mike Malloy Productions, Inc., Hollywood,
with temporary headquarters at 1600 N. La
Brea, has been formed by Glenn Miller, pro-
duction manager, Filmcraft Productions, that
city; Al Gannaway, New York TV producer-
actor; Steve Brodie, motion picture actor; Fred
Eggers, M-G-M scenarist; Virgil Miller, cinema-
tographer and 1952 “Oscar” nominee, and Tom
Hubbard, one-time director of productions,
Liberty Network.

Pilot film in Mike Malloy, half-hour mys-
tery-drama TV series, has been completed
starring Mr. Brodie. Firm goes into full-scale
production this month.

* ¥ =%

Sovereign Productions, Hollywood, has started
filming the final 18 programs in 36 half-hour
film schedule for CBS-TV General Electric
Theatre (General Electric), NBC-TV Cavalcade
of America (duPont) and Your Jewelers Show-
case (Hamilton Watch Co.). Currently in pro-
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+ label.

duction are “Sam and the Whale Design,”
“Robert E. Lee” and “Daniel Webster,” for
duPont.

o %
American Pictures Corp., Hollywood, at Mo-
tion Picture Center, is in pre-production on 13
half-hour light comedy TV film series, Paris
Model. ’

* % %
Peter T. Scott Assoc., Kansas City, now is pro-
ducing a low-budget quarter-hour TV film series
with a Kansas City newspaper background.

» *® *

Screen Gems Imc., Hollywood, has signed Ed-
mond O'Brien, radio-TV, stage and film actor,
as host-narrator for The Law Strikes Back, new
half-hour TV film series currently in preduc-

tion.
% %

Bell Productions has packaged two pew TV
shows, to be done either live or on film. Eddie
Cantor protege Bobby Breen is featured in one
and English singer Denny Vaughan in the other.
Both are fifteen minute stanzas and pilot films
will be shot later this month under the direction
of Bell’s executive producer, Alan Abel.

* k%

Stanley Murphy Productions, Hollywood, has
signed James Gleason and Fay Bainter to por-
tray Pa and Ma Dugan in a half-hour TV film
series based on “Dixie Dugan” syndicated comic
strip.

* % &

Desilu Productions, Hollywood, has leased the
two largest soundstages at Motion Picture Cen-
ter and will move in September from present
headquarters at General Service Studios. In
addition to filming CBS-TV I Love Lucy and
Our Miss Brooks, the firm plans fall produc-
tion on a new half-hour TV film series, tenta-
tively titled Downbeat.

® k%

Harold C. Meyers Productions, New York, has
completed a series of radio and TV spot an-
nouncements for the U. 8. Marine Corps de-
signed to assist in recruiting.

Random Shots.

Guild Films, New York, is promoting its
Liberace TV filmed series with special discs
by Liberace playing two numbers which have
been offered to local and regional sponsors at
cost with the sponsor’s name imprinted on the
Sponsors may use the labels as “give-
aways” to promote themselves and the show.
Recording was handled by the new Special
Products Div. of Columbia Records, which is
creating special recording packages for pro-
motional use in industry.

LI B

Adrian Weiss Productions, Los Angeles, is said
to be the first TV film firm to support the plan
instigated by publicity man Irving Leeds to
make video programs available to servicemen
hospitalized in the U. 8. and overseas. A
weekly half-hour film series, Craig Kennedy
Criminologist, now is being shown weekly at
Sawtelle Veterans’ Hospital, Los Angeles,
through cooperation of George Whitney, vice-
president in charge of sales for KHJ-TV Holly-
wood, and Sam Weiss, sales manager of Louis
Weiss & Co., Los Angeles distribution firm.
The series is shown in L. A. area on KHJ-TV.
* x ¥
Kling Studios Inc., Chicago, appoints the

Downey Co. as its San Francisco representa-
tive.

Paramount Pictures, when it promoted the Los
Angeles Easter opening of “Off Limits,” new’
feature film starring Bob Hope, ran a $2,800
12-hour saturation spot announcement cam-
paign the preceding day on KLAC-TV, KTLA
(TV) and KECA-TV that city. One-day TV
budget is largest ever set by studio.

Film People

Richard Heermance, producer of Allied Artists,
Hollywood, adds duties as production con-
sultant with Interstate Television Corp., AA
subsidiary, that city. First assignment is with
the recently reactivated Ethel Barrymore The-
atre, a half-hour TV film series. The second
program goes inte preduction in Apr.

* * *

Al Amundsen, formerly account executive and
radio-TV director, Honig-Cooper, Seattle, has
joined Cinema Service (flm production), Seat-
tle, as ptoduction director.

* * *

Joyce Took, story analyst, Frank Wisbar Pro-
ductions, Hollywoed, promoted to story editor
on NBC-TV’s Fireside Theatre (Procter &
Gamble).

* * *

Peter Frank, film editor, MGM, Culver City,
to Cate & McGlone, Hollywood commercial
and TV film producers, as member of pro-
duction department,

® % ¥

Theodore H. Kupferman has resigned from
NBC’s legal department to join Cinerarha Pro-
ductions Corp. as general attorney, Dudley
Roberts Jr., Cinerama president, announced
last week.

* * *
John F. Mahon of Whelan & Wagenbach
accounting firm, New York, to George F.
Foley Inc., New York, TV, radio and motion
picture producers, as controller.

* * *

Al Horowitz, Western and Southern regional
sales representative, Hollywood Television
Service, North Hollywood subsidiary of Re-
public Pictures, joins Gross-Krasne Ine., Holly-
wood, in charge of film editorial on CBS-TV
Big Town and Lux Video Theatre film series.

* * *

R. G. Hemingway, formerly assistant sales
manager, Alexite Division, has been named
special television representative, Alexander Film
Co., Colorado Springs, Colo.

» % %

Martin Cohen of the Kate Smith unit has been
named administrative director of Teleprograms
Imc., New York, a non-profit corporation pro-
ducing public affairs television programs under
a grant from the Alfred P..Sloan Foundation
in cooperation with NBC-TV.

* * L

Tommy Henrich, former New York Yankees
baseball star, has been signed to emcee and
narrate the Telenews sportsreel, This Week In
Sports.

* * an
Robert Newgard, sales executive, Interstate

Television Corp., Hollywood, father of boy,
Christopher Michael, March 10.

* * *
Harry Novick, traffic manager of Guild Films,
New York, father of a boy, Robert Ira, April 1.
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PROGRAM SERVICES — |

Ziv Holds $50,000 _
Student Essay Contest

A $50,000 national essay contest for grammar
and high school pupils will highlight the second
year's explojtation campaign for Frederic W. |
Ziv Co.’s transcribed radio program, ! Was a
Communist for the FBI, Alvin E. Unger, Ziv’s
radic sales president, announced last week.

In outlining details of the contest, Mr. Unger
reported that more than 70% of sponsors and
stations contacted have renewed the program
for the second year.

He said the contest will be held Sept. 13-
Nov. 30 in cooperation with the Disabled
American Veterans. According to Mr. Unger,
DAYV chapters and state departments in the
program’s listening areas will begin a special
promotion campaign as part of a national
Americanism program to obtain mayors’ procla-
mations and cooperation from school heads,
civic leaders and industrialists.

The contest will seek a 500-word or less
essay on “What the American Flag Means to
Me.” A winner from each market in which the
program is broadcast will be entered in the
national contest.

Essays will be submitted to the local radio
station carrying I Was a Comununist for the
FBI. Judges will be selected by the DAV
chapter in the area in cooperation with station
and sponsor. All first place local winners will
be eligible for national awards, $2,000 for first
place, $1,000 for second, and $500 for third.

The school represented by the national con-
test winner will receive $250; the teacher named
by the winner will receive $250, and any veter-
ans group or veterans hospital picked by the
winner will receive $500.

Among the sponsors renewing the program
is Golden State Dairies in northern California,
which will carry the show in ten markets.

ASCAP Gross Revenue
Totals $17.6 Millions

ASCAP gross revenue for 1952 totaled
$17,672,000, Louis Bernstein, treasurer, re-
ported to the society’s annual meeting, held
Tuesday at New York’s Hotel Astor. Sum in-
cluded $1,329,400 collected for performances
of ASCAP music abroad as well as the do-
mestic gross of $16,343,000 for the year. Oper-
ating expenses totaled $3,172,000 or 19% of
the domestic income, leaving 81% for distribu-
tion to ASCAP members, the treasurer re-
ported.

Last fall, Mr. Bernstein said, ASCAP mem-
bers got $390,000 in royaities for broadcasting
rights tc ASCAP music in England and
Canada, with another $766,329 in foreign
royalties distributed last month.

Deems Taylor, reporting for the executive
committee, described the ASCAP blanket con-
tracts with radio and TV stations and net-
works as “fair and equitable.” He noted that
in contrast to the widespread anti-ASCAP
legislative actions in the various states a few
years back, only two such measures were intro-
duced in state legislatures this year. No
anti-ASCAP bill has become a state law in
the last decade, he said.

Guest of honor at the annual banquet, Ed
Sullivan, was given a clock by Otto Harbach,
ASCAP president, in appreciation of his
Sunday evening CBS-TV series, Toast of the

Town, The Ascap Story.
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NARTB NAMES CONVENTION PANELS;
TV, RADIO WORKSHOPS SCHEDULED

Herbert Mayer, pioneer uhf telecaster who started first commercial
station in upper band, to preside at discussion of uhf future at Los
Angeles session. Paul Adanti to direct session on film’s place in tele-
vision. Several workshops will cover problems of broadcast station

operators.

PROGRAM of NARTB’s 31st annual conven-
tion in Los Angeles April 28-May 1 neared
completion at the weekend as two workshop
panels were set up and another dropped from
the agenda, according to Clair R. McCollough,
president of the Steinman Stations and chair-
man of the convention committee.

Herbert Mayer, KPTV (TV) Portland, Ore.,
a uhf station, will conduct an April 30 (Thurs-
day) panel session titled “What About Uhf?”
Mr. McCollough pointed out that Mr. Mayer
had shown his faith in uhf by pioneering
KPTV, first commercial station to operate in
the band.

Paul Adanti, WHEN (TV) Syracuse, will be
chairman of a panel titled “Film’s Place in
Television,” to be held immediately after the
uhf session. Mr. Adanti entered TV at
WRGB Schenectady in 1940 and joined WHEN
in 1948.

A tentatively scheduled trade press panel
slated at noon on the last day of the conven-
tion has been dropped because of inability of
some of the invited panel members to partici-
pate.

On the Uhf Panel

Serving with Mr. Mayer on the uhf panel
will be James B. Tharpe, Allen B. DuMont
Labs.; Frank P. Barnes, General Electric Co,;
Martin Silver, Federal Telecommunications
Labs; E. C, Tracy, RCA Victor; Alan C.
Tindal, WWLP Springfield, Mass, and Kenyon
R. Brown, KWFT Wichita Falls, Tex.

Members of the Adanti film panel will be
E. H, Ezzes, Motion Pictures for TV; John H.
Mitchell, Screen Gems; Ralph W. Nimmons,
WFAA-TV Dallas; Lee Ruwitch, WTVJ (TV)
Miami; Harold P. See, KRON-TV San Fran-
cisco; Gerald King, United Television Pro-
grams; Robert W. Sarnoff, NBC; Peter M.
Robeck, Consolidated Television Sales, and
John L. Sinn, Ziv Television Programs.

A convention feature titled “Principles of

Profitable Radio Operation” will be held
Wednesday afternoon. The program will be
built arcund NARTB’s five-market cities re-
port analyzing five typical areas. The scien-
tific study was conducted under direction of
Richard M. Allerton, NARTE research man-
ager.

Similarly, the problems of radio broadcasters
will be covered in two meetings to be held
Tuesday afternoon. First of these will be
BAB’s annual program on radio selling and
advertising techniques. Following the BAB
meeting will be a session conducted by the
Affiliates Committee, an all-industry group
formed at the 1951 convention to deal with
network radic rate pressures. Committee
chairman is Paul W. Morency, WTIC Hart-
ford.

Five Market Program

Mr. Morency and NARTB President Harold
E. Fellows will take part in the Wednesday
afternoon five-market program. Others par-
ticipating will be John Esau, KTUL Tulsa; G.
Richard Shafto, WIS Columbia, S. C.; F. C.
Sowell, WLAC Nashville; William C. Grove,
KFBC Cheyenne, Wyo.; Johd F. Patt, WGAR
Cleveland, and Lee Little, KTUC Tucson, Ariz.

Radio merchandising program and labor
panels are scheduled Thursday.

Members of the convention Resolutions
Committee are H Quentin Cox, KGW Port-
land, Ore., chairman; Robert R. Tincher,
WNAX Yankten, S. D.; Harry D. Peck, WISN
Milwaukee; Irving Rosenhaus, WATV (TV)
Newark, and Jack Harris, KPRC Houston.

On the convention Credentials Committee
are George J. Higgins, KMBC Kansas City,
chairman; Eugene O’Fallon, KFEL Denver;
Harry R. Spence, KXRQO Aberdeen, Wyo,;
Helen Alvarez, KOTV (TV) Tulsa; Joe Ber-
nard, KOMA Oklahoma City, and Henry P.
Johnston, WSGN Birmingham.

[ e el

ANNUAL NARTB golf tournament for BT
silver trophies will be staged Monday, April 27
at Wilshire Country Club, 301 N. Rossmore
Ave., Los Angeles. Buses will leave Biltmore

g D s e i

Hotel at 9:15 a.m. Play starts at 10 a.m. En-
tries moy be sent to Maury Long, B®*T business

manager who is managing tournament, or any
B®T bureau.
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NARTB TV BOARD
ELIGIBLES NAMED

ELECTION of four directors to the NARTB
Television Board will be made from a list of
42 station operators certified Thursday by C. E.
Arney Jr., NARTB secretary-treasurer. The
“election, for two-year terms, will be held Tues-
day, April 28, at 10 a.m. during a TV member-
ship business session at the Biltmore Hotel,
Los Angeles.

Three directors representing both aural and
TV stations will be elected. Incumbents, serv-
ing one-year terms expiring at the convention,
are Campbell Arnoux, WTAR-AM-TV Norfolk,
Va.; William A. Fay, WHAM-AM-TV Ro-
chester, N. Y., and Henry W. Slavick, WMC
WMCT (TV) Memphis. One TV-only director
will be elected. The incumbent is Kenneth L.
Carter, WAAM (TV) Baltimore. All four are
certified as eligible for nomination.

The four directors designated by TV net-
works to serve on the board are not subject to
the election process. They are. Alexander
Stronach Jr., ABC; Merle S. Jones, CBS; Chris
J. Witting, DuMont TV Network, and Frank
M. Russell, NBC. These four take office May
1, also serving two-year terms.

List of eligibles for floor nomination in the
election follows;

Harold E. Anderson. KOLN-TV Lincoln, Neb.;
Campbell Arnoux, WTAR-TV Norfolk, Va.; Hax&r“);
Bitner, WFBM-TV Indianapolis, and WOOD-
Grand Rapids, Mich.; Richard A. Borel, WBNS-
TV Columbus. Ohio; Martin Campbell, WFAA-
TV Dallas; Howard Chernoff, KFMB-TV San
Diego; Wayne Coy, KOB-TV Albuquerque;
Charles H. Crutchfield. WBTV (TV) Charlotte,
N. C.; Walter J. Damm, WTMJ-TV Milwaukee;
William A. Fay, WHAM-TV Rochester, N. Y.
Frank P. Fo art%. WOW-TV Omaha. WHEN
Syracuse; an(f KPHO-TV Phoenix; G. David
Gentling, KROC-TV Rochester, Minn.; H. E.
Gibbens, WAFB-TV Baton Rouge, La.; R. B.
Hanna, WRGB (TV) Schenectady, N. Y.; Jack
Harris, KPRC-TV Houston; Thad Holt, WAFM-
TV Birmingham: Leslie C. Johnson, WHBF-TV
Rock Island, Ill.. Douglas D. Kahle, KCSJ-TV
Pueblo, Colo.; Glenn arshall Jr., WMBR-TV
Jacksonville;, Thomas E. Martin. WEEU-TV
Reading: James H. Moore, WSLS-TV Roanoke:
David H. Morris, KNUZ-TV Houston; Vernon
A. Nolte, WHIZ-TV Zanesville, Ohio; Eugene P.
O'Fallon Jr., KFEL-TV Denver.

Milo J. Peterson. KGEM-TV Boise, Idaho; D.
L. Provost. WBAL.TV Baltimore; Ward L. Quaal,
WLWA (TV) Atlanta, WLWC (TV) Columbus,
WLWD (TV) Dayton, and WLWT (TV) Cincin-
nati; Clvde W. Rembert, KRLD-TV Dallas; Law-
rence H. Rogers II, WSAZ-TV Huntington, W.
Va.; James D. Russell, KKTV (TV) Colorado
Springs: Harold P. See, KRON-TV San Fran-
cisco; Victor A. Sholis, WHAS-TV Louisville;
Donald W. Thormburgh, WCAU-TV Philadelphia;
Robert R. Tincher, KVTV (TV) Sjoux City, Ia;
F. Van Konynenburg, WCCO-TV Minneapolis;
Willard E. Walbridge. WJIM-TV Lansing, Mich.;
William E. Ware, KSTM-TV St. Louis; Kenneth
L. Carter. WAAM (TV) Baltimore; Gaines Kel-
ley, WFMY (TV) Greensboro, N. C.; Richard A.
Moore, KTTV (TV) Los Angeles; W. D, Rogers,
KDUB-TV Lubbock, Tex.; Clyde Weatherby,
KANG-TV Waco, Tex.

Barnes Nominated to Head
Radio Pioneers N. Y. Unit

PAT BARNES, veteran broadcast entertainer,
has been nominated for president of the New
York chapter of Radio Pioneers for the 1953-
54 season by the chapter’s nominating com-
mittee. Others on the official slate, normally
tantamount to election, are: Vice presidents—
Frank Silvernail, BBDO, Charles Butterfield,
AP; Henriette Harrison, YMCA,; secretary—
Bruce Robertson, B®T, treasurer—Charles A,
Wall, BMI and AMQ.

Election will be held May 20 at a dinner
meeting of the New York chapter at which
these and any others nominated by petition
will be voted on by the membership. Nomin-
ating committee was headed by William 8.
Hedges, NBC, and also included G. W. John-
stone, NAM; Carl Haverlin, BMI; James Wal-
len, MBS, and Tom Kennedy, New York Times.
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FCC Delegation

LIMITED FCC budget this year is re-
sponsible for a small delegation to the
NARTB Los Angeles convention April
28-May 1. Chairman Paul A, Walker—
whether Chairman at the time or not—
plans to attend. Comr. Robert T. Bart-
ley will go, as will Comr. George E.
Sterling who will address an engineering
meeting on Conelrad. Comr. Eugene
H. Merrill, planning a vacation in the
West after he is succeeded by Comr.-
Designate John C. Doerfer, may attend
as a private citizen. Comr. Frieda B.
Hennock doesn’t know, asking *“Does
anyone have car fare?” Comrs. Rosel H.
Hyde and E. M. Webster have no plans.

Shein of WBTH Williamson
Heads W. Va. Broadcasters

NEW president of West Virginia Broadcasters
Assn. is Alice Shein, general manager of WBTH
Williamson. Miss Shein was elected unani-
mously at the annual spring meeting in Charles-
- ton. She had served
four years as secre-
tary. WVBA said she
is the first woman
elected to any state
broadcasting associa-
tion presidency.
Paul Myers,
WWVA  Wheeling,
was elected vice
president and Fred
Zimmerman, WBLK

ik : Clarksburg, was
e iy i .| elected secretary-
Miss Shein treasurer. Outgoing

officers are John H.
Gelder, WCHS Charleston, president; William
Rine, WWVA Wheeling, vice president, and
Miss Shein, secretary-treasurer.

New directors elected were John Johns, WAJR
Morgantown; Aud Archer, WCOM Parkersburg;
Burton Sonis, WTIP Charleston; Mel Barnett,
WLOH Princeton; Flem Evans, WPLH Hunting-
ton; John_ Phillips, WHTN _ Huntington; L. H.
Rogers 1II, WSAZ-TV  Huntington: Robert

omas, WOAY Oak Hill

Bell to Be Panel Speaker

PANEL discussion of media problems will be
held at the April 23-25 Speedwriting Interna-
tional Convention, to be held at the Palmer
House, Chicago. Howard Bell, NARTB assist-
ant to the TV vice president, will speak on the
question, “Can Schools Use Television Prof-
itably?” Harlow P. Roberts, executive vice pres-
ident of Goodkind, Joice & Morgan, will speak
on “How to Make Radio Pay Off in Inquiries
and Enrollments.”

Heads Alabama Broadcasters

MALCOLM STREET, WHMA Anniston, be-
came president of the Alabama Broadcasters
Assn. after elections at the annual spring con-
vention held in Florence. He succeeds Tom
Martin, WAPX Montgomery.

Other officers are:

J. Dige Bishop, WCTA_ Andalusia, vice presi~
dent; Richard B, Biddle, WOWL Florence, secre-
tary-treasurer; board members Frank Whisenant,
WMSL _ Decatur; Lionel Baxter, WAPI Birming-
ham; A. Davidson, WHTB Talladega; Joe
Mathews, WJJJ Montgomery: Julian C. Smith,
WAGF Dothan; Dewey H. Long, WABB Mobile;
Edward Z. Carroll, WGSV Guntersville, and
Tom Martin, WAPX Montgomery.

BAB STRESSES VALUE
OF MORNING RADIO

IMPORTANCE to the advertiser of some
1,188 U. 8. cities and towns which have no
morning daily newspapers but have all-day
radio service is pointed up in a BAB study
distributed to members last week.

The report is the second in a series of BAB
studies accenting radio’s penetration of Amer-
ican cities. The first study indicated there
are 409 cities, with more than a million
families within their limits, which have local
radio stations but no daily newspapers.

Calling the morning period “a time of de.
cision and action in many households,” the new
study points out that some six million families
live in areas with no daily newspaper but with
a local radio station. It also cites the trend
toward providing “advertising service all day
every day” resulting from nation-wide radio
growth.

BAB notes that 49% of all U. S. radio sta-
tions now are located in cities without morning
newspapers and that an additional 17% are in
cities with no daily newspaper service of any
kind. Texas, which has 100 cities without
morning daily newspaper service but with local
radio service, leads all states, followed by
California, 68; North Carolina, 58, and Illinois,
50.

SRA Meeting on Measurement
Studies Is Being Arranged

ATTEMPTING to clear up some of the pre-
vailing confusion about the broadcast measure-
ment studies made last year by A. C. Nielsen
Co. and Standard Audit & Measurement Serv-
ices, Station Representatives Assn. has invited
the heads of the two measuring organizations—
Arthur C. Nielsen and Kenneth Baker—to ad-
dress a meeting of SRA members to which
agency executives were invited.

Invitations, sent last week by Ward Dorrell
of John Blair & Co., chairman of the SRA Com-
mittee on Audience Measurements, do not spe-
cify a date for the proposed representative-
agency meeting. This will be worked out with
the speakers after they have agreed to describe
their measuring techniques and to explain the
variations in their audience reports for indivi-
dual markets to the group, Mr. Dorrell told
BeT:

“It seems highly desirable for both the buyers
and sellers of broadcast facilities to have this
information,” he said.

SRA committee, in addition to Chairman
Dorrell, comprises Jones Scovern, Free &
Peters; Dan Denenholz, Katz Agency; Louis
Moore, Robert Meeker Assoc., and Russ Walker,
John E. Pearson Co.

RTNDA Board Sets Meet
May 2-3 at Evanston, 1l

RADIO-TELEVISION New Directors Assn.’s
board of directors has scheduled its spring meet-
ing May 2-3 at the Orrington Hotel, Evanston,
Ill., Tom Eaton, WTIC Hartford, president, said
last week.

The association has named Sid Pietzsch,
WFAA Dallas news director, as chairman of a
comrmittee to study RTNDA memberships. Hal
Baker, WSM Nashville, is board lizison officer
on the committee. Others: Ross Edwards,
WCHS Charleston, W. Va., and Brooks Wat-
son WMBD Peoria.
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B What a show! If you're
interested in top box office for your clients
in Alaska you really should see it.
You'll be amazed! You never saw such figures!
Imagine, three acts a day...morning, noon and
night, seven days a2 week . .. and they steal the bulk of
the Alaska audience every time! Wouldn’t you like to meet
these fantastic Hoopers* in person . ..and see for yourself

the amazing record of a truly outstanding

performance. Just whistle. We’d love

to trot 'em out for you.

TIME “3“ ﬂ
MORNINGS m
Mon. thry Fri.

AFTERNOONS m

Mon. thru Fii

AFTERNOONS m

MIDNIGHT SUN - AURORA BROADCASTING SYSTEM

Alaska’s Four Great Stations

* First ever available in Alaska. Taken in
Fairbanks and Anchorage only.

KFAR, Fairbanks « KENI, Anchorage « KJNO, Juncau « KABI, Ketchikan
Affiliates: NBC - ABC - Mutual - Don Lee

GILBERT A. WELLINGTON, Nat'l Adv. Mgr., 5546 White-Henry-Stuart Bldg., Seattle » JAMES C. FLETCHER, Jr,, Eastern Sales Mgr., 60 W, 46th 51, New York, N.Y.
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.Ad Panel April 2}

TELEVISION advertising panel discus-
sion is scheduled April 21 by the Assn.
of Advertising Men, New York. The
club, comprising younger men and
women, meets at the Wings Club, Bilt-
more Hotel, New York. Thad Brown,
NARTB TV vice president and television
counsel, and Howard Bell, his assistant,
will take part in the panel along with rep-
resentatives of several New York tele-
vision stations.

TRADE ASSNS.

1,000 TV, Movie Engineers
Expected at SMPTE Meet

SOME 1,000 movie and TV technicians are ex-
pected to attend the five-day, semi-annual con-
vention of the Society of Motion Picture and
Television Engineers to be held at the Statler
Hotel, Los Angeles, starting April 27,

Jack Servies, SMPTE convention vice presi-
dent, said although wide-screen stereophonic
sound and 3-D head the program of 61 tech-
nical papers and demonstrations, there will be
many papers on TV to accommodate video
engineers who will be attending the NARTB
convention at the Los Angeles Biltmore Hotel
that same week.

WSAB Initiates Provisions
For TV Station Membership

WASHINGTON State Assn. of Broadcasters
has cleared the way for TV stations to become
active members by adopting a constitutional
change. Action was at a March 27 meeting in
Tacoma.

WSAB- also opened associate membership to
firms in allied industries, and increased the
size of the board of directors from five to seven
members.

Officers re-elected were president, Leo Beck-
ley, KBRC Mt. Vernon; vice president, Loren
Stone, KBRO Bremerton; secretary treasurer,
Allen Miller, KWSC Pullman. Elected to the
board were immediate past president Fred F.
Chitty, KVAN Vancouver; R. Lee Black, KIMA
Yakima; Joe Chytil, KELA Centralia-Chehalis,
and Robert Pollock, KRSC Seattle.

Cox Is Principal Speaker

Jim Cox, west coast manager, BMI, was
principal speaker on the topic, “Radio Too Has
Things in View.” He advised broadcasters to
make immediate inventory, check with listeners
on programming, and then move forward “with
imagination and foresight,” according to their
findings.

Bernard Orell, Washington State Forester,
complimented the broadcasters for special
efforts last year and promises of renewed co-
operation this year to warn of logging shut-
downs in critical fire weather.

CBS for CENTRAL OHIO

«.% BUT WBNS HAS DOUBLE
5 THE LISTENERS OF ANY
- OT“ER STATION ¢ 00

Here’s the absolute proof that WBNS is Central Ohio’s most listened-to station,
Five local stations broadcast Ohio State football games. All have the same game
coverage .., all are heard the same time. Yet WBNS held twice as many listeners
as any other station. .. week after week!

Yes... WBNS /s Central Ohio’s most listened-to station. The 20 top-rated pro-
grams (Pulse) in this rich Central Ohioc market area ate heard on WBNS. CBS
programming plus popular local talent gives WBNS an edge in listener appeal
«+.BUT when they listen most to WBNS when al! local stations have the same
program, you know listening has become a habit...an instinctive prefe}ence
sponsors can cash in on by using WBNS all the time.

e
ASK
JOHN BLAIR

radio

COLUMBUS, OHIO
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RCA Institutes Alumni Meet
To Discuss TV Set Troubles

ROBERT DARGAN, chief instructor in charge
of training and technical information for Philco
Corp., Thursday (April 16) will demonstrate
common and unusual troubles of TV sets be-
fore the monthly meeting of RCA Institutes
Alumni.

Patsy Genduso, president, invites all alumni
to attend the sessions held the third Thursday
of each month. Lecturers are presented each
time; the May 21 meeting will feature transis-
tors. Details are being arranged for the June
meet. Sessions are held in the Institute building.

Ahern Spoke in March

William Ahern, TV technical supervisor for
NBC, addressed the March meeting, demon-
strating the Vidicon camera and the “brief case’”
remote ampiifier.

HONORARY MEMBERSHIP in Alumni Assn. of
RCA Institutes is presented William Ahern (1),
TV technical supervisor for NBC, by Patsy
Genduso, alumni president, after Mr. Ahern
had addressed the March meeting of the In-
stitutes group.

Plans Set for April 28
Television News Seminar

TWENTY experts in TV news operations will
preside over sessions of the first National Tele-
vision News Seminar set for April 28-May 2.
Co-sponsored by Radio-Television News Direc-
tors Assn. and Northwestern U.’s Medill School
of Journalism, the seminar will meet at the
Orrington Hotel, Evanston, Il

Quota Filled in Advance

Enrollment for the seminar stands at 45.
Baskett Mosse, Northwestern, states that the
quota was filled six weeks ahead.

With respect to this, he pointed out that the
news sessions may be repeated later in the year
to meet apparent demand.

Working newsmen and equipment specialists
of the faculty will lecture and answer questions
covering, for the most part, the problem of
how to maintain the best TV news operations
on a low budget. Five general managers and
station vice presidents, 33 news directors, four
program directors, two journalism professors
and one sports director, from 20 states, are
among seminar members.
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ECONOMIC INJURY CHARGES
DELAY THREE MORE GRANTS

Grants involved are uhf Ch. 46 at Durhdr\n, N. C., share-time vhf Ch.

8 at Salinas-Monterey, Calif.

FCC’s action in the cases is based on

Sec. 309 (c) of the Communications Act which specifies that non-

. hearing grants may be protested by ‘parties in interest’ within 30

days.

RECOGNIZING new protests of alleged eco-
nomic injury, FCC last week postponed the ef-
fective dates of three more TV grants pending

expedited hearings on the applications involved.

These were the uhf Ch. 46 grant at Durham,
N. C, to T. E. Allen & Sons and the share-
time vhf Ch. 8 grants at Salinas-Monterey,
Calif., to KSBW and KMBY there. Comrs.
Rosel H. Hyde and Robert T. Bartley dissented
in the Durham ruling.

Postponing of the Durham grant stems from
the protest by Public Information Corp.,
operator of WSSB Durham, while the Salinas-
Monterey action is based upon the complaint
of Salinas-Monterey Television Co., permittee
for uhf Ch. 28 KICU (TV) there and owned
by Grant R. Wrathall and S. A. Cisler Ir. [B®T,
March 30].

The Allen application and the KSBW and
KMBY bids were designated “for hearing at a
time and place, and upon issues, to be indicated
by further order of the Commission.”

FCC's action in these cases is based upon
Sec. 30%(c) of the Communications Act which
specifies that non-hearing grants may be pro-
tested by “parties in interest” within 30 days
of the grant, FCC thereupon must act upon
the protest within 15 days. If the protestant is
ruled a party in interest, Sec. 309(c) requires
that an “expedited” hearing be held. The pro-
tested grant is “postponed™ until completion of
the proceeding.

Burden of Proof

Sec. 309(c) sets forth that upon issues des-
ignated by the Commission, the burden of
proof rests with the applicant, but upon all
other issues or allegdtions raised by the com-
plainant, burden of proof rests with the latter.

The protest rights and party-in-interest con-
cept embodied in Sec. 309(c) is an amendment
made to the Communications Act by the Mc-
Farland Act last year. At the time of legisla-
tive hearings, FCC witnesses warned against
this amendment on the ground that too broad
interpretation of party-in-interest would ensue,
with resulting flood of protests to non-hearing
grants in both the broadcast and non-broadcast
fields.

The first significant Sec. 309(c) economic pro-
test was that of Music Broadcasting Corp., li-
censee of WGRD Grand Rapids, Mich., di-
rected against the uhf Ch, 35 grant to Versluis
Radio & Television Co. at Muskegon, Mich,
FCC denied the protest last December; con-
tending WGRD was not a party in interest.
WGRD went to court and FCC was sub-
sequently advised by the U.S. Attorney General
that he could not support the Commission rul-
ing. FCC thereupon reconsidered, declared
WGRD to be a party in interest ‘within the
meaning of Sec., 309(c) and set the Versluis ap-
plication for hearing [B® T, March 30].

The reversal on the WGRD protest estab-
lished a precedent for subsequent ruling on Sec,
309(c) protests.

FCC acknowledged: to have standing the
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complaint by WGRD that it would be injured
economically by the Versluis grant. WGRD
alleged the Versluis TV station would cover
both Muskegon and Grand Rapids and as prin-
cipal owner Leonard Versluis alsc operates
WLAV-AM-FM Grand Rapids, he could offer
combination rates to the competitive detriment
of WGRD. '

The WGRD precedent was cited by FCC in
heeding the protest of Gordon Brown, operator
of WSAY Rochester, N. Y., to postpone the ef-
fective dates of share-time grants on vhf Ch. 10
at Rochester to WHEC and WVET there [B®T,
April 6). :

FCC ruled WSAY has standing upon its al-
legation of economic injury, but observed that
the protestant “misconceives the purpose and
requirements of Sec. 309(c)” in requesting com-
parative hearing for his own Ch. 10 bid, filed
after the share-time grants to WHEC and
WVET. '

Challenges Grant

Respecting the Durham action, Public In-
formation challenged FCC's Ch. 46 grant to

T. E. Allen & Sons, representing a merger of .

Sec. 309(c)

HERE'S the controversial protest pro-
vision of the Communications Act—one
of the MecFarland Act amendment
changes—now at the root of hearings
being set on some TV grants:

Section 309(c)—When any instrument of
authorization is granted by the Commis-
sion without a hearing as provided in sub-
section (a) hereof, such grant shall remain
subject to protest as hereinafter provided
for a period of thirty days. During such
thirty-day period any party in interest
may file a protest under oath directed to
such grant and request a hearing on sald
application so granted, Any protest so
filed shall contaln such allegations of fact
as will show the protestant to be a party
in interest and shall specify with particu-
larity the facts, matters, and things relied
upon, but shall not include issues or alle-
gations phrased generally.
sion shall, within fifteen days from the
date of the filing of such protest, enter
findings as to whether such protest meets
the foregoing requirements and if it so
finds the application involved shall be set
for hearing upon the issues set forth in
said protest, gether with such further
specific issues, if any, as may be prescribed
by the Commission. In any hearing sub-
sequently held upon such application all
issues specified by the Commission shall
be tried in the same manner provided in
subsection (b) hereof, but with respect to
all issues set forth in the protest and not
specifically adopted by the Commission,
both the burden of proceeding with the .
introduction of evidence and the burden
of proof shall 'be Upon the protestant. The
hearing and determination of cases arising
under this subsection shall be expedited
by the Commission and pending hearing
and decision the effective date of the
Commission’s action to which protsst is
made shall be postponed to the effective
date of the Commission’s decision after
hearing, unless the authorization involved
is necessary to the maintenance or con-
duct of an existing service, in which event
the Commission shall authorize the appli-
cant to utilize the facilities or aut.horﬂa-
tion in question peniding the Commission’s
deciston after hearing,

The Commis-

two former competitors for the channel—the
original T. E, Allen & Sons application and that
of WTOB Durham, N. C. [B®T, March 2).
FCC said Public Information has standing as
licensee of WSSB there, but ruled its Ch. 46
bid, filed the same day as the grant, is not en-
titled to comparative consideration.

Text of Opinion and Order

FCC’s memorandum opinion and order said,
in part:

In light of the fact that the protest alleges
that protestant is the licensee of a standard
broadcast station in Durham, North Carolina,
the very community for which the construction
permit was granted, we are of the view that it
is a party in interest Wwithin the meaning of
Sec, 309(c). 1t is true that the protest does not
contain an affirmative allegation of economic
injury but-we believe that a reasonable infer-
ence of probable economic injury fiows from
the allegation as to the protestant’s status. Sand-
ers v. FCC, 309 U.S. 470; In re Applications of
WHEC Inc. and Veterans Bestg. Company Inc.
(FCC 53-384) adopted April 1, 1953; In re Appli-
cation of Versluis Radio & Television Inc., (FCC
53-314), adopted March 23, 1953. This finding as
to protestant’s standing is based solely on its
allegation that it is a standard broadcast station
licensee and not on any other allegation in its
protest. . . .

We have found that the protestani has stand-
ing as a party in interest. Although it has not
framed specific. issUes, we believe that it has al-
leged facts on which issues may be drawn. Ac-
cordingly. it is necessary to designate the Allen
application for hearing. We think, however,
that when protestant requests that the Allen ap-
plication and its tendered application be heard
in a consolidated hearing, it misconceives the
purpose and requirements of Sec, 309(c). As we
pointed out in our Memorandum Opinion and
Order in the WHEC case, supra, Sec. 309(c) does
not provide that a duly filed protest has the ef-
fect of vacating or setting aside the grant against
which the protest is directed. On the contrary,
Sec. 309(c) specifically provides that “the effec-
tive date of the Commission’'s action to which
protest i made shall be postponed to the effec-
tive date of the Commission's decision after
hearing.” (Emphasis on “postponed” added by
FCC),

On the KICU (TV) protest, FCC said
that in light of the fact Messrs. Wrathall and
Cisler “are permittees of a television broadcast
station in the Salinas-Monterey area, that the
stations proposed by the above-entitled share-
time permittees [KSBW and KMBY on vhf Ch.
8] will be in direct competition with that of
protestants, and that protestants have alleged
that economic injury will result from the grants
complained of, we are of the view that protest-
ants are parties in interest within the meaning
of Sec. 309(c) . . .”

Rejects ‘Narrow View’

FCC rejected “the narrow view” advanced
by KSBW “that the Sanders case excludes per-
mittees of broadcast stations and is limited to
those who are ‘operating under an existing li-
cense” or who may be a ‘licensee of a station'.”

The Commission also rejected as without
merit the contentions of both KSBW and
KMBY that the KICU protest was untimely.
Since the 30th day after the grants fell on Sat-
urday, FCC explained KICU properly could
file on the next day of business, Monday, under
the federal rules of civil procedure.

FCC further rejected KMBY’s claim that the
KICU jetter of protest must be stricken since
only one copy was filed with the Commission
and the FCC rules require the filing of 15 copies.
On this point, the opinion stated:

It is to be noted that protestants mailed a copy
of their protest to each of the above-entitled
permittees. We do not think, therefore, that
even if it is assumed that Section 1.748 and 1.764
of our Rules are applicable, that the failure to
file 15 coples of the protest makes it fatally de-
fective. ~ Certainly, the above-entitled permit-
tees have not been prejudiced by the alleged
omission,
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‘'VOA BUDGET CUT/,
SOLONS REPORT

Florida Democrat asks Senate
Commerce group to investigate
FCC procedures on TV bids.

EFFECTIVENESS of the Voics of America in
piercing the “iron country” is vouchsafed by
overseas information specialists, a study by the
Senate Foreign Relations subcommittee - on
overseas information programs, released last
week, indicated.

At the same time, the 1954 budget for the
world-wide information activities of the State
Dept. was pared from $114,515,800 to $95 mil-
lion by the President’s budget director, a trans-
cript of hearing before the House Appropria-
tions subcommittee last month disclosed. The
entire State Dept. budget was cut from $311.6
million to $266.5 million.

Dulles’ Sentiments

Transcript of the budget hearing also showed
that Secretary of State Dulles feels that the
International  Information  Administration
should be set up as an independent agency out:
side the State Dept. He also expressed hope
for the contimuance of VOA to get inte Russia
and its satellites, but withheld judgement on
what should be done regarding the Voice’s
propagandizing activities, He referred to two
investigations underway at the present time—
one by C. D. Jackson, director of the Psy-
chological Warfare Board, and the other by
Dr. Robert L. Johnson, TIA director.

Radio is the “one feasible medium” that can
be employed to.get America’s message to the
Soviet Union and its satellites, the Senate
study emphasized. It is an analysis of reports
from IIA mission chiefs.

Discussing both VOA and Radio Free Eu-
rope, the study showed that VOA was being
heard by a “substantial number of people with
faith in its truthfulness.” Orne report said
that a majority of an unidentified country’s ra-
dio owners listen to or hear about VOA. An-
other report said VOA was “one of the most
capable devices there was for sustaining hope
of the people and keeping them mentally re-
sistant to Communist tyranny.”

All dispatches emphasized efforts of Com-
munists to jam VOA reception. Overseas in-
formation specialists felt, the report said, that
anything evoking such efforts must be effective
in reaching people. Jamming, however, seri-
ously destroys the Voice's effectiveness, reports
said—in urban areas by as much as 50%.
Recommended was a high priority for VOA
and RFE experts to develop counter measures
to Soviet jamming.

Qutside the Soviet sphere, VOA broadcasts
are considered ineffective, the study showed. It
was, however, most favorably commended in
Western Europe reports. Soviet broadcasts,
on the other hand, were reported to be gen-
erally effective.

One Near Eastern information mission chief
recommended the study of the use of television
as a “dramatic impact” device.

No Justifications

Although the House Appropriations hearing‘

took up the State Dept. budget, no justifications
were attempted for TTA requests. These were
left unconsidered pending the outcome of the
activity and place of the information programs.

However, in the report of the director -of
the State Dept.’s security office, it was shown
that there had been 115 separate investigations
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of the Voice of America in New York last
October, resulting in the dismissal of 26 per-
sons—mostly on moral grounds.

The hearing also showed that the U. S. paid
9% of the total expenses of the International
Telecommunication Union in Geneva, Switz-
erland ($107,000) and 10% of the ITU’s con-
ferences expenses ($45,500).

Meanwhile, the present 1953 operating bud-
get of the Voice and other overseas informa-
tion programs was reduced by 33.2 million
under White House orders of last February,
the State Dept. announced.

In addition to abolishing 600 positions, all
vacant, the ITA also released 36 VOA employes
at New York headquarters. Twenty-four were
engaged in operations and 12 in administra-
tion.

Also cancelled were construction of two high
powered short wave transmitters, one of the
East Coast and the other on the West Coast,
and contracts with five private broadcasters
for lease of their short wave transmitting facili-
ties [B®T, April 6].

Doerfer to Take Office
At FCC This Week

JOHN C. DOERFER of Wisconsin will be
sworn in as an FCC Commissioner this week—
probably Wednesday. Mr. Doerfer is driving
from his Madison home and is expected in
Washington today or tomorrow (see RESPECTS
To on page 22).

Nominated by President Eisenhower and
confirmed by the Senate two weeks ago, Mr.
Doerfer will serve until June 30, 1954 (the re-
mainder of the term of former Comr. Robert
F. Jones). Present occupant of that vacancy,
Comr. Eugene H. Merrill, Utah Democrat,
relinquishes his position when Republican
Doerfer takes his oath of office.

KPLN Ownership Change

FCC has granted assignment of permit for
KPLN Camden, Ark., from Leoc Howard (Mid-
City Bestg. Co.) to D. R. James Jr. over dis-
sents of Comrs. E. M. Webster and Frieda B.
Hennock. Mr. James is a manufacturer and
3% stockholder in KELD FEl Dorado, Ark.
The contract calls for consideration of $19,600
plus assumption of all liabilities incurred by
KPLN since Oct. 1, 1952.

Miss Hennock explained her dissent in a
statement describing the Commission’s action
as “an unwarranted departure from, if not a
complete negation of, its long established policy”
of determining outstanding questions regarding
the parties involved before consenting to assign-
ments or transfers.

She said there are “serious questions” unex-
plored by the Commission concerning “alleged
misrepresented facts and concealed informa-
tion” with respect to Mr. Howards' activities as
permittee. On March 11 Miss Hennock dis-
sented from the Commission’s cancellation of a
hearing on KPLN’s license application.

Texas Libel Liability Bill

LEGISLATION taking radio stations off the
spot for political broadcasts over which they
have no control has been approved by the
House Judiciary Committee of the Texas Leg-
islature. The bill closely follows the pattern of
model legislation drawn up by NARTB and en-
acted in a number of states.

SMATHERS DEMANDS
FASTER TV ACTION

CALL for a Senate investigation to prod the
FCC into more speedy action on television
applications was sounded Friday by Sen. George
A. Smathers (D-Fla.). Sen. Smathers introduced
a resclution (S Res. 101) asking the Senate
Commerce Committee to investigate FCC pro-
cedures regarding TV applications to determine
what action might be necessary to expedite
grants and lower hearing costs.

In his remarks on the introduction of his
resolution, Sen. Smathers called attention to the
hundreds of competing applications still un-
acted on by the FCC. He called it alarming
that not one final decision has been issued since
the lifting of the freeze a year ago [B®T, April
14, 1952)]

Because of the TV freeze, Sen. Smathers
said, the public in one-station areas have been
forced to view *that channel alone, its pro-
grams and its advertisers.” He said he feared
that situation would continue to exist for “some
time to come.”

Acknowledging that the flood of TV appli-
cations has placed a heavy burden on the FCC,
Sen. Smathers added: *“However, since the
freeze was lifted last year, the procedures and
the policies of the FCC in hearing applications
and in granting new permits has resulted in an
almost permanent freeze in the industry, with
the result that the majority of the general pub-
lic is being permanently left out in the cold.”

In referring to the FCC's record of uncon-
tested grants, Sen. Smathers said it was “well
established” that in many cities the single
applicant who received a CP has no intention
of building a TV station “but only intends to
hold the license until he can dispose of it at
a profit or until the population in that area is
sufficient to justify his erecting of a television
station.”

“The real need for more television stations
exists today,” the Senator said, “in areas where
we find several applicants competing for the
right to televise over the two or three chan-
nels which have been authorized for that area
by the FCC.”

The Florida Senator referred to the “inex-
cusable length of the hearings held on con-
tested applications before the trial examiners
of the FCC.” Using illustrations from BeT’s
“The High Cost of Hoping for TV” [BeT,
March 9], Sen. Smathers warned that “it is
becoming increasingly clear that a man or a
group of men who may not have large sums of
money behind them cannot even seriously con-
sider seeking a television grant from the FCC.”
The public is the final victim, he said.

Radiation Guards on Heaters

AFTER June 30 industrial heaters must meet
FCC specifications guarding against interference
with radic and TV signals or be in violation of
law. In an order adopted April 8, the Com-
mission laid down conditions, specifically set-
ting standards for shielding and filtering. Tt
limits radiation from electronic heaters to 10
microvolts per meter at a distance of one mile.

A competent engineer must certify that each
industrial heating unit complies with the ruling
and may be reasonably expected to remain in
compliance for at least three years. Specifica-
tions are contained in Part 18 of FCC’s Rules &
Regulations Governing the Industrial, Scien-
tific and Medical Services and are available at
5¢ each from the Government Printing Office,
Washington, 25.
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The Unsung Heroine of the TV Kitchen Steps up to the plate!

Photo .,

tor...estimates that Gloria

learn what appliances and

(in photo at right) washes
pots, pans and dishes equiv-
alent to those in fifteen
average homes.

Food, you see, is important
to the homemakers who can

accessories help to make
meals more fun.

At WCCO-TV the foed is
real! The soiled dishes pile
up! And, as Gloria makes
ready for the next day’s
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NEW TV AUTHORIZATIONS ISSUED

Post-freeze gra nﬁ now total
339, of which 114 are vhf and
225 uhf.

HALF-DOZEN construction permits for new
TV stations were reported by FCC last week
to boost total TV authorizations in the U. S.
to 447, including the 108 pre-thaw operating
outlets. Post-freeze grants now total 339—114
vhf and 225 uhf.

One of the new grants, uhf Ch. 47 at Fresno,
Calif., to J. E. O'Neill, was facilitated through
proposed merger a fortnight ago with the com-
peting Ch. 47 applicant, KYNO Fresno [BeT,
April 6). KYNO has acquired option for 35%
interest in the O’Neill TV station.

Two other new grants last week—Great
Falls, Mont., and Cedar Rapids, Iowa—were
the results of withdrawals by competing appli~
cants.

KMON Receives Ch. 3

KMON Great Falls received vhf Ch. 3 after
Television Montana dismissed its bid for that
facility. Television Montana’s treasurer, north-
west broadcaster E. B. Craney, proposed TV
coverage of Montana’s vast area by mountain-
top transmitters [B®*T, April 6].

At .Cedar Rapids, WMT received vhf Ch. 2
following dismissal of competing bid by KSTT
Davenport, Jowa.

Last week’s TV grants included:

Fresno, Calif.—J. E. O’Neill, (“merger” ap-
plicant), granted uhf Ch. 47, effective radiated
power 210 kw visual and 115 kw aural; an-

tenna height above average terrain 1,930 ft.
(KYNO Fresno dropped competitive applica-
tion and received option for 359% interest).
(Group A-2, No. 35).

Cedar Rapids, Iowa—American Bcestg. Sta-
tions Inc. (WMT), granted vhf Ch. 2, ERP 54
kw visual and 27 kw aural; antenna 670 ft.
(Group A-2, No. 49).

Cadillac, Mich.—Spartan Bestg. Co., granted
uhf Ch. 16, ERP 290 kw visual and 145 kw
aural; antenna 1,440 ft. (Group A-2, No. 510).

Great Falls, Mont.— The Montana Farmer
(KMON), granted vhf Ch. 3, ERP 1.7 kw vis-
ual and 0.85 kw aural; antenna 230 ft. (Group
A-2, No. 108).

Providence, R, L—New England TV Co. of
Rhode Island, granted uhf Ch. 16, ERP 210 kw
visual and 115 kw aural; antenna 520 ft.
(Group B-5, No. 206).

Greenwood, S. C.— Grenco Inc. (WCRS),
granted uhf Ch. 21, ERP 93 kw visual and 50
kw aural; antenna 440 ft. (Group A-2, No.
384).

The Commission by separate order adopted
a revised application form for use by station
permittees to request a license, FCC Form 302,
“Application for New Broadcast Station Li-
cense,” is changed to conform with the new TV
rules and to reflect minor editorial changes, the
Commission explained. The present Form 302
may be used until the revised forms are avail-
able, FCC said. Comr. Eugene H. Merrill dis-
sented in the revision.

The Commission also advised KGMO Cape
Girardeau, Mo., that it must furnish additional
information on its application for a new TV
station on uhf Ch. 18. KGMO recently amended
to Ch. 18 from Ch. 12.
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FCC Okays Ownership
Shifts for KTHT, WBIR

*CONTROL of two major AM stations shifted

last Wednesday when FCC en banc granted
license assignment of KTHT Houston to Texas
Radio Corp. and permitted Gilmore N. and J.
Lindsay Nunn to sell 45% of WBIR-AM-FM
Knoxville, Tenn., to Radio Cincinnati Inc. and
Mr. and Mrs. Robert Ashe.

Houston’s mayor Roy Hofheinz was per- -
mitted to turn over his license for KTHT to
the new corporation of 15 Houston business-
men in exchange for $600,000 plus 25% of
voting stock. His purpose is to consolidate
his capital position before filing a TV appli-
cation.

Control of WBIR was held by Gilmore
Nunn, who reduced his holdings from 52% -
to 30% in the stock shift. His father, J. Lind-
say Nunn, relinquished his entire holding of
23%. Total consideration was $65,325.

Radio Cincinnati, a Taft family enterprise,
increased its holding from 20% to 30%. It
is licensee of WKRC-AM-FM-TV Cincinnati
and sole owner of WIVN (TV) Columbus.
The Ashes acquired 30% holding in their first
venture into radio.

WBIR has filed an application for vhf Ch.
10 in Knoxville.

FCC DENIES
NEW ZENITH BID

BY a four to three decision, FCC last week
denied Zenith Radio Corp.’s petition for recon-
sideration of the Commission’s dismissal of its
application for Ch. 2 in Chicago [B®T, Feb.
23]. Dissenting were Chairman Paul A. Walker
and Comrs. Edward M. Webster and Frieda B.
Hennock.

When the Commission approved the Para-
mount case early in February [B®T, Feb. 16] it
dismissed the Zenith application for Ch. 2 in
Chicago at the same time it renewed the license
of WBKB (TV) on Ch. 4 there. It also finalized
the show cause order which moved WBKB
from Ch. 4 to Ch. 2 in line with the new alloca-
tions assignments., At the same time it approved
the sale of WBKB to CBS for $6 million. The
station is now CBS-owned WBEM-TV.

Zenith in filing its plea for reconsideration
claimed that it had a right to a comparative
hearing with WBKB for Ch. 2, since it had an
application on file for that frequency from
1948, In last week’s action, the Commission
repeated its contention that Zenith forfeited that
right by not participating in either the alloca-
tions or the renewal proceedings.

The Commission also said that the Chicago
situation was different from the Lancaster, Pa.,
case in that WLAN Lancaster was given a hear-
ing on the license renewal of WGAL-TV be-
cause it had filed and asked for a comparative
hearing at renewal time.

Earlier this month, the Commission denied
Zenith’s protest against the renewal of WBKB’s
license on the ground that the protest procedure
was only to be used for grants made without
hearing. Renewal of WBKB'’s license was part
of the Paramount case, it pointed out, and
Zenith had not asked to participate [BeT,
April 6].

Next step, presumably, is for Zenith to appeal
the Commission’s decision to court.

The dissenting commissioners held that
Zenith had a right to a comparative hearing
with WBKB on its renewal and change to
Ch. 2. .
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Represented by NBC Spot Sales. In the Southern States, by Bomar Lowrance and Associates, Inc., Charlotte, North Carolina and Aflanta, Georgia
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GOVERNMENT

HILL HASSLE EXPECTED APRIL 16
ON EXTENDING TV RESERVATIONS

Question is: Will educational channel reservations be extended for
another two years? Leading proponents are Sens. Tobey and Bricker.

GLOVES are expected to be off April 16 when
the Senate Interstate and Foreign Commerce
Committee holds an open hearing with the FCC
on the subject of extending the reservation of
the 242 educational TV channels for two more
years.

Powerful Senators Charles W. Tobey (R-
N. H), chairman of the committee, and John
W. Bricker (R-Ohio), senior Republican on the
committee, are leading the campaign for the
extension.

Just what the reaction of the FCC will be to
this pressure cannot be ascertained at this time.
Chairman Paul A. Walker and Comr. Frieda B.
Hennock have made no bones about their
sympathy with the educators’ desires. Other
commissioners have not stated their views as
publicly. Some are known to oppose any exten-
sion.

. Subject of educational reservations of TV
channels was a prime topic during the Senate
committee’s hearing two weeks ago on the
nomination of Wisconsin Commissioner-des-
ignate John C. Doerfer [B®T, April 6].

At that time, Sen. Bricker implied it would
be a great national loss if educational institu-
tions could not have “dedicated” frequencies
for their own video stations.

Opposing this sentiment was Sen. John Mar-
shall Butler, freshman Republican from Mary-
land.

Senior Democratic member of the committee,

Sen. Edwin C. Johnson (Colo.), referred to his
previous suggestion that a compromise might
be effected by requiring commercial TV stations
to devote a fixed percentage of their time for
educational programs. He was opposed to per-
menent reservations, he said.

Another compromise was advanced by Sen.
Lester C. Hunt (D-Wyo.). His view was that
where educators showed a real interest in TV
channels and could afford to construct and run
their own stations, the reservations should
probably be continued. On the other hand, he
said, where educational institutions obviously
were in no position to use “frozen™ channels,
they should be taken out of their reserved
status, freed for commercial applicants.

Sen. Bricker last week told B®T that he
thought this idea had merit. “You can’t make
a hard and fast rule for every part of the
country,” he said. But he added that he wanted
the reservations kept so that educational institu-
tions would have encugh time to survey their
resources, and determine whether they could
afford to undertake TV.

FCC Ruling

When the FCC unfroze the three-and-a-half-
year halt to TV application processing last year,
it ruled that no changes could be made in the
allocations table for one year from June 2,
1952. That applied to any and all changes, not

HUNTINGTON © CHARLESTON

1. EXCLUSIVE COVERAGE

WSAZ-TV is the 1st and ONLY TV
Station in the rich and growing Ohio
Valley area. Complete saturation in i
103 Counties of W. Va., Ohio and
Kentucky., WSAZ-TV really domi-
nates this area.

SALES RESPONSE

After advertising on WSAZ-TV gne
merchant sold over 250 pairs of
shoes, using only 5 spot announce-
ments. NO OTHER advertising media
used.

3. STATION ASSISTANCE

The Promotion Department’'s facili-
ties for special merchandising efforts
always available to help you to
PROMOTE your product wherever
possible,

U
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represnnted by THE KATZ AGEMCY.

only those concerning the educational reserva-
tions. -

On June 2, 1953, the rule said, the Commis-
sion would accept petitions for changes in the
allocations table. Each will be considered
separately, it was pointed out last week. There
is no such thing as an automatic freeing of
educational channels,. these sources emphasized.
Thus, if no one asked that a particular channel
be freed of its reserved status, that frequency
would continue in an earmarked status.

However, if a reserved channel was requested
for commercial use, then the Commission would
hold a formal rule-making hearing, at which
the pros and cons of freeing the channel could
be argued by commercial interests and educa-
tional objectors, it was emphasized.

Proponents of extending the reservations
claim that educational organizations move
slowly, have to secure authorization and funds
from legislatures and should not be penalized
by having the dedicated channels taken away
from them before they have had time to act.

This position has been taken by the Joint
Committee: on Educational Television and its
sister organization, the National Citizens Com-
mittee for Educational Television. The latter
is headed by Earl Minderman, former assistant
to FCC Chairmen Walker and Wayne Coy.

To date, the Commission has made 14 edu-
cational grants {two of them uhf). Pending are
11 non-commercial, educational applications.
First educational station is scheduled to go on
the air April 16; it is KUTV (TV) Houston,
owned and operated by the U. of Houston and
ithe Houston public school system.

Congressmen to Get First
Glimpse of NTSC Color TV

HOUSE members of the Interstate and Foreign
Commerce Committee will get their first
glimpses of the new National Television System
Committeez color television tomorrow and
Wednesday when they visit Princeton, N. J.,
and New York City. The committee has been
holding hearings during the past few weeks to
determine what'’s holding up the introduction of
color TV [BeT, March 23 et seq.].

At Princeton on Tuesday, the committee,
which is headed by Rep. Charles A. Wolverton
(R-N.I.), will view NTSC-system colorcasts
originating in New York by NBC. They will
also be shown RCA’s tri-color tube, prototype
color receivers and studio equipment. From
Princeton the group will be driven to New
York’s Colonial Theatre, which NBC has turned
into a color studio.

The following morning, the Congressmen will
be given a demonstration of CBS' field-sequen-
tial color TV system at the New York Athletic
Club. In the afternoon, they will be shown
the Chromatic Television Labs tri-color tube.
Whether this will be operated on both the
NTSC compatible system and CBS system was
not determined.

In preparation for the demonstration, RCA-
NBC put on a dress rehearsal of the color pro-
gram for executives of the two companies
Thursday.

Hearings during the past four weeks have
brought promises from RCA, NTSC and Philco
that they will petition the FCC to reverse its
1950 color decision (favoring the CBS method)
within six months, following completion of cur-
rent field testing of the NTSC system. The
committee heard Dr. E. W. Engstrom, RCA;
Frank Stanton, CBS; Allen B. DuMont, Du-
Mont; Dr, W. R. G. Baker, GE (and NTSC
chairman); Richard Hodgson, Chromatic, and
FCC Chairman Paul A. Walker.

Rep. Wolverton has said he might call fur-
ther witnesses to explore “industrial and com-
mercial” aspects of color television.
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Million-Policyholders
want to know the facts

Life Insurance, America’s most widely
used form of thrift, is of vital interest
to 3 out of every 4 families.

What happens to the money people put into it?

Where are these funds invested? What about the
benefit payments that return to the people?

These are but a few of the things families
want to know about life insurance which is one
of the main sources of their financial security.

To provide the answers, the Institute of Life
Insurance gathers facts about life insurance from
the over 700 life insurance companies.,

These facts, interpreted from the standpoint

PEIPE, T L i

2 e T

of general public interest, provide the base for
many of the Institute’s informational activities,
and are used by those who disseminate news,
facts, and comment on radio and television. Also,
they are used in the Institute’s nation-wide
advertising messages, in newspaper and maga-
zine releases, radio talks, and other forms of
communication.

Among other things, the Institute sends out
statistical data in the annual “Fact Book,”
“Graphic Facts,” and “The Tally.”

Through these services, the Institute is help-
ing to broaden the understanding of a subject
that affects nearly every American family.

a 5

The booklets and charts shown above

can be helpful as source material for
radio editors, writers, and commentators.

They are yours for the asking.

Institute of Life Insurance

Central Source of Information about Life Insurance
488 MADISON AYENUE, NEW YORK 22, N. Y.
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CLEVELAND’S
~ STATION
5,000 w&%]l—aso K.C.
BASIC ABC NETWORK
REPRESENTED

BY
H-R REPRESENTATIVES

. .. Still Going

¢
A coffee account, using KGW, in-

creased sales in this area 42 per cent.
FOR SALES RESULTS USE KGW

Economical and efficient medium for
covering the mass market.

on the efficient 620 frequency
PORTLAND, OREGON

REPRESENTED NATIONALLY BY
EDWARD PETRY, INC.

AFFILIATED WITH NBC
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GOVERNMENT

ACTION ON NARBA
STIRS AT CAPITOL

EVENTS surrounding the North American
Regional Broadcast Agreement (NARBA)
moved a step forward last week when the Sen-
ate Foreign Relations Committee appointed
Sen. Charles W. Tobey (R-N.H.) chairman of
a subcommittee to handle the matter.

Associated with Sen. Tobey are these sen-
ators: Republicans William Langer (N.H.) and
Homer Ferguson (Mich.); Democrats J. W.
Fulbright (Ark.) and Mike Mansfield (Mont.).

The new five-year NARBA convention has
been awaiting Senate ratification since February
1951 when it was submitted to the Congress.
The agreement is a revision of the first NARBA,
signed at Havana in 1937 and put into operation
in 1941. In 1946 the original agreement was
extended for two years. Revised NARBA is
the result of conferences in Montreal in 1949,
in Havana in 1950 and in Washington when it
was accepted by delegates in the fall of 1950.

New NARBA binds North American alloca-
tions of standard (AM) broadecast channels
among the following countries: United States,
Canada, Bahamas, Jamica, Cuba and the Do-
minican Republic. Mexico, which was a party
to the first NARBA and its extension, refused
to participate in the second agreement.

Basic features of the treaty follow:

® Cuba is given the right to use six U.S. 1-A
clear channels, as compared to four under the
previous agreement. The six Cuban clear chan-
nels are 640, 660, 670, 760, 780 and 830 ke. Cuban
stations agree to use directional antennas and
limit signals to not more than 25 mv/m at any
point within 800 miles of the U.S. dominant
station. :

® Dominican Republic is moved from the
1040 ke 1-A clear channel to regional 620 ke.

® Jamaica is given the right to use T.S.
1-A’s 8B0 and 11B0 ke, with § kw power, but
protecting WCBS New York and WHAM
Rochester, N. Y., the dominant stations on
those channels.

¢ Cuba is permitted to establish stations on

11 channels to be given “special protection”

by future U.S. assignments. The channels are
560, 570, 590, 630, 640, 690, 730, 740, 860, 920
and 980 ke.

® A 1-A, instead of present 1-B classifica-
tion is given 1030 ke in the U.S. This is the
frequency used by WBZ Boston.

® A 1-B status is assigned to 1540 and 1560
ke. KXEL Waterloo, Iowa, and WPTR Albany,
N. Y., are on 1540 ke, and WQXR New York
and KPMC Bakersfield are on 1560 kc.

¢ Re-established is an engineering commit-
tee, similar to the old North American Re-
gional Broadeasting Engineering Committee.
Also provided is the establishment of Good
Engineering Practice standards for North
American nations.

® Established are provisions for compul-
sory arbitration.

¢ Although the treaty runs for five years,
provision is made that it continue in force
until a2 new treaty is reached.

@ Left up to each individual country is the
recommnendation of reducing AM channels be-
low 10 ke.

® In order to study problems that may be
outstanding, provision is made for convening
an administrative conference in two years.

Howrey Calls for Speed-Up
FEDERAL Trade Commission Chairman Ed-
ward F. Howrey said April 3 that FTC “must
speed up . . . procedures and dispose of cases
promptly.” His statement was made after
President Eisenhower appointed him the agen-
cy's new chairman [B®T, March 30]. Among
cases FTC handles are those involving truth
in advertising.

Washington ‘Access’ Law
Praised by Broadcasters

A WASHINGTON State measure giving radio
and television equal access with the press to
meetings of state agencies was hailed last week
by spokesmen for Washington State Assn. of
Broadcasters as extending freedom of speech
and of the press “in line with today’s living and
today's electronic developments.” ’

The measure declares government actions
must be taken at public meetings “of which
public notice has been given by notifying press,
radio and television.” As originally drafted, the
bill included only newspapers and radio.

Commenting on the law, W. R. Taft, general
manager, KRKO Everett, and chairman of
WSAB’s Freedom of Radic Committee, said:
“This is another step in broadcasting’s constant
fight to implement freedom of speech.”

WSAB President Leo Beckley, KBRC Mt.
Vernon, said, “We are indebted to the 1953
Washington Legislature for . . . equality of
access to all news media.”

The association also reported as “highly suc-
cessful” its legislative network, Qlympia Today,
fed from KGY Olympia to I8 other stations
during the 1953 sessions.

Radio-TV Rights in Court
Defended During SDX Panel

RADIO-TV's right of access to on-the-spot
coverage of court proceedings and public hear-
ings was upheld—and at least one objection
was answered graphically with a demonstration
—by John W. Pacey, director of public affairs
for ABC, in a panel discussion at the national
convention of Sigma Delta Chi, journalism fra-
ternity, in Cleveland last week.

When opposing participants suggested TV
equipment may interfere with proceedings, Mr.
Pacey arranged for a TV camera to be rolled
in to show the amount of space it requires (or
doesn’t require), and the quiet and ease of its
movement. The panel discussion, covering
“Fair Trial or Free Press,” was telecast by
WXEL (TV) Cleveland, an ABC-TV affiliate.

Siding with Mr. Pacey in the discussion was
John (Barry) Mullaney, managing editor of
the Cleveland News, while Oliver Schroeder,
Jr. of Western Reserve U. School of Law and
Sidney D. L. Jackson, Cleveland attorney, took
the position that the courts should have a right
to exclude news media or limit their coverage.

Mr. Pacey also appeared on Sidney Andorn’s
Personality Corner program on WXEL to dis-
cuss ABC’s recent merger with United Para-
mount Theatres and its plans for network ex-
pansion.

WTVYU (TY) Files For Change
In Ownership Structure

APPALACHIAN Co., permittee of  "WIVU
(TV) Scranton, Pa., (uhf Ch. 73) filed with’
FCC April 9 a request to change its structure
from a partnership to a corporation.

The move would give partner Frank J.
Collins, jointly with his wife Jane, sole owner-
ship of the company. Dahl W. Mack and Henry
J. Geist would receive $16,100 and $9,800, re-
spectively, for their interests.

Officers of the proposed corporation would
be: Mr. Frank, a coal dealer, president; Philip
V. Mattes, Scranton attorney, and Norman E.
Jorgeson, Washington attorney, vice presi-
dents; Robert E. Scragg, Scranton attorney,
secretary, and Jane C. Collins, treasurer.
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NEW BIRMINGHAM
SALE IS ANNOUNCED

Ed Norton-Thad Holt's WAPI
WAFM (FM) and WAFM-TV
sold to Birmingham News Co.
for net in excess of $1.5 mil-
lion, with gross at $2.4 million.

SALE of the Ed Norton-Thad Holt broadcast
properties—WAPI, WAFM (FM) and WAFM-
TV Birmingham—to the Birmingham News Co.
for a figure “in excess of $1.5 million” was an-
nounced last week, The transaction, subject to
usual FCC approval, is understood to entail a
“gross” outlay of $2.4 million. )

The second Birmingham broadcast stations
sale within several weeks time came at the
same time that Storer Broadcasting Co. exer-
cised its option to buy WBRC-AM-TV for $2.4
million [B®T, April 6, March 30]. Storer filed
an application for the transfer of control of
Birmingham Broadcasting Co. Friday and at the
same time informed the FCC that it was drop-
ping its TV applications for Wheeling, W. Va.
{Ch. 9) and Miami (Ch. 10). Acquisition of
the WBRC properties would give Storer its FCC
tegal limit of five owned TV stations. Storer
also said it would sell WSAI-AM-FM Cincin-
nati in order to comply with the FCC policy
limit of seven standard broadcast stations un-
der the same ownership (see separate story this
page).

Gross price for the purchase of all the capital
stock of The Television Corp., in which Mr.
Norton holds 75% and Mr. Holt 25%, is be-
lieved to total about $2.4 million, This includes
property, land and other assets. Mr. Holt is
president and general manager of the company.

WAPI Subject to Lease

Although The Television Corp. owns the tele-
vision and FM stations outright, WAPI (on
1070 kc with 10 kw day, 5 kw night}—Ala-
bama’s first radio station—is subject to a long
term lease which expires in 1972, The CBS-
affiliated station, which began operating in 1922
and has a 50 kw potential as a 1-B clear chan-
nel, is owned 39% by Alabama Polytechnical
Institute, 39% by U. of Alabama and 22% by
Alabama College. )

Purchaser Birmingham News Co. now owns
WSGN-AM-FM in Birmingham and holds a
CP for uhf Ch. 42 there. Because FCC’s duo-
poly regulations forbid the ownership of more
than one broadcast station of the same class in
a single market, the News will dispose of 26-
year old, ABC-affiliated WSGN (on 610 kc
with 5 kw day, I kw night) and one of the
FM stations, It is-presumed the uhf television
CP will also be disposed of along with the ra-
dio stations.

The anticipated FCC approval of the transac-
tion will mark the retirement of Mr. Norton
from the broadcasting business. Last December,
Mr. Norton, prominent Southern industrialist,
banker, philanthropist, former governor of
the Federal Reserve Board and principal owner
of Coosa River Newsprint Co., and Glenn Mar-
shall Jr. sold WMBR-AM-FM-TV Jacksonville,
Fla,, to the Washington (D. C,) Post for $2.47
million. Mr. Marshall remained with the Jack-
sonville stations as president-general manager
of the WMBR Division of the Washington Post,

The Birmingham sale was closed last Wednes-
day after several weeks of negotiations by Clar-
ence B. Hanson JIr., publisher of the Birining-
ham News, and Henry P. Johnston, executive
vice president and managing director of its
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broadcast operations for the past 16 years, with
Messrs. Norton and Holt. Mr. Holt, it is ex-
pected, will remain with the new ownership for
a reasonable transition period.

WAFM-TV, affiliated with CBS, ABC and
DuMont, will soon increase its present 26 kw
effective radiated power to the full authorized
316 kw. Station, established in 1949, is on
Ch. 13,

Mr. Hanson, in expressing gratification over
the purchase, said: “In one sense WAPI is
coming home again.” He explained that his
uncle, the late Victor H. Hanson, former pub-
lisher of the newspaper, had helped make pos-
sible the establishment of WAPI by a $10,000
gift about 30 years ago to the endowment fund
of Alabama Tech. With a gift of equipment
from the Alabama Power Co. and Mr. Hanson’s
endowment. Alabama Tech. established a radio
broadcast service which developed into WAPI.

Norton-Holt Statement

In a joint statement, Messrs. Norton and Holt
said:

We are pleased that, subject to approval of the
FCC, such a strong, local institution as the Bir-~
mingham News Co. is assuming responsibility
for the continued service and future growth of
Radio Stations WAPI, WAFM (FM) and Tele-
vision Station WAFM-TV, which are now - being
operated by The Television Corp.

We are proud that we have bullt WAPI, “The
Voice of Alabama,” Alabama’s first radio station,
into its position of leadership in audience and
service, WAFM pioneered FM broadcasting
service in Alabama, and WAFM-TV (Ch, 13) was
the state’s first television station.

With the full resources of The Birmingham
News Co. behind these stations, their service
to the people of Alabama will be even more
greatly strengthened and expanded.

Chernoff Remains Gen. Mgr.
in KFMB Ownership Change

HOWARD CHERNOFF will stay on as gen-
eral manager of KFMB-AM-TV San Diego,
Jack Wrathall and Helen Alvarez, new owners
of the Ch. 8 outlef, report.

The Wrathall-Alvarez team bought KFMB
facilities for $3.15 million from John A.
Kennedy [B®T, March 30]. The sale became
official April 4.

Mr. Chernoff had been associated with Mr.
Kennedy for 17 years. They were associated
together in West Virginia radio and news-
paper operations. Both came to the West
Coast in 1947 after Mr. Kennedy purchased
the San Diego Journal (recently sold to the
Copley Press). KFMB became Mr. Kennedy’s
property two years ago.

STATIONS

$2.4 Million Storer Buy of
WBRC-AM-TV Asked of FCC

Asking FCC approval of its
$2.4 million purchase of
WBRC-AM-TV Birmingham,
which would give the firm its
legal limit of five TV outlets,
Storer acts to withdraw ap-
plications for vhf channels at
Miami and Wheeling, W. Va.

APPLICATION for FCC approval of the pur-
chase by Storer Broadcasting Co. of all the
capital stock of the Birmingham Broadcasting
Co. (WBRC-AM-TV) for $2.4 million was filed
Friday.

Two letters were sent with the application
informing the Commission that Storer was with-
drawing TV applications for Wheeling, W. Va.
(Ch. 9) and Miami (Ch. 10). Action was neces-
sary because approval of the purchase.of the
WBRC stations will give the Storer company
the maximum of five TV stations permitted by
the FCC [B®T, April 6§, March 30].

At the same time Storer informed the Com-
mission that it was negotiating to sell WSAI-
AM-FM Cincinnati so it would not have more
than seven AM stations. Although not a reguia-
tion, the FCC has frowned on one owner hav-
ing more than seven standard broadcast sta-
tions.

Application declared no personnel changes
were contemplated in the Birmingham stations,
pending study. G. P. Hamann is general man-
ager and technical director, and J. Brewer, pro-
gram director (WBRC), M. D. Smith III, pro-
gram director (WBRC-TV), J. H. Callaway,
commercial manager (WBRC) and Leon L.
Reaves, commercial manager (WBRC-TV).

Owner of Birmingham Broadcasting Co. is
Mrs. Eloise H. Hanna, who holds all the issued
stock.

Balance sheet as of March [ showed total
assets of WBRC stations as $524,896.70, with
AM assets listed as $27,984.88 and TV assets
as $232,964.60. Current assets totaled $256,-
680.75, of which $167,468.28 was in cash.
Current liabilities totaled $183,609.92. The
company also showed a surplus of $564,286.28.

The Storer balance sheet as of the same
date showed total assets of $12,351,243.17.
Current assets totaled $6,142,934.90, of which
$4,722,855.87 was in cash. Current liabilities
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NEW OWNERS of KFMB-AM-TY $an Diego,
Jack Wrathall (1) and Mrs. Helen Marie Alvarez
(r), visit the city to assume control of the sta-

tions. Discussing details with them is Howard

3

L. Chernoff, general manager. Wrather-Alvarez
Broadcasting Inc., which operates KOTV (TV)
Tulsa, purchased the San Diego properties from
Kennedy Broadcasting Co.
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totaled $3,500,708.66, Earned surplus was listed
as $3,600,286.11. Storer Broadcasting showed
a net income after taxes of $1,458,173.48 in
1952, and $1,539,260.93 in 1951.

The contract with Mrs, Hanna showed that
Storer had placed a $100,000 deposit on the
sale. Agreement also showed net quick assets
as approximately $73,000,

Storer owns WIBK - AM - FM - TV Detroit,
WSPD-AM-FM-TV Toledo, WAGA-AM-FM-
TV Atlanta, WWVA-AM-FM Wheeling,
WMMN Fairment, W. Va.; WGBS-AM-FM
Miami, WSAI-AM-FM Cincinnati, and KEYL
(TV) San Antonio.

Because Storer already owned four TV sta-
tions, WSTV Steubenville, Ohio, petitioned the
FCC some months ago to force Storer to prose-
cute either its Wheeling or its Miami TV
application. Steubenville and Wheeling are
considered one market in the FCC's TV alloca-
tion. When the Commission concurred in this
request, Storer advised that it was considering
dropping the Miami application [B®T, March 9].

Gives Storer Limit of Five

Purchase of the Birmingham properties gives
Storer the TV limit of five, thus eliminating the
problem of deciding which TV application to
drop.

WBRC, established in 1925, operates on 960
ke with 5 kw. WBRC-TV began operation in
1949 and is on Ch. 6 with 35 kw. Both stations
are affiliated with NBC.

Although there is no legal prohibition against
the common ownership of eight AM stations,
which the acquisition of WBRC would give
Storer, the Commission has frowned on cases
where the same owner controlled more than
seven. Pending for the past few years has been
an amendment to permit additional AM station
ownership, in varying degrees of control. Storer
has been one of the leaders in the campaign
to enact that amendment into the FCC regula-
tions. It has also urged that there be no limit
to common ownership, but that the FCC con-
sider each case on its merits.

NLRB Decision on WWOL

NATIONAL Labor Relations, Board has an-
nounced that WWOL Buffalo had been ordered
to bargain collectively, on request, with NABET
as exclusive representative of engineers, tech-
nicians and announcer-technicians, In certifying
results of an election at KSTP St. Paul, the
board said 10 votes were cast for Radio Artists,
Radio Broadcast Technicians (AFL) with 25
against.

KTYL-TV Starts April 26;
Plans Theatre Techniques

WITH a floor area equivalent to a half-acre,
KTYL-TV Mesa, Ariz., new vhf Ch. 12 station,
will begin operation from its new radio-TV
center April 26.

The KTYL-TV center includes two major
studios for live programming, a special effects
studio equipped with both slide and film rear
projection and push-button master control facili-
ties, The station, operated by theatre showmen
Harry L. Nace Sr. and Jr. and their radio and
theatre associate, Dwight Harkins, will have its
antenna atop South Mt.; a peak 1,550 ft. above
average terrain, eight miles from downtown
Phoenix. The station operators say that their
outlet will cover an estimated 60% of Arizona’s
population.

National representative is Avery-Knodel Inc.
DuMont equipment is being used.
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STATIONS

U. S. OPERATING TV OUTLETS REACH 157

Total is expected to hit 162 by
next Monday. The first non-
commercial station, KUHT (TV)
Houston, will go on the air
Thursday.

TOTAL number of U. S. television stations now
operating with commercial programming crept
up to 157 over last weekend, and by next Mon-
day {April 20) should reach 162. On April 16,
the nation’s first noncommercial, educational
TV station, KUHT (TV} Houston, will go on
the air (see story page 96).

There are 49 post-thaw stations on the air
commercially, of which 29 are vhf stations and
20 uhf.

WCOV-TV Montgomery, Ala., uhf Ch. 20.
and KFDX-TV Wichita Falls, Tex., vhf Ch, 3,
were to have begun operations yesterday
(Sunday).

Due to last-minute changes, some stations
previously reported as being on the air with
commercial programming actually were not.
One of these is WPAG-TV Ann Arbor, Mich.
However, it did begin its test pattern on April
3, and expected to be operating commercially
by the end of last week. Another, WLEV-TV
Bethlehem, Pa., is reported ready to begin oper-
ations but at last report had not actuailly begun.
Due to the fact it is ready for broadcasting, it
is counted in B®T’s tabulations as being on
the air.

More last-minute changes may occur, of
course, but as of late last week the following
six stations were set to begin programming on
April 15:

WCOS-TV Columbia, S. C., uhf Ch. 25, is
represented by Headley-Reed. For its studio-
transmitter structure this station will use a
Quonset building which, the station reports,
has proved to be remarkably adaptable to the
necessities of TV studio arrangement. WCOS-
TV is affiliated with ABC-TV and, for a time,
will carry some NBC-TV programs. The or-
ganizational structure is headed by C. W. Pitt-
man, president. Stewart Spencer is director of
TV and Law Epps is national sales manager
for TV and radio. Wayne Poucher heads local
TV sales.

WEEU-TV Reading, Pa., uhf Ch. 33, is an
NBC-TV affiliate and is represented by Headley-
Reed. Thomas E. Martin, general manager,
said WEEU-TV’s test pattern went on last
Thursday night (April 9) and described the
quality as “excellent.”

WHP-TV Harrisburg, Pa., uhf Ch. 355,
another station planning for an April 15 start;
is represented by The Bolling Co. It began

test pattern programming April 1, It reports
there are 30-40,000 sets in its area and that
business is good. '

WLBC-TV Munice, Ind., uhf Ch. 49, is repre-
sented by Walker Representation Co. and is a
CBS-TV and DuMont affiliate. It is using an
RCA transmitter.

WLOK-TV Lima, Ohio, uhf Ch. 73, was re-
ported still aiming for an expected April 15
start, It is represented by H-R Television Inc.
"WTOV (TV) Rockford, IlL., uhf Ch. 39, is
an NBC-TV affiliate and is represented na-
tionally by Weed-Television.

These stations plan starts later this month:

WKNX-TV Saginaw, Mich., uhf Ch. 57,
started regular test pattern transmission April
9 and it is reported planning to begin pro-
gramming late this week. William J. Edwards,
general manager of WKNX-TV, said the first
test pattern transmissions were received from
points many miles away from the station. Mr.
Edwards told B®T that there was “no snow and
no interference—even 65 airline miles away.”
The station, represented by Gill-Perna Inc., will
be affiliated with more than one network, Mr.
Edwards said.

KCBD-TV Lubbock, Tex., vhf Ch. 11, is
aiming for an April 26 start. It is represented
by John Pearson TV Inc., and is an ABC and
NBC affiliate.

KELO-TV Sioux Falls, S. D, vhf Ch. 11,
“definitely” plans to be programming by April
26. It is represented by O. L. Taylor Co.

KTYL-TV Mesa, Ariz., vhf Ch. 12, also ex-
pects to begin April 26 (see other story this
page). It is represented by Avery-Knodel Co.

These are grantees who have set May 1 as
their target date:

WFAM-TV Lafayette, Ind., uhf Ch. 59, plans
to begin test pattern programming April 19
with regular commercial operation scheduled
May 1. .

WFTV (TV) Duluth, Minn., uhf Ch. 38, is
affiliated with all four networks and is repre-
sented by Adam Young Inc.

WGLYV (TV) Easten, Pa,, uhf Ch. 57, is rep-
resented by Headley-Reed.

WHIZ-TV Zanesville, Ohio, uhf Ch. 50, is
represented by John Pearson TV Inc.

WSUN-TV St. Petersburg, Fla., uhf Ch. 38,
is represented by Weed-Television. The May 1
date is reported as being “fairly definite.”

WTVU (TV)} Scranton, Pa., uhf Ch. 73,is
represented by The Bolling Co.

KVOS-TV Bellingham, Wash., vhf Ch. 12,
plans a May 1 start “definitely.” Forjoe & Co.
is its representative.

KTSM-TV St. Louis, Mo., uhf Ch. 36, which

KTYL-TV Mesa, Ariz., has its studios open to
the public. Large windows permit passersby
to watch progroms telecast. The radio-TV

center, locoted on Phoenix-Mesa Highway, has
133-foot theatre-type marque with moving
lighting effects to promote client programs.
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Tackling the competition is
EASY, in Kentucky!

In Kentucky, you don’t need tremendous brawn to do a really
wonderful advertising job. 55.3% of the State’s total retail
sales are made in the Louisville Trading Area—a compact
area covered daily by WAVE. To cover the remaining
44.7%, you have to use many of the State’s other 46 stations.

Yet 5000-watt WAVE gives you 5000-watt rates, and
also tosses in several booming Southern Indiana counties with

another quarter billion dollars in effective buying income!

That’s it in a nutshell. Ask Free & Peters to tell you
the whole WAVE story — it’s something!

5000 WATTS o NBC o WAVE
LOUISVILLE

Free & Peters, Inc., Exclusive National Representatives




had been listed last month as planning an
April 15 start, actvally is planning for a Sep-
tember 15 target date, Frank E. Pellegrin, vice
president and secretary of H-R Television Inc.,
KTSM-TV’s national representative, told BeT.

John Summerfield, member of the manage-
ment committee for the Jacob A. Newborn sta-
tions, said that because of technical changes
KBMT (TV) Beaumont, Tex., will not go on
the air in early April, as he had hoped. He said
he was unable to predict an exact date right
now. Mr. Summerfield said that it is still
planned to have KETX (TV) Tyler, Tex., on
the air in June with temporary studios and in-
terim power. He said there would be no change
in WIVS (TV) Gadsden’s August target date,
but there would be changes in the national rep-
resentative.

WGBI-TV Scranton, Pa., another station
which had hoped for an early April start, had to
postpone its target date until June 7, George D.
Coleman, general manager, told BeT. Mr.

STATIONS

KEYT (TV) Hits Pay Dirt

PAY DIRT worth an estimated $100,000
was hit by contractors excavating for
studios and offices of KEYT (TV) Santa
Barbara, Calif. The material is decom-
posed granite, sea shells and other sub-
stances ages old which sells for $2 to $3
a cubic yard in California, and is used for
building and road foundations. Colin M.
Selph, KEYT (TV) president, said the
station planned to sit on its “pay dirt”
and not sell it, adding that TV “must be
here to stay.”

Coleman said delay in getting equipment has
caused the set-back.

These developments highlighted the activities
of some of the other post-thaw TV grantees:

® Ben K. McKinnon, Carolina sales manager
of WBT Charlotte, N. C., has been appointed
general manager of WGVL (TV) Greenville,
S.C.

Edgar M. Norris, president of WGVL (TV),
made the appointment. Mr. McKinnon is a for-
mer associate editor
of Robeson County’s
Hometown Newspa-
pers, Lumberton,
N. C. From there he
went to Charlotte in
1947 as director of
advertising, public
relations and safety
for the Carolina
Motor Club. He
joined WBT’s sales
staff after serving a

Sl year as personal

Mr. McKinnon manager for Arthur

Smith and the Crack-

er-Jacks, network radio and WBTV (TV;

Charlotte television artists. Mr. McKinnon was

president of the Charlotte Advertising Club for
18 months. ’

® Lawrence A, Harvey, permittee of a new
uhf Ch. 20 TV station in San Francisco, re-
vealed to B®T plans for an entire TV cur-
riculum from the primary grade levels through
regular university subjects.

Mr. Harvey said 70% of the programs will
be of an educational and community service
nature, and the remainder classified as entertain-
ment and cultural.

“The heavy educational programming policy

s

Measure your ad-
vertising “dollar dis-

tance” in terms of sales

response! Choose CKLW,

the lower cost major sta-
tion to get your advertis-
ing message across in the

Detroit areal . . and

watch your sales chart

grow up up up!

CKLW covers a 17,000,000

population area in five

important states!

50,000 WATTS

800 KC.
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" up solidly before it takes to the air.

is intended to develop large and steady audi-
ences,” Mr. Harvey said. “I believe that an
educational program designed to perform a
service has a continuity that will draw viewers
back time after time in order to complete the
courses. Entertainment, on the other hand,
offers little assurance in the direction of ‘fixing’
audience attention with any degree of perma-
nence since the viewer does not lose informa-
tion of a permanent value whenever he changes
stations during an entertainment program . . ."”

Mr. Harvey will handle all station matters
personally.

® RCA shipped two more 1 kw uhf trans-
mitters last Thursday. They were sent 1o
WTPA (TV) Harrisburg, Pa., uhf Ch. 71, and
to WTVE (TV) Elmira, N. Y., uhf Ch. 24.

® KTVH (TV) Hutchinson, Kan., has named
H-R Television Inc., as its national representa-
tive. Owned by Hutchinson TV Inc., with
W. D, Carey as president, KTVH (TV) cur-
rently is under comstruction, with work on
studios in both Hutchinson and Wichita slated
to start immediately. An RCA transmitter is
being delivered, and it is expected that a test
pattern for dealers will start June 10, with com-
mercial programming July 1 and full studio
operation beginning Aug. 1, The station will
be a basic CBS-TV affiliate.

New TV Stations Set
Plans, Starting Dates

AT LEAST one of last week’s new TV station
permittees (see story this issue) expects to be
operating by next fall.

William B. Quarton, general manager of
WMT-TV Cedar Rapids, Iowa, vhf Ch. 2
grantee, said a tentative starting date for mid-
September has been set, but that the station
proposes to _have its technical operation lined
This may
entail additional time, he said.

Mr. Quarton said the station will be RCA
equipped throughout. Network affiliation pre-
sumably will be CBS-TV; WMT-AM is a CBS
affiliate. No affiliation agreement has yet been
reached for TV, however. WMT-TV national
representation will be handled by the Katz
Agency, which also represents WMT.

Dan Crosland, general manager of WCRS-
TV Greenwood, S. C., said that station’s open-
ing date will not be announced until arrange-
ments for network service are made. The sta-

- tion, authorized uhf Ch. 21, will have to be

connected with microwave relay before con-
struction proceeds, Mr. Crosland said. TV
facilities will be added to the present AM sta-
tion. Cost of the new TV outlet was placed
at $200,000, he revealed. Representation will
be handled by Thomas F. Clark Inc. in New
York, Chicago and Detroit, and by Jim Ayers
in Atlanta.

George Gerber, president of New England
Television Co., uhf Ch, 16 grantee for Provi-
dence, R. I, and Alexander Warden, president
of KMON-TV Great Falls, Mont., vhf Ch. 3,
both advised B®T that they were unable to
supply data on their plans at this time.

WOV 1952 Revenue Gain

WOV New York reported last week that its
1952 revenues topped the 1951 figure by
10.5%, and that in February this year its Ital-
ian language programs, which total 10% hours
a day, achieved an average Pulse rating of
10.8, a gain of 13.7% over the February 1952
figure.
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Who got the most from

our customers dollar ?

i i .

STOCKHOLDERS®
MEETING  “sio»

COMPANY

The employees ? The shareowners ?
NO! In wages, salaries and benefits, our employees received 14%¢ out of NO! Qur profits in 1952 were $27% million, or
every dollar paid in by Union Oil custemers during 1952. 8%y of each customer’s dollar. Of this amount,

our preferred and common shareowners re-
ceived 3%¢ per customer dollar. Total dividends
paid to our 40,302 owners of common shares
averaged $261.34 per person.

Our payroll, including benefits, totaled $50% million. Divided among our
8,766 employees, this amounted to an average of $5,810 per person.

The remaining profits of 43¢ per customer
dollar had to be returned to the business
to help pay for replacement of worn-out
equipment and necessary expansion re-
quired by the West's greatly accelerated
demand for petroleum products.

The tax collectors?

YES! The federal, state and local tax
collectors got 18%4¢ of every dollar paidin
by Union Oil customers. In other words,
they got more than five times as much
as the owners of the business and one
quarter more than Union Oil employees.

The remaining 58%¢ of the customer’s
dollar was divided among the many costs
of doing business: raw materials, trans-
portation; interest on borrowed money;
and wear and tear of facilities and
exhaustion of oil and gas reserves.

Toe sum it up—1952 was the best sales
year in our 62-year history. Yet the
40,302 owners of our business received
only a fraction over 3¢ from every cus-

UNION OIL COMPANY tomer's dollar. That’s far less than many
CLACH UL LALUE S people in this country believe goes to the
INCORPORATED IN CALIFORNIA, OCTOBER 17, 1880 . owners of a big business.

This series, sponsored by the people of Union Oil Company, is dedicated to a discussion of how and why
Americar business functions. We hope you'll feel free to send in any suggesiions or crilicisms you have
to offer. Write: The President, Union Oil Company, Union Oil Building, Los Angeles 17, California.

Manufacturers of Royal Triton, the amazing purple motor oil .
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COVERAGE
709,648 Sets

CHANNEL
To 10 from 11

Authorized changes will
be made this spring,
pinpointing your per-
sistent salesman in the
prosperous Southern
New England Market.

CHANNEL I
PROVIDENCE

Represented Nationally by
WEED TELEVISION

Page 62 & April 13, 1953

STATIONS

Wrestling and $12,000

68-YEAR-OLD Susi Robinson was an
ardent wrestling fan. She took particular
delight in following the regular Saturday
night matches originated by WLWD (TV)
Dayton and piped to WLWT (TV) Cin-
cinnati and WLWC(TV)Columbus, Ohio.
Steve Van Ells, WLWD program director
who announces the shows for the Crosley
stations, probably never realized the
avidness of TV wrestling . fans—that is,
until last Wednesday. Because it was then
that he was notified that Mrs. Robinson,
whom he had never known or met, had
been killed in an auto accident. Mrs.
Robinson’s $6,000 double indemnity life
insurance policy named Mr. Van Ells as
beneficiary.

John McCoy Elected Secretary
Of Storer Broadcasting Co.

ELECTION of John E. McCoy, attorney, to
the post of secretary of the Storer Broadcast-
ing Co. was announced by the board of di-
rectors last week.
Mr. McCoy, for-
mer chief of the
TV branch of FCC’s
Law Bureau, has
been with the Storer
organization since
December 1950.
He is a graduate
of Dartmouth Col-
lege and Yale Law
School and prac-
ticed law in New
York from 1938 to
1944,  After two
years in the Navy
as radar officer aboard a destroyer, with rank
of lieutenant, Mr. McCoy joined the FCC in
1946. He was one of the key staff figures in
FCC’s protracted hearings on color television.

ARRANGING for Weed TV national representa-
tion for WSUN-TV St. Petersburg, Fla., uhf
commercial Ch. 38 station licensed to the City
of St. Petersburg and expected to begin opera-
tions next month, are (| to r) George D. Robin-
son, WSUN-AM-TV station’s manager; Mrs.
Yera New, station’s commercial manager, and
Joseph J. Weed of Weed TV and Weed & Ca.,
the latter firm representing WSUN.

Nunn Hits Controlled Radio;

Miller Sees Freedom Threat

FREEDOM of economy, ability of the people
to think, choice of religion and educational
liberty are lacking in nations having govern-
ment-dominated broadcasting, Gilmore N.
Nunn, WLAP Lexington, Ky., told' the 14th
lecture series of the Hispanic-American Insti-
tute at the U. of Miami last week.

Mr. Nunn and Judge Justin Miller, NARTB
board chairman and general counsel, were
speakers at the Institute. .

The very existence of nations is sucked into
the empty vacuum created by government domi-
nation of radio, Mr. Nunn said. He noted that
Inter-American Assn. of Broadcasters has
drafted basic legislation for free broadcasting in
Latin-American nations. In addition IAAB has
prepared and adopted a code of ethics and sev-
eral American countries have created commit-
tees to regulate and police activities under the
code.

Mr. Nunn reminded the Institute that advisory
boards of IAAB and the Inter-American Press
Assn. in a joint conference last year issued the
“Panama Doctrine” calling for freedom of radio
and press and pledging a joint fight for main-
tenance of democratic society.

Judge Miller said that although Latin America
purports to be a land of free peoples and free
comimunications, there nevertheless is “consider-
able censorship.” He referred to close govern-
ment control in Guatemala, Argentina and
Colombia.

Describing his findings in a fact-finding tour
of Latin America, he said Voice of America
lays down an unsatisfactory or poor signal in
every nation but Colombia. BBC and Radio
Moscow compete for Spanish-speaking aundi-
ences, he said.

WDTY (TV) New Center
Speeds Ahead

CONSTRUCTION of DuMont Television Net-
work’s new center at WDTV (TV) Pittsburgh
last week was reported to be so far ahead of
the schedule that a network spokesman pre-
dicted it will be completed about Jan. 1, 1954,
The station, which will be located in Pitts-
burgh’s “Gateway Center,” a project of the
Equitable Life Assurance Society of the U. S.,
will occupy 34,000 square feet of space in a
building adjoining Duquesne Dr. It will occupy
two stories and a basement, including facilities
for two large studios for executive and pro-
duction staffs.

WTTYV (TV) Plans Changes

MORE than a half-million dollars of improve-
ments are being planned for WTTV (TV)
Bloomington, Ind. The tower height will be
raised to 1,000 ft. this summer and the effective
radiated power will be increased to 100 kw,
the station announced. At the time of the
power increase, the station will switch from vhf
Ch. 10 to vhf Ch. 4.

WNYC Budget Propbsul

AN appropriation of $305,415 to operate New
York’s Municipal Broadcasting System (WNYC-
AM-FM New York) for the 1953-54 fiscal year,
$34,557 less than the current year’s allocation,
was proposed last week by Mayor Vincent
Impellitteri. The proposal was contained in a
$1.5 billion overall budget plan presented for
the financially harried city.
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A KUT (e) Story

WITH granting of its TV construction
permit for vhf Ch. 2 [B®T, March 30],
Utah Broadcasting & Television Corp.,
Salt Lake City, appropriately has named
its mountain-top transmitter site “Pix-
Peak.” The call letters assigned by FCC
for the company's AM, FM and TV sta-
tions are appropriate, too, Vice President
John Schile reports. They are KUTA
(for AM), KUTF (FM) and KUTV (TV).

Arthur C. Page Dies;
Was WLS Farm Director

FUNERAL services were held last Tuesday at
Wheaton, 1ll., for Arthur C. Page, 64, WLS
Chicago farm program director, who died April
4 in Geneva, III.
Associated  with

er since 1927, he
had conducted the
station’s Dinnerbell
program and was
associate editor of
the farm publica-
tion. Mr. Page was
active in the Illinois
Agricultural  Assn.
and the American
Farm Bureau Fed-
Mr. Page eration. He also
‘ was an advisor on
development of national farm programs and
a member of the National Assn. of Radio Farm
Directors.

Mr. Page was born July 21, 1888, in Inde-
pendence, Mo., and attended the U. of Missouri
College of Agriculture.

Survivors are his wife, Inez; three sons, Tom,
John and David, and five grandchildren.

. FROM the podium, conductor Antonioc Mo- :

datelli of the Charleston Symphony Orchestra,
hands scroll to John T. Gelder Jr. {1}, vice
president and general manager, WCHS Charles-
ton, W. Ya. Seroll, signed by members of the
orchestra, expressed appreciation to Mr. Gelder,
who served os president of the orchestra and
who was successful in raising funds. This season
marks the first in 11 years thdat the orchestra
will finish in the black. Facilities of WCHS
were among those used in promoting the fund
drive.
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The Nation’s Capital
is famous for both . .

If you’re looking for land-
marks, try the Lincoln Me-
morial . . . if you're looking
for a landslide in sales, buy
Bob Reed’s “Timekeeper”
show on WRC radio
participations on this lively
morning show will help you
reach the wealthy audience
in the Washington metropol-
itan area, with its annual
income of $7,282 per house-
hold.

e
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NBC in Washington

980 on AM ¢ 939 on FM
Represented by NBC Spot Sales
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TV ‘Booster’ Tests
Set for L.A. Area

THRICE weekly daytime tests with scrambled
signals from Los Angeles stations will be
started within the next 90 days in Palm
Springs, Calif., to determine the feasibility of
bringing reception of as many as seven TV
channels to isolated areas hitherto unable
to get video due to the natural terrain barriers.

Authorized by FCC to make the experiment
in the desert community, Howard-Yale Inc. will
erect a 2-watt “booster” station with scramble
device atop the 7,000-foot-high Howell Peak
in the Santa Rosa Mountains south of Palm
Springs to pick up, amplify and re-broadcast
signals from Mt. Wilson, transmitter site of
the 7 Los Angeles vhi TV stations, 90-odd
miles distant. The signals will be transmitted
to test receivers in the Palm Springs area.

The video relay system to be installed for
the tests was designed and built by Inter-
national Research Assoc., Santa Monica, Calif.,
electronics equipment manufacturers.

Some areas of Palm Springs, for the past
several months, have been getting Los Angeles
TV programming through a community coaxial
cable hookup by International Telemeter Corp.
to antenna system located on a mountain site
approximately 10 miles northwest of the town
[B®T, Nov. 3]

Telemeter’s long planned experimental sub-
scription TV, originally scheduled to start last
February, has been intermittently postponed.
The 51% Paramount Pictures Corp.-owned ITC
plans to have between 300 and 500 coin box
receivers in the area to determine public ac-
ceptance when subscription TV tests begin.

STATIONS

b
PURCHASE of MBS five-a-week half-hour
mystery-adventure-fantasy series on WNOE
New Orleans by Brown’s Velvet Dairy Products
is approved by (| to r): Paul Beville, sales man-
ager, and Benton Paschall, vice president-

Graves Gets D. C. Post

HAROLD N. GRAVES has been named Wash-
ington, D. C., vice president and representative
of Queen City Broadcasting Co. (KIRO Seat-
tle). He had been the company’s secretary-
ctrea.';urer since 1944, He will open his Wash-
ington office about May 1. John L. King, a
U. of Washington regent and director of Queen
City Broadcasting, will succeed Mr. Graves as
secretary-treasurer,

Filmmater
Model #106F

Special
Professional Price

g2

side-slide ‘‘noiseless”
model with plain 1/5
second dial also available.

Minerva Stopwatches are reffed
upon by: CBS Metwork, NBC MNet-
work, Yoice of America, MBS Af.
filiates, KCJB, KEX, KFJB, KRLT,
WIOP, WHAK, WigW, WkKJG, and
others.

Accuracy certified by our
Western Electric Electronic Timer
Write foday for new catalog

Specialists in Timing Instruments o

top performance g

RADIO & TV
STOPWATCH

M. DUCOMMUN (€O.

580 Fifth Avenue, New York 19 ® PlLaxza 7-2540

varanteed

3-star special features!

¥ EXCLUSIVE, COIL SPRING MECH-
ANISM eliminates all friction, wear,
breakdowns . . . and Is uncenditionally
guaranteed for the life of your stopwatch.
w 90 FOOT PER MINUTE SCALE as well
as 36-foot per minute scale, to register
footage In 35 mm. and 16 mm. film,

% THE LONG HAND COMPLETES ONE
REVOLUTION in 60 seconds. The small
hand reglsters up to 30 minutes.
INDEPENDENT HAMMER SPRING GUARAN-
TEED FOR LIFE to give perfect fly-back to
zero on Time Out features.

r NON-MAGNETIC—7 JEWELS
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general manager, both WNOE; Alfred W.
Brown, Brown’s Velvet Dairy Products presi-
dent, and E. V. Brinckerhoff, Brinckerhoff Adyv.
Agency president. WHOE calls deal the largest
in the station’s history.

*  *

WNOE Sells MBS Series

WNOE New Orleans sold its largest single
contract to date with the purchase by Brown’s
Velvet Dairy Products of MBS half-hour
mystery-adventure-fantasy series five nights a
week on the station, effective April 20, for one
year. WNOE also sold the firm two one-minute
spots daily Monday through Friday for pro-
gram-product promotion, according to Benton
Paschall, station vice president-general manager.
The series includes Hall of Fantasy; High Ad-
venture; Crime Fighters; John Steele, Adven-
turer, and True or False.

KVTYV (TV) Begins Operation,
Covers ‘Siouxland’ Area

KVTV (TV) Sioux City, has made its com-
mercial telecasting debut. The vhf Ch. 9 sta-
tion, operating with 29 kw visual ERP, ad-
vised B®T that it is covering 31 counties in
Iowa, Nebraska and South Dakota. This area,
described by the station as “Sicuxland,” has a
population of more than a half million, the sta-
tion reported.

About 45,000 television sets have been in-
stalled in KVTV's coverage area, the station
estimated.

Robert R. Tincher is general manager of the
station, which is affiliated and interconnected
with CBS, NBC and DuMont. Station made its
bow March 29.

National representative is the Katz Agency.

Other KVTV executives include Art Smith,
resident manager; Donald D. Sullivan, com-
mercial manager; Dick Harris, promotion man-
ager; Clifton Todd, chief engineer, and Norman
Bacon, program director. Account executives
include Bob Donovan, Ed LaGrave and Fred
Reynolds.

NCAA Football TV Plans
Made for ‘53 Season

NCAA’s 1953 Television Committee, ending a
three-day meeting in New York Thursday, au-
thorized a statement that TV plans for the 1953
football season have been made and will be
submitted to the 375 member colleges for a
decision.

No details of the committee’s recommenda-
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TVs most-copied program
makes news again! ﬁ.,.,. A

Now. ..

LIVE CONMERCIALS T

on WPTZ's “Hollywood Playhouse”

THREE YEARS AGO —March 20, 1950
—WPTZ dared to launch TeIev1smn s

aﬂemoon. . “Hollywood Playhouse . The industry
was skeptical—until the ratings poured in to show the
overwhelming popularity of this dramatic departure
in Philadelphia, which has since been copied up and
down the land.

Now WPTZ makes news again, introducing live com-
mercials on ““Hollywood Playhouse”!

Jane King, who for 2 years has been showing WPTZ

R

Jane King, well-known WPTZ Home Economics
expert shows & sponsor’s product in action.

fans that Home Economics doesn’t have to be deadly,
will now bring your product to life for the 200,000
(or more) daily viewers of “Hollywood Playhouse”.

She’s talented, trained, and. popular. Your product
will have a new personal appeal when she shows it
“live”. And your participation delivers 15 viewers for
every penny you spend!

You’ll really own the Philadelphia market if you use
“Hollywood Playhouse” every day, Monday through
Friday, from 1:00 to 2:00 p.m. Or buy participations
on this feature in combination with other spots to
earn the enormous bonus made possible by WPTZ’s
sensational “45-12 Plan”.

Have you heard about this new way to economy in
TV commercials?*

I FN NN ENNNENNERERNNENRNEREHRJNERE R NN

TV -AFFILIATE

*Call us at WPTZ, or see
your nearest NBC Spot
Sales representative.

WPTZ

FIRST IN TELEVISION IN

PHILADELPHIA

CHANNEL 3

1600 Architects Building
Philadelphia 3, Penna.
Phone LOcust 4-5500
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NETWORK

1953 program will be similar to the one in
effect last year. NCAA’s 1952 plan called for
the telecasting of one football game a week on
a network basis, carried on NBC-TV last year,
with no team participating more than once. It
is expected that this year's plan will be more I
liberal in permitting local telecasting of sell-out |
contests.

The TV Committee held a three-day meeting
in Kansas City last month to hear industry and
college proposals [BeT, March 23].

I
[
{
tions were released but it is reported that the '

Taylor Names Stuart

APPOINTMENT of Robert E. Stuart as Dallas
office manager of
the O. L. Taylor
Co., radio-TV sta-
tion representatives,
effective Wednesday,
was announced last
week by Lloyd
George Venard,
president. Mr.
Stuart, who 1is re-
signing as account
executive of Lannan
& Sanders, Dallas
agency, succeeds
Fred Vance, re-
signed, who plans to
live in Arizona.

STATION REPRESENTATIVE SHORTS

Kafz Agency appointed national representative
by WTVN (TV) Columbus, Ohic.

0. L. Tayler Co.,, N. Y., appointed national
representative for KFDX-AM-TV Wichita
Falls, Tex.

Evereti-McKinney Co., N. Y., appointed na-
tional representative for KELP El Paso.

Headley-Reed Co. appointed national repre-
sentative for WHAN Charleston, S. C.

WOV Represented by Pedrson

JOHN E. PEARSON Co. is national advertis-
ing representative of WOV New York. BeT
in its April 6 issue reported erroneously that
George W. Clark Inc. had been named to rep-
resent WOV, |

NBC AFFILIATES
PLAN RADIO GROUP

Steps to organize committee
outside network framework
will be taken at meeting to be
held April 28 during NARTB
convention.

NEW committee of radio stations affiliated
with NBC, operating outside the network
framework, has been set in motion by 16
operators of NBC stations.

First meeting will be held in Los Angeles
Tuesday, April 28, during NARTB conven-
tion week. At least 50 NBC stations, and per-
haps 60, will be represented at the first session,
judging by replies received from a letter mailed
to NBC affiliates.

The new committee is expected to serve as
an opposite number to NBC-TV Affiliates,
formed Oct. 18, 1951, at instigation of Walter
J. Damm, WTMJ-TV Milwaukee. Mr. Damm
is listed among organizers of the new radio
affiliates group.

Purposes of the two groups are similar, ex-
cept for their particular attention to the sepa-
rate radio and TV problems.

The new committee is in no way connected
with the Affiliates Committee headed by Paul
W. Morency, WTIC Hartford. This commit-
tee was organized at the 1951 NARTB con-
vention a few days after CBS had rocked the
radio world. by announcing a sharp slice
in radio rates due to television impact.

Mr. Morency has indicated he is unable to
continue as chairman of the all-industry group.

Idea of a separate committee, entirely out-
side NBC’s own Stations Planning & Advisory
Committee (SPAC), developed last February
during informal discussions among NARTB
directors assembled in Florida for the jeint win-
ter board meeting.

The organizers felt the need of a committee
that would be wholly independent of the net-
work and might in time supplant the NBC
SPAC. P. A. Sugg, WKY Oklahoma City, is
chairman of NBC SPAC.

Heavy attacks on radio rates were among
factors inspiring the new agency. The or-
ganizers insist they are not a rump committee.
Rather, they say, the idea is to improve and
strengthen relations between affiliates and
NBC. Many of the radio affiliate Organizers
are members of NBC-TV Affiliates,

The first step in Los Angeles will be to dis-
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cuss organizational details and sound out senti-
ment of NBC affiliates. This, it was indicated,
could lead to creation of an organization or it
might end in formation of a committee to
work out a plan for such a group.

A number of serious problems involving
NBC-TV and its video affiliates have been
worked out by the Damm committee, it was
pointed out.

Signing the letter of invitation to NBC radio
affiliates were the following:

William Fay, WHAM Rochester; Robert B,
Hanna Jr.,, W Y Schenectady; Mr. Damm; P. A,
Sugg, WKY Oklahoma City: John ‘H. Dertt TIr.
WSM Nashville; H Quenton Cox, KGW Portland,
Ore.; Joseph . Baudino, Westinghouse Radio
Stat:ons Inc.; Mr Morency; Harold Essex, WSJS
Winston-Salem, N. C.; Campbell Arnioux, WTAR
Norfolk, Va.: Wayne Coy, KOB Albuquerque.
N. M.; G. R1chard Shafto, WIS Columbia, S. C.;
Robert D. Swezey, WDSU New Orleans; George
W. Norton Jr,, WAVE Louisville; E. Vade-
bohcoelr, WSYR Syracuse, and Clair R, Me-
Cullough, Steinman Stations.

CBS-TY Plans Newsfilm Dept.;
Buddy, Macllvane Head Unit

Four releases per day are plan-
ned in this move of the net-
work to step up its daily cover-
age of world events.

CBS-TV is setting up its own news service, to
be known as the Newsfilm Dept., for daily cov-
erage of world events—and there's a “possi-
bility” that the complete service may later be
offered to all TV stations on a syndicated
basis—Sig Mickelson, CBS-TV director of news
and public affairs, is announcing today (Mon-
day).

The announcement said it will be the largest
newsgathering organization in TV broadcasting.

The new unit, which will operate as a sep-
arate department, will be headed by E. C.
(Ned) Buddy, veteran newsman, as manager,
and Karl Macllvane, chief engineer of CBS
television recording, as operations manager.
Mr. Buddy, former foreign editor for Para-
mount and Pathe newsreels, more recently with
Cinema (Canada) Productions Ltd., and, be-
fore the war, member of the CBS news staff,
takes up his new post today (Monday).

Plans call for the new department to be in
operation by May 1. CBS-TV’s contract with
Telenews expires May 16 and officials said
Newsfilm Dept. will be “rolling” before that
time.

The department will maintain its own cam-
era and sound crews in news centers both in
this country and abroad, including such for-
eign news capitals, as London, Frankfort, To-
kyo, and probably Paris and Rome, and in
key U. S. cities.

Newsfilm activities will be integrated with
that of the existing CBS-TV news staffs, and
will include the provision of camera crews for
public affairs programs. Among these are the
network’s projected educational series in co-
operation with universities, to be known as The
Search, and State of the Nation series.

Mr. Mickelson said Newsfilm will put em-
phasis on “hard news coverage,” especially
tailored for TV viewing, with less stress on
feature material.

Newsfilm's Manager Buddy organized Para-
mount’s newsreel coverage of the 1937 Corona-
tion of King George VI of England and also
set up its World War II coverage.

Operations Manager Macllvane, moving over
from CBS television recording, formerly worked
with sound motion pictures for some 13 years,
rising to the post of chief engineer for Warner
Bros. Eastern Studios.
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YOU MIGHT CAST A TROUT FLY

183 FEET"—

BUT...
YOU NEED THE
FETZER STATIONS
TO LAND SALES
IN WESTERN MICHIGAN!

Here’s proof that the Fetzer stations—WKZO-W JEF
in radio, WKZO-TV in televsion—are Western Mich-
igan’s best advertising buys.

WKZO-WJEF RADIO
WKZO, Kalamazoo, and W]JEF, Grand Rapids, rank

among the nation’s top radio values. Together they
deliver about 62.6%, more city listeners than the
next-best two-station choice in these two cities—yet
they actually cost less! For Tolal Rated Time Periods
(February-March, 1952 Hoopers), WJEF gets a
15.4%, greater Share of Audicnee than its nearest
competition. And according to the February, 1952

g

Pulse, WKZO geis more listeners, morning, noon
and night, than all other stations combined!

WKZO-TV

WKZO-TYV is the Official Basic CBS Television Qutlet
for Kalamazoo-Grand Rapids. This is America’s 25th
television market—a bigger TV market than Atlanta,
New Orleans, Denver or Seattle! The December 1952
VYideodex Report credits WKZO-TV with 86.9%, more
afternoon viewers than Western Michigan’s other TV
station—129.3%, more cvening viewers!

Write direet for the whole Fetzer story, or ask
Avery-Knodel.

* Dick Miller of Huntington Beach, Culifornia, holds this world’s record.

WJEF

WKZO-TV " wkzo

AND KENT COUNTY
{CBS RADIO)

AND NORTHERN INDIANA

AND GREATER
WESTERN MICHIGAN
{CBS RADIO)

ALL THREE OWNED AND OPERATED BY

FETZER BROADCASTING COMPANY

AVERY-KNODEL, INC,,

EXCLUSIVE NATIONAL REPRESENTATIVES




SEASONAL PLANS
MADE BY DUMONT

PLANS for new feature programs for the late
spring and early summer schedules of DuMont
TV Network were to be announced yesterday
(Sunday) by Chris J. Witting, DuMont’s man-
aging director.

Additionally, Mr. Witting said, the network
will carry the British Broadcasting Corp. films
of the Coronation of Queen Elizabeth II on
June 2, as will other TV networks.

Part of the new network program schedule
was placed into operation with the March 22
premiere of a fantasy-type program, Johnny
Jupiter (Saturday, 7:30-8 p.m. EST), which
stars Vaughn Taylor and Carl Harms’ puppets.
It is produced and written by Jerry Cooper-
smith for Kagran Corp.

Next production to be introduced will be
Jimmy Hughes—Rookie Cop, which begins
on April 27. Scheduled for presentation on
Monday, 8:30-9 p.m. EDT, the program will
be directed by Barry Shears and produced by
Stark-Layton Productions. Plans call for re-
scheduling Johns Hopkins Review from its
Monday 8:30-9 p.m. spot to Wednesday, 8-8:30
p.m., replacing Adventure Playhouse.

A new dramatic series to be presented by
DuMont will be Climax, a half-hour series of
three vignettes “from real life.” Time still is to
be designated. It will be co-produced by Gil
Fates and Arnold Peyser, and directed by Frank
Bunetta.

Replacement for Bishop Sheen’s Life Is
Worth Living (Tuesday, 8-8:30 p.m. EDT) will
be The Music Show, starting May 19. Originat-

NOW !

with SOUNDCRAFT
PROFESSIONAL RECORDING TAPE

its o ® .

miecro-polished
Parfect reproduction — that's the reason
you’ll want to use Soundcraft Professional
Recording Tape. Every high is crisp, clean
—aevery low clear, full-bodied. Soundcraft
Tape is Micro-Polished; polished, buffed
and re-polished to a glossy smoothness,
to produce greater output uniformity,
lower distortion, improved high fre-
guency response, better head contact
ond longer head life.

¥ you want quality second to none, be
sure to ask for Soundcraft Professional
Tape ... the one and only Micro-Polished

REEVES

SOUNDGRAFT

CORP.

Dept. N-4

10 East 52nd Street
New York 22, N. Y.

*PAT. APPLIED FOR
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ing from WGN-TV Chicago, The Music Show
will feature Robert Trendler conducting a 36-
piece orchestra and a chorus of eight voices.
DuMont noted that Life Is Worth Living will
go on summer hiatus after the May 12 tele-
cast but will return in September in the same
time segment with the same sponsor, Admiral
Corp.

Other DuMont programs will include one
centered around the St. Louis Zoo and others
on Palisades Amusement Park. The network
also isplanning a news commentary program
featuring Drew Pearson.

ABC-TV Adds 3 Affiliates;
Total Is Now 104

ADDITION of three new television stations as
affiliates of ABC-TV, raising the total number
to 104, was announced Wednesday by Alfred
R. Beckman, national director of ABC’s station
relations departments. New affiliates are:

WFBG-TV Altoona, Pa., owned by Gable
Broadcasting Co., operating on Ch. 10, with
Jack Snyder as general manager, affiliation ef-
fective last Monday; WCOS-TV Columbia,
S. C, owned by Radio Columbia, Ch. 25,
Charles Puttman, general manager, effective
May 1, and WGVL (TV) Greenville, S. C,,
Greenville Television Co., Ch. 23, Ben McKen-
non, manager, Aug. 1.

NBC Sets Up

Pre-Coronation Plans

A WIDE variety of appropriate programs will
be on NBC radio in advance of the Coronation
of Queen Elizabeth II of Great Britain on June
2, the network announced last week. ’

On three successive Sundays, May 17, 24
and 31, from 6:30-7 p.m. EDT, NBC’s news
and special events department will present three
special programs narrated by news commenta-
tors in London. Morgan Beatty will be featured
May 17, narrating “A History of the Corona-
tion;” Merrill Mueller on May 24, on “Who Is
Queen Elizabeth?” and George Hicks May 31,
on “Londen on the Eve.”

NBC radio also has made plans for the
origination of many of its network news pro-
grams from London, starting May 25, and con-
tinuing through June 3.

NBC-TV announced meanwhile that it has
arranged with Paul Mantz, noted speed pilot,
to fly NBC films of the Coronation from
London for presentation by the network “within
hours after the event,” in addition to BBC films
which will be flown for all networks by Royal
Air Force jet bombers [B®T, April 6.

Article Depicts CBS TV City

FOUR PAGES in the April 3 issue of Fortune
magazine are devoted to a picture story of the
first unit of CBS’ Television City in Hollywood.
Nine photographs in full color illustrate the
story. They depict the outside of the $12 million
unit, the master control room, the studic wing,
audience studio, rehearsal hall, lobby of the
building, rehearsal before camera and the
master switchboard.

KXLY-TV to CBS-TV

SIGNING of KXLY-TV Spokane as a primary,
supplementary, non-interconnected affiliate of
CBS-TV, bringing the network total to 105
stations, was announced last week by Herbert
V. Akerberg, the network’s vice president in
charge of station relations., KXLY-TV, on Ch.
4, is owned and operated by Symons Broad-
casting Co. E. B. Craney is general manager.

Radio Upbeat

MORE EVIDENCE that radio is on the
upbeat was pointed out last week by
Louis Hausman, administrative vice pres-
ident of CBS Radio.

Aside from the fact that radio set
sales “are running at twice the rate they
did last year,” Mr. Hausman said, “in
the last month or two the most popular
nighttime [radio] programs were getting
audiences running from 90 to 105% as
big as they did a year ago.”

“This indicates just one thing,” he con-
tinned. “Despite the healthy increase
of television ownership, people are more
and more turning to radio for their night-
time broadcasting entertainment and in-
formation.

“And this is a very conservative state-
ment, because the arithmetic on which
these calculations are based does not
take into account fully the tremendous
increase of secondary sets which are
being bought at the rate of 30,000 new
radio sets every day, or one every 30
seconds.”

TV Business in Chicago
Up for Network O & Os

TELEVISION business of three network owned-
and-operated stations and one major TV net-
work affiliate has been brisk, judging by reports
from their central divisions the past fortnight.

All network o and o outlets in Chicago—
CBS’s WBBM-TV, NBC's WNBQ (TV), ABC’s
WBKB and WGN-TV, affiliated with DuMont
TV Network—have reported a sharp upturn in
national, regional and local spot business.

Highlights are:

® WBBM-TV has contracted for more than
$750,000 in new and renewed business since
Feb. 10, 1953, when it (the old WBKB) came
under the ownership of CBS, according to H.
Leslie Atlass, vice president in charge of CBS
Central Div. and general manager of the station.

® WNBQ (TV) announced a flurry of new
business, including two new clients for pro-
grams, two renewals and sponsorship of por-
tions of its Creative Cookery. Sales Manager
John McPartlin described March as one of the
best months in the station's history.

¢ WBKB (TV) recorded its biggest com-
mercial month since it (the old WENR-TV)
started telecasting in September 1948, it was
announced by John H. Mitchell, vice president
and general manager of the station.

® WGN-TV announced a number of new
and renewed programs and spot schedules as
well as the addition of new clients who will
sponsor adjacencies on baseball.

Dixie NetWork in New Orleans

DIXIE Network Inc., organized last February
to provide “high quality programming on a
commercial basis to smaller stations through-
out the Southeast,” will program from head-
quarters in New Orleans, the network reported
last week.

President of Dixie Network is William E.
Williamson; Keith Glatzer is programming di-
rector and James E. Lake, production di-
rector. The network reports it will begin with
daytime programming, airing some supplement-
ary evening programs, but expects to expand
to a fulltime basis.

BROADCASTING ® TRELECASTING



—PERSONNEL RELATIONS

SWG Names Committee
For TV Policies, Functions

TO make recommendations in connection with
video policies and channel all TV activities and
services. of the organization, Screen Writers
Guild has set up a television advisory com-
mittee to its board of directors.

Nominations were made by TV writer mem-
bers with Morgan Cox named chairman. Erna
Lazarus and Curtis Keynon are vice chairmen.
Other committee members are Dwight Babcock,
Sam Newman, Jo Pagano, Elwood Ullman,
Malvin Wald, Milton Raison, Don Mulallay, Al
Dufty, Leonard Levinson, William Lively, Don
Martin, Lee Berg, Dwight Cummins, Aleen
Leslie, Maurice Tombragel and Catherine
Turney. Al Martin, chairman of the TV co-
ordinating committee, also serves on the new
committee.

Seven sub-committees will be named to deal
with awards, credits, employment and market
list, grievance, membership, promotion and pub-
licity and round table.

IUEW Strike at GE

PRODUCTION of radio and TV transmiiters,
receivers and picture tubes and communica-
tions and military electronics equipment at Gen-
ral Electric Co.s Electronics Div. plants at
Syracuse was halied last week by a strike of Lo-

cal 320 of the International Union of Electrical |

Workers (CIO).

The union represents some 7,000 production
and maintenance employes at Electronics Park
and Thompson Road plants. The company
officially closed both plants Monday after mass
picketing prevented entry by virtually all em-
ployes, GE spokesmen said. Picket lines had
been established at the end of the first shift
on the preceding Friday.

William J. Morlock, general manager for
commercial products of the commercial and
government equipment department, said de-
liveries of TV equipment built at Electronics
Park were suspended for the duration of the
strike. He noted that local union leaders had
expressed hope for “quick settlement.”

ASCAP-TVY Network Talks

NEGOTIATING committee representing the
TV networks will meet Wednesday with rep-
resentatives of ASCAP for the second discus-
sion of terms for new blanket licenses to re-
place those expiring the end of this year [BeT,
March 9]. At the first meeting, March 5, net-
works were represented by Joseph A. McDon-
ald, NBC; W. Spencer Harrison, and Louis
Stone, CBS; Omar Elder, ABC; Donald H.
McGannon, DuMont (as an observer). Her-
man Finkelstein, ASCAP general attorney,
represented the music licensing organization.

TWA Course in Writing

TELEVISION Writers of America, Hollywood,
is sponsoring a 10-week course in TV writing,
starting April 22. Wednesday evening meetings
will be held at local TV stations and film pro-
duction studios. Lecturers include Jess Oppen-
heimer, writer on CBS-TV's I Love Lucy;
Sheldon Leonard, writer-director-actor, now
with Sovereign Productions; Al Simon, hcad
of production firm which films NBC-TV’s I
Married Joan; Alan Young, who appears on
CBS-TV’s Time to Smile; Dick Powell, TWA
president, and others. Fee is $15. '
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/,(/ i / 21 RCA-5563 Mercury-Vapor Thyratron—
7 /4% ok used in RCA 5/10-kw AM transmitters
LAY //,‘//.., L
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Severe overloads can, in a marter of seconds,
destroy or seriously damagea high-priced trans-
mitting tube. Guarding against such a costly
, event is a job for an “expert bodyguard” . . .
like the RCA-5563 mercury-vapor thyratron.

In the latest RCA 5/10-kw AM transmitters,
RCA-5563’s ordinarily act 2s the main rectifier
tubes. Yet, iz less than 1/60 of a second . . . almost
before an overload can get started . . . these
grid-controlled rectifiers can shut off the same
high voltage they rectify. The transmitting tubes are protected
instantly . . . electronically.

You can’t beat RCA broadcast tubes for operating economy,
long service life, and all around Performance Security. For fast de-
pendable service, call your local RCA Tube Distributor.

The RCA Tube Requirement Analysis Program gives you smooth control

over your broadcuist tube inventory . . . helps you aveid shortages or
overstocks. Ask your RCA Tube Distributor for full details.

RADIO CORPORATION of AMERICA

ELECTRON TUBES HARRISON. N.J.
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MANUFACTURING

UHF PROBLEM: SHADOW AREAS

Stations are denied that part
of audience potential blocked
from high frequency signal by
hills and mountains. Power
boosts do not help. Symmetri-
cal circle coverage may be dis-
carded.

PRACTICE unique in broadcasting history
may have to be undertaken as more and more
uhf television stations take to the air.

It may be necessary to deduct selected por-
tions of the population from the potential au-
dience within the service contours of a TV sta-
tion due to the blanketing effects of hills and
mountains intervening between the transmitter
and homes.

That is the solemn warning .sounded by John
P. Taylor, RCA Engineering Products Div.
advertising manager, in a second article on uhf
coverage, published in the January-February
issue of RCA's Broadcast News.

Mr. Taylor's foreboding was echoed by sev-
eral Washington consulting engineers in a B®T
check last week.

Shadow areas—sections of a city into which
a uhf TV signal won’t reach—are the reason
for the warnings. Some .observers see the dis-
appearance of station coverage maps expressed
in symmetrical circles—a practice as old as
broadcasting itself.

In reporting on RCA Service Co. measure-
ments of three RCA-equipped uhf TV stations,
Mr. Taylor raised a number of admonitory
questions. The most significant was his refer-
ence to shadow areas. “Don’t underestimate
them,” he warned. He recalled that in Port-
land, Ore., where KPTV (TV) operates on
Ch. 27 (548-554 mc), dead spots existed with-
in two miles of the 1,000-ft. transmitter an-
tenna [B®T, Nov. 17, 1952].

‘Look Inte’ Hollows

There is a big question, he said, whether
even 1,000 kw on a uhf band will fill in shadow
areas. Best thing to do is site the transmitter
so that it “looks into” the hollows, he advised.

In this he was backed by Washington con-
sultant James C. McNary. In tests for WLEV-
TV Bethlehem in very hilly terrain, Mr. Mc-
Nary used a 100-w transmitter, radiating an
effective power of about 400 w. He found
that power increased the signal level where
the shadow area was slight, but did not have
any measurable effect where the dead spot
was “‘deep.”

rerfising

“Power is no substitute for proper siting of
the antenna,” Mr. McNary said. His report on
the Bethlehem experiments were filed with the
FCC earlier this year.

Similar attitude about shadow areas was
taken by Washington consultant Robert L.
Kennedy. Mr. Kennedy took the position that
shadow areas are inherent in uhf propagation
and that critical siting of transmitting antennas
was the only answer. “There is going to be
blanketing in irregular terrain for uhf TV sta-
tions just as sure as God made little apples,”
he said. He pointed out that there was a defi-
nite relationship between frequency and shadow
areas, which no amount of power could over-
come.

However, he was not pessimistic about the

problem. “Careful analysis of the terrain and
the people to be served should permit the
proper location of an antenna’ which accom-
plishes the job,” he said. He recalled that
similar propagation problems arose in the early
days of the high portion of the vhf band (Ch.
7-13), and that they were overcome.

Most operating uhf stations are on the air
with low power. Only three uhf stations have
substantial radiations. These are WHUM-TV
Reading, Pa., with 260 kw; WWLP (TV)
Springfield, Mass., and WHYN-TV Holyoke,
Mass., each with 150 kw. Reading’s WHUM-
TV, however, is the only one of the three in
hilly terrain.

Other questions raised by Mr. Taylor—who
reported on the results of tests on the signals
of WSBA-TV York, Pa. (Ch. 43); WFPG-TV
Atlantic City (Ch. 46), and WSBT-TV South
Bend, Ind. (Ch. 34)—were:

® What happens beyond the 35-40 mile

radius which so far seems to be the limit on"

uhf coverage? No one has the answer yet.

¢ How near to the FCC's F (50,50) curves
will actual station signals fall when antennas
are less than 400 ft. or above 1,000 ft.? Below
400 ft., the actual figures may fall below the
FCC's curves; above 1,000 ft. they may be bet-
ter, Mr. Taylor observed.

® Is the “average terrain” factor as deter-
mined by FCC rules correct? That figure is
determined by measuring elevations from two
to ten miles from the transmitter. What if
there are hills or mountains rising suddenly
just beyond the 10-mile boundary, he asked.

Look for an antenna site to cover “homes”
not just area, Mr. Taylor urged. The object of
a TV station is to serve people, not just land,
he said.. :

STEWART GETS
NEW DUMONT POST

APPOINTMENT of Donald A. Stewart, man-
ager and coordinator of the film syndiéation
department of the DuMont Television Net-
work, to be distribution manager of the televi-
sion transmitter division of Allen B. DuMont
Labs is to be announced today (Monday) by
Herbert E. Taylor Jr., division manager.

In his new post, Mr. Stewart will work
closely with the transmitter division’s sales rep-
resentatives from coast to coast in exploitation
of new markets, promotion and sale of new
products, origination of special selling tech-
niques for standard equipment, liaison with
consulting engineers and attorneys representing
clients, and implementation of sales training
programs.

VYeteran in Transmitter Div.

Mr. Stewart was active in the early growth of
the DuMont transmitter division as a salesman
at the close of World War II and was appointed
northern division sales manager in 1946, He
negotiated a contract for the first DuMont-
equipped TV station in the country, WWI-TV
Detroit, that year.

From 1948 to 1951, Mr. Stewart was general
manager of WDTV (TV), DuMont owned-and-
operated station in Pittsburgh.

During World War II, Mr. Stewart was di-
rector of 475 hospital theatres and 170 camp
theatres for the American Red Cross. He is a
member of the National Television Film Coun-
cil, Radio and Television Executives Club, Na-
tional Assn. of Visual Education Dealers and
the Motion Picture Pioneers organization.

Better ‘Presence’ Noted in
N. Y. Binaural Radio Test

PANEL of experts that evaluated a 30-minute
binaural radio test program in upstate New
York on March 30 reported last week that the
system, on the whole, had better “presence”
than either channel alone and that small groups,
such as a vocal quartet, were reproduced “more
plausibly” than large groups.

The program, which originated from Rens-
selaer Polytechnic Institute, Troy, was broad-
cast over WGY Schenectady, WTRY and
WHAZ Troy, and WPTR and WXKW Albany.
It was held in connection with the 30th anni-
versary of WHAZ Troy, RPI's campus station.

The report on the test programs was made
by a panel consisting of Donald E. Norgaard,
electronics researcher for General Electric Co.;
Dr. William E. Glenn, Dr. Carl Anderson, and
Dr. George Watkins, all of the communications
division of GE’s research laboratories; Norman
Walter of the metallography division of the
laboratories, and Robert F. Crawford, profes-
sional musician of Schenectady.

Tape Coatings Bulletin

BULLETIN No. 22 discussing its four basic
types of magnetic coatings on sound recording
tapes has been’ announced as available upon:
request by the Minnesota Mining & Mfg. Co.,
900 Fauquier St., $t. Paul, Minn.

RCA’s New Turntable

ENGINEERING Products Dept.,, RCA, Cam-
den, N. J., announces production of new broad-
cast studio turntable designed for playing five-
groove 331 and 45-RPM records.
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LIVE ITEMS FROM OUR MORGUE

The trucking
industry is now

AMERICA’S N2 2 EMPLOYER

ONE OUT OF EVERY 11 paychecks in the
United States is paid directly by the trucking
- industry. More than six million Americans work
as drivers, terminal employees and in other em-
ployment directly connected with the trucking
1 industry all over our country. Many more workers
bby Fabisn Backach  gpe in trucking than in all iron, steel, and mining
combined. Four times as many as in all U.S. railroads combined.
Only agriculture employs more people.

These facts may round out the bare statement, made recently by an
outstanding transportation authority, that trucks have been ‘“the
biggest single factor in our expanding economy of the past 15 years.”

.-'";
-
President,

American Trucking Associations

T 2
"#_l?j . g &
i,

AMERICAN TRUCKING INDUSTRY

Americon Trucking Associations, Inc., Washington 6, D.C,
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it's best to be lnthe....
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..and the best is WSLI, the oldest re-
gional station in Jackson at the same
favorable middle position on the dial.
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MICROLINK's case of assembly is showni by a
Raytheon cngincer who fits the transmitting
unit to its parabola. Machined guides assure

k=

Portable Microwave Relay
Unit Unveiled by Raytheon

NEW lightweight, portable microwave relay
equipment for television stations was announced
by Raytheon Mfg. Co. last week.

Called “Microlink,” the 200-Ib. relay appa-
ratus, operating on 7,000 me, consists of four
38-lb. suilcase type cases containing trans-
mitting and receiving control units, antenna
feeds and RF heads, and two four-ft. parabolas,
all at a cost of $8,950.

Covering a 6 mc bandwidth, the equipment
is designed for video and sound transmission
from remote camera positions to transmitter
sites.

The equipment includes a new AFC and
limiter, special cable compensating switch per-
mitting up to 500 ft. of cable, accurately con-
trolled transmitter frequency, built-in voltage
regulator and provisions for frequency and
modulation monitoring. Prominent feature is
mechanical ease of assembly and disassembly,
which can be done in a matter of minutes,
Raytheon said.

The “Microlink™ operates in the 6,875-7,125
mc range, with a power output of 0.1 w. Effec-
tive radiated power was figured at 200-500 w.

Additional equipment, at extra cost, includes
a tripod at $575 and a tilt head mechanism for
the receiving dish at $275.

Also shown was Raytheon’s new 2,000 mc
‘Magnalink” for fixed installations. It is
powered by a 50-w magnetron, which, through
a 30 db gain from a 10-ft. parabola, results in
an ERP of 50 kw. The “Magnalink” was used
as a single hop relay over a 140-mile path in
the atomic tests at Yucca Flats, New. *

Cost of the “Magnalink” is $12,050, without
reflectors. Dishes of 2, 4, 6§, 8 and 10-ft.
diameter run from $250 to $1,000. Addition
of sound system increases the cost by $2,450.
It has a bandwidth of 17 me. The equipment
is expected to find use in longer studio-trans-
mitter link relays and intercity and intercon-
necting links.

a quuck and perfect alignment. The junction
is watertight. The unit is light enough to be
picked up and moved about by one man.

Sayre Resigns Avco Post

JUDSON SAYRE, vice president of Avco Mfg.
Corp. and general manager of Bendix Home
Appliances Div., has resigned and will become
consultant to the corporation, Victor Emanuel,
Avco president and board chairman, announced
Wednesday. Hector J. Dowd, Avco vice
president and former chairman of Bendix,
will succeed Mr. Sayre, switching from New
York to South Bend, Ind.

G. K. Throckmorton Dies

GEORGE KENNETH THROCKMORTON,
68, former executive vice president and a di-
rector of RCA, died April 5 at Clearwater,
Fla. He had served as executive vice president
of the RCA Radiotron Co., and from 1937 to
1942 was president of RCA Mfg. Co. Survivors
are his wife, Mrs. Clarissa Downing Throck-
morton, and a sister, Mrs. J. H. Skinner, La-
fayette, Ind.

New Tape Recorder

AMPLIFIER Corp. of America, N. Y., an-
nounced last week that full-scale production
has begun on a new type of portable magnetic
tape recorder. .Called the Magnematic, it is a
110-volt AC portable tape recorder - weighing
19 pounds, and is said to attain a frequency
response of 50 to 15,000 cycles at 714 IPS.

CUT YOURSELF A SLICE
_ OF AMERICA’S RICHEST EMPIRE

TELECASTING
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With great pride and deep
gratitude George Alfred
Mitchell acknowledges—

This Honorary Academy
Award made by the Acade-
my of Motion Picture Arts
and Sciences at its 25th An-

nual Presentations.

It is traditional of Mitchell
Cameras that, in addition
to filming the world’s great-
est films, they are to be
found wherever new aend
exacting techniques of mo-

tion picture photography

are being successfully used.

“The Academy votes ... to George Alfred Mitchell---"

At the 25th Annual Academy Awards Presentations, Charles
Brackett, President of the Academy of Motion Picture Arts and
Sciences, made this “Oscar” award in recognition of special contribu-
tions made throughout the past 25 years:

“Last night the Board of Governors drew up the following citation:

“For the design, development, and manufacture of the motion
picture camera which bears his name; for the introduction of equip-
ment which stampeded the artistic progress of films, and for his con-
tinued and dominant presence in the field of cinematography . . . the
Academy votes an Honorary Award to George Alfred Mitchell.”

666 West Harvard Street ¢ Glendale 4, Calif. ® Cable Address: "MITCAMCO”
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Yote Asked for Removal

Of Plamondon From Board

STOCKHOLDERS of Indiana Steel Products
Co. last Wednesday were asked to submit prox-
ies for election of a five-man board which
would exclude. A. D. Plamondon Jr., the firm’s
recently deposed president who also is RTMA
president and board ‘chairman.

A three-man majority asked proxies for their
own re-election and the election of two others:
Robert F. Smith, vice president and gensral
manager, and John Bouwmeester, vice president
of manufacturing. The majority faction voted
March 24 to relieve Mr. Plamondon as presi-
dent and transferred his responsibilities to Mr.
Smith. Mr. Plamondon has refused to recog-
nize the action [B®T, April 6].

The three directors—Chairman Paul Doelz,
Hubert S. Conover and William C. Buchanan—
said they would vote for Mr. Smith as presi-
dent if they are re-elected. The election is
scheduled for the annual stockholders meeting
in Valparaiso, Ind., April 23.

It also was revealed that Glen McDaniel,
RTMA general counsel, and a number of top-
level manufacturing executives have backed
Mr. Plamondon in his dispute with the other
directors.

Seattle-Portland Relay

MICROWAVE relay project between Seattle
and Portland “for exclusive use of transmitting
television programs from California and east-
ern points to Pacific Northwest cities” will be
underiaken by the Pacific Telephone & Tele-
graph Co. as part of a $12,497,000 coastal ex-
pansion project, the firm announced last week.
Completion is expected by July 1.
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Three Finalize Exhibit Plans
For Electronic Parts Show

THREE manufacturers have announced plans
for exhibiting equipment at the 1953 Electronic
Parts Show 1n Chicago May 18-21.

Standard Transformer Corp. will show its
new line of Stancor Tinytrans miniature high-
fidelity audio transformers. An intercom with a
“built-in brain” will be displayed by Talk-a-
Phone Co. Radio Craftsmen Inc. will display
its ultra fidelity amplifier and a tuner with a
complete phono equalizing and tone compress-
ing system.

The Electronics Show will be held at the
Conrad Hilton Hotel, with numerous other
manufacturers slated to exhibit their equipment.

Chicago TV Council
To See 3-D System

THREE-DIMENSIONAL TV will be demon-
strated by Amcrican Television Inc. at the
regular monthly luncheon session of the Chi-
cago Television Council this Wednesday.

The system, developed by Ulysses A. San-
abria, will be shown in a live closed circuit
telecast. Members of the subsidiary American
Television Institute will explain problems in-
volved in presenting commercials in three
dimensions, how stations can use equipment and
how an ordinary TV set can be adapted to
receive 3-D with a $10 device.

To Ask FCC Inquiry

ATI recently held public demonstrations of
the method. It plans to ask FCC to investigate
the system and to withhold final adoption of
color TV standards until 3-D can be incorpo-
rated in them.

Stromberg-Carlson Earnings

ANNUAL REPORT of the Stromberg-Carlson
Co., Rochester, disclosed last week that total
income for 1952 amounted to 348,098,209 as
compared with $33,632,495 in 1951. Net earn-
ings were reported at $1,240,746 as 'against
$685,777 for 1951.

The report noted that the broadcasting
division has continued to operate WHAM-
AM-TV and WHFM (FM), all in Rochester,
“at a good return for the companv.” Tt said
profit on WHAM decreased “somewhat because
of TV in Rochester proper” but said that the
station continues to have a “growing audience.”

Sales Up at Webster-Chicago

According to ‘52 & ‘53 Figures
[ C I‘ or e AT i

-

double the $3,648,745 for the same period in
1952, He said W-C has been operating at a
proft since last November,

RCA lIssues Service Book

IMPORTANCE of good business management
for radio and TV service firms is stressed in a
new booklet, “This Business of Radio and TV
Servicing,” published last week by the Tube
Dept. of RCA Victor, Camden, N. I. The book-
let, said to be the first of its kind, covers budget
planning, wage and salary considerations, ma-
terials, stock control, employe training, custo-
mer relations and methods of reducing operating
costs and expenses. Also included are business
forms, charts useful in maintaining accurate op-
erating records and promotional material for
developing better customer relations. The book-
let is available from RCA equipment distrib-
utors.

DuMont Labs 1953 Sales

ALLEN B. DuMONT Labs announced Ilast
week that sales for the 12 weeks ended March
22 amounted to $24,187,000 as compared with
$15,960,000 for the same period in 1952.

Net profit for the 1953 period was $940,000
as against $114,000 last year. Earnings of 2,-
361,054 common shares, after preferred divi-
dends, totaled $0.39 per share for the 12 weeks
this year as compared with $0.03 on the same
number of common shares in 1952,

PROFESSIONAL SERVICES

Consulting Engineering Firm

Formed as Eichwald Assoc.

FORMATION of Eichwald Assoc., a consult-
ing engineering firm with offices in New York
and New Haven, was announced last week by
Bernard Eichwald.

Mr. Eichwald will
serve as coordinator
of the firm. He has
spent his life in the
construction busi-
ness, ase draftsman,
specification  writer,
field superintendent,
chief engineer, and
vice president of a
construction firm. He
assisted in design and
installation of elec-
tronic equipment for
the UN in New York
and handled all installation of TV equipment
on the Empire State Bldg.

A specialty offered by the engineering firm
will be an interior design department. Asso-
ciates include structural, mechanical and sani-
tary engineers. New York offices are at 237
E. 39th St.

Mr. Eichwald

ffe" rings,
5158 RCA,
olfnts dlor GPI
WEST
1. ie.
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ON PLAYING GOOD BALL

THE HIPPO:

"Big swing and long fly ball, | think,
should set the crowd a-cheering.”

THE LEOPARD:

“But it's well-placed hits, long or short,
which are never caught...and so get
extra bases.”

THE MORAL: TV advertisers who (like the wily Spotted Leopard)

Fables of the leopard and the hippo—8

play for runs, not grandstand cheers, find Spot TV effective.

Because they win sales pennants,

You can whip up Opening-Day enthusiasm—every day—for

your product, too, with Spot Tv,

You can hit away at best markets. .. pull squeeze plays, just when

needed . . . pitch right to competitors’ weaknesses .
customers by picking off opposition way off base.

. . get more

Local sports programs, on these thirteen leading stations, are one

good way to do the job. Let us tell you about them.

oy
TS 'l";“'l'

WSB-TV . ........ Atlanta
WBAL-TV ...... Baltimare
WFAA-TV ........ Dallas
KPRC-TV ........ Houston
KECA-TV ..... Los Angeles
KSTP-TV .. .M'p'l's-5t. Paul
WSM-TV . ...... Nashville
WABC-TV ..... New York
WTAR-TV .... ... Norfalk
KMTV .......... Omaha

WOAI-TV . .. .San Antonio
KGO-TV ... .San Francisco
KOTV ............ Tulsa

REPRESENTED BY

EDWARD PETRY & CO,, INC.

NEW YORK o CHICAGO « LOS ANGELES
DETROIT « ST. LOUIS » SAN FRANCISCO - DALLAS




TELEQUIPMENT NEWS

Published by the General Electric Company, Electronics Park, Syracuse, N.Y.

Station KTNT-TV Starts Operation in
Tacoma, Wash., on March 1 with 30,000 ERP

The Northwest’s newest tele-
vision addition is Tacoma,
Wash., Station KTNT-TV. This
CBS-DuMont affiliate went on
the air March 1 and already has
received reception reports that
cover approximately 200 miles.

In fact, a radio-TV supply
man {rom as far north as Vie-
toria, British Columbia, recently
wrote: ‘. . . your picture gives
us the clearest, sharpest and
steadiest signal ever to be re-
ceived in this area.”

Supplied almost completely
with General Electric TV broad-
cast equipment, Station
KTNT-TV is now operating at
a 30,000 ERP and an applica-

i tion for an effective power boost
to 120,000 has been accepted
for filing by the FCC.

| KTNT-TV’s General Electric
equipment includes a camera
chain, a 5,000-watt transmitter,
monitor and audio equipment,
a complete line of ' projection
room equipment, a 20-kw am-
plifier, and an antenna that

age surrounding terrain.

families whose purchasing power
accounts for more than half of
the retail sales in the state of

is operated by the Tribune Pub-
lishing Company.

stands 450 feet above the aver-

The new station will reach the -

Washington. Station KTNT-TV |

NORTHWEST'S NEWEST TV STATION GOES ON AR

Masx Bice, chief engineer, and Len Higging, general manager of Station KTNT-TV,

Tacoma, Wash..

inspect their new General Electric gwitching equipment.

TEXAS STATIDN ANTENNA SECURED UNDER TWO HOURS G.E. completes plans

™

KEYL’s antenna reaches lhe top and waits
to be swung into position.

. ready to be secured at 2:30 in the

| coaxial the following day and went

' Park factory, and this, according to

A major feat of antenna erection
and installation was recently com-
pleted at Station KEYL, San An-
tonio, Texas. Hmstlngof thedntenna
started at 9 in the morning and was

afternoon. By 4 P.M.—Iless than
two hours later—it was checked
and declared completely secured.

The station was hooked up to the

on the air on the next day.

The General Electric 6-Bay An-
tenna had been pre-assembled and
tested at the Syracuse Electronics

George B. Storer, Jr., vice-president

and managing director, “materially
aided us in its final assembly and
installation.”

The new antenna is secured 550
ft. in the air on top of what is called
the tallest ‘“tee pee’ in San Antonio,
Texas.

Mr. Storer, Jr., also wrote: “We
are very happy to have it installed
and operating most satisfactorily.
It is particularly reassuring to know
that our G.E. Antenna, together
with the 35,000-watt amplifier,now
on order, will give us a most con-
servatively engineered installation,
capable of meetmg all foreseeable
future needs.”

Clem Castle, Storer Broadcast Company engineer, inspects the General Electric
6-Bay Antenna before hoisting to the tower.

for NARTB Convention

General Electric’s display plans
have been completed for the Na-
tional Association of Radio and Tel-
evision Broadcasters Convention,
starting April 28
in Los Angeles,
California.

Although its
main display
plan 1s being
kept secret, G.E.
has announced
it will show two
new portable
camera chains,
G-E’s latest se-
ries of switching
units designed for stations of all
sizes, and a high power 13-kw
UHF transmitter.

Also featured will be the new all
plug-in audio console, and a special
exhibit of the Klystron tube, reveal-
ing inner-secrets of this tube that
has proved so successful in high
power operations.

Commercial engineer Ralph
Yeandle, who is in charge of G-E’'s
display, said the Galeria Room of
the Biltmore Hotel has been re-
served for this G-E showing.

GENERAL @ ELECTRIC

Ralph Yeandle
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Educational radio-TV:

COLUMBIA U. MAKES PRUJBRAMS PAY OFF

THE United States Public Health Service had a problem. New
drugs were providing new treatments for syphilis which, given in
time, would cure the disease and eliminate its serious after-effects,
a boon to patients as well as to taxpayers who support hospitals
where many uncured cases slowly live out their lives.

The problem was twofold: To locate infected persons and to get
them to come into public clinics for treatment. Radio, reaching
all people at all strata of society, seemed the logical medium to use.
But how to use it?

USPHS took its problem to Columbia U., where it was turned
over to Erik Barnouw, former NBC executive then in charge of the
university’s radio and TV courses. Under his supervision a series
of transcribed dramas on syphilis was produced and distributed by
USPHS to state and city health departments throughout the coun-
try for use in educational and *case-finding” drives.

The results were phenomenal. Some 500 radio stations in 47
states dropped previous taboos against VD broadcasts to carry the
series. Checks made at one VD clinic in a southern state showed
that 25% of patients had learned of it through radio; authorities
estimated that nearly 20,000 cases of syphilis were caught and
cured in that state alone through the broadcast series.

Revelving Fund Established

The success of this campaign led USPHS and New Jersey to
set up a revolving fund at Columbia for use in financing other pub-
lic health education projects. These were to be sold to users so
that the operation; while non-profit, would still be self-supporting.
So, Communication Materials Center was established as a branch
of Columbia U. Press, adding radio, television, posters, phonograph
records, leaflets and even comic books to the Press’s output of
scholarly tomes. Dorothy Oshlag, former production manager of
Time International, was made manager of CMC; Mr. Barnouw be-
came its editor.

Last week the Center, which Mr. Barnouw describes as “a non-
profit, public service Ziv,” celebrated its fourth birthday by changing
its name to Center for Mass Communications (retaining the CMC
initials) and by moving into new and larger quarters on the Colum-
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Cutting costs of TV film commercials. Page 78.
TV goes to an art exhibit. Page 80.

Design for an expanding AM-TV station. Page 84.
Binaural broadcasting: radio’s 3-D. Page 86.

bia camptis, Since its founding CMC has revolved its $50,000 fund
four times, producing some $200,000 worth of public health edu-
cational material and even venturing into other fields not covered
by the fund.

Over the four-year span, CMC has produced eight series of radio
transcriptions, two live TV series, a half-dozen feature films and
about as many film shorts (the shorts also may be used on TV),
play and TV scripts for local production, song books and record
albums and millions of copies of leaflets and comic books.

One of CMC’s most successful projects was the radio series, The
Lonesome Road, dealing with alcoholism. The eight-program,
quarter-hour series was purchased by ABC for use on its O & O
stations and more than 50 other broadcasters purchased local rights.
Alcoholics Anonymous sponsored the series in about a dozen cities
and a number of other groups and individuals put it on the air
in other communities.

How Programs Are Set Up

CMC’s normal operating procedure is for a national public serv-
ice organization to propose a subject for a campaign, in radio, say,
underwriting a part of the cost. When completed, the transcribed
series is offered for sale on an exclusive city or statewide basis to
radio stations or to local groups who can use the programs in their
educational and fund-raising drives. Fees start at about $30 for
broadcast rights for a city of 25,000 or under and run to $500 for
a state with more than 6 million population. These make up the
remainder of CMC’s out-of-pocket expenses and replenish the re-
volving fund.

In the fall of 1951, CMC made its initial venture into TV with
Horizons, weekly telecast discussions of such topics as The Future
of the Presidency, The Future of Women, The Future of Man’s
Food Supply, with authorities questioned by university students.
ABC-TV broadcast the series as a public service Sunday afternoon
program.

ABC is also carrying this year’s Seminar, second CMC video
series which takes the TV cameras (and home viewers) into actual
sessions of an undergraduate seminar in American Civilization.

While some educational institutions are frantically trying to
raise million-dollar appropriations to build and operate their own
TV stations, Columbia U., through CMC, continues to concentrate
on the production of educational material, making use of estab-
lished media of mass communications for its public dissemination.
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New actors’ union fees make four players too expensive.

By Arthur Bellaire
In charge of TV and radio copy, BBDO

It's still possible to keep expenses down in making television film
commercials, even though the recent agreement with the Screen
Actors Guild hiked players’ fees tremendously. Here are some

tricks learned the hard way by a copy expert for the biggest billing

agency in radio and TV.
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IN VIEW of the recent Screen Actors Guild
strike and subsequent agreement, an article
covering short cuts in cost in creating TV
film commercials may seem to be either a
little bit late or 4 trifle previous. Actually,
in spite of everything, there are still ways to
save money.

Before reviewing some specifiic methods,
let’s consider a few of the new SAG terms.
Prior to the recent strike you could hire an
actor by the day—say for $70—and in that
day you could shoot as many commercials
as you wished around that person on-camera.
The $70 that actor received was his final
payment. And you could run those com-
mercials as long as you liked.

Times have changed. What will $70 buy
now? One class A program use of one
commercial. Or 13 weeks of use as a spot
in class C. If this one commercial is used
an unlimited number of times on a program
in class A for 13 weeks, the player may re-
ceive up to $650.

Repayment Scale

In other words, the talent also receives
repayment after the film commercial has
run a given period. This scale of repay-
ment may depend on many factors: Whether
the player is on-camera or off-camera,
whether the film commercial will be used
for a program or as a spot, how many times
the commerical will be run, and with what
frequency. The repayment rate is lowest
for class C-—one to five cities, higher for
class B—six to twenty cities, highest for
class A—more than 20 cities. In other
words, seven plus seven equals 21.

The new SAG agreement also limits the
life of a commercial. Any pre-strike film
commercials you now have may run forever.
But new ones may run a year and a half ~
from their first use if they show a player on-
camera; two years if players or singers are
used off-camera; or two and a half years if
the commercial includes players or singers
off-camera with animation. That is, unless
you secure the consent of the actor involved
to extend the life of the commercials.

Let me illustrate a rather extreme case.
One particular film commercial created and
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Here’s a stop motion commercial that saves talent cost

Films can use simplicity of live commercials like

this

produced before the strike opened on four
women around a bridge table (see picture
opposite page). As with most females, they
were chatting about something that had
nothing to do with cards—in this case the
sponsor’s product. After establishing this
situation for a few seconds, an announcer
came in voice-over for the hard sell.

For their services, these five people re-
ceived approximately $70 each, or a total
of $350. That was all. No repayment.
And the film could be used anywhere any
number of times.

If that commercial were produced exactly
the same way today under the terms of the
new SAG agreement, and run in unlimited
class A program use for one year, the total
talent bill for the five people would exceed
$10,000.

This is obviously reaching to make a point.
But it does make the point. Of course, this
commercial would not be produced in the
same manner today. With three of the four
bridge players, only the hands would be
shown, dropping these three actresses into
the class of “extra” who receive from $18.50
to $25 per day with no repayment required.

And it’s surprising what a good story you -

can tell with a series of closeups,

Secret of Simplicity

There’s no doubt about it—many com-
mercials which have had little regard for
talent expense will now be simplified. But,
after all, isn’t simplicity one of the secrets
of a good TV advertising message? Aren’t
a good number of the better commericals
drawing on the live talent of only one
person?

While still on the subject of the new SAG
agreement, advertisers will now pay particu-
lar heed to the time-buying plan. Let’s say
you're contemplating film spots in 22 cities.
You may find 20 will do just as well, thereby
dropping your talent repayment classification
from Class A to Class B.

"You'll also want to re-consider the num-
ber of film spots running in a series. Are
you now rotating three or four to tell the
same sales story? When you come to mak-
ing new ones, two might do the trick just as
well. People really don’t tire of seeing your

BROADCASTING ® TELECASTING

commercials repeated as rapidly as your
next door neighbor may lead you to believe.

Suppose we now look elsewhere for sav-
ings in television film commercials. After
all, money is money regardless of whether
you save it on talent or on production costs.

Let’s start with animation. When anima-
tion is called for, how elaborate should it be?
How much money should it cost? As you
know, there are hundreds of varieties of an-
imation, each with its own price tag. The
complete Disney-type treatment can cost
you your shirt. That much detail is usually
unnecessary anyway—and distracting as
well. Having animated characters talk in
lip sync is also an expensive luxury—except,
perhaps, on their key lines. What I'm get-
ting at is that a full knowledge of animation
is vital before you can expect to get your
money'’s worth out of it.

Rear Screen Projection

Another short cut in cost can result from
the use of rear screen projection. Showing
motion or slides, R.P., can save thousands
of dollars on the construction of back-
grounds. However, as with animation, rear
screen can be costly and involved if not fully
understood and properly used.

The fact is, while R.P. does have its place

under certain conditions, actual live sets
are usually the rule in live shooting. How
many times have you yourself seen money
wasted on an overly-designed backdrop, one
which probably won the scene designer a
prize for his artistry but lost a lot of sales
for the advertiser? ‘The reason: There were
just too many aesthetic touches for a viewer
to look at when he should have been watch-
ing and listening to the announcer standing
in front of it. The moral: Keep the back-
drop simple. The resultant savings become
then a happy by-product.

What about stock footage? Lots of money
can be saved in TV film commercials by
using stock footage for inserts—factory
scenes, long shots of crowds, sporting events,
traffic scenes and the like. Two warnings,
however: First, stock footage, while plen-
tiful, can also be elusive. Spending days
looking for exactly the scene you want may
turn out to be more expensive than shoot-

ing the scene yourself. And second, if there
are people shown in that footage, the people
have the law on their side. Be sure the com-
pany supplying this footage also supplies
legal releases not only for the footage itself
but covering any human faces it might con-
tain.

Stock footage reminds me of a related
short cut in cost. What about industrial or
educational films—or two-reelers the adver-
tiser has made for non-television uses over
the past years? It’s a low cost way to pick
up a relevant scene for a TV commercial
now and then.

And while we're talking about possible
material right in the advertiser’s or agency’s
own office that can save you money, don’t
forget artwork of the name or package that'’s
already paid for to be used in an ad or a
promotion piece, With some modification,
this might be useful in a TV commercial.

Have you ever built a film commercial
almost entirely of still photographs? It can

ABOUT
THE
AUTHOR

Mr. Bellaire is in charge of television
and radio copy for BBDO, biggest
billing agency in radio-TV. A graduate
of the U. of Towa and former city
editor of the lowa City Press Citizen,
Mr. Bellaire entered radio as a news
writer for NBC. Later he joined
United Press to write special programs
for news commentators. He has been
with BBDO since 1943. This article
is a revised version of a speech he
made to the annual meeting of the
Assn. of National Advertisers last
March 20.
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be done, and it doesn’t have to be dull or
deadly. If the pictures themselves don’t
move, have the camera move in and out.
Add a few opticals and a lively voice-over
and you may end up with a well-paced,
hard-selling commercial.

Outdoor shooting can often save you
money. You don’t have to be selling auto-
mobiles to go outdoors to shoot your scenes.
Imagination on the part of the writer may
produce some. good outdoor silent shooting,
a compartively inexpensive operation, to tell
an outdoor story—the milkman delivering
the advertised milk, a healthy youngster
playing a robust game of ball after eating the
advertised breakfast food. To add to the
reality without sound shooting, dub in some
traffic sounds or even some dialogue if the
lips of the actors are not to evident.

The re-use of film footage has no end of
costscutting possibilities. First, how about
taking film footage shot for one commercial
to use in another commercial? According
to the SAG agreement, you would have to
repay the talent in those scenes if this com-
mercial is now considered a new commer-
cial. But you would save money on pro-
duction costs on those scenes you lifted.
However, if you take one commercial and
want to re-edit or rearrange the commercial,
thereby not changing it into what would be
considered a new commercial, you may do
s0 without repayment of talent—providing
you withdraw the original version.

Use of Footage

Here’s another point about the use of
footage in the SAG agreement: When you
shoot, say, a one-minute film commercial
under the terms of the agreement, you may
then edit this commercial to various lengths,
such as 20 seconds or a 50-second open-end
spot. On these shorter versions, there is no
extra payment of talent necessary.

Suppose you have good commercials on
the air right now that were shot before the
Screen Actors Guild strike? You can keep
right on running them as long as you like
with no talent repayment. Also, you can
lift footage from those commercials and
incorporate them with newly-shot footage
into a new commercial. In this event, it seems
to be the understanding that you pay the
new talent, but that you do not repay the
old talent.

The new SAG agreement poses a lot of
questions. Getting back to talent, you may
be asking yourself: As I figure ways to
simplify my use of talent, are my commer-

- cials going to lose some of their selling value?
_ I don’t believe they have to.

Certainly it goes without saying—al-
though I can’t resist saying it—the most
economical commercial of all is a good com-
mercial, a commercial that demonstrates,
a commercial that doesn’t try to say too
much, a commercial that sells goods or serv-
ices and makes the advertiser a profit.

. There are hundreds of ways to save money

on a commercial—there are thousands of
ways to spend too much. The key to the
problem, if it is a problem, can well be a
good creative staff who knows when to
spend and when to save. Regardless of how
you juggle the dollars and cents to stay with-
in the budget, the idea behind it is what
can make or break the commercial.
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In Milwaukee:

Beer Advertisers
Have Champagne Tastes

AN ART exhibit can be an interesting
vehicle of entertainment for televiewers.

This was aptly demonstrated by
WTMI-TV Milwaukee, the Journal sta-
tion, which conducted an art tour during
the city’s recent Home Show. So success-
ful was the telecast of the educational ex-
hibit that it helped triple attendance the
following day.

A million dollar collection of 19 valu-
able paintings was transported from the
Metropolitan Art Museum in New York
to Milwaukee for the exhibit sponsored
by the Journal at the Home Show. Then
WTMIJ-TV went into high gear.

In place of a usual filmed dramatic
show, Blatz Brewing Co. presented a half-
hour remote March 10 from the art ex-
hibit—but minus any commercials. Sta-
tion utilized three cameras at each stop
on the TV tour, with Lloyd Pettit,
WTMIJ-TV announcer, accompanying
Earl E. Rosenthal, assistant director of
the Milwaukee Art Institute.

WTIMIJ-TV reported much favorable
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VIEWING one of the 19 paintings first-hand
are (I to r} Ted Rosenak, Blatx advertising
director; Emmett S. Jaques, manager of

comment from viewers who, apparently,

never thought an art show could be so
interesting. Following day crowds were

estimated at three times those of the pre-

vious day. Many people mentioned they

had seen the telecast.

Art wasn’t the only thing on display
either. The Schlitz Brewing Co. featured
a million-dollar diamond collection on its
Saturday Night Theatre over WIMI-TV.
Under heavy guard, the collection was
taken from the Home Show to WTMIJ-
TV’s Radio City studios for the special
program. Jack Brand, show m.c., inter-
viewed William Schwanke, who owns the
collection of authentic reproductions of
world’s famous diamonds, during half-
time intermission.

The art exhibit and diamond display
were only two of the top features of the
Milwaukee Home Show to which local
radio and television stations devoted
much air time.

Blatx TV advertising; Earl E. Rosenthal, as-
sistant director of the Milwaukee Art In-
stitute, and Lloyd Pettit, announcer.
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Brings your message into the home

Romper Room is a fascinating program for the pre-school
small fry and their mothers. Every weekday from 9:00 to 10:00
a.m. thousands of children literally force mothers to “turn on
Romper Room”! Jean Moseley, Romper Room’s attractive hostess,
and idol of all pre-schoolers, has a wonderful way of working
your selling message into the program’s material-—thus insuring;

E{ : full sales impact.

AL w7 A

Nationally Represented by
EDWVARD) PEIRI(4SCO, TELEVISION BALTIMORE ® NBC IN MARYLAND
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BROADGASTING « TELECASTING rrces:

o the biggest editorial staff
o the most news and feature coverage
o the greatest adrvertising volume

o the most circulation (all paid)

where it counts




A TV STATION TAILORED FOR

Page 84 ® April 13, 1953
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A PRACTICAL building plan for a radio station which intends to enter TV
modestly but expand its facilities as its business grows has been drawn
by Kramer, Winner and Kramer, New York architects and broadcast en-
gineers. The designers call it o “plan for . . . crganized development.”

The first and final stages of the combined AM-TV plant are illustrated
in the exterior views above. On the facing page the jinterior arrange-
ments of both stages are shown. In the first stage, it is assumed that TV
operations will be confined almost exclusively to network, film and remote
broadcasts. In the final stage, provision is made for fairly extensive local
live programming. including shows with studio audiences. The plans
for AM space in the building assume that radio programming will depend
to an increasingly greater extent on recorded material and to a lesser
extent on big local shows with big audiences (though such AM pro-
ductions could be done from TV studio in final stage).

Ground level plan for final stage (top drawing) contains all facilities
for TV production, administration and general business offices, with each
tunction separated from others. Traffic flow of people in these departments
does not cross (note arrows pointing to access for various departments).

Upper level in final stage (lower right) contains two TV control rooms
with announcers’ booths over large studios which take up both ground
and upper levels. Note that control of two smaller TV studios is handled
blind, as experience has proved adequate for most programs. Far end
of upper level is devoted to AM facilities. Radio master control over-
locks one of the large TV studios for simulcasts. First stage in upper
level, not shown here, is basic core of final state (see bracketed area)
and is changed relatively slightly from first to final stages. In first stage,
area that contains both TV studio control rooms, two small offices and
radio studio in final stage plan at right, consisted of one combination
AM-TV studio and TV control. Other changes are minor.

Ground level plan for first stage (lower left) shows principles of traffic
separation as in final stage. Large property storage room opposite TV
studio in this stage becomes dressing room in final stage. Administrative
offices move out of first stage area to special wing in final stage and are
replaced by other dressing room, studio and rehearsal space, costume
room. Advantages of this plan are that separation of functions into
wings and levels permits building to be shut down except for a few
essential rooms during night hours. But the plan also brings together
those areas requiring the most wiring and producing the greatest heat
load. a concentration that assures minimum cable length and duct work.

These plans, in greater detail. were presented by Allen Kramer,
member of the firm, at the Institute of Radic Engineers’ annual mesting
in New York, under sponsorship of the IRE group on broadcast transmis-
sion systems, of which Lewis Winner, firm member, is chaiman.
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BINAURAL BROADCASTING:
RADIOS VERSION OF 3-D

TWO-DIMENSIONAL musical programs
combining AM and FM channels haven’t
approached the gold-rush proportions of
movieland’s three-dimensional craze, but
the binaural broadcasting race may not be
far off.

During the past year, several AM-FM
outlets have effectively pioneered binaural.
or stereophonic, broadcasts for enchanted
audiences. Dual-channel broadcasts are
bringing listeners the “presence” of live
orchestras in their living rooms-—and the
listeners love it. Binaural broadcasts are
not only delighting high-fidelity enthusiasts.
They have captured the fancy of a startled
audience that senses something new is tak-
ing hold in radio. .

Classical music, two-dimensionally trans-
mitted both live and tape-recorded, benefits
most from dual-channel reproduction. Pop-
concert and classical-music lovers are most
appreciative of the realistic depth re-created
by joint AM and FM broadcasts, but pop-
ular-music fans are also destined to enjoy
two-dimensional thrills, as soon as record-
ings are available in quantities.

Chicago’s Magnecord Inc. has arranged
for a binaural library, using Mercury Re-
cording Co. artists. This literature, expected
to be released at the 1953 NARTB conven-
tion in Los Angeles, will not be available,
however, until cleared by the American Fed-
eration of Musicians.

AFM President James Caesar Petrillo
is holding up binaural recordings until his
executive committee determines whether it
is necessary to charge a double recording
fee for dual-channel tapes.

Cook Recording Co. of New York has
assembled a library of 12 binaural records,
played on standard turntables equipped with
duai-playing arms and dual channels. This
material already has been purchased and
broadcast by some radio stations.

Both popular and classical music have

been played on binaural experiments con-
ducted on WJR-AM-FM Detroit, WGN-
AM-FM Chicago, WGAR-AM-FM Cleve-
land, WQXR-AM-FM New York, WCAE-
AM-FM Pittsburgh, and WASH-FM and
WGMS (FM) Washington.

Current experiments on AM and FM
channels have touched off a much more
vigorous response than exploratory efforts
in the twenties and thirties. Although the
growth of FM radio has been arrested by
television’s noisy arrival, set saturation is
high enough in most metropolitan areas to

give two-dimensional broadcasting a secure
bridgehead.

To effectively receive dual-channel sig-
nals, listeners must set up both AM and FM
radio sets about 10 feet apart. Best results
are achieved by sitting about 10 feet away
from the speakers, equidistant from the
two radios.

Because baseball’s Bill Veeck put the
Cleveland Indians games on FM radio in
1947, FM set saturation in the Northern
Ohio area is above average. For this rea-
son, radio stations WGAR-AM-FM have at-
tracted listeners with especially penetrating
and successful binaural programming.

Promoting Radio

Primarily for pioneering tape-recorded
two-dimensional broadcasts in the north-
ern Ohio area, WGAR was designated
Cleveland’s No. 1 station for promotion of
radio-as-a-medium for 1952. The station
has since broadcast a live concert by the
Baldwin-Wallace band and has scheduled
future binaural programs, both live and
taped. Sound in three dimensions has helped
WGAR establish its new FM station, licensed
just last spring.

Two-dimensional reproduction serves the
worth-while purposes of (1) getting peo-
ple to talk about the marvelous things that
radio can do, (2) getting people to buy

TO SAY that “the best things are free”
is one way of describing Farmers Break-
fast Program, which still is going strong
on WRNO Orangeburg, S. C., after six
years. On the program, farmers, farm
women and householders may “buy, sell
or swap” anything they wish free of
charge.

A sample of the WRNO program’s
stature and potency is attested to in the
following letter received at the station
from J. D. Way, RFD 2, Orangeburg:

“I just want to tell you that I sold

PULLING POWER

those mules that I advertised on the
Farmers Breakfast Program.

“I made three sales, one to Mack
Owens who lives next door to me, one
to a Mr. Burris at Elloree and one to
Prof. Lewis at State College.

“The funny thing about it is that I
had just spent money to advertise the
mules in the paper for three days and
didn’t get a bite.

“I sold them on WRNO at no cost
to me after I had failed to move them
with the paper. Thanks for the service.”
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CARL E. GEORGE, general manager of WGAR-
AM-FM Cleveland, listens to a binaural demon-
stration. With Mr. George is WGAR's Hal
Morgan, who has been using binaural broad-
casts to call attention to his 10:30 p.m. to
1:00 a.m. Pop Concert. Several radio sta-
tions in major markets have experimented with
dual-channel broadcasts over the past year.

FM radios and (3) giving listeners some-
thing they aren’t yet receiving from televi-
sion stations.

Mail response to WGAR-AM-FM’s spe-
cial broadcasts, publicized thoroughly both
in newspapers and on-the-air announce-
ments, has been extremely encouraging.
Typical responses laud WGAR for bring-
ing listeners right into the hail with the sym-
phony orchestras.

Live binaural, or stereophonic, reproduc-
tion is accomplished by establishing two
completely independent channels from pick-
up points (o speakers of AM and FM ra-
dios. Ideal, highly-effective binaural listen-
ing is achieved only with the use of ear-
phones.  Stereophonic reproductions re-
ceived by placing AM and FM radios about
10 feet apart are fully satisfactory, how-
ever, to reveal the impressive qualities of
dual broadcasts.

Characteristic of encouraging letters re-
ceived by WGAR is the following from a
Clevéland listener:

“Your initial broadcast of binaural sound
was a tremendous success from my view-
point. I have been at Cleveland’s Sever-
ance Hall to attend concerts many times.
Being a music lover, I attempt to listen to
musical programs such as the New York
Philharmonic broadcasts. -Your reproduc-
tion placed me in the front row at the sym-
phony hall. The sound seemed to radiate
in all directions instead of coming from
a central source as in the case of conven-
tional broadcasting. I hope it is repeated
soon with other orchestras as subjects. Bi-
naural .broadcasts should be to radio what
three-dimensional pictures are to the mov-
ies.”

WGAR’s dual-channel pickup of the
Baldwin-Wallace band concert was made by
two RCA 44-B microphones placed 6 feet
apart 15 feet above the first-row seats. More
realistic results are to be accomplished by
suspending microphones over the middle of
the hall. Getting too close to the musicians
is like seating listeners in scarce front-row

BROADCASTING ® TELECASTING
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The baddies never ride white horses

It’s all so easy in the Westerns. The bad guys always
ride dark horses; the hero or his pal rides white. You
can tell good from bad way down the canyon.

Not so easy are the real problems the kids grow
up to meet. Danger may ride the white horse, and
even do the singing round the campfire.

Like the people who try to push America into
socialism. The things they propose, they say, are
“to protect the people” or are “benefits only govern-
ment can provide.”

But you can spot the marks of socialism if
you listen closely. The clues are these words:
“the federal government should own and run”
or “the government should take over” or “gov-
ernment can do it better and cheaper.”

Those are the sure signs of socialism. History
proves it in country after country in Europe and Asia.

TELECASTING

In the last 2 or 3 years, millions of Americans have
recognized the threat right here in the U. S.

For socialistic ideas have spread alarmingly here.
And the ways to stop socialism are to recognize it
—to help your children and friends understand its
dangers — to help your representatives in govern-
ment resist its pressures — whether it's riding a dark
horse or a white one.

One socialistic development in America is
federal government electric power. It has grown
to amulti-billion-dollar giant because people did
not recognize it as socialism until recently.
That’s why this message is brought to you by
more than a hundred independent ELECTRIC
LIGHT AND POWER COMPANIES OF AMERICA™.

#MNames on request from this magatine

“MEET CORLISS ARCHER"” —ABC —Fridays—9:30 P. M., Eastern Time
“YOU ARE THERE'—CBS television—witness history’s great events
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Mer GHAINising

GETS RESULTS!
THEY EYE IT—BUY IT;

it’s right up our
alley!

says Russell Fulton
Cleveland Manager
7-Up Botling Co.

" L 1 54 iy
“Your merCHAINdising program, was
right up our alley. It sold more 7-Up
and helped create a finer, relationship
with our outlets,”

W
WGAR Does the job!

Here’s a powerful medium in a
powerful market . . . a combination
that means extra sales through the
MerCHAINdising Plan.

MORE PEQPLE (4% million market)
MORE JOBS (651,000—new high)
MORE MONEY (%7 billion incomae)

means more potential for you
to reach through WGAR—

MORE LISTENERS
MORE QUICKLY
MORE EFFECTIVELY

GAR

THE 5POT FOR 5POT RADIO

S0000 wakki

seats, where they hear unaccustomed sounds
such as bows scraping on fiddles. Follow-
ing are also a few other precautions that
WGAR-AM-FM has learned to observe
when setting up binaural programs:

1.- Make broadcasts long enough to jus-
tify listeners going to the trouble of setting
up AM and FM radios.

2. Make certain pickup microphones are
far enough apart to get full stereophonic
effect.

3. Stick to primarily live musical groups
of more than six pieces for dual-channel
broadcasts. Smaller groups come over sat-
isfactorily but the medium is. best suited to
large dance, pop concert, or symphonic
bands.

4. Broadcast binaurally early enough in
the evening to reach all possible AM listen-
ers with FM sets.

5. Demonstrate two-dimensional listen-
ing for newspaper representatives, so they
may effectively_explain it to readers in ad-
vance of broadcasts.

6. Merchandise two-dimensional sound
by demonstrating it at public shows, by us-
ing it as service club talk subject, by plenty
of pre-broadcast on-the-air promotion, and
by sending out explanatory mailing pieces
to prospective listeners.

Tape-recorded music prepared by Magne-
cord Inc. served as program material for
WGAR’s first binaural program. Hal Mor-
gan's semi-classical late-evening pop con-
cert was used to introduce the material—
selections by a Viennese symphony group
and a U. S. Navy Band.

Sound effects recorded in three dimen-
sions by Hank Schroeder of A-N-B Speciai-
ties Co. also were demonstrated. Taped
sounds of a locomotive switching back and
forth and a ping pong ball bouncing to and
fro illustrated the moving quality of stereo-
phenic broadcasts.

“That locomotive tore up my living-room
rug,” an enthusiastic listener wrote WGAR.

To help call attention to radio’s 2-Ds,
WGAR demonstrated binaural sound during
Cleveland’s 10-day sportsmen’s show. More
than 2,000 actually heard 2-D sound for
the first time on earphones set up at the
show.

Magnecord Inc. is producing special bin-
aural equipment available to play and to
record two-dimensional tapes. Several other
sound-equipment firms, such as Ampex Co.,
are in production on binaural players and
recorders.

Every community also has at least one
small musical group available for live, dual-
channel broadcasts. It may not be long
before people are gathering in “listening
parties” to hear radio sound off in two
dimensions.

Mutual’s “‘Western Week’

MBS’ 560 stations and a selected group
of the network’s sponsors will participate
in MBS's annual “Western Week” cele-
bration, scheduled May 10-16. Designed
to spotlight Mutual’'s western programs,
this promotional event will include a na-
tional contest to select a “Girl of the
Golden West,” special programming and
numerous tie-ins “with motion picture
companies, book and publishing firms
and “soft line” mer;chandise groups.

WWVA’s Flower Shower

WWVA Wheeling, W. Va., was literally
showered with flowers last week. The
station reported that the Burkhart Nurs-
ery, Barnesville, Ohio, was so pleased
with a series of spot announcements over
WWVA promoting the sale of shrubs
and landscaping plants that it decided
to show its appreciation. The owner in-
structed the company’s driver fo make
the 50-mile trip from Barnesville to
Wheeling to deliver a big pot of tulips to
WWVA “in appreciation of a job well
done.”

Modified Recorder
Makes Two-Hour Tape

TWO HOURS of uninterrupted tape re-
cording on a Magnecord can be made if
you use the modification devised by
Wally Warren, chief engineer of WANE
Fort Wayne, Ind.

The setup uses 4,800-foot reels of mag-
netic tape with a modification of the
2,400-foot reel adapter available for the
Magnecord. Instead of mounting the ex-
tension “ears” on the tape puller, as
normally specified, Mr. Warren mounts
them on the amplifier. All it takes are
four spacer sleeves about one inch long,
four No. 20, ¥4- by 2-inch bolts, and
two 36-inch neoprene'drive belts.

The standard tape runs in perfect
alignment with no speed change and no
difficulty in pulling the 4,800-foot lengths,
says Mr. Warren.

This method permitted WANE to re-
cord a two-hour broadcast of the North-
South football game while at the same
time airing a two-hour New York Phil-
harmonic broadcast. Mr. Warren did this
by mounting two tape puller-amplifier
units -side by side and using the 4,800-
foot reel adapters as feed reels, then
letting the tape spill into wastepaper
baskets to be wound on take-up reels
later.

THIS DEVICE allows engineer Wally
Warren of WANE Fort Wayne to make
two-hour, uninterrupted tape recordings.
The modification accommodates 4,800
feet of standard magnetic tape; it re-
quires only a few extra parts.
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Agencies

Dan Seymour, Young & Rubicam, N, Y., ap-
pointed a vice president in charge of program-
ming in radio-TV department.

Van Lear Woodward Jr. elected president of
William von Zehle & Co,, N. Y. William von
Zehle appointed chairman of the board.

Courtney A. Crandall, copy chief, Harold Ca-
bot & Co., Boston, elected vice president.

William C. Geoghegan, vice president, Comp-

ton Adv. Inc., to Sherman & Marquette Inc.,
N. Y, in same ca-
pacity.

Al Goldman, ac-
count executive,
Whitman & Shoop,
Pittsburgh, elected
vice president. Firm
name changes to
Goldman & Shoop
Adv. Mary Lou
Tardio appointed
director of radio-
TV; Ruth Hirsch-
field appointed ac-
zount executive; Ann
Kralik and Sue Davis
named head accountant and assistant in TV
production department, respectively.

Mr. Geoghegan

Reginald L. Dellow, formerly director of re-
search for D. P. Brother & Co., Detroit, to
The Allman Co., same city, as director of me-
dia and market research.

Melvin Van Lom, Richard G. Montgomery &
" Assoc., Portland, Ore., to West-Marquis Inc.,
that city, as account executive.

Maitland Jones, creative head, Hutchins Agency,
N. Y., to Sullivan, Stauffer, Colwell & Bayles,
N. Y., as vice presi-
dent and copy exec-
utive.

Molly G. Armstrong,
chief of professional
copy division of Lee
Ramsdell & Co,
Phila,, to Gray &
Rogers, same city, as
account executive.

Kathryn Hardig, TV
director, Ralph H.
Jones Agency, Cin-
cinnati,  appointed
Mr. Jones radio-TV  director.

Ann Smith, radio-TV

timebuyer, named assistant radio-TV director.

Rita Kennedy and Eula Reggin, traffic depart-
ment, promoted to radio-TV timebuyers.
Jeanne Friar named film buyer.

C. Watts Wacker to D. P. Brother & Co., De-
troit, as assistant to Carl Georgi Jr., vice pres-
ident and director of media.

Roy Lang, Foote, Cone & Belding, to W. E.
BROADCASTING ® TELECASTING

According to the Dr. Forest L. Whan Survey of the
Boston Trade and Distribution Area, New England TV
families tune most to WBZ-TV. Here are the exact figures:

Station
“Listened to Most” Daytime Nighttime
WBZ-TV 54.8% 52.4%
Station B 32.5% 37.3%
Station C 8.7% 7.1%

.. 1n an area that's tops

in TV interest!

New England women really have eyes for television. So
do their men and children! You can be sure of results
when you use WBZ-TV to build your sales in a territory
that devotes such a sizable slice of every day before the
picture tube. Here’s how Dr. Whan measures length-
of-listenership:

NUMBER OF HOURS AVERAGE PERSON SPENDS

WATCHING TV —DAILY
(in homes equipped with television)

Average Woman Average Man

Over 18 Over 18
Weekday 3.71 hours 2.62 hours
Saturday 4.14 hours 3.43 hours
Sunday 5.20 hours 4.61 hours
Average Teen-ager Average Child
12-18 4-11
Weekday 2.64 hours 2.45 hours
Saturday 4.28 hours 4.66 hours
Sunday 3.97 hours 4,14 houvrs

With the Whan report at your elbow, you can plan your
New England advertising more effectively than ever be-
fore. Its 70 fact-filled pages tell you the station and the
hour that are best for your purposes. If you don’t have a
copy, get in touch with WBZ-TV or NBC Spot Sales.

WBZ Tv o
m

channel 4
WESTINGHOUSE RADIO STATIONS Inc

WBZ - WBZA - KYW - KDKA - WOWO - KEX - WBZ-TV
National Representatives, Free & Peters, except for WBZ-TV;

for WBZ-TV, NBC Spot Sales

top station
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PEOPLE

Long Co., Chicago, on radio-TV staff, as as-
sistant to Edward C. Fritz Jr., radio-TV direc-
tor.

Virginia Murphy, columnist, Rapid City (S. D.}
Daily Journal, to Kelso Norman Adv., S. F,, as
publicity director.

Gordon L. Barpard Jr., sales representative,
Park Cigaret Service Inc.,, S. F., to Wank &
Wank, that city, as copywriter.

Leo E. Kirby, account executive with Ted Bates
Agency to Biow Co., N. Y., as account super-
visor on National Distillers. John Schaoeider,
Kenyon & Eckhardt, to Biow as supervisor on
Dunhill King Size cigarette account.

George Avis and Sara L. Polack named general
partners in Azrael Adv., Baltimore.

Albert R. Bochrock to contact department of
Gray & Rogers, Phila.

Donald E. Tomkins, formerly president of
Tomkins & Weil Productions, N. Y., to Grant
Adv., Chicago, as
director of radio-TV.

Charles Swartz, for-
merly with Andrew
S. Student Organiza-
tion, publisher, to
Rich Adv., Phila.,
which has relocated
at 317 S. 18th St.

William L. Conner
Jr. to Comstock &
Co., Buffalo.

Harry B. Cohen Adv., N. Y., elected to mem-
bership in American Assn, of Advertising
Agencies.

Robert Wulfhorst, timebuyer, Biow Co,, N. Y.,
and William Kammerer, space buyer, Ruth-
rauff & Ryan, N. Y., to Kenyon & Eckhardt,
N. Y., in similar positions.

Paul Parker Jr., N. Y., to Doherty, Clifford,
Steers & Shenfield, N. Y., as art director.

Mary Montz and Barbara Hotchkiss to copy
staff, Paris & Peart Adv., N. Y. John Grubel
to agency as associate art director.

Richard C. Andrews appointed art and pro-
duction director, W. Wallace Orr_ Inc., Phila.

Stations

Marty Hogan, commercial manager at WCFL
Chicago, elected a vice president of station.

William T. Palmer, sales staff, WFML Wash-
ington, Ind., appointed commercial manager.

Robert Kochenthal, Katz Agency representa-
tion firm, rejoins sales staff of WPIX (TV) New
York.

Earl J. Stanley to sales staff, WBT Charlotte,

N. C,, as head of local sales.

Marty McGeehan, formerly salesman at WCFL
Chicago, to WJJD same city, on sales staff.

A. W. Talbot re-elected president of Cascade
Bestg. Co., Yakima, Wash., owner-operator of
KIMA-AM-TV. Also retained in office and
on board of directors were R. Lee Black, vice
president and general manager, Frank Mitchell,
treasurer, James D. Rolfe, secretary, and
Thomas C. Bostic, vice-president in charge of
KIMA-TV. Other board members are R. W.
Trenerry and Ralph Sundquist, local business-
men.

Robert R. Blair appointed commercial manager,
WDXE Lawrenceburg, Tenn.

Thomas F. Daisley, sales representative, WIS
Columbia, S. C,, ap-
pointed _ sales man-
ager of WIS-TV,

William C. Lacey,
film manager of
WABD (TV) New
York, named man-
ager of WCBS-TV
New York’s film de-
partment, succeeding
David Savage who
joined NBC-TV as
manager of film pro-
curement.

Mr. Daisley

Joseph F. St. Georges of St. Georges & Keyes,
N. Y, appointed promotion manager of WOR-
TV New York.

Joe C. McDowell and Hanson Dustin added
to sales staff, WFMY-TV Greensboro, N. C.

Joe Coffin, account executive, KLAC-TV Los
Angeles, to KTLA (TV) same city, as director
of sales development. Albert Band to latter
station as TV director. Bob Mohr, station’s
talent director, i:romoted to sales manager, re-
placing Harry Maynard, now director of adver-
tising, sales promotion, and client relations.
Bob Forbes named director of commercial
continuity.

Hal Thompson, program director, KFJZ Ft.
Worth, transfers to station’s sales staff, replaced
by Hazel Riley. Jack Colby to station’s an-
nouncing and program departments.

Sarkes Tarzian, founder-owner, WTTS and
WTTV (TV) Bloomington, Ind., elected pres-
ident of Bloomington Chamber of Commerce.

Howard L. Chernoff, general manager, KFMB-
AM-TV, elected president of American Cancer
Society of San Diego County for 1953.

Kenpeth R. Croes, part owner and program
manager, KERO Bakersfield, Calif., elected to
City Council.

Al Spokes, manager of WJOY Burlington, Vt.,

BROADCASTING ® TELECASTING



—

\

When Dad was & boy, it was the stereoscope
that made a hit in most parlors. But how the
picture has changed since then!

Existing intercity television channels make
it possible for live network programs to reach
over 92 million people. The Bell System’s
nationwide network of television channels
now totals more than 32,000 miles and
interconnects over 120 television stations
in 75 cities. Eight thousand miles of channels
were added to the network in 1952 to meet

BELL TELEPHONE SYSTEM

BROADCASTING ® TELECASTING

the growing needs of the television industry.

Any way you measure it, providing inter-
city channels for the expanding television in-
dustry is a big job. Building the radio-relay
and coaxial cable routes for television takes
lots of time, special equipment and skill . . .
and money.

Yet the cost of the service is low. Bell Sys-
tem charges, for the use of its intercity tele-
vision facilities, average about ten cents a
mile for a half hour of program time.

PROVIDING TRANSMISSION CHANNELS FOR INTERCITY RADIO AND TELEVISION TODAY AND TOMORROW
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elected president of Vermont State Junior
Chamber of Commerce.

Red Hopps, assistant manager, CFRN Edmon-
ton, named a director of newly formed Adver~
tising & Sales Executives Club of Edmonton.

Johnny Sever appointed program director,
WLWA (TV) Atlanta.

Andy Murphy, public relations director for
Thor Corp., Chicago, to WBBM-AM-TV that
city in public relations department as assistant
to Chuck Wiley.

Al Vare named sports director, WIRE Chicago,
succeeding Tom Carnegie, who has resigned.

Nick Basso appointed chief of news operations,

‘WSAZ-AM-TV Huntington, W. Va.

Steve Powell, KCRD Enid, Okla., to announcing
staff, KOTV (TV) Tulsa, Okla.

Joel Chandler, disc jockey with WFDF Flint,
to WIOY Burlington, Vi, in same capacity:

Lou Fabian, announcer, WARC Rochester, N.
Y., to announcing staff, WSYR Syracuse, N. Y.

James M. Trayhern, assistant TV producer,
WHAM-TV Rochester, N. Y., promoted to ex-
ecutive producer replacing John L. Crosby Jr.,
now executive producer, WFTL-TV Ft. Lauder-
dale, Fla.

Ed Boyd, farm director, KFJI Klamath Falls,
Ore., adds duties as chief engineer. Wayne
Loerke appointed co-farm director.

Maurine Nelson, formerly with script depart-
ment, CBS Radio, Los Angeles, to KBTV (TV)
Denver, as traffic manager, replacing Beryl
Swain, who has resigned.

Reta Cuthbertson, announcer at CFRB To-
ronto, to women's division of Royal Canadian
Air Force. Joan Bailey, formerly of Spence

Caldwell Ltd.,, Toronto, to announcing staff

of CFRB.

Robert R. Brown returns to WILS Beckley,
W. Va.,, as production manager, after service
with U. S. Air Force.

Bob Mackey, WAYL Waycross, Ga., to WARN
Ft. Pierce, Fla., as sports director.

Anthony S, Mammarella, WFIL-TV Philadel-
phia production department, appointed writer-
packager for station.

Joan Kolberg named assistant promotion man-
ager, WNAX Yankton, S. D.

Dan Gingold, floor manager and production
assistant, KNXT (TV) Hollywood, promoted
to staff director.

Shirley Yankoo, librarian at CKEY Toronto,
to production staff of CKLB Oshawa.

J. D. Hodgson to KCOW Alliance, Neb., as
announcer-operator.

Joe Sullivan, director, WBAL-TV Baltimore,
father of twins, Patricia Hunt and Suzan Wyann,
March 31.

Mac Childs, staff photographer, WSYR Syra-
cuse, N. Y., and Antoinette Perry have an-
nounced their engagement.

Vance Harrison, salesman, WSYR Syracuse,
father of boy, Vance, April 6.

E. D. Rivers Jr,, owner of WEAS Decatur,
WIIV Savannah, WGOV Valdosta, all Ga. and
KWEM W. Memphis, Ark., father of boy, E. D.
Rivers III.

Alan Fletcher, WNHC-TV New Haven staff
announcer, father of boy, Alan Jr.

Joe Ayares, news staff, WITM Trenton, N. I.,
father of girl, Linda Jean, April 1.

Netfworks

Bernard H. Pelzer Jr., manager of New York
office of Edward Lamb Enterprises, radic-TV
station representative, to ABC radio’s sales
department as account executive.

John G. Grant of CBS Radio’s legal depart-
ment, named station relations representative for
CBS Radio.

Red Barber, CBS counselor on sports, presented
with U. of Florida’s Centennial Award for
meritorious service to university and state of
Florida.

Ernest Glucksman, producer-director, NBC-TV
Colgate Comedy Hour, and Judy Martin, ac-
tress, were married in Los Angeles April 12.

Manufacturing

Gordon R. Rahmes appointed district sales
manager for General Electric Co. replacement
tubes in northern New Jersey and southern
New York, excluding New York City and
Long Island.

Karl H. Carstens appointed manager of dealer
cooperative advertising, Magnavox Co., Ft.
Wayne, Ind.

David J. Hopkins, director of sales and adver-
tising of Emerson Radio & Phonograph Corp.,
N. Y., appointed chairman of radio-TV manu-
facturers and distributors division of 1953 April
Cancer Crusade.

Services

Robert F. O'Brien, vice president, Ingalls-
Miniter -Co., Boston, forms Robert F. O’Brien
& Co., national advertising and sales con-
sultant firm at 420 Boylston St., Boston, Mass.

Program Services

Robert M. Garretson, organist on KECA-TV
Los Angeles Ladies Matinee, adds duties as
music director of Jack Rourke Productions,
Hollywood.

Helen Winston, motion picture actress, and
Bonnie Claire, Hollywood publicist, to Hall-
mark -Productions Inc., that city (program
packagers), as district sales representatives,
headquartered in L. A. and Chicago, respec-
tively.

Don Appell to George F. Foley Inc.,, N. Y.,
radio-TV production and distribution firm, as
associate producer and director of Freedom
Rings, bi-weekly series sponsored by Westing-
house Electric Corp. over CBS-TV.

John Langlois, sales manager of Lang-Worth
Feature Programs, N. Y., radio-TV program
production firm, father of boy, James Kennedy,
March 22.
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HERE'S
AN
EXAMPLE

ANACONDA’
BETTER

Formbrite®, a superior drawing brass, recently intro-
duced by Anaconda’s subsidiary, The American Brass
Company, supplies the answer to a pressing problem in
the metalworking industry. In the fabrication of count-
less stamped or drawn products, very often the most
expensive operation is the finishing, which sometimes
costs more than the metal itself.

To help its customers overcome this problem, The
American Brass Company developed Formbrite, a metal
with an exceptionally fine grain structure which pro-
vides a surface far superior to ordinary drawing brass.
This superfine grain frequently permits savings up to
50% or more in finishing costs. In some cases only 2
simple “colot buffing” is all that is needed. Formbrite,
sold at no increase in price, is now well past the experi-
mental stage. Millions of pounds have been made,

For a copy of the.new and

One type of daarknob made
of Formbrite, Anaconda’s
new drowing bross thot
helps polish itself.

sold and successfully fabricated by a wide range of
manufacturers,

Formbrite is a resuit of Anaconda’s constant work
in metallurgical research and product development.
Reflecting the same progressive spirit is Anaconda’s
company-wide program of improvement, modernization
and expansion of existing facilities at its mines, miils
and fabricating plants. This includes new mining proj-
ects in the United States and an immense new sulphide
plant already producing additional copper in Chile ...
an aluminum reduction plant to be built in Montana
.. . as well as extensive modernization in the mills of
The American Brass Company. Through this program
Anaconda is contributing significantly to the vital job
of providing more metals and better metal products.

*Reg. U. 5. Pat. Of,

The American Brass Company
Anaconda Wire & Cable Compeany

interesting Publication B-39 Andes Copper Mining Company
h . Chile Copper Company
on Formbrite Sheet, Strip and e o e e

Wire write to The American

da Sal
Brass Compeny, Generat 00 COPPER MINING COMPANY  1.0ic.cisnims s
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Anaconda Aluminum Compony

Refining Campany 532724
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‘ARIZONA TOWN HALL'

DEBATES on timely subjects featuring leading
public figures have been worked into a program
series by KOY Phoenix. Arizona Town Hall
is produced by Jack R. Williams, KOY pro-
gram director and part-owner of the Arizona
Network over which the program is aired.
Series resulted from Mr. Williams’ opinion that
“when the nation’s big-name personalities are
too busy to come to our air, we'll bring the
time and our microphones to them whenever
they happen to be in the Southwest.”

‘MAKING OF A SLUM’

A DAILY series reporting on social conditions
in New York’s Cathedral Heights section is
being aired on WCBS New York's This Is New
York program Monday through Saturday, at
9-9:30 a.m. EST will continue for four weeks.
Titled The Making of a Slum, the 24-part
series will utilize the tape-recorded words of
teen-agers, dope pushers, victims of muggings
and more serious crimes, police, landlords,
members of minority groups and community
leaders. Each episode will occupy about six

PROGRAMS & PROMOTIONS

Malenkov Doesn’t Answer

AN ATTEMPT to talk via trans-Atlantic
telephone with Soviet Premier Georgi
Malenkov fell short, but interestingly so,
when WPAC Patchogue, N. Y., staffers
and an interpreter were connected with
and interviewed a caretaker in the Mos-
cow offices of Pravda.

Announcer Richard Hodkin and Pro-
gram Director Stan Allan of WPAC
planned to broadcast the premier’s re-
marks over Mr. Hodkin’s morning rec-
ord show. They placed thejr call to the
Kremlin, were diverted to Radio Mos-
cow and then to the Pravda caretaker.
It was late Saturday in Moscow; the
caretaker was cleaning up.

Messrs. Hodkin and Allan talked with
the man about weather in Moscow—it
was cold and clear—and asked about
Soviet leaders. On that subject the care-
taker was cautious, but did express sur-
prise that the Americans hadn’t been able
to get through to Malenkov. He suggest-
ed they try again after making arrange-
ments by cable beforehand.

The WPAC team plans another try.
It cost 45 U. S. dollars for the first.

minutes of the half-hour show. Material for
the program was gathered by Bill Leonard, who
serves as narrator, and by reporter-writers
Martin Weldon and Fred Freed.

FAR-REACHING PENNY

HOW much advertising can you buy for a
penny? That query is being answered in a
promotion piece being used by KDKA Pitts-
burgh which claims that that amount of money
will purchase 12 homes “plus a considerable
bonus of auntomobile and out-of-home au-
dience” on one of KDKA'’s programs. A cop-
per penny is glued to the piece to further drive
home the station’s point.

KSEL REPEATS SUCCESS STORY

PROMOTION folder built around a report
appearing in the May 5, 1952, issue of BeT is
being used by KSEL Lubbock, Tex. Figures
point out that radio easily outpulled newspaper
advertising in drawing traffic to three Sears,
Roebuck & Co. stores in St. Louis. Mailing
piece was sent out to 200 KSEL local adver-
tisers and prospective users of radio advertising.

WNAX BOOK IS HIT

FOR the fourth consecutive year, listeners of
Your Neighbor Lady on WNAX Yankton,
S. D., have over-subscribed to printing order of
Your Neighbor Lady Books. Book is a cam-
pilation of the year’s best pictures of hostess
Wynn Speece’s family, homemaking hints and
favorite recipes. Station reports that the order
given the printer was for 35,000 books.

WIP’s FISH CONTEST

FOR the next 26 weeks, WIP Philadelphia will
air a jingle contest on Mac McGuire’s Srart
the Day Right show, program of music and
news. Listeners are being told to make up a
line for a jingle about Nordic Quick Frozen
Fish with the first. line starting “Nordic fish is
simply great . . .” There will be one winner
each day who will receive $5 and five pounds of
the Nordic product.

CHAIN LIGHTNING ANNIVERSARY

WILLIAM DALLMANN, merchandising man-
ager, WTAM Cleveland, has reported that the
5,000th product display for a station sponsor
will go in Chain Lightning stores next week.
This coincides with the first anniversary cele-
bration of the station’s Chain Lightning pro-
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WCCO Follows Murders

CRIME-BY-CRIME account of the four-
state series of murders by Fred Mc-
Manus, AWOQOL-Marine and son of a
New York brewery executive, was given
Northwest listeners by WCCQO Minneap-
olis, the outlet reports.

The last McManus murder was at
Spring Valley, Minn., and on that day
WCCO radio news taped a special tele-
phone account with the police chief there.
Stew MacPherson used it on his 8:30 a.m.
news show March 30. The next night
WCCO taped another telephone account
with police officials, this time of the
killer's capture in Dubuque, Iowa. An
hour later the station aired a quarter
hour summary of the crime stories with
an assist from the news chief of KDTH
Dubuque.

The next morning WCCO was on the
air with McManus’ confession.

The cooperative news venture was car-

ried further when WCCO sent its taped
reports to WHAM Rochester, where the
series of slayings began.

gram which WTAM claims leads all other
Cleveland radio and TV stations in merchandis-
ing service to advertisers.

WPTF BROCHURE

FOUR-PAGE, two color brochure explaining
the station’s merchandising services has been
distributed by WPTF Raleigh, N. C,, to nearly
2,000 ad agencies and radio advertisers. Book-
let points out that any advertiser contracting
for $100 a week or more for a period of 13
weeks is entitled to the free merchandising
service which includes personal calls for the
client on more than 80 grocery and drug stores
in the Raleigh-Durham area.

MYSTERY VOICE CONTEST

WZOB Ft. Payne, Ala,, is running a “Mr. Elec-
tric” contest patterned after Ralph Edwards’
*Miss Hush” contest of a few years ago. A local
man is the mysterious “Mr. Electric.” Each day
on Hillbilly Hits, morning program, a record of
his voice is played giving clues to his identity.
Correct answer bearing the earliest postmark
will win electrical items donated by local mer-
chants and valued at more than $200.

NOON NEWS BULLETINS

PRINTED noon news bulletins are being put
out in 15 restaurants in and around Ft. Pierce,
Fla., by WARN in that city. Station reports
that response from tourists and residents has
been favorable. Copy prominently features
the outlet’s call letters, its number on the radio
dial, current headlines and a weather report.

NEWSPAPER HERALDS WKNX-TV
FULL-PAGE, three color ad in the Saginaw
News a fortnight ago announced that “The

BROADCASTING ® TELECASTING
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Real Thing Is Almost Here!” The “real thing”
referred to WKNX-TV Saginaw which is sched-
nled to begin commercial operation shortly.
Station will be the city’s first TV outlet. Several
feature articles appeared in the same issue of
Saginaw News telling the WKNX story.

WFML’'s BASKETBALL SCHEDULE

BASKETBALL season was concluded March
21 at WFML Washington, Ind., with the broad-
cast of the Indiana and Illinois State Basketball
Tournament. During the past season, station
relates that it topped its own previous record by
airing over 100 high school and college basket-
ball contests.

WOR-TV’s ‘KNOT-HOLE GANG’

BLOCK of wood measuring 6%2” x 734" with a
“knot-hole” in the center was sent to trade news
editors and puoblicity organizations last week
by WOR-TV New York as a reminder that
Happy Felton’s Knot-Hole Gang under spon-
sorship of the Bank of the Manhattan Co., was
to return to the station last Saturday. Program
is seen before each home game of the Brooklyn
Dodgers [B®T, April 6].

VALUE OF TRAVEL ADVERTISING

VALUE of travel and resort advertising on
WQXR New York is the theme of a new pro-
motion piece for the station. Copy points out
that last year its listeners spent over $101 mil-
lion on vacations and that their traveling is
“far more extensive” than that of people who
don't listen to this “Good Music” station.

TV LIVING CHANGES

THREE-WAY promotion based on *Television
Living’s New Point of View™ was recently car-
ried out for a week by KTTV (TV) Holly-
wood, Hoffman Radio Corp., L. A, TV set
manufacturers, and Barker Bros. furniture
store, The station daily televised different dis-

plays in the store depicting a new concept of
everyday living. Hoffman, in addition to fea-
turing new sets throughout the store, had
technical exhibits and demonstrations.

-~

DRUG STORE PROMOTION

OWL Drug Co., L. A, is winding up a three-
weeks’ seven-state advertising promotion “Out
of This World Sale,” in conjunction with ABC-
TV Sbace Patrol. Firm'’s stores featured special
sundaes, personal appearances by program’s
stars, spot announcements and posters. Agency
is Milton Weinberg Adv. Co., L. A,

Demand Outdoes Supply

WBAL - TV Baltimore's The Romper
Room, a 9-10 a.m. show aimed to the
youngsters, now under sponsorship of
Read Drugstores, mentioned to its viewers
that it could get a toothbrush set just by
sending in a card. Five days and 3,600
cards later Jean Moseley, who runs the
show, was begging her audience to stop—
the local supply of toothbrush sets was
exhausted.

The Read chain took over Romper
Room on a five-times-weekly, 39-week
basis beginning April 6.

ke

More people listen to WHLI day-
time in the Major Llong Island
Market than to any network sta-
fion . . . or more than all other
independent stations combined.”

AY OUT IN FRONT

HLI

LATEST SHARE OF AUDIENCE

After- Entire

Morning noon Survey

291 282 288
232 214 220
146 200 177
130 116 122
108 75 89

93 113 104

WHLI
Network ‘A"
Network ““B”
Network “‘/C"
Network “D*
All others

Salt Grass Traif

PAT FLAHERTY, KPRC-AM-TV Hous-
ton news- director, and 200 Texans have
completed a 70-mile chuck wagon ride
along the Salt Grass Trail. Mr. Flaherty,
mule skinner on the wagon for the second
year, nailed down a foam rubber seat to
ease the hard ride to the Houston Fat
Stock and Rodeo Show from a “nearby”
ranch.

Highlights of the trip were reported to

station listeners and viewers, Mr. Fla- ']"E statiunl WHU’ domi“ates AM 1100
herty’s main task was to return with the .

flag of Gov. Alan Shivers, used tradition- the major Long Island Market EM 983
ally in the show opening. Supervising the

camp-out were Jack Harris, vice presi-
dent and general manager of the stations;
Charlie Giezendanner of the Gregory-
Diezendanner agency, and Ralph Johns-
ton, president of the show. They rode in
an air-conditioned Cadillac.

HEMPSTEAD RG] of

LONG ISLAND, N, Y. 1"”{ wland

PAUL GODOFSKY, Presiden!
REPRESENTED BY RAMBEAU

* Data: Conilon Study of Listening
Habits Monday Thru Sunday 8
AM-5:30 PM Feb. 1953 . . .
Hempstead, L. I, N. Y.
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OHIO RADIO-TV MEET
CONVENES THIS WEEK

FCC Chmn. Walker, NBC com-
mentator Henry Cassidy and
150 other experts will address
the 23d annual Ohio State In-
stitute for Education by Radio-
TV; more than 1,000 persons

are expected to attend.
THE 23d annua! Ohio State Institute for Edu-
cation by Radio-Television, which describes
itself as the oldest conference of its kind in the
nation, will convene this Thursday, April 16,
in Columbus.

More than 1,000 broadeasters, educators and
civic leaders are expected to attend the sessions.

1. Keith Tyler, director of the Institute,
said nearly 150 experts will give talks or take
part in discussions on educational broadcasting
and telecasting in three general sessions and in
more than 30 special interest meetings planned
for the four-day Institute,

On the opening day agenda is the announce-
ment of the IERT awards (see story, page 100).

Henry Cassidy, NBC commentator and for-
eign correspondent, will address the Institute
Saturday night on “Communism Since the
Death of Stalin.” Other NBC participants at
the Institute will be Edward Stanley, manager
of public service programs, William Hodapp,
producer of NBC-TV American Inventory;
Richard Pack, director of programs and opera-
tions for WNBC-WNBT {(TV) New York,
and Betty Ross, assistant director, public affairs
and education, NBC Central Division.

Paul A. Walker, FCC chairman, will deliver
an address Saturday night on “The Role of
Federal Regulation of Broadcasting in Our
American Democracy.”

Speaking at the opening general session
Thursday evening on “Telecasting of Legislative
Hearings™ will be Dorothy Kenyon, attorney,
former New York City magistrate and a mem-
ber of the American Civil Liberties Union,
and M. S. Novik, New York radio and televi-
sion consultant.

“The Role of Educational Communications
in Society” will be analyzed Friday evening at
a session arranged by the National Assn. of
Educational Broadcasters and presided over by
NAEB President Graydon Ausmus.

“Supporting Educational Television™ will be
discussed at the closing general session on

EDUCATION

Sunday morning. Speakers will be Ted Leitzell,
public relations director, Zenith Radio Corp.
Chicago; George R. Craig, Pittsburgh attorney
and active in Pittsburgh educational TV, and
Edgar Dale, professor, Ohio State’s bureau of
educational research.

Floor discussion following talks at all three
general sessions will be led by H. B. McCarty,
executive director, State Radio Council, U. of
Wisconsin.

KUHT-TV Houston Gets
First Emerson Award

SELECTION of KUHT-TV Houston as the first
noncommercial educational TV station in the
U.S. to receive a $10,000 Emerson award was
announced last Wednesday by Benjamin
Abrams, president, Emerson Radic & Phono-
graph Corp.

KUHT-TV, scheduled to go on the air
Thursday (April 16), is a joint venture of the
U. of Houston and the Houston Independent
School District. It will be managed by John
C. Schwarzwalder, chairman of the university’s
radio-television department.

Mr. Abrams will make the presentation today
{(Monday) in Houston at a ceremony arranged
by the university.

KUHT-TV is the first television station to
comply with the conditions of the Emerson
$100,000 educational television grant, an-
nounced last June by Mr. Abrams. It pro-
vides for a $10,000 award to each of the first
10 stations to begin broadcasting on channels-
allocated by FCC for noncommercial, educa-
tional purposes.

Formal approval of the station’s application
for an Emerson grant was made by a three-man
committee consisting of Dr. James G. McDon-
ald, former U. S. ambassador to Israel; Dr.
Leonard Carmichael, secretary of the Smith-
sonian Institution, and Dr. Orestes H. Caldwell,
former FCC Commissioner and now editorial
director, Caldwell-Clements Inc.

lowa Radio-TV Workshop

A TWO-DAY radio-TV workshop is scheduled
by WOIL-TV, Iowa State College, Ames, for
Iowa broadcasters April 11-12. George Hal-
sey, WOI-TV, and Bob Frank, WOC-TV Daven-
port, are co-chairmen for the workshop, It will
be held in conjunction with the spring meet-
ing of the Iowa Radic News Assn.

P
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What’s

We don't pickle pig's feet in Mason jars, like some-
one you'd mest on the famous Radio-TY show. But

we're unique, too:

Only Advertising Agency Magazine is edited ex-
clusively for agency executives whose time-buying

decisions affect you!

Advertising Agency

Our Line?

That's why our line, which charts our circulation
in nearly e\m agency from coast to coast, has
moved dramatically upward over the past four
years. Advertising Agency Magazine has out-
stripped all other advertising publications.

Investigate the business paper of your bast pros-

Our line moves fastest...and highest!

48 West 38 St.
New York 18, N. Y.

pects.

Magazine
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WASH. U. WILL SEEK
EDUCATIONAL CH. 9

WASHINGTON U.s board of regents has
authorized application for educational Ch. 9
in Seattle. The plan calls for studios on the
university campus with Seattle Public Schools
providing space for transmitter, tower, an-
tenna and related equipment.

Initial installation costs are estimated at
about $320,000. Equipment valued at $185,000
has been offered by KING-TV Seattle and the
Ford Foundation's Fund for Adult Education
has promised to grant up to $150,000 on a
matching basis.

Commenting on King Broadcasting Co.’s
offer, Washington U.s Vice President H. P.
Everest said: “We are especially gratified at
the encouragement we have received from
KING-TV . . . Although opposition was ex-
pected from commercial stations, we found the
contrary to be true.”

Financial assistance and cooperation in pro-
gramming would be available also from
Seattle University, Seattle Pacific College, King
County Public Schools and the Seattle Public
Library.

In a local precedent breaking step, 70,000
school children in Seattle April 6 took home
copies of a brochure asking parent support
for the educational television station.

A fund appeal of this type has never been
authorized before by the Seattle School
System, according to educational TV spokes-
men, except for polio and the Red Cross. The
brochure is signed by the six educational in-
stitutions which would co-sponsor the pro-
posed - station,

Demand for 10,000 Trained
TV Specialists Predicted

NEED for 10,000 new people in the TV in-
dustry by the end of 1953 was predicted by
John Paul Goodwin, president, Southwest Film
Productions Inc., as he addressed the Career
Conference on Television and Radic at Okla-
homa U.

Mr. Goodwin cited the shortage of trained
video personnel as “the most serious problem
facing television today.” He estimated that
each TV outlet will need 50 people, at least
80% of them specially-trained, and that 25,000
people will have to be trained in the next three
years to meet the demands of an assumed 600
stations in 1957.

Mr. Goodwin teaches radio-TV at Houston U.

Gospel Broadcast Certified

RADIO Gospel Fellowship of Denver, pro-
ducers of the quarter-hour Strength for the Day
radio program, reports that the State Dept.'s
International Information Administration has
certified the daily devotional broadcast. Ac-
cording to Al Salter, director, IIA stated that
the morning program series heard in the U. S.
and in many foreign countries, met require-
ments specified under a special United Nations
agreement signed by 18 countries. Program
consists of a Bible chapter reading, gospel
hymn singing and organ music. The non-
profit organization also produces a weekly
Challenge to Youth Evangelistic broadcast.
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‘American Inventory’ Series
Renewed on NBC-TY

RENEWAL of the experimental adult educa-
tion TV series, American Inventory (NBC-TV,
Sun., 2-2:30 p.m. EST) for an additional 39
weeks was announced last week by the Alfred
P, Sloan Foundation, which presents the pro-
gram in cooperation with NBC-TV.

Describing plans for the coming cycle, Bill
Hodapp, executive director of Teleprograms
Inc. and producer of the series, said his staff
would emphasize experimentation with new
techniques both of presentation and of interpre-
tation during the rest of the year. He said tele-
vision is geared not only to “reporting superbly”
but “to interpreting more dynamically than any
other medium.”

During the year, Mr. Hodapp said, American
Inventory will attempt more “pilot” telecasts of
programs in the public service field for possible
commercial sponsorship; exploration of the en-
tire field of agricultural TV; experimentation
in the area of cartoon features on significant
topics; additional stress on “community action”
themes and increased use of “the suggestive
historical approach,” described as re-creating
history by props rather than by elaborate
settings.

Two More TV Channels
Sought in Pennsylvania

TWO ADDITIONAL TV channels will be
sought by Pennsylvania’s State Committee on
Educational Television, Gov, John S, Fine has
announced. The state has been allocated four
channels by FCC.

Appropriations totaling $1.5 million to con-
struct the stations will be asked by the commit-
tee of the state legislature, Gov. Fine said. An
appropriation of $850,000 to operate the sta-
tions for the 1953-55 biennium also will be
asked. Cities where noncommercial, educa-
tional channels are allocated are Philadelphia,
Erie, State College and Pittsburgh, FCC has
not yet granted any educational TV permits in
Pennsylvania.

WAAM Annual Fellowship

SECOND annual WAAM Television Fellow-
ship for graduate study at Johns Hopkins U.
is open to applicants engaged in video ac-
tivities, according to the university. Fellow-
ship is $4,500-6,000 dependent on family re-
sponsibilities of the winner, and is for a nine
month period, Fellowship, set up last year
by a WAAM (TV) Baltimore grant, is open
to all professional TV personnel, men or
women, from network or local stations, com-
mercial or educational. Also eligible are
persons in closely related fields. Applications,
which must be filed by May 15, can be ob-
tained from the chairman of the WAAM
Fellowship Committee, Johns Hopkins U.,
Baltimore, Md. Fellow will be announced by
June 15, with study to begin in September.

Chicago Educational TY

THE College of Jewish Studies last Wednesday
joined in the drive for an educational TV sta-
tion in Chicago, Dr. John T. Rettaliata, chair-

» WHEN Frank M, Russell, who celebrates
his 24th year as NBC vice president this week,
looks back to his entry into the organization in
1929, he likes to observe that he was the net-

work’s youngest and highest paid vice president. .

After 24 years, this observation is somewhat
modified, “Scoop,” as everyone in Washington,
D. C., calls him, says he now is the network’s
oldest and lowest paid vice president. He joined
NBC in 1929 at the invitation of the late M. H.
Aylesworth, first NBC president.

» DON McNEILL, toastmaster of Breakfast
Club (ABC radio, Mon.-Fri., 9-10 a.m. EST),
will celebrate his 25th year in radio this Friday
with a special broadcast from Marquette U. in
Milwaukee where Mr. McNeill began his radio

MILESTONES

career in 1928. On June 23 Breakfast Club
marks its 20th consecutive year on the air.

» FAMILY WEEK programs offered by The
Upper Room Radio Parish next month (May
3-10) will mark the eighth year the Methodist
Church-supported organization has offered
public service programs for the period. The
Upper Room produces transcriptions for
special occasions. Programs are on an inter-
denominational basis, and are broadcast by
stations all over the U. S.

» PRESCOTT ROBINSON, WOR New York
newscaster, marks his 12th anniversary with
the station April 21. He currently is heard at
8 a.m. weekdays and 12:30-12:45 p.m. EST
weekdays and Saturdays.

man of the Chicago Educational Television '

Council, has announced.

Accredited educational institutions may parti-
cipate in sponsoring the station after contribut-
ing $500 to the fund-raising campaign, Dr. Ret-
taliata said. The outlet is planned for vhf Ch.

11. Sixteen organizations have joined the drive
to date.
BROADCASTING ® TELECASTING

Families than other ——
local stations

LEADERSHIP IS EARNED ¢ LEADERSHIP IS EARNED

WEYR - FIRST
/e Central New Y.
Yo #o 239 7 More

Weekly Daytime™ Audience

A
R e

e

29.8% moare than Station A
72.7% more than Station B

47.0% more than Station A
£5.0% more thon Station B

According to SAMS 1952
194.4% more than Station C
239.)% more than Station D

According to Nielsen 1952
157.5% more than Station C
212.2% more thon Station D

There it is — the leadership revealed by BMB in 1947 still con-
tinues. WSYR is your advertising buy in rich Centra]l New York

*And the nighttime figures show approximately the same leadership

putian in Central New Y

|L_|'.|-'u|'|||.|r_'f- Reed, Nal
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INTERNATIONAL

CBC TV Cities May Get
Privately-Owned Outlets

CHANGE in Canadian policy on television
was indicated in a statement by Dr. J. J.
McCann, revenue minister, that privately-
owned video stations soon may be authorized

in cities where Canadian Breoadcasting
CANADA Corp. already has or plans outlets.

The policy shift was described as
official response to a reported rising public
opinion against government retardation of
private TV development and to the forth-
coming national election,

Speaking in Parliament March 30, Dr.
McCann said that at the current rate of TV
applications being received by CBC's board of
governors, there soon may be enough national
coverage to permit two or more stations in one
area. CBC has recommended approval of ap-
plications by seven TV aspirants [B®T, April 6.

Dr, McCann, in what he said was a clarifica-
tion of “misunderstandings,” denied any gov-
emment intent to create TV monopolies. A
government announcement several months ago
had indicated private TV stations in cities with
CBC TV outlets might not be authorized for
several years,

In cities where private stations now are
being authorized, CBC later might decide to
establish outlets, Dr. McCann said, adding CBC
would base this consideration on the size of
the market. As an alternative, CBC might
buy out the independent station “at a fair
price,” he said.

Applications known to be filed are by CFCY
Charlottetown, CFQC Saskatoon and CKCW
Moncton. The Dept. of Transport also is
processing applications for TV outlets at New-
foundland, Prince Edward Island, New Bruns-
wick, Saskatchewan and Alberta, according
to reports.

Hamilton TV Outlet Plans
Early Independent Operation

NIAGARA Television Ltd., Hamilton, Ont., ex-
pects to be on the air by Christmas. Ken Soble,
general manager, claimed it would be one of
the first Canadian independent TV
stations established.
Earliesr, CFPL London, Ont.,
recommended for a TV license ¢n Ch. 10, an-
nounced via Walter J. Blackburn, president,
that the station could be operating by Novem-
ber. Niagara Television’s planned station and

CANADA

CFPL's TV operation are among Seven in-

“dependent vhf applications approved by CBC's

board of governors and tentatively approved
by the Dept. of Transport, which grants licenses
[(BeT, April 6.

The Hamilton station, to be operated jointly
on Ch. 13 by CKOC CHML CISH-FM Hamil- |
ton, expects to begin with seven-hour weekday
and Il-hour Sunday programming, eventually |
expanding to 18 hours daily. |

CFPL London, recommended for Ch. 10,
plans $150,000 TV studios, with one story and
a basement 76 by 114 feet, and a second story
30 by 52 feet.

CBC Board Okays New AM,
Power Boost, Transfers |

A NEW AM station at Ville St. Georges, Que.,
power increase for CFRA Ottawa, and several
share transfers marked the March 26-28 meet-
ing of the Canadian Broadcasting Corp. board |
of governors at Ottawa.

Radio Beauce Inc. has been recommended
for a 250 w station on 1400 kc at Ville St.
Georges, near the Maine-CQuebec boundary.
The board deferred applications
for new stations at Chicoutimi and
St. Joseph d'Alma, in the Sag-
uenay-Lake St. John area of northern Quebec
provincs. Deferred also were power increases
for CHRL Roberval, from 250 w to 1 kw, and '
to CKRD Red Deer, from 250 w on 1230 kc to
1 kw on 850 kc.

CFRA Ottawa was granted a power increase '
from 1 kw on 560 ke t¢ 5 kw on the same
frequency.

CIQC Quebec, formerly CINT, was recom-
mended for transfer of control from Goodwill
Broadcasters of Quebec Inc. to Peter Nesbitt
Thomson. Share transfers also were approved
for CJOR Vancouver, CFAB Windsor and
affiliated CKEN Kentville, CJAD Montreal,
CHRL Roberval, CKSB St. Boniface, CHFA |
Edmonton, CKSO Sudbury, and CIJFX Anti-
gonish.

CANADA

Czech TV Station Reported

CZECHOSLOVAKIA has completed its first
TV station, it was reported last week. The
Communist country claimed on its Prague

radio that the station was built

'EUROPE in five months at the Telsa plant
on the outskirts of the Czech cap-
ital city. There was no announcement on

start of operation.
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RADIO-TV SHARE
IN SDX HONORS

Sigma Delta Chi awards go to
Utley, the Jones twins, the TV
networks, and two stations.

THREE radio-TV newsmen, two stations and
four networks came in for honors when Sigma
Delta Chi, national journalism fraternity last
week announced its annual distinguished serv-
ice awards.

The radio-TV winners are: Charles and Eu-
gene Jones, NBC, cited for radio and television
reporting; Clifton Utley, WMAQ Chicago and
NBC, for radic newswritingg WMT Cedar
Rapids, Iowa, for public service in radio jour-
nalism; WBNS-TV Columbus, Ohio, for public
service in TV journalism, and ABC, CBS, Du-
Mont and NBC for national political conven-
tion television coverage.

The Jones twins, 27-year-old roving NBC-
TV news reporters and cameramen, won their
award for authoritative and exclusive reporting
of the Turkish-Russian frontier. They were
the first newsmen to visit the restricted area,
and were cited for having turned out a “com-
plete, comprehensive and authoritative repor-
ting job . . . at great personal discomfort and
at times actoal danger . . ." Their tele-docu-
mentary was presented on NBC's Bartle Report
April 20, 1952,

Clifton Utley’s award came for his Oct, 19,
1952, broadcast devoted to the Iranian situa-
tion. Sigma Delta
Chi’s citation hon-
ored him with this
description: “Mr.
Utley is much more
than a commentator
and analyst. He is
a philosopher.”

WMT received
honors for a series
of broadcasts, Pol-
itics Is Your Busi-
ness. The citation
states that the public
service series was
“comprehensive and

Mr. Utley

‘efective in disseminating impartial facts relative

to our election methods, candidates and issues.”

The television award went to WBNS-TV for
having telecast presentations on a diversity of
subjects of public interest which “did much to
alert the community to its many resources.”

Both WMT and WBNS-TV earned top cita-
tions, along with WAAM (TV) Baltimore, in
the Alfred I. duPont Awards presentation made
earlisr this Spring (BeT, March 30]. Mr. Utley
won mention in the duPont competition.

Thz networks won their recognition after
recorling what the fraternity termed “a new
chapter in journalistic history.” Television
broadcasts of the conventions were cited for
comprehensive coverage, spectacular enterprise
ani impartial presentation.

Distinguished service award bronze medal-
lions and accompanying plaques will be present-
ed to winnzrs May 25 at the Conrad Hilton
Hote!, Chicago, at ceremonies being arranged
by Sigma Delta Chi. Judges for the awards
were 46 journalists and distinguished people
from coast-to-coast.

Other Sigma Delta Chi awards went to:

Chalmers M. Roberts, Washington Post, gen-
eral reporting; Bill Davidson, Collier's, maga-
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Charles and Eugene Jones
NBC-TV news reporters and cameramen

zine reporting; Virginius Dabney, Richmond,
Va., Times-Dispatch, editorial writing; Ceceil
Jensen, Chicago Daily News, editorial cartoon-
ing; Clark R. Mollenhoff, Des Moines Register
and Tribune, Minneapolis Star and Tribumne,
Washington correspondence; Frnest S. Pisko,
Christian Science onitor, foreign correspond-
ence; Robert 1. Wendlingsr, New York Mirror,
for news picture; Curtis D, MacDougall. North-
western U., research_about journalism; The Wall
Street Journal, public gservice in newspaper
journalism, and Look magazine, publi¢ service in
magazine journalism.

Texts of the radio-TV citations follow:

CHARLES JONES & EUGENE JONES

For distinguished service in the field of Radio
and Television Reporting, the Sigma Delta Chi
award is made for 1952 to Charles and Eugene
Jones, correspondents of the News and Special
Events Division of the National Broadcasting
Company for their tele-documentary of the
Turkish-Russian frontier presented on “Battle
Report” over NBC on April 20, 1952,

At a time when interest in this frontier was
unusually high, Charles and Eugene Jones were
the first forelgn mnewsmen to visit this highly
restricted area. At great personal discomfort
and at times actual danger they went on patrols
through the mountains, covered ski and cavalry
maneuvers, interviewed numerous key persons
from the president of Turkey to a soldier in a
machine-gun pit overlooking Russia and in every
way did a complete, comprehensive and authori-
tative reporting job exclusively for radio and
television presentation.

CLIFTON UTLEY, WMAQ Chicago, NBC

For exceptional evaluation of current events
the 1952 Sigma Delta Chi commendation for
radic news writing is awarded to Clifton Utley
of Chicago station WMAQ and the NBC network.

Mr. Utley is much more than a commentator
and analyst. He is a phllosopher. From his
rich mental library of historical and political
knowledge he infuses comprehensible meaning
into those foreign affairs which have become
domestic problems for Americans.

Cited particularly is his NBC broadcast of Oc¢c-
tober 19, 1952, which was devoted to the grim al-
ternatives of the Iranian dilemma. Perhaps no
more complex subject could have been chosen,
Perhaps no less complex mind could have
threaded its labyrinthine implications so suc-
cessfully.

WBNS-TV Columbus, Ohio

For distinguished public service in the field of
TV journalism, the Sigma Delta Chi award for
1952 is made to Station WBNS-TV..

The diversity of the subjects of general public
interest, their importance to the general public
welfare, and the effectiveness of the programs,
did much to alert the community to its many
resources. This type of public service sets an
example for all whose goal is to expand public
knowledge and information.

WMT Cedar Rapids, Jowa

For distinguished public service in the field
of radio journalism, the Sigma Delta Chi award
for 1952 is made to radio station WMT.

The series of broadcasts, “Politics Is Your
Business,” predicated on the belief in the value
of creating a public that is informed on political
matters, was both comprehensive and eflective
in disseminating impartial facts relative to our
election methods, candidates and issues. This
type of public service is a credit to radio jour-

nalism.
ABC, CBS, DTN & NBC

Journalism is an ever-changing profession in
which the true measure of progress is the man-
ner in which its various fields take full advan-
tage of new methods and new tools.

Althcough individual Sigma Delta Chi awards
have been made for outstanding radio and tele-
vision reporting and public service, further rec-
ognition is due the four networks which used
television at the national political conventions
to record a new chapter in journalistic history.

Their comprehensive coverage, their spec-
tacular enterprise, their impartial presentation
made a definite and vital contribution to public
knowledge and welfare. For these reasons the
American Broadcasting Company, the Columbia
Broadcasting System, the DuMont Television
Network and the National Broadcasting Com-
pany aré awarded special Sigma Delta Chi c¢ita-
tions in Television Reporting for 1952,
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897 HIGGS AVENUE
COLUMBUS L. OHIO
KLoadike 3583

March 10, 1953,

Mr, Frank N. Jones
Account Executive WBNS-TV
33 North High Street
Columbus, Ohio

100 Cars Sold In A Few Days!
The most successful new car presentation

in 35 years!

Continued listing in the top 10 rated shows!

All this and more, Frank, can be truthfully said of
the George Byers Sons 1l o'clock News program
with Bill Pepper reporting.

Proven by the "Test of Time", Byers local news show has
appeared uninterrupted on WBNS-TV across the board

for two years and has successfully withstood the
competition of 11 ofclock news shows on two other

local stations.

Obviously, we could not have accomplished all

this for our client without the wonderful c¢ooperation
of all departments of WBNS-TV. Pilm, slides, live
studio, set changes and news pictures are all handled
smoothly on this oné camera show, and the station's
promotion has been most gratifying.

Our sincere thanks and appreciation for helping to
maintain such a consistent success story for our client,
George Byers Sons. We always count on WBNS-TV

for the best, and are never disappointed!

~ Sincerely,
s e
mj{t-‘.hul#{uﬂ
Dorrit F, Williams
Account Executive

WBNS-TV, the ‘Nation’s Number 1
Test Market Station.

o

CBS-TV NETWORK @  Affilioted with Columbus Dispatch and
WBNS-AM @ Geperal Sales Office: 33 North High Street
REPRESENTED BY BLAIR TV

WEMNS-TY s com-
petent coverage of

— over 274 000
homes assures you
lea, of sales im-

COLUMBUS, OHIO
CHANNEL 10

poct swech as is
achieved on Byers
program with Bill
Pepper's nightly
reparts af last
mifute Aews.
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AWARDS

OHIO STATE ANNOUNCES
RADIO PROGRAM AWARDS

Radio programs are judged by independent committees in various
sections of the country. Both awards and honorable mentions for
programs by large and small stations, networks and other organiza-
tions are included. TV awards will come later.

AWARDS and honecrable mentions awarded
to radio programs annually before the begin-
ning of the Chio State Institute for Education
by Radio-Television (see story page 96) were
released today (Monday).

Award-winning television programs are to
be announced later this week.

The awards were made by committees in
various parts of the U. 8. Each judging cen-
ter works independently and without knowledge
of the selections made in other classes.

With the exception of “One-Time Broad-
casts,” all awards are given to program series,
not to individual programs. Series were judged
in 14 cooperating centers, one for each pro-
gram class. Centers, coordinators, judges and
summarizers are given following the lists of
prize-winning series.

Programs Heard Nationally by Net-
work or Transcription

CLASS 1—RELIGIOUS

FIRST AWARD. The Ave Maria Hour, to the
Franciscan Friars of the Atonement. Garrison,
N. Y., broadcast over WMCA New York and nu-
merous other stations,

HONORAELE MENTION. The Way of the Spirit,
to the Canadian Broadcasting Corﬁ\\I broadecast
over CBM Montreal and the CBC Network.

CLASS 2—AGRICULTURAL
FIRST AWARD. The National Farm and Home
Hour, to NBC Chicago.
FIRST AWARD. Summer Fallow, to the CBC,
broadcast over CBL Toronto and the Trans-
Canada network of CBC.

CLASS 3—WOMEN'S
NO AWARDS
CLASS 4—CULTURAL: ART, SCIENCE,
LITERATURE and MUSIC
(but not straight music)

FIRST AWARD. The Jeffersonian Heritage, to
the National Association of Educational Broad-
casters, broadcast over the NAEB Tape Network.
HONORABLE MENTION. Tales for the Hundred
Thousand, to the CBC, broadcast over CBM
Montreal and the Trans-Canada network of CBC.
HONORABLE MENTION. CBC Documentary
Series, to the CBC, broadcast over CBL Toronto
and the Trans-Canada network of CBC

CLASS 5—DEALING WITH PERSONAL
and SOCIAL PROBELEM

FIRST AWARD. Return Journey, to the CBC,

broadcast over CJBC Toronto and the Dominion

Network of CBC.

HONORAELE MENTION. The People Act, to
the TV-Radio Workshop of the Fund for Adult
Education, CBS and the National Committee for
The People Act, New York.

CLASS 6—PRESENTING PUBLIC ISSUES
(forums, etc.)
FIRST AWARD. Cross Section, to the CBC,
broadcast over CJBC Toronto and the Dominion
Network of CBC.

CLASS 7—NEWS INTERFRETATION
(not straight reporting)
NO AWARDS

CLASS B—FURTHERING INTERNATIONAL
UNDERSTANDING
FIRST AWARD. People Under Communism, to
the NAEB, broadcast over the NAEB Tape Net-

work.

HONORARLE MENTION. Canadian Primer, to
CBC International Service, Montreal, broadcast
over the Overseas Network of CBC

HONQRABLE TION. Report on Korea, to
the Voice of Amenca. broadcast over VOA's
short wave and relay stations to the Far East.

CLASS 9—SFECIAL ONE-TIME BROADCASTS
FIRST AWARD. “Her Majesty the Queen,’” to
the CBC, broadcast over CBL Toronto and the
Trans-Canada network of CBC.

HONORABLE MENTION. ‘“Case History.” to
the National Institute of Mental Health in coop-
eration with NBC.
HONOCRABLE MENTIO; ‘‘Statement of Ac-
count,” to United Nations Radio, broadeast over
numerous stations in the U. S. and abroad.
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Group L

CLASS 10—CHILDREN'S
{for out-of-school listening)
NO AWARDS
CLASS 11—TEEN-AGERS'
(for out-of-school listening)
FIRST AWARD. The American Trail, to the
Ladies Auxiliary of the Veterans of Foreign
Wars of the U. 5., Kansas City, Mo., broadcast
at various times over numerous stations.
CLASS lz-—DESIGNED FOR IN-SCHOOL USE
PUPILS IN PRIMARY GRADES
(approximately grades I-III)
NO AWARDS
CLASS 13—DESIGNED FOR_IN-SCHOOL USE
LS IN INTERMEDIATE GRADES
(approximately grades IV- VI)
NO AWARDS

CLASS 14—DESIGNED FOR IN-SCHOOL USE
BY PUPILS IN JUNIOR and/or SENIOR
HIGH SCHOOL
(approximately grades VII-XII)

NO AWARDS

Group II. Regional Networks, Regional Or-
ganizations, and Regional and Clear-Chan-
nel Stations (5 to 50 kw)

CLASS I—RELIGIOUS
FIRST AWARD. Ask the Minister, to the Texas
Synod of the Presbyterian Church of the U. S.
and Baylor U.,, Waco, Tex., broadcast over 15
Texas stations.
HONORABLE MENTION. U’Histoire de Dieu—
History of God, to the Diocesan Bible Service
and CKVL Verdun, Quebec.
HONORABLE MENTION. Three Minutes With
God, to WGY Schenectady, N. Y,

CLASS 2—AGRICULTURAL
FIRST AWARD. The Prairie Gardener, to the
CBC, broadcast over CBW Winnipeg and the
Trans-Canada Prairie Network.
CLASS 3—WOMEN'S

FIRST AWARD. Martha Deane Program, to
WOR New York.
HONORABLE MENTION. Other People’s Busi-
ness With Alma Dettinger, to WQXR New York.
" CLASS 4—CULTURAL: ART, SCIENCE,

LITERATURE and MUSIC

(but not straight music)
FIRST AWARD. Tomorrow's Symphony, to the
Lowell Institute Cooperative Broadcasting Coun-
cil and WGBH Boston.

CLASS 5—DEALING WITH PERSONAL and

SOCIAL PROBLEMS
FIRST AWARD. New World A’Coming, to Pub-
lic Service Div, WMCA New York.
HONORABLE MENTION. Case History, to
WMBD Peoria, Ill.

CLASS 6—PRESENTING PUBLIC ISSUES

(forums, etc.)

FIRST AWARD. America Goes to the Polls, to

TIC Hartford, Conn.
HONORABLE I\ENTION Issues on Trial, to
Western Reserve U., Cleveland.
HONORABLE MENTION. Indianapolis Forum,
to WIBC and the Indlanapolls Jr. Chamber of
Commerce.
HONORABLE MENTION. Town Meeting in
Canada, to Town Meetmg Ltd. broadcast over
CJOR Vancouver, B. C.

CLASS T—NEWS INTERPRETATION
(not straight reporting)

NO FIRST AWARD
HONORABLE MENTION. News Report by Louis
M. Lyons, to the Lowell Institute Cooperative
Broadcasting Council and WGBH Boston.
HONORABLE MENTION. The Oak Ridge Story,

WNOX Knoxville, Tenn.
SPECIAL CITATION, News Analyses by Quin-
cy Howe, to WILL (U. of Illinois) Urbana.

CLASS 8—FURTHERING INTERNATIONAL
UNDERSTANDING
FIRST AWARD. Crusade for Freedom, to WBT
Charlotte, N. C., broadcast over WBT and nu-
merous North Carolina stations.
HONORABLE MENTION. London Calling, to
KPOJ Portland, Ore.

CLASS 9—SPECIAL ONE-TIME BROADCASTS
FIRST AWARD. “The Longest Mile," to KOIN
Portland, Ore.

HONORABLE MENTION. “Louis Braille,” to
WNYE (N C. Board of Education) New York.
HONORABLE MENTION. ‘“They Are Never
Free,” to KFRE Fresno, Calif.

CLASS 10—CHILDREN’S
(for out-of-school listening)

FIRST AWARD. Reading Is Fun, to KGW in
cooperation with Portland Jr. League and Li-
brary Assn. of Portland, Ore,

CLASS 11—TEEN-AGERS'
(for out-of-school listening)

NO FIRST AWARD
HONORABLE MENTION. Young in the World,
to WBAL Baltimore, Md.

CLASS 12—DESIGNED FOR IN-SCHOOL USE
BY PUPILS IN PRIMARY GRADES
(approximately grades I-III)

FIRST AWARD., Old Tales and New, to Minne-
sota School of the Air and KUOM (U. of Minne-

sota) Minneapolis.
FIRST AW, This Way to Storylend, to
WNYE (N. Y. C. Board of Education) New Yorlk.
CLASS 13—DESIGNED FOR IN-SCHOOL USE
BY PUPILS IN INTERMEDIATE GRADES
(approximately grades IV-VI)
FIRST AWARD. Americans to Remember, to
WNYE (N. Y. C. Board of Education) New York.
HONORABLE MENTION. The Magic Book, to
KMBC and KFRM in cooperation with Kansas
City Public Sgchools.
HONORABLE MENTION. Working Together, to
Dept. of Education of the Western Provinces
the CBC, broadcast over CBU Vancouver.
CLASS 14—DESIGCNED FOR IN-SCHOOL USE
BY PUPILS IN JUNIOR and/or SENIOR
HIGH SCHOOL
(approximately grades VII-XII)
FIRST AWARD. Radio Almencc, to Wisconsin
School of the Air, U. of Wisconsin, broadcast
grv%r WHA Madison and Wisconsin State FM
etwork
HONORABLE MENTION. Say It in Spanish, to
WNYE (N. Y. C. Board of Education), New York.
HONORABLE MENTION. A Name to Remem-
ber, to Broadcasting Service, U. of Michigan
broadcast over WUOM Ann Arbor and distrib-
uted by tape to stations in Michigan.
Group III. Local Organizations and Local
Stations (less than 5 kw)
CLASS I—RELIGIOUS
NO AWARDS
CLASS 2—AGRICULTURAL
NO AWARDS

CLASS 3—WOMEN'S

NO FIRST AWARD
HONORABLE MENTION, Let's Go Shopping,
to Extension Service, New Mexico A and l\g Cof-
i&ge. N. M. broadcast over KOBE Las Cruces,
CLASS 4—CULTURAL: ART, SCIENCE

LITERATURE and MUS

(but not straight music)

FIRST AWARD. Radio Guild Laboratory Thea-
tre, to the Radio Guild, U. of Michigan, broad-
cast over WUOM Ann Arbor.
SPECIAL CITATION. WNYC Thirteenth Annual
American Music Festival, to WNYC (Municipal
Broadcasting System) New York.
CLASS 5—DEALING WITH PERSONAL and

SOCIAL PROBLEMS
FIRST AWARD. Polio Primer, to Radio House,
U. of Texas, broadcast over KTBC Austin.
HONORABLE MENTION. The People Speak,
to KOAT Albuquerque, N. M.

CLASS 6—PRESENTING PUELIC ISSUES
(forums, etc.)

NO FIRST AWARD
HONORABLE MENTION. s%adework for De-
moceracy, to Radio House, the U. of Texas, broad-
cast over KVET Austin
HONORABLE MENTION. Campus Press Con-
ference, to WNYC (Municipal Broadcasting Sys-
tem) New York.

CLASS 7—NEWS INTERPRETATION
(not straight reporting)
NO AWARDS
CLASS 8—FURTHERING INTERNATIONAL

UNDERSTANDIN

NO FIRST AWARD
HONORABLE MENTION. Background for Peace
and War, to KSVC Richfield, Utah.

CLASS 9—SPECIAL ONE-TIME BROADCASTS
NO AWARDS
CLASS 10—CHILDREN'S
(for out-of-school listening)

NO FIRST AWARD
HONORABLE MENTION. Caendy Cane Lane, to
KUSD (U, of South.Dakota) Vermillion.

CLASS 11—TEEN-AGERS*
(for out-of-school listening)

NO FIRST AWARD
HONORABLE MENTION. Youth Talks It Over,
to WNYC (Municipal Broadcasting System) New

ork.
HONORABLE MENTION. Voice of the Campus,
to Indiana U., broadcast over WTTS and WFIU
Bloomington, ‘Ind.

CLASS 12—DESIGNED FOR IN-SCHOOL USE
BY PUPILS IN PRIMARY GRADES
(approximately grades I-III)

FIRST AWARD. Fun With Speech, to South
Dakota _School of the Air and KUSD (U. of

South Dakota) Vermillion.

CLASS 13 —-DESIGNED FOR -SCHOOL USE
BY PUPILS IN INTERMEDIATE GRADES
(approximately grades IV-VI)

NO AWARDS

CLASS 14—DESIGNED FOR IN-SCHOOL USE
PUPILS IN JUNIOR and/or SENIOR
GH SCHOOL
(approximately grades VII-XII)
NO AWARDS

BROADCASTING ® TELECASTING



BeT CITED FOR VOTE DRIVE SUPPORT

American Heritage Founda-
tion, creating a special award,
pays tribute to this publication
for its role in the foundation’s
successful effort to get out the
vote.

SPECIAL award has been granted BROADCAST-
ING ® TELECASTING by the American Heritage
Foundation for the radio-TV news magazine's
“outstanding leadership and performance” in
support of the foundation’s 1952 National Non-
Partisan Register and Vote campaign.

C. M. Vandeburg, foundation executive direc-
tor, said the special award to B®T was unani-
mous after the Foundation's Awards Commit-
tee, under the chairmanship of Charles E.
Wilson, formerly of General Electric, examined
reports and documentary evidence submitted by
more than 15,000 entries.

Eatlier Awards

NARTB and the Advertising Council led a
list of 23 national organizations which won top
awards in the “Register and Vote” competition.
These awards were announced earlier this year
[BeT, March 9].

According to the foundation, some 53 na-
tional organizations worked together on the
campaign from June to November 1952. The

campaign had as its objective the increasing of
registration and voting at the polls. The foun-
dation claims 11,727,549 more people voted in
the national elections last fall—more than 75
million registering and more than 61 million
voting.

The award to B®T is in recognition of “out-
standing achievement in behalf of better citizen~
ship,” according to the foundation.

On the board of trustees, American Heritage
Foundation, are Winthrop W. Aldrich, William
D, Askren, Barney Balaban, Chester I. Barnard,
Don Belding, James G. Blaine, Harold W.
Brightman, Thomas D’A. Brophy, Leo Burnett,
Norman Chandler, Tom C. Clark, Henty Cor-
bett and John Cowles.

William W. Crocker, C. Donald Dallas, John
W. Davis, Francis P. Gaines, Theodore R. Gam-
ble, William Green, Walter Head, C. F. Hood,
Mrs. Hiram Cole Houghton, Eric A. Johnston,
Robert H. Lehman, Henry R. Luce, Charles
Luckman, Gen. Timothy A. McInerney and Har-
vey S. Mudd.

Earl Newsom, Reinhold Niebuhr, Louis A.
Nevins, Irving S. Olds, Fred D. Patterson,
Mrs. Robert B. Patterson, Samuel F. Pryor,
Andrew W. Robertson, Edward L. Ryerson,
Gen. David Sarnoff, Paul Scott, MeGregor
Smith, Gen. Walter Bedell Smith and Robert
G. Sproul.

Robert L. Thorton, Frank C. Walker, De-
Witt Wallace, Thomas J. Watson, Edwin L.
Weisl, Robert E. Wilson, Thomas E. Wilson
and James W. Young.

e

A

THE AMERICAN HERITAGE FOUNDATION

285 WEST FORTY.FIFTH STREET. NEW YORK 346, N.Y. JUDSON 6.4844

Nr. 501 Taishoff, Editor & Publisher
BROADCASTING-TELECASTING

870 National Press Building
Washington 4, D. C.

Dear Mr. Taishoff:

sored by the Foundation.

Register and Vote Campaign.

when properly matted and framed.

our free soclety, I am

Wormor W, Ausasca Wnsiiu Gaen Pumsy Munsar Réztut G. Srmout. Twowas D'A. Baorey Lous A. Kovos Eswmn L. Wast Jauza G. Do
Choirman of the Board Piss Chairman Vios Chairman Vies Chairaida Enecatice Vios Provident  Secratary Tresmrer
€. M. Vassxsumc. Bycroan Brasg Joun Ancwen Cawvia H.J. Vaxasy
Knasutsng Directsr Do Public Relgions Diry Redia-Telgvisien Die.. Publucnsioas
and Conssliant
April 3, 1953

The American Heritagz Foundation is proud to salute you for winning a special
awvard in the 1952 National Non-Partisan Register and Vote Competition spon-

After examining the reports and documentary evidence submitted by wmore than
15,000 entries, the Foundation's Awvards Committee, under the chairmanship of
Charles E. Wilson, formerly of the General Electric Company, unanimously
decided to grant e special award to "Brosdcasting-Telecasting” for ocut-
standing leadership and performance in support of the National Non-Partisan

In recognition of your cutstanding achievement in behalf of better citizenship
the Foundation will forward the award within the next few weeks.
plece of Americana by the celebrated illuminator, Arthur Szyk, the award was
especially designed and produced for you by the Lithographers Fational Asso-
ciation. Suitable for public display, the sward looks particularly handsome

Looking forward to working with you on other projects designed to strengthen

Yours sincepely,

C. M. Vandeburg
Executive Director

A mapter-

BROADCASTING ® TELECASTING

Radio-TV Stations
Get NBFU Awards

KANS Wichita and WBZ-TV Boston were
named Thursday as winners of the 1952 Gold
Medal Awards of the National Board of Fire
Underwriters. Each station will receive $500,
medal’s cash equivalent.

NBFU also announced honor award cita-
tions in radio for WNAX Yankten, S. D.;
KMLB Monroe, La; WSJS Winston-Salem,
N. C,, and WIPD Ishpeming, Mich.; and in
television for KRLD-TV Dallas, WAAM (TV)
Baltimore, and WFMY (TV) Greensboro,
N. C.

In the newspaper field, the board announced
that the daily Memphis Commercial Appeal
and the weekly Oxford (B.) Press have been
selected as Gold Medal Award winners.

NBFU presents the awards annually to the
radio and press for outstanding public service
in fire prevention and fire safety. Presentation
takes place at civic functions in the recipients’
communities.

In designating 1952 winners at a radio and
préss reception in New York Thursday, NBFU
cited KANS for expanding its effective “red
check mark” campaign to include business and
radio and for the work of its news director,
George Gow, both in that campaign and in
preparing recorded spot announcements warn-
ing against Christmas fire hazards.

WBZ-TV, the first TV station to receive an
NBFU award, was praised for “clever and
original cartoons illustrating fire prevention in
spot and station identification announcements;
for scheduling fire safety films at top viewing
periods and for integrating material into local~
ly-originated live programs carefully chosen
to reach the widest possible audience.”

= IN PUBLIC SERVICE —

Delaware Stations Aid Cancer Drive

FOUR Wilmington, Del., radio stations will
solicit funds for the Delaware Cancer Crusade.
Plans, worked out by Gordon K. Maclntosh,
general manager WTUX Wilmington and radio
chairman of the crusade, provide for one sta-
tion to emphasize the crusade for each of the
next four weeks. During its week, the station
will use its personalities and programs. Co-
operating outlets, in addition to WTUX, are
WAMS, WILM and WDEL. wWDOV Dover,
Del,, and WIWL Georgetown, Del., also are
cooperating. WDEL-TV Wilmington broad-
cast a question and answer program on cancer
last week.

San Diego Blood Marathon

SIXTEEN-hour blood marathon on KFMB-TV
San Diego March 26 broke all records for a

> community bloodmobile operation in San Diego

County, according to the station. Staged in
cooperation with the American Red Cross and
San Diego Blood Bank, the marathon brought
out 765 registrants and 498 pints of blood, ex-
ceeding by 214 pints the previous record,
KFMB-TV said. The station went on the air
two and a half hours earlier than usual.

WTVJ (TV) Assists Students

THE WTV] (TV) Miami, Fla.,, news depart-
ment is assisting Dade County public schools’
political science teachers. Students watch
highlights of the station’s film coverage of the
Florida state legislature over WTVI's nightly
newsreel. Ralph Renick, WTIVJ's news di-
rector, and Jack Emley, news cameraman,
cover the sessions at Tallahassee and air-ex-
press films to Miami. Dade County School
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Cancer Spots Monitored

DAY and night radio and TV monitoring
service being maintained for the Ameri-
can Cancer Society by Eastern Paralyzed
Veterans Assn. was hailed by Mefford R.
Runyon, ACS executive vice president, as
“a fine demonstration of mutual coopera-
tion between two voluntary health and
welfare agencies.” EPVA broadcast mon-
itoring service, which is currently check-
ing “fight cancer” messages on radio
and TV, was organized by Harry A.
Schweikert, organization’s executive sec-
retary, as part of its program of rehabili-
tating paraplegics. ACS, now engaged in
its 1953 educational and fund raising
campaign, has been promised strong
support by all elements of the broadcast-
ing industry—advertisers, agencies, talent,
writers and producers—as well as radio
and TV stations and networks.

FOR THE RECORD

State of Georgia
Radio & Television
1950 Census of Housing

(Also see story in Facts & Figures section)

Board estimates more than 2,000 students will
take advantage of WTVI’s film coverage, the
station said.

WISN Airs Issues

WISN Milwaukee aired announcements on is-
sues to be voted on election day, April 7. Pro-
gram Director Leslie F. Biebl prepared one-
minute spots on the issues. They were aired
on a saturation plan.

RADJO .
With Radia
= 1950
o 'y - | =
Area 3| £s| 518 |8
A AR R
2 [<13 Z [ [
The State 3,444,578 876,710 793,315 905 4.
SMA
Atlonta 671,797 182,915 174,655 955 14
Avgusta 162,013 42,060 37,835 900 048
Colombus 170,541 41,130 37,410 91.0 04
Mocan 135,043 36,630 33,400 91.2 o0,
Savannoh 151,481 42,425 39,360 928 0.4
URBANIZED AREAS
Atlanta 507,887 141,240 134,895 955 144
Avugusta - 87,733 24,110 21,986 91.2 1.0
Columbus 118,485 32,365 30,370 938 0.3
Macon 93,499 26,610 24,390 91.7 0.6
Savannah 128,196 36,660 34,050 929 0.4

URBAN PLACES (10,000 or more)

YOU GET INTO MORE

MIDWEST HOMES
with

X P
& STATIONS
glo

MASON CITY, IOWA

1300 KC — 5000 Watts

Full Time. CBS
Afiliated with WTAD. Quincy, llinols

WIAD

QUINCY, ILLINOIS

930 KC . . . 5000 Watls, day

« + o 1000 Watts, night. CBS
Affiliated with KGLO, Masen City. lowa

For availabilities, write:

Walter J. Rothschild,
National Sales Manager,
Lee Stations

Represented by Weed & Company
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Albany 31,155 8,720 7,760 89.0 0.6
Americus 11,389 3,425 3065 895 0.6
Athens 28,180 7,285 6770 929 1.8
Atlonta 331,314 91,580 86,425 94.4 11.7
Avugusta 71,508 19,770 17800 %00 1.0
Brunswick 17,954 4,820 4385 91.0 0.5
College Park 14,535 4,155 4,015 966 14.8
Calumbus 611 22,085 20,905 94.7 0.3
Dalton 15,9568 4,545 4,325 952 24
Decatur 21,635 6,280 6,1B0 984 149
Dublin 10,232 3,035 2,710 893 0.7
East Point 21,080 6,235 5990 96.1 17.]
Gainesville 11,936 3,335 3,120 936 6.7
Griffin 13,982 4,015 3675 915 6.9
La Grange X 6,630 5935 895 03
Macon 70,252 20,385 18,490 %0.7 0.6
Maristta 20,687 5,700 5515 968 122
Midway-Hordwick
{unine.) 4,774 aro 840 %66 ...
Moultrie 11,639 3,305 2,990 %05 0.6
Rome 29,615 8,645 8,305 96.1 0.9
Savannah 119,638 34,390 3,980 930 04
Thomasville 14,424 4,095 3,605 880 0.5
Vaold X 5,425 4,875 899 0.5
Waycross 18,899 5,200 4,645 893 0.8
COUNTIES
Appling 14,003 3,085 2,670 865 1.
Atkinson 7,362 1,770 1,510 853 O.
Bacon 8,940 2,150 1,890 879 O.
Baker 5,952 1,295 1,045 80.7 O.
Boldwin 29,706 4,505 35975 882 O
Banks 6,935 1,710 , 904 0.
Borrow 13,115 3,685 3,428 92.9 5.
Bortow 27,370 6,935 6405 924 4,
Ben Hill 14,879 3,9 3,600 914 0.
Berrien 13,966 3, 3,000 ' 90.60 0.
Bibb 114,079 31,550 28,895 91.6 0.
Bleckley 9,218 2,340 2,015 8531 0.
Brontley 6,387 1,515 1,275 842 )
Brooks 18,169 4,235 3,610 852 0
Bryan 5,965 1,450 1,235 852 1
Bulloch 24,740 5,810 5140 Bse O
Burke 23,458 5,980 4,280 71.6 0.
Butts 9,079 2, 2,025 90.6 4.
Calhoun 8,578 2,240 1,740 777 O
Camden 7,322 1,820 1,550 852 1.
Candler 8,063 1,935 1,680 868 0.
Carroll 34,112 9,005 8,360 928 4.
Catoosa 15,146 3,865 3,605 93.3 1.
Charlton 4,821 1,125 90 853 2
Chatham 151,481 42,425 39,360 928 04
Chattahoochee 12,149 11 1,055 90.6 0.4
Chattooga 1,197 5,340 5040 944 1.0
Cherokes 20,750 5,340 5080 951 7.1
Clarke 36,550 9,440 8,715 923 20
Clay 5,044 1,425 1,120 786 04
Clayton 22,872 5,750 5505 957 14
Clinch 6,007 1,520 1,240 816 07
Cobb 61,830 16,245 15,530 95.5 11.3
Coffes 23,961 5,585 4,920 881 03
Colquitt 33,999 8,400 7590 904 23
Columbia 9,525 2,235 1930 B8s4 0.7
Cook 12,201 3,035 2,735 %03 03
Coweta 27,786 7,320 6,650 %08 38
Crawford 6,080 1,400 1,145 81.8 1.1
Crisp 17,663 4,600 3995 868 03
Dade 7,364 1,250 1,585 906 0.5
Dawson 3,712 450 755 888 148
Decatur 23,620 6,000 5,160 B6.0 0.4
DeKalb 136,395 37,650 36,795 97.7 176
Dedge 17,865 4,445 3,795 854 03
Dooly 14,159 3,400 2890 850 0.6
" Davgherty 43,617 11,470 10,030 874 04
Douglas 12,173 3,110 2895 931 6.8
Early 17,413 4,065 3,260 802 0.5
Echols 2,494 610 520 852 1.6
Effingham 9,133 2,295 1,970 858 04
Elbert 18,585 4,590 4200 915 4.8
Emonuel 19,789 5,050 4,300 851 0.8
Evans 6,653 1,455 1,315 898 1.0
Fanning 15,192 3,600 3,140 872 0.6
Fayeite 7.978 1,945 1,765 9.0 6.2
Floyd 62,899 16,190 15505 958 1.3
Forsyth 1,505 2,765 2,555 92.4 5.2

NN NinboNroNo v rmoveRinwo

RADIO
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Area S 5o - o | e
5| &% H 5 |§
32 | ti g Pl It
ed Ad 2 2 |8
Fronklin 14,446 3,555 3,265 91.8 1.8
Fulton 473,572 .129,020 122,330 948 134
Gilmer 9,963 2,350 2,130 9066 1.
Glascock 3,579 875 785 897 04
Glynn 29,046 7,725 7,030 910 08
Gordon 18,922 4,380 4,555 933 09
Grody 18,928 4,500 4,060 88.3 0.1
Greene 12,843 3,240 2,795 863 09
Gwinnett 32,320 8,410 7945 945 717
Habershom 16,553 4,240 3,935 928 17
Hall 40,113 10,370 9725 938 5.0
Hancock 11,052 2,360 1870 79.2 0.2
Haralson 14,6463 3,690 3,430, 93.0 448
Harris 11,265 2,675 2,195 821 0.6
Hart 14,495 3,515 3245 923 1.3
Heard 6,975 1,650 1,450 879 1.2
Henry 15,857 3,745 3350 895 43
Houston 20,964 5,080 4505 887 o7
lrwin 11,973 2,540 2,235 88.0 08
Jackson 18,997 4,920 4,465 908 1.6
Jasper 7,473 1,955 1,660 849 05
Jeff Davis 9,299 2,140 1,850 B854 05
Jefferson 18,855 4,485 3,985 864 0.6
Jenkins 10,2564 2,350 1,930 82.1 141
Johnson 9,893 2,515 2,40 851 02
Jones 7,538 1,835 1595 869 0.0
Lomar 10,242 2,625 2,325 88.6 4.2
Lanier 5,151 1,210 1,015 839 08
Lourens 33,123 8,230 ' 7,090 851 ‘0.7
Lee 6,674 1575 1,215 770 09
Liberty 8,444 1,980 1,625 82.1 0.0
Lincoln 6,462 1,410 1,225 869 1.1
Long 3,598 835 865 796 0.0
Lowndes 35211 LARL 7,995 878 0.4
Lumpkin 6,574 1,445 1,250 865 0.7
McDuffie 11,443 2,935 2,610 88.9 0.3
Mcintosh 5,008 1,620 1,430 B88.3 1.5
Macon 14,213 3,410 2,790 3.8 09
Madison 12,238 2,990 2675 895 1.0
Marion 6,521 1,510 1,210 803 1.0
Meriwether 21,055 5,100 4230 829 23
Miller 9,023 2,315 1,955 844 24
Mitchsll 22,528 5,305 4,445 838 0.3
Monroe 10,523 2,530 2,185 864 28
Montgomery 7,901 1,745 1,515 858 14
Morgan 11,899 3,070 2490 s 20
Murray 10,676 2,465 2,220 90.1 Q.6
Muscogee 118,028 30,290 28,590 944 0.3
Newton 20,185 5,295 4,885 923 6.2
Ceones 7,009 1,710 1,565 915 118
Oglethorpe 9,958 2,305 1995 866 18
Paulding n,752 2,945 2,755 935 3¢9
Peach 11,705 2,930 2,400 81.9 0.0
Pickens 8,855 2,210 2040 923 48
Pierce 1,112 2,580 2,120 822 04
Pike 8,459 2,040 1,775 870 1.2
Polk 30,976 7,585 6,995 922 3.0
Pulaski 8,808 2,115 1,740 82.3 0.5
Putnom 7,73 1,870 1,480 79.1 11
Quitman 3,015 520 510 823 1.6
Rabun 7,424 1,730 1,540 89.0 0.5
Randolph 13,804 3,410 2,660 78.0 0.7
Richmond 108876 28,095 25600 91.1 0.9
Rockdals 8,484 2,090 1,945 931 8.6
Schley 4,036 970 855 881 0.0
Screven 18,000 4,205 3405 810 - 0.2
Seminole 7,904 1,920 1,660 865 37
Spalding 31,045 8,425 7,805 926 62
Stephens 16,647 4,195 3,965 945 1.1
Stewort 9,194 2,160 1,615 748 05
Sumter 24,208 6,290 5425 862 0.6
Talbot 7,687 1,735 1410 81.3 23
Taliaferro 4,515 1,125 830 78,2 0.0
Tattnall 15,939 3,445 3,015 875 0.7
Taylor 9,113 1,705 1,320 774 1.4
Telfair 132 3,130 2,750 879 0.5
Terrell 14,314 3,475 2,725 784 0.1
Thomas 33,532 8,715 7,610 B7.3 0.5
Tifr 22,645 5835 5,140 881 0.3
Toeombs 17,382 3,975 3,590 90.3 04
Towns 4,803 1,165 1,020 87,6 1.7
Trevttien 6,522 1,525 1,375 90.2 0.3
Troup 49,841 12,960 11,475 885 0.7
Turner 10,479 2,605 2,275 873 12
Twigys 8,308 1,865 1,515 81.2 1.1
Union 7,318 1,750 1,520 86.9 2.0
Upson 25,078 6,435 5880 91.4 23
Wolker 38,198 10,225 9460 925 1.0
Wolton 20,230 5,080 4,600 90.6 3.7
Ware 30,269 7.850 7,030 896 08
Warren 8,779 2,085 1765 B47 14
Washington 21,012 5,180 4,330 838 08
Wayne 14,248 3,345 2,860 855 04
Wabster 4,081 935 735 786 1.6
Whaeeler 6712 1,550 1,355 874 o7
White 5,951 1,445 1,310 90.7 21
Whitfield 34,432 8,990 8,535 949 1.6
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- 1950
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32 =t 3 ] Y ._ =
B3| 1| E % [%R & N
S8 | de | 2 | & |& & 1 G
Wilcox 10,167 2450 2,075 847 02 B2 d § o
Wilkes 12,388 3,045 2,485 815 03 | B f-'
Wilkinson 9,781 2,490 2,130 855 1.0 ! | b
Worth 19,357 4490 3790 844 04 :
'\-\.
Radio & Television
1950 Census of Housing
State of lllinois
1 RADIO
[_With Radlo
1950
Area -§ E’E’ . - | =
5 =t s g 8§
52 T 0 E v | op
58| 35| 3 |s|s -
= O at 2 a [
The State 8712176 2,507,050 2,472320 974 183
Chlcugo 5,495,364 1,576,365 1,544,675 98.0 29.8
Dovenport-Rock
Island-Moline 234,256 67,675 66,605 98.4 4.3
Decotur 98, "853 30,235 29495 9746 0.9
Pecria 250,512 73,155 71,540 97.8 08
Rockford 152,385 42,380 41,635 982 0.9
Springfield 131,484 40,000 39,115 978 1.0
URBANIZED AREAS
Chicago 4,920,815 1,422,675 1,394,310 98.0 30.5
Docatur 73713 ' 22,855 22,300 97.6 0.9
Peoria 154,539 45860 44,910 97.9 0.9
Rockford 122,226 33,850 33,230 932 0.9
Springfield 97371 30,065 29510 978 0.9
URBAN PLACES
Alton 32,550 9,805 9,515 97.0 14.4
:"';:rell ;gg;? }g-:l’;g 13'3-',2 zg-; ?2-; WJIR—Detroit, Michigan, uses 200 kw. GM WKTV—UTICA, N. Y., uses a 100 kw. Gen-
B:rw;l!, ° 51:250 15:900 15:750 99,1 357 Diesel generator set aos stand-by power for eral Motors Diesel generator set for stand-by
gIIOOmIIIIISM:IH ?;.zgg lg.g;g 'lgrggsﬂ ggg 30-; 50,000-watt fransmitter. Compaciness of unit power. Set can be storted remotely from the
Br‘;:.kﬁs.r: 15,472 4345 4305 99.1 32:3 parmitted installation in gorage adjoining control room. Low vibration characteristic of
Coiro . 12,123 i-ggg 3.;?2 88.3 1.3 transmitter building— eliminating cost of a engine permitted installation in room adja«
g::‘,'::' ity H:;;; 4,050 3,960 3;: 332 specially designed building. cent to tronsmitter and within 30 feet of
Corbondale 10,921 2,990 2,880 963 1.2 studio,
Centralia 13,863 4,640 4,470 963 32
Champaign 39,563 9,810 9,670 98.6 0.6
Chicago 3,620,962 1,062,920 1,040,015 97.8 29.8 |
Chicago Heights 24,551 6,875 6,670 97.0 284 . r |
Cicero 67,544 20,305 20030 98.6 365 If wou are planning stand-ky power, be sure to check the ad-
Collinsville 11,862 3595 3520 979 138 = ; :
Danville 37,864 12,040 11,845 97.6 0.7 ! vanfages of Generel Motors Diesel generator sets, listed brielly
Decatur 66,269 20,835 20,330 97.6 1.0 - : : ;
De Kalb 1708 3900 3,030 977 42 below, GM Ddesel generztors are meeting the exacting re-
Des Plaines 14994 4,135 4,085 988 375 i R A B e s - ! J
Divon 1323 3705 3660 sas 1% I.]:ULF'E][IJ!:I'I[S of mililary Eul;-lL-t' mall ]l.-:drlh of the lw”krilll- Thr:“]:.1 |
Downers Grove 11,886 3,400 3,385 99.0 29.3 supply. emergency power {ormore than 1HKE te me an {
Eost Moline 13,913 3285 3295 982 5.2 PP Bern, O L } b it L -
East st. 5 Gy i) gD G telegraph exchanges—for microwave relay atations, for hos- |
Efgin . p . : ¢ T i : i
Elmhurst 21,273 5975 5905 988 29.9 pll':llE_. EOVErTmnent 1‘>llﬂrh|1[-:',1-ti hanks. Aerporls. There is a GM {.
El d Pork 18,801 5170 5150 9.6 47.3 : BEpRE 5 ]
Evamton | 73641 19955 19760 990 253 Diesel distributor near you who will analyze your power re-
10,531 2,63 2,625 99.8 447 ; 4 ; : : ; e
E::f:e::r:mk 12'“9 4’553 e S e ~ uirements and make his recommendations without thga—
Freeport 22,467 6,985 6,875 984 08 i ¥ ; . : - T
Al 2435 5980  S760 o8B0 27 tion. L-::u:uk_m t]_ua yellow pages of your phone book for his list
Granite City 29,465 8,655 8,340 964 17.0 e, OT wrile |_.|_|_]-|_a_|:'\:_t_ Lo s,
Harrishurg 10,599 3,635 3,460 952 0.6 =
Harvey foﬁ:: i';;': i’:gg :gg :;2 ® \Wide rorge-of modals— 114 40 300 ® Instant push-button power storting on
e J0a87 5100 4915 064 13 kv, 220 gr 440 walty, singin or Shran- sofe Dissal fuel—or fully “outomotic
Joliet 51,601 14,980 14,630 98.0 150 E SICR R, wharling. Immmdiots pomer, no-Swarm-
Konkakee 25,856 7.800 7.;:2 97.6 :g ® Brealland Trdeuarcy and vellags fugs wp” paricd.
f:w;:‘::g. :g':?r; :'gg g‘aso gg 272 lotien far the most emacting reguire ® Dependoble ibarling —ne spark-
la Salle 12,083 3,490 3435 981 1.9 ments. fanifian system bo fail blﬂmuuﬂfdmﬁ- |
Lincoln 14,362 3,455 3,360 97.3 1.2 F L P by General Motors Diesel sn- :u::: or cormoskon—always recdy - o 1
M".°"'b 10,592 g';:o g'O;: ;7'6 ;‘6 pines—dependobls, smooth 2-cycls ] |
Merteon v o S apsaaliin—Law confmointenan: ® Eory to install—tompact—Nghtwelght. |
Maywood 27,473 7,750 7,700 988 345 s L =itusuicasparpnciglbuilding ne rpasiol
Melrose Pork 13,366 3,600 3,560 989 364 Wik, By oo itk wars base.. Complete infrusantolion pre-
Maline 37397 11615 11,435 ;:,5 4.2 e i st T Bty b wided, 4
Monmouth 10,193 3,135 030 967 1. 5
MOH:",Vemon 15,600 5"110 4,900 957 2.5 alne and power generator . * Dstribubon and Diulnn thresghout the
Ok Park 63,529 19,770 19,605 992 295 cauntry,
Ottawa 16,957 5,035 4970 987 05
Park Ridge 16,602 4,680 4,665 997 352 s
Peki 21,858 6785 6,640 97.9 0.7
Peoria V18ss 93325 32605 978 0B DETROIT DIESEL ENGINE DIVISION
g“‘nwr :;gg Lo ik g-: oy GENERAL MOTORS ¢ DETROIT 28, MICHIGAN
iver Forest v s 4 4 .
Rodkford 92927 25850 125400 983 0.9 SINGLE ENGINES ... 16 fo 275 H.P. MULTIPLE UNITS ... Up o 840 H.P.
Rock Islond 48,710 14,705 14410 98.0 4.4 D
Skokis 14832 4195 4,180 99.6 407 1t pays to Standardize on
Springfield 81,628 25495 24910 97.7 1.0 -
Sterling ) 12:817 3,970 3905 98.4 1.8 Yrite for Generotor Set Catalog 6 SA 20.
Streator 16,459 4790 4700 981 0.8
Urbana 22,834 5860 5785 987 0.7
Waukegan 38,946 11,165 11,015 987 203
West Frankfort 11,384 3,825 3,685 956 1.6
Wheaton 1,638 2915 2,875 98.6 19.6
Wilmette 13,162 4,845 4810 99.3 329
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FOR THE RECORD

_RADIO | RADIO RADIO
With Rodio With Rodio With Radio
c 1950 = 1950 : 1950
Arsa 8 52 - - | = Area ] 22 === - Area £ 2 = | =
s £ & H || B T £EE ¥ E |5 s EE 5 t | E
T2 L | E |9 IRF T2 | 31 ke oz 2| 5| E |9 |92
2 E B = I x| =
g8 de| 2 | 818 | 38| de | 2 [ 33 ] & | 2v | 3 | 8|3
Winnetka 12,105 3,240 3,240 100.0 30.2 | Monroe 13,262 3,920 3720 94.9 9.4 | Medford 66,113 17,530 17,430 99.4 325
Wood River 10,190 3,110 3,065 98.6 16.8 | Montgomery 32,46 10,345 9,960 963 48 | malrose 26,988 7,5 7,480 99.4 288
Morgan 35568 9,745 9,385 963 1.3 | milford
COUNTIES Moultrie 13,171 3,905 3,725 954 0.5 (unine) 14,396 4,125 4,055 983 225
Adams 64,690 19,515 18910 969 0.7 | Ogle 33,429 10,085 9,930 985 1.8 | New Sedford 109,189 32,850 32,285 98.3 11.0
Alexander 20,316 ,04 5345 885 1.0 | Peoria 174,347 50,820 49760 97.9 0.9 Newburyport 14,111 4,190 4, 97.6 224
Bond 14,157 4,295 4,135 963 4.2 | Perry /58 .760 6415 949 1.9 | Newton 1,994 21,320 21,175 99.3 32.0
8oone 17,070 4,990 4,870 97.6 1.8 | Pioh 13970 47280 4,175 975 1.2 | North Adams 21,567 6,305 6,190 982 102
Brown 7,132 2,285 2,160 94.5 0.2 | Pike 22,155 7,290 6850 940 1.4 | Northampton 29,063 6,470 6,415 99.1 1.1
Bursau a7, 11410 11,100 973 - 1.3 | Pope 5779 1,720 1,505 875 1.5 | Peabody 645 6,390 6,280 98.3 27.2
Calhoun 6,898 1,950 1,830 938 4.6 | Pulaski 13,639 3,925 3,360 85.6 0.3 | Pinsfleld 53,348 15220 14,945 982 12.6
Carroll 18,976 5,840 5705 977 17 | Putnom 4,746 1,395 1,330 953 1.1 | Plymouth
Cass 15,097 4,680 4,460 953 1.5 | Rondolph 31,673 8,415 7,980 948 5.0 (unine) 10,540 3,010 2,935 97.5 123
Champaign 106,00 26,555 26,090 982 0.6 | Richlond 16,889 5,275 5065 96.0 0.7 | Quiney 83,835 23685 23,570 99.5 29.6
Christian 38,816 11,885 11,480 96.6 1.1 | Rock Island 133,558 38,980 38,265 98.2 4.4 | Revere 36763 9,835 9,695 98.6 4l.9
Clork 17,362 5,680 5300 933 05 | St Clair 205,995 58,195 55750 958 14.3 | Salem 41,880 11,685 11,545 98.8 27.3
7 g Saline 33,420 |°;465 2,9 952 1.0 | Somerville 102,351 7,725 27, 99.1 28.5
Clay 17,445 5,435 5190 955 1.2 1
. 5 6380 5195 96.0 66 Songamon 131,484 40,000 39,115 978 1.0 Sauthbridge
Clinton 22,594 12'705 12'270 6.6 1.0 Schuyler 9,613 3,080 2,935 953 0.7 (wnine) 16,748 5,030 4,950 98.4 5.1
Coles 40,328 ) 5 96. 0 | Scott 7,245 2,375 2250 947 1.2 | Springfield 162,399 45,280 45875 991 2.3
Coak 4,508,792 1,307,865 1,282,305 98.0° 307 | Shelby 24,434 7,695 7405 962 1.0 | Tounton 40,109 10,540 10,385 985 21.9
Crawford 21,137 6,805 6505 956 0.9 | Stork 8,721 2,675 2,640 987 1.7 | waltham 47,187 11,975 11,875 99.2 30.2
Cumberland 10,496 3,355 3,190 951 1.5 | Stephenson 41,595 12,745 12,505 98.1- 0.9 | Webster (unine) 12,160 3,720 3,630 97.6 8.8
g Tazewell 76,165 22,335 21,780 975 08 Waestfield 20,962 6,025 5940 98.6 2.6
De Kalb 40,781 11,405 11,200 98.2 6.2 |
De Wi 16.894 5400 5215 966 09 | Ynon 20,500 5,415 5130 94.7 0.9 | Woburn 20,492 5,225 5,155 98.7 32.0
H . g e - g Vermilion 87,079 26,335 25535 97.0 1.0 | Warcester 203,486 54,575 3,995 989 13.8
Douglas 16,706 5,280 5005 943 1.9 | Wabos 14,651 ,520 4,355 963 0.8 COUNTIES
Du Page 154,599 42,350 41,745 93.6 27.7 | Warren 21,981 6,535 6,395 979 1.6
Edgar 23,407 7,335 7,020 957 0.3 | Washington 14,460 4,530 4230 934 4.6 | Barnstable 46,805 14205 13,815 973 5.9
Edward 9056 2950 2815 954 1.2 | Wayne 20,933 6,490 6115 942 0.7 | Berkshire 132,966 37,760 36, 97.8 100
ALl 4 i L ¥ - White 20,935 6535 6195 948 0.5 | Bristol 381,569 109,075 107,150 98.2 19.5
Effingham 21,675 5,230 5935 953 05 ' i 4 Duk 5 633 1.725 1.675 97.1 82
Whiteside 49,336 14,730 14,400 97.8 2.1 vkes \ . f A I
Fayette 24,582 7,190 6900 960 1.9 | wy 134,336 36,840 36,170 982 181 | Essex 522,384 150,630 148,490 98.6 262
Ford 15,901 4,925 4,800 975 1.0 | wWillomson ,621 15,550 14,760 94. 1.0 Franklin 52,747 5,540 15155 975 15
Franklin 48,685 16,100 15200 944 1.2 | Winnebago 152,385 42,380 41,635 982 0.9 | Hompden 971 102,750 101,620 989 2.3
Fulton 43,716 14,030 13,500 962 0.9 | Woodford 21,335 6250 6,065 97.0 07 | Hampshire 87,594 21,485 21,230 988 1.2
Gallatin g 2’865 2590 904 05 Middlesex 1,064,569 283,520 280,190 98.3 28.4
IS'aSZ 5,830 5'52 ¥ 5'1 - Nantucket 3,484 1,070 1,055 986 0.1
Greene , . 920 939 5. 5 ’ Norfolk 392,308 105,890 105,205 99.4 28.7
Grundy 19,217 5,780 5625 973 8.1 tate of Massachusetts Plymauth 189,468 54,500 53,530 98.0 20.2
Hamilten 12,256 3,880 3,585 924 1.0 . . Suffolk 896,615 240,416 235290 93.3 25.6
Honcock 25,790 8,050 7,810 970 07 Radio & Television Worcester 546,401 149,955 147,770 98.5 162
Herdin 7.530 2,180 2,000 917 0.7 . -
Henderson 8416 2475 2400 97.0 28 1950 Census of Housing
Henry 46,492 14,555 14,270 980 3.2 State of New York
Iroquois 32,348 9,655 9385 972 3.5 RADIO . ..
Jackson 38,124 11,250 10,550 93.4 0.8 With Radie Radio & Television
Jasper 12,266 3,810 3,600 945 0.7 1950 .
JofFerson 35802 11225 10,620 946 1.9 Ares . 1950 Census of Housing
Jarsay 15,264 4,165 3915 940 8.8 s 'E‘E 5 T [ =
Jo Daviess 21,459 6225 5975 960 1.0 3| 55| 2 | & Sz _ RADIO
Johnson 8729 2,610 2,385 91.4 2.1 33 32 H 5 |5 1 With Rodio
Kane 150,388 42,290 41,600 984 21.9 o a z e lea 1950
Kankokee 73524 17,590 17.075 970 83 | s om |—
Kendall 12115 3505 3440 981 139 | The State 4,690,514 1,288,620 1,270,120 98.6 21.5 LY 2 ‘E.:E: ¥ = E‘
K 54,366 16865 15395 97.2 25 - -2 = 4
L::: 179,097 45925 45230 985 23.7 | Boston  Not Available 638,520 630,915 98.8 27.7 Ba 43 E E o
X , 5 S0 3 5
La Salle 100,610 29,620 29,080 98.2 1.2 | Brockton " el el ol e | ot | ¥ | F|&
Lawrence 20539 6285 5930 944 o8 | Lol River " e s W b
Les 36,451 9245 9105 985 17 | fowre o 35510 34775 979 258 Tln sm. 14,830,192 4,254,980 4,184,340 98.3 248
Logon " 2 TR N B ) HOLEE 2 el Gl b B e o
” X " K any-schenedia
Legon 20,671 7925 7720 974 0.8 Pi'tisﬁo'l‘dl . Troy  Not Available 151,445 149,520 98.7 21.6
McDonough 28,199 8,480 8,200 967 1.4 | Springfle .
McHenry 50,456 14,780 14,630 99.0 16.0 Holyoke . 112,075 110,995 99.0 2.2 | Binghamton o 52,700 51,855 984 4.7
McLean 76,577 22,445 22,070 98.3 1.0 | Worcester 73,865 73030 98.9 153 | g gq " 304,055 300,730 98.9 23.4
Macon 98,853 30,235 29,495 97.6 0.9 URBANIZED AREA New York- -
Macoupin 44,210 14,145 13490 95.3 5.4  Boston 2,233,448 604,430 597,210 98.8 277 Northeastern "
Madison 182,307 53,325 51,535 966 14.9 | Brockton 92,116 27,520 27,120 98.5 214 :"v J;rs:kv 3,711,755 3,655,305 98.5 332
Marion 41,700 - 13,255 12,600 95.1 1.9 | Fall River 118,120 34,120 33,360 97.8 23.9 ew Yo "
Morshetl 13025 3985 3895 977 10| Lowrence 112,309 32,820 32,260 983 755 ;‘;’:""J.mv 2,764,220 2,720,930 98.4 310
ason . h 4 - . 29,105 28,550 98. b o
Massac 1359 4205 3ms a9 op | vt ML TV nes 8o s | Porton 947,535 934,375 98.6 397
Menard 9639 2,95 2,865 96.6 1.4 | s"‘_‘:' ol : L ; Rochester " 141,480 139,670 987 159
pril eld-~ "
Mercer 17,374 5,225 5115 979 34 Holyoke 356,908 98,615 97,645 990 2.1 SY;HCUM . 7995,3850 g,::g 989 16.2
Warcester 219,330 59,110 58,495 99.0 14.6 | Utico-Rome 58 990 98.0 110
URBANIZED AREA
o d'::?:,: n::'::“ Albany-Tray 291,897 86,085 85,035 988 202
| (vninc) 11,633 3,460 3,360 97.1 6.0 | Singhamton 144,011 41,740 41,235 988 4.7
Attleboro 23,809 6,960 6915 994 260 | Buffale 798,043 223,905 221,745 99.0 245
Beverly 28,884 8,260 8,160 98.8 228 Nahvlv rm:s-hm
o
Bostan 801,444 214,855 211,050 982 242 New Jersey 12,296,117 3,556,325 3,502,945 98.5 333
Brockten 62,860 18,915 18,590 983 208
R E s U L T s , Combridge 120,740 32,305 31,890 987 23.1
H Chelsea 38,912 10,465 10,305 98.5 31.8 |
Chicopes 49211 12,525 12,415 990 1.8
THAT'S US Clinton (vninc) 12,287 3,495 3,445 936 18.9
Everett 45982 12,245 12,155 99.3 347 BASEBAI‘L
C H N s Fall River 111,963 32,385 31,640 977 23.6 SOUND EFFECT
Fitchburg 42,691 12,325 12,170 98.7 24.3
HALIFAX NOVA SCOTIA Gardner 19,581 5,495 5400 93.3 107 RECORDS {I
Gloucester 25,167 7,335 7,240 987 27.0 5 D/F SPEEDY-Q DISCS |
ae . . Greenfield |
Maritimes Busiest Station Cenine) 15075 4,680 4,600 983 1.1 m:llﬂ'l)l REQUIREMENTS
Haverhill 47,280 14,370 14,100 98.1 24.2 or$2, 00
-
5000 WATTS—NOW! Holyoke se661 15835 15635 987 1.4 | *
terested?  Ask Lawrence 80,536 23,620 23,170 981 23.9 Order €.0.D. Today While Supply Lasts
nigrested : ] .
Leominster 24,075 6925 6,830 98.6 283 Charles Mlchelson, Ine.
JOS. WEED & CO Lowell 97,249 26675 26,155 981 245
- ) Lynn 99,738 28,955 28,700 991 29.8 | 15 West 47th 5t.. N. Y, 36 !
350 Modison Ave., New York Malden 59,804 16,700 16,510 989 33.2 | |
Morlborough 15756 4410 4,345 985 305 i
Page 104 ® April 13, 1953 BROADGCASTING ® TELECASTING



| I_ RADIO | | | RADIO | | RADIO
| With Radio_ | With Radio With Radio
c 1950 | . 1%50 - 1950
Ared & 5o == = Area 2 3 c— | =11 « Area F 5 B = =
S | £5 3 T X g €S b £ |t 5 | =t 3 E | E
—_ =% £ ¢ < = =i - @ & —_ =i £ F R
si‘” t | ¢ |92 33 | FE | E | Y 9z 52 | $8 | E 4 % |52
59 3g | 3 5 | 5" %0 % > 5 | s S0 3§ 3 5 | 8"
| =a | O Z | & o [ (=13 z o fa | +=a o F4 o e
Niagora Folls 97,620 27,395 27,180 992 219 | Franklin 44,830 11,850 11,450 966 0.6 | New York 1,960,101 603,365 585675 97.1 15.1
St B Fa RPN AT HED s owioad T Vi W CUES &b
Schenecrady 123,273 37,575 37,215 99.0 241 | Genessee R L L gﬂﬂdﬂ Eine. aus  cdim 33-; e
Syracuse 265286 74700 73945 99.0 160 | TN 4705 1340 1275 951 45 | oneedese 6172 16495 16195 982 70
Utica 17,424 34,260 33,655 982 126 | fimer 61,407 18,155 17715 97.6 7.4 | Orange 152,255 42,925 = 41885 97.6 14.8
URBAN PLACES Jefferson 85,521 24,845 24,390 982 1.2 | Orleans 29,832 8915 8780 985 9.4
Kings 2,738,175 784,595 773,080 985 344 Oswego 77,181 21,350 20,970 98.2 114
Albany 134,995 41,090 40.440 98.4 18.5 Lewis 22,521 6,025 5735 952 2.6 Otsego 50,762 14,97 14,520 97.0 2.8
Amsterdam 22,240 9,795 9,645 98.5 16.5 Livingsten 40,257 10,625 10,385 97.7 103 Putnam 20,307 5,555 5395 97.1 21.0
Auburn 36,722 11,260 10,090 89.6 6.0 | Madisen 46,214 12,790 12,565 98.2 10.0 | Queens 1,550 455,080 451,375 99.2 377
Batavia 1779 5165 5710 99.3 12.4 | Monroe 487,632 141,480 139,670 987 159 | Rensselaer 132,607 37,255 36,745 98.6 20.8
Beacon 14,0612 3,590 3530 98.3 99 Montgomery 59,594 17,885 17,580 98.3 14.6 | Richmond 191,555 50,890 50,200 98.6 38.5
Binghamten 80674 23.230 220885 98.5 4.4 | Nassau 672,765 187,235 185,840 99.3 459 | Rockland 89,276 21,565 21,170 98.2 33.0
Buffalo 580,132 163,775 161,985 989 23.1
Cohoes 21,272 6,255 6,205 992 2490 —_— S —
Corning 17,684 5,360 5,290 98.7 1.2
Cortland 18,152 5,430 5,355 98.6 3.9
Dunkirk 18,007 5,280 5,240 97.4 16.1
Elmira 49,716 14,435 14,215 98.5 1.0
Endicort 20,050 5,880 5,830 99.1 4.3
Floral Park 14,582 4,370 4,340 99.3 39.5
Freeport 24680 7,025 6970 992 396
Fulton 13,922 4,250 4,215 992 14.6
Garden City 14,486 3,970  3.960 997 45.9
Geneva 17,144 4,820 4,760 98.8 3.8
Glen Cove 15,130 3,900 3,855 98.8 35.0
Glens Falls 19,610 5,785 5480 947 127
Gloversville 23,634 7,660 7,530 983 114
Hempstead 29,135 8,360 8,245 98.6 40.5
Homell 15,049 4,650 4615 99.2 0.6
Hudson 11,629 3,390 3,290 97 15.0
Ithaca 29,257 7,035 6,930 985 0.9
Jamestown 43,354 14,095 13,885 985 2.8
Johnsen City 19,249 5,660 5565 983 49
Johnstown 10,923 3,480 3,450 99.1 103
Kenmore 20,066 5,975 5,965 998 23.3
Kings Park
{uning) 10,960 635 625 98.4 504
Kingston 28,817 8,610 8465 983 3.0
Lackawanna 27,658 6,530 6,440 98.6 .0
Lockport 25,133 7,470 7,405 99.1 12.6
Long Beach 15,586 4,675 4,620 988 51.2
Lynnbkreck 17,314 5,075 5,040 993 40.0
Mamaraneck 15,0016 4,290 4,235 98.7 352
Massena 13,137 3,610 3,575 99.0 0.3
Middletown 22,586 6,130 6,040 985 159
Minecla 14,831 4,7¢5 4,025 98.1 41.1
Mount Vernon 71,899 20,760 20,435 98.4 34.6
Newark 10,295 2,300 2,280 99.1 8.5
Newburgh 31,956 10,080 9925 985 14.9
New Rochelle 59,725 16,155 16,000 99.0 36.6
New York City 7,891,957 2,311,540 2,273,360 98.3 29.6
Niagara Fells 90,872 25,690 25,505 99.3 21.7
Narth
Tonawanda 2473 7,015 6915 986 248
Ogdensburg 16,166 3,960 3ING 987 0.5
Olean 22,884 6,625 6,525 98.5 1.3
Oneida 11,325 3,475 3,420 984 12
Oneonta 13,564 4,125 4,040 97.9 1.1
Ossining 16,098 3,970 3,940 99.2 31.7
Oswego 22,647 6,070 6,020 992 11.0
Peekskill 17,731 4,910 4,825 98.3 319
Plattsburgh 17,738 4,625 4,570 988 04
Port  Chester 23,970 6,600 6,535 99.0 41.8
Poughkeepsie 41,023 12,165 11,895 978 11.2
Rensselaer 10,856 3,185 3,140 986 244
Rachester 332,488 97,855 96,425 985 14.6
Rackville
Centre 22,362 6,280 6270 99.8 447
Rame 41,682 10,320 10,175 98.6 11.6
Rye 11,721 3,170 3,160 99.7 39.0
Saratoga
Springs 15,473 4,430 4,315 974 17.8
Scarsdale 13,156 3,360 3,335 99.3 378
Schenactady 91,785 28,110 27,795 989 227
Syracuse 220,583 62,150 61,435 988 15.2
Tonawanda 14,617 4,300 4,275 994 235
Troy 72,31 20,245 20,050 99.¢ 20.1
Utica 101,531 29,705 29,105 98.0 12.7
Yalley 5tream 26,854 7,735 7,650 989 47.
Wotertown 34,350 10,325 10,195 98.7 0.7
Watervliet 15,197 4,330 4,285 99.0 19.6
White Plains 43,466 11,830 11,735 99.2 30.0
Yonkers 152,798 44,560 44,055 989 33.3
COUNTIES
Albany 239,386 71,095 70,100 98.6 20.3
Allegany 43,784 12,220 11,890 973 1.3
Bronx 1,451,277 417,610 413,030 989 31.5
Eroome 184,698 52,700 °51,855 934 4.7
Cottaraugus 77,901 21,945 21,450 97.7 4.7 sooo WATTS
Cayuga 70,136 19,855 19,430 97.9 7.0 ®
Chautauqua 135,189 40,995 40,180 98.0 7.1 2 N B c
Chemung 86,827 25,185 24,710 98.1 1.0 X
Chenango 39,138 11,255 10,960 97.4 3.2 970 KILOCYCLES
Clinton 53,622 13,075 12,660 9468 1.3 \
Columbia 43,182 12,825 12450 97.1 144 =~ FREE & PETERS, INC,,
Cortland 37,158 10,510 10,270 977 43 @ . N
Palayscine 44,420 12680 12295 57.0 1.3 Exclusive National Representatives
Dutchess 136,781 33,765 32,950 97.6 103 ﬂ
Erie 899,238 250,425 247,720 98.9 24.2 S
Essex 35,086 9,615 9320 %9 14 _
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FOR THE RECORD

~_RADIC i | . RADIO ] RADIO |
With Radio With Rodio | With Rodio
. 1950 l . 1950 . 1950
Area .8 oo = | Area 8 o2 = s Area 8 5o ‘
s 2| 31353 s |2 5| 513 E1E 5|33
TR O3ROE |G F I - TRl %R | Bl Y%z
g2 | de | 2 | &2 | 2 | &g | 2 [ & |8 | 82 | 88 | 2 | & |&
§t. Lawrence 92.::; ﬁggg 24,460 g;.g 12.3 gu on 243,8{3 7g,sg 69,170 73 22.; Hacking 19,520 5,680 5265 927 4.8
aratoga X h ) o 3 efiance 11,2 , 4. 3,35 97. X
Schenedtedy 142,497 43,095 42,675 99.0. 24.2 | Delaware 117806 3168 3115 984 159 | Holmes 10.760 RS, 675 B3 47074 2 2.1
Schoharie 2,703 6,465 6235 964 9.6 | East Clevelond 40,047 13,025 12,945 99,4 22.0 | Huron 39,353 11,595 11.335 97.8 8.4
;thuylor lzg,;gg ;,l:gg T'Eg g;; g: Er“ Liverpool 24,17 7,255 7,135 98.3 10.2 Jackson 27,767 7775 7,275 93.6 2.1
eneca f ; ; 5 yria 30,307 8,865 8,740 98.6 23.3 .
Steuben 51439 25870 25165 97.3 14 | Euclid 3139 11,75 11,325 996 345 | prersen 6,495 26305 25585 970 7.9
Suffolk 276,129 70,380 69,000 98.0 283 | Findlay 23,845 ,855 7725 983 5.8 | Knmox 35,287 10,365 10,095 97.4 82
Sullivan ;g'ﬁl 1;,;33 1;..28 9’:.73' ;.: :oslorin 14351 5,:14200 4,255 97.1 133 | lake 75,979 21,615 21225 982 236
loga h a K . N remont " A 5,090 988 12,1
Tompkins 59122 15435 15700 978 1.8 | Garfeld Heights 21662 3800 5795 996 356 | Lourenee SRl Uil e EREE EX
Ulster 92,621 27,355 26,615 97.3 47 e o3 2,800 2760 98.6 5.2 | Licking 70,645 21,330 20,845 977 109
Warren 39,208 };.g:g }g.zgg 342 lg.: :h.miloon s1,9§| 11,350 1:,%3 97.2 2.9 | Logan 31,329 9,615 9,445 982 5.7
ashington . B i . « onton 16,333 4,940 N 95.7 4.0 i
Wayne 57,32 16,31 15,955 97.8 8.1 Krom 12,418 2880 20625 981 263 Lorain 148,162 40,700 39,755 97.7 20.6
Woestchester 625816 173,500 171,560 98.9 34.2 | Lakewood 68,071 22,290 22125 99.3 21.4 | Luces 395,551 114,050 112,925 99.0 247
Wyoming 32,822 8, 8,780 98.3 10.1 Laneaster 24,180 7,565 7.3%0 97.7 20.6 Madison 22,300 5,880 5470 930 192
Yates 17,615 5,310 5,145 969 4.6 Iilm' :g;:; :;:alg :gg}g ;g-; };-: Mahening 257,629 69,855 68,170 97.6 5.8
oram » 'y » 5 o .
: Mansfield 43581 13,485 13180 977 ' 6.3 m";’."“ :::f; ::'::g ::gs 584 8.1
. Maple Heights 15,586 4,135 4,135 100.0 42.4 edina i / 405 97.4 19.8
State of Ohio Maristta 16,006 4975 4830 971 0.8 ::'9’ 2:';117 G729 Gerid R U
. et Marion 33,817 10,110 9,980 98.7 7.9 reer 28,31 7,770 7,635 983 21
Radio & Television Martins Ferry 13,220 3,995 3,925 98.2 21 | Miami 61,309 18,655 18,235 97.7 18.9
1950 Census of Housing mﬂ‘:;:"% g;.ﬁg; g,;:g :.:;g :;,: 14-; Monres 15362 4,455 4,040 929 07
iddletewn ) ’ " 4 255 | 398,441 113,305 110,985 98. :
RADIO Mount Vemon 12,185 3950 3,855 97.6 81 | gorooroy 12,836 3950  3.770 ::g 2:;
T With Radio Newark 34275 10895 10640 977 98 | 5 17168 : G : :
(950 New Philadelphia 12,948 4135 4,020 97.2 2 | Morow . 4950 4820 974 7.3
A s - Niles 16773 4,690 4,605 982 5.3 | Muskingum 74535 21,820 21,105 967 15
red = ge H £ |5 Norwood 35001 11,150 11,080 99.4 287 | Noble 1,750 3,300 3085 935 14
o £t £ 8 | &z | Painesville 14,432 4,225 4,095 959 17.7 | Ottawa 29,469 8,785  B,595 97.8 15.0
22 g;i H 5 |3 s_urma f:'::; ;,:g: ;.:4?-: ;:}5; :Il;g Paulding 15,047 4,445 4,320 97.2 1.3
= £ 2 = G qua ’ g ¢ o Perry 28,999 8,170 7,840 960 5.0
Portsmouth 36798 11,320 10,945 967 15 | prgewa 20352 7945 7025 956 151
n.; ,Z'R" 7,946,627 2,288,765 2,230,155 97.4 17.4 | pooye River M2 3335 3315 9.4 356 | o ¥ B I 1O e 1
.M.A, ’ ! 4 ) ! ke e B ¥ . e
Akron 410,032 118,350 116,555 98.5 21.7 | Salem 12,754 3,975 3,930 98.9 113 | poyage 63,954 17,160 16,765 97.7 208
Canton 283194 80,190 78,275 97.6 131 | Sandusky 29,375 9,100 8,365 57.4 84 | pop GITE U0 T A0 A
Cincinpati 904,400 272825 265,150 97.2 266 | ghaker Heights 28,222 8,455 8,420 99.6 34.4 i y ‘ n o
Cleveland 1,465,511 423730 417,600 986 255 | 2. g g / d 4| Putmam 25248 6,930 6740 97.3 2.8
Columbus 503,410 143,140 139,675 97.6 245 | Sidney 11,491 3,530 3,495 99.0 N5 | ppiond 91,365 26,175 25,575 977 5.8
auyt%n 457,333 129,005 126,300 97.9 27.9 | South Euclid 15432 4,490 4475 997 342 | oo i s R o= e
amiiton. 2 g U 0 " .
Middletown 147,203 40,735 39,605 97.2 265 | -Pringfield 78508 23415 22815 974 135 | goqgunky 45114 13,845 13570 980 117
Lima 88183 25645 25,180 982 1.8 | Steubenville 35,672 10,185 9895 972 B7 | g 82910 23315 22155 950 13
Lorain-Elyria 148,162 40,700 39,755 97.7 20.6 Struthers 11,941 3,250 3,145 968 3.2 Senec. 59 978 15,260 14,905 97.7 8.0
Springfield N1,661 32,325 31,525 975 151 | rvigfin 18,952 5,490 5425 96.8 6.3 neca J . . . .
Telede 395,551 114,950 112,925 98.2 24.7 ’ ' ' i " Shelby 28,488 8,090 7.915 978 9.5
wg..n:g- He 354,092 99,405 96,015 966 4.0 Imdo ’?3'217 5:"‘13: s;,::: ;:'2 200 | S Sebb) LD Lo b k)
teybenville X H X X . roy K K i 4 200 .
Youngstown 528,498 145,140 141,720 97.6 60 | University :“'“":'I 410032 118350 116,555 985 21.7
i N566 3040 3,040 1000 456 | Trembull 158,915 44,370 43,325 976 7.6
URBANIZED AREAS
v W 10,364 3350 3995 98.4 0.6 Tuscarawas 70,320 20,685 19975 966 2.4
Akron 366,765 106,235 104710 98.6 2.6 | Yan Wert ; d 3 2% | Union 20487 6035 5860 971 15.6
Canton 173,917 50,940 49,930 98.0 12.4 | Warren 49,856 14,530 14335 987 7.2 | T, i 8365 185 oy -
Cincinnoti 813,292 249,320 242,335 97.2 26.2 | Washington 10,560 3,320 3215 968 154 | von Wert g 4 ' 97.8 07
Cleveland 1,383,599 399,785 394,095 98.6 256 | Wooster 14,005 4,230 4210 995 &0 | Yinton 10759 2,670 2625 914 0.9
Columbus 437,707 123,955 121,030 976 242 | ¥enin 12,877 3940 23,795 953 225 | Worren 38,505 10780 10,345 960 22.3
Dayton 346,864 93,445 96,540 98.1 28.4 y Washingten 44,407 13,080 12,395 948 1.3
Hamilton 63270 18410 17,875 971 a7 | Joumgstown. 168,330 - 44,965 43925 977 43 | 58,716 16,025 15,180 94.7 1.7
; Zonesville 40,517 12,400 12,010 96.9 2.3 ay: ‘ i , .
Springfield 82,284 24,295 23,660 97.4 136 Williams 26,202 8,270 8,100 97.9 2.4
Tolede 364,344 104,980 103,180 98.3 249 COUNTIES Wood 59.605 16415 16240 977 168
Youngstown 298,051 81,690 79,930 §7.83 5.4 | Adams 20499 6075 5600 922 35 | L0 Ty sen  aeae .
URBAN PLACES Allen 88,183 25645 25180 982 18 | " '" g : el (2 B
Akron 274,605 80,405 79,310 98.6 20.3 :s:::“:"l -“;:v:‘;: ;g-;ig 2?::2 ::-: :-; =
Alliance 26,161 7.870 7,725 98.2 12.6 D g ’ ¢ . g
aond Mz ans 4e0 swa jog | Ahew o B4p e a6 el 22 D G ST
Ashtabyl 23,696 6,915 6,795 98.3 1.8 glaix " . ' ' . i A
Athons 11,660 269 2645 983 3.9 | Delmont 87,740 23475 24535 963 2.3 TR & RIS
Barberton 27820 8050  7.835 97.3 186 | Brown 22,221 6625 6210 937 105 1950 Census of Housing
Bellaire 12,573 3915 3765 962 1.3 | Butler 147,203 40735 39,605 97.2 265
Bellefontaine 10,232 3,295 3,240 983 6.7 | Coroll 19.039 5195 5080 978 3.5 RADIO
Bersa 12,051 3,100 3,085 99.5 263 Champaign 26,793 8,195 7820 954 13.3 With Rodio
Bexley 12,378 3515 3515 1000 31.2 | Clork 1me61 32,325 31,525 975 1s.1 o 1950
Bowling Green 12,005 2,750 2,695 98.0 157 | Clerment 42,782 11,910 11,360 954 21.6 Area 3 8g | . =5
Bucyrus 10327 3420 3380 988 2.4 | Cliaton 25572 7,675 7,395 964 122 2 £t 5 LRES
Cambridge 14,73% 4,765 4,640 97.4 0.7 Columbiana 98,920 28,615 27,880 974 9.3 ':E' ;E' E t pd
Campbeil 12,882 3285 3,105 945 1.4 ‘é°"'°r"°; :;';;; I'l’v::: 1‘1":202 ::-; ;: ca | 4 zZ | o la
Canton 16,912 34,415 33,630 977 103 Al " . . d d
! ' ! The Stat 1,521,341 472,600 458,445 97.0 0.5
Chillicothe 20,133 6475 6,365 983 10.0 Cuyahoga 1,389,532 402,115 396,375 98.6 25.6 S MA.
Cincinnatl 503,998 156,475. 151,280 967 232 | Darke 41,799 12,520 12,055 963 130 | o4y 704,829 226220 22,510 979 0.5
Cieveland 914,808 263,645 258,645 98.1 23.4 | DeRance 25925 7695 7510 976 33 | oo \LI7ED AREA
Cloveland Hesights 59,141 17,655 17,610 99.7 26,5 | Delaware cpro Lty O Ehar () mar 512643 168,420 165375 98.1 0.4
Erie 52,565 15525 15145 976 9.0 | Porfan z 4 ' . "
Cojumbus 375,901 108,140 105,430 975 233 : N
Conneaut 10230 3245 3190 983 67 | Fairfield 52,030 15450 15005 971 180 URBAN PLACES (10,000 or more)
Fayette 22,554 6,665 6410 962 151 | Aibany 10,115 3,315 3,235 97.6 —
Coshocton 1,675 3790 3,69 974 1.7 n
Covohoga Falls 29,195 8670 8,625 99.5 31.8 | Fronklln 503,410 143,140 139,675 97.6 24.5 | Astoria 12,331 4,380 4,190 957 20
yohoo g ' R ST 25,580 7,530 7,350 97.6 102 | Bend Ul B s i o
Gatlia 24910 4175 5470 91.8 1.3 | Corvallis 16207 4090 4045 989 05
Geouga 26646 7,430 6855 923 19.4 | Eugene 35879 10,945 10710 979 0.2
WANT A DIFFERENT TV SHDWZ Greens 58,892 15700 15315 975 24, | Klamath Falls 15,878 5,330 5215 978 05
Popular, well rated, entertaining? Guernsey 38,452 11,140 10,695 960 1.5 | Medford 17,305 5,700 5550 974 0.4
The Sportsman’s Club Hamilten 723,952 219,500 213,365 97.2 259 | Pendlston M774 3390 3,320 579 04
. ] . 373,628 125,600 123,035 98.0 0.4
52 great 15 minute hunting, fishing and outdoor penel Hancock 44,280 13950 13,720 98.4 6.4 | Pertland G G g
showe. Write for audition prints. Hardin 28,673 8,570 8,260 964 2.6 | Salem 4340 13N 12,855 980 05
SYNDICATED FILMS Harrisen 19,054 5645 5415 959 4.2 | Springfeld 10,807 3,235 3,185 985 0.2
1022 Forbes Strest  burgh 19, pa o EXPTes 11355 | | anry 22,423 6,695 6470 96.6 9.5 | COUNTIES
Highlond 28,188 §,530 8,120 952 57 | Baker 16175 5105 4915 963 07
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' RADIO _ T RADIO | RADTO 7
With Radio With Radio : With Radio
. I 1950 . 1950 . 1950
Ares 2 | &P . e | = Area 2 52 - Area 2 82 | *
| £% i § |5 s | =5 H £ |t 5 | £= 5 £ |z
53 | 55 e S |0 =3 | §% e S (6> =3 | 3% e S (S5
g& ;g- s .i I'-’l- %g- 3 g- H s - 8a gﬂ. g - =
28 I+ z 2 | & T F 2 | & 2 dx | =z | 2 |&
Benton 31,570 B&15 8,455 98.1 0.5 | Cannonsbur 12,072 3,405 3,385 988 7.9 | C h 10,498 970 , 5 12
Clackomas 86716 26785 26095 974 03 | g oracpolis 2970 2,955 99.5 121
Clotaap. 0776 19198 9ds 9es 10 l Carbondale 16296 4,445 4,380 985 1.9 | Darby 13154 3,560 3525 99.6 44.4
a d r d ' .
Coos 42265 1325 12690 987 04 | Carlisle 16812 4765 4,675 98] 2.0 | Donora 12,186 3,360 3,280 976 4.9
1a-1.1 ), - v - o
Cur 6,048 2,030 1,930 95.1 0.2 Carnegie 12,105 3,400 3,360 98.8 12.2 D ant 13,405 4,275 4,250 994 13.
Doschutes 21812 6740 6605 980 0.3 o 32
Dougies 54549 15840 14990 546 05 Chambemburg 17212 5760 5080 984 45 | Dubois 11,497 3430 3360 98.0 2.0
iliam ¥ . —_—
Smnt 2,1312; 2,;25 ?,ggg ga_o 0.8 | Chester 66,039 17,325 16,810 970 3.5 Durimore 20,305 5,425 5330 982 2.1
arnay ', 1,735 5 1.9 — o
Hood River 12740 3945 3815 67 05 | Clairten 19.652 5,025 4955 98.6 120 | pb0iene 17,620 4855 4,740 o7.6 10.2
j:&kson 52,2;2 u‘a,;gg lz.z:g ;g% ?,2 Caatesville 13,826 3,815 3,745 982 20.8 E 35632 10,180 10,020 98
5 , E X K ston X ), 0, K ¥
J?s:;;?'{:e 2502 45 7w 336 04 | Columbia 1,993 3280 3230 985 25.9 ; ) Ll L
Kiamat 3 13,1 12,625 963 0.8 - Ellwood City 12,945 3,685 3,645 98.9 10.
G B ML | cweme  m e am e ol |
ano : ;i g 0 03| con X 6 2,620 985 40.4 | Eri 130,803 ! 2 22,
Lincoln 2,308 6855 649 o4y 04 | conshohecken ne 36940 26265 982 229
Linn 54,317 16,080 . 15515 9.5 0.6 —
Malheur 23223 6325~ 6095 96.4 0.6
Marion 101,401 28,995 287295 97.6 0.4
Marrow 4,78 1, 1,370 951 —
Multnomah 471,537 155,385 152,170 97.9 05
Polk 6.31 775 '500 968 1.0
Sherman 2,271 730 710 97.3 2.
Titlomook 18,606 . 5725 5520 964 0.7
Umatilla 41,703 12,345 11,930 966 0.3
Union 17962 5790 5615 97.0 05
Wallowa 7264 2240 245 958 0.2 |
Waseo 15,553 4,950 4720 954 0.5
Washington 61269 18950 18810 982 07 |
Wheslar 3313 955 880 921 05
Yambhill 33,484 10095 9815 972 05 i
State of Pennsylvania
1950 Census of Housing
Radio & Television
RADIO
- With Radio
1950 A
Arsa S -X-]
' s 2£ | s | 5|z
5 £ H
33| 55 % |9 |82 RECORDED ON THIS ONE REEL OF
28 32| 2 | 3|8
e Sire T0ATBOTZ 2881,380 2819455 76 167 TAPE THERE ARE ONE HUNDRED
SMA.
N | SUCCESSIVE COMMERCIALS AND
e aham=
Easton 4720 120880 119055 %3 155
Altoona 39514 39,055 39, 7 .
B 09308  e1g0s 80200 92 208 ANNOUNCEMENTS. THE AUTOMATIC
Harrisburg 2927241 82780 81,210 981 37
{ohnstown ;gl,:;‘s; ﬁ'glg Zg';gg gg’g 193 F T RR "-I- PI- AY
Lancaster 4,71 % B B x
Philadelphia - 3,671,048 1,001,020 982,530 982 36.4 o o OMO ow W
Pittshureh  2.213236 607,870 595,080 979 13.1 STATl N
pedid i T TR E D
cranton 257,396 125 h B o
o e EACH AT THE CORRECT TIME — EACH
Hazleton 392,241 106510 104,455 98.1 15
York 202737 $8)520 57,385 9B 10.6
URBANIZED AREA IN ITS RIGHT PLACE.
Allentown- ‘
Bathfehem 225,962 61,765 61,145 99.0 16.1
Altoona 86,614 25115 24700 983 2.0
Erie 151716 41,860 4150 983 24.0
Harrisburg 189,646 49,630 48990 9B.7 39
lohnstown 93354 125540 25,085 982 9.3
Lancaster 75280 22,275 21,895 98.3 27.1
Plilcdelphia 2922470 81045 77,310 983 g7.o|
Pitsburgh 1,532,953 428,935 421,210 982 4.3 :
Reading 154,931 45985 45385 987 17.4 | your chance fo see it ...
$erantan 236,076 65,825 64,615 982 1.4 |
o™ 271589 74250 72995 983 1.0
azleton h X X £ .0
W R R THE AUTOMATIC STATION
URBAN PLACES
Aliquippa 2,132 6530 6370 975 90 OF TOMORROW
Allentown 106,756 29,985 129,735 992 17.9
Altoona 77077 22,540 22,145 932 1.9
Ambridge 16429 4610 4505 977 56 M'u P[EX
Amold 10263 2,975 2915 98.0 &7 . .
Beover Falls 17,375 5075 4980 981 67 4 display
Bellovus 1,604 3695 3,685 997 136
Berwick 14,000 4,075 4,000 982 07 at the NARTB Convention
Bethel 11,324 3,065 3020 985 162
Bethfshem 66,340 17,810 17,565 98.6 9.7 .
Bloomsburg 10,633 3330 3270 982 05 Los Angeles, April 28th through May 1st
Braddock 16488 4415 4275 968 129
Bradford 17,354 5340 5240 98.1 0.4
Brentwood 12,535 3,755 3,715 98.9 208
Bristol 12710 3,408 3,358 8.8 43.1
Butler 23,482 6,995 6,895 98.6 110
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Turn o
catastrophe
into a mere

!
i
Tl

inconvenience
with this!

A “U.S,” Stand-by
Electric Plant s
your best protec-
tion against loss
due to power fail-
ure. The complete
“uUSsr line  in-
cludes units from
300 watts to 200
KW. Write for
literature.

UNITED STATES
MOTORS CORP.
420 Mebraska St.,
Oshkosh, Wis,

L I 4
L

HANNAH

published by
Hollis

RECORDED BY

SILVANA MANGAND. . . (MGM)
PAUL WESTON. . . (Columbia) |
THE THREE SUNS . . . . (Victor)
DICK HAYMAN . .
RAY BLOCH.
AL CAIDLA. .

. . (Mercury)
.(Coral)
« oo .. (Victor)

BROADCAST MUSIC, INC.

SED FIFTH AVE., NEW YOHRK 36

MLW TIAK = CHIGRED « BOLLYWOOD - TDAINIL = ROSTEIAL
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FOR THE RECORD

T ] RADIO | 1 RADIO 1
I ' [_With Radio _ | _With Radlo_|
c ‘ 1950 [ c . 1950 {
Arsa 2| B2 | 5| 2% aea | 2 BRI .| 2|3
5| £ | 5 | & |8 =3 | 55 | £ | & |9»
ga §2 | § s | sk 2a 38 E x| xR
Le I ad | Z & Iz -1 Z . o | &
Farrell 13,644 3570 3,460 969 2.9 | Clarion 38,344 10,325 9,950 965 5.2
Franklin 10,006 3,180 3,000 97.5 13 | Clearfield 85,957 22,940 21,70 958 2.0
Greensburg 16,923 4,825 4,745 98.3 109 Clinton 36,532 10,055 §,755 970 0.8
Hanover 14,048 4,335 4260 983 94 | o0, 53,460 15355 14560 97.4 1.0
Harrisburg 89,544 27,195 26780 9B5 26 | . rd 78,948 22,365 21,690 97.0 1.9
Hazleton 35,491 9715 9545 983 36| v e
Homestead 10,046 2,820 2755 977 133 : : 4 B
S 11.743 3430 3385 987 7.3 | Dowphin 197,784 56,245 55225 98.2 3.8
Jeonnette 16172 4,625 4,565 987 122 | Deloware 414,234 112,570 111,160 98.7 41.1
Johnstown 63,232 17,255 16925 983 7.9 | Elk 34,503 9,320 9,080 974 05
Kingston 21,09 609 6035 99.0 OB | Ere 219,388 61,305 60,200 93.2 205
Lancoster 63,774 18,705 18,360 98.2 27.0 | Fayette 189,899 50,665 48,845 964 5.5
Lonsdowne 12,169 3,705 34675 992 327 | Forest 4,944 1,410 1,320 93.6 21
Latrobe 1811 3290 3,245 9B.6 T8 | ponygig 75927 20875 19915 954 3.3
Nehanon 28156 7,990 7,825 979 120 | . 10387 2,665 2455 920 1.1
Lewistown 13,894 4,445 4,355 980 0.5
Lock Haven 1381 3,325 3275 985 05 | oo 45364 11,930 11295 947 32
McKoesport 51,502 14,690 14,250 97.0 15 | Huntingdon 40872 10,985 10,435 954 048
McKees Rocks 16,241 4,675 4,420 945 129 | Indiane 77,006 20,625 19,805 96.0 4.5
Mahonoy City 10,934 3,125 3,060 979 0.8 | Jefferson 49,147 13,660 13,260 970 19
Moodsville 18972 5885 5770 98.0 1.4 | Juniote 15243 4255 3970 933 0.7
Monsessen 17,896 5085 4,960 975 7.3 | lockawanna 257,396 71,125 69,755 980 1.4
Mount Carmel 14,222 3,865 3,790 981 16 | yancaster 234,717 64,345 60,280 93.7 19.3
Munhall 16,437 4645 4,595 989 163 | 105120 29,000 28,325 97.7 6.4
Nanticoke ::.;;0 I:'::: 1;'::" 56.7 :'; Lebanen 81,683 22,275 21,680 97.3 11.6
New Castle ,834 , ,680 98.2 g :
New Kensington 25,146 7,2¢5 7,40 98.6 140 | “ehioh 198,207 54,580 54,055 99.0 18.4
Norristown 38,126 8,950  B,835 987 385 | Lurome 392241 106510 104,455 981 1.5
North 8raddock 14,724 3,930 3,915 984 153 | lycoming 101,249 29,525 28,910 97.9 0.4
0il City 19,581 5,720 5600 979 1.1 McKeon 55,607 16,605 15,180 97.4 0.6
Philadelphia 2,071,605 574,270 553,440 98.1 35.0 | Mercer M1,954 30,915 30,225 97.8 4.3
Phoenixville 12,932 3,335 3,270 98,1 40,3 | Mifflin 43691 12,420 11,700 942 0.7
Pittsburgh 676,806 188,915 134,805 97.3 1490 I Monros 33,773 9,495 9215 973 7.2
Pittston 15012 3930 3855 981 0.8 | montgomery 353,068 92,220 91,100 95.8 37.4
Plymouth 13,021 3,700 3,625 93.0 0.7 ! mMontour 16,001 3,665 3,565 97.3 1.1
Pottstawn 22,589 6,475 6,380 985 28.9 | Nopthampton 185243 50,490 49,570 982 12.7
Portsville 23640 6710 6615 98.6 41 | nNoghumberlond 117,115 32,680 31,935 97.7 0.9
Reading 109,320 32,205 31,655 98.3 152 | perry 24,782 6830 6560 953 2.2
Serunton 125536 35860 35235 98.3 1.2 | phijadelphia 2,071,605 574,270 543,440 98.1 35.0
Shamokin 16,879 4,960 4,900 98.8 1.0 | pike 8,425 2,685 2,600 968 6.2
Sharon 26,454 7,660 7,575 989 3.7 | Potter 16,810 4,905 4,650 94.8 1.0
Shenandoah 15704 4490 4340 967 1.7 | schuylkill 200,577 54,670 53,295 97.5 3.4
State College 17,227 3,025 2,970 %$8.2 13 | Snyder 22,912 6,040 5715 94.8 1.
Steelton 12,574 3,230 3,155 977 24 | 5omerset 81,813 21,930 20,865 951 5.0
Sunbury 15,570 4890 4,850 992 0.3 | gylfivan 6745 1,800 1,695 942 2.2
Swissvale 16488 4,590 4,565 995 169 | sysquehanns 31,970 85,805 8,375 951 1.9
Tamaqua 11,58 3,185 3,065 9.4 41 | yiogq 35474 9890 9585 969 0.4
Turtle Creek 12,363 3,465 3,415 9B.6 144 | .o o 23,050 5625 5385 957 1.1
Uniontown 20,471 6,035 5925 982 7.7 | venango 65,328 17,765 17,150 96.5 2.
Warren 14849 4715 4,600 9.3 07 | warren 42,698 11,625 11,325 974 12
Woshington 26,280 7,640 7,520 98.4 8.3 | washington 209,628 57,895 56015 9.8 7.9
Waynesbore 10,334 3,275 3,190 974 4.1 Wayne 28,478 7,830 7,565 966 1.5
Waest Chester 15168 - 3,825 3,720 97.3 264 | westmoreland 313,079 84,915 82,725 97.4 9.7
West Mifflin 17,985 4,690 4,645 99.0 196 Wyoming 16,766 4,755 4,545 95.6 0.4
Wilkes-Barre 76,826 21,010 20,710 986 1.1 York 202,737 58,520 57,395 98.1 10.6
Wilkinsburg 31,418 9,710 9,636 992 145
Williamsport 45,047 13,700 13,505 98.6 0.4
Yeadon 11,068 2,995 2,995 100.0 50.5
- 5995 10015 945 580 87 New Grantees' Commencement
COUNTIES Target Dates
Adams 44,197 11,910 11,550 97.0 4.7 * Educational permittes
Allegheny 1,515,237 417,655 409,885 981 148 | §T—Shares Time
Armstrong 80,842 22,365 21,610 966 5.5 l
Beover 175,192 47,405 46,455 98.0 11.0 | (For list of operating stations, see TrLEsTATUS,
Bedford ©775 1095 10370 947 11 | U L 5 LpAr D) R O T, Yfﬁ’;ﬁfﬂ
Berks 255740 73,025 71,675 982 17.9
Blair 139,514 39,055 38,140 977 1.8 l LS L G CLGELDS
Bradford 51,722 14,600 13985 958 1.4 . Date Granted & Netwark
Bucks 144,620 39,900 39,045 981 346 Location & Channel Target for Start Representative
Butler 97320 25795 25,145 7.5 1.3 | CCameTY lbaver Ve e
Cumbria 209,541 33,380 51,855 97.1 7.0 | Bamet Breznor, 4/2/53
Cameron 7023 2010 1900 945 02 ] M.:::;'::_’,':;’:“ ,(:;2 :}‘::;;;"
Carhon 57,558 15,665 15,340 97.9 5.9 vision Co., Austin, ... e..4us
Centre 65,922 15880 15310 %4 lo wggw(b)uun. Wis.  2/11/53
Chester 159941 29,555 38,400 %70 265 (87) Fall 1953 Clark
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Location & Channel
WHFB-TV Benten
Harbor, Mich, (ﬁ
Rudman-Ha'
Ce., Blltings, Mant.

KFYR-TV Bismarck,
N. D, (3)

Rudman TV Ce.,
Bismarck, N. D. (12)

Cacll W.
nlumingm o il (18)
E. Anthony & Son,
Boston, Mass. (50)
TV Montana,
Mont. (6)
Sparton l3csty.
Cﬂdlllu:. Mich (13)
TV Cambridge
Mnu 56)
WCHA-TV Chambers-
burg, Pa. (46)

waA (T# @)
ampa

WKNAJ‘I im)ﬂ-ﬂ
wnsan' Charlette,

WIND.TY
. (29
KH5L-TV Chico,
Calif, (12)
, Co.,

nl-rellﬁln lm‘
Clovis, N. M. (12)
WIS-TV Columble,
s. €. (10)
TV Colvinbus, Colum-
bus, Ga. (28)
WCBI-TV Columbus,
Miss. [28)
KLIF-TV Dallas,
Tex. 29)
M. Foster-H. Hoersch,

Davenport, lowa (36)
WMSL-TY Decatur, Ala.
{23)

Rilh Mountain Radio
!I“" Des Moines

i

Rollins Lestg., Dover,
Del. (40]

WCIG-TV Durhom,
N. €. (“)

WEAU-TV Euw

cmu, Wis. (1%
WECT (TV)
Emiro, N. Y. (18)

KTVF (TV) Eugene,
Qre.
o ulgw Evrokw, Colif.

KQTV {TV} Fort Dodge,
lowa (21)

WINK-TV Fart Myers,
Fla. {11)

KFSA-TV _Fort . Smith,
Ark, (12)

Tarrant Ceunly TV Ce.
Fort Worth, Tex. (10)

wTvsS ﬂV) Oud:dn
Ale. (21)

KFXJ-TV_Grand June-

tion, Colo. (5)
W:I'CI' (‘I'(V)) Greenville,

Grence ln: o
Wood, § C (21\
WGCM-TV G i
Misa. (36) cltpert,
KHMO-TV Hannibal,
Mo. (7)

Turner-Farrar Assn.,
Harrisberg, Il (22)

WSVA-TV Horrison~
butg, Va. (3)

WHKP-TV Hendsrson-
ville, N. €. (27)

KID-TV Idoho Falls,
Idaho (3

}

KIFI-TV idaho Fal
Idahe (B) ._ =
Empire Coil Co., Ind-
ianapolis, Ind. (67)

Marion Radio Corp.,
Indianapolis, Ind.
26)

Telavision Services of
Knoxvlils, Knoxvills,
Tann. (26)

Los Vegos TV, las
Vegos, Nev. (8}

WMRF-TV Lewiston,
Pa. (38)

KTRE-TV Lufkin,

Tox. (9

WETV (TV) Mocon, Ga.

(47)

WMAZ-TV Macon
{Warner Robins), Ga
(13)

WMRI-TV Marion, Ind.
(29)

WMEV-TV Marion,
Va. (50)

KRIO-TV McAllen,
Tex. (20)

BROADCASTING

"272875%

Date Granted & Network
Target for Start Representative

/53 cose
nknewn .o
1/18/53
Lote Summer-
Eorly Fall, ‘33
3/4/33
Late Summer-
Early Foll, '53
3/4} ........
Late Summer
Fall, '53
3/4/33
Fall 1953
3/26/53

Unknewn
4/8/53
oA
Ulnknlosven
3/11/53

Late Summer
‘53

Frae & Petenn

LIED

3/26/53

3/11/83
nknown

II{Z:/sa

2/11/53
Unknown
2/11/53
Unknown

.........

......

.........

1/29/53
1071753

.........
.........

ervofuans I

Pearsen

2/11/53
Unknown
2/18/53
wknown
3/11/53
Unknown
3/11/53
May-June
3/11/53
Midsummer '53
2/26/53
nknown
2/26/53
Late 1953
3/26/53

........
.........

.........

.........

3/19/53
Unknown
4/2/53
Unknown
3/11/53
11/1/53
2/12/53
8/1/53
3/11/53
9/27/53

3/11/53
Unknown
4/2/53
Unknown
2/18/53
/phlmlur

Kotz

Donald Cooke |

TELECASTING

Date Granted & Network

Lotation & Channel Target for Start Representative

Southern O 3/4/53 [
°latg Cor,.,mdierd, U{uk{awm 00000C000
Ore. (5)
KTYL-TV Mesa, 2/18/83 .........
Ariz. {12) 4/26/53 Avory-l(nod-l
KMID-TV Midiond, 2/11/53
Tex. (2) Unknown
Rudman TV Co., Minct, 2/11/53
N. D. {10) Late Summer-
Early Fall, '53
KGVO-TV " Missovla, 3/11/53
Mont. (13) Spring 1954
KMBY-TV Montersy, 2/19/53  eeeiee.
Calif. (8) nkhewn L........
(ST-KSBW-TV)
WCOV-TV Montgomery, 9/18/52 CBS
Ala. (20) 4/6/53 Taylor
WPAQ-TV_ Mt. Airy, 3/11/83 ...l
N. €. {58) Foll 1933  .........
WLBC-TV Muncle, 10/30/52 CBS, DuM
Ind. {49) 4/15/53 Walker-N.Y.;
Holman-Cgo.

Location & Channel

KFXD-TV Nompo,
Idaho (6)

Homs News Pub. Co.,
New Brunswick,
N. J. (47)

WKST-TV New Castle,
Pa. (45)

WIMR-TV New Or-
leans, La. (61)

WMRY-TV New Or-
leans, La. (26)

Community TV Corp.,
New Orleans, la.
(32)

New Orleans TV Co.,
New Orleons, La.
(20)

WACH (TV) Newport
News, Va. (33)

WMGT (TV) North
Adams, Mass. (74)

Date Granted &
Target for Start Representative .

3/11/53
Unkaown
4/2/53
Unknown

9/4/52
3/20/53
2/18/53
A

Ful( 1953
4/2/53
Unknown

2/26/53
Unknown

2/5/53
June
2/18/53
Unknewn

Network

.........

.........

.........

SPOKEN WITH

Authority!

Just as the Umpires’ decisions echo the
voice of authority . . . so do the broad-
casts of WWNC. For a quarter-century
this pioneer voice has gone into the vast
maijority of homes of booming Western
North Carolina.

Through wars, floods., storms. political
fights . . . people in a rich 1ll-county
area consider it final authority when “I
heard it on WWNC” is given as the
source of information.

By the same token,
message carries the same action-pro-
ducing appeal when it is vested with
the voice of authority. To omit WWNC

. . where-82.4 penetration is obtained
over a ll-county 509,-1005, S.A.M. 1952
measurement . . . is to take a wheel
from your well oiled sales plans.

your advertising

Incidentally . . . your cost per thousand
figure léoks like the cost of a package
of cigarettes.

@ 5000 WATTS

CITIZEN-TIMES STATION IN ASHEVILLE, N. C.

THE VOICE

WWNC DAY AND NIGHT

570 ON YOUR DIAL
REPRESENTED NATIONALLY BY H:R REPRESENTATIVES

April 13, 1953
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Lacation & Channel

Date Granted &

Network

Target far Start Representative

Page 110 o

KLPR-TV Oklohoma 2/11/53
City, Okla. (19) Unknown

Okla. County T™V & 2/11/33

" Besty. Co,, Oklahoma  9/1/53
City, Okla, (2%)

J. D. Manly, Panama 3/11/53
City, Fla. (7) Unknown

WTAP (TV) Parkers- 2/11/53
burg, W. Va. (15) Unknown

WIVH-TV Peoria, 12/18/52
n. (9 6/1/53

KOAM-TV Pittshurg, 2/26/53
Kan. 8/1/53

WIVQ (TV) Pittsburgh, 12/23/52
Pa. (47) August

KIRL-TV Pocotello, 2/26/53
Idaha (6) Unknown

KWIK-TV Pocatello, 2/26/53
Idaho (10) Spring 1954

WPMT (TV) Portlond, 2/11/53
Me. (53) 9/1/53

WRAY-TV Princeton, 3/11/53
Ind. (52) nknown

New England TV Co. 4/8/53
;f h 1., Providence, .........

WNAO-TV Raisigh,  10/15/52
N. C. (28) 5/28/53

WEEU-TV Reading, 9/4/52
Pa. (33) 4/15/53

WHEC-TV Rochester, 3/11/53
N. Y. (10} Unknown
(ST-WVET-TV)

WVET-TV Rochester, 3/11/53
N. Y, Unknown
(ST-WHEC-TV)

Genesee Valley TV 4/2/53
orp., Roch Unik n
N. Y. (27)

‘WROM-TV Rome, Gua. 2/11/53
9) 7/15/53

WKNX-TV Saginaw, 10/2/52
Mich. (57) 4/1/53

Utah Bestg. & Tale- 3/26/53
vision Corp., Salt .. .. ... ..
Lake City, Utah (2)

Alamo Television Co. 3/26/53

n  Antonio, Tex. ‘o
(35)

- KFEQ-TV S$t. Joseph, 10/16/52
Mo. (2) June
WIL-TV S1. Louis, 2/12/53

Mo. (42) Late 1953

WCOW-TV St. Poul, 3/11/53
Minn, (17} 11/15/53

KSBW Scollnas, Calif. 2/19/53
(8) (ST-KMBY-TV) Unknown

WBOC-TV Salisbury, 3/11/53
Mmd. (16) 10/1/53

KFSD-TV San Diego, 3/19/53
Calif. (10) Unknown

L. A. Marvey, San 3/11/53
Francisco (20) nknown

KVEC-TV $on Luis 3/11/53
Obispo, Calif. (6) Unknoawn

WARM-TV Scranton, 2/26/53
Pa. (16) Early Foll '33

WGBI-TV Scranton, 8/14/52
Pa. (22) 6/7/53

KDRO-TV Sedalia, 2/26/53
Mo. (&) Unknawn

Sherman TV Co., 3/4/53
Shermon, Tex. (46) I.al'os 3Summor,

WICS (TV) Serl 2/26/53
field, HI, (42) e nkn/ewn

KCMC-TV Texarkano, 2/5/33
Tex. (6) May

KCOK-TV Tulare, 4/2/53
+ Calif. (27) Unknown

KCEB (TV() Tulsa, 2/26/53
Okla. (23) Unknown

Souvthern fdo. Bestg, &  3/19/53
TV €Co., Twin Falls, Unknown
Ida. (11)

WGOV-TV Voldosta, 2/26/33
Ga. (37) la’?;ssummor

KNAL-TV Victaria, 3/26/53
Tex. (19) ...,

WLIV (TV) Whesl- 2/11/53
ing, W. Va. (31) October

KEDD (TV) 2/18/53
Wichita, Kan. (16) 5/15/53

WILK-TV Wtlkes-Barre, 10/2/32
Pa. (34) 8/1/53

WTOB-TV Winsten 2/5/53

KI::AIO:II'; N, C. (26) July-August

- Yakima, 12/4/52
Waosh, (29) 7/!l/l53

WNOW-TV York, 7N1/52
Pa. (49) Mid-Summer ‘53

J. Steventon, Yuhe 3/11/53
City, Calif. (52} Uriknown

April 13, 1953

Sesesat s

EER R

CBS

ABC, cas,
DuM, NBC
Everett-Mc-
Kinney-N.Y.;
Kettell-Cartor-
Boston

CBS
Avery-Knodef
NBC
Headley-Reed

Hollingbery

CBS
Blair-TV

Teatseane

Southem TV &
Radio Sales

ABC-DuM
Avery-Knodel

NBC, DuM

DuvM
Mollingbery

aettaaten

FOR THE RECORD

ACTIONS OF THE FCC
April 2 through April 8

Includes dota on new stations, changes in existing stotions, ownership changes, hearing
cases, hearing calendar, new petitions, rules & stondards changes and routine roundup.

Abbreviations:

CP-—construction permit. DA—directional an-
tenna. ERP—eftective radiated power.” STL—
studio-transmitter iink. synch. amp.—synchro-
nous amplifier. vhf—very high frequency. uhf——
ultra high frequency. ant.—antenna. aur.—aural.
vis. — visual. kw — kilowatts. w — watts. mc—

megacycles. D-—day, N—night. LS—local sun-
set. mod.— modification. trans.— transmitter.
unl, — unlimited hours., ke — kilocycles. SSA —
special service authorization. STA—special tem-
porary authorization. (FCC file and hearing
docket numbers given in parentheses.)

FCC Broadcast Station Authorizations
as of March 31, 1953 *

AM FM v
Licensed (all on air) 2,405 573 101
Ps on air 19 33 163
Total on air 2,424 607 +164
CPs not on air 133 21 255
Total authorized 2,557 628 419
Applications in hearing 92 1 64
New station requests 250 ki 839
Facilities change reguests 177 41 19
Total applications pending 973 112 740
Licenses deleted in March 0 4 0
CPs deleted in March 3 1 0

*Does not include noncommercial educational
FM and TV stations.

tAuthorized to operate commercially.

L L] L]
AM and FM Summary through April 7
Appls. In
On Pend- Hear-
Air Licensed CPs ing ing
AM 2,425 2,408 154 247 94
FM 607 5713 54 7 1

Television Station Grants and Applications
Since April 14, 1952

Grants since July 11, 1952:

Vhf Uhnt Total
Commercial 112 213 325
Eduecational 2 12 .14
Total Operating Stations in U, S.:
Vhi Uht Total
Commereial on Air 135 19 154

Applications filed since April 14, 1952:

New Amnd. Vhf Uhf Total
Commercial 770 337 606 494 1,097 1
Educational 42 28 15 43
Total 812 337 634 509 1,140 *

i One applicant did not specify channel.
2 Includes 339 already granted.

L] L L]
Note: Processing of uncontested TV applica-

tions has been extended through both the Group
A-2 and Group B city priority lsts.

New TV Stations . . .
Decisions

Alexandria, La,—Barnet Brezner, granted uhf
Ch. 62 (758-764 mc); ERP 21.5 kw visual, 11.5 kw
aural; antenna height above average terrain 640
ft.,, above ground 620 ft, Estimated construction
cost $178,584, first year operating cost $137,540,
revenue $180,000. Post office address 2833 Lee St.,
Alexandria, La. Studio location Fourth and
Marsh Streets. Transmitter location 45 mi. NE
of Alexandria. Geogr%hic coordinates 31° 21' 18"
N. Lat., 92° 23 09" W. Long., Transmitter and
antenna RCA. Legal counsel John P. Hearne,
Hollywood. Consulting engineer Harry R. Lub-
cke. Hollywood. Sole owner of applicant is Bar-
net Brezner, Alexandria (La.) general contractor,
and 50% owner of Red River Construction Co.
(general contractors), Shreveport, La, City pri-
ority status: Gr. A-2, No. 131. (BPCT-1469).
Granted April 2.

New Orleans, La. CKG Television Co.
(WMRY), granted uhf Ch. 26 (542-548 mc); ERP
100 kw visual, 54 kw aural; antenna height above
average terrain -330 ft., above ground 356 ft.

timated construction cost $283.684, first year
og_::ratin cost $245,000, revenue $250,000. ost
office address 505 Melrose Bldg. Houston. Tex.
Studio location 2107 Dryades St. Transmitter
location on Whitney Road, % mi. south of
Hamilton St. at transmitter site of WMRY (AM).
Geograg%lc coordinates 29° 54’ 30" N, Lat., 90° 02’
26" W. Long. Transmitter and antenna GE. Legal
counsel A. L. Stein, Washington. Consulting
engineer L. J. N. duTreil & Assoc., New Orleans,
La. Principals incdlude President Lester Kamin
(11%), sole owner of Kamin Adv. Agency.
Houston, Tex.. 25% owner of WMRY New Or-
leans and 25% owner of KCIJ Shreveport, La.;
Vice President Pat Coon (11%), partner in
Dallas (Tex.) law firm of Clark, Coon, Holt &
Fisher, and 26% owner of both WMRY and
KC1J, and Secretary-Treasurer Billy B, Gold-
berg (11%)}, Houston (Tex.) attorney, and 25%
owner of both WMRY and KCI1J. There are 17
other Shreveport stockholders. (BPCT-1474).
Granted April 2, City priority status: Gr. Be4,
No. 184.

New Orleans, La.—Community Television
Corp., granted uhf Ch. 32 (578-584¢ mc). ERP 85
kw visual, 48 kw aural; antenna helght above
average terrain 470 ft., above ground 494 ft.
Estimated construction cost $285,894. first year
o&eratln cost $240,000, revenue $204,000. Post
office address: 505 Baronne St., New Orleaps.
Studio and transmitter location: 327-353 South
Rampart St. Geographical coordinates: 28° 57'
074" N, Lat., 90° 04’ 29.3” W. Long, Transmitter
DuMont, antenna RCA. Legal counsel D. F.
Prince, Washington. Consulting engineer Com-
mercial Radio Equipment Co.. Washington. Prin-
cipals_include President Jules J. Paglin (123;%);
Vice President Stanley W. Ray Jr. (914%) an
Treasurer Milton Adler (2!%2%). Messrs. Paglin

and Ray own 50% each of WBOK New Orleans,
4232% each of KAOK Lake Charles, La., axd are
applicants for new AM station in Baton Rouge,

La. City priority status: B-4. No. 184, (BPCT-
1387). Granted April 2
Cadillac, Mich—Sparton Bcstg. Co, Granted

vhf Ch. 13 (210-216 me); ERP 290 kw visual,
145 kw aural; antenna height above average
terrain 1440 ft., above ground 1,080 ft. Estimated
construction cost $469,014, first year operating
cost $265,440. revenue $290,000. Post office address
2301 E. Michigan Ave., Jackson, Mich. Studio
location 415 N. Mitchell St,, Cadillac. Transmitter
location R, R. No. l. Geographic coordinates
44° 08' 14” N. Lat., 85° 20’ 51" W. Long. Trans-
mitter and antenna FTL. Legal counsel Hender-
son, Quail, Schneider & Pierce, Cleveland. Con-
sulting engineer Scharfeld, Jones & Baron,
Washington. Owner is Sparks-Withington Co.,
Jackson, Mich. Officers include President John
J. Smith, Secretary-Treasurer Harold M. John-
ston, and Vice President Leland T. Matthews,
who hold same offices with Sparks-Withington.
manufacturer ¢f TV cabinets, auto parts. City
priority status: Gr. A-2. No. 510. (B%CT-ISQ?).
Granted April 8.

New Brunswick, N. J—Home News Publish-
ing Co., granted uhf Ch. 47 (668-674 mc), ERP
87 kw visual. 49 kw aural; antenna height above
average terrain 430 ft. Estimated construction
cost $212,200. first year operating cost $180,000,
revenue $200.000. tudio location 137 Church
St.. New Brunswick. Transmitter location W.
side State Highway # 25, Y4 mi. North of Raritan
River. Geographic coordinates 40° 29° 42” N.
Lat., 72° 24’ 50” W. Long. Transmitter DuMont,
antenna RCA. Legal counsel Welch, Mott &
Morgan, Washington. Consulting engineer Me-
Intosh & Inglis, Washington. Applicant is
licensee of WDHN (FM) New Brunswick. Prin-
cipals include President Elmer B. Boyd (58%),
president and 89% owner of Colonial Home-
sites, New Brunswick' (real estate development),
and vice president of Flako Products Corp., New
Brunswick (food products manufacturing):
Treasurer Hugh N. Boyd (18%); Kathleen Boyd
Martin (15%), and Ruth Boyd Talbot (9%). Ap-
g}lcant publishes New Brunswick Home News.

etuchen Recorder and Linden {(N. J.) Observer.
Address: 127 Church St., New Brunswick, N. J.
Cxtar priority status: Group B-1, No. 138. (BPCT
507). Granted April 2.

Rochester, N. Y.—Genesee Valley Television
Co. granted uhf Ch. 27 (548-55¢ mc); ERP 265
kw visual, 135 kw aural; antenna height above
average terrain 440 ft., above ground 404 f£f.
Estimated construction cost $415,000, first year
og:leratin cost $300.000, revenue $300,000. Post
office address % Schine Chain Theatres, 40 N.
Main St.. Gloversville, N. Y. Studio location to
be determined. Transmitter location: Pinnacle
Hill, Brighton, N. Y. Geograevhic coordinates
43° 08' 07 N. Lat.,, 77° 35' 02" . Long. Transe
mitter and antenna GE. Legal counsel Cohn &
Marks, Washington. Consulting engineer A. D.
Ring & Co., ashington. Grantee Is owned
50% by Schine Chain Theatres and 50% by

BROADCASTING ® TELECASTING



owners of WRNY Rochester, former competitor
for Ch. 27. Officers include: Chairman of Board
. Myer Schine; President Stanley J. Bachman
(25%)‘ part owner WRNY; Vice President
Louts W. Schine; Treasurer Bernard S. Bach-
man (25%), part owner WRNY, Secretary How-
ard M. Antcvil and Directors William Graham
and William J. Miller. City priority status: Gr.
B-4, No. 191. (BPCT-1378). Granted April 2.

Providence, R. l.—-New England Televisien
Co. of Rhode Island, granted uhf Ch. 16 (482-488
mc); ERP 210 kw visual. 115 kw aural; antenna
height above average terrain 520 ft.,, above
ground 453 ft. Estimated construction cost
$291,800, first year operating cost $275,000 revenue
$280.000. Post office address 514 Industrial Trust
Bldg., Providence 3, R. I. Studio location to be
determmed Transmitter location on Pine
Street, near intersection of Pine St. and Home-
stead Ave. Geographi¢ coordinates 41° 32" 27~
N. Lat., 71° 17" 56" W. Long. Transmitter Du-
Mont, antenna RCA. Legal ¢ounsel Abraham
Belilove, Providence. Consulting enginecr J.
Gordon Keyworth, Willlamstown, Mass. Prin-
cipals include President Geeorge Gerber (2/7),
retail jeweler; Vice President Samuel Hamin
(2/7), jewelry mir.; Vice President John Dunne
(1/7), automoaobile ‘distributor, and Alfred De-
Maris {(1/7), bus transportation. City priority
Group B-5, No. 206. (BPCT-1597). Granted
April 8.

Greenwood, S. C.—Grenco Inc. (WCRS),
granted uhf Ch. 21 (512-518 mc); ERP 93 kw
visual, 50 kw aural; antenna height above aver-
age terrain 440 ft., above ground 374 ft. Estimated
construction cost $168,448, first year operating
cost $74,800, revenue $96,000. Post office address
P. O. Box 868, Greenwood. Studio and trans-
mitter location William St. Geographic coor-
dinates 34° 12° 5.198” N. Lat., 82° 10’ 3.339” W.
Long. Transmitter and antenna RCA. Con-
sulting _engineer Palmer A. Greer, Fairforest,
S. C. Principals include President and Treas-
urer Douglas Featherstone (86.96%) and Sec-
retary C. A. Mays (13.04%). City priority groun
A-2, No. 384. (BPCT-1536). Granted April §.

Call Letters Assigned

KHSL-TV Chico, Calif.—Golden Empire Bestg.
Co. (KHSL), vhf Ch, 12. . .

KFSD-TV San Diega, Cali.—Airfan Radio
Corp (KFSD), vhif Ch. 10,

EC-TV San_ Luis Obispo, Calif.—Valley

Electric Co. (KVEC), vhi Ch,

KAGR-TV Yuba City, Calif —John Steventon,
uhf Ch. 52.

WINK-TV Fort Myers, Fla.—Fort Myers Bestg.
Co. (WINK), vhf Ch. 1I.

WMAZ-TV Warner Robins (Macon), Ga.—
Southeastern Bestg. Co. (WMAZ Macon), vhi

Ch 13
D-TV Nampa, Ida —Frank E. Hurt & Son
Inc (KFXD), vhf Ch.

KLIX-TV Twin Falls Ida.—Southern Idaho
Beslg, & TV Co. (KLIX), vhf Ch. 1.
WIND-TV Chlcago——Johnson Kennedy Radio
Corp. (WIND}., uhf Ch. 20.

WRAY-TV I‘rmceton, Ind.—Princeton Bestg.
Co. {(WRAY), uhf Ch. 52.

WMRI-TV Marion, Ind.—Chronicle Pub. Co.
(WMRI-FM), uhf Ch. 29.

WBOC-TV Salisbury, Md.—Peninsula Bestg.
Co. (WBOC), uhf Ch. 16.

WTAO-TV <Cambridge, Mass. -- Middlesex
Bcstg Corp, (WTAQ), uhf Ch. 56.

WCBI-TV Columbus, Miss.—Birney Imes Jr.
(WCBI). uhf Ch. 28.

VO-TV Missoula,
(KGVO). vhi Ch. 13.

KLAS-TV Las Vegas,
Inc. (KLAS), vhf Ch. 8.

WOCN (TV) Atlannc City, N.
prises, uhf Ch

KGGM-TV Alhnqnerque, N. M.—New Mexico
Bestg. Co. (KGGM), vhf Ch. 13.

WHEC-TV Rochester, N. Y. — WHEC 1Inec..
share-time on vhf Ch. 10. Effective date of grant
has been postponed pending hearing stemming
from protest from WSAY Rochester.

WVET-TV Rochester, N. Y.—Veterans Bcestg.
Co. (WVET), share-time on vhf Ch. 10. Effective
date of grant has been postponed pending
hearing stemming from protest from WSAY
Rochester.

WNCT (TV) Greenville, N. €. — Carolina
Bestg. System Ine. (WGTC), vhf Ch. 9.

WHEKP-TV Hendersonville, N. €, —
Hendersonville Ine. (WHEKP), uhf Ch. 27.

WPAQ-TV Mt. Airy, N. C.—Ralph D. Epper-
son (WPAQ), uhf Ch. $5.

KFYR-TV Bismarck, N. D.—Meyer Becstg. Co.
(KFYR), vhf Ch. 5.

WCHA-TV Chambershurg, Pa. — Chambers-
burg Bestg. Co. (WCHA), uhf Ch. 46.

KTRE-TV Lufkin, Tex.—Forest Capital Bestg.
Co. (KTRE), vhf Ch. 9.

WSVA-TV Harrisonburg, Va. — Shenandoah
Valley Bcstg. Corp. (WSVA), vhf Ch. 3.

WKNA-TV Charleston, W. Va.—Joe L. Smith
Jr. Inc. (WKNA), uhf Ch. 49.

Mont. — Mosby's Inc.
Nev.—Las Vegas TV

J.—Matta Enter-

Radio

Applications
Stamford, Conn. — Stamford-Norwalk Tele-
vision Corp.,, uhf Ch. 27 (548-554 mc); ERP
19.487 kw visual, 11.034 kw aural; antenna height

BROADCASTING ® TELECASTING

above average terrain 240.57 ft.,, above ground
374.4¢ ft. Estimated construction cost $156,937,
first year operating cost $150,000, revenue
$75,600. Post office address Washington Loan &
Trust Bldg., Washington. Studio and transmitter
location 1 Bank St.. Stamford. Geographi¢ coord-
inates 41° 03" 10.1” N. Lat,, 73° 32" 27.1” W. Long.
Transmitter DuMont, antenna GE. Legal ¢ounsel
Wendell Lund, Washington. Consulting engineer
John H. Mullaney, Washington. Prine¢ipals in-
clude President Prentiss M. Brown (425%}), at-
torney and chairman of board, Detroit Edison
Co.; Vice President Vincent M. Gaughan (15%),
attorney and secretary-treasurer and one-third
owner of WBES-TV Buffalo; and Wendell Lund
(42.5%), Washington attorney. City priority
status: Gr. B-1. No. 37. Filed April 7.

Cedar Rapids, Iowa--Cedar Rapids Television
Corp.,, uhf Ch. 20 (506-512 mec}; ERP 184 kw
visual, 92 kw aural; antenna height above
average terrain 505 ft.,, above ground 490 ft.
Estimated construction cost $245.495, first year
operating cost $150,000, revenue $150,000. Post
office address % George Becker, 270 Park Ave.,

listening choice™*
Your sales campaign never
WIBW.

*U.S.D.A.

*¥* Kansas Radio Audience ’52

‘l’nu and Selfing
T “THE MAGIC CIRCLE"

Poultry and eggs bring Kansas
farmers a steady, spendable income of

almost $97 million each year. *

WIBW—The Kansas Farm Station—is the unanimous

of these prosperous farm families.

Rep.: Copper Publications, Inc. * < BEN LUDY, Gen. Mar. c WIBW - XCKN

New York. Studio location to be determined at
Cedar Rapids. Transmitter location State Rt.
150, 3 mi. N of city limits. Geographic coord-
inates 42° 2° 18" N. Lat.,, 51° 4 00" W. Long.
Transmitter and antenna RCA. Legal counsel
Fly, Shuebruk & Blume, New York. Consulting
engineer McIntosh & Inglis, Washington. Prin-
cipals include President William Zeckendorf
(68%), president-chairman and principal owner
of Webb & Knapp Inc, New York real estate
and construection firm and former director .of
ABC; Vice President Robert P. McDeVitt, part-
ner in Pendray & Co.. New York advertising
and public relations firm; Secretary-Treasurer
George Becker (28%), New York attorney; Nor-
man E. Blankman (2%), New York realtor; and
Herbert C. Rosenthal {29), 60% owner Graphics
Institute, New York. Minority local ownership
proposad. Same group also filed for LaCrosse,
Wis. City priority status: Gr. A-2, No. 49. Filed
April 2.

Henolulu, Hawaii—American Boestg. Stations,
vhf Ch. 4 {66-72 mc); ERP 58.1 kw visual, 29.05

kw aural; antenna height above average terrain

lays an egg when you use
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FOR THE

1741 ft., above ound 183 ft. Estimated con-
struction cost $368,873, first year operating cost
75,000, revenue $406.000. Post office address
Barr_ Bldg., Washington. Studio location 108¢
Ala Moana, Honolulu. Transmitter location 0.4
mi. N of Tantalus Dr. atop Mt. Tantalus. Geo-
graphic coordinates 21° 20’ 22” N. Lat., 157° 48
56”7 W. Long. Transmitter and antetna RCA.
Legal counsel Bingham, Collins, Porter & Kistler,
Washington. Consultgf engineer Kear & Ken-
nedy, Washington. ncipals include President
Helen 8. Mark (58.6%), 5% partner in KJBS
San ‘Francisco, treasurer and 50
Comar Co., Washington (D. C.) radio_talent
and production agency: Vice President William
B. Dolph, owner of Willlam B. Dolph Produc-
tions, Washington radio production and talent
agency, 15% partner in KJBS San Francisco;
Treasurer W. L. Shaffer, Burlington, Kan., oil
roducer: Secretary H. J. Jett {(0.2%): and H.
ussell Bishop, ashington; F. E. MecMillin
ulsa. and the National Metropolitan Bank of
Washington, act,ing as trustees for Mary Virginia
Mark (40%). Filed April 7.

Baton Rouge. La.-—Southern TV Co. of Baton
Rouge, vhf Ch. 2 (54-680 me); ERP 553 kw
visual, 27.7 kw aural; antenna height above aver-
age terrain 512 ft.,, above ground 551 ft. Esti-
mated construction cost $388.,939, first year oper-
ating cost $275,000, revenue $325,000. Post office
address 318 Louisiana Ave., Baton Rouge. Studio
and transmitter location at intersection of Ham-
mond Hwy. and Bypass 61, Baton Rouge. Geo-
%‘}'aphic coordinates 30° 27/ 07" N. Lat., 91° 05' 40"
. Long. Transmitter and antenna RCA. Legal
counsel Segal, Smith & Hennessey, Washinf-—
S,

ton. Consulting engineer McIntosh & Ingl
Washington. Principals, all local residents, in-
clude: President Jack P. F. Gremillion (20%),

lawyer and formerly interested in WAFB Baton
Rouge; Vice President J. St. Clair Favrot Jr.
(20%), attorney; Secretary Michael S. Safer
industrialist; Treasurer Otis Pollard
realtor and contractor; and C. Kemp
(20%), turniture dealer. City priority
status: Gr. A-2, No. 19. Filed April 7.

Lancaster, Pa.—Harold C. Burke, uhf Ch. 21
(512-518 me); ERP 184 kw visual, 11.1 kw aural;
antenna helght above average terrain 808 ft.,
above ound_ 505 Estimated construction
cost $189.669, first year operating cost $190.000,
revenue $235,000. Post office address 306 South-
way, Baltimore. Studio-transmitter location on
public highwa%r 36 mi N 284° E from
corner Lancaster city limits. Geoﬁra&l;ﬂc co-
ordinates 40° 03’ 41" N. Lat., 76° 23’ 30” W. Long.
Transmitter and antenna RCA. Legal counsel
Bingham, Collins, Porter & Kistler, Washington.
Consulting engineer Page, Creutz. Garrison &
Waldschmitt, Washington. Mr. Burke, until 1952
vice lpresident of WBAL-AM-TV Baltimore, now
is television consultant and phonograph record
manufacturer and distributor. City priority
status: Gr. B-2, No. 150. Accepted April 6.

Philadelphia, Pa. — Patrick Joseph Stanton
(WJIMJ), uhf Ch. 17 (488-494 mc); ERP 2080 kw
visual, 104.5 kw aural; antenna height above
average terrain 705 ft., above ground 686 ft.
Estimated construction cost $436432, first year
og{:ratln cost $364,000, revenue $468,000. ost
office address 2043 Locust St., Philadelphia.
Studio location to be determined. Transmitter
location Waverly Rd., Hillerest, Pa. Geographic
coordinates 40° 05 30" N. Lat., 75° 10’ 36" W.
Long. Transmitier and antenna RCA. Legal
counsel George Sutton, Washington. Consult-
ing engineer Kear 8 Kennedy, Washington. Mr.
Stanton is owner and operator of WIMJ Phila-
delphia. City priority status: Gr. B-2, No. 160.
Filed April 8,

LaCrosse, Wis.—LaCrosse Television Corp., uhf
Ch. 38 (614-620 mc); ERP 183 kw visual, 92 kw
aural; antenna height above average terrain 355
ft., above ground 165 ft. Estimated construction
cost $245,495, first year operating cost $150,000,
revenue $150,000. Post office address % George
Becker, 270 Park Ave., New York. Studio loca-
tion to be determined at LaCrosse. Transmitter
location N of intersection of U. 8. 61 and State
35. Geographic coordinates 43° 45’ 21” N. Lat.,
91° 12' 00” W. Long. Transmitter and antenna
RCA. Legal counsel Fly, Shuebruk & Blume,
New vYork. Consulting engineer MecIntosh &
Inglls. Washington. Principals include Presi-
dent Willlam Zeckandorf (68%), president-chair-
man and principal owner of Webb & Knapp
Inc., New York real estate and counstruction
firm, and former director of ABC; Vice Presi-
dent Robert P. MecDevitt, partner in Pendray
& Co.. New York advertising and public rela-
tions firm; Secretary-Treasurer George Becker
(28%), New York attorney: Norman E. Blank-
man (2%), New York realtor: and Herbert C.
Roscnthal (2%). 60% owner Graphics Institute,
New York. Minority local ownershin. Same
group also filed for Cedar Rapids, Towa. City
priority status: Gr. A-2, No. 86. Filed April 3.

Applications Amended

Waterloo, Ind.-—-Tri-State TV Inc, Amended ap-
plication for uhf Ch. 15 tn» add minority stock-
holders Leovold Francl (10%), grocer. and Elmer
Krussell (5%). Transmitter coordinates cor-
rected to 41° 25’ 38.883” N. Lat.. 85° 00’ 57.292"
W. Long. {BPCT-1615). Filed April 2.

Allentown, Pa.—Queen City TV Co. Requests
Page 112 ® April 13, 1953
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amendment of application for uhf Ch. 38
to change ERP om 284 kw visual and
142 kw aural to kw

sual and 1
aural; increase antenng height above average
terrain from 185 ft. to 714 ft. and relocate studio
and transmitter sites respectively from State
Hwy. 329, 0.8 mi. from Allentown city limits to
1106-3¢ Benton St., Allentown, and 403 Saver-
cool Ave., Mountain Hill Heights. New trans-
mitter coordinates: 40° 35’ 53” N. Lat., 75° 25’ 11~
W. Long. Estimated construction cost revised
upward to $771,099; first year operating cost to
$600,000, and revenue to $650,0 (BPCT-1001).
Filed April 6.

Providenice, R. L—Cherry & Webb Bestg. Co.
Requests amendment of application for vhf Ch.
12 boost ERP from 50 kw visual and 23 kw
aural to 316 kw vyisual and 158 kw aural. (BPCT-
223). Filed April 2.

Canton, Ohio—Sfark Bestg. Corp. Applicant
for uhf Ch. 29 seeks name change to Stark
Telecasting Corp. (BPCT-949). Filed April 2.

Applications Dismissed

Fresno County, Calif.—Robert M. Schuler et

al. (KYNO). At request of attorney, dismissed
application for uhf Ch. 47. KYNO has option on

35% interest in proposed station of Ch. 47 com-

pAe1:iﬁ)r1 J. E. O'Neill. (BPCT-1576). By letter
pril 1.

Cedar Rapids, Iowa—Davenport Bestg. Co.
(KSTT Davenport). At request of company, dis-
missed application for vhi Ch. 2. (BPCT-495).
By letter April 1. 5

Baton Rouge, La—Baton Rouge Bestg. Co.
(WJBO). At request of attormey, dismissed ap-
plication for vhf Ch. 2 in favor of new ap-
lication from Louisiana Bestg. Corp. in which

JBO has 994% interest [BeT, April 6]. Air
Waves Inc. (WLCS), competitor for Ch. 2, has
withdrawn its application and been awarded
option for half interest in new company. (BPCT-
985). By letter April 1.

Baton Rouge, La.—Alr Waves Inc. (WLCS)
At rec}liuest of attorney, dismissed application for
uhf Ch. 2. Station has option for equal interest
in competitive application of Louisiana TV
Bestg., Corp. [BeT, April §). Dismisged April 1.

Great Falls, Mont.—Television Montana. At
retiuest of applicant, dismissed application for
vhi Ch. 3. By letter April 1.

Abilene, Tex.—Citizens Bestg, Co. Dismissed
application for vhf Ch. ¢ at reqézest of attorney.
(BPCT-800}. Announced April 8.

Existing TV Stations . . .

Decisions

WLWA (TV) Atlanta, Ga.—Granted modifica-
tion of Hcense to change corporate name from
Broadcasti Inc. to Crosley Bestg. of Atlanta
Ine. No change of basic Crosley ownership
involved. (BMLCT-16). Granted March 30;
announced April 7.

WEHT (TV) Hendérson, Ky.—Ohio Valley TV
Co. Granted modification of CP to change ERP
from 26 kw visual and 13 kw aural to 16 kw
visual and 8.7 kw aural; change transmitter and
studio location; antenna height above average

terrain 590 ft. Granted April. 3; announced
April 1.
KFAZ (TV) Monroe, La.—Delta TV Inc.

Granted modification of CP to change ERP from
77 kw visual and 44 kw aural to 20 kw visual
and 10 kw aural; install new transmitters and
antenna; antenna height above average terrain
3 Granted April 1; announced April 7.

WNAO-TV Raleigh, N. C.—Sir Walter TV Co.
Granted modification of permit to change ERP
from 280 kw visual and 145 kw aural to 17.5 kw
visual and 8.8 kw aural. Granted April 3:
announced April 7.

WHP-TV Harrisburg, Pa.—WHP Inc. Granted
special temporary authority to commercial oper-
ation on commercial basis on uhf Ch. 55 for
period March 28 to Sept. 28. Granted March 27:
announced April 7.

KFDA-TV Amarillo, Tex.—Amarillo Bestg. Co.
Granted special temporary authorization to oper-
ate on commercial basis on vhf Ch. 10 for
period April 1 to Sept. 8, Granted March 30;
announced April 7.

KUHT {(TV) Houston, Tex.—U. of Houston
and Houston Independent School District.
Granted modification of permit for noncom-
mercial educational TV station to change ERP
from 30 kw wvisual and 15 kw aural to 48 kw
visual and 24 kw aural; antenna height above
average terrain 310 ft. (BMPET-9). Granted
March 30; announced April 7.

KTNT-TV Tacoma, Wash.—Tribune Pub. Co.
Granted modification of permit to change ERF
from 29.5 kw visual and 15 kw aural to 125 kw
visual and 63 kw aural; antenna height above
average terrain 450 ft. (BMPCT-1033). Granted
March 30; announced April 7.

Applications

WRBUF-TV Buffalo, N. Y.—WBUF-TV Inc.
Requests modification of CP for uhf Ch. 17 to
change ERP from 165 kw visual and 83 kw
aural to 96 kw visual and 48 aural and
relocate transmitter and studio from 267 Main

. and "to be determined,” Buffalo, respec-
tively, both to 178 Barton St., Buffalo. Also
seeks to install new transmitters and antenna
system and make other equipment changes.
Antenna height above average terrain 422 ft.
(BMPCT-1059). Filed April 8.

WBKZ-TV Battle Creek, Mich.—Booth Radio
& TV Statioms Inc. Requests mod. of CP for
uhf Ch. 64 to change ERP from 123 kw visual
and 64.4 kw aural to 118 kw visual and 83.1 kw
aural, and other engineering changes. (BMPCT-
882). Filed April 7.

WTPA (TV) Harrisburg, Pa. -—- Harrisburg
Bestrs. Ine. Request modification of CP for uhf
Ch. 71 to decrease ERP from 220 kw visual and
110 kw aural o 174 kw visual and 94 kw aural;
install new transmitters, antenna system and
other equipment, and change antenna height
above average terrain from 990 f£t. to 987.5 ft.
(BMPCT-1057). Filed April 7.

KNUZ-TV Houston, Tex.—KNUZ TV Co. Re-
uest mod. of CP for uhf Ch. 39 to change ERP
rom 100 kw visual and 60 kw aural to 9¢ kw
visual and 50 kw aural; move transmitter and
studio from 4702 Austin to Cullen Blvd., at
Blodgett Ave., Houston; install new transmitters
and change antenna type; increase antenna
height above average terrain from 520 ft. to 676
ft. (BMPCT-1046). Filed April 2.

WMTV (TV) Madison, Wis.—Bartell TV Corp.
Rﬁ%uests mod. of CP for uhf Ch. 33 to change
Ei from 16.5 kw visual and 9.3 kw aural to 17
kw visual and 8.6 aural: move studio and
transmitter sites from 2047 Winnebago St. and
W. Beltline Rd., Madison, respectively, to single
location on Rt. 3 near Madison. Also seeks to
install new transmitters, make other equipment
changes and boost antenna height above average
terrain from 434 ft. to 696 ft. (BMPCT-1054).
Filed April 2.

New AM Stations . . .

Decisions

Ocala, Fla.—Andrew B. Letson. Granted new
AM station, 500 w daytime on 900 kec. Estimated
construction cost $16,000, first year operating cost
$36,000, revenue $43,000. Mr. Letson is chief
owner and general manager of WCNH Quincy,
Fla. (BP-8574). Granted April 1.

El Dorado, Kan.—0. A. Tedrick. Granted new
AM station on 1360 k¢ with 500 w daytime. Esti-
mated construction cost $15,725, first year operat-
Ing cost $37,200, revenue $62,000. Mr. Tedrick
is an attorney and part owner of KWOC Pop-
lar Bluff, Mo. (BP-8608). Granted April 1.

Henderson, Nev.—Moritz Zenoff. Granted new
AM station on 1400 ke with 250 w full time. Esti-
mated construction cost $16,500, first year oper-
ating cost $46.450, revenue $60,000. Mr. Zenoff
publishes two weekly newspapers. (BP-8587).
Granted April 1.

Jackson, Ohio—Luther M. Jones. Granted new
AM station on 1280 kc with 1 kw daytime. Esti-
mated construction cost $23.000, first year operat-
ing cost $36.000, revenue $48,000. Mr. Jones is a
retired businessman. Granted April 1.

Waynesboro, Pa.—Richard Field Lewis Jr.
Granted new AM station on 1380 ke, 1 kw day-
time. Subject to condition program tests will
not be authorized until WHYL, Carlyle, Pa., has
commenced program tests on some other fre-
quency; nor will license be issued until WHYL
is licensed on another frequency. Mr. Lewis is
licensee of WINC Winchester, Va. (BP-8690).
Granted April 8.

Chehalis, Wash.-—~Mid-State Bestg. Co. Granted
permit for new AM station, 1420 ke, 1 kw day-
time. Estimated construction cost $18,220, first
year operating cost $60,000, revenue $70,000.
Principals in applicant include President Glenn
E. McCormick (49.6%), president of XSLM Salem,
Ore. (50%), Ore. (23.3%); Vice President Paul
McElwain (509%), vice president of KSLM (50%)
and president of KORE (38.3%); John Kendall,
president of KWWB, Walla Walla, Wash., has

0.4 of qualifying stock owned and voted by Mr.
McCormick.

BROADCASTING '® TELECASTING



Call Letters Assigned

WITY Danville, IlL.—Vermillion Bestg. Corp.
980 ke, 1 kw unlimited, directional.

KFAD Fairfield, JTowa—Fairfield Bestg. & TV
Corp. 1570 kc, 250 w daytime.

WARRB Covington, La—A. R. Blossman Inc.
730 ke, 250 w daytime.

KASL Newcastle, Wyo.—Newcastle Bestg. Co.
1240 kc, 250 w unlimited.

KNWS Waterloo, Iowa—Northwestern Schools-
Bible College, College of Liberal Arts, Theolog-
ical Seminary. Call KBOK formerly assigned.
1090 ke, 1 kw day.

Applications

Bethel, Alaska—Rev. Earl R. Shay, 930 ke, 105
w, unlimited. Estimated construction cost $1.000
(eqttiaipment on hand). Proposes noncommercial
station to operate 14-30 hrs. weekly. Aﬁ licant
is missionary-pastor of Moravian Church. Ad-
dress: Box 1671, Bethel. Filed April 6.

Shreveport, La.—S. A. Chesley tr/as Shreve-
port Bestg. Co., 1480 ke, 1 kw daytime. Estimated
construction cost $17,000, first gear operating cost
$48,000, first year revenue $72,000. Chesley
is former national sales manager of KTBS
Shreveport. Filed March 31.

Washington, Kan.—Charles W. Bullimore. Re-
submitted application for new AM station, 1270
ke, 500 w daytime. Applicant owns electric
appliance store. Filed March 20.

Sheboygan, Wis—Lake Shore Bestg. Co. Resub-
mitted application for new AM station, 800 kc,
250 w daytime. Estimated construction cost $11,-
955, first year operating cost $48,000, revenue
$48,000. Principals in applicant include Presi-
dent David A. Bensman (60%), Secretary-Treas-
urer Rose Bensman (wife) (30%) and two 5%
stockholders. Mr. and Mrs. Bensman are co-
owners of a radio-record store and record man-
ufacturer. (BP-8808). Filed March 16.

Application Amended

Frankfort, Ind.—Charles Vandever, Stephen P.
Bellinger and Roland J. DeMaree d as Radio
Frankfort. Requests amendment of application
for 250 w daytime station on 1570 ke to remove
Mr. DeMaree from partnership and add Joel W.
Towrnsend, Ben H. Townsend, Morris E. Kemper,
T. Keith Coleman and Jack H. Wiedmann. (BP-
8845). Filed March 23.

Application Dismissed

Knoxville, Tenn.—Marvin I. Thompson. At re-
quest of applicant, dismissed bid for new AM
station, 1 kw daytime on 800 kec. (BP-8644).
Dismissed March 31.

Existing AM Stations . . .

Decisions

KPOL Los Angeles—Coast Radio Bcestg. Corp.
Granted increase in power from 5 kw to 10 kw,
operating daytime on 1540 ke. Granted April 1,

KEAR San Mateo, Calif.—Bay Radio Inc.
Granted Increase in power from 1 kw to 10 kw,
operating full time on 1550 ke, directional day
and night. (BP-8514). Granted April 1.

KDON Santa Cruz, Calif.—Charles Blackwood
Grant. Granted move of main studio to Salinas,
Calif., operating with present assignment of 5
kw fulltime on 1460 ke, directional. KDON will
continue to maintain studios at Santa Cruz and
Long Beach. (BML-1528). Granted April 1.

WEKDO Chattahoochee, Fla—Tiger River Corp.
Granted permit to replace expired CP for new
AM station, 1380 kc, 500 w daytime (BP-8805).
Granted April 1.

WKMF Flint, Mich—WKMH Inc. Granted au-
thority to remain silent for additional period of
30 days from April 4. Assigned 1 kw full time on
1470 ke, Granted April 3; announced April 7,

KWIL Albany, Ore—Central Willamette Bestg.
Co. Granted change from 250 w full time on 1240
ke to 1 kw full time on 780 ke, directional day
and night. (BP-8539). Granted April 1.

WBUT Butler, Pa.—Eagle Printing Co. Granted
change from 1580 ke to 1050 ke, operating with
present power 500 w daytime, directional. (BP-
8586). Granted April 1.

BROADCASTING ® TELECASTING

WRNO Orangeburg, S. C.—WRNO Inc. Granted
change from 1450 ke, 250 w unlimited to 1150 ke,
500 w-night, 5 kw-day, directional day and night,
full time. Granted April 8.

KVOU Uvalde, Tex.—Uvalde Bestrs. Granted
CP to change frequency from 1450 ke to 1400 kec.
Assigned 250 w unlimited. (BP-8690). Granted
April 8.

Station Deleted

WILE Willlamsburg, Va.—Willlamsburg Radio
Co. Canceled permit (BP-7729) and deleted call
letters of new AM station on 740 k¢, 500 w day-
time. Deleted April 2.

Applications

WHBS Huntsville, Ala.—Huntsville Times Co.
Requests CP to modify daytime directional an-

tenna pattern (1550 ke¢). Filed April 7.

KXXIL Monterey, Calif.—S. A. Cisler. Requests
change from 500 w daytime to 1 kw unlimited,
and for approval of transmitter and antenna
location; directional day and night (560 kc).
Filed April 7.

WGBA Columbus, Ga.—Georgia-Alabama Bestg,
Corp. Reguests frequency change from 1460 kc
to 540 ke, power increase from 1 kw to 50 kw and
change transmitter location and install new trans-
mitter and directional antenna. Filed April. 1.

WACL Waycross, Ga.— Teletronics Inc. Re-
quests CP to change directional antenna system
on 570 kc. Filed April 7.

KLIL Esterville, Iowa — Esterville Bestg. Co.
Requests power increase from 100 w to 250 w,
operating fulltime 1340 kc. Filed April 7.

WWPF Palatka, Fla.—J. E. Massey and L. C.
McCall d/b as Palatka Bestg. Co. request CP to
change facilities from 800 kc, 500 w daytime to
1260 kc, 500 w unlimited. Also seeks to install

How big is

getting big results.

To the local retailer, an annual advertising expenditure of
$200,000 in one advertising medium is big money.
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directional antenna for nighttime and change
antenna system. (BP-8740). Filed March 27.

WSTR Sturgis, Mich.—WSTR Inc. Application
for change from 500 w daytime to 250 w unlimited
amended 'also to request change of frequency
from 1240 to 1230 ke. Filed April 1.

KIYTI Shelby, Mont.—Tri-County Radiec Corp.
Application to change from 1230 ke to 1240 ke,
operating with 250 w fulltime. Filed April 8.

KALM Alton, Mo.—Robert Neathery. Applica-
tion to. change transmitter site from Alton to
Thayer, Mo.. and to specify main studio loca-
tion as West Plains, Mo., instead of Alton. As-
signed 1290 ke, 1 kw daytime. Filed April 6.

KTXJ Jasper, Tex--Joe H. Tonahill and Joe
J. Fisher d/b as Jasper Bestg. Co. Request CP to
change facilities from 25¢ w unlimited on 1240 ke
to 500 w daytime on 1350 ke. Also seeks to in-
stall new transmitter and change antenna system.
Filed March 31.

WTKM Hartford, Wis.—The Kettle-Moraine
Bcestg. Co. Application for reduction in power
from 500 w to 250 w and for change of trans-
mitter and studio location from Hartford to Fort
Atkinson, Wis. (1540 kc). (BP-8825). Filed March
31

New FM Stations . . .

Decision

Griffin, Ga.—Radio Station WKEU (WKEU).
Granted CP for new Class B FM station on Ch.
271, ERP 1.75 kw; antenna height above average
terrain 310 ft. Granted April 8.

Call Letters Assigned

WSTR-FM Sturgis, Mich—WSTR Inc. (WSTR),
Class A, Ch. 276 (103.1 me), ERP 0.67 kw.

FOR THE RECORD

SERVICE
DIRECTORY

Custom-Built Equipment
U. S. RECORDING CO.

1121 Vermont Ave., Wash. 5, D. C.
Linceln 3.2705

COMMERCIAL RADIO
MONITORING COMPANY
MOBILE FREQUENCY MEASUREMENT
SERVICE FOR FM & TV
Engineer on duty all night every night
JACKSON 5302

P. O. Box 7037 Kansas City, Mo.

e TOWERS »
AM ® FM & TV
Complete Installotions
TOWER SALES & ERECTING CO.
6100 N. E. Columbia Bivd.
Partlond 11, Oregon

) VACANCY

YOUR FIRM’S NAME in this “vacancy” will be
seen by 16,500 readers—station owners and
managers, chief eng s and technici

applicants for AM, FM, Television and fac-
simile facilities.
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Application

Los Angeles, Calif.—A. A. Crawford. Requests
new FM station on Class B Ch. 254 (98.7 mc),
ERP 50 kw. Algplicant is Beverly Hills musie
store owner. e buys e(%uipment of KMGM
gM)ﬂ réiolw deleted, for $30,000. (BPH-1841). Filed

are. .

Existing FM Stations . . .

Decisions

WAKR-FM Akron, Ohio—Summit Radio Corp.
Granted change of ERP from 29 kw to 4.4 kw,
antenna from 295 ft. to 260 ft. Assigned Class B
Ch. 248 (91.5 mc)}. (BEMPH-4814). Granted April 8.

WKJF-FM Pittsburgh, Pa.— Agnes J. Reeves
Greer. Granted change of ERP from 20 kw to
40 kw and antenna from 500 f£t. to 470 ft. As-
signed Class B Ch. 229 (93.7 me}. (BPH-1839).
Granted April 8.

WNAO-FM Raleigh, N. C.—S§ir Walter TV Co.
Granted permit to change type of antenna, change
ERP from 47 kw to 30 kw and change antenna
height above average terrain from 460 ft. to 420

Assigned Ch. 241 (96.1 mc). Granted March
31; announced April 7.

WHBS-FM Huntsville, Ala.—Huntsville Times
Co. Granted change of ERP from 16 kw to 26 kw.
Assigned Class B Ch, 236 (95.1 me). (BPH-1838).
‘Granted April 8.

WBBM-FM Chicago, IIl—Columbia BcstiE Sys-
tem. Granted change of ERP from 13 kw to
10.5 kw and antenna height from 590 ft. to 560 ft.
Assigned Class B Ch. 246 (97.1 mc). (BPH-1840).
Granted April 8.

Station Deleted

KMGM (FM) Los Angeles—Metro-Goldwyn-
Mayer Studios Inc. Granted request to cancel
Permit and dismiss application for license. De-
eted FM station assigned Class B Ch. 254 (98.7
gc),l];'RP 49 kw. Deleted March 30; announced

pril 7.

Ownership Changes . . .

Decisions

KPLN Camden, Ark.—Granted assignment of
permit from Leo Howard tr/as Mid-South Bestg.
Co. to D, R, James Jr., 3% stockholder in KEIL
El Dorado, Ark, for consideration_ fo $19,600 and
all expenses incurred since Oct. 1, 1952, Comrs.
E. M. Webster and Frieda B. Hennock dissented.
(BAP-178). Granted April 1.

KYNO Fresno, Calif.—Granted assignment of
license from Robert Schuler, Sheldon Anderson,
Lester Eugene Chenault and’Bert Williamson d/b
as Radic KYNO, The Voice of Fresno, to new

artnership of same name and Principals except-
ng Mr. Anderson, who sells his 15% holding to
remaining three for $35,000. (BAI-1519). Granted
March 30; announced April 7.

KCOK Tulare, Calif.—Granted assignment of
license from Geneva Anderson and Rosalie C.
Anderson, executors of estate of Herman Ander-
son, deceased, to Sheldon Anderson in compliance
with decree of Superior Court of State of Calif.,
Tulare County, in accord with will of deceased.
(BAL-1514). Granted April 1.

WFTL Ft Lzauderdale, Fla.— Gore Pub. Co.
Granted voluntary assignment of license to Tri-
County Bestg. Co. Involves setting up new cor-
Lgroratxon mcludin% Gore Pub. Co. (78.57%) and

oran E, Kersta {21,43%). Involves purchase of
150 shares common stock by Mr. Kersta for con-
sideration of $15,000. Mr, Kersta is presently
owner of Noran E. Kersta Co., radio and TV con-
sultants_in Garden C'ilt"w}. N. Y. Gore Pub. Co.
holds CP for a new station on uhf Ch. 23,
Kt.-ﬁauderdale. (BAL-1515; BAPCT-38). Granted

pril 8.

WHWD Hollywood, Fla.— Circle Bestg. Corp.
Granted voluntary transfer of control {50.4%) to
Roy M. Greene. Involves purchase of 126 shares
of stock_from Mrs. Ralph G. Tanner, Ralph G
Tanner Jr., and Clyde H, Whaley for considera-
tion of $15,000. (BTC-1460). Granted April 8.

KWSK Pratt, Kan.—Clem Morgan and Robert
E. Schmidt, a partnership. doing business as the
Pratt Bestg. Co. Granted voluntary assignment
to0 one partner, Clem Morgan. Consideration
$2,813.27, Mr. Schmidt, the retiring partner, has
acquired minority interest in licensee of KAYS
Hays, Kan., where he will remain. (BAL-1518).
Granted April 8.

WXOK Baton Rouge, La.—Granted assignment
of license from co-partners Jules J. Paglin and
Stanley W. Ray Jr. d/b as Capital City Bestg. Co.
to WXOK Inc., new corporation of same owners.
(BAL-1522). Granted April 3; announced April 7.

WSSO Starkville, Miss.—Granted involtintary
assignment of license from Grady Imes, James P.

- Hartness, C. C. Hollinshead and Joe Phillips d/b

as Starkville Bestg. Co. to same group but with
‘Ruth Harthess as executrix of estate of James
Hartness, deceased. (BAL-1524). Granted April
1; announced April 7.

KBIM Roswell, N. M.—Theodore Rozzell and
William Paul Brown, d/b as Radio Station KBIM.
Granted voluntary assignment of CP to Messrs.
Rozzell, Brown and Vernon Newton Hughes, d/b
as Radio Station KXBIM. Mr, Hughes will receive
59% interest, no monetary consideration, He has
been chief engineer at KICA Clovis, N. M. (BAP-
194). Granted April 8.

WCIN Cincinnatl, Ohio—Granted assignment of
permit from New York Technieal Institute of
Cincinnati Inc. to Robert W. Rounsaville for
amount expended thus far, $15,646.95. Mr. Rounsa-
ville owns WBAC Cleveland, Tenn.: WBET Eliza-
bethton-Johnson City, Tenn.; WQXI Atianta, Ga.;
WLOU Louisville. (BAP-189). Granted April 1.

WAZL-TV Hazleton, Pa.—Granted assignment
of permit from Hazleton Bestg. Co. to Hazleton
TV Corp. Separates TV from AM. No change of
principals. Granted April 3; announced April 7.

WKOK-AM-FM_ Sunbury, Pa.—Granted in-
voluntary acquisition of conirol of Sunbu.riy
Bestg. Corp., licensee, by Basse A. Beck, indi-
vidually and as administrator of estate of his
father, George W. Beck, deceased, through trans.
fer of 25 sh. (25%) from deceased, Basse Beck
already owns 37.5%. (BTC-1465). Granted April
1; announced April 7.

WBIR-AM-FM Knoxville, Tenn.—Granted con-
sent to relinquishment of control of radio sta-
tion WBIR Inc., licensee, by Gilmore N. Nunn.
Mr. Nunn, 52% owner, sells 229, interest and J.’
Lindsay Nunn sells entire 23% holding to Radio
Cincinnati Inc. and Mr. and Mrs. Robert Ashe.
Price: 5,325. Taft-family owned Radio Cin-
cinnati, licensee of WKRC-AM-FM-TV Cincinnati
and owner WTUN (TV) Columbus, increases
holding from 20% to 30%. Ashes, new to radlo,
acquire 30%. Filed in early March [B+T, March
18]. (BTC-1462). Granted April 8.

KTHT Houston, Tex.—Roy Hofheinz. Granted
voluntary assignment of license to Texas Radio
Corp. Involves change from individual to cor-
poration for tax purposes. (790 ke). (BAL-1516).
Granted April 8.

KJAM Vernal, Utah—James C. Wallentine, tr/as
Uintah Bestg. Co, Granted voluntary assignment
of license to Uintah Bestg. & TV Co. Consider-
ation 40,175 shares $1.00 par stock. Assignee
includes Mr. Wallentine (82.35%), and others, in-
cluding Howard D. Johnson, president of KNAK
Salt Lake; Leland Elwin Waiker manager KJAM,
and G. Stanley Brewer, principai owner of KOPP
Ogden, Utah. (BAL-1517). Granted April 8.

Applications

Little Rock, Ark.—Wrather, Hill & Alvarez.
Requests amendment to change name to Little
Rock TV Corp. Maria Helen Alvarez would
withdraw as principal with her interest to be
transferred to six local minority stockholders.
Corporation officers would be: President J. D.
Wrather Jr. (50%): Vice President and Treas-
urer John B. (25%); and Secreta A, C.
stannaway Sr. (5%). (BPCT-1054). Filed March

KECA-TV Los Angeles, Calif. —American Bcstg.
Co. Requests name change of licensee to Amer-~
jean Bestg.-Paramount Theatres Ine. (BPCT-
1424). Filed April 2.

WOOW New Bern, N. C.—Craven Bestg. Co.,
co-partnership of Luke H. Wetherington, L. T,
Grantham and David Hardison, requests
voluntary assignment of CP to Craven Boestg.
Co., a new corporation. Under the plan, Mr.
Hardison would sell his one-third interest for
$1,000 to the other principals, who are 50%
stockholders in the corporation. Filed April 1.

KOQOGT Orange, Tex.—Sabine Bestg. Corp.
M. L. Jacobs, bert Plettman and Hadassah
Jacobs, last individually and as executrix of
estate of Jacob Jacobs, request volunta? trans-
fer of negative control to Edwin T. Lovelace
Jr., executive vice president and general man-
ager of station, for consideration of $3,000. Con-
tract showed KOGT indebtedness of $36,350.
Filed April 2.

Applications Dismissed

KGIB Bremerton, Wash.—Kitsap G. 1. Bestrs.
Dismissed application for assignment of permit
to Chester J. Stuart. (BAP-172). Announced
April 2,

KIBL Beeville, Tex.—V. L. Rossi and John D.
Rossi d/b as Bee Bestg. Co. Dismissed applica-
tion for assignment of license to V. L. Rossi.
{BAL-1513). Announced April 2.
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I_EONSULT][NG RADIO & TELEVISION ENGINEER

—

JANSKY & BAILEY
Executive Offices
National Press Building
Offices ond Laboratories
1339 Wisconsin Ave., N. W.
Washington, D. C. ADams 4-2414
Member AFCCE *

JAMES C. McNARY
Consulting Engineer

National Press Bldg., Wash. 4, D. C.
Telephone District 7-1205

Member AFCCE*

—Fstablished 1926—
PAUL GODLEY CO.

Upper Montelair, N, J. MO- 3-3000
Laboratories Great Notch, N. L.
‘Member AFCCE *

GEORGE C. DAVIS
501-514 Munsey Bldg. STerling 3-0111

Washington 4, D. C.
Member AFCCE *

Commercial Radio Equip. Co.
Everett L. Dillard, Gen. Mgr.
INTERNATIONAL BLDG. Dl 7.1319
WASHINGTON, D, C.

P. O. BOX 7037 JACKSON 5302
KANSAS CITY, MO.

Member AFCCE *

A. D. RING & ASSOCIATES
30 Years' Experience in Radio
Engineering
MUNSEY BLDG. REPUBLIC 7-2347
WASHINGTON 4, D, C.
Member AFCCE *

There is no substitute for experience
GLENN G. GILLETT
- & ASSOCIATES

982 NATL. PRESS BLDG. NA. 8-3373
WASHINGTON, D. C.
Member AFCCE *

GEORGE E. GAUTNEY
CONSULTING RADIO ENGINEERS
1052 Warner Bldg.
Washington 4, D. C.
National 8-7757

Craven, Lohnes & Culver
MUNSEY BUILDING DISTRICT 7-8215

WASHINGTON 4, D. C
Member AFCCE*

McINTOSH & INGLIS

1216 WYATT BLDG
WASHINGTON, D. C.

Metropolitan 8-4477
Member AFCCE *

RUSSELL P. MAY

711 14th 8¢, N. W. Sheraton Bldg.

Washington 5, D. C. REpublic 7-3984

Member AFCCE *

WELDON & CARR

Consulting
Rodio & Television
Engineers
Washington, D. C. Dallas, Texes

1605 Conn. Ave. 4212 S, Buckner Blivd.
Member AFCCE *

PAGE, CREUTZ,

GARRISON & WALDSCHMITT
CONSULTING RADIO ENGINEERS
20ND BLDG. EXECUTIVE 3-5670

WASHINGTON S, D. C.
Member AFCCE *

KEAR & KENNEDY
1302 18th St., N. W. Hudson 3-9000
WASHINGTOIN 6, D. C.

Member AFCCE *

_A. EARL CULLUM, JR.
CONSULTING RADIO ENGINEERS
HIGHLAND PARK VILLAGE
DALLAS S, TEXAS
JUSTIN 6108
Member AFCCE®

WILLIAM L. FOSS, Inc.
Consulting Radio Engineers
EDWARD W. DEETERS
EDMUND E. PENDLETON
927 15th St N.W. "Republic 7.3883
Washington 5, D. C.

GUY C. HUTCHESON
P. O. Bax 32 AR 4-8721
1100 W. Abram
ARLINGTON, TEXAS

ROBERT M. SILLIMAN

John A. Moffet—Associate
1405 G S5t.. N. W,

Republic 7-6646
Washington §, D. C.

LYNNE C. SMEBY
"Registered Professional Engineer”
1311 G St., N. W. EX 3-8073

Washington 5, D. C.

GEORGE P. ADAIR

Consulting Radio Engineers
Quarter Century Professional Experience
Radio-Television-
Electronies-Communicotions
1833 M St., N. W., Wash. 6, D. C.
Executive 3-1230 Executive 3-5851
(Nights-holidays, Lockwood 5-1819)
Member AFCCE *

WALTER F. KEAN
AM.TV BROADCAST ALLOCATION,
FCC & FIELD ENGINEERING
1 Riverside Rood—Rlverside 7-2153
Riverside, Iil.

(A Chicago suburb)

WILLIAM E. BENNS, JR.

Consulting Radio Engineer
3738 Kanawha St, N.W., Wash,, D. €.
Phone ORdway 8071

Box 2468 Birmingham, Ala.
hone 6-2924
Member AFCCE *

ROBERT L. HAMMETT
CONSULTING RADIO ENGINEER
230 BANKERS INVESTMENT BLDG.
SAN FRANCISCO 2, CALIFORNIA
SUTTER 1-7545

JOHN B. HEFFELFINGER

815 E. B3rd St. Hiland 7070

KANSAS CITY, MISSOURI

GRANT R. WRATHALL
Aptos, California

Appointments arranged for
Son Francisco Seattle Sait Lake City
Los Angeles Portland Phoenix
Box 260 APTOS—3352
Member AFCCE *

Vandivere,
Cohen & Wearn

Consulting Electronic Engineers
612 Evans Bldg. MNA. 8-2698
1420 New York Ave., N. W,
Washington 5, D. C.

HARRY R. LUBCKE
CONSULTING TELEVISION ENGINEER
INSTALLATION-OPERATION
Television Engineering Since 1929
2443 CRESTON WAY HO. 9-3266
HOLLYWOOD 78, CALIFORNIA

Fred O. Grimwood & Co., Inc.
Consulting Radio Engineers
S.C. Grimwsod, Pres. Ralph J. Bitzer, Ch. Eng.
Chestnut 4977
2026 R. R. Exchange Bldg,

St. Lovis 1, Mo.
Since 1932

james r. bird
consulting radio engineer

519 eallfornia st.

suite 219

san franciseo 4. calitornla
teleDhone : douglas 2-2536

33 olm avenue
mil valley. eelifornla
tal: dunlap 8:487i

H. W. HOLT
RADIO ENGINEER
AM 332129 v
41 Four Mile Road
West Hartford, Connecticut

These Engineers . . .
ARE AMONG THE
FOREMOST
IN THEIR FIELD

Member AF CE®
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Payable in advance.
Deadline:
preceding publication date.

$2.00 minimum

CLASSIFIED ADVERTISEMENTS

Checks and money orders only.
Undisplayed—Monday preceding publication date. Display—Tuesday

Situations Wanted 20¢ per word—$2.60 minimum *® Help Wanted 26¢ per word—

All other classifications 30¢ per word—$4.00 minimum ® Display ads. $15.00 per inch

. No charge for blind box number.
BROADCASTING ® TELECASTING, 870 National Press Bldg., Washington 4, D. C.
aprLICANTS! If transcriptions or bulk packages submitted, §1.00 charge for mailing (Forward remittance
separately, please). All transecriptions, photos, ete. sent to box numbers are sent at owner's risk. BroApCist-

ING » TELECASTING expressly repudiates any liability or responsibility for their custody or return.

Send box replies to

Help Wanted

Managerial

Manager needed immediately for remote studio
in town of eight thousand, 18 miies from 1000
watt station. ust be able to announce. Both
one station markets. Salary plus above average
commission. Present man making around $300
a month. Potential unlimited. KCRB, Chanute,
Kansas. Phone 434.

Salesmen

Salesman?announcer. Florida. Mostly selling but
good announcing re’ﬂuired. Salary plus commis-
sion. Box 110W, B.T.

Excellent opportunity for experienced aggressive
man who can sell in competitive market. Un-
limited prospects and earnings, good promotional
backing. easant salesmen have big earnings.
Independent 1000 watt progressive station with
good things to sell. One of America’s most in-
teresting cities, 60,000 population and home of a
major college. Liberal draw, wonderful future.
Send full information first letter. Box 326W, B.T.

Successful southwestern station in single station
city 30,000 needs real salesman to head sales
staff. Permanent. Excellent opportunity. Box
331w, B.T.

Immediate opening for experienced local sales-
man for outstanding 50,000 watt station. Com-
pensation commensurate with ability. Send
complete details. Box 333W, B.T.

Iowa 5§ KW strong network station with excel-
lent Hooperatings needs sound, durable, aggres-
sive salesman. rite Box 334W, BoT.

Hawail! Excellent opportunity experienced time
salesman network station; steady, reliable, per-
manent. Air mail full details: P.O, Box 1479,
Honolulu, Hawaii.

Salesman., Somewhere in the U.S. there is a
i\;oung salesman who wants to return to eastern

ennsylvania and join a solid independent to
build a real future. A go-getter with intelligence
will earn real money. Contact Manager, WCOJ,
Coatesville, Pa.

Salesman to sell radio and television time on
local level for 5,000 watt CBS affillate. Straight
salary with raises based on ability. Year or two’s
small station ex%?rience preferred. Write Per-

sonnel Director, WSBT, South Bend, Indiana.

Salesman wanted—Young man who is interested
in earning %6000 and up. WXOK, Baton Rouge
offers a real opportunity to sell in one of the
ten fastest growing markets in America. The
station has a successful programming format and
is highly saleable, We will pay per month
guarantee and 15% commission when you exceed
the guarantee plus an annual bonus based on
gerformance. ou start with $1000 monthly of
illing. We want an aggressive, capable, young
man with a proven sales record. Give complete
details first letter including E‘“t employment
record and snapshot. Write “The OK Group,”
505 Baronne Street, New Orleans 12, Louisiana.

Announcers

Announcer-disc jockey with proven successful
DJ record in competitive large market operation.

.00 start with regularly scheduled increases to
100.00 weekly. Station located large central-
south market. TV future. Send audition, photo
géxsds %or’i‘-nplete background. Confidenttal. Box

Announcer-salesman, Florida. Your sales chance.
Salary plus commission. Box i11W, B.T.

Announcer-engineer, emphasis on announcing.
Starting salary $75.00. Box 297TW, B.T.

Announcer-salesman In sportsman paradise. Sal-
ary plus commission, housing, sir mail photo,
disc. Box 307W, BeT.

Want versatile, all-round thoroughly expertenced
radioman for good musical programs, special
events, interviews, good ad lib, etc. Progressive
1000 watt independent in fine major college city
of 60,000 in central Kentucky. Pleasant living
and working conditions. Send complete infor-
mation and photo. Box 325W, B.T.

Help Wanted—{Cont'd.)

Salesman-announcer. Good salary plus immedi-
ate commission on all new business. Short an-
nouncing shift. Upper midwest. Box 327W, B-T.

5,000 watt reglonal NBC affiliate in deep south
desires to grocure the services of a young but
experienced announcer who is capable of devel-
opment and the assumption of responsibilities in
the future. Send complete information with ap-
plication including audition disc, picture, educa-
tional background, previous experience in radio.
Also, salary requirements. Box 328W, B.T.

Ex]lw_erienced, versatile announcer. Texas network
affiliate in 17th year. Send audition, photo. Out-
line background, salary requirements. This may
be opportunity you're seeking. Replies acknowl-
edged, auditions returned. Box 332W, B.T.

Michigah indi¢ small city needs licensed an-
nouncer. No experience necessary. 44-hour week.
$60 start. Box 335W, B.T.

Help Wanted—({Cont'd.)

Young, single man for new fulltime station. Will-
ing worker; pleasant voice. Experience unneces-
sary Iif real wishes to learn. Reply WISP,
Kinston, N. C.

Announcer-engineer, first class ticket. Immedi-
ate opening. Personal interview required. WKAN,
Kankakee, Illinois.

Announcer-DJ. Capsable of reading news, com-
mercials and running record shows. Must have
station experience. Send complete information
and dise. WNXT, Portsmouth, Ohio.

Versatile, sincere announcer. Permanent. Rush
tape, resume, photo. WSMI, Litchfield, Illinois.

Staftf announcer. Previous announcing and con-
trol room operating experience necessary. Send
full details, references and audition tape or disec
to Meirritt Milligan, Radic Station WTAD, Quincy,
Illinois.

Wanted: Announcer, all-round man that sells on
the air. Write WTTN, Watertown, Wisconsin.
Good starting salary.

Technical
Wanted.
8108, B.T

I‘Trst class engineer-announcer. Box

Wanted, chief engineer 5000 watt midwest direc-
tional, AM operation with TV application. Send
full particulars including experience and mini-
mum salary expected to Box 133W, B.T,

Wanted: Chief engineer, construction and main-
tenance. Box 246W., B.T.

Announcer with first or restricted operator's
license. Emphasis on announcing and program-
ming. Indegendent statton in southern Ohio.
Box 336W, B.T.

Michigan Indie needs two announcer/engineers.
gqr experience necessary. $60 to start. Box 332W,

Experienced announcer, morning shift Penna,
local. Intelligent DJ and all-round announcing.
$70 and up. Only replies with auditions consid-
ered. Box 370W, B.T.

Help wanted—Experienced announcer and news-
man to develop labor beat in growing cité of
25,000. Can offer good salary and talent. Con-
tact Box 244, Chillicothe, Ohio, or phone 3-2244,

Desire experienced announcer who can handle
general shifts. KFRO, Longview, Texas.

Wanted: Combination man, announcer and engi-
neer with a first class license. Good pay. Con-
tact Radio Station WCDT, Winchester, Tennessee.

Announcer-engineer or stra!ght announcer, must
be good. Contact Paul Reid, WCEH, Hawkins-
ville, Georgia.

5000 watt NBC station losing good announcer to
Army and need replacement by May ist. Send
dise, picture, references and letter giving full
detalls. Specify marital and draft status. Ad-
dress Ray Beals, KVGB, Great Bend, Kansas.

5 kilowatt station northern New England needs
two staff announcers to replace personnel trans-
ferred to station TV operation. Pay commen-
surate with ability, good opportunity to grow
with expanding operation. Experience desirable
but not essential. Full details 1st letter to Pro-
gram Manager, WABI, Bangor, Maine.

Immediate opening for experienced news man
or experienced staff announcer with news ex-
perience desiring fulltime news job. Ability to
write and report local news and handle special
events. Pleasant working conditions, progressive
midwestern town. $65.00 per week. Send photo,
disc and letter setting forth experience and ref-
erences. Write Manager, WCSI, Columbus, Indi-
ana.

Hillbilly DJ for morning show, must be sober
and willing to work. Good pay and good hours,
apply at once to WDKD, Kingstree, S, C.

Experienced newscaster, personality disc-man.
Permanent. Base plus talent. Five-day week,
liberal company benefits. Send audition, resume
including references WENY, Eimira, N. Y.

Combination announcer - engineer wanted for
1 KW independent station. Send disc or tape
and picture to WFPM, Fort Valley, Georgila.

Midwest 5000 watt station desires first class ex-
perienced combo man. Good %ay. good working
conditions. New equipment. Box 258W, B.T.

Regional Minnesota station wants first class oper-
ator-announcer. Good salary. Box 275W, B.T.

Virginia kw needs en
ary expected. Box

neer. State minimum sal-
W, B.T.

Wanted: First class engineer with FM affiliate.
Has TV grant. Box 324W, B.T.

Requesting bids to install all equipment small
kilowatt. Box 329W, B.T.

Chief engineer for 100 KW VHF TV station. RCA
equipment. Construction soon. Man we want
probably experienced number two man existing
TV station. Write in confidence giving complete
detalls, present salary and expected salary.
Box 330W, B.T.

Michigan indie small city needs licensed an-
nouncer. No experience necessary. 44-hour week.

$80 start. Box 335W, B.T.
Michigan indie needs two announcer/e eers.
No experience necessary. $60 start. Box

352w, B.T,

Urgently need first engineer Indiana station by
April 20th. Phone collect if available, Box
355W, B.T.

Immediate opening for first phone transmitter
operator. No experience necessary. Box 362W,
B.T.

Wanted: 1st phone transmitter engineer. Excel-
lent working conditions and benefits. Car nec-
essary. KAYL, Storm Lake, Iowa.

Have permanent opening transmitier engineer
with good future for advancement. No announc-
ing required. KGHF Pueblo, Colorado.

Chief engineer immediate opening. 40-hour week
nights and Sundays off. Permanent regular staff.
State salary, complete information first letter.
KRLN, Canon City, Colorado.

Wanted: First phone transmitter operator, ho
announcing required, good pay and hours for
steady man. 1000 watt ABC affiliate., Apply at
once, KSDN, Aberdeen, South Dakota.

Regional daytimer, southeastern Iowa, has open-
ing for chief engineer. Send full data, desired
earnings, references, etc. KXGI, Fort Madison,
Towa,

Combination-man—Ability pays off. Car and in-
gﬁriew necessary. Contact WHOK, Lancaster,
0.

First class operator, Transmitter work, union.
Experience not necessary. Permanent. 40 hour
115 overtime. WAOV, Vincennes, Indiana,



Help Wanted—(Cont’d.)

Situations Wanted—(Cont’d.)

Situations Wanted—{Cont’d.)

Transmitter engineer or combo. No experience
necessary. 1 KW reglonal, WDBC, Escanaha,
Michigan.

Engineer-announcer with experience. Salary
open and commensurate with ability. This Is
permanent job regardless of FCC action. Want
reliable man who would like to settle down.
Send references. WEBJ, Brewton, Alabama.

Announcer, newscaster, network top news
writer, production background. Skilled inter-
viewer, speclal events, TV news technigues,
youth plus university degrees plus experience

should net excifing offers. Box 288W, B.T.

Experienced all phases announcer, desires
change. Strong news. commercials. References
tape. Box 311W, B«T.

Wwanted three, first class, engineers. Prefer ex-
perienced men now working in midwest. Car
{eqmred. Contact Wayne Lovely, WEEK, Peoria,
1linois.

Want experienced engineer-announcer. WFRX,
West Frankfort, Illinois.

Midwest-ABC  affillate. Transmitter operator

some remotes and recordings. Car necessary.

'ICi]iI/e_full details, first letter. WGEM Quiney.
nois.

Chief-combo for new fulltime Mutual remote
<control operation. Announcing important; engi-
neering paramount. R:‘Llsht salary for right man.
Reply WISP, Kinston, N. C.

Opening for engineer in AM and television—
WKZO-TV, Kalamazoo.

‘Wanted, engineer with 1st phone and car. Pro-
motion possible for experienced, aggressive man,
Metropolitan Washington, D. area. WPIK,
Alexandria, Virginia.

in television.

First class engineer, opportuni
Eer 50<hour week. WSON, Henderson,
Y.

71.50
entuc

Immediate opening for transmitter operator. No
;axpderlence necessary. WWIN, Baltimore, Mary-
and.

Production-Programming, Elc.

Young, experienced husband-wife team. Man
for 6 A.M.-12 Noon announcing shift, Woman to
run cop¥ department. Good opportunity at 250
Mutual in East. No car. Send salary require-
ments, full data. Box 33W, B.T.

PD for rural Penna. market. Must be versatile
announcer with small station experience. Tell
all and send audition first reply. Confidential.
Box 369W, B.T.

Traffic: Youn% woman with stenographic experi-
ence. Avallable by May 25th. Give complete
details, experience and photo_ in first letter.
Radio KIT, Box 1222, Ya a, Washington.

Young hdy—mﬂenced continuity writer.
1,000-watt NBC ate has immediate openin,
offering exceptional opgortunlty. TV anticipated.
Send sample copy and photo to WFDF. Flint.
Michigan. ~-

Good continuity writer wanted by Radio Station
WRAP. Send application to 300 Portlock Build-
ing, Norfolk, Virginia.

SecretarIy—Female—overseas to engineering di-
rector large international radio organization.
Single, U, 8. citizen, technical station experience.
Forward resume, age, education, experience.
Personnel Director, Box 753, General Post Office,
New York 1, New York.

Situations Wanted

Managerial

Mature manager.
Strong on Ssales,
Box 293W, B.T.

Record guarantees results.
5000 or 250. West preferred.

Commercial manager. Radio-TV sales rep. Top-
filght salesman, now employed station as
regional sales manager seeks connection that
will fully utilize abilities, Twenty years experi-
ence. dio “eareer includes successful selling
of 50,000 watt, leading independent, Mutual sta-
tion In medium market. Past earnings 37000 to
$9000. East preferred. Married. Confidential. Box
309W, BoT.

Four years as general manager of %resent sta-
tion desires advancement. Station highly suc-
cessful. Work only on theory—income must be

more than outgo. Famlly, college graduate,
young, ambitious. Box 361W, B.T.
Announcers

Baseball play-by-play announcer, one of nation's
best, 7 years experience, excellent voice, high-
est recommendations, will consider all offers.
Box 7648, B.T.

Announcer, intelligent, ambitious, draft-exempt.
Single. Prefer small town. References, resume,
disc. Box 265W, B.T.

Top staff man, five years experience. DJ, special
gfv%ts.B I\,Iqldwest location. $75 minimum. Box

Experienced announcer seeking summer position.
Operate board. Now employed in metropolitan
New York station. Box 315W, B.T.

Manhattan announcer? DJ. seeks steady and
permanent position. Will be available ay 1.
Reply Box 321W. B.T.

Versatile DJ-comedy team, impersonations, char-
acterizations, flubs and ad-libs. Experienced to-
ether. Can double in staff. West Coast pre-
erred. Will consider other good offers. Box
322W, B.T.

Desire heavy news and play-by-play position.
Two years experience all phases of announcing,

some sales and copy. University of Minnesota
iraduate, First phone. Excellent voice. Veteran.
ox 323W, B.T.

Announcer, 20, AF. veteran. Wants to climb
ladder. some light experience, tapes on request.
Box 340W, B.T.

Baseball play-by-play, football, basketball, §
years experience. Excellent voice, highest rec-
ommendations. Baseball a must. Desire sports
minded station. Consider all offers. Box 341W,

B.T.

No. 2 top sportscaster for top position. Good
references, ree years mike ex%erience. Fine
athletic background. Box 340W, B.T.

Deep, mature volce. Topnotch delivery. Ace
newscaster. Versatile, experienced. Personable.
Box 350W, B.T.

Production, Programming, Others

Program director — Thoroughly experienced gall
phases radlo, production, writing, announcing.
Agency radio and TV. Excellent background.
Success story. Available June. Box 241W, B.T.

Triple value for eastern newsroom. Married,
veteran, college graduate, with three years
radio journalism experience plus TV news
work, plus civic interest. Available in June to
be asset to locally active station and fair-sized
community. Box 'W. B-T.

Seeking Dpermanent change. Experienced DJ-
staff. 26, single. vet. Now workln'lq metropolitan
area. Tape-photo. Box 320W, B.T.

Looking for a morning show with spark! Top DJ
in competitive medium market ready to move
up. Three years experience, college, 26. Excel-
lent personal and sponsor references. Complete
story bv return mail. Available May 15th. $85.
Box 338W, B.T.

Farm Speclalist—but also top announcer—Ex-

perience in all phases of radio. News is my spe-
cialty. Five years 50,000 watt station. amily
man, veteran. Available on short notice. Box
343W, B.T.

Radlo-Television pitch man, write, sing, DJ,
news. Presently cowboy entertainer on radio-
TV programs. personal appearances. College

ad. 27, draft free. Tape and picture ready.
oX JM5W, BeT.

Woman-announcer-writer.
clals, news and muslc. Can double as secretary.
Shorthand, typing. Write for samples, disc,
photo. Box 3471W, B.T.

Strong on commer-

Available immediately, four years, sales, com-
mercial copywriter, accent on woman’s show,
interviews, ad libbing. Will consider all an-
swers. Box 348W, B.T.

News Director of active independent wants big-
ger market; authoritative delivery; special
events; commentary; outstanding local coverage.
Box 351W, BeT.

Experienced staff ennouncer prefers position in
east. Knowledge of sports plus music is wide
and varied. Radio and TV. Box 363W, B.T.

Summer announcing. Available June, Au, 5
Experienced. Operate board. Pay no object.
¥a5h311 D, Berger, 8 Summit Court, Flushing,

Announcer. SRT graduate. Have knowledge of
all phases of announcing and control board.

Family man. Dise. Mphoto avallable. Ton
Eijaxt;diaca, 2725 W. onroe St., Chicago 12,
ois.

Disc * jockey-announcer-time salesman has lost
his sight but not his faculties. Blind eight ;rears
but 3tlll fully capable of making money or a
station if given an opportunity to prove it. Have
conducted record shows that were sell-outs.
Duke University, age 31. Give me a break and
we'll both make some money. Edgar Gooch, 226
West 50th Street, New York 19, New York.

Announcer, five years experience, news, staff,
DJ. Prefer midwest. Dan Holocher, 410 N. Central
Ave.,, Campbell, Ky., phone 74G.

Featured Rhythm and Blues DJ, 412 hours daily,
8 years experience, all })hases promotionzl, sales,
ublic relations, one of nation's top ten August
952, seeking opportunity to grow. Contact A, M,
Ray, 767 N. 40th Street, Philadelphia, Penna.

Experienced announcer, control board operator.
Sober, married and serious. Tape and resume
upon request, Graggon Varner, 485 Washington
Avenue, Brooklyn 38, New York.

Technical

First phone operator, boardman, combo. Thor-
oughly trained. Veteran. Married. Background,
commercial photography, amateur radio, Central,
southern California. Box 308W, B-+T.

Radio telephone first class, 18 years expérience,
desires position as transmitter operator. Box

Chief engineer willing to assume some announc-
ln%iand continuity duties. Permanence and com-
patibility absolutely essential. South only. Box

- 339w, B.T.

Recent licensed first phone man wants to break
into broadcasting field. Prefers work in Virginia
or nearby state. Can start work immediately,
contact now. Box 360w, B.T.

Experienced engineer, 1st phone, 2nd telefraph,
C. g% E. I. undergraduate, seeks responsible sit-
uation. Prefer western U, §. Burrows, 1904

Dodge, Omaha, Neb. Phone WE 4120,

Program production, news and sports. Abund-
ance of ideas that sell. Box 364W, B.T,

Announcer - program director - writer - producer
wants job in larger city. College degree. good
commercial background, top references. Married.
Prefers east or midwest. Box 367W, BeT.

Continuity writing—trafic—broadcasting. Excel-
}sanl: treferem:es. Beverly Kutll, Lane, South
akota.

6 years experience with Conlan Surveys, editing,
auditing, analyzing radio listening from A to Z.
Know general listening and coverage of most sta-
tions in U. S, A. Developed a 8th sense about
radio-TV surveys, program and time values for
time buying. other years in various offices,
know office machines, bookeeping, and short-
hand, Have ideal background to be secretary in
Radio«TV station, radlo dept. of adv. agency, or
national rep offices. Can be very helpful as Gal
Friday in buildslgF program audiences, time buy-
ing, analyz{ es figures, station data for pro-
motion., Willing to move to any desirable city.
For additional information please write Freda
Simmerman, 811 East Armour, Kansas City, Mo.

Television

Managerial

Salesmanager for TV station. Was formerly
salesmanager for 15 years with AM station and
3 years operation, increased billing from
$100,000. per year to over $1,000,000 per year.
Presently employed as sales director with” AM
station. Best references. Box 33TW, BeT.

Sales Manager—four years experience in tele-
vision sales«regional, national and local. Pres-
entli local sales manager in one of top ten city
markets. Desires position as sales manager or
manager, College graduate., Married, ily.
Box 342w, BT.

Mr. Investor. Can I help you? Are you having
trouble getting the proper returns from your
television investment, deo you have management
and/or sales problems? background consists
of commission experience thru being an appli-
cant in hearings: Radic station organization:
Station construction: Station managership and
subsequent experience as sales manager of one
of the country’s largest television stations. Your
stiffest character reguirements can be met. 1
am married and desire to work in the middle or
far west. 1 have learned to control conditions
and not be controlled by them. For the solu-
tion to your problem write Box 386W, Be«T,

Program manager, director available for TV op-
eration, Fifteen years background. Theatre
management, ownership, radio-TV announcing,

production, y;arogrammlng. South or southwesf
preferred. oungé %‘ogesslve minded, excellent
character. Box 358W, B.T.



Situations Wanted—(Cont'd.)

Wanted to Buy

Situations Wanted—(Cont’d.) -

Salesmen

Stationy

Managerial

TV SALESMAN, 7 years in TV, 4‘%ears in spot
sales. Agency contacts. Box 344W, B-T.

Technical

Double threat program - production manager
means twice the know-how at half the cost.
Fourteen years radio, metropolitan and large
independent experience; also programmi for
medium and small markets. Known in the busi-
ness. Now thoroughly trained in all branches
TV: production, direction, cameras, film procure-
ment and projection. Can train and administer.
Looking for permanent, attractive spot at salary
you can afford. Box 353W, B+T.

Production-Programming, etc.

TV production-management: M.A. in Radio
Journalism. Experience in sound, continuity, pub-
licity, promotion, TV production supervision,
stage management, directing, little theatre. 6%
years same station. Box 306W, B-T.

For Sale

Stations

Southern California 250 watt station in commu-
nity of 12,000. Collins equipment. Box 262W, B-T.

Southern network. 5000 watts. Metropolitan mar-
ket. $100,000 cash. Box 268W, B-T.

Southern. 250 W. independent. No competition.
go'i‘ume $85,000. Only 25% down. Box 31TW,

Complete 1 kw FM station. Studio equipment.
'gr}éonNtoxj_rer and antenna. WXNJ, In¢., Plain-
eld, N.

Equipment, etc.

For sale RCA heavy duty FM Pylon 4-section
antenna. Type 14D, Gain 6, tuned to 105.1 MC.
Will support 6-bay TV antenna. Approximately
500 ft., 13 inches. Rigid transmission line and
aBss'and group elbows, gas stops, ete. Box 256W,

RCA 3 kw FM transmitter, .excellent condition—
used two years for Functional Music operation.
Will give many many years of trouble free, low
cost operation. Has been properly maintained
by experienced personnel 1so GE station
monitor. Avalilable. Transmitter $2,900. Moni-
tor $250. FOB. Box 315W, B+T.

Two RCA model 70C-1 turntables with RCA re-
producer group, excellent condition $375.00 each,
Four Western Electric 357-B tubes, aranteed
brand new,. original crates $75.00 each, all four
—§$275.00. Box 316W, B+T.

Cellins type 731-A FM transmitter with GE fre-
uency and modulation monitor. Excellent con-
sition. Best offer. Box 318W, BeT.

RCA Channel 13 Diplexer," complete set' Chan-
nel 13 crystals and ovens for RCA TT5A trans-

mitter. estern Electric 25B audio console.
WHIO-TV, Dayton, Ohio.

150’ Blaw-Knox self-supportin% tower; now
standing. WLOG, Logan, West Virginia.
For sale: Gates recording equipment complete

all necessary filters, 1-MO-2716 reproducer with
playback arm, 1-VU-meter panel, 1-RA-10 re-
cording amplifier, 1-CB-8 R turntable with re-
corder cabinet, 2 Duotone recording cutters.
Cost $2.000.00 when new—used about 500 hours.
First $1,000.00 offer takes the works. WMSL,
Decatur, Alabama. ‘

3 practically new, complete GE Orthicon camera
chains. Immediate delivery. Send for schedule
A, for complete description. C.E.C., 500 Pacific
St., Brooklyn, N. Y.

16mm Houston processing machine. Model K1A.
Like new. List $5,500. Bargain at $3,500. Camera
Equipment Co., 1600 Broadway, New York 19,
N. Y.

For sale, like new Gates 250 watt AM transmit-
ter $1,595.00, call or wire C. L. Graham, 6-1614,
Gadsden, Alabama.

Lapel buttons, car plates, microphone plates, ban-

ners, ties: grogram logs, en%ineers logs, con-
tinuity sheets, etc. Send for listings. James &
%ames. Inc.. 201 Eustis Street. Huntsville, Ala-
ama.

New 310 bare copper wire for ground systefns.
Tower Construction Co.. Box 1828, Sioux C.ty,
Towa. Phone 5-6761. .

Fin:mciall%:i sound party wishes to buy small
market station in north central states. Give
details, confidential. Box 310W, B-T.

Equipment, etc.

Professional wax recorder. Prefer RCA ty‘Ee
73-B or equivalent. Must be in first-class con
tion without modifications. Give full details on
type of filter, head, and other associate equip-
ment, along with best price. Box 313W, B-T.

R ESPECTED, experienced, young ex-
ecutive desires to actively manage
1 or more stations. Prefer to purchase
interest and settle permanently. Finest
references. Excellent background man-
agement, sales, promotion. Will meet
with qualified party my own expense.
Box 356W, BeT.

Want several used FM transmitters. Send com-
lete Iinformation, location and price of same.
on 314W, B-T.

Wanted to Buy. Used equipment. 1,000 watt
transmitter, console antenna coupling unit, fre-
guency monitor, modulation monitor and limiter.
tate price, age, condition and availability.
Must meet FCC requirements.

Address replles
to Box 244, Chillicothe, Ohio.

Wanted: Phase monitor, 1150 KC; (2) c¢o-ax
33" x 400¢ with fittings; 6 insulators, Laplp 10014
or similar; and phasing unit with couplers for
two towers. Write or wire Industrial Electric &
Steel, Ltd., P. O. Box 834, Honolulu, Hawaii.

Want old inexpensive 250 to 1000 watt AM trans-
mitter to be worked over for conelard use. Chief
Engineer, KOWH, Omaha, Nebraska.

Miscellaneous

FCC license in a hurry. Correspondence and
residence courses. Many sucessiul aduates.
Grantham Radio License School, 6064 Holly-
wood Boulevard, Hollywood, California.

Help Wanted

Salesmen

OPENING FOR

Top Salesman

Earnings up to $25.000 year. Must
have excellant sales record in local
radio and willing to travel. Handling
expanding service for local radio sales.
Real sales producers assured profit-
able future with top organization of
radio industry. Box 359W, BeT.

SALESMAN
For top rated fulltime independent
metropolitan market.
Must have excellent sales records.
$100.00 Salary plus commission.

Send all particulars to
P. O. Box 829, Annapolis, Maryland

Announcers

DJ-SHOWMAN

Top independent wants top personality.
Should have plenty of ideas and a good
selling voice for ET's. Your ability is
the limit. Rush audition to Jack Black,
WNOR, Norfolk, Va.

Situations Wanted

MANAGER .......... ... 26 years in radio
PROGRAM DIRECTOR ....16 years in radio

We believe RADIO is HERE TO STAY! If you
feel that way, let 'us combine our efforts for_
you. Give us o chance te tell our story.

H ALL INQUIRES WELCOME. Box 358W, BeT

1 Are Yog looking for someone wha is “QON THE

Television

Available

Experienced
TV Executive

Wants to return to network
or local station operation on
top level commensurate
with following background:

1. Program Director & Produc-
tion Head—top TV indepen-
dent

2. Sales manager of nationally
known TV film syndication
company

3. AAAA Ad Agency-—radio and
TV director—writer

" 4. Columbia Broadcasting Sys-

tem-—writer—director

I will be at NARTB Convention or
reply Boxr 271W, BsT

Production-Programming, Efc.

LR B B N N R N N N N N N N K N N

ALL.” Perhaps I'm your man.
l Ynun!: Age 31,
Intelligent: 1.4, 132—eshel Bellvue Oral Test.
] Education: Gea. Wash. Univ.—Adv. Art, Pub.
Relations,  Advertising,  Retalling.
I Newspaper Adv,
Creative: Idea man and layout artist for Navy
] dur1n1 luu war, Network Radlo-TV
sta. ater.
| Sates Minded: Leader in sales vol. for D.C.'s largest
furniture store.
[ | Experienced: Layout, designing, sales, lecturing,
govi. contact, radio-TY appearances,
| redio-TV promotion, publicity. ad
. agency work and _surveys.
B Native Washingtonian but willing to relocate.
Resume on request. Box 285W, BT

" F T F R F T E X 8 XS

TOP TV EXECUTIVE
Interested and ready to move-up. Pregent
pogilion as program head of major TV
operation rounds out 28 years including.

1. General Manager Radio Station.

2. General Manager Syndicated -
Transcription house.

3. Network production and complete
management, sales, programming
and engineering.

BOX 35YW, B.T




Situations Wanted—(Cont'd.)

Low Budget—High Ratings

TV Program Director

Available Immediately
B TV programs can be good
without costing a young fortune!
I know because [ have produced
low budget shows that have ex-
ceptionally high local ratings.

W My background includes 10
years of radio and TV (the last
4 in TV with a major market
station in the midwest); 10 years
with mid-west metropolitan
newspapers.

m Fm married, age 38, one
child. The best of references.
.Box 360W, B*T.

Faf the hest” in Complaks Er

Tower B &niem

4. M HAMILTOM & COMPANY

Pisling [ ]
Moimtenonce

YEARS - OF
ou ‘343D, Tul 4-211 M, £
GET READY MOW FOR THIS SUMMER'S WORK

ERIEMCE

Emj;loymem Service

e

WANT A GOOD EXECUTIVE?

Competent, reliable General, Com-
mercial and Program Managers:
. Chief Engineers, Disc Jockeys,
Sportscasters, other specialists. Tell
us your needs today. Delays are

costly.

Howanmp S. FRAZIER
TV & Radio Management Consuitants
708 Bond Bidg., Washington 6, D. C.

ot o T T e e R

e T T S
B A N e e N N

TV STUDIO PERSONNEL
Summer replacements available immediately. Top
men_screened for your station, meeting I{ou.r
qualifications. All men experienced with RCA
cameras and projection room operations. More
than 1000 workshop men y employed by

V stations throughout the nation, Wire or
phone collect your pers 3.
TELEVISION WORKSHOP of N. Y.

1780 Broadway, N. Y., 19 Plaza 7-3721

FOR THE RECORD

Opinions and Orders . . .

Salinas Bestg, Corp. (KSBW) and Monterey
Radio-TV Co. (KMBY), grantees for share-time
on vif Ch. 8, Salinas-Monterey, Calif.—FCC by
memorandum opihion and order postponed ef-
fective date of grants made Feb. 18, pendin
final determination of protest flled March
by Salinas-Monterey TV Co., permittee of uhf
Ch. 28 KICU (TV) Salinas [BeT. March 30].
Pursuant to Sec. 309(¢) of Communications Act,
PFCC designated for hearing, at time and place
and upon issues to be determined, said share-
time station applications. Order adopted April
7;_announced APrﬂ 8.

WDIA Memphis, Tenn—FCC by memorandum
opinion and order dismissed protest filed March
13 by WAPI Birmingham, Ala., directed against
action of Feb. 18 granting CP (BP-8343) to
WDIA to change from 730 ke 250 w daytime to
1070 ke 50 kw-day, 5 kw-night, fulltime, direc-
tional day and night. Further ordered that CP

anted WDIA be modified so that it is subject
¢: “The acceptance of any interference received
as the result of a grant of the facilities pres-
ently proposed in the application of The Tele-
vision Corp.. licensee o API Birmingham,
Ala. (BP-8679)." Comr. Frieda B. Hennock
dissented. Adopted April 1; announced April 2.

BROADCASTING ® TELECASTING

Hearing Cases . . .

Arthur Westlund, applicant for 1340 kc, 250 w
fulltime at Walnut Creek, Calif. (Docket 10215;
BP-8321)—FCC denied petition requesting dele-
tion of issue gn overlap and multiple ownership.
Order adopted April 2; announced April 3.

Fort Wayne, Ind. New TV, uhf Ch., 9. Anthony
Wayne Bcestg. (Docket 10424: BPCT-1040) and
Radio Fort Wayne Inc. (WANE) (Docket 10425;
BPCT-1400) — FCC announced memorandum
opinion and order granting petition by Anthony

ayne to extent that hearing issues be enlarged
to include in Issue 3 “(d) e engineering pro-
gosa_ls of the applicants.” Denied motion by

adioc Fort Wayne to dismiss petition. Order
adopted April 2; announced April 3.

Spokane, Wash. New TV, vhf Ch. 2. Louis
Wasmer (KREM) (Docket 10422; BPCT-920) and
Television Spokane Inc. (Docket 10423; BPCT-
1687)—FCC granted petition by Wasmer for de-
letion and modification of certain issues in TV
comparative hearing. Amended order desig-
nating applications for hearing. Order adopted
April 2; announced April 3,

Amendment of Part 2 of Rules relating to re-
mote pickup stations (Docket 10211)—FCC an-
nounced report and order finalizing proposal to
amend Part 2 of its rules so as to delete effective
Feb. 1, 1954, the provisions permitting remote
pickup broadcast stations to operate on frequen-
cles in the 2000-3500 kc band and to add new
footnote to Sec. 2.104(a) permitting immediate
use of frequencies in the 25.85-26.1 mc band on
condition that harmful interference is not caused
to broadcast service. By separate order, FCC
modified licenses of remote pickup base and
mobile stations affected to delete as of Feb. 1,
1954, frequencies in the 2000-3500 ke band (Docket
10210). Orders adopted April 8.

Hearing Calendar . . .

Hearings in Progress

Portland, Ore—New TV, vhf Ch. 8. Further
hearing. Examiner Elizabeth C. Smith. Contest-
ants: Westinghouse Radio Stations Inc. (KEX)
(Docket 9138). Portland TV Inc. (Docket 10245),
Cascade TV Co. (Docket 10324) and North Pa-
cific TV Inc. (Docket 10319).

Wichita, Kan—New TV, vhf Ch. 10. Further
hearing. Examiner Hugh B. Hutchison. Con-
testants: Mid-Continent TV In¢. (Docket 10252)
and KAKE Bestg. Co, (KAKE) (Docket 10263).
. Fort Wayne, Ind.—New TV, uhf Ch. 63. Hear-
ing to begin. Examiner Annie Neal Huntting.
Contestants: Radioc Fort Wayne Inc. (WANE)
(Docket 10425) and Anthony Wayne Bcestg.
(Docket 10424).

Tampa-St, Petersburg, Fla.—New TV, vhf Ch.
13. Further hearing. Examiner Basil P. Cooper.
Contestants: Tampa Times Co. (WDAE Tampa)
(Docket 10253), Orange TV Bestg. Co. (Docket
10255) and Tampa TV Co. (20% owned by Walter
Tison, operator of WALT Tampa) (Docket

10330).
April 15

Saeramento, Calif—New TV, uhf Ch. 40. Ex-
aminer Thomas H. Donohue, Contestants: Ashley
L. Robinson and Frank E. Hurd. d/b as Cal Tel

Co. (Docket 10341) and Maria Helen Alvarez
(Docket 10340).
April 20

San Juan, P. R.—New TV, vhf Ch. 4. Hearing
to begin. Contestants: American Colonial
Bestg. Corp. (WKVM) (Docket 10437) and Jose
Ramon Quinones (WAPA) (Docket 10436). Ex-
aminer Benito Gaguine.

Chattanooga, Tenn.—New TV, vhf Ch. 3. Con-
testants: WDOD Bestg., Corp. (WDOD) (Docket
10438)  and Mountain City TV Inc. (WAPO)
(Docket 1033). Examiner J. D, Bond.

Portsmonth, Ohio—New TV, uhf Ch. 30. Con-
testants: Woodruff Ine. (Edward Lamb) (Docket
10441) and Brush-Moore Newspapers Inc.
(WPAY) (Docket 10440). Examiner Gifford Irion.
There is petition pending by Brush-Moore to

dismiss its bid.
April 22

KDIA Auburn, Calif.—License renewal. Hear-
ing set for Auburn. Examiner not designated.
(Docket 10405).

Muskegon, Mich.—New TV, uht Ch. 35. Sec.
309(c) protest proceeding. Versluis Radio & TV
Tnec., permittee of W' (TV). Resulted from
protest of grant by Music Bestg. Co.. overator
WGRD Beattle Creek. Examiner not designated.
{Docket 10442). .

Sacramento, Calif.—New TV, vhf Ch. 3. Fur-
ther hearing. Examiner Thomas H. Donochue.
Contestants: KCRA Inc. (KCRA) (Docket 10294)
and Sacramento Bcstrs. Inc. (KXOA) (Docket

9012).
April 27

Portland. Ore.—New TV, vhi Ch. 12. Further
hearing. Examiner Elizabeth C. Smith. Con-
testants: Oregon TV Inc. (Docket 10246). Colum-
bia Emnvire Telecasters Inc. (KPOJ is 40% owner)
(Docket 10247) and Northwest TV and Bestg.
Co. (Docket 10317). :

May 4

Spokane, Wash.—New TV, vhf Ch. 2, Hearing

t{o begin. Examiner William Butts. Contestants:
Louis Wasmer (KREM) (Docket 10422) and TV
Spokane Inc. (KNEW) (Docket 10423).

May 11

Portland, QOre.—New TV, vhf Ch, 6. Hearing to
begin. Examiner Elizabeth C. Smith. Contestants:
Mt. Hood Radio TV Bcestg. Corp. (KOIN;
(Docket 91%;{) and Ploneer Bcestrs. Inc. (KGW

{Docket 9136).
May 18

Duluth, Minn.-Superior, Wis—New TV, vhi
Ch. 3. Hearing to begin. Examiner Herbert
Scharfman. Contestants: Head of the Lakes
Bestg. Co. (WEBC Duluth) (Docket 10289) and
Red River Bestg. Co. (KDAL Duluth) (Docket
10290). Head of the Lakes has filed for amend-
ment to Ch. 6 and consolidation with Ridson

Inc. G
Continued Without Date

Beaumont-Port Arthur, Tex.—New TV, vhf Ch.
4. Hearing to begin. Examiner Annie Neal Hunt-
ting. Contestants: Port Arthur College (KPAC
Port Arthur) (Docket 10285) and Smith Radio
Co.,, Port Arthur (Docket 10352). Jefferson
Amuse{nent Co., Beaumont, seeks to be included
as party.

WVCH Chester, Pa.—ExistinioAM. Application
to increase power from 250 w fo 1 kw, operating
daytims on 740 kc. Examiner Gifford Irion,
Docket 10089. Partles respondent." WBMD Bal-
{tmore and WGSM Huntington, N. Y.

Canton, Ohio—New_ TV, uhf Ch. 29. Hearing
t0 begin. Examiner Fanney N. Litvin. Contest-
ants: Brush-Moore Newspapers Inc. (WHBC)
{Docket 10272) and Stark Telecasting Corp.
(WCMW) (Docket 10273). Additional uhf chan-
nel to be sought after June 2.

Duluth, Minn.-Superior, Wis.—New TV, vhf
Ch. 6. Further hearing. Examiner Herbert Scharf-
man. Contestants: Ridson Inc. (WDSM Superior)
{Docket 10291) and Lakehead Telecasters Inc.
(WREX Duluth) (Docket 10292). Merger has
been proposed and Lakehead seeks smissal
(BT, March 30]. Head of the Lakes Bestg. Co.,
g}l:lusth €h. 3 applicant, seeks amendment to

Kilieen, Tex.—New AM, 1050 kc, 250 w daytime.
Examinsr not designated. Contestants: Highlite
Bestg. Co. (Docket 10123) and KHFT Bcestg, Co.
(Docket 10421).

Lancaster, Pa.—New TV, vhf Ch. 8. Examiner
J. D. Bond. Contestants: WGAL-TV {(now on Ch.
8 conditionally) (Docket 10366) and Peoples
Bestg. Co. (WLAN) (Docket 10385).

Sacramento, Calif.—New TV, vhf Ch. 10. Fur-
ther hearing. Examiner Thomas H. Donohue,
Contestants: MeClatchy Bestg. Co. (KFBK)
(Docket 9013) and Sacramento Telecasters Inc.
(Docket 10298).

Sacraments, Calif.—New TV, uhf Ch. 36. Ex-
aminer Thomas H. Donohue. Contestants: John
Poole Bcestg. Co. (Docket 10342) and Jack 0.
Gross (Docket 10343). Mr. Gross proposes to
gmidraw if FCC simultaneously issues grant to

oole,

Wichita. Kan.—New TV, vhf Ch. 3. Further
hearing. Examiner Hugh B. Hutchison. Contest-
ants: Radio KFH Co. (KFH) (Docket 10259), Tay-
lor Radio & TV Corp. (KANS) (Docket 10260)
and Wichita TV Corp. (Docket 10261).

Theatre Television—Allocation of frequencies
of exclusive theatre TV circuits. Before Com-
mission en banc. (Docket 9552).

New Petitions . . .

April 1
Leroy Bremmecer and Dorothy Bremmer d/b as
Atlantic City Bestg. Co,, Atlantic City, dJd.

(Docket 10119; BP-8090); Herbert Michels, Albert
Spiro and John J, Farina d/b as Garden State
Bestg. Co., Atlantic City, N. J. (Docket 10120;
BP-8112); Press-Union Pub. Co., Atlantic City,
N, J, (Docket 10121; BP-8143), and Max M. Leon
Inc, (WDAS), Philadelphia (Docket 10320; BP-
8508)—Proposed findings filed by Chief of FCC
Broadcast Bureau. WDAS filed supplemental
findings, addressing brief to Penn Jersey Bestg.
Co. (Docket 10118: BP-8062) as well as others
named. Garden State flled supplemental pro-
posed findings. Press-Union amended its pro-
posed findings.

Harrisburg, Pa. New TV, uhf Ch. 27. Kendrick
Beste. Co. (WHGB) (Docket 10278; BPCT-937)
and Rossmoyne Corp. {WCMB Lemoyne) (Docket -
10279; BPCT-966)—Proposed findings respecting
engineering evidence submitted by Chief of FCC
Broadeast Bureau.

Canton, Ohio—New TV, uhf Ch. 29. Brush-
Moore Newspapers Inc. {WHBC) (Docket 10272;
BPCT-264) and Stark Bcestg. Corp. (WCMW)
{Docket 10273; BPCT-949)—Petition by Brush-
Moore to continue without date hearing set
April 15, or until 30 days after FCC acts on joint
petition requesting addition of another uhf
channel to Canton, such petifion to be filed on
or about June 2, end of one-year ban on re-
quests to amend TV allocation table.

Salinas-Monterey, Calif. New TV grants, share-
time vhf Ch. 8. Salinas Bestg. Corp. (KSBW
Salinasy (BPCT-1222) and Monterey Radio-TV
Co. (KMBY Monterey) (BPCT-1225)—Salinas
Bestg. files motion to strike protest of Ch. 8
grants filed by KICU (TV) Salinas-Monterey
[BeT, April 8, March 30].
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April 2

Appalachian Bestg. Co. (WCYB), Bristol, Va.
(BPCT-350) and Tri-Cities TV Corp. (formerl
Radiophone Bestg, Station WOPI Inc.) (WOPI),
Bristol, Tenn. (BPCT-1250), both seeking new
TV station, vif Ch. 5—Reply filed by WOPI to
affidavit of Robert H. Smith in behalf of WCYB,
which was in response to WOPI opposition to
WCYB’s original petition for conditional grant.
WOPI charges newest affidavit is only recapitu-

lation of "half-truths” and “errors of fact”
submitted earlier.
Wichita, Kan, New TV, vhf Ch. 3. Radio Sta-

V,

tion KFH Co. (Docket 10259; BPCT-698), Taylor
Radio & TV Corp. (KANS) (Docket 10260; BPCT-
946) and Wichita TV Corp. (Docket 10261; BPCT-
961)—Motion by Taylor for additional seven days
to file petition for review of examiner’s ruling
wh.iehd enied petitioner's request for leave to
amend.

Sacramento, Calif. New TV, uhf Ch. 46. John
H, Poole tr/as John Poole Bcestg. Co. Enocket
10342; BPCT-1007) and Jdack O. Gross (Docket
10343; BPCT-1077)—Chief of Broadcast
Bureau files reﬁly to joint petition of March 16
by parties to hearing asking dismissal of the
Gross application and simultaneous grant of
Poole bid. Reply finds Pogle application quali-
fied. On April 3, Pocle filed response urging
prompt favorable action on joint petition. '

April 3

Chattanooga, Tenn. New TV, vhf Ch. 3 WDOD
Bestg, Corp. (WDOD) (Docket 10438; BPCT-676)
and Mountain City TV Inc. (Docket 10439; BPCT-
382)—WDOD Bestg. partial o pos{tion to
petition of Moun City reques
of certain hearing issues [BeT, April 6]. WDOD
also re'?uests amendment of its bid to show
alternative non-network program proposal.

Duluth, Minn. -Superior, Wis. New TV, vhf Ch.
€. Ridson Inc. {WDSM Superior) (Docket 10291;
BPCT-728) and Lakehead elecasters Inc.
(WREX Duluth) (Docket 10292; BPCT-921)—
Chief of FCC Broadcast Bureau asks additional
time until April 30 to reply to petition of Ridson
for expedited hearini an etition of Lakehead
for dismissal [BeT, April 6, March 30] in view
of pending protests to grant of a TV station to
Ridson, filed by local labor groups and others.

Mercer Bestg. Co., Trenton, N, J. (WTOA-FM.
Tl.‘rt:nmngl (BP-8714) and Delaware Valley Bestg.
Corp., orrisville, Pa. (BP-8799), both seeking
new AM station, 1490 ke, 250 w fulltime—Mercer
requests dismissal of Delaware bid on grounds
it is defective.

April 6

KBIG Avalon, Calif. Application for license to
cover construction permit for new statio 740
ke, 10 kw daytime, directional (BL-4897)—
Partial response filed by KBIG to request by
CBS of Calif. Inc. for order to show cause to
KBIG to change directional array. CBS alleges
interference to KCBS San Francisco. KBIG
“avers that its pattern ‘is in adjustment” and
that modifications proposed by CBS “would not
be in the public interest.” KBIG said it would
continue to study the proposals and asks FCC
elther to deny the show cause request on the
ground it is incomplete or to defer action for
additional 30 days during which KBIG will
“Pursue work on a supplemental respouse.”

KVOQL Lafayctte, La.—Requests reccnsidera-
tion and grant of FCC decision of March 6 deny-
ing application for modification of permit to
change power daytime from 1 kw to 5 kw on
1330 ke, nondirectional (Docket 9739; RMP-5098).

In matter of new policy to govern assignment
of operational fixed stations in 72-76 mec band
?:(;1 as4to. revent harmful! interference to TV

s. an

5 (Docket 10315)—Additlonal state-

RECORD

ment filed by Central Committee on Radlo
Facilities of the American Petroleum Institute.
Deadline for filing 1s April 13.

KTXC Big Spring, Tex., renewal of license
(Docket 9918; BR-2332), and KFST Fort Stock-
ton, Tcx. revocation of construction permit
(Docket 9919)—0Pposition filed by KTXC to
petition of Chief " 0of F Broadcast Bureau
which requested 30-day postponement of final
decision to consider new evidence possibly
bearing on qualifications of Bif State Bestg.
Corp. %o retain license of KTXC [BeT, April 6].

Flint, Mich. New TV, vhf Ch, 12, WJR, The
Goodwill Station Inc. (WJR Detroit) (Docket
10268; BPCT-967), Trebit Corg. (WFDF) (Docket
10268; BPCT-968) and W. S, Butterfield Theatres
Inc. (Docket 10270; BPCT-953)~-Replies to E;o-
osed findings filed bv WIR, Trebit and Butter-
eld. Chief of FCC Broadcast Bureau expected
to field by April 13.

April 7

Lewiston, Me. New TV, vhf Ch, 8. Mt. Wash-
ington TV Inc., Poland Springs, Me. (ain
studio), and Mt. Washington (transmitter)
2BPCT-1530); Twin Cities Bestg. Co. (WCOU)
BPCT-1245), and Lewiston-Auburn Bestg. Co.
{(WLAM) (BPCT-736)—Mt. Washington TV Inc.
petitions for prompt hearing, pointing out snow
atop Mt. Washington nine months of year may
long delay construction should grant be issued.
Hearing date within 60 days is asked.

Spokane. Wash. New TV, vhi Ch. 2. Louis
Wasmer (KREM) (Docket 10422; BPCT-920) and
TV Spokane Inc. (Docket 10423; BPCT-1087)—
Wasmer requests enlargement of issues, includ-
ing comparison of engineering and coverage
proposals.

Prove, Utah—New TV, vhf Ch. 1l. KOVO
Bestg. Co. (KOVO) (BPCT-1463) and Central
Utah Bestg. Co. (KCSU) (BPCT-1642)--Petition
by KOVO requesting conditional grant of Its
appli‘cation pursuant to Sec. 1.385(e) of rules
and “if necessary, the Commission set an im-
medlate hearing to determine whether the ap-
plication of Central Utah Bestg. Co. was filed in
good falth or, in the alternative, whether the
conditional grant prayed for should be made.”

Routine Roundup . . .

April 2 Applications
ACCEPTED FOR FILING

Install New Transmitters
KFS5A-TV Ft. Smith, Ark., Southwestern Pub.
Co~-Mod. CP (BPCT-1154), as amended which
authorized new TV, to install new trans:; ant.
height above average terrain 270 ft.
Change Name
WJED Tuscaloosa, Ala., Wilhelmina Q. Doss—
Mod. license to change name to Wilhelmina Q.
{Doss) Echols {BMIL.-1539). .
Modification of CP
KWRF Warren, Ark., Pines Bestg. Co.—Mod.
CP (BP-8604), which authorized new AM, for
E{’g%o“l of ant., trans. and studio location (BMP-

License Renewals
Following stations request renewal of license:
..WREB Holyoke, Mass., Valley Bestg. Corp.,
(BR-2536); KGEZ Kalispell, Mont., Donald C.
Treloar (BR-126); WFPM Ft, Vaueg, Ga., Peach
Manhattan

Belt Bceste. Co. (BP-88I6); KSA
Kan, Kansas State College of Agriculture and
Applied Science (BR-506): KBON Omaha, Neb.,

Inland Bestg. Co. (BR-1185); KNEB McAlester,
Okla., Pittsburg County Bestg. Co. (BR-2465):
KBIX Muskogee, Okla., Oklahoma Press Pub.
Co. (BR-881); KTOW Oklahoma City, Sooner
Bestg. Co. (BR-18%6); KSIW Woodward, Qkla.,

Appraisals o

WASHINGTON, D, C,

James W, Blackburn
Willlam T. Stubblefield
Washington Bldg.
Sterling 3-4341-2
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BLACKBURN - HAMILTON COMPANY

RADIO~TV-NEWSPAPER BROKERS
CHICAGO

Ray V. Hamilton
Tribune Tower
Delaware 7-2755-6

South Central
- 8$150.000

A well established, full time facility located in one
of the best markets in the rich South Central area
Excellent plant and equipment set-up. Ample work-
ing capital included by purchase of 100% of stock
for $150,000. Financing available.

T RTT Ry ]

Finaneing

SAN FRANCISCO

Lester M. Smith
235 Montgomery St.
Exbrook 2-3672

Wwoodward Bestg. Co. (BR-1646); KWBC Ft.
Worth, Tex., Worth Bestg. Co. (BR-1351); WKTV
(TV) Utica, N, ¥., Copper Clity Bcst% corp.
(BRCT-52); WCBS-TV ew York, CBS Inec.
BRT-3); WPIX (TV) New York, WPIX Inc.
BRCT-98); WHAM-TV Rochester, N. Y., Strom-
berg-Carlson Co. (BRCT-89).

APPLICATION RETURNED

Assignment of License

KOCS Ontario, Calif., The Daily Report Co.—
Voluntary_assi ent of license to Mrs. Jerene
Ap{:leby h, Carlton R. Appleby, Walter
Axley, Ernest Atkinson, Andrew B. Appleby
and Ralph Fairchild a partnership d/b as The
Daily Report Co.

April 6 Applications

ACCEPTED FOR FILING

License Renewals

Following stations request renewal of license:
WJIRD Turzcv%lg?(sa, Ala., Wilhelmina Q. Doss

(BR-899); Hutchinson, Kan., KWHK
Bestg, Co. (BR-1369); KMAN Manhattan, Kan.,
Manhattan Bestg. Co. (BR-2507); WIBW Topeka,

Kan., Topeka Bestg. Assn. (BR-573); KFH Wich=
ita, Kan., Radio Station KFH Co. (BR-508);
KWBEB Wichita, Kan., Wichita Beacon Bestg.
Co. (BR-2657); WCEN Mt. Pleasant, Mich.,, Paul
A. Brandt (BR-2354); KHAS Hastings, Neb.,
Nebraska Bestg. Co. (BR-1094); KGFW Kearney,
Neb., Central Nebraska Bestg Corp. (BR-703);
KFOR Lincolr, Neb,, Cornbelt Bestg, Corp. (BR-
677); KOWH Omaha, Neb., Mid-Continent Bcstg.
Co. (BR-685); KRAD Duncan, Okla., G. G. Down-
ing and John C. Halliburton d/b as Duncan
Bestg. Co. (BR-1793); KHBG Okmulgee, Okla.,
Okmulgee Bestg. Corp. (BR-844); WAVL Apollo,
Pa., Tri-Borough Bcestg, Co. (BR-1821);: WXGI
Richmond, Va. Radio Virginia Inc. (BR 1829).

April 7 Decisions
BY BROADCAST BUREAU

Granted License -

KSOK Arkansas City, Kan.,, The KSOK Bestg,
Co. Inc.—Granted license covering change in
power, hours of operation, make changes in
transmittln%equipment. and installation of new
trans. for operation; 1280 ke, 100w-1kw-LS,
unl. (BL-~4961).

WAPI Birmingham, Ala., The Television Corp.
—Granted license to use old main trans. as alter-
nate main trans., N use only, at present location
of main trans., to be operated on 1070 ke, Skw
(BL-4928}.

WNEB Worcester, Mass., New England Bcstg..
Co.—Granted license covering change in ant.,
trans. and studic locations (BL-4939). -

WSSV Petersburg, Va., Southside Virginia
Bestg. Corp.—Granted license to use old main
trans. as auxiliary trans., at present location of
main trans., to be operated on 1240 ke, 250 w
(BL-4837).

WKAQ San Juan, P, R., El Mundo Bestg. Corp.
—Granted license covering change in auxiliary
trans. location and installation of new auxiliary
trans. (BL-4845).

WDOB Canton, Miss,, Madison County Bestg,
Co.—Granted lcense for AM station; 1370 kc,
500 w-D (BL-4940).

WMOZ Mobile, Ala.,, Gadsden Radio Co.—
Granted license for AM broadcast station; 960
ke, 1 kw-D (BL-4949).

WAGG Franklin, Tenn., Williamson County
Bestg, Co. Inc—Granted license for AM broad-
cast station; 950 kc, 1 kw-D (BL-4946),

WMEBR Jacksonville, Fla., The Washington Post
Co.—Granted license covering changes in fre-

uency control equipment for auxiliary trans.

BL.-4887). .

Modification of CP

WFAH Alliance, Ohlo, The Review Pub. Co.—
Granted mod. CP to change type trans. and side
mount FM ant. on center tower; conditions
(BMP-6128).

WISP Kinston, N. C., Edwin J. Schuffman—
Granted mod. CP for approval of ant., trans. lo-
cation, and specify studio location; conditions
(BMP-6150).

WJILS Beckley, W. Va., Joe L. Smith Inc.-—-
Granted mod CF to use ]i:,-esently licensed 1 kw
trans. as main {rans. for use and change type
5 kw-D trans. (BMP-6140).

WLWT (TV) Cincinnati, Ohio, Crosley Bestg.
Corp.—Granted mod. CP to change type trans,
amplifiers and type ant.; 680 f{. (BMPCT-1029).

Extension of Completion Date

WSBT-TV South Bend, Ind., South Bend Trib-
uné—Granted mod. CP for extension of comple-
tion date to 10-28-53 (BMPCT-1048).

WPTV Ashland, Ky., Polan Industries —Granted
mod, CP for extension of completion date to
10-13-53 (BMPCT-1049).

WNOW-TV York, Pa., The Helm Coal Co.—
Granted mod. CP for extension of completion
date to 9-11-53 (BMPCT-§97).

WSJL Bridgeport, Conn., Hary L. Liftlg —
Granted mod. CP_ for extension of completion
date to 9-15-53 (BMPCT-1045),

KLYN Amarillo, Tex., Plains Empire Bestg.
Co.—Granted mod. CP for extension of comple-
tion date to 4-15-53; condition (BMP-6166).
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Granted CP

WINK Fort Myers, Fla.,, Fort Myers Bestg. Co.
—Granted CP to erect new ant. and mount TV
ant, on top (increase height) (change trans, lo-
cation, coordinates only); condition (BP-8773).

KFSD San_Diego, Calif., Airfan Radio Corp,
—Granted CP to install ant. in place of
t(%li’ secstion of existing AM tower; condition

WLCS Baton Rouge, La, Air Waves Inc.—
Granted CP to install old trans. as auxiliary
trans., at present location of main trans, to pe
operated on 910 ke, 250 w (BP-8763).

Extension of Completion Date

WAUG-FM Augusta, Ga., Garden City Bcstg.
Co.—Granted mod. CP for extension of comple-
tion date to 8-1-53 (BMPH-4819).

KDNT Denton, Tex., Harwell V. Shepard—
Granted mod. CP for extension of completion
date to 5-30-53: conditions (BMP-6164).

Following granted mod. CPs for extension of
completion dates as shown:

KIKI Honolulu, Hawall, to 10-1-53, condition
(BMP-6162); WCIN Cincinnati, Ohio, to 7-1-53,
conditions (BMP-GMS) WJJL Niagara Falls,
N. Y., to 10-30-53 (BMP-8161}); KWG Stockton,
Calif.,, to 6-18-53, condition (BMP-6159).

April 7 Applications
ACCEPTED FOR FILING
License for CP

KRGI Grand Island, Nebh, Grand Island Bestg.
Co.—License for CP (BP- 8264). which authorized
new AM {BL-4963).

WFTC Kinston, N. C., Kinston Bestg. Co.—
License for CP (BP- 7752). as mod., which au-
thorized change in existing facilities (BL-4964).

License Renewals

Followmg stations request renewal of license:
CRB Chanute, Kan., Cecil W, Roberts (BR-
2742) KOLT Scottsbluff. Neb., Hilliard Co. (BR-
771); KADA Ada, Okla., KADA Bestg, Inc.
(BR-834); KVSO Ardmore, Okla,, John F. Easley

(BR-BGO). KWSH Wewoka, Okla., Tri-Citi
Bestg. Co. (BR-2041).
APPLICATION RETURNED
License Renewal
KOLT Scottsbluff, Neb., Hilliard Co. RE-

TURNED application for renewal of license,
(BR-771).

April 8 Decisions

BY COMMISSION EN BANC
Request Information

KGMO Radio-Television Inc., Cape Girardeau,
Mo.—Is being requested to furnish additional in-
formation in_connection with application for
new TV on Ch. 18 (BCT-1505).

License Renewals

Following stations granted renewal of licenses
for regular period:

KGLN Glenwood Springs, Colo.; KVRH Salida,
Colo.; KLVC Leadville, Colo.; ‘KSWI Council
Bluﬂ's. Iowa; KAAA Red Wing, Minn.; KAL.
Salt Lake City. KARK Little Rock,. Ark.; KC.]'B
Minot, N. D.; KDET Center, Tex.; KDHL Fari-
bault, Minn.; KDSH Boise, Ida.; KFNF Shenan-
doah. Towa; KFRD Rosenberg, Tex KFSA Fort
Smith, Ark.; KFTV Paris, Tex. 'KFVS Cape
Girardeau, Mo.; KFXJ Grand Junctlon, Colo.:
KGAL Lebanon, Ore; KGHI Little Rock. Ark.;
KGKL San An%elo. Tex,; KGLC Miami, Okla;
KGWA Enid, KHBC "'Honolulu, T. H.;
KHY Hollywood Calit.; KICA Clovis, N. Mex.!

KIMP Pleasant, Tex.; KITE San Antonio,
Tex.; KJBC Midland, Tex.;: KJR Seattle, Wash
KMA Shenandoah, lowa; C Kansas Ci
Mo.; KNEA Jonesboro Ark.; KNEB Scottsblu
Neb.: KOIN Portland, Ore.; KOLJ Quanah, Tex.;
KOLO Reno, Nev.; KRIO McAllen, Tex.; 'KROF
Abbeville, La.; KRRV Sherman, Tex. KSAL
Salina, Kan.; KSDN Aberdeen, S. D.; KSEI Po-
catello, Ida.; KSEL Lubbock, Tex 8 KSYL Alex-
andria, La.; KTKN Ketchikan, Alaska; KTLW
Texas City, Tex.; KTMS Santa Barbara, Calif.;
KVEC San Luis Obispo, Calif.; KWAT Water-
town, S. D.; KWSC Pullmah, Wash KXJK For-
rest City, Ark.; KXOC Chxco Calif.; WAAA
Winston-Salem, N. C.. WAAF Ch1Cago WAPO
Chattanooga, Tenn.; WARE Ware, Mass.; WAVE
Louisvn]le. Ky.; WEBB Burlington, N. C.; WBEN
Buffale, N. Y., WBRC Birmingham, Ala.; WBRM

—— HOWARD E. STARK

Brokers and Financial Consultants

TELEVISION STATIONS ® RADIO STATIONS

50 E. 58th St.
New York 22, N. Y.

ELdorado 5-0405
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Marion, N. C.; WCAE Pittsburgh, Pa.; WCAN
Milwaukee, Wis.: WCAP Lowell, Mass.,; WCNR
Bloomsburg, Pa.; WCNX Middletown, Conn.;
wCOP Boston, Mass. SH Portland, Me.;
; WDRJ Roanoke, Va.; 'WDEL
Wilming‘ton. Del. WEBR Buffalo, N. ¥Y.;

Welch, W. Va,.; WELI New Haven, Conn.; WEOL
Elyria Ohio; WETO Gadsden, Ala.; WFDF Flint,
Mich.; WFLA Tampa, Fla.; WFMD Fredericlk,
Md; WFNS Burlington, N. C.; WGBI Scranton,
Pa.; WGGH Marion, Ill.; WGL Fort Wayne, Ind.;
WGTA Summerville Ga.; WHAK Bo ers City.
Mich.; WHAY New Britain, Conn' Utica,
N. ¥Y.; WICA Ashtabula, Ohio; Wﬂkes-
Barre, Pa.; WIMA Lima, Ohio; WISN Mllwaukee
Wis.; WJAR Providence, R. I.; WJAX Jackson-
vllle Fla.; WJBO Baton Rou%

Johnson City, Tenn., WKCT Bowling Green, 3
WKLY Hartwell, Ga.; WKNA Charleston, W. Va.
WKPA New Kensington, Pa; WKY Oklahoma
City, Okla.; WKVA Lewistown, Pa.;, WMMN
Fairmont, W_Va_ WMOK Metropolis, Ill.; WMTR
Morristown, N. J.; WONE Dayton, Ohlo; WPFRB
Middletown, Ohio; WRAY Princeton, Ind.; WRC
Washington, D. C.; WRCS Ahoskie, N. C.; WRFC
Athens, Ga.; WSBT South Bend, Ind.; WSNW
Seneca Townshlp, S. C WTAW Conege Station,
Tex.;, WTRY Troy, N. Y.; WI'TM Trenton, N: J.;
WTYC Rock Hill, 5. C.; "WZOB Fort Payne, Ala

Designated for Hearing

KTKN Ketchikan, Alaska, Alaska Bcstg. Co.~—
Designated for hearing application (BP-8463) to
increase power on 930 kc from 1 kw unl. to I
kw-N, 5 kw-LS, unl.,, and made KABI Ketchi-
kan party to proceeding.

Franklin County Bestg. Co., Washington, Mo.—
Designated for consolidated hearing applications
of Franklin County (BP-8241) and 'wardgville
(BP-8663) seeking new AM stations on 1260 kc
with 500 w-D dperation at Washington and 1
kw-D at Edwardsville.

Advised of Hearing

Lebanon-Springfield Bestg. Co., Lebanon, Ky,
Is bein§I advised that application (BP-8519) for
new A station to operate on 1470 ke, with
500 w-D indicates necessity of hearing because
ofnda ime interference t¢ WLCK Campbells-
ville, Ky.

ACTIONS ON MOTIONS

Taylor Radio & Television Corp., Wichita, Kan.
—Granted petition for extension of time to April
9, 1953, to file petition for review of examiner's
ruling denying said Fetitioner s request to amend
application for CP for new station (Docket
10260; BPCT-946).

Denver Television Co., Denver, Colo.—Granted
petition for withdrawal of motion to strike
notice of exceptions of Aladdin Radio & Tele-
vision Inc. to order of examiner in proceeding
re applications for CPs for new TV stations
g]sjlc;cket 9041; BPCT-426) (Docket 10240; BPCT-

By Hearing Examiner William G. Butts

Kendrick Bestg. Co., Harrisburg, Pa., Chief,
Broadcast Bureau ~- Granted petitions for
corrections in various respects to transcri]g
proceeding re agplications of Kendrick Bcestg.
Co. (Docket 10278: BPCT-937) and that of Ross-
moyne qux:%. (Docket 10279; BPCT-966) for CPs
for new stations in Harrisburg, Pa.

By Hearing Examiner Annie Neal Huntiing

Radio Fort Wayne Inc., Fort Wayne, Ind.—
Granted petition to amend application for CP
for new station (Docket 10424; BPCT-1040)
in order to submit new geographxcal coordinates
{or location of ant. tower Proposed in applica-
ion.

By Hearing Examiner J. D. Bond

WDOD Bestg. Corp., Mountain City Television
Inc.,, Chattanooga, Tenn.—Granted petition of
WDOD Bestg. Corp. to amend application for
CP_ for new TV station (Docket 10438; BPCT-
676) to show additional television programs which
have been added to contemplated network morn-
ing schedule and other incidental changes in
staff and fpr am classifications; and granted
petition o ountain City Television c. to
amend application for CP for new TV station
to show an alternative proposed weekly program
schedule based on non-network operation and
other incidental changes in program analyses
%xi)d opera)ting revenues and costs (Docket 10430;

By Hearing Examiner James D. Cunningham

KMYR Bestg. Co., Denver, Colo.—Denied peti~
tion to reopen record of hearinﬁ in proceedi

re application (Docket 9043 CT-488)
that of Metropolitan Television Co. (Docket
10288, BPCT-941) both of Denver, Colo. for

CPs for new stations.

April 8 Applications
ACCEPTED FOR FILING

License Renewals

Following stations request renewal of license:
WDSU-TV New Orleans, La., WDSU Becstg.
Corp. (BRCT-19); WNBF-TV Binghamton, N. Y.,
Clark Associates Inc.  (BRCT-29): WNBT (TV)
New York, National Bestg. Co. (BRCT-1); WKY-
3’r4‘)’ Oklahoma City, WKY tadiophone Co. (BRCT-

Upcoming Events

April 14-15: House Commerce Committee will
see color TV demonstrauon.s RCA at Prince-
ton, N, J., and by CBS and NTSC at New York.

April 15; Engineering seminar sponsored by

A, Statler Hotel, Washington.

Aprll 15-17: Radio-Television Mifrs. Assn. con-
ference, board meeting, joint session with Ca-
nadian RTMA, Ambassador Hotel, Los Angeles.

April 16: Educational TV executive hearing,
Senate Commerce Committee and FCC, Rm.
G-18, Capitol.

April 16-19: Twen
tion by Radio-
Iumbus, Ohio.

April 18: Seventh Annual Spring Technical Con-
ference, Cincinnati.

April 21-23: American Newspaper Publishers
Assn., Waldorf-Astoria, New York.

April 21-23: Advertising exposition sponsored by
Alpha Delta Sigma and BBDO, orris Hall,
New York U. School of Commerce.

April 22: AP Broadcasters reglonal meetin
(Vlrglnia, Maryland-District of Columbia, We!
Virginia, Pennsylvania-Delaware AP groups),
state and joint sesslons, National Press Clu
Audltorium, Washington, D. C.

April 23: Oral argument on Denver TV Ch. 4
efore FCC en banc, 10 a.m.

April 23-24: NARTB, TV Code Review Board,
San Marcos Hotel, Phoenix.

April 23-25: American Assn. of Advertisi
&l,es,vThe Greenbrier, White Sulphur

. Va

April 27-May 1: Society of Motion Picture and
elevision” Engineers, 73rd semi-annual con-
vention, Statler Hotel, Los Angeles.

April 28: Transportation and communication
uncheon, 41st National Chamber of Commerce
meeting {April 27-28-29), Washington, D. C.

April 28-May 1: NARTB Convention, Biitmore
Hotel, Los Angeles.

April 28-May 2: National Televigsion News Sem-

ar, co-sponsored by Radio-TV News Direc-
tors Assn. and Northwestern U.'s Medill School
of Journalistn, Orrington Hotel, Evanston, Ill.

April 29-May 1: Electronics Symposium, Shake-
speare Club, Pasadena, Calif.

April 30-May 2: Annual convention, American
Women in Radio and Television, Atlanta Bflt-
more, Atlanta.

May 1-3: Fourth District of Adv. Federation of
%lmerica convention, Floridan Hotel, Tampa,

a.

May 2:
Texas.

May 9: Middle Atlantic District, Catholic Broad-
casters Assn., meeting in the Hotel Denis,
Atlantic City. -

May 18-21: Electronic Parts Show., Conrad Hil-
ton Hotel, Chicago.

May 19-21: Annual convention, Pennsylvania
Assn. of Broadcasters, Bedford Springs Hotel,
Bedford, Pa.

May 22: Annual convention, Nebraska Broad-
casters Assn., Clarke Hotel, Hastings.

May 26: Alfred Sioan Foundation Highway Safe-
ty Awards, Hotel Plaza, New York.

June 6: New England Chapter of American
Women in Radio and Television annual meet-
ing, Hotel Statler, Boston.

June 7-10: National Assn. of Radio Farm Direc«
tors, spring meeting, Rice Hotel, Houston.

June 9-10: All-Advertising-Trades exposition

-third Institute for Educa-
. Deshler-Wallick Hotel, Co-

Agen-
Prings,

Southwest Journallsm Forum, Dallas,

sponsored by Advertismi Trades Institute,
Hotel Biltmore,

New Yor
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i ; UNIQUE INSURANCE

covering this hazard. It covers also
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ADEQUATE, SURPRISINGLY
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In use Nation-wide.
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—— editorials —
NARTB's 31st

SCAN the agenda for the NARTB convention in Los Angeles April
28-May 1 and you’ll be hard put to find a single burning issue.

No talk about rate cuts, no rump movements, no dissatisfaction
with management, no labor crises—not even a good old-fashioned
embroglio with the FCC.

But any notion that the 31st annual convocation of the nation’s

radio and television broadcasters will be a dull, listless session is

just as quickly dispelled by the same agenda. It is loaded—but not
with nepative block-busters. It is a “how to” agenda in all facets
of broadcast operations.

Nothing could be healthier. It speaks eloquently for NARTB’s
management. It demonstrates resourceful planning and hard work
by the convention committee headed by Clair McCullough and the
NARTB staff. It is as much of a “must” convention as any in
NARTB’s hitherto tumultuous history.

Broadcasting is bigger business than ever. Television has added
the new dimension. It behooves every station operator to be on
hand to get it at first hand.

Dangerous Nonsense

THE FCC'’s legal staff, still dominated by the left-wing of the
old New Deal, is about to throw at an unsuspecting broadcasting
fraternity a solar-plexis punch that could bring economic ruin to
hundreds of television applicants.

It is using the back door in an effort to give the newcomer pref-
erence over the established broadcaster in comparative bids for tele-
vision stations. It is using the same techniques devised in other
days to give any applicant preference over newspapers—a precept
that still governs the thinking of the hold-over lawyers.

The under-cover thrust came in the exceptions filed by the FCC’s
Broadcast Bureau to the initial decision proposing to grant the vhf
application of KLLZ Denver over that of Denver Television Co., a
newcomer. The Broadcast Bureau doesn’t protest the final con-
clusion—that KLZ should be granted—but it proposes by legal dicta
to have the FCC sanction the newcomer-preference thesis. |

That the FCC itself has been taken in—so far—is évident from
an order it issued April 3 in setting the KI.Z-Denver TV case for
oral argument on April 23. In its public notice the FCC said that
“prompt implementation of its hearing procedures is required for
the purpose of establishing policy guides in the disposition of com-
parative television proceedings.”

Thus, if the Broadcast Bureau contentions prevail, these would
become those “policy guides” in all future decisions. It is impor-
tant that this is the first hearing case to come up for decision since
lifting the freeze.

The anomalous situation here is that the KI.Z application un-
questionably will be granted. Obviously KI.Z cannot protest the
dicta in the ruling, since it would be at war with itself.

The Broadcast Bureau, after agreeing with the examiner’s pref-
erence of KLZ, then holds that the examiner erroneously refused
to consider “the question of the diversification of media of mass
communication and diversity of ownership of broadcast interests”
arising from Aladdin’s (KLZ’s) ownership of an AM and FM sta-
tion in Denver, as well as the radio interests of officers and directors
of KLZ. It goes into the “general question” of diversification by
citing the newspaper history, concluding that other factors being
equal the non-newspaper applicant has been favored.

Then the Broadcast Bureau pontificates:

Since the Commission has decided that diversification of control of
media is desirable, the marked difference between the two applicants
on this score cannot be ignored. Thus, a grant to Aladdin would con-
centrate in it three powerful media in the community for the communi-
cation of fact and opinion. On the other hand, a grant to Denver would
- bring a qualified newcomer into the broadcasting field. Not only would
Denver constitute a new source of communicating fact and opinion, but
it would broaden the base for diversified programming.

There the precedent would be established. It is a departure from
usual FCC procedures. When broad questions of policy have been
approached in the past, it has been customary to hold general hear-
ings on pre-announced jssues.

That should be the procedure here, if indeed there’s any question
at all about diversification. That the licensed broadcaster should
have a strike against him is contrary to past principles.
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“.. . and now, another interview on Science Marches On, Qur guest
in the studio today ...

The question of diversification can’t be decided by dicta. Each
case must stand on its own. The Broadcast Bureau's project is
mischievous nonsense. It shows open hostility to existing stations.
It is a complete reversal of normal processes. Broadcasters de-
serve and have earned the first opportunity to advance the television
art,

Thus the April 23 oral argument isn’t a localized Denver case. It
involves the future of the licensed broadcaster.

One for All

EVENTS of recent weeks suggest. that a tragic number of radio
broadcasters are bent on financial suicide by the slow, painful and
certain method of indiscriminate price-cutting. At this point the
process of self-destruction seems as demented and as inexorable
as the legendary march of the lemmings to the sea.

A month ago, General Mills offered to place saturation spot
campaigns on stations that would grant volume discounts lower
than those on their rate cards. Enough stations agreed to arouse
what should have been a wholly expected reaction among other ad-
vertisers. Whitehall Pharmacal asked for—and from some stations
got—an extra 10% discount on a summer-long spot schedule.
After that the William Esty Co. circularized station representatives
to find how many of their stations would grant similar discounts to
Esty clients, and at least one other agency, Couchman of Dallas,
followed suit on behalf of one of its clients, Fant Milling Co., which
competes with General Mills products.

Certainly no broadcasters should be surprised by this chain of
events. It would be utterly stupid of one customer not to_demand
the same terms accorded another. In a sense, the Esty and Couch-
man actions constitute a service to radio, for they emphasize a
growing problem that needs emphasis.

This is not a problem of reducing published rates. It is a prob-
lem of ignoring published rates. If the problem is not satisfactorily
settled, there will be little to distinguish radio’s business practices
from those of the wandering rug merchant.

We do not presume to know whether, in today’s market, any rate
charged by any radio station is either too high or too low. That is
a matter for determination by each station individually. We do be-
lieve, however, that whatever pricing structure is adopted and an-
nounced by any station should be the pricing structure under which
it does business, and it should apply equally to every account.

Rates are not inflexible. They may be changed when circum-
stances warrant. If those stations that are taking the General Mills
plan believe it good busitiess to do so, they have an obligation to
revise their rate cards to accommodate the new discounts. To deal
with General Mills off the card is to invite suspicion and distrust
from all other sponsors. When sponsors become distrustful of
prices on a number of stations, they can hardly be counted on to
retain confidence in the radio medium as a whole.
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But this is nothing compared with the swaying power
of the mighty WLW Stations. The WLW Stations’
reputation for swaying people and smashing sales
records is tops in both AM and TV.

And here’s why!
Becguse the WLW Stations have the talent.
Because the WLW Stations have radio and television’s only
Client Service department.
Becouse the WLW Stations cover a market area bigger and
richer than the N. Y. market.

Which all goes to show you that the WLW operation is no
small *“lean-to”’ —but rather a giant advertising force that
makes sales sway its advertisers’ way!

Yes, when it comes to swaying, Crosley knows which way
the sales wind blows!

As your od dollar is spent, so your sales are inclined!

c Rus LEY broadcasting corporation



THE WHBig MARKET

WHB Coverage to 0.5 mv m Contour




