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MINNEAPOLIS -

WCCO

(RADIO) 50,000 WATTS — 830 K.C.

National Representatives: Radio Spot Sales

(TELEVISION) 100,000 WATTS — CH. 4

Naticna! Representatives: Free and Peters
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PEOPLE

927,000 families of
higher thon averoge
1.Q.—and earnings.

HOMES AND SETS

911,000 Radio homes
in 109 counties:
400,000 TV sefs in 62
counties.

MONEY

Effective annual income
tops 44 billion dollars.

WATCHING AND

"LISTENING

-HABITS

Recent Telepulse show-
ed WCCO with mo-
jority of oudience on
444 quarter hours of
programming. 6 of the
top 10 shows were on

WCCO-TV.

WCCO-Radio has the
largest audience of
any station in 89 coun-
ties around the Twin
Cities!
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110w hear His-

®®MOVIE QuUICK QUIZ has consistently been one
of the top daytime programs on our station
since it started. The average Telepulse rating for
the past six months has been 28.0.99

LOUIS READ, Vice-Pres. & Com’l Mgr.
WDSU-TV, New Orleans, La.

now do fhis!

Mr. TV Station Mgr.: L.earn how MOVIE QUICK

QUIZ can hit the jackpot for you. "M.Q.Q." 1s

a §-time-a-week, 15-minute show (can also be

used as a 30-min, §-time-a-week strip) that’s a

smash hit from coast-to-coast. Get the full story,

audition print, and our special deal now before
“the fall rush starts. Phone, write, or wire —

WALTER m PRODUCTIONS, INC.

75 East Wacker Drive, Chicago 1 — FRanklin 2-4392

Creators of TELLD-TEST—America’s FIRST and
most successful syndicated Radio Quiz Show

Published every Monday, with Yearbook Numbers (53rd and 54th issues) published in January and July by BROADCASTING PUBLICATIONS, INC. 870 Na-
tional Press Bullding, Washington 4, D. C. Entered as second class matter March 14, 1933, at Po?{ Office atyWaghington. D. C,, under act of March 3, 1879.
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WDEL-TV A\

Channel 12

Wilmington, Delaware

In its fifth year of profitable selling . . . WDEL-TV’s
market is big—Delaware, parts of New Jersey, Maryland, and

‘\ -]

Pennsylvania—and prosperous—=$1,533,373,000 effective yearly
net buying income, Vital, diversified local programming and
top NBC network shows have built a large loyal viewing
audience—an audience that buys WDEL-TV advertised
products. More and more national and local advertisers are taking {
advantage of this low-cost means of effective selling. You can
sell your product profitably, too, when you buy WDEL-TV.
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New York Chicago Los Angeles San Francisco

WDEL

AM TV FM
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FRANK WHITE, whose resignation as
president of NBC becomes effective Aug. 7,
will “go fishing” probably until frost is on
pumpkin (about Nov. 1). He'll be back in
broadcasting business, possibly in RCA or-
ganization, but not necessarily so. Whatever
his new assignment, it won’t be as rigorous
as his NBC stint which caused doctors to flag
him down.

* * *
WITH DAVID SARNOFF tripling in brass
as RCA-NBC board chairman and NBC
president, it’s expected he will go to outside
for his new NBC president. Evidently
there’s no great rush, since he has virtually
completed quasi-unintegrated radio and tele-
vision organizations within NBC. But he’s
definitely looking for top operating executive
as Mr. White’s replacement.

* * X
PURCHASE OF KDZA-AM-TV Pueblo,
Colo., by Gene P. O'Fallon, owner of
KFEL-AM-TV Denver, for approximately
$350,000 has been negotiated, subject to
usual FCC approval. Sellers are Zula Sea-
ton, Nina Ulrich and Dee B. Crouch, latter
president and general manager. TV station
operates on vhf Ch. 3, non-interconnected,
and carries all networks’ programs. KDZA
operates on 1230 kc with 250 w and is in-
dependent.

* kK
DEPT. OF JUSTICE investigation of stand-
ard contract form for broadcast time en-
dorsed by American Assn. of Advertising
Agencies and NARTB is underway to de-
termine whether guaranteed rates constitute
“collusion” and might be construed as in
violation of anti-trust laws. Clause 5 of
contract has “most favored nation clause”
whereby medium agrees to give advertiser
best rate afforded any other account for
similar time. Contract originally was agreed
to in 1946 and is not mandatory but is sim-
ply recommended separately by each trade
association. Justice Dept. investigator was
checking “all stations” in Washington, D. C.,
last week on their use of AAAA-NARTB
contract form. .

* K %
OKLAHOMA CITY’s new TV station
(KWTV [TV], vhf Ch. 9) authorized fort-
night ago by FCC, negotiating with CBS
for regular primary affiliation. Avery-Kno-
del will be national representative of station,
owned 50% by KOMA Inc. and 50% by
group headed by Edgar T. Bell, who be-
comes executive vice president [B®T, July
27].

* X K
WHETHER OR NOT FCC promptly names
new secretary, it’s definite that T. J. Slowie,
who has served as secretary for over sixteen

BROADCASTING ® TELECASTING

years, will promptly wind up his tenure.
He privately had agreed to resign upon ap-
pointment of his successor but necessary
clearances have taken so much time that new
GOP direction at FCC feels position should
be vacated at once. William P. Massing,
assistant secretary, will become acting secre-
tary.

* Kk K
WTV] (TV), MIAMI'S pioneer vhf station
operating on Ch. 4, has agreed with CBS-
TV on primary basic affiliation. It currently
functions as all-network outlet.

* K %
CONVINCED that best results for radio can
be procured through full divorcement of
programming and sales from television,
Westinghouse Radio Stations Inc. is effecting
number of personnel shifts to bolster opera-
tions.

* Kk K
FOR THIRD successive week Nevada’s
Senator McCarran (D) has blocked con-
sideration on unanimous consent calendar of
several routine bills involving FCC, There
is no formal explanation but Senator is at
odds with FCC because it won’t follow his
bidding on pending TV case in which he has
manifested interest. It’s just garden variety
of political vindictiveness.

* ok K
INVITATIONS to advertisers and agencies
to attend studio demonstrations of color TV
latter part of August being readied by NBC,
will probably go in mail within next few
days, when times of demonstrations definitely
set. Showings will emphasize product pres-
entation via color TV [B®T, July 6].

* K K
NEW COMMISSION on telecommunica-
tions approved by Senate and reported by
House committee had more beneath surface
than met eye until Sen. Edwin C. Johnson
(D-Colo.) stripped away implied powers.
Resolution as drafted would have permitted
commission to examine domestic communi-
cations (particularly TV and entire FCC al-
locations system) if desired. Sen. Johnson
torpedoed this. Now resolution would only
permit U. S. study of overseas TV systems
on how they can be utilized by U, S. over-
seas information program.

* K %

IT MAY be different story in House next
year. Radio action was slim this year. But
upcoming are host of controversial subjects
to be studied. Hottest at present is subscrip-
tion TV—whether or not it shall be common
carrier. Also in future: Amendment of Sec.
309 (c) which permits protests against FCC
grants on ground of purported economic in-
jury; political broadcasting; so-called news-
paper discrimination by FCC,

[

IN THIS ISSUE

LEAD STORY

Robert J. Dean, president of KOTA Rapid
City, S. D., is picked for FCC vacancy.
Page 31.

ADVERTISERS & AGENCIES

A designer-consultant to advertisers says
TV is creating need for widespread up-dating
of product designs to make them look good
on both black and white and color television.
Page 32.

FACTS & FIGURES

Final FCC financial report shows total
TV revenues of $342.2 million in 1952, uvp
38% over 1951. Page 36.

TRADE ASSOCIATIONS

Broadcast Advertising Bureau ended its
fiscal year last March 31 with income of
$615,694 and expenditures of $595,822, ac-
cording to annual report which details BAB
activities. Page 46.

GOVERNMENT

Theodore C. Streibert, veteran broad-
caster, is appointed to head the new U. S.
Information Agency. Leonard F. Erikson,
McCann-Erickson vice president, is sworn in
as director of Voice of America. Page 48.

| MANUFACTURING

AT&T tells B®T it can deliver compatible
color network telecasts. Page 70.

NETWORKS

Brig. Gen. David Sarnoff will act as NBC
president at least until the end of this year,
NBC Radio Affiliates are told at their organ-
izational meeting. Page 71.

Mutual sets three-week extension on dead-
line by which affiliates are asked to approve
new hours-instead-of-money compensation
plan. Page 76.

PERSONNEL RELATIONS

AFTRA authorizes “affirmative action”
by its local if the union’s jurisdictional fight
with the AFM is not settled peaceably.
Page 78.

FEATURES

Will a box-office be added to TV? A spe-
cial B®T report traces the history of sub-
scription television and outlines its prospects.
Page 82.

Why you can’t project circulation by
multiplying ratings by figures in the Nielsen
Coverage Survey. Page 86.

UPCOMING

Aug. 3-21: Third Summer TV Workshop,
Michigan State College, East Lansing.

Aug. 10-12: Radio Parts & Equipment Shows
Board Meeting, Dixville Notch, N. H.

Aug. 19-21: Western Electronic Show &
Convention, Civic Auditorium, San Fran-
cisco.

{For other Upcomings, see page 109)
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LWL LY ]

L]
=
T
-
.
i
.
L_]
(]
=
| ]
-

expect top coverage, top ratings and top returns

in all of the markets which are served by Storer

radio and television stations.

Remember that Storer produces still more dollars for you s o
Ty A4
S b
through intense, aggressive merchandising support. Perryi Kkl Ry

POINT OF PURCHASE DISPLAYS
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POSTERS

ADDITIONAL MERCHANDISING SERVICES

INCLUDE THE FOLLOWING: ¥

Personal calls on retailers, wholesalers, etc.
Truck signs

Distribution checkups

Product exploitation

Publict
1L v

Vo 0
XX X i

Mailings 1o retailers, jobbers, brokers, wholesalers ete,
Newspaper advertisements

On-the-air promotions

"¥INDO

— Sales meetings for dealers, jobbers, distributor salesmen
W DISPLAYS

Car cards

Client follow-up reports

Promotion consuliation service

Window streamers

House organs

Sales bulletins

Hluminated billboards

Ads in drug and grocery publications

Personal appearances by station personalities

Easel displays

Use of products on give-away shows

STOCK CHECKING Booths at fairs
Sampling

Airplane towing

‘* For further details contact your nearest Storer office

WSPD-TV -  WIBK-TV -+ WAGA-TY ~~—  KEYL-TY ——  WBRC-TV

Toledo, Ohio Detroit, Mich. Atlanta, Ge. Sen Antanio, Texas Birmingham, Ala,

WMMN —— WSPD —— WIBK — WAGA —— WWVA -~ WGBS —— WBRC

NATIONAL SALES HEADQUARTYERS:
TOM HARKER, V. P, Notional Sales Director BO8 WOOD, Midwest National Sales Mgr.
118 East 57 Street, New York 22, Eldorado 5-7690 ¢ 230 N. Michigan Ave., Chicaga 1, FRanklin 2.6498

BROADCASTING ® TELECASTING August 3, 1953

STORER BROADCASTING COMPANY

Fairmont, W. Va. Toledo, Ohio Detroit, Mich. Atlants, Ga, Wheeling, W, Ya. Miami, Fla, Birmingham, Ala.
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kept his eye on the sales of . He sipped fortune’s cup while sales headed up, 2
“SMUG—The ATOMICAL Soap . .. Wl‘l‘%lollljlﬁ);”dropped, Percy’s name became . i o
A $
Z (¥
\ )
|
Y
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i e ey s 1 And often he’d claim, “It sure is a shame
1 | 71— y KOWH couldn’t be in ALL cities!

[" )
His ulcer, you’ll gather, was kept in a lather
At the whims of the soap-buying pretties . . .

| EmE ik
| ®a%i( 2%\ \B Eﬁj & j}

[ m aral EVERY GOOD TIME-BUYER

KNOWS KOWH HAS THE:

® Largest total audience of any Omaha sta-
tion, 8 A.M. to 6 P.M. Monday thru.Sat-
urday! (Hooper, Oct., 1951, thru June,
1953.)

® Largest share of audience, of any inde-
pendent station in America! (June,

1953.)

S
$

" MR ost Li 5

General Monager, Todd Storz; Represented Naotionally By The BOLLING €O,
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at deadline

Share-Time Stations Can
Share ldentification Spot

PRECEDENT-setting station identification an-
nouncements were to begin past weekend when
share-time stations KMBC-TV and WHB-TV
Kansas City, Mo., planned to start commercial
operation.

FCC Chairman Rosel H. Hyde advised sta-
tions just before start of programming that
streamlined “dual” station identification can be
used during ten-second period every %0 minutes
when omne outlet signs off and other station
begins its operation.

Fearful that if FCC regulations were followed
literatly there would be no time during station
break for spot advertising and public service
announcements, attorneys for stations after
studying FCC rules concluded announcement
for station leaving air and stations going on air
could be incorporated in one ten-second
period and yet meet requirements.

Station identification must be made at be-
ginning and end of each transmission under
Sec. 3.652 of rules. To provide for uninter-
rupted changeovers, KMBC-TV and WHB-TV
proposed to use this notice in usual upper one-
fourth of screen during ten second (out of 30
seconds)} station break between CBS-TV net-
work programs: “KMBC-TV signs over to
WHB-TV, Ch. 9, Kansas City, Mo.” or “WHB-
TV signs over to KMBC-TV, Ch. 9, Kansas
City, Mo.” as the case may be, Oral announce-
ment made at same time would employ similar
language,

Chairman Hyde said that dual station identi-
fication would meet FCC requirements. He
also congratulated stations on start of their
operations.

Attorneys for KMBC-TV are Loucks, Zias,
Young & Jansky and Washington law firm of
Dow, Lohnes & Albertson represents WHB-TV.

FCC ‘Making Progress’
On Color TV

FCC started on color TV Friday, when Com-
missioners and staff met on subject all day.
Meeting was general discussion and exploration,
Chairman Rosel H. Hyde said, and further
meetings are contemplated this week before
official notice of proposed rule making is issued.

Asked whether proceedings would be “paper”
hearing or not, Mr. Hyde pointed out that
there had been no requests for oral hearings.
This means, it was presumed, that Commission
is hoping to confine proceedings to written
comments and counter comments plus demon-
strations. FCC Chairman could not estimate
how much time color hearing might consume,
but did say Commission was making “progress.”

Littlejohn to ABC

FRITZ LITTLEJOHN, managing editor of
CBS-TV News, slated to move to ABC as head
of television news and special events under
John Daly, newly named ABC vice president
in charge of TV News, Special Events and
Public Affairs Department [BeT, July 27]. Ef-
fective date not definite,

BROADCASTING ® TELECASTING

SALE SMASH SUCCESS
AFTER SWITCH TO TV

STRIKE of Seattle (Wash.) Times on
same day “Seattle Greater Value Days”
sales promotion campaign of local de-
partment stores was due to begin result-
ed in “terrific” sales action at city’s Bon
Marche department store. Store heard
Times was going to suspend publication
pending settlement of American News-
paper Guild strike at 6 p.m., July 16.
By 6:30 p.m. heavy schedule was lined
up on KING-TV Seattle, Next day store
described crowds, brought in by TV, as
“record breaking,” continued heavy TV
schedule and, few days later, signed for
another week of remote broadcasts direct
from store to run through last Friday.
In front page story, Women’s Wear Daily
headlined article on event as “The Se-
attle Times Was Struck—Quick Shift to
TV Breathes § Into Bon Marche Promo-
tion” Lead said, “The Bon Marche
scooped Seattle stores, with all-out TV
coverage, within matter of hours after the
Seattle Times announced indefinite sus-
pension of publication. The store’s swift
move turned what might have been the
collapse of a three-day promotion into
an outstanding success. . . .” Otto
Brandt, KING-TV general manager, told
BeT Friday that many of Bon Marche’s
oldest department heads declared TV
selling “most effective in many years.”

WBT, WBTY (TV) Give FM
Transmitter to U. of N. C.

GIFT of its 10 kw FM transmitter made to
Consolidated U. of North Carolina by WBT
and WBTV (TV) Charlotte, N. C., announced
Friday by Charles H. Crutchfield, executive vice
president of Jefferson Standard Broadcasting
Co., WBT-WBTYV licensee. Valued at $30,000,
transmitter will be moved from WBT-FM site
atop Spencer Mt. to Chapel Hill campus. Mr.
Crutchfield said improvements made on WBTV
to better serve people dependent upon station
for TV service would decrease effectiveness of
WBT-FM. He said since FM is specialized
service and since all WBT-FM programs were
aired over WBT (AM), transmitter will better
serve “best interests of North Carolina” if
located at Chapel Hill. It will replace uni-
versity’s 1 kw unit, according to Earl Wynn, di-
rector of university’s Communications Center
and head of Dept. of Radio there.

Statler Buys TV

MORE THAN 3,800 DuMont TV sets, spe-
cially designed and produced for hotel use,
will be installed in Statler hotels in New York,
Boston and Hartford, according to joint an-

nouncement of Arthur F. Douglas, Hotels"

Statler Co. president, and Dan D. Halpin, gen-

eral sales manager DuMont receiver division,

which described deal as “largest single transac-

tion to date involving TV receivers for hotel
use.”

e BUSINESS BRIEFLY

ANTI-FREEZE SPOTS ® Activity perking in
anti-freeze advertising. National Carbon Co.,,
for Prestone, reportedly buying radio and TV
minutes and chain breaks for fall amnounce-
ments to be carried when temperature drops
below freezing. U. S. Industrial Chemicals,
for Super-Pyro, meanwhile understood to be
getting ready for fall spot campaign largely
using TV stations. Agency for Prestone is
William Esty Co., and for Super-Pyro, Geyer
Adv., both N. Y.

BAB-O EXTENDS ® Bab-O extending radio
spot announcement for about four weeks be-
yond Aug. 8, then plans to increase TV appro-
priation, using radio in supporting role in non-
TV and weak-TV markets. Agency: Dancer-
Fitzgerald-Sample, N, Y.

PREAM CAMPAIGN ¢ M & R Dietetic Labs,
Columbus, on behalf of its Pream instant coffee
cream, starting radio spot campaign on West
Coast in late August or early $eptember, mov-
ing eastward. Daytime minutes to be used.
Agency: Benton & Bowles, N. Y.

ARMOUR USING TIE-IN ® Armour and Co.,
Chicago, currently utilizing merchandising tie-
in with grocers and stations in Illinois, Wiscon-
sin and Texas, Format calls for half-hour pro-
gram advertising multiple Armour products,
with five stations actively merchandising show.
Series is described as socking success, partly
because of product spread and provision for re-
peating programs on tape,

SEEK NETWORK PROGRAM * Burlington
Mills reportedly looking for network program
before lining up supporting radio spot cam-
paign for its Cameo hosiery. Agency: Donahue
& Coe, N. Y.

BRISTOL-MYERS BUYS ® Bristol-Myers Co.,
N. Y., contracted for 100 20-second announce-
ments on WPIX (TV} N, Y, preceding and
following each telecast from Madison Square
Garden during coming winter season, and for
150 ten-second announcements, three during
each event. Vitalis will be advertised. Agency
is Doherty, Clifford, Steers & Shenfield, N. Y.

WAVERLY FABRICS BUYING e Waverly
Fabrics, N. Y., buying one-minute participa-
tions in women's programs in scattered mar-
kets, starting in September. Agency: Lawrence
Kane Adv.,, N. Y,

MUTUAL BENEFIT ON CBS ® Mutual Bene-
fit Health & Accident Assn. of Omaha signs to
sponsor opening quarter-hour of Arthur God-
frey Time on CBS Radio and CBS-TV two days
weekly on alternating schedule, effective today.

Wichita Falls CP Turned In

PERMIT for uhf Ch., 22 KTVW (TV) at
Wichita Falls, Tex., was surrendered to FCC
Friday by W. Erle White tr/as White TV Co.
Citing two operating —vhf stations there (Ch, 3
KFDX-TV and Ch. 6 KWET-TV) and study of
market, Mr. White concluded it is “economical-
ly unsound to build the station at this time.,”

August 3, 1953 & Page 9
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Nine good salesmen
and a gal!

And she’s a salesman, too! All 10 of these folks on WAGA have

top audiences in the billion-dollar Atlanta market—plus listener

loyalty that pays off for their sponsors.
Let our reps give you the low down on how one or all of these

sales-minded sales makers can do a real job for you in Atlanta.

B on the dial §

Represented Notionally
by the KATZ AGENCY, Inc

Tom Horker, V.P, and Nat'| Sales Director,
118 E. 57th §t., New York 22

Bob Wood, Midwest Notional Sales Mgr,,
230'N. Michigan Ave., Chicago
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ot deadline

WROL Gets Knoxville
Ch. 6; Other FCC Actions

INITIAL decision to grant vhf Ch. 6 at Knox-
ville, Tenn., to WROL was made final by FCC
Friday. Grant was made possible by with-
drawal of competitive application of WKGN
Inc., whose part owner, Clarence Beaman Jr,,
is. operator WKGN Knoxville. WKGN Inc.
acquired option for 50% interest in new TV
firm to be formed for Ch. 6 station [BeT, July
20]. WKGN would be dropped.

Postpone Effective Date Little Rock Grant

Effective date of vhf Ch. 4 grant at Little
Rock, Ark., to KARK postponed by FCC Fri-
day in order calling for hearing on protest by
KLRA there, applicant in vhf Ch. 11 contest.
KLRA charged grant was “illegal” since two
bids for Ch. 4 technically were pending at time
of Commission action [B®T, July 20]. FCC put
burden of proof upon protestant. Comr. John C.
Doerfer dissented.

In its IErotest KLRA explamed Ch 4 é)phca-
tion of KTHS, while amended to id not
become effective as Ch. 11 bid wnth da
grant to KARK since ¥CC did not forﬁ:pﬁg “ac-
cept” amendment until that time.
charﬁed. antenna-site option agreement between

and KTHS had not been disclosed, mak-
amendment defective.

wi h charge KLLRA is not party ln interest under
Sec. 309(c), that technicality of amendment is
without merit since no hearing was involved and
option agreerment did not have top be disclosed
in application. KARK further charged KLRA
protest was delay tactic “lacking in good faith.”

WHOL Gets Extension

WHOL Allentown, Pa., given authority by
FCC Friday to continue operation until Aug.
31. Station’s facilities of 250 w fulltime on
1230 kc have been granted to WEEX Easton,
Pa., in revised final decision in lengthy Easton-
Allentown case [Be®T, July 6]. WHOL had
asked continued operation until completion of
further litigation while WEEX said it would
consent to WHOL’s operation only until WEEX
was ready to commence program test operation.

WVEC-TV Answers WTAR-TV

ANSWERING charges of WTAR-TV Norfolk
before FCC that NBC’s uhf promotion expendi-
tures in that market effect “domination” of new
WVEC-TV Hampton-Norfolk (story page 58),
uhf Ch. 15 WVEC-TV told Commission Friday
that “nc amount of intimidation by WTAR-TV
. . . will discourage it from continuing to urge
the prospective viewers in the area to convert
their sets so that they can receive, for the first
time, a competitive signal on uhf Ch. 15.”
WVEC-TV charged WTAR-TV with irrita-
tion over fact it no longer has TV monopoly
there and alleged “series of maneuvers . . . to
do everything possible to prevent, WVEC-TV
from going on the air and becoming competition
to it.” Uhf outiet alleged “real purpose” of
WTAR-TV's letter to FCC was to “create con-
fusion and misunderstanding in the industry”
and “discourage the efforts of NBC and national
advertisers from using its facilities.”

New Weed-TV Phone

WEED Television Inc., TV station representa-
tion firm, changes New York office telephone
number to Plaza 1-2780, effective immediately.

countered

BROADCASTING ® TELECASTING

$125,000 IN TEN DAYS

WVEC-TV Norfolk-Hampton, Va., Tide-
water area’s first uhf outiet planning
Sept. 19 debut [B®T, July 27], signed
$125,000 worth of local business in past
ten days, Thomas B. Chisman, president,
said Friday., NBC-TV affiliate sold:
Weekly half-hour tc Smithfield Packing
Co. for Smithfield Hams through Fergu-
son & Kennerly, Norfolk; weekly 15-min-
ute sports show to Liverman Motors,
Portsmouth, through Moe Glazer & As-
soc., Portsmouth; weekly 15-minute se-
ries to Pine Grove Dairy, also through
Glazer, and 30 regular weekly station
breaks to other local firms. All con-
tracts for 52 weeks, Mr. Chisman report-
ed. He predicted total of 50,000 uhf
sets in area by time station goes on air
with 200 kw visual ERP from its 500-foot
tower.

Need Data on Commercial
Audience, Says Porter

“THE NEXT important step in advertising may

be a more accurate and precise measurement of
what we are actually getting in terms of ad-
vertising for the dollars we are spending,” Ar-
thur A. Porter, vice president, Leo Burnett Co.,
said Friday in talk to Jowa Broadcasting Assn.
in Des Moines. “In radio,” he said, “we have
information on how many sets are tuned to a
program and how many people were in the
average home while the radio set was tuned in.
The place where we really run into trouble is
when we try to translate the program audience
into the commercial audience. We believe we
know pretty accurately how many people are
exposed to our programs. What we need more
and better information on is how well we and
you perform in converting viewers and listeners
to a program into viewers and listeners to the
commercial.”

Dismiss Charge Against KBLA

CHARGES of unfair labor practices brought
against KBLA Burbank, Calif.,, dismissed Fri-
day by National Labor Relations Board regional
office in Los Angeles. International Brother-
hood of Electrical Workers Hollywood Local
45 some months ago filed protest at NLRB
when three announcer-engineers at station were
discharged. Couater-charges of unfair labor
practices brought by KBLA against IBEW also
dismissed and now are under appeal before
NLRB in Washington. Station said men were
discharged for violating company rules; union
said they were discharged for union activities.

KOMO-AM Hollingbery, Too

KOMO Seattle appoints George P. Hollingbery
Co. national representative effective Aug. 1,
W. W. Warren, station vice president-general
manager, said Friday. KOMO-TV named
Hollingbery national representative fortnight
ago [BeT July 27, 20].

PEOPLE

ROBERT W. SARNOFF, NBC vice president
in charge of Film Division, named chairman of
planning committee of Conference on Moral
Standards to be held in N. Y. Sept. 13-15 under
the auspices of Jewish Theological Seminary
of America as part of seminary’s 50th an-
niversary celebration.

MILFORD PASTRICH, former advertising
and sales promotion coordinator for Schenley
Industries and previously with Al Paul Lefton
Agency, to Emil Mogul Co., N. Y., as assistant
account executive.

THEODORE A. (Ted) AYERS, Washington
TV producer-director, joining Washington staff
of CBS-TV news and public affairs.

ARTHUR GRAY Jr., Kuhn Loeb & Co, N. Y,
banking firm, named president and peneral
manager of Michael Myerberg Productions,
N. Y., TV and motion picture film producers.
During Presidential campaign he was in charge
of special events for “Citizens for Eisenhower”
in 42 cities.

STAN RAYMOND named account executive
for Dora-Clayton Agency, Atlanta. He for-
merly was commercial manager for WATL
Atlanta,

DON FROST, account executive of Weed &
Co., on Aug. 17 will join Free & Peters N. Y.
office in a similar capacity. He succeeds Ed
Jameson, resigned to join NBC Spot Sales same
date.

Ryan Rites Held

SOLEMN requiem mass for Thomas L. °
Ryan, who retired last October as president
Pedlar & Ryan Inc., was to be held Saturday
St. Vincent Ferrer Catholic Church in N
Mr. Ryan, 61, died at his home in North S
N. Y., Wednesday night after illness of -
mouths

He organized Pedlar & Ryan in ass(
with late Louis C. Pedlar in 1925, and *
with agency until it was dissolved J-
Firm numbered such accounts -
Gamble, Bristol-Myers, Sterling
Shoe Corp. and Hearst newspar

Eight Join ABC-TY

EIGHT new television st
ABC-TV as affiliates, bring
network outlets to 143, ~
national director of AF
tions department, annov
affiliates are:

WHIZ-TV Zanesville, ©
A, Nolte, general mana er
N, C. (Ch. 62), Hargld
WTAC-TV Fiint (Ch, 16)
manager; WGEM-TV Qui
S. Bonansinga, genr
Louisville (Ch. 21), 7 -
WPMT- Portlan”

eneral manager

rthur Zinn,

(Ch. 18), Wi 5 9%

w
RN

Y %4_?‘;9\

NBC - %Y

NBC } c 2

area K o8
to (e"» .;edly
wil, &8 with
5 cortsmouth
Br, . affiliated with
M .+ replacement of
WTAY . radio-TV lineup, Ch.
15 Wvw .pton having been signed

some weeks

August 3, 1953 © Page 11



[ MMM naket)_
lehing chanel) | 3/

“op CBS shows--plus 10(ten)

7y1ight,neighborly shows!

rour Avery-Knodel manl

Effective Power
35,000 Wats Visual
17,500 Wots Aural

%
e Zexas QaE

Avery-Knodel, Inc.
National Representative

affiliotes: Paramount DuMont

index

Advertisers & Agencies 32

At Deadline ... ....
Closed Circuit
Editorial
Education
Facts & Figures
Feature Secticn
Film ..............

BROADCASTING *

TELECASTING

THE NEWSWEEKLY OF RADIO AND TELEVISION
Published Every Monday by Broadcasting

Publications Inc.

For the Record .. . ... 95  Open Mike ......... 17
. 9 Government .. ...... 48 Our Respects ....... 26
. 5 InReview .......... 16 People .... ........ 90
.110  International . .. ... .. 95 Personnel Relations .. 78
. 94  lead Story ......... 31 Programs & Promotion 88
. 34  Manufacturing ... ... 68 Program Services . ... 44
.79 Networks ........... 71 Stations . ..... ... ... 58
. 33  On All Accounts ... .. 22 Trade Associations ... 44

Page 12 ® August 3, 1953

Executive and Publication Headquarters

870 National Press Bldg.; Washington 4, D. C. Telephone Metropolitan 8-1022

EDITORIAL

BUSINESS

CIRCULATION &
READERS’ SERVICE

NEW YORK

CHICAGO

HOLLYWOOD

Sol Taishoff, Editor and Publisher

Art King, Managing Editor; Edwin H. James, Senior Editor; J. Frank
Beatty, Earl B. Abrams, Associate Editors; Fred Fitzgerald, Assistant
Managing Editor; David Berlyn, Assignment Editor; Lawrence Christo-
pher, Technical Editor; Patricia Kielty, Special Issues; Staff: Harold
Hopkins, Harriet Sinrod, Keith Trantow, Don West; Editorial Assist-
ants: Anna Campbell, Kathryn Ann Fisher, Joan Sheehan, Gladys L..
Hall, Secretary to the Publisher.

Maury Long, Business Manager; George L. Dant, Adv. Production
Manager; Harry Stevens, Classified Advertising Manager; Eleanor
Schadi, Fred Reidy, Shirley Harb; B. T. Taishoff, Treasurer; Irving
C. Miller, Auditor and Office Manager; Eunice Weston, Assistant
Auditor.

Duane McKenna, Art and Layout.

John P. Cosgrove, Manager; Elwood M. Slee, Subscription Manager;
Betty Jacobs, Loel Millar, Joel H. Johnston, Robert Deacon.

BUREAUS

444 Madison Ave. Zone 22, PLaza 5-8355.

EDITORIAL: Rufus Crater, New York Editor; Bruce Robertson,
Senior Associate Editor; Florence Small, Agency Editor; Rocco Fami-
ghetti, Joyce Barker.

BUSINESS: Winfield R. Levi, Sales Manager; Eleanor R. Manning,
Sales Service Manager; Kenneth Cowan, Eastern Sales Manager;
Dorothy Munster.

360 N. Michigan Ave., Zone 1, CEntral 6-4115.

William H. Shaw, Midwest Sales Manager.
John Osbon, News Editor.

Taft Bldg., Hollywood & Vine, Zone 28, HOllywood 3-8181.
David Glickman, West Coast Manager; Marjorie Ann Thomas.

Toronto: 417 Harbour Commission, EMpire 4-0775. James Montagnes.

SUBSCRIPTION INFORMATION

Annval subseription for 52 weekly issues: $7.00. Annval subscription including BROCADCASTING
Yearbook (53rd issue): $9.00, or TELECASTING Yearbook (54th issve): $9.00. Annua! subseription

to BROADCASTING ®
and foreign postage.

service availoble at postage cost
DRESS CHANGE: Please send req

AD!
National Press Bldg..
zone numbers. Post

TELECASTING; induding 54 issues: $11.00. Add $1.00 per year for Canadian
Regular issue: 35¢ per copy; 53rd and 54th issves: $5.00 per copy. Alr Meil
payable in udvunu (Postage cost to West Coast $41.60 per year.)
tion Dept., BROADCASTING *

W . C G-lve both 1d and ddresses, incl mﬂdinl postal
; an
Office % noi 1orward lssues, = new 8 w

HEDARC

ASTING® Mla'gzlne was founded in 1931 b:
News Magazine of the

roadcasting Publications Ine., using the title:

BROADCCASTING™
Broadcast Advertising® was acquired in 1932 and Broadcast Reporter in 1933.

*Reg. U.S. Patent Office
Copyright 1953 by Broadcasting Publications Inc.

BROADCASTING ® TELECASTING



N
A

= ‘ \'_»Je.

In Washington, the News
Capital of the World . . .

WTOP newscasts deliver
23% more homes than those
on any other

radio station! wiop

WASHINGTON'’S ONLY 50,000 WATT RADIO STATION

The Washington Post- | Represented by CBS
CBS Radio Station | Radig Spot Sales




lka-Seltzert amelt

mm-i-Dent oca-Cola*

nacint unningham & Walsh*
ayer Hspirin"‘ lock Drug*

ros., Lever* .B.D.&O.*
ristol-Meyers+ elding, Foote, Cone &*

ecil & Presbrey™t
hesterfield*

arter Products*

terling Drugt
S.C&B*
. C. Johnson & Son*

"all these clients and all these agencies (plus

many, many more: more, in fact, than any

summer-fall to date) are now using..... e



eedham, Louis & Brorby*t
| aumkeag Cotton*

ewell, Lennen &+

ates, Ted & Co.*

romo-Seltzert

urnett, Leo Co.*

onsolidated Cosmeticst
.UN.A*
/ oe, Donahue &+




(]

GREENSBORO,

direct route
to gales
success!

DURHAM,

ASHEBORO,
N.C.

I If you believe in signs, we have some
I mighty interesting ones down here in the

DANV"_'_E, mid-South’s rich mid-section.
VA,
| -
HIGH POINT,
N.C..

They're doliar signs. ..and they represent
a buying potential of $1,500,000,000

— waiting to be spent on what you

have to sell. This income is comfortably
spread across an important area whose
prosperity stems from o sound balance
of industry and agriculture.

REIDSVILLE,
N.C.

ONE television station — WFMY-TV —
opens the way to this money.

For four years, watching WFMY-TV has
been a steady habit with the people
who have this fine purchasing power in
their pockets. And so, logically, they
buy what they see advertised over the
pioneer station of the Piedmont.

LEXINGTON,
N.C.

BURLINGTON,
N.C.

All signs point to your success when
I T you travel into mid-South homes with

the mid-South's favorite TV station.
THOMASVILLE,

No time like now to start your
N.C. profitable journey!
1

SALISBURY, mey" tv

N.C.
Basic CBS Affiliate — Channel 2

Greenshoro, N. C.

Represented hy
Harrington, Righter & Parsons, Inc.
New York—Chicago - San Francisco

MARTINSVILLE,
VA
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| dialogue was meaningless.

—IN REVIEW

SCOTT MUSIC HALL

Network: NBC-TV.

Time: 8:30-9:00 p.m. EDT, alternate Wed.

Reviewed: 7/29/53.

Producer: Kal Juhl.

Director: Buzz Kulik.

Sponsored by Scott Paper Co.

Agency: J. Walter Thompson Co.

Star: Pattl Page.

Orchestra Leader-Music Director: Carl |
Hofl. |

—

LAST October, Scott Music Hall made its
debut on NBC-TV. The alternate week half-
hour series then used a musical-revue format,
just as it does now. If memory serves cor-
rectly, it was mediocre television leaning heav-
ily on the charm and popularity of its star,
vocalist Patti Page, for any following it might
attract. With due respect for Miss Page’s
strides in the pop music field, she was not a
particularly persuasive television hostess. Bridge
Although the music
was pleasant enough, it was a stilted produc-
tion from stem to stern.

But things have changed. Last Wednesday
night, Scott Music Hall, one of the few sum-

|

PatT1 PAGE
Some changes have been made

mer hiatus survivors, emerged an evenly paced,
entertaining and polished production. In the
flaw-elimination process that no doubt followed
its arrival on TV, accent has been placed on
song, dance and meledic orchestration. Each
telecast has a different theme which is musical-
ly—not verbally—explored. Superfluous chat-
ter, which slowed down earlier productions,
has been cut.

On the July 29 telecast Miss Page had little
to say but a lot to sing, which seems only cor-
rect since she is a singer, not an actress. Her
thoroughly natural and effortless way with a
song makes her as enjoyable to watch as she is
to hear. As a singer, she is very much at
home on TV. Her guests on this telecast were
Jimmy Boyd, teenage recording star, who sings,
yodels and plays the guitar—not simultaneously
but almost—and the Mills Brothers whoe need
no introduction to anyone who has been within
ear shot of a juke box during the past few
years.

Scott Paper Co. has been picking up the
tab for the show since it began. Tts various
household paper products are discussed and
demonstrated duting commercial spots. Since
the show appears to be a round-the-year ad-
vertising vehicle for the Scott firm it's safe to
assume that Miss Page and company are selling
a fair amount of wax paper and Scottie tissue.

BROADCASTING ® TELECASTING



OPEN MIKE ———

Film Features

EDITOR:

. . . Congratulations . . . on the splendid
issue [July 13] in which you had the review of
the film industry. This is a most constructive
piece of editorial reporting.

C. Burt Oliver

Vice President

Foote, Cone & Belding
Hollywood

Care and Feeding

EDITOR:

Your feature “The Care and Feeding of TV
Film Unions” in. your July 13 issue was of
exceeding interest to us. It is features like this
that enable us to give the full picture of the
career opportunities for trained men and women
in television and radio.

With your permission, we should like to re-
print portions of this feature story for the pur-
pose of showing present and future students.
BeT will be given full credit on any reprints
of this feature.

John B. Fergison, Adv. Manager
Northwest Broadcasting School
Portland, Ore.

EDITOR:

. .. I would like extra copies of this article, |

a dozen or so if you have them available . . .
Your BROADCASTING ® TELECASTING is excel-
lent.

J. C. Gallagher

Gullagher Filins Inc.

Green Bay, Wis.

Why Not GMT?

EDITOR:

. . . Has the industry at any time ever se-
riously discussed placing itself on the 24-hour
clock system sometimes referred to as Green-
wich Mean Time?

We have organized our business more and
more toward the use of IBM machines. These
devices, when properly keyed, can give us just
about anything we wish to know about our
business. This includes complete breakdown on
film of all running times, prices, etc., Ascap
billing, even if we should go per program, the
complete story on public service with im-
mediate breakdowns classifying the various
elements of public service, a fast answer on
time devoted to political programs, etc., etc.
The machine naturally does not know the
difference between the numbers 12:00 when
they designate noon and midnight or 1:00 a.m.
and 1:00 p.m, etc. It is possible to utilize
another numeral and complicate the key, but
the IBM would work beautifully for invoice
purposes if agencies would accept the twenty-
four hundred system of keeping time.

I feel that all national stations will eventually
use IBM machines and therefore am anxious
to know of any past attempts to adopt G.M.T.
Certainly the ex-servicemen and servicewomen
will have no trouble with this system.

Harold P. See, Station Manager
KRON-FM-TV

San Francisco

[EDITOR’S NOTE: Recactions to Mr. See’s pro-
posal will be received with interest.]

This Is Shakespeare?
EDITOR:

. . . My chief engineer here at KFAR, Dick
Shoup, has been playing hob with Shakespeare’s
soliloquy from “Hamlet” and amazed all of

BROADCASTING ¢ TELECASTING

AL
HARTEORI

from the inside with Hartford
County’s ONLY TV station

B-1V

CHANNEL 30

Serving Central Connecticut and Western Massachusetts

L
NEW BRIT AIN

HARYFORD NEW BRITAIN
11 Asylum Street 7\ 213 Main Street

represented by

The BOLLING Company
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OPEN MIKE

us with the enclosed. . . Perhaps you could
call it simply “Manager’s Soliloquy™:

TV or not TV: that is the question.
Whether 'tis nobler to suffer the slings and
arrows of the opposition, or to build and
launch ourselves upon a sea of troubles; or
by opposing it, end them.

TV, is to AM no more, and by TV to =ay
that we begin the heartaches and thousands
of dollars expenditure that either is heir to.
'Tis a consummation to be wish'd.

TV? To AM? TV, perchance to regret.
Aye. There's the rub. For in that curs'd
TV, what profits may come; before we have
shoveled off our last penny, must give us
pause.

There’s the respect that makes calamity
of a manager's life, for who else would bear
the whips and scorns of time, the opposition’s
horselaughs, the angry letters, the pangs of
conscience, the FCC’s delays, the insolence
of the downstairs office, and the sponsor’s
spurns, that patient merit of the salesforce
takes, when he himself might his future
make by merely saying yes or no. ...

: A. O. Bramstedt
Manager
KFAR Fairbanks, Alaska

Scouts Ambushed

EDITOR:

Believe me, I've heard of “swifty” deals, but
this one takes the cake. As you know, the
Boy Scouts of America held a National Jam-
boree last week in California.

Well, today several listeners, obviously
parents, kept calling asking when we would
play the program of the Boy Scouts from Provo.
In the mail we found a tape with the following
letter: “The enclosed tape recording is a 1214
minute interview with Boy Scouts from your
own home town. Through the cooperation of
the Boy Scouts of America, we were able to
record this for commercial or sustaining re-
lease as if made by your announcers from the
site of the Jamboree,” etc., etc.

It goes on with the punch line: “The only cost
to you for the use of this local interest program
will be $16.50. Make check payable to Elden
Enterprises and please return the tape im-
mediately after use,” etc., etc.

My thought on this is as follows: To tell these
Boy Scouts to listen, to have the parents call in
anticipation, and then to send the tape in that
manger . . . STINKS.

As an ex-Boy Scout I am frankly surprised
they would sanction such dealings.

George R. Turpin
General Manager
KEYY Provo, Utah

EDITOR:

... I'm so dammed burned at an outfit called
“Elden Enterprises” in Laguna Beach, Cali-
fornia I can hardly write about it. . . .

Frankly, we are not going to use the program.
I think a principle is involved here and we're
certainly not going to be gouged by some outfit
to the tune of $16.50, public service or no. . . .

Cal Smith, Station Manager
KROC Rochester, Minn.

More on Merchandising
EDITOR:

I read with more than passing interest, even
with high hopes, Mr. Hal Davig’ article on
tadio-television merchandising in the July 27
issue. Typically, this article made much about
what should be done by way of merchandising,
then proceeded to develop next to nothing in
the way of explicits. . . .

I agree in every sense with Mr. Davis® thesis
that merchandising is indeed the support and

justification advertising demands. But honestly,
there is certainly more to merchandising than
sending the talent out on personal appearance
tours. . . . For the use of other disappointed
readers, here's a partial list of the merchandis-
ing ideas we developed with CBS for support-
ing one of our client’s fall radio campaign, and
this is a spot buy:

1. A sales meeting with client's salesmen,
addressed by talent and agency.

2, A personal letter to each salesman, detail-
ing the campaign, both in terms of content and
philosophy. (We want him to know what is
being done to make his job easier.)

3. A similar letter to all dealers, stressing
the fact that the client is conscious of his
needs and is devoting this campaign to the dual
ends of building sales and building traffic.

4, Window posters, featuring products and
talent.

5. Counter samples. (This is a good product.)

6. Over-head display cards, eye-catchers for
the customer.

7. Autographed photographs of the talent,
giving the dealer direct identity with the talent,
building his ego and prestige at the same time.

8. A give-away tie-in directly relating to use
of our client’s products, obtainable only at
dealers.

9. Dealer mentions on programs,

10. A sales contest with winners being suit-
ably rewarded and air mention of same.

11. Talent visits to dealers.

More ideas are being worked out, and while
none of the above is particularly original with
us, at least we have packaged them and are
using them to support our client’s advertising
expenditures. . . .

Charles L. Lewin

V. P, and Director of
Radio and Television

The Rockmore Co.

New York

Cheers for Ad Cheesecake

EDITOR:

After 20 years of looking at pictures of
station managers, sales managers, account
executives and other male personages of various
shapes and sizes, going through the motions
of signing contracts, shaking hands, holding
plagues and an assortment of other novel and.
uniqueé creations of photographic art, it is re-
freshing to see some cheesecake sprinkled
around. Hail to the swing and umbrella girls.
They can holler down my rainbarrel any time.

Forrest Wallace
General Manager
KPOL Los Angeles

Faithful Readers

EDITOR:

. . . I thoroughly enjoy reading B®T each
week and believe your coverage of the trade
news is excellent. . . .

Jack Simpson

Radio and Television
Foote, Cone & Belding
Chicago

Applause

EDITOR:

The transmitter crew here at KFMB-TV fol-
low the progress of TV goings-on etc. through
the pages of your publication. We all feel that
you do an excellent job . . .

Lew Stoner
KFMB-TV San Diego

BROADCASTING ® TELECASTING



PROVIDENCE, RHODE ISLAND

Night and day, WPRO is your guarantee of blanket coverage of

the nation’s 14th market, comprised of Providence, Rhode Island;

Fall River and New Bedford, M assachusetts.
REPRESENTING LEADING

RADIO STATIONS

NEW YORK ¢« BOSTON - CHICAGO

1 MV/M contour and account for over one billion dollars in retail $T. LOUIS + DETROIT « DALLAS
SAN FRANCISCO - LOS ANGELES

A million and a half potential listeners live well within WPRO’s

sales annually. With 98.7% of the population owning one or more
radios, WPRO penetrates completely this unusually large and pros-

perous market.

A combination of top flight CBS and long established local pro- j o H N

grams assures not only large but loyal listening audiences...in _
other words, highest ratings for all WPRO advertisers. : BLAI R B
To take advantage of this rich, pre-sold audience put WPRO on & : c OMPA N—Y .

your next advertising schedule and watch your sales increase.

WPRO 5000 WATTS - 630 KC - BASIC CBS RADIO

MORE NEW ENGLANDERS LISTEN TO WPRO THAN ANY OTHER RHODE ISLAND STATION
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Do you require
“single-direction’ coverage?

If so, RCA has UHF Pylons that can produce
horizontal field parterns shaped like a Car-
dioid. Figure 1 shows the calculated pattern,
and a measured model pattern, of a "‘Cardioid
directional” Pylon. Operating frequency,
532 Mc.

Do you require “elongated’’ coverage?

If so, RCA has UHF Pylons that produce a
horizontal field pattern shaped like a peanut.
Figure 2 shows the calculated pattern, and a
measured model pattern, of this type of di-
rectional Pylon antenna.

Do you require ‘circular” coverage?

If so, RCA has a wide selection of UHF
Pylons that produce equal signals in all
directions.

Do you want BETTER overall coverage—
lower signal losses?

All RCA UHF Pylons (directional and cir-
cular patterns) have built-in “Beam Tilt."”
Easily adjusted at your station by moving the
inner conductor of the antenna up and down,
this feature assures best possible coverage,
with minimum power loss in vertically polarized
radiation.

T

RELATIVE FIELD STRENGTH

ABOVE " HORIZONTAL VERTICAL ANGLE, DEGREES BELOW HORIZONTAL
PLANE PLANE

Do you need BETTER
‘“‘close-in" coveraye?

New, advanced null fill-in system, used in
conjunction with beam-tilting, offers ex-
cellent close-in coverage—even for the "'diffi-
cult” sites, Figure 3 is a typical measured
vertical field pactern of an RCA UHF Pylon.
Figure 4 is a nearly ideal field-distance curve
produced by a “contour-engineered” UHF
Pylon (actual record of a commercial TV
station now "ON-AIR").

How much UHF gain do you need?

RCA UHF Pylons (standard circulars and
directionals) can be furnished with gains in
the order of 3, 6,9, 12, 21, 24 and 27 (see
tabie). No tuning compromises in RCA UHF
Pylons—with resultant loss of gain (such as
caused by cross-polarized components). The
gain that’s published is the gain you get!

RCA UHFPylon design is simplicity —plus!
Just one feedpoint for the line input

You find no protruding elements on RCA
UHF Pylons. The smooth surface of the metal
cylinder is the antenna itself. No physical
connections on the antenna. Nothing to
bend or break under ice or wind load. Signal
loss in rain or heavy icing is negligible.

RELATIVE FIELD STRENGTH

. L1 ¥
+14 412 40 +8 +6 +4 +2 0 -2 -4
ABOVE HORIZONTAL PLANE/ OEGREES BELOW HORIZONTAL PLANE

Typical_installation of an
justoble Beam,
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—Use an RCA “contour-engineered”’

UHF Pylon Antenna

\ o A \
SN

Select the RCA UHF Pylon to meet your requirements

Relative Goin . RCA
Channels Gain {DB} Sections Type
14.30 k] 477 2 TFU-3BL
31-50 3 477 H TFU-3BM
51-83 k] 4n H TFU-3BH
14-3¢ 3 7.78 4 TFU-6BL
31-50 [ 7.78 4 TEU-5BM
5183 [ 1.78 4 TFU-8BH
14-30 9 9.54 ) TFu-9eL
3150 9 9.54 ] TFU-9BM
51.83 ¥ 9.54 [ TFU-98H
14-30 12 10.7¢ ] TFU-12BL
3n-50 12 10.7% [} TFU-12B8M
51-33 12 10.79 ] TFU-128H
14.30 n 1322 14 TFU-12BLS
14-30 | 13.22 14 TFU-210L
14-3¢0 H 138 16 TFU-24BLS
14-30 24 1.8 1% TFU-24DL
31-5¢ 1] 138 16 TFU-248M5
31.5¢ 24 13.8 |13 TFU-24DM
51-83 7 14N 18 TFU-278HS
£1-03 7 | 1431 ] 18 TFU-270H

No picture deterioration with an RCA UHF
Pylon—Transmitter Combination, even when
the antenna is covered with four inches of ice.

RCA UHF Pylons are shipped complete in
one unit—"custom-tuned” for your frequency
at the RCA factory—and tested by the most
modern methods known to the television in-
dustry. You can put up a Pylon, connect the
line, and throw the switch. Tuuing is not re-
quired at your station!

RCA supplies specially-matched

UHF transmission lines a

No UHF antenna functions properly un-
less your transmission line matches
your antenna closely. RCA-designed
line, not available anywhere else, has
measured performance (VSWR ) that

is better than 1.05 to 1.0.

RCA supplies complete UHF accessories

Only when everything in your
transmitting system is matched—
from transmirter to antenna—can
you be sure of maximum perform-
ance. In this respect, RCA can
supply each and every accessory required to
completeaUHFantennainstallation,including
the tower; mitered elbows, line transformers,
spring hangers, dummy loads, wartmerers,
frequency and modulation monitors, filter-
plexers, and hardware—down to the very last
bolt. Everything is designed specifically to
work with the UHF Pylon. And remember,
everything is available from ONE responsible
equipment manufacturer—RCA!

An antenna can make or break a TV station.
The way it works depends on planning NOW.
Take advantage of RCA’santenna-engineering
“know-how"” when you talk UHF—and be
sure your antenna installation will meet your
horizontal and vertical radiation requirements
EXACTLY. Your RCA Broadcast Sales Rep-

resentative is at your service.

\ RADI/IO CORPORATION of AMERICA

ENGINEERING PRODUCTS DEPARTMENT

CAMDEN. N.J.



In Which Algy writes to . . .

Mr. William J. Kennedy
Ted Bates & Company
New York City

CHARLESTON K&

THE TIERNEY COMPANY |

CBS Radio @ The Branham Company
West Virginia’s Leading Advertising Medium
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Arthur 1. Daly

on all accounts

A YEAR as a customer’s man in a Wall Street
brokerage firm is the only “off-bcat™ job held by
Arthur J. Daly, business manager of the radio
and television department of D'Arcy Advertis-
ing Co., in a business career that has spanned
25 ycars—24 in radio and television.

Mr. Daly's foray into stocks and bonds took
place immediately after his graduation from
Villanova College in 1928 and ended the next
year when he joined NBC as a producer.

Like a true broadcasting veteran, Mr. Daly
disavows any contribution that his Wall Street
background may have made toward his present
position. He believes that his talents in the
administrative spheres of radio and television
sharpened over the years as he assumed re-
sponsibilities in that direction along with pri-
mary programming and production chores.

His career has alternated berween networks
and advertising agencies. Mr. Daly remained
at NBC from 1929 until 1937, during which
time he produced such shows as The Goldbergs.
Firestone Hour and the Major Bowes Original
Amateur Hour. In the intervening years, he
functioned as radio and television director for
such agenciés as Weintraub, N. W. Ayer, Peck
Advertising and Geyer, Newell & Ganger. Be-
fore assuming his present post on June 8 he took
another dip into network activity as an account
executive with the DuMont Television Network.

In his present post, Mr. Daly is in charge of
all timebuying for D’Arcy and of the general
administrative functioning of the radio and
television department. He reports to Paul
Louis, vice president and director of radio and
television for the agency. Mr. Daly maintains
his office in New York, where D'Arcy concen-
trates much of its radio-TV activities, although
agency hecadquarters are in St. Louis.

D’Arcy handles such accounts as Coca-Cola,
Gerber Products Co., Anheuser-Busch and
James Lees & Sons {carpets).

“I have long feit,” Mr. Daly commented,
“that radio and television are prime movers of
merchandise in a way that no other media has
matched in the history of advertising. The
reason is that these media hit the people with
the greatest impact where they live, and can
influence most to buy products.”

Mr. Daly was born in Cedarhurst, L. [, on
Sept. 18, 1905. He married the former
Ruth Hertzler, an executive in the fashion ad-
veriising field. They live with their twin sons,
Philip and Peter, 2, in White Plains, N, Y.

Mr. Daly, whose hobby is oil painting, is a
member of the Salmagundi Club. His favorite
sports are tennis, swimming and sailboating.

BROADCASTING @ TELLCASTING



Penetration of Charlotte’s Big 2
in Kings Mountain—WBT, 89%; WBTY, 72%

g N
. -mrr.mm\‘\
On October 7, 1780, a hostily
gathered "army" from the
Coaroling mountains surprised
and destroyed a British force
atop Kings Mountain—delay-
ing the British advance until
spring and paving the woy
for Yorktown.

at the peak of the Charlotte market

Historic Kings Mountain now shadows a thriving industrial town. Confident
Kings Mountain citizens ask odds of nobody—in 1780 or in 1953. Yet they depend on nearby
Charlotte for business, cultural and recreational facilities beyond the resources
of their own community. This dependence, repeated in scores of satellite textile

communities® gives Charlotte a market importance ten times its city size.

* For example: N. C.: Albemorle, Belmont, Concord, Cramerion, Gastonia, Hickory, Kannapolis,
lincointon ond Salisbury; $. C.: Chester, Fort Mill, Gaffney, Lancaster, Rock Hill and Union.

e

|
]
KINGS ‘

Y MOUNTAIN
® 3k CHARLOTIE

 JEFEERSON STANDARD BROADCASTING COMPANY
L ‘ e :
Represented Nationally by CBS Radio and Television Spat Sales

CHARLOTTE'S BlGZ ARE PLUMB IN THE MIDDLE OF A FABULOUS MARKET
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NBC’S TV AUDIENCE LEAD OVER SECOND
NETWORK CONTINUES TO INCREASE

From the beginning of network television, NBC has consistently

led all networks in audience delivered for advertisers.
That lead is increasing.

In 1952 the average NBC program—day and night—reached
919,000 more homes than the second network. In 1958 NBC's
average program has increased its lead to 1,312,000

more than the second network—an increase of 393,000 homes.

HOMES REACHED BY AVERAGE PROGRAM 1952 1953
NBC 3,640,000 5,037,000
NETWORK NO. 2 2,721,000 3,725,000

An ever-expanding audience lead is another important reason why
NBC is America’s No. 1 Network.

Next week ... further proof.

NBC’s Audience Advantage is to Your Advantage . .. Use It.
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a service of Radio Corporation of America

SOURCES: Nielsen Television Index, Jonuary-April, 1952 and 1958, Average Sponsered Program.
Average per-minute audience for both years.
(Nielsen six minute audience not available in 1952.)

NOTE: The accuracy of the above data has been verified by the A. C. Nielsen Company.



Upper Midwest

YOU CAN'T TRUST A WOMAN

They said she wouldn’t watch
daytime TV. Didn’t have time.

But she fooled 'em. Today she
spends more time with day-
time TV than with all other
media combined.

Daytime TV would have no
impact, they said. But—you
can’t trust these women.

Today, daytime TV impact is
five times greater in TV homes
than other visual media,

Cost? Well, KSTP-TV per-
sonalities (and their daytime
TV shows) such as George
Grim, Jimmy Valentine, Bill
Ingram, and Bee Baxter are
delivering large women audi-
ences at costs-per-thousand
low enough to make a slide-
rule shudder.

Like the man said — you
can’t trust a woman. They’ll
do the opposite just to upset
the predictions.

Ed Petry and his boys or any
KSTP-TV sales executive has
more information on these un-
trustworthy women and how
you can turn their whims into
profit.

our respects

to TERRENCE CLYNE

TERRENCE CLYNE, rcently named senior
vice president of the .Biow Co., New York, is a
strong advocate and personal exemplar of the
principle that time is money.

Now third in rank at an agency which bills
$40-50 million annually, half of which is spent
in radio and television, Mr. Clyne is first in
command of the Bulova account, a $7 million
vearly advertiser in radio-TV which, under the
guidance of John Ballard, president of Bulova,
and Mr. Clyne’s promotional stewardship, sells
more watches annually than its two nearest com-
petitors combined.

Using spots exclusively the account currently
disburses $6 million annually in television and
$1 million in radio. Bulova is represented in
every television market with contracts that run
for 52 weeks.

Despite the fact that 70% of watch sales are
registered during the graduation and Christmas
seasons, Bulova campaigns the year around.
This is an expression of the client’s and Mr.
Clyne’s validated belief that sales come as a
result of continuous impact rather than from
seasonal saturation,

In addition to his pre-eminence on the Bulova
account, Mr. Clyne is supervisor of the radio-
TV network efforts of all the other advertisers
on the Biow list.

Ambitious TV Plans

The agency will premiere at least six new TV
shows nationally within the next two months.
These include Philip Morris’ new production,
Pentagon; Dunhill and Lady Esther’s alternate
week sponsorship of the Ezio Pinza show;
Procter & Gamble’s participation on the new
Loretta Young show; Pepsi-Cola’s Pepsi Play-

L TEIR= 110
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house; Ruppert Beer’s Steve Allen show and
Nothing but the Best, also for P & G.

Mr. Clyne’s supervision, incidentally, em-
braces the top rated nighttime network TV
show, I Love Lucy, for Philip Morris, and the
two highest ranking daytime TV programs:
Procter & Gamble’s Search for Tomorrow and
Whitehall Pharmacal’s Love of Life. Other TV
shows, both for Philip Morris, include My Lit-
tle Margie and My Hero.

“The largest single contract ever signed in
television” was executed under Mr. Clyne's
supervision when Philip Morris signed Lucille
Ball and Desi Arnez and CBS-TV to an $8
millicn non-cancellable contract for 2% or
more years of I Love Lucy, on CBS-TV.

The contract will carry the film series through
1955. Mr. Clyne signed for the agency, while
Harry W. Chesley Jr., vice president of Philip
Morris, represented the cigarette company.

In radio Mr. Clyne superintends three net-
work shows: Margie and Philip Morris Play-
house, both for the cigarette firm, and Welcome
Travelers for Procter & Gamble.

Born in Philadelphia, March 22, 1906, Terry
Clyne was educated at Amherst where he was a
nine-letter man in football, basketball and track.
He graduated with a B.A. degree.

From the time he entered the agency field,
Mr. Clyne has been an account executive in
every firm with which he has been connected.

He began his cycle with the Wall Street firm
of Halsey Stewart & Co., forsaking it finally
for a position with Merrill Lynch & Co,, still
on Wall Street. But after nine years he left
The Street for another avenue, radio.

He joined Free & Peters, New York, station
representatives firm, as an account executive
and later was named vice president.

Served in 8th Air Force

In 1942, he took a leave of absence from the
firm to join the 8th Air Force. As Lt. Col.
Clyne he was chief of supply for the 8th in
Europe. He holds the Legion of Merit, the
Croix de Guerre and Bronze Star with cluster.

A year after his return from service, he left
Free & Peters to become associated with the
Biow Co. as an account executive on the Bulova
account. In 1948 he was named a vice presi-
dent of the firm in charge of its radio and tele-
vision network activities, in addition to his ac-
count work with the Bulova Co.

It was in 1948 that Mr. Clyne conceived the
idea and sold the first “TV station identifica-
tion” to WGN-TV Chicago, then to WABD
(TV) New York.

In mid-July of this year he was named senior
vice president.

Mr. Clyne is married to the former Frances
Donelon, who, as a professional model, is be-
lieved to have appeared on more Redhbook
covers than any other medel in the country.

They have two children, Terry Jr,, five years
old, and Michael, three vears. Their home is
in Bedford Village.

Mr. Clyne’s hobby is tennis, but, unfortunate-
ly, his pursuit of that vocation has gone into a
decline with the rise of television.

BROADCASTING ® TELECASTING




FARGO, N. D.
CHANNEL 6

(1D

WDAY-TV REACHES

wWDAY-TV covERS THE NATION'S THIRD-BEST
COUNTY IN RETAIL SALES PER CAPITA*
—COVERS AMERICA'S 73" WHOLESALE MARKET

(WITHOUT OVERLAP FROM ANY OTHER TV STATION!)

' INTHE RICH F
OUT LIKE CRAZY LAT fAND OF THE Rep RIVER VALLEY

FARGO RANKS HIGHER IN WHOLESALE SALES
THAN MANY LARGER CITIES

SUCH AS CAMDEN, N. J. AND WILKES-BARRE, PA.

*RCASS COUNTY, N, D.—THIRD BEST AMONG ALL
U.S. COUNTIES OF OVER 50,000 POPULATION

AFFILIATED WITH NBC « (BS e ABC = DUMONT
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Station Operato
Powertul“Put-Ne

Show . . _“Tony M

Peggy Lee &=, .
Station Operato

Ziv’s New “Hour of Stars™ . .. Five Full
Week . . . Full of One-Minute Spots and
It’s the Hottest Station Deal That Ever




Offers “Smart”
rs Big Profits!

Jours Every
Chain-Breaks.

(it Radio!
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hear KWKH B
than all other
Shreveport

stations
combined!

KWKH is by all odds the most listened-to, most
productive station in the Arkansas-Louisiana-
Texas area.

KWKH gets 22.3% more Average Daily Listeners
than all other Shreveport stations combined—
vyet costs 44.2% less!

The audience figures above are from the new Standard

Station Audience Reports—the more conservative of ALL OTHER KWKH
di . . STATIONS COMBINED

the two recent audience surveys made in this area.

AVERAGE DAILY LISTENERS

KWKH

A Shreveport Times Station

50,000 Watts « CBS Radio ° @QIOSzitCT

Worite direct or ask your Branham representative

for the whole 50,000-wats KWKH story.

The Branham Co.,

Representatives

Henry Clay, General Manager
Fred Watkins, Commercial Manager
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DEAN SET FOR FCC VACANCY,
EFFECTING GOP MAJORITY

South Dakota broadcaster’s name was authorized Friday by President
Eisenhower but delayed because of Taft's death. Candidate Charles
Garland was offered FCC secretaryship, but he declined.

PRESIDENT Eisenhower last Friday approved
the nomination of Robert J. Dean, president of
KOTA Rapid City, S. D. for a seven year term
on the FCC, succeeding Paul A. Walker, Okla-
homa Democrat. Mr. Walker retired June 30.

The Dean nomination, however, was not
submitted to the Senate as this issue closed Fri-
day because of the death of Sen. Robert A. Taft,
majority leader, and the consequent recess of
the Senate out of respect to him. It was pre-
sumed the nomination would be transmitted to
the Senate Saturday or possibly today (Mon-
day). This was stated on authority of the
Republican National Committee, which ad-
vised B®T Friday that the decision in favor of
Dean had been reached by the White House.

The impending Dean nomination culminated
one of the most vigorously contested campaigns
for an FCC vacancy in many years. Also seek-
ing the post was Charles Garland, general man-
ager of KOOL Phoenix. Among other candi-
dates was former
Rep. John W.
Gwynne of Water-
loo, Jowa. On the
preceding day, the
65 - year - old Iowan
had been named to
the Federal Trade
Commission, clear-
ing the decks for the
Dean nomination,

Mr. Dean’s name
will go to the Senate
Interstate & Foreign
Commerce Commit-
tee. If his confirma-
tion is not forthcoming prior to adjournment,
expected this week, he must serve without pay
until the new session convenes in January.

Mr. Dean expressed a willingness to do so,
having arranged to dispose of his 55.5% in-
terest in KOTA to his associated stockholders
(some 40 others). Mr. Dean’s primary political
sponsor was Sen. Francis Case (R-S.D.).

Veteran in Radio

The 55-year-old South Dakotan has been
in radio since 1922 and is a lawyer [B®T, May
25). He practiced law in South Dakota fol-
lowing his graduation from the state university
and has been identified with the ownership of
seven stations in the state. KOTA is an ap-
plicant for TV Ch, 7 and operates KOZY (FM).

A Republican for a quarter-century, Mr.
Dean was active in the Eisenhower campaign.
Married, he has two daughters, 20 and 22.

The Dean appointment, for the first time

Mr. Garland

BROADCASTING ® TELECASTING

since the election, will shift the FCC balance to
a majority of Republican members. Other
Republicans are Rosel H. Hyde, chairman,

George E. Sterling and John C, Doerfer. The -

Democratic members are Frieda B, Hennock
and Robert T. Bartley, with the seventh mem-
ber, Commodore E. M. Webster, politically
listed as an Independent.

In the running until last Friday was Mr.
Garland. He conferred on both Tuesday
and Wednesday with GOP Chairman Leonard
Hall and was proffered the secretaryship
($10,300 per vear) which he had rejected. In
the power politics battle, Mr. Garland had the
support of Barry Goldwater, freshman Repub-
lican Senator from Arizona (who succeeded
former Majority Leader Ernest W. McFarland,
applicant for Ch. 13 against KTAR Phoenix
and Desert Advertising Co.) and Eugene C.
Pulliam, publisher of Indianapolis News and

Mr. Dean
Phoenix Republic and Gazette, and owner of
WIRE Indianapolis and WAOV Vincennes, Ind.

Mr. Garland had been a candidate for the
FCC for some eight months-—virtually since
the election. He collided with the “broad-

PRESIDENT EISENHOWER, as this was
written Friday, was prepared to name his
first “practical broadcaster” to the FCC in
the person of Robert J. Dean of South
Dakota. The decision, formal announcement
of which was delayed because of the death
of Sen. Taft, came after one of the most
fiercely contested campaigns ever conducted
for an FCC post—practically all of it behind
the political scenes.

In the battle of power politics, Mr. Dean
was supported by Sen. Francis Case of South
Dakota, with the backing of other political
leaders and the endorsement of a number
of state broadcasters’ associations. He
emerged over Charles Garland, general
manager of KOOL Phoenix, supported by
Sen. Barry Goldwater of Arizona, Eugene
Pulliam, Indiana-Arizona publisher and
broadcaster and a member of the Republican
National Committee, as well as a host of
broadcasters. Mr. Garland, it appears, was
finessed out of the running at the eleventh
hour. Other non-broadcaster starters wilted
in the home stretch. The key man was
Leonard Hall, recently installed chairman
of the GOP Committee.

There can be no doubt about Mr. Dean’s
status as a practical, independent broad-
caster. For many years there has been an
insistent demand that a “journeyman” sta-
tion operator be placed on the FCC, to im-
part to that body the “feel” of station opera-

Ike Picks His ‘Practical Broadcaster’ . ... ... An Editorial

tion. Mr. Dean has built seven stations dur-
ing his 30 years in radio—all in his native
South Dakota. He is an attorney.
Moreover, Mr. Dean had had experience
on the other side of the regulatory fence.
He, like many of his broadcaster colleagues,
has had brushes with the FCC. In 1938, the
Commission denied a renewal of license to
the then KWTN Watertown, of which he
was part owner. In a related case, it declined
to consent to transfer of control of KGDY
Huron to a company in which Mr. Dean
held an interest. The conclusions reached
by the FCC specified that the transfer of
contro! had been effected with prior FCC
approval, and that there also had been
violations of technical regulations. The
cases went to court; FCC was sustained.

So Mr. Dean comes to FCC with as rich
and as varied a “home town broadcaster”
background as anyone who has ever served.
His record will be watched closely. There
had been opposition to the appointment of
a broadcaster—any broadcaster—because of
possible bias. That argument, however,
finally was demolished, since it makes sense
to have experts on expert agencies.

Whether the FCC henceforth will have
among its membership those who have
toiled in the broadcasting vineyards may
largely be determined by Mr. Dean’s stew-
ardship (assuming Sepate confirmation}.
He'll have seven years to prove it.

August 3, 1953 © Page 31




caster” opposition of Mr. Dean, who was
sponsored primarily by Sen. Case. But Mr.
Garland also reportedly had lined up formid-
able support, including a number of Sena-
torial delegations as well as a number of state
broadcaster associations.

Mr. Garland, it is understood, made it
abundantly clear to Chairman Hall that bhe was
not interested in anything other than a commis-
sionership and that he had not originally aspired
to any government post but had been urged to
“accept” an FCC appointment. He said he

DEAN SET FOR FCC VACANCY

ADVERTISERS & AGENCIES

sought the job because of the opportunity it
provided to render a service to his country and
also because of the obvious prestige that would
be associated with it. He had been advised
initially that the administration was interested in
the appointment of a “highly qualified broad-
caster.” Mr. Garland had made a half-dozen
trips to Washington at the behest of his political
supporters since the new administration took
over.

Mr. Dean had been in Washington or in
the Washington area for some two months, re-
siding at the Congressional Hotel, near Cap-

itol Hill, and spending a good deal of his
time in the offices of Sen. Case. Mr. Garland
also had arranged to sell his broadcasting in-
terests in the event of appointment. Mr. Gar-
land owns minority interests in KOOL and
KOPO Tucson. Mr. Dean, in addition to his
55% ownership in KOTA, owns Radio Games,
a family partnership holding title to several
programming projects now being syndicated.
Since no licenses are involved, his arrange-
ment was simply to turn these interests over to
his family, while disposing outright of his
KOTA holdings. .

TV WARES NEED VISUAL APPEAL,
DESIGNER KECK TELLS ADVERTISERS

Design and packaging are all important for a product intended to be
advertised on television, concludes the West Coast industrial designer
ofter a lengthy study on that subject. ‘Extraordinary’ changes in con-
sumer products may be occasioned by video advertising. Color TV

will bring even more possibilities.
ANY consumer product which sets new sales *

records in today’s competitive market must be
designed and packaged to be completely “tele-
vision proof.”

That advice to manufacturers was voiced by
Henry Chapman Keck, West Coast industrial
designer, who has just completed an extensive
study of special considerations which TV ad-
vertising now requires for the product designer.
The study was begun in 1951 as a matter of
professional interest since his firm, Henry Keck
Assoc., Pasadena, Calif., specializes in the en-
gineering and styling of mass-produced articles.

As the survey findings grew, Mr. Keck came
to conclude that TV demands may socon work
extraordinary changes in the manufacture of
nearly all consumer products.

He feels the special requirements of televi-
sion as an advertising medium bring new em-
phasis to the advantages of good design. He
cites simplicity of design as the key to any

[

THERE’'S a reason for these smiles. Arthur
Godfrey, whose picture stands in proxy,
has just been signed to a $1,300,000 con-
tract by the Esquire Boot Polish Co. and
CBS. The pactmakers are {| to r) Sam
Abrams, Esquire president; John Karol,
CBS vice president in charge of sales, and
Albert Abrams, Esquire vice president. Emil
Mogul Co. is the agency which arranged
the buy for Mr. Godfrey's morning radio-TV
show.
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successful video campaign.

Products advertised via TV must look de-
sirable, for no amount of glowing rhetoric can
spark sales appeal for an item which appears
as a dull or indistinct blur on the screen, Mr.
Keck said. The viewer simply ignores the an-
nouncer’s message, or worse, resents it.

Basic product form carries more responsi-
bility in TV advertising than in other media,
according to Mr. Keck, Every set owner is all-
too familiar with the ludicrous distortions
which turn round objects into football shapes
on his home screen, he declared, stressing that
faults of this type can be corrected, either in
the original design or in manner of display.

Mr. Keck believes that many completely new
appearance considerations are needed to pre-
pare a product for maximum benefit from TV
advertising. Much of his investigation has been
directed at developing color combinations while
staying within the limited range of effective TV
screen values.

Special TV Packaging

In consulting with various West Coast in-
dependent and network TV engineers, Mr.
Keck found a number of major manufacturers
already have been forced to provide special
mock-up packages and labels for television pur-
poses, when the standard products made poor
showings before the cameras. Costly, it causes
a needless duplication of effort, as the adver-
tiser’s campaign is shifted from one medium
to another, he pointed out,

Surface textures present another major prob-
lem for products making their television debuts,
Mr. Keck found. The brilliant chrome or glass
surfaces which sparkle invitingly from show-
cases, cause immediate havoc on the light-
sensitive faces of delicate camera tubes, and
produce unpleasant “halos” of harsh and dis-
tracting glare.

“For many such products,” he said, “the
solution lies in using softer surfaced materials
in the manufacturing process.”

Mr. Keck found satin-finished aluminum or
matte-finished plastics particularly valuable in
eliminating glare . . . their use often resulting
in improved appearance of the articles being
tested.

The two most important factors which Mr.

RICHARD C. FRANCIS (l), vice president

and Pacific Coast manager of Campbell-

Ewald’s Los Angeles office, turns over keys

to new and larger Hollywood office to Wil-

lord W. Hanes, its manager and radio-TV
director.

Keck’s study treated are “brand-label” identity
and “ease of demonstration.”

“Identity of the product on television must
be established visually,” he states. “This can
only be achieved with a clear, concise and at-
tractive label treatment, which is visibly con-
sistent with the nature of the product.”

Actual viewer impact in the TV medium too
often is measured with the over-simplified yard-
stick of sheer size, he said. This makes a poor
criterion, since modern camera lenses literally
can fill a 24-inch home screen with a close-up
image of a product no larger than a cigarette
lighter. It follows that composition and relative
visual values, within the basic design, are the
real ingredients of “telegenic appearance.”

Of equal importance to the TV merchandiser
is the matter of demonstration, Mr. Keck said.
Chances are his product already functions well
but that isn’t enough for television purposes.
It must look easy to operate from the camera’s
point of view.

If the demonstration requires awkward or
difficult handling, sales will be jeopardized re-
gardless of the actual performance of the prod-
uct, he warned.

In discussing color TV, Mr. Keck said, “If
the basic design is good, the color problem can
be solved at the same time that the overall TV
challenge is met. In other words, a well-
conceived design will employ color combina-
tions which look smart in black and white, yet
require no modification for full color use.”

“Design of this type will enhance a product's
advertising appeal in every medium, whether
it be used for newspaper advertising, TV com-
mercials or point-of-sale displays.”

BROADCASTING ® TELECASTING



Bears, Cardinals Games
Taken by ABC-TV, Standard

HOME games of the Chicago Bears and Cardi-
nals National Football League teams will be
telecast by ABC-TV this fall for the second
consecutive year, the network announced last
week.

Standard Oil Co. of Indiana will sponsor one
half of each of the 12 Sunday contests, with
local sponsors in other areas picking up second-
half sponsorship. Agency is McCann-Erickson
Inc., Chicago. Telecasts will be blacked out in
Chicago. Harold (Red) Grange will handle
play-by-play.

Westinghouse Electric Corp. already has
contracted for exclusive sponsorship of telecasts
of selected Saturday pro league games on the
DuMont TV Network. Standard also will
sponsor radic broadcasts of Bears’ Sunday
games on WGN Chicago.

Williamson to Moore

R. S. (BOB) WILLIAMSON, managing director
of the Piedmont Advertising Agency Inc., Salis-
bury, N. C,, for four
and a half years, has
been appointed ad-
vertising and public
relations director for
B. C. Moore & Sons
Inc., operator of 43
department stores in
Alabama, Georgia
and the two Caro-
linas, Mr. William-
son will join the
Moore organization
Aug. 15 and will be
headquartered at the
firm’s general offices

Mr. Williamson
which are located in Wadesboro, N. C.

NEW BUSINESS

Continental Baking Co., N. Y., (Wonder bread
and Hostess cup cakes), signs to sponsor CBS
Radio’s new panel show, Make Up Your Mind,
which starts Aug. 7 (Mon.-Fri., 11:30-45 a.m.
EDT) with Jack Sterling, ringmaster of CBS-
TV’s Big Top and WCBS New York’s early-
morning personality, in role of m.c. Agency:
Ted Bates & Co., N. Y.

Liggett & Myers (Chesterfield cigarettes) re-
news Les Griffith and the News on ABC radio,
Mon.-Fri., 7:55-8 p.m. EDT. Agency: Cunning-
ham & Walsh, N. Y.

Admiral Corp., Chicago (television receivers),
will sponsor 20th annual All-Star football game
from Chicago on Aug. 14, starting at 9:30 p.m.,
over DuMont Television Network. Game will
be carried in at least 69 cities. Agency: Erwin,
Wasey & Co., N. Y.

Hazel Bishop Ine. (beauty preparations) to
sponsor West Coast m. c¢. Peter Potter in
Peter Potter's Juke Box Jury on ABC-TV, Sun,,
9:30-10:30 p.m. EST, effective Oct. 4 for 52
weeks. Agency: Raymond Spector Co., N. Y.

Voight’s Labs. planning spot radio campaign in
Boston, Philadelphia, Washington, Indianapolis,
New York and perhaps other markets, using
news and women’s programs to promote
Dermadyne posion ivy remedy and Oraphyll
denture adhesive. Agency: Ovesey, Berlow &
Straus, N. Y.
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NEW ZIV SERIES,
IN 58 MARKETS

WIDESPREAD sales activities on the latest Ziv
television and radio program series were an-
nounced last week by M. J. (Bub) Rifkin, sales
vice president of Ziv Television Programs Inc.

Mr. Rifkin said that the I Led Three Lives
TV program has been sold in more than 58
markets after having been on sale only four
weeks. He estimated total billings at more than
$! million. He noted that sales on the program
which centers around a young Boston advertis-
ing executive who becomes an undercover man
for the FBI, were all on firm, 52 week contracts.

Advertisers who have bought ! Led Three
Lives include Phillips Petroleum, Bartlesville,
Okla., for all key midwest markets; Adolphe
Coors Co., Golden, Coleo., brewery firm, for
nine TV markets in the mountain states area,
and Golden State Co. Ltd., San Francisco dairy
company, for all nine TV markets in Cali-
fornia. The program also has been sold to
KTNT-TV Tacoma, KRON-TV San Fran-
cisco and WNAC-TV Boston.

Mr. Rifkin also disclosed that plans have
been completed for the expansion of the tele-
vision sales department from its current 42
employes to 80 by July 1954.

CBS TV Film Sells
$250,000 in Series

ADDITION.of some $250,000 in new business
by CBS Television Film Sales for three of its
major syndication series was announced last
week by Wilbur S. Edwards, general sales
manager. He noted that the sales were com-
pleted within a 12-hour period- July 21-22.

New sales included Linkletter and the Kids
to the Kasco Dog Foods Co., Waverly, N. Y.,
for showing in Detroit; Cleveland; Columbus;
Baltimore; Binghamton, N. Y.; Tulsa, Okla.,
and Schenectady, N. Y.; Amos 'n’ Andy to Nal-
ley’s Salad Dressing Co., Tacoma, Wash., for
Seattle; Yakima; Bellingham; Boise, Idaho;
Portland, Ore.; Little Rock, Ark.; Wichita Falls,
Tex.; Waco, Tex.; Monterey, Calif., and Med-
ford and Eugene, Ore.; and Crown Theatre to
KRTV (TV) Little Rock, KWFT-TV Wichita
Falls, KANG-TV Waco, and KMBY-TV
Monterey.

NBC-TVY Show to Capsule
Eight Years of History

NBC PLANS to celebrate the eighth anniversary
of its independent TV news-on-film production
with a special, full-hour show-—Assignment
Tomorrow, a rundown of outstanding news
events of the 1945-53 period, prepared from
the NBC Film Library on Aug. 23 at 7-8 p.m.
EDT, NBC Public Affairs Director Davidson
Taylor announced last week.

James Fleming, former news editor of NBC-
TV’s Today series, is editor-narrator for the
documentary in which, Mr. Taylor said, a new
reporting technique will be used, employing the
voices of news-making personalities as “narra-
tors” speaking behind films of events in which
they participated. Among these will be the
voices of President Eisenhower, former Presi-
dent Truman, Gen. Lucius D. Clay, former UN
Secretary-General Trygve Lie, and Adlai Stev-
enson. In some cases, special recordings will
be made for the program.

FILM

GENERAL ELECTRIC's Electronics Division
will sponsor Meet Mr. McNutley on CBS
Radio beginning Thursday, Sept. 17 with o
film version slated on CBS-TV by GE’s
Small Appliance Division later in the fall.
Radio plans are discussed by (I to r) S.
James Andrews, radio-TV director of the
agency, Maxon Inc., New York; Ray Mil-
land, the show's star, and Tyler Davis,
Maxon’s West Coast representative. GE's
Small Appliances Division agency is Young
& Rubicam.

Guild Films’ Kaufman Sees
$2V4 Million in ‘53 Business

GROWTH of Guild Films Inc. in its first year
of operation has been described by President
Reub Kaufman in a statement projecting com-
pany business for 1953 at a figure totaling “at
least $2% million.”

Mr. Kaufman pointed out that he had
launiched Guild as a TV film production and
distribution firm with a “modest capital of
$100,000,” and said the company currently has
contracts for shows totaling “close to twice that
amount monthly,” Guild has administration
offices in New York and several operating
studios on the West Coast.

At the same time, Mr. Kaufman announced
plans for the production and distribution of
two new shows, Life With Elizabeth and Joe
Palooka. Both will be half-hour TV film shows
and will be produced on the West Coast.

Edward (Ned) Buddy Dies;
Headed CBS Newsfilm Dept.

FUNERAL services for Edward C. (Ned)
Buddy, general manager of CBS-TV’s Newsfilm
department, were to be held Saturday at Vine-
vard Haven, Mass. Mr. Buddy, 46, died
Wednesday after a heart attack at his home in
Westport, Conn.

He took over direction of CBS-TV’s film de-
partment May ! when it began operation [B®T,
April 13]. It was set up to provide daily cover-
age of world events for the network. He was
a member of CBS Radio’s news staff for a time
before World War 11.

Survivors include his wife, three daughters
and two sons.

Film Sales

WCBS-TV New York, acquires multiple-run
rights to “That’s My Boy,” film starring Jimmy
Durante. Louis Weiss & Co., L. A, is dis-
tributor,

[ ]
Lllinois Bell Telephome Co. buys NBC-TV
documentary, Wictory at Sea, for repeat show-
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FILM

ing on WNBQ (TV) Chicago. First of 26 in-
stallments starts Sept. 13. Agency: N. W,
Ayer & Son, N. Y.

Guild Films, New York, has sold the half-hour
filmed Liberace Show to WFMY-TV Greens-
boro for sponsorship by the Streitman Biscuit
Co. and to WEEK-TV Peoria for a sponsor to
be announced. The musical series is running
in more than 70 markets and is spoasored in
more than 20 of them, according to Guild
Films.
[ ]

Kelly Furniture Store and Lane’s Rexall Drug
Store, Austin, Minn., will co-sponsor Craig
Kennedy Criminologist on KMMT (TV) that
city, for 26 weeks, when station starts opera-
tions around Aug. 15. Weekly half-hour series
is filmed by Adrian Weiss Prodnctions and
distributed by Louis Weiss & Co., both Los
Angeles.

Production

Kling Studios Inc., Chicago, has completed a
new series of film shows for Music With the
Hormel Girls, TV package, according to Fred
" A, Niles, vice president of Kling’s motion pic-
ture-TV division. The studio shot 88,000 feet
of film in 24 hours on the 15-minute CBS-TV
series, for which Kling has filmed some 60

shows.
[ ]

Screen Gems Inc., Hollywood, has re-signed
directors James Neilson and Ted Post for fall
production schedule of NBC-TV’s Ford Theater
half hour film series which returms to the air
Oct. 1. Mr. Post’s seventh assignment for the
Columbia Pictures video subsidiary is “Emer-
gency,” written by Sam Marx, which starts
shooting Aug. 10. “Sister Veronica,” from
Karen DeWolf’s script, is Mr. Neilson’s 13th
assignment and goes before the cameras Aug.
13. Irving Starr is producer on both films.

Blinkey Productions, New York, has resumed
production on another series of 15 minute
films of The Adventures of Blinkey. The firm
announces it also will make spot commercials

FACTS & FIGURES

GROSS time sales of the nationwide radio and
TV networks during the first six months of
1953 totaled $187,046,260, an increase of 8.7%
over the $172,106,873 radio-TV network gross
for the first half of 1952, according to figures
compiled by Publishers Information Bureau on
advertising expenditures for network time.

Individually, the radio networks for the six
month period were down 1.1% below their
total for the like part of last year, while the
video networks showed a gain of 18% in the
first half of this year over the same perioed of
1952.

For the month of June, the radio networks
grossed 1.1% more than in June of 1952 (re-
versing their position for the first half of the
vear), and the TV networks were 29.1% ahead
of June of last year. Combined, the broadcast
network gross for June totaled $30,167,342, a
gain of 15.2% over the June 1952 gross of
$26,181,395.

PIB earlier had released five-month figures
on AM and TV npetwork timebuying, in which
the top advertisers were listed and the sales by
classification were tabulated.

A total of 164 advertisers used time on the
nationwide radio networks during May, the
same number that were network clients in May
1952 if the three political advertisers using
network radio that month are omitted as outside
the normal list of advertisers.

This May’s average expenditure topped that
of last May by more than $100, this May's

AM-TV NETWORK GROSS UP
8.7% FOR FIRST SIX MONTHS

PIB figures show nearly $15 million increase over the January-June
totais of 1952. Also released by the Bureau are radio and TV ad-
vertiser breakdowns for May and the January-May period of 1953.

expenditures were lower than a year ago,
$354,035 this year to $371,258 last.

The four TV networks in May sold time to
163 advertisers who spent on the average of
$112,441 for video network time, compared to
the average of $99,269 expended by the 148 TV
network clients in May 1952.

The increase in advertisers marks a new trend
that reverses previous declines in the number
of TV network clients. In the January-May
period of 1953 a total of 177 advertisers spon-
sored or participated in sponsorship of TV
network programs, compared with 192 TV
network clients in the like period of 1952 (not
including political advertising). Average ex-

penditures for time, however, were considerably -

higher (25.9% ) this year than last, $494,524 to
$392,721.

» L

TOP TEN TV NETWORK ADVERTISERS

IN MAY 1953
1. Procter & Gomble............ +e+$1,270.079
2. Colgate-Palmelive-Pest ......., .. 941,508
3. R. J. Reynolds Tobdieco.cevieiesnonnnann 807,790
4, Goneral Foods.......ciiiisincesesanas 616,268
5. American TobOCCO.cc.vrecrcctsscscnnans 577,858
&, Liggett & Myers Tobaceo......ccceuve.. 2
7. General Miils........ccoeiviiiiiiennne. 487,182
B. Gillefte ....ccccvvervnrinncnncannen ... 468,934
9 Phillp Mortis...oveeieernnnececcccnnnnns 422,266
10. P, Loriflard. .vvvvvininiiecnnnnancnnnansen 403,749

* L] L 4

TOP TEN RADIO NETWORK ADVERTISERS

IN MAY 1953

for sponsors of the “Blinkey™ series at cost networ!c clients averaging $85,448 in radio net- ; l";roctor'&F G:ml::h Co
plus 10% by using the Blinkey characters for | WOIK time purchases to the May 1952 average - Sanerd Fooes Carp........
commercials, of $85,310, according to calculations based on 4: Generul Mm’ """""""
Film P I the PIB figures. 5. GillaHe €0 +uvevnrinueneernrerennsones
tim reopie During the January-May period this year 201 6. Colg.uh-rnlmoliv!-het Co. ciuinannn ... 487,081
Eva Gabor, stage and screen personality, signed | advertisers purchased radio network time, com- 7 $1erling Drug ......o.oonovenneenen 409,473
by Ely Landan Inc., New York, television pro- | pared to 19¢ (plus four political accounts) for Dt b b L ST S Reeatoacio00 401,007
duction and distribution firm, to appear in 2 | the same five months of 1952, but their average 1:' r' . ?w::lt :;obcm Cornemrnneeenes Saanos
new TV series to be filmed in New York and . Lever Brothe {0 00000000000000 0005000 380,093
on the west coast. 806 a9 00
NETWORK TELEVISION, JUNE AND JAN.-JUNE NETWORK RADIO, JUNE AND JAN.-JUNE
JUNE JUNE JAN.-JUNE JAN.-JUNE JUNE JUNE JAN.~JUNE JAN.-JUNE
1953 1952 1953 1952 1953 1952 1953 1952
ABC $2,110,958 $3,001,314 $15,353,074 $19,403,716 | ABC $1,597,253 $1,279,985 $9,866,205 $10,717,768
cBS 5,220,143 4,629,254 31,281,720 29,640,429 | CBS 7,399,078 5,385,820 44,208,527 32,451,094
MBS 1,807,206 1,632,977 11,174,831 10,262,680 | DuMont 803,848 749,497 8,348,066 4,489,71
NBC 2,979,471 3,708,013 24,732,789 24,183,934 | NBC 7,249,395 5,794,534 45,044,048 40,957,481
Total $13,117,778 $12,971,559 $82,542,014 $03,490,759 | Total $17,049,574 $13,209,836 $104,503,346 $88,616,114
® k@ * %
NETWORK TELEVISION TOTALS
NETWORK RADIO TOTALS TO DATE ABC cas . e NI:CATE JOTAL
Jan, $1,604892  $7,052.395  § 982794  $7.558,448  $17,198.529
ABC cas MBS NBC TOTAL ‘ ’
Jan. $2,674,622  $5156404  $1,785134  $4.260855  $13,877.715 :::r' :";:;2:: :';:;':f: . :::"’; 6820529 15,785,489
G Tmm I IR MR e me  odm mE A
r. 797, 526, 1,974,699 4342082 14,640,685 : LS ’ 720,
Apr. 2,637,364  *5,375,243 1,974,359 4,196,009  *14,182,975 :“"' :'3;;'::; ;':::-:37: 364,870 7,987,065  +18288,352
May 2,593,923 5,333,48) 1,994,358 4341070 *14062,832 | U™ S97. A%, LD 7,249,395 17,049,574
J 2,110,958 5,220,143 1,807,206 y 17,
une 07 SATAN 13T | ol $9.866205  $44205327  $5,388.066  $45,044,048  $104503,846
Total $15,353,074  $31,261,720  $11,174,831  $24732,789  $82,542.414 | *Revised 7-28.53
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LEADING RADIO NETWORK ADVERTISERS BY PRODUCT
GROUPS FOR MAY 1953

Class Company

Agriculture & Farming

Apparel, Footwear &
Accessories

Avutomotive, Avtomotive
Equipment & Accessories

Beer, Wine & Liquer

Building Materials

Confectionery & Soft
Drinks

Consumer Services

Drugs and Remedies

Food and Food Products

Gasoline ond Other Fuels

Horticulture

Household Equipment

Household Furnishings

Industriol Moteriols

Knomark Mfg. Co.

Folstaff Brewing Co.
Johns-Manville Corp.

Miles Labs
Goneral Foods Corp,

Philco Corp.

U, §, Stesl Corp.

Insurance

Jowslry, Optical Goods &
Caomeras

Office Equipment

Publishing and Media

Radios, TV Sets, Phonographs
Equipment & Accessories

Retail ond Direct Mail

Smoking Materiols

Soaps, Polishes ond Cleansers

Toiletries ond Toilet Goods

Transportation, Travel, Resorts

Miscellcneous

Gruen Wotch Co.

Hall Brothers

Dr. Hiss Shoe Stores

Gillette Co.

GROSS RADIO NETWORK TIME SALES BY PRODUCT GROUPS
FOR MAY AND FIRST FIVE MONTHS 1952-1953

Allis-Chalmers Mfg. Co.

General Motors Corp.

William Wrigley, Jr., Co.
Electric Cos. Adv. Program
Standard Oil Co. of Indiono
Ferry Meorse Seed Co.
Owens-Cotning Fiberglass Corp.

Prudential Insurance Co. of America
First Church of Christ Scientist
RCA

Liggett ond Myers Tobacco Co.
Procter & Gamble Co.

Assn. of American Reilroads
American Federation of Laber

Expenditure for
Natwork Time Class
$ 43,767 Apparel, Footweor &
41,992 Accessories
Avtomotive, Auto.
145,863 Equipment & Access.
Beer, Wine & Liquor
114,854 Building Materials
66,545 Confactionery & Soft Drinks
146,280 Consumer Sarvices
Drugs & Remadies
79,883 Food & Food Products
593,045 | Gaosoline, Lubriconts
589,479 ther Fusls
331 Hortlcultura
22,148 Household Equipment
121,851 Housshold Furnishings
59,810 Industrial Moterials
128,162 |nsurance
72,966 | Jewelry, Opticol Goods
40,210 Cameras
Office Equip., Stationery
83,225 | & Writing Supplies
5,304 Publishing & Medio
79,542 Radios, TV Sets, Pheno-
graphs & Access.
1,545 Smoking Moterials
401,007 Soaps, Cleansers & Polishes
718,990 Toiletries & Totlet Goods
489,495 Transportation & Resorts
63,392 Miscelloneous
94,950

LEADING ADVERTISERS ON TV NETWORKS BY PRODUCT
GROUPS FOR MAY 1953

Expenditure for

Company Network Time
Griffin Mfg. $ 47,328
Ford Motor 355,058
Pobst Brewing 174,224
Glidden 52,500
Coco-Cola 195,972
Electric Cos. Adv. Progrom 52,464
American Home Products 214,809
General Foods 6156,2¢8
Texas Co. 147,975
Montamower Dist. Corp. 3,068
Generol Electric 381,808
Armstrong Cork 103,920
Reynolds Metals 138,975
Prudential Insuronce Co. of Americo 84,95
Speldel 62,070
Hall Brathers 103,500
Cowles Magazines 2,567
RCA 203,700
R. {. Reynolds Tobacco 807,790
Procter & Gamble 864,629
Colgate-Polmolive-Peet 743,039
Greyhound 12,149
Quoker Oats 79,663
S ]

GROSS TV NETWORK TIME SALES BY PRODUCT GROUPS FOR
MAY AND JANUARY-MAY, 1953, COMPARED WITH SAME

PERIODS 1952

1952
May Jan.-May " 1953"0 Mo " 1952 "
ay n.-May oy Jan.-May
LES 3 zlih ] Apperel, Footwear & Access. § 214,093 $ 1,241,620 $ 268,049 § 1,699,419
23,492 128,190 Automotive, Auto.

’ ’ Equip. . & Supp_liu 1,517,467 7,003,147 1,255,090 5,275,450
359528 1,699,738 | Beer, Wine & Lliquor 372,927 2,028,402 584,318 2,779,708
227825 1,142,348 Buildiv.lg Materials,

! Eauip. Fixtures . 52,500 126,155 3,908 329,014

96 861 417,585 Confectionery & Soft Drinks 607,209 2,602,912 437 996 2,342,228
471:760 2,641.370 Consumer Sorvi:el 52,464 315,035 9,960 94,620
189,585 1000, Drugs & Remedies 683,790 3,959,898 512,380 2,250,905

1,829,327 9,383,704 Food & Food Products 3,441,395 15,596,956 2,875,650 14,831,152
3.288,429 16,493,505 | Gasoline, Lubricants

& Other Fuels 291,180 1,416,132 220,025 1,845,783

424,153 2,269,547 | Horticulture 3,068 3,068 10,465 12,370

48, 109.923 Household Equipment 1,610,757 7,530,622 827 241 4415011
250,535  1.553,610 | Housshold Fumishings 299,348 1,420,836 222,335 1,092,103
1;2-’;: . gz;vgzg Industrial Materials 420,474 2,069,969 71,727 1,858,224
sm‘f 65 1 '4" '600 | 1nsurance 130,315 583,102 26,240 152,730

! e lewslry, Optical Goods & Cameras 271,128 1,233,051 215,380 895,795

1 Office Equip., Statfone

91.824 481,488 & Wrilinpg Sllpp".:y 160,934 568,204 73,320 739,060

82,480 361,577 Political — —— — 72,617

5,295 5,999 Pubishing & Medio 2,567 172,673 49,965 307,032
85543 351,476 | Rodios, TV Sets, Phonographs,

| Musical Insts. & Access. 3,370 1,559,103 320,550 1,919,570

100128 636732 | Retall & Mail Order —  Taais 110188 495.438

1546186 8138618 | Smoking Materiak: 2,940,523 14,204,920 2,516,249 11,692,401

|,69B:067 7:954:395 ] Soaps, Cleansers & Polishes 1,590,346 8,845,799 154,477 7,997,913

2,053,942 9,980,044 | Sporting Goods & Toys —— 15,038 — —

Toiletries & Tellet Goods 3,052,241  13,779.722 2,097,045 10,414,602

61,902 406 545 J Transportation & Resorts 12,149 222,774 —_— —_—
407,749  2,023465 | piscellansous 279,677 1,008,428 154,268 289,398

1953
May Jan.-May
Agriculture & Farming $113,992 $540,046
Apparol, Feotwecr &

Accessories 101,985 539,218
Autometive, Auta.

Access. & Equipment 510,950 2,534,664
Baer, Wine & liquor 151,137 773,338
Bldg. Matericls, Equip.

Fixtures &7,634 355,783
Confectionery & Soft Drinks 307,513 1,249,735
Consumer Services 235,871 1,086,837
Drugs and Remsdies 1,935, 9,536,052
Food ond Food Products 3,212,301 15,097,970
Gasoline, Lubricants

ther Fuels 372,451 2,082,907
Horticulture 33,136 107,324
Household Equip. & Supplies 611,506 3,021,153
Housshold Furnishings 209,580 945,202
Industriol Materials 125,162 708,795
Insurance 180,719 820,387
Jewelry, Optical Goods

Cameras 82,786 463,266
Office Equip., Stationary

& Writing Supplies 83,225 366,312
Palitical 8000 ooog
Publishing & Media 26,704 94,296
Radios, TV Sets, Phonegraphs,

Musical Instruments & Access, 137175 965,616
Retail Stores & Diredt Maii 1,545 6,489
Smeking Materials 1,420,380 6,884,794
Soops, Cleansers & Polishes 1,257,500 6,202,002
Toiletries & Toilet Goods 2,302,211 11,431,051
Transportation, Hotels & Resorts &

Agricutturo! Development 63,392 332,381
Misceilaneous 488,677 2,206,445

Total $14,013,531 $69,352,063

SOURCE: Pubiishers Information Bureau

$13,996,126 $70,544,987 Totals

$18,327,922 $87,530,742 $14,701,827 $75,403,383

SOURCE: Publishers Information Bureau

Nielsen Drafts New
TV Ownership Survey

A. C. NIELSEN Co., Chicago, has forwarded
to the TV networks plans for a complete na-
tional and local re-measurement of TV owner-
ship, designed to yield up-to-date data by
counties and groups of counties with 10,000 or
more families.

The firm will conduct a re-survey with a
100,000 home area probability sample to “find
out the truth about local TV ownership, with
special reference to new markets and uhf,”
according to A. C. Nielsen, president. Project
is planned for this fall after return of winter
TV schedules. Reports will be made available
about Jan. 1.

“AM and TV stations and networks will also
have up-to-date facts on which to evaluate their
needs for remeasuring of station and network
coverage,” Mr. Nielsen said, referring to a

BROADCASTING ® TELECASTING

Back With a Bang

LARGEST share-of-audience in the
history of Talent Scouts program was at-
tained Monday night when Arthur God-
frey returned to the CBS-TV show, ac-
cording to Oscar Katz, CBS-TV director
of research. He said that the show’s
Trendex rating was 43.0, meaning that
more than 90% of viewers who had their
sets turned on were tuned to the God-
frey program. Mr. Katz noted that
Trendex’s research showed that only 4.4%
of the audience, with a 2.0 rating, were
tuned to the next-highest-rated show.

second Nielsen Coverage Service measurement
on stations next spring. Over 150 stations have
subscribed to this survey, he added.

Druggists Favor TV,
Fact Finders Reports

OF 2,317 druggists (83.8% independents and
15.2% chain) interviewed in a survey to find
which one—or more—of the advertising media
they would recommend to national advertisers
to help increase their sales, 86% recommended
television.

The survey of drug stores conducted in 33
major markets by Fact Finders Assoc. Inc.,
marketing research firm, found that 29.2%
also liked magazines, 25.6% newspapers, 23%
radio, 10.2% outdoor, 2.6% displays and 3.6%
other media.

Some of the cities: Los Angeles, San Fran-
cisco, Miami, Chicago, Detroit, Baltimore,
New York, Cincinnati, Albany, Milwaukee,
Buffalo, Syracuse, Philadelphia, Pittsburgh,
Minneapolis-St. Paul, Louisville, Newark,
Columbus, Ohioc, San Antonio and Portland,
Ore.
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FACTS & FIGURES

FINAL FIGURES: TV’s 1952 REVENUE
HITS $324.2 MILLION, 38% OVER 31

FCC issues annual financial data reports, revising the estimated
figures on last March. Television stations had a total broadcast
income of $55.5 million before taxes; the networks’ total income

NATION-WIDE NETWORKS INCLUDING
OWNED AND OPERATED STATIONS
COMPARATIVE DATA FOR AM AND TV
OPERATIONS

1949-1952
($ Millions)

1952 1951 1950
Broadcast Revenyes

1949

$9.9 milli #\ .................. sogs $ 99.0 31060 $l?5§
e Toral 1360 sBIA na1s $1248
TOTAL broadcast revenues of $324.2 million BROADCAST REVENUES, EXPENSES, AND sm"fzu:;‘;“ fxsf;';“; s
were garnered by the U. S. television industry in ~ |INCOME OF TELEVISION NETWORKS v .0 0070000000 1703 117

1952, up 38% over 1951, the FCC reported last AND STATIONS Total creunriiean.. 52559 52069 3152 a snaz
week in issuing its annual financial data reports (Bef;;o;;c::l Iu:i::: oo
based on final tabulations. The current figures 1949-1952 MM o IR S O B 6
replace estimates issued by the Commission last {$ Millions) ™v oLl e co 99t 100 (100)  (27)
March [BeT, March 30]. Total .voveneinanes 520] $205 §$ 87 $ 64

1952 1957 1950° 19493 () Denotes loss.

Total TV industry income in 1952 amounted
to $55.5 million before Federal taxes, the Com-
mission’s economic statisticians reported. This

Broadcast Revenues
4 Networks (including
15 owned and

Note: AM data include the opsrations of 18 network-
owned stations in all years. As a result of owner:hig
changes in 1952, however, the operation of two suc

N . h operated stations) $180.2 $128.4 $55.5 $19.3 stations are included only for that part of 1952 dur-
is an increase of 33% over 1951 income. 93 television stations 1434 1073 504 15.0 ing which the stations were network-owned and oper-
The report also shows: 14 television stations? s - = = at TV data include the operations of 14 stations

. . d = = in 1949 and 1950; 15 in 1951 and 1952,
¢ Network broadcast revenue, including Industry total $324.2 $2357 $105% $34.3 t As repo by the networks. However, networks

that from 15 owned and operated stations,
doubled. Networks took in $180.2 million (com-

Broadcast Expenses
4 Networks (including
15 owned and

engaging in joint radio-TV operations have indicated
that certain overhead expenses not readily allocable bes
tween radio and have been charged against radio.

pared with $95.8 million for radio), spent  oogrited siations) $1703 $T17.4  $655 3314 Logne,extent that this occurred, the above figurer may
$170.3 million in operating expenses, were left 93 jelevision stations  97.6 767 496 282 Fiote recie incoma ond overstate TV income.
with a total income of $9.9 million. Because of 14 televisian stations! 8 = - - * * *

higher operating expenses, network TV income Industry total $2687 $194.1 S1151  $59.6

was less than radio’s $10.2 million.
e TV network time sales totaled $137.7 mil-
lion, for the first time surpassing network radio

Broadcast |ncome
{Before Federul Income Tax)

-~

Networks {including
15 owned and

$9.9  $11.0 ($100) ($12.1)

CHANGES IN INCOME BETWEEN 1951
AND 1952 OF 105 TV STATIONS IN
OPERATION FOR FULL YEAR DURING

time sales. This is a 41% increase over 1951. 03 °F;¢'°"d stations ; e 1951 AND 1952
television stations 458 30.6 .8 o Number of
¢ Total broadcast revenues for 93 mom-met- (i oo ationst 2) _ = _ Stations Reporfing Stations
work-owned pre-freeze stations reached $143.4 Industry total $555 $41.6 (39.2) ($25.3) Increased loss in 1952 3
million () Denotes | Decreased income in 1952 9
0 N ) enotes foss. . X Income in 1951 and loss in 1952 4
Y Reporting proﬁtable operations were 04 1.:;&.:"5“ during 1952; all in operation less than six E“muuldl)_':?“ iz 1952 052 5
: months during year. oss in emd income in 1 5
of the 108 pre-freeze TV stations. Of the 94, 17 21950 data covers 4 networks including their 14  Increased income n 1952 79
made more than $1 million before Federal taxes. owned and operated stations and 93 television stations. Total 105

® ] oss operations were reported by 14 of the

81949 dota covers 4 networks including their 14

* * *

awned and operated stations and 84 television stations.

| TV STATIONS® CLASSIFIED BY NUMBER OF STATIONS IN
COMMUNITY SHOWING NUMBER REPORTING INCOME OR
LOSS AND AVERAGE REVENUES, EXPENSES AND INCOME?
FOR ALL STATIONS IN EACH GROUP

1952

Number of Stations

BROADCAST FINANCIAL DATA OF TELEVISION NETWORKS
AND STATIONS '

1952
{$ Thousands)

4 Networks and

|
Their 15 Owned i Average Per Station

Reporting Reporting Broodcast Broodeast 8roadcast
and Operated 107 Other Industry ltem Income Loss Revenues Expenses [ncome?
Item Stotions Stations Total
o P ) ) ($ Thousands)
] m (2) {3 4) (5) (6)
A. Revenues from the sale of time: 40 One station communities 40 - $1.395 $ 741 654
11 Two station communities 21 1 1,153 377
1. Network time sales to: 8 Three station communities 22 2 1,927 1,310 617
a. Naton-wide networks ................ oo $99,345 $38,609 $137,954 | 2 Tour dation communities & z o) e e
- A even station communities . ,
b. Miscellaneous networks and stations ..... - 34 34 Five stations reporfing income 4,537 2,822 1,715
Total ... 99,345 38,643 137,988 Nine stations reporting loss 2,448 2,905 (457)
2. Deduct—Payments to foreign stations and efimi- l {) Denot 1I’oh| e 14 HELS gLz U
! R | enotes loss,
nation of miscellaneous dl:lP”w'IOrli . (2139) 2,463 324 I i Excludes data for 14 stations starting operations in 1952,
Revenues from network time sales.. 101,484 36,180 137,664 | 3 Before Federal income tax.
3. Non-network time sales to: | W W
a. National and regional advertisers INDIVIDUAL TV MARKET DATA
and SPORSOrS . eer.s. ... e e 20,781 58,454 80,235 I Salb G BIEETD A 16
. No. of TV National Lacol Total Total
b. Local advertisers and sponsors . ......... 16,623 48,548 85,171 TV Markets = Stations Networks Advertisers' Advertisers Revenues? Expenses [ncome?
Total revenues from non-network ($ Thousands)
time sales oo o .. 38404 New York 7S 388 SI742 42 §2632 520801 § 6002
T:tal revenues from tf I 139 888 :zﬁ: 23090 | L5 Angsles 5 ] Bl e 248 " 01.536)
bl L Gl - O - I s
R n lacelpnia 4 & g s 5 g
4. Deduci—Commllsuon to regularly established Detroit 3 1,696 3,342 3,992 8,875 g,g'# ;,;gg
agencies, representatives, brokers and Cleveland 3 1,983 2,105 1,508 6,040 090 1,950
others ...... e 27,5091 19,015 46,524 | Fon Francisco 3 1013 P S 4009 1,720
. g mncinnat » r ’ ’ 'y
Net revenues from time sales.... 112,379 124,167 236,545 | Baltimore 3 1,568 1,402 2,347 4,895 g,ggg 'l:ggg
. o Wash., D, C. 4 T29'| 1,695 1,663 4,582 3,609 973
B. Revenues from incidental broadcast activities: Columbus O, 3 9485 1,303 1,096 3,192 2:303 aa9
Talent ........ e 47,504 8,704 56,208 | Aflonta d 27 866 866 2,316 1,931 385
Sundry broudcast revenues ............... 20,321 11,148 31,469 Tc\’l K
S P 0 o'hM::rkeOs 46 $24,447 $48,680 $35455 $N1,675 § 85708  $25,967
broadcast activities ...... fheirave.. 67,828 19,852 87,677 1 Ivl g\surkoi's 62 $26,288  $34758 $26,003 $ 81,162 5 46,682 $34,480
U ota
Total broudcast revenues .......,..... 180,204 144,019 324,223 TV  Markets 108¢ 50,765 $83,438  $61,458 $192,836 $132,389  $60,447
C. Total broadcast expenses of networks Note: Dota moy not add to totals due to rounding.
and stations .......... b b iraeeaaa. 170,307 1 Before jons to ies, representatives and others.
98,425 268,726 *Total revenues consist of time sales less commissions plus tolent and program
D. Broadcast income before Federal income tax.. $9,903 $45,504 $58,497 materiol sales.

3 Before Federal income tax.

1 Of this amount $20,869,192 is applicabie to ﬂlo total sale of network time. * Excludes data for 14 stations starting operations in 1952,
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TV'S OK, BUT...

LOOK WHAT
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* NOTE the uniform distribution of pop-
ulation in Middle Wastern stotes, as in-

" dicated by dots on map.
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Five television stations offer an audience within
*WHO-land”. We say "an audience” because
WHO’s 0.5 MV area is 244.4% larger than the
five TV markets combined!

The largest all-Iowa TV market has 136,104 tele-
vision homes {See Telestatus, Page 43, this issue).
The 1952 SAM Report credits WHO with 625,546
daytime families, 600,255 nighttime families—
about half of whom have two or more home
radio sets!

50,000-watt WHO is an old-established Iowa insti-
tution which for almost thirty years has meant
*zood listening” to millions of people— a good
buy” to thousands of advertisers. What's more,

gy A ’k .WHO 05 Contour

Urbenized Areos (extent of eoch) °~
Places ol 25,000

Places of 30,000 to 25,000

Ploces under 10,000

WHO [likes its advertisers, and our advertisers

like us because of results. Now more than ever,

WHO is Iowa’s greatest advertising value!

+ for lowa PLUS #

Des Maines . . . 50,000 Watts
Col. B. ). Palmer, President
P. A. Loyet, Resident Manager

FREE & PETERS, INC.

National Representatives




108 pre-freeze stations of which nine were lo-
cated in the seven-station markets of New York
or Los Angeles.

® None of the 40 stations in one-station
markets reported a loss,

® National spot time sales amounted to
$80.2 million, up 34% over 1951.

® Local time sales totaled $65.2 million, up
27% over 1951. °

TV STATIONS CLASSIFIED BY INCOME
GROUPINGS*
1950-1952

Income (Before Federal

income tax) of: 1952 1951 1950
$1,500,000 and over 12 4 —_
1,000,000-1,500,000 5 7 1
600,000- 1,000,000 18 12 3
400,000- 600,000 16 15 4
200,000- 400,000 27 23 10
100,000- 200,000 9 16 12
Less than 100,000 7 15 23
Total Stations 94 922 53
Median Income $450,000 $330,000 $129,200
Loss of:
Less than $100,000 5 3 30
100,000-200,000 3 4 12
200,000-400,000 3 3 6.
400,000-800,000 —_ 2 4
800,000 and over 3 2 1
Total Stations 14 14 53
Median Loss 3 s $88,300

1 Excludes 14 stations starting operations in 1952,

2 Data not available for one station in 1950 and two
stations in 1951,

3 Median loss not computed because of small number
of stations involved.

Petry Adapts Nielsen
Data on Client Stations

The agency devised the ma-
terial to aid timebuyers evalu-
ate markets. Study excludes
promotion, stays ‘completely
factual.’

ADAPTATIONS of Nielsen Coverage Service
material for a number of its client stations have
been prepared by Edward Petry Co., station
representation firm, for use by agencies.

The purpose: To achieve what Petry officials
consider greater simplicity and succinctness,
and, accordingly, greater facility in use by time-
buyers. The format is based on queries directed
to several agencies to learn what they consider
essential and important in the Nielsen data
and what they regard as less important, in line
with their contemplated methods of using the
Nielsen material.

Changes Listed

Among the changes in the Petry-prepared
presentations: Coverage for a station is shown
at three levels instead of four (50-100%, 25-
50%, and 10-25%, with Nielsen’s 75-100%
not shown separately); separate coverage maps
are presented for daytime and nighttime, in
addition to the combination day-night map;
other maps are presented showing major cities
in the coverage area; county listings are ar-
ranged in alphabetical order, for ease in locat-
ing; information is presented in a way to permit
easy comparison with BMB 1949 figures, and
socio-economic data are omitted.

The Petry adaptations are accurate represen-
tations and arrangements of the Nielsen data,
officials said, and include no promotional claims
~——on the theory, expounded by timebuyers
questioned, that inclusion of strictly promotion-
al material might jeopardize the validity which
timebuyers would accord strictly factual infor-
mation. :
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NORTH TEXAS RADIO-HABITS STUDY
RELEASED BY WHAN RESEARCHERS

The report, first half of a radio-TV survey by Kansas State College,

covers 9,167 families in the Lone Star area.

clude 77 AM and 11 FM.

FIRST PART of a study of radio-TV listening
habits in the north Texas area, on radio, was
released last week by Dr, Forest L. Whan, head
of the Kansas State College Committee on
Radio-TV Policy. The second part, on TV, is
being published in a separate release.

Patterned after similar studies conducted
elsewhere by the KSC group for 16 years, the
Whan radio study is theé-result of a survey of
9,167 randomly-selected families in all parts
of the area, which comprises 111 coOunties in
northeastern Texas, forming an area 450 miles
long and 300 miles wide, Dr. Whan said.

The study encompasses personal interviews
with the 9,167 families and diary reports of two
days’ radio listening in 725 homes, mostly in the
period Jan. 19-31, 1953, It lists 77 operating
AM stations, 11 FM stations and three operat-
ing TV stations in the area at the time of the
survey.

Radio Saturation

Saturation of radios in working order in the
area’s homes was 97.6%, in Dallas-Fort Worth
area 96%, other urban 98.4% and all rural
98%. Some 42.9% of homes in the total area
had two or more sets, in the Dallas-Fort Worth
area 45.1%, other urban 52.6% and all rural
33.7%. Location and listenership percentages
for each set, respectively, were: Living rooms,
42.7% and 39.1%; kitchens, 15.7% and 16.5%,
bedrooms, 21.8% and 27%; dining rooms,
3.3% and 2.9%; other rooms, 3% and 4.3%;
“moved about,” 13.5% and 10.1%.

Of the 9,018 families who had home radios,
57.1% had autos with radios, and of families
who owned cars 67.8% had auto radios.

Of interviewees who owned radio-equipped
autos, 65.3% of the women said they had used
their cars the previous day, as had 78.1% of
men interviewed. Some 84% of men reporting
by the diary system said they had used their
cars the day they reported.

Of those who had used their cars, 52.6% of
women interviewees, 60.8% of men inter-
viewees and 59.7% of men reporting by diary
said they had used their auto radios.

Dr. Whan's study found that the average
family used two or more sets simultaneously
2.26 quarter-hours on weekdays and 2.41 quar-
ter-hours on Saturday or Sunday,

Of 2,469 families interviewed who own both
radio and TV sets, 32.5% said they used radio
and TV simultaneously “sometimes.” Of 233
radio-TV owning diary-families, 35.7% said
they tuned in radio and TV sets simultaneously
on an average day.

Of the diary families using both media on an
average day, 16.4% used both during the day-
time and 6.4% used both at nighttime, with
the average TV family using both media 2.14
quarter-hours on an average day.

In diary homes the average woman reported
spending 5.13 hours with radio on weekdays,
4.09 hours on Saturday and 3.83 hours on
Sunday. The average weekday-Saturday-Sunday
figures for men were 2.35, 2.81 and 2.51; for
teen-agers, 3.06, 4.39 and 2.97; for children,
1.95, 1.85 and 2.96.

Time spent with the four media in TV homes

on an average day by those interviewed in-
cluded: Radic—women 85 minutes, men 66

Stations listed in-

minutes; TV—women 207 minutes, men 171
minutes; newspapers—women 36 minutes, men
36 minutes, and magazines—women 20 min-
utes, men 14 minutes.

Of those who “usually” listen to radio, 94.8%
reported they listened in the daytime, 84.7% at
night.

WFAA-WBAP (Dallas-Fort Worth on 820
ke) was the most listened-to station for the
whole area, receiving a 27.9% daytime share
of audience for the area from listeners report-
ing by diary, and 26.6% of interviewees report-
ing they listened to it “most,” and 66.5% re-
porting they heard it “regularly.” The same
figures, respectively, for WEAA-WBAP (820
ke) nighttime listening, were 30.8%, 26.3% and
56.0%.

WFAA-WBAP (820 kc) also led among sta-
tions preferred for newscasts, farm news and
market news,

Best liked types of programs, based on
weighted reports, were: News broadcasts,
women 68.1%, men 80.3%; audience participa-
tion, women 48.3%, men 40.7%; featured
comedians, women 47.4%, men 51.8%; re-
ligious, women 45.6%- men 36.5%; popular
music, women 45.4%, men 39.1%; complete
drama, women 39.1%, men 32.7%; variety,
women 32.9%, men 25.2%; serial drama,
women 31.9%, men 153%; oldtime music,
women 28.8%, men 33.5%; sports, women
20.4%, ‘men 41.6%. Less popular with both
sexes were classical music, talks and comment,
homemaking, brass bands, and talks on farming
and market reports.

‘Lux Theatre’ Polls
First on Pacific

THE PACIFIC segment of Nielsen ratings for
May radio popularity shows Lux Radio Theatre
in first place, Jack Benny next, and People Are
Funny, third. Our Gal, Sunday polled first in
weekday favor. The listings:

PACIFIC NIELSEN-RATINGS
TOP RADIO PROGRAMS

MAY, 1953
NIELSEN-RATING*
Current RHotTl.o'd
Rank PROGRAMS ‘0
EVENING, ONCE-A-WEEK
1 Lux Radio Theotrs (CBS) 686
2 Jack Benny (9:30) (C(IS) 639
3 People Are Funny (CBS) 598
4 You Bet Your Lifse (NBC) 536
$ Big Srery (NBC) 536
& Martin & Lewis (NBC) 510
7 My Little Margie (CBS) 510
8 Ouwr Miss Brooks (CBS) 459
9 Dragnet (NBC) 4469
10 Whot's My Line (CBS) 469
WEEKDAY
1 Qur Gal, Sunday (CBS)
2 Romance of Helen (Tnnl (CBS) ::l;
3 Road of Life (CBS) 387
4 Mo Perkins (CBS) 376
5 This Is Nora Droke (CBS) ’ 376
[ P."Z Mason (CBS) 361
7 Guiding Light (('CDS) 356
8 Brighter Day (CBS) 356
9 Aunt Jenny (C8S) 345
10 Sky King (MBS) s

(*) Homes reached during oll or any part of the pro-
gram, pt for h listening only 1 to 5 minutes.
For S-minute programs, Average Audience hasis is uvsed.

Copyright 1953 by A, C. NIELSEN COMPANY
BROADCASTING ® TELECASTING




eesThe Only Low=-Band VHF Station
in Rich Central New York

yiyi.rychannel3

Write, Wire, Phone or Ask Headley-Reed NBC Affiliate in Central New York.
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PREDICTED ENGINEERING CONTOURS
BASED ON F.C.C. STANDARDS
WMAR-TV SUNPAPERS TELEVISION
BALTIMORE 3, MARLYLAND

OIS

CHANNEL 2 100,000 WATTS
71583
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e s 0 20 1’

SCALE OF MILES
7
HANCVER

IN MARYLAND MOST PEOPLE WATCH

WMAR-TYV CHANNEL 2

SUNPAPERS TELEVISION * BALTIMORE 3, MARYLAND

Represented by THE KATZ AGENCY, INC. New YORK e DETROIT e KANSAS C




TELESTATUS.,

Weekly TV Set Summary—Aug. 3, 1953——TELECASTING SURVEY

Editor's Note:

Set estimotes appearing here are

btained from stat

FACTS & FIGURES

, which repori regularly on speciol, sworn |

affidavits. Totals far stations in eoch clty represent sets claimed within tatof covercge arsos of stations listed
there. Coverage areas may embroce cities other than those whers stations are listed, ond na attempt is made here

to define geographical limitations of station coverage eor to identify cities within signal reach of stations that cover |
Stations are listed In citles where they ore licensed. Where coverags areas of stotions in
If set estimates differ omong stations In some
Total U. 5. sets in use, however, Is unduplicated estimate.

more thon ene city.
different cities overlap, set

counts may be portially duplicated.

Sets in Statlon Area |

city, sep 9 are sh for each.
City Outlets on Alr vhf
ALABAMA
Birmingham WAFM-TV, WBRC-TV 141,000
Mobile WALA-TV 32,360
WKAB-TV
Montgomery WCOV.TV
ARIZONA
Masa KTYL-TV 71.500
Phoenix KPHO-TV 71,500
Tueson KOPO-TV 12,400
ARKANSAS
Fort Smith KFSA-TV ...,
Little Rock KRTV L
CALIFORNIA
Fresne KMV L.
Los Angeles KECA-TV, KH}-TV,
KLAC-TV, KNBH, KTLA,
KNXT, KITV 1,613,249
San Diego KFMB-TV 184,700
San Francisco KGO-TV, KPIX,
KRON-TV 688,860
San Luls
Oblspe KVEC-TV rsiaretetere
Santa
Barbora KEYT 8G00a00
COLORADO
Colorado
Springs 23123
Denver KBTV, KFEL-TY 158,
Pusble CSJ-TV 30,000
KDZA-TV 23,000
CONNECTICUT
Sridgeport wicc-tv 500000
New Britaln WKNB-TV ..., 5
New Hoven WNHC.TV 370,000
DELAWARE
Wilmington WDEL-TV 141,662
DISTRICT OF COLUMBIA
Waeshingten WMAL-TV, WNRW,
WTOP-TV, WITG 465,884
FLORIDA
Fr. Lauderdele WFTL-TV
Jucksonvills  WMBR-TV
Miami WIV}
$1. Potersburg WSUN-TV
GEORGIA
Atlanta WAGA.-TV, WSB.TV,
WLWA
Rome WROM-TV
HAWAII
Honolulu KGMB-TV, KONA 21,500
IDAHO
Boite XIDo-v. ...
Nampa KFXD-TV ...
ILLINOTS
Chicage WBBM-TV, WENR-TV,
WGN-TV, WN3Q 1,570,000
Peeria WEEK-TV ...
Rockford wWIive Ll
Rock Island WHBF-TV 212,000
INDIANA
Bloomington  WTTV 235,000
indianapells WFBM-TV 365,000
lafayette WFAM-TY siranes
Muncie WLBC-TV .
South Bend WSBT-IV. ...
1I0WA
Ames WOI-TV 136,104
Davenport wOoC.YwW 203,000
Sioux City KvVTV $3.4
KANSAS
Hutchinsan KTVH 33,735
KENTUCKY
Loulsville WAVE-TV 286,695
WHAS.TV 205544
LOUISIANA
Baton Rovge WAFBR-TV @ ,.....
New Orleons WDSU-TV 192,697
MAINE
Bongor WABI-TV 22,000

BROADCASTING ® TELECASTING

vhf [ City

| Baltimore

Beston
Springfield

Motemeros
(Brewnsville,

Ann Arbor
Battle Creek
Datroft

Grand Ropids
Kalamazeo
Lansing
Saginaw

Duiuth
Minneapolis
St. Pau
Rochester

Jackson

Kansas City

-
-
5 b1

St. Lovis
Springfield

| Linceln
Omaha

las Vegos

Atlantic Clty

Albuquerqu
losw:l'l"q ¢

seaseas

Bingham?
Buftalo.
Elmira

New Y

Rechester
Schenectady-
Syracuse
Utica

Ashoville
Charlotte
Gresnsboro
Raleigh

65,000 | Fargo
Minot

....... Akren
Cincinneti
Cleveland
Columbuys

Doyton
Lima

Toledo
Youngstewn
Zanesville

....... Lowhon
Okla. City
sressas l Tulsa

Qutlets on Air

Sets in Station Area
hf vhf

Vi

MARYLAND
WAAM, WBAL.TV,
WMAR-TV 486,913 .......
MASSACHUSETTS
WBZ-TV, WNAC-TV 1069414 .......
WHYN-TV, WWLP  ....... ,000
MEXICO
XELD-TV 3,200 .......
XETV 208,925 .......
MICHIGAN
WPAG-TV ... 8,
WBKZ-TV ... . 55,924
WIBK-TY, WWI-TV,
WXYZ-TV 1,001, beseses

wOooD-Tv

MISSISSIPPI
v

19,206

MISSOURI
WDAF-TV, KMBC-TV,

WHB-TV 300,658 .......
KCery 0 ..., 45,145
K5D-TV 521000 .......
KTTS-TV 832 .......

NEBRASKA
KFOR-TV, KOLN-TV 60,000 .......
KMTV, WOW-TV 190,196 .......
NEVADA
KLAS-TV Petbasr aaaaras
NEW JERSEY
WFPG.TV ..., . 12,790
WATV 3,520000 .......
NEW MEXICO
KOB-TV 27,134 .......
KSWS-TV 7.000 .......
NEW YORK
WNBF-TV 149,909 .......
WEEN-TV 355,820 .......
WIVE ... 6,386
WABC-TV, WABD,
WCBS-TV, WNIT,
WOR-TV, WPIX 3,550,000 .......
WHAM-TV 187,000 .......
WRGB 3,7 teeaae
WHEN, WSYR-TV 220,822 e
WXTV 0,000 .......

NORTH CAROLINA
WISE-TV
wWarv
WEMY.TV
WNAO-TV
NORTH DAKOTA

WDAY-TV
KCJB-TV

OHIO

WAKR-TV
WCPO-TV, WKRC-TV,

WLWFT

WEWS, WNBK, WXEL
WBNS-TV, WLWC,
WIVN

WHIO-TV, WLWD
WLOK-TV

WSPD-TV

WFMJ-TY, WKBN-TV
WHIZ-TV

OKLAHOMA
KSWO-TV
Wi

KOTV

430,000 .......
772,577

306,950
278,000

228,000

srss s

29,956
217,923
145,600

a line up..
365,000 STRONG!

W F BM'TV,S audience is

growing every day. That means

more and more people are

waiting for your sales message.

5 -
(1=

PN

90,550

there are
369,000 sets
inuse in the rich
market covered by
wFeMTV

[ndianapolis

Represealed nafionally by The Kalz Ageacy
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Measure
Watchmanship*
Too

* Not horological ; we mean the
kind of attention accorded TV
in a new market, the kind

KVTV merits from its viewers
in 32 Iowa, S. Dak. and Ne-
braska counties.
ship, see Katz.

For buyman-

g

Sioux City, lowa

CBS, NBC, ABC & DuMont

WHITIE
N REED™

-nxsa!fs...

Place your %

i

Selling Shots on .
the lush southeast
Nebraska green :
with KOLN-TVY

Lincoln’s first with
HIGHEST TOWER

GREATEST POWER

26,900 Watts Visval
13,400 Watts Aural

Represented by WEED TV \
\

KOLN-TV —, |
Channel 12 ,/ o |

Lincoln, Nebraska l\\
.\_\';:-

skWhitie Reed
Account-Executive with
KOLN-TV
1953 Nebraska Amateur
Grass Green —_ i
CHAMPION
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Sets in Station Area
Ciyy Outlets on Alr vhi whi
OREGON
Medford KBES-TV Febvase arvess
Portland KPTV L 104,528
PENNSYLVANIA
Altoona WFBG-TV 18150 .......
Bethitshem WLEV-TV ... 37,636
Erie WICU 196,760 .......
Herrisburg WHP-TV, WTPA (TV) ....... 66,400
Johnstewn WJAC-TY 669,821 ...,..
Lancaster WGAL-TV 228,035 ...... .
New Castle WKST-TV
Philadeiphla WCAU.TV, WFIL-TV,
WPTZ
Pittshuegh WDTYV
WKIJF-TV
Reading WEEU-TY
WHUM-TV
Scrantan WGBI-TV, WTVU
Wilkes-Barrs WBRE-TV
York WSBA-TV
RHODE [SLAND
Providence WIJAR-TV 1,643,320 .......
SOUTH CAROLINA
Chorleston WC5C-TV 2500 .,.....
Columbis weostv. .. 22,640
Greenville WGVL Ll e
SOUTH DAKOTA
Sioux Fells KELO-TV 34268 .......
TENNESSEE
Memphis WMCT 213,070 .......
Nashville WSM-TV 119,265 .......
TEXAS
Amarillo KFDA-TV, KGNC-TV 27,402 .......
Avstin KTBC-TY 41,850 .......
Dallas KRLD-TV, WFAA-TV 287,000 .......
El Paso KROD-TV, KTSM-TV 27065 .......

City Sets in Station Area
Outlets on Alr vhf ubf
F1. Worth WBAP-TV 255,614 .......
Galveston KGUL-TV 235000 .......
Houston KPRC-TV, KUHT* 261,500 ..... .
Longview KTVE 00go9po rerees
Lubbock KCBD-TV, KDUB-TV 30,032 ..enes
San Angslo KIXL-TV.  tiieves sesenes
Son Antonio  KEYL, WOAIL-TV 149,462 .......
Wichita Falls KFDX-TV, KWFT-TV 37500 .......
UTAH
Salt Lake KDYL-TV 127,200 ..
City KSL-TV 121,559 .......
VIRGINIA
Lynchburg WLVA-TV 66,184 .....
Nacfolk WTAR-TV 175,000 ......
Richmond WTVR 170907 .......
Roanoke WSLS-TV 87,000 .......
WASHINGTON
Bellingham KVOS-TV 25,000
Seatlle KING-TV 271,000
Spokane KHQ.TV, KX1Y-TV 34,395
Tocomo KTNT-TV, KMO-TV 271,000
Yokima KIMA-TV ...,
WEST VIRGINIA
Huntington WSAZ-TV 202,437 ... .00
WISCONSIN
Green Boy WBAY.TY 54616 .......
Madisan WKOW.-TV ereraes og
wMmMry (V) ..., . 10,000
Milwovkes WTMJ-TV 41,642 ...... .
Oshkosh WOSH-TV ... ceesae.

Totol Stotions on Air 214*
Total Cities with Stations on Ajr 150*
Tatal Seis in Use 25,552,384

* Includes XELD-TV Motamoros and XETV Tijuana, Mex-
ica, ond educational station KUHT Houston.

‘Summer Theatre’ Wins
Top June 21-27 Position

TOP listing in Nielsen's June 21-27 radio rating
goes to Lux Summmer Theatre, with People Are
Funny and Johnny Dollar taking second and
third places, respectively. The complete listing:

NATIONAL NIELSEN-RATINGS

Top Radie Programs
June 21-27, 1953

Nielsen-Rating *
Rank Program

Evening, Once-a-Week (Average for All Programs) (1,298)

1 Lux Summer Theatre (CBS) 3,178
2 People Are Funny (CBS) 2,596
3 Your Truly, Johnny Dollar (CBS) 2,55
4 Fibber McGee and Molly (NBC) 2,506
5 Best of Groucho {NBC) 2,462
[ Bob Hawk [CBS) 2,417
7 My Friend Irma (CBS) 2,193
8 Father Knows Best (NBC) 2,059
4 Two For The Money (NBC) 2,059
10 Log Cabin News (NBC) 1,925
Evening, Multi-Weekly (Average for All Programs) (761)
1 One Man’s Family (NBC) 1,566
2 News of the World (NBC) 1,432
3 Coke Time (NBC) 1,208

Weekday (Average for All Programs) {1,522)
1 Romance of Helen Trent (CBS) 2,685
2 Arthur Godfrey (Liggett & Myers) (CBS) 2,506
3 Our Gal, Sunday (CBS) 2,417
4, Arthur Godfrey (Nablsco) (CBS) 2372
5 Ma Perkins (CBS) 2,327
[ Guiding Light (CBS) 2,327
7 Wendy Warren and the News {CBS) 2327
8 This is Nora Drake (Seeman) (CBS) 2,283
9 Aunt Jenny (CBS) 2,238
10 Road of Life (CBS) 2,238
Day, Sundoy (Average for All Programs) (582)
1 Sunday Gatherin' (9:00) (C8S) 985
2 World Music Festivals {CBS) 985
3 Hour of Decision (ABC) 895

Day, Saturday {Average far All Programs) (1,343)

1 Stars Over Hollywood {CBS) 2,485
2 Theatrs of Today (CBS) 2,233
3 Fun For All (CBS) 1,880

* Homes reached during all or any part of the program,
excopt for homes listening only 1 to 5 minutes, For
5-minute pregrams, average audience basis is used.

Copyright 1953 by A. C. Nielsen Company

‘Lucy’ Leads Videodex
For June 26-July 2 Week

CBS-TV's I Love Lucy topped Videodex's net-
work top 10 listings for the June 26-July 2
period in both percentage of TV homes and
number of TV homes, it was announced last
week. Complete Videodex breakdown follows:

VIDEQDEX NETWORK TOP 10
JUNE 26 THRU JULY 2, 1953

No. of % TV

cities homes
1. | Love Lucy [(CBS) 79 50.2
2. Godfrey’s Friends (CBS) 75 9.5
3. Dragnet (NBC) &9 39.0
4. Tolent Scouts (CBS) 51 37.6
5. Best of Groucho (NBC) 79 34.7
6, Jackie Gleason (CBS) 53 33.6
7. Toast of the Town (CBS) 66 32.7
8. What's My Line? (CBS) 42 3.8
9. Our Miss Brooks (CBS) 3 28.1
10. Goedyear TV Playhouse (NBC) 75 27.8

No. of No,of TV
cities homes{000)

1. | Love Lucy (CBS) 79 11,540
2. Godfrey’s Friends (CBS) 75 8,576
3. Dragnet {NBC) 69 B,262
4, Best of Groucho (NBC) 79 7,660
5. Tolent Scouts (CBS) 51 7,236
6. Toast of the Town (CBS) 66 6,904
7. Juckie Gleason [CBS) 53 6,073
8. What's My line? (CBS) 42 5,998
9. Goodyear TV Playhouss (NBC) 75 5,992
10. Burns & Allen (CBS) 75 5,696

Rorabaugh Report Out

FIFTH anniversary issue of the “Rorabaugh
Report on Spot Television Advertising,” for
the second quarter of 1953, was released last
week.

The 132-page report lists information on
total advertisers by stations for the first two
quarters this year, 25 top spot TV advertisers
for the second quarter, a special study of spot
TV costs for leading soap and detergent ac-
counts, leading spot TV shows and network
shows carried on a spot basis, an index of TV
advertisers and a market section.
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WOAI-TV

now serves over

1,000,000 people.

WOAI-TV

now serves TWICE the area with SHARPER, CLEARER,
STEADIER pictures.

An extensive Field survey of the San Antonio
TV area has just been made. It is complete
— concise — gives distance from antenna
— altitude above sea level — reception —
quality of reception. Ask Petry for copy.

Represenied Nationally by

EDWARD PETRY & COMPANY, INC.

New York ® Chicago ® Los Angcles & Si Louls
Dallas ® San Francisco ® Detroit
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PROGRAM SERVICES

¥

2,845 PERSONS ATTENDED 48 BMI CLINICS

More than a thousand stations were represented at this year's BMI-
BAB clinics, BMI Vice President Glenn Dolberg reports. ‘The free and
brisk exchange of ideas and attitudes was wonderful to watch,’

he says.

A TOTAL of 2,845 persons from more than
1,000 stations in the U.S. and Canada attended
the 48 regional BMI program clinics held dur-
ing May, June and July, Glenn Delberg, BMI
vice president in
charge of station re-
lations, said last
week in reviewing
the third annual
round of interstation
discussions held un-
der BMI auspices.

Unlike the past
few years, when the
clinic atmosphere
was somewhat sub-
dued as radio station
executives pondered
their best defense
against the threat of
TV, this year's clinics reflected the vigor of AM
radio in the positive approach by broadcasters
to their programming problems. “The free and
brisk exchange of ideas and attitudes was
wonderful to watch,” Mr. Dolberg said. “More
than ever before broadcasters seemed to realize
the benefits and advantages derived from the
pooling of ideas and information, at the same
time lending stature and character to the in-
dustry at large.”

The sessions showed broadcasters’ keen
awareness of the developing markets for play-
by-play sports, local personality and news pro-
grams and concert music, Mr. Dolberg said.
In sports, he reported stations highlighting local
or “little league” games and events, in addi-
tion to sports events of national interest. The
strong local appeal of local sports makes this
type of broadcasting good programming and
it also has the advantage of low pick-up costs,
he said.

The same local emphasis was noted in news
broadcasts, Mr. Dolberg said, with the feeling
that “news hits hardest when it's close to
home” highlighted in clinic discussions, which
revealed that even some of the smallest sta-
tions are employing one or more full-time local
newsmen, plus part-time reporters in outlying
districts. Marny stations are broadcasting short
news programs as often as every half-hour,
with constant rewriting and updating to keep
the news fresh and exciting.

Mr. Dolberg

Concert Music Stress

Radio is broadcasting—and selling—more
concert music than ever before, Mr. Dol-
berg reported.

The potentialities and problems of broad-
casting programs of non-dramatic literary
material were outlined to clinic audiences by
BMI representatives. They reported on BMDI’s
plans for including a substantial catalog of
both prose and poetry in -its current licensing
agreements with stations. Lists of both public
domain and copyrighted non-dramatic material
suitable for radio presentation and a script
service will be sent to BMI subscribers as part
of its “project literature,” station executives
were informed.

Stimulated by the back-to-back arrangement
of BMI and BAB clinies, each one-day meeting
forming part of a two-day program at the
same place, the BMI sessions chalked up an
overall attendance of 2,845 individuals from
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1,002 stations. Station administrators made up
the largest segment of clinic attendees, Mr. Dol-
berg reported, with a total of 867 station owners,
presidents, vice presidents and managers pres-
ent. Next largest group was made up of 601
program directors, with sales department mem-
bers, largely sales managers, totalling 345 and
ranking third. Other clinic attendees included
musical directors, librarians, disc jockeys, an-
nouncers, news and sports directors and other
station personnel.

BMI-Ricondi Pact Allows
Complete Operas on Air

COMPLETE performances of recorded operas
may be broadcast by American radio stations
for the first time under a contract between
BMI and G. Ricondi of Milan, Carl Haverlin,
BM! president, announced Tuesday. Pact per-
mits BMI-licensed stations to air full recorded
performances of operas copyrighted by the
Italian publisher. Heretofore, stations could
not broadcast portions of more than 30 minutes
of operatic or dramatic musical works without
special permission from the copyright owner.

BMT’s first acquisition of rights to perform
entire operas on the air was based on a grow-
ing appetite of American listeners for grand
opera, Mr, Haverlin said. The more than 1,300
radio stations which a BMI survey found to be
broadcasting an average of nearly six hours a
week of concert music “are obviously broad-
casting a lot of operatic material,” he said.

World Reports on "You Win'

SALES totaling more than $3 million have
been reported by World Broadcasting System
radio affiliates selling World's telephone quiz
show, You Win, Robert W. Friedheim, World
vice president, has announced.

The program, which was released to World
stations without charge on May 15, is designed
to feature a local personality as quiz master.
According to Mr. Friedheim, many stations are
selling the program to individual sponsors,
while others are offering it on a participating
basis, either for 30 minutes or an hour a day on
a 52-week schedule.

"Hour of Stars’ in 70 Markets

NEW Ziv radio show, The Hour of Stars, has
been soid in more than 70 markets in the first
few days it went on sale, according to Alvin W,
Unger, radio vice president of Frederic W. Ziv
Co. He revealed that several station executives
have written the company praising the program
as the “stimulant radio has been seeking.”

Oren W. Evans Dies

FUNERAL services were held last Tuesday at
Glendale, Calif,, for Oren W. Evauns, 53, West
Coast director of the Broadcasting & Film
Commission of National Council of Churches
of Christ. He died July 25 after a heart attack.
Survivors include his wife, Rita, and a daughter,
Mrs. Dorothy Lytle.

TRADE ASSNS.

BAB CLINICS SHOW
RADIO HALE-RYAN

All radio stations are in their
strongest competitive position
in three years, says BAB Presi-
dent Bill Ryan after clinic
series. He lists seven main
topics discussed.

RADIO stations thronghout the country, big
and small, are in a stronger competitive position
today than they have been at any time in the
past three years. ‘

This conclusion was reported last week by
William B. Ryan, BAB president, after exam-
ination of the opinions of hundreds of radio
sales executives who participated in the 43 BAB
area clinics from May 26-July 11. The clinics
which were held in conjunction with BMI (see
story this page), were attended by more than
2,900 broadcasters representing 1,070 stations,
BAB said.

“In every section of the country,” Mr. Ryan
declared, “radio station owners and managers
reported gains in revenue of anywhere from
10% to 50% during the first six months of this
year as opposed to 1952.

“Revenue increases have not been confined
to any particular type of station or markets,
but instead seem to reflect the fact that a large
number of stations have started during the past
year to sell more intelligently and aggressively.”

Selling Teams

Mr. Ryan noted that two teams, each consist-
ing of two BAB executives, traveled a total of
46,000 miles to meetings which were held
simultaneously every other day in both the
eastern and western sections of the nation. The
entire morning session of each clinic was de-
voted to a presentation by BAB executives of a
seven-peint plan designed to assist broadcasters
in selling large retailers. The afternoon por-
tion, he continued, featured a panel of area
broadcasters discussing various phases of com-
mercial radio.

As summarized by Mr. Ryan, broadcaster .
reaction to the most provocative topics were
as follows:

MERCHANDISING: There still is a divided
opinion as to the value of merchandising but
enough station interest was displayed to prompt
BAB into announcing plans for the first detailed
analysis of the concept and function of mer-
chandising as its relates to radio advertising.

JOINT COOPERATION OF STATIONS:
The trend toward formation of more state and
city groups of broadcasters for the purpose of
jointly selling radio as an advertising medium
was underscored by the establishment of a
special sales committee by the Oklahoma Assn.
of Broadcasters to make presentations to all
public utilities in the state. The action was
taken during the Oklahoma City meeting. The
formation of joint promotional groups in
Phoenix and Tucson were announced during
the Phoenix clinic, followed by similar action
by Portland stations at the BAB session in
that city.

COOPERATIVE ADVERTISING: Stations
agreed their retail billings can be reduced sub-
stantially through encouraging local advertisers
to utilize co-operative advertising funds when
purchasing radic time, but felt it was up to the
stations, in many instances, to assist the re-
tailer in ascertaining the amount of manu-
facturer money at his disposal.

RADIO COPY: There was wholehearted agree-
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Pass the biscuits, Pappy...

or how Martha
White makes dough
in the milling business!

Since 1946, and using WSM and
WSM’s Grand Ole Opry almost to the
exclusion of all other media, Martha
White Mills, Inc. has shown the most
phenomenal growth in Southern
Milling Circles.

Martha White’s family flour business
has more than doubled. Martha
White Self Rising Cornmeal has
become a household word. And
Martha White Coffee, Martha White
Cuake, Pancake and Waffle Mixes, and
Martha White Jams, Jellies and
Preserves have been successfully
launched in one of America’s most
competitive food markets. . ..

When you ask Cohen Williams, Jr.,
president of Martha White Mills, his
secret he grins and says, “Early to
bed, early to rise, work like hell, and
advertise over WSM...” The Martha
White Agency, Noble-Dury and
Associates, agrees.

Tom Harrison or any Petry Man can
fill in the Martha White details. It's
American radio’s biggest single
success story!

WSM 650

Nashville
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ment among the broadcasters that commercial
copy couid stand decided improvement and
that it is the individual station’s obligation to
place at the disposal of local advertisers and
agencies copywriters of a professional calibre
who are fully acquainted with the account,
product and the type of consumer a particular
advertiser wants to reach with his message.
RATES: “Radio is continuing to underprice
itself in practically every market in the country”
was the feeling expressed over and over by
broadcasters during the clinics. Many station
operators contended that radio stations should
not be ashamed to cite “increased cost of
operation” as one of the motivating reasons
for a rate increase. There was general agree-
ment that the average radio station rate card
sometimes hampers the retailer’s use of the
medium because of the rate-holder basis upon
which discounts must be earned.

IMPORTANCE OF SELLING BROKERS,
ETC.: Stations feel more effort should be ex-
erted to sell brokers, distributors and whole-
salers on the sales effectiveness of radio. It
was agreed these companies influence a tre-
mendous amount of retailer advertising, par-
ticularly when placed on a co-operative basis.

SALES EFFECTIVENESS SELLING TOOLS:
The stations agreed almost unanimously the
most effective basis upon which radio can be
sold is by exploiting the medium’s ability to
produce sales results. Results of dollar-for-
dollar competitive media tests, audience mail
pull and sponsor testimonials were cited as
strong sales points that should be utilized to
a greater extent.

BAB executives who participated in the
clinics, in addition to Mr. Ryan, were Vice
President Kevin B. Sweeney; Director of Local
Promotion John F. Hardesty; Director of Na-
tional Promotion R. David Kimble and Mid-
western Sales Director Gale Blocki Jr.

NARTB Creates

Sports Committee

CREATION of NARTB's Sports Committee,
a group authorized by the NARTB board of
directors at its Jume meeting to improve re-
lationships between radio-TV broadcasters and
amateur and professional sports interests,” was
announced Thursday by NARTB President
Harold E. Fellows.

Mr. Fellows appointed George J. Higgins,
KMBC Kansas City, Mo., as chairman of the
group, which will work out arrangements be-
tweeen broadcasters and sports leaders for
broadcast rights to sporting events. No date
or place has been set for the group’s first meet-
ing.

Other members: Ben Strouse, WWDC Wash-
ington; Ben Laird, WDUZ Green Bay, Wis.;
John Fulton, WQXI Atlanta; William McGrath,
WHDH Boston; William E. Ware, KSTL St.
Louis; Harold Hough, WBAP-TV Fort Worth;
M. C. Watters, WCPO-TV Cincinpati; D. L.
Provost, WBAL-TV Baltimore; Robert Tincher,
KVTV (TV) Sioux City, lowa, and Robert B.
Hanna, WRGB (TV) Schenectady, N. Y.

Audio-Visual Workshop

THE 10th International Audio-Visual Workshop
will be held by the National Council of the
Churches in Christ at Green Lake, Wis., Aug.
31-Sept. 5, it was announced last week.

Expected to attend are voluntary members of
audio-visual and radio committees of national,
state, county and city agencies. Registration
forms are being mailed by the council’s audio-
visual and radio education departments, Chi-
cago.
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BRONZE PLAQUE is presented by BAB to M, E. Blatt Co., Atlantic City, a dominant de-

partment store in southern New Jersey, at the end of Blatt's second year of full-scale use
of radio as its only day-to-day medium. At the presentation are (| to r) David Freedman,
general manager, WMID that city; William B. Ryan, BAB president, presenting plaque
to M. E. Blatt, Blatt's president, and John G. Stuckell, general manager, WOND that city.

BAB ISSUES ANNUAL FINANCE REPORT:
INCOME $615,694, SPENDING $595,822

The radio promotion organization shows substantial growth for the
year ended March 31, and projects a ‘minimum’ budget of $642,000

for the next 12 months.

BAB's income for the fiscal year ended March
31 aggregated $615,694 and its expenditures
totaled $595,822 for national and local promo-
tion of radio as a sales medium, the annual re-
port showed last week.

Reflecting the organization’s growth, these
figures for its second year of operation as an
independent bureau compare with $313,000
received during 1951-52. With $18,075 carried
over from 1951-52, plus the $19,872 excess in
1952-53, BAB closed last year with a reserve
of $37,947. “Minimum” budget for the 1953-
54 year, which started April 1, is $642,000.

During the year between April 1, 1952, and
March 31, 1953, the report showed, member-
ship rose 43% —from 544 stations and the four
national radio networks to a total of 799 sta-
tions, the four networks, and nine radio sta-
tion representation firms. '

The report, signed by President William B.
Ryan and Board Chairman Charles C. Caley
of WMBD Peoria, listed the following BAB
accomplishments of the past fiscal year:

® Preparation and delivery of 662 “sales
tools,” ranging from 51 major presentations
such as “Sears Counts Its Customers” to multi-
graphed continuing services like the weekly
BAB Radio Salesman, which goes to each BAB
member. This is more than twice the number
delivered in 1951-52.

® Handling members' requests for individual
service, which totaled 3,228. Number of such
requests for help on specific problems averaged
120 a week in March of this year as compared
to 19 a week in April 1952,

® TIncrease in staff from 21 to 30, including
addition of a director of national promotion (R.
David Kimble), opening of a Chicagoe office
(with Gale Blocki Ir. as Midwest sales director),
and additions in national and local promotion
departments, research departments, and library.

® Holding of 44 area sales clinics in 38 states,
with total attendance of 2,123 representatives
from 531 member stations.

® Marked increase in number of radio sales

presentations to advertisers and agencies. Major
presentations numbered 860, the rate rising to
more than 100 a month in February and
March.

® Jssuance of 36 direct-mail pieces to BAB's
list of 4,100 executives of national and regional
advertisers and agencies, plus 75 news releases
and 40 specially written articles for business
publications.

®* “The most comprehensive advertising cam-
paign in the history of the radio medium,” in-
cluding ads carried by BAB in 12 trade pub-
lications and four general newspapers and by
BAB members in papers throughout the coun-
try, plus on-the-air promotion for radio on
more than 1,100 stations.

® Underwriting of media sales effectiveness
studies for Kroger and Block & Kuhl stores,
and of three pilot studies on “extra sets” and
“listeners on wheels,”

Expanded Program

® Addresses by BAB executives before 58
meetings of advertisers, part of an expanded
program “which has resulted in more than a
dozen trade associations radically revising their
recommendations to members or retailers to in-
clude radio as a major part of annual or sea-
sonal promotions.”

® Realignment and expansion of BAB “sales
tools” in conformity with findings of a survey
of membership wishes and needs.

Highlights of the sales tools survey were
reported as follows:

“Fifty per cent of the stations had used per-
sonal service, and for 48% of these the answers
supplied by BAB had produced a sale.

“Seventy-five per cent thought the area sales
clinics excellent.

“The most profitable continuing services (in
respect to sales actually made with the ma-
terial) were the ‘co-op cards,’ the ‘radio gets
results’ success stories, and the ‘sales opportuni-
ties calendar,” which produced business for
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YOU MIGHT GET A 1600-LB.

BULL MOOSE™-

BUT...

FETZER STATIONS
TO BAG AUDIENCES
IN WESTERN MICHIGAN!

WKZO-WJEF
RADIO: WKZO, Kalamazoo, and WJEF, Grand Rapids,

are Western Michigan’s outstanding radio values.
February, 1953 Pulse figures for Kalamazoo-Grand
Rapids credit WKZO.W JEF with 419, of the morning
audience, 419 of the afternoon, and 40% of the night-
time. The next-best two-station choice gets only 249,
209, and 299%, yet costs 13.9%, more! And Kalamazoo
and Grand Rapids are only part of the story. Latest
Nielsen figures credit WKZO-WJEF with a 12-county
audience of 151,050 daytime radio homes—130,530

nighitime radio homes!

WKZO-TV (80,000 WATTS VIDEO—40,000 AUDIO

TELEVISION: WKZO-TV is the Official Basic CBS Tele-
vision Qutlet for Kalamazoo-Grand Rapids. Its bril-
liant Channel 3 picture reaches more than 300,000
television homes in 27 Western Michigan and Northern
Indiana counties. This is one of America’s really im-
portant ielevision markets —far bigger than Rochester
or New Orleans, Miami or Houston, Denver or Omaha.
WKZO-TV blankets this market: April, 1953 Nielsen
figures eredit WKZ(O-TV with an average nighttime
audience of 198,678 TV homes, or 47.99%, more than
Station “B»”—an average daytime audience of 126,889
homes, or 41.3% more than Station “B*’!

That’s the Fetzer story in a nutshell. Ask your Avery-
Knedel man!

* F. D. Fetherston and D. G. MacDonald got one this size on the Magnassippi River, Quebec, in 1889.

WJEF

 WKZO-TV wkzo

N GRAND RAPIDS| 774 N WESTERN MICHIGAN | 0Pt M KALAMAZOO

AND KENT COUNTY |

- AND NORTHERN INDIANA |

AND GREATER =
L] WESTERN MICHIGAN

(CBS RADIO])

Foed

ALL THREE OWNED AND OPERATED BY

(CES RADIO)

FETZER BROADCASTING COMPANY

AVERY-KNODEL, INC., EXCLUSIVE NATIONAL REPRESENTATIVES
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41%, 23%, and 18% of the stations, respe-
ctively. The most effective major presentations
were ‘Sears Counts Its Customers,” ‘Count Your
Customers,’ ‘Listeners on Wheels," and ‘News-
paper Advertising Readership,’ which rang the
cash register for 30%, 28%, 16%, and 15%
of the stations, respectively.”

A breakdown of BAB income for the past
year showed that 81.3%, or $499,747, came
from radio stations and that 15.4%, or $99,000,
came from the four networks. The rest was
derived from station representatives, transcrip-
tion firms, associate members and the sale of
extra BAB materials to members.

The report said two-thirds of station mem-
bers pay less than $50 a month for BAB service.
Seven stations pay $500 or more, and 49 pay
$15 or less.

BAB's balance sheet as of March 31, 1953,
is as follows:

A
ASSETS
CURRENT ASSETS
Cash vt itn it i arraaan $464,983.55
Accounts recaivable-——Members ........ . 15,370.27
$62,353.82
DEPOSITS, PREPAYMENTS AND ADVANCES 1,763.87
FURNITURE, EQUIPMENT AND LEASE
HOLD IMPROVEMENTS ..... $17, 57| 62
Less: Depreciation and amor—-
tization to date .......... 5,450.03 12,121.59
$76,239.28
LiABILITIES
CURRENT LIABILITIES
Note payable—Due Jonuary 31, 1954... $ 2,786.56
Accounts payoble .. ... ... ... ... 18,211.86
Accryed taxes payable. ... . ......o0l. 5,966.00
$26,964.42
DUES PAID IN ADYANCE............... B,540.83
NOTE PAYABLE—Due Junuary 31, 1955... 2,786.56
RESERVE ... ..cvueni i iiiiirenancnannnns 37,947 .47
$76,239.28

STATEMENT OF INCOME AND EXPENSE
Year Ended March 31, 1953

INCOME
Dues—Stations . 5499,747 67
—Networks .. 99,000.00
—Representativ 8 924.62
R ....... 1 216 &7
Sole of bookle’s &,805.50
$615,694.46

EXPENSE
National premotion ............cc.... $341,908.00
Local promotion ,u....ee..0cisiveniins 253 914.21
$595,822.21
EXCESS OF INCOME OVER EXPENSES..... $ 1987225
UNEXPENDED BALANCE—April 1, 1952.... 1807522
RESERVE—March 31, 1953, ............. $ 37,947.47

RTMA Changes Name to Add
More Electronics Companies

CONCURRENT with the change of name of
the Radio-Television Manufacturers’ Assn. to
the Radio-Electronics-Television Manufactur-
ers Assn. (RETMA), Chairman Robert C.
Sprague appointed temporary chairmen of two
new board committees signifying the broadened
base. New appointees are F. R. Lack, Western
Electric vice president, for the Electronics In-
dustry Committee, and Mr. Sprague, president
of Sprague Electric Co., for the Radio-Tele-
vision Industry Committee. Permanent chair-
men of both committees will be elected at the
RETMA board meeting in New York Sept. 17.

The change of name was authorized at a
vote held in Washington July 27 when officers
of the association and chairmen of divisions
cast their proxies for the name change voted by
the board last June. As part of the reorgani-
zation, RETMA also will have three new di-
rectors representing the Set Division, five rep-
resenting the Parts Division, and one repre-
senting the Tube Divison. The board will also
be increased up to 10 additional directors to
represent the new member companies.
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PRESIDENT NAMES STREIBERT
TO HEAD INFORMATION AGENCY

The industry will have its second big name in the overseas informa-
tion program if the Senate confirms the nomination of the former

WOR-AM-TV president.
America chief last Monday.

PRESIDENT EISENHOWER last week reached
into the top drawer of the radio industry to
appoint Theodore C. Streibert, a veteran broad-
caster, to head the new U. S. Information
Agency.

The USIA replaces the International Infor-
mation Administration under the President’s
reorganization of the Government’s overseas
information program.

This was the second appointment to the
agency of a prominent figure in the broadcast
media world. Leonard F. Erikson, vice presi-
dent and director of the New York advertising
agency, McCann-Erickson Inc., was sworn in as
Voice of America director last Monday (see
picture).

Mr. Erikson declared at the swearing-in
ceremony that the Voice is the only means of
reaching behind the Iron Curtain. VOA, he
said, is the only medium through which millions
of peoples are being presented with “unbiased
news.” He succeeds Alfred H. Morton, acting
Voice chief who becomes a chief consultant in
the new information agency.

Mr. Streibert left the presidency of WOR-
AM-TV New York and the vice presidency of
General Teleradio Inc., owner of the WOR
properties, last October, ending nearly 20 years
association with the station [B®T, Oct. 13,
1952]. He was a director of MBS and served as
1949-1951 chairman of the board.

More recently Mr. Streibert served in Ger-
many as consultant to U. 8. Ambassador Conant

Leonard Erikson was sworn in as Voice of

Mr. Streibert’s nomination was sent to the
Senate for confirmation last Thursday.

Immediate support of Mr. Streibert was
voiced by an outspoken critic of the informa-
tion program. Sen. Karl E. Mundt (R-S. D.)
said he knew Mr. Streibert and his “rich back-
ground experience as a business executive in
radio.”

Sen. Mundt said that Mr. Streibert’s reputa-
tion indicates that “he should be equipped to
give the IIA the tight-fisted, tough-minded ad-
ministration it needs.”

President Eisenhower,
nomination, said:

“Our overseas information service never
carried a heavier responsibility than it does
now. The Service must clearly and factually
present to the world the policies and objectives
of the U. S. It is not enough for us to have
sound policies, dedicated to goals of universal
peace, freedom and progress.

“These policies must be made known to and
understood by all peoples throughout the world.
That is the responsibility of the new U. S. In-
formation Agency.”

The agency will comprise all information
activities formerly carried on by the IIA (in-
cluding Voice of America), as well as informa-
tion services of the Mutual Security Agency
and the Technical Cooperation Administration.

In meeting newsmen after the appointment
was announced at the White House, Mr.
Streibert said: “I have nothing to add to what

in announcing the

LEONARD F. ERIKSON (r), former vice president and director of the New York advertising
agency, McCann-Erickson Inc., enters government service as head of the Voice of America
with best wishes from the man who appointed him, Robert L. Johnson (c), retiring chief

of the International Information Administration. ,

Laoking on at swearing-in ceremonies

last Monday is Frank L. Seymour, controller of the International Broadcasting Service .
{official name of the Voice).

as consultant in the High Commissioner’s Office
of Public Affairs, which operates the U. S. radio
outlet, RIAS Berlin, and a German daily news-
paper.

The President brought him back to the U. S.
to take over the information post. Only a short
while age, Mr. Streibert had returned from an
overseas trip during which he took part in a
survey of information facilities in Europe. It
was this survey which supplied essential data
for the reorganization of the program to which
he has been appointed.

the President has said. 1 know it's a big job.
I recognize the great responsibility that has
been entrusted to me and I will do the best 1
can. I know there is a lot of hard, tough work
ahead.”

Mr. Streibert entered radio in 1933 when he
gave up a position of assistant dean at the
Harvard Business School to join WOR (then
owned by the Macy department store) as as-

sistant to the president, Alfred J. McCosker.
He was named vice president and manager of
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quality television stations

demand qualily representation

Harrington, Righter and Parsons,Inc.
New York
Chicago

San Francisco

Television station representation—our only interest.

BROADCASTING ® TELECASTING

WAAM Baltimore
WBEN-TV Buffals
WEMY-TV Greenstoro
WDAF-TV Kansas City
WHAS-TV Louisville
WTMI-TV Milwaukee
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Information Funds

THE SENATE last week restored $20
million of the $27.6 million cut made by
the House in the International Informa-
tion Administration appropriation, The
1IA was scheduled to become the U. S.
Information Agency, effective last Satur-
day. Voice of America is operated by the
agency, A joint Senate-House conference
was set for last Friday. The $20 million
addition, if approved, would bring the
total information fund to $70 million,
The Administration had been disturbed
by the House action [BeT, Tuly 27],

the station in 1938, Seven years later he suc-
ceeded Mr. McCosker in the presidency.

Mr. Streibert served as a member of the
boards of NARTB and BMI and was a director
of BAB.

Other information developments:

o Qutgoing head of IIA, Dr. Robert L,
Johnson, named a committee of religious leaders
to help the program to stress the importance
of spiritual values in the U. 8.

® The Senate refused to give the USIA chief

THEODORE C. STREIBERT
Named to top information post

absolute hire-and-fire authority over all em-
ployes of the new agency. Sens. Homer Fergu-
son (R-Mich.) and Bourke B. Hickenlooper
(R-Iowa) argued its necessity in order to let the
new director remove what they called “misfits”
and “incompetents.”

Hoover Commission
Membership Appointed

MEMBERSHIP of the new Commission or Or-
ganization of the Executive Branch of the
Government {Hoover Commission) [BeT, July
27] has been named.

White House appointees: Herbert Hoover:
James A, Farley, former Democratic National
Committee Chairman; Attorhey General Herbert
Brownell; Arthur 5. Flemming, Office of De-
fense Mobilization director.

Senate appointees: Sens. Homer Feriuson (R-
Mich.) and John L. McClellan (D-Ark.); S, C,
Hollister, dean, Engineering College, Cornell U.;
Robert G. Storey, president, American Bar Assn,
and dean, Southern Methodist U, law school. ..

House appointees: Reps, Clarence J. Brown (R-
Ohio) and Chet Holifield (D-«Calif.); Joseph P.
Kennedy, Boston financier and former U. 8.
Ambassador to Great Britain; Sidney A. Mitchell,
New York banker,
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BRICKER NEW SENATE COMMERCE CHIEF

Ohioan takes over the Interstate & Foreign Commerce Committee
chairmanship left by the late Sen. Tobey. He states the group will
keep a close watch on educational TV.

SEN. JOHN W. BRICKER (R-Ohio) took over
officially last Wednesday as the new chairman
of the radio-influential Senate Interstate &
Foreign Commerce Committee. He succeeds
Sen. Charles W. Tobey (R-N. H.) who died
July 24 after suffering a coronary thrombosis
[AT DEADLINE, July 27].

According to Sen, Bricker, the committee will
maintain a close watch on educational TV,
Speaking of the educators, Sen. Bricker, who
has long advocated that FCC provide ample
channel reservations for them, told BeT:

“I want them to get what they deserve. I do
not want channels reserved for them to get
away.” g

The key Senate post went to Sen. Bricker
by seniority. First in line was Sen. Homer E.
Capehart (R-Ind.), Sen. Capehart declined it,
preferring to retain his chairmanship of the
Senate Banking & Currency Committee.

Sen. Bricker commented that the communica-
tions field is one in which he has long been
interested, and recalled his service in regulatory
matters., That experience dates back to his
three years on the Ohio Public Utilities Com-
mission. From there, Sen. Bricker, a Columbus,
Ohio, lawyer, became the state’s attorney gen-
eral, serving two terms.

Political History

Sen. Bricker was governor of Ohio for three
terms and the Republican candidate for Vice
President in 1944 when New York Gov, Thomas
E. Dewey unsuccessfully bid for Presidency.

The Ohioan was elected to the Senate in 1946
and has held the seat since. He is not up for
re-election until November 1958.

The death of Sen. Tobey leaves a GOP
vacancy on the committee (normal composi-
tion: eight Republicans, seven Democrats). Sen,
Edwin C. Johnson (D-Colo.) is the ranking
Democrat.

Speculation that the Senate might change
from Republican to Democratic control because
of Sen. Robert A. Taft’s (R-Ohio) death last
Friday was dispelled to an extent by Sen.
Wayne Morse (Ind.-Ore.).

Sen. Morse said he would vote with the GOP
thereby not taking advantage of any parlia-
mentary emergency to defeat the will of the
people as expressed at the ballot-box last fall,

With an Ohio vacancy, Gov. Frank I.
Lausche would be expected to name a Demo-
crat to succeed Sen. Taft. This would give a
lineup of 48 Democrats, 47 Republicans and
Sen. Morse, an Independent. Should Sen. Morse
vote with the GOP, it would leave it up to Vice
President Nixon to break the resulting tie and
retain Republican control,

But with such a precarious lineup, control
still could shift in the interval between adjourn-
ment and convening of the second session in

Relentless Pace

REGARDLESS of how soon or how late
the 83d Congress adjourns its first ses-
sion, the legislative pace last week was
relentless, BeT this week again has
assembled on the next few pages re-
ports of legistation and actions of inter-
est to the radio-TV industry and re-
lated fields.

SEN. JoHN W. BRICKER
Succeeds Sen. Tobey as Commerce head

January, should there be a further toll of any
GOP Senator from a state governed by a Demo-
cratic chief executive. Sen. Johnson would re-
sume the chairmanship of the Commerce com-
mittee if Senate control turned Democratic.

Sen. Bricker had hardly time to get used to
his new committee responsibility. As he took
over the reins, Congress was in the annual
legislative crush for adjournment.

HINSHAW ASKS PROBE
OF SUBSCRIPTION TV

REP, CARL HINSHAW (R-Calif,) wants the
House Interstate & Foreign Commerce Com-
mittee to explore the entire field of subscription
television,

That is what he told BeT last week.

The Congressman also denied that there was
any outside interest which prompted him to
introduce a bill on subscription TV that has
stirred considerable interest in the broadcast
industry,

The Hinshaw bill (HR 6431) would make
subscription TV and theatre TV common car-
riers, It would do so by amending the Com-
munications Act [BeT, July 27].

The Congressman reiterated what he had
said a fortnight ago: His purpose is to redefine
broadcasting so as to eliminate any confusion
that the public can be charged for receiving a
broadcast program.

At the same time, it was learned that Rep.
Oren Harris (D-Ark.) also expects to plug
next year for an exploration of subscription TV.
Both Congressmen are members of the House
Interstate & Foreign Commerce Committee.

Rep. Hinshaw believes that if a fee is to be
collected for receipt of a program transmitted
over the airwaves then the amount of the
charge must be set by FCC.

Asked whether it was his intention that sub-
scription TV would be sent on broadcast or a
common carrier frequency, Rep. Hinshaw said
that was for the FCC or Congress to decide.

“The bill,” he said, “is my own idea.” Rea-
son why it was introduced so late in the ses-
sion? He just got around to offering it.
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.+« IN ANTENNA HEIGHT: KTYL-TV’s towering mountain-top antenna is four
times higher than any other Arizona station !

«++ IN COVERAGE AREA: KTYL-TV blankets a fat 63.2% of the state’s population
... including all of Metropolitan Phoenix and Central Arizona!

NBC a nd Du MOI‘I' «« o IN RECEPTION: KTYL-TV’s clearer, brighter, sharper picture is received in

areas where other stations don’t even register a signal!

e «..IN PROGRAMMING: KTYL-TV programming is a blend of the best in
affiliate for network, live and film programs . .. and the fan mail is terrific !

... IN MERCHANDISING: KTYL-TV Merchandising Department suggests you

phoenix ﬂnd contact your Avery-Knodel man for proof of its performance
for national advertisers.

++. IN FACILITIES: KTYL-TV Studios are considered the most advanced
Television Center in the Southwest !

Central Arizona

== T R o

$ee your Avery-Knodel man . .. or Phone or Wire Collect to KTYL.TV, 2730 N. Central Avenue, (AMherst 6-4485) Phoenix, Arizona
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SENATE SCRATCHES NARBA FOR 1953

Sen. Tobey’s death stops Sen-
ate Foreign Relations Commit-
tee - plans to bring North
American Regional Broadcast-
ing Agreement to swift vote.

THE NORTH American Regional Broadcast-
' ing Agreement officially was declared a casuvalty
last week in the Congressional drive for ad-
journment. :

The word came from the Senate Foreign Re-
lations Committee, which had been holding
executive sessions on the agreement. The in-
ternational treaty, affecting AM frequencies
in North America, was put aside principally
because of the death of Sen. Charles W. Tobey
(R-N. H.) (see story this section). The late
Senator had sparked the drive for ratification
of NARBA. He was chairman of a Foreign Re-
lations subcommittee that had held hearings on
the treaty.

The course open now is multifold. Since this
is the first session of the 83d Congress, legis-
lation pending now carries over to the second
session beginning in January. Thus, the com-
mittee chairman, Sen, Alexander Wiley (R-
Wis.), could name a new subcommittee—
possibly even hold additional hearings, or the
committee could consider NARBA in executive
session. But even these possible moves will be
laid aside until 1954.

NARBA, which has been before the Senate
since 1951, has been progressing at a turtles
pace. A subcommittee was named late in the
second session of the Democratic 82d Con-
gress. Another was named for the GOP-or-
ganized 83d.

Hearings were held in mid-Tuly with radio
industry leaders expressing their views—pro
and con [BeT, July 13].

CAMPAIGN COSTS
STUDY URGED

TELEVISION’S cost to political campaigners
was underscored by Sen. Hubert H. Humphrey
(D-Minn.) who last week introduced a bill in
the Senate to create a commission to study the
problem of campaign expenditures.

The bill (82538) contains a section directing
the commission to “consider the recent sharp
increase in campaign costs due to radio and
especially television costs, and consider the
possibility of limiting such costs through limita-
tions upon radio and telvision rates for political
programs, or through requirements for the pro-
vision of a certain amount of free air time to
political candidates as a publi¢ service, or
through limitations upon campaign expenditures
for this purpose.”

The bill was referred to the Senate Rules
Committee.

Sen. Humphrey said, “The mounting cost of
television in recent political campaigns has
brought about concern lest only the wealthy—
or those who have the support of wealth—
could afford to represent their fellow Americans
in pational office.”

A situation of that kind “would endanger
our democratic system of government,” Sen.
Humphrey said. The commission would be
made up of representatives from public office
and private life.

Similar concern was voiced three weeks ago
by Sen. Wayne Morse (Indep.-Ore.) in a Sen-
ate speech [B®T, July 20].
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Halleck Lauds MBS Show

HOUSE Majority Leader Charles A.
Halleck (R-Ind.) last Monday inserted
in the Congressional Record a plaudit for
MBS’ Reporters Roundup in marking the
show's three years on the air a week from
today (Aug. 10). Rep. Halleck said the
radio program is one that “contributes to a
greater understanding of public affairs by
its search for facts in the American tradi-
tion of a free press.” He also praised the
program’s moderator, Everett Holles.

HOUSE SETS PROBE
OF FOUNDATIONS

A NEW investigation of tax-exempt foundations
will be launched by the House.

That body voted last week to set up a five-
member specit committee to investigate tax-
exempt educational or philanthropic founda-
tions to determine if any “are using their re-
sources for un-American and subversive activi-
ties, for political purposes, propaganda or
attempts to influence legislation.”

Rep. B. Carroll Reece (R-Tenn.) sponsored
the legislation. He was expected to head the
committee which will report to Congress by
Jan, 3, 1955,

A special House committee conducted a
similar probe in the last Congress. It was backed
by Rep. Eugene E. Cox (D-Ga.) who died
before it was completed.

Rep. Reece, in pushing for the committee
before the House last week, directed much of
his fire against the Ford Foundation, which
granted $15 million for a civil rights investiga-
tion including a look at current methods of
combatting the Communist menace. The
foundation also has made grants to educational
TV groups and supports the TV-Radio Work-
shop.

Also coming under attack by Rep. Reece
was the Alfred P, Sloan Foundation, which
makes annual awards for outstanding radio and
television programs. The Congressman pointed
to the U. of Chicago Round Table radio pro-
gram as being suspect as “a propaganda sound-
ing board.” The show, he said, has received
financing from the Sloan foundation.

He also charged the 1951 grant of $50,000
by the Ford Foundation to the Advertising
Council Inc. for “a restatement of the principles
of American society” culminated in an eco-
nomic education program that smacked of
socialism.

Moviemen Urge President
To Approve Tax Repealer

DELEGATION of motion picture executives
(representing Council of Motion Picture Or-
ganizations) called on President Ejsenhower
last Thursday to urge him to sign the Congress-
passed bill repealing 20% tax on movie theatre
admissions [B®T, July 27). According to
spokesman Robert W. Coyne, counsel for
COMPO, movie people told the President that
5,000 theatres had closed in the last five vears,
and that 10 theatres per day are closing now.
If tax relief is not granted, theatremen told the
President, 5,000 more would close in the next
12 months. Mr. Coyne told newsmen that
29% of the theatres in TV markets had failed,
compared to only 2% in non-TV markets.

Overseas Radio-TV Study
Approved by House Unit

THE HOUSE Foreign Affairs committee last
Wednesday approved a Senate-passed joint res-
olution to set up a Commission on Govern-
mental Use of International Telecommunica-
tions [BeT, July 27].

The Commission, made up of government
and private members, would study international
telecommunications and recommend policies to
stimulate the development and effective use of
media in fostering cooperation among overseas
nations, The exploration would be made in
connection with the U, S, overseas information
program,

Senate Votes Gallery,

Facility Remodeling

THE SENATE Radio-Television Gallery last
week got a Senate okay to begin a $33,000 face-
lifting.

The Senate also gave more space to the Joint
Recording Facility at an expense of $24,000.

When the work on the gallery is completed
it will provide a large TV studio to handle live
telecasts. The studio also could be subdivided
by acoustical doors to permit simultaneous
operation in two filmings for television or other
combinations. Three radio booths will be
built.

The joint facility which cuts discs and pro-
duces film for TV for lawmakers in Washington
to send to their home stations, will now have a
radio and television room in the Senate for the
use of members there. House members can
continue to use the present facility located in
the Old House Office Bldg.

In testifying before a Senate appropriations
unit, Robert J. Coar, coordinator of the facility,
revealed that 82% of Senate and 53% of House
members are being served with radio and TV.
He said a number of Senators will use the film
in their campaigns next year.

President To Sign
$7.4 Million for FCC

PRESIDENT EISENHOWER late last week
was to sign an appropriations bill, passed by
Congress, which gives FCC $7.4 million for
fiscal 1954. Of this amount, $1,018,496 is di-
rected to be applied to TV application process-
ing. Bureau of the Census got $1.5 million for
its business, agriculture and manufacture cen-
suses. The Federal Trade Commission received
$4,053,800, while the National Bureau of
Standards will get $2 million to continue re-
search in radio propagation and standards.

McCarran Blocks FCC Bills

SEN. PAT McCARRAN (D-Nev.) last week
objected (for the third time) to three FCC-
required bills when they appeared on the
Senate calendar.

The bills had been passed by the House
earlier in the year and subsequently approved
without change by the Senate Interstate &
Foreign Commerce Committee,

The bills are HR 4558, which would extend
the time FCC has to act on a protest from 15
to 30 days; HR 4557, which would permit FCC
to waive construction permit requirements for
government, mobile and other non-broadcast
transmitters, and HR 4559, which would reduce
penalty provisions for violating the Communi-
cations Act from a felony to a misdemeanor
for the first offense.

Sen. McCarran did not give any reason for
his objections.
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MID MORNING
KSTl’sAMATINEE iDOL

Every morning at 10, work stops in St. Louis homes, and housewives settle back
to enjoy the charms of smooth-voiced Tony Glenn, KSTL's handsome disc jockey,
on his platter-chatter program, “Messin’ Around with Records.”

Tony wows ‘em and Tony sells ‘em. His long-time experience in the radio field
enables him to profitably pass along your sales message to the gals who count
. . . the gals who do the buying. Spots or program segments now available .
but hurryl

CONTACT YOUR NEAREST FORJOE MAN

R3]

1S ST. LOUIS

AFFILIATED WibTH KSTM-TV ..
William E. Ware, President
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FCC GRANTS NASHVILLE'S SECOND VHF
IN WEEK'S TOTAL OF 9 TV PERMITS

Merger and option proposals make possible five of nine grants last
week, including the only vhf channel at Greenville, S. C. Other
permits are given for Anchorage, Alaska (two vhf channels); Cedar
Rapids, lowa; Brockton, Mass.; Portland, Me.; Wilmington, N. C.,

and Spartanburg, S. C.

SECOND vhf TV station for Nashville, Tenn.,
and the only vhf outlet possible at Greenville,
S. C., were authorized by FCC last week after
mergers of competitive applicants in both cases.

Carolina Television Inc. received a construc-
tion permit for Ch. 4 at Greenville upon with-
drawal of the competitive applications of the
Greenville News-Piedmont Co. (WFBC) and
Textile Broadcasting Co. (WMRC). Both of
the latter, according to a merger proposal, will
acquire part interests in Carolina Television Inc.
The grantee is to be reorganized under the
name of WMRC Inc. and one of the two AM
stations is to be disposed of in a manner as yet
undecided.

Ch. 4 is the only vhf assignment allocated
to Greenville. Earlier, uhf Ch. 23 was granted
for WGVL (TV), locally-owned outlet which
was to commence operation this past weekend.
Another uhf facility assigned there, Ch. 29, is
reserved for educational use.

WSIX Granted

At Nashville, Ch, 8 was granted to WSIX
Broadcasting Co. (WSIX) after withdrawal of
the mutually exclusive application of Volunteer
State Broadcasting Co, (WMAK). Volunteer
has received an option for purchase of 25%
for $20,000, valid until Dec. 1, 1955. A separate
TV firm would be organized and WSIX would
continue separately under its present ownership.

Nashville has one pre-freeze operating sta-
tion, WSM-TV, on vhf Ch. 4. Only other vhf
assignment there is reserved educational Ch. 2.
At nearby Old Hickory, Tenn., vhf Ch. § has
been assigned, having been removed from Nash-
ville to correct an allocation error. Two Nash-
ville stations, WLAC and WKDA, are competi-
tors for Old Hickory’s Ch. 5. No applications
pend for uhf Chs, 30 and 36 at Nashville.

The Greenville and Nashville grants were
among the total of nine new construction
permits issued by the Commission Thursday, of
which five were made possible by dismissal of
competing applications. The new grants:

Anchorage, Alaska—Kiggins & Rollins (also
Ch. 2 grantee at Fairbanks) granted vhf Ch. 2
with effective radiated power of 13.8 kw visual
and 8.32 kw aural; antenna height above aver-
age terrain 40 ft. Temporary mailing address:
841 Turquoise St., San Diego, Calif.

Anchorage, Alaska—Northern Television Inc.
granted vhf Ch, 11; ERP 3.24 kw visual and
1.62 kw anral; antenna 130 ft. Address: Danali
and E. 4th Ave.

Cedar Rapids, lowa—Hawkeye Television Co.
granted uhf Ch. 20; ERP 18.2 kw visual and
9.33 kw aural; antenna 500 ft. Address: Mer-
chants National Bank Bldg.

Brockton, Mass.—Trans-American Enterpris-
es Inc. granted uhf Ch. 62; ERP 195 kw visual
and 105 kw aural; antenna 430 ft. Temporary
mailing address: 225 Washington St., Boston.

Portland, Me.—Congress Square Hotel Co.
(WCSH) granted vhf Ch. 6; ERP 100 kw vis-
ual and 50.1 kw aural; antenna 590 ft. Ad-
dress: 157 High St.

Wilmington, N. C—WMFD-TV Inc. (WMFD)
granted vhf Ch. 6; ERP 53.7 kw visual and
26.9 kw aural; antenna 350 ft. Address Princess
Radio Bldg. Grant is subject to final deter-
mination by FCC on petition of WHPE High
Point, N. C., to amend TV rules to change
separation requirements and to alter Zone I
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and II boundaries to allow allocation of Ch, 6
at High Point.

Greenville, §, C.—Carolina Television Inc.
granted vhf Ch. 4; ERP 100 kw visual and 50.1
kw aural; antenna 1,180 ft. Address: 300 N.
Main St. Grant is without prejudice te any
action which FCC may take with respect to any
future application which is filed to effectuate
the merger agreement with Greenville News-
Piedmont Co. (WFBC) submitted as part of the
application. Merger plan also includes Textile
Broadcasting Co. (WMRC).

Spartanburg, 8. C—S8terling Telecasting Co.
granted uhf Ch. 17; ERP 105 kw visual and
57.5 kw aural; antenna 600 ft. Address: 12414
E. Main St.

Nashville, Tenn.-— WSIX Broeadcasting Co.
(WSIX) granted vhf Ch. 8; ERP 316 kw visual
and 158 kw aural; antenna 870 ft. Address:
Nashville Trust Bldg. Dismissed competitor,
Volunteer State Broadcasting Co. (WMAK),
has received option for 25% interest at $20,-
000 in TV venture only.

At Portland, Me., the Ch. 6 grant to WCSH
was made possible by withdrawal of the com-
petitive bid of Oliver Broadcasting Corp.
(WPOR), whose principals are interested in
the new Ch. 8 grant to Mt. Washington TV Inc.
for a transmitter atop Mt. Washington, N. H.
[B®T, July 20]. Because of signal overlap,
they were required to give up the WPOR appli-
cation.

Similarly, Granite State Broadcasting Co.
(WTSV) gave up its uhf Ch. 37 application at
Claremont, N. H., since its principals are inter-
ested in the Mt. Washington Ch. 8 grantee.
There is no other bid pending for Ch. 37
there.

By Year's End

William H, Rines, managing director of
WCSH, reported he hopes the new Ch. 6 sta-
tion will be on the air by the end of this year.
RCA equipment will be used and Weed TV will
be national representative. WOCSH is an NBC
outlet, but TV network affiliation is not decided.

The Ch. 6 grant to WMFD-TV Inc. at Wil-
mington, N. C,, was facilitated by dismissal of
the competitive application of WGNI-TV Co.
there. WMFD-TV has set next spring as target
date, according to President Richard A. Dun-
lea, owner of WMFD-AM there. RCA equip-
ment will be installed.

At Spartanburg, S. C., the Ch. 17 authoriza-
tion to Sterling Television was made possible by
the withdrawal of Piedmont Radio Co.’s bid.
Piedmont told FCC it recently studied adver-
tiser acceptance of uhf and vhf facilities in cities
comparable to Spartanburg and its stockholders
concluded that “delay occasioned by a hearing
would probably be fatal to the uhf applicant.
The survey also casts some doubt as to the
ability of the uhf to survive . . . even if granted
before the vhf.”

Earlier in the week, Sterling Television asked
FCC to drop its petition which sought dis-
missal of the Piedmont application *“as sham
or for want of good faith.” Piedmont denied
the allegations. At one time it was reported
FCC had written Piedmont for additional data
on its application [B®T, June 22, 8].

Sterling Wright, president of Sterling. Tele-
vision, said the Ch. 17 station hopes to be on

Three Year TV Licenses

FULL TEXT of FCC’s proposal to ex-
tend the TV license period to three years
from the present one-year term [BeT,
July 27] is published on page 98 of this
issue. Lengthy dissent of Comr. Frieda
B. Hennock, calling for national program
conference and investigation of TV pro-
gramming, also is published. Comments
on the proposal are due at FCC by
Sept. 1.

the air in six months and RCA or DuMont
equipment will be used.

Carolina Television has no target date esti-
mate but hopes to be on the air as quickly as
possible. Capitalization of the firm is to be en-
larged to $1 million under the merger plan, with
the name changed to WMRC-TV Inc. President
Alester G, Furman Jr. and his present Carolina
Television associates will have 22% interest
in WMRC-TV Inc., while the remaining 78%
will be divided equally between the WFBC and
WMRC stockholder groups.

New Subsidiary

The Greenville News-Piedmont' Co. has
formed a subsidiary firm, Blue Ridge Radio
Corp., which will held the WFBC properties
separate from the newspaper interests in order
to facilitate the merger.

WMRC is headed by Robert A. Jolley while
Roger C. Peace and family control WFBC.

The three merger groups have decided that
a committee of 10 will advise on organization
of the new WMRC-TV Inc. as well as on dis-
position of either WMRC or WFBC. Four
members of the committee are to be chosen by
the Jolley group, four by the Peace group and
two by the Furman group.

Louis Draughon, president and general man-
ager of WSIX Nashville, Ch. 8 grantee, re-
ported a TV target date of Nov. 1 with George
P. Hollingbery Co. as representative. GE equip-
ment will be used. CBS-TV announced that
WSIX-TV will become a primary basic affiliate.

William Zeckendorf, New York real estate
and construction executive who is a principal
in Hawkeye Television Co. said he . was
“shocked” to receive the Ch, 20 grant at Cedar
Rapids, Iowa so soon. “Now we will have to
get busy,” he commented, not having specific
information about starting date, equipment, rep-
resentative or network affiliation.

The new Ch. 2 grantee at Anchorage, Kiggins
& Rollins, is a co-partnership of Keith Kiggins,
former ABC vice president, and Richard R.
Rollins, realtor.

Northern TV Inc., Ch. 11 grantee at Anchor-
age, is headed by President A. G. Hiebert
{27.6%), minority stockholder and director of
KENTI there and KABI Ketchikan, KFAR Fair-
banks and KJNO Juneau. Jack M. Walden,
KENI chief engineer, holds 6.7%. There are 22
local minority stockholders.

Meanwhile, FCC dismissed the application of
WHPE High Point, N. C., for Ch. 6 since the
channel is not assigned there. The Commission
also dismissed as moot WHPE’s petition for
consolidated hearing with Ch. 6 applicants at
Wilmington, N. C. and Beckley, W. Va.

Earl Stanley to Law Firm

EARL R. STANLEY, TV attorney at FCC,
has resigned from the Commission effective
July 17 and last Monday joined the Wash-
ington law firm of Dow, Lohnes & Albertson,
whose practice includes radio-TV. Mr. Stanley
was attorney with the Applications Branch, TV
Facilities Division of FCC’s Broadcast Bureau.
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all eyee are on WCAN ﬁ

(MILWAUKEE)

ALL THIS AND WCAN-TV, TOO0!

1953 is an EYE-opening year for Milwaukee. It all began when
Milwaukeeans got their first LOOK at the Braves. They couldn't believe
their EYES, nor could the rest of America.

WHY?

A new landmark is being added to the Milwaukee skyline.
Soon the new WCAN-TV tower will be completed on top

the famous Schroeder Hotel in downtown Milwaukee. The
tower will rise 1,287 feet above sea level—577' above terrain
—and will be the transmitting point of new and clearer
television entertainment for this great area.

With the completion of its new antenna, WCAN-TV will begin
telecasting both local and network programs of sports, ’
drama, comedy, music and education—all designed to give ]
its viewers the ultimate in listening and viewing reception.

New programs, new ideas, A NEW MARKET for

America's smart time buyers.

Like everyone else in Milwaukee, LOOK to WCAN-TV . . .
For WCAN-TV is catching the ﬁin Milweaukee.

g
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For WCAN-TV is catchii1g the‘min Milwaukee Chan nel 2 5 Milwaukee

07 101ADL T "0 9yl Aq Afpuonp) psejusserdey
ALEX ROSENMAN—Eastern Sales Manager
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FCC MEETS TO CHART COURSE
FOR FUTURE ACTION ON COLOR TV

Six petitions for approval of the NTSC standards are before the
Commission as it prepares to begin action. Notice of proposed rule
making will be the first step—but no one can say when it will be

taken.

WITH six petitions for approval of the Na-
tional Television System Committee’s stand-
ards for compatible color TV on file—GE and
Motorola filed last week—the FCC met Friday
to lay out the general design of the required
proceedings.

First formal FCC meeting on color television
was exploratory, it was learned, and concerned
mainly with broad discussion of what the staff
has done and what it might do, as well as
establishing the pattern of the contemplated
hearings.

Although there was some hope that the of-
ficial notice of proposed rule making might
be decided upon at the meeting—so that it can
be issued this week<—there were some doubts
that the Commission would move that quickly.
Informed sources are more inclined to think
that the notice will be issned next week.

The notice of proposed rule making is the
first step in any proceeding that the Commis-
sion institutes. It is expected to call for com-
ments on the NTSC proposals [B®T, July 27]
and also to provide for counter-comments after
the initial documents are received. Best esti-
mates on time in which the Commission will
ask for comments range from 30 to 45 days,
and for counter comments, from 15 to 30 days.

Course of Hedring

Just what course the Commission’s hearings
will take after that is, at the moment, con-
jectural. It is believed that some sort of
demonstration will be required, and also that
a short session of oral interrogation may be
combined with the demonstration. Most of
the proceeding, it is hoped in FCC circles,
will be on paper.

Fact that there have been no opposing peti-
tions—thus implying industry unanimity—has
given rise to the belief that the Commission
might move rapidly in the matter. But there
have been warnings by responsible FCC of-
ficials that the establishment of new color TV
standards is too serious to be expected in any
hurried maner. It also was pointed out that
the Commission was extremely conscious of
its delicate position in view of the fact that it
had adopted the CBS-sponsored field sequential
color TV system in 1950, over the objections of
most of the radio-TV manufacturers.

The only opposition which might arise was
expected to -come from CBS or DuMont.
CBS, however, has informed the Commission
that it supports the NTSC standards. Although
Dr. Allen B. DuMont has not publicly stated
his position, it was learned on good authority
last week that he has decided not to oppose
the adoption of the NTSC standards. He still
is not convinced, it is understood, that the
NTSC system is the right one or the most
economical one.

All of the companies seeking FCC approval
of the compatible color TV system—RCA-
NBC filed first in June [B®T, June 29}—
have maintained that the proposed standards
meet the criteria for color TV established by
the Commission in its 1950 decision.

However, RCA-NBC, Philco and GE have
asked that the provision that a Washington
demonstration be held be waived on the ground
that no facilities exist in Washington for that
purpose. They have asked the Commission
to attend demonstrations in other cities where
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transmitters are already geared for NTSC col-
or transmissions—New York, Philadelphia or
Syracuse.

The same three companies have admitted
that, at the present state of development, the
Commission’s criterion that color receivers be
cheap enough for the mass of the American
public cannot be met. But, they emphasized,
should the NTSC standards be approved, the
industry would be given the incentive to im-
prove apparatus so as to bring it down to the
mass production-mass priced market.

Key to the apparatus problem is the tri-
color tube. The manufacture of such a
kinescope is a complex and costly process, it
has been acknowledged. So far, only RCA
and Chromatic Television Labs. (half-owned
by Paramount Pictures) have demonstrated tri-
color tubes. GE, Sylvania and Rauland (owned
by Zenith Radio Corp.) have announced, how-
ever, that they also have manufactured poly-
chrome cathode ray tubes, but have not dem-
onstrated them.

GE’s petition recounted the activities of its
representatives on the NTSC and estimated
that its personnel contributed close to 1,000
engineering man months of work to that or-
ganization. (Dr. W. R. G. Baker, vice presi-
dent in charge of GE's Electronic Div., is
chairman of NTSC). GE stated that for com-
petitive reasons it did not desire to disclose
its investment in color research.

Satisfaction that the primary apparatus con-
siderations of the Commission criteria have
been met was expressed by GE. After stating
that “it is clear that the receiver apparatus now
available . . . is not at this time ‘cheap enough
in price to be available to the great mass of

- the American purchasing public,'” GE went

on:

Cites 'Essential Incentive’

“Adoption of such standards at this stage
would create the essential incentive to com-
petitive development of apparatus which would
be commercially practicable with special em-
phasis on economic considerations . . .”

GE therefore suggested that the FCC limit
its apparatus considerations to demonstrations
or other proofs of the “potential inherent ap-
paratus-wise under the signal specifications
now proposed . . .”

A GE color receiver will be supplied to the
FCC's laboratory in 30 to 45 days, the GE
petition said.

Motorola said that it believed the NTSC
standards comply with the Commission’s cri-
teria in all respects. It said that receivers can
be built to meet the FCC provision, and that
Motorola has built such receivers and will
demonstrate them to the Commission upon
request,

To Make FTC Survey

HARRY A. BABCOCK, officer in charge of

the Federal Trade Commission’s Washington,
D. C,, branch office, has been designated by
FTC Chairman Edward F. Howrey as his spe-
cial assistant and will make a survey of the
FTC’s investigative activities to help determine
whether changes should be made in methods
and procedures or in day-to-day operations.

Johnson Applauds CBS

CBS’s announcement of support for the
NTSC system of color TV—and of its
plan to start experimental color network
broadcasts in mid-September [BeT, July
27}—brought a warm commendation last
week from Sen. Edwin C. Johnson (D-
Colo.), ranking Democrat on the Senate
Interstate & Foreign Commerce Com-
mittee and for the past three years an
outspoken adherent of getting color TV
going. Sen. Johnson said, in an exten-
sion of remarks in the July 28 Congres-
sional Record, that CBS'’s letter to its
affiliates was evidence of “patriotism and
good sportsmanship.” In offering to be-
gin compatible color broadcasts, CBS
“in the public interest . . . offers no de-
laying tactics to the color telecast sys-
tems of others,” the Senator said.

KSTM-TV CHALLENGES
CLAIMS OF WTVI (TV)

KSTM-TV St. Louis, Ch. 36 permittee there,
in complaints to the Federal Trade Commission
and the FCC has charged WTVI (TV) Belle-
ville, 11, uhf Ch. 54 permittee, with violation
of the FTC Act by calling itself a St. Louis
station and saying it already is on the air, and
with economic injury to KSTM-TV and possible
violation of FCC rules by failing to make “full
disclosure™ (that it is a *St. Louis station”) in
its FCC application.

WTVI was charged in the letter Monday to
the FTC with violating Section 5(a) of the FTC
Act {prohibiting unfair methods of competition
and unfair or deceptive acts or practices in
commerce) by advertising it is a St. Louis sta-
tion when it is in fact a Belleville station and
that it “now is on the air” when such is not the
case.

In a separate letter Tuesday to the FCC,
KSTM-TV said WTVI’s advertisements that it
is a St. Louis station are inconsistent with its
FCC application to serve the people of Belle-
ville, Tll. If WTVI (TV) will cease advertising
it is a St. Louis outlet, however, and will serve
the people of Belleville, then KSTM-TV will not
have to file a protest under Section 309(a) of
the Communications Act of 1934, the letter
informed the FCC.

Belleville is located across the Mississippi
River, several miles from St. Louis.

16 Set for Hearing

SIXTEEN TV applications were scheduled for
hearing last week by FCC in a half-dozen com-
parative” proceedings. All will be heard in
Washington. The cases are:

Angust 6

Canton, Ohie—Uhf Ch. 29. Brush-Moore News~
papers Inc. (WHBC), Stark Telecasting Corp.
(WCMW) and Tri-Cities Telecasting Inec.

August 28

Grand Rapids, Mich.—Uhf Ch. 23. Music Bestg.
Co. (WGRD), W. S. Butterfield Theatres Inc.
and Peninsular Bestg. Co.

Littie Rock, Ark.—Vht Ch. 11. Arkansas Bcstg.
Co. (KLRA), Arkansas TV Co. (KTHS), Little
Rock TV Corp. and Arkansas Telecasters Inc.

Erie, Pa.—Uhf Ch. 35. Great Lakes TV and
Civie TV Inc.

Erie, Pa—Uht Ch. 66. Erie TV Corp. and
Commodore Perry Bestg. Service Inec.

Jackson, Miss.—Vhf Ch. 3. Lamar Lite Bestg,
Co. (WJIDX) and Delta Sales Corp.
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Something .newhas been added . . ..

MEET
Connie
(ook!

THE NEW HOME SERVICE DIRECTOR OF
OMAHA'S RADIO WOW AND WOW-TV
. .. A FRESH NEW PERSONALITY WHO
CAN SELL FOOD AND HOUSEROLD
PRODUCTS!

SHE CAN GET MORE SALES FOR YOU . .

BECAUSE . .. she has fine professional training in home eco-

nomics . . and every other facet of modern
living.

BECAUSE . . . her experience includes applying her skills to
a family of her own . . and teaching home
management to thousands of women.

BECAUSE . . . she sells naturally and instinctively . _ {You've
got to see and hear her to really appreciate

this*)
[*Air-check or film
avoiloble on request} *CONNIE'S CUPEBOARD
17:15 — 117:30 a.m.
Monday through Friday
® Ask your John Blair or Blair-TV representa- Radio WOW
tive how Connie Cook can give your sales a *CONNIE'S KITCHEN

lift in the great Midwest market served by

3:00 — 3:30 p.m.
Radic WOW and WOW-TV.

Monday through Friday
WOW-TVv

NBC—590 KC Meredl+h Stations NBC—Dumont

5000 watts OMAHA 100,000 watts

Radio wow ¢ wow =TV
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STATIONS

KOA REIMBURSES
KMYR IN CH. 4 CASE

KOA Denver, favored in an FCC hearing ex-
aminer’s initial decision for a new TV station
on vhf Ch. 4 there, has agreed to reimburse
KMYR Denver the sum of $125,000 for ex-
penses incurred in the preparation and prosecu-
tion of its competitive Ch. 4 application even
though the examiner proposed to deny the
KMYR bid, KMYR agreed not to file exccp-
tions to the initial ruling.

The recommended decision was to have be-
come final last Wednesday but it was stayed
July 24 by the Commission pending further
review [BeT, July 27].

KMYR offered not to file exceptions to the
initial decision since continued litigation would
further delay use of the channel and the addi-
tional local service. Details of the agreement
were disclosed in a letter filed with the Com-
mission by the two applicants.

The letter stated the $125,000 in expenses
represented four years of “exploratory studies
and 10 months of hearings” as well as legal,
engineering and architectural fees, options to
purchase equipment, travel (“numerous” trips
to Washington, D. C.), hospitalization -and
doctor bills. KMYR’s President A. G, Meyer
suffered a heart attack during the course of the
hearing in Washington.

WTAR Protesf Cites NBC
‘Domination’ of WVEC-TV

WTAR Radio Corp. (WTAR-AM-FM-TV)
Norfolk, Va., last week filed a letter with the
FCC protesting “the dominating influence of
NBC as expresesd via WVEC-TV™ and alleged
advertising by WVEC-TV Hampton that it is a
Norfolk station.

When WTAR-TV switched affiliation from
NBC-TV to CBS-TV last spring, WVEC-TV
was signed as an NBC-TV primary intercon-
nected affiliate.

Since then, WVEC-TV and NBC jointly have
conducted an advertising campaign to pro-
mote the new nhf Ch. 15 in the Tidewater area
[BeT, July 271.

The protest alleges the advertising campaign
“that is costing almost half as much as the total
construction of WVEC-TV and the bill for
which is being paid largely by NBC and/or
RCA is naturally dominated by NBC. . . . To
many persons . . . (the advertisement) might
indicate that WVEC-TV is owned, or at least
controlled, by NBC. . . .”

KSTL Granted Boost to 10 Kw;
Boyalusa, Edmonds Actions

KSTL St. Louis, daytime independent on 690
ke, directional, last week was granted an in-
crease in power from 1 kw to 10 kw by FCC.

In another AM action, the Commission post-
poned the effectiveness of its June 17 grant to
Bogalusa Broadcasting Co. for a new AM sta-
tion on 920 ke with 1 kw daytime at Bogalusa,
La., pending outcome of a hearing ordered on
the Bogalusa application following protest by
WTPS New Orleans.

FCC also granted a construction permit to
King's Inc. for a new AM station on 630 ke,

1 kw daytime at Edmonds, Wash.

Principals include President A. B, Mike Martin,
president of King's_Inc. (Christian charitable
organization): Vice President Axel P. Fredeen,
owner of Strom-Fredeen Floor Co., Seattle; Sec-
retary Edgar Atkinson, Minister of Gospel; and
Treasurer (Dr.) C. Dorr Demaray, Minister of
Gospel. King's Inc. is sole owner of applicant;
each board member has one Vote.
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FCC Amends 3 Allocations,
Proposes 2 Other Changes

SEVERAL television allocation changes were

proposed by FCC last week upon the request of -

prospective applicants and several previously-
proposed channel revisions were made final by
the Commission.

To become effective 30 days after publica-
tion in the Federal Register, FCC made final
these changes proposed in late June [BeT,
June 29]:

Add vhf Ch. 4 plus to Roseburg, Ore., upon
the request of KRNR there, deleting Ch. 4 from
Medford which retains vhif Ch. 5.

Add uhf Ch, 37 minus to Melboutne, Fla.

Substitute reserved uhf Ch. 66 plus for reserved
Ch. 26 at Springfield, Ill., 50 as to widen mi um
spacing with Ch. 19 transmitter of WTVH-TV
Peoria, Il1l. Comr. Frieda B. Hennock dissented.

FCC invited comments by Aug. 28 on the
following proposals:

By Owensboro on the Air Inc. (WVJS), Owens-
})0;0. Ky., to assign vhf Ch. 9 plus to Hatfield,
na.

By Sparton Bestg. Co. and Jackson Bestg., &
TV Corp., both of Jackson, Mich., for assignment
of vhf Ch. 10 minus to Onandaga or Parma-
Onandaga, Mich.

The Commission, at the request of the
Holdrege, Neb., Chamber of Commerce, deleted
its proposal to add vhf Ch. 4 plus there by de-
leting the facility from North Platte, Neb.

Lamb Buys WTVQ (TV)
For $5,000 in CP Transfer

PURCHASE by Edward Lamb, Ohio-Pennsyl-
vania broadcaster-publisher, of uhf Ch. 47 per-
mittee WTVQ (TV) Pittsburgh for $5,000
was disclosed in a transfer application filed with
the FCC last week.

The sale by Loren Berry and Ronald B,
Woodyard of the station follows the recent
death of a third partner, J. Frank Gallaher.

Mr. Lamb is president, treasurer and 70.8%
stockholder of WICU (TV) Erie, Pa., and
owner of 2.2% as trustee for his son; publisher
and stockholder of the Erie Dispatch-Herald,
Erie; president, treasurer and 48% stockholder
of Unity Corporation Inc. (WTOD WTRT-
FM) Toledo, and owner of 29% as trustee for
his son and daughter, and applicant for a new
TV station on vhf Ch. 11 in Toledo; vice presi-
dent, treasurer and 20% stockholder of Wood-
ruff Inc., recommended grantee for uhf Ch. 30
at Portsmouth, Ohio; president, treasurer and
61.6% stockholder of WHOO Inc. (WHQO-
AM-FM) Orlando, Fla., applicant for vhf Ch.
9 in Orlando, and president, treasurer and
owner of 26.1% stock as trustee for his son in
Midwest TV Co, permittee of WMAC-TV
Massillon, Ohio. Edward Lamb Enterprises
owns 73.9% of this stock.

Seek Wyoming Relay System

APPLICATIONS for television microwave re-
lay stations in Wyoming to serve a community
TV system in the Casper area were filed with
FCC last week by Mountain States Telephone
and Telegraph Corp. The six relays, to extend
from Laramie to Casper, 110 airline miles apart,
would cost $166,000. To provide TV programs
for Community Television Systems of Wyoming,
the relay would enable community TV service
to Casper and nearby Wheatland and Douglas,
the applications stated.

WOR-AM-TV STAFFS
SHIFTED, DEFINED

New personnel changes are
designed to bring the radio
and television operations closer
together. Mayo heads sales,
with Sloan and Crawford as
chief lieutenants.

IN MOVES designed to integrate further the
WOR-AM-TV New York organizational struc-
ture, James M. Gaines, General Teleradio vice
president in charge of the stations, last week an-
nounced several new appointments and at the
same time spelled out the specific functions and
duties of the station's departments and execu-
tives.

In the WOR-AM-TV sales division, Robert
C. Mayo, currently sales director of WOR-TV, .
has been appointed director of sales for
WOR-AM-TV, and will be responsible for sales

| policy and opera-
tions of both sta-
tions. He will report
directly to Mr.
Gaines,

Heading WOR-
TV sales activity
will be John F,
Sloan, an account
executive at the sta-
tion since last Sep-
tember, who has
been designated sta-
tion sales manager.
William Crawford,
WOR sales manager
for the past three years, will continue in that
post. Messrs. Sloan and Crawford will report
to Mr. Mayo.

In defining the specific functions and duties of
other departments and executives, Mr. Gaines
made these points:

Lawrence Menkin, director of programs for
the stations, will be responsible for all creative
programming, with the exception of Broadway
TV Theatre. Warren Wade, WOR-TV executive
producer, will be responsible for that program
and other special assignments. Messrs. Menkin
and Wade will report to Mr. Gaines.

Julius F. Seebach Jr., vice president of Gen-
eral Teleradio in charge of operations for the
stations, will assume responsibility over all pro-
ducers, directors, announcers and other operat-
ing personnel, reporting to Mr. Gaines in mat-

- C —

Mr. Mayo

iy W
7 &%)
Mr. Crawford

Mr, Sloan

ters related to WOR-AM-TV. All television
operating personnel will report to Ivan Reiner,
who has been appointed WOR-TV production
manager. He will report to Mr. Seebach.
General Teleradio's financial department, un-
der the direction of vice president James E.
Wallen, will continue to service WOR-AM-TV,
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Specify!

PHILCO

TV RELAY EQUIPMENT

CHECK THESE EXCLUSIVE FEATURES :

HIGHEST PICTURE FIDELITY —True repeater concept

—unexcelled for single and multiple hops. Same circuitry
as in TV network equipment,

WIDEST FREQUENCY RESPONSE—This and other

design features assure transmission of all proposed color
signals.

SYSTEM COMPATIB“"Y—-Dwgned to meet speci-

fications for network interconnection.

HIGHEST EFFECTIVE RADIATED POWER — For
greater dependability—7.6 kw or more in the 6000-7000
mc band.

FIXED OR PORTABLE OPERATION — Recessed

chassis units in portable weather-proof cabinets—can be
mounted in standard cabinets or racks.

LOW MAINTENANCE COST—Consérvatively rated

components—Equipment designed for continuous un-
attended operation.

RE“AB"‘TY—Umhz&s highest quality tubes and com-
ponents, power circuit breakers—built-in 50/60 cycle
operation.

s » » These are only a few of the extra values in Philco
Microwave Equipment. Be years ahead, and specify
Philco TV Relay Equipment, designed and built by
the world’s leading manufacturer of microwave relay
equipment.

For further information write to Department "8+T"' today.

New, lightweight parabols; tripod, and
tilt head designed for ease of mounting,

Microwave Receiver in portable
weather-proof cabinet — hiussin
units ¢an also be mounted in
standard racks or cabineta.

Rugged power supply umits in
portable cabinet—can also be
mounted in standard racks or
cabinets,

BROADCASTING ® TELECASTING

August 3, 1953 ® Page 59



Bert Hawkins and Barney Boyle, cost analysts,
have been transferred from the engineering de-
partment to work under Mr. Wallen.

Milton Burgh will be responsible for all news
and special events for both stations, in ad-
dition to his Mutual duties, and will report to
Mr. Gaines in WOR-AM-TV matters.

In the engineering division, Earl M. Johnson,
vice president of General Teleradio, will con-
tinue to head engineering for both stations, with
Charles H. Singer as chief engineer and Leslie
Learned in charge of engineering assignments.

Robert Schmid, vice president of General
Teleradio and Mutual, will continue to head ad-
vertising, research and press information for
WOR-AM-TV. Supervising similar functions
at the stations will be the following Mutual
department directors: James Tyler, advertising;
Richard Puff, research, and Frank Zuzulo, press
information.

On specific assignments are Robert Sullivan,
manager of WOR promotion and advertising;
Joe St. Georges, manager of WOR-TV promo-
tion and advertising; Bob Hoffman, manager of
WOR-AM-TV research, and Henry Wilson,
manager of WOR-AM-TV press information.

LEE NAMED NO. 2
IN FETZER COMMAND

CARL E. LEE has been appointed managing
director and a member of the board of Fetzer
Broadcasting Co., it was announced last Friday
by John E. Fetzer,
president and general
manager.

Mr. Lee assumed
his new duties Ilast
Saturday, becoming
second in command
of all radio-TV op-
erations of the Fet-
zer company. He is
charged with the ex-
ecution of company
policy and assumes
broadcast responsi-
bilities on an as-
signment basis.

It was further announced by Mr. Fetzer that
Arthur Covell, with the company since 1937,
has been named chief engineer of WKZO
Kalamazoo. Mich., and WKZO-TV Kalamazoo-
Grand Rapids; Francis Morse, who joined the
Fetzer organization in 1942, has taken over the
post of assistant chief engineer at WKZO-AM-
TV, and Bruce Glycadis, with WJEF Grand
Rapids since 1945, has been appointed chief
engineer of that station,

Mr. Lee joined Fetzer in 1939. In 1945, as
Fetzer chief engineer, he built WIEF and in
1950 completed the installation of WKZO-TV.
In 1951 Mr. Lee became administrative assist-
ant to Mr. Fetzer.

In addition to being licensee of the afore-
mentioned stations, Fetzer Broadcasting Co. is
buying KOLN-AM-TV Lincoln, Neb., subject
to FCC approval [B®T, July 20].

Mr. Lee

Standard Renews Gridcasts

STANDARD OIL Co. of Indiana, for the
seventh consecutive year, will sponsor the en-
tire 10-game football schedule of the U, of
Colorado on KOA Denver. Schedule opens
Sept. 19 with the play-by-play descriptions
handled by sportscaster Starr Yelland, assisted
by Bill Day, KOA news and sports director.
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STATIONS

PITTSBURGH'S SECOND TV SCHEDULED
WITH 8 OTHER DEBUTS OVER WEEKEND

Pittsburgh’s second television station is the first uhf among the na-

tion’s eight top markets.

With eight other outlets set to start over

the past weekend, U. S. stations now total 208.

PITTSBURGH'S second TV station was sched-
uled to go on the air over the last weekend,
which saw a flurry of nine commercial outlets
slated to commence operation.

WKIF-TV Pittsburgh, on Ch. 53, is the first
uhf station in that city. Since 1949 the only TV
outlet there has been WDTV (TV), vhf Ch. 2.
WKIF-TV also is the first uhf station to go on
the air in any of the nation’s eight top markets.

KLAS-TV Las Vegas, Nev,, began program-
ming July 22, -

Late last week, the nine stations (all have
been airing test patterns) were “hopeful” of
making their Aug. 1 and 2 target dates.

Assuming they did, commercial TV outlets
now total 208.

Here are the 10 new stations:

KLAS-TV Las Vegas, Nev., vhf Ch, 8, July 22.

KBES-TV Medford, Ore., vhi Ch. 5, Aug. L

KMBC-TV Kansas City, Mo., vhf Ch, 8, Aug. 1.

KMO-TV Tacoma, Wash., vhi Ch. 13, Aug. 1.

KTVE (TV) Longview, Tex., uhf Ch. 32,
Aug. 1.

WGVL (TV) Greenville, §. C,, uhf Ch. 23,
Aug. 1, .

WHB-TV Kansas City, Mo., vhf Ch, 9, Aug. 1.

WEJF-TV Pittsburgh, Pa., uhf Ch. 53, Aug. 1.

WISE-TV Asheville, N, C., uhf Ch. 62, Aug. 2.

WTVU (TV) Scranton, Pa., uhf Ch. 73, Aug. 2.

George J. Higgins, managing director of
KMBC-TV Kansas City, to share time with
WHB-TV there on vhf Ch. 9, said last Thursday
all equipment is installed.

F. G. Raese, general manager of WKIF-TV
Pitttsburgh, said last week the outlet definitely
would begin Aug. 1, and will carry some NBC-
TV programs.

Mr. Raese said the station has received
“wonderful reports of reception from all sec-
tions of Pittsburgh and the surrounding area,”

He said AT&T promised interconnection with
the coaxial cable by Aug. 1, allowing live net-
work features to be carried the first day.

Extensive promotion is planned, Mr. Raese
said. He said newspaper ads were to start last

Friday and he has signed for 53 billboards in
the area.

WKIF-TV will begin operating from 6 p.m.
to 11:15 p.m. daily and gradually will expand
its schedule.

Mr. Raese said the station plans higher-
powered transmitting equipment when it is
available (present effective radiated power is
19 kw visual), and color equipment.

. Stanley H. Durwood, president of KEDD
(TV) Wichita, Kan., said the station’s tower
has been complete several weeks, the building
is 90% complete and equipment 90% installed
—but that the RCA antenna shipment was
delayed. If it arrives soon a test pattern should
be on the air by Aug. 15, he added.

Mr. Durwood said network orders are coming
in and local sales, too, are moving steadily.

Tom Steensland, program director for
KMMT (TV) Austin, Minn.,, expects to be
programming by mid-August with ABC-TV,
DuMont and CBS-TV affiliations.

Nick Reyes, promotion director for WIRK-
TV West Palm Beach, Fla., said the 12th floor
of the Harvey Bldg. is being readied for studios
and offices and engineers hope to begin tele-
casting in mid-August.

WETV (TV} Testing

WETV (TV) Macon, Ga., started test pat-
terns July 25 and expects to begin program-
ming Aug. 21, John Hicks, program director,
reported. He said WETV has NBC-TV pri-
mary affiliation, plus ABC-TV affiliation. The
uhf Ch. 47 station will have 15,000 sets in its
area, according to NBC research, he said.

William E. Ware, president of KSTM-TV
St. Louis, uhf Ch. 36, said that with the end
of a steelworkers’ strike, construction on the
station’s tower is underway. However, about
six or eight weeks are needed, he said, so the
Sept. 1 starting date *“must go by the boards.”
He reported that “requests for availabilities and
time still pour in.”

Robert F. Wright, president and general
manager of WTOK-TV Meridian, Miss., said
the vhf Ch. 11 outlet has set Sept. 15 for test
pattern and Sept. 27 for commercial opera-

WTAC-TV Flint, Mich., television center will look like this architect’s drawing when it
goes on the gir this fall. The 120 x 100 ft. cement-glass brick-steel structure is expected

to be complete in August.

Estimated cost of the Flint TV outlet, says J. R. McKinley,

general manager, will be more than $350,000. WTAC-TV will be on uhf Ch. 16.
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tions. The transmitter-studio building is to
be completed Sept. 1, he said. Primary, in-
terconnection affiliation has been signed with
CBS-TV, and secondary affiliations with ABC-
TV and DuMont.

KQTV (TV) Fort Dodge, lowa’, 652-foot
Stainless tower has been completed and its

' Workshop antenna installed, Ed Breen of the

station reported. The studio-transmitter build-
ing is near completion, he said, and will have
one large 40x40-foot studio. Target is Oct. 1.

WHEC-TV and WVET-TV Rochester, N. Y.,
share-time vhf Ch, 10 grantees, have let con-
tracts for construction of the transmitter build-
ing “with completion guaranteed in 60 days,”
Ervin F. Lyke (WVET-TV) and Glover De-
laney (WHEC-TV) said last week. He said
the jointly-owned transmitter and a temporary
antenna will be installed on Pinnacle Hill as
soon as the building is ready. All the equip-
ment is in storage and is immediately avail-
able, they reported. Final network arrange-
ments were to be made today (Monday), and
commercial operation is due to start by Dec. 1.
The Bolling Co. will represent WVET-TV and
Everett-McKinney Co., WHEC-TV.

WBAY-TV Green Bay, Wis, on the air
with a 2 kw transmitter since last March, has
been shipped a 25 kw transmitter, according
to RCA Victor. RCA said the five-ton trans-
mitter, with a six-section superturnstile anten-
na, will allow the station to operate with ERP
of 100 kw visual.

® Here are the grantees which contemplate
starting within the next 30 days:

ARIZONA

KIVA-TV Yuma, vhf Ch. 11, August.

CALIFORNIA

KAFY-TV Bakersfield, uhf Ch. 29 (ABC and
DuMont), represented by Forjoe TV Inec., Aug.
10 (test pattern on July 28).

KHSL-TV Chico, vhf Ch. 12 (CBS-TV), rep-
resented by W. 8. Grant Co., Sept. 1.

KIEM-TV Eureka, vhf Ch. 8 (ABC-TV, CBS-
TV, DuMont and NBC-TV), represented by
Blair TV, Sept. 1.

KETH (TV) Los Angeles, uhf Ch. *28, non-
commercial educational, August.

KICU (TV) Salinas, uhf Ch, 28, Sept. 1.

KITO-TV San Bernardino, uhf Ch. 18, repre-
sented by George P. Hollingbery Co., August.

KFS8D-TV San Diego, vhf Ch. 10 (NBC-TV),
represented by The Katz Agency, Sept. 1.

COLORADO

KRDO-TV Colorado Springs, vhf Ch. 13
(NBG-TV), represented by Joseph Hershey
McGillvra Ine. Sept. 1.

CONNECTICUT

WELI-TV New Haven, uhf Ch. 59, represented
by H-R TV Inc., August.

WATR-TV Waterbury, uhf Ch. 53 (ABC-TV
and DuMont), represented by the William G.
Rambeau Co., August.

FLORIDA

WEAR-TV Pensacola, vhf Ch. 3 (CBS-TV),
represented by George P. Hollingbery Co.

WPFA (TV) Pensacola, uhf Ch. 15, repre-
sented by Adam Young TV Inc., Aug. 15.

WIRK-TV West Palm Beach, uhf Ch. 21,
Aung. 15,

GEORGIA
WETYV (TV) Macen, uhf Ck. 47 (ABC-TV and
NBC-TV), represented by Headley-Reed TV
Ine, Aug. 21 (test pattern started July 25).

ILLINOIS

WTVI (TV) Belleville, uhf Ch. 54 (DuMont),
represented by Weed TV (now on test pattern).

WCIA (TV) Champaign, vhf Ch. 3, repre-
sented by George P. Hollingbery Co., Sept. 1.

WTVP (TV) Decatur, uhf Ch. 17 (ABC-TV
and DuMont), represented by George W. Clark
Ine., Aug. 10,

WTVH (TV) Peoria, uhf Ch. 19, represented
by Edward Petry & Co. (TV Div.), Sept. 1,

WICS (TV) Springfield, uhf Ch. 20, repre-
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sented by Adam Young TV Inc.
IOWA

KQTV (TV) Fort Dodge, uhf Ch. 21, repre-

sented by John E. Pearson TV Inc, Sept. I.
KANSAS

KEDD (TV) Wichita, uhf Ch. 16 (ABC-TV
and NBC-TV), represented by Edward Petry
& Co. (TV Div.), Aug. 15 (granted STA).

KENTUCKY

WEKLO-TV Louisville, uhf Ch. 21 (ABC-TV),
August.

LOUISIANA

KTAG (TV) Lake Charles, uhf Ch. 25, rep-
resented by Adam Young TV Inc., Aug. 15.

KFAZ-TV Monroe, uhf Ch. 43, represented
by Headley-Reed TV Inc., Aug. 15.

KENOE-TV Monroe, vhf Ch. 8 (ABC-TV, CBS-
TV and DuMont), represented by H-R Televi-
sion, mid-August.

MAINE

WPMT (TV) Portland, uhf Ch. 53 (ABC-TV,
CBS-TV, DuMont and NBC-TV), represented by
Everett-McKinney, Aug. 30.

MINNESOTA

KMMT (TV) Austin, vhf Ch. 6 (ABC-TV,
CBS-TV and DuMont), represented by John E.
Pearson TV Inc., Aug. 17 (test pattern started
July 27).

MISSISSIPPI
WCOC-TV Meridian, uhf Ch. 30, Sept. 1.

MISSOURI
KMBC-TV Kansas City, vhf Ch. 9 (CBS-TV),
represented by Free & Peters Ine., Aug. 1
(granted STA).
WHB-TV Kansas City, vhf Ch. 9 (CBS-TV),

July 12,

THESE SIX officiated when WNAO-TV Raleigh-Durham, N. LC., began progrumm%ng
Standing before the Federal 1 kw transmitter for the uhf Ch. 28 station are

- .
3 a3

(I to r) Frank Daniels, vice president, and John W. English, president, Sir Waiter Televi«

sion Co.,, WNAO licensee; the Rev, Thomas Collins, secretary of the Raleigh Ministerial

Assn.; Fred P. Wheeler, mayor of Raleigh; Mrs. May Trent, mayor pro-tem of Durham,
and Charles W. Stone, WNAO-AM-TV general manager.

represented by Blair TV, Aug. 1 (granted STA).

KFEQ-TV St. Joseph, vhf Ch. 2 (CBS-TV
and DulMont), represented by Headley-Reed TV
Inc., Sept. 1.

MONTANA

KOPR-TV Butte, vhf Ch. 4 (ABC-TV), Hol-
lingbery, Aug. 15 (granted STA).

KXLF-TV Butte, vhf Ch. 6, Aug. 15, repre-
sented by the Walker Representation Co.

NEVADA

KLAS-TV Las Vegas, vhf Ch. 8 (ABC-TV
and CBS-TV), represented by Weed TV, started
July 22.

NEW YORK

WBUF-TV Buffalo, uhf Ch. 17 (ABC-TV and

DuMont), represented by H-R TV, Aug. 15.

NORTH CAROLINA

WISE-TV Asheville, uhf Ch. 62, represented
by The Bolling Co., Aug. 2 (test pattern started
last month).

WAYS-TV Charlotte, uhf Ch. 36, represented
by The Bolling Co., Sept. 1.

WCOG-TV Greensboro, uhf Ch. 57 (CBS-TV),
Sept. 1.

WNCT-TV Greenville, vhf Ch, 9 (CBS-TV),
represented by John E, Pearson TV Inc., Sept. 1.

WHEP-TV Hendersonville, uhf Ch. 27, Au-
gust.

OHIO
WICA-TV Ashtabula, uhf Ch, 15, represented

A GIANT STEP
FORWARD

THE 0. L. TAYLOR CO.

Represented
Nationally by

ABC

Authorized 316 kw
interim 70 kw until March ’54

Established market
Class A hourly base rate
One minute spot base rate
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STATIONS

by Gill-Perna Inc., Aug. 165.

WIFE (TV) Dayton, uhf Ch. 22, represented
by Headley-Reed TV Inc., Aug. 16.
WUTV (TV) Youngstown, uhf Ck. 21, August, ‘

d OREGON

KBES-TV Medford, vhf Ch. 5 (all four TV “
networks), represented by Blair TV, Aug. 1 t a

(granted STA).

PENNSYLVANIA

WGLV (TV) Easton, uhf Ch. 57 (ABC-TV
and DuMont), represented by Headley-Reed
TV Inc., Aug. 16 (test pattern started June
26). N
WENS . (TV) Pittsburgh, uhf Ch. 16 (ABC-
TV and CBS-TV), represented by Edward Petry
& Co. (TV Div.), late August.

WEKJF-TV Pittsburgh, uhf Ch. b3, represented
by Weed TV, Aug. 1 (test pattern started
July 14).

WTVU (TV) Seranton, uhf Ch. 73, repre-
sented by The Bolling Co., Aug. 2 (now on test
pattern).

WILK-TV Wilkes-Barre, uhf Ch. 34 (ABC-
TV and DuMont), represented by Avery-Knodel
Inec., Sept. 15.

SOUTH CAROLINA

WNOK-TV Columbia, uhf Ch. 67 (CBS-TV
and DuMont), represented by Paul Raymer Co.

WGVL (TV) Greenville, uhf Ch. 23 (ABC-
TV, DuMont and NBC-TV), represented by
H-R' TV Inc., Aug. 1 (test pattern started

July 15).
TENNESSEE .
WJIHL-TV Johnson City, vhf Ch. 11, repre- /
gsented by John E. Pearson TV Inc., Aug. 15. /
WHBQ-TV Memphis, vhf Ch. 13, Sept. 15. -
PEXAS . ;;,;:;F' 4-4,VER HEAR of making a mountain
KRBC-TV Abilene, vhf Ch. 9, represented by i11?
John E. Pearson TV Inc., Aug. 16. out of an ant hill:
KTVE (TV) Longview, vhf Ch. 32, repre- e
sented by Forjoe TV Ine., Aug. 1. Pili 1 0 0
KCMC-TV Texarkana, vhf Ch. 6 (ABC-TV), lll'lg Up saies mountamns 1S N0 nNew StOI‘y
represented by O. L. Taylor Co., Aug. 16. since WLW-A became a Crosley Station..,and
KETX (TV) Tyler, Tex., uhf Ch. 19, August . ,
(granted STA). Crosley made the “A” also stand for Action!
EANG-TV Waeo, uhf Ch. 3¢ (ABC-TV), rep- . . ,
resented by John E. Pearsor TV Incy Ang. 15, Here, your time dollar buys buying audience and
e talent that sells. Then expert merchandising
WCHV-TV Charlottesville, uhf Ch. 64, rep- lans and smashing program exploitation through
Is'esented by The Walker Representation Co., P h gl,P g . I:i Igl
ept. 1. the client service department rea y
WYEC-TV Hampton, uhf Ch. 15 (NBC-TV), . [
represented by the William Rambeau Co., cinch your sales in the South!
Sept. 19 (test pattern due Aug. 16).
WSVA-TV Harrisburg, vhf Ch. 3 (NBC-TV), .
represented by Devney. Want sales in Atlanta? Ask WLW-A.
WASHINGTON

KMO-TV Tacoma, vhf Ch. 13, represented by |
The Branham Co., Aug. 1 (test pattern started
last month).

KIT-TV Yakima, uhf Ch. 23, August.

As your ad plan is carried out . .,
So your sales are built.

WEST VIRGINIA

WEKNA-TV Charleston, uhf Ch. 49, repre-
sented by Weed TV, Sept. 1.

WISCONSIN

WCAN-TV Milwaukee, uhf Ch. 25, repre-
sented by 0. L. Taylor Co., Sept. 1.

WNBW (TV) Adds to Tower Atlanta’'s Dynamic Station

WNBW (TV) Washington has begun construc-
tion of a 184-ft. addition to its present antenna EXCLUSIVE SALES OFFICES IN: CINCINNATI, DAYTON,
atop the Sheraton Park Hotel. New antenna COLUMBUS, CHICAGOQ, NEW YORK, ATLANTA, HOLLYWOOD
height will be 557.5 ft. above ground. The
vhf Ch. 4 outlet will increase its effective radiat-
ed power to 100 kw when the tower is com-

pleted, General Manager Carleton D. Smith /
has announced. .

P .
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Station Break Survey

ONE OF THE most effective ways to use
spot ‘radio is station break advertising,
which permits the advertiser to capitalize
on the popularity and prestige of adjacent
network programs, according to a detailed
survey of successful use of station breaks,
prepared by CBS Radio Spot Sales, Sher-
ril Taylor, sales promotion manager, said
July 24.

KERNS, BAILEY GET
NEW ASSIGNMENTS

APPOINTMENT of J. R. Kerns, vice president
of Storer Broadcasting Co. and managing direc-
tor of WSAI Cincinnati, to the position of vice
president and managing director of Birmingham
Broadcasting Co., licensee of WBRC-AM-TV
Birmingham, was announced last wegek by Stan-

Mr. Batley Mr. Kerns

ton P. Kettler, southern district vice president
for Storer. The Birmingham radio and TV
properties recently were acquired by Storer.

At the same time Mr. Kettler announced that
James E. Bailey, formerly vice president and
managing director of Storer's WAGA-TV At-
lanta, has been appointed to the newly-created
post of station manager for WBRC-AM.

Mr. Kerns is a veteran of 14 years service
with the Storer organization, having begun his
career in 1939 as a salesman for WHIZ Zanes-

i-ville, Ohio.

Mzr. Bailey last year was forced into tem-
porary retirement because of ill health.

MBS-WOR Elevate Hayes

APPOINTMENT of John B. Hayes as man-
ager of the Mutual-WOR New York recording
. diviston of General
. Teleradio Inc. was
-announced last week
by Earl M. Johnson,
Mutual - WOR  vice
president in charge
of. the division.

Mr. Hayes, who
has been assistant
manager of the di~
vision, in his new
assignment will be
responsible for the
operation which
services not only
WOR and Mutual,
but also many advertising agencies, package
program and slide film producers, fund-raising
organizations and other radio stations. His
appointment fills a vacancy that has’ existed
since the death of Harry Lockwood last Jan-

uary.
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KOREAN TRUCE GETS FAST COVERAGE -

Both radio and television were
“all set when the armistice
was signed at Panmunjom, and

wasted no time in getting both
the facts and the features be-

fore their audiences. Next up:

The prisoner release.
ON TOP of their fast-breaking coverage of the
signing of the Xorean armistice on July 26,
radio and television networks and stations last
week hastened preparations for coverage of the
release of prisoners scheduled to begin Wednes-

" day.

. .Minutes after official documents were signed
in Panmunjom at 9 p.m., EDT, radio and TV
networks and stations flashed the news. An
hour after the signing ceremonies, networks
carried a pooled program, which included ad-
dresses by President Eisenhower, Secretary of
State John Foster Dulles, and UN dignitaries.

‘Pool Set Up

A description of the Panmunjom proceed-
ings was provided to all radio and TV net-
works under a pool arrangement that utilized
NBC facilities. Correspondents who furnished
commentary at the scene were John Rich,
NBC; George Herman, CBS; Walter Simmons,
Mutual, and Ray Falk, ABC.

ABC radio presented a two-part documentary
story titled The Korea Story Wednesday and
Friday. The first part featured Dick Powell
as narrator, the second starred Helen Hayes.

NBC radio was on the air a half-hour after
news of the truce with a 30-minute narrative
of the war titled This Was Korea, highlighting
tape recordings made there. NBC-TV presented
a half-hour review of the conflict called The
Outbreak of Peace.

Mutual broadcast a special half-hour docu-
mented history of the war an hour and a half
after the Panmunjom signing. The program
consisted of recordings made in Korea by
MBS and Dept. of Defense reporters.

A one-hour program of comment and reac-
tion was presented over CBS-TV two hours
after the truce was signed. [t featured a talk
by Gen. James A. Van Fleet, plus interviews
with crowds in Times Square and with digni-
taries in Washington. CBS Radio carried
the pooled programming plus remarks and

reactions from officials throughout the world.
At midnight it presented a special address by
Gen. Mark Clark as he signed the truce.

DuMont Television Network carried film
programming of the war followed by com-
ments of news editor Cameron Cornell and
interviews with Korean veterans in New York
and Washington.

Crosley Covers

Crosley Broadcasting Corp. presented a
simulcast feature over WLW-WLWT (TV) Cin-
cinnati which included interviews with the
wife of a prisoner, a pilot back from Korea,
and an Air Force chaplain. A documentary
film of the war was shown on WLWT, WLWC
(TV) Columbus, and WLWD (TV) Dayton.

The networks plan to announce names of re-
leased prisoners as soon as they are disclosed,
in much the same manner as they handled the
prisoner exchange last Marcl.,

KDYL Takes New Quarters

KDYL Salt Lake City has begun operations
from its new headquarters in the Salt Lake
Tribune building, 143 S. Main St. The station
previously had studios in its transmiiter build-
ing at 33d South and 7th West. All writers,
announcers and artists connected with KDYL
have offices in the new location.

WDLC Begins Operations

WDLC Port Jervis, N. Y., began broadcasting
July 4 with 100 w on 1490 kc, William H. Ware,
president, reported last week. The station’s
manager is Oscar Wein; Dennis Govern is
program director. Permittee is Port Jervis
Broadcasting Co.

Colorado FM Qutlet Starts

KCMS (FM) Manitou Springs, claiming to be
the first independent FM outlet in Colorado,
went on the air July 16 on Ch. 285 (104.9 mc).
Music is stressed in the station programming.
KCMS is owned by Mr. and Mrs. Charles Ed-
monds with offices at 68 Minnehaha Ave., tele-
phone Mulberry 5-5776. Manitou Springs is
adjacent to Colorado Springs.

SIX MILES is quite a distance to focus a
TV camera, but the staff of WBRC-TV
I Birmingham, Ala., proved it was equal to
the occasion.

According to the station, a $200,000 fire
which broke out in the plant of the Southern
Rubber Co. in Birmingham was quickly
spotted by the WBRC-TV staff at the station
location on Red Mountain, six miles away.
A camera was immediately wheeled into the
glass-enclosed front office for a birdseye view
of the flames. For close ups, a pair of
seven-power field glasses were held in front
of the camera, giving an illusion that the
camera was just across the street from the
fire.

Information for the telecast was relayed
by phone from the city to Red Mountain,

Looking In—From Six Miles Away

M. D. SMITH, vice president of WBRC.TV,
holds the binoculars for the camera’s six-
mile shot. Cameraman is Marion Jones.

enabling WBRC-TV to render its coverage
of the fire 15 minutes in advance of all
others, according to the station.
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6-E STUDIO SWITCHING COMBINATIONS
ANSWER ALL YOUR REQUIREMENTS!
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Completely versatile in every  from General Electric’s complete
sense of the word, this G-E mul- line of switching combinations.
tiple-input switching combination You will get the most for your
offers unlimited opportunity for money plus built-in provision for
varied program techniques. Auto- expansion! This G-E “extra” also
matically, and with perfect smooth- minimizes your maintenance wor-
ness, inputs can be lapped, dis- ries... allows fast equipment
solved or faded at twe different changes in emergency. Mixer sec-
rates. Manual faders permit super- tion can be by-passed! For com-
position of any of the non-com- plete information write today to:
posite channels! General Electric Company, Section

Sclect the model you need for  283-3, Electronics Park, Syracuse,
today’s broadcasting operation New York.

Operating ‘‘extras” that spell standout performance with this
G-E switching combination’s control panel:

¢ Clamping and sync-mixing save cost @ Channel inputs ¢an be manually
of a Stabilizing Amplifier faded or lapped

® Selector switch monitors each input

® Switch and manually lap dis-
or output

solve, fade or superimpose nine
non-composite inputs ® 2 Projector start and stop controls

® Rate selector switch automatically @ Instantly by-pass any input to the out-

determines speed of fade or lap dissolve  put during rehearsals
TC-31A

iControl panel and
cabinet illustrated)

Switching combinations for any TV station operation!

Complete television equipment for VHF or UHF

GENERAL @3 ELECTRIC
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WSYR-TY Goes to Ch. 3,
Boosts Power to 100 kw

WSYR - TV Syracuse,
N. Y., over the week-
end was to sSwitch
from Ch. 5 to Ch. 3,
President - General
Manager E. R. Vade-
boncoeur announced
last week. The station
will begin broadcast-
ing with maximum
100 kw at the time of
the channel change.

" WSYR-TV planned
to complete disman-
tling of its old tower
and finish wiring and
testing for its new
structure between 11
p.m. Friday and 7 p.m.
Saturday. The new in-
stallation boasts a 513-
ft. tower and 100-ft.
antenna, and with the
power increase is ex-
pected to double op-
erational effectiveness.

The station’s pro-
motion for the chan-
nel switch was head-
lined by a “Big 3 Con-
test” in which partici-
pants were challenged
to estimate the number
of beans in a pinch-vase, First prize in the
contest is a Mercury station wagon; second
prize a flight to New York, weekend at the
Hotel New Yorker, and another flight to Ber-
muda for 2 week at Belmont Manor, and third
prize a week at Neodak Lodge in the Adiron-
dacks.

Murray Carpenter Resigns,
Gorman Heads WABI-AM-TY

MURRAY CARPENTER, general manager of
WABI-AM-TV Bangor, Me., and 50% owner
of Community Broadcasting Service (WABI),
which is 95% owner of WABI-TV, last week
resigned his position with the stations. He also
disposed of his interests in WABI-AM-TV, the
stations reported.

Leon P. Gorman Jr. was elected acting
general manager of the stations by the WABI
board of directors.

Mr. Carpenter’s resignation is scheduled to
take effect 60 days from last Monday, but in
the interim he has been granted a 60-day leave
of absence, the stations reported.

Mr. Carpenter disposed of his interest July
23, the statement reported, after FCC granted
Ch, 8 at Poland, Me., to Mt. Washington TV
Inc., whose transmitter will top Mt. Washing-
ton, N. H. The grant was made upon the condi-
tion that Mr. Carpenter and others dispose of
interests in the TV applications of WPOR
Portland for Ch. 6 and of WABI Bangor for
Ch, 13 at Portland.

Mr. Gorman has been advertising and general
business manager for both Community Broad-
casting Service and Community Telecasting
Service (WABI-TV licensee) for four years.

WPIX (TY) Appoints Rodner

APPOINTMENT of Ardien B. (Rod) Rodner,
commercial manager of WPEX (TV) New York,
as program manager of ABC’'s WABC-TV New
York was announced last week by John H.
Mitchell, vice president and general manager
of the station.
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Anscombe Succeeds Baker
As WKBW Station Manager

ALFRED E. "ANSCOMBE, commercial man-
ager of WKBW Buffalo, has been appointed
station manager to succeed Roger M. Baker,
who resigned from
that position, Dr.

Clinton H, Church-

ill, WKBW Inc. pres-

ident-general man-

ager, said last week.
Mr. Anscombe
joined the Buffalo

Broadcasting Corp.

on WKBW as a jun-

ior sports announcer.

He served in World

War I, then rejoined
- WKBW in January

1948 as public rela-

tions director., He
was named commercial manager in February
1952,

He is a reserve major in the Civil Air Patrol,
is chairman of the Niagara Frontier Military
Manpower Committee and belongs to Indus-
trial Advertisers Assn., Industrial Editors, Buf-
falo Ad Club, and the Automobile Club of
Buffalo. He attended the U., of Buffalo.
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Mr. Anscombe

Nona Kirby Co. Established

NONA KIRBY Co., radio and TV station rep-
resentative, has set up headquarters in the
Statler Office Bldg., Boston. Nona Kirby, pres-
ident of the new organization and formerly
general sales manager of WLAW Boston, also
announced that offices in New York and Chi-
cago will be established later.

WPRO Names John Blair

WPRO Providence has named John Blair & Co.
as jts exclusive national sales representative
throughout the U, 8., effective Sept. 1, Arnold
F. Scboen Jr., general manager, said last week.
WRPO, owned and operated by the Cherry &
Webb Broadcasting Co., is a basic CBS affiliate
with 5 kw on 630 kc.

WICU (TV) Names Petry

WICU (TV) Erie, Pa.,, has named Edward
Petry & Co. as its national sales representative,
effective Aug. 18, Edward Lamb, president of
Dispatch Inc., licensee and publisher of the
Erie Dispatch, said last week. Mr. Lamb said
the change is one of several to increase WICU
{TV) efficiency, the latest being complete reno-
vation of its control rooms.

Representative Shorts

KLPR-TV Oklahoma City, appoints The Boll-
ing Co, as national representative, effective last
month.

WFMD Frederick, Md., appoints Robert Meeker
Assoc. Inc., N. Y., as representative in New
York, Chicago, Los Angeles and San Francisco.

WBEL Rockford, Iil, appoints Don Rich as
representative.

WALE Fall River, Mass.,, appoints Bertha
Bannon, Boston, as New England sales repre-
sentative,

RCA SALES VOLUME
HITS RECORD HIGH

Brig. Gen. David Sarnoff, RCA
board chairman, reports RCA
and subsidiaries enjoyed a rec-
ord $410,686,162 in sales for
1953’s first half, 34% above
record high for the same period
fast year.

SALES VOLUME of RCA and subsidiaries
reached a record high of $410,686,162 during
the first six months of 1953, exceeding by 34%
the previous peak of $305,837,825 established
in the first six months of 1952, Brig. Gen. David
Sarnoff, RCA board chairman, announced last
week,

Earnings before federal taxes totaled $38,-
809,228 for the first half of 1953, a gain of
66% over thé total for the comparable period
last year. Earnings after providing $20,624,000
for federal taxes were $18,185,228, for a gain
of 61% over the same period of 1952. After
payment of dividends on preferred stock, this
represents earnings of $1.18 per share of com-
mon stock for the first half of 1953 as against
70 cents a share for the first half of 1952.

Products and services sold in the second
quarter also set a new record, reaching $202,-
678,629, or 43% above 1952’s second-quarter
total of $141,966,494.

Following is the consolidated statement for
the second quarter of 1953, and also for the
first half of 1953, with comparative figures for
the corresponding periods in 1952:

RADIO CORPORATION OF AMERICA AND DOMESTIC
SUBSIDIARIES CONSOLIDATED STATEMENT OF INCOME

1953 1952

For the Quarter Ended Juns 30 $ $
Products ond Services Sold 202,678,629 141,966,494
Cost of Products and Services

Sold nnd Qther Operating

Costs 184,325,542 133,471,084
Profit Befare Federal Taxes on

ncome 18,353,087 8,495,410
Federal tuxss on income 9,461,000 4,272,000
Net Profit for the Quarter 8,892,087 4,223,410
Preferred dividend 788,238 788,238
Balance for Common Stock 8,103,849 3,435,172
Eornings per shore on common

(14,031,016 shares) .57
Earmnings per shore on common

(13,881,016 shares) 25
For the Six Months Ended June 30
Products and Services Sald 410,686,162 305,837,825
Cost of Products and Services

Sold and Other Operating

Costs 371,876,934 282,500,895
Profit Before Federal Taxes on

Income 38,809,228 23,336,930
Faderal taxes on income 20,624,000 12,037,000
Ne? Profit for the Six Months 18,185,228 11,299,930
Preferred dividend 1,576,476 1,576,477
Balonce for Common $tock 16,608,752 9,723,453
Eornings per share on common

{14,031,016 shares) 1.18
Earnings per share on common

(13,881,016 shares) 70

Note—The above figures are subjsct to oudit ond year-
end adjustments. July 27, 1953

DuMont Labs Sales Up

RECORD-BREAKING sales of cathode-ray in-
struments and associated products in the first
26 weeks of 1953, amounting to a 26% increase
over the same period last year, were reported
fast week by the instrument division of Allen
B. DuMont Labs Inc.

BROADCASTING ® TELECASTING
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PHILADELPHIA

By late summer, a rating point on WPTZ will TO BRING

mean more for advertisers than ever before on
any Philadelphia station!

ITS STRONG, CLEAR PICTURE TO

WPTZ's upcoming coverage increase will
bring an area gain of 60%, and a population
gain of more than 25%. Cities such as Allen-
town, Reading, Bethlehem, Trenton and Wil- 6] / - -
mington. . already looking to WPTZ for the
best TV.. soon will be getting a signal as 4 ml Ion peop e
strong and clear as that received within a few

miles of the WPTZ transmitter. WPTZ will
continue to deliver the best signal to the largest

number of people over the largest area. l N AN AR EA o F

Be sure to get this important plus in your
Philadelphia market coverage! For availabilities,

get in touch with WPTZ or NBC Spot Sales. OVER 15,000 SQ UARE MILES

(c) WESTINGHOUSE
RADIO STATIONS Inc

WBZ * WBIA * KYW +* KDKA
WOWO0 + KEX * WBZI-TV °* WPTZ
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MANUFACTURING

AT&T CAN DELIVER COLOR,
LONG LINES DEPT. AVERS

Although AT&T’s Long Lines Dept. will face about the same problems
in intercity color transmission as broadcasters will face in putting it

on the air, engineers are confident it can be done.

will cost stations another $450.

PROBLEMS confronting AT&T’s Long Lines
Dept. in transmitting color TV programs from
city to city and station to station are much the
same as those facing the TV broadcasters in
putting color on the air, B®T learned in a
discussion of video transmission methods with
Bell System engineers. The question rapidly is
becoming of more than academic interest, with
both NBC and CBS planning to start experi-
mental networking of color programs under
NTSC standards -this fall.

It was stated in the discussion that color is
more critical than monochrome and requires
more faithful transmission of the higher fre-
quencies of the 4 mc TV band. New test
equipment will be needed for color, in addition
to that now in use for checking black-and-
white signal quality during intercity transmis-
sion. More man-hours as well as more equip-
ment will be called for at key points along
the Bell System’s nationwide radio relay and
coaxial cable network of video tramsmission
circuits.

There is no uncertainty in the minds of its
engineers about AT&T’s ability to deliver the
same quality of service for color television it
now is providing for black-and-white TV. The

Color hookups

many successful demonstrations conducted in
recent years in intercity color program trans-
mission, say the engineers, support this view.
The first problem to be met will be replacement
of laboratory models of color test equipment
used in these experimental demonstrations with
stock apparatus that will function on the reg-
ular schedules which will prevail when color-
casting begins full-scale commercial operations.
This problem is, in many respects, about the
same as that faced by the TV broadcasting
nctworks and stations in preparing for color.
Bell engineers expressed the utmost confidence
that as colér networks grow, AT&T will meet
the requirements of the industry.

Satisfactory Color Pictures

As an example, should the NTSC system be
adopted it would involve a change from the
present monochrome system, in which the
higher frequencies of the video band are not
too critical, to a system in which these fre-
quencies are extremely important. The trans-
mission of monochrome TV signals via coaxial
cable circuits of 2.7 mc band width produce
pictures which only the most critical home-
viewers distinguish from the 4 mc picture de-

coast customers

ANNOUNCING
OUR

NEW WEST COAST OFFICE

and Distributing Branch

[ In line with the continuing policy of rendering bet-
ter service to our customers, a new office and stock
carrying branch is now ready to serve our many west

af

/301 Sunset Blvd.
Los Angeles 46, California

Telephone . . Hollywood 2-6351

LATES RADIO COMPANY

Manufacturing Engineers Since 1922

QUINCY, ILLINOIS, U. S. A.
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livered by microwave relay circuits and the
newer coaxial systems. In the RCA and NTSC
color systems, the color is added at a frequency
above 2.7 mc so naturally the color is wiped
out when transmitted over coaxial systems of
the older types. However, a way has been de-
veloped to drop the color signal to 2.4 mc for
cable transmission, restoring it to 3.6 mc at the
receiving terminal, so that AT&T can transmit
satisfactory color pictures from city to city
over coaxial cable of either type or over micro-
wave Systems.

The color carrier in the NTSC system is both
amplitude and phase modulated—amplitude
controlling color brightness and phase determin-
ing the hue, features not needed in monochrome
signal transmission. These are some of the fac-
tors which would call for new types of test
equipment to keep the color carrier in phase
and to permit more precise adjustments in
the neighborhood of 3.6 mc.

Rates for metwork lines to carry the color
signals under the NTSC standards would be
substantially the same initially as for present
black-and-white TV, AT&T representatives
said, except for additional station connection
and switching charges.

The present monochrome tariff calls for a
station connection charge of $500 per month for
daily service of eight comsecutive hours, with
line charges under the same conditions amount-
ing to $35 monthly per airline mile, FCC rec-
ords show. The additional station connection
charge for color would be $450 per month.

ATA&T first filed a color tariff with FCC in
December 1950, effective Jan. 25, 1951, cover-
ing 525 line monochrome and CBS 405 line
field sequential color on an alternate use basis.
This tariff subsequently was revised and remains
in effect until Dec. 24 this year.

AT&T explained that while the tariff relates
to CBS color, it will be applicable equally to
NTSC transmissions on an interim basis.

Philco Produces Film
For Uhf-Area Distributors

FILM showing how to build up enthusiasm for
uhf television service is being distributed by
Philco Corp. to dealers in areas where uhf sta-
tions are going on the air.

Titled “When Uhf Comes to Town,” the film
was produced by Philco’s sales training depart-
ment under Edward Bland and Frank Russell.
It runs 15 minutes, and includes scenes from the
company’s engineering laboratories and from
locations in six uhf markets. The production
also describes Philco’s all-channel uhf tuner,
which the company says will enable a set owner
to receive all uhf signals in his area.

New RCA -Electron Tube

NEW RCA electron tube, engineered to offset
the “shakes” of airborne and mobile electronic
communications equipment, has been made
available commercially by the Tube Dept. of
RCA Victor Division. The new “premium”
tube (RCA-6101) is designed specifically for
use as class A amplifier and control tube in
applications where dependable equipment per-
formance hinges on the ability of electron tubes
to take abnormal shock and vibration, accord-
ing to L. S. Thees, general sales manager of
the RCA Tube Dept.

Sylvania Income Up

SYLVANIA ELECTRIC PRODUCTS Inc. has
reported its net sales for first half of 1953
totaled $145,092,932, all-time company record
for six-months’ operations.
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OUTLOOK: SARNOFF TO STEER
NBC FOR REMAINDER OF YEAR

White tells the organizing NBC radio affiliates he is stepping down
from the presidency for reasons of health. His successor is unnamed
~ —Gen. Sarnoff will hold the reins in the interim. The affiliates then
hear NBC say it is seeking new option-time provisions and sales and

NETWORKS

v

-

TOUCHDOWN:

starring Elroy ‘“Crazy-Legs’’ Hirsch .

pricing methods.

WITH Brig. Gen. David Sarnoff set to occupy
the NBC presidency for the rest of this year,
officials of the network and its affiliates moved
ahead last week with plans to insure that radio,
in the words of retiring President Frank White,
“shall occupy a front seat at NBC side by side
with television and that NBC shall be No. 1
among radio networks.”

A subcommittee designated by the network
radio affiliates in their meeting Monday in
Chicago and headed by Robert D. Swezey of
WDSU New Orleans conferred with Gen.
Sarnoff on Thursday and arranged a Sept. 17
meeting in Chicago for all NBC radio outlets
to hear Gen. Sarnoff outline NBC’s plans for
putting NBC radio “in the undisputed No. 1
position.”

In a letter sent Friday to all NBC radio
affiliates, Mr. Swezey also reported that Gen.
Sarnoff assured the group who will meet with
network authorities Sept. 17 to review NBC’s
plans that “he had his hands on the wheel,”
would not be “hurried” in designating a suc-
cessor to Mr. White-—who resigns effective with
this Friday’s NBC board meeting because

of ill health [B®T, July 27]—and that such a
designation probably would not occur until the
first of the year (see text of Mr. Swezey's letter,
page 74).

Earlier, without indicating how long the in-
terval was apt to be, Gen. Sarnoff, board
chairman of RCA and NBC and for some
months actively in command at the network,
had announced that “until a new president for
NBC is selected, I will personally assume the
presidency of NBC and will continue my pres-
ent active direction of its affairs. When the
new president is installed, I shall continue to
serve NBC as chairman of the board.”

The changes in NBC's top command were
announced formally at the NBC Radio Affiliates’
organizational meeting in Chicago Monday,
with Mr. White reassuring stations of NBC's
determination to occupy the No. 1 spot in radio
and then personally disclosing his doctor-ordered
decision to resign the presidency.

Both he and Gen. Sarnoff, whose message he
read to the affiliates, expressed hope that Mr.
White later would be able to return to RCA-
NBC, although Mr., White said his doctor “sug-

gested that I seek lighter work [than the NBC
presidency] after I regain my health.”

Other developments at and after the affili-
ates meeting included:

e Affiliates, setting up their own autonomous
organization, elected officers, headed by Robert
D. Swezey of WDSU New Orleans, who then
designated four other affiliates to join the offi-
cers in an eight-man executive committee.

® Although the executive committee is slated
to confer at length with Gen. Sarnoff in Sep-
tember, Mr. Swezey and some of his executive
committee colleagues met with the general in
a preliminary session in New York Thursday.

To ‘Re-examine’ Option Time

® The necessity of “re-examining™ option-
time provisions of affiliation contracts was cited
by President White, in the need for “more
flexible patterns to meet the sales and pricing
patterns of today’s competition” and the need
for “facing up to the other competitive prob-
lems which we must jointly solve to move
ahead in network radio.”

® Agide from Mr. White’s mention of option-
time changes, other sources indicated unofficial-
ly that radio affiliates may be asked to accept
adjustments in the compensation provisions of
their network contracts, alse for “competitive”
reasons. . .

® NBC's divorcement of its radio-TV opera-
tions in the program, sales, and advertising
and promotion fields, slated to become effective
today (Monday), took shape with appointment
of heads of two of these departments in radio.
In another development stemming from the
separation, a new general manager was named
for NBC’s New York stations to succeed Ted
Cott, new operating vice president for radio
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under Vice President William H. Fineshriber
Jr. (see story, page 78).

What result the *“re-examination” of option-
time provisions to affiliation contracts might
have were not indicated, nor did Mr. White
elaborate on the meaning of his preference to
“more flexible patterns to meet the sales and
pricing patterns of today’s competition.”

However, he made clear his feeling that
there will be “drastic changes” in the “radio
network picture” in the next few years, and as-
serted that “no one can be certain of the ulti-
mate form a radio network will take.” But, he
emphasized, “whatever the changes may be,
the NBC radio network will be in business and
so will its affiliates.”

Terming NBC “the one network which is
not in operation for the short-time gain,” he
expressed confidence that for the foreseeable
future *‘there will continue to be enough radio
audience and enough radio advertising to sup-
port a successful network operation”—and that
NBC and its affiliates, working together, “can
secure a proper share of whatever business is
available for the radio network medium.”

With respect to re-examination of *“‘option-
time agreements,” development of “more flex-
ible patterns,” and “facing up to the othér com-
petitive problems,” Mr. White told the affiliates
that *“I am confident you appreciate the fact
that NBC has been operating under some serious
competitive handicaps in radio.” As NBC de-
velops “specific proposals” to overcome such
“handicaps,” he said, “it will present these pro-
posals to you in definite form and ask for your
cooperation.”

Although Mr, White did not allude to it,
there was subsequent speculation that, as an-
other competitive step, NBC may propose a
change in its method of calculating compensa-
tion to affiliates for carrying network commer-
cial programs. Such change, if proposed, re-
portedly would be designed to bring NBC's
method more into line with CBS Radio’s.

NBC's present system is based, although
other calculations also are involved, on payment
for a half-hour show at 60% of the hour rate
and for a quarter-hour show at 40% of the
hour rate, whereas CBS Radio, whose system
also involves other considerations, figures pay-
ments for a half-hour show at 50% of the
hour rate and for a quarter-hour show at 25%
of the hour rate.

NETWORKS

‘plans.

In the Chicago meeting Monday, officers
named by the affiliates to serve with Chairman
Swezey were E. R. Vadeboncoeur of WSYR
Syracuse, vice chairman; Milton Greenebaum of
WSAM Saginaw, Mich., second vice chairman,
and Harold Essex of WSJS Winston-Salem, sec-
retary-treasurer.

Mr. Swezey subsequently named George
Norton of WAVE Louisville, Paul Morency of
WTIC Hartford and Clair McCollough of the
Steinman stations and Robert Hanna of WGY
Schenectady to serve with the officers on the
subcommittee to meet with Gen. Sarnoff.

Confer With Sarnoff
Although shortness of time did not permit
Messrs. Norton, Morency and McCollough to
be on hand, Mr. Swezey and other subcom-
mitteemen conferred with Gen. Sarnoff Thurs-

day morning, through lunch and until mid-:

afternoon, and set up the Sept. 17 Chicago
sessions at which Gen. Sarnoff agreed to out-
line NBC plans for strengthening its radio
operations. Gen. Sarnoff himself, in his mes.
sage to Monday's meeting, had mentioned an
“early September” meeting with the promise
that “1 will lay before you then our detailed
We are determined that the NBC radio
network shall occupy first position in the field.
With your cooperation this result can and will
be achieved.”

Mr, Hanna presided at the Chicago meeting
in the absence of Mr. Swezey, who was chair-
man of the preliminary study group drafting
the organizational plans but who had to miss
the meeting because of an FCC hearing in
Washington.

Some 75 to 80 broadcasters attended the
session at the Drake Hotel. Mr. White and
Harry Bannister, NBC vice president in charge
of station relations—who said he was gratified
that the radio committee was being formed—
were their luncheon guests.

Mr. Hanna, on behalf of the affiliates, ex-
pressed regret at Mr. White's resignation.

In their consideration of network opera-
tions, the affiliates centered attention on pro-
gramming and sales, a number of them re-
portedly voicing dissatisfaction with the net-
work’s activity in these fields.

Many affiliates strongly. favered NBC’s
plan to divorce its radio and television opera-
tions in sales, programming and promotion, it

Mr. Norton
®  August 3, 1953

Mr. Morency
Page 72

Mr. McCollough

was understood. They agreed to ask Mr.
Swezey to appoint smaller committees to
work with the network on sales and program.
ming, indicating their feeling that speed was
of the essence.

Question reportedly arose over the net-
work’s plan to retain research under a com-
bined radio-TV roof. Some non-TV affiliates
were understood to be concerned with statis.
tics which, they felt, chronically tend to place
television in a better competitive light along-
side radio. They felt separation would be a
good thing here, too, but took no action.

Mr. White read Gen. Sarnoff’s statement
to the affiliates inasmuch as the latter was
unable to be present because of a White House
appointment. In announcing Mr. White’s res-
ignation, Gen. Sarnoff stated:

“For the past several months, Mr. White
has had to lighten his duties and reduce his
activities at NBC for reasons of health. We
had hoped that his recent trip to Europe would
refresh him and restore his vigor sufficiently
to permit him to resume his duties as presi-
dent of the company. Since his return, how-
ever, he has consulted his doctor and has
been advised that he is in need of a long and
complete rest and that he must give up the
heavy duties and responsibilities of the presi-
dent’s office. He has accordingly asked me
to release him from his contract and to re-
lieve him from his duties as president . , .”

Effective Friday

Gen. Sarnoff said the resignation would be-
come effective at the next NBC board meet-
ing Aug. 7, praised Mr. White for serving
NBC ‘“conscientiously and faithfully” and
expressed hope he would return in “an ap-
propriate executive position in the RCA or-
ganization” when he regains his health.

Mr. White said he will follow “the progress
of NBC and its stations with the pride and
personal interest of one who has been and
hopes to be again a member of the RCA-NBC
family.” He expressed confidence “the time
is mot too far distant when I shall see you
again with my health fully restored.”

. Discussing radio plans, the outgoing NBC
president noted the network’s reorganization
and emphasized that the “radio network is no
less important to NBC and to RCA than the
television network,” and recalled Gen. Sarnoff’s
statement that *he expects NBC to occupy
first position in radio as well as maintain its
first position in television.” Mr, White continued:

“We know that the task in radio is more
complex and more difficult than in television—
and will take more time to accomplish. Tele-
vision has its own momentum and will continue
to expand jnto new markets, new time periods
and new fields, such as color. In radio, we
will have to create the momentum. And we
will have to do it against strong competition.”

Noting NBC's avowed plan to strengthen
its radio position and partial separation of
radio-television, Mr. White added:

“The integration of radio and television, com-
pleted last year, looked like a good idea at that
time. It followed an industry trend, for many
of our television affiliates had done the same
thing before NBC took the step.

“We found from experience, however, that
with many advertisers and agencies and per-
formers talking and thinking exclusively of
television, an integrated organization could not
achieve maximum results for radio alone.
Hence, our latest move is in fulfillment of our
purpose that radio shall occupy a front seat at
NBC-—side by side with television.”

Mr. White said separate organizations are
being set up “in the areas where radio and
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Public support of federal power
-~ drops fo new low,
national Survey shows

Fewer and fewer Americans think that the federal government
should be in the electric power business. Only 99, now support
federal ownership of electric companies compared to 189, in 1943,
Most men and women are for electric companies owned and oper-
ated by business concerns. 559, favor business management. 289,
are for local or state ownership. And 89, have no opinion.

These facts show up clearly in the sixth national public opinion
p y p p

poll on electric power topics conducted by Opinion Research Cor-

poration, Princeton, N. J.* The study confirms that. ..

More people today than at any time in the ten-year survey
period favor business ownership of their local electric light
and power company.

The majority feels that federal ownership is a bad thing.
“It means higher taxes.” “Hurts business.” “Leads to social-
ism,” they say.

Furthermore, most people are convinced that the business-
managed companies give better service than government
operations.

These important highlights of the Opinion Research survey are
presented here by America’s Electric Light and Power Companies.™ *

=% Names on request frowm this magazine

*For a free 16-page summary of this poll, write

Electric Companies, 30 Rockefeller Plaza, New York 20,N. Y.
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71,759

REPLIES

PRODUCED BY A
SINGLE PROGRAM FOR

COMMUNITY OPTICIANS OF BOSTON

PLACED BY LASKER-RISEMAN AND TELECAST ON

WSZ-TV, THI WESTINGHOUSC TY S$TaTiaoNnN [N EOSTON, MaSH_

= Evenif you can't read the last line,

&

you'd guess that the station

would be w B Z'T v

BOSTON Channel 4

According to George J. M. Riseman of the Lasker-Riseman
agency, response to “Community Auditions,” the talent-hunt
program sponsored by Community Opticians of Boston, has
shown steady and terrific gains over a 3% year span.

One program in April 1951 produced 15,358 pieces of mail.
One program in QOctober 1951 produced 20,946 replies. In
January 1952 one program drew 67,852 pieces of mail. This
spring one program produced 71,799 replies!

As surveys prove, and as so many advertisers have learned,
the one New England TV station that gets results like this
is WBZ-TV. Get details from NBC Spot Sales.

WESTINGHOUSE RADIO STATIONS Inc
WBZ - WBZA - KYW - KDKA - WOWD - KEX - WBZ-TV - WPTZ

National Representatives, Free & Peters, except for TV;

for WBZ-TV and WPTZ, NBC Spot Sales
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television compete for audience and advertis-
ers” but not for functions which support both
media. Present combined operation for re-
search, station relations and engineering serves
both radio and TV “most effectively and eco-
nomically,” he added.

Under Sarnoff’s Direction

“Acting under Gen. Sarnoff’s directive, the
radio network will program, sell and promote
radio, against all competition—~including tele-
vision,” Mr. White stated. “And he has made
it clear that the money required for this in-
creased development will be available as plans
are completed to use it effectively.”

The NBC Radio Affiliates Committee is
primed along the lines of the NBC-TV Affiliates
Committee set up in 1951 and somewhat similar
to the NBC SPAC group in recent years. Pur-
pose of the radio committee, which will meet
at the call of the chairman, is to work with
NBC on problems of mutual interest.

Serving with Mr. Swezey on the study group
named at the NARTB convention were the
following broadcasters, some of whom met in
Chicago in advance of the organizational meet-
ing:

Mr. Vadeboncoeur and Mr. Hanna; Walter
J, Damm, WTMJ Milwaukee; Dave Gentling,
KROC Rochester, Minn.; George W. Norton
Jr., WAVE Louisville; Gene Kelly, KCRA
Sacramento; G. Richard Shafto, WIS Colum-
bia, 8. C.; Clair McCollough, Steinman Sta-
tions; Wayne Coy, KOB Albuquerque, N. M.;
William Fay, WHAM Rochester, N. Y.: Paul
Morency, WTIC Hartford; Harold Essex,
WSJS Winston-Salem; P. A. Sugg, WKY Okla-
homa City; Joseph E. Baudino, KDKA Pitts-
burgh; John H. DeWitt Jr., WSM Nashville,
and H Quenton Cox, KGW Portland, Ore.

SWEZEY’'S REPORT

TEXT of letter sent Friday to all NBC radio
affiliates by Robert D. Swezey, WDSU New
Orleans, chairman of the NBC Radio Affiliates
Committee, and Harold Essex, WSJS Winston-
Salem, N. C., secretary-treasurer of the com-

‘mittee (see story page 71):

To the NBC radio affiliates:

Pursuant to the instructions of the NBC
radio affiliates meeting in Chicago on July 27
I appointed Mesasrs. George Norton, Paul
Morency, Clair McCollough and Robert Hanna
to supplement the officers of the committee
for the purpose of talking with General Sarnoff.
As I understood that it was the desire of the
group to have this meeting held promptly [
scheduled it with the General on Thursday,
July 30th. Due to the shortness of notice and
other complications three members of the aug-
mented committee were not able to attend the
meeting.

Our group of five met with the General in
his office at 11 o’clock on Thursday morning.
Our discussion continued through lunch and
until mid-afternoon. During the latter part
of the conference we were joined by Messrs.
Frank White, Harry Bannister, Bill Fineshriber
and Ted Cott.

We advised the General of the developments
in the Chicage meeting and spoke with him
candidly concerning the tenor of that meeting.
The General was equally frank with us., He
gave us his complete assurance that it was his
firm intention to place the radio network of
NBC in the undisputed number one position.
He told us that he had his hands on the
wheel; he would not be hurried in his appoint-
ment of a replacement for Frank White and
that such a designation would probably not
occur until the first of the year.

The General spoke at some length about the
future of the radio broadeasting industry and
the serious problema which are facing both
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network and affiliates at this time. He told us
that he welcomed constructive suggestions
from the affiliates. The General has already
assigned varions members of his staff to a de-
tailed analysis of these problems and the
framing of plans and proposals to be presented
to the next full meeting of our affiliates group.
This task is not a simple one and will require
several weeks’ work on the part of the NBC
staff. It has been suggested that your com-
mittee meet with the NBC group early in
September for the purpose of reviewing with
them in a preliminary fashion the results of
their efforts.

The earliest feasible time for another full
meeting of our group appears to be Wednes-
day, September 16. The General has agreed
that, since the sense of the last meeting in
Chicago was to hold a subsequent one there,
he will meet with us in Chicago. It is the
opinion of your committee that this meeting
will consider matters of utmost importance to
the future of our business.

The General made it clear that leadership
in radio broadcasting requires the joint efforts
of the network and affiliates. He stressed the
point that for the long run, neither can hope
to succeed without the other. General Sarnoff
will be prepared to outline the specific steps
which in his opinion must be taken by both
in order to achieve the desired goal.

Your committee recommends and urges that
wherever possible ownership as well as man-
agement be represented at the meeting in
Chicago. You will be advised shortly of the
exact time and place of the meeting.

[Editor's Note: Original date for the fall

meeting was Sept. 16, but difficulty in com-

leting hotel accommeodations for that date
orced the change to Se t.a %;’s A subsequent

letter will be sent to explaining the
change.]

General Tire Reports
Fiscal Standing Up

GENERAL TIRE & Rubber Co., Akron, Ohio,
which owns General Teleradio Inc. (Yankee
and Don Lee Networks, WOR-AM-FM-TV New
York and the largest stockholder in MBS),
reported net sales of $95,925,457 for the six
months ending May 31. Report, which covers
all subsidiaries but does not include the radio-
TV properties, showed that net profit after
taxes for the company’s first half of its fiscal
year was $3,482,750, compared to 1952's first
six months’ $2,946,246. ‘This was equal to
$2.73 per common share (with 1,205,953 out-
standing) versus $2.30 per common share on
1,199,169 outstanding same period last year.

MBS Ups Alma Graef,
Names Johnson to Succeed

ALMA GRAFF, manager of Mutual’s sales
service department, has been named manager
of commercial operations for the network, and
Katherine Johnson,, assistant manager of sales
service, has been appointed to succeed her, Roy
Danish, director of the department, announced
last week.

E. J. Saulpaugh Dies

EDWIN J. SAULPAUGH, 54, supervisor of
continuity acceptance for the DuMont TV Net-
work, died of a heart ailment last Wednesday.
He was a staff director for ABC in 1941. From
1944 to 1947, while associated with Hutchins
Adv, Co., he was a producer-director of Phil-
co’s Hall of Fame. He joined DuMont in 1950.
His wife, Dassah Saulpaugh, survives.
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Day and night, figures tell the story. In
Memphis and the Mid-South it’s WMCT!

National Representatives The Branham Co.
Memphis ONLY Channel 5 + Memphis

TV Station Affiliated with NBC
WMC  WMCF  wMCT Owned and operated by

THE COMMERCIAL APPEAL
Also affiliated with CBS, ABC and Dumont
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MUTUAL MOVES DEADLINE TO AUG. 21
FOR AFFILIATE ACCEPTANCE OF PLAN

MBS Vice President Pete Johnson says three-week extension will
give affiliates time to study Mutual’s hours-instead-of-money plan
and expresses confidence ‘enough’ of them will accept. Some 100
‘pay’ affiliates already have accepted, he says.

DEADLINE by which MBS affiliates must
notify the network of their acceptance of its
new plan of option time and station compensa-
tion [B®T, July 27, 20] for it to become effec-
tive Oct. 1, has been extended from Aug. 1 to
Aug. 21, E. M. (Pete) Johnson, MBS vice

president in charge of station relations, revealed
Thursday.

Admitting the original date had been “un-
realistic,” Mr. Johnson said Aug. 1 had been
chosen because of commitments to talent
optioned by Mutual for the expanded network

market.

Atlanta’s best buy, by far.
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WGST is a “natural” for best sales results in the booming Atlanta
For 30 years WGST has been serving listeners with the type
programs they want most to hear.

and top drawer merchandising support and you’ll see why WGST is

Add to this complete coverage

NATIONAL REP,
JOHN BLAIR
IN SOUTH EAST
JAMES S. AYERS

programming called for by the proposed plan,
the talent asking for 60 days in which to seek
other employment for fall in case the plan
should not be carried out. Most of these com-
mitments have been adjusted to give the net-
work an additional three weeks in which to
secure the station endorsements needed to put
the plan into effect, he said.

Reporting that “about 100” of the networks’
“pay” affiliates already have accepted the pro-
posed changes in their affiliation contracts with
Mutual, Mr. Johnson said many others have
indicated they will sign the revised agreements
as soon as station officials now on vacation
return to their offices or as soon as board meet-
ings can be arranged in cases where board
approval of such changes is a necessary pre-
liminary to signing the new network contracts.

In addition to those delays in signing caused
by the summer vacation season, Mr. Johnson
said a number of affiliates have written to ask
how certain phases of the proposed method of
network operation will affect their particular
stations and markets.

Too Early Yet

Noting the affiliates first learned of the new
Mutual plan in a conference call on July 17
and did not receive their copies of proposed
amendments to the affiliation contract until July
21, and that they needed time to study the docu-
ment before writing him, he said the exchange
of correspondence also was time-consuming and
that it is too early yet to expect their final
answers.

Mr. Johnson said he confidently expects ap-
proval of enough stations by Aug. 21 to guar-
antee the proposed plan will go into effect Oct.
1. He defined “enough” as adding up to a sub-
stantial majority of the Mutual rate card, with
the actual number of signed contracts needed
depending on the rate of the stations signing
them. The MBS affiliates in the top 100 mar-
kets would almost make up the quota by
themselves, he noted. The signed contracts
already received, he said, are from a typical
cross-section of MBS affiliates, representing all
types of markets and a normal distribution of
rates.

In essence, the Mutual proposal is that
optioned time from affiliates be cut from nine
to an average of five hours a day, with affiliates
agreeing to broadcast all programs received
from the network during the optioned periods,
sustaining as well as commercial, and, in lieu
of money payments for the network commer-
cials in optioned hours, the affiliates are to re-
ceive 14 hours a week of “highest caliber” free
programs for sale to local or national spot
advertisers.

The Option Outline

The optioned hours outlined in the new
agreement are: Monday through Friday—8:45-
9 am, 1l am.-12:30 p.m,, 2-3 p.m., 5-6 p.m.,
7:30-8:30 p.m., 9-9:15 p.m. Saturday—11:30
a.m.-12:30 p.m., 2-3 p.m., 5-6 p.m., 7:30-8:30
p.m. Sunday—9-11:30 a.m., 1:30-2 p.m., 3-3:30
p.m., 4-5 p.m., 5:30:7 p.m. All times are New
York City times except the 5-6 p.m. hours on
weekdays and the 11:30 a.m.-12:30 p.m. and
5-6 p.m. periods on Saturday which are speci-
fied as local time,

Correspondence and conversations with
affiliates indicate no main objections to the
networks’ proposed revision of its affiliation
contracts, Mr. Johnson reported. The first, he
said, is a fear that Mutual plans to compete with
the stations themselves for spot business; the
second that the network will set its rates below
those of the stations themselves.

These fears are groundless, he stated, since
Mutual could not do either of these acts with-
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out putting itself into bankruptcy. “To put our
proposed plan into operation,” he said, “we are
committing ourselves for heavy expenditures
for programming. The only revenue we can get
under the plan is that received from the sale
of the five hours of network time we will have
under the option. If we were to sell on a spot
basis, that is, to permit an advertiser to buy
only a selected handful of our affiliates, we'd
be cheating ourselves. We just plain can’t afford
to cut prices under the proposed plan. There’s
no way to pass those cuts along to the affiliate
stations; Mutual would have to absorb them
itself.”
Cites Multi-Message Plan

Mr. Johnson pointed out that the same
fears of network competition with its affiliates
for spot business had been expressed when
Mutual first introduced its multi-message plan,
permitting advertisers to share sponsorship of a
number of network programs instead of spon-
soring a single program exclusively. “It didn't
work out that way,” he stated, pointing out that
the advertisers attracted to Mutual by this plan
were either clients of the other networks or had
not used radio at all in recent years.

He noted further that networks always have
had, through their discount structures, the
means of underselling their affiliates, but under
the affiliation agreement proposed by Mutual
there is less risk of price cutting than before,
since the network would be reducing its own
revenue without affecting that of its affiliates, a
“suicidal” practice.

“If, to sell a final time period, we let it go
at a cut rate,” he declared, “we’d soon be forced
to reduce the price of all the rest of our net-
work time to that level. Your cheapest rate is
always your rate card in the long run.”

‘Maybe They Haven't Tried’

Some station executives, Mr. Johnson said,
have objected that in their markets they are
unable to sell programs and therefore would
not benefit from the 14 hours of programs a
week the network plans to give them for indi-
vidual sale. “Perhaps,” he noted, “they can’t sell
programs because they haven’t tried to sell
programs, and if they prefer to concentrate on
selling spots it’s easy enough for them to sell
our programs on a participating basis.”

Commenting on reports of protests against
the Mutual proposal by some of its affiliates,
Mr. Johnson reiterated his belief that these are
based largely on a misunderstanding of the plan
and how it will operate. He reaffirmed his ex-
pectation that, come Aug. 2I, a substantial
majority of MBS stations will have accepted the
new system of network-station relationship em-
bodied in the plan.

A strong affirmative vote for the MBS pro-
posal was registered last week with BeT by A.
Frank Katzentine, owner of WKAT Miami
Beach, who wired this message: “Understand
some of the station operators have objected to
Mutual’s new plan of affiliation. Have studied
the plan as carefully as we can and can’t see
anything wrong with it. It is a daring and fresh
approach, but fresh ideas and daring never hurt
radio. I for one, along with my beloved WKAT,
am going along and will do everything in our
power to make the plan succeed. I thought you
might be interested to know where some of the
oldtimers stand.”

Tam O’Sl;unter Finals

ABC-TV will televise finals of the Tam O’
Shanter world championship golf tournament
in Chicago Aug. 9, 6:30-7:30 pm. CDT as
a co-op feature. Program will be sponsored in
Chicago, Detroit and New York by Florsheim
Shoe Co. Agency: Gordon Best Co., Chicago.
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"Now I'll REALLY
knock 'em dead!”

In Kentucky radio you can overdo a good thing. You can “cut
the cloth” so big that your waste and overlapping get absurd —
because more than half of Kentucky’s sales are made in the
25-county Louisville Trading Area, alone!

Here in this one concentrated area occur 55.3% of Kentucky’s total retail
sales, 59.8% of its drug sales and 51.3% of its food sales!

5000-watt WAVE is powered, priced and programmed for the
Louisville Trading Area alone; and WAVE delivers it intact, with
no waste circulation. To cover the rest of Kentucky, you need
many of the State’s otber 50 stations.

Enough said! Ask your Free & Peters Colonel for WAVE

availabilities, soon.
LOUISVILLE

Free & Peters, Inc., Exclusive National Representatives
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FOUR MORE NAMED
IN NBC SEPARATION

Shea, Horton, Cleary and
Mueller get radio posts in latest

phase of NBC’s radio-TV di-
vorcement.

NBC last week prepared to set its radio-TV
divorcement plan into operation today {Mon-
day) with appointment of three key figures in
the new radic-only organization, at the same
time naming Hamilton Shea as general man-
ager of its New York stations in succession to
Ted Cott, elevated to operating vice president
for the radio network [B®T, July 20]1.

Mr. Cott announced the appointment of
Fred Horton, NBC sales veteran, as director of
radio network sales; John P. Cleary, radio net-
- work program manager, as director of radio

Mr. Mueller

Mr, Cleary

network programs, and Merrill Mueller, for-
merly news editor and commentator on NBC-
TV’s Today program, as radio news and features
executive, a new position.

Yet to be named is the director of the radio
network’s advertising and promotion depart-
ment, which with sales and programs tepre-
sents the units in which radic and TV activities
are being separated.

Mr. Shea, returning to New York to take
over Mr. Coit's former responsibilities as gen-
eral manager of WNBC WNBT (TV) and
WNBC-FM, will assume his new duties some
time this month, the announcement said. He
has been general manager of WTAM-AM-FM
and WNBK (TV) Cleveland. Ernest De La
Ossa will continue as station manager of the
New York outlets.

A successor to Mr. Shea in Cleveland will
be designated shortly, according to Charles R.
Denny, NBC vice president in charge of com-
pany-owned stations, who announced Mr. Shea’s
new role.

Officials said heads of the newly-separated
TV units, not yet formally announced, would
be as indicated earlier: Vice President Charles
C. (Bud) Barry, who has been in charge of
both radio and TV programs, will head TV
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programming; Vice President and Sales Di-
rector George Frey will head TV sales, and
Advertising and Promotion Director Jacob
A. Evans will head TV advertising and promo-
tion.

William H. Fineshriber, Jr.,, who has been
vice president and general manager of the
radio-TV networks, is vice president in charge
of the radio network while John K. Herbert,
who has been vice president in charge of both
networks, is vice president in charge of the
television network. NBC's “service” depart-
ments are not being separated and will con-
tinue to service both radio and TV.

ABC Plans Area Network
Of Nine Video Stations

A NINE-CITY regional TV network is being
organized by ABC-TV in the western states and
plans are to have it in operation by Oct. 1.

Robert E. Kintner, ABC president, has
placed Donn B. Tatum, ABC-TV Western Di-
vision director of TV, in charge of the project.
Besides owned and operated KECA-TV Holly-
wood and KGO-TV San Francisco, the regional
network will include affiliate KFMB-TV San
Diego and stations in Fresno, Bakersfield,
Seattle, Portland, Salt Lake City and Denver.

Many factors, including rate structure, are
yet to be worked out before the network
starts, Mr. Tatum said. Eventual expansion
of coverage to include TV stations in other
western cities is planned.

ABC-TV will establish Hollywood and San
Francisco sales offices for syndication of film
properties.

KMMT (TV), KOIN-TYV Join
CBS-TYV Affiliates List

ADDITION of KMMT (TV) Austin, Minn.,
and KOIN-TV Portland as affiliates of CBS-TV
was announced Thursday by Herbert V. Aker-
berg, CBS-TV vice president in charge of station
relations.

KMMT (TV), which operates on Ch. 6,
joined the network as a primary, non-inter-
connected affiliate on July 15. The station is
owned and operated by the Minnesota-Towa
Television Co., with L. L. McCurnin as general
manager.

KOIN-TV (Ch. 6) will join CBS-TV as a
basic interconnected affiliate, effective Oct. 15.
Owned and operated by the Mount Hood Radio
& Television Broadcasting Corp., the station is
directed by General Manager Howard Lane.

CBS Signs Red Skelton
To Radio-TV Contract

AFTER several months of negotiations, CBS
last week signed Red Skelton to a long-term ex-
clusive contract covering both radic and tele-
vision.

Although the money involved and terms of
the agreement were not revealed, it was under-
stood the contract favors live over film TV,
The comedian had been a holdout because he
wanted to do his TV shows on film.

Contract negotiations were handled by How-
ard S. Meighan, CBS Inc. vice president; J, L.
Van Volkenburg, CBS-TV president; Harry
Ackerman, CBS-TV West Coast vice president
in charge of network programs; Bo Rcos, Mr.
Skelton’s business manager, and Freeman
Keyes, Chicage agency executive and packager

_of the Red Skelton Show.

PERSONNEL RELATIONS —

AFTRA APPROVES
‘ACTION’ IN FIGHT

Petrillo’s ban on dual AFM-
AFTRA membership brings
AFTRA approval of ‘affirma-
tive action’ at its national
convention in Hollywood, but
nature of the ‘action’ is not ex-
plained.

AMERICAN Federation of Television & Radio
Artists ended its national convention in Holly-
woed July 26 and authorized “affirmative ac-
tion"” by locals if AFTRA’s jurisdictional fight
with American Federation of Musicians is not
settled peaceably. The nature of such “affir-
mative action” was not further defined.

AFTRA National Executive Secretary George
Heller, at a news conference after the four-
day convention, declined to elaborate on just
what was meant by “affirmative action” in the
dispute which followed AFM President James
C. Petrillo’s order to AFM members holding
AFTRA cards to resign and stop paying dues
to the talent union [BeT, July 13, 6]. He did
hint, however, that some joint AFTRA-AFM
members are ready to challenge Mr. Petrillo’s
edict.

Mr. Heller said AFTRA is seeking “amicable
resolution of the conflict” with AFM.

Asked if he would try settlement by personal
negotiation with the AFM president, Mr. Heller
replied he was always ready to talk to Mr.
Petrillo, but was not actively seeking such a
meeting.

On another phase of inter-union relations, the
convention delegates told AFTRA's national
board to continue its cooperation policy with
the International Brotherhood of Electrical
Workers concerning dual - capacity workers

‘(i.e., announcer-engineers, etc.).

Committees were set up to study problems
concerning transcription, including a new re-
cording code. The Los Angeles local proposed
a new recording fee schedule which would
raise featured soloists to $50 a side and pay
additional fees for subsequent 200,000-side sales
units after the first 200,000.

At the news conference, Mr. Heller said
earlier reports of possible merger between
AFTRA and Screen Actors Guild were mis-
interpretations of his words. He said that while
AFTRA, by cooperative agreement, represents
SAG members in various cities, “We've got
enough to do taking care of our present mem-
bership.” He left the door open, however, by
saying if “any other group” wants affiliation
and comes to AFTRA with plans worked out,
“we’ll certainly listen.”

After a marathon seven-hour session, in
which three Los Angeles local members, sus- -
pended for one year for failure to answer ques-
tions of a House Un-American Activities sub-
committee [B®T, July 13, June 22}, pleaded
their case from the convention floor, the dele-
gates overwhelmingly (151 to 16) voted to up-
hold the local’s action. Mr. Heller said if the
three, Libby Burke, Shimen Ruskin and Murry
Wagner, were to answer the questions before
the end of the year, their cases might be re-
considered.

Unanimously re-elected president of AFTRA
was Alan Bunce, New York. Frank Nelson,
Los Angeles, was elected first vice president.
Don Hirsch, John Gannon, Vinton Hayworth,
Janet Baumhover, Ernie Winstanley, and Bob
Bruce also were elected vice presidents; Bruce
Grant, recording secretary, and Conrad Nagel,
treasurer.
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WREC

All stops are out when you hit the
Memphis Market via the WREC route.,
Memphis No. 1 Station has the power
and prestige to cover every town and
hamlet in this rich 76-county market,
High quality programming appeals to
the “Better Half” audience in metro-
politan and rural areas. One schedule
gets BOTH when you select the station
where all your best customers meet.
(WREC has the highest Standard Audit
& Measurement Report and Hooper
Rating of any Memphis Radio Station).
The cost? 10% LESS, per thousand
listeners, than in 1946.

MEMPHIS NO. 1 STATION
REPRESENTED BY THE KATZ AGENCY

AEEILIATED WITH CBS RADIO, 600 KC—5000 WATTS
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General Electric to Supply Amplifiers

and Antennas for ABC's Power Boost
to Maximum Allowed by FCC

The American Broadeasting
Company will boost effective
powers of its five television sta-
tions to the maximum allowed
by the Federal Communications
Commission, using equipment
the General Electric Company
will supply under a contract in
excess of $1,000,000 announced
recently.

WABC-TV,ABC’sNew York
key station, and KECA-TYV,
ABC'’s Los Angeles station, will
increasetheir Effective Radiated
Power to the maximum allowed
by the FCC. The ABC stations
in Chicago, Detroit and San
Francisco will be authorized 316
kilowatts. The entire ABC
power increase program will

culminate early in 1955.
First step in the long-range |

eampaign to extend the service
of ABC's stations (already aec-
complished at WABC-TV and
KECA-TV) will be the installa-
tion of G-E 20-kilowatt ampli-
fiers in all five stations replacing
their present 5-kilowatt units.
Second step will be installation
of new G-E antennas in four of
the ABC stations. The WABC-
TV antenna will not be ex-
changed, but will be modified.

The final step in the ABC
“superpower’ program will be
installation of G-E’s first 50-
kilowatt amplifiers in ali five
stations. These units will pro-
duce the most powerful VHF
transmitter built. They will be
more than capable of providing
maximum powers Lo be author-
ized by the FCC.

G. Edward Hamilton. Eastern Division Television Engineer for ABC, inspects the aural’
cubicie of & new General Electric 20-KW Amplifier.

ONE OF ABC's NEW G-E AMPLIFIERS GETS FINAL FACTORY TEST

G-E engineers are shown here at work on one of five new 20-kw high
channel amplifiers earmarked for early delivery to owned and operated
ABC-TV outlets. Each G-E unit is thoroughly tested prior to ship-
ment. Pictured are (. to r.) Stan Barkauskas, Eugene Haas, Wilford
Smith and Project Foreman, Donald Reed.

N. Y. District Manager rates a
“"Magna Cum Laude’ on ABC sale

Key General Electric figurein
the ABC super power program
is Charles J. Simon, New York
e City’s district
 sales manager on

2 broadecast equip-

5

ment since 1951.

. Simon gradu-
j ated Magna
Cum Laude
B.E.E. from
Syracuse University nearly
eleven years ago and, since then,
has pursued a business career
with equal distinetion. Sales
credit for equipping Studios 2
and 3 at ABC’s New York Tele-
vision Center plus complete stu-
dio and master audio control
systems in New York, Chicago
and Los Angeles ABC outlets
also belongs to Mr. Simon.

C.J. SIMON

In 1948, as Supervisor of
Commercial Equipment Fieid
Engineering, Simon was respon-
sible for the installation and
service of every General Electric
FM, AM or TV stationinstalled!

His background of essential
military government work, ra-
dar, and extensive electronic
field engineering ranks Charles
J. Simon near the top of “best
qualified men” to handle the
multiple problems of TV station
installations.

Mr. Simon maintains head-
quarters at Room 3103, General
Electric Company, 570 Lexing-
ton Avenue, New York City.

GENERAL &3 ELECTRIC
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e Box-office television -- where it stands, where it’s
going: A special BeT situation report. Page 82.

e Why you can’t project ratings and circulation
figures in the Nielsen Coverage Survey. Page 86.

Television public service:

HOW TV KEEPS OHIOANS POSTED
ON STATE AFFAIRS

AFTER 29 consecutive weekly telecasts, Report From the State
Capitol, public service feature of WSPD-TV Toledo, has proven
that television can be a potent educational force for state govern-
ment, as well as national politics.

The Saturday telecasts, 12:30-12:45" p.m., have taken Toledo
area viewers behind the scenes of their state government in action
through unrehearsed and often controversial discussions with state
legislators, high state government officials and department heads.

Until now, the workings of the Ohic General Assembly and
the duties of state officers have been something of a mystery
to the average citizens.
state government and understanding of the problems, has been
achieved, according to comments from viewers.

Republicans and Democrats

Report From the State Capitol was launched last Jan. 3, three
days before the 100th Ohio General Assembly convened in Colum-
bus. The broad panel includes five state representatives and two
state senators from Lucas County, (five Republicans, two Demo-
crats) two of whom appear weekly to explain legislation and to
predict what will happen to bills of importance.

In addition, guests have included the state attorney general,
secretary of state, licutenant governor, state auditor, speaker of
the House of Representatives, members of the Ohio Turnpike
Commission, a member of the Ohio Un-American Activities Com-
mission, two of Ohio’s women legislators, the chairman of the Ohio
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Through television, a greater interest im

Sesquicentennial Commission, the state highway department di-
vision engineer and many others.

The program originates in Toledo, which means the guests
must make personal trips to Toledo on a Saturday morning. None
have hesitated, even though most are pressed for time.

The success of the telecast is due to the fact that ambiguous
questions are avoided. Instead, a direct and often pointed ap-
proach is utilized constantly, with no punches pulled. As a
result, the viewers get a much clearer understanding of the subject.
When legislators of different political parties are on the same pro-
gram, they are “needled” into arguments. No holds are barred,
except that of good taste, and technicians often are forced to
hold up signs, “Don’t pound the table!” when the debate rages
hot and heavy.

Old Formula, New Application

There is nothing new about the formula. Meet the Press has
used it for years. But it is an approach to discussing local and
state problems, for which there appears to be a great nation-wide
need in television scheduling. For example, with a state budget
in Ohio of nearly a billion dollars, a frank and outright discussion
of just where the money is coming from, where it’s going, and how
it is being wasted, if it is, can do more in one 15-minute segment
than columns of itemized figures. Report From the State Capitol
did that recently with two legislators agreeing that millions of
dollars are being wasted in Ohio through “pork-barrelling” in which
they admit participating because of lack of public opinion and
information.

Before being invited on Report From the State Capitol, guests
are being warned that the questions will seek out factual informa-
tion and not provide a spring-board for personal propaganda. Of
course it works, although to many participants it is a novel—
and refreshing approach.
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By Earl B. Abrams

WILL A BOX-OFFICHE

“HELLO, I would like to see ‘Moulin
Rouge’ this evening. Thank you.”

The speaker then hangs up the telephone
and settles back before his giant 27-inch TV
screen (or maybe just his old 10-inch peep-
hole). After being switched on, the screen
is covered with a maze of squiggly lines.
But, sure enough, in a2 moment, the lines
clear and the world of Toulouse-Lautrec
appears in the living room of Mr. and Mrs.
America.

Thus, according to the promises of the
promoters of subscription television, would
TV set owners see productions and events
that are too expensive for advertising spon-
sorship over “free TV”—first run movies,
Broadway revues, high class drama, sports,
opera, education.

According to every survey that has been

synonymous with subscription-TV, last year
asked the Federal Communications Com-
mission to establish pay-TV on a com-
mercial basis. Two weeks ago, Rep. Carl
Hinshaw (R-Calif.) introduced a bill in
Congress which would specify by law that
subscription-TV (as well as theatre-TV) is
a common carrier tvpe of operation. This
means that the FCC would be empowered
to set rates, establish returns on invested
capital, and in general deal with the pay-
as-you-see principle in the same manpner it
treats the AT&T, Western Union and the
overseas communication systems. In both
instances, some sort of hearing will be held,
and the answers to a lot of questions should
be known.

The idea of paying for what comes over
the air is not new. Most foreign broad-

PREDICTION that FCC approval of the
principle of pay-as-you-see television will
be forthcoming shortly, probably within
a year, was made Tuesday by Millard C.
Faught, economic consultant, speaking
at a luncheon given by Zenith Radio
Corp. to preview to New York news-
men a new 15-minute film presenting the
story of “Phonevision,” Zenith brand of
home box-office TV.

Asked the basis of his statement, which
he emphasized was a purely personal
opinion, Dr, Faught said in authorizing
subscription television FCC would be
“cooperating with the inevitable.”

He repeated the now familiar argu-
ments that box-office TV would augment,
not supplant, commercial telecasting;
that the collection of fees from the view-
ers for programs not otherwise available
because they are too expensive (sports
events) or have too limited an audience

{opera, ballet) to appeal to advertisers,
would help both the TV broadcaster by
increasing his income, and home viewers
by giving them more kinds of TV pro-
grams to choose from.

Dr. Faught said that newspapers col-
lect five cents from subscribers for each
ten cents received from advertisers and
estimated that TV broadcasters would
receive an even greater share of their total
revenue from viewers come the time when
subscription-TV is added to the present
commercial service. Phonevision, which
no longer depends on telephone lines but
includes alternate methods of unscram-
bling mixed-up sight-and-sound broad-
casts in the homes of subscribers, or some
other variety of pay-as-you-view TV, will
make it economically feasible for stations
to operate in markets too small to pro-
vide for profitable operation from adver-
tising revenue alone, he declared.

made by subscription-TV enthusiasts, at
least seven (or eight or nine) out of 10
people say they will gladly pay $1 (or more)
to see in their homes on their TV receivers
the Rose Bowl, the World Series, the Metro-
politan Opera, a championship fight, Tos-
canini. . . .

Whether these surveys would pan out if
subscription-TV were authorized, no one
can say. Before a subscription service can
be adopted, a lot of other questions need
answering,

Chances are that some answers will be
projected soon. The whole problem of box-
office television is due for airing, either
before the FCC or the Congress, perhaps
before both.

Zenith Radio Corp., the Chicago radio-
TV manufacturer whose name is almosl

Page 82 ® dugust 3, 1953

casting systems work on that principle—
the listener or viewer pays a tax each year
on his receiver. In the U. 8., however,
broadcasting grew as a free system; the
only money the audience has to pay out
is the cost of a radio receiver or a television
set.

But, even here the idea of a home box-
office has intrigued many. Before World
War II, the idea of “pig squeal” radio had
the backing of some on the fringes of broad-
casting—notably William Benton and his
Muzak Corp. Muzak supplies uninter-
rupted music sans commercials to public
places (such as restaurants) over leased
wires. The premise was that a substantial
number of people would pay to receive this
service in their homes. And, of course, that
there were definite “high type” programs

which many people would pay for—but
which were not for regular broadcasting
because they lacked the mass audience which
attracts advertisers who pay the biils.

Technically, the idea was to introduce
a harsh note into the broadcast so that only
those equipped with a device to remove
the “pig squeal” could enjoy the unmarred
program. Subscribers would pay a month-
ly sum for this benefit. Non-subscribers
would tune to the station and get only the
cacaphony.

But the war came along, and new radio
ideas were frozen. Meanwhile, the ex-
advertising mogul became a U. S. Senator,
found other interests (Encyclopaedia Bri-
tannica) and pay-as-you-listen radio seemed
to be stillborn.

After World War II, television rushed
upon the American scene and became the
bright new world of broadcasting. Its
growth was phenomenal, particularly in
receiver sales. Today, in what is actually
only five full production years, there are
more than 25 million video receivers in
the hands of the American public.

Yet, even with the steady climb of TV
sales the proposal for a home box-office—
this time applied to TV—has been renewed.
The claim is made that TV can never at-
tain commercial success unless the sponsored
programs can be supplemented by subscrip-
tion fees from TV set owners. More re-
cently subscription-TV has been presented
as the saving medium for sports, motion
picture attendance, educational TV, and
many other types of entertainment and
education which—it has been claimed—
are suffering from TV competition.

One of the first such voices was that of
Comdr. Bugene F. McDonald. The irre-
pressible Comdr. McDonald, president of
Zenith Radio Corp., began to boom sub-
scripiton-TV in 1947. It got to the point
where Zenith formally offered licenses to
other manufacturers to put devices into
their sets so they would be ready for sub-
scription television as soon as it was author-
ized.  Zenith said manufacturers wouldn’t
have to pay any royalties until its Phone-
vision system was authorized.” But none
of the major manufacturers bought the
deal. Zenith even went further. It set up
a station licensing and booking company to
license transmitting equipment, arrange for
fees, and to supply programs for its as, yet
unauthorized Phonevision system—and sold
stock, initially only to Zenith officials. Tele-
vision Entertainment Co. (TECO), the com-
pany formed for this purpose, went on the
over-the-counter market in April 1950 at
$10 per share, and according to the latest
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BE ADDED TO U

reports is selling for $16-$18. subscriber was to pay. Skiatron, an off- the test T ¥ . Another

Phonevision, as it was first publicized, shoot of the British-American combine (now family orde vice during the 90
worked along these lines: A regular tele- dissolved under a consent decree) formed days. 3
vision station would send out a scrambled to promote a TV system using no cathode Many gfetd hicago test families had
signal which would show up on all TV sets ray tubes, proposes that subscribers order never seg J { the 90 pictures which
in its area as a mess of wriggly, out-of- fee programs by using an IBM-type coded Zenith gn though they were
focus lines. Subscribers would have a wire card to be sent through the mails or bought all at leas rs old. According to
running between their telephones and their at the corner drug store or supcrmarket. Zenith, 209 ( ilies, chosen so they
TV receivers and, should they desire the Telemeter, tied in with movie interests, plugs would be proper Y ned economical-
program, they would call up a special that it is the only system where cash is paid Iy, educationally g% not seen all
Phonevision operator and “order” it. A in advance; it proposes a coin-box device before. This a\g, Zenith sur-
“decoding” signal would then be transmitted attached to TV receivers—similar to the mised, an untaf ﬁ)quet which

r

through the telephone line to the TV re- old-fashioned gas meter attachments. is not reached st runs, up-
ceiver and, presto, the picture would be Early in 1951 under the aegis of Zenith town first runs, , neighborhoods
clear. Radio Corp., which laid out $600,000 for and drive-ins.

The use of the telephone was considered the equipment, a 90-day test of 300 Chicago What; this hom| : ce might addup to
the best means of transmitting the decoding families was made. The Chicago guinea Was calculated }emth— ing its results
signal and also for billing purposes. It pigs were given a choice of 90 first run ©n the Bing CraSby-Barry Fitagerald “Wel-
was also emphasized that the use of the movies (but none made later than Septem- Come Stranger™ plcn;.r “Weicome Stran-
telephone for this purpose would have no  ber 1948) at a charge of $1 per order. Some ger” grossed 3$6.1 rrglllon inf the several
effect on its ordinary use for communi- jnteresting results were devcloped, and al- Years of exhibi;i theatgys. Based on
cations. though the definitive study made by the the percentagg 2 Bfionevision test

No sooner had Zenith begun grinding National Opinion Research Council of the families who 0 U out of the 300)
the promotional gears than two other com- . of Chicago still has not been released, “Welcome St have grossed
peting forms of subscription-TV hove into  7enith has made some results public. almost $3 milli same proportion
view. One was Subscriber-Vision, a prod- of the then 13 2i51W set owners had
uct of Skiatron Electronics & Television it been show \Q pay-and-look
Corp. The other was Telemeter, a product video, Zenith && Thl was Based on the

It appears that the “average” family in
the test saw 1.73 movies a week. This com-
pares, said Zenith, with the national average

of the International Telemeter Corp., half- - proposed ecaho 3 ) tha tb‘,e producer of
owned by Paramount Pictures. of 0.47 movies per week. the program Woult-ge S0 e station
Both used the same scrambled picture One of the Zenith families chose 74 out and Zenith spli ) cents.

principle but had different ideas on how the of the 90 movies in the three months that In February titioned the

BROADCASTING ® TELECASTING August 3, 1933 ¢ Page 83



WOOD again proved your
best buy“in the greater
Grand Rapids area

*As horne out by 1952 SAMS report covering circu-
lations for all Grand Rapids stations. Here are the
nutshelled figures . . . read ’em and reap.

DAY
\vieXe]?) 5060000000000000000000000000000000 72,014 Families
Network Station No. 2.......cceeeeneennans 47 954 Families
Network Station No. 3....,cvvivencccennens 34,712 Families
Independent Station No. T....c.cvvveeennnns 26,773 Families
Independent §Iut30n No. Z.veiiinnsennsnannn 19,540 Families
NIGHT
WOOD . iiiiiiieienasasooetanasastsnneans 56,862 Families
Network Station Mo, 2......ccnueveneecnens 35,824 Families
Network Station No. 3.... . iiiviiniiennnns 29,628 Families
Independent Station No. 1...........o.ue.n. Daytime Onily
Independent Station No. 2...........00nene. Daytime Only

Not only is WOOD top dog in circulation; the cost
per thousand story is even better.

At night, WOOD is more economical than any other
‘'station for all service from one-half hour to
chainbreaks.

Daytime, WOOD is more economical than any other
station for all service from one-half hour to chain-
breaks save one type service on one station.

Az always, your best buy in WOODland-AM is WOOD

GRAND RAPIDS, MICHIGAN

Grandwood Broadcasting Company

NBC — 5,000 Walts
Associated with

WFBM-AM and WFBM-TY — Indianapolis, Ind., WFDF — Flint, Mich,

WEQA — Evansville, Ind,
National Represeniatives: Katz Agency
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FCC to authorize Phonevision as a com-
niercial broadcast service. Its document
indicated that Zenith had given up the idea
of using only telephone lines; it said that
Phonevision could be used in conjunction
with other means of decoding and billing.

Since then the petition has laid dormant
at the FCC. When it might become live
is conjectural. At the present, the Com-
mission’s entire efforts are being concen-
trated on TV application processing and the
issue of color TV. However, for the first
time in its 19-year history, the FCC has
received a bonanza from Congress—$7.4
million for fiscal 1954, with $1 million ear-
marked for TV application processing.
Some people consider the Zenith petition an
application, and thus—with an increased
staff—the Commission might very soon
open up on the request for fee broad-
casting.

The Commission’s attitude toward sub-
scription television has been indicated once.
That was when Zenith originally asked for
permission to hold the Chicago tests, and
the FCC refused to give its permission with-
out a hearing. In setting the demonstration
application for hearing, the Commission
asked Zenith to answer these questions: (1)
Whether Phonevision should be classified
as a common carrier or a broadcast service.
(2) What Zenith’s relationship to TECO
is and what both their relationships would
be to stations transmitting Phonevision, sub-
scribers, program suppliers and telephone
companies.

But beyond that there have been other
questions raised. One of the foremost is
whether subscription-TV will be a monopoly
of one station in each city, or whether all
TV stations may switch to a kind of closed
circuit broadcast service at will.

Commeon Carrier

If Phonevision—or the other subscription-
TV services—is classed as a common carrier
service {and that seems to be the import
of Rep. Hinshaw’s bill) it would give the
FCC regulatory powers over fees and rates.
It also implies that pay-TV would have to
use common carrier frequencies, although
this point has.not been clarified by Mr.
Hinshaw.

This is hardly what subscription-TV pro-
ponents are seeking. Basic to their thinking
is that the scrambled signals will be broad-
cast by an existing TV station (or stations)
in the broadcast band receivable by all the
25 million receivers now in use—but in “jit-
tered” form. By paying, through one of
the various means offered, the viewer would
then get his picture cleared up. Therefore
the potential “box-office” for which Zenith
and the others are spending so much promo-
tional effort is the vast number of individual
TV receiving sets. If, through legislation
or otherwise, subscription-TV becomes 2
common catrier operation, each one of these
sets would be an utter cipher in that scheme
of things—unless converted. More obvi-
ously, a second set, tuned to the common
carrier frequencies, would have to be pur-
chased by viewers who waiit the promised
“better” programs and are willing to pay
for them.

It has been Zenith’s consistent contention
that pay-as-you-see television would be a
supplementary service to commercial tele-
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casting. Some proponents have suggested
that a TV station would possibly broadcast
to the general public in the morning and
early afternoon, switch to subscription-TV
for a matinee, return to general broadcasting
for the remainder of the afternoon and early

evening, and for the prime evening time, go |

back into fee-TV.

In fact this prospect has been touted more
and more recently as the savior of uhf tele-
vision. Since there is some thinking in ad-
vertising circles that TV may be economical-
ly possible in no more than the top 150 to
200 markets, subscription-TV protagonists
have begun holding out pay-TV as the means

by which stations in the smaller markets |

(and they are mostly uhf) might keep their
books in black ink.

Generally speaking, broadcasters have .

been lukewarm to the idea. But they also
have been Milguetoasts in their opposition.
Perhaps the strongest dissent to pay-TV
came from Brig. Gen. David Sarnoff, RCA-
NBC chairman. Speaking at the 1953
NARTB convention in Los Angeles last
April, Gen. Sarnoff flatly declared that pay-
as-you-see television will never become a
national service. He said it was the “nega-
tion” of the fundamental principle of Amer-
ican broadcasting—freedom to listen and
freedom to see. He warned subscription-
TV would invite more government regula-
tion. He said it was.conceivable that some
local communities might have subscription-
TV, but, he declared: “I am convinced
that television broadcasting, like radio broad-
casting, can solve its economic problems
without a cash box in the home.”

Early this year, a vigorous objection to
subscription-TV was entered by H. W. Sla-
vick, general manager of the Scripps-Howard
WMCT (TV) Memphis, and a member of
the NARTB’s committee on subscription-
TV.

$7 Billion a Year

Mr. Slavick said it would be “disastrous”
to the public to have subscription-TV. Sup-
porters of subscription-TV “have propa-
gandized to the effect that the television in-
dustry as it now is can’t foot the bill, which
is absurd. The scheme they propose would

. . cost the public about $7 billion a year.”
He also declared that the fee-TV idea is
contrary to the concept that broadcast chan-
nels are a natural resource belonging to the
people and to be used in the best interests
of the public.

NARTB’s committee also includes Paul
Raibourn, KTLA (TV) Los Angeles, which
is owned by Paramount Pictures, and Clair
McCollough, of the Steinman stations in
Pennsylvania. Mr. Raibourn, whose Para-
mount Pictures also has a half interest in
International Telemeter Corp., is chairman.
The committee has submitted one prelimi-
nary report to the TV Board of NARTB,
but that was only a description of the various
types of subscription-TV.

" ABC President Robert E. Kintner made
a less-than-optimistic estimate of subscrip-
tion-TV when he was testifying during the
FCC hearings on the ABC-United Para-
mount Theatres merger. On the assumption,
he said then, that TV will become better and
better he saw no need for pay-as-you-see
TV. He also hazarded the guess that when
people were willing to spend money to see
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And now

the ‘Single Rate” applies!*

Nighttime radio schedules on WOOD are now a
smarter investment than ever because:

1 You buy nighttime at same. price as daytime, and
what a cost-per-thousand picture that will give you!
Just check your SRDS and your SAMS report . ..
yvou’ll see what we mean by a “real sleeper buy” in
the rich Grand Rapids market.

2 You pet a “bonus”, too! The Katz sponsored
Pulse Study of 18 TV cities reveals number of radio
sets in use at home is about the same at night as
in daytime; but-— get this—at night there are
more people listening to each set. Daytime radio has
a peak at 10:00-11:00 AM when 365 people per 1,000
radio homes are listening; at night, the peak is 8:00-
9:00 PM with 517 listeners per 1,000 radio homes;
the figure never goes below 431 from 6:00-10:00 PM.
Tt’s poppa home from work who makes the difference.

*Literally, an exception — Class B is from 11:8¢ PM
to 7:00 AM.

GRAND RAPIDS, MICHIGAN

Grandwood Broadcasting Company

NBC — 5,000 WaHs
Associated with

WFBM-AM and WFBM.TY — Indionopaolis, Ind., WFDF — Flint, Mich.

WEOA — Evansville, Ind.
Nafional Representatives: Katz Agency
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entertainment, they would not remain at :
home. |

Privately, broadcasters have not been |
backward in their objections to the pay |
principle. Most agree with Gen. Sarnoff's |
premise that American broadcasting is based
on the “free” principle. Others, thinking I ,
in operational terms, shudder at the prob- :
lem of switching from “free” to pay TV dur-
ing the course of a broadcast day. “How are |
you going to keep your audience?” is one |
question that is asked. One broadcaster |
said: “I’d sure hate to try to sell adjacencies |
for that kind of an operation.”

That the subject of pay-TV is good for |
plenty of discussion has been amply demon-
strated. Millard C. (Tex) Faught, New York
economic consultant, has for months barn-
stormed the luncheon circuit in behalf of
subscription TV. One of Mr. Faught's prin- |
cipal clients is Zenith. (For Mr. Faught's |
latest speech, see box, page 82.) |

Zenith has an attractive 12-page book- |
let describing Phonevision, and also offers
a 15-minute 16mm film on the subject for
community or service groups, luncheon
clubs, lodges, schools or churches—agratis.

’I:he other subscri]qtion. television com- | By ARTHUR C. NIELSEN
panies have not b.een idle in the promotion | President, A. C. Nielsen Co.
sweepstakes. Skiatron, after almost two | X
years of testing its coded-card system in [ THE USER of local or spot broadcasting
conjunction with WOR-TV New York, ran | (radio or TV) usually faces a difficult
a series of public, closed circuit demonstra- | problem in 'determining, for any given
tions in New York during one week in June. ! program or time period, the fotal number
In an announcement following the close of ; of homes reached in the entire area served
the demonstrations, Skiatron President Ar- ; by the station.
thur Levey said that 93.6% of the audience This basic problem exists primarily be-
indicated they were willing to pay a “nomi- | cause, with a few exceptions®, local broad-
nal” fee for “outstanding TV programs not | cast research is confined to an “inner area”

in the measured area.

avdience figures, making the medium harder to sell.
resentatives Assn., protesting against this unfair situation, asked
the researchers to explain to their subcribers exactly how their
avdience figures should and should not be used [BeT April 20]. The
following statement on the propriety of projections is taken from
the NCS Subscriber Manual which went into the mails last week.

now otherwise available.”

Skiatron Wiil File

Skiatron has said that it, too, will petition
the FCC to authorize subscription TV.

| (generally the city in which the station is
| located, or that city plus its suburbs), despite
| the fact that this “inner area” may contain
| only a part of the total homes reached by

each program. The audience located in the

Telemeter, the brainchild of two young I “Guter area™—often a substantial portion of
men with famous Hollywood surnames— ; the total—is ignored in the research pro-
David Loew and Carl Leserman—has not | cedure.
yet gotten around to its public test of the | Failure to measure the “outer area” arises
coin-box method of pay-as-you-look video. | primarily from economic considerations.
It has an experimental authorization from | Personal or telephone calls would usually
the FCC to run such a test in Palm Springs, | involve prohibitive cost if such areas were
Calif., where it has established a community ! included. The television area alone typically
television service to feed the TV-starved des- I contains 8,000 to 12,000 square miles, and
ert resort inhabitants with all of Los An- ; the areas reached by the more powerful
geles” seven signals whose transmitters are | radio stations are very much larger—often
atop Mt. Wilson, 90 miles from the resort | totalling 50,000 to 100,000 square miles!
town. | Hence the research user normally is

But Telemeter has not let the promotional | obliged to work with a program rating
guns remain silent, either. In two-color | which says, for example, that Program “X”
brochures it has plugged the benefits of sub- | was heard by 10 per cent of the homes
scription TV for movies, sports and the other | within the city limits of Nashville. Since
activities. there are 51,400 homes in Nashville, the

Paul Raibourn, who is Mr. TV as far as ! measured audience is 10% x 51,400 =
Paramount Pictures is concerned, said more y 5,140 homes.
than two years ago that in his opinion “there |  However, uniess the sponsor’s market is
will be some form of subscription TV in five | actually limited to the city of Nashville
years.” | (which is seldom the case}, it is vital to

There are still three years before Mr. Rai- | ascertain also the number of homes reached

bourn’s prediction runs out. Whether he will
be proved right or wrong, the probability
is that the destiny of subscription television

will have been definitely settled before then. |

| beyond the city limits, ie., in the “outer
area”. Comparisons between stations, and
between programs, are seldom meaningful
unless the audience measurement includes

It will be known sooner than that whether |
box-office TV promises to become the pana- | * The exceptions are New York, Chicago,
cea that its supporters claim it to be—or | Pittsburgh, Cincinnati and Los Angeles—
whether it is largely a dream produced by | where Nielsen Audimeters measure listen-

what is acknowledged to be a masterful
campaign of promotion.
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| ing, program by program, in the entire
area served by each station.

HOW TO MULTIPLY AN ERROR

SHORTLY after the distribution of the Nielsen Coverage Service
and Standard Audit & Measurement Service station audience re-
ports, based on nationwide surveys made in the spring of 1952,
station sales representatives found timebuyers projecting program
ratings against these audience figures, rather than against all sets
Result was a definite shortchanging of radio

Station Rep-

either the entire “outer area” or that por-
tion in which the sponsor distributes his
goods—for one station may have little or
no “outer area” audience while another may
have a very large audience of this type.

And even when two programs on the
same station are compared, the relative “in-
ner area” audiences may not be significant
because, due to differences in program ap-
peal, time of day, competing programs or
other factors, one program may reach a
much larger “outer area” audience (rela-
tive to the “inner area” audience) than the
other program.

In the absence of facts about the “outer
area” audience, a great variety of guesswork
has been used. One of the most common
methods is to assume that the program
reaches, in the “outer area”, the same per-
centage of homes that it reaches in the “in-
ner area”. For example, if the “inner area”
rating is 10 per cent, and there are 100,000
homes in the “inner area” and 150,000
homes in the “outer area”, it is assumed
that the program’s total audience is:

Inner area:

100,000 homes x 10% = 10,000
Outer area:

150,000 homes x 10% = 15,000
Total:

250,000 homes x 10% = 25,000

In general, the use of this procedure is
utterly indefensible, for it is obvious that
as we move away from the station’s home
city and toward other cities, the stations in
these other cities may acquire increasing
shares of the listening; or if other cities
are quite distant, and our station is the
most powerful in its own city, its outer area
rating (in per cent) may increase as we
move far enough away from the home city
to eliminate the less powerful competing
stations.

Furthermore, the effect of television may
undergo substantial changes as we move
outward from the station’s own city. An-
other variable is introduced by the fact
that the “outer area” families usually have
socio-economic characteristics and occupa-
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"NO OTH ER
RADIO STATION
REACHES AS MUCH
OKLAHOMA BUYING
POWER AS WKY!

THE 58 OKLAHOMA COUNTIES IN WKY’'s DAYTIME NCS COVERAGE AREA CONTAIN . .

73% OF OKLAHOMA’S RETAIL SALES

7 1% OF OKLAHOMA’S FOOD STORE SALES
74% OF OKLAHOMA’S DRUG STORE SALES
74% OF OKLAHOMA’S AUTOMOTIVE SALES
88% OF OKLAHOMA’S GROSS FARM INCOME

Based on 1952 NCS Report and 1953 Soles Management Survey of Buying Power.

NO OTHER RADIO STATION REACHES AS MANY OKLAHOMA HOMES AS . ..

WK

930 KC SOOOW NBC Owned and operated by The Oklohoma Publishing Company: The
Daily Oklahoman — Oklohama City Times — The Former-5tockmon —
WKY-TY . . . Represented by KATZ AGENCY

Radio Oklahomq Clty, Okla.
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tional habits quite different from those in
the “inner area”, and this often creates dif-
ferences in program choices.

All competent research organizations
understand these principles, and they ordi-
narily warn their customers that ratings
should not be projected beyond the meas+
ured area (i.e., the “inner area”, generally
the city and, perhaps, its suburbs).

To date, with the exception of the cities
mentioned in the footnote on page 86, no
satisfactory solution has been developed to
this fundamental and very serious problem
of determining the rotal audience reached,
by each local program, in the entire area
served by the station. In view of the great
importance of this problem, it would be
logical to ask whether Nielsen Coverage
Service might properly be used as a means
of projecting “inner area” program ratings
to the total area served by the station.

For example, if a program has an “inner
area” rating of 10% of 100,000 homes (i.e.,
10,000 homes) and if the station has a rotal
NCS daily audience of 90,000 homes (in
its entire area) and an NCS daily audience
of 30,000 homes in its “inner area,” would
it be proper to assume that its total audi-
ence is

90,000

30,000

A sound answer to this important ques-
tion could be obtained only by a vast
amount of meticulous and costly research
based on the use of Audimeters. Pending
completion of such research*, the only safe
assumption—in our opinion—is that any
procedure of the type set forth in the fore-
going illustration would run afoul of seri-
ous problems somewhat analogous to those
which have thwarted all other efforts to
project city ratings to substantially larger
areas. If a sound procedure should eventu-
ally be developed, we are rather confident
that it will involve formulae far more com-
plex than the one employed in the above
illustration.

We cannot conscientiously recommend—
at this time—that NCS be used, in any way,
as a tool for the projection of local pro-

X 10,000 = 30,000 homes?

* The practicability of such a research
program is by no means certain and, in any
event, it seems likely to take a long time.

‘WONDERFUL CITY’ PROMOTION

MUTUAL has released an attractive chartreuse
and blue promotion piece for its program,
Wonderful City, which opens out accordion-wise
into eight panels. First two panels show Mu-
tual’s “Mr. Plus” conducting a sightseeing tour
of New York. Other panels give informaticn
about the program: Its publicity; its “mayor,”
Harry Wismar; its staff of two singers and 18-
man orchestra, and the “honor guests” who tell
why they came to New York and who provide
a climax for the program when they are given
the “key to the city” in the form of the fulfill-
ment of their purposes in coming to the city.
The program is aired 10:35-11 a.m. Monday
through Friday.

‘TODAY'S’ TOURNAMENT

NBC-TV's earty-morning Today program today
(Monday) is conducting “the First Annual To-
day Hole-in-One Tournament” at the Tam
O’Shanter course in Chicago, with $25,000 of-
fered to the golfer scoring a hole-in-one on the
par three 16th hole, and $5,000 to be distributed
among those coming closed to the pin. Plans
called for the event to be telecast in six seg-
ments of the Today show.

‘WHAM MARKET ANALYSIS
AFTER several months of research, WHAM
Rochester has published the “WHAM Market
Analysis.” The analysis covers western, southern

gram ratings. Furthermore, it seems nec-
essary to sound a warning against certain
other erroneous uses of NCS data:

1. Projection of local program ratings to
areas having NCS station circulations above
a specified level, Whether this level be set
at 30 per cent, 50 per cent or any other
point, it is obvious that this procedure is
merely a variation of the projection method
(illustrated above) which we are not pre-
pared to endorse.

2. Application of a local program rating
(in per cent) 1o the station's total NCS cir-
culation. Whether this circulation be month-
ly, weekly or daily, there is no justification
or logic whatever in such a procedure.

3. Application of a local ‘“audience
share” rating (in per cent) to either the
NCS circulation of the station or the total
radio homes in the area. This procedure
is wholly illogical and indefensible.

the NBC station serving

greater YOUNGSTOWN, O.

30th population area in U.S.
5,000 WATTS

Duplicating on 50,000 Watts FM
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PROGRAMS & PROMOTION

and central New York state counties which
comprise WHAM?'s primary area and gives a
comprehensive report on the facts and potential
of its market. The theme is “WHAM-LAND, A
Billion Dollar Market Where People Have
Money to Buy Anything You Sell.”

‘WISE’ ADVERTISING

A NEW brochure entitled “We Would Like to
Introduce Ourselves” has just been released by
Wise Advertising Inc. The six-page booklet
gives information about its personnel’s back-
ground, experience and qualifications. The key
of the book is . . . “if it produces results—its
WISE Advertising.”

PERSONALITY POSTCARDS

FOR celeven weeks WNAX Yankton, S. D.
saluted .a different person or group each week,
telling listeners they could receive a free picture
postcard of the “Personality of the Week™ on
request. The result, according to the station, was
31,462 requests, averaging 400 a day for 77
days from all parts of the WNAX area.

SYMPHONY PROMOTION

A CONTEST was launched July 22 by Wash-
ington, D, C,, radio stations when 21 outlets

. began a large scale campaign to promote the

Symphony Mystery Voice contest. Contestants
will be asked to complete a statement which
begins: “I like music because . . .” and mail it
to the National Symphony Orchestra’s sustain-
ing fund. The contest will be run for eight
weeks, during which time a mystery lady will
give clues over the radio. Prizes include a grand
piano, a mink stole, a Coldspot freezer and
many others. Top award is a Cadillac sedan.

CONTEST FOR GROCERS

“GROCER of the Week” contest is being held
by KSL-AM-TV Salt Lake City, to further
merchandise grocery items now being advertised
on the stations. The contest is open only to
grocers, and winners will be picked on how
many of the various KSL advertised items are
stocked and how effectively these items are dis-
played and otherwise promoted. A “Grocer of
the Week” sale will be held by winning grocers,
allowing local brokers and distributors and the
KSL merchandising co-ordinator to spotlight
advertised items in his store. The sales will be
highlighted by personal appearances of KSL
talent,

WJR GUEST SHOW

A NEW variety show is being staged by WIR
Detroit in a bid for further evening audience
leadership. The new show, called Guest House,
is heard Monday through Friday, with Bud
Guest heading the production as m.c. He will
be supported by the WIR orchestra, conducted
by Max Leib, tenor Fred Kendall and others.
The program will feature guest appearances of
famous personalities from the entertainment
world and interviews with people from all
walks of life,

KOWL SURVEY

KOWL Santa Monica has compiled a compre-
hensive survey of the Negro market in the
greater Los Angeles area. Available to adver-
tisers and their agencies, the survey credits eight
reputable sources for the information contained.
It includes a breakdown of the economy and
character of the Los Angeles area Negro pop-
ulation and also gives a plug for KOWL’s disc
m.c. Joe Adams.
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THE AMERICAN PUBLIC CHOOSES

han 50 million people are reported to
IJ Mary Martin and Ethel Merman sing
"a cavalcade of American songs on the great
Ford 50th Anniversary Show.” Critics and
~ public alike agreed that this act was the high
spot of the ‘show. Their medley of songs, all
~ written by AS(AP members, were rated as an
all-time Hit Parade.
. Asaresult of many requests, ASCAP now
““is offering complimentary a listing of hit tunes
which America has sung and played throughout
the past 35 years and which are available under
an ASCAP license. It is the Society's sincere
hope that this booklet will serve as a ready
reference source of program material for tele-
vision and radio broadcasters, advertising
agencies, theatre exhibitors, and all those
engaged in entertaining the American public.
Although this listing contains only a very
small portion of the Society’s vast repertory,
we believe that it should make it possible for
= those in the entertainment field to discover
more ways in which their ASCAP license can
help them to make greater profits.

AMERICAN SOCIETY OF COMPOSERS, AUTHORS AND PUBLISHERS

575 MADISON AVENUE, NEW YORK 22, N. V.




EVEN LAFAYETTE
WATCHES

For information on world news
and products, people in
LaFayette watch WHEN and
then shop the Syracuse Market,

LaFayette, N, Y., suburb of
Syracuse, is just one of more
than 255 communities on the

rich 26-county market cov-
ered exclusively by WHEN.
Ever increasing in impor-
tance, this market currently
represents over 2% million
pecple ready to buy your
i product. For festing or ex-
g panding sales volume, GET
L 7 COMPLETE COVERAGE OF
': | 7| THIS IMPORTANT MARKET
- % | WITH ONE MEDIUM —
i
bﬁgﬁ:ﬂ SEE YOUR NEAREST
gé;%ﬁﬁ KATZ AGENCY
g e
L
~ "¢ WATCHES
CBS
ABC ]
DUMONT .H'
A
MEREDITH TELEVISION
"\ SYRACUSE
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PEOPLE

Advertisers

Bradley P. Williams, sales promotion manager
of Masonite Corp., Chicago, appointed general
merchandise manager, with responsibility for
company’s advertising, sales promotion and
publicity programs.

Donald W. McDonald, formerly supervisor of
copy and research, Pan American World Air-
ways, appointed assistant manager of public
relations and advertising, Air France, N. Y.

Teri Segur, assistant
sales promotion
manager of Masonite
Corp., appointed as-
sistant to president
of H. M. Gross Co.,
Chicago.

Peter M. Soutter, ac-
count executive at
Foote, Cone & Beld-
ing, to General
Food’s Associated
Products Div. as
product manager for
Certo and Sure-Jell.

Harold T. Leiskau, assistant advertising man-
ager of B. F. Goodrich Rubber Co. of Canada
Ltd., appointed acting advertising manager.

Harold V. Glen, sales promotion manager of
Marshall Field & Co., Chicago, named chair-
man of advertising and publishing section for
Commerce Div. of 1953 Community Fund
Campaign in Chicago.

James A. Reilly, 49, executive vice president
and a director of Colgate-Pamolive-Peet Co.,
died July 24 following heart attack.

Agencies

Robert L. Foreman, vice president of BBDO,
N. Y., appointed chairman of agency’s TV-
radio plans board, in addition to retaining re-
sponsibilities over BBDO's television depart-
ment.

Champ C. Humphrey, vice president of Gardner
Adv., N. Y. and St. Louis, elected to agency's
board of directors. Oscar D. Norling, account
executive on Nebraska Consolidated Mills ac-
count, elected vice president.

John T. Southwell, vice president in charge of
radio and television for Hirsch & Rutledge, St.
Louis, to Smith, Hagel & Snyder, N, Y., as vice
president. :

Frank Yahner,
Young & Rubicam,
N. Y., to Biow Co.,

effective immedi-
ately.
Jacqueline M. Dodge,

account executive,
WDTV (TV) Pitts-
burgh, appointed ac-
count executive at
Advertising Syndi-
cate of America,
Pittsburgh.

Mr. Yahner

Eghbert A, Cabkle,

market research analyst of Riverside Metal Co.,
appointed senior account executive of Robert
E. Clarke & Assocs. Inc., Miami.

Elmer M. Borsuk, formerly with NBC, to
Robert Knox Adv., N. Y.

Hugh Leland, radio-TV supervisor and account

JOB CHANGES at WSAZ-AM-TY Hunting-

ton, W. Va., involve Bos Johnson (1), WSAZ

news editor, who became program director

for the radio station when colleague Bert

Shimp left that job to be production man-
ager for WSAZ-TV.

executive at Armour & Co., Chicago, to mer-
chandising department of Lenmen & Newell,
N. Y.

Ray Baur and Reginald Spurr, media depart-
ment, Young & Rubicam Inc., N. Y., transfer
to Los Angeles office, as outdoor space buyer
and media buyer, respectively. Marion Clapp,
secretary to Jack Smock, L. A. office vice presi-
dent and general manager, adds duties as ad-
ministrative assistant.

Floyd W. Clark, programming and sales,
WSGW Saginaw, Mich., appointed agency pro-
duction manager of Davis-Daniels Adv. Inc.,
Detroit. June Livingston, publicity and con-

- tinuity writer at WNYC New York, to agency

as copy chief.

Norman Retchin, story editor, Screen Televideo
Productions, Beverly Hills, to Dan B. Miner
Co,, L. A, as member of creative staff.-

Stations

Nelson S. Rounsley, manager of WEEX-FM
Easton, Pa., appointed business manager of
WEEX-AM-FM and WGLV (TV) Easton.
Charles R. Thon, chief engineer at WEEX, to
WGLV in same capacity. Mr. Theon also
named manager of operations for WEEX-AM-
FM and WGLV. William H. Blackton, retail
advertising dept. of. Eastern Express, named
regional sales and promotion manager for
WGLV and Alice O'Hare, assistant to chief
program coordinator of DuMont Network, to
WGLY as program coordinator.

Fletcher Turner, WOR New York sales staff,
named commercial sales manager of WRAL-
FM Raleigh. Herb Pearson, WRAL sales
manager, named manager for R&S Packing Co.,
Charlotte (meat processing company).

Don Balsamo, formerly with Wright-Campbell

. Agency and WIND Chicago, joins sales depart-

ment ‘of WBKB (TV) Chicago as account
executive. .

Lynn C. Thomas named general manager of
KWRO Coquille, Ore., succesding George W.
Stratton, who has entered hospital at Salem
for indefinite stay,

Byron Nelson, salesman for KYA San Fran-
cisco, to sales staff, KCBS same city.

Le Roy Stahl, sales representative for KFBB-
TV Great Falls, Mont., named director of
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TV. W. C. Blanchette, assistant manager of
KFBB, named director of radio.

Ward Crowley, KGHL Billings, Mont., to
KVTV (TV) Sioux City, Iowa, as salesman.

Jack Pollie, promotion manager of CKWS
Kingston, named manager of CKGB Timmins,
succeeding Harvey Freeman, new station sup-
ervisor of Northern Broadcasting Co. Ltd.,
Toronto.

Wm. C. Hankinson, program co-ordinator of
CBC International Service, Montreal, named
manager of CFPR Prince Rupert. €. H.
Insulander, former manager of CFPR, becomes
chief engineer.

Wally Getze, engineering supervisor, KLAC-
TV Hollywood, named night operations man-
ager. |

Norman A. Gittleson, manager of TV opera-
tions, WIAR-TV Providence, R. I, presented
citation by Bryant College Business Adminis-
tration & Accounting Society in recognition of
outstanding services performed as advisor to
the society.

Fred L. Bernstein, general manager, WTTM
Trenton, presented with special American Heri-
tage Foundation Award by Gov. Alfred E.
Driscoll for outstanding performance in 1952
national Register and Vote campaign.

Robert H. Forward, program manager, KTTV
(TV) Hollywood, to KECA (TV} same city
as program director.

Gene Dillon, sports cditor of WCMW Canton,
Ohio, adds duties as program director, suc-
ceeding Fred Coukart, Denny Dever becomes
full-time staff announcer.

Ted Hardy, station continuity editor, KBTV
(TV) Denver, appointed publicity and promo-
tion manager. Beverly Smith, women’s editor,
KGNC Amarillo, Tex., to KBTV replacing Mr.
Hardy.

Hugh 0. Kerwin, advertising and sales prome-
tion manager for Crosley Distributing Div., St.
Louis, appointed advertising and sales pro-
motion manager of WTVL (TV) St. Louis, Mo. |

J. R. Troxel, formerly producer and produc-
tion director of WTVJ (TV) Miami, to WITV
(TV) that city, as operations manager.

Frank Ross to WBAY-AM-TV Green Bay,
Wis., as radio-TV farm director.

George Harshberger, formerly co-owner of
L. A. advertising agency, to KFWB Holly-
wood, as publicity director.

Don Notling and Frank Richter assigned to
newsreel staff of WBBM-TV Chicago.

Harry Campbell, formerly farm director at
WBBM Chicago, to WLS there as announcer
and farm program staff member.

Bob Reynolds, formerly with KWLC Decorah, |
Iowa, to KYOR Blythe, Calif., as staff an-
nounncer.

Philip Landwehr, Monroe Greenthal Co.,, N. Y,

His Own Sports Story

A HOLE IN ONE is every golfer’s dream | |
—especially if he has a professional in-
terest in sports. Wayne Osborne of
WOPA Qak Park, Ill, performed the
feat July 12 on the seventh hole at West-
ward Ho on the outskirts of Chicago,
driving the ball 140 yards. Mr, Osborne
was doubly pleased—he’s sports director
at WOPA.
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RCA-5762/7C24
Power Triode

"Double-Branded’

HERE'S GOOD NEWS for users of the RCA-
7C24 and 5762. Now you can order one tube
type, the double-branded 5762/7C24, for re-
placement use no matter what kind of transmircer
service you operate . . . AM, FM, or TV,

The RCA-5762/7C24 supersedes and is direct-
ly interchangeable with the RCA-5762 and the
RCA-7C24. All structural improvements that have been made in the
two older types, are incorporated in the new double-branded tube.

Whether you are presently using the RCA-5762 or the 7C24, just
call your local RCA Tube Distributor and ask for the RCA-5762/-
7C24. You can depend on him for fast, efficient service on your
broadcast tube requirements.

RADIO CORPORATION of AMERICA

ELECTRON fUBEQ‘ HNARRISON. N. J.
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PEOPLE

advertising agency, to merchandising depart-
ment of WWRL Woodside, L. L

Fred Garst, graduate of Columbia Institute,
Phila., to WAYB Waynesboro, Va. Other
graduates and stations with which they are
affiliated are: Mike Peck and Tony Orlando,
WTOQA Trenton, N. J.; Alfred D’Angelus,
WDEL-TV Wilmington, Del; Al Carpenter,
WFIL-TV Philadelphia.

Reed E. Upton to announcing staff, WNOX
Knoxville.

Joy Frizze appointed writer on KCBS San
Francisco’s Jane Todd Show replacing Nancy
Reinike, who resigned to enter Hollywood
radio field.

William States, TV director, Benton & Bowles,
N. Y., to KTLA (TV) Hollywood as staff direc-
tor.

Warren Dana to WDTV (TV) Pittsburgh, as
director.

Jean Williams to continuity staff; KTBC-TV
Austin.

Dr. E. W, Ziebarth, news analyst for WCCO
Minneapolis-St. Paul, named dean of summer
session of U. of Minnesota. ,
Francis Urry returns to staff of KDYL Salt
Lake City.

Dick Wynne to KCBS San Francisco, announc-
ing staff.

Al Endicott, disc jockey, to KGST Fresno.
Don Bernard, WIZE Springfield, Ohio, to
WGAT Utica, N. Y., as disc jockey.

Bill Sea to apprentice staff at KCBS San Fran-
cisco.

Paul Bolton, news editor, KTBC-TV Austin,
elected vice president of Travis County Citi-
zens Safety Council.

Dick Haynes, disc m.c., KLAC Hollywood, as-
signed role in M-G-M feature film, “Tennessee
Champ.”

Bob Fairbanks, promotion writer, KCBS San
Francisco, elected president of Junicr Dept.
of city’s Advertising Club.

Howard Wormser, director of publicity, KTLA
(TV) Hollywood, named public relations
chairman, that city, for Los Angeles area
Community Chest funds appeal.

Pete Peterson, farm editor, WNAX Yankton,
S. D, appointed State Chairman of the Agri-

o / .:".".":'- o

NEW disc jockey for KQV Pittsburgh is Joe
Deane (1), who signs with the station while
James F. Murray (r), manager, and John °
Gibbs, program director, look on. Mr.
Deane will handle two weekday programs
for KQV beginning Aug. 31. He comes to
Pittsburgh from WHEC Rochestzr, N. Y.
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EDWARD LAMB Enterprises has acquired this twin-motored Aero-Commander amphibian
Standing beside the plane at Erie, Pa., airport are (I to r)

for use in business activities.

Ken Weiderholdt, Lamb public relations director; Ben McLaughlin, general mdnager,
WICU-TVY Erie; Charles Kinney, general manager, WIKK Erie; Mr. Lamb, and Howard
Parsons, general manager, Erie Dispatch-Herald.

* cultural Committee of South Dakota Junior

Chamber of Commerce.

Lo Rene Washburn, traffic sta¥, KVOO Tulsa,
has won title of “Miss Tulsa” and “Miss Okla-
homa.”

Jack Kerrigan, program director, WHO Ds=s
Moines, elected president of Advertising Club
of Des Moines.

Mrs. Harry R. Christopher, statz president of
Maryland Federation of Women's Clubs, to
WAAM Baltimore on program aivisory coun-
cil.

Finis Bell, announcer, KGER Long Becach, and
Caroline McLaughlin, secretary to Jom W.
Barkhurst, ABC Radio Western Div. director
of promotion-publicity, were married July 18.

Art Holbrook, station manager of WIBW-TV
Topeka, Kan., and Genevieve Hargiss were
married July 18.

Myron M. Zabner, announcer and disc jockev,
WINC Jacksonville, N. C., and Barbara C.
Jackson were married July 28.

Dick Bingham, WBBM-AM-TV Chicago staf
announcer, father of boy, Richard Van.

George Sanders, announcer, KPOL Los Angel-
es, father of girl, Susan Tracy, July 20.

Reed Browning, m.c. on KECA Los Angeles
Hits and Encores, father of girl, Elizabeth,
July 22.

Arthur Masthay, staff engineer, WMMW
Meriden, Conn., father of girl, Joyce Elaine,
July 22,

Networks

MacLean Chandler, manager of CBS-TV Spot
Sales, Chicago, transferred to San Francisco
in similar capacity.

James 8. Troy, production supervisor, appoint-
ed network program supervisor at NBC Cen-
tral Div.

William Perry Keats of New York law firm of
Reed & Priest and  one-time salesman for
KSRO Santa Rosa, Calif., and Raphael G.
Scobey of New York law firm of Davis & Gil-
bert, to ABC's legal staff. Felix Kent resigns

as staff attorney for ABC-TV to join Lawler &
Rockwood, New York law firm.

Henry R. Flynn, appointed general sales man-
ager for CBS Radio Spot Sales, effective im-
mediately [B®T, July
271.

Frank Blair, NBC
radio-TV commenta-
tor in Washington,
named  on - the - air
news editor of NBC-
TV’s Today series.
He succeeds Merrill
Mueller, who is mov-
ing to new radio
assignment in net-
i B work’s News & Spe-
Mr. Flynn cial Events Dept.
Albert McCleery, NBC producer and director,
named NBC-TV executive producer.

Mecri Weinbach elevated to post of director of
labor relations for ABC after serving as acting
director since last November.

Sammy Ogg, child actor, currently in 20th-
Century Fox film “Prince Valiant,” signed by
CBS-TV to star in new series, The Shrimp,
starting in fall.

Bill Davenport and Dom Nelson signed as
writers on ABC-TV Adventures of Ozzie &
Harrier, resuming Sept. 18. John 1. Greene
and Jay Somers signed for radio version. As-
signed writers on both AM and TV versions are
Ben Gershmann, Dick Bensfield and Perry
Grant.

Richard Conte, radio-film actor, signed to star
as roving freelance newspaperman in NBC’s
Jeff Pilgrim starting in fall,

William D. Shaw, general manager, Columbia
Pacific Radio Network and KNX Hollywood,
presented with award for network’s support of

Ground Observer Corps program, by Western
Air Defense Command.

'I"om Swafford, CBS Radic Spot Sales execu-
tive, S. F. and Mildred Swafford, former traffic
manager for KGW-KEX Portland, parents of
girl, Stepanie, July 8.

Paul Frees, actor featured on CBS Radio’s

BROADCASTING ® TELECASTING



t

Gunsmoke and December Bride, father of boy,

Frederic William, July 21.
Manufacturing DI I i: S Il: I
Robert P. Lamons appointed sales manager of
Andrew Corp., Chi-
cago. Robert C.
! .. " - .I

Bickel succeeds Mr.
Lamons as regional
sales engineer, head-
quartering in Ridge-
wood, N. J. J. F.

seie  GENERATOR SETS

succeeding Mr.
Bickel.

George A, Hinckley,

Mr. Lamons chief engineer for

WLAW Boston, to

Raytheon Mfg. Co., Waltham, Mass., as sales
engineer.

Karl W. Jensen, vice president of Jensen Indus-
tries Inc., Chicago, elected chairman of Assn.
of Electronic Parts & Equipment Mfrs., succeed-
ing Francis Florsheim, Columbia Wire & Supply

Co. Theodore Rossman, general manager of M

Pentron Corp., named vice chairman, succeed- WJR—Detroit, Michigan, uses 200 kw. GM WKTV—UTICA, N. Y,, uses a 100 kw. Gen-

ing Mr. Jensen. Diesel generator set as stand-by power for eral Mators Diesel generator set for stand-by
50,000-waott tronsmitter. Compactness of unit power. Set can be started remotely from the

Carl Reinschild, senior account executive for pormitted instollation in gorage adjoining control room. Low vibration characteristic of

Columbia Transcriptions Div. of Columbia transmitter building—elimingting cost of a engine permitted installation in room odjo-

Records Inc., named radio and television con- spaciolly designed building. "': 1o transmitter and within 30 feet of

studio.

sultant to General Council of the Presbyterian
Church in the U. S. A. ; T

If vou are planning stand-by power, be sure to check the ad-
| vantages of General Motors Diesel generator sets, listed briefly
Erna Lazarus, Hollywood TV film writer, ap- f below, GM Diesel generators are meeting the exacting re- |
pointed to Screen Writers Guild board of di- i l:[t_:lirvementﬁ o mi]itﬂr‘;‘ serviee in all parts of the world. Th:t}r |

Personnel Relations

_eton e

rectors. i
supply emergency power for more than 1100 telephone and
Lou Smith aPPOi[lCtied public relations director, telegraph exchanges—{or microwave relay stations, for hos-
| EE RIS (I, LRIV | pitalg, sovernment buildings, benks, airports, There i5 2 GM
Robert Stark appointed to Screen Actors Guild | Diesel distributor near you who will analyze your power re-
board of d1r'ectors replacing Richard cm:lson, quirem.ems and make his recommendations withowt -:Jhllga-
who has resigned. Terry Moore and Hillary - ¥ R R ol soar chona buek Tor et
Brooke named to serve on board as alternates Rt .|]1 .1E i T L B
for Robert Keith and Glenn Ford, respectively. g, or wrike direct to us.
* Wide range of modeli— 13 4 ie 200 ® lmlond gush-bufles power slarking on
k., 230 or 440 valby, single ar thres- sl Diessl fuel—ar fully aulesati
phase currant. abarticg. immediale power, fe Mwerm- ]
® Excellnnt Freoemney cnd vallage regu- oty |
lakian for the mal exscling reguina- ® Dapendable starting—no spark- |
reitnls. Ignitice systam ic foil Because i domp- -
® Bonred by Ganaral Mabors Diesel ens it Lo Ftoaion - OITE R e
¥ FLETS
gingi—depandable, imooth 2-cycle {
aperotion—law cost mointenance — ® Beiy de inatall—empoct—lighteeight |
| easy fa service, —requlres naspectal bulld'ng, ne special |
| * Built by one monufockaer—ane wnar- Ei';':é ] et bt e |
| ranty, ane resporsidility far bBeth en- : |
I gine and powsr genaroic. *® Distributors and Daalers throughout the |
I caunlry, 1
| ]
NMERisetan Mr. Tatarian DETROIT DIESEL ENGINE DIVISION
‘ GEMERAL MOTORS ¢ DETROIT 28, MICHIGAN
Edward J. Meehan Jr., who has rejoined the SINGLE ENGINES ... 16 1o 275 H.P. MULTIPLE UNITS . . . Up to B4O H.P.
Broadcast Marketing D.iv. of RCA Victor as /t jpays to Standardize on
home office sales coordinator of AM and FM e ~ereaEe d.5a 20, ILRIESEL
radio transmitters and broadcast audio equip- Wiits) o5 GsnemntoriSel Caleiag | POWER

ment, and Roger Tatarian, newly-named general
European news manager for United Press, were
incorrectly pictured in BeT July 27, due to a
transposition of the engravings. |
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OUT MID-AUGUST
THE 19353-54

TELECASTING Yearbook

AND MARKETBOOK

Timed for the 1953-54 season, this mew TELECASTING
Yearbook combines the indispensable analyses of the
Marketbook, heretofore published in mid-August, with the
all-inclusive reference directories and guides of the
Yearbook. Yes, here are two fully-indexed and annotated

productions in a single volume.

A brand-new approach to buying guides, it is the result
of pre-publication field testing of agencies, advertisers
and film executives—tailored to your needs.

Single copies are $5.00—

—or this 1953-54 TELECASTING Yearbook-Marketbook,
may be ordered with a subscription to
BROADCASTING TELECASTING at a special rate.
And, in case you are not a subscriber, complete and

mail this handy form today:

BROADCASTING TELECASTING, National Press Building, Washington 4, D, C,

Please start my subscription immediately to include:
( ) Weekly issues of BROADCASTING TELECASTING $7.00

( ) lIssues plus 1954 BROADCASTING Yearbook 9.00
( ) lssues plus 1953-54 TELECASTING Yearbook 2.00
( ) Issues and both Yearbooks 11.00
{ ) Payment attached { ) Bill me

Name

Address

Firm

City — Zone State

NOTE TQ SUBSCRIBERS: Write to BROADCASTING TELECASTING subscription
manager, National Press Building, Washington 4, D. C., if you are not certzin whether
your current subscription includes the 1953-54 TELECASTING Yearbook-Marketbook.
Be sure to include full address as it appears on current mailing label.

Page 94 ® August 3, 1953

——EDUCATION

TV EDUCATIONAL
PROGRAMS ANALYZED

Office of Education surveys
more than 250 series presented
on commercial TV outlets dur-
ing the 1952-53 school year.

OF THE more than 250 program series pre-
sented by educational institutions on com-
mercial TV stations during the 1952-53 school
vear, nearly 43% constituted “public rela-
tions” ventures to “interpret” the school to the
community.

This use of commercial TV facilities—of-
fered free of charge by stations—is among the
data contained in a survey of educational TV
programs compiled by Gertrude G. Broderick,
radio-TV education specialist for the Office of
Education, U. S. Dept. of Health, Education
and Welfare. Of 256 program series reported,
15 were “telecourses,” some of which offer
full college credit and others offering certifi- ™
cation through extension divisions.

The report shows that in 32 states and the
District of Columbia, programs are being of-
fered in 76 cities over 90 stations and three
networks, The series are being presented by
two state departments of education, seven
county school systems, 84 colleges and uni-
versities and 49 public and private school sys-
tems. Of the 256 program series, 64 are pre-
sented throughout the school year.

Public schools reported 37 direct teaching
programs designed for in-school viewing while
30 such programs were reported by colleges
and universities. A total 113 of the series are
comprised of half-hour programs while 73
comprise quarter-hour shows, the report states.

The Office of Education study is based upon
a survey of the 109 operating TV stations in
the fall of 1952, The study concluded that
“while no qualitative analysis of this coopera-
tive effort is possible with the limited data
available in this first survey, there is ample
evidence, quantitatively, of a growing accept-
ance by educators of their responsibility to
broaden the boundaries of knowledge for the
greatest number through the use of this newest
medium.”

Educ. TV Meets Set
In lllinois, lowa

PLANS for two educational TV meetings—
one a production workshop at the U. of Illinois
in Urbana, the other a station management
seminar at Jowa State College in Ames—were
announced by the National Assn. of Educational
Broadcasters last week.

" The sessions, announced by Dr. Harry Skor-
nia, NAEB executive director, will be held
under grants offered by the Ford Foundation's
Fund for Adult Education,

Production workshop is scheduled for Ur-
bana Aug. 28-Sept. 18, with the university offer-
ing TV-motion picture facilities and staff.
Attendance is limited to 30 persons from
present or planned educational television out-
lets.

Richard B. Hull, manager of WOI-AM-TV
Ames, will be in charge of the management
seminar there, Aug. 30-Sept. 5. WOI-TV
staff members will assist, with the same require-
ments governing attendance, Applications for
both conferences are being accepted by Dr.
Skornia at the U. of Illinois, with a deadline of
Aug. 10.

BROADCASTING ® TELECASTING



INTERNATIONAL

European Farm Radio
Directors Meet in London

FORTY-TWO representatives from 11 Euro-
pean countries met in London July 20-22 for
the continent’s first conference on farm radio.

The conference, held in BBC’s “Broadcasting
House,” was arranged by the Food
and Agriculture Organization of the
United Nations. Delegates to the
meeting were from Italy, France, Germany,
Belgium, the Netherlands, Sweden, Denmark,
Norway, Switzerland, Ireland and the United
Kingdom.

Two U. S. representatives took part. They
were Wallace Kadderly, former farm director of
KGW Portland, Ore., and Layne Beaty, former
farm editor of WBAP-AM-TV Fort Worth.
Both are past presidents of the National Assn.
of Radio Farm Directors in the U. S., and now
_are with Paris headquarters of the Mutual
Security Agency.

EUROPE

Mr, Beaty has been named corresponding
secretary for the group. No formal organiza-
tion plans have been made, but a second meet-
ing is planned for next year.

All-Canada Sets Up
TV Representation Unit

A TV DIVISION has been established by All-
Canada Radio Facilities Ltd. at Toronto and
Montreal, with expansion later at Vancouver,
Winnipeg and Calgary, where the firm has
offices as representative of a large number of
AM stations. The All-Canada TV
Division will represent CHCH-TV
Hamilton, CFPL-TV London,
CKCK-TV Regina, CHSI-TV St. John, CKSO-
TV Sudbury, CICB-TV Sydney and CKLW-
TV Windsor-Detroit. Toronto offices are lo-
cated at 129 Adelaide St. West, with Reo C.
Thompson, formerly program manager of
CFCF Montreal, as manager. Ross McCreath,
from All-Canada’s Toronto AM representative
office, will be on the TV sales staff, and Dick
Carson, from All-Canada’s Calgary office, will
direct TV film programming service. John
Cameron, formerly with Trans-Canada Airlines,
heads the Montreal office in the Windsor Hotel.
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New Grantees’ Commencement
Target Dates

This list includes all stations not yet on the air.
Stations on the oir are listed in TELESTATUS,
FACTS & FIGURES section.

Information in following order: Location, call letters,
channel, date granted, starting target date, netwark
and representative.

ALABAMA

Birmingham, WJLN-TV (48), 12/10/52—Unknown.
Birmingham, WSGN-TV {42), 12/18/52—Unknown.
Docatur, WMSLEV (23), Q2 haérsactosis/aa.

ARIZONA
| Phaenlx, KOOL-TV (10), 5/27/53-10/1/33 (share time with
K

Phoenix, KOY-TV (10), 5/27/53-10/1/53 (share time with
KOOL-TV).

Tueson, XCNA-TV (%), 12/1B/52—Fall *53, Hollingbery.

Yucson, KVOA-TV (4), 11/13/53-9/15/53, NBC, Raymer,

Yuma, KIVA-TV (11), 3/25/53-Aug. '53.

ARKANSAS

[ Little Rock, KARK-TV (4), 6/18/53—Dec, '53.
Little Rock, KETV (TV) (23), 10/30/53—Unknown,
Pine Bluff, KATV (TV) (7), 6/18/53 10/1/53—Avery-Knadsl.

CALIFORNIA

Bakersfield, KERO-TY (10), 6/15/53 9/26/53, CBS, NBC,
Avery.Kriodel.

Bokersfield, KAFY-TV (29), 12/23/52 B/I/53—ABC. DuM,
Forjoe (N Y.), entral Net

Chico, KHSL-TV (12) 3/"/53-9/1/53—(:55 NBC, Gramt.

Eurcka, KIEM-TV (3), 2/11/53-9/1/53—ABC, CBS DuM,
NBC, Blair.TV.

Fresno, KJEQ (TV) (47), 4/9/53-Oct, ‘53,

Los Angeles, KPIK (TV) (22), |2/]0/52 Late ‘53,

Los Angeles, KETH (TV) (*2B), B/28/52-July ’53,

Monterey, KMBY-TV (B), 2/19/53—Unknawn (share time
with KSBW-TY Salinas).

Sacramento, KBIC (TV) (46), 6/26/53 Fall 53,

Sacramento, Cal-Tel Co. (40), 7/16/5 3—Unknown.

Salinas, KSBW-‘I’V (8), 2/19/53—Unknown (share time with
KMBY-TV Mon

Salinas, KICU (TV) ( B). 1/15/53-9/1/53.

San Bernardmn, KITO-TV (B), 11/6/52-August, Holling-

ber
San Diego, KFSD-TV (10), 3/19/53-9/1/53, NBC Katz.
San Francisco, KBAY-TV (20), 3/11/53—Nov.
Soer‘r;:sn;uco, Bay Area Educ. TV Assn, (9), 7/24/53-
Sua “Fron:uco, KSAN-TV (32), 4/29/53—Unknown, Mc-
illvra
San Jose, John A. Vietor (48), §/17/53-Oct, '54.
Sonta Barbora, KEYT (TV) (3), 11/13/52-7/25/53—ABC,
CBS, DuM, NBC, Hollingbery
Stockton, KTVU (TV) (36), I/B/53—Fall 53, Hollingbery.
Tulare-Fresna, KCOK-TV  (27), 4/2/53—9/15/53—DUM,
Forjoe (N. Y. ), Cal-Central Netw
Yuba City, KAGR-TV (52), 3/11/53—Unknowr-

COLORADO

Co}::gdlv.il Springs, KRDO-TV (13), 11/20/52-9/1/53, NEC,
Denver, KIJEN (TV) (26), 7/11/52—Unknown.

Denver, KIRY (TV) (20), 9/18/52—Unknown.
De;;;r/sKOA-TV (4), Initial Decision 5/13/53; stayed
Denver, KLZ-TV (7), 6/29/53-11/1/53—CBS, Katz.
Denver, City & County School Districts (*6), 7/1/53—1954.
Grand Junction, KFXJ-TV (5), 3/26/53-May 'S34—Holman.

CONNECTICUT

Bridgeport, WSIL (TV) (49), 8/14/52—=Unknown.

Bridgepart, WCTB (TV) (*71), 1/29/53—Unknown.

Hartford, WEDH (TV) (*24), 1/29/53~Unknown.

New Huvsn, WELI-TV (59), 6/24/53—Suymmer ‘54, HR
Television,

l New Londan, WNLC-TV (26), 12/31/52-9/10/53—Headley-
Reed TV.

Norwich, WCTN (TV) (*83), 1/29/53~-Unknown.
S'umfurd, Stamford-Norwalk TV Corp. (27), 5/27/53—Un-

wmorbury, WATR-TV (53), 10/30/53—Aug. ‘53, ABC,
DuM, Rambeay,

I DELAWARE
Dover, WHRN (TV) (40), 3/11/53—Unknown.

FLORIDA

Fort Lauderdule, WITV (TV) }17), 7/31/52-9/30/53.

Fort Myers, WINK (TV) {11), 3/11/53-10/1/53—Weead TV.

Jocksanville, WIHP-TV ( ), 6/3/53—Fall ‘53 Perry Assoc.

Lokeland, WOTV (TV) (18), 12/31/52—Unknawn.

Panama City, WIDM (TV).(7), 3/11/53—Sept. ‘53, CBS,
Hollingbery.

Ponmcoln, WPFA (Tv) (13), 11/13/52-8/15/53~-Yaung.

* Indlcates clal, educational stati
Note: Infarmation provided by statlon executives, rep-
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r tives, networks and sources considered reliable.
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Information in following order:
channel, date granted,
and reprosen?uhve,

Penlocola, WEAR-TV (3), 6/3/53-9/1/53—CBS, Holling-

Tumpa, WFLA-TV (8), Initial Decision 7/13/53-Early ‘54,
NBC, Blair TV
Woest Palm Bedch WIRK-TV (21), 12/18/52-8/15/53.

GEORGIA

Columbus, WDAK-TV (28), 3/11/53-10/1/53—ABC, NBC,
Hecadley-Reed.

Macon, WMAZ-TV (13), 3/11/53- 9/27/53—CBS DuM, Katz
(Ch. 13 assigned Warner Robi

Location, eall letters,
storting target date, nework

obins, Ga.).
Macon, WETV (TV) (47), 2/|2/53 3/2]/53—ABC NBC,
Headley-Reed.
Savannah, WTOC-TV (11), 6/26/53-11/1/53—Katz.
Vuldos!‘u, WGOV.TV (37), 2/26/53—Nov. ‘53, Stars Na-
tional,

IDAHO

Boise-Meridian, KTOO (TV) (2), 5/14/53—Unknown.
Baise, KTVL (TV) (9), 1/15/53—Fall ‘53, ABC, Hollingbery.
Idaho Falls, KID-TV (3), 2/26/5 3—Unkr|own,

Idaho Falls, KIFT-TV (8), 2/26/53—1954, ABC,
Meridian-Boise,, KTOO (TV) (2), 5/14/53—Unknown,
Pocatello, KWIK-TV (10), 3/26/53—Spring '54, ABC, Hel-

lingbery.
Pocatello, KISJ (TV) (6), 2/26/53—Nov, 54, CBS.
Twin Falls, KLIX-TV (1), 3/19/53—1954, ‘ABC, Holling-

ory.
ILLINOIS
Bol!evu!le, WTVI (V) (54), 11/20/53-Avg. '53,
Weed TV.

Bloomington, WBLN (TV) (15), 3/4/53-10/1/53, ABC.

Champaion, WCIA (IV) (3), 2/26/53-9/1/53. Hollmgbery

Chumpolgn, Chempaign-Urbana TV Inc, (21), 7/22/53—
Unknow|

Ch|cr::gno WHEC-TV (26), 1/8/53—Unknown.

Chicago, WIND-TV (20), 3/19/53—Unknown.

Donvi Ia, WDAN-TV (24), 12/10/52—Unknewn, Evereti-
McKini

DegT?ur, WTVP (TV) (17). 11/20/52-8/10/53—ABC, DuM,

Harrisbyrg, WSIL-TV (22), 3/”/53 Nov. ‘53.

Joliet, Joliat TV Inc. (48), Initial Decisian 7/15/53,

Peoria, WTVH-TV (19), 12/18/52.9/1/53—Petry.

Quincy, WGEM-TV (10), 6/18/53-9/1/53, NB

DuM,

Rockford. WREX-TV (13), 5/14/52—Fall °5
Springfield, WICS (TV) (20), 2/26/53 9/1/53—Adum
Young.

INDIANA

Elkhart, WIRC-TV (52), 6/3/53--Unknown.
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the one-man, spring-wound broadcast |

Information in following order: Location, call letters,
channel, date gronted, starting target dote, network
and representative.

Evansville, WFIE (TV) (62), 6/10/53—Mid-Oct. '53.

Fart Wayne, WKJG-TV (33), 5/22/53-11/1/53, NBC,
Raymer.

Indianapalis, WNES (TV) (67), 3/26/53-Oct, '53.

Indmnapolu, WJIRE (TV) (26), 3/26/53—Unknown,

Marion, WMRI-TV (29), 3/11/53—Unknawn.

Princaton, WRAY-TV (52). 3/11/53.10/15/53.

Waterloo, WINT (TV) (15), 4/6/53-10/1/53.

1OWA

Cedar Ropids, WMT-TV (2), 4/9/53-9/27/53—('.55, Katz.
Davenport, KDIO (TV) (36), 3/11/53—Unknown.
Del:eMoines, KTLV (TV) (17], 3/26/53—Fall ‘53, Holling-

ry.
Fort Dodge, KQTV (TV) (21), 1/29/53-10/1/53—Pearson,
Sioux City, KCTV (TV) (36), 10/30/52—Unknown.

KANSAS

Monhattan, KSAC.TV (*8), 7/24/53—Unknown.
Pittsburg, KOAM-TV (7;, 2/26/53-10/15/53.
Topeka, WIBW.-TV (13), 6/3/53—Late Fall ‘53, Copper

oles.
Wi;.h;?u, KEDD (TV) (16), 2/18/53-8/22/53—ABC, NBC,
efry.

KENTUCKY

Ashland, WPTV (TV) (59), 8/14/52—Summer ‘53.
Henderson, WEHT (TV} (50), 11/20/52-10/1/53—Mesker.
Lovisville, WKLO-TV (21), 11/26/53—Early Avg. ‘53,

ABC.
Lovisville, WLOU-TV (41}, 1/15/53—Unknown.
Richmond, WBGT (TV) (60), 4/29/53—Unknown.

LOUISIANA

Alexandrio, KSPJ (TV) (62), 4/2/53--Unknown.
Baton Rouge, KHTV (TV) (40), 12/18/52—Unknown.
Lake Churlns, KTAG (TV) (25), 12/13/52 8/15/53, Adam

You
Monroo, KFAZ-TV (43), 12/10/52-8/15/53—Hecdley-Raed

V.
Monrae, KNOE-TV (8), 12/4/52-Aug. ‘53, CBS, ABC,
DuM, H-R Television.
New Orleans, WCNO-TV (32), 4/2/53-1/1/54
Ne;v" Orleans, WJMR-TV (1), 2/18/53- 10/1/53-‘-DUM,
allin:
New Or| aans, WILO (TV) (20), 2/26/53—Unknown.
Nac\;v"C’)‘rleuns, CKG Co, (26), 4/2/53—Late Winter 53,
ill-Perna,

MAINE

Lewiston, WLAM-TV (17), 7/8/53—Nav.,, Dec. *53,
Everett-McKinney (N. Y.}, Kettell-Carter (Boston).
Paland Mt Washington TV Inc. (8), 7/8/53—Avg.,

‘54,
Ponlcnd, WPMT (TV) (53), 2/11/53-8/30/53—ABC, CBS,
[()BuM, TBC, Everett-McKinney (N. Y.), Ketiall-Carter

aston).

MARYLAND

Boltimare, WITH-TV (60), 12/18/52.1/1/54—Facrjce.
Fredorick, WFMD-TV (62), 10/24/52—Unknown.
Salisbury, WBOC-TV {16), 3/11/53-10/1/53.

MASSACHUSETTS

Boston, WSTB-TV (50}, 3/26/53—Unknown.

Cambridge-8oston, WTAO-TV (56), 3/11/53—Sept. '53.

Boston, WGBH-TV (*2), 7/16/53-10/1/54,

Fall River, WSEE-TV (46), 9/14/52—Summer 53,

Lawrence, Genercl Bestg. Co. (72), 6/10/53—Unknown.

New Bedford, WNBH-TV (28), 7/11/52--Fall, Walker.

No\:v'hlkAdams, WMGBT (V) (74), 2/18/53-10/15/53—
olker

Northampton, WNOH (TV) (36), 1/23/53—Fal

Warcuhr, Salisbury Bestg. Corp, (14), 6/'!8/53 |2/'I5/53
aymer.

Worces'er, WAAB-TY (20), Initial Decision 7/15/53.

MICHIGAN

Bc't!iledCreek, WBCK-TV (58), 11/20/52-9/15/53—Headley-
eed.

Benton Harbor, WHFB-TV (42), 2/26/53—Unkn0wn
Cadillac, WWTV ('I'V) (13), 4/8/53—Nov, ‘53,

East I.ansmg, WKA| (*69), 10/16/52 1/1/54.
Flint, WCTV (TV} (25), 7/”/52 9/1/53

Fllnf, WTAC-TV (16), 11 20/52—Unknown

Flint, WFDF-TV (12), Inmal Decmon 5/11-53.
Jackson, WIBM-TV (48), 11/20/52--Unknown.
Kalamazoo, WKM|-TV (36) 11/26/52—Unknown.
Lansing, WILS-TV (54), 2/5/53-9/15,

Muskegon, WTVM (TV) {(35), 'I2/23/52—Un|mown

MINNESOTA

Austin, KMMT (TV) (6), 3/26/53-8/17/53—A8C, C8S, DuM,
Pearson TV,

Minneapelis, WICN-TV (11), 4/?6/53-9/'!/53—ABC Blair
TV _(share time with WMIN-TV §t, Paul).

5t Cluud WJION-TV (7), 1/23/53—Late Oct.

St Puul WCOW-TV (17), 3/11/53-11/15/53.
St. Puul WMIN-TV (11), 4/16/53-9/1/53—ABC, Taylar
(share time with WTCN-TV Minneapolis).

‘53, Ram-

MISSISSIPPI

Columbus, WCBI-TV (28), 3/11/53—Unknown.

Gulfport, WGCM-TV (56), 2/11/53~Unknown.

Jackson, WSLIL.TV (12), 7/22/53-Jan, '53—ABC, Weed TV.

Meridian, WCOC.TV (30), 12/23/52-9/1/53.

Meridian, WTOK-TV (1T), 6/3/53-9/27/53—ABC, CBS,
DuM, Headley-Reed.

Information in follawing order: Locotion, call letters,
channel, date granted, storting target dote, network
ond representative.

MISSOURI

Caope Girardeau, KGMO-TV (18), 4/16/53—Unknown.

Clayton, KFUO-TV (30), 2/5/53Unknown.

Columbio, KOMU-TV (8), 1/15/53-10/1/53, NBC, H-R
Television.

Festus, KACY (TV) (14), 12/31/52—Summer '53,

Hanmbnl KHGA-TV (7), 2/18/53-9/10/53—Weed TV.

Kansas City, KCMO-TV (5), 6/3/53-9/27/53, Katz.

Kansas City, KMBC-TV (9), 6/25/53 3/1/53—(:55, Free &
Peters (share time with WHS-TV).

Kansas Cl?y, WHB—TV (9). 6/25/53 8/1/53—C8S, Blair TV
(share time with K

St. Joseph, KFEQTV (2), 10/16/52 2/1/53—CBS, DuM,
Headley-Reed.

5t Louis, KETC (TV) (*9), 5/7/53—Unknow!

§t. Louis, KSTM-TV (36), 1/15/53—Sept.
Televisian.

St. Louis, WIL-TV (42), 2/12/53—I.c|h '53

Sedalla, KDRO-TV (6), 2/26/53-1/1/.

Springgald KYTV (TV) (3), |/3/53-9/|5/53—NBC. Hol-
ingbery,

’53, ASC, H-R

MONTANA

Billings, KOOK-TV (2), 2/5/53—Urknown,
Sil’lgggl, KRHT (TV) (8), 1/15/53—Late Summer, Early Fall

Butte, KOPR-TV (4), 1/15/53-8/15/53—ABC, Hellingbery.
Butte, KXLE-TV (6), 2/26/53-8/15/53, Walker.
Gr?\t;f Falls, KFBB-TV (5), 1/15/53—Unknown, CBS, Wead
bery.ﬁ’"" KMON-TY (3), 4/9/52—Unknown, Holling-
Missoula, KGVO-TV (13), 3/11/53—Spring "54, Gill-Perna.
NEBRASKA
Kearney, Bi-States Co. (13), 7/22/53—Unknown.
NEVADA
I.us“fev.;gus,. KLAS-TV (8), 3/19/53-7/22/53—ABC, CBS,
Reno, KZTV (TV) (8), 12/23/52—Unknown.
NEW HAMPSHIRE

Keene, WKNE-TV (45), 4/22/53—Unknown.
Mt. Washington, Mt, Washington TV Inc.
Avg., Sept. ‘54,

Great

{8), 7/8/53—

NEW JERSEY

Asbury Park, WRTV (TV) (58), 10/2/52—-Late ‘53,
Atlantic Cl?y, WOCN (TV) (52), 1/8/53--Unknown.
New Brunswick, WDHN (TV) (47), 4/2/53—Unknawn.
New Brun:wnck WTLV (TV) ("19), 12/4/52—Unknown.
Trenton, WTTM (TV) (41), 7/16/53~Unkown.

NEW MEXICO
Albuquerque, KGGM-TV (13), 3/11/53.11/1/53 — CBS,
Weed-

Albuquerqua, KOAT-TV (7), 6/18/53—Unknown.
Clavis, KNEH (TV) (12), 3/4/53—Unknawn.
Sonte Fe, KTVK (TV} (2), 1/23/53—Unknown.

NEW YORK

Albany, WTVZ (TV) (*17), 7/24/52—Unknawn,

Albany, WPTR (1V) (23), 6/10/53—Unknown.

Albany, WROW-TV (41), 4/16/53—0ct. '53, ABC,

Binghamion, WQTV (TV) (*46), 8/14/52—Unknuwn

Bufialo, WBES-TV (59), 12/23/52-9/7/53

Buffalo, WBUF-TV (17), 12/18/52-8/15/53—ABC, DuM, H-R
Television.

Buffalo, WTVF-TV (*23), 7/24/52—Unknown,

Elmira, WECT (TV) (18), 2/26/53-10/1/53, NBC, Evereti-
McKinney.

Ithaca, WHCU-TV {20), T/3/53 "/15/53

Ithaco, WIET (TV) (*14), 1/8/53—Unknown.

Jamastown, WITN-TV (58), 1/23/53—Unknown

Kingston, WEKNY-TV (66) , 1/23/53—Unknawn,
Meeker.

New York, WGTV (TV) (*25), 8/14/52—Unknawn.

Poughkeepsie, WEOK-TV (21), 11/26/52—Dec. ‘53.

NBC,
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Information in following order: Locotion, call letters,
channel, date grunted, starting target date, network
and representative.

Rochester, WHEC.TV (10), 3/11/53—Unknown (share fimse
with WVET.TV

Rochester, WRNY-TV (27), 4/2/53—Unknown.

Rochester, WVET-TV (10), 3/11/53—Unknown (share time
with WHEC-TV).

Rochester, Star Bestg. Co, (15), 6/10/53—Unknown.

Rochester, WROH (TV) (*21) 7/24/52 Unl(nown

Schenectady, WITRI 35), &/11/5

Syrocuse, WHTV (TVB ("43) 9/]8/52-Unknown

Utico, Richord H. Balch (19) 7/1/53—Unknown.

Wg_vhﬁown, WWNY-TV (48), 12/23/52-11/15/53~Weed

NORTH CAROLINA

Asheville, WISE-TV (62), 10/30/52-8/2/53—NBC, Bolling.
Charlotte, WAYS-TV (36), 2/26/53-9/1/53—Bolling.
Durhom, WCIG-TV (46), 2/26/53-11/1/53—DuM, NBC.
Greensboro, WCOG-TV (57), 11/20/52-9/1/53—CBS.
Graenvllle, WNCT (TV) (?), 3/11/53-9/1/53—CBS, Pear-

50
Hendersonvilla, WHKP-TV (27), 3/11/53—Eorly ‘54,
Mount Airy, WPAQ-TV (55), 3/11/53—Fall *53.

Winston-Salem, WTOB-TV (26), 2/5/53-9/15/53 — DuM,

NBC, H-R Television.
Winston-Salem, WSJS-TV (12), 7/8/53-Fall ‘53, NBC,

Headley-Read.
NORTH DAKOTA
Blsrm]:lrt:'v.‘_i:I KBSM (TV) (12), 3/4/53—Lote Summer, Early
F

Bismorck, KFYR-TV (5), 3/4/53—Late Summer, Early Fall
‘53, Blai
Mu-g;’ KNDX (TV) (10}, 2/11/53—Late Summer, Eorly Fall

OHIO
Ashtabula, WICA-TV (15), 2/5/53 8/15/53—GT|I Perna.

Cincinnati, WCIN-TV (54), 5/14/53—Unknown.
Cleveland, WERE-TV (55), 6/18/53—-Fn|| ‘53.
Co!umbus, WOSU-TV (*34) 22/53—Unknown.

Dayton, WIFE (TV) (22), 11/2&/52-8/15/53. Headlay-Reed.
Lima, WIMA-TV (35), 12/4/52—Late ‘53, Weed TV.
Massillon, WMAC-TV (23), 9/4/52—Summer ’53.
Portsmouth, Woodruff Inc. (30), Initial Declsion 6/8/53.
Sandusky, WLEC-TV (42), 1/23/53-12/1/53.
Youngstown, WUTV (TV) (21), 9/25/52—Aug. '53.

QKLAHOMA

Miami, KMIY (TV) (58), 4/22/53—Unknown.

Oklohoma City, KLPR-TV (19), 2/11/53—50;31 '53, ABC,
DuMont, Bo! Iln

Qklahoma City, KTVQ (TV) (25), 2/11/53-9/25/53, H-R
Television,

Oklohoma City, KWTV (TV) (9), 7/22/53—Late '53, CBS.

Tulsa, KCEB (TV) (23), 2/26/53—Oct.-Nov. 53, Bolllng

QREGON

Eugene-Springfield, KTVF (TV) }20), 2/11/53—Unknown.
Eugane, Eugene TV Co. (13), 5/14/53--0ct. ’53, Holling-

ber
Modford KBES-TV (5), 3/4/53-8/1/53—ABC, CBS, DuM,
NBC, Blair TV.
Portland, KOIN-TV {6), 7/16/53—Fall 53,
Portland (Ore.)-Vancouver (Wuash.), KVAN-TV (21), Initlal
Sa?emnlt(’!r"lg/('l'sV) (24) 1/29/53—Cct. *53.
em, , —
Springfield-Eugene, KTVF (TV) (20), 2/11/33—Unknown,

PENNSYLVANIA

Allentown, WFMZ-TV (67), 7/16/53—Unknown.

All;/n;;;vn, Queen City TV Co. (39), Initial

Chambcrsburg, WCHA-TV (45), 3/11/53,~Late Summer
‘53, F

Easton, WGlV (TV) (57), 12/18/52-8/15/53—ABC, DuM,
Headley-Re:

Hurrles‘liaurg, WIPA (TV) (71), 12/31/52-7/15/53—Heuadley-
R

Harrisburg, Rossmoyne Corp. (27), 7/24/53-12/15/33—
Cooke.

Hazelton, WAZL-TV (°63), 12/18/52—Unknown, Meeker,

Johnstown, WARD-TV (58), 11/20/52—Unknown, Waed
Tv.

Loncaster, WWLA (TV} (21], 5/7/53—Ful| 53,

Decision

Lebonon, WLBR-TV (15 26/53—Nov. ‘53,
Lewnsfown, WMRF-TV (38), 4/2/53—-Unknown
Philadelphia, WIP-TV (29), 11/26/52—Unknown.

leggrgé\ SWPENS (Tv) (16), 12/23/52-late Aug. °53,

Al

Pmsburgh WKIF-TV {53), 1/3/53-3/]/53 Weed TV,

Pmsburgll WQED (TV) (*13), 5/14/53-1/1/54.

P'?Sburg:d Q (TV) (47), 12/23/53—Fall '53, Head-
ey-R

Scra:ton, WARM-TV (16), 2/26/53—Fall '53, Hollingbery,

Scranton, WTUV (TV) (73), 8/14/52—8/2/53—Boll|ng

Williomsport, WRAK-TV (36), 11/13/52—Unknown.
Wilkes-Barre, WILK-TV (34), T0/2/52-9/15/53—ABC DuM,
Avery-Knodel.

York, WNOW-TV (49), 7/11/52—0ct. ‘53, DuM, Hol-
Iingbery.

RHODE ISLAND
Providence, WNET (TV) (16), 4/8/53—Unknown.

SOUTH CAROLINA

Comden, WACA-TY (14), 6/3/53-11/1/53.
Columbla, WNOK-TV (67), 9/18/52-9/1/53—CBS, DuM,

Ray!
Co}l’umbla, WIS-TV (10), 2/12/53—0Oct. ‘53, NBC, Free &
Greenvills, WGVL (TV) (23), 1/23/53-8/1/53—ABC DuM,
NBC, H.R TV (N. Y.), Ayers (Atlanta).
Greonwood WCRS-TV {21), 4/8/53—Unknown.
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Information in following order: Location, call letters,
channel, date gronted, storting target date, network
and representative,

TENNESSEE
Choﬂonoogu, WOUC (TV) (49), 8/21/52—Unknown, Pear-

Chuhunoogu, WTVT (TV) (43), 8/21/52—Unknown.
Johnson City, WIHL-TV (11), 1/29/53-8/15/53, Pearson.
Knoxville, WCEE.TV (26), 3/26/53—Unknown,

Knoxvnlle, WROL-TV (48), Initiol Decision 7/15/53.
Memphis, WHBQ-TV (13), 1/29/53-9/15/53—Blair TV.

TEXAS

Abilens, KRBC-TV (9), 4/'!6/53 3/16/53 Pearson.
Beaumont, KBMT (TV) (31), 12/4, 52—Summer ‘53 Taylor.
Beaumont, KTRM-TV (6). Initial Decision 7/22/53.
Dallos, KDTX (TV) (23), 1/15/53—Unknown.
Dallas, KLIF-TV (29), 2/12/53—Unknown.
El Paso, KEPO.-TV (13), 10/24/52~Fall ‘53, Avery-
Knodel.
Fort Worth, KICO (TV) (20), 3/71/53--Unknown.
Gulvufon, KTVR (TV) (41), 11/20/52—Late Summer, Early

Fall *53.
Harlingen, KGBS-TV (4), 5/21/53-9/27/53—CBS, Pearson.
Houston, KNUZ-TV (3%), 1/8/53.9/15/53— For|oo
Howston, KTVP (TV) (23), I/B/53-Unknown.
Houston, KXYZ-TV ( 9), 8/53—Unknown.
Longview, KTVE (32), 2/5/53. B/'I/53—-For|0l
Lubbock, KFYO-TV (5), 5/7/53—Late 53 Taylor.
Lutkin, KTRE-TV (9}, 3/11/53—19 4, Taylor.
Marshall, Marshall TV Cerp. (16), 6/25/53—Unknown.
Midland, Midessa TV Co N 53 11/1/53.
San Antonio, KALA ( (35 6/53—Unknown.
Sherman, KSHM (TV) (46), 3 4/53—Lme Summer ‘53.
Temple, KCEN-TV (6), 1/29/53-10/1/53—NBC.
Texarkana, K (6} 2/5/53-8/16/53, ABC, Taylor.
Tyler, KETX (TV) (19), 9/53—Augusi "53.
Victoria, KNAL (19 6/53—Unknown, Best.
Woco, KANG-TV (34), ll/'|3/52-8/l5/53—ABC Pearson.
Waslaco, KRGV-TV (5), 7/16/53—Sept., Oct. ‘53, NBC,

er.hna Fulls, KTVW (TV) (22), 11/6/52—Summer ‘53.
UTaH
Salt Lake City, KUTV (TV) (2), 3/26/53-10/1/53—ABC,
Hollingbery.
VIRGINIA

Charlottesville, WCHV-TV (64), 1/29/53-9/1/53—Walker.

Donville, WBTM-TV (24), 12/18/52—0ct. '53, Hollingbery.

Hu];np'on. WVEC-TV (15), 2/5/53- 9/19/53-NBC, Ram-
equ

Harrisonburg, WSVA-TV (3), 3/%1/53-9/1/53 — NBC,
Devney.

Information in following order: Location, call letters,
channel, date granted, starting target date, network
and ropreun'aﬁve

Marion, WMEV-TV (50), 4/2/53—Unknown, Donald Cooke.
Newport News, WACH (TV) (33), 2/5/53—Summer ‘53,
Morfolk, WLOW-TV (27), 7/8/53—Unknown, ABC, Farjoe.

WASHINGTON
Sevl:l‘ﬂlot; KOMO-TV (4), &/10/53-12/11/53, NBC, Hol-
ngbery.
Tacomo, KMO-TV (13), 12/10/52—8/1/53—8mnhom.
Vancouver (Wush ) Portland (Qre.), KVAN-TV (21), Initial
Decision 6/18/53
Yakima, KIT-TV (23). 12/4/52—Avg. ’53.

WEST VIRGINIA

Beckley, Appalachian TV Corp. (21), 6/25/53—Unknown.
Ch{x\;lesfon, WKNA-TV (49), 3/4/53-9/1/53~ABC, Weed

Fairmont, WJPB-TV (35), 7/1/53-1/1/54—Gill-Perna.

Parkershurg, WTAP (TV) (15), 2/'!1/53-9/21/5

Wheeling, WLTV (TV) (51), 2/11/53—0Oct. ‘53.

Wll;eelmg, WTRF-TV (7), 4/22/53- 10/1/53 NBC, Holling-
ery.

WISCONSIN

Beloit, WRBJ (TV) (57), 2/11/53-Fall *53, Clark.

Eau Claire, WEAU-TV (13), 2/26/53—Fall ’53, Hollingbery.

Milwaukee, WCAN-TV (25), 2/5/53-9/1/53—Taylor.

Mil\;vllaukec, WOKY-TV (19), 6/3/53-9/15/53, H-R Tele-
vislon.

Neenah, WNAM-TV (42), 12/23/52-10/21/53, Clark.

WYOMING

Casper, KSPR-TV (2), 5/14/53—Unknown
Cheyenne, KFBC-TV (5), 1/23/53- |2/25/53 CBS.

’ALASKA
1 Fairbenks, Kiggins & Rollins (2), 7/1/53-Dec. ’53.
HAWAII
(4), 3/14/53.

Honolulu, Americon Bestg. Stations Inc.
Unknown.

PUERTO RICO

|
San Juon, WKAQ-TV (2), 7/24/52-1954, Inter-American,
i San Juan, WAPA-TV (4), Initial Decision 7/10/53.
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sultetin To: Monochrome Television Engineers
Who Wish To Advance in the Field of

COLOR TV

RCA now has several excellent positions open in the fastest
growing branch of the television field—color television equip-
ment design and development:

COLOR CAMERA « TRICOLOR MONITORS
COLOR MULTIPLEXING EQUIPMENT

We are looking for senior engineers with design and develop-
ment experience in either the monochrome or color TV field.
This is an opportunity to build your future on the sound
CA’s experience in television , .
a stimulating field that 1s new and challenging.

At RCA you will enjoy unsurpassed laboratory facilities,
ﬁrofessmnal recognition and pleasant suburban or country
ving in the greater Philadelphia area.

Interviews arranged in your city.

For additional information regardin
and benefits for you and your family ... write today to:

MR. ROBERT E. McQUISTON, Manager
Specialized Employment Division, Dept. B-401
ration of America, 30 Rockefeller Plaza, New York 20, N. Y.
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| Rules relatin

FOR THE RECORD

Three-Year
TV License Proposal

Before the
FEDERAL COMMUNICATIONS COMMISSION
Washington 25, D. C.

In the Matter of
Amendment of Section
3.630 of the Commission's
to license
eriods of television
roadcast stations.
NOTICE OF PROPOSED RULE MAKING

1. Notice is hereby given of proposed rule mak-
ing in the above-entitled matter.

2. Section 3.630 of the Commission's Rules pres-
ently provides that licenses for television broad-
cast stations will be issued for a normal license
period of one year to expire in accordance with
a schedule set forth therein. | .

The one-year license period for television
broadcast stations was appropriate during the
early formative period of the television broadcast
service. At the present time, however, almost
500 television stations have been authorized,
with more than 200 in operation. We are of the
view that the development of a nation-wide tele-
vision system will be facilitated by the extension
of television licenses for a three-year period, the
license period presently provided for both stand-
ard and FM broadcast stations. Such an in-
crease, moreover, will reduce substantially the
workload for both television licensees and the
Commission. It will, in addition, ease the bur-
den on those television licensees who are also
licensees of standard and FM broadcast stations
since the licenses of all such stations in the same
geographical area will expire at the same date.
We believe, therefore, that an increase in the
license period for television broadcast stations
will serve the public interest and will be con-
ducive to the orderly dispatch of the Commis-
sion’s business, ) .

4. In view of the foregoing, it is proposed to
amend Section 3.630 of the Rules to provide for
a license period of three years to expire in ac-
cordance with the schedule contained in the
proposed rule set out in the attached Appendix.

5. It should be noted that since Section 4.18
of the Rules provides that “Licenses for stations
in the Auxiliary Broadcast Service will be issued
for a period running concurrently with the li-
censes of the broadcast station with which such
auxiliary stations are used.” the adoption of the
proposed rule will also have the effect of extend-
ing to a three-year period the license period for
television STL stations, television inter-city re-
lay stations, and television pick-up stations.

6. Authority for adoption of the proposed
amendment is contained in Sections 4(i), 303 (r),
307(k), (d) and (e), and 308 (a) and (b) of the
Communications Act of 1934, as amended.

7. Any interested party who is of the view that
the proposed amendment should not be adopted,
or should not be adopted in the form set forth
herein, mag file with the Commission, on or
before September 1, 1953, a written statement
or brief setting forth his comments. Comments
in support of the proposed amendment may also
be filed on or before the same dale. Comments
or briefs 'in reply to the original comments or
briefs may be filed within 10 days from the last
date for filing such original comments or briefs.
The Commission will consider all such comments
submitted prior to taking action on this matter;
and if any comments appear to warrant the
holding of a hearing or oral argument, notice
of the time and place of such hearing or argu-
ment will be given.

8. In accordance with the provisions of Section
1.764 of the Commission’s Rules and Regulations,
an original and 14 copies of all statements, briefs
or comments shall be furnished the Commission.

FCC

T. J. Slowie
Secretary

DOCKET NO. 10597

Attachment:

Adopted: July 23, 1853
Released: July 24, 1953

1 Renewals of licenses will be granted for the
period specified in the rule: Provided, however,
that if as a result of the transition form the
present schedule to the proposed schedule the
period for which a license is renewed is 6 months
or less, the licensee may within the period of 60
days to 30 days before the expiration date of such
renewed license file, in lieu of renewal applica-
tion (FCC Form 303), a written application under
cath for the next renewal of license which shall
consist of (1) a ‘request that its license be re-
newed; (2) a statement that no substantial
changes have been made in its operation or in
its plans for future operations since its last re-
newal application; or if changes have been made
or proposed, a statement specifying such changes;
and (3) a statement that the applicant wailves
any claim to the use of any particular frequency
or of the ether as against the re%ulatory power of
the United States because of the previous use
of the same, whether by license or_ otherwise.
Upon review of such statements, the Commission
may grant a renewal of license for the full period
provided for-in the rule; or if the Commission
requires additional information, it may req‘;uu'e
the filing of renewal application (FCC Form 303).

APPENDIX

It is proposed to amend Section 3.630 to read as
follows:

§ 3.630 Normal license period.—(a) All television
broadcast station licenses will be issued for a
normal license period of three years. Licenses
will be issued to expire at the hour of 3 am,
Eastern Standard Time, in accordance with the
following schedule and at three-year intervals
thereafter.?

(1) For stations located in Delaware and Penn-
sylvania, August 1, 1954.

(2) For stations located in Maryland, District
?gsfolumbia, Virginia, West Virginia, October 1,

(3) For stations located in North Carolina,
South Carolina, December 1, 1954,

(4) For stations located in Florida, Puerto Rico
and Virgin Islands, February 1, 1955.

(5) For stations located in Alabama and Geor-
gia, April 1, 1955.

{6) For stations located in Arkansas, Louisiana
and Mississippi, June 1, 1955,

(7) For stations located in Tennessee, Kentucky
and Indiana, August 1, 1955. .

(8) For stations located in Ohio and Michigan,
Cctober 1, 1955.

_(9) For stations located in Illinois and Wiscon-
sin, December 1, 1955.

(10) For stations located in Iowa and Missouri,
February 1, 1956,
or stations located in Minnesota, North
South Dakota, Montana and Colorado,
April 1, 1956. N

(12) For stations located in Kansas, Oklahoma,
Nebraska, June 1, 1956. -
19(é:i) For stations located in Texas, August 1,

56.

(14) For stations located in Wyoming, Nevada,
{\rizgnsa, Utah, New Mexico and Idaho, October

. 1956,

(15) For stations located in California, Decem-

ber 1, 1953. ’
(16) For stations located in Washington. Oregon,
Alaska and Hawaii, February 1, 1954.

(17) For stations located in Connecticut, Maine,
Massachusetts. New Hampshire, Rhode Island and
Vermont, April 1, 1954.

(18) For stations located in New Jersey and New
York, June 1, 1954.

DISSENTING COPINICN OF
COMMISSIONER HENNOCK

I am compelled to register my dissent to the
institution of this proceeding. which looks to-
ward the extension of thc license period for
%elet\}?swn broadcasting stations from one year
o three.

The Commission should as soon as possible en-

gage in_a factual study of television program-
ming. If necessary thereafter, we should hold
a conference with the industry, to be followed
by open public hearings.
. It seems to me vital that a matter of such
importance should not be finally acted upon by
the Commission except upon the basis of a com-
plete factual record compiled at a public hear-
ing. It is the public, not the broadcasters or the
Commission, that is mainly affected by this pro-
posal. The public should have the opportunity
to understand the consequences that will flow
from the institution of the propesed rule, and
should be given the fullest opportunity to ex-
ress its views with respect to-the change. The
industry, will well understand the si%‘niﬁcance
of this change. It is because I feel that it is
important for the publi¢ to understand it as weil
éh%tﬂl am here setting forth my views in some
etail.

The Notice of Proposed Rule Making states
that the one-year license period for television
broadcast stations '‘was appropriate during the
early formative period of the television broad-
cast service.” The majority of the Commission
states that at the present time, however, we have
authorized 500 television stations and more than
200 are in operation. This, I presume, is meant
to lmf_ly that we are no longer in “the early
formative riod of the television broadcast
service."” owever, in the very next sentence
the Commission’s Notice states “We are of the
view that the development of a nationwide televi-
sion system will be accelerated by the extension
of television licenses for a three-year period”
(emphasis mine).

_I can only take this to mean that the Commis-
sion recognizes that the nationwide television
system for which we made provision in our alloca-
tion table is still in process of development, and
that the licensing of some 400 stations since
the freeze and the entrance into operation of
some 100 of these stations within the last year
do not mean that television broadcasting, as it
exists today, is anything like what we expect it
will be in the near future. But, if that is the
case, I cannot understand the Commission’s rea-

TV COSTS GOT YOU DOWN?
The Sportsman’s Club

52 popular, well rated, 15 minute hunting, fishing and
outdoor gshows featuring Dave Newell and pancl of
expertas. Write for audition printa.

SYNDICATED FILMS
1022 Forbes Street Phone; EXpress 1-1355

Pittsburgh 19, Pa,
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soning in suggesting that a one-year license
eriod which is appropriate for the early forma-
ive period of television broadcasting has some-
how become inappropriate during this period
when growing pains are most likely to be felt.

I think it clear, in spite of the explanation
that the proposed change in the rule is due to a
change in circumstances, that it is the Commis-
sion's views, rather than the circumstances, which
are underﬁoing change. And I think the reason
for this change is fairly and honestly set forth
in the remainder of paragraph 3 of the Commis-
sion's Notice. The extension of the license pe-
riod, the Commission states, "*will reduce sub-
stantially the workload for both television licens-
ees and the Commission.” 1 agree. The exten-
sion, the Commission states, "will, in addition,
ease the burden on those television licensees
who are also licensees of standard and FM broad-
cast stations since the licenses of all such stations
in the same geographical area will expire at
the same date.” 1 agree with this also. although
I was not aware that this “burden’” weighed So
heavily on the licensees in the light of the bene-
fits conferred on them by renewal of their li-
censes. But I am in fundamental disagreement
with the conclusion the Commission draws from
these facts, that an increase in the license period
for television broadcast stations will, therefore,
“serve the public: interest and will be conducive
to the orderly dispatch of the Commission's
business.”

My disagreement stems from the majority’s
identification of the 'public interest’ with the
convenience of broadcast licensees. rather than
with higher public interest considerations. I
would, of course, agree that there is no magic in
a one-year licen<e period. as such. And I would
agree that the Commission has not in the last
few years made adeguate us¢ of the one-year
license period presently in force, to examine
intn the programming of television broadcast
stations to determine whether they are or are not
serving the public interest. But I should think
that the solution for this deficiency is for the
Commission to intensify and revitalize its re-
newal procedures, rather than to take the pro-
posed action to relieve existing television stations
of anv nececsity for aceounting annually for
their stewardship over these precious channels
of mass communications.

Up unti]l 1941. the licenses of standard broad-
cast stations were limited in duration to one year.
This was fourteen vears after the beginning of
systematic radio regulation. There were almost
000 standard broadcast stations then on the air,
And the Commission at that time concluded
that “The broadcast industry has reached a point
of maturity where it agpears advisable to ins
crease the license period of standard broadcast
stations to two years.* In 1943, the license term
was further ext~nded to three years. Buf. even
with this experience as regards the supervision
of stand=rd broadcast stations, the Commission’s
“Blue PFocok™ three years later disclosed that
much of standard broadcast programming was
substantially inferior to what the public interest
required.?

With regard to television broadcasting, it is
now apparently being suggested that the industry
has reached a stage of maturity that justifies re-
garding its present situation as being relatively
stable. Such evidence as exists, it seems to me,
indicates strongly thet this judfment is prema-
ture. While about 1.8%0 channels have been as-
signed for commercial television, only 203 stations
were actually engaged in broadcasting as of
July 11, 1953, Of this number, none of the 95
post-freeze stations had been on the air for as
much as one full year, on that date. In addi-
tion to these 203 stations, about 300 had received
construction permits as of July 11, but had not
yvet commenced operation. And 1300 of the 1800
available commercial channels, or over two-

1 Supplementary Report on Chain Broadcasting,
QOctober 11, 1941, page 8.

? Public Service Responsibility of Broadcast
Licensees (Blue Book), 1948.
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thirds, have not been occupied in any way.

Moreover, circumstances have so operated that
the Commission's energy in television matters
has been channeled, to a very large degree, into
the effort to grant construction permits and to
get television on the air. The past year has seen
changes in our procedures designed to facilitate
the inauguration of television broadcastin,
throughout the country without delay. While
have not always agreed with the desirability of
these changes, I think we have all been agreed
as to their object. But their net effect has been
that our scrutiny of the applicants themselves
has often been hurried, and that our inspection
of television programming has been negligible.

Such investigations as we have made in recent
years have only confirmed that the programming
of television broadcast stations leaves much to
be desired in meetinq public interest standards.
The present proposal is not based on any current
investigation of which I am aware. The inquir-
ies of 1951 and 1952 lend it no support.

In January 1951 the Commission, in consider-
ing renewal of the licenses of some 44 television
broadcast stations, was sufficiently disturbed by
their program performances to announce pub-
licly that:

“. .. a public conference will be scheduled, at
& date to be announced later, for the discussion
of television broadcasting problems from the
viewpoint of the public, the Commission, and
industry. A detailed agenda for that confer-
ence will be announced later and will relate
generally to the role of television in_ s$erving
the needs and interests of the public.’?

Approximately a year later, in 1952, the Com-
mission once again reviewed the programming
record of the existing television broadcast sta-
tions. 1 think it fair to say that this review did
not show any substantial improvement. Accord-
ingly, the Commission found it necessary to place
a number of licensees on temporary licenses and
only renewed their licenses upon receipt of as-
surances that the stations in fact had, or in the
future would, improve their public service pro-
gramming.

Has television proirammin improved since
then, or since the making of the revealing stud-
ies by the National Association of Educational
Broadcasters which were introduced as an ex-
hibit in our recent allocation proceding? Frank-
ly, T don't know. do not have the benefit of
any study as to how good television program-
ming is on a nationwide basis, or how the in-
dividual stations throughout the United States
are meeting their public service responsibility.
If the Commission’s present Froposal had been
based upon a proven record of marked improve-
ment in television programming during the last
year, then it would at least appear that the
Commission considered it to be a recognition
of achievement.

As long ago as 1947, when the head of a radio
trade assoclation attempted to argue to the
Congress that the Commission, in determining
whether a station was serving the public inter-
est, should not or could not consider the station's
programming, the late Sendtor White of Maine,
prineipal author of the Radio Act of 1927, stated:

", .. it is pretty difficult for me to see how a
regulatory body can say that a licensee is or
is not rendering a public service if it may not
take a look and take into account the character
of the program being broadcast by that li-
censee,

“Why, it seems to me that the quality of the
program and the character of the program is
the outstanding factor in determining whether
the station is performing a public service or
is not.” [Hearings on S. 1333 before a sub-
committee of the Senate Committee on Inter-
state and Foreign Commerce, 80th Cong. 1st
Sess., p. 123].

And this point of view expressed by Senator
White was no heretical one. On the contrary,
it was the point of view which had been expressed
and acted upon, by both the Federal Communica-
tions Commission and its predecessor, the Fed-
eral Radio Commission, since the very beginning
of effective radio regulaton in 1927. And it is a
point of view which has been consistently and
repeatedly affirmed by the courts of the United
States.

The Communications Act contemplates that
it is the responsibility of the broadcaster. and
not of this Commission, to choose what programs
shall be put on the air. It is well settled, how-
ever, that in exercising its licensing function
the Commission must consider whether the ap-
plicant’s progosed services (and past services to
the extent they forecast the future) will be in
the public interest The Networks case® makes
this clear:

“The Act itself establishes that the Com-
mission’s powers are not limited to the engi-
neering and technical aspects of regulation of
radio communication. et we are asked to
regard the Commission as a kind of traffic of-
ficer, policing the wave lengths to prevent sta-
tions from interfering with each other. But
the Act does not restrict the Commission
merely to supervision of the traffic. It puts
upon the Commission the burden of determin-
ing the composition of that traffic. . .."”

I do not think it necessary to belabor this

8 FCC 51-83, January 29, 1951. :

4 See Section 307 of the Act, as amended, 47
U.S.C. 307.

5 National Broadcasting Co. v. United States,
318 U. S. 190.
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point, but have set out a few of the other signifi-
cant authorifies below.*

A brief inquiry into the imthédiate effects of
a one-year license period, as opposed to a three-
year period, will show graphically the importance
of retaining' the shorter period for television
broadcasting stations. The point of having a
one-year period is to provide annually an oc-
casion for the Commission to reassess a broad-
caster’s programming and compliance with tech-
nical standards. Because of the press of other
business or a lack of adequate personnel, we have
not in the past made the reassessment that
we should have made.

We have here a situation where the Commission
has devoted relatively little attention to the
programs offered by television broadcasters.
Such time as the Commission has spent in evalu-
ating program performance has indicated that
that performance fell substantially short of be-
ing satisfactory. Now that the issue is presented,
it seems to me that the Commission has a choice
of two alternatives.

The alternative adopted by the majority—in
the face of our determinations in 1951 and 1952
that television programming failed to meet rea-
sonable standards of public service, in the face
of the public announcement that our dissatisfac-
tion with that programming was such that we felt
that a public conference on the matter would
have to be held, in the face of our fallure so
far to hold that conference or to take any fur-
ther action whatsoever to review the present
state of television programming—signals a lack
of practical concern by the Commission with pro-
gramming. It implies that the Commission no
longer entertains such doubts regarding pro-
gramming standards as would indicate a need
to look into the subject, even to the small extent
that this body has been looking into it, more
often than onece every three years. This action,
which is contradicted in every respect by such
record as we do have before us, will be inter-
preted as an announcement that this Commission
will in the future be even less actively interested
in television programming than it has been in
the past. If this is in fact our intention, I
think we should proclaim it frankly so that
the public as well as the industry will know
what our deciston means.

The other alternative, which I should choose,
‘is to engage, as soon as Is practicable, in a study
and evaluation of television programming ade-
quate to support intelligent and maturely con-

. sidered action by this agency. If, after such
study, we conclude that adequate programming
standards are not being maintained, we can
then call our conference and consider with the
industry the factors invelved in meeting such
standards. In any event, before we take final
action, the public should be kept informed and
there should be open hearings to determine the
course of action the Commission should follow.

8 Simmons v. F.C.C, 169 F. 2d 670, cert. den.
335 U. 8. 846; Trinity Methodist Church, South v.
F.R.C., 62 F. 2d 850, cert. den. 284 U. S. 685; Johns-
ton Broadcasting Co. v. F.C.C., 175 F. 2d 351:
Easton Publishing Co. v. F.C.C., 175 F. 2d 344;
Kentucky Broadcasting Corp. v. F.C.C., 174 F.
2d 38; Bay State Beacon v. F.C.C., 171 F. 2d 826;
KFKB Broadcasting Association v. F.R.C.. 47 F.
2d 670; In the Matier of Editorialization by Broad-
cast Licensees, 1 (Part 2) R.R. 91:201; Report on

Chain Broadcasting, FCC oOrder No. 37, Docket
No. 5060, May 1941.
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ACTIONS OF FCC
July 23 through July 29

Includes data on new stations, changes .in existing stations, ownership changes, hearing
cases, hearing calendar, new petitions, rules & standards changes ond routine roundup.

Abbreviations:

CP—construction permit. DA—directional an-
tenna, ERP—effective radiated power. STL—
studio-transmitter link. synch. amp.—synchro-
nous ampiifier. vhf—very high frequency. uhf—

| ultra high frequemncy. ant.—antennsa, aur.—aural.

vis, = visual. kw = kilowatts. w-— watts. me—

megacycles. D—day. N.—night. LS--loca] sun-
set. mod. — modification. trans. — transmitter.
unl. — unlimited hours. k¢ — kilocycles.

special service authorization. STA-—special tem-
porary authorization. (FCC flle and hearing
docket numbers given in parentheses.)

FCC Commercial Station Authorizations
As of June 30, 1953*

AM FM v
Licensed (all on air) 2,439 551 101
CPs on air 19 29 b1l
Total on air 2,458 530 1198
CPs not on air 126 21 285
Total authorized 2,584 601 481
Applications in hearing 81 1 108
New station requests 250 3 5712
Facllities change requests 185 32 21
Total applications pending 975 95 730
Licenses deleted in June 1 $12 0
CPs deleted in June 1 [ 4

*Does not include noncommercial educational
FM and TV stations,

tAuthorized to operate commercially.

$#Inctudes 4 not reported in Sept., 1552,

* * *
AM and FM Summary through July 15
Appls. In
on Pend- Hear-
Alr Licensed CPs ing ing
AM 2,467 2,450 146 251 84
M 574 547 55 8 1

Television Station Grants and Applications
Since April 14, 1952
Grants since July 11, 1952;

Vht Uhf Total
Commercial 147 252 3991
Educational 7 13 20
Total Operating Stations in U. S.:
Vht Uht Total
Commercial on air 154 46 200
Noncommercial on air 1 0

Applications filed since April 14, 1952:;

New Amnd. Vhf Uhf Total
Commercial 809 337 638 510 1,1482
Educational 48 25 23 48
Total 857 337 663 533 1,196

1Nine CPs (2 vhf, 7 uhf) have been returned.
?0One applicant did noi specify channel.
3 Includes 413 already granted.

* » =

Note: Processing of uncontested TV applica-
tions has been extended through hoth the Group
A-2 and group B city priority lsts. New procs
gssimgzallines and procedures are proposed [B-T,

uly .

New TV Stations . . .
ACTIONS BY FCC

Berkeley, Calif.—Bay Area Educational Televi-
slon Association. Granted vhi Ch. 8* (186-192 me);
ERP 30.9 kw visual, 15.5 kw aural; entenna height
above average terrain 510 ft., above ground 354 ft.
Estimated construction cost $100,000, first year
operating cost $110,000, revenue $110,000. Post
Office address: Alameda County Court House,
1225 Fallon St., Oakland 7, Calif. Studio locations:
Berkeley Communty Theatre, Grove and Allston
Way, Berkeley, and U. of California, Berkeley.
Transmitter location: Mark Hopkins Hotel, Mason
and California Streets, San Francisco. Geographic
coordinates 37° 47" 24” N. Lat, 122° 24’ &0” W.
Long. Transmitter RCA, antenna RCA. Legal
counsel Chesley M. Walter, Oakland, Calif. Con-
sulting engineer R. A. Isberg, Palo Alto, Calif.
Applicant is non-profit corporation which has no
stock Issued and 1s composed of educators In the
San Francisco Bay Area. Granted July 22.

Champaign-Urbana, Ill. — Champaign-Urbana
TV Ine¢. Granted uhf Ch, 21 (512-518 me); ERP 16.2

High diversified

Financing

SAN FRANCISCO

Lester M. Smith
235 Montgomery St.
Exbrook 2-5672
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kw visual, 8.71 kw aural; antenna height above
average terrain 740 ft., above ground 750 ft. Esti-
mated construction cost $205,342, first year operat-
ing cost $150,000 revenue $150,000. Post office ad-
dress 1775 Broadway, New York. Studio location
to be determined. Transmitter location 34 mi. E of
Lake of Woods Road approx. 7 mi. NW of Cham-
paign. Geographic coordinates 40° 11’ 45” N. Lat.,
88° 22' 25" W, Long. Transmitter and antenna RCA.
Legal counsel Fly, Shuebruk & Blume, New York.
Consuiting engineer Wm. Albright, Urbana. Prin-
cipals include President and Treasurer Norman
E. Blankman (39%), realtor, New York; Secretary
Duncan M. Findlay (17%), realtor, New York;
Vice President Alan Blankman (17%), realtor,
Baltimore; Vice President Dallas W, Smythe (4%),
professor of economics, U. of Illinols, consultant,
Lutheran Church, Missourt Synod, which is
grantee uhf Ch. 30, Clayton, Mo., and Herbert C.
Rosenthal (10%), Graphics Institute, New York.
Granted July 22.

Jackson Miss. — Standard Life Bestg. Co.
(WSLI). Granted vhi Ch. 12 (240-210 mc); ERP
214 kw visual, 112 kw aural; antenna height above
average terrain 700 ft., above ground 666 ft. Esti-
mated construction cost $430,523, first year op-
erating cost $215,640, revenue $226,850. Post Office
address P. O. Box 1847, Jackson, Miss. Studio and
transmitter location west of Robinson Road (ex-
tension), about 0.3 mi. north of Route 18, and 4.5
mi. WSW of center of Jackson (antenna of WJTV
[TV] will be located at same site). Geographic
coordinates 32° 17° 02" N. Lat., 90° 15° 52,5 W.
Long. Transmitter and antenna GE. Legal counsel
Kirkland, Fleming. Green, Martin & Ellis, Wash-
ington. Consulting engineer Commercial Radio
Equipment Washington. Principals include Presi-
dent W. R. Newman (.4%), Chairman of the
Board Charles H. Russell {.4%), Treasurer-Man-
ager L. M. Sepaugh (23.2%), Secretary Stone M.
Smith, T. B. Lanford (22.8%); Standard Life Ins.
Co. has 52.8% interest. Granted July 22.

Kearney, Neb. — Bi-States Co. Granted vht
Ch. 13 (210-216 mc); ERP 562 kw visual, 30.2 kw
aural; antenna height above average terrain 550
ft., above ground 581 ft. Estimated construction
cost $267.925, first year operating cost $110,000,
revenue §160,000. Post office address ¢/o Harold J.
Hamilton, 414-416 East Avenue, Holdrege, Neb.
Studio and transmitter location E of Axtell on
State Hwy. 44 about 0.7 mi. N of CB&Q RR. Geo-
graphic coordinates 40° 29’ 43" N. Lat., 99° 05° 01"
W. Long. Transmitter and antenna GE. Legal
ecounsel Fisher, Wayland, Duvall & Southmayd,
Washington. Consulting engineer Commercial
Radio Equip. Co., Washington. Principals include

BROADCASTING ® TELECASTING



general partners F. Wayne- Brewster (40%), 50%
owner The Brewster Hospital; C. E, Freas Jr.
(1212%), clothing store owner, farming, real
estate; Wiltiam S. Bivens (21%%), physician; Wil-
bert G. Huff (10%), T1% owner The Holdrege Bot-
tling Co., Holdrege, Neb.; The Brewster Hospital
Inc. (20%); Harold J. Hamilton (5%), administra-
tor at Brewster Hospital; Willard F. Anderson
(10%), plumbing, heating. Granted July 22.

Oklahoma City, Okla.—Oklahoma Tele-
vislon Corp. Granted vhi Ch. 9 (186-192 mc);
ERP 316 kw visual, 158 kw aural; antenna height
above average terrain 1530 ft., above ground 1585
ft. Estimated construction cost $2.2 million. Post
Office address 2701 First National Bldg.. Okla-
homa City. Studio and Transmitter location Lin-
coln Blvd., Oklahoma City. Geograghic coordi-
nates 35° 35’ 00” N, Lat., 97° 29" 26" W. Long.
Transmitter RCA, antenna RCA. Legal counsel
Dempsey & Koploviz. Washington. Consulting
engineer George C. Davis, Washington. Grant
was made possible after merger with competitive
applicant KOMA (B.T, July 27). Ownership, as
amended under the merger plan, includes: Board
Chairman John T. Griffin, head of the Griffin
family grocery interests in Oklahoma and Arkan-
sas and 57% owner of KOMA Inc.; President
Roy J. Turner (now 20% owner but will be 10%
owner when KOMA Inc. assumes 50% ownership),
ex-governor of Oklahoma and partner in Harper-
Turner, oil firm; Executive Vice President Edgar
T. Bell (holds 263 shares Class B non-voting
stock); Vice President Luther T. Dulaney (now
30%, later 15%), managing partner in Luther T.
Dulaney Co., Oklahoma distributor for RCA ap-

liances and furniture manufacturer; Vice Pres-
dent F. E, Harper (now 20%, later 10%), oil
business associate of Mr. Turner; Secretary Henry
S. Grifing (now 30%, later 15% as trustee for
Video Independent Theatres, beneficial owner),
sresident and principal stockholder in Video In-

ependent Theatres, operator of 192 theatres in

50 Oklahoma and Texas cities; Vice President
James C. Leake, 2% owner of KOMA Inc., and
Director Marjorle Griffin Leake, 40% owner of
KOMA Inc. Granted July 22.

APPLICATIONS

Buffalo, N. Y.—Niagara Frontier Amusement
Corp., vhf Ch. 2 (54-60 mc); ERP 50 kw visual, 50
aural; antenna height above average terrain
917. £t., above fround 959 ft. Estimated construc-
tion cost $599,882.88, first year operating cost
$1,150,000, revenue $1,325,000. Post office address
70 Niagara St.. Buffalo. Studio location 312 Pearl
St, Transmitter location Staley Road. Geographic
coordinates 43° 00’ 36° N. Lat, 79° 00° 47" W.
. Transmitter and antenna RCA. Legal coun-
Ball, Washington. Consulting en-
eer Page, Creutz, Garrison & Waldschmitt,
n. Principals include President George
Goodyear (15%), director of Marine Trust
Co. of Western N. Y.; Vice President Myron Kirk
(16%), vice president and €% stockholder of
Kudner Inc., advertising agency: Treasurer Paul
A. Schoellkopf, Jr. (15%), director Marine Trust
Co. of Western N, Y, real estate and investment
broker; Secretary Jacob Frederick Schoellkopf
IV (15%), investment banker, and ex-U. S. Sen.
Herbert R, 0°Connor (2%), stockholder in WCAO-
AM-FM Baltimore, Md. Filed July 28.

New York, N, Y.~—WHOV-TV Inc., uhf Ch. 31
(572-578 mc); ERP 296,05 kw visual, 113.03 kw
aural; antenna height above average terrain 1269
ft., above ground 1283.775 ft. Estimated construc-
tion cost $2868,774, first year operating cost $350,000,
revenue $350,000. Post office address c/o Fortune
Pope, 136 W. 52nd St., N.Y.C. Studio location, to
be determined. Transmitter location 5th Ave. and
3th St., N.Y.C. Geog‘x‘aphic coordinates 40° 44’
55” N. Lat., 73° 59 09” W. Long. Transmitter and
antenna RCA. Leug]al Counsel Cohn & Marks,
Washington. Consulting engineer Glenn D. Gii-
lett, Washington. Principals include President
Fortune Pope, publisher Il Progressc Italo-Ameri-
can Publishing Co., insurance broker, construc-
tion SupPller and_president-treasurer Aircasters
Advertising Co.; ce President Anthony Pope;
Secretary-Treasurer Arnold B. Hartley, vice

resident and 14.5% stockholder WOV New York:

xecutive Vice President Ralph N. Weil, vice
president and 16.6% stockholder WOV New York.
50% is owned by Wodaam Corp. (WOV) New
York and is voted by Raiph Weil and 50% Iis
owned by Atlantic Bestg. Co. (WHOM-AM-FM)
New York and is voted by Fortune Pope. Filed
July 28.

APPLICATIONS AMENDED

Canton, Ohio—Stark Telecasting Corp. amends
application for new TV station on uhf Ch. 29 to
change ERP from 177 kw visual, 95.3 kw aural to
224 kw visual and 118 kw aural; antenna height
above average terrain from 632 ft. to 651 ft. Filed
July 15.

Chattanooga, Tenn.—Southern TV Inc. seeks
to amend application for new TV station on vhf
Ch. 12 to change ERP from 120 kw visual, 60 kw
aural to 111.8 kw visual and 559 kw aural; an-
tenna height above average terrain from 1,000
ft. to 1,008 ft. Filed July 10.

. Corpus Christi, Tex.—Superior TV Inc. amends
application for new TV stgtion on vhi Ch. 10 to |

BROADCASTING *® TELECASTING

delete A. A. Garrett as secretary; to change
ERP from 222 kw visual, 111 kw aural to 316 kw
visual and 189.8 kw aural; antenna helght above
average terrain from 516.4 ft. to 621 ft.; change
studio location to 2722-2726 Agnes St., Corpus
Christl. Filed June 23.

JoHet, IIl. — Jollet TV Inc. amends application
for new TV station on uhf Ch. 48 to change ERF
from 109 kw visual, 545 kw aural to 13.7 kw
visual and 6.85 kw aural. Filed July 14.

Montgomery, Ala, — Montgomery Bcstg. Co.
amends application for new TV station on vhf
Ch. 12 to change antenna height above average
terrain from 1,039 ft. to 1,029 ft.; change geo-
graphic coordinates to 32° 01’ 15* N. Lat., 85°
20’ 56” W. Long. Filed June 29.

Phoenix, Ariz.—Ralph A. Watkins and Edward
Cooper d/b as Arizona TV Co. amend application
for new TV station on vhf Ch. 3 to change name
to Arizona TV Co.; antenna height above aver-
age terrain from 1,224 ft. to 1,637 ft.; transmitter
location to Salt River Mt., 7.3 miles S of Phoe-
nix. Filed July 14. 8

Shreveport, La.—Radio Station KRMD amends
application for new TV station on vhf Ch. 12
to change studio location from Jefferson Hotel,
901 Louisiana Ave, to_ Linwood Ave. and 62d
St., Shreveport. Filed July 8.

APPLICATIONS DISMISSED

Berkeley, Calif.—Pacifica Foundation (KPFA-
FM) granted dismissal of bid for new TV station
gnluhlfoch. 44 at request of attorney. Dismissed

uly 10.

Brownsville, Tex.—Valley TV Ine, granted dis-

missal of bid for new TV station on vh? Ch. 5
H request of attorney. Dismissed July 14,

Harlingen, Tex.—M. J. Reynold granted dis-
missal of bid for new TV station on vhf Ch. 5
at request of attorney. Dismissed July 14.

Weslaco, Tex.—The Rio Grand TV Corp. grant-
ed dismissal of bid for new TV station on vht
Ch. 5 at request of attorney. Dismissea July 14.

Existing TV Stations . ..

ACTIONS BY FCC

KMMT (TV) Austin, Minn—Minnesota-Iowa
TV Co. granted STA to operate commercially on
vhf Ch, 6 from July 22 to Nov. 25, Granted July
21: announced July 28. .

WTIVI (TV) Belleville, TII. — Signal Hill Tele-
casting Corp. granted STA to operate commer-
cially on u Ch. 54 from July 21 to Nov. 6.
Granted July 21; announced July 28.

WSGN-TV Birmingham, Ala.—Jemison Bcstg.
Co. Eranted modification of CP for uhf Ch. 42
to change ERP from 1,000 kw visual, 500 kw
aural tg 16.6 kw visual and 9.55 kw aural; an-
tenna height above average terrain 600 ft.;
change studio location to Protection Life Bldg.,
gairmmgham. Granted July 22; announced July

KFBB-TV Great Falls, Mont.—Buttery Broad-
cast Inc. granted modification of CP for vhf
Ch. 5 to change ERP to 25.1 kw visual and 12.6
kw aural; antenna height above average terrain
240 ft.; change transmitter and studio location
from 300 Central Ave., Great Falls, to 2 miles
W of city limits on U, S. Hwy. 89-91, Great Falls.
Granted July 21; announced July 28

WGCM-FM Gulfport, Miss—WGCM Bcstg, Co.
granted CP to change ERP to 3 kw; antenna
height above average terrain to 300 ff. Granted
July 21; announced July 28.

KHQA-TV Hannibal, Mo. — Lee Bestg. Inc.
granted modification of CP for vhf Ch. 7 to
change transmitter location to approximately
45 miles NE of Quincy. Ellington Twp., I:
studio location to College and Muir Sts., Hanni-
bal; change ERP from 10.5 kw visual, 5.4 kw aural
to 269 kw visual and 135 kw aural. Granted

July 24; announced July 28

WILS-TV Lansing, Mich.—Lansing Bestg. Co,
granted modification of CP for uhf Ch. 54 to
change ERP to 20 kw visual and 10 kw aural;
antenna height above average terrain 360 £t.
Granted July 22; announced July 28

WETV (TV) Macon, Ga. — Macon TV Co.
granted STA to operate commercially on uhf
Ch. 47 for the period ending Aug. 3. Granted
July 23; announced July 28.

WACH (TV) Newport News, Va.— Eastern
Bestg. Corp. granted modification of CP for uhf
Ch. 33 to change ERP to 20.9 kw visual and 10.5
kw aural. Granted July 22; announced July 28.

WGEM-TV Quincy, Il — Quincy Bcstg. Co.
granted modification of CP for vhif Ch. 10 to
change transmitter location to near Columbus
Hwy., 0.7 miles W 0f Franklin School, Ellington

Township, 4 miles NE of Quincy, Ill. Granted
July 24; announced July 28.
KDYL-TV Salt Lake City, Utah — TLF

Bestg. Corp, granted modification of TV station
license to change name to Intermountain Bestg.
& TV Corp. Granted July 24; announced July 28.

KDYL-TV Salt Lake City, Utah—TLF Bcstg.
Corp. granted modification of license for vhf Ch.
4 to change ERP to 27.5 kw visual and 14.1 kw
aural; antenna height above average terrain
3,080 ft. Granted July 22; announced July 28.

KEXT (TV) Santa Barbara, Calif.—Santa Bar-
bara Bestg, & TV Co. granted STA to operate
commercially on vhf Ch. 3 from July 22 to Nov,
27. Granted July 21; announced July 28,

KMO-TV Tacoma, Wash.—KMO Inc. granted
STA to_operate commercially on vhi Ch. 13
from July 24 to Aug. 7. Granted July 21; an-
nounced July 28.

KETZ (TV) Tyler, Tex.—Jacob A. Newborn
Jr. granted STA to operate commercially on uhf
Ch. 19 from July 28, 1953, to Feb. 8, 1954, Granted
July 21; announced July 28.

TV STATION DELETED

WROV-TV Roanoke, Va.—Radio Roanoke Inc.
FCC granted request to cancel CP of operating
station and deleted call letters and pending appli-
cation for modification of CP. Deleted July 21;
announced July 28.

APPLICATIONS

WWTYV (TV) Cadillac, Mich.—Sparton Bcstg. Co.
secks modification of CP for vhf Ch. 13 to change
ERP from 230 kw visual, 145 kw aural to 316 kw
visual and 158 kw aural; change transmitter lo-
cation to Rural Route No. 1, 5.7 miles E, 2.4 miles
N of Tustin, Mich.: antenna height above average
terrain 1648.4 ft. Filed July 8.

KTLV (TV) Des Moines, Jowa—Rib Mountain
Radio Inc. seeks modification of CP for uhf Ch. 17
to change ERP from 180 kw visual, 98 kw aural to
163 kw visual and 88.04 kw aural; change studio
and transmitter location to 2nd Ave, and Hobson
Drive, Des Moines; antenna height above average
terrain 475 ft. Filed July 14.

WFMY-TV Greensboro, N, C.—Greensboro
News Co. granted modification of CP for vhi Ch.
2 to change transmiter and studio location from
212 North Davis St. to corner of Phillips and
Summit Ave., Greensboro; antenna height above
average terrain 720 ft. Granted July 22; an-
nounced July 28.

WSIL-TV Harrisburg, Ill.—Turner-Farrar Assn.
seeks modification of CP for uhf Ch. 22 to change
ERP from 105 kw visual, 55 kw aural to 14.12
kw visugl and 7.06 kw aural: antenna height
above average terrain 520 f£i. Filed July 14.

WLOU-TV Lonisville, Ky.—Robert W. Rounsa-
ville seeks modification of CP for uhf Ch. 41 to
change ERP from 240 kw visual, 125 kw aural to
197.576 kw visual and 102.354 kw aural; antenna
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height above average terrain 217.54 ft. Filed July
20.

WOKY-TV Milwaukee, Wis.—Bartell Broadcas-
ters Inc. seeks modification of CP for uhf Ch. 19
to change ERP from 17.4 kw visual, 9.55 kw aural
to 19.95 kw visual and 1¢ kw aural; change trans~
mitter location to 716 N. 11th St., Tower Hotel
Bldg. and change studio location to 714 W. Wis-
consin Ave., Milwaukee. Filed July 16.

KGVO-TV Missoula, Mont.—Mosby’s Inc. seeks
modification fo CP for vhi Ch. 13 to change ERP
from 11 kw visual, 5.6 kw aural to 27.2 kw visual
and 13.6 kw aural; change transmitter location to
4 miles & of Evaro, Mont.; antenna height above
average terrain 2011 ft. Filed July 20.

WCAU-TV Philadelphia, Pa.—WCAU Inc. seeks
modification of CP for vhf Ch. 10 to change ERP
from 25 kw visual, 14 kw aural to 316 kw visual
and 158 kw aural; antenna height above average
terrain 632 ft. Filed July 20.

KDRO-TV Sedalia, Mo.—Milton J. Hinlein seeks
modification of CP for vhf Ch. 6 to change ERP
from 6.3 kw visual, 3.2 kw aural to 16.4 kw visual
and 8.83 kw aural; antenna height above average
terrain 357 ft. Filed July 9.

WICS (TV) Springfield, JIL—Plains TV Corp.
seeks modification of CP for uhf Ch. 20 to change
studio location to 523 W. Capitol Ave.; transmitter
location to 3000 W. 4th St., Springfield; change
ERP from 18.2 kw visual, 10.2 kw aural to 174
kw visual and 9.3 kw aural; antenna height above
average terrain 43¢ ft. Filed July 20.

New AM Stations . . .

APPLICATIONS

Church Hill, Tenn.—Twin Cities Bcstg. Co.,
1260 ke. 1 kw daytime. Estimated construction
cost $13,812.20, first year operating cost $41,500,
revenue 2,738. Principals in partnership are
Harry J. Morgan (50%), employe of WKXY Sara-
sota, Fla., and Thales E. Wallace (50%). 50%
owner Wallace-Culbertson Firm, construction,
Church Hill. Filed July 8.

Covington, Tenn.—~Charles K. Sparks and R.
William Hoffiman d/b as Tipton County Bcestg.
Co., 1250 ke, 1 kw daytime. Estimated con-
struction cost $9,240, first year operating cost
$25,800, revenue $31,600. Mr. Hoffman is radio
engineer and announcer at WAVU Albertville
and WFMH_ Cullman, Ala. Post office address
R. William Hoffman, 206 Thomas St., Albertville.
Filed July 9.

Franklin, Ky. — L. L. Valentine and H. H.
Ogles d/b as Franklin Bestg. Co., 1220 ke, 250 w
daytime. Estimated construction cost $15.000.
first year operating cost $24,000, revenue $25,000.
Principals in partnership are Lowell L. Valen-
tine (6624%)., editor and 50% partner in the
Franklin Favorite, and Howard H. Ogles (3314%),
advertising manager and 50% partner in “the
Franklin Favorite. Filed July 13.

Lanett, Ala.—Greene Land & Cattle Co., 810 ke.
500 w daytime. Estimated construction cost
$15,944.85, first year operating cost $55,000, rev-
enue $65,000. Principals include President Roy
M. Greene (50%), officer and minority stockhold-
er WPNX Phenix City, Ala., and officer and ma-
jority stockholder WHWD Hollywood, Fla.; Vice
President Robert C. Greene (20%), officer and
minority stockholder WPNX; Secretary and
Treasurer Virgil R. Greene (5%) and Ellyann
Greene Eason (20%). Post office address P. O.
Box 402, Phenix City, Ala.

Wetumpka, Ala.—Elmore Service Corp., 1570
ke, 250 w daytime. Estimated construction cost
$8,500.40, first year operating cost $24,000, revenue
€30,000. Principals include President James L.
Coley (20%), president WRFS-AM-FM Alexan-
der City, Ala. and vice president WRLD-AM-
FM West Point.-.Ga.; Julia C. Duncan (20%),
vice president WRFS and WRLD; Vice President
Charles H. Whatley (10%), retail radio and TV
dealer; Treasurer James W. Whatley (30%), gen-
eral manager WRFS, and Secretary Sim Wil-
ga{lksls(zo%), attorney in Alexander City. Filed
uly 13.

APPLICATION AMENDED

Bayshore, N. Y. — Key Bestg. System Inc.
amends CP for new AM station on 1300 ke, 250
w daytime to change power to 1 kw,; specify
transmitter location as 500 ft. North of Sunrise
Hwy. Bayshore, and specify studio location as
3rd Ave., Bayshore. Filed July 15.

Existing AM Stations . . .

KRDO Colorado Springs, Colo.—Pikes Peak
Bestg. Co. granted CP to change transmitter and
studio location from 118 N. Cascade Ave. to 399
S. 8th St.. Colorado Springs. Granted July 24:
announced July 28.

ACTION BY FCC

APPLICATIONS

WINA Charlottesville, Ya. — Charlottesville
Bestg. Corp. seeks CP to change from 1280 ke,
.]i lfw lciaytlme to 1450 ke, 250 w unlimited. Filed
uly 14.

KXOC Chico, Calif.—KXOC Ivc. seeks modifi-
cation of CP to increase nighttime power from
5 kw to 10 kw. Filed July 7.

KELP E] Paso, Tex.— Trinity Bcstg. Corp.
seeks CP to change from 1 kw daytime to 500
w night directional and 1 kw day. Filed July 15.

KTHS Little Rock, Ark.—Radio Bcstg. Inc.
seeks CP to replace permit which expired June
1. Filed July 7.

Raymonvllle, Tex.—Kelly Bell and J. C. Stall-
ings d/b as Willacy Bestg. Co. amend CP for
new AM station 10 change name to Kelly Bell:
to change from 1470 kc, 250 w daytime to 1490
ke, 250 w unlimited: change studio and transmit-
ter location from Raymondville to Brownsville,
Tex. Filed July 10.

WDON Wheaton, Md.—Everett L. Dillard tv/as
Commercial Radio Equipment Co. seeks modifi-
cation of CP to change from 1540 k¢ to 540 ke.
Filed July 15.

New FM Stations . . .

ACTION BY FCC

Highland Park, Mich.—School Dist. of Highland
Park granted CP for new FM station on Ch. 201
(88.1 mc¢)_ with ERP 10 w. Granted July 24; an-
nounced July 28.

APPLICATIONS

Louisville, Ky.—Board of Trustees, Louisville
Free Public Library seek CP for new FM station
?‘? Ch. 220 (91.% mec) with ERP 10 kw. Filed July

Bay Shore, N. Y—Great Bay Bcstg. Co. re-
quests CP for new FM station on Ch. 290 (105.9
me) with ERP 20 kw. Filed July 14.

Existing FM Stations . . .

ACTIONS BY FCC

WSOK-FM Nashville, Tenn.—Nashville Bestg.
Co. granted modification of CP to change ERP to
3.1 kw. Granted July 24; announced July 28.

WTAD-FM Quincy, Ill-—Lee Bestg. Inc. granted
CP to change ERP to 27 kw; antenna height
above average terrain 770 ft. Granted July 24;
announced July 28.

FM STATION DELETED

WGTR (FM} Paxton, Mass.—General Teleradio
Inc. granted request to cancel license and delete
FM station. Deleted July 24; announced July 28.

WYSN (FM) New Castle, Ind.—New Castle-
Henry Township. FCC deleted FM station for
failure to comPlete construction. Action July 23;
announced July 28.

Ownership Changes . . .

ACTIONS BY FCC

WRAY-TV Princeton, Ind—M. R. Lankford d/b
as Princeton Bestg. Co. granted assignment of CP
to Souythern Indiana Tele-Casting Inc. No con-
sideration. Transfer is for purpose of formin%
a corporation, Mr. Lankford will own 100% o
the stock. Granted July 23; announced July 28,

KRTV (TV) Little Rock, Ark.—Little Rock
Telecasters Inc. granted transfer of negative con-
trol by Kenyon Brown to E. H., John H. and
Agnes D. Rowley through sale of 4.166-2/3 shares
for $7,500. Transier of control of licensee corpora-
tion results from transfer of control of Rowley-
Brown Bestg. Co. (KWFT-AM-FM-TV) Wichita
Falls, Tex. and 50% owner of Little Rock Tele-
casters Inc. (KRTV) and permittee of TV station
on uhf Ch. 17. Principals include Kenyon Brown
(33-15%), formerly 50%, E. H. Rowley (16-24%),
formerly 1212%, J. H. Rowley (33-14%,), formerly
25% and Agnes D. Rowley (16-2,3%). formerly
1215%. Granted July 28; announced July 28.

KWFT-TV_ Wichita Falls, Tex.—Wichita Falls
Tele. Inc. Same as above.

APPLICATIONS

KRBC-AM-TV Abllene, Tex.—Reporter Bestg.
Co. seeks transfer of control to Lewls J. Ackers,
Mrs. Sybil J. Ackers, Dale Ackers and Jack
Andrews (100%) through sale of outstanding
stock for $500,000. Jack Andrews and Dale
Ackers are officers and stockholders of Abilene
Bestg. Co. Filed July 13

WSKY Asheville, N, C.—Radio Asheville Inc.
seeks {nvoluntary acquisition of control by Mil-
dred L. Bamford, individually and as executive
of the Estate of Carl R. Bamford through trans-
fer of 3314% interest. Filed July 13.

WBUT Butler, Pa.—Eagle Printing Co. requests
assi ent of license to J. Patrick Beacom for
$21,161.38. Mr. Beacom is president and 98%
stockowner of WVVW, WJPB-TV Fairmont and
WETZ New Martinsville, W. Va., and president

CUT YOURSELF A SLICE
RICA'S RICHEST EMPIRE
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and 40% partner in J. Patrick Beacom & Assoc..
applicant for uhf Ch. 22 in Clarksburg, W. Va,
Filed July 16.

WIVQ (TV) Pittsburgh, Pa.—Golden Triangle
TV Corp. requests voluntary transfer of control
from Loren Berry and Ronald B. Woodyard to
Edward Lamb rough transfer of stock for
$5,000. Mr. Lamb is president, treasurer and 70.8%
stockkholder and owns 2.2% as trustee for his son
of WICU (TV) Erie, Pa.; president, treasurer, 48%
stockholder and owns 29% as trustee for his son
and daughter of Unity Corp. Inc. (WTOD, WTRT-
FM) Toledo and applicant for new TV station on
vhi Ch. 11 in Toledo; vice president. treasurer
and 20% stockholder of Woodruff Inc., by initial
decision granted uhf Ch. 30 in Portmouth; presi-
dent, treasurer and 61.6% stockholder of WHOO
Inc. (WHOO-AM-FM) Orlando, Fla., applicant for
vhf Ch. 9 in Orlando; president, treasurer and
owner of 26.1% stock as trustee for his son
in Midwest TV Co., permittee of WMAC-TV
Massillon, Ohio. Edward Lamb Enterprises owns
73.9% of this stock. Filed July 24.

WRIS Roanoke, Va.—Cy N. Bahakel seek_vol-
untary assignment of license to Roanoke Inde-
pendent Broadeasters in return for $19,700 of
common stock. Mr. Bahakel will own 100% of
the stock. Filed July 8.

KBON Omaha, Neb.—Inland Bcestg. Co. requests
voluntary transfer of control to John K. and
Nella Marie Morrison through retirement in Jan.
1850 of 60 shares of stock owned by Arthur Bald-
win. Filed July 10.

KBON Omaha, Neb.—Inland Bestg. Co. seeks
voluntary relinjuishment of control by John K.
and Nella Marie Morrison through corporate re-
organization. Company retires 260 shares of
Arthur Baldwin for $31,200; 30 shares of William
Baldwin for $3,600; 60 shares of Nella Marie Mor-
rison for $7,200; 150 shares of John K. Mor-
rison for $16,500. Mr. Morrison sells 50 shares to
Paul R. Fry for $5,500. Filed July 10.

Hearing Cases . . .

FINAL DECISION

Harrisburg, Pa,—New TV, uhf Ch. 27. FCC an-
nounced decision granting application of Ross-
moyne Corp. for CP for new TV station on uhf.
Ch. 27 and denied the competitive application of
g(elnd:éi:k Bestg, Co. (WHGB). Final decision

uly .

INITIAL DECISION

Allentown, Pa.—New TV, uhf Ch. 39. Examiner
Benito Gaguine issued initial decision looking
toward grant of application of Queen City TV Co.
for a new TV station on uhf Ch. 39 with ERP 107
kw visual and 54 kw aural; antenna height above
average terrain 350 ft. Initial decision July 23.

OTHER ACTIONS

TV Allocation—By report and order FCC final-
ized the rule-making proceedings issued April 23
in assigning vhf Ch. 5 to Weston, Va. This “drop-
in" assignment changes certain offset carrier re-

uirements in Washington, D. C., Gainesville, Fla.,

aleigh, N. C. and Charleston S. C. Comr. Hen-
nock concurred in part and dissented in part.
Action July 22; annéunced July 23.

Denver, Colo.—New TV, vhi Ch. 4. FCC ordered
the effectiveness of initial decision granting new
TV station on vhf Ch. 4 to Metropolitan Tele. Co.
(KOA) and denymE competitive a(fplication of
KMYR Bestg. Co. ( YR) be stayed pending re-
view by the Commission. Action July 24;" an-
nounced July 28.

Les Angeles, Calif. —New TV, uhf Ch. 34. FCC
by memorandum opinion and order denied peti-
tion of Lawrence A. Harvey to dismiss competi-
tive application of Spanish International Co.
for new TV station on uhf Ch. 34. Action July
22; announced July 23.

Mobile, Ala.—New TV, vhf Ch, 5. By memoran-
dum opinion and order, FCC (1) denied motion

of The Mobile TV C'orén. for amendment of the
aclsa{m designation order to delete the findings
a

KRG-TV Inc. is le%ally qualified and for
enlargement of the issues to make inquiry into a
possible violation of the Commission’s rules and
policies of multiple ownership; (2) denied re-
quest of Broadcast Bureau Chief for enlargement
of the issues to permit inquiry into the details

—_
[

recorder for
metion picimves
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concerning elimination of common ownershig be-
tween WKRG-TV Inc. and the Mobile Press
Register; and (3) granted motion of Mobile TV
Corp. that the hearing order be amended to find
it legally qualified and to delete issue No. 1
concerning its authority to construct, own and
operate a TV station in Mobile, and granted itg
petition to dismiss its May 8 motion to amend
and enlarge the hearing issues or for declaratory
ruling. Mobile TV Corp. and WKRG-TV Inc. are
in competition for new TV station on vhf Ch. 5
in Mobile. Action July 28.

Rochester, N. Y.—New TV, vhf Ch. 10. By mem-
orandum opinion and order FCC (1) %anted peti-
tion of April 28 by WHEC Inc. (WHEC) and
Veterans Bestg, Co. (WVET) for reconsideration
of Commission action of April 1 in postponing the
effective date of grants to them for new TV sta-
tion to share time on vhf Ch. 10 in Rochester
and designating them for hearing: (2) terminated
the postponement of the grants and made them
effective immediately; (3) denied motion by Fed-
eral Bcestg. System SAY) for consolidated
hearing, and (4) dismissed the Yroceedings. Comr.
Hennock dissented. Action July 27.

Sharon, Pa.—New TV, uhf Ch. 39. FCC dis-
missed as moot petition of Feb. 2 of Leonard J.
Schafitz reqiuestmg immediate consideration of
his application for new TV station on uhf Ch.
39 and dismissal of competitive agplication of
Sharon Herald Bestg. Co. Action July 22; an-
nounced July 23.

Hornell, N. Y.—New AM, 1420 kc. By memoran-
dum opinion and order denied petition of Aug.
26, 1952 of W. H. Greenhow Co. (WWHG) ‘seekins
review of examiner's memorandum opinion an
order of Aug. 22 denying WWHG request that the
hearing record of the comﬁeﬁtive applications for
new Aﬁﬂ station on 1420 ke be reopened for the
;xltroduction of additional evidence. Action July

Albany and Schenectady. N. Y.—New TV sta-
tions, uhf Ch. 23 and 35. By memorandum opinion
and order, FCC denied petition of July 10 of
Western N. Y. Bestg, Corp. (WABY) directed
against Commission action of June 10 in grantin
applications of Patroon Bestg. Co. for new T
station on uhf Ch. 23 at Albany and Van Curler
Bestg. Corp, for a hew TV station on uhf Ch. 35
at Schenectady. Action July 22; announced July
23.

Routine Roundup . . .

July 23 Decisions

BY COMMISSION EN BANC

WEKMI-TV Kalamazoo, Mich.—Howard D.
Steere. Is being advised that application
(BMPCT-1200) for extension of time to construct
TV station to operate on Ch. 36 (BPCT-1382)
cannot be granted on basis of present informa-
tion.

WRAK-TV Willilamsport, Pa—WRAK Inc. Is
heing advised that application (BMPCT-1167)
for extension of time to construct TV station to
operate on Ch. 36 (BPCT-521) cannot be granted
on basis of present information.

KTVR (TV) Galveston, Texas—Rudman Tele-
vision Co. Is being advised that application
(BMPCT-1186) for extension of time to construct
TV station to operate on Ch. 41 (BPCT-12658)
z:.annot be granted on basis of present informa-
ion.

Denied Petition

WMT, WMT-TV Cedar Rapids, Towa—American
Bestg. Stations Inc. Denied petition recquesting
cancellation of call letters MTV assigned to
Bartelle Television Corp., Madison, Wis. (over
130 miles away}. Commission doesn't see likeli-
hood of confusion.

July 24 Applications

ACCEPTED FOR FILING
Extension of Completion Date

KGAL Lebanon, Ore., Linn County Bestg, Co.—
Mod. CP (BP-8223), which authorized change in
frequency, hours of operation and installation
of DA-DN, for extension of completion date
(BMP-6266).

Renewal of License

Followixf\i stations request renewal of license:
WABB Mobile, Ala., e Mobile Press Register
Inc. (BR-2121); KYOS Merced, Calif. (BR-896);
KDTH Dubuque, Iowa, Telegraph-Herald (BR-
1125); WBNS Columbus, Ohio, Radiohio Inc. (BR-
290); KWON Bartlesville, Okla., Bartlesville Bestg.
Co. (BR-1175); KCRC Enid, Okla., Enid Radio-
hone Co. (BR-465); KMUS Muskogee, Okla.,

e Fastern Oklahoma Bestg. Corp. (BR-2047):
KSPR Casper, Wyo., Donald Lewis Hathaway
(BR-T67}.

APPLICATION RETURNED
Renewal of License

WMBR Jacksonville, Fla., The Washington
Post Co.—Returned application for renewal of
broadcast license (BR-438).
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July 27 Applications

ACCEPTED FOR FILING
Remote Control Operation

WTUX Wilmington, Del., Port Frere Bestg. Co.
—Files application for remote control operation
of trans. (BRC-128).

Renewal of License

Following stations request renewal of license

KLPM Minot, N. D., Minot Bestg. Co. (BR-1765);
WSPD Tcledo, Ohio, Storer Bestg. Co. (BR-303);
KRBC Abilene, Tex., Reporter cstg. Co. (BR-
895); KOB-TV Albuquerque, N. M,, Albuquerque
Bestg. Co. (BRCT-92); WSPD-TV Toledo, Storer
Bestg. Co. (BRCT-47); WJQS Jackson, Miss., Mis-
sissippi  Bestg. Co. (BR-1891); WMBC Macon,
Miss., Mississippi Bestg. Co. (BR-1491); KOTY
(FM) Tacoma, Wash.,, Tacoma School District
No. 10 (BRED-31).

Extension of Completion Date

KFEQ-TV St. Joseph, Mo, KFEQ Inc.—Mod.
CP (BPCT-425)., as mod., which authorized new
TV, for extension of combpletion date to 10-15-53
(BMPCT-1255).

WIMA-TV Lima, Ohlo, Northwestern Ohio
Bestg. Corp.—Mod. CP__(BPCT-738), as mod.,
which authorized new TV, for extension of com-
pletion date to 1-21-5¢ (BMPCT-1259).

WMAC-TV Toledo, Ohio, Midwest TV Co.—Mod.
CP (BPCT-1010), as mod., which authorized new
Esrs)for extension of completion date (BMPCT-

WSAZ-TV Huntington, W. Va,, WSAZ Inc—
Mod. CP (BPCT-8%6), as mod., which authorized
new TV. for extension of completion date to
9-1-54 (BMPCT-1257).

KUSC-TV Los Angeles, U, of Southern Calif.,
Allan Hancock Foundation—Mod. CP (BPET-14),
as mod. which authorized new educational TV,
for extension of completion date to 1-28-5¢
(BMPET-12).

License for CP

WBBM-FM Chicago, 1ll.,, CBS In¢.—License for
CP (BPH-1840) which authorized changes in li-
censed station (BLH-907).

July 28 Decisions

BY BROADCAST BUREAU
Actions Taken July 24
Granted License

WBLE Batesville, Miss., Panola Bcestg. Co—
%Ealx)lted license for AM; 1290 ke, 1 kw-D (BL-

KVSA McGehee, Ark. Southeast Ark. Bestrs.
Inc.—Granted license for AM; 1220 ke, 1 kw-D
(BL-5060).

Modification of CP

WILO Frankfort, Ind., Radio Frankfort—Grant-
ed mod. CP for approval of ant., trans. and studio
location and change type trans. (BMP-6235).

WFAH Alliance, Ohio, The Review Pub. Co—
Granted mod. CP to change type trans.. condi-
tions (BMPF-6262).

WLBN Lebanen Kg., Lebanon-Springfield
Bestg. Co.——Grantecf mod. CP for change in type
trans. (BMP-6264); condition.

WANA Anniston, Ala.,, Anniston Radio Co.—
Granted mod. CP for approval of ant., trans. and
studio locations and change type trans.. condi-
tion (BMP-6154).

WDBF Delray Beach, Fla., Delray Bcestrs, —
Granted mod. CP for approval of ani.. trans. lo-
cation and specity studio location; condition
(BMP-6241).

KCHR Charleston, Mo., So. Missouri Bestg. Co.
—Granted mod. CP for approval of ant. and trans.
location and change type trans. {BMP-6208).

Extension of Completion Date
Following were granted extension of comple-
tion dates as shown:

KFDX-TV Wichita Falls, Tex. to 10-17-53
(BMPCT-1250); WSPN Saratoga Springs, N. Y.,
to 11-15-53 (BMP-6261}; WNRI Woonsocket, R. I,
to 3-7-5¢ (BMP-6257).

Actions Taken July 23
Granted License
WBHP Huntsville, Ala., Wilton Harvey Pollard

—Granted license covering change in trans., stu-
dio and type trans. {BL-5062).

WGBM Baltimore, Md.,, Balto. Bestg. Corp, —
Granted license for aux. trans. (BL-5063).

KMAK Fresno, Calif.,, The McMahan Co. —
SGOxézéx)lted license for AM; 1340 ke, 250 w-U (BL-

Modification of CP

WTUP Tupelo, Miss.,, Lee Bestg, Co—Granted
mod. CP for a%proval of ant., trans. and studio
location, and change type trans. (BMP-6247).

Granted Remote Operation

WIBEB Macon, Ga., The Peach State Bestg, Co—
Granted authoritgr to operate trans. by remote
control (BRC-126). :

.

WYVE Wytheville, Va.,, Wythe County Bestg.
Co.—Granted authority to operate trans. by re-
mote control (BRC-127).

Extension of Completion Date

. Following were granted extension of comple-
tion dates as shown: )

KNX-FM Los Angeles, to 2-15-54 (BMPI-I—-IB:M};
WMAR-TV Baltimore, to 12-7-53 (BMPCT-1247);
WRAK-FM Williamsport, Pa., to 9-13-53 (BMPH-
4833}; WOI-FM Ames, Iowa, to 1-11-5¢ (BMPED-
%66); WHDF Houghton, Mich., to 8-15-53 (BMP-

Actions Taken July 22
Granted CP

WFUL Fulton, Ky. Ken-Tenn Bestg., Corp.—
Granted CP to side mount FM ant. on AM tower
(BP-8914).

Granted Authority

KELY Ely, Nev,, White Pine Bestg, Co.—Grant-
ed authority to operate trans. by remote control
(BRC-125).

Extension of Completion Date

Following were granted mod. CP's for exten-
sion of completion dates as shown:

WJITV Jackson, Miss,, to 2-12-54 (BMPCT-1244);
WARD-TV Johnstown, Pa., to 1-15-5¢ (BMPCT-
1181); KIDO-TV Boise, Ida., to 2-23-54 (BMPCT-
112;58;) WAZL-TV Hazleton, Pa., to 2-28-5¢ (BMPCT-

Actions Taken July 21
Granted License

KNBR North Platie, Neb., John Townsend—
Granted license for AM; 970 ke, 1 kw-D, DA-D
(BL.-4882).

Granted Authority

WEAU-FM Eau Claire, Wis., Central Bestg. Co.
—Granted authority to operaie trans. by remote
control (BRCH-40).

KOCA Kilgore, Tex.,, Radio Station KOCA Inc.
—Granted authority to operate trans. by remote
control (BRC-110),

Actlons Taken July 20
Modification of CP

WAYZ Waynesboro, Pa., Richard Field Lewis
Jr—Granted mod. CP for approval of ant., trans.
and studio location, and change type trans.; con-
dition (BMP-6219).

Extension of Completion Date

WBEN-TV & Aux. Buffalo, N. Y., WBEN Inec.—
Granted extension of completion date to 2-12-54
{BMPCT-1239 & 1240).

July 28 Applications

ACCEPTED FOR FILING
License for CP

KGPH Flagstaff, Ariz., The Frontier Bestg. Co.
License for CP (BP-8040), which authorized
change in fre uenc}r. chanfe in power, installa-
tion of DA-N, installation of new trans. and make
changes in ant. system (BL-5069).

Transmission Authority

John Henry Bahcock, San Diego, Calif.—Author-
ity to transmit programs to XEAC Tijuana, Mex.,
from 2566 Fifth Ave.,, San Diego. AMENDED
to include XERB Rosarito Beach, Mex. (BFP-
237 AMENDED).

Extension of Completion Date

KHTV (TV) Baton Rouge, La., Capital Televi-
sion & Bestg, Co.—Mod. CP (BPCT-1083), which
authorized new TV, for extension of completion
date to 2-17-54 {(BMPCT-1258).

WITH-TV Baltimore, Md., WITH-TV Inc¢. —
Mod. CP (BPCT-1338), which authorized new
TV, for extension of completion date to 12-31-53
(BMPCT-1242). .

WKTV (TV) Utica, N. Y., Copper City Boestg.
Corp.—Mod. CP (BPCT-1209), as mod., which au-
thorized change in existing facilities for exten-
sion of completion date to 10-12-53 (BMPCT-
1260).

July 29 Applications
ACCEPTED FOR FILING
License Renewals
Following statlons request renewal of license:

KONG Visalia, Calif., Tulare County Bestg. Co.
(BR-1541); WRHC Jacksonville, Fla.,, Radio Sta-

I——HOWARD E. STARK
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National Press Bldg., Wash. 4, D. C.
Telephone District 7-1205

Member AFCCE *

—Established 1926—
PAUL GODLEY CO.
MO- 3-3000
Laboratories Great Notch, N. J

_ Member AFCCE*

Upper Montdair, N. J.

GEORGE C. DAVIS
501-514 Munsey Bldg. STerling 3-0111
Washington 4, D. C,

Member AFCCE*

Commercial Radie Equip. Co.
Everett L. Dillard, Gen. Mgr.
INTERNATIONAL BLDG. DL 7-1319
WASHINGTON, D. C.

P, O. BOX 7037 JACKSON 5302
KANSAS CITY, MO,

Member AFCCE*

A. D. RING & ASSOCIATES
30 Years’ Experience in Radio
Engineering
MUNSEY BLDG. REPUBLIC 7-2347
WASHINGTON 4, D, C.
Member AFCCE*

GEORGE E. GAUTNEY
CONSULTING RADIO ENGINEERS
1052 Warner Bldg. National 8-7757
Washington 4, D. C,

Member AFCCE *

Craven, Lohnes & Culver
MUNSEY BUILDING DISTRICT 7-8215

WASHINGTON 4, D, C.
Member AFCCE *

FRANK H. McINTOSH

CONSULTING RADIO ENGINEER
1216 WYATT BLDG.
WASHINGTON, D. C.
Metropolitan 8-4477

Member AFCCE *

RUSSELL P. MAY

711 14th S, N. W, Sheraton Bldg.

Washington 5, D. €. REpublic 7.3984

Member AFCCE *

WELDON & CARR
Consulting
Radio & Television

Engineers
Washington 6, D. C. allus, Texos
1001 Conn. Ave. 4212 S, lm:kner Blvd.
Member AFCCE*

PAGE, CREUTZ,
GARRISON & WALDSCHMITT
CONSULTING RADIO ENGINEERS

BOND BLDG. EXECUTIVE 3-3670
WASHINGTON 5, D, C.
Member AFCCE*

KEAR & KENNEDY

1302 18th St., N. W. Hudsen 3-9000
WASHINGTON 6, D. C.
Member AFCCE *

A. EARL CULLUM, JR.
CONSULTING RADIO ENGINEERS
HIGHLAND PARK VILLAGE
DALLAS 5, TEXAS

JUSTIN 6108
Member AFCCE *

GUY C. HUTCHESON

P, O. Box 32 AR. 4-8721
1100 W, Abram

ARLINGTON, TEXAS

ROBERT M. SILLIMAN

John A. Moffet—Associate
1405 G St., N. W,
Republic 7-6646
Washingten 5, D. C.
Member AFCCE*

LYNNE C. SMEBY
"Registered Professional Engineer”
1311 G St., N. W. EX 3-8073
WASHINGTON 5, D. C.

GEORGE P. ADAIR

Consulting Radio Enginesrs
Quarter Century Professional Experiance
Radie-Television-

Electront a-Commlmm:hm
1610 Eye St., N Wash. 6, D. C,
Executive 3-1230—. énumw 3.5851
(Nights-holidays, Lockwood 5-1819)
Member AFCCE*

WALTER F. KEAN
AM-TV BROADCAST ALLOCAYION,
FCC & FIELD ENGINEERING
1 Riverside Road—Rlverside 7.2153
Riverside, .

(A Chicage suburb)

WILLIAM E. BENNS, JR.

Consulting Radio Engineer
3738 Kanawha St., N. W., Wash., D. C.
Phone EMerson 2-8071
Box 2448, Birmingham, Ala.
Phone 6-2924
Member AFCCE *

ROBERT L. HAMMETT

CONSULTING RADIO ENGINEER

230 BANKERS INVESTMENT BLDG.

SAN FRANCISCO 2, CALIFORNIA
SUTTER 1.7545

JOHN B. HEFFELFINGER
815 E. 83rd 1. Hiland 7010

KANSAS CITY, MISSOURI

Vandivere,
Cohen & Wearn

Consulting Electronic Engineers
612 Evans Bldg. NA, 8-2698

1420 New York Ave., N. W,
Washington 5, D. C.

CARL E. SMITH
CONSULTING RADIO ENGINEERS
4900 Euclid Avenue

Cleveland 3, Ohio

HEnderson 2-3177
Member AFCCE *

Custom-Built Equipment
U. §S. RECORDING CO.

1121 Verment Ave., Wash. 5, D. C.
Lincoln 3-2705

COMMERCIAL RADIO

MONITORING COMPANY
MOBILE FREQUENCY MEASUREMENT
SERVICE FOR FM & 1V
Enginser on duty sll night éwery night
JACKSON 53062
P. O. Box 7037 Keansas City, Mo.

o TOWERS o
AM ® FM & TV
Complete nstoflations
TOWER SALES & ERECTING CO.
6100 N. E. Columbia Blvd.
Portiond 11, Oregon

HOFFMAN. RECORDS

Offering discs concerning Studebaker Cars,
punches Terrific sales for Local Dealerl
One station in Each city being approached.
Advise us if a Show-Room in yYour territory.

BOX 11 HOLLYWOOD

tion WRHC Inc. {BR-2508); KVNU Logan, Utah,
Cache Valley Bestg. Co. (BR-992).

Remote Control Operation
Following stations request 301-A, application

for remote control operation:

WHOS-FM Decatur, Ala., North Alabama Bestg.
Co. (BRCH-42); WCNB-FM Connersville, Ind.,

(BRCH-43).

Extension of Completion Date

WAPO-FM Chattanooga, Tenn.,, WAPO Bcstg.
Service Inc.—Mod. CF (BPH-1806) which au-
thorized new FM for 'extension of completion

date (BMPH-4837).

WSLS-FM Roanoak, Va., Shenandoah Life Sta-

tions—Mod. CP (BPH-1800), which authorized
changes in licensed stations, for extension of
completion date (BMPH-4836).

cp (BPCT-756).
changes in existin%
completion date to

WAVE-TV Louisville, K
as mo

.» WAVE Inc.—-Mod.
which authorized

station, for extension of
11-54 (BMPCT 1261).

KSWO-TV Lawton, Okla,, Oklahoma Quality

Bestg. Co—Mod. CP (BPCT-708), which author-

ized new TV,

new TV (BLCT-142),

BROADCASTING ® TELECASTING

for extension of completlon date to
10-23-53 (BMPCT-1266).
License for CP

KXLY Spokane, Wash, Symons RBestz, Co—
License for CP (BPCT-9'12) which authorized

Member AFCCE *
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Payable in advance.

Deadline: lispl
preceding publication date.

£2.00 minimum -

ING ¢ NG expressly repudiates any liability or

CLASSIFIED ADVERTISEMENTS

Checks and money orders only.
Undisplayed—Monday preceding publication date.

Situations Wanted 20¢ per word—#$2.00 minimum e Help Wanted 25¢ per word—

All other classifications 30¢ per word—¥$4.00 minimum ¢ Display ads. $15.00 per inch
No charge for blind box number.
BROADCASTING ® TELECASTING, 870 National Press Bldg., Washington 4, D. C.

Apprrcants: If transcriptions or bulk packages submitted, $1.00 charge for mailing (Forward remittance
separately, please). All transcriptions, photos, ete. sent

Disgplay—Tuesday

Send box replies to

to box numbers are gent at owner's risk. BRoADCABT-

reaponaibility for their custody or retum.

Help Wanted

Help Wanted—(Cont’d)

Managerial

Experienced radio station investors desire top-
notch personnel to invest with them and operate
midwest location. Box 346X, B.T.

Manager, strong on sales and programming.
Small city, leading network station, only station
in market. Prefer man between 30 and 40. Must
have good character and personality. Please fur-
gi%p ull information in first letter to Box 371X,

Manager who is experienced in managing station
doing all colored programming. Station reaching
audience of over million colored. Eastern metro-
politan market. Must be young, aggressive, with
sales exprience. Give complete background and
experience with photo in first letter. Rebply
Box 409X, B.T.

Salesmen

Space salesman for leading trade journal to cover
midwestern territory with headquarters in Chi-
cago. Must know radio-television field. Perma-
nent position assured with good starting salary.
No commission, but incentive bonuses; also pen-
sion-retirement plan after five years. Other
benefits. About half-time on road. Submit full
details experience (need not be in publication
field), past earnings and picture. Box 405X, B.T.

Good opportunity for livewire salesman with

midwestern 10,000 watt, clear-channel, network

station. Excellent market and ideal working

conditions. There is no ceiling on your earnings,

and you are assured of an adequate draw against

commissions. Send full informatjon concerning -
yourself—includin% a recent snapshot if available

—to Box 373X, B.T.

This is a sincere offer to a good radio salesman
who wants to improve his eamin%s. If your
present sales record gqualifies we will guarantee
up to $5000 a year against a commission-bonus
arrangement, which for the right man has much
larger potential. You will be joining successful
independent southern station in one of 10 fastest
frowing markets in America. Station appeals
0 mass audience and has proven programmin
pattern. Management has record of satisfie
personnel. ¥You must have successful sales rec-
ord with present employer, preferably independ-
ent station. Write ﬁiving complete data, in-
cluding references. billing, recent picture. All
answers confidential. Box 385X. B.

Salesman. Aggressive man, looking for a good
future in an excellent market. Guarantee with
ten percent commission on sales. Box 407X, B.T.

SALESMAN

all the sins common to petsonnel in

market. Apply to:—

ey ey e ey

To the man who has proven himself as a retail time salesman—has overcome

the job, we have a well paying position open.  This is a tough, but saleable

John R. Livingston,

=%====ﬂ====’

Salesman, capable of moving up to commercial

manager bv proving ability. Salary and commis-

sion. Excellent future for right man in east Texas

_lil‘umber one market. TV applicant. KGKB, Tyler,
exas.

Wanted: Salesman. Excellent opportunity. One
of the fastest growing small markets in South-
ern Tier. Full time ABC affiliate. Salary plus
commissions. Write Gordon Jenkins, WCLL
Corning, New York.
Salesman—Must know selling. Television sales
experience not necessary, but radio sales primary
requirement. Send resume of background, plus
small photo. List present and past earnings.
We pay substantial salary plus commission. ir
mail full information. James H. Ferguson, Jr.,
Sales Manager, Springfield Television Broadcast-
ing Corporation, §1 Chestnut Street, Springfield
3, Massachusetts.

Space salesman for leading trade journal to cover
southern territory with headquarters in Wash-
ington. Must know radio-television field. Per-
manent position assured with good starting sal-
ary. No commission, but incentive bonuses; also
ension-retirement lp]am after five years. Other
enefits. About half-time on road. Submit full
details, experience (need not be in publication
field), past earnings and picture. Box 4MX, B.T.

Announcers

All-round experienced announcer. Send resumé.
Texas network station. Box 182X, B-T.

Desire football announcer plus staff duue—s.
Tell all. Experience required. Box 196X, B-T.

Announcer with superior voice, interviewing
ability, for station in important Texas market.
Box 202X, B-T.

Humorous PJ. Fast-paced ad-lib funny com-
ments on records. Jive-talk, actor background,
impersonations well-known voices, dialects. Op-
portunity Ohio station. Single. Box 234X, B.T.

Staff announcer for kilowatt independent. south-
west. Experience not necessary, ability is. Pay
above average. Box 260X, B-T.

Announcer-chief engineer wanted for Alabama
station. Must be good announcer. State salary
desired in letter. Box 280X, B.T. N

Are you good enough for 50 kw? Midwest metro-
politan indie has unusual oprortunity for news
and music_man. Send details and audition to
Box 313X, B-T.

Need combo man with emphasis announcing im-
mediately. Offer paid vacation, insurance, hos-
pitalization, pension. Send tape, resume, and
starting salary. Box 3#4X, B.T.

WANTED

the business—can finance himself to

WPEO

Peoria, Ill.

|
]
)
|
Il

Help Wanted—{Cont'd)

Chicago area. Sala:
details an

and sales

Hillbilly jockey.
audition

opportunity. Send full
tape. Box 352X, B.T.

Announcer. Some experience. 250 watt net a;
gli%te, east Tennessee town of 13,000, Box 358X,

Midwest station will have opening for play-by-
play sportsman. Network station in medium
sized market. Box 358X, B.T.

Network affiliate in major southv-vest city of
100,000 wants an experienced announcer with

ﬁood commercial delivery. Send photo, work-
istory, salary requirements, first letter. Box
363X, B.T.

Experienced play-by-play man as sports director
of the number one sports station in a prominent
midwest market. Must have first phone. Other
staff duties involved. $375 to start. Reply to
Box 367X, B.T.

§35 to start for good morning man with ideas.
Must be neat appearing and capable of doing in-
terview and audience participation type of show.
Midwest independent with insurance benefits and
vacations. Send only picture and details with
first letter. We'll call for audition. Box 382X,

Annocuncer-disc jockey with personality, record
of proven performance to spark afternoon pro-
gramming on independent station in a metropoli-
tan market. Box 408X, B.T.

Announcer with good voice and some experience
for Pennsylvania station. No tapes. Box 414X,

Experienced announcer for small town indepen-
dent. Good living conditions. $62.50 per week.

%end tape or disc to Manager KALT, Atlanta,
exas. '

Good all-round experienced announcer. Heavy
on news. Football play-by-play. Send audition
tape and details. _Auditions will be returned.
George Marti, KCLE, Cleburne, Texas.

Immediate open for good staff announcer. Call
or write KCOM, Sioux City, Iowa.

Good staff announcer with some experience for
5 kw NBC afiiliates in progressive central Kansas
City. Send audition including news and commer-
cial and letter with background, references, mar-
ital status, photo and salary requirements to Dick
Painter, KVGB, Great Bend, Kansas.

Good, experienced staff announcer wanted by
5 kw CBS affiliate in New England with TV fu-
ture. Send tape., photo and resume to Lou Rocke,
WCAX, Burlington, Vermont.

WGTM. Regional 5000 watt CBS affiliate has
staff vacancy for good well-rounded DJ to han-
dle night shift. Wilson, N. C.

Have opening for staff announcer. Ty{:ing neces-
sary. State expected salary first letter. Radio
Station WRRF, Washington, North Carolina.

Marvelous opportunity for three topnotch an-
nouncers. $75 weekly base salary. o limit to
earnings for right men. Definite opportunity
for management positions. Two weeks vacation
with pay, liberal sick leave. Send tapes (71%
feet per second) and resume to WTIM, Taylor-
ville, Illinois.

Technical

Men with at least 10 years of electronic experi-
ence, preferably audle, with good mechanical
knowhow to install and maintain specialized
audio devices. Will be traveling continually. Must
have driver's license. Transportation supplied.
Geod salary plus expenses. Send complete list
of experiences, references and enclose a personal
sg:%ps ot. Photo will not be returned. Box 845W,

Engineer diligent and dependable.
city. Box 201X, B-T.

South Texas

Chief engineer-announcer. Rural eastern station
near vacation area. State age, salary expected,
and work for last 5 years. Box 322X, B«T.

Recruiting 1st class engineers for new four tower
regional in midwest city of 500,000 to begin con-~
:siggl;gti%nTmid-Sept. Write for application. Box

Urgently need 1st, engineer, preferabl?' announc-
er or salesman combo for eastern Indiana., Wire
collect. Box 374X, B.T.

Our chief engineer leaves soon to build our tele-
vision station. Accepting replacement applica~
tions. Send complete resume and late snapshot
to Box.378X, B.T.

50 kw upper midwest station in large metropoli-
tan market needs experienced, engineer with
ticket. Send details of experience, education,
age, etc., to Box 388X, B.T.



Help Wanted—(Cont'd)

Situations Wanted—(Cont’d.)

Situations Wanted—{Cont’d.)

Technical

for man with first class li-
erb Nelson, KOKX, Keokuk,

Immediate openin,
cense. Contact
Iowa.

Transmitter engineer—no announcing. $1.25 per
hour, time-and-a-half for overtime. Write or
phon; Don Morris, KRIS, Corpus Christi, Texas
—4-6354.

Immediate openin_g-. -(])VPerator. ﬁr-s::las license,
5000 watt CBS. WGTM, Wilson, N. C.

Production-Programming, Others

Prolific copywriter who can produce smooth and
ersuastive copy wanted by network stotion in
portant Texas market. Box 200X, B«T.

Copywriter. Must be experienced, congenial,
sober. Announcing abilit’g desirable, but not
necessary. Box 351X, B.

Assistant radio director-instructor wanted by
one of the best known radio and theatre schools
in the east. Man or woman with good general
knowledge of radio broadcasting desired. State
qualifications, experience, references and salary
expected in first letter. Box 357X, B.T.
Copywriter wanted for successful independen
station in deep south. You must have had ex-
perience in writing hard hitting commercial copy
with mass appeal. Imagination, originality and
fresh approach with understanding of low in-
come audience important. You will earn $3600
a year to start with annual bonus and periodic
pay raises, air conditioned offices, health insur-
ance and paid vacations, Write giving complete
data and references and samples of your copy.
All answers confidential. Box 384X, B.T
Program director as soon as possible for 250 watt
fulltime, doing regional business. Present program
director moved to manager of a newly acquired
pro]ierty. It can happen fo you if you are a
worker. Address replies to Box 415X, B-T.

Have opening for experienced copywriter. 1000
watt, fulltime. Contact Herb elson, KOKX,
Keokuk, lowa.

Experiencéd radio newsman who can gather,
write and air local newscast. Send tape and full
details first letter. KSRV, Ontario, Oregon.

Need continuity writer at eastern Pennsylvania
independent. Permanent position with growing
company. Brand-new station, excellent workin,
conditions, good opportunity for advancement.
WIill train right person. Rush full particulars, age,
radio or advertising bacl{&{‘ound. and salary re-
quirements t¢ Manager, SH, Lansford, Pa.

Television

Texas TV applicant wishes to establish contact
with well-trained TV personnel. Box 199X, B-T.

E‘V personnel wanted. Engineers, girls for cam-
era and production, salesmen—new UHF sta-
tion south. Address Box 337X, B.T.

Announcers

Announcer with radio or TV background for
established VHF television station, large market.
Send resume and photo with first letter. Con-
tact Box 321X, B+T.

Technical

New TV station needs technical directors, trans-
mitter supervisor experienced TTSA, mainten-
ance man, video control operators and other
technical personnel. Include full details of back~
ground and experience. Box 276X, B+T.

Need operating engineers for new middlewest TV.
1-31); eriBenTce not necessary. College town. Box

Production-Programming, Others
Educational TV production center offers a limited
number of opportunities for producer-directors.
Candidates must have showmanship, television
control room experience, plus sensitivity to im-
portant subject matter. Box 275X, B+T.

. Situations Wanted

Managerial

Let’s build bigger billing! Sales manager—for
metropolitan market. Presently employed as sta-
tion sales representative with outstanding sales
record. For complete story, wire or write Box
264X, B.T.

Managerial position desired. 4!% years creative
local and network production-direction, Married;

community conscious, college degrees. Excel-
lent references. Box 305X, B.T.

General m er, 19 years experience. Familiar
all phases radio. Excellent references. Radio

or TV. Box 336X, B.T.

General manager with outstanding record wishes
to locate in California, Colorado or adjacent state.
Eight years newspaper,-twelve years radio. Wife
experienced in traffic and .women'’s shows. Reli-
able, sober family man. Must move west imme-
diately for family reasons. Box 368X, B.T.

Announcer-control board operator. Young, s0.
ber. Limited experience, third class ticket.
Available permanent station staff—news, com-

mercial spots, children's programs, smooth plat-
ter man. References, resume, tape. Box 5X,
B.T.

_M;m;er, with_ T&Eﬁ)w. Thoroughly experi-
enced, completing 14 years radio. Successful.
Civic-minded. Fine references. Box 380X, B.T.

Attorney with adminisn;t;e ability, first class
license, presently employed as Texas television
executive. Box 413X, B.T.

Salesmen

TV-radio represeniative.
background plus agency. 6 years direct contact
with managers and owners on market, sales
analysis. Excellent references. Mid-thirties.
Box 338X, B.T

Salesman-announcer, in 100,000 metropelitan mar-
ket. Would like to step up. Five years experi-
ence. Details return mail. Box 379X, B.T.

National, local sales

Announcers

Announcer. No experience. Recent broadcast.
ing school graduate. Can operate control board.
Box 243X, B.T.

Announcer. Light experience, Draft exempt.
College graduate. Strong news, sports, DJ, com-
mercials. Available Sepl. 1. Box 283X, B.T.
Three years experience, seven years background,
for Penna., Conn., Vt.,, and N. H. Top voice, good
delivery. $65 plus & talent or hiﬁher base. All
inquiries answered in person. vailable Sept.
Tth. Box 296X, B.T.

Sportscaster, 6 years experience play-by-play
football, basketball, baseball. Outstanding play-
by-play, excellent voliee, thorough knowledge of
sports, reliable, accurate. Tape, top references.
Box 305X, B.T.

Announcer. Light experience. News, sports,
commercials, control board, baseball, football.
Athletic background for play-by-play. Draft
exempt. Dependable. Available. Travel. Ref-
erences, personals, tape. Box 341X, B.T.

Announcer. Young, for staff opening. Light
experience. Reliable. Good potential. Strong
news, commercials, sports, contrel board. Draft
exempt. Travel. Resume, tape. Box 342X, B.T.

Announcer-engineer. First phone. Topnotch
audio man. Accent on announcing, recording,
remotes. Presently employed, buf experience
light. Prefer mid-Atlantic New England area,
Box 343X, B.T.

White anmouncer who can sell Negro market.
Sell, write, air jive show. Seven years experi-
ence. Sopoutheast only. $100 per week i1ninimum.
Box 350X, B.T.

Announcer, 26, singE Vet. 3 years experience.
Specialize in news. No independents, please,
Box 356X, B.T

Quality and versatility my best references. Six
years radio-television. Announcer-actor-singer.
B.A. Desire TV future. Box 362X, B.T.

Experienced announcer desires to make a change.
Good voice, commercial, news, DJ, personality,
married, veteran. Box 370X, B.T.

Announcer-engineer, Copy, remotes, staff, DJ,
first phone and repair equipment. 5 years with
present net. References. Prefer outside con-
tinental U. S. Box 372X, B.T.

Announcer-DJ. Thoroughly trained fo-r all staff

duties. Knows music. Can operate board.
Strong on disc and interview shows. Photo-
disc-resume on request. Box 376X, B.T.

Cheerful, witty morning man. Strong on news.
Proven successful record. Seeks job in city of
around 400,000. Tape, photo sent promptly. Box
381X, B.T.

Announcer, broadcasting school graduate, wants
start in radio. Promotions and public relations
experience. Can write. Familiar with control
board. Box 394X, B-T.

Need an announcer-control board operator with
extra talent? Young; limited experience. For
news, commercials, DJ. Musical back&round,
play accordian. Permanent situation. Resume,
tape, references. Box 398X, B.T.

Announcer. Strong on play-by-play of all sports;
disc jockey. news, interview shows. Hold Writ-
ers GGuild card. Married, steady. Disc on request.
Box 403X, B.T.

Trained announcer and sc_ru; writer, college
grad, wants position in N, J., N. Y,, Penna. or
Del. station. Box 410 X, B.T.

Announcer. Up-and-coming sportsman desires
opPortunity anywhere. Can deliver client and
listener—getting sportscasts and play-hy-play of
all major sports. Will double as staff announcer.
Box 419X, B.T.

Announcer-engineer. First license, good com-
mercial delivery, good voice, experienced. Mini-
mum $75. Apertment 104, 1749 E Street, San
Bernardino, California.

Announcer, producer. Single, young, versatile.
New York production experience. Strong news,
DJ, special events, sports. Operate station board
and remotes. Work anywhere, Allen Browne, 25
0Old Colony Drive, Larchmont, N. Y.

Personable, young announcer. Experierce: strong
news, sports, commercials, DJ. Draft exempt.
Steve Gary, 151-10 Jamaica Ave., Jamaica, N. Y.
Announcer. No experience, but willing to learn.
Extensive knowledge of music, mostly hillbilly
field. Good references. Available within two
weeks. Reply to Robert Hanger, 1914 Tenth Ave-
nue, Huntington, West Virginia.

First phone. No experience. Schooling includes
TV, radio servicing. Morris Kohrn,. % Richter,
934 Myrtle Ave., Brooklyn 6, N. Y.

Staff annourcer. ExpPerienced, versatile, reli-
able. Marty Ladd, 26-11 25th Street, Long Island
City 2, New York.

College graduate, liberal arts, B. A. Degree,
Age 25, married. Jul% '53 graduate accredited
broadcasting school. rained in all phases of
radio and TV. Strong commercial man, good sell
on DJ, news, interview. Board work. 6 years
MC and singing experience. 10 years experience
band business; featured saxist with Tommy Dor-

sey and Ralph .Martire orchestras. Ken Mann,
4734 Kimbark Avenue, Chicago, Illinois. Living-
ston 8-3077.

World's most widely traveled news analyst, 30,
with clear, authoritative delivery seeks agency
handling. or offers. Will handle disc show. Dish-
mon C. Mullins, Creekville, Kentucky.

Continued on next page

YOUR OPPORTUNITY
to get
EXPERIENCED RADIO PERSONNEL

Due to our leaving the air on August 1st, most of our staff will be at liberty

through no fault of their own.

This is your golden opportunity to acquire

experienced radio personnel for your station.

Salesmen,
Promotion

Chief Engineer,
Announcers

Engineer,
sonalities.

Commercial
Manager,

Manager,
Engineers/
Assistant Chief
and per-

Those interested in placing these

thoroughly
please write

experienced

people,

RADIO STATION WXKW, BOX 951, ALBANY, N.




Situations Wanted—{(Cont'd.)

Situations Wanted—(Cont’d.)

For Sale—(Cont’d.)

Technical
First phone. Two years experience, Available
September 1. Will consider any offer. Box 339X,

Techndeian with first phone license, radio manu-
facturing experience, desires position west or
southwest. preferred. Box 345X, B.T.

Experienced engineer, all phases AM, wants
change. 7 years experlence; past five as chief
engineer. n announce. References on request.
Box 349X, B.T.

Second phone. Some stydio experience. Desir
worlc dio or transmitter. Box 336X, B.T.

straight
single. Box

First phone, limited experience. Seekin,
en%{:neering position. Available,
365X, B.T.

First phone; combo, studio, transmitter. Combo
preferred. Experience in recording. Box 388X,

B.T.

Attention: Florida stations. Here's 13 years
technical experience—broadcast, police, aircraft,
chief to 5 kw. Can handle combination. Look-
ing for permanent Florida job. Box 391X, B.T.

Assistant chief looking for square deal.
radio. 8 years broadcasting, 250 to 5 »
erienced construction, directional arrays, main-
enance, combo, etc. First phone, second tele-
graph, “A"” amateur licenses. TV training: com-
mercial photographer: veteran; married; sober:
car. Answer airmail. Box 411X, B.T.

15 years
. Ex-

€ vears broadcasting. VHF amateur. Desire po-
gition AM or TV. Box 417X, B.T.

Engineer, first class, experienced. Some an-
nouncing {(optional); good maintenance. Avall-
able 10th. West or southwest. Walter Hoffman,
Box 11, Hollywood, Calif,

erienced. Chet

Capable engineer-announcer. E
ashington, D. C.

Strachocki, 737 11th St. N.W.,
Phone Metropolitan 8-5255.

Recently licensed first phone man desires work

in Virginia or neighboring state. No broadcast

%xperience. Jay Suter. Park View, Harrisonburg,
a.

Production-Programming, Others, efc.

Ohio network station in city of 50,000 has open-

ing for news reporter. Must be able to produce
lenty of ‘loc news. Newspaper experience
elpful. Box 348X, B.T.

Western states. Available September. Woman's
feature director, broadcaster, writer, public re-
lations. Box 364X, B.T.

Family man, 30 years old. College grad with 6
years experience. 2 years announcer, 3 years
program director, 1 year salesman. Like small
market operation with future leading to man-
ager. Avallable about Sept. 1. Box 366X, B.T.

Woman’s director—can sell to local accounts,
carry own show and handle public relations.
Disc evailable. Negro. Box 377X, B.T.

Your girl Friday—all week long. Attractive.
Can do airwork, write continuity, handle music
library. Box 3953, BE.T.

To some program director: Available—newscast-
er and commercial _man. Have experience
%ougb Midwestern Broadcasting School. Box

X, B.

Experienced continuity writer. Trained in an-
nouncing, controls, Excellent references. Ari-
zona. Raymond Fleld, 1302 Pershing St.. Eau
Claire, Wisconsin.

Television

Managerial
Managerial position desired by youn% man, age
35, married, with administrative and legal qual-

ifications, first class license, many years back-
ground in radio and communications, presently
employed in television. Box 142X, B.T.

Collins FM transmitter with GE modulator mon-
itor, tubes, etc. 250 watts—low hours. Perfect
condition, now operating. Make offer. Box 140,
Puritan Broadcast Service, Inc., 7 Willow Street,
Lynn, Massachusetts.

Wanted to Buy
Stations
%o%a.l radio station, Must be bargain. Box 380X,

Salesmen

Topflight advertising salesman. Energetic, per-
sonable. 4 years successful experience. Anxious
to sell television, Missouri journalism. Veteran.

Relocate, Box 399X, B.T.
Technical
Engineer, first phone, experienced all phases,

draft exempt, desires position with TV g}pplicant.
West coast preferable. Box 406X, B.T.

Production-Programming, Others

Experienced television director-producer. Ten
zﬁelais ﬁag‘io. theater, news. NBC trained. Box

Producing_hundred live shows weekly. Creative.

Network, independent experience. Employed.
Box 311X, B.T.
News man. Three years major radio network

newscasting, writing, editing, commentary, pro-
duction. Desire TV news. Box 383X, B.T.

Top graduate of Television Workshop of New
York desires position in_television station. Thor-
oughly trained in studio operations and film
editing. Travel anywhere. Veteran. Single.
Box 387X, B.T.

For Sale

Muzak franchise in thriving midwestern city of
300,000, No competition. Reasonable down pay-
ment. Box 361X, B.T.

Stations

250 watt fulltime network. $60,000, terms. No
competition. Other radio interests. Southwest.
Box 340X, B.T.

West coast; 500 watt daytime. Indie. Exclusive.
Only $8,000 down. Box 360X, B.T.

Equipment, etc.

Antennas for sale. TUsed RCA, e TF-5A 5-
bay super turnstile, tuned for TV channel 5 but
tunable to channels 4 or 6. Used 4-sectionn RCA,
type BF-1K heavy duty FM pylon with pedestal
mount. New Collins type 37 M4 ring for 101.1
MC FM. Two used Hewlett-Packard FM moni-
tors. Used GE type BMIA FM monitor with
regulated power supply. One RCA TF-3B 3-bay
super turnstile with pedestal mount tuned chan-
nel 3, but tunable to channel 2. One RCA TX-
2A 5 kw ceiling mounted diplexer channel 3,
Write to Box 386X, B.T.

Raytheon RA-250 250 watt transmitter.
230-B console.
original crates.
Missouri.

3 kw Westlnfhouse FM transmitter, complete, in
perfect condition, for sale. Also Federal 8 ba;
square loop antenna (tuned to 1029 mc). G.E.
F frec‘;’uency & modulation monitor, and 200
feet of 313" transmission line. We are inclined
to accept the highest bid for all four items as
located at our transmitter at KFOR-AM-TV,
Lincoln, Nebraska.

2 Presto model 64-A 3 speed transeription turn-
tables, never used. 1 Presto model TL-10 tape
drive, used once. 1 Stancil-Hoffman minitape
layback amplifier, used once. Contact Stan
hitman, Gen. Mgr., J, New Ulm, Minn.

RCA 250 watt transmitter. Now operating. 1st
class condition. Available about Nov. 1, . R,
Cronise, Box 116, Albany, Oregon.

Altec
Both brand new—never used—in
$3600 for both, KDKD, Clinton,

CONFIDENTIAL

direct and agency. Mature family man.
AM plus 4 years TV all departments.

Prefer Eastern seaboard-New England.
confidence to Box 418X, BeT.

top notch radio-television time salesman available now.

Sold $150,000 local TV billing past six months.

Good personality.
References.
home with future potential commercial-station manager. Reasonable financial recuirements.
Available interviews that area.

30 new accounts local, regional, national
Financially sound. 12 years
Now employed. Seeking permanent

All replies in

Financially responsible party is interested in buy-
ing 250 watt independent station in the midwest.
Box 392X, B.T.

Equipment, etc.

250 watt standard make AM transmitter no more
than 2 years old. Gene Tommerdahl, Chief En-
gineer, ’WNVA, Norton, Virginia.
Miscellaneous

F.C.C. licenses quickly by correspondence. Also,
new B-weeks resident class begins September 4.
Grantham School of Electronics, 6064 Hollywood
Blvd., Hollywood, California.

Help Wanted

Salesmen
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Wanted!
BETTER SALESMEN

(than we can afford)

-

But...

... 1f you need a healthful climate . ..
high altitude, dry, very cool and most
healthful for asthma and other re-
spiratory ailments . . . the country’s
best climate, not to mention some of
the best hunting, fishing and camping
country anywhere . . . if you want any
or &ll of that . .. maybe we can afford
each other . at Raton and Las
Vegas, New Mexico (not Nevada).

We need one station manager, one
or two commercial managers and pos-
sibly additional salesmen. We can’t
start high, but the potential is here
for those who can produce.

Above all, we want men who need
our unexcelled high, dry, healthful
climate.

Write:

Ernie Thwaites

KFUN

Box 710

Las Vegas, New Mexico
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Announcers

DJ

1,000 watt fulltime independent 250,000 mar-
ket wants experienced man for morning and
other show. Schedule flexible. Able to sell
own show. Have car. Salory plus commission.
Good proposition. Box 285X, BeT,

Production-Programming, Others

Most unusual opportunity in U. S. for TV
COMMERCIAL WRITER to head department.
Available in one or two months. Requirements:
some experience, a lot of potential, ability and
willingness to learn under expert supervision,
Starting salary $5000, Potential to $7500 or
higher. This is a position, not a job! Applicant
should be cdpable of becoming supervisor of
advertising_and rotiuctionl phases of TV sta-
tion operation. Receive full details b i

same to Box 402X, BeT. b Camiy




Help Wanted—(Cont'd.)
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WANTED

Experienced merchandising and pro-
motion manager. Must be able to
work closely with commercial depart-
ment and regional distributors and
wholesalers. Excellent starting salary.
One of the top stations in the nation.
Send full details,

Box 174X, BeT

Television

Salesmen

TV SALES OPPORTUNITY
IN FABULOUS SOUTHWEST

One of the Southwest's most aggressive and
complete VHF operations is looking for an
aggressive TV salesman, Prefer man who
has good radio selling background and
feels he is ready to move into TV. Station
is well established in Texas’ 5th market.
CBS-TV aifiliate plus ABC and DuMont. Ex-
cellent living conditions, unequalled climate.
Do not apply unless you want to live in
the sunny Southwest. Send uapplication
and recent photo.

Dick Waits, General Sales Manager,
KROD-TV channel 4,
El Paso, Texas

Situations Wanted

Announcers

ALL NIGHT
. . . OR ALL DAY

Record man available November first. No
flap-jawed, in-love-with-his-own-voice
label-reader, but mature, loyal, salesman
with 16 years top all-night, special events,
disc jockey and managerial experience.
Earnings on present manager-record job
over $11,000. Will start for less, but po-
tential must be there. Interested in any
size station, in or out of the country.
Personal interview arranged. Save us
both time if you do not have a top-notch
organization that ean stand investigation.
I can. Write Box 401X, B-T.

o el T

-

Production-Programming, Others

Available September T. News broadcaster-
writer-special events man. Present position
liquidated by organizational breakup. Edu-
cation: M.A. Ten years experience, network
and local. News reporting and analysis, com-
mentaries, interviews, documentaries, sports
play-by-play. Desire this type work only.
Radio or TV. Highest references. Disc or tape,
photo and full personal data on request.
Box 397X, B'T.

FOR THE RECORD

APPLICATION RETURNED
Transfer of Control

WISR Butler, Pa., Butler Bestg. Co.—Involun-
tary transfer of control of licensee corporation
from Sara E. Rosenblum, deceased, to Abe H.
Borisky and TUnion Trust Co. of Butler, co-
executors.

July 29 Decisions

ACTIONS ON MOTIONS
By Examiner James D. Cunningham

Chief, Broadcast Bureau—Granted petition to
accept late filing of notice of appearance re ap-
plication of Eugene Television Inc., Eugene, Ore.
(Docket 10571).

By Examiner Basil P. Cooper

South Bend Bestg, Corp, South Bend, Ind,
Michiana Telecasting Corp., Notre Dame, Ind.—
Continued further hearing now scheduled for
July 24 to date to be announced after Commis-
sion has opportunity to act on applicants’ peti-
tions to amend issues, etc. (Dockets 10534-35).

KTBS Inc,, 8hreveport, La., International Bestg.
Corp., Shreveport, La.—Scheduled further hear-
mf re applications for new TV stations to be
held Aug. 3, 1953, for further clarification of
issues after submission by applicants on July 24,
%ﬁﬂsdg%iled programming proposals (Docket

By Examiner Annie Neal Huntting

Southern Tele. Co. of Baton Rouge Inc., Baton
Rouge, La.—Granted petitions only in so far as
they seek authority to amend application for TV
station (Docket 10551; BPCT-1673), to include
certain exhibits; to change amount of existing
and new capital and to change answer to Sec.
III, item 4, as proposed by amendment of July 3,
but not July 15; and at such petitions are
denied in so far as they seek authority to amend
application in other respects, without prejudice,
however, to reconsideration upon the filing with-
in 10 days of petition for reconsideration accom-
panied by davit or affidavits of a person or
persons with knowledge of facts therein stated,
setting forth information called for in statement
setting forth information to be included in affi-
davits attached to order of this date. Further
ordered that any opposition filed by Louisiana
Tele. Bestg. Corp. (Docket 10550), which is based
on facts not included in affidavits or which ques-
tions accuracy of facts in affidavits (filed by
Southern), shall be acompanied by affidavits of
persons with knowledge of the facts therein
stated which shali set forth the facts upon which
it relies to show that good cause does not exist
gqr tg1;;m1.lng‘ aforesaid motions in respects in-

icated.

By Examiner Elizabeth C. Smith

Oregon Television Inc., Portland, Ore.—Granted
petition to amend TV application (Docket 10246),
to show changes resulting from death of Hunt-
ington Malarkey, stockholder and director; or-
dered record reopened and stipulation attached
to petition entered into by and betweén counsel
for applicants and for Broadcast Bureau, together
with verified statement of executors under will
of Malarkey, be received in evidence and made
part of hearing record in this proceeding, and
that record again be closed.

Oregon Television Inc., Columbia Empire Tele-
casters Inc., Northwest Tele. & Bestg, Co., Port-
land, Ore. — Ordered transcript in proceeding
(Dockets 10246, 10247, 10317) corrected in certain
respects, effective July 31, 1953, unless opposition
thereto is timely filed.

Employment Service

BROADCASTERS
EXECUTIVE PLACEMENT SERVICE
Executive Personnel for Television and Radio
LEffective service to Employer and Employee

Howarp S. Frazie
TV & Radic Managemeni Consultants
708 Bond Bldg., Washington 5, D. C.
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Miscellaneous

Television

PRODUCTION MANAGER

I want o new job with a new TV station,
5 years of New York, television, legit shows,
radio. Now employed with largest musical
scenic construction firm in U.5. Full knowledge
of scenery, special effects, staging and paint-
ing. Available two weeks notice. Box
393X, BT.

BROADCASTING ® TELECASTING

THE BEST. IM COMPLETE

ERECTION OF TOWERS

AMTENMNA LIGHTS - CO-AX CABLE
CALL WIRE

TON & COMPANY: ..
O MARNTENAMCE |
A YEARS:-OF EXPERIENCE i
Box '2432, Tel:" 42115, Gostenis, M."C.

By Examiner Herbert Sharfman

Ordered continuance from Aug. 24 to Sept. 14,
for initial taking of testimony re applications of
Scripps-Howard Radio Inc., et al., applicants for
Ch. 10 in Knoxville, Tenn. {Docket 10512 etc.).

By Examiner William G. Butts

Ordered 5%re-hearmg conference to be held on
Julir 30, 1953, on application of Orange Belt Tele-
casiers, San Bernardino, Calif. (Docket 10579),
for new TV station, for Furpose of considering
procedure to be followed in hearing; clarification
of issues, etc.
BY Examiner Benito Gaguine

WSAV Inc.,, Savannah, Ga.—Granted petition
to amend TV application to make certain changes
in ant. gain and rated power (Docket 10517).

Queen City Tele. Co., Inc,, Allentown, Pa.—
Ordered correction to initial decision released on
July 23 to show visual power as 288 kw, aural 144
kw and ant. height of 714 ft. (Docket 10494),

Queen City Tele. Co., Inc., Allentown, Pa.—
Granted petition to amend application for TV
station sn oclket 10494), to supply further financial
information

Alabama Tele. Co., Montgomery, Ala.—Denied
motion to_amend TV application (Docket 10574)
to x}f%\ﬁse Secs, 1 through V C revise engineering
exhibit.

Upcoming Events

July 27: NBC radio affiliates,
meeting, Drake Hotel, Chicago.

Aug. 3-14: Grant Advertising Inc., conference,
Edgewater Beach, Chicago.

Aug. 3-21: Third Summer TV Workshop, Mich-
igan State College, East Lansing.

Aug. 10-12: Board meeting, Radio Parts &

gecéronic Equipment Shows, Dixville Notch,

organizational

Aug. 19-21: Western FElectronic Show and Con-
vention (WESCON), Civiec Auditorium, San
Francisco.

Aug. 21-22: British Columbia Assn. of Broadcast-
n:eBrs. convention, Malagpino Hotel, Nanaimo,

Aug. 28-Sept. 18: Educ. TV production workshop,
. of Illinois, Urbana.
Aug. 30-Sept. 5: Educ. TV station management
seminar, 1. of Iowa, Ames.
Sept. 1: Canadian Assn. of Broadcasters meeting,
asper Park Lodge, Jasper, Alberta.

Sept. 1-3. International Sight & Sound Exposi-
tion and Audio Fair, Palmer House, Chicago.
Sept. 1-4: AIEE, Pacific General Meeting, Hotel

ancouver, Vancouver, B. C.
Sept. 15-17: RTMA board meeting,
Hotel, New York.

Biltmore

Se’}:t. 18-19: Dist. 7 meeting, AFA, Nashville,
enn.
Sept. 20-23: American Assn, of Advertising

gencies, Pacific Council regional convention,

Empress Hotel, Victoria, B. C.

Sept. 21-23: Assn, of National Advertisers, An-
nual meeting, Hotel Drake, Chicago.

Sept. 28-30: National Electronics Conference, Ho-
tel Sherman, Chicago.

Oct. 1-8: National Newspaper Week.

Ocvlg. 4-6: Dist. 10 meeting, AFA, Corpus Christi,

ex.

Oct, 9: Texas Assn. of Broadcasters, Baker Hotal,
Mineral Wells.

Oct. 18-24: United Nations Week.

Oct. 23-24: Inter-City Women's Conference, AFA,
Edgewater Beach Hotel, Chicago.

Oct. 29-30: Dist. 2, Ten Eyck Hotel, Albany, N, Y,

Oct. 31-Nov, 1: Board meeting, AWRT, Edge-
water Beach Hotel, Chicago.

Nov. 4-5: Dist, 1, Somerset Hotel, Boston.

Nov. 17-19: RTMA board meeting, Palmer House,
Chicago.

SPECIAL LISTING
(NARTB District Meetings)
Se£t. 14-15: Dist. 17, Benjamin Franklin Hotel,
eattle.

Sept. 18-17: Dist. 15, Mark Hopkins Hotel, San
o .

anciseo.
Sept. 18-19: Dist. 16, Statler Hotel, Los Angeles.
Sept. 21-22: Dist. 14, Chalienger Inn, Syn Valley,
Idaho.
Sept. 23-24: Dist. 10, Roosevelt Hotel, Cedar
Raplds, Towa.

Sept, 25-26: Dist. 11, Radisson Hotel, Minneapolis.
Sept. 28-29: Dist. 9, Plankinton House, Milwaukee.
Sept. 30-Oct. 1: Dist. 8, Indianapolis.

Cect. 2-3: Dist. 7, Sinton Hotel, Cincinnati.

Oct. 12-13: Dist. 12, Lake Murray Lodge, Ard-
more, Okla.

Oct. 14-15: Dist. 13, Adolphus Hotel, Dallas.

Oct. 16-17: Dist. 6, Buena Vista Hotel, Biloxi,

Cct. 19-20: Dist. 5. Henry Grady Hotel, Atianta,
Ga.

Oti&. (2:1—22: Dist. 4, Grove Park Inn, Asheville,

Oct. 23.24: Dist. 3, Bellevue-Stratford Hotel,
Philadelphia.
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—— editorials
Streibert of USIA

IN SELECTING Ted Streibert as the new head of the newly-
created U. S. Information Agency, President Eisenhower has
moved briskly to retrieve for that battered service the prestige the
overseas information service must have to be effective. It is his
second wise appointment within the month to revitalize the opera-
tion, which becomes an independent establishment, responsible
directly to the Chief Executive. The first was Leonard F. Erikson,
vice president of McCann-Erickson Inc., as director of the Voice
of America. »

Both are men of stature, coming directly from the business
world. Both came up through practical broadcasting—by the
American Plan. This is recognition of the indisputable conclusion
that the broadcast media are the most potent weapons in reaching
the minds of men. They have been eminently successful in selling
goods and ideas to America. They will use the same techniques in
selling America to an oppressed world.

Ted Streibert was called back from a Government mission by the
President. If he hadn’t made that trip he probably couldn’t have
been sold as readily in accepting this call to high public office.
But he had seen conditions in Europe at first hand. He knows the
job that has to be done.

For two decades, Ted Streibert headed the WOR organization,
part of the time doubling in brass as the chairman of Mutual.
Before that he served on the faculty of Harvard’s famed School
of Business Research. He is a top administrator.

It's a tough job, It has been a thankless one for the men who
preceded Ted Streibert. Doubtless much of the criticism of erst-
while propaganda activity has been justified. But we feel a sense
of satisfaction about the new structure. Ted Streibert has a way
of getting things done—well.

Box-Office TV Conundrum

THE PRESSURE now being applied to the campaign for subscrip-
tion television virtually assures this question being brought to a
head soon. It is a question that has not been considered seriously
enocugh, primarily because of preoccupation with other things.

Telecasters will have to decide a lot of subsidiary questions
first, :

Would subscription television contradict the theory of U. S,
broadcasting? Maybe yes; maybe no. As a practical fact radio
and television have depended almost exclusively upon advertising
for their support, but there is nothing in the Jaw that limits their
source of revenue to advertising alone.

Would subscription television endanger the freedom of the air?
An argument to the contrary can be made in the example of
newspapers and magazines which obtain their revenue from both
advertising and circulation fees.

Would subscription programs dilute the effectiveness of tele-
vision as an advertising medium? 1Is the public interest, con-
venience and necessity served if the audience must buy sets and
then pay for individual programs? These are only some of the
questions.

One sweeping answer has been proposed by Rep. Carl Hinshaw,
who has introduced a bill that would classify subscription tele-
vision as a common carrier and not a broadcasting service. If
the bill became law the government could fix rates for such a
service.

Some industry attorneys have questioned whether that would
be a desirable end. If the government took a firmer grip on that
part of the telecasting service which was hooked up to home box-
offices, it might encourage it to similar encroachment in the entire
telecasting service. There is a serious question as to whether the
government should be allowed to do what until now it has never
attempted—to limit the sources of revenue available to broad-
casting.

Mr. Hinshaw has told B®T that he will insist on hearings on the
question at the next session of Congress. In advance of that, it
would be well for U. S. telecasters to get their thinking organized.
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‘Miss Hennock Regrets . . .

MAYBE you've wondered about those FCC actions which, with
monotonous regularity, proclaim: “Commissioner Hennock dis-
senting.” She is seldom joined by any of her colleagues. Most
often she simply dissents. On more important cases, she waxes
loquacious and issues a formal opinion.

Such was the case a week ago last Friday. The FCC majority,
recognizing the burden of a one-year license in television, issued
a rule-making notice (page-and-a-half long) proposing to extend
licenses to the statutory three-year limit, to make them coincide
with AM and FM. This is consistent with the administration
effort to cut down paper-work for government and licensee alike.
The Commission did this on its own motion.

But Madame Comr. Hennock, presumably sensing a golden op-
portunity to arouse do-gooders, blue-nosers and her beloved edu-
cational crusaders, blasted forth with a six-page opinion in which
she, in effect, advocates a “Blue Book” on television. She lam-
basts her colleagues for ignoring the program aspects, and calls
for a national conference and a public hearing. She wants
licensees called to the carpet, hat in hand, every year, to render an
accounting of their programming stewardship.

Where Madame Commissioner finds such authority in the statutes
we do not know. The law specifically says that licenses may be
issued for three years, That leaves it to the discretion of the
Commission. A majority of the Commission has spoken. But
Miss Hennock insists upon portraying her role of the “militant
opposition,”

This is not to argue that all television programming is optimum.
But even if it were as bad as Comr. Hennock seems to think it is,
it would still be none of the Commission’s business. Congress
admonished the FCC to keep hands off programs. It's a matter
for the stations and their audiences. And the stations have put
their best foot forward through the creation of the Code Review
Board.

Miss Hennock probably has complained more than any other
FCC member about the Commission’s “work-load.” She says in
her latest diatribe that because “of the press of other business or
a lack of adequate personnel, we have not in the past made the
reassessment [of programs] that we should have made.” Then
why the protest against reducing that load?

Miss Hennock, because her interests are centered on particular
subjects, doesn’t find it expedient to attend all FCC meetings. She
has the worst attendance record on the Commission. She holds
the modern record for dissents. With the three-year TV license,
which we regard as just as inevitable as it is desirable, she indubitably
will have more time to attend more meetings. and write more
dissents,

)
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THE “PARADE”

Loncer AND LONGER

The parade of KMBC-KFRM
personalities moving into the
top ten most popular daytime
shows in Kansas City gets longer
with each new Pulse Survey.

The first Kansas City Pulse,
(November-December 1952) re-
vealed that KMBC News Director
Jehn Farmer, Farm Director
Phil Evans and the Dinner Bell
Roundup Gang rated in the
“top ten.” January-February
Pulse added Marketcaster Bob
Riley, and according to the
March-April Pulse, KMBC's Sigma
Deita Chi award-winning
newsman, Bill Griffith, joined
the parade.

But, there's another parade to
The KMBC-KFRM Team. Ilt's the
parade of wise advertisers who
know the complete story of
KMBC-KFRM superiority in the
vast Kansas City Primary Trade
Area. Write, wire or phone your
nearest Free & Peters colonel or
The KMBC-KFRM Team, Kansas
City, today. Join the parade

of advertisers who are selling
their products to the people who
hear about them on the radio
station they listen to most . . .
o
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SINGULAR PLURALS

(including clowder,
murmuration and gaggle)

We have been investigating group de.
signations for the animal kingdom. In
the interest of keeping vou informed, we
publish a passel of our findings.

A bunch of cats is a clowder; one
speaks of a cover of coots, a stud of
mares, a tribe of goats, a bale of turtles,
a murmuration of starlings, a rafter of
turkeys and a gang of elk. There are
also a dray of squirrels, a pace of asses,
a harren of mules, a crash of rhinocer-
oses, i gagele of geese.

In a certain part of the Midwest, where
consumers herd and listeners muster,
there’s a plural for human being which
gives point to our prose: WMTlisteners.
This is a collective term for 338,480
families who listen to WMT every week,
the pluralest assemblage that ever.

For a clutch of data (a group of
datum) ., see the Clowder® man.

W M T cepar rarips

600 kc 5,000 watts
Basic CBS Nefwork

*The Kafx Agency, our national reps,




