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lowa Radio Users Spend More Than Twice
As Much Time With Radio As With
All Other Media Combined!

Enter almost any Iowa home at almost any time
of the day, and you will find at least one radio se:
in action—keeping Mother company while she does
her duties—bringing Dad the farm markets and
news—changing the quiet house into a warm and
friendly home. That’s why the average lowa fam-
ily spends 10.53 hours per day with radio, as com-
pared with 2.64 hours with television, 1.7 hours
with daily newspapers, 0.79 hours with weekly
newspapers.

Towa people spend more time with WHO than with
any other Iowa station!

All the above figures are from the 1952 Iowa
Radio-Television Audience Survey, by Dr. Forest

35¢ PER COPY

IOWA PEOPLE
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L. Whan. This Survey is used regularly by leading
agencies and advertisers. It is worthy of your
deep study. Free copy on request.

+ for lowa PLUS #

Des-Moines . . . 50,000 Watts
Col. B. ]. Palmer, President
P A. Loyet, Resident Manager

FREE & PETERS, INC

National Representativex




FIRST STATIONS OF VIRGINIA

WMBG
wcop
& wrve

This is Elgin—only watchmaker in the

world who's made over 50 million watches

. . who maintans its own observatory
.. . who pioneered in the field of research,
out of which developed the guaranteed
unbreakable durapower mainspring—'"the
heart that never breaks.” Elgin, 89 years in
business—a leader in its field!

This is Havens & Martin, inc. Stations—
only complete broadcasting institution in
Richmond! WTVR (TV), WMBG (AM},
WCOD (FM) are pioneer NBC outlets. They
serve millions of loyal listeners in the rich
markets around Richmond. Most likely these
First Stations of Virginia are serving you!
Good results have brought us many a
long-time business friend!

WMBG ~» WCOD ~ WTVR ™

Havens & Martin Inc. Stations are the only
compliete broadcasting institution in Richmond.
Pioneer NBC outlets for Virginia‘s first market.
WTVR represented nationally by Blair TV, Inc.
WMBG represented nationally by The Bolling Co.
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Intermountain Network Dominates

radio listening in the Intermountain
West

On this page August 30, 1948 we printed the results of our first coincidental
survey — 58,163 calls made in 14 cities. Today we report on 175,610 calls
in 31 cities (the biggest survey ever made in the Intermountain West)* —

Let's compare yesterday and today! — Here are the results for the first quarter
hour of every hour —

They prove that just as IMN has grown — so have ratings and audience. IMN
is Mr. BIG in the Intermountain West.

THEN (1948) NOW (1953)
Time Sets in Use Rating Sets In Use Rating
8 o.m. 19.5 9.2 30.6 11.9
?a.m. 23.2 7.1 28.5 8.5

10 a.m. 23.7 B.1 31.0 11.1

11 am, 22.0 8.8 28.9 9.5

12 M. 27.2 12.7 321 11.7
1 p.m. 27.0 11.0 246.3 8.8
2 p.m, 22.6 6.1 251 8.6
I pm. 22.9 7.9 23.3 6.8
4 p.m. 17.2 7.8 25.1 6.7
5 pm. 22.9 9.9 29.8 12.6

16 p.m. 35.3 10.4 32.3 13.1

17 p.m. 39.5 10.5 35.3 8.7

+8 p.m. 43.5 9.5 36.4 12.0

+9 p.m. 35.4 7.5 32.4 8.4

*J. A, Ward Survey
t1MN has one rate day and night

For further proof that IMN is your best buy in the Intermountain West, read

R— paoge 3 in the October 12 issue of Broodcasting-Telecosting. If you con’t wait,

LYNN L. MEYER, President

| your Avery-Knadel man hos all the answers,

b . BIG in the Intermountain West

T‘WINTERMOUNTAIN NETWORK

Mr. BIG in merchandising! Mr. BIG in audience! Mr. BIG in
wwmnes!  concentrated home-town coverage where the people live and buy!

..-f"""'rI

Represented nationally by Avery-Knode!, Inc

146 South Main Street, Salt Lake City, Utah

Published every Mond
tional Press Building,

, With Yearbook Numbers (53rd and 54th issues) published in January and July by BROADCASTING PUBLICATIONS, INC., 870 Na-
ashington 4. D. C. Entered as second class matter March 14, 1933, at Post Office at Washington, D. C., under act of March 3, 1879.
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Out of 192 fifteen-minute periods between 8:00 a. m. and 12:00
midnight, Mondays through Friday, Saturdays and Sundays,
KRLD leads its nearest competitor 108 periods to 46, the third
frequency 108 to 28, and the fourth station 108 to 2. KRLD leads
all seven Dallas stations and frequencies combined . .. 108 to 76.

KRLD B

KRLD 134.8% MORE FIRSTS THAN FREQUENCY B
KRLD 285.7% MORE FIRSTS THAN FREQUENCY C

KRLD 5300.0% MORE FiRSTS THAN FREQUENCY D
FOUR OTHER STATIONS NO FIRSTS.

KRLD 42.1% MORE FIRSTS THAN ALL OTHER DALLAS STATIONS
AND FREQUENCIES COMBINED.

Owners and
Operators of
KRLD-TV
Channel 4
Maximum
Power

(Pulse, April-May, 1953)

DAYTIME — NIGHT TIME — ANY TIME

L &8 R L D

THE BIGGEST BUY IN THE BIGGEST MARKET IN THE BIGGEST STATE

f
e

! John W. Runyon, Clyde W, Rembert,
The Branham Compaony, Exclusive Representative Choirman of the.Board President
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NEW TACK in campaign for approval of
subscription television is in offing. Zeaith,
front-runner, has retained W. Theodore Pier-
son of Pierson & Ball as counsel for Phone-
vision, and Philip G. Loucks, former man-
aging director of NAB, who heads Loucks,
Zias, Young & Jansky, has been retained by
Teco Inc., Zenith associated company op-
erating exclusively in Phonevision field.
Zenith opposition to commercial TV (or
radio) will evaporate, it's predicted.

* kK
BRIG. GEN. DAVID SARNOFF, board
chairman of RCA and NBC, understood to
have made strong pitch to E. H. Little, Col-
gate-Palmolive-Peet Co. board chairman, to
return soap company’s two TV shows, Big
Payoff and Strike It Rich, to NBC-TV. They
are now on CBS-TV. C-P-P said to be con-
sidering proposal submitted by Gen. Sarnoff.

* Kk Kk
KGW PORTLAND is being sold to Jack
Keating, West Coast-Hawaii broadcaster
{(KPOA KONA [TV] Honolulu; KILA Hilo,
KYA San Francisco, plus WINS New
York), for $475,000. Transaction, which
amounts to forced sale since Portland Ore-
gonian (8. 1. Newhouse interests) has op-
tion to acquire 50% of KOIN-AM-TV, au-
thorized for Ch. 6, was negotiated last week
in New York by Newhouse and Keating
counsel. Other interests may join with
Keating in transaction. He plans to dispose
of certain of present holdings, with all deals
subject to usual FCC approval.

* kK
IS NBC going to follow lead of CBS by
acquiring minority interests in several sta-
tions? Now licensee of only five AM out-
lets as against CBS’ seven, NBC reportedly
made pitch for 49% of KGW Portland (see
above). NBC recently renewed KGW af-
filiation for statutory two-year period.

* Kk x
NEW FULLY autonomous CBS Radio Af-
filiates Committee now being elected by mail
balloting. Election follows unanimous ap-
proval of new by-laws by 161 voting affili-
ates (about 40 didn’t vote). CRAC will re-
place Business Standards Committee set up
two years ago for rate-cut fight, as well as
Columbia Affiliates Advisory Board, both of
which dissolve automatically Aug. 25. Ken-
yon Brown, KWFT Wichita Falls, is present
chairman, and Hulbert Taft, WKRC Cincin-
nati, treasurer, and is conducting election
of nine directors through Cincinnati audit-
ing firm, New directors will elect three at-
large, with results likely to be known about
Sept. 1.

* K K
NEGOTIATIONS are underway for TV ap-
pearances of two living former Presidents,
Harry S. Truman and Herbert Hoover, on
Ford Foundation’s children’s program Ex-
cursion, which will be launched Sunday,
Sept. 13, 3:30-4 on NBC-TV.

. * * %
WHILE MUTUAL reports that majority of
its affiliates, rate card-wise, are going along
with proposed new affiliation option time
proposal advanced by its Mutual Affiliates

BROADCASTING ® TELECASTING

closed circuit,

Advisory Committee, it's indicated that some
major market affiliates are still holding out.
One affiliate — WCBM Baltimore — headed
by John Elmer, former NARTB president,
states it will go independent rather than ac-
cept proposal.

* Kk K
NARTB is having troubles again with He-
braic Holyday calendar. Los Angeles meet-
ing (District 16) has been scheduled for
Sept. 18-19. Yom Kippur (Highest Holy-
day) starts at sundown Sept. 18 and runs
through Saturday (Jewish Sabbath) Sept.
19. Broadcasters predict very slim attend-
ance at District 16 sessions, normally one of
largest. Similar situations developed in 1947
when Atlantic City convention collided with
High Holydays and at Seattle District meet-
ing in 1951.

* K ok
MAJOR ATTRACTION of ANA conven-
tion next month in Chicago will be demon-
stration of color TV put on by NBC, with
emphasis on color treatment of products and
packages.  Anticipating overflow attend-
ance, ANA has scheduled two showings at
5 p.m. Monday and Tuesday. Full conven-
tion agenda now getting finishing touches,
should be ready for distribution to members
within week.

* kK
RALPH STOLKIN, who with three associ-
ates recently held controlling interest in
RKQ Radio Pictures Inc., and who was once
identified with stock holdings in KOIN Port-
land and KJR Seattle, may return to the
motion picture field. He’s reportedly nego-
tiating for purchase of Columbia Pictures
Inc. Mr. Stolkin said tc be interested in
tieup with Cinerama or three-dimensional
films. Columbia has no radio-TV holdings,
although it has Screen Gems as subsidiary.

* kK
KENYON BROWN, KWFT-AM-TV Wich-
ita Falls, and District 13 director, has ac-
cepted appointment as general chairman of
NARTB Convention Committee for Chicago
annual convention, scheduled for week of
May 24, 1954. Last year's chairman (Los
Angeles convention) was Clair R. McCol-
lough, Steinman Stations’ head.

* * %
ONE OF first to advocate separation of
Voice of America from State Dept., as
recommended by President Eisenhower, was
Charles H. Crutchfield, exec. VP of WBT-
WBTV (TV) Charlotte. He made pitch after
completion of special European assignment
in 1951. Since 1952 he has been member
of Radio Advisory Committee and last Jan-
uary was named to three-man committee
studying world-wide facilities of Voice.

* kK
ONE OF immediate effects of RCA’s quest
for approval of compatible color standards
expected to be new sales activity in old
black and white films. With literally hun-
dreds of millions of feet (and dollars) of
black and white in Hollywood vaults, it’s
expected that producers will be disposed to
unload them now, be“ore color gets its foot-
hold and diminishes value of old products.
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WDEL-TV

Wilmington,
Delaware

year after year. ..

leading brand names

appear on this screen

The reason: WDEL-TV sells profitably. That’s
why so many national and local advertisers use
it consistently. They have found that the WDEL-TV
market is responsive—$1,533,373,000 effective
yearly net buying income. Vital, diversified local
programming and top NBC network shows attract
listeners and hold them in WDEL-TV’s large, rich
area—Delaware, parts of New Jersey, Maryland
and Pennsylvania. Follow the example of

leading advertisers, buy WDEL-TYV.

Channel 12
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THE SUUL'SOH|G F‘RE of the top brass’s ire

Descended on Dunwhittie’s head . . .

*“If you think you can climb with
the way you buy time—
Kindly, my good man . ..

The inviolate law . . . when you buy 0-MA-HA
Is ‘Take your budget to KOWH and spend it!’

If you think it’s not Super, consult
Mr. Hooper. ..
I’s America’s TOP independent!”
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EVERY GOOD TIME-BUYER g ——e—
KNOWS KOWH HAS THE: - i I nenm—

® Largest total audience of any
Omaha station, 8 A.M. 1o 6
P.M. Monday thru Saturday!
(Hooper, Oct., 1951, thru
June, 1953.)

® Largest share of audience, of
any independent station in

America! (June, 1953.)

General Monager, Todd Storz; Repre:er\tedeionally By The BOLLING €O.
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at deadline

Nine New FCC
Staff Appointments

NINE new FCC staff appointments announced
Friday. Appointed hearing examiners were Mil-
lard F. French and John B. Poindexter, former
regional hearing examiners at CAB. Their ap-
pointments raise total number of FCC hearing
examiners to 14. They are first to be appointed
under fiscal-1954 appropriations calling for 24
hearing examiners to clear TV hearing backlog.

FCC appointed following to be attorney ad-
visors in Office of Opinions & Review: Paul
R. Conway, former attorney-advisor at OPS;
Julius S. Egre, former attorney advisor at CAA;
Gerald F. Hadlock, former trial attorney at
OPS; Richard M. Hartsock, in legal service
at Pentagon, and Edith M. Klein, former Idaho
state representative and Boise municipal court
judge.

Sol Schildhause, now chief of Broadcast
Bureau Renewal Branch, was appointed acting
chief of Office of Opinions & Review. Vernon
B. Romney was appointed law clerk-trainee.

WTVP (TV) Set to Start

WTVP (TV} Decatur, Ill., set to start com-
mercial operation yesterday (Sunday) on uhf
Ch. 17 with 13,000 uhf-equipped receivers
in area, according to preliminary dealer-
distributor survey. Licensed to Prairie Tele-
vision Co., station is affiliated with ABC,
CBS and DuMont. Dealers have been
“swamped with calls about set conversion”
in past fortnight, according to Manager Harold
G. Cowgill. Station started tests Aug. 7 with
interim power of 17.1 kw. George W. Clark
Inc. is national sales representative.

FCC Post Still Yacant

VACANCY on FCC created by June 30 retire-
ment of Comr. Paul A. Walker had not been
filled as of Friday night by President Eisen-
hower. Official indication that announcement
was possible some time Friday was not borne
out as President released several minor appoint-
ments and announced signing of group of bills.
Robert J, Dean, KOTA Rapid City, S. D., had
reportedly cleared all barriers at White House
but unexplained delays have held up final action.

P & G Report

PROCTER & GAMBLE Co., for fiscal year
ended June 30, had net earnings of $42,031,863
after all charges including taxes, equal to $4.35
per share compared with $41,715,757 or $4.32
per share earned in previous year, according to
annual P&G report. Net sales for latest year
totaled $850,263,313, up from $818,084,833
year before.

BROADCASTING ® TELECASTING

$18 MILLION FOR RADIO

EIGHTEEN million dollars in new and
renewed business has been signed by
NBC Radio network in last 60 days, $2
million of it in past two weeks, or since
NBC Radio was separated from TV,
William H. Fineshriber Ir., vice president
in charge of NBC Radio network, reported
Friday. “This $18 million worth of busi-
ness,” he said, “is strong evidence of the
advertisers’ confidence in the radio net-
work as an advertising medium.”

Trendex Reports
On Top Eleven Shows

TRENDEX Inc. reported Thursday that top
eleven Trendex ratings for week of Aug. 1-7,
based on one live broadcast of network evening
sponsored program for period, are as follows:

1 Talent Scout (CBS) 35.2
2 Godfrey’s Friends (CBS) 34.4
3 Racket Squad (CBS) 33.3
4 Strike It Rich (CBS) 27.4
5 Dragnet (NBC) 27.0
6 What's My Line (CBS) 26.8
7 The Web (C85) 24.6
8 Pentagon, U.S.A. (CBS) 23.7
9 Toast of the Town (CBS) 23.5
10 Burns & Allen (CBS) 22,8
11 I've Got a Secret {(CBS) 22.8

Chapin, Former GF
Executive, Dies

HOWARD M. CHAPIN, 48, formerly general
manager of the Birds-Eye Div., General Foods
Corp., died Thursday night in his home in New
York after long iilness. He was on medical
leave of absence since early this year.

Mr, Chapin joined General Foods in 1929
as assistant export advertising manager and
advanced through several advertising and mar-
keting positions until 1948 when he was named
advertising director of company. In 1950 he
was appointed marketing manager of Birds-Eye
Div., and early this year general manager of
unit. )

Surviving are his wife, former Barbara
Vaughn, and his mother and three brothers.
Funeral services will be private.

WOWO Names Longsworth

HOWARD D. LONGSWORTH, regional sales
manager of WOWO Fort Wayne, Ind., pro-
moted to manager of sales, according to Carl
Vandagrift, station manager. He takes post
vacated by Paul E. Mills, transferred by West-
inghouse Radio Stations Inc. to WBZ-AM-FM
Boston as manager [BeT, Aug. 10]. He has
been at WOWO since 1937, starting as staff
musician and moving to sales in 1943,

e BUSINESS BRIEFLY

GENERAL FOODS IN 20 MARKETS ¢ Gen-
eral Foods Corp., N. Y. (Wheatmea!) planning
radic campaign using women's participation
shows in 20 markets starting Oct. 1. Contract
will probably run for 26 weeks through Young
& Rubicam, N. Y.

CONOCO PLANNING ¢ Continental Oil Co.
(Conoco) planning to increase frequency of
announcements on its present television station
list and preparing an eight-week radio schedule
to start Sept. 11 in about 50 radio markets.
Benton & Bowles, N.. Y., is agency.

MANISCHEWITZ TO PLACE ® Donahue &
Coe, N. Y., meeting early this week with client,
Manischewitz Co. (Monarch wines), to pre-
pare fall radio and TV schedules. Company
used national radio spots and George Raft on
TV last year.

COTT BEVERAGE CONSIDERS ¢ Cott Bev-
erage Corp., New Haven, through John C.
Dowd, Boston, considering fall TV spot an-
nouncement campaign for its sugarless soft
drinks.

BIOW NAMED ¢ Armstrong Rubber Co.,
West Haven, Conn., named Biow Co.,, N. Y.,
to handie advertising, which will include TV
and radio.

,

ADD FEIGHT MARKETS ¢ Bristol-Myers,
N. Y. (Sal Hepatica), through Young & Rubi-
cam, N, Y., expected to add eight markets,
starting end” of August to run through end
of year, to markets carrying its half hour hill-
billy radio programs.

CONTINENTAL ON CBS e Continental
Baking Co., N. Y. (Wonder Bread and Hostess
cake products), to sponsor Make Up Your
Mind, Monday through Friday, 11:30-45 a.m,,
on CBS Radio, effective Aug. 17. Agency: Ted
Bates & Co., N. Y,

SYRUP PLACEMENTS e General Foods
Corp., N. Y. (Wigwam syrup), through Benton
& Bowles, N. Y., will use same radio station
list as last year, starting Sept. 1 for 13 weeks.

STANDARD BRANDS SPOTS ¢ Standard
Brands Inc. (Fleischmann's yeast), N. Y,
through J. Walter Thompson Co., N, Y., will
be using radio spot schedule on same stations
as last year,

CIGAR ACCOUNT FIRST ¢ S. Regensburg
& Co. (Admiration cigars) for first time in its
history, will sponsor radio program, Eleventh
Hour with Kenneth Banghart, on WNBC New
York, starting Aug. 31, 11-11:05 p.m. Agency:
Rose-Martin Adv.,, N. Y.

August 17, 1953 * Page 9



40% GREATER
COVERAGE

1,250,000
TV HOMES

We'll be towering over 'em
all, come Fall. Qur new 1,057
foot tower means thousands

more viewers .. . more sales
CAss CITY * . lower advertising costs

per thousand on Michigan's

.
SAGINAW

- - :
__l— CROSWELL foremost station with the top
CBS and local shows. Get in
: on this great PLUS VALUE!
| owosse|  FUNT LAPEER
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|
L i l AL | MOORETOWN
. .
LANSING r
MT. o e WILKESPORT
HOWELL PONTIAC®
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L t
— - « KINGSVILLE \
! MONROE, v ®
]HILlSDAlE | ADRIAN ot
& ¥
More Than Ever -h S gf_‘ -
J
It’s True = ! {

CHANNEL 2 | ] On,: ; —r |
1S THE SPOT FOR YOU ‘7» I__ | |

Represented
etr ‘t Nationally by
o L THE KATZ AGENCY
TOP CBS and DUMONT TELEVISION PROGRAMS

STORER BROADCASTING COMPANY + National Sales Director, TOM HARKER, 118 E. 57th, New York 22, ELDORADO 5-7690
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New TV Grantees

Summarize Plans

CONSTRUCTION will begin immediately and
hope is to get newly-granted Cedar Rapids
TV Co. Ch. 9 station on air by Feb. 1, Acting
General Manager Frank Rubel said Friday.
He said negotiations already started on equip-
ment, but none yet held regarding network
affiliation or national representation. Grant
was made after Cedar Rapids TV Co. bought
KCRG there for $100,000, and then sold 30%
of stock to Gazette Co., licensee of KCRG, for
$90,000. Both transactions are subject to FCC
approval. Other vhi TV in Cedar Rapids is
WMT-TV on Ch. 2, which is basic CBS-TV
affiliate. Tt is due to begin operating in Septem-
ber.

Plans for new uhf Ch, 32 station in Evans-
ton, Ill.,, have not materialized vet, according to
Angus D. Pfaff, vice president and general
manager of WNMP there and principal in new-
ly-formed Northwestern Television Broadcast-
ing Co., with manufacturer Howard S. Martin.
No starting date has been set, but, Mr. Pfaff
said, station will specialize in news, panel and
dramatic shows and concentrate on pgetting
“exclusive events” for that area, cooperating
with Northwestern U. and other schools as
WNMP has done. Other two uhf Chicago
grantees—WIND-TV on Ch. 20 and WHFC-
TV on Ch. 26-—have not announced starting
dates,

John J. Laux, executive vice president of
WSTYV Steubenville which received vhf Ch. 9
there, said no target yet set for station which
will serve Steubenville-Wheeling area from
800-ft. antenna with 115 kw. CBS is likely net-
work, he said. No decision yet as to national
representative, he said.

Owner Jose Ramon Quinones of newly
granted vhf Ch. 4 in San Juan, P.R.—where
he also owns WAPA there—said he was leaving
early this week for Washington and also to
arrange acquisition of equipment. He said it
was his desire and purposz to go on air
as soon as possible. San Juan grant came as
result of final decision in hearing, where com-
peting applicant withdrew.

WDMG Withdraws Uhf Bid

WDMG Douglas, Ga., dismissed its application
for uhf Ch. 32 late Friday on economic grounds.
Letter requesting dismissal stated:

Sinee the application was filed, a careful sur-
vey has been made of Douglas and it appears
that there will be difficulty in deriving suf-
ficient revenue to meet operating expenses. It is
also doubtful whether network servics could be
obtained in Douglas.

KFEL-TV Transmitter

ALLEN B. DuMONT Labs. Inc. Friday re-
ported shipment of 25 kw vhf Ch, 2 transmit-
ter to KFEL-TV Denver, Colo. Eugene P.
O’Fallon, station licensee, has been operating
with 5 kw DuMont unit. Switch to higher
power will be made without interrupting pro-
gram schedule, DuMont engineers said.

BROADCASTING ® TELECASTING

at deadline

BOXING BEATS GODFREY

PABST boxing bouts topped national
television programs for two weeks ending
July 25 in number and percentage of
homes reached, according to second July
report by A. C. Nielsen Co. Fight tele-
casts were seen in 9,237,000 or 40.3%
of homes, edging out Arthur Godfrey &
Friends, seen in 8,645,000 or 38.8% of
homes in program station areas.

Drug Promotion Campaign
Planned by WBAL

WBAL Baltimore will conduct prestige and
merchandising campaign uniting Maryland’s
625 independently owned drugstores in pro-
motion of approved drug products advertised
on station. Advisory committee of Druggists
Assn, will approve drug products. Manufacturer
advertising on WBAL will be given assurance
his product will get point-of-sale support from
druggists. This will include posters, displays and
other devices devoted to product for ons week
of 13-week segment. In turn WBAL will start
weekly broadcast Your Best Neighbor dedicated
to neighborhood druggists and carry daily an-
nouncements paying tribute to druggists on
both WBAL and WBAL-TV.

WBUF-TV Tests Today

FIRST station with 1 kw DuMont uhf trans-
mitter due on air today (Monday). It's WBUF-
TV Buffalo, N. Y., Ch. 17. OQutlet is affiliated
with ABC-TV and DuMont. Transmitter was
shipped Friday and crews were to have worked
nearly around clock to get station going on air
today.

UPCOMING

Aug. 18-19: NARTB Public Events Com-
mittee Meeting, Waldorf-Astoria, New
York.

Aug. 19-31: Western Electronic Show &
Convention, Civic Auditorium, San
Francisco.

Aug. 20-21: NARTB Radio Standards of
Practice Committee Meeting, Waldorf-
Astoria, New York.

Aug. 30-Sept. 2: Western Assn. of
Broadcasters Convention, Jasper Park
Lodge, Jasper, Alberta, Canada.

{For other Upcomings, see page 137)

PEOPLE

ROBERT E. KINTNER, ABC president, left
Friday for three-week stay in Europe. He
will join Mrs. Kintner, now at Cap d'Antibes,
South France, and returns Sept. 8.

THOMAS C. BUTCHER, senior vice president,
Lennen & Newell, N. Y., appointed director
of account planning. He has been with agency
since Sept. 1952.

JAMES P. WALKER, manager of KFPW
Ft. Smith, Ark., appointed manager of KATV
(TV) Pine Bluff, Ark., vhf Ch. 7 permittee.

JACOB H. RUITER Jr., in charge of technical
advertising for Allen B. DuMont Labs Inc.,
named head of company's newly-reorganized
public relations division.

TED AYERS has joined CBS-TV as executive
producer for public affairs in Washington, net-
work announced Friday.

L. A. (Bud) BLUST Jr., assistant general man-
ager, named vice president and. general man-
ager of KTUL Tulsa and Tulsa Broadcasting
Co., also operating KFPW Fort Smith, Ark.
He succesds John Esau, who has resigned to
devote time to pzrsonal enterpriszs (see story
page 78). Mr. Blust joinzd KTUL in 1940, was
named sales manager in 1943 and assistant gen-
eral manager in 1852. He has been in radio
17 years.

RICHARD DINSMORE, free-lance producer
on West Coast and formerly with Sound Re-
corders, San Francisco transcription firm, named
West Coast sales manager for Screen Gems Inc.

G. A. BRADFORD, advertising manager of
tube department of General Electric Co.,
Schenectady, appointed advertising and sales
promotion manager for GE’s radio and TV
department in Syracuse.

DAVID A. HARRIS, who has been with firm
since its inception, appointed manager of N. Y.
office of George W. Clark Inc., station rep-
resentatives.

S. H. McGOVERN, general manager of KSO
Des Moines, Iowa, appointed manager of
KGTV (TV) Des Moines, uhf Ch. 17 permittee.

RICHARD L. BARE, producer-director for-
merly with Warner Brothers and Columbia
Pictures, has been signed to produce Joe
Palooka half-hour TV film series, Reub Kauf-
man, president, Guild Films Co., said Friday.
Series will go into production this week at
Republic studios in Hollywood, with cost esti-
mated at about $20,000 per episode, Mr. Kauf-
man said.

NARTB AM, FM Meetings

TWO NARTB committees, AM and FM, to
hold meetings in Washington next week. AM
Committee will meet Aug. 25-26. FM Com-
mittee will meet Aug. 27-28.
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LIV's NEW SHOW IS
TV DYNAMITE!

STARRING HOLLYWOOD'S BRILLIANT ACTOR

RICHARD
CARLSON

IN THE TRUE-LIFE STORY OF A PATRIOTIC YOUNG AMERICAN WHO LED 3 LIVES IN THE SERVICE OF OUR COUNTRY!
1. CITIZEN! 2. COMMUNIST! 3. COUNTERSPY FOR THE FBI!

%, ILED3 LIVES' |

TENSE because it's FACTUAL! GRIPPING because it's REAL! FRIGHTENING because it's TRUE!

EACH HALF-HOUR A TRUE-LIFE ADVENTURE! #

= ]

VOUR OPPORTUNITY

TO HAVE THE MOST
' TIMELY AND IMPORTANT
TV PROGRAM IN
YOUR CITY!




OF A -
COUNTERSPY F =
FORTHE ¢

Not just a script writer’s fantasy—but the authentic story of the
Commies’ attempt to overthrow our government! You'll thrill to
the actual on-the-scene photography . . the factual from-the-

records dialogue.

Taken from the secret files of a counterspy for the FBI: Authen-
tic sets and scripts personally supervised by Herbert Philbrick,
the man who, for 9 agonizing years lived in constant danger
as a supposed Communist who reported daily to the FBI!

EVER BEFORE nas such A brAmATIC

DOCUMENT APPEARED ON TV!

ZIV TELEVISION-PROGRAMS; INC.
1529 MADISON. ROAD, CINCINNATI, OHIO
_NEW YORK HOLLYWOQD

i T
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Some Facts Interest Time Buyers
More Than Others

We figure a time buyer is more interested in
salary than in the size of Big Aggie Land (WNAX's
countrypolitan market spread over Minnesota,
the Dakotas, Nebraska, and Iowa). Nevertheless, the

] 7? — @ ETA ‘ _ .) 653,500% families of Big Aggie Land have an
St s El " .) ) effective buying income of $2,918,419,000.* In 80%
of ] / ying
6% % — /4 of their homes, WNAX-570 is heard 3 to 7 times
Jf 1% ( o~ a week. These data are actually pertinent to the salary
:;? ‘? ~d | (= question—WNAX-570 promotions have a way
P of leading to promotions.
- 5 *Sales Managemen: data.
=Y\ 5 N = e
O ve=| ~—
» \
»
<

-
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WNAX-570

Yankton-Sioux City

A Cowles Station
Represented by The Katz Agency
CBS Radio

4
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Any Advertiser

CAN

and most advertisers

SHOULD

SPOT

REPRESENTED NATIONALLY BY

EDWARD PETRY & CO., INC.

NEW YORK CHICAGO LOS ANGELES DETROIT
ST. LOUIS SAN FRANCISCO DALLAS



Directory of
Vacation Spots

Ever think of following America’s migrant

army—vacationers—on their summertime

holidays?
lakes . . .

There they go, 10 beaches, mountains,

car radio tuned in, portable radios
always at hand!

Millions of them!

5p0T RADIO LIST

BC
wsB Attt N

They’re a mighty audience, a spending audience,

ready to listen to you, ready to purchase what

Cc
. [Dallas } t::c
WEAA* {Et. Worth NBC
ver

you have to sell. ll((gg l;‘:: Moines ‘:BB%
Only Spot radio can reach them consistently at KARM Fresno NBC
' KPRC* Housfon NBC

the times and places they're easiest to find. KARK Little Rock

So follow them, talk to them, sell them over
these great stations.

KECA Los Angel es ABC
Minneapolis

NBC
KSTP St. Pau NBC
Nashville
Wae New Yok Xi

wTAR  Norfolk

hiladelphio MBS
\l'zézl ‘:’ortlond,dOre. NBC
Richmon
V‘:lgl:‘l-* San Antonio r::BB(.'é
KEMB San Diego N
$an Francisco <
KGOA Shenondouh,lu. ABBC
‘l((:\BS Shreveport N

o
KGA  Seokan® ?ABBS
WMAS S;.winghe"l NBC

s
KgH  Wichito cB

*Also represented as key
stations of the

K
TEXAS QUALITY NETWOR
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CALIFORNIA |

| You don’t have to dig for it.

You don’t have to pan it. It's |

§ | rolling into the cash registers . ..
| as California agaein this month III J
hits a new high for “settlers’! II ||

MARKET FACT NO.1:
More families are moving

to California every month

than ever moved to any part
of the world in any time

in history. It’s a “gold.rush” |
l for advertisers.

e e —— s

e e,

—
—————

MARKET FACT NO. 2:
KMPC gives you primary
coverage of Southern

California in 205 communities. |
Like to hear about the.

golden opportunities for you? | R
Call, write or wire:

H-R Representatives, Inc.

50,000 watts days + 10,000 watts nights

Gene Autry, president

Robert O. Reynolds, vice president
& general manager

RADIO

AMERICA'S GREATEST
ADVERTISING MEDIUM

IN SOUTHERN |
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IN REVIEW

THE 83D CONGRESS
—AN APPRAISAL

Networks: ABC-TV, DuMont.

Times: Monday, 9-9:30 p.m. (ABC.TV);
Tuesday, 10-10:30 p.m. (DuMont).

Stations: I3 on ABC-TV; offered to 15 on
DuMont; also reprints offered by Repub-
lican National Committee to all TV sta-
tions.

Principal Narrator: Speaker of the Holuse
Joseph W. Martin (R-Mass.); film inserts
including President Eisenhower; voices
of two announcers.

Producers: RepUblican Congressional Cam-
paign Committee and the Republican
National Committee.

Sponsor: Public Service,

A FAVORITE pasttime among U. 5. law-
makers is to “appraise” the “record” which they
have helped compile in Washington. The Con-
gressional Record is packed with such prosy
oration. And for the first time, the “appraisal”
has been wrapped up in a half-hour film telecast
as a public service.

The program, on ABC-TV and the DuMont
network last week, was titled, The 83d Con-
gress—An Appraisal. Who is taking the re-
sponsibility for this appraisal is clear. An-

nouncement of the show came from the Repub-

REP. JOosEPH W. MARTIN
The Congress has problems to solve

lican National Committee. The appraisal offi-
cially was presented by House Speaker Joseph
W. Martin (R-Mass.).

What made the program fall short of its
mark was the obvious injection of justification
by the party in control of the actions, or pos-
sibly inaction, of the 83d Congress.

The “message” it conveyed is sure to be
picked up in next year's congressional cam-
paign. Speaker Martin, an old hand on the
stump, told the audience that the Congress was
up against it, setting about to rectify a “legacy
pounded out of the ravages of war” and the
spending policy of the previous administration.

The taxpayer was assured, however, that
Congress was able to take things in hand, slash-
ing expenditures and commitments of the
Federal Government so as to make it easier
next year to put tax cuts into effect.

Mr. Martin thought it important to point
out (with film clips) that government workers
now are at their desks 21 minutes earlier each

' morning and they drink 12,000 pounds less

coffee during office hours. Again a saving for
the taxpayer.

As the GOP had announced before the pro-
gram, “the voice and face” of President Eisen-
hower was very much in evidence during the

show. Except for Mr, Martin, the President was
the most photographed personage.

From the Republican point of view, the pro-
gram was an excellent summary, or appraisal,
of President Eisenhower's seven months in the
White House. Along with this the people ought
to get a notion that Congress was busy, too.

Certainly the studio clock clicked off some
minutes of time during-which the film took
note of passage of tidelands oil rights to the
states, reduced appropriations, an immigration
bill, a series of Federal agency reorganiza-
tions (approval of Presidential requests), wheat
to Pakistan, food for Germany, and a study- of
local-state-federal functions.

As Speaker Martin said, Congress cannot
solve all the problems before it in a day or a
year. That part of the “appraisal” was the
frankest of all. .

21ST PRECINCT

Network: CBS Radio.

Time: Tues.,, 9:30-10 p.m. EDT.
Producer: John Ives.
Writer-Director: Stanley Niss.
Star: Everett Sloane.

A LOOK at a policeman’s work in the largest
city in the world is what CBS Radio purports
to give its listeners each Tuesday on a recently
introduced series called 21st Precinct. Thought-
ful citizens would refuse to pay taxes if police
departments were really run the way CBS seems
to fancy they are. The show is a far cry from
the attempted realism of a typical evening in
a precinct.

It is a poor radio show, badly acted, badly
written and badly produced. On the Aug. 11
broadcast, each actor had a tendency to pick
up the pitch and vocal inflection of the person
whose line preceded his. That's a stunt you can
get away with on television but it's a most
irritating flaw on radio when listeners must
depend on the actor’s voice for characterization
differences. All lines were delivered at the
same microphone level, too, another disturbing
element in the Aug. 11 show. The director
made no attempt to create an illusion of depth
by placing his actors at given distances from
the mike. No bridge music was used on the
broadcast. The montage technique could have
handled the transition assignments well, but
changes of locale and time were overlooked
production-wise and actors simply plunged
into the next line.

On this same broadcast, sound effects, un-
imaginatively used throughout, were misused
in at Jeast one instance. After the narrator had
clearly stated that he had sent for Pvt. So-and-
So and a moment later “he stuck his head in
the open door,” a loud knock was heard on
radio.

In structure, the script was a studied imita-
tion of Jack Webb's Dragnet. Since Mr. Webb
has pretty well cornered that market, writers
who insist on taking the same turn are asking
for trouble.

The sort of material used in the Aug. 11
script was as trite and oft-repeated as any that
has filled the air in a long time. When inspira-
tion runs out, script writers inevitably tell us
that all sorts of people are rcaming around
New York, big people and little people, kind
and not-so-kind, good and bad, rich and poor,
that “people, not buildings, make a city throb,”
and that life is a “flesh and blood merry-go-
round—anyone can catch the brass ring or
the brass ring can catch anyone.” There's no
danger of infringement in publishing these
quotations from 2Ist Precinct of Aug. 11.
They're in the public domain.

BROADCASTING ® TELECASTING
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® Takes 7%z sq. ft. of
operating floor space
— less than half that of
most ' 1-kw's"’

® The only*’1-kw’ with
sliding doors —saves
over 124 sq. ft. of op-
erating floor area

® Uses only 4 different
tube types—less than
half the number used
by most “1-kw’s*’

® Easiest to tune—only
one tuning control in
entire transmitter

@ Low power consump-
tion {3500 watts input
at average program
level)

Broadcasting’s smgllest ""1-kw’ AM, Type
BTA-IM. It is completely self-contained?
Note new sliding door cansiruction.




IXWAM

... half the size... better performance

AcGaIN, RCA Broadcast Engineering sets the pace—
with a superior “1-kw” that takes less floor space than
anyl-kiv AMmodel now available. Operation is reduced
virtually to “switching on” and “switching off.” Run-
ning expense is next to nothing.

Unlike “warmed over” versions of conventional
broadcast transmitcers, Type BTA-1M is totally new—
from inpuc to output. For example: New type horizon-
tal sliding doors that never extend beyond the cabinet,

front or rear—save more than 1212 square feet of operat-
ing floor space « One tuning control for the entire trans-
mitter » One power output control ¢ Only 15 tubes
used throughout (just 4 types to stock) ¢ The one and
only 1-kw AM with an all-aluminum cabinet (trans-
mitter weighs less than half as much as other modern
1-kw's).

Type BTA-1M is ready for immediate shipment. Ask
your RCA Sales Representative for complete details!

New, easy-to-reach vertical control panel. fust slide
front door to feft 4 inches (to automati¢ stop point).
Tronsmitter interior net accessible until door is moved
further lcfy beyond this stop position—when interlocks
end grounding switches function.

Matching cabinet(s} are available to house antenna
phasing end branching equipment — if your station

Rear sliding door design gives operator more
operates with a dirsctional array.

slbow room.

RADIO CORPORATION of AMERICA

ENGINEERING PRODUCES DEPARTMENT

CAMDEN, N.J.




2 AKRON’S

TOP
STATION

WACKER
Alwayr ons in froms!

ON THE AIR

WAKR-TV

Akron’s

Station
ch. 49

ABC AFFILIATE

@ 1949, SUMMIT RADIO CORPORATION

3000 WATTS @ ABC e Represented by WEED & CO.
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OFEN MIKE

Note in Parting

EDITOR:

This being my last day here at NBC. I just
want to tell you before [ leave the shop official-
ly how much I appreciate the many nice things

| which [BROADCASTING ® TELECASTING] has done
for me over a long period of years . . .

As you know, the doctor says there is nothing
wrong which a good rest will not take care of
completely. So 1 am starting off with a couple
of wecks fishing in Canada, after which we

| will go out to the Coast and then plan to spend
a few weeks in Florida. This will get me back
| into circulation along about November . . .

Frank White
President, NBC
New York

Monday Must

| EDITOR:
.. . BROaDCASTING ® TELECASTING has long
been our Monday required reading.

| Detn Seymornr
V. P. in Charge of Radio-TV
Programming
Young & Rubicam
New York

| Misplaced Halo

EDITOR:

A number of your subscribers will claim that
the attached represents an error but you and
I know better. There couldn’t be a more de-
scriptive term than “Halo permittees™ because

- most of them have their heads in the clouds,
| feet off the ground and are looking for angels.

Nathan Lord

Manager

WAVE-AM-TV Louisville
[EDITOR’S NOTE: Mr. Lord refers to a trans-
posed line in the lead Closed Circuit of Aug. 10:
“Colgate-Palmolive-Peet’s Halo permittees for
extension of completion deadlines are being held
up by FCC pending better explanation for the
delays. . . ." The item shonld have begun: “Re-
quests of more than a dozen new TV permitiees
for extension of completion deadlines. . . . For
later developments on that same subject sce story
in this week’s Government department.]

Politics Runs in Family

EDITOR:

Thought you would be interested in know-
ing that Hecht [brother of the writer] was
elected mayor of Henderson, and with his elec-
tion that makes four Lackeys who have been
mayor of Kentucky cities—father uwnd three
sons.

Cur father was mavyor of Paducah, as was
Pierce. Then | was elected to that office in
Hopkinsville, and now Hecht is the third
Lackey son 10 become mayor. And all three
sons are in the broadcasting business.

F. E. Lackey

President

WHOP-AM-FM Hopkinsville,
Ky,

Who's on First?

EDITOR:

. We quite forgive you for the incorrect
statement made in the July 27 issue of Broap-
CASTING ® TELECASTING page 106. In thal jssuc
you state:

“First 10 offer West Coast college ecredit
courses via television is KNXT (TV) Holly-
wood. . . .

In order that you may be fully apprised of
the real pioneers in the area of West Coast

BROADCASTING @ TELECASTING
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A New Era _
in Pittsburgh Television?”

Channel 16

ABC-CBS
200,000 watts
REPRESENTED BY

Edward Petry & Co., inc.

New York Chicago Los Angeles Detroit St. Louis San Francisco Dallas
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OPEN MIKE

educational telecasting over commercial sta-
tions, please let me reiterate just a few of the
salient features KPIX (TV) has carried. . . .
Beginning March 6, 1951, and for 15 weeks

following, KPIX and San Francisco City Col-
lege cooperatively presented Come to Order.
This telecourse dealt with Robert's Rules of
Order and was slanted to the PTA member
or club-going housewife who faces such pro-
cedural problems regularly. City College of-
fered free college credit to those who enrolled,
followed the telecasts and passed the examina-
tions. . . .

Williaim C. Dempsey

Education Director

KPIX (TV) San Francisco

Applause

EDITOR:
. In my opinion you are doing an excellent
job. Just keep it up.
James J. McCaffrey
Hewitz, Ogilvy, Benson
& Mather
New York

Monkey Business

EDITOR:

We have a show produced and emceed by
Jack Laurence. It's called Party Line, broad-
cast from 1:30 to 2 p.m. every weekday after-
noon. On it, Jack features telephone taped
interviews with people who are news-worthy.
On Aug. 5 he “interviewed” Bamboo, the oldest,
strongest and largest gorilla in captivity, who
celebrated his 27th birthday that day. The
curator of mammals at the Philadelphia Zoo,
Mr. Fred Ulman Jr., actually held the phone
up to the gorilla’s ear as Jack sang “Happy
Birthday” to Bamboo. Ulmar says that Bam-
boo scratched his head. . .

Paul Martin
General Manager
WPWA Chester, Pa.

Score An Error

EDITOR:

. Last Sunday morning the two local news-
papers featured a full page ad each, paid for
by the Milwaukee Braves management, thank-
ing Milwaukeeans and Wisconsinites for ena-
bling them to hit over a million in attendance.
Yet not once did T hear a spot announcement
over any of the seven local radio outlets . . .
This in spite of the fact that radio has played
an important part in keeping interest in this
team stimulated at full steam continually. . .

Isn't there some way to quit this free-loading?
If one can afford to depend upon radio to
promote his activities, he should also devote
some of his financial support in that direction.

Michael Ruppe Jr.
Milwaukee

Roancke Revisited
EDITOR:

Glad to read your stand on the Roanoke uhf
StOl‘y. asd

“Impossible local economic conditions” an-
swers beautifully the question J. Frank Beatty
posed: “What happened in Roanoke?” [BeT,
July 13].

WROV-TV overlooked in their haste to get
on the air the poignant economic fact that
Roanoke county has an advertising potential of
about $620,000. That to be shared by four AM
stations and another TV outlet.

_ With coverage limited to Roanoke county
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only, who could survive? What to do? Close
up shop and wait until a good high-powered uhf

transmitter comes along and then re-enter the |

battle with a new approach, hypo the program
schedule with ingenuity. . . .

Ed Glacken

Salishury, Md.

Paper Work

EDITOR:

That's a fine editorial you ran under the title
“Paper Plague Abatement” Aug. 10.

Thanks for the mention you gave the Ad-
visory Council on Federal Reports and our
Committee on Radio and Television Broad-
casting. The pat on the back that you gave
Dave Cohn of the Budget Bureau is indeed
well deserved. Dave has been for years the
key between our committee and the industry
when it comes to forms, and he has done a
job far beyond the call of duty.

Ben Strouse
Vice President
WWDC Washington

In Favor of Film

EDITOR:

. . . We would like to add to the plaudits
already received on your film section by stating
that we are definitely impressed. . . . This ad-
dition should fill an important industry need.

Fred Niles, Vice President
Motion Picture-TV Div.
Kling Studios Inc.

Chicago

EDITOR:
. Your latest issue of the TV film section
was most interesting and enlightening.
Seymour H. Malamed
Charles Wick Co.
New York

The Only One

EDITOR:

Thank you very much for the wonderful
service that you are doing for the entire indus-
try. I speak for the entire Hurricane Broad-
casting System when 1 say that your publication
is the only one for us.

Will Shawver

Program Director

Hurricane Broadcasting System
WARN Fort Pierce, Fla.

Church Blessing

EDITOR:

. I find in reading your magazine from
week to week many, many things that help me
in my work. You are rendering a great service
not only to the broadcasting industry but to
those of us who have program responsibility
of a public service character, like carrying
articles that delve more deeply into the prob-
lems and opportunity of radio and television
programming. . . .

Stanley F. Knock Jr.
Supervisor of Radio and

Television Evangelism
Radio & Film Commission
The Methodist Church
Nashville
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Bigger than predicted!

And in Texas, that's big! KGUL-TV, with the most
powerful signal in the Southwest—

. wings not only to Houston, but 25 males beyond!
. brings into range a greater metropolitan area than

ever—Galveston and Houston combined, now 14th
in the nation!

. one of the top dozen richest areas in the U. S.

in family income, with an average of $6,342 a year!

. spans more people than ever, now 1,218,400, and

more total income, now $2,179,947,000! sources on request.

Any way you measure, KGUL-TV covers one of the
biggest and wealthiest markets in all television.

Your CBS Television Spot Sales representative
will be pleased to show you how you’re really on

the map when you are on...
i et KGUL-TV

Chawnnel 11
in Galveston-Houston
Bagic CBS Television Network

Represented by CBS
Televigion Spot Sales
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Hvery day — every night,

people in SCIPIO watch

WHEN, and then shop
the Syracuse market.

Scipio, N, Y., is only one of
over 200 communities in up-
state New York whose buying
habits are influenced by view-
ing Channel 8. WHEN — and
only WHEN — gives a 26-
county coverage in an area
of 2V4 million people—people
with diversified occupation —
people with high, stable buy-
ing income —and all potential
purchasers of WHEN adver-
tised products. Get complete
coverage of this rich upstate
New York Market with its high
spendability over WHEN.

SEE YOUR NEAREST
KATZ AGENCY

WATCHES

\-\EN

TELE VISION

SYRACUSE

CBS
ABC
DUMOCNT

A
MEREDITH
STATION
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our respects

to ARTHUR HAROLD LUND

AN inveterate follower of baseball who is a
top radio-TV agency executive in the Twin
Cities is extremely gratified with the success
of midwest baseball telecasts sponsored by a
newly-successful brewery firm. And, as an
ex-professional musician, he is doubly de-
lighted with the reception of singing com-
mercials and jingles in which he has taken an
active hand.

The executive: Arthur Harold Lund, vice
president and radio-TV director of Campbell-
Mithun Inc.

After leaving Knox Reeves Advertising in
1944, Art Lund capitalized on his eXperience
in baseball when he moved to Campbell-
Mithun, Today he puts that experience to
work on behalf of Hamm’s beer (Theodore
Hamm Brewing Co.), which sponsors half of
the Chicago White Sox and Cubs home day-
time baseball telecasts and many other radio-
TV baseball programs in the Midwest.

And, as supervisor of radio and television
production, Mr. Lund now works on the ac-
count of Pillsbury Mills (Ballard and Feed &
Soy divisions). Among others for which he
handles broadcast details are Land O’Lakes
Creameries, Zinsmaster Baking Co., Malt-O-
Meal Co., Great Northern Railway, Gold Seal
Co., Griggs, Cooper & Co., Northern States
Power Co., Hoberg Paper Co. and American
Dairy Assn.

Mr. Lund is thoroughly sold on television.
He says:

“Certain parts of radio will continue to
have their place in the media picture and, while
it will be a long time before radio bites the
dust, its been our experience that television—
properly handled and with commercials prop-
erly prepared—is the most dramatic medium in
terms of sales results.”

Campbell-Mithun's billings, he acknowl-
edges, have been “heavier in TV and lighter
in radio,” but the agency is not forgetting for
an instant its clients which depend largely on
farm audiences to sell their feeds, seeds and
implements.

A native of Mirneapolis, where he was born
Dec. 17, 1914, Art Lund received his early
schooling at Marshall High School and grad-
uated from the U. of Minnesota in 1935 after
an educational grounding in liberal arts study.

While at the university, young Lund worked
on its humor publication (Ski-U-Mah) han-
dling both advertising and editorial chores.
In his spare time he had his own dance band.
Mr. Lund feels that his musical background
has been “invaluable from a professional view-

He cites
his avid interest in the singing commercial and
jingle, which he has helped prepare for a

point in the advertising business.”

number of the agency’s clients, including
Hamm’s beer and Malt-O-Meal.

After leaving school (where he met his
wife-to-be, the former Betty Rohan), Mr.
Lund joined WCCO Minneapolis as a publicity
and sales promotion staffer, duties which he
handled for over three years.

In 193¢ Mr. Lund came to Knox Reeves for
what proved to be a five-year tenure dealing
in sports. He went on the road for General
Mills’ Wheaties, and claims to have covered
over 100,000 miles during those years, handling
details on baseball and professional football for
the cereal product. His duties consisted of get-
ting signed testimonials from players, checking
local broadcasters on sports coverage and
working on merchandising aspects with stores.

In June 1944 Mr. Lund came to Campbell-
Mithun as a timebuyer and also handled pro-
duction details. Two years later he was ap-
pointed radio director of the agency. When
TV emerged on the broadcast horizon, his
duties were expanded to cover that medium
and in 1950 he was elected a vice president.

In riding herd on C-M’s Minneapolis and Chi-
cago offices Mr. Lund performs a variety of
duties for his clients: Production of com-
mercials, media plans, merchandising, publicity
and budget matters. He supervises overall radio
and television plans for the agency.

Mr. Lund also delivers speeches from time
to time, before NARTB district meetings and
advertiser groups. His favorite topics: Produc-
tion of recorded radio jingles and spots and
TV film commercials.

One of Mr. Lund's favorite subjects these
days is, however, the success of Hamm’s beer
throughout the midwest—thanks largely to
television and baseball. He describes it as
“One of the outstanding advertising successes
I have ever seen and been associated with and
a real tribute to the medium. Seldom have T
seen a product established so quickly, particu-
larly in a market of that size (Chicago).”

The Lunds have five children—Peter, 13;
Pat, 10; Susan, 7; Tony, 5, and Betsy, 215—
and live in the southern part of Minneapolis.

Mr. Lund belongs to the Chicago Radio
Management Club and the Minneapolis Ad-
vertising Club. His hobbies are music and
the water sports (swimming, boating) in which
all citizens of the Twin Cities take a residential
pride. And, of course, he feels close to base-
ball.

BROADCASTING ® TELECASTING
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In Fort Worth, EVENING IS EVEN BETTER

especially over KEJZ, leader in locally-produced programs

KFJZ Average Ratings Sets In Use 139% Listeners Per Set

115.7%

15.7%
100%, More

5.4%
100% 100%

e —— 2 i
-9 A.M. 6-9 P.M. 6-9 AM, 6-9 P.M. 69 AM, 6~9 P.M.
Comparison KFJZ Average Ratings, Sets in Use,
Listeners per Set &9 A.M. vs. 6~9 P.M. Mon.-Fri. 6-9 A.M, equals 100%
i
‘Saurce: Pulse of Fort Worth, April-May, 1953

It may make you blink twice, but it’s a fact! Evening radio time This is one in a continuing series of advertisements
. bett h 1 . hich K . based on regular syndicated audience measurement
1s even Detter than early morning wnicn you Know is a won- reports. ‘To achieve a uniform basis of measurement,
derful buy any way you look at it...listeners per set, audience the radio stations chosen for this series are all John
turnover, family-typc audience. Blair-represented outlets . . . all in major markets.
We know this to be true in many markets. In Fort Worth, for .

example, an analysis of radio listening during the three-hour
period 6:00-9:00 P.M. versus 6:00-9:00 A.M. Monday through

Friday has unearthed this starthing comparison: j 0 ] H N
5.4% higher average ratings on KFJZ in the evening.
39% more sets in use in the evening. | :
15.7% more listeners per set in the evening. B L A I R
And all this is happening, mind you, in a mature television N
- ’ & COMPANY

Yes, evening is even better, not just in Fort Worth, but in many
other markets across the country ... every one with complete

television peneiration. And higher nighttime radio listening REPRESENTING LEADING
means lower cost per thousand for every advertiser. RADIO STATIONS
Right now nighttime radio is an advertising value no adver- NEW YORK : BOSTON + CHICAGO

ST.LOUIS + DETROIT « DALLAS

1 3 . the figures coast to
tiser or agency can afford to overlook. For the figu T i

coast, call your John Blair man today/
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Mr. Herb Stott
Carl S. Brown, Co.
New York City
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| Robert L. Benveniste

BT e

—
L

‘on all accounts

ROBERT L. BENVENISTE likes to be on the
Y X A4 “firing line” of advertising, which is what he
AR ) a ne calls retail advertising. That is where he is as
y director of advertising and sales promotion for
Owl Drug Co., Owl-Rexall’s western chain,
which has its headquarters in Los Angeles.

The young (35 years old) Benveniste joined

Rexall as assistant media director in 1946,

‘ shortly after his discharge from the Army Air
Force. Two yeéars later he was Rexall media
director. He was appointed to his present posi-
tion in 1953.
i Owl Drug Co. is a heavy user of local radio
station time. It's TV program is the five-times
weekly half-hour Gene Norman Show on KHIJ-
TV Hollywood.

“Television is getting to be expensive,” Mr.
Benveniste says. “It’s no secret that in drug
store operation, the margin of gross profit is
very small. As a consequence, We buy daytime
TV, because on a cumulative basis, we can get
the desired audience and merchandise turn-
over.” .

J Thoughtful Mr. Benveniste spots his program
\ | to catch definite audiences. For example, Owl’s

TV program goes on at 4 p.m. because he feels

the housewife has a few minutes then to relax
| before preparing the evening meal. Some morn-

ing commercials on items like house aprons are
f aimed at the housewife. Over weekends, picnic

items may be promoted, while Saturdays, foun-
| tain specials are plugged.
| Owl regularly sponsors an average of 20 spot
commercials daily on 12 five-minute news seg-
ments on KMPC Hollywood, six weekly one-
hour Coffee Cup Concert on KFAC Los
Angeles in the mornings, and Dean Maddox’ six
| weekly half-hour Sidewalk Reporter on KFRC
| San Francisco.

A firm believer in non-stop promotional cam-
paigns, Mr. Benveniste mounts a five day all-
out promotion cach month, for which extra
time may be purchased on local radio and, to
a lesser degree because of cost, TV. Occa-
sionally, Owl Drug ties in with other stores,
circuses, ice shows and other entcrtainment at-
tractions, to boost the promotion.

In 1941 Robert Benveniste was graduated
from the U. of Southern California with B.S.
and B.A. degrees in merchandising. Uncle Sam
claimed his services in 1942.

CBS Radio @ The Branham Company Mr. Benveniste relaxes with tennis, skiing
. N1 9 s . and swimming. Alpha Delta Sigma, national
Wesi Vlrglnldls I.eddlng Advel"l‘ISIng Medlum adver[ising fra[erni[y, recen{ly made him an

honorary vice president.

CHARLESTO

THE TIERNEY COMPANY.
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JUNE 5,1953--100,000 WATTS

MARCH 9, 1953--50,000 WATTS

JULY 15, 1949--16,300 WATTS

now operating at television’s top power

... the Carolinas’ first television station is also first to reach maximum power. Twenty-first
station in the nation in sets served (eighth among single-station markets} WBTY reaches
out to almost 4,000,000 people with effective buying income of $3,800,000,000.

The Television Service of

JEFFERSON STANDARID LIFE INSURANCE COMPANY
Represented Nationally by CBS TV Spot Sales

According to FCC Engineer, Edword Allen, 100,000 watts
on Chonnel 3 equals 316,000 watts on Channels 7-13, 5,000,000
watls on UHF Chonnels. WBTV's low channel, moximum power ond
mounlgin-tap transmitter, located 1090 feet obove cverage sur-
rounding terrain, give the stction exceptional geogrophical coverage.
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MILESTONES

SILVER ANNIVERSARY SET FOR NBC's
‘NATIONAL FARM & HOME HOUR’

» PLANS last week were underway for the
silver anniversary broadcast Sept. 12 of NBC's
National Farm & Home Hour. A number of
radio’s prominent old-timers are scheduled to
take part.

The guest list will include Frank Mullen,
president of Vitapix Corp. and former NBC
executive vice president; William E. Drips, who
followed Mr. Mullen as NBC director of agri-
culture; Secretary of Agriculture Ezra Taft
Benson, and W. A. Roberts, president of Allis-
Chalmers Mfg. Co., which has sponsored the
program since 1945. Everett Mitchell is the
m.c.

The 25th milestone will be marked with a
special full-hour program on NBC, 12 noon-
1 p.m. CDT.

The program has been on the air since 1928.
It is carried by about 200 NBC radio affiliates.
The emphasis is on service and information
{BeT, Feb. 27, 1950]. Among distinctions
claimed by the program: First NBC network
program from Chicago; first farm program
aired on a national network; first program to
use extensive remote pickups, and first commer-
cial program produced in cooperation with a
government agency.

Get (85 (pLEVISION

e TOP “PROGRAMMING" STATION

Get th

Get MORE COVERAGE

“[ALZ-TV

DENVER’S STANDOUT SHOWMANSHIP STATION

R T T Al

o
o et W Pl o Wi Wl I et ki

=l ol

DT

ON THE AIR NOV. 1ST. \
ANTENNA 2380 FEET el

ABOVE DENVER Combine CBS Television and Standout Local

Programming (for which KLZ has won national rec-
ognition) and you get big audience pull...KLZ-TV...
Denver's o-niy TV operation with authorized power
of 316,000 watts.

T | ri
.'L| Z .TV CHANNEL 7 DENVER _.(q
] * CBS TELEVISION =

Represented by the KATZ Agency

ALADDIN RADIO AND TELEVISION,

iNC.
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THE STORY here is in the Texas-styled hat.
The hat, a gift from Phil McHugh (1), radio-
TV director of Tracy-Locke Adv., Dalias,
represents a 20-year association between
the agency’'s clients, Comet Rice and Grady
Cole (r), personality on WBT Charlotte,
N. €. In addition to congratulations to
Mr. Cole, a copy of a wire was tucked in
the band which renewed the Comet Rice seg-
ment on the early morning Grady Cole Time
for another 52 weeks.

» ON Oct. 14, the R. J. Reynolds Tobacco Co.,
Winston-Salem, N. C. (Prince Albert smoking
tobacco), will mark the beginning of its
fifteenth year of sponsorship of Grand Olé Opry
on NBC radio, Saturday, 9:30-10 p.m. EST.
The agency is William Esty Co., New York.

P RADIO'S oldest children’s program, Lef's
Pretend, completes its 23d year on CBS Radio
Aug. 22. Two veterans of the show's first
broadcast in August 1930, Gwen Davies, then
a child of six and now co-m.c., and Maurice
Brown, then cellist in the orchestra and now
composer and conductor of the program’s orig-
inal music, will be on their usual jobs for the
anniversary broadcast.

TWO veteran staffers of WGN-AM-TV Chi-
cago marked their 20th anniversaries with
the stations when they signed exclusive five-

year contracts with Treasurer - General
Marager Frank P. Schreiber (). Harry
Creighton (c), announcer currently covering
WGN-TV sports, has been with the stations
since 1933, as has Francis Coughlin (r),
WGN continuity editor and panelist on Du-
Mont TV Network’s Down You Go.

7
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Airfan Radio Corp., Ltd.

announces the appointment of

THE KATZ AGENCY.

as national advertising

representative for. ..

1 ,

CHANNEL 10 5000 W 600 KC
(effective with & (effective
starting date, Oct. 1, 1958)
Sept. 1, 1958)

BROADCASTING ® TELECASTING

SAN DIEGO, CALIFORNIA
The NBC stations in
America’s fastest-growing major market
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MILESTONES

NBC-TY News Special

AS part of the celebration of the eighth
anniversary of NBC-TV’s news-on-film
coverage, the .network will present a
special program next Sunday (Aug. 23),
7-8 p.m., EDT, of the 10 biggest stories
of that period as selected by NBC-TV
newsmen-cameramen  throughout the
world. The stories: A-bomb on Hire-
shima, founding of United Nations, the
Red coup in Czechoslovakia, the Mar-
shall Plan and NATO, Communist vic-
tory in China, the Korean conflict, the
Truman victory in 1948, the Eisenhower
election in 1952, the Texas City disaster
and the death of Stalin.

RESPONSIBILITY

has been placed in our hands dervoort’s, Lansing, Mich., hardware and

sporting goods stores, signs for a WJIM
Lansing Santa Claus show for the 15th

e cm— Before you can sell a market of people . . . . straight year. The program, Sonta Says

TED SONDAG (¢}, publicity director of Vun-

= you must have their trust and confidence. Hetlo, was conceived for the store in 1938.

b= o This year it also will be on WIIM-TV. At
= e WMC’s privilege of broadcasting, since its in- left is Bill Martin, vice president and assist-
T S0 T L ception in 1923, has always been regarded as ant generu.l manager of the. store. Pou_mng
| > out a detail to Mr. Sondag is Howard Finch,

a great responsibility to its listeners. vice president of WJIM-AM-TV,

More than thirty years of outstanding public
service has built for WMC an audience of
unfailing loyalty . . . has created a prestige
that is unparalleled for any other station in
Memphis and the Mid-South.

MEMPHIS
NBC—5,000 WATTS—790 K. C.

National representatives, The Branham Company

WMCF 260 KW Simultaneously Duplicating AM Schedule l

PARTY coke marks the 14th year of ad-
WMCT First TV Station in Memphis and the Mid-South vertising by the Standard Oil Co. on WNAX

Yankton-Sioux City. Jerry Hobart (I}, ad-
vertising manager, and R. H. Patterson, dis-
trict manager with Stondard Qil, were pre-
sented the cake by the station. The firm
sponsors Noondoy News three days weekly

on WNAX,
Page 34 ® August 17, 1953 BROADCASTING ® TELECASTING

Owned and Operated by The Commercial Appeal




WTV
St. Louis’

Sponsored By

FALSTAFF

BREWING CORPORATION

SPORTS Gaﬂ)re on 54

Major League Baseball
Pro Golf
Pro Football
(Nat’l Pro League Games)
Network Boxing
Pro Basketball
Network Wrestling N
Local Sports & § "a

o\
WTVI is the BUMUNT basic affiliate in St. Louis

SIGNAL HILL TELECASTING CORP. BUSINESS OFFICES: 1939 BOATMEN'S BANK BLDG., ST. LOUIS 2, MO.

GEneva 5454

N
Ny &

=

X
\

w1

X =
7

NATIONAL SALES REPRESENTATIVES:
Cull E l NEW YORK e CHICAGO e BOSTON e DETROIT
HOLLYWOOD e SAN FRANCISCO e ATLANTA
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1s the

station 1n the

TV market

NOW MORE THAN EVER! For now
KNXT delivers a nighttime audience 256% bigger than

its nearest competitor...a daytime audience
L 489, bigger...half-again as much audience per dollar

as the second station. That’s the picture

No.1 buy in the $11,000,000,000 Los Angeles television

| latest research paints (ARB, July 1953). For the ﬁ
market...the biggest audience at the lowest

Channel 2

CBS Television’s
MMl ey station in
Hollywood...
Represented by

¥ CBS Television
Spot Sales

cost...all signs point to... KN XT
"kt

R e L N —
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YOUR ALL-TIME
BIG-TIME BUY!

V Morning Hoopers- KRNT is First . . . 51.19

AUDIENCE SHARE

\ Afternoon Hoopers-KRNT is First . . 49.8%

AUDIENCE SHARE

Vv Evening Hoopers-KRNT is First . . . 36.9%

AUDIENCE SHARE

\/ Morning, Afternoon, Evening - KRNT is the only
station in Des Moines that can talk Hoopers!

® SURE...you're right when you buy KRNT for
your product or for your client's product! You get
the All-Time, Big-Time buy on KRNT, the station
with the fabulous personalities and astronomical

Hoopers! You'll go places with the "Know-How,
Go-Now" station!

BETTER BUY that highly Hooperated, sales results [5
premeditated, CBS affiliated station in Des Moines. n

i
[L1]

o TRIBUNE
pﬂ STATION

SOURCE: JUNE, 1953, €, E. HOOPER AUDIENCE INDEX

August 17, 1953 BROADCASTING ® TELECASTING



August 17, 1953

BROA STING
TEKECASTING

Yol. 45, No. 7

U. S. POST-WAR RADIO SETS
NOW EXCEED 110 MILLION

In the 7% years since World War Il U. S. radio production passed
110 million sets, more than the number made in the preceding 21

years, RETMA compilations show.

For each of the past nine months

radio production has topped that of the same month the year
before—and has doubled TV set output.

MORE than 110 million radio sets have been
produced by U. S. manufacturers in the seven
and a half years since World War II.

This total (as of Aug. 1, 1953) equals the
papularly accepted radio circulation figure of
110 million sets-in-use.

It surpasses the total number of radio sets
produced in the 21 years before World War II.

Analysis of production figures compiled by
Radio-Electronigcs-TV Mfrs. Assn., based on
actual factory reports, shows downward trend
in AM set output has been reversed.

For nine consecutive months radio set pro-
duction has run well ahead of the same month
of the previous year. This production is twice
the TV set output. Total postwar radio set
output is four times the television total of 27.2
million receivers.

The downward trend in radio production
was due to the four-year interruption of factory
production during the war, with the ensuing
public demand when factory lines started
moving again. It was due, also, to the advent
of television.

May Go Higher

Should the trend continue upward, radio set
production in 1953 might reach 15 million, al-
though this figure is considered too high by
some manufacturers.

With factories having turned out 110 million
radios since the war, the 110-million sets-in-use
circulation figure is believed in some areas to
be much too low. For example, if one-fourth
of the 40 million home radios turned out in
the five years just preceding the war are still
in working order, the sets-in-use figure might
approach 120 million.

Two factors account for a lot of the upswing
in 1953 radio production. They are a growing
demand for clock radios and the automotive
industry’s practice of selling an extremely high
percentage of cars with radio receivers.

Over 1,120,000 clock radios were produced
in the first haif of 1953 compared to 1,929,000
in all of 1952 and 777,155 in 1951 [BeT, Aug.
10]. In practically all cases clock radios be-
come home radio sets in active use.

Over three million auto sets were turned out
in the first half of 1953. This nearly equals
the total auto receivers produced in 1952.

Latest RETMA figures show 664,201 radios
came off the factory lines in July (factory
vacation month), an increase of 35% over
July 1952 when the total was 494,866 sets. This
is the best July radio figure since 1950 and
almost equaled the 666,000 figure that month.

During the first seven months of 1953, in-
dustry radio production totaled 7,930,743 sets

BROADCASTING ® TELECASTING

compared to 5,950,901 for the same period a
year ago. This represents an increase of 34%,
maintaining the May rate of increase and sur-
passing the rate of previous 1953 months.

Here is the way the figure of 110 million post-
war radio sets, attained last month, was com-
piled:

Total radio production in 1946 (in-
cludes last few weeks of 1945), 15,521,-
000 sets. (Figures actually are factory sales
and are not broken down into types of
sets.)

Total radio production 1947 to July 1,
1953:
49,952,809 home receivers
3,829,715 clock receivers
12,662,828 battery portables
26,900,324 auto receivers
Total for 1947-1953 period, 93,318,676

RETMA figures show 3% of TV sets
have radio (AM and/or FM) tuning fa-
‘cilities in this current production. This rate
has varied since TV output has started,
with an average of possibly 2% of TV sets
having aural radio tuners. An informal
RETMA estimate places the number of TV
sets with aural radio tuners at 700,000.

That brings total postwar production of

radio sets to 109,539,676 as of June 30,
1953.

Adding the 664,201 radios turned out in
the month of July, with its curtailed pro-
duction due to vacations, the total is found
to have passed 110 million in July, reach-
ing a grand total for the postwar period
of 110,203,877 radic sets.

In compiling the estimate of 700,000 TV sets
with radio tuners, RETMA noted that 111,-
693 of the 3,834,236 TV sets (3%) made in
the first six months of 1953 were equipped with
broadcast band reception facilities. In 1952,
147,440 of 6,096,279 TV sets had broadcast
tuners, a ratio of 2.4%.

Boosting Normal Output

The forecast by some manufacturers of 15
million radio sets for 1953 is not accepted in alf
industry circles. Doubling the 7,266,542 sets
turned out in the first half of this year gives a
total of 14% million, with the heavy autumn
production months ahead. However, it is
pointed out that some factories have been in-
creasing normal radio output to be ready for
an expected greater demand for TV sets in the
fall as more TV stations go on the air.

The current inventory of radio sets is up a
barely perceptible amount over last year, run-
ning around 600,000, a normal inventory.

RETMA last week compiled six-month figures
showing shipments to dealers. In the first 26
weeks 3,214,024 radio sets (not including auto
sets) were shipped to dealers (retailers). This
compares with 2,879,706 sets shipped during
the first half of 1952.

The difference between the total sets pro-
duced and the sets shipped to dealers involves
the time element, inventories, auto set produc-
tion and foreign sales. The foreign business
accounts for less than 1% of total radio set
production.

HALF-YEAR RADIO SET SHIPMENTS TO RETAILERS

(First six months of 1952 and 1953)

1962 1953
Alabama 55,913 43,688
Arizona 20,9381 18,242
Arkansas 26,624 23,706
California 210,306 260,482
Colorado 29,182 24,420
Connecticut 83,641 43,669
Delaware 8,656 7,068
D. C. 32,301 37,256
Florida 78,394 74,190
Georgia 75,900 65,456
Idaho 13,133 7,398
Illinois 172,497 249 687
Indiana 67,708 70,788
Iowa 42,731 40,394
Kansas 44,609 39,5569
Kentucky 44,837 49,171
Louisiana 54,980 58,018
Maine 28,211 15,197
Maryland 42,649 40,838
Massachusetts 91,769 92,309
Michigan 110,564 153,596
Minnesota 46,267 51,413
Mississippi 28,808 27,970
Missouri 78,313 93,102
Montana 11,684 14,082
Nebraska 26,162 21,537

1952 1953

Nevada 4,864 3,880
New Hampshire 8,108 9,718
New Jersey 106,611 105,092
New Mexieo 12,746 13,702
New York 324,782 384,801
North Carolina 72,612 62,261
North Dakota 11,379 9,864
Ohio 156,010 187,854
Oklahoma 36,695 31,789
Oregon 27,516 27,734
Pennsylvania 203,268 240,802
Rhode Island 8,988 23,847
South Carolina 27,785 25,721
South Dakota 14,184 10,870
Tennessee 46,951 54,420
Texas 144,618 158,015
Utah 11,616 10,627
Vermont 6,134 7,673
Virginia 44,722 55,614
Washington 41,068 67,073
West Virginia 33,009 28,187
Wisconsin 49,809 69,617
Wyoming 6,253 6,110
TOTAL 2,876,181 3,214,024
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10 FIRMS PLAN FALL RADIO-TV SPOTS,
INCLUDE ‘BIG THREE' SOAP MAKERS

P&G, Lever Bros. and C-P-P are soap makers planning fall spots.
Others with fall spot schedules in negotiation are Shulton Toiletries,
Bristol-Myers, Genera! Motors, Vanity Fair, West Disinfectant,
Reynolds Metals and Howard Clothes.

THE BIG THREE of the scap industry led
a list of 10 spot advertisers who last week
were negotiating fall schedules in both radio
and TV. '

The seven other firms readying autumn
campaigns are Shulton Toiletries, Bristol-
Myers, General Motors, Vanity Fair, West
Disinfectant, Reynolds Metals Co. and Howard
Clothes.

Procter & Gamble Co., Cincinnati (Duz), is
preparing a Spot campaign to start Sept. 14 in
50 radic markets and 20 TV markets. Comp-
ton Advertising, New York, is the agency.

P&G also is asking availabilities for its new
Gleem toothpaste which will launch its radio-
TV spot campaign starting Sept. 12. Compton
also is handling that campaign in addition to
the one for P&G’s Drene [B®T, Aug. 10).

Lever Brothers Co., New York (new product
Lux Liquid), through J. Walter Thompsen Co.,
New York, is planning an early September
starting schedule in the West Coast area.

Colgate-Palmolive-Peet Co., Jersey City
(Super Suds), through Cunningham & Walsh,
New York, effective Aug. 24 starts a heavy
spot radio campaign 10 times weekly for 52
weeks.

Colgate’s Florient, a room deodorant, is
using a few eastern test radio markets starting
Oct. 2 through Street & Finney, New York.

Reynolds Metals Co., Louisville, through
Buchanan & Co., New York, is going into
about 80 radio markets with sponsorship of
quarter-hour local programs starting the end
of August.

Shulton Toiletries, New York, through
Wesley Assoc.,, New York, has extended its
present schedule in 60 markets to run through
the end of the year instead of culminating in
September and also is planning a television
spot campaign in 30 markets to start the end
of September and run through Dec. 23.

Bristol-Myers Co., New York (Ipana
toothpaste), is planning a 55-second spot cam-
paign starting Sept. 14 for 13 weeks, through
Doherty, Clifford, Steers and Shenfield, New
York.

General Motors (Buick), Detroit, through
Kudner Agency, New York, is adding ten-
second announcements to the 20-second spots
it already has pought preceding the NCAA

Ex Lax Studies Fdll Plans

EX LAX Corp., New York (Ex-Lax) is-con-
sidering a network television and radio program
to start this fall, through Warwick & Legler,
New York. % o

The firm is about to sign the Leave It to the
Girls program on ABC-TV, Saturdays, 7-7:30
p.m. In addition Ex Lax also is considefing
sponsorship of three days a week of the 11-
11:15 a.m. strip of Modern Romances on ABC
radio, also to be {aunched in the fall. Whegﬁer
the company would then continue its sponsor-,
ship of the Doctor’'s Wife on NBC radio is
problematical.
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games, on 83 NBC-TV stations only.

Groveton Paper Co., New York, makers of
Vanity Fair facial tissues, is buying participa-
tions on the Ruth Lyons show on WLW-TV
Cincinnati, has renewed Food for Thought on
WABD (TV) New York and is adding another
program on WGN (TV) Chicago. Paris &
Peart, New York, is the agency.

West Disinfectant, New York (“Plus™), is
testing a radio spot campaign for four weeks
in Lancaster, Albany, Toledo and Dayton. In
addition the product will use a 13-week test in
television on WHIO-TV and WLWD (TV).
Paris & Peart, New York, is the agency.

Howard Clothes, New York, through Peck
Advertising, New York, is buying day and
night radio spots in a campaign starting Aug.
24 to run to Christmas.

O'Cedar to Terminate

Time on ‘Breakfast Club’

O’CEDAR CORP., Chicago (cleaning prod-
ucts), has notified ABC Central Division it will
terminate sponsorship of the Mon.-Wed.-Fri.
segments of Don McNeill’s Breakfast Club for
the fall, effective Sept. 4, according to John
Turner, president of Turner Advertising Co.,
Chicago, which handles the account. O’Cedar
shares the 8-8:15 a.m. segment with Toni Co.

O’Cedar has a TV spot campaign in some 25
markets, with a heavy concentration in the
East. Spots are being carried on baseball tele-
casts in New York, Philadelphia and Washing-
ton, D. C. Some TV is planned for fall, Mr.
Turner added.

Sterling Drug Profits Up

STERLING DRUG INC., New York, reported
last week that net profit for the six months
ended June 30 amounted to $6,265,050 as com-
pared with $5,351,031 for the corresponding
1952 period. Sales for the first half of 1953
were listed at an all-time high of $83,881,436
as against $79,973,095 for the same period of
1952.

RADIO STILL BIG ABROAD—GRANT ADYV.

THERE is nothing dead about radic in the
larger advertising agency offices throughout the
world and, in fact, radio is a major advertising
medium in many countries.

This is a composite opinion held by key
executives of Grant Advertising Inc., which has
23 offices overseas and eight in the U.S. They
were attending the agency's annual international
conference in Chicago for the week of Aug. 3.

Grant foreign executives visited Detroit
Tuesday and Wednesday to acquaint themselves
with personnel working on the Dodge Division
of Chrysler Motors account, and wound up in
New York Saturday, where they talked with
Grant personnel on the International General
Electric account and inspected radio-TV studio
and technical facilities. Both Dodge and In-
ternational GE advertise in foreign countries
through Grant branches.

The Chicago sessions were keynoted by Will
C. Grant, president, and various agency branch
executives. They reported that with the sole
exception of London every office is a large user
of radio.

Overall ad budgets are up in South America,
according to Raimundo F. Scarampi, Grant
vice president and office manager in Buenos
Adres.

. Grant executives compared their problems in
Latin America to those of the early days of U.S.
radio before coverage standards and rating
services were established.

Grant set up its own radio-TV measurement
services for clients, using techniques based on
the characteristics of the markets to be studied.
Specially-trained interviewers traveling on foot
were substituted for telephone coincidental
checks, because Of the scarcity of telephones.

-Radio still is the most important communica-
tion medium in many countries, representatives
reporfed. One Grant office prepares its radio
campaigns in 14 of the most common languages.

Grant executives agreed there is no known
way a program or commercial prepared for one
country can be assured of success in another.

Take Lima, Peru, for example. According to
Eugene Tarley,; branch chief there, the people

will respond mach more quickly and “take to” -

a commercial ‘borrowing on their own tastes in

music than to one of foreign style.
Singing commercials, however, appear to be
popular around the world.

Several offices reported on progress in their
countries, one being Mexico, which telecast its
first bullfight. The program was pioneered by
Grant for its client, Goodrich Euzkadi, and has
proved to be a “roaring” success. Other favor-
able reports were given.

But, while pecple the world over seem to
enjoy commercials and jingles in any language,
they are not acclimated yet to television—at
least in countries like Brazil or Argentina.

Some natives stand in front of TV cameras
on the streets, posing and otherwise cavorting,
and then hurry to receivers in adjoining shops,
not quite knowing what to make of it when they
don’t see the expected pictures.

WORLD strategy is

indicated os Gront
Advertising Inc. executives from foreign
offices confer at the agency’s international
conference in Chicaogo. Gathered around the
globe are {lI to r) Robert Sutherland, presi-
dent, Grant Advertising of Brazil (Rio de
Janeiro); M. G. Kumble, Grant representa-
tive in Calcutta, India; Will C. Grant,
agency president; Andrew Shepard, Grant
vice president-manager in Mexico City.
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CIO BUYS $600,000
RADIO NEWS SERIES

CIO will place heavy emphasis on radio during
the coming 12 months in a campaign to gell
the public about its role in community affairs.

Last Thursday Walter P. Reuther, CIO presi-
dent, announced that the organization had
contracted for a S52-week daily newscast on
ABC radio network. Within a fortnight he
expects to announce details of a CIO television
series.

The two series will comprise a million-dollar
campaign voted last June by the CIO executive
board [BeT, June 15, 8].

Uses 150 Stations

Using 150 ABC stations, CIO’ budget for
the radio campaign (time and talent) is estimated
around $600,000 plus promotion. Cost of the
upcoming TV program, also a 52-week package,
is expected to approach $400,000. Commentator
on the radio series, scheduled 7-7:15 p.m. in the
East and 6-6:15 local time in other zones, will
be John W. Vandercook, author and explorer.
Broadcasts will originate in New York and
Washington, The series starts Labor Day,
Sept. 7.

Mr. Reuther said CIO “is sincerely pleased
at the opportunity of bringing the nightly news
commentary to the American public over ABC
radio facilities.” He added:

“We in the CIO look upon this program as
an opportunity to serve the public by keeping
it acquainted with the fast-breaking news of
the day and how it affects the daily lives of
each and every one of us. We hope, through
the commercial announcements on the broad-
cast, to better acquaint the public with the CIO
and its role in the community. We have often
pointed out that CIO members make progress
only as the community progresses, and not at
the community’s expense; and this program will
demonstrate that fact. -

‘Latest Step’

“The radio series, the latest step in the CIO’s
continuing program of public relations, will
shortly be followed by a regular television pro-
gram. It is our hope that we will be able to
announce details on this TV series in the near
future.”

Agency for the account is Henry J. Kaufman
& Assoc., Washington, D. C., Wyatt & Schuebel,
New York, which participated in time clearance.

A CIO public relations committee headed by
Henry C. Fleisher, CIO publicity director, con-
ducted initial studies leading to the radio-TV
projects. Members of the committee were Vin
Sweeney, United Steelworkers; Frank Winn,
United Auto Workers; Richard Rohman, Amal-
gamated Clothing Workers; Arthur Riordan,
IUE-CIO; Al Harrington, Communications
Workers; Kenneth Fiester, Textile Workers;
Joseph Walsh, Rubber Workers; Ray Davidson,
il Workers; Henry Zon, CIO-PAC; Al Zack,
ClO assistant publicity director, and Arthur
J. Goldberg, CIO general counsel.

Serutan Moves to CBS-TV

SERUTAN CO. (Geritol) Newark, currently
sponsoring Juvenile Jury, Mondays, 9-9:30 p.m.
on NBC-TV, effective Oct. 11 moves show to
CBS-TV, Sundays, 4-4:30 p.m. Thus the NBC-
TV Monday period opposite the highly rated

I Love Lucy show is open again. Ed Kletter
Agency is handling Geritol.
-BROADCASTING ® TELECASTING

GRID COVERAGE PLANS IN FULL SWING

As the fall season approaches,
radio-TY networks and sta-
tions round out latest details
of what promises to be a
period of extensive football
coverage. Both college and
professional football are in-

cluded.

RADIO and television networks and stations
last week were rounding out preparations for
extensive coverage of college and professional
football games for the fall season.

As a preliminary to the kick-off of regular
games in September, the DuMont TV and the
Mutual radio networks carried the All-Star foot-
ball game from Chicago last Friday. Sponsor
was the Admiral Corp. through Erwin Wasey
& Co.

The most widespread coverage of football
contests this fall is believed to be that of Du-

KRNT Des Moines sells Home Federal Sav-
ings & Loan Assn. an extensive football-
basketball broadcast schedule including U,
of lowa games. Signing ([ to r) are Mike
McMichael, account executive, and (stand-
ing) Paul Elliott, commercial manager, both
KRNT; Jonathan M. Fletcher, executive
vice president, and Don Ault, dadvertising
manager and public relations director, both
Home Federal.

Mont, which will telecast 49 games of the Na-
tional Professional Football League, starting
Sept. 27 and ending in late December. Twenty
of the games will be sponsored by the Westing-
house Electric Corp. through Ketchum, McLeod
& Grove, Pittsburgh [BeT, July 20]. The
others will be under the sponsorship of Miller
Brewing Co. (Mathisson & Assoc. Inc., Mil-
waukee), Atlantic Refining Co. (N.W. Ayer &
Son Inc.) and Brewing Corp. of America (Lang,
Fisher & Stashower Inc., Cleveland), with others
to be announced at a later date.

The number of cities to carry the games is
expected to vary from game to game. These
details will be announced later as will the names
of commentators for DuMont’s coverage.

NBC-TV will carry a schedule of 19 college
football games under its TV Game of the Week
under sponsorship of General Motors through
the Kudner Agency Inc. (B®T, June 22]. The
schedule was. arranged in cooperation with the
National Collegiate Athletic Assn. in line with
that group’s policy of “limited television.” On
two Saturdays, Oct. 24 and Nov. 7, TV Game
of the Week will-be a panoramic telecast of

portions of four games being played in different
parts of the country. Mel Allen is expected to
be the announcer. ’

On NBC radio, the College Football Game of
the Week will broadcast contests each Saturday,
starting Sept. 19 and ending Dec. 5. The games
will be made available for local co-op sponsor-
ship and, a network spokesman said last week,
already have been sold in eight markets. Games
selected for broadcast will be chosen on the
Monday before Saturday game time in order
to select teams winning audience appeal.

ABC-TV will telecast home games of the
Chicago Bears and the Cardinals, National
Football League teams, with sponsorship of half
of each game by Standard Oil Co. of Indiana
through McCann-Erickson Inc., Chicago, and
the other half local sponsorship [BeT, Aug. 2],
Games will be carried on Sunday, starting
Sept. 27, for 12 weeks. The Chicago area will
be blacked out for the telecasts. Harold (Red)
Grange will handle play-by-play.

Coverage of the Notre Dame U. football
games also will be provided by ABC-TV, start-
ing Sept. 7 through a filmed program of the
contests to be carried the next day (Sunday)
from 7:45-9 p.m. EST. This coverage and a
15 minute segment preceeding the filmed pro-
gramming (7:30-7:45 p.m.) in which Notre
Dame football coach Frank Leahy will be
featured will be sold on a co-op basis.

It is reported that ABC radio will broadcast
a series of college football games starting Sept.
26 and ending Nov. 28.

Mutual’'s Game of the Week, broadcasting
college football games for 13 weeks, starts
Sept. 26. First two games in the series will
begin after major league and World Series base-
ball contests are completed. A Mutual spokes-
man said last week that Game of the Week is
being offered to several national advertisers for
sponsorship. Commentary will be by Al Helfer
and Art Gleeson.

CBS Radio’s Football Roundup will be carried

WCAU Philadelphia will ¢arry U. of Penn-
sylvania football games under sponsorship
of Yellow Cab Co., Philco Distributers Inc.,
and Mort Farr, Philco retailer. At signing
are {l to r): Seated, Mort Farr; John Gilli-
gan, Philco Corp. advertising monager; Don-
ald W. Thornburgh, WCAU president-gen-
eral manager; Byrum Saom, who will do
play-by-play, and Milton Eisenberg, Yellow
Cab; standing, James Shailow, Philco Dis-
tributors general sales manager, and Bill
Campbell, WCAU sports director who will
do color and interviews,
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KFH Wichita’s football game-of-the-week
broadcasts will be spensored by S. A. Long
Co. (wholesale oppliances) to boost Zenith
sales, and by Over There VFW Post 112 to

spark membership. Planning are (I to r):
Seated, Jomes E. Fisher, post adjutont-
quartermaster; Frank V. Webb, KFH vice
president-general manager; Rex Adams,
Long sales manager, and Rollo E. Bulkley,
post juniér vice commonder; standing, Tom
Bashaw, program director; Jack Munley,
sports director, and Bryce Benedict, sales
representative, all KFH, and Paul Wilson,
Leng sales promotion-advertising manager.

each Saturday afternoon from 2:30-5:30 p.m.,
with multiple coverage of about 20 major col-
lege football contests on each broadcast. The
series will run from Sept. 19 to the end of
November. Red Barber will direct commentary.
The program is being made available for na-
tional sponsorship.

The five home football games of the U, of
Notre Dame will be carried “live” via closed
circuit television by the newly-formed Box
Office Television Inc. [B®T, July 13]. The exact
number of theatres that will carry the games
was not available for release Jast week.

Many individual radio stations throughout
the country will carry professional, college and
high school football games of institutions in
their area. WTAM Cleveland reported last
week that it will broadcast the ‘nine home and
away games of Ohio State U. from Sept. 26
through Nov. 21. The games are available for
local sponsorship. WMGM New York an-
nounced last week it will cover 12 New York
Giants professional football games and at Jeast
six pre-season exhibition contests from Aug. 22
to Dec. 13 under co-sponsorship of Miller Brew-
ing Co. (Mathisson & Assoc., Milwaukee) and
the Atlantic Refining Co. (N. W. Ayer-& Son
Inc.). Marty Glickman and Chris Schenkel will
do the play-by-play and color reports.

WWDC Airs Colts

In professional football, WWDC Washing-
ton began broadcasting all exhibitions and the
full schedule of the Baltimore Colts starting
last Saturday with the Colts vs. Philadelphia
Eagles contest in Norfolk. A total of 17 games
will be on WWDC. Gunther Brewing Co. of
Baltimore is the sponsor.

WXEL (TV) Cleveland reports it will tele-
cast out-of-town games by the professional
Cleveland Browns for the fourth straight year.
Sportscaster Bill McColgan will handle play-
by-play and John Fitzgerald of the station, the
color. _Clayton Dopp is producer and director
of the telecasts. Home games, also sponsored
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" jointly by the Brewing Corp. of America (Car-

ling's Black Label Beer and Red Cap Ale} and
the Atlantic Refining Co., will be fed to the
East and Middle West for DuMont although not
to be seen in Cleveland.

Radio rights to the seven homes games of the
U. of Miami during the coming football season
have been awarded exclusively to WIOD Miami,
according to Dr. Sydney W. Head, director of
radio and TV at Miami.

KVOO Tulsa will carry U. of Oklahoma
Sooners' nine-game 1953 football schedule,
sponsored by the Texas Co., with John Henry,
KVOO sports director, doing play-by-play, be-
ginning Sept. 26. WKY Oklahoma City also
will carry the broadcasts, with Tom Paxtcn
doing color.

Princeton U. football contests for the 1953
season will be carried by KYW Philadelphia.
Herb Caneal, KYW sports director, will handle
play-by-play for the 10-game schedule.

Henry M. Stevens, JWT, Dies;
Was Board Chairman of 4-A’s

HENRY M. STEVENS, 53, a diractor and vice
president of J. Walter Thompson Co., New
York, died Aug. 11,
while vacationing at
Ingonish Beach, N.
S: He was chairman
of the board of the
American Assn. of
Advertising Agen-
cies.

Mr. Stevens was
bern in  Portland,
Ore. He received
the degree of Master
of Business Ad-
ministration from
the Harvard Business
School before start-
ing at JWT’s Chicago office 30 years ago. He
was one of the original members of the com-
pany's San Francisco office. While heading the
St. Louis office in 1936 he was named a vice
president and transferred to New York.

During World War If Mr. Stevens served on
the War Advertising Council, participated in a
special study for the Treasury Dept. and acted
as general chairman of the Advertising section
of the New York Committee of the National
War Fund.

Surviving are his wife, Mrs. Stella Riggs
Stevens, two daughters, a son, and his twin
brother.

Mr. Stevens

Agency Changes Name

NAME of Wilson, Haight & Welsh Inc., Hart-
ford and New York agency, has been changed
to Wilson, Haight, Welsh & Grover Inc., after
the addition of Melvin G. Grover as vice presi-
dent and director. He recently resigned as
Fawcett Publications advertising director.

NEW BUSINESS

General Mills, Minneapolis, has bought daily 15-
minute segment of NBC-TV’s Today starting
Aug. 31. Company will advertise Betty Crock-
er cake mixes (two days), home appliances (two
days) and O-Cel-O cellulose sponges (one day).
Agencies: BBDO, Minneapolis (cake mixes,
appliances), and Comstock Advertising, Buffalo
(O-Cel-Qy. ¢

General:"Motors Corp., Detroit, will sponsor
Fisher Body Awards featuring 40 young auto-

mobile designers who have won prizes in annual
Fisher Body model car competition, on NBC-
AM-TV Aug. 18, 9:30-10 p.m. EDT. Agency:
Kudner Agency, N. Y.

Borden Food Products Co., N. Y., began spon-
sorship of Cecil Brown newscasts, Monday
through Friday, 8-8:15 p.m. on 45 Don Lee
Network stations. Agency: Doherty, Clifford,
Steers & Shenfield, N. Y.

Prudential Life Insurance Co. of America re-
news Jack Berch Show on full ABC radio net-
work for 52 weeks, Mon.-Fri., 12:25-12:30
p-m. EDT, effective Sept. 21. Agency: Calkins
& Holden, Carlock, McClinton & Smith, N. Y.

Commercial Solvents Corp., N. Y., will sponsor
Peak of the Sports News featuring Red Barber,
on CBS-TV, Saturday, 6:45-7 p.m. EDT, start-
ing Sept. 12. Agency: Fuller & Smith & Ross,
N. Y.

Cream of Wheat Co. to drop Grand Central
Station on CBS Radio, Saturdays, 11:05-30
a.m., but will pick up the 12-12:30 p.m. period

.on the same network with Theatre of Today

starting Sept. 12. Armstrong Cork Ce., which
sponsors Circle Theatre, will drop the show
effective that day but will continue sponsoring
its television Circle Theatre on NBC-TV.
BBDO, New York, is the agency for both
Cream of Wheat and Armstrong.

Paramount Pictures launched extensive radio-
TV spot campaign for its new production, “The
War of the Worlds,” on 33 stations and two
network stations in 30 of the largest cities in
New England and” middle Atlantic states.
Agency: Donahue & Coe, N. Y. (See story
page 78).

Spool Cotton Co. (Crown zippers), through its
agency, Kenyon & Eckhardt, N. Y., signs for
participations on all Housewives' Protective
League programs on 13 CBS Radic stations,
starting Aug. 31,

Toni Co., Chicago (div. of Gillette Co.), for
Prom Home Permanent and White Rain Sham-
poo, will sponsor Place the Face on CBS-TV,
alternate Thursdays, 10:30-11 p.m., starting
Aug. 27. Agencies: Leo Burnett Co., Chicago,
for Prom; Tatham-Laird, Chicago, for White
Rain.

Brown Shoe Co., St. Louis, will sponsor Smilin’
Ed McConnell on ABC-TV, Saturday, 10:30-
11 a.m. EDT, starting this Saturday (Aug. 22).
Agency: Leo Burnett Co., Chicago.

P. Lorillard Co. (Old Gold cigarettes) switches
Chance of a Lifetime show from ABC-TV,
Thursday, 8:30 p.m. EDT, to DuMont Tele-
vision Network, starting first week in October
on day and hour to be designated shortly.
Agency: Lennen & Newell, N. Y.

AGENCY APPOINTMENTS

Greater Pittsburgh Milk Dealers Assn. appoints
Cavanaugh Morris Agency, Pittsburgh, to han-
dle advertising and public relations. Louis J.
Sautel is account executive.

Olympic Stained Products Ce., Seattle, appoints
West-Marquis Inc., same city, to handle adver-
tising for company’s products including Olympic
Perfect-Fit shakes, Texterior paneling, Timber-
line siding and Olympic Stain. Welles Wiley,
vice' president in charge of Seattle office, is
account executive. :

White Rock Bottlers Co., L. A. (Dietonic
Beverages, new low calorie soft drink line), ap-
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points Roy S. Durstine Inc., that city. Spot
announcement and participation schedule has
started on KIEV Glendale, KBIG Avalen,
KHJ] KNX KNXT (TV) KNBH (TV) and
KLAC-TV Hollywood.

Universal Major Electric Appliance Co., Lima,
Ohio, names Harry B. Cohen Adv., N. Y., for
its refrigeration, heating, laundry and air condi-
tioning products. Plans not yet formulated.

American Corn Millers Federation appoints
Arthur Meyerhoft & Co.

First Federal Savings & Loan Assn., Hollywood,
appoints Hutchinson-Hadlock Co., that city.
Radio-TV are being used.

Lewel Industries Inc., N, Y. (Instant Dip and
Instant Wipe household cleaners), appoints
Harry B. Cohen Adv. Co.,, N. Y.

Griest Mfg. Co., New Haven, names Cunning-
ham & Walsh, N. Y., to handle expanded cam-
paign in home sewing field in behalf of sewing
machine attachments. Selection of media, in-
cluding radio and TV, currently under con-
sideration.

Charles Antell Inc., Baltimore, and National
Health Aids, name Ruthrauff & Ryan, N. Y.,
to handle all advertising for Fastabs, weight
reducing tablets.

Gipps Brewing Corp., Peoria, Ill., is piacing
its TV account with Mace Adv. Agency Inc,
that city.

Rosita Products Co., Phoenix (canned Mexican

foods), appoints Rockett-Lauritzen, L. A.
Monte J. Curry is account executive. Radio-
TV will be used.

Carlsbad Hotel, Carlsbad, Calif., appoints

Stanley & Assoc., Oceanside. Radio will be
used. ’

Dwight Edwards Co., S. F., division of Safeway
Stores Inc., appoints Erwin, Wasey & Co., L. A,,
to direct advertising on Edwards Instant Coffee,
effective Sept. 1.

Greene-Haldeman, Los Angeles Chrysler-Ply-
mouth dealers, appoints The Caples Co., that
city., Radio and TV will be used. Phil Lansdale
is account executive. .

SHORTS

Robert Knox Adv. moves to new quarters at
104 East 40th St,, N. Y.

Richard G. Montgomery & Assoc., Portland,
Ore., advertising agency, resigned account of
Centennial Flouring Mills and its subsidiaries
effective July 1 and coincidentally closed its
Seattle offices.

Swafford & Co. Adv., 9009 Beverly Blvd., Bev-
erly Hills, moves Aug. 31'to new offices at 307
S. Robertson Blvd., same city.

H. Jack Wyman Advertising, S. F., moves to
278 Post St., that city.

Gourfain-Cobb Adv. Agency Inc. dissolves as
corporation in favor of partnership doing busi-
ness as Gourfain-Cobb & Assoc. A. S. Gour-
fain Jr. is principal partner.
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Guild Films Marks Growth;
Ups Gross, Appoints Shainmark

AS PART of Guild Films Co. expansion pro-
gram, Reub Kaufman, president, announced
last week that Arthur Gross has been appointed
assistant to the president in charge of company
operations and Lou Shainmark, vice president
in charge of advertising and publicity.

Mr. Gross has served Guild as director of
advertising and publicity for the past year. He
was formerly an account executive with the
Smallen Advertising Agency and with Skouras
Theatres as promotion manager,

Before joining Guild, Mr. Shainmark was
assistant to the Federal Security Administrator.
Until 1950, he was managing editor of the
Chicago Herald-American.

In other presonnel changes, Mr. Kaufman
announced that Ed Grossman, Guild auditor,
has been named controller of the company;
Jane Kaye, office coordinator, Guild’s office
manager; Joel Lee, law secretary to Federal
Judge Samuel Kaufman, a member of the firm’s
legal department and Curtis Kaufman, an
assistant in the advertising and publicity depart-
ment.

Sale of Footage to Hopalong
Is Set Aside by L. A. Court

SALE of 200,000 feet of old Western film from
the estate of Harry (Pop) Sherman, independent
movie producer, for $5,000 to Hopalong Cas-
sidy Inc., was set aside Monday in Los Angeles
Superior Court on petition of his two daughters,
Mrs. Arlynne Wood and Theodora Sherman.
A new sale, under competitive bidding, was
ordered for Aug. 24, with all interested parties
to appear “with cash in hand.” °

Contending that the film library might be
worth as much as $1 million, the sisters claimed
Jacob H. Karp, estate executor who is also an
attorney for Paramount Pictures Corp., had
not notified them properly of the pending sale.

Mr. Karp had contended that Paramount
Pictures has an interest in the film library and
anyone buying it was subject to those claims.

Conne Named V. P. on Sales
With Prockter TV Enterprises

EDWARD R. CONNE has been appointed vice
president in charge of national sales of Prockter
Television Enterprises Inc., according to Ber-
nard J. Prockter, the firm’s president.

Mr. Conne, at one time associated with
World Broadcasting Studios and who has been
surveying the TV field the past three years, will
head a new sales division.

The division will concentrate on national
network sales as differentiated from syndica-
tion sales. The latter, also a division, is super-
vised by Andrew P. Jaeger, vice president in
charge.

Filmarte vs. Filmcraft

ACTION of unlawful detainer has been filed
in Los Angeles Superior Court by West-Coast
Hollywood Theatres Corp., owners of Filmarte
Theatre, Hollywood, against Filmcraft Produc-
tions. Besides asking for $7,500 back rent
allegedly due under a two-year leasing arrange-
ment, the plaintiffs seek to oust Filmecraft from
the theatre, used as a shooting stage for various
TV film productions.

FILM

NBC Film Division Sales

NBC Film Div. reported last week that
total markets on its Douglas Fairbanks
Presents filmed series has reached 89,
with latest sales to WVEC-TV Hampton,
Va.; KANG-TV Waco, and to the Walter
Klein Agency, Charlotte, N. C., for Co-
lumbia, Charleston and Greenville, S, C.,
Asheville and Greenville, N, C., and
WRAY-TV Princeton, Ind. Other Sales
have raised markets on Victory at Sea to
51 and The Visitor to 35.

Film Sales

Guild Films Imc. reported last week its half-
hour Liberace filmed program has beea sold in
three new markets, raising total number to 78.
Latest sales were to U. S. National Bank over
KBES-TV Medford; Ontario Biscuit Co. over
WSYR-TV Syracuse, and West Side National
Bank over KIMA-TV Yakima, Wash.

DuMont TV Film Sales, New York, reported
last week that its weekly filmed sports program,
Madison Square Garden, had been sold to the
Tampa Florida Brewery (Tropical beer and ale).
Production on the 1953-54 series will start Nov,
3 by Winik Films Corp.

L

Screen Gems Ine. reports that The Big Play-
back, weekly filmed program featuring Bill
Stern, has been bought for local sponsership in
six new markets, raising total number of outlets
on show to 51. New sales were in Duluth,
Memphis, Montreal, Pittsburgh, Milwaukee
and Wichita.
.

Production

Stage 5 Productions, Hollywood, organized by
Ozzie Nelson to film ABC-TV Adventures of
Qzzie and Harriet, is shooting 40 half-hour pro-
grams at General Service Studios. Program
returns to network Sept. 18, sponsored alter-
nately by Hotpoint Inc. and Lambert Pharmacal
Co. (Listerine). Mr. Nelson is producer-director,
as well as co-star; William C. Mellor, camera-
man, and Leo Pepin, associate producer.

Sovereign Productions, Hellywood, has acquired
TV rights to “Archie,” teenage comic book,
from publishers John L. Goldwater and Louis
A, Silberkleit. Filming on the proposed half-
hour series starts next month with George
Bilson, RKO producer, handling production
reins,

Sovereign has signed the theatrical picture
production team of Clarence Greene and Russell
Rouse to share similar duties with the team of
Gil Ralston and Arthur Ripley on 13 films in
new CBS-TV GE Theatre series. The first film
will be telecast Sept. 27.

Frank Ferrin Productions, Hollywood, is film-
ing two deep-sea fishing episodes in the
Hawaiian Islands for inclusion in ABC-TV's
Smilin’ Ed's Gang. WNecessary marine equip-
ment is being supplied by Capt. N. R. Dawley,
operator of the “Miss Honolulu” and former
motion picture actor.
L

Phildan TV Productions Inc., Hollywood, has
started filming 52 weekly half-hour wrestling
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programs at Valley Gardens Arena, North
Hollywood, for nation-wide syndication. To
date, deals have been made with 14 stations.
Michael Phillips is producer.

- ®

Shriner TV Film Co., Hobart, Okla., now is
producing a series of 13 half-hour TV films
featuring Ted Shriner and his 9-year-old sonm,
Teddy, heading a cast of 10. Titled Shriners
at Home, the series will be available for TV
stations this fall, according to a company
spokesman.

Random Shots

Princeton Film Center Inc., Princeton, N. J.,
has signed a long-term lease for the sound
stage of Frederick W. Rockett’s Hollywood
film studio. The expansion was made because
of increased film production for television,
according to Gordon Knox, Film Center presi-
dent. Occupation of the new studio is planned
for Sept. 1, he said.

S. W. Caldwell Ltd., Toronto, pioneer Canadian
TV program production, packaging and sales
organization, has been signed by Guild Films
Co., New York, to serve as its Canadian sales

representative.
®

Fall credit course in Shakespeare, to be given
via KNXT (TV) Hollywood by Dr. Frank C,
Baxter, U. of Southern Calif. professor of
English, will be kinescoped and made available
to U. S. educational video stations upon request.
Each lecture in the 17 weeks’ course is 45 min-
iites in length.
®

Pacific-Alaska Division of Pan American World
Ajirways has announced a special commodity
rate for TV motion picture film flown from the
Pacific Coast to Hawaii. The new rate, which
becomes effective Aug. 26, is 40 cents per pound
for film shipments of 100 pounds or over.

Film People

John Downing Wilson, radio-TV director and
account executive of the Bloom Advertising
Agency, Dallas, to Screen Gems, as south-
western sales manager.

‘William F. Dubensky, director of TV depart-
ment for Margo Jones’ Dallas 53 Theatre,
named southwest sales representative for Atlas
Television Corp., New York, TV film distribut-
ing firm.

®

Ancil Payne has been appointed manager of
Criterion Films, Seattle. For four years, until
the beginning of 1953, he was executive as-
sistant to Washington state’s Congressman
Hugh B. Mitchell.

Ted Hudes, independent radio-TV producer, to
Rockhill Productions, radio, TV and film pro-
ducers, New York, to be in charge of news
and publicity.

L

Ralph Berger, art director for Desilu Produc-
tion, Hollywood, has been signed to a 52-week
exclusive contract.

®

Les Hafner, New York producer, has acquired
motion picture and TV rights to Mark Hel-
linger's final screenplay, “Thousand Dollar
Window.”
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APRMA SEEKS BETTER RADIO NEWS
IN NEW YORK MEETING WITH AP

AP radio members developed plans to improve news presentation
which, they believe, will pay off in more sponsored programs and
added community service. Importance of sharing local and regional

news also was stressed,

AGREEMENT that news has become a major
factor in radio, and plans to improve the
quality of news programming were the major
developments to come out of meetings of the
News Report and Programming committees of
the Associated Press Radioc Member Assn., held
Tuesday and Wednesday at the AP general
offices in New York.

Formed Last Fall

The association was formed last fall to
permit station members of AP to have an
organized voice in the style and content of
the AP radio wire.

Les Mawhinney, news director of KHJ Los
Angeles and head of APRMA, said that while
the news program will be carried on by AP
stations its findings would be of value to the
entire radio industry.

“AP stations,” he said, “are taking this initia-
tive because we see that more frequent and bet-
ter developed news programming is more impor-
tant to broadcasting now than ever before. That’s
why we are taking the bull by the horns within
our own AP membership and making definite,
concrete plans to improve our news presenta-
tion. We believe it will pay off more in sta-
tion interest and more sponsored programs,
not to mention the additional community serv-
ice.” .

A study of listener interest in news, accord-

ing to the time of the broadcast, is being planned
by the programming committee, to use as a
basis for suggesting new and perhaps more
attractive news formats for stations. The
committee alse plans a clearinghouse for the
exchange of ideas on tested methods of selling
prospective sponsors on the value of news
broadcasts, both spot and features. Tentative
decision was to ask stations to send in their
saleable ideas to AP’s New York radio head-
quarters, where it can be circulated to all
member stations. Contributions of ideas
would be made on a purely voluntary basis,
but committee members expressed confidence
that stations would cooperate in wholesale
fashion,

Study Radio News

The news report committee members, under
the chairmanship of Jack Krueger, WTMJ
Milwaukee, devoted themselves chiefly to con-
sidering ways to interest statiom news staffs in
contributing to the AP radio news report, giv-
ing it more detailed local and regional news
coverage. The group adopted a resolution com-
mending the monthly awards for stations mak-
ing outstanding contributions to the radio
news report and established by a half-dozen
state groups and urged others to adopt similar
plans. The committee also asked AP to pre-
pare an instruction sheet on what news is

GATHERED around the AP conference table, discussing ways of improving news program-
ming, are these members of the AP programming committee: {top row, | to r} Howard Pill,
WSFA Montgomery, Ala.; Burl Ely, administrative assistant, AP New York; Lester Lindow,
WFDF Flint; Oliver Gramling, assistunt general manager, AP New York; Charles Crabtree,

KWIK Pocatello, Idaho, and Donald D. Davis, WHB Konsas City.

Seoted {l to r): Les

Mawhinney, KHJ Los Angeles; Dan Kops, WAVZ New Haven, Conn.; Jack Kreuger, WTMJ
Milwaukee, ond John A. Aspinwall, AP general radio news editor, New York. The meet-
ing was held last week in New York.
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Phola Courtesy Cudahy Packing Co.

The worid's largest butter center and secend ranking U. S.
processing region , , . that's the area served by Big Mike . .
with Omaha as the center. Omaha's largest industry is food
processing which accounts for 70% of the value of the city's
manufactured products and employs 50 % of the people en-
gaged in manufacturing. In the Nebraska food processing
field, the meat packing industry is the largest operation in
dollar voiume , . , with poultry, mitk products, frozen foods,
cereals and flour ¢coming in for their share.

Food processing is BIG BUSINESS in the Nebraska area and
helps to make it one of the richest areas in the land. Big Mike
holds the key to this top market and will be glad to assist in
your sales efforts. Call Free & Peters for details . . . or check
with General Manager, Harry Burke.

W \@@\g\%\é&éﬂf@é///
\\\ “@ b @ s

W17/ Hogg
> /

Big Mike is the physical trademark of KFAB—
Nebraska's most-listened-to-station
{Hooper Area Survey, Jan.-Feb., 1953}
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REPRESENTING LEADING TELEVISION STATIONS:
Channel 5 CHARLESTON, S.C.
Channel 10 COLUMBIA, S.C.

WCSC-TV
WIS-TV
WOC-TV
KBTV
WDAY-TV
WBAP-TV
KGMB-TV
KMBC-TV
WAVE-TV
WTV]
WCCO-TV
WPIX
KSD-TV
KRON-TV

Channel
Channel
Channel
Channel
Channel
Channel
Channel
Channel
Channel
Channel
Channel
Channel

5

BB W N W A o

11
5
4

DAVENPORT
DENVER

FARGO

FORT WORTH- -DALLAS
HONOLULU

KANSAS CITY
LOUISVILLE

MIAMI
MINNEAPOLIS—ST. PAUL
NEW YORK

ST. LOUIS

SAN FRANCISCO




A PIONEER WHO KEEPS O

&

HUNTING FOR BUSINESS!”

Dur_ing all the many years we've been in this business, we’ve
been aware that there are two kinds of media salesmen. First, those
who work hard on/y while they're hungry. Second, those who

keep on working and succeeding because they have a built-in
yearning for the action, the achievement that creative salesmanship

brings, even after a square meal.

Here at Free & Peters, we pride ourselves that we're in the latter
group. We have built our organization completely around that kind
of people. We drive ourselves as hard today as we did in 1932,
because that sort of effort, to us, represents the truly “good life”. . .

“When you want 2 thing well done, go to a busy man.” For one
thing, he above anybody else will know that the way to kezp

busy is to give you the kind of service that brings you back for
more —and more — and more.

STERS, INC.

tation Representatives Since 1932

NEW YORK
CHICAGO
ATLANTA
DETROIT

FT. WORTH
HOLLYWOOD
SAN FRANCISCO
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desired and how it should be reported.

Howard Pill, general manager, WSFA
Montgomery, Ala., pointed out that “some of
us older ones in the radio field got our train-
ing on newspapers and understand the im-
portance of sharing local and regional news
through AP. But too many of our news staffs
are youngsters who came straight into radio.
We can’t blame them for not seeing the value
of exchanging news, that the items they rip off
the printer got there largely through out-and-
out AP membership cooperation.”

Committee Will Coordinate

Mr. Mawhinney said that the executive com-
mittee of APRMA will coordinate the work of
the two committees at a fall meeting.

Programming committee members are: Daniel
W. Kops, WAVZ New Haven, chairman; Richard
Mason, WPTF Raleigh; Lester Lindow, WFDF
Flint; Donald Davis, WHB Kansas City; How-
ard Pill, WSFA Montgomery; Charles Crab-
tree, KWIK Pocatello; H Quenton Cox, KGW
Portland, Ore.

News report committee members are: Jack
Krueger, WTMJ Milwaukee, chairman; James
A. Byron, WBAP Fort Worth; Maynard Dil-
laber, WMVA Martinsville, Va.; Robert Grant,
KRNR Roseburg, Ore.; Ralph Knox, WHEC
Rochester; Paul W. White, KFMB San Diego;
Jack White, WJR Detroit.

AP was represented at the meetings by Frank
J. Starzel, general manager; Oliver Gramling,
assistant general manager; Paul R. Mickelson,
general news editer; John Aspinwall, radio
news editor; Andrew C. Lang, day radio news
supervisor; James Wessell, night radio news
supervisor; Al Stine and Tom Cunningham,
executive representatives; Burl Ely, administra-
tive assistant.

WWDC-FM, PEOPLES
BEGIN ‘DRUGCASTS'

POINT-OF-SALE FM radio will be applied to
the drug store field in an agreement signed last
week between WWDC-FM Washington and
Peoples Drug Stores, a 75-store chain in the
Greater Washington area.

“Drugcasting,” as described by Ben Strouse,
vice president-general manager of WWDC Inc.,
and Clayton R. Sanders, advertising director of
Peoples, will feature instrumental music aired
over FM receivers in the 75 drug stores and to
WWDC-FM’s home audience. The plan, which
begins Oct. 1, is tailored specifically for drug
and allied accounts which wish to increase sales
through home FM radio and point-of-sale
broadcasts in the 75 drugstores.

Messrs. Strouse and Sanders believe “drug-
casting” is the first instance in which point-of-
sale broadcasting will be applied to the drug
field. Commercials will be aired on a rotating
basis during store hours, they said.

Along with commercials, drug advertisers
will receive prominent window displays of their
products in Peoples Drug Store windows for
two weeks of each month except for December,
the announcement said.

The WWDC-Peoples “drugecasting” offers
either of two advertising schedules. Plan No. 1
is an all-inclusive schedule of spot announce-
ments on WWDC-AM plus “drugcasting” an-
nouncements on WWDC-FM and the 75
Peoples Drug Stores. Plan No. 2 covers com-
mercials on WWDC-FM and the 75 stores only,
Messrs. Strouse and Sanders said.

“Drugcasting” is represented nationally by
John Blair & Co. and in Washington is repre-
sented by WWDC Inc.
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Jadassohn Quits SESAC,;
No Successor Announced

Mr. Jadassohn leaves the post
of vice president and general
manager. His future plans are
not yet set. At SESAC, he
handled negotiations with na-
tional networks.

KURT A. JADASSOHN has resigned as vice
president and general manager of SESAC, ef-
fective today (Monday), ending an association
of more than 20 years
dating to the organi-

will spend several
months on his model
farm in Monmouth

deciding his future
business plans. No
successor has been
announced.

Member of a
musical family, Mr,
Jadassohn began his
career in Vienna
with the music firm
of L. Doblinger, publishers of the “Merry
Widow” and other famous Vienese waltzes.
After serving as assistant manager of a light
opera company touring South America, he
joined Shapiro Bernstein Co., New York music
publishers, in 1925. Three years later he was
named manager of the orchestra department of
Associated Music Publishers, which since has
merged with BMI, Subsequently he worked
in the music departments of NBC and WOR
New York.

At SESAC, Mr. Jadassohn for many years
has handled all negotiations with the national
networks and signed many major stations to
SESAC contracts, He personally supervised
production of the SESAC transcribed library.
He also traveled throughout this country and
abroad, putting under contract the 257 music
publishers’ catalogs comprising the SESAC
repertory.

Mackli.n Marrow Dies;
Was M-G-M Music Director

FUNERAL services were held last Tuesday for
Macklin Marrow, 53, music director of M-G-M
Records division of Loew’s Inc, and composer-
conductor for New York City’s WNYC Con-
cert Orchestra. Mr. Marrow died Aug. 8 after
a lomg illness.

Jewell Productions Formed

FORMATION of Jewell Productions, a radio-
TV-motion picture packaging agency to service
Detroit advertising agencies, has been an-
nounced by James Jewell, TV technical direc-
tor at WWI-TV Detroit.

Mid America Announced

MID AMERICA Programming Service has
been formed in Columbus, Ohio, for pro-
duction of multi-voice and special-effect spots
and syndicated material in the food, dairy and
small loans fields. Custom and syndicated
material will be supplied agencies, sponsors and
stations.

zation’s founding. He -

County, N. I, before [

FACTS & FIGURES —

‘People Are Funny’ Tops
Nielsen AM for July 5-11

CBS’ People Are Funny was the top evening
once-a-week radio network show in homes
reached for the week of July 5-11, according
to the A. C: Nielsen Co. national ratings. The
Nielsen listings:
NATIONAL NIELSEN-RATINGS
TOP RADIO PROGRAMS
JULY 5-11, 1953
NIELSEN-RATING*

Homes Reuched
Rank Program {000)
Evening, Once-a-Week (Average for
All Programs) (1,298)
1 People Are Funny (CBS) 2,417
¥ Mr, and Mrs. North (CBS) 2,238
3 Railroad Hour {NBC) 2,059
4 Dr, Christian (CBS) 2,014
5 Yours Truly, Johnny Dollar (CBS) 2,014
] Gene Autry Show (CBS 1,969
7 Arthur Godfrey’'s Scouts (CBS) 1,880
B My Little Margie {CBS) 1,701
9 General Electric Playhouse (CBS) 1,701
10 FBl in Peace and War {CBS) 656
Evening, Multi-Weekly (lAverugo for
All Programs) (895)
1 One Man’s Family (NBC) 1,701
2 News of the World (NBC) 1,522
3 Lone Ranger (ABC) 1,119
Weekday (Average for
All Programs) (1,298)
1 Romance of Helen Trent (CBS) 2,506
2 Our Gal Sunday (CBS) 2,462
3 Ma Perkins (CBS 2,148
4 Guiding Light (CBS) 1104
5 Wendy Warren and the News (CBS} 2,059
é Arthur Godfrey (Nabisce) SCBS) 2,014
7 This Is Nera Drake (Seeman) (CBS) 1,969
8 Aunt Jenny (CBS) 1,925
9 Arthur Godfrey
{Liggett & Méers) (CBS) 1,925
10 Road of Life (CBS) 925
Day, Sunday {Average for
All Programs) (716}
1 True Detective Mysteries (MBS) 1,925
2 World Music Festivals (CBS) 1,298
3 Sunday Guatherin’ (8:30) (CBS) 1,074
Day, Saturday {Average for
All Programs) (1,164)
1 Theatre of Today (CBS) 2,104

2 Stars Over Hollywood {CBS)
3 Fun for All (CBS) 1,701

* Homes reached durinﬁ all or any part of the pro-
gram, except for homaes listening onYy 1 to 5 minutes,
For 5-minvte programs, Average Audience Basis is used,

Copyright 1953 by A, C. Nielsen Co.

Dr. Whan, Researcher,

Joins Kansas State

DR. FOREST L. WHAN, formerly of the U.
of Wichita, has joined the faculty of Kansas
State College as professor of speech and radio.
He will serve as a member of the college’s
committee on radio and television policy.

For more than a decade Dr. Whan has been
nationally known in the radio research field
for his continuing analyses of audience char-
acteristics in several midwestern areas. He
had conducted surveys for a number of sta-
tions and groups. At Kansas State he will have
charge of student training in radio, television
and audience research,

San Diego Tally Reissued

C. E. HOOPER Inc. has recalled its report of
a special TV survey covering San Diego viewing
in evening hours for the week of July 6-12. In
its place subscribers have been sent the stand-
ard TV Hooperating Report for the week June
26-July 2. The “special” report, due to what
Hooper termed “obviously inaccurate, probably
dishonest interviewer work,” showed XETV
(TV) Tijuana having 5.3% of the total TV
audience between 6 and 8 p.m., Sunday-Friday,
in contrast to the 25.9% shown by the “com-
plete” report.
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10 out of

every 100 televiewers

are 1n areas
reached by

Westinghouse T'V Stations !

With only two of the nation’s 200 TV
stations, you can do a tremendously

effective selling job! Check NBC Spot

WBZ-TV

Sales for availabilities that will bring BOSTON
results in these two key markets. C h ann el 4

WPTZ

PHILADELPHIA
Channel 3

{I) WESTINGHOUSE RADIO STATIONS Inec
~ WBZ - WBZA - KYW - KDKA - WOWO - KEX « WBZ-TV - WPTZ

National Representatives: for TV, NBC Spot Sales; for radio, Free & Peters
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at W1V, the EYFQ have it

EXPERIENCED EYES,
of course.

LOU POLLER
Generai Manager
WCAN-TV

A veteran radic station
owner and manager for
30 years with successful
operations at WPWA Ches-
ter, Pa.., WARL, Arlingion,
I\!a., WCAN-TY, Milwau-
ee.

WCAN-TV is catching the ¥ in Milwaukee
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ALEX ROSENMAN
New York Business Mgr.
WCAN-TV
Vice President in charge
of sales at WCAU, Phila.
delphia with 25 years
sales experience. Alse
helped to organize Offi-
cial Films. General Man-
ager of WCAN befere go-

ing to New York.

ELMER F. JASPAN
Assistant General Mgr.
WCAN.TV

As top producer-director
for WPTZ, Philadelphia for
5 years, he produced and
directed many netwark
shows.

Then you'll know why

wc‘”'Wis catching the ¥ in Milwaukee.

BUDDE MARINO
Preducer-Director
WCAN-TV
Formerly assistant direc-
tor on NBC-TV and stage
manager for Martin Kane,
All Star Review and Kate

Smith Hour.

BROADCASTING ® TELECASTING

Eyes that can LOOK at the Milwaukee
market (America’s 13th largest) and SEE
how to sell it for you.

Eyes WIDE-OPEN and AWAKE to program and
production know-how. Eyes that can REC-
OGNIZE the best way to give your product
eye-appeal and buy-appeal and do it
for Iess.

At "tAN‘WGH the eyes are experienced.

And the men behind them would like to show
you what they can do. So look at these eyes
and see the TV experience they offer.

DEAN McCARTHY
Producer-Director
WCAN-TV

A sports specialist with
extenslve radio, TV and .
Newspaper experience.
Also director of TV for
Notional Council of Cath-
olic Men.

channel 25 Milwaukee

represented natiomully by O. L. Taylor and Co.



TELESTATUS.

Weekly TV Set Summary— Aug. 17, 1953—TELECASTING SURVEY

Editor's Note: §et estimates appearing here dre obtained from stations, which report regularly on special, sworn |
Totals for stations in each city represent sets claimed within total
Coverage areas may embrace cities other than those where stations are listed, and no attempt is mads here

affidavits.
there.

L

to define geog
more than one city.
differsnt cities overlap, set counts may be partielly duplicated.

city, separate

City

Birmingham
Mobile

Montgomery

Mesa
Phoenix
Tucsen

Fort Smith
LitHe Rock

Bakersfield
Fresno
Los Angeles

San Diege
San Franclsco

San Luls

Colerodo
Springs

Denver

Pueblo

Bridgeport
New Britain
New Haven

Wilmington

Washington

Ft. Louderdale
Jacksonville
Miami

St. Petersburg

Atlanta

Rome

Honelulu

Belleville
Chicago

Decatur
Peoria
Rockford
Rock lsland

Bloomington
Indianapolis
Lafayette
Muncie
South Bend

Ames
Davenport
Sioux City

Hutchinson
Wichita

Lovisville

Baton Rouge
New Orlsons

Bangor

I limi of

figures are shown for esach.

Sets in Stotion Areo
Outlets on Air vhi uhf
ALABAMA
WAFM-TV, WBRC-TV
WALA.TV
WKAB-TV
WCOV-TV

ARIZONA

11,100

KTYL-TV
KPHO-TV
KOPO-TV

ARKANSAS

KFSA.TV
KRTV

CALIFORNIA

KECA-TV, KHJ-TV,

KLAC-TV, KNBH, KTLA,

KNXT, KTTV 1,613,249
KFMB-TV 184,700
KGO-TV, KPIX,

KRON-TV 688,860

KVEC.TV
KEYT

COLORADO

KKTV
KBTV, KFEL-TV
KC

KDZA-TV

CONNECTICUT
WwicC-Tv
WKNB-TV
WNHC-TV
DELAWARE
WDEL-TV 141,662

DISTRICT OF COLUMBIA
WMAL-TV, WNBW,

WTOP-TV, WITG 467,000 . ...,
FLORIDA
WFTL-TV ...l
WMBR-TV 131,560
WTVJ) 181,000
WSUN-TV el
GEOQORGIA
WAGA-TV, WSB-TV,
WLWA 330,000 .......
WROM-TV 75,500 .......
HAWAII
KGMB-TV, KONA 23,500 .......
1DAHO
KiDO-TV
KFXD-TV
ILLINOIS
Wivi 100,000
WBBM-TV, WENR-TV,
WGN-TV, WNBGQ 1,575,000 .......
WIVP LLliis e
WEEK-TV ..., 81,748
WTVO !
WHEF-TV 212,000 .......
INDIANA
WTTV 237315 .......
WFBM-TV 365,000 .......
WFAM-TV
WLBC-TV
WSBT-TV
wwa
WOI-TV
WOC.TvV
KVTV
KANSAS
KTVH 33,735  .......
KEDD = i e
KENTUCKY
WAVE-TV 206,695 .......
WHAS-TV 205,544 .......
LOUISIANA
WAFB.TV ..., 18,000
WDSU-TV 192,697 .......
MAINE
WABI-TV 31,500 ..... 0
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City

Baltimore

Boston
Springfield

Matamoros
(Brownsville,
Tex.)

Tijuana
{San Diego,
Calit.)

Ann Arbot
Battle Creek
Detroit

Grand Rapids
Kalamazeo
Lansing
faginaw

Duluth
Minneapolis
St. Paul
Rochester

Juckson

Kansas City

$t. Louis
Springfield

Lincoln
Omaha

Las Vegas

Atlantic City
Newark

Albuguerque
Roswell

Binghamton
Buffalo
Elmira

New York

Rochaster
Schenectady
Syracuse
Utica

Asheville
Charlotte
Gresnsboro
Raleigh

Fargo
Minot

Akron
Cincinnati

Cleveland
Columbus

Dayton

Lima

Toleda
Youngstown
Zanesville

Lawton
Okla. City
Tulsa

FACTS & FIGURES

Cutlets on Air

MARYLAND

WAAM, WBAL-lY,

MAR-TV 486,913
MASSACHUSETTS
WBZ.-TV, WNAC-TV 1,069,414
WHYN-TV, WWLP  .......
MEXICO

XELD.TV 31,200

XETV 208,925
MICHIGAN

WPAG-TV

WBKZ-TV

WIBK-TV, WWUL.TV,

WXYZ.TV 1,001,000

WOOD-TV 254,201

WKZO-TV 304,615

WIIM-TV 224,000

WKNX-TV ...,
MINNESOTA

WFTV. L

WCCO-TV 388,500

KSTP-TV 371,000

KROC-TV 38,500
MISSISSIPPI

wirv .
MISSOURI

WDAF-TV, KMBC-TV,

WHB-TV 300,658
Kery L.
KSD-TV 526,000
KTTS-TV 22,832

NEBRASKA
KFOR-TY, KOLN-TV 60,000
KMTV, WOW-TV 192,825
NEVADA
KLAS-TV ... 0
NEW JERSEY
WFPG-TV ...
WATV 3,520,000
NEW MEXICO
KCB-TV 27,134
KSWS-TV 7,000
NEW YORK
WNBF-TV 149,909
WBEN-TV 533,306
WIVE ...
WABC-TV, WABD,
WCBS-TV, WNBT,
WOR-TV, WPIX 3,550,000
WHAM-TV 190,
WRGB 274,000
WHEN, WSYR-TV 220,822
WKTV 120,000
NORTH CAROLINA
WISE- TV ...,
WBTV 333,538
WEMY-TV 174,305
WNAO-TY
NORTH DAKOTA
WDAY-TV ...
KCJB-TV 7,004
OHIO
WAKR-TV ...,

WCPO.TV, WKRC-TV,

WLWT 430,000
WEWS, WNBK, WXEL 777,751
WBNS-TV, WLWC,

WTVN 306,950
WHIO-TV, WLWD 278,000
WLOK-TV L
WSPD-TV 228,000
WFMI-TV, WKBN-TV ooanag
WHiZ-TV L

OKLAHOMA

KSWO-TV 30,587
WKY-TV n7,923
KOTV 145,600

toverage areas of stations

listed

coverange or to identify cities within signal reach of stations that cover
Stations are listed in cities where they ore licensed. Where coverage areas of stations in
If set estimates differ among stations in same
Total U. §. sets in use, however, is unduplicated estimate.

Sets in Station Area
vhf vhf

NEW RESIDENTS
MOVED TO
GREATER MIAMI
LAST YEAR.

You can reach this ex-
panding market of 825,-
000 permanent year
'round residents best
through WTVJ.

Get more facts and figures from
your Free and Peters Colonel.

Now under construction —
1000 ft. antenno — 100,000 wotls__
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FTELEVISION
NETW N

The top CBS and DuMont shows plus a
DOZEN, live, neighborly ones featuring
local talent and persondlities assures
your product success at KDUB-TV.

Here are 396,829 potential customers
with the third highest income per capita
in the U. S. of Al They're channeled 13
. .. . ask your Avery-Knodel man.

W. D. "Dub” ROGERS
president

EFFECTIVE POWER

35.000 Watts Visual
17,500 Watts Avral

MIKE SHAPIRO
asst. mgr., director of sales

AFFILIATES: (BS DUMONT PARAMOUNT
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Sets In $totion Area

City Outlets on Alr vhi uhf
OREGON
Medford KBES-TV. ~ .iiieh dhesees
Portland KPTWV el 104,528
PENNSYLVANIA
| Altoona WF8G-TV 182,597 .......
Bethlohem WLEV-TV .o 31,636
Easton WeLY Ll e
Erle wicu 196,760 .......
Harrisburg WHP-.TV, WIPA ....... 656,400
Johnstown WIAC.TV 669,821
Loncaster WGAL.TV 230883 .......
New Castle WKST.TV  ....... 42,291
Philadelphia  WCAU.TY, WFIL.TV,
WPTZ 1,263,000 .......
Pitsburgh WDtV 683,000 .......
WKIF-TV s s
Reading WEEU-TV e cienaes
WHUM-TY ... 100,000
Scranton WGBI-TV, WTVU ,...... 50,000
Wilkes-Barre WBRE-TV  ....... 96,628
York WSBA.TV ..., 61,330
RHODE ISLAND
Providence WIAR-TV 1,043,320 .......
SOUTH CAROLINA
Charlesten WCSC-TV 25000 .......
Columbia wcos.TVv. ..., 31,500
Greenville wevL 0 Ll 28,183
SOUTH DAKOTA
Sioux Falls KELO-TV 34288 .......
TENNESSEE
Memphis WMCT 215,163 .......
Nashville WSM-TV 120505 .......
TEXAS
Amoaorillo KFDA-TV, KGNC-TV 28,076 .......
Avstin KTBC-TV 185 .......
Dallos KRLD-TV, WFAA-TV 295000 .......

Sets in Station Area

City Outlets on Air vhf vhf
El Paso KROD-TV, KTSM-TV 27,065 .......
Ft. Worth WBAP-TV 261,851 .......
Galveston KGUL.TV 235,000 .......
Houston KPRC-TV, KUHT* 261,500 .......
Lubbock KC8D-TV, KDUB-TV 30032 .......
San Angele KTXL-TV ..., ...
$an Antonio KEYL, WOAI-TV 150937 .......
Wichita Falls KFDX.TV, KWFT-TV 37500 .......
UTAH
Salt Lake KDYL-TV 127,200 .,....
City KSL.TV 129,700 .......
VIRGINIA
Lynchburg WLVA.TV 73154 .......
Norfolk WTAR-TV 192,680 .......
Richmond WTVR 172,467 .......
Roonoke WSLS-TV 87,000 ......
WASHINGTON
Beallingham KVOS.TV 25,000 .......
Seatle KING-TV 275,600
Spokane KHQ-TV, KXLY.TV 34395 .......
Tacoma KMO-TV, KTNT.TV 27,000 .......
Yakima Kima.tzVv. - L., 2,500
WEST VIRGINIA
Huntington WSAZ-TV 202,437 .......
WISCONSIN
Gresn Bay WBAY-TV 58886 .......
Madison WKOW-TV. ..., ...
WMV, L 10,000
Milwavkee WINMI-TY a91.642 . ......
Oshkosh WOSH-TV ....... 4,000

Total Stations in Ajr 219*

Total Cities with Stations on Air 154*

Total Sets in Use 26,274,403

* Includes XELD-TV Moatamoaros and XETV Tijvana, Mex-
ico, and educutional station KUHT Houston.

+
Daytime Serials Popular

DAYTIME SERIALS continue to attract lis-
teners in large numbers and at low cost, A. C,
Nielsen Co. reports. Average serial drama first
week of May had a Nielsen Rating of 4.7
(2,104,000 homes), same as the average for
evening dramatic shows and slightly above the
4.5 rating of mysteries, Cost-per-thousand
homes reached for serials ranged from $1.53 to
$3.13, averaging $2.13, lowest for any program
type, according to Nielsen figures.

Researchers Study Censuses

RESEARCH Co. of America has invited lead-
ing market research men to a dutch treat lunch
in New York on Sept. 10 “to determine the next
and best steps to encourage congressional ap-
propriations in the early weeks of 1954 for prop-
er operation of the censuses of business, manu-
facture and agriculture and to plan a permanent
program of dramatizations of census values and
indoctrination of congressmen and others with
regard to those factors.”

Direct Mail Ads Gain Some 7%

ESTIMATED DOLLAR volume of direct mail
advertising used by American business during
the first six months of 1953 was $616,341,554,
the Direct Mail Advertising Assn. disclosed last
fortnight. This was said to represent a gain of
nearly 7% over the first six months of 1952.

Nielsen Subscribers Increase

NEW NIELSEN radio-TV service subscribers,
company reports, include N. W. Ayer & Son,
BBDO and Quaker Qats Co. for complete NTI;
Grant Advertising for NTI ratings; Ward Whee-
lock, Dan B. Miner and more than 40 AM and
TV stations for NCS.

ARB to Cover 35 Cities

AMERICAN Research Bureau Inc.,
Washington marketing research firm, will
begin immediately to cover 35 “leading
metropolitan areas” regularly with ifs
television audience surveys, James W,
Seiler, ARB director, said last week. Of
the reports 15 will be monthly, he said,
adding that ARB expects to be covering
60 cities by March 1954. The current
35-report package is available for $275
monthly, he said.

Nielsen Opens S. F. Oflfice

A. C. Nielsen Co., market research organiza-
tion, has opened a new radio-TV sales service
office in San Francisco. Joseph R. Matthews
was appointed western manager of NRI-NTI
Sales & Service. The office is located at 100
Bush St.

BROADCASTING ® TELECASTING



‘BIG MO”

Sails into St. Louis Sales Battle

At long last, St. Louis televiewers can make their OWN choice of television "
programs. With the advent of television’s “Big Mo“, KSTM-TV, the captive St
Louvis audience has been releused. With a full power of 275,000 watts, ABC
and CBS network programs and refreshing, entertaining local shows, KSTM-TV
is already a favorite in the St. Louis area.
To adequately cover the country’s eighth market, you must have “Big Mo" to
fight and win your sales hattles. For facts, figures and choice availabilities,
contact KSTM-TV . . . now . . . or

H-R TELEVISION INC. NEW YORK ¢ CHICAGO =+ SAN FRANCISCO =« LOS ANGELES

275,000 watts ST. LOUIS william E. Ware, President
AFFILIATED WITH AMERICAN BROADCASTING COMPANY AND RADIO STATION KSTL
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NBC programs rate highest
In 71% of evening time periods

NBC programs reach the largest audiences in television...
And in the evening when all four networks are
most competitive, NBC’s lead is especially impressive.

Of the 84 weekly quarter-hour evening periods
(7:30-10:30 P. M.} NBC rates highest in 60 periods,
or 71% of the time; and the No. 2 network in 20
periods, or only 24% of the time.

Here's how the networks rank by time pertods:

NUMBER OF EVENING QUARTER-HOUR LEADS

NBC NETWORK +2 NETWORK #3 NETWORK -4 TOTAL

60 20 4 0 84 A

In ratings by time periods, as in every other measure of audience size,
the results are the same...NBC is America’s No. 1 Network,

Next week... further proof.

NBC’s Audience Advantage is to Your Advantage...Use It.

‘o.é.;"l; > L, B A
S, R, R,
R W WY
SEntiy et GRS TELEVISION
e 05 veY Ve waw b e ooy
C Y Wt leendst
“'h‘z.t.'f’” t::;,‘.&"’} \‘4!2:::’:‘2'.

a service of Radio Corporation of America

SOURCES ; Nielsen Television Index, January-April, 1958

NOTE: The-accuracy of the above duta has been verified by the A. C. Nielsen Company
*All evening option time periods on NBC l



Baker Again to Head
RETMA TV Committee

DR. W. R. G. BAKER, vice president of Gen-
eral Electric Co., has been reappointed chair-
man of the Television Committee of Radio-
Electronics-TV Mfrs. Assn. The committee
operates as the top policy group on RETMA
TV matters and forms recommendations for
the board of directors.

Other committee members are Benjamin
Abrams, Emerson Radio & Phonograph Corp.;
Robert S. Alexander, Wells-Gardner & Co.;
Max F. Baleom, Sylvania Electric Products
Inc.; H. C. Bonfig, Zenith Radio Corp.; L. F.
Cramer, Crosley Division; Allen B. DuMont,
Allen B. DuMont Labs; J. B. Elliott, RCA Vie-
tor Division; E. K. Foster, Bendix Radio Divi-
sion; Paul V, Galvin, Motorola Inc.; W. J. Hal-
ligan, Hallicrafters Co.; L. F. Hardy, Phileo
Corp.; H. L. Hoffman, Hoffman Radie Corp.;
W. A. MacDonald, Hazeltine Electronics Corp.

A. M. Freeman, RCA Victor Division, has
been reappointed head of the RETMA Tax
Committee.

RETMA Tube Unit Meets

TRANSMITTER Tube Section of Radio-Elec-
tronics-TV Mifrs. Assn. will meet Aug. 20 in
San Francisco, following the Aug. 18-19 ses-
sion of the Joint Electronic Tube Engineering
Council and coinciding with the Western Elec-
tronic Show and Convention in the city. Chair-
man of the tube section is Harold C. Vance,
RCA Victor Div. Lt Col. William F. Starr,
of the Electronics Production Resources Agen-
cy, will speak to the section on general demand
and availability of transmitting-type tubes.

CFAC Workshop To Begin

A SERIES of radio, TV and other workshop
sessions, under the auspices of the Chicago
Federated Adv. Club, will begin Sept. 28. Each
clinic will meet once a week for eight weeks.
Students will tour stations and studios. Instruc-
tion will be on advertising, building TV shows,
direction, the role of film, script-writing, pro-
gramming, commercials and management. Her-
‘bert S. Laufman, Herbert S. Laufman Co,, is
TV clinic chairman. Howard B. Meyers, O. L.
Taylor Co., station representative, will head
|up the radio workshop.

TRADE ASSNS.

FOOTE, CONE & BELDING account executives were guests at o spot radio clinic sponsored

by Station Representatives Assn. at New York's Biltmore Hotel.

L to r, standing, Reg

Rollinson, SRA advertising relations director; F. Mitche, G. Milliken, both FC&B; Tom
Campbell, Branham Co.; J. Marsicano, W. Ensign, P. Gerhold, all FC&B; John Francis
(rear), Free & Peters; Ed Fillion, Robert Meeker Assoc.; Bill Morrison, F&P; Bill Reed, John

Blair & Co., and G. Blake, FC&B.

Seated, all FC&B, are R. |. Pardoll, W. Bambrick,

A, Lowitz, A. Weil, H, Frier, H. Holt and D. Kaplan.

Two NARTB Meets This Week

TWO NARTB committees will hold meetings
in New York this week, The Pubilc Events
Committee will meet Tuesday-Wednesday at
the Waldorf-Astoria. It is looking into free-
dom of access to radio-TV coverage of legis-
lative, civic and other events. The Radio
Standards of Practice Committee, revising the
broadcast code, meets Thursday-Friday at the
same hotel. The meeting dates were erroneous-
ly printed as Sept. 18-19 and 20-21 in the Aug.
10 BeT.

NATESA Sets Convention

THE fourth annual convention of National
Alliance of Television & FElectronic Service
Assns., will be held in Chicago Oct. 9-11,
Frank J. Moch, president, has announced.
Plans call for product displays and an open
forum on TV maintenance and repair. Manu-
facturers will exhibit products at the Morrison
Hotel.

Emporium Seminar Aug. 21-22

FOURTEENTH annual summer seminar of
the Emporium (Pa.) section of the Institute of
Radio Engineers will be held Aug. 21-22, with
“Electronic Computers” as the theme.

| LOS ANGELES’ new mayor, Norris Paulson {2nd from 1) met the Southern California

Broadcasters Assn, at its July meeting.

Greeting him are (I to r) Norman Ostby, vice

president, Don Lee Broadcasting System and SCBA vice president; Mayor Poulson; Frank
| Burke Jr., manager of KFYD Los Angeles and SCBA president, and Thelma Kirchner,
manager of KGFJ Los Angeles and SCBA secretary-treasurer.
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RETMA Training Course
Begun in New York

RECRUITING of students in New York area
for first pilot training course to train TV tech-
nicians was started last week by Radio-Elec-
tronics-Television Mfrs. Assn. Course i spon-
sored by RETMA at New York Trade School.
It is designed to improve skill and methods of
TV servicemen. RETMA members have do-
nated $80,000 in money and gear for the course,
which starts in mid-September. Development
of an upgrading course for TV servicemen for
nationwide use is planned. Of first 250 quali-
fied applicants, 60 will be picked for initial
class. Paul B, Zbar is chief instructor.

Johnson To Be TAB Speaker

SEN. LYNDON B. JOIINSON (D-Tex.), Sen-
ate minority leader, will be speaker at the
Texas Assn. of Broadcasters meeting to be held
QOct. 9 at the Baker Hotel, Mineral Wells, ac-
cording to TAB President Boyd Kelley, KTRN
Wichita Falls. TAB has set up an associate
membership for those allied with the industry.
Dues are half the full membership, or $30 per
year. Four TV stations which recently joined
TAB are KGUL-TV Galveston; KETX-TV
Tyler; KDUB-TV Lubbock, and WBAP-TV
Fort Worth.

Symposium Book Available

COPIES of “Proceedings of the 1953 Electronic
Components Symposium,” held early this year
in Pasadena, Calif., are available at $4.50 per
copy from the 1953 Electronics Components
Symposium, Suite 1011, 621 South Hope St.,
Los Angeles 17, Calif.,, RETMA has announced.
Book contains the full text of all the papers
presented at the symposium, which was held
under the auspices of RETMA, AIEE, IRE
and the West Coast Electronic Mfrs. Assn.

“WSAB Sets Sales Clinic

SALES CLINIC will be held Aug. 22 in Seattle
by Washington State Assn. of Broadcasters.
The day-long program will include leading re-
tailers who will tell how they plan their adver-
tising. Bill Simpson, commercial manager of
KLAN Renton, is chairman of the WSAB Sales
Committee,

BROADCASTING ® TELECASTING



Harrington, Righter
and Parsons, Inc.

National Representatives for

WAAM — Baltimore
WBEN-TV —Buffalo
\WEFMY-TV—Greensboro
WDAF-TV —Kansas City
WHAS-TV — Louisville
WTMJ-TV —Milwaukee

ask any one of them why. ..
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GOVERNMENT

'EXTENSIONS MAY BE HARD,

FCC WARNS TV

GRANTEES

The Commission will not be inclined to approve extension of the
eight-month construction period originally granted to permittees
unless they can prove true ‘diligence,’ say FCC spokesmen.

TELEVISION permittees who have shown little
progress during the construction period allowed
in their original grants will not find FCC in-
clined to approve their extension bids unless
they can prove true “diligence,” Commission
spokesmen have advised.

In the coming weeks, more and more of the
post-thaw grantees must make their accounting
to FCC. And the Commission is expecting
them.

Some 50 new permittees have won extensions
since March of this year. But eight others have
not been so fortunate.

Extension applications for six of these eight
stations still pend before the Commission and
all eight received McFarland letters in which
FCC “advised” that their request “cannot be
granted on the basis of present information”
[CLosep Circurt, Aug. 10).

The other two subsequently have surrendered
their permits rather than fight for extension.
These are KTVW (TV) Wichita Falls, Tex.
(uhf Ch. 22), and WKMI-TV Kalamazoo,
Mich. (uhf Ch. 36).

Under the McFarland procedure, FCC has
given these stations 30 days in which to reply
and submit more detailed reasons for their
delays in building the new TV facilities. Several
such replies already are being studied by the
Commission’s staff and réecommendations soon
should be made to the Commission as to action,
it was learned last week,

Chief Alternatives

FCC has two principal alternatives in these
cases. It could find the additional explanation
from such permittee sufficient and grant the
extension of construction deadline without fur-
ther procedure. Or, it could find the explana-
tion of delay insufficient, in which case the
permittee’s extension application would be des-
ignated for formal hearing before an FCC hear-
ing examiner.

The first McFarland letter to a permittee
concerning its extension application, according
to FCC records, was sent in June to KIRV
(TV) Denver, uhf Ch. 20 outlet authorized
Sept. 18, 1952, to locally-owned Mountain
States TV Co. KIRV’s commencement target
date is listed as “unknown” in the BeT target
date list (see page 122).

Also in June, FCC sent a similar notice to
KITO-TV San Bernardino, Calif., uhf Ch. 18
station authorized last Nov. 6 to KITO Inc.
The staticn has reported its target date for this
month.

The Commission withheld action on five ex-
tension requests in July and sent the respective
stations McFarland letters for further explana-
tion. These included: KTVW (TV) Wichita
Falls, Tex., White TV Co., uhf Ch. 22 granted
Nov. 6 (subsequently surrendered); WKMI-TV
Kalamazoo, Mich.,, Howard 1. Steere
{WGFG), uhf Ch. 36 granted Nov. 26 {also
surrendered); KTVR (TV) Galveston, Tex.,
Rudman TV Co., uhf Ch. 41 granted Nov. 20;
WRAK-TV Williamsport, Pa., WRAK Inc.,
uhf Ch. 36 granted Nov. 13; and WEOK-TV
Poughkeepsie, N, Y., Mid-Hudson Broadcasters
Inc., uhf Ch, 21 granted Nov. 26.

KTVR lists late summer or early fall for its
Page 58 ® August 17, 1953

commencement date estimate while WEOK-TV
specifies December, WRAK-TV lists “un-
known.”

Last week, FCC notified KCNA-TV Tucson,
Ariz., vhf Ch. 9 outlet authorized Dec. 18 to
Catalina Broadcasting Co., that additional in-
formation is necessary concerning its exten-
sion bid. KCNA-AM-TV is now controlled by
fiction writer Erskine Caldwell following FCC
approval of a transfer several weeks ago [B®T,
July 6). KCNA-TV lists this fall as expected
starting date.

FCC expects an increasing number of the
post-thaw grantees to file extension applications.
The reason for this is that the TV construction
permit allows eight months—two months to
get started and six to build—in which the station
must be completed, and, it was just about eight

menths ago when FCC was beginning to turn
out grants in large numbers.

“From about here on, for a couple of months,
we should be getting more and more extension
bids,” one Commission staff member observed.
He noted that on the basis of the present totals,
about one out of six will require further investi-
gation and possible hearing.

Asked for general FCC policy on handling
of extension bids, he recalled the precedent of
the pre-freeze case of WJAX-TV Jacksonville,
Fla., whose initial extension request was set
for hearing. City-owned WJAX-TV, permittee
for vhf Ch. 2, failed to commence construction
or order equipment because of municipal prob-
lems over the TV financing. Although the hear-
ing examiner recommended a grant of extension,
the Commission majority (two dissenting)
favored denial, an action later upheld by the
U. S. Court of Appeals for the District of
Columbia.

The majority found that “these purported
financial difficulties cannot be regarded as
adequate reasons for failing to complete con-
struction within the time limit of the original
grant.”

WIAX presently is one of several applicants
for Jacksonville’s vhf Ch. 12, the others being
WPDQ there and Florida-Georgia TV Co.

The Commission spokesman, on the basis

ATI READY TO OPPOSE NTSC COLOR BID

Report is that American Television Inc. would ask FCC for a public

hearing before NTSC specifications can be adopted.

ATl wants

colorcasting limited to New York and other ‘populous areas’ until

the rest of the industry . .

FIRST hint of objections to the color TV
standards proposed by the National Television
System Committee has come from Chicago
where it was learned last week that U. A. Sana-
bria’s American Television Inc. was preparing
to file in opposition.

It was understood that ATI would ask for
a public hearing before the Commission adopts
the specifications recommended by NTSC and
seconded by the following major companies:
RCA-NBC, GE, Philco, Motorola, Sylvania,
CBS and Hazeltine.

The opposing petition—only one known thus
far—is being drawn by Harvey Levinson, Chi-
cago attorney representing ATI. Mr. Levinson
told BeT that “eight other TV manufacturers”
would join in the objections, but declined to
identify them.

The FCC two weeks ago issued a Notice of
Proposed Rule-Making which proposed to es-
tablish the NTSC compatible color signal spec-
ifications as standards (for full text, see For
THE RECORD, page 124). It called for com-
ments by Sept. 8 and counter comments by
Sept. 23, No pleadings were filed last week.

First to New York

American Television wants the Commission
to limit colorcasting at first to New York and
other “popuious” areas “until the rest of the
industry can obtain the know-how and techno-
logical information necessary to catch up with
RCA and CBS.”

ATI's position is that both RCA and CBS
are too far ahead of other manufacturers on
color TV development and thus competition
on production of color sets will be stifled. The
company, which originally opposed the CBS
field sequential system, also looks with disfavor
on the NTSC standards on the ground that it
would promote “monopoly.”

. can catch up with RCA and CBS.

Another consideration raised by ATI is its
belief that color television should be held up
until such time as three-dimensional technigues
can be adapted to television. ATI has been
working on such a system in recent months.

Mr. Sanabria claimed that there is too much
confusion now in TV set manufacturing ranks,
without adding color before 3-D.

If the FCC were to hold back approval of
color standards now, he stated, it “would clear
the air and allow the manufacturers to produce
a set that would last for years. As it now stands,
we may start producing color TV sets, only
to have 3-D come along and make the new sets
obsolete.”

American Television Inc. is a TV receiver
assembler, which also sells receivers under its
own name in a factory-owned retail store in
Chicago. The same interests also manufacture
cathode ray tubes under the name of American
Television Corp., and operate a radio-TV-
electronics trade school.

Meanwhile, permission may be requested
from the FCC by the management of the Inter-
national Sight and Sound Exposition to hold
the first public demonstration of compatible
color TV during the combined exposition-audio
fair in Chicago’s Palmer House Sept. 1-3.

Kenneth Prince, general manager of the ex-
position and legal counsel for electronic firms,
reportedly will seek an appointment with the
Commission if the necessary equipment can be
procured. Mr. Prince was in New York Thurs-
day trying to arrange for the equipment.

Prediction that color TV receivers will be
sold commercially by the fall of 1954 was made
last week by Dr. Edward U. Condon, research
director of Corning Glass Works. The former
National Bureau of Standards’ director said
“several thousand” color tubes will be available
this fall, but only to the eastern luxury market.
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Not since the Tea Party has Boston had such a history-
making event. Now that trusty Minute Man Diehm and
his associates have combined with the great American
Broadcasting Company in a history-making radio alliance.
You can just bet the Hub City and adjacent communities
will be blasted with the best in Radio shows, both local
and national.  You'll do well to join WVDA . .. 1260kc

, Jb /// N Y / Ey . . . the frequency Bostonians have listened to since 1922.
— & /72
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> / T //ﬂ//,'///

WAZL HAZLETON, PA. NBC-MBS WHOL ALLENTOWN, PA. CBS
(Represented by Robert Meeker Associales) [ (Represented by Robert Meeker Associates)
wm BIDDEFORD-SACO, ME. MBS-YANKEE WHLM BLOOMSBURG, PA.
(Promotion Rep. Robert §. Keller) {Owned and Operated by Harry L. Magee)

wvnﬂ BOSTON, MASS. ABC e e |
(Represented by Paul H. Raymer Company)
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of the WIAX-TV case, agreed it is “pretty safe
to assume” the FCC will stick to its pre-freeze
policy of “one construction period opportunity
to a customer.”

“Of course,” he said, “if a permittee is really
digging but just struck rock in his efforts to get
on the air, he won't have to worry much about
an extension. It’s the fellow who leans too long
too often on the shovel who will have trouble.”

Even if a delinquent permittee exercises his
right to hearing on his extension request, “he
will have to prove a pretty good case to win
a grant,” it was explained on the basis of the
WIJAX case.

Noting that some feel this attitude is “too
tough,” the Commission spokesman explained,
“There are a lot of people who want to get into
TV and the public wants television. If omne
fellow won’t build, then someone else will and
he should be given the chance.”

Not Insurance Policy

“A TV permit is not an insurance policy,” he
said.

As an example, the FCC staff member
pointed to the history of vhf Ch. 2 at Midland,
Tex. Permian Basin TV Co. returned its permit
for Ch. 2 there in early May and a couple of
weeks later a new bid for the facility was filed
by Midessa TV Co. Midessa, under common
ownership with KSWO Lawton and KRHD
Duncan, Okla., received the Midland Ch. 2
grant in early July.

In returning its uhf Ch. 36 permit at Kalama-
200, WKMI-TV wrote FCC as follows:

Upen further consideration in the light of
the position taken by the Commission in its
letter of July 22, 1953, and in view of the
present economic uncertainties of uhf in
markets. such a8 Kalamazoo, where vhf service
is well established, Mr. Steere has concluded
that the public interest would not be served by
his going ahead with the WKMI-TV Channel 36
construction at this time. Accordingly, con-
struction permit BPCT-1382 is being returned
herewith for cancellation.

KSOX Sale to Hofheinz
Approved by Commission

WITH dismissal by FCC of an interference com-
plaint by WCKY Cincinnati (see adjacent
story), the Commission last week approved the
sale of KSOX Harlingen, Tex., by Houston
Mayor Roy Hofheinz for $225,000 to Har-
benito Broadcasting Co., licensee of KGBS
there. The approval is conditioned upon Har-
benite divesting itself of KGBS.

Harbenito is owned by McHenry Tichenor,
James Cullen Looney and Troy R. McDaniel.
FCC also approved Mr. Looney’s sale of KURV
Edinburg, Tex., for $75,000 to Rogers Kelley
and associates, a condition of the KSOX pur-
chase. Harbenito, which holds permit for
KGBS-TV on vhf Ch. 4, is expected to sur-
render the license for KGBS on 1240 k¢ with
250 w, but the KGBS call is to be switched to
KSOX, assigned 50 kw day, 10 kw night on
1530 ke, directional.

House Committee Named
To Investigate Foundations

FORMATION of a House Select Committee to
Investigate Tax-Exempt Foundations was an-
nounced last week. The House voted the group
$50,000 to carry on its year's work just before
congressional adjournment [BeT, Aug. 10].

, Members are Reps. Carroll Reece (R-Tenn.),
chairman; Jesse P. Wolcott (R-Mich.); Angier
L. Goodwin (R-Mass.): Wayne L. Hays (D-
Ohio); Gracie B. Pfost (D-Idaho).
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WILL FCC RESTRICT SECONDARY
OUTLETS ON I-A, I-B CHANNELS?

Commission pushes for daytime skywave decision by separating case
from clear channel proceeding, broadening application freeze on
Class I-A and I-B channels, and denying WCKY protest on KSOX

modification.

Recognizing daytime skywave problem, however,

FCC puts KSOX back on daytime directional operation.

SPECULATION was evidenced in Washington
radio circles last week that FCC is considering
further restrictions upon secondary AM sta-
tions operating with more than 1 kw on Class
[-A and I-B clear channels because of daytime
skywave interference to the dominant outlets
on those channels.

Such restrictions would involve limitations
upon the power or directivity of the secondary
stations for the first 14 hours after sunrise and
the last 1% hours before sunset, it was indi-
cated, since daytime skywave interference is
most in evidence during these periods.

Such a policy, if proposed, might result in
modification of the assignments of some exist-
ing stations as well as affect the proposals of
a number of pending applicants, scores of
which (for daytime outlets) are “temporarily
frozen” because of the clear channel proceed-
ing.

The “professional guesses” were heard after
FCC on Tuesday announced orders to:

® Sever the six-year-old daytime skywave
case from the eight-year-old clear channel case
so that the Commission can reach a conclusion
as soon as possible on the daytime skywave
question.

® Extend the freeze on applications for day-
time-only stations on clear channels so as to
“temporarily” preclude action on applications
for full time stations proposing to operate with
different power daytime from that at night on
Class I channels. :

® Dismiss the protest of WCKY Cincinnati
against the modification of the permit of KSOX
Harlingen, Tex., which specifies non-directional
operation daytime, but revised the program
test authorization of KSOX so as to return the
station to directional operation daytime pend-
ing conclusion of the daytime skywave pro-
ceeding.

FCC acknowledged that the KSOX case pre-
cipitated its decision to pull the daytime sky-
wave problem out of the clear channel pro-
ceeding for prompt action.

Precipitates FCC Action

KSOX on Nov. 14, 1951, was granted modi-
fication of permit without hearing. The effect
was to change the conmstruction permit for
KSOX, which then specified unlimited hours
on 1530 kc using 50 kw until local sunset at
Cincinnati and 10 kw thereafter, with different
directional antenna patterns day and night, so
as to provide for nondirectional operation with
50 kw from local sunrise at Harlingen until
local sunset at Cincinnati.

Seven days after the modification grant,
KSOX filed for license and indicated the con-
struction was completed. On Nov. 28, FCC
authorized the station to commence program
tests pending license action.

WCKY protested the actions in a pleading
filed Dec. 3 of that year, charging that its
license as a Class I-B station had been illegally
modified because of daytime skywave interfer-
ence as based upon propagation curves and
evidence in the daytime skywave case. On
Dec. 4 a similar complaint was filed by another
Class I-B outlet on 1530 ke, KFBK Sactamento,
Calif. KFBK alleged daytime skywave inter-
ference not only to its normally protected sec-

ondary service area but also, during certain
periods of the year, to its 0.5 mv/m ground-
wave contour.

FCC last week ruled the KFBK complaint
will be heard when it considered the KSOX
license application.

The fact that FCC separated the daytime
skywave case from the clear channel proceeding
is seen by some to indicate that the Commission
will stick by repeated testimony before Congres-
sional committees that the clear channel de-
cision cannot be made until after the Senate
ratifies the 1950 North American Regional
Broadcasting Agreement. Daytime skywave
had been consolidated with clear channel for the
convenience of oral argument in January 1948
and joint decision since the cases are related.

Delays Are Compounded

Final decision on the closed record in these
cases subsequently was forstalled by Congres-
sional intervention, chiefly from the Senate
Interstate and Foreign Commerce committee’s
Sen. Edwin C. Johnson (D-Colo) as well as
by the 1950 NARBA negotiations. There is
a chicken-and-egg debate as to which came
first or was chiefly responsible. Just weeks
after the 1948 oral argument, Sen. Johnson
introduced his own bill to limit power on clear
channels and hearings were held.

The daytime skywave case itself was ordered
by FCC in mid-1947 after WCKY won its court
suit against a non-hearing grant to Patrick
Joseph Stanton for 10 kw daytime at Philadel-
phia on WCKY’s 1530 kc. The court stayed the
grant upon WCKY’s complaint of daytime sky-
wave interference, but the ruling hinged on
WCKY’s right to hearing before FCC on its
protest rather than on the interference question.
Mr. Stanton later was granted 1 kw daytime
on 1540 k¢, now WIMJ Philadelphia.

This initial court suit was followed by other
clear channel station suits against the daytime-
only authorization which FCC had begun to
issue following World War II

Since FCC's present rules and standards do
not recognize daytime skywave interference
per se, and because the WCKY-Stanton and
other court suits cast a cloud upon this omis-
sion, the Commission instituted the proceeding
to investigate the problem and construct a
policy.

Corisiderable testimony in the clear channel
and daytime skywave cases, according to those
who recall the proceedings, claimed that day-
time skywave interference was greatest the
first 30 minutes after sunrise and the last 30
minutes before sunset, with a gradation of effect
ranging through two hours at these periods.

They also recalled that testimony showed
that the daytime skywave interference increased
in greater proportion rather than direct ratio
as power is increased, the interference being
much more than 50 times greater at 50 kw
than at 1 kw, for example.

Another matter gives support to the belief
that FCC may increase restrictions on secondary
stations operating on clear chanrpels. It is the
proposed agreement with Canada announced
by FCC in April dealing with the assignment
of Class Il stations to clear channels of the
other country. The agreement proposes to limit
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the radiation of the secondary station on the
Class I-A channel of the other country so as to
reduce or eliminate daytime skywave interfer-
ence for 1%4 hours after sunrise and 1% hours
before sunset.

Nearly two dozen comments have been filed
with FCC on the U.S,-Canadian proposal, some
opposing the agreement on the ground that it
will set precedent for domestic policy on day-
time skywave. Clear Channel Broadcasting
Service, however, felt the proposed agreement
is “far more permissive than analysis of the
data developed in FCC Docket No. 8333 [day-
time skywave case] indicate an allocation rule
should be.”

On the other hand, the Assn. of Federal
Communication Consulting Engineers charged
that “bilateral agreement on matters affecting
allocations of frequencies upon which long
distance skywave interference occurs should not
precede the establishment of domestic stand-
ards.”

Should the Commission choose to incorporate
daytime skywave limitations in its rules, FCC
spokesmen last week indicated several means to
effect the restriction upon secondary stations
during the periods at sunrise and sunset. The
drastic policy would be to order no operation
during the periods, they said, but since this
would so severely cut back the hours of day-
time-only outlets it would not be practical.

Gradations of Power

Another method would be to permit com-
mencement and cessation of operation by means
of graduated power. A 10-kw daytimer would
start with 1 kw for a half-hour, for example,
then boost to 5 kw and later to 10 kw. Or, a
fulltime secondary station assigned 350 kw
day, 10 kw night, might use the night power
during the interim periods. Still another alter-
native would be directional operation.

One FCC representative acknowledged that
the restrictions, if found necessary, probably
would be applicable only to stations of power
greater than | kw. It was not known if such
a new policy would affect operating stations as
well as new applicants, but it was indicated that
in serious cases an existing station here or
there might be affected.

In extending its application freeze pending
outcome of the case, FCC amended, effective
immediately, footnote 10(b) to Sec. 1.371:

Pending conclusion of the proceeding in Docket
No. 8333 action will be withheld on all of the fol-
lowing tyi)jes of applications:

(a) Ap& cations whether by existing stations or
applicants for new stations proposing new day-
time or limited-time assignments on any of the
frequencies specified in 83.25 (a) and (b).

(b) Applications from existing daytime or lim-
ited-time stations presently assigned to a fre-
quency specified in £3.25 (a) and (b) proposing
an increase in the power of that assighment or
a change of antenna pattern resulting in an in-
crease radiation towards any Class I station.

(¢) Applications from existing daytime or lim-
ited-time stations presently assigned to a fre-
quency specified in 83.25 (a) and (b) proposing
a change in that assignment involving a substan-~
tial change in transmitter location.

(d) Applications either by existing stations or
applicants for new stations proposing unlimited
time Class II assignments on any of the fre-
quencies specified in Sections 3.25 (a) and (b)
which would operate differently in the daytime
gglm the operation proposed to be used night-

e,

The order explained that “further authoriza-
tion of such stations may render difficult the
proper formulation and effectuation of any new
rules which might be adopted as a result of this
proceeding, because such stations may incur
financial and contractual commitments in re-
liance on their extended daytime coverage
which would be a serious obstacle to their
reverting to an operation with a smaller daytime
service area, and may develop a listening
audience in the extended area which they serve
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ROWING

Yes, still grbwing

A NEW FISHER TANK PLANT
—August, 1951

A NEW BUICK JET PLANT
—January, 1953

A NEW TERNSTEDT PLANT
—Avugust, 1953

A NEW CHEVROLET PLANT
—September, 1954

Flint, Michigan, the world’s largest General Motors plant city is a BIG
market (287,000 population) and a RICH market {$325,184,000 retail
sales in 1952).* Because GM is still expanding operations in Flint, it's
a GROWING market, too! . . .. and that means MORE jobs—MORE
workers—MORE retail sales and MORE prospects for your sales message
over busy WFDF, FLINT'S FIRST STATION. To make your sales grow,
BUY WFDF, FIRST IN FLINT, the GROWING market.

* Sales Management
“Survey of Buying Power'' 1858

FLINT, MICHIGAN

FDF AFFILIATE

“Qur 31st Year in Flint"

Represented by the KATZ AGENCY

Associoted with: WOOD and WOOD-TV Grand Rapids
WFBM and WFBM-TV Indianapolis — WEOA Evansville
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which might be discommoded by any future
withdrawal of that service in the event that
Docket No. 8333 results in the adoption of rules
and regulations and standards of good engineer-
ing practice which would require such stations
to restrict their daytime coverage.”

The extension of the freeze now precludes
action on all applications for new secondary
assignments on Class I-A or [-B channels. FCC
has not made any fulltime grants on [-A chan-
nels since before World War II. No daytime
station grants have been made on I-A or I-B
channels since mid-1947.

In its opinion in the KSOX case, FCC ex-
plained “it would be entirely inappropriate for
the Commission in the context of a single li-
censing proceeding such as the present one to
render a decision adopting standards of pro-
tection concerning daytime skywave propaga-
tion. Such a decision would necessarily affect
the basic allocations policy of the Commission,
and thereby a great number of existing and
potential broadcast licensees.”

Without a ruling in Docket 8333, FCC said
it cannot be assumed that the exhibits in that
proceeding, upon which WCKY and KFBK
rely, “are sufficiently reliable or inclusive to
warrant their use as a basis for allocation policy.
Certainly, the existance of this evidence does
not supply any guide to the extent or type of
protection against daytime skywave interference,
if any, which the Commission should ultimately
afford by amendment of its rules and standards.”

FCC explained that although the pleadings
by WCKY “are not sufficient to show that it
possesses the requisite standing to challenge the
grant of the modification of construction permit,
nevertheless these pleadings have brought to our
attention for the first time the possible magni-
tude of the impact on existing stations of the
daytime operation of a full-time station, such
as KSOX as authorized by the modification of
construction permit.”

It was “in the light of this information™ that
FCC extended its application freeze to cover
applications for such operation. The Commis-
sion here noted that it “will proceed to decide
the daytime skywave proceeding with as much
dispatch as is practicable.”

AFCCE in its comments on the U.S.-Cana-
dian agreement proposal recalled that when
"FCC instituted the daytime skywave case in
1947, the industry was promised “prompt action
on the part of the Commission in order that it
might resume the processing of applications in
which questions of daytime skywave interference
were in issue.”

Observing that' this promise has yet to be
fulfilled, AFCCE said FCC “now almost six
years later proposes to compound its omission
through a bilateral proposal which was not in
issue in 1947 and upen which evidence was not
adduced. In fairness to the public and the in-
dustry, the Commission is under obligation to
premulgate standards for domestic allocations
prior to the establishment of international
standards.”

Color Test Extended

UPON request of NBC, the FCC last
week extended the special temporary
authority te the network for the trans-
mission of “non-standard color television .
signals” conforming to the specifications
approved by the National Television Sys-
tem Committee on July 21. The extension
is for the period Aug. 15 to Oct. 15 and
allows use of NBC's WNBT (TV) New
York on an experimental basis.
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CEDAR RAPIDS RECEIVES SECOND VHF;
FCC GRANTS 2 OTHER VHFs, 6 UHFs

Cedar Rapids TV Co. granted Ch. 9 as KCRG withdraws and its
licensee sells the AM station to the new grantee and acquires 30%
interest in the TV permittee. Other vhf grants are made at Steuben-
ville, Ohio, and San Juan, P. R., while uhf CPs are granted at Fresno,
Calif.; Jacksonville, Fla.; Evanston, Ill.; Boston; Worcester, Mass., and

Alientown, Pa.

SECOND vhf station for Cedar Rapids, [owa,
was authorized by FCC last week to Cedar
Rapids TV Co. for Ch. 9 as the competitive bid
of KCRG there was withdrawn.

Cedar Rapids TV has purchased KCRG for
$100,000, subject to FCC .approval, and the
KCRG licensee, the Gazette Co., acquired 30%
interest in the TV firm for $90,000, according
to the merger agreement submitted to the Com-
mission.

WMT-TV plans Ch. 2 commencement at
Cedar Rapids Sept. 27.

At Steubenville, Ohio, FCC approved vhf
Ch. 9 to WSTV there following withdrawal of
the mutually exclusive application of theatre
operator John R. QOsborne. Mr. Osborne and
his associates acquire option for 9% interest
in the TV venture for about $40,000.

In other new station grants, FCC authorized
uhf Ch. 53 at Fresno, Calif.,, to John Poole
Broadcasting Co. (The McMahan Co. withdrew);
uhf Ch. 30 at Jacksonville, Fla., to WOBS
(Dubal TV Co. withdrew); uhf Ch. 32 at Evans-
ton, T, to Northwestern TV Broadcasting
Corp., which is headed by Angus D. Pfaff, one-
third owner of WNMP Ewvanston; and uhf Ch.
44 at Boston to J. D. Wrather Jr., part owner
of KFMB-TV San Diego and KOTV (TV)
Tulsa (Massachusetts Teleradio Bestg. Corp.,
Medford, Mass., withdrew).

Final decisions were announced in three hear-
ing cases, resulting in grants for vhf Ch. 4 at
San Juan, P. R., to WAPA owner Jose Ramon
Quinones; uhf Ch. 20 at Worcester, Mass.,
to WAAB there, and uhf Ch. 39 at Allentown,
Pa,, to Queen City TV Co. All three were
survivor applicants in comparative hearings
from which competitive applicants withdrew.

Details of New TV Grants

Details of the new station grants:

Fresno. Calif.—John Poole Bestg. Co. granted
uhf Ch, 53; effective radiated power of 282 kw
visual and 145 kw aural; antenna height above
average terrain 340 ft.

Jacksonville. Fla.—Southern Radio & Equip-
ment Co. (WOBS) granted uhf Ch. 30; ERP
18.6 kw visual and 9.33 kw aural; antenna
height above average terrain 400 ft.

Evanston, Ill.—Northwestern TV Bestg. Corp.
granted uhf Ch. 32; ERP 24 kw visual and 12.9
kw aural; antenna height above average ter-
rain 160 ft.

Cedar Rapids, Iowa—Cedar Rapids TV Co.
granted vhf Ch. 9; ERP 33.1 kw visual and 16.6
kw aural; antenna height above average terrain
340 ft.

Boston. Mass.—J. D. Wrather Jr. granted yhf
Ch. 44; ERP 282 kw visual and 145 kw aural;
antenna height above average terrain 580 ft.

Worcester, Mass.—Wilson Enterprises Inc.
(WAAB) in final decision granted uhf Ch. 20;
ERP 181.5 kw visual and 92.8 kw aural; antenna
height above average terrain 825 ft.

Steubenville. Ohio—WSTV Inc. (WSTV)
granted vhf Ch. 9; ERP 229 kw visual and 115
kw aural; antenna height above average terrain
950 ft.

Allentown, Pa.—Queen City TY Co. in final
decision granted uhf Ch. 39; ERP 107 kw visual
and 54 kw aural; antenna height above average
terrain 350 ft.

San Juan, P, R. — Jose Ramon Quinones
(WAPA) granted vhf Ch. 4; ERP 565 kw vis-
ual and 33.9 kw aural; antenna height above
average terrain 221 ft.

The Commission approved modification of
the permit for Polan Industries’ WUTV (TV)
Youngstown, Ohio, on uhf Ch. 21 to increase
ERP to 219 kw visual and 115 kw aural. FCC
denied a protest by Valley TV Co. and dismissed
Valley’s tendered application for Ch. 21.

New Hearings Ordered

Two new comparative hearings were sched-
uled for Washington on Sept. 11. They are
the Madison, Wis.,, vhf Ch. 3 case and the
Montpelier, Vt., vhf Ch. 3 proceeding. Madison
contestants are WISC and Badger TV Co. At
Montpelier, contestants are WCAX and Colonial
TV Inc.

Hearing on the transfer of WGBI-TV Scran-
ton, Pa., uhf Ch. 22 permittee, was scheduled
for Sept. 21 in Washington. Scranton Broad-
casters Inc., licensee of WGBI, seeks to assign
the Ch. 22 permit to MCL Telecasting Corp.,
one-third owned by Scranton Broadcasters; one-
third by Mece Realty Co., controlled by the
Comerford theatre interests; and one-third by
Edward and Elizabeth Lynett. The Lynetts, as
co-partners, do business as the Scranton Times,
licensee of WQAN [BeT, July 13, June 29].

Oral argument before the Commission. en
banc was scheduled Aug. 31 on initial decisions
in two comparative TV proceedings, the Flint
vhf Ch. 12 case and the Portland-Vancouver uhf

Ch. 21 case.

In the Flint proceeding,

the initial rulin
favored the application of -

FDF Flint and pro-
posed to deny the competitive applications of
})g. ‘.;\.nB'\;xtterﬁeld Theatres Inc. aandp WJIR Detroit

T Flint,

The initial degision-in the Portland-Vancouver
case recommended a grant to KVAN Vancouver
and proposed denial of the competitive bid of
KGON Portland .

In 2 memorandum opinion and order, FCC
last week denied a petition by WEBC Duluth,
Minn., for amendment of its Superior, Wis.,
vhf Ch. 3 application to specify Ch. 6 and for
inclusion in the Ch. 6 case for Duluth-Superior.
WEBC, because of the hyphenated-city alloca-
tion, long has sought for the incorporation of
both the Chs. 3 and 6 cases into a single com-
parative proceeding. Other Ch. 3 applicant is
KDAL Duluth. :

The Commission granted the petition of
WDSM for completion of the Ch. 6 proceeding
in which it would become the surviving ap-
plicant. Its Ch. 6 competitor, Lakehead Tele-
casters, seeks dismissal of its bid. Lakehead is
part owned by the owners of former WREX,
which has been merged with WDSM, WREX
being deleted.

Solution to the Sec. 309 (c) protest suit by
WGRD Grand Rapids against the uhf Ch, 35
grant te Versluis Radio and TV Inc. at Muske-
gon appeared last week as the Commission ap-
proved Versluis' petition to directionalize its
antenna for greater radiation in the direction
of Muskegon. At the protest hearing in April,
WGRD charged that Verslius® WTVM aTv)
actually would not cover all of Muskegon with
the required signal [B®T, April 27]. WGRD's
protest contended WTVM actually would be a
Grand Rapids outlet.
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HEIGHT

COUNTS MOST!

WAVE-TV’s Far Higher Tower
Increases Area Coverage
By 85.5%!

Ld » » »
Seeing To Beliewing!
In television, Tower Height is of course far
more important than any other factor in “reach-

ing out” to fringe TV areas. Low Channel is
next most important, and Power is third.

WAVE-TV is now operating from
a new 600-foot tower, located on top
a 985-foot hill, giving an over-all
height of 1585 feet above sea level.
In addition, WAVE-TV is now
telecasting on Channel 3 (instead of
Channel 5), and with 100,000 watts
of radiated power, instead of 24,000,

100,000 watts af our new tower height
and lower channel is equivalent to 600,000
watts from our old downtown tower, on
Channel 5!

Check these engineering facts against actual

coverage results. Ask your local distributors

about WAVE-TV coverage, and about the great

WAVE-TV television market. It’s actually far

greater than the Louisville Trading Area itself!
now effectively reaches 85.59 more

LOUISVILLE’S
square miles than previously . . .

54.6% more people . . . 51.5%
e more Effective Buying Income —

gives you far greater coverage than -
i any other TV station in this area!

FIRST IN KENTUCKY
Affiliated with NBC, ABC, DUMONT
Free & Peters, Inc., Exclusive National Representatives

According to FCC curves, WAVE-TV
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in Chicago...WBBM is




ALL Tk

E TIM

WBBM cops all the laurels for listening, year

ARG
after year. And our laurels—like our audiences —are 7/ ( = ) \-—
Sy =
getting bigger as we go. Look at these: T ':#
2 i E ___'__..-'—' Y ﬂﬂ
SHARE OF AUDIENCE: WEBM:s share of the | J | 35;,25'@7 ©
Chicago radio audience is more than 50% bigger \M[ | 'E‘\ /ﬁ-"' "~ é‘i@
th l . 3 1 ]"|| rjl g ﬂ,@ g
an our nearest competitor’s...month after month! | Y1

QUARTER-HOUR WINS: WBBM is first in ! 4 y/
nearly six times as many quarter-hours as { =

|
our nearest competitor... month after month! U, ;
LOCALLY-PRODUCED DAILY SHOWS: AN \\
WBBM has 9 out of the top 190, 13 out of the top 15... ‘
month after month! \ t \:3
More significant, current ratings for WBBM- ._1&
produced programs are 53% higher than in 1947* '
(beforeTV). They’re also 15% higher than they were
two years ago*—and this during TV’s heyday!

- — _l : - .

Skowmanship does it. On WBBM you'll find
Chicago’s top personalities, backed by Chicago’s
largest production staff. This combination

produces the biggest shows, which draw the
biggest audiences, That’s why you’ll get the biggest
results on WBBM. For more information

just get in touch with CBS Radio Spot Sales or...

WBBM 50,000 v

Chicago’s SHOWMANSHIP Station

*Same period
Source: Pulse of Chicago
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SUBSCRIPTION TV PETITION LAUDED

Although pay-as-you-see TV's
prime advocate, Zenith, had
‘no comment’ on the petition of
four uhf stations which asked
FCC to hold hearings on sub-
scription TV, Telemeter and
Skiatron executives lauded the
proposal. FCC sources, how-
ever, believe little haste is
likely on Commission’s part in
holding hearings.

PETITION for early action on subscription
TV, filed last week with FCC by four uhf
TV grantees {B®T, Aug. 10], called forth com-
ments by two proponents of the fee system of
telecasting.

In statements to B®T last week, Paul Rai-
bourn, chairman of the board of International
Telemeter Corp. and chairman of the NARTB
committee on subscription TV, and Arthur
Levey, president of Skiatron Electronics &
Television Corp., lauded the move made by
the four permittees. '

Zenith Radio Corp., Chicago radio-TV
manufacturer which has been in the forefront
of the campaign for subscription TV, had no
comment to make on the action of the pros-
Paul V. Galvin,
president of Motorola Inc. and chairman of
the RETMA committee on subscription TV,
could not be reached for comment.

No Hurried Activity

Meanwhile, the petition had not sparked any
hurried activity at FCC. Understanding is that
with various other activities confronting the
Commission (like color TV), not much haste
could be expected in the near future. Because
of far-reaching legal and policy considerations,
it was pointed out by one FCC source, the
subject of subscription-TV would require a
“careful” study before the Commission would
move to the point of holding hearings.

Same considerations seem to prevail on
Capitol Hill regarding the bill (HR 6431) in-
troduced last month by Rep. Carl Hinshaw (R-
Calif.) to make subscription TV and theatre
TV common carrier services [B®T, July 27 et
seq.]. The bill was referred to the House
Interstate & Foreign Commerce Committee.
No plans have been made to hold hearings on
the bill at the present time.

The petition was filed by uhf TV grantees
WDHN New Brunswick, N. J. (New Bruns-
wick Home News), WIP-TV Philadelphia
(Gimbel’s), WELL-TV New Haven, Conn., and
Stamford-Norwalk Television Corp., Stamford,
Conn, It alluded to the potentially unprofit-
able telecast operations for uhf stations in or
near major cities already served with vhf sig-
nals, expressed the view that subscription tele-
vision might make the difference between black
and red ink and asked the Commission to move
quickly in holding a hearing on the Zenith
petition for the establishment of pay-as-you-
see TV. Zenith asked FCC to approve fee-TV
early in 1952.

Mr. Raibourn, who also is a Paramount
Pictures Inc. vice president, described the
latest petition as an “eloquent statement that
left little that could be added.” He declared
the move pointed up the problems facing many
TV station operators and said that in certain
situations subscription television would be a
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“great help.” Paramount Pictures owns 50%

of Telemeter.

More enthusiastic
petition was Mr. Levey.

“Approval of this application,” he said,
“would mean swift expansion of the television
and related industries. Communities through-
out the country would benefit from this open-
ing of new sources of income for TV stations,
the entertainment industries and educational
institutions. Better programs would result.
New stations would open, with many of them
being in areas where TV broadcasting is not
now available, or where it is held to a mini-
mum by economic factors.

“Public demands for subscription TV already
is high. At the recent public demonstrations
of Skiatron’s Subscriber-Vision in New York
City, 93.6% of those filling in questionnaires
stated they would be willing to pay nominal
fees for TV programs that would bring
Broadway hits, grand operas, first run motion
pictures, leading sports events,
courses and other outstanding programs into
their homes. Other surveys in various parts of
the country have shown similar demand for
better programs through subscription television.

“Skiatron is happy to know that broadcast-
ers now are recognizing not only the technical
ability of subscription TV, but also the eco-
nomic necessity of promoting and developing
the range of telecasting through use of this
system that would offer new and better choices
to TV set owners.”

in his supprot of the

Contract-Filing Revisions
Made Final by Commission

FCC made final last week its revision of reports
dealing with the filing of contracts by broad-
casters which relaxes many of the provisions
which have been in effect for many years [BeT,
Fane 15].

In the final report and order, the Commission
clarified provisions of Sec. 1.342 specifying doc-
uments, instruments and contracts relating to
ownership, management, operation and control
of stations required to be filed with the Com-
mission. Among other changes were the fol-
loewing: Report of bulk sales to the same spon-
sor will be required only where four hours are
involved, rather than two hours as previously;
only management contracts with persons other
than regular employes are required to be filed,
except where a share of profits or losses is in-
volved; all bylaws and amendments to a com-
pany’s charter must be filed. Clarified were
provisions regarding the filing of stock options
and proxies, network affiliation contracts and
correspondence and mortgage and loan agree-
ments.

KOB Argument Set

ORAL argument was scheduled for Sept. 17 by
FCC last week upon the initial decision to grant
KOB Albuquerque, N. M., an extension of its
special service authorization for 50 kw day, 25
kw night on 770 kc. The initial ruling was made
in March [B®T, March 30]. WABC New York
long has protested the KOB operation. FCC
said participants will be allowed to “address
themselves not only to the initial decision and
the exceptions filed thereto, but also to issues
raised by pleadings filed subsequent to issuance
of the initial decision relating to reopening of
the record.,”

educational

RESNICK, CBS FILE
'30-DAY’ OBJECTION

OBJECTIONS were filed last week by Wash-
ington attorney Leo Resnick and by CBS to
FCC's proposal to require publication of notices
of filing for TV channels, with a 30-day cut-
off for additional applications following pub-
lication [B®T, July 6]. At the same time, at the
request of the Federal Communication Bar
Assn., the FCC extended the deadline for com-
ments on the proposal to Sept. 15.

Mr. Resnick, a former FCC examiner, said
the proposal would impose an extra burden on
applicants that was not needed, now that the
Commission is ““fajrly” current in processing
applications. He referred to publicity given ap-
plications in the trade press and by press as-
sociations, and said he did not think notice of
filing was required. If the Commission felt it
was necessary to apprise local interests that a
bid has been made for a local TV channel, Mr.
Resnick suggested that the notice, without a
cutoff date, would be sufficient.

Takes Issve

He also took issue with the Commission pro-
posal if it were meant to prevent strike applica-
tions. “. . . A strike application can be filed with-
in 30 days just as readily as an application filed
in good faith; in fact . . . strike applications can
be prepared and filed in less time than applica-
tions filed in good faith,” he said.

Objecting to the cutoff provision, which would
bar any further applications after 30 days from
the date of publication of the notice, Mr. Res-
nick said that such a provision would bar quali-
fied applicants, since many hearings might not
be held for years and during that time “worthy
applicants may ‘come of age'.”

If the Commission wanted to establish a cut-
off date, Mr. Resnick suggested that the present
regulation—which forbids new filings after 30
days before the hearing date—be revised to
forbid additional applications less than 60 days
before hearing date.

CBS said that the Commission proposal
would “unduly cut off the right of persons to
file competing applications and the opportunity
of the Commission Lo select the best qualified
applicants and yet not achieve its primary pur-
poss.”

An applicant could “stake out a claim for a
channel” far in advance of the grant, thus ex-
clude others including more qualified appli-
cants, CBS said regarding the 30-day cutoff
proposal.

A revision of the proposal was suggested by
CBS in this wise: In the event no competing ap-
plications are filed during the 30-day period
following publication, the Commission may
grant, within two months following that 30-day
period, the original application without regard
to applications filed subsequent to such 30-day
period, or if the Commission cannot grant the
original application within 90 days of the pub-
lication date, then all competing applications
shall be considered with the original application.

KTXC, KFST Decisions

FINAL decision was issued last week granting
renewal of license of KTXC Big Spring, Tex.,
and setting aside Commission’s order revoking
construction permit of KFST Ft. Stockton, Tex.
The final decision supports the initial decision
rendered on July 30, 1952,

Consolidated hearing on KTXC renewal and
KFST revocation was originally called on the
alleged illegal transfer of KTXC.
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This 300 pound one man

{3 sales force covers Southern
California with the speed of light.

Stars helping him are song stylist

| Ginny Jackson, western warbler Carrot-top
' Anderson, and music master Eddie Baxter.
Jack McElroy sells to 53,000 TV homes each
day...and how he sells! Says TAPPAN STOVE
COMPANY: “Direct sales results were so definitely
felt that we extended our campaign from

13 weeks to 39.” SUNKIST extended a

2 week introductory campaign for their bottled

lemon juice to 13 weeks. Both of these extensions
were across the board! Other sponsors
have shown similar enthusiasm over sales!
Jack McElroy has the formula

to convert theory into solid

sales results for you, too!
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BROADCAST BUREAU HITS TAMPA BID

FCC’s Broadcast Bureau and the two unsuccessful applicants for
vhf Ch. 8 in Tampa-St. Petersburg say the hearing examiner’s rea-
sons for selecting WFLA as the best applicant for the channel were

unsound.

STIFF exceptions to the examiner’s initial de-
cision favoring WFLA-Tampa Tribune for
Tampa-St. Petersburg’s vhf Ch. 8 [BeT, July
20] were filed last week by competing appli-
cants WTSP-St. Petersburg Times (Nelson
Poynter) and Tampa Bay Area Telecasting
Corp. and the Broadcast Bureau of FCC.

At issue by all three of the objecting parties
were the reasons given by FCC Hearing Ex-
aminer Basil P. Cooper for proposing to grant
the WFLA application and to deny the other
two applications. All ask for oral argument.

WTSP termed the examiner's conclusions as
having been determined by “undue weight and
importance . . . to minor factors [while] ac-
cepted and long-standing precedents of the
Commission [were] ignored.”"

Tampa Bay declared that “the facts were
found by the Examiner (or not found) in such
a manner as to justify a denial of the applica-
tion of Tampa Bay through a preference for

. the Tribune Co., and not on an impartial, ob-

”

jective basis. .

The Broadcast Bureau objected to the initial
decision “because the grounds of preference
therein are based on insubstantial, immaterial
and unsupported differences among the appli-
cants.”

WTSP’s exception also chided the examiner
for not finding that WFLA is controlled by
“absentee” owners, and has no strong “in-
tegration” of local ownership with manage-
ment.

Tampa Bay stressed that one of the points
the examiner should have found in its favor
was that the other two applicants were owned
by newspapers and owned radio stations, while
it has no connection with any newspaper.

Broadcast Bureau called attention to the al-
leged failure of the examiner to consider the
question of absentee ownership versus local
ownership and integration, and also to diversi-
fication of ownership.

WFLA is 529% owned by David Tennant
Bryan, John Stewart Bryan Jr. and other mem-
bers of the Bryan family, 315 owned by James
A. Griffin Jr. and family, and 10% by Tampa
residents and 7% by non-Tampa residents. The
Bryans live in Richmond, Va., where they own
WRNL-Richmond Times-Dispatch and News
Leader, and in New York. The Griffins live in
Chicago.

Nelson Poynter and his wife own WTSP. Mr.
Poynter has given his employes an option to
purchase stock in the corporation which would
reduce his control to 60%, with E. Joseph
Kelly having 10%, and other employes up to
2% stock ownership.

Tampa Bay stockholders include a group of
New York advertising and radio-TV men and
a group of Tampa-St. Petersburg residents.
Among them are Robert A. James, Tampa
businessman; Hal James, vice president in
charge of radio-TV of the Ellington Co., New
York agency; John Trevor Adams Ir., former
manager of WIZ-TV (now WABC-TV) New
York; Harry W. Bennett Jr., Sherman & Mar-
quette vice president; John S. Houseknecht,
William Esty & Co., TV executive, and Robert
W. Evans, business associate of Robert A.
James in Tampa.
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WKMI-TV Returns CP to FCC;
TV Permits Dropped Total 11

WITH return by WKMI-TV Kalamazoo, Mich.,
to FCC last week of its construction permit for
uhf Ch. 36, a total of 11 post-thaw TV grantees
have given up their authorizations, chiefly for
economic reasons. WKMI-TV surrendered its
CP after the Commission questioned its delay
in construction (see story page 38).

The other permittees to give up their grants
were: KGKL-TV San Angelo, Tex., vhf Ch. 3;
WTVS (TV) Gadsden, Ala., uhf Ch. 21; KTVA
(TV) Austin, Tex., uhf Ch. 24; KMID-TV
Midland, Tex., vhf Ch. 2, Permian Basin TV
Co. (Ch. 2 subsequently has been reauthorized
to Midessa TV Co. under same call); WROV-
TV Roanoke, Va., uhf Ch. 27 (the only operat-
ing grantee to drop out); KRIO-TV McAllen,
Tex., uhf Ch. 20; KCTV (TV) Austin, Tex.,
uhf Ch. 18; WHHH-TV Warren, Ohio, uhf Ch.
67; WWOD-TV Lynchburg, Va., uhf I6;
KTVW (TV) Wichita Falls, Tex., uhf Ch. 22.

KWEM West Memphis, Ark., which holds
permit for move to Memphis, Tenn., fortnight
ago dismissed its application for uhf Ch. 46 at
Memphis. It was incorrectly reported that the
applicant had returned a permit for uhf Ch. 46
[BeT, Aug. 10]. KWEM gave up its applica-
tion because it was unable to find a site where
both AM and TV could be accommodated and
it did not wish to delay its AM change.

Meanwhile, another TV applicant has with-
drawn. KWSO Wasco, Calif., last week dis-
missed its application for uhf Ch. 33, the only
TV bid pending there.

Yorty ‘Pul.)licity ‘Astounds’
Republican Spokesman

A REPUBLICAN National Committee spokes-
man last week said he was “astounded” by the
publicity afforded to charges leveled by Rep.
Samuel W. Yorty (D-Calif.) a fortnight ago.
Rep. Yorty produced a TV script he said was
being offered to stations which he characterized
as “selling a bill of goods” to the American
public on administration-favored Air Force
cuts [BeT, Aug. 10].

The GOP spokesman said there was no secret
about the making of TV films for congressmen
to dub in their own comments. He said the
Republicans “have been making them right
along.”

Rep. Yorty said the Democrats ought to de-
mand equal time from TV stations using the
films. The Republican committee spokesman,
however, said he doubted the seriousness of
this demand because, he asked, “What is po-
litical?” Rather, he said, such films are carried
as public service. g

Hearing Set on WNDR
APPLICATION of WNDR-AM-FM Syracuse,
N. Y., for renewal of license has been scheduled
by the FCC for hearing Sept. 9 in Syracuse, to
determine the circumstances surrounding the
discontinuance of FM operation and possible
illegal transfer of control.

ZENITH SAYS FCC
IN ‘SHELL GAME’

Brief filed with U.S. Court of
Appeals in Washington by
Zenith Radio Corp. claims FCC
erred in ruling Zenith waived
its rights to a comparative
hearing on Chicago Ch. 2-

FCC is practicing “a shell game” regarding
Zenith Radio Corp.’s application for TV Ch. 2
in Chicago, the Chicago radio-TV manufac-
turer said last week in a brief filed with the
U. S. Court of Appeals in Washington.

Like the old carnival pitchman, the Commis-
sion has switched the pea under the shells and
claimed that Zenith has lost the game, the
Zenith brief averred.

Failed to Take Part

The brief was filed in connection with
Zenith’s appeal from an FCC ruling that Zenith
had waived its right to a comparative hearing
on Ch. 2 Chicago because it failed to participate
in the allocations proceedings and in the WBKB
(TV) Chicago renewal hearings (part of the
Paramount proceedings).

Zenith filed an application for Ch. 2 in 1948.
Because the final allocation order deleted Ch. 4
from Chicago, the Commission ordered WBKB
(now WBBM-TV) to move from that frequency
to Ch. 2. At the same time the Commission
by a 4 to 3 vote dismissed Zenith’s application
[B*T, April 14, et seq.).

Premise of Zenith’s argument is that the
Commission erred in finding that Zenith waived
its rights to a comparative hearing. The brief
relates the various moves Zenith made to pro-
tect its position. It also refers to the Lancaster
(Pa.) case, in which the Commission granted
WLAN Lancaster a comparative hearing with
WGAL-TV, an existing station which also was
forced to move from Ch. 4 to 8.

WLAN's Claim

WLAN claimed its pending application for
Ch. 8 required the Commission to give it a
comparative hearing. Pending the hearing, the
FCC gave WGAL-TV temporary authority to
operate on Ch. 8. This was fought by WLAN,
as prejudicial to its hearing status, but two
weeks ago the Court of Appeals upheld the
Commission’s action as the only “practical solu-
tion” to the problem of maintaining existing
service [BeT, Aug. 10].

Zenith also fought the FCC's grant for
WBBM-TV to move from Ch. 4 to 2 tempor-
arily pending the outcome of the court appeal
on the Zenith application dismissal. The court
ruled that the Commission had acted in the
best interests of all concerned [B®T, July 13).

Briefs by the FCC and CBS (which owns
WBBM-TV) are due Sept. 11.

WEOK-TV Extension

WEOK-TV Poughkeepsie, N. Y., uhf Ch. 27
grantee authorized Jast November, has beem
advised by FCC that its application for exten-
sion of completion date “cannot be granted at.
this time on the basis of current information.™
Mid-Hudson Broadcasters Inc., permittee, has
estimated that the station will begin operation:
in December of this year.

BROADCASTING ® TELECASTING




FL -5—."'.‘-.'-"--,_

- |

Bis

George M. Jolly, head of the Milium Division of Deering-Milliken & Co., tells how . . .
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‘“We helped sew up $500,000!”

A Kansas City coat manufacturer had
$500,000 in sales sewed up—except for
the linings! Buyers had flooded him
with re-orders for 12,000 Milium-
lined Fall coats. But the uncompleted
coats were hanging in the loft.

12,000 Milium linings had to catch
up with 12,000 coats—and fast, too.
We called in Air Express!

BROADCASTING ® TELECASTING

“As fast as the cloth was dyed and
finished in New England, it was rushed
to South Carolina and processed as
Milium insulated linings, then specded
to Kansas City. Every deadline was met
—and the deal was sewed up.

“Our customer’s 12,000 coats were
turned into a fast $500,000—thanks to
the speed and relabilicy of Air Express!

& AirFxpress

“We face frequent customer dead-
lines. We can't afford any air service
but the fastest — there’s too much at
stake. Yet in most of the weights and
distances we ship, Air Express rates
turn out to be lowest in the field !

It pays to express yourself clearly.
Say Air Express! Division of Railway
Express Agency.

O

GETS THERE FIRST via US Scheduled Airlines

August 17, 1953
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CARNEVAL APPEALS
COURT DECISION

The radio-TV writer contests
action of N. Y. Supreme Court
justice in setting aside a jury
verdict of $10,000 against
Campbell Soup for ‘appro-
priating’ his idea for ‘Double
or Nothing.’

A NOTICE of appeal has been filed in the Su-
preme Court of the State of New York from
a court decision holding that an idea for a radio
or television program cannot be protected
“without contractual protection or its equiv-
alent.”

The notice of appeal was entered by Law-
rence E. Brinn, New York attorney, on behalf
of radio-TV writer Charles Carneval against a
decision handed down by New York Supreme
Court Justice James M. B. McNally on June 30.
The decision set aside a jury verdict of $10,000
against the Campbell Soup Co. in a suit initiated
by Mr. Carneval.

Mr. Brinn told BeT last week that the appeal
itself will be filed within the next two weeks.
He expressed the hope that the appeal would
be considered during the September term of
the court.

The original action by Mr. Carneval, started
on Oct, 24, 1949, was for $457,000 and named
as defendants the William Morris Agency, Ward
Wheelock Co., and NBC, as well as Campbell
Soup. 1t charged that the defendants “.
appropriated to their own use, benefit and proﬁt
the combination of radio program ideas and
format known as ‘American Sweepstakes’ and
incorporated the same into a radio and tele-
vision show known as ‘Double or Nothing’
which' is sponsored by Campbell Soup.”

Action against all the defendants except
Campbell Soup was dismissed at the time the
case went to the jury. The jury verdict was
handed down on June 19. Justice McNally
declared:

In order for plaintiff to succeed as a matter
of law . . . he must prove independent creation
of a new, novel, unique idea or combination of
ideas reduced to concrete form, disclosed to the
alleged user in the course of a confidential re-
lationship; that is, he must have contractual
protection against disclosure, or its equivalent
as a matter of law on the unsolicited submission
of an idea or combination of ideas, disclosed
without a mutually acceptable confidential rela-
tionship existent at the moment of disclosure to
prevent a publi¢c dedication. . . .

Border TV Plea

ALVIN GEORGE FLANAGAN, San Diego,
Calif., radio-TV executive, has petitioned FCC
for prompt consideration and immediate grant
of his application to originate programs in San
Diege for XETV (TV) in nearby Tijuana,
Mexico.

Arguing that his applrcatlon proposes a defi-
nite service for the San Diego population and
affords “an excellent opportunity to exchange
entertainment and information which has a
beneficial effect on the culture of each of the
nations involved,” Mr. Flanagan requests FCC
to accord him the same streamlined hearing
procedure accorded TV applications in other
communities.
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ADA Calls for Hearing

On License Extension Bid

CALL for a public hearing on the FCC’s pro-
posal to extend TV licenses to three years—
same as for radio [BeT, July 27}—came last
week from the liberal Americans for Democrat-
ic Action. It urged that the public be heard
from before the license periods of TV stations
are changed. Fact that there will be no pro-
gram review during a three-year period was
cited by ADA as a reason for looking into the
change of license terms. Only other comment
so far—Sept. 1 is the deadline—was from
WAAM Baltimore General Manager Kenneth
Carter W"IO said that he was in favor of the
proposal.

Commission’s proposal last month- drew a
strong dissent from Comr. Frieda B. Hennock
who said that before the license period should
be extended the Commission should review the
program content of TV stations. In 1951 the
FCC announced that it was considering looking
into program standards of TV stations, but it
has never done anything along these lines.

.r

Otterman, World Radio Expert,
Retires From State Dept.

HARVEY B. OTTERMAN, associate chief of
the Telecommunications Policy- Staff, State
Dept., and international expert in communica-
tions and broadcasting, has retired from the de-
partment. He is living at Stony Brook, East
Orange Road, West Topsham, Vt.

Mr. Otterman was born at Allegheny, Pa.,
Sept. 17, 1889. He attended Allegheny High
Schocl and Carnegie Tech, and holds masters
degree in law and patent law from National U.
Law School. He is a member of the D. C. bar.

After joining the department in 1909;;_,@5 a
clerk at a yearly salary of $900, he rose to the
high telecommunications post as a career diplo-
mat. He has attended more than a dozen in-
ternational broadcast and communications
conferences in official capacities and frequently
was chairman of the U. S. delegation. He is
known throughout the world for his role in
resolving difficult problems at these confer-
ences.

Belknap Granted Extension

FCC last week granted a 60-day extension to
J. E. Belknap & Assoc., giving the community
TV organization until Sept. 24 to reply to ques-
tions the Commission raised regarding its pro-
posed operation [BeT, June 29). The Belknap
firm, which planned to establish a microwave
relay to bring TV programs from Memphis and
St. Louis TV stations to Osceola, Ark., and
Kennett, Mo., where it intends to feed them
to individual subscribers, asked for the 60-day
extension. The Commission asked the firm to
discuss such questions as (1) whether the.pro-
posed relay system should be common carrier,
(2) how rates should be handled, and (3) na-
ture of the property rights in program material
on the part of the originating TV stations and
community distributors.

TRINITY BROADCASTS
CASE BEFORE FCC

Legal ramifications must first
be taken in hand, it is indi-
cated. Complaints charge
Trinity with unavuthorized
broadcasts of games played in
clubs’ home parks.

FCC’s staff is considering both sides of the
dispute raging between the major league base-
ball clubs and Trinity Broadcasting Corp.
(KLIF Dallas, KLBS Houston), but it probably
will be some time before all of the legal rami-
fications can be worked out and Commission
action taken, it was indicated by FCC sources
last week.

The Brooklyn Dodgers and the New York
Yankees in June fited complaints with the Com-
mission which requested a show cause order for
termination by Trinity stations of their “re-
creation” of ball games played by the clubs
[BeT, June 22). The complaints charged the
stations with unauthorized broadcasting of
“purported” play-by-play descriptions of games
played in the home parks of various major
league clubs.

Trinity Replies

Several weeks ago, Trinity replied to the
complaints and asked their dismissal or denial,
contending they represented an attempt to abuse
the Commission's processes. Trinity alleged the
complaints are the big league clubs’ attempts
“to involve the Commission in a private con-
troversy,” coupled with their desire for the
Commission *‘to become their co-counsel in the
$12 million anti-trust suit now pending against
them.”

Gordon B. McLendon, executive director of
Trinity and principal announcer of the alleged
unauthorized re-creation of major league games,
formerly was associated with the defunct
Liberty Broadcasting System, which has a $12
million damage suit pending in U. S. District
Court charging restraint and monopoly on base-
ball breoadcasts [B®T, May 18]. The Dodgers
club is one of three big league clubs not
named in the LBS suit.

‘No Court Would Grant

Trinity charges that the clubs are carrying
their complaints to the FCC because they “are
only too well aware” that “no court would grant
them an injunction or damages and, in fact,
they have no legal or equitable rights.

“The reason they have singled out Trinity . . .
is because Trinity and Gorden McLendon have
led the fight in making available to the public
more—and not less—baseball broadcasts,” the
motion said in conclusion.

The clubs in their complaint to FCC had
charged that the Trinity stations, “without au-
thorization or consent,” had broadcast “pur-
ported” play-by-play descriptions of games
played in the home parks of various major
league clubs, giving the listening public the
impression they are authorized by the clubs and
are being made directly from the park where
the games are being played. ,

In its motion, Trinity said listeners are aware
that the broadcasts are re-created from informa-
tion transmitted by wire, and that listeners are
so informed by the announcer before and after
each broadcast,
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TELEVISION STATION
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Easton Publishing Co,
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lale proagalion tests reveal. . .

Throughout the entire market area, prelimi-
nary field tests prove conclusively — that
Du Mont has brought UHF to maturity!

LASTON, PA.

Serving the Market Areas of
Easton, Allentown and Bethlehem

100% (Poverage

of the area being served including portions of Western New
Jersey and communities deep in the valley region.

Vecse-"Free Pictures

in UHF's severest testing ground serving many communities
previously out of television’s reach.

High-Powen Custom-Budlt rfntenna

one of the most powerful UHF transmitters ever built,
coupled with an antenna tailored to this service area, pro-
vides a high-level constant signal over the entire metro-
politan area without sacrifice of fringe area coverage.

=D

An extract from the survey conducted by I
propagation experts reveals the amazing

performance of the Du Mont 5 KW UHF trans-

mitter in Easton . . .



from a preliminary
survey conducted by the

Du Mont Propagation Team
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1 100% COVERAGE metropolitan area in the U.S.
with a total population of
V////] RECEPTION DEPENDING 437,824, (Fromthe 1953
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/ The area coversed in this sur-

m URMBZSSITRIReT Al vey represents 90% of the

X 7 populotion of the area to be
served by the instaliation.

WGLV-TV

During the week of June 29, 1953, a preliminary survey was made
te determine the approximate coverage of the new Du Mont 5 KW
UHF transmitter installed at Easton, Pennsylvania. A large part
of the anticipated service area of WGLV-TV has not yet been ex-
plored, but the following facts have been determined based on
cur investigation covering 90% of the population to be served.

I. WGLV-TV will provide 100% noise-free coverage of the four
principle cities — Easton, Pa., Bethlehem, Pa., Allentown, Pa.,
and Phillipsburg, New Jersey.

2. In addition, the following smaller cities will be 100% covered:
Nazareth, Pa., Bungor, Pu., Pen Argyl, Pu., Wind Gap, Pa.,
Bath, Pa., Slatington, Pa., and Washington, N, J,

3. North and west from the station coverage will be virtually
100% as far as Blue Mountain.

4. Beyond Blue Mountain reception depends largely on local
terrain conditions.

The accompanying map illustrates coverage conditions determined
to date.

ROBERT P. WAKEMAN, Head
Propagation Department

Research Division

Allen B. Du Mont Laboratories, Inc.



WGLV-TV is now on the air — with the latest and most advanced UHF equip-
ment. Transmitting on Channel 57, WGLV-TV enjoys the finest dependability
and performance.

The Du Mont UHF transmitter incorporates the 5 KW klystron as final
amplifier. Through the use of this tube it will be possible for WGLV-TV to
increase power to meet future coverage requirements. At the same time, the
station will benefit by superior operating economies inherent in Du Mont
design.

Here is proof of Du Mont’s leadership in design, development and produc-
tion of television transmitting equipment.

). L. STACKHOUSE, RICHARD W. HUBBELL, NELSON S. RDUNSLEY, CHARLES R. THON,
President and General Manager, Assistant to Mr. Stackhouse, Station Manager, Chilef Engineer,
Easton Pubtishing Company, in charge of Radio and TV WGLV-TV and WEEX-FM WGLV.TV and WEEX-FM
Publishers of the Easton Express
and owners of

WGLV-TV and WEEX-FM

EASTON,

Serving the Market Areas of
Easton, Allentown and Bethlehem

Du Mont engineers William Cothron and
William Sayer check out the WGLV.TV
UHF transmitter with Charles Thon, chief
engineer of the Easton Station. Accessibil-
ity of the 5 KW klystron on a roll-out dolly
istypical of the operating and maintenance
ease of the transmitter.

e Combined visual and aural
exciter keep center frequency
stabilization constant.

® Single crystal controls both aural and
visual transmitters.

e High gain of klystron amplifier requires only
very low driving power.

@ Fixed cavities need not be replaced in the event of tube replacement.

@ Driver in Du Mont UHF transmitter is simple, low maintenance unit using few
tubes with ensuing operating economies.

e Clean, simple circuitry throughout transmitter design ensures quick, efficient main-
tenance and trouble-shooting.

o Klystron delivers longer, more dependable, full-power life than other final ampli-
fier tube designs.

MONT DELIVERS THE FINEST...IN TELEVISION TRANSMITTING EQUIPMENT



DU MONT
5 KW UHF-TV
TRANSMITTERS FEATURE
EIMAC KLYSTRONS

Only Eimac Klystrons provz'de all these
qualities for bigh power UHF-TV

® ECONOMY—low cost made possible
through mass production and operating
dependability.

LIGHT WEIGHT—weighing only 37 pounds
Eimac klystrons can be handled easily for
installation and maintenance.

VERSATILITY— three Eimac klystrons span
the entire spectrum, £70-890 mc.

EXTERNAL CIRCUITRY—superior elec-
trical and mechanical properties of ceramic
cavities allow convenient tuning without

physical distortion of tube.

RESERVE POWER - conservatively-rated
Eimac klystrons are designed to give long

life in television service.

EITEL-McCULLOUGH, INC.

S AN BRUNO, CALIFORNIA




KYA Libel Case Set
For Calif. Court Appeal

ARGUMENT will be heard Sept. 15 by Superior
Court in San Francisco on request of defend-
ants in the KYA San Francisco libel case for
a “judgment notwithstanding” verdict.

Judgment of §55,125 was awarded Fern
Bruner on Aug. 6 by a jury that found the
school teacher had been libeled during a broad-
cast on KYA. The jury awarded $25,000 puni-
tive damages against James Tarantino, KYA
commentator; $5,000 against H. G. Fernhead,
KYA general manager, and $25,000 against the
station [B®T, Aug. 10].

Fight Financial

Miss Bruner’s fight was financed by the Cali-
fornia Teachers Assn. after its ethics commis-
sion had cleared her of “Communist” charges
allegedly made by Mr. Tarantino, publisher of
a magazine which deals with Hollywood film
personalities, Mr. Tarantino faces trial next
month on a series of criminal indictments charg-
ing extortion. These are not related to the
KYA libel case.

Testimony failed to convince the jury that
the station and commentator had made an
effort to comply with request of Miss Bruner
and the teachers’ group for a retraction. Cali-
fornia law absolves & broadcast station from
liability if it can prove exercise of due care in
editing and censoring of scripts, with responsi-
bility then resting on the commentator.

Gardiner Johnson, attorney retained by the
association, voiced belief the verdict was the
first in which substantial damages were fixed
for radio slander involving false imputations of
communism.

Legion Attacks ‘Air Smears’

CHARGING that “vicious vocal propaganda
attacks over radio and television” are being
made on veterans and other groups fighting
communism and fellow-travelers, California
State American Legion convention at Long
Beach on Aug. 1 unanimously adopted a reso-
lution recommending a full-fledged state leg-
islative investigation of the “smear tactics.”
The resolution declared that the national wel-
fare is threatened by “this warfare being waged
by . .. ‘Sixth Column of the Air’ propagandists
in our midst.”

Writer Sues on Show ldea

A PLAGIARISM suit for $505,000 has been
filed in Santa Monica (Calif.} Superior Court
against CBS, N. W, Ayer & Son and Electric
Light & Power Companies by Hollywood writer
John W, Greene.

He charges CBS-TV's You Are There, spon-
sored until recently on alternating weeks by
the utilities companies, is based on a radio
program idea he co-created and submitted to
the network in 1947,

Mrs. Marie Duffy Dies

MRS. MARIE DUFFY, 54, widow of Capt.
Charles G. Duffy, USN, who was chief of the
NATO southern headquarters public informa-
tion division before his death last December,
died July 30 in Bethesda Naval Hospital. She
lived in Washington, D. €. She is survived by
two sons.

BROADCASTING ® TELECASTING

'Lighting’ Plan Denied

PROPOSAL of New York City to turn its
street lighting system on and off by means
of special signals from the city’s WNYC
has been turned down by FCC. The
Commission held that the plan “would
seriously hamper™ the Conelrad civil de-
fense system and make the street light-
ing system vulnerable to control or jam-
ming by saboteurs. New York hoped to
save substantial sums in annual operat-
ing expense by using WNYC to air spe-
cial signals which would activate elec-
tronic control devices on the street lights.

KWBR Power Boost Bid
Denied by Commission

APPLICATION of KWBR OQOakland, Calif., to
boost its daytime operating power from 1 kw to
5 kw, last week was denied by FCC on en-
gineering grounds, KWBR presently operates
on 1310 ke, with 1 kw unlimited.

KWBR requested FCC to waive its blanket
interference rules because a search of the area
indicated it was “impossible or impractical” to
locate the station in accordance with normal
Commission specifications. KWBR therefore
asked that it be permitted to maintain its present
transmitter site near the center of the northern
half of Oakland.

FCC Comments

In denying the application, FCC pointed out
there was no convincing testimony that the
search for a suitable site was “exhaustive and
diligently pursued” or the “other suitable sites
are not available.”

In reference to KWBR’s offer to correct cross
modulation interference, FCC concluded it
did not believe it would be feasible “for the
applicant to make satisfactory adjustments of
complaints.”

KWBR engineering witnesses, however, testi-
fied that the station could correct cross modula-
tion and blanket interference complaints from
listeners in the area.

FM Ch. 290 Change Proposed
By FCC for New York

PROPOSAL to delete Class B FM Ch. 290
from New York City and assign it to Bay
Shore, N. Y., has been made by FCC. Com-
ments are due Aug. 31. The channel switch
was requested by Great South Bay Broadcast-
ing Co., Ch. 290 applicant at Bay Shore, 38
miles from New York City.

New AM Conductivity Map

NEW ground conductivity map for AM radio,
prepared by FCC engineers with the assistance
of the National Bureau of Standards, is to be
included in Part 3 (standard broadcast) of the
rules of the Commission, according to a pro-
posed rules change announced recently. The
new map would replace Figure 3 of the AM
standards. New Sec. 3.36 also would be added
to the rules to govern the issuance of field test
authorizations. Comments are due Sept. 10.

= GOVERNMENT

FTC, AAAA, ANA Hold Parley;
More Compliance Is Purpose

MORE and greater compliance with the law
rather than a relaxing of the Federal Trade
Commission’s position on unlawful advertising

claims was described as his purpose by FTC -

Chairman Edward F. Howrey at a July 30
meeting of FTC staff officials with representa-
tives of Amcrican Assn. of Advertising Agen-
cies and Assn. of National Advertisers.

The FTC, AAAA and ANA representatives,
meeting for the third time, agreed on the prac-
ticality of forming a committee of advertising
men from the two associations to offer help
to the FTC where problems arise in the adver-
tising industry as a whole, but not in specific
cases involving individual companies, The
FTC said it would study the suggested com-
mittee project.

Chairman Howrey said he believed the FTC
should seek voluntary settlement of unlawful
advertising claims where possible in “fringe”
offenses, so it may *“concentrate on bringing
lo justice the willful and flagrant violators.”
The FTC said the group recognized a need
“for a better dissemination throughout the
industry of FTC decisions on advertising mat-
ters.”

Frederick R. Gamble, AAAA president, and
Paul B. West, ANA president, headed delega-
tions from the two advertising associations at
the meeting.

Parrish, Akerman to FTC

CHAIRMAN Edward F. Howrey of the Fed-
eral Trade Commission Friday announced FTC
appointment of Robert M. Parrish, St. Paul,

Minn., formerly of the National Production

Authority counsel staff, as executive director
of FTC, and Alex Akerman Jr., former Or-
lando, Fla., municipal judge and member of

the Florida Legislature, as secretary and direc- .

tor of FTC’s Bureau of Administration, They
will fill the dual vacancy created effective next
Friday by the resignation of D. C. Daniel as
FTC secretary and executive director.

Washburn to Aid Streibert

PRESIDENT EISENHOWER last week ap-
pointed Abbott Washburn as a special assistant
to Theodore C. Streibert, director of the U. S.
Information Agency and former MBS board
chairman. Mr. Washburn, of Minneapolis, who
is a deputy to C. D. Jackson, acting head of
the Psychological Sirategy Board, will be
liaison man between USIA and the White
House.

WWEZ Action Protested

REQUEST of WWEZ New Orleans for re-
moval of the educational reservation on vhf Ch.
8 there has met with local, state and national
opposition. WWEZ seeks Ch. 8 for commercial
use. The Joint Committee on Educational Tele-
vision, the Greater New Orleans Educational
Television Foundation and the Louisiana Special
Legislative Television Committee have filed
petitions with FCC protesting the WWEZ move,
They pointed out there is extensive local effort
to make use of the educational facility.
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WGLV (TV) TEST OFFERS
PROOF OF UHF QUALITY

Clear pictures transmitted 70 miles from Easton, Pa., to New York,
in demonstration of WGLVY’'s DuMont Labs-made, 5-kw, Klystron-
powered uhf transmitter, leads DuMont Labs’ Dr. Thomas Goldsmith
Jr. to declare uhf signals now are as strong, reliable and free from

interference as vhf.

DRAMATIC PROOF that uhf TV signals need
not be inferior to those in the vhf range was
offered Tuesday, when clear pictures of top
quality were received at the Empire State Bldg.
in New York from WGLYV (TV) Easton, Pa.,
telecast some 70 miles on uhf Ch. 57.

“Today, uhf reached maturity,” declared
Herbert E, Taylor Jr., manager of the television
transmitter division of Allen B. DuMont Labs,
which had arranged for the long-distance tele-
cast to demonstrate the virtues of WGLV's Du-
Mont 5-kw Klystron-powered uhf transmitter,
first installation of its kind, which was to begin
regular commercial operation Friday, when
WGLYV formally inaugurated its regular pro-
gram service.

Speaking from Easton, where he conducted a
televised tour of WGLV's transmission facili-
ties, Thomas T. Goldsmith Jr.,, DuMont direc-
tor of research, stated: *This new DuMont
transmitter definitely puts uhf broadcasting
and reception on a competitive par with the
longer established vhf stations. This transmit-
ter is more than a new piece of electronic equip-
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to advertisers, manufacturers of receivers and
converters, TV networks and the viewing pub-
lic.

“Advertisers,” he said, “will know that their
dollars spent for commercials and time are re-
sulting in sharp reproductions of their programs
and messages. Manufacturers will find a strong
demand for uhf receivers and converters. Tele-
vision networks will know that uhf affiliates
are strong and worthy affiliates. And most im-
portant, the American public in almost every
village and hamlet will eventually know good
television reception and from not one, but three
and four different stations.”

Describing the new DuMont 5-kw uhf trans-
mitter, Dr. Goldsmith noted that the output
power is developed in the 5-kw Eimac Klystron,
a “radical” new development in power tubes.
The WGLV transmitter contains two of these
tubes, metal and glass and ceramic cylinders
about five feet long. One amplifies the picture
signal, the other the sound signal, coming
from the program location, and the tubes am-
plify these signals to 5 kw. The 20-gain an-
tenna steps up this signal again to give an ef-
fective radiated power of 100 kw.

An additional advantage of this transmitter,

LONG
ISLAND

/

THIS sketch shows how WGLY (TV) Easton, Pa., on uhf Ch. 37, picks up network pro-
grams broadcast as vhf in New York and rebroadcasts them as uhf. Programs originate
at such studios as the DuMont Tele-Center, travel by cable to the Empire State Bidg. and
are broadcast as vhf and are picked up by vhf receivers wsing ‘'yagi’’ antennas at
Pattenburg, N. J., from where they are relayed by microwave equipment to WGLV’'s
471-ft. tower at Easton, fed to the station’s new DuMont 5-kw TV transmitter and

rebroadcast as uhf.

ment. It is the actuality of what the FCC en-
visioned when it made allocations for 1,436
new TV stations in these higher frequencies.”

Declaring that “for the first time a uhf TV
station is broadcasting a signal which is as
strong, as reliable and as free from interfer-
ence as are vhf signals,” Dr. Goldsmith stated
that from now on uhf will be of importance
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WGLYV was to start commercial programming last Friday.

DuMont engineers said, is the way it uses the
“cavities” or tuning units as a part of the trans-
mitter and entirely divorced from the tube.
This allows for much simpler transmitter de-
sign and operation, they explained, making the
job of tube-changing one that can be done
rapidly without interrupting TV service to
viewers.

Bouncing Baby TV Station

WESTERN UNION “Storkgrams” are
being sent to friends of WGVL-TV
Greenville, S. C., announcing the birth
of a new television station. The “Stork-
gram” says, “"Announcing new arrival:
Presented to Greenville, S. C., Aug. 1,
1953.
“Name—WGVL-TV.
“Weight—It's been a darn'd long one.
“Size—17 kw.
“Address—Ch. 23.
“Condition—Excellent.
time.
“Godparents—ABC, NBC and
DuMont.”

Look in any

Robert E. Wakeman, research engineer in
the DuMont wave propagation department,
reported that through the painstaking selection
of WGLV’s antenna site, atop Gaffney Hill
with the antenna 1,460 feet above sea level, and
the use of a 10-secant antenna which spreads
the signal evenly, the station has good coverage
throughout the whole Lehigh Valley, with
100% coverage in the Easton-Bethlehem-Allen-
town area.

This statement was backed up by Paul God-
ley, consulting radio engineer, who said that
a survey of the area made by his organization
showed the ability of “a well engineered uhf
station to saturate the region with sharp, ghost-
free pictures,” and that initial findings made
since WGLYV began test transmissions indicate
that this station greatly exceeds the 1,000 micro-
volts-per-meter signal strength required to de-
liver a noise-free signal. Comparisons of the
WGLYV signals with those of four vhf stations in
the New York City-Philadelphia area and two
other uhf stations in Pennsylvania showed
WGLYV laying down superior signals at all of
36 locations throughout the area, he said.

Mr. Godley said he believed an effective
radiated power of 100 kw would be enough to
provide thorough coverage of most markets and
if a station wanted more than the coverage that
power would provide the desire would be based
on economic reasons rather than engineering
ones. That is, he said, if a station wants more
coverage it will be because its management
believes it can sell this additional coverage to
national advertisers and for that reason only.

Perfect Marriage

Edward Berman, manager of new market de-
velopment, DuMont TV receiver division, called
the demonstration the “perfect marriage” of
transmitter transmission and receiver recep-
tion and said: “This scuttles the theory that uhf
won't work.” All manufacturers, he said, have
been holding distributor, dealer and service-
men meetings in and around Easton “because
what happens in Easton may well determine
the fate of uhf in the whole country.”

There are 126,000 homes in the Greater Le-
high Valley, Mr. Berman reported, with 97,000
of them, or 77%, now having TV. Some 15,
000 of these sets are already converted to
receive Ch. 57, meaning WGLV. Network pro-
grams from New York and Philadelphia will
be relayed to the station via'a microwave link
at Pattenburg, N. I, about 17 miles from Eas-
ton. WGLY will be affiliated with the DuMont
and ABC-TV networks.

The demenstration was concluded with a pro-
gram telecast by WABD (TV) New York, key
station of the DuMont Network, and received at
the Empire State Bldg. on three receivers via
three routes. One set received the WABD tele-
cast off the air from that station; the second set

BROADCASTING TELECASTING



for the
FINEST

in recorded
sound
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America’s leading phonograph record manufacturers use

0 oNE listens to recorded sound with a more critical ear
N than the professional recordists who make America’s finest
phonograph records. Here there can be ®o compromise with
quality,

That’s why it's significant that so many of them repeatedl
specify Audi(?tape angd Audiodiscs to meestl their most};xactin; Aunlo D Ev" Esl inc.
requirements. For example, it was found that 29 of the 30 444 MADISON AVE., NEW YORK 22, N. ¥
best selling records of 1952 were made from Audiodisc Export Dept.: 13 East 40th 51, New York 16; N. ¥
masters, And over 43% were first recorded on Audiotape SRRy ey
before being transferred to the master discs.

Remember - you get this same superlative sound by using
Audiotape and Audiodiscs in your recording work.

& The exclusive trade-mark of Columbin Long Playing Records — Reg. U.S. Pai. Of.

@ Trade Mark. Audiodiscs are manufactured in the U.5.A.
under exclusive license from PYRAL, S.A.R.L., Paris
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got its image off the line; the third received
the program from WGLV, which was picking
up and rebroadcasting the WABD signal. To
at least one observer, there was no apparent
difference in the three images.

Mr. Tayler concluded the session by stating
that it hadn't been easy for DuMont to hold
back in the uhf field until the company had

B LGN
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STATIONS

what it felt was the right equipment. *“Of
course, we lost some sales as a result,” he said,
“but we believe this equipment is right and that
waiting was worthwhile. I'm sure we're going to
do many millions of dollars worth of business in
the high power uhf transmitters in the next few
months, with much of it coming from uhf sta-
tions now on the air with low power.”
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DUMONT and WGLV (TV) executives see the result of the station’s transmission test with
DuMont’s 5 kw uhf transmitter. Standing by o receiver in New York’s Empire State Bldg.
are {I to r) Chris J. Witting, DuMont TV Network director; Richard Hubbell, WGLY’s
TV activities chief; Herbert E. Taylor, DuMont Tiransmitter Division manager; Edword
Berman, new market development manager, DuMeont Receiver Division; Jomes B. Tharpe,
Transmitter Division sales manager; J. L. Stackhouse, WGLY president and publisher of
the Easton Express; Robert Wokeman, propagation head, DuMont Research Division, and
Ted Bergmonn, network general manager.

Esau Resigns KTUL Post
To Give Time to KTVQ (TV)

JOHN ESAU, vice president and general mana-
ger of KTUL Tulsa and other Griffin radio-TV
interests, has resigned effective Sept. 1 to devote
full time to personal
enterprises, including
the new KTVQ
(TV) Oklahoma
City, granted in Feb-
ruary and scheduled
to take the air late
next month on Ch.
25.

The resignation
winds up a 17-year
tenure with KTUL
and the Griffin inter-
ests. In this period

Mr. Esau he developed the

first Tulsa exclusive

radio center at Boulder-on-the-Park where
KTUL studios are housed.

Mr. Esau, 43, has been in Tulsa since 1932
when he set up a display and advertising agency.
He became KTUL promotion manager in 1935
and was named vice president and general
manager in 1940. He will maintain his home
at 2811 S. Cincinnati St., Tulsa.

John T. Griffin, president of Griffin Grocery
Co. and head of the Griffin radio-TV interests,
voiced regret at Mr. Esau’s departure, crediting
him with winning the organization’s prominent
place in Southwest broadcasting. He cited
acquisition of KFPW Fort Smith, Ark., and
development of the new KATVY (TV) Little
Rock, soon to take the air, among Mr. Esau's
achievements.

Mr. Esau served from 1950-51 on the
NARTB board as director-at-large for medium
stations. .
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Post Race—Post Haste

WNBK (TV) Cleveland conducts its private
race against time each weekday to present a
film review of the feature horse race at
Randall Park to viewers of Tom' Manning’s
program, starting at 6:30 p.m. Immediately
after the race is photographed, the films are
processed at a laboratory in a specially-
equipped truck at the track and sped to the
station's studios more than 15 miles away.

Lamb Buys Bryant Corp.

EDWARD LAMB Enterprises Inc. has acquired
full ownership of C. L. Bryant Corp. of Cleve-
land, it was announced last week. Bryant
manufactures gas and oil furnaces, gas conver-
sion burners and incinerators. Payment was in
cash. Edward Lamb Enterprises is owned by
Edward Lamb of Toledo, who is publisher of
the Erie (Pa.) Dispatch-Herald and owner of
WMAC-TV Massillon-Canton, Ohio; WICU-
TV Erie and purchaser of the CP for WIVQ
(TV) Pittsburgh. He owns the radio outlets
WTOD WTRT (FM) Toledo, WHOO-AM-FM
Orlando, Fla., and WIKK Erie, Pa.

WOR-TYV Plan Adds ‘Hickok’

ADDITION of Wild Bill Hickok as the latest
ﬁ]m;d network program to be presented over
WOR-TV New York under the “Double Ex-
posure” plan has been announced [BeT, July
13]. The program started July 31 in the Sat-
urday, 5:30-6 p.m. spot. The Kellogg Co. spon-
sors Wild Bill Hickok through the Leo Burnett
Co.

WSAZ-TVY Rejects Ad
For “War of the Worlds’ Film

WSAZ-TV Huntington, W. Va., has rejected
advertising of the Paramount Pictures film,
“War of the Worlds,” as “unsuitable for home
entertainment.” The station acted on its own-
initiative and explained it is a subscriber to the
NARTB Television Code.

“We feel that a horror picture is one which
perhaps is best suited to theatre entertainment
where the viewer has a wide latitude of choice
as to whether he attends or not,” Lawrence H.
Rogers, WSAZ-TV vice president and general
manager, wrote Terry Turner, of General Tele-
radio Inc., replying to a request for schedules
on the advertising.

“I hasten to assure in advance that this is not
a categorical action with regard to the motion
picture industry,” Mr. Rogers wrote. “It has
only to do with the promotion material itself
and the general subject matter of the movie in
question. . . . There is no question that under
our standards of operation, the ‘War of the
Worlds’ is a motion picture which would be un-
acceptable for telecast on WSAZ-TV. We feel
that a horror picture of this calibre is one which
perhaps is best suited to theatre entertainment
where the viewer has a wide latitude of choice
as to whether he attends or not.

“To perform this show in the living rooms
of our coverage area we believe would be a dis-
tinct disservice to the community and the area;
thus we feel the same thing applies to lurid
advertisements of the picture itself. I cannot
impress upon you too strongly the distinction
between the rejection of the advertising of this
movie and our wholehearted acceptance of ad-
vertising of any other motion pictures of the
same calibre as our normal home entertainment.

“We believe that it is our duty under our
license to protect our viewers from spectacles
such as the ‘War of the Worlds.” We agree
wholeheartedly with the thought that they
should pay admission to see this in our neigh-
borhood movie theatres if they are of a mind
for this type of diversion.”

Murphy to KSTM-TV Post

PROGRAM director for KSTM-TV St. Louis
which expects to begin telecasting Sept. 27 on
uhf Ch. 36 as that
city’s first post-freeze
TV outlet, will be
Edward F. Murphy,
William E. Ware,
president, said last
week.

Mr. Ware said Mr.
Murphy has had
more than 19 years’
experience in radio
and TV, including
appearances on the

i : four major radio net-
Mr. Murphy works and program

and production posi-
tions with WGN-TV Chicago and WSYR Syra-
cuse.

John R. Speer of WKZO Dies

JOHN R. SPEER, 43, died Aug. 10 in Kalama-
zoo, Mich. A pioneer radio-TV showman, Mr.
Speer was head of programming of WKZO-AM-
TV that city. He also had held the position of
continuity chief at WGRD Grand Rapids,
Mich.

BROADCASTING ® TELECASTING



eeeThe Only Low-Band VHF Station
in Rich Central New York

”jyi-rychannel3

Write, Wire, Phone or Ask Headley-Reed NBC Affiliate in Central New York.
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Off Watch, Wins Watch

HARRY GUNTHER, conductor of the
Insomnia Club on KOMA Oklahoma
City, told listeners he would give a
Longine-Wittnauer watch to the writer
of the most interesting letter during that
particular week. Ship fireman Edward
J. Lewis listened and decided to write.
He won the watch when his letter ex-
plained that Mr. Lewis heard the pro-
gram during off-duty hours on a tiny five-
tube set aboard the Matson freighter
Hawaiian Forester, just out of Kahului,
Hawaii, 3,500 miles from Oklahoma
City.

YODER 1S SHIFTED
TO CLEVELAND POST

APPOINTMENT of Lloyd E. Yoder, general
manager of KNBC San Francisco, as general
manager of WTAM-AM-FM and WNBK (TV)
Cleveland was announced last week by Charles
R. Denny, vice president in charge of NBC’s
o & o division.

Repltacing Mr. Yoder at KNBC, Mr. Denny
added, will be George Greaves, who has been
serving as assistant general manager of the sta-
tion since August 1945. Both appointments
take effect immediately.

Succeeds Shea

In his new post, Mr. Yoder succeeds Hamil-
ton Shea, who recently was promoted to gen-
eral managership of WNBC-AM-FM and
WNBT (TV) New York. Mr. Yoder's respon-
sibility will be enlarged to include managing
an NBC television station as well as a radio
station.

Mr. Yoder joined NBC in 1927 as manager of
the Western Division press department. He was
appointed general manager of KNBC (then
KPO and KGO) in 1937 and was transferred
to Denver in 1939 as general manager of KOA,
then an NBC o & o station. He returned to
KNBC as general manager in 1951.

Mr. Greaves has been with KNBC more than
25 years, having joined the station in 1928
as a member of the engineering staff,. He was
designated chief engineer in 1942 and assistant
general manager in 1945.

Poole Gets 50-Yr. USFS Lease

For Mt. Wilson Transmission

FIRST 50-year lease ever granted any station
by the U.S. Forest Service was awarded John
Poole Broadcasting System for its transmission
center on Mt. Wilson. The center houses three
stations: KPIK-TV Los Angeles, KEHT (TV)
and KFWB-FM Hollywood.

The Forest Service previously granted only
one year permits to stations for lands under its
control, but Congress last year authorized long-
term leases.

WKLO-TV Names Taylor

WKLO-TV Louisville, slated to go on air in
September, has appointed Q. L. Taylor Co.,
N. Y., as representative. Station, on uhf Ch. 21,
is affiliated with ABC and DuMont. Joe Eaton
is general manager.
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STATIONS

THREE NEW TV MARKETS OPEN;
WTVI FIRST UHF IN ST. LOUIS AREA

Four stations due to be in operation today (Monday) comprise opera-

tions in Easton, Wichita, Austin, and Belleville.

nation’s television outlets to 212,

THREE former non-television markets and one
former single-station TV market were to be
available to television advertisers today (Mon-
day).

A single-station market, now opened to a
second TV outlet in the area, is St. Louis,
ranked as the U. S.’s ninth largest market by
J. Walter Thompson Co.

WTVI (TV) Belleville, Ill., across the river
from St. Louis, went on the air Aug. 10. As-
signed uhf Ch. 54, it is the area’s first uhf sta-
tion to begin operating, according to John Hy-
att, WTVI’s vice president.

The other new stations, which were to have
gone on the air over the past weekend and
today, are WGLV (TV) Easton, Pa., uhf Ch.
57; KEDD (TV) Wichita, Kan., uhf Ch. 16,
and KMMT (TV) Austin, Minn., vhf Ch. 6.
Only KMMT has an AM affiliate (KAUS Aus-
tin}; the other three stations are TV-only op-
erations.

The population of the newly opened markets,
plus St. Louis where KSD-TV has operated
since 1947; is nearly two million. Retail sales
in the four markets, figured on a trading area
basis, amount to more than $950 million.

KEDD Wichita serves the largest city in

They bring the

Kansas—a population of 168,279, according
to the 1950 census. Sedgwick County, which
KEDD is expected to cover, had a 1950 popula-
tion of 222,290,

Retail sales in this previously non-television
market amounted to $301.4 million for Wichita
and $337 mililon for Sedgwick County, accord-
ing to Sales Management's 1953 estimates.

WGLV is the first TV outlet in Easton and
the second in Northampton County (WLEV-TV
Bethlehem started on uhf Ch. 51 last April).
WGLYV officials say the station will reach well
beyond the boundaries of Northhampton County
(see story page 76), where the population totals
185,243 (Easton's 1950 population was 35,632).

Easton’s retail sales exceed $75.6 million an-
nually, says Sales Management, while those in
Northampton County are over $214.5 million
annually.

KMMT, which is to go commercial today,
is the first TV station in Minnesota's seventh
largest market; the 1950 census gave Austin a
population of 23,100 and Mower County, in
which it is located, 42,277. Retail sales in
Austin, Sales Management figures indicate, are
over $36 million annually; in Mower County
they're more than $50 million.

Retail sales in the three new areas open to

at a luncheon held in the station’s new $500,000 TV studios.

- . - ) F‘ll.:‘
LIBERACE came to Denver for a piano concert and was honored guest of KBTV {TV) there

Sharing the head table

are {I to r} George Liberace, brother and fellow-performer of the piano artist; Jerry Lee,
KBTV commercial manager; Liberace; Joe Herold, KBTV station manager; Clint Bowman,
president, Bowman Biscuit Co. {which sponsors Liberace in Texas), and W. D. Pyle, KBTY

president,

In foreground is Bill Prescott, account executive, Ball & Davidson, Advertising.

WGEM-TV Completes Tower

WGEM-TV Quincy, 111, has completed its 600-
foot tower and WGEM General Manager Joe
Bonansinga states its 75-foot antenna will be
hoisted into place to make the structure a total
675 feet. The station’s announced target date
is Sept. 1.

New Studios for WHYN

CONSTRUCTION of new radio and TV stud-
ies for WHYN-AM-FM-TV Springfield-Holy-
oke, Mass., will begin about Sept. I, a station
spokesman has reported. The new location will
provide facilities for live audience participation
programming for TV, new radic studios and en-
larged modern business offices.
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AMERICAN AIRLINES CONTRIBUTIONS TO THE DEVELOPMENT OF AIR TRANSPORTATION .

FULL-FEATHERING Propellers Puf Greater Surety Out Front”

American took a big step forward in
passenger safety in 1937, when, on
its DC-3 Flagships, it began to use
full-feathering propellers that had
been designed and built by the Ham-
ilton Standard Propeller Company in
conjunction with American Airlines.

Until then, propellers had just two
pitches—one to use for take-off, the
other for cruising. The new propeller

BROADCASTING ® TELECASTING

could be “feathered”—its blades
turned so that only the edges faced
the airstream —in case of engine
failure.

With these full-feathering propel-
lers, the drag of a dead engine could
be minimized. And the fact that the
propeller remained stationary in-
stead of turning, further reduced the
risk of motor vibration and increased

passenger safety. Thus it is not sur-
prising that full-feathering propellers
with automatic controls are now
standard equipment the world over
for commercial aircraft.

The introduction of the full-feath-
ering propeller is only one of many
milestones in the history of air trans-
portation that have been inaugurated
by American Airlines.

AMERICAN AIRLINES

CAmereeas ,ﬁeaa’éng Airlene
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STATIONS

Retail sales in the three new areas open to
video timebuyers for the first time are over
$601 million annually, for a population of
nearly a half-million people.

With KMMT on the air, the total number
of commercially operating TV stations in the
U. S. and territories is 212. KUHT (TV)
Houston, the nation’s only noncommercial edu-
cational outlet that is programming, raises
the total to 213.

Vhf outlets now total 160; post-thaw vhf,
53; uhf (all post-thaw), 51; commercial post-
thaw (total), 104.

WTVI is operating with an effective radiated
power of 20,7 kw. [ts studio-transmitter loca-
tion, 6%2 miles from downtown St. Louis, is
atop Illinois Bluffs, said to be the highest point
in the area,

More than a half million dollars in busi-
ness was signed by the WTVI sales staff before
the outlet began telecasting, according to a
station spokesman. He also said it is estimated
that 100,000 sets in the St. Louis area are
equipped to receive uhf Ch. 54.

Technicians from the Philco Corp., who
have been measuring the signal strength of

e v
#

! ] )
TRl &
w4 % ; 3
- e
T Wt N
e TR W T 8

[0 e i
HAWAIIAN Bro

: AR
adcasting System executives

will start commercial programming Aug. 30.
Mr. Barrett said a “comprehensive survey of
distributors and dealers plus the RETMA
figures through May 29 shows there is a total
of 6,154 sets in the KRBC-TV area.”

Dr. Adolph A. Suppan, director, extension
program, Wisconsin State College, Milwaukee,
reported last week that 16% of all those called
in the current set survey say they will be able
to receive WCAN-TV on uhf Ch, 25. There
are 46% who intend to convert within 90 days,
Dr. Suppan said. He said these figures indicate
that there are about 70,000 uhf-equipped sets
in the area and 192,000 additional sets ready for
uhf within three months. :

H. Moody McElveen Jr., manager of WNOK-
TV Columbia, 8. C., assigned uhf Ch. 67, said
the first Andrew Corp. copper clad wave guide
was installed last week. He asserted transmis-
sion line loss with the new Andrew wave guide
is 7% %, “which is far less than the line loss
resulting from the usual coaxial cable system.”

The station’s DuMont antenna also was in-
stalled last week. Mr. McElveen said com-
ponent parts of a 5 kw DuMont Klystron trans-
mitter are being shipped now and that testing
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ground for the new $100,000

breaking

KGMB-AM-TV Honolulu Radio-TV Center, to be located adjacent to the present KGMB

building and which will house a 5,400 sq.-ft. TV studio, are (I to r) Dan Hunter, chief engi-

neer; J. Howard Worrall, president; Wayne Kearl, assistant general manager, and Akiyoshi
Hayashida, head of KGMB's Japanese Dept.

WGLV with a mobile laboratory, report that
the uhf Ch. 57 station is covering the Easton
area with a signal varying from 3,800 micro-
volts to 45,000 microvolts. Uhf signals of 550
microvolts and over are completely snow-free,
they said. The technicians found “no dead
spots” in the Easton-Phillipsburg, Allentown
and Bethlehem areas. According to them, the
WGLYV signal in downtown Easton was 1,000
times stronger than the nearest uhf station and
100 times stronger than the best vhf signal
from Philadelphia stations.

Harold G. Cowgill, general manager of
WTVP (TV) Decatur, Ill., began testing on uhf
Ch. 17 Aug. 10. By late last week, the date
for commercial operation had not b2en estab-
lished definitely, but it was believed by station
officials that regular programming would begin
early this week—perhaps today or tomorrow.
The ERP is 17.1 kw.

Arden Braddock, for KFAZ-TV Monroe,
La., said testing began Aug. 11 over uhf Ch. 43.
An Aug. 24 commencement for commercial
programming is contemplated.

Pittsburgh’s second uhf station, WENS (TV}
on uhf Ch, 16, plans its commercial debut
Aug. 23. WKIF-TV, uhf Ch, 53, started a
fortnight ago [B®T, Aug. 31.

Howard Barrett, general manager of KRBC-
TV Abilene, Tex., vhf Ch. 9, expects the sta-
tion will go on test pattern early this week and
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should begin late this month.. Commercial
operation is slated for Sept. 1, he said.

William M. Morrow, commercial manager of
KTVE (TV) Longview, Tex., advises that
studios are nearly completed and installation
of equipment has begun. He said KTVE will
go on the air with full power Sept. 20,

Hecht S. Lackey, president-general managar
of WEHT (TV) Henderson, Ky., uhf Ch. 50,
says the outlet, which plans an Oct. 1 debut,
will be a CBS-TV affiliate. He claims the
station will cover a population of 362,000 with
retail sales of more than $338 million.

® Here are the grantees which contemplate
starting within the next 30 days. The informa-
tion is provided by the station executives, the
national representatives and the networks.

ARIZONA
KIVA-TV Yuma, vhf Ch. 11, August.

CALIFORNIA

KHSL-TV Chico, vhf Ch. 12 (CBS-TV), rep-
resented by W. 8. Grant Co.,, Sept. 1.

KIEM-TV Eureka, vhf Ch. 3 (ABC-TV, CBS-
TV, DuMont and NBC-TV), represented by
Blair TV, Sept. 1.

KETH (TV) Los Angeles, uhf Ch. 28, non-
commercial educational, August (now on test
pattern).

KMBY-TV Monterey, vhf Ch. 8 (CBS-TV),
represented by George P, Hollingbery Co., Sept.

1 (share fime with KXSBW-TV Salinas).
KSBW-TV Salinas, vhf Ch. 8 (CBS-TV and
NBC-TV), represented by George P. Holling-
bery Co., Sept. 1 (sharé time with KMBY-TV
Monterey).
KICU (TV) Salinas, uhf Ch. 28, Sept. 1.
KFSD-TV San Diego, vhf Ch. 10 (NBC-TV),
represented by The Katz Agency, Sept. 1.

COLORADO
KRDO-TV Colorade Springs,” vhf Ch. 13

(NBC-TV), represented by. Joseph Hershey
MeGillvra Inc., late August.

CONNECTICUT

WATR-TV Waterbury, uhf Ch. 53 (ABC-TV
and DuMont), represented by the William G.
Rambeau Co., Sept. 15 (test pattern started
Aug. 8).

FLORIDA

WJIDM (TV) Panama City, vhf Ch. 7 (CBS-
TV), represented by George P. Hollingbery Co,,
September.

WEAR-TV Pensacola, vhf Ch. 3 (CBS-TV),
represented by George P. Hollingbery Co,,
Sept. 1.

WPFA (TV) Pensacola, uvhf Ch. 1B, repre-
sented by Adam Young TV Ine.,, Aug. 30,

WIRK-TV West Palm Beach, uhf Ch. 21,
Sept. 1.

GEORGIA
WETV (TV) Macon, uhf Ch. 47 (ABC-TV and
NBC-TV), represented by Headley-Reed TV
Inc., Aug. 22 (test pattern started July 25).

ILLINOIS

WTVI (TV) Belleville, uhf Ch. b4 (Du-
Mont), represented by Weed TV, Aug. 10.

WCIA (TV) Champaign, vhf Ch. 3, repre-
sented by George P. Hollingbery Co., Sept. 1.

WTVP (TV) Decatur, vhf Ch. 17 (ABC-TV
and DuMont), represented by George W. Clark
Ine., Aug, 18.

WTVH (TV) Peoria, uhf Ch. 19, represented
by Edward Petry & Co. (TV Div.), Sept. 1.

WGEM-TV Quincy, uhf Ch. 10 {ABC-TV and
NBC-TV), September.

WICS (TV) Springfield, uhf Ch. 20, repre-
sented by Adam Young TV Ine., Oct. 1.

IOWA

KQTV (TV) Fort Dodge, uhf Ch. 21, repre-
sented by John E. Pearson TV Ine., Oct. 1.

KANSAS
KEDD (TV) Wichita, vhf Ch. 16 (ABC-TV
and NBC-TV), represented by Edward Petry
& Co. (TV Div.), Aug. 156 (granted STA).

KENTUCKY

WEKLO-TV Louisville, uvhf Ch. 21 (ABC-TV
and DuMont), represented by 0. L. Taylor Co,,
September.

LOUISIANA

KTAG (TV) Lake Charles, uhf Ch. 25, repre-
sented by Adam Young TV Ine., Aug, 30,
Sept. 15.

KFAZ-TV Monroe, uhf Ch. 43, represented
by Headley-Reed TV Inc., Aug. 24 (test pattern
started Aug. 11).

KNOE-TV Monroe, vhf Ch. 8 (ABC-TV, CBS-
TV and DuMont), represented by H-R Televi-
sion, Sept. 1b.

MAINE

WPMT (TV) Portland, uhf Ch. 583 (ABC-TV,
CBS-TV, DuMont and NBC-TV), represented by
Everett-McKinney, Aug. 30.

MICHIGAN

WBCK-TV Battle Creek, uhf Ch. 58, repre-

sented by Headley-Reed TV Inc., Sept. 15.
MINNESOTA

KMMT (TV) Austin, vhf Ch. 6 (ABC-TV,
CBS-TV and DuMont), represented by John E.
Pearson TV Inc., Aug. 17 (test pattern started
July 27).

MISSISSIPPI

WCOC-TV Meridian, uhf Ch. 30, Sept. 1.
WTOK-TV Meridian, vhf Ch. 11 (ABC-TV,
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He built a
$100,000 business
with a$l bill

1. George Sevelle, at 26, had been a wait-
er, window dresser, candymaker and race
driver’s mechanic. In spare moments, he
dabbled in home chemistry. Through this
hobby he developed a paint cleaner and
preserver. In1939, he brought his product
to Union Oil.

2.5evelle demonstrated how it could be
used to ‘‘launder’’ our service stations
with better results and for less money
than we had been spending. Naturally we
were interested in improving station ap-
pearance at less cost. So Sevelle tock on
the job of cleaning several Union Oil sta-
tions on a regular schedule. He was in
business for himself.

3. The sole drawback was that Sevelle
had no truck to haul his equipment from
station to station. His capital consisted
of a single dollar. So Union Oil agreed to
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lease him one truck. He did such a good
job that his contract was soon expanded
to cover 150 stations.

4. 10day Sevelle is almost an institution.
He contracts for the cleaning of all
Union Oil stations in 7 western states.
He operates a fleet of trucks and several
house trailers where his crews live in
comfort. On top of running a $100,000-a-
year business, he’s a Southern California
community leader, an active member of
five local organizations.

5. This story is important, we think, for
several reasons. First, it's a real rebuttal
to the defeatists who say there's no op-
portunity left in the U. S. A, for a go-
getter who'd like to be his own boss. We
say (and Sevelle seconds us) that there's
ample room for the ambitious to spread
their wings.

6. sevelle’s success also points up some-
thing many people don’t realize —the
relationship between big and small busi-
ness in every field of industry is healthy
and helpful. Each is dependent on the
other. So as Union Oil grows, it helps
other enterprises grow, too. After all,
any company keeps on growing only as
long as it pleases people.

UNION OIL COMPANY

OF CALIFORNIA
INCORPORATED |N. CALIFORN!A, DCTOBER 17, 1690

This series, sponsored by the people of
Union Oil Company, is dedicated to a
discussion of how and why American
business functions. We hope you'll feel
free to send in any suggestions or crit-
tcisms you have to offer. Wiite: The
President, Union Oil Company, Union
Oil Bldg., Los Angeles 17, California.

Manufacturers of Royal Triten, the amazing purple motor oil
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CBS-TV and DuMont), represented by Headley-
Reed TV Inc., Sept. 27.

MISSOURI

KFEQ-TV St. Joseph, vhf Ch. 2 (CBS-TV
and DuMont), represented by Headley-Reed
TV Inc., early September.

KCMO-TV Kansas City, vhf Ch. 5 (ABC-TV),
represented by The Katz Ageney, Sept. 27.

MONTANA

KQPR-TV Butte, vhf{ Ch. 4 (ABC-TV),
George P. Hollingbery Co., August (granted
STA).

KXLF-TV Butte, vhf Ch. 6, represented
by the Walker Representation Co., Oct. 15.

NEW YORK

WBUF-TV Buffalo, uhf Ch. 17 (ABC-TV and
DuMont), represented by H-R Television,
August 20,

NORTH CAROLINA

WAYS-TV Charlotte, uhf Ch. 36, represented
by The Bolling Co., Sept. 1.

W COG-TV Greensboro, uhf Ch. 57 (CBS-TV),
Sept. 1.

WNCT-TV Greenville, vhf Ch. 9 (CBS-TV),
represented by John E. Pearson TV Ine., Sept. 1.

OHIO

WICA-TV Ashtabula, uhf Ch. 15, represented
by Gill-Perna Ine. Aug. 15.

WIFE (TV) Dayton, uhf Ch. 22, represented
by Headley-Reed TV Inec., Fall '63.

WUTV (TV) Youngstown, uhf Ch. 21, August.

PENNSYLVANIA

WGLV (TV) Easton, uhf Ch. 57 (ABC-TV
and DuMont), represented by Headley-Reed
TV Ine., Aug. 14 (test pattern started June 26).

WENS (TV) Pittsburgh, uhf Ch. 16 (ABC-
TV and CBS-TV), represented by Edward Petry
& Co. (TV Div.), Aug. 23.

WILK-TV Wilkes-Barre, uhf Ch. 34 (ABC-
TV and DuMont), represented by Avery-Knodel
Inc., Sept. 15.

SOUTH CAROLINA

WNOK-TV Columbia, uhf Ch. 67 (CBS-TV
and DuMont), represented by Paul Raymer Co.,
Sept. 1.

TENNESSEE

WJIHL-TV Johnson City, vhf Ch. 11, repre-
sented by John E. Pearson TV Inc., September.

WHBQ-TV Memphis, vhf Ch. 18, represented
by Blair TV, Sept. 15.

TEXAS

KRBC-TV Abilene, vhf Ch. 9, represented by
John E. Pearson TV Inec., Aug. 30.

KNUZ-TV Houston, uhf Ch. 39, represented
by Forjoe TV Inc., Sept. 15.

KTVE (TV) Longview, uhf Ch. 32, repre-
sented by Forjoe TV Inc., Sept. 20.

KCMC-TV Texarkana, vhf Ch. 6 (ABC-TV,
CBS-TV and DuMont), represented by O. L.
Taylor Co., Sept. 1.

KETX (TV) Tyler, Tex., uhf Ch. 19, repre-
sented by Headley-Reed TV, Aug. 30 (granted
STA).

KANG-TV Waco, uhf Ch. 34 (ABC-TV), rep-
resented by John E. Pearson TV Inc,, Sept. 15.

VIRGINIA

WCHV-TV Charlottesville, uhf Ch. 64, repre-
sented by The Walker Representation Co.,
Sept. 1.

WVEC-TV Hampton, uhf Ch. 15 (NBC-TV),
represented by the William Rambeau Co.,
Sept. 19 (test pattern due Aug. 15).

WSVA-TV Harrisonburg, vhf Ch. 8§ (NBC-
TV), represented by Devney & Co., Sept. 1.

WASHINGTON
KIT-TV Yakima, uhf Ch. 23, August.

WEST VIRGINIA

WEKNA-TV Charleston, uhf Ch. 49, repre-
sented by Weed TV, Sept. 1.

WISCONSIN

WCAN-TV Milwaukee, uhf Ch, 25, repre-
sented by 0. L. Taylor Co., Sept. 1.
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Stations Make Plans
For Corn-picking Event

NEXT meeting of the National Mechanical
Corn-Picking Contest Assn., with membership
comprising representative radio stations and
other groups, will be held in Bloomington, 1ll.,
QOct. 23.

First official meeting of the association was
conducted in Chicago Aug. 4, with Chuck Wor-
cester, WMT Cedar Rapids, and Norm Kraeft,
WGN Chicago, presiding as president and vice
president, respectively. State and national com-
petition will be held in Bloomington that week,
with WGN and the Bloomington Normal Junior
Chamber of Commerce serving as national
hosts. Both sponsor the state contest.

Attending the first meeting were:

Jim Chapman, WKFD Worthington, Ohio;
Grant Ritter, WEKZ Monroe, Wis.; Bill Ma-
son, WIBC Indianapolis; Chuck Worcester,
WMT, Cedar Rapids, Iowa; C. L. Hamilton,
National Safety Council, Chicago; Wendell
Bowers, U. of Illinois, Champaign; John C.
Steele, U. of Nebraska, Lincoln; K. E. Huddles-
ton, Farm Equipment Inst., Chicago; R. M.
Oakley, John Deere, Des Moines, Iowa; Jack
Medley, Massey-Harris, Racine, Wis.; R. R.
Poynor, International Harvester, Chicago;
Elmer G. Carlson, Carlson Farms Inc., Audo-
bon, lowa; George D. Pedigo and Joe Morgan,
Oliver Corp., Chicago; and D. H. Daubert, J.
J. Case Co., Racine, Wis,

Bruce Dennis, Jim Hanlon and Norm Kraeft
represented WGN at the meeting.

Molony Takes WEHT (TV) Post

DONALD P. MOLONY, former director of
TV productions and an account executive at
WIIM-TV Lansing, Mich.,, has been named
assistant general
manager and manag-
er of TV operations
for WEHT (TV)
Henderson, Ky,
which expects to be-
gin operations on
ahf Ch. 50 in the
Henderson - Evans-
ville, Ind., area Oct.
1. He wili be re-
sponsible for pro-
gramming, produc-
tion, casting, direct-
ing, producing and
sales supervision.
Mr. Moiony also was a former producer- direc-
tor for the ABC-TV director on the Dodge Div.
of Chrysler Motors account with Grant Ad-
vertising Inc.

Mr, Molony

WIBG Moves AM, FM Studios

WIBG Philadelphia began breadcasting from
its new $150,000 studios last Wednesday, a
station spokesman has reported. The AM
studios and transmitter now are located on the
same site on Ridge Pike in Lafayette Hill, Pa.
New studios also have been added to the
WIBG-FM transmitter at Cheltenham, Pa,
where most of the FM programming will now
originate, the spokesman said. Business and
sales offices will be maintained in the former
WIBG studio building at 1425 Walnut St. in
downtown Philadelphia and station wagon
service will be operated from the offices to
both the AM and FM locations.

MARRIED in Detroit Aug. 10 were Edwin J.

Wheeler, general manager of WWI-AM-

FM-TV that city, and Mary Jo Peterson, the

stations’ public service editor and formerly
of NBC, New 'York.

Elliott, Truscott, Gennaro
Appointed to WREX-TV Staff

APPOINTMENTS of Howard Elliott, formerly
with WOW-TV Omaha, as chief engineer of
WREX-TV, now under construction at Rock-
ford, Ill., of Robert Truscott, from WBAY-TV
Green Bay, as assistant chief engineer, and Jack
R. Gennaro, formerly with Shelden-Cole Inc.,
as sales representative, were announced last
week by Soren Munkhof, general manager of
WREX-TV, who formerly was program direc-
tor of WOW-TV Omabha.

Affiligtion Noted

WREX-TV will be an affiliate of CBS-TV,
Mr. Munkhof said. Alpha Erection Co. of
Peoria was to start erection of the 12-bay RCA
antenna today -(Monday), foundations for
tower and anchors having been previously com-
pleted. The station, which will broadcast on
vhf Ch. 13, anticipates getting on the air in the
fall.

d et i
WFMY-TVY Greensboro, N. C., adds two new

account executives. With Williom S. Bas-
kerville Jr. (¢), commercial manager, dre
Edward D. Brandt (1), formerly of WLOS
Asheville, and Arthur C, Stringer Jr., for-
mer WFMY-TV promofion manager who has

switched to sales.
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WaATEVER factors determine the type, height and location of
your TV Antenna Tower, you can depend on Blaw-Knox to

/ / give you more for your money. Does the job call for a self-
/ l/ supporting structure atop a mid-town building or a sky-
/ / scraping guyed tower out in the open? Do you prefer a square
[ LN design or triangular? Blaw-Knox builds them all—and every

./ one is backed by more than four decades of experience in this

field. If you are anticipating a TV license, write or phone

today for capable engineering assistance with your plans.

2038 Fa
pittsburgh 22 Pa.

A”é’ll.rt 17 ]953
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LONG-TERM contract is signed by Bruce
Vanderhoof {I) with KDYL-AM-TV Salt Lake

City. At the signing is G. Bennett Larson,
president and general manager of the sta-
tions, who said Mr. Vanderhoof, radio disc
jockey of Intermountain West fame, will
begin his shows Aug. 24. Prior to that
date, Mr. Yanderhoof will be in Hollywood
gathering material for his new radio and
TV series. He will be heard some 23 hours
weekly on radio. TV schedule is to be
mapped out. He previously was with KNAK
Salt Lake City.

WNYC Operations Described

COMBINED operations of New York City’s
WNYC-AM-FM resulted in more than 13,404
hours of broadcasting service during 1952, the
Municipal Broadcasting System disclosed last
week in its annual report of operations to the
mayor.

The report stressed the many educational
and cultural programs carried by the station
during the year. WNYC was described in the
report as the “key station" for bringing news of
civil defense to New York residents.

City-owned WNYC has been in operation
since 1924. The station is assigned 1 kw on
830 ke directional.

WNYC-FM, Class B outlet, was established
in 1943,

KNBC’s New Rate Card

KNBC, NBC’s 0 & o radio station in San Fran-
cisco, has a new interim rate card (No. 3),
eifective Aug. 15, which offers discounts of up
to 35% for announcements and 22% % for pro-
grams based on time dollar volume per week,
with additional discounts for 26, 39 or 52 weeks
of consecutive broadcasting applicable to the
program dollar volume discount schedule. The
card makes minor changes in time classifica-
tions (Class A time is now 7-10:15 p.m., with
6-7 pm. and 10:15-10:30 p.m. becoming Class
B time). Class A base rate remains at $480 per
hour; Class B rate is $360 per hour.

KNBC is assigned 50 kw on clear channel
680 ke.

David B. Stein Dies
FUNERAL services for David B. Stein, 49, ac-
count executive for WNEW New York, were

held Aug. 3 in Washington. He died July
31 after a heart attack. He previously was as-

| sociated with WHN (now WMGM) New York

and with Kal, Ehrlich & Merrick agency, Wash-
ington.
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GE TV EQUIPMENT
SHIPPED TO SEVEN

SEVEN television stations were shipped GE
equipment during the past weck, a company
spokesman reported Thursday. He said GE
shipped two transmitters, a high-power ampli-
fier and five antennas.

KOIN-TV Portland, Ore., vhf Ch. 6 permit-
tee, was shipped a 5 kw transmitter and six-bay
antenna, WCOC-TV Meridian, Miss., was sent
a 100 w uhf transmitter for its Ch, 30 operation.

A 20 kw amplifier was shipped to WCPO-TV
Cincinnati, vhf Ch, 9, a pre-freeze station.

Six-bay antennas went to KRBC-TV Abilene,
Tex., vhf Ch. 9 permittee, and KLAS-TV Las
Vegas, Nev,, vhf Ch. 8. A five-bay helical an-
tenna was shipped to WKAG-TV Fort Wayne,
ind., uhf Ch, 33, and a one-bay helical antenna
went to KPIK (TV) Los Angeles for uhf
Ch. 22.

To Air Chicago Event

WFMT (FM) Chicago and WNMP Evanston,
Ill., will set up studios at the first International
Sight and Sound Exposition and Audio Fair at
that city Sept. 1-3, it was announced by the
stations fortnight ago.

Cure for Blues

DURING a blue mood, WITH Baltimore
morning man Buddy Deane bet program
director Ellen Stoutenberg he didn’t have
more than five listeners. He promised
to undress and give away money to prove
it. Tn the stunt that followed, he liter-
ally got sheared and local police had an
early morning traffic jam.

WITH told listeners to come to the
show outside the studio building where
WITH offered to exchange $1,000 in $1
bills, some of which bore serial numbers
appearing on the station’s regular “Wheel
of Fortune” promotion. It was prom-
ised that with each exchange, another
disc jockey would shear away part of
Deane's apparel. Unbelievable station
mascot, a “GoGo,” also was on display.

In spite of rain, the stunt drew large
crowds, jamming traffic. The $1,000
was exchanged in three hours and many
were turned away.

WHAT's left of the disc jockey is negli-

gible at this point. Mr. Deane can still
smile—but Ellen Stoutenberg, who holds
the few remaining bills, won the bet.

ALL WMT Cedar Rapids staffers these days
are flashing the card shown above by (I to
r) new station salesmen Buzz Hassett and
Burns Nugent and General Manager Wil.
liam B. Quarton when they are asked when
WMT-TY will go on the air. The card
reads: “‘Glad you asked! Target date Sep-
tember 27 (this year). We think we’ll
make it!"’

Dresser to WMAQ WNBQ (TV)
APPOINTMENT of Charles V. Dresser, NBC
Central Division national TV spot sales man-
ager, as sales direc-
tor of the network’s
o & o WMAQ
WNBQ (TV) Chi-
cago, was announced
last Monday by
Harry C. Kopf, NBC
vice president and
general manager of
the stations,

John McPartlin,
WNBQ sales man-
ager, and Rudi Neu-
bauer, WMAQ sales
chief, will report to
Mr. Dresser, who
joined NBC Central Division last March after
several years in NBC TV national spot sales
in New York. Mr. Dresser’s successor was not
announced.

Mr. Dresser

New Buys on WCBS-TV

SALE of three five-minute news show segments
a week to Philip Morris & Co. for Dunhill Cig-
arettes_and of two five-minute sports news seg-
ments a week to Anahist Co. for Super Anahist
brings to 27 the total of five-minute programs
or program segments a week now sponsored on
WCBS-TV New York, George R. Dunham,
general sales manager, reported Thursday. Only
two of the 29 such units offered for sale are still
available, he said. Biow Co., New York, placed
the Dunhill Business; Ted Bates & Co., New
York, the Anahist segments.

WQAN Sales Up 20%

WQAN Scranton’s sales for the first seven
months of 1953 increased 20% over the 1952
period, according to Cecil Woodland, general
manager of the 500-w daytime independent on
630 kc.
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JIVE-TALK JINGLE
JUMPS TIRE SALES
25% IN MILWAUKEE

Discs Produced by
WEMP Transcription
Production Service

ONE OF MILWAUKEE’S biggest adver-
tisers raports a 25% sales increase resulting
from his first radio venture, and listeners
are bombarding WEMP with requests to
hear his singing jingles.

The happy advertiser is Charles Lubot-
sky, owner of Milwaukee’s seven Charles
Lubotsky Tire Stores, who credits his radio
advertising success to WEMP’s Transcrip-
tion Production Service.

This service has been highly instrumental
in skyrocketing the station into one of the
nation’s leading fulltime independents. In
making these transcriptions, WEMP em-
ploys its own announcers, free-lance acting
personnel, music, sound effects, and special
novelties.

The Lubotsky jingles use the Tommy
Shevidan Trio, local night club and TV
favorites, on open and close identification.
The selling copy in the middle insert is
changed periodically.

In one of the inserts, WEMP’s “Coffee-
head Larsen” does a commercial take-off on
the currently popular jive-talk dise, “Little
Red Riding Hood and the Three Little Pigs.”
Others include a Phil Harris style coinmer-
cial by Sheridan; straight material by Lu-
botsky and special live copy for short term
promotions.

Sheridan gets frequent requests to do the
jingles during his night club shows, and
WEMP is flooded with calls from people
who ask when the Lubotsky jingles are
scheduled.

Products advertised are Goodyear Tires,
outboard motors, fishing gear, seat covers
and auto accessories.

Sales reaction to the first three months
of WEMP advertising prompted Lubotsky
to sign a year’s contract with the station,
increasing his already heavy schedule to
include Green Bay Packers football adja-
cencies.

WEMP’s Transcription Production Serv-
ice has been particularly effective in
introducing new advertisers to radio and
revitalizing campaigns of veteran users.

Other advertisers using the service are
the Milwaukee Sentinel; %martwear Wom-
en’s Clothes (Handmacher suits); Tavern
Pale Beer; Hermax Furniture and Ap-
pliances; Droegkamp Furnace Company;
Thiele meats; Bendfelt ice cream; Keller’s
beer depots; Wisco 99 gas; and American
Calculating.

Smaller Budget Adds More
Radio; Boosts Sales 30%

A 30% INCREASE in sales in spite of a
35% smaller budget is reported by Droeg-
kamp Furnace Company, Wisconsin’s larg-
est heating installer. Better results are
attributed by Saxton Advertising Agency
to more radio and use of color in newspaper
ads. TV was eliminated from the 1953 bud-
get while WEMP share of campaign was
tripled.

Spots were transcribed by WEMP and
used introductory “Yankee Doodle Dandy”
music to tie in with theme: the spirit of
76 vears of service to Milwaukee.

Encouraged by the success of WEMP
advertising, Droegkamp Furnace Company
has purchased a WEMP five-minute news-
cast six days per week on a b2-week con-
tract.

DRESSED FOR THE PART, Charles Lubotsky (left) and Tommy Sheridan rezord the novel
Lubotsky ccmmercials for WEMP schedule. ET's are mode by WEMP’'s Trenscription Produc-

tion Service.

Singing jingle commercials resulted in 25% soles increase for Lubotsky firm,

and numerous phone calls to WEMP by listeners requesting jingle schedule,

HI-FI PROGRAM
ON WEMP-FM HAS
BIG MAIL PULL

Milwaukee’s only
FM service uses
Hi-Fidelity records:

A TERRIFIC MAIL RESPONSE attests
to the popularity of WEMP-FM’s High
Fidelity recorded wmusic programs aired
Sundays at 8:00 P.M.

The two-hour programs, called “Sunday
Fine Music Concert,”” are conducted by
Leonard Helminiak, Florentine Opera Com-
rany manager.

Local guest commentators and visiting
musical celebrities also appear on the show
each week. John Anello, Milwaukee con-
ductor and director of the Music Under The
Stars concerts, produces the program.

A variety of works and composers are
featured and interpreted on each program,
and classical 1husical events in Milwaukee
are discussed.

Full tonal range provided a new listening
experience and unavailable in any other
type of recording results from the pro-
gram’s exclusive use of High Fidelity re-
cordings.

WEMP-FM, now the only FM outlet serv-
ing the Milwaukee area, is also the only
Milwaukee station using High Fidelity re-
cordings exclusively in its concert programs.

PACKER FOOTBALL

IT WAS ERRONEOUSLY reported in
WEMP’s July 27 broadcasting adver-
tisement that WEMP will originate all
Green Bay Packer football games this
season. The story should have stated
that WEMP’s sports director, Earl Gil-
lespie, will broadeast all games and
that WEMP will originate all games
except those played in Green Bay.
Station WJPG, the Green Bay Press-
Gazette station, will originate all

games played in Green Bay.

&
SELECTING classical High Fidelity recordings
requested by WEMP-FM listeners are John
Anello (seated), producer of the "Sunday Fine
Music Concert,” and Elmer lhrke, WEMP musi-
cal director.

Advertisement

Advertisement
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REPRESENTATIVES
APPOINTMENTS '

KSO Des Moines, Iowa, appoints Avery-
Knodel Inc. as its national sales representa-
tive effective Aug. 10,

WWON Woonsocket, R. 1., appoints Robert S.
Keller as representative in N. Y. area. |

WKTY La Crosse, Wis., appoints Everitt Mc-
Kinney as national representative.

WOKY-TV Milwaukee appoints H-R Television
Inc. as national representative.

WBEL Rockford, Ill.,, appoints Don Rich as
national sales representative.

|
KPOL Los Angeles opens new sales offices at
167 South Vermont Ave. Telephone is Dunkirk
7-6561.

WMTYVY (TV) Madison, Wis., appoints Meeker
TV national representative. l

WTAL Tallahassee, Fla.,, appoints Robert
Meeker Assocs. as national representative.

WTCN-AM-TV Minneapolis John
Blair Co. and Blair TV,

appoints

WTNJ Trenton, N. J., appoints Grant Webb
Inc., N. Y., as national representative.

The Lobster Network, consisting of WPOR |
Portland, WCOU Lewiston, WFAU Augusta,
WTVL Waterville, WRKD Rockland and
WRUM Rumford, all in Maine, appoints Rich-
ard O’Connell, N. Y., radio station representa-
tive firm, as national representative.

REPRESENTATIVES
SHORTS

Donald B. Cooke Inc., national advertising
representatives, announces’ move to larger
quarters at 331 Madison Ave., N. Y. Telephone
remains MUrray Hill 2-7270.

Kenneth E. Palmer & Co., regional representa-
tives for Intermountain Network and other
radio and TV stations, moves to 1554 California
St., Denver, Colo.

H-R Representatives Inc., and H-R Television
Inc,, _S. F., relocate at 155 Montgomery St., |
effective Aug. 10. Telephone is Yukon 2-5701.

Lionel Colton, radio-TV representative, moves
from 551 Fifth Ave., N. Y., to Shelton Hotel,
49th St: and Lexington Ave., N, Y.

Louis R. LaFonteese & Assoc., S. F., named
representative in that city for Gene Grant &
Co.,, L. A., radio station representatives.

Branham Co.s Charlotte, N. C., office moves

to 2001 Liberty Life Bldg. Telephone is
2-8839,

KSD-TV Adds Listener

KSD-TV St. Louis reports a new record
has been set for long-distance reception
of the station’s signal. A letter to the
station from E. J. Antoine of Davidson, l
Sask., Canada, 1,400 airline miles from

St. Louis, says Mr. Antoine picked up
KSD-TV programs for two hours June
15 with a “very high gain” antenna ar-
ray. Previous record, in 1949, was re-
ception in Phoenix, Ariz., 1,300 miles
away. KSD-TV recently increased ef- ’

fective radiated power to 100 kw.
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NBC RADIO’S COTT SAYS OVERHAUL
TO BRING ‘NEW, WONDERFUL' SHOWS

‘I TV killed off conversation, NBC radio is going to revive it,’ promises
Operating Vice President Ted Cott in previewing programs with

which NBC is going to ‘overwhelm the public.’

In the works: A

program on variations of the NBC chimes, a new giveaway, quizzes,
a hit parade, midnight column, a radio version of the Sunday news-
paper at its best titled "Weekend,” and news and feature news shows.

ADOPTING the motto, “What’s new in radio
is good for radio,” NBC is going to overhaul its
present radio programming from stem to stern,
retaining its strong features as a base and
revitalizing the remainder with strong new
material, Ted Cott, operating vice president of
the NBC radio network, said last week.

“We're going to overwhelm the public with
such a collection of new programs that they
won't dare tune anyplace else for fear of missing
something new and wonderful,” Mr. Cott de-
clared. We're not going to dribble out our new
programs one at a time; We're going to start
them all in as short a time as possible. And
we’re going to give them heavy promotion, both
on the air and in print.

“Radio’s trouble has been that it’s had noth-
ing to talk about. Well, we're giving it some-
thing to talk about. If, as they say, TV killed
off conversation, NBC radio is going to revive
it.”

Just when NBC is going to launch its new
programming has not yet been determined, but
the opening program which will kick off the
new fall-winter season has been decided, Mr.
Cott said. It will be a one-hour show based on
improvisations of the NBC chimes, aural sym-
bol of the NBC network. Demonstrating the

| flexibility of radio (beyond that of any other

medium, he noted), this chime show will include
a jazz improvisation coming from New Or-
leans, improvisations by such modern musicians
as Skitch Henderson and Meredith Wilson,
classical improvisations showing how Beethoven,
Mozart and Wagner might have handled this
theme, a foreign treatment from the French
Broadcasting System in Paris, and many more.

That opening show will be symbolic of NBC
in more ways than the chimes, if Mr. Cott has
his way. Going places to get program material
at the source, instead of straining it all through

NBC-TV affiliates hear on NBC radio closed
circuit the format of NBC-TV's new Fred Al-
len show, Judge for Yourselt, which begins
tomorrow (Tuesday) at 10 p.m. EDT. Dis-
closing the plans are (I to r} Mr. Allen; Syd
Eiges, vice president in charge of press, and
James Nelson, odvertising manager. P.
Loriliard Co. will be sponsor.

the same New York and Hollywoed studio
mikes, is exactly what he intends to do with
many new NBC programs now in the works.

Some of these shows will be a give-
away program, with each contestant standing
before a microphone in his home city; a hill-
billy hit parade, with a group of southern and
western cities participating, one tune coming
from each city; a university quiz, with two teams
competing, each from its own campus, the
winner to stay on the following week, prizes
being awards to the school’s scholarship fund;
a midnight column five minutes each night
seven nights a week, with a guest columnist
from a different city each night.

On Sundays, Mr. Cott and his colleagues are
planning a program that will be the radio
equivalent to a Sunday newspaper, with all of
its different varieties of news and with its Sun-
day supplement of features as well. It will run
two to three hours; its name will be Weekend.

All Over the Map

This program will open and close in New
York, with a permanent m.c., but its contents
will come from all over the map. Corres-
pondents around the world will report on the
highlights of the week ahead. Elmo Roper will
discuss trends in public opinion. Richard
Harkness will give a Washington summary. A
roving reporter, probably W. W. Chaplin, will be
heard from wherever the feature news story of
the week has occurred. There will be a musical
review of the most popular records of the
week, a critical column by Leon Pearson, a
woman’s page, Hollywood column, sports re-
view, new ideas in living, the top jokes of the
week and a man-of-the-week feature which
could be either an interview or a dramatization.

“There’ll be something for everyone, just like
a good Sunday newspaper—hard news and fea-
tures.” ’

Another new news program soon to be heard
on NBC radio stations will be Americana, a
weekly program based on the magazine type
of operation, with a nationwide staff of re-
porters, the best men the NBC affiliates can
contribute, handling the top stories of national
interest occurring in their communities and re-
porting them from the spot.

Reporting 4 fine response to his wire asking
NBC affiliates to suggest local programs they
consider worthy of network broadcasts [B®T,
Aug. 10], Mr. Cott said many of the network’s
strongest and most successful stations had
written enthusiastic replies and submitted a
wealth of program ideas.

“I honestly feel that what we’re doing is real
public service,” Mr, Cott said. “It will be
good for NBC, of course. But it will be good
for all radio, because the other networks will
have to get into the act; they won’t be able to
sit back and let us carry the ball alone; radio
is too competitive for that. And it will be good
for the listening public, who must at times
have begun to think that all of radio’s creative
program people had deserted to television.
Before long they'll find out that it’s not true,
not at NBC anyway.”
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Gifts for Editors

ANNQUNCING the move of Herb
Shriner’s Two for the Money program to
CBS-TV starting last Saturday, the net-
work sent boxes of Qld Golds, advertised
on the show, to radio editors. Same day,
the same group—in New York—also re-
ceived boxes of Ferrara’s Honey Nougat,
new sponsor of the The Continental on
WMGM New York.

McTigue to Radio Press
In Further NBC Split

IN LINE with plans designed to “revitalize” the
NBC radio network, John D. McTigue of
NBC’s press department has been designated
an account executive solely for radio network
press activities.

Mr. McTigue, who rejoined NBC recently
after a tour of duty as a psychological warfare
officer in Germany, was a member of the NBC
press staff from 1931-41. He later served as
director of publicity for WJZ New York (now
WABC} and as ABC manager of special events,
among other assignments.

Mr. McTigue was described by an NBC
spokesman as the “fourth radio veteran” to
have been shifted to radio duties in the past few
weeks. Previously the network had announced
the appointments of Fred Horton as director of
radio network sales; John P. Cleary as director
ot radio network programs and Merrill Mueller
as radio news and feature executive [BeT,
Aug. 3].

CBS Radio Spot Sales Ups
Allison to Eastern Sales Mgr.

PROMOTION of Milton F. Allison to the
post of eastern sales manager of CBS Radio
Spot Sales was an-
nounced last week
by Henry R. Flynn,
general sales man-
ager.

An account execu-
tive in the New York
office since 1949, Mr.
Allison joined CBS
Radio Spot Sales
from WLWT (TV)
Cincinnati where he
had been sales man-
ager. He started in ; =
radio in 1932 as Mr. Allison
radic manager for
the Skelly Oil Co., Kansas City, an later served
as promotion manager of KMBC Kansas City.

N. C. Mutual Affiliates
‘Favorable’ to New Plan

MAJORITY of 18 North Carolina Mutual sta-
tions which met in Raleigh recently, reportedly
thought the MBS plan to pay basic affiliates in
programs rather than cash worth a try.

Most of the metropolitan stations at the
session indicated they would sign the new plan
for the upcoming year, it was said.

The meeting, held with Pete Johnson, vice
president of Mutual’s station relations division,
was called by Jack Younts. WEEB Southern
Pines, and Fred Fletcher, WRAL Raleigh.
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60% of what they did originally.

The RCA 833-A, the Power Triode
for 1-Kw AM transmitters

d Reliable”

 of the 1-KW'’s

WIDEFY USED in 1-Kw AM trans-
mirtters, the RCA-833-A has become
famous over the 14 years of its existence
for its superior performance at low cost.

This power triode features a giant

zirconium-coated anode for greater dis-
sipation, shielding that eliminates bulb bombardment, and a
husky filament that has tremendous emission reserve for
peak loads.

It’s hard to beat the dependability of operation, long service
life, and operating economy of the 833-A; and it’s harder
still to beat the price. RCA-833-A’s now cost you less than

For fast tube service, call your local RCA Tube Distributor.

i

RADIO CORPORATION of AMERICA

ELECTRON TUBES

NARRISON. N. J,
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DuMont Shift Complete

MOVE cf Captain Video from the Wana-
maker Studios of DuMont to the net-
work’s new Tele-Centre effective today
{Monday), marks the end of an eight-
year association by the network with the
New York department store which began
in the winter of 1945 when the store’s
auditorium was converted into one of the
nation’s first studios designed exclusively
for television. From now on, all DuMont
programs originating in New York will
come from the new Tele-Centre, the
Ambassador or Adelphi Theatres.

Rapp Suit Against NBC,
Others, Asks $1.25 Million

A SUIT for $1.25 million charging unfair com-
petition and plagiarism was filed last Thursday
in Los Angeles Superior Court against NBC
(for its NBC-TV Saturday Night Revue),
Hoagy Carmichael, Eddie Foy Jr., Sydney
Miller and others by Phil Rapp, creator-owner
of The Bickersons, radio-TV characters.

Mr. Rapp claims a sketch in the NBC-TV
show imitates and burlesques The Bickersons,
of which Mr. Rapp, in conjunction with Jack
Denove, has completed four half-hour video
films. He also asks a permanent injunction
against further use of the sketch by NBC-TV.
The suit asks $750,000 property and $500,000
punitive damages.

On July 22 Mr. Rapp had warned NBC
against use of the sketch along with Revue's
sponsors, Lever Bros.,, Bendix Home Appli-
ances, $.0.S. Co., Benrus Watch Co. and Griffin
Mig. Co. Since then NBC-TV has used its
weekly sketch twice and announced it would
be a regular feature.

A second suit was expected against CBS-TV
and its Jackie Gleason Show, which was said
to use a similar sketch.

SIGNING a basic affiliotion contract for
CBS-TV aond WHEC-TV and WVET-TV
Rochester, which will share vhf Ch. 10, are
(i te r): Ervin F. Lyke, WVET-TV president-
general manager; Fritz Snyder, CBS-TV di-
rector of station relations; Herbert V. Aker-
berg, CBS-TV vice president in charge of
station relations, and Glover Delaney, vice
president-general manager, WHEC-TV [At
Deadline, Aug. 10].
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CBS-TV Adds to West Coast
Programming Creative Staff

MORE creative executives have been added to
the program staff of CBS-TV's West Coast
operation because of increased activity in pro-

" duction, according to Harry Ackerman, vice

president in charge of network programs in
Hollywood.

James Fonda, producer of CBS-TV’s Amos
n' Andy and former CBS Radio network pro-
gram supervisor, becomes director of network
programs. Cecil Barker, formerly program-
production director with ABC-TV’s Western
Div., was appointed executive producer. Hal
Hudson, Mr. Ackerman’s executive assistant,
is general manager, a newly-created post. Ben
Feiner, who as executive producer supervised
many new shows for the network, will add to
his duties the supervision of the new Bob
Crosby five-times weekly show.

Fall schedule of CBS-TV programs, emanat-
ing from Hollywood, “represents approximately
33% increase in production over last year,” Mr.
Ackerman declared, This schedule includes
Jack Benny Show, George Burns and Gracie
Allen Show, I-Love Lucy, Our Miss Brooks,
Bob Crosby Show, Art Linkletter's House
Party, Red Skelton Show, My Friend Irma, My
Favorite Husband and Life With Father and
Mother.

Programs in various stages of development
include Vanity and Mrs. Fair, Professional
Father, That's My Boy, December Bride,
Young Love and Jimmy Boyd Show.

NBC-Affiliates Ad Push

PARTICIPATION by more than 70% of the
network’s affiliates in NBC’s radio and tele-
vision nstwork-station cooperative newspaper
advertising campaigns for the fall-winter sea-
son, starting Aug. 27, was announced last week
by Jacob A. Evans, NBC's director of advertis-
ing and promotion. Television is being included
in the plan this year for the first time. Under
the plan, NBC and affiliates share space costs
on a 50-50 basis.

Hicks Returns to ABC

GEORGE HICKS, NBC news commentator
and one-time ABC war correspondent, will re-
turn to ABC on Aug. 31 as a member of the
radio news staff, it was announced last week.
Mr. Hicks will be heard in a program of news
comment, beginning Sept. 7, over ABC radio,
Monday to Friday, 6:45-7 p.m. EDT.

Ford’s ‘Excursion” to Debut
HALF-HOUR PROGRAM prepared for chil-
dren from 8 to 16 by Ford Foundation’s TV-
Radio Workshop has been given working title
of Excursion. Slated to premiere over NBC-TV,
Sunday, Sept. 13, from 3:30-4 p.m. EDT, the
program will be made available to two adver-
tisers.

‘Steel Theatre’ Director

ALEX SEGAL, who joined ABC-TV as an
assistant director in 1948 and subsequently
directed some of the major dramiatic produc-
tions for the network, has been designated
director for the U.S. Sreel Theatre, which will
premiere over ABC-TV on Oct> 6 (Tuesday,
9:30-10:30 p.m. EDT).

ON THEIR way to a three-week holiday in
Europe, J. Glenn Tayler, vice president of
General Teleradio Inc. and member of the
MBS board of directors, and Mrs. Taylor,
take time out to wave goodbye before
bearding their plane. Mr. and Mrs. Taylor
left the U. 5. Aug. 7 for Norway and

They plan te visit nine other
countries.

Sweden.

Theodore Zaer Appointed
NBC Radio Div. Controller

REFLECTING NBC's radio reinforcement pro-
gram, the network announced last week the
appointment of Theodore Zaer, controller for
WNBC and WNBT (TV) New York, as divi-
sional controller of the radio network division.

The announcement from Joseph V. Heffer-
nan, NBC’s financial vice president, also dis-
closed that Marian Stephenson, chief assistant
in the NBC controller’s department, has been
named assistant to the divisional controller for
the radio network division.

Mr. Zaer’s shift of responsibilities from sta-
tion radio and television to exclusively network
radio duties is interpreted as one of a series of
moves planned by Ted Cott, formerly vice
president in charge of WNBC and WNBT (TV)
who was named operating vice president for
the radio network several weeks ago [BeT,
July 20].

WPTR Joins MBS Aug. 30

WPTR Albany, N. Y., 50 kw on 1540 ke, joins
MBS as an affiliate Aug. 30, E. M. Johnson,
MBS vice president in charge of station rela-
tions, and Stephen R. Rintoul, WPTR general
manager, announced jointly last week. This
brings Mutual affiliates to 564, the announce-
ment said.

WKIJF-TV Signs With NBC.

SIGNING of a working agreement between
NBC and WKIF-TV Pittsburgh has been an-
nounced by Harry Bannister, NBC vice presi-
dent in charge of station relations, He said
WKIJIF-TV will be. a2 secondary NBC affiliate
offering NBC-TV programs not on WDTV (TV)
Pittsburgh, NBC primary affiliate.

Danzig CBS-TV Color Producer

JERRY DANZIG, CBS-TV producer since 1951
and previously program director of WINS New
York, has been appointed producer-in-charge of
color programs for CBS-TV.

BROADCASTING ® TELECASTING
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“MOVING THE 600DS”

IN THE

Memphis
Market

Nine railroad systems are on the move supplying the
growing Memphis Market with one-line direct service
from 56% of the nation. WREC—Memphis No. |
station—supplies the greatest audience to keep the
goods moving! The latest Standard Audit apd Meas-
urement Report and Hooper ratings show you why
WREC delivers the "better half'' of the listeners in
76 rich counties at the lowest cost. Retailers appreci-
ate the importance of a WREC schedule . . . Leading
advertisers have proved the value of this one-station
coverage for both metropolitan and rural selling.
And, WREC rates are 10% lower per thousand lis-
teners than in 1946.

MEMPHIS NO. 1 STATION

REPRESENTED BY THE KATZ AGENCY

(Photograph
courtesy of
Frisco Lines)

AFFILIATED WITH CBS RADIO, 600 KC — 5000 WATTS
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'DR. W.R.G. BAKER REPORTS ON
FACTS ABOUT COLOR TELEVISION

Editor’s Note: Dr. W.E.G. Baker | system contributes is this—every

8 Vice President and General Man-
ager,General E.eciric Co., Electronics
Park, Syracuse, N. Y. He is atso
o Chairman, Na-
S tional Television
= Syslem Commit-
| lee,and Chairman,
RTMA Television
Committee, In this
arlicle Dr. Baker
exp.ains Color TV
in uncomplicated
lerms and makes
Dr.W_.R.G. Baker prediciions on
‘mallers of vital inferest lo the enlire
indusiry. For additional copies of
this repor! write: Section 283-17,
General Liectric Company, Electron-
ics Park, Syracuse, New York.,

When.Will Color TV
Reach the Market?

Any timetable depends, of course,
on one fundamental—official FCC
approval of the NTSC Color sys-
tem and when this might come. The
NTSC has concluded its technical
work and has petitioned the FCC
to adopt the technical transmission
standards for commercial color tele-
vision broadcasting. Even if lengthy
FCC hearings are held it would be
possible for the NTSC system to be
approved by March 1, 1954.

If this should happen, we think
we can safely predict that some
Color programs would be available
in key city markets shortly there-
after and that Color programs, on
networks, might be available in
many local markets certainly by
the middle of 1954.

Color tube output by Mar. 1,
1954 would attain a month.y rate
of 2,000 to 4,000 tubes. If this is
accomplished, one or more Color
TV models will be included in the
Fall line of many manufacturers.
Available quantities will be limited
but there should be enough receiv-
ers to permit the public to compare
Color TV with Black and White
reception. Total Color telev.sion re-
ceivers in 1954 will probably be less
than 1% of the industry’s set pro-
duction for the entire year. It can
be expected that these Color re-
ceivers will cost $800 or more each.

How Does the
NTSC Color System Work?

Black and White receiver ever sold

. every set sold this year, next
year or five years from now, will
continue to give its full measure of
service for every dollar of cost,
without added expense or any deg-
radation of performance.

First—the NTSC system fulfills
its primary function: the transmis-
gsion of excellent pictures in full
color to color receivers. The detail
of these images is equal to mono-
chrome telecasts. In chromatic
quaiity, the color television images
match or excel color movies.

Second—it fulfills compatibility
requirements. It reproduces the
program on B&W receivers, pro-
ducing images that are virtually
indistinguishable from those pro-
vided by standard monochrome
telecasts. No receiver modification
is required; in fact—no adjustments
are needed except as required for
present-day operation.

Reception has been checked by
transmissions over channel 4 in
N. Y., channel 8 in Philadelphia,
and channel 2 in Syracuse. Reports
from viewers are overwhelmingly
favorable. Many say that Color
broadcasts, viewed in Black and
White on today’s TV receivers, are
superior in pictorial quality to reg-
ular broadcasts. This is not imagi-
nationsincethebroadcaster’sequip-
ment “spruced up” for color pro-
grams, actually can do a better job
of rendering the shades of gray.

A standard B & W transmitter
sends out two signals, one carrying
the p cture, the other the sound.
The picture signal is produced in
the camera which views the scene
in full color and transforms it into
shades of gray. Thus, the camera
removes the “color’ aspect.

Intransmitting a full-colorimage,
it is necessary to consider the miss-
ing elements of hue and saturation.
In the NTSC system, these are
transmitted by a third signal,
known as the color carrier, fitted
into the channel between the pic-
ture and sound signals.

This principle is well suited to
compatible operation of mono-
chrome receivers. It is merely nec-
essary so to arrange the transmis-
gions that monochkrome receivers
respond only to the monochrome
signal. Color receivers are designed
to accept and use both signals.

No basic changes are required in

The great asset that the NTSC | the existing FCC regulations gov-

erning standard broadcasting be-
yvond tightening of tolerances which,
in effect, improves the performance
of present receivers and making a
minor addition to the synchronizing
pulse. T'o these regulations must be
added a group of supplementary
standards, which set up the color
signal, specify its frequency, and
outline the techniques by which hue
and saturation values are trans-
mitted.

On April 14, 1953, this NTSC
system was formally demonstrated
to the Wolverton Committee and
to the Industry on April 16, 1953.
It was acclaimed highly successful.

A television transmitter broad-
casting a monochrome signal will
accommodate the Color signal with-
out basic change. Precautions nec-
essary to insure satisfactory mono-
chrome transmission are, in general,
the only precautions necessary to
insure proper Color transmission,
although misadjustment will be
more objectionable in the picture
when transmitting color.

A transmitter which will take
Color signals from the network will
probably be required to utilize an
additional piece of equipment
known as a stabilizing amplifier to
insure the adequacy of the received
synchronizing pulse. This, fortu-
nately is a simple and inexpensive
piece of equipment and could be

supplied quickly to any station then |

on the air with Black and White.

What Will Color Mean
to TV Programs?

Limited Color programs will be
on the air generally, on a national
basis, in the last half of 1954. Dur-
ing 1955 that number will gradually
increase.

Color alone cannot make a good
program out of a poor one. This has
been proved in the motion picture
industry. It has been 81 years since
full eolor movies have been avail-
able, yet today monochrome movies
are still the backbone of the busi-
ness. Many B&W pictures continue
to be the box office hits, while many
“color” films are among the “flops”.

The cost of programming repre-
sents a real economic problem. Color
will add to these costs—of this,
there can belittle doubt. How many
advertisers will consider that Color
will add enough “‘sell” to their pro-

grams to justify these extra costs? |

Color will add little to the basic
entertainment value of most of the
| highly popular shows on televigion
today—the situation comedies; the
prize fights, and wrestling matches;
the newscasts and most of the popu-
lar plays. However, some programs,
like the variety shows, will be
greatly enhanced.

Are the Broadcasters .
Ready for Color?

| Signals have been satisfactorily
transmitted over the Telephone
Company’s networks. Their engi-
neers have taken a very active part
in the affairs of the NTSC, and are
thoroughly familiar with the NTSC
proposal. .o

These two factors mean that a
Color program originated at a net-
work key station and put on the
network, could, for a minor capital
investment and at practically no
extra operating expense, be taken
off the nétwork and re-broadeast by
any local station.

Thus, color programs on a na-
tional basis could be available a few
months after thesystem isapproved.

It i3 in the Color television studio
that the most extensive changes will
be required. A three-tube camera
initially will be used, although de-
velopment now intensively under-
way, may result in a single camera
tube which, if successful, will mate-
rially reduce the bulk and complex-
ity of the Color camera.

The signal from the camera is
directed to a system of rack mounted
equipment, where the signal is dis-
sected and each of the signal com-
ponents is then optimized and dealt
with individually. At this point,
also, the special synchronizing pulse
is generated. From this equipment
then, there is delivered a complete
signal which is ready to modulate a
standazi] transmitter or to be fed to
the netijorks.: 'z ..

Enoufirh studio, gear, much of it
now orfw in prototypé stages, is
availa;_i teeiuiprat least several
key neifork stations. This equip-
ment, knwever, could be used to

progranis through the networks in
parailgizwith the standard Black
and Waite pfograms. ‘And; ds ' wé
see thaisituation, that is exactly
what we may expect.

GENERAL @D ELECTRIC
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e A TV merchandising. plan that pays off 10

A television success story:

SALES JUMP 669 FROM TV GAMPAIGN

NEW York’s Yankee Stadium recently rocked to the organized
cheers of 200 hotly partisan Chicago White Sox fans, visiting Man-
hattan on the annual “Go, Go Sox Tour” sponsored by Mages
sports stores in Chicago.

This yearly event is put on by an organization which earnestly
believes every member of the family should be a “good sport” and
that television is one of the surest ways of encouraging sports
participation, not to mention sales of goods.

Oddly enough, Mages Stores for Sport concentrates more on late
evening films than actual sports events to put across its message.
It has, however, sponsored such events in the past. Mages has used
TV for the past two years, with phenomenal results, and currently
sets aside perhaps 80% of an estimated $300,000 advertising
budget for mostly TV and some radio—over $200,000 for television.

Not only have its gross sales jumped from $3 million to $5 mil-
lion in that span, but the organization has opened three new stores
in various parts of Chicago to accommodate new customers. Mages
now has seven stores in the city—and apparently hasn’t stopped
expanding yet.

Mages had a change of heart some months ago on the type of
audience it wanted to reach. As Morrie Mages, advertising and
promotion manager, explains it: “We have spent a lot of money
on institutional advertising to get consumer acceptance. We used
a sports program on radic for a while and found that we were
reaching sports fans. Then we decided to reach out for the whole
family in an attempt to interest each one in active sports partici-
pation. We started using television.”

That’s when Mages turned to film presentations. It now spon-
sors the Mages Playhouse each Monday and Thursday on WGN-TV,
a station with which it has done business almost exclusively the
past two years. The commercials are handled by Jack Brickhouse,
WGN-TV'’s sportscaster, and Morrie Mages, himself.

What makes Mages a go-getter in the sportsware field is prob-
ably the fact that it is owned by four brothers—Irving, Morrie,
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to 1. Page 100.

Big budget days aren’t over in radio. Page 100.

Sam and Ben—who think pretty much alike. Without teamwork
and each handling certain functions, the firm probably would not
be a going concern, they acknowledge freely. Irving is president
and Sam is merchandise manager of the firm. It takes the full
efforts of each brother, Irving admits, to keep the firm “on the
alert” in the face of competition. He adds: 5

“Television is costly but has played a large effect from the stand-
point of diminishing costs. It is a good but expensive medium of
advertising. It places a terrific burden on advertisers.” Irving looks
to the day when television will expand, with more stations on the
air, and perhaps stores like his will share the costs of TV. He
noted that even large advertisers are hard-pressed to remain in TV.

Nor is radio forgotten by the Mages brothers. The firm orders
periodic spot schedules to herald the opening of new stores. Says
Irving Mages: “Radio definitely has its place.” Television an-
nouncements also have been purchased.

The annual baseball trip to New York is only one of the pro-
motion highlights offered by Mages. The organization has promoted
sports in general through “Miss Bowling” contests, another contest
in which a Cubs and White Sox fan received a free trip to watch
their heroes in spring training and other gimmicks. It alsc makes
frequent use of the services of golf, bowling and other sports
experts to familiarize customers with goods.

Additionally, Mages has sponsored, from time to time, roller
derby exhibitions and soccer matches, as well as other sporting
events, Last year the “Go Go Sox Tour” to New York accom-
modated 100 people with all expenses paid. Mages also has been
active in numerous civic and community enterprises in the public
interest.

Working closely with the Mages brothers is Art Holland, account
executive of Malcolm-Howard advertising agency. In fact, it was
Mr. Holland who conceived the “moment of madness” as a perma-
nent feature of the Monday evening Playhouse. Sport items and
accessories are offered to viewers at fantastically low prices. “The
giveaway” gimmick has been amazingly successful.

When the feature was first announced, Mages ordered 3,700
dozen golf balls and reported them all sold by noon the next day.
They estimated that they could have disposed of 10,00¢ dezen if
they had ordered them.
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Five keys to betler

A TV station has in its news programs one
of its finest opportunities to build prestige
and good will and to be of genuine public
service.

To those who would like to see their sta-
tions have the best possible news programs,
it should be of value to analyze the factors
that enabled WTVJ (TV) Miami to win
the “Distinguished Achievement Award for
Television News in 1952" presented by the
Radio-Television News Directors Assn. in
cooperation with the Medill School of
Journalism at Northwestern U.

What are the factors that brought this
national recognition to WTVJ? More im-
portant, what are-the factors that can enable
any other television station to develop an
outstanding news operation?

For what they are worth, the writer of
this article offers five points which seem to
represent the most important factors in the
success of the WTVJ newsroom. This
analysis is based on first-hand work and
observation in the WTVJ newsroom this
summer, while the author was on vacation
from his professorial duties at the U. of
Illinois.

At the outset, it is taken for granted there
is no “magic formula”; likewise, it is taken
for granted that WTVJ has no monopoly
on successful newsroom practices. The
WTVJ management and staff would be the
first to concede that they have not climbed
some Utopian peak of perfection.

Nevertheless, in the belief that an analysis
of the WTVJ success story may be useful to
others, these five points are offered for con-
sideration:

Major Emphasis on Spot News

The news director’s personal philosophy
of the role of television as a medium of news
dissemination is of primary importance.
Ralph Renick, WTVJ news director, be-
longs to that group of television newsmen
who believe that their first obligation is to
cover the spot news of the day. Mr. Renick
thinks first in terms of news. Like a good
editor of a newspaper or of a radic news-
room, he is constantly weighing the news
values of the day’s happenings. Unlike
those newsmen who permit themselves to
be bedazzled when they enter the never-
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never land of television, Mr. Renick has
not allowed himself to be so overcome by
the visual gadgetry of the new medium that
he has gone on an unending binge of super-
ficial feature stories. Nor has he forgotten
the value of immediacy, just because day-
old pictures are conveniently available.
Nor does he organize his newscast solely
on the basis of: “What pictures do we
have?”

As Richard Oberlin of WHAS-TV Louis-
ville once told a group of fellow newsmen,
“The spot news comes first!” It’s as simple
as that,

Although the basic concept may be simple,
it’s not so easy to put it into effect. One
way to cover the day’s happenings with an
up-to-the-minute report of the timely devel-
opments would be to duplicate the news-
paper-radio approach; that is, by direct con-
tact or by telephone the reporter would get
in touch with principal news sources, gather
information, and prepare the most informa-
tive summary that time permits. On this
basis,, however, television is simply dupli-
cating radio coverage of the event, and a
viewer might argue that the uninterrupted
camera-on-announcer presentation of the
news not only fails to capitalize on tele-
vision’s unique advantages but it actually
serves to distract the viewer’s attention from
the informational content of the newscast.

To capitalize on the special advantages of
television and to record the chief events of
the day with a newsreel camera is a much
more challenging series of problems. But,
in spite of the problems, WTVJ has an aver-
age of eight locally-filmed news stories on
the principal newscast at 6:45 each evening.

This 6:45 p.m. newscast, Renick Reports,
is the station’s showpiece. The 15-minute
period is devoted entirely to local and state
news, with by far the greater bulk of it con-
cerning events in the Greater Miami area.
The newscast immediately follows the Doug
Edwards show [CBS-TV]; so, in the belief
that listeners have already received adequate
coverage of national and international af-
fairs, Mr. Renick concentrates his efforts on
intensive coverage of the local scene.

If it is at all possible to cover these local
events with film, a cameraman is assigned.
Two full-time news cameramen who seem to
know every street, alley, and canal of the
Greater Miami area about as well as the

average person knows his own house cover
stories until late afternoon.

The normal deadline for getting film back
to the laboratory for the 6:45 program is
4:30, but cameramen frequently and with-
out undue turmoil cover assignments con-
siderably later than that. Although it’s too
late for comfort, film in the processor at
6:15 can get on the 6:45 show. If the
news story breaks very late and motion pic-
tures are not available, occasional use is
made of the polaroid camera. Stills will
be used on the first broadcast and films ob-
tained for use on the next program at 11
p.m.

Finally, if there is time for neither film
nor stills, the very late-breaking news story
is handled just as it would be on radio. The
announcer simply reports verbally, as in the
following: “A Miami businessman was
fatally injured in a traffic accident shortly
before broadcast time this evening. . . .”

Film No Fetish

Although there is strong effort to cover
as much of the news on film as possible,
there is no fetish in this respect. If a given
news story falls chiefly into the realm of
ideas (as many of them do), a straight
oral report will supplement or entirely sup-
plant film coverage.

In building up this pattern of speedy
coverage of the day’s chief developments,
the WTVJ news department has been aided
by a unique cooperative arrangement. The
Miami plan has proved so successful for all
parties concerned in the three-way arrange-
ment that it might well be adapted to the
needs of other communities.

The WTV] news staff has the exclusive
use of two station wagons, which furnish
rapid transportation for men and equipment
to any part of the Miami area. The station
wagons are furnished free of charge by an
automobile dealer. The dealer’s name is
prominently displayed in a large safety em-
blem on the doors, and this same emblem
is briefly pictured in safety programs aired
four times a week. These safety programs,
in turn, are handled by a traffic safety
police officer. In his broadcasts the officer
uses films of accident scenes shot by WTVJ
cameramen to illustrate his points on safe
driving and prevention of accidents; the
most newsworthy of these accident films are
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v news shows

used first on news programs and are later
utilized for traffic safety educational pur-
poses.

This tie-in with the Miami police depart-
ment has other important advantages. There
are police radios in both station wagons, as
well as in the WTVJ newsroom. In addi-
tion to these FM units, a speaker in the
newsroom is connected to the Miami fire
department by telephone line. Staff mem-
bers in this way are able to monitor all
police and fire calls.

Going Into Action

When a “3-17” or emergency call is re-
ceived, the news staff goes into fast action.
A cameraman and a writer will make a
beeline for one of the station wagons, a
blinking red light flashes a warning to motor-
ists and pedestrians, and the WTVJ crew is
soon in action on the scene. Sometimes the
newsmen are there in time to get a picture
of the police emergency rescue vehicle just
arriving. Even late at night or in the early
hours of the morning, Mr. Renick or one
of his men may get a call that will send him
scurrying out on an assignment.

What kind of stories does WTVJ handle
with this timely coverage? One answer
would be—largely the same major news
stories that are reported by the local news-
papers. Another way to answer the ques-
tion is to cite briefly some of the news events
covered on a recent day (chosen at ran-
dom).

The best film stories on that particular
day included a fire in a bridge tower that
caused the electric controls to quit func-
tioning, and later shots showing river traffic
blocked and workmen cranking up a section
of the drawbridge by hand; a bad traffic
accident in which a woman lost control of
her car and struck two small boys on a
bicycle; both sound and silent film on a
Georgia Day celebration at the Miami Ki-
wanis club with excerpts of a talk given by
Gov. Herman Talmadge; reports on two
local controversies involving the moving of
city hall offices and the Dade County blood
bank. There were several stories of lesser
importance, plus a human interest feature
on the Miami fire department’s observance
of its 55th anniversary. During the entire
program, there were only two feature stories,
both of which were timely and merited in-
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clusion. There were no out-dated stories
dragged into the program because of their
pictorial qualities and their availability;
basic content was judged strictly on its news
value, but the pictorial possibilities were
carefully weighed in determining how the
stories would be handled.

One more recent incident might be cited
to show the emphasis that is given to sig-
nificant news. Early on a hot July day
when news was breaking slowly, a camera-
man was assigned the task of working up a
hot weather feature on silent film. The as-
signment was carried out with some orig-
inality and the finished product was reas-
onably interesting. As the day wore on,
there were several developments with real
news significance; consequently, the hot
weather feature (Miami bathing beauties
and all) was left on the shelf for a hotter
and duller day . . . and two weeks later it
was still shelved.

Cooperative Management

One of the major reasons why WTVJ]
was able to develop a prize-winning local
news operation was the enlightened atti-
tude of its management. Lee Ruwitch, gen-
eral manager, recalls that in 1950 he made

Photographer Jack Emley is about to take
off on an assignment in one of the two
station wagons furnished WTVJ) (TV) by a

By Donald E. Brown

a tour of TV stations and he returned home
feeling that the thing most lacking in the
operation of most of them was a good pre-
sentation of the news. He made up his
mind there was a void to be filled. He
said, “We wanted the best news operation
in the country.”

In this aim, he had the support of Mitchell
Wolfson, president of WTVJ], who urged
that every effort be made to use television’s
news potential to the fullest.

When Ralph Renick, youthful newsman,
returned from a national convention of
news directors, he was filled with enthusi-
asm. He asked Mr. Ruwitch for “just 30
uninterrupted minutes” in his office. The
plan that Mr. Renick outlined sounded ex-
pensive, but it fell on receptive ears, for
management already had the desire to build
an A-l news department. Details of the
planning fell largely on Mr. Renick, a grad-
uate of the U. of Miami, who had just com-
pleted a national survey of television news
practices while holding an H. V. Kalten-
born Research Fellowship.

In one sense, it is correct to say the
WTVJ news department started from
scratch, but in another sense that isn't quite
true. Somewhat like many others, they
started with a single Keystone camera, about
$300 worth of equipment, and limited pro-

local auto dealer in exchange for on-the-
air advertising in safety program telecast
four fimes a week.
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gramming., But that fails to take into ac-
count a unique advantage that WTVJ has
enjoyed, Affiliated with a chain of theatres
and Reela Films, WTVJ had easy access to

_technicians and equipment that most other

stations do not have. Because of this affili-
ation, management and employes were
newsreel-minded.

Management has provided adequate
equipment and manpower to do the job.
Making a financial profit on the newscasts
has not been a major consideration. With
the overall operation of the station show-
ing a substantial profit, management has
not insisted that the news department op-
erate in the black, Realizing the expense
of the kind of news operation they were
maintaining, executives have not gone over-
board in endorsing wasteful expenditures.
They simply believe that the advantages in
prestige, audience good will, and public
service are more important to the long term
general welfare of the station than a dollars-
and-cents profit on this one phase of pro-
gramming,

Mr. Ruwitch expresses his viewpoint this
way: “Our news department cannot be
classified as a money maker for the station.
I don't refer here to the sale of news pro-
grams to advertisers, for we have no diffi-
culty in keeping sponsors happy with our
news programs. But it is and always will
be a costly operation from the standpoint
of both equipment and manpower.”

He adds, “I cannot put too much em-
phasis on the importance of news coverage
to a radio or television station, regardless
of the size of the community served. It is
one of the forces which will contribute to
your success or failure in public acceptance
——depending on the kind of job you do.”

% Full Utilization of Visual Tools

As indicated in the discussion of spot
news coverage, the WTV]J staff is very much
aware of the advantages that television en-
joys as a medium of communication. The
various visual tools are utilized in such a
way that there is a change of pace through-
out each broadcast.

Heaviest reliance is placed on silent
film. The news department has two Bell
and Howell 70DL’s, a Bell "and Howell
Model 70H, and a 1200 Keystone (all 16
mm}. A proper lens is available to meet
the needs of any news situation. For port-
able light, three Frezzo-lite battery packs
are used.

One or two assignments are covered with
sound-on-film almost every day. This cov-
erage with an Auricon Pro sound camera
takes more manpower and effort than silent
film, but it can be most effective for the
audience to hear the central figure in a
local controversy summarize his viewpoint
in his own words.

Stills are not widely used. However,
there are occasions when there are late-
breaking news stories or other situations
when motion picture film is not available
but still pictures can be obtained. If stills
are available and if they really add some-
thing to the coverage of the story, they are
used; stock photos are not used just for the
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sake of having some kind of picture on the
screen.

Newsworthy personages are frequently
brought into the studio for live appearances.
These interviews are kept very brief, for
they can easily consume time that is needed
to give adequate coverage to other events
of the day.

If there is any gimmick that has visual
appeal and that will contribute to the view-
er’s understanding of the news, it is util-
ized. The most recent example of this was
a scale model of a proposed dam and series
of locks to be built on the Miami river.
Army engineers were holding a hearing and
the issues were complicated. To give the
audience a better idea of what was pro-
posed, the detailed model of the project
was brought into the studio and an engi-
neer explained how it would operate and
answered questions from the news an-
nouncer,

Because of the extensive newsreel cov-
erage, the station’s specially-equipped remote
truck sees relatively little use. When the
right situation does arise, six or seven men
are sent out to give two-camera coverage for
instantaneous  transmission to viewers’
homes.

% Detailed, Intelligent Planning
5

In line with the failibility of human be-
ings in general, WTVJ staff members don’t
score 100% in this respect, but their batting
average is usually good.

Preliminary assignment sheets are set up
the night before and additions are made as
changing events dictate during the day. Un-
less there is reason to handle the situation
otherwise, telephone calls are made and
appointments are arranged in advance. Wise
planning of routine assignments saves mon-
ey, time, effort, and tempers; and it leads to
better coverage,

One of the most impressive examples of
intelligent planning, on a broader scale, is
the way the WTVJ news staff covered the
Florida state legislature this year. As the
state capital is in Tailahassee, 475 miles
from Miami, it is apparent that on-the-spot
daily coverage would not be feasible. To
give the best possible coverage under the
circumstances, the news staff shot about
9,000 feet of film—6,000 of this during the
opening week of the legislative session.

Some of this film was sent back to
Miami for immediate airing, but the bulk of
it was carefully planned footage to be held
in reserve. Through careful planning, all the
major issues that were almost certain to
face the legislature had been outlined and
committee chairmen, spokesmen for certain
proposed bills, or other logical persons were
asked to answer questions or give brief
statements on the measures in question. As
it worked out, many of these statements
were quite pertinent when aired later in
connection with legislative developments,

Stock footage of silent film was also made
of the legislature in session, the governor’s
mansion, the secretary of state, attorney
general, and other persons and scenes that
would be almost certain to crop up in the

news, This kind of advance planning could
add luster to any news operation.

\

- Flaborate Network of Contacts

This point has a bit in common with the
old riddle about which came first—the
chicken or the egg.

To do a first-rate job of covering the
news, a television news department needs
to develop many friendly contacts; at the
same time, an alert news operation will
create much prestige and viewer interest
which means the station personnel will find
a veritable army of friendly news sources.

Politicians are nearly always happy “to
say a few words” in front of a TV camera;

. they know this gives them an opportunity

to get their ideas, their names, and their
faces before the voting public. Repre-
sentatives of airlines, hotels, construction
companies, department stores, chambers of
commerce, and a host of others may be
moved by similar motives. Funeral homes
will call at any hour of the day or night if
the importance of their news tips justifies
it.

WTVJ cameramen and reporters seem to
have a first-name speaking acquaintance
with just. about every policeman and fire-
man in the city. The same thing goes for
city officials from the mayor on down. Any
news reporter or photographer needs to
build good will with a wide range of sources.
The TV cameraman needs this help even
more; he can’t be a hit-and-run operator.
A cheerful smile and a friendly word will
work wonders; they work even better when
they are backed by a reputation of fair
play and the prestige of television.

In addition to reporting the news, WTVJ
sometimes makes news in its own right.
Perhaps the most widely publicized example
of this occurred during the last Presidential
campaign. Through some adroit planning,
news director Ralph Renick succeeded in
getting the two prominent Democratic
candidates from the South to appear to-
gether for the first time. They appeared
on Mr. Renick’s special weekly program,
What's the Story? After some polite and
guarded comments in the early stages of
the half-hour program, Senators Richard
Russell and Estes Kefauver got down to
fundamentals and tore into each other’s
campaign in a way that drew national at-
tention.

WTV] is one of the stations that has
developed some understanding of television’s
distinct advantages and limitations as a news
medium. It has gone a long way in meet-
ing the challenge of the new medium, in
providing a news operation that is serving
in the public interest and building up audi-
ence good will—a station’s most valuable
asset.

Spot news comes first! If this philosophy
were more widespread, there would be less
ground for criticism from such veteran
newsmen as Elmer Davis and Paul White,
who have been outspoken upon occasion
with their comments about the limitations of
television as a news medium.
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WP IS REFERRED

More Advertisers buy WIP. ..

19% more than network station A
35% more than network station C
39% more thdn network station B

More National Advertisers buy WIP. ..

6% more than network station A
26% more than network station B
29% more than network station C

More Local Advertisers buy WIP...

42% more than network station A
42% more than network station C
54% more than network station B

More Advertisers buy WIP Execlusively. ..

30% more than network station A -

53% more than network station B
108% more than network station C

More National Advertisers buy WIP Execlusively...

50% more than network station A
91% more than network station B
110% more than network station C

More Local Advertisers buy WIP Exclusively. ..

19% more than network station A
35% more than network station B
107% more than network station C

mw I |I - M&ﬁbﬂa//y ﬂz/ﬂmﬂfm’ /5/
o EDWARD PETRY CO., INC.

35 SOUTH 9th STREET « PHILADELPHIA, PENNA,

SOURCE: BROADCAST ADVERTISERS' REPORT — PHILADELPHIA WEEK OF JULY 5, 1953, & A.M,. 12 MIDNIGHT—SUNDAY THRQUGH SATURDAY
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MONOPOLY

THE Nielsen Report shows the NBC Net-
work Circulation and the NBC Station
Circulation to be identical to the percentage
point in markets where there is no overlap
of NBC signals. First impression is that
the network recruits its stations’ circula-
tions. If that’s the case, how much or how
little does a station itself generate with its
own programming?

Radio programming can be divided be-
tween ‘“monopoly” and “non-monopoly”
programming.

There is ample evidence that the two
categories do not generate the same “cir-
culation,” and that the difference between
their circulations is a significant factor to
spot advertisers. A station can have two
circulations.

There are three types of monopoly pro-
gramming:

(1) NETWORK, SYNDICATED PRO-
GRAMS. If you want to hear Bob Hope in
an area where there are no overlapping
NBC signals, you must turn to the only
NBC signal in your area.

(2) LOCAL PERSONALITY, PATENT-
ED FORMAT PROGRAMS. If you want
to hear Grady Cole every morning, you
must tune WBT; you must dial WNOE for
Happiness Exchange. ..

{3) PLAY-BY-PLAY SPORTSCASTS.
If you want the Yankees, you want WINS.

Non-monopoly programming, on the
other hand, is represented by the disc
shows and news-weather reports, the bulk
of station programming of staff-presented
material equally available to all.

In circulation discussions, the term mo-
noply programming is most generally ap-
plied to the first category, Network, be-
cause of the great body of network
programming comprising the big variety and
dramatic show, the ‘“soaps”, and the great
comedy personalities. The other two cate-
gories are substantial, however; Mr. God-
frey belonged to Type #2 as a local station
monopoly in Washington before he devel-
oped into a network monopoly, while the
annual investments made in baseball play-by-
plays bear ample witness to the stature of
Type #3.

“Desirability” is as essential as exclusivity
in a definition of monopoly. There must
be an envied attraction to create a sense of
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“exclusion of others to the advantage of the
monopoly-owner.” There is no such thing
as a monopoly that nobody wants.

The increase in the number of stations
from less than 1,000 before the war to more
than 2,000 since then has knocked out the
old contour figures we once bought on.

The increase in the number of listening
surveys of secondary markets within large
contour areas made it even clearer that the
new stations were tearing big holes in the
audience fabric of the established big power
stations.

It became obvious that the contour was
useless and a national simultaneous study
was necessary.

The first BMB came into being. In its
essence it was a measure of network popu-
larity. It was invaluable to network buyers,
and almost equally useful to spot buyers,
for almost all spot sales at that time were
breaks adjacent to network shows. A
measure of a network’s popularity, then,
was a pretty sound basis for a measure of
a spot schedule’s *‘popularity.”

Changes In Spot

By 1949, however, radio spot buying had
largely changed due to TV and to a general
swing from breaks to minutes. TV knocked
out most night-time buying and some after-
noon activity. One national advertiser es-
tablished a 9 a.m. curfew for radio in TV
markets.

The swing to minutes knocked out most
network adjacencies, reduced them to a
handful soon sequestered by the 52-week
advertisers.

The hour from 7-8 a.m. became the most
sought-after hour in radio. Thus the typical
spot campaign came to be two or three
hours removed from the nearest network
show, but spot advertisers couldn’t afford to
discard BMB. There was nothing else.

BMB's second study of network popu-
larity continued, therefore, with one inter-
pretation or another, to supply a station
“coverage” figure upon which phone zone
or mctropolitan ratings of non-monopoly
programs were projected across neighbor-
ing counties, even across neighboring states,
at any hour of the day or night.

Now again important money has been
invested in a brace of national surveys, in-

PROGRAMMING: new

spired and backed by two networks. All
the energy and money expended still does
not answer the spot advertisers’ major prob-
lem. Network stations draw on high budget
network shows in addition to their power
(coverage), which they lump into one over-
all “circulation™ story, even when only a
“local” program is in consideration.

What is a station’s non-monopoly, self-
earned circulation?

How great is the circulation differential
between monopoly and non-monopoly
programming?

Does carry-over, loyalty, or apathy re-
tain any of this monopoly-recruited dif-
ferential for a station’s non-monopoly
programming?

If the differential is substantial, the invest-
ment to get this information in future studies
would pay off in better buying.

. Here are four examples, typical of many
others, which appear to indicate that the
differential is a great deal larger than gen-
erally presumed.

First is the hour from 7-8 a.m. Every
station can spin the same discs. In fact,
the recording companies throw heavy pro-
motions behind their new releases to influ-
ence disc jockeys to do just that.

Very few d.j.’s ever build a following
outside of their own bailiwick, and all too
frequently we've seen leading ones switch
stations and not bring over enough of their
“following™ within their rated area to in-
fluence the ratings or switch national spot
accounts. Aping each other makes them
as undistinguished as the music they play.

News and weather are important from
7-8 a.m. The national news from the wire
services is the same for great and small.
The local news is a plus for the hometown
station over the power station. The home-
towner can afford to particularize the im-
mediate for his compact audience; the
power station must keep it general, because
his audience is dispersed.

Weather is the hometowner’s second
plus. This important feature of get-up time
is extremely local. The weather where you
are dressing is the weather that counts.

The “musical clock” may eliminate the
differential of one station, exemplify the dis-
parity in others. It seems amply indicated
that most “musical clocks” will not recruit
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By Walt Dunn

challenge for research?

generated by each.

Mr. Dunn, a salesman for H-R Representatives
Inc., has pointed out what appears to be a big
gap in station circulation studies. His thesis: There
are two types of programming, monopoly and
non-monopoly, and different circulations can be
Agency research experts
agree with him. After reading this article in manu-
script form, E. L. Deckinger, vice president and

director of research of the Biow Co., wrote Mr.
Dunn: “What you’ve pointed out is of extreme
importance for consideration in the next coverage
studies and an area in which they should attempt
to provide information. | think it is a very difficult
area—not as easily handled as your suggested

question might imply—but nonetheless of ex-
treme importance.”

. circulation with the magnetism of monopoly
programming.

A second example, typical of a situation
duplicated all over the country in more or
less degree, is the case of NBC-Sacramento
vs. NBC-San Francisco.

Sacramento is in KNBC’s front yard by
any measure, yet when NBC-Sacramento
also carries NBC shows as it does in the
morning (a “shared” monopoly resulting
from NBC signal overlap), KNBC’s share
of audience in Sacramento is only 2.5%
(Hooper Nov. '51).

In the afternoon, however, when NBC-
Sacramento does not carry the “soap” block
—when in other words these programs be-
come an absolute monopoly of NBC-San
Francisco—San Francisco’s share leaps to
15.4% *. If a spot buyer can get his minute
buy next to these soaps, or any other equally
desirable monopoly of NBC-San Francisco,
he can count on Sacramento *coverage.”
Otherwise how can he count on anything?
—that is, anything beyond San Francisco, or
the actual “rated area,” for that matter?

Grady Cole is today the very arch-example
of local station monopoly programming.
This unique personality enjoys a greater
monopoly in the Carolinas than CBS itself.

Twelve CBS stations, 11 in the Carolinas
and one in West Virginia, with a total of
36,750 watts duplicate WBT's CBS pro-
gramming within its signal area, but nobody

* The “soap” block covers only a portion of
the hours of the period from 12-6 p.m. on
which the share of 15.4% is based. Presum-
ably the “soaps” do better during the time
they are actually on.
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duplicates WBT’s Grady Cole in the morn-
ing. It can be said that WBT has three
circulations: WBT-Grady Cole, WBT-CBS,
and WBT-non-monopoly.

Boston made baseball history this year,
and in the making furnished a fourth and
very graphic example for this discussion.

The Red Sox were a shared monopoly in
New England last year among 27 stations.

This year, however, the Red Sox are a
shared monopoly among 30 stations—only
five of these the same stations as last year
when the Nielsen interviewers were working
New England.

Baseball play-by-play is a major monopoly
attraction—unduplicable like Grady Cole
or Mr. Godfrey—and its broadcast sched-
ule is heavy enough to give maximum im-
pact to station circulation during the season.
It should build circulation to whatever de-
gree any network monopoly programming
can. Conversely, loss of the monopoly this
yvear should slash circulation as much as
losing a major network affiliation. Yet, for
lack of information, spot advertisers must
use the 1952 baseball circulation of 22 sta-
tions that are without baseball this year
because NCS did not establish the non-
baseball self-earned circulation for them.

There is only one conclusion. A station
has different circulations at different hours
of the day. There is a significant differ-
ential between the circulations generated by
monopoly and non-monopoly programming.

The differential is not immeasurable; it
has simply never been measured. Spot
advertisers and their agencies should insist
that future studies provide for its measure-

ment. Enough spot money is at stake to
justify it.

It would be ideal, but it would be impos-
sible to get the average circulation generated
by all of a station’s non-monopoly program-
ming in order to compare it to its network-
generated NCS figures. The hours of net-
work programming vary too much after
8 a.m. among signals heard in any area.

The hours from 6-8 a.m., on the other
hand, are universally programmed by all
stations. These are the hours that will give
the nearest accurate indication of a station’s
ability to generate circulation on its own.

Perhaps, only one more question is need-
ed—something like:

“Do you happen to remember what sta-
tion (program, number on the dial) you
tuned to this morning? (this week? gen-
erally?) . . . say, for example, from the
time you got up until you got the kids off
to school? . . . or your husband off to
work? Did the entire family listen to
the same station, or, if not, who was
listening to what on another radio?”

This period expressed in terms of living
has been distinguished by respondent from
other periods of the day, but this case is
undoubtedly more complex than can be
solved by such a simple question.

The author is a general practitioner,
however, and there comes a time when every
good general practitioner will send his
patient to the specialist the case cries for—
and this case belongs to the research
specialist, who must prescribe the procedure
for measuring the circulation that has never
been measured for spot buyers.
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Going shopping
by TV is a hit
with sponsors

THROUGH its Star Shoppers program,
which in itself is not for sale, KTTV (TV)
Hollywood has built a long-range merchan-
dising plan which offers advertisers “Super-
market Merchandising Added to Selling in
the Home.”

Known as the SMASH Plan and geared
to station advertisers—active and prospec-
tive—who merchandise through food mar-
kets, the half-hour audience-participation
program originates from various supermar-
kets in the greater Los Angeles area five
times weekly, utilizing five different remote
units.

One week in advance of each day’s tele-
cast, the selected store is equipped with
shelf-strips identifying all KTTV Star Shop-
per Values, drawn from the product list of
station clients. The day and date of the ap-
proaching telecast are listed along with
naming the program each item sponsors or
in which it participates. In cooperation with
store management, a stack containing 18
KTTV advertised items is arranged. The
station often suggests inclusion of items not
normally stocked by the particular market.

Additionally, store employes wear badges
featuring an invitation from host-m.c. Bill
Welsh to attend the telecast, and the parking
lot is flanked by life-size pictures of Mr.
Welsh and the KTTV camera. The station
provides the store with pictures, mats and
other promotion material with which to

Herb Gordon, Ziv vice president in charge

of production, and Ginger Rogers, one of

four stars in company's new five-hours-a-
week radio program.
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build an advertising campaign. Retailer en-
thusiasm often results in full page and double
truck ads in the local newspapers, featuring
as many as 28 KTTV-advertised items.

Entertainment-wise, the program, which
premiered March 23, features a continuous
display and mention of these products
through contests. One such contest has three
women, after hearing a list of items read or
seeing them only once, attempt to bring
back as many of the remembered items as
possible from the store shelves. Another
features a series of questions, the answers
to which contain key words in product
names. Prizes are again KTTV items, packed
in special station-identified sacks which each
winner holds within camera range, while
Mr. Welsh names the contents.

Promotion-wise, there are many facets to
Star Shoppers. By displaying selected store
products adjacent to KTTV items, new ad-
vertisers are attracted when they see the
promotion afforded their product, according
to John Vrba, station general sales manager.
The markets themselves have benefited by
the stimulated interest and sales. As many
as 800 people have congregated for an indi-
vidual telecast, he pointed out, adding that
it is a homogeneous group that almost turns
the program into a neighborhood party. This
happens to the store at 2 p.m., an hour nor-
mally considered a dead time.

Advertisers and agencies in the Los An-

geles area have become so conscious of the
merchandising aspects that their representa-
tives are often found at each telecast, noting
the immediate results. Canada Dry Ginger-
ale Inc.’s Los Angeles office, which sponsors
the Terry and the Pirates film series on
KTTV, credits a 50-case order from a hith-
erto unsold market to the fact that the
sparkling beverage was brought into that
particular market by the station in conjunc-
tion with Star Shoppers, reports Roy Mack,
the firm’s assistant division manager.

Sponsors added to the station’s roster,
wholly or partly because of the SMASH
Plan, according to Jack O’Mara, station pro-
motion and merchandising director, include:
O’Cedar Corp. (polishes, waxes); Bosco Co.
(milk amplifier); Gordon Bread Co.; Bar-
bara Ann Bread Co.; Detergents Inc. (All);
American Maize Products Co. (Amazo in-
stant dessert); Arden Farms Co. (dairy
products); Best Foods Inc. (mayonnaise);
Hawaiian Pineapple Co. (Dole quick frozen
pineapple juice); Oscar Mayer & Co. (meat
products); Pepsi-Cola Co. (soft drink);
Ralston Purina Co. (cereals); Kellogg Co.
(Rice Krispies and other cereals); Nehi Bev-
erage Co. (Royal Crown Cola, Nehi and
Party Pak beverages), and Arrowhead &
Puritas Waters Inc.

At a program cost of $3,000 weekly, the
SMASH Plan, the station believes, will pay
off from between ten and fifteen to one.
The main problem, according to the local
offices of station representative Blair-TV,
will be how to accommodate fall business.
Summer time schedules had been pretty well
filled by the time the promotion folder
reached the agencies.

In discussing the long-range SMASH Plan,
Mr. O’Mara advises against other stations
attempting it unless they have the necessary
remote equipment. He believes the impor-
tance of KTTV’s five remote trucks cannot
be stressed enough as contributing to the
success of the plan.

A firm not given to gambling

bets $24,000 weekly on radio

THINK the big budget days are over in ra-
dio? If so, the Frederic W. Ziv Co. is
making a bad bet. Its new Hour of Stars,
an hour-a-day, five-days-a-week series, is
costing $24,000 a week, and in at least one
market it has been put in an evening time
slot for the express purpose of competing
with evening TV.

William B. McGrath, managing director
of WHDH Boston, has scheduled Hour of
Stars in the 7-8 p.m. period with this ex-
planation:

“Located in a heavily saturated TV mar-
ket, we felt early the impact of TV on our
evening hours. Advertisers were quick to
desert the period between 7 and 10:30 p.m.
on the mere assumption that the audience
had taken a powder, Our experience in the
last two years has proved this not to be

the case, and advertisers are gradually re-
turning to nighttime radio.

“With this in mind, we are constantly
attempting to strengthen our evening pro-
gram structure and have decided to schedule
the Hour of Stars between 7 and 8 p.m.”

Alvin E. Unger, Ziv radio sales vice pres-
ident, has reported the show has been sold
to more than 1350 stations. The program
stars Ginger Rogers, Peggy Lee, Tony Mar-
tin and Dick Powell, each playing his
favorite records in individual 15-minute seg-
ments. Ziv has arranged with music pub-
lishers and record companies to make ad-
vance predictions of what tunes will become
hits, giving the Ziv company a good chance
of coming up with popular records even
though the program is transcribed long be-
fore broadcasts.
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PEARLS FROM KUDL

ALL PROSPECTIVE clients and agency heads
in Kansas City received a string of simulated
pearls from KUDL there with a note from Gen-
eral Manager David M. Segal saying: “Use
KUDL and you’'ll soon be able to get your wife
the real thing.” Local agencies were recipients
of another gift from the station—an enlarged
photograph of Marilyn Monroe, now starring in
“Gentlemen Prefer Blondes.” Caption on the
picture was: “Gentlemen prefer blondes, but all
Kansas City prefers the new KUDL . . . 1380
on your radio dial!”

CLEAN UP

“CLEAN UP with KITE! More results per
dollar, more good music per minute, more
listeners per hour!” is the slogan written in red
on a dust cloth sent out by the San Antonio
station. On the envelope is: “Here’s your ‘KITE
gadget’ of the month from San Antonio’s lead-
ing independent station. . . .”

‘THIS 1S WTVP’

WTVP (TV} Decatur, 1ll., is mailing to pros-
pective clients a series of four cleverly illus-
trated booklets titled “This is WTVP.” The
series is to serve as an introduction to the new
uhf station. First of the booklets gives informa-
tion about the staff and coverage. The second
pamphlet gives information about commercials
—slide, film and live—and a picture of the
station’s floor plan. Pictured on the cover is a
little man who holds a mike on the first booklet
and a stack of coins on the second.

NBC ‘FIRE’

A FOUR-PART, radio documentary series
titled Fire is being presented weekly by NBC
in cooperation with the U. S. Forestry Service
and Jocal and national fire-fighting agencies.
The series, which started last Saturday, 6:30-7
p.m. EDT, is produced and directed by Harry
Bubeck.

PROGRAMS & PROMOTION

GIANT DOODLE PAD

HANDY king-size desk pad with plenty of
room for “doodling” has been prepared by the
Simpson Electronic Co. of Chicago, makers of
radio-TV equipment. Each sheet on the 17 x
22-inch pad is flanked with illustrations of
Simpson testing equipment. Printed in two

colors selected for the elimination of eye |

strain, the pads are being shipped to the com-
pany's representatives for further distribution
to customers. Copy reminds “doodlers” that
“You cant sell from empty shelves—call
Esterbrook 2-1121" accompanied by a list of
Simpson representatives. The bottom of each
sheet contains a 2I-inch rule captioned: “A
good business rule: Always specify Simpson.”

THE MAN WHO SELLS

HANDSOME promotion piece issued by MBS
bears the title “This is the man who” and many
pictures of the man who *sells more goods
for more sponsors than anyone else in radio,”
according to Mutual. The “man” is identified
as Fulton Lewis Jr.

9 MILLIOCN COOKBOOKS

WNBC WNBT (TV) New York reported last
week that 9 million cookbooks have been sold
through the tie-in promotion between the key
NBC stations in New York and the more than
7,000 WNBC WNBT (TV) quality stores in the
metropolitan area that participated in the pro-
motion. The stations estimated an additional
$1,700,000 in business accrued 1o retailers who
sold the books for 19 cents a copy.

FOOTBALL TIPS PROMOTION

HEAVY exploitation is planned by RCA Victor
Recorded Program Service for the 12th season
of Football Tips, whose star, Elroy (Crazy
Legs) Hirsch, is being featured in a motion
picture of his own life story, “Crazy Legs—All
American.” Brochures, audition discs and other
promotion pieces are now being mailed to sta-

CHECK for $1,500 is awarded Jack Frazier, Crosley merchandising dircctor, for directing
the merchundising and promction project on behalf of Colgate-Palmelive-Peet products

on Crosley Broadcasting Corp.’s Ohio TV staions.

The C-P-P shows were on Crosley

stations WLWT (TVY) Cincinnati, WLWD (TV) Dayton and WLWC (TV} Columbus. At

the presentation are (| to r) John T. Murphy, vice president, Crosley TY; Mr. Fraxier; Ted

Budach, Cincinnati manager, Colgate drug products; Robert E. Dunville, Crosley’s presi-
dent, and Don Madden, Cincinnati manager for C-P-P grocery products.
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CUSTOMER WRITES:
“We have been very well salis-
fied with your long-range serv-
ice, and definitely feel that it
hos been helpful in our soles
planning.”

Western Union
offers tested
Weather
Forecasts

You can make or save money by
making weather work for you.
Accurate long range weather
forecasts help you to plan and
time your sales — purchases —
production — ioventory control
—and advertising more effec-
tively. Cooperating with famed
National Weather Institute,
Western Union provides scien-
tifically based, time-tested fore-.
casts. They range from one
month to six months in advance,
and can be pin-pointed to any
desired specific areas.

For information ond rates,

wire or write to:

Director of Collateral Services
WESTERN UNION TELEGRAPH CO.
60 Hudson Street
New York I3, N. Y.
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RADIO NEWSREEL

THREE-WAY congeniality is expressed by (| to
r} Pat Gallicchio, new m.c. for WMAQ Chi-
cago’s 400 Hour; Paul E. Feucht, pres. of the
sponsoring Chicago & Northwestern Railway,
and Harry Kopf, NBC v.p., Chicago.
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PURCHASE of Skip Maddox Show on WANE
Fort Wayne, Ind., by Bruce Williams Stude-
baker Sales & Service is attended by (I to r)
Bob Bozer, Williams sls. mgr.; Mr. Williams;
Charles (Bud} Kennedy, WANE mgr., and Mr.
Maddox.

SMILING completion is made to arrangements
whereby Pacific National Life Assurance Co.
will sponsor 5:15 p.m. newscast on KDYL Salt

Lake City. The negotiators are (I to r) Miss
Ross Jurney, of the agency of that name;
Douglas R. Clawson, KDYL sls. dir.; Ray H.
Peterson, Pacific National pres., and Holly
Moyer, KDYL acct. exec.
SECOND Federal Savings & Loan Assn. of
Pittsburgh renews sponsorship of the KDKA
Pittsburgh Musical Clock program. The sign-
ers: (| to r} Seated, Fred €. Reinhardt, Second
Federal pres., and J. Fred Reinhardt, board
chmn., Second Federal; Ed Schaughency,

show m.c.; standing, George D. Tons, KDKA
sls, mgr.; John E. Connelly, Connelly Agency,
and Don Trageser, KDKA acct. exec.

tions plus exploitation of tie-in of movie and
radio transcribed series, both due to start Sept.
11. Touchdown Tips, 13 quarter-hour pro-
grams, features Mr. Hirsch and Mike Kizziah,
sports commentator, with predictions for 30 to
40 major football games each week.

‘RADIO CONFESSIONS'

IN A PAMPHLET entitled “Radio Confes-
sions” KCMO Kansas City, Mo., tells how its
farm radio has grown. By means of working
with rural leaders, by travelling throughout
local farm areas and organizing contests, the
station’s farm staff has gained the confidence
of the regional rural population, the booklet
explains. Containing pictures and graphs, the
folder closes by pointing out the station’s re-
sulting merchandising success.

REPORTERS GET THE BIRD

NINTH anniversary of CPRN Meer the Missus
Varieties was celebrated August 15 by giving
“the bird” to Los Angeles newspaper and trade
radio reporters in the form of a freshly dressed
turkey to each. Harry Koplan, now producer-
m.C., was an assistant, the first person hired,
when the program started Aug. 14, 1944,

CHOO CHOO TAKES TO THE AIR

CHARLIE (Choo Choo) JUSTICE, North
Carolina football star who plays ball with
the Washington Redskins, will take to the air
in a different light this year with a special series
of broadcasts on the Tobacco Sports Network,
to be originated from WSOC Charlotte, N, C.
Mr. Justice will broadcast a series of special pre-
game highlights each Saturday afternoon pre-
ceding the network’s football games. The 11
programs which Mr. Justice will do will be
recorded in Washington and heard over the 60
stations in the Carolinas affiliated with the net-
work.

STATE FAIR BROADCASTS

PLANS for extenmsive coverage of the 1953
Wisconsin State Fair have been announced by
WTMI-AM-TV Milwaukee. The schedule of
24 radio broadcasts and 28 telecasts is the
heaviest in the history of the stations. WTMJ
announcers and personalities will make per-
sonal appearances as part of a “Meet and
Greet Your WTMJ and WTMI-TV Favorites
in Person™ feature at the fair.

Miss Washington Contest

PROMINENT Washingtonians have ac-
cepted invitations to be judges at the
“Miss Washington” beauty contest, con-
ducted for the 11th consecutive year by
WWDC Washington. The winner will
receive a jackpot of local awards and
will represent the District of Columbia
in the “Miss America” contest. Among
the judges at the local contest are: Mrs.
Ivy Baker Priest, Treasurer of the United
States; Sol Taishoff, editor and publisher
of BROADCASTING ® TELECASTING; Con-
stance Bennett, screen star; William E.
Coyle, president of the Advertising Club
of Washington; Bernie Harrison, radio-
TV editor of the Washington Times-
Herald, and Harry Merrick, president of
the Washington Board of Trade.

PROGRAMS & PROMOTION mmme

Mayor Interviews Mayor

THE MAYOR interviewed the mayor on
a series of broadcasts from Cleveland’s
city hall recently. This came about when
Bill Mayer, known as the “Mayor of the
Morning” to his WGAR Cleveland lis-
teners, was the guest of Cleveland’s
Mayor Thomas A. Burke. From the
mayor's suite Mr. Mayer interviewed Mr.
Burke, who is winding up the longest
term in the city’s history. Cabinet mem-
bers were interviewed on subsequent
broadcasts in discussions of civic affairs
and accomplishments.

‘STATE OF THE NATION’ PROGRAM

WOR New York is presenting & new series,
State of the Narion, which will be broadcast
from each of the 48 state capitals. Presented in
cooperation with Facts Forum, a national edu-
cational organization, each program will feature
an interview with the state governor and one of
his political opponents. Interviewed on the first
program were Governor George N. Craig of
Indiana and the state’s National Democratic
Committeeman Paul Butler. The program is
aired Tuesday, 9:30-10 p.m.

ANTI-CRIME SERIES

TRANSCRIPTIONS of NBC radio Confession
have been requesfed by Montana State Board
of Health to use in the state’s narcotic and
alcoholism education program, NBC-TV, be-
lieving the anti-crime series to be a video po-
tential, has asked producer Homer Canfield to
prepare a TV script. Decision to film or kine-
scope it will be made later.

CANADA'S GROWTH

CANADIAN BROADCASTING Corp. on the
Trans-Canada Network on Aug. 23 staris a
weekly series on Canada’s growth as influcneed
by means of the sea. The series Days of Sail
will feature men and ships which made Canada
a leading maritime power in the days of sailing
ships, with interviews with survivors of the sail
age and the descendants of famous Canadian
sailors and shipbuilders.

GE SALES TRAINING

GENERAL ELECTRIC Co.’s radio and tele-
vision department has announced a new pro-
gram for its distributors designed to stimulate
sales training for retailers and increase the re-
tailer’s knowledge of company products. Called
“Payoff,” the program makes use of four
records which pose various sales problems. GE
suggests that retail salesmen listen to records
as part of sales meetings and discuss the prob-
lems with a view toward offering solutions.

PROMOTION BOOKLET

CFPL London, Ont., has distributed a promo-
tion booklet to advertising agencies describing
the composition and size of the southern
Ontario market and stressing that *‘at its heart
is CFPL.” The station is represented in the
U. S. by Weed & Co.

BROADCASTING ® TELECASTING
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New Travis Tapak

the one-man, spring-wound broadcast

— gquality walkie recorder. On the
scene in minutes, Gets the dramatic
eye-witness reports with all the sound

effects. No vehicles, no lines, no AC,
no charging. Accurate 73" /Sec.
Erases, monitors, rewinds, plays.

Write for rental-trial offer.

this HAPPENS

Broadcast Equipment Specialties Corp.

135-01 LIBERTY AWEMUE
Richmeond Hill, 19, LL, MN.Y.
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"HEY JOE"

published by
TANNEN MUSIC, INC.

RECORDED BY

FRANKIE LAINE. . (Columbia)
CARL SMITH . . . (Columbia)
KITTY WELLS . . . . . . (Decca)

s

BROADCAST MUSIC, INC.
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Advertisers

Howard R. Bloomgquist, general manager of
promotion division, Lever Brothers, named
director of marketing for Post Cereals Division,
General Foods Corp., N. Y.

Kenneth Pearson, brand advertising manager
for Schenley Distributors Inc., N. Y., appointed
national merchandising manager and coor-
dinator.

Harry D. Almaine, formerly promotion-adver-
tising manager of Wincharger Corp., to
Howard Industries as general sales manager.

Harry T. Leithead, president of Cluett, Pea-
body & Co., N. Y., elected president of Father’s
Day Council Inc., advisory group that will help
plan for Father’s Day (June 20, 1954).

Agencies

Rabert L. Nourse Jr., account executive at Roy
S. Durstine, L. A., named vice president in
charge of western div. operations, Hilton &
Riggio, new Hellywood office, 1680 Vine St.
Telephone is Hollywood 2-6343.

Everett V. Wile, sales manager, merchandis-
ing div., and Murray Naiditch, art director,
Gregory & House Inc, L. A., and Lawrence
Bole Hicks, of N. Y. agency bearing his name,
have formed Hicks, Naiditch & Wile Inc., 8584
Sunset Blvd., Hollywood. Mr. Wile is presi-
dent of the firm, with Mr. Hicks vice presi-
dent and Mr. Naiditch secretary and art
director.

Parker Ekren, creative director, and Douglas
Huntington, copy chief, elected vice presidents
of Doremus & Co., Chicago advertising and
public relations firm.

Alex T. Franz, president of advertising agency
bearing his name, announces its incorporation,
to be known as Alex T. Franz Inc,

Carol Pauker, copy chief, appointed radio-TV
director of Brooke, Smith, French & Dotrance
Inc, S. F.

Jack Daly, partner, Daly & Richardson, S. F.,
to Caples Co., that city, as account supervisor.

George B. Beaumont, Benton & Bowles, N. Y.,
promoted to associate account executive on
Procter & Gamble (Canada) account.

Michael McGreal, camera dept. and process
stage head, Warner Bros., Burbank, to Young
& Rubicam Inc., L. A, as supervisor of tech-
nical film production. -

Robert H. Higgins, advertising and sales pro-
motion manager, American Paper Goods Co.,
Kensington, Conn., to Hicks & Greist Inc,
N. Y., as assistant account executive

Mary Thompson, copy chief, W. H. Male Ltd.,
Honolulu, to BBDO, L. A., as copywriter.

Charles A. Pooler, senior vice president in
charge of marketing at Benton & Bowles,
N. Y, appointed chairman of projects develop-
ment committee of Advertising Research Foun-
dation, and Fred B. Manchee, executive vice
president and treasurer of BBDO, N. Y., named
projects progress advisor of ARF.

’

William Clark, production manager, West-Mar-
quis Inc., elected president of Advertising
Agency Production Men of Los Angeles.

Tom Slater, vice president in charge of radio-
television, Ruthrauff & Ryan, N. Y., is father
of boy, William Roy, Aug. 6.

Thad Horton, D’Arcy Adv. agency, Atlanta,
and formerly sports director at WSB-AM-TV
there, signed by Georgia Tech in Atlanta to
broadcast school’s football garnes this fall.

Stations

Harold E. Graves, program and promotion
director at WENE
Endicott, N. Y., ap-
pointed station man-
ager of WDOS
Oneonta, N. Y.

Wallace E. Stone
appointed national
sales manager at
WITV (TV) Miami.

J. Pascal (Pat) Swift
of WGR Buffalo
and previously as-
sistant advertising
manager at Bell Air-
craft Corp., Buffalo,
to WBUF-TV Buffalo as commerical manager.

Mr. Graves

Leonard H, Levitt, account executive.on na-
tional accounts, WOV New York, appointed
general manager of WTNJ Trenten, N. J.

Allen Hundley Jr.,
program director,
KDSX Denison,
Tex., appointed sta-
tion manager. Wil-
liam Duke appointed
chief announcer and
production super-
visor.

C. M. Conner, ac-
count executive
K ENI Anchorage,
Alaska, to KTVA
(TV) that city as re-
tail and national ad-
vertising manager.

Alexander M. Tanger, account executive at

Mr. Hundley

RESULTS?

THAT'S US

HALIFAX NOVA SCOTIA
Maritimes Busiest Station
5000 WATTS—NOW!

Interested? Ask

JOS. WEED & CO.
350 Madison Ave., New York
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AUXILIARY TRANSMITTER!

o ELIMINATES COSTLY OFF-AIR TIME
o FULFILLS CONELRAD DEMANDS
o SO INEXPENSIVE IT QUICKLY PAYS FOR ITSELF

Without question the number one concern of radio
broadcasters is “off-air”” time — costly indeed in terms
of station revenue and prestige!

You can eliminate this source of worry entirely at a
price that’s ridiculously low! Yes, the new 250 watt GATES
BCA-250 Auxiliary Transmitter is truly an “Insurance
Policy” transmitter meeting all FCC standby requirements.

Designed specifically for auxiliary service, the GATES
BCA-250 is all transmitter and consists of all basic equip-
ment for total operation from a 600 ohm audio line to a
50-250 ohm output line. Although response, distortion and
regulation is only slightly in excess of that for standard
broadcasting service, GATES BCA-250 transmission qual- A-9
ity and component reliability are beyond reproach. Powe, ?;'}uie’ :'O: of prore

- e,

—t —

GATES RADIO COMPANY, QUINCY, ILLINOIS, U.S5. A,

MANUFACTURING ENGINEERS SINCE 19312

‘e 2700 Polk Avenue, Houston 3, Texas ® Warner Bldg., Washington 4, D. €. ® 51 East 42nd Street, New York 17, N. Y.
® International Division, 13 E. 40th Street, New York 16, N. Y. ® Canadian Marconi Co., Montreal, Quebec
® 7501 Sunset Blvd., Los Angeles 46, California
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solid south: 1953 style

The changing skyline of today’s mid-South is a happy sight
for any advertiser who wants to harness the real sales power
of television.

Throughout 29 high income counties in our pivot of the
Piedmont, more and more TV homes have their antennas set

for Channel 2—WFMY-TV,

It's a sofid array of selling potential — compounded of the most
progressive families in an area with nearly $1,500,000,000
buying power.

WFMY-TV is their television station . . . the daily habit,
welcomed, watched and believed in homes where the most
buying is done. And, significantly, where real selling
opportunities exist for you —when your message is solidly
delivered by WFMY-TV!

wifmy-tv

Basic CBS Affiliate — Channel 2

Greenshoro, N. C.

Represented by
Harrington, Righter & Parsons, Inc.
New York—Chicago— San Francisco
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PEOPLE

WHDH Boston, named commercial manager,
succeeding vacancy left by death of Arthur
Brush,

Buzz Hassett, WFMY-TV Greensboro N. C,,
appointed TV sales director, WMT-TV Cedar
Rapids, Towa.

Dick Harris, sales service manager, WNAX
Yankton, S. D, to KOA Denver as promotion
manager.

Soterios (Buddy) Pappas appointed program
supervisor for WBAL-TV Baltimore.

Jean (Spider) Maclean appointed program
director at KGAE Salem, Ore.

Stan Shaw, formerly with WRC Washington,
appointed program manager of WITV (TV)
Miami.

| Lin Mason, program director for WLWT (TV)

Cincinnati, resigns to go into advertising field.

Len Hathaway, announcer, promoted to pro-
duction manager of WENE Endicott, N. Y.

Art Hein, radio service manager at WBBM
Chicago, appointed merchandising manager
-at WBBM-TV, newly created post. He is suc-
ceeded by Ed Cotter, formerly midwest division
manager for Storecast Corp.

James Schiavone, as-
sistant program and
production manager,
WWJ-AM-TV De-
troit, promoted to
program and pro-
duction manager of
WWI-TV. Phyllis
Hoffmann appointed
X public service editor

- at WWI-AM-TV, re-

] —-— ) placing Mary Jo
| ‘ .8 Peterson who has re-
Mr, Schiavone signed.

Don Weston, news
staff of WBBM-AM-TV Chicago, returns to
KGVO Missoula, Mont., as news director.

Charles E. Trainor, in charge of jobber co-op
advertising for Shell Oil Co., N. Y., to WAGA-
AM-TV Atlanta as manager of publicity and
promotion, succeeding Para Lee Brock, who
has resigned to enter motion picture field as
free lance writer and director.

Ed Jordan, KGKO Dallas, Tex., to WALK
Patchogue, N. Y., as sports and special events
director. Hal Fisher, WWSC Glens Falls,
N. Y., to WALK as news director.

Beull Dalton, engineer, John Poole Broadcast-
ing System, Hollywood, promoted to director
of engineering, KBIG Avalon.

Charles Abel appointed chief engineer at
KFMB-AM-TV San Diego. Frank Aamodt is
replacing Mr. Abel as studic engineering super-
visor.

Charles W. Courtin, formerly with CBS, and
Irvin G. Boudreau, previously with WKNB
New Britain, Conn., named account executives
at WDRC-AM-FM Hartford, Conn.
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Jack Cusick returns to WBBM-AM-TV Chj-

l{ cago as creative writer.
|

Jack Thomas, who conducted Farm Reporter
| program on KTHT Houston, named farm editor
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"Add 4 more uhf to the log of on-the-air stations which means 45 uhf are now
operating out of total of 198. One of the latest to begin testing has the first
DuMont uhf transmitter — built for Easton Express WGLV, Easton, Pa. (Ch. 57). It's
reported "getting out magnificently".

WGLV has been running what it calls "sneak preview tests", without
announcement, sporadically since June 26. Mgr. Nelson Rounsely says it's proceeding
slowly, won't set commercial date until it's "sure of everything". Meanwhile, he
tells us initial field tests are extremely gratifying, with no nulls yet reported
and viewer reports from as far away as Harrisburg, 92 mi., and Germantown, Pa.,

45 mi. Previous "dead" areas - he cited Milford, N. J. as example - are getting
service first time.

Workshop Associates antenna is on 425-ft. tower atop Gaffney Hill, 7 mi.

southwest of Easton and halfway to Bethlehem."
Television Digest,_ July 4, 1933

1A

Make your report as good as this
one by installing a Gabriel
Cosecant UHF-TV transmitting
antenna.

NEXT'!

Pattern testing of Channel No. 21
antenna for station KVFD,
Northwest Television Co., Ft. Dodge,
lowa. Shipped July 17 to the
transmitting site.

Endicoft Street, Norwood, Massachuse#ts
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OF TRANSCRIBED AM-FM PROGRAM MATERIAL
OR LIP-SYNCHRONOUS SOUND FOR TV FILM...

Available in Fairchild 530 Transcription
Turntable or as kit for converting existing
equipment...new drive is SYNCHRONOUS at
ALL THREE SPEEDS.

NOW...ANY Station can have

LXACT TIMING

-
3-SPEED DRIVE, synchronous at
3314, 45 or 78 tpm, is integral part of
$30 Turntable (left), or available as
coaversion kit. Turntable available
with or without cabinet.

No other transcription table matches
the Fairchild 530 —and in kit form
its exclusive new drive permits
converting existing equipment to the
finest modern 3-speed. With this
change you prevent program
material overlapping commercials at
station breaks, achieve synchronized
sound, insure quick starts, eliminate
rumble, noise and vibration.

COMPLETE chk ﬁ-o’.eﬂlq
PLAYBACK SYSTEM

For superb professional sound reproduction use
Fairchild components: Fairchild 3-way Turret
Head Arm with Fairchild Moving Coil
Cartridges for lateral and vertical recordings

* 205 six-position Passive Equalizer for ail
records and transcriptions « For line-level
output use the Fairchild 650 Preamplifier

with high signal-to-noise,

and 60 db gain.

"

3.WAY TURRET HEAD ARM
SERIES 1%
CARTRIDGES |
b

SELF-POWERED
PREAMPLIFIER

e

Stidio... Console.. Tortable,

DISC RECORDERS

Use Fairchild Direct-drive Synchronous
Recorders for absolute timing, faithful
duplication of original sound on AM, FM,
TV. Pitch continuously variable from 80 to
over 500 lines per inch on model 523
shown. Now — make microgroove records
with your present Fairchild 539 Recorder.
Ask about special microgroove Adapter Kits.

Write for illustrated literature and prices.

-Il--.---J

REGORDING /—*

ﬁ#ﬁﬂ GHILD EOUIPMEI.ITJ’

154th 5", & 7th Ave., Whitestone, N. Y.
VISIT US AT THE AUDIO FAIR, HOTEL NEW YORKER, OCT. 14-17
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of new half-hour farm program on KGUL-TV
Galveston, Tex.

Homer (Shag) Morrow, salesman at WGN Chi-
cago, has transferred to sales staff of WGN-TV.

William T. Howard Jr., previously manager
at WWOD Lynchburg, Va., to announcing staff
of WDVA Danville, Va.

Tom Frandsen, until recently vice-president,
Irwin Co., Beverly Hills, to KNBH (TV) Holly-
wood as host-m.c. on daily late feature film
showing.

Bill Armstrong, KWBE Beatrice, Neb., to
KLMS Lincoln, Neb., as salesman-announcer.

Perry Douthit, KFAB Omaha, Neb., to an-
nouncing staff of KLMS Lincoln Neb.

George Faber appointed executive assistant in
news dept. of WBBM Chicago.

Bill Leyden, disc jockey, KFWB Hollywood,
adds duties with KTTV (TV) that city under
exclusive video contract, which permits one
nonconflicting network TV program weekly.

Jerry Crocker, WIBK Detroit, to WSRS Cleve-
land as disc jockey.

Jo McCarthy, assistant on TV traffic desk,
WOW-TV Omaha, Neb., transfers to film
traffic dept. Shirli Miller succeeds Miss Mc-
Carthy on TV traffic desk.

Carl J. Raymond, manager of WHHH Warren,
Ohio, served as director of Trumbull County
(Ohio) sesquicentennial pageant at Trumbull
County free fair on Aug. 6-7.

Reginald P. Merridew, program director, WGAR
Cleveland, presented citation and American
flag by American Legion for station’s effort to
promote display of flags on national holidays.

Richard (Dick) Rudolph, for 11 years top sales-
man at WITH Baltimore presented with plaque
from station after breaking sales record.

David 1. Ker, supervisor of CJSH-FM Hamil-
ton, Ont., named research and labor statistics
dept. head of Canadian Daily Newspapers Assn.

Pete Peterson, farm editor at WNAX Yankton,
S. D., appointed state chairman of agricultural
committee of S. D, Junior Chamber of Com-
merce.

Dorothy Kleck, producer of WPIX-TV New
York’s Living Blackboard program, is serving
as instructor in educational radio at summer
session of Columbia U.

Julie Chase, co-star and director at WTAG
Worcester, Mass., named Mass. state chairman
of American Women in Radio and Television.

Anne Holland, director of women’s activities,
public affairs and information dept., WBAL-
TV Baltimore, named Maryland state chairman
for American Women in Radio and Television.

Dan Miller, sales service manager, KLAC-TV
Hollywood, father of boy, Gregg Allan, Aug. 7.

Fred Gregg, promotion director for Crosley
Bcestg. Corp., father of son, Michael Morrow,
July 31.

Phil Sheridan, WFIL Philadelphia, father of
twin boys, Philip Lee and Michael Alan, July
30.

Josh Barry, director of sports, special events
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“After 13-week trial, furniture

company signed for 52 weeks.”

“Ever since we started AP news,

the biggest problem has been to
find time for new advertisers —
the old ones keep on renewing.

‘‘Another sponsor, Wright &
Wagner Dairy Co., with 15 AP
newscasts a week, says he is
delighted with the results . . . in-
creased enthustasm among drivers,
pius many new customers.”

“AP news shows a good profit

L. 0. FITZGIBBONS, Manager month after month.” .
WBEL, Beloit, Wisconsin

sponsors STAY with AP NEWS

VICTOR C. DIEHM
President and General Manager
WAZL, Hazleton, Pennsylvania aspansor of week-day AP news

so pleased he hought Sunday siet

on WAZL too.”

“Robert Astleford, officia) of the
Farmers Cooperative Dairy, says
that since the inception of his AP
news programs, business has in-:
creased — not only for milk but
for all his other dairy products.

“Much of WAZL’s local weekly
billing is derived from steady
sponsors of AP news . . . and
there’'s a waiting list of prospec-
tive sponsors.”

For tull information on how you can join The Associated Press,
EEENE R Eer el R A D | O DIV ISITON

THE ASSOCIATED PRESS

50 Rockefeller Plaza, New York 20, N.Y.
Hundreds of the country's finest stations announce with pride

“THIS STATION IS A MEMBER OF THE ASSOCIATED



CLEVELAN D'S
CHIEF STATION
5000 WATTS—850 K.C.
BASIC ABC NETWORK

REPRESENTED
BY
H - R REPRESENTATIVES

i
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CLEVELAND'S Chief STATION

still Going

A coffee account, using KGW, |_n-
creased sales in this area 42 per cent.
FOR SALES RESULTS USE KGW

Economical and efficient medium for
covering the mass market.

on the efficient 620 frequency

PORTLAND, OREGON
REPRESENTED NATIONALLY BY

EDWARD PETRY, INC.
AFFILIATED WITH NBC
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and publicity at WNOR Norfolk, Va., father
of boy, Robert Jon.

Bill Whitley, news director, KNXT (TV) Holly-
wood, and Annette Taylor were married July
3l

Glenn Elliott, disc jockey and promotion man-
ager, WANE Fort Wayne, Ind., and Les Granoff
were married July 19.

Networks

Don Goldsmith, formerly account executive at
Jam Handy Organization and associate at
Wilding Pictures, both production firms, to
CBS-TV Chicago as film salesman.

Ben Brady, writer of pilot film for ABC-TV
Ray Bolger Show and producer of former
NBC-TV Those Two, signed to produce CBS-
| TV Red Skelton Show, which starts Tues.,
Sept. 15, 8:30-9 p.m. EDT.

Mort Green, radio and television writer, has
become regular panelist on Where Was I?
(DuMont, Tues., $:30-10 p.m. EDT), replacing
Samuel Grafton, who is devoting full time to
writing.

Fred Gough, cameraman, CBS-TV Hollywood,
father of girl, Anne Marie, Aug. 7.

| Manufacturers

Clarence M. Clark, manager of accounting,
Elmira, N. Y., plant, Westinghouse Electric
Corp., appointed manager of Bath, N. Y, plant.

John P. Driver, field sales representative for
Detroit district, RCA Tube Dept., to Shand
Radio Specialties, Flint, Mich., as sales manager.

Maurice L. Alexander, assistant production
manager and manager for TV and radio, ap-
pointed plant manager of Batavia, Ill., Tube
Plant of Appliance & Electronics Div. of Avco
Mfg. Corp.

| Donald W. Jacksom, eastern regional sales

manager for Raytheon Mfg. Co., and E. A.
] Freiburger, formerly Milwaukee district repre-
| sentative for Philco Corp., named regional
‘ managers for Admiral Corp., with headquarters
f in Indianapolis and Des Moines, respectively.

! Emil A. Mesics, Otis Elevator Co., named di-
rector of personnel of RCA International Div.,
N.Y.

Nat Welch, formerly account executive for
WAFM-TV Birmingham, Ala.,, named sales
manager of Orradio Industries Inc. (Irish Brand
magnetic tape for tape sound recorders), Ope-
lika, Ala.

Jerome Goldman, Tele King Corp., named
senior electronic engineer on government equip-
ment for CBS-Columbia, Long Island City,
N. Y.

Matthew (Cully) Wilkin, vice president in charge
of sales for Slick Airways, N. Y., to Packard-
Bell Co., L. A, radio-TV set manufacturer, as
assistant sales manager.

Robert Conner, director of engineering, KLAC-
AM-TV Hollywood, resigns to rejoin RCA
Victor as administrative assistant to manager of
engineering products division at Camden, N. J.

Robert W. Fordyce named district sales mana-
ger for eastern region, Raytheon Mfg. Co.

Representatives

Boyd B. Garrigan, sales staff of Arrow Tele-
vision Productions, Hollywood, to Forjoe & Co.,
radio and television representative, as sales ac-
count executive in L. A. office.

Alfred J. Larson, assistant to sales promotion
manager of Artra Cosmetics Inc., Bloomfield,
N. J.,, to Paul H. Raymer Inc., national radio
and TV representative, as account executive
in N. Y. offices.

James T. Simler, account executive at KSTP-
TV Minneapolis, to Chicago sales staff of Adam
J. Young Television Corp., TV stations repre-
sentative.

Edwin C. Metcalfe, KECA-TV Los Angeles, to
Hollywood office of Weed & Co., radio-TV
station representative firm.

Edward R. Scannell, Weed & Co., appointed
radio-TV director for Chicago Junior Assn. of
Commerce.

Program Services

Hugh Grauel, salesman for ABC-TV on West
Coast, has been appointed central northwestern
sales representative for RCA Thesaurus, suc-
ceeding Gregory Reeser, who has joined
NARTB.

Marvin P. Holtzman, syndicate sales manager
of Columbia Records Inc., appointed director
of popular artists and repertoire for Colum-
bia’s Okeh Records, replacing Daniel A. Kessler,
who has resigned.

John B. Bissell Jr., account executive with WOR
Recording Studios, N. Y., to advertising sales
staff of The Reporter magazine.

David Pollard, writer at Young & Rubicam, to
production staff of Bell Productions, TV pack-
ager.

Services

J. Z. Millar, director of research of Western
Union Telegraph Co., appointed vice president
of development and research.

Government

Wallace A. Gade, formerly program director
for KQW (now KCBS) San Francisco and more
recently director of radio for ECA and MSA,
named director of overseas information branch
of U. S. Foreign Operations Administration.

Commander Edward F. Hutchins is new officer
in charge of AFRS Hollywood. He relieves
Col. William Mason Wright Jr., now retired.

Trade Associations

Arthur Edeson named president of American
Society of Cinematographers to serve remaining
unexpired term of Charles G. Clarke, who has
resigned.
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A little known part of Anaconda is its production
of high-strength phosphate fertilizers for Western
farmers.

A plentiful supply of phosphate is vital to plant
growth, a prime requisite for bountiful crops.The
soils of many Western States, low in phosphates
to begin with, lose more and more with each har-
vest. With Anaconda’s Treble Superphosphare or
Phosphoric Acid, farmers can easily replace this
necessary chemical and substantially increase their
per-acre production.

Anaconda’s fertilizers are produced at the com-
?any’s Reduction Works at Anaconda, Montana,
rom phosphate rock mined at Conda, Idaho.
Containing about 429 available %hosphoric acid
{almost triple the amount available in ordinary
low grade phosphate fertilizers) Treble Super-
phosphate’s granular form permits easy spreading.

During 1952, Anaconda produced more than
100,000 tons of treble superphosphate and phos-
phoric acid. Based on numerous agriculwural col-

ANACONDA

COPPER MINING COMPANY
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Treble Superphosphate bagging
operalion at Anaconda Reduction
Works at Anaconda, Montana. Bags
are filled at rear, go through
stitching and sealing operations,
then are carried by conveyor
directly to freight cars.

““ANACONDA" stands for more than metals!

lege and County Agents’ tests conducted in the
intermountain area, this groduction, properly
applied, would increase food crops in 15 Western
States by:

200,000 tons of heet sugar
300,000,000 pounds of vegetablaes
750,000 tons of alfalfa
4,500,000 sacks of potatoes
4,000,000 bushels of grain

Presently, a new sulphuric acid plant js being
builr to facilitate Anaconda’s fertilizer production.

This mining and processing of phosphates is
only a small part of Anaconda’s operations. Pro-
ducing a large family of metals for America, Ana-
conda is carrying on a far-flung modernization,
improvement and expansion Fmgram, at mines,
mills and fabricating plants. All phases of the pro-

ram are directed to the same goal ., . more and
ﬁetter products for the country. 53274.4

The American Brass Company

Anaconda Wire & Cable Company

Andes Copper Mining Company

Chile Copper Company

Greene Cananea Copper Company
Anaconda Afuminum Company

Anaconda Sales Company

international Smelting and Refining Company

August 17, 1953

® Page 111



NAEB Sends Hovey

As Representative to ltaly

NEWS ANALYST and Wisconsin U. Journal-
ism Professor Graham Hovey has been named
representative for the National Assn. of Educa-
tional Broadcasters to Italy, where he will
spend the forthcoming academic year. Mr.
Hovey's commentary, Background of the News,
is heard over WHA Madison, Wis., and the
Wisconsin FM network. The other NAEB rep-
resentatives are Howard Xreschkopf, of the
Lowell Institute Cooperative Broadcasting
Council in Boston, who will go to France, and
Buton Paulu, director of the University of

EDUCATION

Minnesota station KUOM Minneapolis, who
will go to Britain.

As a part of the program, which is a two-
way exchange between the American education-
al organization and radio-TV networks in the
three European countries, a representative of
Italian radio will come to Purdue U.; a
French network representative will be stationed
at Iowa State College, and NAEB hopes to
provide a third grant at a university site of one
of its stations for a specialist from BBC.

Mr. Hovey, who has been awarded a special
Fulbright research grant, will arrange for an
exchange of programs between Radio Italiana
and the NAEB. In his visit to Italy, Mr. Hovey
will return to familiar ground. He was a cor-
respondent there for INS during World War II.

NEIGHBORLY
" and NEWSY

as a

Small Town
Barber Shop

Here’s why WIBW rings up such smashing sales
totals on the cash registers of dealers who handle

WIBW-advertised products. We're “folksy”.

newsy. We're sincere.

We're

That’s the way our listeners want us to be. How do

we know?

Because for the 16th consecutive year¥,

the statewide army of Kansas farm families have
said, “We listen more to WIBW than any other

station.”

* Kansas Radioc Audience—'52

Rep. CAPPER PUBLICATIONS, Inc. @ BEN LUDY, Gen. Mgr.

® WIBW e KCKN
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Religious Workshop Hears

Boost for ‘Untried’ ldeas

UNTRIED programming devices are broad-
casting’s “greatest resource reserve,” Ralph W.
Hardy, NARTB vice president, told the Eighth
Annual Religious Broadcasting Workshop last
Monday. The workshop was held at Indianap-
olis under auspices of the National Council of
Churches of Christ in the U.S.A.

Urging religious leaders to keep uppermost
in their minds that listening and viewing are
completely voluntary and informal, he de-
scribed the audience this way:

“You are talking to a truck driver roaring
monotonously over the highway. You are talk-
ing to a teen-age girl who is putting her hair
up in bobby pins and who has just three pins
to go before she can get over to switch the
dial from you to some music.

“You are talking to the aged and bed-ridden
who want to see the world of now and here-
after through your eyes. You are reaching the
good, bad and indifferent, each one in a differ-
ent frame of mind, each one in a different en-
vironment. The inflection of your voice, the
tolerance of your spirit, and the skill of your
attention-holding manner all should speak
through your pulpit of the air presentation.”

Mr. Hardy warned that religious broadcasters
share with station management concern for the
size and loyalty of the audience. “Your stew-
ardship of the period allotted to you may well
determine the audience responsiveness for some
hours to come in the broadcast day,” he said.

Staff of workshop, which will run for three
weeks, includes: A. R. Edyvean, professor of
speech and broadcasting, Butler U.; Anne F.
Griffen, professor of speech and radio, Wesleyan
College, Macon, Ga.; Rudy Bretz, instructor in
television, College of City of New York, and
Gilbert Seldes, writer.

IHlinois’ Rep. Yates Says
Educational TV Is ‘Must’

AN EDUCATIONAL TV channel is a “must”
and the “wonder of television should not be
exploited for profit-making purposes,” Rep.
Sidney Yates {D-IlL.) has asserted in a letter
to the Chicago Sun-Times on the proposed
educational TV station for Ch. 11 in Chicago.
He noted the drive to raise funds is “more
than halfway to its goal” and expressed hope
citizens within the 60-mi1e area of the proposed
station would support “this vital project.”

WCFM (FM) Airs Classes

WCFM (FM) Washington currently is broad-
casting its University of the Air series. The
programs, covering various academic sub-
jects, are presented from 9:30 to 10 p.m., five
times weekly, and are scheduled for eight weeks.
Participating in courses for the series are
Catholic 1., Georgetown U. and George Wash-
ington U., all Washington; St. John's College,
Annapolis, Md.; Library of Congress; Pan
American Union, and the Phillips Gallery.

NAEB's ‘Way of Mankind’

NATIONAL Assn. of Educational Broadcast-
ers last week announced a second “Way of
Mankind” series of 13 half-hour broadcasts
dealing with “the general pattern of human be-
havior, studying various known cultures of the
world.” The new series is part of an NAEB
program made possible by a $300,000 grant
from the Ford Foundation Fund for Adult
Education, a spokesman said.
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PREST0™

_ " Model RC-7
with RA-1
r reel adapter

LO NG PLAYING

PORTABLE TAPE RECORDER

The presto RC-7 has already been acclaimed “the finest tape recorder of
its size available.” Although portable in size, the RC-7 embodies features
and heavy duty construction found only in larger, more expensive, studio-
type machines.

Now, with the new RA-1 reel adapter, this precision recording instrument
becomes an indispensable piece of equipment for every station and record-
ing studio. With this adapter, the RC-7 accommodates reels up to 1015”
diameter, providing continuous long-period recording or playback.

If you are contemplating a portable tape recorder, don’t buy any—until
you see the PRESTO RC-7 with 101%” reel adapter (RA-1). Without a doubt,
it’s the best buy in professional tape equipment!

Present PRESTO RC-7 owners may convert their machines with

this adapter for just $39.00. Write today for details!

PARAMUS, NEW JERSEY

Export Division: 25 Warren Street, New York 7, N. Y.
Cancdian Division: Walter P. Downg, Lid.

Dominion Square Bldg., Montreal
WORLD'S LARGEST M

E@W RECORDING CORPORATION

Compare the RC-7 with any
studio-type recorder
Instantaneous speed accuracy

Dynamic range better than 50
db. at 3% distortion

Three-motor drive

No friction clutch or friction
brakes

Heavy duty construction
throughout

Separate erase-recording-
playback heads

Twin speed: 7% /sec or
15"/sec.

Frequency response to 15,000
cps.

Reel size: to 10%” {with RA-1
adapter)

UFACTURER OF PRECISION RECORDING

EQUIPMENT AND DISCS
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|

'EDUCATION

~

‘SHARE-TOWER’ OFFER

| OFFER to share the proposed 1,050-foot TV
tower of WREC Memphis with Memphis
Community TV Foundation which seeks edu-
cational reserved uhf Ch. 10 there has been
made by WREC owner Hoyt B. Wooten.
WREC is applying for vhf Ch. 3, which also
is being sought by WMPS Memphis.

The Foundation already has been given
nearly $190,000 in equipment, including a new
transmitter and use of a 360-foot tower, from
WMCT (TV) Memphis (Scripps-Howard sta-

MADE BY WREC

to the educational television group.

Mr. Wooten also offered to construct a
building for the educational station’s transmit-
ter at a reported cost of not less than $15,000,
according to Julian B. Bondurant, chairman of
the Memphis foundation.

Mr. Bondurant also said the offer was ac-
cepted on the basis that the Foundation’s engi-
neers must first survey what would be the
best set up for the educational outlet. The
foundation, made up of a cross-section of edu-
cational groups in the area, said $35,000 more

tion) [B®T, Aug. 10, June 22}
WREC’s proposed TV tower would be the
maximum height regulations allow, according

is needed for studio equipment and a source
of income for operating expenses. Aim is to
put the station on the air shortly after Jan. 1.

Radio's

cROWING

Because radio delivers the results to adver-
tisers at lowest cost.

A recent promotion on a WGN morning
program brought in 20,156 letters—each
enclosing 25¢ and a product label. An ad-
ditional 11,400 came without the label due

to lack of distribution of the product . ..
A TOTAL OF 31,556 RETURNS.

Here again is proof of the pulling power of
WGN in the middlewest—reaching more
homes per week than any other Chicago
station.*

* Nielsen Coverage Service.

Chicago 11

A Clear Channel Station Mlinois
Serving the Middle West 50-0;"; 3’-"-
MBS On Your Dial

ChieaBe ofiss for Mimnsapoils-St. Paul, Datroit, Clncinfatl and Miiwaukee
Enstorn Sales Offee: 220 E. 42nd Streat. New York 17, N.Y. for New Yerk Clty. Phiiadelphin and Beston
Geo. P. Rollingbery Co.
Advertising Solieitors for All Other Cliles
Les Angeles—{1] W. Bth Btreet . New York—S00 5th Avenus . Atlants—228 Peachires Btreet
Chicago—B80T N. Michigan Avenus . San Franclsco—4825 Market Street

Page 114 ® August 17, 1953

e e

MORRIS Underwood (seated) signs for Under-

wood’s Bar-B-Q Pit to sponsor Flash Gordon 52

weeks on KDUB-TV Lubbock. Standing (I to r)

ore KDUB-TV’s Lloyd Wright, slsman.; W. D.

(Dub) Rogers, pres., and Ken Cariker, announ-
cer, in space suit.

R e,
= AT,

WWI-TV Detroit telecasts of the Saturday

feature race at Hazel Park Track are ogreed

to by Goebel Brewing Co., sponsor. L to r,

Dick Connell, Hazel Park Racing Assn. pres.;

George Krehbiel, commentator, and Jack Gra-
ham, Goebel adv. magr.

YEAR’S contract to sponsor special events ond

traditional programs on KEYT (TV) Santa

Barbara, Calif., is signed by Colin M. Sefph (I},

KEYT pres.; Joe D. Paxton (c), County Na-

tional Bank & Trust Co., and R. Hill Carruth,
KEYT sls. mgr.

DISCUSSING NBC rescarch presentation '"Why
Sales Come in Curves’” (on brand-switching)
after Los Angeles showing are (I to r) Glenhall
Taylor, radio-TV dir., N. W. Ayer & Son; Andy
Potter, radio-TV dir., Calkins, Holden, Carlock,
McClinton & Smith; Ben Potts v.p., Lennen &
Newell, and Thomas C. McCray, asst. dir., NBC
Western Div.




Only a combination of stations
can cover Georgia’s
major markets.

The Georgia Trio

WAGA
A MAL :
g w‘é’fg‘ﬁf WT0C

CBS Radio
5000 w

e 1290 ke

CBS Radio

ATLANTA

The TRIO
offers advertisers
at one low cost:
CONCENTRATED

COVERAGE
MERCHANDISING

ASSISTANCE
LISTENER LOYALTY
BUILT BY LOCAL
PROGRAMMING

DEALER LOYALTIES
In 3 major markeits

L2
SAVANNAH

represented
individually and
as a group by

The KATZ AGENCY, INC.

NEW YORK CHICAGO DETROIT ATLANTA DALLAS KANSAS CITY LOS ANGELES SAN FRANCISCO
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Aloha Week Committee Drive
TELETHON on KGMB-TV Honoluly, ar-
ranged on seven hours notice, pushed Hawaii's
Aloha Week Committee funds drive over the
top 55 minutes after the telecast began, ac-
cording to the station. The committee’s cam-
paign faced failure when collections lagged be-
hind in an effort to provide matching funds to
a legislative grant. Station reports the Beam
& Milici agency in Honolulu thought of the
telethon. The agency’s Ray Buisseret and
KGMB-TV Program Director Bob Costa han-
dled the show. Vern Bruggeman and Carl
Hebenstreit at the station emceed the program
featuring Hawaiian talent.

IN PUBLIC SERVICE

WMRN Fetes FFA

WMRN Marion, Ohio, recently held its
ninth annual luncheon in honor of out-
standing members of the Future Farmers
of America, with Charles Might, WMRN
farm editor, representing the station for
the program. It was the fourth time
the station has feted an American Star
farmer, highest honor in the FFA, from
its listening area, according to R. T.
Mason, WMRN general manager, who
was elected Honorary State Farmer in
1950 by Ohio’s FFA members.

Homemaker’s program—Today’s Cooking--10:00-10:30 a.m.,
Monday through Friday, has proved such a big-time telecast
that WOC-TV proudly announces appointment of a big-time

Helene Dilger has been a home economist for 24 years. She

Miss Dilger knows how to help housewives plan interesting

. . her years in food demonstration

work enable her to show an advertiser’s product to its best
advantage. She has learned her sales technique through years

. and her telecasts are

Helene Dilger brings NEW selling punch to “Today’s Cook-
ing”—a series that has already proved itself as a good sales

For further facts about “Today’s Cooking,” and

Helene Dilger, see your nearest F' & P man, or write us direct.

FREE & PETERS, INC.

Exclusive Nationel Representatives

®  Nationally Honored

L ]

o HELENE DILGER

®  Winner U. §. Department of Agriculture

®  Award for Superior Service

L ]

» NOW CONDUCTS “TODAY'S COOKING”
L ]

L ]

L ]

L ]

® home economist, Helene Dilger, as conductor of this series.
*

: is winner of many awards including:

® 1. In May, 1950, the U. S. Department of
. Agriculture honored her with a certifi-
. cate for superior service in home econom-
. ics extension work,

¢ 2. In 1946, the JIowa Home Demonstration
* Agents Association named her the out-
* standing Iowa home economist of the
M year.

*

: and appetizing meals .

®

*

o Of talking before women’s groups . .

e both friendly and authoritative.

*

[ ]

e vehicle.

*®

®

*

-

[ ]

*

The Quint Cities

COL. B. J. PALMER, President

ERNEST C. SANDIRS,
Resident Meneger

Davenport, lowa
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Lubbock Blood Drive

LUBBOCK, Tex,, stations KFYO KCBD-AM-
TV KSEL KVSP and KDUB-TV and the local
Junior Chamber of Commerce went all out in
a two-week campaign for blood donations, with
654 pints being donated to exceed the 40C-pint
goal.

L. A. Community Chest Films

THREE four-minute Los Angeles Community
Chest TV films, shot under supervision of Don
Norman, KNBH (TV) Hollywood manager,
by George Travell Productions, Los Angeles,
have been released to all TV stations in the
city, The films feature Community Chest work
at the Variety Boys Club, Salvation Army USO
Center and the local Orthopedic Hospital.

Letters to Korea

ADVERTISING COUNCIL announces it will
launch a campaign through its radio allocation
plan next month to stimulate letter writing to
servicemen in Korea by their relatives, friends,
neighbors and former co-workers.

Praise for KVOE

KVOE Santa Ana, Calif., has been com-
mended by Arthur A, Schuck, chief scout ex-
ecutive of the Boy Scouts of America, for its
public service coverage of the third national
Boy Scouts Jamboree held in Orange County.
Besides 22 hours of live broadcasts direct from
the site of the Jamboree, the KVOE staff of
14, directed by owner-general manager Ernest
L. Spencer, tape recorded two quarter-hour
programs for MBS and made 101 open-end
12 minute on-the-spot tape interviews with
Boy Scouts from all parts of the U. S. for re-
lease to their hometown stations.

WIRC Aids Polio Fight

WIRC Hickory, N. C, in the area hit by a
polio epidemic first in 1944 and again in the
past months, reports it has been busy helping
provide information to the local residents and
entertainment for quarantined youngsters.
WIRC interrupts its regular schedule during
the day to give emergency notices, news items,
announcements of clinics, restrictions and sug-
gested precautions. Station provides time
seven days a week for special shows to enter-
tain the youngsters in clinics. WIRC staffers
give hours from their own time to assist in
the clinics, according to the station.

WGN-TV Telethon Plans

PLANS for a Labor Day telethon to raise
money for City of Hope, national, non-sec-
tarian medical research center, have been an-
nounced by WGN-TV Chicago. The telethon
will begin Sept. 6 and run to next day. It will
feature celebrities. Malcolm - Howard Adv.
Agency is drawing up the preliminary plans.
Robert A. Hibbard, assistant to the manager
of WGN-TV, will coordinate the project. A
similar telethon was aired by WGN-TV in 1951.

KNOR Aids Blood Drive

NEWSMAN Clyde Davis of KNOR Norman,
Okla., took a portable tape recorder to a Blood-
mobile to interview blood donors before do-
nating his own pint. The tape was played back
on the air and the Red Cross reported the drive
for blood successful.
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PERSONNEL RELATIONS

AFM-INDUSTRY TALKS
DEFERRED FOR MONTH

‘Pressure of duties’ will pre-
vent Petrillo from entering into
consideration of various issues
until September. Exploratory
talks have been held.
CONSIDERATION of various problems that
have been sources of friction between American
Federation of Musicians and the radio-tele-
vision industry will be deferred at least until
next month, it was learned last week, because

of pressure of official duties placed on AFM
President James Petrillo.

An AFM spokesman told B®T Thursday
that exploratory talks were held by musician
and TV network representatives on the ques-
tion of using motion picture clips having
musical backgrounds on television shows.
While Mr. Petrillo was in Europe, the spokes-
man added, no headway was made in the talks
which centered on AFM’s position that each
musician appearing in the filmed sequence be
paid $25, and that the TV producer in addition
make a contribution to the union’s welfare fund.

Demands Affect ‘Today’

AFM’s demands have affected the five-minute
film clips used on NBC-TV’s Today show under
sponsorship of Cameo Curtains Inc. Clips with-
out musical background are currently being
used on the show. Another projected program
that has been limited in its planning by AFM
restrictions is the TV series planned to be pre-
sented jointly by ABC-TV and the Motion Pic-
ture Assn. of America. It was this project that
initiated talks between ABC-TV and AFM last
month.

In another area of conflict, the spokesman
said, AFM is preparing a battle against “exces-
sive use” of canned music on radio and tele-
vision programs. He said that Mr. Petrillo
and leaders of AFM locals, particularly in New
York, are expected to make the canned music
issue a major topic of discussion in negotiations
with radio and television broadcasters on a new
contract. The present pact expires in January
1954, '

Mt. Petrillo reportedly will visit New York
next month to begin talks on the motion picture
clips and canned music issues, the spokesman
said. He added there was no indication at this
time that Mr. Petrillo will press for immediate
discussions with AFTRA with respect to the
latter union’s insistence that musicians doubling
as emcees hold cards in AFTRA [B*T, Aug.
101

WFPG-AM-FM-TV Signs
AFTRA Contract

TWO-YEAR contract covering four fulltime
and one parttime announcers has been signed by
WFPG-AM-FM-TV Atlantic City and AFTRA.
Announcers returned to assignments Aug. 10.
They had not been at work since July 4. The
contract cannot be re-opened until August 1955.
The stations continued normal operations with
executive and supervisory personnel.
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How many pounds
are pork chops?

———n

..

) ﬁ.l B B RN R
i

90 Ibs...

25 lbs...

10 Ibs...

As you see them at your meat store,
pork chops are simply a choice cut of
meat with a neat little handle of bone.

But as the meat packer buys them,
pork chops are part of a *““package”
that includes many less popular cuts
as well as a lot of weight that isn’t
“eatin’ meat’’.

A porker that weighs-in at the
meat packing plant at 240 1bs., shows
up at your retail market as 115 lbs.
of fresh and smoked pork products
and 35 lbs. of lard. Only 150 lbs.
altogether. And only 10 lbs. of this
are center-cut pork chops.

That’s why you usually pay more
for pork chops than for most other
cuts of pork. For the price of each
cut of meat (like the price of just
about everything else!) is determined
largely by how much there is and
how much people like it.

Economists call this the law of sup-
ply and demand. Women call it
“*shopping’’. They compare, pick,
choose. In a free market, their choice
of the available supplies sets the
values—whether it’s in pork or
peaches; beef or bananas.

Did you know. .. pigs come
into a packing plant in ‘“‘one -
piece” ... they leave in as many
as 80 different pork products
... that when you speak of the
“meat packing industry” you
mean 4,000 different companies
...that through competition,
efficient modern methods and
full utilization of by-products,
your meat is marketed at a lower
service cost between farm and
table than almost any other food?

AMERICAN MEAT INSTITUTE » Headquarters, Chicago » Members throughout the U. 8.
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MANUFACTURING —

PERSONNEL RELATIONS

ABC Western Div. May 'Farm’
Publicity to Independent Firm

Negotiations between the
union and the network are at-
a standstill. One bid for doing
publicity is from Foladare,
Greeg & Bock, which asks
$5,000 per month to handle
the 11 Western states.

WITH negotiations on publicists’ wage increases
between the ABC Western Div. and National
Assn. of Broadcast Engineering Technicians at
a standstill, the network reportedly is consider-
ing “farming” out its publicity to an independent
Hollywood firm.

If the network carries through on this,
NABET is expected to call out picket lines from
other ABC units it represents. These include
among others, engineers, traffic, news writers,
building maintenance, transcription clerks and
carpenters.

A known bid for the network’s publicity is
from Foladare, Greeg & Bock. The requested
price is $5,000 per month to handle the 11
Western states.

- NABET recently completed negotiations with
NBC bringing the publicists’ average weekly
salary to about $127. The union is attempting
to raise ABC's average pay from the current
$90 per week.

TWA Requests TV Talks
With CBS, NBC, ABC

TELEVISION Writers of America, having re-
cently won the representation election over Au-
thors League of America-Screen Writers Guild,
for free lance writers at the TV networks, has
requested appointments with NBC, CBS and
ABC to discuss bargaining agreements.

Meanwhile, the National Labor Relations
Board has ruled out a TWA request to repre-
sent writers at McCadden Productions, Holly-
wood producers of the CBS-TV Burns and
Allen Show. Tally of ballots at McCadden
showed four voters, one voting for ALA-SWG,
and one for TWA. The other two were chal-
lenged by ALA-SWG on the grounds they no
longer were employed by McCadden with
NLRB agreeing they were “ineligible to vote.”

Screen Writers Guild now claims a total of
81 filmed TV shows represented by ALA-SWG
to one for TWA.

NLRB Examiner Rules
KMAC, KISS Must Bargain

KMAC San Antonio and its associated FM
station, KISS, must stop refusing to bargain with
IBEW Local 1348, under recommendations
by Trial Examiner V. W. Whittemore of the
National Labor Relations Board. The exam-
iner found that the local has represented a ma-
jority of technical employes since Feb. 8, 1953;
that the stations had refused to bargain with the
local, and that “by unilaterally increasing wages
of employes in the appropriate unit on March
1, 1953, the respondent also refused to bargain
collectively with the union.”

CTILY Mike Mearian

 TOPICAL SATIRE & MUSIC

——

"“WBEN .
-

Clint Buehlman

Ll UsicaL ¢y OCK
Top Rated

your Diawe

\‘1 RELAXING SLUMBER TUWES

WBEN has personalities—plus. They add personal punch to

your sales message. Buffalo-area audiences believe WBEN personalities,
Cail or Write any CHRISTAL Office in New York,

Chicago, San Francisce, Boston or Detroil.

Ralph Hubpey

Llocag SPORTCAST DEAN

"BUFFALO EVENING NEWS STATION
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Manufacturers to Exhibit
At Chicago Fair Sept. 1-3

RCA’s four-pound television camera, the “TV
Eye,” will be demonstrated, along with a
“breath controlled” television receiver, at the
International Sight & Sound Exposition and
Audio Fair at Chicago's Palmer House Sept.
1-3.

Entire control unit for the “TV Eye” weighs
only 18 pounds. It is a closed circuit TV sys-
tem using a standard type receiver as a moni-
tor and utilizing a free channel that can be
tuned without interfering with reception on
other channels. “Breath controlled” TV will be
exhibited by Lion Mfg. Co., which initially
built the apparatus for polio victims.

Other manufacturers scheduled to show
TV models at the fair: Admiral, Crosley, Gen-
eral Electric, Hallicrafters, Motorola, Pilot,
Radio Craftsmen, Zenith and Video Corp. o
America. ;

100 Remote Systems. Sold
By Rust Industrial Co.

RUST Industrial Co. Inc., Manchester, N. H.,
reported last week that more than 100 of its
remote control systems for operating unattend-
ed transmitters have been bought by the indus-
try since an FCC order early this year author-
izing station transmitter operation by remote
control. Some 75 stations have ordered the
equipment of which 50 now are operating re-
motely, while the others were bought by two
“major transmitter manufacturers.”

New Channels Added on
AT&T N. Y.-Boston Link

COMPLETION of installation of additional
channels on the New York-Boston radio relay
system, first link in the Bell System microwave
network, in operation since 1947, was an-
nounced last week by the Long Lines Dept.
of AT&T. The New York-Boston system now
provides eight channels, two northbound for TV
service, two in each direction for telephone
service and two for maintenance and protection.

ATA&T also said that WTVI (TV) Belleville,
Ill., second TV station in the St. Louis area,
had been connected to the TV network facili-
ties, getting network program service from St.
Louis via an 1l-mile microwave link provided
by Southwestern Bell Telephone Co. Network
system now connects 147 TV stations in 98
U.S. cities.

RCA Transmitter to WITVY

RCA Victor Engineering Products Dept. last
week announced it has shipped a I-kw uhf TV
transmitter to WITV (TV) Fort Lauderdale,
Fla., which with the outlet’s high-gain antenna
and special transmission line will multiply the
strength of the signal 20 times. RCA expects
to ship the antenna and auxiliary equipment
later this month, the announcement said. WITV
will be on Ch. 17 and is owned by Gerico In-
vestment Co.

DuMont Gear for KFBB-TV

BUTTREY BROADCAST Inc., holder of Ch.
5 CP for KFBB-TV Great Falls, Mont., has
ordered a 5-kw vhf transmitter and associated
station and studio equipment from the tele-
vision transmitter division of Allen B. DuMont
Labs. Inc., it was reported last week by Du-
Mont Labs. No on-the-air date for KFBB-TV
has been set as yet.

BROADCASTING ® TELECASTING




TO serve as a studio for television merchan-
dising, WGN-TV Chicago has remodeled a
garage on the near north side of the city.
The new garage-studio was officially
placed in operation with the launching of
the film series, Ringside With Rasslers, serv-
ing as origination point for Downtown
Motor Sales’ live commercials. WGN-
TV expects to use the garage-studio for

ENGINEERING personnel of WGN-TY Chicago discuss features of garage remodeled
by station to serve as combined TY merchandising studic, housing center for AM-TV

remote equipment and storehouse.
Meyers, engineering director of WGN

Garage Becomes TV Studio Under WGN Designing

They are ([ to r) Curt Norling, engineer; Carl J.
Inc.; Don Remer, engincer; George Petterson,
WGN-TVY production facilities director, and Willard Strickland, engineer.

automotive and other commercials on an
extensive scale.

The garage-studio also will serve to house
WGN’s mobile radio-TV equipment (includ-
ing 14 cars and trucks) and to store en-
gineering equipment. Remodeling was super-
vised by Carl J. Meyers, engineering director
of WGN Inc. (WGN-AM-TV), and George
Petterson, production facilities manager.

Gates AM Transmitters
Shipped to 7 Outlets

GATES Radio Co. shipped AM transmitters
to seven stations during the week preceding
Aug. 6, L. J. Cervone, general sales manager,
has announced. A 250-w replacement trans-
mitter went to WDSR Lake City, Fla, and a
I-kw transmitter went to WKWF Key West,
Fla., for a power increase.

The others, went to new stations: WBTO
Linton, Ind. (500-w); Wayne County Broad-
casting Co., Fairfield, Ill. (500-w); Canadian
Marcont Ceo., Montreal (I-kw); WITY Dan-
ville, IlI. (1-kw), and CHED Edmonton, Alta.,
Canada (I-kw).

CORRECTION

Inadvertently, the
call-letters of
KXY Z, Houston,
were mis-printed in
the August 10
Frederic W. Ziv Company

color spread.
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Telechrome Color Gear Ready

“WITH color TV programs about to go on the
networks, Telechrome is now producing and
delivering the equipment necessary to convert
network stations for color pick-up and broad-
casting,” J. Raymond Popkin-Clurman, Tele-
chrome president, announced Thursday. Tele-
chrome, he said, has opened a second plant
to meet the demand for conversion equipment.
Company is located in Amityville, N. Y.

WEEX Takes RCA AM Unit

RCA Victor has shipped one of its new type
BTA-250M AM radio transmitters to WEEX
Easton, Pa., which expects to go on the air
“in the near future” on 1230 kc, RCA an-
nounced last week. The licensee, Easton Pub-
lishing Co., alsc is licensee of WEEX-FM and
WGLV (TV) that city, the latter scheduled to
go on the air last Friday.

Norfolk Uhf Forum

CONVERSION of TV sets to uhf was the topic
of chief concern to about 800 TV set dealers
and service men of the Virginia Tidewater area
who attended a Uhf Technical Forum last Mon-
day at Norfolk’s Monticello Hotel. Main speak-
ers included Tom Chrisman, president of
WVEC-TV Hampton, NBC affiliate scheduled
to begin operation on uhf Ch. 15 Sept. 19; Fred
N. Dodge, NBC, and others.

\

SELL MORE IN THE

SOUTH’S
No. 1 State!
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GE to Up Tube Output

UPON completion of General Electric Co.’s
“multi-million-dollar retooling project” now
underway at its Buffalo and Syracuse plants,
the firm will increase production of its “alu-
minized” TV picture tubes 50%, J. Milton Lang,
GE Tube Dept. general manager, said last
week. He said the metallic reflective coating
on the rear of the viewing screen increases a
tube’s output up to 100% and improves picture
contrast.

Admiral Corp. Sales Rise

ADMIRAL Corp. sales for 1953’ first half
were $131,222,438, up 58% over $83,015,391
for the 1952 first half. Net earnings of $4,-
762,152 were a jump of 89% over the $2,-
523,355 net earnings for the 1952 period, John
B. Huarisa, executive vice president, said last
week. Net earnings per share were $2.42 on
$1,965,230 outstanding shares, compared to
$1.28 in 1952, he said.

Allied Takes New Quarters

ALLIED Radic Corp., Chicago (electronics
parts and equipment distributor), has moved
into new quarters at 100 N. Western Ave.,
A. D. Davis, president, has anncunced. The
$2 million building is a two-story structure
covering a total arca of 147,000 square feet.
Firm has been located at 833 Jackson Blvd.

MANUFACTURING

Magnavox Names Two V.Ps.

MAGNAVOX Co. has named John A. Rankin
and John S. Sturgeon to vice presidencies, it
was announced by the radio-television-phono-
graph company last week. Mr. Rankin is treas-
urer; Mr. Sturgeon will be director of engi-
neering.

24-Hour Tape Recorder

PRODUCTION is underway for commercial
use of a new device which permits 24 hours of
automatic sound recording without being at-
tended, Walter Niles, president of SoundScriber
Corp., New Haven, Conn,, said last week. Some
500 of the magnetic tape recorder-reproducers,
as they are called, have been in use during the
past year at Naval stations, he said, adding
that the device was developed by the U, S.
Navy Bureau of Ships and SoundScriber en-
gineers.

Air Force Gets Microwave

THE U. S. AIR FORCE has installed a micro-
wave transmitter at the Far East Air Logistic
Force in Japan, according to Theodore W. Gib-
son, technical representative for the Philco
Corp., which manufactures the microwave units.
The new system set up in Japan is capable of
transmitting telephonic and teletype messages
from one station to another 24 hours a day,
seven days a week, he said. The unit will re-
place costly radio facilities and eliminate cables
and wires, he added.

All Pittsburgh just has to listen to Radic Pittsburgh—the station

F
OF THE DIAL

with a nose for news. Sharp, documented news coverage ALL
DAY by HERB MORRISON and his WJAS news staff, estab-
lishing WJAS as Pittsburgh’s radio NEWS leader.

FIRST—with a report of the Steel settlement.

. A FULL SEVEN

MINUTES BEFORE the wire serv1ces
FIRST—with on-the-spot interviews with the principals in the

steel dispute.

FIRST—with on-the-spot reports of the Worcester, Mass. tor-

nado disaster.

for complete news coverage,

5000 Watts 1320 K.
'NATIONAL REPRESENTATIVE: George P. Hollingbery Co.
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No wonder all Pittsburgh naturaily turns to WJAS ALL DAY

: Serving the
GREATER FITTSBURGH

Metropolitan
Area...

Federal Ships Transmitters

FEDERAL Radio & Telephone Corp. in the
last two weeks has shipped 1-kw uhf trans-
mitter to WTVI (TV) Belleville, Ill. (Ch. 54);
KFAZ-TV Monroe, La. (Ch, 43) and WIVU
(TV) Scranton (Ch. 73).

McGraw Electric Sales Up

McGRAW Electric Co., Elgin, I1l., has reported
net sales of $61,991,000 for the first six months
of 1953, compared to $51,256,000 for the same
period last year. Net income also was up from
$3,641,000 to $3,651,000, according to Max
McGraw, company president. He said sales
were at a “record level,” equal to $3.60 a share
on common stock.

Raytheon Profits Rise

RAYTHEON Mfg. Co., Waltham, Mass., re-
ported profits after federal taxes for fiscal year
ended May 31 were $3,859,672 on sales of
$179,179,379 as against profits after federal
taxes of $2,047,898 on sales of $111,286,789
for previous year. Profit before federal taxes
this year was listed at $13,009,672 as compared
with $5,947,898 in preceding year.

Bercraft Campaign

BERCRAFT CORP., Chicago, CBS-Columbia
distributor, will launch a large promotional
campaign in that area Sept. 20 on behalf of
CBS-Columbia Inc.’s line of TV receivers. Cam-
paign will utilize radio, television and other
media over a 90-day period to saturate the
Chicago market.

MANUFACTURING SHORTS

Amperex Electric Corp., has released its latest
condensed catalog, available upon request from
Amperex Electronic Corp.,, 230 Duffy Ave.,
Hicksville, N. Y.

Wilcox-Gay Corp., Charlotte, Mich. (tape re-
corders), appoints Aldolph L. Gross Assocs.
Inc., N. Y., as sales representative in N. Y.
area,

Dage Electronics Corp., Beach Grove, Ind.,
appoints Allen B. DuMont Labs., TV transmit-
ter division, as sales representative for broadcast
TV cameras and camera equipment.

RCA VYictor Tube Dept., Camden, N. 1., an-
nounces what is believed to be smallest alkaline-
type “B” battery designed for portable radios.

TapeMaster Inc., Chicago, announces produc-
tion of model HF-500 new, compact profes-
sional model, single-speed tape recorder.

Electronics Components Div., Stackpole Carbon
Co., St. Mary’s, Pa., announces standard ¥2-watt
fixed composition resistors with specially formed
and trimmed leads.

National Union Radio Corp., Hatboro, Pa., ap-
points Bill Bartleson Co., Minneapolis; Antle &
Smith, Dallas, W. H. Ellinger Sales Co., Chi-
cago, and L. F. Waelterman Co., St. Louis and
Kansas City, Kan., as representatives for sale
of all products to parts distributors.

Transmitter Equipment Mfg, Co., maker of
electronic and communication products, has
been purchased by Otis Elevator Co. Latter has
set up electronics division.
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CANADA AGENCIES" BILLINGS UP 129%

Dominion Bureau of Statistics says Canadian advertising agencies
increased billings to $120,628,827 in 1952 from $107,461,752 in
1951. Gross revenue was up, too.

INTERNATIONAL

CANADIAN advertising agencies last year had
12% more billings than in 1951, according to
a report by the Dominion Bureau of Statistics.

Total commissionable billings for
CANADA all media were $120,628,827 in

1952 compared to $107,461,752 in
1951. Gross revenue on commissionable bill-
ings amounted to $18,246,232 in 1952 com-
pared to $16,255,059 in 1951.

Radio and TV accounted for 17.6% of com-
missionable billings last year, up from 17.3%
in 1951, Publications accounted for 59.9% in
1952 as compared to 59.3%, and there was a
drop in other media and in production ex-
penditures.

CFCM Ty
Last year there were 88 agencies as compared T e SO R e
to 83 agencies in 1951 and 49 agencies in 1941.
There were five agencies instead of four the
previous year, with billings over $5 million CANADIAN privately-owned TV outlet,
each. A staff of 2,698 was employed by Cana- CFCM-TV, which plans an air start in the
dian agencies as compared with 2,532 in 1951. early fall, signs for a DuMont 500 w vhf
Annual payroll in 1952 amounted to $11,482,- transmitter and associated studio equip-
910, up from $10,128,050 in 1951. Net rev- s Gt
ment. Gaston Pratte (c), president of Tele-

enue before income tax totalled $2,535,195 in ) £
1952 compared to $2,328,015 in 1951, vision de Quebec Ltd., Quebec City, Quebec,

Of the 88 agencies in 1952, 15 did less than  °9"® for the Ch. 4 station. Russel R.
$100,000 each in billings; 33 from $100,000- Desaulniers (I} is executive vice president,
$500,000; 15 from $500,000-81,000,000; 10 Canadian Aviation Electronics Ltd., Mont-
from $1,000,000-$2,500,000; 10 from $2,500,- real, sales representative for DuMont trans-
000-$5,000,000 and five over $5,000,000. Radio  mitting equipment in Canada. Henri Le-
and TV billings ranged fairly evenly percentage- Page (r) is general manager of CFCM-TV.
wise with each of these classifications, from a

Live TV Production by Five
For Christmas Is Under Study

POSSIBILITY of producing live television pro-
grams at Christmas time for broadcast in
Belgium, France, the Netherlands, Great Bri-
tain and Germany is being explored
EUROPE by television authorities of the five
countries, the British Broadcasting
Corp. said last week.

BBC said the joint programming was pro-
posed last month by a spokesman for Radio-
diffusion et Television Francaises at a confer-
ence of technical representatives of the five
nations in London. It was said technical ar-
rangements could be made for an exchange
amoeng the four Continental countries but that
a cross-Channel link with Great Britain would
cause a heavy demand on manpower and
equipment. BBC reported the conferees agreed
to a further stody.

James Lovick Issues
Booklet on Canada TV

A BOOKLET on Television as a Medium in
Canadian Advertising has been published by
James Lovick & Co. Ltd., Toronto advertising

agency. In his foreword, James
CANADA  Lovick states that while “television

was not a real factor in Canadian
advertising last year, in the closing months of
1953 and certainly in 1954, television will re-
quire strong, definite consideration. It will

low of 14.3% in the group of $500,000-§1,000,- ||
000 billings group to a high of 19.1% in the ||
group from $2,500,000-$5,000,000 group.

English Firm Buys Control i"

ENGLISH ELECTRIC Co., London, England,
has purchased control of the Canadian Marconi
Co., Montreal, manuofacturer of transmitters
and receivers, as well as electrical appliances,

and operator of CFCF Montreal. |
ENGLAND The British company has purchased

50.6% of Canadian Marconi Co.’s |
shares for an undisclosed amount. English ||
Electric bought control of the Marconi Wire-
less Telegraph Co. of England about seven |
years ago. Control of Canadian Marconi Co. |
in recent years has been with Cable & Wireless
Ltd., London, which is largely owned by the ‘
British government. No change in organization
and operation of the Canadian Marconi Co. is
anticipated, according to an official announce- r|
ment.

WOR-FM In Belgium '

WOR-FM New York was surprised to
learn that its quiz show, Take a Number, G
reportedly has been heard by a man in * TV
Anvers, Belgium. The station, noting » NEWSPAPER
that FM signals are short range, reported
that the Belgian listener even submitted
a question to be vsed on the quiz show,
He wrote that he would monitor his FM
receiver every Friday night in the hope

added.

of hearing his question used, the station HOME OFFICE—300 EDWARD LAMB BLDG . TOLEDO. OHIO ... WASHINGTON OFFICE. .. 1177 HATIOMAL PRESS DG, ‘
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INTERNATIONAL

no longer suffice to dismiss the medium by say-
ing it is too expensive or too restricted.”

The booklet reviews TV development in the
U. 8. and delves into Canadian TV, its control
by Canadian Broadcasting Corp., its immediate
future and potentialities. Data reports on gov-
ernment and private TV broadcasters in Canada,
rates of CBC stations, spot announcement rates
of U. 8. border stations, production costs, and
audience figures for southern Ontaric. The
booklet-also describes TV advertising techniques
based on experience in the U. S.

Because of CBC control of TV program- |
| Birmingham, WILN-TV (48), 12/10/52—Unknown.

ming, Mr. Lovick says “the Canadian adver-
tiser must constantly bear in mind the prox-
imity of many American TV stations and the
readiness of Canadians to avail themselves of
American programs. . . . ‘Twice the number of
Canadian eyes are presently on American tele-
vision as are on Canadian TV programs.”

WAB Sets Meet Aug. 30-Sept. 2

TELEVISION in Western Canada, Canadian
Broadcasting Corp. regulations and sales studies
will feature the annual meeting of the Western
Assn. of Broadcasters at Jasper
Park Lodge, Jasper, Alberta, Aug.
30-Sept. 2. Gerry Gaetz, CICA
Edmonton, WAB president, will open the meet-
ings. Reports will be heard from Canadian
Assn. of Broadcasters directors and executives.
A report also will be made on this year’s BMI
program clinics.

CANADA

WANT TO SELL
CANADA?

One radio station
covers 40% of
Canada’s retail

sales

CIRE

TORONTO
50,000 WATTS, 1010 K.C.

CFRB covers over 1/5 the homes in
Canada, covers the market area that
accounts for 40% of the retail sales.
That makes CFRB your No. 1 buy in
Canada’s No. 1 market.

REPRESENTATIVES
United States: Adom J. Young Jr., Incorperated
Canada: All=Canoda Rodio Facilities, Limiled
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FOR THE RECORD

New Grantees’ GCommencement
Target Dates

This list includes all stations not yet on the air.
Stations on the air are listed in TELESTATUS,
FACTS & FIGURES section.

Information in following arder: Locatlon, call letters,
channel, date gronted, starting target dote, network
and represenicuivo.

ALABAMA

Birmingham, WSGN-TV (42), 12/18/52=Unknown.
Decatur, WMSL-TV (23), 12/26/53-2/1/54.

ARIZONA
Phoenix, KOOL-TV (10), 5/27/53-10/1/53 (share time with
K

QY-TV
Phoenix, IzOY-'I’V (10), 5/27/53-10/1/53 (share time with
KOOL-TV).
Tucson, KENA-TV (9), 12/18/52—Fall *53, Hollingbery.
Tucson, KVOA.TV (4), 11/13/53-9/15/53, NBC, Raymer.
Yuma, KIVA (TV) (11), 3/25/53-Aug. '53

ARKANSAS

Little Rock, KARK-TV (4), 6/18/53—0@: ‘53 [CP stayed].
Little Rock, KETV (TV) { 10/30/53—Unknawn.
Pine Bluff, 'KATV (Tv) (7). 6/|3/53 10/1/53—Avery-Knodel.

CALIFORNIA

Bakersfield, KERO-TV (10), 6/18/53-9/26/53, CBS, NBC,
Avory-Knodel

Chico, KHSL-TV (12), 3/11/53-9/1/53—CBS, NBC, Grant.

Eureka, KIEM-TV (3), 2/'”/53—9/1/53—ABC, CBS DuM,
NBC, Blair-TV.

Fresno, KJEO (TV) (47), 4/9/53-10/1/53,

Los Angeles, KETH (TV} (*28), B/28/52-Aug, '53.

Los Angeles, KPIK (TV) (22), 12/10/52 Late ‘53,

Monterey, KMBY-TV (8) 2/19/53 9/1/53 CBS, Hollingbery

{share time with KSBW. Salinas).

Sacramento, KBIC TV) (46) 6/2 /53 Fall '53.

Sacramento, Cal-Tel /16/53 12/1/53.

Soimans KrEU 1V (383, 1714/54 9

Solinas, KSBW-TV (B), 2/19/53- 9/1/53, CBS NBC, Hol-
hngbery (share time with KMBY-TVY Monrare ).

Sulr: Bernardino, KITO-TV (1B), 11/6/52-Fall '53 Holling-
ary

San Dhqo, KFSp-Tv (10), 3/19/53-9/1/53, NBC, Katz.

San Francisco, KBAY-TV (20), 3/11/53—Nov. *53.

San Francisco, KSAN=TV (32), 4/29/53—Unknown, Me-

Glllvra
San Flrum:lsco, Bay Area Educ. TV Assn. (*9), 7/24/53-
) 6/17/53-Oct, 'S4,

10/1/53,

San Jose, John A. Vistor (48),

Sonta Barbara, KEYT {TV) (3), 11/13/52-7/25/53—ABC,
CBS, DuM, NBC, Hollingbery.

Stockton, KTVU (TV) (36), I/8/53—Fall '53, Hollingbary.

Tulare-Fresno, KCOK- (27), 4/2/53-9/15/53—DUM
Forjoe {N. Y.), Cai-Central Network.

Yubo City, KAGR-TV (52), 3/11/53—Unknown.

COLORADO
Color&du Springs, KRDO-TV {13), 11,/20/52-9/1/53, NBC,
cGillvra.
Denver, KDEN (TV) (26), 7/11/52—Unknown.
Denver, KIRV (TV) (20}, 9/18/52—Unknown.
Denver, KLZ-TV (7), 6/29/53 11/1/53—CBS, Katz.
De;}fzaz,/ gOA‘I'V (4), Initial Decision 6/13/53, stayed
5

Denver, City & County School Districts (*6), 7/1/53—1954.
Grand Junction, KFXJ=TV (5), 3/26/53-May '34—Hoclman.

CONNECTICUT
Bridgeport, WCTB (TV) (*71), 1/29/53=Unknown.
Bridgeport, WSIL (TV) (49), 8/14/52—Unknown.
Hartford, WEDH (TV) (*24), 1/29/53—Unknown.
New Huvon, WELL-TV (59), 6/24/53—Summer ‘54, H-R

Television.

Nelw 'Iiondon, WNI.C-'I'V (26), 12/31/52-Dec. ’53—Head-
ey- V.

Norwich, WCTN (TV) (*63), 1/29/53—Unknown.

Sh‘:‘mford Sramford-Norwalk TV Corp. (27), 5/27/53~Un-
no

Waterbury, WATR-TV (53), 10/30/53-9/15/53, ABC, DuM,
Rambeay.

DELAWARE
Dover, WHRN (TV) (40), 3/11/53—Unknown.

FLORIDA

Fort Layderdale, WITV (YV) (17), 7/31/52-Nov. '53.
Fort Myers, WINK (TV) (11), 3/11/53-10/1/53—Waed TV.
Jacksonville, WIHP-TV (36), 6/3/53-Dec, '53, Perry Assoc.
Lakeland, WOTV (TV) “6), 12/31/52—Unknown.

Panama ley, WIDM (TV) (7), 3/11/53-Sept. ‘53. CBS,

Hollingbery.
Pemucolu, WEAR-TV (3), 6/3/53-9/1/53—CBS, Holling-

ber
Ponsacola, WPFA (TV) {(15), 11/13/52-8/30/53—Young.
Tﬂ;lgg. :I‘FU\-TV (8), Initial Decision 7/13/53-Early ‘54,
air
w%:’f Palm Beach, WIRK-TV (21), 12/18/52-9/1/53, Weed

GEORGIA
Columbus, WDAK-TV (28), 3/11/53-10/1/53—-ABC, NBC,
Headley-Reed.
Mocon, WETV (TV) (47), 2/12/53-8/22/53—-ABC, NBC,
Headley-Reed.
Macon, WMAZ-TV (13), 3/11/53 9/27/53~C8S, DuM, Katz
Savannah, wrbc.rv (00), 6/26/53-11/1753—Katz.
Valdosto, WGOV-TV (37), 2/26/53—Nov. 53, Stars Na-

tional

Information in following order: Location, call letters,
channel, date granted, starting target dulo, network
and representative,

IDAHO

Boise-Meridian, KBOI {Tv) (2), 5/14r53—12/1/53

Boise, KTVL (TV) (9), 1/15/53=Fall '53, ABC, Hallingbery.

Idaho Falls, KID-TV (3), 2/26/53—Unknown, CBS,

Idaho Fa"s, KIFT (TV) (8), 2/26/53—1954, ABC.

Meridian-Boise, KBOJ (TV) (2), 5/14/53—12/1/53

Pocateilo, KiSd (TV) (6), 2/26/53—Nov. ‘54, CBS.

Po;:u?elllo, KWIK=TV (10), 3/26/53—Spring '54 ABC, Hal-
ingber

thl'n Fuils, KLIX-TV (11), 3/19/53—1954, ABC, Holllng-
ery.

ILLINOIS
bhe (Tv) (54), 11/20/53-8/10/53, DuM,
e

Bloommgron, WBLN (TV) (15), 3/4/53-10/1/53, ABC.

Champalign, WCIA (TV) (3), 2/26/53-9/1/53. Hollmgbery

Champalgn, Champaign-Urbana TV Inc. (21), 7/22/53—
Unknown.

Chicage, WHFC-TV (26), 1/8/53~Unknown.

Chicogo, WIND-TV (20), 3/19/53—Unknown,

Dunv{(llo, WDAN-TV (24), 12/10/52—Unknawn,
Mcl

DeculuL, W‘I'VP (Tv) (17), 11/20/52 -8/18/53—ABC, DuM,

Clarl
Harrisburg, WSIL-TV (22), 3/11/53-Nov. ‘53,
Joliet, Joliet TV inc. (48), initiol Decision 7/15/53.
Peorm. WTVH-TV (19), 12/18/52.9/1/53—Petry.
Quincy, WGEM-TV (10] 6/1B/53-Seot. '53, ABC NBC.
Rockfard, WREX-TV (13), 5/14/53—Fall ‘53, H-R TV.
Spnngﬁeld WICS (TV) (20), 2/26/53- 10/1/53—Adnm
Young.

Belleville, WTV{
ed

Everett-

INDIANA

Elkhart, WIRC-TV (52), 6/3/53—Unknown.
Evansville, WFIE (TV)' (62), 6/10/53—Mid-Oct. *53.
Foal Wayne, WKJG-TV (33), 5/22/53-11/1/53, NBC.
aymer.
lndlonapolu, WIRE (TV) (26), 3/26/53—Unknown.
Indianapolls, WNES (TV) (67), 3/26/53-Oct. *53.
Marlen, WMRL-TV (29), 3/11/53—Unknown.
Princeton, WRAY-TV (52), 3/11/53-10/15/53,
Woterloo, WINT (TV) (15), 4/6/53-10/1/53.

10WA
Cedar Rapids, WMY=TV (2), 4/9/53.9/27/53—CBS, Katz.
Cedor Rapids, Hawkeye TV Co. (20), 7/30/53 Unknown.
Davenport, KDIO (TV) (36), 3/||/53— Unknown.
De; Moines, KGTV (TV) (17), 3/26/53—Fall '53, Holling-

Fort Dodge, KQTV (TV) (21), 1/29/53-10/1/53—Pearson.
Sioux City, KCTV (TV) (36), 10/30/52—Unknown.

KANSAS

Manhattan, KSAC-TV (*8), 7/24/33—Unknown.
Pittsburg, KOAM-TV (7), 2/26/53-10/15/53.
Topeka, WIBW-TV (13), 6/3/53—Late Fall 53, Capper

Sales.
Wichita, KEDD (TV) (16), 2/1B/53-B/15/53—ABC, NBC,

Petry.
KENTUCKY
Ashland, WPTV (TV) (59), B/14/52—Summer ‘53
He;:\de;son WEHT (TV) (50), 11/20/52- |0/|/53 CBS,
eel
lm;lsvllle. WKLO-TV (21), 11/26/53-Sept. ‘53, ABC, DuM,
aylor
Louisville, WLOU-TV (41), 1/15/53—Unknown.
Richmond, WBGT (TV) (60), 4/29/53—Unknown.

LOUISIANA
Alexandria, KSPJ (TV) (62) 4/2/53—Unknown.
Baton Rouge, KHTV (TV) (40 ). 12/18/52—Unknown.
Lake Charles, KTAG (TV) (25), 12/18/52-Early Sept. ‘53,
Adam Young
Monroe, KFAZ-TV (43), 12/10/52-8/24/53—Headley-Reed

Monroe, KNOE-TV (8), 12/4/52-9/15/53, CBS, ABC, DuM,
H-R Television.
New Orleans, WCKG (TV) (26), 4/2/53—Late Winter ‘53,
Gill-Perna.
New Orleans, WENO-TV (32), 4/2/83-1/1/54.
Na;l“‘Orleonl, WIMR-TV (61), 2/18/53-10/1/53—DuM,
olling.

New Orleans, WTLO (TV) (20), 2/26/53—Unknown.
MAINE

(17), 7/5/53—Nov, Dec.
ettell- Cariar {Bosten).

Lewiston, WLAM-TV
Everett-McKinney (N. Y.),
Poland, WMTW (‘I’V? (8), 7/8/53 4/1/54
Porilnnd WCSH-TV (8}, 7/30/53-Late '53 Weed TV
Poﬂlund WPMT (TV) (53). 2/11/53- 3/30/53—ABC CBS
?;M P)lBC Everett-McKinney (N. Y.), Kettell- Carter
oston

'53,

MARYLAND
Baltimore, WITH-TV (60}, 12/18/52- I/l/54—For|oo
Frederick, WFMD-TV (62), 10/24/52—Unknown_
Salstury, WBOC-TV (16), 3/11/53-10/1/53.

MASSACHUSETTS
Boston, WSTB-TV (50), 3/26/53—Unknown.
Boston, WGBH-TV (*2), 7/16/53-10/1/54.
Brockton, Trans-American Enterprises Inc. (62), 7/30/53—
Unknown.
Cambridge-Boston, WTAO-TV (56), 3/11/53-9/28/53.
Fall River, WSEE-TV (46), 9/14/52—Summer "53.
Lawrence, General Bestg. Co. (72), 6/10/53=Unknown.
New Bedford, WNBH-TV (28), 7/11/52—Fall, Walker.
Novr’hlkAdcms, WMGT (TV) (74), 2/13/53 10/15/53~
alker
Northampton, WNOH (TV) (36), 1/23/53—Fall '53.

| Worcester, WAAB-TV (20), Initial Decision 7/15/53.

Worcester, WWOR-TV (14), 6/18/53-12/15/53—Raymer.
MICHIGAN

| Bufﬂe Greek, WRCK-TV (58), 11/20/52-9/15/53—Hsadley-

Ben?on “Harbor, WHEB-TV (42), 2/26/53—Unknown.
Cadillac, WWTV (TV) (13), 4/8/53—Nov, '53.
[ ]
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Locatian, call letters,

Information in following order:
target date, network

thannel, dote granted, starting
and representative.

East Lensing, WKAR-TV (*60), 10/16/52-1/1/54.
Flint, WCTV (TV) (28), 7/11/52-9/1/53.

Flint, WEDF-TV (12), Initia] Decision 3/11.53.
Fiint, WTAC-TV (16), 11/20/52—Unknown, ABC.
Jackson, WIBM.TV (48), 11/20/52—Unknawn,
Kalamazoo, WKMI-TV (36), 11/26/52—Unknown.
Lansing, WILS-TV (54), 2/5/53-9/15/53, DuM.
Muskegon, WTVM (TV) (35), 12/23/52~Unknown.

MINNESOTA

AuPSOin, KMMT (TV) (6), 3/26/53-8B/17/53—ABC, CBS, DuM,

earso .

Minneapolis, WICN-TV (11}, 4/16/53-9/1/53—ABC, Blalr
TV (share time with WMIN-TV St, Paul).

St. Clovd, WION-TV (7), 1/23/53—Late Oct, ‘53, Ram-

beau,

St. Paul, WECOW-TV (17), 3/11/53-11/15/53.

51, Poul, WMIN-TIV (11, 4/16/53-9/1/53—ABC, Toylor
(share $ime with WTCN-TV Minneopolis).

MISSISSIPP)

Columbus, WCBI-TV (28), 3/11/53—Unknown.

Gulfport, WGCM-TV (56), 2/11/53—Unknown.

Jackson, WSLI-TV (12), 7/22/53-Jan. '53—ABC, Weed TV,

Meridion, WCOC-TV (30), 12/23/52-9/1/53.

Meridian WTOK-TV  (11), &6/3/53.9/27/53—ABC, CBS,
DuM, Headley-Reed.

MISSOURI

Cape Girardeay, KGMO-TV (18), 4/16/53—Unknown.

Clayton, KFUO-TV (30), 2/5/53—Unknown.

Columbio, KOMU-TV (B), 1/15/53-10/1/53, ABC, NBC,
H-R Television.

Festus, KACY (TV) (14), 12/31/52—Summer ‘53,

Hannibal, KHQA-TV (7), 2/18/53.9/10/53—Waed TV.

Kansas City, KCMO-TV (5), 6/3/53-9/27/53, A8C, Kotz.

St. Joseph, KTEQ-T\id&), 10/16/52-Early Sept. '53—CBS,

DuM, Heoadley-Reed.

St. Louls, KETC (TV) (*9), 5/7/53—Unknown.

St. Louls, KSTM-TV (36), 1/15/53—Sept. ‘53, ABC, H-R
Television.

5t, Louis, WIL-TV (42), 2/12/53—Late “53.

Sedalia, KDRO-TV (6), 2/26/53-1/1/54,

Springfield, KYTV (TV) (3), 1/8/53-9/15/53, ABC, NBC,
Hollingbery.

MONTANA

Billings, KOOK-TV (2), 2/5/53—Unknown.
Bflliggs, KRHT {TV) (8), 1/15/53—Late Summer, Early Fall

53,
Butte, KQPR-TV (4), 1/15/53-Aug. ‘53, ABC, Hollingbery.
Butte, KXLF-TV (8), 2/26/53-10/15/53, Walker.
Grf-\a,r Falls, KFBB-TV (5}, 1/15/53—Unknown, CBS, Weed

Greot Falls, KMON-TV (3), 4/9/52—Unknown, Holling-
bery.
Missouia, KGVO-TV {13), 3/11/53—Spring ‘54, Gill-Perna.

NEBRASKA
Kearney, KHOL (TV) (13), 7/22/53—Unknown.

NEVADA
Reno, KITV (TV) (8), 12/23/52—Unkn0\'~n.

NEW HAMPSHIRE

Keene, WKNE-TV (45), 4/22/53—Unknown.
Mt. Washington, WMTW (TV) (B), 7/8/53-4/1/54.

NEW JERSEY

Asbury Park, WRTV (TV) (58), 10/2/52—Late '53.
Atlantic City, WOCN (TV) (52), 1/8/53—Unknown.
New Brunswick, WDHN (TV) (47), 4/2/53=Unknown.
New Brunswick, WTLV (TV) (*19), 12/4/52—Unknown,
Trenton, WTTM (TV) (41), 7/16/53—Unkown.

NEW MEXICO
Albuquerque, KGGM-TV (13), 3/11/53-11/1/53 — CBS,
Waed-TV

Albuqusrqu'e, KOAT-TV (7), 6/18/53—10/1/53, ABC.
Clovis, KNEH (TV) (12), 3/4/53—Unknown.
Santa Fe, KTVK (TV) (2), 1/23/53—Unknown.

NEW YORK

Albony, WPTR (TV) (23), 6/10/53—Unknown,

Albany, WROW-TV (41), 4/16/53—0ct. 53, ABC.

Albany, WTVZ (TV) (*17), 7/24/52—Unknown.

Binghamton, WQTV (TV) (*46), B/14/52—Unknown.

Buffalo, WEES.TV [59), 12/23/52.9/7/53.

Buffalo, WBUF-TV (17), 12/18/52-8/20/53—ABC, DuM, H-R
Television,

Buffalo, WTVF-TV (*23), 7/24/52—Unknawn.

Eimira, WECT (TV) (18), 2/26/53-10/1/53, NBC, Everett.
McKinney,

lthaca, WHCU-TV (20), 1/8/53-11/15/53.

Ithaea, WIET (TV) (*14), 1/8/53—Unknown.

Jamestown, WITN-TV (58), 1/23/53—Unknown.

Kingston, WKNY-TV (68), 1/23/53—Unknown,
Meeker.

New York, WGTV (TV) (*25), 8/14/52—Unknown.

Poughkespsie, WEOK-TV (21), 11/25/52—Dec. ‘53,

Rochester, WHEC-TV (10), 3/11/53-12/1/53, ABC, CBS,
Everett-McKinney (share time with WYET.TV).

Rochester, WRNY-TV (27}, 4/2/53~Unknown.

Rochester, WROH (TV) (*21), 7/24/52—Unknown,

Rochester, WVET-TY (10), 3/11/53-12/1/53, ABC, CBS,
Bolling (share time with WHEC-TV),

Rochester, Star Bestg. Co. (15), 6/10/33—Unknawn.

Schenectady, WTRI (TV) (35), 6/11/53—Unknown.

Syracuse, WHTV (TV) (*43), 9/18/52—Unknown.

Utica, WFRB (TV) (19}, 7/1/53—Unknown.

Wghr'awn, WWNY-TV (48), 12/23/52-11/15/53—Weed
V.

NBC,

BROADCASTING ® TELECASTING

Information in following order: Location, call letters,
channel, date granted, starting target dote, network
and representotive.

NORTH CAROLINA

Charlotte, WAYS-TV (38), 2/26/53-9/1/53—Boiling.
Durham, WCIG-TV (46), 2/26/53-11/1/53—DuM, NBC.
Greensboro, WCOG-TV (57), 11/20/52-9/1/53—CBS.
Greenville, WNCT (TV) (9}, 3/11/53-9/1/53—CBS, Pear-

son.

Hendersonvllle, WHKP-TV (27), 3/11/53—Early ‘54,

Mount Alry, WPAQ-TV (55), 3/11/53—Fall ‘53,

Wilmington, WMDEF-TV (&), 7/30/53—Spring '54.

Winston.Salem, WSJS-TV (12), 7/8/53-Oct. ‘53—NBC,
Headley-Reed.

Winston-Salem, WTOB-TV (26), 2/5/53-9/15/53 — DuM,
NBC, H-R Television.

NORTH DAKOTA
Bism:l:nlrck, KBSM (TV) (12), 3/4/53—Late Summer, Early
Fall ‘53

a b

Bismarck, KFYR-TV (5), 3/4/53—Late Summer, Early Fall
‘53, Blair TV,

MI'M;I, KNDX (TV) {10), 2/11/53—Lote Summer, Early Fall

Vulls.y City, N, D. Bestg. Co. (4), B/5/54—Early ‘54,
Weed TV.

QHIO

Ashtobula, WICA-TV (15), 2/5/53-Fall ‘53, Gill-Perna.
Cincinnatl, WCIN-TV (54), 5/14/53—Unknown,

Cleveland, WERE-TV (65), 6/18/53—Fall '53.

Columbus, WOSU-TV (*34), 4/22/53—Unknown.

Dayton, WIFE (TV) (22), 11/26/52-Fall ‘53, Headley-Reed,
Lima, WIMA-TV (35), 12/4/52-Late ‘53, Weed TV
Massillon, WMAC-TV (23), 9/4/52—Summer ‘53,
Portsmouth, Woedruff Inec, (30}, Initial Decision 6/8/53.
Sandusky, WLEC-TV (42), 1/23/53-12/1/53. .
Youngstown, WUTV (TV) (21), 9/25/52—Aug. "53.

OKLAHOMA

Miomi, KMIV (TV) (58), 4/22/53—Unknown.

Oklohoma City, KLPR-TV (19), 2/11/53—Sept. '53, ABC,
DuMant, Bolling.

Oklohoma City, KTVQ (TV) (25), 2/11/53.9/25/53, H-R
Telavision.

Oklahema City, KWTV (TV) (9), 7/22/53—Late '53, CBS.

Tulse, KCEB (TV) (23), 2/26/53—0ct.-Nov. '53, Bolling.

OREGON

Eugene-Springfield, KTVF (TV) (20), 2/11/53—Unknown.
Eugono, Eugans TV Co. (13), 5/14/53—0ct. ‘53, Holling-

bery.
Portland, KOIN-TV (8), 7/16/53-10/15/53, CBS.

Informatien in following order: Location, call letters,
chennel, date granted, starting target date, network
and representative.

Paortlond (Ore.)-Vancouver (Wash.), KVAN-TV (21), Initiaf
Decision 6/18/53. R

Salem, KPIC (TV) (24), 1/29/53—0Odl, '53.

Springfield-Eugene, KTVF (TV) (20), 2/11/53—Unknaown.

PENNSYLVANIA
Allentown, WFMZ-TV (67), 7/16/53—Unknown.

Allentown, Queen City TV Co. (39), Initial Decisicn
7/22/53.

Chombersburg, WCHA-TV (46), 3/11/53,—Late Summer
‘53, Forjoe.

Easton, WGLY (TV) (57), 12/18/52-8/14/53—ABC, DuM,
Headley-Reed.

Horrisburg, WCMB-TV (27}, 7/24/53-12/15/53—Cooke.
Harrl::urﬂ, WTPA (TV) (71), 12/31/52-7/15/53—Heudley-
Re

Huzlek;n, WAZL-TV (63), 12/18/52—Unknown, Meeker.
Jo!{_nvnown, WARD-TV (56), 11/20/52—Unknown, Weed

Lancaster, WWLA (TV) (21), 5/7/53—Foll *53.

Lebanon, WLBR-TV (15), 6/26/53—Nov. ‘53.

Lewistown, WMRF-TV (38), 4/2/53—Unknown.

Philadeiphla, WIP.TV (29), 11/26/52—Unknown,

Pittsburgh, WENS (TV) (16), 12/23/52-8/23/53, ABC,

. Petry.

Pittsburgh, WQED (TV) (*13), 5/14/53-1/1/54,

Ph;l'sbu;g:l‘,’ WTIVQ (TV) (47}, 12/23/53—Fall ‘53, Head-
ey-Reed.

Scranton, WARM-TV (16), 2/26/53—Fall ‘53, Hollingbery.

Willlamsport, WRAK-TV (38), 11/13/52—Unknown,

Wilkes-Barre, WILK-TV (34), 10/2/52-9/15/53—ABC, DuM,
Avery-Knodel.

York, WNOW-TV (49), 7/11/52—Oct. '53, DuM, Hol-
lingbery,

RHODE ISLAND
Providence, WNET (TV) (16}, 4/8/53—Unknown.
L}

SOUTH CAROLINA \

Camden, WACA-TV (14), 6/3/53-11/1/53,

Co:’umbiu, WIS-TV (10), 2/12/53—0Oct. ‘53, NBC, Free &
oters.

Co}lumbTu, WNOK-TV (67), 9/18/52-9/1/53—CBS, DuM,
aymer.

Gree:villre, Carolina TV Inc. {4), 7/30/53—Unknown.

Greenwood, WCRS-TV (21), 4/8/53~Unknown.

Spgsl’:;unburg. Sterling Telecasting Co. (17), 7/30/53-Jan,

TENNESSEE
Chattanooga, WOUC (TV) (49), 8/21/52—Unknawn, Pear-

Chattancoga, WIVT (TV) (43), 8/21/52—Unknown.

T

Bulletin To:

foundation of

Monochrome Television Engineers
Who Wish To Advance in the Field of

COLOR TV

In preparation for color television, RCA now has several
excellent positions open in the design and development of:

COLOR CAMERA » TRICOLOR MONITORS
COLOR MULTIPLEXING EQUIPMENT

We are looking for senior engineers with design and develop-
ment experience in either the monochrome or color TV field.
This is an opportunity to build your future on the sound

ECA'S experience in television . .. advance into
a stimulating field that is new and challenging.

At RCA you will enjoy unsurpassed laboratory facilities,
professional recognition and pleasant suburban or country
living in the greater Philadelphia area.

Interviews arranged in your city.

For additional information regarding career .opportunities
and benefits for you and your family ... write today to:

EMR. ROBERT IE) M:QUIS'II'S!N, A/}[gagz(l)%erR .
Specialized Employment Division, Dept. B-000, Radic Corpo-
ration of America, 30 Rockefeller Plaza, New York 20, N. Y.

RADIO CORPORATION of AMERICA
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PEASE PORRIDGE COLD
Pease porridge in the pot
nine days old.
Same like it hof,
some like it cold;
Some like it in the pol
Nine days old.

The people who live in the
rich Kansas City primary trade
area, too, have a variety of
tastes and opinions. There is
one thing, though, that they
are agreed upon—their favorite
radio station. It's The
KMBC-KFRM Team.

Not only do they listen to
KMBC-KFRM, but they believe
7 what The Team has to say. So —
Zra = Write, wire or phone KMBC-
KFRM, Kansas City, or Free &
Peters, for availabilities now.
There are a host of buyers in
the Heart of America
fes your “porridge” and
they WILL buy it if
they hear about it on
the station they listen
1o most , .,

'y o*
®S RADIO FOR THE HEART OF AMER'

{ THE BEST BUY N

WIBG

| Offering a complete and EX-

| CLUSIVE broadcasting package

—the home and away games
of the

TEMPLE
OWLY

with the popular
BOSH PRITCHARD

Former Philadelphia Eagles and
N. Y. Giants backfield star.

| Sept. 18 8:00 PM ALBRIGHT
Oct. 2 8:00PM BOWLING GREEN
17 2:00 PM BUCKNELL
24 8:00PM SCRANTON
31 2:00 PM BAINBRIDGE NTS
Nov. 7 1:30PM YALE
14 1:30 PM FORDHAM
21 1:30 PM BOSTON UNIV.

For further information write, phone or wire

WIBG

1425 Walnut St., Phila. 2, Pa.
RADIO REPRESENTATIVES, INC.

PHILADELPHIA

FOR THE RECORD

Information in following order: Locatlon, call latters,
channel, date grunted, starting target date, network
ond representative.

Johnson City, WIHL-TV (1), 1/29/53-Sept. ‘53, Pearson.
Knoxville, WCEE-TV {26}, 3/26/53—Unknown.

Knoxville, WROL-TV (48), 7/31/53—Unknown.
Memphis, WHBQ-TV (13), 1/29/53.9/15/53—Blir TV.
Nashville, WSIX-TV (8), 7/30/53-11/1/53, C8S, Holling-

berv.
Old Hickory, WLAC-TV [Nashville] (5), 8/5/54—Late 53,
Early ‘54.

TEXAS

Abijlene, KRBC-TV (9), 4/16/53-8/30/53, Pearson.
Beaumont, KBMT (TV) (31), 12/4/52—Summer ‘53, Taylor.
Beaumont, KTRM-TV (&), Initial Decision 7/22/53.
Dallas, XOTX (TV) (23), 1/15/53—Unknown.
Dallas, KLIF-TV (29), 2/12/53—Unknown.
El KPG;O, KEPO-TV (13), 10/24/52—Fall
nodel.
Fort Worth, KTCO (TV) (20), 3/11/53—Unknown.
Galvlellfgg, KTVR (TV) (41), 11/20/52—Lote Summer, Eorly
Fall *53.
Harlingen, KGBS-TV (4), 5/21/53-9/27/53—CBS, Pearson.
Houston, KNUZ-TV (39), 1/8/53-9/15/53—Forjoe.
Houston, KTVP (TV) (23), 1/8/53—Unknown.
Houston, KXYZ-TV (29), &/18/53—Unknown.
Longview, KTVE (TV) (32), 2/5/53-9/20/53—Forioe.
Lubbock, KFYO-TV (5), 5/7/53—Late ‘53, Taylor,
Lufkin, KTRE-TV (9), 3/11/53=1954, Taylor.
Marshall, Marshell TV Corp. (16), 6/25/53—Unknown.
Midland, KMID-TV (2), 7/1/53-11/1/53.
San Antonio, KALA (TV) (35), 3/26/53—Unknown.
Sherman, XSHM (TV) (46), 3/4/53—late Summer ’53.
Temple, XCEN-TV (6), 1/29/53-10/1/53—NBC.
Texarkana, KCMC.TV (6), 2/5/53-9/1/53, ABC, CBS,
DuMont, Taylor.
Tyler, KETX (TV) (19), 1/29/53-8/30/53.
ictoria, KNAL (TV) (19}, 3/26/53—~Unknown, Best
Waco, KANG-TV (34), 11/13/52-9/15/53—ABC, Pearson.
W;slalco, KRGV-TV (5), 7/16/53—Sept., Oct, ‘53, NBC,
aylor.

‘53, Avery-

UTAH

Salt Lake City, KUTV (TV) (2), 3/26/53-10/1/53—ABC,
Hollingbery.

VIRGINIA

Charlottesville, WCHV-TV (44), 1/29/53-9/1/53—Walker.

Danville, WBTM-TV (24), 12/18/52—Oct. ‘53, Hollingbery.

I‘lcg\;ton, WVEC-TY (153), 2/5/53-9/19/53—NBC, Ram-
v,

Harrisonburg,

WSVA-TV  (3), 3/11/53-9/1/53 — NSC,
Devne

Y.
Marion, WMEV-TV (50), 4/2/53—Unknown, Donald Cooke.
Newport News, WACH (TV) (33), 2/5/53—Summer ‘53.
Norfolk, WTOV-TV (27), 7/8/53—Unknown, ABC, Forjoe.

WASHINGTON

S.ﬁlﬂ., KOMO-TV (4), 6/10/53-12/11/53, NBC, Hol-

nghery.

Vancouver (Wash.)-Portland {Ore.), KVAN-TV (21), Initial
Decision 6/18/33.

Yakima, KIT-TV (23), 12/4/52—Aug. '53.

WEST VIRGINIA

Beckley, Appalachion TV Cerp. (21), 6/25/53~Unknown.,

Ch?‘;los'on, WXNA-TY (49), 3/4/53-9/1/53—ABC, Weed

Fnirmont, WVVW-TV (35), 7/1/53-1/1/54—Gill.Perna.

Parkersburg, WTAP (TV) (15), 2/11/33.9/21/53.

Wheeling, WLTV (TV) (51), 2/11/53—0Oct. 53,

Wt:ellnq. WTRF-TV (7), 4/22/53-10/1/53, NBC, Holling-
ry.

WISCONSIN

Boloit, WRBJ (TV) (57) 2/11/53-Sept. “53, Clark.

Eau Cioire, WEAU-TV (13), 2/26/53—Fall '53, Hollingbary.

Milwavkee, WCAN-TV (25), 2/5/53-9/1/53—Taylor.

Milwavkse, WOKY-TV (19), "6/3/53-9/15/53, ABC, H.R
elevision.

Neench, WNAM-TV (42), 12/23/52-10/21/53, Clark.

Information in following order: Location, call letters,
channel, dote gronted, starting target date, network
and representative.

WYOMING

Casper, KSPR-TV (2), 5/14/53—Unknown.
Cheyenne, KFBC-TV (5), 1/23/53-12/25/53, CBS.

ALASKA

Anchoroge, Kiggins & Rollins (2), 7/30/53-Dec. '53.
Anchorage, Ncrthern TV Inc. (11), 7/30/53—Unknown.
Fairbanks, Kiggins & Rollins (2), 7/1/53-Dec. ‘53,

HAWAIL
Honoluly, KABS (TV) (4), 5/14/53—Unknown.

PUERTO RICO

San Juan, WAPA-TV (4), Initial Decision 7/10/53.
San Juan, WKAQ-TV (2), 7/24/52-1954, Inter-American.

* Indlcotes noncommercial, educational station.
Note: Information provided by station executives, rep-
resentatives, networks and sources considered reliable.

Color TV
Rule Making

Before the
FEDERAL COMMUNICATIONS COMMISSION
Washington 25, D. C,
In the Matter of
Amendment of the Commission’s
Rules Governing Color Television
Transmissions.

NOTICE OF PROPOSED RULE MAKING

1. The Commission has before it for considera-
tion several petitions requesting the Commission
to institute rule-making proceedings looking to-
ward the adoption of new signal specifications for
commercial color television broadcasting in place
of the present rules. Petitions were filed by the
Radio Corporation of America, and the National
Broadcasting Company, Inc., jointly, on June 25,
1953, amended July 22, 1953; the National Tele-
vision System Committee on July 22, 1953; the
Philco Corporation, on July 23, 1953; Sylvania
Electric Products, Inc., on July 24, 1953: the
General Electric Company, on July 28, 1953; and
Motorola, Inc., on July 30, 1953. All of the peti-
tions propose the adoption of the signal specifica-
tions advanced by the National Television System
Committee and which were formally adopted by
that body on July 21, 1953

2. The Commission’s present rules for color
television transmissions were adopted on October
10, 1950, following the proceedings In Docket
8736 et al.; and the Commission’s action was
affirmed by the Supreme Court on May 28, 1951,
On June 25, 1951. the Commission announced
that television stations were permitted to broad-
cast color programs in accordance with the new
rules. However, color television broadcast equip-
ment for the field sequential s%stem is not now
being produced, nor are color broadcasts in ac-~
cordance with the present color rules being tele-
vised or contemplated.

3. When the Commission adopted rules for
color television in 1950, it recognized and pro-
vided for the consideration of further experi-
mentation and research in the field of color

DOCKET
NO. 10637

1 The National Television System Committee is
a voluntary assoclation of engineers and scien-
tists interested in development of television, and
its members include representatives of the other
petitioners as well as many of the companies en- .
gaged in the manufacture of television equip-
ment.

——

ALLEN KhANDER

OVeqafiafar

FOR THE PURCHASE AND S5ALE
OF RADIO AND TELEVISION
STATIONS

Barr Building . Washington 6, D. C., ST. 3-7654
Lincoln Building « New York 17, N. Y., MU. 7-4242
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television. In a Public Notice (FCC 51-592) of
June 11, 1951, the Commission pointed out that
“In a field as relatively new as radio in general
and television in particular, there is always room
for genuine programs of experimentation.” In
that Notice the Commission stated, however, that
in the interests of orderly procedure and stability,
the following steps would be required of the pro-
ponents of new color systems:

(a) An appropriate petition must be filed
requesting rule-making proceedings with re-
spect to color television standards.

(b) Representative recelver apparatus must
be delivered to the Commission's laboratory
at Laurel, Maryland.

(e) A signal must be put on the air in Wash-
ington, D. C., for the purpose of demonstrating
the system.

{d) The above tests must show to the Com-
mission's satisfaction that the proposed system
has a reasonable prospect of satisfying all of
the criteria for a color_ television system set
forth in the reports. These criteria are as
follows:

1) It must be capable of operating within

-mefacycle channel allocation structure.

{2) It must be capable of producing a color
gicture which has a high quality of color

delity, has adequate apparent definition. has
good picture texture, and is not marred by
such defects as misregistration, line crawl,
jitter or unduly prominent dot or other
structure.

(3) The color picture must be sufficlently
bright so_as to permit an adequate contrast
range and so as to be capable of being viewed
under normal home conditions without ob-
jectionable flicker.

(4) It must be capable of operating through
receiver apparatus that is simple to operate
in the home, does not have critical registra-
tion or color controls, and is cheaf enough
in price to be available to the great mass of
the American purchasing publie,

(5) It must be capable of operating through
ap%;iratus at the station that is technically
within the competence of the type of trained
personnel hired by a station owner who does
not have an extensive research or engineer-~
ing staff at his disposal and the costs of pur-
chase. operation, and maintenance of such
equipment must not be so high as und:l&' to
restrict the class of persons who can ord
10 operate a television station.

(6) It must not be unduly susceptible to
interference as compared with the persent
monochrome System. i

(7) It must be capable of transmitting color
programs over inter-city relay facilitles pres-
ently in existence or which may be developed
in the foreseeable future.

4. The field se(gxential system adopted by the
Commission in its prior proceeding is "incom-
patible” in the sense that black and white sets
e at that time could not recelve color
tranamissions in monochrome without adapta-
tion. While adopting this system, the Commission
stated in its color report that if a satisfactory
combatible color system had been available at
that time, 1t would certainly have been desirable
to adopt It. In 1950 the Board of Directors of the
Radio-Television Manufacturers Association di-
rected the National Television System Committee
to conduct necessary studies and experimenta-
tion to develop new and compatible color tele-
vision signal specifications. ‘'The Commission has
been kept advised of the progress of NTSC in
this field by means of various reports submitted
to the Commission and by attendance at demon-
strations. Numerous authorizations for on-the-air
exsperlmentation have been granted.

. The petitioners now request that the Com-
mission institute rule-making proceedings look-
ing toward the adoption ¢of new rules for color
television, 'The %:'Estion is presented whether
petitioners have en the necessary steps pro-
vided by the Commission for this purpose:

(a) The first requirement specified is the
filing of a proper petition. This has been met
by petitioners.

(b) The second requirement is the delivery
of representative receiver apparatus to the

Commission’s laboratory at Laurel, Maryland.
The NTSC represents that it will cooperate
with the Commission in forwarding representa-
tive recelver apparatus to the Commission’s
laboratory at Laurel. All of the other peti-
tioners, who are receiver manufacturers, have
either already delivered such apparatus to the
Laurel laboratory or have indicated their
willingness and intent to do so.

(c) The third requirement is a signal on the
gir in Washington, D. C. for the purpose of
demonstrating the system. None of the veti-
tioners proposes to put a signal on the air in
Washington at this time, either because they
lack the facilities to do so or for other reasons:
and waiver of this requirement is reauested.
NTSC does. however. express its intent to co-
operate with the Commission in arranging
demonstrations, and the other vetitioners all
indicate their willingness and intent to conduct
and particigate in demonstrations and tests. In
light of petitioners’ representations, our study
and review of the signal specifications pro-
posed, and our observation of various earlier
demonstrations and field testinZ of the pro-
{Josed signal specifications, we are of the view
hat it Is not necessary that a signal be oput on
the air in Washington nrior to the institution
of rule-making proceedings. The Commission
will determine at a later date whether during
the course of the proceedings a signal on the
air in Washington will be reguired.

(d) PFinally. it is required that petitioners
demonstrate to the Commission's satisfication
that the proposed system has a reasonable
prospect of satisfying all of the criteria speci-
fled above for judging a proposed new color
television system. Upon our review of all of
the petitions and the data submitted there-
with, our studv and review of the proposed
signal svecifications. and our_ observation of
enrlier demonstrations and fleld tests, we are
of the view that vetitioners have made the
required showing that the provosed svstem has
a reasonable prospect of satisfying the lsted
criteria to the extent necessary for the insti-
tution of rule-making proceedings.

6. In view of the foregoing. the Commission is
of the view that rule-making proceedings should
be in Instituted looking toward the adoption of
new rules for color television transmissions,
Accordinglv, notice is hereby eiven of nroposed
rule making 1n the above-entitled matter. The
signal specifications for color television which
petitioners propose that the Commission adoot
sre set out in the Appendix attached hereto.
['This sets out the color television technical signal
specifications provosed hv NTSC. reprinted in
full in ReT, Jvly 27—Editor.] Any Interested

arty who is of the view that the signal specifica-
ions vroposed by petitioners should not be
adopted, or should not be adopted in the form set
out, mav file with the Commission on or before
September 8, 1953, written comments setting out
data, views and arguments. Written comments in
support of the slemal specifications as proposed
may also be filed by the same date. Written
comments in replv to the original comments may
he filed within 15 davs from the last day for
filing the said original comments. An original
and 25 conies of any writien comments should
he filed. The subject petitions of NTSC, Radio
Corporation of America and National Broadcast-
jng Company. Inc.; Philco Corporation: Sylvania
Electrie Products, Inc.: General Electric Com-
pany, and Motorola, Inc. are Incorporated as
comments in this proceeding.

8. Authority for the adoption of the standards
as proposed is contained in Sectlon 303(b). {e),
and (@) of the Communications Act of 1934, as
amended.

9. The Commission will specify in subssauent
notices the time and nature of demonstrations
and tests. snd such further proceedings as may
be necessary.

FEDERAL COMMUNICATIONS COMMISSION
T. J. Slowie,
Secretary.

Attachment:
Adopted: August 6, 1953.
Released: August 7, 1953.
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ACTIONS OF FCC
Aug. 6 through Aug. 12

Includes data on new stations, changes im existing stations, ownership changes, hearing
cases, hearing calendar, new petitions, rules & standards changes and routine roundup.

Abbreviations:

CP—construction trermit. DA—directional an-
tenna. ERP—eflective radiated power. BSTL--
studio-transmitter link. synch, amp.—synchro=
nous amplifier. vhf—very high frequency. uhf—
nltra high frequemcy. ant.—antenma. aur.—aural
kw — kilowatts. w — watts, me—

megacycles. D—day. N.—night. LS—local sun-
set, mod. — modification. ans. — transmitter.

. — unlimited hours. ke — kilocycles. SSA —
special service authorization. STA-—special tem-
porary authorization. (FCC file and hearing
docket numbers given in parentheses.)

FCC Commercial Station Authorizations
As of July 31, 1953*

AM ™M TV
Licensed (all on air) 2,451 549 101
CPs on al(r 15 29 1123
Total on a.ira.i 2,?% Sg fgg:
CPs not on air
Total authorized 2,588 599 508
Applications in hearing 81 0 112
New station requesis 251 8 524
Facilities change requests 183 33 19
Total applications pending 899 84 641
Licenses deleted in July 1 3 ?
CPs deleted in July 2 1 3

sDoes net include noncommercial educational
FM and TV stations.
tAuthorized to operate commercially.

AM aond FM Summary through Aug. 12

Appls. In
on Pend- Hear-
Air  Licensed CPs ing ing
FM 578 549 54 7 0
AM 2,472 2,456 142 251 82

Television Station Grants and Applications
Since April 14, 1952
Grants since July 11, 1952:

Vhi Uhf Total
Commerecial 156 261 417
Educational 7 13 20
Total Operating Stations in U. §.:
Vhf Uhf Total
Commercial on air 160 51 211
Noncommercial on air 1 0 1

Applications filad since April 14, 1952:

New Amnd. Vhf Uhf Total
Commerecial 818 337 643 511 1,15712
Educational 50 24 26 503
Total 868 331 667 531 1,207+

1Ten CPs (2 vhi, 8 uhf) have been returned.
2 One applicant did not specify channel
8 Includes 20 already granted.
4 Includes 438 already granted.
» » »

Note: Processing of uhcontested TV applica-
tions has been extended through both the Group
A-2 and group B city priority lists. New proc-
essing lines and pProcedures go into effect on Aug.
24 [B+T, July 21, 20].

New TV Stations . . .

ACTIONS BY FCC

Jacksonville, Fla. — Southern Radio & Equip-
ment Co. {WOBS), granted uhf Ch. 30 (566-
572 mc), ERP 18.6 kw visual, 9.7 kw aural; anten-
na height above average terrain 400 ft., above
ground 428 ft. Estimated construction cost $150.-
370, first year operating cost $120,000. revenue
$130,000. Post office address 10 East Forsyth St
Jacksonville. Studio location 1036 Mary St

| Transmitter location 247 Margaret St. Geographic

coordinates 30° 19’ 37 N. Lat., 81° 40’ 53 W. Long.
Transmitter and antemna RCA. Legal counsel
McKenna & Wilkinson, Washington. Consulting
engineer W. J. Holey, Atlanta, Ga. Principals
include President E. D. Rivers Sr. (60%), ma-
jority stockholder in WLBS Birmingham, and
WMIE Miami, Fla.; Treasurer Jack R. Sharpe
(10%), Secretary Carmen Macri (10%), Mrs. J. J.
Mangham Jr. and Wyolene Rivers (10%). Grant-
ed Aug. 12.

Fresno, Calif—John Poole Bestg, Co. granted
uhf Ch. 53 (704-710 mc); ERP 282 kw visual, 145
kw aural; antenna height above average terrain
340 ft., above ground 363 ft. Estimated construc-
tion cost $288,000, first year operating cost
$160,000, revenue $120,000. Post office address
Top Floor, Security Bldg., Long Beach 2, Calif.
Studio and transmitter location; Security Bank
Bldg., Fulton and Mariposa Streets. Geograbhic
coordinates 36° 44’ 5.1” N. Lat, 119° 47 238" W.
Long. Transmitter GE, antenna GE. Legal coun-
sel McKenna & Wilkinson, Washington. Consult-
ing engineer T & T Radio Measurements Co.,
Long Beach, Calif. Sole owner is John H, Poole,
of KBIG Avalon, Calif., KPIK (TV) Los Angeles
and KBIC-TV Sacramento. Granted Aug. 12.

Evanston, IlIl.—Northwestern TV Bcstg. Corp.
granted uhf Ch. 32 (578-58¢ mc); ERP 24 kw
visual and 128 kw aural; antenna height above
average terrain 160 fi., above ground 233 ft,
Estimated construction cost $165300 first year
operating cost $200,000, revenue $200,000. Post
office address 2201 Oakton St. Studio and trans-
mitter location 2201 Oakton St. Georgraphic co-

-
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ordinates 42° 01’ 40” N. Lat., 87° 42’ 18" W. Long.
Transmitter and antenna GE. Legal counsel Ar-
thur H. Schroeder, Washington. ConSu]tinF en-
gineer John Creutz, Washington. Principals in-
clude President and Treasurer Angus D. Pfaff
gﬁD%) and Vice President and Secretary Howard
. Martin (50%). Mr. Pfaff is vice president and
one-third owner of Evanston Bestg. Co., licensee
of WNMP Evanston. Granted Aug. 12.

Cedar Rapids, Jowa — Cedar Rapids Tele-
vision Co., granted vhf Ch. 9 {186-192 mc); ERP
33.1 kw visual, 16.6 kw aural; antenna height
above average terrain 340 ft., Estimated construc-
tion cost $215,608 first year operating cost $190,-
000, revenue $225,000. Post office address 915
Merchants National Bank.Bldg.. Cedar Rapids.
Studio location Cedar Rapids, to be determined.
Transmitter location 1.5 mi NW of Robins in
Monroe Township, Linn County, Iowa. Geo-
%aphic coordinates 42° p5’ 09" N. Lat., 91° 42’ 09~

. Long. Transmitter and antenna RCA. Legal
counsel Cohn & Marks, Washington. Consulting
engineer Kear & Kennedy, Washington. Princi-
pals include President Sutherland C. Dows, presi-
dent and more than 25% stockholder in Iowa
Electric Light & Power Co.: First Vice President
Harry G, O'Donnell; Second Vice President Wil-
liam C. Culver; Secretary-Treasurer Donald T.
Hines, and Harrison E, Spangler. Grant was
made possible by withdrawal of competitive RfP-
plication of Gazette Co. (KCRG-AM, KCRG-FM),
Cedar Rapids, which sells stations to Cedar
Rapids TV for $100,000 and purchases 30% inter-
est in TV venture for $90,000. Sales agreement
is subject to FCC approval. Granted Aug. 12.

Cedar Rapids, Towa—New TV, uhf Ch, 20. Name
of grantee for new TV station on uhf Ch. 20
reported last week in B¢T, should be changed
from Cedar Rapids TV Corp. to Hawkeye Co.

Valley City, N. D,—North Dakota Bestg. Co.
(KCJB Minot) granted vhf Ch. 4 (66-72 me); ERP
10.7 kw visual, 5.37 kw aural; antenna height
above average terrain 660 ft., above ground
582 ft. Estimated construction cost $147.450 first
ear operating cost $96,000, revenue $170,000.
%ost office_address 15A W. Central Ave., Minot.
Studio and transmitter location Highway 10, 5
miles E of Valley City. Geographic coordinates
46° 55’ 19” N. Lat. 97° 53 43" . Long. Trans-
mitter and antenna RCA. Legal counsel D. F.
Prince, Washington. Consulting engineer Lloyd
R. Amov, Des Moines, Principals include Presi-
dent John W. Boler (0.35%), president and prin-
cipal stockholder of KSJB Jamestown. N. D.
president of KIOA Des Moines, Iowa; Secretary
John Hjellum (0.02%). Jamestown Bcestg. Co.
(KSJB} owns 73%. Granted Aug. 6

Boston, Mass.—J. D. Wrather Jr., granted uhf
Ch. 44 (650-656 mc); ERP 282 kw visual, 145 kw
aural; antenna height akbove average terrain 580
ft., above ground 539 ft. Estimated construction
cost $466,385, first year operating cost $610,000,
revenue $650,000. Post office address 172 Delfern
Drive, Beverly Hills, Calif. Studio location to be
determined. Transmitter location 1.92 miles SW
of Dover, Mass, Geogr&rhic coordinates 42° 13’
31” N. Lat., 71° 18’ 30 . Long. Transmitter and
antenna GE. Legal counsel Welch, Mott & Mor-
ian, Washington. Consulti engineer George P.

dair Engineering Co., Washington. Sole owner
of applicant is J. D. Wrather Jr., 25% voting
interest in KOTV (TV) Tulsa, Okla. 50% inter-
est in application for new vhf Ch. 11 TV station
in Little Rock, Ark., and 25% interest in appli-
cant for new vhf Ch. 10 TV station in Corpus
Christi, Tex.; president and 50% owner of Jack
Wrather Productions Inc. (motion J)lcture pro-
duction), Los Angeles, president and 51% owner
of Freedom Productions Inc., Los Angeles. presi-
dent and 60% owner of Wrather TV Productions
Inc., Los Angeles, and owner of oil production
interests in Texas. Granted Aug. 12.

Steubenville, Ohio—WSTV Inc. (WSTV), grant-
ed vhf Ch. 9 (186-192 mc); ERP 229 kw visual. 115
kw aural; antenna height above average terrain
950 ft., above ground 874 ft. Estimated construc-
tion cost $500,000, first year operating cost $300,~
000, revenue $400,000. Post office address Ex-
change Realty Bldg.. Steubenville. Studio loca-
tion Exchange Really Bldg. Transmitter location
Altamont Hill. Geographic coordinates 40° 20’
35” N. Lat., 80° 37 10" W. Long. Transmitter
and antenna RCA. Legal counsel Kirkland, Flem-
125. Green, Martin Ellis, Washington. Con-
sulting engineer George C. Davis, Washington.
Principals include President Jack N. Berkman
(11.3%), Executive Vice President John L. Laux
(5.7%), First Vice President Louis Berkman
(11.3%), Treasurer and Assistant Secretary Rich-
ard Teitlebaum (11.3%) and Secretary and Assist-
int Tliezasurer Carl A, Weinman (2.8%). Granted

ug. Y

Old Hickory (Nashville), Tenn.—Life & Cas-
ualty Insurance Co. of Tennessee (WLAC Nash-
ville), granted vhf Ch. § (76-82 mc); ERP 100 kw

“The People’s
‘)‘; GRD Station”
< Grand Rapids
When the “chips are down”

WGRD always wins!
Ask—Gill-Perna, Inc.
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visual, 50.1 kw aural; antenna height above aver-
age terrain 930 ft., above ground 1,009 £t. Esti-
mated construction cost $78L,175, first year op-
erating cost $518,900, revenue $461,797. Post office
address 159 Fourth Ave., N., Nashville. Studio
location to be determined. Transmitter location
Remmington Bend Road. Geographic coordinates
36° 13’ 46” N. Lat., 86° 41’ 48” W. Long. Transmit-
ter GE, antenna GE. Legal counsel Spearman
& Roberson, Washington. Consulting engineer
A. Earl Cullum Jr., Dallas, Tex. Principals in-
clude President Guilford Dudley Jr., Vice Presi-
dent Holt Bean, Vice President C. M. Herron, Vice
President C. H. Hutton, Vice President George
R. William and Chairman of the Board Paul
Montcastle. Grant made possible upon withdrawal
of competitive application of WKDA Nashville.
WKDA acquires option to purchase 50% and con-
tract to employ T. B. Baker Jr. as general man-
ager [B+T, Aug. 10]. Granted Aug. 6.

APPLICATIONS

Wilmington, N. C.—Wilmington TV Corp,
uhf Ch. 28 (560-566 mc); ERP 18.55 kw visual,
10.01 kw aural; antenna height above average
terrain 224 ft., above ground 247.5 ft. Estimated
construction cost $161,967.83, first year operating
cost $117,000, revenue $117,000. Post office address
Box 604, Carolina Beach, N. C. Studio and trans-
mitter location 101-103 Market St., Wilmington.
Geographic coordinates 34° 14 07" N. Lat., T7°
56’ 55" W. Long. Transmitter and antenna GE.
Legal counsel Wheeler & Scott, Washington.
Consulting engineer Craven, Lohnes & Culver,
Washington. Principals in partnership include
President 0. C. Tucker (25%), real estate; Vice
President Glenn M, Tucker (25%). real estate
and construction; Secreta Milton Hammer
(25%). TV producer and president of Washington
Spotlight Inc., TV discussion program, and Treas-
urer A, L. Wheeler (25%), Washington attorney.
Filed Aug. 6.

Eugene, Ore~TV Air Ways Inc., uhf Ch. 26
542-548 mc); ERP 20.9 kw visual, 11.2 kw aural;
antenna height above average terrain 1,546 ft.,
above ground 247 ft. Estimated construction cost
$234,700, first year operating cost $175,000, revenue
$175,000. Post office address 210 Tiffany Bldg.,
Eugene. Studio location Day Island Road, Eu-
ene. Transmitter location top of Spencer Butte.
eograe&)lc coordinates 43° §9’ 01” N. Lat., 123°
05" 40” W. Long. Transmitter and antenna, RCA.
Legal counsel Mason. Spalding & McAtee, Wash-
ington. Consulting engineer Thomas B. Fried-
man, Portland, Ore. Principals include President
E. L. Kincaid (25%), president and stockholder
KASH Eugene: Vice President Floyd Githens
(16%), auto dealer, and Secretary-Treasurer
Clyde W. Kincaid (0.3%), secretary-treasurer and
stockholder KASH Eugene. Filed Aug. 10,

APPLICATIONS AMENDED

Evansville, Ind.—South Central Bcstg. Corp.
amends agplication for new TV station on v
Ch. 7 to change ERP from 68.5 kw visual. 32 kw
aural to 67.77 kw visual and 33.885 kw aural.
Filed July 29.

Jackson, Miss.—Mississippl Bestg. Co. amends
application for new TV station on uhf Ch. 47
to change ERP from 205 kw visual, 102.5 kw aural
to 227 kw visual and 124 kw aural; antenna
height above average terrain from 500 ft. to 258
ft. Filed July 22.

Elyria, Ohio—Elyria-Lorain Bestg., Co. amends
application for new TV station on uhf Ch. 31
to change ERP from 75 kw visual, 40 kw aural
to 96 kw visual and 51.8 kw aural; transmitter
location to on Indian Hollow Road, near Elyria:
antenna height above average terrain from 473
ft. to 357 ft. Filed July 31.

Roanoke, Va,—Times-World Corp. amend a]t)o
plication for new TV station on vhf Ch. 7 to
change antenna height above average terrain
from 1,936 ft. to 1,887 ft. Filed July 22.

Madison, Wis.—Badger TV Co. amends applica-
tion for new TV station on vhf Ch. 3 to change
antenna height above average terrain from 753
ft. to 756 ft. Filed July 22.

APPLICATIONS DISMISSED

Portland, Me.—Oliver Bestg. Corp. granted dis-
missal of bid for new TV station on vhf Ch. 7
at request of attorney. Dismissed July 28.

Beltsville, Md.—Montgomery County Bcestg. Co.
granted dismissal of its bid for new TV station
t;nlul'i% Ch. 14 at request of attorney. Dismissed

uly 17.

Coldwater, Mich,—Twin Valley Broadcasters
Inc. granted dismissal of its bid for a new TV sta-
tion on uhf Ch. 24 at request of attorney. Dis-
missed July 20.

Jackson, Miss.—T. E. Wright, et al d/b as Rebel
Bestg, Co. granted dismissal of its bid for new
TV station on vhf Ch. 10 at request of attorney,
Dismissed July 21.

Kearney, Neb.—Central Nebraska Bestg. Corp.
granted dismissal of its bid for vhf Ch. 13 at re-
quest of attorney. Dismissed July 21.

Claremont, N, H.—Granite State Bestg. Co,
granted dismissal of bid for new TV station on
lth.lf. 02}'1’ 37 at request of attorney. Dismissed
uly 27.
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Wilmington, N. C.—WGNI-TV Co. granted dis-
missal of bid for new TV station on vhf Ch. 8
at request of attorney. Dismissed July 28.

Oklahoma City, Okla.—KOMA Inc. granted dis~
missal of its bid for new TV station on vhf Ch.
9 at request of attorney. Dismissed July 21.

Greenville, 8. C.—Textlle Bestg. Co. granted
disrniszal of bid for new TV station on vhf Ch. 4
at request of attorney. Dismissed July 28.

Greenville, S. C.—The Greenville News-Pied-
mont Co. granted dismissal of bid for new_ TV
station on vhf Ch. 4 at request of attorney. Dis-
missed July 28.

Spartansburg, S. C.—~Piedmont Radio Co. grant-
ed dismissal of bid for new TV station on uhf
Ch. 17 at request of attorney. Dismissed July 28.

Nashville, Tenn.—Volunteer State Bestg, Co.
granted dismissal of bid for new TV station on
lehlf Ch. 8 at request of attorney. Dismissed
uly 28.

Sheboygan, Wis.—TV of Sheboygan Inc. granted
dismissal of its bid for new TV station on uhf
Ch, 59 at request of attorney. Dismissed July 27.

Existing TV Stations . . .

ACTIONS BY FCC

KERO-TV Bakersfield, Calif. — Kern County
Bestrs. Ine. granted modification of CP for vhf
Ch. 10 to ange transmitter location to on
Breckenridge Mt., approximately 0.5 miles WNW
of Breckenridge Fire Tower; increase ERP from
11.7 kw visual, 5.89 kw aural to 30.9 kw visual and
17.4 kw aural: antenna height above average ter-
rain 3,740 ft.; completion date 4-5-54. Granted
Aug. 7, announced Aug. 11.

KCOK~TV Tulare, Calif.—Sheldon Anderson
granted modification of CP for uhf Ch. 27 to
change ERP to 282 kw visual and 148 kw aural;
change transmitter location to 3.9 miles E of
Badger, Calif.; antenna height above average ter-
rain 820 ft.; completion date 4~1-54. Granted
Aug. 7; announced Aug. 11.

WFIE (TV) Evansville, Ind.—Premier TV Inc.

anted STA to operale commercially on uhf Ch.

for the period ending Aug. 16. ranted Aug.
7; announced Aug. 11.

WIVP (TV) Decatur, 11l.— Prairle TV Co.

franted STA, to operate commercially on uhf Ch.
7 for the period ending Feb. 12, 1954.
Aug. T; announced Aug. 11.

Granted
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WOI-TV Ames, Iowa—JIowa State College of
Agr. & Mech. Arts granted modification of CP
for vhf Ch. 5 to change ERP from 295 kw visual,
15 kw aural to 100 kw visual and 50.1 kw aural:
antenna height above average terrain 550 ft.;
completion date 3-11-54. Granted Aug. 7; an-
nounced Aug. 11.

RKGVO-TV Missoula, Mont. — Mosby’s Inc.
granted modification of CP for vhf Ch. 13 to
change ERP from 11 kw visual, 56 kw aural to
26.9 kw visual and 13.5 kw aural; change trans-
mitter location to 4 miles E of Evaro, Mont.; an-
tenna height above average terrain 1,950 ft.
Granted Aug. 7; announced Aug. il.

WCAU-TV Philadelphia, Pa.—WCAU Inc. grant-
ed modification of CP for vhf Ch. 10 to change
ERP from 25 kw visual, 14 kw aural to 316 kw
visual and 158 kw aural; antenna height above
average terrain 632 ft. Granted Aug, 7; an-
nounced Aug, 11.

KOIN-TV Portland, Ore.—Mt. Hood Radio &
TV Bestg. Corp. granted STA to operate com-
mercially on vhf Ch, 8 for the period ending Feb.
5, 1954. Granted Aug. 7; announced Aug. 11.

KPIC (TV) Salem, Ore.—Lawrence 0. Harvey
%ranted STA to operate commercially on uhf

h. 24 for the period ending March 29, 1954,
Granted Aug. 7; announced Aug. 11.

WIS-TV Columbia, §. C,— WIS-TV Corp.
ganted modification of CP for new vhf Ch. 10

change ERP from 265 kw visual, 160 kw aural
to 269 kw visual and 135 kw aural; antenna height
above average terrain 640 ft., completion date
2-11-54. Granted Aug. 7; announced Aug. 11.

WNOK-TV Columbia, 5. C.—Palmetto Radio
Cor%. granted modification of CP for uhf Ch. 67
to change ERP from 780 kw visual, 380 kw aural
to 741 kw wvisual and 372 kw aural; antenna
height above averaie terrain 630 ft.; extension
of completion date from Aug. 8 to Feb. 28, 1954,
Granted Aug. 7; announced Aug. 1.

WVEC-TV Hampton, Va.— Penninsula Bestg.
ngp. granted STA to operate commercially on
u

Ch, 25 for the period ending Oct. 24, 1953.
Granted Aug. 7; announced Aug. 11.

PERMITS DELETED

WHHH-TV Warren, Ohio—The Warren Tribune
Radio Station Inc. Féc granted request to cancel
CP for new TV station on uhf Ch. 7. Deleted
July 10; announced July 20.

WWOD-TV L chburg, Va. — 0Old Dominion
Bestg. Corp. FCC granted request to cancel CP
for new TV station on uhf Ch. 16. Deleted July
10; announced July 20.

APPLICATIONS

KTVU (TV) Stockton, Calif.-— San Joaquin
Telecasters seeks modification of CP for uhf
Ch. 36 to change ERP from 145 kw visual, 78 kw
aural to 280 kw visual and 147 kw aural; change
transmitter location to 10 miles N of Livermore,
Calif.; studio location to East end of Ralph Ave.,
Stockton, Cailif.; antenna height above average
terrain 1,623 . Filed Aug. 3.

WTTV (TV) Bloomington, Ind.—Sarkes Tarzian
Inc, seeks modification for vhf Ch. 10 to change
transmitter location t6 3 miles SE of Cloverdale,
Ind.; antenna height above average terrain 1,000
ft. Filed July 22. :

WFIE (TV) Evansville, Ind.—Premier TV Inc.
seeks modification of CP for uhf Ch. 62 to change
ERP from 89,1 kw visual, 49 kw aural to 18051
kw visual and 97.35 kw aural; change studio and
transmitter location to Tenth Ave. at Buchannan
Road, Evansville; antenna height above average
terrain 550 ft. Filed July 31.

KVTV

TV) Sioux City, lowa—Cowles Bestg.
Co. seeks

cense to cover CP for new TV station
on vhf Ch. 9 and to change studio location to 614
Plerce St,, Sioux City. July 22.

WASBHINGTON, D. C.
James W. Blackburn
T. Stubblefield
Washington Bldg.
Sterling 3-4341-2

SOUTHWEST NETWORK
$150.000.00

1,000 watt facilities in major growth area, Manufacturing payroll
covers over 15,000 persons. Agriculture produces annual income
of $30,000,000. Station shows consistent record of profits. An
opportunity to move into a ready-made producer at a realistic
price. Fixed assets are above average.

Appraisals ¢ Negotiations

BLACKBURN - HAMILTON COMPANY
RADIO.YV-NEWSPAPER BROKERS

CHICAGO

Ray V. Hamilton
Tribune Tower
Delaware 7-2755-6

WOOD~-TV Grand Rapids, Mich.—Grandwood
Bestg. Co. seeks modification of CP for vhf Ch.
7 to change iransmitter location to Southline
Section 29 and Five Mile Road, Grand Rapids:
antenna height above average terrain 1,000 ft.

Filed July 28.

KSWS-TV Rosell, N, M.—John A. Barnett
seeks modification of CP for vhf Ch. 8 to change
ERP from 105 kw visual, 53 kw aural to 114 kw
visual and 57 kw aural; antenna height above

average terrain 905 ft. Filed Aug. 3.

KCJB-TV Minot, N. D.—N. D. Bestg. Co, seeks
modification of CP for vhif Ch. 13 to change trans~
mitter location to U. S. Hwy. 83, 15 miles S of
Minot; studio location to 15-A West Central,
Minot; change ERP to 262 kw visual and 13.1
kw aural: antenna height above average terrain
812 ft. Filed Aug. 4.

WMME North Adams, Mass.—Northern Berk-
shire Bt:sltﬁ:.l Co. granted voluntary transfer of
control to Robert Hardman, James A, Hardman,
James Gordon Keyworth and Harold E. Crippen
through sale of one-third interest by Herbert B.
Clark for $7,000. Stock transfer will increase
combined stockholdings of James A. Hardman
and his son Robert Hardman to 50%, giving them
nefative control of licensee corporation. Mr.
Crippen (10.39%), insurance broker, is new stock-
holder. Granted Aug. 12.

KURV Edinburg, Tex.—James Cullen Looney
franted voluntary assignment of license to KURV
ne, for $75,000. Pﬂn%pals include President
Rogers Kelley (85%), FEdinburg attorney. real
estate and transportation, Secretary Albert C.
Ryan (59,) and V. D. Raimond (10%), transporta-
tion. Granted Aug. 12.

KRBC-TV Abilene, Tex.—Reporter Bcestg. Co.
seeks modification of CP for vhf Ch, 9 to change
ERP from 257 kw visual, 129 kw aural to 245
kw visual and 159 kw aural; antenna height
above average terrain 772 ft. Filed July 31.

New AM Stations . . .

ACTION BY FCC

Corpus Christi, Tex.~International Radio Co.
granted 1150 ke, 1 kw daytime, directional. Esti-
mated construction cost ,498, first year operat-
ing cost $72,000, revenue $79,000. General part-
ners are Aroldo Q. Lerma (20%), owner of Ler-
ma's Pharmacy, Corpus Christi: Gaberiel Lozano
(20%), 50% owner of Southwestern Beverage Co.
(beer distributor); Hector de Pefia (20%), Corpus
Christi attorney, now serving as assistant county
attorney of Nueces County, Tex.; Dr. Hector P.
Garcia (20%), Corpus Christi physician and sur-
geon, and Dr. José A. Garcla (20%),
Christi physician and surgeon. Messrs. Lerma
and Lozano each hold 10% interest in Coastal
Bend Television Co., applicant for new TV sta-
tion on uhf Ch. 22, Corpus Christi, Tex. (BPCT-
1066), a mutually-exclusive application with that
of A, L. Hunt (BPCT-1032). Post office address
111022 l\él'organ St.,, Corpus Christi, Tex. Granted

ug.

APPLICATIONS

Central City, Ky.—L. L. Stone, A. E. Stone and
R. G. Utley d/b as Central City-Greenville Bestg.
Co., 1380 ke, 500 w daytime. Estimated construc-
tion cost $16,950, first year operating cost $24,000,
revenue $30,000. Principals in co-partnerships
are equal owners of Messenger & Times-Argus,
Central City. Post office address ¢/o Paul Huddle-
ston, Price Bldg. Bowling Green, Ky. Filed
July 31.

Plymouth, Mass.—H. Scott Killgore, 990 ke, 1
kw daytime. Estimated construction cost 815,-
647, first year operating cost $40,000, revenue $50,~
000. Mr. Killgore is vice president and 20%
stockholder of WKBR-AM- Manchester, N. H.,
WTSV~-AM-FM Claremont, N. H.,, WTSL Han-
3vier. 2161. H., and WHOB Gardner, Mass. Filed

uly 20.
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SBAN FRANCISCO
Lester M. Smith
235 Montgomery St,
Exbrook 2-5672
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RADIO
TELEVISION
SPECIAL

GUYED or SELF SUPPORTING TOWERS

Individually designed to fill
your requirements at
production line prices -
prompt shipment.

Kline Iron and Metal Company
one of the oldest and largest
fabricators in the southeast.

STRUCTURAL STEEL FOR BUILDINGS AND BRIDGES
DESIGNERS - FABRICATORS - ERECTORS

Member: American Institute of Steel Construction
and Associated General Contractors of America

1225-35 HUGER ST. COLUMSBIA, S. C. PHONE 4-0301
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{magneco

rofessional

recording
world around

#

® Lightens ofl remote work.

® A professional portable recorder and ompli-
fier in a single cose.

® Lightweight, rugged, reliable.

® Zero level output. Frequency response flat
fram 50 — 15,000 cps

* 2 db.

]
For demonstration, see your Classis ,--.':l ‘;“}I‘
fied Telephone Directory under | ;}/l
""Recarders’”’, or write

e roper

ONE-CASE PORTABLE TAPE RECORDER

into o mere
intonvenience

A “U.8."” Stand-by
Electric Plant s
your best protec-
tion against [oss
due to power fail~
vre. The complete
“Us” lipe in-
cludes units from
300 watts to 200
KW_ Write for
literature,

FOR THE RECORD

Existing AM Stations . . .

ACTIONS BY FCC

WWPA Willlamsport, Pa.—Willlamsport Radlo
Bestg. Assoc. Inc. granted application to change
from 1340 kc. 250 w unlimited to 1330 ke, 1 kw
night, 5 kw daytime, unlimited, directional day
and night. Granted Aug. 5; announced Aug. 6.

WWPF Palatka, Fla.—Palatka Bcstg. Co. grant-
ed application to change from 800 kc, 250 w da
to 1260 ke, 500 w imited, directional night.
Granted Aug. 12.

KIVY Crockett, Tex.—Pioneer Bcstg. Co. grant-
ed application to change from 1570 kc, 250 w day-
time to 1290 k¢, 500 w daytime. Granted Aug.
5; announced Aug. 6.

KFST Ft. Stockton, Tex—Ft. Stockton Bcstg.
Co. granted CP to replace expired CP which au-
thorized new AM station on 860 ke, 250 w day-
time; also granted assignment of CP to new part-
nership composed of four of the original five
partners; no consideration. Granted Aug. 10.

APPLICATIONS

KXOC Chico, Calif—KXOC Inc. seeks modifi-
cation of CP which authorized change in fre-
quency to increase nighttime power from 5 kw
to 10 kw. Filed July 20.

WJIHP Jacksonville, Fla.— The Jacksonville
Journal Co. seeks modification of license to
change studio location from 500 Laura St., Jack-
sonville, to 3794 Phillips Hwy, 0.7 miles S of
Jacksonville city limits. Filed July 28.

WELO Tupelo, Miss.—Birney Imes Jr. seeks
CP to change from 1490 ke with 250 w to 580 kc,
1 kw day and 500 w night. Filed July 22.

WBUD Trenton, N, J.—Morrisville Bcstg, Co.
seeks CP to chanfe daytime power from 1 kw
to 5 kw. Filed July 27.

WIPG Green Bay, Wis—Green Bay News-
gaper Co. seeks CP to increase daytime power
rom 1 kw to 5 kw. Filed Aug. 4.

New FM Stations . . .

ACTIONS BY FCC

Honolulu, T.H. —Christian Bcstg, Assn. grant-
ed CP for new Class B FM station on Ch. 238
(95.5 mc); ERP 5.1 kw; antenna height above
average terrain minus 290 ft. Granted Aug. 12.

Ownership Changes . . .

ACTIONS BY FCC

KTXC Big-Spring, Tex.—Big State Bestg. Corp.
Granted assignment of license to a newly organ-
ized corporation of the same name and owner-
ship to fulfill state corporation requirements.
Granted Aug. 10,

KSOX Harlingen, Tex.—Roy Hofheinz granted
assignment of CP to Harbenito Bestg, Co.
(KGBS) Harlingen. for $225.000. Princi%als in-
clude President McHenry Tichenor (39.5%), 50%
owner of Magic Triangle Televisors, Inc. (KGBS-
TV); Vice President James Cullen i.ooney (39%).
owner of KURV Edinburg, Tex., and Secretary-
Treasurer Troy R. McDaniel (10%). Assignment
is not to be consummated until Harbenito Bestg.
Co. and J. C. Looney divest themselves of all
‘i‘r‘lterest in stations KGBS and KURV. Granted

ug. 12,

WWCO Waterbury, Conn—William G. Wells,
Marinus Koster and R. Sanford Guyer d/b as
The Mattatuck Bcestg. Co, granted assignment of
license to corporation of the same name in which
the partners will each own 3 interest. No con-
sideration. Granted Aug. 7; announced Aug. 11.

WNLA Indianola, Miss.—W. L. Kent, Edward
M, Guss and John M. McLendon d/b as Central
Delta Bestg. Co. granted voluntary assignment
of license to W. L. Kent and John M. McLendon
d/b as Central Delta Bcestg. Co. Mr. Guss sells
his 15 interest for $2.000 owed to assignees.
Messrs. Kent and McLendon will now each own
50%. Granted Aug. 7; announced Aug. 11.

WGAI Elizabeth City, N. C.—WGA] Radio Co.
anted transfer of control from Peele family to
. Aldon Baker through sale of 189 shares to
licensee corporation for $10,500 and 11 shares to
Mr. Baker for $500 payable in six years. Mr,
Baker is president of licensee corporation and
will now own 100% of stock. Granted Aug. 12.

WBTN Bennington, Vt.—Catamount Bestrs. Inc.
granted voluntary ac?uisition of positive control
of permittee corporation by James Gordon Key-
worth. Mr. Keyworth assumes the balance of
subscription of Jarhes F. Nelson and will in-
crease his total interest to 64.90% by acquisition
of other stock from the corporation. Granted
Aug. 7; announced Aug. II.

APPLICATIONS

of license to Fred E, Carr, trustee in bankruptey.
Filed July 1I86.

KREO Indio, Calif.—Willlam B. Ross, trustee
in bankruptey. seeks voluntary assignment of
license to Fred E. Carr, trustee in bankruptcy.
Filed July 16.

KPRO Riverside, Calif.—Willlam B. Ross, trus-
tee in bankruptcy, seeks voluntary assignment
of license to Fred E. Carr, trustee in bankruptcy.
Filed July 16.

KIMO Independence, Mo.—Frank E. Fowler,
Craig Slegfried, Cedric Siegfried and Charles
Siegfried d/b as The Blue Valley Co, seek volun-
tary assignment of license to Craig Siegfried.
In consideration Cralg Siegfried transfers all his
riﬁhts in Diamond Bowling Alley, Independence.
Filed July 22.

WISO Ponce, Puerto Rico--South Puerto Rico
Bestg, Corp. seeks relinquishment of control by
Jose R. Freyre Montero and Luis E, Freyere
Montero through increase of 30 shares outstand-
ing stock for $3,500. Principals include Jose R.
Freyere Montero (2.18%), formerly 46.77%, Luis
E. Freyere Montero (17.85%), formerly 16%, Juan
Celon Medina (6.95%), Manuel Celon Medina
(2.78%), Andres Grillasca (19.41%), Ramire L.
Colon (0.5%), Manuel Piralle (27.78%). Carles
Piralle (14.1'2‘};0) and Jose L. Piralle Lopez (7.23%).
Filed July 2I.

Hearing Cases . . .
FINAL DECISIONS

KTXC Big Spring, Ft. Stockton, Tex,—FCC an-
nounced final decision which (1) granted appli-
cation of KTXC Big Spring for renewal of its
license and (2) set aside its order of March 14
revoking CP of KFST Ft, Stockton. Action
Aug. 5, announced Aug. 10,

Anadarkoe, Okla.—New AM, 1250 ke, FCC an-
nounced its decision granting the application of
J. D, Allen tr/as Caddo Bestg. Co. for new AM
station on 1250 ke, 500 w daytime and denyi
the competitive application of Lawton-Ft. Si

.Bestg., Co. for the same frequency in Lawton,

Okla., with power of 1 kw day, 500 w night.
Action Aug. 5; announced Aug. 7.

Allentown, Pa.—New TV, uhf Ch. 35. By order,
FCC made effective immediately hearing exam-
iner's initial decision granting application of
Queen City TV Co. for CP for new TV station
on uhf Ch. 3% in Allentown. Action Aug. 10;
announced Aug. 11.

KWBR Oakland, Calif.—FCC announced deci-
sion_denying agplication of S. W, Warner and
E. N. Warner d/b as Warner Bros. to increase
gower from 1 kw unlimited to 1 kw night, 5 kw

ay. Action Aug. 10: announced Aug. 11,

OTHER ACTIONS

WVOK Birmingham, Ala.—Voice of Dixie Inc.
FCC designated for hearing application to change
directional antenna system and made WWEZ
New Orleans, party to the proceeding. Action
Aug. 5; announced Aug. 6.

KXXL Monterey, Calif—S. A. Cisler. FCC des-
ignated for hearing application to increase power
on 630 ke from 500 w daytime to 1 kw unlimited.
Action Aug. 5; announced Aug. 6.

Wilmington, Del—New TV, uhf Ch. 83. FCC
scheduled for hearing in Washington on Sept. 4
competitive applications of Independence Bcstg.
Co. and Delaware Bcsti. Co. for new TV station
on uhf Ch. 83. Action Aug. 5; announced Aug. 6.

WCIA (TV) Champaign, IIl.—Midwest TV Inc.
FCC, by order and on request of Midwest, dis-
missed application for modification of CP on
vhf Ch. 3 to change transmitter site and increase
antenna height; vacated order of July 3 desig-
nating same for hearing. Action Aug. 5; an-

. nounced Aug. 6.

Pontiac, Mich.—New AM, 1460 k¢, By memo-
randum opinion and order, FCC postponed effec-
tive date of May 8 grant to James Gerity Jr.
for new AM station on 1460 kc, 500 w unlimited
and designated same for hearing:; made WKMF
Flint, party to proceeding; placed burden of proof
on WKMF; otherwise denied petitions of WKMF
and Chief Pontiac Bestg, Co. Action Aug. §;
announced Aug. 6.

Saginaw, Mich.—New TV, uhf Ch. 51, FCC
scheduled for hearing in Washington on Sept. 4
competitive applications of Tri-City TV Coi%
and Booth Radio & TV Stations Inc. for new
itatiox; on uhf Ch. 51. Action Aug. 5; announced

ug. 8.

Honolulu, T. H—New TV, vhf Ch, 2. Comr.
E. M. Webster granted petition of Pacific Fron-
tier Bestg. Co. for leave to dismiss its application

WANT A DIFFERENT TV SHOW?

Popular, well rated, entertaining?

The Sportsman’'s Club

UNITED STATES
MOTORS CORP.
420 Nebraska S5t.,
Oshkosh, Wis.

KYOR Blythe, Calif—William B, Ross, trustee
in bankruptcy, seeks voluntary assignment of
license to Fred E. Carr, trustee in bankruptcy.
Filed July 16. *

KROP Brawley, Calif.—William B. Ross, trus-
tee in bankruptcy. seeks voluntary assignment

52 great 15 minute hunting, fishing and outdoor panel
shows, Write for audition prim::.mg
SYNDICATED FILMS
1022 Forbes Street Phone; EXpress 1.1355
Pittsburgh 19, Pa.
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PROF

ESSIONAL CARDS

JANSKY & BAILEY, INC.
tecutive Offices
Nationa! Press Bullding
Mces and Laboratories
1339 Wisconsin Ave.,, N. W.
‘ashington, D. C. ADams 4-2414

JAMES C. McNARY

Consulting Engineer

National Press Bldg., Wash. 4, D. C.
Telephone District 7-1205

Member AFCCE *

—Established 1926—
PAUL GODLEY CO.
MO- 3-3000
Laboratories Great Notch, N. J.

Member AFCCE *

Upper Montclair, N. J.

GEORGE C. DAVIS
501.514 Munsey Bldg. $Terling 3-0111

Washingion 4, D, C.
Member AFCCE *

ommercial Radie Equip. Co.
Everett L. Dillard, Gen. Mgr.
ITERNATIONAL BLDG. DI. 7-131%
WASHINGTON, D. C.
O. BOX 7037 JACKSON 5302
KANSAS CITY, MO.
Member AFCCE *

A. D. RING & ASSOCIATES
30 Years' Experience in Radio
Engineering
MUNSEY BLDG. REPUBLIC 7-2347
WASHINGTON 4, D. C,
Member AFCCE *

GEOKGE E. GAUTNEY
CONSULTING RADIO ENGINEERS
F 1052 Warner Bldg. National 8.7757

Washington 4, D. C.
Member AFCCE *

Craven, Lohnes & Culver
MUNSEY BUILDING DISTRICT 78215

WASHINGTON 4, D, C.
Membér AFCCE *®

FRANK H. McINTOSH

CONSULTING RADIO ENGINEER
1216 WYATT BLDG.
WASHINGTON, D. C.
Mstropolitan 8-4477
Member AFCCE *®

RUSSELL P. MAY

711 1ath St, N. W, Sheraton Bldg.

Washington 5, D. €. REpublic 7-3984

Member AFCCE ®

WELDON & CARR
Consulting
Radio & Television

Engineers
Washingten 6, D. C. Dallos, Texas
1001 Conn. Ave. 4212 $. Buckner Blvd.
Member AFCCE *®

PAGE, CREUTZ,
GARRISON & WALDSCHMITT
CONSULTING RADIO ENGINEERS

BOND BLDG. EXECUTIVE 3.3670

WASHINGTON 5, D. C.
Member AFCCE *

KEAR & KENNEDY

102 18th St., N. W. Hudson 3-9000
WASHINGTON §, D. C.
Member AFCCE *

A. EARL CULLUM, JR.
CONSULTING RADIO ENGINEERS
HIGHLAND PARK VILLAGE
DALLAS $, TEXAS

JUSTIN 6108
Member AFCCE*

GUY C. HUTCHESON
P. O. Box 32 AR. 48721
1100 W. Abram
ARLINGTON, TEXAS

ROBERT M. SILLIMAN

John A. Moffet—Assoclate
1405 G Sf., N. W,
Republic 7-6646
Washington 5, D. C.
Member AFCCER*

LYNNE C. SMEBY
“Registared Professionol Enginser”
311 G S1., N. W, EX 3-8073

WASHINGTON 5, D. C.

GEORGE P. ADAIR

Consulting Radio Enginesrs
Quarter Century Proféssional Brpevience
leJic-To ision=
Elactronics-Communications
1610 Bys St.,, N. W., Wash. 6, D. C,
Executive 3-1230—Bsecutive 3-5851
(Nights-holidays, Lockwood 5-1819)
Member AFCCE *

WALTER F. KEAN
AM-TV BROADCAST ALLOCATION,
FCC & FIELD ENGINEERING
1 Riverside Read—RIverside 7-2153
Riverside, Il
(A Chicago suburb)

WILLIAM E. BENNS, JR.

Consulting Radie Engineer
3738 Kanawha $t., N. W., Wash., D. C.
Phone EMersen 2-8071
Box 2468, Birmingham, Ala.
Phone 6-2924
Member AFCCE*

ROBERT L. HAMMETT
CONSULTING RADIO ENGINEER
230 BANKERS INVESTMENT BLDG.
SAN FRANCISCO 2, CALIFORNIA
SUTTER 1-7545

JOHN B. HEFFELFINGER
815 E. 83rd St Hiland 7010

KANSAS CITY, MISSOURI

Vandivere,
Cohen & Wearn

Consulting Electronic Engineers

612 Evons Bldg. NA. 8-2698
1420 New York Ave.,, N. W,
Washington 8, D, €,

CARL E. SMITH
CONSULTING RADIO ENGINEERS
4900 Euclid Avenue

Cleveland 3, Ohio

HEnderson 2-3177
Member AFCCB*

Custom-Built Equipment
U. S. RECORDING CO.

1121 Yerment Ave., Wash. 5, D. C.
Linceln 3-2705

COMMERCIAL RADIO
MONITORING COMPANY
MOBILE FREQUENCY MEASUREMENT

SERVICE FOR FM & TV
Enginesr on duty oil night every night
JACKSON 5302
P. O. Bex 7037 Kansas Clty, Me.

s TOWERS o
AM & FM & TV
Complete Installations
TOWER SALES & ERECTING CO.
6108 N. E. Columbia Bivd.
Portlond 11, Oregon

HOFFMAN RECORDS

Offering discs concerning Studebaker Cars,
punches Terrific sales for Local Dealer!
One station in Each city being appreached.
Advise vs if o Show-Room in your territory.

BOX 11 HOLLYWOQOD

for new TV station on vhf Ch. 2; ordered re-
tained in hearing docket application of Royaltel
for same channel. Action Aug. 4; announced
Aug. 6.

KS$S0X Harlingen, Tex.—By memorandum opin-
ton and order, FCC (1} dismissed petitions by
WCKY Cincinnati, Ohio, directed against the
Nov. 14, 1951, grant to KSOX for modification of
CP to provide non-directional operation from
sunrise at Harlingen to sunset at Cincinnati;
(2) modified the program test authorization
granted KSOX on Nov. 28, 1961, to provide that
30 days from release of order that station may
operate in conformity with its prior construction
permit on 1530 ke, 50 kw day, 10 kw night; and

BROADCASTING ® TELECASTING

.

/

(3) ordered that application for license of KSOX
be considered after the conclusion of the daytime
skywave proceeding and that petitions for re-
consideration and hearing filed by KFBX Sacra-
mento, Calif., be considered at that time. Action
Aug. 10; announced Aug. 11.

KXLY-TV Spokane, Wash.—Symons Bestg. Co.
FCC, by order dismissed application for modifica-
tion of CP for vhf Ch. 4 t0o increase ERP from
48 kw visual to 146 kw visual and denied asso-
ciated petition for waiver of rules to accept and
grant. Action Aug. 5; announced Aug. 6.

Daytime Skywave and Clear Channel Proceed-
ings—FCC announced orders which (1) severs the
proceedings concerning daytime skywave trans-
missions of AM stations from the clear channel
proceedings and (2) exiends the freeze on day-
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Payable in advance.
preceding publication date.

$2.00 minimum

ING *

CLASSIFIED ADVERTISEMENTS

Checks and money orders only.
Deadline: Undisplayed—Monday preceding publication date,

Situations Wanted 20¢ per word—$2.00 minimum ¢ Help Wanted 25¢ per word—

All other classifications 30¢ per word—$4.00 minimum e Display ads. $15.00 per inch

No charge for blind box number.
BROADCASTING ® TELECASTING, 870 National Press Bldg.,
Arpricanra: If transeriptions or bulk packages N'bmittodiwil.oo charge for mailing (Forward remittance

lease). All transcriptions, photos, etc. sent to
e c) expressly repudiates any liability or responsibility for their custody or retum.

Display—Tuesday

Send box replies to
ashington 4, D. C.

pumbers are sent at owner’s risk. Baoapcast-

Help Wanted

Experienced radio station investors desire top-
notch personnel to invest with them and operate
midwest location. Box 346X, B.T.

Managerial

Manager, excellent opportunity, manage § kvy.
fulltime station, programming to colored audi-
ence in large eastern metropolitan market. Pre-
fer man now managing or experienced in man-
aging similar type station. Must be young, ag-
gressive. with sales experience. Give complete
ackground and experience including photo in
first Reply Box 559X, B-T.

Young man financially able to purchase interest
in and manage radio station. Write or wire Ed
Bishop, Dalhart, Texas.

etter.

Manager with proven record. New southern Cali-
fornia 1 kw station. Room 103, 442 Cochran. Los
Angeles 36.

Manager-salesman, 1 kw daytime station. Inde-
gendent programming, must have car. Can earn
etter than $5.000 per year—salary and com-
mission. If interested, write W. E, Farrar, Car-
rollton, Alabama.

Salesmen

Excellent opportuni for aggressive salesman.
Salary plus commission. One station market in
(4)3}51*:'53 %stest growing city. No fioaters. Box

North Carolina station in excellent market wants
experienced, young, aggressive salesman. Top
money proposition to man with plenty of energ
and ability. Send full details to Box 440X, B.T.

Help Waated—(Cont’d)

Announcer. Some experience. 250 watt net af-
gli%te. east Tennessee town of 13,000, Box 358X,

North Dakota network station has an immediate
opening for announcer. Box 435X, B.T.

Two good announcers wanted by North Carolina
station in good market. Good deal for men who
can really pitch. Send details to Box 441X, B.T.

Experienced announcer for progressive southern
station, Send full details first letter and audition
tape. Box 455X, B.T.

Help Wanted—{(Cont’d)

Experienced engineer-announcer. First class
ticket for 5 kw NBC affiliate Virginia’s Shenan-
doah Valley., Emphasis announcing. Good work-
ing conditions. Contact Johnson, WSVA, Har-
risonburg, Virginia.

Staff announcers and newswriters. Competent,
experienced in AM-FM operation, Complete de-
tails Airst letter together with audition dise. Pro-
gram Director, WEEX, WEEX-FM, Easton, Penna.

Tecknical

Men with at least 10 years of electronic experi-
ence, preferably audio, with good mechanical
knowhow to install and maintain specialized
audio devices. Will be traveling continually. Must
have driver's license. Transgortation supplied.
Good salary plus expenses. Send complete list
of experiences, references and enclose a personal
fan%ps ot. Photo will not be returned. Box 645W,

Urgently need 1st, engineer, preferably announc-
er or salesman combo for eastern Indiana. Wire
collect. Box 374X, B.T.

Maintenance engineer capable of announcing.
Permanent ﬁ:osltion. CBS, southwest. Top wages.
Box 437X, B.T.

Assistant chief engineer. WE 10 kw FM transmit-
ter. WKJF, Pittsburgh 11, Penna.

Are you ready for the big time? Progressive mid-
west indie offers chance of a lifetume to good
news and music man. Send details and audition
to Box 457X, BeT.

Announcer-hillbilly DJ. Southern country music
station needs personality who can also do staff
work. Good proposition on base sala lus
talent, Resume and auditions to Box 472X, B-T.

‘Wanted: Must have first

class ticket, emphasis on announcing. Immediate

ggse}ginﬁ leading network station. Write Box
s BeT,

announcer-engineer,

Announcer. Good possibilities —news and DJ
work. Furnish dise, tape, photo, background.
Augusta. Georgia. Experience not necessary.
Box 507X, B.T.

Tower manufacturer interested in representation
in N, Y. area. Applicant must be conversant
with design and sales of TV and radio towers.
Send complete information and references to
Box 496X, B.T.

Salesman wanted: Immediate availability for an
aggressive man looking for a good future in
radio and television. One AM station and TV
station market in midwest’s richest farm area.
(5}215}3{1-3?%: plus liberal commission. Write Box

Salesman for new station. Salary plus com-
mission. KCHR, Charleston, Missouri.

Salesman—go-getter, not ad-taker. Excellent
proposition, right man. Drawing account and
good commission. KTRC, Santa Fe, New Mexico.

Experienced salesman in good non-competitive
market. Good starting salary. Resort area, Con-
tact Sales Manager, WHFB. Benton Harbor,
Michigan.

Good opportunity awaits right man who can sell
part-time and do a good announcing job. WHIT,
New Bern, North Carolina,

Combo-chief. Annocunce shift plus maintenance-
repair 500 watt profitable independent da er,
small midwestern town. Up to $82.50 weekly for
right man on permanent basis. Box 527X, B+T.

Announcer-engineer with emphasis on announc-
ing. State minimum acceptable salary. Very best
qul'i‘lpment and working conditions. Box 540X,

Wanted by September 7th; a staff anncuncer,
40 hour week. Prefer person with football play-
by-play ability. 250 Mutual affiliate in Carolina.
5Ssear:;‘.{i 1?f-e'r.r‘ume, tape, expected salary to Box

Wanted—Experienced announcer for night shift
in aggressive new station with TV plans. Send
tape, qualifications and photo to Box 558X, B+T.

Immediate opening for engineer-announcer capa-

ble of being chief and making installation in new

gctation‘ Contact Bill Brown, KBTO, El Dorado,
ansas.

Chief engineer. 1000 watt station in southwest;

daytime only. Good salary. Experience reguired.

Car necessary. Send photo, references first let-

%Er. If good mike man, send tape. KSCB, Liberal,
ansas.

Immediate opening—chief engineer. NBC affili-
ate in metropolitan Georgia needs capable, quali-
fied man to handle full technical responsibility.
250 watt AM; 3 kw (rated) FM. Salary open.
Write for interview, disclosing experience and
salary requirements, WBML, Macon, Georgia.

WFNC, Fayetteville, North Carolina, needs first-
class engineer. AM-FM operation. 5§ kilowatts
AM; 14 kilowaits FM. Television application.
Deslrable working conditions.

Combe man, first phone, emphasis on announc-
ing. 40 kw FM station, specializing in back-
round music. Pleasant work. WKJF, Pitts-
urgh 11, Pa.

Wanted before Sept. 1:
No experience necessary.
Thomson, Georgia.

First class combo man,
Write or wire WTWA,

Production-Programming, Others

Male continuity writer. Must be sober, con--
enial. Able to do some sales and service work.
mall southern market with .good opportuni
for advancement. Excellent working conditions.
Box 534X, BeT.

Florida—$80; 44 hours. Experienced announcer
who can also do hillbilly character. Only best
voices géoply' please. Send tape first letter.
Box 561X, BeT.

Sports director. 1000 watt midwest sports sta-
tion. Football, basketball, special events, some
news. $350 to start, Available two weeks. Apply
Box 562X, B+T,

Opening immediately for announcers, emphasis
on air work. First phone desirable, but not
necessary. KAWT, Douglas, Arizona.

Aggressive salesmen, capable of moving to com-
mercial manager position. Salary and commis-
sion. Excellent future for right man. Send full
information first letter., Howard Dahl, WKBH,
La Crosse, Wisconsin.

Salesman. Terms open.
nois.

WKEI, Kewanee, Ili-

Excellent opportunity for radio salesman with
proven sales record. Exceptional salary and in-
centive plan for right man. Unlimited possibili-
ties in the Greater Hartford market. Write giv-
ing complete data including references and past
billing to Gustave Nathan, Commercial Manager,
WKNB, 11 Asylum Street, Hartford, Connecticut.

Radio time salesman for combined TV-radio op-
eration. Must have previous experience in radio
selling. Aggressive, promotion-minded and ma-
ture. Salary, commission, car allowance. Write
W. C, Porsow, Station Manager, WNAM, Neenah,
Wisconsin. )

Experienced sports man for station carrying 100
football and basketball games. Must be capable
of handling other staff duties. Send complete
resume of experience and tape to WCNT, Cen-
tralia, Illinois.

Experienced announcer for good daytime inde-
pendent. Morning shift, 40-hour week. Send
audition. photo, background and salary expected.
WDZ, Decatur, Illinois.

Sportscaster, play-by-play. Must be top fiight
and with thorough knowledge of foothall, bas-
ketball, baseball. Send complete details first

letter and air check recording. Program Direc-
tor, WEEX, WEEX-FM, Easton, Penna.

Wanted: General staff announcer with emphasis

on hillbilly record shows and sportscasting.

Salary plus per-game for play-by-play. Write
A, Aberdeen, Mississippi,

Salesman for fastest growing station In east Ten-
nessee. Salary and commlission. Must know
selling. Background resume, photo, present and
ggst earnings. first letter. Write Harry Weaver,
anager, WOKE, Oak Ridge, Tennessee.

Personality announcer for morning shows plus
children's programs and staff work, Good pay,
fine future. Background resume, photo. present
salary, first letter. Write Harry Weaver, Gen-
eral Manager, WOKE, Oak Ridge. Tennessee.

Announcers
Hillbilly jockey. Chica%o area. Salary and sales
opportunity. Send full details and audition
tape. Box 352X, B.T.

Experienced announcer, with or without first
class ticket, wanted by outstanding, small-market,
NBC fulltime affiliate in western North Caro-
lina. Top pay and ideal working conditions.
WPNF, Brevard, North Carolina.

Nebraska editor. Need trained men for local
news editor. Gather, write and broadecast local
news. Apglicants must have news training or
background. 20-35 years. Radio Station KCOW,
Alliance, Nebraska.

Copywriter radio, good startin;
tails first letter.

salary. All de-
WILS, Lansing 30, Michigan.

Continuity writer for 5000 watt independent
Sports-music station. Opening immediate. Apply
WTVB, Coldwater, Michigan.

Television

Managerial

New TV station, excellent market, New Eng-
land, looking for program manager. Must be
experienced idea-man who can organize and
oiperate program department to do most effec-
tive live-local and film vrogramming to supple-
ment network, build audience, at sensible local-

level cost. Submit all details, including salary
requirements, first letter. Box 514X, B.T.
Salesmen

Salesmen and wives who are free to travel can
earn $300-3$600 weekly commissions while buijlding
a permanent, pleasant and very profitable ar-
rangement for themselves in television. Work
consists of contacting small, select group of
merchants and manufacturers, and the heads of
leading civic clubs for sponsorships and partici-
pation in an entirely new and copyrighted se-
ries of program features and studlo partles for
several TV stations in Ohio and other midwestern
states. Three to four weeks are needed to organ-
ize plan, and 90% of sponsors should renew
yearly. Will consider only men 25-40 years of age
with cars and able to finance themselves, who
have sold successfully for radio or TV stations
for at least five years, and whose wives have had
some sales, business, or club organization ex-
perience. Write Box §57X, B*T, regarding your
qualifications, and for confidential Interview.




Help Wanted—(Cont’d)

Situations Wanted—(Conf'd)

Situations Wanted—{Cont’d)

TV salesman with radio and TV _experience.

Good opportunity in rich market. Phone, wire

gﬁi W{ﬂe Joe Bonansinga, WGEM-TV. Quincy,
nois.

Technical

Chief engineer for new, excellent market, New
England TV station. Must be experienced and
able to assume full responsibility ingtallation, su-
pervision, technical operation and organization of
efficient technical staff. State all first letter, in-
cluding salary requirements. Box 517X, BsT.

Immediate opening: Master control engineer.
Video operator. vaJF-TV, Pittsburgh 11, Pa.

Situations Wanted

Managerial
Manager, thoroughl experienced, successful.
Top references. Small or medium market. South,
southwest. Box 498X, B.T.

Experienced in management, programming, heavy

on sales. Six years present market. Reliable
family man, age 38. xpect to continue selling.
Box %ozx, B.T.

Experienced commercial manager with proven
ability to clinch sales for his salesmen is avail-
able. Currentl em?loyed in midwest. Wants po-
sition in middle Aflantic area. Box 519X, B-T.

Looking for a manager who's a specialist at turn-
ing profitless stations into profit-making ogera-
tions? Have froven managerial record in three
stations—all of which went from the red to black
in record time. Background includes complete
knowledge of all phases of station operation—
announcing, commercial, programming—but first
and foremoSt—balancing the budget in favor of
the station owner. Not afraid of hard market
or hard work. Available 30 days notice. Can
bring complete staff if needed. For details, write
Box 530X, BeT.

Manager. Good salesman. . Independent and
network background. First class license. Western
states only. ox 533X, B+T.

Devoting time to television or losing money on
present AM operation? I offer 12 years all phas-
es radio, 7 years successful management. Ex-
perienced network and independent operation,
single and multiple station markets. Can op-
erate economically and show good profit margin.
Not cheap, but a bargain at my price. Travel for
interview, south or southwest. Box 535X, B-T.

" General manager. 16 successful years radlo ex-

ecutive exgerlence. Top industry references.
Some TV. Strong on sales. Permanency desired.
South preferred. Sober family man with com-
munity and civic interests. Box 537X, B+T.

Commercial manager. Last 6 of 17 radio years
in like capacity. Thorough knowledge national
and local sales. Now employed. Wish connec-
tion with high calibre operatton. Married, ma-
ture thinking, sober. elcome investigation.
Box 538X, B-T.

Administrative assistant. Hard-headed analysis
of capabllities; 16 years in all phases radio and
some TV indicate my qualifications for assistant
to top executive of large single operation or
group. Experience dictates this decision. Ready
&nd able to lighten load for executive needing
more leisure or time for other interests. Can
pinch-hit anywhere including public speaking.
College graduate, married, mature, honest, per-
sonable, and clean-cut with proven executive
ability. Box 539X, B.T.

General manager of 50,000 watt indie available
soon due to merger. 11 years radio; § years at
present position. Good executive, strong sales,
civic leader. Exceptional background, high adapt-
abijlity. Married, children. Excellent references.
Write Box 548X, B+T.

Salesman

Salesman. Mature, well experienced in radio
and other lines. Qualified to supervise, but not
too good to "pound’ Interested only in high
class, well-lucrative proposition. Box 509X, BeT.

Announcers

Sportscaster, 6 years experience

play-by-play
football, basketball, baseball.

Outstanding play-
by-play, excellent voice, thorough knowledge of
gports, reliable, accurate. Tape, top references.
Box 309X, RB+T.

Announcer-engineer. First phone,
commercials, console, transmitter.
single.

news, DJ,
26, veteran,
114 years experience. Box 505X, BeT.

Married, age 30, ambitious.
cent broadcastin,

Control board, re-
schopl graduate. Solid, non-

drinking non-drifting. Live-wire. Desires sta-
tion N. Y., Penn., Conn.,, N, J.—New England
area. Resume, tape. Box 503X, B°T.

Experienced announcer—news, sports. Detroit
area only. State salary, requirements. Box 510X,

B.T.

Announcer, single, draft exempt. News, s_Porfs,
DJ shows. 3rd class ticket. Box 520X, BsT.

Light staff, heavy news, sports, interviews, strong
baseball, football, PBP. Broadcast experience
Army, recent SRT graduate, recordin obbies.
Five years newspaper forecasting football, near

80%. Box 525X, BeT.

Announcer—beginner with promise. Complete
xﬁrofessional training; willing to start at bottom.
esume, tape, references. Box 541X, B«T.

Announcer. Independent and affiliate experi-
ence. Desire opportunity within 500 miles of
N. Y. Excellent references. Tape and resume
on request. Box 543X, BeT.

Announcer. Recent broadcasting school graduate.
No experience. Third class ticket. Box 544X, B+T.

Versatile DJ. Fine, resonant voice. 5 years ex-
perience—network and independent, 1st class
ticket. Excellent news and commercials, Deliv-
ery tog Conlan rating in highly competitive mar-
ket. xcellent references. Desires more pro-
gressive organization. Tape and resume on
request. Box 549X, B.T.

Versatile chief announcer, DJ, eastern metro-
politan area, desires affiliation with TV or estab-
lished radio outlet or both. Six years solid
experience all phases in both network and inde-
pendent operation. Married and seeking perma-
nent location. Top references. Box 554X, BsT.

Sportscaster—Top football, basketball. Now em-
ployed. Seeking sports-minded station, 5 years
;gﬁr;grign&:‘e. Vet, 27. Discs, references. Box

Announcer-engineer. First license, good com-
mercial delivery, good voice, experienced. Mini-
mum $75. Apartment 104, 1749 E Street, San
Bernardino, California.

Colored announcer, DJ, control board operator.
Well-trained; limited experience. Married wvet.
Tape, resume on_request. Available Sept.
William J. Banks, Jr., 126 Winthrop Avenue, New
Rochelle, N, Y.

Need an announcer, control board operator who
does well on DJ, news, commercials with limited
experience? Play accordion, sing. Sober. Tape,
resume, references. (Cesare Cottone, 615 Pelham
Pkwy., Bronx 67, New York.

Versatile, experienced, 26, marrfed veteran avail-
able. Keen interest in sports. 500 mile radius
of New York City. Disc¢ and resume on request.
Peter Franklin. 72 Propp Avenue, Franklin
Square, L. I, New York.

Anncuncer, experienced. Strong news, sports,
commercials, DJ. Draft exempt. Steve Gary,
151-10 Jamaica Ave., Jamaica, Y.

Announcer, first

hone, good voice, some experi-
ence, 1000 watt B b

frectional AM and FM. Inter-
ested position northeastern states. Prefer location
near large city. No_ automobile. W. JYackson,
251 Park Place, Harrisonburg, Va.

Announcet. Experienced all phases. Versatile;
good, mature voice. Excellent references. Write,
wire Dick Martin, 22-55 33rd St., Astoria, 1. 1
New York.

Technical

Combo man, first phone, strong on news, avail-
able September 10. Desire future, Box
468X, B.T.

College town. First phone, BA music, 1graduat.e
work, some physics, want more. 5 kw NBC AM
FM, independent, educational FM, phone com-

%any. Recording tape, dise, concert, editing.
eteran WW2, Korea. Married, 26. Box 526X,
B+T.

Second phone. Some radio experience. Studio

remote work desired. First class ticket pending.
Box 542X, BsT.

Technician. First class license, experienced trans-
réﬂ'}ter, console, remotes, recordings. Box 555X,

First phone. No experience. Schooling includes
TV, radio servicing. Morris Kohrn. % Richter,
934 Myrtle Ave,, Brooklyn 6, New York.

Production-Programming, Others

Program director-announcer.
ence. Excellent references.
Box 498X, B.T.

Five years experi-
Prefer south or east.

First phone, Versatile—trained in writing, pro-
duction, programming. Now airline radio op-
erator. 5. Want opportunity in TV or AM

%rgradcasting. Prefers southwest. Box 513X,

Ability unlimited. Working program director-
production man for AM or TV. Thorough back-
ground all phases of radio. Can handle
authority. Married, settled, looking for perma-
nency. Want station with one boss who doesn’t
try to run everyone’s job. Excellent references,
Box 523X, BeT.

Program director-announcer, writer, director.
Top man. Knows radio. Excellent background.
Successful record, Box 531X, BT,

Am looking for the next step up—full program
director. ave written, directed, produced TV
and have administrative knowhow and
film to save time and cash in getting a new
channel airborne. Have the best references
ability can supply. Box 550X, B+.T

Exverienced writer-announcer desires bhefter op-
portunities. Single. Excellent references. Write
Robert Beadle, Pipestone, Minnesota.

Western states. Capable woman experienced
servicing accounts, commercial copy: family, chil-

dren, special events programs; broadcasting;
traffic. . Blake, Twin Falls, Idaho.
- -
Television
Managerial

Administrative or managerial position desired by

attorney with broad radio-communications back-
ound, television experience, first class license.
ge 35, married. Box 551X, B+T.

Salesmen

Topflight advertising salesman. Energetic, per-
sonable, 4 years successful experience. Anxious
to sell television. Missouri journalism. Veteran.
Relocate. Box 547X, B-T.

(Continued on next page)

Wanted:

Station Manager in $12,000 class

Independent station programming Negro and hillbilly in one of the south's fastest
growing cities with a population of 130,000 wants an experienced top-notched man-
ager. Station has just been rated No. 1 by Hooper survey and is operating in the
black. You must be capable salesman, have ability to supervise a sales force, have
a proven record of administrative ability, attend to station details and manage per-
sonnel. You will have a number of important accounts assigned to you, and you also
will be expected to sell others and carry your share of the sales. The market
potential is big enough so that on your salary and percentage arrangement you can
make even more than $12,000. You must have excellent references and a good record
of success in radio. All answers confidential.

BOX 545X, BeT




Situations Wanted—(Cont’d)

For Sale—(Cont'd)

Help Wanted—(Cont'd)

Announcers

Experienced all phases TV—_announcln%,mproduc-
tion, control room, projection and film. Em-
ployed, married and available. Box 501X, B.T.

Technical

TV tower & turnstile available, knocked down
after September 1. Tower is Blaw-knox ectal
LT 300° guyed, insulated, triangular uniform
cross-section, 3' faces, built to suﬁpott 3-ba:
turnstile and 8 dish. Turnstile is RCA TF-3C.
Also 600 314” transmission line. Material listed
in use only 3 years, in excellent condition. Avail=
able because station is increasing present ERP
and height. Write Chiet Engineer, WJIM-TV,
Lansing, Michigan.

Television audio engineer, fully experienced. Also
experience as cameraman, video control operator
and fioor mahager, College training in televi-
sion. Available Sept. 1st, Box 500X, B.T

SRT-TV graduate wishes work with station. Ex-
perienced on RCA and DuMont e%m_Fment. Pre-
pared to relocate, Box 521X, B-T.

Seeking control room. Supervisor; TV experi-
enced. Married, first phone, permanent, Box
522X, B-T

Production-Programming, Others

Production manager. Presently employed at
one of the country's largest and best known TV
stations. 4 years TV, 3 years radio experience
includes production-tilrection of all types of
shows. Box 524X, B-T.

Assistant program director in major market TV
station desires full program directorship. Seven
years experience in radio and three in major

RCA 10 kw FM transmitter with power cutback

Eﬁngment—make offer, Contact J, W, Spencer,
& ﬁ o Engineer, WJINO, West Palm Beach,
orida.

General Electric BT3A three kilowatt FM trans-

mitter complete with station monitor and asso-

%intf(d equipment. Make offer. WTRY, Troy, New
ork.

Wanted to Bny
Stations

Want to purchase "hard-luck” 250 watter—small
or medium market. Send particulars and terms
to Box 484X, B-T.

Equipment, etc.

FM transmitter, 250 or 1000 watt with monitors.
Price must be right. WVOP. Vidalia, Georgia.

Miscellaneous

FCC licenses quickly by correspondence. Also,
new 8-weeks resident class begins September 14.

Announcers

TV ANNOUNCER - PRODUCER

with experience can utilize full potential
in unique, new VHF operation. Qualified
man can hecome Prod. Mgr. Good pay,
interesting work in University commun-
ity. Want unusual man for unusual posi-
tion with a good future. Send full details
and youll get same. Box 518X, BeT.

P,

Technical

AR you QUALIFIED
to CHIEF ENGINEER
TELEVISION

CONTACT:

M. N. BOSTICK
KWTX
WACO, TEXAS

Praduction-Programming, Others

market station. Assist new station in eco- Grantham School of Electronics, 6064 Hollywood
nomic film bug/in}g and live programming. BS Blvd, Hollywood, California.
degree. Box 546X, B-T. Help Wanted

For Sale Salesmen

Stations We have two salesmen; one earns

Rocky Mountain 250 watt independent. Bills over
gs.ooo year. Good field. Priced to sell. Box 497X,
-T.

Southwest 250, indie, daytime. Excellent po-
tential, single market. 51%, $14,000 cash or $10,-
000 down—3%5,000 terms. Box 536X, B-T.

500 watt daytime station in Dalhart, Texas. Terms,
if desired. Write Ed Bishop, Dalhart, Texas.

Equipment, erc.

Hen' duty self-supporting structural steel Le-
highwtower, Extra heavy 7x71, steel base. 140
feet high. Complete with CAA lighting and base
insulators. State price offered to Box 433X, B.T.

Antennas for sale. Used RCA, type TF-5A 5-
bay super turnstile, tuned for TV channel 5 but
tunable to channels 4 or 8. Used 4-section RCA
type BF-14K heavy duty FM pylon with pedestai
mount. New Collins type 37 M4 ring for 1011
MC FM. Two used Hewlett-Packard FM moni-
tors. Used GE type BMIA FM monitor with
reﬁulated power supply. One RCA TX-2A 5 kw
ceiling mounted diplexer channel 3. Write to
Box 386X, B-T.

Tower bargain—375 foot self-supporting tower
with bolts, insunlators, automatic hting, et al.
Now stored—ready to ship anywhere. Priced
for quick sale at $11,000. Ideal for UHF-FM-AM,
Wire Box 471X, B-T.

DuMont T 124-E dual image orthicon camera
chains. Like new, complete. Firm price $22.500
er chain. Immediate delivery. Principals only.
ox 508X, B.T.

One 175’ Wincharger type 101 triangular radio an-
tenna mast complete with fiasher, obstacle light-
ing and Weston photo switch to meet C.AA,
A-3 specifications. Box 516X, B.T

FM transmitter. Latest model 3 kw GE (1015
megacycles), Andrew 4 section multi-V antenna,
monitors, spares and other accessories. All in
new type condition. Would consider selling 250
watt driver transmitter separately. $5,000 or best
offer. Reply Box 580X, B-T.

Rek-0-Cut Challenger Portable disc recorder al-
most new. Complete with microphone, extension
cord and 30 12” discs. $250.00. Doug Kahle, KCSJ,
Pueblo, Colorado.

For sale: Mobile transmitter-type 804, and re-
ceiver-type 603D with dynamotor PE 103. Used
10 times., excellent condition. Write for details
to Chief Engineer, WARA, Attleboro, Mass.

1 kw Raytheon transmitter, used 5 years, excel-
lent condition, available now. $4,000 with extra
set of tubes. Also 1 Western Electric dual chan-
nel console. Warren Anderson, WBEL, Beloit,
Wisconsin.

820,000.00; the other $14,000.00.
No ceiling on earnings for another
top- man. Good market and top
station. If you can sell in a com-
petitive market, send complete
resume to Box 552X, BeT.

Good proposition for the

ight . Write, wi
SALESMAN | 5" "5 Williams, Man.
ager.
GO-GETTER WGAT
UTICA, NEW YORK
Television

Sulesman

TELEVISION - SALES

New TV only station has opening in sales
department.  Person with TV praduction
experience and yen to sell preferred. Guar-
anteed commission. Please write Station
Manager, P. O. Box 865, Rockford, Ilinois.

WANTED TV
OPERATIONS MANAGER

We want to hire a mon who is ex-

perienced in TV programming, pro-
duction and operations. Chances
are he is now o TV Program Direc-
tor. His job will be to work with
the General Manager in training
and building o staff for directing,
camera work, film, lighting, art-
work, etc. He'll program the sta-
tion and be boss of station opera-
tions. Position is available imme-
diately. Station on the air in about
100 days. Write Don C. Wirth,
WNAM-TV, Box 602, Neenah, Wis-

consin.

Available:

competition.

competition.

youngsters.

Manager AM operation

12 years of radio. Seven years of outstanding experience with a proven record of
taking stations in the red and putting them in the black. Would welcome TV

Took present station from $3,000 a month to $12,500 in 8 months. Station had lost
over 380,000 in 3 years and now is doing over $4,000 a month profit.
AM manager who gets out and sells. Will make your station one that will meet

Interested in profit-sharing plan rather than flat salary. Family man with three

Would welcome complete investigation of past record.

Box 479X, BeT




Situations —Wanted

Salesmen

SALES EXECUTIVE

Suceessful record with leading producer of Top-Talent
Transeribed Shows—Selling tep reglonal and leeal
accounts, 52-week firm  contracts covering  several
states. Formerly with major CBS Afliate.  Prefer
Florida market with minimum travel. wiNn only
consider flve figure opportunity. Top drawer refer-
ences. Box SIIX. B.T.

Announcer

AVAILABLE

One of America’s Top Dise-Joekles eapable of building
ratings in any time sogment. Smooth, ciean and
commercial. 26. single. twelve years experience—
some network. Can prove big ratings and clients in

city of over a milllon. Not expensive. . . . Let's
talk! Box 312X, BeT.
Television
Managerial

Available December 15 - Janvary 1.
Presently employed as TV-radio director of
advertising agency.

14 years in radia and television, in all
departments.

Married—3 children

Seeking confruct in executive capacity with
TV station.

Box 563, BT {

For Sale—(Cont'd)

STOP-MOTION TV FILMS
~, at “SI.IDE FHI(:ES"

CENTRAL TElF_FII_llﬁ, Im::.i FRORIA, ILL

FOR SALE

TWO CONTEMPORARY HOMES (JACKSON AND
CALLANDER, ARCHITECTS). ALSO 30x20 mOD-
ERN KENNEL, RADIANT HEATING, SITUATED IN
SIX ACRES SECLUDED wOODS OF OAK AND
POGWOQOD, YET RAILWAY STATION LESS THAN
MILE AWAY. SYOSSET, LONG ISLAND. FOR
FURTHER INFORMATICN, TELEPHONE SYQSSET

6-2048-J.

Wanted to Buy

Equipment, etc.

TELEVISION

Programming and Film Consultants
Jim Bentley Al Preiss
Accelerated staff training in Film,

amerawork, Lighting, News, Sports,
Directing, and allied phases of studio
operation. For information, contact:
P. 0. Box 464, Hollywood, California.

5 kw AM transmitter

Good Submit details.
Box 504X, BT,

condition.

Production-Programming, Others

Six years TV pregram and production experience.
Set up
Radio-stage back-

Two top muojor metropolitan stations.
operations new UHF station.
ground. Now agency employed.

weints job with future.

Family man
Box 495X, BeT.

WOMAN-MERCHANDISER-Coordinator will accept posl-
tion with new TV atation. (2 years experience directly for
national mfgs, thru agency in Radlo City, N. Y. Program-
preduction coordination snd polnt-of-safe follow-thru, Dealer,
wholeszler tle-ins, promotions and direct mail. Sell
clients. know commercials. creative |deas, orig-formats.
Background ¢ Theatrs. Radic producer—USA and abroad.
Desire Calif., Colo., or adiacent. Box 1354, Baverly
Hils. Calif.

For Sale

4 )

FOR SALE
IMMEDIATELY AVAILABLE

Entire physical properties of former
WXKW, Albany, N. Y., including
equipment, RCA BTA-10F
transmitter, ete. Complete
For de-
Cﬂs, write or wire Box 528X, BeT

by

studio
towers,
package or individual items.

WAI\ITIEI) !
CHANNEL 10 .
USED TV |
ANTENNA AND DIPLEXER |
Box 564, BeT I

Miscellaneous

SALES MANAGERS

Top new market with HOUSING HEADLINES,

fast-moving 15-minute transcribed series tmlnrod
to svit sales promotion needs of bmldors, sup-
pliers. Home Buyer problems, household tips, top
interviews featured., 13-waek series avoiloble at
low cost. For porticulars write to: Radio Direc-
tor, Notionol Assn. of Home Builders, 1028
Connecticut Avenve, N.W., Woshington, D. C.

THE BEST IM COMPLETE
ERECTION OF TOWERS
AMTEMMA LIGHTS X CABLE

WRITE CALL

14
J. M. HAMILTON & COMPANY

PAINTING ERECTION
YEARE OF EX

Box 2432, Tel: 4<1115

MAINTENANCE

e e e T T 0 i

BROADCASTERS
EXECUTIVE PLACEMENT SERVICE

Executive Personnel for Television and Radio
Effective service to Employer and Employes
Howsrp S. Frazrer
TV & Radio Management L'mmdtavm
708 Bond Bldg., Washington 5, D. C.

NN B T T T R

e e
N S L
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FOR THE RECORD

time appiications of AM stations on clear chan-
nels to inciude applications by unlimited-time
stations proposing to operate differently daytime
and nighttime. Actlons Aug. 10; announced Aug.
11.

AM Procedures—On petition by the Federal
Communications Bar Assn.,,. FCC extended to
Sept. 15 the time for filing comments in the
proceeding regarding amendment of Sections
1.304, etc. of the rules relating to filing and
actions on applications for broadcast facilities.
Action Aug. 7; announced Aug. 1l.

WUTV (TV) Youngstown, Ohio—Polan Indus-
tries. By memorandum opinion and order, FCC
granted modification of CP for uhf Ch. 21 to
change ERP to 219 kw visual and 115 kw aural;
denied opposing fillings by Valley TV Co. and
dismissed Valley's application for new TV sta-
tion on the same channel. Action Aug. 12,

Milwaukee, Wis.—Hearst Corp. FCC returned
amendment of March 19 to its bid for new TV
station on vhf Ch. 10 pursuant to memorandum
opinion and orders of March 31 and June 30.
Returned July 16.

Hartselle, Opp, Ala., Atlanta, Douglas, Ga.—AM
860 ke. FCC designated for consolidated hearing
applications of Dorsey E. Newman for AM sta-
tion on 860 kc, 250 w day at Hartselle, Ala.;
WERD to increase power on 880 kc from 1 kw
day to 10 kw day directional at Atlanta; and
WDMG to increase power on 860 ke, from 1 kw
day to 5 kw day; made WAMI Opp. Ala., party
to proceeding. Action Aug. 12.

AM Reports—By report and order, FCC final-
ized its rule making of Feb. 19 and further rule
making of June 11 relating to filing of contracts
by broadcast licensees and permittees. It clari-
fies provisions of Sec. 1.342 of its rule specifying
documents, instruments and contracts relating
to ownership. management, operation and con-
trol of broadeast stations which are required to
be filed with the Commission. Action Aug. 12.

Scranton, Pa.—New TV, uht Ch. 22. FCC sched-
uled hearing in Washington on Sept. 21, on ap-
plication of Scranton Bestrs. Inc. for assignment
of CP for uhf Ch. 22 to MCL Telecasting Corp.
Action Aug. 12.

WTVM (TV) Muskegon, Mich.—By mernoran-
dum opinion and order, FCC granted petition of
Versluis Radio & TV Ine¢. and designated for
hearing its application for modification of CP for
new TV station on uhf Ch. 35 to directionalize
the antenna for greater radiation in the direction
of Muskegon, in consolidated proceedings with
hearing on protest by Music Bestg. Co., Grand
Rapids, to original grant of CP to Versluis, and
placed burden of proof of new proposal on Vers-
luis; made Music party to consolidated pro-
ceeding and denied its request to place Versluis
application for modification of permit in pending
file. Action Aug. 12.

Opinions and Orders . . .

Color TV Proposal-—FCC announced rule mak-
ing looking toward adoption of new rules for
color TV transmissions on basis of petitions pro-
posing the adoption of signal specifications ad-
vanced by NTSC. Comments will be received on
or before Sept. 8. Announced Aug. 7.

WEKY Richmond, Ky.—Dages T. Boyle. FCC,
by memoranduny opinion and order denied pro-
test of July 24 by WLEX Lexington to June 24
grant of modification of CP to WEKY. Action
Aug. 5; announced Aug. 6.

NARBA Notification . . .

FCC has issued the following changes, proposed
changes and corrections in the assignments of
foreign broadcast stations following notification
by the respective countries pursuant to provi-
sions of the North American Regional Broad-
casting Agreement. Listing includes call letters,
location, power, hours of operation, class of
station and commencement date.

MEXICO
Change List No. 161, July 13, 1953

570 ke
XERR Monterrey, Nuevo Leon, 5 kw daytime,
150 w nighttime, unlimited. Reduction in night-
time power from 250 w. Class IV. 10-13-53.
610 ke
XEGS Guasave, Sinalon, 5 kw daytime, 750 w
nighttime, unlimited. Delete assignment on 630
| ke. Class II-B. 1-13-54.
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770 ke
XEHB San Francisco del Oro, Chihuahua, 500 w

daytime. Class II. Delete assignment in Santa
Barbara, Chihuahua. 7-13-53.
860 ke

XENL Monterrey, Nuevo Leon, 5 kw unlim-

ited, directional night. Class II. Increase in
power and change in frequency from 1190 ke.
10-13-53.

1080 kc

XEUS Villa Hermosa, Tabasca, 1 kw unlimited,
directional night. Class v. 1-13-53.
1130 kc
XEJW Jalapa, Veracruz, 10 kw unlimited, di-
rectional ni fht Class II. Increase in power and
change in frequency from 1270 kec. 10-13-53.
1150 ke
XESO Ciudad Obregon, Sonora, 5 kw day, 300 w
night unlimited. Class ITI-B. Increase in day-
time power, 10-13-53.
1320 ke
XEUI Teapa, Tabasco, 500 w unlimited. Class
III-B. Change in frequency from 1410 ke. 10-13-53.
1360 ke
XEUE Tuxtla Gutierrez, Chiapas, 1 kw
500 kw night unlimited. Class III-B. R
in nighttime power from 1 kw. 10-13-53.
1480 ke
XEGW Acambaro, Guanajuato, 500 w day, 200
w night unlimited. Class IV. Increase in day-
time power. 10-13-53.
1500 k¢

XERH Mexico, D, F., 20 kw unlimited, direc-
tional nighttime. Class II. Change in power
from 50 kw. 11-15-53.

Routine Roundup

August 6 Decisions

By Commission En Banc

CES NETWORK TO TEST NON-STANDARD
COLOR TV SIGNAL

Commission walived its rules to permit experi-
mental transmission of non-standard color tele-
vislon signals, conforming to specifications ap-
proved by National Television Committee on
July 21, 1953, over facilities of Columbia Broad-
casting System television network, for period
beginning Sept. 10. 1953. and ending Dec. 10, 1953.
Color transmissions may be made at any time
during day but shall be limited to noncommercial
sustaining programs. Network programs will be
distributed via intercity television transmission
facilities of American Telephone & Telegraph Co.

CBS proposes to study technical problems in-
volved in broadcasting of color television pro-

VY

) lll"m”””

4 Reasons Why -

The foremost national and local ad-
vertisers use WEVD year after
year to reach the vast

Jewish Market
ol Metropoiitan NewYork

1. Top adult programming
2. Strong audience impact
3. Inherent listener loyalty
4. Potential buying power

w

-~

(LU iy o

Send for o copvy of
“WHO'S WHD ON WEVD™
Henry Greenfield, Managine Director
WEVD 197-119 Wast 4Bth St..

New York 19

([T
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grams and to determine character of reception
on conventional monochrome television receivers.
This authorization should not be construed as in-
dicating Commission approval of color television
system involved in these tests

ACTIONS ON MOTIONS

The following actions on motions were taken
as indicated:

By Hearing Examiner Fanney N, Litvin

Stark Telecasting Corp. Cnnton. Ohio—Granted

etltion for leave to amend its TV application

Docket 10273; BPCT-849), to substitute up~-to-date
balance sheet, financial data, ete

Ordered that hearing conference now scheduled
for Aug. 6 be continued to Aug. 17 in re applica-
tions of The Brush-Moore Newspapers Inc., Stark
Telecasting Corp., and Tri-Citles Telecasting Inc.,

;ucan’rs for TV station in Canton Ohio (Docket
10272 et al). (Action of 8-3-53).

By Commissioner John C. Doerfer

Tampa Bay Area Telecasting Corp. St. Peters-
burg, Fla—Granted in part petition for extension
of time In which to file exceptions to Initial Deci-
sion in re its application (Docket 10252 et al), and
extended time to and including Aug. 10; other-
wise the petition is denied.

By Hearing Examiner Annie Neal Huntting

Granted motion by Southern Televigion Co., of
Baton Rouge Inc., for postponement to Aug. 10,
1853, of er hearing conference scheduled for
Aug. 5, in re its application and that of Louisiana
Tele Bestg. Corp., Baton Rouge (Doc. 10550-51).
{Action of 8-4-53).

Radio Fort Wayne Inc. Fort Wayne, Ind.—
Granted in part petition for correction in certain
respects of transcript in re its application and
that of Anthony Wayne Bcestg. (Doc. 10424-25).
(Action of 8-3-53).

By Hearing Examiner Benito Gaguine

Ordered further conference on Aug, 17, 1953, in
re application for license to cover CP of Poole
Bestg., Co., (KBIG) Avalon, Calif. (Docket 10536:
BL-4897), to ascertain progress of stipulations
agreed upon at: Aug. 3 conference.

By Hearing Examiner Basil P. Cooper

KTBS Inc, Shreveport, La. International Bestg,
Corp. Shreveport, La.—QOrdered that motion filed
July 13 by International Bat% Corp. for order
directing that depositions not be taken pursuant
to July 9, 1953 notice of KTBS Inc. be grante
and depositions pursuant to said notice will not
be taken, and subpoenas and subpoenas duces
tecum will not be issued; this order. however, is
without prejudice to right of KTBS Inc. to file
another notice of intent to take depositions.

By Hearing Examiner William G. Butts

Orange Belt Telecasters, San Bernardine, Calif.
—Granted ? amend its application
(Docket 10579; BPCT1252) to correct data with
respect to antenna specifications, etc.

By Commission En Banc

The Commission en banc, by Commissioners
Hyde (Chairman), Webster, Sterling, Hennock,
BarH‘elg asnd Doerfer, took the following actions
on

McFarland Letter

Port Bestg. Co.,, Wilmington, N, C.; Wilmington
Bestg. Service, Wilmington, N, C.—Are being ad-
vised that their applications for new AM stations
to operate on 1230 kc, 250 w unl., are mutually
exclusive and indicate necessity of consolidated
hearing (BP-8798, 7930).

August 7 Applications

ACCEPTED FOR FILING
License to Cover CP

WTAN Clearwater, Fla., Clearwater Radio
Bestrs. Inc.—License to cover CP (BP-8890) which
authorized change in trans. and studio locations.
(BL-5078).

WINX Miami-Hollywood, Fla., Hollywood Bestg.
Co.—License to cover CP (BMP-3205) as meod.,
which authorized increase power, installation of
new trans., make change in DA and move studio
location. (BL-5082).

..WNRYV Narrows, Va., Glles Bestg. Co.—License
to cover CP (BP-8437) as mod.. which author-
ized new AM. (BL-5083).

Modification of CP

WCPO Cincinnati, Ohlo, Scripps-Howard Radio
Inc—Mod. CP (BP-8536) which authorized change
in trans. location, installation of new trans. and
changes in ant. system, for extension of com-
pletion date. (BMP-6281).

KRON-TV San Francisco, The Chronicle Pub-
Ushing Co.—Mod. CP (BMPCT-859) which author-

ized changes in facilities of existing station, for
ia;:at'?)nsion of completion date to 3/2/54. (BMPCT~
KGMB-TV Honolulu, Hawailan Bestg, System
Ltd.—Mod. CP (BPCT-1004 as mod., which au-
thorized new commercial for extension of
completion date to 3/1/54. (BMPCT-1252}.

Remote Control

Following stations request to operate trans-
mitters by remote control:

WFMD Frederick, Md., The Monocacy Bcstg.
Co. (BRC-139); WTNS Coshocton. Ohio, Coshoc-
ton Bestg., Co. (BRC-138); WMOA Marietta, Ohio,
william G. Wells {BRC-137),

Renewal of License

Following stations request renewal of license:

WTSP St. Petersburg, Fla, Pinellas Bestg, Co.
(BR-1030}); WALB Albany, Ga., Herald Publish-
ing Co. (BR-1134); KHO Honolulu, Aloha Bestg.
Co. Ltd. (BR- 1285) WGRD Grand Rapids, Mich.,
Music Bestg. Co, (BR-1822); WTHI Terre Haute
Ind.,, Wabash Valley Bestg. Corp. (BR-196
KNOE Monroe, La., James A. Noe (BR-1203
WLTC Gastonia, N. C., Gastonia Bcstg. Service
Inc. (BR-1903); WAKR Akron. Ohio, Summit Ra-
dio Corp. (BR-2002): WTJS Jackson, Tenn., The
Sun Publishing Co. (BR-741); KCNY San Marcos,
Tex., Central Bestg. Co. (BR-2052).

August 10 Applications
ACCEPTED FOR FILING

Renewal of License

Following stations request renewal of license:
WTTG (TV) Washington, D. Allen B. Du-
Mont Labs Inc. (BRCT 101) WWJ -TV_Detroit,
Mich., The Evening News Assn., (BRCT-70);
WSFA Montgomery, . Montgomery Bes . Co.
(BR-778); KEEN an J’ose‘ Calif., United cstg.
Co. (BR-1602); WROY Carmi, Carmi Bcestg.
Co. (BR-2204): KCRG Cedar Rapids, Iowa, The
Gazette Co. (BR-1955); WTVB Coldwater, Mich.,
Twin. Valley Bestrs. Inc. (BR-2393); WHEC
Rochester, N. Y., WHEC Inc. (BR- 2585 WFBIL,
Sgracuse. . Onondaga Radio Bestg., Corp.

R-266); WTOB Winston-Salem, N. C., Winston-
Salem Bostg. Co. (BR-1636); WS Owensboro,

]y Owensboro on the Air Inc. (BR- 1960) WS N
Allentown, Pa., Lehigh Valley Bcst (BR-
334); KFDA Amarillo, Tex. (B 05) KTSM
El Paso, Tex., Tri-State Bcestg. Co (BR-761);
WJIPG Green Bay, Wis, Green Bay Newspaper
Co. (BR-1824).

Remote Control

WPEL Montrose, Pa., The Montrose Bcestg.
Corp.—Requests to operate trans. by remote con-
trol. (BRC-140).

August 11 Decisions

BY BROADCAST BUREAU
Actions of August 7
License to Cover CP

WBVP Beaver Falls, Pa., WBVP Inc.—Granted
license to cover CF (BP-8633) authorizing in-
crease in antenna height (BL-5076).

Granted License

WHVF Wausau, Wis,, Lakeland Bestg. Corp.—
Granted license for AM stafon; 1230 ke, 250 w,
unl., and specify studio location (BL-5077).

WTTR Westminster, Md., Carroll County Bestg
Corp.—Granted license for new AM station: 1470
ke, 1 kw-D (BL-5071).

KFAD Fairfield, Iowa, The Fairfleld Bestg, &
Television Corp.—Granted license for AM station;
1570 ke, 250 w-D {(BL-5073).

Extension of Authority
National Bestg. Co., New York, N. Y.—Granted
extension of authority to transmit programs to
stations CBL and CBM and other statlons under
the control the Canadian Bestg. Co? for pe-
riod beginning 6/15/53 and endlng 9/15/54.

Granted CP

KCCA Kilgore, Tex,, Radio Station KOCA Inc.
—Granted CP to Install new trans. (BP-8928).

Request for Authority

WKBS Oyster Bay, N. Y., Key Bestg. System—
Granted request for authority to operate from

am. to 3 pm. to facilitate vacations for 30-
day period from August 7, 1953.

Modification of CP

KRON-TV San Francisco, Calif,, The Chronicle
Publishing Co.—Granted mod, CP for extension
of completion date from Sept. 2, 1953, to March
2, 1954 (BMPCT-1287).

CUT YOURSELF A SLICE
OF AMERICA'S mcm:_st EMPIRE
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Modification of License
‘WOMC Royal Oak, Mich., Royal Oak Bestg. Co.
—Granted mod. of license to change name to
Sparks Bestg. Co. {BMLHE-E6).

Modification of CP

KCLS Flagstaff, Ariz., Saunders Bestg, Co—
Granted mod, CP to make changes in ant. system
(BMP-6258).

Modification of License
WEXL Royal Oak, Mich., Royal Oak Bestg. Co.
—Granted mod, license to change name to Sparks
Bestg. Co. (BML-1552).

Modification of CP

KSCU (FM) Santa Clara, Calif.. The University
of Santa Clara—Granted m CP for extension
of completion date to 11/9/53 (BMPED-?.G‘H

WABC-TV_ New York City, American Bestg.
Paramount Theatres Inc.—Granted mod. CP for
llez:,(at:)nsion of completion date to 3/7/5¢ (BMPCT-
WLWA (TV) Atlnnta. Gn Crosley Bestg. Co. of
Atlanta Inc.—Granted or extension of
combpletion date to 3/10/54 (BMPCT—IzSO)

Extension of Completion Date

KACY (TV) Festus, Mo., Ozark Tele. Corp.—
Granted extension of compietion date to 11/30/53
{BMPCT-1283).

Modification of CP

WTTV (TV) Bloomington, Ind., Sarkes Tarzian
Inc.~~Granted mod. CP to change trans, location;
ant. 1,000 ft. (BMPCT-1251).

WHWD Hollywood Fla., Circle Bestg. Corp.—
Granted mod. CP to cl"lange type of trans.
(BMP-6276); completion date 9/10/53.

The following were granted mod CP s for ex-
tension of completion dates as sh

WBTM-TV Danville, Va., to 12/17/53 (BMPCT-
1241); KEYL (TV) San Antonio, Tex. to_2/19/54
{BMPCT-1278); WAUG-FM Aug‘usta Ga, to
2/1/54 (BMPH— 39) WNHC-TV New Haven
Conn., to 2/28/5 (BMPCT- 77): WITH-TV Balti-
more, Md., to 12/31/53 (BMPCT-1242).

Granted License

WHEP Foley, Ala., Alabama-Gulf Radio Inc.
—Granted license for AM station; 1310 kc; 1 kw-
D {BL-5031).

Extension of Authority
WGNR WGNR-FM New Rochelle, N. Y., Radio
New Rochelle Inc.—Granted extens on of author-
lty to remain silent for period ending Sept. 20,

Nationa] Bestg, Co,, New York, N. Y.—Granted
extension of authority to transmit recorded pro-
grams to all broadcast stations under control
of Canadian authorities that may be heard con-
sistently in United States, for period ending
Sept. 15, 1954,

Extension of Completion Date

WEBRY Waterbury, Conn,, American-Republican
Inc,—Granted extension of completion date to
10/1/53; conditions (BMP-6272).

August 11 Applications

ACCEPTED FOR FILING
License to Cover CP

WERH Hamilton, Ala., Marion County Bestg,
Co—License to cover CP (BP-7954) as mod,,
which authorized increase in power and in-
stallation of new trans. (BL-5086).

WOOW New Bern, N. C,, Craven Bestg, Co—
License to cover CP (BP-8142) as mod.. which
authorlzed new AM. (BL-5085) resubmitted.

WSAI-FM Cincinnati, Ohlo, Buckeye Bcstg. Co.
—License to cover CP iBPH-moy as mod., which
authorized new FM LH-913).

WALK-FM Patchogue, N. Y., Suffolk Bestg.
Corp.—License to cover CP (BPH-sls) as mod.
(BLH-912).

Modification of CP
KIBE Palo Alto, Calif., Sundial Bcstg. Co
Mod. CP (BP -8361) as mod. which autho: ed
change daytime power and installation of new
trans., for extension of completion date (BMP-

WAUG-FM Augusta, Ga., Garden City Bestg,
Co.—Mod. CP (BPH-1723) as mod., which au-
thorized new FM, for extension of completion
date (BMPH-4839).

KSCU (FM) Santa Clara, Calif.,, U, of Santa
Clara—Mod. CP (BPED-213) which authorized
new noncommercial educational FM, for exten-
sion of completion date (BMPED-267).

Renewal of License

FoIlowinﬁ stations request renewal of license:
WGES Chicago, Radio Station WGES (BR-557);
WIRE Indianapolis, Ind., Indianapolis Bestg. Ine.
{BR-494); WHRV Ann Arbor, Mich., Huron Val-
ley Bestrs. Inc. (BR-2094); KGCX Sidney, Mont.,
E. E. Krebsbach {(BR-128); KCBD Lubbock, Tex.,
Caprock Bcstg Co (BR- 1686), KTRE Lufkin,

=— HOWARD E. STARK

Brokers end Financial Consultants

TELEVISION STATIONS e RADIO STATIONS

S0 E. 58th St
New York 22, N. Y,

ELdorado 5-040§
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Tex., Forest Capital Bmtg‘ Co. (BR-1954);
Victoria, Tex.. Victoria BcstE co. (BR-2269),
KBRC Mount Vernon Wash., Beckley Radio Co.
(BR-1382); Sheridan, Wvyo., Horn
Bostg., Co. BR-Bz'l) WBKY (FM) Ben tyville,
Ky. U. of entuckg RED-3); KU’OW (FM)
Seattle, Wash., Board of Regents "of U. of Wash-
ingon (BRED-88).
Remote Control

Following stations request to operate trans-
mitters b¥ remote control:

WHBS Huntswlle. .+ The Huntsville
Times Co., 301-A (BRCH ; WRLD-FM_Lanett,
Ala,, Valley Bestg. Co., 301-A (BRCH-45).

APPLICATION RETURNED
Renewal of License
KBMX Coalinga, Calif, Pleasant Valley Radio
Co,—Application for renewal of license returned
(BR-2581).

August 12 Decision

BY COMMISSION EN BANC
McFarland Letter

WOAY Oak Hill, W, Va., Robert R. Thomas Jr.
—Is being advised that ap%lé;:ation Change
operation on 860 kc from 5 to 10 kw, D
(BP-8347) involves engineering considerations
which indicate necessity of hearing.

August 12 Applications

ACCEPTED FOR FILING
Modification of CP

WOKE Oak Ridge, Tenn., Air Mart Corp.-—Mod.
CP (BP-8287) which authorized change in fre-
quency, to change hours of operation from D to
unl., install DA for N use, make changes in ant.
system. and change trans. location {(geographical
coordinates o ﬁ;p Amended to make changes in
DA system. (B -6148) amended.

KEAN Brownwood, Tex,, Lyman C, Brown tr/as
Lyman Brown Enterprises—Mod, CP (BFP-6149)
which authorized new , for approval of ant.,
trans. and studio location as Fisk Ave. and Texas
St., Brownwood. (BMP-6283).

License to Cover CP

.KSD-TV St. Louls, Mo., The Pulitzer Publish-
ing Co—License to cover CP (BPCT-894) as mod,,
whic{xBauthorizgd changes in existing commercial

Renewal of License

Following stations request renewal of license:
WAPX ontlgomery Ala., United Bestg. Co.
(BR-21i7); KBIO Burley, 1da. (BR-1307); KLIX
Twin Falls, Ida., Southern Ida. Bestg. & TV Co.
(BR-1395); WGRY Gary, Ind, WGRY Inc, {BR-
2578); WAAB Worcester, Mass., WAAB Inc, (BR-
189); KTRI Dakota City, Neb., Sioux City Bestg.

co (BR-868): WAWZ Zarephath, N. J., Pillar of
Fire (BR-239j: WGTC Greenvme, . c Carolina
Boestg, S stem Ine. (BR-1065); KXIT Dalhart,

TexX,, Dalrad Assocs. (BR- 1910) WWOD Near
Peakland, Va., Old Dominion Bestg., Corp. (BR-
1604); WTVR (TV) Richmond, Va. Havens &
Martin Inc, (BRCT-31).
Remote Control
Following stations request to operate trans-
mitters by remote control:
avannah, Ga., Dixie Bestg. Co. (BRC-
EI Kewanee, Iil., Kee Bestg. Co. (BRC-
: WWGP Sanford, N, C.. Sandhills Bestg.
Corp. (BRC-143); WAYZ Waynesboro, Pa., Rich-

Aug. 18-19: NARTB Public Events Committee,
meeting, Waldorf-Astoria, New York.

Aug. 19-21: Western Electronic Show and Con-
;ention (WESCON), Civie Auditorium, San
rancis

Aug. 20-21: NARTB Radio Standards of Practice
Committee, meeting, Waldort-Astoria, New

York.
Aug. 21-22: British Columbia Assn. of Broadcast-
ers. convention, Malaspino Hotel, Nanaimo,

AI{F 28 Sept. 18: Educ. TV production workshop,

" of Illinois, Urbana.

Aug. 30-Sept. 2: Western Assn. of Broadcasters,
convention, Jasper Park Lodge. Jasper, Alberta.

Aug. 30- Sept 5: Educ. TV station management
seminar, U. of Iowa, Ames.

Sept. 1-3. International Sight & Sound Exposi-
tion and Audio Fair, Palmer House, Chicago.
Se‘:r)t 1-4: AIEE, Pacific General Meeting, Hotel

ancouver, Vancouver, B. C.

Sept. 5-7: West Virginia Broadcasters Assn., con-
vention, Greenbrier, White Su l\?hur Sprmgs

Sept. 8: Comments due on FCC Notice of Pro-
posed Rule Making re establishment of color
television standards.

Sept. 11-12: NARTB TV Code Review Board,
rlgecéung‘, NARTB headquarters, Washington,

. 15-17: RTMA board meeting,
Hotel, New York,
Se t. 18 19: Dist. 7 meeting, AFA, Nashville,

SeX 20-23' American Assn, of Advertising

gencies, Pacific Council reglonal convention,
Empress Hotel, Victoria C.

Sept. 21-23: Assn. of Nationnl Advertisers, An-
nual meeting, Hotel Drake, Chicago.

Sept. 23: Counter comments 'due on FCC Notice
of Proposed Rule Making re establishment of
color television standards.

Sept. 25-26: Advertising and Sales Promotion

onference, Ohio State U, Columbus.

Sept. 25-27! No. California Audio Show, Palace
Hotel, San Francisco.

Sept. 28-30: Natlonal E]ectronics Conference, Ho-
tel Sherman. €9.

Sept. 29-Oct. 1: AIEE Middle Eastern District

eeting, Daniel Boone Hotel, Charleston, W. Va.

Sept. 30-Oct. 2: Direct Mail Advertising Assn.,
convention, Hotel Statler, Detroit.

Oct. 1-8: National Newspaper Week.

Oct. 2-11: National Electronlc Show of Electronic
Employers Assn,, Santa Monica Pler, Santa
Monieca, Calif.

Oct 4-6 Dist 10 meeting, AFA, Corpus Christi,

Oct. 9—11: National Allance of Television & Elec-

tronic Service Assns., convention, Morrison
Hotel, Chicago.

SPECIAL LISTING
(NARTB District Meetings)

Segt t%li-ls Dist. 17, Benjamin Franklin Hotel,
Scf:. 16-17: Dist. 15, Mark Hopkins Hotel, San

Biltmore

clsco
Sept. 18 19 Dist. 16, Statler Hotel, Los Angeles.
Se dta hzl -22: Dist. 14, Challenger Inn Sun Valley,
Sept. lg:i-zil' Dist. 10, Roosevelt Hotel. Cedar
aplds,
Sept. 25-26: 1, Radisson Hotel, Minneapolis,
Sept. 28-29: Dlst Planklnton House, Milwaukee.
Sept. 30-Oct, 1: Dist. 8, Indianapolis,

Oct. 2-3: Dlst T, Slnton Hotel, Cincinnati.

ard Field Lewis Jr. (BRC-144). (O, [ESER Lells ok 100 Murray Lodge, Ard-
S I Bl 1 AL 2 e,
. ct. 16-17: t. 6, Buena otel, 0;
Upcoming Events Miss.
0%. 19-20: Dist. 5, Henry Grady Hotel, Atlanta,
a.
Aug. 3-21: Third Summer TV Workshop, Mich- Oct. 21-22: Dist. 4, Grove Park Inn, Asheville,
igan State College, East Lansing. N. C.
Aug. 17-22: TV Institute, sponsored by King Oct. 23-24: Dist. 3, Bellevue-Stratford Hotel
Broadcasting, Seattle. Philadelphia.
i e

NIELSEN SHOWS THAT
WCKY COVERS THE SOUTH
WITH THE LARGEST AUDIENCE

AT THE LOWEST COST
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—— editorials

TV Allocations: They're Legal

IT NOW may be recorded that the FCC has the legal right to
establish nation-wide allocation tables, wherein specific facilities
are assigned, geographically, to specific localities. This was done
in both FM and TV. In AM it was—and is—different. 1It’s catch-
as-catch-can. An applicant applies for any facility that may work
in any given area in compliance with engineering standards.

The “planned allocation” has been subjected to frequent attack
ever since it was first projected in FM in the late '30s. Many
broadcasters in AM thought the FCC was forcing FM down their
throats by saying, in effect, “Apply now for one of the FM assign-
ments in your community, or you won’t have the chance later.”

When the FCC proposed the same format for TV in the 1945
original channel-by-channel allocation table, there was the same
criticism, even in the FCC itself. The argument of the opponents
was that the law of supply and demand should control. But the
FCC majority decreed otherwise.

Until Aug. 3 there had been no clear-cut court test. On that
date the U. S. Court of Appeals for the District of Columbia, in
deciding an appeal in the so-called “Lancaster cases,” sustained the
FCC’s right to set up geographical allocations, and to change them.
Peoples Broadcasting Co. (WLAN), after several rebuffs from
the FCC, went to court to protest the FCC action moving pioneer
WGAL-TV from Ch. 4 to Ch. 8. The three judges agreed that
the FCC has the right to establish an allocations table, and held it
was correct in its Lancaster action. This appears to settle several
other cases attacking channel-by-channel allocation tables.

The court’s action does not, however, preclude a return to a
method of allocating facilities based on need for service in given
areas. It’s ludicrous to suppose that the Government will allow
assignments now allocated to communities which can’t conceivably
support TV stations to lie fallow indefinitely. Indeed, the time may
be approaching when a change in procedure will be in order.

Into this category are destined to fall many of the channel as-
signments now “reserved” for non-commercial educational stations.
To date only 48 applications for educational stations have been
filed, as against 245 “reservations.” Most of thesc 48 haven't been
prosecuted, and the FCC is much more lenient with them than
with commercial applicants. There have been just 20 educational
grants (some with practically no financial showing). One station
has begun operation since last year’s freeze lift.

But the educational reservations have become a political issue,
stirred up by emotions. It will take time to bring all concerned,
starry-eyed pedagogues included, to their senses.

Credit Rating: Low

THERE's no doubt that it takes a lot of people to produce a tele-
vision show, and to prove it you need only look at the list of credits
that unrolls upon your screen at the conclusion of almost any pro-
gram on the air.

Members of the cast, producer, supervising producer, director,
assistant director, technical director, audio and video chiefs, music
director, choreographer—and sometimes others who had a hand in
the show—are carefully identified, especially if the other parts of
the program have run short.

The technique of naming everybody in the company who earned
more than a stagehand’s wage has been borrowed by TV from the
movies. Most movie credits run at the beginning of a show and
hence may serve a useful purpose in giving the audience time to
quit rustling its popcorn bags before the actual show starts. No
similar need exists in TV.

We can understand the desire of production people to be ac-
corded mention on the screen. It is their way of acquiring a repu-
tation. We hope, however, that a way will be found to satisfy that
objective at less expense of valuable air time. A minute out of a
half-hour network show is worth several thousand dollars. We've
seen credit lists run longer than a minute.
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“On radio we only had to bark for it, but now we have
10 eat the damn stuff!”

Are Ethics Unethical?

THE Dept. of Justice is investigating whether a rate clause in the
standard contract form endorsed by the American Assn. of Adver-
tising Agencies and the NARTB violates the anti-trust laws. As
first reported by this publication a fortnight ago, the investigation
is into the recommendation that a station charge all advertisers alike
for like time.

We don’t pretend to understand the intricacies of the anti-trust
laws. For all we know the Dept. of Justice may find grounds for
action. But if the laws can be interpreted as prohibiting the AAAA
and NARTB from trying to keep their businesses on a decent
ethical plane, the laws should be scuttled. .

The clause under the department’s scrutiny guarantees that a
station give one advertiser the best rate given any other for “like
broadcasts.” It is nothing more or less than a promise to refrain
from the deplorable practice of rate-cutting.

Use of the standard contract form of which this clause is a part
is not a condition of membership in either association. Neither
does the form make any effort to establish the rates of any station.
It merely suggests that a station should be consistent in whatever
charges it sets.

How this sort of contract could be interpreted as “collusion,”
the crime which the Dept. of Justice seems to suspect, is difficult
for us to understand. Since when is it a crime to suggest that
business be conducted ethically?

Stock in Wrong Trade
THE brokerage house of E. F. Hutton & Co. has issued a report
saying that movie stocks are now selling at bargain prices and
stand a good chance of rising in value. As one reason for its
optimism regarding movie securities Hutton cites “the declining
novelty of TV.” .

We don’t profess to know anything about the stock market, but
we do know enough about TV research to be concerned over the
financial welfare of E. F. Hutton clients who accept the com-
pany’s advice. If price advances in movie stocks depend upon a
declining interest in television, it will be a long time before an
investor can count a profit.

No business growth in U, S. history has been more spectacular
than that of television, and its expansion is only beginning. The
records show that after years of exposure to TV people watch it
almost as much ‘as they did when it was first available to them.
The novelty of television may indeed have worn off, but the habit
hasn’t.
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Think Chris had trouble trying to sell his idea back in the 1400’s® You've
got problems, too —when your sales ideas lack effective TV production facilities!

But no such problems when you turn your ideas loose on WLW-D! Here, in Dayton’s rich,
industrial market, WLW-D provides facilities and talent for live productions
you'd expect to find only in the “high rent” TV centers.

Weekly Auto Racing — Professional Wrestling right from the WLW-D studios are two
big reasons why WLW-D ratings have been on top for over 3% years! And exclusive
client services exploit your ideas through active promotion and merchandising!

WLW-D gives “life” to selling ideas!
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dayton’s ‘./
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RADIO STATION REPRESENTATIVES

NEW YORK
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