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hFFIVrh CHANNEL 12

The Parochial Schools of the Erie Catholic ! AN REPRESENTATIVE
Diocese completed a very successful series ' § i
of schoolroom programs on WICU. Plans : 5 Fl ,! D . Edward '_’etn: &, CO., s

are already completed for the entire
1953-1954 school season.

WICU serves the people of Pennsyl-
vania's Third City with the finest entertain-
ment from all four networks, great local
shows, plus religious, educational and
other Public Service programs. Erie, there-
fore, has the highest per capita set
circulation of any city in the United States!

WICU TV CHANNEL 12

. under common ownership with radio
station WIKK (H-R Co.) and THE ERIE
DISPATCH (Reynoids-Fitzgerald).

WICU-TV —Erie, Po. WHOO —0Orlando, Florida
Edward Petry & Co., Inc.  Avery-Knodel

el WIKK-AM—Erie, Pa. WMAC-TV— Massillon, Ohio
T T H.-R. Co. Edward Petry & Co., Inc.
[ WTOD—Toledo, Ohio The Erie Dispatch—Erie, Pa.
Forjoe Reynolds-Fitzgerold
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HEADLINE YOUR SALES / @T])1{ M4,

in a market that makes news

Wilmington
Delaware

NBC

TV Afiiliate

Viewers throughout the large, rich WDEL-TV modern laboratories. Because they look, they
market—Delaware, parts of Pennsylvania, New buy. Every year this audience spends:

Jersey and Maryland—look to CHANNEL 12 $1,054,410,000 o0 retail items

for up-to-the-minute local, regional and national 263,997,000 on food

news. In addition to NBC network news, this 54,272,000 on general merchandise
loyal, growing, buying audience sees local on- 29,268,000 on drug items

the-spot news stories filmed by WDEL-TV’s Reach them, sell them—profitably, economically
camera crews and processed in the station’s —on WDEL-TV, CHANNEL 12.

WDEL
AM TV FM
Steinman

Station

Represented by M E E K E R

New York Chicago Los Angeles San Francisco
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PROGRESS made in cooperative effort by
NARTB to meet violent criticism by Ameri-
can Medical Assn. of alleged abuse of sim-
ulated doctors in commercials has drawn
attention of dental profession. Organized
dentists now asking similar steps to prevent
purported abuse of “white coat” advertising
messages extolling merits of dentifrices.

* Kk K

DESPITE persistent speculative stories that
Robert E. Lee, FCC’s newest Commissioner,
is disciple of Sen. Joe McCarthy, it's ascer-
tained that Mr. Lee’s main senatorial support
came from Sen. Styles Bridges (R-N. H.),
Senate president pro tem. It's expected Mr.
Bridges will spearhead confirmation drive
for Mr, Lee at next session. Mr. Lee’s col-
leagues, incidentally, obviously are impressed
with new Commissioner’s willingness to dig
for facts and speak his mind.

* ok *

WHOLE STORY hasn’t been told, but it’s
learned that William B. Ryan decided to re-
sign as BAB president effective Jan. 1 rather
than originally planned Feb. 1 because of
reaction to his confidential letter to board
members Dec. 3. Mr. Ryan will continue
to draw his $50,000 annual stipend through
February 1955 when his five-year contract
expires (story page 38).
* * K

UP POPS Robert J. Dean, KOTA Rapid
City, S. D., as candidate for secretaryship of
FCC, left vacant with resignation of T. J.
Slowie, who served for nearly 20 years under
Democratic control. Mr. Dean, who was
leading aspirant for vacancy filled by Rob-
ert E. Lee but was finessed out of post, is
being supported by Sen. Francis D. Case,
“who led his campaign for commissionership.
He reportedly still has his 55.5% interest in
KOTA on block.

* k *

FCC ITSELF, it’s believed, would be satis-
fied to have William P. Massing, veteran
staffer, continue as acting secretary because
he knows job and has performed it for
years. But there are other candidates, in-
cluding Lt. Col. William B. Campbell, Sig-
nal Corps and an experienced communicator,
and Francis J. Murphy, prominent in Ili-
nois Republican circles, aside from Mr.
Dean,
* K *
WHEN NARTB Tv Board meets in Phoe-
nix next month, its major business will be
consideration of format for proposed all-
inclusive tv circulation project. One thing
is certain: Recommendation will be that
study, if undertaken, be placed in hands of
outside organization, totally divorced from
trade association.
* * *

EYEBROWS LIFTED on withdrawal of
Crosley from vhf ch. 8 proceeding in Indian-
apolis and its switch to vhf ch. 13, taking on
three other applicants, By withdrawing
from ch. 8 Crosley left way open for un-

closed circuit

contested grant to WISH, already recom-
mended by examiner (story page 44). One
of principals in WISH is former Democratic
National Chairman Frank E. McKinney,
while one of ch. 13 applicants is Republican
National Committeeman Eugene Pulliam’s
WIRE. Some FCC members are curious
as to why Crosley would drop out against
one contestant and take on three others.

* * K

LIGGETT & MYERS, always heavy pur-
chaser of baseball radio coverage, retrenched
on at least one major league club front for
two reasons—i( 1) low popularity of team it-
self, (2) growing popularity of neighboring
major league team. Stopper, however, was
said to be originating station’s request for
same or perhaps higher rates from advertiser
despite probable smaller regional network
coverage.

* Kk K

ACTION taken by the Big Ten last week
(story page 40), coupled with criticism by
smaller college members, public resentment
and threat of anti-trust action, point to bitter
battle at NCAA’s convention in Cincinnati
in January. Western Conference (Big Ten)
-i{s withholding details of its proposals for re-
gional football tv control until convention
time for “political and strategic™ reasons, it
was said. ’

* kK

NEWLY-ORGANIZED Ulira High Fre-
quency Television Assn. will launch mem-
bership drive next month. Melvin A. Gold-
berg, acting executive secretary, will cover
series of regional meetings arranged by
founder-members in New England, Midwest
and South, in fast three-week tour. Scope
of organization presumably will be defined
after that tour. UHFTA now has some 15
charter members, with Lou Poller, WCAN-
TV Milwaukee, as president, and William
B. Roberts, Washington tv attorney, as gen-
eral counsel.

* K K

IT'LL SURELY be denied, but word seeping
out of NARTB Television Code Board meet-
ing is that enforcers are becoming restive
over lack of final authority to slap down
violators of program and commercial tenets.
Important code board actions are subject to
final decision of full Television Board, with
possibility of outside pressures in case en-
forcers some day decide to make example of
one or more subscribers.

* kK

EDWARD RYERSON, retired industrialist
and president of Chicago Educational Tele-
vision Assn., was in New York last week,
screening applicants for general manager-
ship of educational tv outlet on vhf ch. 11
in Chicago, Upwards of 30 individuals—
some from educational broadcaster ranks,
others from educational institutions—have
been interviewed thus far. Station has re-
ceived FCC approval, is due to start opera-
tion next October.
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ew! (36 Portable
Camera Chain

HOME TEAM
VISITORS

Switching Unit TV-47-A

Camera Contral & Monitor TM-6-A

Units provided: 71VBaltarLenses (50,100, 152 mm)

Camera, PC-4-A Accessories:

Viewfinder, TV-20-D 1 Portable Master Monitor Group,
t Camera Control & Monitor, TM-6-A TM-15-A
t Switching Unit & Panel, TV-47-A Wipe/Insertion Unit, TV-46-B
Sync Generator, PG-2-A Desk, PR-22-A
Camera Cable Assembly, PV-15-A, 50 ft.: Camera Dolly
a. Meral Tripod Tripod Dolly—3 Wheel
b. Friction Head Special Lenses and Cable
¢. Single and Double Phone Headsets Single Chain Adaptor, TV-48-A
1 Power Supply, TP-10-A Camera Cover, Lens shades and
Power Distribution Box, TC-19-A neutral density filters

t Includes vibration isolation mounting.

Portable Camera PC-4-A

Get this new booklet!

Contains full details and specifications
on General Electric’s new Portable Cam-
era Chain. Includes systems diagrams,
plus complete equipment features

* and photos. Write [T

General Electric
Company, Sec-
tion 2123-14,
Electronics
Park, Syra-

" cuse,N.Y.




Improved performance and complete program flexibility!

HERE is the most advanced portable
camera chain yet developed! Thir-
teen bonus features! Check them over
...compare them with any features of
other equipment on the market today
and you’ll specify G-E for your station.

Designed primarily to improve pic-
ture quality, General Electric has also
successfully attained the greatest pos-
sible portable equipment maneuver-

ability. All units have been thoroughly
field tested...their versatility clearly
demonstrated in actual station use.

Call your nearest General Electric
broadcast representative today! Be
sure to get all the facts on this new
development. Equip your station with
a G-E portable camera chain—engi-
neered to meet every studio and remote
requirement!

13 Bonus Features

Minimum Weight « Low Power Consumption » Small Size « Interchangeable Sync Generator (station
or remote use) « Binary Counters (provide extreme accuracy) « Built-In Wipe and Corner Insertion
Control (for special effects*) » Locate Switching Control Panel up to 1000’ from Equipment « Electronic
Switching (laps and fades both manually and automatically) « Simplified Cabling System « Handle
Greater Range of Light Levels (Lenses stop up to f 64) « Intercom Amplifier « Audio Level Control
and Preview Monitor Selector Switch on Switching Unit « Switching and Control Unit Handles 4

Cameras Plus 2 Remote Composite Signals.
*Wipe/Insertion Amplifier...optional accessory unit.

Complete Television Equipment for UHF and VHF

GENERAL ELECTRIC




Things have changed
in ARKANSAS, too!

Whether you sell shampoo or shoes, sportswear
or spark plugs—there’s a far bigger potential
for you in Arkansas today, than you probably
realize. Retatl Sales are running 251.7% ahead
of ten years ago*!

There's been a big change in Arkansas radio,
too. It’s 50,000-watt KTHS in Little Rock, CBS,
- and the State’s only Class 1-B Clear Channel
station. KTHS offers primary daytime coverage
of 1,002,758 persons——more than 100,000 of
whom do not receive primary daytime service
from any other station! Interference-free day-
time coverage adds another 2,369,675 people and
includes practically all of Arkansas.

Let your Branham man give you the whole
KTHS story, soon-

* Sales Manragement figures

50,000 Watts . . . CBS Radio

Represented by The Branham Co.
Under Same Management As KWKH, Shreveport
Henry Clay, Executive Vice President
B. G. Robertson, General Manager

KTHS

BROADCASTING FROM

"LITTLE ROCK, ARKANSAS




at deadline

NBC-TV Affiliates Study
Sales Plan, Set Jan. Meet

NBC-TV's varied sales techniques—sale of
participations, “divided segments,” co-sponsor-
ships, etc.—and some of its program plans were
among highlight features explored in Friday
conferences between committee of affiliates and
NBC-TV executives, but no firm decisions were
reached and another meeting was scheduled for
Jan. 28-29, it was learned. January meeting,
like Friday’s all-day session, will be in New
York.

Walter J. Damm of WTMIJ-TV Milwaukee,
chairman of NBC-TV Affiliates Committee
and of executive committee to confer with net-
work authorities, declined to comment on de-
velopments—other than scheduling of meeting
in January—on grounds that matters involved
are private between network and its affiliates.

It was understood, however, that affiliates
hope to work out understanding with network
on general pattern of sales techniques that will
be acceptable to stations and at same time give
NBC necessary latitude in serving more adver-
tisers. One complaint has been that affiliates
scarcely knew what to expect in way of new
sales plan that might be devised and offered by
network, but for some time now they have had
assurance that no new plans will be launched
without prior discussion with them.

Except for Clair R. McCullough of Steinman
Stations, all members of affiliates’ executive com-
mittee were on hand for Friday meeting: Mr,
Damm; William Fay, WHAM-TV Rochester; Jack
Harris, KPRC-TV Houston; E, R. Vadeboncoeur.
WSYR-TV Syracuse; Harold P. See, KRON-TV
San Francisco; Joseph Rohrer. KRDO-TV Colo-
rado Springs; Fred Mueller, WEEK-TV Peoria;
David Baltimore, WBRE-TV Wilkes-Barre.

Network group was headed :t% Sylvester L.
(Pat) Weaver Jr., meeting with liates for first
time in new role of NBC president, and included
Robert W. Sarnoff, executive vice president; Jo-
seph V. Heffernan, financial vice president: Shel-

don B. Hickox Jr., station relations director. and
Thomas E. Knode, station relations manager.

ARF Names Harper
To Board Chairmanship

MARION HARPER JR., president, McCann-
Erickson, elected board chairman of Advertis-
ing Research Foundation; Fred B. Manchee,
executive vice president and treasurer, BBDO,
elected vice chairman, and Edward P. Seymour,
vice president, Crowell-Collier Publishing Co.,
elected treasurer, Friday, immediately after
election of directors at third annual ARF
subscriber meeting in New York.

Edgar Kobak, business consultant and broad-
caster (WTWA Thomson, Ga.), continues as
ARF president. Henry Schachte, vice president,
Sherman & Marquette, retiring ARF chairman,

automatically becomes member of new board.

QOther directors, divided equally among adver-
tisers, agencies and media, are—Advertisers: Wil-
liam A. Hart, E. I. du Pont de Nemours & Co.; J.
Ward Maurer, Wildroot Co.; W. B. Potter, East~
man Kodak Co.; D. P. Smelser, Procter & Gamble
Co.; William B. Smith, Thomas J, Lipton Inc.:
H. M. Warren, National Carbon Co.; Paul B. West,
ANA. Agencies: Messrs. Harper, Manchee and
Schachte; Frederic R. Gamble, AAAA: B. B.
Geyer, Geyer Adv.; Fergus Mead, Buchen Co.;
Charles A. Pooler, Benton & Bowles; W. H. Wul-
feck, William Esty Co. Media: R. E. Kintner,
ABC (for tv}); Walter C. Kurz, Chicago Tribune;
Paul Montgomery, McGraw-Hill Pub ishinl%I Co.;
Adrian Murphy, CBS Radio; Vernon C. Myers,
Look magazine: John C. Sterling, This Week
magazine. Mr. Seymour, newly-elected treasurer,
is also a board member. All officers and directors
were elected for one year.

BROADCASTING ® TELECASTING

SALES STORY

WHAT happened to department store
sales in New York while newspapers
were closed down and stores were flock-
ing to radio-tv to get their sales mes-
sages across? Figures released Friday
by Federal Reserve Bank of New York
showed that in comparison with corre-
sponding periods last year, New York
department store sales for week ended
Dec. 5 were down five per cent while for
week ended Nov. 28 they were down
seven per cent. During week ended Dec.
5, stores advertised heavily on radio and
television because of strike which closed
major newspapers (story page 37). Dur-
ing week ended Nov. 28, New York daily
newspapers were not on strike and pub-
lished regular editions with usual heavy
run of department store advertising.

NCAA Tv Plan ‘Collapse’
Predicted by Big Ten

“DISREGARD of the public interest can lead
to disastrous consequences” and result in
“entire collapse” of NCAA’s controlled foot-
ball tv program, Big Ten stated Friday (early
story page 40). It foresaw possible violations of
policy by member schools unless plan is revised.

In statement proposing regional-type con-
trols over tv, Western Conference served
notice it “intends to press for a program” that
will “better serve” sectional interests of foot-
ball televiewers. NCAA’s 1953 plan was de-
scribed as containing this “major deficiency”
and not providing public with “a satisfactory
representation” on football telecasts.

Big Ten's tv committee, whose recommenda-
tions were unanimously approved by its ath-
letic directors and faculty committee, will meet
at NCAA convention in Cincinnati Jan. §.
Objective will be to incorporate Western Con-
ference regional plan into overall NCAA pro-
gram.

MBS Plans to Outline

Program ldeas at Biloxi

MUTUAL’s program plans for 1954 will be
outlined by network officials at MBS affiliates’
convention Jan. 18-19 at Biloxi, Miss. [B®T,
Nov. 303, Victor C. Diehm of WAZL Hazleton,
Pa., chairman of Mutual Affiliates Advisory
Committee, told affiliates Friday in closed cir-
cuit talk urging attendance at sessions.

Tentative agenda, he said, calls for MBS
officials to present plans at Jan. 18 morning
meeting, with affiliates discussing these and
perhaps preparing own recommendations at
closed session after luncheon. In final session,
starting morning of Jan. 19, MBS authorities
will be on hand to answer questions developed
in preceding day’s closed meeting of affiliates.

MBS delegation, he said, is expected to in-
clude President Thomas F. O’Neil; Robert A.
Schmid, administrative vice president in charge
of sales and advertising; Herbert C. Rice, pro-
grams vice president, and Bert J. Hauser, co-op
programs vice president.

¢ BUSINESS BRIEFLY

DOUBLE PALL MALL o American Cigar &
Cigarette Co. (Pall Mall cigarettes), New York,
will double its radio spot announcement sched-
ule in 1954 under new advertising budget.
This is addition to radio and television network
shows. Sullivan, Stauffer, Colwell & Bayles,
N. Y., is agency.

CHEVROLET DRIVE e Campbell-Ewald, De-
troit, has launched substantial two-pronged
radio-tv spot saturation campaign in number
of cities to introduce new Chevrolet passenger
cars—at factory level and for metropolitan
dealer groups. Drive runs Dec. 7 through Dec.
18, covering stations in Detroit, New York,
Cleveland, San Francisco, Los Angeles, Miami,
Baton Rouge and other cities.

CONOCO BUDGET # Continental Qil Co.
(Conoco), through Benton & Bowles, N. Y.,
considering its 1954 advertising budget, which
reportedly includes television spot campaign to
start sometime in January and radio spot sched-
ule to start in spring.

BUICK ADDS # Buick cars, through Kudner
Agency, N. Y., adding southern radic markets
for new car campaign, Jan. 5-9.

Radio-Ty Set Production
Reaches New 10-Month High

PRODUCTION of radio sets at highest level
since 1950, with tv receivers setting new record
in 10-month period of 1953, reported by Radio-
Electronics-Tv Mfrs. Assn. Average weekly out-
put of both radios and tv sets increased in Octo-
ber. Radio output for four-week month was
1,052,493 sets compared to 1,216,525 in Sep-
tember, five-week month. Tv total was 680,433
in October and 770,085 in September.

TFotal radio production in first !0 months
of year was 11,201,656 sets compared to 8,398,-
750 in same 1952 period. Ten-month tv total
was 6,204,803 sets compared to 3,394,707 in
1952.

Of tv sets made in 10-month period, 202,605
had uhf tuning facilities. Tn October 19,797
radios had fm tuners plus 5,002 fm-equipped tv
sets.

Following is monthly radio and tv set pro-
duction for first 10 months of 1953:

Television Home Sets Portobles
Jonuary ....... e 719,234 361,921 93,962
February ,........... 730,597 402,742 87.711
March (5 wis) ....... 810,112 44210 177,656
April . ..ilai 7 286,974 201,476
[{5}? peonogogoonononns 1 278,156 204,065
June {5 wks) 287,724 239,189

July ...l 172, 78,
August .. 299,939 145,460
September (5 wks) 529,427 147,355
ctober .............. 370,178 135,009
TOTAL ............ 3,431,359 1,510,317
.Clack  Total Radio
January ............. 189,592 1,093,142

February ............ 210,924 192
March (5 wks) ....... 654,367 275079 1,549,203
April ..., A 198,394 1,158,936
May oeeeiiiiaeeen 497,379 129,391 1,108,991
June (5 wks) ........ 505, 131,144 1,153,83)
July 3 87,620 674,459
169,301 991,637
182,417 1,215,525

October ... .. 006800000 358,076 189,230 11,0524

TOTAL ....... vv...4,507,888 1,752,092 11,201,656
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How Are You Fixed For Sales?

Ginny Wood, gracious hostess of
WSPD-TV's “Woman's Window”,
has the sparkling enthusiasm and
experience it takes to increase your
sales in the WSPD-TV billion dol-
lar market.

“Woman's Window" is directed to
WSPD-TV’s women viewers, featur-
ing interviews with interesting wo-
men who make Toledo tick. Toledo
women know Ginny, and her fan
mail proves they are enthusiastic
about her.

Ginny Wood

Sales Increase With Proper Planning

Ginny carefully works out nuworld cheese pre- Using props, Ginny actively demonstrates
sentation with Marion Mills of Arthur Towle sponsors’ products—everything from food to
Agency. house paint.

Get your share of sales in WSPD-TV’s billion dollar market.
Contact your nearest Katz agency or call ADams 3175 in Toledo.

= Represented Nationally
Starer Broodcasting Company by KATZ

TOM HARKER, NAY. SALES DIR., 118 E 57th STREET, NEW YORK
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Two Final Decisions;
Other Actions by FCC

FINAL decisions to grant vhf ch. 7 to KLYN
Amarillo, Tex., and vhf ch. 3 to KDAL Duluth,
Minn., reported by FCC Friday as two permit-
tees, uhf c¢h. 62 WFMD-TV Frederick,
Md., and vhf ch. 7 WION-TV St. Cloud, Minn.,
surrendered their permits to Commission.

KLYN ch., 7 grant was made possible by
dropout of Texas Telecasting Co. and Pan-
handle Television Co. from comparative hear-
ing. KDAL won ch. 3 after competitor WEBC
withdrew to seek allocation change for addi-
tional vhf channel [B®T, Dec. 7].

WFMD-TV Frederick cited inability to get
network service as reason for giving up ch. 62
grant. WJON-TV St. Cloud returned ch, 7
grant after airspace subcommittee limited height
of tower. Station felt higher building costs
elsewhere unsound.

Two Initial Decisions Reported

TWO INITIAL decisions reported by FCC Fri-
day, one recommending grant of uhf ch. 22 at
Corpus Christi, Tex., to Coastal Bend Television
Co., other proposing grant of uhf ch. 66 at Erie,
Pa., to WLEU there. Coastal Bend ruling made
ossible by amendment to H. L. Hunt's applica-
ijon to specify ch. 43, granted earlier in week
(story page 31). WLEU ruling made possible
by withdrawal of Erie Television Corp.

Murphy Requests Milwaukee Ch. 31

MILWAUKEE uhf ch. 31 requested in petition
filed by Harold R. Murphy d/b as North Shore
Broadcasting Co, for reinstatement of application
for channel at Shorewood, Wis. Publisher and
part owner WIGM Medford, Wis,, Mr. Murphy
dismissed his bid in mid-1852, enabling ch. 31
grant to be made to WMIL-TV Milwaukee, which
surrendered g)ermit fortnight a%o in order to file
for vhi ch. newly allocated to Whitefish Bay,
Wis. [BeT. Dec. 7]. Hearst's WISN Milwaukee,
which has given up fight for vhf ch. 10 there,
now reserved for education, also seeks ch. 6 in
new bid filed earlier this week (story page 60).

Following television bids were dismissed: Tul-
saVision Inc., for vhf ch. 2 Tulsa, because of ill-
ness of Board Chairman John E. Mabee; Charles
Thieriot for uhf ch. 14 Modesto, Calif.. Belle Co.
(identified in ownership with WMIL-TV Milwau-
kee) for uhf ch. 38 LaCrosse, Wis., freeing La-
Crosse Television Corp.; Polan Industries for uhf
ch. 63 Terre Haute, Ind., leaving channel open;
Dan Nicholas for vhf ch. 9 Charlotte, N. C. Tulsa,
Modesto and Charlotte channels cited continue in
contest among other applicants.

KCHY Cheyenne Deleted

KCHY Cheyenne, Wyo.. deleted by FCC Friday
because construction permit expired and owner
Philip D. Jackson did not file extension request.
KCHY was assigned 250 w fulltime on 1240 kc.
Concurrently. Commission also declared forfeited
permit of KFBC there to switch from 250 w on
1240 ke to 10 kw day, 1 kw night on 710 kc di-
{ectignal. KFEBC licensee is Frontier Broadcast-
ng Co.

WABC Praises Stores
For Radio Use During Strike

IN UNUSUAL half-page advertisement in
New York Times Friday, WABC New York
praised New York department stores for their
use of radio during 11-day newspaper strike in
that city {see page 37). Ad expressed hope that
radio was able to help solve “some of the press-
ing merchandising problems” facing stores, and
acknowledged that WABC had “learned a lot
about the retail business” and “made a lot of
new and valued friends among New York’s shop
owners and merchandise managers.” It also
expressed hope that retailers “gained some-
thing too, specifically the knowledge that radio,
used properly and at the right time, can sell
a lot of goods to a lot of people. . . We look
forward to keeping many of the pleasant friend-
ships started this way.” :

BROADCASTING ® TELECASTING
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NOBLE FOUNDATION

GIFT of $2 million by Edward J. Noble,
chairman of finance committee of Ameri-
can Broadcasting-Paramount Theatres
In¢. and board chairman of Life Savers
Corp., to Edward John Noble Founda-
tion, philanthropic agency, is being an-
nounced today (Mon.). Organized in
1940, foundation supports education,
charities, hospitals and the needy in
broad field.

Daytime Station Group
Plans St. Louis Convention

DAYTIME Broadcasters Assn., formed recently
to protect interests of daytime stations, will
hold convention Jan. 8 at Lennox Hotel, St.
Louis. Meeting is open to all daytime broad-
casters and there will be no registration fee,
according to Kenneth Patterson, WSIV Pekin,
111., president. Attendance of at least 200 ex-
pected.

DBA’s board will meet fortnight in advance
of session to plan agenda. Main problem is
described as centering around proposals to re-
strict hours available to daytimers, particularly
on clear channels. Daytimers believed willing
to settle on standard signoff times.

WEFAI, WAIR Sales Lead
Four Station Transfers

WFALI Fayetteville, N. C., was sold for $125,-
000 from John W. Rollins ownership to Phila-
delphia advertising man Ralph E. Hess. Appli-
cation filed last week for FCC approval. CBS-
affiliated station began in 1948, operates with
250 w on 1230 ke.

Also sold last week, pending FCC approval,
was ABC-affiliated WAIR Winston-Salem, N. C,,
from George Walker interests to John Riggs
and F. Robert Green for $80,000. Maessrs.
Riggs and Green are associated in ownership
of WELM Elmira, N. Y. Station operates
on 1340 ke with 250 w, began operating in 1937.

Both negotiations were handled by Black-
burn-Hamilton.

Two daytime-only stations changing ownershile_

. n
last week were WCRL Oneonta, .eﬂa.. and KFY

Bonham, Tex. WCRL (on 1570 ke¢) was sold for
$12,000 to Glenn Abercrombie. general manager
of station. and other employes. plus 50% to
WAVU Albertville, Ala. WAVU is owned by
Pat M. Courington. KFYN (on 1420 kc¢) was sold
for $14,000 from Bonham Favorite to Charles L.
Cain, 75% owner of KCNY San Marcos. Tex., and
109, owner of KFTV Paris, Tex. Both are sub-
jeet to FCC approval.

UPCOMING

Dec. 14: ASCAP, Industry represéntutives
continue tv license negotiations, New
York.

Dec. 16: Radio & Television Executives
Society, Hotel Roosevelt, New York.

For other Upcomings see page 127.

PEOPLE

ROBERT E. HEALY, vice president of Mc-
Cann-Erickson, N. Y., named general manager
of New York office. He previously was treas-
urer of agency and before that was vice presi-
dent in charge of advertising, Colgate-Palm-
olive Co. WILLIAM E. BERCHTOLD, M-E
vice president, appointed general manager of
midwestern region, and WILBERT G. STIL-
SON, vice president, named treasurer and elect-
ed to board of directors. Mr. Stilson formerly
was in charge of administrative services for
agency.

MAURICE L, LEVY, NBC staff cameraman in
charge of Dallas office of NBC-TV News,
named winner of Dallas Press Club’s award
for speed in handling of film for NBC-TV's
coverage of dedication of Falcon Dam.

FRANK AMY, sales service assistant at

WPIX (TV) New York, promoted to sales serv-
ice manager.

Uhf Study Completed by FCC,
Doerfer Tells Md.-D.C. Gfoup

UHF television stations are getting along
“pretty good” but future of ultra-high opera-
tions will depend on program service and in-
telligent management, FCC Comr. John C.
Doerfer said Friday in addressing Maryland-
D. C. Radio & Television Broadcasters Assn.,
meeting in Washington. He said FCC has
completed and soon will publish study showing
economic status of stations [BeT, Sept. 28].

Comr. Doerfer sketched economic findings
which show uhf in many areas competing
favorably with vhf and showing rapidly in-
creasing share of sets having uhf tuners. He
would not make categorical predictions on
uhf future, adding FCC has issued 261 uhf
permits of which 70, or 27%, are in ‘pre-
freeze markets. He recalled that 14 of 108
pre-freeze vhfs had lost money in 1952.

Commenting on healthy economic status of
am radio, he recalled “everybody was ready
to bury radio in April when I joined the Com-
mission.” Before the war, he said, 20% to
25% of am stations were losing money but
last year only 16% lost money. He cited
RETMA set output figures showing increasing
set output (see story page 9). He repeated
his November warning that broadcasters who
ask FCC for individual relief from competitive
hardships are actually inviting increased and
paternalistic regulation [BeT, Nov. 23].

Charles E. Smith, WTBO Cumberland, elect-
ed president of association. Other new offi-
cers: Joseph L. Brechner, WGAY Silver
Spring, vice president; Les Peard, WBAL Bal-
timore, secretary-treasurer. Directors; “Allen
W. Long, WFMD Frederick; Robert C. Embry,
WITH Baltimore; Ewell K. Jett, WMAR-TV
Baltimore; Norman Bergholm, WNAV An.
napolis; Carleton Smith, WRC Washington;
Mr. Strouse, and Charles J. Truitt, WBOC
Salisbury, retiring president.

CBS-TV Buys DuMont Scanner

FLYING SPOT scanner for use in telecasting
color slides was slated for delivery to CBS-TV
over weekend by Allen B. DuMont Labs.
Dubbed *“Colorvision Scanner” by DuMont,
new device will be used for colorcasting titles,
captions, credits, and photographic stills in
color as part of CBS-TV’s current experimental
work on programming under NTSC-approved
color standards, according to William B. Lodge,
CBS vice president in charge of engineering.
Mr. Lodge described it as performing same
functions in color as black-and-white jcono-
scope chain when latter is used with stills.

December 14, 1953 ® Page 11
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Seven keys to bigger TV

aud[ences wif[h such sales-
making favorites as. ..

[ ABBOTT & COSTELLO SHOW

§2 sure-fire comedies that click with
kids and grownups alike in millions of
homes, made especially for TV.

[_] BIFF BAKER, U.S.A.

Overseas intrigue in a fast-moving
family adventure series of highest
network quality.

ROD CAMERON in
CITY DETECTIVE

Recently rated as the country’s #1

local film for television.—and sold to
Falstaff Beer in 118 markets for the
largest regional! sale in TV film history.

[ ] FAMOUS PLAYHOUSE

A super-assortment of over 175 original
half-hour dramas with Hollywood
names and sure sales appeal.

[ ] FOLLOW THAT MaN

The exciting ““Man Against Crime” films
{34.6 network Nielsen average)
starring Ralph Bellamy, retitled for
first-run in many TV cities.

[ ] M THE Law

Starring George Raft in the unique
adventures of a metropolitan police
inspector, packed with sales punch.

[ '] PLAYHOUSE 15

78 fifteen-minute dramas of highest
quality made for TV by the producer
of BIG STORY and T-MEN IN ACTION.

They ALL bear the same
MCA-TV stamp of quality!
For information, on these
or other MCA-TV Advertising
Showcases on Film, just clip
this advertisement to

your letterhead.

NEW YORK: 598 Madison Ave.. PL 97500
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Q. When is a half-dozen seven?

A. When it's a half-dozen...
plus LAGNIAPPE,

But what's lagniappe? Well, lagniappe (pronounced lan-yap) is the seventh
oyster when you've ordered six on the half shell. It’s the extra pastry in a baker’s
dozen, and it's the draper’s thumbwidth that is added to every yard of cloth.
Lagniappe is the something plus that you're given when you buy .. . and

it’s a cherished tradition in the Deep South.

WJTV, Mississippi’s pioneer television station, offers you lagniappe. What an
advertiser buys is direct access into more than 30,000 TV homes in this

rich eentral Mississippi market. What he gets is something more. He gets

a constant awareness of WJTV television in the minds of the 100,000 readers of 3

Mississippi’s two state-wide newspapers, The Clarion-Ledger and the Jackson

Daily News. WJTV’s outstanding first-vear performance . . . coupled with ;
Missigsippians’ enthusiastic reaction to their first television station . . . resulted v‘f

in 127,001 lines of front page, sports page and editorial page comment. In &

30,000 Mississippi TV homes . . . in 100,000 Mississippi newspaper homes '-‘_}_ 3 s
... WJTYV ¢s television. And the people in those homes are for advertisers a huge . :
profit potential. & 2

For quality television performance . . . plus lagniappe . . . WITV is the right m v

buy for advertisers. 3 & >

@ un- &

MISSISSIPPI'S PIONEER TELEVISION STATION -
Owned by Mississippi’s two

PRIM»;E\;“QLFTILIATE JACKSON, MISSISSIPPI state-wide newspapers:

John Rossiter, General Manager The Clarion-Ledger
REPRESENTED NATIONALLY BY THE KATZ AGENCY JACKSON DAILY NEWS




| ow AR

“ALL THE WORLD'S A STAGE...”

...and the ever-changing panorama of television entertainment is
constantly reflected in WDSU-TV's studios in New Orleans. Pat-
ferned after a Hollywood soundstage, the largest studio, by means
of specially designed, electrically controlled folding doors, can be
converted into 2 independent telecasting areas. Adding further
flexibility is the recent installation of the Cyclorama system of set
design (one of the very few outside of New York), which permits
local productions of network caliber. “All the world”. . . can always
be found in the studios of WDSU-TV, New Orleans.

[
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Adds up to:

BETTER QUAD-CITY
COVERAGE AT NO
INCREASE IN COST!

:war/ ﬁ-ﬁ? ﬁﬁs E-:"Z:E:

WHBF ::

TELCO BUILOIMG, ROCK ISLAND, ILUNGIS
Eeprenented by Avery-Kncdel, Inc

But down in Northwest Alabama and
MNortheast Mississippi WERH dominates
14,695 square miles within its 0.1 MV/M

rontour.

Yes, speaking of power, WERH has the

IN REVIEW ——

NAME THAT TUNE

Network: NBC-T

Time: Mon., 8: 00-8 130 p.m. EST

Alternate Sponsors: Speldel Watch Bands
and Block Drug

Musical Director and Preducer:
Salter .

Star: Red Benson

Yocal Artist: Vicki Mills

Harry

QUIZ shows might be better off if they would
just content themselves with being quiz shows.
Simplicity of the type found, for example, in
What's My Line on CBS-TV, seems the key to
success in this format. The hope of finding a
new gimmick that will make one show entirely
different from the others often leads up a blind
alley.

The search for something new has been pur-
sued to a particularly dead end by the master-
minds of Name That Tune seen Monday nights
on NBC-TV. Ultimately, the contestants are
asked fo identify melodies played by the orches-
tra. Each correct answer is worth a certain
amount of cash. Participants who really shine
get a crack at a sizable jackpot. But a foot
race is preamble to all the standard quiz-show
ritual.

The “new twist” in this case places each set
of contestants several yards from the bell they
must ring once they recognize the tune. There’s
a race to see which of the two contestants in-
volved in each set can get to the bell first with
the correct response, The dash is generally ac-
companied by great huffing and puffing on the
part of the participants and cheers and good
wishes from Red Benson, the show’s quiz
master, for the one who beats out his com-
petitor.

It's all pretty pointless. The “twist” employed
on Name That Tune is valueless since it has
no bearing of the main point of the program,
questionable as that point may be.

L

TAKE IT FROM ME

Network: ABC-TV

Time: Wed. 9:00-9:30 p.m. EST.

Director Dick Linkroum

Preducer: Alan Dinehart

Associate Director: Bob Foster

‘Writers: Arnie Rosen and Coleman Jacoby

Stars: Jean Carroll with Alan Carney and
Lynn Loring

THERE is nothing in the entertainment busi-
ness quite as depressing as a bad comedy show.
ABC-TV has made its contribution to pro-
grams which must be so categorized with
Take It From Me, a half-hour Wednesday eve-
ning series starring Jean Carroll.

When the show got going last month, pre-
sumably it was intended to be another of the
much-overworked domestic situation comedy
types with Jean Carroll playing the scatter-
brain mama, Alan Carney, the conservative
husband and Lynn Loring, the precocious little

most powerful signal in these parts. Folks | daughter There was only a trace of this format

are: eager listeners to its entertainment
loaded programs. So you’ll capture all of
Morthwest Alabama and Northeast Mississip-
pi with the most powerful station, WERH.

WWERH: putting out a signel that pulls in
the sales.

oy
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in the Dec, 9 telecast. Miss Carroll, Mr. Car-
ney and Lynn Loring were on hand to portray
their respective characters but their relation-
ship to one another and to the situations in
which their writers placed them was unreal.
The show was thrown together. It lacked
continuity, showmanship and the polish an

| audience justly expects of network productions.

Thorough exploration of one main theme
in a half-hour show is a sizable assignment

| for the most competent writer. Three separate

situations were written into last week’s show:
Miss Carroll, and a group of doting mothers
attend a recital to see their children perform;
Miss Carroll and daughter meet Mr. Carney

for lunch and run through the patterned bout
with the waiter; Miss Carroll goes off to an
afternoon lecture, is quite taken with the man
on the rostrum and a dream sequence en-
lightens the audience as to what she thinks
it would be like to be married to him.

Any of these three notions could have been
developed into a half-hour script. Jointly they
got nowhere. There was no connection between
story lines. The effort to piece them together
was totally unsatisfactory.

A sloppy script was not helped in the slightest
by the performers. Miss Carroll is hopelessly
miscast. As her supporting players appear on
this series the same might be said of all of them.

* x %

BOOKS

SENATOR McCARTHY AND THE LAW OF
LIBEL: A study of Two Campaign Speeches,
by Willard H. Pedrick, professor of law,
Northwestern U. School of Law. North-
western U. Law School (reprinted from
Volume 48, No. 2 May-June 1953), Evans-
ton, 1ll. 49 pp.

IN LIGHT of current controversy over Sen.

Joseph McCarthy’s (R-Wis.) demand for equal

time to answer President Truman on “Mc-

Carthyism”—and the networks’ acquiescence

to his wishes—Prof. Willard Pedrick’s treat-

ment of the law of libel as applied to radio
and television seems particularly timely. Basis
of his article lay in remarks made by the

Senator on a telecast Oct. 27, 1952, and on a

radio broadcast of Nov. 3, 1952.

Tracing the history of radio libel and the
effects of Sec. 315 of the Communications Act
as to broadcasters’ liability (including lack of
censorship over political talks), Prof. Pedrick
concedes there are special problems in radio-tv.
But he claims “they do not appear to be beyond
solution” and suggests the FCC and broadcast
industry “would do well to study the problems
involved.” He advances procedures for deter-
mining Right of Reply, explaining:

“We search for a system that will give a
fair hearing to the man whose reputation has
been attacked on the air, air licensed to a
private industry and sold by it to the attacker.
It would indeed be heartening if the broadcast
industry itself would take the initiative in
fashioning a system that will recognize for radio
and television the right of self-defense.” As
one proposal, he suggests that broadcasters be
permitted to demand financial responsibility
from the attacker on his airlanes.

* *

AM-FM SERVICING SHORT CUTS, by Mil-
ton S, Kiver. Distributed by Howard W.
Sams & Co., 2201 E. 46th St., Indianapolis.
152 pp. $1.50.

ACTUAL case histories are given in this work

as an approach to radio receiver servicing, with

10 illustrated separate sections dealing with

specific problems. Among them: “intermittents,”

“hum,” “spurtous oscillations” and “noise.”

The technician can readily apply specific ex-

amples to almost any service problem.

*® ok *

A HYPERBOLIC PROTRACTOR FOR Mi-
CROWAVE TMPEDANCE MEASURE-
MENTS AND OTHER PURPOSES by G. A.
Deschamps. Federal Telecommunication
Labs., Nutley 10, N. J. 44 pp. $2.50.

THIS BOOKLET contains the hyperbolic pro-
tractor to be used in conjunction with the de-
scribed projective chart to solve various prob-
lems on transmission lines, waveguide junctions
and polarization. The protractor also can be
used for the same purpose with the more
familiar reflection charts or with the rectan-
gular impedance plot.

BROADCASTING ® TELECASTING
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CLEVELAND’S
CHIEF STATION

5000 WATTS—~850 K.C
BASIC ABC NETWORK

REPRESENTED
BY
H - R REPRESENTATIVES

@

CUVELAND'S Chie/ STATION

e

the HIGHEST rates—but
the MOST local sponsors!
[ ]

[ ]

They know the other
guy didn‘t buy it
for less

KITE

San Antonio’s
Leading
Independent
Nat'l Rep. John E. Pearson Co.

®*® @O
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OPEN MIKE

Unsolicited. Testimonial

EDITOR:

From time to time as I read through your
very professional journal, I've wanted to write
you and tell you what a very fine job 1 think
you do.

I think my only excuse for not having done
it yet is that we somehow take the good things
for granted, and only sound off when we've
got a gripe.

I like the reserved and dignified, yet wholly
resourceful and complete coverage and presenta-
tion. Even your type face is dignified, yet
wholly readable, and certainly in perfect har-
mony with your presentation of the facts.

Maybe it's because you have them so handily
located, but I find myself reading your editorials
before I read anything else in the book—some-
thing that is not true of any other publication
I read. I rather think that the reason I read
them first is that they are always stimulating
and in good taste.

With renewed appreciation for your high
standards of writing and reporting.

Dr. E. L. Deckinger
Vice President
The Biow Co., N. Y,

The Real Problem

EDITOR:

It was disappointing that your partisan edi-
torial on “McCarthy’s Commercial Sustainer”
[BeT, Nov. 30] did not contain a more precise
definition of “when is a political talk.” Did
you clasify H.S.T.s radio address as pure
“public interest”? . . .

Let's face the real non-partisan problem—
“What is a political speech?” McCarthy set no
precedent in demanding time; how ruch time,
was the question. If, as you suggest, network
fear measured McCarthy’s time, it does them
no credit. Perhaps, however, it was considered
judgment. His demand merely points up a
continuing problem. . . .

We can get along without your partisan
opinions, but it would be difficult to get along
without your magazine. Keep up your good
work, “sans politics™!

Bob Thomas, Manager

WJIAG Norfolk, Neb.
[EDITOR'S NOTE: B-T pleads not guilty to the
charge of partisanship. The editorial would have
taken the same attitude in the case of a politician

of any persuasion, if circumstances had been the
same.]

Views on News

EDITOR:

I have been following with considerable in-
terest and satisfaction the series of internal
operation specialty articles B®T has recently
run. I was particularly impressed with “What's
Right and Wrong with Radio News,” beginning
at page 94 of your Nov. 30 issue.

T.J. Allard

Executive Vice President

Canadian Assn. of Broad-
casters, Ottawa

EDITCR:

I have just read with interest Mr. Reed’s
article on radio news. I found it highly inter-
esting, most informative and a substantial pres-
entation of the radio news industry. . . .

We of the fifth estate are often criticized by
our newspaper friends for only presenting a
portion of the story. (As a matter of fact, this
often becomes a major selling issue for the
newspapers.) I do not feel that this is the case.
It is my opinion that a very small percentage

of the potential newspaper readers and radio
listeners are interested in the minute details
behind every story. I feel that the average per-
son wants his news, perhaps like medicine, in
small doses. . . .

Dick Tobias

News Director

WCL! Corning, N. Y.

More on Merchandising

EDITOR:
PAGE 56 OF RADIO MERCHANDISING SUPPLEMENT
[BeT, Nov. 301 WHICH LISTS OHIO STATIONS IN
KENYON ECKHART SURVEY DOES NOT INCLUDE
WEKRC CINCINNATL. WOULD LIKE TO SEE THIS
INFORMATION IN HANDS OF THOSE WHO RE-
CEIVED THIS SUPPLEMENT. INFORMATION FOR
WKRC SHOULD READ TRADE CALLS TO WHOLE-
SALERS AND CHAIN STORE BUYERS, TRADE MAIL-
INGS, LETTERS, JUMBO POSTCARDS FOR ADVER-
TISING SUPPORT, NEWSPAPER PROGRAM ADS,
LOBBY WINDOWS, ON THE AIR SUPPORT, GIVE-
AWAY PRIZES, PRODUCT MENTIONS, COURTESY
ANNOUNCEMENTS, CLIENT PARTICIPATIONS IN
SPECIAL PROGRAM AND PROMOTION ACTIVITIES,
OTHER SUPPORT WINDOW POSTERS FEATURING
PROGRAMS WITH SPONSOR IDENTIFICATION 1000
ON DISPLAY TWO WEEKS, CROSS PLUGS MULTIPLE
PROGRAMS, SPONSORSHIPS, PROGRAM ADS WITH
SPONSOR IDENTIFICATION IN LOCAL TRADE MAGA-
ZINES, PRODUCT MENTION IN GROCER RETAIL
MAGAZINE ADS, NO MINIMUM OF AIR TIME RE-
QUIRED, NG SERVICE CHARGE ON ANY MERCHAN-
DISING ACTIVITY.
DAVID G. TAFT, MANAGER
WKRC CINCINNATI

[EDITOR’S NOTE: The merchandising survey
was conducted and prepared for publication by
Kenyon & Eckhardt.]

A Hand from a Handbook

EDITOR:

I iike to thank you very much for your
TELECASTING YEARBOOK-MARKETBOOK 1953-54
which gives us a first class impression and con-
tains a big amount of items. It gives us a review
of American television which we could not get
in a better way.

B. H. Kettelhack

Rundfunk-Fernseh-Jahrbuch

World Radio Handbook for
Listeners

Berlin

The Atlass Story
EDITOR:

In your issue of Nov. 30 on page 11, you have
a story headed “Atlass, Family Exercise Op-
tions on WHO-TV."”

The fact that there are so many Atlasses in
the broadcasting business has often resulted in
confusion as to which Atlass was interested in
which project.

I am the only Atlass that has ever been a
stockholder of Independent Broadcasting Co.
There has never been any stock interest in this
company by H. Leslie Atlass or his family. .. .

Ralph L. Atlass
General Manager
WIND Chicago

[EDITOR'S NOTE: To set the Atlass record
Straight: Ralph L. Atlass owns 669 of Inde-
pendent Broadcasting Co,, which is licensee of
WLOL Minneapolis. Independent owns 409 of
proposed licensee of WHO-TV Des Moines. He
also is 11.1% owner and general manager of
WIND, which has construction permit for tv
station. H. Leslie Atlass is vice president, Cen-
tral Div., of CBS and general manager of WBBM-
AM-FM-TV Chicago. H. Leslie Atlass Jr. is pro-
gram director of WIND Chicago and with a
rother and sister owns 29.7% of WIND.]

BROADCASTING ® TELECASTING
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With a 5-fold increase in power

WOWO

FORT WAYNE

will extend its signal to cover a
rich Midwestern market including

1,700,000 additional people

Now nearing completion at a cost of more than a guarter-
million dollars, the new WOWO transmitter is another example of
Westinghouse’s continuing faith in radio. WOWO, always outstanding

for audience-action, will become Indiana’s only full-time
50,000-watt station.. serving 3,701,600 people and offering

advertisers a greater value than ever!

WESTINGHOUSE RADIO STATIONS Inc
WBZ « WBIA « KYW ¢ KDKA « WOWO « KEX « WBZ-TV « WPTZ

National Representatives, Free & Peters, except for TV;
for WBZ-TV and WPTZ, NBC Spot Sales

December 14, 1953 & Page 19
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TOP RATINGS IN MARKET AFTER MARKET!

© SEATTLE - 1st Place! ® WASHINGTON, D. C. - 2nd Place! These leaders have,

Sat. eve, - rates.53.3 - Telepulse, June 1953 Tues. eve. - rates 21.4 . Telepulse, Aug. 1953 RENEWED FOR 2ND YEAR!

Beats Robert Montgomery, Mr. & Mrs. North, Beats Danger, Suspense, Kraft TV Theatre,
Eddie Cantor, Ford Theotre, Playhouse of Stars. Douglos Fairbanks Presents, Lux Yidec Theatre.

) ® BLATZ Beer in 3 markets!
KANSAS CITY - 1st Place! @ SAN ANTONIO - Znd Place!

Fri. eve. - rates 3.3 - Telepulse, Aug. 1953 Tues. eve. - rotes 26.3 - Telepulse, Aug. 1953 | ® DREWRYS Beer in 9 markets!
Beots Philco-Goodyear TV Playhouse, Fard Theatre, Beats Suspense, Blind Date, Burns & Allen, Kraft '
Kraft TY Theatre, This Is Yoir Life, G.E. Theatre, TV Theatre, Toast of the Town, Beulah, G, E.

What's My Line, Godtray’s Talent Scouts. Theatre, Robert Montgomery, Lux Video Thoatre. | @ OLYMPIA Beel' iﬂ 6 murke's!

PETTSBURGH - 1st Place! ® PORTLAND - 2nd Place! ;
Thur. eve. - rates ll.: -‘Ttl?::'lse, Aug. 1953 Tues. eve. - rates 5'8‘.5 - 'I':ll::ulse, Sept. 1953 ® GENESEE Beer n 5 murkels!

Beals This |5 Your Life, Down You Go, Ford Thea- Beats Break The Bonk, Chance of o Lifatime, Play- )
tre, Plavhouse of Stars, Robert Montgomery house of Stars, The Goldbergs, Big Story. ® SCHAEFER BeerinNew York(”y!

No. 1 FILM SERIES NATIONALLY!—Telepulse, August, 1953

NOT ANYWHERE, BY ANYONE, HAS TELEVISION BEEN SO HANDSOMELY AND LAVISHLY STA




ZIV TELEVISION PROGRAMS, INC.
1529 MADISON RD., CINCINNATI, ONIO
NEW YORK HCLLYWOOD




IN THE

Upper Midwest 48

our respects

to FRED MITCHELL THROWER JR.

IN THE newspaper business there is some-
thing called a “nose for news” which is rec-
ognized as an excellent characteristic for
editors and reporters. _

“Sales aroma,” the term used by Fred Mitch-
ell Thrower Jr,, vice president and general man-
ager of WPIX (TV) New York, might well be
the television derivative.

Mr. Thrower believes first in high program
standards, second that a program is only as
good as it is salable, and that the two should
never be allowed to live apart. This “sales
aroma” business is his way of evaluating pro-
grams for WPIX.

This undoubtedly is a throwback to his
many years in sales at NBC and as vice presi-
dent in charge of sales for both CBS and ABC,
experience which gave him ample opportunity
to acquire a fixation that both sales and pro-
gram departments should have equal voice in
program matiers.

At any rate, the “sales aroma” yardstick is
getting results at WPIX, The station is riding
high on a 35% increase in business over a
year ago, with the SRO sign out on some of
the station’s top entertainment programs, with
38 of its 43 weekly news shows sponsored and
with revenue from sports shows up 120% and
for film programs up 140% from a year ago.

Abjlity to achieve such results at an inde-
pendent tv station in a city like New York,
where WPIX is in hourly competition with
four network key tv stations and two others
operated without benefit of network, and in his
relatively short time at the station, is probably
directly attributable to the fact that Fred
Thrower has spent all of his adult life in the
world of broadcasting. In fact, it is more than
that, for he got his first job in the business
in NBC's program department two years be-
fore he was eligible to vote.

Born in Florida
Born July 15, 1910, in Tampa, Fla., to

MINMEAPOLIS -ST. PAUL

Poge 22 @

December 14, 1953

Betty and Fred M. Thrower Sr.,, young Fred
received his early education at Millersburg
Military Institute in Millersburg, Ky. Then,
with no nonsense about spending more time
with theoretical education, Mr. Thrower high-
tailed it for New York to acquire practical
knowledge on the job, earning while he was
learning.

At NBC, young Thrower learned fast and
as he learned what made the network hum
he transferred his activities from programming
to sales development and from sales develop-
ment to sales. As an NBC account executive,
Fred Thrower was responsible for billings of
between $5 million and $8 million a year.
When NBC's two networks were separated

and the Blue Network sst up as an independ-
ent network, Mr. Thrower was made gen-
eral sales manager of the Blue Network and

eight months later he was appointed vice
president in charge of sales, becoming, at 33,
the youngest major executive of a national
network.

Mr. Thrower remained at the Blue Network
and its successor, ABC, for nine years, with
a hiatus during World War II, when he was
a lieutenant USNR on special assignment to
the Army. During this period he had 27
months of foreign duty in the European and
Far Eastern theatres. Before the war, he had
been for three years' a member of the 10lst
cavalry, New York National Guard, Squad-
ron “A",

Leaving ABC in 1951, Mr, Thrower moved
to CBS as vice president in charge of television
network sales, Last May 21, he became gen-
eral manager of WPIX and, in September he
was made vice president of the station as
well.

Advertiser-Station Teamwork

Having grown up in the radio-television
business, Mr. Thrower has had ample oppor-
tunity to gather some pet theories of his own
about this business, one of which might be
summed up in a strong appeal for a closer
working relationship between advertiser and
television station,

“There is too much opportunistic buying and
too much opportunistic selling,” he says,
“without proper evaluation of advertisers’
needs and stations’ capabilities.”

“We know our medium and our market, its
potentialities and its shortcomings. The ad-
vertiser knows his product and selling prob-
lems. Close liaison between the two can
assure the advertiser maximum results for
his television dollars,”

Fred Thrower and his wife, the former
Marion Kendall of Montreal, live with their
three-year-old daughter, Wendy, in Green-
wich, Conn. His hobbies are horses, guns and
the fishing rod “which I don’t have time for
except to read about in advertising agency
reception rooms.”

Out of his experience, Fred Thrower has
gained a steadfast belief that the comparatively
new medium of television has, in reality, only
scratched the surface. At the same time he
admits, however, that the quality of its pro-
gramming will govern its future success.

“The independent station owes its reason for
existence to its community,” he observes, *and
unless it tunes itself to community likes and
dislikes, then its very existence will be in
jeopardy.”

BROADCASTING ® TELECASTING



Put it this way: The average half-hour nighttime television show (all networks)

costs $40,797 and gives you three minutes of commercial time. The same money put in NBC
daytime TV will give you three quarter-hour shows on three different days totalling

nine minutes of commercial time. In the clear light of day, it's obvious that

Daytime Dollars Buy More when judiciously placed on NBC Television.

NBC TELEVISION WHERE DAYTIME DOLLARS BUY MORE.

a service of Rudin Corporation of America

sotuers: Gross time cost: P13 January-April. 1953 Talent cost: Varicty estimates November, 1952.

. 5»;‘-3



FOR THE FOURTH STRAIGHT YEAR

BMI LICENSED SONGS

VOTED NO.1 IN 44 CATEGORIES

EARNING BMI ITS FOURTH CONSECUTIVE SPECIAL AWARD FROM
CASH BOX FOR “OUTSTANDING PERFORMANCE AND ACHIEVEMENT"

Panng

BEOS:’ 1953 —(SONG FROM MOULIN ROUGE (BMI) ... Percy Foith-Feliia Sonders (Col.)
P me) T“.I. ' WAI.TZ AGAIN WITH YOU [Village} . . . Teresn Brewer {Coraf)
1952 — CRY  (meltow) .. . Sohnny Ray [Col.)

1951 — TENNESSEE WALTZ {Acuft-Rose) . . . Patti Page {Mer.)

~ 1950 -~ GOODNIGHT IRENE (Spencer)...The Weavers (Dec.)

1953 - MEXICAN JOE {American) . . . Jim Reeves [Abbott)

1952 — WILD SIDE OF LIFE {Commodore) . . . Hunk Thompson {Cap.}
1951 — ON TOP OF OLD SMOKEY {Folkways) ... The Weavers (Dec.)

1950 — BONAPARTE'S RETREAT (Acwfl-Rose) ... PeeWee King (Vic.)
1953 - No H EI-P WANTED {Acuff-Rose) . ., The Carlisles Mer.)
‘ ‘ 1952 — HALF AS MUCH (acu-rose) . .. Hunk Williams (MGM)
1951 — COLD, COLD HEART (AcwH-Rose} ... Honk Williams (MGM)

1950 — CHATTANOOGIE SHOE SHINE BOY ([Acuff-Rose] ... Red Foley (Dec.)

]953 - Hou N D DOG {Lien) . . . Willie Mae Thornten IP-eucock)
1952 - I.AWDY, MISS CI.AWDY [Venice) ... Lloyd Price (Specialty)

1951 — 60 MINUTE MAN (Lois) ... The Dominoes [Federal)

1950 —1 ALMOST LOST MY MIND (Hill & Range) . .. Ivory Joe Hunter {MGM}

BROADCAST MUSIC, INC. - 580 FIFTH AVENUE . NEW YORK 36, N.Y.

HIW YORK CHICAGD HOLLTWOOD TOROMNTO MIDOMNTREAL
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OF THE TOTAL VOTES REGISTERED

BY OPERATORS IN THE 1953 CASH BOX POPULARITY POLL,
68.4% WERE CAST IN FAVOR OF BMI-LICENSED SONGS

BEST POP — 10 out of 27 — 39.8% of total vofes

SONG FROM MOULIN ROUGE (BMI) Perty Faith-Felicia
Sanders (Columbia)

TILL 1 WALTZ AGAIN WITH YOU (Villoge) Teresa Brewer
{Coral)

YOU, YOU, YOU (Mellin) Ames Bros, [Victor)
CRYING IN THE CHAPEL {Valiey) June Vulli {Victor)

BEST WESTERN — 7 out of 8 — 91.4% of total votes

MEXICAN JOE (Ameritan) Jim Reeves (Abbott)
RUB-A-DUB-DUB (Brazos Valley) Hank Thompson {Capitol)
DEAR JOHN LETTER (American) Shepard & Huskey (Capitol)

DON'T LET THE STARS GET IN YOUR EYES (Four Star) Skeets
McDonald {Capitol)

BEST FOLK — 10 out of 16 — 72.7% of total votes

NO HELP WANTED (Acuff-Rose} The Carlisles [Mercury)

YOUR CHEATIN' HEART (Acuff-Rose) Hank Williams (MGM)

IT'$ BEEN SO LONG (Cedarwood) Webb Pierce (Decca)
HEY JOE (Tannen) Carl Smith (Columbia)
BACK STREET AFFAIR (Forrest) Webb Pierce (Detca)

| FORGOT MORE THAN YOU'LL EVER KNOW (Fairway) Davis

Sisters [Victor)

DON'T LET THE STARS GET IN YOUR EYES (Four Star) Perry
Como (Victor)

TELL ME YOU'RE MINE (Capri) The Gaylords [Mercury)
ANNA ([Hollis) Silvana Mangano (MGM)

SAY YOU'RE MINE AGAIN (Blue River) Perry Como (Victor)
YOUR CHEATIN' HEART (Acuff-Rose) Joni James [MGM)
EH, CUMPARI (Rosorch) Julius LaRosa (Cadence)

CRYING IN THE CHAPEL (Volley) Rex Allen (Decca)
CARIBBEAN (American) Mitchell Torok (Abbott)
GAMBLER'S GUITAR (Frederick) Rusty Draper (Mercury)

BEST
WESTERN

I

5

CRYING iN THE CHAPEL (Yalley) Darrell Glenn (Yalley)
JAMBALAYA (Acuff-Rose) Hank Williams (MGM)

| WON'T BE HOME NO MORE (Acuff-Rose) Hank Williams
{MGM)

IS ZAT YOU MYRTLE (Acuff-Rose] The Carlisles {Mercury)

(]
I

BEST RHYTHM & BLUES — 23 out of 25 — 92.2% of total votes

HOUND DOG (Llon) Willie Mae Thornton {Peacock)
GOOD LOYIN' (Raleigh) Clovers (Atlantic)

SHAKE A HAND {BM]) Faye Adams & Joe Morris (Herald)
| DON'T KNOW (Reépublic) Willie Mabon [Chess}

CRYING IN THE CHAPEL (Valley) Orioles (Jubilee)

THE CLOCK (Lion) Johnny Ace (Duke)

BABY DON'T DO IT (Bess) “5'" Royales [Apollo}

PLEASE DON'T LEAVE ME (Commodere) Fats Domino

{Imperial)
SOFT {Jay & Cee) Tiny Brodshaw (King)
PLEASE LOVE ME (Modern) B. B. King (R.P.M.)
HELP ME SOMEBODY (Bess) **5'" Royales (Apollo)
I'M MAD (Republic) Willie Mabon {Chess)

BROADCAST MUSIC, INC. -
NIV YORK CHICAGO
BROADCASTING ® TELECASTING

580 FIFTH AVENUE -

ONE SCOTCH, ONE BOURBON, ONE BEER {Aladdin) Amos
Milburn [Aladdin)

RED TOP (Compbell) King Pleasure (Prestige)

LET ME GO HOME, WHISKEY (Aloddin) Amos Milburn
(Aladdin)

GOING TO THE RIVER (Commeodore) Fats Domino (Imperinl)
{RAWLIN' (Progressive) Clovers {Atlantic)

| WANNA KNOW (Park Avenue) Du Broppers (Victor}

I'M GONE {Aladdin) Shirley & Lee (Aloddin)

CROSS MY HEART (Fanmar} Johnny Ace (Duke}

WILD, WILD YOUNG MEN (Regent) Ruth Brown (Atlantic)
THIRD DEGREE (Progressive] Eddie Boyd (Chess)
HONEY HUSH (Progressive} Joe Turner (Atlantic)

NEW YORK 36, N. Y.

TORONTD MOMNTREAL
December 14, 1953 ®
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CBS TV and
DuMont TV Networks

CHANNEL 17
LITTLE ROCK, ARK.

LITTLE ROCK
TELECASTERS, INC.

Kenyon Brown, Pres.
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Herbert Spencer Futran

on all accounts

AS television director of W. B. Doner & Co,,
Chicago and Detroit, Herbert Spencer Futran
is a relative Johnny-come-lately to agency tv
circles, but his production-writing ability stands
him in good stead. It's a far cry, to be sure,
from his early writing chores on “soap opera,”
but as a 22-year veteran of broadcast circles,
he has no complaints.

{ At Doner he now holds the title of tv di-
rector but also serves as account executive on
those accounts using television.

Mr. Futran was born in Chicago on March
3, 1908. He mustered out of the U. of Chicago
in 1929, taking up graduate work in philosophy.

Mr. Futran’s first brush with radio came in
Chicago during the 1931-32 season. Working
on a freelance basis, he wrote the original Dr.
Herman Bundeson Horlick Malted Milk Ad-
ventures in Health and later wrote-produced
the Bundeson Hour, five days weekly, on WLS
there. He was associated with Dr. Bundeson
about two years, after freelancing previously,
then joined Stack-Globe, now defunct adver-
tising agency.

In 1935 he wrote a kids’ show for Swift &
Co. and later for Sears, Roebuck & Co.

To New York, Then Detroit

New York beckoned in the middle *30s and
Mr. Futran hastened there to write soap operas
and other shows. He stayed two and a half years
then moved to Detroit. While there, he handled
sales promotion and training aid activities for
automobile companies (Nash, Ford, others).

In 1940 Mr. Futran returned to Chicago,
doing freelance work but no radic — until
1942. In that interim he had been on retainer
for Celotex Corp. and other firms on sales
promotion. He wrote and produced the ad-
venture-mystery series, Adventures of Omar,
for Omar Flour. He wrote Woman in White
in Chicago and then shifted to the West Coast
for the program origination. He also did seven
months on Ma Perkins and a tour of duty
with United Productions of America.

‘After freelance activity, Mr. Futran joined
Doner as a tv producer-writer and account
executive. Today he works on the tv accounts
of Marks Bros. (Tom Duggan shows) and
Ruby Chevrolet and Atlantic Brewing Co.

He belongs, through Doner, to the Chicago
Television Council and is active in the South-
east Chicage Commission, a reclamation pro-
ject.

Mr. Futran married the former Ada Golden
in 1946. They have three children, Theo, Nancy
and Eric. His family lives on Chicago’s south
side.

BROADCASTING ® TELECASTING
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THE WEAU FARM PROMOTION
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65,000 formers witness noon hour progrom——plchare on
feft shows the 40 ocre machinery row, ond 4 of the 16

porking lots

»Greotest Farm Show in America’’ in 1953 ot Augusto,

Wis., ottrocts over 70,000 people

Sec’y. of Agriculture Ezro
T. Benson delivers main

oddress

Jim HiM of WEAU con-
grotulotes the Plowing

m Girls compete for " Miss Queen of the _
Champion

Outﬂondmg For
tionol Plowmon’s Bonquet.

Furrow" title at No
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0~

LARGEST FARM FIELD DAYM

—WISCONSIN'S
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WEAU Fa i i >
rm Editor Jim Corl Johnsons reports
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Collectors’ items!

Rare buys everyone . . . and they're Better yet, their value 1s increasing all

worth more all the time! : the time. This year, for example,

WCBS Radio’s local programs are

FHORE 2 aulon et FEhg GlpRion delivering 19.9% larger audiences than

programs are valuable properties for last year*...24.5% larger audiences

the advertiser who wants to collect . ok
dvertise o way than in 1947*, before television.

in the nation’s number one stamping

ground for sales. Month after You can start collecting in New York
month, these programs deliver larger today with any one {or combination)
a\.ferage audiences than any other of these programs. Just call us or
station’s local participation shows. CBS Radio Spot Sales, posthaste!

Number One Station in the Number Onc¢ Market WCBS RADIO

New York + Represented by GBS Radio Spot Sales

Source: Puise, June-November 1953
*Samc period







Anofh:]lr Reason Why

WPTF is

Norflh Caroh'n|a’s
Number One

Slalesmcm

Tar Heel Biographer . . . . Carl Goerch

Hearing Carl Goerch comes as natural with Tar Heels as
grits with breakfast. The man’s an institution. His subject
is North Carolina . . . its people, news, and history. When
the state law-makers convene, his “Doings of the Legis-
lature” is the daily bible. His Sunday evening “Carolina
Chats” stories vie with the weather as a conversation
opener. Unique among America’s radio personalities, Carl
Goerch and his “B.C.” sponsored programs have been a

@ North Carolina rates more firsts
in recognized market surveys

than any other Southern state, WPTF trademark since the early 30’s. He’s the home
More North Carolinians listen to state biographer on the team that makes WPTF the
WPTF than to any other station. Number One Salesman in the South’s Number One State.

North Carolina’s
Number 1 Salesman
NBC Affiliate for. RALEIGH-DURHAM gnd Eastern North Carofina
50,000 wans 680 «c '

FREE & PETERS ge;;i%géhTAT|VE R. H. MASON, General Manager, GUS YOUNGSTEADT, Sales Manager
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FCC THROWS SPOTLIGHT
ON LATE TV APPLICATIONS

Commission field investigations are preludes to order for hearing
involving ‘good faith’ of Enterprise Transmission Inc., former Buf-
falo vhf ch. 2 contestant, and grant of vhf ch. 13 at Asheville for
WLOS-WWNC merger after dropout of William W. Orr bid.

PREFACED by FCC field investigations of
television bids which put into conflict the pro-
posed mergers of earlier-filed applications,
unique actions were taken by the Commission
last week in calling for hearing on vhf ch. 2 at
Buffalo, N. Y., and granting vhf ch. 13 at
Asheville, N, C.

FCC designated for hearing the Buffalo ch.
2 application of Niagara-Frontier Amusement
Corp., sole survivor there, and put into issue
the “good faith” of Enterprise Transmission
Inc., which dismissed its bid earlier in the week
without explanation,

Niagara-Frontier told FCC it proposes to
buy WGR Buffalo for $1.45 million from Leo
Fitzpatrick and I. R. Lounsberry and to give
part ownership in its ch. 2 venture to former
competitors Victory Television Corp. and
Niagara Falls Gazette Pub. Co. Latter would
dispose of WHLD Niagara Falls.

Concurrent with dismissal by Enterprise,
WGR, Victory and Gazette each had dismissed
their ch. 2 applications on Tuesday, eve of the
Commission’s regular meeting day. Niagara-
- Frontier amended its application on Tuesday to
propose the merger.

WBES-TV May Sell

Niagara-Frontier alsc reported that WBES-
TV Buffalo, new outlet operating on uhf ch. 59,
“has indicated that it may terminate its opera-
tion and sell its plant, and Niagara-Frontier
has agreed in that eventuality to purchase said
plant from the permittee.”

Purchase price for WBES-TV, it is under-
stood, would be about $500,000.

At Asheville, FCC granted vhf ch. 13 to
Skyway Broadcasting Co., operator of WLOS
there. Skyway proposes to give 30% interest
to former competitor Asheville Citizen-Times
Co., licensee of WWNC Asheville, and to reim-
burse another competitor, William W. Orr, in
the amount of $5,000 for his expenses, Upon
merger, WWNC would be retained and WLOS
sold, FCC was informed.

The Commission stated its ch. 13 grant was
on condition it is without prejudice to future
action FCC may take on any application which
is filed to effectuate the merger agreement.
The applications of WWNC and Mr. Orr were
both withdrawn on Tuesday, the same day the
Skyway amendment was tendered.

Unusual procedures were taken by the Com-
mission in its actions upon the Asheville and
Buffalo cases. Both were under consideration
by FCC on Wednesday morning but could not
be resolved, it was learned.

Partly of concern was the agreement between
Skyway and Mr. Orr, Commission sources dis-
closed, In the initial dismissal agreement dated
Dec. 7, Skyway not only agreed to pay Mr. Orr

BROADCASTING ® TELECASTING

$5,000 for reimbursement of his application
expenses, but also to give him six months’
option for purchase of a $10,000 minority
stock interest and to retain him as tax con-
sultant for eight years at $7,500 annually.

The Commission granted the Skyway bid
late Wednesday after an amended agreement
between Skyway and Mr. Orr was filed around
3:30 p.m. that same day. Announcement of
the grant was reported Thursday afternoon.

FCC did not resclve its plan for hearing in
the Buffalo case until Thursday when the
hearing order was made public just before 3
p.m. The hearing order stated Niagara-Frontier
had advised the Commission by letter dated
Wednesday that it would waive its right to
issuance of a pre-hearing McFarland notice
should a hearing be necessary.

This waiver enabled the Commission to
designate the hearing on Jan. 8, less than the
30-day limit for consideration of new applica-
tions, thereby affording Niagara-Frontier a
form of umbrella protection from any new
competitor before the hearing.

Ruling in the Asheville case was made by
Chairman Rosel H. Hyde, Comrs. E.” M.
Webster, John C. Doerfer and Robert E. Lee
with Comrs. Frieda B. Hennock and Robert T.
Bartley present but abstaining from voting.

The Buffalo hearing order did not recite the
Commissioners present or voting.

Meanwhile, in other television actions last
week, FCC approved construction permits for
uhf ch. 33 at Miami, Fla.; uhf ch. 18 at
Baltimore, and uhf ch. 43 at Corpus Christi

Ch. 33 at Miami went to Miami-Biscayne
Television Corp. after the Commission dis-
missed the competing application of Television
Corp. of Greater Miami for “lack of prosecu-
tion” and failure to file a timely reply to its
pre-hearing McFarland notice.

Second FCC Dismissal

This action represented the second instance
in which the Commission dismissed an appli-
cant for failure to file a reply within the
specified time to FCC's McFarland letter.

The dismissal provision has been incorpo-
rated in the McFarland notices only several
months and had been cited by KIRO Seattle
in an unsuccessful attempt to force dismissal
of competing vhf ch. 7 applications by KXA
and KVI there on the ground of alleged un-
timely replies [BeT, Nov. 23].

Fortnight ago, the Commission dismissed the
vhf ch. 13 application of W. W. Lechner at
Houston for failure to respond to the Mec-
Fariand notice. Ch. 13 is in contest among
KTRH, Houston Area Television Co., Houston
Television Co. and Television Broadcasting Co.
of Houston. The ch. 13 hearing began at FCC
Friday.

Ch. 43 at Corpus Christi was awarded to in-
dependent oil producer H. L. Hunt, multi-
millionaire who is charter member in the new
tv production firm of Facts Forum of Dallas
{BeT, June 22]. Firm is producing tv series
featuring members of Congress, including Sen.
Joseph R. McCarthy (R-Wis.), in debate.

Baltimore’s ch. 18 went to United Broadcast-

SPOT radio clinic held by Station Representatives Assn. in New York with brand and

advertising managers of Philip Morris & Co. and a Biow Co. account executive as guests,

was attended by (I to r): D. Deutsch, PM; C. Fredericks, Biow; Reg Rollinson, SRA ad-

vertiser relations director; T. Christensen and H. Shook, both PM; J. Tormey, Avery-
Knodel, and Paul Leary and Ross Milhiser, both PM.
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ing Co. of Eastern Maryland Inc., operator of
WSID there.

FCC also designated for hearing in Wash-
ington beginning Jan. 8 the vhf ch. 10 appli-
cants at Norfolk, Va. Contestants are WGH
Newport News, WAVY Portsmouth and Beach-
view Broadcasting Corp., Norfolk.

Earlier this year it was reported FCC had
“investigated” other television applications.
These invelved vhf ch. 7 at Pine Bluff, Ark.,
and uhf ch. 17 at Spartanburg, S. C. FCC
granted ch. 7 at Pine Bluff to Central-South
Sales Co. after dismissing the competitive bid
of Gaylord Shaw on ground it was a delaying
action [B®T, June 23]. Ch. 17 went to Sterling
Television Co. at Spartanburg after withdrawal
by Piedmont Radio Co. [BeT, Aug. 3, June 23].

In its order calling for hearing on the Ni-
agara-Frontier bid for ch. 2 at Buffale, FCC set
forth these issues:

(1) To determine whether Enterprise Trans-
mission Inc. filed its application for ch. 2 as-
signed to Buffalo-Niagara Falls, N, Y., for the
purpose of impeding, obstructing or delaying
determination on any other application with
which it may have been in conflict.

(2) To determine whether the above-entitled
applicant or any of the parties to its applica-
tion have agreed to pay, directly or indirectly,
congideration for the dismissal of the applica-
tion of Enterprise Transmission Inec.

(3) To determine, in the light of the record
made with respect to the above issues, whether
the applicant’s other qualifications warrant
the granting of the above-entitled application
in the public interest, convenience or neces-
sity.

The Commission ordered further that “in
the event that a grant is warranted on the basis
of the record developed in the above hearing,
such a grant shall be subject to the following”
conditions:

(1) That no construction be commenced
until the antenna site and structure are first
approved by the Commission with respect to
safety to air navigation.

(2) That this grant is without prejudice to
any action the Commission may take with
respect to any future application which is filed
to effectuate the agreement made on Nov. 2,
1953, between Niagara Falls Gazette Pub. Co.,
Victory Television Corp. and Leo J. Fitzpatrick
and I. R. Lounsberry (sole stockholders of
WGR Breadcasting Corp.).

Reviewing circumstances of the Buffalo case,
the hearing order pointed out that prior to Nov.

| 2 the ch. 2 contest involved Niagara-Frontier,

WGR, Gazette and Victory. Pursuant to an
agreement dated Nov. 2, Niagara-Frontier was
to file its amendment plus the merger agree-
ment while the others were to dismiss their
bids.

However, the order recited, when Enterprise
filed for ch. 2 on Nov. 3, the Niagara-Frontier
amendment was not tendered and the other
mutually-exclusive applications were not dis-
mijssed.

FCC'’s order continued that “on the basis
of the Commission’s investigation of the cir-
cumstances surrounding the filing of the appli-
cation of Enterprise Transmission Inc. to as-
certain whether said application was in fact a
filing in good faith, whether said application
may have been filed for the purpose of delay-
ing or hindering the granting of the application
of Niagara-Frontier Amusement Corp., as
|amended, pursuant to the above-mentioned
|agreement, the Commission has been unable to
|conclude at this time that the application of
|Enterprise Transmission Inc. was filed in good
|faith.”

The order indicated further FCC is con-
\cerned *as to whether the circumstances sur-
|rounding the dismissal of the application of
{Enterprise Transmission Inc., directly or in-
idirectly, constituted additional consideration
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for the dismissal of an application not filed in
good faith, and as to whether the granting of
the above-entitled application would not sub-
vert the Commission’s policy and efforts to dis-
courage the filing of so-called “strike” applica-
tions (i.e., one filed by an applicant not having
the bona-fide intention of prosecuting the
application, receiving a grant and constructing
a station to serve the community).”

Samuel B. Darlich, president and one-third
owner of Enterprise, in a statement to BT
Thursday night, affirmed that his group was
seriously interested in building a new tv sta-
tion on ch, 2 and disclaimed the hearing order’s
inference.

He contended Enterprise withdrew in order
to speed an additional tv service to the Buffalo
area. Referring to the Niagara-Frontier appli-
cation, Mr. Darlich described it as *“the better
group, and we wanted to see them get on the
air as soon as possible.”

Reviews Tv Interest

Mr. Darlich informed B®T of his long per-
sonal desire to get into television and pointed
out that two of his department stores have ex-
perienced “good results” from advertising on
WBES-TV, being on the uhf ch. 59 station
ever since its inception in early September.
The stores are Genss Bros., Niagara Falls, and
Twinton Dept. Store in Buffalo suburbs.

Mr. Darlich also pointed out his cousin is
Lee Wagner, founder of TV Guide, the fan
publication now owned by Moe Annenberg.

Charles R. Diebold, president and one-third
owner of WBES-TV, informed B®T the uhf
ch. 59 station has “no present plans to discon-
tinue operation” but stated “no comment’ when
asked if Niagara-Frontier had made an offer of
purchase,

The WBES-TV executive explained he had
not seen the Niagara-Frontier statement in its
amended application and it would have to speak
for itself.

Mr. Diebold affirmed his belief that uhf
can do an effective sales job locally and produce
a good picture, but he indicated concern for
uhf on the national scene. He admitted the
three-months-old WBES-TV is not yet operating
“in the black, but there has been steady im-
provement” which he considered encouraging.

Informed that Be®T had just contacted Mr.
Darlich of Enterprise, Mr. Diebold described
him as a “very substantial and prominent
citizen” and asserted that Mr. Darlich has a
“genuine interest in television.”

The WBES-TV executive said he knew “very
well” all of the principals in all of the ch.
2 applications and described them as reputable
and outstanding citizens. He felt it was un-
fortunate and mistaken that the Commission
should questiom the intent of the Enterprise bid.

WGR and Niagara Falls Gazette Pub. Co.
were the original contestants for ch. 2. They
filed in mid-1952 when FCC resumed applica-
tion processing on July 1 of that year, just after
finalization of the reallocation plan in the Sixth
Report and Order. Victory filed in early June
of this year and Niagara-Frontier filed in July.
Enterprise tendered its bid Nov. 3, according
to FCC records.

Principals in the original applications were
as follows:

WGR Broadcasting Corp. (WGR)—Leo Fitz-
patrick, chairman of the board and 69.98%; I. R.
Lou_nsberri‘. resident and 30%.

Niagara Falls Gazette Pub. Co. (WHLD Niagara
Falls)—President A. C. Deuel, 90.8%; Vice Presi-
dents Earl C. Hull and R. T. Harolci; Secretary-
Treasurer Ray M. Van Wagner, 2.4%.

Victory Television Corp—Six equal owners:
President Arthur Victor Jr., president and 20%
owner Victor & Co., retall furniture department
store; Treasurer George M. Frauenheim, presi-
dent-treasurer of George J, Meyer Malt & Grain
Corp.; Secretary Peter J. Crotﬁy, attorney; J.
Eugene McMahon, attorney: orman Joseph,

owner of transportation firms in Cleveland and
Youngstown and truck-auto interests in Buffalo;
Patrick J. McGrody, president McKinley Liquor
C

0.

Niagara-Frontier Amusement Corp.—President
George F. Goodyear (156%), director Matine Trust
Co. of Western New York;: Vice President Myron
Kirk (16%), vice president—8% owner Kudner
Inc.; easurer Paul A. Schoellkopf Jr. (15%),
director Marine Trust and real estate and invest-
ment broker: Secretary Jacob Frederick Schoell-
kopf IV (15%), investment banker; ex-U. S. Sen.
Herbert R.” O’Conor (D-Md.) (2%), minority
stockholder in WCAO Baltimore.

Enterprise Transmission Ine.—Equal owners:
President Samuet B. Darlich, attorney, real estate
and department stores; Vice President Thomas P.
Cauley, real estate, and Secretary Vincent C.
Bonerb, sugar distributor.

The amended Niagara-Frontier application
set forth the following officers and stockholders
to show the changed corporate structure after
Victory Television principals acquired part in-
terest:

Niagara-Frontier Amusement Corp. (amended)
—George F. Goodyear, president 109; Paul A.
Schoellkopf Jr., treasurer 10%; J. Frederick
Schoellkopf IV, secretary 10%; Anthony A. Bliss,
2.08%; Myron Kirk, vice president 10.66%; Bar-
bara A. Schick, 5.03%; Herbert R. O’Connor, di-
rector 1.33%; Richard Joseph Farricker, 2.66%;
Vincent F. Afello, 2.8%; J. Whitney Petersem,
2.08%; Seymcur H. Knox, director 109,; Arthur
Victor Jr., George M. Frauenheim, Peter J. Crotty,
J. Eugene McMahon, Norman Joseph and Patrick
J. McGroder Jr., all of Victory Television, each

o
Should Gazette exercise its option, the
amended application stated, the WHLD licensee
or its principals would take a 25% interest in
Niagara-Frontier. This would reduce the
proportionate share of the others, since new
stock would be issued.

Niagara-Frontier increases its authorized
capital stock from 5,000 shares at $5 par to
10,000 shares $10 par. Also issued are 5%
unsecured debenture bonds, maturing May 1,
1958, in the amount of $500,000, to be in-
creased to $1 million, according to the amended
application.

Victory Television principals have taken
2,400 shares and $185,000 in debentures. When
Gazette takes up its option, it will have like
amount in stock and debentures. It proposes
to sell WHLD, a Mutual affiliate on 1270 k¢
with 5 kw directional.

Acquires WGR Assets

The Niagara-Frontier purchase of WGR from
Messrs, Fitzpatrick and Lounsberry entails a
gross consideration of $1,450,000, of which
some $435,000 will be recovered in liquid as-
sets.

The sale agreement, also dated early Novem-
ber, called for payment of $55,000 within five
days of the signing; $600,000 cash on the clos-
ing date following FCC approval, and the
balance of $795,000 in five annual installments
of $159,000 bearing 3% interest.

Should Niagara-Frontier fail to carry out its
plan to buy WGR, the present owners of the
station would retain the $55,000 as liquidated
damages and would acquire the right to pur-
chase 25% of the total stock and debentures
then issued by Niagara-Frontier.

Included among the WGR current assets to
be transferred are 2,000 shares of CBS stock,
listed at $81,952.87.

WGR is a basic CBS affiliate, assigned 5 kw
on 550 kc, directional at night.

Niagara-Frontier's amended application set
forth in detail its plans for financing the pro-
posed ch. 2 station. Before purchase of WGR,
it stated, there will be available $96,000 from
sale of stock and $740,000 from debentures.
Should Gazette not take $24,000 in stock and
$185,000 in debentures, these investments will
be taken over by present stockholders.

Two year loan of $200,000 at 4% is available
from Marine Trust, secured by the endorse-
ments of Messrs. Goodyear and Schoellkopfs,
FCC was told.

Estimated construction cost of the ch. 2 sta-
tion was given as $593,882, including cost of
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land already on hand. Of this total, $488,882
represents equipment from RCA, 50% of which
is deferred beyond the first year’s operation.

As a result, the application said, Niagara-
Frontier will have available to it “cash in the
amount of $1,036,000 and deferred purchase
paymenlts of $244,441 to meet the cost of con-
struction and provide working capital.” After
acquisition of WGR, requiring a net cash out-
lay at closing date of $220,212 in view of ac-
quired assets, Niagara-Frontier “will have funds
available to it, cash or deferred credit, in the
amount of $446,347 in excess of the entire cost
of construction of the proposed television sta-
tion and the down payment under the purchase
contract of WGR.”

Regarding prospective purchase of uhf ch.
59 WBES-TV there, the application stated:

In addition to the foregoing, WBES-TV Inc.,
operating station WBES-TV on ch. 59 in Bufialo,
has indicated that it may terminate its operation
and ‘sell its plant, and Niagara-Frontier has
agreed in that eventuality to purchase said plant
from the permittee. If the plant of WBES-TV is
sold to Niagara-Frontier. certain of the physical
assets included in that purchase will be substi-
tuted for certain of the physical assets proposed
in this application.

Such substituted physical assets would consid-
erably advance the date that the applicant herein
could commence operation and would also tend
to provide for a more efficient and economical
plant. It is estimated that the excess costs in-
volved in this substitution over the costs shown
in Section III hereof, will be not more than $75,-
000 and as heretofore indicated, as described on
page 2 of this exhibit, Niagara-Frontier will have
excess funds available amounting to $446,347. The
alternative possibility of the substitution of cer-
tain items of the plant of WBES-TV would of
course be subject fo the filing at a future time
of an appropriate application for modification of
construction permit and approval thereof by the
Commission.

WBES-TV’s studios are located in the pent-
house of Buffalo’s Hotel Lafayette.

Asheville Applications

Skyway Broadcasting Co., successful ap-
plicant for ch. 13 at Asheville, filed its initial
post-thaw bid June 20, 1952, and went into
contest with the subsequent July 1 application
of Community Television Co., headed by Earl
R. Bamford, part owner of WSKY Asheville.
Asheville Citizen-Times Co.’s WWNC filed
March 25 of this year to make it a three-way
fight, but Community withdrew in August.

It was reported that Skyway and Citizen-
Times proposed their merger initially Oct. 6,
the date of the application by William W. Orr.
Mr. Orr has been a public accountant for 17
years, his dismissal agreement with Skyway
stated, 15 of which have been in tax work and
accounting for radio stations.

Mr. Orr told B®T he withdrew his appli-
cation in order to speed a new local tv station
there. “We need vhf in this area,” he said.

Concerning the substantial change in his dis-
missal agreement with Skyway, Mr. Orr said
“I don’t like to force employment on anyone”
and preferred to let Skyway choose voluntarily
who would be its tax consultant.

Mr. Orr acknowledged that he had *“talked
to the FCC investigators” when they were in
Asheville but that their inquiry was “just
routine.”

Mr. Orr said he handles tax and accounting
matters for stations in Asheville, Charlotte,
Durham, Knoxville and Washington.

The initial dismissal agreement between Mr.
Orr and Skyway, dated Monday, was sub-
mitted to FCC Tuesday when Skyway also
tendered its merger proposal with the Ashville
Citizen-Times Co. Mr. Orr and WWNC dis-
missed their applications Tuesday, leaving Sky-
way clear.

The Dec. 7 Orr-Skyway agreement pro-
vided that Skyway would reimburse Mr. Orr
$5,000 for his application expenses and gave
him a six-month option to purchase 200
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shares for $10,000. 1In addition, Skyway
agreed to retain Mr. Orr or his firm for eight
years as tax consultant at $7,500 a vear. This
fee covered services not to exceed 20 hours a
month and were limited to tax return prepara-
tion, according to the papers on file with FCC.

This Dec. 7 pact also set forth that if
Skyway did not receive a grant on or before
Dec. 16, Mr. Orr was at liberty to refile “and
Skyway will take whatever steps are reason-
ably necessary (e.g. amending its application,
dismissing its application without prejudice
etc) in order to insure that Orr’s applica-
tion shall be eligible for filing and to be con-
sidered on a comparative basis with the
application of Skyway.”

This pact was amended on Wednesday, how-
ever, to provide only that Mr. Orr would be
reimbursed $5,000 for application expenses.
The Dec. 9 agreement, between Mr. Orr and
Charles S. Britt, Skyway executive vice presi-
dent, said Mr. Orr *has notified Skyway that
he is no longer desirous of having an option
to acquire stock and no longer willing to
provide his services as tax consultant to Sky-
way as contemplated in the original agree-
ment.”

Consideration set forth in the Dec. 9 pact
was $1.

Skyway’s amended application stated its
authorized stock of 15,000 shares will be
increased to 16,000 shares, with the Ashe-
ville Citizen-Times Co. holding option until
June 30, 1957, for 5,000 shares. Par is $50.
Skyway now has a total of 3,300 shares issued.
These are held chiefly by Chrales M. Britt,
Charles B. Britt and Joe H. Britt.

The merger proposal explained that WWNC
would be retained and WLOS given up.
Asheville Citizen-Times Co. also is reimbursed
$5,558.46 for its application expenses.

In mid-November, the Greenville (S. C.)
News-Piedmont Co. became sole owner of the
Asheville Citizen-Times Co. and WWNC fol-
lowing FCC approval to purchase of the
newspaper-radio properties for a combined
consideration of $2.3 million [BeT, Nov. 16].

The News-Piedmont interests are headed by
former U. S8. Senator Roger C. Peace and
include WEBC Greenville and 37.5% interest
in new vhf ch. 4 WGCT (TV) there, the
grant representing a merger of the WFBC and
WMRC principals,. WMRC has been sold for
$72,500 to WAKE Greenville [BsT, Nov. 16]
and received Commission approval last week
(story page 48).

Mr. Hunt’s grant for uhf ch. 43 at Corpus
Christi resulted from his petition for prompt
action following amendment from uhf ch. 22,
the latter in comparative hearing with Coastal
Bend Television Co. Latter continues in
hearing status on ch. 22.

Details of last week’s new tv authorizations
follow:

Miami, Fla. — Miami-Biscayne Television
Corp. (includes principals in WINZ Hollywood,
Fla.) granted uhf ch. 33; effective radiated
power 182 kw visual and 97.7 kw aural; antenna
height above average terrain 480 ft, Address:
Biscayne Terrace Hotel.

Baltimore, Md.—United Broadcasting Co. of
Eastern Maryland Inc. (WSID) granted uhf
ch. 18; ERP 85.2 kw visual and 42.7 kw aural;
antenna height above average terrain 480 ft.

“Address: 912 N. Charles St.

Corpus Christi, Tex.—H, L. Hunt granted uhf
ch. 43; ERP 37.1 kw visual and 19.1 kw aural;
antenna height above average terrain 460 ft.
Address: 4009 Lawther Dr., Dallas.

Asheville, N. C.—S8kyway Broadcasting Co.
(WLOS) granted vhf ch. 13; ERP 17¢ kw visual
and 85.2 kw aural; antenna height ahove aver-
age terrain 2,850 ft. Option for 309% interest
given WWNC there. Address: % Charles B.
Britt, P. 0. Box 2389, Battery Park Hotel.

TV - NEWSREEL
LEE RUWITCH (r), exec. vice pres.-gen. magr.,
WTVJ (TV) Miami, and Thomas V. Sheehy,
field representative, Lehigh Structural Steel
Co., exhibit drawing of @ new 1,000-ft. an-
tenna tower being constructed by Lehigh for
WTVJ. Completion is due next February.

GATEWAY Chevrolet, Daly City, Calif., is co-
sponsoring Tuesday’s wrestling hour on KPIX
{TV) San Francisco. Completing arrangements
are (seated, [ to r) Carroll Mincher, gen. mgr.,
Gateway, and Gerald Mincher, firm's vice pres.
Looking on are (standing, ! to r) Lou Simon,
KPIX coml. mgr.; Carl Christopher, Christopher

BURGEMEISTER BEER’s 52 weeks on KLAS

(TV) Las Vegas, Nev,, is contracted by Randall

McElhone (seated), gen. mgr., Nevada Beverage

Co., southern Nevada distributor. KLAS per-

sonnel looking on are {I to r) Tam Ivory, gen.

mgr.; Bill Pursel, sls. mgr., and Carl Greene,
acct. exec.

ANNUAL East-West Shrine football game on
DuMont Television Network Jan. 2 is discussed
by (seated, [ to r) Owner Vic Morabito of San
Francisco 49ers, and Bill Coffman, managing
dir. of the benefit, with (standing, | to r) Lance
Lindquist of Ketchum, MacLeod & Grove, Pitts-
burgh, and Tom McMahon, DTN sports dir.




AGENCIES’ 15% CUT
‘OUTMODED’-MOGUL

Agency president tells Phila-
delphia tv group that agency’s
payment should be keyed to
the business it brings in for the
client.

TELEVISION Assn. of Philadelphia members
were told that paying 15% commission for ad-
vertising agencies is an outmoded practice in an
address by Emil Mogul, president of Emil
Mogul Advertising Agency, at their December
meeting at the Poor Richard Club.

“Many agencies and advertisers would like
to upset the 15% commission, but they are
bound by tradition. The rate in the advertising
business is the same today as when the business
started, and yet advertising costs have risen
40%.

“Agencies now perform many types of serv-
ices,” said Mr. Mogul, “and with the extra
work involved with television, such as pur-
chasing time, writing commercials and super-
vision, it is impossible to render quality service
on 15%.

“Agencies should be paid by clients, not
media,” said Mr. Mogul. “Advertising and sell-
ing are Siamese twins, and instead of 15%,
agencies should get a percentage of sales. In
the case where the advertisers do not sell any-
thing, the agencies should be paid a fee for the
job they perform and the amount of work
done, the same as'a lawyer or an accountant.
Mr. Mogul said there can be no uniform per-
centage of sales rate established for every
client. A formula is worked out after the
client is studied, and the percentage is figured
individually,

Mr. Mogul said he has plugged for the per-
centage of sales on his accounts, and in the
cases where he has such an arrangement it has
worked out successfully for both his clients and
himself.

Sealtest Plans on C-C

ADVERTISING, merchandising and promo-
tion plans for 1954 of the Sealtest Division of
National Dairy Products Corp., New York,
will be outlined during a two-hour, closed cir-
cuit television business meeting Jan. 21. It
will be carried to theatres in 16 Sealtest region-
al zone cities. The telecast, presented by The-
atre Network Television and produced by Alex-
ander Leftwich, will originate from New York.

ADVERTISERS & AGENCIES

CONGRATULATIONS go to Harvey S. Fires

b

tone Jr. (2d r), board chairman of Firestone

Tire & Rubber Co., from Brig. Gen. David Sarnoff, board chairman of RCA-NBC, at the

25th anniversary program of Yoice of Firestone, now simulcast by NBC-AM-TV, on Nov.

30. Sharing praise are (I and r} Raymond Firestone and Roger Firestone, both Firestone
vice presidents ond directors.

ROSE BOWL RIGHTS
TO NBC-GILLETTE

EXCLUSIVE NBC radio-tv rights to the an-
nual Rose Bowl football game on New Year’s
Day at Pasadena, Calif,, have been renewed
for three years by the network for an estimated
$1.5 million.

The contract, which gives NBC rights through
the Jan, 1, 1957, game was signed last Tuesday
by Harry Hurry, Pasadena Tournament of
Roses president, and Victor O. Schmidt, Pacific
Coast Conference commissioner,

The signers also approved Gillette Razor Co.
as continuing sponsor for the annual coast-to-
coast radio-tv coverage. Network negotiations
were conducted by Lewis S. Frost, NBC West-
ern Division director of public relations. It
was reported that starting in 1955 the game
possibly will be telecast in color.

‘Amahl’ on 'Hallmark’

NBC-TV will present for the fourth time Gian-
Carlo Menotti’s opera, “Amahl and the Night
Visitor” on the Hallmark Hall of Fame program
Dec. 20 (5-6 p.m., EST). This year’s produc-
tion will be telecast in compatible coler if FCC
has approved the new standards, but in any
event the dress rehearsal will be in color. It
will be presented in regular black-and-white if
FCC color approval has not been given.

ADVERTISERS who sponsor controversial
personalities on radio and tv need not fear
pressure groups will hurt their business.
This is the belief of Miles Ark, president
of Barr Manufacturing Co., Los Angeles
retail clothing firm and sponsor of twice-
weekly Clete Roberts Reports on KLAC-TV
Hollywood.

He said pressure groups who have dis-
agreed with thé commentator are “only a
few people, but they make a lot of noise,”
when they call the clothing company in
an attempt to drive Mr. Roberts off the air,
“They make five calls apiece and the spon-
sor thinks the sky’s falling on him. We can
live with or without them.”

Controversy Doesn’t Necessarily Mean Business Bumps

“Ninety per cent of people resent the
pressure groups and if all sponsors joined
in resisting them, there would be no prob-
lem,” Mr. Ark said, adding many persons
violently in disagreement with Mr. Rob-
erts’ opinions still purchase clothing at
Barr stores. X

The firm has sponsored Mr. Roberts for
more than three years. Mr. Ark believes
much of the company’s success can be at-
tributed to the news commentator’s pro-
gram, Mr. Ark would not go so far as to
say a controversial figure on the air helps
a firm’s business by attracting attention,
but he flatly stated it did not do the Barr
stores any harm.
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WIJR Star Cavalcade
Entertains in New York

A PROGRAM featuring some 75 of its en-
tertainers was presented by WIR Detroit at a
“Goodwill Cavalcade” dinner staged by the sta-
tion for approximately 470 top agency and ad-
vertiser executives at the Waldorf-Astoria
Hotel in New York last Thursday night.

The dinner and show, said to mark the first
time a radio station had moved its talent to
New York for a program of this scope, was
designed as “a relaxing evening of entertain-
ment” to give advertising executives a chance
to “see at first hand the character of WIR pro-
gramming,” according to President John F. Patt,
who introduced the program.

The show highlighted the WIR-CBS Make
Way for Youth chorus under director Déon
Large and the WIR orchestra directed by Max
Lieb, with an introduction by Bud Guest, WIR’s
Sunnyside Reporter, and featured musical num-
bers by Maureen Bailey, Marie Sabbe, Casey
Clark, May Hawks and the Lazy Ranch Boys,
the Jimmy Clark Quartet with Judy Carroll,
Renee McKay, the Spellbinders mixed quintet,
Fred Kendell and Marie Sabbe-Fred Kendall
duets.

Five Renew CBS-TV Shows

RENEWAL by five advertisers of program
sponsorship on CBS-TV was announced last
week. They are:

Aluminum Co. of America, Pittsburgh, through
Fuller & Smith & Ross, Cleveland, for See It
Now (Tues., 10:30-11 p.m., EST), effective Dec. 1;
General Electric 0., Schenectady, through
BBDO, New York, for Fred Waring Show (Sun.,
9-9:30 p.m. EST) effective Dec. 27; Pillsbury
Mills (Ballard Div.), Minneapolis, through Camp-
bell-Mithun, Minneagolis. for Garry Moore Show
(Tues., 1:45.2 pm., EST), effective Dec. 1.

C. H. Masland & Sons, Carlisle, Pa., through
Anderson & Cairns, New York, for Ga: Moore
Show (Mon., 1:30-1:45 p.m., EST), effective Dec.
7, and R. J. Reynolds Tobacco Co., through Wm.
Esty Co., New York, for I've Got a Secret (Wed.,
9:30-10 p.m. EST), starting Jan. 6, and for
]g%gper Fri., 8:30-9 pm., EST), starting Jan. 1,

Texas Co. Takes Cotton Bowl

TEXAS Co.,, New York, will sponsor the
Cotton Bowl football game in Dallas on New
Year’s Day over NBC Radio and NBC-TV,
starting at 1:45 p.m. EST. Kudner is the
agency.
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PM PROMOTES
GREENE AND LATHAM

PROMOTION of Roger Greene from adver-
tising manager to advertising director of Philip
Morris & Co., New York, highlighted a series
of executive personnel changes announced last
week by Harry W. Chesley Jr., vice president
of Philip Morris. Mr. Greene has been with
the company since 1936.

Replacing Mr. Greene as advertising man-
ager is John R. Latham, who has been with
the New York offices of the Curtis Publishing
Co. Mr. Latham has held executive posts with
the American Tobacco Co., American Cigarette

Mr. Latham
and Cigar Co., Young and Rubicam, Roy S.
Durstine and the Office of War Information.

Other promotions announced by Mr. Ches-
ley were those of John R. O'Connor, regional
manager for the Pacific Coast, Alaskan and
Hawaiian districts, who has been appointed to
the newly-created post of assistant to the vice
president in charge of sales, and of Bree John-
son, manager of field sales, who has been
named regional manager for the seven western
states.

Mr. Greene

Best Foods Names D-F-S

BEST FOODS Products, whose advertising
budget runs to $2.5 million a year, last week
appointed Dancer - Fitzgerald - Sample, New
York, as advertising agency for all its products,
effective Feb, 1. Benton & Bowles, New York,
which had serviced the account for the past
14 years, announced it had resigned the account
as of the February 1 effective date.

Best Foods is a heavy spot radio and tele-
vision advertiser. Firm’s products are Nucoa
Margarine, Hellman’s Mayonnaise, Sandwich
Spread, Tartar Sauce, Horse Radish & Mustard,
Mrs. Fannings Bread and Butter Pickles, H-O
Quick Oats, H-O Old Fashioned Oats, H-O En-
riched Cream Farina, and Presto Cake Flour.

Agency Gets “Wow’ Bonus

IT'S NOT NEWS when advertising
agency sends a client a Christmas gift;
it is when a client sends its agency a
Christmas bonus, Last week Emil Mogul
Co., New York, reported it was the happy
recipient of “a great, big, whopping five-
figure check” as a holiday bonus from
one of its clients, Rayco Mfg. Co. (auto
seat covers), Paterson, N. J., in appreci~
ation for its cooperation during the past
year. Mr. Mogul commented briefly:
“Wow!”
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Niagara Mfg. Buys MBS News

NIAGARA Mfg. Co., Adamsville, Pa., will
make its first venture into network radio ad-
vertising with sponsorship of the Tuesday por-
tion of Gabriel Heatter news comemntatry pro-
gram (MBS, Mon.-Fri., 7:30-7:45 p.m. EST),
starting Jan. 5. Apgency: Olian & Bronner,
Chicago.

NEW BUSINESS

Carnation Co., L. A. (Evaporated Milk and
Friskies Dog Food), starts When a Girl Mar-
ries on ABC Radio, Mon.-Fri., 10:45-11 am.
(EST), for 52 weeks from Jan. 4. Agency:
Erwin, Wasey & Co., L. A.

See's Candy Shops Inc.,, L. A., will sponsor
Tournament of Roses Parade on initial line-up
of eight stations of ABC Western Regional Tele-
vision Network, Jan. 1, $-10:30 a.m. (PST).
Agency: Geoffrey Wade Adv., Hollywood.

Whitehall Pharmacal Co., N. Y. (Anacin), to
sponsor 10-minute segment of Your Show of
Shows and All Star Revue, (Sat,, 9-10:30 p.m.)
on alternate weeks effective Dec. 5 for 27
weeks. Agency: John F. Murray Adv.,, N. Y.

Dolcin Corp., N. Y. (pharmaceuticals), starts
Frank Goss News on 23 Columbia Pacific Ra-
dio Network stations, Tues., Thurs., Sat., 5:45-
5:55 p.m. PST, for 52 weeks from Jan. 5.
Agency: Victor Van Der Linde, N. Y,

RENEWALS

Goodyear Tire & Rubber Co. renews Greatest
Story Ever Told on full ABC Radio Network
(Sun., 5:30-6 p.m. EST) for eighth straight year,
effective Jan. 3. Agency: Kudner, N. Y.

Colgate-Palmolive Co. renews Tuesday seg-
ment of Howdy Doody, for 52 weeks effective
Jan. 5, on NBC-TV. Agency: Ted Bates &
Co.

Sunbeam Corp. renews for 18 weeks Ethel &
Albert, effective Jan, 2, on NBC-TV. Agency:
Perrin-Paus Co., Chicago.

Speidel Corp. renews alternate week sponsor-
ship of Name That Tune, (Mon. 8-8:30 p.m.)
for 51 weeks starting Jan. 4, on same network.
Agency: Sullivan, Stauffer, Colwell & Bayles.

Bayuk Cigars renews Saturday Night Fights on
ABC-TV (Sat., 9-9:45 p.m. EST) for 52 weeks,
effective Jan. 23. Agency: Ellington & Co.,
N. Y.

AGENCY APPOINTMENTS

Frank Brewing Co., Louisville, appoints Mc-
Cann-Erickson Inc. to handle its advertising.
Account will be serviced out of agency’s Louis-
ville and Chicago offices and radio may be
used.

Swift & Co., Chicago (Jewel shortening), ap-
points Gardner Adv. Co., St. Louis, to handle
advertising for that product. Company also
names Russell T. Gray, Chicago, to handle ad-
vertising for industrial products.

Peter Paul Inc. names Dancer-Fitzgerald-
Sample, N. Y., to handle advertising for Mounds
and Almond Joy candy bars, effective Jan. 1.

Sunlite Bread appoints BBDO, S. F. Radio
and tv will be used. Don Tibbetts is account
executive, with Burt Vaughan as group super-
visor.

PROGRAM SERVICES ——

ASCAP-Industry Debate
Fruitless but Friendly

OFFERS and counter-offers were made and re-
jected at last Monday’s get-together of negoti-
ating committees from the tv networks and
ASCAP, attempting to work out terms for a
renewal of the blanket tv licerises which expire
the end of this month.

Although a mutually satisfactory formula
proved still elusive, it was reported that the
meeting was held in a friendly atmosphere and
that each side displayed a real desire to find
a workable solution.

Committees are expected to meet again soon,
although no definite date had been set.

The All-Industry Local Tv Music License
Committee’s negotiating subcommittee is sched-
uled to meet with ASCAP representatives today
{Monday) to continue explorations for a license
formula for tv stations [BeT, Dec. 7, Nov. 30}
Motion of the All-Industry Committee to have
the Federal Court in New York set interim
fees, pending the issuance and acceptance of
station licenses, is almost certain to be heard
this week after several previous postponements,
it was said.

SOA Suit Plans Argued

QUESTION of whether plaintiffs or defendants
should have first go at pre-trial examination of
the other side was argued in U. S. District Court
in New York last Tuesday by counsel for the
opposing groups in Songwriters of America’s
$150 million damage suit against BMI and the
broadcasting industry [BeT, Dec. 7, Nov. 16}
Judge John Clancy, who heard the arguments,
was expected to hand down a ruling in the
near future. Godfrey Goldmark of the law
firm of Rosenman, Goldmark, Colin & Kaye
represented all the defendants in the arguments,
while John Schulman of Hays, St. John, Abram-
son & Schulman appeared in behalf of SOA.

Ty Package Firm Formed

NEW COMPANY specializing in production
of local and national tv package shows and tv
film editing has been formed by Arthur Rosen-
bloom and Ruth Cade. The firm is called Mavro
Television Co. with offices at 520 Fifth Ave.,
telephone Oxford 7-0239.

TRYING out the coinbox on o tv set os
International Telemeter Corp. opened its
pay-as-you-see television service at Palm
Springs, Colif. [B®T, Dec. 7], are Don Hart-
mon (), in charge of production at Para-
mount Pictures, ITC parent, and Norman
Chondler, publisher of the Los Angeles
Times and owner of KTTV (TV) Hollywood.
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STANTON HEADS NBC FILM DIVISION;
SISSON AND HALLORAN ALSO RAISED

Changes last week are aftermath to the elevation of Robert W. Sar-
noff to executive vice president of NBC.

CARL M. STANTON, director of the NBC
Film Division, last week was put in charge
of the division and Edgar G. (Ted) Sisson was
named associate director, as a followup to
the elevation of Robert W. Sarnoff, former
vice president in charge of the film organization,
to executive vice president of NBC [BeT, Dec.
7, also see story page 76].

Mr. Stanton will report directly to Mr.
Sarnoff, while Mr. Sisson, formerly in charge
of radio and television programs and program-
ming for N. W. Ayer & Son, will report to

Mr. Stanton and as-
sist in administering
the division's over-all
policy and its various
departments, includ-
ing sales, advertising
and promotion, film
and kinescope serv-
ices, and production,
John E. Halloran,
of NBC radio’s ad-
vertising and pro-
motion department,
. Mmeanwhile was
named assistant
manager of adver-
tising and promotion for the film division where
he will aid Jay M. Smilin, manager of that
department.

Mr. Stanton, with NBC since 1949, became
director of the Film Division when it was
established as one of NBC's three major oper-
ating divisions last March. He joined NBC
as director of the television talent and new
programs department, became director of tv
commercial program planning in 1951, and was
appointed national program manager for tv
network programs in 1952.

He previously had served with the old Lord
& Thomas Agency in various capacities in

Z-M Productions Sues CBS,
Others for $1.2 Million

A SUIT listing 12 causes of action and asking
$1,200,000 damages, was filed last Tuesday in
Los Angeles Superior Court against CBS, Philip
Morris & Co., Rovan Productions, and Jack
Harvy and Lee Carson, writers on CBS Radio’s
My Little Margie by Z-M Productions, motion
picture production firm headed by Al Zimbalist
and Jack Rabin.

The plaintiffs, whose new feature film, “Cat
Women of the Moon,” is yet to be theatrically
released, charge a mid-Octcber broadcast of
My Little Margie used the story content of their
film as basis for a comedy situation in which
a group of people see a film titled “Cat Women
From Outer Space.” The complaint further
alleges Lee Carson visited the set while the
film was in production.

Filed through attorney Edward Mosk and Irwin
Goston, the suit lists as causes of action: (1) ap-
propriation of property; (2) radio program *dis-
gara ed, ridiculed, parodied, mim{’cked and li-

eled” the film; (3) unfair competition; (4)
breach of implied contract: (5) Mr. Carson, spe-
cifically by access to the film's script “entered
into a Aduciary relauonshtig with the plaintiffs,
violating it by writing e radio script; (6)
glagiarism: (7) misrepresentation in that the ra-

io program material purported to be original;
(8) infringement of copyright; (9) unauthorized
use of (plaintiff's) story idea; (10} defendants’
use of radic has caused plaintiffs to com
with themselves by means of a different medium
of communication in regard te sale of their own
product; (1) unjust enrichment; (12) violation
of the entertsinment field’s custom of payment
for use of a story idea and fictional characters,
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Mr. Stanton

Hollywood, Denver, and New York, starting
in 1934, and when the agency became Foote,
Cone & Belding he was named account execu-
tive on the American Tobacco Co. account.
He later was radio director for Blackett, Sample
& Hummert and radio-tv director of its suc-
cessor agency, Dancer-Fitzgerald-Sample.

Mr. Sisson had been with the Ayer agency
since 1949, Before that he was with Pedlar &
Ryan as vice president in charge of radio and
television for nine years. He also served as
head of the radio department of Lord & Thomas
in 1936-38, and was with NBC in radio pro-
motion in 1933-36.

Mr. Halloran was a continuity writer for
WLW Cincinnati before moving to NBC, and
previcusly was with the sales promotion de-
partment of Union Central Life Insurance Co.
and with a Cincinnati advertising agency.

Screen Gems Forms Own Unit

ESTABLISHMENT of an animation unit within
the television commercial production depart-
ment of Screen Gems, New York, tv subsidiary
of Columbia Pictures, was announced last week
by Ralph Cohn, vice president and general
manager.

Mr. Cohn added that in view of this new
development, Screen Gems is not renewing
its contract with United Productions of Amer-
ica, which has been producing animated com-
mercials for Screen Gems clients for several
years [BeT, Dec, 7].

ZIV Tv Programs Inc. sales executive ). E.

Showerman (c) welcomes new salesmen

Harry Wheeler (1), whose territory will be

Boston, Connecticut and Rhode Island, and

Robert White, who is assigned to the St.
Louis area.

Ziv Reports Major Renewals

ZIV TELEVISION Programs’® Favorite Story
enters its second year of production, with six
major sponsors having renewed the show in 59
markets, M. J. Rifkin, vice president in charge
of sales, announced last week. The program
currently is sold in 116 markets.

Mr. Rifkin said the renewals have come from
Schaefer, Genesee, Drewerys’, Blatz, Gunther,
and Olympia brewing companies. He added
that in some cases the advertisers renewed six
months ahead of their first year, equivalent to
an 18-month contract.

CROSBY SAYS COLOR

Healey of Bing Crosby Enter-
prises sees no problem in
handling color on the firm's
magnetic tape recorder {VTR).

COLOR poses no problem for the Bing Crosby
magnetic tape recorder, but there is no im-
mediacy since color tv to any degree is still
a couple of years or more away.

This was the opinion of Frank C. Healey,
executive director of the electronics division of
Bing Crosby Enterprises, upon his return to
Hollywood last week after viewing the Prince-
ton, N. J., RCA demonstration of recording
tv programs on magnetic tape.

“When the television and motion picture in-
dustries are ready for it, we’ll be one to two
years ahead of their needs,” he said. “We are
far enough advanced in our experiments in
both black-and-white and color to say that not
only will we provide television on tape, but
we'll have color television on tape.

“Color presents no problem compared to
black-and-white. Once a laboratory has a good
black-and-white picture, color is easy.”

Refusing to reveal what the technical im-
provements consist of and stressing that future
showings to the press are scheduled “when
our ‘third generation’ electronics are in opera-
tion—this is a matter of weeks,” he repeated
his statement of several months ago that the
Crosby VIR (Video Tape Recorder) method
of magnetic tape recording of color tv “will be
ready as soon as manufacturers can provide
equipment to tv stations and receivers to the
general public.”

Describing the RCA demonstration as “very

EASY FOR ITS VTR

excellent, but different from our system,” he
asserted “we already know that we needn’t
apologize for either the efficiency or fidelity of
our VTR color pictures.” He implied engineers
of the electronics division of the Crosby or-
ganization have practically solved the problem
of reducing the excessive amount of tape cur-
rently necessary.

He felt, however, when color tv programs
can be produced at a cost comparable to black-
and-white tape recording, “there is no question
but what color will assume its rightful leader-
ship in the television as well as motion picture
studios.”

Mr, Healey declared that “tape recording in
color will cost little more than any live tv on
tape,” and added, “Video tape recording prom-
ises to be about two-thirds less costly than any
other process now used with film or kinescope.”

The distortions that existed during the early
black-and-white demcnstrations of the Crosby
VTR have been eliminated technically. The
reproduced picture now is clear and sharp, he
said.

The Crosby tape operates on 100-inches a
second while the RCA system of color at 360-
inches per second, Mr. Haley pointed out.
Both use a half-inch wide tape. As in the RCA
development, pictures under the VTR process
can be instantly viewed. The tape under both
systems can be “wiped off”” and re-used many
times.

“Tape speed is most important,” he said,
peointing cut that under the Crosby VIR a

half-hour tv show uses 30,000-feet of tape while
RCA uses 96,000
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LANDAU, ROSS PARTNERSHIP BUYS PSI-TV

Purchase of tv film distributor
outfit is part of program to
form a larger company early
next year for saturation cover-
age of PSI-TV and Ely Landau
‘Productions.

PURCHASE of PSI-TV, distributors of tv film
products, by a partnership of Ely Landauy,
president of Ely Landau Productions, and
Martin Ross, formerly president of Film High-
lights Inc. and Emperor Films Inc., was an-
nounced last week.

Under the transaction, Messrs. Landau and
Ross, under the name of PSI-TV, with Mr,
Landau as president and Mr. Ross as secretary,
obtain distribution rights to four 26-episode
series of half-hour programs, consisting of
China Smith, Schlitz Playhouse of Stars, Orient
Express, and International Playhouse, 68 fea-
ture films, and the American Sports library."

Though no purchase price was revealed, it
was believed the sum involved was about $600,-
000. The negotiations were completed by

Mr. Landau

Messrs. Ross and Landau, and Bernard Prockter
and Leonard Lowenthan, acting for the sellers.
It was reported that the Safeway Co., New
York, an investment group in the film field,
made financing available for the transaction.
The purchase of PSI-TV is believed to be
part of a program by Messrs. Ross and Landau
to form a larger distribution company early
next year for saturation coverage of PSI-TV
products and Ely Landau Productions. The

Release of Film Series
Costing $1.85 Milliom

A SERIES of 52 half-hour television dramas,
which cost a total of $1,850,000 to produce,
will be released by Television Programs of
America, starting on Jan. 1, Michael M. Siller-
man, vice president and general manager, an-
nounced last week.

Under the title of Your Star Showcase, the
series will include 45 plays selected by TPA
as the best produced for tv and seven new
ones which the company will produce in Holly-
wood under the supervision of Edward Small.
Edward Arnold has been signed by TPA to
serve as host in the series.

Mr. Sillerman noted that the entire series will
be first run in more than 150 tv markets, and
a large portion will be first run in the remain-
ing markets. It will be sold on a syndicated
basis, he said, and will be supported by an
extensive merchandising and exploitation cam-
paign.

The series will include such personalities as
Broderick Crawford, Marilyn Maxwell, Alan
Young, Diana Lynn, Laraine Day, Jack Carson,
Celeste Holm and Dennis Morgan.

BROADCASTING ® TBLECASTING

latter firm currently produces four 15-minute
tv film series, including The Passerby, Bill
Corum series, Eva Gabor series and Man's
Heritage, featuring Raymond Massey.

Mr. Landau told BeT that he also expects
to effect an affiliation with a major production
company to insure “a continuity in the flow of
products.” He expressed the opinion that the
“most significant stumbling-block in the tv film
distribution field is the lack of a continuous
flow of tv film products.”

In his new affiliation, Mr. Landau will con-
centrate on procuring new tv film properties
and on financing them. Prior to establishing
Ely Landau Productions one and one-half years
ago, he served for several years as radio-tv
director of Emil Mogul Co., advertising agency,

Mr. Ross has been active in the non-theatrical
film distribution field for the past 18 years. He
will retain his association with Film Highlights
and Emperor Films.

INS Reports Ty Sales

INS TELEVISION DEPT. announced last
week latest sales in its Daily Film Service have
been to WFBC-TV Greenville, S. C., and Tele-
vision Caribe, Havana; Weekly News Review
to KFEQ-TV St. Joseph, Mo., and KTVA (TV)
Anchorage, Alaska; and This Week in Sports
to KOMO-TV Seattle, WVET-TV Rochester
and Television Caribe.

FILM SALES

Pure Qil Co., Chicago, buys Badge 714, NBC
syndicated film series, in 30 tv markets and
Racket Squad, ABC syndication series, in 10
markets, each for 52 weeks. Agency: Leo
Burnett Co., Chicago. Brillo Mfg. Co., Brook-
lyn, N. Y., buys Racket Squad, on WBKB
(TV) Chicago for 52 weeks starting Dec. 7.
Agency: J. Walter Thompson Co., N. Y.

Guild Films Co. announced it had decided to
make Joe Palooka Story tv film series available
for syndication, rather than on network basis.
Spokesman said that half-hour series of 26 epi-
sodes—12 which have been completed—have
been sold to: KLAC-TV Los Angeles, KBTV
(TV) Denver, KBID-TV Fresno, KHOL-TV
Kearney, Neb,, KWFT-TV Wichita Falls and
WSIL-TV Harrisonburg, Il

Decision to make the series available for
syndication was reached at a national sales
meeting held in New York Dec. 4-5. Reub Kauf-
man, Guild president, told company sales rep-
resentatives that the firm will concentrate on
producing its own programs and marketing them
to “insure quality and prompt delivery.”~

PRODUCTION

Charles Michelson Inc. will distribute series of
five minute tv Capsule Mysteries, starring Glenn
Langan, starting Jan., 1954.

Screen Gems Inc., Hollywood, is completing
shooting on “Good of His Soul” for NBC-TV
Ford Theatre, whose cast is headed by
Thomas Mitchell, John Beal and Tommy Ret-
tig. James Neilson is director for producer
Fred Briskin, Screen Gems’ production execu-
tive.

FACTS & FIGURES —

Radio-Tv News Aid
In N. Y. ‘Adequate’

Four out of five persons con-
tacted in survey by Alan C.
Russell Marketing Research
were satisfied with news
coverage and service by the
media in newspaper strike-
bound New York. But two-
thirds of these persons qualify
their answers.

RADIO and television gave “adequate news
coverage and service” during the New York
newspaper strike that ended Tuesday in the
view of four out of five persons contacted Dec,
8 in a survey by Alan C. Russell Marketing
Research (also see story, Page 71).

At the same time nearly two-thirds of these
persons qualified their answers by indicating
they had not received “all they wanted and
perhaps expected,” according to Alan C. Russell,
president of the firm.

The survey showed specifically that 78%* of
radio listeners and 80%* of television viewers
believed the media “in the main did an adequate.
job.” The sample was split 45% men and 55%
women, inquiring into usual newspaper prefer-
ences, reading habits during the strike, major
sources of news, and opinions or attitudes to-
ward radio and tv as sources of news. “The
results are not held to be a perfect cross-section
sample of the city, nor to be representative of
the entire population but should throw some
light on the public attitude,” it was stated.

Going into sources of news during the strike,
the survey showed 84% used radio, 66% tv,
32% newspapers and 7% magazines, with 7%
mentioning such miscellaneous. ' sources as
movies.

Degree of Radic Adequacy

Inquiring into adequacy of radio as a news
source, the 78% deeming it adequate were
classed as follows: Completely adequate 2§%,
adequate in most respects 17% and fairly ade-
quate 35%. Major qualifications included
“lack of completeness both as to body copy and
coverage; lack of features, comics and columns;
and certain persons even mentioned that they
missed the ads (local).”

Television was classed adequate as a news
source as follows: Completely adequate 29%,
adequate in most respects 25%, and fairly
adequate 28%. Qualifications were about the
same as those for radio. Radio stations were
classed by the survey as to the best job of pro-
viding news as follows: WNEW 17%, WCBS
14%, WQXR 10%, WOR 9%, WABC and
WNBC 7% each, and WNYC 4%. As to tv
coverage, CBS and NBC led with 35% and
32%, respectively, WABD (TV) and WPIX
(TV) each 6%, WOR-TV 4%, WABC-TV 3%
and WATV (TV) 1%.

*Editor’s Note: Breakdown of these percentages,
in succeeding paragraphs, add up to totals slight-

ly in excess of these figures because of rounding
of fractional numbers.

More Listen to Radio’s
Multi-Weekly Programs

LEADING multi-weekly daytime and evening
radio shows are getting larger audiences now
than last year, A. C. Nielsen Co. has reported.
At the beginning of the 1953 fall season (Oct.
5-11), Arthur Godfrey’s daytime program was
in 3,088,000 homes; a year ago, when Godfrey
was tied with Our Gal! Sunday, they reached
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2,894,000 homes. This fall's evening leader in
the multi-weekly class, One Man's Family,
heard in 2,596,000 homes, compared to the
2,456,000 listening to Lowell Thomas in 1952,

Nor is all listening in non-tv homes, Nielsen
data show. Analysis of audience reached by a
National Radio Index subscriber the first half
of 1952 compared to the like period of 1953
reveals in 1952 this program’s average audience
was made up of 77% radio-only homes, 23%
tv homes, whereas in 1953 the division was
69% radio-only and 31% homes with tv. This
means, according to Nielsen, that the adver-
tiser “was now reaching 651,000 tv homes
with a radio show,” a sizable number of fami-
lies presumably “lost” to radio.

Benny Tops Nielsen;
‘Amos ‘n’ Andy’ Second

NATIONAL Nielsen rating of radio shows
for the week of Nov. 1-7 was topped by the
Jack Benny Show, closely followed by Amos
'n’ Andy. The NNR:

Rank Program
EVENING, OMNCE-A-WEEK

Homes Reached
(000)

Average for all Programs) (2,104)
1 ock Benny Show (CBS) 4,789
2 Ames ‘n’ Andy (CBS) 4,520
3 Lux Radio Theater (CBS) 3,939
4 Bing Crosby Show (CBS) 3,804
5 Dragnet {NBC) 3,536
& Our Miss Brooks (CBS) 3,401
7 Great Gilderslesve (NBC) 3,401
8 People Are Funny (CBS) 3,257
9 My Little Margis (CBS) 3,267
0 Mr. and Mrs. North (CBS) 3,267
v

EVENING, MULTI-WEEKLY
(Average for all Programs) (15253)

1 One Man’s Fomily (NBC) 506
2 News of the Warld (NBC) 2,104
3 Lowell Thomas (CBS) 1,790
WEEKDAY

1 Arthur Godfroy [Pillsbury) (T & TH) {(CBS) 2,441
2 Arthur Godfrey (Nabisco) (CBS) 2,596
3 Romance of Helen Trent (CBS) 551
4 Arthur Godfrey (Liggett & Myers) (CBS) 2,506
5 Wendy Warren and the News (CBS) 2,462
é Arthur Godfrey (Frigidaire) (CBS) 2,47
7 Arthur Godfrey (Pillsbury) (M & W )NC8S) 2417
8 Arthur Godfrey (Lever) [CBS) 2,417
9 Our Gal, Sunday (CBS) 327
10 Arthur Godfrey (Toni) (CBS) 2,327

DAY, SUNDAY
(Average for aoll Programs) (714)

1 N, Y. Philharmonic Sym, hony (CBS) 1,522
2 Greatest Story Ever Tolrf 1,164
3 Hour of Decision (ABC) 1,112
DAY, SATURDAY
(Average for all Programs) (1,387)
1 Stars Over Hollgwood (CBS) 2,462
2 Fun for Al 2,417
3 Theater clf Todny (CBS) 2,283

Copyright 1952 by A, C. Nielsen Co.

Foreign-Language Survey

SURVEY of radio stations engaged in foreign-
language broadcasting is being undertaken by
the Common Council for American Unity to
bring its listings of such stations up to date.
The Council suggests that any stations in the
foreign-language field, which may not have
access to its mew questionnaire, make contact
with Roger O, Hirson, editorial assistant for
the Council, 20 West 40th St.,, New York 18.
'The Council, which is a non-profit organiza-
tion, has for many years maintained a com-
lprehensive listing of foreign-language broad-
Icasts and stations presenting them.

Cathode Tube Sales Up

ISALES of cathode ray tubes by manufacturers
increased from 875,712 to 948,593 units from
September to October. according to Radio-
Electronics-Tv Mfrs. Assn. The 10-month total
increased from 4,954,031 in 1952 to 8,501,455
this year. Sales of receiving type tubes for the
”10-month period increased from 287,569,947
n 1952 to 382,080,558 in 1953, according to
TMA.

Page 38 ® December 14, 1953

TRADE ASSNS.

SWEENEY TO BE BAB EXECUTIVE V.P.;
‘HARDESTY QUITS LOCAL PROMOTION JOB

Appointment of Kevin Sweeney to the interim directorship points up

speculation he may be the one to succeed resigning President Bill

! Ryan.
|  eastern sales manager.

| KEVIN B. SWEENEY, BAB vice president,
last week was named executive vice president
in charge of operations [CLosep Crcurt, Dec.
71, effective the first of the year.

In a separate move John F. Hardesty, BAB
director of local promotion, said that he is
resigning as of Dec. 31 to take an executive
sales post with a leading broadcasting company.
He joins Westinghouse Radio Stations Inc., on
Jan. 4 as eastern sales manager, reporting to
Eldon Campbell, general sales manager.

BAB Board Chairman Charles C. Caley,
WMBD Peoria, asserting that President William
B. Ryan had asked to be relieved of his duties
ahead of the Feb. 1 effective date of his resigna-
tion [BeT, Nov. 23}, announced Mr. Sweeney’s
new appointment while the search for a new
president continued.

Robert D. Swezey, WDSU New Orleans,
chairman of the committee to nominate a suc-
cessor to Mr. Ryan as permanent president,
said his group “is exploring every possibility
thoroughly and will proceed slowly in recom-
mending a successor for Mr. Ryan. We will

resume our deliberations.”
Though it was thus indicated that the field
of potential presidents is still wide open, the

Mr. Hardesty

appointment of Mr. Sweeney as executive vice
president in the interim period lent additional
fuel to speculation, already current, that he may

Mr. Sweeney

be chosen to succeed Mr. Ryan. He had indi-
cated previously that he would leave the bureau
90 days after a new president is named.

The announcements by Messrs. Caley and
I Swezey came Tuesday after the first meeting

of the presidential nominating committee.

Mr. Caley said Mr. Ryan, who originaliy
asked to be relieved of his duties as of Feb. 1,
had now requested that he be relieved earlier
“so that the new BAB management will be able
to expedite plans for the forthcoming fiscal
year.” Unofficially it was learned that Mr.
Ryan’s resignation will be effective Jan. 1.

Mr. Ryan’s presidential contract, under
which his salary for this year was said to be
$50,000, originally was to run to Feb. 1, 1955.
BAB’s fiscal year extends from April 1 to April
1. It was understood that Mr. Ryan would be
paid in full for the period of his contract.

The nominating committee is composed of
Mr. Swezey as chairman and Joseph E. Bau-
dino, Westinghouse Radio Stations; William
H. Fineshriber Jr., NBC; Adrian Murphy, CBS
Radio, and Allen M. Woodall, WDAK Colum-
bus, Ga. All committeemen were on hand
| for Tuesday’s meeting.
| Mr. Ryan has not announced future plans.

meet again -early in -Januwary ‘in -New- York to -

John Hardesty will leave Dec. 31 to join Westinghouse as

Mr. Hardesty, resigning as local promotion
director, has been with BAB for more than
two- years, during which time he has traveled
more than 200,000 miles, participating in broad-
caster and retailer clinics in nearly every state.

He is a native of Washington, D. C., and
joined BAB in November 195! after serving
as NARTB director of station relations. He
entered radio in 1939 with WTOP (then WISV)
Washington, and, after wartime naval service,
was account executive and then director of sales
promotion and publicity for WOL Washington
from 1946 to 1948, when he moved to WOIC
(TV) Washington, now WTOP-TV, as director
of special events and public relations. He moved
to NARTB in July 1950.

During World War II Mr. Hardesty served
20 months in naval intelligence on assignment
to the office of censorship and 18 months with
a task force in the European theatre.

March of Dimes Unit
Adds Radio-Tv People

ADDITION of 21 persons to the radio, tele-
vision and motion picture department of the
National Foundation for Infantile Paralysis
was announced last week by Howard J. Lon-
don, director of the department, for the 1954
March of Dimes national campaign.

New personnel, adding 18 to the staff in the
New York headquarters, two in Hollywood and
one in Chicago, will be assigned to the depart-
ment's regular staff supervised by Mr. London.
The regular staff consists of Charles C. Bennett,
script editor; Joe L. Cramer, motion picture
supervisor, a director at Republic Pictures be-
fore joining the department two years ago; and
Bd Franck, radio and television supervisor,
with Young & Rubicam before moving to the
Foundation a year ago.

Also Named

Assigned to New York are Frank Young,
former director of the NBC Press Department,
to handle publicity; Frederick A. Carr, free-
lance television director, to assist in tv produc-
tion;” Pennell C. Kirkbride, documentary film
writer, to write motion picture scripts; and a
group of contact workers including Keith P.
Brown, television producer; Jesse Butcher, ra-
dio and tv producer; Corrine Schwab, a fashion
coordinator, and Saunder J. Thomas, formerly
a radio and television network producer.

Reporting to Mr. Bennett in New York will
be writers, Hu Flory, copywriter, formerly with
Brooks, Smith, French & Dorrance; Michigan
Kroll, freelance; Gene Juhne, radio-tv writer,
formerly with J, Walter Thompson; Georgia
Lee Laytin, who wrote Break the Bank pro-
grams; Marshall Nead, freelance magazine and
radio writer; Hyde Partnow, formerly copy di-
rector, radio and television department, Televi-
sion Advertising Assoc. and Shirley Tucker,
who was advertising manager of De Pinna.

In Hollywood, John Swallow, former West
Coast program manager for NBC, will super-
vise national radio and tv production, and Jan
Lait, national radio-tv publicity on the West
Coast.

National radio and television activities in
Chicago will be supervised by Jack Fisher of
M. M. Fisher Assoc. in that city.
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Politz Radio Study
Lauded by Fellows

THE POLITZ study on radio’s importance in
television areas (see feature article page 97) is
the most significant effort yet made to isolate
“the multiple attention factor” in aural broad-
casting for the benefit of advertisers, NARTB
President Harold E. Fellows said Friday in
an address to the Detroit Adcraft Club.

“We have been saying, too, that radio is
close to the people in the sense that it has
become an essential part of American living,”
Mr. Fellows continued, “It is essential in the
sense that most people would feel they could no
more get along without radio than they could
get along without refrigerators and motor cars
.and other modern conveniences which have
taken on the character of necessities.”

The outstanding finding of the report “is the
demonstrable fact that radio and the American
people remain inseparable companions,” he
said, citing study results showing radio audi-
ences are constantly shifting throughout the
day as well as accumulating.

He pointed out two major considerations
against which the report’s findings should be
measured: (1) it is a study of individual people,
not of homes, with emphasis on the motives
and attitudes of individuals; (2) the study sought
to describe radio, not to compare it with other
media.

FCC Form Requirements Less,
Md.-D. C. Broadcasters Told

COLLECTION of less essential information
from broadcasters has been reduced, with FCC
forms cut from 18 forms, 379 pages to eight
forms, 52 pages, David E. Cohn, assistant to
the director of the Budget Bureau, told the
Maryland-D. C. Radio & Television Broad-
casters Assn. at a meeting held Friday in
Washington, D, C.

Recalling that the broadcasting industry
grew largely because of the availability of
economic information in the “lush days,” Mr.
Cohn said the government is now in an eco-
nomic program “where no dollars are too few
to save.” These savings, he added, must be in
fringe expenditures.

New Fee Charges

Interest is high in the new FCC fees to be
charged under a Budget Bureau circular carry-
ing out an Executive Order, he said [BeT, Nov.
16). The fees will reach the rule-making stage
around the first of the year, he predicted, and
be ready for publication around Feb. 1. FCC
has been in consultation with the bureau on
the fees to be charged, according to Mr. Cohn.

Temple W. Seay, of the Washington Jaw
firm of Dow, Lohnes & Albertson, reviewed
effect of the Internal Revenue Bureau order
covering excess profits taxes on radio-tv opera-
tions [BeT, Dec. 7).

Charles J. Truitt, WBOC Salisbury, Md,,
association president, opened the sessions Fri-
day morning. Richard P. Doherty, NARTB
labor vice president, reviewed developments
in the labor field and discussed management
problems relating to personnel functions.
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Holiday Is Family Day

CHRISTMAS and New Year’s Day,
when many newspapers do not publish,
are good days for department stores to
use complete saturation schedules on
radio, according to the latest issue of
Department Store Radio Studies, which
advises station salesmen:

“You should point cut that these two
days are heavy family listening days,
with the whole family at home . . .
That Saturdays following . are family
shopping days, when the whole family
can shop together . . . That many Christ-
mas presents will be in cash and that
they can get a crack at this cash by
advertising when the cash is still
around.”

Radio’s ability to act fast is also
something that can be sold to stores,
DSRS points out. It cites a case of a
recent price cut on a major line of tv
sets. All retailers were notified at the
same time. Most prepared newspaper
ads for the following day. One store
called a radio station, bought 20 spots for
immediate broadcast (at a cost of $100)
and sold more than $3,000 worth of sets
before the end of the day.

Country Music Disc M.C's
Band Into Association

FORMATION of The Country Music Disc
Jockey Assn. has been announced by Nelson
King, WCKY Cincinnati, who was elected pres-
ident at the organizational meeting last month
in Nashville.

Idea of such an association was sparked at
that time when dise jockeys from all over the
country were in Nashville during the 28th an-
niversary celebration of WSM’s Grand Old
Opry [BeT, Nov, 23].

Mr. King emphasized that the more than
hundred disc jockeys who registered for
CMDIJA at the initial meeting decided that the
organization’s purpose would be to further pub-
lic acceptance of country music by betterment
of country music disc jockey programs. Ex-
change of program ideas and assistance to rec-
ord firms in disc jockey dealings will be two
means of attaining this objective, Mr. King
said, while pointing out that CMDJA will not
seek to promote any particular disc jockey, rec-
ord, song or publishing house.

In addition to Mr. King, others elected were:

Earl Davis, WFHG Bristol, Va., vice president;
Tommy Sutton, WING Dayton, Ohio, secretary,
and Da] Stallard, KCMO Kansas City, treasurer,

Board of directors: Cracker Jim Brooker,
WMIE Miami; Eddie Hill, WSM Nashville; Casey
Strong. KOSY Texarkana, Ark.; Tom Jackson,
WKAR Mobile, Ala.; Hardrock Gunier, WIJLD
Birmingham; John Banks, KRDU Dinuba, Calif.;
Lute Willlamson, WREB Holyoke, Mass.,, an
Smokey Smith, KRNT Des Moines. Mr. Brooker
was named board chairman.

* * *
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Cincinnati, president; Ear! {Grandpappy) Davis, WFHG Bristol, Ya., vitce president; Tommy

Sutton, WING Dayton, Ohio, secretary, and Dal Stallard, KCMO Kansos City, treasurer.

CMDJA was formed during the National Disc Jockey Festival at Nashville, held in ¢con-

junction with the 28th anniversary celebration of WSM's Grand Ole Opry. The Nashville
station plans to make the festival an annual event.

Component Conference Set

FIFTH annual government-industry conference
to speed improvement in quality of electronic
components will be held next May 4-6 in
Washington, D. C., according to Radio-Elec-
tronics-Tv Mfrs. Assn. RETMA sponsors the
conference in cooperation with American In-
stitute of Engineers, Institute of Radio Engi-
neers and West Coast Electronics Mfrs. Assn.
The Dept. of Defense and National Bureau of
Standards will participate.

M. Barry Carlton of the Dept. of Defense
and A. W. Rogers of the Signal Corps, will
direct the programs. Mr. Rogers is introducing
a new concept into the electronic symposium
field by emphasizing quality and reliability of
components in electronic systems as distin-
guished from the former emphasis placed on
individual components.

Meyer Heads Maine Group

HAROLD H. MEYER, WPOR Portland, Me.,
president and general manager, has been elect-
ed president of the Maine Radio & Tv Broad-
casters Assn., succeeding Carleton Brown,
owner-manager of WTVL Waterville, Me.
Other officers are Harold Glidden, WAGM
Presque Isle, vice president, and Francis H.
Farnham Jr., WGAN Portland, secretary-
treasurer, -

Daytimers Form in Ark.

TWELVE daytime only stations in Arkansas
have organized the Arkansas Daytime Broad-
casters Assn. Officers are: Ted Woods, KOSE
Osceola, president; Adrean White, KPOC Poca-
hontas, vice president; Bill Begley, KVMA
Magnolia, secretary-treasurer.
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THE BIG TEN, a giant in collegiate athletic
circles, last Thursday came to grips with foot-
ball tv problems and flexed its muscles for
a mighty effort to break—or at least relax—
NCAA’s two-year stranglehold on national
television policy governing the gridiron sport
[Crosep Cmcurt, Dec. 7].

Athletic directors of the Western Conference
voted unanimously in favor of the Big Ten tv
committee’s recommendations for regional con-
trol of football telecasts. The proposals late
Thursday were virtually assured of being ac-
cepted en toto by faculty representatives of
the conference who were yet to meet with the
directors.

Action Came at Meeting

A news conference was scheduled for Friday
[See AT DEADLINE] at which time further de-
tails were to be made available. The tv action
came during a four-day meeting of directors at
Chicago’s La Salle Hotel, ending Saturday.

The recommendations represent the unified
tand of the Big Ten and will be submitted on
ts behalf at NCAA’s annual convention in

incinnati next month. As for 1954, the West-
rn Conference will attempt to seek regional
control over football videocasts—despite, or
perhaps as part of, any NCAA action taken.
It offered such a resolution at NCAA’s 1953
convention in Washington, D. C.

The Big Ten is counting on public sentiment,
hreat of anti-trust action and other factors
o cause the NCAA to reverse or ease its policy
pf restricting collegiate football tv fare and
limiting regional telecasts without express per-
mission. But it realizes the task will not be
sasy—at least for 1954.

Details of the Western Conference tv com-
ittee’s outline for regional controls were not
nnounced, but it was known that the Big Ten

thinking along lines of (1) more tv revenue

its own universities by permitting advertisers

purchase rights for sectional games and (2)
wer costs to these advertisers.

In addition to the Western Conference, many

aller football leagues and NCAA members

TRADE ASSNS.

BIG TEN MAKES ITS MOVE IN BID
TO ALTER NCAA FOOTBALL TV POLICY

Western Conference athletic directors stand solidly behind plan
for regional control of football telecasts. it's virtually certain their
recommendations will go before NCAA’s January meet. .
are opposed to NCAA’s controlled tv plan

NARTB’s Day in Court

NARTB will present the industry’s view-
point on the college football television
schedule, limited in most cases to one
game per Saturday, at the National Col-
legiate Athletic Assn. conference of
coaches and athletic directors to be held
Jan. 5 at the Netherlands Plaza Hotel,
Cincinnati.

The plan to invite NARTB spokesmen
was suggested by Dick Larkins, athletic
director of Ohio State U. At NARTB
it was stated the association understands
it will appear 3-5 p. m. to state its case.
Harold E. Fellows, NARTB president,
will present a 20-minute summary of the
industry viewpoint. The meeting will then
turn into a panel session. Answering
questions will be George J. Higgins,
KMBC Kansas City, chairman of the
NARTB Sports Committee; Robert K.
Richards, NARTB administrative vice
president, and Thad H. Brown, vice
president and counsel.
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[BeT, Nov. 30, 23].

But the Big Ten is not tipping its hand in
public on its course of action at the NCAA
convention.

Bill Reed, publicity director and assistant
athletic commissioner of the Big Ten, told
BT merely that his conference seeks a policy
which would be more “in the public interest”
and reflect interest in sectional games.

Before the Big Ten took that action, Ted
Payseur, member of the Western Conference
television committee and athletics director at
Northwestern U., had stated:

“It may be that national control of college
football television will not terminate at the
coming NCAA convention. . . , The present
NCAA policy of control has not been satis-
factory. I believe that many of the large
universities—which provide . the games tele-
vised—prefer regicnal control.”

Athletic directors of the Western Conference
reportedly discussed public criticism over lack
of national interest in certain televised games
on the 1953 NCAA tv schedule, acknowledging
that sectional interest was something else again.
NBC-TV’s so-called “Panorama” offerings Oct.
24 and Nov. 7 were branded'as a failure.

It also was pointed out that Purdue was the
only Big Ten team which did not appear on the
1953 NCAA schedule. Each of five universities
——Northwestern, Wisconsin, Illinois, Indiana
and Iowa—received about $25,000 from the
“Panorama” coverage, it was revealed. Addi-
tionally, participants in single games drew an
estimated $110,000.

The fact was brought out that NCAA paid
participating universities about 21 cents on the
dollar after costs of a survey of television on
football and administration were deducted.

Athletic directors were apprised that the 1953
séason opened with about 87 stations participat-

DuMont Cites Attendance

DUMONT Television Network last week
followed up an earlier report on the
effects of television on attendance at
professional football games [BeT, Nov.
23] by circulating latest National Foot-
ball League data pointing out that jn the
first 60 contests of the regular pro foot-
ball schedule this fall, attendance was up
172,000 over that for the same number
of games last year. Officials reported
that the all-time league record was set
in 1952 with 2,149,632 but predicted this
figure would be surpassed this year. Fifty
games of the regular league schedule are
being carried over DuMont this season
and distributed on more than 10C tv
stations. s

ing in the NCAA-NBC-TV—General Motors
program, compared to 67 originally signed for
the 1952 NCAA schedule.

In addition toc Mr. Payseur, members of the
Western Conference television committee are
Dick Larkins, QOhio State; Fritz Crisler, Michi-
gan; Doug Mills and Charles Flynn, Illinois,
and Kenneth (Tug) Wilson, conference com-
missioner. Mr. Crisler also represents the fourth
district on NCAA’'s tv committee.

Pacific Coast Schools
Win Latitude in Grid Tv

THE NINE Pacific Coast Conference member
schools were given- permission Wednesday at
the PCC's annual meeting in San Francisco to
offer any games to television within rules of
the National Collegiate Athletic Assn. This
power is in addition to the NCAA-sanctioned
“game of the week.”

Previously, Conference approval had been
required before West Coast schools could apply
to NCAA for right to telecast home games.
NCAA will adopt its rules at the spring meet-
ing. The Sportsvision Inc. yearly contract to
film PCC sports events for tv release has been
renewed.

L
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MEMBERS of Radio-Television-Advertising Executives Club of New England gather around

FCC Comr. John C. Doerfer (seated, 3d from 1), guest speaker at the group’s meeting last

month [BeT, Nov. 23].

L to r, seated, Harvey J. Struthers, WEE! Boston; C. Herbert

Masse, WBZ-TY Boston, RTAEC president; Comr. Doerfer; Paul Provandie, Hoag & Pro-

vandie Adv., RTAEC first vice president; Paul Mills, WBZ; W, C. Swartley, WBZ-TV;

standing, Roy V. Whisnand, WCOP Boston; Arthur Haley, WORL Boston; George Berkins,

WHDH Boston; Lambert Beeuwkes, WVDA Boston; Benjamin Bartzoff, WVYOM Brookline,

RTAEC second vice president; George Steffy, WNAC-AM-TV Boston; George Kaplan,
WMEX Boston.
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RUMBLINGS HEARD IN MANY QUARTERS
ON BASEBALL BROADCAST LIMITATIONS

Sen. Johnson and other minor league executives drive for limits

on radio-tv broadcasts of baseball games,

Major league moguls

meeting in New York appear not so eager. Meanwhile, the Senator
meets with Justice Dept. in Washington.

THERE seemed to be a lot going on last week
about baseball coverage rights but the broad-
caster would have found it difficult to put his
finger on who was throwing the next pitch and
from where.

Any “next” move could be coming from
Sen. Edwin C. Johnson (D-Colo.) who once
again has been thrust in the limelight in the
minor leagues’ effort to limit radio and tv rights.
Or, action could be jelling at the Justice Dept.
or conceivably among the club owners them-
selves. .

In sequence these were the developments in
three different cities last week:

® ATLANTA: The minor leagués went along
with Sen. Johnson who is president of the West-
ern League, a minor circuit, by adopting a reso-
lution asking for a ban of major league baseball
radio-tv commercial broadcasts in minor league
cities while a local club is at home or away
[BeT, Dec. 71.

® WASHINGTON: Sen. Johnson met with
Assistant Attorney General Stanley N. Barnes
and other Justice Dept. officials of the anti-
trust division, presumably on the limiting of
major league game broadcasts. The Senator
and Justice officials kept mum about the con-
ference.

e NEW YORK: Major league owners in
their. meetings failed to take up the Johnson-
minor leagues resolution. The resolution was
tossed to a committee for study.

Consensus of those close to the situation was
that the baseball picture is being studied now
in relation to the court decision on pro foot-
ball broadcasts [B®T, Nov. 16).

Grim’s Decision

That decision, issned by Judge Allan K,
Grim of U. S. District Court at Philadelphia,
held a home team playing away from home
may not forbid telecasts of other league games
into its territory—whether or not its own game
is being brought to the home area; ruled illegal
Article X’s (of National Football League rules)
provisions on radio noting that broadcasts of a
football game may be brought into an area
whether or not the home team is playing there
and ruled illegal certain authority given the
Commissioner of NFL to pass on the sale of
television or radio rights.

Earlier, the U. S. Supreme Court had ruled
organized baseball a sport and therefore not
liable to prosecution under the anti-trust laws.

Sen. Johnson, chairman of the minors’ ra-
dio-tv committee, unveiled his plan to the At-
lanta meeting of minor league executives., The
proposal would restore restrictions on radio-tv
removed in 1951 at the suggestion of the Dept.
of Justice,

His suggestions rekindled provisions of his
bill (S 1396), as amended, which failed passage
in the Senate last year. It would allow broad-
casts at any time without consent if on a sus-
taining basis and would not place restrictions
on any broadcasts by the majors by stations in
major league cities. But, like the Atlanta plan,
the bill would in effect permit baseball to re-
store restrictions (rule [1d]) now in abeyance.

Afier the Justice Dept. meeting last Tuesday,
Sen. Johnson, questioned by Be®T, said that
nothing of importance was discussed. He added

BROADCASTING @ TELECASTING

RTES Party Prizes

A NEW CAR, a black fox stole and three
tv sets-ure among the top prizes to be
awarded at the annual Christmas party
of Radio & Television Executives So-
ciety, to be held Wednesday noon at
New York's Hotel Roosevelt, Proceeds
of the event will be turned over to the
RTES welfare fund. Top entertainment
is promised at the luncheon by Nat
Abramson, head of the WOR New York
Artists Bureau, who is program chairman
of the event.

4

MAL HANSEN (1), WOW Omoha, past pres-
ident of the National Assn. of Television &
Radio Farm Directors, passes the gavel to
Jack Jackson, KCMO Kansas City, newly-
elected president of the association at

that there was “very little news value” attached
to the conference.

Sen. Johnson at the close of the last Con-
gressional session had indicated he would
either submit a new bill dealing with baseball
broadcasts or revise his pending legislation
when Congress convenes in 1954. But that was
before the courts announced their decisions in
the football case and on the sports nature of
baseball.

During the discussions of baseball broadcasts,
it has been pointed up that the pension fund in
baseball is based mainly on radio-tv income.

The question of who “owns” the income from
the sale of World Series radio and television
rights—whether the money belongs to the
major league baseball players or to the club
owners—highlighted much of last week’s joint
meeting of American and National league
owners in New York.

There was unofficial speculation that the tv
rights, which now amount to $1 million a year
under a contract (with NBC-TV and Gillette)
which expires after the 1956 series, might there-
after be worth as much as $3 million a year.

Furn-1 Radio Round-Table

ROUND-TABLE discussion on “Farm Radio
Policies and Techniques in the U. 8.” was held
in New York last Thursday for 20 visiting
foreign radio farm directors as part of a pro-
gram arranged by the U. S. Dept. of Agricul-
ture, land grant colleges and the National Assn.
of Farm Radio directors.

Phil Alampi, farm news reporter of WABC
New York, served as chairman of the meeting,
and spoke on the work of the RFD in both
radio and television. Other speakers were Ed
Slusarczyk, WIBX Utica, N. Y.; Bill Givens,
KYW Philadelphia; and Frank Atwood, WTIC
Hartford, Conn.

Multiplexing Discussion Set

POTENTIAL applications and techniques of
fm broadcast multiplexing will be discussed at
the Dec. 17 meeting of the Washington Section
of the Institute of Radio Engineers in the Na-
tional Academy of Sciences by William S. Hal-
stead, president, Multiplex Development Corp.,
and Murray G. Crosby, president, Crosby Labs.
Inc. Both companies recently completed a
series of multiplex tests for the U, S. Navy
on WTOP-FM Washington [BeT, Cct. 19].

ing banquet progrom of the 1953
NATRFD in Chicago [B®T, Dec. 7).

NARTB ORDERS TV
CODE MONITORING

Staff monitors and ‘self-
examination’ by stations and
networks to be used to inves-
tigate findings of ‘“too much
commercialism.’

POLICING of telecasts to detect program
and advertising abuses of NARTRB's television
code was ordered Thursday by the Television
Code Review Board after a special two-day
Washington meeting, called to study findings
of a trial-run monitoring effort.

The check on network and local tv pro-
grams and commercials will take two forms—
special observations by staff monitors and
“self-examination” by stations and networks.

Code board action was based, according to
Chairman John E. Fetzer, WKZO-TV Kala-
mazoo, Mich., on monitoring findings that

. “there is too much commercialism.”

While the code group’s action was described
in guarded terms, Mr. Fetzer made this nega-
tive but pointed observation on the danger
of violating code provisions; “Insensitivity on
the part of broadcasters to the charges of pub-
lic reaction obviously will not contribute to
the industry’s welfare and progress.”

As to the “too much commercialism” find-
ing, Mr. Fetzer said these abuses covered ad-
vertising messages that “in too many instances
are exceeding the [code’s] maximum lengths.”

Showing increasing awareness of the dan-
gers involved in any widespread failure to fol-
low the code, the board discussed but did not
make public its views on penalties for violators.
As far as can be learned no station has lost
its right to subscribe to the code and display
the code’s seal nor has any such recommenda-
tion been made to the top NARTB Television
Board which has final enforcement powers.

The code board’s test-run monitoring activity
has been conducted by Edward H. Bronson,
NARTB director of television code affairs, and
staff personnel. It has not been “conclusive on
a nationwide basis,” according to Mr. Fetzer.

Discussing Mr. Bronson’s report to the code
group, Mr. Fetzer said:

“We find that the majority of the sub-
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scribers to the code are abiding by the stand-
ards which they have adopted. This is par-
ticularly true in the area of general program-
ming. There is every evidence that a sincere
effort is being made to program the medium
in conformance with the 'gemeral provisions
governing good taste prescribed in the code.
Our survey was restricted to code subscribers,
who have indicated that they will make a spe-
cial effort to contro! their operations accord-
ing to tenets to which they themselves have
voluntarily subscribed.

“The main task we face as television broad-
casters at the network and local level is to
clean up bad commercials and restore length
of copy to the sensible limits contained in the
code. Anything that will eficourage such
activity will hasten the maturing progress
through which television, a new industry, is
going.”

Mr. Fetzer said the board will take four
steps:

1—Send management of =zll stations and
networks thus far monitored a full report on
findings.

2—Broaden the monitoring operation to
| other areas on a nationwide basis.

3—Give all code subscribers “monitoring
logs” of the type used by the staff monitors,
recommending they monitor themselves.

The monitoring logs contain blanks for
station, program, on the air time, six blanks
for elapsed time of commercials in a program,
‘three blanks for the time backdrop advertis-
ling is in view of audience, descriptive matter
on visual advertising and time it is in view
of audience, and product. mentions other than
in straight commercial, with description and
number. 0

The code board approved a number of
changes in code provisions covering office ten-
ure and other routine matters. Thus far only
one change has been made in the code itself—
a minor change affecting treatment of animals.

Proposed code changes must go to the full
'Television Board, which meets in January.

Code board members attending last week’s
|meeting, besides Chairman Fetzer, were Vice
|Chairman J. Leonard Reinsch, WSB.TV At-
lanta; Mrs. A, Scott Bullitt, KING-TV Seattle;
‘Walter J. Damm, WTMI-TV Milwaukee; E.
K. Jett, WMAR-TV Baltimore.

Idaho Broadcasters Elect
‘Hurt; Attendance High

DWARD P. HURT, general manager of
XD Nampa, was elected president of Idaho
Broadcasters Assn. at a meeting held Monday
in Twin Falls. Attendance set an alltime high
of 84 despite icy highways, well ahead of the
two previous meetings since the association
was organized.

A shadow was cast over the meeting when
word was received that Lee W, Jacobs, KBKR
Baker, Ore., NARTB small-stations board
member, had died from injuries received in an
auto accident while en route to the IBA meeting
(see story page 70).

Other officers elected were Donald A.
Thomas, KRLC Lewisten, vice president, and
Florence M. Gardner, KTFI Twin Falls, re-
elected secretary-treasurer. Directors elected
were Norman E. Bauer, KSPT Sandpoint; Clair

. Hull, KCID Caldwell; Frank C. Mclntyre,

LIX Twin Falls; Merriil L. Skinner, KRXK

exburg. Henry H. Fletcher, KSEI Pocatello,
retiring president, continues as a director.
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WILLIAM J. BEATON (seated, ¢}, general manoger, KWKW Pasadena, and new president
of the California State Radio & Television Broadcasters Assn., is flanked by newly named

Yice Presiderits Richord T. S

al ger KPRO Riverside, and George

Mm, g

Greaves, general manager, KNBC San Francisco.

Standing dre (1 to r) CSRTBA directors

Arthur Westlund, KRE Berkeley; Les Hacker, KYEC-AM-TVY San Luis Obispo, and Charles
B. Grant, KDON Sonta Cruz.

NBC GROUP BRIEFS RTES ON COLOR TV

Workshop session is told some-
thing of how color costs will
be determined, coming color-
casts, color experiments with
products and lighting and
films, by NBC group headed
by Barry Wood.

COLOR television is a “challenge and an
achievement at the same time, and who could
ask for anything more,” Barry Wood, NBC
executive producer and color coordinator, said
Thursday evening at a workshop session of
Radio & Television Executives Society, held
in an ABC studio in New York.

Mr. Wood and associates at NBC—Dick Day
and Norman Grant, color consultants; Dick
Ward, director; Rod Davis, technical super-
visor; Stan Parlan, color film consultant—de-
scribed problems arising from adding color to
video pictures and their progress in solving
them to about 100 RTES members and guests.

During the first introductory year after FCC
approval of the RCA system of compatible
color tv, NBC plans to colorcast every tv
network program to find proper color treat-
ment for each show, Mr. Wood said, with NBC
itself paying all costs above normal telecasting
expenses. During that year NBC expects to
learn about color techniques, he said, and
will pass along findings to advertisers and their
agencies.

No one can say today what color will cost,
Mr. Wood stated. He said cost charts are
being kept on all color productions. After six
months or so and certainly by the end of the
year, NBC will know how much color will
add to tv production costs, he said.

Following this fall’s experimental colorcasts
of “Carmen,” Show of Shows, Comedy Hour
and other programs, NBC is planning to tele-
cast “Amahl and the Night Visitors” in color
at Christmastime and to cover the New Year's
Day Tournament of Roses parade in color as
well, both contingent on special permission from

.

the FCC, Mr. Wood reported.

Working with agencies, NBC already has
experimented with colorcasts of more than
100 products—"“foods, fabrics, soups, sedans”
—Mr. Wood said. NBC technicians are work-
ing with ink, fabric, package and makeup com-
panies to develop formulas for obtaining the
proper pictures through the camera.

Asked about the possibility of an advertiser
using color commercials on a black-and-white
program to save color production costs for the
whole show, Mr. Wood said that this would
be a top policy decision.

Lighting is responsible for about 60% of
all color effects, according to the NBC experts,
who said three to four times as much light is
used for color as for black-and-white.

In films, the electronic reproducers can de-
liver the full color range of the film, Mr. Par-
lan stated, but if the original film is lacking in
lighting, contrast or color harmony, the tele-
casting process will not improve it as its job
is to reproduce accurately the original image.
He said chief requirement of a good color
film are: Flat lighting, plenty of closeups and
few sustained long shots, complementary colors,
and positive separation between foregrounds
and backgrounds.

54 Tv Outlets Back Move
To Organize Program Heads

MOVE to form a National Assn. of Television
Program Managers has drawn support from 54
tv stations in 29 states, according to Vic Camp-
bell, program manager of WBAL-TV Baltimore
and program director for the Hearst Corp.'s
radio-tv division.

An organizational structure will be set up,
he said, after results are available from a survey
of interested stations. Mr. Campbeil, author
of the idea, said the association would provide
the springboard for national strengthening of
tv programming, benefitting stations, the in-
dustry as a whole in public affairs and educa-
tional and entertainment programming.
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more people than attended all

the Army-Navy games in history

Picture the millions who’ve crowded to see Army vs. Navy
since 1890, and you’ll have a partial idea of WPTZ’s everyday ¥

television coverage!

Peak-powered at 100,000 watts, WPTZ now gives full coverage
of 6,390,000 people in an area of over 15,000 square miles.

In fact, WPTZ delivers a stronger, clearer signal to more people

i , over a wider area than any other television station in Pennsylvania!

WESTINGHOUSE RADIO STATIONS Inc
WBLZ-WBIA-KYW . -KDKA - WOWO -KEX-WBL-TV-WPTL

National Representatives: Free and Peters, except for TV;
for WBZ-TV and WPTZ, NBC Spot Sales

Philadelphia’s
w P T z First TV Station
CHANNEL |

B
£
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MEDIA MERGER BEARS ON TV CASE—FCC

Commission rules printing-bus-
iness agreement between two
newspapers is relevant to
Shreveport vhf ch. 3 case in
action upon KTBS petition for
subpoena to require Times-
owned KWKH to produce mer-
ger poct.

MERGER agreement between two local daily
newspapers for publication of both by a single
firm is relevant to mass media considerations
in a comparative television case, FCC has
ruled in the Shreveport, La., vhf ch, 3 hearing.
Contest involves KTBS and Timgs—owned
KWKH there,

According to the text of a Dec. 4 ruling
issued last week, FCC reversed a hearing exam-
iner’s decision and approved KTBS’ request for
a subpoena to require KWKH to produce a
“merger” agreement between the Shreveport
Times and Journal. KTBS contended the testi-
mony of William H. Bronson, KWKH presi-
dent, was insufficient respecting the agreement
and asked that the pact itself be submitted.

KTBS contended the agreement is relevant,
FCC said, “because the two publishing com-
panies publish the only major newspapers in
Shreveport and because Times Pub. Co. Ltd.
will be business agent for both newspapers
and control [KWKH] as well. Facts are de-
sired as to the effect of the merger upon com-
petition and upon the public and advertisers
and the possible consequent increase in the
degree of control over media exercised by
Times.”

Cites 'Picayune’ Case

The examiner had refused to issue a sub-
poena for the agreement, citing the Supreme
Court's ruling in the New Orleans Times-Pica-
yune case that joint publication did not violate
the antitrust laws. FCC’s reversal decision,
however, said Shreveport is a different city and
the facts could not be assumed to be the same.

“In any event,” FCC said, “the law is clear
that the Commission is not barred in its licens-
ing procedures from considering the guestion
of the effects of control of mass communication
media merely because the activities relevant
[to this control have not been or could not be
|adjudged in violation of the antitrust laws. . . .
It is equally well settled by Commission deci-
fsions too numerous to mention that control
|of the media of mass communication is a ma-
fterial factor of comparison between competing

applicants for broadcast radio and television
facilities.”

FCC refused KTBS’ request that the studio
proposal by KWKH be put in issue because the
parties stipulated at the start of the heating not
to do so. The Commission noted it initially
had found the studio proposals of both to be
satisfactory.

In two other television cases, FCC approved
petitions for enlargement of the issues to deter-
mine whether the funds available to the appli-
cants “will give reasonable assurance that the
proposals set forth in the application will be
effectuated.” The Commission approved this
request by Superior Television Inc. in the vhf
ch. 10 case at Corpus Christi, Tex., which also
includes KEYS and KSIX there, and the peti-
tion of Sangamon Valley Television Corp. in
the vhf ch. 2 case at Springfield, Ill., which also
involves Capitol City Television Co. and
WMAY-TV Inc.

Petitions Denied

FCC turned down a petition by Woodward
Broadcasting Co. for review of an examiner’s
decision refusing amendment of its application
in the Detroit uhf ch. 50 hearing with Booth’s
WILB there. The Commission also denied
petitions by Brush-Moore Newspapers Inc. for
review and reversal of certain examinér’s rul-
ings in the uhf ch. 29 case at Canton, Ohio, also
involving Tri-Cities Telecasting Inc. and
WCMW Canton.

In the vhf ch. 8 case at Des Moines, FCC
denied a petition by Cowles’ KRNT to enlarge
the issues concerning availability of funds to
competitor KSO. FCC was satisfied the funds
are available to KSO despite the death of former
sole owner Kingsley Murphy in March 1953.

WTRI (TV) Move Contested

WROW-TV Albany, N. Y., has objected
to the application of WTRI (TV) Schenectady,
N. Y., to move its main studio location to
Menands, N. Y.

WROW-TV, uhf ch. 41 permittee, protested
that if uhf ch. 35 WTRI were permitted to
locate its main studio in Menands, adjacent to
Albany, it would in effect become an Albany
station. WROW-TV contends that this added
competition in the Albany market “may well
impair its ability to survive” and that “the pub-
lic interest in the area will suffer.”

FCC Staff Puts Finishing

FCC’s staff worked last week at polishing
up its final report and order on compatible
color tv standards, but was unable to meet
with the Commission due to the latter's
heavy schedule of other work.

Paper work is virtually concluded on a
final draft of the 20-odd page report, which
will also contain two appendices that to-
gether run half again as many pages, it is
understood.

When submitted again to the FCC at the
next session on color (possibly this week),
the report and order will be in final form
and, it is believed, will be ready for adop-

Touches to Color Order

tion. The order will become effective 30
days after publication in the Federal Register.

Among the subjects in which particular
care is being taken in the final version of
the report, it is understood, are cost and
complexity of station and receiving appa-
ratus, suspectibility to co-channel and adja-
cent-channel interference, quality of color
fidelity and picture resolution, and the com-
patibility and “reverse” compatibility fea-
tures of the NTSC system. Also taken
cognizance of, according to best informa-
tion, are some patent guestions which, it is
understood, were not considered too serious.
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Examiner Proposes

Ch. 8 Grant to WISH

INITIAL decision proposing to grant vhf ch. 8
in Indianapolis to WISH there was issued last
week by FCC Hearing Examiner Annie Neal
Huntting.

The proposal came after competing applicant
Crosley Broadcasting Corp. (WLW, WLWT
[TV] Cincinnati; WLWC [TV] Columbus;
WLWD [TV] Dayton, and WLWA [TV] At-
lanta) dropped out of the contest, leaving WISH
unopposed. Crosley then immediately filed a
new bid specifying ch, 13 instead.

The three competitors for vhf ch. 13 at
Indianapolis, WIRE, WIBC and Mid-West
Television Corp., have protested the Crosley
channel change, asking FCC to disqualify th
new bid for ch. 13 [BeT, Dec. 7]. a

The joint petition by WIRE and WIBC
contended Crosley’s ch. 8 dismissal petition
did not disclose its intention to file for ch. 13
and “such failure to disclose . . . rendered the
reason given by it as misleading.”

They argued further, “Considering the pe-
riod of time during which Crosley’s applica-
tion for ch. 8 was pending and the fact that
the ch. 13 application, also long pending, are
expected to be designated for hearing shortly,
it appears inconceivable to [WIRE and WIBC]
that the motions Commissioner would have
granted the dismissal without prejudice had
he known all the reasons upon which the
Crosley request was based.”

A motion to strike the petitions for review
was filed by Crosley with the FCC late last
week on the ground “the petitioners are not
parties in interest” to the ch. 8 proceeding.

In it Crosley argued that the sole and ex-
clusive purpose of its petition for dismissal
without prejudice of its ch. 8 bid was “to avoid
the prohibition against the filing of another
application,” and that “full and adequate
bases for the granting of this petition were sef
forth in complete candor.” Principals in WISH:

President C. Bruce McConnell (54.98%), Vice
President Robert B. McConnell (0.09%)?;’Second
Vice President Stokes Gresham Jr. (0.45%),
Treasurer Frank E. McKinney (14.53%), Secre-
tary Earl J. Schmidt (14.01%), Frank M. McHale
{9.45%), John R. Atkinscen (0.01%) and Owen
Bush (2%).

FCC Allocates Three
New Vhf Channels

THREE additional vhf channels have been
allocated by FCC following conclusion of rule-
making proceedings. In final rulings, effective
30 days after publication in the Federal
Register, the Commission added ch. 7 minus
to Carthage, N. Y., ch. 13 minus to Bemidji,
Minn. and ch. 12 to Ironwood, Mich.

At the same time, FCC amended the offset
requirement of ch. 7 at Calais, Me., to minus,
substituted ch, 11 for ch. 13 minus at Fargo,
N. D. and substituted uhf ch. 33 minus for ch.
12 minus at Iron River, Minn. Ch. 11 at Inter-
national Falls, Minn., was changed to plus.

WWNY-TV Watertown, N, Y., uhf ch. 48
permittee had announced in September that it
had ceased construction pending disposition of
the proposed allocation of vhf ch. 7 to nearby
Carthage [B®T, Sept. 28]. John B. Johnson,
president of the Brockway Co., ch. 48 grantee,
said an application for the new ch. 7 facility
at Carthage would be filed soon.

In another action, FCC announced proposed
rule-making to add a second tv chanmel for
Zanesville, Ohio, by allocating uhf ch. 18 minus
to that city. The bid is supported by the petition
of WHIZ-TV, uhf ch. 50 permittee there.
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TEMPLE U. STUDY WOULD AFFECT FCC

The study resurrects the first
Hoover Commission proposal
that the chairmen of agencies
like the FCC have all admin-
istrative responsibility invested
in their offices. :

NEW procedures in independent government
agencies, including the FCC, are recommended
in a two-volume Temple U. Survey of Federal
Reorganization submitted to President Eisen-
hower Thursday. The report would cut fed-
eral agencies from 70 to 30 or less but this
would not affect the FCC’s place in the govern-
ment setup.

Dr. Robert L. Johnson, Temple president
and former chairman of the Citizens Com-
mittee for the Hoover Report, made the pres-
entation with Martin Merson, Temple adminis-
trative vice president and assistant director of
the survey. Dr. Johnson was head of the
International Information Administration be-
fore it was recognized last summer as the U. 8.
Information Agency.

Importance of some agencies to the national
structure was pointed up in the report. Citing
FCC's color television rulings, the report said,
“No one can review even superficially the
work of the independent agencies without rec-
oguizing the awesome effects upon our economy
which their decisions may have.”

In the recommendations covering independ-
ent agencies such as the FCC, the report sug-
gested all administrative responsibility should
be placed in the chairman, with the agency
having an executive director responsible to the
agency through the chairman. “The plural
executive is at best inefficient and unworkable
as to detailed maiters,” it was stated, “Further-
more, demands upon agency members for ad-
ministrative supervision should be kept to a
minimum through an executive director” (see
box this page).

Administrative Procedure Office

An office of administrative procedure would
be created under terms of the Temple report,
having “powers and duties roughly similar to
those of the administrative officer of the United
States Courts.” This office would handle supply
problems, provide centralized personnel and
management services, and furnish budget and
accounting services, It also would examine
procedures, collect information and possibly
handle administration of Section II of the Ad-
ministrative Procedures Act.

Number of members of independent agencies
should be reduced where possible and a panel
system created so a decision can be considered
by three members named by the chairman, it
was recommended.

The Temple group recommended executive
and quasi-legislative functions of agencies
should be carefully studied. They should be
made more flexible as to policy “and susceptible
of uniformity to accord with changing circum-
lstances-andﬁthe objectives. of the executive and
legislative branches of the government through
grant of power to the President and his Cabinet
|to amend and supplement agency executive and
iquasi-legislative powers by written published
idirectives becoming effective only after reason-
able notice and opportunity by a constitutional
majority of Congress to veto,” it was stated.

Contradictory directions and policies now
jnherent in the federal structure would be
avoided, it was suggested. The alternative of
transfer of executive and quasi-legislative pow-
ers to the executive branch would be avoided,
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it was added, a step that would depreciate the
value of agencies.

An agency board of review should be created,
the report continues, to which decisions on
other than viclations of rules and orders would
be appealable on their merits “as an alterna-
tive to, and with waiver of, such rights of
appeal to the courts on questions of law as
are now permitted.”

The most practicable way of providing for
the prosecution and judicial determination of
violations of orders and regulations should be
studied, according to the report.

High Court Case
To Involve Tv Verdict

MAJOR case involving censorship of motion
picture films—in which television is sure to be-
come involved—is scheduled for argument be-
fore the Supreme Court the week of Jan. 4.

The cases are those of Superior Films Inc. v.
the Film Censorship Division of the Ohio De-
partment of Education (No. 217) and Com-
mercial Pictures Corp. v. Regents of the Uni-
versity of the State of New York (No. 274).
Films involved are “M,” an American version
of a pre-World War II German feature, and
“La Ronde,” a French import.

“M,” the story of a psychopathic child mur-
derer, was banned in 1952 by Ohio censors as
“harmful.” “La Ronde,” a study in illicit
amours, was banned in 1951 as “immoral” by
New York censors.

Both appeals are substantially similar. They
attack the requirement that pictures be reviewed
before release as violating the 1st and 14th
Amendments to the Constitution, and the
phrases “harmful” and “immoral” as vague and
indefinite.

Both are on appeal from lower court deci-
sions upholding the right of state censorship
boards to ban motion picture films deemed unfit
for public showing.

‘Discrimination’ Pointed Cut

Although briefs are not due until a short
time before argument, both firms have already
pointed to what they term the “discrimination”
in the light of a 1949 Circuit Court decision
in Philadelphia holding that motion picture
films shown on television may not be censored
by state boards. This was Allen B. DuMont
Labs. Inc, v. Carroll. The appeals court held
that since television was ‘‘protected” by the
Communications Act governing interstate com-
merce, it could not be touched by state motion
picture boards of review [BeT, Oct. 31, 1949].

In its brief asking for review, Superior Films
referred to this decision and said: “Censorship
applied to only one of the media or vehicles
of expression or communication while not to
others such as radic, television, or televising

- of “motion “pictures, - and ' -newspapers, purports

to set up a classification without any reasonable
basis of different characteristics. Such an arbi-
trary and capricious differentiation, as a matter
of will not of reason, is invalid as a denial of
equal protection of the law.”

Also relied on in both cases is the famous
1952 Supreme Court decision in Burstyn v.
Regents of the University of the State of New
York, where the court held that the banning of
“The Miracle” on the ground that it was “sacri-
legious” was illegal since the term was vague
and indefinite.

Old Idea, New Name

PROPOSALS for placing additional
powers within the office of the FCC
Chairman are not new (see adjacent
Temple U. study story). The first
Hoover Commission recommendation on
the subject was placed before Congress
via the White House. That proposal, in
1950, was rejected by the Senate [B®T,
May 22, 1950]. A second attempt met
similar defeat in the 82d Congress when
a Senate committee turned down the plan
in view of the previous Congress’ action.
The recommendations would have given
the Chairman authority on executive and
administrative functions, transferring it
from the full Commission. The latter
plan would have allowed the Chairman
jurisdiction on the appointment and as-
signment of personnel in the immediate
offices of the Commissioners [B®T,
March 26, 1951]. It is known that the
Second Hoover Commission, appointed
by President Eisenhower, has not yet
considered FCC in its current research
and investigations [CLoseDp CrcurT, Dec.
71.

WGRD Charges FCC
Violated Due Process

Commission order that station
must cease 4 a.m.-sunrise pro-
gramming brings heated pro-
test from Grand Rapids outlet.

CHARGE that the FCC violated “every canon”
of due process was made last week by WGRD
Grand Rapids in a petition for cancellation of
a summary order that it cease operation before
local sunrise.

Order, which was wired to the Grand Rapids
station Nov. 17 stated that WGRD must refrain
from operating between 4 a.m. and local sun-
rise because of “undue interference” complaint
from WEING Dayton, Ohio. Both stations oper-
ate on regional 1410 ke—WGRD with 1 kw
daytime only, and WING with 5 kw full-time,
with directional at night.

WGRD said that for six years it has been
operating before sunrise and that WING never
complained before. WING, according to the
WGRD petition, has commenced operations
from 5 to 5:30 a.m. for the last four years.

In charging that the Commission erred in
ordering WGRD to cease pre-sunrise opera-
tions without notice, hearing or due process,
WGRD said the Commission has issued no
standards as to what constitutes “undue inter-
ference,” and that it has given WGRD no
notice of what standards it used to determine
“undue interference” to WING. WGRD also
claimed that the order modified its license
without a notice and hearing, as required by
Section 316 of the Communications Act. I
claimed its renewal licenses authorized it to
commence broadcasting from 6 to 6:30 a.m.
local time. WGRD also claimed that WING’s
complaint of undue interference before local
sunrise could not be sustained because FCC
regulations define daytime protection from local
sunrise to local sunset and nighttime protection
from local sunset to midnight. Therefore,
WGRD said, WING cannot claim any protec-
tion between midnight and local sunrise.

WGRD asked the Commission to recall the
Nov. 17 telegraphic order and if warranted,
to institute “appropriate” procedures.
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they're
personal friends-
OUR AUDIENCE
and
OUR TALENT EoS%ew

And well might they be friends. For during .
the month of October WGY staff artists made Yot e
more than 100 personal jappearances in cities
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and towns that stretch across our coverage
area—Cooperstown and Cobleskill, Cohoes
and Saratoga. From Oneida in the West to
Brattleboro, Vt., in the East. From Saranac
Lake south through the river valleys to Catskill,
our people are always out making new friends
for WGY. It’s great to be a good neighbor in
such a beautiful neighborhood.

A GENERAL ELECTRIC
STATION

Don Tuttle, WGY Farm Editor, addrasses a group at the Farmers Museum at

SCHENECTADY' NEW YORK Cooperstown, N. Y.

Represented Nationally by Henry I. Christal Co. New York » Boston * Chicago * Detroit * San Francisco
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McCarthy-Taylor Hassle Comes to Subpoena Stage

BRIG. GEN. TELFORD TAYLOR, one-time
FCC general counsel and former counsel to
an educational tv group, collided last week
with Sen. Joseph R. McCarthy (R-Wis.) and
faced the threat of being subpoenaed before
the Senator’s investigating subcommittee.

Gen. Taylor was general counsel at FCC
beginning in 1940. He left to serve in World
War II and was chief U. S. war crimes prose-
cutor in Germany. In post-war years he served
as special counsel to the Joint Committee on
Educational Television and during the waning
part of the Truman Administration was head
of the Small Defense Plants Administration.

The Senator Thursday said his subcommittee
wil! subpoena Gen. Taylor, who is on inactive
army status and now practicing law in New
York, about possible subversion and security
leaks at Fort Monmouth. Said Gen. Taylor:
“T will, of course, appear and respond to any
Congressional committee subpoena that may be
issued to me.”

The run-in started with Gen. Taylor’s ad-
dress at West Point where he told cadets Sen.
McCarthy's probing at the radar laboratory

was “a most dangerous threat to the morale
and efficiency of the army,” The Senator then
demanded West Point officials explain why
Gen. Taylor was invited to speak and who in-
vited him. He also made public a letter, said
to be a photographic copy, concerning a “flag”
on Gen. Taylor's personnel file which read
“unresolved questions of loyalty.”

‘Derogatory Data’

Sen. McCarthy said the flag meant either an
investigation was under way or one had been
completed, but no findings made. He added,
however, that such a marking did not neces-
sarily indicate disloyalty but that there was
“derogatory” information in the file. The
Senator conferred with Civil Service Commis-
sion Chairman Philip Young on the general's
employment file. Chairman Young said he as-
sumed-the marking on the file would stay “un-
less the commission takes action to remove
it.” He said the matter had never come up
before the commission and that there had been
no Loyalty Review Board hearing.
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NINE SALES WIN
FCC APPROVAL

NINE radio-tv properties traded hands last
week as the FCC approved several station sales
including the transfer of control of KAFY-AM-
TV Bakersfield and KXA Seattle.

Control of the KAFY stations (512/3%)
was transferred from Sheldon and Geneva An-
derson to Charles Thieriot, Harold See and
The Chronicle Publishing Co. for $85,000.
Chronicle Publishing Co, is licensee of KRON-
AM-TV San Francisco, publisher of the San
Francisco Chronicle and is optionee of 25%
interest in KSBW-AM-TV Salinas.

Mr. Anderson, licensee of KCOK-TV Tulare,
Calif., retains 8 1/3% in KAFY-AM-TV.

Control of KXA Seattle (50%4 %) was trans-
ferred from the Gaylord family to Lawrence
Bogle and 13 others for $107,070.

Other station sales approved by FCC:

WPBC Minneapolis, Minn.—Transfer of control
from People’s Broadcasting Co. to Willlam V,
Stewart through sale by Arthur J. Eaton of 334
:iloares of stoek to licensee corporation for $38,-

WMRC-AM-FM Greenville, S. C,—Assignment
of license from Textile Broadcasting Co, to WAKE
for $72,500.

WAGF Dothan, Ala.—Assighment of license to
new partnership of Dothan Broadcasting Co.
ggtl&o golm T, Hubbard giving up 34 holding for

,000.

WBOX Clarksdale, Miss.—Assignment of license
}g; Birney Imes Jr. to his mother, Eunice T

es,

WOKZ Alton, Nl.—Assignment of license from
WOKZ Inc. to Edward N. Palen. General Tele-
radio In¢., (WOR-AM-TV New York) purchases
the property for $45,000 which it will lease to
Palen for $10,488 annnally for eight years with
option to %l_u'chase for $14,500.

KANG-TV Waco, Tex.—Assignhiment of CP for
uhf ch. 34 from Clyde Weatherby to Central Texas
Television Co. Mr. Weatherby retains 85.39, in-
terest in lien of his expenditures totaling $50,000.

KRIB Mason City, Iowa—Assignment of license
from Wolf family William G, Kelly for $70,000.

Walker Opens Offices

PAUL A. WALKER, former FCC chairman,
whose term expired June 30, has opened a law
office in Room 401 Warner Bldg., Washington.
Telephone is Metropolitan 8-1899. Mr. Walker
‘was appointed to the newly-organized FCC in
1934 from the chairmanship of the Okiahoma
Corporation Commission. He became chair-
man in 1952 after Wayne Coy resigned.
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Gatton Leaves Bond Post

HARRY GATTON, former radic manager of
the U. S. Savings Bond Division, Treasury
Dept., has resigned
his government post
to become adminis-
trative assistant to
Sen. Alton A. Len-
non (D-N. C.).

Mr. Gatton’s for-
mer posts include
that of managing di-
rector of WSIC
Statesville, N. C.
While at the Savings
Bonds Division, Mr.
Gatton was respon-
sible for radio ad-
vertising designed to
bring national support behind the drive to
sell government savings bonds.

e

FCC Bureau, WANE Oppose

Mr. Gatton

Proposed Fort Wayne TV Grant

WANE Ft. Wayne, Ind,, and FCC Broadcast
Bureau Chief Curtis B. Plummer have filed
exceptions to an jnitial decision proposing
to grant Anthony Wayne Broadcasting a new
tv station on uhf ch. 69 there [BeT, Nov.2].

WANE took exceptions to numerous “Find-
ings of Fact” by the hearing examiner, claiming
that they are irrelevent, immaterial, prejudical
and unsupported.

FCC Broadcast Bureau Chief Plummer took
exceptions to the initial decision’s failure “to
fully set out the facts pertaining to the com-
bination or ‘consolidation’ of the two news-
papers, News Sentinel and the Journal Gazette,”
and secondly as to trade practices of Anthony
Wayne partners, James R. Fleming and ex-
governor Paul V. McNutt,

Mr. Plummer noted that the Journal Ga-
Zette's “consolidation” of its business operation
with its only rival and the simultaneous insti-
tution of “forced combination rates” requiring
advertising in both newspapers “is monopoly
power exercised in its baldest form.”

Mr. Plummer concluded that “the choice
between the two applicants is a difficult one
.. . but that the last named factor , . . swings
the balance in favor of Radio Wayne [WANE].”

More Remote, Relay
Bands Seen in FCC Plan

The Commission sets forth
proposed amendments to Part
4 of its rules governing tv
auxiliary channels to provide
for additional services. Pro-
posals involving Part 2 of the
rules would allow exclusive

bands.

IMPROVED auxiliary broadcast facilities for
television remote pickup, relay and other
purposes are foreseen in rule-making proposals
announced by FCC. Additional studio-trans-
mitter link channels for am and fm stations also
would be provided.

The Commission set forth proposed amend-
ments to Part 4 of its rules governing television
auxiliary channels to provide for additional
services. Supplanting an earlier notice of pro-
posed rule-making concerning Part 4, the new
order calls for comments by Feb, 15.

The growth of tv stations, particularly uhf,
was indicated as the basis for the ever in-
creasing demand for auxiliary facilities.

The second proceeding, in which comments
also are due Feb. 15, concerns proposed amend-
ments to Part 2 of the Commission’s rules.
Fixed and mobile allocations above 890 mc
are involved.

In the proposed Part 4 changes, FCC plans
to make available 10 channels in the bands
1990-2110 mc and 2450-2500 mc, 10 channels
in the band 6875-7152 me, eight channels in
the 10500-10700 mc band and 20 channels
in the 12700-13200 mc band. These auxiliary
channels would not be assigned to specific tv
statton channels (vhf 2-13, uhf 14-83), the
Commission explained, but would be available
for assignment on a case-to-case basis.

Available on Exclusive Basis

Only one channel in the 2000 or 7000 mc
band and one in the 13000 mc band would be
available on an exclusive basis, FCC said,
while others would be available on a shared
basis. Although no channels would be reserved
for exclusive use by common carriers, the chan-
nels available to broadcasters would also be
available to the common carriers when pro-
viding auxiliary broadcast service to tv sta-
tions.

FCC's earlier proposal to require a certain
plane of polarization for each auxiliary chan-
nel was discarded in the new plan in order to
permit maximum flexibility on the part of the
licensees in the elimination of interference
and more efficient utilization of available chan-
nels, FCC’s notice stated.

Other changes proposed point out require-
ments with regard to performance of equip-
ment for the sound channels and provide for
station identification by means of code or other
modulating signal in the event the station is
used for visual transmission only.

Meanwhile, in the second proceeding look-
ing toward amendment of Part 2 of the Com-
mission’s rules, FCC proposed reallocation of
the spectrum above 890 mc “to meet existing
service needs and foreseeable developments in
the use of microwave by various fixed and
mobile services.” Generally, exclusive use ig
to be substituted for sharing.

The proposed Part 2 amendments, FCC said,
“are the result of Commission study of current
frequency problems and look toward addi-
tional exclusive spectrum space for tv pickup
purposes; exclusive space for common carrier
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mobile functions including additional tv pickup
service, and other mobile nonbroadcast video
pickup requirements; additional exclusive broad-
cast studio-transmitter link frequencies for
am, fm and tv (sound only); additional com-
mon carrier fixed service spectrum space, par-
ticularly with respect to the needs of areas
where the use of the common carrier bands
above 3700 mc is not practicable; and addi-
tional exclusive, as compared to some present
shared, allocations for the non-government
fixed services now operating in the vicinity
of 900 mc.”

FCC’s proposal would continue to allocate
the band 890-940 mc to the industrial, scien-
tific and medical (ISM) service primarily and

GOVERNMENT

would allocate the band 890-936 mc to com-
mon carrier fixed service, with the provision
that ISM interference be accepted. The 936-
950 mc band would be allocated to am, fm and
tv (sound only) studio-transmitter stations,
subject to accepting ISM interference between
936-940 mc. The band 950-960 mc would be
allocated to operational fixed stations.

The presently shared mobile bands 3500-
3700, 6425-6575 and 11700-12200 mc also are
proposed to be divided equally for exclusivé
assignment to domestic public services on the
one hand and the aviation, industrial, land
transportation, marine and public safety serv-
ices on the other.

To further quote:

“BROTHER,
WE SUCCEEDED!”

Here's a quote from a letter received by WGN-TV
during the month of November, 1953, which is a
typical reaction of WGN-TV advertisers.

"More important, the sponsor wrote a lot of
business because of the program; and the local
outlet felt consumer responsSe..... None of this
would have been possible without the wonderful
cooperation extended to us by everyone at WGN-
TV associated with the program.... My congratu-
lations and thanks for a job well done."

Proof again that if you want results in Chicago—
whether you're large or small—it’'s WGN-TV.

The Chicaga Eribune Telehision Station
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Exclusive Fm Band
Asked by Big Firms

REQUEST for 40 frequencies from the Citi-
zens Radio Service to establish an exclusive
Manufacturers Radio Service was made to the
FCC last week by the Committee on Manu-
facturers Radio Use [BeT, Nov. 23].

If the Commission believes that the Citizens
Radio Service should recoup these frequencies,
then it should “re-examine” the fm band, the
manufacturers’ committee stated in its formal
petition for rule-making.

Committee, comprising 56 of the largest
U. S. corporaticns (Alcoa, Ford, General Elec-
tric, Bethlehem Steel, etc.) which already are
authorized to use Special Industrial Radio Serv-
ice frequencies for more than 3,000 mobile
units, emphasized that “radio is a new pro-
duction tool.”

Based on a study made by the Ford Motor
Co., one of the members, radic is now used for
(1) protection, (2) railroad services and (3)
materials handling.

Crowded Band

Reason for need to establish an exclusive
manufacturers service is the belief that the
IRS bands (five frequencies in the 152-162 mc
band and 10 frequencies in the 450-460 mc
band) are in danger of becoming crowded and
overloaded. The manufacturers share these
frequencies with other mobile users, the peti-
tion pointed out. These include power com-
panies, petroleum companies, forest products
firms, motion picture companies and the press.

In backing up its claim that manufacturers
need their own frequencies, the committee
produced two studies showing the requirements
for radio systems in Detroit and in Los Angeles.
Detreit, with 118 present or potential users of
radio, was used to illustrate an area problem,
requiring 40 additional exclusive channels. Los
Angeles, with six manufacturing plants as the
basis, was used to illustrate an industry preb-
lem, needing 19 additional exclusive channels.

Not only is the present need serious for
additional frequencies, the petition read, but
the growing use of automatic manufacturing
(“automaton”), largely using electronic prin-
ciples, makes a “control” instrument essential.
This means radio systems, the committee said.

The 127 manufacturers now using channels
in the IRS bands are licensed for 6,537 mobile
units, the petition declared.

The Citizens Radio Service is assigned 100
frequencies in the 460-470 mc band and these
are “largely unused,” the committee said. CRS
was established in 1945 for individuals and
companies not qualified for other services.

Wants 40 from CRS

The committee recommended that the FCC
reassign 40 frequencies from the CRS band
for the formation of an exclusive Manufacturers
Radio Service. This should be in addition to
the frequencies available on a shared basis in
the IRS bands, the committee emphasized. It
alsc asked that manufacturers permit the use
of point-to-point microwave systems for “out-
of-yard” operaticns, where a single company
may operate more than one plant in an area.

Jeremiah Courtney, Washington communica-
tions attorney, counsel for the committee,
claimed that the use of radio for manufactur-
ing_exceeded in importance that of broad-
casting.

“In fact,” he said, “its [radio’s] usefulness to
our manufacturing companies has become so
great that in time of war, if a choice had to
be made, it would probably be found that the
nation could better afferd closing down every
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The South’s Greatest Salesman =
still reaching NEW homes every day

PUT YOUR PRODUCT IN n-nsj ww'-—leadingsrarion
BASKET AND YOU'LL GET: in New Orleans night and day-
1 The sales-making impact of the radio station Wl.fh more h'steners now

that reaches more Deep South families than any
other medium——at far lower cost per family.

2 The continuous backing of WWL’s own powerful *Pulse, July-August, 1953
advertising—24-sheet posters, streetcar and bus
signs, newspaper ads that dominate radio pages.

TS

than ever before

3 Smart, aggressive merchandising support for
WWL-advertised products, with big-scale store
displaysthat catch customers while they'respending.

Only WWL gives you intensive penetration
through this four-state market

humming with new iﬁldustry e NEW ORLEANS
ich with new payrolls. .. an . -

le;rea still :nqu}:stji{onably : AL Y e 30,000 watts CBS radio affiliate Clear channel
radio-dominated. : A department of Loyola University

Represented nationally by the Katz Agency
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According to il According to TV
TELEPULSE, October Hooperatings, October

Out of Top 15 Once-a-Week Shows

WABT leads 12 to 3

Out of Top 10 Out of Top 11
multi-weekly Shows multi-weekly Shows

leads 9 to 1| leads10 101
| Out of Total Quarter Hours a Week
WABT leads WABT leads
| 381 to 59 356to74

| (With 10 Ties)

Out of Monday-Friday Quarter Hours

WABT leads WABT leads
300 to 20 275 to 40

(With 5 Ties)

Alabama’s Best in Television 316,000 Watts
Represented by CBS-TV Spot Sales

Get on the 'BNDWGON.’

Also in Radio: WAPI and WAFM
are LEADING as USUAL!
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tv and broadcasting station than it could with-
stand the loss of war production that would
result from silencing industrial radio systems.”

Consulting engineers for the Committee
are Jansky & Bailey Inc., Washington. Herbert
E. Markley, Timken Roller Bearing Co., is
chairman of the Committee.

FTC Consent Order
Ends NEDA Practices

A CONSENT order terminating a trade-re-
straining combination among 350 wholesale
distributors of electronic equipment and sup-
plies, members of the National Electronic Dis-
tributors Assn. Inc., was announced last week
by the Federal Trade Commission.

FTC described the practices, which the re-
spondents agree to end although not admitting
or denying having engaged in any law viola-
tions, as “restrictive, compulsive and coercive,”
and prejudicial to the public and competitors of
NEDA members. They tend to hinder compe-
tition and create a monopoly, FTC added.
FTC filed its initial complaint last April [BeT,
May 11].

The goods involve electronic and radio parts
and other equipment, radio receivers and trans-
mitters, and recording and sound equipment.

Although not prohibiting NEDA members,
independently and not in combination with
others, from doing any of the prohibited acts,
the order forbids NEDA and members to enter
into any combination or conspiracy to:

Arbitraril&r restrict membership in the associ-
ation by denying membership to wholesalers
““for competitive reasons” or for any other reason
not based on NEDA’s published or generally acs
cepted standards governing admission of new
members;

Compel manufacturers to sell only through
NEDA members or through nonmember whole-
salers they “recognize’ as “established legitimate
wholesale distributors’';

Prevent manufacturers from selling to whole-
salers who are not NEDA members or who are
not “‘recognized” as “established legitimate whole-
sale distributors”;

Com?el manufacturers to protect distributors
against price decline on unsold inventory or to
g;antl uniform discounts or terms and conditions
of sale;

Compel manufacturers to fix or maintain re-
sale prices suﬁfested by the respondents;

Compile, publish or distribute “substantially
identliical price lists for electronic equipment or
supplies”;

Fix or maintain prices or terms or conditions
of sale at which wholesalers sell or offer for sale
electronic equipment and supplies;

Give sales or promotional preferenice to the
types of electronic equipment and supplies sold
by manufacturers who aﬁ:'ee to refrain from sell-
ing to nonmember distributors or notirecognized
distributors, or who agree to grant uniform cash
discounts, terms and conditions of sale, or who
agree to maintain resale prices and terms or con=
ditions of sale suggested by the respondents.

Appeals Court Upholds

Damages on Show ldea

U. S. COURT OF APPEALS last week upheld
a lower court decision holding the creator of
a radio program has a property right in his
idea. The decision affirmed a $3,300 jury
verdict to Washington advertising man Lloyd
K. Belt.

The Appeals Court held “a person has such
a property right in his own idea as enables
him to recover damages for its appropriation
or use by another when the idea is original,
concrete, useful and is disclosed in circum-
stances which, reasonably construed, clearly
indicate that compensation is contemplated if
it is accepted and used.”

The U. S. District Court in Washington had
held in favor of Mr. Belt who entered into a
contract with Hamilton National Bank, which
engaged Mr. Belt to produce the show, but later
selected another producer [BeT, Dec. 22,
1952].
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CALCULATED COVERAGE AREA FACTS A

KGGM-TV Transmitter and Antenna site 10,650 feet above sea
level—4,200 foot effective height and 5,700 feet above average terrain
of principal market. The highest broadcast site in the United States.

EFFECTIVE BUYING

POPULATION INCOME (Add 000) RETAIL SALES (Add 000)
Class A Class B Total Class A Class B Total Class A Ciass B Total
sa . 355,300 73,051 428,351 $455,547 $66,232 3521,77% $291,091 $55,392 $346,483

National Representative: WEED and CO.
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FTC ENDS HEARING ON PROPOSED
RADIO-TV TRADE PRACTICE RULES

RETMA President McDaniel reports his group unable to offer pro-
posed rules for trade standards for high fidelity equipment. Hear-
ing record to be open until Jan. 20, recommendations to come at a

later date.

THE Federal Trade Commission last Monday
completed its hearing, begun Oct. 8 [BeT, Oct.
12], on 31 trade practice rules for the radio-tv
industry, proposed by the FTC on Sept. 10.

Up for most attention at the hearing were
arguments on a proposed restricted definition
of a television receiver, on materials of which
radio-tv cabinets are made, on new standards

of tv screen measurement and on manufac-

turers’ re-use of cathode-ray tube glass en-

velopes.

Glen McDaniel, president of Radio-Elec-
tronics-Television Mfrs. Assn., at the close of
the hearing reported that his group would not
be able to offer proposed rules setting up trade
standards for high fidelity equipment. He said

G
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WDAY /"

(FARGO, N. D.)

IS ONE OF THE NATION’S
MOST POPULAR STATIONS!®

Last year, WDAY was swamped with 145,659 letters and
postcards from its listeners! This is the equivalent of a
letter or card from over 70% of the 211,550 families who

listen regularly to WDAY—an average of slightly over

399 letters per day, including Sundays and holidays!

A
%

NBC ¢ 5000 WATTS ¢ 970 KILOCYCLES

FREE & PETERS, INC,, Exclusive National Representatives
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Hits ‘Bait’ Ads

THE Federal Trade Commission has
entered a consent order requiring Sunset
Appliance Stores Inc., Rego Park, Long
Island, N. Y., and its officers, Joseph
Rudnick and Morris Sobel, to stop “bait”
advertising and other deceptive practices
in sale of tv sets and air conditioners.

The FTC said the firm's broadcast ad-
vertisements offering reconditioned name-
brand tv sets for $59 to $68 and recon-
ditioned Mitchell air conditioners for $99
were not made in “good faith,” but were
designed to give Sunset a lead to sales
prospects for the sale of “unkmown
brands at higher prices.”

differences among RETMA members on hi-fi
standards and the lack of other standards for
measurement of certain of its characteristics
prevent RETMA from offering proposals on
hi-fi at present which might be incorporated
into the proposed FTC rules.

Paul Butz, assigned by the FTC to draw up
the rules, was presiding attorney at the hear-
ing, with Allen C. Phelps, assistant director of
the FTC’s Bureau of Industry Cooperation and
chief of the, Division of Trade Practice Con-
ferences.

Mr. Butz said no more hearing sessions will
be held, but that the record will be kept open
until Jan. 20, before which time unheard parties
may submit suggestions by brief or in person

| at the FTC. After that date new trade practice

rules will be drawn up in the light of what took
place at the hearing and submitted to the FTC
with recommendations for their promulgation.
Mr. Butz was unable to say when the rules
will be submitted, but said that because of
legal guestions and the controversial nature of
some of the 31 rules, more study will be
needed than for industry rules where no such
problems are brought up.

Rules Result of Conferences

The proposed new rules, which will revise
and extend those promulgated by the FTC in
1939 for the radio set manufacturing industry,
are the result of industry applications and
general trade practice conference sessions held
in June and September 1951 and in June 1952,

Mr. Butz was prompted to set the Jan. 20
date after heated argument between makers of
radio-tv cabinet materials—the natural woods
representatives on one hand and makers of
wood fiber products, plastics and imitation
wood-grain finishes on the other—on the pro-
posed Rule 6 relating to cabinets. Some of
these manufacturers, notably makers of wood-
grain finishes, said they had learned only re-
cently of the hearing and were unprepared to
present their full viewpoints at last week’s
session.

At issue were six inhibitions to Rule § re-
quiring detailed disclosure of the materials of
which a radio or tv cabinet is made—an issue
which has plagued the furniture industry for
years. Representatives of natural woods claimed
that cabinets made of anything but wood in its
natural state, if the material resembles wood,
should be labeled as imitations of such woods,
and that inferior woods be named as such. The
makers of wood fiber products, plastics and
artificial wood-grain finishes for these products
felt no such label should be required.

In behalf of the latter group, Robert C.
Keck of the Hardboard Assn. (hardboard is a
wood fiber material), presented a lengthy paper
on the merits of hardboard. This group also
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~ CH. 6

. . . Each with a 22 page section heralding
Television Service of KCMC-TV for the
Texarkana-Shreveport area.

Nine dailies in the KCMC-TV coverﬁge area have published
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DuMont Commercial Programs.
Interconnected Dec. 31, 1953.

KCMC-TV covers one of the Nation’s largest and unduplicated television areas.
Set Count—Dec. 2—44,512

KCMC-TV

Texarkana, Ark.—Texas
O. L. Taylor Co., National Representatives

CBS — ABC — DuMONT
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was supported by RETMA President McDaniel,
who claimed organized pressure on the FTC
by wood interests. He said his industry does
not intend to become a “vehicle” for contro-
versies which rightly belong to the furniture
industry and that, anyway, the manufacture of
articles with simulated wood surfaces is a prac-
tice “of long standing.”

Non-labeling Attacked

Spokesmen for various consumer groups,
among them a CIC union, the Better Business
Bureau and various women’s organizations,
attacked non-labeling of cabinet materials,
agreeing in general that the consumer has no
other way of knowing what material goes into
his radio or tv set cabinet.

Morton R. Galane, attorney for Allen B.
DuMont Labs, presented a brief proposing an
amendment to Rule 2 which would require that

GOVERNMENT

a television receiver not capable of receiving.

all vhf and uhf channels be labeled as a
limited-channel set. He said the proposal also
is supported by the Ultra High Frequency Assn.
DuMont claimed many people who buy a tv set
do so under the impression it will receive all
channels with no additicnal accessories.

Dealer and distributor groups spoke out
strongly against this proposal as did RETMA
President McDaniel, who said DuMont’s views
were not those of the industry as a whole. He
said such a rule would mean the 25 million
sets now in the hands of the public could no
longer be called tv sets unqualifiedly under this
definition.

Mr. McDaniel and other industry representa-
tives objected to FTC'’s proposed Rule 8, which
would require a tv set’s screen to be described
by only its viewing area—the horizontal mea-

The auctioneer at a farm sale can arouse a
lot of buying enthusiasm among a handful of

farmers for a single piece of merchandise.

But when you want to move your product by
carloads, you’ve got to build up that same de-
sire for ownership in the MASS KANSAS

FARM AUDIENCE.

That’s exactly what WIBW has been doing

for hundreds of consistent advertisers for over

a quarter-century. And it’s exactly what WIBW
can do for YOU. When do you want to start?

Rep. CAPPER PUBLICATIONS, Inc. ® BEN LUDY, Gen. Mgr.

® WIBW e KCKN

‘Reducing Tablets’

MARLENES Inc., Chicago, and its
agency, Larson & McMahon, Chicago,
in a decision by the Federal Trade Com-
mission last week denying an appeal from
an FTC hearing examiner’s initial deci-
sion, have been ordered to stop making
deceptive advertising claims for the firm's
“reducing tablets” on radio, tv and in
newspapers and other media. Marlene’s,
of which R. J. Smasal is president, had
appealed the hearing examiner’s decision
on grounds the claims had been stopped
for some time. FCC maintained that
the product had no weight reducing qual-
ities as claimed, but was only a dietary
supplement.
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surement of a rectangular shaped screen or the
diameter of a circular screen—instead of the
current practice of giving the measurement of
the unmasked tube on a diagonal basis.

The RETMA president, who was seconded
by other industry, dealer and distributor spokes-
men, said the current method of diagonal
measurement “is well understood and accepted
by the public,” and is necessary and has been
used within the industry since the beginning.
He added he did not believe dealers in intra-
state commerce would abide by the proposed
rule.

Claims Few Are Aware

Consumer groups, however, said that in their

“interviews of potential buyers, very few were

aware of the diagonal measurement practice.

FTC’s proposed Rule 11, which the tv set-
making industry considers would be a heavy
financial blow in its prohibition of the re-use of
cathode-ray tube glass envelopes unless dis-
closure is made that they are used, came in for
heavy criticism from the industry.

William F. Rueger of Sylvania Electric
Products said such a practice would increase
the costs of television receivers $3% million
annually. DuMont’s brief, including testimony
of a DuMont engineer at the Oct. 8 hearing
in which were cited the heavy costs to industry
if set manufacurers are required to designate
the glass tube envelopes as “used,” was pre-
sented in support of the industry view,

RETMA’s President McDaniel, in outlining
industry objections to the proposed Rule 11,
said RETMA had requested that Mr. Butz visit
tube plants to inspect procedures used and con-
ditions of manufacture. He offered RETMA’s
suggestion that the rule define a cathode-ray

Alleged Insurance Fraud
On Radio-Tv, FTC Says

SOME of the alleged fraudulent advertising
claims for mail order insurance policies in-
volved in a nationwide investigation being
readied by the Federal Trade Commission, were
made on radio and television, the FTC has
announced.

Fortnight ago, David Murchison, legal ad-
viser to the FTC chairman, told a Senate Ju-
diciary subcommittee headed by Sen. William
Langer (R-N.D.), that some of the claims were
“grossly frandulent and unfairly deceptive” and
that the agency is about ready to launch a
major investigation. Spokesmen for the Justice
and Post Office Depts., however, maintained at
the hearing that such cases have been much
less numerous in the past two or three years.
The fraudulent claims allegedly were made
for accident, sickness and health insurance
policies.
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tube with “a new electron gun, base, screen
and internal and external coatings™ as a new
tube.

Mort Farr of National Appliance & Radio-
Tv Dealers Assn., Chicago, voiced dealers’ ob-
jections to a recommended amendment (to
proeposed Rule 10), that tv sets placed in use
by dealers as demonstrators and floor samples
be designated as other than new sets. He said
it would set a precedent since many other items
are tried before sale, that such use is part of
an established practice by.dealers to test work-
ing order of sets and that such 2 rule would
work extreme hardships on small dealers who
are called upon to demonstrate their entire
stock.

Pearson, -A-BC. Must Stand
Libel Suit, Says Court

COLUMNIST Drew Pearson and ABC will
have to stand jury trial in a $450,000 libel suit
involving a 1949 broadcast by Mr. Pearson
over the network, according to a Supreme
Court decision last week.

The Supreme Court denied a hearing to
Mr. Pearson and ABC, from a decision by
the U. S. Court of Appeals, which reversed a
District Court judge who had found for Mr.
Pearson and ABC, without a jury trial.

In a 1949 broadcast involving an income tax
case against Dr. Bernard F. Gariepy, divorced
husband of Mrs. Mary G. Gariepy, Mr. Pearson
said Dr. Gariepy would claim.$68,000- of  his

" income was a “gift” from the Rev. Charles

Coughlin, former radio priest, for alienation
of Mrs. Gariepy's affections. Mrs. Gariepy
sued, claiming the broadcast implied she was
an unchaste wife.

GOVERNMENT

COURT UPHOLDS ‘DISLOYALTY" FIRINGS

An employer has a right to
discharge an employe for dis-
loyalty, rules the U.S. Supreme
Court in a 6-3 decision uphold-
ing such action by WBTV (TV)
Chariotte in firing union em-
ployes who disparaged its
programming.

RIGHT of an employer to discharge an em-
ploye for disloyalty was upheld by the U. S.
Supreme Court last week in ruling the action
of WBTV (TV) Charlotte, N, C., in firing nine
technicians who circulated a handbill malign-
ing the station’s operations and programs was
oot an unlawful labor practice under the terms
of the Taft-Hartley Law. Three of the nine
justices dissented.

In so ruling, the Supreme Court overturned
a U. S. Court of Appeals decision which would
have remanded the case to the NLRB [BeT,
Nov. 24, 1952].

The case was based on a labor dispute be-
tween WBTV, owned by the Jefferson Standard
Broadcasting Co., and the International Brother-
hood of Electric Workers (AFL). WBTV’s
contract with 22 technicians ran out Jan. 31,
1949, and although the personnel continued on
their jobs, they set up a picket line before the
station. fellowing .an impasse in negotiations
between the station and the union.

In August 1949, several of the technicians
distributed 5,000 handbills disparaging the sta-
tion and its operations under the heading: *Js
Charlotte a Second-Class City?” This was

“Pops” Orchestra’.”

4735 Fifth Avenue

Do You Know This Man?

He is Randall Kaler, program manager and assistant manager of
WFAS, White Plains, N. Y., for over 20 years.
“I like the SESAC Transcribed Library. Here at WFAS we stress music and
news and we constantly use such outstanding SESAC recording artists for our
sponsored Ruppert Beer Show as—'The New World Symphony Orchestra’, “The
Radio Symphony Orchestra’, “The Aeolian String Orchestra’ and "The Symphonic

“We feel that our Conlan rating increase for our 6:15 to 7:30 time segment
this year is largely due to the addition of the SESAC Transcribed Library—and
the tone quality of SESAC discs is always excellent.”

AT YOUR STATION =See and hear the SESAC

Program Service by dropping a card to -

SESAC Transcribed Library

He says—

New York 17, N. Y.
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termed “a vitriolic attack on the quality of the
company’s television broadcasts” by the Su-
preme Court majority. The handbill message
made no mention of the pending labor dispute,
and was signed only “WBT Technicians.”

Ten employes, charged with sponsoring or
distributing the handbills, were discharged in
September that year. IBEW filed charges with
the NLRB, alleging the firing was an unlawful
labor pratice. An NLRB trial examiner rec-
ommended the discharged employes be rein-
stated but the full board followed this recom-
mendation only in the case of one employe. It
found discharge of the other nine was not
an unfair labor practice.

The union appealed to the Court of Appeals,
which ruled the NLRB had not determined the
“unlawfulness” of the employes’ conduct which
led to their dismissal. NLRB took this decision
to the Supreme Court.

“In essence, the issue is simple,” Justice
Harold H. Burton wrote in the majority
opinion. "It is whether these employees, whose
contracts of employment had expired, were
discharged ‘for cause.”’” They were discharged
solely because, at a critical time in the initiation
of the company’s television service, they spon-
sored or distributed 5,000 handbills making a
sharp, public, disparaging attack upon the
quality of the company’s product and its bus-
iness policies, in a manner reasonmably calcu-
lated to harm the company’s reputation and
reduce its income.”

Justice Burton continued: *There is no more
elemental cause for discharge of an employee
than disloyalty to his employer. It is equally
elemental that the Taft-Hartley Act seeks to
strengthen, rather than to weaken, that co-
operation, continuity of service and cordial con-
tractual relation between employer and em-
ployee that is born of loyalty to their common
enterprise.”

Labor Practice Not Attacked

The attack on the company related to no
labor practice, and it made no reference to
wages, hours or working conditions, Justice
Burton pointed out. “It was a continuing at-
tack, initiated while off duty, upon the very
interests which the attackers were being paid
to conserve and develop. Nothing could be
further from the purpose of the Act than to
require an employer to finance such activi-
ties. . . .

“The fortuity of the coexistence of a labor
dispute affords these technicians no substantial
defense. . . . The handbill diverted attention
from the labor controversy. It attacked public
policies of the company which had no dis-
cernible relation to that controversy. The only
connection between the handbill and the labor
controversy was an ultimate and undisclosed
purpose or motive on the part of some of the
sponsors that, by the hoped-for financial pres-
sure, the attack might extract from the company
some future concession. .

“In any event, the findings of the Board
[NLRB] effectively separate the attack from
the labor controversy and treat it solely as
one made by the company's technical experts
upon the quality of the company's product. As
such, it was as adequate a cause for the dis-
charge of its sponsors as if the labor contro-
vetsy had not been pending. . . .”

The dissent, written by Justice Felix Frank-~
furter, for himself and Justices Hugh L. Black
and William O.. Douglas, took issue with the
majority on the ground that the NLRB used the
criterion “indefensible” for the technicians' con-
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duct and that the Court of Appeals was right
when it termed that word as “vague” and dif-
ferent from “unlawful.”

Questioning whether Congress meant “dis-
loyalty™ to be treated as cause,for discharge,
Justice Frankfurter said much of the law that
had been developed by NLRB and the courts in
the 12 vears preceding Taft-Hartley would be
overturned if Congress had so intended.

“Many of the legally recognized tactics and
weapons of labor would readily be condemned
for ‘disloyalty’ were they employed between
man and man in friendly personal relations,”
he said.

“. . . Furthermore, it would disregard the
rough and tumble of strikes in the course of
which loose and even reckless language is
properly discounted.”

Justice Frankfurter concluded: “. . . To
treat the offensive handbills as though they were
circulated by the technicians as interloping out-
siders to the sustained dispute between them
and their employer is a very unreal way of
looking at the circumstances of a labor con-
troversy.- Certainly there is nothing in the jan-
guage of the Act or in the legislative history to
indicate that only conventional placards and
handbills, headed by a trite phrase such as
‘UNFAIR TO LABOR, are protected. In any
event, on a remand the Board could properly
be asked to leave no doubt whether the techni-
cians, in distributing the handbills, were, so far
4s the publi¢c could tell, on a frolic of their
own or whether this tactic, however unorthodox,
was no more unlawful than other union be-
havior previously found to be entitled to pro-
tection.”

The Supreme Court reported that WBTV be-
gan operating July 14, 1949, representing an in-
vestment of $500,000, and that Jefferson Stand-
ard suffered a monthy loss of $10,000 during the
first four months of WBTV’s operation.

During the controversy, Sterling L. Hicks, one
of the WBTV engineers, was indicted and
convicted of conspiracy in attempting to dyna-
mite the stations radio tower. He was identi-
fied as business manager of IBEW Lccal 1225,

MARS Lowers Age Bars

MILITARY Affiliate Radio System (MARS),
operated by the Defense Dept., has opened its
membership to civilian applicants as young as
16 years old. First applicant to be admitted
under this policy last week was a 17-year-old
Maryland high school senjor. Previously only
members of the Armed Forces, Reserve Officers
Training Corps., National Guard or ome of
the military reserve programs were accepted
if under 21. Some 8,500 volunteer amateur
radio stations take part in MARS training and
drills. The radio system is set up to alert and
integrate stations for official or semi-official use
in the initial stage of any disaster or emer-
gency requiring radio communication aid.

Huntley Sues for $200,000

CHET HUNTLEY, ABC radio and tv news
commentator, has filed suit for $200,000 slan-
der damages in Los Angeles Superior Court
against Mrs. Edward Suchman, club woman
and social worker, whom he accused of calling
him a Communist. The complaint charges that
on many occasions prior to Jast Oct. 10 Mrs.
Suchman told other persons, including some
sponsors Of news broadcasts that he was giving
aid and comfort to the enemy, meaning Russia.
At that time, the complaint adds, Mrs. Such-
man referred to him as a ‘“dirty, low-down
skunk,” and said it was her intention to “pull”
sponsors away from him.
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WFDF has its Finger on the
rich Flint market!

Yes, FLINT, MICHIGAN is a RICH market where effective
family buying income is MORE THAN 40% HIGHER THAN
THE NATIONAL AVERAGE . . . FLINT, the largest GEN-
ERAL MOTORS PLANT CITY in the world, is o BIG market
(287,000 people) and it's an ACTIVE market ($325,184,000.
in retail soles last year)* . . . and WFDF is FIRST in FLINT.
To make YOUR sales grow, tell your sales story over busy,
bustling WFDF and make SURE of a share of the RICH FLINT
MARKET.

* SALES MANAGEMENT
“SURVEY OF BUYING POWER"” 19533

FLINT, MICHIGAN

FDF-®00—

"“Our 32nd Year in Flint"

Represented by the KATZ AGENCY

Associated with: WOOD and WOOD-TY Grand Rapids
WFBM and WFBM-TV Indianapolis — WEOA Evansville
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Red Hunt in Entertainment
Nearly Ended, Says Jackson

INVESTIGATION of alleged communist infil-
tration into the entertainment field has *just
about scraped the bottom of the barrel,” Rep.
Donald Jackson (R-Calif.), chairman of a
House Un-Amercian Activities subcommittee,
admitted fortnight ago after a closed one-day
hearing in Los Angeles {CLosED CIrRcurT, Nov.
16]. The hearing, however, did supply several
new “identifications,” Rep. Jackson said, mainly
in radio and tv fields.

Three former radio writers appeared before
the investigating group as “cooperative” wit-
nesses. William L. Alland, now a theatrical
motion picture producer, testified he had been
a member of a “radio cell” of the Communist
Party from 1946 to 1949, but quit because he
“got fed up feeling like a criminal participating
in their activities.” Rep. Jackson said three un-
disclosed names for further investigation had
been furnished by Mr. Alland’s testimony.

Milton Merlin, 1952 president of Radio
Writers Guild, denied Communist Party mem-
bership and said he had been “blacklisted” since
charges were published that he headed an al-
legedly communist-dominated organization. He
did admit joining various groups later termed
communist-front, but stated he severed con-
nections immediately afterward.

Max Nathan Benoff, writer of the former
CBS-AM-TV Life With Luigi program, who tes-
tified last March he had been a Communist

T
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SECRETARY of Agriculture Ezra Taft Ben-
son (r) presents Joe Kelly, form and food
director of WHDH Boston, with the Corn
Criers Bell on behaif of the Agricultural

Club of Massachusetts. The award was for
Mr. Kelly’s promotion of the sale of corn
in Massachusetts which resulted in more
than 50% sales increase over the preceding
year, maintaining the farmers’ price at &
profitable level, the station said.

Party member for three months and left be-
cause it was a “dull outfit,” appeared bricfly to
elaborate on previous testimony.

John Brown, radio-tv actor in CBS Radio’s
My Friend Irma, ABC Radio’s Ozzie and Har-
riet and the former NBC Radio’s Life of Riley,
among others, stood on constitutional guaran-
tees of the Fifth Amendment to refuse to
answer committee questions.

i
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CLOUDS ABOUT OUR DOWN-TO-EARTH

COST AND COVERAGE IN WESTERN PENNSYLVANIA’S
2ND LARGEST METROPOLITAN MARKET

The Agencies for these shows know the facts:

BISHOP SHEEN
BOB CROSBY
BURNS & ALLEN
CAPTAIN VIDEO

FRED WARING
JACK BENNY

FOR GOOD.

EASTERN PKWY. BOXING

PRIVATE SECRETARY
and many more top-flight programs

JANE FROMAN
OMNIBUS
PERSON-TO-PERSON
U. 5. STEEL HOUR

MYTHICAL COVERAGE BY FRINGE AREA VHF IS
KAPUT! BE ON WARD-TY AND BE IN THE MARKET

INTERCONNECTED AFFILIATE . .. ABC and DUMONT NETWORKS

represented.nationally by WEED TELEVISION
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Record Cost Planned

WHAT is believed to be the highest ini-
tial construction cost for a television sta-
tion is specified by Hearst Corp.’s WISN
Milwaukee in its application for vhf ch.
6 at Whitefish Bay, Wis,, filed at FCC
last week. Cost specified is $2.54 mil-
lion, with estimated annual operating
cost $1.2 million and revenue estimated
“in excess” of that amount. Also seeking
ch. 6 there is WMIL Milwaukee, which
turned in its permit for uhf ch. 31 [BeT,
Dec. 71. WMIL’s construction cost esti-
mate, according to its bid, is $792,000;
first year operating cost, $626,000; rev-
enue, $880,000.

Call Letter Shifts Approved
For ABC, Storer, Harlingen

CHANGE of call letters of ABC’s Los Angeles
stations—KECA-AM-FM-TV—to KABC-AM-
FM-TV was granted by the FCC late last week.
Storer Broadcasting Co., which recently ac-
quired KABC San Antonio where it owns-
KEYL (TV) was granted call letter change
to KGBS-AM-TV while KGBS Harlingen,
Tex., becomes KGBT-AM-TV. The latter is
paid $7,500 by ABC to defray costs of adver-
tising change [CLosep Crrcurt, Nov. 30].

The exchange of call letters will permit ABC
to appropriately identify its West Coast stations
by the call letter series KABC in the same way
that its New York stations are identified by the
series WABC. In the San Antonio case, the
letters GBS are the initials of its owner George
B. Storer.

Lewis Charge Brings Probe

GRAND jury investigation of gambling and
sale of liquor to minors in St. Marys County,
Maryland, was ordered last Monday by Judge
J. Dueley Digges, of state circuit court, follow-
ing charges on MBS by commentator Fulton
Lewis jr. that violations of the law are un-
checked in the county.

Judge Digges made the request at the opening
session of the December grand jury in Leonard-
town, instructing the jury that it is their duty
to look into it and report back, taking any action
the evidence warranted.

Streibert Gets Deputy

THEODORE C. STREIBERT, director of U. S.
Information Agency and former board chair-
man of MBS, now has a deputy in the USIA.
President Eisenhower has appointed Abbott
McConnell Washburn as Deputy Director. He
was a special assistant to Mr. Streibert before
the appointment, which is subject to Senate
confirmation in January.

Named to Aeronautics Unit

ANDREW ALFORD Consulting Engineers of
Boston has been elected to Radio Technical
Commission for Aecronautics membership, it
was announced last fortnight. Firm is active in
radio aids to air navigation.
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Am ‘Blanket’ Area
Reduced by FCC

REDUCTION of the blanket interference area
around standard broadcast stations has been
effected by FCC in making final proposed
amendments to its rules and engineering stand-
ards. Text of the changes was issued last week.

The revision establishes the 25 mv/m con-
tour, instead of the entire city, as the refer-
ence area for determining population per-
centage in the blanket area. It also specifies
1 v/m (1000 mv/m) as the blanket contour
instead of 250 mv/m or 500 mv/m as hereto-
fore. Population in the blanket area may not
be more than 1% of the population within
the 25 mv/m contour, under the change.

Licensees are required to satisfy “all reason-
able complaints of blanketing interference” by
listeners within the 1 v/m contour, according
to the rules. The changes, which also include
amended text for Sec. 4 of the standards, "Lo-
cations of Transmitters of Standard Broadcast
Stations,” become effective 30 days after pub-
lication in the Federal Register.

Amendments to Part 3 of the rules follow:

1. Sec. 3.14 is amended as follows: Add a new
subparagraph (r) as follows:

(r) Blanketing: Blanketing is that form of
interference which is caused by the presence
of a broadcast signal of 1 v/m or greater in-
tensity in the area adjacent to the antenna of
the transmitting station. The 1 v/m contour
is referred to as the blanket contour and the
area within this contour is referred to as the
blanket area.

2, Sec. 3.2 i amended as follows: Redesignate
subparagraph {(g) as (h) and add a new sub-
paragraph (g) as follows:

(g) That the population within the 1 v/m
contour does not exceed 1.0 percent of the
population within the 25 mv/m contour: Pro-
vided, however, That where the number of
ersons within the 1 v/m contour is 300 or
ess the provisions of this subparagraph are
not applicable.

3. Add a new Sec. 3.88 as follows:

3.88 Blanjeting Interference. The license of
each broadcast station is required to satisfy
all reasoriable c¢complaints of blanketing inter-
ference within the 1 v/m contour.

FTC Approves Trade Rule
Softening Use of ‘Free’

THE Federal Trade Commission Dec. 3 ap-
proved a new trade practice rule on use of
the word “free” in advertising and other com-
mercial offers which conformed to its state-
ment of Sept. 18 softening its policy on “free”
[BeT, Sept. 28].

The Sept. 18 policy was announced in FTC’s
dismissal of charges against Walter J. Black
Inc. of using “free” to describe books given
upon purchase of other books. FTC policy
up to that time, in effect from early 1948, had
restricted use of “free” to offers made with no
strings attached.

Under the new FTC policy the use of “free”
to describe merchandise given upon purchase
of other merchandise is a fair trade practice
only so long as the advertiser makes such con-
dition clear and conspicuous in his offer.

New Personnel at FCC

SEVEN new attorneys and engineers reported
for duty with FCC’s Broadcast Bureau fortnight
ago. They will work on television and other
cases, it was expected. New attorneys are
Charles Finley, John H. Vass, Arthur J. Schis-
sel, Earl Walck and Edward Brown. New en-
gineers are Clarence F. Heister and Robert
C. Ochs.
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Long nights, limited diversions, bulging pay-
rolls—that’s Anchorage, a natural for TV selling. It’s
a booming metropolis that has welcomed television

with open wallets.

KFIA has complete studio facilities and “exclu-
sives” on many of the best filmed shows. If you desire,
KFIA’s staff will help you secure Alaska distributors.

Write, phone or wire:

WEED TELEVISION CORPORATION
National Representatives

MOORE & LUND
Seattle and Portland

Affiliated with CBS and ABC TV networks
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INTERMOUNTAIN Netwerk Pres.
Meyer signs four year contract with Salt Lake
Bee for baseball and with Pioneer League for

Lynn L.

exclusive re-creation rights. Looking on (I to
r) are Claude Engberg, league pres.; Mal Wy-
man, Intermountain sports dir.,, and Eddie

Lieshman, Bees’ owner.

EXCLUSIVE live radio coverage of the Chicago
White Sox for the next four years is agreed
upon by (seated) Charles A. Comiskey (I,
White Sox v.p., and William A, Lee (1), pres.
f Chicago Federation of Labor, which owns
:nd operates WCFL. Standing are Martin F.
ogan (1), WCFL gen. mgr., and Bob Elson,
who does play-by-plays,

- & 1

KXOC Chico, Calif., Mgr. Jack Powell watches
Pug Kilpatric (¢) of Kilpatric’s Northern Califor-
nia Grocery Chain sign for 52-week sponsorship
of Notehook of the Old West, created by W. H.

(Old Hutch) Hutchinson ().

CONTRACT is pacted by National Appliance
& Television with WBEL Rockford, IIl.-Beloit,
Wis. Sentinel tv sets will be promoted by five
ml+k|y newscasts, 20 announcements, Sunday
musi¢ show, each week. Negotiators (I to r):

Warren Anderson, WBEL asst. mgr., and Na-
tiornl co-owners Larry Franks, Myron Kullens,

Monroe Singer.

GOVERNMENT

Libel, Free Time Issues
Explored in WIND Panel

LAW OF LIBEL as it applies to broadcasting
and ramifications of the McCarthy free time
issue were explored by WNorthwestern U. panel-
ists on WIND Chicago’s Nov, 29 Forum of
the Air,

The delicate position of broadcasters who
are not permitted to pre-censor talks of po-
litical candidates but who are liable under
state laws for libel uttered was recounted by
Donley Fedderson, chairman of the university’s
radio-television department, who served as
moderator. Paneclists included Willard Pedrick,
professor of law, and Martin Maloney, assis-
tant professor, radio-tv department.

Mr. Fedderson noted an editorial in the BeT
Nov. 23 issue and reported that the broadcast
industry, as interpreted in the editorial is not
pleased with the situation posed by Sen. Joseph
McCarthy’s (R-Wis.) demand for equal network
time to answer former President Truman.

Speaking on the program titled “Character
Assassination and the Law of Broadcasting,”
Prof. Pedrick felt some sort of right of reply is
a useful device and suggested an immediate
recourse for those who feel they have been
libeled over the air. He said the greatest need
for this lies in the broadcasting industry.

Prof. Maloney felt the public interest is not
preatly served by the right of reply, as in the
McCarthy-Truman exchange, and said networks
are placed in a confusing and harassing posi-
tion.

Aeronautics Unit Probes
Possible Uhf Interference

INVESTIGATION of areas of possible inter-
ference from uhf television to aviation naviga-
tion and communication frequencies was decided
at a meeting of a special committee of the Radio
Technical Committee for Aeronautics in Wash-
ington [B®T, Nov. 16].

The Committee organized to (1) search out
potential sources of interference to acronautical
signals and (2) gather data on any interference
that may arise. The next meeting of the special
committee, headed by A. R. Applegarth, Na-
tional Aeronautical Corp., is in January.

Aviation frequencies believed to be suscep-
tible are the 108-152 mc band (localizer, visual-
oral range, communications), 328-335 mc band
(glide slope) and 960-1215 mc¢ band (distance
measuring equipment). The committee believes
spurious radiations from transmitters or re-
ceivers may interfere with these bands.

In addition to Mr. Applegarth, the following
attended the meeting: H. W. Anderson, R. E.
Estes, William Brown and E. B, Poritzky, CAA;
A. Skrivseth and Louis Rein, FCC; C. M. Dor-
sey, Bendix; R. P. Wakeman, DuMont; J. E.
Young, RCA; H. G. Towelson, GE, and Ver-
non Weihe, Air Transport Assn.

Postpones Filter Deadline

BECAUSE a number of television stations
have been unable to obtain video frequency
filters to properly meet FCC’s specifications
for upper sideband attentuation, the Commis-
sion has issued an order postponing the ef-

fective date of the requirement from June 1, |

1953, until July 1, 1954. Sec. 3.687 (a) (2) of
FCC’s rules requires that the field strength or
voltage of the upper sideband radiated or dis-
sipated by tv transmitters shall not be greater
than minus 20 db for a modulating frequency
of 475 mc or greater.

AWARDS

CBS-TVY Takes 8 of 13
‘Look’ Video Awards

WINNERS of Look magazine’s fourth annual
tv awards are being announced in the publica-
tion’s Dec. 29 issue, with CBS-TV taking eight
of the 13 winners, NBC-TV taking four, and
DuMont one, Look spokesmen said last week.

Based on a poll of 1,507 network executives,
producers and directors, tv columnists and edi-
tors, and agency program directors, the first
choices for “best” in the various categorics
for 1953 were listed as follows:

Dramatic program, Studio One (CBS-TV);
variety program, Toast of the Town (CBS-TV);
public affairs program, See It Now (CBS-TV);
news program, Edward R. Murrow—See I
Now (CBS-TV); educational program, Ford
Foundation Tv-Radio Workshop's Omanibus
(CBS-TV); children’s program, Ding Dong
School (NBC-TV); sports program, Blue Rib-
bon Boxing Bouts (CBS-TV); comedian or
comedy team, Sid Ceasar and Imogene Coca
(NBC-TV); quiz or panel program, What's
My Line? (CBS-TV); master of ceremonies,
John Daly (CBS-TV); producers, Fred Coe
(NBC-TV); director, Jack Webb (NBC-TV);
religious program, Bishop Sheen’s Life Is Worth
Living (DuMont}).

Legion ‘Americanism’ Medals
Go To Sarnoff, English

BRIG. GEN David Sarnoff, chairman of the
boards of RCA and NBC, and Richard English,
producer and narrator for Last Man Out (NBC
Radio, Sun., 10-10:15 p.m. EST) were presented
with gold medals and citations from the Ameri-
can Legion last Wednesday for contributions
made by that program to “strong and positive
Americanism.” The series dramatizes case
histories of leading communists who have
broken with the party,

Presentations of the citations were made to
Gen. Sarnoff and Mr. English by Arthur J.
Connell, national commander of the American
Legion, on behalf of the Legion’s units in New
York and Washington. The District of Colum-
bia Legion also made available the gold medals
for “outstanding service in the cause of Ameri-
canism.”

First Prize to WVJS Show

FIRST prize in the radio-tv category in the
1953 nationwide contest held by the American
Institute of Laundering, Joliet, Tll., has been
awarded to The Troy Laundry and Cleaners of
Owensboro, Ky., for its Troy Laundry Program
on WVJS there. Station says more than 2,000
laundry firms competed. Judges in the competi-
tion, held in Los Angeles, were William F.
Brown, associate professor of marketing,
UCLA’s School of Business Administration; El
Thomas, manager, Advertising Service Dept.,
Los Angeles Times, and Mary Thompson,
BBDO’s Los Angeles office. The show features
popular-classical music with commercials given
in the “gentle” mood of the program’s format,
station said. It is heard Monday through Fri-
day, $ am, produced by Larry Adams, pro-
gram director, and announced by Malcolm
Greep, general manager.
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TOTAL TVs AT 331, 30 MORE SOON

Stations on the air continue
to mount as a new group of
four vhf outlets are slated to
be on the air through Dec. 13.
Three cities get their first home
tv outlet.

OPERATING tv stations toialed 331 last week,
218 vhf and 113 uhf, with 30 more, 20 vhf
and 10 uhf, scheduled to get underway before
the year is out.

Five stations, all vhf, were slated to begin
operation Dec. 11 through 13:

KOAM-TV Pittsburgh, Kan.,, vhf ch. 7 (NBC,
CBS DuMont, represented by The Katz Agency
HOL-TV HKearney, Neb., vhf ch. 13 (CB
DuMont), represented by Meeker Tv Inc,
OMO-TV Seattle, Wash.,, vhf ch. 4 (NBC),
represented by George P. }lollingbery Co.
WEAU-TV Eau Clalre, Wis ch. 13 (NBC,
ABC, DuMont), represented i:y George P. Hol-

llngbery Co.
KTVA (TV) Anchorage, Alaska, vhif ch. 11

({NBC, DuMont), represented by Hugh Feltis &
Assoc,

This gives Pittsburg, Kearney and Eau Claire
their first home video, outlet, while Seattle and
Anchorage get their second.

Studio and live camera equipment of KTVA
are General Electric and transmitter is Du-
Mont, A. G. Hiebert, president-general man-
ager, announced, adding “we have been astound-
ed by the absence of engineering problems.”

KHOL-TV expects to be interconnected
with AT&T to receive network programs by
Feb. 1, Duane L. Watts, station manager, re-
ported.

WAIM-TV Anderson, S. C. (ch. 40), also
expects to begin regular programming tomor-
row as the basic CBS-TV affiliate in the Ander-
son-Greenville area, Wilton Hall, president,
reported. Democratic Sens. Olin D. Johnston
and Burnet R. Maybank, both South Carolina,
will make guest appearances on the dedicatory
program, he said.

Asbury Park Tower

Erection of a 465-ft. tower by WRTV (TV)
Asbury Park, N. I, is set to begin this week,
Harold C. Burke, vice president in charge of
operations, reported. The uhf ch. 58 outlet
which will cover Monmouth, Ocean and Middle-
sex counties he said, will start regular opera-
tion early next month.

WSTV-TV  Steubenville, Ohio, reported
AT&T crews are at work installing microwave
equipment for its Christmas Eve debut. The
station, on ch. 9, will feature CBS-TV pro-
grams. '

The construction of WMGT (TV) Adams,
Mass. {(ch. 74), transmitter building atop Mt.
Greylock has been completed, the station said.
The first outlet for that city is slated to begin
commercial programming later this month.

Change in antenna and transmitter site, now
before the FCC, has postponed the starting
date of WCMB-TV Harrisburg, Pa. (ch. 27),
from Dec. 15 to March 1, Ed K. Smith, gen-
eral manager, said.

WSIL-TV Harrisburg, Ill. (ch. 22), started
commercial operation Dec. 6, the station re-
ported.

WTOV-TV Norfolk, Va. (ch. 27), which
started programming Dec. 2, features ABC
and DuMont network shows as well as local
programs, Tom Matthews, program director,
announced.

Stations due on the air in the next 30 days are:

ARKANSAS

KATV (TV) Pine Bluff. vhi ch. 7, represented
by Avery-Knodel Inc., Dec. 15.

CALIFORNIA
. KTVU (TV) Stockton, uhf ch. 38, represented

BROADCASTING ® TELECASTING

by George P. Hollingbery Co., Dec. 15 (granted

STA Dec. 1)
COLORADO
KOA-TV Denver, vhf ¢h, 4 (NBC)‘ represented
by Edward Petry & Co., Dec.
CONNECT[CUT
'53WNLC-TV New London, uhf ch. 26, December

FLORIDA

WINK (TV) Fort Myers, vhf ch. 11, represented
by Weed Tv, December 53,

WJIJHP-TV Jacksonville, uhf ch. 36, represented
by Perry Assoc., December °'53 (granted STA
Nov. 30).

WEAR-TV Pensacola, vhf ch. 3 (CBS), repre-
sented by George P. Hollingbery Co., Dec. 15.

IDAHO

KID-TV Idaho Falls, vhf ch. 3 (CBS, NBC),

=kl
e . A
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by Edward Petry & _Co., Jan
WSTV-TV Steubenville, vhf ch 9 (CBS), rep-
resented by Avery-Knodel Ine., Dec. 24 (granted

STA Se T‘)

WU ) Youngstown, uht ch. 21, repre=

gented by Edward Petry & Co., Jan. 1,
OKLAHOMA

Oklahoma City, vhi ch. (CBS),
represented y Aver -Knodel Inc., Dec.
(E!‘an ed STA

Nov
B (TV) Tulsa, uhf ¢h. 23, represented by
The Bolllng Co., Jan. 1.

OREGON
KPIC (TVg Salem, uhf ch. 24, Dec. 15 {granted
STA Aug. 4).

KWTV (TV

PENNSYLVANIA

WQED (TV) Pittsburgh, vhi ch. *13, Jan. 1.
WARM-TV Scranton, uhf ch. 186, represented
by George P. Hollingbery Co., Jan 1.
SOUTH CAROLINA
WAIM-TV Anderson, uhf ch. 40 (CBS), repre-

A TV STATION goes into am as contract for radio broadcast equipment is handed by
W. D. {Dub) Rogers (¢}, president of KDUB-TV Lubbock, Tex., to Bill Brady, sales engineer,

Gates Radio Co.

Looking on is Rudy Starnes, chief engineer of KDUB-TV, licensee of

which recently was granted am facilities on 1340 kc with 250 w, fulltime.

represented by Gill-Perna, Dec. 20.
INDIANA

WRAY-TV Princeton, uhf c¢h, 52,

by Walker Representatlon Co., Dec.
KANSAS

KOAM-TV Pittsbur, g vhf ch. 7 (NBC, CBS,

guMont). represented by The Katz Agency,
ec. 13.

represented

LOUISIANA
KSLA (TVLShreveport. vhf ¢h. 12 (NBC, CBS),
represented by Paul H. Raymer, Dec. 15.
MAINE
WCSH-TV Portland, vhi ch. 6§ (NBC), repre-

sented bE Weed Tv Inc., Dec. 16 (began test
patterns G

MARYLAND
WBOC-TV Salisbury, uhf ch. 16, Dec. 25.
MASSACHUSETTS
WMGT (TV) North Adams, uhf ch. 74, repre-
sented by Walker Representation Co., Dec. 25.
MICHIGAN
WWTV (TV) Cadillac, vhf ch. 13 (CBHS, ABC
DUMOM). re resented by Weed Tv Inc., Jan.
granted ST. {!
WKAR-TV Eas Lansing, uhf ch. *60, Jan. 1.
MISSISSIPPI
WJIDT (TV) Jackson, vhf c¢h. 3 (NE.), repre-
sented by George P, Hollingbery Co., Dec. 28
(granted STA Oect. 19).
MISSOURI
KOMU-TV Columbia, vht ch.

(ABC, CBS,
DuMont, NBC), represented by H R Tv Inc,
December '53.

DRO-TV Sedalia, vhi ch. 6, Jan. 1.
NEBRASKA

KHOL-TV Kearney, vhf ch. 13 {CBS, DuMont),
represented by Meeker Tv Inc., Dec. 13 (granted

STA Oect. 29).
NEW JERSEY
_MWRTV (TV) Asbury Park, uhf ch. 58. January

NEW YORK
WTRI (TV) Schenectady, uhf c¢h. 35, Jan. 15.

NORTH CAROLINA
WAYS-TV Charlotte, uhf ch. 36 (ABC). repre~
sented by The Bolllng Co., Dec.
WNCT (TV) Greenville, vhf ch 9 (CBS, Du-
Mont) represented by John E
Dec. 20. OHIO

WMAC-TV Massillon, uhf ch. 23, represented

. Pearson Tv Inc.,

Winds Stymie Stations

STRONG WINDS that swept across the
neighboring states of Colorado and
Wyoming last week toppled the television
towers of two stations that are due to
begin operations this month.

in Denver, the 300-ft. tower of KOA-
TV, located atop Lookout Mt., crumpled
to the ground Dec. 6, causing snme dam-
age to the transmitter building, after 80-
miles-per-hour winds lashed the moun-
tain top. Three operating stations there,
KFEL-TV, KLZ-TV and KBTV (TV),
had to suspend programming momentar-
ily at various times because of interrup-
tions caused by the windstorm. Damage
of tower and buildings have been esti-
mated at $25,000.

KFBC-TV Cheyenne, Wyo., saw 100-ft.
of its planned 500-ft. tower collapse
Dec. 8 as high winds which continued to
plague the two-state area, brought down
the tower that is in construction. No
damage to transmitter building or other
equipment was reported.

KOA-TV and KFBC-TV are to begin
operations by Christmas. Don Searle,
KOA-TV executive vice president-general
manager, reported that around-the-clock
repairs and equipment installation will
enable the station to meet its target date.
KFBC-TV is rebuilding its tower in an-
ticipation of a Christmas debut, Witliam
C. Grove, manager, said.
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sented by Burn-Smith Co., Dec. 15 (began test
patterns Dec.
WGCT (TV) ‘Greenville, vhf ch. 4 (NBC),
represented by Weed Ty Inc., Jan. 1.
TENNESSEE

WLAC-TV Old Hickory {(Nashville), vhf ch. 5,
Jan. 1.

TEXAS
KMID-TV Midland, vhf ch. 2 (NBC), repre-
sented by O. L. Taylor Co., Dec. 15.
KRGV-TV Weslaco, vhi ch. 5 (NBC), repre=
sented by Paul H. Raymer, Dec. d
VIRGINIA
WBTM-TV Danville, uhf ch. 24, represented
by George P. Hollingbery Ceo., Jan. 15.
WASHINGTON
KOMO-TV Seattle, vhf ch. 4 (NBC), repre-
sented by George P. Hollingbery Co.. Dec. 11
(granted STA Nov. 13).
KVAN-TV Vancouver {Wash.)-Portland {Ore.),
uhf ch. 21, Jan. 15.
WEST VIRGINIA
WJPB-TV Fairmont, uhf ch. 35, represented by
Gill-Perna Inc, Jan. 1.
WISCONSIN
WEAU-TV Eau Claire, vhf ch. 13 (NBC, ABC,
DuMont), represented by George P. Hollingbery
Co., Dec. 13.
WNAM-TV Neenah, uhf ch. 42, represented by
George W. Clark Inc., Dec. 15.
WYOMING
KFBC-TV Cheyenne, vhf ch. 5 (CBS), Dec. 25
(granted STA Dec. 3).
ALASKA
KTVA (TV) Anchorage, vhf ch. 11 (NBC, Du-
Mont), represented by Hugh Feltis & Assoc.,
Dec. 11 (granted STA Dec. 1).
HAWAI
KULA-TV Honclulu, vhf ch. 4, Jan. 1.

PLANS for completion of a 1,025-ft tower
for WHB-TY Kansas City by May 1954
are under discussion here by: (I to )
seated, John A. Costelow, John A. Costelow
Inc., Topeka, contractor who also built
towers for WDAF-TVY Kansas City and KLZ-
TV Denver; John T. Schilling, WHB-TV vice
president and general manager; Henry Gold-
enberg, chief engineer; standing, Mori Grei-
ner, WHB-TV station director, and Donald
D. Davis, president of WHB-TV.

WOOD-TV Trades Channels,

Goes to Maximum Power

WOOD-TV Grand Rapids, Mich., switched
from vhf ch. 7 to ch. 8 last Tuesday and in-
creased effective radiated power from 28 kw
to fuill 100 kw. The channel change was one
of 30 ordered by FCC in its final reallocation.

WOOD-TV's ch. 8 operation is from a new
tower and transmitter installation 12 miles
northeast of Grand Rapids. The new 1,000-
ft. tower is on a hill 873 ft. above sea level.
The antenna system cost $100,000. In the new
$75,000 transmitter building is all new RCA
equipment costing $300,000.

Unique feature of the change-over, accord-
ing to WOOD-TV's chief engincer, Louis Ber-
genroth, was dual operation on both chs. 7 and
8 from Dec. 1-8 under special FCC authority
in order t0 help set owners and servicemen in
receiver adjustment.

BROADCASTING ® TELECASTING



Milwaukee Claims Top
U.S. Set-Converter Sales

MILWAUKEE is the “top market of the na-
tion” in sales of tv sets and uhf converters, re-
ports the Milwaukee Journal (WTMIJ-TV vhf

ch. 4), which credits the advent of two uhf |

stations there, WCAN (ch. 25) and WOKY-TV
(ch. 19), with causing the continued brisk set
sales in that area.

A dropoff of tv set sales elsewhere over
the nation, said to have been caused by antici-
pation of color television, has been reported in
a survey by the AP. Tv set production was
higher for the first nine months of 1953 than in
any preceding similar period, according to
RETMA tabulations.

KOKO Makes Its Debut,
Groups with KUDL, KDKD

KOKO Warrensburg, Mo., was scheduled to go
on the air last Thursday to form a new regional
network in Missouri with KUDL Kansas City
and KDKD in Clinton, according to David M.
Segal, who owns KUDL, and with Lee E.
Baker owns KDKD and KOKO.

KOKO, on 1450 ke with 250 w, is serviced
by AP news and RCA Thesaurus library, Mr.
Segal said. KOKO program manager is Lonnie
Licata. C. L. Parks is commercial manager.

WRGB (TV) Plans Ch. Shift

WRGB (TV) Schenectady, N. Y, plans to
shift from its present vhf ch. 4 to vhf ch. 6 on
Jan. 4, it was announced last Wednesday by
Robert B. Hanna JIr., General Electric Co.
manager of broadcasting. At the same time,
WRGB will put inte operation a new trans-
milting tower and antenna three times as high
as the present antenna, according to W. I.

Purcell, manager of engineering for GE broad- |

casting stations.

WNHC-TV Testing Ch. 8

WNHC-TV New Haven conducted a test of its
new ¢h. 8 transmitter last Monday night in con-
junction with a half-hour telecast on its ch. 6
facilities. According to Station Manager Ed-
ward C. Obrist, some 1,000 telegrams and calls
were sent to the station, 88% of which reported
that reception on ch. 8 was “excellent.” Station
officials said, however, that “many more ad-
justments must be made to the ch. 8 transmitter”
before they will be prepared to call the tesis
“successful.” Station plans a program on
Wednesday titled Whar's With Channel 87 to
keep viewers informed as io progress made
toward its permanent transfer to ch. 8.

WLBK Charts Programs

WLBK DeKalb, I, held a two-hour
sixth anniversary and re-dedication pro-
gram Dec. 13. This signaled the start
of a new program schedule and com-
munity service policies, George C. Big-
gar, president and general manager, an-
nounced last week. Mr. Biggar, who took
over active management of the station
Nov. 13, has inaugurated a news-on-the-
hour policy, a daily children’s program
and stepped-up farm programming. Com-
munity discussion and quiz programs are
planned.

Here's a pretty sight for any economist
(or advertiser} to contemplate,
Within the 29 counties clustered
around our Pivot of the Piedmont
are the industrial plants of many of
the best-known names in American
business. Qur neighbors include
Cannon Mills, Blue Bell, Inc.,
American Tobacco, Dan River Mills,
Vick Chemical, R. J. Reynolds
Tobacco, B. C., Mojud Hosiery, and
many others.

Their plants today are going full
biast, turning out goods for the
rest of the nation—and creating
the payrolls that give WEMY-TV
viewers a constantly growing bankroll.
(Last year, the buying power of
these people topped $1,500,000,000.)

Sales opportunities are going full
blast, too. Your share can be
considerably increased by enlisting
the help of the one television station
these wage-earners watch regularly,
It's WFMY-TV, of course.

wimy-tv

Greensboro, N. C.

Represented by
Harrington, Righter & Parsons, Inc.
New York—Chicago —San Francisco
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Arthur Church Jr. Named
To KMBC-AM-TV Board

PROMOTIONS and changes in the officers of
Midland Broadcasting Co., owner of KMBC-
AM-TV Kansas City, Mo., were announced last
week by Arthur B.
Church, president.
Included in the pro-
motions were those
of Arthur B. Church
Jr. to secretary and
member of the
board of directors.

Noland Franz was
raised to treasurer
and Catherine Ken-
nedy to assistant
secretary. Depuy G.
Warrick, director
and counsel for
many years, was
elected vice president, while George J. Higgins,
vice president-managing director, also was
named to the board of directors,

Construction has begun on the 1,000-ft. an-
tenna tower of Midland’s KMBC-TV at a site
adjacent to that of the proposed transmitter
building, it was announced, The television
plant is expected to be completed “by late spring
or early summer.”

Mr. Church Jr.

-Radio Outpaces Horse
In Younts’ Court Win

RADIO received judicial recognition as an im-
portant news medium and Jack S. Younts,
president-general manager of WEEB Southern
Pines, N. C., escaped jail sentence or fine last
fortnight in Moore County Recorders Court,
North Carolina.

Judge J. Vance Rowe adjudged Mr. Younts
not guilty of a charge of careless and reckless
driving after a four-hour trial. The defendant
had been charged with violating a 1907 state
law forbidding motorists from passing horses
at more than eight miles an hour [BeT, Nov.
231

Mr. Younts had driven the WEEB station
wagon to the scene of a fatal accident Nov. 17
in which 15 paratroopers were killed by a
plane that went out of control. A BeT article
reporting Mr. Younts 10-hour job as the first
reporter on the scene, and his subsequent arrest
on a charge filed by vacationists out for a
canter, was read into the court record.

Judge Rowe ruled Mr. Younts had the right
as a broadcast newsman to hurry to the disaster
scene, adding that the plaintiffs should have
left the road when they heard his deputy-
sheriffi’s siren on the WEEB vehicle. The court
commended him for his role in offering relief
at the disaster scene and then collecting as
well as making the facts available to all news
agencies and to the world.

WTMJ-TV Sets New Rates

WTMI-TV Milwaukee has issued its General
Rate Card #14 and Retail Rate Card #2,
both effective Jan. 1, 1954, In the general
rate card, charges for Monday through Friday,
6-11 p.m,, and Saturday and Sunday, noon-11
p.m., range from one-time rates of $180 (one
minute or less) to $1,050 (one hour). iIn the
retail rate card, the same segment cost ranges
from $150 to $875.
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Want to do a great percentage of the food
and drug business in 1/10th of the
nation ? That's the sales record
of chains who contractually
display in their high traffic aisles ‘
WLW-Radio advertised products each week.

No pushcart methods in 1953 for WLW-Radio
advertisers, Just hard-selling cash

register-ringing product displays that

are available to you when you buy ... P\
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LEE JACOBS DIES
AFTER AUTO CRASH

LEE W. JACOBS, 53, president of Inland Ra-
dio Corp. operating three Oregon stations, died
last Monday from injuries received in an auto
accident. Mr. Jacobs
had been an NARTB
board member-at-
large, representing
small stations, since
April 1952,

The accident oc-
curred just 15 miles
east of his home in
Baker, Ore., as he
had started driving
to Twin Falls, Idaho,
to address the Mon-
day meeting of Idaho
Broadcasters Assn.
(see story page 42).
Mr. Jacobs’ car skidded off the snowy highway
and he was knocked unconscgious.

Taken to a hospital in Baker, he recovered
consciousness Monday but remained in a serious
‘condition with a series of bone fractures and in-
ternal injuries.

He appeared to be rallying, but died Tuesday
from lung congestion.

Born in Alameda, Calif.,, he was a World
War I veteran. He moved to Baker in 1944,
having managed KFJI Klamath Falls, Ore.

Surviving are his widow; a daughter, Mrs.
Barbara Lockwood; his mother, Mrs. Mary Ja-

Mr. Jacobs

STATIONS

cobs; a grandson, and a brother, M. L. Jacobs.

His affiliations included the Elks, American
Legion, Rotary, Delta Tau Delta fraternity
and Sigma Delta Chi, journalism fraternity.
He was a journalism graduate of Oregon U,
class of 1922.

Funreal services were held at 2 p.m. Friday in
St. Stephens Episcopal Church, Baker. The re-
mains were taken to Portland for cremation.

Mr. Jacobs formed Inland in 1944 with the
late State Senator Marshall Cornett. Inland
acquired KBKR Baker and KLBM La Grande,
Ore., and two years later built KSRV Ontario,
Ore.

During the late 40s he was a member-of the
former NAB Unaffiliated Stations Executive
Committee which carried on the fight to assure
independents their place in association affairs.

Smith Leaves KFOR-AM-TY

GEORGE X. SMITH, vice president-general
manager of Cornbelt Broadcasting Corp., li-
censee of KFOR-AM-TV Lincoln, Neb., has
resigned after more than three years with the
corporation, the station announced last week.

During that time, Mr. Smith was manager
of KFOR and of KFOR-TV when it went on
the air last May 31. Before then he served
as treasurer of Cornbelt and was associated
earlier. with Central - States Broadcasting Co.
(KOIL) Omaha and the Twin Cities Broad-
casting Co. (WDGY) Minneapolis. “His future
plans have not been announced, nor has a
successor been named to the post.

sells your product
35 different ways!!

" MONEY

-THEW SIDE

OF THE DIAL ¥

% Top Talent !!—Herb Morrison, Bill Brant, Barry Kaye
and Hilary Bogden daily from sign-on to
sign-off. Station promotion all day long!

Y Public Transport— Dash-cards and car-cards carry your
message to a huge traveling audience.

* Billboards—identifies your product and program
along important traffic arteries.

PLUS .. .27 sensational merchandising services in leading
Pittsburgh area super-markets.

Get all the facts today!

5000 Watts 1320 KC.

. ar wire . . .

Wrife . . . phone . .
George P. Hollingbery Co.

s published in 5.R. I3, 5.
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Charles C. Warren, WCMI
Manager, Killed in Wreck

FUNERAL SERVICES were held last Mon-
day in Ashland, Ky., for Charles C. Warren,
53, stockholder and general manager of WCMI-
AM-FM that city,
with burial Thursday
at Glendale, Calif.
Mr. Warren, a past
president of Ken-
tucky Broadcasters
Assn., was killed in
an automobile acci-
dent Dec. 5 near
Ashland.

With WCMI the
past 11 years and
general manager for
seven, Mr. Warren
was a former vaude-
ville actor and had
been in radio since 1927. He had served with
NBC, CBS, WBBM Chicago, WGAR Cleve-
land, WGY Schenectady, WCOL Columbus,
Ohio, and stations in New York City, Toledo,
Dayton, Louisville and Tulsa.

He was a city commissioner in Ashland, a
business and civic leader.

Survivors are his wife, Winifred, two broth-
ers, Ralph R, and Dwight, both of Los An-
geles, and a sister, Mrs. Elsie Allen, Santa
Rosa, Calif.

Mr. Warren

KNBH (TV) New Rate Card
Inaugurates Class AA Time

KNBH (TV) Hollywood rate card No. 7 went
into effect Dec. 1 with al! discount structures
unchanged, except for participating announce-
ments. Inaugurated is Class AA time (7:30-
10:30 p.m., Mon-Sat.,, 6-10:30 p.m., Sun.) at
$2,000 per hour. Class A time (7-7:30 p.m.,
Mon.-Sat., 10:30-11 p.m. daily) is $1,215 per
hour. Class A time was listed on rate card
No. 6 at $1,700 for 7-10:30 p.m. daily.

Class B time (6-7 p.m., Mon.-Sat.) remains
$1,100 per hour. This classification formerly
included 10:30-11 p.m., Mon.-Sun., 1-7 p.m.,
Sun. Class C time (all other operating times)
goes from $600 to $750 per hour.

Empire State Transmitting
Begun Officially by WOR-TVY

BEGINNING of regular transmitting opera-
tions by WOR-TV New York from the tower
atop the Empire State Bldg., starting last Sat-
urday was announced last week by Thomas F.
O’Neil, president of General Teleradio Inc.,
licensee of the station.

Povyer Boosted

With the move, the station will increase its
power from 22 kw to about 165 kw, represent-
ing an eight-fold boost in power. WOR-TV
also will have new studio facilities on the 83d
floor of the building for news and special
events programs.

The station previously transmitted from
North Bergen, N. J.,, and will retain its tower
there as auxiliary facilities.

BROADCASTING ® TELECASTING



NEW YORK STATIONS
RETURN TO NORMAL

Stations report billings up dur-
ing the strike, but are reluctant
to discuss figures. Lack of
availabilities cuts off ‘consider-
able’ revenue.

RADIO and television stations in the New
York area returned to normal news program-
ming last Wednesday following the end of
the strike of six major New York daily news-
papers on Tuesday. Stations generally had
doubled the amount of time normally allocated
to news during the period the strike was in
progress [BeT, Dec. 7, also see Russell survey
story, page 37].

Although stations acknowledged billings had
increased materially as a result of the strike,
most were reluctant to release figures. It was
reported by spokesmen at many of the stations
that the scarcity of availabilities cut off “con-
siderable” revenue that might have been ob-
tained, but this condition varied from station
to station. Many stations-said some advertisers
were continuing with radio or television beyond
the strike period, but it was ‘“too early” to state
whether they could be converted to regular
advertisers.

“A check revealed there were fewer avail-
abilities for television than for radio, although
several tv stations opened at hours earlier
than usuval to provide fuller news reports.

Turn Aways

All radio and tv stations said they were
forced to “turn away considerable business,”
and gave preference to advertisers who had
used the media in the past,

Largest amount of business by stations re-
porting their billings was on WNBC and WNBT
(TV) New York. A spokesman said these two
outlets grossed more than $35,000 eich during
the strike period.

Bill Crawford, WOR New York sales man-
ager, estimated that station gained about $35,000
in extra billings as a result of the strike, He
added the station sold a number of spot an-
nouncements to the newspapers shortly after
the dispute was settled. A spokesman for
WMCA New York said the station had added
about $30,000 in the 11-day period.

Tv Newsmen Going Up

TELEVISICN newsmen in New York
may now use the front entrance and the
passenger elevator in covering news
events at major hotels. The Radio, News-
reels, Television Working Press Assn. of
New York reported last week that the
board of directors of the Hotel Assn. of
New York City had voted favorably on
a request from the news association for
front-entrance and passenger elevator
privileges. A letter from Chester Burger,
president of the news group, had pointed
out that certain hotels had insisted that
newsmen use the freight entrance. The
hotel association represents all the major
hotels in New York.

BROADCASTING ® TELECASTING
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Now NBC SPOT SALES

will bring. you our story!

Effective January 1, NBC Spot Sales will be telling you the facts
that have made WAVE one of the truly outstanding regional radio

buys in America.

It's brief and simple. To cover the entire State of Kentucky, you
need many of the State’s 51 radio stations. But you can cover

the compact Louisville Trading Area with WAVE aloine—reach
59.8% of the State's drug sales, 57.5% of its automotive sales, 51.3%
of its food sales—with one medium-priced station.

No matter how you look at it, WAVE is the one best radio buy in
Kentucky. Ask NBC Spot Sales for detailed analysis.

woowars WAVE

NBC AFFILIATE e LO“ISVI LLE

NBC Spot Sales, National Representatives
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WEEU-AM-TV HOST
TO 40 TIMEBUYERS

APPROXIMATELY 40 timebuyers represent-
ing 27 major advertising agencies in New York
and Philadelphia, and members of the trade
press, were guests Dec. 2 of WEEU-AM-TV
Reading, Pa., to inspect the facilities and
tour the area.

The group was flown to Reading in a
chartered plane and met at the airport by
Thomas E. Martin, executive vice president and
general manager of the Hawley Broadcasting
Co., licensee of the stations; Ewart Blain,
director of sales for WEEU-TV;, Harold
Schearer of the engineering staff, George
Carroll, program director, and Richard Creitz,
advertising manager.

The guests inspected the WEEU-TV trans-
mitter and the radio and television studios,
which included a main tv studio 75 feet long
and equipped with a 90-ft. mobile trolley for
lights and a dimmer control board. After lunch
the group was taken through the city to view the
reception of the stations from dealer’s and de-
partment store showrooms. The tour wound up
with a cocktail party and dinner at Berkshire
Country Club. Hawley Quier, president of
Hawley Broadcasting Co., and Dr. Harrison F.
Flippin, vice president of Reading Eagle Co.,
joined the executives at the club.

Open House

Two weeks ago the station held open house
for the public, and approximately 2,000 persons
per night appeared to inspect the studios, con-
trol booth, film projection room, stage area and
scene shop.

Timebuyers on last week's tour were: Dick
Trea, Benton & Bowles; Mal‘}g Dwyer, Ken¥Yon
& Eckhardt; Pat Lattanzi, illiam Weintraub
& Co.; Adelaide Hatton, Joe Lincoln and Tom
Lynch, all of Young & Rubicam; Jerry Mulfese,
Warwick & Legler; Allan Ramsey, Foote, Cone
& Belding; George Polk, Ted Wallower, Ken
Kunhardt, Jerry Zucker, and Grace Stewart,
all of BBDO; Jack White, Biow Co.; Ann Jano-
wicz, Hewitt, Ogilvy, Bensgn & Mather; Keith
Shaffer and Hal Davies, Erwin, Wasey; Jon
McCorkle, Sullivan, Stauffer, Colwell & Bayles;
Cliff Botway, Donahue & Co.; Chet Slaybaugh,

Morse International: Bill Murphy, Benton &
Bowles; Jeanne Bahr, Compton Adv.; Sally
Reynolds, Scheidler, Beck Werner; Allan

Sachs and Frank Marshall, both J. Walter
Thompson Co.; Elaine Sloat, N. W. Ayer & Son;
Murray Roffis, Maxon Inc.; Michael Donovan,
McCann-Erickson; Irene Marsh, D'Arcy Adv.;
Bernie Rasmussen, Fuller & Smith & Ross: Alice
Mooney, Richard A. Foley Adv.; Al Sessions. Al
;LPaul Lefton Co., and Al Fingerman, E. W. Green-
field, Inc.

Also attending were Ralph Broitinan, Barry

eit, Jack Clark, Robert 5. Dome and Guy

pper, all of the Headley-Reed Co., national

sales representative for the stations.

2

TIME out is taken by this group during the

: . A
PLANS for an expected

» r
- _.'. ALY

March debut of increased power at WDIA

A_Aemphl’s from 250 w

to 50 kw are prepared at o conference of stotion executives [B®T, Dec. 7]. L to r: David
James, productions director; Nat D. Williams, program consultant; Christine Spindel,
continuity chief; Willa Monroe, advisor on women's programs, and Bill Anderson, chief

announcer.

WDIA claims when the power increase is pu¥ into effect, about March 1, the

station will become the first 50-kw outlet to be broadcasting exclusively to the Negro

market.

The broadcast day will be 21 hours, it was explained.

Bert Ferguson, manager

and co-owner, noted, “We are determined to not only protect our lead, but octually to
become by all odds the most complete, the biggest, the most successful broadcasting

service for Negroes in the world.”

A new transmitter building is under construction.

WABD (TV) Holds Sales Meet
With Avery-Knodel Staffers

AN all-day sales meeting was conducted in
New York last Tuesday by DuMont’s WABD
(TV) New York for out-of-town members of
Avery-Knodel, national advertising representa-
tives for the station. It was said to be the first
time a local tv station had conducted a sales
clinic for such a group.

The clinic, which outlined present activities
and future plans with respect to programming,
sales and promotion, was directed by Norman
Knight, general manager of WABD, and Lewis
H. Avery, Avery-Knodel president.

Other members of the station staff in at-
tendance were Donald H. McCannon, assistant
manager of the broadcast division and director
of DuMont’s owned-and-operated stations, and
Werner Michel, executive producer for WABD
and DuMont.

Avery-Knodel executives” who attended in-
cluded: J. W. Knodel, vice president; Arthur
H. Sherin Jr., television sales manager; B. P.

‘Timothy, secretary and midwest sales manager;

David H. Sandeberg, directer, San Francisco
office; Charles C. Coleman Jr., Altanta; Wil-

liam L. Snyder, Chicago, and Samuel F. Jack- .

son and Thomas J. White Jr., New York.

WEEU-AM-TY Reading, Pa., special open

house for out-of-town agency and trade press guests. They are (I to r) Jerry Zucker,

radio-tv researcher, BBDO, New York; William ). Rohn, secretary, Reading Eagle Co.;

Thomas E. Martin, executive vice president and general manager, WEEU-TV Reading;

Adelaide Hatton, timebuyer, Young & Rubicam, New York; Herbert C. Kohler, managing

| editor, Reading Times; Howley Quier, president, Hawley Broadcasting Co.; Dr. Harrison
Flippin, vice president-director, Reading Eagle Co.; Grace Stewart, timebuyer, BBDO.
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$350,000 in WCBS Sales

COMPLETION of sales estimated at $350,000
to four sponsors of radio programs on WCBS
New York was announced last week by Henry
Untermeyer, the station’s sales manager. New
advertisers are the Lincoln-Mercury Dealers
of America, Borden Co., Metropolitan Life In-
surance Co. and the Hebrew National Kosher
Sausage Co.

Weed Sees Top Year
For Spot Tv in 1954

PREDICTION that 1954 will be the *greatest
year in spot tv” was expressed last fortnight by
Joseph J. Weed, president of Weed Television,
station representative firm.

“Not only will there be more stations going
on the air,” Mr. Weed said, “but the huge
number of transmitters launched in 1953 will
be in full operating stride with proven market
data and coverage effectiveness. Particular gains
will be noted in uhf which, in 1954, will have
greater public acceptance in markets where set
owners were slow to conversion.”

Mr. Weed voiced the belief sponsorship of
local programs by national advertisers will in-
crease in 1954, pointing out that through local
shows, sponsors can have “full program identi-
fication not now offered by divided and frac-
tionalized network programs offering just seg-
ments and announcements to time buyers.”

REPRESENTATIVE APPOINTMENTS

KBID (TV) Fresno, Calif.,, appoints Meeker
Tv Inc. as national representative.

KROD-AM-TV El Paso, Tex, appoints The
Branham Co. as exclusive national represen-
tative. Southwest Network (KAVE Carlsbad,
N. M_; KSIL Silver City, N. M.; KOSA Odessa,
Tex.; KUIN Pecos, Tex.; KVLF Alpine, Tex.;
KVKM Monahans, Tex; KGFL Roswell, N.
M., and KWEW Hobbs, N. M.) also appoints
The Branham Co. as exclusive national repre-
sentative.

WTMA Charleston, S. C., appoints George P.
Hollin_gbery Co. as exclusive national repre-
sentative,

KJBS San Francisco appoints Avery-Knodel
Inc. as national sales representative.

KABQ Albuquerque, N. M., appoints Richard
O’Connell as N. Y. representative.

BROADCASTING ® TELECASTING



Pays for itself quickly with AM and FM operating costs saved
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quality equipment. Units shown at
left are far installation at studia or
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BACHEM NAMED TO DTN’S NO. 2 POST

National sales manager for
the network will step into
the general managership job
Jan. 1 when Ted Bergmann
becomes managing director.

APPOINTMENT of John Bachem, national
sales manager of the DuMont Television Net-
work, to the post of general manager, effective
Jan. 1, was an-
nounced last week
by Ted Bergmann,
currently general
manager of the net-
work and director-
designate of the
broadcasting division
of the Allen B. Du-
Mont Labs.

Mr. Bachem will
assume the post Mr.
Bergmann will va-

. cate when he suc-
REpachen ceeds Chris J. Wit-
ting as director. Mr. Witting becomes president
of the Westinghouse Radio Stations on Jan. 1.

“Mr. Bachem’s contribution to DuMont’s
growth, especially in his management of the
network sales staff, has already been substan-
tial and, in his new position, we look to him
to bring added strength to the organization,”
Mr. Bergmann said in making the announce-
ment. “His experience in advertising antedates
the broadcast media and we expect it to be
especially useful because he knows so well the
needs and problems that DuMent has faced in

gearing itself to serve the public and the na-
tion’s business interests.”

Before joining DuMont in 1949, Mr. Bachem
had been associated in sales and advertising
work for more than 30 years. After a career
as a magazine sales executive, he joined NBC
in 1932 as a salesman and later served as eastern
sales manager and assistant to the vice presi-
dent.. He was with CBS sales from 1937-49.

Gordon Gray Named
To Mutual Board

GORDON GRAY, incoming vice president in
charge of the WOR-AM-TV division of General
Teleradio Inc., last week was named to the
board of directors of Mutual, which is controlled
by General Teleradio.

The election occurred at what was described
as an otherwise routine meeting of the Mutnal
board, held Wednesday in New York.

Mr. Gray, currently vice president In charge
of the eastern office of the Goodwill Stations,
was named two weeks ago to his new post at
the WOR stations, effective Jan. 1 [BeT, Nov,
30). He will succeed James M. Gaines, who
resigned to become vice president and general
manager of WOAI-AM-TV San Antonio, also
effective Jan. 1 [BeT, Nov. 16].

Chairman Thomas F. O’Neil presided over
the board meeting. Other members attending
included Mr. Gaines, E. M. Antrim, J. Glen
Taylor, E. M. (Pete) Johnson, Robert A.
Schmid, Adolph N. Hult, Linus Travers, James
E. Wallen, and J. E. Campeaun.

=
=
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Measure your ad-
vertising “dolar dis-
tance” in terms of sales
Choose CKLW,

the lower cost major sta-

response!

tion to get your advertis-
ing message across in the
Detroit area! . . . and

watch your sales chart
grow up Up up!

CKLW covers a 17,000,000
population area in five
| important states!

50,000 WATTS
800 KC.

NBC’s Tv Sells Radio
In Closed Circuit Showings

NBC Radic Spot Sales offices in Hollywood,
San Francisco, Chicago and Cleveland last Tues-
day played host to approximately 130 agency
and sponsor representatives at an “Electronic
Spot Buying Demonstration,” a closed circuit
telecast emanating from NBC in New York.

Designed to acquaint national spot advertis-
ers with WNBC’s “chain lightning” selling
power, the 45-minute telecast was built around
the theme, “Good Times for Listening to
WNBC—in the Morning, at Lunch, at Dinner
and at Bedtime,” presented by a capsule version
of the station’s 24-hour program operation.

In mid-telecast, the “chain lightning” promo-
tion demonstrated the merchandising tie-ups
with chain stores and their blue chip advertis-
ers through community salutes, walking bill-
boards, neon signs, etc.

The video presentation was accompanied by
brochures listing WNBC coverage and audience
figures and resumes on station personalities and
their program spot rates. Richard M. Pack,
WNBC director of programs and operations,
was in charge of the telecast and Charles Col-
ledge arranged the closed circuit long lines
and reception facilities.

NATIONAL NEGRO
NETWORK FORMED

Leonard Evans, Reggie Schue-
bel and John Wyatt team up to
head this new project. Initial
programming is already lined

up.
NEW radic network to be called National
Negro Network, composed of approximately
40 basic station, is being formed by Leonard
Evans, Negro specialist and consultant of Chi-
capo, who is president of the mew network,
and Reggie Schuebel and John M. Wyatt, who
are, respectively, vice president-treasurer and
executive vice president of the network.

Miss Schuebel and Mr. Wyatt are partners
of Wyatt & Schuebel, New York radio-tv
agency consultant organization. Mr. Evans is
an account supervisor at Arthur Meyerhoft
Agency, Chicago.

The board wilt be composed of Cab Calloway
and several representatives of some of the sta-
tions on the network, which expects to reach
approximately 12 million of the 15 million
Negroes in America. :

The network has lined up four quarter-hours
of daytime serials. The programming will be
inaugurated with the Ruby Valentine series,
starring Juanita Hall, sponsored by Pet Milk
and Philip Morris in the 40 markets, effective
Jan. 18. . Another quarter-hour serial will in-
clude one featuring Hilda Simms, noted negro
actress, in a social worker adventure series.
Other two quarter-hours of programming are
still being worked out. Additional plans call
for -half-hour weekly shows as well as service
dealing with special events of interest to negroes
during the year. Among the half-hour shows
planned is one entitled ifs a Mystery, Man!
starring Cab Calloway.

“The network is intended to be basically one
of entertainment,” President Evans told BeT,
“and its purpose is to create a market for ad-
vertisers to sell their products to a specific
group.”

This is the first new development in the past

BROADCASTING ® TELECASTING
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10 years in radio in its search for new revenue,
he maintained, asserting that the network will
give national advertisers a high-quality "co-
ordinated network campaign with fine pro-
gramming.

This list of stations signed with the network
will be announced shortly, spokesmen said.

Northeast Ty Network Begins

NORTHEAST Television Network will begin
operations today (Monday), when three Massa-
| chusetts uhf tv stations—WWOR-TV Wor-
cester, WHYN-TV Springfield-Holyoke and
WTAQ-TV Cambridge—inaugurate an off-the-
air relay exchange of programs, it was an-
nounced last week. Program exchange idea,
developed by Ansel Gridley, vice president and
general manager, WWOR-TV; Charles deRose,
general manager, WHYN-TV, and Frank
Lyman, president, WTAO-TV, envisages ulti-
mate expansion to include stations in all parts
of New England and perhaps extending into
New York and the Mid-Atlantic States.

ABC-TV to Rebuild Studio

AT AN ESTIMATED cost of more than $100,-
000, Studio E, ABC Television Center, Holly-
wood, is being refurbished completely. The
theatre set, feature of Studio E since the early
days of talkies when Warner Bros. occupied
the lot, will be dismantled and the building
stripped to the walls. It will be rebuilt into a
modern tv studio with doubled audience seating
for live origination programs. The first net-
work show slated for the new studio after
completion sometime in January will be Peter
\Potter Show, Sunday 9:30-10:30 p.m. PST.

NETWORKS

ABC executives at the network’s o&o tv stations planning and operations meeting last
Monday and Tuesday in New York were (I to r}: Robert M. Weitman, ABC programming
and talent vice president; John Pivel, WXYZ-TV Detroit manager; James G. Riddell,
WXYZ-TVY president; Sterling C. Quinlan, WBKB (TV) Chicago general manager; Robert
H. O’Brien, ABC executive vice president; Leonard H. Goldenson, AB-PT president; Walter
W. Gross, AB-PT vice president; Vincent Francis, KGO-TVY San Francisco monager; John
H. Mitchell, WABC-TV New York vice president-general manager; Frank King, KECA-TV
Hollywood manager, and William M. Materne, ABC coordinctor of owned radio and
tv stations.

WEAVER PROMISES NEW SALES, PROGRAM
PATTERNS, AS HE TAKES OVER NBC HELM

Shorter time segments and participations for both radio and tv, plus
‘electronic alternatives’ for radio, are among the concepts by which
the new NBC president intends to make the broadcast media more
flexible, and thus attract new advertisers to the network.

INTENTICON to initiate new sales and pro-
gram patterns calculated to broaden the adver-
tising base of NBC Radio as well as NBC-TV
and thus draw new advertisers and more dollars

IABOUT the middle of January something new
ill be added to NBC’s tv operations—“Pan-
oramic Coordination”—which Leonard Hole,
NBC director of production, described as an
pperating technique that will make television
s fast, as flexible and as sure as radio.

This new technique, Mr. Hole said, is made
possible by the design of a new studio, 5SH, on
he fifth floor of the RCA Bldg., New York,
which when completed, at a cost of about
375,000, will combine “the facilities of the
ost modern film studio with the ability to
semble and coordinate multiple’ originations
rom as many as ten outside sources at the same
me.”

Today, Mr. Hole explained, most remote
pickups have to be made blind, without
dvance monitoring. The new setup will pro-
ide for control room viewing of “more remote
ty pickup points than NBC now has equipment
cover,” he said. Today, splitting sight and
spund signals of a video program originating
an NBC New York studio is a time-consum-
ing job. With the new facilities provided by
, it can be done instantaneously.

The new SH makes that kind of operation
completely feasible, as it is not now, Mr. Hole
said. The new studio’s “true significance,” he
s*id, is two-fold: “It makes possible a truly
professional handling of operations which in
m
ti

any cases are performed today with difficul-
es, delays and uncertainty and it will widen
the horizons of possible tv programming, mak-
ing a practical reality of program concepts
which in the past have been only dreams.”

NBC-TV READIES ITS ‘PANORAMIC COORDINATION'

The compact new Radio City studio com-
prises these elements:

(1) A 10-input video switching system, designed
to handle either local or remote program sources
in any combination; (2) an associated audio
switching system, handling up to 16 separate
sound sources of local or remote origin; (3)
continuous video monitoring of all input posi-
tions and selective audio monitoring; (4) a sep-
arate video and audio switching system permit-
un& ‘“break in” on either sound or picture, or
both, on any or all of the eight outgoing program
channels from Radio City; (5) continuous moni-
torlnioof all eight outgoing lines and selective
monitoring of any channels interrupted; (6’; an
announcer’s booth of special design and flexi-
bility, equipped with a studio-type orthicon
camera; (7) o iconoscope film camera chains,
two vidicon film camera chains, and their asso-
ciated projection devices; (8) two record and
transcription turntables.

The two iconoscope chains are equipped with
16 mm, 35 mm, telop, slide and animatic projec-
tors; the new vidicon cameras seem likely to ad-
vance the telecasting of film programs greatly
and to comprise an improvement second only to
the video magnetic tape devices soon to come
from the laboratory [B+T, Dee. 71.

Mr, Hole said that the vidicons are rugged
and long-lasting, can handle easily “all the
light we can throw at them” and have proved
notably successful in telecasting network film
shows. Anticipating requests from clients that
vidicons be used on their particular film show,
NBC is reserving assignment rights to them for
the present, so as to make the most effective
use of them, Mr. Hole said.

5H is also equipped with tape reproducers
to handle sound recorded on magnetic tape to
accompany pictures on 35 mm film in perfect
synchronization, Mr, Hole noted. And, looking
to the future, the studio's circuitry has all been
designed to handle color as well as monochrome
video programming.
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into both media was voiced last week by
Sylvester L. (Pat) Weaver Jr, as he took over
the NBC presidency [BeT, Dec. 7].

He told BeT he was confident revamped pat-
terns flexible enough to offer advertisers the
time-and-program formats that best fit their
individual needs would pay off for radio as it
has in tv, where Mr. Weaver is credited gener-
ally with pioneering NBC's development of the
participation and “editorial” concepts of tv sales
and programming.

With the advent of television, he noted,
radio audiences’ needs have changed. Although
he did not mention specific program plans, he
expressed the view that network radio also
would benefit by programming competitively
with tv—if tv is offering a children’s show, for
example, radio might counter with a program
for adults, or when tv is presenting comedy,
radio might offer more serious fare. N

The idea, he said, is to “give people an elec-
tronic alternative rather than a magazine or
newspaper.”

Short Time Sales

Making short as well as long time segments
available for sale in network radio—a subject
which in tv has aroused objections among NBC-
TV affiliates—certainly will work to radio’s
benefit by attracting additional advertisers, Mr.
Weaver asserted, noting his belief that network
radio in the past has “made a mistake” in con-
centrating primarily on sales to the bigger
advertisers.

The broadcast media should gear their sales
and program formats so that “if an advertiser
wants to open with a double-truck and sky-
writing, we can give it to him,” the new NBC
chief declared, indicating his intention of de-
veloping this type of flexibility as much as
possible.

He indicated his view that radio-tv are not
getting the share of the nation’s total advertis-
ing budget that they should and could get; that
the total advertising budget is going up, and

BROADCASTING ® TELECASTING
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that by appealing to all types of advertisers,
small as well as large, the broadcast media can
attract a greater proportion of the total.

By coincidence Mr, Weaver’s expression of
views on the advantages of offering participa-
tions and shorter time segments came on the
eve of Friday’s scheduled meeting between a
committee of NBC-TV affiliates and top NBC
executives to discuss this very question.

Mr. Weaver conceded affiliates generally do
not take too quickly to changes such as the
shorter-segment sales plans, but he maintained
that when they understand the purpose and
realize that affiliates stand to make money as a
result, then they recognize the advantages.

On the heels of Mr. Weaver's elevation to
the presidency—from his old post as vice chair-
man of the board and head of tv programs—
and with the simultaneous promotion of Robert
W. Sarnoff from vice president in charge of the
Film Division to executive vice president of
NBC, came a serjes of personnel changes.

Thomas McAvity, who has been in charge
of entertainment programs, was placed in
charge of tv network programs. He will re-
port to Executive Vice President Sarnoff, while
the following will report to Mr. McAvity:
Davidson Taylor, director of public affairs, and
Gustav B. Margraf, vice president for talent.

Carl M. Stanton, director of the Film Divi-
sion, was placed in charge of that division,
succeeding Mr. Sarnoff, and Edgar G. (Ted)
Sisson was named associate director (see story
page 36).

Frederick W. Wile Jr., vice president in
charge of production, was assigned to Holly-
wood, effective Jan, 1, in the role of vice presi-
dent in charge of tv network programs division,
West Coast. Mr. Wile will report administra-
tively to John K. West, NBC vice president for
the Pacific Division, and report functionally to
Mr. McAvity.

Earl Rettig, director of finance and opera-
tions, Hollywood, meanwhile was assigned to
New York headquarters to take charge of pro-
duction and business affairs for tv network
programs, also effective Jan. 1. He will report
to Mr. McAvity, while Leonard Hole, director
of production, and William V. Sargent, division
business manager, also will report to Mr.
McAvity,

Executive Vice President Sarnoff meanwhile
named Alfred R. Stern as his assistant. He has
been assistant to Mr. Sarnoff for several months.

Special ABC Yule Show

SPECIAL Christmas eve program, titied Christ-
mas Carols Around America, will be presented
on ABC Radio on Dec. 24, 10:35-11:35 p.m,,
EST. The program will include the annual
Christmas message from Robert E. Kintner,
ABC president, and will feature the choirs,
glee clubs and choruses of General Motors
Corp., The Texas Co., Hotpoint Inc., Electric
Cos. of America, Burlington Mills and Stanley
Home Products.

WHDF to NBC Radio

WHDF Houghton, Mich., will become an af-
filiate of NBC Radio on Jan. 1, 1954, it was
announced last week by Harry Bannister,
NBC vice president in charge of station rela-
tions. The station, owned by George L. Bur-
gan, is on 1400 k¢ with 250 w fulltime. Albert
W. Payne is general manager.

AT&T Hookups Now 235

THREE more tv stations—KFOR-TV Lincoln,
WWOR-TV Worcester and WTOV-TV Norfolk
—have been added to AT&T's nationwide net-
work of tv facilities, totaling 235 tv stations
in 146 cities connected to AT&T.

BROADCASTING ® TELECASTING

WEBNS-TV

the nation’'s

leading test market

station

Recipes for Good Food and Sales get top testing daily in Columbus
on WBNS.-TV when Aileen Hammans, home economist, appears on
“Kitchen Fair.”

Mrs. Hammans is a native of Ohio, with an extensive home econo-
mists background and a winning personality. Her convincing advice
concerning advertisers> products on this spot participation show
continues to produce peak sales results for both local and national
advertisers in the rich Central Ohio market covered by WBNS.TV,
the nation’s leading test market station.

BNS-TV

COLUMBUS, OHIO <+ CHANNEL 10

CBS-TV NETWORK — Affiliated with Columbus Dispatch
and WBNS-AM + General Sales Office: 33 North High St.

REPRESENTED BY BLAIR TV
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Color Set Buying Delay
Predicted by Dr. DuMont

FOR the next year and possibly for the next
two years, color tv sets will be used mainly by
dealers as floor samples and by people with
professional interests in color and only a few
will go into the homes of the general public,
Dr. Allen B. DuMont, president, Allen B.
DuMont Labs, has pointed out in a letter to
distributors of DuMont sets.

“If 50,000 color sets are made available in
1954, at least 30,000 of the nation’s 55,000
dealers will need one each as a floor sample,”
he said. “Most of the remaining 20,000 re-
ceivers will be required by broadcasters, ad-
vertisers and other key people in the sales and
service trade for special purposes, leaving only
a few hundred, if any, for sales among today's
28 million owners of black-and-white receivers.
With an increase in production in 1955, an
additional limited number of people may be-
come owners of color sets. By 1956, when the
price of color sets begins to come down, a few
hundred thousand more people may wish to
buy color television.”

In the interim, Dr. DuMont said, color can
“build a tremendous amount of traffic” for set
dealers, who will want monochrome sets at
prices they can afford, $199 to $399, so Du-
Mont is devoting 97% % of its sets for early
1954 to open faced consoles and table models.
Dr. DuMont said that his company proposes
to concentrate on large picture color receivers
when such tri-color tubes are available. Present
tube, giving a 12%%-in. picture, will cost $300
retail, he said.

Plamondon Forms New Firm

FORMATION of Plamondon Magnetics Co.
with offices in Chicago was announced last
fortnight by A. D. Plamondon Jr., former head
of Indiana Steel Products Co. and ex-president
and board chairman of Radio-Electronics-
Television Mfrs, Assn.

Firm will operate as a wholly-owned com-
pany with offices and factory at 1850 Hubbard
St. Production of radio and electronics prod-
ucts is slated to get under way sometime next
February. Mr. Plamondon will serve as presi-
dent and A. D. Plamondon III as vice president.

Mr. Plamondon Jr. headed Indiana Steel for
16 years., He was deposed as president last
February and lost a proxy battle for director
two months later.

Tv Sells Trailers

BUILT-IN television receivers in the
mobile homes (trailers) manufactured
by the Pacemaker Trailer Co. of Elk-
hardt, Ind., account for more than 50%
of Pacemaker sales, according to J. F.
White, manager of contract sales for
CBS-Columbia, tv manufacturing divi-
sion of CBS., The tv receivers in Pace-
maker units are provided by CBS-Co-
lumbia. Mr. White noted that six out
of every ten mobile homes in the U. S.
have tv receivers, but added it was
learned at the 17th annual convention
of the Mobile Home Mfrs. Assn. in
Cleveland several weeks ago that not
one out of the same ten had video re-
ceivers installed by the coach manu-
facturer. Mr. White said many coach
manufacturers indicated built-in tv sets
will become standard next year.

MANUFACTURING
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FLAG is raised by radio at dedication cere-
monies of the new RCA radio plant at

Moorestown, N. J. [BeT, Dec. 7]. L. W.
Teegarden, RCA executive vice president,
presses the switch on a cigarette pack-size,
transistorized, broadcast transmitter whose
signal activates a motor at the base of the
flogpole. Another novel twist had Charles
M. Odorizzi, RCA Victor operating vice
president, pushing a button which set off
g small power charge to sever the ribbon at
the plont entrance.

Interference Potential
Grows Serious—Sterling

POTENTIAL seriousness of medical diathermy
machinery interference to the growing television
and safety of life radio services was pointed
out Nov. 30 by FCC Comr. George E. Sterling
at a meeting attended by representatives of the
diathermy industry and the medical field.

Consensus of the session, held at the Com-
mission and called to clarify the FCC’s inten-
tion to enforce its rules forbidding such inter-
ference, was that a government-industry educa-
tion program is needed to inform users of dia-
thermy units of the problem and their respon-
sibility. Spokesmen for the American Medical
Assn. and Electro-Medical Mfrs. Assn. pledged
cooperation with FCC in this project.

Part 18 of FCC's rules requires the medical
equipment to meet certain radiation standards
and provides frequency bands for their opera-
tion. Diathermy equipment made before July
1, 1947, was exempted until last June 30 from
meeting these restrictions, but now must com-
ply. Equipment made since 1947 has been type-
approved by the Commission.

Comr. Sterling pointed out that much of this
older equipment still is in use and unknowingly
may be causing damaging interference to li-
censed services, but the Commission does not
have the manpower to seek out all these units.
He said FCC’s enforcement drive will continue,
but expressed hope that the diathermy industry
and the medical profession would voluntarily
help meet the problem.

105 Get RCA Diplomas

COMMENCEMENT exercises were held in
New York last fortnight for 105 graduates of
RCA Institutes Inc. Recipients of diplomas
included students from Hawaii, Thailand and
Puerto Rico. Special awards were presented in
the radio and television broadcasting course to
Alfred Consiglio of New York and John F.
Brenner of Victoria, Va.

Scott Radio Labs Plans
$1,485 Color Video Set

COLOR receiver priced at $1,485 retail, f.o.b.
Plymouth, Ind., was announced last week by
John Meck, president of Scott Radio Labs
Inc., Chicago. The set, utilizing a 14-in. tri-
color kinescope, giving a 12-in. picture, will
contain 44 other tubes, rectifiers and crystal
diodes, Mr. Meck said. It will weigh 400 lbs.
Sometime during the first six months of pro-
duction, to start as soon as tri-color tubes are
available, the price is expected to be reduced
to $1,285, Mr. Meck estimated. The set has
been designed under RCA and Hazeltine
patents and will be allocated to dealers for
display purposes for the first six months.

Following FCC approval of the compatible
National Television System Committee stand-
ards, Mr. Meck figured that production of
color receivers will amount to 0.5% of present
black-and-white manufacture at the end of
three months, 5% at the end of six months
and less than 25% at the end of the first year,
Mr. Meck also said he expects a yearly color
market of 20% of existing black-and-white
receivers about three years after the FCC ap-
proves the NTSC standards.

Jerrold Reports Success
In Community Tv Test

NO “perceptible difference” between the re-
radiated signal and that received from the
television station was found during last month’s
test of satellite equipment at Clinton, Md., by
Jerrold Electronics Corp., Philadelphia, a re-
port of the field tests has indicated.

Jerrold tested the 5-kw satellite before ship-
ping it to the Azcarraga interests in Mexico
for use with an existing television station there
[BeT, Nov. 16]. The equipment picked up
the broadcast signal of WTOP-TV Washing-
ton (ch. 9) and retransmitted it on ch, 3.

The equipment was connected to separate
yagi antennas with 10-db gain, George Petchel,
engineer in charge of the test, reported. Yagis
were about 20 ft. apart and about 15 ft. above
ground. The ch. 9 receiving antenna was lo-
cated six ft. below the ch. 3 antenna, and
oriented 180 degrees from it,

Mr. Pechtel reported a 20-db loss in signal
strength between 2.25 miles and 5.1 miles from
the transmitting site, but since the equipment
is to be used on a mountain top, free space
calculations can be relied on, he pointed out.

Raytheon Shows Color Sets

RAYTHEON Mfg. Co. will demonstrate four
color tv receivers in Los Angeles Jan. 1 during
colorcasts of the Pasadena Tournament of
Roses patrade. Demonstration will be for
Southern California dealers and will be han-
dcloed by Raytheon’s distributor, James Kerwin

Transmitting Equipment

SHIPMENTS
Station Power Band Use
Gates Radio Co.

CKBM Montmagny, 250w  am new station

Que., Canada
+ .. Chicoutimi, Que. 250 %  am new statfon
KOWL Santa Monica.

Calif. 10 kw am power fncreats

OTHER SHIPMENTS: General Electric Co. re-
ported that last week a 20 kw amplifier was
shipped to WVET-TV WHEC-TV Rochester,
N. Y., sharing time on ch. 10.
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26 episodes
9 brond.new

Get this exciting, fost-moving TV
dromatic film series for exclusive
sponsorship in your city. A smash hit
as GANGBUSTERS on network—now
released locally in new format ...
with CHESTER MORRIS as host. This profii-proved program

includes full-scole promotiona! suppor: in afl morkets.

For detols i, NBC FILM DIVISION

call or wire us immediately, NEW YORK, CHICAGO, LOS ANGELES

Serving All Sponsors...Serving All Stations
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NO CIRCUS
"BALLYHOO"

at

TR A

... ONLY FACTS

For over six years KTLA has been acknowledged as the leading
independent television station in Los Angeles. In the face of
many special rating interpretations, a moment’s review of the
ratings will prove it to ypu again. For example: both ARB and
HOOQOPER in October and again in November show that KTLA
ranks above all other independent stations more than 56% of its
class A time.

. - . BUT RATINGS - ARE NOT THE ONLY MEASURE OF
LEADERSHIP!

KTLA leads in public aceeptance and has won more awards than
any other TV station in L. A.

KTLA leads in top local personalities built to give that personal
appeal which means more sales for you.

KTLA leads in protecting its audience from false advertising and
has never allowed “switch” advertisers.

KTLA leads in strict application of NARTB standards to all of its
time classes to insure audience loyalty.

KTLA leads in commercial effectiveness because we never load
up with those triple and quadruple spots which are sure death to
sales.

When you check all the facts, you, too, will agree that KTLA is
truly the Leading Independent Television station in Los Angeles.

KTLA Offices and Studios » 5451 MarathomSt., Los Angeles 38 = HOllywood 9-3181
PAUL H. RAYMER COMPANY « NATIONAL REPRESENTATIVE
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¢ Tv film has joined the Hollywood elite.

Page 88.

¢ Kling counts on diversification to keep its sales

Frank Wisbar

FORMER Prussian officer Frank Wisbar is now snapping to the
rigorous discipline of tv filming as producer-director of NBC-TV
Fireside Theater. He has completed the 44th film in this pioneer
Procter & Gamble series.

Born in Lithuania Dec. 9, 1902, he ultimately centered on the
technical production of motion pictures in Germany. Up through
the ranks from cutter to director, he became the triple-threat com-
bination of producer-director-writer. As such, he turned out many
notable films, several of which are today in the Museum of Mod-
ern Art.

In 1936 Mr. Wisbar came under strict surveillance of the Nazis,
because he was engaged in the “suspect” activity of producing films
on an international, rather than a national, basis. On Nov. 9, 1938,
with only the clothes on his back and carrying the film medals
bestowed by various countries, he headed for Holland. While
exchanging medals for money, he discovered a “gold” one, pre-
sented by Mussolini, was pure brass.

Arriving at Ellis Island with 60 cents and no knowledge of Eng-
lish, he was eventually identified by M-G-M's European sales
department and bailed out the day before Thanksgiving. His film
background led him logically to Hollywood, where the spy-con-
scious movie capital viewed him with suspicion. The War Dept.,
though, found a place for him and his advanced knowledge of
gliders, his forte when a military man.

From the end of World War II to 1948, he again made films.
But, instead of “art” he turned out horror pictures for Republic
and Monogram. He credits this period of “Strangler of the Swamp,”
“Devil Bat’s Daughter” and others currently playing the tv circuit,

as a most important contribution to his training. He learned a

“shoe-string” budget discipline.
The main topic of discussion by the end of 1948 was tv. Mr,
Wisbar mortgaged his home to make a pilot film. The result,
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up. Page 94.

“Time Bomb,” was inserted in Procter & Gamble’s then live weekly
half-hour Fireside Theatre.

He was signéd to film the program in 1949. Business-like, he
pushed the button for writers. After telling the few who showed
up that he could only pay $45 for a complete script, he ended up
writing the first 26 himself. When no agent would let his actors
demean themselves in such a lowly medium, the undaunted Mr.
Wisbar sent his crew to comb the streets for unknown talent,
hungry enough to ignore the accompanying stigma.

Four years later he now derives no little pleasure from the knowl-
edge that this shaky start has evolved into an industry which an-
nually pours millions into Hollywood and which can command the
services of top talent.

“For people who are mentally alive, tv film is the greatest chal-
lenge,” he says. “You are forced into clear thinking with no time
to dilly-dally. The challenge of having to come up with a different
half-hour film every Tuesday night—one with a little meaning and
a great deal of entertainment—is rewarding. - While a top motion
picture might be seen by 10 million people, we create for an audience
of between 25 and 30 million each week.”

A tireless worker, he is a perfectionist with a seemingly un-
hurried manner, who lives on Cokes during shooting and puts
in an 18-hour work day. With only the cutting, editing, dubbing,
etc. to be completed on the current season’s series before doing
the writing and paper work for next season’s schedule of 44 films
which goes before the cameras in March, he was recently con-
tracted by Bing Crosby Enterprises to produce and direct six half-
hour films for inclusion in General Electric’s CBS-TV GE Theatre.

He and his wife, Dolores, whom he terms his “right-hand,” can
be found raising cattle, hogs and sheep on their ranch in northern
California, when not in Los Angeles Daughters, Maria, 19, and
Anna, 17, attend Mills College in Oakland, Calif.
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Not so long ago television film jobs in the movie capital
attracted only those motion picture people who were starv-
ing. Now it's different. Some of the biggest names in

Hollywood are making films for tv, and they like it.

Tv Film Has Joined the Hollywood Elite

WITHIN the past three years Hollywood
television film makers have risen from the
social status of an impoverished typhus car-
rier to undeniable respectability, a word
which in that community implies the posses-
sion of a kidney-shaped swimming pool and
a view of Catalina Island on smogless days.

If the tv film industry is not Hollywood’s
new aristocracy, it at least is knocking at
the door. Today the tv film producer, direc-
tor, actor or writer is solicitously seated at
the choicest tables of Romanoff’s or Cha-
sen’s. It was only recently that if he ad-
mitted to a connection with television, he
risked ejection from all but the meanest
deadfalls of Gower Gulch.

Money is the reason for this breathless
transformation; there is now more of it in
television film and less in motion pictures.

Tv films are no longer the province of
the speculator with an idea and little else
who scraped together enough for a pilot film
on the outside chance a sponsor would buy
it and finance a series. Corporations have
replaced the man with the office in his hat,
and with their sounder financing can and do
pay attractive salaries.

Coincident with the development of tv
film has been a contraction of theatrical mo-
tion picture production. Actors, writers,
technicians and production executives who
might have permanently snubbed tv if the
movie business had held up are now work-
ing—and admitting it—in television. What
is.more they have accepted limited budgets,
relentless deadlines and other limitations
as challenges to their creative ingenuity.

Consider statistics obtained in recent sur-
veys by Hollywood unions and guilds:

Of the 140 active members in the Society
of Motion Picture Art Directors, 40 are in
video, according to executive secretary Nor-
man Loewenstein.

Screen Writers Guild credits tv film with
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By Majorie Thomas

employing more than 400 of its 800 active
and 400 associate members. Of the work-
ing group, 125 are steadily employed or
drawing the bulk of their earnings from tv
alone.

American Cinema Editors reports 28%
of its 173 members are working in tv, with
the larger video companies employing from
two to eight editors under a supervising
editor. Open to not just anyone, A.C.E.
stipulates that members must be employed
in film editing for at least eight years and
receive credit on at least 65 half-hour films,
in addition to meeting the A.C.E. standards.

Still another survey shows that tv film
is employing more than 50% of Hollywood’s
assistant directors; 40% of its directors; 40%
of its film editors, cameramen and sound
technicians; one-third of its established
screen writers; more than 50% of its Class
A actors; approximately 35% of the mem-
bers of IATSE’s 18 film locals.

Movie Curtailment

A motion picture production check on
the curtailment of  activity reveals 65 pro-
ducers, 62 directors and 35 writers under
contract this year, as opposed.to the 117 pro-
ducers, 96 directors and 134 writers under
contract last year.

To illustrate how television film has ab-
sorbed talent from the movies, B®T checked
several important Hollywood tv production
companies.

At Sovereign Productions, Stuart Reyn-
olds, president, believes in a “star” policy,
meaning he uses many an actor and actress
whose name was built up in movies.

“Stars” names are sort of entertainment
trademarks through which the public eval-
uates much of video’s offering,” Mr. Reyn-
olds says.

As executive producer of CBS-TV General
Electric Theatre, Your Jewelers Showcase

and some of the ABC-TV Cavalcade of
America films, he adds, “Of course, the story
is important. But, a starring name is a sale-
able commodity that means certain things
to the potential viewer. For one thing, the
customer assumes consciously or subcon-
sciously that starring names of sufficient heft
insure good stories.”

With this in mind he is signing such
prominent players as Ruth Hussey, Zasu
Pitts, William Lundigan, Claire Trevor, Ed-
ward Arnold, Dennis Morgan and Peter
Lawford.

Additionally believing that the forgotten
men are the directors, he has combed the
major studios to come up with Felix Feist,
associated with recently released “Donovan’s
Brain”; Alfred BE. Green, “Disraeli” and
“Jolson Story” among his movies from 1912
on; Maxwell Shane, 20th Century-Fox.

Joseph Sistrom, veteran producer who
last did “Botany Bay” for Paramount, is
now serving the Sovereign banner.

Jack Gross and Phil Krasne, veteran mo-
tion picture producers unique in that they
own their tv production company, distribu-
tion outfit and studios, have turned to the
movie technicians who can adapt themselves
to the video time element.

In differentiating between producing for
the two media, Mr. Gross stresses the fact
that tv films must be of “A” quality but done
under conditions somewhat similar to those
of the old “B” and “C” movies.

Many of their crew members are going
to schools to learn the variations of tv tech-
niques which, Mr. Gross believes, will make
them so much more valuable to the motion
picture industry, when it ultimately goes into
tv film production. .

In addition to CBS-TV Big Town, four
CBS-TV Lux Video Theatre films and the
newly-started Lone Wolf series, which brings
actor Louis Hayward in on a movie-like
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Teresa Wright and Larry Parks, movie stars, are rehearsed for Screen Gems tv film by Director James Neilson (squatting, center), former
Columbia Pictures dialogue director. These three are typical of movie talent now in television.

partnership basis and is utilizing much full-
crew domestic location, the firm is doing out-
side packages. Recently completed for in-
clusion on CBS-TV Omnibus are three half-
hour films based on the John Steinbeck
novel, “Pastures of Heaven.” Mauking his
tv film debut as director is Harry Horner,
Academy Award winning art director for
“The Heiress.”

On the Gross-Krasne roster of directors
are Erle Kenton, “House of Frankenstein”
and “House of Dracula”; E. A. DuPont,
noted for the Emil Jannings starrer, “Va-
riety”; Peter Godfrey, formerly with Gau-
mont-British and director of “Two Mrs. Car-
rolls” and “Forever and a Day.”

Desilu Productions Inc. has practically
taken over Motion Picture Center with four
large stages, three of which are devoted ex-
clusively to filming in front of an audience.
The firm has developed into a $6 million
property within the past two years, accord-
ing to Martin Leeds, former CBS-TV direc-
tor of business affairs and now Desilu exec-
utive vice president in charge of produc-
tion. In addition to its own packages,
CBS-TV I Love Lucy and Qur Miss Brooks,
the firm films outside packages, bringing
the total output this year to 2% hours of tv
film weekly. This is more than twice the
amount turned out by any major studio.

Run as a successful money-making prop-
osition with the profits poured back into the
development of better tv techniques, Desilu
maintains a top technical staff on a yearly
basis. With this foundation, Mr. Leeds de-
clares they can produce better quality films
more cheaply, but cautions “you need to
know if the ideas stand a chance of being
sold and to whom.”

Brooks and Lucy share cinematographer
Karl Freund, Academy Award winner for
“The Good Earth,” and supervising art di-
rector Ralph Berger, whose RKO features
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include “Miracle of the Bells” and “Boy
with Green Hair.”

Filmed under the D.P.I. banner for Mar-
terto Productions, the ABC-TV Make Room
for Daddy has producer Lou Edelman,.“The
Jazz Singer”; Sheldon Leonard, motion pic-
ture actor turned tv film director; Robert de

Grasse, RKO cameraman.

Under the same setup, for B & R Enter-
prises’ ABC-TV Where's Raymond, the pro-
ducer is Jerry Bresler, twice Academy Award
winner for two-reelers, “Heavenly Music”
and “Stairway to Light,” and the director is
Sidney Lanfield, whose movie credits include
“Lemon Drop Kid” and “Skirts Ahoy.”

NBC-TV Letter to Lorerta, for Lewislor

Enterprises, captured director Robert Florey,
“God Is My Co-Pilot” and numerous oth-
ers, here and abroad, and cinematographer
Norbert Brodine, “The Sea Hawk” and
“House on 92nd Street.”

Additionally, Desilu has expanded its
services to include tv commercials.

Meridian’s Schedule

Now shooting 26 weeks out of the year,
Meridian Pictures hopes to augment its CBS-
TV Schlitz Playhouse of Stars with a non-
conflicting situation type comedy series. In
this way, according to associate producer
Bill Self, Meridian’s potential output would
be realized. A former movie actor who fol-
lowed director Howard Hawks' advice to
hold out for the very best, Mr. Self holds
the theory that in tv film each individual
makes more of a contribution to the finished
product as opposed to theatrical film. Be-
cause of the time element, his starting prem-
ise is that each man knows his job. The
cutter puts the film together his way; the
cameraman shoots the scenes he knows will
be good; the wardrobe department handles
the costuming.

Tackling the speeded up film editing of

tv is George Amy, supervising editor, Acad-
emy Award nominee seven times and Oscar
winner for “Yankee Doodle Dandy” and
“Air Force.” Russ Harlan, Oscar nominee
for “Red River” and “The Big Sky,” is Me-
ridian’s cinematographer.

Meridian has opened the door to new di-
rectors and is fast developing its own. In-
cluded in the new group are Roy Kellino,
former cameraman in England; Anthony
Jowett, 20th Century-Fox dialogue director;
Arnold Laven, script clerk; Arnold Ganzer,
Paramount unit director.

Revue Productions, with MCA vice presi-
dent Alan Miller in charge, started off CBS-
TV Revion Mirror with the star-spangled
name of Joan Crawford. While holding to
top name actors, Revue operates on the
premise that directors grow with tv in de-
veloping their own techniques and does not
seek motion picture directors who must
adapt themselves. Richard Irving, with
Revue since its inception, had a knowledge
of film making, but was a RKO dialogue di-
rector. Robert Finkel came out of live tv and
is directing ABC-TV Pride of the Family.
Charles Barton, formerly associated with
CBS Radio Amos 'n’ Andy, is directing CBS-
TV Meet Mr. McNutley. Thus, Revue fol-
lows its theory that tv film finds its own.

Included in Revue’s 32 hours of tv film,
shot weekly at Republic Studios, are Kit Car-
son, City Detective, Chevron Theatre and
ABC-TV Pepsi-Cola Playhouse.

Movie actress Arlene Dahl, who reported-
ly received the highest salary paid a per-
former for tv film, did the Pepsi-Cola com-
mercials filmed by United World Films. No
less a name than John Alton, Academy
Award winning cinematographer for “An
American in Paris,” recorded her one-woman
high fashion display.

Producer John Loveton is providing a
major topic of film conversation these days
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The power of the words that appear

in the pages of BROADCASTING
TELECASTING is proven once again

by these comments which ran a few
days ago in leading newspapers

from coast to coast.

It's just another instance of the attention

and respect that BROADCASTING
TELECASTING's on-the-spot, observant

and discerning news reporting and

interpretation attract week in and

week out throughout the year.
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with his manipulation of the ghosts on CBS-
TV Topper. To achieve one of the indus-
try’s most closely guarded secrets, he has
enlisted the services of Herb Stewart, pro-
duction manager who has been with most of
the majors. Gert Anderson from Columbia
handles the camera and Claude Williams
executes the mechanical gags.

For CBS-TV Four Star Playhouse, pro-
ducer Don Sharpe has enticed regular ap-
pearances out of film luminaries Charles
Boyer, Ronald Colman, Dick Powell and
David Niven. Academy Award winner
Joan Fontaine reportedly drew $7500 for
emoting in a recent film in the series. Truly
gone are the days when an actor was signed
on speculation or for SAG minimum.

With tv absorbing writers so rapidly, Jack

Chertok maintains a writing staff, believing
it “is easier to have a man on the lot who
understands the characters about whom he
is writing.” Formerly with M-G-M, Mr.
Chertok has borrowed from his alma mater
for CBS-TV Private Secretary and some of
the ABC-TV Cavalcade of America films.
Head cameraman is Robert Pittack and
sound man is Bob Lee, whose last feature
was “Quo Vadis.” A Howard Hawks pro-
tege, Christopher Nyby directs Secretary and
Austrian-born, former UFA writer-director,
William Thiele directs Cavalcade. Ches
Cobb, a Walt Disney product, is in charge
of the Chertok-produced commercials.
Film footage, exceeding that of any major
studio by at least three to one, is being
turned out annually at Hal Roach Studios.

From
Station Break
to Feature. ..

the NEW

"BALANCED"

SV Tripod

is doing o
whale of a job
every day!

“SALANCED"
TV TRIPOD
mounted on
3-wheel
portable
collapsible

- dolly
Illustrated.

WE CALIBRATE LENSES - - .

Special TV ¢oating.
WE RENT AND SERVICE

CAMERAS * MOVIOLAS *
DOLLIES . - - Complete line

il

of 35mm and 16mm equipment avaitable for rental.

MITCHELL: Stendard, Hi-Speed, BNC, NC, Témm.
Eyemos. MAURER:
1C|lunu. ARRIFLEX. MOVIOLA: Editing machines, Synchronizers.

HOWELL: Standard, Shiftover,

Precision “'T"* STOP CALIBRA-
TION of il type lenses, any focal fength. Our method Is
approved by Motion Picture Industry and Standard Com-
mittee of SMPTE. Lenses coated for photography.

We THREW THE book away and enginesred g
brand new ‘'BALANCED" Tripod for every photos
graphic and video need. The result—a revela.
tion in effortless operation, super-smooth Hit
and 3460° pan action.

PERFECT BALANCE prevents mishap if the Tock
lever Is not opplied. Quick release pan handle
iotks into desired position. Mechanism Is ene
¢closed, rus'tprool, needs no lubrication. " Teme
sion adjustment for Comerac Man’s preference.
Built-in spirit level. Telescoping extension pan
handle. We defy you to get enything but the
smoothest, most efficient operation éut of this

tripod beauty. ;:_.--__

e
WE DESIGN and manutacture Lens

Mounts and camera equipment for
16mm — 35mm and TV comeras.

L FUCKER

Quwmem @.

IHK

IF YOU WORK WITH FILM ., ,
It will pay you to get to know us,
The tountry's foremost
professionals depend upon our
pertable, versatile, adaptable
equipment,

Bell &
Témm
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Under his ABC-TV contract, Mr. Roach Jr.
has produced pilot films for four proposed
series: White Collar Girl, starring Laraine
Day; Guns of Destiny, Paul Cavanaugh;
Tales of a Wayward Inn, Brian Aherne; Pass-
port to Adventure, Cesar Romero.
Additionally, he is producing Duffy’s Tav-
ern for MPTV and Life of Riley for NBC-
TV. In conjunction with Roland Reed Pro-
ductions, this film veteran still in his 30,
is doing ABC-TV Trouble with Father and
CBS-TV My Little Margie. CBS-TV Racket
Squad is co-produced with Carroll Case.

One reason for tv film’s progress, accord-
ing to him, is the growing stature of the in-
dustry which enables a producer to “talk
turkey” with practically any name in show
business. A great selling point, he believes,
is the fact that re-rtins of tv films are often
attracting larger audiences than the original-
showings. This, in turn, makes residual
rights appeal to almost any talent.

Screen Gems Inc., as Columbia Pictures’
tv film subsidiary, has the distinct advantage
of drawing from that major’s contract and
staff list in addition to using the studio facil-
itiess. NBC-TV Ford Theatre has seen the
video film debut of Columbia contract actors
Audrey Totter, John Derek and Phillip Car-
ey. Such name actresses as Ida Lupino,
Shelley Winters, Paulette ‘Goddard and
Merle  Oberon have appeared in this high-
priced anthology series, costumed under the
supervision of Fean Louis, made up by Clay
Campbell and coiffured by Helen Hunt, all
under contract to Columbia.

Screen Gems’ Resources

Ross Bellah, staff art director, designs the
sets and is able to draw from any set ever
used by the studio. With two sound stages
used exclusively for video, production exec-
utive Fred Briskin has the added advantage
of 12 more in Hollywood and three at Co-
lumbia Ranch. The Ranch maintains stand-
ing sets, including a New York street, West-
ern town and huge water tank where much
of the recent feature, “Caine Mutiny,” was
filmed.

With movie employment of writers at an
all-time low, Screen Gems currently has 12
writing on assignment. Included are such
names as Frederick Hazlitt Brennan, Karen
De Wolf, Gwen and John Bagni, Erna Laz-
arus and ex-SW@G presidents, Emmet Lavery
and Mary McCall Jr.

Responding to the limitations imposed by
video are such cinematographers as Charles
Lawton and Burnett Guffey, whose efforts
for Columbia were “Miss Sadie Thompson”
and “From Here to Eternity,” respectively.

Prohibitive salaries, commanded by top
motion picture directors, have forced tv in
some respects to develop its own. Under
contract to Screen Gems are Jimmy Neilson,
a former New York stage manager for Guth-
rie McClintic and then Columbia dialogue
director, and Ted Post, a director of live
New York tv who came to Hollywood to
enter tv ﬁlm Other directors, used on as-
signment, are Frederick Stephani, formerly
M-G-M; Phil Karlson, now directing Co-
lumbia’s “The Woodhawks™; Arnold Laven,
from’ the subsidiary to a Columbia contract
for “The Killer Wore a Badge”; Richard
Qume also associated with Mickey Rooney
in the actor’s current movie efforts.
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3 TOP-QUALITY, STAR-STUDDED SHOWS
FOR THE BUDGET-CONSCIOUS ADVERTISER

BORIS

O KARLOEF

As Scotland Yard’s COLONEL MARCH

A fascinating, BRAND NEW half-hour film series of scientific crime
detection based on material provided by America’s best-selling
mystery writer JOHN DICKSON CARR.

Let “COLONEL MARCH'’ sell for you on a regional or syndicated
basis at amazingly low costs! 26 weeks of programming available.
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| comeoy M
Starring in MY HERO"’

JOHN CROSBY, NOTED TV CRITIC, says “The dialogue, the stag-
ing and the production are of a very high order indeed and | see
no reason why “MY HERO" can't eventudlly give “I LOVE LUCY”
QUITE A RUN FOR ITS MONEY."”

EXCITING RATINGS: Playing opposite a top budget hour variety
show extravaganza, MY HERO" did a spectacular job for DUN-

HILL CIGARETTES.

39 WEEKS OF HALF-HOUR PROGRAMMING AVAILABLE.
Second run in most major markets; first run throughout
rest of country.

KKK KKK KR K HK KKK KKK N KKK

OFFICIAL FILMS' fabulously successful, faithful reproduction of the
beloved comic strip that appears regularly in over 220 newspapers
with a combined circulation of more than 25,000,000 readers!

% % % Ok % % % %

X % 2% % % % % % % %

and THE PIRATES

This half-hour show pulled ratings like these for Canada Dry in
56 different markets: ATLANTA —23.5; BUFFALO—33.3; CLEVE-
LAND —20.8; ROCHESTER—37.3; ST. LOUIS—35.0

NOW AVAILABLE FOR LOCAL OR REGIONAL SPONSORSHIP. .
246 Weeks of programming available.

OFFICIAL FILMS, INC. 25v.comsnyss. r70m00

¥ % X% X AMERICA’S LEADING PRODUCER AND DISTRIBUTOR OF QUALITY 'I'V FILMS ¥ ‘K * X
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How One Film Company
Makes a Sales Force Pay

By John Osbon

IS IT time for bearish retrenchment or for
bullish expansion in the film syndication
field?

The reports out of New York and Holly-
wood in recent weeks paint a confusing pic-
ture. There has been a noticeable trend
toward cutbacks in some syndication ac-
tivity, and even toward consolidation or
purchase of some companies.

Out at Kling Studios in Chicago, its ex-
ecutives think they see the handwriting on
the wall: Some firms are selling out, others
are dropping valuable properties, and still
others are cutting back actual production.
One reason: Cost of maintaining an ade-
quate sales force in the field.

To executives at Kling Studios, which
maintains studios and offices-in Chicago and
Hollywood—and sales branches elsewhere—
the reason is not surprising. Frederic A.
Niles, vice president in charge of its tv-
motion picture division, sums it up this way:

“The cost of keeping a sales force on the
road is so tremendously high these days—
despite the valuable syndicated packages
offered—that many firms are having to dig
deep, and unless a salesman can really pro-
duce with a volume of syndication sales,
they face a delicate financial position.”

Two Dozen Salesmen

Kling itself maintains a force in excess of
two dozen salesmen, all of whom can fall
back on a variety of other services if they
fail to sell its syndicated programs.

Kling Studios is convinced that it has the
right approach to the high costs of salesmen
on the road—arm them with a number of
services which can either be sold as inte-
grated packages or separately. “A sales
force should pay its own way” is its credo,
and evidently it’s paying off.

Kling maintains some 14 salesmen oper-
ating out of Chicago, three out of Holly-
wood, three out of Seattle, two out of San
Francisco, and one out of cities like Detroit
and St. Louis,

A Kling salesman, functioning against the
backdrop of this philosophy, goes into the
field fuily briefed on all services Kling has
to offer, as well as with samples of its
syndicated programs and commercials, in-
dustrial films, manuals, brochures, etc.

If it’s the type of market where new tv
stations are about to take the air, or where
independent stations are operating with ma-
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jor dependency on film, a Kling salesman
will call on the local telecaster with an
assortment of packages stressing kitchen,
children, sports and other formats. He also
will arrange for audition prints if requested.
If it’s a fairly large city where there’s a
heavy concentration of advertisers and
where agencies operate on a large scale, he
will establish liaison with agency timebuyers
and account executives. They will discuss
the media and advertising plans of the par-
ticular client in terms of his needs and any
campaigns he may have in mind.

The salesman passes on to the agency
executive direct contacts at Kling with re-
spect to the division that handles one of the
required services.

An advertiser might order, for instance,
as did Admiral Corp. this summer, a series
of aids including industrial training films,
manuals and assorted short spot commer-
cials. Kling is set up to handle each of
these services in its mushrooming depart-
ments.

Unlike other studios, Kling does not dis-
tribute or syndicate everything it produces
(like the Old American Barn Dance, which
until recently had been handled by United
Television Programs). And vyet, heavier
emphasis will be placed on syndicated activi-
ties as the future unfolds. In doing so, its
executives point out that Kling does not
consider itself a competitor with firms like
Ziv (which syndicates mostly dramatic pro-
grams}. Furthermore, Kling has a variety
of services to offer the advertiser, whether
it be institutional commercials or industrial
films.

Kling turns out a number of special film
shows and packages which are available to
new tv stations at special rates, under the
so-called station starter plan, with certain
modifications.

Its most prominent syndications are Uncle
Mistletoe, a series of 26 15-minute programs
for Christmas usage. The cost may be as
low as $25 per unit, with a 10% discount
for a 26-unit contract. Others are: Oid
American Barn Dance, 26 30-minute shows
as low as $40 per unit; Boxing from Rainbo,
26 30-minute programs with rental as low as
$35 per unit; Paradox, 26 three-minute
episodes, and File Facts, 10 three-minute
shows, at $10 per unit. These prices were
quoted this past summer.

Its most successful have been Boxing from

Rainbo, Uncle Mistletoe, and Old American
Barn Dance, some of which have enjoyed
repeat runs in many markets. Just recently
Kling started shooting on The Referee, a
series of 52 half-hour sports shows, with 13
up for immediate scheduling, and it also has
completed Bert & Elmer. Still another pack-
age is Music With the Hormel Girls.

Kling commercials, now well established
for syndication, can be institutional, too, as
attested by an impressive group list that in-
cludes potato chip processors, electric light
and power companies, appliances, beer, ice
cream, banking and bakeries. All these are
designed for the firm’s syndication plan.

Kling maintains offices in New York and
Detroit, as well as Hollywood and Chicago,
and representatives in San Francisco, Seattle
and St. Louis. It also maintains contacts in
Louisville, Cincinnati, Cleveland, Pittsburgh
and other cities.

An example of the syndication plan is a
series of 52 half-hour kitchen shows now
being produced by Kling for the television
division of the Electrical Information Pub-
lications in Madison, Wis.,, with- primary
sponsorship on individual stations by electric
light and power companies or electrical ap-
pliance firms.

Purpose of the syndicated commercials
plan, according to Mr. Niles, is to make it
possible for the television advertiser with a
limited budget to “get the same high quality
in creation and production in his commer-
cials as the big advertiser.”

Kling’s main Chicago studios are located
at 601 N. Fairbanks Court, on the city’s
near north side, just across from the cele-
brated Chez Paree. This modern structure
houses everything that is peculiar to the
Kling operation—space for art work, photo-
graphy, public relations, film shootings, pro-
duction of technical manuals and a host of
other purusits.

New Quarters Soon

Newer quarters on Washington Blvd.—
the building formerly was a roller-skating
armory—will be put to beaverish use. Mr.
Niles envisions some commitments for the
filming of daily homemaking or dramatic
(“soap opera”) programs, which fall within
the range of the new, out-of-the-way, small
city station operator who can't afford the
more elaborate presentations offered by the
networks. The building will be utilized also
for smaller tv productions and to house the
art departments. Occupancy is slated for
Dec. 15.

Kling Studios Inc. is headed up by Robert
Lirinberg, as president, who attributes the
expansion to the “vast growth of the use of
films in television and the unprecedented
amount of industrial, public relations and
sales training films Kling has been pro-
ducing.”

Kling’s operations actually antedated tele-
vision by over 10 years. Kling cut its teeth
in photography and other pursuits.

Today, with enlarged production facilities
in Chicago and Hollywood and mushroom-
ing sales offices elsewhere, and between 700
and 1,000 accounts, the company is flexing
its competitive biceps to the point where
television accounts for perhaps 35% or
40% of all its revenue (which is in the mil-
lions), thanks to an aggressive and expand-
ing sales force.
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¢ more TV Stations

4 s

than any other 4 x 5
commercial slide
projector

The famous GRAY TELOP I

Makes profits grow — projects low-cost, easily pro-
duced commercials. Four optical openings for projection
of opaque and transparent photos, rolling titles, slides,
small objects, etc., with superimposition, lap dissolve, or
fade-out effects. America’s best-known, most-used television

optical projector!

GRAY TELOP II

Another TV profit maker—with two channels accommodat:
ing slide holders, light boxes and accessories for
special effects. Gives professional results—and one

operator does it all!

GRAY 3A TELOJECTOR

New, compact unit for automatic remote control
projection of standard 2 x 2 slides . . . in uninter-
rupted sequence . . . with fading, lapping and super-
imposition. Solves many problems for
both large and small stations.
Get all the facts, now!

WRITE TODAY FOR BULLETIN RD-8

and Development Co., Inc., Hilliard Street, Manchester, Conn.

Dirision of The GRAY MANUFACTURING COMPANY—Qriginators of the
Gray Telephone Pay Station and the Gray Axdograph and PhonAudograph.

BROADCASTING ® TELECASTING December 14, 1953 ® Page 91




N
Wik A el
R et

JOAN
CAULFIELD

A
A

(-

-

' MAUREEN
; . O'SULLIVAN

PEGGY
ANN
GARNER

Thrilling starlit dramas for every member of the family!

Now—from the current Schlitz Ployhouse of Stars
series, 26 half hours that sparkle with box-office
favorites like Joan Caulfield, Peggy Ann Garner,
Preston Foster, Maureen O’Sullivan. And what
wonderful stories! By Somerset Maugham, F. Scott
Fitzgerald, Thomas W. Phipps, and many other
“greats.”” A tried-and-proven way for the smart
advertiser to win big audiences, week after week!
Just how big is evident from these local ratings.*

St.lovis . .....41.5
Chicago ......25.2
Seattle....... 48.0

Boston ....... 32.8
Dayten....... 30.5
Minneapolis ... 29.5

~ Use these faces to launch a sales campaign!
Top stars appear regularly on THE PLAYHQUSE.
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REED HADLEY
{Captain Braddock of “Racket Squad’)

This is the TV film series that zoomed into a 45.3 Nielsen rating (Aug. 1953)
— the nation’s Number One show! It’s based on actual cases from the files
of police confidence and racket squads. Each half-hour show is an action-
packed chapter in the annals of rackets and ““confidence games’ that could
victimize you. Big public-service appeal . . . a real buy for ad vertisers locking
for quick, profitable sales. Here’s how RACKET SQUAD rates locally:*

Cleveland....... 37.5 Chicago .. ...... 30.4
New York . ......28.5 Toledo . . ... .... 56.0
New Orleans ....42.5 Pittsburgh ...... 46.3

*Rating Source: Telepulse, December 1952
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FULTON; '-FF li%'

You know what a sensation Fulton Lewis,
Jr.'s co-op radio program has been...

)
“““\“ .‘\“\\S S
FTLLRIFTL NS
v \
15t

NOW.. .this supercharged personality is on TV for the first
time with a weekly fifteen-minute program that's unique in
format and viewer appeal. The Fulton Lewis, Jr. Show is not
a news program that rehashes stale events. It's a behind the
headlines report of eyvewitness facts by people who know...
and who tell all.

The Fulton Lewis, Jr. Show is filmed each Friday morning
in Washington, D. C. It's processed in special high-speed
newsreel labs and rushed air-express to TV stations the same
day for telecast far ahead of the headlines.

Here’s a program that's unigue in every sense of the word.
It's forceful...it’s fascinating...it’s a real rating builder...
a pre-proved sales booster for any local sponsor. Act fast to
skim the cream off what will undoubtedly be the fastest au-
dience snatcher on any local TV Station. The Fulton Lewis,
Jr. Show will be ready January 8...but we urge you to get in
touch with UTP TODAY.

UNITED

TELEVISION
PROGRAMS ...

ANOTHER BIG, NEW FIRST-RUN SHOW from UTP:

HOLLYWOOD 685G N. Bronsaon

NEW YORK 444 Madison

CHICAGO 380 N. Michigan
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A Landmark in Radio Research

PROBABLY no more significant research
has been done in the radio field in recent
years than the Alfred Politz study commis-
sioned by the 11 radio stations represented
by the Henry I. Christal Co.

Based on 4,985 personal interviews in a
probability sample representing the 61,600,-
000 people 15 years old and over living at
the time in tv areas, the Politz study pro-
duced overwhelming evidence of the per-
vasiveness of radio and people’s reliance
upon it.

A preliminary report of the results was
issued last summer and presented in detail
in BeT, July 27. The final report is now
contained in a comprehensive booklet, “The
Importance of Radio in Television Areas
Today,” which is being given wide distribu-
tion throughout the advertising field. What
the Politz project set out to do was to find
out the reasons that people have radio and
their attitudes toward it. How well the Politz
organization succeeded is indicated by the
observations appearing below. This article
is the text of comments by an impartial au-
thority, Alfred Stanford, a veteran and re-
spected advertising man.

The comments appear in the booklet. Mr.
Stanford was asked by the sponsors of the

survey to write his appraisal because of his
experience in various media. He was one
of the founders of Compton Advertising
Agency, was later director of the Bureau of
Advertising of the American Newspaper
Publishers Assn., became vice president and
advertising director of the New York Herald
Tribune, re-entered the agency field in 1951
as director of the plans board of Benton &
Bowles. Last May he resigned to publish
his own magazine, Boats.

NARTB and BAB are participating with
the Christal-represented stations in distribut-
ing the booklet. BAB is sending 5,500 copies
to advertisers, agencies and BAB members.
NARTB is sending 5,000 copies to stations
that are not BAB members, to schools and
libraries. The Christal stations themselves
are distributing some 4,500 copies. Other
stations that wish to promote the study in
their own communities may obtain extra
copies at the cost of printing, the Christal
company has announced.

Stations sponsoring this research were
WBAL Baltimore, WBEN Buffalo, WGAR
Cleveland, WJR Detroit, WTIC Hartford,
WDAF Kansas City, KFI Los Angeles,
WHAS Louisville, WTMJ Milwaukee, WGY
Schenectady and WTAG Worcester.

IN ITS preoccupation with little “measure-
ments” for a quarter of a century, radio
has not only dramatically underestimated
itself, it has even failed to see itself as a
medium. The true nature of the radio
medium, at last suggested by this Politz
survey, is important news for every adver-
tising man in the business today.

The superficial news is that radio, con-
fronted by the competition of television, has
retained its enormous vitality. This is quite
big news in itself, perhaps. Certainly it is
surprising to anyone who has not understood
the exclusive role radio has been filling in
people’s lives.

The big new concept of radio as a medium
can be stated very simply indeed.

Human capacity for multiple attention
is one of the basic facts of life. For example,
while you drive your car through heavy
traffic, you are also likely to be smoking a
cigarette and conversing animatedly on a
variety of matters with your companion.
That is multiple attention.

Or you may be having a business lunch in
a noisy restaurant. You concentrate on the
conversation at your table and don’t “hear”
the hubbub elsewhere in the room. Yet if
someone at the next table speaks your name,
your ear at once catches that significant
sound. That, too, is multiple attention.

Mulitiple attention is a workable principle

BROADCASTING *® TELECASTING

and a commonplace fact in American life.

Now, if America stands for anything, it
means busy, busy people. Couple this with
the fact that, as another phenomenon of
multiple attention, you can listen to radio
while you are doing something else. You,
at last, have the picture of radio as a medium
in busy American life. You have the key to
why radio has not been permanently hurt by
that great new machine, television. Radio
serves a multiple attention need in busy
American life.

This advantage of radio—that people do
other things while they listen to it—has not
been well enough understood, in spite of its
common observability every day.

Actually, this fact establishes the exclu-
sive characteristic enjoyed by radio alone of
all media. In busy American lives it is one
of the hardest jobs for the salesman to force
attention, to get the door open, as it were.
But to a fantastic degree, as one peruses this
study, we see that radio has always had this
door open, no matter what else people are
doing. For radio is a constant, friendly com-
panion in people’s lives, present almost
wherever they go or whatever else they do,
all around the clock.

This privilege is enjoyed by no other me-
dium. Its values have not begun to be con-
sciously exploited by the advertiser.

It is sharply ironical to see, when once

a medium like radio lays aside its intra-
competitive, quantitative ~welter of ‘re-
search” (i.e., program against program) and
its intercompetitive preoccupations (i.e., ra-
dio against newspapers, television, maga-
zines), what new strengths for radio appear.

After years of being cheated by under-
estimation and the failure to understand it-
self because of narrower, so-called “measure-
ments”, radio now at last is revealed in basic
new measurements that show its strength as
it really is in people’s lives. How shallowly
spent were the hours squandered analyzing
only rating figures at the expense of a clear
look at radio in full-length, living perspec-
tive!

To discover an exclusive characteristic
enjoyed by one medium alone, and of which
that medium had not actively been aware,
should prove a great reward to those men of
vision and courage who sponsored this study
of radio in television areas. It could well
herald a rebirth of advertising enthusiasm
for radio and a substantial increase in its
use.

New Concepts’ Importance

The deep importance of this new concept
emerges ever more clearly as we examine the
qualitative details of this study and begin to
think in terms of the application of this
concept of radio as a constant companion,
capable of multiple attention, to our present
use of the medium. In detailed findings of
this study, which are the subject of running
comment as we go through it, we are able to
unblindfold ourselves and identify to whom
we are talking. What they are doing and
where. What an advantage to the advertiser!
To the creative radio writer! And what a rich
field for further, more detailed qualitative
research!

If radio was considered a “dead” me-
dium with the arrival of television, so were
newspapers when radio bloomed on the ho-
rizon. After 15 years of falling-revenues, the
newspaper medium was suddenly redis-
covered, just as this survey may contribute to
the rediscovery of radio. What appears to
be true is a rather fundamental law that
should not have to be proved again in our
business lives. Rather than one medium be-
ing displaced or eclipsed by another, a me-
dium that enjoys a special and exclusive
usefulness can never die.

Finally, in this area of general comment,
we cannot refrain from thinking a little
about the kind of research we are doing in
media. Is it fundamental? Does it illuminate
the heart of the matter? Or is it concerned
with nits and gnats?

We have no time today for nits and gnats.
We ought to have outgrown our childish
appetite for figures, just as figures, and for
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Have item

in home All people
— 49.1%
Radio 945% R 30 0%
Refri 0.1 —84'8
efrigerator 93. Eﬁ 47 oLs
T e e
Bathtub 86.3 Y62

Telephone 78.5

. . 73.3
Washing machine 76.0 SN 116
Television 72.4 —. 223 I
L SR N g G ek
567.9
Automobile 709 . _ T
A 27 Consider item a “necessity
R . — 50.9
Sewing machine 60.0 T o

Consider item a “luxuary”

_103

Home freezer 838

SR T 617
Air conditioner 3.2 — e
R e
Electric dishwasher 2.9

S 188

e e

" RADIO IS A NEGESSITY

Radio outranks all other important house-
hold appliances in ratio of ownershop—1%
ahead of refrigerators, 9% ahead of bath-
tubs, 16% ahead of the telephone. The cost
differential, of course, is a factor. Hence
the survey asked people’s opinions of such
items as a “necessity’’ or a “luxury.” Fig-
ures at the left of the bars in chart indicated
percentage of homes owning various ap-
pliances. Those at right of the bars show
percentuges of people who regarded the
items as “necessity” or “luxury.”

the false reassurance of inadequate figures.
Advertising needs more contributions of the
order of this new landmark document.
There is nothing easy about fundamental
research. Itis costly. It involves subtle quan-
titative checks for accuracy by formulae that
Alfred Politz has attained a justified reputa-
tion for developing to a level of extreme ac-
curacy. While the methods are for the tech-
nician, the aim of such research should
concern all who have to do with advertising.
The aim of fundamental research is pointed,
always, at people and, after reaching people,
to dig below the surface, easy explanations
and get to the real heart of the matter. An
earmark of the sound fundamental re-

Turn on radio
Turnen TV

Turn on radie or TV

Call up newspaper - .7
N ::

Wait to read it iri the newspapers . 27

Call police, information, ete.

Call neighbors, etc.

All people

RADID IS RELIABLE

Peopie were asked: “Suppose
you were at home and heard
a sudden rumor that war had
broken out. What would you
do to find out if the rumor
was true?” Here's how they
responded.

searcher is that he is ready to lay aside even
his own mass of data.

Research of the high sensitivity and ac-
curacy implied in this work of the Alfred
Politz organization has seldom been more
fully justified than in the findings of this
real voyage of discovery.

The findings on who listens, when & where
& why, build the picture of a medium with
penetration and tremendous impact because
of its special ability to serve people’s wants
and needs.

The well-known basic “quantities” of ra-
dio (how many, how long, etc.) are impor-
tant. But they do not describe wholly the

importance of the medium. These quantities
are not radio. They are the end product of
radio’s special qualities to serve people.

These “qualities” of radio are real and
basic to an understanding of what radio is
and what it can do. Research cannot ever
describe perfectly the services radio per-
forms—the reasons radio is indispensable
But this, nevertheless, is what is really impor-
tant and it is something advertisers and
agencies include in their thinking about each
medium, whether consciously, by intuition,
or on objective evidence.

In the field of specific conclusions—briefly

—

WCRKY

50 GRAND IN WATTS

DOING THE REAL JOB
FOR
THE ADVERTISER
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summarized—these points stand out:

1. Radio, as a constant companion of the
busy, busy American people, is the only me-
dium capable of serving in multiple attention
situations.

2. The fact that television—a powerful
medium, but one without this characteristic
—has failed to displace radio from this fun-
damental role is, thereby, easier to under-
stand.

3. A new challenge to the creative use of
radio has been set up, now that its basic
personality difference as a medium with an
exclusive characteristic has at last been sug-
gested.

4. More of such fundamental basic re-
search on the further significance of this idea
should immediately be undertaken; it is a
very big advertising idea, worth big invest-
ment,

The original objectives of the research

| this study has pioneered have thus been im-

portantly served. Through comprehensive
evidence of the “who” and “where,” “how”
and “why” of radio listening, as well as the
sheer number of radio listeners, we now have
a clearer picture and better understanding of
how radio works and what it does for people.

Radio owes it to its listeners to give ad-
vertisers and their agencies this information,
to show them how and why radio continues
to deserve their confidence. And the radio
industry itself needs this clearer picture of
the medium so that it can act more surely to
meet—on behalf of radio—the responsi-
bilities that so many millions of Americans
have given to this medium.
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=—PROGRAMS & PROMOTION—

CONTEST CHANGES

NBC’s You Bet Your Life, starring Groucho
Marx, has a change of format. Contestants can
now select four questions from a total of ten
questions in a specific category. Each guestion
is worth $10 to $100, and contestants keep the
money gained by correct answers. Producer
John Guedel and co-director Bernie Smith ex-
plain that the seven-year-old “betting” system
resulted in most contestants either winning the
full $320 or going broke.

BOOSTER CAMPAIGN

WBAW Barnwell, S. C.,, which began broad-
casting Oct. 12, has been distributing booster
cards for advertisers to be used in windows
and store displays. Cards, distributed in various
towns, read: “We're boosting (town name)
over WBAW . . | keep up with community
progress on your community station.”

WIP COMBATS DELINQUENCY

A SPECIAL series of weekly half-hour broad-
casts dealing with the juvenile delinquency
problem was launched by WIP Philadelphia.
Microphones and tape recorders will make an

actual recording of a high school council meet- d:

ing in an area seriously affected by the recent
crime wave. Discussion of an actual case, with ! e
interviews of child and parents involved is 5
scheduled, and also a talk by Dr. E. Preston B e
Sharp, director of the Youth Study Center, the y E
city’s institution for delinquent boys. Names In:

of participants were not used.

‘NEBRASKA STORY’ - I

TO SUPPLEMENT classroom history mstruc- 3 VA= 4
tion, WIAG Norfolk, Neb,, is currently pro- 2
gramming a 13-week series of quarter-hour
historical programs, designed for “in-school”
listening each Wednesday 2:15 p.m. Programs
are arranged chronologically, except for the

It

THIS is a dramatic moment for KFDA.TY
Amarillo as the city’s Mayor Bud Curtis

sits in the directer's chair to press the but-
ton bringing in CBS-TY's Omnibus program
as the station makes official its cable inter-
connection with CBS. Taking part in the
ceremony bringing live tv to the city are
{l to r) local Chamber of Commerce Presi-
dent Joe Jenkins; KFDA news editor Bill
Johns; Mayor Curtis, and KFDA-AM-TV
General Manager Stan Wilson.

BROADCASTING ® TELECASTING

HIGH...MIGHTY

Emsco “Towers of Strength”

For safety, performance and economy, Emsco
TV “Towers of Strength” will fill your re-
quirements for a truly high and mighty tower.
Emsco towers of all heights are designed to
carry the new heavy weight antennas.

Emsco towers meet rigid RTMA and AISC
standards. Bolted construction permits quick,
sure visual inspection. Hot dip galvanizing
reduces maintenance costs ... insures long
structural life.

Emsco unconditionalily guarantees its tower
designs. Back of each Emsco tower is more
than a quarter of a century of pioneering and
development work in the field of steel
fabricated towers.

For guyed or self-supporting towers of
unequalled value, specify Emsco. Prompt
delivery assured!

E\&

TOWERS OF

STRENGTH

EMSCO MANUFACTURING COMPANY
LOS ANGELES, CALIFORNIA
Houston, Texas Garland, Texas

. Typical Emsco self-supporting tower,
Baton Rouge, La.
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final two, which deal with this section of the
state rather than a period of history.

WJAR GOLF TOURNAMENT

JIM METCALF, staff announcer for WIAR-
AM-TV Providence, R, I., was presented a
trophy on Tv Sports Page over WIAR-TV re-
cently, Mr. Metcalf defeated Roger Kennedy
of the Engineering Department 2 and 1 in the
1953 WIJAR-AM-TV golf tournament. The
tournament is comprised of engineers, directors
and announcers of WJAR radio and television
staffs.

NEW WGAR SERVICE

PROGRAM Director Reg Merridew of WGAR
Cleveland has added another new program serv~
ice for WGAR listeners. Beginning this week,
road-condition reports will be broadcast four
times daily. The reports will be assembled
from information obtained from the State
Highway Dept., the Auto Club, Central Grey-
hound and the Cleveland Transit System.

KLZ SPORTS COVERAGE

KLZ Denver will give extensive coverage of
Denver U. winter sports activity every Saturday
night at 8:00, beginning Dec. 5. KLZ radio
will air direct broadcasts from the Pioneer
arena of 12 outstanding hockey and basketball
attractions with Walt Schrader, a radio veteran,
but a newcomer to the Denver radio scene,
handling the play-by-play.

POSTCARD PROMOTION

SPECIAL postcards printed by sponsoring
Security-First National Bank, Santa Ana, Calif,,
promoting Meet Your Neighbor on KVOE that

PROGRAMS & PROMOTIONS

city, are mailed out by local business firms
whose activities are described in station-tape
recorded interviews at various plants and stores
in Orange County. Average distribution of

_ postcards, which contain strong plug for station,

runs about 7000 a month.

. Bock to Bach

THE NATIONAL Brewing Co., Balti-
more, going classical, will sponsor a spe-
cial Christmas concert featuring the Bal-
timore Symphony Orchestra, with guest
appearances by opera star Mimi Benzell
and actor Basil Rathbone. According to
an announcement by Jerold C. Hoff-
berger, National president, the program
will originate from WMAR-TV Baltimore
tomorrow (Tuesday) evening, and also
will be aired by WITG (TV) Washing-
tion.

COLLEGE BASKETBALL

KING-TV Seattle will televise eight collegiate
basketball games in the 1953-54 season, it was
announced by Al P. Hunter, commercial man-
ager for the station. Four U. of Washington
games and four Seattle U. games will be cov-
ered. Negotiations to televise the U, of Wash-
ington games were completed by Mr. Hunter
and Sportsvision, the organization representing
the Pacific Coast Conference in television deal-
ings. Sportsvision is represented in the Pacific
Northwest by Hugh Felton. All telecasts will
be sponsored by the Richfield Oil Corp.

SONG CATCHES ON

STORY with the Hollywood touch—but with
a bit more authenticity—developed recently on
a WTAM Cleveland Morning Bandwagon show
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KITE Stages Own ‘Pearl Harbor’ on Dec. 7

KITE San Antonio, wondering how many
people in that city remembered Pearl Harbor,
instituted a “sneak attack” of its own Sunday,
Dec. 6, on the eve of the 12th anniversary of
the Japanese attack at Hawaii, to prove the
city could be almost completely disabled with
no one aware of the danger.

KITE newsmen Coit Butler and Bill Allert
solicited the aid of former navy frogman Bob
Hamilton, a demolition expert, and accom-
panied by a reporter and photographer from
the San Antonio Light, they planted fake
charges of explosives in six vital spots over the
city of 400,000 population.

The group, which started shortly after 9
p.m,, used “time-fused” charges of “dynamite,”
“tetratol” and “C-2.” They drew only passing
attention as they deposited the charges at the
city telephone building, the water main supply-
ing the downtown area, a major power plant,
a water tower and the radio tower for the
sheriff’s office, in a manhole at the busiest
intersection in town and under the police
dispatcher’s office. If the charges had been
real, KITE says, the town’s lights, water and
telephone service would have been cut off and
the peace officers would have been left without
effectual control.

Each charge was labeled with a drawing of
KITE, the time it was placed at each place and

the time when the fuse would have gone off
if the charge had been a real bomb.

Coincidentally, KITE says, M. H. Rodes,
city police communications supervisor, on the
same day filed a report with his superiors
requesting a $30,000 decentralized radio net-
work to replace the “entirely neglected and
completely vulnerable police center now in
use. The plan calls for new civil defense
communications, creating 38 base radio sta-
tions over the city, to stop just such a blow
that could destroy all emergency communica-
tion.” .

The San Antonio station reports it was
swamped with calls after its broadcast, which
was timed to take place at approximately the
same hour as the actual Pearl Harbor attack
12 years ago. San Antonio teachers were in-
vited beforehand to air the broadcast over
loudspeakers in classrooms, Both the UP and
INS carried items on the KITE project.

Some sample comments received by the
station: -

“Best program of its type I ever heard. It
should be required listening.”

“Tremendous, It made me realize it could

happen here.”

“Exceilent reporting. What can I do to
help?”’

R e S N N R N N N N N N R N N N N N N

Page 100, ¢ Dece_mbe_r 44,.19.?3

when singer-pianist Hamish Menzies premiered
his newest musical composition, “Our Anniver-
sary.” Mr. Menzies, who was appearing at the
Hotel Hollenden in Cleveland, got word that
on Tuesday, November 24, Johnny Andrews,
m.c. of the Morning Bandwagon and his wife
Betti celebrated their second wedding anniver-
sary. He worked all night and came up with
an original piece of music, “Our Anniversary”
—dedicated to his long-time friend Johnny
Andrews, and presented the song for the first
time to the vast WTAM Morning Bandwagon
audience. Since then, WTAM reports a tre-
mendous amount of mail and phone calls from
listeners wanting sheet music and recordings
of the song.

HISTORICAL STATION BREAKS

WAPI-WABT (TV) Birmingham, Ala., in
cooperation with the Alabama Historical Assn.,
are carrying anniversary mention of the most
important event in the state’s history for the
particular date. The association provides the
spots and the stations work them in as a closing
item on Alabama newscasts. The stations get
mention in the association’s quarterly and the
association gets credit on the air.

Tv Doesn’t Hurt Cubs

DOES television hurt attendance of
hangers-on in the major league baseball
pennant races? It apparently doesn’t—
at least the Chicago Cubs don’t think so.
In signing a new contract with WGN-TV
Chicago for exclusive tv rights to all
Cubs” home games [BeT, Nov. 30], James
P. Gallagher, club’s business manager,
stated:

“We believe television has helped to
promote interest in the Cubs and in base-
ball in general in the Chicago area. We
think television helped to keep our at-
tendance up and certainly brought the
game to many people who could not get
out to the ball park. The cooperation
from WGN-TV in promoting attendance
also helped to make additional fans.”

The Cubs, traditional stragglers in the
National League in recent years, finished
seventh in 1953, Theyre the only club
without nighttime baseball —and thus
have no problem of baseball telecasts
when other tv competition is strong.

JAPANESE NEWSCASTS

KGMB-TV Honolulu, T. H., CBS network
station recently programmed daily Japanese
language tv newscast. Entitled Tomomichi Ku-
raichi Reports, newscast is 10 minutes long
and goes out over KGMB-TV at 2:30 p.m.
Monday through Friday.

KING-TV MERIT AWARD

KING-TV Seattle received a special award
of merit by the Armed Forces of the Puget
Sound area for station’s weekly public service
program, March On, claiming it to be the first
such award presented in the Pacific Northwest.

BROADCASTING ® TELECASTING



Advertisers

J. Clyde Loftis, executive vice president, Kraft
Foods Co., elected to board of directors, Na-
tional Daer Products Corp., Kraft parent
company.

Albert H. Campbell, advertising manager, pack-
ing equipment div.,, Food Machinery & Chemi-
cal Corp., San Jose, Calif., to firm’s general
advertising department., with Jack Smutz, Jim
Smitz Adv. Agency, Riverside, Calif., replacing
Mr. Campbell.

Agencies

George Thomas Clark Fry, vice president and
account supervisor of Kenyon & Eckhardt,
N. Y., elected director of agency.

Bonner McLane, office manager, promoted to
partner and vice president, Syers, Pickle &
Winn, Austin, Tex. Other promotions are:
W. G. Moore to comptroller and Harvey O.
Payne to director of publicity and promotion,
same agency.

W. Arthur Fielden elected vice president of
Houck & Co. of Florida, Miami. Richard G.
Hansen appointed production manager of
agency.

Charles W. Reinhart, Jecturer on advertising
at CCNY Business School, to James Thomas
Chirurg Co., N. Y., as account manager.

L. B. Moses, account executive, Byron H.
Brown & Staff, L. A., to Harrington-Richards,
same city, as account manager.

T. C. Thompson, sales vice president and di-
rector, Horlick’s Corp., Racine, Wis., to Ruth-
rauff & Ryan, L. A., as West Coast director of
food merchandising.

Richard Peter to Goldthwaite-Smith Adv. Agen-
cy, S. F., as account executive.

Stephen H. Schaffer, public relations and adver-
tising director, Jack D. Dempsey Enterprises,
Hollywood, and Jack Stanley, account execu-
tive, Clifford Gill Agency, L. A, to Phil D.
McHugh Co., L. A., as account executives.

Joseph LaRocco, art director, Jack Cable &
Associates, Houston, to McHugh Co. in similar
capacity.

David F. Titus, program director for CBS and
the Don Lee systems, appointed television-radio
director of Cole & Weber, Seattle.

John F. Manning, account executive, Chambers
& Wiswell Inc., Boston, to Foote, Cone & Bel-
ding, S. F., in similar capacity.

Gene Walther, partner in Walther-Boland As-
soc., S. F., has withdrawn from active par-
ticipation to return to his native Switzerland.

Ray Connors, public relations representative,
Carl Byoir & Assoc. Inc., Baltimore, to Strom-
berger, LaVene, McKenzie, L. A., in similar
capacity for General Petroleum account.

Hal Falvey, Fuller & Smith & Ross Inc., Chi-
cago, to Beaumont & Hohman Inc., S. F,, as
creative department head.

Charles Wilmarth, public relations, Wine In-
stitute, S. F., opens offices for Stromberger,
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LaVene, McKenzie in that city, in General
Petroleum Bldg., 714 Montgomery St.

Pierre F. Bruneau, chief television film editor
of Canadian Broadcasting Corp., Montreal,
to tv supervisor of McKim Adv. Ltd., Montreal.

Bud Hayward, producer of Voice of the Army,
Canadian network show for past three years,
to radio-tv director of James Lovick & Co.
Ltd., Montreal.

Moert Berry, former director of sports publicity,
U. of Pennsylvania to W. Wallace Orr Inc.,
Phila., as head of public relations and copy
staffs.

Janet Allen, continuity director and director of
women’'s programs, WILS-AM-TV Lansing,
Mich., to Milton Weinberg Adv. Co., L. A,
as copywriter.

Stations
Les Williams, commercial manager of WWGP

Sanford, N.C., named general manager of
WOOW New Bern, N.C.

Jack Shefrin, radio-tv director of John Kaye:

Adv. Agency, Kansas City, appointed general
manager of WRNY Rochester, N.Y., and Fred

Bethel, formerly executive producer and direc- °

tor at CBS, named program director of the
same station.

Mr. Bethel

Mr. Shefrin

John E. Scott, president of Elmer E. Scott Co.,
appointed general sales manager of WKLO-TV
Louisville, Ky.

Theodore Noyes McDowell, independent tele-
vision package producer, appointed to WMAL-
TV Washington sales staff.

Claude A. Johnstone, to sales staff of WBBF
Rochester, N.Y.

C. J. Kreidler, past advertising and merchan-

- dising manager for Childrens’ Activities maga-

zine, to KDYL Salt Lake City, as account
executive.

Quin Ryan, WGN Chicago, to WFJL there as
program and tv consultant.

Lee Nance, program director at WATL Atlanta,
now in charge of program and sales.

William A. Schuyler, Western Division sales
manager, Comet Television Films Inc.,, Holly-
wood, to KHJ-TV same city as account execu-
tive.

Dick Meier, sales manager, Leland Hatchery

No matter what your prnduct
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and Baker Feed, Leland, Ill., to WLKB De
Kalb, Ill., as sales manager after Jan. I.

Frederick von Hofen, account executive, KING
Seattle, named sales
manager.

W, H. Averill, for-
merly account exec-
utive, KWK St
Louis, to KSTM-TV
St. Louis, as account
executive.

Joha Burr, KGO-TV
San Francisco, pro-
motion and merchan-
dising, to KBES-TV
Medford, Ore., as
advertising manager

Mr. von Hofen
of that station and KIEM-TV Eureka, Calif.

Kal Ross appointed director of operations and
administrative assistant to Lou Poller, owner
and general manager of WCAN-AM-TV Mil-
waukee.

Earl F, Reilly Jr., named program director for
KING Seattle, Wash., succeeding Hal Moan
who resigned.

L. C. Smith and Dale Hart, both formerly of
WBAP-TV Fort Worth, named chief engineer

‘ I
N

...still stacking

GREATER
OREGON
MARKET

P A leading national
grocery chain has been
using station KGW
continuously for more
than 3 years with out-
standing results—proof
positive KGW adver-
tising pays off for ad-
vertisers who insist on
their money’s worth.
For real sales results
use KGW—an eco-
nomical and efficient
medium for covering
the rich Oregon market.
For details, contact

Affiliated with NBC
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and program director, respectively, of KARK-
TV Little Rock.

Delmar Malkie, superintendent, House Periodi-
cal press gallery, to KENI Anchorage, Alaska,
as newscaster.

William Branham, formerly U.S. Army motion
picture cameraman, toc WRTV, (TV) Asbury
Park N. J., as head of photo and news de-
partment.

Franklyn Owens to WEAV Plattsburg and
WENT Gloversville, N.Y.

Carroll Hansen, KCBS San Francisco, named
director of news and public affairs while con-
tinuing as sports director.

Barbara Bramley, former traffic manager of
WHHN Memphis, to program operations staff
of WBBM Chicago.

Kenneth R. Ovenden, WEEI Boston, staff an-
nouncer,
to director of pro-
grams.

Robert E. Holt to
WSTV-TV Steuben-
ville, Ohio, as pro-
gram and production
manager,

Bob Bruner, past
president of Indiana
Radio Newsmen and
3 formerly news editor
Mr. Ovenden WXLW Indianapo-
lis, to news staff

WMT-AM-TV Cedar Rapids, Iowa.

Virginia Renaud, who has served in person-
nel program and production departments of
WBBM-AM-TV Chicago, appointed director of
education, succeeding Barbara Tobin, resigned.

John Smoot, program director, WRMN Elgin,
Ill., to WSIV Pekin, Ill, as announcer-disc
jockey.

John PLeary of CBW Winnipeg, to announcing
staff, CKFH Toronto. .

Ed Edwards, WERE Cleveland, named to
succeed Jack Granmey as Jimmy Dudley’s co-
announcer when Cleveland Indians start the
1954 baseball season.

Clarence P. Talbot to KCCC-TV Sacramento
as director of public relations.

Louis Goldowitz, engineer, KFWB Hollywood,
to KBIG Avalon as Hollywood studio engineer.
He succeeds John Haradon, who transfers to
KBID (TV) Fresno engineering staff.

John Rovick, who, as “Sheriff John,” hosts a
KTTV (TV) Hollywood juvenile program,
signed by Imperial Records to make children’s
records.

Basil Ruysdael, Hollywooed radio announcer-
m.c., assigned role in Republic Pictures feature
film, “The Shanghai Story.”

Gilbert W. Kingsbury, Crosley Broadcasting
Corp. vice president, elected vice president of
the Cincinnati chapter, Public Relations Society
of America.

William Robinson, WLWA (TV) Atlanta, Ga.,
elected president Sons of American Revolution,
that city.

Edward V., Cheviot,

commercial manager

promoted .

WOAI-TV San Antonio, elected president, Ad-
vertising Club, that city.

Benedict Gimbel Jr.,, president and general
manager, WIP Philadelphia, appointed chair-
man of Fire Prevention Week Committee for
1954 by Fire Commissioner Paul B, Harten-
stein of Phila.

Les Johnson, manager, WHBF-AM-TV Rock
Island, Ill. reappointed commissioner-at-large,
Metropolitan Airport Authority, for Rock
Island County.

Marvin Miller, Hollywood radic-tv announcer-
actor, has recorded The New Testament in
total of 23%% hours playing time for distribu-
tion by Audio Records. In production is The
Old Testament, which will comprise 96 hours
playing time.

Fulton Wilkins, time salesman, KNX Holly-
wood, father of son, Dec. 1.

Charles J. Lanphier, president, WFOX Milwau-
kee, father of boy, Sean Dennis, Dec. 3.

Hugh Bartlett, 40, for past 15 years announcer
of The Happy Gang, daily noontime program
on CBS Trans-Canada network, died at Van-
couver Dec. 6 after a long illness.

William Wallace, 49, accounting dept. head
WTTG (TV) Washington, died Tuesday after a
heart attack.

Marion Pearce, manager of KGAR Garden
City, Kan., died Nov. 28.

Networks

David Lasley, central division sales manager,
Dumont Tv Network, Chicago, to CBS Radio
Spot Sales, S.F., as account executive.

Walter Scharf, musical director on NBC Radioc
Phil Harris-Alice Faye, has resigned to con-
centrate on motion picture assignments.

Georgiann Johnson, who portrays Marge West-
cott on NBC-TV Mr. Peepers, assigned role

—hies ]

MARRIAGE of C. L. Richards, promotion

manager of WBZ Boston and WBZA Spring-

field, Westinghouse Radio Stations proper-

ties, to Gretchen Cifre, @ package decorat-

ing consultant, took place Nov. 26 at
Groton, Conn.
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in Paramount Pictures feature film, “Conquest
of Space.”

Duncan MacDonald, supervisor of women’s
and religious programming for DuMont Tv
Network and WABD (TV) New York, named
tv representative on advisory board of U. N.
News for Women Broadcasters, succeeding
Alma Kitchell, resigned.

Bill Thompson, who portrays Wallace Wimple
on NBC Radio Fibber McGee and Molly, as-
signed role of forest ranger in Walt Disney
feature film, “The Lady and the Tramp.”

Bretaigne Windust, consultant on CBS-TV Life
With Father, adds duties as staff producer-
director.

Representatives

Theodore Wrebel, formerly teacher in Newark,
N.J,, school system, to N.Y. sales staff of
Weed Television, station representatives, as
junior account executive.

William E. Elwell, WTIX New Orleans gen-
eral manager, appointed manager of the New
Orleans office of Headly-Reed Co., radio and
tv station representatives.

Manufacturers

Erik Isgrig, advertising director at Zenith Radio
Corp., elected vice president in charge of ad-
vertising.

John R. Thompson, manager of electronic sales,
Graybar Electric Co., Cincinnati, to Hycon Mfg.
Co., Pasadena, as manager of commercial elec-
tronic sales.

E. Willard Winslow, General Electric adver-
tising supervisor in Chemical Division at Pitts-
field, Mass., appointed manager, advertising
and sales promotion, marketing section, Silicone
Products Dept., Waterford, N.Y.

Program Services

Anton Schmalz, head of motion picture pro-
duction, North American Aviation, L. A., to
King Horton Productions, Hollywood, as pro-
duction executive in radio-tv packaging and in-
dustrial film departments.

N. T. (Doc) Gallucci, general manager of GBA
Productions, Waterbury, Conn., father of boy,
Michael, Nov. 24.

Personnel Relations

Kenner Kemp, board member, Screen Extras
Guild, appointed recording secretary, succeed-
ing Beulah Parkington, who resigned.

Morgan Cox elected chairman of executive
committee, Television Writers Group, Screen
Writers Guild, Hollywood; Curtis Kenyon, first
vice chairman, in charge of committees; Erna
Lazarus, second vice chairman, in charge of
member relations.
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CBC LICENSES TWO NEW AMS, TWO TVS

Board of governors also grants
increase in daytime power of
radio station that claims inter-
ference with Mexico outlet.

TWO NEW tv and two new am stations have
been recommended for licenses following the
Dec. 4 meeting of the board of governors of the
Canadian Broadcasting Corp. at Ottawa. CFPA
Port Arthur has been granted a
television license on ch. 2, with
5.1 kw video, 2.55 kw audio and
antenna 174 feet above average terrain. CHLT
Sherbrooke has been licensed for ch. 7 with
17.3 kw video, 8.8 kw audio and antenna 1,848
feet above average terrain.

New am. stations have been approved for
Camrose Broadeasting Co. Ltd., Camrose,
Alberta, 250 w on 1230 kc, and for Daniel
Chantal at Drummondyville, Que., for 250 w on
1340 ke.

CFOR Orillia, which has been corresponding
with XERF, Villa Acuna, Mexico, because of
interference on 1570 ke, has been granted an
increase in daytime power from 1 kw to 5 kw.
Station is expected to request a similar increase
in its nighttime power at a later date.

Deferments were given applications by CFCY
Charlottetown and CHEX Peterborough for tv
licenses.

CICB-TV Sydney was granted increase in
power from 24 kw to 99.5 kw video on ch. 4,
and CKSO-TV Sudbury, first independent on
the air in Canada, was recommended for an

CANADA

increase in power from 1.25 kw to 1.74 kw |

video on ch. 5. CKCO-TV Kitchener, ch. 13,
has received approval for directional antenna
at 501 ft. above average terrain, with 16 kw
video power.

CBC Sets Up Bureau
On Radio-Tv Ratings

CANADIAN BROADCASTING Corp. is
setting up its own bureau of audience research
for both radio and television, with headquar-
ters at Ottawa, according to CBC
General Manager Al Ouimet.

The new bureau has been under
consideration for some time and is being cre-
ated in answer to the need for more data on
the size, composition and preferences of listen-
ing and viewing audiences in Canada. Present
regular surveys only provide an indication of
the number of listeners to any given station
at a given time.

Mr. Ouimet said there has been a need for
more specific information concerning the likes
and dislikes of listeners to particular types of
programs. The new department will concen-
trate on qualitative as well as quantitative
surveys. The results are expected to provide
data of value to CBC in shaping its program
policies in radio and television. (Surveys for
years have shown most CBC studio programs
at lower ratings than U. S. imported shows and
programs of independent stations.)

Neil M. Mortrison, national supervisor of
talks and public affairs broadcasts for CBC,
has been appointed director of audience re-
search and will move from Toronto to Ot-
tawa to set up the new department. Mr., Mor-
rison has been with CBC since 1939 in con-
nection with adult education broadcasts. In
the past year he has been actively engaged in
television programming.

CANADA

Radio by Finance Firms

A REPORT on radio advertising of fi-
nance companies in Canada will be pre-
sented at the January meet-
ing of the Canadian Radio
Stations Representatives
Assn. at Toromto. Problems of national
and local rates for finance companies
were discussed at the group’s November
meeting.

CANADA

They Like American Radio
In Europe, Says AFN Chief

EUROPEANS are getting a continuous sample
of American-style radio via the American
Forces Network. And according to Lt. Col.
H. G. Price, chief of AFN, they like it.

Col. Price spoke at a conference of Army
public information men in Frankfurt, the first
such meeting since 1947. More
than 75 public information officers
from Germany, France and Eng-
land attended.

The AFN chief said the network receives
more than 150,000 letters a year from Euro-
peans who enjoy the friendly and informal
appeal—"“many complain about the stiff, un-
bending atmosphere of state-owned radio in
their own countries.”

Robert McCormick, NBC’s chief correspond-
ent in Europe, told of tv’s importance and of
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staying “alert for stories which appeal to the
eye and to the eat.”

Speakers included Jerry Schwartzkopff, CBS
cameraman; Herman Blumenfeld, Fox Movie-
tone News; Capt. Frank G. Grubbs, chief of
radio-tv branch of Public Information Division,
Army in Europe; Maj. Walter A. Pennino,
formerly in charge of Army Home Town News
Center, Kansas City, Mo.; Rolf von Maydell
of Radio Frankfurt; Johann Schmitt-Hansen
of New German Newsreel and World in
Pictures. Supervisor was Col. Robert V. Shinn,
director of the Army's Public Information
Divisien in Europe.

Travel Bureau Head’s Remark
About Radio Draws CAB Reply

CANADIAN broadcasters are disturbed by a
statement attributed to D. Lec Dolan, director
of the Canadian government Travel Bureau,
Ottawa, that “you can’t sell travel
by radio.” Through the Canadian
Assn. of Broadcasters a reply has
been made to Mr. Dolan and copies sent to the
Minister of Resources and Development under
whom Mr. Dolan's department operates, and
to the Canadian Tourist Assn.

Canadian broadcasters have for many years
given much free time to helping the tourist
business, and have sold time succssfully for
hotels, motels, resorts and transportation serv-
ices, Mr. Dolan was told by CAB.

The letter stated in part that “in our view
it is wholly improper for a public official to
gratuitously reflect upon the services and abhili-
ties of an important advertising medium and
a growing Canadian industry, especially when
that medium has in fact clearly demonstrated
its ability to sell travel and has genérously
cooperated with all travel agencies in the gen-
eral Canadian interest. We should not take
so strong a view of this matter except for
the fact that this is not the first time this same
or some similar statement has been attributed
to you, We hope, therefore, that if you are
misquoted, you will say so; or, if you are not
misquoted, that you spoke without full knowl-
edge of the facts. Otherwise it will certainly
be necessary for the Canadian broadcasting
industry to seriously consider the value of its
present policy of full free and complete co-
operation with every tourist and travel agency
in our country.”

CANADA

Formation of MPTYVY Ltd.

To Bring Films to Canada

COMPLETION of negotiations for the forma-
tion of MPTV (Canada) Ltd. to distribute
MPTV’s library of features, westerns, serials
and short subjects to Government-
owned and independent tv stations
in Canada was announced Ilast
week by Matthew Fox, chairman of the board
of MPTV, and E. H. Ezzes, vice president and
general manager of the company’s feature film
division.

CANADA

Arrangements were made with Paul Nathan-
son, Alf Perry and Alex Metcalfe of Sovereign
Film Distributors. A 10-year franchise agree-
ment was set up between both organizations.
It also provides for distribution by MPTV
(Canada) Ltd. of MPTV’s films made especi-
ally for tv, which are being produced and re-
leased for national spot, regional and local ad-
vertisers. These include Drew Pearson’s Wash-
ington-Merry-Go-Round, Flash Gordon, and
Janer Dean, Registered Nurse.

MPTV (Canada) Ltd. will staff branch offices
in Montreal and Winnipeg, in addition to its
Toronto home office.

HJV Shortwaves WEWS

HVJ, the Vatican City radio station,
will beam portions of a recent WEWS
(TV) Cleveland educational program
through shortwave facilities as part of
its English-language sched-
ule. According to WEWS,
the Vatican City radio re-
corded parts of the Cleve-
land station’s Saturday night series, Inside
the Catholic Schools as an example of
the activities and philosophies of Catholic
education in America. :

VATICAN
CITY

CBUT (TV) PLANS
DEBUT DEC. 16

CBUT (TV) Vancouver, will be the first western
Canadian television station on the air, making
its first telecast Wednesday. For the first few
weeks the station will rely largely
on kineoscope recordings from
CBLT (TV) Toronto, and CBFT
(TV) Montreal, which will be flown daily to
Vancouver.

Station equipment includes studios and news-
reel facilities, to which a mobile unit is to be
added early in 1954. About 15 hours of re-
corded programs will be used weekly on the
station in the beginning, including studio pro-
ductions and national news films from eastern
Canada. The CBUT transmitter is on Mt.
Seymour, 2,700 feet above Vancouver, and
the antenna is another 300 feet up on the
mountain. On ch, 9, CBUT will be the fourth
CBC tv station on the air.

CANADA

Canadian Independents
To Carry U.S. Network Shows

U. S. TV NETWORK shows will be seen live
on CBC's tv network, or on film by independent
Canadian tv stations, it was decided at an
Ottawa meeting of CBC and Cana-
dian Assn. of Radio & Television
Broadcasters representatives last
month. The CBC-CARTB agreement provides
that (1) CBC will arrange with outside net-
works for all programs currently carried by out-
side networks, and (2) private television broad-
casters will deal individually with outside net-
works in obtaining filmed commercial programs.
Such programs would not be carried on the
CBC network without agreement by a majority
of the independent tv stations.

CANADA

Sixth Canada BBM Study

BUREAU OF BROADCAST MEASURE-
MENT, Toronto, has asked re-
iearch organizations to tender on
all or part of the sixth Canadian
BBM study, which will be used for the 1954
BBM survey on am and tv stations.

CANADA
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I IS WHAT RUST MEANS BY
A COMPLETE REMOTE CONTROL SYSTEM

Illustrated on this page are what we consider to be the
basic elements of a remote control system for the

RCA 250 K or L transmitter. For other transmitters,
different groups of elements will apply. Note that Rust
not only supplies standard transmitter, contro! and pre-
amplifier units (right) but also units for each of the
functions in the table below. These units are especially de-
signed for your transmitter. Each Rust system includes
a complete interconnection diagram tailored to your
equipment and your requirements. When you buy Rust
you have everything you need . . . nothing else to buy;
no units to fabricate.

What will you get for your money?

Don't be fooled by talk of *low price' remote
Y . e . control systems. Check and compare before you
buy any system. Find out how much a complete
installation will cost . . . what additional parts you
will have to buy or make. Does it fulfil all your
requirements?

Rust considers the system illustrated on this
page to be the minimum to do a satisfactory job.
It will provide the following control and metering
functions:

CONTROL METERING
Tower Lights Lighting Current
Filament "on-off!’ Reset Filament Line Volls

filament, line and modulator
overloud breakers.

Plote "on -off!" Resel plate Plate Voliage
and P.A. overload breakers.

P.A. Tuning Plate Current
Power Output Antenna Current

v rd

and metering functions when and if deai

of saecial interest is the eapecially de-
signed RCA Actuator {A) which “hooks up”
directly with the RCA 250 K or L front panel
controls. Like other Rust Syatems, it provides
for resetting of manual overload breakers
(so that you need not send a man to the trans-
mitter location in the event of overload).

Let Rust quote you on a complete remote
control system designed for your transmitter.
You'll find an unbeatable value. Write,
wire or phone.

. . . and provides for addition of other co::etdrol

INDUSTRIAL CO. o .
— the rust industrial company, inc.

608 WILLOW STREET MANCHESTER, N. H.
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NAEB ISSUES 14
GRANTS-IN-AID

FOURTEEN grants-in-aid totaling $76,000 for
production of radio-tv programs by educational
institutions were announced last Wednesday
by Graydon Ausmus, president of the National
Assn. of Educational Broadcasters. The grants
were made from funds from the Educational
Television & Radio Center, Ann Arbor, Mich.,
which was established by the Fund for Adult
Education.
Winners of the grants in radio were:

Alabama College, $1,800 to produce a series of
26 half-hour organ recitals; U. of Chicago, $5,000
for a series of programs dealing with fiction and
poetry, dramatic readings, short stories, adapta-
tions of novels, poetic dramas, and historical and
philosophical works: lowa State College, $4,500
for 13 documentaries on the modern corn-belt
farmer; U. of Massachusetts, $4,500 for eight
half-hour programs on the “New England An-
thology'’: Michigan State College, $6,000 for 13
half-hour shows on the development of the Great
Lakes region; U. of North Carolina, $5,000 for
13 half-hour dramatic programs on “The Ameri-
can Adventure’”; State U. of Iowa, $5,000 for a
series on "How's the Family?" a study of “the
most important area in social behavior today’’;
George Washington U., $700 for a weekly radio
news roundup of Washin%ston angles on inter-
national news developments.

In television, the grants went to:

U. of Nebraska, $9,000 for three related series
of 13 half-hour tv programs on the Great Plains
area dealing with its archaeoloa{%', the Indian,
and the white man; New York U. $6,500 for a
series on “Archaeology and Modern Man'"; St.
Louis Public Schools, $3,500 for a “Visitons Mimi"
series, using puppets to help teach a foreign
language; Stanford U, $8,000 for 13 half-hour
programs on the Constitution of the U. 5.; U.
of Illinois, $8,500 for 13 half-hour shows on the
economics of agriculture: U. of Wisconsin, $8,000
for a series on city planning.

This is the second vear such grants have been

WMRY /%

AlL COMPETITIVE NEGRO PROGRAMMING

* 29 out of 38 quarter hours

ALL NEW ORLEAMS INDEPEMDEMT STATIOMS

* 36 out of 46 quarter hours
OME OR MORE NETWORK STATIONS

% 39 out of 46 quarter hours

TWO DR MORE HETWORK STATIONS

® 23 out of 46 quarter hours

THREE METWORK STATIONS

X 9 out of 46 quarter hours

he o market buy or a Negro Market
huy, WMRY measures up. Our MP
Plan  Merchandising Service meas-
ures up, too.

*Pulse of N. O. (Sept.-Oct.)
GOOKC “THE SEPIA STATIOMN™

WMRY

MEW ORLEAMNS, LA.
Gill-Perna, Inc.—Nat'l ReE.
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handled by NAEB. Programs resulting from
the 1953 awards, spokesmen said, will be re-
leased shortly on a nationat basis by the NAEB
Tape Network and the Educational Television
and Radio Center.

The announcement of the 14 new grants said,
“These 14 program series represent a further
step in the efforts of the NAEB, assisted by
the Educational Television and Radio Center,
to realize the potentialities of American edu-
cational institutions in contributions to Ameri-
can needs through the media of radio and tele-
vision. They are based on the belief that the
resources of American educational institutions
can be more effectively brought to bear on
American life than at present.”

JUDGING entries in CBS Radio Rogers of
the Gazette script contest are three well-
krown - Columbia U. School of Journalism
graduates {l to r): Oliver Gramling, assistant
general manager, AP; Merryle Stanley
Rukeyser, financial editor, INS; and Elliott
Sanger, executive vice president, WQXR New
York. Winner gets tuition scholarship to Co-
lumbia U. School of Journalism; his play will
be wired in Rogers series.

ACLU Notes ‘Freedoms’ Class

AMERICAN Civil Liberties Union paid tribute
last week to Ohio State U.'s Inmstitute for Edu-
cation by Radio & Television for the addition
of a new class, “Basic Human Freedoms,” to
the annual American Exhibition of Educational
Radio & Tv programs. The exhibition consists
of awards in several classes of radio and tv pro-
gramming.

Patrick Murphy Malin, ACLU executive di-
rector, said that he gathered from the Insti-
tute’s announcement that the new class will
give radio and tv stations an opportunity to
bring to the American public “the grave prob-
lems concerning our bulwark of freedom, the
Bill of Rights.” He said ACLU is ready to
assist stations desiring source material for their
programs.

L.A. Teachers Rate Programs
PROGRAM rated as having most educational

- value for pupils is the locally-released City ar

Night on KTLA (TV) Hollywood, in the opin-
ion of 397 Los Angeles county school teachers
surveyed by Western Speech Assn. For teach-
ers themselves, most popular program is CBS-
TV Omnibus, also listed high in teachers’ ratings
for pupils. Other top programs in both cate-
gories include CBS-TV You Are There, syndi-
cated Clete Roberts, CBS-TV See It Now and
local Shakespeare on Tv over KNXT (TV)
Hollywood.

‘Commercial’ Techniques
Urged for Educators

EDUCATIONAL television stations must adapt
their techniques to the commercial operating
stations, they must work with the staffs of the
commercial video outlets, and they should, if
possible hire their own staffs from among those
experienced in commercial tv.

These were the recommendations offered Dec.
2 in Seattle by Dr. Franklin Dunham, chief of
the radio and television division of the U. 8.
Office of Education. Speaking at a meeting
of the Northwest Assn. of Secondary and High-
er Schools, Dr. Dunham reported that in his
trip across the country he had noted with
alarm a trend among those concerned with
educational tv to become “very ivory tower.”
Best hope for success in the noncommercial
channels, he indicated, is to follow the ex-
ample of commercial stations in excellence of
programming techniques.

Another speaker at the conference was
Robert Mullen, executive director of the Na-
tional Citizens Committee for Educational
Television, who reported that by the end of
1954 at least 25 educational tv stations will
be on the air. More than 50 already have ap-
plied or are definitely in the works, he said,
most of them in big cities.

Mr. Mullen noted that while a single pro-
gram such as the Milton Berle show may cost
as much as $140,000, most educational sta-
tions propose a total annual budget in the
neighborhood of $200,000.

Columbia U. Plans
CBS Radio Series

NEW 13-WEEK educational radio series, which
will be presented in observance of Columbia
U.s 200th anniversary, will be launched on
CBS Radio Jan. 3 (Sun., 1-1:30 p.m. EST) with
Dr. Grayson Kirk, president of Columbia U. as
series chairman.

Titled Man’s Right to Knowledge, the series
is designed to stimulate higher educational
values and to project the philosophy and ob-
servations of world-eminent scholars. The
initial broadcast on Jan. 3 will feature Arnold
Toynbee, noted British historian, who will dis-
cuss “The Ancient Mediterranean View.”

The 13-week series will explore such concepts
as ideas of man, the universe and the univer-
sity. CBS Radio noted that it plans to introduce
a second series of 13 lecture broadcasts later
in 1954 that will examine such areas as the
nature of things, human organization, the
hu_man spirit and prospects in the arts and
sciences.

Back D.C. Educ. Tv

RESOLUTION supporting efforts to raise funds
to put an educational tv station on uhf ch. 26
in the Washington, D. C., area was adopted

" upanimously last fortnight by the Bethesda-

Chevy Chase branch of the American Assn. of
University Women. Earl Minderman, adviser
to the National Citizens’ Committee for Edu-
cational Tv, addressed the meeting.

‘Digest’ Commends GF Show

GENERAL FOODS' I Remember Mama, (CBS-
TV, Fri., 8-8:30 p.m.) was named as the show
most recommended for viewing by high school
students by the Readers’ Digest education issue
for December. Benton & Bowles, New York, is
agency for the program.
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Ghoose the right Presto disc for your jo

Orange
Green
Brown

id now White label

Presto
discs

WORLD'S LARGEST MANUFACTURER OF PRECISION

The choice of the right recording disc for every'
job'is not difficult if you’ll stop reading conflicting
claims and listen to the experts. The nation’s top
recording engineers say PRESTO discs are best

for performance, permanence and price.

After you have made the important choice of
brand . . .select the proper grade PresTo disc for;
your use. See the box on this page for a ready
reference guide. And, be sure to consider the

advantages of the new PResTo White Label disc!

s

E @E@ RECORDING CORPORATION

PARAMUS, NEW JERSEY

25 Warren Street, New York 7, N. Y,
Walter P. Downs, Ltd., Dominicn Square Bldg., Montreaf

r

Export Division:
Canadian Division:

RECORDING EQUIPMENT AND BISCS



Hollywood Shows Settle
$1,220 in AFTRA Claims

CLAIMS for $1,220 in performers’ salaries,
brought by AFTRA against two Hollywood
shows, were settled last week.

The largest sum went to model Patricia
Stevens, who received $700 from the weekly
Auction City with Sam Mannis, on KTTV (TV)
and KECA-TV, both Hollywood. AFTRA
claimed Miss Stevens was paid only $50 a
week by Mr. Mannis over a three-month period
last summer. Rather than go to arbitration,
Mr. Mannis, who heads his own agency, paid
a sum representing the difference between Miss
Stevens’ payment and the AFTRA minimum.

The new management of Circus Gardens,
beach ballroom from which another KTTV
program formerly was originated, paid 16 per-
formers who had appeared on that show a
total of $520 after a state arbitrator upheld
the union’s position that .the present operators
were responsible for debts incurred by the
ballroom’s previous promoter.

AFTRA Upholds Producer;
Suspends lan Keith

IAN KEITH was suspended from membership
last 'week in the New York local of the Amer-
ican Federation of Television & Radio
Artists (AFTRA) for three months as a
result of charges growing out of his delivery
of a commercial on the Nov. 17 performance
of “Dark Victory” on WOR-TV New York.
The charges reportedly developed as a re-

HELP WANTED |i

ner

TV STATION 5

1
(p
. . . wanted in Pitsburgh to |$e"
help sell our many fine products | b
to the 981,000 families in the

area. See National Advertisers. | ##n

PITTSBURGH’S rPIONEER
UHF television station!
National Representolives: WEED TELEVISION
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sult of derogatory remarks made by Mr. Keith
with reference to Nash cars, a sponsor of
WOR-TV’s Broadway Tv Theatre series on
which “Dark Victory” was presented. Nash is
continuing as a sponsor.

AFTRA said the board of directors of the
New York local, after holding a hearing, found
Mr. Keith “guilty of conduct prejudicial to
the welfare of AFTRA and of conduct un-
becoming a member of AFTRA and of having
acted in violation of the standards expected of
the acting profession.”

The charges were filed by Warren Wade
Productions, which produces Broadway Tv
Theatre.

WTVJ (TV) Election Ordered

ELECTION to determine if production and
engineering employes of WTV] (TV) Miami
desire to be represented by TBEW, TATSE or
neither has been directed by the National Labor
Relations Board.

In another action the board directed WKY-
AM-TV Oklahoma City not to interfere with
employes in their self-organization activities
and ordered restitution of pay to two employes.
The NLRB findings of fact showed WKY had
revenues over $1 million from sale of radio and

. tv time in the 12-month period ended just be-

fore issuance of the complaint to the board.
About half of this came from sources outside
Oklahoma, the board stated.

West Coast ‘Tvy Writers’ Start

NEW regional organization of Television Wri-
ters of America began operation with election
in Hollywood of Hugh Wedlock as West Coast
regional president. Other West Coast officers
elected are Ben Starr, vice president; Sol Stein,
secretary-treasurer; Nate Monaster, Richard
Powell, Joel Murcott and Robert Schiller, two-
year members of board of directors; and Robert
Weiskopf, William Freedman, Philip Sharp,
Stanley Shapiro, Leonard St. Clair, Ed Sim-
mons, Norman Lear and Dorothy Deere, one-
year board members.

WGN-TV, IATSE Sign

WGN-TV Chicago and the International Al-
liance of Theatrical Stage Employes (AFL)
have signed a new two-year contract, Frank P.
Schreiber, manager and treasurer of WGN Inc.,
announced last fortnight. Terms of the new
pact call for a 4% wage increase for stage
hands and a third week of vacation each year.

To Form Composers Guild

MEETING of 150 radio-tv and motion picture
composers called to form Composers Guild of
America, was held Dec. 4 in Hollywood. Wal-
ter Schumann and Keith Stevens were co-
chairmen. When formation is completed, the
group will act as the composers’ bargaining
agent with stations and studios.

NLRB Denies IBEW Hearing

REQUEST of IBEW for hearing, in which
classification of senior supervisor for seven
employes of WBAP-TV Fort Worth would be
contested, was denied Friday by National Labor
Relations Board.

MILESTONES

FIRST YEAR birthday cake and honorary

membership in Cincinnati Police Dept.’s
Traffic Safety Education Bureau are present-
ed to Paul Miller {r), conductor of daily
5:15.6 p.m. rush hour safety and music
show on WCKY there. Making awards are
Lt. Arthur Mehring (1), director of Safety
Education Section, and Col. Stanley Schro-
tel, chief, Police Dept. Paul Miller Show

marked its first anniversary last month.

»WIBK-TV Detroit, commemorating its fifth
vear of operation, published an eight page
brochure titled, “Celebrating Five Years of
Public Service and Entertainment,” in which it
briefly traced the growth of WIBK-TV, as well
as the events leading to the development of
television.

»KPIX (TV) San Francisco this month cele-
brates its fifth year on the air. The station
today airs 115 hours of programs weekly to an
estimated 840,000 homes with a video power
of 100 kw on its vhf ch. 5.
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Don Lee’s Quarter Century

WHEN 25 years ago KHJ Hollywood and
KFRC San Francisco were connected with
permanent telephone lines for the interchange
of programs, it became one of the nation’s first
regional networks. Yesterday (Dec. 13), Don
Lee Broadcasting System, which now owns and
operates KGB San Diego in addition to KHJ
and KFRC and has 42 affiliated stations cover-
ing California, Nevada, Oregon, Washington
and Idaho, celebrated its 25th anniversary.

More than nine out of every ten Pacific Coast
radio homes are within twenty-five miles of a
Don Lee station, according to President Willet
H. Brown.

In tracing the network’s growth, Mr. Brown
pointed out that by the end of 1928, it had
added three stations in Fresno, Stockton and
Sacramento, Calif. This was augmented soon
after by stations in Portland, Seattle, Tacoma
and Spokane.

Now operating as a division of General Tele-
radio Inc., Don Lee affiliates in 1936 became
the Pacific Coast outlets for MBS, a controlling
interest in which is held by General Teleradio.

Responsible for the radio debuts of many
motion picture names, many broadcasting and
entertainment careers also were started with
Don Lee. Included are Sylvester (Pat) Weaver,
newly elected NBC president; announcers Don
Wilson, Bill Goodwin, Ken Niles, Art Baker,
singing stars Mary Martin, Jo Stafford, Nadina
Connor, orchestra conductors Meredith Wilson,
Raymond Paige, Frank Devol, David Rose,
Ted Fio Rito, Spike Jones, and personalities
Art Linkletter, Louella Parsons and Al Pearce.
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The books said it couldn’t be done—
but Andrew engineers went ahead and
designed an antenna that gives
excellent coverage mounted inside the
tower! This ingenious development

enabled station WTOP in
Washington, DC to use their television
tower for FM too—and so save

thousands of dollars.

Whatever your problem in antennas
Andrew ingenuity will find the answer.
Be sure to consult us.

Andeew

CORPORATION
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Mutual & Mutual

FOR the fourth straight year, the
Mutual of Omaha Calling program over
MBS on Christmas Day, 2-3 p.m. EST,
will be devoted to telephone calls be-
tween U. S. Armed Forces personnel
overseas with their families back home.
Three MBS broadcast centers in New
York, Omaha and San Francisco will
be used as focal points for the inter-
change of conversations. Program’ is
sponsored by the Mutual Benefit Health
and Accident Assn. of Omaha.

Carolina Hookup Aids Fund

NETWORK of 105 North and South Carolina
radio stations carried the Dec. 5 Shrine Bowl
football game at Charlotte, N. C., with all sta-
tions donating time to the Shrine fund for crip-
pled children. Esso Standard Oil Co. made only
public service announcements; its broadcast fee
also went to the fund. Joseph M. Bryan, presi-
dent of Jefferson Standard Broadcasting Co.
(WBT-WBTV (TV) Charlotte) presented the
Lee Kirby Memorial Award to a high school
player. Add Penfield, WBIG Greensboro, N. C.,
and J. B. Clark, WBT, handled microphones at
the game.
* * *

Turkeys for Doors

KCCC-TV Sacramento assisted Cardinal-Inks
Supermarket chain and local group in “Opera-
tion Ice Box,” project aimed at eliminating
hazards to children from discarded ice boxes.
The grocery chain offered 1,000 turkeys in ex-
change for 1,000 doors from discarded ice

IN PUBLIC SERVICE

boxes and refrigerators. An overwhelming re-
sponse with more than 4,000 doors forced a tem-
porary halt to the project until more turkeys
could be obtained.

* * *

Drawing in WALK Fund Raising

HIGHPOINT in the WALK-AM-FM Brook-
haven, N.Y., all-day marathon held on Thanks-
giving Day and which continued for a week
in soliciting funds for Brookhaven Memorial
Hospital equipment, was the drawing of a
name of one of hundreds of contributors. An
on-the-spot WALK broadcast featured the draw-
ing at which radio commentator Norman
Brokenshire, native of the area’s Lake Ron-
konkoma, was honored guest. Prize was a tv
receiver given by CBS-Columbia and the co-
sponsor, Bee Hive Department Store. Jack
Ellsworth, WALK program director, handled
the special broadcast. Mr. and Mrs. Broken-
shire toured WALK studios as guests of Nils
E. Segerdahl, station manager and president.

WHEN (TV) Donates Time for Blood

WHEN (TV) Syracuse celebrated its fifth
anniversary Dec. 1 by acting as host for a
14-hour Red Cross bloodmobile operation at
its studios. All WHEN local programming and
much of its commercial time were devoted to
the operation and many of the 272 persons
who gave pints were televised during the ac-
tivities, the station said.

* k ®

Christmas Contributions Asked
WKRC-AM-TV Cincinnati has opened its
second annual drive for the “Neediest Kids of
All’ according to David G. Taft, executive vice

THE
REM

01
gOR U

Control functions separate from
metering

Rack cabinets standard equipment
Cabinets interwired, ready to use
Generous facilities for expansion

Orange Blossom Thanks

TWENTY-eight members of the Bethle-
hem (Pa.) High School football team
will travel to Miami, Fla., for the New
Years Day Orange Bowl classic as
guests of the Bethiehem Globe Times
and its WGPA-AM-FM. Rolland L,
Adams, president of the publishing com-
pany and its radio outlets, will be host
during the four day trip, which he de-
scribed as a gesture of thanks to the
school for its athletic endeavors.

—

Gomplete

g CONTROL SYSTEM
NATTENDED OPERATq),

GATES RADIO COMPANY

Manufacturing Engineers Since 1922
QUINCY, ILLINOIS - - - U.S.A.

@ Delivery excellent
@ Nation-wide sales and service

@ Three separate direct reading
meters

@ The compbete system

Branches in New York, Washing-
ton, Atlanta, Houston and Los
Angeles. Field sales engineers
everywhere.

president of the Radio Cincinnati stations.
Listeners are being asked to contribute new
toys or cash before Christmas Day. Campaign
will be climaxed by two Christmas parties for
1,000 youngsters.

* * L]

Student-WGAR Program

THREE undergraduates of Western Reserve U.
are learning about the broadcast business 'at
WGAR Cleveland under the tutelage of Carl E.
George, station vice president-general manager.
The instruction, according to WGAR, is part
of the reward granted the students for winning
the past WGAR-Western Reserve speech tour-
naments for Northern Ohio high school seniors.
The students are part-time employes at the
station. Idea was conceived and carried forward
by John F. Patt, president of WGAR and WIR
Detroit, with Warren Guthrie, head of WRU’s
speech department. Three scholarship winners
of the past three years now have regular as-
signments on the WGAR staff, it was explained,
pointing up the program’s benefit to the sta-
tion’s personnel policy.
* 6 0%

WKNB-TV's 15-Hour Telethon

FIFTEEN-HOUR telethon for muscular dys-
trophy appeal in Hartford, Conn., on ch. 30
WKNB-TV brought in $11,720 in pledges, the
station reports. All-night remote, telecast from
St. Joseph’s auditorium, featured Henry Young-
man, Toni Arden, Jack Mann and local enter-
tainers. Controls were operated by station en-
gineers from a 42-ft, luxury trailer adjacent to
the auditorium. The telethon was fourth in a
current series of public service telecasts.
* % &

Backs Blood Drive
WHAS Louisville last fortnight loaned its stu-
dios to the local Red Cross Bloodmobile project
with station personnel making contributions.
In addition, special tie-ins were made on morn-
ing shows to publicize the blood project.

KING Kicks In

A TRICKY promotion play on the foot-
ball field has been used by KING-TV
Seattle as part of its fifth annjversary. It
also served to benefit the March of Dimes
fund by $450. Otto Brandt, KING Broad-
casting Co. vice president-general man-
ager, and Washington’s Gov. Arthur B.
Langlie agreed on the promotion-public
interest stunt for half-time at the State
High School Invitational football game.
KING-TV announced it would give $10
for every yard the Governor could kick
a football on the field. Gov. Langlie’s
kick went 35 yards and Sheriff Tex,
KING-TV cowboy personality, mustered
another 10 yards, presenting the March
of Dimes with a total of $450.
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TRUSCON®
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TALK TO

Most of all you want dependable
tower performance. Thae kind of
performance that helps keep your
signal on the air day-in day-out,
year-in year-out . . . whatever the
weather. That's why it pays to
talk with Truscon.

Truscon’s background of tower
experience is unmatched. It's in
the minds and hearts of men who
have designed, engineered and
manufactured so many hundreds
of towers that now stand strong
and tall in all types of topography
—exposed to all extremes of wind
and weather.

Truscon manufacturing facilities
are modern and efficient...geared
to the production of tall and small
towers . . . guyed and self support-
ing . . . tapered or uniform in
cross-section . . . for AM, FM, TV
and Microwave transmission.

Benefit from this broad experi-
ence. Use this knowledge. Write
or phone your nearest Truscon
district office or “tower head-
quarters” in Youngstown to get
your tower programstarted as soon
as defense requirements allow,
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TRUSCON
ABOUT
TOWERS

se e O NOME YOU Can bl.l“d on

For
AM-FM-TV
MICROWAVE

[ ] [ ] ®
Truscon Steel Division
REPUBLIC STEEL CORPORATION
1074 ALBERT ST.* YOUNGSTOWN 1, OHIO
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FOR THE RECORD

UPCOMING

JANUARY 1954
Jan. 6: Second session of 83d Congress begins.
Jan. 8: Daytime Broadcasters Assn. St. Louis.

Jan. 10-12: National Appliance & Radio-Tv Deal-
ers Assn., convention, Conrad Hilton Hotel,
Chicago.

Jan. 11 (week of): FCC network 'giveaway”
case, oral argument before Supreme Court.

Jan. 11: Radio & Television Executives Society,
Hotel Roosevelt, New York.

Jan. 18-19: Mutual Affiliates Advisory Committee
(tentative), Buena Vista Hotel, Biloxi, Miss.

Jan. 19-23: NARTB Combined Boards, Camelback
Inn., Phoenix.

Jan. 23-24: Retail Advertising Conference, Sher-
aton Hotel, Chicago.

FEBRUARY 1954
Feb. 4-6: Audio Fair, Alexandria Hotel, Los An-
geles.

Feb. 5-7: Women's Advertising Clubs,
conference, New York.

Feb. 5-7: New England Tv Exposition, Worcester,
Mass.

eastern

Feb. 14-20: Advertising Recognition Week.

Feb. 19-21: Democracy Workshop, sponsored by
NARTB, RETMA, U. §. Jr. Chamber of Com-
merce, Williamsburg, Va.

Feb. 21-28: Brotherhood Week.

MARCH 1954

March 5: Michigan State Radio & Television
Cigxéference, Michigan State College, East Lan-
8 .

March 24: Institute of Radio Engineers, Waldorf-
Astoria, New York.

APRIL 1954

April 4-6; American Public Relations Assn., Hotel
iltmore, New York.

April 7-10: Ohio State U. Institute for Education
v Radlo-Tv, Columbus,

April 23-25: American Women in Radio & Tele-
vision, annual convention, Kansas City, Mo.

Agru 24: Spring Technical Conference, sponsored
Cinecinnati section, Institute of Radio En-
neers, Cincinnati.

April 28: Brand Names Day.

MAY 1954

May 4-6: Government-industry electronic com-
onent conference, Dept. of Interior auditorium,
ashington,

May 23: NARTB Convention, Palmer House,
Chicago.

SEPTEMBER 1954

Sept. 30, Oct. 1-2: 1954 High Fidelity Show, Inter-
national Sight Sound Exposition, Palmer
House, Chicago.

MIDWEST

»

119¢ UNTON TRUST BLDG.
CINCINNATI, OHIO
Tel. Dunbar 7775
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Reasonable Terms

R. C. CRISLER & Co.

RADIO—TELEVISION—NEWSPAPER BROKERS
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Station Authorizations, Applications
(As Compiled by Be T)
Dec. 3 through Dec. 9

Includes data on new stations, changes in existing stations, ownership changes, hearing
cases, rules & standards changes and routine roundup.

Abbreviations:

CP-—construction permit. DA—directional an-
tenna. ERP—effective radiated power. BTL—
studio-transmitter link, synch. amp.—synchro-
nous amplifier, vhf--very high frequency. uhf—
ultra high frequency. ant.—antenna. aur.—aural.
vig. — visual. kw — kilowatts. w — watts. mc —

N.—night. LS—local sun-
set. mod. — modification. rans. — transmitter.
unl. — unlimited hours. kc — kilocycles. SSA —
special service authorization. STA—special tem-
porary authorization. (FCC file and hearing
docket numbers given in parentheses.)

megacycles. D-—day.

FCC Commerciol Station Authorizations
As of Oce. 31, 1953*

AM FM vV

Licensed {all on air) 2,485 535 101
CPs on air 24 26 1233
CPs not on air 113 20 215
Total on air 2,509 561 1334
Total authorized 2,622 581 550
| Applications in hearing 129 1 154
New station requests 181 5 236
Facilities change request 149 30 16
Total applications pending 836 94 3570
Licenses deleted in Sept. 0 3 ¢
CPs deleted in Sept. 9 3 7

*Does not include noncommercial educational
fm and tv stations.

tAuthorized to operate commercially.
. * *

Am and Fm Summary through Dec. 9

Appls. In
On Pend- Hear-
Air Licensed CPs ing ing
Am 2,511 2,487 146 182 137
Fm 563 537 21 6 3

Television Station Grants and Applications
Since April 14, 1952

Grants since July I1, 1952:

vhi uhf Total
Commercial 188 291 4791
Educattonal 11 17 28
Total Operating Stations in U, S.:
vhe uhf Total
Commercial on air 216 112 329
Noncommercial on air 1 1 2

Applications filed since April 14, 1952

New Amnd. vht uhf Total
Commercial 886 337 683 520 1,204
Educational 51 25 26 512
Total 917 337 708 546 1,255+
1 Twenty-nine CPs (6 vhf, 23 uhf) have been re-
turned.

*One applicant did not specify channel.
3Includes 28 already granted.
¢ Includes 507 already granted.

L ] L L ]

Amended proeessing procedures and re-
clt{ priority list (continuing omly those
with contested applications) are mow In
[B-T, Oct. 26].

Note:
vised

cities
effect

ACTIONS OF FCC

New Tv Stations . . .

GRANTS

Miami, Fla.—Miami Biscayne Television Corp.
(WINZ Hollywood, Fla.), granted uhf ch. 33 (584-
590 mc): ERP 182 kw visual, 97.7 kw aural; an-
tenna height above average terrain 480 ft., above
ground 500 f{. Estimated construction cost $357,-
500, first year og_::ratin cost $318,000, revenue
$300,000, Post office address Biscayne Terrace
Hotel, Miami, Fla. Studio and transmitter loca-
tion 432 Biscayne Blvd. Gec%}g]r?hic coordinates
25° 46’ 42" N. Lat., 80° 11’ 22" W. Long. Transmit-
ter and antenna RCA. Legal counsel Cohn &
Marks, Washington. Consulfing engineer Robert
M. Silliman & Assoc., Washington. Principals
include President Nathaniel J. Klein (20%), sec-
retary and minority stockholder of WINZ Holly-
woed, Fla,, and senior member in Miami Beach
(Fla.) law firm of Goldstein, Klein, Burris &
Lehrman; Vice President Reuben Borinsky (25%),
secretary and owner of 25% or more interest in
Tuscan Dairy Farms, Union City, N. J.. Universal

S333339353533333 333535333333 333353 I93533333333335333335) G AN © (<“«(«(“<“(««(<“(««(“{“(“««“((««(«“;}:

20 CHURCH STREET,
GREENWICH, CONN.
N. Y. Murray Hill 8-3330
Greenwich 8-6692

Tel.

PIXIIIFIIIIIIIIIIIININIIIIPINIIOIIIIIIIIIINIIIDIIIIIIPI3 3.

>

g

Grain Co., Newark, N. J, Grain Products Co.,
Brooklyn, N. Y., North Blenheim Creamery Corp..
North Blenheim, N. Y, partner and 14 owher
(with Mrs. Borinsky) of Tuscan Farm Products,
Union Clt{). N. J., president and 100% owner of
Highway Properties Inc., Newark, N. J., Dual
City Auto Laundry, Newark, N. J.: Secretary
Irving Kipnis (25%), partner in Biscayne Terrace
Hotel, Miami, Fla., secretary-treasurer of Realart
Pictures, New York City, and president of Broad-
uane Corp., New York City: Treasurer Edward
Mercer (10%), treasurer of WINZ, president of
Mercantile National Bank, Miami, and president
of Public National Insurance Co., Miami, and
Rex Rand (20%), general manager of WINZ.
Granted Dec. 9,
Lexington, Ky.
(WLAP), ante
247 kw visual,
above averaﬁe

— American Bestg. Corp.
uhf ch. 27 (548-554 mc); ERP

129 kw aural; antenna helg‘ht
terrain 623 ft.. above ground 525
ft. Estimated construction cost $394.406, first year
operating cost $240,000, revenue not estimated.
Post office address Radio Bldg.. Lexington. Studio
and transmitter location Northern Belt Line and
Liberty Road. Geographic coordinates 38° 01 507
N. Lat.. 84° 26' 59 W. Lon%s Transmitter and an-
tenna GE, Legal counsel Dow, Lohnes & Albert-
son, Washingion. Consulting engineer A. Earl
Cullum Jr.,, Dallas, Tex. Principals include
Board Chairman J. Lindsay Nunn {(50.23%), 239,
owner of WBIR Knoxville, former 50% owner of
WCMI Ashland, Ky., and formier 33.5% owner of
KFDA Amarillo (sold June 1952); President Gll-
more N. Nunn (40.77%), 52% owner of WBIR,
former 50% owner of WCMI and former 59%
owner of KFDA, and Vice President J, Ed Willis
é&.s%). general manager of WLAP. Granted Dec.

Baltimore, Md.—United Bestg. Co, of Eastern
Md. Inc. (WSID), granted uhf ch, 18 (494-500 mc):
ERP 85.2 kw visual, 42,7 kw aural; antenna height
above average terrain 480 ft., above ground 300
ft. Estimated construction cost $275,935, first year
cperating cost $175,000, revenue $175,000. Post

ce address 912 North Charles St., Baltimore,
Md. Studio and transmitter location 912 North
Charles St, Baltimore. Geographic coordinates
39° 17" 26” N. Lat., 76° 37" 19" W. Long. Transmit-
ter DuMont, antenna RCA. Legal counsel Cohn
& Marks, Washington. Consulting engineer UBC
Engineering Dept.,, Washington. Principals in-
clude President Richard Eaton (2%), wesident
and 98% owner World News Service, Washing-
ton news gathering agency; Secretary-Treasurer
Margaret G. Eaton (1%), Assistant Secretary-
Treasurer Lavalle G. Hart. owner Alexandria
Tribune. Fairfaxr Journal, both in Va., and secre-
tarir and 2% stockholder World News Service.
United Bestg. Co. (87%) Is beneficial owner of
stock held by Mr. and Mrs. Eaton. All of the
stock is voted by Richard Eaton. United Bestg.
is owner of WOOK WFAN (FM) Washin%? H
WANT Richmond, Va.. WARK Hagerstown, Md.;
WINX Rockville, Md, and WJMO Cleveland,
Ohio. Granted Dec, 9.

BROADCASTING ® TELECASTING



PROFESSIONAL CARDS

JANSKY & BAILEY INC.
Executive Offices
Notional Press Building

Dffices and Laboratories
1339 Wisconsin Ave., N. W,

Washington, D. C. ADams 4-2414

JAMES C. McNARY

Consulting Engineer
Natienal Press Bldg., Wash. 4, D. C.
Telophone District 7-1205
Member AFCCE*

—Established 1926—
PAUL GODLEY CO.
Upper Montdair, N, J. MO- 3-3000
Laborateriss Great Netch, N. J.
Member AFCCE®

GEORGE C. DAVIS
501-514 Munsey Bidg. STerling 3-8311
Washington 4, D. C.

Member AFCCE®

Commercial Radio Equip. Ce.
Everett L. Dillard, Gen. Mgr.
INTERNATIONAL BLDG. DI. 7-1319
WASHINGTON, D. C.

P. O. BOX 7037 JACKSON 5302
KANSAS CITY, MO.

Member AFCCE*

A. D. RING & ASSOCIATES
30 Years' Experience in Radio
Engineering
MUNSEY BLDG. REPUBLIC 7-2347
WASHINGTON 4, D. C.
Member AFCCE*

GEORGE E. GAUTNEY
CONSULTING RADIO ENGINEERS
1052 Wamer Bldg. National 8-7757

Washington 4, D. C,
Member AFCCE *

Craven, Lohnes & Culver
MUNSEY BUILDING DISTRICT 7-8218

WASHINGTON 4, D. C.
Member AFCCH®

FRANK H. McINTOSH

CONSULTING RADIO ENGINEER
1216 WYATT BLDG
WASHINGYON, D. C.
Metropoliton 8-4477
Member AFCCE *

RUSSELL P. MAY

T Y4th S1, N. W, Shoraton Bldy.

Washington 5, D. C. REpwblic 7-3984

Member AFCCE®

WELDON & CARR
Consvulting
Radio & Television
Engineers
Washington 6, D. €. Dallas, Texas

1001 Conn. Ave. anzs. !uclmor Blvd.
Member AFCCE *

PAGE, CREUTZ,
GARRISON & WALDSCHMITT
CONSULTING RADIO ENGINEERS

710 14th 51, N. W. Executive 3-5670

Washingten 5, D. C.
Member AFCCE®

KEAR & KENNEDY

1302 18th St, N. W. Hudson 3.9000

WASHINGTON &6, D. C.
Member AFCCE *

A. EARL CULLUM, JR.
CONSULTING RADIO ENGINEERS
HIGHLAND PARK VILLAGE
DALLAS §, TEXAS

JUSTIN 5108
Member AFCCE®

GUY C. HUTCHESON

P. O. Box 32 AR. 4-8721
1100 W. Abrom
ARLINGTON, TEXAS

ROBERT M. SILLIMAN

John A. Moffet—Asseciete
1405 G S5, N. W.

Republic 7-6648
Washingten 8, D. C.
Member AFCCB *

LYNNE C. SMEBY
"Registered Professional Engineer”

1311 G $1, N. W, EX 38073
WASHINGTON 8, D. C.

GEORGE P ADAIR
Conswlting Rodle

Quorter Century Pro umul B:mna
:Io— nlon-

hcm: cations
1610 Eye St, N Wash. 6§, D. C
Executive Jll”—ﬁ.namn 3-3851
(Nights-holidays, Lockwood 5-1819)
Member AFCCE *

WALTER F. KEAN
AM-TV BROADCAST ALLOCATION
FCC & FIELD ENGINEERING
1 Riverside Road-—Riverside 7-213%
Riverside, .

{A Chicage suburb)

WILLIAM E. BENNS, JR.

Consulting Radio Engineer
3738 Konawha St, N. W, Wash,, D. C,
Phone EMerson 2-8071
Box 2458, Birmingham, Ale.

Phone 6-1924
Member AFCCH®

ROBERT L. HAMMETT
CONSULTING RADIO ENGINEER
230 BANKERS INVESTMENT BLDG.
SAN FRANCISCO 2, CALIFORNIA
SUTTER 1.7545

JOHN B. HEFFELFINGER
815 £ 83cd 51, Hiland 7010

KANSAS CITY, MISSOURI

Vandivere,
Cohen & Wearn

Censuliing Electronic Engineers

612 Evans Bidg. NA. 8-26%98
1420 New York Ave., N. W.
Washington 5, D. C.

CARL E. SMITH
CONSULTING RADIO ENGINEERS
4900 Euclid Avenue
Cleveland 3, Ohio

HEnderson 2-3177
Member APCCE*®

Custom-Built Equipment
U. S. RECORDING CO.

1121 Vermont Ave., Wash. 5, D. C
Lincoln 3-2705

COMMERCIAL RADIO
MONITORING COMPANY
MOBILE FREQUENCY MEASUREMENT
SERVICE FOR FM & TV
Engincer on duzy sl night every night
JACKSON 35302
P. O. Box 7037 Kansas City, Me.

e TOWERS o
AM ¢ FM o TV
Complete Installations
TOWER SALES & ERECTING CO.

6100 N. E. Columbia Blvd.
Portland 11, Oregon

TRALA RECORDS

Offering disca concoming Studebaker Cor,
punches Terrific suies for Llocal Dealerd
One station In Each city being epproadhed.
Inquiries are reslly nst  necessery. |

80X 11 HOLLYWOOD

Cleveland, Ohio—United Bcstg. Co., granted

DAWKINS ESPY

uht ch. 19 (500-506 mc), ERP 220.3 kw visual, 119
kw aural; antenna height above average terrain
645 1t., above ground 759 ft. Estimated construc-
tion cost $593,430, first year oFerating cost $400,-
000, revenue $150,000. Studio location 5000 Euclid
Ave. Transmitter Terminal Tower Bldg., 41° 2¢'
55" N. Lat.,, B1° 41' 41”7 W. Long. Transmitter
RCA, antenna RCA. Le%al counsel Eliot C.Lov-
ett, Washington Consulting engineer Jansky &
Bmley, Washington. Apphcant is licensee of
WHK-AM-FM Cleveland, WHKC-AM-FM Colum-
bus, Ohio; and 40% owner of WKEN-AM-FM
Youngstown, Ohio. Principals include President
Sterling E. Graham, vice president of Forest City
Publishing Co., pubhsher of Cleveland Plain
Dealer and News, and Vice President Paul Bell~
amy, vice president, Cleveland Plain Dealer and
News. All stock owned by Forest City Publishing
Co. Address 5000 Euelid Ave., Cleveland. Grant-
ed Deec. 3.

BROADCASTING ® TELECASTING

10620 Wilshire Bivd.

AM-TV Broadcast Enaineering |
Complete Field Measuring Service

Arizona 88922
Les Angeles, Calif.

Membewr AFCCR®

Corpus Christi, Tex.——H. L. Hunt, granted uhf
ch. 43 (644-650 mc); ERP 37.1 kw visual, 19.1 kw
aural; antenna height above average terrain 460
ft., above ground 464 ft. Estimated construction
cost $254,800, first year operating cost $183,500,
revenue $210,000. Post office address 4009 Law-
ther Drive, Dallas, Tex. Studio location to be
determined. Transmitter location on NE corner

at intersection of N. Carancahua and Mestina
Streets. Geographic coordinates 27° 47° 44”7 N.
Lat., 97° 23’ 49" W. Long. Transmitter RCA, an-
tenna RCA. Legal counsel Haley Doty & Schel-
lenberg, Washington. Consulting ‘engineer Weldon
& Carr, Washington. Sole owner is H. L. Hunt,
independent oil producer. Granted Dec. 9.

(Continued on page 117)
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Payable in advance.
preceding publication date.

$2.00 minimum

ING =

CLASSIFIED ADVERTISEMENTS

Checks and money orders only.
Deadline: Undisplayed—Monday preceding publication date.

Qituations Wanted 20¢ per word—$2.00 minimum *® Help Wanted 25¢ per word—

All other classifications 30¢ per word—$4.00 minimum e Display ads. $15.00 per inch
No charge for blind box number. )
BroapcasTING ® TELECASTING, 1735 DeSales St., N. W., Washington 6, D. C.

Arracawrs: If transeriptions or bulk packages submitted, $1.00 charge for mailing (Forward remittance
separately, please). All transcriptions, photos, etc. sent to box numbers are sent at owner's risk, BRroApcasr-
NG expressly repudiates any liability or responsibility for their custody or retumn.

Display—Tuesday

Send box replies to

Help Wanted

Help Wanted—(Cont’d)

Salesmen

| Florida salesman. Experienced man. Excellent
opportunity for hard worker. Give full details
in your first letter. Box 676A, B-T.

Salesmen free to travel with well known, national
organization are earning $150.-$300. weekl¥ com-
missiong, selling new copyrighted special feature
for leading tv stations in midwest. Dependable
men can advance to campaign managers. $15,~
000.-5$18,000. yearly. Write 623A, B-T.

Salesman have opening for aggressive experi-
enced radio salesman_ network station in im-
portant market. Box 718A, B°T.

Go-getting sales producer wanted immediately
at midwest 250 watt daytimer. Salary-commis-
sion, Experienced woman also for sales. Capable
announcer needed, too. Topbnotchers only apply
with full details. Box 764A, B-T.

Top sales position open January 1st, established
accounts give you good starting commissions.
Job calls for experience and proven ability. Send
information, references and photo to WEBCK,
AM-TV, Battle Creek, Michigan.

Station owners, operators, Promotion, pub. men!
Crack am-tv salesman Warren Middleton of
BROADCASTING * TELECASTING can tell you
how to increase your sales, prestige, power quick-
ly and economically through planned use of in-
ustry’s greatest news weekly. Write, wire,
hone BROADCASTING +« TELECASTING, 360 N.
_ich;gan Avenue, Chicago 1, Illinois, Central
6-4115.

Announcers

|

Experienced, versatile, all-round announcer with
rst or second phone ticket. Permanent. Paid

vacation. Car necessary. Send complete resume
rst letter. Start $75. weekly. Box 524A, B+T.

/Announcer-engineer, ﬁrstafﬁhone, strong on an-
mouncing, 1000 watt net late, top pay., man:
employee benefits, good midwestern market, If
Bém'll‘ qualify, send tape and letter to Box 582A,

—

'gombo man with first class ticket for central

ennsylvania am-fm. Announcing should be di-
ersified in abilities. Post is permanent. 40 hour,

g day week, Paid vacation. Car necessary.
e

nd resume. Salary open. Box 614A, BeT.

ouncer-salesman. combo men., lst phone de-
irable. Midwest. Wire Box T16A, B+T,

ork and delivering selling commercials ot radio
nd tv. Box T17A, B-T.

T — —

aour combo men with first class ticket for mid-
est, kilowatt independent. Strong on announc-

g. Salary $80. for 44 hours. Send disc, tape
esume. Box T42A, B+T.

?,xperienced announcer capable of doing emcee

nouncer-engineer, need two good combjnation
en. Attractive Florida city. Box 748A, B.T.

ombe man for NBC affiliate. Permanent posi-
on, Top salary for right man. Phone or write
aul Hayes, KCIL, Houma, La

d or third ticket opening staff first of year.
end voice recordm%Pr tape details to Dave

%;cperienced announcer-engineer with first sec-
utton, Manager, KS

Artesia, New Mexico.

We are looking for a topnotch disc jockey to
handle six am to ten am perlod daily, }‘?lus
schedule until one P.M. $125. weekly plus high
pptential talent midwestern market, over three
bundred thousand population. Please submit
apdition with letter. WHKK, Akron, Ohio.

on news, DJ work. Rush resume, tape. ZZ,

Combo announcer-engineer, first phone, em&l}asis
Sgreator, Illinois,

Immediately. Experienced announcer, news, DJ,
night shift. Must be able to handle contrel board

and tape recording equipment. Good salary,
excellent working conditions. 45,000 population
community. Tape recording or personal inter-
view necessary, plus references. JBC, Bloom-

ington, Illinois. Phone 5281.
Announcers wanted. Good conditions for the
right men. Reply: Arthur Wilkerson, 406 E.
Broadway, Lenoir City, Tennessee.

Technical

East coast major market independent wants first
class combination man. Excellent salary and
working arrangement. Personal interview and
audition required. Write in detail giving refer-
ences which will be checked. Box 2714, B»T.

Chief engineer-announcer, good voice, thorough-
lg experienced both fields. Prefer family man.
ar necessary. $90.00—40 hours. Box 593A, B-T.

Combination man first phone with car 5 kw
regional $75. weekly. Call collect 3-1336, KJAY,
Topeka, Kansas.

Help Wanted—(Cont’d)

Production-Programming, Others

Major market tv station needs one go am
director. Must be experienced as assistant PD
or PD. Box 645A, B+T.

Immediate opening for announcer with some tv
roduction experience. Must have knowledge of
Im projection, studio camera work and overall
rogram operations. Excellent opportunity,
ush resume and tape to General Manager,

WARD-TV, Johnstown, Pa.

Television account service, wanted. Young man
knowledge tv production and heavy experience
advertising promotion. Headquarters New York.
7T51'5axe]B QFproximately 50 percent of time. Box

Established Chicago commercial film producer
desires iwo permanent staff account men ex-
perienced in motion pictures, slidefilms & tele-
vision. Send full resume to L. P. Mominee.
Drawing and commission basis. Atlas Film Corp.,
1111 South Boulevard, Oak Park, Illinois.

Situations Wanted

Managerial

Station manager—7 years managerial experience.
12 years radio experience. Interested in moving
to larger market with fulltime station. Prefer
g';gkini grhange between January and April. Box

Successful commercial manager, energetic thir-
ties, college. Seeking managership of local or
regional outlet. Doubled billings present station
in two years. Box 721A, B-T.

Manager—I18 years broadcasting experience in-
cluding tv, 8 years general manager; family man,
best references. Self-starter, hard worker, man
you can depend upon, Reasonable salary plus
iﬁ:t_:lc‘entive; radio, television or both. Box 751A,

1000 watt network station in the heart of hunting
and fishing land seeks capable engineer who can
announce or handle copy. Excellent oP ortunity
for advancement into executive position with
gr&\ging organization. KVWO, Cheyenne, Wyo-
ming.

First class engineer - announcer,
KWRT, Boonville, Missouri.

Good pay.

First phone engineer for transmitter and remotes.
Automobile necessary. Chief Engineer, WBCK,
Battle Creek, Mich.

Chief engineer wanted. Contact McNulty, WWIN,
1119 N. Charles, Baltimore 1, Md. Saratoga 7-3555,

Engineer (operator) wanted immediately. WWPG,
Palm Beach, Florida.

Production-Programming, Others

Advertising copywriter wanted.
should tell all. Hox 758A, B-T.

First letter

Promotion man with station experience, ready
for important move into national field, wanted
by highly respected established tv-am firm. Sell
ouArngfTﬁrst letter. Fully confidential. Box

Girl to write commercial copy. -Air voice. Send
photo, references. WBCK, Battle Creek, Michi-
gan,

Copywriter needed immediately. Must handle
copy with speed and imagination. Good salary.
CBS affiliate. Send sample copy, application to
WSOY, Decatur, I1l.

Television

Salesmen

Need experienced tv salesman excellent oppor-
tunity for real producer. Box 719A, BT.

Technical

Tv- engineer, first class licensee for 100 kw erp
transmitter. Must have éxperience with uhf or
vht transmitters and assoclated equipment. Ex-
cellent work%conditiom: Write for personal
interview, giving experience, references and
salary desired. C. R. Thon, Operations Manager,
WGLV, 48 North 4th St., Easton, Pennsylvania.

General manager, strong on sales and adminis-
tration, now in secondary market desires similar
or commercial manager job in larger market in
south or southwest. Young, ambitious. Best
references. Box 754A, B+T.

Ready for top rung. Steady, alert, draft exempt,
married veteran desires managerial capacity.
Commendable knowledge management-personnel
element; excellent sales-announcing foundation.
Tv-radio talent, sales considered. First phone,
7P§§§e"1§l“&- employed; available itwo weeks., Box

Salesmen

Salesman. Radio-tv, spot, local, agency experi-
ence, 10 years. Prefer Los Angeles, New York,
Florida. Box T05A, B-T.

———

Announcers

Experienced play-by-play announcer desires po-
sition with sports-minded station. Top refer-
ences. Married. Veteran, College degree, 7
years news and sports director. Proven ability.
Box 702A, B-T.

Negro announcer, top DJ personality newscaster
commercial and control board. Some experience.
Box TI0A, B*T.

Announcer, young. married, versatile, terrific
?gotgntigl. Progressive 250 watt station. Box

Sports announcer, play-by-play, young, experi-
enced college graduate, also versatile staff an-
nouncing. Desires eastern area. Box 723A, B+T.

Announcer-engineer, Five years experience com-
mercial and AFRS. First phone, married, veteran.
Desire permahent Eosmon Pittsburgh, Pa., or
vicinity. Box T29A, B+T.

Announcer, thoroughly trained in radio-tv. Can
operate console. Good volce, personality., Will
travel. Tape available, Box 731A, B+T.

Popular and hillbilly DJ. Married. Want to settle
ge.is_t of Mississippl., Restricted ticket. Box 7304,

Announcer, experience limited, good potential,
mature voice, personality. Eager for job with
good possibilities. Disc, resume, upon request,
Box T32A, B-T.

Singing disc-MC, currently employed, seeks posi-
tion with California station. Can do humor,
'?gorts. also write. Tape and references. Box

» B*T,



Situations Wanted—(Cont’d)

Experienced staff announcer. which includes
news, DJ, and board work. Desires change.
Presently employed in Pennsylvania city. Tape
available. Box 735A, B-T.

Situations Wanted—(Cont’d)

Situations Wanted—{Cont'd)

Engineer, first phone. Limited transmitter repair
experience. Seeks worthwhile opportunity in am,
fm, tv operation, eastern area preferred. E, J,
Fahey, 1054-8lst Street, Brooklyn 28, N, Y.

Announcer, 8 months experience. Weak on news,
commercials—fair. ad-llb—good. Would like sta-
tion with tv future. Box 740A, B-T.

Announcer, six years experience. Baseball play-
by-play. Excellent references. Box T44A, BeT.

Announcer, Graduate radio school; DJ, news,
sports; 2 years college; 2 years newspaper ex-
g‘erience; age 26; draft exempt; will relocate.
ape, resume on request. Box 756A, B-T.

Announcer, Age 29. 3 years schooling, 1 year
practical experlence. Will locate anywhere.
World War 2 veteran. Box T63A, B-T.

Staff announcer, one year experience. Strong
news. Family man. Veteran. Box T65A, BeT.

Returning veteran desires to get back into radio.
Interest primarily announcing but have first
phone for combo work. College graduate with
experience. L. Buckwalter, 206 Hampton Ave-
nue, Brooklyn, New York.

News, DJ, commercials, control board, conscien-
tious and. reliable, Married, veteran, free to
travel, tape upon request. Al Martin, ¢/o General
Delivery, Ft. Pierce, Florida.

Announcer, ex-Gl desires on job training or
beginners position in_ friendly radio station.
Pleasant voice, personality. Lou Swanson, Well-
man, Iowa.

Negro DJ. Some experience, tape, references.
Write, wire Johnny Nighthawk, 07 Princeton,
Hempstead, New York.

Versatile announcer. Thoroughly trained; News-
editing, combo man. Can produce own Shows.
Travel. Robert Lawrenz, 5 West 83 St., N. Y.,
N. Y.

Announcer-program director-operator. 6 years
experience. Age 27, Southeastern states. John
Vroman, 120 West 2nd, Frankfort, Kentucky.

Sportscaster, DJ, announcer, excellent all sports.
Good commerclal, New, fresh approach in sports
and pop musiec. Married. WIll relocate. No
service commitments. Earl Wolfe, 323 Benner
St.,, Highland Park, N. J. Kilmer 5-3010.

Exgerlenced DJ hillbilly-western, married, sober;
MC experience, 42 years old, 20 years show
business, seven years talent staff A, refer-
ence, photos, tape on request. Write Philip Reed
(Cowboy Phll), WWVA, Wheellng, W. Va,

Technical

Engineer with 20 years experience which in-
cludes new station construction and three years
‘tv desires position as technical director especi-
ally in warm climate. Box 658A, B+T.

years experience trans-

En&ineer first phone 3
Box T07A,

mitter, remotes available 2 weeks.
BT,

Second phone no broadcasting experience while
studying for first class. Desires studio and re-
mote work. No announcing. Box T11A, BeT.

First phone. 11 years experlence, studio and
transmitter, Age 30. Prefer station with or
planning tv. Northeast desired. Available Janu-

ary. BoX T715A, B-T.

Engineer, ten years transmitter and studio ex-
perience. Will consider all eastern area locations.
Box 739A, B-T.

First phone. Some studio experience. Desires
work studio, transmitter, tv. Box 74l1A, B+T.

Engineer, experienced chief in construction and
maintenance work, also successful commercial
and station manager, top references as to
character and ability. Box 7454, B+T.

First class engineer. Married. Upper midwest
preferred. Robert Lamb, Lake City, Minnesota.

Attended Bliss Electrical and Capitol Radio En-
gineering Institute, instructed in later eighteen
months. Worked in 50 kw station am-tv eight
months, more experience. William Snyder, 8021
Beechmont Avenue, Cincinnati, Ohio.

First phone. Desire career in broadcasting,
Willing to learn all phases. Veteran, 25, single,
draft exempt. “Will travel, car. Can pe, Inex-
perienced, but honest, sober and reliable. Avall-
able anytime. Write Henry Vignola, 222512 First
Avenue, Seattle, Washington.

Production-Programming, Others

Sales Promotion-press relations director. Expe-
rienced two major market network owned 50.000
watt radio-tv stations, leading ad agency. Mar-
Z};%ck 3B&TAvailab1e for personal interview. Box

Promotion, research, publicity woman. Station
relations experience. Crack executive assistant;
able writer, organizer, Highest references. Was
head liaison bhetween sales and 35 stations of one
of the larger reps in field. Intimate knowledge
all markets throughout country as well as press,
networks, agencies and tv film industry.” wWill
travel. Box 725A, B-T.

Public relations woman desires spot in radio or
tv where liaison between sales and station is
important factor; intimate knowledge all mar-
kets throughout country; know press, networks.
agencies and tv film industry. Executive as-
sistant calibre. Highest references. Will travel.
Box. 726A, B+T.

Man, nearly ten years solid radio experience,
seeking position as program director with estab-
lished midwest station. Details to replies where
position worth $150. weekly. Box 728A, B-T.

Experienced script-writer, continuity, and pub-
licity girl, 26, could use radio-tv writing or pro-
duction job. Will combine with steno, what-
have-you. Box 738A, B-T.

Male copywriter, experienced continuity direc-
tor. Degree in radio writing, directing, program-
ming. Prefer South. Box T52A, B-T.

Television

Managerial

Tv merger makes relocation advisable for top
reference, economy-minded, nationally respected
manager. Will welcome opportunity to discuss
yvour present or future needs and my qualifica-
tions. Not above accepting lesser capacity with
good associates. Twenty year successful broad-
casting background. Box 331A, B-T.

Experienced tv manager, ten years solld back-
ground all the way up from am announcer. Con-
structed and managed highly successful am sta-
tion and recently put small market {(under 50,000)
tv on the air in the black. Interested in bigger
op]i)ortunitles, either new or established statlon.
Will consider anything over §10,000. Personal
interview. Box T08A, B+T.

. Salesmen

Film buyer for tv. Thirteen years experience
motion picture sales in Detroit area. Will relo-

cate for right offer. Mature, married. Box
703A, B*T.
Salesman. Recognized, established news-sports-

caster now with network am-tv affillate seeks
sales-program combination in major market.
Proven, aggresslve sales record., Twelve years
air experience, including network news, baseball
??fAfogt'b}all play-by-play. Top references. Box

Announcers

Topflight sportsman wants tv opportunity. Also
strong on news and commercials. Presently em-
loyed major market southwest. Same station
ve years. Age 26, single, sober, conscientious.
Excellent references. refer west, northwest,
but will consider all. Rox 714A, B-T.

Technical

Chief engineer extensive experience with latest
RCA high-power vhf equipment ten 3gears elec-
tronic experience; teleg[{:one 84-7393, Miami,
Florida, or Box 722A, B+T.

Motlon picture cameraman-editor, currently head
of photo department in operating tv station,
seeks gh%nge of scenery for family reasons. Box

Holder 1st phone license, experienced all phases
am . “Besires placement in tv; will
consider offers from radio also. Available. Write
ll;.‘.ar; ineer, RFD #2, Benton, Mississippi, or phone

way.

Production-Programming, Others

Radio director desires television opportunity.
RTDG member, relocate medium-sized market.
4 years experience. Pleasant %;srsonality. Age
30, indulgences, no excessives. Box 737A., Bs+T.

Assistant director, tv. Full background in motion
picture production with leading feature and
documentary producer. Also 2 years with Si 1
Corps as writer-cameraman in Far East. First-
hand knowledge of Europe, Asia and most of
U.S. Some tv production experience. BS degree.
Excellent organizational and creative ability.
Age 25. Box 753A, B-T.

For Sale

Stations

Pacific coast state: 250 watt. Exclusive. Bills
$45,000. $20,000 down. Box T713A, BsT.

Pacific coast. 250 watt ABC. No tv competition.
Bargain. Box 746A, B+T.

Equipment, etc.

Gasoline light plant 2500 watt, 120 volt, 60 cycle,
3 Presto 10A turntables, RCA 69B distortion
meter. GE BM-1A fm frequency and modulation
monitor, 2 Webster wire recorders model 78-1,
RCA MI-12701 portable 12” 78 RPM disc recorder.
Box 709A, B-T.

Jack strips; portable Daven vu meter; Daven
?;As; BR%A amplifier: other equipment. Box

Rich central midwest. 1000 watt, good equip-
ment. remote control. Excellent downtown
studios. Low overhead. Ideal for work-owner-
ship. Box 743A, B-T.

GE fm broadcast transmitter type BT-1-B, model
48T 1 B 1 frequency range 88-108 MC, output
250 watts, Two GE crystals frequency 227.546
KC. GE fm broadcast statlon monitor complete '
with calibrate and run crystals, type BM-1-A,
model 4 BM-1A. Indicator model 4 BZIA 1,
power suéaply model 4BP2A 1, frequency range
88-108 MC. GE reg. power supply. type BP
model 4BP2A, I, 105-125 wvolts, 1 phase, output
300 volts 0.090 A-DC with 18 spare tubes, ne
Auto DR1 Aire model 46 dehydrator with special-
ized fm antenna and between 300 and 400 foot
Communications Products fm co-ax transmitter
line. Used on air only three years. In perfect
condition. No reasonable offer refused. WLAD,
Danbury, Conn.

250 watt transmitter 250-A Gates complete with -
25-A crystal control oscillator unit 1400 kec. FCC
approved available January 1. Also 22-B console
Gates best offer, WMSL, Decatur, Ala.

Best offer, 240 ft. Truscon self-su rtin|
type H-30 with lights. WOKY- 704
consin Avenue, Milwaukee, ‘Wisconsin,

tower,
. Wis-

Call Letter specialties—money glgtting TOITo-
tions! Write RA-TEL, Box 770, Huntsville, Ala.

Dis¢ jockeys! Dictionary, Cream of Wit. $3.00;
6,000 Gags A to Z. Rod Arkell, Sebring, Fla.

Complete station ec%uipment for sale, includes
transmitter (500 watt), studio equipment and 200
ft. tower. All In good condition. Make us an
offer. Gerity Broadcasting Co., 814 Adams Street,
Bay City, Michigan.

Wanted to Buy

Stations

Station wanted. Financlally able party wishes
to purchase all or part of station in south central,
preferably Tennessee. Small or large market,
Box 701A, B-T,

Southwestern or western daytimer or full time
local, one-station market preferred, with modest
down payment. Box 727A, BsT.

{Continued on next page)



Wanted to Buy—-(Cont’d)

Thinking of selling? If you are. llst with us.
Clients everywhere. Jack L. Stoll Asocmtes.
4958 Melrose Ave., Los Angeles 29 Calif

Equ.:pmem‘ elc.

One kw transmitter in good condition. West
coast preferred, Must be reasonable. Box 57%A,

1,

3 kw—fm transmitter wanted, Immediate de-
uverﬁ for cash, Supply full mformation inelud-
ours 0f use, and cash price, Box T04A,

B+T.

Console. recent model. WOOK, Washmgton. D C.

Goed used DuMont flying spot scanner. Details

to R. J. Carr, Purchasing Agent. International

;I‘seleénfitfer Corp., 2000 Stoner Ave., Los Angeles
, Calif.

Miscellaneous

FCC operator license guickly. Indi\uduahzed
instruction b; correspondence or in residence.
Beginners ge first ghone in 8 weeks. Guaran-
teed results. Free brochure, Write Don Gran-
tham, 6064 Hollywood Blvd., Hollywood, Cali-
fornia.

Help Wanted

Salesmen

IF YOU ARE OUR MAN
YOU ARE NOW WORKING

We are looking for a clean, imaginative,
aggressive radio salesman for a regional |
network station in a highly competitive
eastern market—one of the top ten in
the country. The man we want is now
the top salesman in his present station
and he is in a market of 350,000-750,000.
There is no ceiling on his earnings with
us and a really good man can make over
$15,000.

If you are our man, send full

particulars to Box 7714, BeT.

Television

Salesmen

——

MOTION PICTURE-
TELEVISION REPRESENTATIVES

Rapid expansion of nation’s largest motion
picture facility ior production of films for tele-
vision, industry, public relations. and sales
training, has opened protected territories for
motion picture-tv sales representatives.

. Our present representatives are earning better
than $25.000 o yeur under a most liberal
commission structure.

Only top calibre men, capable of meeting and
working with executives of leading advertising
agencies, tv operations, and industries, will
be considered.

Write complete details in first letter. All jn.
quiries held in coniidence. Box 706A, B*T.

Situationsl\ianted
Salesmen

1 SELL... SELL...

AND I'M PROUD OF IT!!!

The advertisin axeeutln hlltory I've GOT.

with PROOF, Itnr 30 do . other aspiring desk

fuekeytI!éKThc ONE thn have AND USE that
they o

SELL...

. s Tl
percentage, no enllln& on Incomo and 1'l) handls old
hlllilllll AND BRING IN NEW!Il Want Ad Agency,

TV Statlon or TV Flim producer or distrlbutor, Ower
SI uoouoo Irl|i #Ew TV ACCOUNT SALES (N 'S3,

A A LALLM A A LML AL LA R AR R R RN,

Announcers

MORNING MAN

For the past seven years | have worked for one
radio station. . - - During that time, and against
network competition, | have gained she highest
rating in @ quarter-million midwes) market, . . .
I've had aon average of thirty, and as many as
forty, National and Llocal sponsors daily on
'Breakfost With Burton’’, a nationally recognized
three-hour shaw. . . I've been a Program
Director for over a year and hove experience in
Television. . . . I'm looking for o lorger mar-
ket. . . . May | moke money for you?

WRITE BOX 766A, BeT.

- Producrion-}_’r;g;amming, Others

PROGRAM DIRECTOR

Produced, serviced and di-

WOMENS'

& years experience.
rected own shows.
Net to my station $12,000. annually. Ahility
to ad.llh’ commercials, kept large listening
audience. Sold for spofisors, kept them happy.
Best of refersnces, Tapes furnished on request.
Free to go anywhere.

Box 749A, B.T,

Television
Managerial

EXPERIENCED MANAGER
FOR TELEVISION

Seasoned broadcast executive of 18 years ex-
perience, general manager radio 8 years, now
manager of part-time tv operation, seeks man-
agement fulltime tv. Family man, best of
references; self-starter, hard worker; a man
you can depend upon. Reasonable salary, in-
centive plan. Write Box 750A, B.T.

N A A MMM LALLM LA AL GRARARRRRR RN RN W

TV GENERAL MANAGER
AVAILABLE

General Manager of successful TV and
radio station group in competitive major
market considering making change. Now
receiving high salary but feels future
may be limited in present post. Married,
with child, and desires to become part of
congenial ¢community, Top record and
references, Twenty years’ experience all
phases radio and TV, both UHF and
VHF, plus networks and agencies. Would
require at least two months to find and
train replacement for present position.
Box 76%9A, BeT.

f“\““““‘\\\““\‘ A S 3 % % % % %Y
For Sale
Eqmpment, erc.

FOR SALE

Western Electric 506 B.2 FM 10 kw 'I’mnlmmor
Western Electric 54 A—Antenna with 400' An-
drews 614" Coaxiol Line with spure slbows and
oxtro length of line!! De-lcing equipmnt for
and Andrews 1800 DOry Air Pump.

(A LA LA AL LA L AL L LA R RS RN R R -

Production-Programming, Qthers

i M — e e e S e s e e e e —— —— e —

ASSISTANT PROMOTION DIRECTOR

|

[| Experienced promotion girl or man for assistant to

l WFMY-TV, Greensboro, North Carolina promotion
director, Desire person with ideas and abiilty to

|| exeoute, Would handle on the nir, newspaper. trade

|| press advertising. Furnish WFMY.TV complets res.
ume of experlence, aalary requirements and small

| photograph.

Wunrn Elactric 23 C Console

Western Electric 1126-C Limiting amplifier

Woestern Electric 5A Frequency and Modulotian
Moniter

Western Electric D—161332 Pre Emphasis Panal

Harvey FM Recsiver Model 193 R

ALL EQUIPMENT IN PERFECT WORKING
CONDITION. WRITE — PHONE OR WIRE:

Kan Gordon or Bob Hantock
Radie Station KDTH
Dubuque, lowa

Call 3-7351

For Sale—(Cont'd)

TOWER FOR SALE

Truscon 286 foot lype D-30, tri-angular, self-
supporting, non-insulated radic tower complete
with lighting. $8,000. FOB, Boltimore, Mary-
land. Dismantled, For further details contoct
Chief E . WFBR, Baltimers, Maryland.

EQUIPMENT
FOR SALE

1 TF-5A SUPERTURNSTILE with
Beacon light and de-icing elements.
Feed lines included. This antenna
can ge used for Channels 4, 5
and 6.

1,660 FEET 3% INCH TEFLON in-
salated transmission line.

2 3% INCH RIGID ANCHORS.
35 DUAL HANGERS FOR 314 inch

line using twin messengers.
Pleass contact H, J. Lovell,
Chief Engineer,

WKY-TV

OKLAHOMA CITY, OKLA,
Box 86648, Britton Station TR 8-2161

SAVE ON TEST COSTS

100 USED
5820 IMAGE ORTHICON TUBES

$100 TD $175 EACH

These tubes do not meef our rigid on-the-

air standards but are excellent for test

purposes.

WRITE: WTVJ
P. 0. 80X 1271

MIAMI, FLORIDA

Srations

For Sale

250 watt Independent with 3 kw FM in
major metropolitan Southern market.
Fine equipment, completely air.condi-
tioned centrally located studios. This
station has lost money because of ab-
sentee management. Currently breaking
even with excellent potential for good
solid earnings in one of the richest mar-
kets in the Southeast. Non-resident own-
ers desire to devote attention to other
interests. Not interested in bargain-
hunters. Station is priced in line with
essets, current gross and potential. Finan-
cially qualified purchaser may arrange
for low down payment and terms for the

balance.
Box 734A, BeT.




(Continued from page 113)

APPLICATIONS

Selma, Ala.—Deep South Bestg. Co. (WBAM
Montgomery), vhf ch. 8 (180-186 mc); ERP 2.69
kw visual, 1.35 kw aural; antenna height above
average terrain 37] ft.. above ground 387 ft.
Estimated construction cost $136,541, first year
operating cost "$100,000, revenue $140,000. Post
office address Box 1447, Montgomery, Ala. Studio
and transmitter location 3 miles W of Selma. Geo-
graphic coordinates 32° 24’ g0” N. Lat., 87° 05’ 10”
W. Long. Transmitter Standard Electronics,
antenna GE. Legal counsel Charles S. Rhyne,
Washington. Consultini engineer William E.
Benns Jr.. Washington. rincipals include Presi-
dent Mrs. J, F. Richardson (10%); Vice President
William E. Benns Jr. (40%), engineer. secretary-
treasurer-10% stockholder WVOK Birmingham
and stockholder Alabama Telecasting Co., appli-
cant for ch. 12 in Montgomery; Secretary-Treas-
urer Willam J. Brennan (40%), chief engineer
WVOK and 11.7% subscriber to Alabama Tele-
casting; Frances U. Brennan (5%) and Cyril G.
Brennan (5%). Filed Dec. 3.

Lexington, Ky.—Central Ky. Bestg, Co. (WLEX)
uhf ch. 18 (494-500 mc); ERP 171 kw visual, 92
kw aural: antenna height above average terrain
629 ft., above ound 651 ft. Estimated con-
struction cost $442,600, first year operating cost
£300,000, revenue $300,000. Post office address 136
N. Limestone St., Lexington. Studio and trans-
mitter Jocation Russell Cove Pile, Lexington.
Geographic coordinates 38° 03’ 56” N. Lat., 84° 29’
13" W, Lonﬁ. Transmitter and antenna RCA,
Legal counsel Spearman & Roberson, Washington.
Consulting en%neer Vandivere, Cohen & Wearn.
Washington. rincipals include President J. D.
Gay Jr. (48.6%); Secretary-Treasurer H. Gutherie
Bell (48.6%); Gay-Bell Corp. (2.5%); Vice Presi-
dent William B. Gess (0.15%) and Assistant Sec-
retary John G. Atchison Jr. (0.15%).. Filed Dec. B.

Whitefish Bay, Wis.—Cream Citv Bcstg. Co.
{WMIL Milwaukee) vhf ch. 6 (82-88 mc); ERP
100 kw visual, 50 kw aural; antenna height above
average terrain 475 ft., above Eround 590 ft. Esti-
mated construction cost $792,290.17, Arst year op-
erating cost $626.471, revenue $880,250. Post of-
fice address 2625 West Wisconsin Ave., Milwaukee,
Wis. Studio location to be determined. Trans-
mitter location approx. 1.800 ft. W of western
city limits of Whitefish Bay at N. Port Wash-
ington Rd. & W, Henﬁy Clay St. Geographic co-
ordinates 43° 06’ 45” N. Lat.. 87° 55° 05” W. Long.
Transmitter and antenna RCA. Legal counsel
Krieger & _ Jorgenson, Washington. Consulting
engineer Jansky & Bailey Inc., Washington,
Principals include President Gene Posner
(70.06%). attorney, real estate and manufacturer

Wanted to Buy

Equipment, etc.

Field Strength meter RCA type
No. WX2C. Write or wire KTLN,

i
WANTED [
Inc., Denver. Il

Employment Services

BROADCASTERS
EXECUTIVE PLACEMENT SERVICE

Executive Personnel for Television and Radio
{ Effective Service to Employer and Employes

Howsrn 8. Frazien
TV & Radio Management Consultants
708 Bond Bidg.. Washington 5. D. C.

Frrrrrsssrrrrarsarsvrasssaaaah

Miscellaneous

THE BEST W COMPLETE

ERECTION OF TOWERS
ANTENNA LIGHTS COAK CABLE
WRITE = CALL  WWRE

J. M, HAMILTON & COMPANY

ERECTHON MAMTENANCE

YEARES OF EXFERIENCE
2432, Tal: 4-I115, Goeslens,

FRINTIMN

Box M. T,

TELEVISION CP HOLDERS!

A Complete Consulting Service for youl

Our experienced TV personnal con help prepore
your staff for that “'target date'’. Write direct or
through your representative for complete resume,
Box 770A, BsT.

BROADCASTING ® TELECASTING

of screw machine products; Vice President Ruth
Posner (0.21%), Secretary-Treasurer Jerome Sill
(20.81%), president-66% stockholder Peninsula
Tv Inc.. applicant for ¢h. 5 at Marquette, Mich.,
and Thomas W. Korb (8.92%), real estate, manu-
facturer of prefabricated houses and former ad-
ministrative assistant to Senator McCarthy. Ap-
plicant requests deletion of its permit for uhf ch.
31 at Milwaukee to enable it to apply for this
facility. Filed Dec. 4.

Whitefish Bay, Wis.—The Hearst Corp, (WISN-
AM-FM Milwaukee) vhf ch. 6 (82-88 mc); ERP
100 kw visual, 50 kw aural; antenna height above
average terrain 993 ft., above ground 1,046 ft.
Estimated construction cost $2,544,140, first year
operating cost $1,227,805, revenue $1,227,805. Post
office address 959 8th Ave., N, Y, Studio location
1900 W, Wisconsin Ave, Milwaukee. Transmitter
location Good Hope & Range Line Roads, Gran-
ville. Geographic coordinates 43° 08’ 43” N, Lat.,
87° 571’ 01”7 W, Lomij Transmitter and antenna
RCA. Legal counsel Dempsey & Koplovitz, Wash-
ington. Consulting engineer A. Earl Cullum Jr.,
Dallas, Tex. Principals include Chairman of
Board M, F. Huberth. President R. E. Berlin,
Vice Presidents W. R. Hearst Jr., John R. Hearst,
H. S. MacKha‘v Jr., and H, G. Kern. R. A, Carring-
ton Jr., W. M. Baskerville and Randolph A. Hearst
are trustees and vote stock jointly, Filed Dec. 7.

APPLICATIONS AMENDED

Thomasville, Ga.—E. D, River Sr. amends bid
for new tv station on vhf ch. 6 to change ERP
to 6.17 kw visual, 3.09 kw aural; transmitter lo-
cation to County Line Rd.. 2.7 miles N of Court-
house, Thomasville. Filed Dec. L.

Jefferson City, Mo.—Capitol Ty Corp. amends
bid for new tv station on vhf ch. 13 to change
ERP 4n‘.o 51 kw visual and 25.5 kw aural. Filed

ec, 4,

Odessa, Tex.—Cecil Mills & Cecil L. Trigg d/b
as Odessa Tv Co. amend bid for new tv station
on vhf ch. 7 to change ERP to 21.5 kw visual, 10.8
kw aural; antenna height above average terrain
to 302 ft. Filed Dec, 4.

Wausau, Wis, — Wisconsin Valley Tv Corp.
amends bid for new tv station on vhf ch. 7 to
change studio location to NE corner of Jefferson
& First Sts., Wausau: ERP to 97.8 kw visual, 58.7
kw aural: antenna height above average terrain
to 754.2 ft. Filed Nov. 27,

APPLICATIONS DISMISSED

Phoenix, Ariz.—H. R. Askins et al d/b as Dert
Advertising Co. FCC dismissed bid for new tv
station on vhf ch. 3 at request of attorney, Dis-
missed Dec. 7.

Miami, Fla.—Tv Corp. of Greater Miami. FCC
dismissed bid for new tv station on uhf ch. 33
for lack of prosecution. Dismissed Dec, 4.

Terre Haute, Ind.—Albert S. Polan et al, d/b
as Polan Industries. FCC dismissed bid for new
tv station on uhf ch. 63 at request of attorney.
Dismissed Dec. 8.

Buffalo, N, Y.—Enterprise Transmission Inc.
FCC dismissed bid for new tv station on vhf ch.
2 at request of apwnlicant. Dismissed Dec. 8.

Buffalo-Niagara Falls, N. Y.—WGR Bcstg, Corp.
FCC dismissed bid for new tv station on vhf ch,
2 at request of applicant. Dismissed Dec. 8.

Asheville, N. C.—Asheville Citizens-Times Co.
FCC dismissed bid for new tv station on vhf ch.
13 at reauest of applicant. Dismissed Dec, 8.

Asheville, N. C.—Willilam W. Orr, FCC dis-
missed bid for new tv_station on vhf ch. 13 at
request of applicant. Dismissed Dec. 8,

Charlotte, N, C.—Dan Nicholas, FCC dismissed
bid for new tv station on vhf ch. 9 at request
of attorney. Dismissed Dec. 8.

Existing Tv Stations . . .

ACTIONS BY FCC

KTVA (TV) Anchorage, Alaska—Northern Tv
Inc. granted STA to operate commercially on vhif
ch. 11 for the period ending March 29. Granted
Dec. 1; anncunced Dec. 8.

KTVU (TV) Stockton, Calif.—San Joaquin Tele-
casters granted STA to operate commercially on
uhf ch., 36 for the period ending Jan. 7. Granted
Dec. 2: announced Dec. 8.

WJIHP-TV Jacksonville, Fla. — Jacksonville
Journal Co. granted STA to operate cqmmerciallg
on uhf ch. 38 for the period ending Feb. 3.
Granted Nov. 30. announced Dec. 8.

WJDM (TV) Panama City, Fla.—J. D. Manly
granted STA to operate commercially on vh{ ch.
7 for the period ending March 21. Granted Dec.
4; announced Dec. 8.

WSIL-TV Harrisburg, Ill.—Turner-Farrar Assoc.
granted STA to operate commercially on uhf ch.
22 for the period ending Dec. 14, ranted Dec.
4; announced Dec. 8.

WOC-TV Davenport, lowa—Central Bestg. Co.
granted STA to operate commercially on vhf ch.
6 (formerly ch, 5) for the period ending May 11.
Granted Nov, 27. announced Dec. 8.

WNEM-TV Bay City, Mich.—North Eastern
Mich, Corp. granted modification of CP for vhf
ch. 5 to change ERP to 24 kw visual, 12 kw aural}
transmitter location to 3.8 mi. N 60° E from Sag-
inaw, near Bay City: antenna height above aver-
age terrain 520 ft. Granted Dec. 3, announced
Dec. 8,

WJDT (TV) Jackson, Miss.—Lamar Life Bcstg.
Co. granted modification of CP_for vhf ch. 3 to
change ERP to 100 kw visual, 50 kw aural; an-
tenna height above average terrain 680 ft. Grant-
ed Nov, 30: announced Dec, 8.

WXEL (TV) Cleveland, Ohio—Empire Coil Co.
granted STA to operate commercially on vhf ch.

FOR THE RECORD

g8 (formerly on vhf ch. 9) for the period ending
April 30. Granted Dec. 2, announced Dec. 8.
WCAU-TV Philadelphia, Pa—WCAU Inc. grant-
ed modification of CP for vhf ch. 10 to change
transmitter location fo Domino Lane & Fowler
St., Philadelphia; ERP to 316 kw visual. 158 kw
aural; antenna height above average terrain 1,000
ft. Granted Nov.

APPLICATIONS

KTVU (TV) Stockton, Calif.—San Joaquin Tele-
casters seeks modification of CP for uhf ch. 36
to change studio location to 2293 East Main St.,
Stockton; ERP to 167 kw visual, 88 kw aural:
specify directional antenna; antenna height above
average terrain 1,626 ft, Filed Dec, 4

WINT (TV) Waterloo, Ind.—Tri-State Tv Inc.
seeks modification of CP for uhf ch. 15 to ¢change
transmitter location to Cemetery Rd.. Auhurn

p.. studio location to Town Hall, Waterloo;
ERP to 237 kw visual, 126 kw aural; antenna
height above average terrain 829 ft, Filed Dec. 3.

NBT (TV) New York, N, Y.—National Bcestg.
Co. seeks modification of CP for vhf ch. 4 to
change ERP to 274 kw visual, 13.7 kw aural;
antenna height above average terrain 1,444,7 ft.
Filed Dec. 3.

WARM-TV Scranton. Pa.—Union Bestg., Co.
seeks modification of CP for uhf ch. 16 to change
ERP to 152.1 kw visual, 82,275 kw aural! specify
directional antenna; antenna height above aver-
age terrain 1,223 ft. Filed Dec. 4

New Am Stations . . .

ACTIONS BY FCC

Coachella, Calif.—~Coachella Valley Bcstg. Co,
granted 970 ke, 1 kw unlimited. Estimated con-
struction cost $24,000, first year operating cost
331,780, revenue $48.000. Principals in limited part-
nership are general partner Melvin L. Carroll, an-
nouncer KYOR San Diego, and limited partner
Edward Gorges, local furniture businessman.
Granted Dec. 9

Mansfield, La.—DeSoto Bestg., Corp,, granted
1360 kc, 1 kw daytime, Estimated construction
cost $21,450, first year operating cost $30,000
Principals in partnership are President Howard
E, Sewell (26.6%), Vice President Dr. W, R. Har-
grove (26.6%), Secretary-Treasurér Mrs. Mildred
C. Sewell (26,6%) and General Manager Arthur
L, Greene (20%). Post office address Box 1866,
Longview, Tex. Granted Dec. 9

Shreveport. La.—5. A, Chesley tr/as Shreve-
Eort Bestg. Co,, granted 1480 kc. 1 kw daytime,

stimated construction cost $17.000, first year
operating cost $48,000, first year revenue $72,000.
Mr. Chesley is former national sales manager of
KTBS Shreveport. Granted Dec. 9

Springhill, La,.—Springhill Bestg. Co., granted
1460 kc, 1 kw daytime. Estimated construction
cost $14,275. first year operating cost $24,000, rev-
enue $36 000, Principals include Roy M, Fish, at-
torney; Vice President Jessie L, Boucher, insur-
ance; Vice President Wilburn A. Slack. insurance
and Secretary-Treasurer James B. Branch Jr.,
ice cream manufacturer. Post office address %
Roy M. Fish, P. O. Box 508. Granted Dec. 9.

Houghton Lake, Mich.—Royal Oak Becestg., Co.
(WEXL Royal Oak), granted 1290 kc, 1 kw day-
time. Estimated construction cost $15,000. first
year operating cost $35,000, revenue $30,000. Prin-
cipals include President Jacob B. Sparks (70%),
50% owner of Sparks Music Co. and owner of
Sparks Conservatory of Music: Vice President
Garnet G. Sparks (15%): Secretary-Treasurer
Gordon A. Sparks (15%). Granted Dec, 9

Jacksonville, N, C.—Seaboard Becestg. Corp.,
granted 910 ke, 1 kw daytime. Estimated con-
struction cost $16.400. first year operating cost
$30,000, revenue $40,000. Principals and co-own-
ers are President Jerry Popkin, Vice President
Sidney Povkin, Treasurer Harold Adler and Sec-
retary Milton Adler, Post office address Box 753,
Jacksonville. Granted Dec. 9.

Hettinger, N. D.—Hettinzer Bestg. Co., granted
1490 ke, 250 w unlimited. Estimated construction
cost $15.050. first year operating cost $18.000, rev-
enue $18,000. Principals include J. C. Melby (4%),
stockholder in KSJB Jamestown and KCJB Mi-
not, N. D.; D. J. Shults (6%), owner-publisher
Adams County Record Hettinger, and 13 other
stockholders comprised of local business and pro-
fessional men. Granted Dec. 9,

South Pittsburg, Tefin.—Eaton P. Govan Jr. d/b
as Marion Boestg., Service, granted 910 ke, 500 w
daytime. Estimated construction cost $9.850, first
year operating cost $20.400, revenue $28,800. Mr,
Govan is manager WCRI Scottsboro. Ala. Granted
Dec. 9.

0; announced Dec. 8.

APPLICATIONS

Shreveport, La.—~Northwest Louisiana Bestg.
Corp., 1050 ke, 250 w daytime. Estimated con-
struction cost $15,100, first year operating cost
$36,000, revenue $54.000, Principals include Presi-
dent Travis T, Hailey (96%), investment and fi-
nance; Vice President Turner B. Morgan (2%).
attorney and Secretary-Treasurer Ado C. Skeels
(2% ). attorney. Post office address % Turner B.
Morgan, 525 Market St.. Shreveport. Filed Nov. 27.

Martinsville, Va.—Tiger River Corp., 1270 kc,
500 w da?time. Estimated yearly revenue $30.000.
Principals include President J. E. Ford (275%),
Martinsville attorney: Secretary-Treasurer A, F.
Reincke (49.5%), engineer KDEF Albuquerque
N. M.: P. F. Mathew (16%), engineer WM 1
Greenville, S, C.;: H. L. Lowder (3.5%) and E. .
Kopriver (3.5%), engineer WWGP Sanford. N. C,
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Applicant is former permittee of WKDO Chat-
tahoochie, Fla. Post office address % A. F.
Reincke, 506 2nd St., N. W, Albuquerque, N. M.
Filed Nov. 30.

APPLICATIONS AMENDED

Murphysbero, lll.—Evers Mick, Donald Lee Rit-
ter, Hubert W. Wells & Hayward Lee Eggley d/b
as Jackson County Bestg. Co. amends application
for new am station on 1420 ke, 500 w daytime to
change name to Evers Dick & Donald Lee Ritter
d/b as Jackson County Bestg. Co. Filed Dec.. 4.

Lafayette, La.—Gray Lott Sr. amends bid for
new am station on 1570 ke, 1 kw daytime to spe-
cify 250 w. Filed Dec. 4. .

Raleigh, N. C.—B. H. Ingle 8r. tr/as Merchants
& Farmers Station amends application for new
am station on 1440 kc, 500 w daytime to specify
570 kc. Filed Dec. 4.

Existing Am Stations . . .
ACTIONS BY FCC

WLMJ Jackson, Ohio — WLMJ Inc. granted

| modification of CP to change studio location to

CDourtl & Broad Sts., N.E., Jackson. Granted
| Dec. L.

KVAS Astoria, Ore.—~William Ohlman, Receiver
for KVAS Inc., granted request for extension of
authority to remain silent for an additional 90
ld)ays from Nov. 30. Granted Dec. 3; announced

ec. 8.

APPLICATIONS

WWNH Rochester, N. H.—Strafford Bestg. Corp.
seeks CP to increase power from 1 kw daytime
{0 5 kw daytime. Filed Dec. 3.

WISP Kinston, N.
seeks CP to increase power from 100 w to 250 w.
Filed Dec. 3.

'New Fm Stations . . .

ACTIONS BY FCC

Butler, Pa.—J. Patrick Beacom granted CP for
| new fm station on ch. 249 (97.7 mc); ERP 720 w;
antenna height above average terrain 290 ft.
Granted Dec. 9.

Urbana, Ill.—Sterling Bcestg. Co. granted CP
for new fm station on ch. 277 (103.3 mc); ERP
2.4 kw: antenna height above average terrain 350
{ft. Granted Dec. 9.

APPLICATION

Tucson, Ariz.— Thomas J. Wallace (KTKT)
|seeks new fm station on ch. 258 (99.5 mc) with
ERP 10.13 kw. Filed Dec. 3.

Existing Fm Stations . . .

ACTIONS BY FCC

WTRC-FM Elkhart, Ind. — Truth Pub. Co.
ranted CP to change ERP from 33 kw to 9.7 kw
nd antenna height above average terrain from
10 ft. to 350 ft. Granted Dec. 9.
WGEM-FM Quincy, [Il.—Quincy Newspapers
ranted CP to change ERP from 89 kw to 8.3 kw
nd antenna height above average terrain from
80 ft. to 640 ft. Granted Dec. 9,
WHFM (FM) Rochester, N. Y,— Stromberg-
arlson Co. granted CP to change antenna height
bove average terrain from 500 ft. to 390 ft.
ranted Dec. 9.
WCAU-FM Philadelphia, Pa. — WCAU Inc.
ranted CP to change ERP from 11 kw to 10 kw;
ntenna height above average terrain from 630
. to 660 ft. Granted Dec. 4; announced Dec. 8.
WCAC (FM) Anderson, 5. C.—Wilton E. Hall
ganted modification of CP to change ERP from
kw to 6.4 kw. Granted Dec. 9.

FOR THE RECORD

C.— Edwin J. Schuffman

APPLICATION

WDSU-FM New Orleans, La.— WDSU Bestg.
Corp. seeks CP to change ERP to 4.70 kw; an-
tenna height above average terrain to 237 ft.
Filed Dec. 4.

STATIONS DELETED

KMAR (FM) Bakersfield, Calif.—Marmat Radio
Co. granted request to cancel license and delete
fm station on ch. 223. Deleted Dec. 2.

HR-FM Charleston, Mo.—So. Mo. Bestg. Co.
granted request to cancel license and delete fm
station on ch. 269. Deleted Dec. 4.

Ownership Changes . . .

ACTIONS BY FCC

KWAK Stuttgart, Ark.—Stuttgart Bestg. Corp.
granted voluntary acquisition of control by Wm.
Ross Beard and Melvin P. Spann through sale
by Beloit Taylor of 300 shares to Mr. Beard for
$10,000. Mr. Beard will give Mr. Spann 250 shares.
Granted Dec. 3.

KLIR Denver, Colo.—Frank Donald Hall, Archie
H. Yetter & John T. Roscoe d/b as Denver Bestg.
Co. granted voluntary assignment of license to
Frank Donald Hall tr/as Denver Bcstg. Co.
through sale of 20% interest by A. H. Yetter
(10%) and J. T. Roscoe {10%) in consideration
of cancellation of two promissory notes for $8,000.
Granted Dec. 1.

WONS Hartford, Conn. — General Teleradio
Ine. granted voluntary assignment of license to
General-Times Tv Corp. Application is to effect-
uate agreement between General Teleradio Inc.
and Hartford Times Inc. by which latter acquired
45% interest in new tv venture when it dismissed
gs b{d for uhf ch. 18 in Hartford. Granted

ec. 1.

WBRD Ft. Lauderdale, Fla.— Broward Bcstg.
Co. pranted voluntary transfer of control to ex-
isting stockholders yles H, Johns and Ted
Nelson through sale of 180 shares for $26,000.
Granted Dec. 2.

KCHA Charles City, Jowa—Inland Bcestg, Corp.
granted assignment of license to Radio Inc.
through stock transaction. Inland Bestg. is to be
dissolved. Granted Dec. 3.

WGUY-AM-FM Bangor, Me.— Guy Gannett
Bestg. Services granted voluntary assignment of
license to Murray Carpenter for $45,000. Mr.
Carpenter is applicant for new tv station on vhf
ch. 2 in Bangor and former officer and stock-
holder WPOR Portland and WABI-AM-TV
Bangor. Granted Dec. 2.

KCM0O-AM-FM-TV Kansas City, Mo.—KCMO
Bestg., Co. granted voluntary assignment of li-
cense to ‘garent corporation Meredith Engineer-
ing Co. (WHEN [TV] Syracuse, WOW-TV Omaha,
KPHO-TV Phoenix). KCMO Bestg. Co. will be
dissolved. Granted Nov, 30

KMID-TV Midland, Tex—R. H. Drewry et al
d/b as Midessa Tv Co. granted assignment of
CP for vhf ch. 2 to Midessa Tv Co., a co-partner-
ship composed of R. H. Drewry, J. R. Mont-
gomery, T. R. Warkentin and R. P. Scott. Dr.
G. G. Downing withdraws from partnership and
R. H. Drewry purchases his 3.5% interest for
%1.000:; Mr. Drewry will now own 53.5%. Granted

ec. 3.

WMSC Columbia, 8. C. — Maresco Bcstg. Co.
granted voluntary assignment of license to parent
corporation Maresco Corp. to simplify ¢orporate
structure. Maresco Bestg. is to be dissolved and
Maresco Corp. is to be remamed WMSC Radio
Corp. Granted Deec. 1.

APPLICATIONS

KFOX Long Beach, Calif.—Nichols & Warriner
Ine. seek voluntary transfer of control to Dorothy
A. Nichols (89.79%). individually and as executrix
of the estate of Hal G. Nichols. Filed Nov. 27.
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KLAC-TV Los Angeles, Calif.—Dorothy Schiff
seeks voluntary assignment of CP for vhf ch. 13
to Copley Press Inc. for $1,375,000. Copley Press

ublishes 15 newspapers in 1Illinois and <Cali-
ornia, including the San Diego Union and is 1%
owner KFDO San Diego. rincipals include
Estate of J. C. Copley (99.8%), Chairman of Corp.
James 8. Copley {0.1%); William H. Copley
(0.1%); President A. W. Shipton and Secretary-
Treasurer Richard N. Smitkh [B+«T, Nov. 30, 16].
Filed Nov. 27.

WACR Columbus, WMBC Macon, Ga.—Mis-
sissippi Bcestg. Co. seeks voluntary assignment of
licenses to J. W. Furr for $40,000. Mr. Furr is
permittee of new am station WHER at Columbus
and will surrender this permit upon grant of this
aplglication. Filed Nov. 217.

SIL Silver City, N, M.—Southwest N. M, Bestg.
Corp. seeks voluntary assignment of license to
James H. Duncan for $110,000. Mr. Duncan is sta-
tion r;oanager and 45% stockholder KSIL. Filed
Nov. 30.

KRHD Duncan, Okla.—Duncan Bestg. Co. seeks
voluntary assignment of license to R. H. Drewry,
J. R. Montgomery, T, R. Warkentin, Robert P.
Scott and John C. Helliburton d/b as Duncan
Bestg. Co. Dr. G, G. Downing withdraws from
partnership and R. H. Drewry purchases his
3.15% interest for $1,601.64. Mr. Drewry will now
own 45.15%. Filed Nov. 27.

KWS0-AM-TV Lawton, Okla. — Oklahoma
Quality Bcestg. Co. seeks assignment of license to
Oklahoma Quali Bestg. Co., a co-partnership
composed of R. H. Drewry, J. R. Montgomery,
'T. R. Warkentin and Robert P. Scott. Dr. G. G.
Downing withdraws from partnership and R. H.
Drewry purchases his 3.5% interest for $7.,214.19.
Mr. Drewry will now own 53.5%. Filed Nov. 27.

WFOX Milwaukee, Wis.— Wisconsin Bcestg.
System Inc. seeks voluntary relinguishment of
control by Charles J. Lamphier through issuance
of new stock. Mr. Lamphier's interest-will be
reduced from 50.4% to 25.2%. Application 1is
contingent upon grant of application for new tv
gqtation on vhi ch. 12 in Milwaukee. Filed Nov.

Hearing Cases . . .

INITIAL DECISIONS

Indianapolis, Ind.—New Tv, vhf ch. 8. FCC
Hearing Examiner Annie Neal Huntting issued
initial decision looking toward grant of the appli-
caton of WISH for construction permit for new
tv_station on vhi ch. 8. Action Dec. 8.

Duluth, Minn.—New Tv, vhf ch. 3. FCC Hear-
ing Examiner Herbert Sharfman issued initial
decision lookmgBtoward grant of the application
of Red River Bcstg. Co. (KDAL) for new tv
station on vhf ch. 3; ERP 100 kw visual, 16.99 kw
aural; antenna height above average terrain 809
ft. Action Dec. 4.

OTHER ACTIONS

KTKN Ketchikan, Alaska—Alaska Bcestg. Co.
granted petition to dismiss without prejudice its
application for increase in daytime power from
1 kw to 5 kw. Action Dec. 2.

KTYL Mesa, Ariz-~Harkins Bcstg. Ine. granted
CP to change from 1310 ke, 500 w night, direc-
tional, 1 kw daytime, unlimited to 500 w night
tlijirectglonal. 5 kw daytime, unlimited. Granted

ec. 9,

Am Blanketing Requirements Revised—By re-
port and order, the Commission finalized its rule
making of July 15 and amended Section 4 of its
Standards of Good Engineering Practice Con-
cerning Standard Broadcast Stations and Part 3
of the rules with respect to blanketing require-
ments. Except for revisions concerning au:?illary
transmitters, the changes are the same as those
which had been propased. The Iv/m (1000 mv/m)
contour is considered the blanket contour in-
stead of the 250 mv/m, the 25 mv/m contour is
used as the reference contour for blanketing
purposes in all situations and that the popula-
tion within the blanket contour not exceed 19,
of the population within the reference {25 mv/m)
contour. Further, an exception is provided where
the number of persons within the ! v/m contour
is 300 or less. e rules become effective 30 days
Ia)f.ter g)ubhcation in the Federal Register. Action

ec. 3. -

WAHR Coral Gables, Fla.—Alan Henry Rosen-
son iranted modification of CP to change from
1490 ke, 250 w unlimited, Coral Gables to 100 w
unlimited at Miami Beach; subject to condition
not 1o commence program tests until WEAT
Lake Worth. Fla., begins program tests on an-
other frequency and not to be licensed until
VDVEA;‘ is licensed on another frequency. Granted

ec. 9.

Springfield, Ill.—Vhf ck. 2 proceeding. By
order, the Commission granted a petition by
WTAX and granted authority to the Examiner
to add an issue "to determine whether the funds
available to each applicant will give reasonable
assurance that the proposals set forth in the
application will be effectuated” in the proceeding
involving mutually exclusive applications by
Sangamon, Capitol City Television Co., and
\gé\éiﬁq‘!. for new tv stations on ch. 2. Action

Indfanapolis, Ind.—Comr, Robert T. Bartley
granted feﬂtion of Crosley Bestg. Corp. (WLW
Cincinnati) for dismissal without prejudice of
its application for new tv station on vhf ch. 8
and retained in hearing application of WISH.
Action Dec. 2.
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Des Moines, Iowa—Vh! ch. 8 proceeding. The
Commission announced its memorandum opinion
and order of Dec. 3, 1953, denying a petition by
KRNT requesting enlargement of the issues in
the Igroceeding involving competing applications
by KRNT and KSO for new tv stations on ch. 8.
Action Dec. 4.

Shreveport, La.—Vhf ch. 3 proceeding. The
Commission announced its memorandum opinion
and order granting petition by KTBS for review

of Examiner's ruling denying petitioner's request -

for issuance of subpoenas duces tecum requiring
KWKH to produce an agreement between the
Times Publishing Co. and the Journal Publishin,

Co.;: remanded requests for issuance of suc

subpoenas to the Xxaminer for further action
consistent with the view and rulings set forth in
the memorandum opinion and order; denied re-
mainder of petition for review filed by KTBS.
KTBS and KWKH are applicants for new tv
stations on ch. 3. Action Dec. 4.

Detroit, Mich.—Uhf ch. 50 proceeding. The
Commission announced its memorandum opinion
and order denying petition by WCBO for review
of Examiner’s ruling which denied petitioner
leave to amend in various respects its application
for new tv station which is in consolidated hear-
ing with application of WJILB, both seeking ch.
50, Action Dec. 4.

Canton, Ohio—Uhf ch. 29 proceeding. The
Commission announced its order denying peti-
tions by WHBC for review and reversal of cer-
tain rulings by the Examiner in the proceedin
involving competing applications by WHEBC,
WCMW and Tri-Cities Telecasting Inc., for new
tv stations on ch. 29. Action Dec. 4.

Rule Part 2 Amended—By order, the_Commis-
sion finalized its proposal amending Part 2 of
its frequency allocation rules to add a footnote
to all frequency bands allocated to the broad-
casting service In which it does not now aPDeql‘.
thus permitting appropriate experimentation in
all of the high frequency broadcasting bands on
a non-interference basis. Action Dec. 3.

Substitute Proposal to Amend Tv Auxiliary
Rules—By notice of further proposed rule mak-
ing, the Commission set forth revised proposal to
amend auxiliary tv broadcast rules (Part 4). The
new proposal is designed to meet cbjections filed
to the Nov. 12, 1952, Notice of Proposed Rule
Making and supplants that notice. The increased
demand for tv auxiliary channels as a result of
the addition of uhf stations would also be met.
Action Dec. 2.

Tv Allocatlon—B%rs report and order, the Com-
mission finallzed its proposal and added ch. 7
minus to Carthage, N. Y., and amended the offset
carrier requirement on this channel in Calais,
Maine, to minus. Action Dec. 2.

Tv Assignments — By report and order, the
Commission finalized its proposed rule-makin
of Oct. 8, and amended its table of tv channe
assignments by assigning ch. 6 to Whitefish Bay,
Wis., to become effective 30 days after publica-
tion in the Federal Register. This provides a
third commercial vhf channel for the Milwaukee
area, It necessitates chanﬁling the channel assign-
ments in Marquette, Mich,, from 5 plus and 17,
to 6 minus and 17; and in Green Bay, Wis.. from
2 plus, 6 and 70, to 2 plus, 5 plus and 70. Action
Dec. 3.

Corpus Christi, Tex.—Vhf ch. 10 proceeding.
By order, the Commission granted petition by
Superior Television Inc., insofar as it requests
that the Examiner have authority to enlarge the
issues “to determine whether the funds available
to the applicant will give reasonable assurance
that the proposals set forth in the application
will be effectuated” in the proceeding Involving
mutually exclusive applications by Superior,
KEYS, KSIX, for new tv stations on ch. 10.
Action Dec. 4 " i

Beaumont, Tex.—Vhf ch. 4 proceeding. By
memorandum opinion and order, the Commission
rescinded its order of April 22, dismissing appli-
cation of Jefferson Amusement Co. for new iv
station at Beaumont, Tex., on ch. 4 and desig-
nated same for hearing on Dec. 16, on the issue
of whether it “should be dismissed pursuant to
the provisions of Section 1.363(a) of the Commis-
sion's rules, in the light of the filing and dis-
missal of the application of Lufkin Amusement
Co.;"" made KPAC and Smith Radio Co., both of
Port Arthur, Tex.,é)arties to the hearlndg_. Chair-
man Hyde and Commissioner Lee dissented.
Actlon Dec. 2.

0Ogden, Utah—Comr. John C. Doerfer granted
petition of Interstate Bestg. Corp. to dismiss
without prejudice its application for new tv sta-
tion on vhf ch. 9 and retained in hearing com-
petitive application of KVOG. Action Dec. 2.

Hampton Roads Bestg. Corp., Newport News,
Va.; Beachview Bcstg. Corp., Norfolk, Va.; Ports-
mouth Radio Corp., Portsmouth, Va.—FCC desig-
nated for hearing applications for ch. 10; said
hearing to be held in Washington on January 8.
Further ordered that issues in proceeding may
be enlargd by Examiner, on his own motion or
on petition properly filed by party to proceeding
and upon sufficient allegations of fact in support
thereof, by the addition of the following issue:
“To determine whether the funds available to
the applicant will give reasonable assurance that
the proposals set forth in the application will be
effectuated.” Action Dec. 9.
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Routine Roundup . . .

December ? Decisions

ACTIONS ON MOTIONS

By Hearing Examiner Claire W, Hardy

WMAW Menominee, Mich.,, Green Bay Bcstg.
Co.-—Continued without date the hearing confer-
ence scheduled for Dec. 14 pending action on
petition for reconsideration and §rant without
hearing (Docket 10587; BMP-6064).

Tri-State Bestg. Service, Southern Bestg, Serv-
ice Inc., Memphis, Tenn. ave notice of hearing
conference to be held on December 9 at 10 a.m.
in re applications for CPs .(Docket 10548; BF-
8775 and Docket 10549; BP-8802). (Action of 12/4.)

By Hearing Examiner Millard F. French

Cowles Bestg. Co, Murphy Bestg. Co., Des
Moines, Iowa— ssued' memorandum ¢pinion and
order after hearing conference ordering that
further proceedings in case shall be governed
by statements set forth therein, provided, how-
ever, that request for modification of this order.
and for further clarification and rulings may
be presented on the record at the further con-
ference and that any rulings thereon will be
made and stated in the order to be entered
after completion of hearing conference pro-
cedure on December 10 (Docs. 8897 and 8900:
BPCT-315 and 370).

By Hearing Examiner J. D. Bond
Times-World Corp., Radio Roanoke, Inc.,
Roanoke, Va.—Granted petition of Radio Roanoke
to amend its application {Docket 10656; BPCT-
1743), to make certain minor changes in the
engineering information of the application.

By Hearing Examiner Elizabeth C. Smith
KSGM Ste. Genevieve, Mo., Donze Enterprises,
Inc.—Granted joint petition of Midland Bestg.
Co., respondent, and KSGM, for continuance
of hearing from Dec. 7, 1953, to Jan. 5, 1954, in
re {Docket 10505; BP-8488).

By Hearing Examiner Thomas H. Donahue

Montgomery Bcestg., Co.,, Ala. Television Co.,
Montgomery, Ala.—By memorandum opinion and
order, ordered that corrections be made to the
transcripts of hearing of Aug. 27, 1953, and Sept.
29, 1953, in this proceeding (Docket 10573; BPCT-
670; Docket 10574; BPCT-1055).

By Hearing Examiner Fanney N, Litvin

The Travelers Bestg. Service Corp., Hartford
Telecasting Co. Inc., Hartford, Conn.—Issued an
order revising memorandum opinion and order

after hearing conference dated Nov. 25, 1953, in
this proceeding, making a substitute for Para-
graph 9 therein (Docket 8621; BPCT-193; Docket
10699; BPCT-1540).

By Hearing Examiner Annle Neal Huntling

Universal Bestg. Co., Indianapolis, Ind.——-Grant-
ed motion of Dec. 3 for leave to withdraw mo-
tion filed Dec. 1 requesting leave to amend its
application, and ismissed said amendment
tendered therewith (Docket 8905; BPCT-110).

Universal Bestg. Co., Indianapolis, Ind.~-Grant-
ed motion for advancement of hearing confer-
ence from Dec. 18 to Dec. 4, 1953 in re applica-
}1%1 )in {Docket 8805; BPCT-110). (Actlon taken
2/3.

Commodore Perry Bcestg. Services Inc., Erle,
Pa.—Granted petition for leave to amend its ap-
plication (Docket 10615; BPCT-1283) to furnish
engineering and financial information in response
to so-called “McFarland letter.” (Docket 10615;
BPCT-1283.) (Action taken 12/2.) Further or-
dered that the further hearing conference in this
proceeding heretofore scheduled for Dec. 3 be
continued to Dec. 9. (Action taken 12/3.)

By Hearing Examiner Herbert Sharfman
South Central Bestg. Corp. et al, Evansville,
Ind.—Granted petition of South Central to the
extent that the further hearing scheduled for Dec.
16 is continued to Jan. 18 in re applications for
tv ch. 7 {Docket 10461 et al). (Action taken 12/8.)

Latrobe Broadcasters, Latrobe, Pa.—Issued an
order after hearing conference ordering that
the taking of testimony in respect of the desig-
nated issues in this proceeding, shall begin Feb.
1 (Docket 10428; BP-8073). (Action taken 12/4.)

December 9 Applications

Renewal of License

KAMD Camden, Ark. Camden Radio Inc.
BR-1255; KVEN Ventura, Calif. Coast Ventura
Co. BR-2096; KLIA Hilo, Hawaii, John D. Keat-
ing & J. Elroy McCaw d/b as Island Bestg. Co.
BR-2623; KPOA Honolulu, Hawaii, Island Bestg.
Co. BR-1344; KIPX Kirksville, Mo., S. A. Burk.
S. M. Arnold, S. W. Arnold & M. G. Arnold d/b
as North Mo. Bestg. Co. BR-1639; WMOH Hamil-
ton, Ohio, Ft. amilton Bcestg. Co. BR-1199;
KWHW Altus, Okla., Altus Bestz. Co. BR-1524:
KFLW Klamath Falls, Ore., Herald Pub. Co. of
Klamath Falls BR-1245; WCRS Greenwood, S. C.,
Grenco Inc. BR-1137; WDSG Dyersburg, Tenn.,
State Gazette Bestg, Co. BR-1272; WCRK Morris-
town, Tenn., Cherokee Bcestg. Corp. BR-1651;
KMHT Marshall, Tex., Marshall Bestg. Co. BR-
1485, KNET Palestine, Tex.. Palestine Bestg. Corp.
BR-878; WREL Lexington, Va., Rockbridge Bcstg.
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Corp. BR-2183; WAKR-FM Akron, Ohio, Summit
Radio Corp. BRH-318; WLVA-FM _ Lynchburg,
Va., Lynchburg Bestg. Corp., BRH-118; KIS
{FM) Seattle, Wash.,, Ellwood W. Lippincott
BRH-523.

December 9 Applications

Application Returned

Rockford, Ill, Joseph Salvi tr/as Loves Park
Broadecasting Company—Construction permit for
new standard broadcast station to be operated
on 1010 kilocycles with power of 250 watts and
daytime hours of operation.

Extension of Completion Date

KGO-TV San Francisco, Calif.,, American
Broadcasting-Paramount Theatres, Inc.—Mod. of
CP (BPCT-1514) which authorized changes in
facilities of existing commercial tv station for
extension of completion date (BMPCT-1620)

KSAN-TV San Francisco, Calf., S. H. Patter-
son—Mod. of CP (BPCT-1646) which authorized
a nmew commercial tv station for extension of
completion date to 6/30/5¢ (BMPCT-1619).

WBKB (TV) Chicago, Ill.,, American Broadcast-
ing-Paramount Theatres Inc.—Mod. of CP (BPCT-
1493) which authorized changes in facilities of
existing commercial tv_station for extension of
completion date (BMPCT-1618),

KQTV (TV) Fort Dodge, Iowa, Northwest Tele-
viston Company—Mod. of CP (BPCT-1234) as
mod., which authorized new commercial tv sta-
tion for extension of completion date to 3/15/54
(BMPCT-1624) .

WISE-TV Asheville, N, €, WISE-TV, Inc.—
Mod. of CP (BPCT-1143} as mod., which author-
ized a new commercial tv station for extension
of completion date to 6/29/54 (BMPCT-1616).

WIP-TV Philadelphia, Pa., Pennsylvania Broad-
casting Co.—Mod. of CP (BPCT-185) as mod.,
which authorized a new commercial tv station
for extensinn of completion date {(BMPCT-1617).

WDTV (TV) Pittsburgh, Pa.. Allen B. DuMont
Laboratories, Inc.—Mod. of CP (BPCT-932) as
mod., which authorized changes in facilities of
existl commercial tv station for extension of
completion date to 3/15/54 (BMPCT-1623).

WHBQ-TV Memphis, Tenn., Harding College—
Mod. of CP (BPCT-563) as mod., which author-
1ized new commercial tv station for extension of
completion date to 6/30/54 (BMPCT-1625)

December 8 Decisions

BY THE BROADCAST BUREAU
Actions of December 4
Granted License

WALK-FM Pathcogue, N Y, Suffolk Bestg.
Corp.—Granted license for fm station; ch. 248
(97.5 me) 15 kw unl. (BLH-812)

WNOS-FM High Point, N. €., The North State
Bestg. Co.—Granted license for fm station: ch. 262
(100.3 mc), 2.7 kw, unl. {BLH-933)

KEVT Tucson, Ariz., Tucson Radio Inc.—Grant-
gii:”l;cense for am station; 690 kc, 250 w-D (BL-
]

WDON* Wheaton, Md., Commercial Radio
Eqpt. Co.—Granted license for am station; 1540
ke, 250 w-D, engineering conditions (BL-5117).

WBAW Barnwell, §. C,, Blue Ridge Bestg. Co.—
Granted license for am station, 740 kc, 250 w-D

(BL-5142).
Modification of CP
WMBN Tallahassee, Fla., WASP Inc.—Granted
mod. CP for approval of antenna, transmitter
location and specify main studio location (BMP-
6258), engineering condition.
KNCK Concordia, Kan.,, General Bestg. Co.—
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Granted mod, CP for approval of antenna, trans-
mitter and studio locations and change type of
transmitter (BMP-6358).

Granted CP

KAMD Camden, Ark, Camden Radio Inc. —
Grgngggs)CP to make changes in antenna system
(BP- .

WSYB Rutland, Vt, Philip Weiss Music Co,—
Granted CP to install new transmitter as aux, at
present location of main transmitter (BP-9079),

KSLM Salem, Ore., Ore. Radio Inc.—Granted
CP to install new transmitter as alternate main
transmitter at present location of main transmit-
ter (BP-9080).

KLOQ Seattle, Wash.,, W. Gordon Allen—Grant-
ed mod. CP for approval of antenna, transmitter
and studio location (BMP-6291).

WMFD Wilmington, N. ., Richard Austin Dun-
lea—Granted CP to mount tv antenna on center
tower of directional array (BP-8961).

WTIX New Orleans, La., Mid-Continent Bcstg.
Co.—Granted CP to install old main transmitter
as aux. at present location of main transmitter
(BP-9076).

Remote Control

The following stations were %ranted authority
to operate transmitters by remote control:

WALK-FM Patchofgue, N. Y., WVBT, to change
1v::Iperation from WVCN. near DeRuyter Village,

. Y., to Radio Station WRRA Nr. Newfield Vil-
lage, Newfield. N. Y.; WCQJ Coatesville, Pa.;
WSIP Paintsville, Kiv.: KCT1 Gonzales, Tex.;
KVOR Colorado Springs, Colo.; WMOP Ocala,
Fla.;, WMTR Morristown, N. J.

Modification of CP

The following were granted mod. CPs for ex-
tersion of completion dates as shown:

KBMI Henderson, Nev., to 3/1/54; KAVR Vic-
torville, Calif., to 3/2/54: WPAG-TV Ann Arbor,
Mich., to 2/11/54; WNBQ (TV) Chicago to 7/1/54;
WFPG-TV to 6/21/54; WHIZ-TV Zanesville, Ohio,
to 6/10/54; KFOR-TV Lincoln, Neb, to 7/1/54;
WLEV-TV Bethlehem. Pa., to 6/29/54: WDIX
Orangeburg, S. C., to 6/1/54; WSAY Rochester,
N. Y., to 5/1/54. engineering condition.

Actions of December 3
Granted CP

WHAT Philadelphia, Pa., Indepeundence Bceste.
Co.—Granted CP to change transmitter location,
studio location. and side mount fm antenna on
am tower (BP-8034). .

WCSI Columbus, Ind.,, Syndicate Theatres Inc.
—Granted CP to install a new -transmitter;
change studio location and remove fm antenna
gg.rir)l am tower; engineering condition {(BP-

WBET Brockton, Mass., Enterptise Pub, Co.—
Granted CP to change frequency of aux. trans-
mitter from 990 ke to 1460 ke (BP-9072).

Remote Control

KROX Crookston, Minn., Crookston Beste. Co,
—Granted authority to operate transmitter by
remote control while using non-directional an-

tenna.
WLIL-FM Lenoir City, Tenn., WLIL Inc. —

Granted authority to operate transmitter by re-

mote control.
Modification of CP

The following were granted Mod. CPs for ex-
tension of comuvletion dates as shown:

WNCT (TV) Greenville. N. C., to 4/1/54: KOAM-
TV Pittsburgh, Kan. to 7/1/54; WATR-TV Water-
bury, Conn. to 6/29/54; KELO-TV Sioux Falls,
S. D, to 2/7/54.

KEAR San Mateo, Calif, Bay Radio Inc. —
Granted mod. CP to change tyne of transmitter;
engineering condition (BMP-6377).

Actions of December 2
Granted License

KVCR (FM) San Bernardino, Calif.,, San Ber-
nardino Valley Union Junior College Dist. —
Granted lcense for noncommercial educational
fm broadcast station; ch. 220 (919 me); 770 w

(BLED 141).
Granted CP

WEBQ-FM Harrishburg, 11l.,, Harrisburg Bestg.
(fgoﬁﬁcranted CP to change antenna system (BPH-

WQAN-FM Scravton, Pa., The Scranton Times—
?gag?ted CP for alternate main transmitter (BPH-

Actions of December 1
Extension of Completion Date

KLIF-TV Dallas, Tex., Trinity Bestg. Corp.—
Granted exteunsion of completion date to 4/11/54
(BMFPCT-1458).

Remote Control

The following were granted authority to op-
erate transmitters by remote control:

WSKY Asheville, N. C.; WETO Gadsden. Ala.;
gl];IlBC Okmulgee, Okla.; KTOW Oklahoma City,

a.
Actions of November 30
Modification of CP

The following were granted mod. CPs for ex-
tension of completion dates as shown:

WKNX-TV Saginaw, Mich, to 2/2/54; KGNC-
TV Amarillo. Tex.. to 6/8/54¢;, WFBG-TV Altoona,
Pa., to 6/30/54; KONA Honolulu, T. H., to 3/1/54;
WINT Waterloo, Iowa, to 3/1/54; KFSA-TV Ft.
Smith. Ark., to 1/31/54; WKNE-TV Keene, N. H.
to 6/22/54.

’

December 8 Applications

ACCEPTED FOR FILING
License to Cover CP

WMTM Moultrie, Ga., N. B. Mills and Douglas J.
Turner d/b as Colquitt Bestg. Co.—License to

cover CP (BP-B768) as modified., which author-
ized new standard broadcast station (1300 ke)

{BL-5158)
Modification of License
WABB-FM Mobile, Ala., The Mobile Press Reg-
ister Inc.—Modification of license to change ERP
to 25.5 kw (BMLH-69).

Modification of CP

KSRT (FM) Hollywood, Calif., Don €. Martin
tr/as School of Radio Arts—Modification of CP
BPH-1105) as modified, which authorized a new
m station for extension of completion date
(BMPH-4878).

WMAQ-FM Chicago, 1ll.,, National Bcstg. Co.
Inc.—Modification of CP (BPH-1811}) which au-
thorized changes in licensed station for extension
of completion date (BMPH-4879).

WBRC-TV Birmingham, Ala., Birmingham
Bestg. Co.—Mod. CP (BPCT-857) as mod., which
authorized changes in facilities of existing com-
mercial tv station for extension of completion
date to 6/17/54 (BMPCT-1614).

WITH-TV Baltimore, Md., WITH-TV Inc.—Mod.
CP (BPCT-1338) as mod., which authorized new
commercial tv station for extension of completion
date to 9/1/54 (BMPCT-1613).

WFTV (TV) Duluth, Minn., Great Plains Tele-
vision Pro;ertles of Minnesota Inc.—Mod. CP
(BPCT-1155) as mod., which authorized new com-
mercial tv statiort for extension of completion
date to 6/13/54¢ (BMPCT-1612).

KTTS-TV Springfield, Mo., Independent Bcstg.
Co.—Mod. CP (BPCT-1115) as mod., which au-
thorized new commercial tv station for extension
of completion date to 1/8/5¢ (BMPCT-1611).

KMI (TV) Miami, Okla, George L. Coleman
and Kenyon Brown, d/b as Miami Television Co.
—Mod. CP (BPCT-1650), which authorized new
commercial tv sgtation for extension-of comple-
tion date to 6/22/54 (BMPCT-1604).

Renewal of License

WHFB-FM Benton. Harbor, Mich.,, The Palla-
dium Pub. Co.—{BRH-38).

WFMR (FM) New Bedford, Mass.,, E. Anthony
& Sons Inc.—(BRH-191).

WMFR-FM Hieh Point, N. C., Radio Station
WMFR Inc.—(BRH-116).

WDWS-FM Champaign, I,

The Champaign
News-Gazette Inc.—(BRH-304)

December 7 Applications

ACCEPTED FOR FILING
Extension of Authority

Mutual Broadcasting System Inc., New York,
N. Y.-—Extension of authority to transmit pro-
grams to Station CKLW, stations owned and op-
erated by the Canadian Broadcasting Corporation,
and_stations licensed by the Canadian Minister
of Transport for the period beginning Feb. 28,
1954 (BFP-242).

Renewal of License

KPUY Puyallup, Wash., Henry Perozzo and An«~
tonio Gomez, d/b as Puyallup Valley Broadcast-
ing Co.—(BR-2682).

KMYC-FM Marysville, Calif., Marysville-Yuba
City Broadcasters Inc.—(BRH-145).

KXKX (FM) San Francisco, Calif., Electronic
Service Corp.—(BRH-269).

WSAM-FM Saginaw, Mich., Saginaw Bestg, Co.
—(BRH-458).

WLTN (FM) Lewistown, Pa.; Lewistown Bestg.
Co.—(BRH-228)}.

Modification of Tv CP

WNBQ (TV) Chicago, 111, National Broadcast-
ing Co.—Mod. CP (BPCT-1432f which authorized
changes in facilities of existing commercial tv
station for extension of completion date to 8/1/54
(BMPCT-1606).

WPAG-TV Ann Arbor, Mich., Washtenaw
Broadcasting Co.—Mod. CP (BPCT-1119) as mod.,
which authorized new commercial tv station
for extension of completion date to 2/11/54
(BMPCT-1599). !

KFOR-TV Lincoln, Neb., Cornbelt Broadcasting
Corp.—Mod. CP (BPCT-811) as mod., which au-
thorized new commercial tv station for exten-
sion of completion date to.7/1/54 (BMPCT-1600).

WFPG-TV Atlantic City, N. J., Neptune Broad-
casting Corp.—Mod. CP (BPCT-2°9) as mod.,
which authorized new commercial tv station for
g:)t:;e)nsion of completion date to 6/21/54 (BMPCT-

WBES-TV Buffalo, N. Y., Buffalo-Niagara Tele-
vision Corp.—Mod. CP (BPCT-1413) as mod.,
which authorized new commercial tv station to
change corporate name to WBES-TV Inc.
(BMPCT-1609).

WHIZ-TV Zanesville, Ohio., Clay Littick, et al
d/b as Southeastern Ohio Television System —

GET TEXAS MONEY!
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Mod. CP (BPCT-1190) as mod., which authorized
new commercial tv station for extension of com-
pletion date (BMPCT-1610).

WLEV-TV Bethlehem, Pa., Associated Broad-
casters Inc.—Mod. CP (BPCT-1199) as mod.,
which authorized new commercial tv station for
i:é%tzefxsion of completion date to 6/29/54 (BMPCT-

License to Cover CP

WACH (TV) Newport News, Va., Eastern Broad-
casting Corp.—License to cover CP {(BPCT-88%)
as mod., which authorized new commercial tv
station (BLCT-166).

KPIX San Francisco, Calif., KPIX Inc.—License
to cover CP (BPCT-852) as mod., which author-
ized changed in facilities of existing commercial
tv station (BLCT-166).

Remote Control

KVOR Colorado Springs, Colo.. Voice of the
Rockies Inc. BRC-241; WMOP Ocala, Fla., Andrew
B. Letson BRC-242; WSIP Paintsville, Ky., Ted
Arnold Silvert & Escom Chandler d/b as Big
Sandy Bcestg. Co. BRC-238; WMTR_ Morristown.
N. J., Morristown Bestg. Co. BRC-243; WCOJ
Coatesville, Pa., Chester County Bestg. Co. BRC-
237; WHOA San Juan, P. R., Continental Bestg.
Corp. BRC-244; WLIL Lenoir City, Tenn., WLIL
Inc. BRC-239; KCTI Gonzales, Gonzales
Bestg. Co. BRC-240; WALK-FM Patchogue, N. Y.,
Suffolk Bestg. Corp.. 301-A Operation BRCH-63;
WRRE (FM) South Bristol Twp., N. Y., North-
east Radio Corp.. 301-A Operation BRCH-63.

December 4 Applications

ACCEPTED FOR FILING
License to Cover CP

KANI Kaneohe, 0ahu, Hawaii, Windward Bestg.
Co.—License to cover CP (BP-8043) as modified,
which authorized new standard broadcast sta-
tion (1150 kec) (BL-5157).

WCVS_Springfield, 111, WCBS Inc.—License to
cover CP (BP-8986) which authorized mounting
tv antenna atop the am tower (increase height}
(1450 ke) (BL-5156).

Modification of CP

KBMI Henderson, Nev., Moritz Zenoff—Modifi-

cation of CP (BP-8687) as modified, which author-

ized new standard broadcast station for extension
of completion date (1400 kc) (BMP-6383).

APPLICATIONS RETURNED
CP for Am

Newburyport, Mass.,, Sherwood J. Tarlow—CP
for new standard broadcast station on 1340 kilo-
cycles with power of 250 watts and unlimited
hours of operation.

J. 8. Banks, J. P, Guzzy, J, L. Hoarty Jr., W. W.
McClanan Jr., J. P. Sadler and Mort Werner d/b
as Virginia Beach Broadcasting Co., Virginia
Beach, Va.—CP for new standard broadcast sta-
tion to be operated on 920 kilocycles with power
of 500 watts and daytime hours of operation.

Muskegon Heights, Mich.,, WBO Inc.—CP for
new standard broadcast station on 1490 kilocycles
with power of 250 watts and unlimited hours of
operation.

) Change Hours of Operation

KNIM Maryville, Meo., Maryville Radio and
Television Corp.—CP to change hours of opera-
tion from daytime to unlimifed with power of
100 watts, night; and 250 watts, daytime (1580 kc).

License to Cover Tv CP

KVEC-TV San Luis Obispo, Calif., Christina M.
Jacobson and Leslie H, Hacker d/b as The Valley
Electric Co.—License to cover CP (BPCT-3i5)
as mod., which authorized hew commercial tv
station (BLCT-164).

WSB-TV Atlanta, Ga., Atlanta Newspapers Inc.
—License to cover CP (BMPCT-573) as mod.,
which authorized changes in existing commercial
tv station {BLCT-162).

WBLN (TV) Nr. Bloomington, Ill., Cecil W.
Roberts—License to cover CP (BPCT-1554) as
mod., which authorized new commercial tv sta-
tion (BLCT-163).

Modification of Tv CP

WGCT (TV) Greenville, §S. C,, Carclina Televi-
sion Inc.—Mod. CP (BPCT-1132) as mod.. which
authorized new commercial tv station to change
the corporate name to WMRC Inc. (BMPCT-1807).

KELO-TV Sioux Falls, 8. D., Midcontinent
Broadcasting Co.—Mod. CP (BPCT-6453) as mod,,
which authorized new commercial tv station for
g%(g.gnsion of completion date to 2/7/54 (BMPCT-

).
Renewal of License

WGPC Albany. Ga.—J. W. Woodruff & J. W.
Woodruff Jr. d/b as Albany Bestg. Co. BR-808:

KGIW Alamosa, Colo., E. L. Allen BR-755; WHIT

New Bern, N. C.. Harmon L. Duncan BR-1176;
KWBW Williston, N. D., C. L. Scofleld & J. C.
Carson d/b as KWBM Bestg. Co. BR-2056; KHUL
Corvallis, Ore., Pacific States Radio Co. BR-

57 KGON Oregon City, Ore., Clackamas
Bestrs. BR-1726; KJUN Redmond, Cre., Juniper
Bestrs. Inc. BR-2746; KALE Richland, Wash,,
KALE Inc, BR-2454: KFIZ ¥ond du Lac, Wis.,
KFIZ Becestg. Co. BR-608; KWKW-FM Pasadena,
Calif., M. S. Neal & E. Earl d/b as Southern Calif.
Bestg. Co. BRH-82; KBCA-FM Kennett, Mo,
Kennett Bestg, Corp. BRH-345; WKRT-FM Cort-
land, N. Y., Radic Cortland Inc. BRH-138.

BROADCASTING ® TELECASTING

Renewal of License Returned

KBUN Bemidji, Minn., Butler Bestg. Co. BR-
1400; WKXI. Concord., N. H., Capitol Bestg. Co.
BR-1313; WTSA Brattleboro, Vt., Granite State
Bcestg. Corp. BR-2469.

December 3 Decisions

ACTIONS ON MOTIONS
By Commissioner John C. Doerfer

Chief, Broadcast Bureaun—Granted petition for
extension of time to and including Dec. 14, within
which to file exceptions to initial decision re
applications of McClatchy Bestg. Co. and Sacra-
mento Telecasters Inc., for ch. 10 in Sacramento
(Docket 9013; BPCT-450; Docket 10298: BPCT-
976).

Chief, Broadcast Bureau—Granted petition for
extension of time to and including Nov. 30, within
which to file exceptions to initial decision in re
applications of Radio Fort Wayne Inc. and An-
thony Wayne Bestg. for ch. 89 at Fort Wayne,
Ind. (Docket 10424; BPCT-1040; Docket 10425;
BPCT-1400).

Hattiesburg Television Co., Hattiesburg, Miss.—
Granted petition to sccept late appearance in re
its application for tv ch. 9§ (Docket 10736; BPCT-
1545).

Arrow Electric Co.,, West Palm Beach, Fla.--
Granted petition to dismiss without prejudice
its applications for CPs in the Domestic Public
Land Mobile Radio Service (Docket 1066%9). (Ac-
tion taken 12/1/53).

By Commissioner Robert T. Bartley

Chief, Broadcast Burean—Granted petition for
extension of time to Dec. 2 in which to file its
opposition to the petitions for enlargement of
issues in re applications of Petersburg Television
Corp. and Southside Va. Telecasting Corp. for
ch. 8 in Petersburg, Va. (Docket 10737; BPCT-
1712; Docket 10738; BPCT-17173).

By Hearing Examiner Herbert Sharfman
Red River Bestg. Co. Inc., Duluth, Minn. —
Granted petition for leave to amend its applica-
tion for ch. 3 (Docket 10290; BPCT-903), to reflect
the present possibility of network affiliation.
Head of the Lakes Bestg. Co., Red River Bcestg.
Co., Duluth, Minn.—By memorandum opinion
and order, granted petition of Head of the Lakes
insofar as it requests leave to withdraw from
the ch. 3 proceeding, and said application (Dock-
et 10289; BPCT-621) is removed from hearing.
Insofar as petitioner requests leave to amend to
ch. 10, no action is taken herein.

South Central Bestg. Corp., Evansville Televi-
sion Corp., On The Air Inc,, WFBM Inc.,, Evans-
ville, Ind.—By memorandum opinion and order,
ordered that the time for complying with clause
{2) of the order of Nov. 13, respecting South
Central's estimated budget for the first year's op-
eration, is extended to Dec. 10, and the memaoran-
dum opinion and order of Nov. 13 is clarified as
above set out. In all other respects the petition
of South Central filed Nov. 20 is denied. (Ch. 7.)
(Dockets 10461 et al.) (Action taken 11/30).

By memorandum opinion and order, set forth
statements and provisions that shall control the
subsequent course of hearing in the matter of
applications of South Central Bestg. Corp., et al,
for ch. 7 in Evansville, Ind.; and the date for
the resumption of taking of testimony is Dec. 16,
beginning at 10 a.m. {Dockets 10461 et al.) (Action
taken 11/30.)

By Hearing Examiner Willlam G. Butts

Issued an order which will cover the subse-
quent course of the hearing. unless modified in
accordance with applicable procedures, in re
applications of Southern Tier Radic Service Inc.,
Binghamton, N. Y., Cttaway Stations Inc., Endi-
cott, N. Y., and The Binghamton Bestrs. Inc.,
Binghamton, N. Y., for ch. 40 (Docket 10681 et al).

By Hearing Examiner Fanney N. Litvin

Issued memorandum opinion and order after
hearing conferences, which includes statements
and agreements that shall control subsequent
course of hearing, unless modified by hearing
examiner for cause during course of hearing or
by Commission upon review of hearing exam-
iner's ruling, in re applications of The Travelers
Bestg. Service Corp. and Hartford Telecasting
Co., applicants for tv ch. 3 in Hartford, Conn.
(Dockets 8621 and 10699), and that proof at the
hearing will be adduced only in respect of mat-
ters relied upon by each of the parties, including
counsel for the Broadcast Bureau, set out in this
order and in any subsequent order which may be
issued after action by Commission on petitions of
Travelers and Telecasting to enlarge the issues
in this proceeding.

By Hearing Examiner James D. Cunningham

Denied motion of Houston Area Television Co.
for postponement of the pre-hearing conference
m re its application and that of KTRH Houston

Television Co. and Tv Bestg. Co. of Houston, for
ch. 13 in Houston, Tex., which is scheduled for
Dee. 1, 1953 (Docket 8796 et al). (Action taken
Dee, 1

Houston Television Co., Houston, Tex.—Granted
petition filed Nov. 23, to amend its tv applica-
tion for the purpose of correcting certain typo-
graphical errors therein (Docket 10754: BPCT-
1723). (Action taken 11/30.)

By Hearing Examiner Claire W. Hardy

Petersburg Television Corp., Southside Va.
Telecasting Corp., Petersburg, Va.—Issued order
controlling conduct of hearing in re applications
for tv ch. 8 (Docket 10737 and 10738); said ac-
tions, as supplemented by the order of examiner
to be issued as indicated, shall control the sub-
sequent course of hearing unless modified in ac-
ecordance with applicable procedure; continued
hearing to Jan. 11. (Action taken 12/1.)

WREC Bcstg. Service, WMPS Inc.,, Memphis,
Tenn.—Issued notice of pre-hearing conference
to be held on Dec. 2 in re applications for tv
ch. 3 (Docket 10761-62). {Action of 11/25.)

By Hearing Examiner Elizabeth C. Smith

Arrow Electric Co., W. Palm Beach, Fla. —
Granted petition for indefinite continuance of
hearing scheduled for Dec. 2, pending action on
its petition to dismiss applications in Domestic
Public Land Mobile Radio Service (Docket 10669).

By Hearing Examiner Annie N. Huntting
Commodore Perry Bcstg. Service Inc., Erie, Pa.
—Further hearing scheduled for Dec. 1 postponed

to Dec. 3 at 9 a.m. (Docket 10615; BPCT-1283).

By Hearing Examiner Thomas H.. Donahue

South Jersey Bestg. Co.,, Camden, N. J.; Patrick
Joseph Stanton, Philadelphia, Pa.—Granted peti-
tion of South Jersey for leave to amend its ap-
plication (Docket 10657; BPCT-1522) for tv ch.
17, to (1) reflect amendment to articles of in-
corporation providing for new class of stock; (2)
to show one Edgar E. Stem as a subscriber to
$50,000 worth of Class B nonvoting stock;: and
(3) to provide additional legal and financial in-
formation with respect to Stem.

BROADCAST ACTIONS
KXIT Dalhart, Tex., Dalrad Associates—Is being
advised that application {BAL-1627) for voluntary
assignment of license to Dalhart Broadcasters
indicates necessity of hearing.
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And inTelevision it’s .. how you say it?

“THE WORLD'S ‘ral legf TOWER?

How you say it doesn’t matter, WHIO-TV does have the World’s
Tallest TV Tower! Maybe you can figure out the French for “WHIO-
TV also boasts a boost in power to 316,000 watts.” Or Spanish for
“WHIO-TV now available to 621,000 buying families.” Or Greek

for “Call George P. Hollingbhery representatives for information
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on this great AREA station.”

whio-tv

CBS * ABC ¢ DUMONT CHANNEL 2 DAYTON, OMIO

ONE oF AMERICA'S GREAT AIRKEA srarions
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TELESTATUS.

TV STATIONS ON THE AIR
and Reports of Tv Sets in Their Coverage Areas—

Editor's note:

FOR THE RECORD

Dec. 14, 1953

Stations listed here are on the alr with regular commereial prbzrammlnz.

Each is

listed in the city where it is licensed. Stations report set estimates for their coverage areas to B-T
on sworn affidavits. If estimates differ among stations in same city, separate figures are shown for
each. Since set estimates are from the station any question about them should be directed to that
source. Total U. S. sets in use is unduplicated B-T estimate.

City

Birmingham
Mobile

Menigemery

Mesa (Phoenix) KTYL-TV (12)

Phoenix

Tucson

Yuma

Port Smith
Listle Rock

Bakersfield

Chleo
Eureke

Les Angeles

Menterey
Sacramento
Salinas

Sun Diego

San Francisco

San Luis
Oblspo

Sante
Barbara

Tulare (Fresno) KCOK-TV (27)

Coloradoe
Springs
Denver

Pueble

Bridgeport
Naw Britain
New Haven
Waterbury

Wilmington

Washington

Ft. Lovderdale

Jacksenviile

Miami
Panama City

Pensacola
§t. Petershurg

West Palm
Beach

Atlante

Avgusta
Columbus

BROADCASTING @

Outlets on Air Sets in Station Area
and Channel vhf vhf
ALABAMA
WART (13)
WBRC-TV (&) 184,300 .......
WALA-TV (10) 39,900 .......
WKAB-TV (48) = ....... 40,600
WCOV-TV (20) = ...... . 18,100
ARIZONA
71,500 ersaas
KOooL (10)
KOoY-Tv (10}
KPHO-TV (5) 76,100 .......
KOPO-TY (13)
KVOA-TV (4) 17,060 .......
KIVA (11) 14,000 .......
ARKANSAS
KFSATY (22 ....... 13,440
KRTV (17}  eeeiee 45,000
CALIFORNIA
KERO-TV (10) 74925 .......
KAFY-TV (29} = ....... 45,550
KHSL-TV (12) 27540 .......
KIEM-TV (3) 000000 000DCOOo
KIEO (47)  ceeeiee aesses-
KMI-TV (29  ....... 58,419
KABC (7)
KHI-TV (?)
KLAC-TV (13)
KNBH g‘
KNXT (2
KTLA (8
KTy (11) 1,707,420 .....
KTHE (28) = eiiih cevenns
KMBY-TV (8) 187,399 .......
KCCC-TV (40) = ....... 34,200
KSBW-TY (8) 187,39 .......
KFMB-TV (B)
KFSD-TV (10) 206,382 .......
KGO-TV (7)
KPIX (5)
KRON-TY {4) 792600 .......
KVEC-TVY (&) 56,821 .......
KEYT (3) 371,332 ‘es
COLORADO
KKTV (11) 34,69 0a0g
KRDO-TV (13) 31,000 o
KBTV (9) -
KFEL-TV
KLZ-TV (7) 180,825 .......
KCSJ)-TV &5) 37200 ...... o
KDZA-TV {3) 35000 .......
CONNECTICUT
WICC-TV (43) 5000080 35,479
WKNB-TV (30} 0660500 100,381
WNHC-TV (8) 635,190 PPN
WATR-TV (53) PO 87,000
DELAWARE
WDEL-TV (12) 171,989 .......
DISTRICT OF COLUMBIA
WMAL-TV (7) 559,148 .......
WNBW. (4) 570,200 .
WTOP-TV (9) 559,000 .
WTIG (5) 559,000
FLORIDA
WFIL-TV (23) . 85000
WitV (17} vetes  seessas
WMBR-TV (4} 175000 .......
WTVS (4) 214,000 .......
WIDM (7) 0000 00@oooo
WPFA (15) 0000000 0DO0000
WSUN-TV (38) = ....... 50,000
WIRK-TY (21) ... 18,532
GEORGIA
WAGA-TV (8)
WLWA (11)
WSB-TV (2) 330,000 .......
WJBF-TV (6) 35000 .......
WDAK-TV (18) (000000 13 000
WRBL-TV (4) tsesss  sesssee
TELECASTING

City

Outlets on Ale
and Channel

WMAZTV (13)
WETV (47}
WROM-TV (9)

IDAMHO
KIDO-TV (7)

Moeridian (Boise)KBOI (2)

Pocatelle

Believille (St.
Llouls, Me.)

Bloomingtan
Champolgp
Chicage

Decatur
Harrisburg

Peotio

Quiney
Rockford

Rock Island
(Davenport,
Maline)
Springfield

Bloomington
Evansville
Fort Wayne
Indianapolis
Lafayette
Muncie
Quiney
South Bend

Ames
Cedor Raplds

Davenport
(Moline,

Rock Island)

Des Moines
Fort Dodge
Stoux Ciry
Waterloo

Hutchinson
Topeka
Wichita

Henderson
Louisville

Baton Rouge
Lake Charles
Monros

New Orleans

KWIK-TY (10)

ILLINOIS
WV (54)

WELN (15)
WCIA {3)

WTVP (17)
WSIL-TV (22)

WEEK-TY 243)
WTVH-TV {19)

WGEM-TV (10)
WREX-TV (13)
WIVO (39)
WHEBF-TV (4)

WICS (TV) (20)

INDIANA
WITV (4)
WFIE (62)
WKIG-TV (33)
WFBM-TY (6)
WEAM-TV (59}
WLBC-TV (49)

Sets in Statien Avea
ht h

v uhf
....... 24,544
75300 .......
13,90 .......
....... 127,000
1,800,000 frias
....... 86,700

KHQA-TV (7) (See Haonnibal, Mo.)

WSBT-TV (34)
l1owWa

wol-Tv (5)

KCRI-TV (9)
WMT-TV (2)

WOC-TV (3)

KGTV (17)

KQTv (21}

KVTV (9)
KWWL-TV ()

KANSAS

KTVH (12)
WIBW.TV (13)
KEDD {16)

KENTUCKY
WEHT (50)

WAVE-TV (3)
WHAS-TV {11)(b)
WKLO-TV (21)

LOUISIANA
WAFBTV (28)
KTAG (25)
KNOE-TV (8)
KFAZ (43)
WDSU-TV

e i SWIMR-TY &

Bangor
Lewiston
Portland

Baltimore

Beston

Cambridge
{Boston)

Springfield

Worcester

_ MAINE
WABL-TY (5)
WLAM-TY (17)
WPMT (53)

MARYLAND

WAAM (13)
WBAL-TV (11}
WMAR-TV (2}

MASSACHUSETTS

WBZ-TV (4)
WNACTV (7)
WIAO-TV (56)

WHYN-TY (58)
WWLP (61)
WWOR-TY (14)

303,040 .......
....... 28,000
401,000 .......
vievi.e 36,590
....... 47,800
vieer..  B5,969
152,654 .......
190,000 .......
215,000 .......
....... 17,325
80,000 .......
69,697 .......
19,630 ...,
....... 48,229
....... 24,555
N5 .......
VUL Tazem
veeenss 36,700
‘7850 ...l
vereess 15,160
218,186 .......
....... 443
45000 .......
vien 21,800
516,508 .......
INM7,7 ...
1,103,507

rveeen 79,600

Povera the Lax geal

TELEVISION
MARKET

Soutbweot

with

MAXIMUM
POWER

Viden

20,000 Wolts Audio

DALLAS and
FORT WORTH

More than a Millien
urban populalien in the

al-mile area

More than TWO MILLION

in the 100-mile area .,

NOW

306,000

TELEVISION HOMES

n KRLD-TV’S

EFFECTIVE COVERAGE
AREA

EXCLUSIVE (CBS
TELEVISION OUTLET FOR
DALLAS-FORT WORTH
AREAS

_—This is wh',r—_..

( KRLD-TV )

s your best buy =

Channe ‘—} EFepresented by

The BRANHAM Company
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use all the

IMPACT of

in the Great
Norfolk Area!

NORFOLK
HAMPTON
PORTSMOUTH
NEWPORT NEWS
VIRGINIA BEACH
WARWICK
WILLIAMSBURG
SMITHFIELD |

| Here's selling power PLUS in the great
| Norfolk Metropolitan Area where only
WVEC-TV is NBC . . , beaming your
sales message right to the core of this
dynamic muiti-city market.

only WVEC-TV

Television
Affiliate

HIC SamM FRAM-

JEAPCLIS=LOS ANGELES

Pige 124 ® December 14, 1953

Informatiaon
channel, date
ond

Ann Arbor
Batle Cresk
Detroit

Flint

Grand Ropids
Kolamozoe
Lensing

Soginaw

Austin
Duluth
Minnsapolis
(S¢. Poul)
$t. Pavl
neapolis)
Rochester

Jackson
Meridian

Festus

Hannibal
(Quiney, NL.)

Kansos Clry

$t. Joseph

§t. Louis

Springfield

Billings
Butte

Lincoln

Omaha

Los Vegos
Reno

Atlontic Ciry
Newark (New
York City)

Albvquergue

Roswell

Albany
Binghamton
8uffale

Elmira

New York

Rochester

| Schenectady

Syracuse

Utico

Asheville
Charlotte
Greensboro
Raleigh
Winsten-Salem

Fargo
Minot

(Min- KSTP-TV (5)

FOR THE RECORD

in following order: Lacation, call letters, |
granted, starting torget date, network l

representative.

MICHIGAN [
WPAG-TV. (20)
WBKZ-TV (64)
WIBK-TY (2)
WWLTV (4)
WXYZTV (7)
WTAC-TV (16)
WOOD-TV (8)
WKZO-TV (3)
WIIM-TV (6)
WILS-TV (54)
WKNX-TV (57)

MINNESOTA

KMMT (6)
WFTV (38)
WCCO-TV (4)
WTCN-TV (11)

WMIN-TV (11)
KROC-TV (19)

MISSISSIPP) |

WITYV (25)
WTOK-TV (11)

MISSOURI

KACY (14)
KHQA-TV (7)

KCMO-TV (5)
KMBC-TV (9)
WDAFR-TV (4)
WHB-TV (9)
KCTY (25)

KFEQ-TV (2)
KSD-TV (5} 555,914
KSTM=TV (36) .......
WTVI (54) (Ses Balleville, IIL)

B1,879

KTT8-Tv (10) 398% .......
KYTV (3) N0 ...
MONTANA
KOOK-TV (2) 2500 .......
KOPR-TV (4)
KXLF-TV (6) 4000 .......
NEBRASKA |
KFOR-TV (10)
KOLN-TV (12} 67,060 ... ..
KMTV (3),
WOW.TV {6} 212,482 .......
NEVADA |
1
KLAS-TV (8) 16140 ..., |
KITV (8) 763 .|
NEW JERSEY
WFPG.TV (46) ..., . 15750
WATV (13) 401,000 ...... .
NEW MEXICO
KGGM-TV (13)
KOAT-TV (7)
KOB-TV (4) 32,333 .......
KSWS-TV (B) 13,733 ,......
NEW YORK |
WROW-TV (41) ..., 53,000
WNBF-TV (12) 182,000 ....... |
WBEN-TV (4) 5,004 ..., |
WBES-TV (59)
WBUF-TV (17) Ceeenn 82.071 |
WECT (18) cevee.. 20,582 |
WTVE (24) 21,018
WABC-TV (7)
WABD (S)
WATVY (13) (See Newark, N. 1)
WCBS-TV (2)
WNBT (4)
WOR-TV (9)
WPIX (11) 4,101,000 .......
WHAM-TV (6)
WHEC-TV (10)
WVET-TV (10) 200,000 .......
WRGB (6) 290,800 ......
WHEN (8)
WSYR-TV (3) 268,275 ....... |
WKTV (13) 127,000 ...,... l
NORTH CAROLINA
WISE-TY (62)  ....... ,200 I
WBTV (3) s300 ...,
WFMY-TV (2) 191,398 ... ....
WNAO-TV (28)  ....... 42,800 |
WS5JS-TV (12) 157,580 .......
WTOB-TV (26)  ....... l
NORTH DAKOTA
WDAY-TV {6) 19,800 .......
KCIB-TV (13) 1,654 ...,

Information in follawing order:

Location, call lefters,

channel, date granted, starting target dote, networl
and representative.

Akron
Ashtobula
CincinnaH

Cleveland

Columbus

Dayton

Lima
Toledo
Youngstown

Zonesville

Lawton
Okla. City

Tulsa

Medford
Portlend

Altoona
Beothlehem
Chambersburg

Harrisburg
Johnstown
Lancaster
Lebanon

New Coastle
Philadelphia

| Plttsburgh

Reading
Stranton
Wilkes-Barre
York

Frovidence

Chorlestor
Columbia

Greenville
Sioux Falls
Johnson City
Knoxville

Memphis

Nashville

Abilens
Amorille

Avstin
Dailas

Ft. Worth
Galveston
Horlingen
Houston

Longview
Lubback

BROADCASTING ®

OHIO

WAKR-TV (49)
WICA-TV (15)
WCPO-TV (9)
WKRC-TV (12}
WLWT (5) 450,000
WEWS (5)

WNBK (4)

WXEL (8) 810,361 ,......
WEBNS-TV (10)
WLWC (4)
WTVN (6)
WHIO-TV (7)
WLWD (2)
WIFE (TV) (22)
WLOK-TV (73}
WSPD-TV (13) 228000 .......
WFMJ-TV (73)
WKBN-TV (27) 105,000
WHIZ-TV (50)

OKLAHOMA

KSWO-TV ()
WKY-TV (4)
KLPR-TV (19)
KTVQ (25) crreee. 49,272
KOTV (6)

OREGON

KBES-TV (5)
KOIN=TV (6)
KPTV (27)

PENNSYLVANIA

WFBG-TV (10)
WLEV-TV {51)
WCHA-TV (46)
WGLV (57)
wicu (12)
WHP-TV (55)
WtpA (71}
WIAC-TV (8)
WARD-TV (56}
WGAL-TV (8)
WLBR-TV (15)
WKST-TV (45)
WCAU-TV (10}
WEIL-TV (6)
WPTZ (3)
WDTV (2)
WENS (16)
WIKIF-TY (53)
WEEU-TV (33)
WHUM-TV (61)
WGBL-TY (22)
WIVU (73)
WBRE-TV (28)
WILK-TV (34)
WNOW-TV (49)
WSBA-TV (43)

32,140

...... . 85,802
1,592,000
1,659,718
1,724,329

770.000

RHODE ISLAND
WIAR-TV (10) 1080413 ......
SOUTH CAROLINA

WCSC-TV  (5) 43,807 ...... e
WIS-TV (10) 57,799 .......
wcos-Tv (25) ..., 5 32,100
WNOK-TV {47) 30,000
WGVL (23) 000Gk 32,779
SOUTH DAKOTA
KELO-TV (11) 42157 .......
TENNESSEE
WIHL-TY (1) N4y ...
WROL-TV (6) 4,178  ......
WISK-TV (26) ....... ...
WHBQ-TV (13)
WMCT (5) 234892 ..,...
WSIX-TV (8)
WSMTV (4) 133,869 .......
TEXAS
KRBC-TV (9) 18,033 .......
KFDA-TV (10) BN ,.....
KGNC-TV (4) F 727 ¢ I
KIBC-TV (7) 52,050 ......
KRLD-TV {4)
WFAA.TV (8) 306,000
KROD-TV (4) 33,692
KTSM-TV (9) 32,487
WEBAP.TV (5) 297,201
KGUL-TV (11) 235,000
KGBT-TV (4) 27,000
KPRC-TV (2),
KUHT (8) 281,500 .......
KNUZ-TV (39) 43,593
KTIVE (32) 99000 16,100
KCBD-TV
KDUB-TV (13) 739 ,......

TELECASTING



THE PUGET SOUND AREA
CANNOT BE PURCHASED BY
BUYING ONE CITY ALONE

The Grade A Contour of
KTNT-TV completely
encompasses the entire
city limits of:

SEATTLE
TACOMA
BREMERTON
OLYMPIA

KTNT-TV

CHANNEL

Transmitter located at Tacoma
in the CENTER of the Puget Sound Area

125,000 WATTS

Affiliated with CBS & Dumont Television Networks
Represented Nationally by Weed Television’

= SEATTLE-TACOMA

LARGEST CITIES
IN THE FABULOUS

PUGET-SOUND
AREA

(SERVED BY KTNT-TV)

T T T

KTNT-TV AREA

QUICK FACTS AND FIGURES

Population Distribution

City of Seattle ... ... 37.65%
Balance of King County____.._ .. . 21.37%
Pierce County

(Including Tacoma) ......................_. 22.229,
Balance of Areas

West and South ... ... 18.769%
TOTAL (1,250,000) ... ... 100.00%

Grade A contour covers over 1,000,000

people; Grade A and B contour covers

over 1,250,000 people; INFLUENCE
AREA covers over 1,500,000 people




Outlets on Air Sets in Station Area

City and Chonnnel vhf vhf
Sen Angsela KTXL-TV (8)
Sun Antonio  KGBS-TV (5)
OAL-TV ()
Temple KCEN-TV (6)
Texarkane KCMC-TV (6)
Tyler KETX (19)
Wacs KANG-TV (34)
Wichita Folls  KFDX-TV (3)
KWFT-TV (&)
UTAH
Salt Lak KDYL-TV (4),
cn: * KSL-TV (%) 145,200 .......
VIRGINIA

Hampton (Nor- WVEC-TV (15)
folk)
Harrisonburg WSVA-TV (3)

‘ Lynchburg WLVA-TV (13)
Newport News WACH (33
Norfolk WTAR-TV (4)
WTOV-TvV (27)
Richmend W¥E€-'{6V) (15) (See Hurr;l;f;nszu
WTV| YL
Roanoke WSLS-TV' (10) 102928 .l
WASHINGTON
Bellinghom KVOSs-1v (12) 29,757 0og0aa
Seattle KING-TV (5) 305,700 ..... .
Spokane KHQ-TY (6)
KXIg—TV ((14:3 42,779 ...,
MO-TV
Tacoma KTNT-TV }11; 305,700 .......
Yokima KIMA-TV (27) ..., 10,098
WEST VIRGINIA
Chariesten WKNA-TV (49) 0000000 13,500
Huntington WSAZ-TV (3) 235000 .......
Parkersburg WTAP (15)  ....... 10,723
Whesling WTRF-TV (7) 445,190 .......
WISCONSIN
'Srean Bay  WBAY-TV (2) 183,257 .......
Madisen WKOW-TY (27)
WMIV {33)
Milwavkes WTMI-TV (4)
WCAN-TV (25)
, WOKY-TV (19)
Oshkosh WOSH-TV (48)
ALASKA
&nchorage  KFIA (2) ... eeeel .
CANADA
Hontreal CBFT (2)
OHawa CBOT (4)
Sudbury CKSO (5)
Taronto CBLT (9)
HAWAII
Honolulu KGMB-TV (9)
KONA (11) 37000 .......
l MEXICO
ﬂutumoro:
{Brownsville,
Tex.) XELD-TV (7) 31,200 ,......
Tjivana (San Diega) XETV (6) 213375 ...l

Total Stations on Air 331*; Total Cities with Stations on
ér 218*; Total Sets in Use 27,484,000,

#|In¢ludes XELD-TV Matamoras and XETV Tijvana, Mex-
icp, and educatienol stations KTHE Los Angeles and
KUHY Houston.

(a) Figure does not include 177,486 sets which statlon
ports it serves in Canada.

) Number of ssis not currently reperted.

( Last report
wpis 205,544 on July 10, 1953,

wnnﬁm_mrﬁ“__'l?rrn

Central Southern Independent
$35,000.00

‘ Controlling interest in a daytime
independent located in a very at-
tractive southern market. Ideal for
two owner-operators. '

Appraisals e

FOR THE RECORD

t

Negotiations

New Grantees' Commencement Target Dates

This list includes all stations not yet on the air commercially. Stations on the air are listed in
TELESTATUS, page 123

information in follewing order: Location, call letters,
thonnel, date gronted, starting target date, network
and representative.

ALABAMA

Birmingham, WILN-TV (48), 12/10/82—Unknewn.
Birmingham, WSGN.TV (42), 12/18/52—Unknown.
Decatur, WMSL-TV (23), 12/26/53-2/1/54
Montgomery, Momgom-ry Bestyg. Co. (I2). Initlal De-
cision 10/7/53
ARKANSAS

Little Rock, KARK-TV (4;:'6/18/53 -March ‘54, Petry.
Little Rock, KETV (TV, 10/30/53~—Un known.
PII‘IKQ Bll.;ﬁ KATY ('I’V) (7), &6/18/53-12/15/53, Avery-
no
CALIFORNIA
Berkeley-San

Framelsco, KQED (TV) (*9),
January ‘54.

Carona, KCOA (TV) (52), ?/16/53—Unknown.

Fresno, KBID (TV) (53), 8/12/53-Jun ‘54, Mesker.

Los Angeles KBIC-TV (22), 12/10/52- Sprmg ‘54,

Merced, KMER (TV) (34), 9/16/53—Unknewn

Su:mmenlo KBIK-TV (46), 6/26/53-Spring '54.

Su:rlc;rglensa, McClatchy Bulg. Co. (10), Initial Decision

Salinas, KICU (TV) (28), 1/15/53.Fall ‘53,

San Bernardine, KITO-TV (18), 11/6/52.Fali ‘53, Holling-
ory.

San B:rnnrdmo Orange Belt Telocosters (30), Initial Deci-
sion 9/18/53

San Frnnclsco, ‘KBAY-TV (20), 3/11/53-Feb. '54 (granted

STA
"KSAN-TV (32), 4/29/53-Jan. 54, Me-

San Jou, KVIE (TV) (48), 6/17/53-Oct. 54,

Son Jose, SIandurd Radio & Television Co. (11), Initlal
Decision 11/18/!

Stockton, KTVU (TV) (36), 1/8/53-12/15/53, Hollingbery
(grantad STA Dec. 1).

Yuba City, KAGR-TV (52), 3/11/53~Unknown.

COLORADO

Denver, KDEN (TV) (26), 7/11/52—Unknown.

Denver, XIRV (TV) {20), 9/18/52—Unknown.

Denver, XOA-TV (4), 9/9/53-12/24/53, NBC, Petry.
Denver, KRMA-TV (*6), 7/1/53—1954.

Grand Juncﬁen, KFXJ-TV (5), 3/26/53-Muy '54, Holman.

CONNECTICUT

Bridgeport, WCTB ) {*71), 1/29/53~Unknown.
Bridgeport, WSJL ) (49), 8/14/52—Unknawn.

Hartford, WEDH (TV) (*24), 1/29/53—Unknown.
Hartford, WGTH-TV (18), 10/21/53—Unknown.

No_'rw Haven, WELLTV (39), 6/24/33—Summer ‘54, H-R

v

New London, WNLC-TV (26), 12/31/52-Dec. '53.
Norwich, WCTN (TV) (*53), 1/29/53—Unknown.
Sicmford WSTF (TV) (27), 5/27/53—Unknown.

Dover, WHRN (TV) (40), 3/11/53——Unknown
Wilmington, WILM.TV (83), 10/14/53—Unknown.

FLORIDA
Plonesr Guif Tv

7/24/53-

Bestrs.

Clearwater, {32), 12/2/53—
March ‘54

Fort Myers, WINK (TV) (11) 3/11/53-Dec. '53, Weed Tv.

Jucksonville, WIHP-TV (36), 6/3/53-Dec. ‘53, Perry Assoc.
(granted STA Nov. 30).

Jacksonville, WOBS-TV (30), B8/12/53-Apr. ‘54, Stars

National.

Miami, Miomi-Biscayne Tv Corp. (33), 12/9/53—Unknown.
Miomi, WTHS-TV (*2), 11/12/53- Unknown

Mloml, WMIE-TV (27), 12/2/53—Unk
Or{ando, WDBO-TV (6), lO/'I4/53-Apr 54, CBS, Blair.

New England
$125,000.00

A top regional facility located
in an excellent New England mar-
ket. [

coming tv consolidation.

Available at sacrifice due to

o Financing -

BLACKBURN - HAMILTON COMPANY
RADIO.TV-NEWSPAPER BROKERS

WASHINGTON, D. C
James W. Blackburn
| William T. Stubblefield
Washington Bldg.
Sterling 3-4341-2
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e e A e = ————————
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CHICAGO
Ray V. Hamilton
Tribune Tower

Delaware 7-2755-6

SAN FRANCISCO
Lester M. Bmith
235 Montgomery 3t.
Exbrook 2-3672

Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.

Pog:ocelo, WEAR-TV (3), 6/3/53-12/15/53, CBS, Holling-

Ty
Tompo, Tampa Times Co. (13), Initial Decision 11/30/53.
lTampa, WFLA-TV (8), initial Decision 7/13/53-Early ‘S84,
NBC, B8lair-Tv.
West Palm Beach, Palm Beach Television {5),
11/4/53-6/1/54.

Inc.

GEORGIA

Atlante, WQXI-TV (36), 11/19/53.Summer 54,
Au'?u:dm, WRDW.TV {12}, 9/16/53-2/1/34, CBS Headley-
Savannch, WTOC-TV (11), 6/26/53.2/1/54, CBS, Kotz.
Vu'lidus‘lu, WGOV-TV (37), 2/26/53-Feb. '54, S'crs Na-
onai
IDAHO

Ieliiso,bKWI {TV) (9), 1/15/53-October '54, ABC, Hol-
ngbery.
ldche FulTs KID-TV (3), 2/26/53-12/20/53, CBS, NBC,

ldrho Fcul, KIFT (TV) (8), 2/26/53-Spring ‘54, ABC Hol-
L] r
qupo, ‘FXD-TV (6), 3/"/53—Unkn°wn, Hollingbery.
Pocatello, KISJ (TV) [6), 2/26/53—Nov. ‘54, CBS.
wam Falls, KLIX-TV (11), 3/19/53 5/1/54, ABC, Holling-
ery.
ILLINOIS

Champaign, WTLC (TV), (*12), 11/4/53—Unknown.

Champmgn WCUL (TV) (21}, 7/22/53—Unknown.
Chicageo, Chicage Educational Ty Assn. (*11), 11/5/53-~
Unknewn.

Chicago, WHFC-TV (26), I/S/S:!—Unknewn.

Chicago, WIND-TV (20 %4 /19/53—Unknown.

Danville, WDAN-TV (24), 12/10/52—Unknown, Eversh-
McKinney.
Evanston, WTILE (TV) (32), 8/12/53—Unknown. .

Joliet, wJOI.-TV (48), 8/21/53-Unknown.

INDIANA

Elkhart, WSIV (TV) (52), 6/3/53-Feb. '54.
Fort Wu}no, Anthany Wayne Bestg. (69), Initial Decision

lnduum?:olls, Universal Bcstg. Co. (8), Initial Decision
12/7/53

Indianapolis, WIRE (TV) (26), 3/26/33—Unknown.
Indianapolis, WNES (TV) (67), 3/26/53 Unknown.
Marion, WMRI-TY (29), 3/11/33—Unkno

Princeton, WRAY-TV (52), 3/‘1/53 |2/]5/53 Walker.
Yerre Houte, WTHITY ( (10), 10/7/53—Unknown.
Waterloo, WINT (TV) (15), 4/6/53-3/1/54.

10WA

Cedor Rapids, KEYC (TV) (20 7/30/53-Unknown.

Des Moines, WHO-TV TéIJJ /53 Spring ‘54,

Mason City, KGLO-TY (3), 107/14/53-Spring ‘54, CBS,
DuM, Weed.

Sieux CIIY, KCTV (TV) (36), 10/30/52—Unknown.

KANSAS

Manhattan, KSAC-TV (*B), 7/24/53—Unknew

Pngb':rg,x KOAM-TV (7), 1/26/53-'2/73/53 NIC Cas,
W, atz

Topeka, AFF M. London (42), 11/5/53—Unknown.

Wichita, KAKE Bestg. Co. (1), Initial Decision 10/30/53.

KENTUCKY

Ashland, WPTV (TV) (59), 8/14/52—Unknown, Petry.
Lexington, American Bestg. Corp. (27), l2/3/53—Unknown
Lovisville, WLOU-TV (41), 1/15/53-Jan. ‘54,
Na]wyorf/, Tri-City Bestg. Co. (74), Initial
Paduceh, WTI.K (TV) (43), 9/16/53~Unknown.

LOUISIANA
Atexandria, KSPJ (TV) (62), 4/2/53—Unknown.
Boton Rougs, KHTV (TV) (40), 12/18/52—Unknown.
Lafayette, KVOL-TV (10), 9/!6/53-3/!5/54 {share time

with KLFY-TV).
(10), 9/16/53—Unknown (share

Lafoyette, KLFY-TV
time with KVOL L-TV).
Loke Charles, KPLC-TV (7), 11/12/53—Unknown.
NQ&HOrluons, WCKG (TV) (26), £/2/53-—Late Winter '54,
-Perna
New Orleans, WCNO-TV (32), 4/2/53-1/1/54.
New Orléans, WTLO (TV) (20), 2/26/53—Unknown.
Shreveport KSLA (TV) (12), 9/19/53-12/15/53,
CBS, Raymer.

Decision

NBC,

MAINE

Poland, WMTW (TV) (8), 7/8/53-4/1/54,
Poﬂlund WCSH-TV (6), 7/30/53 12/16/53, NBC, Weed Tv.
{began test paotterns D 2).
Portland, WGAN-TV (13), 11/19/53 Spring ‘54, Avery-
Knodsl.
KA!YI.AND
Baltimore, United Bes 28 (18), 12/9/53—Unknown.
Baltimore, WITH-TV ( ) 12/18/52 1/1/54, Forjoe,
Cumberland, WTBO-TV (7), 11/12/53-Summer '54.
Frederick, WFMD-TV 62), 24/52—Winter '54,
Salisbury, WBOC-TV (1 ). 3/”/53 12/25/53.
MASSACHUS!ITS
Boston, WBOS-TV (50), 3/26/53—Unknown.
Boston, WOBH-TV (°2)," 7/16/“-10/1[!4.
Boston, WIDW {TV) (44), 8/12/53—Unknown.
Brockton, WHEF-TV {62), 7/30/53-Fall ‘54.
Lawrence, WGIM (T\? n$72) 6/10/53—Unknown.
New Bedford, WYEV )] (58), 7/11/52-Falt, '53, Walker.

BROADCASTING ® TELECASTING



lnformclion in following order: Location, call latters,

date gronted, starting target date, network
and representative.
North Adems, WMGT (TV) (74), 2/1B/53.12/25/53,

Wal
?msﬁald WBEC-TV (&4), 11/12/53—Unknown.
Wor:uhr, WAAB-TV (20), B/12/53-Spring ‘54, Holling-

MICHIGAN

Ann Arbor, WUOM-TV (*26), 11/4/53—Unknown.

Battle Creek, WBCK-TV (58), 11/20/52-5ummer '54,
Headley -Reed.

Bay Chy, WNEM-TV (3), 9/2/53—F=|l ’53.

Benton Harbor, WHFR.TV (42), 2/26/353~Unknown,

Cadillac, WWTV (Tv) (13), 4/3/53 1/1/54, CBS, ABC,
DuM, Weed (gronted STA )

Detrait, UAW-C!O Bestg. Corp. (62), 1% 19/53—Unknown

East Lomsing, WKAR.TV (60), 10/16/52.171/54

Flint WFDF-TV (12), Initial Decision 5/11/53.

Muskegon, WTVM (TV) ( 2/23/52—Unknown.

Saginaw, WSBM-TV (51), 10/29/53—Unknown

Teaverse City, WPBN-TV (7), 11/25/53—Unknown.

MINNESOTA

Duluth, Red River Bestg. Co. (3), Initial Decmon 12/3/53
St. Cloud WION-TV (7), 1/23/53-2/28/54,

Information in following order: Location, call letiers,
channel, dote granted, starting target date, network
ond representative.

Durham, WCIG-TV (46), 2/26/53-Unknown, DuM, NBC,
H-R Television.

Goldsboro, WTVX (TV) (34), 9/30/53—Unknown.

Gr;.nlboro, WCOG-TvV (57), 11/20/52-Unknown, ABC,
oliin

Gn.nviﬁe, WNCT (TV) (9), 3/11/53-12/20/53, CBS, DuM,

Pears
Maculnkalry, WPAQ-TY (55), 3/11/53—Fall '53, Thomas
ark.
Wilmington, WMED-TV (6), 7/30/53-3/1/54, Weed.
NORTH DAKOTA

B"S"'I":r% KF_‘,YBR-TV (5), 3/4/53-Farly ‘54, Blair Tv (granted
Vaolley City, KXJB-TV (4), 8/5/54—Early ‘54, Weed Tv.

OHIO

Cincinnati, WCIN-TV (54), 5/14/53-Spring '54.
Clovnland WERE-TV (63), 6/18/53—Fol! '53.
Cleveland, United Bestg. Co. ('|9), 11/25/53—Unknewn.
Columbul, WwWOosu.Tv ('3 ). 2/53—Unknewn

Lima, WIMA-TV {35), 12/4/52 Sprmg ‘54, Wead Tv.

St. Paul, WCOW-TV (17), i{l 1/53—Unknown.

Columlws, wCa!-Tv (28), 3/11/53—Unknewn

Gulfport, WGCM-TV (58), 2/11/53—tUnknown.

Jackson, WSLI-TV (12), 7/22/53-Jan. *54, ABC, Weed Tv.

Jackson, WIDT (TV) (3), 8/27/53 12/23/53 NBC Hol-
lingbery (granted STA Oct.

Meridion, WCOC.TV (30), 12/23/52—Un|mown (granted
STA Nov. 13).

MISSOURI

Cape Girardeay, KFVS.TV (12), 10/14/53—Unknown.
Cape Girardeau, KGMO-'I'V (18), 4/]6/83—Unknm
Clayton, KFUO-TV

'53 ABC, CBS,

(30), 2/8, nknow:

Columbia, KOMU-TV (8), 1/15/53-Dec.
DuM, NBC

St. Leul:l,zl(ﬁc (TV) (‘9), 5/7/53=Unknown (granted STA
Al

St. I.eul:, WIL.-TV (42), 2/12/53—Lote '53.

Sedelia, KDRO-TV (6), 2/26/53-1/1/54.

MONTANA

Billings, KRHT (TV) (B), 1/15/53-Fall '53.
Great Fualls, KFBB-TV (5), 1/15/53-Early '54, CBS, Weed

T

Great Falls, KMON-TV (3), 4/9/52—Unknown, Holling-
ery.

Missavla, KGVO.TY (13), 3/11/53.7/1/54, CBS, Gill-

Perna.

NEBRASKA

Kearney, KHOL-TV (13), 7/22/53-12/13/53, CBS, DuM,
Meeker (granted STA Oct. 29).

NEW HAMPSHIRE

Keene, WKNE-TV (45), 4/22/53—Unknown.
Manchester, WMUR-TV (9), B/26/53-2/'|5/54 Weed.
Mt. Washington, WMIW (TV) (8), 7/5/53-4/1/54

NEW IERSEY

Asbury Park, WRTV (TV) {58), 10/2/52 Jan. ‘54,
Atlantic City, WOCN (TV) {52), 1 Unknown,
New Brunswick, N (TV) (‘7) 4/2/53—Unknown.
New Irunleck WTI.V (TV) (*19), 12/4/52—Unknown.
Trenton, wnM-W (1), 7/16/53—Unknown

NEW MEX!CO
Clovis, KNEH (TV) (12), 3/4/353—~Unknown.

NEW YORK

Allumy, WPIR (TV) (23), 6/10/53—Unknown.
| WTVZ 17), 7/24/52—Unknown.
l[nghcm TV ('I'V) (*46), 8/14/52—Unknown.
BIoem-ngdal’o [Loke Placid], Great Northern Tv Inc. (5),
12/2/53—Summer '54.
Buffalo, WIVFE-TV (*23), 7/24/52—Unknown.
tthoca, WHCU-I’V (20), 1/3/53 Nov. ‘54, CBS.
ithoca, W ('I’V) ('l 1/8/53—--U nknown.
Jumutown, 5€) 23/53—Unknown.
Kingston, wxuv-w (66), |/23/53—Jon ‘54, NBC, CBS,
DuM, Mesker.
New York, WGTV (TV) (*25), 8/14/52—Unknown.
Poughkupllo, WEOK-TV (21), 11/26/52—lan. '54.
Rochester, WRNY-TV 527) tnknswn.
Rochester, WROH (TV) (*21), 7/24/52—Unknown
Rochester, WCBF—I’V (15), 6/10/53—Un
Schenectady, WTR! ('I'V) (35), 6/"/53-1/15/54
Syracuse, WHTV ) (*43), 9/18/52—Unknown,
Utlea, WFRB (TV) (19}, 7/1/53—Unknowﬁ
Watertown, WWNY-TV (48), 12/23/52—Unknown, Wesd

Tv.
NORTH CAROLINA

Chapel Hill, WUNC-TV (*4) 9/30/53—Sapt. '54.
Chorlatte, WAYS-TV (36), 2/26/53-12/15/53, ABC, Belling.

—— HOWARD E. STARK

Brokers and Financial Consuitants

TELEVISION STATIONS ® RADIO STATIONS

50 E. 38th St
New York 22, N. Y. [ELdorado 5-0405

|

Mussillon, WMAC-TV (23), 9/4/52-1/1[54 Petry_

Steubenville, WSTV.TV (9}, 8/12153 |2/24/53 CBS,
Avery- Knodel (granted STA 14).

Youngstewn, WUTV (TV) (21), 9/25/52 1/1/54, Petry.

OKLAHOMA h

Miomi, KMIV (TV) (58), 4/22/53—~Unknown.

Oklahoma City, KWTIV (TV) (9), 7/22/53-12/20/53,
CBS, Avery-Knodel (granted STA Nev. 13).

Oklahome City, Oklahoma Educationa?! Tv Authority
(*13), 12/2/53—Unknow

Tulsa, KCEB (TV) (23), 2/26/53 1/1/54, Bolling.

OREGON

Eugens-Springfield, KTVE (TV) (20}, 2/11/53—Unknown.

Eugene, KVAL-TY (13), 5/]4/53-3/1/54 Hollingbery.

Portland (Ore.)-Vancouver {Wash.}, KVAN-TV (21, initiel
Decision 6/18/53

Poﬁ|7nd Oregon Television Inc.
1/10/53.

Sulem, KPIC (TV) (24), 12/9/53-12/15/53 (granted STA

Sulom. KSLM-TY  (3), 9/30/53—Unknown.
Springfield-Eugens, KTVF (TV) (20), 2/11/33—Unknewn.

PENNSYLVANIA

Alfentown, WFMZ.TV (67), 7/16/53—Early '54.
Allentown. WQCY (TV) (39), 8/12/53—Unknown.
Erie, WSEE (TV) (35), 10/14/53—Unknawn,
Harrisburg, WCMB-TV (27), 7/24/53-3/1/54, Cooke.
Hazleton, WAZL-TV (63), 12/18/52—Unknown, Mesker.
Lancaster, WWLA (TV) (21), 5/7/51—me ‘53, Tayler.
Lewistown, WMRE-TV (38), 4/2/33—Unknown
Phlfudolphia, WIBG-TV (23), 10/21/53-Unknown
Phlludolphic, WIP-TY (29), ll/ 6/52—Unknown

{12), Initial Decision

Pitiburgh, “WGED (v} (413),"5/14/53- V1754 (granted
t.
Piboror. " WIVG (TV) (47), 12/23/53—Fall ‘83, Head-

ley-Reed.
Seranton, WARM-TV (18), 2/26/53-1/1/54, Hollingbery.
Wlllicmspoﬂ, WRAK-TV (36), 11/13/52—Unknown.

RHODE ISLAND

Providence, WNET (TV) (16), 4/8/33—Unknown
Providence, WPRO-TV (12), 9/2/53—Unknown, Blair Tv
{granted STA Sept. 23).

SOUTH CAROLINA

Aiken, WAKN-TV (54), 10/21/53=Unknow!

Andorson, WAIM-TV (40), 9/30/5112”5/53 CBS, Burn-
Smith (began test patterns Dec. 2)

Camden, WACA-TV (15), 6/3/53—lJan. ‘54.

Florence, WPDV (TV) {8), 11/25/53—Unknown.

Greenvl“o, WGCT (TV) (4), 7/30/53-1/1/54, NBC, Weed.

Greenwood, WCRS-TV (211, 4/8/53—Unknown.

Spurlenburg, WORD-TV (7), 11/25/53—Unknown.

Spartanburg, WSCV (TV) (17), 7/30/53-Jan. '54.

TENNESSEE
Chuﬂanooga, WOUC (TV) (49), 8/21/52—Unknown, Pear-

Chtmunooue WIVT (TV) (43), l/2'|/52—Unknown
Jackson, WDXI-TV (9), 12/2/53-6/1/54,
Old Hickory [Nashville], WLAC-TV {5), 8/5/53.1/1/54.

TEXAS
Amarille, Ploins Empire Bestg. Co.

1
Boau{no/nf, KBMT (TV) (31), 12/4/52—Fail ‘53, Taylor.

Beaumont, KTRM-TV (6), Initial Decision 7/22/53.

Corpus Christi, H. L. Hunt (43), 12/9/53~Unknown,

Dollas, KDTX (TV) {23), 1/13/53—Unknown.

Dallas, KLIF-TV (29), 2/12/53--Unknown.

£l Paso, KEPO-TV (13), 10/24/52—Fail ‘53, Avery.
Knodel.

Fort Worth, KYCO (TV) (20), 3/11/33—Unknown.

Houston, KTVP (TV) (23), 1/8/53—Unknown.

Houston, KXYZ.TV (29), 6/18/53—Unknown.

Lubback, KFYO-TV (3), 3/7/53—Lare ‘53, Taylor.

Lufkin, KFRE-TV (9), 3/11/53-1954, Teylor.

Marshall, KMSL (TV) (16), 6/25/53—Unknown.,

Midland, KMID.TV (2), 7/1/53-12/15/53, NBC, Taylor.

San Antonio, KALA (TV) (39), 3/26/53—Unknewn.

San Juon, WKAQ-TV (2), 7/24/92-1934, Inter-American.

Sharman, KSHM (TV) (48), 3/4/53—Unknown.

Sweetwater, KPAR-TV (12), B/26/33—Unknown,
Avery-Knodel.

Victeria, KNAL (TV) {19}, 3/26/50—\Unknown, Best.

Wesl KRGV-TV (5), 7/16/53-12/15/53, NBC, Raymer.

(7). Initial Decision

CBS,

TELECASTING

==

BROADCASTING

Informatlon in following order:
channel, date granted,
and representative.

Location, call leotters,
starting target date, network

UTAH
Prove, KOVO-.TV (11), 12/2/53—Unknawn
Sait Lake City, KUTV (TV) (2), 3/26/53-3/]/54 ARC,
Haollingbery,
'VERMONT
Montpelier, WCAX Bestg. Corp.
10/2/53. He. Tere

{3), Initial Declsion

VIRGINIA
Charlottesville, WCHV-TV (64), 1/29/53—Winter ‘54,

Walker.
Danville, WBTM-TV (24), 12/18/52-1/15/54, Hollingbe:

Mcz:rior;‘, WMEV-TY  (50), ' 4/2/53—Unknown, Donald
ooke.
Richmond, Winston-Salem Bestg. Co. (29), 12/2/53—
Unkrnown.
WASHINGTON
Seattle, KOMO-TV {4),

6/|0/53-'|2/|1/53 NBC, Hal-
lingbery {granted STA N 13

Vancouver {Wash.)- Por'lund (O;o ), KVAN-TV (21),
9/25/53-1/15/54.

WEST VIRGINIA
Beckley, WBEY (TV) (21), 6/25/53—Unknown.
Fairmont, WIPB-TV (35), 7/1/53-i/1/54, Glfl “Porna.
Wh!.ling, WLTV (TV) (51), 2/11/3533—Unknown.

WISCONSIN
Eau Claire, WEAU-TV (13), 2/26/53-12/13/53, NBC,
ABC, DuM, Hollingbery.
La Crosso, WKBT (TV) (B), 10/28/53-6/15/54,
Madison, WHA.TV (‘2 ), 10/7/53—Unknawn.
Murlneﬁe, WMAM-TV (11), 11/]8/53—Unknewn.
Necnlna:. WNAM.TV (42)," 12/23/52-12/15/53, George
ark.
Superior, WDSM-TV (6), 10/14/53—Unknown, Free &
Peters.
WYOMING

| Casper, KSPR-TV (2), 5/14/38—Unknew:

Cheyenne, KFBC-TV (5), 1/23/53. 12/25/53 C8S, (granted
STA Dec. 3).

ALASKA
Anchorage KIVA (TV) (11), 7/30/53-12/11/53,
(granted STA Dec 1).
Fairbanks, KFIF (TV) (2}, 7/1/53—Spring ‘34, ABC, CBS.
HAWAN
Honolulu, KULA-TV (4), 5/14/53-1/1/54.

PUSRTO RICO
Son Juan, WAPA-TV (4), 8/12/33—Unknown.

SOUNDCRAFT

]
in the new

TAPE-CHEST*

hnl:‘.rr

=== Heew!

i W
THPE-CHEST

Soundcraft, the world’s finest
high-fidelity recording tape—now
available in a handsome, permanent
filing cabinet. The "“Tape-Chest” stores
five reels of 5" or 7" tape in individual
drawers. It is yours at no extro cost
with the purchase of five reels of jope.
The perfect way 1o file, protect

your valvable recordings.

REEVES

SOUNDGRAFT cows.

10 East 52 St, Dept. “Q", N. Y. 22, N. V.
*PAT. APPLIED FOR
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——editorials
~ As You Were

NOT EVEN their bitterest competitors would have wished for a
prolongation of the strike against the New York newspapers. For
our part we are glad it’s over and that the complementary balance
of information and advertising media has been restored. .

It is to be hoped that newspapermen, not only in New York but
elsewhere, will content themselves with the recognition that the
emergency has passed and that normal schedules have been resumed
—and let it go at that. Unfortunately, there is an indication in a num-
ber of news stories we have read that newspapers will try to capitalize
on the events of the past fortnight as a sales talk against radio and
televiston. These stories have spoken of slumps in retail sales and
of bewildered shoppers not knowing what to buy because no news-
paper ads were around to tell them.

Newspapermen ought to recognize the blunt fact that nothing
whatever can be proved to have happened to retail business because
of the absence of newspapers. It is true that the Federal Reserve
Bank reported that New York department store dollar volume was
down 5% in the week ended Dec. 5, compared with the same week
of 1952, but it is also true that sales were down 4% in Philadelphia
the same week, according to the Wall Street Journal.

It is enough for the publishers to be grateful that the strike has
ended in what must be regarded as more of a triumph for them
than the union. To try to take more advantage of the situation is

| unwise.

NBC’'s New Team

| THE NEW order at NBC—Sylvester L. Weaver Jr. as president,
Robert W. Sarnoff as executive vice president—is not strictly new,
but it should make for-a new order of efficiency for the team.

As vice chairman of the board, Pat Weaver has stood as the
| generally accepted No. 2 man in the network hierarchy for some
months now, with Brig. Gen. David Sarnoff at the top not only as
board chairman of both RCA and NBC but also as acting president
of the network. Bob Sarnoff, son of the General, has been Mr.
‘Weaver’s executive officer as well as vice president in charge of the
NBC Film Division.

Thus the Pat Weaver-Bob Sarnoff advancement is a logical
| progression. The presidency gives Mr. Weaver a scope of operation
and authority far wider than that open to him as vice chairman of
|the board and creative planner of tv programming and color tv
\development. Bob Sarnoff no longer must divide his energies
|between the Film Division and his functions as executive assistant
to Mr. Weaver, but can concentrate on his new administrative
|[duties. And still watching over all will be the attentive eye of Gen.
Sarnoff.

The logic of the new alignment, in the 10 days since its an-
nouncement, appears to have won the endorsement of both affiliates
and NBC personnel. Mr. Weaver, noted as a creative man, is left
free to exercise his talents over the whole broad range of NBC
affairs while the administrative burden is borne by Mr. Sarnoff, who
developed the NBC Film Division and brought it to its present
stature,

On first inspection the new team would appear to be primarily a
television one. Mr. Weaver pioneered NBC-TV’s Today, Show of
Shows and Comedy Hour, among others. While his reputation has
been mainly in tv programming, he also has been a creator of sales
techniques: The idea of pushing participation sales and the general
doncept of the “magazine” or “editorial” approach to sales, calcu-
lated to bring more advertisers into tv, are attributed to him.

But Mr. Weaver made clear in accepting the new post that he is
not tv-minded at the expense of radio. “I firmly believe in the value
and permanency of radio,” he said. “We are determined to meet
the challenge of changing conditions and to take advantage of
every opportunity to create new services and to increase business
for sound broadcasting.”

| Nor should it be forgotten that he came up in radio. Aside from
his years as program manager and then supervisor of the radio divi-
sion of Young & Rubicam, as well as radio-tv vice president of the
agency, it could hardly be said that any man is not radio-conscious
who, like Mr. Weaver, has served as advertising manager of Ameri-
can Tobacco Co. under the fabulous George Washington Hill. Sim-
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“Act quickly! This amazing offer of a rebuilt air conditioning plant
for the small sum of $17.89 nay be withdrawn at any time!”

ilarly, Mr. Sarnoff, although his work with NBC has been predom-
inantly in television, gained radio experience as assistant to broad-
caster-publisher Garner Cowles Jr. and also, as did Mr. Weaver, dur-
ing his wartime military service.

There is another advantage in the Pat Weaver-Bob Sarnoff com-
bination. Mr. Weaver is 44; Mr. Sarnoff 35. Noting this fact and
observing that both also are men of “proven ability,” Gen. Sarnoff
observed in his announcement of their selection: “QOur organiza-
tion is complete . . . We are all! set for many years to come.” This
should allay a certain restlessness that has been apparent within the
NBC ranks and among NBC affiliates, and from that standpoint,
too, should be welcomed.

Monumental Study

ALL broadcasters are indebted to the 11 radio stations represented
by the Henry I. Christal company for sponsoring the significant
Alfred Politz study and for commissioning as expert and impartial
an advertising man as Alfred Stanford to write his appraisal of the
work. Mr. Stanford’s comments, as reported on page 97 of this
issue, constitute one of the most impressive tributes to radio that
we have read.

Indeed his enthusiasm is so great that it cannot help but spread
to others, not only to broadcasters but also to advertisers and their
agencies. For it is enthusiasm founded on provable fact and not
on emotionalism. The booklet which the Politz study sponsors is
distributed freely with the help of NARTB and BAB and should
brighten the future of radio.

Management Has Rights Too

MANAGEMENT in radio and television will have special reason to
approve the U. S. Supreme Court’s ruling that WBTV (TV)
Charlotte, N. C., was acting legally when it fired nine technicians
who distributed handbills maligning the station.

Surely in no other business is public esteem more important or
its loss more damaging.

However their unions may object to the Supreme Court’s decision,
the employes of radio and television must realize their stake in such
a case is identical to management’s. To the extent that employes
tear down the reputation of a station during a labor dispute, to that
same extent they weaken the property upon which they depend for
their own advancement.

In the Charlotte case, the handbills made unpardonable charges
against WBTV (TV) programming. Although circulated during a
labor dispute, they have said nothing about that. Plainly Joseph M.
Bryan, president, and Charles H. Crutchfield, executive vice presi-
dent of the station, were within every moral and legal right to fire
the offending employes on the spot. Other broadcasters and tele-
casters owe them their gratitude for acting courageously and stick~
ing by their action.

BROADCASTING ® TELECASTING
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. Y For Years, The KMBC-KFRM Team has
' N ' been the undisputed leader among the radio
e, : stations in the great Kansas City primary
trade area. As the sixth oldest CB8S radio
affiliate, KMBC has enjoyed the audience
that goes with the nation’s number one

radio network. Arthur B. Church’s 32 years
of radio know-how are the key to the
Team'’s leadership in local programming

and the finest of facilities.

In television, KMBC-TV is the “Big I” in
Kansas City—both literally and figuratively.
With the CBS Television Network (KMBC-TV
shares time with WHB-TV on Channel 9),
KMBC-TV immediately took the spotlight
and its fair share of audience. (A special
promotion tie-in with TV Preview Magazine
conducted before Channel 9 had been

on the air a month resulted in nearly 12,000
pieces of mail). KMBC-TV originates eight
live TV programs daily to add to the
station’s popularity. More are to be added
in the near future.

KMBC-TV, the big “I” of television in
Kansas City, and The KMBC-KFRM Team,
undisputed radio leader in the Heart of

Armerica, belong on your sales force. See

your nearest Free & Peters colonel now
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Typical of the many industries operating within WSAZ-TV’s five-state area is this modern plant of the

Union Carbide & Carbon Corporation covering hoth shores and an island of the Kanawha River at South Charleston, W. Va.

WHAT'S OUR BIGGEST PRODUCT?

Our industrial heart of America turns out an
impressive array of products —chemicals, glass,
steel, furniture, tobacco, and many more. But
our biggest, most important product is a thing
called prosperity.

It’s the natural outcome of busy manufacturing
with large payrolls. And —in the middle of this
114-county beehive —is WSAZ-TV, attracting the
eyes of more than a million viewers in five states!

No other TV station...in fact, no other single
medium...commands this whole prosperous region.
WSAZ-TV’s influence upon buying decisions here
is obvious. Like so many other advertisers, you can
quickly find out for yourself.
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Huntington-Charleston, West Virginila
Channel 3—84,000 watts ERP—NBC-CBS-DuMont-ABC

Lawrence H. Rogers, Vice President & General Maneger, WSAZ, Inc.
Represented nationally by The Katz Agency



