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2| \WHERE PUBLIC SERVICE

AANRATOIEES REALLY MEANS SOMETHING
THIRD

:,FfLth by WICU TV.- CHANNEL 12
: 5|] 5 D / REPRESENTATIVE . . Edward Petry & Co., Inc.
g NO. 2 OF A SERIES

/ P

@ he greatest actors and actresses of
all time are the children. Here is a first
grade group from one of Erie’s Parochial
Schools. Students are featured on a
recent Public Service show on WICU-
TV, the great VHF station in Penn-
sylvania’s Third City. With a TV set
saturation of 999,
Erie has the highest
percentage of set cir-
culation of any city in

" the U.S.A.!

FAMED WICU TV CHANEL 1?2
.winner of many awards for outstanding

I{M]/’IIIIS EDUCATIONAL - and other PUBLIC SERVICE
PROGRANS |

WICUTY . . owned and operated by DISPATCH INC.
which is closely affiliated with the 133 year old
ERIE DISPATCH and RADIO STATION WIKK

WICU.TV —Erie, Pa. WHOQO —Orlando, Florida
Edword Petry & Co., Inc. Avery-Knodel
L WIKK-AM-—Erie, Pa. WMAC-TY—Massillon, Ohio
. :Cmo P H.-R. Co. Edward Petry & Co., Inc.
« NEWSPAPER /r o WTOD—Toledo, Ohio The Erie Dispatch—Erie, Pa.

Forjoe Reynolds-Fitzgerald
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__YOU CANT MISS

*The noon-time—fun-time quiz show

that truly merchandises your product

WBAL

50,000 Watts e Radio Baltimere ¢ NBC Affiliate

Nationally Represented by Henry-I. Christal Co.
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CONFIRMED

The American Research Bureau’s f%
Report for October 1953, confirms
the Tele-Pulse Report for the same <&
month. =

ELEVEN OF THE FIRST..I.I'. [

15 highest rated programs in
Dallas are on KRLD-TV, Channel 4

Here’s ARB’s report:
KRID-TV . . . . . . . 11 Firsts
Channel B . . . . . . 4 Firsts
Channel C . . . . . . NO Firsts

Nothing sudden or “‘come lately” about KRLD-TV's dominating leader-
ship. It is the net result of a progressive and continuing history of doing
a job for its viewers and advertisers '‘above and beyond the call of

~ duty” of an ordinary television station.

Exclusive outlet for CBS Television Network Programs in Dcllcg and
Fort Worth. 100,000 wotts Video.

JOHN W. RUNYON, Chairman of the Board
CLYDE W. REMBERT, President

The Tinies Herald Station. Owners and
operotors of Radio Station KRLD,
50,000 watts,

The Branham Company, Exclusive Representative
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RECORD $8.5 MILLION transaction
whereby Storer Broadcasting Co. acquires
Empire Coil Co. (WXEL [TV] Cleveland,
vhf ch. 9, and KPTV [TV] Portland, Ore.,
uhf ch. 27) is forerunner of other deals in-
volving fabulous Storer operations. Trans-
action necessitates sale of at least one Storer
tv property since he holds maximum of five
vhfs. It’s presumed he will seek am affiliate
for WXEL. Then he would have to sell an
am affiliate to bring his radio station total
to seven-statigit maximum. (See story page
27.)

* Kk K

FCC MEMBERS this Wednesday will have
luncheon with White House Secretariat. It
will be first meeting of FCC en banc at
White House since administration change,
although Chairman Hyde has had several
conferences there.

* K K

THERE'll be no mention whatever of ‘“re-
cession” in upcoming Advertising Council
all-media campaign to promote U. S. econ-
omy, to be announced Tuesday, but drive
actually is strictly anti-recession move built
around growing belief that country may be
headed toward leaner days.

* % %

AT THIS DATE it appears that not one
member of FCC fundamentally favors
Budget Bureau proposal for schedule of
filing fees to defray FCC’s operating costs
(see editorial, page 122). Ohe Commission-
er, it’s understood, may offer proposal to
assess rates on basis of station rate cards,
which would mean that station’s own ap-
praisal of its worth would govern. But
there’s still way out since Budget Bureau
directive isn’t mandatory.

* K K

EXTENT to which major networks regard
time-sharing operations in tv as probationary
indicated in insistence that such contracts
carry floating six-month cancellation clause.
Networks obviously find it easier to deal
with one entity rather than two on tv clear-
ances and, therefore, are disposed to keep
their contractual situations fluid to enable
them to jump to full-time operations if and
when available.
* % %

THERE ARE half-dozen big-station deals
(both radio and television) brewing in antic-
ipation of revision of FCC’s multiple own-
ership rule permitting single entities to con-
trol seven stations in any class but not more
than five vhfs in tv. It’s premature, princi-
pals say, to talk about these deals until
they’re closer to consummation.

* % K

RENEWED TREND toward acquisition of
broadcast properties, primarily tv, by ab-
sentee investment capital is causing FCC
concern. Commission majority would pre-
fer to see professional broadcasters rather

BROADCASTING ® TELECASTING

closed circuit,

than professional bankers or Wall Streeters
in business of operating stations and this
attitude may be manifested in one or more
pending cases involving transfers.

* Kk %

DOOR may be wide open for much shuf-
fling by GOP Senators for coveted places
on Senate Interstate & Foreign Commerce
Committee. Unless party alignments pre-
vent it, move to Senate Foreign Relations
Committee is certain for Sen. Homer E.
Capehart (R-Ind.). He would take vacancy
created there by death of Sen. Charles W.
Tobey. Capehart jump from Commerce
committee would leave two GOP vacancies,
advance Sen. Andrew F. Schoeppel {Kan.)
as Republican ranking next to Chairman
Bricker.
* * K

CROSLEY Broadcasting Corp. soon will
unwrap details of survey taken by WLW-
WLWT (TV) Cincinnatt on estimated
amount of business brought in from outside
of community by audience participation
shows. Crosley based survey on two shows
programmed daily and one show Saturday.
Both radio and tv are included. Figures
will point up 2,000 out-of-towners per week
with business volume brought in at $250-
300,000 per year level.

* Kk %

NEXT headache facing video-suppressing
college sports directors, baffled over televi-
sion’s present impact, will be color. They
fear appeal of gay crowds, green gridirons,
uniforms and drama of modern playing
techniques will treble medium’s impact on
attendance at games—flanked by such new
developments as magnetic recording, sub-
scriber service and theatrical showings.

* * %

4

PROPOSAL in talking stage would change
makeup of traditional Congressional Direc-
tory, bible of U. 8. lawmakers, with mark of
broadcast influence. Move is afoot to in-
sert pronunciation guide of all legiglators’
names, serving as boon to radio-tv newsmen,
commentators throughout country.

* K %

WHILE it has not yet been officially an-
nounced, NBC’s o&o WMAQ Chicago is
set to start all-night operation about Feb. 1.
Station will air music, news and traffic bul-
letins. Move presumnably ties in with Con-
elrad civil defense operation.

* * %

BACK of formation of new Broadcast Ex-
ecutives Club of Chicago is desire to return
to original concept of old Chicago Radio
Management Club, which concentrated on
buying and selling before it expanded mem-
bership to include producers, directors and
related personnel. It also is felt new or-
ganization will not overlap Chicago Televi-
sion Council, which has played up enter-
tainment phase of visual media.
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N By jump in sales!

VERY TRUE in the case of local TV weathercasts. For no subject is
of wider interest than the weather.

And when forecasts are pinpointed to the local market—and put on by
a well-known local personality —they rate high and sell hard.

One 6:15 P. M. weathercast captures over one-third of the
total TV audience —per telecast.

Each of these programs does an excellent selling job. Each can do
much to help jump your sales.

WSB-TV. ... .. Atlanta
WBAL-TV . . . . . Baltimore
WFAA-TV ... .. Dallas
b KOA-TV ... ... Denver
WICU .......Erie
KPRC-TV . ... . Houston
KECA-TV .. ... Los Angeles ‘
KSTP-TV ... .. Mp'l's.—St. Paul
WSM-TV ... . . Nashville
represented by WABC-TV . ... . New York

Edward Petry & Co., Inc.

NEW YORK * CHICAQO + LOS ANGELES * DETROIT » ST. LOUIS + SAN FRANCISCO - DALLAS

WTAR-TV .. . . . Norfolk
KMIV.......Omaha
WTVH-TV. ... . Peoria

WENS . .. ... . Pittsburgh
WOAI-TV . ... . San Antonio
KFMB-TV ... .. San Diego
KGO-TV . ... .. San Francisco
KOTV .......Tulsa

KEDD ....... Wichita



Things have changed
in ARKANSAS, too!

Five-figure incomes may once have been rare in
Arkansas, but believe us, times have changed!
The State has recently made spectacular economic
advances—Farm Income, for example, is 132.3%
greater than it was ten years ago . .. Retail
Sales are 251.7% greater*/

Radio in Arkansas has also taken giant strides
forward. Almost all the State can now be covered
with one radio station—50,000-watt KTHS in
Little Rock—CBS Radio, and the only Class 1-B
Clear Channel station in the State. KTHS gives
primary daytime coverage of 1,002,758 people, more
than 10% of whom depend upon KTHS exclusively
for primary daytime service. KTHS actually delivers
an interference-free daytime signal to 3,372,433
people!

Talk with your Branham man, soon, for all the
KTHS facts.

* Sales Management figures

50,000 Watts . . . CBS Radio

Represented by The Branham Co.
Under Same Management as KWKH, Shreveport
Henry Clay, Executive Vice President
B. G. Roberston, General Manager

KTHS

BROADCASTING FROM

LITTLE ROCK, ARKANSAS




Kevin Sweeney Becomes
New President of BAB

ELEVATION of Executive Vice President
Kevin B. Sweeney to presidency of BAB an-
nounced Friday following his nomination by
unanimous vote of five-man nominating com-
mittee and ratification by entire board of direc-
tors without dissent [CLosED Cmcult, Dec. 21,
1953]. He succeeds William B. Ryan, who
resigned effective Dec. 31 over policy differences
[B®T, Nov. 23, 1953].
: Mr. Sweeney,
nominating commit-
tee and executive
committee also
agreed on creation
of two new vice
presidents in the near
future to assure
“strength and depth
at the executive
level.” Executive
committee accepted
recommendations
advanced by Mr.
Sweeney for “certain
minor modifications
in operating policies which we feel will speed
BAB’s growth to the $1 million level,” ac-
cording to Board Chairman Charles C. Caley
of WMBD Peoria, and Robert D. Swezey, of
WDSU New Orleans, chairman of nominating
committee. Post of executive vice presidency,
given to Mr. Sweeney when Mr. Ryan’s resig-
nation became effective, will be dropped, but
“all those policies and services that have built
BAB so swiftly into a major influence in na-
tional and local advertising” will be retained.
Mr. Sweeney was understood to have wanted
no written contract for presidency, but pledged
himself to continue in office at least two years,
Mr. Swezey said new president was nomi-
nated ‘“‘only after committee gave thorough
consideration to the qualifications of a number
of people who had applied or been recom-
mended. . . . In brief, we found no person
available who had what we considered qualifi-
cations for the position superior to those of
Mr. Sweeney. We find it difficult to match his
sincere confidence in the continued strength,
importance and effectiveness of radio among
media, his energy, his creative and promo-

Mr. Sweeney

at deadline

FILM SELLS FAST

RCA RECORDED Program Services
reported Friday that it sold The Little
Match Girl Christmas tv film program
in 65 markets during 10-day period.
Company spokesman noted that prints
of film, produced in Berlin, did not
reach salesmen until 10 days prior to
Dec. 25.

tional ability and his knowledge of the job
to be done.”

Mr. Caley said “we have tremendous confi-
dence in Kevin Sweeney as the best man to
head the activities of BAB. We believe he
and the excellent staff which has been de-
veloped in the past two years will increase the
already important contribution BAB is making
to radio’s prosperity. . . . ”

Mr. Sweeney joined BAB in November 1951
as vice president to direct all promotion and
sales activities. He started in radio sales and
promotion upon graduation from U, of South-
ern California in 1938, serving 3% years with
CBS in Los Angeles, then moving to ABC as
western sales promotion manager and subse-
quently (1943) as assistant to western division
vice president. After two years of wartime
service as Navy aviation officer, he returned
to radio as general manager of Housewives
Protective League programs. He held that
post until HPL programs were sold to CBS in
1948, then moved to KFI-AM-TV Los Angeles
as general sales manager and continued there
until he became sales manager of Don Lee Net-
work television,

Sees Universal Tv

PREDICTION that television will become as
universal as radio within next 10 years, with
some 60 million tv sets in use in American
homes, expressed in statement released today
(Mon.) by Don G. Mitchell, Sylvania Electric
Products Inc. chairman. He said that on as-
sumption that tv set wears out in about eight
years, long-term demand should be between
7% and 9 million sets annually. Mr. Mitchell
praised entire tv industry and National Televi-
sion System Committee for work in develop-
ment of approved color standards.

RCA Realigns, Creates Two New Divisions;
Eiliott, Watts, Engstrom,

REALIGNMENT of RCA, involving four pro-
motions, establishment of two new divisions
and consolidation of staff functions was an-
nounced jointly by Brig. Gen. David Samof_f,
chairman of board, and Frank Folsom, presi-
dent, Friday. )

Promoted to be executive vice presidents
were Joseph B. Elliott, Consumer Products
Division; W. Walter Watts, Electronic Prod-
ucts Division; Dr. E. W. Engstrom, RCA Labs.
Division, and Charles M. Odorizzi, corporate
staff.

Consumer Products and Electronic Products
are new divisions in RCA entity. They en-
compass major functions of what was formerly

BROADCASTING ¢ TELECASTING

Odorizzi Exec. V.P.'s

RCA Victor Division, it is understood. Corpo-
rate staff is new organization, also, and will
supervise staff functions of RCA and all units
and subsidiaries.

Both Gen. Sarnoff and Mr. Folsom pointed
to eightfold increase in RCA sales in last 15
years and trebling of workers to today’s 65,000
total—as well as “steadily growing business in
a constantly changing art and industry”—as
reasons for establishing new organization.

It is understood that W. A. Buck, general
manager of RCA Victor Division, will be vice
president in charge of general planning. It
also is presumed that the RCA Victor name will
be retained as a trade mark.

¢ BUSINESS BRIEFLY

B & W BOOSTS BUDGET ® Brown & Wil-
liamson Tobacco Co., Louisville, has boosted
its budget for 1954, effective Jan. 18, adding
30 more television markets to its present list
and increasing frequencies on 60 stations al-
ready running campaigns. In addition, fre-
quency in 33 radio markets is to be increased.
Agency: Ted Bates Inc.,, N. Y.

PACKARD CAMPAIGN ® Packard Cars,
through Maxcon Inc., using large saturation
spot announcement campaign in radio and
television in wide number of markets. Sched-
ule will run tomorrow {Tues.) through Jan. 18,

GMC SPONSORS GODFREY ¢ General
Motors Corp. (Frigidaire) effective Jan. 6 be-
gan sponsoring Arthur Godfrey & His Friends
on CBS-TV, every other Wednesday, 8:30-9
pm. Agency: Foote, Cone & Belding, Chicago.

SUNSHINE URGED TO USE RADIO e
Cunningham & Walsh, N. Y., understood to
have recommended early-starting radio spot
announcement campaign for Sunshine biscuits.
Advertiser expected to make decision early
this week.

SEEK AVAILABILITIES ¢ Harry M. Frost
Co., Boston, looking for radio spot announce-
ment availabilities in limited number of markets
for its client, Gorton-Pew fisheries, Gloucester.
Schedule probably will start late January or
early February.

FROZEN FISH SPOTS ¢ Frionor Frozen
Fish, Jersey City (Norwegian frozen fish),
is' planning largest regional radic and television
campaign in its history, effective Feb. 18 for
six weeks, Spots will run from 13 to 26 times
per week on Wednesday, Thursday and Friday

mornings. Client placing time on women’s
participating shows (cooking and shopping
formats) in about dozen radio-tv markets.

Creative Adv., Jersey City, is agency.

Frey, McAvity, Stanton
Get Promotions at NBC

PROMOTION of George H. Frey to vice pres-
ident in charge of television network programs
and election of NBC-TV National Program
Director Thomas McAvity and Film Division
Director Carl Stanton to vice presidenciés were
announced Friday by President Sylvester L.
(Pat) Weaver JIr, following monthly board
meeting.

Harry C. Hagerty, financial vice president of
Metropolitan Life Insurance Co. and member
of RCA Board, was elected to NBC Board.

Mr. Frey, who has been vice president and
director of tv sales, succeeds John K. Herbert,
resigned [B®T, Dec. 28, 1953], while Mr.
Hagerty takes board seat held by Mr. Herbert.
Mr. McAvity’s new title is vice president in
charge of television network programs and
Mr. Stanton’s is vice president in charge of
Film Division. Promotions follow last month’s
elevation of Mr. Weaver from tv program
vice presidency to presidency of NBC, and of
Robert W. Sarnoff from Film Division vice
presidency to NBC executive vice presidency
[B®T, Dec. 7, 1953).
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How Are You Fixed For Sales?

Ginny Wood, gracious hostess of
WSPD-TV's “Woman's Window”,
has the sparkling enthusiasm and
experience it takes to increase your
sales in the WSPD-TYV billion dol-
lar market.

“Woman's Window" is directed to
WSPD-TV’s women viewers, featur-
ing interviews with interesting wo-
men who make Toledo tick. Toledo
women know Ginny, and her fan
mail proves they are enthusiastic
about her.

Ginny Wood

Sales Increase With Proper Planning

Ginny carefully works out nuworld cheese pre- Using props, Ginny actively demonstrates
sentation with Marion Mills of Arthur Towle sponsors’ products—everything from food to
Agency. house paint, .

Get your share of sales in WSPD-TV's billion dollar market.
Contact your nearest Katz agency or call ADams 3175 in Toledo.

TOLEDO, OHIO

=
— Represented Nationally
Storer Broadcasting Company by KATZ

TOM HARKER, NAT. SALES DIR., 118 E. 57th STREET, NEW YORK

Page 10 ® January 11, 1954 BROADCASTING ® TELECASTING



at deadline

WBUF-TV Ruled ‘Party
In Interest’; Other Actions

CLAIM by uhf ch. 17 WBUF-TV Buffalo that
it will suffer economic injury from grant of
vhf ch. 2 there to Niagara Frontier Amusement
Corp. is sufficient to consider station “party
in interest” in ch. 2 hearing, Chief of FCC
Broadcast Bureau asserted Friday in comment
upon WBUEFE-TV petition to intervene.

Ch. 2 hearing began Friday, was recessed to

this Friday. It was called by FCC on Niagara
Frontier bid, survivor applicant after merger
proposal, with issues including good faith of

Enterprise Transmission Inc., dismissed appli-
cant not involved in merger (B+T, Dec. 14, 1953].
Nijagara Frontier proposes to buy physical plant
of uhf ch. 59 WBES-TV Buffalo, now deleted,
which quit after publicity of proposal [B-T,
Dec. 21, 1953].

WBUF-TV in multiple pleadings charges Com-
mission improperly set Niagara Frontier for hear-
ing, asks reconsideration; seeks return of ch. 2
bid to nonhearinf‘ processing line, and requests
enlargement of issues in hearing. UF-TV
contends its participation will enable revelation
of facts which FCC counsel might overlook.

CBS Answers Show Cause Order

REPLYING to FCC show cause order to give
CBS three years to give up excess am station
holdings under new multiple ownership rules
limiting am to seven (BT, Nov. 30. 1953]. CBS
told Commission that when it made investments
FCC's rules_permitted it to do so. “Those invest-
ments do Not violate the letter or the spirit™ of
rules, CBS said, concluding it “'should not be com-
pelled to divest itself” of any holdings in am.
CBS owns six outlets. has minority in three more.
Merger Proposed by Charieston Applicants

MERGER proposed by two applicants for vhf
ch. 8 Charleston, W. Va., as Capital Tv Co. Fri-
day petitioned FCC to dismiss_its bid, keep
WCHS in hearing. Capital would be minor stock-
holder in tv venture.

Beachview Urges WAVY Application Dismissal
CHARGING vhf ch. 10 application and amend-
ments thereto of competitor WAVY Portsmouth,
Va., are financially and legally defective, fails
to disclose ‘“material jnformation required by
Commission,” constitutes “unauthorized transfer
of control” and contains “material misrepresent-
ation of fact.” Beachview Broadeasting Corp. of
Norfolk petitioned FCC Friday to dismiss WAVY's
television application or in alternative to en-
large igsues in ch. 10 hearing. Beachview fur-
ther alleges split stock arrangement and voting
trust puts 11 stockholders “in a position to obtain
VOt.l'ng control, upon a negligible financial out-
lay” of about $490 “at the expense of some 50
other stockholders.” WAVY earlier petitioned
for dismissal of Beachview on financial grounds.

New Bid for Buffalo Ch. 7

NEW TV bid for vhf ch. 7 filed at FCC Friday
by WWOL Buffalo. Already pending for ch. 7
there are WKBW, Community Tv Co. and Great
Lakes Tv Inc. Latter is merger of WERBR. Cop-
per City Broadcasting Corp. (WKTV-TV Utica).
WPIT (Pittsburgh) Inc. and Catarac Theatre
Corp. [B+T, Nov. 30, 19537.

WTVR (TV) Increases Power

WTVR (TV) Richmond, Va., increased power
five-fold—from 20 to 100 kw—Friday after-
nocn with move to new transmitting location
in heart of Richmond. New 844-ft. tower,
1,049 ft. above sea level, and maximum radi-
ated power will give Havens & Martin station
statewide coverage, station official said. Two-
year, $750,000 construction job also involved
complete re-equipping with RCA 25 kw trans-
mitter and antenna. WTVR began operating
April 22, 1948, is affiliated with all four net-
works and is represented by Blair Tv Inc.

Raytheon Profit

RAYTHEON MFG. Co., Waltham, Mass., has
reported net profit of $1,639,000 on sales of
$81,177,000 for first half of fiscal year ended
Nov. 30, 1953, as compared with profit of
$1,913,000 on sales of $78,787,000 for cor-
responding 1952 period.

BROADCASTING ® TELECASTING

NCAA VOTE 172-9

EFFORT by Notre Dame to. prevent
National Collegiate Athletic Assn. from
giving its tv committee annual blank
check to draft football programs without
convention action on specific details of
video program was shouted down Friday
in closing hours of Cincinnati conven-
tion (see early story page 28). New tv
committee was to be appointed Saturday.
Convention voted approval by vote of
172 to 9. Endorsement of strict video
control showed opposition colleges, led
by Notre Dame, had mustered two less
votes than year ago. Fr. Edmond P.
Joyce, CSC, Notre Dame vice president,
appealed to delegates to revise NCAA
procedure so they could discuss and vote
on details of each annual control plan
during convention sessions.

Zenith, Rauland Sue RCA,
Others for $16 Million

ZENITH Radio Corp. and its tube manufactur-
ing subsidiary, Rauland Corp., last Friday in
Chicago District Court demanded $16 million
in treble damages from RCA and others for
alleged violation of federal anti-trust laws.
Action was in form of motion for amended
counter-claim in suit originally filed against
Rauland and Zenith by RCA in 1948 which
alleged patent infringement.

Zenith claims damages suffered from RCA
setting up with others of “illegal patent monop-
oly” in U. S. and abroad, operating “a world-
wide cartel” in electronics, and ‘“‘conspiring to
monopolize patents and patent licenses in the
U. S. and foreign countries.”

Zenith claims that losses and damages suf-
fered to its business amount to more than
$4,450,000. Loss sustained, Zenith says, from
being “illegally excluded” from Canadian
market, payment to RCA of royalties under
“illegal and unenforceable” patent claims, and
attorney fees occasioned by RCA infringement
claims. Rauland claims for treble damages
add $2.7 million to this total.

WOR-TV to Let N. Y,,
N. J. Educators Use Tower

PLANS for making available facilities of
WOR-TV New York’s 810-ft. tower and trans-
mitting equipment in North Bergen, N. J,, to
state educational depts. of New York and
New Jersey were announced Friday by Gordon
Gray, General Teleradio vice president in
charge of WOR-AM-TV. Use of facilities at
North Bergen was discontinued when WOR-TV
started transmitting from Empire State Bldg.
in December.

UPCOMING

Jan. 11-12: National Applionce & Radio-
Tv Dealers, Conrad Hilton, Chicago.

Jan. 14-15: ABC-AM-TV Affiliates, with
network, Waldorf-Astoria, New York.

Jan. 16: Oklahoma Assn. of Broadcast-
ers, Hotel Tulsa, Tulsa.

For other Upcomings sce page 115.

PEOPLE

MALCOLM E. (BUD} LAING, business man-
ager of ABC.-TV sales department, was ap-
pointed to post of ABC station relations re-
gional manager for New York, New England
and Canada today (Mon.) by Alfred R. Beck-
man, national director of ABC station relations
department. Mr. Laing joined ABC in March
1951 as manager of station clearance for televi-
sion following service with NBC-TV as as-
sistant manager of station clearance.

WILLIAM M. KOBLENZER, account execu-
tive with DuMont Television Network since
1949, appointed eastern sales manager.

GEORGE N. BEECHER, vice president-ac-
count supervisor, Kenyon & Eckhardt, N. Y., to
Dancer-Fitzgerald-Sample, N. Y., as a vice
president and account executive.

Funeral service for GEORGE COOK ATKIN-
SON, 41, vice president-general manager of
KEAR San Mateo, Calif.,, formerly account
executive with WQXR New York, held Friday
in New York. Mr. Atkinson died suddenly
Dec. 30 in Inverness, Calif.

JOHN B, SIMPSON, director of radio-tv de-
partment; JOHN M. ROLFE, copy supervisor,
and FRANKLIN L. MILLER, member of plans
group, elected vice presidents at Foote, Cone
& Belding, Chicago.

M. J. MeNICHOLAS, manager of special ap-
paratus division of Andrea Radio Corp., Long
Island City, N. Y., appointed director of com-
pany’s electronics division.

E)ughren Says Best Type
Color Tube Still Undecided

TYPE OF COLOR picture tube eventually used
in tv color sets may be three-gun shadow-mask
tube like that currently made by RCA, one-gun
tube like that being produced by Chromatic
Television Labs, or perhaps some different type,
A. V. Loughren, executive vice president,
Hazeltine Research Inc., said Friday. Choice
will depend on cost and on set’s stability when
operated by general public, he said, noting that
at present both three-gun and one-gun systems
are attractive enough to invite further explora-
tion. Hazeltine, having already reported to its
licensees on complete circuitry for color sets
using RCA three-gun shadow-mask tubes and
issued preliminary report on processing NTSC
color signals for reception on one-gun tube sets,
is now demonstrating reception of color with
one-gun tube receiver to licensees (Friday to
technical press) and will report to them on full
circuitry for such reception within next few
months.

Daytimers Urge Set Hours

SEVENTY daytime broadcasters from 20
states attending Daytime Broadcasters Assn.
St. Louis meeting Friday passed resolution
urging 5 a.m.-7 p.m. (or local sunset, which-
ever is later) daily operating hours. Ray Live-
say (WLBH Mattoon, WHOW Clinton, 1L},
association secretary-treasurer, encouraged day-
timers to continue state and regional groups
and to throw support behind national DBA.
Ralph Bitzer of Fred O. Grimwood Co., con-
sulting engineers, outlined presentation DBA
can make before FCC.

ABC Gets Legion Award

ABC RADIO was. to be presented with Amer-
ican Legion’s annual radio award “for out-
standing network presentations during the year
1953 yesterday (Sunday). Robert E. Kintner,
ABC president, accepted award on behalf of
network from National Commander Arthur J.
Connell, who cited ABC Radio for its “con-
sistent programming of news and entertainment,
tendered in the best traditions of America.”
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CONSIDER

It's the physicist’s yardstick for a unit of
energy or work. A single erg is pretty
small. It would take many trillions of them
to measure the amount of money-making
work that goes on here in the

industrial heart of America.

Within the 114 counties that WSAZ-TV
(and only WSAZ-TV) covers, you'll find a
prodigious concentration of the nation’s
busiest manufacturers. Their steady
payrolls swell the buying power of this
area to over four billion dollars—a happy
hunting ground for all kinds of advertisers.

More and more of these advertisers are
putting extra ergs into their budgets by
enlisting WSAZ-TV to reach the
prosperous families of this wealthy region.
Why don’t you do the same?

T ELE VI S 1 ON i rer 3,0} people, the -I1linia
Huntington-Charleston, West Virginia e of many major industrial eom-
Channel 8—100,000 watts ERP—NBC-CBS-DuMont-ABC & 1t
Affiliated with Radio Station WSAZ, A5 wealth

Lawrence H. Rogers, Vice President & General Moanager, WSAZ, Inc. of WRAZ-TV's area.
Represented nationally by The Katz Agency
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; He is as natural on the South
Plains as jack rabbits and oil
wells. His audience has grown
in Texas-style leaps and
bounds.

Here are 396,829 entertain-
ment hungry customers with
the biggest pocketbook ever.
Naturally TV caught on quick.
Advertisers caught on quick
and KDUB-TV, FIRST IN
WEST TEXAS, has your
South Plains market stgned,
sealed and channeled.

w. D. “DUa" ROGERS — President
MIKE SHAPIRO = Commercial Mgr,

EFFECTIVE POWER
25,000 WALTS VISUAL
17.500 WATTS AURAL —— 0

National Ropmsonhfivo

affiliates: Paramount @ DuMont

!
|
|
!
f
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BING CROSEY SHOW

4 Network: CBs-TX
i: Time: Jan. 3, 9-930 p
Jq‘ lectnd. Con\pany L

Sponsor: General
A5 Agency: BBDO
"/ Star: Bihg Crosby & 5§,

© Guest Star: Jack fﬁg
% Cast: Sheree Northy=zgass Co ty Boys
. Prodmncer-Writer: Bill*Morrow-;

Directar: Fre rlck de sCordou;el

Assoiq: Progu o Jﬁms tt‘.'q the

MusiciConduétor: Jo o rotter

Anno neer: Kenl,pnrpenter ) {

5 P | 4

L - [}

i BXCEPT Pér several dlstrac‘tm.g ineptitudes of-:

| production, Bing Crosby’s figst show of his own
" were performep,ﬁnd medlum‘sli;etter suited to
| each other. 4

I With characteristic ease of pressntation, Mr.
| Crosby sang “Y’All Come,” “It Had Tn Be
| You,” “Changmg Partners” and “I Love Paris.”
The Crosby voice may not hdave quite the au-
thority it had 20 years ago, but the sheer
professionalism of his delivery is worth any
viewer’s time. He should be as durable in
| television as he has been in radio, movies
| and recording.

| If, as is to be hoped, Mr. Crosby undertakes
| more frequent excursions into television than
| he now plans he 1s owed more cooperation

Must BE COUNTED A SUCCESs oN Tv

from the production staff than he received in
i his first venture.

| He will need tighter editing of supporting
features of his program. On the opening
show, the exchange of chit-chat between him
and Jack Benny was tiresomely long, a criti-
cism that could also be made of the dance of
Sheree North. Miss North’s dance was a sight
gag in which she suddenly changed character
from the dumb and somewhat passive blonde
to a tornado of—there’s no other word for it—
sex. The gag would have been better if the
dance had lasted half as long.

He will also need to exercise restraint of
his own in keeping promotional mention of his
other interests to a minimum. The dialogue
Jan. 3 was tastelessly rife with references
to his Decca recordings.

He will need more imaginative scenery. A
backdrop before which he appeared in one
singing number and in the Benny bit was
unfortunately distracting. Its design was an
adaptation of the CBS-TV eye, endlessly re-
peated. In deference to the performance going
on before it, the network’s trademark should
have been at least temporarily removed.

He will need either to appear live or to get

ofiitélpvision #ust be countéd a success. Never™,

more sensitive film editing if he continues to

use film. Possibly the most objectionable flaw

of his Jan. 3 program was the canned laughter

from a non-existent studio audience that had

been dubbed inexpertly into the show.
Despite the shortcomings, the show proved

that Mr. Crosby deserves a regular place in tv.

* * *

. THE BRIGHTER DAY

Network: CBS-TV

'I;]me' Mon. thru Fri., 1-1:15 p.m. EST

Sponsor: Pritter & Gamble

Agency: Compton Adv. Inc.

Clasi: Bil!’nsmith Brooke Byron, Hal Hol-
hrook,. Mary Lytin Beller, Lois Nettle- .
ton, SRy Michael

+ Prpducet’. Mary Hakris

D ecl:or'f Ed Kogan

Music: Dick Leibert

ARnouncer: Jimmy Blaine

Producing Agency: Young & Rubicam Inc.

Writer: Doris Frankel 2

UNDER the by no means surprising sponsor-
ship of Procter & Gamble, The Brighter Day,
a daytime 'serial, has been inserted in the
CBS-TV schedule. Among soap operas, this
one is super-sudsy. )

The new serial began Jast Monday. By
Wednesday the story had become so hopelessly
tangled that it would take months to straighten
out the plot, assuming, as is definitely not the
casz, that the manufacturers of such programs
would ever consider straightening. Already
problems, problems.

The format deals with one Reverend Dennis,
a model minister, fully equipped with the
standard platitudes; his- congregation, as folksy
a collection of people as ever a clergyman has
been blessed with; and members of his family,
each with a personal crisis all his own.

A good portion of last Wednesday’s install-
ment was given over to Patsy, Rev. Dennis’
young daughter, presumably involved in a love
affair not destined to lead up the aisle at least
for the present. Typical dialogue in a touch-
ing father-daughter scene:

Rev. Dennis: We're going to have a change

in the weather. It’s beginning to snow.

Patsy (after an unexpected phone call

from her beau): No, Father, that's not

snow, that's orange blossoms. And it's
not January—it's Iune after all!

Acting quality on the new series is on a
level with the script.

*® *® *®

SPIKE JONES SHOW

Network: NBC-TV

Time: Sat., 8 p.m. EST

Star: Spike Jones

Cast: Helen Grayco, George Rock, Fred-
die Morgan, Sir Frederic Gas, and
guests

Executive Producer: Edward Sobol

Producer-Director: Alan Yorkin

Associate Producer-Director: Jack Smight

Writers: Viec McCloud, Tom Adair

Production Supervisor: Eddie Klein

Musical Director: Spike Jones

CYMBALS clashed, the shotgun went off and
Spike Jones Show had its premiere in a fury
of music, singing, confusion and all-around
slapstick fun on NBC-TV Jan. 2.

Spike Jones devotees who thrived on these
madcap antics on records, radio and stage,
will find the same slapstick appeal in the tv
version. In the first telecast, Spike capitalized
on some of this addiction by. rendering such
past Jones hits as “Old Black Magic” and
“Cocktails for Two.”

The guests tended to slow the pace some-
what. In the case of the first telecast, this
injected humor somewhat less appealing than
that provided by the irrepressible Spike and
his musical maniacs.
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HIS ANTICS ARE FRANTIC

as

CAULIFLOWER McPUGG,

punchy Champ who leads
with his head.

RED’S A RIOT!
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IN THE

Upper Midwest 4

KSTP and KSTP-TV
have the greatest
and finest facilities
of Radio and
Television station
in the nation at
it expanded
Television City
site where the
Twin Cities meet.
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our respects

to THELMA KIRCHNER

PLEASANT personality helped Thelma Kirch-
ner get her first job, that of answering phones
for KGFJ Hollywood. The added virtues of
hard work, the desire to learn and the knowl-
edge that “broadcasting is it” are responsible
for her rising to and maintaining her position
of the past 10 years, that of general manager.

Referring to those “fun days” in the spring
of 1930, she remembers learning to type from
a typewriter manual while on the KGFJ 9 p.m.-
12 midnight shift.

At the end of six months with KGFJ, which
in March of 1928 had become the first 24-hour
station in the U. S., she was promoted to a day-
time job as secretary. At the end of another
six months she inherited bookkeeping.

Mrs. Kirchner’s next step was to become per-
sonal secretary to owner-manager Ben S. Mc-
Glashan. Additionally, she was put in charge
of the talent auditions. She recalls noting at
the time that Hanley Stafford, who later went
on to fame as Baby Snooks’ “daddy,” had a
beautiful voice. Other personalities, who passed
her inspection, were Nelson Case, John Milton
Kennedy, Lou Place, Harry Koplan, Ruth Et-
ting and Cliff Arquette, who created many of
his “Mount Idy” characters and situations on
the station’s ad lib programs.

When Mr. McGlashan was assigned to active
duty with the Civil Air Patrol in 1943, she be-
came manager of the station. During the first
year it took to get her teeth into the new re-
sponsibiliy, she cancelled all the non-denomina-
tional paid religious and foreign language pro-
grams. The latter comprised 40% of KGFI's
programming Schedule, and her sales force,
with the exception of one, quit.

Though she calls impractical her education
in Ft. Dodge, Fowa, the emphasis was on music,
as her parents thought “it would be nice if
Thelma played the pianc.” So, armed with
her love and knowledge of music, she initiated
test musical programs for KGFIJ.

By August 1943 she had started recorded
music programming. Deciding she could best
sell her “baby” herself, she started making the

REFRESEMTED
BT
TOWARD PETRY snd COMPANY

100,000 WATTS

MINNEAPOLIS-5T. PAUL
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rounds of the agencies. Suffering most through
this phase, her own enthusiasm for what she
was selling finally caught on.

By June of the next year, the petite Kansas-
born executive inaugurated a 6-8 p.m. dinner
concert. Two years later she featured classics
in the 10 p.m.-12 midnight slot. As a resuit
of requests for selections, she started mimeo-
graphing programs. USC each month received
750 programs, as it was required listening in
its musical appreciation classes.

Mrs. Kirchner readily accepted the operation
of the station as a challenge. Deciding an in-
dependent station in the Los Angeles market

‘had to have a goal, she made hers “service to

the community.” She took seriously the FCC

quote that a station’s license is granted on the
basis of “public interest, convenience and ne-
cessity.”

In 1946, KGFJ moved from its downtown
Los Angeles penthouse to individual quarters
in the heart of Hollywood.

During 1946 she broke down the Los Angeles
County Bar Assn. and together they presented
The Law Is Your Servant. In cooperation
with the Los Angeles County Medical Assn.,
a program. called If They Had Lived made its
debut. To impress Angelenos with the zoning
system being instigated, she dreamed up a pub-
lic service contest, Calling All Zones. Twice-
weekly interviews, Blood Goes to War, ema-
nated from blood centers. Cooperating with
the West Coast office of Theatre Guild, she
helped uncover the drama school racket with
Hollywood Casting Forum.

That year saw KGFJ the recipient of New
York City College’s annual public service
plaque for the outstanding program in the
entire country, plus the top award for promo-
tion by a station in the 250-1000 watt category.

A decorative asset to any station, Mrs. Kirch-
ner is truly a working manager, conversant
with her staff of 22 and their respective ambi-
tions. Her chief engineer has been with her
10 years; traffic manager, 6 years; head music
librarian, 4 years, and her announcers are
2-3-4-year men.

Her method of operation can best be summed
up by the belief that top programming is
through phonograph records coupled with a
good writer and the attitude that if a public
service project is authentic, KGFJ will air it.

A great believer in activity, the charming
lady executive, who doesn’t consider herself a
career woman per se, is secretary-treasurer of
the Southern Calif. Broadcasters Assn., having
previously served the same two-year term in
1947-48. Additionally she holds membership
in Hollywood Ad Club, Hollywood Chamber
of Commerce and Los Angeles Press Club.

She lives in a garden apartment in the subur-
ban Windsor Hills area and is ushappy if a
week-end passes without her being able to dig
in the dirt. Her fondness for wire-haired ter-
riers is hampered only by the building rules.

Fascinated by the working of the FBI, she
facetiously considers herself “a frustrated junior
G-Girl.” She loves to read, particularly history.
As a very feminine Mrs, Kirchner, she adores
cooking, pegging herself “a wine and herb
dabbler.”

A deep-rooted interest in the affairs of her
country and her responsibility to citizens who
turn to 1230 on the dial in search of informa-
tion and entertainment are motivating factors
behind Los Angeles County’s only distaff station
manager, who hopes never to lose sight of the
fact she is still learning.
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Billings and Cooings
EDITOR:

Congratulations on this year's annual report
on radio and tv agency billings [BeT Dec. 28,
1953). . ..

Fred B. Manchee
Exec. V.P. & Treas.
BBDO, New York

Around the World

EDITOR:

The editors of The Christian Broadcaster
were struck by the very instructive article on
“Commercial Radio in Japan™ in your Oct.
5 issue.

As The Christian Broadcaster, cdited by the
World Committee for Christian Broadcasting,
intends to supply interested church and broad-
casting key people with information not only
on Christian broadcasting, but on the devel-
opment on radio and television all over the
world in general too, we should like to have
your permission to reprint that article in our
winter issue. . . .

Dr, W. B, Meyboom, Editor-
in-Chief
The Christian Broadcaster
Hilversum, The Netherlands
{EDITOR’S NOTE: Pcrmission has been granted.]

On the Head

EDITOR:

I’d like to take this opportunity to thank you
for your uhf editorial [“Seeing Is Believing—
in Uhf Too,” Dec. 21, 1953] which hit the nail
right on the hcad. There is an awful lot of
thinking which is in sore need of straightening
out on this subject and only by continued
repetition will that be accomplished.

Ted Bergmann

Director

DuMont Television Network
New York

Hi-Fi Operation
EDITOR:

fan, 2, WATL-FM divorced simultaneous

transmission from WATL and is now broadcast-
ing nine hours daily of high-fidelity classics.
To our knowledge, this is the first serious under-
taking of this type in the deep South.

While the operation has been underwritten
for one year, it is presently self-sufficient in that
two hours are sponsored by a hi-fi distributor
and a retail hi-fi corporation, The entire clas-
sical libraries of the major record companies
are at our disposal.

The sustaining seven hours are presented
on behalf of the newly appointed Water Ways
Commission of Georgia. Response is dictating
our considering duplication on am radio.

Lee Nance,
Director. Prog.-Sales
WATL-AM-FM Atlanta.

Editorial Comment

EDITOR:

The purposes of misinformation are ably
served by your wild and crowing editorial
“Triumph of the ‘American Plan’” [BeT,
Dec. 281

After reading BeT for 12 years and working
in broadcasting in four countries I must con-
fess myself appalled at the ignorance of the
facts which it displays.

By claiming that any .or all broadcasting
methoeds which use commercials constitute

BROADCASTING ® TELECASTING

OPEN MIKE

adoption of the “American Plan” is completely
inaccurate. Yet this is the clear implication of
your editorial. . . .

Study of overseas broadcasting methods will
reveal to you that each nation has its own
system of approach, its own methods and its
own separate needs in broadcasting. All are
different from each other.

Similarly, the system in voguc in the United
States is completely unique in the world, inso-
far as it is totally owned by private individ-
uals or groups. I do not know of any nation
with living standards comparable to the U, S.
that has the totally privately owned system. . ..

Trevor J. Constable
Los Angeles

fEDITOR'S NOTE: . . . Or with living standards
comparable to the U. §. period.]

Delightful December

EDITOR:

I think the following “true story” of WCSS
for December, may be of interest to you.

We had the highest billing of the six-year
history of WCSS in December, 1953. We en-
joyed “S.R.0.” from Dec. 15 through Dec. 28.
Although we could have double and triple
spotted, we Kkept to standards of good broad-
cast practices. We felt that, in this way, we
could give each account greater benefit from
radio, and, make listening more enjoyable too.

During December we also promoted two
drives. One was for a farm boy who lost both
legs in a farm accident. At the start our goal
was to finance the purchase of a pair of artificial
limbs, We ended up with over one thousand
dollars in cash. The other drive was for a three-
and-one-half-year old cancer victim, whose
hospital bills were mounting. Qur goal was one
thousand dollars, and the “Little Ernie” Fund,
as it was called, rolled to over one thousand
dollars in three days. We haven't mentioned
it since before Christmas, but the donations are
still coming in. At last count, the total had
gone well over the two thousand dollar mark. . .

Walter T. Gaines, Manager
WCSS Amsterdam. N. Y.

Sound Article

EDITOR:

Enjoyed the article “What's Right and Wrong
With Radio News,” by Jim Reed in the Nov.
30 issue of B®T—a generally sound article, . .

Jim Bentley
Program Director
KCEN-TV Temple, Tex,

Plea for Privacy

EDITOR:

According to the Jan. 4 issue of BeT and its
list of radio-tv business to be considered by the
second meeting of .the 83d Congress, there s a
bifl (H Res 177) proposed by Rep. John Jarman
of Oklahoma which would permit radio-tv
coverage of house proceedings.

Now | generally go along with all moves
which would give more recognition and power
to radio-tv but this one does not receive my
becking. In these modern times, Mr. and Mrs.
John Q. Public are kept very fell informed con-
cerning legislative matters without having ear
and eye tensions into the very halls of Con-
gress. We've got to allow our representatives
some privacy. They were elected in good faith
by the public. And although it’s true that the
people are the boss in a democracy it is also
true that a good boss doesn’t constantly keep a
scrutinizing eye on his worker . . .

Dale P. Bell
Dodge City, Kan.

(T

For 23 years
KGGF

has been serving

M

=
an 87 county area -r4e b !
s

:_;.I -I-!:'

(Kansas. Okla.. Mo., Ark.) & ﬂ{t{-'i
& el

which includes :-*“Il
f i
today a population ‘iiﬁ-ll

of 2.750.000 i b
which spends over
$2 billion, 400
million annually.
Ask Weed & Co.
& about KGGF's
10 kw (d) and
5 kw coverage

on 690 ke¢

690KC  ABC

COFFEYVILLE, KANSAS
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OZARK TELEVISION CORPORATION « FESTUS « ST LOUIS

MOST POWERFUL
NEW STATION
IN THE
COUNTRY

HIGHEST TOWER IN THE MARKET
LOWEST NEW FREQUENCY

HIGHEST
E.R.P.
IN
AMERICA

:

'~", :;k
/ N ;
SERVING THE 5 9th MARKET ﬁ?

.
R 9
R

Exclusive Features: s\

Largest Studios...Pre-set Lighting ™\
Rear Projection

Completely Equipped Television Kitchen

Only Drive-In Studies in the Market
Fully Equipped Scenic Shop

Staffed by thoroughly experienced
TV specialists

2 MILLION PEOPLE

Executive and Sales Offices
4010 LINDELL BLVD., ST. LOUIS 8, MISSOURI. . . JEFFERsON 1400

National Representation Paul H. Raymer Company, Incorporated
National Sales Manager Richard C. Dawson . .. 444 Madison Ave., N.Y., MUrray Hill 8-1088
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... KACY. .. the most powerful TV
station in the country...had to have
a 742 foot tower in ten days

and that's a whale of a job in any-
body’s language...even in Texas...

...but...do you think that
that sort of a thing could

...0r even deter

The Johnnie Andrews

Tower Company
I of FT. WORTH, TEXAS

, ..t didn't ... ... and in
just ten days the gleaming

tower of KACY-TV graced the

skies of the TV world!

| with /(@

The Andrews Tower Company is

OZARK TELEVISION CORPORATEON « FESTUS « ST. LOUIS

(Ttannel /&

- i 4010 LINDELL BLVD., ST. LOUIS 8, MO.

Jobunie Andrews. .. of the Andrews Tower Company; fabricators and
3 erectors of Radio Towers. With a record of 1200 successful
-] tower installations, Jobnnie says, “'For towers that stay...do it the Andrews way!”
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PACKAGE
TELEVISION
STUDIOS

vsing CEMSTEEL “Panelized Construction”

KACY is a 60 foot clcarspan CEMSTEEL building 96 feet long by
20 feet high. It has a 40 foot by 60 foot Studio. The remainder of the

building is two story, incorporating everything necessary for the most

designed and fabricated
by Ladue Supply, Incorporated

modern television station. All utilities such as plumbing, heating, air
conditioning, and electric are des;gned into this package building.

Building has:

Lobby 10’ x 28’ Announcers Booth &' x & Mens Dressing Room 10" x 15’

Rehearsal & Storage Rm. 15’ x 25° Studio 40’ x 60’ Ladies Dressing Room 10" x 15° :T'

Office #1 10’ x 15° Projection Room 16'x 15 News Room 15" x 25' i

Office #2 15" x 15* Control Room 15’ x 20’ General Office 13’ x 43’

Office #3 12 x 15’ Transmitter Room 17" x 26’ Audience Balcony 12’ x 30° b

Mens Toilet 5 x &' Editing & Shipping Rm. 13’ x 14’ Carpenter Shop & Storage 30’ x 60’

Ladies Toilet 5" x &' Recreation Room 10" x 15’ Utility Room 16’ x 20’ A
}

Contract Signed Sept. 8, 1953
On The Air Oct. 22, 1953

l-ﬂd Ue supply’ Inco.rporaied IH?

8870 Ladue Road, Clayton (St. Louis) 24, Missouri K
[}
\ H

/
Artist's sketch of \\ N / A
KACY Stfation on +
Rock Road, \
St. Louis, Mo.

- for literat
CEMSTEEL buil
Skyscraper Constru

Completely Insulated ® Fire
Low Cost o Fas.
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Tracy Moore

on all accounts

THOROUGH knowledge of West Coast radio-
tv markets, to which he has confined his ac-
tivity, is the main stock-in-trade of Tracy
Moore, owner of Tracy Moore & Assoc., sta-
tion representative firm headquartered in Hol-
lywoced.

Formerly Pacific Coast sales manager of the
old NBC Blue Network, the energetic Mr.
Moore first entered radio in his native Portland,
Ore., in 1930. He had graduated from Oregon
State College with a civil engineering degree
in 1914, and after a varied career as an engi-
ncer, proprietor of a technical advertising pub-
lication, advertising manager and managing
editor of several trade magazines, he became
sales manager of KEX Portland.

In 1934 he joined NBC sales in San Fran-
cisco. Two years later he transferred to Hol-
lywood.

He became Blue Network sales manager in
1940 and was instrumental in introducing the
late Tom Breneman to the network radio scene.
Two years later Mr. Moore resigned to form
the irm he now heads, representing WLW Cin-
cinnati and the seven “XL” stations in the
northwest (now Pacific Northwest Broadcast-
ers).

Since then Mr. Moore’s activities have ex-
panded and he represents a number of other
am stations, plus four Crosley Broadcasting Co.
and two Pacific Northwest Broadcasters tv sta-
tions, in his chosen area. In addition, he and
his two sons, Jerome and Tracy Jr., recently
purchased an interest in KVAS Astoria, Ore.

Mr. Moore spends a third of the year on the |
road, visiting his station list. He likes to probe |

the channels of distribution in his territory,
talking to brokers and retailers, because: “To-
day, to be successful, a station representative
has to be more of a merchandiser than an ad-
vertising executive,” he says.

Tv commercials are undergoing tremendous
changes, the veteran sales representative be-
lieves. And he observes: “Radio still main-
tains its audience where advertisers place those
commercials best suited for the ear on that
medium and put the visual ones on tv.”

One of the crying needs of radio-tv is an
industry-wide, universally-accepted audience
measurement system. “There shouldn't be
competitive measurement systems,” he states,
“any more than there should be competitive
tclephone systems in one area.”

Mr. Moore married the former Peggy Ather-
ton in 1915,
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WSLS IV

CHANNEL 10
Roanoke, Virginia

bridging your product
to 107238 TV sets in

49 counties

Virginia North Carolina West Virginia
296,000 WATTS

ABC

Sbhbenandoah Life Stations, Incorporated
WSLS AM FM TV

Represented Nationally by Avery.-Knodel, Inec
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Anoth:'r Reason Why
WPTF is
North Carolma’s

. Number One

Salesm-an

Morning Knight . .. Bill (BJ) Jackson!

Southern born and Southern bred, Bill Jackson knows

how to talk and sell to Southern folks. He’s been doing it

on radio for 15 years. His 5 aum. to 9 a.m. stretch of re-.

laxed entertainment is styled to fit the Southern tempera-

ment. An impressive list of sponsors and a 1953 Pulse

o P‘Ofd‘ Carolina rates more firsts rating of 9.3 prove his selling power. B]J is the lead-off
::n:e:zgnii:d marl:;t surveys man on the team that makes WPTF the Number One

y ocher Southern state. Salesman in the South’s Number One State. Get audi-

More North Carolinians listen to
WPTF than to any other station. tion and all the story from Colonel F&P or call WPTF.

North Carolina’s

Number 1 Salesman

NBC Affiliate for RALEIGH -DURHAM and Eastern North Carolina ] g
50,000 wars 680 «e

FREE & PETERS ge;;%géhrnwg R. H. MASON. General Manager, GUS YOUNGSTEADT, Sales Manader
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STORER BUYS EMPIRE COIL

HOLDINGS FOR

$8.5 MILLION

Firm acquires WXEL (TV) Cleveland, KPTV (TV) Portland, Ore., and
Empire Coil plant in New Rochelle, N. Y. Must sell one of its five vhf
outlets even if FCC approves plan to add two uhf outlets to multiple

ownership limit.

STRENGTHENING its claim as the largest
U. S. independent (not network) radio-tv
owner-operator, Storer Broadcasting Co. ac-
quired Empire Coil
Co. and its remain-
ing two tv stations
early Friday in an
$8.5 million deal
which followed by
10 days Empire's
sale of another sta-
tion for $1.

The station trans-
fers are subject to
customary FCC ap-
proval and Storer,
which already owns
five vhf tv stations
as well as seven
radio. outlets, would be required under the
Commission’s ownership rules to divest itself of
one vhf station even if FCC goes through with
its plan to add two uhf outiets to the multiple-
ownership limit.

Storer spokesmen said operations will con-
tinue substantially unchanged both at the sta-
tions acquired from Empire Coil—WXEL
(TV) Cleveland- (ch. 8) and KPTV (TV)
Portland, Ore. (ch. 27)—and at the Empire
Coil plant in New Rochelle, N. Y., where ap-
proximately 300 persons are employed in the
manufacture of transformers.

They said no decision had been reached as
to which tv station might be sold. There was
speculation, however, that the company might
be disposed to entertain offers for either WBRC-
AM-TV Birmingham or WAGA-AM-TV At-
lanta, although it was said that to date there
have been no dealings that could be dignified
by the term “negotiations.”

Involving the identical price as Westinghouse
Radio Stations’ $8.5 million acquisition of
WPTZ (TV) Philadelphia from Philco Corp.
last February—which set a new record for a
single tv station sale [B®T, Feb. 23, 1953]—
the Empire transaction was announced Friday
in a joint statement by Storer President George
B. Storer and Empire President Herbert Mayer
after negotiations were concluded at 4:40 am,

The sales price compares alsc with $8 mil-
lion gross paid by Edward Noble in his pur-
chase of the Blue Network (now ABC) from
NBC a decade ago. ABC's subsequent merger
with United Paramount Theatres early last
year was accomplished by an exchange of
stock arrangement estimated at. $25 million.
Coincident with the merger, CBS acquired
WBKB (TV) Chicage from UPT for $6 mil-
lion.

The $8.5 million purchase of Empire Coil

Mr. Storer
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will be handled out of Storer Co. surplus and
loans. Bscause of the contingencies necessar-
ily contained in the contract, it was under-
stood that if FCC is unable to give its approval
to the transfer, the entire contract would be-
come void without penalty. -

Mr. Mayer reportedly had been considering
a “capital gains” transaction for some time.
It is understood he initially sought about
$11 million for the properties, pegging WXEL
at $6 million; KPTV at $3.5 million and Em-
pire Coil at $1.5 million. Evidently no value
was placed in the Kansas City station, except
for equipment, or in the abandoned uhf con-
struction permits for Denver and Indianapolis.

The Storer contract, it is understood, does
not break down the prices for the individual
properties, since the transaction is for the
capital stock of the Empire company.

Representing the Storer Company, in addi-
tion to Mr. Storer, was John B, Poole, counsel
and director. Empire Coil was represented by
Mr. Mayer; Martin Kramer, also associated
with him in Empire Coil, and Morton H. Wil-
ner, Washington attorney. Harold E. Stark,
New York investment broker, handled the
transaction.

Aside from the stations, the purchase en-
ables Storer Broadcasting, which for 30 years
has owned and operated Standard Tube Co.
in Detroit, pioneer makers of steel tubing, to
extend its manufacturing activities to the East
Coast.

Mr. Mayer, principal owner of Empire Coil,
said he had “disposed of his major business
interests fo devote more time to his major
family interests in the pursuit of happiness.”

FCC approval of the transfer would mean
Mr. Mayer’s exit from the broadcasting field.
Disposition of Empire started in late December
with the company’s sale of its KCTY (TV)
Kansas City {ch. 25) to Allen B. DuMont Labs
for $1 plus unpaid obligations [Be®T, Jan. 4].
Last week Mr. Mayer voluntarily surrendered
the company’s construction permits for uhf sta-
tions in Denver and
[ndianapolis (see
story page 70).

Current Storer sta-
tions are WIBK -
AM - FM - TV De-
troit; WSPD - AM -
FM-TV Toledo;
WAGA - AM -FM -
TV Atlanta; WBRC-
AM-TV Birming-
ham; KEYL (TV)
and KABC San An-
tonio, WGBS - AM -
FM Miami, and
WWVA - AM - FM
Wheeling, W. Va, Headquarters of the com-
pany are being consolidated at Miami.

Mr. Mayer

Mr. Mayer went into the manufacturing and
television businesses after a successful law ca-
reer in New York.

He entered telecasting in 1949. December of
that year WXEL went on the air.

Mr. Storer owns 51% of the voting stock
of Storer Broadcasting Co., 640,125 of the total
1,106,000 common shar¢s outstanding. Some
200,000 shares of common stock of the com-
pany, most of which had been owned by J.
Harold Ryan, vice president, treasurer and a
director, and his wife who is a sister of Mr.
Storer, were put on public sale last November
at $14 per share [BeT, Nov. 2, 1953].

NCAA Stands Firm on Football Tv Monopoly (S

ee Page 28)

L

KEY FIGURES in NCAA Tv Committee action at Cincinnati meeting were (1 to r) Lindsay
Nelson, NBC sports executive; Robert J. Kane, Cornell U., chairman of committee; Asa S.
Bushnell, Columbia VY., vice chairman, and James J. Corlett, NCAA tv linison officer.
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NCAA TV CONTROL

NCAA KEEPS IRON GRIP ON TV
IN APPARENT STOP-GAP EFFORT

The pro gridders’ tv technique irks some members meeting in Cin-

cinnatfi.
telecasts do not materialize.

TELECASTING of college football in 1954
will follow the 1953 pattern of strict control
for the fourth year. But it is becoming appar-
ent that the controlling agency—National Col-
legiate Athletic Assn.-—realizes the one-game-
a-week policy is a stop-gap measure, based cn
the fluid state of this part-developing medium.

Delegates at NCAA’s Cincinnati convention
last week were overwhelmingly opposed to any
relaxing of the firm supervision exercised since
1950 as they spent three days talking over the
problem. The convention closed Friday after
a serious and congenial discussion of the new
visual medium, which netted NCAA’s colleges
$1% million in football rights last autumn.

More than ever, the nation’s colleges are
convinced television can annihilate campus
football if a "reasonable monopoly” is not main-
tained—a monopoly, incidentally, that NCAA’s
legal advisors believe now has the support of
the U. S. District Court decision in the Na-
tional Football League case.

No serious effort was made last week to
crack the football monopoly, with only Notre
Dame, Lake Forest and Scranton U. issuing an
audible challenge. A year ago the tv-control

Pacific Coast Conference and Big Ten moves for regional

week, however, meeting individual NCAA offi-
cials and delegates in hotel room sessions and
discussing the issues in a spirit of goodwill.
It was obvious that NARTB is taking the
long-range view of the college radio and tv
sports problem. NCAA spokesmen were will-
ing to concede, off-the-record, that television
and color have them scared to death and they
are trying to avoid serious upsetting of football
during the visual medium’s formative years,

While NCAA is frightened by television, its *

athletic-director members are bitter about the
way the National Football League is building
public interest in the professional game. What
galls them most is that NFL gets 24-hour Sun-
day tv protection for its home teams yet is
starting Saturday night telecasts shortly after
the college tv programs are finished. In
western areas, it was noted, the fans figure
they can’t get home from a college game in
time to view a professional game.

On top of that, the colleges get frothy when
they watch the pros build new fans by the
thousands every weekend by means of tele-
vision with home-game blackouts. The campus
athletic officials cite new National Opinion Re-

COLLEGE and NARTB representatives heard broadcasting’s side of the football coverage

issue at the NCAA meeting last week. On panel were (I to r): Ted B. Payseur, Northwestern

U., Big Ten Tv Committee chairman; Ed Krause, Notre Dame; Harold E. Fellows, NARTB

president; George J. Higgins, KMBC-AM-TV Kansas City, NARTB Sports Committee
chairman; Thad Brown and Robert K. Richards, NARTB.

opponents had staged an eloquent but losing
floor battle in an effort to make more than
one game per week available to the natjon’s
27% million tv sets.

The stormy threats of the Western Confer-
ence (Big Ten) to demand easing of the con-
trol on behalf of regional and sectional football
telecasts failed to materialize at the conven-
tion.
adopted in December, came during the Thurs-
day morning television debate when Ted B.
Payseur, Northwestern U., who is chairman of
the conference’s television committee, an-
nounced that a regional proposal may be of-
fered later when the new NCAA tv control
body for 1954 is operating.

Spokesmen for the industry—NARTB and
the four networks—took no part in convention
discussions other than the talk given Wednes-
day by NARTB President Harold E. Fellows
(see story page 29). They spent an active
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Only mention of the Big Tens plan,

search Center figures, just compiled, which
claim the loss in football attendance attribu-
table to television competition in 1953 amount-
ed to 27.7%.

Ed (Moose) Krause, Notre Dame Athletic
director, drew frowns Thursday when he sug-
gested the colleges get wise and utilize tele-
vision as a fan-builder, as the pros are doing,
instead of trying to exercise a dictatorship-type
monopoly. .

Only one minor incident developed in the
week-long discussions about television and foot-
ball. Robert J. Kane, Cornell U., chairman of
the retiring NCAA Television Committee, told
the convention he resented a statement by
Mr. Fellows that neither industry nor colleges
have adequate research material on impact of
regionally telecast football. “I hatdly think
a five or six-year study constitutes ignorance,”
Chairman Kane said.

Tom Hamilton, U. of Pittsburgh and an ex-

Tv Committee chairman, recalled an effort to
analyze regional impact some years ago. He in-
advertently mousetrapped Mr. Kane by call-
ing on Paul Sheatsley, representing NORC, to
elaborate on the regional matter.

The NORC research expert confirmed what
Mr. Fellows had said in his speech, explaining
there hadn’t been enough regional telecasting
to permit research.

The NCAA Tv Committee’s 56-page foot-
ball report touched this topic by listing the
ways some of the regional conferences divide
the money they get out of television.

Smaller Colleges Less Disturbed

Small colleges seemed less disturbed about
television than their larger brethren of foot-
ball remown. A survey of small colleges
showed that 15% of 174 questionnaires re-
ported no charge is made for attendance at
games. Of the 15% (26 colleges), seven insti-
tutions said they got all their athletic budgets
from student fees while 16 get the funds from
the general college budget. Three divide sup-
port between the general college fund and other
sources.

Spokesman for small colleges was J. Shober
Barr, Franklin & Marshall, a member of the
NCAA Tv Committee. Noting that Lancaster,
Pa. has local, Washington and Baltimore tele-
vision, he said attendance at F & M games has
dropped from an average of 12,000 to 5,000.
“The small colleges depending on gate receipts
are having jitters and are worried about this
program,” he said, claiming football is just as
important to the small institution as to the
large one. He said F & M couldn’t handle
football, if NCAA allowed open television, but
could still support 10 or 12 sports. Two
small college games were telecast locally.

The Tv Committee’s report wrote a blank
check for its successors by proposing, and ob-
taining approval, of this language:

“As promptly as possible after . . . hearings,
the Committee shall formulate a 1954 television
plan in accordance with the general spirit and
purpose of this resolution and after full con-
sideration of the suggestions contained herein,
the information obtained at the hearings, and
such explorations as it deems necessary and
proper in light of the ever-changing conditions
in this field.” :

On top of that, the 1954 committee was given
“authority to include in the 1954 television
plan such provisions with respect to delayed
(film), subscription and theatre television and
their effect "as it deems necessary to prevent
adverse effects upon college football.”

Need for Gome Attendance

The enabling resolution adopted Friday by
the convention notes the need of keeping up
attendance as a means of supporting physical
education programs while giving the public
some games to watch Saturday afternoons and
preventing a few colleges from getting a mo-
nopoly of television. In fearing monopoly, the
NCAA delegates have in mind the Big Ten,
Notre Dame and some of the other colleges
‘playing top-flight football.

The new Tv Committee will hold hearings,
receive network proposals and finally submit its
1954 program to the memberships for a ref-
erendum vote.

NORC's 1953 research data show that col-
lege football ticket sales fell two percentage
points in 1953, registering a 9% decline from
the 1947-48 pre-television base period. “This
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attendance decline undoubtedly resulted from
the extension of television ownership to over
6%4-million additional U. S. families” and
availability of games over many new areas as a
result of the NBC-General Motors expanded
schedule, it was stated.

According to NORC, colleges without tele- |

vised football gained 9.3% over 1947-48 while
colleges in television areas fell off 18.4%, mak-
ing the 27.7% television differential, 1 point
above 1952. Under unlimited television the
differential would have been 40%, possibly
more, NORC estimated. It credited the 1953
restrictions with preserving 12% or 13% of the
total attendance in television areas. NORC has
not yet compiled results of a public reaction
study.

The Tv Committee’s reports included these
conclusions: <

Program was the most successful thus
far, but the 1954 committee should be free
to devise the best possible program in the
light of ever-changing conditions.

Game telecasts continue to be a serious
threat to athletic programs and minor
sports dependent on foothall.

Unrestricted video might encourage a
few institutions to develop winning teams
merely to get television’s financial and
publicity rewards.

The 1952-53 provision allowing a member
college to appear on a network telecast
only once in the season is the best check
on such temptation.

It is in the public and college interest for
different teams from different areas to ap-
pear on television.

Delayed, subscription and theatre tele-
vision “can greatly promote or adversely
affect college foothall, depending on the
way they are used and supervised.

There should be a 1954 national tv pro-
gram directed by a tv committee appoint-
ed by the NCAA council.

The report emphasized that only 10% of
the public reaction to NCAA football television
control is .critical, aside from the Oct. 24
four-game panorama, which brought a deluge
of wrath upon NBC and General Motors. Re-
action to the panorama was 90% unfavorable.

The Tv Committee report had special praise
for Tom Gallery of NBC, and lauded the net-
work and General Motors for their cooperation.

The Tv Committee report was presented to
the convention by Asa S. Bushnell, Columbia
U.

ADVERTISERS & AGENCIES

 COURT WIN FOR DUANE JONES SUSTAINED

Action seen as final legal re-
course of. former employes
] charged with pirating accounts
and personnel.

COURT of Appeals of the New York State
Supreme Court in Albany last Thursday sus-
tained by unanimous decision a $300,000 jury
verdict award to Duane Jones Co. in an action
against eight former employes on charges they
pirated agency accounts and personnel [BeT,
May 18, 1553].

The ruling by the highest tribunal in the
State of New York was viewed by Thomas F.
Boyle, chief counsel for Jones, as the final
legal step that could be undertaken by the de-
fendants in an action that started two and one-
half years ago. Mr. Boyle claimed the litiga-
tion encompasses no federal implications that
might point the way for recourse in a federal
court.

In handing down its decision, the Court of
Appeals also sustained an appeal by the Jones
organization to include in the judgment as a
defendant Robert Hayes, formerly president of
Duane Jones Co., but excluded Frank G. Burke
Jr., treasurer of the Manhattan Soap Co., a
former client of the agency. The advertising
agency of Scheideler, Beck & Werner, which
is composed of several of the defendants in
the suit, was likewise dropped from the action.

Included in the judgment as issued by the
Court of Appeals, in addition to Mr. Hayes,
were Joseph Scheideler, Joseph Beck, Paul
Werner, Eugene Hulshizer, Philip Brooks, Law-
rence Hubbard, and Robert Hughes.

The Court of Appeals ruled on an appeal
from a jury verdict on Oct. 28, 1952, in New
York State Supreme Court in a conspiracy
{rial, which was affirmed by the appellate di-
vision of the same court by a 3-2 decision on
May 11, 1953. The appellate division had
excluded Mr. Burke and Mr. Hayes from the
judgment but ruled that the other defendants
had breached “fiduciary duty” in forming a
new company.
| Six of the seven judges of the appeals court
| participated in the decision, with Judge John
| ¥Van Vorhis abstaining because he had written
| the opinion affirming the verdict last May, at

ATHLETIC directors of the nation’s col-
leges are showing, for the first time, a
willingness to lock at radio and television
as possible friends rather than automatic
and inevitable enemies.

This significant advance in the attitude
of a majority of National Collegiate Athletic
Assn. members developed at last week’s
NCAA convention in Cincinnati (See main
story page 28) even as the delegates were
voting down any major change in the one-
game-a-Saturday tv policy.

The development grew out of a frank
discussion of the radio-tv problem by
NARTB President Harold E. Fellows. The
very appearance of Mr. Fellows and three
industry executives on a Wednesday after-
noon panel marked a historic development
in broadcast-collegiate relations. Quick to
take advantage of this cooperative gesture,
Mr. Fellows invited NCAA to send repre-
sentatives to the NARTB convention in
Chicago next May.

Flanking the NARTB president at the
panel session were George Higgins, KMBC-

Fellows Speaks Frankly to Athletic Directors

AM-TV Kansas City, chairman of the
NARTB Sports Committee and a former
midwest sports official; Robert K. Richards,
administrative vice president, and Thad
Brown, tv vice president and counsel.

That Mr. Fellows presented a convincing
case for the role radio and tv can take in
collegiate sports was obvious after his talk.
The athletic directors conceded the points
were impressive but left no doubt that it
will take several years of convincing to
bring about any liberalizing of the present
tv monopoly.

Putting it bluntly, Mr. Fellows said there
is no adequate research to support the
NCAA’s position that liberalized tv would
wreck the gate. He added, “You cannot
measure the effect of television or radio
broadcasting unless there is television or
radic broadeasting. Under the present
limitations, 1 doubt if a qualified researcher
would agree that enough typical situations
could be found to offer an acceptable
sample.”
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which time he was an appellate division judge.
In handing down the decision, Chief Judge
Edmund H. Lewis declared.

The inferences reasonably to be drawh from
the record Jjustify the conclusion—reached by
jury and by a majority of the appellate division
that the individual defendants appellants,
while in the employ of the plaintiff corporation,
determined upon a course of conduct, which,
when subsequently carried out, resulted in bene-

t to themselves, through destruction of the
plaintiff’s business in violation of the fiduciary
duties of good faith and fair dealing imposed
on deferdants by their close relationship with
their plaintif corporation. The Jury’s deter-
mination of those questions of fact—afiirmed by
fililet a]l))pellate division—is beyond our power to

sturb.

Duane Jones, president of Duane Jones Co.,
said he was “deeply gratified” by the decision
and expressed the wish that “my victory will
set a precedent that may give more stability to
the agency business and at the same time help
to raise the standards and ethics of the ad-
vertising industry.” He added that, aside from
personal considerations, he pressed his legal
action “to contribute something, if possible, to
an industry that has done so much for me.”

Attorneys for Jones said they will proceed

swith an equity action to compel SB&W “to ac-

count for profits earned from the advertising
accounts taken from the Jones agency.” They
said they will also seek to have a trust of
SB&W’s capital stock imposed by the court.
Neil P. Cullom, SB&W chief counsel, said he
had no comment on the court’s verdict or on
any moves he may be considering.

Edwards’ AFL Sponsorship
On Mutual Up in Air

FUTURE of Frank Edwards’ news commentary
which is sponsored on 129 MBS stations by the
American Federation of Labor, was in doubt
last week. Mr. Edwards’ contract with Mutual
ran out Jan. 1 and as of last Thursday had not
been renewed, it was learned.

AFL has renewed its time slot, Monday
through Friday, 10-10:15 p.m. EST, with Mu-
tual, for 52 weeks, effective Dec. 28, 1953.
Under its policy, MBS will not hire Mr. Ed-
wards, leaving that decision up to the sponsor,
although the arrangement is subject to the net-
work’s approval.

Mr. Edwards, checked by BeT, said the
AFL had not yet contacted him about renew-
ing his contract. He said relations with the
union have been excellent and that he would
feel no “bitterness” even should the AFL fail
to renew. Mr. Edwards has been sponsored
by the union on Mutual for four years.

LeQuatte to Abbott Kimball
H. B. (Buzz) LEQUATTE, president of the
agency bearing his name for the past 17 years,
joins Abbott Kimball Co., N. Y., as vice presi-
dent and chairman of the plans board, Abbott
Kimball, board chairman, said Iast week. Mr.
LeQuatte’s agency was disbanded and its ac-
counts move to AK.

Jones’ L. A. Suit Settled
OUT-OF-COURT settlement of a “substantial”
sum has been made to Los Angeles advertising
agent Arthur V, Jones in his suit for declara-
tory relief against radio-tv evangelist Fred Jor-
dan and the American Soul Clinic. The action,
filed May 4, 1953, in Los Angeles Superior
Court by the law firm of Rinnert, Howorth &
Joseff, charged breach of an advertising contract.
Mr. Jones has asked approximately $53,000 for
handling advertising and promotion for the
defendant’s program, then telecast by KABC-
TV (KECA-TV) Los Angeles and XGO-TV
San Francisco.
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ADVERTISERS & AGENCIES

WHAT color tv will mean to national spot
and local advertisers will be demonstrated
nationally for the first time Tuesday by
NBC Spot Sales through a closed circuit
colorcast to be seen by invited advertising
and retail executives in eight cities—New
York, Washington, Cleveland, Chicago, De-
troit, St. Louis, San Francisco and Los
Angeles.

Charles R. Denny, NBC vice president
in charge of o&o stations, announced
the demonstration as “dramatic evidence
to the advertiser of the enormous sales
force offered by color commercials.” In
showing the “sales power” of 10-second
and 20-second commercials in color, the
demonstration also will emphasize the
“added effectiveness of a color commercial
in a local participation show and the value
of color tv advertising for food products,
fashion and housewares.

The sales persuasiveness of color com-
mercials as applied to every product and
service and especially to the department'
store retailer will be pointed up in the
demonstration,” he said.

NBC Spot to Close Circuit Color Story to Sponsors

Stating that “an NBC Spot franchise is
a color franchise,” Mr. Denny pointed out
that advertisers can buy spot and participa-
tion announcements in color even before
the surrounding programs change from
black-and-white, permitting the advertiser
to learn about color and to enjoy its im-
pact on a growing color aundience while
getting full benefit of the existing black-
and-white audience.

Half-hour demonstration colorcast,
which will be repeated four times to per-
mit its viewing by a maximum number of
prospects, will be staged in New York’s
Colonial Theatre and seen in that city at
the Centre Theatre, where it will be fed
via closed circuit. Other groups will see
it at WNBW (TV) Washington, WNBK
(TV) Cleveland, WNBQ (TV) Chicago,
KSD-TV St. Lonis, KNBH (TV) Los Ange-
les and the NBC Spot Sales offices in San
Francisco (through KRON-TV) and De-
troit (through WWI-TV), Program will
be produced by John Stearns under the
supervision of Richard M. Pack, program
director of WNBT (TV) New York.

MEAT FIRMS
SWITCH AGENCIES

Needham, Louis & Brorby to
handle Wilson & Co., dropping
Swift & Co. account. Agency
plans for Swift are not set,

WILSON & Co., Chicago (meat packers), last
Tuesday announced the appointment of Need-
ham, Louis & Brorby to handle advertising for
a number of its accounts. At the same time, the
agency reported it had resigned “all” remaining
accounts for Swift & Co., which it had serviced
since 1941.

It also was reported that Derby Foods Inc.,
would switch its account to another agency.
Derby (Peter Pan peanut butter, ready-to-serve
foods) has sponsored Sky King on ABC-TV
and MBS radio and has been a substantial
broadcast ‘user. The switch of Derby, owned
by Swift & Co., was acknowledged by Ray
Weber, Swift advertising manager, though
Needham, Louis & Brorby referred only in its
announcements to Swift’s meats for babies,
animal feeds, hatcheries, agricultural research
and commercial plant foods. (Meats for babies,
has part of ABC's Don McNeill Breakfast
Club.)

NL&B on Wilson’s Ham

NL&B will handle Wilson’s ham, bacon,
sausage, smoked meats and poultry. Use of
radio and tv, along with other media, has not
been determined. Ewell & Thurber Assoc. will
<continue to service Ideal Dog Food and other
“Wilson products.

It was understood that the Swift products
‘handled by Needham will be allocated among
:at least two other agencies, one of them spe-
-cializing in farm accounts.

Addition of the Wilson account was an-
‘nounced by Mark Cox, its advertising manager.
‘Maurice H. Needham, president of NL&B, an-
mounced resignation of the Swift account.
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Franceschi Leaves FC&B
To Join Geyer Adv. Inc.

M. PETER FRANCESCHI has resigned as
president of Foote, Cone & Belding Interna-
tional Division to join Geyer Advertising Inc.,
New York, as manager of creative productions.

Prior to becoming president of FC&B Inter-
national, he was vice president and general
manager of the agency’s New York office. He
has been with Lord & Thomas, J. Sterling Get-
chell, Lennen & Mitchell, BBDO, and J. Walter
Thompson Co.

Standard Takes Sports Shows
Also Radio Announcements

STANDARD, OIL Co. of Indiana will sponsor
news and sports radio-tv programs and radio
announcements as part of a campaign to ad-
vertise its new furnace oil, it was announced
Jan. 3.

The programs will be carried on 29 radio
stations in 38 key midwest cities, with com-
mercials on nine tv outlets, it was explained.
Additionally, Standard will run a schedule of
radio spots in 13 large markets.

The advertising campaign for the furnace
oil was launched Jan. 2 with DuMont tv and
MBS radio coverage of the Shrine All-Star
East-West football game at San Francisco.
The telecast and broadcast were beamed to
10 and 11 states, respectively.

Dunier Joins Emil Mogul

LESLIE DUNIER, advertising director of
Worth Stores, New York, has joined Emil
Mogul Co. there, as radio and tv timebuyer.
He will be active primarily in on-the-spot sta-
tion relations with individual radioc and tv sta-
tions in markets throughout the country.

GODFREY DROPPED;
L&M SHOPS AROUND

Budget saved by tobacco firm's
decision of last week will be
plowed back into other radio
and tv, if the right talent is
found. :

THE BUDGET to be saved by Liggett & Myers
Tobacco Co. (Chesterfields) through the drop-
ping of its portions of Arthur Godfrey shows
on CBS Radio & CBS-TV probably will be
routed back into radio and television if the
proper talent is found, it was understood last
week.

Fred Walsh, president of Cunningham &
Walsh, New York, agency for the tobacco
firm, told BeT that the agency currently was
looking over a number of talent offers, but
that it was too early to tell just exactly what
would be done with the budget, and that as
yet, they had found no show for a replacement.

Mr. Walsh also emphasized that Liggett &
Myers’ contract was with CBS, not Mr. God-
frey, and that the agency and the network
were unable to “work out an agreement.”

Chesterfields’ formal contract with CBS for
Godfrey sponsorships expired in May 1952,
David Jacobson, director of public relations
for CBS-TV, told BeT, and that since then, it
has continued on an informal, verbal agree-
ment basis. Efforts to reach a new agreement
failed, he said.

The tobacco firm has been a Godfrey spon-
sor for the past seven years. It had been under-
writing the quarter-hour segment of the Mon-
day and Wednesday morning simulcast and
another segment of the Friday morning show
on radio. Tt also sponsored half of the hour-
long Godfrey and His Friends Wednesday eve-
ning,

The advertiser is expected to continue to
sponsor Dragnet on NBC-TV and the Perry
Como Show three times weekly on CBS-TV.

B. B. Plans Radio-Tv Budget

B. B. PEN CO., Santa Monica, Calif., will
spend approximately $750,000 in radio, tele-
vision and magazines during the first months
of 1954, it was reported last week at a company
sales meeting in Chicago.

Jack LaVant, general sales manager, told
distributors that 25% of the $3 million budget
for the first quarter will go to broadcasting
and magazines, with the remainder "allocated
to newspapers. Firm will run a radio-tv spot
campaign. in selected markets and continue
alternate week sponsorship of the Georgie Jes-
sel Show on some ABC-TV stations Sundays,
5:30-6 p.m. Agency is Hilton & Riggio, New
York.

CBS-Columbia Sets Budget

CBS-COLUMBIA, television and radio
set manufacturing division -of CBS, will
spend over $1 million for its advertising
and promotion during the first half of
1954, Gerald Light, director of advertis-
ing and sales promotion, announced last
week. The campaign will include spot
radio and spot television in selected mark-
ets. Mr, Light also said that plans are
presently being formulated for color tv
receiver advertising. Agency is Ted Bates
and Co., N. Y.
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SPOT

Piedmont Airlines, Winston-Salem, N. C., plan-
ning radio-tv spot campaign in some 41 markets
in North and South Carolina, Virginia, West
Virginia, Tennessee, Kentucky and Ohio. Agen-
cy: Liller, Neal & Battle, Atlanta.

Purina Mills to sponsor 10 minute program on
11 radio stations of Tobacco Network, starting
this month for 52 weeks. Agency: Gardner
Agency, St. Louis.

Easy Monday Starch planning radio-tv spot
announcement campaign starting this month.
Agency: Adrian Bauer, Phila.

NEW BUSINESS

Carnation Co. (Carnation Milk, Friskies Dog
Food) starts sponsorship of When a Girl
Marries, on ABC Radio (Mon.-Fri., 10:45-11
am.), for 52 weeks. Agency: Erwin, Wasey &
Co, N. Y.

Hudnut Sales Ceo., N. Y., purchases four
participations per week on NBC Radio’s “three
plan” on Fibber McGee and Molly Show (10-
10:15 p.m. EST) on Monday and Wednesday;
Second Chance (11:45 a.m.-12 noon), on Fri-
day and It Pays To Be Married (5:45-6 p.m.
EST) on Tuesday. Agency: Kenyon & Eck-
hardt, N. Y.

Fels Naptha Soap reportedly seeking radio-tv
availabilities for possible campaign starting this
month. Agency: Towne Agency, Phila.

Jackson Brewing Ceo., New Orleans, renewed
its schedule of three five-minute programs,
Monday through Saturday, including World of
Sports show, on all stations of the Texas State
Network that are located in “wet” markets.
Agency: Fitzgerald Adv., New Orleans.

Hazel Bishop Inc., N. Y., to sponsor Dr. 1.Q.
in a new time period over ABC-TV (Mon.,
8:30-9 p.m. EST), starting Jan. 18. Agency:
Raymond Spector Co., N. Y.

Emerol Mfg. Co., N. Y. (Marvel Mystery
Qil and Oilers), will sponsor The Tommy Hen-
rich Show over ABC-TV (Sat., 6-6:15 p.m.
EST), starting this Saturday, Jan. 16. Agency:
Hilton & Riggio, N. Y.

Owens-Corpning Fiberglas Corp. and Bristol-
Myers Co. (Vitalis and Bufferin), effective Jan.
15 will sponsor Arthur Godfrey Digest on CBS
Radio (Fri, 8:30-92:30 p.m. EST). Owens-
Corning will sponsor the 8:30-9 p.m. period and
the 9-9:15 p.m. portion will be underwritten by
Bristol-Myers. Remaining quarter hour is sus-
taining. Fuller & Smith & Ross and Doherty,
Clifford, Steers & Shenfield, both N. Y., are
agencies, respectively.

American Home Products Corp. (Whitehall
Pharmacal Co. and Boyle-Midway) sponsor
Mon., Wed., Fri., segments of The Bright Star,
daytime drama series on CBS-TV (Mon.-Fri.,
4:15-30 p.m,), effective Feb. 1. Biow Co.,
N. Y., is agency for Whitehall, and Geyer Inc.
represents Boyle-Midway.

Credit Union National Assn., Madison, Wis.,
sponsors new program, featuring Broadway
star Lorne Greene (MBS, Sun. 4:55-5 p.m.
EST, and Tues., 9:55-10 p.m. EST), on better
management in home affairs. Agency: J.
Walter Thompson Co., Chicago.
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NEW ‘FRANCHISE’ TYPE DISTRIBUTION
FIRM ESTABLISHED BY LANDAU AND ROSS

National Telefilm Assoc. will maintain New York, Chicago and Holly-
wood offices with the ‘franchise’ offices planned in 11 other cities.

ESTABLISHMENT of National Telefilm
Assoc., New York, as a tv film distribution
company that incorporates a “franchise” type
of operation as a means of achieving national
“saturation” coverage was announced last week
by Ely Landau, president of the new company.

Mr. Landau said that the “franchise” ele-
ment injects a new concept into the tv film
distribution field. As presently organized, NTA
will maintain owned-and-operated offices in
New York, Chicago and Hollywood, plus 11
offices in other cities set up on a “franchise”
basis and staffed by personnel who will serve
as sales agents for NTA products exclusively.
Total sales staff, according to Mr. Landau, will
be in excess of 20.

Top-Notchers Neéded

“It is my opinion,” Mr. Landau said, “that
many tv film distribution companies have not
been able to afford enough top-notch salesmen
to give products both wide distribution and the
constant sales attention that are called for. We
believe that our approach will result in the
proper servicing of our products to sponsors,
stations and agencies.”

Mr. Landau stressed that administrative func-
tions, such as billing, collection, advertising and
promotion, will be carried on exclusively from
New York headquarters, with other owned-
and-operated offices and “franchise” offices con-
centrating on sales. New York headquarters
is at 101 W. 55th St. .

The present move was foreshadowed several
weeks ago when Mr, Landau, in association with
Martin Ross, purchased the tv distribution firm
of PSI-TV [BeT, Dec. 14, 1953]. At that time,
Mr. Landau indicated he was attempting to
build up a supply of tv film products, in addi-
tion to those supplied by his own firm, Ely
Landau Productions, in preparation for a larger
distribution company that he was planning to
organize. PSI-TV will no longer exist as a
corporate entity, Mr. Landau said.

Mr. Ross, formerly president of Empress
Highlights Inc. and Empress Films and active
in the non-theatrical film distribution field for

Halsey Barrett Resigns
Consolidated Tv Sales Post

HALSEY V. BARRETT, eastern sales manager
for Consolidated Television Sales, announced
last week that he was resigning, effective im-
mediately.

*His decision to re-
linquish the post he
has held for the past
two years with the
tv film sales and dis-
tribution firm was at-
tributed to differ-
ences of opinion on
policy matters re-
garding new prod-
ucts and a desire to
free himself from
contractual ties with
Consolidated in or-
der to consider offers
received from other film firms.

Mr. Barrett formerly was spot sales manager
and later a network account executive with
DuMont Tv Network and then tv promotion
director for CBS.

Mr. Barrett

18 years, is a partner with Mr. Landau in NTA,
and will serve as secretary and director of
sales.

In addition to the products of PSI-TV and
Ely Landau Productions, Mr. Landau said, NTA
has acquired distribution rights to 77 quarter-
hours of Tv Baseball Hall of Fame, 260 §5-
minute Viz-Quiz, 168 quarter-hours of Tele-
comics and 16 Superman cartoons.

Sales personnel and the cities in which they
will operate include the following, Mr. Landau
said:

Moe Dudelson, Detroit; Bert Stearn, Pitts-
burgh; Don Swartz, Minneapolis; George Phil-
lips, St. Louis; Ken Rosswell, Dallas; Robert
Patrick, Denver; Fred Meyers, Memphis; Ira
Gottlieb, Boston; Arthur Kalman, Philadelphia;
Berne Tabakin, Hollywood; Dave Wolper, Chi-
cago; Dave Christianson and Frank Stone,
Miami. !

WTTG (TV) Washington, DuMont outlet,
will show Flying A Productions’ new tv film
series, Annie Oakley (Sat., 7-7:30 p.m.),
for 52 weeks under alternate week sponsor-
ship by Canada Dry ginger ale and Charles

Schneider Baking Co.’s Sunbeam bread.

Signing (I to ¢): Neal J. Edwards, WTTG

sales monager; John Red, Canada Dry D. C.

representative; L. G. Graeves, Schneider

representative, and Leslie G. Arries Jr.,
WTTG general manager.

Frieberg to TPA Sales Post;
Will Supervise Sales in East

HARDIE FRIEBERG, formerly an account
executive with Ziv Television Programs Inc.,
has been appointed eastern sales manager of
Television Programs of America, New York,
tv film production and distribution company.

In his new post, Mr. Frieberg will supervise
sales activities in the East for TPA, which
recently released a 52-week, half-hour tv filmed
series, Your Star Showcase. Edward Arnold
will serve as host for the series, which had
a total production budget of more than $2
million.
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HEARST METROTONE BUYS TELENEWS

New organization will retain
old label and expand further
into non-newsreel and com-
mercial productions.

PURCHASE by Hearst Metrotone News Inc.
of the news film service for television of Tele-
news Productions Inc.,, New York, was an-
nounced jointly last week by Hearst Metrotone
News, INS and Telenews Productions [CLOSED
Cmrcult, Dec. 28, 1953].

Under the terms of an outright purchase
agreement concluded by the companies, owner-
ship and production of the Telenews daily tv
news films, Telenews weekly news digest and
Telenews weekly sports programs will be trans-
ferred to Hearst Metrotone News. It was point-
ed out that these products will receive the
benefit of “greatly expanded film procurement
and production facilities” available through
Hearst Metrotone News, whose News of the
Day theatrical newsreels are distributed through-
out the world.

The Telenews label, the announcement said,
will continue to be used, and the products will
be distributed exclusively through the television
sales department of INS, as they have been
since the start of the Telenews syndicated news
film operation six years ago.

Telenews Productions Inc., it was.said, will
continue operations as an independent com-
pany with Charles N. Burris as general man-
ager. If will concentrate on the development
of its other television activities, such as the
production of special tv film programs of a
non-newsree]l character and of commercial
films.

Commenting on the transaction, Seymour
Berkson, general manager of INS and a di-
rector on the Hearst Metrotone News board,
who was in charge
of negotiations for
the Hearst interests,
declared:

“This agreement
will result in the
strongest tv  news
film organization in
the world. The
Telenews label is al-
ready well recog-
nized for the finest
and most depend-
able quality of v
news films. The rep-
utation will now be
further enhanced and expanded through the
additional national and international film re-
sources, facilities and talent that will become
available for the Telenews tv news film pro-
ductions within the framework of Hearst Metro-
tone News Inc. and INS.”

The Telenews tv news film operation will
be under the direction of Caleb B. Stratton,
executive vice president of Hearst Metrotone
News; Michael Clofine, vice president and
editor in chief of Metrotone News, and W. P.
Montague, Metrotone News production editor,
Robert H. Reid, manager of the INS television
sales department, will continue in charge of
sales representation, with headquarters at 235
E. 45th St., New York.

Telenews Productions Inc., in-addition to Mr.
Burris, will continue in operation with Herbert
Scheftel, president; Alfred G. Burger, execu-
tive vice president; Robert Schofield, commer-
cial film production manager; Charles Dolan
in charge of tv film programs; Ed Lewis, sales
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Mr. Berksc;n

manager, and A. 0. Comeaux, comptroller.
Mr. Scheftel added that the company will make
an announcement soon fregarding its special
subjects programming plans.

Representatives in the legal aspects of the
negotiations were Raymond F. McCauley,
chief counsel of the Hearst Corp.; Robert Ster-
ling of Engel, Judge, Miller & Sterling, repre-
senting Hearst Metrotone News, and Abraham
L. Bienstock and Richard Reiss, counsel for
Telenews Productions.

MPTY Names Anderson,
Feiner to Dallas Office

APPOINTMENTS of Howard Anderson and
Robert Feiner as account executives for the
Dallas office of Motion Pictures for Television’s
Feature Film Division were announced last
week by E. H. Ezzes, vice president and gen-
eral manager, as part of the division's expan-
sion of activities in that city.

Messrs. Anderson and Feiner will report to
Irv Feld, new Dallas regional manager and
formerly southeast manager for MPTV. Mr.
Anderson formerly was film director of WFAA-
TV, and Mr. Feiner, who recently returned
from Korea, was previously with 20th Century-
Fox Film Corp.

'BCE Silent on Tape Test

DECLARING himself “well satisfied” with
results, but refusing to expand as to quality
and clearness of the picture, Frank C, Healey,
managing director of the electronics division
of Bing Crosby Enterprises, Hollywood, because
of "policy” offered no further comment last
week on success of his firm’s experiment in
recording full color motion pictures on mag-
netic tape of the Jan. 1 Pasadena Rose Parade
[BeT, Dec. 28, 1953).

FILM SALES

NBC Film Division reported last week that year-
end total markets on Victory At Sea were 91;
Douglas Fairbanks Presents, 124; hour-long
Hopalong Cassidy, 143; Dangerous Assign-
ment, 14% and Badge 714 (formerly Dragnet),
129.

Gordon Baking Ca., Detroit, to sponsor United
Television Programs’ half-hour science-fiction
film series, Rocky Jones, Detective, in New
York, Chicago, South Bend, Toledo and several
smaller markets still to be selected. Agency:
N. W. Ayer & Son, N. Y,

PRODUCTION

Donbar Preductions, Hollywood recently or-
ganized as Walden Productions, has adopted
new name and has started shooting “A
Matter of Blood,” first film in Lifeline, half-
hour series formerly known as A Matter of Life.
Dramatized real-life situations involving clergy-
men of all denominations, series will be pro-
duced by Tony Leader with Jerry Mayer direct-
mng.

Motion Pictures for Television (Film Syndica-
tion Division) has begun production in New

York on 39 quarter-hour tv films that will be
released under the title of Junior Science, it
was announced last week by Edward D. Mad-
den, vice president and general manager of
the division.

The series, which will be available for a
March 1 air date and is being filmed for syndi-
cation sales to national spot, regional and local
advertisers, will spotlight practical science and
treat such subjects as surface tension, hydrau-
lics, magnets, jet propulsion, buoyancy and
sound.

Frederick Films, N, Y., has completed first four
of a filmed series titled Patterns of Progress,
which shows how the U. 8. has attained the
highest standard of living ever achieved. Pro-
duced at the Nola Studic Film Div.,, N, Y.,
films are available to tv stations as a series,
with more than 90 stations expected to carry
the first 13 episodes starting soon after they
are completed in mid-February.

Alexander Film Co,, Colorado Springs, an-
nounces recent tv commercial productions for
the following organizations: Hudson Motor Car
Co., Detroit, 26 films through Brooke, Smith,
French & Dorrance, N. Y.; Interstate Bakers,
Kansas City, nine 60-second films through the
Dan B. Miner Company, L. A.; Gates Rubber
Co., Denver, four 20-second and four 60-sec-
ond films through Harold Walter Clark Inc.,
Denver; Sanitone, Cincinnati, 17 films; Celum-
bia Baking Co., Atlanta, three 10-second films
through Freitag Advertising Agency, Atlanta;
Carlson-Frink, Denver, four 20-second films
through Bob Beits Advertising Agency, that
city,

Television Preducers Inc., N. Y., has completed,
“Incident in Korea,” first episode in half-hour
filmed tv dramatic series it is producing in co-
operation with the U. S. Marine Corps.

DISTRIBUTION

Cornwall Productions, N. Y., announces that
the first block of 13 tv films in the Janet Dean,
Registered® Nurse series, featuring Ella Raines,
is being edited and scored, and will be ready
for distribution by end of month.

Teevee Co., Beverly Hills, Calif.,, has terminat-
ed all distribution contracts with other firms
and will distribute [Invitation Playhouse,
quarter-hour tv film episodes. Company intends
to continue present contracts and fulfill all
agreements as written heretofore by Guild
Films former distributor of [Iavitation Play-
house.

Association Films, N. Y., announced last week
it has color prints of 41 films available for
free loan to tv stations, in addition to a large
number of black and white films. Complete
listings may be obtained from the company at
347 Madison Ave., New York 17.

Princeton Film Center Inc.,, Princeton, N. J.,
announces distribution of a new, free color film
titled “Santa Barbara-Pacific Paradise.” This
27-minute, 16mrh educational and historical
film, available only to college, adult and in-
dustrial groups, may be obtained by direct re-
quest to the company.

RANDOM SHOTS

Producer Henry Donovan has set Madge Mere-
dith and Florance Lake to play feminine leads
in next set of Cowboy G-Men, tv films now
in production with Don MacDougall directing.
Tv series is released by United Artists Tele-
vision, N. Y.
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A.T.& T.HasNo Wire For Hire
But We Ask You,
Do You Dig TD-2?

All live network programs now come to television
WOODLAND via a brand-spankin’ new A.T.&T. “TD-2”
microwave relay link from the main line at South

Bend to Grand Rapids.

In case you're not hep on your relay systems, type “TD-2”
is the Cadillac of them all—much better than co-axial
cable and the more inexpensive “TD’’ links. That’s
especially important now, with color at our front door—
brother, really important!

WOOD-TV was first to order and get this improved
service in these parts, just as it was first to go to full 1000
foot tower height last month and will be first to go to
full power next month (right now our interim 100,000

‘ watts picture is greatest in all of television

] WOODLAND).

WOOD-TYV is first with INS facsimile news service in
Michigan, and first to take delivery on color adapting
equipment for its transmitter. When you spend a buck on
WOOD-TV, you get lots more than that in advertising
value and service,.

Schedule your advertising on WOOD-TV, Grand Rapids’
only television station. The Western Michigan station
with top technical equipment, top local and network
programming—and the top market to go with them*.

*Primary service, too, to Western Michigan's most
populated area including Muskegon, Lansing, Battle
Creek and Kalamazoo.

WOOD-TV

GRAND RAPIDS, MICHIGAN

Grandwood Broadcasting Company.
Reaches more people who have more and buy more

NBC, Basic; ABC, CBS, DuMONT, Supplementary.
Associated with WFBM-AM and TV, Indianapolis, Ind.,
WFODF, Flint, Mich., WEOA, Evansville, Ind,
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WAVE-TY

100,000 watls . .. channel 3, Louisville
e first in Kentucky

e first wn coverage

Effectwe January 1, joins the select list of

great telemsion stations nationally represented by

SPOT SALES

30 Rockefelier Plaza, New York 20, N. Y.
Chicago Detroit Cleveland Washington San Frantisco

Los Angeles Charlotie® Atlanta® *Bomar Lowrance Associates



The One
Best Radio Buy

wm Kentucky

Louisville

5,000 walts

Effective January 1, joins the distinguished list

of leading radio stations nationally represented by

SPOT SALES

30 Rockefeller Plaza, New York 20, N. Y.
Chicago Detroit Cleveland Washinglon San Francisco
Los Angeles Charlotte® Atlanta® *Bomar Lowrance Associates




FACTS & FIGURES

RADIO LIVES WITH TV IN IOWA—WHAN

Radio is still heard in'lowa tv
homes, even during the even-
ning, Dr. Forest Whan’s study
shows.

TV-EQUIPPED homes “are still radio homes,
even during evening hours,” according to the
16th annual survey of listening habits in Iowa.
The survey was conducted by Dr. Forest L.
Whan, Committee on Radio-Television Policy,
Kansas State College, for WHO Des Moines.

Radio’s share of the evening audience in tv
homes was highest at 6-6:15 p.m. (32.2%)
dropping to around 11% between 7 and 9:45
p.m., rising to 24.9% at 10 p.m. and ranging as
high as 31.1% at midnight, according to the
Whan study. The survey explained that at the
time the field work was done in the early
spring, many areas in Iowa had very poor or
no tv reception, with other areas able to re-
ceive only one signal.

The Whan study revealed a series of findings
about the use of auto radio sets in Iowa. These
findings were summarized this way:

About’ two-thirds of the women and three-
fourths of both interviewed and diary-recording
men (in families owning cars equipped with
325105) ride in those cars on an average week-

Men are more likely to ride than women.

Better than half of the riders use the car radio
ﬁzghltday, with younger riders more likely to

About one-third of all riders use the car radio
within the first five miles.

Better than half use it within the first 25
miles.

l'Il'hree out of four use it within the first 50
es,

Approximately 11 of 12 use the radio when rid-
ing more than 100 miles on a given day.

On trlps includirg approximately three-fourths
of the total miles driven on an averafe weekday
in radio-equipped cars, the car-radio is likely
to be used.

Place of residence (urban or rural) seems to
have little consistent effect on the use of the
car radio.

With better than 61% of Iowa families own-
ing radio-equipped autos, a substantial bonus
audience is provided above in-home listening
figures. o

Dr. Whan’s study reveals “that those now
owning car radios are much more likely than
non-owners t0 want a radio in any new car
purchased; that younger persons are more like-
ly than older to place value on a car radio.”
Over 80% of persons owning car radios said

they would want a radio in a car if they were
buying a new one.

As to home radio ownership, the survey
shows 98.4% saturation, with 49% of all
homes having two or more radios per home.
Whereas 47.3% of non-television homes have
two or more sets, 52.3% of television homes
have two Or more sets.

A marked increase was noted in the past
year in the number of radio homes equipped
to receive fm programs, the ratio rising from
21.9% in 1952 to 26.9% in 1953. Added to
these figures is about 4% of homes having tv-
fm combination sets which aren’t included in
the percentage comparison.

At the time of the survey, 38.6% of families
in the 99 Iowa counties owned tv sets, with the
total rising to 72.7% in the three “home coun-
ties” of tv transmitters.

Dr. Whan’s data on tv installations suggest
that ownership of an outside antenna is deter-
mined largely by need, rather than by ability
to pay. Nearly all families depending on built-
in or rabbit-ear antennas live close to trans-
mitters.

Videodex Rates ‘Lucy’
First for Dec. 1-7 Week

CBS-TV’s I Love Lucy ranked in first place
in the Videodex ratings of network programs
Dec, 1-7, based on both percentage and number
of tv homes reached. Complete listing follows:

No.of % Tv

Program - Cities Homes
1 | Love Lucy (CBS) 99 48.2
2 Talent Scouts (CBS) 52 421
3 Godfrey & Frwnds {CBS) 91 40.9
4 Dragnet (NBC) 83 3%.6
5  Groucha Marx (NBC) 102 38.1
é Jackie Gleasen (CBS) 76 360
7 Red Buttons (CBS} 103 34.8
8 Toast of the Town (CBS) B7 32.7
9 Comedy Hour (NBC) 90 320
10 Show of Shows {NBC) 61 3.2
No. Tv

No. of Homes

Program Cities (000's)
1 | Love lucy (CBS) 14,163
2 Godfrey & Friends (CBS) ?1 11,526
3 Dragnet (NBC) 93 11,459
4 Groucho Marx (NBC) 102 1,00
5 Talent Scouts (C85) 52 gMm
] Rad Butttons (CBS) 103 9,852
7 Comedy Hour (NBC) 90 9,205
B Jackie Gleoson (CBS) 76 9,169
? Toast of the Town (CBS) 87 2,051
10 Milton Berle (NBC) 85 8,437
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N. Y. Paper Strike Boosted Radio-Tv Audiences

RESULTS of a survey released last week by *

The Pulse Inc. indicated that the recent news-
paper strike in New York effectuated “a signi-
ficant increase in audiences for radio and tele-
vision newscasts as well as a big jump in
out-of-home listening” during the strike period.
Dr. Sydney Roslow, Pulse director, noted
that the survey was conducted throughout 12
metropolitan New York counties and com-
mented that “the jump in news listening between
November and December, as a result of the
newspaper strike, would have been even greater
if we had limited our survey to New York City's
five boroughs.” .
According to Pulse figures, radio news ratings
during the first week in December were 15%
above the November 1953 level. Average rat-
ings of quarter-hour radio newscasts by the New
York network stations between 6 a.m. and 7
p.m. EST, Monday through Friday, according
to the survey, jumped from 4.0 to 4.6 between

November and December. These figures were
said to represent a combination of the at-
home and out-of-home audiences.

Largest increase in news listening was said
to have occurred among out-of-the-home audi-
ence. A special Pulse survey during the first
week in December shows that out-of-home rat-
ings for newscasts were 50% above the Novem-
ber 1953 level, with the out-of-home group
adding 24% to the at-home audience.

In television, the survey showed, Monday-
through-Friday quarter-hour news program
ratings including NBC-TV's Today, averaged a
4.8 in December as against a 3.9 in November.
On a comparison of nighttime newscasts only,
the average for December was said to be 7.0 as
against 5.7 in November. An overall 23%
increase in tv viewing in December over No-
vember was noted.
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Nielsen Radio Rating

Puts ‘Benny’ on Top

EVENING radio shows for the Nov. 15-21 pe-
riod were topped by Jack Benny (once-a-week)
and One Man’s Family (multi-weekly), accord-
ing to the Nielsen radio program rating re-
leased last week.

NATIONAL NIELSEN-RATING*

NOVEMBER 135-21, 1953
HOMES
REACHED
RANK PROGRAM (000)
EVENING, ONCE-A-WEEK
(Average for all programs} (1,969)
1 Jack Benny Show (GBS) 5,503
2 Amos ‘'n' Andy (CBS) 4,341
3 Lux Radio Theatre (CBS) 4,297
4 Our Miss Brooks (CBS) 4118
5 People are Funny (CBS 4,028
] Bing Crosby Show (CBS) 3,894
7 My Little Margie (CBS) 3491
8 Great Gilderslesve (NBC) 3,357
9 Mr. and Mrs. North (CBS: 3,812
10 You Bet Your Life {(NBC) 3,267
EVENING, MULTI-WEEKLY
{Average for dll programs) (1,343)
1 One Man’'s Family (NBC) 2,683
2 News of the Wol'rd (NBC) 2,551
3 - Lowell Thomas (CBS) 2,238
WEEKDAY (Avercge for ali programs) {(1,835)
1 Our Gal, Sundoy (CBS) 3,133
2 Romarnce of Helen Trent (CBS) 3,088
3 Wendy Warren and the News (CBS) 1,909
4 Ma Perkins (CBS) 2,778
5 Arthur Godfrey (Liggett & Myers) (CBS) 2,730
6 Guiding Light {(CBS) 2,685
7 Aunt Jenny (CBS) 2,685
8 Arthur Godfrey (Plllsbury) {CBS) 2,641
9 Arthur Godfrey (Nobisco) (CBS) 2,641
10 This s Nora Drake (CBS) 2,551
DAY, SUNDAY (Average for all programs) (671)
1 Waskend (NBC) 1,611
2 Hour of Decision ( AIC‘ 1,298
3 Greatest Story Ever Told (ABC) 1,208
DAY, SATURDAY (Average for cll progroms) (1,074)
1 Stars Over Hollywood (CBS) 2,641
2 Theatre of Today (CBS) 24817
3 Give ond Take (CBS) 2,238

New Tv Production Mark
Hit for Jan.-Nov. ‘53

NEW HIGH television set production record
for January-November was set for the first
11 months of 1953 with output 6,765,000, or
31% above the corresponding 1%52 period,
Radio-Electronics-Tv Mfrs. Assn. reported last
week.

Radio preduction was at the” highest level
since 1950 for the January-November 1953 pe-
riod with a total of 12,267,441 sets, almost 30%
above the 1952 period. Tv output in the same
period of 1952 was 5,175,193 units, with
radio 9,436,614,

Of the tv output from January through No-
vember, 1,319,818 units were equipped with
uhf tuning facilities, 197,311 of them in No-
vember. Radios with fm circuits produced in
November totaled 24,084, while 5,412 tv sets
had fm radio facilities that month.

Monthly radio and tv set production for the

11 months of 1953:
Radio

Television Home Sefs Portables

Janvary 719,234 361,921 93,962
February 730,597 402,742 87,1
March (5 wks) 810,112 442,101 177,656
April 567,878 284,974 201,476
May 481,936 278,156 204,065
June {5 wks) 524,479 287,724 239,189
July 316,289 172,197 78,434
August 603,760 299,939 145,460
September {5 wks) 770,085 529,427 147,355
October 680,433 370,178 135,009
November 560,197 457,151 127,314
TOTAL 6,765,000 3,888,510 1,637,633
Auto Rodios  Clock Radios Total Radie

January 447,667 189,592 1,093,142
February 491,062 210,924 1,192,439
March (5 wks) 654,367 275079 1,549,203
April 483,002 198,394 1,158,936
May 497,379 129,39 1,108,991
June (5 wks) 505,774 131,144 1,163,831
July 336,208 87,620 674,459
August 376,937 169,301 991,637
Sepiember (5 wks) 357,326 182,417 1,216,525
October 358,076 189,230 1,052,493
November 309.962 171,356 1,065,785
TOTAL 4,817,850 1,923,448 12,267,441
BROADCASTING ® TELECASTING
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INTER-CONNECTED FEB. 1
CBS - ARC

THE MARKET
Population .___.__..._. 1,003,287

TV Homes ... 50,000
(Est.)

Retail Sales ______$834,597,000

KATV's 1,000 ft. tower and 12-bay n i f iy’ | 1 K 4 i
antenna located 14 miles NW of Pinc
Bluff, 24 miles SE of Little Rock.
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R 1. (DICK) NEWMAN
1355 Markat Street
Son Francisco 3, Coliforma
Telephone: Hemlock 18300

E. [JACK) FROST ¥
1580 North Yine Streel
Hollywood 28, Coblernia .
Telaphone. Hollywood 72154 | |

J. A JULES) RENHARD
7250 Fuul Ave, Soulh
Seotrle 4, Washington
Telephone Mains 8350
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RADIO CORPORATION of AMERICA

ENGINEERING PRODUCTS DEPARTMENT
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CAMDEN.N.J.

C. A [CHET) WALLACH
P.O Box 6614
3300 E. 43rd Ave
Denver, Colarado
Talephone: Acoma 8-8961
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190711 McKinney Ave.
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W. G. [WOODY] ESERHART

868 N.
Chicogo 11, Hiingis

Telephone: Deloware 7-0700

Loke Shore Drive

340 Dierks Building
1006 Grand Avonue

3N [JiM) BARCLAY
190711 MeKinnay Avooue
Dallas 1, Texas

W. B, {WALT) VARNUM

Kamsas City &, Missauri
Telephone. Horrison 6480

Telephanes: iDollay) Riverside 1371 <

{Auslin) Aysfin 2-5055

w

[4

"



. see your nearest RCA broadcast representative

F. A, (Tim) TIMBERLAKE
686 N Lekeshare Drive

Chicogo 11, Hiinges
Telephone: Delaware 7-0700 F

"7
3. L. [JESS) NICKELS
666 N. Lake Shora Drive
Cheago 11, Nlinois
Televhone: Delowore 7-0700
o —

1. F. [FRANK] INGELS
340 Dierks Building
1006 Grand Avenue -

L Kansgy City &, Missouei ¥

Telephone: Harrisan 6450

4

W. D (WILEY} WENGESR
1997-1) McKinney Avenue
Callos 1. Teras
Telephone. Rivecude 1371

won

A, M. {ADRON} MILLER
666 N. Lake Shore Drve
Chicago 11, WWincn
Telephone: Oeloware 70700

1. M. {Jm) KEACHIE
718 Keith Building
Cleveland 15, Oho

Telephoner Cherry 1.3450

J. R {JOE) SimS

34 West d9th Street
New York 20, New York
Telephone: Circle 64030

R 5. (808} EMCH
718 Keith Buslding
Clevelond 15, Ohio

Telephone: Cherry 13450

%
T

D. 5. (DAVE} NEWBCRG
N8 Keith Building
Clevetand 15, Ohig

Telephone Cherry 13450
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5. € (ED) HILL
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Boston 16, Mass.
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A. [AL) JOSEPHSEN

1l L
N
- 34 W, 4%1h Sireer
New York 20, New York
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E. S. (ED) CLAMMER
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=PROFESSIONAL SERVICES

Kirby Handles NAM's
Washington Documentary

AS PART of the tv series, NAM Industry on
Parade, a documentary is being filmed in Wash-
ington, D. C., emphasizing the city as the news
capital of the world. Handling the arrange-
ments in the Nation’s Capital is Col. Ed Kirby,
former chief of the Radio-Tv Branch, Public
Information Division, Army, and now public
relations counsel! of the Washington Board of
Trade’s Greater National Committee.

Part of the Washington documentary will
point up the city as a publishing center with
attention paid to leading publishers.

Col. Kirby now is on a six-week tour of more
than 20 cities across the nation in connection
with the Universal Pictures’ film, “The Glenn
Miller Story,” which will have its world pre-
miere Jan. 19 in Miami, Fla. Tour will consist
of interviews with the press, radio and on tv.
General release -of the film is slated next
month.

As a colonel on the SHAEF staff in 1944,
Col. Kirby arranged a tour by the Glenn Miller
band, which played over the Allied Forces Net-
work. The bandleader of radio and screen
fame lost his life in a plane disaster in 1944.
Starring in the film are Jimmy Stewart and
June Allison.

ED KIRBY (¢) goes over details of his ““The
Glenn Miller Story’’ tour for Universal Pic-
- tures with executives James J. Jordan (I),
circuit sales manoger, and Charles Feld-
man, vice president and general sales man-

ager, both Universal. Mr. Kirby will con-
duet interviews with the press and on tv on
his more than 20-city journey.

Chapman Opens Office

PAUL H. CHAPMAN, veteran of 16 years
with  WFBC-AM-FM-TV Greenville, S. C,
effective last Tuesday opened a radio and tv
station brokerage office in the Georgia Savings
Bank Bldg., 84 Peachtree St., N,W., Atlanta,
‘Ga.. He became a tv advertising salesman
with the advent of WFBC-TV.

Robinson to Hannagan

WILLIAM E. ROBINSON, member of the
RCA and NBC boards, resigned last week as
executive vice president and publisher of the
New York Herald Tribune to become board
chairman and chief executive officer of the

public relations firm of Steve Hannagan Assoc.,-

New York. He will continue to serve on the
RCA and NBC boards, authorities said.
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ZIV SIGNS SKELTON FOR RADIO SERIES:
RELEASE DATE SET FOR NEXT MARCH 1

More than $3 million will go
into the ‘biggest radio deal of
the past five years. Station
goal set at 450 by March 1.

AS EVIDENCE of its faith in radio as a thriv-
ing medium, the Frederic W. Ziv Co. an-
nounced last week it had signed Red Skelton
to a three-year contract to star in a daily half-
hour transcribed “open end” series. It was
described as “perhaps the biggest radio deal
of the past five years,” with Ziv estimating
that it will invest more than $3 million in the
series.

John L. Sinn, executive vice president of
Ziv, said the series already has gone into pro-
duction in Hollywood, and the company ex-
pects to have at least 26 weeks of programming
completed by March 1, which has been estab-
lished as the national release date.

Mr, Sinn expressed the belief that the weekly
budget for this series will be the highest for any
radio series on the air in 1954, It will be pro-
duced by Herbert Gordon, a Ziv vice president,
and directed by Henry Hayward.

It was pointed out that Mr. Skelton will re-
main free to continue his work in television and
motion pictures under the terms of the con-
tract with Ziv. A Ziv spokesman estimated
that Mr. Skelton will realize at least $1.5 mil-
lion as his share in the sale of this series over
the three-year period. The contract specifies
a guarantee against percentage of sales.

Last Tuesday Ziv executives and salesmen
held closed-door meetings in New York map-
ping out the sales and promotion campaigns
in connection with the Red Skelton Show. Sales-
men were directed to start calling on local and
regional sponsors, advertising agencies, and
stations. A sales goal of a minimum of 450
stations signed for the series by March 1 was
set at the meeting.

Mr. Sinn pointed out that although the Red
Skelton Show will be the most expensive radio
show ever produced by Ziv from a weekly cost
standpoint, it will not be priced higher than
the firm’s other programs because “its poten-
tial sale is much greater.”

Under the terms of the contract, Mr. Skelton
will be available to participate in promotion
of the program. In this connection, Ziv is
preparing a high-budget promotion campaign
directed both to the trade and consumers.

BMI Series of Clinics
‘Opened in Honolulu

BMI launched its 1954 series of 47 program
clinics last week with a two-day session in
Honolulu, attended by a group of 93 broad-
casters described as the largest body of radio
men ever assembled under one roof in Hawaii.

Fin Hollinger, president of the Honclulu
Assn. of Radio and Television Broadcasters,
opened the clinic, which was held Wednesday
and Thursday at the Hotel Halekulani. Speak-
ers from the States:included J. Leonard Reinsch,
WSB-AM-TV Atlanta; Ben Laird, WDUZ Green
Bay, Wis.; Murray Arnold, WIP Philadelphia;
Harry Spence, KXRO Aberdeen, Wash., and
Philip Lasky, KSFO San Francisco. Local
speakers were James P. Smith, N, W. Ayer &
Son, Honoluly, and C. Richard Evans, KGMB-
AM-TV Honolulu. Glenn Dolberg, vice presi-
dent in charge of station relations for BMI,
was clinic chairman.

ZIV Vice President Herb Gordon (r) and
comedian Red Skelton exchange congratu-
lations at the signing of o contract by
which Mr. Skelton will star in daily, half-
hour transcribed shows for the Ziv firm.

Mr. Gordon will produce the series.

Ty Broadcasters Like

Committee’s Terms to ASCAP

INITIAL response to letter of the All-Industry
Local Tv Music License Committee asking tv
broadcasters to voice approval or disapproval
of the license terms the committee wants to
ofter, ASCAP [BeT, Jan. 4, Dec. 28, 1953], is
“overwhelmingly favorable,” Dwight W. Martin,
committee chairman, said Thursday.

Virtually all of the 120 stations who had
been heard from by that time (about a third of
the nation’s tv stations) approved the commit-
tee’s proposed terms, he said. The great ma-
jority also said they would accept blanket li-
censes from ASCAP embodying the committee’s
terms, while a minority expressed preference
for per program licenses on the basxs proposed
by the committee.

The tv networks which accepted the original
ASCAP blanket licenses expiring the end of
last year [Dec. 31, 1953] are discussing details
of new blanket llcense agreements with ASCAP,
operating meanwhile on a temporary extension
of the previous licenses,

Actual negotiations of financial terms of the
new network blanket licenses are in abeyance
as they are tied to station license terms in the
industry committee proposals.

Of the stations which accepted the first
ASCAP blanket licenses for the five-year terms
ending Dec. 31, 1953, an appreciable number
have declined ASCAP’s offer to renew at the
same rate and have notified the Society that they
wish to negotiate terms of new licenses. Most
of these stations have appointed Stuart Sprague
and Simon H. Rifkind, committee counsel, to
act for them in these negotiations. Stations
which have not taken out any ASCAP licenses
to date include a group of about 100 which
have entered into litigation -under committee
aegis, asking the federal court in New York to
set a fair fee for the use of ASCAP music on
television. If present committee attempts to
settle license terms by negotiations should prove
fruitless, this action would be aggressively
pursued.

BROADCASTING ® TELECASTING



TOP AUDIENCES in OKLAHOMA CITY

PROOF! OKLAHOMA CITY
KNOWS KWTV-9

PROOF! OKLAHOMA CITY

SETS ARE TUNEDTO
KWTV-9

PROOF! POPULARITY GOES
WITH THE SHOWS . . .

DURING ORANGE BOWL GAME!

K

*

.l Special telephone coincidental by

WITV SHARE
OF AUDIENCE—89.8%

12:45 P.M. |
TV STATION | TV STATION
KWTV g e i o
SHARE OF |
AUDIENCE 89.8 9.2 1.0 NOT ON AIR
RATING 60.7 6.2 0.7 NOT ON AIR

AND KWTV-9 HAS ALLTHETOP (BS SHOWS DAY AND NIGHT!

KWTV-9®

AFFILIATED MANAGEMENT KOMA-(BS

OKLAHOMA CITY

|} EDGAR T. BELL, General Manager

FRED L. VANCE, Sales Manager

REPRESENTED BY AVERY-KNODEL, INC.



TRADE ASSNS.

SRA DENOUNCES ABC PLAN AS ‘RATE CUT/
TERMS IT EFFORT TO DRAIN NATIONAL SPOT

T. F. Flanagan’s open letter to ABC Radio affiliates analyzes the
network’s split-sponsorship plan, postponed for now, as a rate cut,
a gamble for stations and another network attempt to ‘siphon off’
national spot. Stations already have or can build better programs

than the one offered, he says.

ABC’s split-sponsorship plan [B®T, Dec. 21,
1953] is denounced as “a rate cut” and as an-
other network attempt “to siphon off national
spot business” into network coffers, by Station
Representatives Assn. in an open letter Ssent
last week to managers of radio stations affili-
ated with ABC.

The plan in essence asks stations to agree
to amend their affiliation agreements with ABC
to permit the network to offer morning and
evening quarter-hour programs for sale in 7%%-
minute segments and with afternoon time oc-
cupied by the new Martin Block program of-
fered to participating sponsors. Station com-
pensation would be reduced in each case.
Originally designed to go in effect Jan. 1, the
plan’s start has been postponed until after ABC
affiliate meetings, so network officials may dis-
cuss, face-to-face, questions by a number of
stations [CLosED CIRCUIT, Jan. 4].

Flanagan Letter

T. F. Flanagan, SRA managing director,
stated in his letter of Jan. 7 that SRA analysis
of the plan was prepared after many ABC sta-
tions had asked their representatives what ef-
fect the change in affiliation agreement might
have on national spot business.. The follow-
ing five points, he said, make up a consensus
of the representatives’ analysis of the ABC
proposals:

1-—This is a rate cut. All of us havp been
devoting our best attention to the elimination
of rate cutting because it is such a serious
threat to the health of radio business_. These
efforts on your part and ours are proving more
and more successful. It is therefore most un-
fortunate that when the health of radio is
looking up, there should be set up another net-
work example of a cut in rates. It is obvious
that this could lead to cuts in other than net-
work rates, to the detriment of a healthy radio
rate structure.

2—The announced plan of split sponsership
of two daytime quarter-hour strips requires
the stations to gamble by setting aside large
blocks of time for network use without any
assurance that any part of the time, or more
than a portion of it, will be sold. The unsold
balance of time is unusable for commerecial
purposes by the station, since, although the
network will allow the time to be sold loeally
or to a naticnal sponsor, the fact that the net-
work can re-capture the time on four weeks
notice makes this privilege meaningless.

8-—With specific reference to the Martin
Block show, the program being furnished the
station—a New York dise jockey—is of a type
that any well-run station can build for itself,
and probably better, since well-known Ilocal
personalities can be utilized. At the same
time, the station’s pay-off for gambling a large
segment of valuable time on a questionable
program offering is one-half to one-third of its
regular announcement rate.

4—Today’s radio stations have well-estah-
lished participating programs already avail-
able, with established personalities, estab-
lished audiences and proven records of success.
’I:he revenue from these programs is the sta-
tions’ rate, not a small proportion of it, and
the advertiser runs no risk of buying an un-
proven vehicle.

5—This ABC plan is the fourth such plan
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of the four networks in their attempt to siphon
off national spot business into the network
pattern. While network time sales have been
declining for the last five years, national spot
radio, by contrast, has shown an increase each
year for 18 years, including the last five years.
The final quarter of 1953 will in all probability
turn out to be the healthiest quarter in the
history of national spot radio. It is well
known that the prosperity of national spot
radio is due to the excellent programming
and management of the radio stations, to the
sales efficiency of their station representatives,
and to the quick results secured during 1953
by the Crusade for Spot Radio. The prosperity
of national spot radio is in no way due to the
efforts of the networks. Quite to the contrary,
the decline in network billings and audiences

has posed a problem which the stations end .

their representatives have successfully solved.

“We have entire confidence in national spot
as an advertising medium, and in our sales and
promotion efforts,” Mr. Flanagan concluded.
“This confidence leads us to believe that under
any circumstances national spot radio will grow.
But we would rather not be under the handicap
of watching the networks’ continued attempts
to siphon off national spot business, and to
jeopardize radio prosperity through rate cutting
deals, at the same time that they are moving
toward reducing the stations’ income.”

RADIO-TV NEWSMEN
ELECT HARKNESS

NBC commentator Richard Harkness last week
was elected chairman of the Radio & Television
Correspondents Assn. The news correspondents
cover the Congress
for radio and televi-
sion.

Other officers
elected were William
Costello, CBS, vice
chairman; Joseph F.

secretary; Gunnar
Back, ABC, treasur-
er; Julian Goodman,
NBC, William Hig-
ginbotham, UP Tele-
vision, and Ann Cor-
rick, Crosley Broad-
_ casting Corp., mem-
bers at large, and Martin Agronsky, ABC,
member ex-officio.

The officers also serve as the executive com-
mittee in charge of the operation of the Radio
& Television Correspondents Galleries of the
U. S. Congress.

At the meeting, Mr. Agronsky, outgoing
president of the association, reviewed accomp-
lishments of the group, including: Acceptance
of radio and tv coverage of major govern-
mental and political activities, expansion of tv
and radio reporting of congressional committee
hearings and the remodeled Senate Radio-Tv
Gallery [BeT, Jan. 4],

He also noted the White House action in
giving radio and tv a chance to relay full or
excerpted Presidential news conferences.

S\
Mr. Harkness

McCafirey, MBS,

Washington Briefing
Set for Ad Council

ADVERTISING, media and business leaders
will receive an all-day briefing from President
Eisenhower, several Cabinet members and other
high government officials tomorrow (Tuesday)
when the Advertising Council holds its 10th
annual Washington conference.

Philip L. Graham, publisher of the Washing-
ton Post, will preside at the conference as
chairman of the council’s board. T. S. Repplier
is council president. The council contributes
media time and space for national welfare
projects.

Among thoss taking part in the briefing be-
sides President Eisenhower will be John Foster
Dulles, Secretary of State; George M. Hum-
phrey, Secretary of the Treasury; James Mitch-
ell, Secretary of Labor; Harold E. Stassen,
Foreign Operations Administrator; Roger M.
Kyes, Deputy Secretary of Defense, and Adm.
Arthur Radford, Chairman, Joint Chiefs of
Staff,

Aides to Speak

The panel of Presidential aides will include
James C. Hagerty, news secretary, and Maj.
Gen. Wilton B. Persons, Dr. Gabriel Hauge,
Thomas E. Stephens, Gerald D. Morgan, Ber-
nard M. Shanley and Bryce N. Harlow.

Monthly business meeting of the council will
be held this afternoon. The Better Schools
campaign will be reviewed along with other
council projects, including the Ground Observer
Corps recruiting drive. William R, Baker Jr.,
chairman of Benton & Bowles, which has served
as volunteer agency on the Better Schools drive,
will be among the featured speakers. Pentagon
officials will meet with the council after the
business session.

Outline of a proposed advertising campaign
to promote the U. S. economy will be given at
tomorrow’s luncheon. The drive will emphasize
the need for better roads, schools, hospitals and
dwellings and outline new scientific develop-
ments in electronics and atomic energy.

Daytimers Hear Counsel
Outline Objectives

AIM of the Daytime Broadcasters Assn. is
to obtain (1) a standard sign-off later than
local sunset for part of the year, (2} a standard
sign-on or (3) an option to use a standard sign-
off or sign-on or local sunset or sunrise, which-
ever is more advantageous.

That objective was outlined by Harry J.
Daly, DBA’s Washington counsel, in a speech
to daytime operators meeting in St. Louis
Friday [BeT, Jan. 4],

More than 750 daytime stations have been
limited in their service to their communities
by such FCC actions as determining interfer-
ence at the second hour after sunset and the
siX-year-long daytime skywave case, Mr. Daly
said. Pending daytime skywave decision has
tied up all applications for Class I and Cana-
dian clear channels for daytime operations, he
added.

_Key to the daytimers’ frustration, Mr. Daly
said, is that the daytimer builds up his audience
through the spring and summer and tries to fig-
ure ways to keep it up through the fall and
winter when the dark hours come earlier and
stay longer.

DBA was set up last October. Ken Patter-
son, WSIV Pekin, Ill, is president. A formal
convention is planned for sometime during
the NARTB convention in Chicago this year.

BROADCASTING ® TELECASTING
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One average dollar invested in NBC daytime television delivers 621 advertising impres-
sions. The same dollar invested in the average nighttime television show makes only
303 advertising impressions—less than half as many. Clear as daylight itself is the

 fact that Daytime Dollars Buy More...when they’re placed on NBC TELE VISION

a service of Radio Corporation of Amcrica

sources: A. C. Nielsen Co.Jan.-April *53. PIB Gross Time Cost Jan.-April ‘53. Variety Talent Est. Nov. *52,



In Houston, the South’s FIRST market, KPRC continues conclusively FIRST. For

28 years, KPRC has shown top results because of leadership in popular live local

programs...top local news coverage...audience rating...cost per thousand...

coverage . .. network affiliation.

Behind these facts stand a sound organization of top personnel, hustling
audience promotion and merchandising, plus public acceptance and prestige built
up throughout the years.

FIRST by FIRST, and all combined, KPRC is the best buy in the Gulf Coast area.

Call Edward Petry & Co., or write us direct for availabilities.

FIRST

F , R 5 r in Circulation

’ , R S r in News

F I R 5 r in Ratings

’ , R S r in Local Talent

F I R S T in Live Shows

F l R S T in Merchandising and Prometion
’ l R s r in Public Service

F , R S r in Physical Equipment




3%

DAYTIME é NIGHTTIME

In daytime periods KPRC has 66% more guar-
ter-hour “firsts” than all other Houston stiations.
It leads in 25 out of 40 daytime quarter-hour
segments.

At nighttime KPRC has 63% more quarter-hour
“firets” than all other Houston stations. It leads

in 45 out of 80 nighllime quarter-hour segments.

#QOctober-November, 1953, Pulse

HOUSTON

NBC and TQN on the Gulf Coast
JACK HARRIS, Vice President and General Manager
Nationally Represented by EDWARD PETRY & CO.
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What Is

POWER?

(-and Who's Got It!)
Power is AUDIENCE!

Latest TELEPULSE shows WTVI
led for 112 of 128 UHF-TV
quarter-hours rated ... and
there were 145,093 UHF-TV
homes in the Greater St. Louis
area two months ago!

Power is PROGRAMS!

People watch TV to enjoy pro-
grams . . . and WTVI gives them
more top-rated shows—CBS and
Dumont—than the two other
UHF-TV stations in the Greater
St. Lovis area combined!

—And NOW. ..
WTVI-TV

uses the

MOST POWERFUL
TRANSMITTER
EVER BUILT

for UHF

v Audience
v~ Programs
v’ Transmitter

WTVI is
The POWER

—Serves . . . and SELLS!
. . . ALL of the Greater St.
Louvis Area — powerfully!

Any Questions?
—Ask WEED TELEVISION
about WTVI — the power!
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HOLLYWOOD AD PANEL SCANS COLOR TV

Present and future of the new
medium are reviewed by ex-

perts Wile, Wood, Grant, Shel-
by and Peterson.

PRESENT and future status of color tv, and
its impact on the industry both commercially
and technically, were reviewed and discussed
by a panel of experts at the Hollywood Ad
Club meeting last Monday.

Frederic W. Wile Jr., vice president in charge
of tv programming and production, NBC-TV
western division, as panel! coordinator disclosed

‘color telecasts would originate from Hollywood

by fall and that that city would play an increas-
ingly major role in the future.

Barry Wood, NBC-TV executive producer
for color programming; Norman Grant, di-
rector of color tv art and design; Dr. Robert
Shelby, NBC-TV director of technical color de-
velopment, and H. Austin Peterson, partner in
charge of West Coast operations, Ted Bates &
Co., were panel members. John West, NBC
western division vice president, introduced the
group.

Other networks will be active in color tele-
casting within six months, Mr. West stated,
adding that NBC would schedule at least one
show a week in color during that period.

Color tv is “the greatest force for communi-
cating ideas that man has known,” stated Mr.
Wile. He further described it as “the perfect
advertising medium.”

NBC-TV already has invested $25 million in
color development and probably will spend
another $15 million during its color introduc-
tory year, Mr. Wood told Ad Club members.

“NBC-TV is not going to be a half-color,
half-black-and-white organization,” he stated.
Mr. Wood described the tv network’s training
program, in which all personnel, from produc-
tion heads to prop boys, will be brought to New
York for color training.

“We know that color tv will be more expen-
sive than Dblack-and-white,” he continued.
“There will be additional charges, but consid-
ering the new values we derive from color,
these additional expenses are all warranted.”

Following the panel discussion, Klaus Lands-
berg, vice president and general manager,
KTLA (TV) Hollywood, heard, in response to
his question, that the network is keeping a close
accounting of added costs during its introduc-
tory year and will have some idea at the end
what changes in its rate card will be justified
for color tv.

Close cooperation between NBC-TV and
Container Corp. of America to establish visual
standards for color tv pigmentation and paints
was described by Mr. Grant. From 1,000
3x3-ft. color “clips” being tested by NBC, pet-
work color technicians hope to develop a “basic
color yardstick.,” Similar work is being done
with inks and dyes, fabrics and costumes, and
make-up, Mr. Grant stated. In commercial art
“present black-and-white photography as used
in the field of graphic arts can no longer be
utilized. Slides and transparencies are accep-
table.to the color system, but small packages,
such as cigarettes and soaps, are better in a
dimensional display than flat photography.”

While color cameras are three times as large
as black-and-white cameras, their use is basic-
ally the same, according to Dr. Shelby. “We
can do anything with these cameras—so far,
at least—that we are caliled upon to do with
black-and-white cameras.” Control room equip-
ment is three times as complicated, he esti-

mated, with a control man necessary for each
camera, instead of the present practice of one
man for three cameras in black-and-white.
However, improvement in equipment and tech-
niques may reduce this, he hoped.

More careful lighting is required, one reason
why black-and-white compatible telecasts are
often superior in gaulity, he said. Again, at
present, light levels are three to four times
higher, using incandescent sources.

Several experimental developments in color
film transmission were discussed by Dr. Shelby.
Among them was a rapid pull-down 16 mm
projector with intermittent operation so fast
that the film is pulled from one frame to next
during tv blinking interval. Vidicon tubes now
offer great promise, which if fulfilled may al-
low use of standard black-and-white projectors
with no basic change in mechanism. Third
development, under experiment in RCA Cam-
den, N. J., laboratories, utilizes Servo-mecha-
nisms to stablize the film projection.

Mr. Peterson told Ad Club members of his
experience in preducing color commercials for
NBC-TV’s Colgate Comedy Hour. Overuse of
color is a mistake, he said, and cited the ef-
fective use of black-and-white against color
backgrounds.

NARTDA _Convention Sets

_Panel to Explore Color Tv

STATUS of color television with emphasis on
plans and problems faced by broadcasters and
manufacturers will be explored by industry
spokesmen at the annual convention of the Na-
tional Appliance & Radio-Tv Dealers Assn.,
which opened in Chicago yesterday (Sunday).

James D. Secrest, executive vice president of

. Radio-Electronics-Television Mfrs. Assn., will

preside over a panel of network, manufactur-
ing, engineering and servicing specialists at the
Conrad Hilton Hotel Tuesday, according to
Wallace Johnston, NARDA' president.

Full details on colorcasting—its status and
prospects—will be laid out and a recorded
message will be played from Dr. W. R. G.
Baker, General Electric Co. electronics divi-
sion, who headed the National Television
System Committee, as a highlight of the pro-
gram.

Appearing on the agenda are Frank Marx,
ABC vice president in charge of engineering;
Ted Bergmann, managing director for DuMont
Tv Network; Barry Wood, NBC executive pro-
ducer; Richard Llewine, CBS executive color
producer, and W. T. Winthringham, engineer
in charge of tv research for Bell Telephone
Labs, who will explain the new FCC color
video standards. W. O. Swinyard, chief engi-
neer, Hazeltine Research Inc., will describe
nature and availability of color tv receivers,
and Harold Schulman, chairman of RETMA’s
Service Committee, color installation problems.

Session will be held in the Grand Ballroom
of the Hilton at 2 p.m. tomorrow, closing
day of the three-day convention.

DelLaFieur to RETMA Int’'l.

LOUIS E. Del aFLEUR, assistant chief of the
FCC Frequency Allocation & Treaty Division,
has joined Radio-Electronics-Tv Mfrs. Assn.
as manager of the new international depart-
ment. He has attended many international com-
munications conferences. A native of Utica,
N. Y., he holds a B.S. degree from Hamilton
College.

BROADCASTING ® TELECASTING
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Take-off point for dependable
programing...

There’s less chance of *dead air’ costing you listeners when your
antennas are mounted atop Truscon towers. Truscon knows towers -
has designed and engineered them to stand strong and tall under all
weather conditions. You just name the height your antenna must reach;
Truscon will engineer and erect the tower you need... tall or small...
guyed or self-supporting ... for AM, FM, TV, or Microwave trans-
mission. Your phone call or letter to any Truscon district office—or to
tower headquarters in Youngstown-—will get your tower program going
as soon as defense requirements allow.

TRUSCON® STEEL DIVISION
REPUBLIC STEEL

1074 ALBERY STREET + YOUNGSTOWN 1, OHIO

‘Jhi' ! I—&. \

TRUSCON

TRUSCON

a name you can huild on
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You’ll find them

LOCAL STATION newscasters, sports-
casters, disc jockeys, women com-
mentators, etc., etc., —a great new
selling force at work today across the
nation. This force has grown up so
gradually that you have perhaps not
realized the strength of its influence.
Itis the power of thelocal personality.
The men and women in each commu-
nity whose voice on the radio has won
a loyal following and whose selling
suggestions carry the influence of a
known and trusted friend.

¥l
Jerry Marshall, master of ceremonies on WNEW’s Make Believe Ballroom.
One of thousands of local station personalities who make Spot Radio successful.



In every town

ey

The Station Advisory Board
of the Crusade will consist of:

This local influence, among other
things, is what has made Spot Radio
the powerful force it is today. This is
why Spot Radio is shooting up year
after year.

. And because this selling force is so

little understood, the radio stations of
America and their station represen-
tatives a year ago organized The
Crusade for Spot Radio to tell the
Spot Story to advertisers and their
agencies. The Crusade carries its mes-
sage directly to the top executives —
to the people who decide what media

1948 1949[ 1950] 1951] 1952] 1953

125,000,000
120,000,000 /
-—/’
115,000,000 /
110,000,000 /
/

105,000,000 /

100,000,000 /
1948 ... . $104,800,000
1949 ... .. 108,300,000
1950 .... ... 118,800,000
1951 ... e 119,600,000
117 124,400,000
1853 oo 135,000,000, est.

Spot Radio fime sales have grown in volume
consistently for 18 years.

will be used. It supplies the factual
data on which the agency can prepare
a nation-wide spot program. The Cru-
sade isn’t selling any one station or
group of stations—it is an industry-
wide service. It is designed to stretch
the advertiser’s dollar by helping him
make the most effective use of this
powerful selling force.

In its first year, supported by 318
of the more forward-looking radio
stations, The Crusade has been most
successful in winning many new con-
verts to the national spot medium —
more advertisers; more markets;
more saturation. campaigns on more
stations.

With more stations backing its pro-
gram, The Crusade can do an even
more effective job. For the advertiser
and his agency, The Crusade can help
in the effective use of this great, new
selling force. For the station, The
Crusade can serve in the broadest
possible sense in industry-wide pro-
motion of this medium. Remember,
The Crusade is the only organization
selling national spot radio on an in-
dustry-wide basis.

Based on the outstanding success
of The Crusade in its first year of
operation, the newly appointed Sta-
tion Advisory Board, comprised of
the prominent men pictured, is meet-
ing this week in New York to plan
and launch a vigorous expansion pro-
gram for 1954, -

rugade

FOR SPOT RADIO

Sponsored by

The Station Representatives Association, Inc.
101 PARK AVENUE - NEW YORK CITY 17, N. V.

L .
Leslie L. Kennon, KWTO
Springfield, Mo.

-
Philip Merryman, wiCC
Bridgeporf
[ e ol

(R &

Witllam B. McGrath,
WHCH

Boston

Charles F. Philllps,
WFBL
Syracuse

Ben Strouse, WWDC
Washington, D. C.



Kimble Heads BAB

Local Promotion

APPOINTMENT of R. David Kimble, director
of national promotion of BAB for the past 17
months, as director of local promotion for the or-
ganization, was an-
nounced last week
by Kevin B. Swee-
ney, BAB executive
vice president. Mr.
Kimble replaces John
F. Hardesty, who has
joined Westinghouse
Broadcasting Co.
as eastern sales man-
ager [BeT, Dec. 14,
19531

Mr. Sweeney also
announced that Sam-
uel 1. Abelow, who
has been senior pres-
entation writer in the national promotion de-
partment, has been named assistant director of
local promotion under Mr. Kimble. A suc-
cessor to Mr. Kimble as national promotion
director will be named shortly, Mr. Sweeney
added.

Mr. Kimble

Broadcasters to Address

N. C. ‘Freedom’ Conference

BROADCASTERS will be prominent among
participants at a Conference on Freedom of
Information to be sponsored by the Freedom
of Information Committee of North Carolina
Associated Press Members Thursday at the
Sir Walter Hotel, Raleigh.

Gordon Gray, WSIS-AM-FM-TV Winston-
Salem, president of the U. of North Carolina,
will preside at a luncheon meeting where he
will introduce the principal speaker, James
Russell Wiggins, managing editor of the Wash-
ington (D, C.) Post (WTOP-AM-FM-TV) and
chairman of the American Society of News-
paper Editors’ Freedom of Information Com-
mittee. Gov. William B. Umstead will deliver
the keynote address. .

Charles H. Crutchfield, executive vice presi-
dent of the Jefferson Standard Broadcasting
Co. and general manager of WBT-AM-FM
WBTV (TV) Charlotte, will moderate a panel
discussion of relations between the judiciary
and public information media.

Speaking for radio, television and the press
will be Ward A. Coleman, general manager
of WENC Whiteville and president of the
N. C. AP Broadcasters; Gaines Kelley, gen-
eral manager of WFMY-FM-TV Greensboro;
Miles H. Wolff, Greensboro Daily News; C.
A. McKnight, Charlotte News, and Weimar
Jones, president, N. C. Press Assn. Represent-
ing the judiciary will be prominent jurists in
North Carolina,

NARTB’s Engineer Unit Meets

NARTB’s new Engineering Conference Com-
mittee met Thursday in New York to discuss
plans for the annual technical convention to
be held during NARTB's convention week,
slated May 23-28 at the Palmer House, Chi-
cago. Taking part in the committee session
were Frank L. Marx, ABC; William B.
Lodge, CBS; Rodney D. Chipp, DuMont; E. M.
Johnson, MBS; A. James Ebel, WMBD Peoria,
I1l.; Karl B. Hoffman, WGR Buffalo; George F.
Leydorf, WIR Detroit; Willard J. Purcell, WGY
Schenectady, and James D. Russell, KKTV
(TV) Colorado Springs. A. Prose Walker,
NARTB engineering manager, met with the
committee.,
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Major Tobacco Men Band
To Fight Cancer Scare

Full-page newspaper ads an-
nounce industry research com-
mitteé formed to counteract
reports that cigarette smoking
may cause lung cancer. Broad-
cast media haven’t been
brought into the campaign.

THE NATION’S major tobacco manufacturers,
with one exception, last week formed a joint
industry group to be known as Tobacco Indus-
try Research Committee, to map plans for
counteracting the “recent reports on experi-
ments with mice” which gave “wide publicity
to a theory that cigarette smoking is in some
way. linked with lung cancer in human beings.”

The committee pledged itself in full page
newspaper ads to “aid and assistance to the
research effort into all phases of tobacco use
and health. This joint financial aid will of
course be in addition to what is already being
contributed by individual companies.”

“In charge of the research activities of the
Committee will be a scientist of unimpeachable
integrity,” the statement said, and “in addition
there will be an Advisory Board of Scientists
disinterested in the cigarette industry. A group
of distinguished men from medicine, science
and education will be invited to serve on this
Board. These scientists will advise the Com-
mittee on its research activities.”

Tobacco Firms

The statement was signed by the following:
American Tobacco Co., Benson & Hedges,
Bright Belt Warehouse Assn., Brown & Wil-
iiamson Tobacco Corp., Burley Auction Ware-
house Assn,, Burley Tobacco Growers Coopera-
tive Assn., Larus & Bro. Co., P, Lorillard Co.,
Maryland Tobacco Growers Assn., Philip Mor-
ris & Co., R, J. Reynolds Tobacco Co., Ste-
phano Brothers, Tobacco Assoc., and United
States Tobacco Co. Only major company that
did not sign the statement was Liggett & Myers.

The tobacco firms, individually, had increased
their radio-tv budgets as of Jan. 1, mostly by

expanding network shows, but this had no bear--

ing on the ‘“cancer scare” since the budgets
were all made up before the adverse publicity
broke, a tobacco spokesman told BeT.

So far the Tobacco Industry Research Com-
mittee has used only newspapers to announce
its function.

A head for the Tobacco Industry Research
Committee is expected to be named some time
this week. The presidents of all the tobacco
firms which signed the original ad will be on
the committee with an additional advisory board
composed of educators, researchers, etc., still to
be chosen.

Hill & Knowlton, public relations firm, was
appointed as liaison between the committee
and the public. In addition, Fuller & Smith &
Ross, New York, placed the first newspaper
campaign and is expected to handle further ad-
vertising.

Elliott to Address NRDGA

TALK on “Promoting Through Color Tele-
vision” will be presented by Joseph B. Elliott,
RCA vice president of consumer products, at a
Wednesday morning session of the 43d annual
convention of the National Retail Dry Goods
Assn. in New York. The convention will open
at the Hotel Statler today (Monday).

VOD Competition
Judges Announced

TWELVE leading Americans were selected last
week to serve as judges for the Seventh Annual
Voice of Democracy Contest by Robert K.
Richards, chairman of the VOD contest com-
mittee and NARTB administrative vice pres-
ident.

The contest judges are: Richard L. Bowditch,
president of U. S, Chamber of Commerce;
Dwight Clark Jr., 1951-52 contest winner;
William A. Early, president, National Educa-
tional Assn.; Joseph L. Martin Jr. (R-Mass.),
Speaker of the House; Glen McDaniel, presi-
dent, Radio-Electronics-Tv Mfrs. Assn.; Judge
Justin Miller, NARTB board chairman and
general counsel; Thomas F. O'Neil, MBS pres-
ident; Ivy Baker Priest, Treasurer of the U, S.;
Ed Sullivan, m.c., CBS Toast of the Town;
Harold E. Talbott, Secretary of the Air Force;
Mrs. Charles W. Tobey, widow of the late
Senator; Mrs. Charles L. Williams, president,
National Congress of Colored Parents &
Teachers.

UHFTA Questions Results
Of FCC’s Uhf-Vhf Study

REQUEST that the FCC undertake another
study to determine how uhf stations are faring
was made last week by the Ultra High Fre-
quency Television Assn,

Cautioning that the FCC “Survey of Post-
Freeze Television Stations” [BeT, Jan. 4]
should not be accepted as applying to uhf sta-
tions presently on the air, William A. Roberts,
UHFTA counsel, said:

“Since this survey for the most part did not
include uhf stations in areas where vhf stations
are in operation, it did not cover adequately
the current situation,'

The UHFTA concurs with the views of FCC
Comr. Frieda B. Hennock, Mr. Roberts con-
tinued, that another study is required to show
the development of these stations over the in-
tervening period and the status of uhf in areas
covered by vhf signals.

The FCC study, covering all stations which
went on the air between the lifting of the freeze
in 1952 and Aug. 1, 1953, also failed to get
the true picture of those uhf stations operating
in existing vhf markets or in new markets
where vhf stations have begun operating, Mr.
Roberts pointed out.

FCC Will-Wait

Belief that the Commission may wait until
final 1953 financial returns have been received,
around April 1, before embarking on another
study, was predicted by FCC executives. At
the same time, it was learned that H. H. Goldin,
assistant chief accountant in charge of the

- Economics Division, was scheduled to visit

Pittsburgh this week to look into uhf economics
in that city. He was also planning to wvisit
other uhf-vhf cities in the immediate future, it
was understood.

The Commission™s post-freeze tv study
showed that uhf stations, particularly those
which are the only outlets in their markets and
are at least 50 miles from existing vhf stations,
are doing as well as vhf in revenue and network
programs.

The study warned, however, that too little in-
formation was available to judge how uhf was
faring in pre-freeze vhf markets.
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I MEXICO IS LOCO
7ZOVER CHANNEL OCHO!

i Si senor! There’s the great happiness in the hacienda —

the senoritas have gon’ loco for thees entertaining Ochol!
Don’ gat me wrong, los hombres are muy simpatico for
Channel 8 too. We weel give you a teep, senor: You can court
all the gorls en Mexico and never cross the Rio Grande —

if you serenade them on WFAA-TV.

*Mexico, en Hunt County, Texas, ees only 60 kilos by burro
from the WFAA-TV tower, an’ like Reno, Frisco, Bristol

and Lancaster, ees well within the DALLAS-Ft. Worth market.
Jus’ ask Don Eduardo Petry for further informacion.

iLas® time we look, there are

300,000 sets en Channel Ocho’s area!

. Cheannel
WFAA-TV

D AL L AS

NBC - ABC - DUMONT

RALPH NIMMONS, Station Manager e EDWARD. PETRY & CO., National Representatives e TELEVISION SERVICE OF THE DALLAS NEWS



UHF ANTENNA Hemf
GAINS HIT » hO

NEW HIGH!

KTVU, stockton, Calif.—Channel 36. . . . Antenna Gain 47.6!
KACY"TV, St. Lovis, Mo.—Channel 14 . . . . Antenna Gain 46!
KCOK'TV, Tulare, Calif.—Channel 27. . . . Antenna Gain 40!

These gains were achieved with patterns which were custom-directionalized
to meet specific needs of each broadcuaster. Good coverage of your market
area may require more intense directionalizing, give you even higher gains!

SIMPLIFIED DESIGN for fast transmission line SIMPLIFIED DESIGN for antenna bay accessibility! SIMPLIFIED DESIGN for directionalizing with this
hook-up! Power line may be readily removed or This pole step with boss welded to bay facilitates unique stub attachment! Inexpensive and easily
connected to the input feed adapter shown here, beacon light maintenance or adjustments. Also use- installed on standard helicals {between 4 and 6
Beacon light cable teeds inuside the antenna to fulasa twist lever for bay rotation when contouring. per bay) it controls directivity to ideally fic your

eliminate any potential signal interference. geographical and population requirements.

% Here’s how you can get in the high-power class!

Your local G-E broadcast field representative has the answers on a directional-
ized helical antenna for your market. He'll show you how a 12 KW UHF
transmitter will perform in any new TV outlet or how to combine your present
small 1 KW unit with a General Electric 12 KW amplifier! See him today
and place an order for early delivery of this preferred equipment! ‘



~ Directionalized
HF HELICAL ANTENNA'

Tailor-Made coverage of Every Market with Standard Equipment

THERE is absolutely no reason why a
good part of your UHF station signal
should be beamed into the ocean or wasted
on other geographical areas void of pur-
chasing power. There is still less reason
why directionalizing your antenna need be
an expensive...custom-equipped process.

General Electric contouring methods
alone utilize a standard antenna...one
that is widely used today throughout the
nation. Simple additions to the basic helical
design are speedily made to resultin single

SIMPLIFIED DESIGN permits bay adjustments for
contouring and beam til:! A swivel flange connec-
tion allows rotation of bays 10 any angle to establish
the desired electrical phase. (Loosened bolts pic-
tured here highlight this feature.)

direction.. .elongated.. .close-in...or any
ideal coverage your market demands! And,
this is done at a fraction of the cost other
manufacturers must impose!

An examination of this outstanding fea-
ture, and all others in the extremely prac-
tical, yet simple, G-E Helical design,
clearly shows why General Electric leads
the industry in high- pewer UHF equipped
stations throughout the country! Section
X214-11, General Electric Company, Elec-
trounics Park, Syracuse, New York.

SIMPLIFIED DESIGN. .. Just one feed point per bay!
Provides extreme ease of adjusiment! Low-imped-
ance, non-resonant construction throughout results
in stable antenna petformance even in toughest
weather—proved under all conditions!

Complete Television Equipment for UHF and VHF

GENERAL @3 ELECTRIC



GOVERNMENT

SENATE FIGHT ON LEE CONFIRMATION
MAY BREAK OUT ALONG PARTY LINES

Speculation arises that Lee appointment may draw.an opening
blast in minority attack on Eisenhower. The opposition lineup is
not complete, however—many Senators are adopting ‘wait-and-

see’ attitude.

THERE MAY be open warfare declared in
the Senate by certain Democrats who feel
Comr. Robert E. Lee should not be confirmed
as a member of the FCC.

According to a BeT check last week of key
legislators involved, the feeling on Comr, Lee
is not solid. Most Democratic leaders are con-
tent to adopt a wait-and-see policy.

Indication of a fight, however, came in an
interview with Sen. A. S. Mike Mormroney
(D-Okla.), a member of the Senate Inter-
state & Foreign Commerce Committee. This
is the group which will consider- Comr. Lee's
nomination if and when it is received by the
Senate.

Monroney ‘Unchanged’

Sen. Monroney told BeT his position on
Comr. Lee remains “unchanged.” He said a
few questions ought to be raised and that “a
good many people want to be heard.” Assert-
ing that the nomination would be looked at
“very carefully,” Sen. Monroney said there is
a possibility that the nomination, when made,
will be “contested,”

Speculation had been high in the past two
weeks that the Democratic opposition may
pounce on the Lee issue as a way to discredit
Administration appointments in Government.

Sen. Monroney’s feeling in the matter is
well known, having been reported only last
October {BeT, Oct. 26, 1953].

At that time, Sen. Monroney said Comr.
Lee’s involvement in the 1950 Maryland Sena-
torial campaign which culminated in the de-
feat of former Sen. Millard Tydings (D) by
Sen. John Marshall Butler (R) would bear
further scrutiny.

On Dec. 31, the CIO Comminications Work-~
ers of America asked the commerce chairman,
Sen. John W. Bricker (R-Ohio), for a public
hearing on Comr. Lee’s membership on the
FCC [eprror’s NoTE—as a rule all Presidential
nominations are considered in open hearing by
the committees which are involved].

Comr. Lee is a Republican. He has been
serving as a comumissioner since October and

Congressional Coverage

STRENGTH and growth of radio and
tv as an integral part of the nation's
life can be seen in the number of news
correspondents accredited to the news
galleries of the U. S. House and Senate.
As Congress convened last Wednesday,
there were (in round figures) 1,200 cor-
respondents. Of these, about 798 are
reporters covering for newspapers and
wire services; 249 are reporters for the
periodical press (magazines, newsletters,
[ etc.) and 120 are correspondents for ra-
dio and tv, representing networks, sta-
tions and broadcasting services. The
British Broadcasting Corp. has a corre-
spondent. Former Vice. President Alben
W. Barkley is an accredited NBC-TV
correspondent and the radio-tv program,
. American Forum of the Air, has two
accredited correspondents.
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without pay. Yearly stipend for an FCC mem-
ber is $15,000.

President Eisenhower failed last week to
send to the Senate the nomination of Comr. Lee
to serve on the FCC for a full seven year
term. The Congress was in brief session
Wednesday and Thursday and recessed Friday.
It is assumed that the Lee nomination, if forth-
coming from the White House, will be sent
sometime this week.

Sen. Bricker said an early hearing will be
held once the nomination is received.

The situation has an unusval twist in that
the most interested Senators all sit on the
Senate Interstate & Foreign Commerce Com-
mittee which considers Presidential appoint-
ments to the FCC. The committee must ap-
prove the nomination before it can be taken
‘up by the full Senate for confirmation.

Sens. Butler and Mornroney are committee
members as is Sen. Lyndon Johnson of Texas
who is the Senate Minority Leader. Ranking
Democrat on the committee is Sen. BEdwin C.
Johnson (D-Colo.).

Sen. Johnson of Texas wants to put first
things first. After the nomination is received,
he said, he would seek all information avail-
able, The matter, he said, would be treated
“judiciously, with dignity and decency.” Other
Democrats on the committee—Sens. Lester C.
Hunt of Wyoming, Warren Maguuson of Wash-
ington, John O. Pastore of Rhode Island and
George A. Smathers of Florida—apparently
take a similar position as the Democratic lead-
er. Sen. Johnson of Colorado already has said
he will keep an “open mind” on the matter
{B®T, Jan. 41.

Close Democratic Majority

Complicating the matter, however, is the
peculiar ratio of party lineup in tHe Senate.
There is a close majority of Democrats—actual
count is 47 Republicans, 1 Independent (Sen.
Wayne Morse of Oregon) and 48 Democrats.
Thus, the committee lineups may be juggled
further. If the commerce group is affected and
the Democrats have equal standing on the com-
mittee there conceivably could be an unusnal
result of a tied vote on the Lee nomination
should it become an out-and-out party issue.
This could happen on the floor of the Senate
should the nomination be contested there and
brought to a party vote.

Sen. Monroney was chairman of a special
subcommittee which investigated charges of
irregularities in the Maryland campaign. The
subcommittee termed it “despicable” and: re-
ferred findings to the Justice Dept. Attorney
General Herbert Brownell Jr, announced Oct.
16 that the department had found no evidence
of Federal violation.

Comr. Lee appeared before the subcommit-
tee to report on a $5,000 campaign contribution
he received from Alvin M. Bentley, now a
Republican Congressman from Michigan, in a
meeting with Mr. Bentley in the office of Sen.
Joseph R, McCarthy (R-Wis.).

Comr. Lee testified that he had taken the
check to the Butler headquarters and that it
had been endorsed over to Mr. Lee’s wife and
used by Mr. and Mrs. Lee in a direct mail
campaign in behalf of Sen. Butler. The sub-
committee found that the $5,000 was not re-

They Were There

WHERE were radic and tv when news
events of importance occurred in Wash-
ington at Congressional committees dur-
ing 19537 They were there, according
to- Martin Agronsky, MBS news cor-
respondent and retiring president of the

Radio & Television Correspondents
Assn. Here is his list of outstanding
coverage:

1. Bishop G. Bromley Oxnam before
the House Un-American Activities Com-
mittee.

2. Attorney General Brownell and
J. Edgar Hoover, director of the FBI,
before the Senate Internal Security Sub-
committee.

3. The Joint Chiefs of Staff before the
Senate Armed- Services Committee.

4. Bernard Baruch before the Senate
Banking & Currency Committee.

ported "until after the group began its investi-
gation. Comr. Lee has explained he had no
responsibility for reporting the contribution to
proper Maryland authorities.

Reports have linked Comr. Lee's appointment
to Sen. McCarthy but of late, Sen. Styles
Bridges (R-N. H.), President pro tem of the
Senate, and Rep. John Taber (R-N. Y.), chair-
man of the House Appropriations Committee
with which Comr. Lee had been employed
before going to FCC, have been connected with
the Lee nomination [CLosED Crrcurr, Dec. 14,
19531,

The CWA letter, signed by the union’s presi-
dent, Joseph A. Beirne, asserted the appoint-
ment of Comr. Lee to “this highly important
and sensitive post should be scrutinized closely
by the entire Sentate.” He said special emphasis
should be placed on Comr. Lee’s “competency.”

Johnson Applauds Sarnoff
For Color Ty ‘Yictory’

BRIG. GEN. David Sarnoff, board chairman
of RCA and NBC, last week was praised by
Sen. Ed. C. Johnson (D-Colo.), member and
former chairman of the Senate Interstate &
Foreign Commerce Committee, for “the great
victory you have won for the American people
in getting for them a compatible system of
color tv.”

In a letter dated Dec. 31 and released by
RCA last Tuesday, Sen. Johnson wrote to Gen.
Sarnoff:

I must not let 1953 pass into history without
commending you heartily for the great victory
You have won for the American people in get-
ting for them a compatible system of color tv.
a{:‘lrxe lsg:penalxlnoneyéike water.in the laboratory to
§ system and you pressed fo
adoption relentlessly. & L rits
The scoffers said it could not be done but
you were not influenced by their pessimism.
The demands for delay only made you press
the harder for prompt and forthrlgit action.
You faced the identical obstacles thrown in the
paths of all men who have really gotten things
done. Columbus for instance. Please accept
my congratulations for A mighty important
achievement in the Art of Communications.
Gratefully,

Ed, C. Johnson.

Koepf to Commerce Post

JOHN KOEPF, television chief, U. 8. Treasury
Savings Bond Division, was named assistant to
Lothair Teetor, Assistant Secretary of Com-
merce for Domestic Affairs, last week. Before
joining the Treasury Dept., Mr, Koepf was
public relations director of RETMA. He also
was with Storer Broadcasting Co. and Procter
& Gamble,

BROADCASTING ® TELECASTING



CED Sees Possibility
For Tax Relief in ‘54

IF THE government reduces total cash expen-
ditures $5-6 billion in fiscal 1955, “we may
be able to cut taxes for fiscal 1955 by $2.5
billion” or about the “magnitude of the cuts
that are scheduled to take place on April 1,
1954,” the Committee for Economic Develop-
ment’s Research & Policy Committee asserted
in a statement for release yesterday (Sunday).

The CED is a non-profit, non-political eco-
nomic research and education organization sup-
ported voluntarily by business concerns.

The organization in its annual statement on
national policy proposed a series of changes in
the individual income tax, the corporate profits
tax and excise taxes.

Recommended is that reductions in corporate
profits taxes and excise taxes scheduled for
April be permitted to take place if consistent
with maintaining a balanced cash budget “at
high employment in fiscal 1955.” The com-
mittee also 3aid, “We do not think it would
be wise to enact new or higher taxes at this
time in order to permit the scheduled reduc-
tions to take place on April 1, 1954, since we
believe that this offsetting revenue would be
needed only for a very short period.”

The CED said if it becomes clear that the
elimination of selective excise taxes cannot be
achieved within a four- or five-year period by
a gradual method, a general sales tax levied at
the retail level could then be enacted.

If the corporation profits tax cannot be re-
duced from 52% (current rate) to 47% (as
provided in existing law) the committee urged
the rate be cut to at least 50% to bar “distorting
effects which taxes in excess of 50% can have
on corporate investment and expenditures.”

1t also urged liberalization of policies which
the government follows in regulating the
amount of depreciation which a business can
take in any given year. Also recommended
were steps toward relief from “double taxation”
of dividends.

FCC COMBINES
RADIO, TV UNITS

James Barr will head the new
Broadcast Facilities Division.
Curtis Plummer continues to
head Broadcast Bureau.

DEFINITIVE reorganization of the FCC Broad-
cast Bureau was announced by the Commission
last week to combine the former Aural and
Television Facilities Divisions into a single
Broadcast Facilities Division headed by James
E. Barr. 0

Mr. Barr, formerly chief of the Aural Facili-
ties Div., was named to head the new combined
division following the resignation of Cyril M.
Braum, Tv Facilities chief, now consultant to
the Joint Committee on Educational Television
[BeT, Jan. 4; Nov. 16, 1953].

With no other changes in organizational func-
tions or executive personnel under the new
order, the Broadcast Bureau continues to be
headed by Curtis B. Plummer. No successor
has been named to Frederick W. Ford as chief
of the Hearing Div. Arthur Scheiner continues
as chief of the Rules & Standards Div. Walter
R. Powell Ir. is chief of the Renewal & Trans-
fer Div. and Clara M. Iehl is chief of the
License Div.
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CONGRESS OPENS; GROUNDWORK LAID

Lawmakers meet only briefly,
concentrating on President’s
address. Initial bills touching
on radio-tv are minor.

CONGRESS convened Wednesday. When the
handshakes were over, legislators began to
buckle down to business at hand. By Thursday,
the keel for future action was laid by Presi-
dent Eisenhower in a State of the Union ad-
dress before Congress which was carried by
all radio and tv networks.

Since pending legislation this year carries
over from the first session of the 83d Congress,
there was a paucity of bills introduced in com-
parison to the January of a year ago.

Some proposed lawmaking, however, was
of interest to the broadcaster. These bills and
resolutions are compiled below.

There also were portents- of a battle shaping
up in the Senate which may proceed on party
lines over the expected nomination of Robert
E. Lee to serve a full term on the FCC (see
story, page 54).

!
Tax Proposals

Tax recommendations were of general inter-
est, particularly to the broadcaster. Not only
are his operations affected but also the volume
of advertising is hinged to a great extent on
the taxation of business in general as well as
the economic health of the nation (see edi-
torial).

President Eisenhower touched on taxes and
the nation’s economy in his address.

He noted the automatic demise of excess
profits taxes as well as the reduction in income
taxes at the end of 1953. The President said,
“We should now remove the glaring tax in-
equities, particularly on small taxpayers; re-
duce restraints on the growth of small busi-
ness; and make other changes that will en-
courage initiative, enterprise and production.”

Speaking of Administration plans, the Presi-
dent said: “For the business that wants to
expand or modernize its plant, we propose
liberalized tax treatment of depreciation, re-
search and development expenses, and retained
earnings.”

He proposed also that the corporation in-
come tax be retained at the current rate of

52% for another year and that the Renegotia-.

tion Act of 1951 be extended.

The President said the Administration would
spell out in an economic report, slated to be
delivered to Congress Jan. 28, a plan-to assure
a strong economy. Among the measures: tax
adjustments to spur spending; flexible credit
and public debt policies, and still others in the
fields of social security, agriculture, foreign
trade and public works.

He said the Administration’s budget for fiscal
1955 [which will include funds for FCC] will
be submitted Jan. 21.

Special message on the revision of the Taft-
Hartley Labor Act will be delivered today
(Monday).

Legislation introduced:

H Con Res 186. By Rep. Louis Heller
(D-N. Y.). Suggests five major changes in the
rules of procedure governing Congressional
investigations, one of them being: tv and radio
coverage would be omitted if a witness objects
because his reputation is at stake. Referred
to the House Rules Committee.

Already pending before the rules group is
H Res 86 introduced by Rep. Emanuel Celler
(D-N. Y.) which would order the House Judici-

ary Committee to study the rights of witnesses
before committees and would permit the ban
of microphones and cameras if a witness re-
quests this prohibition.

HR 6906. By Rep. Noah M. Mason (R-
IIL). Would repeal admission tax on movie
houses. A similar proposal last summer was
passed by the Congress but vetoed by Mr.
Eisenhower. .

HR 6907. Also by Rep. Mason. Would
impose a general 5% manufacturers sales tax
replacing all existing excise taxes except those
on whiskey and tobacco. Food, drugs and a
few other specialized items would be exempt.

HR 6898. By Rep. Jacob K. Javits (R, Lib.-
N. Y.). Would create a new Office of- Govern-
ment Investigation to probe corruption and
unethical acts relating to the transaction of
government business. It would be set up under
the General Accounting Office under the Comp-
troller General. All of the Executive Branch
would come under its purview, including the
FCC.

The section of Rep. Heller’s bill dealing with
media reads as follows:

“Sec. 14. The appearance of a witness be-
fore a committee in the course of an investiga-
tion shall not be broadcast or televised without
his consent, where there is reasonable ground
to believe that in the course of his appearance
a reference will be madg, by the witness or by
any member of the committee or its staff, to

.any matter adversely affecting the reputation

of the witness.”

In another action, a special House committee
investigating tax-exempt foundations asked the
President for authority to check income tax
returns of more than 6,000 foundations. The
five-man committee, under Chairman B. Carroll
Reece (R-Tenn.), is looking into foundations
to see whether tax-exempt funds are being mis-
used, particularly for “un-American and sub-
versive activities.”

The Pro Shows How

PRESIDENT EISENHOWER again
turned to professional advice in making
his radio-tv report to the nation last
Monday at 9:30 p.m., receiving techni-
cal tips from Robert Montgomery, direc-
tor of the NBC-TV Monday night dra-
matic series. Mr. Montgomery also
helped the President prepare for his brief
Christmas Eve simulcast.

James C. Hagerty, news secretary to
the President, said the producer-actor,
described as an “old friend,” advised
the President on lighting and similar
matters.

Last June the President called on Ben
Duffy, BBDO president, and his staff
to help prepare a report to the nation in
which four Cabinet members partici-
pated [BeT, June 8, 1953].

The most relieved men in Washington
at 9:45 p.m. last Monday were Bob
Doyle, director, and Sherman Hildreth,
remote engineer, who handled the smooth
pool pickup of President Eisenhower’s
simulcast for NBC. But relief changed
to remorse when Mr. Hildreth got home
after the simulcast. Taking off his coat, he
found the President’s glasses in his pocket.
Apparently he had put them there in
clearing the Presidential desk just before
going on the air. The Chief Executive
used two teleprompters with large type
and didn’t need his reading glasses.
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CAA Adyvises Study
Of Tall Tv Towers

A RECOMMENDATION that the Air Co-
ordinating Committee take up the question of
marking and lighting guy wires of tv towers has
been made by the CAA airspace utilization
branch, it was learned last week.

A memorandum, outlining the problem—be-
lieved to have been given impetus by .the Battle
Creek, Mich., airplane crash which killed for-
mer Michigan Gov. Kim Sigler and three pas-
sengers [BeT, Dec. 7, 1953]}—has been sub-
mitted to the Airdromes, Air Routes & Ground
Aids subcommittee of the ACC by Ralph Flet-
cher, CAA hazards aid engineer.

The memorandum is scheduled to be taken
up at the next meeting of the AARGA subcom-
mittee, Arthur L. Catudal, secretary of the unit,
said in answer to a BeT query. Mr. Catudal
is an airways engineer in the office “of the
Chief of Airways Engineering, Civil Aeronautics
Administration. Next AARGA meeting is ten-
tatively scheduled for Jan. 26.

Before requirements for marking and light-
ing guy wires could affect the broadcasting
industry, the FCC would have to amend Part
17 of its rules. These deal with marking and
lighting towers.

In addition to the Sigler air crash, involving

~ WBCK-TV Battle Creek, there were two other

air accidents in 1953 involving broadcast towers

zt WHUM-TV Reading, Pa., and WPTR Al-
any.

Telemeter, Paramount
Connection Questioned

Palm Springs theatre operator
charges anti-trust laws are
being violated by the recently-
inaugurated pay-as-you-see tv
service there.

A PALM SPRINGS, Calif., drive-in theatre
operator has asked the U. S. Justice Dept. to
investigate whether anti-trust laws are being
violated by International Telemeter Corp. in
showing theatrical motion pictures on its pay-
as-you-see television service in Palm Springs
before release of the films to theatres.

In a letter written by Beverly Hills attorney
Herbert S. Nusbaum on behalf of Ben Bron-
stein, operator of the Sun-Air Drive-In Theatre,
the Justice Dept. also has been asked to re-
quire I'I' C to bid for future films in regular
competition.

Mr. Nusbaum, said Mr. Bronstein, has been
informed by Paramount Pictures, which owns
51% interest in ITC, that he must permit Tele-
meter to show theatrical releases either before
or at the same time as his theatre shows them.

“Paramount,” Mr. Nusbaum said, *“js in the
position of making the pictures, distributing the
pictures and is also acting as exhibitor in the
guise of Telemeter—the very thing that the
government fought for over 10 years to pre-
vent in the distribution of motion pictures.”

Expressing belief a conspiracy is afoot be-
tween Paramount and Earl Strebe’s theatres,
the letter asks that Telemeter be required to
bid in the open market for the pictures. It also
asks that Mr. Strebe and Paramount divest
themselves of Telemeter stock.

Mr. Strebe operates Palm Springs’ remaining
three theatres and allqgedly is a stockholder in
Palm Springs Community Television Corp., an
ITC subsidiary.
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*45% interest of the purchasing group.

Transfer Bids Filed
For KFDA-AM-TY, KTOK

APPLICATIONS were filed with FCC last
week for sale of 75% interest in KFDA-AM-
TV Amarillo, Tex., to Texas State Network and
assignment of license of KTOK Oklahoma City
to a new corporation under the same ownership,
the present principals in KFDA [CLosEp Cr-
culT, Jan. 4).

Broadcaster Wendell Mayes, oilman C. C.
Woodson and TSN President Gene Cagle each
sell their 25% holding in Amarillo Broadcast-
ing Corp., licensee of KFDA and permittee of
vhf ch. 10 KFDA-TV, to TSN for a combined
total consideration of nearly $525,000. The
purchase price is less some $500,000 in obliga-
tions bearing their endorsements, assumed by
TSN. KFDA-TV went on the air last April.

Mr. Cagle is 34% owner of TSN. Mr. Mayes
is chief owner of KBWD Brownwood and
KNOW Austin, Tex. Messrs. Mayes and Wood-
son are not interested in TSN, which owns
KFJZ Ft. Worth, WACO Waco and KRIO
McAllen, all Texas. Remaining 25% of
Amarillo Broadcasting is retained by Charles
B. Jordan, TSN vice president.

Amarillo Broadcasting, owner of KTOK Inc.,
licensee of KTOK, is capitalized at $1,000.
KTCK would be assigned to Oklahoma City
Broadcasting Co., a newly-formed corporation

composed of the present four principals in’

Amarillo Broadcasting. Oklahoma City Broad-
casting assumes $222,300 of Amarillo Broad-
casting’s obligations, representing the balance
of obligations in the original purchase of
KTOK from O. L. (Ted) Taylor in inid-1952.

KXLY-AM-TYV Sale
Wins FCC Approval

SALE of KXLY-AM-TV Spokane, Wash., by
the Ed Craney-Bing Crosby organization to
Northern Pacific Radio Corp. and Northern
Pacific Television Corp. [B®T, Dec. 7] was
approved by the FCC last week.

Total consideration involved is $2,023,000,
of which $1,723,000 is capital stock, $150,000
unpaid obligations and $150,000 material
ordered.

Northern Pacific Radio and Northern Pacific
Television are wholly owned by Messrs. Joseph
Harris, Norman Eisenstein and Richard E.
Jones.

Messrs. Harris and Eisenstein each own a
Mr.
Harris operates Harris Assoc., large insurance
brokerage firm, and was former head of Motion
Pictures for Television Inc., in which he has re-
tained a financial interest. Mr. Eisenstein is a
real estate investor and has interests in a
chemical plant and dress manufacturing house.

Mr. Jones is an ex-Storer Broadcasting Co.
vice president and recently director of DuMont
0&o stations.

. KXLY operates on 920 k¢ with 5 kw. KXLY-
TV is on vhf ch. 4. Stations are CBS affiliates
with KXLY-TV also carrying DuMont.

FCC Sets Five for Hearing

FIVE more comparative television hearings

were scheduled by FCC last week. They are:

Jacksonville, Fla. (vhf ch. 12)—City of Jack-
sonville (WJAX), Florida-Georgia Television
Co. and Jacksonville Broadcasting Co. (WPDQ).
FCC denied petitions by WJAX and WPDQ to
dismiss Florida-Georgia.

Muskogee, Okla (vhf ch. 3)—Tulsa Broadcast-
ing Co. (KTUL Tulsa), Oklahoma Press Pub. Co.
(KBIX) and Ashley L. Robison.

Tulsa, Okla. {vhf c¢h. 2)—Central Plains Enter-
prises Inc. (509, each by KVOO and KRMG):
Fryer Television Co, and The Qil Capitol Corp.

Tulsa, Okla. (ubf ch. 17)—Tulsa Television Co.
and Arthur R. Olson.

Biloxi, Miss. (vhf ch. 13)—Radio Assoc. Inc.
(WVMI) and WLOX Broadcasting Co. (WLOX).

KSTM-TV Takes Ch. 11
Fight to D. C. Court

KSTM-TV St. Louis asked the U. S. Court of .
Appeals in Washington last week to issue a
temporary restraining order forbidding the com-
mencement of FCC hearings on vhf ch. 11 in
St. Louis pending a court decision on its appeal
from the FCC's refusal to accept its application
for that vhf channel [B®T, Jan. 4].

The St. Louis grantee, operating on uhf ch.
36, told the court at oral argument last Thurs-
day that the Commission should be forbidden
to hold the hearing until the court decided
whether KSTM-TV should be among the ap-
plicants. The hearing is scheduled to begin
Jan. 14.

KSTM-TV filed two applications for vhf ch.
11 in recent months. The first returned by the
Commission, was for St. Louis. The second,
also returned, was for East St. Louis. The Com-
mission held that an existing grantee cannot
file a new application for the same city.
KSTM-TV in both applications offered to sur-
render its ch. 36 permit if successful in ob-
taining a grant on ch. 11.

Durham, Stockton Grants
Move Closer to Approval

PROSPECTIVE grants for vhf ch. 11 at Dur-
ham, N. C., and vhf ch. 13 at Stockton, Calif.,
drew a step closer last week as the FCC ap-
proved dismissal of competitive applications
in those cities in two merger proposals [BeT,
Jan. 4].

WDNC Durham was allowed to withdraw
its ch. 11 application and the surviving bid.
of WTIK there was retained in hearing status
for action by the hearing examiner. WDNC
acquires 25% option in the tv venture. After
merger, WTIK would be sold.

At Stockton, the ch. 13 application of Radio
Diablo Inc. was retained in hearing status for
action by the examiner after dismissal of the
competitive application of KXOB. Principals
in latter station take option to acquire up to
10% holding in the potential tv outlet.

In other hearing actions, FCC approved
withdrawal of Lorain Journal 'Co.’s bid for
uhf ch. 31 at Lorain, Ohio, leaving uncontested
in hearing status the bid of WEOL Elyria,
Ohio. No merger is involved.

WGH Newport News, Va., was granted
dismissal of its application for vhf ch. 10,
leaving in contest the bids of Beachview Broad-
casting Corp., Norfolk, and WAVY Ports-
mouth, Va. WAVY paid WGH $5,000 to
reimburse expenses, FCC was advised. The
ch. 10 hearing was to begin Friday before
Examiner Charles J. Frederick.

Commission Grants Tvs
At Erie, Corpus Christi

INITIAL decisions to grant new tv stations
on uhf ch. 66 at Erie, Pa., and uhf ch. 22 at
Corpus Christi, Tex. [BeT, Dec. 14, 1953],
were made final in separate orders issued by
the FCC last week. Both grants were made
possible by changes in the status of competing
applications.

At Erie, uhf ch. 66 goes to Commodore
Perry Broadcasting Service Inc., operator of
WLEU there. The decision was enabled by
the withdrawal of Erie Television Corp.

At Corpus Christi, uhf ch. 22 went to
Coastal Bend Television Co. after competitor
H. L. Hunt amended his application to specify
uhf ch. 43, approved a fortnight ago.
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I[TH IS WHAT RUST MEANS BY
A COMPLETE REMOTE CONTROL SYSTEM

INustrated on this page are what we consider to be the
basic elements of a remote control system for the

RCA 250 K or L transmitter. For other transmitters,
different groups of elements will apply. Note that Rust
not only supplies standard transmitter, control and pre-
. amplifier units (right) but also units for each of the
functions in the table below. These units are especially de-
signed for your transmitter. Each Rust system includes
a complete interconnection diagram tailored to your
equipment and your requirements. When you buy Rust
you have everything you need . . . nothing else to buy;
no units to fabricate.

What will you get for your money?:

Don’t be fooled bﬂ talk of “low price’” remote
o - control systems. Check and compare before you
buy any system. Find out how much a complete
installation will cost . . . what additional parts you
will have to buy or make. Does it fulfill all your
requirements?

Rust considers the system illustrated on this
page to be the minimum to do a satisfactory job.
It will provide the following control and metenng
functions:

CONTROL METERING
Tower Lights Lighting Current
Filament "on-off’ Reset Filament Line Volts

fllament, line and madulator
overload breakers.

Plate "on-off!" Reset plate Plate Vollage
and P.A. overload breakers.
P.A. Tuning Plate Current

Power Output - Antenna Current

. and provides for addition of other control
and metering functions when and if desired.

Of 1al interest is the es?e ally de-
signed RCA Actuator (A) which *hooks up’
directly with the RCA 250 K or L front panel
controi‘;. Like other Rust Systems, it provides
for resetting of manual overload breakers
(so that you need not send a man to the trans-
mitter location in the event of overload).

Let Rust quote you on a complete remote
control system designed for your transmitter.
You'll find an unbeatable value. Write,
wire or phone.

A

M= the rust industrial company, inc.

608 WILLOW STREET MANCHESTER, N, H.
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No Comments Filed Yet

On Functional Fm Plan

NO COMMENT has been filed with FCC to
date respecting its proposal to legalize fm func-
tional music operations, the Commission an-
nounced last week (see text, page 102).

However, in nonbroadcast circles it appeared
that the proposal may be construed as the
passing of the last frontier of “unused” spec-
trum into which the crowded and bulging mo-
bile radio services might expand. In early
December, manufacturers petitioned for ex-
clusive fm channels from the citizens radio
band, suggesting the latter might recoup fre-
quencies from the fm broadcast band [BeT,
Dec. 14, 1953].

FCC’s last major action of 1953, the notice
of proposed rule-making looks toward amend-
ment of the Commission’s rules so as to author-
ize the fm “beep” operation. It is a further
effort to put the fm broadcast service on a
sound financial basis.

The fm broadcast band extends from 88-108
me, with 88-92 mc held for educational sta-
tions. The full band, according to unofficial
FCC estimate, could accommodate some 3,000
fm stations. At present there are 100-plus
educational outlets and some 575 commercial
fm stations assigned.

In the notice, the Commission proposes to
allow fm broadcast stations to provide sec-
ondary functional fm services such as store-
casting, transitcasting, background music and
similar “beep” operations in addition to their
regular broadcast programming. The sec-
ondary services would be allowed on both a
simplex and multiplex basis but the station
first would have to obtain a “special subsidiary
communications authorization.”

With Feb. 15 set as deadline for comments,
the proposal requests “appropriate full in-
formation” on existing or proposed functional
music and multiplexing methods or systems;
technical and non-technical data on such op-
erations, including public demand, and poten-
tial degradation to regular programming or
adjacent channel operation caused by multi-
plexing. Simplex operation would be aHowed

* when the fm station’s normal program is off
the air; multiplexing at any time.

The notice provided that the subsidiary pro-
gram must be of an entertainment or news
nature and could not be leased for taxicab
dispatching or like service.

Offering his personal views on the functional
fm proposal, Jeremiah Courtney, Washington

FTC Dismisses Complaint
Against Upholstery Firm

DISMISSAL of a Federal Trade Commission
complaint charging Custom Upholstering &
Carpet Co., Baltimore, with published and
broadcast misrepresentation in advertising re-
upholstering services was ordered Dec¢. 29 in an
initial decision by FTC Hearing Examiner J.
Earl Cox. FTC had charged false and mislead-
ing advertising in certain offers by the company.
Examiner Cox said evidence indicates the firm
operated “strictly in accordance” with terms of
the offers.

Officers of Cardner Supply Co., Norwalk,
Calif.,, disbanded since an FTC complaint was
issued charging the firm with misrepresenting
its scalp preparation in broadcast advertising,
were ordered not to resume the disputed prac-
tices in an initial decision Jan. 2 by FT'C Hear-
ing Examiner Earl J. Kolb.
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First in Line

WGHF (FM) New York last week an-
nounced it has applied for and received
permission from FCC to multiplex on an
experimental basis from Jan. 8-March 8,
using equipment of the type developed by
Murray Crosby and William Halstead.
WGHF said it was the first to request
multiplex operation since the Commission
announced its proposed rule-making pro-
" ceeding to legalize functional music op-
eration by fm stations (story this page).

attorney specializing in nonbroadcast and mo-
bile radio services, told BeT the fm band be-
tween 88-108 mc “unquestionably represents the

last broad frontier for mobile radio expansion, .

in view of the great stretches of spectrum space
previous Commissions have assigned to broad-
cast use.”

Mr. Courtney said the proposal *“would
largely doom this last avenue of escape from
the present frequency congestion and interfer-
ence which the various mobile radio services
are experiencing.”

He asked, “For what public purpose? To
allow an ever-dwindling number of fm licensees
to salvage their bad investment by providing
what is admittedly a non-broadcast service;
Background music to restaurants and ‘barber-
shops™—and I quote from the Commission’s
proposal—stores and buses; and, of course, the
human captives temporarily restrained therein.

“Fm broadcast service has fajled in the
crucible of the market place. Without this last
transfusion, the mobile radio services would
be in due course presented with the spectrum
space they so badly need for expansion and
to overcome the increasingly serious effects of
the ‘skip’ interference that is being experienced
in the 25-50 mc band.”

Mr. Courtney said, “It is not too much to
say that every mobile radio service will suffer,
now or in the future, if this proposal for tailored
barbershop music and the like via radio should
be finalized.”

FTC Orders Antell
To Cease ‘False’ Ads

THE Federal Trade Commission last week
ordered cessation of false and misleading ad-
vertising which it charges has been used by
Charles Antell Inc., Baltimore, and its adver-
tising agency, TAA Inc., Baltimore and New
York.

The order, issued last Tuesday, affirms an
initial decision issued last November [BeT,
Nov. 23, 1953] by FT'C Hearing Examiner
John Lewis which ordered the Antell firm
and its agency to cease the contested claims
made for Charles Antell Formula No. 9 (a
scalp preparation), Charles Antell Shampoo and
Hexachlorophene Soap.

Antell, an extensive radio and tv “pitch” ad-
vertiser [B®T, Jan. 19, 1953] against which
FTC charges were brought last June [BeT,
June 22, 1953}, was ordered to cease claims
that Formula No. 3 will prevent baldness. The
FTC order restricts claims for Formula No. 9
regarding its lanolin content, bans claims
Charles Antell Shampoo’s hormone content has
any cleansing action on the hair, prohibits
claims of Hexachlorophene Soap’s effectiveness
and forbids claims that regular prices are ‘‘re-
duced prices.”

WCAN-TV ASKS COURT
TO BAR CH. 6 BIDS

THE CONTROVERSIAL vhf ch. 6 allocation
to Whitefish Bay, Wis. [BeT, Dec. 7, 1953],
was challenged last week by WCAN-TV Mil-
waukee in the U. S. Court of Appeals in Wash-
ington.

The uhf ch. 36. WCAN-TV asked the court
to order the FCC to revoke its allocation order
and to hold a hearing on whether the additional
vhf frequency should be assigned to the Mil-
waukee area, Whitefish Bay is a suburb of
Milwaukee.

WCAN-TV also asked that the court issue
an injunction to stop the Commission’s order
from becoming effective Jan. 10,

Also last week, a third application was filed
for the Whitefish Bay wavelength. It was filed
Friday by Independent Television Inc., headed -
by Jack Kahn, vice president of Holeproof
Hosiery Co., and including former Democratic
Senator Blair Moody of Michigan.

Gist of the WCAN-TV complaint was that
the Commission made its ch. 6 allocation to
Whitefish Bay final without giving WCAN-TV,
or others who filed comments, a chance to ‘be
heard.

It also claimed that the assignment of ch. 6
to the Milwaunkee area upsets the balance be-
tween vhf and uhf in that city, expressed fear
that it would lose its CBS-TV affiliation and a
major portion of its revenues, and alleged that
the assignment was a subterfuge on the part of
the Commission to get around the 170-mile
separation rule.

In an affidavit filed with the request for an
injunction, Lou Poller, president of Midwest
Broadcasting Co., stated that WCAN-TV had
suffered $32,000 worth of damages from can-
cellation of contracts by advertisers who ex-
pected a vhf station to start within 60 days.
He also said that an additional $27,500 was
lost from advertisers who refused to renew
contracts on the same belief. He accused
Hearst-owned WISN salesmen of telling adver-
tisers that their station would receive the vhf
grant and could begin operating in two months.

Hearst Corp., which recommended the White-
fish Bay assignment after failing to persuade
the FCC to put ch. 6 into Milwaukee proper,
is one of the pending applicants. In addition
to Independent, WMIL also is a contestant for
the vhf frequency. WMIL was the grantee of
uhf ch. 31, but surrendered its permit when 1t
filed its appl1cat10n for ch. 6.

WCAN-TV also. charged that the Commls-
sion erred in finding that the Whitefish Bay
assignment met the 170-mile separation role.
It averred that the Commission should have
measured the distances to the nearest co-
channel from Milwaukee’s main post office,
according to rules, rather than from the center
of Whitefish Bay. It also declared that the
Milwaukee Sentinel-WISN application gives a
Milwaukee address for its main studio.

Mr. Poller said that $700,000 had been spent
in building the uhf ch. 36 station, and that
Milwaukee set-owners had spent $30 million
in buying 200,000 uhf-vhf receivers or conver-
ters in order to receive uhf signals. Milwaukee
area has a total of more than 600,000 tv re-
ceivers at present, accordmg to the latest report
from WTMJ-TV.

Request for an injunction was based on the
fear that the two pending applicants, pre-Friday,
might merge and thus get a grant this week
before the court ruled on the merits of its
appeal, WCAN-TV said.

WCAN-TV’s appeal was filed by Benedict P,
Cottone, former FCC general counsel, now
with Lucas & Thomas, and Philip M, Baker.
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CONSOLIDATION ALLOWS 2D HOUSTON VHF

Examiner can act quickly on
consolidated bid for ch. 13 by
four former competing appli-
cants. It slices this way: KTRH
32%, Houston Area Tv 32%,
Houston Tv Co. 20% and
Mayor Roy Hofheinz 16%.

HOUSTON is slated to get its second commer-~
cial vhf station (ch. 13) under a consoclidation
agreement completed last week by the four
competing applicants for the channel.

The agreement will be filed promptly with
FCC Examiner James D. Cunningham. The
Houston c¢h. 13 hearing began Dec. 11 and
was due to resume Jan, 18, Under the Com-
mission’s expediting procedure, the examiner
can approve the remaining applicant quickly
after a hearing has commenced.

The agreement calls for all but Houston Tv
Co. Inc. to withdraw. When the grant is
made, it will be assigned to the new Houston
Consolidated Tv Co.

Houston Consolidated Tv Co. stock will be
held in these proportions: KTRH Broadcast-
ing Co., 32%; Houston Area Television Co.’s
17 stockholders, 32%; Houston Television Co.
Inc’s 15 stockholders, 20%, and Houston
Mayor Roy Hofheinz, individually, 16%.

The pact provides that if the FCC requires
it, Mayor Hofheinz will dispose of his 25%
interest in KTHT Houston. Mr. Hofheinz was
identified with the Tv Broadcasting Co. of
Houston, which is one of the four applicants
dismissing its application.

In excess of $1 million will be invested in
the new property, it was understood. While
basic management and operation will be in the
KTRH company (Houston Chronicle-Tesse
Jones interests), executive personnel will be
selected from among all four applicants, it
was understood.

There will be nine directors of the con-
solidated corporation, and a total of 34 stock-
holders.

Among the principals in the new company
are John T. Jones Jr.,, KTRH; Lloyd Gregory,
advertising; Wright Morrow, attorney; Dudley
Sharp, oil and industrial equipment; and Mayor
Hofheinz.

The Jones-KTRH interest will build new
studio and transmitter buildings and the tower,
it was reported, and lease them to Consolidated.

Mpls.” First Color

THE Minneapolis Star on Jan. 2 ran a
five-column, front-page color photo of a
scene from the New Year’s Day Pasadena
Tournament of Roses as received over
a 12%-inch monitoring screen in the
studios of KSTP-TV Minneapolis-St. Paul
from the NBC-TV colorcast of the event.
The photo was made by Star photog-
raphers Wayne Bell and James Godbold,
using a Speed Graphic camera with Type
B Ektachrome film, an exposure of one-
half second with the lens wide open at
F/2.5. “About as involved as the color
broadcast itself was the reproduction of
this picture in today's Star,” says the news-
paper, describing the all-night engraving
and stereoiyping processes which took
place before the photo was published on
the afternoon following the event. About
a thousand persons in the Twin Cities
witnessed the KSTP-TV transmission in
color, the newspaper adds.
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Every effort will be made to begin operation
at the earliest possible date, it was said.

Houston’s first commercial station was
KPRC-TV (ch. 2), which began operation
Jan. 1, 1949. Station is owned by the Houston
Post., KNUZ-TV began operating commercially
on ch. 39 early in October 1953. KGUL (TV)
Galveston began operating on ch. i1 March
22, 1953. Houston educational KUHT (TV)
on reserved clr. 8 began operating May 25,
1953. Still building are KXYZ-TV on ch. 29
and KTVP (TV) on ch. 23, both assigned in
Houston.

Both KPRC-TV and KGUL-TV are affiliated
with all four networks, KTRH is the basic
CBS affiliate in Houston.

STATIONS

WEWS (TV) Reports Response
By Viewers to New Power

WEWS (TV) Cleveland, which has increased
power to its maximum authorized 100 kw visual,
reported last week its first week of operation on
the new power brought letters from viewers
in northern Ohio, western Pennsylvania, West
Virginia, Michigan, western New York and
Ontario, Canada.

The station says it has begun a “maximum-
power” promotion campaign which includes on-
the-air saturation, circulation of a two-reel mo-
tion picture and tune-in ads in 40 Ohio and
Pennsylvania daily newspapers, with the cam-
paign being handled by McCann-Erickson’s
Cleveland office.
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(Left) Collins 3004 250/100 watt AM broad-
cast transmitter.

(Right) Collins 20V 1000/500 watt AM broad-
cast transmitter — rear, open view.

i

Like all of Collins modern transmitters, the
250 watt 300] and the 1000 watt 20V feature
simplified trouble-free circuitry, and the latest
high-gain tetrode tubes. The advanced engi-
neering features of Collins transmitters spell
economy and many years of continuous trouble-
free operation.

Everything for the modern broadcasting
station from console to antenna tip

And when it’s Collins, you know it’s the best

. in engineering, performance, and styling.
This is no idle boast. Take engineering for
example. In Collins transmitters, great simpli-
fication has been achieved in the circuits asso-
ciated with the modulator and power amplifier
stages through the use of high gain, long lived
tettodes. The result: these efficient tubes also
permit the use of low drain, low cost tubes
in the driver stages. Troublesome ctystal ovens
are eliminated entirely with frequency control

through new super stability crystals.

You get the benefits of advanced engineering
in all Collins broadcast equipment — trans-
mitters, in powers of 250 watts to 10 kilowatts,
speech input consoles, remote amplifiers, rack
mounted speech equipment, test and control
equipment, custom designed audio equipment,
transducers, and accessories for every need.

Get a Collins estimate before you buy. Get
the best in modern broadcasting equipment.
Contact your nearest Collins office, today.

MODERN BROADCASTING EQUIPMENT BY

"COLLINS RADIO COMPANY

Cedar Rapids, lowa

11 W. 42nd 5t. 2700 W. Olive Ave.
NEW YORK 36 BURBANK

1930 Hi-Line Drive Dogwood Road, Fountain City
DALLAS 2 KNOXVILLE




Color Tv Showings
Attract Wide Play

STATIONS, networks and manufacturers
started 1954 by giving a number of color tv
demonstrations. Among the many:

Week-long demonstration of color tv.on a
14-in. picture receiver was held by WMAR-TV
Baltimore last week. The receiver was set up
in the main lobby of the Sunpapers’ Bldg. and
the public was invited to view color stills from
9:30 to 9:45 a.m. each day during the week.

Meanwhile, reports continued to be received
on station activities during the NBC-TV tele-
cast of the Pasadena Tournament of Roses
parade.

WOW-TV Omaha had an audience of 300
prominent local and regional guests viewing
four RCA Victor colorsets in the main ball-
room of the Hotel Paxton. Midwest's reaction
to color tv was summed up by Omaha Mayor
Glenn Cunningham, who said that it was the
“most amazing thing I’'ve ever witnessed.”

Among the guests were Meredith Publishing
Co. executives E. T, Meredith Jr., Payson Hall
and Howard Stalnaker. The latter two are di-
rector and assistant director of radio and tv
for the magazine publishing company. Meredith
owns WOW-AM-TV Omaha, WHEN (TV)
Syracuse, KMBC-AM-FM-TV Kansas City and
KPHO-AM-TV Phoenix.

WPTZ (TV) Philadelphia had more than 200
guests in its Studio “A” viewing the Pasadena
colorcasts on three Westinghouse colorsets.
Among other stations carrying the Rose Parade
from California, not listed previously [BeT,
Jan. 4], was WOOD-TV Grand Rapids.

WSAZ-TV Color Plans

WSAZ-TV Huntington, W, Va,, reported that
color equipment had been shipped from RCA
and that the station would begin carrying net-
work color programs in March. This was due,
station manager Lawrence H. Rogers said, to
the fact that AT&T does not plan to adapt its tv
circuits for coler from Columbus or Dayton,
Ohio, until then.

Several demonstrations were held in Chicago
for agency executives, network staff members
and the press. Comments by radio-tv news-
paper and trade critics and other observers were
favorable for the most part.

NBC held a small informal showing at the
Merchandise Mart, using two color receivers.
Monochrome receivers were used for contrast
in the office of Harry C. Kopf, vice president in
charge of NBC Central Division.

Zenith Radie Corp. set up two color and two
black-and-white sets in the Drake Hotel for its
reception, with equally favorable reception re-
ported. RCA Dist. Co. showed a colorcast of
the Tournament of Roses parade on sets in the
Knickerbocker Hotel, General Electric Co.
cooperated with the Oak Park (Ill) Federal
Savings & Loan Assn. for a similar showing
in that Chicago suburb.

Edwards to WMAL-TV Sales

NEAL J. EDWARDS, sales manager of WITG
(TV) Washington, has been named sales man-
ager of WMAL-TV that city effective this Sat-
urday, according to K. H. Berkeley, vice presi-
dent-general manager of the Evening Star
Broadcasting Co., WMAL-AM-FM-TV licen-
see. Mr. Edwards, who has been WTTG sales
manager since 1952, replaces Harvey Glascock,
who has resigned, Mr. Berkeley said.
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WELCOME is extended to Omaha Mayor
Glenn Cunningham (I) by Lyle DeMass,
assistant general manager, WOW-TY that
city, on the former's visit to studios to view
with 400 others WOW-TY’s demonstration
of NBC-TV's colorcast of the Pasadend
Tournament of Roses on New Year's Day.

Porterfield Appointed
WNET (TV) V.P,, Gen. Mgr.

JOHN REED PORTERFIELD, former man-
ager of WSEE-TV Fall River, Mass., last week
was named vice president and general manager
of WNET (TV)
Providence, R, 1., ch.
16 outlet which is
slated to commence
test pattern opera-
tions about March 1
and commercial
breadcasting shortly
thereafter.

WNET will be af-
filiated with the ABC
and DuMont net-
works and will begin
its operations with
an RCA 1 kw trans-
mitter. It is owned Mr. Porterfield
by Channel 16 of Rhode Island Inc. and is
represented nationally by the Paul H. Ray-

mer Co., and, in Boston, by the Bertha Bannan -

organization.

WOHO Names Wester
As Sales Manager

WILLIAM C. WESTER, former Michigan
representative for Frederic W. Ziv Co., has
been appointed sales manager of WOHO

Toledo, that city’s
newest fulltime am
station, which ex-

pects to go on the
air early this year
with 1 kw on 1470
ke, the station’s man-

agement said last
week.
Mr. Wester en-

tered the broadcast-
ing industry in 1933
as a time salesman
for WTAQ Green
Bay, Wis., becoming
sales manager in
1934. He became sales manager of WKBZ
Muskegon, Mich., in 1939 and in 1945 was
named president and manager of WMUS
Muskegon. He joined Ziv in 1948.

Mr. Wester

WAYS-TV IS WEEK'S
SOLE VIDEO STARTER

CHARLOTTE, N. C, received its second sta-
tion but first uhf outlet as WAYS-TV (ch. 36)
started commercial operation last week, It
will be affiliated with ABC-TV and represented
by The Bolling Co.

The WAYS-TV debut runs the operating sta-
tion total to 357, with the possibility of about
15 more getting started before January is over.

Test patterns of WMGT (TV) Adams-Pitts-
field, Mass. (ch. 74), are scheduled to begin in
two weeks, with commercial programming fol-
lowing shortly, Leon Podolsky, president, an-
nounced. The station has been delayed by de-
livery of its antenna.

WKNY-TV Kingston, N. Y. (ch. 66), re-
ported that a 50-ft. section of its planned 600-
ft. tower was erected last week. Construction
of the transmitter building is well underway,
with equipment expected to be moved into the
new building this month.

WRTV (TV) Asbury Park, N. J, (ch. 58),
which has been on test patterns for almost a
month, probably will start regular program-
ming this month as soon as technical problems
and “gimmicks” are ironed out, it reported.

Commercial tv will come to Puerto Rico
in February. Twe stations, WKAQ-TV (ch. 2)
and WAPA-TV (ch. 4), both in San Juan, are
slated to begin programming then. David H.
Polinger, WKAQ-TV commercial manager, said
test' patterns definitely will begin this month
with regular programming to start shortly there-
after. The station will have an effective radi-
ated power of 100 kw. It is represented by
Inter-American Publications Inc.

KDAL-TV March Tests

KDAL-TV Duluth, Minn. (¢h. 3), which re-
ceived its grant last month, expects tc start
test patterns in March, according to Dalton
LeMasurier, president and general manager.

Second station for Ashville, N, C., WLOS-
TV (ch. 13), plans to use the top of Mt. Pisgah
for its 300-ft. antenna tower, Charles B. Britt,
executive vice president, announced, giving the
tower a height of 6,089 feet above sea level.
Predicted station coverage will encompass 71
counties in five states, he estimated.

KOMU-TV Columbia, Mo. (ch. 8), which
started commercial operation last month, held
an inaugural program Jan. 3, according to Dr.
Ed Lambert, director. The station programs
from 4:15 to 10:30 or 11 p.m. daily, 1 to 11
p.m. Sunday, and now has 57 network shows
with local programs increasing in number,

Christmas starter KHOL-TV Kearney, Neb.
(ch. 13), expects to be interconnected by Feb.
4, Duane L. Watts, station manager, reports.

WLBT (TV) Jackson, Miss. (ch. 3), made its
Dec. 28 target date, Wiley P. Harris, general
manager, reported. It now is on interim oper-
ation until extra tower sections and full-sized
antenna are delivered this month,

WWTV (TV) Cadillac, Mich. (ch. 13), tele-
vised the Rose Bowl football game as a public
service two days before it started regular oper-
ation, the station said. Signal pick-up was
made from WTMJ-TV Milwaukee,

Stations due on the air in the next 30 days
are:
ALABAMA
WMLS-TV Decatur, uhf ch. 23, Feb. 1.
CALIFORNIA

KQED (TV) Berkeley-San Francisco, vhi ch.
*9, January ‘54,
KBID (TV) Fresno, uhf ch. 53, represented by
Meeker Tv Inc.,, Janlary ’54.
KSAN-TV San Francisco, uhf ch, 32, repre-
sented by Joseph H. McGillvra Inc., Feb. 1.
FLORIDA

WINK (TV) Fort Myers, Vhf ch, 11, represented
BROADCASTING ® TELECASTING



by Weed Tv Inc., Feb. 1.
WEAR-TV Pensacola, vhf ch. 3 (ABC), repre-
§5e4nted by George P. Hollingbery Co., January

GEORGIA

WRDW-TV Augusta, vhf ch. 12 (CBS), repre-
sented by Headley-Reed Tv Inc Feb. 1.

WTOC-TV Savannah. vhf ch 11 (CBS), repre-
sented by The Katz Agency. Feb.

KENTUCKY

WLOU-TV Louisville. uhf ¢h. 41, January '54.
LOUISIANA

WNCO-TV New Orleans, uhf ch. 32, January

‘54.
MAINE

WGAN-TV Portland, "vhf ch 13, represented
by Avery-Knodel Inc Feb.

MASSACHUSE'I‘TS

WMGT (TV) Adams-Pittsfield, uhf ch. 74, repre-
sented by Walker Representation Co., Jan. I5.

MICHIGAN
WNEM-TV Bay City-Saginaw, vhf ¢h. 5, repre-
sented by Headley-Reed Tv Inc., Jan. 24,
WEKAR-TV East Lansing, uhf ch. *60, Jan. 17.
NEW HAMPSHIRE

WMUR-TV Manchester, vhf ch. 8, represented
by Weed Tv Inc, Feb. 15.

NEW JERSEY

WRTV (TV) Asbury Pa)rk uhf ch, 58, January |

‘54 (granted STA Dec. 10
NEW YORK
WEKNY-TV Kingston, uhf ch. 66 (NBC, CBS,

DuMont), represented by Meeker Tv Inc., Feb- |

ruary 54,
_54WE0K -TV Poughkeepsie, uhf ch. 21, January

WTRI (TV) Schenectady, uhf ch 35. repre~
sented by Headley-Reed Tv Inc., Feb

NORTH CAROLmA

WAYS-TV Charlotte, uhf ch. 36 (ABC), repre-
sented by The Bolling Co., Jan.

OKLAHOMA

KCEB (TV) Tulsa, uhf ch. 23, represented by
The Bolling Co., Jan. 15.

OREGON

KPIC (TV) Salem, uhf ch. 24, January '54
(granted STA Aug. 4).

PENNSYLVANIA
WARM-TV Scranton, uhf ch, 16, represented
by George P. Hollingbery Co., January °54.
RHODE ISLAND
WNET (TV) Providence, uhf ch. 16 repre-
sented by Paul H. Raymer Co., Feb.
SOUTH CAROLINA

WACA-TV Camden, uhf ch. 15, January '54.
‘54WSCV (TV) Spartanburg, uht ch. 17, January

TENNESSEE

WLAC-TV 0Old Hickory {Nashville), vhf ch. §,
January '54.
TEXAS

KRGV-TV Weslaco, vhf ch. § (NBC). repre-
sented by Paul H. Raymer, Feb.
UTAH
KUTV (TV) Salt Lake City, vhf ch 2 (ABC),
i‘epresented by George P. Hollingbery Co.,

b. 15.
VIRGINIA
WBTM-TV Danville, uhf c¢h. 24, represented
by George P. Hollingbery Co., Jan. 15.
WASHINGTON

KVAN-TV Vancouver (Wash.)-Portland (Ore.),
uhf ch. 21, Jan. 15.

WEST VIRGINIA
WJIPB-TV Fairmont. uhf ch. 35, represented by
Gill-Perna Inc., January '54.
WISCONSIN
WNAM-TV Neenah, uht ch. 42, represented by
George W. Clark Inc., Jan. 6.
WYOMING

KFBC-TV Cheyenne, vhf ch. 5 (CBS), repre-
sented by George P. Hollingbery Co., Jan. 15
(granted STA Dec. 3).

HAWAIL
.KULA-TV Honolulu, vhf ch. 4, January '54.

WHBQ-AM-TV Not Sold

DESPITE several offers of purchase,
WHBQ-AM-TV Memphis has not been
sold but would be “if a good offer comes
along,” Dr. George S. Benson, president
of Harding College, stations’ operator,
was quoted in the Jan. 6 Memphis Com-
mercial Appeal. Price? $2.5 million
would be “fair,” the newspaper quoted
the college official. WHBQ-TV is op-
erating on vhf ch. 13.

Even more in 54’

Yes, WFDF is FIRST in Flint, Michigan . . . the largest Gen-
eral Motors plant city in the world. FIRST in this BIG (287,-
000 people) market . . . FIRST in this ACTIVE ($325,184,000.
retail sales last year) market FIRST in this RICH (effective
family income 40% higher than national average) market.
And both Flint and WFDF are still growing . . . which means
““Even More in ‘54" for the smart time-buyers .who insist on
WFDF—FIRST in “FABULOUS FLINT".

Above figures from Soles Management Survey of Buying Power, 1953,

FLINT, MICHIGAN

WFDF—o0e—

“"Qur 32nd Year in Flint"’

Represented by the KATZ AGENCY

Associated with: WOOD and WOOD-TV Grand Rapids
WFBM and WFBM-TV Indianapolis — WEOA Evansville
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KACY (TV) to Host
New York Timebuyers

TIMEBUYING exccutives from nine top New
York advertising agencies will be guests Jan.
14 of KACY (TV) Festus, Mo. They will
view the Festus and St. Louis market served
by the uhf ch. 14 station and will inspect the
station, its programming and equipment.

Among the timebuyers slated for the St.

Louis inspection tour are Jane Shannon, J.
Walter Thompson GCo.; Chuck Weils, N. W.
Ayer & Son; Ted Kelly, McCann-Erickson; Frank
Coulter, Young & Rubicam, all New York, and
Merle Myers of Russel Seeds, Chicago. Leo
Burnett Co., Barle Ludgin & Co. and Foote,
Cone & Belding also will be represented.

KACY, which began programming Nov. 25,
30 days after its test pattern and 76 days after
construction was begun, already has about a
dozen national advertisers signed for spot
campaigns.

Advertisers include Frigidaire, Republie
Steel, Ford, Chevrolet, Oldsmobile, Falstaff
(beer), Griesedick (beer), Groves Labs, Philco
Tv, Shaler Corp., Corneli Seed Co. and Mon-
santo Chemical Co.

The station is transmitting 500 kw effective
radiated power with its directionalized antenna.

Jack Garrison is president and general
manager. He has been in broadcasting for 20
vears, associated with WIJR Detroit, KMOX
St. Louis, KWKH Shreveport, La., and KSD-
TV St. Louis. Carl McIntire is the station's
vice president and director with 15 years
broadcast experience with stations in Indiana,
Nllinois and Missouri. He was with KSD-TV
for seven years.

Fischer Named to WGBS Post

APPOINTMENT of Donald Fischer as pro-
gram manager of WGBS Miami was announced
last week by Miller M. Babcock, managing
director of the Storer station. He succeeds
Ewald Kockritz, who recently was named direc-
tor of programming for overall Storer Broad-
casting Co. operations. Mr. Fischer most re-
cently served as program director of WQAM
Miami. A veteran of almost 25 years in the
broadcasting field, Mr. Fischer worked as an
announcer and program manager for several
midwestern stations from 1929 to 1942 when
he joined NBC-Blue network as White House
announcer.

Orioles Games To Be Aired
On Both Radio and Tv

WMAR-TV and WAAM (TV) Baltimore will
share telecasts of 56 games of the new Balti-
more Orioles (26 at home and 30 away), while
WCBM that city will air the complete 1954
Orioles schedule, according to the National
Brewing Co., which owns broadcast rights for
the American League baseball club.

WMAR-TV remote crews will cover all tele-
vised home games, picking up telecasts for both
WMAR-TV and WAAM, according to Jerrold
C. Hoffberger, president of the brewing firm.
Bailey Goss and Ernie Harwell are two of three
announcers for the games. Mr. Hoffberger
said the games also may be relayed to a tv
network including outlets in York and Cham-
bersburg, Pa., and Salisbury, Md., with radio
broadcasts to be distributed to a wide network
of stations.

Direction of broadcasts will be under Norman
S. Almony, National’s advertising director, and
Wick Crider, tv director for Kenyon & Eck-
hardt, agency on the account.
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THERE's no old age,
slippers for this executive trio eyeing the
view from the front porch of the KACY
Bldg. in St. Louis, housing the uhf ch. 14
outlet, KACY (TV) Festus, Mo. (5t.
area), Average age for the three is 34. L to
r: Philip Sincoff, treasurer; Jack Garrison,
president and general manager, and Carl
Mclntire, vice president and station director.

rocking chair nor

Louis

Rahall Buys WFEA;
Price Is $100,000

FARRIS RAHALL, operating WKAP Allen-
town, Pa., and WWNR Beckley, W. Va,,. has
bought WFEA Manchester, N. H. (1370 kc
5 kw), for $100,000, subject to FCC approval.
Sale of the station was part of a contract en-
tered into when WFEA, operated by the Silver
brothers, withdrew its mutually exclusive ch.
9 application in Manchester, leaving the way
open to WMUR Manchester, which later re-
ceived a CP. WMUR is operated by Gov.
Francis P. Murphy. The transaction was han-
dled by Blackburn-Hamilton, station brokers.

WRGB (TV) Completes Switch
To Ch. 6, Boost to 93 Kw

WRGB (TV) Schenectady, N. Y., in a change-
over from ch. 4, started operations on ch. 6
last Monday morning in a move that included
boosting of power from 16 kw to 93 kw.

R. B. Hanna Ir,, manager of broadcasting for
the General Electric Co., said the change-over
was accomplished in a seven-hour period from
midnight, Jan. 3, to 7 am., Monday. The
increase in power, he said, will result in “much
stronger signal to the station’s fringe area.” He
added that a check of outlying areas revealed
that “in almost every case the report was of
improved picture and sound.” WRGB claims
there are more than 300,000 tv receivers in
its coverage area.

Shaw, Kehoe Appointed
To KCCC-TV Executive Posts

APPOINTMENTS of Glenn Shaw as assistant
manager and John J. Kehoe as sales manager
of KCCC-TV Sacramento, Calif., were an-

r
Mr. Kehoe

nounced last week by station General Man-
ager Ashley Robison.

Mr. Shaw has been in radio 21 years, be-
ginning with KSL Salt Lake City in 1933. He
also has served at KLK Oakland, Calif., and was
NARTB Dist. 15 director from 1949-1953.

Mr. Kehoe formerly was sales manager at
KCRA Sacramento, and, previously, for the
Reno Broadcasting Co. of Reno and Las
Vegas, Nev.

AGREEMENT by which WMAR-TV and WAAM (TV) Baltimore will share telecasts of 56
Baltimore Orioles 1954 baseball games and WCBM that city will air the club’s complete
schedule, all under sponsorship of Mational Brewing Co., is signed by (I to r): Seated,
Kenneth Carter, WAAM general manager; Jerrold C. Hoffberger, MNational president;
E. K. Jett, WMAR-TV vice president, and John Elmer, WCBM president; standing, Dick
Armstrong, Orioles publicity director; Norman S. Almony, National advertising director;
Ernie Harwell and Bailey Goss, to be sportscasters for the gomes, and Wick Crider, tv
director, Kenyon & Eckhardt, agency.
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SPECIAL Christmas luncheon is held at New

York’s The Press Box by John E. Pearson

Co., station representative, for guests of NBC Radio and Tv contract and sales service

departments.

L to r: Seated, Don Clancey, William Kelly and Allan Courtney, all NBC;

Bill Wilson and Roy Henze of the Pearson firm; standing, Paul Hancock, NBC; John E.
Pearson, who heads the station representation firm; Sheldon Hickox, who heads NBC’s
station relations; Russ Walker of Pearson; Hamish Mcintosh and Ray O’'Connell of NBC.

KCOP (TV) CUTS
RATE CARD 20-25%

MAKING cuts of from 20 to 25%, KCOP
(TV) (formerly KLAC-TV) Hollywood, has re-
vised its rate. card and also will improve mer-
chandising facilities, Jack Heintz, vice presi-
dent and general manager, said last week.
“We have reduced rates to what we think
is fair,” he said, adding “there will be no
deals; time will be sold on a rate card basis.”
Under the new setup, Class A one hour
time has been cut from $1,250 to $900, with
a half-hour reduced from $750 to $540; Class
B hour, formerly $800, is now $600, and half
hour reduced from $480 to $360; Class C hour
from $600 to $500, half-hour $360 to $300.
Policy changes under new ownership will
include more live programming, including
newscasts, kiddie shows and other type enter-
tainment, “with no attempt to compete with
the checkbooks of the networks,” he said. “We
will seek originality in our programming.”
Although already purchased, he planned to
discard much of the theatrical film acquired
when the station was bought by the Copley
Press Inc. for $1,375,000 from Mrs. Dorothy
Schiff Sonnenborn, New York Post publisher.

Storer Appoints Rathmell

FRANK F. RATHMELL has been appointed
personnel manager of Storer Broadcasting Co.
effective Jan. 1, Lee B. Wailes, executive vice
president, has an-
nounced. Mr. Rath-
mell, who has had 14
years experience in
personnel work
mainly with West-
inghouse Electric
Co. in Philadel-
phia, has lived in
Miami the past two
and a half years. He
will be located at
Storers’s Miami
home offices and will
report to Mr. Wailes.
The appointment
was made to
strengthen home office functions in line with
Storer’s growth, Mr. Wailes said.

Mr, Rathmell
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Free & Peters Elects
Bryan to Vice Presidency

ELECTION of William W. Bryan, Detroit
manager of Free & Peters for the past 10
years, as a vice president of the radio and tv

‘station representation firm was announced last

week by H. Preston
Peters, president.

“This recognizes
the increased impor-
tance of the Detroit
area as a major cen-
ter for national spot
broadcasting busi-
ness, and reflects
our confidence in
the continued future
growth and prosper-
ity of advertisers in
? ythat region,” Mr.

Peters, said. The
Mr. Bryan move anticipates the
need for increased planning and marketing
service to national advertisers and broadcasting
stations, it was noted.

Before joining Free & Peters 10 years ago,
Mr. Bryan had been associated with Detroit
newspapers for a decade, actively engaged in
advertising and merchandising planning.

Owen Joins Avery-Knodel

JOHN W. OWEN of the promotion depart-
ment of Edward Petry & Co., has joined Avery-
Knodel Inc., station representatives, as man-
ager of sales promotion. He had served before
as promotion manager of Whitney Publications
Inc. and with the advertising sales promotion
department of the Crowell-Collier Publishing
Co.

Representative Appointments

WCHYV Charlottesville, Va., appoints Thomas
F. Clark Imc.,, N. Y., as representative, effec-
tive Jan. 1.

WCMI Ashland, Ky., appoints H-R Representa-
tives, N. Y., as_national representative, effec-

tive Jan. 1,

WWEZ New Orleans appoints George W.
Clark Inc. as its national sales representative
effective Jan. 1.

'MANUFACTURING—

FURNISHINGS MART
FOCUSES ON COLOR

Manufacturers unveil their ac-
complishments for buyers at
the Chicago exhibition.

COLOR television emerged as the focal point
of interest during the first week of the mid-
winter International Home Furniskings Market
last week as buyers converged on Chicago for
a preview-review of the latest electronic devel-
opments.

Interest in colorcasting was doubtless height-
ened by FCC approval of a campatible color
tv system and, of course, by RCA’s announce-
ment Thursday that it has a new 19-inch color
tube (with 16-inch picture), which was viewed
as the next step in the progression from the
11% or 12 inch size now being made available.

While manufacturers traditionally unveil their
newer lines during the summer months, the
interest of retailers and other buyers was not
allayed at the show, held at the Merchandise
and American Furniture Marts. The exhibits
will continue for another week.

Some name manufacturers (Raytheon, Syl-
vania, others) offered price reductions on their
black-and-white receivers. Prices quoted om
pilot color sets ranged from $800 to $1,750.
Representatives of the major firms were reluc-
tant to quote actual production dates.

DuMont’s Duoscopic

Among the more startling developments at
the market were Allen B. DuMont Labs.” duo-
scopic, a new tv receiver which permits viewing
of two programs on ome screen at the same
time (see separate story), and Webster-Chi-
cago’s five-unit portable radio which enables
listeners to tape-record their favorite programs
automatically and play them back at leisure.

The color tv pace was set earlier in the week
by CBS-Columbia, which announced it is tak-
ing orders for a production model 15-inch
full-door color set priced at $1,200. Firm also
reported its plans to introduce shortly a similar
open-faced color comsole for $975. Pilot
output on the former, on display last week, is
underway, according to Harry Schecter, vice
president in charge of sales. The former model
(48 tubes, six operating knobs) incorporates the
CBS Colortron made by CBS-Hytron-~ CBS-
Columbia also showed a 21-inch monochrome
set for $199.95 and unveiled a new 2I-inch
table model priced at $179.95 and a 17-inch
table set for 159.95. It also displayed three
other table units.

RCA exhibited a pilot color model with
the conventional 11%%-inch screen, along with a
line of new tv receivers and magnetic tape
recorders, as well as an assortment of clock
and other small radio sets. In New York it
announced development of the 19-inch tube (see
separate story). )

RCA Victor division also announced it is in
commericial production of tri-color tubes,
which are now available to manufacturers.
The announcement covered the 15-inch (with
11%-inch viewing surface) tube used by other
set-makers in their models.. _

DuMont Labs. displayed small screen color
lab models which it will turn out in larger
screen versions later this year. The receivers

‘were open-face console types with mahogany

veneer similar in dimension to the open-face
21-inch black-and-white consoles. Firm re-
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ported it has shipped color scanners also shown
in Chicago, to other tv receiver firms. For coler,
DuMont shipped a complete polychrome studio
setup to the market. It was used to beam color
signals to DuMont sets on display.

Admiral Corp. introduced its first color tv
receiver, previewed by distributors at a three-
day sales meeting earlier. Price was $1,175.
It also showed a 2l-inch monochrome table
unit at $179.95. Among six new tv set lines,
Admiral showed a 21-inch console at $249.95—
a $50 reduction from a previous type—and a
21-inch radio-phonograph-tv combination for
$299.95—or $100 less than one last June.

General Electric showed “engineering proto-
types of color receivers” in comparison with its
black-and-white line. When finally produced
and passed on to distributors, model will sell
at $1,000 or more. Early color production will
be limited to field testing and demonstrations.

Westinghouse Shows Trio

GE anpounced also that it had laid off 250
production and office employes at its tv set
parts plant in Auburn, N, Y. Friday. The
layoffs were blamed on a “downward adjust-
ment in production . . . which may be due in
a large measure to the recent advent of color
tv and the resulting misconception of its avail-
ability and cost.”

A trio of 2I-inch conventional sets, with
various companion bases, was shown by West-
inghouse, as part of its new Capri line.

Among other exhibitors were Stewart-Warner
Electric with several new lines of conventional
tv sets, and Capehart-Farnsworth Corp., with
a new tv console embracing its polaroid picture
system. Also showing lines were Philco Corp.,
Arvin Industries, and Motorola.

Cost cuts by Raytheon Mfg. Co. and Sylvania
Electric were not revealed by representatives,
but their distributors confirmed the reductions.
Only Admiral! announced that new versions of
last year’s tv models were down.

Webster-Chicago announced it had entered
two new industries, with a five-unit radic and
the first of a series of packaged musical tapes
by celebrated artists. Former features a plug
for attaching a tape recorder to make play-
backs of radio programs. It includes a Tele-
chron clock and “slumber control” for turning
on the radio, tape or other appliances. Webcor
also is offering six reels of tape (either five or
seven inch versions}, with playing time ranging
from 45 minutes to a full hour.

Demonstration of Majestic color television
receivers were held by Majestic Radio & Tele-
vision, division of Wilcox-Gay Corp., New
York, for dealers attending January home fur-
nishings market.

On display was a 14-inch console model,
which will retail between $800 and $1,000. It
is first of Majestic’s pilot production run, and
later will be delivered to dealers in key cities
where color test transmissions are being held.

Pilot run productions at Majestic for six
months of 1954 will supply needs of dealers.
First production line receivers will be ready by
late next fall, and Majestic will produce an
estimated several thousand units by end of 1954,

MANUFACTURING

ALLEN B. DuMONT Labs Inc. intro-
duced at a news conference in New York
last Thursday the new DuMont Duoscopic
television receiver which permits two audi-
ences to view two different television pro-
grams at the same time from the same full
screen.

The Duoscopic is viewed through pola-
roid glasses which are reversible. When the
set is tuned to two programs, viewers don
the glasses and see only one program. By
reversing the glasses, they may see the other
program instead. Thus on the single set a
husband may watch a football game, for
example, while his wife watches, say, a va-
riety show.

By means of a personalized ear piece
with a switch, the viewer can flick on the
audio which accompanies the picture he is
watching.

Dr. Allen B. DuMont,; president, explained
that the design elements in this new receiver,
which give it this versatility, include the
use of two cathode-ray tubes, a dual chassis
and a twin audio system. He said that a
half-silvered mirror is utilized to permit
image selection from the face of either of
two picture tubes. The actnal selection of
the picture tube, he added, is accomplished
through the use of polarcid glasses or
polaroid screens. In essence, Dr. DuMont

DuMont’s Duoscopic: Two Shows on One Screen

said, Duoscopic is two tv sets in one.

The receiver was said to be able to
function as a conventional set without the
use of polaroid glasses, with sound trans-
mitted to the viewer either from the loud
speaker or the ear piece.

Though the main function of Duoscopic is
to enable two different audience groups with
separate tastes to see and hear their program
choice on one receiver, Dr. DuMont said,
the set may have other uses. He cited the
possibility of its use by armed forces where-
by, through closed-circuit tv, different mili-
tary maneuvers in separated geographical
locations may be viewed interchangeably.
Dr. DuMont expressed the opinion that
Duoscopic may be used profitably in hos-
pitals and institutions and by hard-of-hear-
ing persons.

In reply to a question, Dr. DuMont said
the price of the new set had not been deter-
mined, but he believed that it would be
about the same as the total cost of a con-
ventional console and a table model set. The
DuMont organization has manufactured
about 40 Duoscopic receivers, which will be
placed on display at dealers’ shops in New
York and New Jersey. Consumer interest,
Dr. DuMont said, will dictate whether or
not the organization will produce the Duo-
scopic in large quantities.

GE Sees 4 Million

Tv Tube Replacements

TV PICTURE tube replacement market of 4
million was foreseen in 1954 by J. Milton
Lang, GE Tube Dept. general manager. This
means that one out of every seven tv receivers
will need a new kinescope, Mr. Lang pointed
out. He estimated 27 million tv receivers in
use. The replacement estimate is twice the
number required in 1953, Mr. Lang said. Mr.
Lang also estimated 1954 production of addi-
tional black-and-white tubes at 5,200,000 for
new monochrome sets and about 100,000 color
pictures tube for polychrome receivers. GE
plans to begin color tube pilot production in
January at its Electronics Park, Syracuse, N. Y.,
plant this month. Producticn of the new triple
dicde receiving tube for color receivers [BeT,
Jan. 4] will begin this first 1954 quarter, Mr.
Lang said. He estimated that the electronic
tube industry will do about $700 million worth
of business this year, a 5% increase over rec-
ord 1953.

GE last week reduced prices on seven 2I-in.
and one 24-in. picture tubes for black and white
tv rceivers. Reductions range from $1 to $8.50,
and result from lower glass bulb costs and more
efficient processing, Grady L. Roark, manager
of marketing, GE Tube Dept., announced.

Zenith Slates First Color Sets
ZENITH Radio Corp. “will have color sets on
the market by the middle of this year” and
perhaps “before that” but color tv for the
mass market is still at least two years away,
H. C. Bonfig, Zenith vice president and sales
chief, told the Advertising Club of Minneapolis
last Wednesday.

Mr. Bonfig said that initial sets will be “very
largely hand made,” limited in number and
very high in price, and that also colorcast-
ing faces still another sizable hurdle—prospec-
tive public desire for color pictures larger than
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on Market by Mid-'54

the present 11%2 inches “at its maximum di-
mension.”

Zenith’s first 100 pilot models, some of them
finished, are costing the company about $2,000
per set in labor and materials alone.

He also tock the occasion to emphasize that
the NTSC color system was the work of “50
manufacturers and laboratories”and not of any
single company. He was réferring, he said,
to RCA Victor advertisments “claiming sole
responsibility for developing the whole thing”
[BeT, Jan. 4, Dec. 28, 1953].

Tri-Color Tube—$175

RCA has pegged the price of its tri-color pic-
ture tube at $175 to manufacturers of color tv
receivers, it was reported last week. No retail
price has been set, since the tri-color tube has
not reached the retail market.

100,000 Color Sets

MANUFACTURERS will turn out about
100,000 color tv sets this year, with in-
dustry producing some 1,000 receivers
starting in March, an RCA vice president
said last Wednesday.

The estimate was made by Joseph B.
Elliott, vice president in charge of con-
sumer products for RCA Victor, at a news
conference during the Winter Interna-
tional Home Furnishings Market in Chi-
cago.

Mr. Elliott also:

® Held that the retail price of initial
color receivers (11% to 12 inch picture
sizes) will be between $800 and $1,000.

® Felt that FCC approval of com-
patible color standards will not disrupt
manufacturers’ assembly lines.

® Predicted that monochrome set
sales in 1954 will hit between 5 and 5.5
million and that black-and-white will
“continue to enjoy a lively market.”

® Prophesied that uhf and the opening
of new tv areas will accelerate the sale of
monochrome sets.

® Reperted that RCA will not accept
orders for new color receivers until the
date is ammcunced for starting produc-
tion, though it is currently supplying
other manufacturers with picture tubes.
He added that 40 tv outlets have ordered
new color transmission equipment.
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FOR SUPERB FILM REPRODUCTION in

COLOR ano MONOCHROME
see HE new PHILCO

This is the revolutionary new television Film Scanner
developed by Philco, demonstrated to industry and now
in production.

Designed to provide the best possible film projection for
both color and monochrome film, the CineScanner has
these important features:

ST ST i T

P H L CO

@ Quiet, continuous film motion ... no complicated inter-
mittent mechanism to wear and cause film breakage.

® Cold light source. .. no film burning.

@ Instantaneous run-up time with provision for quick starts
and stops ... remote control available.

® Highest quality pictures obtainable in monochrome and
color . .. provides the only practical method for color.

If your present plans include only monochrome, specify
the Philco CineScanner and have built-in color insurance!
Call or write for information about the Philco CineScanner,
or better still let us demonstrate it for you.

C ORPORAT O N

GOVERNMENT & INDUSTRIAL DIVISION <« PHILADELPHIA 44, PA.
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Thomas Goes Into Mass

Lawrence Tube Production

MASS PRODUCTION of Lawrence color tv
tubes, 21 inches and larger, by Thomas Elec-
tronics Inc., Passaic, N. J,, will begin next sum-
mer, according to Thomas L. Clinton, presi-
dent of the firm. He said the company has
started pilot operations and expects sample
deliveries to tv set manufacturers within the
next few months.

First Licensed

Thomas is the first licensed producer of the
Lawrence tube in the East. The tube was de-
veloped for Chromatic Television Labs. Inc. of
New York and Oakland by Dr. Ernest O. Law-
rence, director of the Radiation Lab. of the U.
of California and winner of the 1939 Nobel
Prize in physics. Robert E. Burrows, general
sales manager of Thomas, said the Lawrence
tube “lends itself to mass production more than
other types of tubes, and has terrific possibilitics
as the real answer to large-screen color televi-
sion at a reasonable cost.”

Meanwhile, Chromatic Television Labs. an-
nounced the addition of a new grid producing
facility at Emeryville, Calif., with an initial
annual production target rate of 25,000. Grids
are the principal bottleneck in color tube pro-
duction today, according to Richard Hodgsomn,
Chromatic president.

NEGOTIATOR Thomas L. Clinton, president
of Thomas Electronics Inc., ploces his
signature on an agreement with Chromatic
Television Labs Inc. under which Thomas
Electronics will produce Lawrence color tv
tubes. With My, Clinton are (I to r): Rich-
ard Hodgson, president of Chromatic;
Samuel J. Donnelly, secretary, and Robert

+E. Burrows, general sales manager, Thomas

Electronics,

RCA to Show 19-Inch
Color Tube Jan. 21

,RCA will unveil a 19-in. tri-color tube to tube ,
licensees at a symposium called for Jan. 21 at |

the David Sarnoff Research Center in Prince-
ton, N. J,, it was announced last week. No de-
tails of the large size tube, which is understood
to produce a 14-15-in. picture, were released
except that it is similar in design to the current
15-in. RCA tube.

The meeting was called to demonstrate the
new shadow mask larger size color kinescope
on color receivers and also to release technical
details for production to RCA’s tube licensees.
Tube licensees were invited by letter dated
Dec. 31.
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Transmitting Equipment

SHIPMENTS
Station Power Band Use
General Eleetric Co.

WTRIL (Tv) Schenee-

hdg. N, Y. 12 kw tv (ch. 35 new station
WT0C-TV Savannah, Ga. Shkw tv (ch. |1 new statien
KSAN-TV San Francisce [ kw tv (th. 32)  new statien
WCAN-TV Milwaukes 100 w tv {ch. 25) replacement

OTHER SHIPMENTS: GE-also reported shipment of 20.kw
ampiifiers te WGAN-TV Portiand, Me.
(TV) Pine Biuff.. Ark. (¢h.  7); and six-bay antennas to
WTV) (TV) Miami, Fila. (ch. 4), and Canadian General Elez-
trie Co. for ch. 4 station In St. John's, N.B.

Raytheon’s COZI
Checks Radio Waves

DEVELOPMENT of a “revolutionary” kind of
radar which should materially increase the suc-
cess of efforts to reach behind the Iron Cur-
tain by radio was announced last week by
Raytheon Mfg. Co., which said it had worked
on the project in cooperation with the U. S. Air
Force.

Named COZI (Communications Zone In-
dicator}, the device was described as making
it possible to tell whether broadcasts from jn-
ternational shortwave or other long-range
transmitters are successfully reaching their des-
tinations; indicating approximately how strong
the broadcast signals are when they get there,
and often showing whether the frequency is
being jammed deliberately.

D. R. Hull, vice president and manager of
Raytheon’s equipment division, said the Air
Force plans to make extensive use of COZI to
increase the efficiency and reliability of its
world-wide communication system.

To test a radio signal, COZI sends out a
radar beam from the station’s own antenna.
The beam follows the same path taken by the
radio wave, indicating instantly whether the
radio signal is being reflected at the proper
rates to assure its reaching the destination.
Often it also indicates whether the signal has
encountered interference (jamming), Raytheon
officials said.

RCA Announces Program
For Color Tv Servicing

RCA SERVICE Co. has announced a training
and educational program in color tv for the
tv service industry, “developed as part of RCA's
established pelicy of sharing its knowledge in
the field of electronics research and develop-
ment with all segments of the industry,” Ed-
ward C. Cahill, president, said last week.

The program will provide complete informa-
tion on the theory and practice of installing
and servicing color tv receiving equipment,
even before the first commercial color sets
reach the public, Mr. Cahill said.

RCA Service Co. also has prepared a text-
book, Practical Color Television for the Serv-
ice Industry, which Mr. Cahill says fills an
urgent need in the industry and which is based
on RCA experience gained through more than
five years of research, development and field
testing. The book, illustrated by photos in
four colors, offers service techniques for color
tv receiver installation and maintenance. Copies
are available at $2 from RCA parts and tube
distributors or from RCA Service Co., Camden.

RCA has invited its tv set manufacturing
licensees to attend four-day color tv service
clinics in New York, Chicago and Los Angeles,
Mr. Cahill said.
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DuMONT DESCRIBES $1 KCTY (TV) BUY

-

AS ENTRY INTO CLOSE STUDY OF UHF

Purchase puts DuMont to the 5-tv-station limit. Empire Coil released
station at yearend to declare $750,000 loss.

FIRST-HAND study of the problems facing
uhf station operators was one of the prime pur-
poses of Allen B. DuMont Labs. in its one-
dollar purchase of uhf ch. 25 KCTY (TV)
Kansas City from Empire Coil Co., Dr. Allen
B. DuMont said last week in a joint statement
with Empire Coil President Herbert Mayer.

Submitted to FCC late on Dec. 30, the trans-
fer bid was approved by the Commission the
following day in an emergency action designed
to keep the uhf ch. 25 station on the air and
prevent a possibly damaging blow to the uhf
“morale” on the national scene [BeT, Jan. 4].
Coming within 1953, the transfer also allows
Mr. Mayer to include in tax computations for
that year the reperted loss of some $750,000
involved in the construction of KCTY and its
operation since last June.

Concurrently, Empire Coil also.surrendered
to FCC its construction permits for uhf ch, 67
WNES (TV) Indianapolis and uhf ch. 26 KDEN
(TV} Denver, citing economic factors as reason
for not continuing with construction of those
uhf outlets in markets now served by local
vhf stations.

The other properties of Empire Coil includ-
ing its transformer manufacturing plant at
New Rochelle, N. Y., and vhf ch. 8 WXEL
(TV) Cleveland and uhf ch. 27 KPTV (TV)
Portland, Ore., pioneer station in that city and
the successful pilot of uhf commercial operation
in the U. S. were sold Friday to Storer Broad-
casting Co. (see story, page 27).

DuMont is operator of pre-freeze vhf sta-
tions WABD (TV) New York, WITG (TV)
Washington and WDTV (TV) Pittsburgh, while
Paramount Pictures Corp., ruled by FCC to

D N

Fif. i

i

“control” DuMont in view of its 25% interest,
owns pre-freeze vhf KTLA (TV) Los Angeles.
With acquisition of KCTY, the DuMont-Para-
mount interests now hold their total limit of
five tv stations under the FCC’s new multiple-
ownership rules [BeT, Nov. 30, 1953].

DuMont and Paramount later may be able
to acquire two additional stations, one more
vhf and another uhf, should the Commission
make final its current proposal to raise the
tv station limitation to seven but with vhf hold-
ings restricted to five [B®T, Dec., 28, 1953).

Transfer of KCTY, according to the Du-
Mont-Empire Coil announcement, also was de-
signed “to bring to the station the support of
a successful network organizatiop and its pro-
gramming service” as well as “t6 put the Du-
Mont network, research, and manufacturing
divisions in a position to study at first hand
the problems, both financial and commercial,
faced by station owners utilizing the uhf.”

Dr. DuMont, noting that: his network was
the first to acquire a uhf outlet, asserted:

“We bought KCTY . . . to extend our area
of ultimate service to television.

“Under the FCC allocation plan the stations
on the uhf will outnumber stations on the vhf
by better than two to one, and we feel it will
be very helpful if we can have the same realistic
understanding of the problems faced by the
operators pioneering this area of the spectrum
as we gleaned by our pioneering work in the
vhf over WABD and WTTG. There is no
doubt that uhf poses problems peculiar unto
itself both in a technical way because the ultra
high frequencies have so recently been opened
up, and in a commercial way because national

!

PURCHASE of uhf KCTY (TV) Kansas City, Mo., from Empire Coil Co. by Allen B. Dy-
Mont Labs Inc. for $1 [AT DEADLINE, Jan. 4], is completed here by (I to r): seated,
Herbert Mayer, Empire Coil president; Dr. Allen B. DuMont, DuMont Labs president;
Bert L. Graham, DuMont controller; standing, Chris J. Witting, retiring director of Du-
Mont Labs’ broadcasting division and of the DuMont Tv Network; Mr. Witting's suc-
cessor, Ted Bergmann, and Donald H. McGannon, assistant dir. of the broadcasting div.
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advertisers are so hesitant to embrace stations
in this medium.”

In acquiring KCTY, DuMont takes over con-
tractual obligations for studios in the Pick-
wick Hotel and the station’s transmitter site at
Overland Park, According to the transfer appli-
cation, all physical assets are assigned to Du-
Mont except three General Precision Labs live

cameras and certain other studio and engineer-

ing supplies. )

DuMont told FCC it “hopes to retain a
number of the present staff members” of
KCTY, “particularly those in key positions.
However, the general manager, Mr. Mayer, will
not be available. . . . The staff will be reduced
in size in order to keep operating expenses
within necessary economic limits.”

As reason for transfer, Empire Coil stated
in the application it was “desirous to curtail
operating losses and relieve its executive per-
sonnel of undue burden.”

Balance sheet for Empire Coil as of Oct. 31,
1953, was included in the transfer application.
It showed current assets of $1,363,187.33; fixed
assets §$1,773,174.92; other assets $97,459.02;
total $3,233,821.27. Current liabilities were
listed at $1,276,696.29; other liabilities $1,089-
100.40; common stock capital $37,600, and sur-
plus $830,424.58.

DuMont’s balance sheet as of Nov. 29, 1953,
showed total assets of $53,431,221 of which
$42,081,271 represented current assets and
$10,505,085 fixed assets. Current liabilities
totaled $22,880,189 while unappropriated earn-
ed surplus totaled $9,257,643.

Explanation for the last-minute filing of
the transfer and the urgency of the required
approval was explained to FCC in a letter by
DuMont. It stated in part:

Circumstances which we consider of the great-
est urgency in the public interest require action
by the Commission immediately so that this
transaction may be consummated before mid-
night, Dec. 31, 1953. It became known to the
assignee DuMont that conditions which it
could not control without grave and continuing
losses necessitated the suspension of service and
abandonment of the facilities of KCTY by Empire
Coil Co. in the interest of preserving its other
operatl;ions and conserving its management per-
sonnel.

KCTY is a DuMont affiliate in Kansas City
and the assignee was well aware that conversion
of receiving sets and acquisition of receivers
adapted to receive on ch. 25 had resulted in
approximately 60,000 family units which were
dependent in part on KCTY for service.

The denial of ch. 25 service to such a large
percentage of the Kansas City audience, the
17th market in.the country, seemed likely, when
added to other serious blows which have affected
uhf operation, to be nearly fatal. Empire Coil
was equally anxious to avoid this result and
agreed to sacrifice its large property interest in
its Kansas City operation if DuMont would agree
to assume certain leasehold obligations and to
continue the station in service. . . .

The cash consideration to be paid by DuMont
is one dollar, a sum which cannot affect its re-
sources. Its plan of operation which includes
the transmission and use of 2 maximum number
of network programs plus grim economy, will
make the preservation of uhf operations in Kan-
sas City possible if anything will.

Mrs. Lillian Pale)TWife'
Of a CBS Founder, Dies

FUNERAL services were held last Tuesday in
Los Angeles for Mrs. Lillian Paley, 62, wife
of Jay Paley, founding member of CBS, and
aunt : of. William: S; Paley,. CBS vboard chair-
maflsyjcce v olisme 1o rghod .
Mrs. Paley, who died Jan. 2 after a lingering
illness, was a resident of Los Angeles 18 years

and was founder ‘and hbhoraty ‘president- of ' ‘frient dnd' from the Harvard School of Business

United Hostesses, organization furthering re-
search on heart diseases and mental hygiene
for children, and vice president of Women’s
Junior Auxiliary of the Jewish Home for the
Aged.

Surviving are her husband; a daughter, Mrs.
Jaqueline Bors; a brother, Irving M. Sevin of
Beverly Hills, and a sister, Mrs. Sara Traisman
of Chicago.
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TV DRAWS TOP REVENUE FOR NBC

Television garners 80%, radio
gets 20% of gross business,
Gen. Sarnoff tells New York
Society of Security Analysts.

NBC'’s gross volume of business is divided 80%
television. to 20% radio, Brig. Gen. David Sar-

" noff, RCA and NBC board chairman, divulged

in a talk made before the New York Society
of Security Analysts (BeT, Dec. 21, 1953] and
released last week by RCA.

Radio and tv together account for more than
$3 billion of the $8 billion annual income of
the radio and electronics industry, the ‘balance
coming primarily from government and indus-
try, Gen. Sarnoff said, with the same 80-20
ratic holding good for this $3 billion figure.

“Think of that!” he declared. “Eighty per
cent of a $3 billion annual business in a field
that did not exist commercially seven years
ago.”

During this seven-year period, NBC has ac-
counted for 20% of the RCA gross income and
14% of its total net profits, Gen. Sarnoff
noted. Applied to the 1953 estimates he cited
of $830 million gross and $34.7 million net for
RCA which he reported, this would give NBC
a gross of $166 million and a net of $4,858,000
for last year.

Asked during a question-and-answer period
to comment on “some fast arithmetic” indicat-
ing that while NBC and CBS are about even
as to revenue “NBC will earn considerably less
than CBS,” Gen. Sarnoff answered:

I think in television broadcasting we have
about the same size business they have. In ra-
dio we have less but we had more at one time
and they had less. . . . broadcasting is a fluctuat-
ing business. Tomorrow, or sometime after to-
mgsrrow, we may have more and they may have

In the broadcasting business you can find your-
self in situations w%lere as mzch as 15 oryzo%
of your volume of business depends for a time
upon the popularity of one artist.. Ard suddenly

N 5 B

you may discover that you have lost the artist
or that the artist has lost popularity.  Once upon
a time that happened to us in radio and it can
happen again to others In radio and television,
It shouldn't happen to a friend.

Describing as “bunk” reports that RCA nets
$20 million to $25 million a year in patent
royalties, Gen. Sarnoc said that “in the seven
years from 1947 to 1953, our net income from
royalties, after deducting costs and expenditures
incurred in connection with carrying on funda-
mental research work of the RCA Labora-
tories division alone, averaged less than $3.5
million a year. In 1953, it will be less than
$2.5 million.” In addition, “very substantial
amounts” are spent for research by other RCA
divisions and subsidiaries, he noted.

Commenting on the position of General
Electric Co. and Westinghouse Co. that RCA’s
right to license under inventions made prior to
Dec. 31, 1954, expires on that date—a posi-
tion with which RCA does not agree—Gen.
Sarnoff noted that the case is still before the
District Court in Delaware. But however it
is decided, he said, “No question has been
raised as to the fact that both GE and Westing-
house are required to continue to pay RCA after
Dec. 31, 1954, royalties on all radio, television
and other electronic patents in our field which
they use and which were developed by GE,
Westinghouse, the telephone company or RCA
before Dec. 31, 1954.

“Second, it is the opinion of our experts—
and I fully share it—that the most important
inventions for the future of our business and
for the business of those whom we license are
not GE and Westinghouse inventions. Among
the areas for licensing which we regard as
most important are color tv and transistors.
In color television I'm sure you all know that
RCA has made the basic inventions. In tran-
sistors the basic inventions have been made
by RCA and the telephone company.”

CBS-TV Names Saxe
V.P., Asst. to Pres.

APPOINTMENT of Edward L. Saxe to the
newly-created posilion of vice president and
assistant to the president of CBS-TV was an-
nounced last week by J. L. Van Volkenburg,
president.

Mr. Saxe, who
has served most re-
cently as controller
of CBS Inc., joined
CBS in 1946 as as-
sistant to the treas-
urer, and later was
executive  assistant
and assistant to the
president. In his new
post he will function
primarily in financial
control areas. His
successor as control-
ler of CBS Inc. has
. -, 1ot been named,

Born in Boston on Jan. 17, 1916, Mr. Saxe
was graduated from Harvard College in 1937
with an A.B. degree in economics and govern-

Mr. s.axe

[ T3 T

Administration in 1939 with an M.B.A. degree.

Prior to World War II, Mr. Saxe was em-
ployed by the U. S. Dept. of Justice. He served
in the U.S. Army from 1941-46, part of the
time as an officer in military intelligence in the
European theatre. His decorations include the
Bronze Star, French Croix de Guerre, Belgian
Croix de Guerre and the Order of the British
Empire.

‘Breakfast Club’ to Start
Simulcasting Next Month

ABC will simulcast Don McNeill's Breakfast
Club across the board, effective Feb. 22, it was
learned last week [Crosep Circurt, Jan. 4].
The network reportedly has advised Don
McNeill Enterprises that the amount of spon-
sorship on the simulcast 8-9 a.m., CST, will
depend on the number of advertisers who pick
up the tab. Program's present radio advertis-
ers are Philco Corp., Swift & Co., Toni Co. and
Quaker Oats. On the basis of first refusal
rights, they have until Jan. 22 to sign for tv.

Siegel Resigns CBS-TV Post

NORMAN SIEGEL, West Coast director of
publicity and exploitation for CBS-TV, resigned
effective last Saturday. His successor has not
been selected. Before joining CBS-TV last
February, Mr. Siegel had been managing direc-
tor of the West Coast office of the Howard
G. Mayer & Dale O’Brien public relations firm
and was radio editor of the Cleveland Press
15 years before going to Hollywood in 1945.

Barber Undergoes Operation

RED BARBER, CBS counselor on sports, will
undergo an operation in New York Wednesday
to restore the partial loss of hearing in his left
ear. Mr. Barber broadcast the Orange Bowl
Game from Miami on New Year'’s Day and was
to cover the Senior Bowl football game from
Mobile, Ala., over CBS Radio last Saturday.
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APRIL 19 TRIAL
SET FOR LBS SUIT

Trial of Lliberty Broadcasting
System’s $12 million suit
against 13 major league base-
ball clubs again has been post-
poned in Chicago. Attorneys
feel it may go over until next
fall.

TRIAL of the Liberty Broadcasting System’s
$12 million suit against 13 major league base-
ball clubs has been rescheduled tentatively for
April 19 in Chicago Federal District Court.

Attorneys for the clubs and the defunct LBS
expressed slim hope the case would come to
trial on that date because of the need for gath-
ering more depositions. The date was postponed
by Judge Julius Hoffman. ’

The Liberty suit charges six National League
clubs (excepting the Cincinnati Reds and Brook-
lyn Dodgers) and seven American League teams
(excepting the Chicago White Sox) with restraint
of trade and a conspiracy to keep LBS’ former
“Game of the Day” off the air. Western Union
was named a co-defendant. The suit was filed
in February 1952.

The trial date has been postponed several
times before. Liberty last November entered
a motion for “discovery” (permitting accumu-
lation of new depositions).

Attorneys for both plaintiff and defendant
told BeT last Wednesday they had not com-
pleted this phase and doubted the data would
be ready by April 19. They felt the trial con-
ceivably might be delayed until next fall.

Attorneys are Sidley, Austin, Burgess & Smith
for the six N. L. clubs., Friedlund, Levin &
Friedlund for the A. L. teams, and McConnell,

NETWORKS

Lutkin & Van Hook for Liberty—all of Chi-
cago. Liberty now is held in trustee in Dallas,

The LBS suit has been viewed in some
quarters as a test case as to whether radio-tv
stations can sue baseball for alleged unfair re-
strictions, particularly in the wake of the Phil-
adelphia District Court ruling that the National
Football League may not black out radio broad-
casts in member teams’ area. This was inter-
preted to mean stations could sue football.

The pro football case has been considered
to be as counterpart to baseball’s Liberty suit.
The Supreme Court decision that baseball is a
sport and not subject to anti-trust laws has no
direct bearing on the Liberty trial.

130 Radio, Tv Affiliates
Expected at ABC N. Y. Meet

EXECUTIVES from an estimated 130 ABC
radio and television affiliates are slated to attend
the sessions in New York Thursday and Friday
when ABC top officials launch a series of four
meetings with affiliated stations.

ABC President Robert E. Kintner will pre-
side and, with AB-PT President Leonard Gold-
enson, will head the network delegation at all
the meetings. All phases of ABC operations
will be reviewed and in each of the four cities
the timetable will be the same: General meet-
ing on the morning of the first day; radio ses-
sion in the afternoon of the first day; tv session
on the morning of the second day.

The New York meeting will be held at the
Waldorf-Astoria Hotel.

Second in the series is slated Jan. 28-29 at the
Beverly Hills Hotel in Los Angeles with ap-
proximately 65 affiliates expected to be repre-
sented; third will be Feb. 1.2 at the Drake
Hotel in Chicago with around 130 affiliates
expected; final meeting will be Feb. 15-16 at
the Roosevelt Hotel in New Orleans with about
140 affiliates expected.

ABC NAMES MORGAN V. P., COMPTROLLER

Rabinovitz becomes asst.
comptroller; Tepper, Graessle
and Stone get new titles.

ELEVATION of Harold L. Morgan Jr., ABC
vice president .in charge of the Television Pro-
duction Services Department, to the post of
vice president and : '
comptroller of ABC
was announced last
Friday by President
Robert E. Kintner.
In related appoint-
ments, Jason Rabin-
ovitz, who has been
developing ABC’s
new accounting sys-
tem, was named as-
sistant comptroller;
Walter C. Tepper
controller, was
named chief ac-
countant; Edward
Graessle Ir., assistant controller, was appointed
assistant chief accountant, and Robert L, Stone,
business manager of the television production
services department, was named director of
that department.
The changes went into effect immediately.
Mr. Morgan joined ABC in 1943, when it
- was still the Blue Network. With a background
which included service as a statistician, a se-
curity and research analyst, and as secretary,
personnel manager and purchasing agent of
WMCA Inc. (WMCA New York), he started
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Mr. Morgan

with ABC as a consultant specializing in finan-
cial matters, budget affairs and improved budget
controls and methods. After a series of pro-
motions he was named vice president of the
television program department in July 1951,
and was made vice president in charge of the
tv production services department in August
1952,

His prior associations included Standard Sta-
tistics and the Advisory Corp., Wall Street
investment counsel, as well as WMCA, which
he served from 1941- until he moved to ABC.
He is a graduate of Harvard (28).

Mr. Rabinovitz was assistant to the secretary-
treasurer of United Paramount Theatres from
1949 until last June, when, following the merg-
er of UPT and ABC, he transferred to the
network organization. He previously was as-
sociated with the credit department of the Chase
Bank.

Mr. Tepper joined ABC in 1943 as assistant
controller after serving in the NBC accounting
department for 16 years. He was named con-
troller of ABC in 1948.

Mr. Graessle, formerly with the public ac-
counting firm of Arthur Young & Co. for more
than 10 years, joined ABC in June 195! as
assistant controller.

Mr. Stone, who has been a staff associate of
Creasap Paget, management engineers, started
with ABC in early 1952 as a tv sales account
executive. He became business manager of the
television sales department in November 1952
and business manager of the television pro-
duction services department in February 1953.

NEW AM-TV SPLIT
EFFECTED AT ABC

Advertising and promotion di-
visions for the radio and video
netwarks go into separate di-
visions, headed by DeGroot
and Accas. Ross named art
director for both networks.

SEPARATION of the ABC Radio and ABC-TV
advertising and promotion departments and the
creation of.the post of art director for both
networks were announced last Thursday.

Mitchell DeGroot, in charge of ABC adver-
tising and promotion since October 1950, was
appointed director of advertising and promo-
tion for the ABC-TV
network, while Eu-
gene Accas, director
of network radio
sales development,
was named head of
the ABC Radio net-
work’s new sales
promotion  depart-
ment, which includes
both advertising and
promotion and sales
promotion.

Andrew Ross, di-
rector of graphic arts
for ABC-TV, was

Mr. Ross

Mr, Accas

elevated to director of graphic arts for both
ABC Radio and ABC-TV.

The appointments became effective last Fri-
day.

Divorcement of the radio and television ad-
vertising and promotion operations was attribut-
ed to expanded business in the case of both ABC
Radio and ABC-TV, and also is in line with
the company’s policy of dividing its operations
between the two media.

Mr. DeGroot, former advertising and pro-
motion manager of WCAE Pittsburgh, joined
ABC in April 1945 as a writer in the advertis-
ing and promotion department. He became
copy chief in the department in January 1948.
and assistant director of the department in
December 1949, rising to the directorship in
October 1950.

Mr. Accas joined ABC in July 1951 as man-
ager of the radio sales development division,
subsequently becoming director. He previously
was a writer in the NBC sales presentation
department, and, before that, served for three
years as assistant account research supervisor
of Foote, Cone & Belding.

Mr. Ross became associated with ABC seven
years ago as art director of sales presentations,
and last November was appointed director of
graphic arts for ABC-TV. In his new post he
will supervise all ABC art activities, both on
and off the air.
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NBC RADIO CUTS
SUSTAINER HOURS

Effective Feb. 1, network will
retrench in sustainer service it
provides its affiliates. Feb. 2
is date set for NBC Radio Affili-
ates’ subcommittee to meet

with NBC officials.

A CUTBACK in the amount of sustaining
program service provided to its radio affiliates
has been set by NBC, effective Feb. 1.

Plans for the retrenchment in sustainers
were learned last week along with disclosure
that the NBC Radio Affiliates’ subcommittee,
headed by Robert D. Swezey of WDSU New
Orleans, had been invited to confer with Presi-
dent Sylvester L. (Pat) Weaver Jr. and other
NBC top officials and hear a presentation on
radio plans. The meeting is slated for Feb. 2
in New York, preceded by a private session
of the affiliates group on the night of Feb. 1.

NBC authorities said the Feb. 2 session
would cover many phases of network opera-
tions, including programming and sales, but
details were not disclosed.

The cutback in sustaining service presum-
ably will be discussed, although the fact that
it is set to take effect the day before the meet-
ing would indicate that it is not considered a
major item on the agenda.

Under present plans, it was understood,
approximately an hour and a half of sustain-
ing programming would be lopped off each
night, stopping at 11:30 instead of 1 am.

Confirming reports of the cutback, NBC Ra-
dio spokesmen said Friday that relatively few
stations picked up the 11:30 p.m. to 1 a.m. sus-
tainers, which consist largely of musical pro-
grams. They said the network currently is
carrying 41 hours 45 minutes of commercial
programming weekly and 63 hours 45 minutes
of sustaining time. After Feb. 1 the sustaining
time will be dropped to 53 hours 15 minutes.

NBC currently provides no network service
at 6:30-45 p.m., 7:15-30 p.m., and 11-11:15
p.m., and from 12:15 to 12:45 p.m., all Mon-
day through Friday.

While the status of the sustaining service
as an agenda item was uncertain, NBC’s new
radio programs and the plans under which it
proposes to sell them seemed virtually sure
to get consideration.

The network, which introduced 28 new
radio shows at a swoop last October, is launch-
ing at least eight more this month, some of
them of multiple-hour length, although sales
details have not been announced [B®T, Jan. 4].

Extending the pattern set in October with
the introduction of Big Preview and Weekend,
each two hours long, a four-hour weekly pro-
gram for motorists, Road Show, was slated to
start last Saturday (2-6 p.m. EST) and a two-
hour Collector’s Item series was set to begin
yesterday (Sun., 10:30 am. to 12:30 p.m.).

In the case of its original multiple-hour
shows, Weekend and Big Preview, eight com-
mercials per hour were offered at fixed rates
covering both time and talent, and advertisers
could buy one or more participations [BeT,
Sept. 21, 1953].

The affiliates group includes Chairman
Swezey and Vice Chairman E. R. Vandebon-
coeur of WSYR Syracuse and Robert Mason of
WPTF Raleigh; Secretary-Treasurer Harold
Essex of WSIS Winston-Salem, N. C., and Mil-
ton Greenebaum of WSAM Saginaw, Mich.,
George Norton of WAVE Louisville, Paul W,
Morency of WTIC Hartford, Clair McCollough
of the Steinman Stations, and Robert Hanna of
WGY Schenectady.
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Five Renew $15 Million
In Programs on NBC-TV

RENEWAL of sponsorship of five programs
over NBC-TV with total billings estimated at
$15 million a year, has been announced by
George H. Frey, NBC vice president in charge
of television sales. Advertisers, which have
contracted for sponsorship on a 52-week basis,
are as follows:

Ford Motor Co. Ford Div. Dearborn. Mich.,
through J. Walter Thompson Co., for Ford The-
atre (Thurs., 9:30-10 p.m. EST), starting Dec. 31;
Llfgett & Myers, New York (Chesterfield ciga-
reftes), through Cunningham & Walsh for Drag-
net (Thurs, 9-9:30 p.m. EST), starting Dec. 31;
Hall Bros., Kansas City. through Foote, Cone &
Belding, for Hallmark Hall of Fame (Sun., 5-6
p.m. EBT), starting Jan. 3; Kraft Food Co.. Chi-
cago, through J, Walter Thompson Co., for Kraft
Television Theatre (Wednesday. 9-10 p.m. EST).
starting last Wednesday and R. J, Reynolds To-
haceco Co., Winston-Salem, N. C. (Camel and
Cavalier cigarettes), through William_ Esty Co..
for Camel! News Ceravan (Mon.-Fri., 7:45-8 p.m.
EST),. starting Jan. 1.

Huntley Suit Settled
For Apology, $10,000

WITHDRAWING charges that Chet Huntley,
ABC Radio news commentator is subversive
and communistic, and making a public apology
to him, Mrs. Rae Suchman, Los Angeles club-
woman, last week made out-of-court settle-
ment of his $200,000 libel and slander suit
against her for a reported $10,000.

An alleged leader in a campaign to drive
him off the air, Mrs. Suchman in her state-
ment released to all Los Angeles area radio-tv
stations and newspapers, said in part she wished
“to state publicly that T have no evidence
which would indicate that Mr. Huntley is
other than a patriotic, loyal American.

“I have no evidence which in any way links
him with any subversive organization or under-
takhing,” the formal apology continued. “This
statement is a public apology by me for any
contribution T may have made to organized
efforts to silence him or to induce advertisers to
withdraw sponsorship of his broadcasts.”

Mr. Huntley’s complaint, filed last Nov. 20,
charged Mrs. Suchman with a long, organized
telephone and letter campaign against him.
One sponsor reportedly cancelled his contract
with Mr. Huntley because of the attacks. Shortly
after, because Mrs. Suchman reportedly stated
in the presence of witnesses that he was a com-
munist, Mr. Huntley filed his suit, asking $100,-
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000 general damages and $100,000 in punitive -

damages [B®T, Dec. 14].

Hayes, Healy Sign CBS Pacts

SIGNING of Peter Lind Hayes and Mary
Healy to exclusive, long-term CBS radio and
tv contracts was announced last week by Adrian
Murphy, president of CBS Radio, and J. L. Van
Volkenburg, president of CBS-TV. It was said
that the entertainers soon will launch their own
CBS Radio series and additionally will substi-
tute for Arthur Godfrey on Arthur Godfrey
Time (CBS Radio, CBS-TV, Mon-Thurs., 10-
11:30 a.m. EST) during Mr. Godfrey's oc-
casional absences.

DTN Panel to Discuss Color

DR. ALLEN B. DuMONT, president of Allen
B. DuMont Labs.; Dr. Thomas T. Goldsmith,
DuMont vice president in charge of research,
and Kenneth B. Willson, president of the Na-
tional Better Business Bureau, will appear on
a special DuMont Tv Network program Thurs-
day (9-9:30 p.m. EST) to discuss “What’s the
Story About Color Television.” Program is
reported to be designed to clear up “misconcep-
tions and uncertainties” about color tv.

[N

NBC CITES GAINS
MADE DURING ‘53

Network yearend statement
labels past year as period of
its radio rejuvenation and its
tv rise to new heights.

YEAREND statement released by NBC last
week described 1953 as a year in which the
NBC Radio network was “reorganized and re-
juvenated” and in which NBC-TV time and pro-
gram sales “soared to a new all-time high.”

The strengthening of NBC Radio program-
ming was offered as the most significant de-
velopment at the radio network during the year,
with special attention called to the launching
of 28 new programs during October. The state-
ment said that NBC Radio is “pushing ahead
with more new plans that will offer it even
greater opportunity for extended service in pro-
gramming, entertainment, information and
news.”

At NBC-TV, gross billings for 1953 were
said to have amounted to a record high of al-
most $100 million, representing an increase
of more than 18% over 1952. The increase in
billings, the statement said, was accompanied
by an increase in the number of clients, which
stood at 81 in December 1952 and climbed to
110 by December 1953. It was pointed out
that the average sponsored evening NBC-TV
program was carried on 67 stations in Novem-
ber 1953 as compared with 42 stations in No-
vember 1952. Another significant development
cited was the growth in daytime sponsorship
on NBC-TV, highlighted by the tripling of gross
time billings on Today, which were said to
have reached a level of more than $5 million in
annual time billings.

Affiliations Expand

Expansion in station affiliations was reported
for both the radio and tv networks, with the
latter said to have grown by 100%. At year’s-
end, NBC-TV consisted of 168 stations, the
statement said, with all but eight actually in
operation. Of these, 123 were listed as vhf and
45 as uhf, and an increase of 45 vhf and 39 uhf
since Jan. 1, 1952. NBC Radio, according to
the statement, increased the number of its af-
filiated stations during the year from 206 to
211, with 24 NBC Radio affiliates said to have

. daytime power of 50 kw or more.

With respect to NBC-owned stations—
WNBC-WNBT (TV) New York, WRC-WNBW
{TV) Washington, WTAM-WNBK (TV)
Cleveland, WMAQ-WNBQ (TV) Chicago,
KNBC San Francisco and KNBH (TV) los
Angeles—the statement said they had ‘“ex-
perienced an unprecedented year of growth,
as reflected in billings that forged well ahead
of 1952’s records.” An outstanding develop-
ment cited was the NBC O&0 Division’s “Co-
ordinated Programming” plan which makes
available the local programs of any one owned
station to the others.

The second complete year of operation of the
NBC merchandising department was high-
lighted by “successful promotions” especially
on behalf of Kate Smith Hour and Today, the
report said. The department was said to have
performed services for 107 clients on the radio
and tv networks during the year.

1t was reported that at the end of 1953 there
were 4,458 regular employes on the NBC staff,
as compared with 4,224 at the end of 1952,
and that the company had 111 separate agree-
ments with 15 different unions.
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It doesn’'t talxe morxre than omne eye

to see this ...

I'm only a dog, My name is Chris.
MY Boss—his name is Harold—came home the other
day at his usual hour; 6:20 or so.
Gee, was he mad!
He slammed his briefcase on the floor, took off his
coat and then barged into the kitchen with his hat on.
My mistress, whose name is Mary, said, “Why,
Harold! Look—your face! It’s dreadful! What’s hap-
pened? And, by the way, never enter a lady’s kitchen
without removing your chapeau.”
Harold said, “Huh?”’ And then looked, of all things,
at his shoes! Being a French poodle, I knew what Mary
meant, but Harold didn’t; my boss, I mean.
Mary said, “Hey, take your hat off. What’s the
matter?”
I licked my boss’s shoe, but he didn’t seem to know.
Anyway, the boss said . . .
“Mary, put a cover on what you're cooking and just
listen for a minute, huh?”
My mistress answered, “Okay. Go ahead, let me
have it.”
My boss explained, ‘“Look, I buffed it up this after-
noon. Henry—he’s my assistant, y’know—just didn’t
give me all the facts on BroancasTiNGg s TELECASTING!”
Mary just raised her eyebrows and I puttered over
and took a sip of water.
Harold, my boss, continued,
“He didn’t tell me that BrRoapcasTiNG e TELECAST-
ING, 1n recent surveys*, ranked this way . . .
Tae MacazinNe Reap Most ForR NEwS AND
InrorMATION!

Tae MacaziNe DEPENDED ON Most IN THE
Rapio FieLn!

TreE MAGAzINE THAT BrRiNGs Rapio anp TELE-
vISION ADVERTISING Most EFFECTIVELY TO
THE INDUSTRY'S ATTENTION!

TraE MacaziNe Founn Most UseruL!

Tre MacaziNne Best ro Use BY Tv STATIONS TO
Reace THE MosT POTENTIAL ADVERTISERS!

The ... ... »

My mistress said, “Enough!”

“Gee, Mary,” said my boss.

My mistress ordered, “Tomorrow you're going to

But I know things.

Let me tell you one of them . . .

get all the facts in black and white from BROADCASTING o
TeLECASTING—] know they have them in booklets or
something. I know they have them, rank by rank and
book by book in the industry, by agencies, by timebuy-
ers, by ANYBopY whose ANYBODY in radio and television
today! I know . . .”

My boss cried, “But, Mary, I didn’t meanto . . .”

“Shut up!”’ hollered my mistress.

My boss shut up.

My mistress continued—or ordered—*“You, Harold
Cabot Frund, call BroapcasTiNG « TELECASTING tomor-
row morning. You ask for the IPOR—got it*—survey.
You ask for the American Research Bureau study which
ranks BroADpCASTING ¢ TELECASTING as the favorite
news medium and the most-read publication in its field
according to such people as N. W. Ayer, American
Tobacco Co., Lever Bros. and nearly three hundred
other people.”

Mary stopped for a moment. Then . . .

“You ask BROADCASTING e TELECASTING to prote

a. Why it’s the best tv advertising medium for
anyone to reach anyone in tv.

b. Why it’s read most by more people for tv and
radio news.

c. Why any advertising placed in its sparkling
pages makes people jump to attention—more atten-
tion than that created by any other magazine in the
industry.”

d. Tell them. . . .”

Here my mijstress signed off and had to pause for
breath. But she said again . . .

“Harold Cabot Frund, this may bust us up, but
you're a dope. I'm only,” she sneered, “your house-
keeper and cook and the woman who makes sure your
breakfast’s prepared, but even I know the power and
impact of that darn old BeT!’

“But, Mary . . .”

“Never mind ‘But, butting me! Get the facts. BaT’s
packed with ’em. Even I know that!

My mistress looked Harold up and down for a
moment, checked the stove, sighed and then said . . .

“C’mon, Honey, have your dinner.”

BROADCASTING « TELECASTING

1735 DeSales St., NW.

Washington 6, D. C.

P.S. Anything said by Mary regarding statistics on BT can be proven post-haste

by merely dropping us a letter or card. If you’re more than eager, call ME 8-1022.

*International Public Opinion Research and American Research Bureau did the dazzling jobs.
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NETWORK, AFFILIATES READY PLANS
FOR MUTUAL’S JAN. 18-19 SESSIONS

Pre-convention atmosphere is
one of good will. Foremost on
agenda: the once - deferred,
much-discussed compensation
plan.

MBS executives and delegates representing the
network's affiliates will meet Jan., 18-19 at
Buena Vista Hotel, Biloxi, Miss., to swap ideas
about the long-discussed program-time exchange
formula.

The convention meets in an atmosphere of
good will, with affiliates anxious to hear details
of the new compensation formula, a marked
departure in network procedure, according to
Victor C. Diehm, head of the Diehm stations
in the Northeast and chairman of the Mutual
Affiliates Advisory Committee.

Affiliates will control the convention agenda,
Mr. Diehm said, giving MBS executives ade-
quate chance to explain the proposed new for-
mula and to answer questions. The formula
was sidetracked last Nov. § at a meeting of the
MAAC group.

Members of the MAAC committee are pay-
ing all their own expenses, as are delegates,
according to Mr. Diechm. The network will
pick up the check for two luncheons and a
hospitality room. Convention arrangements list
a full program for delegates' wives, including
a trip~to the famed Bellingrath Gardens on
the Gulf Coast.

The new affiliation concept was developed
by the MAAC last summer and submitted to
the network. In essence it specifies that af-
filiates get their payments from the network in
the form of free programs for local sale rather
than in dollars. Its early testing last fall be-
came snarled in the WOR New York strike
along with objections from some affiliate
groups [BeT, Oct. 26, Nov 5, 19531

Top Officials invited

Top MBS officials led by Thomas F. O’'Neil,
president and chairman of the board, have been
invited to the convention and will take part in
the program along with members of the MBS
board [B®T, Jan. 4]. They will explain details
of the compensation formula, review features of
the new program lineup and answer questions.

Mr. Diehm predicted at least 300 stations
will be represented at the Biloxi meeting, per-
haps more, including large and small stations
alike. The compensation plan is based, accord-
ing to MAAC members, on the theory that the
programs would strengthen station schedules
materially and provide attractive adjacencies.

The convention program will be opened at
9:15 a.m. Monday, Jan. 18, by Mr. Diehm as
MAAC chairman. He will introduce MBS pei-

‘Meets Critics’ Returns

THE PROGRAM, Author Meets the Critics, re-
turns to DuMont Tv Network [CLosED CIRCUIT,
Nov. 9, 1953] on Jan. 17 after a six weeks ab-
sence. It will be seen Sunday, 7-7:30 p.m.
Program is produced by Martin Stone, presi-
dent, Kagran Corp., New York. Protests by
viewers, New York Times radio-tv editor Jack
Gould and others were voiced when the program
was dropped. Virgilia Peterson, author and
lite_rary critic, will serve as moderator for the
series.
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sonnel. Herbert Rice, MBS vice president in
charge of programs, will be the first speaker.
He will be followed by Bert Hauser, vice pres-
ident in charge of co-ops, who will handle that
side of the discussion. Mr. O’Neil will report
at 11 a.m. as network president. The afternoon
will be devoted to sales and sales promotion,
winding up with a closed meeting of affiliates.
Lanny Ross will be m.c. of a dinner program.

A question-answer session will be held Tues-
day morning with Mr. O'Neil designating net-
work officials to answer questions to be pre-
pared by delegates. The MAAC group will

hold a Sunday evening meeting in advance of
the convention.

gy B
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WNEM-TV Saginow-Bay City, Mich., with
target date Jan. 24, signs NBC-TVY affilia-
tion. The pactmakers {1 to r): William
Meyers, secretary, and James J. Gerity Jr.,
president, North Eastern Michigan Corp.,
licensee, and Sheldon B. Hickox Jr., NBC

station relations director.

Lower to Head CBS-TV News,
Public Affairs in Washington

ELMER W. LOWER, CBS-TV director of news
in Washington, has been named Washington
director of news and public affairs for the net-
work effective immediately, Sig Mickelson,
CBS-TV news and public affairs director, an-
nounced [ast week.

Mr. Mickelson also reported that, effective
yesterday (Sun.), William Corrigan becomes
Washington Newsfilm manager for CBS-TV,
and Donald W. Richardson, CBS-TV Washing-
ton correspondent, succeeds Mr. Corrigan as
syndication manager for Newsfilm in Washing-
ton.

Mr. Lower succeeds Bill Wood, who resigned
to become manager of WQED (TV), educa-
tional station in Pittsburgh [AT DEADLINE, Dec.
7, 1953]. In addition to his network duties,
Mr. Lower will be news director for WTOP-
TV Washington, CBS-TV affiliate in which CBS
owns a minority, non-voting interest.

Mr. Lower, who became CBS-TV news direc-
tor in Washington last September, formerly
was assistant director of the Office of Public
Affairs, U. S. High Commissioner for Germany,
at Bonn, and before that was a correspondent
for Life magazine for seven years in Los An-
geles, Paris, and the Far East, and previously
served on the staffs of the AP and UP in Wash-
ington, New York and Chicage.

PERSONNEL RELATIONS

MUSICIANS SIGN
5-YEAR CONTRACT

AGREEMENT on a five-year contract cover-
ing recording musicians was reached Iast
Wednesday by American Federation of Musi-
cians (AFL) and the record manufacturing
industry, James C., Petrillo, AFM president,
and Milton R. Rackmil, representing the rec-
ord manufacturing industry, jointly announced.

Details of the agreement will not be an-
nounced pending completion of the contract,
which will cover both wages and working con-
ditions for musicians in the recording industry.
The statement also said recording companies
had agreed to make additional contributions
to the music performance trust fund. It was
noted the agreement ended any strike threat
that existed when the previous contract ex-
pired Dec. 31, 1953,

Negotiations for a new contract with the
radio and television networks tentatively are
expected to begin about Jan. 15. The current
contract expires Feb. 1.

The union reportedly sought a two-year con-
tract with an estimated 30% boost in wages,
while manufacturers had countered with a
five-year contract offering a 10% increase for
the first two years and another 10% for the
next three years. It was believed that a com-
promise arrangement was reached.

Announcers Threaten Strike
At Six San Diego Stations

STAFF announcers of six San Diego am and
tv stations last week unanimously rejected
wage offers by the management and author-
ized the AFTRA national board to call a strike
against any and all stations after the present
union contract expires Feb. 1.

The original union demand was a flat $115
a week for all staff announcers, regardless of
their experience. The management offered $86
weekly after 12 months, San Diego announcers
now get $72 weekly for beginners and $80
weekly after 20 months experience.

Negotiaters from AFTRA and KFSD-AM-
TV, KFMB-AM-TV, KCBQ and KGB met
Jan. 5, with the union asking a compromise of
$100 weekly for all staff announcers. No agree-
ment was reached.

Screen Extras Get Boost

MAJOR motion picture producers and the
Screen Extras Guild have negotiated a revision
of their collective bargaining agreement giving
extra players a 5% increase in pay scales and
improved working conditions.

Effective Jan. 2 for four years, the revised
contract increases scales for daily general extra
work from $18.50 to $19.43; dress extras, riders
and dancers from $25 to $26.25, and stand-ins,
$17 to $17.85. Auto allowance is increased
from $7.50 to $10, with a special business ad-
justment from $6.75 to $7.08. Either the Assn.
of Motion Picture Producers or the guild can
re-open contract negotiations on Jan, 2, 1956.

Wedlock Leaves TWA

THE RESIGNATION of Hugh Wedlock, west-
ern region president of Television Writers of
America, because of a “heavy writing schedule”
has been accepted by the group. Ben Starr,
vice president, assumes Mr. Wedlock’s post.
Nathan Monaster, board member, becomes
vice president under TWA by-laws while Sol
Stein remains secretary-treasurer.

BROADCASTING ® TELECASTING
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PARAGON PLAYHOUSE

IV FILM

will point your sales up!

A quality program that proved
a quantity sales-producer was
“Douglas Fairbanks Jr. Pre-
sents,” record-breaker in over
120 markets. Now, with Walter
Abel as host, it is available to
vou as “PARAGON PLAYHOUSE.”

Look at the record “PARAGON" will bring
fo you:

Highest average rating of all shows — Pulse
Multimarket ratings for syndicated programs
{from start of that service through Oct. 1953).

“Highest score of any dramatic series tested

to date”—Schwerin Research Corp. (Mar. '52).
Euxcellent ratings against tough competition—
ARB. New York: up to 25.4, audience share up
to 62% vs. 6 stations. Boston: up to 19.1, share
up to 49% vs. Studio One. San Franecisco: up
to 26.5; share up to 50% vs. Jackie Gleason.

“PARAGON PLAYHOUSE” was produced by
Douglas Fairbanks Jr., who stars in 9 of the
39 episodes. As a re-run, with host Walter Abel,
it will reach even greater audiences at far lower
cost per thousand. And “PARAGON" offers
each sponsor a brand-new, full-scale campaign
of hard-hitting merchandising and promotion,
Phone, wire or write today!

NBC FILM DIVISION

NEW YORK, CHICAGO. LOS ANGELES

Serving All Sponsors..

.Serving All Stations
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For the first time on any screen—even be-
fore your local theatres, TV will premiere
this outstanding series of feature length
motion pictures.

ERE is a programming idea so sound, so bhig, so

merchandisable, that 22 leading TV stations signed

for the series of 26 pictures from the first story board.

Today leading stations, advertisers and agencies in

30 cities are building advertising and merchandising

campaigns around this outstanding series produced for
Vitapix by Princess Pictures, Inc.

Films are ready for telecasting. 26 in the series cov-
ering drama, mystery, comedy and adventure. 70 or 54-
minute running time. Black and white, or color.Vitapix
uniform national pricing formula. For availabilities and
prices phone collect today.

* Watch VITAPIX . corporation owned
by TV stations, producing and distributing TV films.
VITAPIX CORPORATION

New York: 509 Madison Avenue, Plaza 8-3013 » Chicagos: 30 N. La Salle St., AN 3-2950
Los Angeles: 8949 Sunset Blvd., CR1-7191 » New Qtleans: 3190 De Saix Bivd., Valley 1837
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¢ A nation-wide B*T survey shows how much tv
stations and networks depend upon film. Page 78.

o Where should film be made? The case for New
York, Page 80. The case for Hollywood, Page 81.

« Tips on how to handle film without damaging or

dirtying it.

Page 89.

THE old cry, “there’s gold in them thar hills,” might still be echoing
at Placeritas Canyon Ranch, Newhall, California. Site of an early
gold discovery, the 50-acre tract has been turned to tv film pro-
duction by Armand L. Schaefer, president in charge of all produc-
tion for Flying A Pictures, Range Rider Productions, Annie Oakley
Productions and S,H.A. Co. ’

A pioneer in motion picture making, Mr. Schaefer got his start
as a result of a conversation with Roy Del Ruth, while he was wash-
ing the director’s car in 1924. Mr. Del Ruth got Mr. Schaefer a job
at Mack Sennett Studios as a member of the prop gang.

From there he went to Christie Comedies as property man, elec-
trician and actor, later joining Mary Pickford Productions.

Once launched in his chosen profession, the soft-spoken Mr.
Schaefer held posts as assistant director and production manager
for various independent companies until 1932 when he started on
serials and westerns with such stars as Tom Mix and Rex Bell.

In 1934 he produced the first Gene Autry serial, “The Phantom
Empire,” for Mascot Pictures (later absorbed by Republic Pictures).
He then not only produced the first 16 Gene Autry features, under
the Republic banner, but as “Allan Ludwig” wrote the initial one,
“Tumbling Tumbleweeds.” This motion picture is credited with
having set the pattern for subsequent musical westerns. Later, at
Republic, he was executive producer on Roy Rogers westerns.

When Gene Autry Productions was formed in 1947, Mr. Schaefer
became president of the firm and has since produced 32 feature
westerns for Columbia Pictures release. He took the next logical
step in 1950 when William Wrigley Jr. Co., which has sponsored
Gene Autry on CBS Radio for 14 years, asked the Schaefer-Autry
combination to produce six half-hour tv films.

With a video film series starring “America’'s Favorite Cowboy”

BROADCASTING ® TELECASTING

Armand L. Schaefer

on the air, syndicated by CBS-TV Film Sales, Flying A Pictures be-
came its own competitor when, in 1951, Range Rider was developed
and made a CBS-TV film package. In 1952, Pacific Coast Borax,
through McCann-Erickson, commissioned a video film version of
its successful CBS Radio Death Valley Days series. Early in 1953,
Messrs. Schaefer and Autry and business associate-agent Mitchell
Hamilburg, conceived Annie Oakley on a speculation basis. That
their faith in the salability of a cowgirl series has paid- off was

evident last week when Canada Dry assumed an alternating weekly

sponsorship.

Mr. Schaefer currently is personally producing six half-hour films
for the ABC-TV Cavaicade of America series. This, he hopes, is
the start of an expansion program which will augment his firms’ cur-
rent schedules with different types of product.

To date he has completed 78 Gene Autry films for Flying A, 30
Death Valley Days films for S.H.A. and 78 Range Rider shows for
Range Rider. In production are 26 films of Annie Oakley for Annie
Oakley, 13 of Death Valley Days and six of Cavalcade of America
for S.H.A.

A subject of intense interest around the Flying A building in
Hollywood, which houses business offices, cutting rooms and a
sound stage, is the experimental Death Valley Days color film, which
is being processed by Technicolor in that firm’s first tv film assign-
ment,

Mr. Schaefer was born in Tavistock, Ont., Aug. 5, 1898, later
moving to Spokane and then to Los Angeles. He served in the Army
Tank Corps in World War L

He and his wife, Audrey, have been married 26 years, have
one daughter, Jill, and live in suburban Encino. An avid sports-
man, twice a year he hies himself to the mountains for fishing.
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BT again surveys tv stations to find out how
much time is occupied by network, film and
local live programs in an average week.

How

Important Is Film?

NON-NETWORK film programs are oc-
cupying a slightly higher share of the pro-
gram time of interconnected network tv sta-
tions, totaling 29.7% of air time compared
to 27.3% last summer, according to the
second industrywide television film survey
conducted by BeT.

The survey is based on questionnaire re-
turns from 41% of the tv stations on the
air. The averages are applicable to the total
of 322 stations in operation during the week
of Dec. 6 when the survey was conducted.
They compare with a similar survey con-
ducted in late June [B®T, July 13, 1953]

when roughly 190 tv stations w'ere in oper-
ation.

Principal programming change during the
half-year period between the two surveys
occured in the number of operating hours
per week. Here the fast growth in the num-
ber of new stations, particularly in smaller
markets, was reflected in reduced average
air time. When 190 stations were operating
last June, those in the interconnected net-
work group averaged 93 hours 34 minutes
on the air per week. Within a half-year
this average figure dropped to 79 hours
40 minutes.

The survey data show the ratio of co-

axial cable or microwave programs tele-

" cast by interconnected network affiliates in

comparison to network kine films. They
reveal the percentages of local live and non-
network film programs for interconnected
and non-interconnected affiliates, and non-
network stations, with breakdowns of film
offerings by theatrical and specially-made-
for-tv types.

In analyzing the survey results for net-
work affiliate and non-affiliate stations it
was found that all types use considerably
more theatrical-type films than films specially

(Continued on Page 88)

> -
This chart shows time and percentage of i i
total weekly operating hours devoted by | |
average intel;;:ﬁ).nnectectlj affiliate, noni(inter- | |
fﬁ,‘;ni;[;i&ortt%lﬁ? an‘f‘f{,ﬂﬁ{“ﬁ’; :;ﬁ: No. Hours % of Total : No. Hours % of Total = No. Hours % of Total
grams. Red figures are for typical week Per Week Hours on | Per Week Hours on | Per Week Hours on
last December, black for week last June. N I Air |I Air
Total Network 39:31 49.6% | 1112 24.0% |
Programs 48:11 51.6% | 12:37 23.4% |
NETWORK : }
°R|G|NATED Off Coaxial Cable 31:57 40.1% | i
or Microwave 37:42 40.4% | |
PROGRAMS | |
" 7:34 95% | 1112 24.0% |
. ine 10:29 1n.2% | 1237 23.4% |
| |
| |
i | i
| | |
Total Non-Network 23:38  29.7% | 22:34  48.3% | 18:51 52.6%
NON-NETWORK Film, 25:37 27.3% | 29:01 54.2% | 31:00 60.8%
. [ | D, o | . o,
_FILM Specially Made for Tv ‘ o4y 123% | 639 B3% | 736 212%
PROGRAMS 9:27 10.2% I 11:41 21.5% i 8:43 17.7%
Made for 13:50 17.4% : 14:01 30.0% l 11:15 31.4%
Theatrical Showing 1610 17.1% | 17:20 327% | 2207 43.%
| |
| |
: :
16:31 20.7% | 12:55 27.7% | 17:01 47.4%
LOCAL LIVE PROGRAMS ‘ 1946 210% | 11:53  22.4% | 19:57  39.2%
| |
| |
Average Total I :
Hours and Minutes 79:49 | 46:41 | 35:52
On Air Per Week 93:34 I 53:31 l 50:57
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LET THESE TOP MUSICAL STARS
PUT AND KEEP YOUR TV STATION

ON A PROFIT BASIS . . . FROM

YOUR VERY FIRST DAY!

Nat “'King™ Cole Las Brown Teresa Brewer Burl Ives ’ Peggy Lee Tex Ritter Gale Storm

These are but a few of the top-name artists who make the
STUDIO TELECRIPTIONS Musical Library the most versatile and
profitable film buy your TV Station can make.

And here’s why . . . there’s no limit to the number of different
programs you can “build” with these new three-minute musicals,
produced especially for TV. Now you can program everything
from musical variety and dance programs to disc jockey shows
... at an unbelievably low monthly cost!

What's more, these are programs you can sell to budget-minded
local advertisers at prices they are ready to pay . .. programs that
will keep your station on a profit basis! Just ask the 125 TV
Stations throughout the country who are winning audiences and
sponsors with STUDIO TELESCRIPTIONS.

And to make your selling job even easier, Studio Films provides
you with complete programming and merchandising services . . .
including audition reels, scripts, ilm synopses and background
material, program ideas, promotional and publicity kits, news
releases and photos.

For the complete story, just pick up your phone and . . .
carrL corLecT: OXford 7-2590.

STUDIO FILLMS, iINnc. -
380 MADISON AVENUE ® NEW YORK 17, N. Y. ® OXFORD 7-2590

exclusive distributors of Studio Telescriptions



THE CASE FOR NEW YORK

by Don McClure

THIS is not a call to war between Holly-
wood and New York film producers. It is
a sincere attempt to focus the spotlight on
facts, “evaluate creative ability and produc-
tion facilities. In spite of 3-D, Hollywood
has become known as the film capital of
the world. Some of our best films are pro-
duced on the West Coast.

Is is only fair that we go back and look
at films for tv from the beginning. In the
mid-forties, commercial tv was being en-
couraged and experimented with in the
East—mainly New York, Philadelphia, and
Schenectady. In a much lesser fashion—
Chicago, Detroit and Los Angeles..

In spite of the great flood of votes for
“spontaneity”—tv as it happens—it soon
became obvious that films for commercials
were a must, Films offered a guaranteed
standard presentation of the sales message.
Demonstrations could be assured of work-
ing. The best techniques could be per-
fected, refined and developed so as to be
presented time after time in the same way.

Start in East

With the major advertisers and their ad-
vertising activities centered in the East, and
having their agencies on Madison Avenue
and with New York and Philadelphia offer-
ing the opportunities for film, it was logical
that the first commercials originated in the
East. The rating services, research and
evaluation services were also available in

the East. These are familiar sounds and
yardsticks to sponsors and advertising
agencies. No fault of Hollywood’s but the

majority of tv sets were also in the East’s
most populated cities. Sales techniques
were developed and perfected under close
supervision of the client, agency and film
producer.

Hollywood as a film center, as late as
1950, refused to admit to tv. In fact the
major studios still turn their backs on the
26 million home tv sets as a serious competi-
tor to their theatres.

On the other hand, the independent film
producers felt the tv squeeze early. People
weren’t going to the movies. Production
was down. Most West Coast independent
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film producers have over the years also
dealt in all forms of audio-visual aids—
training films, public and industrial rela-
tions aids. Tv commercials were a natural
and the West Coast film producers came
East in droves to explore this new field of
income. To document their claims for
consideration, they told only half-truths.
The sales pitch went along these lines.

1. We are the film center of the world.

2.-The cinema stars live on the West
Coast.

3. The top technicians and artists are
here in abundance.

4. We have standing sets over most of
Southern California.

5. We have sunshine a great percentage
of the year.

6. Prop houses are here in abundance
and have been supplying films for over 50
years.

7. Film laboratories are geared to meet
our needs.

8. We work a six-day week.

9. It’s much less costly and simpler to
have your tv fitm show producer produce
your commercials for insertion into the
program.

These are very poignant arguments until
the case for the East is examined.

1. The majority of tv’s clients are or have
offices in the East.

2. Most of the advertising agencies using
television are in the East or have supervi-
sion there.

3. Radio and tv networks’ master control
is in New York. Most plans and operations
also originate in the East.

With networks and advertising plans, pro-
duction supervision and research centered
in the East, while the West Coast claims
creative and technical know-how—how to
truly evaluate each is our job. Let's face
facts—budget, profit and loss. Here is one
of the many case histories. Management of
the advertising fraternity looks at the ledger
and shudders.

Client A

Insists upon Hollywood star endorsement
of its product. Snob appeal and name as-
sociation are expected to create the urge

Mr. McClure is associate producer with
Owen Murphy Productions Inc., New
York. He was formerly director of
radio and tv production for McCann-
Erickson and before that director of
tv for N. W. Ayer & Son. In the thirties
he served a stint in Hollywood as di-
rector of RKO Pictures’ short subjects
department., Later he was writer-di-
rector on the Bob Ripley Believe It Or
Not radio show.

to buy.
BUDGET: $36,000
COMMERCIALS: six 1:40-minute com-
mercials, six 20-second commercials, one
15-second sign-on, one 15-second sign-off.
Agency commission: 15% . $5,400
Agency out-of-pocket expenses:
1. Head of film department—
six weeks in Hollywood $2,000
2. Copy chief—four weeks. $1,200
3. Group head—one and a half
weeks 5. $1,500
4. V.P. account executive—two

weeks $1,000
Total $5,700
Agency loss $ 300

These figures do not take into consider-
ation the loss to other accounts due to ab-
sence of the heads of departments. How
can you stay in business with this kind of
red ink? You can’t veryJong. Top man-
agement in agencies is naturally becoming
alarmed at this trek to Hollywood.

Let’s eliminate panic and sincerely exam-
ine the sales pitch from Hollywood.

Hollywood says:

1. We are the film center of the world.

New York says:

Motion pictures were developed in the
East. Continued development, new tech-
niques are constantly going on in the East
and being passed on to Hollywood.

Hollywood says:

2. The cinema stars live on the West
Coast.

(Continued on Page 82)
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THE CASE FOR HOLLYWOOD

by Guy V.

HOLLYWOOD is the place where motion
pictures for television can be made with the
greatest efficiency and economy. Televi-
sion is motion pictures with a single dif-
ference. In tv the screen is not in a theatre
down the street, but in the living room of
the American family.

The diehards who continue to insist that
New York is the logical center of telefilming
have a strange way of thinking.

Hollywood has been the motion picture
capital of the world for 40 years. It moved
here because of the year-round outdoor
filming and because space was available.

Efforts have been made to establish mo-
tion picture centers in Florida, Arizona,
Santa Barbara (Calif.) and elsewhere, but
Hollywood has steadily grown and flour-
ished.

One reason for this growth lies in the
fact that the stars prefer to live in Southern
California. 1It’s true with the lesser known
talent. It always has been true that the
studio with the most stars made the greatest
number of successful pictures. Since the
stars insist on living here, this is where
most of the pictures will continue to be
made.

Efficiency, Economy

Let’s look at the situation from the effi-
ciency and economy points of view. The
New York studios are in lofts in congested
areas. In many instances the sets are built
far from the studios. They then are trans-
ported in sections by trucks through con-
gested highways and streets to a building
where they are unloaded and put into ele-
vators or placed on top of them, to be taken
up to the floor where the tv film is to be
made.

The set parts are taken from the elevator,
assembled and used. The space that set
occupies must be cleared immediately after
the show is over to make way for another
show. Therefore, as soon as the film has
been shot, the set must be disassembled,
sent down on the elevator, loaded on trucks
and returned to its starting place.

It doesn’t require a master mind to do a
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" Beulah are interchangeable.

Thayer Jr.

fittle arithmetic and come up with the
answer—excessive costs.

In Hollywood a set is built in the mill
which is right in the studio, placed on dollies
and hauled into a huge sound stage. After
it has been used it is not destroyed, but
stored for future, economical use.

One of the economies we effect at Roland
Reed Productions concerns sets. With less
than an hour’s work the sets of My Liirle
Mayrgie, sponsored by Scott Paper Co. on
NBC-TV, are converted. into the sets for the
syndicated Rocky Jones, Space Ranger.
There is no change in lighting and thus elec-
trical costs are cut. Likewise, the sets for
Trouble With Father, sponsored on ABC-
TV by General Mills, and the syndicated
We save the
expense of bringing in crews to wreck sets
and build new ones.

The My Little Margie unit makes three
or four pictures in succession. Then we
give the players a needed rest and go ahead
with three or four Rocky Jones films, using
the same crew, changing only the director.
Our crews develop such teamwork that if
a new grip or sound man joins the unit it
takes two or three days to regain its mo-
mentum.

In many ways most New York producers
actually are jobbers. They sublet set con-
struction to one company; another does the
costumes, with still another doing the titles,
editing and so on down the line. In Holly-
wood, however, there are a number of film-
making plants called studios. Within the
walls of a studio—under a single roof so o
speak—are all the facilities needed for mak-
ing tv pictures.

Our company headquarters at the Hal
Roach Studios, is a complete 20-acre film
making plant.

One of our shows, the above mentioned
My Little Margie, starring Gale Storm and
Charles Farrell, costs $18,500 per half-hour
film. The same show couldn’t be made
away from a Hollywood studio for less than
$28,500.

Every operation in the production of
these shows is-accomplished within the

Mr. Thayer is vice president in charge
of production of Reland Reed Produc-
tions, Hollywood. He has supervised
the making of film commercials for such
advertisers as U. S. Steel, Westing-
house, Standard Oil Co., International
Silver, Ford Motor Co., Canada Dry
and others. He also supervises pro-
duction of such shows as My Lite
Margie, Beuvlah, Trouble with Father
and Rocky Jones, Space Ranger.

studio gates with the single exception of
the developing of the film.

The lot includes the mill, carpenter shop,
blacksmith shop, tin shop, paint shop,
araughting dcpartment, men’s and women’s
wardrobe departments, prop shop, miniature
de=partinent, special effects department, title
department, sound department, camera
shop, still lab, landscaping department,
plaster shop, electrical department, script
department, transportation department, re-
search department, commissary, street sets
—everything.

Nothing we could possibly need in the
making of a tv motion picture is farther
away than the telephone. A Mississippi
steamer, 500 Indians, a swaybacked horse,
40 skiiled swordsmen, a 1914 Buick—all
are available on an hour’s call.

There are hundreds of the best directors,
writers and technicians in the industry too
—almost at a moment’s request.

A year ago Westinghouse asked us to
make a picture featuring its new line of
home appliances. The cast included James
Mason, Percy Kilbride, Lucille Bally Andy
[evine, Maureen O’Sullivan, Marie Wilson
and Jerry Colona. The picture was six
reels and filmed in Technicolor. We used
the largest stage in the studio. The picture
cost $150,000. I doubt if it could have
been made in any other area for a com-
parable figure.

I'm convinced too that films for television
are going outdoors more and more for
backgrounds. Outdoor action is one of the

(Continued on Page 82)
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THE CASE FOR NEW YORK

(Continued from Page 80)

New York says:

Less than 1 per cent of the tv commer-
cials use star endorsement. Commercials
need actors, and the greatest source of ac-
tors is in New York with the stage and
live tv.

Hollywood says:

3. The top technicians and artisans are
here in abundance.

New York says:

Touche! But most of them are unem-
ployed. However, when more and more
tv programs go to film, the artisans and

technicians on the West Coast will become
just as busy as those in the East.

Hollywood says:

4. We have standing sets over most of
Southern California.

New York says:

Commercials sell products, not sets.

Hollywood says:

5. We have sunshine a great percentage
of the year.

New York says:

We've added Smist to Hollywood’s Smog.
If the commercial must have an authentic
tropical background—real out-of-doors—
then the job stands a better change of being
done on schedule in Hollywood.

Hollywood says:

6. Prop houses are in abundance here

From
Station Break
to Feature...
the NEW

“BALANCED”
SV Tripod

is doing a
whale of a job
every day!

“BALANCED"
TV TRIPOD
mounted on
3-wheel
portable
¢ollapsible
dolly
illusirated.

WE CALIBRATE LENSES . . . Precision “T" STOP CALIBRA-
TION of all type lenses, any focal length. Our method is
approved by Motion Picture Industry and Standard Com-
mittee of SMPTE. Lenses coated for photography.

Special TV <oating.

WE RENT AND SERVICE
CAMERAS * MOVIOLAS *
DOLLIES . . . Complete line

MITCHELL: Standard, Hi-Speed, BNC, NC, 1émm.
Eyemos. MAURER:
Cameras. ARRIFLEX. MOVIOLA: Editing machines, Synchronizers.

HOWELL: Standard, Shiftover,

(g fmern

of 35mm ond 16mm equipment avoilable for rental.

We THREW THE book away and engineered a
brand new "“BALANCED" Tripod for every photo-.
graphic and video need. The resull—a reveia-
tion In effortless operation, super-smeooth tilt
and 340° pan action.

PERFECT BALANCE prevents mishap if the lock
fever is not applied. Quick release pan handie
locks Into desired position. Mechanism Is en-
closed, rustproof, needs no lubrication. Ten-
sion adjustment for Camera Man's preference.
Built-in spirit level. Telescoping extension pan
handle, We defy you to get anything but the
smoothest, most efficient operation out of this

triped beavty. _E___:_..

rerress

WE DESIGN and manufacture Lens

Mounts and camera equipment for
1émm — 35mm and TV ¢ameras.

reEaME C. THCHER

m';"({uwmem ©.

NELL Y0RK CITY

IF YOU WORK WITH FILM .,

It will pay you to get to know ws,
The couniry’s foremeost
professionals depend upon our
portable, versatile, adaoptable
equipment,

Bell &
16mm
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and have been supplying films for over 50
years.

New York says:

Again, tv sells products, not props.

Hollywood says:

7. Film laboratories are geared to meet
our needs.

New York says:

So much propaganda. In tv alone more
footage is developed daily than all of Holly-
wood makes in a month. Eastern labs are
tops.

Hollywood says:

8. We work a six-day week.

New York says:

This extra day with no overtime penalty
can be most useful in producing tv programs
but is a very minor factor in tv commercials.

Hollywood says:

9. It’s much less costly and simpler to
have your tv film show producer produce
your commercials for insertion into the
program.

New York says:

This gets into the confusion department.
Film editors speak the same language the
world over. Give them what they want
and both the East and West are on an equal
footing.

With the hope of exposing some of the
reasons for recommending Hollywood pro-
duction, may we pass on some thoughts?

1. It’s nice to get away from the office
and all the red tape for a few weeks.

2. A change in home life can be helpful.

3. After all an expense account always
helps when income tax time rolls around.

4, Who doesn’t like to be a big shot
from the East in Hollywood?

5. Since you are a visiting dignitary from
the East, there is a certain amount of enter-
taining that goes with the visit.

Add up the cost to go Hollywood. Do
the end results warrant the whims and dou-
ble talk of the film department? We sug-
gest you make them spell out the advantages,
then weigh the disadvantages, check profit
and loss then decide—is it good business?

THE CASE FOR HOLLYWDOD

(Continued from Page 81)

features of our new series Waterfront which
stars Preston Foster as the captain of a
tugboat. Qur huge outdoor set, the Los
Angeles Harbor, one of the world’s busiest
seaports, is less than an hour’s ride from the
studio. Photographic conditions are good
approximately 300 days a year.

Within three hours of Hollywood are
snow topped mountains, rushing streams,
deserts, ocean, ranches, lakes and forests.
Most of these backgrounds are closer than
three hours.

Until eight months ago all shows made
by Bernard Prockter were filmed in New
York. Then he leased space on the Hal
Roach lot. He liked Hollywood picture
making so well that recently a syndicate
which he heads as president purchased
Eagle-Lion Studios for $1,100,000 and
changed its name to First National Studios,
for the exclusive making of tv film [BeT,
Dcc. 21].

I’s not equipment alone that makes a
good picture possible. [It’s the experienced
know<how of the men and women. Many

BROADCASTING ® TELECASTING
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IMPORTANT ANNOUNCEMENT
re: the Mehelf

I6mm Professional Camera

IMMEDIATE SHIPME

are Currently

being made

...with this announcement
the Mitchell
Camera Corporation,
for the first time
in history,
now offers you
shipment of the
famed Mitchell 16mm
THE CAMERA WITH A HERITAGE Professional Camera
There is no substitute for a heritage
of CREAT ENGINEERING. No 16mm motion picture camera
made anywhere in the world can match
the technical perfection which a Mitchell 16
brings to your film. Each 16mm camera has the same
supreme custom workmanship and Mitchell’s
exclusive, positive operation that is today world-famous
... wherever truly professional films are made.

on receipt
of your order.

666 West Harvard Street ® Glendale 4, Calif. ® Cable Address: “MITCAMCO”
% 85% of the professional motion pictures shown throughout the world are filmed with a Mitchell
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it

An Exceptional
TV Film Series

i B ACTION...
i ADVENTURE...
/| EXCITEMENT..
#1  SUSPENSE...

TAY COLOR...
y
",/ FEATURING: Jack Van Coevering,
o wildlife editor of the Detroit Free Press

L A natural for dynamic merchandising
promotion...Filmed in COLOR...to
meet the growing color demand.

N Each film a complete show. Thirteen

_ unique subjects 121
DU 0 RS -3 l" .‘. E

minutes each, open

ends! A Sporting Series

that is a natural for all
the family.

ALSO IN PRODUCTION by CORNELL:

A full COLOR golf series, starring golfdom’s mos! colerful, most beloved

figure, Jimmy Demaret! (For early Spring release)

More than 150 other shorts available {in COLOR — cartaons,

documentaries, etc.) Write for full catalog and-further information.

COR"ELL FILM co. 1507 BROADWAY

NEW YORK 36, N. Y.

STOP|

Yes, STOP as the sign says as you go merrily zinging

along the highway on a glistening Sunday

afternoon. But. remember, 16.230 alert. decision-making

agency people and advertisers are going to stop on
each page of BROADCASTING*TELECASTING on
Monday morning and read its crackling, on-the-spot
news and your ad as they pore through

BROADCASTING*TELECASTING's informative,
sales-making pages.

|
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of the technicians in our company have
been practicing their skills for 30 years.

The Fisher body people wanted to repro-
duce on film the carriage in which Queen
Elizabeth was to ride to the coronation. A
Midwest company offered to do the job for
$150,000. The prop shop and special ef-
fects department at Roach put one on film
for less than $2,000.

If you want to show a man being shot in
the back with a flaming arrow, if you want
a replica of the Russian crown jewels on a
day’s notice, if you want to build a wall in
a half-hour and have it look 300 years old,
or if you want to show a building in flames
and be able to shoot a dozen takes and still
have the structure undamaged, such things
are done every day in Hollywood and with
little or no effort.

There are no agency complications either.
The New York home office of the advertis-
ing agencies, their Hollywood represent-
atives and the Hollywood producers have
been doing business together for several
years now. Smooth operation is the result.

Occasionally you’ll hear someone remark
that “the money’s in New York.” The money
which has financed feature motion pictures
for 40 years is also in Wew York. That
has been no problem for the producers
making pictures for theatrical release and
it is no problem to the telefilm producers.

NEW SYNDICATE SEES
TV MIGRATION T0 WEST

PRODUCTION of “A” and “B” films for
tv is planned by First National Studios Inc.,
Hollywood, when the new syndicate, which
recently purchased Eagle-Lion Studios [BeT,
Dec. 21, 1953], puts its scheduled program
into operation. Chester Erskine, who has
been associated with the Reader’'s Digest
Theatre tv film series, has been signed by
the studio to supervise the “A” product with
president Bernard Prockter supervising the
overall production schedule,

That within two years the current group
of tv film companies “will be weeded down
to eight or ten companies” of a major
status, is the opinion of Edward Conne,
executive vice-president.

“Ultimately,” he added, “instead of the
80 or so distribution companies we now
have, there will be two or three major ones.
Eventually a few major distributors will
cover the entire country, each with 25 or
30 salesmen handling their product.”

With First National Studios planning a
full-scale tv film production schedule of
major proportions, he predicts that the ma-
jority of New York live dramatic shows will
soon move to the West Coast.

“Now that there are more stations, the
advertiser has additional coverage,” he
continued. “Sponsors are lucky if 50% of
the people who don’t see it live will watch
kinnies. Until now, the advertiser has
placed his chief reliance on the New York
market, but with these new stations, the
advertiser now is thinking in terms of cov-
ering as much of the country as is possible.
Conseauently, he can afford to go to film.
Television is a major business and the shoe-
stringers are finished.”

BROADCASTING ® TELECASTING



The Incomparable . . .
APS TV

Production Music

LIBRARY

321 different TV Production Aid Selec-
tions, available from no other source,
and built expressly for telecasters.

More telecasters use APS than any other
transcription library—once you've heard
this APS TV production music, you'll
know why.

HERE'S WHAT YOU GET:

321 different TV Production Aid Selections
—music available from ne other source—
all carefully coded by production experts
in a specially designed catalog which
actually spells out the most functional
uge of every single selection. Every se-
lection precisely timed, all faithfully re-
produced on 16 inch virgin vinylite lat-
eral transeriptions for ease of handling
and highest fidelity. Every selection
tailored to meet the most exacting re-
quirements.

HERE'S WHAT YOU PAY:

Just $19.50 per month on a simple one
year contract basis.

Write, wire or phone.

e (D ry sk payw dar e

297 Wesl Gl Streed & Mew York 10 o Plaza T.77T00

How to Make
a Good Movie
on any budget!

oy RECTORE:

pofe LI RGETDN

FILM and
the DIRECTOR

54.50

Mr. Livingston, an experienced Direc-
tor of more than 60 films, tells you
how the professional gets the best
results from his actors and equipment.
You'll learn, for instance:

by Don Livingston

*» How to achieve good composition and
continuily

» How to coordinate the three maijor ele.
ments of movie production

s How lo eliminate unnecessary expense and
save valuable production time

If you want to write, produce, or direct
better movies on any budget for any audi-
ence, you'll find much Rractical help in chis
book .For an ON.APPROVAL copy. send a
postcard o

Ftre . Afronillan %aln/ta/ny

Box 3 &0 Fifth Ave., New York 11

—r

i R S e o e

e e Bl e e el el ol
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HOW IMPORTANT IS FILM?

(Continued from page 78)

produced for tv use. However, intercon-
nected and non-network stations are starting
to increase their use of special tv-type film.

Non-interconnected affiliates as well as
non-network stations are increasing their
local live programming, with corresponding
drop in the ratio of film productions. A
slight decrease in local live programming
is shown at interconnected network stations.
At the same time these interconnected out-
lets have increased their use of non-network
films slightly, with no change in the share
of programs off cable or microwave.

The percentage of network kinescopes
used by interconnected affiliates fell off
slightly in the half-year period between the

—a drop from 51.6% in network origination
at interconnected stations and gain from
22.4% in the non-interconnected.

Comparison of the number of total hours
on the air showed a decline in operating
hours for non-interconnected affiliates and
non-network outlets, just as was the case
among interconnected affiliates. Operating
hours, on the average, fell from 53 hours
31 minutes at non-interconnected affiliates
to 46 hours 41 minutes in the June-Decem-
ber period. At non-network stations average
hours per week fell from 50 hours 57 min-
utes to 35 hours 52 minutes.

The average interconnected affiliate de-
voting 49.6% of its total hours to network
programs obtained 40.1% from coaxial or
microwave sources and 9.5% from kine-
scope films. Last June 51.6% of the total
programming came from network sources,

two surveys. It increased a fraction of a 40.4% from cable-microwave and 11.2%
FILM ON THE NETWORKS
(Figures in roman are for average week of last December. Figures in italic are for
average week of last June.)
Total Hours .
on Air LIVE FILM
Per Week No.Hours % of Total No.Hours % of Total
(Average) Per Week Hours on Air Per Week  Hours on Air
; 38:15 23:30 61.4% 14:45 38.6%
(s ‘ 28.45 15:00 52.2% 13:45 47.8%
71:45 65:55 91.8% 5:50 8.2%
(SR ‘ 60:00 52:00 86.7% 8:00 13.3%
M 27:30 27:30 100.0% o 0
DuMont 27:30 27:30  100.0% 0 0
Lc 67:26 53:23 79.2% 14:03 20.8%
NBC-TV 68:00 55:40 81.9% 12:20 18.1%

percentage point in the case of non-inter-
connected affiliates.

As was the case in the first survey, inter-
connected affiliates devoted a much higher
share of their operating hours to network-
originated programs than the non-intercon-
nected stations. The interconnected stations
devoted half (49.6%) of their time to net-
work-originated programs whereas the non-
interconnected affiliates gave just one-fourth
(24%) of their hours to network sources.
There was only slight difference in the trend
at each station group during the half-year

from kinescopes.

The non-interconnected affiliate in devot-
ing 24% of its time to network-originated
programs revealed a slight increase over the
22.4% noted a half-year ago.

Use of films by television networks fell
off from last June at two networks and in-
creased slightly at a third, according to a
separate analysis of origination sources
based on figures from the networks them-
selves. Heaviest film user again is ABC-
TV. See chart above.

ALL-UNION POOL PROPOSED

CREATION of a common pool in which
all Hollywood unions and guilds would
share percentages of gross receipts from sale
of theatrical motion pictures to television
is being studied by a Hollywood AFL Film
Council special committee, following its pro-
posal last week by independent film pro-
ducer Robert L. Lippert. He had previously
made such a proposal to Screen Actors
Guild, but no follow through developed.

Mr. Lippert stated, however, that the in-
dependent motion picture producer is en-
titled to recoup his production costs before
the percentage of gross receipts from tv
would be turned over to the union pool.

“A person who puts up money for pro-
duction is entitled to get it back first, and
if not through theatrical release, he must
get it back from tv”, Mr. Lippert said.

“When the picture is in a profit position,
1 personally feel the fair way to take care
of what further money comes in from tv
receipts is for the unions and guilds to
create a pool into which should be paid a
percentage. The unions and guilds them-
selves should decide how that money be
split among the members. Any program
for tv repayment is one that should be
shared by everyone, not any single group.”

Screen Actors Guild stopped Mr. Lip-
pert in 1952 from making independent mo-
tion pictures in this country when he sold
a group of theatrical films to tv made after
the SAG Aug. 1948 “cutoff” date. He spent
some $11 million in film production from
1946 to the time when halted by SAG, ac-
cording to his statement.
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3 TOP-QUALITY, STAR-STUDDED SHOWS
FOR THE BUDGET-CONSCIOUS AI]VERTISER

BORIS

“UKARLOFF

As Scotland Yard’s COLONEL MARCH

A fascinating, BRAND NEW half-hour film series of scientific crime
detection based on material provided by America's best-selling
mystery writer JOHN DICKSON CARR.

Let “COLONEL MARCH" sell for you on a regional or syndicated
basis at amazingly low costs! 26 weeks of programming available.

% 6 o 6 b b b b 3k b b 3k b kb b b kb b b b % %

K8 CUMMINGS

Starring in MY HERO"/

JOHN CROSBY, NOTED TV CRITIC, says “The dialogue, the stag-
ing and the production are of a very high order indeed and | see
no reason why “MY HERO” can't eventually give I LOVE LUCY"
QUITE A RUN FOR ITS MONEY."

EXCITING RATINGS: Playing opposite a top budget hour variety
show extravaganza, “MY HERO" did a spectacular job for DUN-
HILL CIGARETTES.

39 WEEKS OF HALF-HOUR PROGRAMMING AVAILABLE.

Second ryn in most major markets; first run throughaut
rest of country.

XHKKKKKKKKK KKK KKK KKK KKK K

OFFICIAL FILMS' fabulously successful, faithful reproduction of the
beloved comic strip that appears regularly in over 220 newspapers
with a combined circulation of more than 25,000,000 readers!

* % X 3 b b % % %

and THE PIRATES

This half-hour show pulled ratings like these for Canada Dry in
56 different markets: ATLANTA—23.5; BUFFALO—33.3; CLEVE-
LAND—20.8; ROCHESTER--37.3; ST. LOUIS—35.0

NOW AVAILABLE FOR LOCAL OR REGIONAL SPONSORSHIP.
ﬁ 26 Weeks of pragramming available. * (

OFFICIAL FILMS, INC. 25w.comsnv 0. mrons

* K ok ok ok ok ok k& AMERICA'S LEADING DISTRIBUTOR OF QUALITY TV FILMS * % % % % % % & % %
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LET'S KEEP IT CLEAN

Increasing use of film has not been an un-
mixed blessing for film distributors. One
trouble has been that with new customers
entering the field, film handling has not al-
ways been expert. Here Warren Van Horne,
of CBS-Television film service operations,
suggests ways to keep film clean and free
from damage.

STORY content and production standards
of tv film shows have risen considerably
in the last few years. But with new and in-
experienced stations mushrooming through-
out the nation, the physical condition of
the average print has greatly fallen behind.
Many a viewer might prefer a well-polished
film production to a live show, but all agree
that nothing is more annoying to the home
audience than a good show spoiled by dirt
and film scratches.

To often, prints that have run no more
than once or twice, are returned to our
office scratched and dirty beyond repair. A
lot of money is being wasted in supplying
new prints to stations, money which other-
wise could be spent on new and better pro-
ductions.

In trying to find the root of this dilemma,
I asked a veteran projectionist of one of
the major New York theatres what his
answer and advice would be. Here is his
five-point program:

1.. Keep projection booth meticulously
clean.

2. Ground all equipment to prevent static
from drawing dirt onto film.

3. After each show examine projector
carefully for caked emulsion and dirt de-
posits. One small particle of emulsion
caught in the pressure gate might be the
cause for many a ruined print.

4. Check machines periodically for burrs,
worn sprocket teeth and locked idlers.

5. Report any damage of the film to the
distributor.

Handle With Care

We cannot stress enough how important
it is that film be handled as little as possible
and by trained film personnel only, partic-
ularly under the prevailing custom of splic-
ing commercials, station identifications,
trailers, ctc., into each film show. Cutting
tables must be kept clean at all times.

An effective and inexpensive gadget,
which assures a cleaner and more enjoyable
show, is used by most laboratory techni-
cians. Anyone can make it. All it requires
is a piece of black velvet or velveteen 7 by
12 inches. This is folded to make a cushion
approximately 4 by 7 inches; the sides are
then sewn together. After the film has been
inspected and commercials have been in-
serted, the film should be slid through this
pad twice. Very little pressure is necessary.
The reward will be far greater than the time
spent.

Film distributors carefully examine and
clean prints before they are sent out to sta-
tions. This service cannot be rendered to
best advantage unless the stations adopt
the same professional standards in handling

film which are practiced throughout the .

industry.

BROADCASTING ® TELECASTING

PLUS ..
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and NFW TV
CHAMPlOH

with a ready-made

audience of ..

:/+ 70 MILLION
FOLLOWERS

o HAM FISHER'S beloved ALL AMERICAN CHAMP . ..

now brings

the impact of his unparalleled influence and public acceptance to Tele-

vision . . . high adventure, romance, humor, boxing . . .

in a superb

Hollywood production with an ALL-STAR CAST, including Joe Kirk-
wood, Cathy Downs, Sid Tomack and Maxie Rosenbloom.
e JOE PALOOKA, dramatic half hour series, is your best guarantee of

maximum audience . . .

GREAT NEW

maximum resules.

SHOWS

FOR LOCAL AND REGIONAL SPONSORSHIP

. Comprehensive Promotion, Exploitation and Merchandising Aids

5(:/7‘//79"' //amaﬂ-" Love-3ble!

Llfe Wvlth
“Elizabeth

LIFE WITH ELIZABETH is 30
minutes of the gayest, funniest
and most heart-warming comedy
to capwure the hearts of televi.
sion_audiences . . . starring TV
Academy Award winnet, Betry
White, voted "Queen of Holly-
wood television” and featuring
irrepressible’ Del Moore .. tested
and proved successful on the
West Coast . . . now available on
film . . . your opportunity for
greater sales . . . 39 episodes —
half-hour weekly — sponsor's
commercials cued without im-
pairing or interrupting the show!

7 STARRING

" BETTY WHITE

OTHER
GUILD SHOWS

LIBERACE
SECRET CHAPTER

INVITATION PLAYHOUSE

LASH OF THE WEST
SPORTS LIBRARY

JUNGLE MACAERE &

FEATURE FlLMS

HOLLYWOOD:.PORTLAND: - KANSAS EITY (HICAGO CLEVELAND.- - IN .CANADA- S.W. CAI.DWELL LT, TORONTO
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You are look
hook

E call BROADCASTING »
WTELECASTING a “book”. It is
not. That’s a sort of affectionate
house term. BeT is the Time, Fortune,
Newsweek, Forbes or Wall Street Jour-
nal of one of the most vibrant arts in

our world today—broadcasting.

BROADCASTING ® TELECASTING
is a weekly magazine. It is also a sort
of newspaper. From its key office in
Washington it fingers the pulse of what
goes on anywhere through its crack corre-
spondents in New York, Hollywood, Chi-
cago and Toronto. lIts string of news
centers dot the globe.

When we say “anywhere” we mean any-
thing that happens anywhere that affects
radio and television, be it from The
White House to Marcella’s backyard in
Yucatan.

BeT is vigorous.
Interesting, but not sensational.
Fearless, but fair.

Is it any wonder that a book like this wins
acclaim from coast to coast, whose au-

ing at THE GREATEST

on BROADCASTING today!™

W

Al

55

0

thoritative articles and features on radio,
television and their basic fundamentals
are almost school texts?

A BOOK THAT EXPLAINS. . ..
Color and its effect on tv.

Time-buying and its effects on advertising
and public acceptance and opinion.

The fundamental use of film and its ac-
ceptance; psychologically and financially.

A book whose "“at deadline” crackles with
SpOT news.

A book whose editorials are front-page
news on the back page of the most alive,
vital and vigorous publication in the field
today . . . a book which is read from
cover to cover. . . .

Little wonder more people more often,
year in and year out say, “Make mine
BeT,” when it comes to buying advertis-
ing schedules which will make thousands
upon thousands of agency, station and
network executives in am, tv, film and all
related industries holler “gimme”’!

Subscribe to this incomparable weckly
today.

* Ask for a packet of blunt, unadorned facts
based on intensive studies conducted by Eimo
Roper and other shrewd appraisers of public
and private opinion. [1's free. Jusf write, wire
or phone the address below.

* k Kk Kk Kk Kk *x * *x *x Kk *
our address is. , .

BROADCASTING TELECASTING
1735 DeSales St., N.W.

Washington 6, D. C. ME. §-1022
¥ ¥ X % ¥ X ¥ x ¥ x x ¥



==PROGRAMS & PROMOTION=-

NBC’s Berlin Film Lauded

A DOCUMENTARY film produced by
the NBC Dept. of News & Special Events,
entitled "Berlin—Window on Fear,” has
been praised by Brig. Gen. Charles F.
Craig, commandant of the U. S. Sector
of Berlin. Pointing out that the film is
being used in the troop orientation pro-
gram in Western Germany, Gen. Craig
wrote to NBC that, in his opinion, the
film “portrays accurately and intelligently
the development of Berlin from the end
of the war until the present time.” The
film contrasts the east and west sectors
of Berlin, showing how Russians removed
from their area entire factories, their
equipment and even their personnel.

CONCERT SERIES

CBS RADIO is presenting the Philadelphia Or-
chestra, conducted by Eugene Crmandy, in a
series of one hour concert broadcasts (Sat.,
6-7 p.m. EST), which started Jan. 2. Music
commentator for the series is Eric Hodgins,
contributing editor of Fortune magazine.

‘CHURCH OF YOUR CHOICE'

BILLED as a new departure from religious
news programs is the daily 15-minute Church
of Your Choice series on WBAW Barnwell,
S. C. Local clergymen present local news in
terms of their church, members, organizations
and activities,. The idea was developed by
Frank Harmon, assistant manager-program di-
rector, and has been entered for a Peabody
Award.

VACATIONERS KEEP POSTED

TO KEEP Canadians vacationing in Florida
acquainted with local and national Canadian
news, five-minute morning newscasts of Cana-
dian items are being sponsored by a Canadian
grocery chain, Dominion Stores Ltd., Toronto,
on WKAT Miami Beach, and WFLA Tampa,
six days weekly. Dave Price, Canadian sports-
caster, telephones from Toronto a summary
of the day’s Canadian news, weather and stock
market report to each station, where it is taped
and broadcast at 9:25 a.m. on WKAT and
9:55 a.m. on WFLA. The later time for the
Tampa station is to accommodate the older gen-
eration of Canadians who winter there.

KBID ISSUES REPORT

TV DEALERS in Fresno-San Joaquin Valley
area of California have received a special
year-end report from KBID (TV) Fresno on
progress in getting that station on the air, to
assist dealers in sales planning. The report
stated that station offices and studios in Fresno
civic center are completed, ag is the transmit-
ter building on Bear Mountain, 28 miles east
of the city. Robert Wesson, general manager,
submitted the estimate, based on contractor
reports and equipment shipments, that station
would be on the air by latter part of January.

YOUNG TALENT

A NEW series of classical music concerts, titled
Young Musicians, which features talented young
students, has been scheduled each Sunday on
WFIL Philadelphia from 4 to 4:30 p.m. The
series is being presented in the public interest
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area of the fast-growing mid-South o
WFMY-TV is ready to cover a lot of
ground for you in a hurry.
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in American manufacturing . . rich with

payrolls that stem from a busy combina-

tion of industry and agriculture.

When your message travels via WFMY-TV,
you're sure of a warm and resultfg! _
welcome in television homes all over

this progressive region. For more sales

in the heart of the mid-South, WFMY-TV
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Eye Counted in Billions

FIGURES compiled by Oscar Katz,
CBS-TV director of research, reveal the
CBS-TV “eye” has been seen collectively
more than 75 billion- times since it was
introduced more than two years ago as
the tv network’s trademark for station
breaks and program announcements.

The trademark, which is said to be
seen about 100 million times daily by
televiewers throughout the country, was
designed by William Golden, creative
director of CBS-TV’s advertising and
sales promotion department. Network
researchers have computed that 75 billion
is 31 times the world’s population; 135
times the popular votes cast for the major
Presidential candidates since 1824, and
50 million times the height of the Em-
pire State Bldg. :

PROGRAMS & PROMOTION

by WFIL in cooperation with the Committee
for Young Musicians, Philadelphia. The Com-
mittee for Young Musicians, founded 21 years
ago, has been active in aiding young people in
showing their talents to as large an audience
as possible.

WGN FARM BROCHURE

A FARM SALES promotion brochure, distrib-
uted by WGN Chicago to its agencies and po-
tential clients, tells in charts and pictures the
story of that station’s extensive farm news cov-
erage. The pamphlet contains lists of the sta-
tion’s farm advertisers and daily market and
farm service broadcasts, and pictures of its
broadcast personalities. 1t describes in words
and pictures how WGN helped in conducting
the “greatest show ever staged in a cornfield,”
the lllinois and National Corn Picking Contest.

HANDY PROMOTION

A POCKET-sized card has been sent to ad-
vertising agencies by WTOP Washington. The
card enables an advertiser to translate a Pulse
rating into the equivalent number of homes and
listeners it represents, can tell a timebuyer
if the audience he wants to reach is available
or a copy writer what segment of the audience
is dominant at what particular time of day.

GOLDEN WEDDING BANQUET

KWED Seguin, Tex., sponsored a golden wed-
ding anniversary banquet for 42 Guadalupe
Valley couples who had been married at least
50 years. Henry Lehnhoff, program director
KWED, served as m.c. for the promotion, held
at the Aumont Hotel in Sequin.

GIFTS FOR NEEDY

WLS Chicago reports many favorable comments
in connection with an unusual Christmas gift

project it used this year for the first time. In-
stead of sending personal gifts to local radio-tv
trade and newspaper executives, the station
sent gifts to individual under-privileged chil-
dren under the name of the particular execu-
tive. Station notified writers of intent to
remain anonymous and dispatched roller
skates and other toys to children whose
names were furnished by Chicago Off-The-
Street club. Story of WLS’ goodwill gesture
was published, however, by the Chicago Trib-
une.

KTXL-TV ‘FACT FILE

KTXL-TV San Angelo, Tex., has distributed
a booklet labeled a television “Fact File™ which
covers all phases of its operation. Pages are
devoted to coverage, marketing set count, sur-
vey, rates, merchandising, technical, programs,
live shows, sponsors and staff and are supple-
mented by charts, diagrams and pictures.

PREMIUM RESULTS

WHO Des Moines reports excellent response
to a scissors premium offer on its weekday
morning show The Kitchen Club. Within four
weeks after the offer, 7,502 women sent the re-
quired boxtop and $1 to the station. Of the
total requests, 343 came from other states.

KKTV (TV) OPEN HOUSE

MORE THAN 5,000 persons attended an open
house staged last month by KKTV (TV) and
KVOR Colorado Springs, Colo., marking the
television station’s first anniversary on the air
and its first telecast from a new radio-tv center
in the Winfield Scott Block, 512 S. Tejon, in
that city.

WAVE INC. WELCOMING

IN A MEETING held mid-December George
W. Norton Jr., president of Wave Inc. (WAVE-
AM-TV properties), welcomed NBC Spot Sales
television salesmen at that station. NBC Spot
Sales is the new national sales representative
for WAVE, Inc.

Closehand Coverage

WREB Holyoke, Mass., has received
commendations from city officials for
outstanding community service performed
during a fire Dec. 28 which caused
damages estimated in the hundreds of
thousands of dollars and destroyed a
combination business and dwelling block
in the city’s shopping district.

From WREB studios across the strest
News Director Warren Craig took a hand
microphone to the scene for a running
commentary, while Vern Jones, a member
of the station’s news and special events
staff, interviewed some of the 75 people
made homeless by the fire. WREB fa-
cilities were used by the mayor, police
chief and the local Red Cross director
to broadcast emergency messages for as-
sistance and cooperation from citizens.
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Advertisers

Raymond N. Bostock, assistant vice president,
and John E. Farrell, secretary, P. Ballantine
& Sons, Newark, named vice presidents.

Earl Schmid, assistant advertising manager,
Sears Roebuck & Co., Salt Lake City, named
advertising manager.

John B. Daniels, advertising staff, Minneapolis-
Honeywell Regulator Co., appointed advertis-
ing manager for -firm’s Canadian subsidiary,
Minneapolis-Honeywell Regulator Co. Ltd.,
Toronto.

J. W. Lawrence, Borden Co. Ltd., Toronio,
elected first national president of the Canadian
Public Relations Society. Stuart Richardson,
Northern Electric Co. Ltd.,, Montreal, sub-
sidiary of Western Electric, elected vice presi-
dent.

Agencies

Frank Kemp, assistant media director, and
Howard Kuhn, assistant research director,
Complon Adv. Inc, N. Y, clected vice presi-
dents of that agency.

Mr. Kemp " Mr. Kuhn

Clifford E. Bolgard, media director, Sherman
& Marquette Inc, Chicago, elected a vice
president of that agency.

Lawrence V. Stapleton, director of Florists
Telegraph Delivery Assn. account for Grant
Adv. Agency, N. Y., elected a vice president.
Leo M. Fremont, account executive, Arnold

VACATIONING Edward Lamb, business-
man-broadcaster owner of Pennsylvania,
Ohio and Florida radio-tv properties, and
his daughter Priscilla go in for skiing at the
Mont Gabriel Club in the Laurentian
Mountains, Canada.

BROADCASTING ® TELECASTING

RULES:

'. For every NO answer you receive 20 points.

« For every YES answer you receive 20 points.

A perfect score is 100.
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DID'JA KNOW  WITRE-TV will reach over 100,000 televi-

sion homes?

DID'JA KNOW WTRF-TV is a YHF station on Channel 77

DID'JA KNOW  WTRE-TVY w'ill operate with 316,000 watts
visual ERP?

DID'JA KNOW  WTRF-TV is a primary NBC-TV station and

is interconnected?

DID'JA KNOW  WIRF-TV has a 2,890,000 population

within its Grade A and B cov-
erage area?

PRIZE: i your combined YES-NQ score is
100 your prize will be the results

received from your advertising on:

WHEELING'S ONLY STATION O*®"%,

TRE-TV -’

WHEELING, W. VA., BELLAIRE & MARTINS FERRY, OHIO
STEUBENVILLE, OHIO AND WEIRTON, WEST VA,

Represented bv GEORGE P. HOLLINGBERY CO.
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M. Niemeyer & Assoc., St. Paul and Minneap-
olis, elected vice president.

Don Gorder, production manager, W. E. Feath-
erstone Adv. Agency, Salt Lake City, to Gar-
diner Adv. Agency, same city, as vice president.

Edward Codel, tv director, Joseph Katz Co.,
Baltimore, and H. J. Grentbot, assistant treas-
urer, named to board of directors of that firm.

Ray B. Collet, account executive, to vice presi-
dent and manager of Toronto office, Young &
Rubicam Ltd., succeeding W. H. Poole who is
taking -over managership of agency’s Montreal
office.

John Wiley, former manager, Kenyon & Eck-
hardt Inc., S. F.,, to Ruthrauff & Ryan Inc.,
same city, as account executive and member of
plan board.

Leslie C. Bruce Jr., Sherman & Marquette,
N. Y., and Lloyd Curtiss Jr., Colgate-Palmolive
Co., N. Y., to Kastor, Farrell, Chesley &, Clif-
ford, N. Y., as account executives.

Mort Sinow, owner of L. A. agency bearing
his name, to Clark Collard Adv. Agency, same
city, as account executive.

J. L. Quisenberry, advertising mahager, Axel-
son Mfg. Co., Vernon, Calif., to Dan Ebberts
Advertising Service, Huntington Park, Calif.,
as account executive.

Jobn A. Giesy, production manager and ac-
count executive, House & Leland, Portland,
Ore., to Grant Adv. Inc., same city, as manager.

Roddy Rogers, executive producer and director
of tv production, WFIL-TV Philadelphia,
named manager, radio-tv production, Ward
Wheelock Co., N. Y,

Col. Harold Crellin (U.S.A. Ret.), formerly
with Griswold-Eshleman Co., Cleveland, ap-
pointed art director and production manager,
McDonald & Haggard Inc., Nashviile.

Howard M. Trevathan, account executive, Reu-
ben H. Donnelly Corp., Phila., to the contact

_dept., Gray & Rogers, same city.

Cowl Rider, associate editor, Richmond, Va.,
News Leader, to copy dept., N. W. Ayer &
Son Inc., Phila, Walter R. Avis, formerly ad-
vertising-merchandising manager, Zippo Mfg.
Co., to plans-merchandising dept., same agency.

Elizabeth Thompson named director of media
for Kiesewetter, Baker, Hagedorn & Smith,
N. Y., effective immediately.

Muriel Mack, radio-tv timebuyer, Benton &
Bowles Inc., N. Y,, to Meldrum & Fewsmith

Inc., Cleveland, in same capacity.

Nisma L. Wenger, advertising manager, J. C.
Penney Co., Portland, Ore,, to Blitz Adv. Agen-
cy, that city, as copy writer.

Warren P. Isham, sales manager, California
Bench Co,, L. A, forms agency bearing his
name in Long Beach, Calif. Staff members
are Ralph M. Cissne, recently released from
USAF, publicity; Martin Wolfson, Eastman
Office Supply Co., Long Beach, art and produc-
tion; and Lorraine Harold, Wilkening Mfg. Co.,
Philadelphia, office manager. Agency address
is 1084 Atlantic Ave. Telephone: Long Beach
358313.

James S. Holme, Arthur G. Rippey & Co., and
Frank Karsh, Denver Adv. Co., both Denver,
named general chairman and public informa-
tion committee head, respectively, of Denver

NORTHWEST

FLORIDA"S

first
TV STATION

WPFA - TV

CHANNEL 1

Exclusively CBS

CONTACT
Adam J. Young, Jr., Inc., National Represenfahves
OR
F. E. Busby, Vice President & General Manager

¢ DuMont
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area Red Cross fund campaign.

Stations

Robert W, Standart, general manager, WITV
(TV) Miami, elected vice president in charge
of sales.

Carl Meclntire, KACY-TV St. Louis, promoted
to station director and vice president; Steve
Rowan, from KTHS Little Rock, appointed
news editor, and Bill Fields, from WCPO-AM-
TV Cincinnati, named disc jockey.

Floyde E. Beaston,
sales dept., WNBQ
(TV) Chicago,
named sales man-
ager. John Walker,
sales service man-
ager, that station,
appointed salesman.

Ed Burch, radio sales
representative,
KMYR Denver, to
sales staff, KOA-TV
same city.

Mr. Beaston

Sid Held, commercial manager, KVEN Ven-
tura, Calif., named general manager, replacing
Harry Engel, who retains financial interest in
station but will devote full time to operation
of KUAM Agana, Guam. Mr. Engel has sold
his interest in Western Radio Sales, Holly-
wood, station representatives, te Carl Schuele,
general manager of firm. Western Radio Sales
continues at 1540 N, Highland Ave.

Jack Moody, disc m.c., WING Dayton, Ohio,
appointed account executive, that station.

Robert J. Sullivan, promotion manager of WOR
New York, appointed sales promotion manager
of WOR-AM-TV, and Annette Francis, former-
ly with advertising staff of Frederic W. Ziv Co.,
Cincinnati, has been named assistant promo-
tion manager of both stations.

Willard L. Kline, station manager and sales
director, KEPO EI Paso, to KLYN Amarillo
as general manager.

Tom Johnson, commercial manager, KTOK
Oklahoma City, named general manager.

Leo E. Persselin, producer-director, WOI-TV
Ames, Jowa, to WBAY-TV Green Bay, Wis,
as program director.

Fred D. Shaver, assistant director of program
development, WOI-TV Ames, Iowa, to WTRI
(TV) Schenectady, N. Y., as program director
and production manager.

H. Clifton Reodgers, m.c.-entertainer, WHKK
Akron, Ohio, appointed program director.

Rodney Ford, news staff, WAVE Louisville,
Ky., named news director, WAVE-AM-TV;

Les Gaddie named WAVE-TV news editor.

Dick Campbell, program director, KOTV (TV)
Tulsa, promoted to station manager.

Red Gardnmer, producer, WBBM Chicago, ap-
pointed staff producer, WBBM-TV.

Fred K. Leo named director of sports, KMYR
Denver. BeT, Dec. 21, 1953, listed him as
Fred K. Lee.

Glendora Folsom, NBC script service dept.,
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Hollywood, named to program dept., WMGT
(TV) Adams, Mass.

James F. Clark promoted to news editor, WWJ-
AM-FM-TV Detroit.

Jocko Maxwell, announcer, WNIR Newark,
N. J, promoted to director of sports.

Jim Hawthorne, former disc m.c. personality,
KNXT (TV) and KNBH (TV), both Helly-
wood, to KTLA (TV) same city, in similar
capacity.

Dan Valentine, columnist, Salt Lake Tribune,
joins Bruce Vanderhoof’s morning radio pro-
gram, KDYL Salt Lake City.

Carleton D. Brown, president and general man-
ager, WIVL Waterville and WRKD Rockland,
Me., injured in automobile accident Dec. 16,
has been discharged from Johnson Memorial
Hospital, Stafford Springs, Conn.

June Valli, recording star formerly with NBC-
TV Hit Parade, was married Dec. 24 to How-
ard Miller, Chicago disc m.c. and star of
WNBQ (TV) Chicago Close-Up.

Duft Kliewer, operations manager, WVEC-TV
Hampton, Va., father of girl, Linda Elizabeth,
Dec, 28.

Phil Alampi, WABC New York farm and
garden editor, elected president, Men’s Garden
Club of New York.

Kay Neumann, hostess of Kay's Kitchen,
WDTYV Pittsburgh, and Don Comer, TWA traf-
fic dept,, same city, were married.

Red Rowe, host-m.c. on CPTN Panorama
Pacific, father of girl, Katherine Ann, Dec. 25.

George Bristol, director of advertising and
sales promotion for CBS Radio, father of girl,
Patricia, Dec, 23.

Film

Frank MacDonasld, director of 12 Annie Oak-
ley tv films for Annie Oakley Productions, Hol-
lywood, rejoins William F. Broidy Productions,
that city, as director on Wild Bill Hickok film
series and firm’s theatrical features.

Vernon Clark, vice president, Gross-Krasne
Inc., Hollywood, father of girl, Dec, 24.

Manufacturers

Dick O. Klein, formerly vice president-general
manager of Raytheon Distributors Inc., Chi-
cago, named director of marketing for Raytheon
Mfg. Co.’s television and radio division, and
assistant vice president of parent company.

Charles F. Stromeyer, vice president in charge
of manufacturing and engineering, CBS-Hy-
tron, Danvers, Mass., tube manufacturing div.
of CBS, promoted to executive vice president
of the company.

F. Leo Granger, distributor sales manager,

Loyal Opposition

A TWO-DAY, all-expense holiday trip
to Apple Valley Inn, Calif,, won by
Larry Buskett, KLAC Hollywood sales
manager, at a Christmas party by the
Hollywood Ad Club, was all the sweeter
because the prize was contributed by
competitor KBIG Avalon, Calif.

WBNS-TV

the nation's

test market

leading

| station

A recent TV Time Popcorn test campaign using live participa-
tion spots on WBNS.TV’s top rated Western Round-Up program,
resulted in effecting distribution among 75% of all independent
grocery outlets and the majority of the top grocery chain outlets
in the area.

Such peak sales results are consistent on this popular daytime
western show aired daily in Central Ohio.

Your products too can build sales and distribution records on
WBNS-TV, the nation’s leading test market station.

@ WEBNS-TV

COLUMBUS, OHIO -

REPRESENTED BY BLAIR TV

CHANNEL 10

CB5-TV NETWORK — A ffilicted with Columbus Dispatch
and WBNS-AM + Genercl Seles Office: 33 North High St.
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radio-television division, Stromberg-Carlson
Co., Rochester, appointed sales manager of
that division.

Joseph A. Zulwin, Zenith Radio Corp., regional
manager in Washington, Baltimore and Phila-
delphia areas, to Hoffman Radio Corp., L. A,,
as midwestern states district manager.

Harry R. Roden, 73, security officer, Allen B.
DuMont Labs., Clifton, N. J. (television trans-
mitter division plant), died Dec. 18.

Program Services

James J. Draddy, New England district man-
ager for Columbia Records, appointed director
of promotion, headquartered in New York.

George White, film editor formerly with
M-G-M-, has formed Sun Island Agency, with
offices at 9893 Santa Monica Blvd., Hollywood,
to handle art directors, cameramen, film edi-
iors, sound technicians, production and office
personnel for tv, motion picture and allied
industries.

Daniel G. Forbes named director of merchan-
dising, Specialty Adv. Service Inc., Long Island
City, N. Y.

Filix D. Snow, 66, third vice president, Inter-
national Alliance of Theatrical Stage Em-
ploves and Moving Picture Machine Operators
of U. 8. and Canada, died Dec. 25.

Professional Services

William J. Gaskill, public relations director,
Hawaiian Pineapple Co., Honolulu, to Ivy
Lee & T. J. Ross, New York public relations
counseling firm.

1 2
8 T i ’
! L 32 i 1

ACTOR Lloyd Nolan (2d from r) presents WBZ-TV Boston star Bob Emery (c) with a

special citation from the Massachusetts Police Departments for work in the Jimmy Fund

cancer drive. Also attending the presentation are (I to r) Walter Brown, William S.
Costa and Rudolph King, Massachusetts registrar of motor vehicles.

WBSM RADIO WINNER
IN H-T FUND AWARD

SELECTION of WBSM New Bedford, Mass.,
as the first prize winner in the radio station
classification of the New York Herald Tribune
Fresh Air Fund’s annual Friendly Town Ra-
dio, Television and Newspaper Contests was
announced last week. There were no winners
this year in the tv station category.

Miss Dorothy Meigs Bigelow, general chair-
man of Friendly Town, paid tribute 10 the sup-

port by stations and newspaper and added
that “we could not possibly have conducted
50 successful a year as we did in 1953 in obtain-
ing Friendly Town invitations for Fresh Air
children without the support of these stations
and newspapers to publicize our work.”

Other winners were WKNE Keene, N. H.,
second; WVPO Stroudsburg, Pa., and WJOY
Burlington, Vt., third (tie), and WPTR Albany
and WWNY Watertown, N. Y., honorable
mentions. Two special awards for joint co-
operative efforts between newspapers and radio
stations were made this year. They were award-
ed to WDOS Oneonta, N. Y., and the Oneonta

Star, and WENE Binghamton, N. Y., and the

E Here is o well-balanced
newscast of world, national,

by the WIOD News Editor
—pulse rating of 4.4.
it's a great buy—
Call your Hollingbery
Man for complete details.

James M. LeGate, General Manager

5,000 WATTS-610 KC-NBC Affiliate

National Rep., George P. Hollingbery Co.

-

§ state and local news, prepared

12:00-12:15 PM SUN. thru SAT. 5

Binghamton Daily Bulletin.

Miss Bigelow said she was ‘“especially
pleased” at the awards in Oneonta and Bing-
hamton which “is an outstanding example of
what cooperative effort can do.”

WBSM was credited with having placed 47
out of the 118 children sent to the New Bed-
ford area in 1953, a community that extended
a total of only 53 invitations to boys and girls
in 1952, WIJOY was singled out for having
been responsible for 100% of the invitations
extended in the Burlington area, and for having
donated an estimated $2,000 worth of air time

Jefferson
Awards to WBT-WBTY (TY) Chariotte em-
| ployes for outstanding suggestions to im-

WINNERS of the first annuol

pruve company operations are Garnett

Warren (1), photographer, and Mark Rasko-

vitch (r), ort director, who receive checks

from Charles H. Crutchfield, executive

vice president of Jefferson Standard Broad-

casting Co. and WBT-WBTVY genera!f
. manager.
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to broadcasting the Fund’s appeal for Friendly
Town hosts.

Judges for the 1953 radio and television con-
tests were Robert E. Kintner, president, ABC;
Lawrence Lowman, vice president, CBS; Thomas
F. O’Neil, vresident MBS, and Ted Cott, vice

president, NBC,

NBC’s Dr. Thomas E. Coffin (1) and Jack
B. Landis receive American Marketing

Assn. awards for their joint study on “Ra-
dio’s Effective Sales Power.”” AMA Presi-
dent Neil H. Borden presents the scrolls.
The presentation took place at AMA’s
Washington convention Dec. 27-29.

Westinghouse’s Peters
Wins ‘53 Edison Award

JOHN F. PETERS, consultant to the Westing-
house Electric Corp., has been designated to
receive the 1953 Edison Medal of the Amer-
ican Institute of Electrical Engineers. Presen-
tation of the medal will be made at a meeting
of Institute members in New York Jan. 18.

Mr. Peters, associated with Westinghouse
from 1905 until his retirement in 1950, was
awarded the medal because of “his contribu-
tion to the fundamentals of transformer design,
his invention of the Klydonograph, his contri-
butions to military computers, and his sympa-
thetic understanding in the training of young
engineers.”

i INTERNATIONAL

16 CANADA OUTLETS
'PLAN ‘54 TV DEBUT

SIXTEEN more Canadian television stations
are expected to go on the air this year, to bring
the Dominion total to 23 by yearend. With
CBC English-language CBMT (TV)
Montreal made its start the first
week of this year.

This spring CHSJ-TV St. John, N.B,, is éx-
pected to go on the air, along with CHCH
{TV) Hamilton, Ont,; CKCR-TY Kitchener,
Ont., and CBWT (TV) Winnipeg, Man. Early
in the summer CFCM-TV Quebec, Que.; CBHT
(TV) Halifax, N.S.; CIBR-TV Rimouski, Que.;
CKLW-TV Windsor, Ont., and CKCK-TV Re-

| gina, Sask., are scheduled to go on the air. In the

CANADA

Clicnnel 5

autumn CJCB Sydney, N.S.; CKWS-TV Kings-
ton, Ont.; CFPA-TV Port Arthur, Ont.; CFQC-
TV Saskatoon, Sask.; CFRN-TV Edmonton,
Alta., and a station at Calgary, Alta., will start
operations. CHLT-TY Sherbrooke, Que., has
not yet announced a starting date.

Norway I;egils_Fi:st
Of 2-Year Tv Tests

FIRST tv fest patterns have started in Nor-
way from a station in Oslo. Station is situated
atop Tryvannshogda, an 1,800-ft. mountain at
the city’s outskirts. This also is the
site of the Norwegian broadcasting
system’s radio transmitter for the
Oslo area. The tv tower was built next to the
middle radio tower, and is more than 2,000 ft.
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BISMARCK, NO. DAK. ]
Add KFYR-TV to your list of "impact' stations
in key market areas. Telecasting from the heart of
the oil-rich Williston Basin into the wealthy J
Midwest farm belt, KFYR-TV combines the top-rated u
programs from three networks with superior J,~
Yocal shows—your unconditional sales guarantee &
of a large, loyal and profitable audiance for
your sales story.
/ |
NBC CBS ;
1" : DUMONT 1
KRNT Des Moines National Traffic Safety KF R :
Award shown here by Paul Elliott, com- = = "V BlSMARCK; NO. DAK.
mercial manager, has been awarded to the |
city of Wilmington, Del., by the station in e‘ann.{ 5
cooperation with the Mational Safety ;
Council, for the city’s longest “‘deathless Repressnted Nationally by JOHN BLAIR |
days” record in 1953 in competition with = e & N e 1_. g@é‘
other cities of 100,000 or mere population. . TR A Sy
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above sea level. Testing period is scheduled to
last for about two years, at the end of which the
government will decide whether to establish
a regular telecasing service. During the test
period, still pictures will be used in the main.

Some persons who have television sets in
Norway have been receiving British, German
and Russian programs, it was reported.

Three CBC-TV Outlets
Increase Basic Rates

NEW network tv rate card has been issued by
the commercial department of the Canadian
Broadcasting Corp., effective Jan. I and cover-

ing seven Canadian tv stations now
CANADA on the air. :

. The new card, No. 5, does not
change basic rates for CBLT Toronto, CBFT
Montreal, and CBUT Vancouver, but increases
them for CBOT Ottawa (from $150 to $200 an
hour), for independently-owned CKSO-TV Sud-
bury (from $120 an hour to $150) and on CFPL-
TV London (from $160 to $200 an hour).

Rates appear for the first time for CBMT
Montreal, at $300 an hour, $180 for a half-
hour and $120 for a quarter hour. These are
all Class A rates (6-11 p.m. daily), with Class
B rates at 75% of the Class A rates, and Class
C rates at 60%. Class B times are 1-6 p.m.
Saturday and Sunday, 5-6 p.m. Monday through
Friday.

The card also gives microwave link charges
from Toronto to London, Ont., at $85 an hour.
The new rate card covers frequency discounts,
film and kinescope charges, studio charges, and
rates for other than hour time periods.

INTERNATIONAL

May Drop Tv Gridcasts

DECISION on televising major Cana-
dian college football games is to be made
next spring at the meeting of the Inter-
collegiate Football Union. Drops in at-
tendance at Toronto this fall have been
attributed to televising of the games. The
U, of Toronto’s athletic board has recom-
mended dropping television of games after
a loss of 27,558 paying customers was re-
ported during the season, unless a spon-
sor can be found to offset the loss in at-
tendance.

Western Europe Plans

8-Nation Tv Network

WESTERN Europe may have a television net-

work based on exchange of programs among

eight non-Communist nations by June 1, it was
announced in Rome last

WESTERN EUROPE week. The eight already
have tv systems.

Aldo Passante, director of the Italian gov-
ernment-operated tv organization, said the
idea is being explored by Belgium, Denmark,
France, West Germany, Great Britain, Holland,
Switzerland and Italy, with Sweden expected
to join the group soon.

He made the announcement during inaugural
programs of Italy’s tv system, which expects
to program 35 hours weekly. Each nation
would televise its national specialty to the
others, with the network connected by a series
of relays, he said.

Italians own about 15,000 tv sets upon
which is charged an annual tax of $24 each.

475 Fifth Avenue

Do You Know This Man?

He is Jack Morrow, top hillbilly-western disc jockey at
radio station WIBC, Indianapolis, Indiana. He says—

"We find the SESAC Transcribed Library very effectual, especially the ' Ametican
Folk Music’ section—which we use daily on our ‘REVEILLE REVELRY’ show,
6:30 AM to 8:00 AM, ‘'COUNTRY CARNIV AL’ 10:30 AM to 12:00 noon, and
a Saturday feature '"HICKORY SHINDIG' from 1:00 PM to 2:30 PM.”

AT YOUR STATION — See and hear
the SESAC Program Service by dropping a card to—

. SESAC Transcribed Library

New York 17, N. Y.
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Argentina Tightens
Broadcast Controls

RADIO (and tv) has come under more strin-
gent control under the Peron regime in Argen-
tina, according to dispatches last week.
A law to regulate broadcasting
ARGENTINA services in the country, which
was passed last fall [BeT, Nov. 2,
1953), was implemented last week. Among
other things, it reportedly precludes any possi-
bilities of new stations being set up. As orig-
inally passed, the law provides that radio shall
be in the hands of four networks, one the gov-
ernment’s own, the other three “private.” All
stations must be associated with one or the
other of those networks.

Under this new law, the government will
issue “public interest licenses” for 20 years
to be sold only to Argentine citizens, or to
corporations of which at least 70% of capital
is owned by Argentine citizens. Selling will
be to bidders.

Provisional Operation

Licensees have been operating stations for a
provisional period. Bids must now be sub-
mitted for these licenses. As stipulated in
the law:

“The organization and manner of operation
of radio broadcast services shall be based on
the principle of subordination of private inter-
ests to the social, cultural, economic and po-
litical interests of the nation.” While pro-
grams must be of high cultural content, they
must contribute to the spiritual unity of the
state. News or comments which are contrary
to what is called ethics or good custom and
which provoke rebellion and adversely affect
culture, economics, etc., are prohibited under
the law.

Last fall, Herbert Clark, BT correspondent
in Buenos Aires, reported broadcasting was a
private operation in Argentina until shortly after
Peron’s formal election in 1946 to the presi-
dency. Since then, owners of stations have
been bought out, usually under pressure. Own-
ership, ostensibly private, is held either directly
by the government or by top-level Peronistas.

Tv Instrument of Good
And Evil—Pope Pius XII

ON THE eve of the formal inauguration of
Italy’s television system, Pope Pius XII pro-
posed that a committee be formed of clergy-
men and laymen to supervise re-
ligious programs as he felt all sta-
tions should carry such programs
part of the time.

The Pope said television is “a wonderful
medium offered by science and technics to hu-
manity,” adding it is “both precious and dan-
gerous.” He felt that tv gave “the whole family
the possibility of honest diversion far from the
dangers of unhealthy company and places,”
but feared that it “might upset the natural de-
velopment of family life” if it does not “trans-
mit programs for the healthy entertainment of
the public and for its education.”

Regular programming on Italy’s government-
controlled network started last week after two
years of experimentation (see adjacent story).

VATICAN
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Sleigh Bells in Hollywood

SLEIGH bells are used by Harry Koplan, host
of the KNXT (TV) Hollywood program You're
Never Too Old, in that snowless city to help
the collection campaign of Volunteers of Amer-
ica trucks. During January Mr. Koplan is urging
his viewers to clean up homes and contribute
unwanted articles to roving Volunteer trucks.
He has furnished 20 vehicles with two strings
of sleigh bells each, to jingle as they tour
residential districts, and prominently displays
and sounds similar bells on his program.

* » ]

KTLA’s Drive Goes Way Over Top

COLLECTIONS cn pledges made during a tele-
thon on KTLA (TV) Hollywood for City of
Hope, non-sectarian hospital near Duarte, Calif.,
last October has exceeded original amount by
more than 159%, according to figures released
by hospital authorities. By the end of the
year, more than 3346,000 was collected, al-
though only $218,000 was pledged during the
telethon.

LI d

WLAM-AM-TV Helps for Christmas

WLAM - AM - TV Lewiston - Auburn, Me,,
brought in 1,500 donations to the Lewiston
Salvation Army's third annual “‘Operation
Santa Claus” campaign for needy children.
“Cases” were described by WLAM for three
weeks prior to Christmas. The project was
climaxed with a Christmas Eve party for the
children which was filmed and telecast by
WLAM-TV.

= % =

Clothes for Korea Orphans

WKNE Keene, N. H., listeners have responded
in great numbers to an appeal by the station
for clothing to send to an orphanage in Korea,
the station has announced. WKNE aired the
appeal after a request from a Keene resident
stationed in Korea with the Red Cross.

IN PUBLIC SERVICE

Promotion Aid Cited

COOPERATION of radio and television
in the 1953 Christmas Seal sale promo-
tion was praised last week by Dr. James
E. Perkins, managing director of the
National Tuberculosis Assn., as a “gen-
uine contribution to public service.” He
said the support of network and inde-
pendent stations, together with the vol-
untary cooperation of sponsors, advertis-
ing agencies and their various personnel,
was of “inestimable value in informing
the American people of the need of their
help in fighting tuberculosis.”

Tv Sets for Patients
KHQA-TV Hannibal, Mo. (Quincy, IIL); col-
lected $1,400 from listeners in its 1llinois-Mis-
souri-Towa area for purchase of 12 tv sets for
tuberculosis patients at Hillcrest Sanatorium in
Quincy. The contributions started after Hal
Burton, KHQA-TV personality, made an in-
formal request on his show that listeners send
in money to help buy the sets.
& * *

WABC-TV Telethon Pledges
PLEDGES totaling more than $552,000 re-
sulted from the third annual “Celebrity Parade
for Cerebral Palsy” telethon on WABC-TV
New York. A spokesman for United Cerebral
Palsy said UCP expects contributions to reach
or exceed the pledge figure.

} WDAY

(FARGO, N.D.)

IS ONE OF
THE NATION’S
MOST POPULAR

STATIONS!

WMAM’s Plea 1s Heard

APPEALS by WMAM Marinette, Wis.,
for assistance to a couple who lost their
five children and their home in a flash
fire, brought in more than $14,000 in
cash plus pledges and enough labor and
malerials to build a new home. Station
Manager Joseph D. Mackin cancelled all
commercial programs for the rest of the
day as phone calls began coming in.
$1,500 was pledged within an hour after
newscaster Howard Emich mentioned on
his noon broadcast that $150 had al-
ready been offered by two listeners. By
midnight the fund had reached $10,638
and Mr. Emich broadcast the success of
the campaign as part of NBC news ana-
lyst Morgan Beatty’s network program.
In addition to cash, contributions in-
cluded food, furniture, clothing and of-
fers of lodgings for the homeless. WMAM
staffers cancelled their annual Christmas
Party that evening to handle the dona-
tions, assisted by volunteer workers from
among business men of Marinette and
nearby Menominee.

BROADCASTING ® TELECASTING
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An independent survey made by stu.
dents at North Dakota Agricultural
College among 3,969 farm families in
a 22-county area around Fargo proved
this: WDAY is a 17-to-1 favorite over

the next station —is a 3%-to-1 favorite

NBC « 5000 WATTS
970 KILOCYCLES

FREE & PETERS, INC.

January 11, 1954 e

Exclusive National Representatives




GREATER
OREGON
MARKET

P A leading national
grocery chain has been
using station KGW
continuously for more
than 3 years with cut-
standing results—proof
positive KGW adver-
tising pays off for ad-
vertisers who insist on
their money’s worth.

For real sales results
use KGW —an eco-
nomical and efficient
medium for covering
the rich Oregon market.

For details, contact
any office of Edward
Petry, Inc.

*Name on request.

Affiliated with NBC

’----\

1 WHBF }

Adds up to:

BETTER QUAD-CITY
COVERAGE AT NO
INCREASE IN COST!

v @éf%fﬁw 272

WHBF :

TELCD AUTLDIMG, ROCE ISLAMD, |!|.'h':||!|
i'iFll'H"'Il"‘I Sp nvery-Kaade
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EDUCATION

EDUC. TV UPSWING
PREDICTED FOR ‘54

MANY of the “most famous educational and
cultural institutions of the United States will
be engaged actively in noncommercial tele-
vision programming by the end of the year,”
it was stated Monday by the National Citizens
Committee for Educational Tv. The organiza-
tion estimates 25-30 educational stations will
be on the air by the close of 1954,

Reviewing the status of educational tv sta-
tions, Robert R. Mullen, NCCET executive
director, said “all of the educational tv sta-
tions now building or in the planning stage
will have access to the faculties, laboratories
and other resources of nearby universities,
colleges and cultural organizations.” He noted
some schools already have permits of their
own for new stations.

Pointing out that programs of more than
local interest will become available on kine-
scopes to all educational stations, Mr. Mullen
concluded, “If there ever was any doubt about
the scope, variety and vast possibilities for
programs to be offered by educational tv sta-
tions, those doubts should be dispelled in
1954.”

WOI-TV Ames, lIowa, U. of Towa station,
already has contributed 167 kinescopes or
more than 70 hours of programs during the
past month to the- Educational Radio & Tv
Center at Ann Arbor, Mich. Funds for the
production costs were provided by the center,
according to NCCET.

At Detroit, NCCET reported, the U. of
Dayton and city board of education each have
appropriated $2,500 toward a $10,000 fund
to produce an hour a day of educational
shows on the three local commercial stations,
WHIO-TV, WLWD (TV) and WIFE (TV),
which are contributing the time. The co-
operative’ program was proposed by the Day-
ton Educational Tv Foundation.

Mack to Head NCCC Unit

ELECTION of the Rev. S. Franklin Mack of
Bound Brook, N. J., as executive director of
the Broadcasting & Film Commission of the
National Council of Churches of Christ in the
U.S.A., was announced last week by Dr. Clay-
ton T. Griswold, chairman of the Commission.
He succeeds Dr. Ronald Bridges, who will re-
tire Feb. 1 to become visiting professor of
Christianity at Bowdoin College.

RP! Shows to WOKO

ARRANGEMENT has been set up be-
tween WOKO Albany, N. Y., and WRPIL,
campus radio station at Rennsselaer
Polytechnic Institute, Troy, N. Y.,
whereby the latter outlet is providing four
hours of programming daily to the Al-
bany outlet. Programs, which originate
from the WRPI studios every evening be-
tween 8 p.m. and midnight, include mu-
sic, news and sports. An experimental
program which has been presented from
time to time is titled Command Perform-
ance, and has featured such works as
the entire Gienn Miller Memorial Album,
and Shakespeare’s “Hamlet” and “Mac-
beth.”

Taylor U. Gets Gift

Of WOWO-FM Transmitter

WOWO Fort Wayne, Ind., has presented Tay-
lor U., Upland, Ind., with a 10 kw fm trans-
mitter, according to Carl W. Vandagrift,
WOWO general manager, who said the gift
has been formally accepted through the uni-
versity’s president, the Rev. Evan H. Bergwall.
WOWO bought the Westinghouse transmitter
in 1949 at a cost of nearly $40,000, Mr. Van-
dagrift said.

The WOWO general manager said that since
WOWO expects to be on the air soon with
power increased to 50 kw from its present 10
kw, the relocation of its transmitter site brought
about the decision to discontinue WOWO-FM.
Taylor U. has made no announcement of its
plans to begin operation with the newly-
acquired facilities.

$10,000 Grant in Chicago

GRANT of $10,000 to the Chicago Educational
Television Assn. was among the contributions
listed by the Field Foundation of Chicago last
Monday for the fiscal year ending last Sept.
30. The foundation, which administers a fund
of more than $10 million, announced grants
totaling $715,866.85 for the year and an ag-
gregate of some $4.4 million in contributions
since its first award in 1942. CETA has been
granted a license for vhf ch. 11 in Chicago.
Operation is slated to start next fall.

Fa LN STl

S i

EDUCATORS appearing on Savannah Speaks, weekly civic forum of WSAV Savannah,
Ga., were instrumental in influencing a school tax increase in o referendum there, earn-

ing praise for the station’s series in furtherance of community betterment.

At the pre-

referendum forum are (I to r)} Charles §. Sanford, president of the Savannoh-Chatham
County Board of Education; William A. Early, president, National Education Assn. and
superintendent of Chatham County schools; Mrs. W. D. Perkins, president, Chatham City
Council, Parent-Teachers Assn.; Paul Kulick, chairman of special Citizens Committee for

the School Millage, and Stephen L. Nelson, moderator for Savannah Speaks.

Series,

sponsored by Savannah Gas Co., has made a strong impression with the community and
press, receiving front-page stories nearly every week, WSAV reports.
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Washington State Plans
"Educational Ty Committee

WASHINGTON State’s Gov. Arthur B. Lang-
lie is pleased that the U. of Washington and the
Seattle Public Schools have been granted uhf
educational ch. 9 in Seattle, and shortly will
appoint an official committee to plan educa-
tional televising for all areas of the state.

These developments were reported in a
year-end statement to the Washington Citizens’
Committee for Educational Television by Mrs.
Arthur Skelton, chairman of the state group.
Her comments were based on an interview with
the governor by Ewen Dingwall, executive
secretary of the Washington State Taxpayers
Assn.; Carl Downing, executive secretary of the
Washington State Assn. of Broadcasters, and
Mrs. Skelton.

The ch. 9 outlet is expected to be on the air
by September. Mrs Skelton said an earlier
meeting of the citizens committee indicated the |
next station probably will be planned for the |
Spokane-Pullman area. ‘

‘Art in Tv’ Highlights
‘Charter Day’ Panel

THE EMPHASIS will be on television at the
Jan. 11 Charter Day celebration of the 128-
year-old Maryland Institute, a Baltimore school
of fine and applied arts.

- Dr. Franklin Dunham, chief of radio and
television, U. S. Office of Education, will lead
a panel session on, “Art in Television,” Panel
members will be Herbert B. Cahan, program
manager, WAAM (TV) Baltimore; Richard
Hart, Enoch Pratt Free Library; Lynn D.
Poole, director of public relations, Johns Hop-
kins U. and supervisor, Johns Hopkins Science
Review {DuMont); Dr, Leon L. Winslow, direc-
tor, art education, Baltimore public schools;
Rev. John E. Wise, S.J,, dean, Loyola College
graduate school, and president, Baltimore
Assn. for Adult Education. Father Wise is a
leader in the city’s efforts to obtain an edu-
cational tv station,

“New Vision for Television”, a sound film
distributed by the National Citizens Committee
for Educational Television, will be shown.
Several Charter Day shows have been sched-
uled by WMAR-TVY and WBAL-TV, both Bal-
timore. In charge of arrangements is George
W. Slade, former educational director of WBZ.-
WBZA Boston and former assistant director,
Lowell Institute Cooperative Broadcasting
Council in Massachusetts.

Diehm to Address
U. of Ga. Institute

AMONG speakers at the U, of Georgia’s ninth
annual Radio and Television Institute Jan, 27-
30 at Athens will be Victor C. Diehm, president-
general manager of WAZL Hazleton, Pa. (also
grantee of WAZL-TV there), and president of
WVDA Boston.

Morgan Beatty, NBC news analyst, also will
be a speaker and will originate one of his
network newscasts from the campus, a univer- |
sity spokeésman said. The institute is spon-
sored jointly by the university's Henry W, Grady
School of Journalism and the Georgia Assn.
of Broadcasters, and is one of several held
yearly for practicing journalists. All the speak-
ers at the institute will be leaders in the radio-
tv field, the spokesman said. l
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Tv Helps to Train
Children, Witty Says

DISTRUST by parents and teachers of tv’s in-
fluence on children has given way to a growing
interest in the medium’s educational potentiali-
ties, a university professor told the American
Assn. for the Advancement of Science in Bos-
ton a fortnight ago.

Dr. Paul A. Witty, professor of education
and director of the psycho-educational clinic
at Northwestern U., Evanston, IiL, said par-
ents and teachers have emphasized the need
for educational tv programs that might stimu-
late children to read more and better material.
He said educators and parents find television

helpful in preparing children to learn how to-
read.

He urged them to work together on a “con-
structive program of guidance” so that boys
and girls will make the most of video. This
would prove an antidote to tv's bad effects,
he added.

MSC Radio-TV Conference

MICHIGAN State College’s ninth annual Ra-
dic and Television Conference will be held
at jts Kellogg Center of Continuing Education
March 5 at East Lansing, according to Robert
P. Crawford, director of radio-tv training in
the college’s speech department and conference
chairman.

COLUMBIA — center of thriving 14-county trading area.
Population: 595,700. E.B.I, $578,686,000!*

*SOURCE—Sales Management Survey of Buying Power
May 10, 1953 — covering 14-county trading areo credited

to Columbia, §.C.

Network Aﬂiliaﬁo;: WNOK-TV Channel 67
CBS-TV-Du Mont
WNOK 1230 kc.

MUTUAL

COLUMBIA — one of America’s fastest-growing cities!
U. S. Census reports 39.3% increase between 1940 and
1950 — three times the national average.

P A LM ETT O
RADIO CORPORATION

Studios: 1811 Main Street » COLUMBIA §.C.

Represented By
Paul H., Raymer Co.
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FOR THE RECORD

FCC's Notice of Proposed Rule-Making on Fm
‘Functional Music’ Operations

HERE is complete text of FCC's notice of pro-
posed rule-making to allow fm broadcast sta-
tions to engage in “functional music” opera-
tions on both a simplex and multiplex basis
in addition to their regular programming. The
notice was adopted Dec. 30 and issued Dec.
31, 1953, with a dissent by Comr. Frieda B.
Hennock. Comments are due Feb. 15 and re-
plies thereto 10 days later.

Before the
FEDERAL COMMUNICATIONS COMMISSION
Washington 25, D. C.

FCC 53-1747
99493

In the Matter of
Amendment of Parts 2, 3
and 4 of the Commission’s
Rules and Regulations and
the Standards of Good En-
ineering Practice Concern-

£ Broadcast Stations
to  Permit Broadcast
Stations to Engage in Spe-
cified Non-Broadcast Activ-
itles on a Simplex and/or J
Multiplex Basis.

NOTICE OF PROPOSED RULE MAKING

1. This Notice of Proposed Rule Making relates
to certain services now being engaged in by sev-
eral fm broadcast licensees. These operations,
which are usually referred to by the term "func-
tional music,” consist of three types—the back-
ground music service, storecasting, and transit-

Docket No. 10832

2, The background music service consists of
an arrangement whereby fm licensees undertake
to supplg) programs of a background music
nature?! commercial or industrial establish-
ments such &s b , restaurants, barber shops,
factories, etc. The rendition of this service in-
volves the distribution of special receivers for the
use of the subscribing establishment. Generally,
before broadcasting spoken matter, the station
transmits a supersonic signal (called a “beep”
tone) which is inaudible to the human ear but
which gilences the receivers owned or rented by
subseribers to the background music service.
When the spoken material ends, the station re-
moves the “‘beep’ tone or transmits another sig-
nal which turns on the subscribers’ receivers.

3. In the storecasting operation, programs orig-
inating at the studios of the fm stations in ques-
tion are picked up by fixed frequency fm re-
ceivers with speakers installed in the ceilings
of stores at spaced intervals over the aisles.
The program format generally consists of con-
tinuous music of the background tyge. inter-
spersed with short news round-ups and weather
reports, occasional recipes or household hints,
and commercial announcements directed to shop-
pers concerning particular products in the store

1 The purpose of such musie iIs to create an at-
mosphere favorable to the conduct of activities
to which the music is incidental, such as for
example dining in restaurants. Therefore, either
through selection or edltin%. the music tends to
bhe devold of striking or distracting qualities; ex-
tremes such as Jazz or classical music are avolded
and vocals appear to be seldom used. In short,
as it is represented in the releases of the sta-
tions concerned, the music {8 selected and pre-
sented as “background.”

or stores involved. The inaudible supersonic
signal or “beep’ which by remote control acti-
vates the special receiver employed in this op-
eration to increase the sound level of the spoken
material in order to emphasize the commercials.

4. The transitcasting operation closely resem-
bles storecasting except that its programs are
designed to reach transit passen%ers in public
vehicles. This programming is alsg similar to
that utilized in storecasting and may be generally
characterized as consisting of background music
interrupted at fairly regular intervals by short
news or sportscasts, weather and time reports,
and commercials. The special receivers in-
stalled in the transit vehicle are permanently
“locked” to the fm station’s freguency and con-
tain circuits which are activated by the inaudi-
ble supersonic tone in such a way as to increase
the volume, usually when Sspoken material is
being broadcast.

5. The first of the functional music operations
to make its appearance was transitcasting in
1948, which was then followed by storecasting
and finally the background music service, In
June 1950, inspection of Commission files revealed
that 34 stations were engaged in these services;
at the present time the number is believed to be
lower. The licensees engaged in these opera-
tions have entered into contractual arrange-
ments, usually with an intermediary, for the ren-
dition of the service in question to the subscrib-
mF yarty. The contracts on file with the Com-
mission present a fairly wide variety of provi-
gsions dealing with the program material to be
furnished, the degree of control retained by the
licensee, the duration of the contract. etc. us,
with respect to the programming furnished, t{ge
contracts vary from provisions specifying “a
glanned musi¢ service with_all voice eliminated

y use of supersonic signal control daily tron.x.
8:00 a.m., to 3:00 a.m, the following morning.
to those in which no specific requirement con-
cerning programming is mentioned; similarly,
the contractual term varies from one to three
years.

6. After study of the programn logs and agree-
ments submitted by licensees engaged in func-
tional music, the Commission dispatched letters
to several background music licensees, request-
ing their comments on whether the operation
violated specified provisions of the Communica-
tions Act and the Commission’s rules and regu-
lations. Upon receipt and study of the stations
comments, which took the position that the op-
erations in ¢uestion did not violate the Act or
rules, the Commission issued two public notices.
In the public notice dated April 12, 1951 (Mimeo
§285), the Commission advised the stations in-
volved that their operations were not in accord-
ance with law and that they should take steps
to bring themselves In compliance therewith:
And in its public notice of :g 4, 1951 (Mimeo
62347), the Commission requested that all stations
engaged in the background music operation sub-
mit a statement to the Commission indicatin
how they intended to achieve compliance wit
“all lawful requirements.” The Commission
view, as set out in both notices, was that the
"heep” oberations were inconsistent -with basic
statutory duties incumbent upon licensees of
broadcast facilities for three reasons: (1) The
licens=es had given away the power to alter their
service to meet the changin5 needs of the pub-
lic because they had entered into contracts “to
provide subscribers with predominantly planned
music’ during the stipulated perlods”; (2) “The
remuneration received by (the licensee]l for
transmission of the ‘Dlanned music’ in question
under these agreements Is based upon the pay-
ments therefore made by the individual subscrib~
ers concerned”; the licensees were therefore

—

In the South, Nielsen¥says:

WCKY

HAS AN AVERAGE NIGHTLY AUDIENCE
OF 823,530 FAMILIES IN THE

13 SOUTHERN STATES . .. LARGER THAN

ANY STATION COVERING THE SOUTH.
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.
in error in not announcinﬁ and logging the pro-
grams as sponsored; (3) The elimination of.spon-
sorship, station i&entiﬂcation, and other an-
nouncements from reception by subscribers,
although made to the general public, violates
the law since the requirements of the Act and
the rules and regulations contemplate transmis-
sion of such information to the station's entire
audience and not to the broadcasting of a tone
which prevents a portion of the audience from
hearing the announcements. The Commission
then stated that it would issue its conclusions
as to the other questions—including the question
whether such operations constitute point-to-point
communications not authorized by the broad-
cast rules—when it had completed its study of
the problems common to all ‘supersonic” op-
erations.

7. Following the issuance of these public no-
tices, petitions were filed by various parties® re-
questing three alternative remedies; (1) re-
consideration by the Commission of the position
taken in the public notices referred to. and a
holding that “functional music” operations are
not in conflict with the Act and pertinent Com-
mission rules; (2) institution by the Commission
of rule making Dproceedings looking to the
amendment of its rules to authorize such op-
erations by fm broadcast stations: and (3) the
issuance, pursuant to Section 5(d) of the in-
istrative Procedure Act, and after oral argument,
of a declaratory order as to the legality of the
functional operations ‘'in order that the licensees
may be apprised of their legal rights and obli-
gations.” Therdafter, in July 1952 the Commis-
sion granted renewals of licenses to those fm
broadcast stations which had been on a tem-
porary license basis because of their functional
music operations. And the Commission continued
its over-all stud{e of the basic policy and rule
questions presented by such operations.

_ 8. In addition to the foregoing petitions relat-
ing to functional music operations, three peti-
tions have been filed seeking amendment of the
Commission‘'s rules and standards to authorize
the transmission of multiplex signals by fm
broadcast stations. On April 8 1950, Raymond
M. Wilmotte filed a petition seeking Commisston
authorization “to permit fm broadcast stations
to use any means available to transmit an addi-
tional service without affecting the listeners of
the present broadcast service.”” On September 27,
1950, Multiplex Development Corporation re-
quested the Commission to amend its rules and
standards “to permit the use of a system of mul-
tiple program transmission, known as multicast-
ing, in order to provide a useful supplementary
fm broadcast service to individuals and organ-
izations having suitable multiplex receiving
equipment and without restriction as to the
hours of operation or nature of the supplement-
ary service, grovided that such multicasting
transmissions do not in any manner cause inter-
ference with or degrade the quality of the nor-
mal public broadcast transmissions within the
high fidelity audio range from 30 to 15,000 cycles,
and provided that such multicast transmissions
do not cause any increase in present band
widths of fm broadcast stations or cause inter-
ference with other fm stations on the same or
adjacent channels.” On March 4, 1953, Mount
Mitchell Broadcasters Inc., licensee of Station
WMIT-FM Clingmans Peak, North Carolina,
stated that in addition to its fm broadcast pro-
gram “it desired to provide a useful supple-
mentary and simultaneous fm service to indi-
viduals and organizations having suitable re-
ceiving equipment and to provide additional com-
munication channels for [its] own use in im-
proving its existing fm broadcast service.” It
asserts that equipment is now available, making
it possible for fm broadcast stations to multiply
the number of useful communication channels
from a specific fm transmitter without causing
any degradation of the quality of the normal
public broadeast transmission within the audio
range of 30 to 15,000 cycles, and without causing
any increase in present band widths of fm broad-
cast stations or any interference with other
fm stations on the same or adjacent channels.

9. After receipt of these petitions, the Com-
mission continued its study of the legal and pol-
icy questions raised by the three services. The

?LeTourneau_ Radio Corporation, licensee of
Fm Broadcast Station KLTI-FM Longview, Tex.;
Lincoln Broadcasting Company, licensee of
Fm Broadcast Station WLDM Oak Park, IL.:
Majestic Broadcasting Company, construction
permittee of Fm Broadcast Station KCBC-FM
Des Moines, Iowa; Mercantile Broadcasting Com-
pany, licensee of ' Fm Broadcast Station WLRD
Miami Beach, Fla.; Orlando Dally Newspapers
Inc., licensee of Fm Broadcast Station WHOO-
FM Orlando. Fla.; Radio Broadcasters Inc. li-
censee of Fm Broadcast Station KRKD-FM Los
Angeles, Calif.; Roy L. Albertson. licensee of Fm
Broadeast Station WBNY-FM Buffalo, N. Y.;
The Capital Broadecasting Company, licensee of

Broadcast Station WNAV-FM Annapolis,
Md.; The Times Herald Company, licensee of
Fm Broadcast Station WITH-FM Port Huron,
Mich.; Tribune Publishing Company, licensee of
Fm Broadcast Statlon KTNT Tacoma., Wash.:
WGHF Inc., licensee of Fm_ Broadcast Station

WFMF Chicago, Ill.; Wm. Penn Broadcasting
\CV%'HEI: any, licensee of Fm Broadcast Station

~FM Phﬂadelf:hia, Pa.; Field Enterprises
Inc., and Functional Music Inc.; Capital Broad-
casting Co., licensee of WWDC-FM Washington,

.
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fundamental lssue presented is whether func-
tional music operations constitute *“broadcast-
mi as defined in Section 3(0o) of the Communi-
cations Act and may be properly transmitted by
a station licensed to provide a broadcast service.
On the basis of the data available to the Com-
mission, it is our view that operations having
the basic characteristics outlined above are not
broadcasting within the meaning of Section 3(0)
of the Act* because they do not appear “in-
tended to be received by the public."” Thus, in
the background music service, the “beeped-out”
or ‘“‘voiceless” programs are intended solely for
the subscribing commercial institution and there-
fore, would appear to be a non-broadcast opera-
tion. In fact, as to all three operations, it would
agpear that their proﬁ;'ammlng. while capable
of being received by the general public, is not
so intended, and that essentially these operations
are geared and directed to a reception by the
commercial institutions, stores or transit audi-
ences involved.®! The program format utilized
during functional music hours, apparenﬂ% re-
guired by these operations, consists of back-
ground musi¢ Interspersed with brief news,
. weather or time announcements. Accordingly,
we are of the view that the services involved
are of a non-broadcast nature, being mainly di-
rected to specific establishments or points and
the listeners contained therein and not to the
general public. The parties engaged in the func-
tional music operations, since they are licensed
as broadcasters, are obligated to operate in ac-
cordance with all of the provisions of the Com-
munications Aect, applicable treaties® and the
rules issued by the Commission governing the
broadcast series.?

10. In the light of the foregoing a critical ques-
tion is presented as to whether it would be in
the public interest to authorize such non-broad-
cast operations in the fm band. In our study
of fm we have been somewhat heartened by
several factors such as the interest in fm in
smaller communities (under 10,000 FeoPle), in
the fact that some am stations. particularly in
the South, are turning to fm to extend their cov-
erage, the loyal audience of ““good music' listen-
ers of the several fm “good music" stations, and
the moderate but steady growth in the number
of non-commercial educational fm stations. On
the other hand, however, the available ‘data
indicates that on the whole, fm has not yet suc-
ceeded in developir;g a sound economic base.
The approximately $3,000,000 in fm revenue re-
ported in 16852 amounted to about 6/10 of 1%
of the total broadcast revenues. Eighty-seven
percent of the 616 fm stations on the air were
operated by am licensees, the large majority of
which provided the fm service as a ‘“bonus.”
Only 159 am-fm stations reported preliminary
fm revenues for 1952. These 159 stations aggre-
gated $32.6 million in am revenues and $1.7
million in fm revenues; thus fm revenues rep-
resented only 5% of their combined business.
Of the 53 independent fm stations reporting in
1952, only 6 reported a profitr 5 had net jncomes
before Federal income taxes of $2.000 or less, the

highest income being $4,6002 These facts, we -

believe, demonstrate fm’s financial difficulties.

4 That section provides: “ ‘Broadcasting’ means
the dissemination of radio communications in-
tended to be received by the publiec, directly or
by the intermediary of relay stations."

3We recognize that the functional music op-
erator has no objection to and indeed, probably
desires the reception by the general public of
his transmissions, in addition to the special
glaces primarily involved. But, as demonstrated
y the format adopted and apparently the sta-

* tion's source of the revenues, the service directed

to the special points or subscribers would clearly
appear to be the key to the overall operation,
For this reason we believe the operation must
be described as predominantly non-broadcast
in nature.

¢ While there are treaties affecting the alloca-
tion and utilization of frequencies, it is not be-
lieved that any of these treaties prohibit sta-
tlons operating in the broadecast band from
engaging in non-broadcast operations so long as
no harmful interference is caused to foreign
radio stations.

7In view of our conclusions that the type of
operation under discussion here does not fall
within the statutory definition of “broadcasting”
we find it unnecessary to delineate the possible
respects in which licensees engaged in such op-
erations do not fulfill the obligations and respon-
sibilities of broadecast licensees. For example,
one respect in which a substantial question is
raised is whether the functional music operator
had retained the full measure of control of sta-
tion operation required of a broadcast licensee.
See Master Bestg. Corp., 6 Pike and Fischer RR
621; Georgia School of Technology, 10 FCC 110.

3None of these stations was engaged in tran-
sitcasting or storecasting., At most, functional
music operations produced $700,000 or about
25% of the $3,000,000 fm revenues reported in
1852. The revenues of stations engaged in func-
tional music were higher than the average rev-
enue of other stations reporting fm income in
1952. Thus, fm stations engaged in functional
music reported average revenues of $40,000 while
the 195 other fm ‘stations which reported, had
gill d%gerage annual revenue of approximately
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WITH THESE EFFICIENT ALTEC CONSOEES-

_-

The master 2504, the economical 230B and the portable 220B consoles
represent a new quality standard for speech input equipment. Their frequency
response, noise level and low distortion more than meet the most stringent
broadcast requirements. They are compact and completely self-contained, -
without external power supplies, junction boxes or other equipment.
Flexibility, compactness, accessibility and ease of operation are just

a few of the outstanding features of these new consoles.

250A console

For the ultimate in quality control the 250A Console is the finest unit

ever made for AM, FM or TV studio use. Its compactness is made possible

by the use of newly designed miniature plug-in preamplifiers, line amplifiers
and power supplies. The preamps are only 156" x 434" x 9", The line
amplifiers and power supplies are 23" x 438" x 9”. You will find that the new
Altec 250A Console leads to better control, more economical operation.

Frequency Response( £ 1 db 20-20,000 cycles)
Very low distortion

Very low noise ievel

As many as 12 balanced line mike inputs

{mix 7 simultaneously)

4 line {nputs

4 utility inputs }(mix 4 simultaneously)

Miniature plug-in amplifiers ang power supplies
Color coded controls according to function

Two output ch Is with illuminated YU meters
Complete patching panel

Only two amplifier types, two tube types
Bullt-in tube checking facilities

Compact (36 x 31" x 55" including desk)

The 230B is the ideal console for small station

or individual studio operation. It has eight low level
microphone or turntable inputs controlled by

four mixing controls and four line inputs controiled
by two mixers. Its low height (93") provides
maximum studio visibility. The controls are color
coded and all parts are readily accessible,

No other console in its price range offers

as much as the Altec 230B.

Here is the perfect portable mixer for field use

in AM, FM or TV. The 220B has 4 microphone inputs,
each with its individual mixer control, and a

master gain control associated with an illuminated
VU meter, This beautifully compact unit weighs

only 26%2 pounds yet still has space for a complete
set of spare tubes, a headset and ample cables.
Naturally its specifications reflect the Altec standard
for quality and continued dependability.

8356 Santa Monica Blvd., Beverly Hills, Calif.
161 Sixth Avenue, New York 13, New York
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ALL COMPETITIVE NEGRO PROGRAMMING
x 29 out of 38 quarter hours
ALL NEW ORLEANS INDEPENDEMT STATIONS

% 36 out of 46 quarter hours
OME OF MORE NETWORK STATIONS

% 39 out of 46 quarter hours

TWO OR MORE METWORK STATIONS
% 23 out of 46 quarter hours
THREE METWORK STATIONS

X 9 out of 46 quarter hours

As a market buy or a Negro Market
y, WMRY measures up. Our MP
Merchandising Service meas-

up, foo.

*Pylse of N. O. (Sept.-Oct.)
EOOKC “"THE SEPIA STATION'

WMRY

MEW ORLEANS, LA.

Gill-Perna, Inc.—Nat'l Eep,

__

W-TV

Get more facts from
your BLAIR-TV representative.

A MEREDITH Station

WOW-TV

FOR THE RECORD

Indeed, as we have stated, the fact that several
fm stations have turned to the functional music
operation is an indication of the difficulties en-
countered by them in their efforts to compete
in the general radio advertising market.

11. On the basis of our review of the fm pic-
ture, we believe it might be possible to provide
for a more effective use of the frequency space
now assigned for fm broadcasting—making pos-
sible the rendition of new and useful services—
and enabling fm broadcast licensees to alleviate,
in part, their financial difficulties. It should be
emphasized, however, that our aim in this pro-
ceeding is not the conversion of the fm broad-
cast band toc some new specialized non-broadcast
service or services: On the contrary, authoriza-
tion of such new ventures must be only as an
adjunct to the fm broadcast operation, a sub-
sidiary service so that the main undertaking—
the broadeast service to the public—can draw
financial sustenance from it. Moreover, a limi-
tation on our proposal which is essential to the
maintenance and development of the fm broad-
cast service is that it be accomplished without
appreciable degradation of the superior quality
of that service.

12. Accordingly, the Commission proposes to
amend its rules and standards in order to pro-
vide for the following:

(a) The relaxation of provisions for the mini-
mum hours of operation of fm broadcast sta-
tions so as to requixe fm broadcast stations to
operate a minimum total of 36 hours a_ week
during the hours of 6:00 a.m. to midnite. During
this 36 hour period of broadcast operation the
{m licensee will, of course, be required to
render broadcast service intended to serve the
public in accordance with the duties and re-
sponsibilities of broadcast licenses.

(b) The authorization of secondary or sub-
sidiary licenses to fm broadcast licensees to
engage in a limited type of non-broadcast serv-
ices. The authorization which might aptly be
called a Subsidiary Communications Authoriza-
tion (SCA), would be to engage in services of
a non-broadcast nature but involving a special-
ized programming service provided by the li-
censee. Such programming would consist of
news, music, time, weather, etc. An example
of an activity falling within such an authoriza-
tion is the functional music operation, while
one not encompassed within it is a taxicab
dispatching service. The fm broadcast licensee
would be required to provide the material trans-
mitted under this special authorization and
could not delegate or "lease” the authorization
conferred by the SCA. But in this non-broad-
cast operation the licensee would not be subject
to non-technical broadcast requirements. It is
proposed to rmit operation under an SCA
under the following conditions:

(1) The fm broadcast stations would be per-
mitted to engage in the specialized non-broad-
cast activities on a simplex basis during all
times not devoted to the 36 hours required
for fm aural broadcasting. The material
transmitted durinf this specialized operation
ma}r be coded with a ‘‘beep” tone so as to
maintain its commercial marketability, with
the station utilizing appropriate decoding de-
vices in connection with the subscribers’ re-
ceivers.

(2) The fm broadcast station would be per-
mitted to engage in the specialized non-broad-
cast activities on a multiplex basis during all
regularly authorized broadcast hours.

14. The Commission is aware that the fore-
Eolng proposals with respect to a Subsidiary
ommunications Service might be broader and
that the petitions set forth in paragraphs 7 and
8 look toward broader proposals. xperience
might well indicate such a broadening to be
desirable but we are of the view that at this
time that the type of limitation suggested herein
{s to be preferred in light of our objective, i.e.,
a fuller development of the fm broadcasting
service.

15. The Commission desires comments with
respect to the above proposals. Such comments
may be directed to the views expressed in para-
graph 8 concemin% the nature of functional
music operations. In addition, comments, and,
where appropriate. full information, should be
furnished for the following:

(a} Existing or proposed methods of functional
music and multiplexing methods or systems.

{(b) Technical data obtained in functional
music and multiplexing tests and operations.

{¢) Non-technical data obtained in functional
music and multiplexing tests and operations re-
lating particularly to the public demand for
such services.

(d) The plans or proposals of interested per-
sons looking toward the establishment of multi-
plexing and functional music operations on a
commercial basis.

(e} The extent, if any, of the degradation of
the nature, quality or character of the primary
broadcast service and interference to other sta-
tions operating on the same or adjacent chan-
nels which would result from proposed multi-

lexing and functional music operations. 1In
his regard comments should include the effect,
if any, on receivers in the hands of the public.

(f) Amendments of the Commission’s rules
required to accomplish the subject proposals for
multiplexing and functional music operations
on a commercial basis.

16. Written comments on the above matters
may be filed with the Commission by any inter-

ested party on or before February 15, 1954. Re-
plies to such comments may be_filed within
10 days fram the last date for filing original
comments. In accordance with the pProvisions
of Section 1.764 of the Commission’s rules and
regulations, an original and 14 copies of all
statements. briefs, or comments filed shall be
furnished the Commission.

17. This Notice is issued pursuant to the au-
thority of Sections (4{i), 301 and 303 of the Com-
munications Act of 1934, as amended.

18. Pending final action by the Commission on
the subject proposals fm broadcast licensees
presently engaged in functional music opera-
tions are authorized to continue such operations.

19. The Commission will specify in subsequent
notices the time and nature of demonstrations
and tests and such further proceedings as may
be necessary.

FEDERAL COMMUNICATIONS COMMISSION *
Wm. P. Massing
Acting Secretary

Adopted: December 30, 1953

Released: December 31, 1953

* Commissioner Hennock dissenting and issu-
ing dissenting opinion attached.

DISSENT OF COMMISSIONER HENNOCK

The Commission has today adopted a Notice
of Proposed Rule Making looking toward per-
mitting fr broadcast stations for the first time
to engage in non-broadcast activities on a sim-
plex and a multiplex basis. To this end, it is
proposed {a) to cut down the required minimum
hours of oberation of fm broadcast stations from
42 to 36 hours a week; and (b) to permit fm
licensees to obtain Subsidiary Communications
Authorizations (SCA) to engage in point-to-point
operations on a simplex basis during the time not
devoted to the required minimum of 36 hours of
fm broadcasting or on a multiplex basis at any
time.

The Notice (in paragraph 9) recognizes that
functional music, storecasting and transitcast-
ing; is not broadcasting within the meaning of
Section 3 (o) of the Communications Act. Au-
thorization of non-broadcast operations in the
fm band, as here proposed, will be therefore,
tantamount to a decision that the frequencies
heretofore exclusively allocated for fm broad-
casting may henceforth be used for non-broad-
cast operations. This in my opinion is a real-
location of the fm band, and no amount of
emphasis “that our aim here is not the conver-
sion of the fm broadcast band to some new spe-
cialized non-broadcast service or services” will
change this result.

If the spectrum ‘space allocated to fm broad-
casting is excessive, or not fully utilized by that
service and capable of accommodating the serv-
ices, all persons interested in radio communica-
tions should be given an opportunity to apply
for the use of these frequencies. As it is, only
fm licensees would be the beneficlaries of this
proposal, for only they would be eligible for the
proposed SCA to engage in non-broadcast opera-
tions. In my opinion, it has not been shown
that it would be in the public interest so to
restrict the scope of what essentially is a pro-
posal for a new allocation of 20 megacycles of
spectrum space.

A failure of the majority to recognize that
this proposal constitutes, in effect, a reallocation
of the fm band contains far-reaching implica-
tions. Frequencies are allocated to the broad-
cast services on the theory that they will be
used for “the dissemination of radio communi-
cations intended to be received by the public.”
(Sec. 3 (o) of the Act.) The very justification for
allocating exclusively for broadcasting wide por-
tions of the immensely wvaluable and scarce
spectrum space, is the fact that it be used for
ﬁroadcasting for the benefit of the general pub-

c.

Yet, here the Commission is proposing to con-
vert the fm band to private non-broadcast_ use
of fm licensees. This may, in effect, give them
a wind-fall from the public domain for which
the demand increases daily and the supply de-
creases constantly. For the uses to which the
fm band can be placed through multiplexing
may be virtually unlimited. While the Com-
mission emphasizes that the primary use of the
band is to remain fm broadcasting by the very
nature of the manifold uses, e.g., multiplexing,
functional music, storecasting, transitcasting and
all other services lying between functional music
operation and taxicab dispatching service, fm
broadcasting may well be relegated to a sub-
sidiary position. This is certainly a case of the
tail wagging the dog.

Time does not permit me to translate these
new uses of the fin broadcast band into their
effect on the other broadcast services, as well
as common carriers and special services.

Clearly a full public hearing is called for
here to explore fully the above problems not
only raised by the proposed “reallocation of
broadcast frequencies for non-broadcast uses,
but also to study and define the uses of multi-
plexing, and those eligible for its use. I hope
that the comments which will be forthcoming
will shed further light on the above problems
which I find so perplexing at this time.
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Station Authorizations, Applications
(As Compiled by B T)

Dec. 29 through Jan. 6

Includes date on new stations, changes in existing stations, ownership changes, hearing
cases, rules & standards chonges and routine roundup.

ucl’:cog.;:lr,ucﬂ;n ermit. lge‘:—dlrecﬂonal an-
nn —effective radia power. STL—
studio-transmitter link, synch. amp.—synchro-
nous amplifier. vhf—very high frequency. uhf—
ultra hlf‘h frequency. ant.—antenna. aur.—aural.
vis. — visuval. — kilowatts, w — watts. mc —

Abbrevigtions:

megacycles, D—day. N.—night.
set, mod.— modification. ans. — transmitter.
unl, — unlimjted hours. kc —kilocycles. S8A —
speclal service authorization. STA-—special tem-
porary authorization. (FCC fille and hearing
docket numbers given in parentheses.)

FCC Commercial Station Authorizations
As of Nov. 30, 1953*

AM M v
Licensed (all on air) 2,485 335 101
CPs on air 24 26 1233
CPs not on air 113 20 215%
Total on air 2,509 561 1334
Total authorized 2,622 581 550
Applications in hearing 129 1 154
New station requests 181 5 236
Facilities changc request 149 30 16
Total applications pending 836 94 370
Licenses deleted in Nov. ] 3 0
CPs deleted in Nov. 0 3 7

*Does not include noncommercial educational
fm and tv stations.

tAuthorized to operate commercially.
. . .

Am and Fm Summary through Jan. §

Appls. In
On Pend- Hear-
Alr Licensed CPs ing ing
Am 2,521 2,499 139. 187 137
Fm 560 534 25 2 3

Television Station Grants and Applications
Since April 14, 1952

Grants since July 11, 1952;

vht uht Total
Commercial 197 294 4911
Educational - 12 17 29
Total Operating Stetions in U. S.:
vht uhf Total
Commercial on air 237 117 354

Noncommercial on air 1 1 2
Applications filed since April 14, 1952:

New Amnd. vhf uhf Total
Commercial 895 337 688 524 1,213t
Educational 51 25 26 510
Total 926 337 713 550 1,264¢
1 Thirty-three CPs (8 vhf, 25 uhf) have been re-
turned

10ne applicant did hot specify channel.
3Includes 29 already granted.
+Includes 516 already granted.

Amended processing procedures and re-
vised city priority list (continuing only those
cities with contested applications). are now In
effect [B+T, Oct. 26].

Note:

ACTIONS OF FCC

New Tv Stations . . .

GRANTS

Alexandriz, La.—Alexandria Bestg. Co. (KALB-
AM-FM), granted vhf ch. 5 (76-82 mc), ERP 28.2
kw visual, 16.2 kw aural; antenna height above
average terrain 580 ft., above ground 583 ft.
Estimated c¢onstruction cost $231,480, first year
oFerating cost $150,000, revenue $250,000. Studio
6th and Washington. Transmitter 1 mi. S.E. of
Pineville, La., corporation limits, 31° 18 22.2” N.
Lat., 92°24' 56.4* W. Long. Transmitter and
antenna RCA. Legal counsel Kirkland, Fleming,
Green, Martin & Ellis, Washin%gn. Consulting
engineer Commercial Radio uipment Co.,
Washington. Applicant is licensee of KALB-
AM-FM Alexandria. Principals include President
W. H. Allen (52%); Vice President Grove Staf-
ford (0.8%), partner with Stafford & Pitts,
Alexandria law firm, and Secretary-Treasurer
T. B. Lanford (47.2%), 50% owner of KRRV
Sherman, Tex., 23% owner of WSLI Jackson,
Miss., 48% owner of KRMD Shreveport, La, 15
owner of KPLC Lake Charles, La.,, 14 owner of
D & L Co. (real estate), Shreveport, 12 owner of
Cullom-Walker Inc. (Packard Motor Car dis-
tributing company)., Texarkana, Tex.. and 372
interest in Louzan Lumber & Supply Co., Shreve-
port. Address: 6th and Washington Streets.
Alexandria, La. Grant was made possible by
withdrawal of competitive application of KSYL.
KSYL receives 2 year option from time of com-
mercial operation to purchase 49% limited voting
stock interest. Granted Dec. 30.

Erie, Pa.—Commodore Perry Bestg. Service,
granted uhf ch. 66 (782-788 mc); ERP 30 kw
visual, 15 kw aural; antenna height above average
terrain, 159 ft.; above ground, 325 ft. Estimated
construction cost, $203,300; first year operating
cost, $200,000; revenue, $250,000. Post Office ad-
dress: 806 Park Ave., Meadville, Pa. Studio and

TELECASTING

BROADCASTING ©

transmitter location: State and 12th Sts. Geo-
grabhic coordinates: 42° 07’ 26” N. Lat., 80° 04’
52" W. Long. Transmitter and antenna: RCA.
Legal counsel: Cohn & Marks, Washington.
Consulting engineer: Weldon & Carr, Washing-
ton. Principals include: President Dr. Perry D.
Cook (25%), 50% owner of Cook Chiropractic
Clinies in Meadville and Sharon, Pa.; Executive
Vice President Hoyt H. Stout (25%), chief en-
gineer of WMGW Meadville; Vice President Dr.
Perry D. Cook Jr. (25%), 50% owner of Cook
Clinic in Newcastle and sole owner of White
Cottage Drive-in Restaurant in Sharon; Vice
President Rowland B. Mahaney (12.5%), state
senator, former member of the U. S. House of
Representatives. and City Solicitor for Titusville.
Pa.; and Secretary-Treasurer Qwen K, Murphy
(12.5%). president-51% owner of Niagara Mig.
%nd Daiftrlbuting Corp., Adamsville, Pa. Granted
ec. 3l

APPLICATIONS

Selma, Ala.—Dallas Bestrs. Inc.,, vhf c¢h. 8
(180-188 mc); ERP 10.7 kw visual, 5.57 kw aural;
antenna height above average terrain 369 ft.,
above ground 387 ft. Estimated construction
cost $149,000, first year operating cost $150,000,
revenue $130,000. Post Office address P. O. Box
686 Selma. Studio and transmitter location
Broad St. 2 mi. N. of Selma business section.
Geogra,Phic coordinates 32° 25' 38.5” N. Lat.. 87°
00" 58.6" W. Long. Transmitter and antenna RCA.
Legal counsel Welch. Mott & Morgan. Wash-
ington. Consulting engineer W. J. Holey, Atlarta.
Ga. Princivals include President Oscar P. Cov-
ington (13.75%), Vice President Clara R Covin~-
ton (13.75%) and Secretary-Treasurer Hugh M.
Smith (3.75%). All stockholders of app'icant
corporation have identical stock interests in
WCOV-AM-FM-TV  Montgomery, Ala., and
WGWD Gadsden, Ala. Filed Dec. 31,

Paducah, Ky.—Paducah Newspapers Inc., vhif
ch. 6 (82-88 mc); ERP 58.3 kw visual, 35 kw aural;
antenna height above average terrain 628 ft.
above ground 583 *ft. Estimated construction

cost $563,744, first year operating cost $390,129.

revenue $427,266. Post Office address 408-12
Kentucky Ave., Paducah. Studio and transmitter
location Elmdale Rd. extended and city limits.
Geographic coordinates 37° 02° 55” N. Lat., §8°
38’ 36" W. Long. Transmitter and antenna RCA.
Legal counsel Scharfeld, Jones & Baron, Wash-
ington. Consulting engineer A. D. Ring & Assoc.,
Washington. Principals include President E. J.
Paxton Sr. (0.6%), Vice President E. J. Paxton Jr.
(11.2%), president and 18.75% stockholder WKYB
Paducah; Secretary F. R. Paxton (11.2%), vice
president-10% stockholder WKYB and Treasurer
iTD. L. étsoth (0.4%), 5% stockholder WKYB. Filed
ec. 28.

LS—Ilocal sun- |

MISSISSIPPI'S
MOST POWERFUL
TV STATION

~ WSIETV

Target date for beginning opera-
tions is March 1, 1954, trans-
mitting with a power of 214,000
I watts. Even at full capacity, no
other Mississippi station can de-
liver this much power.

MISSISSIPPI'S WEALTHIEST 'MARKET

Weed Television — Nationel Representative

‘ .
FOR
SPANISH LANGUAGE
| STATIONS!
now!

TOP STARS—TOP STORIES
TOP PRODUCTION
in SPANISH

3 great transcribed features

FOR CHILDREN
260 quarter-hours
“LAS AVENTURAS
DE SUPERMAN"'
(SUPERMAN)

series of soap-operas adapted
from <urrent movies. . . .

FOR WOMEN

260 guarter-haurs

“CINTA DE PLATA”
(SILVER SCREEN)

AND
FOR THE ENTIRE FAMILY

Arturo De Cordova

starring in

“LOS PERSEQUIDOS
(THE PERSECUTED)

26 half-hours of SUSPENSE

WIRE, WRITE FOR AUDITIONS. . . .
FREMANTLE OVERSEAS
RADIO & TV, INC.

366 Madison Avenue, N.Y. 17, N.Y.

($3 deposit per show, refund on return)
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APPLICATIONS AMENDED

Jacksonville, Fla.—Jacksonville Bcstg. Corp.
(WPDQ) amends bid for new tv station on vhf
ch. 12 to change transmitter location to Pruden-
tial Bldg., Mary St. & LeBaron Ave., Jackson-
ville; antenna beight above average terrain 460 ft.
Filed Dec. 29,

Miami Beach, Fla.—WEKAT Inc. amends bid for
new tv station on vhf ch. 10 to change ERP to
318 kw visual and 180 kw aurel. Filed Dec. 22.

West Palm Beach, Fla.—WEAT Tv Inc. amends
bid for new tv station on vhf ch. 12 to change
JEDRP to 50.12 kw visual and 26.98 kw aural. Filed

ec. 30.

Alexandria, La,—Alexandria Bestg. Co. amends
bid for vhf ch. 5 to change ERP to 28.29 kw
visual and 16.12 kw aural. Filed Dec. 22.

Buffalo, N, Y_-WKBW In¢, (WKBW) amends
bid for mew tv station on vhf ch. 7 to change
ERP to 276 kw visual, 158 kw aural, antenna
lt:l’eighgo above average terrain 425 ft. Filed

ec. 30.

Fayetteville, N, C.—Fayetteville Bestrs. Inc.
(WFLB) amends bid for new tv station on uhf
ch. 18 to change ERP to 98.5 kw visual and 54.5
kw aural. Filed Jan. 4.

Toledo, Ohio—Toledo Blade Co. amends bid
for new tv station on vhi ch. I1 to change trans-
mitter location to N. Curtice Rd., 12 mi. N. of
Jerusalem Rd.; antenna height above average
terrain 1,000 £t. Filed Jan. 4.

Muskogee, Okla.—Okla. Press Pub. Co. amends
bid for new tv station on vhf ch. 5 to change ERP
to 47, 39 kw visual and 28.73 kw aural. Filed

Dec.
lunbury Pa.—Sunbury Bcestg. Corp. (WKOK)
amends bid for new tv station on uhf ch.
to change ERP to 137 kw visual, 73.9 kw aural.
change studio location to John & Front Sis,;
antenna helght above average terrain 877 ft.
Filed Dec
Ft. Worth, Tex.—Texas State Network Inc.
amends bid for new tv station on vhf ch. 11 to
change studio location to S.W. of Texas and Lake
Sts., Ft. Worth; transmitter location to 3% mile
E of White Lake, 14 mile N of Ederville Rd.:
antenna he tht above average terrain 1,018 £t
Filed Dec.

APPLICATIONS DISMISSED

Oottumwa, Iowa—Valley Tv & Radio Inc. FCC
dismissed bid for new statlon:on_uhf ch. 15
at request of applicant. Dismissed Dec. 28.

Ottumwa, Iowa—Ottumwa 'relecasting Corp.
FCC dismissed bid for new tv station on uhf ¢
15 at request of attorney. Dismissed Dec. 29.

wsv’n-w
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Paducah, Ky.—WKYB Inc. (WKYB). FCC dis-
missed bid for new tv station on vhf ch. 6§ at
request of attorney. Dismissed Dec. 29.

Alexandria, La.—KSYL In¢. FCC dismissed bid
for new tv station on vhf ch. 5 at request of at-
torney. Dismissed Dec. 29.

Kansas City, Mo.—David M. Segal. FCC dis-
missed bid for new tv_station on uhf ch. 65 at
request of applicant. Dismissed Dec. 23.

Fargo, N, D.—Red River Valley Tv Corp. FCC
dismissed bid for new tv station on vhf ch. 13
at request of attorney. Dismissed Dec.

Existing Tv Stations . . .
ACTIONS BY FCC

WDBO-TV Orlando, Fla.—Orlando Bestg. Co.
granted modification of CP for vhf ch. 6 to
change studio and transmitter location to NW
corner of State Hwy 50 and Texas Ave., ERP
to 100 kw wvisual, 50 kw aural; antenna height

above average terrain 540 ft. Granted Deec.
announced Jan. 5.
WFBM-TV Indianapolis, Ind. — WFBM Inc.

granted modification of CP for vhif ch. 6 to
change transmitter location to 2.85 miles S of 86
St. and 5.8 miles W of Ditch Rd.; change ERP
to 100 kw visual, 50 kw aural antenna  hei ht
above average terrain 990 ft. Granted Dec.
announced Jan. 5

WNBT (TV) New York, N. Y.—National Bcstg.
Co. granted modification of CP for vhi ch. 4 to
chan%e ERP to 25.7 kw visual and 12.%¢ kw aural.
Granted Dec. 31; announced Jan. 5.

KMPT (TV) Oklahoma City, Okla—KLPR Tv
Inc. granted modification of CP for uhf ch. 19 to
change ERP to 178 kw visual, 93.3 kw aural; an-
tenna height above average terrain 960 ft.
Granted Dec. 28; announced Jan. §

WFBC-TV Greenville, 8, C—WMRC Inc, granf.-
ed STA to operate commercially on vhi ch. 4 for
the period ending March 29. Granted Dec. 29;
announced Jan. 5,

KING-TV Seattle, Wash.— King Bcstg. Co.
granted modification of CP for vhi ch. 5 to
change to 100 kw visual, 50 kw aural: an-
tenna height above average terrain 820 ft.
Granted Dec. 31; announced Jan.

STATIONS DELETED

WFMD-TV Frederick, Md.—Monocacy
Co. FCC deleted station on_uhf ch. 62
quest of applicant. Deleted Dec. 24.

APPLICATIONS

WBES-TV Buffalo, N, Y—WBES-TV Inc, FCC
cancelled CP for iv station on uhf ch 58 and
deleted call letters. Deleted Dec. '30. .

KEPO El Paso, Tex.—KEPO Inc.
station on vhf ch. 13 at request of attorney.
leted Dec. 29.

KULA-TV Honolulu, Hawaii—Pacific Frontier
Bestg. Co. seeks modification of CP for vhf ch.
4 to change ERP to 26.3 kw visual, 13.2 kw aural;
transmitter and studio location to 1250 ala
Moana Blvd.,, Honolulu; antenna height above
average terrain 20.8 ft. Filed Jan. 4.

WBUF-TV, Buffalo, N. Y—WBUF Inc. seeks
modification of CP for uhf ch. 17 to change ERP
to 229 kw visudl, 114.5 kw aural; antenna height
above average terrain 422 ft. Filed Jan. 4

KING-TV Seattle, Wash.—King Bestg. Co.
seeks modification of CP for vhf ch. 5 to change
ERFP to 50.1 kw aural; antenna height above
average terrain 822 ft. Filed Jan. 4

CALL LETTERS ASSIGNED
WMIE-TV Miami, Fla.—~WMIE-TV Inc.,
ch. 27,

Bestg.
at re-

FCC deleted
De-

uhf

WINO-TV West Palm. Beach, Fla.—Palm Beach
Tv Inc., vhf ch. 5.
chKEKA (TV) Topeka, Kan.—Alf M. Landon, uhf
2
WPBN-TV Traverse City, Mich—Midwestern
Bestg. Co., vhi ch.
KDAL- TV Duluth, Minn.—Red River, Bestg.
Co., vhi ch.
WLBT (TV) ‘Jackson, Miss.—Lamar Life Bestg.
Co., vhf ch. 3. Changed from WJDT,
WLOS (TV) Asheville, N. C.—Skyway Bcstg.
Co., vhf ¢
WCET (TV) Cihcinnati, Ohio—Greater Cincin-
nati Tv Educational FoUndation, noncommercial
educational uhf ch.
KEOK (TV) Ada, okla_Eastern Okla. Tv Inc,,
vhf ch. 10.
WFBC-TV Greenville, S. “C.—Carolina Tv Inc.,
vhf ch 4 Cha ed trom WGCT
orence S. C.—Jefferson Stand-
ard Bcstg Co vhi c¢h.
WORD-TV Spart.anburg, S. C.—Spartan Radio-
r;estmg Co., vhf ch.
DXI-TV Ja.ckson, Tenn.—Dixie Bestg. Co.,
vhf ch. 9.
KLYN-:[‘V Amarillo, Tex.—Plains Empire Bestg.

Co., vhf ¢!
KoV o (TV) Provo, Utah—KOVO Bestg. €0,

‘vhi ch.

WKB'I' ('I'V) La Crosse, Wis.—WKBH Tv Inc.,

uhf ch
‘WMGB-TV Marinette, Wis.—M & M Bcstg Co.,

vhf ch. 11. Changed from WMAM.

New Am Stations . . .
ACTION BY FCC

Tulia, Tex.—Tulia Bestg., Co,, granted 1260 ke,
1 kw daytime, Post office address Box 868, Here-
ford, Tex. Estimated construction cost $20,850,
frst year operating cost $25,000, revenue $37,000,
Mr. Clint Formby, % owner-manager KPAN
Hereford, Tex., is sole owner. Granted Dec. 30.

APPLICATIONS

Naples, Fla.,—Collier County Bcstrs. Inc, 1430
ke, 5u0 w daytime., Estimated construction cost
§21 975, first year operating cost $36,000, revenue
$42,000. Principals incilude News-Press Pub. Co.
(58%), publisher of Ft. Myers News-Press (Fla.),
and President Michael Chance (40%)}, general
manager and 40% owner Collier County News,
Naples. Post office’ address ¢ Michael Chance,
Collier County News, Naples. Filed Dec. 18°

Mt, Vernon, Ind.—Henry C, Sanders & Normah
Hall d/b as Mt. Vernon Bestg., Co., 1590 ke, 500
w daytime. Estimated construction cost $21,-
466, first year operating cost $25,000, revenue
$40, 1000, Principals include Henry C. Sanders
{15%), T5% owner WBNL Boonville and WBTO
Linton, Ind., and Norman Hall (25%), 25% owner
WENL and WBTO. Post office address % Henry
S. Sanders, Boonville. Filed Dec. 24.

London, Ky.—Lebanon Bestg, Co., 1400 ke, 250
w unlimited. Post office address Hotel London,
London. Estimated construction cost §15,111,
first year operating cost $84,000, revenue §72,000.
Prlnclpals include President Charles F. Trivette
(44%), former State senator, applicant for new
am station at Mt. Sterling, Ky., and stockholder
in applicant for new am station at Ashland, Ky.;
Elmo Mills (4%), auto dealer, and }Ierman G
Dotson (4%), auto dealer. Filed Dec.

Mou, Grove, Mo.—Kickapoo Pralrle Besig.
Co. (KICK Springfield, Mo.), 1360 ke¢, 1 kw day-
time. Estimated construction cost $29,084, first
year operati cost $31,000, revenue $36,000.
Prmclpals include President Floyd W. Jones
(26.4%), Vice President Lester F. Strauss (23.6%),
and Secretary-Treasurer Roger H. Taylor (23.6%).
Post. office address 610 College St., Springfield.
Filed Deec, 17.

Tabor City, N. C.—Tabor City Bestg. Co., 1220
kc 1 kw daytime. Estimated construction cost

first year operating cost ¥ , revenue
000 Prinmpals include President John B.
Ward  Sr. (30%), real estate; Vice President
J. M. Soles Jr éo%). coin operated music
machines and ecretary-Treasurer Isadore
Kramer (10%), department store owner. Post
office address ohn B. Ward Sr., Longwood,
N. C. Filed Dec. 23.

Tyron, N, C.—Mildred Allen & Dorothy Friend
d/b as Thermal Bestg. Co., 1540 ke, 250 w day-
time. Estimated construction cost $10,034, first
¥ear operating cost $22,860, revenue $37,960,

rincipals include Mildred Allen (50%), assistant
professor of speech at U. of Tulsa and Dorothy
Friend (50%). announcer KOTV Tulsa, Okla.
Post office address % Mildred Allen, 2202 E. 7 St.,
Tulsa, Okla. Filed Dec. 29.

New Fm Stations . . .

ACTIONS BY FCC

Tucson, Ariz—Thomas Wallace granted CP
for new fm station on ch 258 (99.5 mec); ERP
10 kw; antenna he dght above average terrain
minus 7 ft. Granted Dec..

KUOH (FM) Honolulu, Hawali—U. of Hawali
granted CP for a new noncommercial educa-
tional fm station on ch. 213 (90.5 me) with power
of 10 w. Granted Dec.

Existing Fm Stations . . .

ACTIONS BY FCC

WTOC (FM) Savannah, Ga.—Savannah Bcstg.
Co. granted modification of CP to change ERP
from 5 kw to 81 kw and antenna height above
averasge terrain from 260 ft. to 400 ft. Granted
Jan. 6.

WHO-FM Des Moines, Iowa—Central Bcestg.
Co. granted modification of CP to change ERP
from 400 kw to 24 kw. Granted Jan. 8.

APPLICATIONS

WJIDX-FM Jackson, Miss.—Lamar Life Ins. Co.
seeks CP to change antenna height above aver-
age terrain to 602 ft.; studio location to 715 S.
Jefferson St., Jackson. Filed Dec. 30.

WHAT-FM Philadelphia, Pa.— Independence
Bestg. Co. seeks modification of CP to change
to ch. 287 (1053 me). Filed Deec. 30.

Ownership Changes . . .

. ACTIONS BY FCC

1 KFSA-AM-TV Ft. Smith, Ark.—~<Southwestern
Pub Co. ﬁrnnted vquntar assignment of license
olly owned sidiary Southwestern

Radio & Tv Co. Granted Dec. 30.
KBRS Springdale, Ark.—Southwestern Pub. Co.

granted .. voluntary assignment of license
wholly‘-f ned:. subsidiary Northwest Arkansas
Boestg. Ct. Granted Dec. 30.

BROADCASTING ® TELECASTING



KNGS Hanford, Calif.—Hanford Bcestg. Co,
ranted voluntary assignment of license to Han-
ord Bestg. Co, of Calif. Mr. Earl J. Fenton is
sole owner of both companies. Granted Dec. 31.

KCAL Redlands, Calif.—Bernard Corren. Saul
Levine & A. Milton Miller d/b as Southwest
Bestg., Co. granted voluntary assignment of CP
to company of the same name. No consideration
is involved as each partner retains !5 interest
in new company. Granted Dec. 31.

KROY Sacramento, Calif. —KROY Inc. granted
voluntary transfer of control to C. L. McCarthy
(32%) and George H. Lips (23%) through for-
mation of a voting trust. Granted Dec. 30.

KVSM San Mateo, Calif.—Hugh H. Smith grant-
ed volunta assignment of license to KVSM
Inc. for $79,442. Principals include President
John F, Malloy (50%), 109% stockholder KROY
Sacramento and free lance radio-tv performer
and Secretary-Treasurer Georgiene A. Malloy
(50%), free lance writer. Granted Jan. 6.

WHO-TV Des Moines, Iowa—Central Bestg. Co.
granted voluntary assignment of CP for vhf ch,
13 to WHO-TV, new corporation. Purpose of ap-
plication is to effectuate merger agreement
whereby Independent Bcst%. Co. (KIOA) re-
ceives 40% interest for $200,000. KIOA had dis-
missed its bid for the ch. 13 facility and had
received $25,000 for costs incurred in prosecuting
its application. Granted Jan. 6.

WACR Columbus, WMBC Macon, Miss.—Mis-
sissippi Bestg. Co. granted voluntary assignment
of licenses to J. W. Furr for $40,000. Mr. Furr
is permittee of new am station WHER at Colum-
bus and grant of this appllcation is conditioned
‘(I)n reainquishment of the CP for WHER. Granted

an.

KCTY (TV) Kansas City, Mo.—Empire Coil Co.
granted consent assignment of CP for uhf ch.
25 to Allen B. DuMont Labs. Inc. for $1 and
assumption of certain obligations. Granted Dec.

31,
KOIL Omaha, Neb.—Central States Bestg., Co.
ranted transfer of control from Nebraska Rural
adio Assn. to licensee corporation through
purchase of 1.000 shares for $161,500. Principa
include President M. Deaton (2.38%): Vice Presi-
dent Charles S. Crabtree (26.20%), general man-

ager WKIK Poeatello, Idaho, and Don W. Bur-
dDen 536.20%) KWIK sales manager. Granted
ec.

WWNC Asheville, N. C. — Asheville Citizens-
Times Co. granted voluntary assignment of 1i-
cense to parent corporation Asheville Citizens-
Times Pub. Co. with no change in stock Interest
of controlling corporation. Granted Dec. 30.

WFAI Fayetteville, N, C.—Rollins Bestg. Inc.
ﬁganted voluntary assignment of license to

Iph E. Hess for $125,000. Mr. Hess is Phila-
delphia advertising account executive and is
applicant for new tv station on uhf ch. 18 at
Fayetteville. Granted Jan. 6.

WGAR Cleveland, Ohio—WGAR Bestg. Co.
granted voluntary assignment of license and
transfer of econtrol to Peoples Bestg., Corp.
through sale of all stock for $1,750,000. Peoples
Bestg. is subsidiary of Farm Bureau Mutual
Ins. Co., headed by Murray D, Lincoln. Peoples
Bestg., is licensee of WTTM Trenton, N. J.;
WRFD Worthington (Columbus) Ohio, and
WMMN Fairmont, W. Va. Granted Dec. 30 o

EBKI Alice, Tex.—George Prowse, Buford
Nicholson & E. G. Lloyd Jr. d/b as Alice Bestg.
Co. granted voluntary assignment of license to
new corporation of same name with each part-
ner retaining identical interest. Granted Dec. 30.

KFYN Bonham, Tex.— Bonham Pub. Co.
ranted voluntary assignment of license to
harles L. Caln for $14,000. Mr. Cain is 75%

owner KC San Marcos, Tex., and 10% owner
KFTV Paris, Tex. Granted Jan. 6.

KDLK -Del Rio, Tex.—James A. Clements &
Richard J. Higgins d/b as Del Rio Bcstg. Co.
ﬁranted voluntary assignment of license to Don

. Howard for $30,000. Mr. Howard is manager
KDLK. Granted Dec. 30.

KLO 0Ogden, Utah—Interstate Bestg. Corp.
granted voluntary assignment of license to new
corporation with same stockholders to be known
as_ Interstate Corp. Granted Dee. 28,
. KEPUY Puyallup, Wash.—Henry Perozzo & An-
tonioc Gomez d/b as Puyallup Valley Bestg. Co.
%ranted voluntary assignment of license to Henry

erozzo, Antonio Gomez and Paul A. Schumaher
d/b as Puyallup Valley Bestg., Co. Mr. Schuma-
%er puorchases 11% interest for $5,000. Granted

ec. 30.

KXLY-AM-TV Spokane, Wash.—Symons Bestg.
Co, granted transfer of control to Northern
Pacific Tv Corp. and Northern Pacific Radio

Corp. for $1,723.500. Principals include Joseph -
Harris (45%)., insurance brokerage and former -

head of Motion Pictures for Tv Ine.; Norman
Eisenstein« (45%), real estate investor and dress
manufacturer, and Richard E. Jones (10%),
gormeé' director of DuMont stations. Granted
an. 6. . :

APPLICATIONS

WSBC Chicago, Il.—Jullus Miller, Oscar Mil-
ler, Bertha L. Miller & Gertrude Miller d/b as
Radio Station WSBC seek voluntary assignment
of license to. WSBC Bestg. Co. for $180,000. WSBC
Bestg. is owned by Louis B. Lee who is in the
air conditioning business. Filed Dec. 30.

WDOB Canton, Miss—J. Dige Bishop, Annie
Dee Davis & James T. Ownby d/b as Madison
County Bestg. Co. seeks voluntary assignment
of license to company of the same name. There
is no change in percentagé of ownership in-
terests. Filed Dec. 30.

BROADCASTING ® TELECASTING

KRES St. Joseph, Mo.—Mo. Valley Bestg. Corp.
seeks voluntary assignment of license to KRES
Radio Corp. for $i5,000. Principals include Pres-
ident T. Casper ‘(fzs%). sports director KCUL
Ft. Worth, Tex.; Vice President George Wesley
Marti (279}, president-64% owner KCLE-AM-
FM Cleburne, Tex.; Secretary-Treasurer William
Leon Diamoand (37.5%), ranching and property
owner, and John Marti (10.5%), vice president
and 28% owner KCLE. Filed Dec. 23

WHPE High Point, N. C.—High Point Enter-
prise Inc. seeks voluntary assignment of license
to High Point Bestg. Co. for $50,000. Principals
include President Gary C. Davis (34.33%), WHPE
general manager; Vice president Homer M. Ridge
Jr. (£8.6%), dairy products; Secretary Dale C.
Montgomery (11.4%), building su&)lies: Treas-
urer D. 8. Hedgecock (14,3%), building supplies;
George A. Covington (5.7%), Mayor of High
Point, and Assistant Secretary Robert Lee Moore
(5.7%'). WHPE chief engineer. Filed Dec. 30.

KJUN Redmond, Ore~-Juniper Bestrs. Ine.
seeks voluntary transfer of control to F, Gilbert
Lieser through bpurchase of 60% interest from
Harold C. Sigleton for $15,000. Mr. Lieser, gen-
eral manager KJUN, will now be sole owner.
Filed Dec. 28.

WTVU (TV) Scranton, Pa.—Appalachian Co.
seeks voluntary transfer of control (100% of
stock) from Frank J. and Jane C. Collins to
Nay Aug Coal Co. Frank J. and Jane C. Col-
lins own all stock of Nay Aug Coal Co. Filed
Dec. 29.

WLCM Lancaster, S. C.—Royal Bestg. Co, seeks
voluntarg relinquishment of control by Milton
D. Scarboro through sale of 240 shares for
$23,000. Licensee retires 145 shares and Messrs,
Wm. H. B. Simpson, William Dougherty and
C. K. Connelly Jr. purchase 95 shares of $8,500.
Principals will now_ include Wm. H. B, Simpson
{20%), Charles K. Connelly Jr. (18.8%) and Wil-
liam Dougherty {(28.8%). Filed Dec. 22.

WOKW Sturgeon Bay, Wis.—Door County
Radio Co. seeks voluntary transfer of control
to Chandler F. Harris through purchase of 48%
interest from Gerald A. Bartell for $9,500. Mr.
I]-Jlarris2 0 will now control 74% interest. Filed

ec. b

Hearing Cases . . .

ACTIONS BY FCC

KAGR-TV Yuba City, Calif.—John Steventon
is being advised that application for additional
time to construct tv station on ch. 52 cannot be
granted at this time on basis ¢of evidence pres-
ented. Comr. Hennock dissented. Action Dec. 30.

West Palm Beach, Fla.—Palm Beach Bcestg,
Corp., WEAT. FCC designated for hearing on
Jan. 29 in Washington competitive applications
for vhf ch. 12. Action Dec. 30.

Jacksonville, Fla.—Vh{ ch. 12 proceeding. FCC
scheduled hearing on Feb. 5 on competitive bids
of City of Jacksonville, Florida-Georgla Televi-
sion Co. and Jacksonville Bestg. Co., for ch. 12.
In order designating these applications for hear-
m%. the Commission denied petitions filed by
City of Jacksonville and Jacksonville Bestg., Co.
requesting that the application o¢of Florida-
J(_;eor%ia Television Co. be dismissed. Action
an. 6.

Miami, Fla.—WKAT; L. B. Wilson In¢.; North
Dade Video Inc., Public Service Tv Inc. FCC
designated for consolidated hearin'gJ on Jan. 29
in ashington competitive applications for vhf
ch. 10. Action Dec. 30.

Sioux City, Towa—Vhf ch. 4 proceeding. FCC
Comr. John C. Doerfer granted petition by KSCJ
for dismissal without prejudice of its bid for
vhf ch. 4 retained In hearing application of
KCOM. Action Dec. 30.

WGRD Grand Rapids, Mich.; WRIS Roanoke,
Va.—By memorandum OHinions and orders, the
Commission ordered WGRD and WRIS to refrain
from operating during pre-sunrise hours at their
respective locations; this prohibition to become

ermanent at the -expiration of 30 days unless

GRD and WRIS request oral ar ent. This
action is premised on pleading by WING Dayton,
Ohié, " that the latter suffers pre-sunrise inter-
ference from WGRD and WRIS, three ope-
rate on 1410 kc; WING. with 5 kw-U; WGRD
with 1 kw-D, and WLIS with § kw-D. Action
Dec. 29, .

WGRD Grand Rapids, Mich.—Music Bcestg. Co,
FCC by memorandum opinion and order, denied
petition filed Dec. 30, 1953, for stay of Commis-
sion action of Dec. 28 ordering WGRD to refrain,
pending further proceedings, from pre-sunrise
operation because of interference to WING Day-
ton, Ohio. Commissioners Webster and Hennock
absent. Action Jan. 6.

Blloxi, Miss.—Vhf c¢h: 13 proceeding. FCC
scheduled hearing on Feb. 5 on competitive bids
of Radio Associates Inc. and WLOX for new tv
station on vhf ch. I3. Action Jan. 6.

Muskogee, Okla.—Vhf ch. 8 proceeding. FCC
scheduled hearing on Feb. 5 on competitive bids
of Tulsa Bestg. Co., Okla. Press Pub. Co, and
Ashley L. Robison for new tv statlon on vhf
ch. 8. Action Jan. 6

Tulsa, Okla.—Vhf ch. 2 proceeding. FCC sched-
uled hearinf on Feb. 5 on competitive bids of
Central Plains Enterprises Inc., Fryer Tv Co.
and Oil Capitol Corp. for new tv station on vhf

THE
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Tuwlsa, Okla—Uhf ch. 17 proceeding. FCC
scheduled hearing on Feb. 5 on competitive bids
of Tulsa Tv Co. and Arthur R. Olson for new tv
station on uhf ch. 17. Action Jan. 6.

Rules Amended to Expedite Revocation and
Cease and Desist Proceedings—By order, the
Commission amended Section 1.402(d) of its Rules
of Practice and Procedure to expedite proceeq-
ings subsequent to the issuance of an examiner’s
initlal decision in revocation and cease and
desist proceedings. Action Jan. 6.

Price, Utah—FCC scheduled for hearing on
Jan. 2¢ application of Carbon Emery Bcstg. Co.
for new am station on 1340 kc, 250 w_ unlimited
which has been protested by KJAM Vernal.
Action Dec. 30.

KTAC Tacoma, Wash.—Tacoma Telecasters
Inc. FCC rescinded its show cause order direct-
ing why the license should not be revoked and
cancelled hearing in this matter. Action Dec. 31.

Routine Roundup . . .

December 22 Decisions

BROADCAST ACTIONS
Actions of December 18

Granted License

N

WMYV0, Mount Vernon, Ohio, The Mt. Vernon
Bestg., Co.—Granted license for am station; 1300
kc, 500 w, D, DA (BL-5164).

WPGC Morningside, Md., Harry Hayman—
Granted mod. CP for approval of antenna, trans-
mitter and studio location (BMP-6379).

WGCT Greenville, 8. C., Carolina Television
Inc.—Granted mod. CP to cl"nange corporate name
to WMRC Inc. (BMPCT-1607).

Granted CP

WDXI Jackson, Tenn., Dixie Bestg. Co.—Grant-
ed CP to mount tv antenna on top of #4 tower
of directional array (BP-8512),

WHO Des Moines, Iowa, Central Bestg. Co.—
Granted CP to make changes in antenna system
(decrease in height) (BP-5088).

WLAD Danbury, Conn., The Berkshire Bcstg.
Corp.—Granted CP to install a new transmitter
(BP-9077).
| Modification of CP

WEEU-TV Reading, Pa., Hawley Bcstg. Co.—
Granted mod. CP for extension of completion
d.slate to 4/1/54 (BMPCT-1649).

Actions of December 17

Modification of CP

WBES-TV Buffalo, N, Y., Buffalo-Niagara Tv
Corp.—Granted mod. CP to change the corporate
name to WBES-TV Inc., completion date 1/20/54
(BMPCT-1609).

The following stations were granted mod. CPs
for extension of completion dates as shown:

KSPR-TV Casper, Wyo., to 7/13/54; WSLS-TV
Roanoke, Va., to 2/1/54; WCIN-TV Cincinnati,
;)/ri:iﬁnto 1/13/54; WAVE-TV Louisville, Ky., to

Authority te Remain Silent

WSAJ Grove City, Pa., Grove City College—
Granted authority to remain silent from Dec. 18
through Jan. 4, 1954, in order to observe college
recess.

Remote Control

The following stations were granted authority
to operate transmitters by remote control:

WNAO San Juan, P.R.; KROC Rochester,
Minn.; WLMJ Jackson, Ohlo; WSTN St. Augus-
tine, Fla.; WHOA Decatur, Ala.

Actions of December 16
Remote Control

WHOS-FM Decatur, Ala.,, No. Alahama Bcstg.
Co.—Granted authority to operate transmitter by
remote control.

RECORD

Modification of CP

The following were granted mod, CPs for ex-
tension of completion dates as shown:

WKNY-TV Kingston, N. Y., to 7/22/54: KTAG-
TV Lake Charles, La., to 2/17/54; KROC-TV
Rochester, Minn., to 7/15/54.

Actions of December 15
Modification of CP

The following were granted mod. CPs for ex-
tension of completion dates as shown:

KNUC-TV Houston, Tex., to 6/28/54; KULA-
TV Honoluluy, to 5/1/54; WKOW-TV Madison,
Wis., to 7/11/54.

Actions of December 11
Modification of CP

WVIN-FM Olney, 11, Olney Bcstg. Co. —
Granted mod. CP to change type transmitter
and change antenna system (BMPH-4880).

ACTIONS ON MOTIONS
By Hearlng Examiner Fanney N, Litvin

Franklin County Bcestg. Co., Washington, Mo.—
Continued hearing scheduled for Dec. 22, 1953,
to Jan. 21, 1954, in re (Docket 10450; BP-8241).
CP for am station. (Action taken 12/16.)

By Hearing Examiner Claire W. Hardy

KWK Inc., KX0X Inc., Mo. Valley Tv Co., St.
Louis, Mo.—Issued a preliminary order control-
ling conduct of hearing in this proceeding (Dock-
ets 8810 et al) for ch. 4.

KXOK Inc., 8t. Louls, Mo.—Denied motion of
KXOX Inc. to strike certain portions of the sup-
plementary material filed by KWK Inc. and Mo.
Valley pursuant to Public Notice (Mimeo 95863)
the Commission's announcement of additional
changes to expedite broadcast hearing procedure,
dated Oct. 14, 1953 (Docket 8811 et al.). (Action
taken 12/17.)

By Hearing Examiner Thomas H. Donahue

Queen City Bostg. Co., KXA Inc.,, Puget Sound
Boestg. Co., Seattle, Wash.—Continued consoli-
dated hearing from Dec. 18 to Jan. 15, 1954, in re
ch. 7 (Docket 9030 et al).

St, Louls Telecast Inc., et al.,, St. Louis, Mo.—
Continued from Dec. 31 to Jan. 14, 1854, the con-
solidated hearing re ch. 11 in re Docket 8809 et al.,
pursuant to agreement of parties.

By Hearing Examiner Herbert Sharfman

South Central Bestg. Corp., et al., Evansville,
Ind.—Continued hearing scheduled for Jan. 18
to Jan. 25, 1954, in re ch. 7 (Docket 10461 etc.).

Scripps-Howard Radio Inc.,, et al, Knoxville,
Tenn.—Continued hearing scheduled for Jan. 6
to Jan. 14, 1954, in re ch. 10 (Docket 10512 et al}.

By Hearing Examiner John B. Poindexter

Issued an order governing course of hearin,
in re applications of KWTX Bestg. Co. an
Waco Tv Corp., for ch. 10 in Waco, Tex. (Dock-
ets 10694-95); said order and agreements recited
therein shall control the subseguent course of
hearing, unless modified by the examiner for
cause, or by Commission in accordance with
applicable procedure.

December 22 Applications
ACCEPTED FOR FILING
Renewal of License

WOR-FM New York, N. Y, General Teleradio
Inc.—({BRH-124).

Modification of CP

KSWS-TV Roswell, N, M., John A. Barnett—
Mod. of CP (BPCT-883} a8 mod., which author-
ized new commercial tv station extension com-
pletion date to 4/30/54 (BMPCT-1652).

KCSJ-TV Pueblo, Colo.,, The Star Bestg., Co.—
License to cover CP (BPCT-1103) as mod., which
authorized new commercial tv station and to
specify description of studio and transmitter lo-
lc'?‘}ion as 2226 Television Lane, Pueblo (BLCT-

)

r——-----—_—
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KCMO-FM Kansas City, Mo. Meredith En-
gineering Co.—Modification of construction per-
mit (BFPH-1832) which authorized changes in li-
censed  station for, extension of completion
date (BMPH-4886).

December 23 Decisions

BY COMMISSION EN BANC

WNHC-TV New Haven, Conn., Elm City Bcstg.
Co.—Granted extension of special temporary au-
thority for simultaneous operation on chs: 6 and
8 to mldni%ht Jan. 2, 1954. (Commissioners Hen-
nock and Bartley dissented.)

WITH-TV Baltimore, Md., WITH-TV Inc. —
Granted six months extension of time to con-
struct tv station (¢h. 60) {BMFCT-1613),

WCBI-TV Columbus, Miss.,, Birhey Imes Jr.—
Granted six months extension of time to con-
struct tv station (ch. 28) (BMPCT-1522).

McFarland Letter

The following holders of CPs for new tv sta-
tions are being advised that their requests for
additional time for station construction cannot
be granted at this time on the basis of evidence
presented:

Home News Pub. Co, WDHN, ch. 41, New
Brunswick, N. J; Lewistown Bestg. Co., WMRF-
TV, ch. 238, Lewistown, Pa.; Chronicle Pub. Co.,
WMRI-TV, ch. 29, Marion, Ind.; and Montana
Farmer Inc, KMON-TV, ch. 3, Great Falls,
Mont. (Commissioner Hennock dissented to
these actions except in the case of KMON-TV.)

ACTIONS ON MOTIONS
By Commissioner John C. Doerfer

KAKE Bestg. Co., Wichita, Kan.—Granted peti-
tion for extension of time to Dec. 28, 1953, to file
reply brief t0 exceptions to initial decision in
Wichita ch. 10 proceeding (Dockets 10262, 10263;
BPCT-964, 700). '

Petersburg Television Corp., Petersburg, va,.—
Granted petition for extension of time to Dec.
31. 1853, file reply to oppositions to petition

to enlarge issues in Petersburg ch. 8 proceedings
(Dockets 10737, 10738; BPCT-1772, 17173).

By Hearing Examiner John B. Poindexter

Capital Televisicn Inc.,, The Tierney Co.,
Charleston, W, Va,—Issued memorandum opin-
jon and order after hearing conferences re
Charleston ch. 8 proceedings denying request by
Tiernefr to enlarge issues to bring into question
Capital's financial qualifications; further confer-
ence scheduled for Dec. 29, 1953; tentatively set
date of March 1, 1854, for beginning of oral tes-
timony (Dockets$ 10728. 10729; BPCT-1080, 1085).

By Hearing Examiner Willlam G. Butts

Booth Radio & Television Stations ¥nc., Wood-
ward Bcestg. Co., Detroit, Mich.—Granted joint
petition for continuance of hearing conference
in Detroit ch. 50 proceedings; rescheduled con-
ference for Jan. 8, 1954 (Dockets 10660, 10661;
BPCT-724 and 1418).

By Hearing Examiner J, D, Bond

WDEF Bcestg. Co., Chattanooga, Tenn.—-Grant-
.ed petitions for leave to amend its tv application
(ch. 12) to correct typographical errors in engi-
neering data to incorporate written agreement
by WDEF, Southern Television Inc., and Tri-
gst;;ce Telecasting Corp. (Docket 10473; BPCT-

By Hearing Examiner Claire W. Hardy

Gave notice of prehearing conferences on Jan.
6, 1954, on applications of Seattle Radio Telephone
Service, Radio Contact and Radiosignal Service
for construction permits for one-way signaling
base stations in the Domestic Publi¢c Land Mobile
Radio Service in Seattle, Wash. (Dockets 10773-
10775), and on Jan. 12, 1954, on applications of
Radio Paging and John R. Sutherland for similar
?(l).l?t%lzl;riz& ions in St. Louis, Mo. (Dockets 10771~

By Hearing Examiner John B. Poindexter

By separate orders, continued from Dec. 14,
1953, to Feb. 8, 1954, hearings re revocation of
licenses of Arctic Radio Telephone Co. aero-
nautical and aeronautical fixed station KXDS/
KWX75 and KWST/KWFM, both in Anchorage,
Alaska (Dockets 10734, 10735%).

December 23 Applications

ACCEPTED FOR FILING
Remote Control

KDLA De Ridder, La., Sabine Bestg. Co.,
(BRC-260): WSNY Schenectady, N. Y.. Western
Gateway Bestg. Corp. (BRC-258); KILO Grand
Forks, N. D., Grand Forks Herald Inc¢. (BRC-
259); WIRJ Humboldt, Tenn., Gibson County
Bestg. Co. (BRC-257).

KIXL-FM Dallas, Tex., Variety Bestg, Co.-—
(BRH-€7).

License for CP

WRC-FM Washington, D. C., National Bcsts.
Co.—License to cover construction permit {BPH-
1812) which authorized changes in licensed sta-
tion (BLH-936).

KITE-FM San Antonio, Tex., Radio KITE Ine.
—License to cover construction permit (BPH-
1635) as modified which authorized new fm sta-
tion (BLH-935).

BROADCASTING ® TELECASTING




Renewal of License

WGFM _ Schenectady, N. Y. General
Co.—(BRH-6).

Extension of Completion Date

KETV Little Rock, Ark., Great Plains Televi-
sion Properties of Arkansas Inc—to June 29,
1954 (BMPCT-1655).

KRDO-TV Colorado Springs, Colo., Pikes Peak
Bestg. Co.—to July 19, 1954 (BMPCT-1659).

WWLP Springfield, Mass,, Springfield Televi-
!1.:;%3) Bestg, Corp.—to March 1, 1954 (BMPCT-

KCMO-TV Kansas City, Mo., Meredith Engi-
neering Co.—to August 3. 1954 (BMPCT-1656).

WRAK-TV Willlamsport, Pa.,, WRAK Inc.—to
July 12. 1954 (BMPCT-1657).

WNOW-TV York, Pa,, E. J. Willlams, et al d/b
as The Helm Co.—to July 5, 1954 (BMPCT-1658).

KVOS-TV Beilingham, Wash., KVOS Inc—to
June 24, 1954 (BMPCT-1654).

KMO-TV Tacoma, Wash.,, KMO Inc.—to Feb-
ruary 15, 1954 (BMPCT-1653).

License for CP

KDUB-TV Lubbock, Tex., Texas Telecasting
Inc.—License to cover CP (BPCT-1718) as mod.,
which authorized new commercial tv station
(BLCT-171).

Electric

Modification of Cp

WORZ Orlando, Fla., Central Florida Bestz.
Co.—Modification of construction permit (BP-
8350) as modified, which authorized increase day-
time power. employing directional antenna,
make changes In antenna system and change
type of transmitter for extension of completion
date (740 kc) (BMP-6393).

Applications Returned

WBRY Waterbury, Conn., American-Republi-
can Inc.—License to cover construction permit
(BP-7957) as modified, which authorized replace-
ment of antenna; changes in directional antenna
Eattern and changes in ground system (1590
c).

* KMRC Morgan City, La.,, Joe Phillips, A. A,
Bensabat Jr.. and Morton Silverman, a partner-
ship 4/b as The Tri City Bestg. Co.—Modification
of construction permit (BP-8677) which author-
ized new standard broadcast station for approval
of antenna, transmitter and studio location and
change type of transmitter (1430 ke).

KPIG Cedar Rapids, Iowa, Cedar Rapids Bcstg.
Corp.—(BR-2383).

Remote Control

WVLN-FM Olney, Ill., Olney Bcstg. Co. —
Operation by remote control (BRCH-68).

Extension Completion Date

WEEK-TV Peoria, Ill, Robert §. Kerr et al.
d/b as West Central Bestg. Co.—To July 27, 1954
(BMPCT-1665).

KGGM-TV Albuquerque, N. M., New Mexico
Bestg. Co.—To August §, 1954 (BMPCT-1664),

WKBN-TV Youngstown, Ohio, WKBN Bcstg.
Corp.—(BMPCT-1662).

WIBG-TV Philadelphia, Pa., Daily News Tele-
vision Co.—To September 21, 1954 (BMPCT-1666).

WTVT Chattanooga, Tenn., Tom Potter—To
March 20, 1954 (BMPCT-1661).

WJHL-TV Johnson City, Tenn., WJHL Inc.—
(BMPCT-1667).

WMEV-TV Marion, Va.,, Mountain Empire
Bestg, Cerp.—To July 26, 1954 (BMPCT-1663).

December 28 Decisions

BROADCAST ACTIONS

The Commission, by the Broadcast Bureau,
took the following actions on the dates shown:

Actions of December 24
Granted License

WSLM Salem, Ind., Don H. Martin—Granted
14i;;2|;e for am station; 1220 kc, 250 w-D. (BL-

WMTM Moultrie, Ga., Colquitt Bcstg. Co.—
Granted license for am station, 1300 ke, 1 kw-D
(BL.-5158).

KBTO E} Dorado, Kan., 0. A, Tedrick—Grant-
ed license for new am station, 1360 kc. 500 w-D
(BL-5166).

WBEX Chillicothe, Ohio, Shawnee Bcestg. Co.—
Granted license covering changes in antenna
system (BL-5174).

KOWH Omaha, Neb.,, Mid-Continent Bestg. Co.
—Granted license covering installation of new
transmitter for auxiliary purposes; condition
(BL-5171).

KCOW Alliance, Neb., Sandhills Bestg. Corp.—
Granted license covering change in transmitter
and studio locations (BL.-5181).

WVO0S Liberty, N. Y., Sullivan County Bcstg.
Corp.—Granted license covering installation of
new transmitter (BL-5168).

Granted CP
KFXM San Bernardino, Calif., Lee Bros. Bestg.
Corp.—Granted CP to install a new transmitter
at Dpresent location ¢f main transmitter, to be
used for aux. purposes only on 590 kc, 250 w,
DA-2 (BP-9091).

BROADCASTING ® TELECASTING

Modification of CP

The following were granted Mod. of CP's for
extension of completion dates as shown:

KDEN Denver, Colo. to 6/23/54; WCBI-TV
Columbus, Miss., to 5/11/54; KGGM-TV Albu-
q to 7/6/54; WNOW-TV York. Pa. to
7/5/54; WJHL-TV Johnson City, Tenn. to
7/28/54; KRDO-TV Colorado Springs, to 7/19/54;
WWLP Agawam, Mass. to 3/1/84; WAPO-FM
Chattanooga, to 7/11/54; WIBG-TV Philadelphia.
Pa., to 6/22/54.

Actions of December 23

WOHO Toledo, Ohio, The Midwestern Bcstg.
Co.—Granted Mod. of CP to change type trans-
mitter; engineering condition (BMP-6392).

KNEL Brady, Texas, G. L. Burns — Granted
request for waiver of Sec. 3.71 of the rules to
operate minimum of 8 hours a day for the period
ending Jan. 31, 1954,

Actions of December 22

WDSM-TV Superior, Wis., Ridson Inc.—Grant-
ed Mod. of CP to change corporate name to
WDSM Television Co.; completion date 6/14/54
{BMPCT-1651).

Modification of CP

The following were granted Mod. of CP's for
extension of completlon dates as shown:

WEEK Peoria, Iil., to 6/27/54: KVOS-TV Bell-
ingham. Wash., to 6/24/54; KMC-TV Tacoma,
Wash. to 2/15/54.

Actions of December 21

KSWS-TV Roswell, N. Mex,, John A. Barnett—
Granted Mod. of CP for extension of comple-
tion date to 4/30/54 (BMPCT-1652).

December 29 Applications

ACCEPTED FOR FILING

Application Returned

WRJW Picayune, Miss., Tung Bcstg. Co.—
Construction permit to install new transmitter
as auxillary transmitter at the present location
of main transmitter to be operated on 1320 kilo-
cycles with power of 250 watts, for auxiiiary
purposes only.

”~
License Renewal

WBRL Baton Rouge, La., Baton Rouge Bcstg.
Co.—({BRH-11).

WBRE-FM Wilkes-Barre, Pa., Louis G. Balti-
more—(BRH-122).

License to Cover CP

KPRC~-FM Houston, Tex., The Houston Post
Co.—License to cover construction permit (BPH-
1881) which authorized changes in licensed sta-
tion (BLH-938).

WBTM-FM Danville, Va., Piedmont Bcstg.
Corp.—License to cover construction permit
(BPH-1868) which authorized changes in li-
censed station (BLH-937).

December 30 Applications

ACCEPTED FOR FILING

Remote Control
WFPA Fort Payne, Ala., George A. Gothberg,
Jr—(BRC-264).
WATS Sayre, Pa.,, Thompson K. Cassel—(Re-
submitted) (BRC-265).

Extension of Completion Date
KDZA-TV Pueblo, Colo., Pueblo Radio Co.—-
to March 1, 1954 (BMPCT-1674).
WFAA-TV Dallas, Tex., A. H,
to July 21, 1954 (BMPCT-1669).
KMO-TV Tacoma, Wash.,, KMO Inc.—to Feb-
ruary 15, 1954 {BMPCT-1653).

Modification of CP

John V. Turner and Lawrence P, Neumeier
d/b as Ozarks Playground Bestrs.,, Neosho, Mo.—
Modification of construction permit (BP-8880)
which authorized new standard broadcast sta-
tion for approval of antenna, transmitter loca-
tion as 0.4 miles west of Neosho City limits on
Reid Road, Neosho, Mo., and specify studio

Belo Corp.—

location as 21215 East Main St., Neosho, Mo.
(1420 kc) (BMP-8399).
WSPN Saratoga Springs, N, Y., Spa Bcstrs.

Inc.—Modification of construction permit (BP-
6808) as modified, which authorized a new stand-
ard broadcast station for extension of comple-
tion date. (9¢0 kc) (BMP-6396).

Renewal of License

KASH Eugene, Ore.. Radio Air Ways Inc. (BR-
2074); WLEU Erie, Pa.,, Commodore Perry Bestig.
Service Inc. (Resubmitted) (BR-850); KVAN Van-
couver, Wash., Vancouver Radio Corp. (BR-1027);
ﬁil(\)&A Yakima, Wash., Cascade Bestg. Co. (BR-

B

Remote Control

KFJM Grand Forks. N. D.,, University of North
Dakota (BRC-261); KBON Omaha, Neb. Inland
Bestg. Co. (BRC-262); WNAH Nashville, Tenn.,
Hermitage Bestg. Corp. (BRC-263); WLAD Dan-
;)sury, Conn., The Berkshire Bestg. Corp. (BRC-

o - o7

2,
the finest -

remote control
system available ...
positive control
20 metering circuits

40 control circuits

satisfied customers coast to coast
one year guarantee

two weeks delivery

complete — ready to install $1649

o oy

Rt

X T:n.-::_..'.:_ “.r._.
2777 ALLESAMORD) STREET |/
L S SO ANGEES M, EALIFORKIA
. } ; 151 40 4 e

January 11, 1954 o

Page 109




Application Returned

WABR Winter Park, Fla.,, Orange County
Bestrs Inc.—Modification of construction permit
(BP-8708) which authorized new standard broad-
cast station for approval of antenna, transmitter
‘and studio location as 1.6 mile W. of Hwy. 17-82
on Lee Road, nr. Winter Park, and change type
transmitter (1600 kc).

Renewal of License
WEFM Chicago, IIl., Zenith Radio

(BRH-3).
License for CP

WWSW-FM Pittsburgh, Pa., WWSW_Inc¢c.—Li-
cense to cover construction permit (BPH-1339) as
modified which authorized changes in licensed
station (BLH-940).

KCMC-FM Texarkana, Tex., KCMC_ Inc.—Li-
cense to cover construction perr.mt (BPH-1863)
which 9“;authorized changes in licensed station
(BLH-939)

Corp.

Modification of CP

KFIF Fairbanks, Alaska, Keith Kiggins and
Richard R. Rollins d/b as Kiggins and Rollins—
Mod. of CP (BPCT-1708) as mod., ch author-
ized new tv station for extension of completion
date to 9/1/54 (BMPCT-1671).

WMGT Adams, Mass., Greylock Bcestg. Co—
Mod. of CP (BPCT—1259) as mod., which author-
ized new tv station for extension of completion
date to 4/15/54 (BMPC -1675).

WXYZ-TV Detroit, Mich., WXYZ Inc.—Mod.
of CP (BPCT-1551) which authorized changes
in existing station to change type of antenna,
antenna terrain to 456’ (BMPCT-1668).

KLAS-TV Las Vegas, Nev,, Las Vegas Tv Inc.—
Mod. of CP (BPCT-1239) as mod., which author-
ized new tv station for extension of completion
date to 7/15/54 (BMPCT-1670).

WJITN-TV Jamestown, N, Y., James B¢ (51
Co.~Mod. of CP (BPCT-1176) as mod., whi
authorized new tv station for extension of com-
pletion date to 7/22/54 (BMPCT-1677).

WNBK Cleveland, QOhio, National Bestg. Co—
Mod. ot CP (BPCT-943) as mod., which author-
ized changes in exlstmg station for esxtension
of completion date to 4/25/54 (BMPCT-1676).

WIMA-TV Lima, Ohlo, Northwestern Ohio
Bcestg., Corp.—Mod. of CP (BPCT-738) as mod,,
which authorized new tv station for extension
of completion date (BMPCT-1673).

December 31 Applications

License Renewal

KTFI-FM Twin Falls, Idaho, Radio Bcestg.
Corp. (BRH-80); WROK-FM Rockford, Ill., Rock-

ford Bestrs. Inc. (BRH-457); WHOP-FM Hop-
kinsville, Ky., Hopkinsville Bestg. Co. (BRH-
200); W RNY-FM Rochester, N. ., Rochester

Bestg. Co. {BRH-473); WHFM Rochester, N. Y.,
Stromberg-Carlson  Co. (BRH-4); WERE-FM
Cleveland, Ohio, Cleveland Bestg, Inc. (BRH-
| 389); WJAS-FM Pittsburgh, Pa., Plttsburgh Ra-
dio 'Su ply House (BRH-416). WPOJ-FM_ Port-
Rowsport. T JKIPC' (ot Beety O (B}S{M

ngspo enn ngspo estg. Co. -
1498); KWNO-. Wlnona. Minn,, Maxwell H.
White (BRH-I'J’O WSLS-FM Roanoke, Va.,
Shenandoah Life Stations Inc. (BRH-159); WCLO-
5M1)Janesv1ne. Wis., Gazette Printing Co. (BRH-

Modification of CP

Extension of Completion Date

WWLA Lancaster, Pa., Harold C. Burke—
(BMPCT-1684}.

WHYN-TV Springﬂeld Mass., The Hampden-
Hampshire Corp -28-34 {BMPCT-1681).

WOR-TV New York, N. Y., General Teleradio
Inc.—3-1-54 (BMPCT- 1583)

WRGEB Schenectady, N. Y. General Eleciric
Co.—2-8-5¢ (BMPCT-1685)

WVEC-TV Ham Va.,

ton, Peninsula Bestg.
Corp.—7-+4-54 (BMPCT-1688)

ALLEN hANDER

G’Ueqofiafar
FOR THE PURCHASE AND SALE

FOR THE RECORD

January 4 Decisions

ACTION ON MOTIONS

By Hearing Examiner William G. Butis

Booth Radio & Tv_ Stations Inc., Woodward
Bestg. Co., Detroit, Mlch—Denied petition of
Woodward filed Deec. 17, 1853, to find Boom Radio
in default in re application for ch.
10660: BPCT-724).

Mansfield Journal Co., Fergum Theatres Inc.,
Mansfield, Ohio—Granted motion of Fergum to
continue hearing now scheduled for Dec.
to Jan. 7, 1954, re ch. 36 (Dockets 10791-92).

.By Hearing Examiner Thomas H. Donahue

Queen City Bestg. Co., Seattle, ‘Wash,—Granted
petition to change its application for tv ch. 7,
to specify a different m t:plexer rating, multi-
plexer loss and transmitter power output (Dock-
et 9030; BPCT-453).

By Hearing Examiner Charles J. Frederick

Scheduled prehearing conference for Monday
Jan. 4, 1954, in re applications of Hampton Roads
Bestg. Corp., Beachview Bestg, Corp., Norfolk,
and Portsmouth Radio Corp., Portsmouth, Va.,
for tv ch. 10 (Docket 10799 et al.).

By Hearing Examiner James D. Cunningham

Houston Tv Co., Houston, Tex.—Granted peti-
tion to accept its written a?pearance in re tv
application for ch. 13 (Docket 10754; BPCT-1723).

By Hearing Examiner Claire W, Hardy

WMPS Inc., Memphis, Tenn.—Granted petition
t¢ amend its applicahon (Docket 10762} BPCT-
514). to show_ resignation of Richard R. Cook

m WMPS Inc., and his consequent unavail-
ability as Program Director, with substitution
of Eugene MecCarty Plumstead as Program Di-
rector.

By Hearing Examiner H. Gifford Irion

Baptist General Convention of Texas, Corpus
Christl, Tex.—Granted second petition of Baptist
ﬁled Dec, 3, 1 to enlarge the issues to permit

?ulry into me adeti acy of finances avail-

ble to applicant, re its application for ch. &
(Docket 10560; BPCT-806); hearing to reconvene
on Jan. 18, 1954.

January 4 Applications

ACCEPTED FOR FILING
Modification of CP

Virginia-Kentucky Bcestg. Co., Grundy, Va,—
Modification of construction permit (BP-8818)
which authorized a new standard broadcast sta-
tion for approval of antenna, transmitter and
studio location as Off State Highway #83, 2.9 air-
line miles North East of Grundy, Va. (BMP-
6398).

WLOU-TV Louisville, Ky.,, Robert W. Rounsa~
ville--Mod. of CP {(BPCT-1442) as mod.. which
authorized new tv station for extension of com-
pletion date to 8-15-54 (BMPCT-1687).

KFEQ-TV S8t. Joseph, Mo.,, KFEQ Inc—Mod.
of CP (BPCT-425} as mod., which authorized
new tv station for extension of completion date
to 4-15-54 (BMPCT-1680).

WENS-TV Columbus, Ohio, The Dispatch Print-
ing Co.~Mod of CP (BPCT-755) as mod., which
authorized changes In facilities. of existing tv
station for extension of completion date to
4-15-54 (BMPCT-1686).

OF RADIO AND TELEVISION
STATIONS
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January 5 Decisions

BROADCAST ACTIONS

Action taken December 31
Modification of CP

WVEC-TV Hampton, Va., Peninsula Bcstg.
Corp.—Granted mod. CP for extension of come=
pletion date to 7-4-54 (BMPCT-1688).

Actions taken December 30
Modification of CP

WOR-TV New York, N, Y., General 'Teleradio
Inc—Granted mod. CP for extension of comple-
tion date to 7-1-54¢ (BMPCT-1683).

WHYN-TV Springfield, Mass., The Hampden-
Hampshire Corp.— ranted mod. CP for exten-
sion of completlon date to 2-28-54 (BMPCT- 1631).

Action tzaken.December 29
Modification of CP

KDZA-TV Pueblo, Colo., Pueblo Radie Co. Inc.
—Granted mod. CP for extension of completion
date to 3-1-54 (BMPCT-1674).

Actions taken December 28

KTHS Little Rock, Ark., Radio Bestg. Inc—
Granted mod. CP for extenslon of completion
date to 4-8-54; conditions (BMP-6391).

WFAA-TV Dallas, Tex., A. H. Belo Corp.—
Granted mod. CP for extension of completion
date to 7-21-54 (BMPCT-1669).

WKBN-TV Youngstown, Ohio, WKEBN Bcstg.
Corp.—Granted mod. CP for extension of comple-
tion date to 7-17-54¢ (BMPCT-1662).

January 6 Decisions
BROADCAST ACTIONS
Renewal of License

The following stations were granted renewal
of licenses on & regular basis:

KABI Ketchikan, Alaska; KAHU Waipahu,
Hawaii; KBKH Pullman, Wash.; KBKR BRBaker,
Ore.; KBPS Portland, Ore.; KBRL McCook, Neb.;
KBHO Bremerton, Wash.; KBUNM Bemldjl
Minn.; KCT] Gonzales, Tex.; KENM_Portales,
N. Mex, KERG Fugene, Ore.; KEX-AM-FM
Portland, Ore.. KFAM St. Cloud, Minn.; KFIR
North Bend. Ore.: KFIZ Fond dn Lac, Wis.; KFJI
Klamath Falls, Ore .. KFQD Anchorage, AIaska,
KFRE and aux., Fairbanks, Alaska; KGAE Sal
Ore.. KGAL Lebanon, Ore.; KGMB and aux.
Honolulu, Hawali; KGU Honolulu, Hawait; KGW
and aux., Portland, Ore; KGY Olyrvrapia. Wash H
KHBC H.llO. Hawail; KHQ Spokane,

Seward, Alaska; KIFW Sitka, Alaska; KIRO-AM~
FM Seattle, Wash.; KJNO Juneau. Alaska, KLAN
Renton, Wash KLBM LaGrande, Ore.; KLMX
Clayton, N. M.; KMCM McMinnvilie, Ore.; KMVI
Wailuku, T H.; KMYC Marysville, Calif.; KNEW
Spokane, Wash.; KOAC Corvallis, Ore.. KOCO

Salem, Ore.. KODL The Dalles, Ore.. KOIN-
AM-FM Portland Ore.; KOL and aux., Seattle,
Wash.; KOMW Omak Wash.,; KPKW Pasco,
Wash., KREM Spokane, Wash., KREW Sunny-
side, Wash.; KSIG Crowley, La.: KSRV Ontario,

Ore.; KAWT Douglas, Ariz.; KGIW Alamoss,

Colo.; KGW-FM Portland, Ore.;, KMHT Mar-

shall, Tex.; KONP Port Angeles, Wash.; KPQ
Wenatchee, Wash.; KTNT-AM-FM Tacoma

Wash,; KUIN Grants Pass, Ore KWBM Willls=
ton, . D.; KWIL -AM-FM A nny, Ore.; KWRC
Pendleton, Ore.; WAGC and aux., Chattanooga,

Tenn.; WANE Ft. Wayne, Ind.; WAOV Vincennes,
Ind.; KSMU-FM Dallas, Tex. .

McFarland Letter

KMPC Los Angeles, Calif.,, The Station of the
Stars Inc.; KCBS San Francisco, Calif.,, Columbia
Bestg. System Inc.—Are being advised "that appli-
cationg for renewal of licenses indicate necessity
of a comparative hearing with application for li«
cense of John H. Poole Bestg. Co. station XBIG,
Avalon, Santa Catalina Island, Calif. (Docket
10536) because of mutually prohibited interfer-
ence

January 6 Applications

ACCEPTED FOR FILING
Modification of CP

WEBRY Waterbury, Conn.,, American-Repub-
lican Inc—Modiﬁcatfon of constructlon permit
{BP-7957) as modified, which authorized replace-
ment of antennae; changes in the directional
antenna pattern and changes in the ground s; Nﬁ’
E%'i) for extension of completion date (BMP-

WABR Winter Park, Fla, Orange County
Bestrs. Inc.—Modification of construction permit
{BP-8708) which authorized new standard broad-
cast station for approval of antenna, transmitter
and studio location as 1.6 mile west of Highway
17-92 on Lee Road, Nr. Winter Park, Florida, and
change type transmitter (BMP-6400

BROADCASTING - ¢ TELECASTING




PROFESSIONAL CARDS

JANSKY & BAILEY
Executive Offices
Natienal Press Building
Offices and Loboratories
1339 Wisconsin Ave., N. W,

Waeshingten, D, C, ADams 4-2414

JAMES C. McNARY
Consulting Engineer
National Press Bldg., Wash. 4, D. C
Telsphene District 7-1205
Member AFCCE *

—Established 1926—

PAUL GODLEY CO.
Upper Montclair, N, J. MO, 3-3000
Laboratories Great Noitch, N. J
Member AFCCE*

GEORGE C. DAVIS
501-514 Munsey Bldg. STering 3-0111
Washington 4, D. C,’

Member AFCCE *®

Commoercial Radio Equip. Co.
dverett L. Dillard, Gen. Mgr.
INTIINATIONAI. BLDG. DI 7-1319
WASHINGTON, D, C.

?. 0. BOX 7037 JACKSON 5302
KANSAS CITY, MO.

Member AFCCE®

A. D, RING & ASSOCIATES

30 Years’ Experience in Radio
Engineering

MUNSEY BLDG. REPUBLIC 7-2347
WASHINGTON 4, D. C.
Member AFCCE *

GAUTNEY & JONES
CONSULTING RADIO ENGINEERS
1052 Warner Bldg,  National 8-7757

Washington 4, D, C.
Member AFCCE*®

FRANK H. McINTOSH

CONSULTING RADIO ENGINEER
1216 WYATT BLDG
WASHINGTON, D. C.
Matrepelitan 8-4477

Member AFCCE*

RUSSELL P. MAY

7171 14th 5t, N. W, Sheraton Bldg.

Waeshington 5, D, €, REpublic 7-3984

Member AFCCE *

Craven, Lohnes & Culver
MUNSEY BUILDING  DISTRICT 7-8215

WASHINGTON 4, D, C,
Member AFCCE ®

WELDON & CARR
Consulting
Radio & Television

Engineers
Washington 6, D.C. . Dollas, Texas
10071 Conn. Ave. 4212 S. Buckner Blvd.
Member AFCCE*

PAGE, CREUTZ,
GARRISON & WALDSCHMITT
CONSULTING ENGiNEERS

710 14th 5t., N. W. Executive 3-5670

Washington 5, D. C,
Member AFCCE ®

KEAR & KENNEDY

1302 t8th $t, N. W. Hudsen 3-92000

WASHINGTON &, D. C.
Member AFCCE ®

A. EARL CULLUM, JR.

CONSULTING RADIO ENOINEERS
HIGHLAND PARK VILLAGE
DALLAS 5, TEXAS

JUSTIN 6108
Member AFCCE *

GUY C. HUTCHESON

P. O. Box 32 AR, 4-8721
1100 W. Abram
ARLINGTON, TEXAS

ROBERT M. SILLIMAN

John A, Moffet—Associate
1405 G 51, N, W,

Republic 7-6646
Washington 5, D, €.-
Member AFCCE *

LYNNE C. SMEBY
Registered Prefessional Engineer”

1311 @ Se, N. W. EX 3-8073
WASHINOTON &, D. C.

GEORGE P. ADAIR

Consulting Rodio Enginesrs
Quarter Cmtur!' Professional Experience
o-Television-
lomonln-Communlullm
1610 Eye St, N ., ash. 6, D. C.
Executive 3-1230—Executive 3-5851
(Nights-holidays, Lockwoocd 5-1819)
Member AFCCE *

WALTER F. KEAN
AM-TV BROADCAST ALLOCATION
FCC & FIELD ENGINEERING
1 Riverside Road—Rlverside 7-2153
Riverside, M.

(A Chicoge suburb)

ROBERT L. HAMMETT
CONSULTING RADIO ENGINEER
230 BANKERS INVESTMENT BLDG.
SAN FRANCISCO 2, CALIFORNIA
SUTTER 1-7545

JOHN B. HEFFELFINGER
815 E. 83rd St Hiland 7010

KANSAS CITY, MISSOURI

Vandivere,
Cohen & Wearn

Consulting Electrenic Engineers
612 Evans Bldg. NA. 8-2678
1420 New York Ave,, N. W.
Washington 5, D. C.

Custom-Built Equipment

U. S. RECORDING CO.

1121 Verment Ave., Waeh. 5, D. C.
Linceln 3-2765

COMMERCIAL RADIO

MONITORING COMPANY
MOBILE FREQUENCY MEASUREMENT
SERVICE FOR FM & TV
Enginesr on duty all night every night
JACKSON 3302
P. O. Box 7037 Kansas City, Me.

e TOWERS »
AM ® FM ® TV
Complete lastollotions
TOWER SALES & ERECTING CO.

6100 N. E. Columbia Bivd.
Portland 11, Oregon

WILLIAM E. BENNS, JR.

Consulting Radio Engineer
3738 Kanawha $t., N. W., Wash., D, C,
Phone EMerson 2-8071
Box 2468, Birmingham, Ala.

Phone £-2924
Member AFCCE *

CARL E. SMITH
CONSULTING RADIO ENGINEERS
4900 Euclid Avenue
Cleveland 3, Ohio

HEnderson 2-3177
Member AFCCE ®

TRALA RECORDS

Offering discs concerning Studebaker Cars,
punches Terrific sales for Local Dealers!
One station in Each city being opproached.
Inquiries are really not  necessary.

BOX 11 HOLLYWOOD

Remote Control

WMSL Decatur, Ala.,, Tennessee Valley Bestg.
Co. (BRC-267}; WOBS Jacksonvme Fla., South-
ern Radio and Equipment Co. (BRC-268) WOKQO

Albany, N. Y., Governor Dongan Bestg. Corp.

(BRC-269).
BROADCASTING

DAWKINS ESPY

AM-TV Broadcast Engineering
Compiete Field Measuring Service

10620 Wilshire Blvd. Arizona 88922
Los Angseles, Calif.

LOWEL R. WRIGHT

Aaronautical Consultant
(Formerly Delltrtmnnt of Commerce—GC.A.A,
Member Washington Alrspace Subcnmmlmn
Offers o specialized consulting service to
the Rodio and Television Industry on
aeronavticol problems crected by tower
:ans'ru‘.han

F.D, NO. 2, BDX 29. HERNDON, VA.
(Suburbun Washington, D. .} Tel: 114.-M

Member AFCCE °

Modification of CP

WKEU-FM Griffin, Ga., Radio Station WKEU
—Construction permit to replace permit (BPH-
1745) which authorized new fm station which
expired 12-8-53 (BPH-1919).

WXHR Woburn, Mass.,, Middlesex Bestg., Corp.
® TELECASTING

—Construction
1821) which au
tion which expired 12-6-53 (BPH-1920).
WRAK-FM Williamsport, Pa., WRAK
Modiﬁcation of construction permit (BPH 1768)

(Continued on page 115)
January 11, 1954

Fermlt to replace permit (BPH-

horized changes in licensed sta-

® Page 111




preceding publication date.

$2.00 minimum

CLASSIFIED ADVERTISEMENTS

Payable in advance. Checks and money orders only.
Deadline: Undisplayed—Monday preceding publication date.

Situations Wanted 20¢ per word—$2.00 minimum e Help Wanted 26¢ per word—

‘All other classifications 30¢ per word—$4.00 minimum * Display ads $15.00 per inch
No charge for blind box number. Send box replies to
BROADCASTING ® TELECASTING, 1735 DeSales St. N. W., Washington §, D. C.
Arruicanra: If transeriptions or bulk packages submitted, $1.00 charge for mailing (Forward remittance

arately, please). All transcriptions, photos, stc. sent to box nw 2
m . %mg expreasly m\':tdute; soy li;bility ot responsibility for their custody or retum,

Display—Tuesday

box numbers are sent at owner's risk. Baoapcasr-

Help Wanted

Help Wanted—(Cont'd)

Announcers, salesmen, 1lst, engineers or any com-
bination immediately. Midwest. Box 919A, B+T.
Back home again in Indiana. There are openings
in all phases of radio in Indiana, also television

ositions available. If inferested contact W. F.
gippetoe. Vice President. Indiana Broadcasters
Asgociation. Radio Station WBOW, Terre Haute,
Indiana.

Managerial

Commercial station manager. Excellent New
England network. Single station market. Sal-
ary plus over-ride. Send complete resume. Box
957A, B.T.

Assistant manager who will become manager
within a year. Single station market in eastern
Pennsylvania. 1 kw day-timer, with excellent
staff. Expanding company desires ambitious
young man, preferably married with program-
ming, announcing and/or sales background.
Position available immediately. Answer with
full resume of professional and personal back-
ground, recent photograph and tape or disc
audition. Box 9%82A, B.T.

Salesmen

A job with a future for competent salesman de-
siring to advance! Established northern Illineis
1,000 watt independent offers guaranteed monthly
income $400. against 15 per cent commission, pro-
tected territory, account list. Bonus, paid vaca-
tion, sick benefits. Personal interview required.
Give training, experience, age. Box 856A, B«T.

Florida salesman. Experienced man. Excellent
opportunity for hard worker. Give full details
in your first letter. Box 676A, B+T.

Salesman have opening for aggressive experi-
enced radic salesman network station in im-
portant market. Box T1BA, B»T.

Radio salesman for competitive market 5 kw
affiliate. Must be able to make constructive
pitch for station going into tv market. Best in-
centive plan for man willing to work. Send
complete background and sales record. Box
916A, BeT.

Am-tv operation in midwest wants a good, hard-
hitting salesman. Prefer a family man with small
station sales experience. Send complete details
of background in first letter. This medium sized
market offers plenty of opportunity to make
money. Box 938A, BeT.

Salesman-announcer, experienced, dependable.
Good voice, personality, proven selling ability,
hard worker. Permanent desirable osition,
southwest, CBS affiliate. Family man who pre-
fers weekly $91.50 to commission. Full details,
tape. Box 943A B+T. :

Salesman. Small three station market. Good
salary. Network affiliate. Good opportunity for
advancement. Box 962A, B.T.

Excellent radio sales position open in top-rated
New York state market. Major network. Salary-
commission. Top earnings for good man. Send
resume to Box 973A, B.T.

Man with successful sales background needed
immediately in established midwest station. $85.-
$125. weekly guarantee, plus commission. Write
giving personal and sales history. Box 994A, B.T.
Position for gualified radio time salesman now
open, in Rocky Mountain Empire area. Liberal
draw, plus car allowance and excellent com-
mission arrangement. Top living conditions.
Box 7C, B.T.

Salesman sportscaster excellent opportunity in
west Texas location, salary, commission and
talent. Send audition, tape or disc to Box 1369,
Odessa, Texas.

Salesman to work on 25 percent commission at
5000 watt station. WKNK, Muskegon, Michigan.

Announcer

Experienced announcer capable of doing emcee

work and delivering selling commerci,
ind tv. Box I7A. BT, 8 commerclals on radio

Outstanding personality and emcee with suc-
cessful recorcf in midwest by large radio and
tv operation. Box 854A, B.T.

Experienced radio pitchman who can pull mail
for all "'iIth trick by large midwest station. Box
856A, B-T.

5 kllowatt am-tv net station in midwest has
immediate opening for top quality staff an-
nouncer, chance for tv in future send qualifica-
tions, disc¢ to Box 908A, B.T

Announcer-newscaster. Immediate opening at
midwest network affiliate serving area of half
million people. Pay right for right voice. Send
ﬁ?ﬁ oBr 'Igisc with letter on background. Box

Salesmah-announcer and chief engineer,
able, ambitious, experienced, t
salary plus commission. Paid vacation, sick
benefits, good living. Chief engineer needs
first ticket. Telephone today. Box 963A, B.T.

Cap-
interested high

Southern Michigan 1000 watt station needs two
announcers immediately. One should be news-
man. Previous commercial experience necessary.
First letter should state experience and starting
salary expected. Good future with a top, live-
wire group. Box 983A, B.T.

Zany-DJ-glib. Ad-lib. Humor. Actor background.
Do character voices: “life-of-the-party,” “Hep-
ster,” Bob & Ray—'Sturdley,” etc. Box 25C, B*T.
Radio and tv personality for mid-west station.
Send picture, complete background, and air
check of current show. Do not send newscast.
Box 27C. B.T.

Announcer-operator.
$285. Send tape.

Good on news, Start at
KELI, Elackfoot, Idaho.

2 experienced announcers for 24 hours operation.
Network station. Contact Dr. F. P. Cerniglia,
KLIC, Monroe, Louisiana. Ideal working condi-
tions.

Experienced announcer-engineer with first sec-
ond or third ticket opening staff first of year,
Send voice recording or tape details to Dave
Button, Manafer, KSVP, Artesin, New Mexico.
CBS station in state's largest metropolitan area,
going 5000 watts in January, requires additional
experienced announcers. Scale plus talent, two
weeks vacation with pay, resort privileges ar-
ranged. No operating staff changes in years.
Only those desiring permanency apply. Send de-
tailed resume, references, audition, and minimum
salary required. WAKE, Greenville, S. C.

Announcer. Experienced in radio with prospect
of working into television. Good pay and work-
ing conditions with complete insurance coverage
and 40-hour, five-day week. Send full informa-
tion plus picture and voice tape to Program Di-
rector, WOC, Davenport, Iowa.

WPAZ, Pottstown, Pa., needs experienced morn-
ing man who can do some copy. Excellent op-
portunity for live wire, personal interview pre-
ferred.

Good air salesman, experience necessary, excel-
lent opportunity in metropolitan market for right
man. Send complete resume and tape to Dick
Lawrence, Program Director, WPIK, Alexandria,
Virginia.

Midsouth progressive station needs announcer
interested in all phases of radio. Contact Man-
ager, WNLA, Indianola, Mississippi.

1000 watt daytime needs two first class engineer-
announcers. $75. per week to start, excellent
working conditions, paid wvacations, sick leave.
Send tapes (7'%2 inches per minute) to WTIM,
Taylorville, Illinois.

Combination engineer-announcer, emphasis on
announcing, also announcers and staff. Ohio’s
new atomic area, brand new operation: Hi-Kinco
Broadcasters, Waverly, Ohio.

Help Wanted—(Cont’'d)

Technical

East coast major market independent wants first
class combination man, Excellent salary and
working arrangement. Personal interview and
audition required. Write in detail giving refer-
ences which will be checked. Box 271A, BT.
Announcer-engineer with first class ticket. Good
staff man. Convenient to New Orleans. Fine
opportunity for right man. Box 814A, B.T.

Qutstanding midwest station west of Mississippi
needs top chief engineer. Equal emphasis on
personaligy- construction, maintenance, record-
ing, no announcing. Unusually fine working con-
ditions and equipment. Must be self starter. able
to see things that need to be done and have the
ability to do them. Don't apply unless you are
fully qualified. Free hospitalization insurance.
$100. per week to start with raises up to you.
Box 995A, B.T.

Maintenance engineer, first phone, $300. Wire
collect Ken Gilmore, KGBC, Galveston, Texas.

Suburban Chicage am-fm. To be trained to take
over as chief engineer. Immediate opening.
1st class. Auto. Permanent. Interested in abil-
ity more than experience, Salary requirements?
Write WEAW, Evanston, Il

First phone engineer-announcer ready for posi-

tion as chief. Good opportunity. Apply im-
mediately. WHIT, New Bern, North Carolina,
Phone 4450.

Michigan independent has immediate ogem.nf for
licensed engineer. Studio and transmitter loca.
tion combined. Good working conditions. Send
all detajls in first letter to M. Robinson, WHFB,
Benton Harbor, Michigan.

Two first class engineers to work in am and learn
tv. Contact Technical Director, Radio Station
WINK, Fort Myers, Florida.

First phone transmitter operator, WSYB, Rutland,
Vermont.

fmmediate openings. First class engineers for
am, tv operation. Call or write Wallace Wurz,
Chief Engineer, WTVH, Peoria, I

Production-Programming, Others

Am-tv station needs writer. Versatile idea man
familiar with production. Able to write solid
selling copy. Send background, data, refer-
ences, samples to Box 986A, B.T.

Top midwest am and tv station wants two top-
notch continuity writers—one for tv and omne
for am with chance to work into tv station in
great expansion program with excellent staff
and working conditions. Paid vacations, hos-
pitalization free, excellent opportunity for stable,
experienced, willing individuals. Send complete
info and sample copy in frst letter, plus salary
requirements. Box 15C, B.T.

Traffic girl at WBIG, Greensboro, North Caro-
lina. Experience necessary.

Continuity editor at WBIG, Greensboro, North
Carolina. Experience necessary. .

Copywriter needed. Immediate opening. Full

information first letter. WEAYV, Plattsburg,
New York.
Commercial copywriter, or writer-announcer,

write or call John Wilson, WFLO, Farmville, Vir-
ginia.

Newsman, experienced, reporting and writing
news. 40 miles from New York. Attractive sal-
ary. WLNA, Box 188, Peekskill, New York.

Television

Salesmen

Need experienced tv salesman excellent 6éppor-
tunity for real producer. Box 719A, B.T.

Sales manager for a top metropolitan market
who knows tv, can sell hard and manage sales-
men. Salary and percentage. Replies in strict
confidence. Box 984A, B+T.

Position open for qualified tv time salesman.
Rocky Mountain empire area. Liberal draw plus
car allowance and excellent commission ar-
rangement. Top living conditions. Box 13C, B.T.

Technical

Chief engineer, If ready to advance to this post
at million dollar, mid-western tv station, write
fully, confidentially. Box 20C, B+T.




Help Wanted—(Cont'd)

Production-Programming, Others

New vhf station in midwest needs man with tv
programming experience to act as assistant
manager in charge of program operations. Ex-
tensive local operation. xcellent opportunity
ggé-Ari%ﬂI:T man. Send complete details to Box

Tv producer, experienced in directing live pro-
grams and editing tv films. Promotion oppor-

tunity in growing mid-western organization.
ggteB _xIe‘xperience. salary requirements. Box

Situations Wanted

Managerial

Station manager. Experienced. Executive pro-
ducer with top station. Administration, sales,

promotion, programmingr background. Tv ex-
perience. Box 974A, B.T.
Somewhere, in south or southwest. somebody

needs a good down to earth station manager
who knows business. Successful, but want
greater opportunity with permanency. Young,
ambitious. Top references. Box 977A, B.T.

Your opportunity to get a cracker jack sales or
general manager-sales builder, due to sale of
station. 5 years on present job, 12 years radio
experience metropolitan New York and New
Jersey. Go anywhere. Busy market preferred.
Profit sharing arrangement only. Box 980A, B.T.

Statlon manager-program director. Ten years

© experience radio and television. Investment
considered. Presently engaged in network tele-
vision news, New York City. Desirous of leav-
ing big city for local radio or television. Family
man. Box 8C, B.T.

Manager, 19 years successful record. Economy
minded. Sales creator. Excellent references.
Well known in Boston and New York agencies.
Box 11C, B.T.

Successful station manager with over 20 years
solid rogramming, sales, managerial experi-
ence; 14 with top 50 kw, 7 as founding manager
network § kw, Also experience founding small
market tv. Family man, community leader. Will
invest. West, northwest preferred. Box 22C,

Operations manager or assistant to general man-
ager, 39, just returned from three years govern-
ment service in Europe where supervised over
100 employees. Background of 22 years in broad-
casting--technical, pro%rammin , Mmanagement,
sales. Seeking responsible position preferably in
?gzs:t ngsouth. Further detalls on reguest. Box

Available as general manager or commercial
manager am station. Prefer large market if
ossible. Willing to discuss any offers. Contact
. Tom Morris, P. O. Box 212, Siler City. North
Carolina.

Salesmen

Successful salesman accustomed to tough com-
petition with announcing and engineering back-
ground wants job with network affiliate am or
v. Box 981A, B.T.

Time salesman. Limited experience, but willing.
Draw and commission. William Yukelson, 2324,
Walton Avenue. Bronx, New York.

Salesman-announcer, five years experience,
Presently tv. Gordon Lack, 1030 Washington,
Evansville, Indiana. Phone 3-6171.

Annourncers
Announcer. Avallable February 15, 1954. Good
%el'i_sonnlity. DJ, news, commercial. Box 9%09A,

DJ or newsman. 8 years’ experience, Four with
network. Would prefer position In progressive
station situated in enterprising market. Also
free lance writer and actor. 1 am thoroughly
phased in all facets of broadcasting and w: to
settle permanently. Married with two children.
Tape and brochure upon request. College grad.
Box 92TA. B-T.

Deep volced, experienced, announcer, deejay,
newscaster, Dleasing personality, plenty of sell,
Box 951A, B.T.

Announcer: Experienced staff. Can also do
play-by-play sports, college graduate, desire
sport station. Box 952A. B.T.

Staff announcer., Have experience. Control
board operation. 20 years of age. 4F. Box 9534,
B.T.

Announcer-eéngineer, first phone. 6 years ex-
perience. Combo or transmitter position in
Rocky Mts., west or northwest.. Box 955A, B.T.

Good play-by-play. Ready to advance. Minor
league baseball, A or B, and/or college football,
basketball. Former big ten player. Good sports

Sitvations Wanted—(Cont’d)

Situations Wanted—(Cont’d)

Negro DJ. Commercials and newscasts. Recent

Announcer — good news, smooth commercials,
strong ad-lib, play-by-play sports, some experi-

school graduate with some experience. Tape apce. control ard. travel, tape. Rav Martin
available. Box 859A, B.T. Box 3, Sound Beach, New York. ¥ '
Announcer. Farm editor, hilbilly DJ, weite AROUISSE, [Recent broadcasting schoot gead-
copy. eeds experience. orks own boar: i : : 1

anywhere U. S. A, Box $60A, B+T. E‘ﬁﬂ:‘agfe llﬁ'ﬂoig‘ames Matheson, 3251 N. Racine,

Negro. Good, authoritative news man. DJ my
first love. Disc sent on request. Box 961A, B.T.

Announcer, deejay, newscaster. Limited experi-
ence. High potential. College degree plus
broadcasting school. Vet, married, tape, avail-
able. Northeast. Box %4A, B.T. .

Capable, dependable, radio-tv announcer. Col-
lege grad. AFTRA. Married. Prefer northeast.
Box 965A, B.T.

Combo man 3rd class license. Ambitious draft
;;cser%p% Progressive 250-500 watt station. Box

Announcer draft exempt. ‘'Some experience,
Operate board, news, commercials, platters,
9eﬁrnpl'msis']:‘spcorts. Available immediately. Box

D ol

Announcer. Strong on DJ, 6 months experience.
Can operate console. Young, will travel. Disc
on request. HBox 96%A, B.T

Top-rated morning man in major metropolitan
market desires to re-locate in station of estab-
lished reputation in Florida. Industrious, sin-
cere approach proven. Versatile and strong on
news. Air-check tape available upon request.
Box 985A, B.T.

Resourceful announcer, DJ, strong on news,

commercials. Resume, tape on-request. North-
east preferred. Box 989A, B.T.
Staff announcer, news, commercials, control

Experience light, vet-
Resume, tape.

board, third class ticket.
eran, single, conscientious, travel.
Box 930A, B-T.

Young reliable negro DJ.
board. produce, tape, references.

Experience, operate
Box 991A, B.T.

Negro announcer, DJ, with third ticket. Single,
draft exempt, pleasing voice, will travel. OX

, B.T.

Experienced announcer with ambition to get
ahead desires position as staff announcer or
newscaster. Box 997A, B.T.

Announcer, beginner, ex-sales pitchman, dynamic
parsonality, tops, commercials. Variety, DJ,
radio school trained. Opportunity paramount.
Salary secondary. Box 9%99%A, B.T.

Announcer, some experience; broadcasting school
graduate, can write copy; available immediately.
Box 2C, B.T.

Announcer—general staff, versatile, light experi-
ence, married, veteran, draft exempt. Don Bar-
ton, 26 Linden St., Brooklyn 21, New York.

Announcer-disc jockey. News, combo man, ver-
satile young. Draft exempt. Limited experi-
;nci. LKIennye Brust, 85-14 108 Ave.. Ozone
ark, L. I

Announcer-engineer first class license. 5i% years
thorough broadcast experience. Congenial, re-
liable, selling staff announcer. Best reference,
Married. 33, car. Frank Berry, Box 248, Hopewell,
Virginia,

Good news and commercial voice, tasteful DJ.

Midwest: limited, board operation. Single, 31,
veteran. Universit background, experience,
references. Available immediately. Charles

May, 3619 Paseo, Kansas City, Missouri. Phone

Armour 5446,

Announcer: Recent radio school graduate, melli-

fiuous voice, college degrees, veteran, desires im-

mediate employment. Contact: Dalio Hugo Mon-

?]clp. (2109 South Dorchester Avenue, Chicago 37,
inois.

Announcer, young, single, draft exempt, capable,
seeks permanent staff connection, news, commer-
cials, discs, control board, limited experience.
Good potential. Available now. Resume, tape.
Edward Pirro, 15 Smith St., Stamford, Conn.

Announcer, 1st phone, 1 yvear experience, strong
on news, commercials, soft easy DJ, P.I. Response
very good. Available immediately. Car and
family, security-uppermost. Lee Small, 16 Wyona
Street, Brooklyn, New York. Taylor 7-0695.
East preferred.

Negro DJ.
ticket travel.
stead, New

Early bird. Hillbilly—pop man. Deep voice,
ﬁva(l:lable now. Telephone 705-W, Morganton,

Some experience, tape, references,
YB?cb Evans, 107 Princeton, Hemp-
ork.

Combo. first phone, available January. Emphasis
announcirgA Experienced both in indie and net
affiliate. Presently employed 1 kw Mutual affil-
iate. Good references. Write Box 177, Byron,
Minnesota.

Technical

Engineer with 20 years experience which in-
cludes new station construction and three years
tv desires position as technical director especi-
ally in warm climate. Box 658A, B+T.

Engineer first phone. Some experience. Sober,
reliable. Married vet. Prefer east of Mississig_l)
area. Available immediately. Box 987A. B.T.

Due change ownership 5 kw directional chief
engineer 30 years experience needs job. Prefer
southwest. Will consider others. Full particu-
lars gladly. Box $%78A. B.T.

First phone. Available February 15. Combo or
straight announcing. Near college. Box 993A, B-T.

Fngineer. First phone. Trained all phases radio.
%{a’friei Veteran, Prefer midwest. Box 99BA,

Available February 1. Presently chief at 250
wattsr., Replaced by remote control. Wish
similar job any station through 5 kw directional.
T™~rg any positlon in larger station. No an-
nouncing. Box 23C, B-T.

Chief engineer, 10 years station chief, 4 years
Washington consulting firm. Expert construc-
tion, maintenance, measurements, FCC applica-
tions. Best references, 2 weeks notice. Fred
Reincke, 2850 South Broadway. Albuquerque,
New Mexico.

Production-Programming, Others

Program director, sportscaster. Twelve years
experience in all phases. XIV olympic broad-
caster. Prefer “indle,” available immediately.
$100. per week minimum. Box 954A, B-T.

Experienced radio.

Girl. write copy. air work.
58A., B+T.

tv. Seeks opportunity not salary. Box

Announcer, available immediately. Contact
Andy Dennon, 169 Columbia Heights, Brooklyn.
New York. Main 4-0088.

Well trained, negro announcer. DJ, control
board operator, good commercials. Light experi-
ence, slight accent. Married, reliable, 3rd class
ticket. Travel, tape. Jerry Coombs, 10 Ash St.,
Peirmont, New York.

Staff announcer. Deep voice, experienced. South-
east preferred. Evans, 737 11th St. NNW., Wash-
ington, D. C. Phone Metropolitan B-5255.

Announcer, young, versatile. dependable. Station
asset. Strong DJ, jingle singing commercials,
aired news. Light experience. Potential. Travel.
Tape, resume. Tom Hopkins, Box 92, Bernards-
ville, New Jersey.

AFN experience, mature veoice, personality, po-
tential. Disc, resume upon request. Bart Fer-
ris, 1821 E. 3rd St., Brooklyn 23, New York.

Program director. Experienced. Former top
eastern station production manager, now execu-
tive producer top midwest station. References.
Tv experience "plus solid radio programming
. background. Box 979A, B.T,

Program director-producer. Radioc and/or tv
specialist in public service, special events, pro-
motion, farm and sports play-by-play. Fine an-
nouncer and idea man with saleable shows. Can
give station listeners—sales. Excellent back-
ground and references. Family man looking for
permanency. Box 6C, B.T.

Television

Managerial

Tv merger makes relocation advisable for top
reference, economy-minded. nationally respected
manager. Will welcome opportunities to discuss
your present or future needs and my qualifica-
tions. Not above accepting lesser capaclti with
good associates, Twenty year successful broad-
casting background. Box 331A, B.T.

background. Box 956A, B.T.
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Situations Wanted—(Cont’d)

For Sale—{(Cont’d)

Help Wanted—(Cont’d)

Avallable in 30 days—Tv personality and/or
asst. general manager. Currently employed in
major market. 10 years radio and tv ., ., all
phases. Now 14 hrs. per week on tv , , . all
commercial. Family man. Best references in-
cluding present employer. 36 years old. Prefer
east coast or Florida. Is low budget local pro-

g'gra_[x‘nnﬁng your problem? Write to Box 83BA,
General or commercial manager.- Background

includes five years of vhf-uhf sales and admin-
istrative experience gained in three of country's
top competitive markets, Have thorough knowl-
ec&e of requirements necessary to establish a
successful operation. Record and references ex-
cellent. Box 1C, B.T.

Nationaily known general manager-tv oOperation
small market in black wants larger market sta-
tion, CP or operating. Good management and
sales record. Thorough knowledge costs, staff,
networ’:][‘c affiliations, ete. For terview Box
5C, B.T.

Salesmen

Sales engineer age 32 to represent tv, broad-
cast or communications eguipment manufac-
turer. Twelve years engineering, sales and
business background . Available late January.
Southwest. Box 976A, B+T.

Here’s a good salesman not hard to find. Resigned
G.M. job midwest NBC station 14 months ago.
Now with industry, want back in radio sales/
management or tv sales. Experienced all phases.
Age 31, married, family, best references, present
earnings $7,540. Let's talk it over. Box 4C, B.T.

Tower for sale. Bargain for immediate sale, Trus-
con tower 360 foot, type D-30, gular, self-
supporting. with lighting system. $5000. You
dismantle. Also BTF-10B 10 kw fm transmitter,
RCA 4-section pylon, 4-ring Collins antenna an

400 ft. 314" transmission line. Wire or write Sta-
tion WG , Newport News, Va.

Best offer, 240 ft. Truscon self-supporting tower,
type H-30 with lights. WOKY-TV, 704 . Wis-
consin Avenue, Milwaukee, Wisconsin.

Mikefright? Cream_ of Wit classifies 6,000 laugh-
lingg, airsmiles, Sebring, Florida, or bookstores.
$3.50.

Call Letter specialties—mone etting promo-
tions! Write -TEL, Box , ﬁuntwﬂl%. Ala,

Wanted to Buy

Stations

To invest in New Mexico/Arizona am station,
giéh op_['r:ion to purchase entire operation. Box
, BT,

Low or medium power am_station east or mid-
west, Herbert Michels, F-19 Bashford Ave,
Union, New Jersey

Equipment, eic.

Used TG10A field sync generator and TD1A cam-
era pedestal. Write or wire Box 10C, B.T.

Two used turntables, in good condition. Con-

tact KBOE, Oskaloosa, Iowa.

Ten years experience am-fm-tv station construc-
tion and operation. South preferably Louisiana,
Florida, Texas. Box 26C, B.T.

FCC approved am modulation and frequency
monitors. Must be reasonable. Contact Wally
Nelskog, KJR, Seattle, Washington.

Announcers

Unigque combination, Four years experience
staff announcer, newsreel cameraman, Excellent
references hoth fields. University graduate, fam-
ily, veteran. Box 861A, B.T.

Technical

Experienced tv cameraman, ex-wire staffer wants
opportunity progressive outfit. Assistant pro-
duction present position. Strong on news-pro-
duction, coverage. Ideas unlimited. Travel any-
where right operation. Resume to You in-
stantly. ox 972A, B.T.

First class licensed engineer, 13 years experi-
ence, network radic tv operation, - installation
and maintenance. Desires position southwest
or California. Available January 15. Box 975A,

B.

Production-Programming, Others

Seek production work in New York City viein-
ity, have tv network experlence, early twenties,
available January 15. Write Box 971A, B.T.

Harness assembly for RCA 4 section fm pylon.
Must be late model, sultable 9. 1IMC. May be
dropped out of pylon without affecting tv an-
tenna on top. Also need frequency control mo-
tor or exciter panel for RCA Im transmitler.
Wire KPFA, Berkeley, California.

1,000 or 5.000. Send com-~
William Blizzard, WMJM,

Am transmitter 250.
plete information.
Cordele, Georgia.

Am modulation monitor, 916L or 916 ARF Bridge,
RCA WX-2C fleld intensity meter, Hi-Kinco,
Broadcasters, Waverly, Ohio.

Fm osciliator unit using phasitron tube or edu-
cational fm transmitter. Also station monitor.
Howard King. Welch, West Virginia.

Production-Programming, Others

WANTED

Program Director — Producer
With dedicated sense of public serv-

ice broadcasting . . . . to serve in
Alaska.

Uinique career opportunity for com-
bination man with solid commercial
experience . . . . willing also to run
the board, announce, write copy, ete.
For new VOICE OF SHELDON
JACKSON commercial radio station
.. ..on campus of Sheldon Jackson
Junior College, Sitka, Alaska . . . .
operated by Board of National Mis-
sions, Presbyterian Church, USA,
Write . . . . John Groller
Secretary, Religious Broadcasting
156 Fifth Ave., New York 10, N, Y.

Television

Announcers

COMMERCIAL TV ANNOUNCER

TALENTED AND VERSATILE

large mid-western over million market out-
standing progressive station in country. Send
fersonnl ond professional background, photos,
etter first, Commercial fees plus base. Box
21C, BT,

Situation Wanted

Production, Programming, Others

Miscellaneous

FCC operator license quickly.
instruction by correspondence or

first phone In 8 weeks. Guaran-
teed results. Free brochure. Write Don Gran-
tham. 6064 Hollywood Blvd., Hollywood., Cali-

farnin

Individualized

Heip Wanted

in residence. .

mendotions. He has

PROGRAM DIRECTOR

Attention Alabama, Georgia, Tennessee tv sta-
tions. Need PD? Experience, 7 years radio, 3
years tv. Box 988A, BeT.

Tv public service director—5 years experience in
public relations with past three years in com-
munity organization work. Solid backsground

radio, d;:»ress, community relations. Working
knowledge of tv. Box 2C, B.T.

For Sale

Stations

Forced sale. Weekly newspaper and radio sta-
tion. Sell separate. Very profitable. Bargain.
Terms. Box 950A, B.T.

5,000 watt smooth western daytime operation.
Bargain priced due to other interests. $50.000.
;]é%]..ﬁprche'i' Do not answer unless qualified. Box
r " o Ly

Our free list of radio buys is now ready. Ask
for your copy today. Jack L. Stoll & Associates,
4958 Melrose Ave., Los Angeles 29, Calif.

Equipment, etc.

5 kilowatt am transmitter, accept kilowatt trade
or interest in station. $4,000. Box 970A, B-T.

Ampex 400A, year old, 20 hours use, $750.00.
Altec-Lansing M-11 mike system, 112 years,
$150.00. Both excellent. Box 24C, B°T.

For sale! Federal 10 kw fm transmitter; Collins
2 channel console; 4 Fairchild turntables with
V/L arms; Collins limiter; miscellaneous racks,

fatchin and equalizers; 314~ coax, fittings and
Isodcloup er, Chief Engineer, WCSI, Columbus,
ndiana.

Presto, 28N, factory reconditioned, handles three
speeds, rack includes 85B amp]fﬁer, 40A Dpre-
amplifier & #39 pre-amplifier, newest LM20R/M
pickups (2), packed, crated, immediate delivery
anywhere to highest bidder. Travis, Oregon
9-2720, New York or 31 Lincoln Court, Trenton,
New Tarsey. -

Salesmen

newspop

HONOLULU, HAWAII!

Nation’s 44th city market needs experi-
enced TV or radio time salesman with
proven sales record for KULA-AM,
Hawaii’s most powerful station and
KULA-TV channel ¢ (on air March 1st).
This is a permanent position, offering
the finest year round climate, and excel-
lent earning possibilities of over $10,000.
a year. Also opportunity for later sales
management in expanding operation.
This is & market of 500,000 with highest
per family income in nation. Man we are
looking for is hetween 25-35; is presently
top salesman at his station; and is earn-
ing between $8,000. to $10,000. in market
of approximately 250,000 to 500,000 and
knows retail sales inside and out. -

Write immediately to H. B. Larue, Gen-
eral Sales Manager, KULA—KULA-TYV,
Honolulu, Hawaii. Send full resume first
letter and picture. Will be able to inter-
view personally in January mainland trip.

Announcers

TOP POWER southeastern

RADIO AND TELEVISION STATION
has career opportunity for versatile staff
announcer, preferably with sports experi-
ence. Write soonest to Box 16C, including
photo, backaround, references and availa-
bility for audition.

=—==

As a general manager | believe that this man whom we
hired as tv program director but cannot use, due te a
change in tv plans, deserves highest possible recom-
been PD at an eastern vhf station
for four years. Creative writer and director, popular on-
air personality. Expert In community relations. Rodio,
background. Available for immediate inter-

view. Write me for further information. I'm generol

ger of a successful am property. Box 3C, BeT.

1

Television

Managerial

Successful station manager presently employed with
W midwest affiliate Iin midwest market of

L,000 desires to joim AM-TV operatlon in program
or  administrative llnleltg fittin ability. avs
sudorvised and worked all phases and departments . . ,
production-promotion-sales and special events during
elght years {o oxperience. Famlly man In early
thirties, college graduats, W. W. i veteran. Now
earning $i2,000. annuaily. Reply to Box 8924A, B.T.

Production, Programming, Others

IF YOUR INTERESTS—In your radio-
tv station are better income, enhasced
industry and community position, secure
administration, pride and service—

THEN YOUR INTERESTS—Are iden-
tical with mine—and my long, successful
experience in top positions in station, net-
work, agency and film fields on both the
business and program sides could be use-
ful to you.

I WOULD LIKE—To exchange New
York—permanently—for a good connec-
tion with an opportunity at the manage-
ment level in a good community, pos-
sibly in the south, west or west coast.
Excellent administrator — good salesman
— real know-how — best references. Box
17C, BeT.




For Sale

Eguipment, etc.
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FOR SALE

1 RCA TTU-1B 1 kw uhf Trans-
mitter including:
2 gets of crystals,
1 set of operating tubes, fil-
terplexer, and
1 TTC-1B Control Console.
1 RCA TFU-24BMS Antenna,
10 kw, gain 24,
1 RF load & wattmeter.
Equipment now tuned for Chan-
nel 36,
Complete package can be tuned
from Channels 31-50.
Available around January 1,
1954,
We can save you money on this
equipment which has been in
operation since October 25, and
which is up for sale because we
are installing a twelve kilowatt
transmitter.
Call or write KSTM-TV, St.
Louis for details.
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NEW TESTED PROGRAM PLAN

Y,
will sell one lo three sirips across board to flour, A
meal and coffes accounts or other food products. 4
Gets products distribution and consumer acceptance P9
and sells carloads in few weeks using rodio alone, 4
Send $25.00 check, Jos T. Van Sondt, President, %
Fiarence Broadcasting Company, Box 137, Florence, o
<3

?

/s
4

Alabama,

Employment Services

o - -

BROADCASTERS
EXECUTIVE PLACEMENT SERVICE

Executive Personnel for Telsvision and Radio
Effectivo Service to Employer and Employee
Howarp 8. Frazie
TV & Radio Management Consultants
708 Bond Bldg., Washington 3, D. C.

i e e e e e T P NN

T B

e e

Miscellaneous

THE BEST IM COMPLETE

ERECTION OF TOWERS
ANTENNA LIGHTS CO-AX CABLE
WRITE  CALL  WIRE

J. M. HAMILTON & COMPANY

PAINTING ERECTION MAINTESANCF

TEARS OF EXFERIEMCE
Box 2433, Tel: 42115, Gostenio, M. C,

e e = We_ = o S ]
(Continued from page 111)

which authorized changes in existing fm station
for extension of completion date (BMPH-4888).

Renewal of License

WKRG-FM Mobile, Ala., Kenneth R. Giddens,
Shirley Rester & T. J. Rester Jr., d/b as Giddens
& Rester Radio (BRH-298); WDRC-FM Hartford,
Conn., The_ Connecticut Bestg. Co. (BRH-24);
WCOU-FM Lewiston, Me., Twin City Bestg. Co.
(BRH-157); WEEI-FM Boston, Mass., Columbia
Bestg. System Inc. (BRH-178); WNAC-FM Bos-
ton, Mass., General Teleradio Inc. (BRH-617);
WOCB-FM West Yarmouth, Mass., E. Anthony &
Sons Inc. (BRH-266); WBSM-FM New Bedford,
Mass.,, Bay State Bcestg. Co. (BRH-347): WTAG-
FM Worcester, Mass., WTAG Inc. (BRH-44);
WABF New_York, N. Y., Metrovolitan Bestg, &
Tsalevision Ine. (BRH-13); WHIO-FM Dayton,
Ohio, Miami Valley Bestg. Corp. (BRH-446);

BROADCASTING ® TELECASTING
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WPRO-FM Providence, R. I, Cherry & Webb
Hestg., Co. (BREH-3%6); WMCF Memphis, Tenn.,
Memphis Publishing Co. (BRH-327).

Modification of CP
WTAQ-TV Woburn, Mass (Cambridge, Mass.),
Middlesex Bestg, Corp.—Mod. of CP (BPCT-1485)
as mod., which authorized new tv station to
extend completion date to 7-5-5¢ (BMPCT-1692).

License of CP

WPIX New York, N. Y., WPIX Inc.—License
to cover CP (BMPCT-838) as mod., which au-
thorized changes in facilitles of existing tv sta-

tion (BLCT-172).

Modification of CP

KMRC Morgan City, La., Tri City Bestg. Inc.—
Modification of construction permit (BP-8677)
which authorized a new standard broadcast sta-
tion for approval of antenna, transmitter and
studio location as 1.2 mile E. of center of Mor-
gan City, La. and change type of transmitter.
{Contingent on grant of BAP-225) (1430 ke¢)
(BMP-6408) {Resubmitted).

Applications Returned

Rowland H. McLaughlin, Sanford A. Schafitz
and Carl L. Shipley d/b as Radio Monroe, Mon-
roe, Mich.—Construction permit for a new stand-
ard broadcast station to bhe operated on 1440
ke with power of 500 w and day hours of opera-
tion.

WSTP Salisbury, N. C., Piedmont Bcstg. Corp.
—Voluntary transfer of control of licensee cor-
poration to Holt McPherson and Robert M. Wal-
lace (51%) (1490 ke).

KWIL Albany, Ore., Central Willamette Bestg.
Co—License to cover construction permit (BP-
8539) as modified which authorized change fre-
quency, increase power, install new tranSmitter
and directional antenna for day and night use
and change transmitter location {790 kc).

WPME Puxsutawney, Pa, Sheridan W. Pruett
Andrew C. MacCumbee and Charles M. Erhard,
Jr., d/b as Punxsutawney Bestg. Co.—Voluatary
assignment of license to Punxsutawney Bcestg.
Co. (1540 kc).

UPCOMING

JANUARY

Jan. 11: Radio & Television Executives Soclety,
Hotel Roosevelt, New York.

Jan. 11-12: National Appliance & Radio-Tv Deal-
ers Assn. convention, Conrad Hilton Hotel,
Chicago.

Jan. 11-12: Canadian Assn. of Radio-Tv Broad-
casters, board of directors, Lord Nelson Hotel,
Halifax.

Jan. 12: Station Representatives Assn.’s advisory
board for Crusade for Spot Radio, New York.

Jan. 13-14: Atlantic Assn. of Broadcasters, Lord
Nelson Hotel, Halifax.

Jan. 14: Freedom of information conference,
sponsored by N. C. AP Members., Sir Walter

otel, Raleigh.

Jan. 14-15: ABC-AM-TV Affillates meeting, Wal-
dorf Astoria, New York. .

Jan. 16: Oklahoma Assn. of Broadcasters, Hotel

Isa, Tulsa.

Jan. 18-19: Mutual Affiliates Advisory Committee,
Buena Vista Hotel, Biloxi, Miss.

Jan. 21-23: NARTB Combined Boards, Camelback
Inn, Phoenix.

Jan. 23-24: Retall Advertising Conference, Sher-
aton Hotel, Chicago.

Jan. 25: Utah Broadcasters Assn., Salt Lake City
(tentative).

Jan. 27-30: Ninth annual radio-tv institute. U. of
Georgia, Athens.

Jan. 28-29: NBC-TV Affiliates Executive Com-
r?littee meets with network officlals, New York.

Jan. 28-29: ABC-AM-TV Affiliates meeting, Bev-
erly Hills Hotel, Los Angeles.

Jan. 29: South Carolina Assn. of Radio-Tv Broad-

casters, Clemson House, Clemson.
FEBRUARY
Feb. 1 (week of): FCC network "giveaway"

case, oral argument before Supreme Court.
Feb. 1-2: ABC-AM-TV Affiliates meeting, Drake
Hotel, Chicago.
Feb. 4-6: Audio Fair, Alexandria Hotel, Los An-
geles,

Feb. 5-6: Montana Radio Stations Inec, Park
Hotel, Great Falls.
Feb. 5-7: Women's Advertising Clubs, eastern

conference, New York.
Feb. 5-7: New England Tv Exposition, Worcester.
Mass.

FOR THE RECORD

'

Feb, 11: Academy of Television Arts & Sciences,
annual awards dinner, Palladium, Hollywood.

Feb. 14-20: Advertising Recognition Week.

Feb. 15-16: ABC-AM-TV Affiliates meeting,
Roosevelt Hotel, New Orleans.

Feb. 18-20: Southwestern Assn. of Adv. Agencies,
21st annual convention, Rice Hotel, Houston.

Feb. 18-21: Democracy Workshop, sponsored by
NARTB, RETMA, U, 8. Jr. Chamber of Com-
merce, Willlamsburg, Va.

Feb. 20: Vitapix Corp., annual meeting of stock-
holders and board of directors, Washington.

Feb. 21-28: Brotherhood Week.

MARCH

March 5: Michigan State Radio & Television
Sor}.ferenee. Michigan State College, East Lan-
ng.

March 22-24: Canadian Assn. of Radio-Tv Broad-
casters, Chateau Frontenac, Quebec City.

March 24: Institute of Radio Engineers, Waldorf-
Astoria, New York.

APRIL

April 4-8: American Public Relations Assn.. Hotel
iltmore, New York.

Aprii 7-10: Ohlo State U. Institute for Education
y Radio«Tv, Columbus.

April 23-25: American Women in Radlc & Tele-

vision, annual convention, Kansas City, Mo.
April 24: Spring Technical Conference, sponsored
Cincinnati section, Institute of Radio En-

neers, Cincinnati,

April 28: Brand Names Day.

MAY
May 4-6: Government-industry electronic com-
oneént conference, Dept. of Interior auditorium,
ashington.
May 23: NARTB Convention, Palmer Houss,
Chicago.

SEPTEMBER
Sept. 1: Deadline for entries in 1953-54 public
interest awards, National Safety Council.
Sept. 30, Oct. 1-2: 1954 High Fidelity Show, Inter-
national Sight & Sound Exposition, Palmer
House, Chicago.

YALL COME

Recorded by

BING CROSBY ........Decca
ARLIE OUFF ........Starday

JOHNNIE HICKS . . . . Columbia
HERBIE HENSON . . .
JIMMIE OSBORNE .. . ... .King

.. .Capitol

Published by
STARRITE PUBLISHING Co.

s

BROADCAST MUSIC, INC.
280 FIFTH AVE., NEW YORK 34
HEW TIOK - CHICASD = OLLYWODS - TORENTO « WOWTREL
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now WHIO-TV comes mé'i'\(mg Sige!

WHIO-TV Regular Size (Tower in usa now—>523 feet high.)

e e P et [
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WHIO-TV King-Size
(Tallest TV Tower in the
world—1104 feet high.)

LT

=

So triangular, so thin, so highly stacked!

In television towers, it’s height that counts. And with
men who know their TV towers best, it’s WHIO-TV. Try the
King-Size Tower Test soon. Longer length protects your Advertising .
dollar—travels your television message farther. Longer length helps filter

out irritating interference, too. Puts a bigger, happier audience within easy

reach. Ask George P. Hollingbery representatives to tell you more about WHIO-TV.

WHIO-TV 8 channel 7
el WNI0-TV
WATTS! Tallest DAYTON, OHIO
' TV Tower! CBS *+ ABC * DUMONT
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FOR THE RECORD HELP WANTED
Jan. 11, 1954 :
TV STATIONS ON THE AIR . . . wanted in Piusburgh to
and Reports of Tv Sets in Their Coverage Areas— Belpysll ik iine prodiisey
to the 981,000 families in the
Editor's note: Stations listed here are on the air with regular commercial programming. Each is a. S tional A rtiser
listed in the city where it is licensed. Stations report set estimates for their coverage areas to B.T Fue S al Adversisens,j
on sworn affidavits. If estimates differ among stations in same city, separate figures are shown for
each. Since set estimates are from the station any question about them should be'directed to that
source. Total U. S. gets in use is unduplicated B+T estimate.
. Outlets on Air Sets in Station Area Outlets on Air Sets in Station Area
City and Channal vhf vhf City and Channel vhf uhf
ALABAMA 1LINOIS
Birmingham  WABT (13) 225000 ....... Belleviiie (St, WTVI (54) _  ....... 165,000
WBRC-TV () 184,300 ....... Louis, Me,) TUTTTE L T ndy
Mobile WALA-TV (10) 3990 ....... Bloomingten  WBLN é1s) = ™Y Jooeoop | eooooop
WKAB-TV (48) ....... 44,850 | Champaign  WCIA (3) 240,000 .......
Montgomery WCOV-TV (200 = ....... 20,100 | Chicego WBBM-TV (2) -
ARIZONA ‘\zg‘n Tg)m
Mase (Pho-nlx)ﬁgfoliﬂ(llogﬂ) 78,000 ....... _— wniﬁ 1(__;) . 1,800,000 .......
anviile [~T¥W L&) = siiaiias saeae s
Phoenix PSR 78.000 Decatyr wive a7 Ll 127,500
Tucson Koro-Tv (%) Fd zoavoa: Homisburg  WSILTV (22)
KVOA-TV (4) 18100 ..., | Pecrla gy el ooaon i3 ess
Yoma WAL (L) 14300 ...ooos | Quiney KHQA-TV (7)' (Ses Hannlbal, Mo)
ARKANSAS {Hannibal, Mci.)G e 82,022
Fort Smith KFSA-TV (22) ....... 18,500 WGEM.TV (10, ,022 ... .
Little Rock KRTV (17( ....... 44,226 | Rockford WREX-TV (13) 140,025 .......
- Pine BIUfF KATV (7). ... WIvo (392 6,000
Rock Island WHBF-TV (4)
CALIFORNIA (Dﬁ.l':m)"'
" Oline . -
il -2 TAB b | seringfleld  Wics @) ... 21,000 %
B WA i R
vreka i Al S
Fresno KJEO-TV 547) Bloomlrlll ton wgg ((642)) 303,040 o30g00c AT
KMI-TV (24 Evansviile 0e00D 30, g
Las Angeles KECA»W(Uf Fort Wayne  WKJG-TV 533) e 403 PITT H S PIONEER
TV (92 Indionapolis  WFBM-TV {§) 401,000 sesns
KLAC.TV (13) Lafayette WFAM-TY (59)  ....... 40,320 UHF Yol . |
KNBH (4) Muncie WIBC-TV (49  ...ill 1800 HF television station!
KNXT SZ) Princeton WRAY-TV (52) = ...eeer tennnn.
o hy SouthlRend EEWSET TV (34) B L L 21642 National Representotives: WEED TELEVISION
Monte KAT:‘BEY(T\?(B) 187,399 lowa
onterey KMBY- 399 ......
Sacramente  KCCC-TV (40)  ....... 40,000 | Ames o % oL g-';)
linas KSBW-TV (8 L odbosnn || el b LR
San Disgo KFMB-TV (3) o " Mr-Tv @
KFSD-TV (10) 206,382 ....... g woc-v ()
Son Francisco  KGO-TV & :l:l.‘u d
Son Luis KRON TV (@ 812,150 Dex Moines  KGTV an
Obispo KVEC.TV (6) o568 0| & Dodge  KQTV (21)
Sante oux Clty KVIV (9)
Barbara  KEYT (3) a3y ... Wetsros KWWL-TV @)
Steckten KTVU (36) ... eeee..- KANSAS
Tulare {Fresne) KCOK-TV {27)  ....... 95,000
Hutchinson KIVH (12)
COLORADO Phtsburg KOAMTY
Colorade KKTV (11) 3469 ....... Topekao WIBW-TV (13)
Springs KRDO-TV (13) 31,000 ....... Wichita KEDD (16)
Denver KBTV (%)
ﬁgl;'l"lv (2) KENTUCKY
KO.&-TV (4) Henderson WEHNHT (50)
Pusbie KCSJ-TV (5) Lovlsvilie WAVE-TV (3)
KDZA-TV (3) WHAS-TV (11)(b)
CONMNECTICUT LTl (D
. LOUISIANA
Bridgeport WICC-TV (43 PO 43,412
N ariein  WKNB.TV (30) veetl 10 112562 | Baton Rouge  WAFB-TV (28) veere.. 35,100
New Haven  WNHC-TV (6) 635,190 ....... | leke Charles KTAG (25) oggonan 0000000
Waterbury WATR-TV (53)  ....... 94,500 | Monroe KNOE-TV (8) 85,500 .......
DELAWARE New Orleans  WOSUTY (8) P SR
Wilmingten  WDEL-TV (12) 184,762 ....... WIMR-TV (61) T T ssaad
DISTRICT OF COLUMBIA Shreveport KSLA (12)  cooiih aieeeen
Washington WMAL.TV (7) 580,000 ....... MAINE
WNBW (4) 581,373 ....... | Bangor WABLTV (5) 48,000 .......
WTOP-TV (%) 595,600 ....... | Lewlston WLAMIV (170 ....... 15,200
WTIG (5) 559,000 ..... Portland WCSH-TV (8) 60,581 L.
FLORIDA WPMT (53) ... 19,340
Ft. Lauderdale WFTL-TV (23) MARYLAND
WITV (17 Baltimore WAAM {13)
Jacksonvilie WMBR-TV (4) WBAL-TV {11)
fomi wwg-m (36) WMAR-TV (2) 523,366 .......
M
Panama City WIDMm (7) MASSACHUSETTS
Pensacola WPFA (15) Boston WBZ-TV (4)
St. Petersburg WSUN-TV (38) WNAC.TV (7) 1,031,598 ... .
Waest Palm Cambridge WTAO-TV (56) = ....... 87,459
Beach WIRK-TV (21) (Boston)
Springfleld WHYN-TV (55)
GEORGIA WWLP (61) ..., 90,000
Atlonta wfo.\.(r‘\q)(s) Warcester WWOR-TV (14) cineeenr  weassas
WA
WSB-TV (2) 330,000 ....... MICHIGAN
Avgusta WIBF.TV () 40,800 ....... Ann Arbor WPAG-TV (200 .......
Columbus WDAK-TV (28) ...... . 16,500 | Banle Cresk  WBKZ-TV (64) Cebeen
WRBL-TV (4) eeaen erees Cadiflac wWwTV (132 .......
Macon WMAZ-TV (13) 000 ....... Detroit WIBK-TV (2) 1,100,0
WEIV 4 ....... 24,544 WWJ-TV (4) 1,140,826
Rome WROM-TV (9) 75,500 o000a0 YZ-TV 1,128,632
Flint WTAC-TV (16) .......
iDAHO Grand Rapids WOOD- 346,108 Room 280
hi’: KIDO-TV (7) 17,800 00 ll(alc_muloo WIJ(llMO}LV ((63)) ;l;,ggl Insurance Building
Idaho Falls KID-TV (3) = seenvee Leminnn ansing - s o,
Meridion(Boise)kBO! (2) 9500 11100 . WILS.TV (52) JOHN BLAIR & CO., Representatives
Pocatello KWIKSTV (10)  Loiiees cenenns Suginaw WKNX-TV (57) ...,
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use all the
IMPACT of

in the Great
Norfolk Area!

NORFOLK
HAMPTON -
PORTSMOUTH
NEWPORT NEWS
VIRGINIA BEACH
WARWICK
WILLIAMSBURG
SMITHFIELD

Here’s selling power PLUS in the great
Norfolk Metropolitan Area where only
WVEC-TV is NBC . . . beaming your
sales message right to the core of this
dynamic multi-city market.

only WVEC-TV

Television

Affiliate

: Repressnted :
WALLIAM G, RAMBEAL

TeSAM- FRAM-
AMGELES
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FOR THE RECORD

Qutlets on Air Sets in Station Area
City and Channsl vhi uhi
MINNESOTA
Avstin KMMT (6) &9 .......
Duluth WFTV (38) .8 35806 | o
Minneapolis WCCO-TV (4) l
(St. Paul) WICN-TV (11) 413,400 .......
St. Pavl (Min- XSTP-TV (52 |
neapolis} WMIN-TV {11) 413,400 ....... (
Rochester XROC-TY (10) 60,000 .......
MISSISSIPP1 l
Jackson wiTV {zs) ‘e 27,748 |
WLBT (3) = ieieis aaaeaas l
Meridian WCOC-TY (30) = ....... ...
WTOK-TV (I1) 32000 ....... [
MISSOURi }
Columbia KOMU TV {8) 35,000 ...... g
m ACY (14) ....... eeee |
HQ 90,223 .. _,...
(Quiney, III)WGEM-TV ('IO) (See Qumcy, n.)
Kansas City KCMO-TV (3)
KMBC- :;
WDAF-TV
WHa.TV ;9) 352946 .......
KCTY (2) 0oonon 51,363 |
St. Joseph KFEQ-TV [ 81,879 .......
St. Lowis KACY (1? (Su Fastus} l
KSD-TV 55,914 .......
KSTM-TV ( 6) 165,000
WwWTVi (54) (Sn hllevllh, III)
Springfield KTTs-TV (10) 39,896 .......
KYTV (3) ,aoo ...... .
MONTANA
lilling: KOOK-TV (2) 4500 .......
Butte KOPR-TV (4)
KXLF-TV (8§) 4000 .......
NEBRASKA
Holdrege KHOL-TV ? 3) 13,369 ...,...
Lincoln KFOR-TV (10)
KOLN-TV {12} nds .......
Omaha KMTV (3)
WOW.TV (8) 212,482 .
NEVADA
Los Vegas KLAS-TV (8) 13,401
Reno KZITV (8) 12,740
NEW JERSEY
Atlantic City WFPG-TV 846) ..... 15,937
Newark (New WATV (13 4, 'IO'I 000 L......
York City)
NEW MEXICO
Albuquerque KGGM-TV (13) 36,000
KOAT-TV (7) 35,000
KOB-TV (4 518
Roswsll KSWS-TV (8) '|3 733
NEW YORK
Albony WROW-TV (4]) vevenas
Bm hamton  WNBF-TV 193,064 Ceel l
lo WBEN-TV (4) 362,017(a) gog
WBUF-TY (17) = ....... 120,000
Elmira WECT (18) Cooog 21,861
WIVE (24) = ....... 24,253
New York  WABC-TV (7) |
WABRD 55)
WATV (13) (Su Newark, N. J.) |
WCBS-TV
WNBT (4) |
WOR-TV (9
wrix (11 4,150,000 .., ..,
Rochester HAM-
WHEC-TV {10)
WVET-TY (10) 205000 .,,....
Schenectady B (6) 290,500 .......
Syracuse WHEN (8)
WSYRTV (3) 272,000 .......
Utica WKTV {13) 129,000 .......
NORTH CAROLINA
Asheville WISE-TV {62) = .......
Charlotte WBTV (3, 373.N6
Greenshoro WFMY-TV (2) 191,393
Gresnville NCT (9) . eelien
Raleigh WNAO-TY (28) = .......
Wilmington WMFD-TV (6 seierss
Winston-Salem W5J5-TV (12 157.580
WTOB-TV (26)  .......
NORTH DAKOTA
Bismorck KFYR-TV (8)  ....... resanas
Fargo WDAY-TV (6) 2285 .......
Minot KCJB-TV (13) 16000 .......
OHI10
Akron WAKR-TV {49) ...... 45,007
Ashtabvlo WICA-TV (15) P eeae
Cincinnatl WCPO-TV (9)
WKRC-TV (12)
WLWT (5) 450,000 .......
Cleveland WEWS (5}
WNBK (4
XEL (8) 823,629 ....... |
Columbus WBNS-TV (10) I
WLWC (4) 307,000 ......
WTVN (6) 330,220 .......
Dayton WHIO-TV (7)
WLWD (2) 300,000 ....... |
WIFE (TV) (22) . 33,328
Lima WLOK-TY ) o ,655
$tevhenville  WSTV-TV (9 . bA  0ooogod
Toledo WSPD-TV (13) 276,229 .......
Youngstown  WFMJ-TV (73)
WKBN-TV csian 105,000
Zanesvitle WHIZ-TV (50) ... .... 21,425

City

Tulsa

Medford
Portlond

Chambersburg
Eoston

Erie
Harrisburg
Johnstown
Lancaster
Lebanon

New Castle
Philadelphia

Pittsburgh

Reading
Scranton
Witkes-Barre
York

Providence

Anderson
Charleston
Columbia

Greenville

Sloux Falls
Johnson Clty
Knexvills
Memphls
Nashvlile

.Abilens

Amarillo

Avstin
Dallas

ki Paso

Ft. Worth
Galveston
Harllngen
Houston

lmgol.w .

Midlond
San Angele
San Antenle

Temple
Texarkana
I'yln

Wace

Wichita Falle

Salt Lake
City

Hampton
(Norfalk)
Harrisonbury
hyndlhuu
wpert News
Norfolk

Richmond
Roanoke

Bellingham
Seottle

Spokane
Tacoma

Yakima

Ovutlets on Alr
and Channel

OKLAHOMA
KSWO-TV (7)
KWTV 92
WKY-TV (4)

KMPT (19
KTvQ (25)
KOTV (6)

OREGON

KBES-TV (5)

KOIN-TV (6)
KPTV (27)

PENNSYLVANIA
WFBG-TV (10)
WLEV-TV {(51)
WCHA.TV (46)
WGLY (57
WICU (12
WHP-TV (35)

WIP

Sets in Station Area
vhi vhf

34211 ...
244,759

WSBA-TV
RHODE ISLAND
WIAR-TV (10) 1,080,413
SOUTH CAROLINA
WAIM-TV

40
WCSC-TV és)
WIS-TV (10)

WEFBC-TV (4)
WGVL (23)

SOUTH DAKOTA
KELO-TV (11}
TENNESSEE

WIHL-TY (11)
WROL-TV (& 48,102

24912
133,869

sessaas

WSM-TV (4)
TEXAS
KRBC-TV 195)

KGNC-TY (4)
KTBC-TV

4420000

KCBD-TV. ((n)
KDUB-TV (13)
KMID-TV (2)
KTXL-TV (8)

KoV a6
KFDX-TV (3)
KWFT-TV () 44,000
UTAH
KDYL-TV (4)
KSL-TV (5)

VIRGINIA

152,600

WVEC-TV (15)
WSVA-TV

WACH (33)
WEAR-TV (4) 205,600

WTOV-TV (27)

WVEC-TV (15) (See Humr.mm)
WTVR 186,527
wsls-w {10) 107 238

WASHINGTON

KVOS-TV (1 12)
XOMO-TV (4)
KHG-TY (§
KXLY-TV (
KMO-TV (13)

KTNT-TV (11)
KIMA.TV (27)

33,301
316,100
45,678

BROADCASTING ® TELECASTING



HE HAS been investigated
S and found wanted: by peep-
ing Thomasinas,* who peek
Thru the Kitchen Window five
AMs a week: by a vocational
counsellor, who told her to quit
her anonymous menu-planning
and get in there and sell; by the
Army Quartermaster Corps, who
investigated her palate and gave
her 100% in tasting; and by ad-
vertisers who . . . but whoa, it's
too early for the commercial.
Aside from the fact that any
fool could take one look and give

Irene Lindgren 100% in taste,

the QM was real perspicacious.
Our Irene was serving at the
time on the Food Testing Panel
of the National Restaurant Asso-
ciation, which was Building
Morale for the U. S. Army
which notoriously travels on its
stomach by getting to a soldier
through his you know what.

“Okay, you got a 100%
palate,”. said our commercial
manager. “What else can you
do?”’

Before he could say Fred
Waring’s Orchestra, Irene sold
him a Waring Blendor, cooked
a seven-course meal on a couple
of old kilowatts, and acted out
the story of Anna Baltauf, Girl
Chocolate Soldier, a babe out of
the XVIIIth Century Vienna
woods who practically invented
Home Economics and was im-
mortalized by a contemporary
artist named Liotard for use
several generations later as the
Baker Chocolate trademark.
Everybody confused? Well,
Irene had once directed a play

* Peeping Toms too. Ever notice all the men
grocery shopping these days? .

WFBM

INDIANAPOLIS -

She has
been investigated

about Anna B.; she got a job
organizing sales meetings and
training demonstrators for War-
ing Blendors after the vocational
counsellor changed her vocation;
and she had been a menu-
planner, dietitian, and food
buyer for a chain of Chicago
restaurants.

WFBM-TV
CBS

Represented Nationally by the Kaiz Agency

Affilioted with WEOA, Evansville; WFDF, Flin): WOOD AM & TV, Grond Rapids

BROADCASTING ® TELECASTING

“You,” said our CM, “are our
new am-tv Home Economist.
Take that kitchen over there.”

This was in 1952, and our
palates never had it so good, to
say nothing of same for our
viewer-eaters. When a Hoosier
homemaker walks into her fa-
vorite store after a session with
Thru the Kitchen Window she
knows what product to buy. She
knows what it looks like, what
it will do, and how to fix it. She
saw Irene Lindgren use it on
tv—or heard her talk about it
on her daily radio show, Kitchen
of the Air.

Participate, anyone?
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Outlets on Air Sets in Station Area

City and Channel vhf vhf
WEST VIRGINIA
Charleston WKNA-TY (49) - ....... 22,500
Huntington WSAZ.-TV (3) 260,682 ..... o
Parkersburg wrTap (15) ... 15,100
Whueling WIRF-TV (7) 451,500 ... ...
WISCONSIN
Eou Claire WEAU-TV (13)
Green Bay WBAY.TV (2)
Madi WKOW-TV (27)
on WMTV (33) revees 28,500
WTMJ. 4 428 ocoan
Milwavkes WCANITVV 52}) s ’.5 o 194,880
WeKY-Tv (190 ....... 194,880
Oshkosh WOSH-TV (48) ....... 13,110
ALASKA
Anchorage KFIA (2) Ceereee eaieees
KTVA (11)
CANADA
Lendon CFPL-TV {10)  ..cciie eeienes
Montreal CBFT (2) 86,800 oo
Ottawa CBOT (4) 10,000 .......

FOR THE RECORD

Qutlets on Air Sets in Station Area

City ond Channel vhi uhf
Sudbury CKSO (5) 1,900 .......
Torento CBLT (9) 222,500 .......
HAWALI

H "KGMB-TV (9, i

onolule Kona S 0420 ...
MEXICO

Matamoros

{Brownsville, .

Tex.) XELD-TV (7) 31,200 .......
Tijuano

{San Diego) XETV (6) 23,175

Total Stations on Air 356*; Total Cities with Stations on
Air 237%; Totcl Sets in Use 27,605,000,

* Includes XELD-TV Matamoros and XETV Tijuana, Mexico,
and educational stations KTHE Los Angeles and KUHT
Houston.

(a) Figure does not include 245258 sets which station
reports it sorves in Conada.

(b} Number of sets not currently reported. Last report
was 205,544 on July 10, 1952.

New Grantees’' Commencement Target Dates

This list includes all stations mot yet on the air commercially. Stations on the air are listed in
TELESTATUS, page 117

Information in fallowing order: Location, call letters,
channel, dote grentsd, starting target date, network
sand representative.

ALABAMA

Birmingham, WJLN-TV (48}, 12/10/52—Unknown.

Birmingham, WSGN-TV (42), 12/18/52—Unknown.

Decotur, WMLS-TV (23), 12/26/53-2/1/54.

Montgomery, Montgomery Bestg. Ceo. (12), Initial Decl-
sion 10/7/53. .

ARKANSAS

Litile Rock, KARK-TV (4), 6/18/53.4/1/54, NBC, Petry.
Little Rock, KETV (TV) (23), 10/30/53—Unknown,

CALIFORNIA

Berkeley-San Francisco, KQED (TV) (*9), 7/24/53-Jan. ‘54,

Corona, KCOA (TV) (52), 9/16/53—Unknown,

Fresno, KBID g’V) (53%, 8/12/53-Jan. :M,’Mook.r.

Las Angeles, KBIC-TV (22), 12/10/52-Spring '54.

Merced, KMER (TV) (34), 9/16/53—Unknown.

Sacramento, KBIK-TV (46), 6/26/33-Spring, '34.

Su:r:}m]onh, MeClatchy Bestg. Co. (10), Initial Decislon
11/6/53,

San Bernardino, KITO-TV il!), 11/6/52—Unknown.

San Bernardino, Orangse Belt Telscasters (30), Initial Deci-
slon 9/18/53.

San Diego, Elliot L. Cushman (21), 12/23/53—Unknown.

San Francisco, KBAY-TV (20), 3/11/53-Feb. ‘54 (granted
STA Sept. 15).

San Francisco, KSAN-TV (32), 4/29/53-2/1/54, McGillvra,

San Jose, KVIE (TV) (48), 6/17/53-0:'. '54.

San Jase, Standord Radio & Television Co. (11), Initiol
Decision 11/18/53.

Yuba City, KAGR-TV (52), 3/11/53—Unknown.

COLORADO

Danver, KDEN (TV) (28), 7/11/52=Unknown.
Denver, KRMA-TY (*8), 7/1/53-1954.
Grond Junction, KFXJ-TV (5), 3/26/53-May ’54, Holmon.

independent appraisal.

Appraisals o

WASHINGTON, D. C.
James W. Blackburn
Willam T. Stubblefield
Washington Bldg,
Sterling 3-4341-

CALLARL AR MR R 2T A AR AL AR LR BB Al R )
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Radio Station and Newspaper

Appraisals

Tax, estate and many other personal problems create the need for an
Extensive experience and a national organiza-
tion enable Blackburn-Hamilton Company to make accurate, authori-
tative appraisals in minimnm time.

Negotiations o
BLACKBURN - HAMILTON COMPANY

RADIO-TV-NEWSPAPER BROKERS

CHICAGO

Ray V. Hamilton
Tribune Tower
Delaware 7-2755-6

HANESNSS SESES ANENASNANASSNESEAASSSEENASASNEANAASASRAREERARERARaRENA

Information in following order: Location, call letters,
h date gr d, starting target date, network
und representative.

CONNECTICUT

Bridgeport, WCTB (TV) (*71), 1/29/53—Unknown.
Bridgepert, WSJL (TV) (49), 8/14/52—Unknown.
Hartford, WEDH (TV) (*24), 1/29/53—Unknown.
Hartfard, WGTH-TV (18), 10/21/53—Unknown.

New Haven, WELI-TV (59), 6/24/53-Summer ‘54, H-R Tv.
New Landon, WNLC-TV (26), 12/31/52—Unknown.
Norwich, WCTN (TV) (*63), 1/29/53—Unknown.
Stamford, WSTF (TV) (27), 5/27/53—Unknawn.

DELAWARE

Dover, WHRN (TV) (40), 3/11/53—Unknawn.
Wilmington, WILM-TV [83), 10/14/53—Unknown.

FLORIDA
Clearwater, Picneer Gulf Tv Bestrs. (32), 12/2/53-March

Fort Myers, WINK (TV) (11) 3/11/53-2/1/34, Weed Tv.

Juck'sonyviillu_. WOIS-’“) ((30), 8/12/53-April ‘54, Stors
National.

Miami, Miomi-Biscayns Tv Corp. (33), 12/9/53—Unknown.

Miomi, WTHS-TV (*2), II/I;%:&—Un'known.

Miami, WMIE-TV (27), 12/2/53—Unknown.

Orlando, WDBO-TV ({6), 10/14/53-April ‘54, CBS, Blair-Tv.

Perl;sqcola, WEAR-TV (3), 6/3/53-Jon. ‘54, ABC, Holling-
ery.

Tamprz, Tampa Times Co. (13), Initial Decislon 11/30/53.

Tampa, WFLA-TV (B), Initial Decision 7/13/53-Early ‘54,
NBC, Blair-Tv,

West Palm Beach, WINO.TV (5), 11/4/53-6/1/54,

GEORGIA

Atlanta, WaXI-TV (38), 11/19/53-Summer '54.

Augusta, WRDW-TV (12), 9/16/53-2/1/54, CBS, Headley-
Reed.

Savannah, WTOC-TV (11), 6/26/53-2/1/54, CBS, Katx.

Thomasvilie, E. D. Rivers Sr. (6), 12/23/53—Unknown.

Valdosta, WGOV-TV (37), 2/26/53-Feb. '54, Stars Na-

tional.

Financing

SAN FRANCISCO
Lester M, Smith
235 Montgomery St.
Exbrook 2-5672

ALNASASANAARANANREANR NSRS ENEANARSAANE R ENRRL

Information in following order: Location, call [etters,
h I, dote gr d, starting target date, network

and representotive.

IDAHO

Boise, KTVI (TV) (9), 1/15/53-Oct. '54, ABC, Hollingbery.

Idul_ho bF:Ifs, KIFT (TV) (B), 2/26/53-April ‘54, ABC, Hol- .
ingbery.

Nampa, KFXD-TV (6), 3/11/53—Unknewn, Hollingbery.

Pocatello, KIS) (TV) (6), 2/26/53-Nov. ‘54, CBS.

Twhiﬂ Falls, KLIX-TV {11), 3/19/53-5/1/34, ABC, Holling=
ory.

ILLINOIS

Champaign, WILC (TV) (*12), 11/4/53—Unknown.

Champoign, WCU1 (TV) (21), 7/22/53=Unknown.

Chicaga, Chicage Educational Tv Assn. (*11), 11/5/53—
Unknowr.

Chicago, WHFC-TV (26), 1/8/53—=Unknown.

Chicogo, WIND-TV (20), 3/9/53—Unknown.

Evanstan, WTLE (TV) (32), 8/12/53—Unknown.

Joliet, WIOL-TV (48), 8/21/53—Unknown.

INDIANA

Elkhart, WSJIV (TV) (52), 6/3/53-3/1/54, H-R.

Fort Wayne, Anthony Woyne Bestg. (6%), Initial Declsion
10/27/53. .

indlanapolis, Universal Bestg. Co. (B), Inltlal Declsion
12/7/53:7/1/54, Bolling.

indianapalis, WIRE (TV) (26), 3/26/53—Unknown.

Indianapelis, WNES (TV) [67), 3/26/53—Unknown.

Marion, WMRI-TV (29), 3/11/53—Unknown.

Terre MHaute, WTHI-TV (10), 10/7/53—Unknown.

Waterloa, WINT (TV) (15), 4/6/53-3/1/54,

10WA

Cedor Rapids, KEYC (TV) {20), 7/30/53—Unknown.

Des Moines, WHO-TV (13), $/2/53-Spring '34.

Mason City, KGLO.TV (3), 10/14/33-5pring ‘54, CBS,
DuM, Weed.

Sioux City, KCTV (TV) (34), 10/30/52—Unknown.

KANSAS

Manhattan, K5AC-TV (*8), 7/24/53—Unknown.
Tapeka, KTKA (TV) (42), 11/5/53—Unknown.
Wichita, KAKE Bestg. Co. (10), Initial Decision 10/30/53.

KENTUCKY
Ashland, WPTV (TV) (59), B/14/52—Unknown, Petry.
Lexington, WLAP-TV (27), 12/3/53-4/1/54, Pearson.
Lovisviile, WLOU-TV (41), 1/15/53-Jon. '34.
Newport, Tri-City Bestg. Co. (74), 12/24/33—Unknown..
Paducah, WTLK (TV) (43), 9/16/53—Unknown.

LOUISIANA

Alexandrio, KSPJ (TV) (62), 4/2/53—Unknowa.

Alexandria, Alexondria Bestg. Co.  (5), 12/30/53—
Unknown.

Baton Rouge, KHMTV (TV) (40}, 12/18/52—Unknown.

Baton Rouge, Louisiana Tv Bestg. Corp. (2), Initial Deci-
sion 12/22/53.

Lafayette, KVOL-TV (10), 9/16/53-3/15/54 (share time
with KLFY-TV).

Lafayette, KLFY-TV (10), 9/18/53-3/15/54 (share time
with KVOL-TV).

Lake Charles, KPLC-TV (7), 11/12/53—Unknown.

New Orleans, WCKG (TV) (28), 4/2/53-Late Winter ‘54,
Gill-Perna.

New Orleans, WCNO-TV (32), 4/2/53-1/1/54.

New Orleons, WTLO (TV) (20), 2/26/53—Unknown.

MAINE

7/8/53-4/1/54.

Poland, WM ]
ortla ) ) 11/19/53-2/1/34, Avery-

Portland, WGAN-TV (13},
Knodel.

MARYLAND
Baltimore, United Bestg. Co. (18), 12/9/53—Summer ‘34.
Baltimore, WITH-TV (60), 12/13;52—Unknown, Farioe.
Cumberland, WTBO-TV (171) 11/12/53-Summer '54.
Frederick, WFMD-TV (62), 6/24/52-—-W|M0r *34,
Salisbury, WBOC-TV (16), 3/11/53-3/1/54, Burn-Smith.

MASSACHUSETTS
Adams-Pittsfield, WMGT (YV) (74), 2/18/53-1/15/54,

Walker.
Boston, WBOS-TV (50), 3/26/53—Unknown.
Boston, WGBH-TV (*2), 7/16/53-10/1/54.
Boston, WIDW (TV) (44), 8/12/53—Unknown.
Brockton, WHEFR-TV (62), 7/30/53-Fall '54.
Lawrence, WGIM TV) (72}, 6/10/53—Unknown.
Ne\;/ Ik&ldford, WTEV (TV) (28), 7/11/52-Spring ‘34,
alker.
Pittsfield, WBEC-TV (64), 11/12/53=Unknown.
Worcester, WAAB-TV (20), 8/12/53_April ‘54, Hollingbery.

MICHIGAN

Ann Arbor, WUOM.TV {*26}), 11/4/53—Unknown.

Battle Creek, WBCK-TV (58), 11/20/52-Summer ‘54,
Headley-Reed.

Bdly CiRry»Suginnw, WNEM-TV (5), 9/2/53-1/24/54, Head-
ey-Reed.

Benton Harbar, WHFB-TV (42), 2/26/53—Unknown.

Detroit, UAW-CIO Bestg. Corp. (62), 11/19/53—Unknown.

East Lansing, WKAR-TV (*60), 10/16/52-1/17/54.

Flimt WFDF-TV (12), Initiol Decision 5/11/53.

Muskegon, WTVM (TV} (35), 12/23/52—Unknown.

Saginaw, WSBM.TV (31), 10/29/53—Unknown.

Traverse City, WPBN-TV (7), 11/25/53-Unknown.

MINNESOTA

Duluth, KDAL-TV (3), 12/11/53-3/1/54, Avery-Knodel.
§t. Paul, WCOW-TY (17), 3/11/53=Unknown.

MISSISSIPPI
Columbus, WCBI-TV (28), 3/11/53—Unknown.
Gulfport, WGCM-TV (56), 2/11/53—Unknown.
Ja§kson, WSLI-TV (12), 7/22/53—Unknawn, ABC, Weed
v.
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Infarmation in following order: Locotion, coll letters,

chonnel, dote grontad, storting target don, network
ond representetive,
MISSOURI
Cape Girordeou, KFVS-TV (12), 10/14/53.April ‘54,
Peorson.

Cupe Girardeau, KGMOQ-TV (18], 4/16/53—Unknown

Clayten, XKFUO-TV (30}, 2/5/53—Unknown.

Joplin, Air Time Inc. (12}, 12/23/53—Unknown.

Kirksville, KBIZ Inc. {3), 12/16/53-6/15/54.

S|ALouil, KETC {TV) (*9), 5/7/33—Unknown (granted STA
vg.

§t. Louls, WIL.TV (42), 2/12/53—Unknown.

Sedolia, KDRQ-TV (6), 2/26/53-Feb. ‘54, Pearson.

MONTANA
Billings, KRHT (TV) (8), 1/15/53—Unknown.
Gr;c' Falls, KFBB-TV (5), 1/15/53-Early ‘54, CBS, Weed
v,
Great Falls, KMON-TV (3), 4/9/52—Unknown, Holling-

ry.
Missoula, XGVO.TV (13), 3/11/53-.7/1/54, <CBS, Glll-

Perna.
NEW HAMPSHIRE

Keene, WKNE-TV (45), 4/22/53—Unknown.
Manchester, WMUR-TV (9), 8/26/53-2/15/54, Weed.
Mt. Washington, WMTW (TV) (B}, 7/8/53-4/1/54.

NEW JERSEY

Asbury Pork, NIV (1Y) (58), 10/2/52-Jan. ‘54 (granted

STA Dec
Atlantlc Cify,
Comden, South

12/23/53.
New 8runswick, WDHN (TV) (47), 4/2/53—Unknown.
New Brunswick, WTLV (TV (*19), 12/4/52—Unknawn.
Trenton, WITM.TV (41), 7/16/53—Unknown.

NEW MEXICO
Clovls, XNEH (TV) (12), 3/4/53—Unknown.

NEW YORK
Albeny, WPTR (TV) 23) 6/10/53—Unknown.
Albany, WIVZ (TV) (*17), 7/24/52—Unknown
Binghamton, WQTV (TV) (*44), 8/14/52—Unknown.
Blonzr/nlngdaio [Lake Pla:id Great Northern Tv Inc. (5),

JOCN (1V) (52), 1/8/53—Unknown.
Jersey Bestg. Co. (17), Initial Decision

/53—Summer ‘54,
Buffalo, WIVF-TV ('23) 7/24/52—Unknown
Ithaca, WHCU-TV (20), 1/3/53 Nav. ‘54, CBS.
ithaca, WIET (TV) (*14) l/B/ﬂ—Unknown
Jamestown, WJITN.TV (38), 1/23/53—Unknown.
Kingsten, WKNY-TV (66), 1/23/53—Jan. ‘54, NIC CBs,
DuM, Meeker,
New York, WGTV (TV) (*25), 8/14/52—Unknown.
Poughkeepsle, WEOK-TV (21), 11/26/32—Jan. '54.
Rochester, WRNY-TV (27), 4/2/53—Unknown.
Ro:hnnr, WROH (TV) ("21), 7/24/52—Unknown
Rochester, WCBF-TV 6/10/53
Scl;zne:mc‘y, WTRI (TV) fss), e 2/1/54 Headley.
eed
Syracuse, WHTV (TV) (*43), 9/18/52—Unknown.
Utica, WFRB (TV) (19), 7/1/53—Unknown.
Watertown, WWNY-TV (48), 12/23/52—Unknown, Weed

Tv.

NORTH CAROLINA

Asheville, WLOS-TV (13), 12/9/53—Unknown.

Chapel Hill, WUNC-TV (*4), 9/30/53—Sept. ‘54.

Charlotte, WAYS.TV (36), 2/16 53- 1/5/54 ABC, Bollin

Durham, WCIG.TV (45), 2/26/53.-Unknown, DuM lg,
H-R Television.

Goldsbore, WIVX (TV) (34), 9/30/53—Unknown.

Gr;cm.boro. WCOG-TV (57), 11/20/52—Unknown, ABC,
)

MountkAnry, WPAQ-TV (55), 3/11/53-Early ‘54, Thomas
Clar

NORTH DAKOTA
Valley City, KXJB-TV {4), 8/5/54—Early '54, Weed Tv.

OHIO
Cincinnati, WCET (TV) (*48), 12/2/53—Unknown.
Cincinnati, WCIN-TV (54), 5/14/53-5pr|ng '54.
Cleveland, WERE-TV (65), 6/18/53—Unknown.
Clcvaland Unlhd Bestg. Co. (19), I'I/25/53-—Unknown
Columhuﬁ, WOSU-TV (*34) 3—Unknown.
Lima, WIRATY (35), 12/4/32. /prln 34, Weed Tv.
Massillon, WMAC.TV (23), 9/4/52.4/15/54, Petey.
Youngstown, WUTV (TV) (21), 9/25/52—Unknown, Petry.

OKLAHOMA
Ada, KTEN (TV) (10), 12/16/53 &/1/54.
nid, Strests Electronics Inc. (5), 12/16/53—Unknown,
Mioml, KMIV (TV) 88), 4/22/53—Unknawn.
Ok(luhaomc CI/§3 Inhomﬂ Educational Tv Avtherlty
—Unknow!
Tulsa, KCEB (TV) (23), 2/26/53 1/15/54, Bolling.
OREGON
Eugens, KVAL-TV (13), 5/14/53-3/1/54, Hollingbery.
Portland (Ore.)-Vancouver (Wash.), KYAN-TV (21), Inltial
Decisfon 6/18/53
Portland, Qregon Television Ine. (12), Inltial Decislon

11/10/53.
St:lom, KPIC (TV) (24), 12/9/53-Jan. ‘54 (gronted STA

4).
Salom. KELM-TV (), 9/30/53—Unknow
Springfield-Evgene, KTVF (TV) (20), 2/11/53—Unknown

= 1JOWARD E. STARK

Brokers and Financial Consultants

TELEVISION STATICNS ¢ RADIO STATIONS

50 E. 58th St.
New York 22, N. Y.

ElLdorado 5-0405
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Information in following order: Locotion, call letters,
chonnel, dote gronted, sterting target date, netwerk
and representotive.

PENNSYLVANIA

Allentown, WFMZ-TV 867), 7/'|6/53—Eﬂrly 54,

Allentown, WQCY (TV) (39), 8/12/53—Unknown.

Erie, UCT(mmodou Perry Bestg. Service Inc. (86), 12/31/53
—Unkno

Erie, WSEE (TV) (35), 10/14/53—Unknown.

Harrisburg, WCMB-TV (27), 7/24/53-3/1/54, Coocke.

Hozletan, WAZL-TV (63), 12/18/52—Unknown, Meeker.

Loncosrer,WWlA (Tv) (21), 5/7/53 Early ‘54, Tayler.

Lewistown, WMRF-TV ( :% 4/2/53—Unknown.

Philadelphis, wmc-w & f, 10721733 Unknown.

Philadelphia, WIP-TV 26/52—Unknown.

Pn;sTbAurgh WG)ED (TV) ('13), /14/53 feb. ‘54 (granted

Qet.

Pltl?sburghd WIVQ (TV) (47), 12/23/53-Early ‘34, Head-
ey-Ree

Seranton, WARM-TV (168), 2/26/53-Jan.

Williomsport, WRAK-TV  (36),
Everett-McKinney.

‘54, Hollingbery.
11/13/52-Speing ‘54,

RHODE 1SLAND

Previdence, WMNET (TV) (18), 4/8/53-2/15/54, Raymer.
Providence, WPRO.TV (12), 9/2/53—Unknown, Blalr Tv
(granted STA Sept. 23),

SOUTH CAROLINA

Aiken, WAKN-TV (54), 10/21/53—Unknown
Camden, WACA.TV (15), 6/3/53-. ‘54,
Florence, WPDV (TV) (8), H/25/53—Unknown.
Graenwood, WCRS-TV (2), 4/8/53—Unknown.
Spartonburg, WORD-TV (7), 11/25/53—Unknown.
Spartonburg, WSCV (TV} {17), 7/30/53-Jan. '54.

TENNESSEE
Chattancoga, WOUC (TV) (49), 8/21/52—Unknown, Pear-

son,
Chattancoga, WIVT (TV) (43), 8/21/52—Unknown.
Jackson, WDXI-TV (9), 12/2/53-6/1/34

Old Hickory [Nashville], WLAC-TV (5), 8/5/53-Jan. '54

TEXAS

Amarillo, KLYN-TV {7), 12/11/53—Unknown.
Beaumont, KBMT (TV? (31), 12/4/52—Unknown.
Beaumont, KTRM-TV (68), Inltlal Declsion 7/22/53.
Corpus_Christi, Coastal hnd Tv Co. {22}, Initlal Declslon

12/10/53.
Corpus Christl, H. L. Hunt (43), 12/9/53—Unknown.
Dallas, KDTX (TV? (23), 1/15/53—Unknown.
Dallas, KLIF-TV (29}, 2/12/53- /1/54
Fort Worth, KTCO (TV) (20}, 3/11/33—Unknown.
Heusten, KTVP 'I'V) (23 'y /53—Unknawn.
Houston, KXYLI. 6/18/53—Unknown.
Lubbock KFYO-‘N (5) /7/53—Unknown, Katz.
Lufkin, ‘KTRE-TV 3/”/53—-1954 Taylor.
Narhall KMSY (V5 0181, &/28/83Unkmown.
San Antonla, KALA (TV (35), 3/26/53—Unknown.
Son Juan, WKAQ-TVY (2), 7/24/52-1954, Inter-American.
Sherman, KSHM (TV (46), 3/4/53—Unknown
Swnmn:('r, KPAR- (12), 8/26/33—Unknown, CB3§,
Avery-
Vicrorle, KNAI. ‘rv) (19), 3/26/53—Unknown, Best.
Wesluco, KRGV-TV (5), 7/16/53 2/1/54, NBC, Raymer.

UTAH

Provo, KOVO-TV (11), 12/2/53—Unkneo
Salt Luke City, KUTV (TV) (2), 3/26/53-2/15/54 ABC,
Hollingbery.

VERMONT
Montpelier, WCAX Bestg. Corp. {3), Initial Decislon
1072/53.

VIRGINIA
Churlonuvdlo, WCHV-TV (64), 1/29/53—Winter ‘54,

Walke
Dr.mvnllo, ‘WBTM-TV (24), 12/18/52-1/15/54, Holl!ngbcr{.

Marlorll‘, WMEV-TV (0), 4/2/53—Unknown, Dena
Cooke.
Richmand, Winston-Salem Bestg. Co. (29), 12/2/53-
Unknown.

WASHINGTON

Seattle, The U of Washington (*9)}, 12/23/53-5ept. *54.

Vancouver (Wash.).Portland (Ore.), KVAN-TV (21},
9/25/53-1/15/54.
WEST VIRGINIA
Beckley, WBEY (TV) 21), 6/25/53—Unknown.
Foirmont, WJPB-TV (35}, 7/1/53-]an. ‘54, Gill Perna.

Wheeling, WLTV (TV) (51), 2/11/53—Unknown

WISCONSIN

La Crosse, La Crosse Tv Corr {38), 12/16/53—Unknown.
La Crosse, WKAT (TV (8), 0/23/53 Unknown, Raymer.
Madison, WHA-TV (* /53—Unknown.

Meorinette, WMGB-TV ('|'|), 11/15/53—Unknown.
Neench, WNAM-TV (42), 12/23/52-1/26/54, George

WDSM-TV (&), 10/14/53—Unknown, Free &

ark.
Superior,
Paters.

WYOMING
Casper, KSPR-TV (2}, 5/14/53—Unknown.
Cheyenne, KFBC-TV (5), 1/23/53-1/15/54, CBS, Hol-
lingbery (granted STA Dec. 3).
ALASKA
Fairbanks, XKFIF (TV) (2), 7/1/53—Spring ‘54, ABC, CBS.

HAWAII
Honolulu, KULA-TV (4), 5/14/53-Jan. ‘54.

PUERTO RICO

San Juanfi WAPA-TV (4), 8/12/53—Feb. '54.
San Jusn, WKAQ-TV (2), 7/24/52-Feb. '54,
American.

Inter-

NOW!

with SOUNDCRAFT
PROFESSIONAL RECORDING TAPE

it's

micro-polished

Perfect reproduction — that’s the reason
you'll want to use Soundcraft Professional
Recording Tape. Every high is crisp, clean
—every low clear, full-bodied. Soundcraft
Tape is Micro-Polished; polished, buffed
and re-polished to a glossy smoothness,
to produce greater output uniformity,
lower distortion, improved high fre-
quency response, better head contact
and longer head life.

*

if you want quality second to none, be
sure to ask for Soundcraft Professional
Tape .. . the one and only Micro-Polished
tape!

REEVES

SOUNDGRAFT

CORP.

Dept. N-93

10 Eost 52nd Street
New York 22, N. Y.

*PAT. APPLIED pOR

Radlo-Telensu)n
NOMINATIONS INVITED

1. Radio or Television Reporting: For
the most distinguished example of spot
news reporting of a single news event,
scheduled or unscheduled, broadcast by
radio or television during the year.

2. Radio or Television Newswriting: For
a distinguished example of newswriting
or commentary for radio or television.
Nomination must consist of either a par-
tial or complete script, broadcast or tele-
cast during the year.

2. Public Service in Radio: For an out-
standing example of public service by an
individual radio station or network
through radic journalism, the test being
worth, effectiveness, and wunselfish or
publie-spirited motives, The broadcasts
must be journalistie, not entertainment.
Commercially sponsored programs not
eligible,

4. Public Service in Television: For an
outstanding example of public service by
an individual television station or net-
work through television journalism, the
test being worth, effectiveness, and un-
selfish or publlc-splrlted motives. The
broadcasts must be journalistic, not en-
tertainment. Commercially sponsored
programs not eligible.

Deadline Feb. 1, 1954
SEND ENTRIES TO:
Victor E. Bluedorn, Ex. Dir.
Sigma Delta Chi
35 E. Wacker Dr., Chicage 1
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— editorials

Fee Feasibility

HE letter which Glacus G. Merrill, president of WHAR Clarks-

burg and WKYR Keyser, W. Va,, sent to President Eisenhower
a fortnight ago [BeT, Jan. 4] contained as persuasive a set of argu-
ments against the imposition of federal license fees on broadcasting
as has yet been advanced. .

These were arguments which cannot be ignored. Although the
letter was addressed to the President, it is to be hoped that its con-
tents have been brought to the attention of the FCC, which, by
the way, was considering the problem of license fees last week.

Not all of the 10 reasons which Mr, Merrill gave for opposing
the fees may have been pertinent, but certainly several were, espe-
cially those which pointed to the probability that a system of fees
would negate the purposes of public service to which the Com-
munications Act has committed radio and television.

As Mr. Merrill said, the necessity to pay for licenses might very
well cause many stations, particularly marginal operations, to let
program standards deteriorate in concession to the need to take in
more revenue. Certainly it cannot be argued that the cause of
public service programming will be advanced by the extraction of
further funds for federal levies.

Mr. Merrill also fears, with complete justification, that the im-
position of fees would “lead to increased federal control and further
convert broadcasting from a private enterprise conducted in the
public interest to a government enterprise financed with private
capital.”

Undoubtedly there are others of Mr. Merrill’s point of view.
They will have an opportunity to make it known after the FCC
issues its proposed schedule of fees, as it must do by Feb. 1. The
opportunity must not be missed.

Advertising: In War & Peace

HE ECONOMISTS are talking up 1954 as the year of “adjust-

ment.” Depending upon one’s politics, it’s going to be, at one
extreme, a “levelling off,” at the other a horrendous full-scale
depression.

There's ‘agreement only on one fundamental point: There's
“fluidity” in our national economy. The President took cognizance
of it in his fire-sider last Monday, and again in his State-of-the-
Union message opening Congress last Thursday.

Unlike other transitions in our business structure, our leadership
seems to know the approach. The way to keep our output high
and our economy sound is to market, exploit, promote. In a word:
advertise. ’

The Advertising Council meets here this week. It is the volun-
tary organization set up a decade ago, in the crucible of war, to
plan and funnel campaigns to all media to keep our'war-time
economy on even keel. It did that job so well that the non-profit,
non-partisan organization has just kept functioning, actually under
mandate of the President.

The obvious present need is to keep our economy moving in
effecting an orderly shift from a defense to a more nérmal struc-
ture, The job is to unsell public and industry alike on the notion
that we are hell-bent for a depression. On this council are the
very top people in industry and advertising. It is a billion-dollar
planning board that could only be assembled under government
auspices.

Radio and television figure significantly in the council’s delibera-
tions. During the war countless millions of “listener impressions”
were made through public service announcements and programming
cleared through the council. Since the war, and with the advent
of television, there has been added the “viewer impression.” These
activities have cost the government nothing; all services are privately
donated.

Broadcasters have another interest in this economic transition.
How will it affect their business? The records show that, in radio,
billings declined only once—in 1933, at the bottom of the “Big
Depression.” Since then radio has been depression-proof, con-
sistently increasing its gross sales, even in the face of that “television
penetration” bugaboo of the late and unlamented immediate past.

Television’s record is even more spectacular, because its billings
year-to-year have increased astronomically. Because tv is a growth
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“When radio came out we waited for plug-in sets, when plug-in sets

came out we waited for superheterodyne, when they came out we waited

for fm, then he decided to wait for television. Now he's decided to wait
for color tv?”

medium, it will continue to expand, whether there’s adjustment, re-
cession, or depression. And radio in 1953 established itself as the
only truly low-cost saturation medium, by coming out of its “over-
the-transom” coma which preceded the television scare.

The new approach is reflected in the actions of national advertis-
ers. They intend to increase their budgets. In 1953, the total
advertising bill was $7.7 billion. In 1954 the estimate is a neat
$8 billion, despite the depression talk. This is premised on the
established truism that if you have merchandise to sell, you sell it
through advertising.

This lesson was learned during World War II, when the reverse
effort was to get people to stop buying things they didn’t need.
Before the war the advertising bill was a scant $2 billion,

Broadcasters can get more of that $8 billion budget in 1954, but
not by sitting on their hands. They’ll have to use their hands and
feet too, but mostly their heads.

The Real News ‘Koop'

HOUGH to some living elsewhere it may seem a parochial
matter, the just-completed administration of Ted Koop, direc-
tor of news for CBS Radio, Washington, as president of the National
Press Club is of genuine importance to all in radio and television.
Within the National Press Club it is agreed that Mr. Koop was
an exceptionally able president. Aside from the personal satis-
faction that Mr. Koop may derive from that approval is the fact,
of broader significance, that a membership consisting largely of
newspapermen has taken a favorable attitude toward a radio
newsman.

It is not to detract credit from him to say that the harmony which
has existed at the National Press Club during Mr. Koop’s admin-
istration transcends personalities. Tt has arisen from a common
realization that the interests and pursuits of all who gather and
distribute news are far more alike than different.

Perhaps it is logical that this realization has developed to a
particularly advanced degree in Washington, which is the news-
gathering center of the U. S. and indeed the world. Nowhere else
do so many newspapermen, magazine writers, radio and television
reporters and commentators congregate in so relatively confined
an area. Mingling as they do at work and at leisure, they have
acquired an understanding of the other fellow’s job.

This understanding, as it spreads throughout the news fraternity
of the country, must result in improved,_conditions for all. As has
been demonstrated in the National Press Club, there can be com-
petition among the rival news media without acrimony. The in-
exorable logic of events eventually will force a renaming of that
Washington institution. Some day it surely will become the Na-
tional News Club, a model that doubtlessly will be followed wher-
ever such organizations exist.

BROADCASTING ® TELECASTING



The WGAL-TV markel—its people spend each
vear: $1,723.599,000 for retail items » $930,969,-
000 for food « $283,300,000 for automotive
goods « 541,362,000 for drug items.

WGAL-TY—Channel 8-—isreceived with
respect and welcome by every member of the
family in homes throughout its big, rich,
diversified industrial and farm area. This area
includes Lancaster, Harrishurg, York, Reading,
Lebanon and hundreds of smaller cities and
towns. Local programs und top shows from
Four Networks give popular voice to
every segment of this large area. When your
product enters these homes it is assured
friendly welcome. Join the many leading na-
tional and local advertisers who have used
WGAL-TV consistently throughout its Five
Years of service. Sell your products suc-
cessfully, profitably. Buy WGAL-TV.

Steinman Station
Clair McCollough, President

:::1'"*"'"‘{
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Carefully planned, diversified local programming reaches
every segment of the community. An example—the York
County Kennard-Dale Chapter of Future Farmers of
America heing interviewed on a WGAL-TV farm program.




. THEN YO WATCH IT SELL]

KO '"-KFMB

Channel Channel

~ WRATHER-ALYAREZ, INC. WRATHER-ALVAREZ BROADCASTING, INC.

TULSA, OKLAHOMA SAN DIEGO, CALIFORNIA
NETWORK AFFILIATIONS: €BS, NBC, ABC

Exclusive National Representative: EDWARD PETRY & CO.




