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To Beat This
Bird in Southern
New England TV!

This famous Rhode Island bird packs
a powerhouse of live local show-
manship day in and day out. .. a
powerhouse that attracts accolades
from TV Guide, VYoriety, Boston
Traveler, New York Times and

Watch for

Big POWER-BOOST i
NEWS . And this showmanship is proven
salesmanship . . . with Channel 10's

COMING SOON!

live local shows averaging a big
87% share of homes using TV, in
the latest Providence telepulse.

¥i

Yy ot
ALK 5,

¥
P i

No wonder this early bird cap-

%
)
Jh

¥ :“;\ tures the market in Southern New
G - NBC - BASIC England! The products that go to
3 ABC -Dumont - CBS our rich market FIRST and leave
Y shelves FASTEST are advertised on

WIAR-TV.

Nafional Representatives WEED Television

WJAR'TVCHANNEL 10 Providence, R.
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BROWN & WILLIAMSON TOBACCO CORPORATION

jﬂac[ilfiona//% n L‘/Le /9 ué/ic C)on/ic[ence

In the long «un it's public confidence in a name that makes a new product become a leader in its field. To what
extent can public confidence be measured? Brown & Williamson Tobacco Corporation knows the answer.

Viceroy cigarettes—newest member of this eminent tobacco family—is the world’s largest-selling filter tip cigarette.
A new dimension to cigarette smoking pleasure has been added with outstanding success. The Havens &
Martin Inc.,, Stations, too, employ new dimensions to maintain a large and responsive audience

thronghout Virginia—one of the South’s richest areas. Imaginative programming, distinguished public service,
couscientious effort are but a few of the countributing factors that make Havens & Martin advertisers confident of a
loval audience—and mounting sales results. Join with confidence the First Stations of Virginia for

your advertising needs—WMBG-AM, WCOD-FM and WTVR-TV,

Richmond's only complete broadcasting institution.

PIONEER NBC OUTLETS FOR VIRGINIA’S FIRST MARKET

WMBG ~» WCOD » WTVR ™

MAXIMUM POWER 100,000 WATTS ® MAXIMUM HEIGHY 1049 FEET

WTVR Represented Nationally by BLAIR TV, INC.
WMBG Represented Nationally by THE BOLLING CO.




In 15 eventful years Intermountain Network has grown
from 3 stations serving a few hundred thousand people
to 44 stations serving 4'2 million people in the boom-
ing Intermountain West.

A SINCERE THANK YOU TO OUR ADVERTISERS who,
through their faith, have made Intermountain Net-
work strong.

A SINCERE THANKS TO OUR AFFILIATED STATIONS
which have dominated their communities and made
possible Intermountain Network’s remarkable success.
WE LOOK FORWARD TO THE FUTURE with a pledge
to deliver maximum audiences to our advertisers at
lowest cost, through the strongest possible programming
and an even greater dedication to the community. We
shall continue to grow and progress, in order to keep
ahead of all developments in the ever-changing field
of radio.

For sales success in the Intermountain West, latch on to
15 years of accomplishment, growth, vigor and vitality.
Latch on to Intermountain Network, now in its 16th year.

Inter [Jlountain
Metwork

Lynn L. Meyer, President

44 STATIONS IN

IDAHO MONTANA WYOMING
UTAH NEBRASKA COLORADO
NEW MEXICO NEVADA TEXAS

Salt Lake City, Utah—146 So, Main RePresented by Avery-Knodel, Inc.

Denver, Colorado—Hotel Albany LA LI L B DG L

San Francisco - Dallas - Atlanta

Published every Monday. with Yearbook Numbers (53rd and 54th issues) published in January and July by Broapcastiné PusLicarions, Inc., 1735
DeSales St. N.W.. Washington 6, D. C. Entered as second class matter March 14, 1933, at Post Office at Washington, D. C., under act of March 3, 1879.



" FIVE OUT OF SIX
NORTH TEXAS
COMMUNITY ANTENNA
- SYSTEMS SAY....
KRLD-TV TOPS!
KRLD-TV, Channel 4, MAXIMUM

POWER Station delivers the Best
Picture and Most Reliable Service

TQDAY . .~..Same as in the past.

‘I a written survey of Six North Texas
~{_ommunity Antenna Systems compris-
ing Tyler, Denison, Sherman, Palestine,

{Above} Community Antenna Tyler, Texas

A new 1521-foot KRLD-TV tower is now Sulphur Springs and Mineral Wells, five
under construction . ..to serve an even unqualifiedly stated KRLD-TV, Chan-
wider area, adding many thousands of new nel 4, continues to deliver the Best Pic-
viewers, and increasing KRLD-TV's ture and Service. One system declined to
(Channel 4) sales producing power. make a statement.

"“The Worlds Greatest Names and, Shows”

Exclusive CBS outlet for Dallas and Fort Worth m m B. m Dlﬁ w

The BIGGEST buy in the BIGGEST market in the BIGGEST State

Owners ond eperotors of KRLD, 50,000 wotts
The Times Herold Stofion ... The Bronham Co.
Exciusive Representotive. 4

JOHN W. RUNYON CLYDE W. REMBERT
Cheirmon of the Board . o MAXIMUM POWER

President

Page 4 ® December 6, 1954 BROADCASTING ® TELECASTING



MONOPOLY PROBE s Whether there
shall be full-scale inquiry of alleged “mo-
nopoly” in broadecasting and radio-tv man-
ufacturing, with ncwspaper ownership
overtones, will be determined any day by
Sen. Kilgore, of West Virginia, who be-
comes chairman of powerful Judiciary
Committeec when Democrats organize Sen-
ate in January. Sen. Kilgore has invited
Howard W. Chernoff, former managing
director of West Virginia Network and
now consultant on West Coast, to meet with
him—probably this week—in Washington.
If investigation is decided upon, Mr. Cher-
noff will be asked to serve as Committee
consultant.

BeT

SEN KILGORE, who uas minority mem-
ber of Judiciary Committee last February
lashed out against joint radio-tv station
ownership, also opposes newspaper owner-
ship and operation of networks and sta-
tions by manufacturing conrpanies. He
will talk project over with Mr. Chernoff,
an old friend dating back 1o latter's active
management of stations in West Virginia
decade ago. Mr. Chernoff, who managed
KFMB-TV until two years ago, is former
newspaperman, and is well known broad-
cust executive.

BeT

SOUR NOTES e Inordinate increase in
“rhythm and blues” type of disc jockey
music on radio was discussed at NARTB
Am Committee sessions in Washington
last week. Commitlee, however, decided
to study “race music” situation but with no
immediate action in prospect. Some sta-
tions already have banned suggestive rec-
ords, with prospect that voluntary action
of this character will be encouraged.

BeT

ENTER “BROADCASTER” Thomas E.
Dewey after New Year's. New York's
governor, who relinquishes thar office Jan.
1, reportedly is siated to acquire substantial
minority intevest in WROW-AM-TV Al-
bany in which his longtime Pawling, N. Y.,
neighbor, CBS commentator Lowell Thoni-
as, recently acquired interest. Another
principal owner is Rep. Dean Taylor (R-
N. Y). WROW is in news this week as
result of protest filed by WTRI (TV) Al
bany with FCC alleging infraction of
FCC’s regidations (story page 27).

BeT

DOWN MEXICO WAY e Despite secrecy
thrown around U. S.-Mexican NARBA
treaty deliberations, it’s evident that U. S.
delegation during last fortnight has become
discouraged. Muin contentions have to
do with insistence of U. S. that clear
channels be protected under old 650 mile

BROADCASTING ® TELECASTING

closed circuit,—

border rule. Mexico, on other hand, has
sought climination of 650 mile rule and
substitution of something it calls “contour
protection.”

BeT

WHERE MEXICAN conference will go
was in suspended animation last week.
FCC Comr. Rosel H. Hyde, chuirman of
U. §. delegation, rettirned to Washington
last Wednesday to attend series of FCC
meetings and planned 10 return Sunday
only if outlook for agreement looked hope-
ful. Ir was feli that U. §. Government
probably did not want him o return unless
there was better than even chance of agree-
ment. Conference should wind up in week
or ten days.

BeT

SPECIAL PROJECT ¢ There's more than
meets eye in appoiniment of Newell T.
Schwin as manager of sales development
for CBS Radio Spot Sales as announced
by network. It's understood Mr. Schwin
will concentrate on those advertisers who
once switched from radio to television, then
abandoned tv without returning to aural
medium.  No replacement for Mr. Schwin
is contemplated at CBS Chicago where, as
executive assistant to H. Leslie Atlass, he
was troubleshooter on WBBM-TV-Zenith
ch. 2 dispute, now resolved.

BT

INNOVATION proposed for upcoming
NARTE convention in Washington (week
of May 22) is for series of stute associi-
tion breakfast meetings with full Congres-
sional delegations. Proposal advanced by
Jack Harris, KPRC-AM-TV Houston gen-
eral manager, will be on agenda of NARTB
General Conveniion Committee which
meets Jun. 25 in Hollywood Beach, Fla., at
time of radio and tv hoard meetings.

BT

SITTING TIGHT e You can virtually
write off possibiiity that National Colle-
giate Athletic Assn. will liberalize its foot-
ball tv policy out of fears that national
advertisers would be reluctant to continue
picking up sizable tab for once-a-week
slate. Its tv committee is smug on subject
and fecls competitive network situation
will assure some tv coverage, even at rock-
bottom rates. Commitice’s atiitude as re-
flected at last week’s Chicago meeting was
one of “take it or leave it” to networks.

BT

GABBY HAYES SHOW, 52-week half-
hour tv series, hus been bought by Asso-
ciated Artists Productions Inc., from Mar-
tin Stone, president of Kagran Inc. Dis-
tribution will be made by Motion Pictures
for Television.

SELLING SUBSCRIPTION s Proponents
of subscription tv are working overtime
now that FCC staff has made initial pitch
to Commission on proposed procedures
(story page 64). Zenith’s Millard (Tex)
Faught, who has been one-man Chautau-
gqua for past three years on Zenith Phone-
vision, traipsed about Capitol Hill last
week coincident with filing of Zenith’s
petition with FCC seeking short-cut. Likeli-
hood is Commission will move cautiously,
first asking for informal comments, having
in mind that in tackiing box-office tv, it
comes to grips with problem that may
mean evolution of new national policy on
use of tv channels.

BeT

NARTH statisticians expected to arrive at
final tabulations this week on extent and
amount of beer and wine advertising on
radio and tv for “composite week" during
period Sept. 1, 1953-Aug. 31, 1954. From
this figure report will be made at begin-
ning of next Congress in accordance with
House Commerce Conunittee mandate,
which asked for this data in report on 83d
Congress” Bryson Bill on liquor advertising.
Some 80% of ruadio-tv stations replied to
NARTB questionnaire on subject.

BeT

HEARING CANCELED e Planned hear-
ing session by Senate Rules Subcommit-
tee, which among other things has been
studying whether radio-tv should have ac-
cess to open congressional hearings, has
evaporated with end of special Senate ses-
sion, although Chairman William E. Jen-
ner (R-Ind.) had announced three Sena-

tors would testify: Watkins (R-Utah},
Capehart (R-Ind.) and Kefauver (D-
Tenn.). Reason—Senators are in hurry

to get out of Washington. Senate unit cx-
pected to submit its report and recom-
mendations around beginning of next Con-
gress.

BeT

ED J. DEGRAY, director of radio station
relations for CBS, has resigned effective
Dec. 15. He has not announced future
plans. He was formerly with WBT Char-
lotre.

BeT

FEUDERS' FUN e Shift of American
Federation of Labor quarter-hour, across-
board news program from Mutual to ABC
Radio, effective first of year {BeT, Nov.
29], said to be causing jubilation in ranks
of Local 802, American Federation of
Musicians, which has been feuding with
Mutual’'s WOR-AM-TV New York since
station gave up entire musician staft of 40
last March.
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a wonderiful

A rich market with 967,300 families who have
an annual effective buying income of over five
billion dollars. A super-powered station—the
one station that reaches this vast territory,
and exerts tremendous influence on the spend-

ing habits of this buying audience.

STEINMAN STATION
Clair McCollough, Pres.

Representatives:

MEEKER TV, INC.

December 6, 1954

- for your profit

Y NBC CBS DuMont

LAN‘C.Aﬁs@ﬁER,

combination!

CHANNEL 8-LAND

New York

York Harrisburg Reading
Hanover Lebanon Carlisle
Gettysburg Westminster  Martinsburg
Chambersburg  Hagerstown  Pottsville
Frederick Sunbury Lewisburg
Waynesboro Lewistown Shamokin
Hazleton Lock Haven Bloomsburg

Los Angeles Chicage San Francisco

BroapCasTING
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at deadline

Hitz, McFadden, Shea Named
To NBC VYice Presidencies

ELECTION of three top NBC executives to
vice presidencies is being announced today
{Mon.) by NBC President Sylvester L. Weaver
Jr. Named are Edward R. Hitz as vice presi-
dent in charge of television network sales, Cen-
tral Div.; Thomas B. McFadden as vice presi-
dent in charge of NBC Spot Sales, and Hamilton
Shea as vice president in charge of WRCA-AM-
FM-TV, NBC o&o stations in New York.

Mr. Hitz has managed NBC's Central Div.
television network sales office in Chicago since
November 1952. Mr. McFadden, with 20
years NBC service, has headed NBC Spot Sales
in New York since 1952. Mr. Shea, who joined
NBC in 1949, has been general manager of
NBC’s New York stations since July 1953.

New Cost-Per-1,000 Data Plan
To Be Issued by Hooper

INFORMATION from which tv advertiser or
agency can “apply his own known cost figures
per commercial to compute ‘cost per 1,000
area homes watching per commercial second,””
to be issued quarterly in new report called
“Hoopereports on Tv Commercials,” C. E.
Hooper Inc. is announcing today (Mon.).

Data will be on all individual tv commercials
and “program promotions” during surveyed
weeks on those stations and markets included
in report, and will designate products advertised,
identify announcer, starting time, approximate
length, whether audio-video (or audio only or
video only), whether network or non-network,
rating and share (metropolitan), area homes
watching and composition of audience. No at-
tempt will be made to show if commercial is
film or live, it was learned.

Data will be broken down in reports accord-
ing to (1) chronological report by stations, (2)
brand comparison by categories and (3) so-
called “commercial exposure indexes.” Latter
will give “measure of the comparative com-
mercial exposure between brands, and obtained
by multiplying total “area homes” by total
“commercial records” per brand, it was ex-
plained.

First report to be issued in February will
cover five tv stations in New York and three
in Philadelphia, with four in Chicago to be
added in April and three in San Francisco in
July and thereafter.

Senate Hearings Planned

SENATE Juvenile Delinquency Subcommittee
expects to hold additional hearings on whether
tv programs affect juvenile delinquency, spokes-
man said last week. Subcommittee has said its
investigators are checking into films which are
programmed on tv for children and may ques-
tion some producers of such films if investiga-
tive work is complete by time of next tv hear-
ing. date of which has not been decided. Mean-
while, spokesman said Sen. Robert C. Hendrick-
son (R-N. 1.), chairman of group, will issue
comments early this week on statement by
NARTB Tv Code Review Board last week to
subcommittee regarding films exhibited at Wash-
ington hearings in October [B®T, Oct. 25] (see
story page 58).
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IMPACT ON STOCK

STOCK of Westinghouse Electric Co.
(which purchased WDTV (TV) Pitts-
burgh from DuMont Friday) opened on
New York Exchange at 753 Friday and
¢losed that day at 76%, up 7. Allen
B. DuMont Labs stock, which gained
% at close Thursday, opened on Amer-
ican Exchange at 163 Friday and closed
at 1534, down %. Westinghouse’s high
for 1954 was 763 ; DuMont, 163.

Hazeltine Color Receiver
Uses Projection System

HAZELTINE Corp., Little Neck, L. I., last
Friday demonstrated “an entirely new type”
of color television receiver, which uses optical
assembly system to project on flat screen full-
color picture, said to be “somewhat larger than
that of a 21-inch direct view tube.”

American Optical Co., which produced opti-
cal assembly used in developmental set shown
at meeting in Garden City, L. I, said it was
prepared to produce sample assemblies for
manufacturers early next year and be ready for
full production by next fall. Developmental
model used 2%-inch cathode-ray projection
tubes, with each tube producing image in pri-
mary colors. It was explained through elabo-
rate optical system, images from three tubes
“are enlarged to produce a full color picture
on flat screen.”

ABC-TV Participation Plan

ABC-TV’s entry into participations-sales format
is scheduled Jan. 8 on Saturday morning hour-
long Your Better Home Show (Sat., 11:30 a.m.
to 12:30 p.m.) if network can line up at least
five participating sponsors by that time, it was
learned Friday. Qne participating client re-
portedly set. Network reportedly expects to
clear minimum of 51 stations.

MONDAY MUSIC

PLANS to make Monday night “the
most impressive musical evening’s enter-
tainment in radio” being set up by ABC
Radio. Revisions which will lead to ac-
cent on music programming will begin
next week and run through January.
Beginning Dec. 13, Just Easy, popular
music show with Jack Gregson, now
heard Tuesday through Friday, 8-9 p.m.
(EST) will be expanded to Monday in
8-8:25 p.m. period. Show features Bobby
Hackett’s orchestra with Peggy Ann
Ellis as vocalist. Voice of Firestone, spon-
sored by Firestone Tire & Rubber Co.,, is
heard 8:30-9 p.m. Metropolitan Opera
Auditions, will return to air Jan. 3, 9-
9:30 p.m., presenting operatic soloists
and concert orchestra. In late January,
Freedom Sings will join ABC Radio,
9:30-10 p.m. EST, featuring U.S. Army
symphony orchestra in pop music pro-
grams originating from Washington.

» BUSINESS BRIEFLY

BALLOON CONTRACTS ¢ Giant Animal Co.
buys 10 quarter-hour shows on NBC Radio
to promote Christmas sales of animal balloon
toys. Contract covers: 3:05-3:20 p.m. (EST)
segment of Woman in Love, Mon.-Fri., 3:05-
3:30 p.m., Dec. 6-10; Hotel for Pets, Tues. and
Thurs., Dec. 7-9, 5:30-5:45 p.m. (EST); One
Man's Family, Tues. and Wed., Dec. 7-8, 7:45-
8 p.m. (EST), and news program, Sun., Dec.
5, 11-11:15 a.m. (EST). Agency: Duane Jones
Co, N. Y.

ALLSTATE BUYS SPORTS e Allstate Insur-
ance Co., Chicago, buys for 52 weeks Sports
Today With Bill Stern on ABC Radio network,
alternate days each week, Mon.-Fri., 5:45-6 p.m.
{CST). Agency: Christiansen Adv. Agency,
same city.

CHICLE SHOPPING ® American Chicle Co.,
through Dancer-Fitzgerald-Sample, New York,
shopping for alternate-week sponsorship of an
evening tv show.

MENNEN INTERESTED ¢ Mennen Co,
throngh Kenyon & Eckhardt, interested in
sponsoring Phil Silvers Show on CBS-TV,
Tues., at 8 p.m., if time is cleared on network’s
Tuesday night lineup.

ASPIRIN SPOTS e St. Joseph Aspirin, through
Lake, Spiro & Shurman, Memphis, planning
three-week radio spot announcement saturation
campaign in approXimately 15 Midwest markets
to promote its 1955 calendar offer. Schedule
slated to break Dec. 22.

Insurer Buys Sports Series

STATE FARM INSURANCE Co., Blooming-
ton, 1L, to sponsor new Red Barber's Corner
on CBS-TV from approximately 10:45 to 11
p.m. (EST) Wednesdays, following Pabst Blue
Ribbon Bouts. State Farm Insurance Co.
agency is Needham, Louis & Brorby, Chicago.

Staff Group Acquires WPAT

SALE of WPAT Paterson, N. ], to group
headed by Dickens J. Wright, currently execu-
tive vice president and general manager, was
announced Friday by Passaic Daily News
through its president, former Congressman
Dow H. Drukker. Sale price not disclosed.
Station is owned by North Jersey Broadcasting
Co., subsidiary of Passaic Daily News. Mr.
Wright will become president and general man-
ager under new ownership, which will assume
control after customary FCC approval has been
obtained. Station is on 930 kc, with 5 kw full-
time. 1t has been on air since May 12, 1941.

Tulsa Uhf to Suspend

KCERB (TV) Tulsa, Okla., asked FCC Friday
for permission to suspend operation on tempo-
rary basis and retain STA for six months. Ch.
33 outlet said it is losing network affiliations
to vhf stations in area, cannot sell local or
national advertisers on merits of uhf in mixed
market.
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at deadline

Tv Output at Record Point;
Radios Near Million in Month

WEEKLY tv set production rate in October
was highest on record and total output in four-
week month was exceeded in 1954 only by
five-week September, according to Radio-Elec-
tronics-Tv Mfrs. Assn. Radio output increased
over September, failing just shade off million
mark and setting record for 1954.

Following are tv and radio set production
figures by months for first 10 months of 1954:

Television Home Sets Poertables

Jen. 420,571 271,036 46,571
Feb. 426,933 233,043 98,275
Mar. (5 wks) 599,806 244,11 206,130
April 457,608 185,232 175,424
May 396,287 173,480 174,735
June (5 wks) 544,142 226,350 141,904
July 306,985 150,002 39,447
Aug. 633,387 280,607 74,713
Sept. (5 wks) 947,796 352,499 76,271
Oct. 921,476 343,269 97,331
5,564,791 2,439,648 1,130,801

Auta Cleck Total Radio

Jan. 394,442 159,932 871,981
Fab, 331,961 105,933 749,232
Mar. (5 wks) 370,249 119,863 940,352
April 330,989 73,590 745,235
May 316,519 57,370 722,104
June (5 wks) 336,733 132,668 837,655
July 191,512 57,100 438,061
Aug: 275,008 155,171 785,499
Sept. (5 wks) 296,327 207,226 932,323
Oct. 336,483 220,505 997,788
3,180,423 1,289,358 8,040,230

Extra Dividend Declared
At RCA Board Meeting

RCA board of directors last Friday declared
extra dividend of $.35 per share and quarterly
dividend of $.25 per share on common stock
of corporation, payable Jan. 24, 1955, to hold-
ers of record on Dec. 17, 1954. Brig. Gen.
David Sarnoff, chairman of board, said future
quarterly dividends by RCA will be made one
month earlier than heretofore, with payments
scheduled in April, July, October and January.

RCA board also declared dividend of $.8712
per share on RCA first preferred stock for
period of Jan. 1, 1955 to March 31, 1955, pay-
able April 1, 1955, to holders of such stock
of record on March 14, 1955. Common stock
dividends declared by RCA for 1954 totaled
$18,898,000 and dividends on its outstanding
preferred stock amounted to $3,153,000.

Election of Gen. Walter Bedell Smith as
member of board of directors of RCA an-
nounced Friday by Brig. Gen. Sarnoff. Gen.
Smith, wartime Chief of Staff to Gen. Eisen-
hower, is vice chairman of board of directors
of American Machine & Foundry Co.

WIJOL-AM-TY Joliet Transfer

SALE of WIOL-AM-TV Joliet, Iil., by W. H.
Erwin Ir. and associates for $112,500 to Joseph
F. Novy, chief engineer of WBBM-AM-FM-TV
Chicago, and Jerome F. Cerny, WBBM engi-
neer, was disclosed Friday in application ten-
dered for FCC approval. WIOL-TV, not on
air, is under construction on ch. 48.

Lafayette, La., Outlet Sold

KVOL-TV Lafayette, La.,, under construction
on ch. 10 as share-time companion to KLFY-
TV there, has been sold to KLFY-TV for $45,-
000 representing out-of-pocket expenses, FCC
was advised Friday in bid for approval.

BROADCASTING ® TELECASTING

BASEBALL AGAIN

SENATE last week tabled resolution
presented by Sen. Edwin C. Johnson
(D-Colo.) on last day of special session
which would exempt franchises entered
into and enforced by baseball leagues
from prosecution under anti-trust pro-
visions of Sherman and Clayton Acts
and Federal Trade Commission Act,
Sen. Johnson is president of Western
League, member of National Assn. of
Professional Baseball Leagues (minors).

Sen. Johmnson acknowledged that his
sesolution (S Res 334) had no relation
with business at hand (McCarthy cen-
sure). The Colorado Democrat, who
becomes governor of his state next year,
introduced during first session of 83d
Congress bill to restore baseball’s Rule
1 (d) prohibiting broadcasts or telecasts
of major or minor league games within
50-mile radius of home team’s ball park,
but bill was battled by broadcasters until
it died on Senate calendar last August.

Beaumont and Tampa Grants
Are Held Up by FCC

STAY of two final television grants—<ch. 6 for
KFDM-TV Beaumont, Tex.,, and ch. 13 for
WTVT (TV) Tampa, Fla.—ordered by FCC
Friday pending oral arguments scheduled Dec.
21 on petitions for reconsideration filed by
losing applicants. Final rulings in both cases
had reversed initial decision recommendations
of hearing examiners.

In Beaumont case, petitions were filed by KRIC
and KTRM for review of Aug. 6 decision which
overruled examiner's initial decision favoring
KTRM [BeT, Aug. 91. Comrs. E. M. Webster,
Frieda B. Hennock and Robert T. Bartley dis-
sented in Friday action.

In Tampa ruling, petitions were filed by WDAE
and Orange Television Broadcasting Co. for re-
consideration of Sept. 3 decision which over-
turned examiner's _initial decision preferring
WDAE [B+T. Sept. 6]. Comrs. Webster, Hennock
and Bartley again dissented.

In another major hearing action, Commission
scheduled second oral argument Dec. 13 in case
involving ch. 12 WPRO-TV Providence, R. I,
whose final grant was stayed over year ago
pending hearing on Sec. 309{c} economic protest
by ch. 168 WNET (TV) there. Initial decision of
examiner last April, which merely set forth
findings of fact and certified record, was first
heard in argument in mid-September. Concur-
ring view Friday by Comr. Hennock indicated
second argument is required since case resulted
in tie vote before Commissjion recently.

Commission majority denied petition of Colum-
bia Empire Telecasters Ine. to stay and recon-
sider grant of ch. 12 at Portland, Ore., to Oregon
Television Inc, for KLOR (TV). FCC found
charges involving Walter Stiles incident and al-
leged misrepresentations by successful applicant
“are not supported by substantial evidence”
[B+T, Sept. 6, Aug. 30]l. Comr. Rosel H. Hyde
dissented and Comrs. Webster and Bartley par-
tially dissented from majority action. esides
Columbia Empire, other unsuccessful aﬂ)]lcant
in c¢h. 12 case was Northwest Television &
Broadeasting Co.

Springfield Tv Decision

PAST operating record of broadcast station
won Sangamen Valley Tv Corp. (40% owned
by WTAX-AM-FM Springfield, IIi.) hearing
examiner’s nod for Springfield ch. 2 in initial
decision issued Friday. Examiner Millard F.
French also proposed denying competing ap-
plicant, WMAY-TV Inc., 50% owned by
WMAY Springfield and 28.5% by Lee Ruwitch,
general manager, WIVJ (TV) Miami.

PEOPLE

GEORGE KAPEL, formerly manager of
KOMU-TV Columbia, Mo., and previously
active in sales and administrative capacities at
other stations, to sales staff of WGN-TV Chi-
cago.

WILLIAM REEDE, head of his own agency
in international field, to Grant Adv. as regional
manager for Europe, it was announced by
FRED SPENCE, head of Grant’s International
Division.

JOHN LAFARGE, Grey Adv., to Ruthrauff &
Ryan, N. Y., as copy group head.

RCA 21-Inch Color Sets

In Commercial Production

FULL DETAILS on first RCA Victor color
television receivers incorporating new RCA 21-
inch tri-color tube, now in commercial produc-
tion at Camden, N. J., plant, are being an-
nounced today {(Mon,) by Henry G. Baker,
vice president and general manager, RCA
Victor Div.

Mr. Baker said limited quantities of color
receivers are scheduled to be shipped to dis-
tributors late this month. They are expected
to be available in dealer stores in January, he
said, at suggested retail price of $895.

RCA Victor is planning only limited produc-
tion initially, emphasizing quality rather than
quantity, according to Mr. Baker. He stressed
that “intensive work is still underway with
the objective of achieving further cost reduc-
tion,” but added that RCA did not foresee large
mass production of color sets in 1955.

NARTB Group to Expand

Tv Information Program

NEXT three months to be devoted to expanded
campaign to promote more active tv station
participation in its program of spreading public
information on television’s social, cultural and
economic benefits, NARTB Television Infor-
mation Committee decided Friday at meeting
in New York. Committee itself will expand
types and amount of such information it dis-
tributes to stations for use in speeches, on air,
etc.,, and will meet again in three months to
review progress.

WORC Worcester, Mass., Sold

WORC Worcester, Mass., 1 kw ABC outlet on
1310 ke, purchased for $94,000 by group headed
by Robert F. Bryar, New York City tv an-
nouncer who is president of purchasing group,
WORC Inc. Harold Kaye, formerly head of
advertising agency bearing his name, will be
vice president. Sellers are C. George Taylor
and Robert T. Engles, also owners of WHIM
Providence, R. I. WORC sale, which is subject
to customary FCC approval, was handled by
Howard E, Stark, New York broker.

RCA Denied Stay Order

SECOND attempt in as many days to postpone
Zenith Radio Corp.’s $16 million anti-trust suit
against RCA in Chicago failed Friday when
Federal Judge Michael L. Igoe denied RCA
motion for stay. Day earlier in Washington,
Supreme Court Associate Justice Sherman
Minton denied RCA request for stay order (see
early story on page 76). Zenith officials said
they will begin taking depositions today (Mon-
day) from RCA officials.

Geneva Pact Compliance

NEARLY full compliance with provisions of
1951 Geneva Agreement to implement 1947
Atlantic City frequency allocation pact was
announced by FCC Friday in progress report
detailing domestic allocation status in various
services, inciuding broadcasting.
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the week in brief

WESTINGHOUSE PAYS $9,750,000 FOR WDTV (TV)
DuMont sells Pittsburgh station for highest price in tv history

BBDO, RADIO NETWORKS TAKE A NEW LOOK AT RADIO
The biggest agency in the radio-tv business requests, and gets, the facts

PULSE COMES UP WITH A NEW MEASUREMENT REPORT
‘Cumulative Pulse Audience’ reports station audience on weekly, daily basis .

TWO VIEWPOINTS ON BUYING AND SELLING TIME
An agency man and a broadcaster discuss advertiser-agency-station relations

MARKET RESEARCH MEANS PEOPLE, TOO

Telling why you must put the human element into media study

A BETTER MOUSETRAP: MAKING TV FOOD LOOK TASTY
Video Vittles’ business is dressing up the food in tv commercials

TV CODE BOARD SEEKS TO EXTEND CODE'S EFFECT

Washington session decides to invite associated services into code affairs

FCC TAKES ITS FIRST LOOK AT PAY-TV

Zenith asks quick authorization without hearing delays

TV NETWORKS REPLY TO BRICKER INVESTIGATION
Magnuson ready to take over Democratic chairmanship of Commerce committee

‘MEDIC’ WINS TOP SYLVANIA TELEVISION AWARD
Other winners: 'Disneyland,’ ‘Father Knows Best,” ‘George Gobel Show’

NBC-TV CITES SMALLER-MARKET AFFILIATON PLANS

Network counters CBS-TV's Exiended Market Plan announced the week before

departments

Advertisers & Agencies 29 For the Record

At Deadline .. 7 Government
Awards 79 In Public Interest
Closed Circuit Ju 5 in Review
Editorial 114 International
Education 94  Lead Story
Feature Section . 35 Manufacturing
Film S — 54 Netwaorks

97
64
24
14
92
27

86

Open Mike

Our Respects
Personnel Relations
Programs & Promotion
Program Services
Stations

Trade Associations

29

3

35

40

46

58

64

79

86

coming in bet

THE BIGGEST CUSTOMERS OF RADIO-TV

BeT’s annual authoritative survey of leading agencies and billings

Dec. 20 issue
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I’m acat. I work for some people '\..',Ii'
_ ; They gave me a job to do: go cover Houston. I-" T
) KERA 3 ) : g Get the facts. Give us the pitch. Case the! «
town good. S ,’
Gave 'em the facts straight: v
t Houston’s got a million people, all rolling
in dough. Rich. Lots of "em new. Biggest burg
in the South. People had everything but kept
[ —_i4c wanting more. Still want more. TV, station sold
out all the time. No real hot stuff available.
Told 'em what they had to do:
Build a new TV station. They built ic.
KTRK-TV, Channel 13. Tie it in with ABC.
They did it. Print a rate card. They did it
They’re in business.

KTRK-TV Reception Area . mli;l:r el.:t? ;::Zd 'to underestimate in Texas, and
Population: 1,354,200.* Should have told 'em to build TEN new TV
Effective Buying Income: stations. Their prime time’s all but gone now.

$2 378.000.000.00.% : Take this cat’s advice: get in there now while
T there’s something left. Lush market, man. Set-up.
*Sales Management Index. Go knock it over.

HOUSTON CONSOLIDATED TELEVISION CO,
General Mgr., Willard E. Walbridge
- Commercial Mgr., Bill Bennett
NATIONAL REPRESENTATIVES:
BLAIR-TV, 150 E. 43r¢ St.,

New York 17, N. Y.

THE CHRONICLE STATION, CHANNEL 13, P. 0. BOX 12 HOUSTON 1, TEXAS — ABC BASIC ——
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© 12.5-KW UHF Power Available

WithRCA’snewtrans- il
mitter, you get full T
12Y4-kilowatt ontput B
(at the low end of the
band). Moreover, you
get this with all ad-
justments made for

optimum color trans- Lt lem e L
mission—and withan L0 iy
extra-large allowance
(10%,) for losses in the Filterplexer. In most cases, loss is
actually much less, so that output on some channels is
nearly 14 KW,

@ Up To 750 KW ERP

Operated in combination with an RCA high-gain UHF
Pylon Antenna, Types TFU.46AL/52AM/GOAH, this 12.5- KW
transmitter is capable of providing an ERP up to 750 KW.

© Designed for Color

Performance requirements for color are much more strin-
gent than for monochrome. The TTU-12A was designed
to meei color requirements. Over-all linearity is virtually a
straight line—from white level to sync signal peaks. Wide
band width provides excellent response outto 4.2 MC. And
the very important phase vs. amplitude response is constant
over the whole operating range.

AL mOwEN

H
&

#
)
PR A Nen X8 29

RILOWATTS #-F

s

i+ s

Curve illustrating the linearity
characteristic of the RCA iTU-
12A transmitter. This avaerall
performance curve was ab-
tained by feeding the trans-
mitter input through an RCA
TA-TA Color Stabilizing Am-
plifier.

A linearity trace (taken direct-
ly from an oscilloscope) of the
“'U-IZA transmitter at 12 KW

5

*’peak-of-sync.”

Another linearity trace (token
directly fram an oscilloscope)
of the TYU-1B when driving the
TYU-12A to 12 KW “‘peak-of-
sync.’”” “P.A." output.

RCA 12.5-KW UHF Transmitter
type TTU-12A

1
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Equally important—you get SUPER MONOCHROME QUALITY
with this RCA UHF transmitter, It exceeds FCC require-
ments for satisfactory monochrome operation by a wide
margin! Since the RCA transmitter is adjusted for the more
stringent color requirements, it is particularly good for
monochrome. ;

© Conventional Tubes Throughout

The latest circuit principles and
techniques are employed in the
TTU-12A—but they are easily un-
derstood by all station operators.
That’s because ouly conventional
type tubes are used, For example,
the RCA-developed high-power
tetrode {(RCA-6448) is used in
both aural and visual “P.A.s™.
This tube is small and easy to
handle—fits into a unique ‘“‘glide-in"" cavity assembly that
can be interchanged quickly and easily. The result is a high-
power UHF transmitter that is as simple, reliable, and con-
venient to operate as standard broadcast transmitters.

(® Economicul To Operate

Average power consumption of the TTU-12A is less than
other UHF transmitters of equivalent power. Tubes are
designed for long operating life. At conservative estimates,
these provide total savings up to $34,000—based on a 10-
year operation. See the typical readings and performance
characteristics in Table I.

TABLE |

(Typical Transmitter Specifications and Meter Readings)

Transmittet Power Consumption (approx.}:
Average Picture
Power Factor

Yransmittér Output Meter Readings: Peok of Sync  Aural (C.W.
Power Output (transmitter) 14.0 Kw 8.4 KW
Power Output (Filterplexer) 12.6 KW 7.6 KW
Plcte Efficiency 47.6% 33.3%

Transmitter Overall Dimensions:
Width (front line cabinets)

Weight....... L=l e (oxsio) e o) siskeRt il F . .6000 lbs. (approx.)




Why REA's 125-HW

S PREFERRED BY UHF STATION

€ RCA 1-KW Driver—Plenty of Reserve

The RCA 12.5-KW UHF transmitter uses the famous RCA
TTU-1B 1-KW UHF transmitter as the driver. This trans-
mitter, now used by nearly a hundred UHF stations, has
established an outstanding record for performance and
reliability. If you want to begin UHF operations with one
kilowatt now, you can do so with an RCA TTU-1B 1-KW
transmitter. Then add an RCA 12.5-KW UHF power am-
plifier later.

© Space-Saving Mechanical I‘_eutures

Horizontally sliding doors,
front and back, save on work-
able floor space—give the oper-
ators more elbow room. Small
cubicles (277 wide, 32" deep,
84" high) enable you to move
them through standard door-
ways and in and out of standard
elevators. Pre-formed inter-
cabinet connecting cables re-
duce installation costs. l
|
© 10 Micro-Second, Fault-Protection

Unique electronic overload protection completely safe-
guards power tubes and circuitry against momentary or
sustained overload. (For example, the protection circuit will
remove power so fast it will prevent damage to a wire as
fine as 0.005-inch diameter shorted across the 7000-volt
power supply'}

@ Hi-Lo Cutback Reduces “Off-Air” Time

With the TTU-12A transmitter you can cut back to a
generous 1-KW power level —and stay “on-air” while
making emergency repairs to the 1214-KW amplifier. More-
over, small size tube cavities in the power amplifiers may be
interchanged in less than 5 minutes — enabling you to
return to full power promptly.

RCA PIONEERED AND DEVELOPED COMPATIBLE COLOR TELEVISION

RCA TTU-12A Filterplexer

& You Pay Nothing for “Extras”

The price of the RCA 12.5-KW UHF includes the complete
transmitcer package. No “extra” charge for UHF Filter-
plexer (combination sideband filter and diplexer). No
“extra” charge for one complete set of tubes. No “extra’
charge for two sets of crystals, two P.A. “‘glide-in” cavity
dollies, one spare cavity, two water pumps, and pyranol-
filled plate transformer.

Specify a Completely
Matched UHF System

RCA can supply a completely
matched system to meet any station
requirement. This includes the an-
tenna and tower, transmitter,
console, monitoring equipment,

o %> transmission line or waveguide, :
and the many other accessories needed to A~
put a UHF station on the air. Everything is gca unr
matched for peak performance and you get waveguide
everything from onereliable source—~RCA! Section

iy :Yl-".‘:.,

For complete information on the RCA 12.5-KW UHF
transmitter—and RCA UHF accessories—call your RCA
Broadcast Sales Representative.

New brochure on the RCA 12.5-
KW UHF transmitter. Includes
lechnical speciflcations, floor
plans. Free from your RCA
Broadcast Sales Representotive.

RADIO CORPORATION of AMERICA

ENGINEERING PRODUCTS DIVISION

CAMDEN, N.J.
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NORTH CAROLINA
MARKET
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than ever before is yours with
RADIO inthe . . . ......
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Winston-Salem
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afternoon and evening is
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400 KC
AM, - FM
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HEADLEY-REED CO.
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IN REVIEW

GENERAL ELECTRIC THEATRE

AFTER ONE ACCEPTED the premise that
Jack Benny has a face no one can remember, the
CBS-TV General Electric Theatre psesentation
{ of “The Face Is Familiar” on Nov. 21 became
I sheer fun. The story, previously done by the
comedian on a Suspense radio program, truly
| used tv to great advantage. As a nonde.
| script waiter who is inveigled by a group of
gangsters into robbing a bank for $50,000, Mr.
| Benny was his usual smooth, ’perfectly-timed
| self as the man gullible enough to get into such
| a situation and then be unable to confess be-
I cause nobody recognizes him.
Mr. Benny is competent as an actor when
he gets the proper vehicle. He has the advan-

tage, not common among comedians whose”

| established individual personalities carry them

along year after year, of submerging his hand
| mannerisms, facial expressions and delivery to
fit the characterization. His waiter, as written,
was compatible with the Benny of radio-tv but
| it was not limited to and by the latter.

The supporting cast was excellent, Otto
Kruger enacted the “Boss.” Jess White was
the gangster who picks the waiter as the patsy,
and Benny Rubin, as the vending machine man
in line in the bank, was outstanding.

General Electric, dividing its Sunday evening
series between live and film, is supposedly let-
ting Executive Producer Mort Abrahams work
without the limitations of a fixed budget and in
addition has put out a call for “offbeat” scripts.
The series has had remarkably few of the duds
which usually follow any sort of experimenta-
tion and, instead, has come up with some top
drawer half-hours. Notable, among others,
have been “High Green Wall,” taken from an
Evelyn Waugh story, and Sherwood Anderson’s
“I'm a Fool.” All in all, this is a noteworthy
series.

Don Herbert, also known as Mr. Wizard,
handles the institutional type of commercials
with dignity and authority. Ronald Reagan
proves a most gracious host in addition to
serving as program Supervisor.

Production cost: over $50,000 (Nov. 21).

Sponsor.  General Electric (institutional),
through BBDO.

Produced on film through facilities of Revue

Productions.

Z. Wayne Griffin; director: Frank Tashlin,
Program supervisor and host: Ronald Reagan.
Cast: Jack Benny, Otto Kruger, Jess White,

Chick Chandler, Benny Rubin, Joe Kearns,

Grace Hayle (Nov, 21),

Writers: Howard Snyder and Hugh Wedlock,
from an original story by Arthur Ross.

MACBETH

THERE was a performance! We mean the
Maurice Evans-Judith Anderson *“Macbeth”
colorcast on Hallmark Hall of Fame, NBC-TV,
Nov. 28. It had virtually everything one could
want. Above all it used the tv camera the
way it should be used—close, tight shots to
show the inner turmoil of the tortured Mac-
beth, power-hungry but fearful.

Not the least reason for the effectiveness of
the Evans televersion was that it ran for a full
two hours. This permitted a cumulative build-
up of histrionics that overwhelmed the audi-
ence. For this was a true Shakespearean trag-
edy—blood and murder all over the lot

Evans acted it to the hilt—’sblood, did he
not? His characterization of the grasping thane,
basically weak and afraid, but driven inexorably
to his doom at Dunsinane, may have or may
not have been great Shakespeare, but it cer-
tainly was magnificent tv, This portrayal was

Executive producer: Mort Abrahams; producer:

enhanced by the happy concept of filling the

screen with Evans' tormented face at the height

of the famous soliloquies. Indubitably, it was

Evans’ show.

Judith Anderson’s Lady Macbeth was the
epitome of the scheming wife, pushing her
husband to his infamous deeds and breaking
under the horror of the bloodbath that follows
her lust for power. If any one should be given
the accolade for this outstanding production, it
should be Miss Anderson. Her sleepwalking
scene held this viewer breathless,

Other members of the cast performed ex-
cellently. Particularly effective was Pat O’Mal-
ley in the porter’s drunk scene. Also worth
special mention were the witches, whose pres-
ence was made more symbolic by the lighting
and camera angles,

A special commendation should be given to
the leading characters, who made Shakespeare’s
majestic language come alive, Undoubtedly,
Shakespeake is meant to be played, not read,
and this performance showed how true this
is. :

As to the colorcast, we are of two minds:
It enhanced the pageantry in the scenes peopled
by the full cast, but we don’t believe it added
anything significant to the basic production.
After all, the whole tenor of Macbeth is
that of a gray, brooding tragedy.

We're no authority on Shakespeare, God
wot, and whether this was good Shakespeare or
bad Shakespeare we won’t attempt to decide.
But, acknowledging the limitations of the tv
screen for the presentation of full-peopled,
multiple-plotted spectacles which are the es-
sence of Shakespeare’s tragedies, we feel that
everyone concerned with this production has
reason to be proud. Certainly, the set, the flow
of scene into scene and the camera work were
superior tv (and we should think very good
Shakespeare). It bore out every promise Evans
and company indicated in the previous telecasts
of Hamlet and Richard 11, It warrants a bow
in the direction of the producers, the director
and all of the production staff.

Production cost: 335,000 to $40,000

Sponsor: Hall Brothers through Foote, Cone
& Belding.

Broadcast live on NBC-TV in color, Nov. 28,
4-6 p.m. EST.

Production and Tv Adaptation: Maurice Evans;
director: George Shaefer; NBC producer-
director: Hudson Faussett; NBC executive

 producer: Jack Rayel; associate producers:

Mildred Freed Alberg, Emmett Rogers; as-

sociate director: Sutton Roley; technical di-

rector: Robert Long,

Music composed and conducted by Lehman
Engel.

Settings: Otis Riggs

Costumes: Noel Taylor

Co-Starst Maurice Evans as Macbeth; Judith
Anderson as Lady Macbeth.

* K x
BOOKS

TV SERVICE DATA BOOK, by Milton S.
Kiver. Howard W. Sams & Co., Indianapolis.
112 pp. $1.50.

THIS BOOK is designed as an “easily-used ref-
erence source for most of the data needed in
daily service work” by technicians and tech-
nical students, It is described as a concise
source for data which heretofore had been
available only in large, complex works or in
separate forms.

The book has four chapters covering servic-
ing, installation, components and mathematics,
with accompanying charts, tables and iilustra-
tions, Among the sub-titles: test probes, test
patterns, tv channel frequencies, capacitor and
resistor color codes, and conversion factors.

BROADCASTING ® TELECASTING



More reasons
why WEBM-TV is

“First in Indiana”

WEBM-TV

WENGRICKS MAII.'\.-I i HANCOCK

i INDIANAPOLIS |
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COVERAGE %
POPULATION, 1954 ____ 2,226,700
FAMILIES, 1954 _______ 695,840

Note: The population and

number of families in WFBM-

TV’s 0.1 mv (figures listed

above) are greater than the com-

bined state totals in New

Hampshire, Idaho, Vermont and
South Dakota.

* Circles indicate contours as registered with
the FCC

B D
CRAWFORD marnisond noe L
Dlghed .
"L’ - A

: AR L
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Represented Nationally by
WFBM The Katz Agency
- I ‘ Affiliated with WEOA, Evansville;

WFDF, Flint; WOOD AM
INDIANAPOLIS & TV, Grand Rapids
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THE SHOW: Qut of this world
THE RESULTS: Down to earth

“Space Ship” is an original show which was created and is produced
entirely by WDSU-TV for Ward Baking Company. WDSU-TV's out-
standing team of producer-director-sound-seript-art-lighting dreamed
up a show which children eat up. They also eat up Ward's Tip Top
products in a down-to-earth manner that seems to satisly the sponser
very well.

“"Space Ship” is typical of the locally produced, locally slanted shows
that WDSU-TV puts on for a top-name roster of nationally distributed
products. Why not let WDSU-TV create a show for you?

WDSU-TV ¢« NEWORLEANS







WREX-TV

CHANNEL 13
ROCKFORD, ILLINOIS

The ONLY Station
covering the Bil-
lion Dollar Rock-
ford-Madison area
market.

Rockford is 31%
above NATIONAL
AVERAGE on per

capita income. ROCKFORD
is 20% above

NATIONAL AVERAGE
on per family income.

RITE FOR
WREX-TV
COVERAGE MAP

showing the ‘“‘island
of sales’’ with aver
1,000,000 people, and
the non-duplicated
CBS coverage.

WREX-TV
CBS ABC
Rockford l 3 llinois
45,700 WATTS E. R. P,
represented by
H-R
TELEVISION
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OPEN MIKE

Time to Crack Down

EDITOR:

Isn’t it about time that there was a crack-
down on performers on radio and tv making
so-called “clever” remarks at the expense of
another medium? For example, recording artists
who make their money from records played on
radio stations getting on tv and saying “back
in the days of radio,” “you remember radio,”
etc.

If these artists do not appreciate the radio
stations playing their records, I'm sure the disc
jockeys across the nation will be most happy to
play artists who are grateful for every single
airing of a record they get. . . . Just imagine how
fast an artist would vanish from the nationwide
picture if the 3,000 plus radio stations stopped
playing his records.

Jim Stewart, Program Dir.
WHEP Foley, Ala.

Tv Stock Offer ldentified

EDITOR:

I have your magazine for Nov. 22 and
notice on page 5 your comment concerning
the prospectus concerning a stock offer at $1
per share to Rhode Island residents. Please be
advised that your statement is entirely in-
accurate as this company has no public stock
offering of any sort.

Your comment presumably is based upon a
stock offering by Television Associates Inc.,
which is not the permittee of Channel 16 but
merely holds certain minority stock rights in
the permittee which is Channel 16 of Rhode
Island Inc.

Channel 16 of Rhode Island Inc. is entirely
disassociated with such offer.

Abraham Belilove, Vice President
Channel 16 of Rhode Island Inc.
WNST Providence, R. I.

Competition Helps Fan Mags

EDITOR:

We would like to point out something that
apparently Mr. Earl Abrams completely over-
looked in his feature, “Fan Magazines” {B®T,
Nov. 22].

Mr. Abrams seems to accept a dim view of
the future of local tv-listing magazines. We
would like to peint out our own sales pattern
as an example of a situation we understand
exists elsewhere in various markets.

The sale of Tv News, a local Indiana tv-
listing magazine, has increased to an all-time
high since the advent of Tv Guide in this area.
In addition, we have knowledge that Guide is
also enjbying a good sale in this area. . , . We
feel Mr. Abrams overlooked the fact that often
a competitive situation—whether it be in tele-
casting or in publishing—brings about a most
happy circumstance for all parties involved. . . .

Don Satterfield
Publisher

Tv News,
Indianapolis, Ind.

WMAZ Has 103 for 4

T am sure you will receive many letters telling
those juniors at KMMIJ to move over [OPEN
MIkE, Nov. 15].

They mention 5 for a total of 85 years and
ask if any other station can beat their record.
Here at WMAZ George Rankin has been chief
engineer for 32 vyears; I have been on the job
27; our porter has been general factotum for
23 years and “Red” Cross has been commercial
manager 21—all 4 for a total of 103 years.

While he is not on our regular staff, our

county agent, D. F. Bruce, has been broad-
casting regularly over WMAZ more years con-
tinuously than any other county agent in the
U. S—27 years. Just to keep adding to the
record, our engineering department includes
Bob Ingle, 14 years; Ed Discher, 14 years, and
Bill Bryan, 13 years. Lloyd Harris has been
announcing 11 years and Albert Sanders has
completed 10 years. . . . We probably have five
or six others who have been here more than
the eight years KMM]J throws in to get their
total, but we just don't start counting until they
have served a 10-year apprenticeship!

Wilton E. Cobb, Gen. Mgr.

WMAZ Macon, Ga.

[EDITOR'S NOTE: KMMJ Grand Island, Neb.,
reported five announcers with a total of 85 years
at that station, asked if any other station could
top that record.]

Mixed Managers
EDITOR:

Many thanks for the wonderful story in the
Nov. 29 BROADCASTING ® TELECASTING concern-
ing the progress of the Storer Broadcasting Co.

I was quite surprised to see a nice photograph
of Willard Dougherty [vice president and gen-
eral manager, WDOK Cleveland] over my

N

MR. KELLY

MR. DOUGHERTY

name in connection with this story. Will and

I have been good friends and business associ-

ates lo, these many years but I am sure that

both Will and B®T would prefer to give the

devil his due. Hence, I am enclosing a picture

closely resembling a guy named Jack Kelly.
John D, Kelly, Gen. Mgr.
WIW Cleveland

Baptists Like ‘Religion on the Air’
EDITOR:
Thank you for the information you sub-

mitied to Rev. Paul Stevens regarding . . .
the article “Religion on the Air” [B®T, Nov.
15).

What he actually wanted was permission to
quote extensively from your article in our
publication, The Beam. . . .

Clarence Duncan
Director of Publicity
The Radio & Television
Commission - of the Southern
Baptist Convention
Atlanta, Ga.

[EDITOR’S NOTE: Peétmission granted.]

Copywriter’s Strain

EDITOR:

I have just seen what you did with Jim
Young’s comments on “copywriter’s strain”
[BeT, Nov. 29].

Excellent!

Maxwell Fox

Public Relations Director
The Advertising Council
New York

BROADCASTING ® TELECASTING
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CHES WORLD’S TALLEST TV | |

KWTV MAT
TOWER WITH STUDIOS AMONG
THE FINEST IN THE SOUTHWEST

OKLAHOMA'S

Those thousands who come each week from “‘all NO. |

over'' to see the world's tallest man-made structure,
are no less amazed at the magnitude of KWTV's
new studios . . . the amazing completeness and
complexities of its RCA equipment.

Along with KWTV’s new studios and new power
{316,000 watts), its programming and personalities
combine to create a brand new TV picture in Qkla-
homa . . . a facility unmatched in sales-making
ability by any other Oklahoma television station!

" CHANNEL 9
) OKLAHOMA CITY

AFFILIATED MANAGEMENT KOMA-CBS-RADIO » REPRESENTED BY AVERY-KNODEL, INC.
EDGAR T. BELL, Executive Vice President FRED L. YANCE, Sales Manager
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our respects

to LESLIE FRANCIS MAWHINNEY

STILL VIVID in the memory of many South-
ern Californians is March 10, 1933, when a
severc earthquake struck the area. To Leslie
F. Mawhinney, news, editor, Don Lee-Mutual
Broadcasting System and KHJ-AM-TV, both
Hollywood, and president of the newly-formed
Associated Press Radio & Tv Assn. {BeT, Oct.
4], then a Don Lee Hollywood publicist, that
day marked the start of a new era in radio
news.

All normal telephone and wire service with
the East was disrupted. In what he believed
to be a futile effort, Mr. Mawhinney tried the
office teletype machine. To his astonishment,
Paul White, CBS New York news chief (Don
Lee was then affiliated with CBS), answered,
and for the entire night, almost the only con-
tact Los Angeles had with the outside world
rested on that single wire.

All night KHJ sent press reports to the East.
Mr. Mawhinney recalls two young KHJ con-
tinuity writers, Sylvester Weaver and Jack Van
Nostrand, who worked through the night to
prepare a dramatization of the catastrophe,
later broadcast on the network.

William S. Paley, CBS board chairman, now
sold an radio news after previous months af
discussion with Mr. White, authorized him to
form the first radio press service, Columbia
News Service. Mr. Mawhinney was assigned to
organize CNS in the 11 western states.

From British Columbia

A native westerner, Les Mawhinney, as he is
usually known, was born in Kelowna, B. C,
and educated in Canadian schools until his
graduation from Victoria (B.C.) High School in
1919. As copyboy-reporter, he first practiced
newsgathering on his uncle’s newspaper, the
Vietoria Duaily Times, during school vacations.
However, following graduation, Mr. Mawhinney
went to sea as a radio operator, reporting for
the Daily Times between voyages.

Late in 1926 he moved to Los Angeles, enter-
ing commercial radio the next year as engineer
for KPLA Los Angeles {later KECA and still
later KABC Hollywood). Next, he joined the
Los Angeles Examiner as navy and ships news
reporter, but returned 10 radio as a Don Lee
System publicist.

With the 1933 earthquake and the organiza-
tion of Columbia News Service, Les Mawhinney
found himself deep in a press-radio war. But
when the networks and the major news serv-
ices reached an armistice in 1935, wherein the
services agreed to provide naws if it were used
only as a sustaining feature, CBS disbanded its
news service.

However, some independents were dissatisfied,
feeling radio had both the right to the news
and to use it in any way it chose. Among them

was KNX Hollywood, then operated by Guy
C. Earl Jr, former newspaper publisher. When
several former CNS members formed Trans-
radio Press Service, Les Mawhinney became
West Coast manager and KNX news editor, a
post he held until 1938.

“Transradio broke down the press-radio
agreement,” he says. “United Press and AP had
to start unrestricted sale of radio news to the
stations.”

Mr. Mawhinney left Don Lee Broadcasting
for a short stint with a Prescott, Ariz., station
which never got built, and then spent several
years as news editor for Arizona Radio Net-
work and KOY, both Phoenix, before returning
to Don Lee in 1942 in his present position.

Today, Mr. Mawhinney observes that as a
mutual, cooperative, non-profit organization, AP
must function through committees. When AP
first established radio memberships in 1949 (a
deep satisfaction to a press-radio war veteran),
Les Mawhinney was a founding member of
the California AP Radio Assn.

Elected Chairman

In 1951, the AP Radio Member Committee
was formed and Mr. Mawhinney, as West Coast
representative, was elected chairman. Under his
leadership, subcommittees on studios, news re-
porting and program sales were formed, but he
derives greatest satisfaction from the constitu-
tion and by-laws written for the new AP Radio
& Tv Assn, which places the group on a
“strictly democratic, elective basis.”

Commenting on news broadcasting from a
background of nearly two decades in the field,
Les Mawhinney feels tv news “will go more
into documentaries and backgrounding of big
news. It will never be able to compete with
radio news. In sheer speed and mobility. radio
will remain first in the field.”

Integrity is more than a word with Les
Mawhinney, and in newsgathering he believes it
must transcend all, including station and spon-
sor. Pointing to his present position with Don
Lee-Mutual as ideal, he states the news opera-
tion is absolutely independent.

On radio’s future, he comssents, “News is
ideally suited to the medium. Radio follows you
unobtrusively, allowing you to listen while
doing something else. It suits the restless nature
of the American public.”

Twenty-six years ago Les Mawhinney mar-
ried the former Iris Graham, also a former
Canadian and then an M-G-M publicist. Pres-
ently, Mr. and Mrs. Mawhinney and their
daughters, Anne, 19, and Kathryn, 17, live in
their suburban Sunland, Calif. home. There, as
an ardent amateur astronomer and former pres-

ident of the Los Angeles Astronomical Society,

he follows his favorite hobby of star-gazing.

BROADCASTING ® TELECASTING
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The biggest buy in radio is Michigan’s “Goiden
Triangle” ... bounded by Detroit, Jackson and
Flint! That's where you reach 77% of Michigan’s
6-billion dollar buying power! That's where
nearly 1009, of the homes and over 85% of the
automobiles have radios! That's where WKMH,
WKHM and WKMF command the biggest
listening audience because that’s where every-
body likes news, music and sports!

BEST OF ALL . . . YOU CAN
COVER MICHIGAN'S MAJOR
MARKET LIKE A TENT AND
SAVE 10% IN THE BARGAIN
BY BUYING THE SMART
THREE-STATION PACKAGE!

4 WKMVH
Dearborn
Detroit

Jackson

WKMH WKHM WKMF

DEARBORN-=-DETROIT JACKSON FLINT
5000 Watts (1000 WATTS NIGHTS) 1000 Watts 1000 Watts

REPRESENTED BY HEADLEY REED

BROADCASTING ® TELECASTING December 6, 1954 o Page 23



CBS Radio

Vice Pres.-Gen. Mgr.

KTVX - TV, Channel 8
Muskogee, Okla.

KTUL PACKS The BALLYHOO
PUNCH In TULSA!

In Tulsa . . . it takes radio station KTUL
to put on a full promotion. And that's why

new Shopping Centers just naturally call on
KTUL to handle the Grand Opening.

KTUL offers a COMPLETE PROMOTION
. . . advertising, publicity, remote broadcasts,
personalities and western bands, clowns,
balloons and a real old fashioned CALLIOPE
and BANDWAGON.

When the fabulous RANCH ACRES Shop-
ping Center opened recently, newspaper was
used on a one shot basis. Radio station KTUL
handled the promotion on an exclusive basis
. . . AND chain store managers proclaimed
it as the largest opening in the Southwest.

A few weeks later SHERIDAN VILLAGE
climbed aboard the KTUL bandwagon for
their grand opening. “It takes KTUL to
better even their best promotions.”

L. A. Blust Ben Holmes

AFFILIATED WITH
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KTUL ...

AVERY-KNODEL, INC., National Representative

Natl. Sales Manager

KFPW - CBS Radico
Fort Smith, Ark.

IN PUBLIC INTEREST —

The Yen Commandments

IN AN EFFORT to counteract a series of
crimes, reported to have been committed by
juvenile gangs in Philadelphia, WIBG there
has announced that it will air at intervals
during its broadcast day, a recording of Clark
Dennis singing “The Ten Commandmeants.” The
management said that it was playing the record
“with the sincere hope that reacquaintance
with the tenets set forth by the Supreme Being,
will aid