


"must’ reading for
advertisers and agencies...

The KWTV Community—
a 54-county area—is a
community created and held
together by SERVICE.

The variety, depth and quality

of KWTV programming
and promotion services are
key factors in its leadership.
Within the pages of this
brochure, you will find
reasons for—and evidence of
-—the remarkably keen
communitywide interest
which the KWTYV brand of
service generates.

Write for your copy . . .
you'll find it a helpful too
in making market coverage
decisions.

KWTV oklahoma, city

Represented by
LU the TOWER with

SALESpower in Oklakome!

The Original Station Representative

FORT WORTH e DALLAS

WITH THAT SOOTHING INGREDIENT ...

No-YAK

ASK YOUR COLONEL OR HERMAN CLARK FOR
THE ULTRA-REFINED 570 PACKAGE

WBAP AM-FM-TV

STUDIO & OFFICES DALLAS
3900 BARNETT, FORT WORTH 19200 N. AKARD
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Plan to block tv
given theatre group

As a means of stopping the flow of
post-1948 features to tv, J. Robert Hoft,
national sales manager of Motion Pic-
ture Investors Inc., last week proposed
that MPI purchase the top 10 attractions
in the library of each film company and
re-release them to theatres.

Mr. Hoff, whose company was
formed about two years ago to interest
theatre exhibitors to invest in motion
picture production companies. offered
his suggestion at the convention of Na-
tional Allied in Miami Beach. Fla. Na-
tional Allied is a trade association of
medium- and small-sized theatre opera-
tors.

He indicated that MPI would re-
quire additional investors before the pro-
posal could be implemented, adding that
MPI has its sights on 4,000 to 5.000 in-
vestors. He reported that more than
$500,000 of MPI stock has been pur-
chased since last September.

Mr. Hoff’s proposal was offered as a
substitute for one by Ben Marcus, gen-
eral chairman of the convention, under
which exhibitors would form a company
for the purpose of buying the “block-
busters” in the post-48 libraries. Mr.
Hofl remarked that MPI could perform
the same function as a newly-organized
company without the danger of legal
complications, Mr. Marcus expressed
approval of Mr. Hoff’s proposal and the
convention unanimously voted its en-
dorsement.

As for the other films in the post-1948
libraries, Mr. Hoff suggested that they
be released to tv on an “orderlv” basis,
should they be sold to tv. He recom-
mended that a company specity in any
television agreement that when a fea-
ture is shown on tv, the purchaser allot
three minutes to promote the current
product of the seller.

Astor Pictures sold
to Franklin Bruder

Purchase of Astor Pictures Corp.,
New York, and its subsidiary, Atlantic
Television Co., by New York industrial-
ist Franklin F. Bruder was announced
last week. The companies were bought
from the estate of Robert Savini. Terms
were not disclosed.

Atlantic has about 150 feature films
in its library and one tv film series—
Uncommon Valor. Mr. Bruder an-
nounced that Alfred H. Morton, for-
merly a vice president of NBC, will
become president of Atlantic. The com-
pany will include Everett Crosby on its
board, Mr. Bruder said. He will assist
Atlantic in acquiring new products for
television.
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How
Good Housekeeping |

! Gan Help
TV

Believability

The current unfavorable publicity about TV, caused by
the actions of a cynical few, has implications for all ad-
vertising that no thinking person can ignore.

We at Good Housekeeping feel that the maintenance of
public confidence in all forms of advertising is as much
our concern as publishing a good magazine.

And we have a specific, tested contribution to make to
advertisers who are concerned with the credibility of
their television commercials.

During the past year the Schwerin Research Corpora-
tion has conducted a study that evaluates the effect of
including the Good Housekeeping Guaranty Seal in TV
commercials.

Results show that the addition of the Good Housekeeping
Guaranty Seal to the TV commercials of several major ad-
vertisers increased their effectiveness by 209 in one case,
27% in another, 39% in a third.

These facts prove once again the cumulative faith that
has been built up in Good Housekeeping and its Guar-
anty Seal. Because we investigate every product and
check every claim that is advertised in our pages
40,930,000 women* are influenced by our seal.

There are some products and some claims that may never
earn our seal. But if you make a good product, and ad-
vertise it honestly if vigorously, let us show you the
Schwerin results and discuss how the matchless confi-
dence millions of customers have in Good Housekeeping
can go to work for you now.

Call Good Housekeeping today.

*Crossley, S-D Surveys, Inc.

0od Housekeeping

A HEARST MAGAZINE
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wJaRr is UP

In twenty-eight out of forty-
nine daylight hours, 6:00 A.M.
to 6:00 P.M., Monday through
Friday (Pulse, March ‘59 wvs.
June ’59) WIAR shows an

increase.
—

wJar is UP

Twelve out of twenty traffic
periods rated 6:30 A.M. to 9:00
A.M., Monday through Friday
(Pulse, March ’59 vs. June ’59)
WIAR shows increases.

wJAaRr is UP

Thirty-eight of the forty-nine
daylight hour segments, 6:00
AM. to 6:00 P.M., Monday
through Friday (Pulse, June ’58
vs. June ‘59) WIJAR shows
increases.

wJsAaRr is UP

In twenty-three of twenty-four
traffic periods, 6:30-9:00 A.M.,
and 4:00-6:00 P.M., (Pulse,
June ‘58 vs. June ‘59) WIAR
shows increases.

GET RESULTS!
BUY ADUYULTS!

BUY WJAR

Y

NBC NEWS,
SPORTS,
MONITOR

Sister station of WJAR-TY

Represented proudly by Edward Petry & C

\\

!ﬁN PROVIDENCE
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if as much as a half hour of the frantic
music was announced. Among other
findings. Adults, ages 19 to 70, ranked
their favorite tv show formats as (1)
adult western drama; (2) prestige 60-
minute drama; (3) play-by-play sports;
(4) tv news; (5) jazz detective drama;
(6) musicals with “sweet” music.

Olympic games ¢ CBS Films Inc., New
York, has acquired television rights to
the 1960 Olympic Games for sale in all
of South and Central America and Aus-
tralia. Film sale rights were granted by
the Olympics Committee, which is rep-
resented by Gardner Adv., St. Louis
and New York. Each countty will be
offered at least 15 hours of program-
ming, with special coverage to each
about efforts of its participating ath-
letes.

Nautical sounds e The 40,000-ton
U.S.S. Ticonderoga became a floating
sterophonic studio last month when
audio engineers from Radio Recorders
captured the authentic sounds of a
week-long cruise to produce “Sounds
of the Ti.” The results will be edited
and processed for release as an ad-
dition to the Standard Radio Hi-Fi
and Super Sound Effects Library. G.
Howard Hutchins, president of Radio
Recorders, and Harry Bryant, vice
president, directed the recording of
naval sounds, from bugle calls to take-
offs and landings of the Navy’s new
F3H Demon and FJ4 Fury jets, with
added sessions on the hangar deck,
flight deck control room, primary
flight control room and the carrier’s
helicopter.

More ‘Tombstone’ sales ¢ Ziv Tele-
vision Programs reports that Tombstone
Territory has been sold in 96 markets in
the first 20 days of selling, with latest
sales to Grant Furniture Co. and Welco
Builders for WPTV (TV) West Palm
Beach, Fla.; Riverside Bedding Co. and
Sing Oil Co. for WALB-TV Albany,
Ga., and Sheehon Buick Co. for WPST-
TV Miami; KALB-TV Alexandria,
La.; KPLC-TV Lake Charles, La.;
KTEN (TV) Ada, Okla., and KMID-
TV Midland, Tex.

Christmas buyers ® United Artists As-
sociated Inc., N.Y., has added 23 more
markets for its Yule season films: “A
Christmas Carol,” “The Emperor’s
Nightingale,” “Star in the Night” “Silent
Night.” The stations are: WKTV (TV)
Utica, N.Y.; WESH-TV Daytona
Beach, Fla.; KSLA-TV Shreveport, La.;
KVKM (TV) Monohans, Tex.; WKBW-
TV Buffalo, N.Y.; KOSA-TV Odessa,
Tex.; KGBT-TV Harlingen, Tex.;
KGHL-TV Billings, Mont.; KOLD-TV
Tucson, Ariz.; WFMY-TV Greensboro,
N.C.; WBAL-TV Baltimore; WCBI-TV

Columbus, Miss.; WSM-TV Nashville,
Tenn.; WLOS-TV  Asheville, N.C;
CKCK-TV Regina, Sask.; CFQC-TV
Saskatoon, Sask.; CKX-TV Brandon,
Manitoba; CFCJ-TV Port Arthur, Ont.;
CHCA-TV Red Deer, Alberta; KENS-
TV San Antonio, Tex.; KCMC-TV
Texarkana, Tex.; WDAF-TV Kansas
City, Mo., and KCMT-TV Alexandria,
Minn.

New producer ¢ Production and dis-
tribution of Radio Press Conference,
weekly voiced Washington half-hour
news show, has been taken over by
News Assoc. Inc., Washington audio
news service, it was announced last
week. Heretofore it had been distri-
buted by Radio Press International,
New York. News Assoc., formed in
1958 with personnel from the old In-
ternational News Service, has produced
Radio Press Conference for RPI since
inception of the program in mid-sum-
mer. Regular moderator has been 1.
Herbert Gordon, president of News
Assoc. The weekly program, its name
changed to Radio News Conference, has
included top Washington government
personalities.

Tragedy coverage ¢ WLYC Wiiliams-
port, Pa. supplied stations throughout
the country with on-the-spot reports of
the disaster which occured in its own
backyard. Early on the scene of the
crash of an Allegheny Airlines plane
at the Williamsport airport on Dec.
1, the station gave beeper phone re-
ports to stations in New York, Akron,
Dayton, Philadelphia, Los Angeles,
Cleveland among others.

New subscribers ® Tel National, pro-
ducer of jingles for use by local ad-
vertisers on radio stations, has an-
nounced six new station subscribers:
KXRX San Jose, KWIP Merced,
KSON San Diego, all California. KTLN
Denver, Colo.; WDAF Kansas City
and KSD St. Louis.

Series on blindness *WBBM-TV Chi-
cago launched a three-part public af-
fairs presentation on child blindness
Dec. 6. Titled Out of the Dark, the
weekly series deals with one child’s
success in living a normal life, efforts
of people and institutions to meet the
challenges posed by the problem, and
cause, effect and prevention of blind-
ness in children. The station’s news and
public affairs staffs devoted three
months to production of the programs,
shooting some 15,000 feet of film.

‘Billy’ goes tv ¢ Sanrock productions,
new tv program company, has com-
pleted filming the first episode of The
Legend of Billy the Kid, planped as
39 half-hour series to be filmed in
color. Jerry Schafer, executive produc-
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There is no comparison!
The fact is:

WRVA-RADIO, Virginia’s largest Single Ad-
vertising Medium* Reaches More People At
Less Cost Than Any Other Media In Virginia.

* WRVA-RADIO’S Coverage of
Virginia Includes:

Retail Sales . ... ... .. 54.2%
fFood . .. ... ... .. 49.2%
Automotive Sales . . . .., 52.5%
Gausoline . . . . 0. ... .. 54.5%

............. 47.5%

Drug

RICHMOND, VIRGINIA

REPRESENTED BY

PETERS, GRIFFIN,
WOODWARD, INC.

WTHI-TV

cHannNeL 10 - ces —asc
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tion director of WDSU-TV New Or-
leans, appointed director of promotion
and publicity.

e JouN RUTLEDGE, president of WHOO
Orlando, Fla., appointed chairman of
Florida State Industrial Advisory Com-
mittee, He will be in charge of Broad-
cast Defense Network for Florida.

& EDWARD P. ANTOSYN promoted from
engineering staff to chief engineer of
KREM-AM-FM-TV Spokane, Wash,,
succeeding HoMER MEAD who resigned.

e RoOBERT OsTIGUY joins sales staff of
WSUN St. Petersburg, Fla.

o JaMES S. GESSNER, formerly time-
buyer with J. Walter Thompson, N.Y.,
to radio sales staff of The Branham Co.,
that city.

e Jack HERBERT, formerly assistant pr
manager for McCall's Magazine, to
radio sales staff of H-R Representatives,
NY.

e Roy McMiLLaN named day news co-
ordinator for WSB Atlanta. Jack ScoTT,
formerly announcer with KFAB
Omaha, to similar post with WSB. Jim
AXEL, formerly with WCHK Canton,
Ga., appointed night:news editor for
WSB.

¢ PaurL F. Kacan, former air personal-
ity and sports director of WBRX radio,
Berwick, Pa., appointed sports editor of
Endicott (N.Y.) Daily Bulletin. He will
also be in charge of sports affairs for
WENE, that city.

2 WitLiaM A. MARBURG joins New
York office of Paul H. Chapman Co.,
media broker, as account executive.

e JamEes F. CHRISTIE, formerly district
sales manager for Van Norman Ma-
chine Div., Detroit, joins sales staff of
WXYZ, that city.

e JoE LAUGHLIN appointed assistant di-
rector of news and public affairs for
WTVT (TV) Tampa, Fla., Previously
he served as news director of WLAC-
TV Nashville, Tenn.

e Herman LeviN, formerly head of
own food brokerage concern, and prior
to that, division manager for Colgate
Palmolive Co., to sales staff of WITH
Baltimore.

o DavE MACFEE, formerly air person-
ality with WEGN Fitchburg, Mass., to
WHIM Providence in similar capacity,
succeeding KEN GARLAND, who joins
WADO New York.

e JERRY DEXTER, air personality, trans-
fers from KVI Seattle to KMPC Los
Angeles. Both are Golden West Broad-
casters stations.

¢ LEE MURRAY, women's director of
WIRT (TV) Flint, Mich., to WIR De-
troit in similar capacity. Mrs. Murray
will also be hostess of two daily shows.

e Bo LEwis, formerly air personality
with WSET Glens Falls, to WIRY
Plattsburgh, both New York. as air per-
sonality and newscaster.

o SHELDON A. SaLTMaN, formerly di-
rector of advertising and sales promo-
tion for Pilgrim Plastic Products, Bos-
ton, to WBZ-TV, that city, in advertis-
ing and sales promotion department.

* DonN Apams, formerly announcer
with KTIV (TV) Sioux City, to WOI-
TV Des Moines, both Yowa. in similar
capacity.

e Bos WELLs, formerly with KOCY
and KWTV (TV) Oklahoma City, to
WDAF-AM-TV Kansas Citv as air
personality.

® Paur ENGER, formerly with United
Press International, to WCBS New York
as news writer.

¢ Jay REYNoLDS, formerly with WGGH
Marion, Iowa, to KIOA Des Moines
as air personality.

e KEN WHITMORE, formerly news di-
rector and air personality with WLYN
Lynn, Mass., joins WCSH Portland,
Me., as announcer.

o MRrs. Doris RoYLE appeinted copy

United ‘Pr'e’s"sf Inte tional news produces!}
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$535,000 plus $75,000 for agreement not to
compete for five years within 200 miles of

uffalo. Nathan = Straus, assignee board
chairman and other officers have interest in
WMCA New York. Ann. Dec. 3.

WRRA Ithaca, WRRC Cherry Valley
Township, WRRD De Ruyter Township,
WRRE South Bristol Township, WRRL
Weathersfield Township, all New York—
is being advised that application for trans-
fer of control from Cooperative Grange
League Federation Exchange Inc. to Ivy
Bestg. Ime., indicates necessity of hearing.
Chmn. Doerfer dissented. Ann. Dec. 3.

KVOW Littlefield, Tex.—Granted assign-
ment of license to Grady F. Maples and R.B.
McAlister, d/b as Maples-McAlister Bestg.

Co.; consideration $71,250. Assignee oper-
ates KBYG Big Spring, and KUKO Post,
both Texas. Comr. Lee dissented. Ann.
Dec. 3.

KVIC Victoria, Tex.—Granted acquisition
of positive control by J.G. Long by pur-
chasing 10% additional stock for $9,800 to
give him 55.5516% interest. Ann. Dec. 3.

APPLICATIONS

KTEE Carmel, Calif.—Seeks assignment of
license from Seaside Electronic Associates
to Carmel Bestg. Inc. for $150,000. Purchaser
is Sam S. Smith who is real estate devel-
oper. Ann. Dec. 8.

WTRL Bradenton, Fla.—Seeks assignment
of license from Blue Skies Bestg. Corp. to
Fletcher-Mitchell Corp. for $240,000. Pur-
chasers are Jonathan M. Fletcher and
James I. Mitchell, equal partners. Mr. Flet-
cher is 50% owner of KLIN Lincoln, Neb.
as is, Mr. Mitchell. Mr. Mitchell also has
16% interest in KPIG Cedar Rapids, Iowa.
Ann. Dec. 2.

KCOG Centerville, Iowa—Seeks assign-
ment of license from Centerville Bestg. Co.
10 Hope Inc. for $55000. Applicants are
L.W. Holland and Donald J. Porter 459%
each and LeRoy Okerlund 10%. Mr. Holland
is doctor. Mr. Porter is lawyer. Mr. Oker-
lund is former general manager of KIHO
Sioux Falls, S.D. Ann. Dec. 2.

WWTV (TV) Cadillac, Mich,—Seeks trans-
fer of control from Fetzer Television Inc. to
Fetzer Bestg, Co. Merger into parent cor-
poration; no financial considerations or
ownership changes involved. Fetzer Bcestg.
Co. is licensee of WKZO-AM-TV Kalama-
zoo and WJEF (FM) Grand Rapids, both
Michigan. Ann. Dec. 8.

KATZ St. Louis, Mo.—Seeks assignment
of license from Rollins Bestg. Ine. to Lac-
lede Radio Inc. for $600,000 plus agreement
not to compete for 5 years. Purchasers are
Ralph N. Weil, 6.3%, Allen E. Wolin, 11.35%
and others. Mr. Weil formerly had inter-
ests in WOV New York. Mr. Wolin is food
manufacturer’s representative. Ann. Dec. 7.

WIL St. Louis, Mo.—Seeks assignment of
license from WIL a joint venture, to WIL
a joint venture, to include Bon Family
Corg. and Nan Family Corp. 214% each for
$20,000 each. Ann. Dec. 3.

KXLO Lewistown, Mont.—Seeks assign-
ment of license from Marlin T. Obie sole
owner to Mr. Obie 51%, LeRoy L.
29% and David L. Sather 209%, for $14,-
700 paid by Messrs. Tappe and Sather to
Mr. Obie for their shares. Ann. Dec. 7.

KQAL-FM Omaha, Neb.—Seeks assign-
ment of license of Jack L. Katz Enterprises
Inc. from Jack L. Katz 90% and others to
Mr. Katz 51%, Bill L. Dunbar 449% and
Donald L. Stern 5%. Ann. Dec. 7.

WKAL Rome, N.Y.—Seeks transfer of con-
trol of Mid New York Bcstg. Corp. from
Paul F. and Margaret E. Harron as tenants

SUMMARY OF COMMERCIAL BROADCASTING
Compiled by BROADCASTING through December 8
ON AIR CP TOTAL APPLICATIONS
Lic. Cps. Not on air For new stations
AM 3,384 65 75 746
FM 607 62 157 121
TV 466 57 98 132
OPERATING TELEVISION STATIONS
Compiled by BROADCASTING through December 8
VHF URF TOTAL
Commercial 446 76 522
Non-commercial 33 10 43
COMMERCIAL STATION BOXSCORE
As reported by FCC through October 31, 1959
AM FM TV
Licensed (all on air) 3,366 605 466
CPs on air (new stations) 62 51 552
CPs not on air (new stations) 97 159 97
Total authorized stations 3,525 816 669
Applications for new stations (not in hearing) 487 77 59
Applications for new stations (in hearing) 240 28 67
Total applications for new stations 727 105 126
Applications for major changes (not in hearing) 627 28 29
Applications for major changes {in hearing) 167 6 17
Total applications for major changes 794 34 46
Licenses deleted 1 1 1
CPs deleted 0 0 1
* There are, In addition, ten tv stations which are no longer on the air, but retain their
Hcenses.
3 There are, in addition, 38 tv cp-holders which were on the air at one time but are no
longer in operation and one which has not started operation.

by entirety 51.7% to same as tenants
40.89%, with difference being held by Mrs.
Harron and by family trust. Ann. Dec. 2.

WKTV (TV) Utica, N.Y.—Seeks transfer of
control of Mid New York Bestg. Corp. from
Paul F. and Margaret E. Harron as tenants
by entirety 51.71% to same as tenants
40.89%, with difference being held by Mrs.
Harron and by family trust. Ann. Dec. 2.

WHPB Belton, N.C.—Seeks transfer of
control from Community Bestg. Co. to Com-
munity Bestg. Corp. Change to corporation.
No ownership changes involved. Ann. Dec. 7,

WBBZ Ponca City, Okla.—Seeks involun-
tary transfer of control of Ponca City Pub-
lishing Co. from estate of Clyde E. Much-
more 509 deceased, to Gareth B. and Allan
W. Muchmore 25% each, co-executors of
estate. Ann. Dec. 3.

WRIB Providence, R.I.—Seeks transfer of
control of R.I. Bestg. Inc. from Harold C.
and Ines C. Arcaro and others 20% to
Irma Pace 50% and Frank and Johm Rao
25% each for $55,000. Ann. Dec. 7.

WABYV Abbeville, $.C.—Seeks transfer of
control of Abbeville Bestg. Inc. from J. A.
Gallimore 55% and George W. Settles Jr.
45% to Mr. Settles 60% and Ruth Setiles
40% for $42,000. Ann. Dec. 3.

WGNS Murfreesboro, Tenn.—Seeks as-
signment of license from WGNS Inc. to Re-
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gional Bestg, Corp. for $100,000. Principal
purchaser is Willilam R. Vogel 75.6% and
others. Mr. Vogel has interests in KVOL
Loveland, Colo. and WMMT McMinnville,
Tenn. Ann, Dec. 3.

WMAK Nashville, Tenn.—Seeks assign-
ment of license from Volunteer State Bcestg.
Inc. to WCMI Radio Inc. for $342,500. Pur-
chasers are Frederic Gregg Jr. and Charles
H. Wright 40% each and Charles F. King
20%. Mr. Gregg is sole owner of WCMI-
AM-FM Ashland, Ky., and minority interest
(3313%) in WOMP-AM-FM Bellaire, Ohio.
Mr. Wright has 3313% interest in WOMP-
AM-FM, as does Mr. King. Ann. Dec. 2,

KBOX Dallas, Tex.—Seeks assignment of
license from KBOX a joint venture, to
KBOX a joint venture, to include Elmer
Balaban as 5% trustee under Tex Revocable
Trust Agreement, for book value of stock.
Ann. Dec.

KULE Ephrata, Wash.—Seeks transfer of
negative control of Coulee Bcstg. Corp.
from John R. Speidel Jr., Donald R. Berry
and Lloyd C. Hannah, all 3314% each to
Messrs. Speidel Jr. and Berry, equal part-
ners for total considerations of $3,635, of
which $1,586 was paid to Mr. Hannah for
his shares. Ann. Dec. 8.

Hedaring Cases

INITIAL DECISIONS

Hearing Examiner Isadore A. Honig issued
initial decision looking toward granting ap-
plication of KVOS Inc., to increase daytime
power of station KVOS Bellingham, Wash.,
from 1 kw to 5 kw, continuing operation
on 790 ke, 1 kw-N, DA-N, and denying ap-
plication of Richard L. DeHart for new am
station to operate on 800 kc, 250 w-D in
Mountlake Terrace, Wash. Ann. Dec. 14.

Hearing Examiner H. Gifford Irion issued
initial decision looking toward granting ap-
plication of Continental Bestg. Corp. to
change facilities of station WHOA San
Juan, P.R, from 1400 ke, 250 w. unl. to 870
ke, 5 kw, DA unl. Ann. Dec. 8.

Hearing Examiner Forest L. McClenning
issued initia] decision looking toward grant-
ing application of Radio Americas Corp. to
change facilities of WORA Mayaguez, P.R.,
from 1150 ke. 1 Kw, unl. to 760 kec. 5 kw,
unl. DA, Ann. Dec. 7.

OTHER ACTIONS

By memorandum opinion and order, Com-
mission denied petition by Fox Valley Bestg.
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PROFESSIONAL CARDS

JANSKY & BAILEY INC.
Executive Offices ME. 8-5411
1735 DeSales St., N. W.
Offices and luboru'ories

1339 Wisconsin Ave,, N. W,
Washington, D. C. FEderul 3-4800

Member AFCCE

JAMES C. McNARY
Consulting Engineer
National Press Bldg.,

Wash. 4, D. C.

Telephone District 7-1205

Member AFCCE

—Established 1926—

PAUL GODLEY CO.

Upper Montclair, N. J.
Pilgrim 6-3000
Laboratories, Great Notch, N, J.
Member AFCCE

GEORGE C DAVIS
CONSULTING ENGINEERS
RADIO & TELEVISION
501-514 Munsey Bldg.
S$Terling 3-0171
Washington 4, D. C.
Member AFCCE

Commercial Radie Equip. Co.
Everett L. Dillard, Gen. Mgr.

INTERNATIONAL BLDG. D1. 7-1319
WASHINGTON, D. C.

P. 0. BOX 7037 JACKSON 5302
KANSAS CITY, MO.

Member AFCCE

A. D. Ring & Associates

30 Years’ Experience in Radio
Engineering

1710 H St., N.W. Republic 7-2347
WASHINGTON 6, D. C.

Member AFCCE

GAUTNEY & JONES
CONSULTING RADIO ENGINEERS
1052 Warner Bldg. National 8-7757

Washington 4, D, C.
Member AFCCE

Lohnes & Culver
Munsey Building District 7-8215
Washington 4, D. C.

Member AFCCE

RUSSELL P. MAY

711 14th St.,, N. W. Sheraton Bldg.

Washington 5, D.C. REpublic 7-3984
Member AFCCE

L. H. Carr & Associates
Consulting
Radio & Television
Engineers
Washington 6, D. C. Fort Evans
1000 Conn. Ave. Leesburg, Va.
Member AFCCE

KEAR & KENNEDY
1302 18th 5t,, N. W. Hudson 3-9000
WASHINGTON 6, D. C.
Member AFCCE

A. EARL CULLUM, JR.
CONSULTING ENGINEERS
INWOOD POST OFFICE
DALLAS 9, TEXAS
Fleetwood 7-8447

Member AFCCE

GUY C. HUTCHESON

P. O. Box 32
1100 W. Abram

ARLINGTON, TEXAS

CRestview 4-8721

SILLIMAN, MOFFET &
ROHRER
1405 G St., N. W.

Republic 7-6646
Washington 5, D. C.

Member AFCCE

LYNNE C. SMEBY
CONSULTING ENGINEER
AM-FM-TV
7615 LYNN DRIVE
WASHINGTON 15, D. C.
OlLiver 2-8520

GEO. P. ADAIR ENG. CO.
CONSULTING ENGINEERS
Radio-Television
Communicuiions-Ele:ironi:s
1610 Eye St., N. W,
Washington, D. C.
Executive 3-1230 Executive 3-5851
Member AFCCE

WALTER F. KEAN
CONSULTING RADIO ENGINEERS

Associates
George M. Skiom, Robert A. Jones
19 E. Quincy S5t.  Hlickory 7-2153
Riverside, I,
(A Chicago suburb)

WILLIAM E. BENNS, JR.
Consulting Radio Engi
3802 Military Rd., N. W.
w c

ash., D. C.
Phone EMerson 2-8071
Box 2468, Birmingham, Ala.
Phone S$Tate 7-2601

Member AFCCE

HAMMETT & EDISCON
CONSULTING RADIO ENGINEERS
Box 68, International Airport
San Francisco 28, California
Diamond 2-5208

JOHN B. HEFFELFINGER
8401 Cherry St. Hiland 4-7010

KANSAS CITY, MISSOURI

JULES COHEN

Consulting Electronic Engineer

617 Albee Bidg. Executive 3-4616
1426 G St., N. W.
Washington 5, D. C.
Member AFCCE

CARL E. SMITH
CONSULTING RADIQO ENGINEERS
8200 Snowville Road
Brecksville, Ohio
(o Cleveland Suburb)

Tel: JAckson 6-4386 P. O. Box 82

Member AFCCE

J. G. ROUNTREE
CONSULTING ENGINEER
P.O. Box 9044
Austin 17, Texas
Glendale 2-3073

VIR N. JAMES

SPECIALTY
DIRECTIONAL ANTENNAS

1316 S. Kearney Skyline 6-1603
Denver 22, Colorado

JOHN H. MULLANEY
Consulting Radio Engineers
2000 P St., N, W,
Washington 6, D. C,
Columbia 5-4666

Member AFCCE

A. E. Towne Assocs., Inc.

TELEVISION and RADIO
ENGINEERING CONSULTANTS

420 Taylor St.
San Franciszo 2, Calif.

PR. 5-3100

PETE JOHNSON

Consulting am-fm-tv Engineers
Applications—Field Engineering

Suite 601 Kanawha Hotel Bidg.
Charleston, W. Va. Dickens 2-6281

MERL SAXON
CONSULTING RADIO ENGINEER
622 Hoskins Street
Lufkin, Texas
NEptune 4-4242 NEptune 4-9558

Service Dir@ctﬁmfy

PRECISION FREQUENCY
MEASUREMENTS
AM-FM-TY
COMMERCIAL RADIO
MONITORING CO.
P.Q. Box 7037 Kansas City, Mo.
Phone Jackson 3-5302

NUGENT SHARP
C lting Radio Engi
809-11 Warner Building

Washington 4, D.C.
District 7-4443

CAMBRIDGE CRYSTALS

PRECISION FREQUENCY
MEASURING SERVICE

SPECIALISTS FOR AM-FM-TV

445 Concord Ave.,
Cambridge 38, Mass.
Phone TRowbridge 6-2810

CAPITOL RADIO
ENGINEERING INSTITUTE

Accredited Technical Institute Curricula
3224 16th S, N. W.
Washington 10, D. C.

Practical Broadcast, TV Electronics
engineering home study and residence
course. Write For Fre¢ Catalog, spec-
ify course.

FREQUENCY
MEASUREMENT
AM-FM-TV
WLAK Electronics Service, Ine.

P.O. Box 1211, Lakeland, Florida
Mutual 2-3145 3-381¢9

contact
BROADCASTING MAGAZINE

1735 DeSales St. N.W.
Washington 6, D. C.

for availabilities
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Help Wanted—(Cont’d)

Help Wanted— (Cont’d)

Help Wanted— (Cont’d)

Announcers

Technical

Production-Programming, Others

Experienced, sharp, mature staff announcer
being sought by net affiliate with music-
news format. Permanent position with an
“UP” future. Send tape, experience, pic-
ture to Joe Butler, WKLZ, Box 663,
Kalamazoo, Mich.

Wanted, experienced announcer for modern
good music station in upstate New York.
Send resume and tape to Radio Station
WOKO, Albany, New York.

5 kw fulltime DA-N midwest city 100,000
needs chief engineer. Contact KRES, St.
Joseph, Missouri.

Copywriter and iraffic assistant. Large met-

Wanted, combination engineer-announcer.
Good salary according to proven record and
good references. Permanent and good future.
Write giving full history and details. Appli-
cations confidential. Baldwin Goodwin, Jr.,
General Manager, WKIZ, Box 1487, Key
West, Florida.

Wanted, experienced announcer with first
phone. WSYB, Rutland, Vermont.

Announcers! Experienced? Opportunities in
many markets. Send tapes, resumes to Paul
Baron, Manager, Broadcast Department,
Maude Lennox_ Personnel Agency, 630
Fifth Avenue, New York 20, N.Y.

Announcers losing jobs? Lack that profes~
sional sound? Audition tape not a polished
. . . showcase? See New York School of An-
nouncing display ad in Help Wanted column.

Technical

February 1st opening for combination en-
gineer and announcer. Daytimer in north-
%{be New York. Box 132R, BROADCAST-

Virginia—new daytimer needs engineer-
announcers January lst. Box 555R, BROAD-
CASTING.

Chief engineer with announcing or sales
ability for small market daytime station in
western North Carolina. Salary open. Write
Box 1114, Sylva, North Carolina.

First phone operator. Experienced. Make
more money through sales. 20 hours oper-
ating. $100 weekly against commission. Con-
tact KCHJ, Delano, California.

Engineer-announcer. Immediate
for capable first ticket engineer, experi-
enced announcer, proficient air-salesman
in ideal community. Two station chain
with excellent opportunity for advance-
ment. Must be willing to work. $425.00 to
siiart. Joe Haas, WLOI, La Porte, Indiana,
4144,

opening

Our engineer drafted—need chief engineer
that can announce. 35 miles from gulf coast.
Good pa§ with benefits. Send tape and re-
sume, WRJW, 5000 watts. Picayune, Miss.

Maintenance engineer — first-class license.
Two years radio and/or tv station ex-
perience. Salary $450 a month to start.
Write University of Minnesota, Civil Ser-
vice Department, Minneapolis.

Excellent opportunity for advancement for
a transmitter engineer, WAMS. Your prede-
cessor has been promoted within our or-
ganization. Maintenhance experience helpful.
Send_photo and resume to Tim Crow, Rol-
ltins Bﬁ'oiadcastlng, P.O. Box 1389, Wilming-
on, Del.

Production-Programming, Others

Wanted: First class newsman. Must be hard
worker, have car. Good future for right
man. Send details to Box 427R, BROAD-
CASTING.

Experienced engineer for studio mainte-
nance. Must be familiar with DuMont equip-
ment. Will send right man to Ampex Video-
tape school. Contact Chief Engineer, KOOL-
TV, Phoenix, Arizona.

Copy gal to write creative hard-sell copy
for leading eastern music-news station.
Good pay and working conditions. Enclose
continuity samples, experience and snap-
shot, Box 622P, BROADCASTING.

equipment applications in  broadcast
sional growth are both excellent.

answers his requirements,

plexors, etc.

Send Box ZC-14M
resurr;e RCA,
° Bidg. 10-1

Immediate openings at RCA for . . .

BROADCAST SYSTEMS
ENGINEERS

Highly responsible positions are open to men who have experience in audio and TV
studios.

As an RCA Broadcast Systems Engineer, you will work directly with such customers as
radio and TV stations and recording studios. Acting in an advisory capacity, you can
be the man who andlyzes the customer’s needs and designs the system which specifically

You may work with TV installations {either black and white or color), AM-FM, Hi-Fi and
stereo audio equipment, terminal egquipment, mobile or closed circuit systems. Com-
ponents include the latest and most exciting RCA products such as cameras, mikes,
consoles, audio and video tape, loudspeakers, projectors, amplifiers, fransmitters, multi-

FOR INTERVIEW WITH ENGINEERING MANAGEMENT

Mr. V. E. Broad

Professional Employment

Camden 2, New Jersey

RADIO CORPORATION OF AMERICA

industrial Electronic Products

Salaries and opportunities for profes-
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ropolitan station. Top pay. Box 863P,
BROADCASTING.
Needed immediately. Experienced, alert

radio newsman for opening on fast-pace,
top-flight news staff at number one sta-
tion in major southwest market. Must be
able to broadcast news as well as gather.
Pays top salary. Replaces man promoted
within organization. Send tapes and resume
to Box 518R, BROADCASTING.

News editor-newscaster. Midwestern urban-
rural ~community station. Experienced
gathering local news. Community-minded.
Excellent opportunity. Write all details in-
cluding salary required. Box 551R, BROAD-
CASTING.

Newsman. One of northern Ohio's top in-~
dependent radio stations seeks a well
schooled and experienced newsman who ap-
preciates modern radic news and knows
how to gather it. This man will deliver
major newscasts throughout the day and
must have a mature and authoritative de-
livery. Complete responsibility for the news-
room will be his. Can you handle it? Send
a tape and resume to Dick Carr, WCUE,
Akron 8, Ohio.

News Director—Must be aggressive, com-
petitive, capable of heading two-man news
staff, able fo cover, write and deliver local
news for a top 250 watt independent radio
station in northern Ohio. Top fringe bene-
fits—salary commensurate with experience
and ability. Send resume, picture and tape
to Program Director, WLEC, Sandusky, Ohio.
Need approximately January 1, 1960. We will
ask for personal interview.

Long established 4-A agency in southwest
has immediate opening for experienced tv-
radio copywriter/production  supervisor.
Must have thorough knowledge and eX-
periennce in writing and production tech-
niques for hoth mediums. Prefer college
graduate. Agency background desirable
but not mandatory. Excellent opportunity
and growth potential for right man. Send
complete resume, including previous sal-
aries, and photo air mail to: Ward Hicks
Advertising, 315 Gold Avenue, SW, Al-
buguergue, New Mexico.

RADIO

Situations Wanted—Management

Need rating and billing to prove station
value? Can produce both — four station
proven record available. Top 40 or better
music. Trouble shooting my specialty,
major and medium markets. 37—14 years
sales and management. Challenge impor-
tant, so is money. Currently major market.
Box 522R, BROADCASTING.

Experienced manager now employed in
metropolitan market southwest looking for
job offering ownership possibilities. Box
533R, BROADCASTING.

California manager—18 vears, excellent ref-
erences—guarantee profits. Available im-
mediately. Box 547R, BROADCASTING,

Young, experienced small market sales-
manager wishes management opportunity.
Married, veteran, Box 550R, BROADCAST-
ING.

Experienced, mature, college man, with the
know-how and drive to help your operation.
I'm seeking a position of manager or pro-
gram director in medium to small market.
for best references or information write
Box 564R, BROADCASTING.

Number 2 man to assist president or general
manager in major market. 17 years experi-
ence on sales and management level all
phases radio, television and agency. Stations
250 to 50,600 watts. Markets 10,000 to 2,000,-
000. One of best over-all records in the in-
dustry. With present employer 11 years in
one of first five markets. Happily married,
two children. Excellent references. Box
569R, BROADCASTING.

‘Wanted—Opportunity to make your station
more suecessful in 1960, Verl Bratton, Man-
agement Consultant, 1205 LaPaloma Way,
Colorado Springs. Will be in Chicago first
week January. % W.O. Rice, Harris Trust &
Savings.
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Situations Wanted—(Cont’d)

Situations Wanted— (Cont’d)

Situations Wanted—(Cont’d)

Sales

Announcers

Technical

Salesman-announcer, Radio-tv. 8 years ex-
perience, married, age 32. Southeast or
southwest. Box 520R, BROADCASTING.

Experienced Colorado salesman available
soon. Proven sales record. Family man. Ex-

cellent background, references. Box 548R,
BROADCASTING.
Attention brokers! Agencies! Experienced

young college graduate desires opening with
media broker or advertising agency. Mar-
ried, 26, child. Experience as radio time
salesman, tv time salesman, tv sales man-
ager. Currently managing radio station . . .
all with same company. Box 560R, BROAD-
CASTING.

Announcers

Sports announcer, seven years background
play-by-play. Top references. Box 405R,
BROADCASTING.

Honest, good music, morning man. Fifteen
vears. No screamer. Adult. Box 462R,
BROADCASTING.

Experienced announcer, young, veteran,
runs own board, seeks position with ad-
vancement possibilities, nights, travel any-
where. Box 463R, BROADCASTING.

Something different. Announce'r-copywriter.
Touch of Erin. Sales, promotion too. Box
515R, BROADCASTING.

Swinging disc jockey. Intelligent. Read
good commercial. Can sell too. Box 516R,
BROADCASTING.

West Coast: 2% years experience radio, tele-
vision, Versatile, adult music, classics, jazz,
news, sports. College graduate. Veteran.
Available February 1st. Box 523R, BROAD-
CASTING.

Speak to me of five figures! Making bosses
first in market is my business. Talk show or
news director for radio and tv, or combina-
tion. 11 years experience in news., Will be in
Rose Bowl New Year’'s Day, but can be on
your station the following Monday. Box
583R, BROADCASTING.

Staff announcer—restricted license. Some
air experience as emcee. Do best on news,
commercials and disc shows. Box 183,
Mendota, Hlinois.

Announcer, dj. Green as the hills, per-
sonality as high as the sky. Limited show
biz background. Top salesman, family, re-
locate, minimum salary. Age 34. 29536 W.
Chicage, Livonia, Michigan.

Available—~topnotch, experienced, stable,
versatile announcer-newscaster. Desires ag-
gressive station. Phone: Justice 3-0884, Nor-
folk, Virginia.

Newscaster, good music specialist, mature
voice, excellent diction, Write continuity,
sell. Personal audition for any major south-
ern market. Tape available. Jerome Ben-
jamin, 1181 Stewart Ave., S.W. Atlanta
10, Georgia.

Casey Clark, country and western dj and
barndance promoter, available, January 1st.
WNAX, Yankton, S.D. Phone North 5-2550.

Negro dj. Mature voice, professionally
trained. Bob Lee, 6028 S. Drexel, Chicago.
Dorchester 3-1958.

7 vears radio, tv. C&W, di, salesman, pop
dj, ‘‘former entertainer Jubilee U.S.A.”
Looking for permanent, secure job. Will go
look over good replies. Prefer south and
gﬁx%%.7.1ack Reno, Box 51, Bloomfield, Towa.

Personality-dj. Bright, cheerful, experi-
enced. Creative showman. References, tape
available. Box 526R, BROADCASTING.

Announcer-salesman. ‘“Tremendous”. Per-
sonality, experienced. Runs own _boarq—N.Y,
college grad. Desires relocating in the
Raleigh, N.C.-Washington, D.C. area. Im-
peccable taste in music. No r&r or c&w.
Box 530R, BROADCASTING,

Versatile, good music and newsman. Com-
mercial specialist. Try me. Box 532R,
BROADCASTING.

Five years radio staffing, news gathering
and airing. Worked Boston's two top sta-
tions. Go anywhere with security and salary
potential. Box 540R, BROADCASTING.

Radio personality-announcer, experienced
from 250-10,000 watts, news background. No
top-40 stations please. Prefer eastern mar-
ket. Available February 1, 1960. Box 544R,
BROADCASTING.

Full, rich background in_listenable music
with soft sell that works. Ready for step-up
in February, 1960 within eastern market. No
formula or top-40 outlets. News background
and tv announcing. Six years experience
from small to major markets, Box 545R,
BROADCASTING.,

DJ experienced, married, music and news.
Vet, mature, available now. Box 549R,
BROADCASTING.

Experienced young announcer wishes to re-
locate in upper midwest. Good commercial
delivery. Handle sales and copywriting
equally well. Box 562R, BROADCASTING.

Radio-tv announcer, college graduate, net-
work calibre. Now in competitive market,
desires position with potential in metropoli-
tan area. Strong on news. Box 565R,
BROADCASTING.

Experienced announcer, dj, program direc-
tor, copywriter, scriptwriter and salesman.
Also experienced in tv. Seeking opportunity
to learn sportscasting and striving for a
managerial position. Full details, tape and
photo upon request. Box 566R, BROAD-
CASTING.

Country music dj, available. Best references,
reliable, sober, creative, knows program-
ming, promotion. Box 568R, BROADCAST-
ING.
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Technical
Experienced engineer. No announcing.
Available immediately. Radio or tv. Box

344R, BROADCASTING.

Chief engineer. 5 kw up, d.a. or multiple
operation. 21 years experience technical, ad-
ministration, construction and some tv.
Want to settle in good western community.
Box 534R, BROADCASTING.

Transmitter engineer. $90/week. Separate
transmitter within 12 miles low-rent, now
near Richmond, Va. Immediate, Anywhere.
Box 558R, BROADCASTING.

Start the year off right with a new engineer.
Experienced chief engineer with medi-
ocre announcing ability desires chief engi-
neering position in 1 or 5 kw station with
20 hours of announcing, in Arkansas, Louisi-
ana, Oklahoma, or Texas. Experienced in
maintenance of Magnecord recorders. All
inquiries will be promptly answered. Box
561R, BROADCASTING.

Employed mature adult, combo experience,
at present chief engineer. Wish relocate in
southwest steady as a _rock. Will exchange
tape etc., for reasonable offer, Box 579R,
BROADCASTING.

Chief engineer 20 years experience am-fm
directionals. Best references, permanent.
Bill Alford, P.O. Box 902, Lakeland, Florida.

First class licensed engineer with announc:
ing experience available. For details phone
Palatka, Florida 5-3991.

Radio-tv engineer-manager, registered engi-
neer D.C. First phone, etc. Many years ex-
perience desires join D.C. consultant as
associate or buy into partnership. Box 586R,
BROADCASTING.

Production-Programming, Others

Sports director. Currently with tv and am
station in large eastern market. Also staff
work. Excellent play-by-play. College grad.
33 years old, married, two children. $150-
minimum. Box 431R, BROADCASTING.

News director-reporter. 3 years in midwest
am-tv, B.S. Radio-tv journalism, 1l6mm and
35mm photographer, good am-tv delivery.
High calibre, 25, married. Box 467TR, BROAD-
CASTING.

Program director, 12 years radio experi-
ence. Programmed for station that reached
60% rating in 4 station market. Age 31. Also
top jock. Box 524R, BROADCASTING.

Copywriter. Start the new year right. Con-
sider everything. Samples available. Box
525R, BROADCASTING.

Tired female gypsy wants to settle in
medium sized town. In radio since 1949.
Single, 34, veteran, college, radio and tv
school graduate. Experienced chiefly in ra-
dio copy. Some: TV copy, tv news writing,
radio traffic, women’s show, concert hour.
Can write copy fast if necessary. Typing
fair. “Speed-writing” rusty. Box 543R,
BROADCASTING.

Experienced newsman-announcer, 24, B.A.,
recent vet. Gather, write, air. Copywriting.
East coast preferred. $4680 minimum. Ber-
nie Shusman, 1013 E. Phil-Ellena St., Phila.,
Pa. LI 8-3903.

TELEVISION
Help Wanted—Management

Wanted—General manager for network af-
fillated television station in sizable mar-
ket. Only fully experienced executive with
complete management background should
apply, stating his detailed record and ref-
erences (also picture) to Box 535R, BROAD-
CASTING.

Sales

Young, aggressive television salesman need-
ed immediately. Must have proven back-
ground. Position offers future with un-
limited earnings. Apply only if you are
not afraid to work and enjoy living in small
community, We are a new station affiliated
with CBS. Address all correspondence to
?{ales Manager, KBLR Radio-TV, Goodland,
ansas.

Salesman opportunity for good income and
stable association in single station 3 network
television market. If you are creative sales-
wise and like selling you must do well in
Wyoming’s 1st market. Salary and com-
missions offer potentials worth investigating.
Contact Bob Berger, KTWO-TV Casper,
Wyoming.

Sacramento, California, nation’s 48th mar-
ket, $1,000 night basic hourly rate. Corin-
thian station wants an aggressive, imagina-
tive salesman who can keep pace in Califor-
nia’s state capitol., Contact Mr, Jim Osborn,
Sales Manager, KXTV, CBS Affiliate, Chan-
?el 10, 601 7th Avenue, Sacramento, Cali-
ornia.

RESFARCH

To organize and head research and statistical department for na-
tional film television production distribution company in Los An.
geles area. Applicant inust have had related education and experi-
ence in this field or with a top agency. Submit details of education
experience and salary requirements to:

P.O. Box 48458, Briggs Station
Los Angeles 48, California

DIRECTOR
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Help Wanted—(Cont’d)

Help Wanted— (Cont’d)

Situations Wanted—-(Cont’d)

Announcers

Production-Programming, Others

Technical

Southwest radio and television station is
seeking the best announcer available for
our budget. Combination man as staff for
adult musical format on radio and live
commercials on television. Send full in-
formation, age, references, recent photo
and starting salary requirements to: Clarke
Brown Company, 1507 Scouthland Center,
Dallas, Texas.

Technical

Supervisory engineer with 5 years tv ex-
perience as chief maintenance by North-
west University town of 40,000, Excellent
living conditions, moderate 4 season climate.
State references past experience and salary
i‘ﬁ%ﬂ'rements to Box 519R, BROADCAST-

One or more first class colored tv operators
to work in Puerto Rico. Reply to Carl H.
Bu]gmén 892 Nat'l Press Bldg., Washington

TV studio engineers for design, test, and
fleld engineering. Rapidly expanding pro-
gressive company. All benefits, plus rapid
advancement for qualified engmeers Foto-
Video Laboratories, Inc. CE. 9-6100, Cedar
Grove, New Jersey.

Top tv station in Puerto Rico needs mainte-
nance personnel with first class license,
Three years minimum experience. Forward
resume and salary expected to: Telemundo,
Engineering Department, Box 5096, Puerta
De Tierra Sta., San Juan, Puerto Rico.

Production-Programming, Others

Sacramento, California is booming! Are you
ready to join the Gold Rush? Volume local
business needs ‘‘sell” copy. Production ex-
perience is a plus. Samples? Salary? Experi-
ence? Contact Mr, Dean Borba, Program
Manager, KXTV, CBS, Corinthian Station,
601 - 7th Avenue, Sacramento, California.

Continuity director to take charge of 3-
person department, Must be experienced,
creative writer with college background.
Send samples, photo, all information first
letter. Robert H. Xrieghoff, WTOL-TV,
Toledo, Ohio.

TELEVISION

Situations Wanted—Management

General or sales manager: Formerly general
sales manager, one of the first 256- tv_mar-
kets, Station changed management. Offer 18
years management experience radio and
television in programming and sales. Out-
standing record and outstanding references.
Box 578R, BROADCASTING.

Employment as general manager of tele-
vision station or tv—radio combination.
Known and respected in_ industry. Best ref-
erences. Excellent record as a businessman,
administrator, manager, sales. Your con-
fidential reply respected. Box 580R, BROAD-
CASTING.

Sales

Now available, executive-type salesman
with 10 years radio and 5 years television
experience in major markets. Commission
earnings well above average, Married, sober,
permanent with excellent references, Box
546R, BROADCASTING.

Film director to take over and reorganize
film department mid-west tv station.
Thorough knowledge of film operation es-
sential. Film buying experience not neces-
sary. Send full resume, salary require-
ments and date you are available for work
to Box 492R, BROADCASTING.

Technical

Experienced, uhf, new station installations,
remotes, microwave, maintenance. 1st phone.
Looking for advancement. Available Janu-
ary 1st. Interesting resume upon request.
Box 323R, BROADCASTING.

Powerful, fulltime,

semi-classical music.

Ailing owner will
from now to January Tst.
lists,

Balance Sheets, inventory

ing all will be ignored.

PRESTIGE RADIO STATION
FOR SALE

Independent in rich, major Southwestern city.
Has averaged gross of about $1,000 per day for several years with
Cash flow now approximately $15,000 per
month. Depreciation and other write-off factors in excess of $400,000
make this an obvious self-liquidating, blue-chip buy.

be in New York and/or Washington,
NOT mail out P & L Statements,
etc. These will be shown only to

will
qualified principals during personal interview in East.
Minimum of $300,000 cash down required (balance in secured

paper) against $800,000 purchase price or will sell for $700,000 all
cash. Will not dicker or waste time with go-between. Letters not tell-

Write, in confidence, to OWNER

Box 585R, BROADCASTING.

D.C.
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1st class tv engineer, 5 years am, 4 years
color and b & w tv. All-around experience
but heavy on maintenance, Presently engi-
neer broadcast equipment manufacturing
215 years. Desire California situation. Box
570R, BROADCASTING.

TV studio-transmitter engineer, 5 years ex-
perience, RCA graduate, 1st phone, 25, single,
desires New York, New England position.
Eugene Windsor, 118 Frederica Dr., Clear-
water, Fla.

Production-Programming, Others

Producer-director-announcer, now in major
market; ten ears radio-tv-theatre, all
phases, seeks better climate for family.
%\i[v%ley secondary. Box 398R, BROADCAST-

Director-producer. Currently jr, director
midwest vhf, MS in radio and tv. Pleasant,
hardworking, creative. Family man. Box
452R, BROADCASTING.

Have schooling and experience in cinematog-
raphy, television, radic announcing, musie,
dramatics, journalism. Presently doing in-
dustrial motion picture. Desire relocate
south. Age 27. Married, Box 521R, BROAD-
CASTING.

Writer-producer-director. Practical experi-
ence, local, regional. Creative, versatile.
Box 527R, BROADCASTING.

Top rated news director-caster wants to
organize and run modern television news
plant in competitive market. My know-how
plus your money equals top rating. Box
542R, BROADCASTING.

Experienced, creative, producer - director.
Family. All phases production. Excellent
references. Box 557R, BROADCASTING.

FOR SALE

Radio broadcasting school east coast. State
licensed, fully equipped, modern studios,
leased in ideal location. Gross $15,000 month,
nets 209 . Needs experienced radio man to
operate. Illness forces sales, $32 500, terms.
Box 572R, BROADCASTIN

Equipment

Used 150° Windcharger Tower type 150.
$550.00 fob. 200" U.S. Tower type S-20. $950.00
fob. Box 517R, BROADCASTING.

Complete DuMont series 15000 uhf 5 kw
television transmitter. Excellent condition.
Priced very low for quick sale. Send for
complete description., Box 541R, BROAD-
CASTING.

Stereo equipment for sale. A Rondine de-
luxe 3-speed turntable—G.E. tone arn. G.E.
““Golden Classic” _cartridge. High quality
G.E. transistor dual pre-amps and matching
transformer for 600 ohm input. This com-
plete unit only $150. WDBJ-Radio, P.O. Box
150, Roanoke, Va.

Mole-Richardson 103 boom on brace tri-
angular rolling stand. Best offer. You pay
shipping. Call, wire, write, WENH-TV, Dur-
ham, N.H.

Channel (22) uhf RCA 1 kw transmitter
TTU-1B complete with filterplexer, dummy
load, frequency monitor General Radic,
diode demodulator and FCC spare tubes.
RCA antenna TFL-24-D with 1 degree elec-
trical beam tilt. Placed in service in De-
cember 1953 and in continuous service w to
March 4, 1959. Complete: $11,500. WSIL-'
Harrisburg, 11, Channel (3).

Video monitors. Closed circuit and broad-
cast. See Foto-Video Laboratories ad today
on Page 121.

Disc recorder, Presto 8D-G. Fairchild 539
lathe with head. Presto 92-B amplifier. T, H.
Jones, 519 4th. Street, N.W., Rochester,
Minnesota.

Miratel tv monitors demonstration units.

ew warranty 15—17" metal cabinets
$215.00 each. 8—17” veneer cabinets $185.00
each, Complete line of new units available
in 8”7, 147, 17”7, 21”_and 24”. Write: Miratel,
Inc., 1082 Dionne St., St. Paul 13, Minn.

Microwave transmission line—Andrew 135"
Rigid 515 ohm, teflon insulated. Large
quantity complete with connectors, ells,
hardware, cables and dehydrating equip-
ment. New, Unused. Bargain. Sierra-West-
ern Electric, Cable Company, 1401 Middle
Harbor Road, Oakland 20, California.

BROADCASTING, December 14, 1959






FOR SALE

Equipment

STATIONS

FOR SALE

Standard Electronics 40kw hi-
band vhf television transmitter
type TH-644. Final amplifier
consists of two units which
may be operated independent-
ly with an output power of
20kw or a combined power of
40kw.

RCA type PT-2, 2kw high
channel vhf transmitter, RCA
type TF12AH antenna.

483" Blaw-Knox type H-40 self-

supporting steel tower.

For further information on any

of above items, phone or write:

Glenn G. Boundy

STORER BROADCASTING
COMPANY

1177 Kane Concourse
Miami Beach, Fla.
Tele: Union 6-0211

WANTED TO BUY

Stations

RADIO STATIONS
WANTED
Successful group ownership with ex-
cellent financial references interested
in acquiring additional radio proper-
ties. All replies confidential.
Box 582R, BROADCASTING.

EMPLOYMENT SERVICEH

RADIO — TV — ADV.

Top job placements in the dynamic south-
east, dreds of job op
® Announcers ® Engineers
® Disk Jockeys ® Copywriters
® News Directors ® Salesmen
Free registration—Confidential

Professional Placement
458 Peachtree Arcede

Atlanta, Ga.
Sam Eckatein JA 5.4841
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FLORIDA
By owners, excellent growing mar-
ket, all new equipment, excellent
earning and growth record. Number
one in market by all surveys since

1958. Financial references required.
No Brokers.

Box 358R, BROADCASTING

HELP YOU
FIND A GOOD BUY
Verl Bratton,

Management Consultant
1205 LaPaloma Way,
Colorado Springs.

Ariz, Metro 5 KW 115M Terms
Calif. Metro 500 W 225M Terms
Colo. Medivm 1 KW 300M Terms
Nev. Medium 1 KW 200Mm Terms
N. Mex. Medium 1 KW 265M Terms
Okla. Small T KW 60M Terms
Oreg, Metre 1 KW 175M Terms
Wyo. Small 250 W 60M Terms

BUSINESS FINANCE SERVICE CORP.
MEDIA BROKERS

817 17th St. Denver, Colo.

THE PIONEER FIRM OF TELEVI-
SION AND RADIO MANAGEMENT
CONSULTANTS
ESTABLISHED 1946
NEGOTIATIONS MANAGEMENT
APPRAISALS FINANCING
HOWARD S. FRAZIER, INC,
1736 Wisconsin Ave., N.W.
Washington 7, D. C.
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DOUGLAS, ARIZONA

1,000 watt Daytime. New BTA-1R
RCA transmitter, Absentee owner,
$45,000 cash or $50,000 with 29%
down, Good potential.

Box 563R, BROADCASTING
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MONEY MAKING

Small town kilowatt daytimer in south-
east resort area. ldeal for owner-
operator, Good climate, hunting, fishing,
boating. Netting average over $1000
monthly on $60,000 annual gross. Pay-
ing manager well under absentee
ownership operation. $75,000. 29%
down.
Box 552R, BROADCASTING

lowa Single  1kw-D 125M terms
La. Single 250w 45M  terms
Minn Single 500w 85M terms
Ala. Single lkw-D 35M  terms
Calif Single  250w-F 65M  terms
Minn Single  1kw-D 105M terms
Ky. Single  1kw-D 100M terms
Ariz. Small 1lkw-D 65M terms
Ala. Medium 250w-F  160M terms
N. Y. Medium 1kw-D 150M terms
La. Medium lkw 50M terms
Gulf Metro  1kw-D 100M terms
Ga. Metro  5Skw 200M terms
Fia. Large Skw 165M terms
Ala. Metro  1kw-D 175M terms
N.E Major  1kw-D 325M terms
Fla. Major 250w 250M terms
And Others

PAUL H.

CHAPMAN COMPANY
INCORFORATED
MEDIA BROKERS

Atlante
Chicago Please address:
New York 1182 W. Peachtree

San Francisco Atlanta 9, Ga.

THE OFFERING THIS WEEK—
A MERRY
CHRISTMAS

A HAPPY
NEW YEAR

WILT GUNZENDORFER
AND ASSOCIATES
Licensed Brokers—Consultants
8630 W. Olympic Los Angeles, Calif.

Texas regional, single market. Making
money., $79,500 $19,500 down—
South major regional day. $300,000
25% —Southwest fulltime regional.
Nice profits. Some real estate incl. at
$350,000 $100,000 down. Bal. easy.
—Texas fulltime, single. In black.
Xmitter site, office bldg. incl. at §48,-
000 $16,500 down.—Southwest sec-
ondary, Regional day. Making money.
$143,000 29% —Southwest major,
day. In black. $225,000 29% —Top
Midwest single under 20,000 pop.
Good profits, $125,000 29% . Contact
PATT McDONALD, BOX 9266,
AUSTIN, TEX. GL. 3-8080 or Jack
Koste, 60 E. 42nd, NY 17, NY. MU.
2-4813,

NORMAN & NORMAN
Brok-InN—c Coun.url':ﬂ: :TA:pEOiun

RADIO-TELEVISION STATIONS

Nation-Wide Service
Experienced Broadcasters
Confidential Negotiations

Security Bldg. Davenport, lowa

STATIONS FOR SALE~~~~r~rrny
Ours is a personal service, designed to
fit your finances, your qualifications and
your needs.
If you are in the market for either an
AM, FM or TV station anywhere in the
country be sure to contact us at once.
JACK L. STOLL & ASSOCIATES
6381 Hollywood Bivd.
Los Angeles 28, Calif.
HOllywood 4-7279
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WHAT

STARTED
- THE TELEVISION
"REVOLUTION?

A lot of shooting in this revolution, but no casualties because
“ScoTcH” BRAND Video Tape makes possible flawless “live”
commercials and programs. Re-take and processing head-
aches are in exile. Production costs are under heavy attack.

And it’s not over. The best producers agree that the uses and
economies of video tape, pioneered by 3M research, are
limited only by the imagination of the user.

Fast run-throughs and playbacks, more flexible schedules.
The tape can be erased, re-used, spliced and edited.

Perfect video and audio are preserved on “SCOTCH” BRAND
Video Tape which gives you “fluff-proof” commercials for
Seoton half the cost. Maybe less.

videg {ipa

255

2 >3
INNESOTA INING AND ANUFACTURING COMPANY 4 S
¢ M

«. WHERE RESEARCH 1S THE KEY TO TQMQRROW\‘\\\\ /}y
e

“'SCOTCH" and the Plaid Design are Registered Trademarks of the 3M Co., St. Pau! 6, Minn. Export: 99 Park
Ave., New York. Canada: London, Ontario. ) 1959 3M Co.
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EDITORIAL

Minds in conflict: Part Il

N EVERY communications organ which is financed by
advertising there is a struggle for authority between the
Advertising Mind and the Communications Mind. The na-
ture of the organ is determined by the degree to which one
mind or the other prevails.

To use extreme examples, as we did in this space last
week, it could be said that a weekly shopping news is an
illustration of what happens when the Advertising Mind ac-
quires incontestable control and the New York Times an
illustration of the consequences when the Communications
Mind is boss.

In radio and television the struggle between the Adver-
tising Mind and the Communications Mind is yet to be re-
solved. That is why some elements of broadcasting tend
to take on the character of the shopping news and some the
character of the New York Times. That is also the reason
for conditions which invite the kind of criticism that has
battered radio and television during the past couple of
months.

What is the difference in the public’s attitudes toward
organs that are advertising-oriented and toward those that
are communications-oriented?

If a shopping news fails, its disappearance may be noted,
but not many people except the proprietor will feel a sense
of personal loss.

If the New York Times today discharged its editorial de-
partment and tomorrow published nothing but ads, it would
create a state of shock among its readers. If the Times elected
to continue publishing without editorial content, it would
soon be ignored.

These hypotheses are not advanced as an argument against
the importance of advertising. If advertising were curtailed,
the entire economy would face disaster. But advertising is
one thing and communications another. A communications
organ may carry advertising, but its success will be meas-
ured by the service it provides in addition to its advertising
content and by the skill with which it fits its advertising
content into its total package.

HE JOB of developing a communications organ and of
fitting advertising into it cannot be done with maximum
effectiveness if the Advertising Mind is in charge.

The advertiser (and his agency) has one objective, to
attract maximum attention to his advertising. He is not
interested in the other material appearing in the vehicle he
is using—except to the extent that it has a direct effect
upon him. There is nothing wrong with the fact that his
interests are selfish. If he is to achieve his advertising’s
goals, he must be totally preoccupied with its preparation
and placement.

Multiply the striving for individual attention by the
number of advertisers using any communications organ
and you have the formula for fragmentized control, if the
organ allows it to develop.

This formula is at work in a shopping news which has
little character of its own and is nothing more than a collec-
tion of unrelated attempts to influence readers on behalf of
individual products.

It is not at work in the New York Times or other true
organs of communications. The Times has a recognizable
identity. It is a package containing many elements, includ-
ing advertising, but it is assembled with coordinated care
by management which has much respect for all its parts
but more respect for its whole. By this process it acquires a
totality of character which has its own distinction.

The formula of fragmentized control or modifications of
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it are at work today in too many elements of broadcasting.
Indeed in broadcasting the fragmentization is accentuated
by still other influences.

People who have come to television or radio from the
movies or other fields of entertainment think of broadcast-
ing as an arm of show business. This attitude has been
accepted by many advertisers. It is common for sponsors
and their agencies to think that they are linking advertising
with show business when they own a television or radio
show.

To call broadcasting show business is to short-change it
as much to call it a shopping news. Broadcasting networks
and stations are communications organs. And they are com-
munications organs that encompass far more functions than
any others yet invented.

T IS fully understandable that advertisers should wield

a bigger stick in broadcast studios than in the editorial
rooms of magazines and newspapers.

Advertising in a sense was created by publishing. It
amounted to very little until newspapers and periodicals
gave it circulation.

Advertising was already big business when radio and
television came along. At the outset, radio and television
needed advertising more than advertising needed them.
Having no bargaining position whatever, radio and television
sold pieces of themselves. With less reason they are still
selling pieces.

The record shows that in the main advertisers have done
well with the pieces they have owned. They have given the
public finer entertainment than it ever knew before. It is
their money that built, in a remarkably short time, a broad-
cast system that is the marvel of the age.

But this has not been charity. Advertisers have realized
handsome returns from their investments in broadcasting.
It has been good business for them to use radio and tele-
vision. It will be better business for them as radio and
television grow in size and character and influence. This
growth will be accelerated at the same rate that the com-
munications-minded among broadcasters seize control from
their advertising-minded fellows.

HE publishing concept which keeps advertising and

editorial content and placement in proper balance needs
to be applied more widely than it is in radio and tv. The
application of this concept must begin with top management.

The man at the peak of the organization chart must
develop the ability to see his station or his network in its
whole role as a communications organ. He must act as both
guide and referee to his principal subordinates, the chiefs
of the programming and sales departments. In some cases
it may be desirable to add a third subordinate of equal
stature, a man in charge of non-entertainment programming.

Between the programming and sales departments conflicts
are inevitable. If capable executives are in charge, they
will resolve most conflicts on their own. When they cannot,
top management must be consulted. At that point the pub-
lishing concept succeeds or fails, depending on the attitude
of the boss.

This internal arrangement, or others like it in principle,
must be the first step in the gradual process by which broad-
casters will claim both the authority and responsibility for
their own communications organs. Unless the process is
carried out, control will continue to be so decentralized
among so many disparate interests that there is no answer
to the question: who’s in charge?
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