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Makes
you feel
ke a king
every day!

KPRC-TV

HOUSTON, TEXAS

the best faces B
watch KPRC-TV "%
Chamnel

Fresh up yourself
and your day with
KPRC-TV-known
everywhere as the
world’s finest tele-
vision. It’s a habit

you’ll enjoy.

Courtesy of KING'S MEN ==

KPRC-TV IS REPRESENTED NATIONALLY BY EDWARD PETRY & CO.



MAD SCENE

“What kind of idiots do you have up there?” sputtered the irate client of a now
defunct agency. “My total bill for TV time in January is $5,219 on four stations.” *

“But,” he continued, it doesn't say how much station A cost. Then it says that
station B cost $22 less than station A, station C cost $30 less than A, and station D
eost $73 less than A. How, in the name of Nielsen, can I figure out what the costs
for each station are?”

While we don't advocate billing in this form, the solution to the problem is simple
and the principle intriguing—as simple as buying time on WMAL-TV and as
irtriguing as our feature programming. For the solution to the problem, we’ll send
you the usual token of our esteem for your perspicacity,

Puzzle courtesy of Dover Publications. In¢., New York 14, New York

* Down! AE’s. This client exists only in our imaginations. But it doesn't take much
imagination to figure out that the best buys for your clients in the rich D. C. area
are minute participations in one of WMAL-TV'’s four daily half-hour news reporis.
A few choice availabilities are open.

wmal-tv

Washington, D. C.

An Evening Star Broadcasting Company Station, represented by H-R Television, Inc.
Affiliated with WMAL and WMAL-FM, Washington, D. C.; WSVA-TV and WSVA, Harrisonburg, V:



"fhe82’_u_d_3 EASON"

(TVI's answer to the St. Louis Sympheny's desperate need for financial help

The NEW Spirit of St ILouis

‘he St. Louis Symphony Orchestra is among the nation's :
op ten. It is the second oldest in the nation. It is also in
-ouble, financially. :

.TVI, to help alleviate the Orchestra’s plight, responded
tith a full hour, staff-produced presentation, ‘‘The 82nd
eason''. — Another reason why more citizens are calling
TVI the New Spirit of St. Louis ... and further proof that

... in St. Louis the quality buy is KTVI

presented
onally by

L

ST. LOUIS




CELEBRATE

ce-le-brate (s&’ é-brat), v. To sound
the praises of; extol.

= Which is exactly what we at KRLD-TV
are doing, Mr. Webster. Celebrating the
completion of the most successful TV
year in our history and the beginning
of our exciting 14th year of telecasting.

We sound praises for our thousands of
n satisfied 1961 clients, and pledge to you
our continued best efforts in your behalf.

To give your ad dollar real cause
for celebration, consult your Advertising
Time Sales representative. He'll tailor
a Channel 4 schedule to your own
particular needs and requirements.

m
Reach the Dallas-Fort Worth market EFFECTIVELY with KRLD-TV, Channel 4

KL [T
THE DALLAS TIMES HERALD STATIONS
Channels 4, Dolloa-Fot Wonth, et

MAXIMUM POWER 1v.Tuin 1o KRLD radio 1080, CBS outlet with 50,000 watts.

REPRESENTED NATIONALLY BY ADVERTISING TIME
SALES — FORMERLY THE BRANHAM COMPANY
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Carson for Paar

NBC-TV officials have at last de-
cided on successor to Jack Paar on
network’s Monday-Friday late show.
He’s Johnny Carson, comedian who
has done many tv guest shots and is
regular m.c. on ABC-TV Monday-
Friday daytimer, Who Do You Trus:?
Only hitch is that Mr. Carson is hav-
ing trouble escaping from contract
with Don Fedderson Productions
which produces Who Do You Trust?
ABC-TV fears weakening of what is
now one of its strongest daytimers
and has put pressure on Fedderson to
keep Mr. Carson. Negotiations are de-
scribed as intense and complicated.

LA etv next

Now that each tv network has
kicked in $250,000 as its contribution
to $6.2 million fund to acquire ch. 13
WNTA-TV for Educational Televi-
sion for the Metropolitan Area, Inc.,
etv eyes are focused in direction of
Los Angeles where next move is ex-
pected. Notice has been served on
at least one network by highly placed
Washington authority that networks
would be expected to contribute cor-
responding amounts for acquisition of
one of seven Los Angeles outlets to
be converted ultimately to non-com-
mercial etv use under FCC auspices.

While there has been no pinpoint-
ing which of four Los Angeles inde-
pendents will be sought, speculation
has centered upon ch. 13 KCOP-TV
as best bet. Station is owned by Nafi
Corp. (auto accessories, Chris Craft)
which also owns ch. 12 KPTV (TV)
Portland; ch. 11 KTVT (TV) Fort
Worth and KFYZ (AM) Houston.
Nafi in 1957 paid $4 million for Los
Angeles property.

Van Duzer to Reno

Roger O. Van Duzer, general man-
ager of KIVA-TV Yuma-El Centro,
Feb. 1 joins Circle L Inc., Reno, to
take over station management of new
ch. 4 outlet recently authorized by
FCC. E. L. Cord, Western indus-
trialist, former automobile manufac-
turer, owner of KFAC Los Angeles
and 90% of Circle L, has taken up
permanent residence in Ncvada. Sta-
tion, to be built at estimated cost of
$530,000, has target date of next fall,
Calvin J. Smith, vice president and
general manager of KFAC, will be in
supervisory charge of Reno operation
with Charles Cord, president and gen-
eral manager (son of E. L. and 10%
owner) and Mr. Van Duzer to par-
ticipate in construction and operations
planning.

CLOSED CIRCUIT=

Ervin to NBC Board

Shortly to be announced will be
election of Thomas E. Ervin, vice
president and general attorney, NBC
New York, to board of directors. Ac-
tion was taken at same time Peter B.
Kenney, NBC staff executive and
former vice president-general man-
ager of NBC’s erstwhile uhf station in
Hartford, was named vice president,
Washington (WEEK’S HEADLINERS,
page 10). Bud Rukeyser, now on
NBC’s New York public relations-
trade press staff, is slated for assign-
ment to Washington under Mr, Ken-
ney. Washington network staff, which
also includes Howard Monderer, at-
torney, will headquarter at RCA
Building, 1725 K Street, N. W,

Super grades at FCC

FCC has received two new super-
grades in turnabout by Civil Service
Commission, it became known Friday.
Grade 18 ($18,500 a year) was ap-
proved for FCC General Counsel Max
D. Paglin, and Grade 17 ($16,530-
$17,570) was okayed for Executive
Officer Robert W. Cox. FCC has six
other Grade [7s now, mostly Bureau
chiefs. Last month Civil Service Com-
mission approved additional five grade
16s, bringing to 15 personnel in that
salary bracket, but turned down re-
quests for additional Grade 17s and
one new Grade 18 (BROADCASTING,
Dec. 25, 1961).

Guides for business

Don’t dismiss idea broached by Fed-
eral Trade Commissioner Everett Mac-
Intyre that FTC establish guidelines
for businessmen through rule-making
processes (BROADCASTING, Jan. 1). It’s
known FTC Chairman Paul Rand
Dixon is favorably inclined toward
this method, seen as much less cum-
bersome than present case-by-case liti-
gation which not only runs on and on
and on in many instances, but results
frequently in decisions aimed only at
specific practice for specific product
used by specific company. Maclntyre
idea was aired at American Market-
ing Assn. meeting in New York.

Color minded

Some tv stations that don’t carry
color say they are beginning to feel
effects of color competition in local
business. They complain that local
businessmen, who are potential adver-
tisers on their stations, acquire color
sets, or their friends do, and then
dismiss black-and-white station pitches

because they've become accustomed
to what colorcasting has to offer.

ABC Radio high

ABC Radio president Robert Pauley
reports last month at network was
highest December in gross billing
since same period in mid-1950’s. ABC
Radio 1961 gross billing increased
estimated 21% over previous year.

Traffic rules

More details of anti-trafficking ac-
tion ordered by FCC last week (see
page 54) became known late in week.
In agreeing to three-year holding rule,
expected to cut down wheeling and
dealing in sales of stations, commis-
sion told staff to write order which
would require hearing if station is sold
before three-year period under one
ownership. Some details: Three years
will run from date of acquisition of
station to date application for transfer
is filed; where multiple stations are
sold, three years will run from young-
est holding; inadequacy of capital will
not be grounds for exemption of this
rule (this was proposed in rulemak-
ing notice), where principal owner
dies or withdraws, exemption will be
granted, but attempt to include key
personnel in this provision was turned
down.

Exceptions on Kingstree

Broadcast Bureau is expected to file
exceptions to initial decision in hard-
fought WDKD Kingstree, S. C., *“ob-
scenity” case (BROADCASTING, Dec.
18, 1961). Bureau does not object to
examiner Thomas Donahue’s ultimate
finding that license not be renewed,
but rather to reluctance with which
examiner reached conclusion. Bureau
counsel pulled all stops in hearing to
show licensee E. G. Robinson Jr. was
negligent and “lacked candor.”

Latin anti-Commie effort

Importance of broadcast media in
coping with Communist activities is
underscored in extraordinary meeting
scheduled in Nassau, Jan. 21-24, of
Latin American nations. Jose Ramon
Quinones, owner of WAPA San Juan,
Puerto Rico, has been delegated by
Inter-American Assn. of Broadcasters
to represent group (with which NAB
is affiliated) at sessions. Nations to
be represented at conference to dis-
cuss means of combatting spread of
Communism include Central Ameri-
can countries; Argentina, Bolivia, Bra-
zil, Chile, Colombia, Mexico, Peru,
Uruguay and Venezuela.

Published every Monday, 53rd issue (Yearbook Number) published in September, by BroapcasTing PusLications Inc,

1735 DeSales St., N. W, Washington 6, D. C.

Second-class postage paid at Washington, D. C., and additional offices.




PROSPEGTS
1902

A 30-minute radio program ready
for air and recorded in Los An-
geles, Atlanta, Boston, Chicago,
Phoenix and Washington.

. . . Featuring fascinating opinions
from Richard Nixon, Adlai Steven-
son, Pierre Salinger, George Lodge,
Barry Goldwater, Everett Dirksen,
Arthur Schlesinger, Jr., Roswell
Gilpatric, George Romney and Ted
Kennedy, as interviewed by Time
correspondents.

...Produced by Time-Life Broadcast
in cooperation with RKO General,
narrated by Dick McCutchen.

. . . Will be shipped to any radio
station* in the U.S. and Canada on
request, as an introductory sample
of the Time-Life Broadcast News
Service. No charge except for ship-
ping and tape.

*First priority to RKO General Stations in New York,
Boston, Washington, Memphis, Detroit. Los Angeles,
San Francisco, and Time.Life stations in Denver,
Grand Rapids, Indianapolis, Minneapolis.

Wire, call or write Ole G. Morby, Time-
Life Broadcast News Service, Time-
Life Bldg., Rochkefeller Center, N.Y. 20.



WEEK IN BRIEF

Television has gone a long way but investors are won-
dering about future profits. They're concerned about the
high cost of buying stations, the effect of Washington
squeeze plays and wide criticisms of tv. See lead story...

TV STOCKS SUFFER... 27

Shell Oil deserted television last year, leaving grief
in the medium and drawing gleeful reaction from tv's
competitor. Now Shell is reported ready to return to
video fold with a $3-$4 million budget. See . ..

SHELL TO RE-ENTER TV... 33

Washington is hopping again after several quiet months.
Congress returns to Capitol Hill where the bins teem with
bills and plans for assorted committee hearings and
probes. Looks like a busy session. See . ..

CONGRESS BACK ON JOB...50

Now that the House will have a new Speaker, the ques-
tion uppermost in broadcasters’ minds is the chance of
getting broadcast gear into committee hearings. Rep.
McCormack is waiting until he's on the job. See ...

NEW SPEAKER NONCOMMITTAL ... 50

Looking back at mid-season on tv programming there
are definite signs of stability and progress, but also some
important changes have been made. Some new programs
seem certain to be continued next season. See . . .

MID-SEASON LOOK AT TV...58

A year ago the FCC upset broadcasters with a plan to
clamp down on station sales. Now it is ready to act but
it appears final rules may not be as tough as once pro-
posed but they're still full of hobbles. See . ..

TRAFFICKING BAN APPROVED ... 54

A bright glow has appeared in spot radio. National vol-
ume picked up nicely in the third quarter of 1961, just
about reaching 1961 nine-month figure and promising
slight gain when 12-month data are compiled. See . . .

SPOT RADIO SHOWS GAIN ... 40

Americans are tooth conscious and the dentrifice manu-
facturers are bound to keep them that way. Broadcasters
will help them. New fluoride entry will challenge Crest
and larger television budgets are looming. See . . .

TOOTHPASTE WAR ON TV ... 38

If those sandpaper-shaving ads grated on your nerves,
they made the Federal Trade Commission jumpy, too.
Last week FTC found Colgate guilty of misleading adver-
tising and issued rules for tv props and mockups. See . ..

FTC FINDS COLGATE GUILTY ... 35

For a decade NAB has operated under direction of a
board organization with 43 directors representing radio
and tv stations and networks. Now special group is work-
ing on reorganization. See . ..

NAB STRUCTURE CHANGES... 44

DEPARTMENTS
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In the first place

...1n the first place, there was this network
called ABC-TV.. . followed in the second
and third place by those other two networks
called Z & Y. And this network called
ABC-TV, rated first according to the latest
Nielsen figures, further demonstrated its
popularity by placing 8 of its programs in

the top 20. And did this where 1t counts
most—where the watchers can watch all 3
networks. Which is, in the first place, the
truest test of program popularity.

ABC Television

*Source: Nieisen 24 Market ratings, week ending December 23, 1961,

Average audience, Sunday thru Saturday, 7:30-11 PM.
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Late news breaks on this page and on page 10
Complete coverage of week begins on page 27

Broadcasters seek music control—ASCAP
COURT FILING ALLEGES BIAS FAVORING BMI MUSIC

Charges that broadcasters seek to
“control” music performed in syndi-
cated tv shows and destroy bargaining
power of non-BMI music writers and
publishers were leveled by ASCAP in
papers on file Friday in U. S. Southern
District Court in New York.

ASCAP couched its charges in for-
mal reply to petition of All-Industry
Television Station Music License Com-
mittee, which is seeking court’s ap-
proval of “at the source clearance” of
ASCAP music used in future syndi-
cated programs, and lower fees on mu-
sic in local shows (BROADCASTING, Dec.
25, 1961). Full-scale hearing to deter-
mine “reasonable” fees and licenses is
scheduled to start Feb. 14.

ASCAP reply claims stations are not
entitled to at-source clearance under
terms of ASCAP consent decree, and
asks court to withhold approval of li-
cense forms different from those used
in past. These call for payments to
ASCAP on “per progtam” or “blanket
license” basis for use of music in both
local and syndicated programs.

Current licenses expired Dec. 31 but
court extended them without change
pending hearing and final decision
{BROADCASTING, Jan. 1). ASCAP con-
tends that while current license forms
should be retained, fees paid under
them should be “substantially increased.”

BMI Charged s In its brief, filed
Thursday by law firm of Sullivan &
Cromwell and ASCAP general attorney
Herman Finkelstein, ASCAP charges
that in “anticipation” of current suit,
potential ability of networks and sta-
tions to “dominate the market for tele-
vision program material” has been in-
creased “through a campaign under-
taken by BMI to obtain the means of
controlling the music performed on pre-
recorded [syndicated] television pro-
grams” Brief continues:

“Towards that end, BMI has in-
duced many members of ASCAP, in-
cluding a large number who are pri-
marily composers of background mu-
sic, to resign from the society and to
license their works through BMI, in
return for long-term and very substan-
tial annual guaranteed payments wholly
independent of any works that subse-
quently may be composed by such
writers or of any actual performances
that may be made of their works on
television. Among others receiving
such guarantees are employes of pro-

ducers who are charged with the re-
sponsibility of selecting the music for
certain pre-recorded programs and who
are thus predisposed to select BMI
music.”

In addition, ASCAP contends,
“Broadcasting industry through BMI”
has made arrangements which give “a
number of major television program
producers . . . substantial payments in
cash or other consideration if they use
specified amounts of BMI-licensed mu-
sic in the programs they produce for
television.”

If required by at-source clearance to
negotiate  directly with producers,
ASCAP continues, individual writers
and composers would face “the impos-
sible negotiating task of persuading
program producers to pay out money
to them for the right to include ASCAP
music in their programs, when the
producers and their personnel are now
taking in money from BMI for includ-
ing BMI music in their programs.”

White House group asked

for repeal of Sec. 315

LeRoy Collins, NAB president,
called on President Kennedy's Com-
mission on Campaign Costs to recom-
mend repeal of Sec. 315, equal time
clause of Communications Act. He
made suggestion in response to request
for his views from Alexander Heard,
commission chairman.

No stranger

Federal Trade Commissioner
Philip Elman, writer of drastic
Colgate-Palmolive decision in-
volving use of props for tv com-
mercials (see page 35) is former
FCC attorney (1940-41) and was
law clerk to Associate Justice
Felix Frankfurter when Justice
Frankfurter wrote famous deci-
sion upholding FCC’s chain
monopoly regulations (1943).
Mr. Elman was appointed to
FTC by President Kennedy early
last year from post as assistant
to Solicitor General of U. S. This
is sixth FTC decision written by
Mr. Elmarn since he took office,
but first involving radio-tv ad-
vertising.

AT DEADLINE

Gov. Collins said broadcasters fully
discharged their public responsibilities
in 1960 Kennedy-Nixon debates after
Congress temporarily ‘suspended re-
quirement to grant equal time to all
splinter party candidates for President
and Vice President.

Proposals that broadcasters make
free time available to Presidential can-
didates without imposing similar re-
quirements on other types of communi-
cations would be discriminatory, Gov.
Collins told commission.

Gardner expects new
high in billing

Gardner Advertising expects to set
new broadcast billing high in 1962.
Agency president, Charles E. Claggett,
in statement released today (Jan. 8)
puts overall billing at $50 million, or
25% increase over 1961. Agency pre-
dicts that 47%, or $23.5 million, will
represent broadcast billing, substantial
increase over 1961 radio-tv billing that
earlier in year was estimated at $18
million level.

Mr. Claggett said firm has expanded
overseas, acquired seven new accounts
with total billings of some $7 million
anticipated in 1962, successfully intro-
duced four new products, reorganized
agency’s marketing department and
remodeled New York office and will
expand in St. Louis.

New accounts include Sunray Oil
Co., Jif Peanut Spread (Procter &
Gamble), Kiekhaefer Corp. (Mercury
outboard motors), Wayne Knitting
Mills (Belle-Sharmeer hosiery), North-
rup, King & Co. (seed), Crisp Prod-
ucts Inc., and New England Lumber
Division of Diamond National Corp.

New products introduced included:
Pet milk’s Sego liquid diet food, and
several new cake mix products for
P&G’s Duncan Hines.

Celler plans to probe
folding of L. A. papers

Facts surrounding simultaneous clos-
ing of two Los Angeles newspapers will
be investigated by House Antitrust Sub-
committee, Rep. Emanuel Celler (D-
N.Y.), subcommittee chairman, an-
nounced Friday.

Rep. Celler, who also heads parent
Judiciary Committee, said inquiry will
seek to determine whether *‘concerted
action” was involved in folding of Los
Angeles Examiner and Los Angeles
Mirror.

He said investigation will also get
into question of mergers and concen-

e e e T e e e e more AT DEADLINE page 10
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John L. McClay, general manager,
WIJZ-TV Baltimore, named assistant to
president, Westinghouse Broadcasting
Co. Herbert B. Cahan, program man-
ager, WBZ-TV Boston, succeeds Mr.
McClay as general manager of West-
inghouse’s Baltimore outlet. George
Moynihan, executive producer, WBZ-
TV, named program manager succeed-
ing Mr. Cahan. Mr. McClay assumed
duties of general manager of WIZ-TV
in January 1959, after serving in sim-
ilar capacity at KYW-TV Cleveland.
Mr. McClay joined Westinghouse in
1956 after serving as operations and
program managers for WCAU-TV
Philadelphia: and WPIX (TV) New
York. Mr. Cahan went to WBZ-TV in
1956. Westinghouse Broadcasting Sta-
tions: WBZ-AM-FM-TV Boston; KYW-
AM-FM-TV Cleveland; KPIX (TV)
San Francisco; WBZA-AM-FM Spring-
field, Mass.; KDKA-AM-FM-TV Pitts-
burgh; WOWO Fort Wayne; KEX-AM-
FM Portland, Ore; WIND-AM-TV
Chicago, and WJZ-TV Baltimore.

Hershner Cross, general manager,
General Electric Company’s radio-tv
division since 1959, with headquarters
at De Witt, N. Y., elected vp of com-
pany. Division consists of tv receiver,
radio receiver and audio products de-
partments and broadcasting stations op-
erations. Mr. Cross joined GE in 1946
as methods division analyst. General
Electric stations: WGY, WGFM (FM)
and WRGB (TV), all Schenectady.

Kenneth M. Curto, formerly sales
manager of WFIL-TV Philadelphia, ap-

WEEK’S HEADLINERS

Mr. Cahan

pointed general manager of KFRE
Fresno, Calif., succeeding H. George
Carroll, assigned to Triangle Stations
headquarters staff. Mr. Curto, 15 year
broadcasting veteran, previously served
in sales and management capacities at
WPRO Providence, R. I., before join-
ing WFIL-TV in 1957. Triangle sta-
tions are: WFIL-AM-FM-TV Philadel-
phia; WFBG-AM-FM-TV Altoona,
WLYH-TV Lebanon, both Pennsyl-
vania; WNBF-AM-FM-TV Bingham-
ton, N. Y.; WNHC-AM-FM-TV New
Haven; KFRE-AM-TV and KRFM
(TV) Fresno.

Delbert L. Mills, division vp and gen-
eral manager of RCA Victor Home In-
strument operations, elected corporate
vp of RCA. He will serve in new posi-
tion of vp and general manager of RCA
Victor Home Instrument Div. Mr.
Mills, who joined RCA in 1960, will
also continue in post of operating vp
of RCA Sales Corp. Before joining
RCA, he was president of Federal Tele-
phone & Radio Div., International Tele-
phone & Telegraph.

Mr. McClay

Thomas E. Daley, vp, Clay Stephen-
son Assoc., Houston advertising agency,
named to newly created post of senior
vp and service coordinator. Patrick C.
Tims, account executive, Tatham-Laird,
and Kenneth G. Boehnert, vp and exec-
utive art director, Grant Adv., both
Chicago, join Stephenson as vp and ac-
count supervisor and vp and art direc-
tor, respectively, in agency expansion.
In other changes Helen Sanford, media
director, was elected vp; Robert T.
Wollebak, production manager, to sec-
retary; Everett C. Wilkie, controller, to
assistant treasurer. Robert H. Crock-
ford, brand manager, Procter & Gamble,
Cincinnati, and Earl Wettstein, account
executive, Knox Reeves Adv., Minne-
apolis, join Stephenson, effective Jan.
15, as account executives. Robert
Fromm, senior analyst, A. C. Nielsen
Co., Chicago, to Stephenson as director
of research. Tim Alban and Richard
H. Fielder appointed copywriter and
associate media director, respectively.

Peter B. Kenney, vp, NBC Interna-
tional, in Buenos Aires and for year—
starting in July 1960—station manager
of WRC-TV Washington, elected vp,
Washingten, for NBC. Mr. Kenney fills
post formerly held by Frank M.
(Scoop) Russell who became consultant
to NBC several years ago. Mr. Kenney
managed WKNB (TV) Hartford and
when uhf station was purchased by
NBC in 1956, .he was made vp and
general manager. He went to Buenos
Aires in 1959 as consultant to NBC
International helping to put station
CADETE on air.

For other personnel changes of the week see FATES & FORTUNES
B T L e e S e e ]

trations of newspapers and combina-
tions of newspapers with radio and tele-
vision.

Employes of Hearst's Morning Ex-
aminer and Chandler’'s Evening Mir-
ror were told Friday newspapers would
be discontinued over weekend. Hearst
continues afternoon Herald-Express and
Chandler continues Morning Times,
which is connected with KTTV (TV)
there,

N.Y. bill would outlaw
false, misleading ads

Bill introduced Friday (Jan. 5) in
New York State Legislature would im-
pose fines up to $1,000 on companies
or persons responsible for false or mis-
leading advertising.

Legislation, sponsored by Attorney
General Louis Lefkowitz, would em-
power attorney general to bring suit
against violators in state supreme court,

10

and would make advertiser, instead of
ad media he uses, liable to fines.

Tv networks to decide
who covers FCC hearing

Decision is expected tomorrow (Jan.
9) on which network is expected, in
pool agreement, to cover FCC network
study hearing on tv programming which
starts Jan. 28. Both NBC and CBS are
reported planning to air sequences.
Hearing will be taped. It's to be de-
cided also whether U. S. Hearing High-
lights will tape proceedings in addition
to, or in place of, network selected for
pool.

These arrangements were indicated
Jan. 5 by HH producer G. Bennett
Larson. Firm plans to offer weekly half-
hour taped highlights of Washington
hearings in 1962. Mr. Larson said he
had requested rights for tv coverage of
FCC hearing few weeks ago.

Storer closes purchase
of WMGM from Loew's

Formal papers passed Friday (Jan.
5) on sale of WMGM New York from
Loew's Theatres Broadcasting Corp. to
Storer Radio Inc. for $10.95 million, of
which $3,185,250 was down payment,
and remainder to be paid in installments
over five years. Station call will be
changed to WHN on Feb. 28 and sta-
tion will introduce new programming
format at that time (BROADCASTING,
Dec. 25, 1961). Storer also owns and
operates WIBK-AM-TV Detroit, WIW-
AM-TV Cleveland, WSPD-AM-TV To-
ledo, WITI-TV Milwaukee, WAGA-TV
Atlanta, WIBG Philadelphia, WGBS
Miami, and KGBS Los Angeles.

Heading principals in transaction
were George B. Storer Ir., president of
Storer Broadcasting Co., parent firm,
and Preston Robert Tisch, president
of Loew’s Theatres Broadcasting.
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Kim’

“PUSHOVER”
FRED MacMURRAY « KIM NOVAK

but only in

THE

2= STATIONS
7| FEATURE
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s Available...

© “PHFFFT®
JUDY HOLLIDAY + JACK LEMMON « KIM NOVAK

“5 AGAINST THE HOUSE
KIM NOVAK « JEFF CHANDLER KIM NOVAK - GUY MADISON

COLUMBIA’S POST-48’s!

Kim Novak, one of Hollywood’s top box-office attractions is
available exclusively in Columbia’s Post-48’s. . . in four of her
finest roles.

Other great stars exclusively yours in Columbia’s Post-48’s in-
clude Jack Lemmon in 6 of his greatest movie successes and
Judy Holliday in 5 of her most hilarious hits.

No wonder Columbia’s Post-48’s are already sold in top markets
across the country!

SCREEN GEMS, i

TELEVISION BUBSIDIARY OF COLUMBIA PICTURES CORP.

n
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NEW ORLEANS

ONLY STATION

WITH MOVIES
EVERY NITE!

g

Represented nat-ionally by Katz

WWL-TV

@NEW ORLEANS

SINCE 1894

COATS &
BURCHARD
COMPANY

appraisers

e Specialists in radio and TV
property appraisals

e Acquisitions — sales —
mergers — or purchase

@ Allocations under Section
334(b) 2 of the 1954
Internal Revenue Code

Write for complete information
and analysis of your specific
requirements (no obligation).

4413 RAYENSWOOD AVE, « CHICAGO 40, MLLINOIS
SERVICE — COAST TO COAST
tndustrial « Commercial o Institutional Appraisals

A calendar of important meetings and
events in the field of communications

*Indicates first or revised listing.

JANUARY

Jan. 8-14—International Television Festival
at Monte Carlo, sponsored by the govern-
ment of Monaco.

*Jan. 10 — Waestern States Advertising
Agencies Assn., dinner meeting. Ira W.
Rubel, business consultant, will discuss
changes in advertising budgets’' placement.

*Jan. 11—Academy of Tv Arts & Sciences,
New York chapter forum. Topic is: '“Satellite
television, just over the horizon.” Versailles
Ballroom, Hotel Astor, New York.

Jan. 11—FCC Chairman Newton N. Minow
speaking on "Uhf and the All-Channel Re-

cejver.” National Press Club luncheon,
Washington.
*Jan. 12—Federal Communications Bar

Assn., annual banguet. Robert D. Hurleigh,
president of Mutual, will be principal
speaker. Statler-Hilton Hotel, Washington,
7:30 p.m.

Jan. 12--North Carolina AP Broadcasters

Assn., annual meeting, Carolina Inn, Chapel
Hill, N. C.

Jan. 15—Hollywood Advertising Club sec-
ond “creative” session of season on 'Crea-
tive Television.” 12 noon to 3 p.m. Jack
Brembeck, KABC-TV, will moderate panel
that includes Richard Beesemyer, National
Television Station Sales; Peter G. Robinson,
CBS-TV; Kenneth C. T, Snyder, Needham,
Louis & Brorby; Lee Goodman, actor who
has done Purina commercials since 1954,
and Joe Barbera, Hanna-Barbera Produc-
nonz. Hollywood Roosevelt Hotel, Holly-
wood.

Jan. 15-19—American Management Assn.,
“Effective Advertising” course for manage-
ment, held in New York for the first time.
Hotel Astor, New York.

Jan. 16—Philadelphia chapter, American
‘Women in Radio & Television, dinner meet-
ing. Gertrude G. Broderick, U, S. Office of
Education, will be guest speaker. Hotel
Sheraton, Philadelphia.

Jan. 17—Assn. of National Advertisers
workshop—'""How to get maximum results
from your business films,” Hotel Plaza, New
York,

Jan. 17—Advertising Council,
niversary dinner,
New York.

20th an-
Waldorf-Astoria Hotel,

Jan. 17—Awards presentation of the In-
ternational Television Festival at Monte
Carlo. Gold Nymph awards will be pre-
sented for outstanding tv programs. The
Opera House, Monte Carlo, Monaco.

*Jan. 18—Academy of Television Arts and
Sclences, Los Angeles chapter, evening
meeting. Richard Hough, AT&T vice presi-
dent for engineering will speak on space
satellites and their relationship to the
everyday work of broadcasting. Los
Angeles.

Jan. 19—Educational Foundation, Ameri-
can Women in Radio and Television, board
of trustees meeting. Savoy-Hiiton Hotel,
New York.

Jan. 19-21—American Women in Radio and
Television, board of directors meeting.
Savoy-Hilton Hotel, New York.

Jan. 19-21—Advertising Assn. of the West,

annual  conference. Hotel Californian,
Fresno.

Jan. 20-21—Retafl Advertising Conference,

DATEBOOK

10th annual meeting. Goals of the meeting
are to bring advertising ideas, information,
news and people together; and to increase
advertising creativity. Miles David, RAB
vice president will speak for radio, and
Norman Tatman of Patterson Fletcher, Fort
Wayne, Ind., will represent television.
Palmer House, Chicago.

Jan. 21—Iowa AP Radio & TV Assoc. meéét-
ing. Des Moines.

Jan. 23—Final phase of FCC hearing on net-
work tv programming practices and policies.
Spokesmen for the three tv networks will
testity before FCC en bane. Washington,
D. C.

Jan. 23-25—Georgla Radio-Tv Institute,
under auspices of GAB and U, of Georgia,
17th annual program. Featured speakers
include: Plerre Salinger, Clair McCollough,
Sol Taishoff and Ann Corrick.

*Jan. 24—FCC Chairman Newton N. Minow
will address luncheon meeting of Natlonal
Religious Broadcasters. Mayflower Hotel,
Washington.

Jan. 25-27—South Carolina Broadcasters
Assn, 15th annual convention. Holiday Inn,
Sumter. South Carolina AP Broadcasters
Assn., which had originally scheduled its
meeting in Columbia Jan. 26 has rearranged
plans to hold meeting in conjunction with
SCBA’s winter session.

Jan. 28-Feb. 3—NAB board committees
Jan. 29; Joint Board Jan. 30; Radio Board
Jan. 31; Tv Board Feb. 1; Joint Boards
Feb. 2. Far Horizons Hotel, Long Boat Key,
Sarasota, Fla.

FEBRUARY

Feb. 1=—Deadlines for entries to the Head-
liner Awards contest, offering prizes for
newspapers and radio-tv stations for ex-
cellence in nhews programming or prepara-
tion, and general public affairs service.
Mail entries to Mall Dodson, executive
secretary, National Headliners Club, Con-
vention Hall, Atlantie City, N. J.

Feb. 1—Deadline for entries for the Ameri-
can Tv Commercials Festival, Contact Wal-
lace A. Ross, director; 40 East 48th St.,
New York 17.

Feb. 2-3—Minnesota School of Jourmalism,
Minnesota U. 15th annual radio-tv news
short course, sponsored in assoclation with
the Northwest Radio-Television News Assn,,
and the Radio-Television News Directors
Asgn. U. of Minnesota campus, Minneapolis.

Feb. 4-13—Advertising Recognition Week.

Feb, 5—Deadline for comments on FCC's
proposal to add additional vhf channel at
below minimum mileage spacing to follow-
ing cities: Baton Rouge, La. (Doc. 14233);
Birmingham, Ala. (Doc. 14236); Charlotte,

N. C. (Doe. 14238); Dayton, Ohio (Doc.
14234); Jacksonville, Fla, (Doc. 14235);
Johnstown. Pa. (Doc. 14232); Knoxville,

Tenn. (Doc. 14237); Oklahoma City, Okla.
(Doec. 14231). (Rescheduled from Dec. 4).

Feb. 5—Deadline for comments on FCC's
proposals to expand use of uhf band, in-
cluding dual vhf-uhf operation, reserved
pools of uhf channels for existing operat-
ing vhf stations, abolition of uhf allocation,
relaxation of technical rules for uhf sta-
tlons, yhf grants without a hearing, ete.
(Doc. 14229). (Rescheduled from Dec. 4.)

Feb. 5—Deadline for comments on FCC's
proposals to delete single vhf and sub-
stitute uhf channel to make community
all-uhf in following citles: Binghamton, N.
Y. (Doc. 14243); Champaign-Urbana, Il
(Doc. 14244); Columbia, §, C. (Doc. 14245);
Erle, Pa. (Doc. 14242); Hartford, Conn. (Doc.
14241); Madison, Wisc. (Doc. 14239); Mont-
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BALTIMORE IS YOUR OYSTER...

Visitors and Baltimoreans alike enjoy the luscious
oysters for which Baltimore is justly famous. But
salesminded advertisers and businessmen enjoy
another facet of Baltimore that is near and dear to
their hearts. They know that in Baltimore sales R
always in season! The problem: how to best reach
the television audience in this gigantic market . . .
the nation’s 12th largest. This is where WMAR-TV
enters the picture.

Ever since WMAR-TV went on the air over 14
years ago—the first in the city—the station has con-
sistently enjoyed a position of leadership . . . in
ratings as well as in programming. For, in addition
to CBS network features, WMAR-TV programs for

Baltimoreans . . . by Baltimoreans! No wonder
viewers in the city—and state—look to WMAR-TV
as their station. You can do the same . . . when you
want the best showcase for your advertising message
in this vitally important market.

No Wonder — In Maryland Most People Watch

WMAR-TV®

Channel 2— Sunpapers Television—Baltimore 3, Md.
Represented Nationally by THE KATZ AGENCY, INC.
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...and YOU' t's a winning combmahon WANTED: DEAD OR ALIVE (94 half-
hours), Four Star Films’ fast-action Western starring Steve McQueen, which
enjoyed a three-year average 24.7 Nielsen rating on the CBS Television Net-
work. And DECEMBER BRIDE (157 half-hours), Desilu’s lighthearted comedy
series starring Spring Byington,which boasted an average 32.2 Nielsen during




the Lady

i d

its long prime-time network run. Separately, each is a sure hit. Together,
they pack a I-2 wallop that will have competition reeling. They're available
now, separately or together, for local and regional sales. How? That's where
you come in. Call one of our offices in New York, Chicago, Boston, San Fran-
cisco, Atlanta, Dallas, St. Louis. In Canada: S.W. Caldwell Ltd. CBS FILMS®
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..andits 3"“sistertoo!/

Bringing Superlative Pictures
to U. S. Broadcasters—From
English Electric, pioneer in
quality image orthicon tube
design, production, and qual-
ity control.

4" IMAGE ORTHICON (field mesh)
3" IMAGE DRTHICON (field mesh)

These tubes, proven in per-
formance by the majority of
broadcasters around theglobe
—are now proving to surpass
equivalent types heretofore
available in the United States.

NOW
STOCKED, TESTED, WARRANTED
IN THE UNITED STATES

With the appointment of VISUAL ELEC.
TRONICS CORPORATION as U.S. Dis-
tributors for English Electric Valve Co.,
Ltd.:

eotubes are available for immediate
deliveries

e complete testing facilitics are estab-
lished } .

e the best warranty service,..adjustments
within 24 hours

e replacement from stock...overnight
shipments

® and coast-to.coast engineering sales/
service

For the best and most modern broadcast systems
and: supplies,
Superior Equipment from Specialist Manufacturers.

e R G SR WL TS TR WO G5 O G O MR T @O S e

MAIL COUPON FOR INTERESTING RECENT TECH-
NICAL ARTICLES ON OPERATION OF IMAGE
ORTHICON TUBES BG

look to VISUAL the SOURCE — for

STATION

ADDRESS
ciTy

eps You in View!

16 (DATEBOOK)
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gomery, Ala. Rockford, Il

tDoc. 14240).

Feb. 6—Advertising Committee of U. S.
Commerce Dept. Department headquarters,
Washington, D. C.

(Doc. 14246);

Feb. 7—Western States Advertising Agencles
Assn., annual awards luncheon for the
“advertising citizen of 1961." Ambassador
Hotel, Los Angeles.

Feb. T—Advertising Federation of America,
mid-winter legislative conference. Partici-
pants include FCC Chairman Newton N.
Minow, FTC Chairman Paul Rand Dixon
and Secretary of Commerce Luther C.
Hodges. Statler-Hilton Hotel, Washington.
D. C.

Feb. 17-9—National Winter Convention on
Military Electronics. Ambassador Hotel, Los
Angeles.

Feb. 10—Awards Dinner, Directors Guild
of America. Western awards: Beverly Hil-
ton Hotel, Beverly Hills, Calif. Eastern
awards: Waldorf-Astoria Hotel, New York
City.

Feb. 13—Formal awards banquet of the
International Broadcasting Awards contest.
Hollywood Palladium, Hollywood, Calif.

Feb. 20- March 25—Art Directors Club of
Los Angeles, 17th annual western exhibi-
tion of advertising and editorial art. West-
ern advertisers, agencies, artists and pro-
ducers have submitted examples of their
work in commercials, titles, stills, or print.
Los Angeles Museum of Science & Industry.

Feb. 21-22—Michigan Assn. of Broad-
casters, sixth annual legislative dinner and
mid-winter convention. Jack Tar Hotel,
Lansing.

Feb, 25—Broadcast Pioneers, New York
chapter, secornid annual “Mike Award” din-
ner, honoring WGN Chicago. Latin Quarter,
5 p.m., New York City.

Feb. 28-March 1—NAB, seventh annual con-
ference for presidents of state broad-
casters’ assoclations. Shoreham Hotel, Wash-
ington, D. C.

MARCH

March 12-16—American Management Assn.,
"Effective Advertising” course for manage-
ment, in Chicago for the first time. La
Salle Hotel, Chicago.

March 14-16—Electronic Industries Assn.,
committee, section, division and boarad
meeting. Statler-Hilton Hotel. Washington,
D. C

March 16—Advertising Federation of Amer-~
ica, board of directors meeting. New York.

March 19-23—-Georgla Assn. of Broad.
casters, first annual regional meetings of
broadcasters will be held at following five
sites: Griffin, Albany, Baxley, Augusta,
Canton.

March 22-24—Advertising Federation of
America, fifth district meeting. Shawnee
Hotel, Springfield, Ohlo.

March 30-31-—Advertising Federation of
America, sixth district meeting. Detroit.

APRIL

April 1-4—National Assn. of Broadcasters,
annual convention. Conrad Hilton Hotel.
Chicago.

April 6-7—Region 11 (southeastern) con-
ference, National Assn. of Educational
Broadcasters. U. of Georgia, Aduit Center
for Continuing Education, Athens.

April 9—Academy of Motion Picture Arts
& Sciences, 34th Oscar awards ceremony at
Civic Auditorium. Santa Monica, Calif.

April 25—Assn. of Industrial Advertisers,
Eastern New England chapter and Hartford
chapter, all-day marketing and advertising
clinic. Hotel Somerset, Boston.

BROADCASTING, January 8, 1962



U MAY NEVER EX

BUT... WKZO-TV In Kalamazoo-Grand Rapids

NSI SURVEY—GRAND RAPIDS-KALAMAZOO AREA
February 20-March 19, 1961

STATION TOTALS

Homes Delivered Per Cent of Total

WKZO0-TV

STATION B{WKZO-TV

Mon. thru Fri.
9 a.m.-Naon
Noon-3 p.m.

3 p.m.-6 p.m.
Sun. thru Sat.
6 p.m.-9p.m.

9 p.m.-Midnight

48,400
65,900
56,400

155,600
138,200

34000 | 58.7
53,800 | 55.0
71,900 | 43.9

96,800 | &1.7

Will Give You Hot Results!

WKZO-TV reaches an average of 809, more homes in
the fast - growing Kalamazoo - Grand Rapids area than
Station B, Sunday through Saturday, 6 p.m. - Midnight
(NSI — Feb. 20 - March 19, 1961).

This spectacular coverage means even more here than

in most areas — both Kalamazoo and Grand Rapids are
among the 55 fastest - growing markets in America.
Kalamazoo alone is predicted to show the greatest increase
in personal income and retail sales of any city in the U.S.
between now and 1965.

And if you want all the rest of outstate Michigan worth
having, add WWTV, Cadillac - Traverse City, lo your
WEKZO-T'V schedule!

66,200 67.6 Sources: Sales Management Survey of Buying Power, May 10, 1961; Television Magazine.

KA record high shade reading of 136.4°F. was taken on Sepiember 13, 1922 at Aszzizia, Libya.

Fhe »%/Jvevz Salions

WKZ0-TV — GRAND RAPIDS-KALAMAZOO
WKZO RADIQ — KALAMAZOQO-BATTLE CREEK

WIEF RADIO — GRAND. RAPIDS
WIEF-FM — GRAND RAPIDS-KALAMAZOO
WWTV — CADILLAC-TRAVERSE CITY
KOLN-TV — LINCOLN, NEBRASKA

BROADCASTING, January 8, 1362

WKZ0-TV

100,000 WATTS @ CHANNEL 3 @ 1000’ TOWER
Studios in Both Kalamazoo and Grand Rapids
For Greater Western Michigan
Avery-Knodel, Inc., Exclusive National Representatives

17
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The modified Minow

EDITOR: Again, congratulations on
keeping Mr. Minow’s facts and fiction
in proper alignment, per your current
editorial [EpiToriaLs, Dec. 25]. . . .
—James O. Parsons Jr., Harrington,
Righter & Parsons Inc., New York.

EDITOR: The editorial . . . is one of
the clearest statements of the basic issue
that I have seen. It's what I call gov-
ernment by the raised eyebrow tech-
nique. We need more broadcasters who
recognize the dangers which you have
so clearly cited and I hope that your
editorials will continue to have great
influence on the industry in the year
ahead. . . .—Thad M. Sandstrom, gen-
eral manager, WIBW-AM-TV Topeka,
Kan.

Index to articles

EDITOR: We note that a number of mag-
azines publish an index to their articles
from time to time in a regular issue,
but note that your magazine does not
do so. . ..

If you prepare a separate index,
available to subscribers and librarians,
please send us whatever copies are
necessary to cover articles published in
1960 and 1961. . . .

This request is being made because
we have found the commercial index-
ing services noticeably lacking in detail,
particularly in the financial, advertising
and marketing areas often covered in
your magazine.—Kenneth Costa, li-
brarian & research assistant, Hicks
& Greist Inc. Adv., New York.

[All important stories carried throughout
the year in BRoADcAsTING are listed by gen-
eral subject, with issue references, in each

BRoaDCASTING Yearbook for the 12 months
preceding the annual publication deadline.}

Riverton microwave case

EDITOR: Please allow me to congratu-
late you on the excellent coverage
[GovERNMENT, Dec. 18] of the prece-
dent-setting decision by the FCC on
the Riverton microwave case. . . .—
William C. Grove, vice president-gen-
eral manager, KFBC-TV Cheyenne,
Wyo.; KSTF (TV) Scottsbluff, Neb.

EDITOR: . . . Western Tv (catv) has
contracts with thousands of individual
members of the public to act as their
agent in providing them a television
service of their choosing. . . . The car-
rier hasn’t been allowed to perform, and
it has been three years since the request
was made.

We understand that the principles of
common carrier law surrounding this
case have been firmly established by
court decisions. . . .

Fortunately our courts still demand
BROADCASTING, fanuary 8, 1962



VOL.3-"FILMS OF THE 50's’- NOW FOR TV

FORTY-ONE OF THE FINEST FEATURE MOTION PICTURES
PRODUCED BY WARNER BROS. FROM SEVEN ARTS
HENRY FONDA JAMES CAGNEY WILLIAM POWELL

JACK LEMMON BETSY PALMER WARD BOND crooucto sv LELAND HAYWARD
oirecteo Y JOMN FORD avoMERVIN LeROY  screen piay sy FRANK NUGENTavo JOSHUA LOGAN

SEVEN ARTS

ASSOCIATED
CORP.

A SUBSIDIARY OF SEVEN ARTS PRODUCTIONS, LTD.

NEW YORK: 270 Park Avenue Yuken6-1717
CHICAGO: 8922-D N. La Crosse, Skokie, Ill. ORchard 4-5]05
DALLAS: 5641 Charlestown Drive ADams 9-2855

LA 232 So. Reeves Drive  GRanite 61564 — STate 88276

SEVEN ARTS "FILMS OF THE 50's"-MONEY MAKERS OF THE 60’s

For list of TV stations programming Warner Bros 'Films of
the 50's” see Third Cover SRDS (Spot TV Rates and Data)




(ach of the 6 ABC owned radio stations connect

Shocking—how some people try to enter every market Our power generates from what we call The Flexibil
in the same way. This single-prong approach doesn’t Factor, a skillfu! fusing of all types of programming
fit when you realfly want to connect in six of the biggest, the needs of each local mass audience. All six gre
and yet.very different markets. It explains why the big radio stations are operated by dedicated radio me
switch is to the six superb ABC owned radio stations. with an understanding of today's radio, and a talent {
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ou wifh the mass buying pulic in its own way)

1aking the use of our stations profitable for the learn what's watt on KABC from The Katz Agency. See
ivertiser. Spark your selling with the high-voltage how our varied live-wire input can boost your output.

srsatility of WABC, WLS, WXYZ and KGO: make a =2 ABC OWNED RADIO STATIONS
nnection with John Blair & Company. You'll light up ( WABC NEW YORK WLS CHICAGO KGO SAN FRANCISCO
th information on KQV from Adam Young, Inc. and KQV PITTSBURGHWXYZ DETROIT KABC LOS ANGELES




IN WISCONSIN three-man crew from KGW-TV covers the Oregon State-Badger Game.
IN ALASKA Jim Conway brings hunting exploits to KGW-TV viewers. IN LOS
ANGELES Doug LaMear handles live coverage of Portland-Los Angeles Hockey Game.

Prime example of program leadership by
alert management, enabling creative talent

continually to build new vision into Television

on stations represented by B

4

W

“AtKGW-TV, Community Integration
is a religion. So we maintain more-
than-usual human and mechanical re-
sources 10 present events of vital
interest to our area. Often we go afield
—totelecast _the ritualistic funeral of
an Indian Chief; or the activation of
a Columbia River dam; or the Miss
Oregon_contest; or the Timber Car-
nival. Sports are important, too. We
cover Oregon football from coast to
coast; hockey live from the entire
Northwest; hunting and fishing from
California to Alaska. Yes, KGW-TV
is wherever it's happening —and there
we shall continue to be.”

- WaALTER E. WAGSTAFF
Siation Manager, KGW-TV




Conquering Distance

KGW-TV is where it happens. That’s
the basic principle of the station’s pro-
gramming—a major secret of its success.
Let’s consider a not-unusual week-end:

Friday evening KGW-TV Sports Di-
rector Doug L.aMear is in Los Angeles.
Live to Portland he sends play-by-play
of the Portland Buckaroos hockey game
with the Los Angeles Blades.

One hour after the final buzzer, Doug
and Production Manager Bernie Carey
are on a plane to Madison. There next
day they join station photographer Dick
Althoff in filming, sound-on, the Oregon
State-Wisconsin football game, to be
shown in full color Sunday on KGW-TV.

The next Wednesday Jim Conway,
KGW-TV’s ‘Outdoor Sportsman’ is back
from Alaska with 28 minutes of fasci-
nating sound on color film of his trek
after a mountain ram.

Later in the fall Linfield College of
McMinnville, Oregon, plays Pittsburgh
State of Kansas at Sacramento, Cal. for
the NAIA Small College Championship.
On hand are Doug LaMear and Program
Director Tom Dargan. So KGW-TV
fans see the game live from Sacramento.
Yes, KGW-TV makes a business of be-
ing ‘where it happens.’

To Blair-TV, resourcefulness of great
stations like KGW-TV in conquering
distance to benefit their viewers, is a
constant source of inspiration. We are
proud to serve more than a score of such
stations in national sales.

Televisions's first exclusive
national representative, serving:

W-TEN-—AIbany-Schenectady-Troy
WFBG-TV—Altoona-Jonnstown
WNBF-TV—Binghamton
WHDH-TV—Boston

WKBW-TV —Buffalo
WCPO-TV—Cintinnati
WEWS~—Cleveland
WBNS-TV—Columbus
KTVT—Dallas-Ft. Worth
KFRE-TV--Fresno
WNHC-TV—Hartford-New Haven
WJIM-TV—Lansing
KTTV—Los Angeles
WMCT-Memphis
WDSU-TV-New Orleans
WOW-TV-0maha
WFIL-TV—Philadeiphia
WIHC-Pittsburgh
KGW-TV—Portland
WPRO-TV-Providence
KING-TV—Seattle-Tacoma
KTVI-St. Louis
WFLA-TV—Tampa-St. Petershurg

BROADCASTING, January 8, 1962

proof and deal more with facts. . . .—
Roy E. Bliss, secretary-treasurer, West-
ern Tv Corp., Worland, Wyo.

EDITOR: . . . The hearing examiner and
the common carrier bureau of the FCC
had ruled that the common carriers
serving the catv industry were totally
valid. . . . The broadcast bureau, on the
other hand, argued that the FCC should
take into account possible, alleged, un-
proven charges of economic injury and
deny the common carrier facility.
Should reason prevail, might it not
be possible that the protesting station
would have to prove economic injury?
Wouldn’t this entail a detailed study
of the profits and losses of this sta-
tion. . . .2—E. M. Ailen, vice president,
Winona Tv Signal Co., Winona, Minn.

Charlotte ‘Radio Report’

EDITOR: . There have been many
articles 1 have enjoyed reading in
BROADCASTING, specifically those on
quality programming and programming
in the public interest.

Because there have been adverse
comments in this regard, especially from
certain print media, I thought I would
take time out to say that in Charlotte
we have seven am and two fm stations
and because of the outstanding pro-
gramming in the public interest by all
our radio stations, the Charlotte News
has instituted a special column known
as the “Radio Report” in which they
point out many of the public service
programs for the week. —Herb
Berg, general manager, WWOK Char-
lotte, N. C.

New name coming

EDITOR: I noticed a small piece [FaN-
FARE, Dec. 11] which needs a correc-
tion.

The Hollywood Motion Picture and
Tv Museum will soon have its name
changed to a more general term which
will refer to the four entertainment in-
dustries of Hollywood—motion pic-
tures, tv, recording and radio. . . .—
Robert M. Light, president, Southern
California Broadcasters Assn., Los An-
geles.

Blair-Tv title mixup

EDITOR: ONE MAJOR INACCURACY CREPT
INTO BROADCASTING'S MENTION OF JACK
DENNINGER'S  RESIGNATION  [HEAD-
LINERS, Jan. 1]. YOUR WRITE-UP REFERS
TO FRANK MARTIN AS “GENERAL MAN-
AGER” WHEREAS FRANK IS GENERAL
SALES MANAGER. THE EXECUTIVE VICE
PRESIDENT AND GENERAL MANAGER OF
BLAIR-TV IS NOW AND HAS BEEN SINCE
1957 NONE OTHER THAN EDWARD P.
SHURICK. WE HOPE YOU WILL MAKE

APPROPRIATE CORRECTION. — PAUL
BLAKEMORE, ADVERTISING MANAGER,
BLAIR-TV, NEW YORK.

BROADCASTING PUBLICATIONS Inc.

M BROADCASTING
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MONDAY MEMO from BRUCE STAUDERMAN, Meldrum & Fewsmith, Cleveland

Republic Steel radio test proves to be a double success

In the scramble of mass consumer
selling sometimes there is a tendency
to forget what broadcast media can do
in more specialized situations. We have
such an experience with Republic Steel.
The final results now are in and we all
feel we have learned something.

Republic Steel normally does adver-
tise locally in plant cities and has been
doing so for many years. Traditionally
this has been in newspapers. But in the
summer of 1960 Republic decided to
test radio as both an employe relations
and a public relations tool.

"It was felt that if we could find a
geographical area that would provide
a valid research situation we could test
the effectiveness of radio for these pur-
poses. We decided a before-and-after
survey would be the best method.

Test Market = The market selected
was the Canton-Massillon area in Ohio.
‘This is the location of Republic’s fourth
largest basic steel operation, its Central
Alloy District. Also here are four fabri-
cating divisions: Truscon, Berger, Cul-
vert and Union Drawn. The program
selected was one-third sponsorship of
the Cleveland Indians’ baseball games
on WHBC Canton, with a total of 150
games, April through October. We di-
vided our commercial subjects into four
basic categories:

1. Republic as a part of the com-
munity (mentioning the participation
of employes in such activities as the Lit-
tle League and Boy Scouts) and Repub-
lic as a corporation (with its contribu-
tions to the United Fund, etc.).

2. Product. For example, the pro-
duction and uses of stainless steel. This
category, although not directly con-
cerned with public or employe relations,
nevertheless did have some effect on
morale and pride in workmanship.

3. Republic as a good place to work.

4. Miscellaneous. This included such
broad areas as productivity, domestic
competition, foreign competition and
other economic factors affecting the
cost of steel, therefore the ‘price, and
therefore the company’s ability to stay
in a competitive market.

Voice of Republic * To use the pres-
tige and acceptability of well-known
sportscasters, some of the commercials
were taped by the two announcers for
the actual games. Institutional com-
mercials were taped by an announcer
not known to the listeners in the Can-
ton-Massillon area. These commercials
usually spoke of the company as ‘“we”
and it was believed that the listeners
would not readily accept the close tie
of identification from a Canton an-
nouncer.
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However, there was a third group of
commercials, done by a Canton an-
nouncer. These involved taped inter-
views with Republic Steel employes.
Since the subject matter was so diverse,
we created a basic signature line to
close all commercials in a uniform way.

The research oObjectives were two-
fold: 1. To determine the effectiveness
of radio as a medium for communi-
cating information, messages and ideas
to Republic Steel employes and the
general public. 2. To determine whether
the cumulative effect of the radio pro-
gram enhanced the overall reputation
of Republic among its employes and
the general public in such a way as to
increase productivity and help the com-
pany sell competitively.

Technique and Results = A total of
390 interviews was made in the area
—212 during the pre-test the first week
in April and 178 during the post-test the
first week in October. Personal and tele-
phone interviews were conducted with
both employes and non-employes.
Neither Republic Steel nor Meldrum &
Fewsmith was identified or connected
with the interviews.

Here are the results, as quoted di-
rectly from the final research report:

Effectiveness of Radio—the survey
tests indicated conclusively that radio
can be used effectively to communicate
both specific information and abstract
ideas to employes and the general pub-
lic. Further, these communications im-
proved the stature of Republic Steel
significantly in the Canton-Massillon
community.

Listenership and  Identification—
Among non-employes 78% in Can-
ton and 52% in Massillon listened to
and were aware of Republic’s sponsor-
ship of the baseball broadcasts. Of
these, 82% were favorably impressed.
Approximately 80% of Republic’s hour-
ly wage employes in the Canton-Massil-

have

lon area listened to the baseball broad-
casts and were aware of Republic’s
sponsorship. Of these 96% were in
favor of this sponsorship.

Pre- vs. Post-Test Awareness—The
level of understanding and awareness
among non-employes increased meas-
urably in virtually every area covered
by test questions. The post-test in some
instances revealed such substantial in-
creases over the pre-test that a complete
reversal to positive was indicated in
respondent opinion. Among employes,
specific knowledge of Republic im-
proved significantly. The level of un-
derstanding and awareness increased in
six of ten subjects. On the remaining
four test subjects, employe reaction re-
mained static or firmed around the “av-
erage” level. Lack of improvement in
these four areas can be attributed di-
rectly to the effect of layoffs during
the program period.

Non-Employe, Employe Comments
—In addition to response to survey
questions, the post-survey produced
substantial employe and non-employe
comment regarding the program. Vir-
tually all of this comment was ex-
tremely favorable.

Conclusions = The favorable results
of the pre-post tests indicate that the
radio campaign achieved its objectives.

The overall high level of listenership
and success in transmitting informa-
tion and concepts indicate that radio is
effective in communicating to plant
cities. This is particularly true when
the program is evaluated in terms of
cost-per-listener message. While radio
is an effective public and community
relations aid, it is also a useful employe
relations device. Its use in a plant city
not only permits direct communication
with employes, but has the supplement-
al effect of transmitting the same mess-
age repeatedly to employes through
friends, neighbors and local families.

Bruce Stauderman, vice president for tv,
radio and film, came to Meldrum & Few-
smith in 1954. Before that he had been a
writer-producer-director at WXEL (now
WJIW-TV) Cleveland from 1951. He started
writing for radio in 1945 in New York and

went into tv in 1949, Some of his credits

included such network radio and
tv shows as “The Columbia Workshop,”
“Armstrong’'s Theatre of Today,”
House of Mystery,” “Captain Video” and
“The Big Story.”

“The
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“FULL CONTROL means
FULL RESPONSIBILITY”

says LOWELL MACMILLAN, Vice-President
and General Manager of WHEC-TV now full-time
operator of CHANNEL 10, Rochester, New York

TNTIL very recently, Channel 10 was a share-time operation. Now,

Rochester’s “Big Ten” is completely owned and operated by WHEC-

TV. Naturally, this is a matter of pleasure and pride to us. But our predom-
inant feeling is one of tremendous responsibility.

We have acquired something very, very good, but it is our job to make it
better. We have inherited a great popularity among local viewers, but we must
maintain and expand this popularity. We have a large and high-level group
of local and national sponsors to whom we must prove the value of their
investment in us. We must also attract new customers.

We have everything that is essential to the attainment of these ends: complete
modern equipment, a substantially-expanded staff of experienced and tal-
ented people, a dedicated and service-minded sales organization, an incom-
parable set-up for the gathering and telecasting of News, and basic afﬁhatmn
with the great CBS Network.

Yes, and most important of all, we have the indomitable resolution to con-
tinue to be Rochester’s top TV channel! Watch us! Join us! You'll get a

good return on every second you purchaset{
W AR

WHEC-TV

FULL CHANNEL

CBS
ROCHESTER
N.Y.

Represented by EVERETT McKINNEY, Inc.

BROADCASTING, January 8, 1962
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TV STOCKS SUFFER AS FCC FROWNS

M Investors worry about further major growth in this area
M Government criticisms make public cautious about buying
W But big brokers feel now may be a good time to go public

Washington’s pressures on television,
coupled with television’s own successes,
are having a clouding effect on broad-
casting’s prospects as a field for major
public stock investment.

The strides television already has
made in coverage and in time sales are
so great that potential investors are
dubious about major future growth in
this area, and the high level of prices
paid for tv stations in recent years fur-
ther dampens expectations of exception-
al profits to come.

This attitude is compounded by gov-
ernmental and other criticisms of tele-
vision programming in general. These
have left the public hesitant or con-
fused about the future prospects of ‘v,
while the uncertainties raised by con-
gressional and FCC investigations havc
made many investment counselors re-
luctant to recommend tv stocks to their
clients.

These conclusions cmerge from a
canvass of leading stock brokers, in-
vestment bankers and underwriting
specialists. The study was conducted
to evaluate the advantages and disad-
vantages for broadcasting and tv film
companies in “going public”—that
change from private to public owner-
ship which has attracted a growing
number of companies in recent years—
and to assess the current Wall Strect
climate for such moves at this time.

Generalities Dangerous = The con-
sensus was that now is probably as good
a time as any that can be foreseen. The
current market for new issues is prob-
ably the best in history and investment
specialists felt that companies electing
to go public in the ncxt several months
may be expccted to benefit from this
situation.

Virtually without ¢xception, however,
the experts stressed the dangers of talk-
ing in generalities about matters that
may be construed specifically: What is
“good” for one company at a given
time may not be “good” for another
company at the same time—that con-
ditions vary widely from one company
to another, and each must be evaluated
on its own merits.
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There was little disagreement on this
point: The radio-tv broadcasting and
programming ficlds arc not—as a whole
—considercd any longer to represent
cxceptional growth potential. This does
not mean that growth is not expected,
or that exceptional growth will not be
shown by a number of companies, but
reflects the dominant attitude toward
the field in general. One analyst put it
this way: “The prevailing opinion in
the financial community is that the big-
gest growth in television is over. We
don’t expect that there’ll be any more
of the steady 10%-a-year growth that
television used to show.”

Radio-tv stocks for the most part
have been riding a plateau for the past
two or three years. Somc have slipped,
some have riscn markedly; but these
appear to bc cxceptions to the trend.

This relatively static behavior—and
Wall Strect’s lesscned appctite for radio-
tv stocks—is gencrally attributed to
these main influences:

s Television saturation has reached
the level where investors can’t sec much
room for furthcr growth.

= Time sales on most nctworks and

many stations ar¢ so good (or are con-
sidered to be so good) that investors
can’t see room for exceptional further
growth in that direction without rate in-
creases of a size that thcy obviously
don’t regard as fcasible.

= The prices paid for most television
stations in sales made during the past
few years are so large that experts
sometimes conclude that “the buver
isn’t really getting a bargain” and that
investing in his stock might pay off
poorly or perhaps not at all.

On top of these built-in influences
the Washington attitude toward televi-
sion leaves the outlook even foggier in
the eyes of most Wall Street experts
queried.

The Minow Effect = “If FCC Chair-
man Newton Minow doesn’t get what
he wants within the next six months,”
said a stock analyst at one of the Icad-
ing brokcrage firms, “then the situation
may clear up and radio-tv stocks may
begin to rise.”

He said he didn’t share this fear but
that because of Washington’s attitude
toward television “many people fear
what's going to happen.” Some, he

Congress reopcns shop again Wed-
nesday with promise of a session
packed with radio-tv activity. And
with the House
of Representa-
tives scheduled
to elect a new
Speaker when
Congress recon-
venes on Wed-
nesday, radio-tv
newsnmicn are
awaiting  word
on whether the
late Speaker
Sam Rayburn’s
ban against cam-
era-and-mike coverage of committee
hearings will be lifted. Rep. John

Rep McCormack

WILL MR. SAM’'S BAN STAND?

W. McCormack (D-Mass.), the man
who will be the ncw Speaker, doesn’t
rule out the possibility—but won’t
commit himself until he is installed |
in his new position. He says it would
be “improper” to state his views now.
But he had already goiten off to a
good start with Capitol Hill’s radio-
tv_ ncwsmen by agreeing to permit
them to cover, with camcras and
microphoncs, somc of the opening-
day ccrcmonies in the Housc cham-
ber.

For Rep. McCormack’s comments
on the question of radio-tv coverage
of House committee hearings and a
preview of what the second session
of the 87th Congress has in store for
broadcasting, see page 50.
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Companies in broadcasting, once closely held,

Capital Cities Broadcasting Corp. (licensee of WROW-AM-
FM and WTEN (TV) Albany, N. Y., WKBW-AM-TV
Buffalo, N. Y.; WCDC (TV) Adams, Mass.; WIVD (TV)
Durham, N. C.; WPRO-AM-FM-TV Providence, R. 1;
WPAT-AM-FM Paterson, N. J.)—American Stock Ex-
change.

Capitalization: Long term debt $6,293,270;
stock ($1 par) 1,149,798,

Principal stockholders: Officers and directors hold some
52% of common stock. Frank M. Smith, president, holds
about 11%: Lowell M. Thomas, director, owns some 15%.
There are about 1,100 shareholders.

Balance sheet: Year ended 12/31
1960

common

1959 1958
Gross broadcasting revenue $8,421,321 6,067,424 2,880,003
Net income 800,285 380,050 314,050

Market price range, 1961: High 243, low 9%.
Current quotation: 20.
Dividend: none.

Desilu Productions Inc. (producer of tv film series)—Ameri-
can Stock Exchange. Filed Nov. 10, 1958 to offer 525,000
shares of common stock at approximately $10 per share,
proceeds for general funds and studio purchases. Applied
for exchange listing March 1939.

Capitalization: 1,150,000 shares common stock (par $1),
1,750,000 shares authorized.

Principal stockholders: Desi Arnaz, president, and Lucille
Ball, 25.98% each. For fiscal 1961 there were 6,380 stock-
holders (Class A), 2 of Class B stock.

Balance sheet: Year ended 4/30
1961 1960 1959

Gross revenue $19,845,513 23,406,100 20,470,361
Net income . k] 91 6 811,559 249,566
Market price range, 1961: High 16%, low 73.

Current quotation: 8%

Dividends: none

Filmways Inc. (producer of tv filn series)—American Stock
Exchange. Went public in 1958.

Capitalization: Long term debt $282,286; common stock
(25¢ par) 447,986.

Principal stockholder: Martin Ransohoff, president, held
22% of common stock as of April 1961.

Balance sheet: Year ended 8/31

1960 1959 1958
Revenue $5,721,173 4,448,650 3,758,317
Net income 33,893 190,537 224,870
Earnings per shar 41¢ 69¢

Market price range 1961: High 9%, low 4%,

Current market quotation: 6

Dividends: 2% stock dividend declared Dec. 2, 1960.

Four Star Television (tv film series producer)—No exchange.
Made first public offering July 27, 1960, to register 120,000
shares of capital stock (no par value) offered for approxi-
mately $1.8 million.

Capitalization: 1.2 million shares authorized; 611,250
shares outstanding; all capital stock, (no par).

Principal stockholders (at time of filing): Richard E.
Powell, president, owned 42.5%; Thomas J. McDermott,
chief executive officer, 15%; Charles Boyer and David
Niven, 21.25% each. There are about 1,100 stockholders.

Balance sheet (before public offering):

Year ended June 27 1961 (approx.) 1959 1958
Gross tv film revenue 8,293,859 3,638,354
Net income 302,698 162,694
Earnings per shar 63¢ 34¢
Six months ended 12/31 (after offering):

1960 1959
Gross tv film revenues $10,842,781 6,237,218
Net income 317,203 160,858

Current market quotation: 21 bid, 22%2 asked.
Dividends: none
Gross Telecasting Inc. (owns WJIM-AM-FM-TV Lansing-
Flint-Jackson, Mich.)—No exchange.

Capitalization: Common stock ($1 par) 200,000; Class B
common ($1 par) 200,000.

Principal stockholders: Harold F. Gross, president, and
his wife own 98.8% of Class B stock, 4.3% of common.
There are some 1,750 shareholders of common stock.

Balance sheet: Year ended 12/311

960 1959 1958
Broadcast revenue $2,580,112 2,651,877 2,876,569
Net income 39,715 672,418 766,373
Earnings per share  $1.60 1.68 1.91

Stock price range, 1961: High 31%, low 19%.
Current quotation: 20 bid, 21% dsked.
Dividends: $1.60 on common stock; 30¢ on Class B stock.

said, think that “Mr, Minow seems to
want to wreck the industry.”

This viewpoint, he said, stems less
from Mr. Minow’s criticisms of pro-
gramming than from his pushing of uhf
and his talking about opening up vast
numbers of new stations—and even
additional networks—in order to pro-
mote competition.

The analyst reporting this viewpoint
said he did not share it because, in or-
der to “wreck the industry” in this way,
somebody would have to be willing to
invest in all those extra stations and
operate them—and he didn't think
enough people were willing to take the
gamble.

This was the most extreme viewpoint
found in BROADCASTING'Ss study. - Others
credited Mr. Minow with somewhat less
influence on current stock-market think-
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ing and were less inclined to think that
his failure to ‘‘get what he wants”
would immediately improve Wall
Street’s attitude toward radio-tv.

The consensus, however, was that
Washington’s attitude—including Mr.
Minow’s—was an important factor re-
tarding current interest in broadcasting
stocks.

Tv Film Prospects ®* The outlook for
tv film companies—as a group—was
regarded as not particularly bright at
the moment, but for reasons differing
from those governing the outlook for
broadcasting.

The interest of motion picturesiin tv
programming and their willingness to
spend money in developing it was seen
as a plus. But film already is the ma-
jor staple of tv programming and its
opportunities for expansion into addi-

tional hours is considered limited. In
addition, the syndication-production
market currently is at a low point and
the film business is regarded as more
“competitive” than broadcasting.

Some experts also pointed out that
film production companies face a hazard
that most stations are spared—name-
star talent demanding and often getting
“unreasonable” salaries or re-run ar-
rangements that leave relatively little
money for the investor to sharc in.
While networks as well as companics
encounter this problem, a smaller per-
centage of network money is tied up
in this way and stations for the most
part do not have to face the problem
at all. In addition, stations are con-
sidered “not particularly bothered by
rising costs.”

The outlook for both film and radio-

BROADCASTING, January 8, 1962
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which now offer their shares to the public

Jayark Films Corp. (tv film distributor)—No exchange.
Filed with SEC Aug. 24, 1961, to offer 72,000 shares of
common stock (par $1).

Capitalization: about $2 million.

Principal stockholders: Reuben R. Kaufman, president,
and his wife hold 60.2% of the outstanding stock.
Balance sheet: Year ended 5/31

1961

1960 1959
Film rentals -$1,175,632 1,105,212 328,875
Net income 175,2 77,852 64,497

MCA Inc. (owns Revue Productions, major tv film series
producer, has talent and other interests}—New York Stock
Exchange.

Capitalization: Long term debt $16,255,874; 5% cumula-
tive preferred stock (par $100) 14,238; common stock (no
par) 4,040,375.

Principal stockholders: Officers and directors own 85.2%
of the outstanding stock, primarily Jules C. Stein, president,
and Lew R. Wasserman, executive vice president. There
are some 4,500 shareholders.

Balance sheet: Year ended 12/31

1960 1959 1958
Tv film and studio rentals $67,317,103 57,786,616 38,656,767
Net income 6,270,230 5,186,066 4,328,442
Earnings per share 1.55 1.28 1.18

Market price range, 1961: High 83%, low 36%.
Current market quotation: 787%.
Dividends: none

Metromedia Inc. (formerly Metropolitan Broadcasting Co.,
previously Du Mont Broadcasting Corp.) (licensee of
WNEW-AM-FM-TV New York, WTTG (TV) Washington,
WHK-AM-FM Cleveland, WIP-AM-FM Philadelphia,
WTVH (TV) Peoria and WTVP (TV) Decatur, both Illinots;
KOVR (TV) Stockton, Calif.,, and KMBC-AM-FM-TV
Kansas City) in addition to tv and radio properties, Metro-
media owns Foster & Kleiser, outdoor advertising firm
which provided about half of its revenue)}—No exchange.

Capitalization: Long term debt $26,595,425; common
stock ($1 par) 1,707,057.

Principal stockholder: John W. Kluge, president, holds
about 12.3%. There are about 7,500 shareholders.

Balance sheet ({includes Foster & Kleiser):

Year ended 12731760 1/2/60
Gross revenue $35,859,384 13,855,314
Net income 1,707,981 1,352,463
Earnings per share $1.01 $1.00

Stock price range, 1961: High 242, low 14.

Current quotation: 16% bid, 17% asked.

Dividend: 15¢

MPO Yideotronics Inc. (producer of tv commercials [75%
of revenue] and industrial films [25%])—American Stock
Exchange. Filed with SEC in March 1960 and June 1961.

Capitalization: $162,995 in debts; 210,000 shares of Class
A common stock (par $1); 260,000 shares of Class B com-
mon stock (par §$1).

Principal stockholders (as of 1960 annual report): Judd
L. Pollock, president; Marvin Rothenberg, vice-president
and secretary; Gerald Hirschfeld and Arnold Kaiser, vice-
presidents, 11.6% each. There were 1,079 stockholders
(Class A) and 12 (Class B).

Balance sheet: Year ended 10/31
1960

1959 1958
Sales $7,865,971 6,047,570 4,957,956
Net earnings 349,499 270,414 92,702
Earnings per share 93¢ 87¢ 30¢

Market price range, 1961: High 25%, low 8Y.

Current quotation: 12%.

Dividends 1961: 40¢.

Official Films Ine. (tv film series producer-distributor)—No
exchange.

Capitalization: Long term debt $429,259; common stock
(10¢ par) 2,810,428.

Principal stockholders: Louis C. Lerner, board chairman,
owns 9.97%; Victoria Investment Co. Ltd. (largely held by
Mr. Lerner) owns 20.27%. There are some 5,500 share-
holders.

Balance sheet: Year ended 6/30
1

961 1960 1959
Gross income $1,487,527 1,174,711 1,577,568
Net income 237,854 691,030 178,461
Earnings per share 30¢ 8¢

10¢
Price range, 1961: High 4%, low 2%.
Current quotation: 2% bid, 3 asked.
Dividend: none.

Programs for Television Inc. (distributor of feature films

tv stocks could change abruptly if pay
television suddenly materialized as a
major force, but the infrequency with
which it was mentioned was taken to
mean that this is not regarded as im-
minent.

Wall street’s generally non-bullish at-
titude toward radio-tv and film com-
panies does not mean it looks upon un-
derwriting stock issues for such com-
panies as unwelcome or unprofitable.
Even those experts who talked most
bearishly had at least one or two radio,
tv or film stocks that they gladly recom-
mended. None offered a solid line of
argument against the idea of “going
public.”

Some Advantages s The obvious ad-
vantages are that going public can
raise money for expansion or for ac-
quisition of other properties, usually
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can expedite credit financing in the fu-
ture, can establish a market value for
the owners’ interest for estate-tax pur-
poses, can enable the owners to set up
stock-option incentives for key em-
ployes, or can simply enable them to
get their money out without losing
control of the company.

The biggest disadvantage is that
henceforth the owners may have no
“secrets” relating to their financial
dealings with the company, for the
Securities & Exchange Commission de-
mands that all important business and
financial arrangements and changes be
reported.

Otherwise the principal disadvantages
cited by Wall Street relate not to the
questions of going public, but to the
timing. Sometimes, for instance, a de-
lay may mean that the issue will be

launched in a more favorable climate;
an unusually bad earnings report may
be balanced by better subsequent ones,
or perhaps net worth may be improved
so that less stock will need to be sold off.
These are questions which must be de-
cided in terms of the immediate need
for financing—which takes precedence,
the need or the possible advantages of
delaying?

Distinguishing Factors = In consider-
ing whether to underwrite a public is-
sue, Wall Street firms find little to dis-
tinguish radio-tv from companies in
any other field. The main difference
is that in the underwriting they must
make sure that not more than 20% of a
radio-tv station stock is acquired by
foreign interests, under the law.

The evaluation of a specific com-
pany’s prospects encompass details on
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and film series to tv}—No exchange. Filed with SEC Aug.
29, 1961, to register 201,000 shares common stock (par
10¢) and 25,000 warrants. Founded in 1959.
Capitalization: about $1.2 million.
Principal stockholders: Leonard Loewinthan, president;
Everett Rosenthal, executive vice president, and Samuel
Schulman, director, own 29% each.

Balance sheet: Year ended May 31, 1961

Distribution & time inconie $1,183,671
Net income 44,929
Earnings per share 1é¢

Current quotation: not available.
Reeves Broadcasting & Development Co. (owns WUSN-TV
Charleston, S. C.; KBAK-TV Bukersfield, Calif., ard WIITN
Huntington, W. V., as well as real estate holdings) -
American Stock Exchange.

Capitalization: about $2 million.

Outstanding shares: 1,408,893; common stock ($1 par)
approximately 800 stockholders.

Principal stockhoiders: Hazard E. Reeves, president, held
596,772 shares (42.3%) uas of April |, 1951; J. Drayion
Hastie held 76,100 shares.
Balance sheet: Year ended 12/31

1960

1959 1953
Tv revenue $1,757,094 768,353 678.453
Gross revenue 2,432,280 1,929,321 1678.100
Net income 328,284 208,702 111,251

Market price range, 1961: 10% to 3%,

Current quotation: 4%.

Dividends: none.

Rollins Broadcasting Co. (licensee of WNIJR Newark,
N. J.; WBEE Harvey, Ill.; WRAP Norfolk, Va.; WGEE
Indianapolis; WAMS Wilmington, Del.; WCHS-AM-TV
Charleston, W. Vu.; WEAR-TV Pensacola, Fla., and WPTZ
(TV) Plattsburgh, N. Y.)—American Stock Exchange. Made
first stock offering Junc 1960.

Capitalization: Long term debt $1,577,256; common
stock ($1 par) 1,500,000; Class B common (§1 par) 1,500,-
000.

Principal stockholders: O. Wayne Rollins, president, re-
tains 75% of Class B common; John W. Rollins holds 25%
of Class B. They own 17.3% of the common stock. There
are some 470 shareholders.
Balance sheet: Year ended 4/30

1961 1960 1959
Gross revenue $4,401.773 3,761,011 2,673,223
Net earnings 358,553 374513 268,610
Earnings per share 42¢ 48¢ 34¢
Market price range, 1961: High 18%, low 11
Current quotation: 1234,

Screen Gems In¢. (producers of tv film series)y—American
Stock Exchange. Filed with sto:k exchange July 21, 1961
to list 2,603,400 shares of common stock (par $1). Made
first public offering 1960; was subsidiary of Columbia
Pictures.

Principal stockholder: Columbia Pictures, 88.64% as of
Sept. 30, 1961.

Balance sheet: Year ended 6/25
1961

1960 1959
Gross income $55,821,052 41,690,402 38,378,139
Net income 2,665,371 1,620,017 1,097,907
Earnings per share $1.05 62¢ 49¢

Price range, 1961: High 27, low 20.
Current market quotation: 217%.

Sterling Television Co. (produces and distributes films to
tv).—No exchange, does not file regular reports. Filed
with SEC March 31, 1959 offering 200,000 shares of com-
mon stock at $1 per share.

Capitalization: 2 million shares (par 25¢); 15 million
Class A; 500,000 Class B.

Principal stockholder: President Saul J. Turell owned
60% of outstanding stock at time of filing.

Balance sheet: Year ended 3,31 1958 1957
Gross revenues $670,480 867,983
Net income 55,515 40,975

Current market quotation: 3% bid, 33 asked.

Storer Broadcasting Ceo. (licensee of WHN WNew York,
WGBS-AM-FM  Miami, WIBK-AM-FM-TV Detroit,
WSPD-AM-FM-TV Toledo, Ohio; WAGA-TV Atlanta,
WIW-AM-FM-TV Cleveland, KGBS Los Angeles, WIBG-
AM-FM Philadelphia and WITI-TV Milwaukee)}—New
York Stock Exchange. First went public in 1955,

Capitalization: Common stock ($! par) 978,610; Class B
common ($1 par) 1,458,840.

Principal stockholders: George B. Storer Sr, and family
hold most of the Class B common stock. There are some
5,500 shareholders.

Balance sheet: Year ended 12/i'i1

960 1959 1958
Broadcast revenue $30,562,176 28,114,937 25,176,710
Net income 5,062.667 5.336,682 1,676,754

Market price range, 1961: High 34Y, low 273%.
Current quotation: 29.
Dividends: $1.80 on Class A; 50¢ on Class B,

Taft Broadcasting Co. (licensee of WKRC-AM-FM-TV
Cincinnati; WTVN-AM-FM-TV Columbus, Ohio; WBRC-
AM-FM-TV Birmingham, Ala.; and WKYT (TV) Lexing-

Divident: 32¢ plus stock dividend.

ton, Ky.)—No exchange.

First public offering made at

such factors as its position in its field,
its growth prospects (and the growth
prospects of its field), sales und earn-
ings record, cash flow, its management,
its reputation, its competition—and fre-
quently, in addition, the underwriting
company calls for separate evaluation
by an independent company.

When the underwriting decision has
been reached, the whole process nor-
mally takes five to six months before
the public offering is finally made~
two to three months {or the company
and underwriter to get the details
worked out, another three for SEC to
investigate and approve.

During 1961 about five times as many
film companies went public as did com-
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panies owning radio-tv stations. This
can be explained by the greater need
for increasing operating capital in the
somewhat speculative and highly com-
petitive tv film field.

On these pages are capsule reports,
compiled primarily from SEC reports
and Standard & Poor stock reports, on
some radio-tv and film companies which

" were once closely held and went public

after some growth. Certain small issues
and companies whose primary source
of revenue is not broadcast-connected
have been excluded.

American Broadcasting-Paramount
Theatres (WABC-AM-FM-TV New
York; WLS, WENR-FM, WBKB (TV)
Chicago; KGO-AM-FM-TV San Fran-

cisco; WXYZ-AM-FM-TV Detroit;
KABC-AM-FM-TV Los Angeles and
KQV Pittsburgh).

Avco Corp. (owns Crosley Broad-
casting Co.—WLW and WLWT (TV)
Cincinnati; WLWD (TV) Dayton and
WLWC (TV) Columbus, both Ohio,
WLWA (TV) Atlanta and WLWI
(TV) Indianapolis).

Bartell Broadcasters (WOKY Mil-
waukee, KCBQ San Diego, Calif.;
WADO New York, KYA San Fran-
cisco).

Boston Herald-Traveler Corp. (owns
WHDH-AM-FM-TV Boston).

Buckeye Corp. (owns Transfilm-
Caravel and Flamingo Films, producer-
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It happens at every Raleigh-Durham Christmas

Parade. Santa's supposed to climax the whole
procession. Everybody knows that .. . except the
kids. They're transfixed at the sight of a man
named Herb Marks—ventriloquist, pixy and baby-
sitter for two of his own. @ He's also
Cap’'n 5 on WRAL-TV. Maybe the name means
nothing to your brood—but in Eastern N.C., it
means that suppers start when his show ends
...and not one chainbreak soconer, \__f"_ ;

Just ask any H-R man who steals Santa’s thun-

der and the heartsof a million kids in the Raleigh-

Durham TV market.l'q‘:- LA_'J._.GEJL_}

NBC TELEVISION

WRAL-TV

CHANNEL 5

Raleigh-Durham, N. C.
Represented Nationally by H-R
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SEC June 5, 1959, 483,322 shares, approximately one-
third of outstanding stock.
Capitalization: Long term
stock ($1 par) 1,539,162,
Principal stockholders: The Taft and Ingalls families and
their trusts own about 65% of the common stock. There
are about 3,800 shareholders.

Balance sheet: Year ended 3/31

debt $1,400,000; common

1961 1960 1959
Gross revenue $11,076,717 10,426,309 8,972,501
Net earnings 1,580,003 1,586,204 1,134,109

Earnings per share $1.04 1.04 18¢
Price range, 1961: High 2432, low 11%.

Current quotation: 17%s bid, 19 asked.

Dividends: 40¢ plus 2% % stock dividend.

Transcontinent Television Corp. (licensee of KERO-TV
Bakersfield, Calif.; WGR-AM-FM-TV Buffalo, N. Y
KFMB-AM-FM-TV San Diego, Calif.; WNEP-TV Scran-
ton-Wilkes-Barre, Pa.; WDAF-AM-TV Kansas City)—No
exchange. Made first public offering at SEC May 25, 1961.
Tv revenue provides 88%, rest from radio.

Capitalization: Long term debt $11,975,050; Class A
common ($2.50 par) 30,000; Class B common ($2.50 par)
1,738,612.

Principal stockholders: Paul A. Schoellkopf Jr., president
and board chairman, owns 16.67% Class A common,
17.78% of Class B common. Jack D. Wrather Jr. owns
10.66% of Class A, 17.96% of Class B. George F. Good-
year, Seymour H. Knox Ill, David G. Forman and J.
Fred Schoellkopf IV hold 16,67% of Class A common
each.

Balance sheet: Year ended 6/30
1960

1959 1958
Gross revenue $12,7l4,232 7,079,905 5,261,782
Net income ,139, 050 618,004 403,021
Earnings per share 58¢ 42¢

Price range, 1961: High 12%, low 9%

Recent quotation: 9% bid, 10% asked.

Dividend: 40¢

Walt Disney Productions (tv series and theatrical feature
films)—New York Stock Exchange. Filed with SEC Aug.
6, 1957 offering 400,000 shares of common stock (par
$2.50). Went on Exchange Nov. 12, 1957.

common stock outstanding; Walt and Roy Disney owned
46.8% of this stock. There are about 6,700 shareholders,

Balance sheet:

Before filing with SEC, Disney gross tv income was: 1955: $1,855,000;
1956: $4,947,000. )

In 1959 gross tv revenue reached its peak, $9,639,687, declining
to $4,997,939 in 1960,

Market price range, 1961: High 46%2, low 26%.

Current quotation: 37Y%.

Dividends: 40¢ per share plus stock dividend.

Wometco Enterprises (owns WTV] [TV] Miami; WLOS-
AM-FM-TV Asheville, N, C,, KVOS-TV Bellingham,
Wash., 47.5%of WFGA-TV Jacksonville, Fla., in addition
to theater, entertainment and vending interests)—No ex-
change. Became publicly owned in May 1959,

Capitalization (at time of first filing) Long term debt
about $2.5 million; capital stock ($1 par) 363,730; Class B
stock ($1 par) 540,000.

Principal stockholders: Mitchell Wolfson and family
holds controlling interest, There are some 1,500 share-
holders of Class A capital stock; about 85 shareholders of
Class B. There were 1,007,757 shares outstanding in April
1961,

Balance sheet: Year ended 12/31
1960

1959
Gross revenue $12,673,650 10,364,753
Net income 1,013, 429 936,356
Earnings per share $ 1.04

Current quotation: 26% bid, 28% asked

Wrather Corp. (tv film series producer-distributor, real
estate and other interest; tv interests account for 38% of
revenue)—No exchange. First offered stock publicly in
March 1961, filing at SEC registering 350,000 shares of
capital stock (no par).

Capitalization: Long term debt: $6,875,533; Capital stock
(no par) 1,750,000.

Principal stockholders: Jack Wrather Jr. and other officers
hold 48.2%; General Television Corp. (owned hy Wrather
interests) own 18.6%.

Balance sheet: Year ended 6/30
1

960 1959 1958
Tv rental gross income $4,666,103 4,399,432 3,575,772
Net income 260,915 433,059 416,489

Stock price range, 1961: High 10%, low 7%.
Current market quotation: 65 bid, 7% asked.

On Nov. 6,

1960 there were some |.6 million shares of

Dividends: none.

[Lt=tmm s el S S S e R T B S T e m . ———F el I A e S T

distributor of films for tv and tv com-
mercials).

Canadian Marconi (several radio-ty
properties in Canada).

Columbia Broadcasting System (owns
WCBS-AM-FM-TV New York, KNX-
AM-FM, KNXT (TV) Los Angeles,
WBBM-AM-FM-TV Chicago, WCAU-
AM-FM-TV Philadelphia, KCBS-AM-
FM San Francisco, KMOX-AM-TV §t.
Louis, WEEI-AM-FM Boston).

Columbia Pictures (KCPX-TV Salt
Lake City. Purchase of WAPA-TV
pending FCC approval).

Consolidated Sun Ray Inc. (owns
WPEN-AM-FM Philadelphia, WALT
Tampa).

Cowles Magazines & Broadcasting Inc.
(owns KRNT-AM-TV Des Moines).

Crowell-Collier Publishing Co. (owns
KFWB Los Angeles, KEWB San Fran-
cisco, KDWB St. Paul, Minn.).
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Esquire Inc. (owns WQXI Atlanta).

Franklin Broadcasting Co. (owns
WMIN Minneapolis, WEW St. Louis,
WWOM New Orleans, KOME Tulsa
and WLOD Pompano Beach, Fla.).

Friendly Frost Corp. (owns WGLI-
AM-FM Babylon, N. Y.).

General Electric {(owns
WGFM (FM) and WRGB
Schenectady, N. Y.).

General Tire & Rubber Co. (owns
RKO General Inc., which is licensee of
WOR-AM-FM-TV New York, WNAC-
AM-TV and WRKO (FM) Boston,
KHJ-AM-FM-TV Los Angeles, KFRC-
AM-FM San Francisco, WHBQ-AM-
TV Memphis, WGMS-AM-FM Wash-
ington and WHCT (TV) Hartford).

Goodwill Stations Inc., (WIR Detroit,
WIRT (TV) Flint, Mich. and WSAZ-
AM-TV Huntington, W. Va.).

WGy,
(TV)

Meredith Publishing Co. (owns
KCMO-AM-FM-TV Kansas City,
KPHO-AM-TV Phoenix, Ariz., WOW-
AM-FM-TV Omaha, Neb.; WHEN-
AM-TV Syracuse, N. Y., and KRMG
Tulsa, Okla. KRMG sale is pending
FCC approval),

Metro-Goldwyn-Mayer (owns MGM-
TV, producer of tv films).

Nafi Corp. (owns KCOP (TV) Los
Angeles, KPTV (TV) Portland, Ore.,
KTVT (TV) Fort Worth and KXYZ
Houston).

National Telefilm Assoc. (film).

The Outlet Co. (owns WJAR-AM-
TV Providence).

Paramount Pictures Inc. (owns
KTLA (TV) Los Angeles and Interna-
tional Telemeter, pay tv company).

Plough Inc. (owns WMPS-AM-FM
Memphis, Tenn.; WIJID-AM-FM Chi-
cago; WCOP-AM-FM Boston, WCAQ- -
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AM-FM Baltimorc and WPLO-AM-FM
Atlanta).

Radio Corp. of Amcrica (owns Na-
tional Broadcasting Co., licensee of
WNBC-AM-FM-TV New York, WRC-
AM-FM-TV Washington, WMAQ-AM-
FM and WNBQ (TV) Chicago, WRCV-
AM-TV Philadelphia, KNBC-AM-FM
San Francisco, KRCA (TV) Los An-
geles and WJAS-AM-FM Pittsburgh).

Tele-Broadcasters Inc. (owns KALI
San Gabriel and KOFY San Mateo,
both California; WPOP Hartford,

Conn., and KUDL Kansas City).

Television Industries (formerly C&C
Super Corp., distributes films to tv).

Time Inc. (owns KLZ-AM-TV Den-
ver, WTCN-AM-TV Minneapolis,
WFBM-AM-FM-TV Indianapolis and
WOOD-AM-TV Grand Rapids, Mich.;
purchase of KOGO-AM-TV San Diego
pending FCC approval).

Trans-Lux Corp. (distributor of tv
film series).

Twenticth-Century-Fox (owns tv sub-
sidiary, producer of tv film series).

BROADCAST ADVERTISING

Warner Brothers (subsidiary pro-
duces tv film series).

Westinghouse Electric Corp. (owns
Westinghouse Broadcasting Co., licen-
see of WBZ-AM-FM-TV Boston,
KYW-AM-FM-TV Cleveland, KPIX
(TV) San Francisco, WBZA-AM-FM
Springfield, Mass., KDKA-AM-FM-TV
Pittsburgh, WOWO Fort Wayne, Ind.;
KEX-AM-FM Portland, WIND-AM-
TV Chicago, WIZ-TV Baltimore).

Zenith Radio Corp. (owns WEFM

(FM) Chicago).

Shell re-enters tv with $5.4 million

REVERSES TREND TO NEWSPAPERS; SPOTS TO GET MOST OF BUDGET

Shell Oil Co., which last year moved
all its consumer products advertising in
the measured media to newspapers, re-
portedly will put $3-$4 million of this
budget category into television in 1962.

Shell’s advertising budget this year in
the measured media (radio, tv, news-
papers and consumer magazines) is re-
ported to be about $9 million for both
consumer products and institutional.
Approximately 60% of this total will be
in television and the rest in local news-
papers.

This means television will get a total
of $5.4 million, both consumer and in-
stitutional. Included in this figure is the
institutional advertising which finances
the prime-time Leonard Bernstein youth
concerts and the new Shell Golf Show
series, both on CBS-TV. Kenyon & Eck-
hardt handles the institutional adver-
tising; Ogilvy, Benson & Mather is the
agency on consumer products.

Reluctant Shell = Shcll and OB&M
officials arc reluctant to talk advertising
figures, particularly tv expenditures. But
a break in the dam occurred last week,
inadvertently—at least so far as Shell
was concerned—when the company’s
president, M. E. Spaght, was quoted as
saying that Shell's ad budget would
break down to a 60-40 ratio between
tv and newspaper advertising.

This relationship was based on a
Shell expenditure of an estimated $13
million, but the oil company immediate-
ly labeled this construction erroneous.
Actually thc $13 million (or more) in-
cludes about $9 million in institutional
and consumer products advertising in
measurcd media, plus at least $4 mil-
lion in agency fees and point of sale,
dealer giveaways, trade and outdoor,
jobber cooperation and other non-
measured “media.”

Shell, at the time it announced the
newspaper-only policy, also disclosed a
straight agency fee arrangement with
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Ogilvy, Benson & Mather, New York,
in place of the traditional 15% com-
mission on media billings. That fee
arrangement is continuing.

Though Shell is playing its cards close
to the vest in its advertising plans, it’s
been reported by the company’s own
officials that the tv budget for con-
sumer products will be mostly—and

possibly  all—in  spot  advertising
(Crosep CircuIT, Jan. 1).
Shell’s  spot  campaign includes

weather shows and announcements. The
advertiser has been lining up 40-second
spots in its nation-wide television re-
entry for its consumer products. In-
volved are scores of markets, the drive
set to begin in a week to 10 days for

an initial 11-13 week push.

Dealt Direct = In some cases, Shell,
through Ogilvy, Benson & Mather, has
dealt directly with stations as well as
station representatives. The full extent
of the Shell campaign is not known, nor
is there a reliable dollar estimate on the
current placement.

Shell, it is reported, showed a drop in
earnings for the first nine months of
last year, compared with increases for
other petroleum companies (most of
which are in television). In 1960, the
company placed a smaller share than
last year of its budget in newspapers
—about  $3,145,000—and an equal
amount in tv (BROADCASTING, Dec. 11,
1961).

H'H ]!-l..r.
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This is a view that will become
familiar to housewives as they watch
their favorite daytime tv shows in
the coming months,

Beginning Jan. 30, AMF Pinspot-
ters Inc. begins a major advertising
campaign on ABC-TV to lure the
housewife away from vacuum clean-

ABC TV to carry bowllng participations

ers and washing machines and into
the neighborhood bowling alley.
AMF will have participations in
Make a Face (12:30-1 p.m.), Seven.
Keys (2:30-3 p.m.) and Who Do
You Trust? (3:30-4 p.m.)

Cunningham & Walsh, New York,
is AMF’s agency.
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REMEMEER WIHENT

1L LUSTRATION COURTESY OF THE BETTMANN ARCHIVE

Half a century ago, before the advent of television, entertainment
and cultural opportunities were limited in scope and available only to a
comparative few. Today, in sharp contrast, WGAL-TV regularly pre-
sents worthwhile educational, cultural, and religious programs; accu-
rate and informative news and sports coverage; as well as the finest
in entertainment, all of which enriches the lives of many thousands
of men, women, and children in :che WGAL-TV viewing audience.

-'.-“'_-’ —i;J_._c--..__—_ 8

y WGAL TV Lancaster, Pa.

NBC and CBS

Céa/meég ' STEINMAN STATION

= Clair McCofllough, Pres.
—— mmﬁ«.l.i i .

\‘ lm

Representative: The MEEKER Company, In¢. New York +« Chicago + Los Angeles -. San Francisco

g o -

e MU L o
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NIELSEN

Second report for December, 1961
(Based on two weeks ending Dec. 17, 1961)
NIELSEN TOTAL AUDIENCE ()

Rating
No.
% U.S. Homes
Rank TV Homes  (000)
1 Wizard of 0z 46,7 21,902
2 Bob Hope Show 40.2 18,854
3 Wagon Train 379 17,775
4 Bonanza 347 16,274
5 Sing Along With Mitch 33.6 15,758
6 Candid Camera 1.3 14,680
7 Dr. Kildare 1.3 14,680
8 Perry Mason Show 309 14,492
9 Gumsmoke (10:30 p.m.) 305 14,305
10 Perry Como 0.5 14,305
11 Gunsmoke (10:00 p.m.) 2 97 13,929
12 Hazet 296 13,882
13 Walt Disneys

World of Color 295 13,836

14 Garry Moore Show
{10:30 294 13,789
15 Rawhide 294 13,789

(1) Homes reached during the average min-
ute of the program.

Background: The following programs, in
alphabetical order, appear in this week's
BROADCASTING tv ratings roundup. In-
formation is in following order: program
name, network, number of stations, spon-
sor, agency, da»y and ti

Bonanza (NBC-178);

time.
Chevrolet (Campbeli-

NIELSEN AVERAGE AUDIENCE (f)

Rating
No.
% US. Homes
Rank TV Homes (000)
1 Boh Hope Show 329 15,430
2 Wizard of 0z 325 15,243
3 Wagon Train 31.8 14,914
4 Bonanza 29.9 14,023
5 Gunsmeke (10:30 p.m) 28.2 13,226
6 Candid Camera 28.0 13,132
7 Gunsmeke (10:00 p.m) 27.9 13,085
8 Dr. Kildare 275 12,898
9 Hazel 27.3 12,804
10 Red Skeiten Show 26.8 12,569
11 Perry Mason Show 26.4 12,382
12 Sing Along With Mitch 26.0 12,194
13 Garry Moore Show
(10:30) 25.8 12,100
14 Garry Moore Show
{10:00) 25.3 11,866
15 Defenders {9:00) 25.2 11,819

(1} Homes reached by all or any part of the
program, except for homes viewing only 1
to 5 minutes.

Copyright 1961 by A. C. Nielsen Co.

Ewaid), Sun., 910 p

Candid  Camera (CBS-197) BristolMyers
(Y&R), Lever (JWT), Sun. 10-10: 30 p

Perry tomo (NB0168) Kraft (JWT), Wed

9-10 p.m
Defenders (CBS-176); Brown & Williamson
{Bates), Kimberiy-Clark (FC&B); Lever

(0-B-M), Sat. 8:308:30 p.m.

Walt Disney (NBC-182); RCA {JWT), Eastman
Kodak (JWT), Sun., 7:30-8:30 p.m.

Dr. Kiidare (NBC»ISO) Sterling Drug (D-F-S),
L&M (D-F-S), Colgate {Bates), Singer (Y&R)
Wamer-Lambert (L&F), Thur. '8:30-9:30 p.m.

Gunsmoke (CBS-199); Lig ett & Myers (D-F-8),
S. C. Johnson (FC&B Remington Rand
(Y&R), General Foods (B&B) at. 10-11
p.m,

Hazel {NBC-144); Ford UWT), Thur. 9:30-10
p.m.

Bob Hope Show (NBC-165);
Wed., Dec. 13, 9-10 p.m.

Garry Moore Show (CBS- 188) R. J. Reynolds
(Esty), Oldsmobile {D. P. Brother), S. C.
Johnson {NL&B), Tue, 10-11 p.m.

Perry Masen (CBS-185); Colgate (Bates),
Drackett (Y&R), Philip Morris (Burnett),
Sterling Drug (D-F-S), Quaker Oats {JWT),
Sat.,, 7:30-8:30 p.m.

Rawhide (CBS-190); General Foods (B&B),
Bristol- M{ers (Y&R) Colgate (L&N), Drack-
ett (Y&R National Biscuit (M-B), Philip
Morris (Burnen) Fri., 7:30-8:30 p.m.

Slng Along With Mitch (NBC-171); Ballantine
(Esty), Buick (Bummett), R. I Reynolds
(Esty), Thur., 10-11 p.m,

Red Skelton (CBS-195); $. C. Johnson (FC&B),
Corn Products (GB&B), Tue. 9-9:30 p.m.

Wagon Train (NBC-186); R. J. Reynolds {Esty),
National Biscuit (M-E) Wed., 7:30-8:30 p.m.

Wizard of 0z (CBS-180); P&G (B&B), Sun.,
Dec. 10, 6-8 p.m.

Revion (Grey),

FTC WARNS ABOUT PROP USE

Decides Colgate’s ‘sandpaper’ ad is a symptom
of too liberal use of ‘misleading’ mockups

If you’re trying to sell it, don’t trifle
with the absolute truth. This is the
warning written on the advertising wall
this week following the Federal Trade
Commission’s precedent-making deci-
sion finding Colgate-Palmolive Co.
guilty of misleading advertising on tele-
vision. Colgate immediately announced
it would appeal the ruling.

The unanimous FTC decision said
that Colgate-Palmolive and its adver-
tising agency, Ted Bates & Co., had de-
ceived the public when C-P showed
what the firm called sandpaper being
shaved after an application of Palm-
olive Rapid Shave lather.

The Jan. 4 order is believed to rule
out the use of props, camera tricks and
mockups for tv commercials

Advertising and broadcast sources
refrained from comment pending a
study of the decision. NAB, however,
issued an explanatory statement on its
activities in publicizing the complaint
to its members (see page 36).

The FTC decision, written by Com-
missioner Philip Elman, who was
named to the commission last year by
President Kennedy, held that:

= The use of plexiglass coated with
sand to represent Sandpaper in the
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1959 Rapid Shave tv commercials was
a deliberate fraud. And, it’s no excuse
to say it was necessary to use the prop
because sandpaper doesn’t look like
sandpaper on tv.

s Sandpaper cannot be shaved clean
no matter how much Rapid Shave is
used or how long it is allowed to soak.

Reverses Examiner s In making their
ruling, the FTC commissioners re-
versed a recommendation by one of
their hearing examiners that the com-
plaint be dismissed. FTC Hearing Ex-
aminer William L. Pack said last May
that the use of the plexiglass-sand
mockup was necessary because of tech-
nical limitations inherent in tv. He ac-
cepted Colgate-Palmolive’s defense that
real sandpaper doesn’t look like real
sandpaper on tv; it looks like plain
paper.

The examiner also found that the

deception was not significant, merely
harmless puffery.

Not so, said Mr. Elman. He de-
clared:

“The limitations of the [tv] medium
may present a challenge to the creative
ingenuity of copywriters; but surely
they do not constitute lawful justifica-

tion for resort to falsehoods and decep-
tion of the public. The argument to
the contrary would seem to be based on
the wholly untenable assumption that
the primary or dominant function of
television is to sell goods, and that the
commission should not make any
ruling which would impair the ability
of sponsors and agencies to use tele-
vision with maximum effectiveness as
a sales or advertising medium.

“Stripped of polite verbiage, the
argument boils down to this: Where
truth and television salesmanship col-
lide, the former must give way to the
latter, This is obviously an indefensible
proposition. The notion that a spon-
sor may take liberties with the truth
in its television advertising, while ad-
vertisers using other media must con-
tinue to be truthful, is patent nonsense.
The statutory requirements of truth in
advertising apply to television no less
than to other media or communication.

“Adherence to the truth should be
no more of an impediment to effective
advertising in television than in any
other medium. But if, though we are
inclined to doubt it, respondents do
not believe they can effectively market
their product on televison within the
legal requirements of truthful adver-
tising, it does not follow that the com-
mission should relax those require-
ments, . .”

Props and Truth = Continuing this
discussion of the use of props =and
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mockups on television because of tech-
nical limitations of the medium, Mr.
Elman declared:

“A Kindred argument, of the ‘parade
of horribles’ variety, is that a decision
against respondents in this case will
disrupt the entire television industry by
prohibiting all future use, in all circum-
stances, of props to simulate reality.
This is, of course, absurd. No one ob-
jects to the use of papier miché sets to
represent western saloons or an actor’s
drinking iced tea instead of the alco-
holic beverage called for by the script.
The distinction between these situa-
tions and the one before us is obvious.
The set designer is not attempting,
through his depiction of the saloon, to
sell us a saloon, nor is the actor, sipping
at his drink, peddling bourbon. There
is a world of difference between a cas-
ual display of steaming ‘coffee’ that is
really heated red wine (again, because
of television’s ‘technical difficulties’),
and a commercial showing a closeup
of what is actually red wine to the ac-
companiment of a claim that the high
quality of the sponsor’s coffee is proved
by its rich, dark appearance—which the
viewer can verify for himself simply
by looking at the ‘coffee’ on the screen.
Similarly, an announcer may wear a
blue shirt that photographs white; but
he may not advertise a soap or deter-
gent’s ‘whitening’ qualities by pointing
to the ‘whiteness’ of his blue shirt. The
difference in all these cases is the
time-honored distinction between a
misstatement of truth that is material to
the inducement of a sale and one that
is not.”

Bates Guilty Too = Mr. Elman said
that the request of the Bates company
that the complaint be dropped against
it because it was acting merely as an
agent for Colgate-Palmolive must be
denied. The advertising agency, he
pointed out, not only originated the

sandpaper commercial, it actively ord-
ered it for the advertiser to the net-
works.

In framing the order, Mr. Elman
devoted some discussion as to how far
the FTC could go in banning similar
practices. He found that it could issue
an order broad enough to cover all
similar practices; it was not confined
to issuing a cease and desist order
against the use of the product and
sandpaper alone.

It was in this section of his opinion
that Mr. Elman referred to ‘“‘the prob-
lem of deceptive television advertising”
and its “increasing” appearance on the
FTC’s docket. Acknowledging that
most of these have concluded in con-
sent judgments, Mr. Elman held that
this indicates “the prevalence and grow-
ing seriousness of the problem.” He
added: The FTC “would be derelict in its
duty to protect the public if the order
were confined merely to advertisements
for Rapid Shave or to the use of mock-
ups made of plexiglass and sand.”

F&DA issues warning
on air purifier ads

Claims that household air purifiers
are effective in preventing or treating
respiratory ailments, sinus trouble or
allergy conditions drew a warning last
week from the Food & Drug Adminis-
tration. The F&DA cited a federal court
decision (District of Columbia) limit-
ing claims that can be made on behalf
of Puritron, made by Michael Electric
Co.

Puritron is listed as a past user of
spot television and a participator on
the NBC-TV Jack Paar Show. F&DA
said its tests show such devices have
no significant effect in ridding the air
of contaminants and dust nor will they
afford relief to sufferers of asthma, hay
fever, allergies and sinus conditions.

NAB subscribers to the television
code are under obligation to guard
against commercials of a deceptive
nature, the association’s code au-
thority pointed out Jan. 4. The an-
nouncement followed issuance of a
Federal Trade Commission ruling
that Colgate-Palmolive Co. and Ted
Bates & Co. must cease broadcasting
“deceptive” advertising for C-P’s
Rapid Shave shaving cream.

Robert D. Swezey, NAB code
authority director, said tv code sub-
scribers have been kept informed of
FTC hearings and initial decisions of
hearing examiners. This is mainly
for the information of broadcasters,

Code offices watch for ‘sandpaper,’ too

Mr. Swezey said, since the code
authority withholds ruling upon ad-
vertising complaints until the FTC
has taken official action.

The tv code contains the following
section which explains the code au-
thority’s interest in advertising:

“While it is entirely appropriate to
present a product in a favorable light
and atmosphere, and techniques may
be used to depict the characteristics
of the product as they appear in ac-
tuality, the presentation must not, by
copy or demonstration, involve a
material deception as to the char-
acteristics, performance or appear-
ance of the product.”
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40-SECOND ADS

Most viewers unaware
of change, Pulse finds

Few viewers are aware of any change
in the amount of commercial time be-
tween programs, The Pulse Inc. stated
Jan. 4 after a survey conducted among
tv advertising executives who feared
the 40-second station break might re-
duce effectiveness of commercials by
irritating viewers.

Laurence Roslow, Pulse associate di-
rector, added that the public does not
sense any increase in amount of com-
mercial time within programs.

Pulse conducted its first survey of the
40-second break last August. A second
followed in November when the new
break was well established. In each
case a sample of 500 viewers was stud-
ied in Metropolitan New York. “By
using the before-and-after technique
Pulse was able to eliminate the bias re-
sulting from a known tendency among
many viewers to react negatively when
questioned about tv commercials, Mr.
Roslow said.

The findings show “a general lack of
awareness regarding length of time set
aside for commercials between the end
of one program and the start of an-
other,” he said. “In August 50% of the
respondents estimated (erroneously)
that station-break time was 41 seconds
or more. In November this figure was
up slightly, to 51%.”

The tables show comparative find-
ings:

Viewers who estimate %in % in
station-break to be: Aug. Nov.
30 sec. or less 23 21

3140 sec. 12 11

41-60 sec. 3 27

more than 1 min. 16 24

don’t know 16 17

Viewers who felt the time % in % in
devoted to the station-break was: Aug. Nov.
longer 27 36

shorter 18 19

unchanged 55 45

Viewers who felt the time

devoted to commercials within

programs (as compared with a % in % in
year ago) was: Aug.  Nov.
longer 32 35

shorter 21 24

unchanged 47 4

Rep appointments...

= WINS New York: Robert E. East-
man & Co., as national representative.

= WBFM (FM) New York: Weed Ra-
dio Corp., New York, as national repre-
sentative.

= Ajto, Chronicle and Monserrat
Broadcasting Networks, all Philippine
Islands, appoint Pan American Broad-
casting Co., New York, as exclusive
American representative.
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Tv seen the winner in toothpaste war

FLUORIDE, LARGER AD BUDGETS INTENSIFY BATTLE FOR BRUSHERS

A new fluoride competitor, a switch
to national advertising by one brand
and anticipated larger advertising budg-
ets across the board promise to inten-
sify the already hot battle of the tooth-
paste manufacturers during the new
year (BROADCASTING, Sept. 25, 1961).

While no one can be sure which will
emerge victorious among the dentifrices,
it is logical to assume that television,
which reaped the benefits of increased
toothpaste billings last year, will gain
even greater rewards in 1962,

It is also apparent that the battle will
be centered in the fluoride area where
Crest, which upset the market last year,
will now be met for the first time on a
national sale by more than one strong
competitor anxious to gain in sales at
the expense of the Procter & Gamble
product.

During the first nine months of 1961,
according to TvB, dentifrice advertising
in tv rose to $27,253,877 from $22.-
302,354 in the same period during
1960. While ad budgets for the new
year have not yet been revealed, in-
creased activity on tv is almost guar-
anteed by the entry of Lever Bros. in
the fluoride field, and the change to na-
tional advertising by Colgate-Palmolive
contender Colgate Fluoride, both dur-
ing the fourth quarter of last year.

Lever Bros. began selling Pepsodent

Network

Golgate Dental Cream $2,230,746
Crest 2,946,825
Gleem 3,466,787
Stripe 1,424,487
Pepsodent 1,812,411
Ipana 24,612
Sources

Network: TvB/LNA-BAR

fluoride paste on a nationwide scale to
the trade in December, the latest of
major dentifrice manufacturers to in-
troduce a stannous fluoride product.

A rise in gross time billings is also
presumably forthcoming from Colgate-
Palmolive, which began selling Colgate
Fluoride on a national scale in Novem-
ber, following a successful test period
in Kansas, Oklahoma and western
Missouri.

Both of these products offer chal-
lenges to the rising dominance of P&G’s
Crest, which has been the second lead-
ing dentifrice in the country with an
estimated 22% or $51 million of the
$23 million toothpaste market. When
the American Dental Assn’s Council on
Dental Therapeutics endorsed Crest last
August, P&G substantially increased its
already heavy tv schedule for the fluor-
ide. Indications are that P&G will again
boost its tv budget now that two power-
ful competitors have entered the fluor-
ide market.

Test Products = In addition to Pepso-
dent fluoride, Lever Bros. also is test-
ing a stannous fluoride version of Stripe
with hexachlorophene in the Boston
area and a tyrothricin-formula Stripe in
Richmond and Wichita. Colgate-Pal-
molive also has another fluoride paste,
Cue, in the test stage in Louisiana and
Texas.

DENTRIFICE TV GROSS TIME BILLINGS
lanuary - September

1960

Spot Total Network
$2,496,460 $4,727,206 $3,485,030
165,670 3,112,495 6,114,972
2,335,160 5,801,947 2,474,300
1,353,020 1,777,507 1,062,033
3,900 1,816,311 991,812
641,190 665,802 1,272,769

Spot: TvB-Rorabaugh

Only manufacturer not yet marketing
its Fluoride product on a national scale
is Bristol-Myers which introduced New
Ipana, a combination of sodium fluoride
and hexachlorophene in Washington
and Baltimore and is currently market-
ing the dentifrice in states east of the
Rocky Mountains.

Crest has moved swiftly up the lad-
der since its introduction seven years
ago. It jumped from third to second
place among dentifrices following its
endorsement by the dental association.
While Colgate-Palmolive’s convention-
al paste, Colgate Dental Cream, is still
leader in the field, its former 35% of
the market slipped last year to 26%,
only 4 percentage points better than
Crest.

Gleem, another P&G non-fluoridated
brand which was the second ranking
toothpaste, now is in third place with
about 20% of the dentifrice market.
Lever's non-fluoridated brands, Pepso-
dent and Stripe, both have declined in
popularity. Pepsodent, once outrank-
ing Crest, currently is the fourth lead-
ing toothpaste with 9% of total denti-
frice sales and Stripe is in fifth place
with about 7% of the market. Ipana
held 6% of the market compared to
7% before Crest was endorsed—and is
right behind Stripe in the standings.

1961

Spot Total
$3,297,680 $6,782,7110
2,102,180 8,217,152
3,133,800 5,608,100
2,343,640 3,405,673
603,210 1,595,022
734,880 2,007,649

Business briefly...

Joseph Schlitz Brewing Co. through
Leo Burnett, Bristol-Myers through
Young & Rubicam, and Schick through
Norman, Craig & Kummel, have bought
sponsorship in several NBC-TV pro-
grams. Schlitz ordered participations in
Saturday Night at the Movies and Lara-
mie, in addition to one-third sponsor-
ship of the Emmy Awards telecast on
May 22, and weekly participations in
Saturday Pro Basketball. Bristol-Myers
bought participations in Laramie, Inter-
national Showtime, Outlaws, Saturday
Night at the Movies, and David Brink-
ley’s Journal. The company also pur-
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chased schedules in daytime programs
Say When and Concentration. Schick
ordered participations in Saturday Night
at the Movies, 87th Precinct, and Out-
laws.

Minnesota Mining & Manufacturing
Co., St. Paul, has placed a 52-week
sponsorship order for over $1 million
in ABC-TV daytime programming dur-
ing 1962, The company will sponsor all
ABC-TV daytime women's program-
ming as well as American Bandstand.
The order, on behalf of its retail tape
and gift wrap division, was placed
through MacManus, John ‘& Adams,
and through BBDO for Scotchbrite. At
the same time, 3-M renewed its Ben

Casey sponsorship through MJ&A, and
announced it will sponsor the Bing
Crosby Golf Tournament Jan. 20-21
through Erwin Wasey, Ruthrauff &
Ryan.

147 CBS-TV sponsors
reported for 1961

A total of 147 sponsors used the
CBS-TV network to advertise their
products in 1961, the network said in
a year-end review issued last week. It
said 25 of these had not used CBS-TV
before, and 11 were using network tele-
vision for the first time.

The report said CBS-TV expects its
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AUDIENCE UP
19% IN 61"

This picture brings two growth stories into focus. One is
-the remarkabie growth of “Thermo-Fax” Brand Copying
Machines.The other is the Mutual Broadcasting System'’s
audience growth story. Both are part of the Minnesota
- Mining & Manufacturing Company’s pattern for success:
. “sponsored growth” Of all 4 radio networks, only Mutual
shows a marked audience increase...19% in the first 9
months of 1961. Over 420 affiliated local stations can tell S
.Jyouwhy: Mutual’s local programming plus authoritative = S
network personality news in established time slots.
. Mutual delivers today’s growing radio audience. Buy

‘Mutual Radio—where your ad- g me
vertising dollar works harder. mutualRadmam

- “Average Audience Per Broadcast A. C. Nielsen Radio Index, In-Home
. ‘Audience {All Networks) All'Commercial Segments, Jan. thru Sept.
- 1960 vs Jan. thru Sept. 1961 7:00. AM thru 5:59 PM (Mon. thru Fri.)




National spot radio volume picked
up sharply in the third quarter of
1961, leaving only a slight “loss”
for the first nine months compared
to the same period of 1960.

Station Representatives Assn. Man-
aging Director Lawrence Webb said
the third-quarter pick-up coupled
with a second-quarter rally (BROAD-
CASTING, Sept. 4, 1961) led him to
believe that a small increase can be
expected for the full year.

This should prove out even if
1961’s last quarter—October-Decem-
ber—should only “hold up.” If there
is an increase for the year, however,
it's believed it will be only slight.

SRA’s estimated figures for 1961
have been calculated on the FCC-

Spot radio gains in 1961 third quarter

reported total of $202,102,000 gross
spot time sales in 1960 (BROADCAST-
ING, Nov. 13, 1961).

The SRA estimates are compiled
for the association by the independ-
ent accounting firm of Price Water-
house & Co.

The figures place national spot
radio gross time sales for the first
nine months last year at an estimated
$147,595,000, a loss of less than 1%
(0.78%) from the same period of
1960 when sales were $148,769,000.

Second Quarter Perked = The spot
radio comeback was visible in early
fall when the second quarter perked,
contrasting with a listless first-three-
months period. The first quarter de-
clined 7.9% but the next period,

showing a 1.9% drop below the
figure for the same period in the
previous year, indicated the bottom
had been hit and that an upturn was
on the way.

The third-quarter increase was
substantial—a 7.9% climb. Time
sales figures totaled $52,531,000 in
the 1961 period compared to $48,-
827,000 for the same quarter in
1960.

SRA’s figures by quarters follow:

Quarter 1961 1960 Change in
{in (in per cent
thousands) thousands)
st $ 43,104 § 47,115 Minus 8.3
2nd 51,870 52,827 Minus
3rd 52,531 48827 Plus 79
Totals $147,595 $148,769 Minus 0.78

—

12-month billing figures to show that in
1961 it was the “world’s largest adver-
tising medium” for the eighth straight
year.

CBS-TV’s volume of informational
programming increased by 40% during
the 1961 fall season, the report said.
This programming during the year in-
cluded both the regular series such as
CBS Reports, Eyewitness and 20th Cen-
tury, and scores of special and regular
telecasts covering national and world
news developments. Five new public-
affairs series were added to the sched-
ule in 1961.

A total of 276 hours was devoted to
coverage of sports during the year, the
report said. Network affiliates num-
bered 203 U. S. stations at the year’s
end, plus 47 in Canada and others in
Puerto Rico, Guam, Bermuda, Virgin
Islands and Mexico City.

ABC Radio begins year
with 37% sales gain

A total of $4,709,626 in new and
renewed business for 1962 was con-
tracted in December by ABC Radio,
according to Jim Dufty, vice president
and national sales director. With three
selling months still to go in the first
quarter of 1962, ABC Radio’s program
sales already show a 37% increase over
the complete first quarter of 1961, Mr.
Duffy noted.

The Miller Brewing Co. contributed
more than $500,000 toward the overall
figure, sponsoring the new nighttime
Good News With Alex Dreier.

Bulk of the new business will come
from William Wrigley Jr. Co.; J. B.
Williams; Knox Gelatine; Mar Pro Inc.,
subsidiary of Maremont Automotive
Productions Inc.; General Foods; Pepsi-
Cota, and S..C. Johnson.
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GLOBAL AGENCIES

K&E's Stewart stresses
Common Market potential

The expansion of U.S. advertising
agencies overseas is increasing partly
because of a potential $4 billion adver-
tising budget by 1970 for products dis-
tributed and sold in the European
Common Market, David C. Stewart,
president of Kenyon & Eckhardt Inc.,
New York, believes.

In a Mutual radio network interview
with Joseph Kaselow on his About Ad-
vertising program yesterday (Jan. 7),
Mr. Stewart said that the dollar-growth
pattern in the “Common Market as a
‘unit’ and Europe as a whole” is only
one of five reasons for the rush into
international expansion by domestic
agencies.

Other reasons cited by Mr. Stewart:

(1) the necessity of or opportunity
for serving present clients already mar-
keting or planning to market overseas,
(2) the potential of developing new
business opportunities “among domes-
tic advertisers”; (3) the desire to pre-
vent U.S. agencies already operating
internationally from “soliciting your
own domestic accounts which they serv-
ice overseas”; and (4) the opportunities
for obtaining business from foreign
firms now marketing in this country.

He thought American advertising
men and advertising agencies will be
operating abroad in increasing numbers
because of the expected potential of
the Common Market as a “vital con-
suming area for American products.”

Although he said Europeans consider
U.S. agencies more advanced in mar-
keting and creativity, Mr. Stewart noted
it is “conceivable” that Europe will be
the source of “some refreshing ideas

Commercials in production

Listings include new commercials be-
ing made for national or large region-
al radio or television campaigns. Ap-
pearing in sequence are names of ad-
vertiser, product, number, length and
type of commercial, production man-
ager, agency with its account executive
and production manager, and approxi-
mate cost of commercial when available.

CBS Animations, 477 Madison Ave., NYC 22

Colgate-Palmolive Co. (Colgate toothpaste
with Gardol), one 45, three 20s, film, animation.
Frank Schudde, prod. mgr. Agency: Ted Bates;
Beb Harrison, agency producer.

Elektra Film Productions Inc., 33 W. 46th St,
NYC 36

General Electric (coffee maker), one 60, live,
film. Sam Magdoff, prod. mgr. Agency: Maxon
Adv; Tony Russo, agency producer.

Lever Bros. (Blue Breeze), four 60s, four 30s,
live action and animation, film. Sam Magdoff,
Erod, mgr. Agency: Maclaren Adv., Toronto;
arry Trudel, agency producer.

Eastman-Kodak (Kodak camera), one 60, pic-
ture animation, color, film. Sam Magdoff, I?rod.
mgr. Agency: J. Walter Thompson; Arthur Kling,
agency producer.

Kleitz & Herndon Inc., 3601 Oak Ave., Dallas,

Tex.

Kitty Clover {(potato chips) one 20, film, ani-
matior and live. Agemcy: Allen & Reynolds,
Omaha. Don Amsden, acceunt executive.

National Cotton Councii (cotton products)
one 60 live. Agency: Kleitz & Herndon. Ed
Lipscombe, account executive.

Seven-Eleven (stores) three 20s, live, film.
Agency: Bob Sanford Adv. Howard Green, ac-
count executlve.

Dean's Milk five 60s, live, animated, film,
Agency: Clinton E. Frank. Buck Gunn, account
executive.
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YOUNG & RUBICAM
COLGATE-PALMOLIVE CO.
CAMPBELL-EWALD
WILLIAM ESTY CO.
FULLER & SMITH & ROSS
McCANN-ERICKSON
KENYON & ECKHARDY
SULLIVAN, STAUFFER,
COLWELL & BAYLES
EDWARD H. WEISS & CO.
HICKS & GREIST
CURTIS PUBLISHING CO.
WESTINGHOUSE
BROADCASTING CO.
TUCKER WAYNE & CO.
LAWRENCE C. GUMBINNER
JOHN BLAIR & CO.
THE KATZ AGENCY
H-R REPRESENTATIVES
N. W. AYER
RKO GENERAL STATIONS

WHAT DO

ANSWER: They know whether or not the num-
bers they buy will buy what they’re selling. They
know because they have used Pulse’s TV Program
Profiles, a marketing survey of every network tv
program in light of 55 product-use and socio-
economic categories. January report (based on
November interviewing) deals with Automobiles

.. Cigarettes . . . Cereal . . . Grocery Spending
. . - Hair Sprays . . . Color Rinses . . . Home Per-
manents . . . Electric Razors . . . Cigars . . . Soaps
& Detergents . . . Regular Coffee . . , Instant Cof-
fee...Tea...Food Wrap. .. Cleanser. . : Dish-

Know your prospect prospects with .

/;_.»——*‘\
Janey
e o "'”"'A‘”,‘/ aetrort \|
2T il v A \
{ Yace of :
‘\mruwsws i s
in the ot
e _oME T s
| P
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KNOW ABOUT
EVERY TV
PROGRAM....
that you don’t

know?

washers . . . Clothes Washers . . . Driers . . . Air
Conditioning Units . . . Air Travel . . . Headache
Remedies . . . Weight Reduction . . . Magazine
Readership (Life, Look, Post, Time, Newsweek)
. . . Life Insurance . . . and 16 distinct socio-
economic characteristics. We’ll consider your in-
dividual needs for next interviewing, February,
1962. Meanwhile, make sure your buying and
selling are informed by what the above-listed
companies know; subscribe! For details including
subseription rates, write, wire or phone.

. another service of
the face-to-face touch in
Audience and Market Research

Phone: JUdson 6-3316



and techniques” and emphasized “high-
ly imaginative” European tv commer-
cials as typical of new techniques af-
fecting American advertising.

Mr, Stewart added that in France
and Italy there is “a great tendency to
create a beautiful ad for beauty’s sake
. . . American influence will temper
this tendency which perhaps will make
the ad a little less attractive as an art
form, but much more powerful in terms
of selling.”

KBEA absolved of liquor
advertising ‘violation’

KBEA Mission, Kan., was absolved
Jan., 4 of willful or gross violation of
the NAB Radio Code’s ban against
liquor advertising. No disciplinary ac-
tion against the station is warranted, ac-
cording to a ruling by Robert D.
Swezey, NAB code authority director.

The action was taken after the NAB
had reviewed recordings of KBEA
broadcasts in which the Stephenson
Liquor Store, Shawnee, Kan., had men-
tioned the word “liqueur” as well as
“liquor” as part of the store name. The
store was suspended 30 days by the
Kansas Alcoholic Beverage Control
Board (BROADCASTING, Jan. 1).

Mr. Swezey pointed out station man-
agement had voiced regret over two
broadcasts by the store. The broad-
casts, Nov, 29 and Dec. 6, took place
before a new NAB code ruling on the
subject had been circulated. This in-
terpretation holds that the word
“liquor” cannot be used even in men-
tioning the name of a store. He said
monitoring of KBEA reflected an over-
all programming format of superior
quality in content and production.

The infraction will be reported to the
NAB Radio Board at its Jan. 31 meeting
in Sarasota, Fla., Mr. Swezey said, add-
ing that he felt it did not warrant dis-
ciplinary action, The Radio Code per-
mits advertising of beer and wine but
not beverages containing distilled spirits.

Belair said leaving
Ted Bates for KM&J

Brown & Williamson Tobacco Corp.’s
Belair cigarette brand, billing more than
$6 million through Ted Bates & Co.
New York, reportedly is moving to
Keyes ,Madden & Jones, Chicago. But
last week neither Brown & Williamson
nor the agencies involved had con-
firmed the report, which had been
rumored in the last several weeks.

The advertiser acknowledged, how-
ever, that the entire Belair marketing
plan is being “re-examinéd,” and that
all advertising for the menthol filter
cigarette has been discontinued for
the duration of this re-examination.

Ted Bates continues to handle B&W’s
Kool, Viceroy, Life, Kentucky Kings
and Du Maurier cigarette brands.
KM&J is the agency on the tobacco
company’s Raleigh cigarettes and Sir
Walter Raleigh pipe tobacco.

Sponsors lauded by WGA

Writers Guild of America sent lauda-
tory letters last week to four tv sponsors
whose representatives have stated pub-
licly that their companies’ policy is not
to interfere in the writing and produc-
tion of tv programs. On instruction
from the Guild’s National Council,
David Davidson, WGA national chair-
man, wrote to Peter G. Peterson, presi-
dent, Bell & Howell Co.; H. M. Ken-
nedy, vice president in charge of public
relations and advertising, Prudential In-
surance Co. of America; Allen Stone-
ham, president, The Purex Corp., and
David A. Shepard, executive vice presi-
dent, Standard Oil Co. (New Jersey),

Doner and Harrison merge

W. B. Doner & Co. has merged its
New York branch with Lester Harrison
Inc., to form Doner-Harrison Inc., New
York. Lester Harrison is chairman of
the new company and Sanford Hirsh-

What happens to the commercial
business of a station that ceases op-
erations? WNTA-TV New York
went off the air on Dec. 22 in prep-
aration for its re-emergence as an
educational tv station in about two
months (AT DEADLINE, Dec. 25,
1961). A check last week showed
that other independent stations in
the area benefited slightly from
WNTA-TV’s demise but the con-
sensus of station managers is that
the impact of the change, if any, will
not be felt for several months.

They noted the WNTA-TV sale

What happened to WNTA-TV's sponsors?

negotiations were in progress several
months before the actual signing and
that a large number of advertisers
had left the station. WPIX (TV)
acquired Builders Showcase, a week-
ly half-hour program co-sponsored
by the U, S. Gypsum Corp. and Con-
solidated Edison, and WOR-TV New
York picked up the twice-weekly,
half-hour Mantovani program, spon-
sored by Dubonnet Wines. Station
spokesmen said they are unable to
determine additional spot tv business
accrued to them because of the
WNTA-TV shutdown.
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berg, formerly Doner president, retains
same position in the merged firm. Bill-
ings of D-H will be about $6 million.

Each of the five W. B. Doner branches
in Detroit, Chicago, Philadelphia, Balti-
more and New York, with combined
billings of around $20 million, is run
as an autonomous organization.

Videotape Productions
says volume up 70%

Videotape Productions of New
York’s volume of business in 1961 was
70% ahead of last year, John B. Lan-
igan, vice president and general man-
ager, reported last week in a year-end
statement.

The number of commercials pro-
duced in 1961 rose to 810 from 530
in 1960, representing a 58% increase.
The remainder of the increase was ac-
counted for by the ordering of more
taped duplicates by clients and by a
rise in the number of taped programs
produced.

The last quarter of this year was
“more than double the comparable
three months of any previous year,”
Mr. Lanigan said. He attributed the
upswing to new accounts using tape
commercials for the first time and to:
a change in attitude among advertising
agencies which now are dividing their
commercial production between tape
and film. Videotape Productions, which
recently moved into new facilities in
New York, has been enlarging its staff
and adding new equipment to its
studios.

Agency appointments...

= Jaylis Industries (window decor prod-
ucts), Los Angeles, which is starting
national distribution, names Kenyon &
Eckhardt, Los Angeles, as its advertis-
ing agency.

= The Wabash Railroad Co., St. Louis,
appoints Winus-Brandon, that city.
Though 1962 advertising plans call for
a concentration in print media, some
radio spots will be used.

» Freedomland Inc., Bronx, N. Y., has
re-appointed Cole Fischer Rogow Inc.,
New York, as its advertising agency for
the second year. Part of the $750,000
budget will be used in spot radio and tv.

Also in advertising...

Expansion = Courtenay McCurray,
president of McCurray, Henderson, En-
right, Norfolk, Va., advertising agency,
announced an expansion of the firm and
a move to a new location around June
1. Joining the agency are Aubrey F.
Watson, creative director for publica-
tion; Howard L. Goshorn, copy staff;
David Ward, traffic control, and Su-
zanne Carper, art staff.
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There’s a whole new look to television market
comparisons! And the reason why is KELO-LAND TV.

NOW 46

IN THE ENTIRE CBS 181-STATION LINEUP!

NOW 52no

AMONG ALL TOP STATIONS IN ALL MARKETS!

- in actual homes delivered!

Thanks to KELO-LAND TV's magnetic hold on its market, the Sioux Falls, S.D.
market is bigger in effective population — homes delivered to the advertiser
— than San Diego, Calif., Denver, Colo., Rochester, N.Y., Oklahoma City,
Okla., Omaha, Neb. and scores of other CBS market cities.

(Source: Special ARB Study, March 1961. Homes
CBS ¢ ABC reached per quarter-hour, 6 p.m. to midnight, Sun.
thru Sat.)

No Campaign is a National Campaign without

KELOLAND

KELO-ty SIOUX FALLS; and boosters
KDLO-tv Aberdeen, Huron, Watertown e KPLO-tv Pierre, Valentine, Chamberlain

Joe Fioyd, Pres. * Evans Nord, Executive Vice Pres. & Gen. Mgr. * Larry Bentson, Vice-Pres.

Represented nationally by H-R  In Minneapolis by Wayne Evans & Associates

-LITXX Aideontinent Broadcasting Groun

KELC-LAND/tv & radio Sioux Falls, $.0.; WLOL/am, fm Minneapolis-St. Paul; WKOV//am & tv Madison. Wis.; KSO Des Moines
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NAB to consider structural changes

DISTRICTS MAP, BOARD UP FOR REVISION IN DRIVE TO STREAMLINE

NAB’s complex board and district
structure is due for an overhaul.

Plans to cut the size of the board
and realign the regional map will be
reviewed Jan. 11 by a special eight-
man committee of board members. If
they agree on a plan or series of recom-
mendations, the decision will be up to
the NAB joint board at its Jan. 29-
Feb. 2 meeting in Sarasota, Fla.

If the board adopts a revamping, the
new structure may require rewriting
of the bylaws and a membership ref-
erendum.

The special eight-man board com-
mittee will meet in Washington. [t
was named last June at the summer
board session. Structural overhaul would
complete a reorganization process be-
gun a year ago when LeRoy Collins,
shortly after becoming president, called
for simplification of the NAB head-
quarters operation and the board-com-
mittee setup.

Last summer Gov. Collins, with beard
sanction, effected a series of staff

OFFICES!

changes. These included addition of
an executive vice president, a post giv-
en Vincent T. Wasilewski, government
relations manager; abolition of the tv
vice presidency; creation of a com-
bined radio-tv code authority headed
by Robert D. Swezey; creation of a
station services vice presidency and
appointment of William Carlisle, sta-
tion relations manager, to the post.

These changes, Gov. Collins said at
the time (BROADCASTING, Aug. 14, 28,
1961), were designed to improve ef-
ficiency and reduce operating costs.
Over a half-dozen standing committees
have been appointed by the president
though he had questioned the utility of
the committee format.

Present Districting » The longtime
NAB geographical structure is based on
17 districts.  Each district has an
elected member serving on the radio
board. This board also includes eight
at-large directors—two each for large,
medium, small and fm stations—plus
four directors representing the four ra-

This territory is IMPORTANT
This territory is ACTIVE
This territory is DEMANDING
That's why 4 of Weed's 14 offices are located here. Only
direct face-to-face salesmanship and constant servicing
can produce maximum results in th

=

dio networks (appointed by each).

The annual election process to fill
vacancies on the radio board is under
way. Certification forms for eligible
station voters have been received and
nominating forms will be mailed Jan.
16. They are returnable Feb. 2. Final
ballots will be mailed Feb. 13, re-
turnable Feb. 28. Ballots will be
counted March 1.

Included in the voting will be radio
directors for even-numbered districts
and one for each of the four at-large
classifications. Seven of the current
radio directors are ineligible for re-
election, having served two consecu-
tive terms. They are Simon Goldman,
WITN Jamestown, N. Y.; Jack Younts,
WEEB Southern Pines, N. C.; F. C.
Sowell, WLAC Nashville; Joseph M.
Higgins, WIBC Indianapolis; George C.
Hatch, KALL Salt Lake City; Robert J.
McAndrews, KBIG Hollywood, Calif.,
and Merrill Lindsay, WSOY-FM De-
catur, Il

Other radio directors whose terms
expire are Richard W. Chapin, KVOR
Lincoln, Neb.; Allan Page, KGWA
Enid, Okla.; John F. Patt, WIR Detroit;
Alvis H. Temple, WKCT Bowling
Green, Ky.; Robert T. Mason, WMRN
Marion, Ohio.

The tv board will elect directors dur-
ing the NAB convention, to be held
April 1-4 in Chicago. Of the seven
tv directors whose terms expire, only
Dwight Martin, WDSU-TV New Or-
leans, present tv board chairman, is
ineligible to run for election.

Other tv directors whose terms expire
are Campbell Arnoux, WTAR-TV Nor-
folk, Va.; Henry B. Clay, KTHV (TV)
Little Rock, Ark.; Joseph C. Drilling,
WIW-TV Cleveland; William B. Quar-
ton, WMT-TV Cedar Rapids, Ia.; Joseph
S. Sinclair, WIJAR-TV Providence,
R. I.; Eugene S, Thomas, KETV (TV)
Omaha, Neb.

At this point the radio election is
going ahead as usual despite proposals
for broad reorganization.

Top Level Meetings = Two top-level
policy meetings are scheduled late this
week in Washington. The board fi-
nance committee will meet Friday after
the structure (reorganization) commit-
tee session the previous day.

Members of the structure group, all
board ‘members, are Clair R. McCol-
lough, Steinman Stations; Mr. Hatch;
Mr. Martin; Mr. Higgins; Mr. Chapin;
Mr. Quarton, and W. D. Rogers, Texas
Telecasting.

Back of the NAB reorganization move
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ENTIRELY NEW GATES FM-5C 5§ KW FM TRANSMITTER—with
new advanced shadow-mold styling, new cooling system, longer tube life, silicon
rectifiers throughout and built-in remote control. Just a few of the outstanding
features of this entirely neww FM transmitter. m The FM-5C is a picture of conservative
simplicity, with clean vertical lines accented by an array of controls protectively enclosed in a hori-
zontal three-dimensional setting. Basic cabinet is medium dark glossgray, outlining the soft tones of
recessed twin doors and meter panel, further distinguished by brushed aluminum door handles and
trim. M Inside is an engineer’s dream. A new cooling system reduces blower noise to an extremely
low level — a low whispering hum is the sound of the FM-5C at work. One type 4CX5000 power
tetrode, conservatively rated for long tube life, is used in the final ampiner. Silicon rectifiers are
used in all power supplies, and all remote control accessories are included as part of the transmitter.
m There are many other exceptional features that tell an exciting story of engineering excellence in
FM. Write today for complete technical information — yours for the asking.
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Offices in: HOUSTON, WASHINGTON, D.C. In Canada. CANADIAN MARCONI COMPANY
Export Sales: ROCKE INTERNATIONAL CORP., 13 EAST 40th STREET, NEW YORK 18, N.Y., U.S.A., Cables: ARLAB



is the feeling that the present 43-man
board is unwieldy, a conviction held by
Gov. Collins. Among proposed steps
is elimination of the separate radio and
tv directorships. The dual setup was
developed a decade ago when the old
Television Broadcasters Assn. merged
with NAB.

The board finance committee will
review the association’s $1% million
budget at the Sarasota meeting. It in-
cludes cost of the radio and tv codes,
whose expanding operating cost is off-
set in part by increased dues from
subscribers. Members of the finance
committee are Messrs. Lindsay, Chapin,
Hatch, Martin, McCollough, Rogers,
Sowell, Arnoux, Drilling, Patt and Ben
Saunders, KICD Spencer, Iowa.

Changing hands

ANNOUNCED = The following sales of
station interests were reported last week
subject to FCC approval:

= KCRA - AM-FM -TV Sacramento,
Calif.: 50% interest sold by C. Vernon,
Kenneth W. and Gerald Hansen to the
family of the late Ewing C. Kelly for
price understood to be in excess of $2
million. KCRA, founded in 1945, op-
erates on 1320 ke with 5 kw daytime,
1 kw nighttime. KCRA-FM is on 96.1
mc with 82 kw. KCRA-TV, begun in

19535, is on ch. 3. All stations are affili-
ated with NBC.

APPROVED = The following transfers of
station interests were among those ap-
proved by the FCC last week (for
other commission activities see FOR
THE RECORD, page 72).

= KBIF Fresno, Calif.: Sold by Ethan
Bernstein and John Poole Broadcasting
Co. Inc. to Norwood J. Patterson and
wife for $86,000 and $8,500 agreement
to act as consultant and not compete
in radio broadcasting for three years
within 50 miles of Fresno. Transaction
also provides for purchase of John
Poole Radio Properties for $60,000.
The FCC action also included renewal
of KBIF’s license. The Pattersons con-
trol KSAN San Francisco and KICV-
TV Visalia, Calif.

= WRKT Cocoa Beach, Fla.: Sold by
Mel Wheeler to C. Sweet Smith Jr. for
$132,942 and agreement not to com-
pete in ownership or management for
three years within 50 miles of Cocoa
Beach.

= KBAR Burley, Idaho: Sold by Jessica
L. Longston group to Dean S. Lesher
and family for $125,000 and agreement
not to compete in radio in Cassia and
Minidoka Counties for five years.

Ouistanding Values in

Broadcast Properties

trial and wholesale center.

owner-operator. 29% down.

Down payment of $15,000.

This is a fulltime property in a medium
size market. Station is profitable and
has outstanding local acceptance. 29%
down and balance over 7 years.

This daytime facility serves an indus-
Has not
realized its potential and needs an

Suburban daytime property adjacent to
a large metropolitan area. Station has
suffered from absentee ownership.

NEW ENGLAND

| $270,000

NORTHWEST

$200,000

SOUTH

| $118,000

WASHINGTON, D. C. MIDWESY

James W, Blackburn H. W. Cassill
jack V. Harvey William B, Ryan
Joseph M. Sitrick

BLACKBURN « Company, Inc.

RADIO ¢« TV « NEWSPAPER BROKERS
NEGOTIATIONS * FINANCING » APPRAISALS

333 N. Michigan Ave.

ATLANTA WEST COAST
Clifford B. Marshall Caolin M, Selph
Stanley Whitaker iCalif. Bank Bidg,

Robert M, Baird 5441 Wilshire Blvd.

RCA Building Chicago, llinois Joha G, Williams saverly Hills, Calif,
FEderal 3-9270 Financial 6-6450 1102 Healey Bidg. CRestview 4-2770
JAckson 5-1576 _‘)
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Minow, Rusk to talk
at NAB conference

Top Washington figures will take
part in NAB's first public affairs-edi-
torializing conference, to be held March
1-2 in the Nation’s Capital. They in-
clude FCC Chairman Newton N.
Minow and Secretary of State Dean
Rusk.

Radio and tv executives from all over
the nation will participate along with
delegates attending the NAB confer-
ence of state presidents, who open their
meeting Feb. 28,

NAB President LeRoy Collins said
the conference will provide advice on
legal and ethical responsibilities in
broadcast editorials, acquaint delegates
with successful campaigns and tech-
niques, and provide background infor-
mation needed for on-air editorializing.

Chairman Minow will address the
March 1 luncheon. Daniel W. Kops,
WAVZ New Haven, Conn., and Gov.
Collins will welcome delegates. Ar-
rangements for the conference are un-
der direction of Howard H. Bell, NAB
industry affairs vice president.

Ford fund tv grants
top $7 million in '61

The Ford Foundation during 1961
made grants of over $7 million to edu-
cational tv activities.

The largest of its awards in this field
was a $2.26 million grant to the Mid-
west Program on Airborne Television
Instruction (BROADCASTING, Jan. 1).
Ford funds for this activity now exceed
$6 million.

A $2 million grant was made to
Educational Television for the Metro-
politan Area Inc., New York, to help
in the $6.2 million purchase of WNTA-
TV New York for educational tv pur-
poses (AT DEADLINE, Dec, 25, 1961).

The National Educational Television
& Radio Center, New York, was granted
$1.8 million to provide video-tape
equipment for 25 etv stations. This is in
addition to $2.7 million granted in 1959
to similarly equip 42 etv stations.

For tv experiments in classrooms,
the foundation granted $518,000 to 17
local and state school systems, and
$450,000 to finance improved tv in-
struction in 7,500 elementary and sec-
ondary schools.

CBS fund taking bids
for news fellowships

Applications are being accepted for
the sixth annual CBS Foundation News
Fellowships for the 1962-63 academic
year at Columbia U., New York.

Employes of the news and public-
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affairs staffs of CBS News, CBS owned
stations, CBS radio and tv affiliates,
non-commercial educational stations and
teachers of news and public affairs
courses in colleges and universities are
eligible. The foundation’s fellowships
include a year of study at Columbia U.
and a program of lectures and dinner
discussions. Fellowship grants average
about $8,000 each to cover university
costs and living expenses.

In the program’s first five years, fel-
lowships have been granted to 40 broad-
cast journalists working in 21 states
and three foreign countries.

The closing date for applications is
Feb. 28. The winners will be announced
in April.

WREX-TV wins suit
for $1.2 million

WREX-TV Rockford, Ill., won a
$1.2 million judgment against a west
coast group which had proposed to buy
the ch. 13 station in 1958 for $2.8
million.

The $1,211,910 award was handed
down by Circuit Judge William R.
Dusher Dec. 22 against Continental
Television Corp. and its four backers—
Bob Hope, Albert Zugsmith, Ashley
Robison and Arthur B. Hogan. All are
or have been in station ownership.

The decision stems from an original
suit brought by Continental against
WREX-TV for return of $20,000 earn-
est money after it was decided to cancel
the contract to buy the station. The
station filed a counter suit asking $1.5
million in damages. The judgment
represents the difference between what
the buyers had offered for the stock of
Greater Rockford Television Inc.
($135.71 per share) and its actual mar-
ket price at the time of the proposed
sale ($78 per share). Greater Rockford
Television has 21,000 shares outstand-

ing.

Hurleigh to address FCBA

Robert D. Hurleigh, president of
Mutual, will be the principal speaker
at the annual banquet of the Federal
Communications Bar Assn. Jan. 12 at
the Statler-Hilton Hotel, Washington.
Outgoing President Robert M. Booth
will turn the gavel over to President-
elect Harold E. Mott at the conclusion
of the banquet, which begins at 7:30
p-m.

Other incoming officers are Donald
C. Beelar, first vice president; Thomas
W. Wilson, second vice president; War-
ren E. Baker, secretary; Philip Bergson,
assistant secretary; Marcus Cohn, treas-
urer; Maurice M. Jansky and Frederick
H. Walton Jr., members of executive
committee for three-year terms.

BROADCASTING, January 8, 1962

A study by the Radio Advertising
Bureau indicates that motorists spend
an average of 56 minutes a day lis-
tening to their car radio.

The study is based on more than
1,400 personal interviews with car
owners in Columbus, Ohio, and Al-
bany, N. Y. The questioning was
conducted for RAB by R. H. Bruskin
Assoc., independent research firm.

RAB reports on daily auto radio listening

Virtually all (97.2% ) of the car-
radio owners are listeners, the study
points out, noting that 78% are
“heavy listeners” (listen to car radio
“half the time or more”). More
than four of five new cars are sold
with radios, according to RAB,
which estimates that by 1965 the
number of autos with radios will be
65 million.

NBC-TV bars Weavers
over loyalty oath

The Weavers, a folk-singing quartet,
were barred from the Jack Paar Show
last Tuesday night after refusing to sign
loyalty oaths.

The members of the group had been
asked by NBC to sign statements that
they had never belonged to the Com-
munist Party. Each member declined
to sign.

NBC said company policy barred
“the use of its facilities by performers
identified with the Communist Party.”

“When questions concerning such as-
sociation are raised, NBC seeks to ob-
tain information as to the facts from
the performers concerned,” the com-

pany added. “Two of the present four
members of the singing group known
as The Weavers have refused to testify
before a congressional committee on
this matter.”

CBS News forms election unit

CBS News has formed a permanent
election unit to plan radio and tv cov-
erage of future political campaigns and
elections. The unit, with CBS News
correspondent Bill Leonard as execu-
tive producer, will handle both technical
and editorial planning.

The first event to be handled by the
new division will be the congressional
campaign this coming fall.

Paul Levitan, director of special
events for CBS-TV will serve as con-
sultant to the election unit.

H&L EXCLUSIVE.

CALIFORNIA — Fulltime AM-FM combination
grossing in excess of $10,000.00 monthly and
capable of doing much better under different
ownership. Station previously grossed in excess
of $180,000.00 annually. Good real estate in-
cluded. Priced at $160,000.00 with 29°/, down

and balance out over ten years.

ANOTHER

a1



Broadcasting is a touch-and-go
business for many station operators,
NAB President LeRoy Collins wrote
in the current issue of Business Hori-
zons, published by the Indiana U.
graduate business school.

The success of a relatively few
large stations “tends to give the im-
pression that all broadcasters are
operating equally prosperously,” he
said in discussing the industry as a
public service and private enterprise.
“The reverse, however, is often
nearer the truth.”

Many television stations in these
larger markets and a fair number of
the 3,600 am and 800 fm radio sta-
tions providing service to small com-
munities have financial problems, he
continued.

“Proof of this is contained in the
1960 operating figures for the typical
radio and television station,” he said.
“Revenue of the typical radio sta-

It's touch-and-go, not golden touch for many broadcasters

tion amounted to $110,200 in 1960
but expenses ran to $101,800, leav-
ing a profit before federal income
taxes of $8,400 or 7.6% on sales.

“Revenue for the typical televi-

" sion station in 1960 amounted to

$904,500; expenses, however, totaled
$765,300, leaving a profit of $139,-
200 or 15.4%, again before federal
income taxes.”

From these figures Gov. Collins
drew this conclusion, “While there
are obviously some very successful
stations, these figures are convincing
evidence that, on the whole, the
broadcasting business is not an ex-
ceedingly profitable one.”

Gov. Collins said that because of
its tremendous impact on the public,
broadcasting is often thought to be
much larger than its actual size. Of
the 87,000 employes, about 12,000
are with networks. The rest are split
about equally between radio and

television, he said.

“The typical tv station employes
about 58 people,” he explained.
Very large stations employ as many
as 250 while very small stations em-
ploy as few as 20. In radie, the typi-
cal station employs about 17 people.
A very large station might employ
100, but the small one might have as
few as six.”

Automation has gained rapidly
in radio, according to Gov. Collins,
with completely remote operation
possible. But he explained the im-
pact of automation on television has
not been quite as dramatic. He said
remote control of tv transmitters is
promised for the near future.

“The broadcaster is torn between
his desire to use new devices and
equipment that will improve effi-
ciency and his concern for employes
whose livelihood may be substantially
changed,” he said.

THE RIDE ON THE TV-CYCLE'S OVER

Or so claims a publisher who sees magazines on the rise

C. D. Jackson, publisher of Life
magazine, thinks that such leisure-time
activities as television watching “go in
cycles.” Now, after a 10-year “spree,”
he says, people have rediscovered the
“old-fashioned” diversion of reading.

In a pamphlet published today (Jan.
8) by the Center for the Study of Dem-
ocratic Institutions, Santa Barbara,
Calif., Mr. Jackson declares that the
U.S. has entered a “reading cycle”
which bodes well for the future of the
large-circulation news-carrying maga-
zine.

“In spite of all the other media of
communications—the daily newspaper,
radio, television—people still want to
know in greater depth about the things
that interest them,” Mr. Jackson told
interviewer Donald McDonald of the
center's Study of the American Char-
acter. “And that is the role of the
magazine, to give them knowledge in
depth.”

Mr. Jackson said the “important dis-
tinction between written journalism and
television” is that “thoughful writing in
magazines, pamphlets and newspapers
goes back a long time: it goes back to
an era of great courage and great
thought and great emotion.” He add-
ed: “People actually went to jail for
something they published. People have
even wanted to die for something
they’'ve wanted to publish. There was
no ‘show biz’ element in writing in
those days. . . . But television started
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off as pure show business, and now
they're trying to tack on to show busi-
ness what journalism always had. And
that’s why they're floundering: nobody
ever died for Broadway.”

Mr. Jackson also disagrees with those
who feel that the American public
lacks good taste in reading or tv pro-
gramming. He cited the sale of $20
million worth of “highest level” books
on history, religion and anthropology
which have been published and sold by
Life.

Violations denied

in Fredericks case

A former chairman of the FCC told
46 radio stations last week that the FCC
was wrong in implying that there was a
question of spon-
sorship identifica-
tion violation in
the Carlton Fred-
ericks health pro-
& gram.

8@ Paul A. Porter,
| FCC chairman in
1944-46, wired all
radio stations
i which had received

i the FCC’s letter
Mr. Porter last month that in
his opinion the “program is not in vio-
lation of Sec. 317 of the Communica-
tions Act or any other regulation or
policy of the FCC.” He said his office

is preparing a detailed legal memoran-
dum with affadavits which will estab-
lish this conclusion. Mr. Porter said
last week he would send this docu-
ment to each of the stations and to the
FCC.

Mr. Porter was retained by Mr.
Fredericks after the FCC action last
month informed about 50 radio stations
that there is a question of hidden spon-
sorship involved in the Fredericks pro-
gram. The program is syndicated by
C-F Productions Inc. and paid for by
stations, but the FCC alleged, adjacent
spots for mail order vitamins raise
questions of Sec. 317 (CLoSED CIRCUIT,
Dec. 18, 1961).

The FCC said that C-F and the vita-
min firm maintain the same New York
address, have common principals and
that purchasers of the Fredericks pro-
gram are promised that the cost will be
recouped through the sale of vitamin
spots.

“Very few” stations have cancelled
the Fredericks program, it was said.

Mutual now in 97
of top 100 markets

Mutual radio gained 11 stations in
the top 100 marketing areas of the U. S.
in 1961 and lost nome, according to
MBS President Robert F. Hurleigh.

This gives Mutual affiliations in 97
of the top 100 marketing areas. The im-
proved affiliation picture also gave the
network higher-powered affiliates in sev-
eral markets such as Milwaukee where
a 10 kw station replaced one with 250
w and Cincinnati where a 50 kw sta-
tion took over from a | kw affiliate.
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Don’t miss air-dates ! Remember : it's there in hours
...and costs you less... when you ship by Greyhound
Package Express! Even packages going hundreds
of miles can arrive the same day they're sent!

Whatever the destination of your shipment, chances
are, a Greyhound is going there anyway...»ight to
the center of town. Greyhound travels over a million
miles a day! No other public transportation goes to
s0 many places—so often.

You can ship anytime. Your packages go on regular
Greyhound passenger buses. Greyhound Package
Express operates twenty-four hours a day...seven
days a week...including weekends and holidays.
What's more, you can send C.0.D., Collect, Prepaid
...0r open a charge account.

CALL YOUR LOCAL GREYHOUND
BUS TERMINAL TODAY...OR MAIL
THIS CONVENIENT COUPON TO:

GREYHOUND PACKAGE EXPRESS
Dept. 8-A, 140 S. Dearborn St., Chicago 3, lllinois

Gentlemen: Please send us complete information on Greyhound
Package Express service...including rates and routes. We
understand that our company assumes no cost or obligation.

NAME TITLE

COMPANY.

ADDRESS = o= —.PHONE e
CITY. ZONE STATE

FILMS...RECORDS...TAPES...SCRIPTS

Iy

B T S —

IT'S THERE IN HOURS...AND COSTS YOU LESS!
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GOVERNMENT

Congress to keep broadcasters busy

LEGISLATION PENDING ON FCC POWER, VHF MAKES '62 VITAL

Congress returns to Washington this
week geared for a comparatively short
session in this election year., But be-
tween this Wednesday and next sum-
mer, when every House member and
one third of the Senate will flee Wash-
ington to beat the bushes back home for
votes, action is expected on a number
of bills critically important to the broad-
casting industry.

Network regulation, television’s effect
on juvenile delinquency, broadcast rat-
ings, all-channel set legislation, political
broadcasting, educational television,
communications satellites—these and
other issues affecting the industry will
have broadcasters climbing Capitol Hill
long before the Japanese cherry blos-
soms are in bloom on the Tidal Basin.

But the FCC rather than any broad-
caster will probably get the first invita-
tion from a congressional committee.
Rep. Oren Harris (D-Ark.), chairman
of the House Commerce Committee,
has promised early hearings on the
commission’s controversial plan to

break down 13 of the 25 Class 1A clear
channels and to deintermix eight mar-
kets by withdrawing their vhf channels.

The committee was shocked last Sep-
tember when the commission an-
nounced its plan to break down the
clears, and thus resolve a 16-year-old
issue. The committee had expressly
asked the FCC not to take any action
until Congress had an opportunity to
act on a number of bills that would
prohibit the clear-channel breakdown.
Congress, however, can still reverse the
FCC decision by passing the pending
legislation.

AR-Channel-Set Legislation » The de-
intermixture move has aroused consid-
erable opposition among congressmen,
including several on the House Com-
merce Committee, whose home dis-
tricts would be affected by the proposal.
And nine bills have been introduced
either to block implementation of the
plan temporarily or to limit the FCC’s
power to shift a station from a vhf to
a uhf band.

Tied in with this issue is another of
the FCC’s controversial plans to solve
the vhf-uhf dilemma—its proposal to
require set manufacturers to build only
all-channel television receivers. The
commission has requested this legisla-
tion, and five of the bills that would
block the deintermixture plan incorpo-
rate it as an alternative method of en-
couraging the growth of uhf.

Probably the most significant broad-
casting measure to be debated this year,
however, will be the FCC-drafted bill
to grant the commission regulatory
power over the networks. Sen. John
0. Pastore (D-R.L.), chairman of the
Senate Communications Subcommittee,
introduced the bill (S 2400) for the
commission, and has indicated that
hearings on it will be held shortly after
the commission completes its own net-
work programming hearing, scheduled
to begin Jan. 23. Bills to regulate or
license the networks are pending before
the House Commerce Committee, but
Sen. Pastore’s group is expected to take

Rep. John W. McCormack (D-
Mass.) may be House Speaker in
everything but name, but until the
formality of his election is disposed
of on Wednesday, he refuses to say
what his position will be on a ques-
tion that has tantalized radio-tv
journalists for months—whether he
will reopen committee hearings to
the cameras and microphones.

He did say last week that, as
Speaker, he would be “constrained to
follow” the late Speaker Sam Ray-
burn’s interpretation of the rules of
the House—an interpretation that
barred cameras and microphones
from committee hearings.

But he quickly added that he
would not indicate his own feelings
on the matter “until such time as a
parliamentary inquiry” about the
rules is raised in the House. “It
would be as improper as a judge
commenting on a case before it is
presented,” he said.

Two months ago, Rep. McCor-
mack had indicated he would not
reverse the Rayburn ruling, at least
for the present (CLosED CIRCUIT,
Nov. 13, 1961). But that was be-
fore Speaker Rayburn’s death. Since
then, there has been considerable, if

McCormack noncommittal on House radio-tv coverage

conflicting, speculation as to what
will be Rep. McCormack’s position.
Some have predicted that opening
committee hearings to electronic
journalists would be one of his first
acts as Speaker; others that he would
go slow about overturning any Ray-
burn ruling.

Although he is keeping radio-tv
newsmen in suspense on this ques-
tion, Rep. McCormack said he has
already approved, in principle, their
request to cover some of the new
session’s opening-day ceremonies in
the House chamber.

This Session Different s Normally,
cameras and microphones are seen
in the House only at the start of a
new Congress or during a joint ses-
sion of House and Senate—never at
the start of a second session, which
will be the case Wednesday. But the
fact that a new Speaker will be
sworn in makes this time different
from past second sessions.

Details of what radio-tv coverage
will be permitted were not yet worked
out at week’s end between Rep. Mc-
Cormack and representatives of the
House radio-tv gallery. But it was
understood the coverage would in-
clude Rep. McCormack’s entry into

the chamber, his swearing-in and his
remarks.

In ruling against radio-tv cover-
age of committee hearings, Speaker
Rayburn had maintained that the
rules of the House do not provide
for such coverage and that, as a re-
sult, it could not be allowed. But
he also made sure the rules were not
changed to authorize such coverage.
This was the case last year, shortly
after the 87th Congress convened,
when the Democratic majority on the
Rules Committee accepted his wishes
and killed a resolution to permit
radio-tv coverage (BROADCASTING,
Feb. 27, 1961).

The last time broadcasters covered
committee hearings was during the
83rd Congress, 1953-54, when the
Republicans controlled the House
and Rep. Joseph Martin (R-Mass.)
was speaker.

Under his interpretation of the
rules, committee chairmen decided
for themselves whether to allow
radio-tv coverage. This is the way
the matter is handled in the Senate.
And this, it is believed, is the kind
of ruling Rep. McCormack will issue
—if he rules in favor of the elec-
tronic journalists at all.
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Rep. Harris

the lead in the matter in this session.

The Senate Juvenile Delinquency
Subcommittee, whose hearings on tele-
vision sex and violence produced head-
lines last summer, has yet to complete
its work. A number of highly secret
executive sessions involving top NBC
officials were held last fall, but more
public sessions are being prepared. (See
story, page 52). Sen. Thomas Dodd
(D-Conn.), subcommittee chairman,
says he has been convinced by the testi-
mony of social scientists that television
can contribute to the growth of juvenile
delinquency, and he is now out to fix
responsibility—and pin down the rea-
sons—for the injection of sex and vio-
lence in television programming.

Broadcast Ratings = Another poten-
tially explosive hearing in preparation
has as its center broadcast ratings and
their use. The House Regulatory Agen-
cies Subcommittee has been investigat-
ing this matter for months. The an-
nounced purpose of the probe is an
examination of the way ratings are used
by broadcasters, advertisers and others.
But the proposed hearings are also ex-
pected to publicize cases of alleged rig-
ging by some smaller rating companies
in certain cities. The ratings question
may come up in the Senate, too, where
the Communications Subcommittee is
awaiting the results of a rating study
being made by the Federal Trade Com-
mission. The FTC took over the study
two years ago after preliminary work
had been done on it by the subcommit-
tee staff. .

Legislation providing federal aid for
educational television, which has been
introduced in three previous Congresses,
will probably make it through the legis-
lative mill in this session. The Senate,
as it has three times previously, in the
first session passed a proposal by Sen.
Warren G. Magnuson (D-Wash.) to
grant each state up to $1 million for
educational television facilities. The
House Commerce Committee approved
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Sen. Pastore

a more modest $25,500,000 bill requir-
ing state-matching funds. The bill (HR
132}, supported by the administration,
is now in the Rules Committee, but it
is expected to be approved there and,
eventually, on the House floor as well.

Favorable action is likely also on
legislation liberalizing the equal-time
provision of the Communications Act
to enable broadcasters to give free time
to major political party candidates with-
out worrying about equal-time demands
from splinter groups. The only ques-
tion is how far Congress will go. Sen.
Magnuson, chairman of the Commerce
Committee, has introduced legislation
(S 204) to make permanent the 1960
suspension of the equal-time provision,
which applied to presidential and vice
presidential candidates only. Sen.
Pastore later introduced a broader bill
(S 2035) applying to congressional and
gubernatorial candidates as well. Hear-
ings on both will be held by Sen. Pas-
tore’s subcommittee.

Meanwhile, a report bearing on this
matter is now being completed by the
Senate Watchdog Subcommittee, com-
posed of three members of Sen. Pas-
tore’s group. The Watchdog unit, set
up to keep an eye on broadcasters dur-
ing the 1960 campaign, held hearings
last spring on complaints that some ra-
dio and television stations were guilty
of political bias. The subcommittee’s
report, which is expected to include
legislative recommendations, is sched-
uled to be filed this week.

Communications Satellites = Another
issue sure to stir considerable contro-
versy involves the proposed U. S. space
communications system. The plan sub-
mitted to the FCC by private industry
—which provides for ownership by pri-
vate international carriers—failed to
arouse any enthusiasm among admin-
istration officials, and the White House
is expected to submit a proposal of its
own. But in the meantime, congres-
sional forces favoring private owner-

Sen. Magnuson

Sen. Dodd

ship and others advocating government
ownership are jockeying for position in
anticipation of an all-out legislative
battle.

Legislation to give the FTC new
cease and desist powers is expected to
come up again in the House, but
chances of passage seem poor. The bill,
requested by the commission, would
empower it to issue a stop order, pend-
ing completion of proceedings against
a company accused of violating federal
trade Jaws. It is backed by the Presi-
dent, but members of the House Com-
merce Committee, in hearing last Au-
gust, appeared almost unanimously op-
posed to it.

A pumber of other matters affecting
broadcasting are likely to develop in the
new session. They include the FCC’s
request for:

= Regulatory authority over catv sys-
tems.

= Some control over trafficking in
station sales.

= Power to require licensees to main-
tain and illuminate abandoned radio
towers (this proposal passed the Senate
in the last session but remained in Com-
mittee in the House).

= Power to invoke summary judg-
ment procedure in certain cases.

= Authority to reopen a record to
hear new evidence after a decision has
been reversed by the courts and re-
manded to the commission.

In addition two congressional sub-
committees, not otherwise regarded as
having any particular interest in tele-
vision, are expected to continue probes
of the industry begun in the first ses-
sion.

A subcommittee of the House Small
Business Subcommittee is looking into
charges that industry practices tend to
discriminate against small advertisers
seeking to buy prime time. And a sub-
committee of the House Un-American
Activities Committee is investigating al-
leged Communist infiltration of radio
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and tv technical positions.

The session will, said one Capitol Hill
observer, be a busy one, possibly a pro-
ductive one so far as broadcast legisla-
tion is concerned. But if nothing else,
the variety of bills and planned investi-
gations indicates Congress’ fascination
with television in all its ramifications re-
mains undimmed.

First catv microwave
to be granted by FCC

The first grant of a private microwave
system to bring tv signals to a com-
munity antenna system is on the way.

The FCC last week instructed its
staff to grant the application of Com-
munity Television Systems of Wyoming
Inc. for a privately owned microwave
system to bring the programs of two
Denver, Colo., stations (KRMA-TV
and KTVR [TV]) to the catv operation
in Casper, Wyo. There was no objec-
tion to the grant on the part of KTWO-
TV Casper.

Last month the FCC decided that
the impact on local tv stations would
be a consideration in considering micro-
wave applications to bring multiple tv
signals from distant cities to catv sys-
tems (BROADCASTING, Dec. 18, 1961).
The Wyoming application proposes to
carry the Denver signals a distance of
about 200 miles via a three-hop relay
system using 12,000 mc.

FCC offers early views
on global frequencies

Preliminary views covering future in-
ternational frequency allocation changes
for the radio astronomy service were
adopted Jan. 4 by the FCC. Comments
are invited up to Feb. 16.

The FCC also proposed amendment
of domestic allocations to set aside
bands promising to be most useful for
astronomical observation. Comments al-
so were invited on this separate action.

A third invitation for comments cov-
ers proposed rules which would bring
annual reports to the FCC from radio
astronomy observatories for forwarding
to International Telecommunications
Union. The three FCC proposals are
designed to expand radio astronomy
allocations beyond the Geneva Radio
Allocations and the FCC’s Dec. 1,
1961, amendment to the national table
of frequency allocations.

FCC denies WNOK-TV plea

WNOK-TV Columbia, 8. C., has
been denied FCC reconsideration of the
Commission’s Nov. 15, 1961, order ex-
tending to Feb. 5 the time for filing
comments and March 9 for replies in
the Columbia deintermixture proceed-
ing. WNOK-TV also was denied a re-
quest for more time to file opposition
to a petition by WIS-TV Columbia.
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"'FILM MAKERS TO FACE DODD

West coast program firms expected to testify
before Senate subcommittee at end of January

After five months in which their only
hearings were held behind sealed doors,
the Senate Juvenile Delinquency Sub-
committee is coming out into the open
again in its probe of tv sex and vio-
lence. The public hearings, expected
to start around the end of January,
will involve west coast studios and
independent producers who feed the
three networks. Sessions are expected
to be held in Washington.

The subcommittee refuses comment,
but Screen Gems, Warner Bros., and
20th Century Fox have acknowledged
that they are among the companies
whose files and records for various
series have been subpoenaed. One pro-
ducer said to be involved is Quinn
Martin, formerly executive producer of
The Untouchables, and now head of
Q. M. Productions.

The shows in which the subcom-
mittee is reportedly interested are
Screen Gems' Route 66, 20th’s Bus Stop
(particularly “A Lion Walks Among
Us,” the controversial episode starring
Fabian), Warner’s 77 Sunset Strip and
The Untouchables, and Mr. Martin’s
The New Breed.

Although most of the shows thus far
mentioned appear on ABC (Route 66
is CBS), it is believed that programs
featured on all three networks will be
brougl.lt into the hearings. The sub-
committee has not yet asked for any
Program films, but subcommittee staff

Ad counselor bill pends

Charles Edward Chapel, mem-
ber of the California State Legis-
lature from Redondo Beach, has
announced plans for forming a
citizens advisory committee to
study proposals for a bill to li-
cense advertising counselors in
California. Mr. Chapel said he
is inviting representatives of the
consuming public, business and
civic organizations, advertising
media and advertising practition-
ers to serve on the committee.

“I hope all persons interested
in this proposed bill, which is de-
signed to protect the public and
the media by establishing enforce-
able standards of conduct and
proficiency among those who
counsel others in advertising, will
give the committee the benefit of
their views,” Mr. Chapel said. He
invited interested persons and or-
ganizations to write to him, P.O.
Box 327, Redondo Beach.

members indicated some might be re-
quested.

In its hearings last summer, the sub-
committee, headed by Sen. Thomas
Dodd (D-Conn.), showed episodes
from a number of westerns and action-
adventure series as examples of what
it considered television’s undue empha-
sis on sex and violence. The subcom-
mittee also strung together several reels
of teasers and trailers from various
shows which served to enlighten the
audience in the hearing room with
fleeting scenes of alluring women, bar-
room brawls and cops-and-robbers gun
fights.

Who's Responsible = The hearings,
which were launched last summer with
the announced purpose of determining
whether tv sex and violence has a
harmful effect on youthful viewers,
have long since veered off into a search
for the reasons—and the individuals—
behind that type of programming.

The .subcommittee has subpoenaed
the west coast film makers’ records—
which sources said were due in Wash-
ington last Thursday—in hopes they
would throw some light on the person-
alities, thinking, pressures and atti-
tudes behind shows the congressmén
regard as particularly vulgar or violent.
Sen. Dodd decided on this approach
last summer after hearing conflicting
testimony from network officials, tv
writers and producers as to which
creative or economic factors were re-
sponsible for offensive shows.

Subpoenas last July produced a
small mountain of memoranda, scripis
and other documents which proved em-
barrassing to some industry officials.
One batch of memos indicated NBC
executives were interested in injecting
more sex into the Man and the Chal-
lenge series, produced for the network
by Ziv-UA.

Other memos involved The Un-
touchables. One Jan. 1960 communi-
cation signed by Mr. Martin, who was
then executive producer of the series,
complained about the repetitiousness
of men being run down by automobiles
in the series. “I like the sadism,” the
memo said, “but I hope we can come
up with another approach to it.” Since
reading the memo, the subcommittee
has indicated interest in Mr. Martin.

Fm-tv standards finalized

Fm and tv standards in Part 3 of
the FCC rules were finalized Jan. 4
following rulemaking. The new pro-
visions allow fm and tv stations to de-
termine aural power by direct measure-
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ment or the prescribed indirect method;
clarify specifications for frequency re-
sponse in vicinity of the color pass
band; relax rules for reduced-power op-
eration so the Commission need only be
notified if the required minimum op-
erating schedule cannot be maintained
and provided the period is not over 10
days; abolish reference (Sec. 3.689 [a]
[1]) to standard black television pic-
ture, adding language specifying form
and amplitude of modulating signal
when determining operating power of
visual transmitter.

FCC finds new data,
reopens Florida case

A hearing for ch. 6 Perrine, Fla., was
ordered reopened last week when the
FCC sent the whole case back to the
hearing examiner with orders to ex-
amine allegations of log concealment
and faked letters made against the pres-
ident of what was up to then the lead-
ing applicant.

In its order last week, the FCC va-
cated a Sept. 12, 1960, initial decision
recommending the grant of ch. 6 in
Perrine to South Florida Amusement
Co., and denying applications by Publix
Television Corp. and Coral Television
Corp.

South Florida, which owns a theatre
in the Miami area, is headed by Sher-
win Grossman; Coral, composed of lo-
cal businessmen, is headed by Leon
McAskill, printing and publishing.

The charges concern the program
logs of ch. 17 WBUF (TV) Buffalo,
N.Y., at one time owned by Mr. Gross-
man and his associates, and the alle-
gations that letters by Buffalo organi-
zations sent to the FCC in behalf of
deintermixture of that city were ac-
tually typed and signed by WBUF per-
sonnel ‘without authorization of the or-
ganizations involved. WBUF was sold
to NBC in 1955; it surrendered its li-
cense in 1958. Questions were raised
by Coral and the FCC’s Broadcast Bu-
reau.

Commissioner T. A. M. Craven did
not participate in this action.

WIOS to quit

Roger S. Underhill, owner of
WIOS Tawas City, Mich., has in-
formed the FCC he is closing
down his station Jan. 13 unless
the commission acts on the appli-
cation for sales of the 1 kw day-
timer (on 1480 kc) to Superior
Broadcasting Co. Mr. Underhill’s
notification came one week after
the FCC issued its final decision,
revoking his license for the Tawas
City station (BROADCASTING, Dec.
25, 1961).

54 (GOVERNMENT)

TRAFFICKING BAN APPROVED

Plan to restrict ‘dealing’ in station sales
modified from 1960 proposal, covers am, fm, tv

The FCC has decided to put a hobble
on station trading—but it won't be
as confining as at first proposed.

The commission last week announced
that it has instructed its staff to write
an order to require a hearing on station
sales where the broadcaster has held
the station for less than three years.
But, it was announced, some changes
would be made from the terms first pro-
posed in December 1960.

The proposed rule-making, opposed
by virtually all broadcasters and their
legal counsel, would have required a
full-scale public hearing when a station
is sold if it has not been owned by the
seller for at least three years or when
a major change in the station’s facilities
has been approved in the last three
yeats.

Among the changes approved last
week by the FCC is a revision of the
facilities-change tenure. When a sta-
tion, already owned for three or more
years, has been granted a change in
facility and that change has been ac-
complished, the three-year term will run
from the date of the station’s original
construction permit; when it is still only
a piece of paper, however, the three
years will run from the date of the mod-
ification cp. This, it was explained, is
to forestall owners from selling a piece
of paper.

Originally, it is understood, the rule
was written to apply to am radio sta-
tions only. Im the revisions approved
last week, the rule will apply to all
broadcast properties—am, fm and tv.

The FCC vote to issue the original
1960 proposed rule-making was 5-2.
Commissioners Rosel H. Hyde and
T. A. M. Craven dissented. The vote
last week, which of course is not offi-
cial and was not divulged, was the
same.

Announcement of instructions in-
cludes the usual warning that it does
not constitute commission action, and
that a different result may be reached
when the formal document is before the
FCC.

Trafficking Issue = Originally pro-
posed as an anti-trafficking measure, the
prospective new rule is aimed at the
wheeling and dealing transactions prev-
alent some years ago by which a pur-
chaser bought a station and within a
year or 18 months resold it to a new
buyer. This practice has been criticized
not only by FCC members but also by
congressmen and senators.

In the early post-war years, the com-
mission instituted the “Avco” rule also

aimed at trafficking in licenses. This
required a broadcaster selling his sta-
tion to advertise and permit anyone
meeting his sales terms to come in and
be heard by the FCC in opposition to
the buyer he had chosen. The rule was
repealed by the 1952 McFarland Act
amendments.

Opposition to the proposed three-
year rule was virtually unanimous by
all facets of the broadcasting industry.
The main objections were that the
FCC’s approach is unnecessary, illegal,
unconstitutional and would stifle free
enterprise and add cumbersome burdens
to the already overburdened FCC.
Above all, it was stressed, the proposal
would not stop trafficking.

The commission, it was held, already
has the power to institute a hearing
where it suspects trafficking. There’s
no need for an arbitrary rule on the
subject.

Corinthian to test
NLRB boycott stand

The tolerant attitude of National La-
bor Relations Board toward boycott
pressures by unions against sponsors is
due for a test in the federal courts.

Last week Corinthian Broadcasting
Corp. filed an action in the U. S. Court
of Appeals, San Francisco, from a de-
cision handed down Dec. 28 by NLRB.
This decision held union pressures de-
signed to scare advertisers away from
KXTV (TV) Sacramento, Calif., were
not violations of the labor law (BROAD-
CASTING, Jan. 1).

The appeal contends the NLRB de-
cision was wrong on several grounds
and was arbitrary and capricious. The
case is expected to provide a search-
ing legal review of the NLRB’s atti-
tude toward union boycotts directed at
business interests other than a primary
employer. )

FCC denies single sideband

The two-year fight by Kahn Research
Labs to persuade the FCC to permit
am stations to use the “compatible sin-
gle sideband” system of modulation
ended last week when the FCC denied
the Dec. 21, 1959 petition.

The commission’s order, which also
terminated its inquiry into the subject,
said the FCC has concluded Kahn did
not make a sufficient showing and there
is not enough interest by broadcasters
or the public. The FCC also said that
the system does not conform to the
definition in the North American Re-
gional Broadcasting Agreement.
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Tape by Reeves Soundcraft Corp.

RECORD IT TODAY

SELL IT TOMORROW
ele\Trl\fHEm-: IN THE USA

You can't do it with just any air shipping service. Only Air Express offers you all the benefits of overnight delivery,
nationwide. Only AR Express has priority on all flights of all scheduled U.S. airlines, and 13,000 REA Express
trucks for rapid pick-up and delivery. Air Express brings revolutionary advantages to distribution. The rates are
surprisingly low. 25 Ibs. fly 1,000 miles door-to-door, for only $8.12! No wonder AR ExPREss handled more
than twice as many shipments last year as all air freight forwarders put together! One call speeds your shipment.
CALL YOUR LOCAL REA EXPRESS OFFICE FOR AIR EXPRESS SERVICE
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‘Underdog’ wants to
debate Taft on tv

The faith that political underdogs
have in television debates as a great
leveler was indicated again last week
in a challenge sent to Robert A. Taft
Jr., secretary of Taft Broadcasting Sta-
tions and Republican candidate for
congressman-at-large from Ohio.

The challenge, to a series of tv de-
bates, was issued by Alan F. Reeves, a
native of Cleveland and a Commerce
Dept. official, when he announced his
candidacy for the congressional seat.

Mr. Taft, son of the late senator,
is Republican leader of the Ohio House
of Representatives and a vote-getter of
proven ability.

“] know I will be the underdog,”
Mr. Reeves told reporters. “That’s one
reason I am asking Taft to debate with
me.” There was no word at week’s end
as to Mr. Taft’s reaction.

FTC warns Jerrold on antenna

The Federal Trade Comniission has
charged Jerrold Electronics Corp., Phil-
adelphia, with misrepresenting the na-
ture and effectiveness of its “Tv Re-
ceptor.” The device is an attachment
for tv receivers which acts as an in-
door antenna. The FTC complaint al-
leges that the Tv Receptor is not su-

perior to rabbit ear indoor antennas,
that it is not equal to nor does it out-
perform outdoor or rooftop antennas in
many locations as claimed in nationally
circulated advertisements. The product,
the FTC says, is not an antenna, is not
adjustable, does not have a tuning de-
vice and does not utilize the wiring
system of a home or an apartment as
an antenna. Jerrold has 30 days to
answer the complaint.

FCC acts in cases
involving tv changes

FCC action was taken Jan. 4 in a
series of cases involving allocation of
tv channels in several markets. Televi-
sion Broadcasting Circuits was denied
a rulemaking petition to assign ch. 25
to Tuscaloosa, Ala., since it is in con-
flict with a proposal to assign the chan-
nel to Huntsville or Hamilton, Ala.

The commission invited comments on
proposed rulemaking that would move
ch. 3 from Sterling, Colo., back to
Cheyenne, Wyo. The action was re-
quested by Steuer Broadcasting Co.,
holder of a cp for KHQL-TV on ch. 3
at Sterling. The channel originally was
assigned to Cheyenne but was moved to
Sterling in 1957.

Additional comments were invited in
connection with proposed deletion of
ch. 19 from Palm Springs, Calif., and

“THE GOLDEN
AGE OF

ELECTROMI(S”

March 26-29, 1962
The New York Coliseum
... part of the
International Convention of the IRE

The Institute of Radio Engineers
1 East 79th Street » New York 21

Members $1.00. Non-members $3.00. Age limit: over 18

its assignment to Indio, same state. The
proposed rulemaking would be subject
to coordination with Mexico and in-
volves shift of ch. 27 from San Diego
to Palm Springs. Unless interest is
shown, the FCC will defer action on
making a substitute uhf channel avail-
able for San Diego until decisions are
reached in Docket 14229 covering fu-
ture methods of assigning stations on
uhf channels.

Comments were invited to proposed
rulemaking that would shift ch. 14 from
Modesto to San Mateo, Calif., reserving
it for noncommercial educational use.
The move was asked by National Edu-
cational Television & Radio Center
which said College of San Mateo would
apply for it. No ch. 14 commercial
application has been filed at Modesto.

The FCC last week...

» Granted request of Storer Broad-
casting Co. to change WMGM New
York call letters to WHN, used by
station for 26 years before being
changed to WMGM by Loew’s The-
atres Inc., which was affiliated with
MGM Pictures. Storer bought New
York independent for $11 million and
part of the contract was the change in
call letters (Broabpcasting, Dec. 25).
Commissioner Robert T. Bartley dis-
sented; he saw no reason to change
present policy prohibiting the issuance
of three-letter calls.

» Renewed the licenses of WOPA-AM-
FM Oak Park, Ill. There was question
of technical violations as well as service
to community, but the commission ma-
jority considered the station’s answers
as satisfactory. Commissioner Robert T.
Bartley dissented; he felt there should
be more followup on these matters.

» Renewed the licenses of three sta-
tions, but included proviso that actions
are without prejudice to other pro-
ceedings involving these stations:
WKRC-TV Cincinnati (subject to in-
terference from station on ch. 11 Day-
ton, Ohio, if assignment of ch. 11 to
Dayton is ordered); WTVP (TV) De-
catur, Ill. (subject to final determina-
tion of ex parte hearings regarding ch.
9 Orlando, Fla.), and WOKY Milwau-
kee, Wis. (subject to outcome of private
suit in New York District Court in-
volving the 1960 sale of WYDE Bir-
mingham and WAKE Atlanta by the

Bartell Broadcasting Corp. to Ira
Herbert and associates).
\". |: World's Largest Library of
\ SOUND EFFECTS RECORDS
Write for free catalog covering

every needed sound effect — air-

planes, autos, animals, birds,

crowds, industrial, marine, trains,
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Tv picture relay test
planned for satellite

The “Telestar” communications satel-
lite AT&T plans to orbit this spring
will be used to test out the relaying of
television pictures too. This became
known last week when details of modi-
fications being made at the Bell Tele-
phone Labs. space communications
center at Holmdel, N.J., were released.

The station, used in 1960 for voice
and teletype tests with the passive satel-
lite, Echo, will be used in conjunction
with Bell’s transmitting station near An-
dover, Me.

The Telestar satellite, which is ex-
pected to be about 3 ft. in diameter,
will travel up to 3,000 miles above the
earth. It will be launched from govern-
ment facilities, presumably at Cape Ca-
naveral, but AT&T will pay for the
use of the launch facilities and the
rocket carrying the privately built sat-
ellite.

Page gets VOA relay contract

A $7 million contract to build the
Voice of America’s powerful new mid-
African relay station near Monrovia,
Liberia, has been awarded to Page
Communications Engineers Inc., a sub-
sidiary of Northrop Corp. The new
relay station due to begin operating
in August 1963, will pick up VOA
broadcasts beamed from the United
States and will rebroadcast them to
Africa, parts of Central Europe and
the Middle East on six 250 kw and
two 50 kw transmitters. The contract
awarded to Page, totaling $7,373,000,
calls for installation of equipment,
erection of antennas, building of trans-
mission lines and construction of
buildings. Total cost of the new facil-
ity, including site clearance, access
roads, and power supply, is estimated
at $13,867,000.

Technical topics...

Tube sales up = Electronic tube sales
by Westinghouse Electric Corp. in 1961
gained 12% over the previous year. An
advance of about 10% in power, receiv-
ing and tv picture tubes is anticipated
by Westinghouse in 1962, according to
B. W. Sauter, general manager, elec-
tronic tube division.

Emerson’s earnings = Emerson Radio
& Phonograph Corp. earnings for the
fiscal year ended Oct. 31, 1961, rose to
$1,851,684 or 84 cents a share from
$1,686,568 or 76 cents a share in the
comparable period of 1960. Net sales
for fiscal ’61 increased to $70,903,466
from $63,776,658 in the previous year.
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ALMOST DOUBLE THE AUDIENCE

of the next Negro Station
Pulse: Oct. '61

GOSPEL TRAIN
« Yoo Bostiv

GOSPEL TRAIN (9:30 AM to 12:30 PM) is
first in every one of its half-hour segments
across the board. Its cume is almost double
that of the next nearest station in the
Negro market—and larger than both other
Negro stations combined!

Being first is the story of WLIB from sign-
on to sign-off practically every moment of
the day. The Oct. Negro Pulse gave it 20
out of a possible 26 FIRSTS ACROSS THE
BOARP! And it was tied for first in three
more!

This extraordinary record of achievement was won by a policy of programming that
integrates the station completely with the vital Negro Community it serves.

Advertisers have found this policy pays off, too. WLIB has more national advertisers
than any other Negro Station in New York.
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PROGRAMMING

A mid-season look at the tv lineup

FEW PROGRAM CHANGES PLANNED BY GENERALLY CONTENTED NETWORKS

The television networks’ program-
ming face as shown to viewers last
October is still recognizable at mid
season, though a little battle scarred.

Despite some casualties and disap-
pointments, each of the networks can
lay claim to current strong points on its
schedule:

ABC-TV picks Ben Casey and Target:
The Corrupters from this season’s new
entries, and adds Naked City, 77 Sun-
set Strip, Rifleman and the Lawrence
Welk Show as remaining heavies. Next
season, the network has Wagon Train
wheeling in from NBC-TV, and in its
situation comedies, Flintstones contin-
ues strong while the usual favorites The
Real McCoys and My Three Sons on
the Thursday night schedule have man-
aged to steady themselves against this
season’s “hit” Dr. Kildare on NBC-TV.

CBS-TV's power this season has
come from The Defenders, considered
as a standout among its new entries,
and from such constant audience getters
as the Ed Sullivan Show, Garry Moore,
Perry Mason and Gunsmoke.

In the situation comedy area, pro-
grams such as Dennis The Menace and
Andy Griffith are strong. The network
also found several of its specials, in-

Here are the next 10 days of network color
shows (all times are EST).

NBC-TV:

Jan. 812, 15-17 (10.30-11 a.m.) Play Your
Hunch, part.

Jan. 812, 15-17 (11-11:30 a.m.) The Price
Is Right, part.

Jan. 812, 15-17 (12-12:30 p.m.} Your First
Impression, part.

Jan. 812, 15-17 (2-2:30 p.m.) Jan Murray
Show, part.

Jan. 8, 15 (8:30-9 p.m.) The Price Is Right,
P_ Lorillard through Lennen & Newell; Amer-
ican Home Products through Ted Bates.

Jan. 812, 15-17 (6-6:30 a.m.) Continental
Classroom, contemporary mathematics.

Jan. 812, 15-17 {6:30-7 a.m.) Continental
Classroom, American government.

Jan. 812, 1517 (11:15 p.m-1 am) Jack
Paar Show, part.

Jan. 9 (7:30-8:30 p.m) Laramie, part.

Jan. 10, 17 (10-10:30 p.m) The Bob New-
hart Show, Seaitest through N. W. Ayer,

Jan. 10, 17 (10:30-11 p.m.) David Brinkley's
Journal, Douglas Fir Plywood through Cun-
ningham & Walsh; Pittsburgh Plate Glass
through BBDO.

Jan. 10, 17 {910 p.m.} Perry Como's Kraft
Music Hall, Kraft through J. Walter Thempson.

cluding “The Power and The Glory,”
the Westinghouse dramas and the Dan-
ny Kaye show, providing excitement
this season.

NBC-TV checks off these regular
series as particularly strong: Hazel, In-
ternational Showtime (surprise show-
ing), Dick Powell Show, Dr. Kildare,
Walt Disney, Car 54, Where Are You?,
Sing Along With Mitch and Bonanza.
Significantly all except Mitch and Bo-
nanza are new series, though both are
in new time peribds this season.

Most Return » Most if not all of
the above mentioned shows are expected
to return next fall. Here is a general
rundown on the current nighttime sched-
ule, including some future prospects.

Sunday: ABC-TV has its problems,
may discard Follow The Sun and even
Lawman. Bus Stop is a near-certain
casualty. There is talk of feature movies
(Metro-Goldwyn-Mayer has presented
an offer to “double feature” that night)
starting either this spring or next fall,
but the network is luke warm. CBS-
TV looks firm with what it has, though
General Electric Theatre (at 9 p.m.) is
said to be shaky. NBC-TV'’s lineup has
no rough spots foreseeable just now,
except perhaps DuPont Show of the

Jan. 11 (10-11 p.m.)) Sing Along With Mitch,
Ballantine through William Esty, Buick
through Bumnett and R. J. Reynolds through
Esty.

Jan. 13 {9:30-10 a.m.) Pip the Piper, Gen-
eral Mills through Dancer-Fitzgerald-Sample.

Jan. 13 (10-10:30 am.) The Shari Lewis
Show, Nabisco through Kenyon & Eckhardt.

Jan. 13 (10:30-11 a.m.) King Leonardo and
His Short Subjects, General Mills through
Dancer-Fitzgerald-Sample.

Jan, 13 (7:30-8:30 p.m.) Tales of Wells

Fargo, part.

Jan. 14 (3:45 p.m.-concl.) Pro Bowl Game,
L&M through J. Walter Thompson, General
Motors  through Campbell-Ewald, Carter
Products through Sullivan, Stauffer, Colwell
& Bayles.

Jan. 14 (6-6:30 p.m.) Meet the Press, co-op.

Jan. 14 (7-7:30 p.m.} The Bullwinkle Show,
General Mills through Dancer-Fitzgerald-Sam-
ple; Beech-Nut Gum through Young & Rubi-
cam.

Jan. 14 (7:30-8:30 p.m.) Walt Disney's
Wonderful World of Color, RCA and East-
man Kodak through J. Walter Thompson.

Jan. 14 (810 p.m) Bonanza, Chevrolet
through Campbell-kwald.

Jan. 14 (10-11 p.m.) Theatre '62, American
Gas Assn. through Lennen & Newell.
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Week presented at 10 p.m.

Monday: ABC-TV already has tipped
its hand for next season. It will move
Ben Casey up an hour to 9, and expects
a new show, Going My Way (with
Gene Kelly) to fill the current Casey
spot at 10. This leaves the future of
Surfside Six (now at 9) in doubt. CBS-
TV has two weak points: Pete & Gladys
and Window on Main Street, (now
filling 8-9). NBC-TV’s lineup that
night is problematical—National Vel-
vet, 87th Precinct and Thriller at one
point or another this season have been
suspect.

Tuesday: Bachelor Father seems
doomed on ABC-TV, and Ichabod and
Me on CBS-TV is sure to be off the air
next season regardless of its sustaining
power now. NBC-TV’s weakest spot is
Cain’s Hundred at 10, although that
program, which had a near disastrous
start this season, has been gaining at-
tention.

Wednesday: The highpoint change
on ABC-TV has been Steve Allen's
departure at mid-season and the move
of Straightaway into the 8-8:30 period
following news programming (specials
followed by a new show featuring
Howard K, Smith). But Straightaway
probably won't be returning next sea-
son, and Top Cat that night is on the
fence. CBS-TV already may have ear-
marked The Alvin Show for departure
next season. The network eatlier this
season moved the faltering Gertrude
Berg show into a new period on Thurs-
day. Dick Van Dyke, moved from Tues-
day to Wednesday, is being watched
closely. NBC-TV may reprogram this
whole night: Wagon Train is going to
ABC-TV, Joey Bishop is not among the
strong program set, Perry Como may go
on the alternate or occasional show
route, Bob Newhart is in the so-so class
and Brinkley's Journal is at 10:30.

Thursday: The weak sisters on ABC-
TV are Donna Reed and Margie (the
network insists The Untouchables will
be back for another season). CBS-TV’s
Investigators already is a casualty and
Gertrude Berg seeks her diploma from
the network that night, while Bob Cum-
mings Show probably won’t last the
season. The new Alfred Hitchcock
Show, which CBS-TV last week con-
firmed would be expanded to an hour
next season, may be slotted on Thurs-
day night. Frontier Circus is shaky and
the new Groucho Marx show is just com-
ing in for a try out. NBC-TV is strong.

Friday: The early part of this night

BROADCASTING, lanuary 8, 1962



is very uncertain for ABC-TV. Music
programming is temporarily filling the
7:30-8 gap caused by Straightaway’s
shifting to Wednesday, and Hathaways
is suspect. CBS-TV’s current weakness
that night is Father of the Bride and
NBC-TV is moving Here and Now out
of the 10:30 period and replacing it
with the Chet Huntley show that had
been on Sunday afternoon.

Saturday: Calvin and the Colonel,
which was moved from Tuesday to
permit The New Breed to take another
crack at ratings in an earlier time peri-
od, has to make good or depart for
certain (Calvin and Room For One
More are filling the hour starting at
7:30 formerly filled by Roaring 20’s,
a mid-season casualty). CBS-TV and
NBC-TV have no violent complaints
that night. NBC-TV’s movies reported-
ly are on the fence though advertisers
continue to buy into each show.

NBC to present
program hearing

NBC-TV and NBC Radio will pre-
sent three special programs covering
the highlights of the forthcoming FCC
hearing on television programming and
practices, which begins in Washington
on Jan. 23. The tv programs will be
carried on successive Sundays—Jan. 28,
6:30-7 p.m., and Feb. 4 and Feb. 11,
5-5:30 p.m. The radio highlights will
be broadcast on the same three dates
from 9:05-9:30 p.m.

The heads of the three major net-
works will testify before the seven FCC
commissioners during this final phase
of the hearings. The commission’s pro-
gram inquiry was initiated four years
ago, and in earlier sessions, advertising
agency, advertiser and programming
executives appeared.

ABC and CBS spokesmen said they
plan to cover the hearing on their reg-
ular news programs, although a CBS
official said the network is “considering
a special program.”

William R. McAndrew, executive
vice president, NBC News, said: “The
public has an intense interest in ques-
tions relating to television program-
ming, and on the basis of our news
judgment, we believe this hearing war-
rants coverage through the type of pro-
grams we are scheduling. These special
programs will provide the public with
an intimate and detailed view of the
proceedings.”

NBC-TV sets blaze of color

Three color days (and nights) offer-
ing 30 hours of color broadcasts have
been scheduled by NBC-TV for Feb.
5, 7 and 10. More than 75% of the
network’s programs on those dates will
be broadcast in color.
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KVIE (TV), Sacramento, Calif.,
etv station, received a special com-
mendation from Gov. Edmund (Pat)
Brown for its full day live telecast
of a controversial freeway hearing
late last month. KVIE, using equip-
ment borrowed from KCRA-TV,

Coverage for 18 straight hours

KXTV (TV),

both Sacramento,
KOVR (TV) Stockton-Sacramento
and that the Army’s signal depot,
telecast the proceedings for 18 con-

secutive hours. Photo above shows
the camera work at a highspot of
the hearing.

THE LAUGH’S THE THING AT DESILU

Five new tv series gamble on perservering funny bone

Desilu has its chips on comedy as
the thing for the coming season. Five
tv pilots to be filmed in January and
a new movie to go into rehearsal in
March, adding up to an all-time high
production schedule of $2 million in
the first quarter of 1962, are all come-
dies. Announcing the new schedule,
Desi Arnaz, president of Desilu Pro-
ductions, called it “our _most ambitious
production program in a decade. . .
If current plans are fully implemented
for the 1962-63 production years, it
will represent 275 half-hours of tv pro-
gramming with a gross value of $i4
million.”

The tv projects include:

The Victor Borge-Desilu Comedy
Playhouse, a comedy-anthology series
of 39 shows made in association with
CBS-TV, starring the Danish pianist-
comic as host-narrator-performer. Jer-
ry Thorpe, Desilu vice president in
charge of programming, will supervise
production, which begins Jan. 8.

Fair Exchange, a one-hour situation
comedy series with U.S. and British
locales, created and produced by Cy
Howard, written by Artie Julian and
William Templeton. Starring will be
Eddie Foy Ir., Audrey Christie, Brenda
Scott, Flip Mark and English actors

Victor Maddern, Diana Chesney, Judy
Carne and Dennis Waterman. Filming
starts Jan. 9.

The Two of Us, a half-hour comedy
series in color, combining live action
and animation, Elliott Lewis and
Claudio Guzman will co-produce the
series, written by Artie Julian. The
stars are Pat Crowley, Russ Brown and
Bill Mumy. Mr. Guzman directed the
pilot, which has been completed.

Swinging Together, a half-hour sit-
vation musical comedy series to be
produced by Howard R. Kreitsek in a
co-production deal with Ludlow Pro-
ductions. Bobby Rydell stars with James
Dunn as co-star. Filming started Jan.
2.

College Humor, a half-hour situation
comedy with music to be made in
association with Essex Productions and
produced by Howard W. Koch. Phillip
Lindsay and Dennis Crosby will star
in this series, to be filmed starting mid-
January.

The Desilu slate also includes a fea-
ture motion picture, tentatively titled
“Full House,” to star Lucille Ball. Bob
Carroll Jr. and Madlyn Martin are
writing the script, based on a recent
news story about a Navy warrant offi-
cer widower and father of 10, marry-
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ing a widow, mother of eight. April 2
is the tentative shooting date.

Pilots plus the regular programs,
Desilu-owned and below-the-line series,
will bring January production at the
studio to an all time high of 20 shows
before the cameras at the three Desilu
lots.

‘FLAIR’ SPECIALS

ABC Radio plans features
for monthly program service

ABC Radio is putting an extra sell-
ing push behind a new concept it has
developed for its Flair program service
heard Monday-Friday, 1-1:55 p.m.

The new concept is the program-
ming of “specials” but not in the tv
sense. The Flair special programming
—tentatively set for an approximate
one-a-month basis—will put aside a full
55 minutes for service features on a
single theme,

Advertisers are being urged to par-
ticipate, particularly if they sell goods
within the frame of reference of that
particular program.

As explained last week in interviews
with Robert Pauley, president of ABC
Radio, and Jim Duffy, the nework’s
national director of sales, the new de-
sign will get a try out on Jan. 31 when
the 55-minute network feed will be
devoted entirely to service features deal-
ing with foods. Some future specials
now planned will be built around sea-
sons of the year—for example a fash-
ion show appears assured this spring
before Easter.

Mr. Duffy explained the concept as
having a two-fold selling purpose: at-
tract new advertisers to network radio,
and increase radio use by the advertiser
“heavies.”

Mr. Pauley noted that the concept is
a service to the listener primarily. But,
he said, the special format “editorially
conditions” the listener to commercials

CBS-TV, Ziv-UA series

CBS-TV and Ziv-United Artists
are developing a new full-hour tv
series for the 1963-64 season. It
will star George C. Scott (CLOSED
CIrcurr, Jan. 1).

Oscar Katz, vice president for
network programs at CBS-TV,

_said the proposed programs—
“quality dramas”—will feature
Mr. Scott and that the pilot
film already is being developed.
Ziv-UA will handle the produc-
tion and CBS-TV has “creative
control.” Mr. Scott has co-starred
in The Power and the Glory and
The Picture of Dorian Gray both
on CBS-TV, and in “The Hustler”
currently in theatrical release.
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Quick sale

Three days after David L.
Wolper had announced he was
starting production of a tv hour-
long documentary, “D-Day,” the
program was purchased by NBC-
TV for broadcast June 3 on the
Du Pont Show of the Week.

placed within the special.

ABC Radio has 9 one-minute an-
nouncements available for national
sponsorship in the 55 minutes and sta-
tions can sell another two announce-
ments locally. A participation costs a
national advertiser $1,400 at the open
rate (one-time, gross) and the show is
claiming an average 265-station clear-
ance.

Film sales...

Ripcord (Ziv-UA): Purchased by
Texas Optical Co., Beaumont, for use
on KENS-TV San Antonio. Business
placed through Erwin, Wasey, Ruth-
rauff & Ryan, Houston.

Everglades (Ziv-UA): Purchased by
Texas Optical Co., Beaumont, for use
on KFDX-TV Wichita Falls and
KMID-TV Midland, both Texas. Busi-
ness placed through Erwin, Wasey,
Ruthrauff & Ryan, Houston.

By-Line, Steve Wilson (M&A Alex-
ander Productions): Sold to Metropoli-
tan Broadcasting System of Manila
for distribution in the Philippine Is-
lands. Program was originally shown
in the U. S. under the title, Big Town.

Space Angel (George Bagnell &
Assoc., Beverly Hills, Calif.): Sold to
WFIL-TV Philadelphia; WNHC-TV
New Haven; WNBF-TV Binghampton,
N. Y.. WFBG-TV Altoona, Pa.;
WLYH-TV Lebanon, Pa.; KFRE-TV
Fresno, Calif.; WFMIJ-TV Youngstown,
Ohio; WTTG (TV) Washington, D. C.;
KPIX (TV) San Francisco; WBRC-TV
Birmingham, Ala.; WBEN-TV Buffalo;
WFBC-TV Greenville, S. C.; KENS-TV
San Antonio; KROD-TV El Paso;
WSIL-TV Harrisburg, Ill.; WNEW-TV
New York; KMBC-TV Kansas City;
WTVH (TV) Peoria;, WTVP (TV)
Decatur, Ill.; KOVR (TV) Stockton,
Calif.; WTRF-TV Wheeling, W. Va,;
WREX-TV Rockford, Ill.; WSBT-TV
South Bend, Ind.; WHDH-TV Boston;
WITN (TV) Washington, N. C.;
WTVR (TV) Richmond; KOSA-TV
Odessa, Tex.; WCKT (TV) Miami;
KIRO-TV Seattle.

Program notes...

Berle returns = Milton Berle will be
featured on “The Milton Berle Show,”
an hour-long color special on NBC-TV

Friday, March 9 ($9:30-10:30 p.m.
EST). Jack Benny and Laurence Har-
vey will be guests on the show, spon-
sored by the Chrysler Corp. through
Leo Burnett Co.

Rocky first guest = Nelson A. Rocke-
feller, governor of New York, will be
the first guest on Public Office, a new
weekly series on WNEW-TV New York
(Sunday, 8-8:30 p.m.). The program
wiil study the complex problems facing
public officials, both elected and ap-
pointed, and their performance of those
duties.

Voice of FDR « Charlton Heston, tv
and film actor, has been signed by ABC-
TV to speak the words of Franklin D.
Roosevelt on that network’s series on
the Roosevelt years starting in the fall,
The series, which will include an open-
ing one-hour program and 25 half-
hours, will be a production of ABC-TV
in association with Sextant Inc. Arthur
Kennedy will be narrator for the Roose-
velt series.

Pigskin issue = WMMW Meriden-
Wallingford, Conn. on Saturday (Dec.
30) aired the inauguration of the Hon.
William Bertini as the first mayor in the
history of Wallingford, previously gov-
erned by a Board of Selectmen. WMMW
became involved in a local political con-
troversy during Mr. Bertini’s campaign
when he sponsored a high school foot-
ball game over WMMW. A Walling-
ford bank sponsored the inauguration
broadcast.

Carry Back = Four Star Television is
entering the theatrical motion picture
production field with “Born to Glory,”
an original story by academy award
winner Douglas Morrow relating the
history of Carry Back, winner of the
1961 Kentucky Derby. Picture will be
filmed in Hollywood, with background
scenes at Churchill Downs during this
year’s Derby.

Champ of champs s Henry Saperstein,
producer of NBC-TV’s weekly All-Star
Golf programs, has arranged for the
1961 winners of the U. S, Open, PGA
and Masters tournaments to meet in
18-hole medal play action. Match will
be held March 18 at La Quinta Country
Club, in the Palm Springs, Calif. area,
with NBC-TV covering 90 minutes of
it. Gene Littler, Gary Player and Jerry
Barber, U. S. Open, PGA and Masters
champions, will compete for the title
of *“National Golf Champion” and
$20,000 in prizes.

Yearly report ® Broadcast House En-
terprises, Manchester, N, H., did a gross
business of $945,000 for 1961, accord-
ing to Norman Gittleson, president. The
firm, which deals in program and sales
promotions, has been in business less
than six months. It is doing business
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with 35 radio and television stations.

Cupid » Comedian Joe E. Brown, week-
long co-host of the new Mike Douglas
Show on KYW-TV Cleveland, brought
an unexpected surprise with him—a live
wedding. Mr. Brown got permission
from program executives to telecast the
wedding of two of his Chicago friends.
Mr. Brown gave the bride away.

Mickey's friend = Peter M. Robeck &
Co. has been retained by Buena Vista
Distributing Co., Walt Disney subsidiary,
to assist and counsel regarding the mar-
keting of Disney’s Mickey Mouse Club
programs which ran on ABC-TV for
several years and are now being put
into syndication.

Music catalog » Thomas J. Valentine,
Inc., New York, has released its 1962
Major Mood Music catalog. The new
edition lists over 800 selections of mu-
sic for use in television, and non-thea-
trical films and film documentaries.

Official films plans
more diversification

Official Films Inc., New York, con-
tinued its policy of diversification of
programming in 1961, when the com-
pany completed 513 sales on 35 differ-
ent tv series.

Seymour Reed, Official Films presi-
dent, noted that the sales covered 151
markets, comprising 86 of the top U. S.
markets. During 1961 Official diversi-
fied its offerings by acquiring ownership
and control of four off-network series—
Peter Gunn, Yancy Derringer, Wire
Service and Mr. Lucky—and obtaining
distribution rights to the Little Rascals
series. Other properties that Official is
distributing to stations include My Lirtle
Margie, Robin Hood, Star Performance
(formerly Four Star Playhouse), The
Invisible Man and Almanac.

In 1962, Mr. Reed said, the syndica-
tion business must continue to diversify
its programming. In this connection he
noted Official is distributing the Biog-
raphy half-hour documentary series,
which already has been sold in more
than 20 markets, for beginning air dates
in February and March.

In the Radio-TV Publishing Field
only BROADCASTING qualifies
for membership in Audit Bureau
of Circulations and Associated
Business Publications

MEN WHO READ
BUSINESSPAPERS
MEAN BUSINESS

Time Inc. in Cologne
to produce tv films

Time-Life-Fortune Inc.,, New York,
has established a teIevxslon company in
West Germany to produce and distrib-
ute tv documentaries. The new firm's
name is DuMont-Time Fernseh-Pro-
gramm-Gesellschaft, and it will operate
from Cologne,

Programs in cultural and political
fields produced by the company will be
offered in the first instance to German
television stations, and may later be
syndicated in the U.S. with dubbed-in
sound tracks. The firm begins operation
with a capital registration of $250,000.

The board of directors of DuMont-
Time includes Alfred Neven-DuMont,
chairman (no relation to the owners of
the former U.S. tv network); Sig
Mickelson, vice president of Time-Life
Broadcast, New York; and John Sned-
aker, general manager of Time-Life
International, London. Administrative
plans call for the early appointment of
two general managers, an American to
handle production problems, and a
German in charge of general adminis-
tration and distribution.

New ABC-TV program

features good music

ABC-TV, which accents westerns,
situation comedies and action-adventure
shows, is also going high-brow in prime
time—at least temporarily.

Starting last Friday (Jan. 5}, the net-
work scheduled a three-week, half-hour
series, Music for the Young (7:30-8
p.m.). The program fills the hole left
by Straightaway, an action-adventure
drama which has moved to Wednesdays
(8-8:30 p.m.),

Arthur Fiedler, conductor of the
Boston Pops Orchestra, leads the ABC
Symphony Orchestra in a program of
classical and light classical selections.
Outstanding young instrumentalists are
featured as soloists.

Frank sees big year
for radio syndication

Radio program syndication was sub-
stantially better in 1961 than in 1960
and it should continue to improve in
1962, Peter Frank, president of the
Peter Frank Organization, said last
week. PFO, through Stars International,
supplies the Big Sound programming,
spots and produtcion aids to 237 U. 8§

Transcription Distributing
Company
wishes to acquire
Transcription Properties
write
Box 378], BROADCASTING

stations, plus 27 in Canada and others
in every English-speaking land with
commercial radio.

In the past year, the company has
added Formatic Radio, a service for
formula-programmed  stations, and
Country and Western, for Blue Grass
stations, Target Jingles for stations and
clients is another service and PFO has
recently acquired ownership of IMN
Jingles. Another wholly-owned subsid-
iary, Richard H. Ullman Inc., is the
sales and distribution arm of PFO.

PFO, which started in business three
years ago, in 1959 grossed $392,000, in
1960 $644,000 and in 1961 $1.3 mil-
lion. Mr. Frank looks forward to a
50% increase in the year ahead. He
predicts that Target Jingles, now among
the first five jingle production firms,
“without a doubt, will rank first a year
from now.” Big Sound, which “did
better in 1961 than in 1960” will also
increase its volume in 1962, he said.

The reason radio program syndication
is a flourishing business today is simple,
Mr. Frank said. “Alert station opera-
tions in all but the largest markets
realize that they cannot duplicate local-
ly the kind of programming and pro-
gram aids they are offered by the vari-
ous syndicators. And even where they
might be able to do the job themselves,
the cost would be far in excess of the

ROHN rowess

STAND THE TEST!

Heavy ice loading, coupled with high
winds, is the severest of all tests for a
tower. It PROVES sturdiness and

sound engineering. Below is a ROHN
Communication Tower that clearly
withstood such a test.

For Towers That Can Stand Rigorous
Abuse, Call or Write. Complete engineer-
ing and erection service available.

ROHN Moaonufacturing Co.

P. O. Box 2000
Peoria, lllincis

“Pioneer Manufacturer of
Towers of All Kinds”

REPRESENTATIVES WORLD-WIDE
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TvQ's top ten for November by age
(Percentage of viewers familiar with a show who consider it “one of my favorites.”)
Total Age Groups
. Audience 611 1217 1834 3549 504
Rank Program ™ ™ Tva ™Q ™ vl
I Ben Casey (ABC) 50 46 51 56 48 47
2 Saturday Night Movies (NBC) 49 65 62 53 43 36
3 Bonanza (NBC 43 57 58 46 47 41
4 Disney World of Color {NBC) 46 78 54 40 40 29
4 Red Skelton (CBS) 45 70 44 42 46 43
6  Andy Griffith Show (CBS) 45 59 56 35 38 48
6 Sing Along With Mitch (NBC) 45 42 30 38 44 57
8 International Showtime (NBC) A3 63 32 41 35 48
8 Wagon Train (NBC) 43 52 41 37 39 49
10 Gunsmoke (CBS) 42 59 41 37 38 44
10 Perry Mason (CBS) 42 28 31 40 40 56
@© Home Tosting Institute Inc., 1961

price of buying syndicated program-
ming.”

He declined to estimate the total ra-
dio syndication business volume, noting
that the increase in the use of syndicated
material by radio stations has been
matched by an increase in the number
of companies ready to supply this serv-
ice. When PFO was organized, there
were only a half-dozen or so companies
active in the field, he said, whereas the
1961-62 BROADCASTING Yearbook lists

73 syndicators. “Many of these were
not in business a year ago and many
won’t be next year, while some of the
newcomers may develop into major
figures in the field. With so much fluc-
tuation, it would be hard to put a dollar
figure on the overall volume of radio
syndication business, but there’s no
doubt that it is on the increase.

“Any type of radio station operation,
from rock and roll to classical music,
can find syndicated material that will

INTERNATIONAL

help improve its program content and
therefore its audience and its station
image. And this is true of jingles as well
as programming. There are some 20
styles of jingles available, designed to
match the overall station program for-
mat. Whatever a station needs, there’s
a service ready to supply it.”

Essex ties in with Chevilu

Essex Productions, Frank Sinatra’s
film company, has entered into an as-
sociation with Chevilu Productions,
formed by Edmund Chevie and Charles
Luftig, with headquarters at the Samuel
Goldwyn Studios in Hollywood, to
supervise the Chevilu tv activities. Cur-
rently Chevilu is negotiating for four
half-hour series for the 1962-63 season:
The Hungry Eye, dramatic series created
by Luke Lawrence; The Third Party,
comedy created by Mr. Chevie with two
top actresses co-starred; The Wonderful
World of Odd, serio-comedy by Richard
Schuler, and The King and the Lion,
by Arthur Ross. Chevilu also has an
hour anthology series based on the best
European novels and plays of the past
five years in preparation, titled Inter-
national Award Playhouse.

BBG to slow down additional tv grants
SAYS LOCAL ECONOMY CAN'T SUPPORT STATIONS YET

The Canadian Board of Broadcast
Governors has warned broadcasters
that it will weigh new applications care-
fully for tv and tv satellite stations.

The new policy statement, issued late
last month, pointed out that while sec-
ond television stations are now operat-
ing in eight major Canadian cities “in
relatively favorable locations, the sec-
ond stations now licensed are experi-
encing some difficulty in meeting their
obligations. Consequently, although the
BBG is prepared to hear applications
for further ‘second’ broadcasting sta-
tions as they come forward, it is the
view of the BBG that alternative serv-
ice beyond the major centers will pro-
ceed slowly. In the meantime, the long-
run orderly development of ‘second’
broadcasting stations should not be im-
peded or disrupted by diversion of
pockets of population through the li-
censing of rebroadcasting or network
repeater stations. The BBG must also
consider the effect on the position of
existing stations.

“Even in the most favorable situa-
tions, the BBG does not believe that
the conditions justify the provision of
‘third’ service, by rebroadcasting sta-
tions or otherwise, at the present time.”

The BBG policy statement also out-
lined the necessity for satellite stations
to have a studio in the area to be served
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for part time use if it is economically
feasible. The board feels that the pro-
gramming of a tv station should reflect
the community interests and needs, and
this applies to a satellite transmitter as
well as to a standard tv station.
The board indicated it will give first
channel priority to a station with a
local studio, second priority to a satel-
lite station carrying the national service
of CBC, and third priority to satellite
stations not carrying national service.
h‘ -~
Deputies seek to block
German commercial tv

Commercial television in West Ger-
many has come under fire in the Bonn
Bundestag. An influential group of
delegates is reported prepared to pro-
pose a bill that would rule out com-
mercial tv in West Germany altogether.

The reason offered by the delegates
for their opposition to sponsored pro-
gramming and announcements is the
acute shortage of time presently avail-
able for commercial participation. This
shortage, they claim, tends to send rates
for the small time allotments up beyond
the reach of small business concerns
who ought to be afforded equal adver-
tising opportunities on the medium.

The group of delegates interested in
this anti-commercial legislation is com-

posed in the main of small business rep-
resentatives who are members of the
Christian Democratic Party, presently
controlling the Bonn Government.

Opposition to other aspects of media
advertising was voiced recently in the
House of Commons (BROADCASTING,
Jan. 1).

No solution in sight
in U.K. actors’ strike

The actors’ strike in Britain last week
entered its third month as a yearend
meeting (Dec. 28) between Equity (the
actors’ union) and representatives of
that country’s commercial television
companies failed to produce results.

The dispute is about Equity’s request
for higher minimum fees and for a new
system of assessing all fees to relate
them directly to the number of stations
using a program.

Thus far, the strike has not hit the
British Broadcasting Corp.’s public serv-
ice network but has been directed at the
profitable commercial network.

The most notable effect of the strike
as far as BBC-TV is concerned is that
some of its programs have appeared in
the top 20 programs for the first time,
a result of the blackouts of some of
Britain’s top shows caused by the strike.

According to one British source, if
the strike continues another month,
more than 1,000 technicians will be laid
off their jobs. This would affect all
British unions, it was said.
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Dentsu planning
fast rating service

Dentsu Adv. Ltd., Tokyo, is prepar-
ing to establish a national radio and tv
audience rating service in Japan. The
new service is based on the Dentsu
Videometer which has been undergoing
preliminary tests in 30 sample houses
in Tokyo since September 1961.

Invented by Dentsu, the automatic
computing device is capable of com-
pleting the translation of tapes coming
in from throughout the country within
four hours. Tapes have been collected
from the 30 sample homes once a week
and have been regularly tabulated. The
results of the test, Dentsu claims, have
been entirely satisfactory, and the agen-
cy is ready to install the Videometers
in Japan’s major markets.

According to Dentsu, the Videometer
is not affected by power supply condi-
tions and is designed to function in
combination with am electronic com-
puter to provide automatic calculation
and tabulation of returns. The device
has transistor-diode tubes and two
motors. The complete unit is placed
inside a modern wooden cabinet that
can be used as a table for tv sets. View-
ing time and channel are recorded on
paper tape.

Tapes from the sample homes will be
collected and sent to the computation
center where the decoding and sorting
will be done automatically. Each tape
can handle more than 10,000 codes a
week, and each tape will take no longer
than 90 seconds for sorting and decod-
ing at the Dentsu Computation Center.

Dentsu asserts that the only other
audience measurement method current-
ly in use in Japan requires 40 hours for
inspection, decoding and punching of
300 collected samples, and another two
weeks before the report is completed.
In comparison, Dentsu says its report
for 300 samples can be completed in
eight hours.

Commercial tv began in 1953 in Ja-
pan. The tv audience is currently at
the 10 million level. Dentsu’s advertis-
ing billing in 1961 was estimated at
more than $120 million, ranking fifth
among the world’s agencies.

Abroad in brief...

Exclusive representation = Sam Fox
Film Rights Inc., New York, back-
ground music supplier, has acquired the

exclusive representation of the Har-

monic Music Background Library of
Great Britain, consisting of over 50
hours of diversified music.

Agencies meet = Top British advertis-
ing men met in London last month to
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talk over commercial tv’s falling audi-
ence figures. The decline in viewers
is traceable, at least in part, to the
prolonged television artists’ strike. In
view of the audience decline, agencies
may press commercial tv stations to
reduce their advertising rates.

Colonialism = CTV, Canada’s second
tv network, has opened a New York
office to serve advertisers and agencies
in the U.S. who do not have Canadian
branch offices. Address: 535 Fifth Ave.,
New York 17; telephone TN -0191.

CAB partnership = A number of broad-
casting organizations are sharing the
expenses of the operation of the Toron-
to, Ont., office of the Canadian Assn. of
Broadcasters, T. J. Allard, CAB execu-
tive vice-president has announced. The
CAB Toronto office will also act as
headquarters for the Central Canada
Broadcasters Assn., Station Represen-
tatives Assn. of Canada Inc., and Radio
and Television Executives Club recent-
ly formed at Toronto. Mrs. Ruth Han-
cock, formerly of CKKW Kitchener,
Ont,, is in charge of the Toronto office
at 200 St. Clair Ave. West.

BBG proposes finance data

Canadian radio and television stations
may be required to file particulars re-
garding any loans, trust deeds for de-

b

properties.

3. General financing.
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When your bank says “NO”

Because of the special nature of our industry, banks are often
reluctant to offer needed financial services to broadcasters.

Communications Capital Corporation specializes in:

1. The purchase of notes and other negotiable paper
resulting from the sale of a station.

2. Shovt and long term loans to owners of radio and TV

4. Financing of accounts receivable.

Communications Capital will be pleased to analyze and make
constructive recommendations for solutions to the financial
problems of broadcasters. Preliminary services without obliga-
tion. All inquiries are confidential.

COMMUNICATIONS CAPITAL CORP.

3504 TIME AND LIFE BUILDING, NEW YORK 20, CIRCLE 5-2870

Suggestion: Clip this ad and file for future reference

bentures and management services with
the Board of Broadcast Governors, ac-
cording to proposed amendments to the
Canadian Broadcasting Act. Public
hearings are to be held at the Court
House of the Queen’s Bench at Quebec
City, Que., on February 6, by the BBG
regarding the proposed amendments.
Under the proposed regulations stations
would be required to file within 60 days
of a BBG request particulars of any
financial agreements made by the sta-
tion with other persons or companies
than equipment suppliers.

CTV launches daytime shows

Lever Brothers Ltd., Toronto, on Jan.
15 begins. a 22-week contract for the
half-hour Canadian quiz show A Kin
to Win, telecast five afternoons weekly.
The program will be shown over the
eight stations of the CTV Television
Network. Miles Laboratories Ltd., To-
ronto, sponsors a half-hour night show
of the same program on the network.

This is the first afternoon network
show on Canada’s second television net-
work, which began operations on Oct.
1. The program originates from CFCF-
TV Montreal, Que., one of the eight
stations in the network. Agencies are
Maclaren Adv. Ltd., Toronto, for
Lever Brothers, and Baker Adv. Agen-
cy, Toronto, for Miles Laboratories.
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FATES & FORTUNES

BROADCAST ADVERTISING

(—- Richard E. Lorch,

vp and group super-
visor, Fuller & Smith
& Ross, Pittsburgh,
named management
supervisor, succeeding
Kenneth L. Ede, who
resigns, effective Feb.
1, to head his own ad-
vertising and market-
ing consultation service. Mr. Lorch
joined Cleveland office of F&S&R in
1945, working on such accounts as
Pennzoil Co., Owens-Corning Fiberglas
Corp. and Sherwin-Williams Co. He
moved to Pittsburgh in 1957 to assume
responsibilities of Alcoa Building Prod-
ucts account.

John Neale, member of advertising
department, P. Ballantine & Sons, New-
ark, N. J. brewery, named assistant ad-
vertising manager. Mr. Neale, who
joined Ballantine in June 1961, was
former group product manager, Gen-
eral Mills, Minneapolis, and earlier,
marketing executive on new product
development for Honig, Cooper & Har-
rington, San Francisco.

Theodore M. Eleston Jr., account
executive, Storer Broadcasting Corp.,
elected president of Moore & Bellows
Adyv., Toledo.

Wayne Tiss, vp, BBDO, retired Jan. i
after 25 years with agency. He joined
BBDO in Minneapolis, was manager
of Hollywood office for 18 years and in
1958 moved to Chicago as manager of
that office. Now back in Los Angeles,
Mr. Tiss will serve as agency’s consult-
ant.

Suren H. Ermoyan, creative visual sup-
ervisor; Leo J. Tumer, director of public
relations and C. J. Villante, in charge of
local and syndicated programming and
sports director, BBDO, New York,
elected vps.

Raymond C. Largo and Donald J.
Slattery, account supervisors, Gardner
Adv., New York, elected vps.

Mr. Lorch

Themas H. Dunkerton, market re-
search director, Vick Chemical Co.,
named research director, Compton
Adv., New York. Marion Forster has
been named manager of research de-
partment. Mr. Dunkerton reptaces Ed-
ward Battey who retired Dec. 31, 1961.

Richard C. Beeson, senior product
manager for Colgate Dental Cream,
named group product manager in
charge of advertising, merchandising,
sales and packaging for Colgate-Palm-
olive’s Wildroot Cream Oil and Halo
Shampoo.

Greg Sherry, executive vp, Grant
Adv., named head of agency’s Chicago
office.

Robert F. Bruno, broadcast media
buyer, Reach, McClinton & Co., New
York, joins Im-Pac Television Sales
Inc., that city, as national sales manager.

Roger L. Schwabh, vp, Ashe & Engel-
more Adv., New York, joins Krupnick
& Assoc., St. Louis advertising agency,
as account supervisor. Previously, Mr.
Schwab was general sales manager of
Artemis Inc., St. Louis lingerie manu-
facturer.

Tom Taylor, account executive at Don
L. Baxter Adv., Dallas, joins Fuller &
Smith & Ross, Los Angeles, in similar
capacity.

Malcolm Proper Jr. named account
executive on Coyne Publishing and
United Cork accounts for Post & Morr
Adv., Chicago. Ray Klaus named ac-
count executive on Topco account. Kev-
in Carlson named manager of traffic de-
partment and Alan Bergstedt, assistant
treasurer and controller, promoted to
treasurer.

Paul E. Kelly, vp and account super-
visor, Keyes, Madden & Jones Adv.,
Chicago, joins Erwin Wasey, Ruthrauff
& Ryan, that city, as account executive.

Charles D. Richardson, sales repre-
sentative, KGW-TV Portland, Ore., joins
Clenaghen & Mount Adv., that city, as
account executive.

Area Code 202,
DI 7.8810

You Can Increase Your Sales
$15,000 to $30,000
from prospective advertisers right in your own market.

Learn how to raid accounts from other stations, close new accounts,
increase budgets, pre-sell renewals. Results, not promises! You'll
see action in less than a week. Call, write, or wire for the details
on “AUDIO ADVENTURES,” the merchandising plan that turns
cold turkeys into live advertisers on your station.

TELE-SOUND PRODUCTIONS, inc.
PENNSYLYANIA BUILDING, WASHINGTON 4, D. C.

BILL DEVRIES,
Yice President—Sales
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Gerald Light, vp
for marketing, Schick
Inc., New York, re-

signs. Mr. Light’s
resignation coincides
with  announcement

that Schick is giving
up its New York mar-
keting offices and will
consolidate all execu-

Mr. Light
tive offices in company’s Lancaster, Pa.

plant. Mr. Light formerly was vp and
account supervisor at McCann-Erickson,
New York.

R. E. Thompson, vp and associate cre-
ative director, McCann-Erickson, New
York, joins Leo Burnett, Chicago, as vp
and assistant to chairman of creative
review committee, Mr. Thompson was
with McCann-Erickson for 26 years.
Among accounts he was actively identi-
fied were Liggett & Myers, Coca-Cola,
Buick, Ford, Chrysler, Standard Oil of
N. J. and Esso.

Joseph Gerbl Jr., account executive,
Needham, Louis & Brorby, Chicago,
joins John W. Shaw Adv., that city, in
similar capacity. Earlier, Mr. Gerbl
served as account executive at N. W.
Avyer & Son, San Francisco.

Bernard L. Friedberg joins Universal
Adv., Omaha, as account executive. He
was previously with promotion depart-
ment of New York Times.

Harvey M. Anderson Jr., group mar-
keting manager, Aunt Jemima Mix Div.,
Quaker Oats Co., joins Wade Adv., Chi-
cago, as director of marketing. Mr.
Anderson joined Quaker Oats in 1954
as assistant advertising manager, be-
came advertising manager of Ken-L-
Products Div. in 1955, and was pro-
moted to his present position in 1958,

Dudiey Sauve joins Allen & Reynolds
Inc., Omaha advertising agency, as writ-
er-producer.

Joyce Bothwell joins Shaw-Hagues,

Chicago pharmaceutical advertising
agency, as copywriter.
Betty Koven, assistant controller,

Lennen & Newell, appointed administra-
tive manager, Donahue & Coe, Los
Angeles.

Jonas Gold, senior art director, Mc-
Cann-Erickson, New York, transfers to
firm’s Los Angeles office as associate
creative director.

Richard Olson, former account execu-
tive, Anderson-McConnell, Los Angeles,
and Vic Maitland Adv., Pittsburgh, joins
Boylhart, Lovett & Dean, Los Angeles,
as account service representative. Also
joining BL&D are Don Ross, who will
function as creative director of art de-
partment, and Mary Lou Carswell, who
will supervise publicity coordination.
Mr. Ross has been with Logan & Carey,

BROADCASTING, January B, 1962



San Francisco, and Campbell-Ewald,
Detroit.

Leo Stahl, operator of Leo Stahl Art
Studio, New York, joins Geyer, Morey,
Madden & Ballard, that city. He will
be in charge of design and production
of visual aids and preparation of presen-
tations. Mr, Stahl closed his studio be-
fore joining agency.

Theodore G. Heck, pr representative,
N. W. Ayer & Son, Philadelphia, ap-
pointed director of information services.

Duncan Miller, director of promotion,
Magazine Advertising Bureau, named
director of sales promotion, Television
Bureau of Advertising, New York. Mr.
Miller was formerly with New York
Mirror, WIZ (now WABC) New York
and Time magazine.

Ralph Collier joins Philip Klein Adv.,
Philadelphia, as pr director.

THE MEDIA

Dr. Samuel B.
Gould, chancellor of
U. of California, San-
ta Barbara, appointed
president of FEduca-
tional Television for
Metropolitan Area
Inc., new owner of
ch. 13, which will be-
gin operations as first
full time educational tv station in New
York within next few months. Dr.
Gould will assume his post on July 1.
He was president of Antioch College of
Ohio from 1954-59, leaving there to
accept his present position. Dr. Gould
also is board chairman of Broadcasting
Foundation of America, which is active
in exchange of radio-tv programs in
countries throughout world.

George Moore, sales manager, WRGP-
TV Chattanooga, and D. T. Knight, gen-
eral manager, KODE-TV Joplin, Mo.,
elected vps of Friendly Group Broad-
casting Corp. (WSTV-AM-FM-TV
Steubenville, Ohio; KODE-AM-TV Jop-
lin; WBOY-AM-TV Clarkesburg, W,
Va.; WRGP-TV Chattanooga; WRDW-
TV Augusta; WPIT-AM-FM Pittsburgh,
and WSOL Tampa).

George E. Dail, commercial manager,
Joseph M. Hoppel, program director,

and Stephen J. Hart, chief engineer, .

elected vps in charge of sales, program-
ming and engineering, respectively, for
WCMS Norfolk, Va.

Ken Marston, general manager,
WDXE Lawrenceburg, Tenn., named
general manager of The Dixie Network
(WDXI Jackson, WENK Union City,
WTPR Paris, WDXE Lawrenceburg,
WDXL Lexington, WDXN Clarkesville,
all Tennessee, and WCMA Corinth,
Miss.).
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" Dr. Gould

James P. Storer, nationa! sales man-
ager, WIBG Philadelphia, named assis-
tant general manager, WJW Cleveland.
Mr. Storer entered broadcasting in 1950
with WGBS Miami, serving first in pro-
duction department and later in sales
promotion and merchandising. In 1956
he was appointed merchandising man-
ager for company’s radio division in
New York. He was national sales man-
ager for radio division in 1958 and 1959
until being assigned to Philadelphia sta-
tion. All are Storer Broadcasting sta-
tions.

Lester L. Gould has resigned as presi-
dent and board member of KQAQ Aus-
tin, Minn. Howard N. Fisher, station’s
manager, elected executive vp.

John 8. Stewart, director, special
sales projects, Avery-Knodel Inc., joins
Devney-O’Connell Inc., New York, as
vp-sales manager.

Dennis Holt, sales staff, KEZY Ana-
heim, Calif.,, named radio sales execu-
tive for RKO General, to handle sales
activity for KHJ Los Angeles and
KFRC San Francisco, RKO General'’s
west coast radio stations. He will op-
erate from an office in San Francisco.

Raymond L. Schreiner, program di-
rector, WRNL Richmond, named gen-
eral manager, WBCI Williamsburg, both
Virginia. He succeeds Howard H. Keller
who resigned to enter real estate busi-
ness. Mr. Schreiner began his radio
career in 1941 at Petersburg, Va. For
past 12 years he has been associated
with WRNL as announcer, sportscaster
and newsman, and was appointed to
his present position in 1960.

George Pleasants, formerly with
WFLN Philadelphia and WBUX Doyles-
town, Pa., named general manager,
WEAV-AM-FM Plattsburgh, N. Y.

William B. Ellis 11l joins WLOS-TV
Greenville, S, C, as account executive.
Mr. Ellis was sales manager for Miller
Outdoor Adv., that city.

Chuck Mizner, manager, KVNC
Winslow, to KIKO Miami, both Ari-
zona, in similar capacity.

Keith Swinehart, sales manager,
KVIP-TV Redding, Calif., promoted to
national sales director of Shasta Tele-
casting Corp. (KEJO [TV] Fresno,
KVIP-TV Redding and KVIQ-TV Eu-
reka, all California), with headquarters
in Fresno. Ted Dooley, station man-
ager, KVIQ-TV, named sales manager,
KVIP-TV, succeeding Mr. Swinehart.
Ed Deatherage, assistant sales manager,
KJEO (TV), to KVIQ-TV as station
manager.

M. Earle McDonald Il, local sales
manager, WRVA Richmond, Va., ap-
pointed to newly created post of re-
gional sales manager. 0. Broaddus
Jones, account executive, promoted to
local sales manager. Mr. McDonald
joined WRVA as account executive in
June 1956. He was named to present
post in January 1958. Mr. Jones came
to WRVA in February 1956.

Larry Buskett, sales manager, KLAC
Los Angeles, joins KRLA Pasadena, in
similar capacity. Previously, he had
been sales head of KMPC Los Angeles,
executive vp and general manager,
KGMS Sacramento, president, KRAM
Las Vegas, and manager, KCBQ San
Diego.

John Brigham, tv account executive,
Peters, Griffin, Woodward Inc., New
York, named television manager in
San Francisco office.

Willard Marlow named merchandising
manager WXEX-TV Richmond. Mr.
Marlow was with Hall & Co. and
Cargill, Wilson & Acree, both Rich-
mond advertising agencies.

John H. Wessel appointed special
feature newscaster for WISN-TV Mil-
waukee,

Bill Longworth joins WEJL Scranton
as announcer. He was formerly with
WDAU-TV and WGBI, both Scranton. .
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Donald- H. Richards, research and
promotion director, Advertising Time
Sales, New York, joins Blair Television
Assoc., that city, as head of tv research.

© Robert A. Lazar, general manager,
Forjoe & Co., Chicago, and Robert Mc-
Near;account executive, MCA-TV, that
city, join Paul H. Raymer Co., Chicago,
as accountiexecutives.

William " J. Early, account executive,
WDAU-TV Scranton, Pa., joins KDKA-
TV Pittsburgh. in similar capacity.

Hal Levin, formerly with advertis-
ing department of The Miami Daily
News, joins WINZ Miami as account
executive.

Harry J. Durando, timebuyer, Dona-
hue & Coe, New York, joins George P.
Hollingbery Co., that city, as radio ac-
count executive. )

Donald H. Goldberger, WERE Cleve-
land, and Buxton L. Johnson, Blair-Tv,
New York, join WPAT Paterson, N. J.,
as account executives.

Ronald Council, program director,
WSFM (FM) Birmingham, to WCRT-
FM, that city, as sales director.

Ed Samra, formerly with sales de-
partments of WIBK Detroit and
WKMF Flint, to sales staff of WOOD
Grand Rapids, all Michigan.

Sherril Hops appointed assistant di-
rector of merchandising for KNX Los
Angeles.

Charles Currier, engineer, WRCV
Philadelphia, appointed chief engineer,
WXUR-AM-FM Media, Pa.

Breck Harris, formerly with WACO
Waco, Tex. and KZIX Ft. Collins,
Colo., joins KMUS Muskogee, Okla.,
as engineer and announcer.

Jerry Chapman, promotion manager,
WFBM Indianapolis, named program
manager succeeding Chuck Breece, who
begins extended tour of active duty in
U. S. Army.

Al Taylor, former program director,
WOKY Milwaukee, joins KOOL Phoe-
nix, in similar capacity. Pat McCallion,
account executive, promoted to sales
manager.

Ken Draper, assistant general man-
ager and program director, KSTT Dav-
enport, Jowa, named program director,
KEX Portland, succeeding Donald
Stellges, who assumes an interest in
KUIK Hillsboro, both Oregon.

Jerry Healey, air personality, WBBM
Chicago, appointed director of pro-
grams.

Don Luftig, former producer-director,
WNTA-AM-TV Newark, joins WINS
New York as program director.

Larry Barwick, air
68 (FATES & FORTUNES)

personality,

KOMA Oklahoma City, to KFDA
Amarillo as program director. Charlie
Pro joins KFDA as air personality.

Squire Dee, air personality, WTRL
Bradenton, Fla., promoted to director
of programs, succeeding Gordon Wyllie,
who becomes an account executive.
Pat Wilson, formerly with WYAK
(FM) Sarasota, joins WTRL as air
personality.

L. K. Patton, formerly with WNOP
Newport, Ky., joins program and pro-
duction staff, WCKY Cincinnati.

N. Thomas Eaton named vp-news of
WTIC-AM-FM-TV Hartford, Conn.
Mr. Eaton was news director.

Ken Graham, announcer, KTVE
(TV) El Dorado, Ark.-Monroe, La.,
named news director.

Jack Hamilton, formerly with news
and public affairs department, WJIR De-
troit, joins WDTM (FM), that city, as
director of news and commentary.

Don McMullin, former news director,
WCIA (TV) Champaign, to WMBD-
AM-FM-TV Peoria, both Illinois, as
news coordinator.

Chuck Beach, formerly with KPRC
Houston, joins KITE San Antonio as
assistant news director.

Ben Vaughn joins news department
of WBMC McMinnville, Tenn.

Mary Lou Bloch joins WSUN-TV St.
Petersburg, Fla., as weather announcer.

Robert Goralski, NBC News, Wash-
ington, named NBC correspondent.
George Allen, NBC News, New York,
will replace Mr. Goralski on Washing-
ton news desk.

John Eustace, WPDM Potsdam,
N. Y., and James Witter, WIST Char-
lotte, join WROV Roanoke, Va., as
air personalities.

Don L. Brink joins WIBG Philadel-
phia as air personality.

Dick Whittington, air personality,
KSFO San Francisco, joins KLAC Los
Angeles, in similar capacity.

Ken Quick, projectionist, WBTV
(TV) Charlotte, appointed film editor.

PROGRAMMING

Alan W, Livingston, vp for creative
services, Capitol Records Distributing
Corp., Hollywood, will head new rec-
ords and phonographs group, one of
two complete business groups into which
Capitol is now divided. Daniel C. Bon-
bright, vp for administration and fi-
nance, heads other division, mail order
and electronics. Mr. Livingston is now
responsible for all sales, merchandising,
manufacturing, and studio and interna-
tional operations for records, phono-
graphs and accessories.

Robert J. Kinney named vp in charge
of sales, J. F. Films Inc., New York.
Mr. Kinney formerly served with Rob-
ert Lawrence Productions and Film Inc.,
both New York.

Stan Applebaum appointed eastern
artists and repertoire director for War-
ner Bros. Records, New York.

GOVERNMENT

William B. Sprague Jr,. radio-tv
newsman, and for past two years, radio-
tv public relations consultant in Wash-
ington, appointed director of publicity
for Republican National Committee.
Mr. Sprague was formerly associated
with NBC in New York and Washing-
ton as news reporter and commentator
from 1950 to 1960.

EQUIPMENT & ENGINEERING

Joseph M. Hertzberg, vp of market-
ing, government and industrial group,
Philco Corp., joins RCA as division vp,
defense marketing. Mr. Hertzberg was
vp, defense marketing before leaving
RCA in 1960 to join Philco.

George C. Connor, senior vp, Syl-
vania Electric Products Inc., appointed
general manager of newly established
home and commercial electronics divi-
sion. Mr. Connor also was named chair-
man of board of Sylvania Home Elec-
tronics Corp., marketing subsidiary for
division’s tv, radio and phonograph
products.

Richard B. Tullis, executive vp, Har-
ris-Intertype Corp., Cleveland printing
equipment and electronics firm, elected
president. Prior to joining firm six
years ago, Mr. Tullis was president of
Miller Printing Machinery Co., Pitts-
burgh.

Dr. Willard F. Libby, chemistry pro-
fessor at UCLA, elected to board of
Transis-Tronics, Santa Monica, Calif.,
electronics firm. Dr. Libby is Nobel
prize winner and was member of the
Atomic Energy Commission, 1954-59.

William J. Peterson, product man-
ager for receiving and picture tube sales,
Sylvania Electric Products Inc., New
York, assumes additional duty of sales
service-receiving tubes.

Robert S. Ziehmn appointed district
sales manager for General Electric’s
closed circuit tv equipment, covering
seven-state southern area with head-
quarters in Atlanta.

William A. Gross, manager of IBM’s
applied mechanics department, San
Jose, joins Ampex Corp., Redwood City,
both California, as director of research
department.

Charles R. Cortright, southern area,
sales rep., RCA, appointed manager,
eastern sales, for audio-visual products.
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Gathering of CBS News clan

CBS News’ principal overseas cor-
respondents are shown above as
they gathered in New York for a
year-end wrap-up of the past year's

.. news and their analysis of it.

As part of the home-coming pres-

entation in this “Year of Crisis” pro-

gram, the correspondents were pre-
sented in a tour of Chicago, Wash-

ington, Dallas, Los Angeles and
Philadelphia.
Appearing from left to right:

Charles Collingwood; Charles Kur-
alt; Alexander Kendrick; Richard

Salant, president, CBS News; Arthur
Hull Hayes, president, CBS Radio;
Blair Clark, vp and general manager,
CBS News, Peter Kalischer, Daniel
Schorr, David Shoenbrun, Blaine
Littell, Marvin Kalb, Eric Sevareid
and Richard C. Hottelet.

INTERNATIONAL

F. H. R. Pounsett, Philips Electronics
Industries Ltd., Toronto, re-elected pres-
ident of Canadian Radio Technical
Planning Board. Other officers elected:
C. J. Bridgland, Canadian National
Telecommunications, vp; R. A, Hack-
busch, Hackbusch Electronics Ltd., ad-
visory general coordinator; R. C. Poul-
ter, Radio College of Canada, director
of pr; F. W. Radcliffe, secretary-treasur-
er, Cowan Harris, assistant secretary-
treasurer, and R. T. O'Brien, assistant
general coordinator, all of Electronic
Industries Assn. of Canada.

Ralph Misener, CJAY-TV Winnipeg,
Man., elected president of Independent
Television Organization of Canada Ltd,,
Toronto, representing eight second sta-
tions in Canada’s eight major markets.
William Jones, CHAN-TV Vancouver,
B. C.,, and CJCH-TV Halifax, N. §.,, to
vp; Emest Bushnell, CJOH-TV Otta-
wa, to secretary-treasurer, and Emerson
Coatsworth to office manager at Toron-
to headquarters.

W. R. Walter and Ray Ireland named
radio sales representatives for Canadian
Broadcasting Corp., Toronto.

Don M. E. Hamilton, general man-
ager, CKSL London, Ont.,, appointed
general sales manager, CKLG North
Vancouver, B, C.

Maurice Boulianne, manager, CJSO
Sorel, Que., named director and general
manager, CJSO and CIJLM Joliette,

Que,

Reo Thompson, general manager,
All-Canada Radio & Television Ltd.,
Toronto, elected president of Station
Representatives Assn. of Canada Inc.,
succeeding Bill Byles, president, Stovin-
Byles Ltd., Toronto. Other new officers:
Andy McDermott, Radio & Television
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Sales Inc., first vp, Ernie Towndrow,
Stephens & Towndrow Ltd., second vp;
Ken Davis, Interprovincial Sales Ltd.,
secretary, and Gordon Ferris, Radio-
Television Representatives Ltd., treasur-
er.

Fernand Renault, former Quebec
legislative correspondent of Montréal
Star, named first French-language cor-
respondent of Canadian Broadcasting
Corp. at London, England.

Lloyd Lockhart, formerly with Toron-
to Daily Star, named director of new
editorial and public affairs department,
CHUM Toronto.

Marcel Beauregard, news editor,
CKVL Verdun, Que., appointed director
of newly formed Le Publicite Club de
Montreal.

James Watson, formerly with Trans-
Canada Telemeter, Toronto, joins Can-
adian General Electric Co. Ltd., that
city, as radio-tv sales and service repre-
sentative for Atlantic coastal provinces.
Peter Bowers and Harry Davis appoint-
ed CGE’s broadcast sales and service
representatives for Quebec, and On-
tario and Manitoba provinces, respec-
tively. Derek Pugsley moves from Que-
bec district to CGE’s Toronto headquar-
ters to head product planning of new
radio-tv broadcast equipment. Thomas
A. Yellowlees appointed pr manager at
CGE’s Toronto headquarters, succeed-
ing Harry H. Rimmer, who retires after
42 years with firm,

ALLIED FIELDS

Stanley S. Neustadt and Staniey B.
Cohen named partners in Washington
communications law firm of Cohn &
Marks. Both joined firm in 1955 from
posts at Federal Communications Com-
mission. Mr. Neustadt was legal assis-
tant to late Commissioner Frieda B.

Hennock and Mr. Cohen was hearing
attorney in Broadcast Bureau.

Lawrence D. Huntsman, former as-
sistant corporation counsel, Washing-
ton, D. C., and Edward S. O’Neill,
formerly with Govefnment Employes
Insurance Co., join Welch, Mott & Mor-
gan, Washington communications law
firm. -

DEATHS

Edward P. Broome, 54, vp and ac-
count executive, Thp Ralph H. Jones
Co., Cincinnati advertising agency, died
of heart attack Jan. 1. Mr. Broome
joined Jones in 1954, and was elected
vp in May 1961.

Quentin Field Feitner, 42, account
executive, Albert Frank-Guenther Law,
New York advertising agency, died Jan.
I at Harkness Pavilion, Columbia-Pres-
byterian Hospital Medical Center, New
York. Mr. Feitner joined agency in
1958 after eight years with Tomaso,
Feitner & Lane.

Norman V. Farrell, 60, formerly with
sales staffs, Weed Radio Corp., New
York, and WATV (TV) Newark, N. J.,
died in New York on Dec. 31, after
long illness.

Carlo de Angelo, 66, actor and pio-
neer radio director, died of heart at-
tack Jan. 3 in Cornwall, N. Y. In radio
he directed early Buck Rogers and Perry
Mason serials, and Jack Benny in his
radio appearance in 1932. For last 10
years Mr. de Angelo had been pro-
ducer-director of Ave Maria Hour, re-
ligious program on behalf of Graymoor
Friars, Garrison, N. Y.

Keith Hetherington, 53, veteran ra-
dio-tv announcer seen most recently on
commercials for Dr. Ross Pet Foods on
KTTV (TV) Los Angeles, died Dec.
31.



FANFARE

KZAM (FM) salutes seif,
area competitors, too

KZAM (FM) Seattle, on the air since
last November, has been conducting a
two-pronged promotion the goal of
which is not only to make the station
known within its broadcast area, but
also to sell radio in general. Daily, the
station has aired salutes to the other am
and fm outlets in the Seattle area.

Working down the station list alpha-
betically, the KZAM staff has prepared
spot announcements on each of the 25
other area stations, and run them daily
throughout the fm outlet’s 24-hour
schedule. In addition, each of the other
stations was asked by XZAM(FM) to
send over a specially prepared tape giv-
ing an hour’s sampling of its program-
ming, or a special feature which it
wished to highlight.

To emphasize the personal aspects of
radio, any station that wished could
send over a disc jockey to program the

2-3 p.m. period exactly as he .wished.
Of the 14 am and 11 fm stations in the

Seattle listening area, only one decided.

cific schedulg*nor explicit number of
. spots that, it must program during any
set period, and the choice of time and

not to participate in the promotion,{; topic is left entirely to the station. In

KZAM reports.

The station itself is aimed at the
Puget Sound’s Negro market, according
to Monte Strohl, president and general
manager of the outlet. Its daily pro-
gramming highlights rhythm and blues
music, as well as gospel and jazz selec-
tions.

Doilars can be counted
in minutes, WSJS finds

The North Carolina National Bank
of Winston-Salem, N. C., maintains its
own “savings account” with local sta-
tion WSJS. The “balance” of the bank’s
account with the station is figured in
one-minute spots which North Carolina
National draws upon whenever a news
flash occurs in the local area.

The station’s news staff has no spe-

Lincoln bookends were awarded
to Lincoln Diamant (¢), radio-tv
director at Daniel & Charles, New
York, as a special prizee. WMAL-
TV Washington bestowed the book-
ends in recognition of Mr. Diamant’s
record of 25 consecutive mathemati-
cal quiz contests entered and 25 con-
tests won. The consistent winner—
who also accumulated prizes as he
chalked up each contest—got the
special prize because the station felt
he deserved an extra accolade.

Mr. Diamant, who daily com-

Ad executive computes as he commutes

mutes on the New York Central
from his home in Westchester Coun-
ty to Daniel & Charles offices in the
city, worked on the WMAL-TV puz-
zles on the train. The station runs
the advertising campaign in trade
publications each month.

At the special award ceremonies,
Mr. Diamant was flanked by Don
Howe (1), H-R Television Inc., sta-
tion representation firm, and Neal
Edwards, WMAL-TV’'s national
sales manager, who made the presen-
tation.

J0 (FANFARE)

?practice, thie bank uses about 100 one-
minute spots during the average month.
The “savings account” idea originated
with the WSJS radio sales staff in 1958
when the bank was looking for an
effective way to use radio advertising.
After ‘three years of partnership, both
station and bank officials are satisfied
that the news spots have helped both
establish public affairs interest.

Drumbeats...

0id home town s WWDC Washington,
D. C., has just released a recording it
commissioned entitled “Washington—
My Home Town.” Lyrics for the song
were composed by station Vice Presi-
dent Norman Reed, and sung by Terry
Lee to Euel Box’s music. The song
neatly ties-in a tribute to the nation’s
capital and WWDC's “modern sound.”

The 960 smilers sWATS Sayre, Pa., has
just concluded its “Smile Promo” in
which three smiling listeners won $9.60
each once they had identified correctly
the three mystery smilers selected by
the station. Prizes were awarded to the
first person approaching each one of
the mystery men and asking: “Are you
wearing a 960 smile.”

Timesmanship = WTCN-AM-TV Min-
neapolis-St. Paul took a full page ad-
vertisement in Time magazine to pay
tribute to what it considers its area’s
“greatest resource”’—people. The black
and white ad was made up of pictures
of the Twin Cities’ citizens at work.

Arizona coverage » Avery-Knodel Inc.,
New York, has completed a compre-
hensive study of the Arizona Broad-
casting System, a nine-station regional
radio network, for distribution to agen-
cies and advertisers. Its coverage op-
portunities for advertisers are featured
in a spot-buying guide entitled “Mar-
kets and Radio Facilities of the Arizona
Broadcasting System.” The stations are:
KTAR Phoenix, KTAN Tucson,
KYUM Yuma, KCLS Flagstaff, KYCA
Prescott, KAAA Kingman, KIKO
Globe-Miami, KATO Safford and
KAWT Douglas.

Highway safety » WHNB-TV Hartford,
Conn., has obtained a print of the “Holi-
day Weekend” episode of the NBC-TV
Dr. Kildare series for showing to
schools and service clubs and other
civic groups as part of the station’s
safety education campaign. The pro-
gram, produced by MGM-TV in co-
operation with Nationa! Safety Council,
was broadcast before Thanksgiving.
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PROFESSIONAL CARDS

JANSKY & BAILEY
Offices and Laboratories
1339 Wisconsin Ave., N.W.
Washington 7, D.C. FEderal 3-4800
Msmber AFOOR

JAMES C. McNARY
Consulting Engineer

National Press Bldg.,
Wash. 4, D. C.
Telephone District 7-1205

Member AFCCE

—Established 1926—
PAUL GODLEY CO.

Upper Montclair, N. J.
Pilgrim 6-3000
Laboratories, Great Notch, N. |.
Membar AFCCE

GEORGE C. DAVIS

CONSULTING ENGINEERS
RADIO & TELEVISION

527 Munsey 8idg.
STerling 3-0111
Washington 4, D. C.

Momber AFCCE

Commercial Radio Equip. Co.
Everett L. Dillard, Gen. Mgr.

INTERNATIONA; BLDC.
WASHINGTON, D. C.
P.0. BOX 7037 JACKSON 5302
KANSAS CITY, MO.
Member AFCCE

A. D, Ring & Associates

30 Ycars’ Experience in Radio
Engineering

1710 H St.,, N.W. Republic 7-2347
WASHINGTON &, D. C.

Member AFCCE

GAUTNEY & JONES
CONSULTING RADIO ENCINEERS

930 Warner Bldg. National 8-7757
Washington 4, D. C.

Member AFCCE

Lohnes & Culver

Distriet 7-8215

Washington 4, D. C.
Member AFOCEH

Munsey Building

RUSSELL P. MAY

711 14th St., N.W. Sheraton Bldg.
ashlngion 5 D ¢

REpublic 7-3984
Member AFCCE

L. H. Carr & Associates
Consulting
Radio & Television
Engineers
Washington 6, D. C. Fort Evans
1000 Conn. Ave. Leesburg, Va.
Member AFCCE

KEAR & KENNEDY
1302 18th St., N.W. Hudsen 3-900C
WASHINGTON 6, D. C.
Member AFCORE

A. EARL CULLUM, JR.
CONSULTING ENGINEERS
INWOOD POST OFFICE
DALLAS 9, TEXAS
MElrote 1-8360

Member AFOCE

GUY C. HUTCHESON

P.O. Box 32 CRestview 4-8721
1100 W. Abram

ARLINGTON. TEXAS

SILLIMAN, MOFFET &
ROHRER

1405 G St., N.W.
Republic 7-6646
Washington 5, D. C.

Momber AFOCE

LYNNE C. SMEBY
CONSULTING ENCINEER
AM-FM-TV
7615 LYNN DRIVE
WASHINGTON 15, D. C.
OLiver 2-8520

GEO. P. ADAIR ENG. CO,
CONSULTING ENGINEERS
Radio-Television
Communications-Electronics
1610 Eye 5t., N. W

ashmgton
Executive 3-1230 Execuhve 3-5851
Member AFOCRB

WALTER F. KEAN

CONSULTING RADIO ENCINEERS
Associate

Ceorge M. Sklom

19 E. Quincy St. Hlckory 7-2401
Riverside, Ill. (A Chicago suburb}
Member AF

HAMMETT & EDISON
CONSULTING RADIO ENCINEERS
Box 68, International Airport
San Francisco 28, California
Diamond 2-5208

JOHN B. HEFFELFINGER
9208 Wyoming Pl Hiland 4-7016

KANSAS CITY 14, MISSOURI

JULES COHEN
Consulting Electronic Engineer

617 Albee Bldg. Executive 3-4616
1426 G St.,, N.W.
Washington 5, D. C,

Member AFCOE

CARL E. SMITH
CONSULTING RADIO ENGINEERS

8200 Snowville Road
Cleveland 41, Ohio

Phone: 216-526-4388
Member AFCOE

J. G. ROUNTREE
CONSULTING ENGINEER

P.0. Box 9044
Austin 17, Texas
Glendale 2-3073

VIR N. JAMES

SPECIALTY
DIRECTIONAL ANTENNAS

232 5. |asmine 5t.  DExter 3-5362

Denver 22, Colorade
Member AFCOE

JOHN H. MULLANEY
and ASSOCIATES, INC.

2000 P St., N. W.
Washington 6, D. C.

Columbia 5-4666
Member AFCOE

A. E. Towne Assocs., Inc.
TELEVISION and RADIO
ENGINEERING CONSULTANTS
420 Taylor St.

San Francisco 2, Calif.

PR. 5-3100

PETE JOHNSON
Consulting am-fm-tv Engineers
Applications—Field Engineering

Suite 601 Kanawha Hotel Bldg.
Charleston, W.Va. Dickens 2-628]

MERL SAXON
CONSULTING RADIO ENGINEER

622 Hoskins Street
Lufkin, Texas
NEptune 4-4242 NEptune 4-9558

L. J. N. du TREIL
& ASSOCIATES
CONSULTING RADIO ENGINEERS
10412 jefferson Highway
New Orleans 23, La.
Phone: 721-2661

William B, Carr

Consulting Engineer
AM—FM—TVY
Microwave
P. O. Box 13287
Fort Worth 18, Texas
ATlas 4-1571

JOHN H. BATTISON

& ASSOCIATES
Consulting Radio Engineers
Specializing in AM-FM-TV

appllcarmns and measurements
4.5 Munsey Building

Washington §, D. C.

Dl 7-2330 Momber AFOCE

ERNEST E. HARPER
ENGINEERING CONSULTANT

AM FM TV

2414 Chuckanut Shore Rd.
Bellingham, Washington
Telephone: Regent 3.4198

contact

BROADCASTING MACAZINE
1735 DeSales St. N.W.
Washington 6, D. C.
for availabilities
Phone: ME 8-1022

SERVICE DIRECTORY

COMMERCIAL RADIO
MONITORING CO.
PRECISION FREQUENCY

MEASUREMENTS
AM-FM-TV
103 S. Market St.,
Lee's Summit, Mo.
Phone Kansas City, Laclede 4-3777

CAMERIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM-TV

445 Concord Ave.,
Cambridge 38, Mass.

Phone TRowbridge 6-2810

THE CAPITOL RADIO
ENGINEERING INSTITUTE
ECPD Accred. Tech. Inst. Cutricula
3224 16 St., N.W., Wash. 10, D. C.
Industry- appmed Imme study and reli-
dence programs in Electronia
ing Technology including Specialized TV
Engineering. Write for free catalog.

P. 0. Box 1211, Lakeland, Florida

‘FREQUENCY
MEASUREMENT
AM-FM-TV -
WLAK Electronics Service, Inec.

Mutual 2-3145 3-3819




FOR THE RECORD

s &

STATION AUTHORIZATIONS, APPLICATIONS

As compiled by BROADCASTING, Dec. 28
through Jan. 3, and based on filings,
authorizations and other actions of the
FCC. Includes data on new stations,
changes in existing stations, ownership
changes, hearing cases, rules & stand-
ards changes, routine roundup.

Abbreviations: DA—directional antenna. cp
—construction germit. ERP—effective radi-
ated power. vhi—very high frequency. uhf
—ultra high frequency. ant.—antenna. aur.—
aural. vis.—visual. kw—Kkilowatts., w—watts.
mc—megacycles. D—day. N—night. LS—
local sunset. mod —modification. trans.—
transmitter. unl.—unlimited hours. kc—Kkilo-
cycles. SCA—subsidiary communications au-
thorization. SSA—special service authoriza-
tion. STA—special temporary authorization.
SH—specified hours, CH—critical hours. *—
educational. Ann.—Announced.

New am stations
ACTIONS BY BROADCAST BUREAU

Brewster, N. Y.—Taconic Besirs. Granted
1510 ke, 1 kw D. P. O. address c/o Willi
D. Schmidt, West Cornwall, Conn. Esti-
mated construction cost $32,603, first year
operating cost $48,000, revenue $55,000. Prin-
cipals are Willi D. Schmidt, Charles P.
LeMieux Jr., and Ernest Field (each one-
third). Mr. Schmidt is employe of Kimber-
1y Clark; Mr. LeMieux is employe of WINS

New York, N. Y.: Mr. Field is attorney.
Action Dec. 27.
Logan, Utah — George Stuart Nixon.

Granted 1300 ke, 1 kw D. P. O. address Box
174, Mission San Jose, Calif, Estimated con-
struction cost $30,000, first year operating
cost $54,000, revenue $72,000. Mr, Nixon
owns public relations firm. Action Deec. 27.

Existing am stations

APPLICATIONS

WAPI Birmingham, Ala—Amendment_to
BP-14068 (which requested changes in DA
system—one additional tower) to change to
non-DA-D (DA-2 to DA-N) and delete re-
quest for additional tower.

KLMO Longmont, Colo—Cp to increase
power from 250 w to 1 kw and install new
trans. (1050 kc).

WCHB Inkster, Mich.—Cp to change
hours of operation from D to unl. using
power of 1 kw; make changes in DA
system {(add seven towers}) & change from
DA-D to DA-2, (1440 Kke).

KELY Ely, Nevada—Mod. of license to
change hours of operation from unl. to
SH: 6 am to 6 pm. (1230 ke). 3

WCON Cornelia, Ga—Cp to increase day-
time power from 250 w to 1 kw and install
new trans. Ann. Dec. 28.

WDUN Gainesville, Ga.—Cp to change
from DA-D to non-DA. Ann. Dec. 28.

New fm stations

APPLICATIONS
*Spring Arbor, Mich.—Spring Arbor Col-

lege. 89.3 me, 10 w. Antenna height above
average terrain 64 ft. Estimated first year
operating cost $2,400. All equipment has
been donated to college. Ann. Jan. 2.

Golden Valley, Minn—Western Bestg.
Corp. 925 mc 281 kw. Ant height above
average terrain 230 ft. P. O. address 917
N. Lilac Drive, Minneapolis, Minn. Esti-
mated construction cost $14,257; first year
operating cost $12,000; revenue $12,000. Sole
owner is James A. McKenna Jr., attorney,
partner in McKenna & Wilkinson, Wash-
ington, D. C. He is also sole owner of
KEVE Minneapolis; 51% owner of WMEW
Baltimore (ep); 209% stockholder of WAWA
West Allis, V&is.; 80% stockholder in Hudson
Bestg. Corp. (WCMB and WDTV (TV]
Harrisburg, Pa., and applicant for station
in Reading Pa.) Ann. Jan. 2.

Existing fm stations
APPLICATION
WIFE(FM) Amherst, N. Y—Mod. of li-

cense to change station location from
Ambherst to Buffalo, both New York.

Ownership changes
APPLICATIONS

KMAK Fresno, Calif —Seeks assignment
of license from McMahan Bestg. Co. to
Fresno Bestrs. Inc. for $172,200. Buyer is
same as KPOI Bestg. Co., licensee of KPOI
Honolulu, Ann, Jan. 2,

KBOW Butte, Mont.—Seeks assignment of
license from Copper City Radio Co. to
KBOW Inc., for $100,000. Buyer includes
Richard R. Miller (50%) and Prudential
Diversified Services (49.92%). Mr. Miller is
promotion manager of Butte Standard-Post;
Prudential is real estate and investment
company. Ann. Jan. 2.

KRBO-AM-FM Las Vegas, Nev.—Seeks
assignment of license fromn Rainbow Inc.
to Meyer Gold for $85000. Mr. Gold is
owner of Creative Productions Inc. and
Mike Gold Advertising Agency, both Los
Angeles, Ann. Jan. 2.

WRKH Rockwood, Tenn.—Seeks assign-
ment of license from Blue Ridge Bcstg. Co.
Inc, to Richard W. Holloway for $73500.
Mr. Holloway has been sales and general
manager of several radio-tv stations since
1954, most recently regional sales manager
of WLOS-TV Asheville, N. C. Ann. Jan. 2.

Hearing cases

INITIAL DECISIONS

a Hearing Examiner Asher H. Ende issued
initial decision looking toward denying ap-
plication of Wireline Radio Inc. for regular
three-year renewal of license of its am
station WITT at Lewisburg, Pa., but to
grant it short-term renewal for one year.
Examiner found no lack of candor and no
misrepresentation in connection with trans-
fer of control without prior commission
consent, or with technical vielations, since
remedied, and recommended licensee be
given opportunity to furnish affirmative evi-
dence of its ability to operate in public
interest. Action Deec. 29.

a Hearing Examiner Herbert Sharfman

EDWIN TORNBERG

& COMPANY, INC.
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issued initial decision  looking toward
granting application of John M. Bryan and
Wwilllam K. Bowes Jr.,, d/b as Champion
Electronics, joint venture, for new am sta-
tion to operate on 1540 ke, 1 kw, D, in
Provo, Utah. Action Dec. 29,

» Hearing Examiner Thomas H. Donahue
issued initial decision looking toward grant-
ing applications ¢f The *‘‘Jet" Bcstg. Co.
Inc. (WJET), Erie, Pa., and WBNY Inc.
(WBNY), Buffalo, N. Y., to increase day-
time power on 1400 kc from 250 w to 1 kw,
continued operation with 250 w-N, each
with interference condition, and Lake
Shore Bcestg. Co. Inc. (WDOE), Dunkirk,
N. Y., to increase daytime power on 1410
ke from 500 w to 1 kw, continued operation
with 500 w-N, DA-N. Action Jan. 3

OTHER ACTIONS

n Commission designated for hearing and
consolidated into pending proceeding in
Docs. 14394-5 following mutually execlusive
applications for new tv stations to operate
on ch. 13 in Rochester, N, Y.. Rochester
Area Educational Tv Assn. Ine.; Star Tv
Inc.; Community Bestg. Inc.; Heritage
Radio & Tv Bestg, Co.; Ivy Bestg. Inc.;
Main Broadcast Inec.; Federal Bestg. Sys-
tem Inc.; Citizen's Tv Corp.; Rochester
Bestg. Corp., and Rochester Telecasters Ine.;
ordered that issues 7 and 8 of this order
shall supersede issues specified in Nov. 15
hearing order in Docs. 14394-5; that time
and place of consolidated hearing will be
specified in subsequent order. Applications
of Flower City Tv Corp. and Genesee
Valley Tv Inc. for same facility were pre-
;}ously designated for hearing. Action Dec.

s Commission designated for hearing and
consolidated into pending proceeding in
Docs. 14407-8 following mutually exclusive
applications for new tv stations to operate
on ch. 13 in Grand Rapids, Mich.: West
Michigan Telecasters Inc.; MKO Bestg.
Corp.; Major Tv Co. and Peninsular Bestg.
Co.; ordered that issues 8 and 9 of this
order shall supersede issues 5 and 6 of
Nov. 21 hearing order in Doecs. 14407-8; that
time and place of consolidated hearing will
be specified in subsequent order, and made
Federal Aviation Agency party to proceed-
ing. Applications of Grand Bestg. Co. and
Atlas Bestg. Co. for same facility were pre-

;_}ously designated for hearing. Action Dec.

Routine roundup

a By order, commission amended Sec,
176(c) of its rules concerning .notices of
violations to require licensee notified of any
violation to report steps taken to correct
condition complained of. Previously, com-
mission has required such answers only
from MNcensees notified of violation due to
hysical or electrical characteristics of
rans. Under existing rules, such statements
are required within 10 days of notification.
Rule applies to all licensees.

ACTIONS ON MOTIONS
By Commissioner Rosel H. Hyde

a_Granted petition by Broadcast Bureau
and extended to Jan. 10 time to respond
to petition by Putnam Bestg. Corp. to en-
large issues in proceeding on its applica-
tion and Port Chester Bestg. Co. for new
am stations in Brewster and Port Chester,
N. Y. Action Dec. 26.

Ly Acting Chiei Hearing Examiner
Jay A. Kyle

» Granted petition by Geneco Bestg. Inc.,
Marion-Jonesboro, Ind., and extended from
Dec. 22, 1961, to Jan. 5, 1962, time to file
opposition to petition by Radio One Five

undred Inc., Indianapolis, Ind., to enlarge
issues, which issue is in nature of “Evans-
ville Issue,” in consolidated am proceeding
in Docs. 14085 et al. Action Dec. 22.

s Upon request by Broadeast Bureau,
continued to dates to be specified time for
filing proposed findings of fact and con-
clusions of law and for replies in proceed-
ing on applications of Lindsay Bestg. Co.,
Peace River Bestg. Corp. and Willlam H.
Martin for new am stations in Punta
Gorda and Fort Myers, Fla. Action Dec. 27.

s Scheduled bprehearing conference for
Jan. 26 and hearing for Feb. 28, 1962 in
proceeding on applications of Jefferson
Radio Co. for license to cover cp for new
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am station WIXI, at Irondale, and Voice
of the Mid South for new am station at
Centreville, both Alabama. Action Dec. 28.
s Upon request by Broadcast Bureau,
continued Jan. 16 hearing to Jan. 30, 1982,
and continued from Jan. § to Jan. 19 time
for exchange of exhibits in proceeding on
application of Crosb):'r Bestg. Co. for new
am station in Ralls, Tex. Action Dec. 29.
= Upon request by La Fiesta Bestg. Co.,
continued Jan. 3 prehearing conference to
Jan. 11, 1962, in proceeding on its applica-
tion and Mid-Cities Bestd, Corp. for new
ggm stations in Lubbock, Tex. Action Dec.

w Corrected orders released Dec. 15 which
granted petitions by KSTP Inc. (KSTP),
St. Paul, Minn, and by Post Newsweek
Stations, division of Washington Post Co.
(WTOP), Washington, D. C,, for leave to
intervene in consolidated am proceeding in
Docs. 14085 et al (Community Service
Bestrs. Inc., Ypsilanti, Mich., et al) to limit
intervention to petitioners’ participation
only with respect to Issue 19. Primary pur-
pose of this issue is to insure that no
objectionable interference would be caused
to nighttime operation of existing Class I
stations, particularly KSTP and WTOP. Ac-
tion Dec. 28,

By Hearing Examiner Forest L, McClenning

a Denied petition by Ubiquitous Corfo‘,
Hyde Park, N. Y. for severance of its
application from consolidated am proceed-
ing in Docs. 14186 et al (Eastern Bestg.
System Inc., Brookfield, Conn., et al) Ac-
tion Dec. 28.

» Granted request of Suburban Bestg. Co.
Inc. and changed from Dee. 19, 1961 to
Jan. 29, 1962 return date of subpoena
duces tecum issued to Paul T. Foran in
proceeding on Suburban’s application and
Beacon Bestg. System Inec, for new am
stations in Jackson and Grafton-Cedarburg,
all wisconsin, Action Dec., 29

By Hearing Examiner Herbert Sharfman

s Granted petition by Santa Maria Tele-
casting Corp. for leave to amend its ap-
plication for new tv station to operate on
ch. 12 in Santa Maria, Calif, to supple-
ment financial showing for six stock sub-
scribers and correct certain technical im-
perfections; application is consolidated for
hearing in Docs. 14360-3. Action Deec. 26.

BROADCAST ACTIONS

by Broadcast Burean
Actions of Dec. 28

u Granted licenses for following am sta-
tions: WEIS Centre, Ala., and WGFA Wat-
seka, IIl.

KBAY-FM San Francisco, Calif.—Granted
license covering installation of new trans.
and specify type trans.

WGHQ Kingston, N, Y.—Granted license
covering change in station, studio, and ant.-
trans. location, increase in power, changes
in DA and installation of new trans.; con-
dition.

KDES Palm Springs, Calif.—Granted li-
cense covering change in ant.-trans. loca-
tion and changes in ant. and ground system.

WOCB West Yarmouth, Mass.—Granted
license covering installation of old main
trans. as auxilitary trans.

s Granted licenses covering increase in
daytime power and installation of new
trans. for following stations: KBRO Bre-
merton, Wash.;, KSLV Monte Vista, Colo.;
WRAW Reading, Pa.

a Granted renewal of license for follow-
ing stations: KMRC Morgan Ciglyl‘/I La.;
KUTE(FM) Glendale, (
Eaton, Ohio; WFMT(FM)
WFRO Fremont, Ohio; WG
Rapids, Mich.; WKOW Madison, Wis,;
WKYT(TV) Lexington, Ky.; WLOI La Porte,
Ind.; WMDN Midland, Mich.; WMKE(FM)
Milwaukee, Wis.;, WMTL Leitchfield, Ky.;
WNAH Nashville, Tenn,, WOHO Toledo,
Ohio; WPCO Mt. Vernon, Ind.; WPLY Ply-
mouth, Wis,; WPNC Plymouth, N, C,;
WRIP Roseville, Ga,; WROY-AM-FM Carmi,
Ill.; WSEV Sevierville, Tenn.; WTIG Mas-
sillon, ©Ohio; WTRU Muskegon, Mich,;
WVLD Valdosta, Ga.;, WYRE Pittsburgh,
Pa.; WIKB Iron River, Mich.; WISH In-
dianapolis, Ind.; K7IAT, K76AT, County-
wide Tv Inc, Burns, Ore.; K73AR, Mid-
Columbia Community Tv Corp., The Dalles,
Ore., and Goldendale, Wash.

The Baca Tv, Pritchett, Colo.—Granted
c¢p for new whf tv translator station on
ch. 9 to translate programs of KCSJ-TV
(ch. 5) Pueblo, Colo.

K11DH Tucson, Ariz.—Granted mod. of
cp to change type and location of trans.
and make changes in ant. systems of vhf
tv translator station.

Continued on page 78
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TENNESSEE
Occupied
Popula-  Dwelling
Area i nits

tion Unit
State totals 3,567,089 1,003,301

COUNTY TOTALS

Anderson 60,032 16,371
Bedford 23,150 7,023
Benton 10,662 3,350
Bledsoe 7,811 1,948
Blount 57,525 15,778
Bradley 38,324 10,767
Campbell 27,936 7,356
Cannon 8,537 2,489
Carroll 23,476 7,328
Carter 41,578 11,283
Cheatham 9,428 2,667
Chester 9,569 2,713
Claiborne 19,067 4,986
Clay 7,289 1,969
Cocke 23,390 6,217
Coffee 28,603 8,167
Crockett 14,594 4,298
Cumberiand 19,135 4,899
Davidson 399,743 114,635
Decatur 8,324 2,517
De Kalb 10,774 3,208
Dickson 18,839 5,525
Dyer 29,537 9,016
Fayette 24,577 5,381
Fentress 13,288 3,152
Franklin 25,528 6,884
Gibson 44,699 13,940
Giles 22,410 6,582
Grainger 12,506 3327

RADIO-TV SET COUNTS __

Radio
Homes
879,163

14,708
6,252
3,004
1,627

13,910
9,546
6,182
2,218
6,511
9,947
2,302

1960 U.S. CENSUS OF HOUSING

Radio Television '™
Total  Percent 2 or Total Percent 2 or
i Satura= more v Satura- more
tion sets Homes tion sets
87.6 227266 813,827 8l.1 60,480
89.8 5,563 13,965 853 1,221
89.0 1,406 5694 811 197
89.7 551 2450 731 119
83.5 126 1,239 63.6 40
88.2 4,550 13,226 83.3 698
88.7 2,419 9,132 8438 771
84.0 1,143 4,780 65.0 230
89.1 228 1875 753 23
88.9 917 5115 834 60
88.2 2,478 8,982 7956 493
86.3 414 2,222 833 63
79.9 189 2,023 746 37
87.5 391 2,913 534 38
83.4 158 1,226 62.3 19
79.0 623 4,243 68.2 60
90.6 1,650 6,915 84.7 319
86.9 404 3257 758 —
86.0 315 3,147 64.2 22
904 37,180 103,056 89.9 12,576
84.9 116 1,651 656 39
84.2 277 2311 720 42
90.5 867 4664 844 244
86.6 1,323 6,988 775 272
77. 310 2,969 552 60
86.3 458 1,844 585 43
88.9 1,617 5435 79.0 234
85.9 1,865 10,659 765 . 228
89.1 1,051 4500 684 277
82.1 336 2,068 62.2 -

e
“TAPE RECORDER

Continued on page 79

FIRST
WITH
STEREO

Mow |TA offers stereo
and monophonic car-
tridge recarders. One
unit-can be used for
both record and play-
back. Convenient plug-
in madular construction
features all transistor
circuitry, Fully compati-
ble, ITA recarders offer
separate record and
play heads. Higheast
fidelity performance
makes these units your
best buy in cartridge
fape recording.

~ Rt
ITA Electronics Corparation
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CLASSIFIED ADVERTISEMENTS

(Payable in advance. Checks and money orders only.) (FINAL DEADLINE—Monday preceding publication date.)
e SITUATIONS WANTED 20¢ per word—3$2.00 minimum ¢ HELP WANTED 25¢ per word—$2.00 minimum.
e DISPLAY ads $20.00 per inch—STATIONS FOR SALE advertising require display space.

e All other classifications 30¢ per word—$4.00 minimum.

e No charge for blind box number. Send replies to Broadcasting, 1735 DeSales St., N.W., Washington 6, D.C.
ApPLICANTS; 1f transcriptions or bulk packages submitted, $1.00 charge for
etC., sent t0 box numbers are sent at owner's risk, BROADCASTING ex pressly repudiates any liability or responsibility for their custody or return.

mailing (Forward remittance separately,

lease). All transcriptions, photos,

RADIO

Help Wanted—(Cont’d)

Help Wanted—(Cont’d)

Help Wanted—Management

Sales

Station manager—N.Y.§.—Immedlate open-
ing. Excellent opportunity. Send complete
details. Box 272J, BROADCASTING.

Owner-manager wanted._l-‘lorlda daytimer,
must be fully qualified to handle all phases
of radio statﬁ)n manggement, li;lcludlng tﬂrg}
1 ticket. Must have small amoun

gaé.lrj:s tocln%est. Box 320J, BROADCASTING.

Top-flight manager with proven sales and
prometion background. Mississippi's second
market, Daytimer, irmly established. Good
galary plus % of net. Competition keenest
therefore only best apply. Complete resume,
please. Box 366J, BROADCASTING.

stified? Here'’s your chance, Produce, Make
money. Sell, announce, write, remotes,
gports. Civic minded dynamo. Youll be
virtually a one man station. Ambitlous man
can make more money than in larger
station. Share in profits, Apply in person
or send photo & resume. WLFH, Little
Falls, New York.

Sales

Attention salesman! Solid, 5 kw suburban
metro market independent expanding sales
department, If you are a pro, and want to
hold a position paying $8,000 to $12,000 an-
nually, send resume and recent photo to
Ed Morgan, WETU Radio, P. O. Box 453,
Montgomery, Alabama, All replies con-
fidential.

Sales manager needed for small market
Negro outlet. Commission plus salary. Box
210J, BROADCASTING,

Announcers

Experienced announcer, not rock and roll,
with success record seeking chance as pro-
gram director of alert, established station
150,000 metropolitan market. Send resume,

tape, salary requirements to Box 311J,

BROADCASTING.

Combo man for New England daytimer.
ed in

%100 weekly to start for person qual
oth fields. No screamers please. Good fu-
ture for right individual. Send tape, photo,
experience in first letter, Box 314J, BROAD-
CASTING.

Announcers

Wanted: 1st phone announcers for dominate
5 kw in rich west Texas, ... Write and send

tape to Box 102J, BROADCASTING.

Mid-south. Announcer-sales, First ticket.
Mana%erial position, Box 105J, BROAD-
CASTING.

Pacific northwest-Washington, Require fm-
mediately adult announcer first telephone.
%00 week. Write Box 1267, BROADgAST-

Louisiana, Sales-announcer, first ticket, as
assistant manager. Box 104J, BROAD-
CASTING.

Northern New Jersey, major independent
growing multigle chain needs experienced
salesman capable of management or sales
manager, strong on personal sales, com-
%Ieée resume to Box 208J, BROADCAST-

8an Francisco classical music station de-

S sales manager to organize sales de-
artment. Send resume and other informa-
lon to Box 214J, BROADCASTING.

Robots for sale! Attention owners—Man-
agers only. Fantastic 6-foot money-making
promotion. Sold in every Florida market.
Over 100 in use. Now—exclusive market
rights—your station—your market. Write:
Box 248J, BROADCASTING.

National sales manager. For midwest re-
gional radio sgtation, Must have had ex-
perience in selling agencles in New York,
Chicago, Detroit and other major cities.
Good salary plus incentives and many bene-
‘fits. TFine opportunity advance with
multi-property company. Send complete de-
tails to Box 3087, BROADCASTING.

Immediate opening. Established Michigan 5
kw. Good commission, pension-insurance
plan, expanding market. Prefer man from

state or close-by. Mail resume. Box 3427, .

BROADCASTING.

Wanted salesman, liberal commission plus ..
in north central:

draw, Metro market
Florida, No drifters. Tell all in first letter.
Box 353J, BROADCASTING.

Bales manager. Progressive, farm station
2oing to 5000 watts soon needs sales man-
ager with experience In competitive mar-
kets. Must produce. Call or write Jim
Wanke, General Manager, KABR Radio,
Aberdeen, South Dakota. BA 5-1420.

Opportunity radio salesman. Salary bplus
commission. Good market. KFRO, Long-
view, Texas.

8ky’s the limit for ambitlous and experi-
enced small market salesman. Good record
and top references necessary. Write to
WICY, Malone, New York.

Wanted! Good, strong commercial radio
announcer who can do outstanding job of
airing news. Leading, fulltime network sta-
tion in medium-sized Minnesota market.
Power Increase expected soon. Send tape,
resume and salary needs, Tapes, returned,
Box 2077, BROADCASTING,

Full-time classical music statfon in San
Francisco has position for experienced
classical music announcer, Top salary for
right man. Send resume and other informa-
tion to Box 215J, BROADCASTING, or
call YUkon 6-2825.

January oggnln; for experienced staff an-
nouncer. Tight good music format . . .
central Pa. Expanding four station Pa.-Fla,
chain. Minimum of $80.00 to start—more if
qualified. Send resume, tape and photo to
Box 250J, BROADCASTING.

Good-music kilowatt needs food. morning
“personality”  dj-commercia announcer,
Must have 1st ticket and production ex-
perience or anxlety to learn., Good future,
excellent pay. Top station in beautiful mid-
west area. No beginners. Send full infor-
mation and tape to program director. Box
262J, BROADCASTING,

Immediate opening for staff announcer
progressive Kentucky station. Send tape,
resume and salary required. Box 334J,
BROADCASTING.

Announcer-copywriter wanted by Virginia
station, will have morning time, small,
congenial staff. Good opportunity. Adult
programming. Send tape, resume, photo to
Box 3597, BROADCASTING.

Experienced announcer desired. Must be
dependable, strong on news and commer-
cials. Good pay, 5000 watt station located
in western North Carolina. Send tape and
references to Box 376J, BROADCASTING.

Opportunity married staff announcer. Out-
line experience, KFRO, Longview, Texas.

Experienced morning man, tight produc-
tion but adult musie, medium midwest
market—salary $110 to $125. Send resume,
P#ct;ure, tape to Box 310J, BROADCAST-

Start the year where opportunity and
growth abounds, Experienced d4j. only—No
beginners! Minimum start $700. No r. and
r. or big sound types. Want maturity,
talent and guts. Send tape—complete
resume of experience—qualifications—refer-

ences. Bill Harpel, KHAR, Pouch 7-016,
Anchorage, Alaska.
Wanted: Combination engineer-announcer

with first phone. Air shift and maintenance.
Small market and local station. Send all
information and tag{e to Allen R. Mcintyre,
KNDC, Hettinger, North Dakota.

Announcer with first phone for Dposition
opening February 15. per month or
more to right man. Send tape, resume,
references and picture to Dan Breece,
KOVE, Lander, Wyoming.

New Jersey. Experienced news-man an-
nouncer, Sglary commensurate with ability.
Interview required. Send tape and resume.
Box 264J, BROADCASTING.

First class Christian announcer with license
to match, Send tape with commercials and

‘news and why you feel qualified to speak

for the Lord Jesus Christ. Box 0J,
BROADCASTING.

New York state 100,000 market needs self
starter with good voice, programming idea
man_ with follow through. Other talents
helpful. Solid citizen only. Box 2757,
BROADCASTING.

Two men phone 1st, Great Lakes area ex-
cellent opportunity to gain experience in
radio and televislon. Box 281J, BROAD-
CASTING.

Immediate opening for night announcer.
Good music format experience with em-
phasis on volce quality and reliability,
Play-by-play would be helpful. Contact
KFTM Radio, Kent Roberts, Program Di-
rector, Fort Morgan, Colorado.

Experienced first class licensed announcer.
Box 1056, Twin Falls, Idaho.

Experienced morning man. Send tape and
resume, WEAV, Plattsburgh, New York.

First class ticket-announcer — immediate
opening. Phone Norman Glenn, station
WJIDY, Pioneer 2-5191, Salisbury, Maryland.

Experienced first phone announcer. Im-
mediate opening. Send resume, tape and
salary requirements to J. F. Marzke, WJUD,
St. Johns, Michigan,

Mature voice for 5000 watt adult program-
ming into tidewater Virginia. Send tape
and resume including salary requirements
or contact E. Baydush, WLPM, Suffolk,
Virginia.

Wanted: Combination announcer-salesman
for top Daytona Beach station. Good op-
portunity., Only experienced men apply. No
phone calls. send tape and resume to Dick
Clark, WMFJ, Daytona Beach, Florida.

Needed 2 announcers-dj’s. Immediate. Call
or write Program Director, WTNS, Coshoc-
ton, Ohio.

"
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Help Wanted-—(Cont’d)

Situations Wanted—(Cont’d)

Situations Wanted—(Cont’d)

Announcers

Management

Announcers

Announcer-salesman needed immediately.
Experience necessary. Good opportunity.
Call or rush tape, conrl?lete resume and
photo to WRNY, Rome, N. Y.

Technical

Chief engineer position now available at
good music directional station in southern
California city. Must be able to take com-
plete charge of equipment. Must also work
board shift with smooth, professional de-
livery. Wonderful climate; stable, hard-
working staff, Reply Box 360J, BROAD-
CASTING.

Wanted . ., , transmitter engineer. Must be
famillar with transmitter maintenance,
First class ticket required. Send resume to
Box 3177, BROADCASTING.

Chief engineer, top California station, some
air work. Immediate opening. Format, 1000
watt—24 hour directional. Good job for
right man. KAFY, Bakersfield, California.
Call collect Empire §-4411 for Al Anthony
or Pzaul Bappistta.

Chief engineer—must have directional ex-
perience. KHAK-AM-FM, Cedar Rapids,
Iowa.
Wanted:
. WA,
6-3760.

First phone engineer-announcer
JP-FM, Joliet, Illinois. Call collect

Engineer-announcer, WGTN, Georgetown,
South Carolina. Must be good in both.

Good chief engineer wanted immediately.
Salary $95.00 if you qualify. Contact Al
Stanley, Manager, WTSB AM/FM, Lumber-
ton, North Carolina.

Engineer. Immediate opening. WVOS, Lib-
erty, New York.

Production—Programming, Others

North Carolina station wants experienced
program and production director with
knowledge and imagination. Must have
ability to handle department and public.
Statlon insists on good production, Good
salary and permanent job for right man.
Box 287J, BROADCASTING.

Immediate opening for night news editor
in upstate New York CBS affiliate. Ap-
plicant must have news gathering and
writing background, willingness to work,
versatility, reliability, showmanship. Op-
portunities rewarding. Personal interview
after tape, photo, resume and salary re-
quirements. Box 339J, BROADCASTING.

WJJL-Niagara Falls, N, Y., for middle of
February-person for traffic, copy with radio
background. References. Good conditions,
good folks,

RADIO
Situations Wanted—Management

Manager-salesmanager. $15,000 current in-
come desires to relocate for realistic op-
ortunity. Available after January 31, All
formation first letter. Box 188J, BROAD-
CASTING.

Manager—heavy sales background. Twelve
years experience, ten management. Mature,
thorough knowledge. Stable, responsible,
family man. Excellent ownership refer-
ences, Area §$10,000. Box 2297, BROAD-
CASTING.

Terrific young manager with proven sales
record. First class license and 11 years ex-
perience desires permanent position in
middle west. Current operation changia,g
ownership. Income $10,000 plus. Box 2387,
BROADCASTING.

15 years experience, management, sales
management. First phone. Excellent refer-
ences, Box 313J, BROADCASTING.

My 16 years experience in newspaper and
radio may be what your station needs.
Thorough knowledge all phases radio man-
agement and sales direction. Excellent news
dellvery and top sportscasting, Wish to
relocate to west coast medium or large
market with opportunity. Top market radio
or tv sportscasting considered. Married,
sober, permanent. Excellent all-round ref-
erences, Present management position seven
years. Box 351J, BROADCASTING.

Sell, Improve programming, community
image, audience. Successful manager, sales,
programming. Eight years present company.
31, famlily, college, Methodist, Rotarian.
Phone Rockwood, Tennessee, 354-1581.

Sales

Top air salesman . . . bright polished, pro-
fessional. Excellent references, work habits,
and nine years experience. Desires per-
manency and salary commensurate with
ability. Box 307J, BROADCASTING.

Four years experience as radio time sales-
man. Desires permanent position in small
midwest market with am or fm station.
Family man. Box 316J, BROADCASTING.

Salesman—sportcaster. 8 years experience
all phases radlo industry. Currently manag-
ing station. Excellent sales record. Award
winning Gplay-by-play. Box 324J, BROAD-
CASTING.

Attentlon—station owners & managers.
When was the last time you found great
potential sales management material? High-
flying sales personality ready for second-
stage development. If your organization is
ambitious, aggressive &  promotional-
minded. . , . If you mean business ($), and
want business , . . with an opening for
local, regional or national sales manager.
Write Box 355J, BROADCASTING.

Give me a try! Inexperienced in commercial
radio, but, oh so willing to learn. 214 years
college radic experience. Graduated from
radio school—good "combo.” Have resume
—have tape—will send! Box 322J, BROAD-
CASTING.

Southern Wisconsin — northern Illinois,
Young family man desires staff position.
Experienced all phases. Box 323J, BROAD-
CASTING.

We hate to lose this man! Operational
changes make it necessary to let him go.
21, sober, dependable, loyal., Not the best
announcer in the world, but comes to work

on time every day. Manager. Box 3277,
BROADCASTING.
Announcer. Young. Cheerful, Versatile,

Sales ability. Excellent training. Tape avail-
able, Box 3287, BROADCASTING.

Announcer. Experienced. Adult music. Pre-
fers radio/tv opportunity. Sincere. Tape.
Box 3237, BROADCASTING.

Attention general managers—Looking for
baseball broadcasting opportunity. Four
years experience—currently sports director.
Draft free. Box 3367, BROADCASTING.

first phone, Nice
appearance. Looking for a chance in tele-
vision. Box 341J, BROADCASTING.

Ohlo-Indiana-Kentucky-Florida. 6 years ex-
perience in radio/tv announcing, play-by-
play. Box 3457, BROADCASTING.

Mature, married, fully experienced radio
and television announcer, program director,
manager, salesman desires permanent posi-
tion with station seeking solid company
man. Box 346J, BROADCASTING.

Announcer, dj, play-by-play. Young and
single. Five years experience. Four years at
present station. Ready to move up to sports
minded operation. Box 3527, BROADCAST-
ING.

Good radio announcer,

Announcers

Sports announcer looking for sports minded
station—best of references. Box 1837,
BROADCASTING.

Swinging dj, announcer. Fast board. Bright
sound, Not prima donna. Not floater, Box
172J, BROADCASTING.

Former New Englander employed in small
Florida market, misses snow. Adult music
and news. Wishes employment in eastern
Massachusetts or Rhode Island. Young, ag-
gressive, experienced. Tape available on re-
quest. Box 254J, BROADCASTING.

1st license experienced announcer; sales-
man; maintenance, Family; station near
;)Vashington, D. C. Box 255J, BROADCAST-
N

News director at metropolitan midwest
radio station seeks advancement to major
market. College graduate. Authoritative
. - . mature .. . top references. Box 274J,
BROADCASTING,

Announcer, dj. Tight format, some experi-
ence, Family man, Negro, will travel. Box
302J, BROADCASTING.

Top 40 dj,, wants any medium, medium-
large, or large market; young, single, draft-
free, Box 3038J, BROADCASTING.

Announcer, dj, experienced, tight produc-
tion, mature veteran, want to settle. Box
3093, BROADCASTING.

Experienced, college trained broadcast en-
gineer desires position, am, fm, or tv. Box
312J, BROADCASTING.

Seasoned radio-tv executive midwest-Cali-
fornia group. Excellent references. Present-
ly sales manager eastern. Minimum $15,000
manager-sales manager. Box 252J, BROAD-
CASTING.

Available. Mature broadcaster experienced
in all phases of radio, including legal back-
ground. Interested in any reasonable prop-
ositlon, Write Box 301J, BROADCASTING.

College sports director, looking for start
with sports minded station, Outstanding
play-by-play on all sports, especially base-
ball. Send for tapes and see. Would like to
learn sales algso. Produced and announced
own sports show on college station the
past year. Avallable January 1, 1962. Tapes,
resume, photo on request. Veteran, and
hold B.S. degree. Box 318J, BROADCAST-
ING.

Versatile announcer-dj. Mature, good voice,
selling sound. Box 358J, BROADCASTING.

Stalf announcer desires location in metro
market, 8 years experience in all phases of
production including play-by-play. Reson-
ant, pleasing voice. Married, college, de-
pendable. Box 361J, BROADCASTING.

Recent radio-tv college journallsm graduate
desires broadecasting start., Veteran, 25,
single, employed. Box 362J, BROADCAST-
ING.

First phone. Handsome, personable, inde-
fatigable, veteran, 25, single, clean-cut,
sober, AB degree, type 75 wpm, seeks $150
weekly. Box 363J, BROADCASTING. Ed
Post, RE 7-2131, Washington, D, C.

Ambitious announcer, young, eager to learn.
Will travel anywhere immediately. Box
384J, BROADCASTING,.

Announcer, single, 27, draft free, two years
experience, flat, willing to work, work,
work! Box 365J, BROADCASTING,

Creative announcer-dj. Production. Voice
characterizations, good straight job. You
name it! Ten years experience. Ohlio,
Indiana, Kentucky. Box 368J, BROADCAST-
ING.

Announcer, dj. Bright modern top 40 sound.
Tight board. not a floater. Box 3707,
BROADCASTING.

Announcer d.j,, married, tight production,
fast board, news. Versatile—selling sound.
Box 3717, BROADCASTING.

Versatile, hardworking eastern newsman
anxious to relocate, California, Arizona,
New Mexico. Box 372J, BROADCASTING.

Young announcer, d.j. Experienced, seeks
position N, Y., Conn., New Jersey area.
References, tape on request. Box 374J,
BROADCASTING.

Experienced dee-jay—newsman immediately
available. College, veteran, married. Box
375J, BROADCASTING,

BROADCASTING, January 8, 1962
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Situations Wanted—(Cont’d)

TELEVISION

Situations Wanted-~(Cont’d)

Announcers

HELP WANTED

Production—Programming, Others

Team playing out of town? For first class
play-by-play broadcast from _EI Paso,
Anthony, Las Cruces, etc., call Jim Finlay,
sports director KROD, KROD-TV, El1 Paso,
Texas.

Announcer—strong on news. Adult show
. . . recent graduate of broadcasting school,
Single, 31—sample material on request. Phil
Petrucei, 115 N. 13 Ave. Melrose Park,
Illinois.

21 years experienced dj, announcer with
first phone, desires permanent position with
station in North or South Carolina or Ten-
nessee. Married, draft exempt, age 22, Good
personality with excellent voice. Write 101
Air Park Drive, Morganton, North Carolina.

Attention California & West. ExXperienced
announcer who can really move your audi-
ence morn-noon-nite, Personable,

tion, record hops. Call WHitney 4-2314,
write Apt, D, 10061 Carmenita, Whittier,
California.

Technical

Chief engineer—experienced am/fm con-
struction—maintenance—directional. Some
tv. All audio, including cartridges. Minimum
$175.00. Box 319J, BROADCASTING.

Engineer with announcing experience. 15
years in radio., Desire engineering sales
combination. Box 344J. BROADCASTING.

4 yrs. Chief engineer, 1 kw daytimers,
available. Anthony Ostopoff, 4-I Lake Vil-
lage, Wilmington, North Carolina. Phone
RO 3-7925.

Experienced engineer, 8 years with 5 kw
directional, 1000 hours of maintenance. Ex-

cellent electronic background. Avallable
immediately. Carl R. Trost, Concordia
Kansas.

First class licensed; chief engineer, combo
experience, Available immediately. Room
4, Bayard Hotel, Dover, Delaware. REdfield
4-3531.

Production—Programming, Others

Intelligent, first class voice and license.
Program/perform, college, family. Box 2587,
BROADCASTING.

Eastern newsman 10 years major market.
Mature dellvery, college journalism, Box
3265, BROADCASTING.

Veteran girl Friday . . . 12 years experi-
ence. Some tv . . has typewriter . . .
will pound. Present employer may be con-
tacted. Box 3327, BROADCASTING.

Program director . . Experienced all
phases formats. 25, married, college grad-

uate, Available January 30th. Box 3357,
BROADCASTING.
Program-news director. Excellent back-

ground all phases small market radio. Out-
standing history of participation in ecivie
affairs. Most interested in job with greatest
challenge and promise for future. Age 30,
married, veteran, college graduate. Prefer
south-southeast radio/tv. Box 354J, BROAD-
CASTING.

Program trained experienced maie copy-
writer available now—References, samples,
service, gather local news. Limited air ex-
perience. Box 3697, BROADCASTING.

Aggressive, capable newsman, 2 yrs ex-
perienced plus AFRS, newspapers, maga-
zines. Increasing, authoritative delivery.
Write lively copy, handie all phases. Want
news conscious metropolitan station. Har-
vard graduate, married, 30, available im-
mediately. Let's arrange interview. Box
3735, BROADCASTING. .

Write copy, type, good weorker. Prefers
small southern station. Salary - secondary.
Samples, tape. Alice Wireman, YWCA,
Nashville, Tennessee.

Sales

Experienced TV salesman with proven
record in smaller market and wants to
move up. We are CBS in top 35 markets,
3 statlon company and growing a good
insurance program. Salary open against
12% commission, The right man should
earn §$15,000.00 or more. Thoroughly ex-
perienced radio salesman with some tv
experience considered. Send resume and
photo to Box 240J, BROADCASTNG.

“Pioneer southeastern television station in
one of the top 50 markets needs a strong
local sales manager. Duties will include
supervision and planning of local sales
staff, new ideas and fresh approach from a
proven and experienced man. He must have
television eXperience in major market or
sales/sales manaﬁer experience in small
market. The “right” man is good for § fig-
ures, Include photo and details regarding
sales ex?erience with application. Applica-

tion will be kept In strictest confidence.”
Box 289J, BROADCASTING.
Technical

TV engineer. Excellent engineering op-
portunity with a leading midwestern tv
station. Experience required. First class
license desirable. Send detailed resume and
salary requirements to Box 226J, BROAD-
CASTING.

Wanted immediately. Maintenance engineer
with knowledge of Ampex video tape.
Salary open, Call Walter Nelson or Clark
Davis collect at WHTN-TV. JAckson §5-
7661, Huntington, West Virginia. .

KVKM-AM-TV, Monahans, Texas, has open-
ing for additional first class engineer. Must
have heavy maintenance experience. Reply
by letter to chief engineer, giving complete

qualifications, references and salary Te-
quirements.

Wanted immediately—video switcher. Call
Clark Davis collect at WHTN-TV, JAckson
5-7661 in Huntington, West Virginia.

Field engineer—To travel within U. S.

Famillar vhi propagation and wired tv dis-
tribution systems; will train in special tech-
niques for CATV systems. Write in con-
fidence: General Manager, Entron, Inc., Sys-
tems Construction Division, Box 287,
Bladensburg, Maryland,

Production—Programming, Others

TV news director wanted for three station
mid-west market. Take full charge and
make news department a going concern.
Must be strong on the air; know photo-
graphy and film; strong on writing. Man
we need will take this news operation to
number one position. Send resume, audio
tape, fillm if possible, photc of self and
salary requirements to Box 350J, BROAD-
CASTING.

TELEVISION
Situations Wanted—Sales

Midwest radio-newspaper salesman desires
tv. Four years experience, 30. Box 325J,
BROADCASTING.

Technical

Director-producer, announcer: Five years
experience all phases television-radio.
Original, creative, resourceful. Seeking ad-
vancement with progressive station. Twen-
ty-five, married. Employed by number 1
station. Strong on local, commercially ori-
ginated programs. Box 348, BROADCAST-
ING.

Experienced, mature reporter-news writer,
photographer, all phases, wants position in
news-conscious midwest station — prefer
Ohio, Michigan, Wise. Can offer more than
7 years strictly tv news as step to news
directorship. Family man. Presently em-
ployed. Box 367J, BROADCASTING.

Desire position as production or operations
manager with new or progressive station. 7
years station experience; 2 years with tele-
Vvision production company; 2 years spe-
cialized training, Resume furnished on re-
quest. Box 377J, BROADCASTING,

FOR SALE

Equipment

Need all equipment for 1000 watt station.
Used & new. Box 209J, BROADCASTING.

Eizht (8) practically brand new units of
Phileco modern TLR-2B portable television
relay system, consisting of transmitting and
recelving terminal, and repeater stations.
These micro wave units purchased by
American Tel, & Tel. Co, Box 283J, BROAD-
CASTING.

DuMont 1 kw television transmitter series
13000. Write Box 340J, BROADCASTING,

For sale. Hewlett Packard FM—monitor in
service about one year. Tuned for 935 mc
—=$1.100—contact KBEC. Waxahachie, Texas
—WE 7-1390, Richard Tuck,

Harkins FME 50 multiplex exciter and
Harkins SCT-2 two channel 65 and 26 ko
sub carrier generator with fliters. Cost new
$4,000. Very good condition., Make offer to
Karl Troeglen, Technical Director, KCMO-
FM, Kansas City, Missouri.

G.E. FM monitor BM-1-A, $750, Gates RDC-
10 remote control, $400. KEBR, Sacramento,
California.

For Sale: Cellomatic projector, Model 45S:
one year old, perfect condition. Ideal for
on-air use, sales presentations, meetings,
eivie functions, Most versatile tool for anlyl
visual presentation. Four inch by flve inc
transparency [ﬂn‘ojectlcm to nine foot by
twelve foot; fingertip control for optical
effects—superimpose, wipe, crawl (vertical
and horizontal); built-in rear view monitor
mirror. Dimensions: fifty inches high,
thirty-four inches wide, nineteen inches
deep, 140 pounds. Available at less than
book vwvalue. Chief Engineer, WFRV-TV,
Green Bay, Wisconsin.

3 kw fm transmitter Western Electric 504B
plus 5A monitor now operating. Available
3 months WRVC-FM, Norfolk, Virginia.

Am. fm, tv equipment including monitors.
5820, 1850, p.a. tubes. Electrofind, 440 Colum-
bus Ave., N.Y.C.

WwWill buy or sell broadcasting equipment.
Guarantee Radio & Broadcasting Supply
Co.. 1314 Iturbide St., Laredo, Texas.

18 years experience chief engineer; radio,
microwave and tv; operation. maintenance.
construction. Desire west or midwest. Box
273J, BROADCASTING.

Now employed experienced chief engineer
with other qualifications, seeking employ-
ment with a future. Welcome opportunity
with tv. Box 305J, BROADCASTING.

Transmission line, styroflex, hellax, rigi¢
with hardware and fittings. New at_surplus
prices, Write for stock list, Sierra Western
Electric Cable Co,, 1401 Middle Harbor Rgad.
Oakland 20, California. .

WANTED TO BUY

Chief engineer presently employed overseas
returning to states. Twenty years experi-
ence. Seeking permanent position in med-
ium to large market or as group engineer.
Ability in design, construction, operation,
maintenance and production in radio and
television. Box 3577, BROADCASTING.

Equipment

General Electric fm modulator panel using
phaseitron, A or B model. KCMS, Box 592,
Maintou Springs, Colorado.

L

76

—HeT

BROADCASTING, January 8, 1962



Wanted to Buy—(Cont’d)

RADIO

TELEVISION

Equipment

Help Wanted—Sales

Situations Wanted—Management

R.F. bridge G.R. 916AL—also Clerke Field
intensity meter. Contact. N. L. Wilson,
WAWZ, Zarephath, New Jersey.

Broadcasting equipment bought and sold.
0S8, 270 N. Crest Rd., Chattanooga, Tenn.

TV station affillation wanted. Desire to In-
vest moderate capital & 14 years excep-
tional experience in programming, : film,
vtr, sales, ete. Box 123J, BROADCASTING.

Financially responsible broadcaster desires
an Interest in or outright cash purchase
of 2 broadcast facility in Tulsa, Oklahoma
or vicinity. Replies confidential. Box 242J,
BROADCASTING.

INSTRUCTIONS

FCC first phone license preparation by
correspondence or in resident classes.
Grantham Schools are located in Hollywood,
Seattle, Kansas City and Washington. Write
for our free 40-pafe brochure. Grantham
School of Electronies, 3123 Gillham Road,
Kansas City 9, Missouri.

Train now In N.Y.C. for FCC first phone
license. Proven methods, proven results. Day
ahd evening classes. Placement assistance
Sgngu;zﬁesr Training Studios, 25 W. 43 N.Y.

FCC first phone license In gix weeks
Guaranteed instruction In theory ano
laboratory methods by master teachers.
G 1. approved. Request fre¢ brochure.
Elkins Radio License School. 2603 inwood
Rnael. Dallas, Texas.

Since 1948, The original course for FCC
First Class Radiotelephone Operator License
fn_ <ix wceks. Reservations necessary. En-
rolling now for classes starting March 7,
May 9, July 11. For information, references
and reservations, write William B. Ogden
Radio Operational Engineering School, 1150
West Olive Avenue, Burbank, California.

Be prepared. First class F.C.C. license in
six weeks. Top quality theory and labora-
tory training. Elkins Radio License School
vf Atlanta, 1139 Spring St., NNW., Atlanta,
Georgia.

FUC first class license in 8 weeks, We are
specialists. We do nothing else. Small
classes,  Maximum  personal instruction.
Oue low tuition covers everything until
license secured. Pathfinder Method, 5504
Hoilywood Blvd.. Hollywood, California.

Elkins Radico License School of Chicago—
Six weeks quality instruction in laboratory
methods and theory leading to the F.C.C.
First Class License. 14 East Jackson St.,
Chicago 4, Illinois.

Announcing pregramming. console opera.
ton Twelve weeks Iintensive. Dractical
raining Finest. most modern equipment
wailahle. G. 1 approved. Elkins Schani of
;rnnacanmg, 2603 Inwood Road. Dallas 35.
FYAS

MISCELLANEOUS

furn unsold time into immediate cash!
Quality item made to sell at $4.00. You
dvertise at $2.00 (with order), retain 25%.
Ispecially suited to radio for quantity
ales, Write for details—Box 2327, BROAD-
CASTING.

‘rogram polkas? 22 long plays for $25.00
heck. Prepaid. Polkaland, 2318 Saemann,
heboygan, Wisconsin.

5,000 professional comedy lines, routines,
dlibs. Largest laugh library in show busi-
ess. Special monthly topical service featur-
ng deejay comment, Introductions. Free
atalog. Orben Comedy Books. Hewlett, N.Y.

‘a¥ing ratecard in advance! Overseas news
onvention! Extensive promotions! Famous
:aders! 49 Protestant denominations! Eight
curs Saturday or $1,000 yearly (monthly in
dvance) for fifteen minutes twice dally.
‘lay England. Schell City, Missourl.

Deejay Manual,” a complete gagfile con-
ning adlibs, bits, :gimmix, letters, patter
. « $5.00: Show-Biz Comedy Service, 65
arkway Court, Brooklyn 35, N. Y.

ROADCASTING, January 8, 1962

EXPANDING

Need Complete Staff . . . Sales-
men, Announcers, Newsmen, Copy,
& Engineers. Some experience,
no tapes. . , . Near NYC.

Box 303J, BROADCASTING

4
SALES MANAGER ;

Wanted for Michigan Metro market Day- 4
time. $600 per month guarantee to start, ¢
zgainst 10% commission on net station
receipts, Stock option & opportunity to be- ¢
come Manager to right man. Send all in- {
formation first letter to:

Box 304J, BROADCASTING :
Lt il e L e

7 PP PP PP

Announcers

Northeast 50 kw clear channel needs staff
announcer with news writing and/or sports
background. Prefer young college grad on
his way up, Quality programming, large staff,
modern facilities and prestige position in
this large market make this an outstanding
opportunity for the right man. Send com-
plete resume, tape and recent photo to:

Box 284J, BROADCASTING

WANTED: GIRLS! A
“For an all-gitl radio station in a wmajor
market near Memphis. Prefer radio or TV
experience. Must be attractive, poised, have

pleasant voice; between the ages of 20-35;
married or single. Be able to read com-
mercials well; run own board. We will train
right girl. Rush tape, resume and salary ex-
pected to Box 343), BROADCASTING.”

RADIO

SITUATIONS WANTED

Production—Programming, Others

Program Director/DJ with imagi-
nation not billboard. Now at top
station L. A, Calif. Top 15 mar-
kets only. Box 356J, BROAD-
CASTING.

MR. STAN MAJOR -

Top Program Manager-Personality ~Chicago,
Washington, Baltimore. Ready to help you

back into top position in market in either
capacity. All replys considered, and con-
fidential. 312-255-4743 - 706 N. Pide, Mt.
Prospect, |ll

e e e e P el
FILM SALES EXECUTIVES

ARE
SUCCESSFUL TV
MANAGERS!

Award-winning veteran TY film sales
executive with strong broadcast back-
ground wants to assume direction TV
station where creative thought and
sales action are needed, perferably
Midwest. Will consider modest invest-
ment but interested only in aggressive
ownership which believes in progress
through showmanship, with emphasis on
local image.

Box 300J, BROADCASTING
e e s e
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INSTRUCTIONS

THE AMERICAM
DISC JOCKEY SCHOOL
] 1 ’

- aur g

HELEMA BLDG., MORFOLEK, YA,

Simie Nordes=Taps, Photo, Roswmo Huasbed

MOVING?
SEND FOR BOOKLET

A free, lé6-page booklet prepared by
Burnham Van Service, Inc. can give you
helpful, work-saving, cost-saving point-
ers on how to organize your move
from city to city when you change
jobs. How to prapare to move, tips on
packing, a helpful inventory checklist
of things to do are among the topics
included. Write for your free copy.
No obligation.
Chuck Swann,
Burnham Van Service,
1634 Second Avenue,
Columbus, Georgia
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IMMEDIATE NEED!

ALL BROADCAST PERSONNEL PLACED
ALL MAJOR U.S. MARKETS
MIDWEST SATURATION

Write for application NOW

. WALKER EMPLOYMENT
SERVICE

Broadcast Division
Minneapolis 2, Minn.
FEderal 9-0961

Jimmy Valentine
83 So. Tth St.

For Best Results
You Can’t Top A ]
CLASSIFIED AD
in
XM BROADCASTING

THE BUSINESSWEEKLY OF TELEVISION AND RADIO
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lent for man and wife team.
Write Box 321J, BROADCAST-
ING.

5000 WATT, AM-FM, CENT.
CALIFORNIA Dominant station
in three station (non-TV area)
market for sale in entirety or
partnership. Currently grossing
close to six figures yearly, Rapidly
expanding market near big Gov-
ernment installation. Sincere in-
quiries will receive complete data
asked. Reply Box 333J, BROAD-
CASTING.

NORTH FLORIDA
Fulltime—non-directional. Low down
payment—long terms. Number 1 in
market. Exclusive with:

Associated Media Brokers

Suite 328 Bayview Building
Fort Lauderdale, Florida
Phone LOgan 6-7843

Bob Flynn Myles Johns
Mich single daytimer 60M terms
lowa single fulltime 7™ 15dn
Fla small power S0M 29
West  small VHF-TV 150M 29
GCa metro  fulltime 175M cas|
Seuth major fulitime 400M 100dn
N.E, Top 30 daytimer 425M terms
And others.

:CHAPMAN COMPANY
1182 W. Peachtree St., Atlanta 9, Ga.

78 (FOR THE RECORD)

FE("::i SmA:;f SUMMARY OF COMMERCIAL BROADCASTING
P e Gompiled by BROADCASTING Jan, 4
A0 ¢ - ON AIR cP TOTAL APPLICATIONS
sze +hanve ius*rd con;erfedM:Zol ﬁ)rsge:: % Lic. Cps. Not on air For new stations
ideoctapea reco efrs from e =
= o Model 1000-C. As a result we have = ‘F‘m 3'33 ;g lgg ?;g
B, number of used, left-over units which ! v 487 76 76 137
B were removed in the process. These W
% could be of use as spares to a station E
= still operating the Mode! "A" ma- =
B chines. V;/e have pricec} +|'I|‘em at ap; [ ] OPERATING TELEVISION STATIONS
= proximately one-third of the cost of & "
g_ similar new units. | am listing the ones ! Compiled by BROADCASTING Jan. 4
; that we have availa-ble. with our price g VHF UHF v
! per wunit, F.O.B. Chicago. g Commercial ‘ 497 92 562
[] Item Ampex # OurPrice B Non-commercial 40 18 58
@ Power Supply 50148-01  $150.00 | :
= Pre-Amp 13612-01 4500 =
% e 1365001 75.00 : COMMERCIAL STATION BOXSCORE
i Re;(::'c:’ Driver 13841-01 135.00 :. Compiled by FCC Nov. 30
@i Med-Demod 13625-01 83000 g AM [ W
=  Chassis E ; i 2
B Chennel Switcher  50152-01 76500 W t‘;;“gg“,ﬁ'"(n‘;';,‘;{,’ﬁm, g B 488
. c{‘.‘"" - 15000 ¥ Cps not on air (new stations) 146 169 88
R b D0 EoL RN B B
= \ = ications for new Stations (not in hearin
B PE & Switch 1361701 2500 B Applications for new stations. (in hearing 176 23 53
i Chassis H Total applications for new stations . 675 147 120
= L. A. Pierce, WBBM-TY, Chicage” = Applications for major changes (not in hearing) 496 77 35
| . | Applications for major changes (in hearing) 91 5 13
11D O 1D 1 O 1 O T Total applications for major changes 557 82 43
FOR SALE Stations k';:"g:fetgg‘eted 2 i %
FLORIDA DAYTIMER _*There are, in addition, nine v stations which are no longer on the air, but retain their
Realistically priced with terms. licenses. *Includes ane STA.
Ideal for owner-operator. Excel-

For Sale—(Cont’d)

Stations

GUNZENDORFER

OREGON BIG MARKET 5000 WATTER.
Asking $215,000. “4 CUNZENDORFER
Exclusive.”

CALIFORNIA SOUTHERN MARKET STA-
TIONS. $115,000 and §95,000, Exclu-
sive.”

OTHERS IN OREGON, UTAM, and ARI-
ZONA with $18,000 down.

WILT GUNZENDORFER
AND ASSOCIATES

8630 W. Olympic, Los Angeles 35, Calif.
Licensed Brokers Financial Consultents

Colo. medium fulltime $72,500—Ala,
med, f.t. 842,500—N. M. med. reglonal
$150,000—=Ind. med. regional $78,000—
N. Y. major rvegional $135,000—Tex.
metro tegional. Over $50,000 cash-flow
profit in 1960. $250,000 with 20% down.
—=Tex. regional $70,000—Tex. ft. $70,
000—Tex. metro f.t.

single $26,950-=La.

Ark. mmajor f.t, regional $180,000—Tenn.
single $82,500—Tenn. major f.t. regional
$225.000—Tenn. major ft. regional
$375,000—Fla. medium ft. regional
$170,000=—Fla. metro power $225,000
==Miss, single $40,000—=Miss. single $45,-
000—Ala. major f.t. regional $300,000—
N. M, major f.t, reglonal $250,000—

20 others. Contact:

PATT McDONALD CO.
Box 9266—GL. 3-8080
AUSTIN 17. TEXAS

Continued from page 73

u Following stations were granted exten-
stons of completion dates as shown: WRVM-
FM Rochester, N. ¥, to March 6; WTIX
New Orleans, La., to March 1, and KSVA
Sierra Vista, Ariz,, to May 15.

Actions of Dec. 27

KTCR Minneapolls, Minn.—Granted cp to
replace expired permit for am station.

WIFE(FM) Ambherst, N. Y —Granted mod,
of license to change remote control point
to Statler-Hilton Hotel, Buffalo, N.

KKOK, Aubrey H, Ison_and Paul C.
Masterson, Lompoe, Calif.—Granted assign-
ment of cp to Southland Bcstg, Co.

WCAU-FM Philadelphia, Pa,—Granted cps
to make changes in transmitting equipment
(install new fm exciters), and in auxillary
transmitting equipment. (install new ex-
citers); conditions and without prejudice
to whatever action commission may deem
appropriate in light of any informatior
developed in pending inquiry concerning
compliance with Sec. 317 of Communica.
tions Act, and to such action ag commis-
sion may deem warranted as result of it
final determinations with respect to (1’
conclusions and recommendations set fortf

For Sale—(Cont'd)
"~ Stations

—— STATIONS FOR SALE——

WEST NORTH, (CENTRAL. Fine, profitable
aytimer facili serving trade area of
50,000. $100,000 annual gross. Asking $190,~
000 with 29% down. Includes real estate.
SOUTHWEST. Absentee owned. Exclusive.
Full time. Doing $50,000. Asking $80,000,
% down.
EAST SQOUTH CENTRAL. Top market. Gross

flOB.ﬂDQ._Asking $200,000. Excellent terms
or qualified buyer.

JACK L. STOLL & ASSOCS.
Suite 600-601 6381 Hollyw’d Blvd.
Los Angeles 28, Calif. HO 4-7279
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i rt Study Staff; (2 - .

lated studics and inquiriés now béing con- | RADIO-TV SET COUNTS Continued from page 13
sidered or conducted by commission: and
(3) pending anti-trust matters.

) gl;lNEé. Btrgrdgé Tex.—‘(i}x:?nt%d aiutl':gﬂt% to 0 ] Total I!!adio - T;Ievision )
slgn-off at 7:00 p.m. daily beginning Jan. ccupie ota ercent 2 or " Tota ercent or
) G L ST SR 2T B aT Popula- Dwelling  Radio  Satura= more Tv  Satura- more
N Fol}owing lstftioras twere granted &%eor}i Area tion Units Homes tion sets Homes tion sets

sions B
Wheaton. Ma. 16 Mareh 1 and WRVA | Greene 42,163 11892 10426 877 2,078 9276 780 311
Lewistown, Pa., to March 1. Grundy 11,512 2,975 2,385  80.2 143 1,898 63.8 41
P Hamblen 33092 9278 8217 886 2,263 7,205 777 308
TV Viewers Assn. San Mateo and Am. | Hamilton 237,905 69,825 61477 880 19,940 61,5222 87.7 6985
brosia Lake, N, M—Granted cp for new vhi |  Hancock 7,757 1976 1789 905 109 1,220 617 —
tv translator station on ch. 9 to translate Hardeman 21,517 4,962 3,770 76.0 434 3304 666 78
Proglams of KOB-TV (ch. 4). Albuquerque, | Hargip 17,397 4908 4006 816 598 2975 60.6 39
e Hawkins 30,468 8201 6951 848 1,136 578 706 114
Actions of Dec. 29 Haywood 23,393 5,643 4367 774 572 3,613 64.0 92
AT, WibTi Bosp co goe | deenon  Jells A TR omD s Dmopy o
y 8 T T T r Henry , , 2 y N N 00 » .

g i SRy ereatan e WU E | Hickman 11862 3395 2993 882 281 2630 775 69
WWAWAM storer meste. co. wheeitng, | Humpin e e 268 e 49 280 s o
5 3C5tg. Co. ; umphreys , , ) d H i
Wy apSranted assignment of cp o | oy 9,233 2591 2145 828 173 1685 650 —_
arr‘lﬂxtga Vint.%n, ga.—r?gantted llcenze {or iefferson %l,;gg g,gﬁ% 5323 93,2 1,%7% g%gg ;g; Zg?

g on and redescribe trans. and sta- ohnson 0, I 0 2,588 89.2 4 ! I
N Roanoy, Syaye and 2043 Tenth St. | yng 250523 72576 65384 901 23276  6L8% 853 6118
WKLX Raleigh, N. C.—Granted license for taks il Zsl;gzl?i ég?g lggg ;%g égg ﬁgg ?gg lgg
aux. trans. duderdale . » 4, o ’ y
coverlng onmmkesha, Wis— Granted license | |5y rence 28049 7,841 6799 867 1053 5829 743 134
in power, installation of DA.D, new trans. | Lewis 6,269 1780 1487 831 132 1282 717 —
and deletion of remote control; condition. |  Lincoln 23,829 6926 6184 893 1,388 4992 721 141
ComeT g A e neranted license | [ oydon 23,757 6717 5805 864 1252 5769 89 250
WNOG Naples, F]a_—Gra})ted license Mchnn 33,562 9,549 8,155 85.4 1,624 7,712 80.8 518
fgcvaetli-g:ig g}t;:gggs i;x antt.-trarzis.g?nd dstudio McNairy 18,085 5,239 4,168 79.6 326 %%2 ggg Eg
: n ant. and ground sys- |  Macon 12,197 3603 3177 882 425 ) '
e R pasation of new trans. cense | Madison 60,655 17945 15568 868 4,128 13943 77.7 610
;%‘ﬁgns_ S?:l?fﬁ in ffrequem:y. incregse in Marion 21,036 5,472 4386 802 708 251)62 83.? ?;%
, In on of new trams., changes {  Marshall 16,859 5046 4656 923 814 143 82,
thofround system, and specify remote con- | 41699 12163 11036 907 2695 9920 816 432
WHEE Martinsville, Va.—Granted license Meigs 5,160 1,291 1,020 79.0 42 1,038 804 —
covering increase in power and installation |  Monroe 23316 6022 4588 762 723 4352 723 155

of a new tranms.

Woes _ | Montgomery 55645 14145 12121 857 3147 12269 867 672
consa opvering Increate Dy Sayaranted - | Moore 3454 1016 81 877 40 70 699  —

Installation of new trans. and ant. changes. Morgan 14,304 3,381 2,663 788 602 2,377 70.3 66
m;"lj“zseo?lgiﬁ Flg‘-;éfraintiduligienseotfmv?‘; Obion 26,957 8,562 7,724 902 1518 6,873 803 203
B T A A ey AT G Overton 14,661 3982 3447 8656 242 2,566 64.2 59
WSOC Charlotte, N. C. Granted license Perry 5,273 1,554 1,345 866 44 1,137 732 67
covering installation of new trans. as al- Pickett 4,431 1,179 1,045 88.6 155 729 618 -
ternate main night and aux. daytime with Polk 12,160 3,221 2,764  85.8 444 2,397 744 111
“@‘;t;c cm;;“;i:pe;:;mn_-c ed 1 Putman 29,236 8,124 7441 916 1424 6,106 752 282
al » -
covering increase in s;owei?nc%angecefrr‘gs Rhea ;g'?gg 14'230 3790 883 o g'ggé g(zj% :115173
quency, ant.-trans. location, installation Roane , 0,670 9,423 883 2423 ) .
DA and ground system and new trans. Robertson 27,335 7,839 6,784 865 1,476 6,553 836 394
WSBT-TV_ South Bend, Ind.—Granted cp Rutherford 52,368 13,822 12,456  90.1 3,202 11,826 85.6 930
to change ERP to vis, 130 kw; aur. fo 65 |  Seoft 15,413 3,714 3,194 860 357 2116 57.0 63
kw; ant. height 1,070 ft.; type ant., changes S . 5’915 1'525 1,018 66.8 13 1‘160 76.1 44
in ant. system; other equipment changes, equotchie i t i - 0 ! -
and correct coordinates. Sevier 24,251 6,628 5,661 85.4 1,122 4664 704 243
WFCJ(FM) Miamisburg, oOhio—Granted Shelby 627,019 174,758 153,210 87.7 44,052 148,664 851 15,347
mod. of cp to change type trans. Smith 12,059 3,737 3325 89.0 326 2,973 800 61
othTC::') 2%,‘;‘,’,‘“:';‘;‘{‘:@:,‘,’;";,Er,;';ﬁgdsg“gg,- Stewart 7,851 2,239 1,808 8038 316 1,750 78.2 —
locagon (samg site} and Atype trans. u Suflivan 134'%?3_ ?l'937 Zg'%% 89.9 1[1)'095 zg'ggg ggg z'gg?
Following stations were granted exten- Spmner 6, 0,586 ! 87.0 870 ! '
sions of completion dates as shown: WAMM Tipton 28,564 7,289 5885  80.7 1,127 5310 728 85
Flint, Mich., to May 9; WFCJ(FM) Miamis- Trousdale 4,914 1,443 1,319 914 205 1,121 77.7 —
burg, Ohio, to Dec. 28; WWVA-FM Wheel- |  {jcoj 15,082 4167 3565 856 858 3151 756 124
L5 W Wiop €0 BiE S e Union 8498 2208 1805 817 259 1369 620 42
WESC-FM Greenville, 5. C.—Remote con- v ! 3'571 0 : 79' 19 ,528 57'4
O Dermitied. Vren e A2 67 s me 913 4866 720 134
Granted ch £ 1 1 - , y - . y .
thority for following statione: KIT Yakitia, | Washington 64832 1749 15347 877 4,721 15037 89 1,031
Wash.; KXJTK-AM-FM Forrest City, Ark. Wayne 11,908 3,212 2709 843 251 1,735 540 —
Action of Dec. % Wiite! Yoy ik uol s v 3% 13w
te thority 5 White H 450 I 88. R .
mitting orsner Jicensee, KRES Radio Corp, |  Williamson 25267 6816 6006 881 1270 5479 804 318
to operate KKJO St. Joseph, Mo., for period Wilson 27,668 8,274 7,520 909 1,585 6,832 826 273
of 90 days, pending actlon on application 4 G o D
g:digssgzgn%:néogg. §£°;§21§Es‘r‘ij§<:ti£“:§§3§ Metropolitan Areas
EEDLQWESHbaseCRong NN EI L =it oh) Chattanooga 283,169 82,485 72517 879 23,029 72208 875 7942
e wouln: prevent Station from |  Knoxville 368080 104725 94002 898 33389 89087 851 8037
meeting current seasonal community re- Memphis 627,019 174,758 153,210 87,7 44,052 148,664 85.1 15,347
e 0 . e o advear | Nashwille 399,743 114,635 103641 904 37,180 103,056 899 12,576
commission action, if any, on assignment
application.
Action of Jan. 2 . q . q g
State radio-tv counts previously released and issued carried: Maine—Dec.
Mrﬁ%‘; s?hf:.—ﬁéi:aﬁsggg ttﬁ:r%%? Ef,?gil{tsgl 18, 1961: Louisiana—Dec. 25, 1961; Colorado, Montana, Nevada, North
. oI {s] am o ar- .
?gl);roln (Bresently 33-1/3% owner); con. Carolina—Jan. 1, 1962.
151?,:::30“ $35,000 for Miss Smith’'s 66-2/3%
. 1n .
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Putting a space capsule into orbit is a trick that has cost our country hillions of dollars and years of work.
Bringing the capsule back is almost as tricky, but one device to make capsule re-entry simpler and a /ot less
expensive is a parachute made from Stainless Steel.

To find a material for the parachute, United States Steel worked with a fabric manufacturer and developed a
Stainless Steel wire, cold-drawn to 16 ten-thousandths of an inch—one-half the thickness of human hair. It was
made into cloth with a weave so fine that it has 40,000 openings per square inch, and a mile of wire for every
square foot. You can see through it—blow smoke through it—yet it's strong enough to withstand the tremendous
opening shock and the heat of friction that reaches higher than 2000°F, as the chute slows the capsule for
re-entry. This amazing Stainless Steel wire is just one of 10,000 types and grades of USS Steels that are helping

build a stronger America. USS is a registered trademark.
United States Steel
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OUR RESPECTS to Richard Earl Cheverton, news director, WOOD-AM-TV
Broadcasting’s challenges exist on the local level

Meet the luckiest man in all the
world—Dick Cheverton, news editor of
WOOD-AM-TV, Time Inc. stations in
Grand Rapids, Mich., and president of
Radio-Television News Directors Assn.
He nominates himself for the title and
cites two reasons to justify his claim.

First, Dick’s glad just to be on the
premises after his experience in Russia
four years ago. That was the time a
Polish airliner clipped off the tops of
trees on its approach to a Moscow air-
port and then ploughed 300 yards
through a muddy field. Nine of the 14
passengers were killed. Dick, who was
half buried in the soft mud when he
recovered consciousness, was banged
up badly, suffering a collection of bro-
ken ribs and other injuries.

That was the No. 1 reason for his
claim to the luckiest-man title. The
second reason is intriguing and reflects
his professional and personal philoso-
phy. It centers around a decision
reached in the late 40s, while he was
operating a Muscatine, Iowa, laundry
that his wife, Virginia, had inherited.

Laundry To Newsroom * Dick fig-
ured he had a cozy future just keeping
Muscatine clean, though it wasn’t very
interesting. About that time a new
radio station took the local air—KWPC.
George Volger, head of the operation,
induced him to supervise the newsroom.
Soon he was spending more time there
than at the laundry.

So he sold the laundry and worked at
KWPC and other small stations until
WMT Cedar Rapids, Iowa, hired him.

That put him into broadcast journal-
ism for good. Here’s the way he figures
his entry into this profession makes him
the luckiest man: “It's my conviction
that anyone in radio or television jour-
nalism has the most challenging, ex-
citing and responsible job in communi-
cations today. The challenge is greater
at the local level. In communities like
Grand Rapids the rivalry between news-
papers no longer exists.

“In many such communities radio
news finds itself the victim of program-
ming pressures that tend to lessen effec-
tiveness. Television news, locally, has
problems of cost, insufficient personnel
and equipment limitations.”

Local News Needs » This situation—
the combination of unexciting news-
paper reporting, an abundance of too
brief radio newscasting and limited tv
newscasts—gives an idea of what goes
on in a community each day.

But Dick says more is needed to get
a proper idea of what's happening.
“The evidence is present.” he said, “that
people want to be informed by radio
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and tv. They're tuning us in and the
stature of the media editorial is in-
creasing along with documentaries,
commentaries and programs dealing
with special issues.

“Radio and tv newsmen, youthful
and pioneering, can excite people and
get them moving. Someone has to get
mad about the excesses we see around
us. Broadcast newsmen should develop
both the indignation and editorial bal-
ance and skill that will lead to local
action. That'’s the big challenge.”

Journalism’s Challenge » And that's
the challenge that was taking form in
the mind of this young Iowan, then in
his early 30s. Under his five-year re-
gime at WMT-AM-TV the stations re-
ceived awards from RTNDA, Sigma
Delta Chi and DuPont. RTNDA called
WMT the best radio news operation in
the U. S.

In 1956 Dick took over the news-
room at WOOD-AM-TV, expanding it
in a few years from a one-man to an
eight-man staff. This news operation
has also received many citations, in-
cluding RTNDA’s distinguished achieve-
ment award for radio news and for tv
editorializing. Last year a group of
news programs won the Peabody award.

Dick Cheverton entered journalism in
New York City shortly after he left
Monmouth College and after his mar-
riage to Virginia Houk, his high school
sweetheart. At the Parkchester Review,
he reported, wrote society news, typed
and carried copy to a midtown printer
—all for §18 a week.

After a year or so of living on this

':-'i " : .:':-: b
Richard Earl Cheverto
But success isn't all luck

fat salary he moved to Newport News,
Va., as editor of an advertising weekly.
That one folded, so he went back to
New York where he was hired by a
consulting firm to plan and execute the
first issues of Parade magazine.

Came World War 11, and he joined
the Navy. After the war he returned
to his native Midwest (born Dec. 10,
1915 in Joliet, 11.) for the laundry
business.

National Prominence & Along the
way he’s held office in a number of
news organizations besides RTNDA.
They include presidency of the Iowa
Radio-Television News Assn. and
Northwest Radio Television News
Assn.; director of AP Radio Television
Assn. and then a host of official posts
as he moved up the RTNDA escalator.
He is an associate member of Radio
Television Correspondents Assn. and
member of Sigma Delta Chi.

The Chevertons have two children
—Richard, a student at Northwestern
Journalism School, his mother’s alma
mater, and Nancy, in high school. Hob-
bies include English bull dogs and
smaller pets, sports car tinkering, golf
and fishing.

As RTNDA president Dick is deeply
concerned over the shortage of good
radio-tv journalism school graduates as
well as the shortage of experienced
personnel at stations. He feels there’s
a lack of emphasis on basic reportorial
skills and deplores the management
concept that journalism is so attractive
it can pay good newsmen less money
than they can get in other fields.

Keep It Local » As head of RTNDA
he has been active in the development
of state news meetings sponsored by
the association. These, he feels, deal
with local problems and give newsmen
a chance to compare notes.

All this points to one goal—up-
grading of radio journalism. Dick
finds his greatest interest is on a local
scale, feeling important issues face
many communities—growth and mobil-
ity of population, complexities of gov-
ernment, population frictions, educa-
tional crises, traffic, crowded court
calendars.

“We know more about an interna-
tional crisis than we do about our own
slum areas,” he said. “This is a para-
dox that local newsmen must solve. To
me, that’s about the finest responsi-
bility a newsman can accept.”

At WOOD-AM-TV he is responsible
for some 20-plus hours of news pro-
gramming each week as well as pro-
grams dealing with special issues or
community problems.
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EDITORIALS

Moment of truth

HELL Oil and its agency for consumer products, Ogilvy,

Benson & Mather, have quietly faced facts and con-

cluded that they cannot do without television.

The moment of truth must have been especially agonizing
because of the fanfare that had accompanied the start of an
experiment that Shell and Ogilvy have now abandoned. Theit
decision a year ago to plunge everything into newspapers
was proclaimed by overjoyed newspapers in headlines as
black as the “Bulletins” in Shell’s newspaper copy. One
might almost have suspected the decision was a publicity
trick. Now that it’s all over, the silence is deafening.

Although Shell and Ogilvy have been reticent about dis-
cussing their new strategy, there is no doubt about this point:
Shell’s consumer products are back in television, and heavily
so. The best estimates available last week indicated that
their tv investment in 1962 will approach $4 million. This
does not include a smaller but still significant television out-
lay for Shell's institutional advertising, which, through Ken-
yon & Eckhardt, never left tv.

While waiting for the Shell-Ogilvy explanation of what
happened to their all-newspaper gambit, we can only sur-
mise. But the answer seems simple: The gambit didn’t work.
If it had produced the results that Shell and Ogilvy ex-
pected, it would have been continued.

We doubt that many people outside the Shell and Ogilvy
shops are much surprised that it turned out this way. More
than a year ago we ventured that television could look for-
ward to this test with more confidence than the newspapers
could. It was one of the easiest predictions we made all
year. As an advertising tool, television simply cannot be
ignored—as Shell has now found out the hard way.

Primary target: secondar.y boycott

HE National Labor Relations Board has decreed as legal

a type of secondary boycotting in labor disputes that
could give broadcast unions an unfair advantage in bargain-
ing with any radio or television broadcaster.

As reported here last week, the NLRB ruled that union
pressures exerted against advertisers using KXTV (TV}
Sacramento were within the law. The ruling was a reaffir-
mation of a policy decided in another broadcast case last
November. If it is allowed to stand, any broadcaster who
gets into a labor dispute can expect to face a loss of business.
The unions will be free to put the heat on any advertiser who
continues to place advertising on the station.

The Sacramento case gives broadcasters a chance to take
the NLRB to court review. This chance was denied them
in the first decision last November. There, because of
changes of ownership of the station involved, the mechanics
of appeal were hopelessly complicated.

In the Sacramento case, however, the owner of the sta-
tion is the Corinthian Broadcasting Corp., whose administra-
tive vice president, Charles H. Tower, acquired wide ex-
perience in labor law in his former job as vice president of
NAB and its expert on employe relations. Corinthian has
announced its intention to file an appeal, and the NAB,
through its manager of broadcast personnel and economics,
James H. Hulbert, has announced it will give Corinthian its
full support.

All broadcasters ought to join Corinthian and the NAB
to the extent it is legally possible. The best legal talent
ought to be engaged and the maximum effort made to ob-
tain a reversal of the NLRB decisions.

The alternative would be to leave broadcasters at the
mercy of unrealistic union demands. If a union can go to
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a bargaining table secure in the knowledge it can apply
pressures to the station’s customers in the event of strike, it
holds a club big enough to beat any broadcaster into sub-
mission.

Cloudy and unchanged

N INFORMAL conversations a good many broadcasters
have recently observed that they thought the climate in
Washington was improving.

They have the feeling that in recent speeches FCC Chair-
man Newton Minow has seemed to be in a conciliatory
mood. They take encouragement in the NAB’s expectation
that the FCC will considerably modify the amount of paper
work it originally demanded in its proposed new program
reporting forms.

Well, we hope these broadcasters are right about the
climate, but we doubt it. In Mr. Minow’s speeches that we
have read we see no retreat from his position that the kind
of program tampering he practices is perfectly all right.
And even if the FCC does modify its program forms as the
NAB anticipates, it will still be asking for information it
cannot possibly use except to exert an influence on radio
and television programming.

The accurate forecast does not at all suggest that it is
time to get out the hammock and the lemonade.

Lots of good books lately

T TURNS out that television isn’t turning America into

a cultural Sahara after all. We have it on no less author-

ity than the American Library Assn. that television is elevat-
ing reading standards and expanding reading time.

In a sort of grudging acknowledgement of television in-
fluence, the library association has discovered that more peo-
ple are using libraries and choosing more serious books. The
association’s conclusions, based on a survey of 200 libraries,
were reported in BROADCASTING last week.

According to the survey, library users are turning to books
on history, current events, government and science, are
studying foreign languages, are showing increased interest
in foreign affairs—and television is given much of the credit
for stimulating this intellectual progress.

The responses to the survey, the association observed,
“read very much like a commercial for television.”

They do indeed, and a very believable one at that.

Drawn for BROADCASTING by Sid Hix

“Of course, the network warned us we might find our-
selves in hot water making this African documentary!”
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As well known to the Station Man
as his own Call Letters...

.. the mark of

he finest in equipment

kuch as the new 4%z inch

image orthicon camera—the TK-12.

i The Most Trusted Name

in Broadcasting n




When The Homestead—featuring Ethan Ailen Early American furniture—opened
a new store for Atlantans, it scheduled WSB Radio. And WSB got results!
“QOur sales have been so far above expectations that we are revising our ATLANTA'S

advertising budget upward. This means we will be spending three times as WSb radIO
much on WSB,'' declared Robert B. Eckert, President of The Homestead. :
Local advertisers have tested and proved WSB Radio's selling power. You
can profit by their experience on the 50,000 watt ‘‘Voice Of The South!"

Represented by
Affiliated with The Atlanta Journal and Constitution. NBC affiliate. Associated with WSOC/WSOC-TV, Charlotte; WHIO/WHIQ-TV, Dayton.



