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Call your WLW Stations' representative . . . you'll be glad you did!
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CROSLEY’S 40 YEARS OF SERVICE

M Began with Powel Crosley Jr.’s radio experiments in 1921
B Each year since a milestone of progress for firm he started
M Pioneer broadcasters Shouse and Dunville head WLW stations

Forty years ago last month from a
residence in Cincinnati, a voice pierced
the air to create the most exciting mo-
ment in the life of its founder and de-
veloper and gave birth to an instru-
ment of transmission and identification
which was to rise in strength and promi-
nence in the broadcasting world.

The voice was that of the late Powel
Crosley, Jr.,, a young, energetic man
whose hands and mind built a radio
empire which has left a trail of achieve-
ments in engineering, programming,
talent and community service in its 40-
year history.

Cincinnati and WLW » Its name was
Radio Station WLW Cincinnati. From
its accomplishments rose another pow-
erful media in later years—television.
The two combined became the Crosley
Broadcasting Corporation as it s
known today, whose broadcasting and
telecasting facilities embrace six sta-
tions—WLW Radio and the five tele-
vision stations located in Cincinnati,
Dayton and Columbus, Ohio, Indian-
apolis, Indiana, and Atlanta, Georgia.

As WLW celebrates its 40th birthday
on March 22, 1962, those who have
served on its honor roll are not to be
forgotten. On this anniversary date,
two of its leaders, who for 25 of the

James D. Shouse
Chairman of the Board
Crosley Broadcasting Corporation
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40 years guided the destiny of this
“grand old lady” to insure the success
it cnjoys today, arc held in esteem
throughout the industry for their fore-
sight, ingenuity and management.

Crosley Broadcasting Corporation, a
subsidiary of Avco Corporation, is
headed by James D. Shouse, chair-
man of the board and chief executive
officer, and Robert E. Dunville, presi-
dent. Both came to WLW in 1937
from St. Louis where they were asso-
ciated with KMOX.

Many Contributions ® Under their
guidance, WLW became the focal point
of many outstanding contributions to
the radio industry. For 15 ycars prior,
the Nation’s Station had established
many milestones but many others were
to be reached in the 25-year span of
Mr. Shouse and Mr. Dunville. When
television became accepted as a dom-
inant entertainment force, a breath of
new life was injected into the veins of
a pioneer through the leadership and
confidence of both men.

As new frontiers were conquered,
nostalgic history of the early years of
WLW is, perhaps, just a memory. But
the calendar of eventful days cannot
be erased.

In the early spring of 1921, the late
Powel Crosley, Jr. found himself en-
grossed in experimental research in the
field of broadcasting. In July of that
year, he was granted an experimental
broadcasting license with call letters
S8CR. A few months later, he found
it advisable to.transfer his transmitter
to the Crosley manufacturing plant.
Here his experimental work continued
steadily and in March of 1922, the
first license under the call letters of
WLW was issued with a power of 50
watts for the new station.

In September of 1922, its power was
increased from 50 to 500 watts. Even
at that time Crosley was carefully de-
veloping plans which were ultimately
to lead to the regular use of power
one hundred times stronger than the
500 watts then allowed his station by
the United States Department of Com-
merce.

Projects Unified » The next step of
importance was taken in early 1923
when he acquired controlling interest

in the Precision Equipment Co. in Cin-
cinnati. As early as 1919, this latter
concern had owned and operated Sta
tion WMH, onc of the first two broad-
casting stations in America to operate
on a regular schedule. With this ac-
quisition, the operation of WMH was
discontinued in 1923 and Crosley’s
rapidly growing activity in broadcasting
was concentrated on WLW. The vari-
ous projects were unified through the
organization of a new company—The
Crosicy Radio Corporation.

During the fall of 1924 spacious
new studios were constructed at the
Crosley plant in anticipation of per-
mission from the Department of Com-
merce to increase WLW’s power to
5,000 watts. This permission came in
January, 1925, and the Crosley 5,000-
watt transmitter plant, located at Har-
rison, Ohio, 22 miles away from the
studios in Cincinnati, began operation
immediately thereafter. This was the
first time that a transmitter was re-
motely located from the studio.

First 50 kw. = The next red-letter
day in the history of WLW came on
July 1, 1927, when the station was
granted a clear channel on 700 kilo-
cycles. And then, almost one year
later, came the day Powel Crosley, Jr.,

Robert E. Dunville
President and General Manager
Crosley Broadcasting Corporation
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Above, Doris Day sings on WLW's
“Moon River.” Jay Jostyn at WLW be-
fore he became Mr. District Attorney.
Durward Kirby met Mary Paxton at
WLW, and they married. The Morin
Sisters appeared on WLW in the early
1930’z as the Ladies in Waiting.
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FATES & FORTUNES

WLW has earned its title

Alumni from the Cincinnati station top profession

Like a great university, WLW Cin-
cinnati has graduated hundreds of
skilled performers and production men
into the higher realms of the radio and
television world.

Gene and Glenn were an early WLW
twosome. Glen Rowell is still in radio
at Rapid City, SD. Gene Carroll is
leading tv emcee in Cleveland.

Sid Ten Eyck and Bob Burdett
starred in one of first comedy shows—
The Doodisockers.

Soap opera was born at WLW with
The Mad Hatterfields, Midstream, The
Puddle Family, The Life of Mary
Sothern, and the queen of them all—
Ma Perkins, starring Virginia Payne,
who became one of the leading dra-
matic actresses and recent president of
the American Federation of Television
& Radio Artists (AFTRA).

Little Jack Little was WLW pianist.
Later became an NBC orchestra leader
and national radio idol. Partner was
Bob Brown, writer-producer-announcer,
now with Leo Burnett Co., Chicago.
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Above, Lloyd Shaeffer,

now a network star,
holds the baton, Virginio Marucci is first violinist from center.

Among the distinguished WLW an-
nouncers were Jean Paul King; Blayne
Richards Butcher, now head of a Phil-
adelphia station group; Charles God-
win, vice president of Mutual Network
stations; Floyd Mack; Jimmy Leonard;
Dan Riss; Don Davis; Charles Woods;
Doug Browning; Don Dowd; Tom
Slater, Fuller Smith & Ross v.p.

In the actor lineup—Ralph Moody
was one of the WLW great character
actors; Eddie Albert started on WLW as
a tenor; and Frank Lovejoy acted his
way to the great white way, now star-
ring in the hit show, The Best Man.

Lon Clark, creator of the Nick Carter
role on radio, was a WLW thespian.

Among the many fine actresses who
performed at Crosley Square were Bess
McCammon, Minabelle Abbott, Mary
Jane Croft, Anne Seymour.

WLW is also proud to boast that the
king comic himself, Red Skelton,
clowned on the station for two years.

Jeff Sparks, present radio-tv director

of the United Nations, was a member
of the Crosley station group.

was with WLW here. Shaeffer
Jimmy James

and Clyde Trask were in the band. Below, considering they were heard and
not seen, early studio productions were quite elaborate, as this one in the
1930's. Another popular studio orchestra leader was Henry Theis.
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FATES & FORTUNES

—‘Cradle of the stars’

Here’s how they looked when they began careers

Smilin’ Ed McConnell sat at the
WLW piano, chatted, and sang his way
to stardom.

The Mills Brothers began their long
and brilliant career on WLW. Also the
Kings Jesters, now at WBBM Chica-
go; the Modernaires; the incomparable
Ink Spots; and the Charioteers, one of
whom now has his own group, the Billy
Williams Quartet.

Dick Noel, highly successful record-
ing artist and singing star of the Don
McNeil Breakfast Club, used to vo-
calize on WLW,

Andy Williams, one of today’s most
successful singers, was also a WLW
staffer. Jack Brown, too, now with the
Ray Charles Singers.

Jane Froman, lady of great talent
and courage, sang at WLW in the 30s.

Ramona, a Paul Whitman vocalist,
sang on WLW and married station
sportscaster Al Helfer, now in the na-
tional sports spotlight.

Y

An Arthur Godfrey star was a WLW
beginner, Janette Davis. As was Lee
Erwin, organist, now with Godfrey.
And Burt Farber, musical director for
Godfrey and other leading tv shows.

One happy day, two little Maysville,
Ky., girls came to sing on WLW and
kept right on going to the top—Rose-
mary and Betty Clooney.

Other famous WLW singing sisters
who made the big time are the Mec-
Guire Sisters, who started at WLW-D.

Charming Barbara Cameron, New
York composer-singer-actress, once
graced the WLW airwaves. As did
bouncing Corky Robbins with her
songs and piano, now working on a
Broadway show using her Cincinnati
composition—Queen City Suite.

Lovely Ann Ryan also sang on

WLW. Has since worked with Perry
Como, Pat Boone, Bing Crosby, and
the Bell Telephone Hour.

Ann’s husband, Bill McCord, is in
the WLW announcer hall of fame.

, oLl i} J,‘ 4 ’ -

The Crosley Players, a dramatic group at WLW during the late 1920's
included Charles Eggleston; unidentified woman; the late Wally Maher;
Dorothea Barlow; Jack Zoller, later director of “Cavalcade of America”; Sally
Fisher; Mary Smith; Gertrude Dooley, who met and married Ed Byron, originator
of “Mr. District Attorney,” and Harry Holcombe, later a network producer.
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Above, ‘Ma’ scolds ‘Pa McCormick,’
early WLW favorites. ‘Red’ Barber was
doing sportscasting on WLW long ba-
fore his New York debut. At left,
Ramona, formerly at WLW and a Paul
Whiteman vocalist, and Rod Serling,
creator of “Twilight Zone.” The late
great Fats Waller created a new vozue
of music at WLW. Below, The De-
Vore Sisters, early WLW vocalists

later network stars.
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Today’s WLW & TV stars shine brightly

THESE AND MANY MORE REPRESENT THE FINEST IN ENTERTAINMENT

Ruth Lyons, star of “50- 50 Club,” the nation's hlghest rated Jack Denton, right, star of his own WLW-C “Jack Dénton
daytime tv show, plays to WLW, WLW-T, WLW-C, WLW-D, Show,” with The Lucky Pennies, stars of WLW-T's “Mid-
WLW-1 audiences 1% hours daily five days a week. western Hayride,” oldest WLW-T commercial show.

Stars of their own shows .. ..

Jack Davis, host of WLWCs “Jack’s  Paul Dlxon star of WLW T's “The Paul  Jim Garner, left, is interviewed on
House,” with guest Phyllis Diller. Dixon Show,” with Robert Kennedy. WLW-I's “George Willeford Show.”

WLW rad|o stars stress quality programmlng ST

Pete Mathews Jack Gwyn B. Miller, G. Logan Reynolds Large Bil! Albert
“Music Til Dawn” “Ladies Aid" Farm Programs “Music For You” “Rollin’ Along"
8 CROSLEY SUPPLEMENT (ADVERTISEMENT) BROADCASTING, April 2, 1962




All this beauty —and they're talented tqo!

Marian Spelman, a vocal- Ruby Wright, popular vo- Barbara Kay, star and !isonme_Lou, WLW-T vocal
ist featured regularly on calist of “50-50 Club” and teacher of WLW-I's “Kin- ist, “Dixon Shovy," *50-50
“50-50 Club.” “Moon River.” dergarten College.” Club” and “Hayride.

Musicmakers

Cliff Lash~and his orchestra, members of “50-50 Club.”

~

1 N .
Top: Howard Chamberlain, Jack Norwine, Bobby Bobo, WLW-TV
Bottom: Ed Capral, WLW-A; Zeke & Billy, Helen & Billy Scott, WLW-TV

L AT 4

Nancy Dawn has
been a vocalist on

The Three Keys, attractive young sing- “Midwestern  Hay:-
) ing group, just recently added to the ride” several years, |
. o = cast of “Midwestern Hayride” on WLW- is still in her teens,
The Midwesterners, dancing stars of the TV, already are acclaimed “a real find.” has a bright future.

nationally famous “Midwestern Hayride.”
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““As long as there is a voice, there is
hope . . .” Since World War II, the
Voice of America has been the voice
of freedom and truth and hope for
peoples of the world.

And for these past 18 years, the
Crosley Broadcasting Corporation
is proud to have played a part in
this Voice of America. Since 1942
Crosley has operated 6 transmitters
near Bethany, Ohio, as a link in
the Voice of America, International
Broadcasting Service of the United
States Information Agency--helping
to beam broadcasts in 37 languages
to countries of the globe.

RICA

This is one of the many public
services of the Crosley Broadcasting
Corporation, whose principle has
always been that its WLW Radio
and TV Stations must give endless
service to their communities.

And thru cooperation with the
Voice of America, it is service to
the community of the world.

This is our pride and our privilege.

WLW-I

Television-~ .
Indianopolis

WLW-D WLW-C
Tefevisian the . Television
Bayton dynamic Columbus
WLW
Stations

WLW-T WLW-A

Television
Atlanto

Television
Cincinnati

Crosley Broadcasting Corporation,
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Crosley always in engineering forefront

WLW FIRST WITH 500 KW POWER; WLW-T COLORCAST NIGHT BASEBALL

The technical history of Crosley
Broadcasting Corp. parallels the tech-
nical progress of broadcasting and pro-
vides the story of many of the industry’s
notable engineering achievements.

From the first peep out of a 20 w
bread-board rig in Powel Crosley, Jr.’s
home March 3, 1921, to the first 500 kw
radio station and the first night baseball
colorcast, Crosley’s engineering depart-
ment has been a pace-setter for broad-
casting advancement.

The old 8CR transmitter was moved
out of the Crosley home by Mr. Crosley
March 2, 1922, to a location in North-
side, Cincinnati. There Crosley Manu-
facturing Co. took over the license,
adopted the call letters WLW and trans-
mitted with 50 w power on 360 meters.

Boosted Power = Six months later the
power was increased to the then high
output of 500 w. In 1925 power was
boosted to 5 kw, the first broadcast sta-
tion to attain such notable electronic
might.

When the old Federal Radio Com-
mission was formed in 1927 to bring
some sort of order out of the chaotic
broadcast band, WLW moved to its
familiar 700 kc point and was given a
clear channel to carry its programs over
the eastern half of the nation, and
beyond.

Crosley Broadcasting Corp. made
more history Oct. 2, 1928, when it
moved the transmitter to Mason, Ohio,
and put the country’s first commercial
50 kw transmitter into operation.

That was super-power de luxe in
1928. But just six years later WLW
started its first experimental broadcasts
with 500 kw power, the first station in
the world to radiate this amount of
energy. In 1938 the FCC conducted
extensive hearings on WLW's high
power and the possibility of higher pow-
er for all broadcasting stations operat-
ing in the Class IA group. The commis-
sion decided against further 500-kw op-
eration, and in March 1939 WLW re-
verted to SO kw.

Agreed to Buy » Meanwhile in May,
1928 Crosley Radio Corp. (as it was
then known) entered into an arrange-
ment with United States Playing Card
Co. to operate that firm’s Cincinnati
station, WSAI, with an agreement for
eventual purchase. A daytimer, WSAI
was granted fulltime operation, 500 w
at night and 1 kw daytime. WLW and
WSAI were operated by Crosley until
1944 when FCC’s adoption of the
duopoly rule led to sale of WSAI to
Marshall Field.

That 500 kw operation will always
stand out as a high spot in the recorded
history of the broadcasting industry.
Listeners all over North America were
able to pick up WLW through storm
and static. An 831-foot-tower, tallest
radio mast ever built, launched the
superpower into its continental cover-
age area.

Less publicized was another Crosley
station — WLWO, short wave inter-
national outlet. The station actually

Testing the high fidelity of transmission of WLW Radio in Cincinnati was one
of the world’s experts on high fidelity amplifiers, Frank H. Mcintosh, seateq,
president of Mcintosh Laboratory, Inc. of Binghamton, N. Y. Standing at right
is R. J. Rockwell, Crosley Broadcasting Corporation vice president-engineering,
inventor of the Rockwell Cathanode Modulation System which gives WLW the
highest fidelity transmission of any am radio station in the world. Watching is
Clyde G. Haehnle, Crosley senior engineer.

12 CROSLEY SUPPLEMENT (ADVERTISEMENT)

On the occasion of WLW's 40th anni-
versary, the International Telephone
and Telegraph Company presented
four recognition awards, in the form

of handsome plaques, to Crosley
Broadcasting Corporation and its en-
gineering personnel for outstanding
contributions in the field of transmit-
ter development and for collaboration
with ITT in high power vacuum tube

design for high fidelity transmission.

A special award was presented to
R. J. Rockwell, left, Crosley Broadcast-
ing vice president-engineering, for
his “outstanding contributions and re-
lated cathanode electronic patents”
by ITT's Joseph J. Kircher, right, rep-
resenting the Electron Tube Depart-
ment, Components Division ITT.

had begun experimental operation in
1924 with power up to 500 w, using
the call letters 8XAL. In 1929 the fre-
quency was changed from 5690 kc to
6080 kc and a 1 kw transmitter was
put into service.

Strengthened in 1931 = The power
was increased in 1931 to 10 kw and
the call letters were changed to
W8XAL. The station demonstrated
that a number of frequency channels
are necessary for international broad-
casting so a group of channels was
assigned in the 1936-38 period, with
power going up again to 50 kw. Cros-
ley engineers were able to blaze a new
technical trail by developing a trans-
mitter that could shift quickly to any
of six frequencies. In 1939 the call was
changed to WLWO. Careful design of
the equipment permitted a power out-
put of 75 kw.

While World War II held back ex-
perimenters in the electronic arts as
they concentrated on military equip-
ment and techniques, Crosley Broad-
casting went through the conflict with
a file of laboratory notes and field tests
with another electronic medium—tele-

BROADCASTING, April 2, 1962



vision. As far back as 1937 Crosley
engineers were working with video
equipment, much of it of their own
design.

When the war was over, Crosley re-
sumed experimenting and the techni-
cal staft was ready when the FCC gran-
ted a permit for WLW-T to take the air.
In February 1948 WLW-T started op-
erating as the first commercial tv sta-
tion in Ohio. WLW-I Indianapolis,
WLW-C Columbus, WLW-D Dayton
and WLW-A Atlanta make up the pres-
ent five-station Crosley tv operation.

Crosley engineers kept up with, and
often paced, television’s technical prog-
ress. Their most exciting activity
came in 1954 when Crosley decided to
embrace color in a big way, convinced
that some day all tv would be color.

Radio Improved = But radio was not
forgotten in the last decade. R. J. Rock-
well, Crosley engineering vice president
who knew radio when it was a brash
pup, decided am radio deserved the
best in sound. This led him to work out
a program that would give this station
a modern audio touch—a combination
of high-fidelity, low-distortion signal.
Rounding out this improved sound
would be easy-listening music. The
combination, management agreed, might
solve some rating and sponsor problems
that had arisen during the television era.

“What’ll it cost?” asked Robert E.
Dunville, president-general manager of
the Crosley stations. “About $50,000,”
said Mr. Rockwell, making the best
guess possible inasmuch as there was no
way of figuring the cost of tearing up
and rebuilding every single piece of gear
in the whole studio and transmission
structure.

What he didn’t know was that the
overhaul would cost $300,000 before
the job was complete.
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The engineering staff of the Arlington Street studios in the mid 1920's are
pictured in front of the Colerain Avenue entrance. Standing (I to r): Dave
Conlon; unidentified man; Charles Butler, Ted Astrip, Chester Finley and Ray
Bell. Seated are Al Schwerling, Joe Chambers, Joe Whitehouse and unidenti-
fied man. Mr. Butler is now WLW technical supervisor.

Before it was over Mr. Rockwell had
devised some new audio techniques. A
new approach to the problem of audio
level control for radio and television
fed to mis invention of an automatic
gain control amplifier for which Cros-
ley now holds patent No. 3,003,116.

Controls Gain Automatically = The
amplifier system controls the gain auto-
matically on the basis of a predeter-
mined manner by use of a variable
attenuator in response to variable ampli-
tude input signals. Stated in simpler
form, the device supplies a high degree
of fidelity to reproduce program ma-
terial in an average home, neither too

loud nor too low and without distortion.

or background noise. The amplifier is
used in the WLW high-fidelity trans-

sl o

Powel Crosley, Jr., President of the then Crosley Radio Corporation, inaugurates

yiw 4 N

the “riew” studios of WLW in 1922, located in Cincinnati at Alfred and Colerain
Streets. Very first broadcast was from Mr. Crosley's home.
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mission system as part of the Rockwell
cathanode modulation system, another
of his inventions which also is patented.

On the basis of the equipment over-
haui and the new apparatus, WLW
claimed it was the highest fidelity AM
radio station in the world. Incidentally
WLW had started using an automatic
amplifier back in 1935.

When all the work had been done,
WLW discovered its signal stayed with-
in plus or minus 1 db between 17 and
21,500 cycles, or over 10 full octaves,
with distortion of 0.3%. The measure-
ments were directed by Frank H. Mc-
Intosh, president of McIntosh Lab., and
an inventor of many of the amplifiers
used in audio systems and broadcasting.

Range Tremendous ® The distortion-
free signal makes possible the recreation
of the loudest crescendo of full orches-
tra or the softest tone of muted strings.
Improved quality was shown in the
sound of low-cost am and auto receiv-
ers, ascribed by Mr. Rockwell to the
fact that both harmonic and intermodu-
lation distortion have been reduced to
fantastically low levels.

Mr. Rockwell joined Crosley in 1929.
He was named director of engineering
in April 1936 and vice president-engi-
neering in 1946. He was responsible
for the design and construction of the
short-wave WLWO.

Other engineers still on the Crosley
Broadcasting staff who started in the
1920’s are George B. Cook, Al G.
Schwerling, Richard L. Schenck, Charles
J. Butler, Lawrence H. Dammert,
Warner W. Hartman, and Floyd
Lantzer, chief transmitter engineer. En-
gineers James F. Atwood and Russell
S. Hoff started in 1930 and 1931 re-
spectively, and Howard Lepple, now
chief television engineer, began at WLW
in 1933,
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More people than ever before contributed more money
than ever before to the 1961 WLW Christmas Fund con-
ducted by WLW radio and television star Ruth Lyons, with
a total of $354,250 at the end of last year given to 59
hospitals in the WLW radio and tv area to bring joy to
hospitalized children. Largest annual fund campaign raised
by an individual in the nation, the Christmas Fund has dis-

tributed more than two and a third million dollars in the
past 15 years, with every cent collected going into the
fund—Crosley Broadcasting assumes the operating cost.
Each year Miss Lyons presents a Holiday Hello show the
Sunday prior to Christmas in honor of the donors—
average gift per person is less than $1.50. Above, Miss
Lyons at far right with the 50-50 Club cast and guests.

$7 MILLION TO PUBLIC SERVICE IN '61

® $2.3 million more from loyal audiences builds hospital fund
ri Faculltles mclude radar weather, working farm, dedicated staffs

Each station in the Crosley Broadcasting group has its own Special Broadcast
Services department whose personnel devote their time exclusively to carrying
out an extensive program of service to the communities each serves. Thousands
of hours and millions of dollars are contributed to provide top-quality public
affairs programming in the fields of education, health and welfare, religion, govern-
ment, civic and social advancement, economics, current events, traffic safety,
agriculture, and the weather. Illustrative of a few of these are the photos here.
For its exceptional service in the public interest the WLW radio and television
stations have been honored with more than 300 major national awards—in 1961

alone, 79 awards and citations were presented the Crosley stations.

1961 Public Service Report: Crosley Broadcasting Corp,
WLW WLW

£ = RADIO TELEVISION TOTALS
WLW-T shares its Dateline: UN and NOétaIirS: b?::ks:serv. announcements, |D's, 6,119 52,492 58,611
International Zone film series with Estimated value in dollars: $ 298350  $3,845,880  $4,144,230
the Cincinnati Public Library and with No. of free publlcdservice programs: ]0%3,260 37%274 47§8,E34

! i Total time devoted to pub. serv. programs: , rs. , rs. b rs.
WCET, Rthe citype ot S IeC Estimated value of ps. programs at regular  $1.031,205  $1.811496  $2.842,701
Crosley's president, Robert E. Dun- station rates:
ville, right, turns over the United Na- Estimated value of time of personnel: $ 15000 § 103,600 $ 118,600
tions film series to Bert Neely, general DOLLAR TOTALS: $1,344,555 $5,760,976 $7,105,531
manager of WCET.

{mw eanad wil
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Junior achievement programs are the pride of each WLW
tv station. Last year WLW-I's Junior Achievement effort
was awarded the Junior Achievement National Award
for the top JA company in the nation. Above, WLW-T's
JA company presents its Sunday news-for-teenagers show
from COMEX, WLW-T's modern facility at Crosley Square.

14 CROSLEY SUPPLEMENT (ADVERTISEMENT)

In the rich farming area of Ohio, Crosley Broadcasting's
“working farm” gives an authentic, realistic and practical
viewpoint to the counsel and farm news broadcast by a
Farm Department staff of seven on WLW radio and tele-
vision. More than 40,000 persons visit the farm annually,
including approximately 2,000 school children a month.

BROADCASTING, April 2, 1962



Ohio’s important returns in the 1960 national elections
were fed to the NBC-TV Network by WLW-C, whose news
director Hugh DeMoss, seated, coordinated the two day-
and-night-long coverage.
Walter Pfister.

Standing is WLW-C staffer

Charlie Brockman™ (1), WLW-| sports director, watches
while Tony Hulman, owner of the Indianapolis Speedway
on which the classic 500-mile race is held each year,
holds a stop watch on one of the'cars in a qualification
attempt. WLW-| carries programs on preparations for sev-
eral weeks in advance of the actual event as well as
originating the race live.

Special events coverage is empha-
sized at all WLW stations. Above,
WLW-A's newsman Paul Daugherty
interviews W. A. Pulver, Lockheed vice
president and general manager of the
Georgia division, on Armed Forces
Day, 1961.

BROADCASTING, April 2, 1962

First to broadcast traffic reports from a helicopter by a member of a city's
police division is WLW, whose twice-daily reports at traffic peaks have been
hailed as one of its outstanding services to the public of all time. Lt. Arthur
H. Mehring, officer in charge of traffic safety education for the Cincinnati
police division, flies over the city with Pilot Jack DeVise, gets last-minute
go-signal from Dan Campbell, Helicopter Airlift Co. president. Lt. Mehring
also emcees the Alfred P. Sloan Award-winning WLW-T safety education
television show Signal Three.

SPECIAL BROADCAST SERVICES

Outer space was explored by WLW-D in cooperation with
the Wright Aeronautical Development Division at Wright-
Patterson AFB on its Expedition: Space series, with space
experts from WADD quizzed by a panel of space-minded
high school students.

Many groups of foreign broadcasters are briefed at WLW
on the technical aspects of broadcasting, sent by the
International Cooperation Agency of the U. S. State
Department. This group of Japanese visitors is inspect-
ing WLW-WLW-T's modern COMEX and its news ahd
weather facilities as explained by news director Richard
Fischer, right.
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EOUFTHE LUDS: RENT-S1 A VERR

i—silhouetted
against the clouds ... stands historic Mt. Olympus. it is
the modern “home of the gods” ... of learning and imagi
nation and wisdom. It is the home of WCET Educational

Television Station.

16 CROSLEY SUPPLEMENT (ADVERTISEMENT)

Mt. Olympus includes one of the world's largest and finest
TV studios with a giant TV tower built by the Crosley
Broadcasting Corporation at a cost of $500,000 —but
these telecasting facilities are now rented as a public
service to WCET for only $1 a year.

BROADCASTING, April 2, 1962




WCET, which was the first Educational TV Station licensed
in the U. S., is operated by the Greater Cincinnati TV
Educational Foundation composed of 52 school systems,
colleges, and universities. This year the educational
programs of WCET are being viewed in 28,000 homes

BROADCASTING, April 2, 1962

the dynamic
WLW stations

 WLW-T

Television

\,\ Cincinnoti

WLW-A

Television

\ Atlonto

CWLW-l
Television
k Indianopolis

 WLW-D
Television

K Doyton

Crosley Broadcasting
Corporation

and in over 400 schools by thousands of students through-
out the Cincinnati area.

So the Crosley Broadcasting Corporation considers it an
honor to rent its half-million-dollar Mt. Blympus facilities
to WCET for $1 a year. Our pride and our privilege?
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Etv support long primary Crosley goal

WCET LEASES STUDIOS FROM CROSLEY BROADCASTING FOR $1 A YEAR

To further the cause of educational
television, Crosley Broadcasting Corp.
has contributed unstintingly of its talent
and resources. In addition to origi-
nating an ambitious schedule of infor-
mational programs on its own stations,
Crosley has greatly assisted in the
establishment of WCET, Cincinnati’s
educational television station, the first
licensed educational tv station in the
nation.

Recognition of the interest of Crosley
Broadcasting in the educational tele-
vision field is indicated in the long-time
membership of Robert E. Dunville,
Crosley’s president, on the executive
committee of the board of trustees of
WCET, and his appointment late in
1961 by Ohio Gov. Michael V. DiSalle
to the newly-created Ohio Educational
Television Commission.

Since Aug. 1, 1959, Cincinnati’s sta-
tion, WCET, has been housed in a
modern studio building which the sta-
tion leases from Crosley Broadcasting
for the sum of one dollar a year. Cros-
ley’s decision to turn over its former
broadcasting facilities to WCET at that
time made it possibie for the etv station
to continue on the air as a station of
importance in serving educational and
cultural needs.

The modern brick studio building,
constructed in 1947 at a cost of nearly
$500,000, contains 10,000 square feet
of floor space and is considered to be
one of the largest studios in the tv
industry.

Shares Tower * When WLW-T moved
its- entire operation to Cincinnati’s
Crosley Square, Ninth and. Elm Streets
in 1951, its commercial transmitter and

Uberto T. Neely, general manager of
WCET Cincinnati, holds key to the new
studios which were made available to
the educational station by Crosley
Broadcasting Co. Shown | to r are
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tower remained on Mt. Olympus. The
tower has been used by WCET since it
went on the air in 1954 as the first
licensed educational station in the coun-
try and space was also provided at that
time for the installation of the WCET
transmitter. The stations continue to
share transmitter and tower facilities.

Uberto T. Neely, WCET general
manager (and an “alumnus” of WLW),
has said: “The establishment of an edu-
cational tv station in Greater Cincinnati
would not have been possible without
the financial assistance and the sharing
of transmitter and tower facilities by
the Crosley Broadcasting Corp. back in
1953. Again, the assistance given
WCET when it faced suspension of
operations in 1955-1956, through the

telecasting of many hours of WCET
programming and promotion copy for
educational tv by WLW-T, was invalu-
able.”

Dunville Statement = Mr. Dunville
has stated: “From the inception of
WCET it has been the policy of the
Crosley Broadcasting Corp. not to hin-
der, but to help and promote in every
conceivable way the dedicated efforts
of the educational station and its splen-
did personnel.”

WCET, a non-profit educational tv
station and the first licensed educational
tv station in the U.S. (1953), is on the
air an average of 30 hours a week, and
telecasts more individual in-$chool pro-
grams than most of the other educa-
tional tv stations in the country.

EACH STATION HAS HELPED EDUCATORS

Equipment and talent have been freely given in each market

Support of educational television has
been a primary objective of Crosley
Broadcasting in all areas where it has
broadcasting properties. For instance
in Atlanta, when Crosley’s tv station
WLW-A installed its new tower, ar-
rangements were made for the Univer-
sity of Georgia to share this facility.

For the past eight years at WLW-A
a representative of the state department
of education has supervised a daily
half-hour educational program and has
conducted workshops for television
teachers and school officials.

More evidence of how Crosley gives
substance to its philosophy of pro-

Robert E. Dunville, president of Cros-
ley, Charles B. Crouch, superintendent
of Hamilton county schools, Mr. Neely
and Dr. Claude V. Courter, superin-
tendent of Cincinnati public schools.

moting educational television is mani-
fest at WLW-D, the Dayton, Ohio, Cros-
ley television outlet.

Back to 1954 = As far back as 1954
WLW-D programmed as many as five
educational tv shows at a time, includ-
ing a music appreciation course pre-
sented by the Umversny of Dayton, and
a “Type Right” course through the
adult education department of the Day-
ton public schools.

In addition to air time and public
service promotion of educational tele-
vision, Crosley Broadcasting goes fur-
ther in its assistance to_the development
of educational television.” For example,
the special broadcast services director
at WLW-I Indianapolis has a_regular
schedule of lectures at universities and
colleges on television, conducts work-
shops for college-level personnel and
has spoken at an average of ten ‘‘ca-
reer days” annually for the past five
years in area schools and colleges. The
University of Indiana presented WLW-I
with a citation for this type of activity.

To help further the dedicated efforts
of the educational television founda-
tion, Crosley stations not only telecast
film and live shows through the local
tv foundations, but turn about and lend
or_give film and talent to the education-
al tv stations. An example of this is
evident both at WLW-T and at WLW-C
which have given the Dateline: U.N.
film series to the local etv station.
WLW-C works closely with the Nation-
al Educational Television and Radio
Center at Ann Arbor, Mich., as well as
with local educational groups.
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Mikes have come a long way, too —

One of earliest mikes, used by Powel
Crosley, Jr. and Lydia Dozier, popular
soprano, on WLW Cincinnati in the
early 1920's. Mr. Crosley is at right.

BUT WHAT'S THAT CORNCOB DOING AMONG

gt  dunidal
For 16 years her ‘“trademark,” WLW
radio and television star Ruth Lyons
disguises her mike with a different
bouquet of fresh flowers every day.

THE POSIES?

\ TN =
You won't find mikes like this except
at WLW's Everybody's Farm, where
George Logan (right) presides on WLW
farm programs.

fnaybe,

A ‘“field mike”
used by WW Il correspon-
dent Jim Cassidy during
Army maneuvers in this
country.

No mike fright for Lucille
Ball during an interview
by Elizabeth Bemus, who
was an early WLW news-
caster.

WLW radio and tv's veteran newscaster Peter

A

vLa 4
The late Wendell Willkie
shies away from the mike
and a younger Peter Grant
in a 1940 campaign speech.
Note the WLW identification
banner on the mike!
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What's the box for? Jack
Hendricks, one-time Cin-
cinnati Reds manager,
speaks over (or under?)
the mike.

Former President Herbert
Hoover faced a battery of
mikes when he made a
speech via the WLW radio
waves.

”

Then a few years later Pete,
who has been a newscaster
with Crosley since 1933, set
his mike, now with its own
attached identification, on
the table.

v

Lowell Thomas, one of
broadcasting’s greats, is
shown at his WLW micro-
phone during the early
days of radio.

When Fritz

the great
Reiner was conductor of
the Cincinnati Symphony
he often appeared before
the WLW mike.

P

1%

Now he hangs it around his
neck, like a diamond neck-
lace or something! ‘‘Peter
Grant and the News” is as
indigenous to Cincinnati as
sauerkraut and beer.

P

Looking like an eight-ball,
this mike, used by Paul
Sullivan, who was a WLW
newscaster from 1930-
1932

»

m—y \
Crosley’'s President Dun-
ville admires a different
kind of mike, the “Mike
Award,” presented WLW
by Broadcast Pioneers.

Grant has tried them all

. S
Now holding his mike, Peter
Grant interviews Cincin-
nati's Dr. Albert B. Sabin
for a radio-television broad-
cast during an interview
on the ‘50-50 Club’ show.
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1922_March—WLW Radio
went on air. Founded by
Powell Crosley, Jr. Now ranks
among top 10 of more than

1928_3 of WLW original
programs are still on in
1962: “Church by the Side
of the Road,” '‘Moon River,”

1933_American soap opera
was born at WLW with “Ma
Perkins,” Virginia Payne,
creating a famous far-reach-

1933_wLW operated first:
10,000 watt international

transmitter beaming sig-
nais to Europe and South

1934 _wLw was first and
only Radio Station ever to
increase its power to
500,000 watts.

4400 U. S. Radio Stations. “Mail Bag Club.” ing era in broadcasting. America.

CROSLEY
> W L\ o~
CELEBRATE 40™
ANNIVERSARY

These are the events and the people that have made WLW Radio-TV famous

look forward to the continued service we can
render our own audience in WLW Radio-TV
land ... and our faithful advertisers who put
their trust in us and shared in our accom-
plishments.

In its 40 years, the Crosley Broadcasting Cor-
poration has had a profound effect on the
entertainment world and the growth of the
radio-television industry — now including 6
WLW stations reaching 9 states and 20 mil-
lion people. So on this ruby anniversary—we

proudly look back — but even more proudly Our pride and our privilege.

In show business, WLW is known as ‘“The Cradle of the Stars.”
Here is some of the talent who performed on WLW in their climb to fame.

McGuire Frank Lovejoy

Sisters

The Mills Ralph Moody Bill Nimmo

Brothers

Rod Serling, Rosemary
writer Clooney

5

Fats Waller Durward Kirby  Janette Davis

Ma Perkins Al Helfer Andy Williams

(Virginia Payne)

3
Red Barber

ink Spots
BROADCASTING, April 2, 1962

Eddie Albert Doris Day

Dick Noel

Red Skelton Jane Froman
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1937_Crosley Broadcasting
engineers developed WLW
Television experimental
station. Further develop-
ment interrupted by the War,

1953—-WLW Television be-
came first NBC Color Affili-
ate. Now Color TV leader
in Nation, making Cincinnati
“Colortown, U.S.A.”

1959—wLWbecame world's
highest fidelity Radio Sta-
tion with exclusive new
AM transmission developed
by Crosley engineers.

1941 _ Crosley purchased
“Everybody’s Farm” to op-
erate and broadcast farm
programs from Mason, Ohio.
Now annually visited by
14,000 people.

1953 _WLW-A TV, Atlanta,
joined Crosley group.
Reaches 3 million people,
68% of Georgia, parts of
Alabama, Tennessee, North-
Carolina.

1959—First to colorcast big
league baseball locally and
regionally. First to color-
cast indoor remotes with
new low-light tube devel-
oped by Crosley and GE.

the dynamic WLW Stations

WLW-T

Television
Cincinnati

WLW-D
Television
Doyton

WLW-C

1942 _Crosley constructed
and still operates 6 Voice
of America transmitters at
Bethany, Ohio. Largest.do-
mestic installation of Voice
of America.

1954_WCET, first U. S. Ii-
censed educational TV Sta-
tion, was provided half-mil-
lion dollar Crosley facilities
for $1 a year “rent” as
public service.

1960 —First to colorcast
night-time big league base-
ball and other night-time
outdoor remotes under nor-
mal lighting conditions.

oy
Television
Columbus

Crosley Broadcasting Corporation

2

WLW-A

Television
Atlonta

1948 _ WLW-T, Cincinnati,
went on the air as one of
first TV Stations in Coun-
try, first in Ohio and one of
the first NBC affiliates.

1955_First Radio Station
to install Radar weather
service. Today this service
provides a range of over
300 miles in WLW Radio-
TV land.

e
nframmm

Wl

IR

1960-—Crosley provided FM
transmitting facilities at $1
per year ‘“rental” to Uni-
versity of Cincinnati for
educational broadcasts.

WLW-I

Television
Indianapolis

1949_WLW-D, Dayton, and
WLW-C, Columbus, went on
the air, forming Crosley 3-
Station regiona! television
network.

1957—WLW-I, Indianapolis,
became 5th WLW-TV Station.
Reaches over 3 million peo-
ple in 63 Indiana and 13
lllinois counties.

V=D

NS s

1942-61_ Ruth Lyons an-
nual fund for hospitalized
children has collected over
2Y3 million dollars for 59
hospitals thru WLW Radio
and TV alone.




Experimental television began in 1937

STATION W8XCT SHOWED NEW MEDIUM TO PRESS FROM CAREW TOWER

WLW Television first began in 1937
as an experimental station with the call
letters W8XCT. The first demonstra-
tion, open only to members of the press,
was made on a closed circuit April 26,
1939, from the 48th floor of the Carew
Tower in downtown Cincinnati. One
more demonstration was made, in 1941,
before Crosley engineers were trans-
ferred to war projects.

In 1946, W8XCT embarked on a
regular schedule of telecasting one hour
weekly, although there were fewer than
100 receiving sets in the area. Program-
ming rose to five and a half hours by
August 1947, and to 20 hours a week
by the end of the year (WLW-T tele-
casts 19 hours a day now).

Commercial Telecasts in 1948 » Gran-
ted its commercial license in January
1948, WLW-T presented its first com-
mercial telecast on February 2, 1948,
with the Cincinnati Golden Gloves
tournament sponsored by Wiedemann
Brewing Company, which bears the dis-
tinction of being Cincinnati’s first tele-
vision sponsor. WLW-T actually came
into existence as a regular commercial
television station one week later, on
February 9, 1948, broadcasting from
new studios and transmitter atop Clifton
Heights overlooking downtown Cincin-
nati. In 1951 the studio operations
were transferred downtown to Crosley
Square.

In April 1948 WLW-T became the
second NBC-TV affiliate in the nation,
and at that time boosted its power to
50,000 watts. In 1953, a new antenna
and additional transmitter equipment
raised the effective power to 100,000
watts, climaxing years of equipment de-
velopment and program pioneering.

As the station’s power grew, so did its
audience and its sponsors. The first “rat-
ings” in September 1948 showed that
seven months after WLW-T went on the
air as many as 139,400 people were

)

Crosley Broadcasting’s Chief Engineer Howard Lepple (I) and President Robert

1

E. Dunville accept an award from General Electric’s Frank L. Miller (r), for
Crosley's contribution to the development of the supersensitive color camera

tube which permits colorcasting with ordinary illumination.

Mr. Miller is

director of marketing for GE's power tube department.

watching during a single 15-minute per-
iod. Most significant discovery was in
the field of viewing habits, and “prime
time” was established. As many as 94%
of all sets were tuned in during one
8:45-9:00 P.M. period, with a whop-
ping 6.1 viewers per set.

Advertisers Interested = Sponsors
were quick to take the cue. In April of
1949 there were 73 sponsors represented
on the station. By May the total was 87,
and a little more than a year later the
number had doubled. In July, 1950.
65% of the total time on the air was
local—79% of this was commercial.

Audience, sponsorship and program-
ming mushroomed together. An exten-
sive and diversified on-the-air schedule
developed, with emphasis on local pro-
gramming, which has been a great force
in its station’s preference among spon-
sors, whose products advertised on
WLW-T now number in the thousands.

As ecarly as 1949, WLW-T won na-
tional recognition for its vigorous sta-
tion promotion, copping the Billboard

Equipment includes the weather radarscope and the six basic instruments for
recording temperature, wind pressure, humidity and rainfall and transmission
equipment for weather maps and weather bureau messages.
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award for audience sales promotion. In
the ensuing years the station has blazed
promotion trails which have set the pre-
cedent for the industry—and inciden-
tally garnered nearly a dozen national
promotional awards in the process.

National recognition has by no means
been limited to the field of audience
and sales promotion. Public service
awards from Billboard, Variety, Nation-
al Safety Council, Ohio Safety Council,
the Alfred P. Sloan Award for High-
way Safety, and many many more have
been showered on WLW-T.

Pioneer Weather Station = WLW
pioneered in establishing the first com-
pletely equipped weather station de-
signed expressly for a radio-tv opera-
tion, and a year later, in 1955, was
the first radio-tv station to install radar
weather equipment. In November 1961
new radar weather equipment doubled
its range to more than 300 miles, more
than covering the WLW Ohio and In-
diana television stations’ area.

Early in 1957 WLW Radio and Tele-
vision’s COMEX (Communications Ex-
change) building across the street from
the Crosley Square studio and adminis-
tration building was completed, an ultra-
modern showcase housing the station’s
complete news and weather staff and
equipment, and in 1959 the space was
enlarged to include additional photo-
graphic, office and service facilities.

John T. Murphy, Crosley Broadcast-
ing vice president in charge of televi-
sion, is general manager of WLW-T.
Mr. Murphy joined the organization in,
1949 after 18 years with NBC. Crosley
Broadcasting’s more than 350 em-
ployes in Cincinnati include nearly 100
persons who have been with the organ-
ization more than WLW-T’s 14 years.
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WLW-D SERVES AREA 13 YEARS

Dayton station pioneered in sports, received
many national honors since debut in 1949

Oun March 15, 1962, WIL.W-D marked
its 13th anniversary on the air. Al-
though the telecasting license had been
granted on April 4, 1947, two years
passed before the station officially went
on the air in 1949.

WLW-D became ch. 2 on April 27,
1953. The station became a basic NB(
outlet in 1949, and on Sept. 1, 1954,
also became the ABC primary afliliate
in the area.

When the station first went on the
air, John T. Murphy, now vice president
in charge of television, was general
manager. He was succeeded by H.
Peter Lasker, now vice president in
charge of sales for Crosley with offices

in New York City. The present vice

president and general manager is
George Gray, who joined WLW-D in
May 1954. His staff numbers more than
90 persons.

WLW-D was the first station in the
area to bring viewers compatible color
and the first station to expand viewing
hours, presenting live early-morning tel-
evision as well at late late movies.

Early Honors = During its very first
year, WLW-D received an award nation-

ally for its show Sporlight on Tomor-
row, done in cooperation with the
Junior Achievement group in Dayton,
and has confinued to win awards liber-
ally ever since.

Sports Pioneer « WL\-1) has consist-
ently pioneered in the field of sports
It televised the Dayton Lndjans baseball
games beginming in 1949, the firsi time
a Class A team in the country was tele-
vised. It was the first station to televise
automobile racing, from the Daylon
Speedway.

WLW Television Wrestling marked
the first time a major sporting event was
carried exclusively for tv viewers,
staged before a studio audience.

It was the first station in the area to
televise the University of Dayton bas-
ketball games—December 1953. An-
other “first” was live bowling, from
one of the area’s bowling alleys. Then
six seasons ago, WLW-D, along with
other WLW tv stations, brought view-
ers for the first time on television the
Cincinnati Reds in both home and
away games.

In February, 1955, the Tonight Show,
then hosted by Steve Allen, made its

WLW-C FIRST IN COLUMBUS

Ch. 4 station started when area had only 88 tv
families, now plays to plus half a million

Spring of 1949 was a busy time for
Crosley Broadcasting Corp. people.
Within three weeks, two new stations
were dedicated—WLW-D on March 15
and WLW-C on April 3. Both were
pioneers in their area.

The ch. 4 station in Columbus signed
on the air at 3 p.m. on April 13, 1949,
as ch. 3, which was changed to ch. 4 on
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June 28, 1953.

When the station went on the air,
there were only 88 tv families in Ohio’s
Franklin County; today there are 600,-
000 in WLW-C’s coverage area. The
station averaged 40 hours a week at
that time; today its week’s program-
ming totals 129 hours. WLW-C was the
only tv station in Columbus until the

George Gray, vice president and
general manager of WLW-D, joined
Crosley Broadcasting Corp. in 1954
as national sales representative at
WLW-D, and early in 1955 was ap-
pointed general sales manager of the
Dayton station. in 1956, he was named
general sales manager of WLW Radio,
and on May 1, 1957, returned to WLW-D
as general manager. He was elected
a Crosley vice president in April 1961.
Mr. Gray is on the educational televi-
sion committee of the Dayton Cham-
ber of Commerce, on the television
advisory board of the National Foun-
dation’s local chapter, and is active
in school, church and community
groups. WLW-D's studio and office
building is shown at left.

first out-of-town trip to originate its
show at WLW-D. The yearly visit of
the “50-50 Club” cast causes stampedes
and traffic jams. For its special west-
ern program promotion in the fall of
1957, WLW-D received the third place
award in the national Television Age-
Billboard magazine promotion competi-
tion. With its Hollywood hoopla cam-
paign, it was the only station in the
Midwest to win an award in that cate-
gory.

coaxial cable came through in Septem-
ber 1949. At that time, WLW-C joined
the NBC network for live program-
ming from New York and Chicago.
Many national and local public serv-
ice awards have been given WLW-C,
including Billboard’s public service
and best local program awards, Look
Magazine, National and Ohio Safety
Council awards and many others, as
well as countless merit citations.
WLW-C also excels in sports cov-
erage, telecasting Ohio State University
basketball and football, Columbus Jets
baseball, and just last year signed one
of the largest commercial investments
in Columbus tv history with the pur-
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Crosley pioneers in programming color

FIRST WITH LOCAL COLOR IN OHIO, SCHEDULES 50 HOURS WEEKLY

The most color-conscious market in
the nation owes its chromatic suprema-
cy to the most color-conscious television
station.

WLW-T’s intensive programming of
color has led to the title, “Colortown
U.S.A.,” symbolic of Crosley Broad-
casting Corp.’s pace-setting use of this
dramatic medium. Two years ago WLW-
T’s color programming had reached 36
hours a week plus a good share of
color spots.

50 Hours Weekly = This spring
WLW-T is programming over 50 hours
of color every week, and over 80% of
local commercials are in color. As the
baseball season opens—and baseball is
a beloved sport in this home of the
National League champions—WLW-T’s
schedule calls for colorcasting of all the
home games of the Cincinnati Reds that
will be televised. WLW-T pioneered
night colorcasts of baseball two years
ago.

Three other Crosley stations are ac-
tive color users—WLW-I Indianapolis,
WLW-C Columbus and WLW-D Day-
ton.

There are two simple reasons behind
all this WLW-T color:

» Programs are more effective.

= Commercials have more impact.

The superiority of both is pronounced.
Color programs have much higher rat-
ings in color homes than in black-and-
white homes and color homes have a
higher share of scts-in-use. And viewers

stay longer with color programs. The
tacts were brought out in an exhaustive
study of WLW-T’s color impact con-
ducted by Burke Marketing Inc., Cin-
cinnati research firm. (BROADCASTING,
May 16, 1960).

Survey Results » According to the
Burke findings, color programs had an
average 24 rating (% of all tv homes)
in black-and-white homes compared to
44% in color homes; sets-in-use aver-
aged 54% in black-and-white homes,
62% in color homes; share of sets-in-
use tuned to test programs averaged
43% in black-and-white homes, 71%
in color homes.

With this greater impact, color pro-
gramming offers a special attraction to
advertisers especially when they note in
the survey that:

e 44% of viewers of black-and-white
sets recalled seeing the commercial as
against 59% who saw it in color (34%
advantage for color).

®» 13% of black-and-white viewers
replied that the commercial said or
showed something that made them want
to buy the product advertised whereas
22% of color viewers considered the
commercial to be this persuasive (69%
advantage for color).

= Per 100 viewers, 61 details were
remembered from black-and-white com-
mercials and 119 details from color
commercials (nearly double).

The research firm concluded after its
depth study: “It takes 3,589 black-and-
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Brig. General David Sarnoff (c), chairman of the board of Radio Corp. of
America, receives from Robert E. Dunville (r), president and general manager
of Crosley, and John T. Murphy (i), vice president for television and general
manager of WLW-T Cincinnati, a baseball used in the first night game ever
to be broadcast in color. The game, May 16, 1960, was made possibie by using
a new camera tube requiring no more light than needed for b & w.
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l Color sportscasting \

In the sports field, WLW-T again |
is the holder of many “firsts” in |
color television. It was first to
colorcast baseball in Cincinnati,
the first to colorcast night baseball,
and first to colorcast basketball in-
doors under normal lighting.

[ With the arrival of the baseball
| season, the number of hours of
weekly colorcasting jumps. WLW-
| T has a schedule of 22 day and
l night home games in color out of a
total of 53 Cincinnati Reds games
I to be televised during the 1962 sea-
son. This marks the third season
" of colorcasts of Reds’ night games,
made possible for the first time in
history two years ago when a new
camera tube was developed for
’ commercial use through the efforts

of the Crosley Broadcasting en-
gineering department.

white homes to equal 1,000 color
homes.”

And Robert E. Dunville, president-
general manager of Crosley Broadcast-
ing Corp., emphasized that with both
programs and commercials “there is a
consistent advantage for color.”

In Cincinnati 5-7% of all tv sets are
color compared with a national average

of approximately 2%.

Color Pioneers = Here are some
Crosley Broadcasting Corp. precedent-
setting events: First color day baseball
in Cincinnati, May 2, 1959; first night
color baseball (it’s routine now), May
16, 1960; first local colorcast in Cin-
cinnati, Aug. 9, 1957, Ruth Lyons 50-50
Club; first colorcast of WLW-T’s oldest
commercial program, Midwestern Hay-
ride, Aug. 10, 1957; first network color
program, January 1954. All these were
on WLW-T. The station now has two
color Ampex video tape recorders.
WLW-I Indianapolis has one color Am-
pex.

Color hookup facilities have been in-
stalled permanently at Crosley Field,
home of the Cincinnati Reds.

All of WLW-T’s on-the-air promo-
tion announcements are in color. Es-
pecially significant is the fact that every
weekend sustaining public service pro-
gram is a colorcast.

The thrill of color in baseball tele-
casts grew out of the station’s experi-
ments starting three yearsago. New super-
sensitive General Electric camera tubes
made it possible to program with 10%
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of normal tv lighting, according to How-
ard Lepple, WLW-T chief engineer. Be-
sides baseball the station colorcasts in-
door sports events such as college and
professional basketball, both popular
sports in the area. No special circuitry
was needed for the color pickups.
Sufficient light is admitted at an 5.6
camera lens stop for night baseball (50
foot candles minimum in stadium).

Promotion, research
emphasize color tv

Crosley Broadcasting Corp. has
pioneered not only in the programming
of color television but in its promotion
and research. The first station in Ohio
to broadcast local color programming
in August 1957, WLW-T Cincinnati was
also the first in Ohio to have network
color tv in 1954. And most valuable to
the advertising industry perhaps is the
research pioneered by Crosley Broad-
casting into viewing habits and the im-
pact of color tv. “Exposure” is the key
word in Crosley Broadcasting’s promo-
tion of color tv—exposure of the medi-
um to viewers and advertisers.

WLW-T averages 25 hours of local
color programming weekly, 30 hours of
NBC-TV color programming weekly,
for more than 50 hours of color weekly
on a regular schedule. This does nor
include specials from the network or
sports and other locai specials on
WLW-T. Approximately 80% of the
commercials on the local color shows
are in color; all of WLW-T’s on-the-air
promos are in color, all station IDs are
in color, and most of the 10-second,
20-second and 60-second station breaks
are in color.

People are often surprised to find
how much color programming there is
on television, according to color set
dealers. To assist sales, Crosley Broad-
casting distributes to dealers a monthly
pocket-size color program schedule.

Monthly Schedules = Some 5,000 of
these schedules are distributed monthly
and provide up-to-date program infor-
mation to prospective color tv owners.

Since 1954, Crosley Broadcasting
Corp. has been promoting color televi-
sion. It has presented live fashion shows
in its studios with the cooperation of
local department stores; it has supplied
members of its talent staff to promote
color television through personal ap-
pearances: and has conducted various
“see yourselves on color television™ pro-
motions in local department stores and
in the busy lobby of the Cincinnati
Gas and Electric Co. building. It has
arranged for color television sets to
be installed in taverns so baseball fans
may see their “Reds” in color, and in
dozens of other ways has pushed the
sales of color sets through exposure to
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Crosley stations were among the first to recognize the promotion value of
letting people see what color television was like. A closed circuit camera and
color receiver in downtown department stores brought crowds of curious out
to see themselves on the new medium. The demonstration and display proved
invaluable in whetting the public interest in color television as well as lending
a strong assist to the department store's selling effort.

color television.

Crosley Broadcasting management
headed by President Robert E. Dunville
has never doubted that the future of
television is in color.

The fact that Cincinnati has been
dubbed “Colortown, U.S.A.” by RCA
and advertisers and agencies proves the
contention that viewers must “'see to
appreciate” color tv and that they “do
appreciate” when good color program-
ming is supplied. While the national

All of WLW-T's weekend sustaining
public affairs programs are colorcasts.
Crosley’s longtime announcer Howard
Chamberlain, right, interviews Juve-
nile Court Judge Benjamin Schwartz
during a colorcast of “Probe,” public
service series presented last winter
on the Crosley television station in
Cincinnati.

percentage of color television sets in
the U.S..is 2%, in the WLW television
area the percentage runs from 5% to
7% of all sets, according to RCA.

Commercials, Too = Advertiscrs in
this area are not unaware of this. Be-
cause WLW-T’s locally produced pro-
grams are live and most of them in
color, this allows commercials to be
done in color with rare exceptions, and
at no extra cost for the tint.

The two 1%-hour shows Monday
through Friday on WLW-T, The Paul
Dixon Show from 9:00 to 10:30 a.m.
and the Ruth Lvons 50-50 Club from
12 noon to 1:30 p.m. originating from
the studios of WLW-T (and the latter fed
to WLW-C, WLW-D and WLW-I), are
colorcasts with live color commercials.
Almost all of the film or slides used in
the commercials on these and other
WLW-T color shows are in color, al-
though black and white film may be
used. Each of these shows has from
14 to 18 participating sponsors a day.
“'he use of live color commercials on the
same scale continues over into the other
live color shows on WLW-T Television,
including Midwestern Hayride, Satur-
days, 6:30-7:30 p.m. on four WLW
television stations; Bob Braun’s Band-
stand Sunday afternoons; and Mr. Hop
on Saturday mornings, for example.

In January of 1961 it was decided to
present weekend public affairs programs
originating at WLW-T in color. And
the commercials on WLW-T’s syndicated
film shows such as This Fascinating
World, Wednesday, 7:00-7:30 p.m., are
done slide/live in color. For almost
two years, all WLW-T on-the-air pro-
motions have been done in color, whe-
ther film, slide or live or in combina-
tions.
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WLW built, still operates VOA transmitters

BEAMS VOA PROGRAMS OVERSEAS WITH 75 KW POWER

The cooperation provided by the
U. S. radio broadcaster in achieving the
goals of the Voice of America is im-
pressive. From the very beginning of
VOA in the dark days of World War
II right up to the present, WLW has
lent its fullest support to the success of
this project.

It goes back to 1924 when WLWO,
Crosley’s short-wave international sta-
tion, began operating experimentally.
After operating under different call let-
ters and on different frequencies, in
1938 WLWO had six frequencies on
which it was authorized to broadcast in-
ternationally, and a permit to increase
its power to 50 kw (later increased to
75 kw).

In the early 1940’s the VOA began
broadcasting via the huge short-wave
transmission system, which had been
engineered by R. J. Rockwell, Crosley
Broadcasting vice president and direc-
tor of engineering, for the U. S. De-
partment of State, and today, these
transmitters at Bethany, Ohio, are
beaming VOA programming to Central
and South America, Africa and Europe
on a regular operating schedule of 20
hours a day.

It began just after World War II
broke out when Mr. james D. Shouse,
Crosley Broadcasting’s board chairman
serving on a subcommittee of the U.S.
Board of War Communications, was

called to an urgent meeting in Wash-
ington, D. C. The committee had been
asked to come up with recommenda-
tions for putting the U. S. in a position
to broadcast by short wave overseas.
The committee’s report recommended
erection of a series of 50 kw short-wave
stations. Because of WLWrs traditional
high power position and in recognition
of the fact that the U. S. knew that

Germany was using power in the neigh-
borhood of 100 kw, Mr. Shouse in-
sisted that the U.S. should not plan for
future short-wave broadcasting at less

power than the enemy was already us-
ing. Accordingly, a recommendation
was made to construct 200 kw trans-
mitters. None of the manufacturers
represented on the committee believed
this to be technically feasible.

Mr. Shouse asked a recess of the
committee meeting, put through a call
on a telephone in the corridor to Mr.
Rockwell in Cincinnati to ask if Crosley
could build 200 kw transmitters.
“Rocky” said yes, and within 10 min-
utes, Mr. Shouse had told the Board
of War Communications that Crosley
would build the new power short-wave
factlity.

The current Bethany facility, located
about 20 miles from Cincinnati, is re-

Many visitors come to Bethany, Ohio, where is located the tremendous Voice
of America transmitter installation operated and maintained by Crosley Broad-
casting Corporation for the VOA. Above is a group of visitors from Taiwan,
in the U. S. under the auspices of the U. S. Department of State, before part
of the unique curtain antenna and one of the six powerful transmitters.

Shadows of some of the 20-foot poles in a forest of 232 switches which can be
manually operated from the ground to connect any of the six transmitters with
any of the 22 antennas of the VOA facilities at WLWO, are maintained and
operated by Crosley Broadcasting Corporation as a relay base for broadcasts.
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stricted U.S. Government property and
is directed by 15 Crosley engineers.
The plant is operated seven days a
week, with at least two men on duty at
all times during broadcast hours. The
staff is headed by Floyd Lantzner, chief
transmitter engineer.

In addition to the six high-power
transmitters, there are 22 directional
antennas; 14 of them are the rhombic
type operated in groups of two or three,
eight are curtain-type antennas.

A modern building near the center of
the mile-square tract houses the compli-
cated transmitter equipment, master
control board, and the machine shop,
where much of the equipment has been
built to exacting specifications. There
are also comfortable living quarters for
the engineers.

At the rear of the main building is
the complicated antenna-switch gear.
Mounted on a forest of 20-foot poles
are 232 switches which can be manual-
ly operated from the ground to connect
any of the six tranmitters with any of
the 22 antennas. There are more than
1,000 poles ranging in height up to 170
feet, supporting antennas and lines.
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Married to ‘Moon River’

MANAGER, WLW: A friendly Chicago
taxi driver who noticed my Cincinnati
baggage tag told me this recently. “A
good many years ago 1 courted my
wife while listening to Moon River's
fine music on WLW. When | proposed
and she said yes, my bride-to-be thought
it would be nice if, rather than having
hired music which we couldn’t afford,
we try and use the Moon River music.
It was arranged and the wedding went
off fine as the next-door neighbor
turned up the volume on his radio
which sent the beautiful, peaceful notes
of Moon River over the wedding cere-
mony.”—George Bryson, Cincinnati.

International visit

WLW: I am writing to express my
appreciation for the fine job in con-
nection with the visit to Cincinnati of
five Japanese television producers. Al-
though we only had a half day or less
to spend with your station, the group
was able to see the facilities and oper-
ations of the station in the general field
of public affairs. 1 understand also that
the station included this visit in their
nightly news broadcast. On behalf of
the Asia Foundation which made this
trip possible, and our Japanese friends,
1 want to express gratitude and appre-
ciation for this splendid hospitality. 1
know that the occasion will be long re-
membered by these broadcasters after
their return home.—I. Keith Tyler,
National Educational Television & Ra-
dio Center.

Cannot believe this truth

WLW: I had the pleasure of hearing
your station WLW on 700 kc/s on Oct.
3 from 9:33 to 10:07 EST. Details of
CodX: JOKP (Kitami-NHK -No. 1,
10Kw) signed off just then, I listened
to WLW. Usually, TAW, Istanbul,
Turkey, 701 kc/s-150Kw is strong. I
cannot believe this Truth. Details from
your transmission: 09:33-10:00 . .
News Clockwatcher. 10:00 - 10:07,
News-Monitor. 1 could not pick-up
WLW by the QRM (South Asia-Cey-
lon). If this report is correct, please
send me your QSL. My age, 22. My
profession: student of university. My
hobbies: collecting stamps and QSL.
Many thanks for your transmission.—
G. Mochizuki, 7, Kamikawata, Sakane,
Kawanishi-City (Hyogo) Japan.

‘Your FBI’

CROSLEY BROADCASTING CORPORATION:
As the anniversary of the WLW radio
program Your FBI nears I want to let
you know of the appreciation of my as-
sociates in our Cincinnati Office and
me for your valued assistance in mak-
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ing this program possible. Your cfforts
in this regard are in no small way re-
sponsible for its success. ] want also
to thank you for making time available
for the publicity of data concerning
fugitives sought by the FBI.—J. Edgar
Hoover, director, Federal Bureau of In-
vestigation.

Jobs and workers

WLW-1: Many a wage earner owes his
job to the fact that an employer heard
our message over WLW-1. Many an
employer has found an excellent em-
ployee because of WLW-P's reminders
to use the public employment service.
You have helped us immeasurably in
bringing jobs and workers together.—
William Stalnaker, director, Indiana
Employment Security Division.

World Front

WLW-T: The Cincinnati Council on
World Affairs feels that its television
work is the most important segment of
its educational activities, and it has been
particularly gratifying to us that
through the cooperation of WLW-T,
World Front brings essential informa-
tion on current world issues to our citi-
zens.—Douglas L. Hoge, President,
Cincinnati Council on World Affairs.

To reprint radar article

MANAGER, CROSLEY BROADCASTING COR-
pPOrRATION: I have just read an article
in Broadcast Engineering by Tony
Sands, chief meteorologist for Crosley
Broadcasting Corporation, on a weather
radar system for broadcasting. We are
most interested in the project and par-
ticularly so because the vidicon used
at WLW-A in Atlanta is a Machlett
tube. We would like to write a descrip-
tion of this system and your use of our
tube in our magazine, and ask your
permission to adapt this article to our
use. Thank you.—Editor, The Cathode
Press, Machlett Laboratories, Spring-
dale, Conn.

‘Youth for America’ tapes

WLW: My husband and I send our
highest compliments to you and to all
concerned at WLW for the Youth For
America program. We were enthralled
and amazed to hear such sheer words
of wisdom falling from the lips of
those kids! We had been hoping for a
similar movement to start on college
campuses, but we never dreamed that
it should start first in high schools

through these kids America may well
find her salvation. We are so interested
we are considering buying or renting a
tape from you, if obtainable, and a tape
recorder so that we might play it at
schools, churches, and wherever possi-

ble to help spread this movement. We
tive in southeastern QOhio and could
contact parts of adjoining arcas of West
Virginia as well—Mrs. Grace G. Grel-
ner, Guysville, Olio.

Southern hospitality

WI W-A: Asg account executive on the
Cocu-Cola account, 1 had the oppor-
tunity to work with several people from
WIW-A in Atlanta on the taping of a
very complicated dance sequence for
our September 18, NBC Speciacular. A
dedicated crew worked from dawn to
dusk to make possible a sequence which
we believe to be one of the finest picces
ol entertainment ever seen on televi-
sion. I just wanted you to know how
much we appreciated the services,
above and beyond the call of duty,
given us by the WLW-A gang.—Thad
Horton, McCann-Erickson Inc.

From far, far away

WLW: Key West, Florida—Sunday
cvening, Dec. 4, we were sitting in our
car with the radio on waiting for the
ship in from Cuba with refugees on.
Had music on, not knowing where it
was from, and then the news and it
was WLW. Gosh! It surely surprised us.
We moved here from Defiance, Ohio,
two vyears ago, and had never had
WLW on before. The weather report
said 2 below. It was about 85 here all
day Sunday.—Mrs. Ed Coriell.

Funds raised

WLW-C: On behalf of the Columbus
Branch, NAACP, thank you for your
cooperation and help in connection
with our recent fund raising banquet.
Your cooperation helped to make the
event most successful and the visit of
Mr. Roy Wilkins, National Executive
Secretary, very pleasant—John H.
Rosemond, M. D., Chairman, Freedom
Fund Banquet.

‘High Hopes’

WLW-C: A million thanks for showing
“High Hopes.” Your generous contri-
bution of air time gave a tremendous
boost to the March for Muscular Dys-
trophy in your area. WLW-C is to be
commended for its public service in
assisting MDAA and the other great
voluntary health agencies in America..
—Jerry Lewis, National Chairman,
MDAA.

To the point

WLW: We like the program Music For
You very much and hope it will con-
tinue as long as we live. We purchase
Durkee’s salad dressing not only be-
cause of its good flavor but also to
show appreciation for this program.—
Mr. and Mrs. C. Weber, Cincinnati.
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READ BOTH LABELS

Call your WLW Stations’ representative ... you'll be glad you did!

WLW-1 WLW-D WLwW-C WLW-T WLW-A
Television Television Television | Television Television
Indianapolis j Dayton | Columbus Cincinnati Atlanta

Crosley Broadcasting Corporation
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How many spots to sell a pound of flour?

An ancient Greek philosopher, Zeno,
expressed the difficulties one faces in
striving for perfection with the follow-
ing example. If you attempt to move
between two points, from A to B, you
must of course pass a mid-point. And,
when you pass this mid-point, there is
still another mid-point; and, when you
pass the second-second mid-point, there
is still another, and so forth on to in-
finity. Because of this infinite number
of mid-points, you can never really get
from A to B. In other words, we should
face it, we shall never achieve perfec-
tion. And, as I look at the sales opera-
tion for which I am responsible, and at
other sales operations in this industry
of ours, I become more and more con-
vinced that Zeno couldn’t be more
right. We have a very long way to go.

For instance, if we are completely
honest with ourselves, we must admit
that we know all too little about our
customers’ needs. How many spots are
needed to sell a pound of flour? Or,
can more sales be built for a client by
throwing a lot of impressions against
a relatively small percentage of a given
market, or should one try to reach as
many different people as possible? How
many times must you talk to a home to
produce some sort of action? I cer-
tainly don‘t have the answers, and it is
only small solace that you probably
don’t know either.

Now let’s be more selfish for a mo-
ment and look only at ourselves—
broadcasters. How much do we really
know about audience behavior? How
do audiences for different types of pro-
grams accumulate? How much dupli-
cation actually cxists between stations?
How can you, a station operator, guar-
antee certain reach and frequency to a
customer? In all too many instances
the sad truth is that our clients know
more about this side of our business
—our audiences—than we do.

What do we, the broadcasters, do
about the vacuum for which certainly
we are at [east partially responsible?
All too many times what we do is per-
petuate and compound our shortcom-
ings with what has been termed a “sui-
cide selling” approach—you all know
what this means. Instead of directing
our energies in more constructive areas,
we spend exceedingly large amounts of
time “bad-mouthing” our competition—
other television stations. The result is
inevitable—our efforts are self-destruc-
tive. Again, there is small solace in the
knowledge that our competitors have
the same problems.

In other words, in many instances
we don’t provide the sort of real service
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to advertisers and agencies that I, for
one, feel that we, as an industry, should
provide.

At this point I want to be certain that
my friends at the Television Bureau of
Advertising and the Radio Advertising
Bureau do not take offense. I feel that
both are doing a good job. However,
they can’t do the job alone. There are
too many people to see; there are, ob-
viously, a great many things to be done.
If this industry is to begin to achieve
the goals to which we all aspire, we are
all going to have to make more of an
effort than simply sending dues checks
to various industry associations.

By way of example, let me tell you
in as humble and direct a manner as
possible what we have becn doing at
Crosley to attempt to overcome this
problem of inadequate attention to cli-
ent’s real needs. In July of 1960 we
appointed a director of marketing com-
munications, an entirely new function
within the Crosley Broadcasting Corp.
While marketing communications is
very much a part of our sales depart-
ment, it is in a sense séparate from our
various npational and local radio and
television sales offices. Tom Nunan,
our director of marketing communica-
tions, reports directly to me, has no di-
rect agency or account assignments and
has been instructed, in fact, not to sell.
This does not mean he docs not make
calls—on the contrary, he makes many,
many calls on both advertisers and
agencies in all parts of the country, and
in a large number of instances we
make these calls together, but we do
not sell, per se.

Marketing communications, you
should realize, is.a total company effort.
It represents a corporate attitude,
if you will, and recognition that we as
broadcasters have a responsibility to
our customers that goes far beyond just

MON DAY M EMO from H. PETER LASKER, vp, charge of sales Crosley Broadcasting Corporation
e —

delivering facilities, The objective of
marketing communications is to ad-
vance the art of using broadcast media.

What do we do? Well, one thing is
that we just talk to advertisers and
agencies—ask them what is good about
broadcast, what is bad about broadcast,
why they use media the way they do,
what are the advantages of print, etc.
In other words, we try to learn as much
about their problems and their media
thinking as possible. You’d be amazed
at the wealth of information we have
accumulated.

A second phase of this effort is a
somewhat “purer” form of research,
part of which we have undertaken our-
selves, part of which is conducted by
such outside organizations as the Niel-
sen Co.

And, thirdly, of course, we hold semi-
nars—we don’t make presentations—
with advertisers and agencies at which
time we review our various data with
them. These sessions have run as long
as six hours, not 25 minutes where you
ask, “What’s on the hook today?”

Is it worth it?

Obviously, we think so, or we
wouldn’t be doing it. This sort of effort
takes people, it takes money and it takes
time. It doesn’t supplant our sales de-
partment—rather, it is an addition to
the sales department, and it should al-
most go without saying that it is im-
possible without a good, healthly sales
department. It is also impossible with-
out a forward-looking management that
recognizes the need.

If we are going to grow—if we are
going to help make the advertising pie
larger, and if we are going to continue
to get our share, and improve on it—
then we must take steps to be prepared
to answer the question, “how many
spots do I need to sell a pound of
flour?”

H. Peter Lasker is Crosley Broadcasting
Corp.’s national salesman. As
president in charge of sales, Mr. Lasker
has had his offices

its vice

in New York since

1956. A veteran of broadcast sales for the
past 20 years, Mr. Lasker was general

manager of WLW-D (TV) Dayton for seven
years, starting in 1949 and serving until
his assignment to New York in 1956. Mr.
Lasker was born in Switzerland. He has
also lived in England and other places
abroad before coming to the United States.
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How many spots to sell a pound of flour?

An ancient Greek philosopher, Zeno,
expressed the difficulties one faces in
striving for perfection with the follow-
ing example. If you attempt to move
between two points, from A to B, you
must of course pass a mid-point. And,
when you pass this mid-point, there is
still another mid-point; and, when you
pass the second-second mid-point, there
is still another, and so forth on to in-
finity. Because of this infinite number
of mid-points, you can never really get
from A to B. In other words, we should
face it, we shall never achieve perfec-
tion. And, as I look at the sales opera-
tion for which I am responsible, and at
other sales operations in this industry
of ours, I become more and more con-
vinced that Zeno couldn’t be more
right. We have a very long way to go.

For instance, if we are completely
honest with ourselves, we must admit
that we know all too little about our
customers’ needs. How many spots are
needed to sell a pound of flour? Or,
can more sales be built for a client by
throwing a lot of impressions against
a relatively small percentage of a given
market, or should one try to reach as
many different people as possible? How
many times must you talk to a home to
produce some sort of action? I cer-
tainly don‘t have the answers, and it is
only small solace that you probably
don’t know either.

Now let’s be more selfish for a mo-
ment and look only at ourselves—
broadcasters. How much do we really
know about audience behavior? How
do audiences for different types of pro-
grams accumulate? How much dupli-
cation actually exists between stations?
How can you, a station operator, guar-
antee certain reach and frequency to a
customer? In all too many instances
the sad truth is that our clients know
more about this side of our business
—our audiences—than we do.

What do we, the broadcasters, do
about the vacuum for which certainly
we are at least partially responsible?
All too many times what we do is per-
petuate and compound our shortcom-
ings with what has been termed a “sui-
cide selling” approach—you all know
what this means. Instead of directing
our energies in more constructive areas,
we spend exceedingly large amounts of
time “bad-mouthing” our competition—
other television stations. The result is
inevitable—our efforts are self-destruc-
tive. Again, there is small solace in the
knowledge that our competitors have
the same problems.

In other words, in many instances
we don’t provide the sort of real service
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to advertisers and agencies that I, for
one, feel that we, as an industry, should
provide.

At this point 1 want to be certain that
my friends at the Television Burcau of
Advertising and the Radio Advertising
Bureau do not take offense. 1 feel that
both are doing a good job. However,
they can’t do the job alone. There are
too many people to see; there are, ob-
viously, a great many things to be done.
If this industry is to begin to achieve
the goals to which we all aspire, we are
all going to have to make more of an
effort than simply sending dues checks
to various industry associations.

By way of example, let me tell you
in as humble and direct a manner as
possible what we have been doing at
Crosley to attempt to overcome this
problem of inadequate attention to cli-
ent’s real needs. In July of 1960 we
appointed a director of marketing com-
munications, an entirely new function
within the Crosley Broadcasting Corp.
While marketing communications is
very much a part of our sales depart-
ment, it is in a sense separate from our
various national and local radio and
television sales offices. Tom Nunan,
our director of marketing communica-
tions, reports directly to me, has no di-
rect agency or account assignments and
has been instructed, in fact, not to sell.
This does not mean he does not make
calls—on the contrary, he makes many,
many calls on both advertisers and
agencies in all parts of the country, and
in a large number of instances we
make these calls together, but we do
not sell, per se.

Marketing communications, you
should realize, is.a total company effort.
It represents a corporate attitude,
if you will, and recognition that we as
broadcasters have a responsibility to
our customers that goes far beyond just

MONDAY M EMO from H. PETER LASKER, vp, charge of sales Crosley Broadcasting Corporation
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delivering facilities. The objective of
marketing communications is to ad-
vance the art of using broadcast media.

What do we do? Well, one thing is
that we just talk to advertisers and
agencies—ask them what is good about
broadcast, what is bad about broadcast,
why they use media the way they do,
whal are the advantages of print, etc
In other words, we try to learn as much
about their problems and their media
thinking as possible. You'd be amazed
at the wealth of information we have
accumulated.

A second phase of this effort is a
somewhat “purer” form of research,
part of which we have undertaken our-
selves, part of which is conducted by
such"outside organizations as the Niel-
sen Co.

And, thirdly, of course, we hold semi-
nars—we don’t make presentations—
with advertisers and agencies at which
time we review our various data with
them. These sessions have run as long
as six hours, not 25 minutes where you
ask, “What’s on the hook today?”

Is it worth it?

Obviously, we think so, or we
wouldn’t be doing it. This sort of effort
takes people, it takes money and it takes
time. It doesn’t supplant our sales de-
partment—rather, it is an addition to
the sales department, and it should al-
most go without saying that it is im-
possible without a good, healthly sales
department. It is also impossible with-
out a forward-looking management that
recognizes the need.

If we are going to grow—if we are
going to help make the advertising pie
larger, and if we are going to continue
to get our share, and improve on it—
then we must take steps to be prepared
to answer the question, “how many
spots do I need to sell a pound of
flour?”

H. Peter Lasker is Crosley Broadcasting
Corp.'s national salesman. As

its vice

president in charge of sales, Mr. Lasker
has had his offices in New York since
1956. A veteran of broadcast sales for the
past 20 years, Mr. Lasker was general

manager of WLW-D (TV) Dayton for seven
years, starting in 1949 and serving until
his assignment to New York in 1956. Mr.
Lasker was born in Switzerland. He has
also lived in England and other places
abroad before coming to the United States.
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FANFARE

To mark the beginning of the fifth
year of the Bob Braun Show on
WLW under the sponsorship of Mc-
Alpin’s Department Store in Cincin-
nati, a desk pen set was presented to
R. Nelson Shaw (center) president
of the local McAlpin stores and vice

‘BBS’ begins fifth successful year

president of the chain of which Mc-
Alpin’s is a member. R. E. Dunville
(right) and Bob Braun made the
presentation September 2, 1961. The
Saturday afternoon teenage dance
party is regularly broadcast from Mc-

Alpin’s downtown store tea room.

Crosley Stations prove

public affairs prowess

WLW Radio and WLW Television
have proved they can get plenty of
mileage out of public service broadcast-
ing. The following are results of some
of their activities.

WLW-C Columbus, Ohio, made num-
erous spot announcements in connection
with that city’s Hearing and Speech
Center’'s “Better Hearing and Speech
Observance.” Because of the promo-
tion, more than 400 persons were given
speech and hearing tests, according to
Samuel M. Cohen, executive director of
the center.

In another demonstration, the Y-
Teens of Cincinnati sold more than
64,000 bags of potato chips, good
enough for first place among all cities
in the southwestern U.S., following the
help of Ruth Lyons on 50-50 Club.

In Indianapolis, WLW-I triggered a
one week Goodwill Industries clothing
drive that accounted for more than
16,000 bags of clothing, far in excess
of what was expected.

Earliest sell-out

At the beginning of the Christmas
season in 1961, the Kroger Company
supermarket produce buyer of the Cin-
cinnati division, Floyd Bradley, esti-
mated he had purchased too many
Christmas trees, so in order to sell as
many as possible, put on a special pro-
motion on WLW-T’s The Paul Dixon
Show. After the Christmas tree buying
season ended and the sales were re-
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ported for the trees, Mr. Bradley re-
ported to WLW-T that “we had the
earliest sellout, and the best clean-up
on both the balsam and Scotch pines
we have ever had.”

WLW-| gets plaudits
from service groups

A unique idea paid off for the Special
Broadcast Services Department of
WLW-1 Indianapolis.

The department, headed by Bruce
Cox, sent statements to various groups
and organizations for whom the station
donated public affairs announcements.

The statements listed in detail the
number of 10 and 20 second spots per
promotion per month. At the bottom
was totaled the amount the programs
would have cost if sold at rate-card
prices. But the station stamped “no
charge” on the figure.

With each statement, WLW-I sent a
letter of appreciation to each organiza-
tion for allowing it to take part in the
various campaigns. The WLW-I SBS
works in cooperation with the Program
Advisory Council, consisting of 200
business, civic and social leaders.

Every organization replied. Some
answers follow:

“We deeply appreciate the generosity
of your organization and are equally
appreciative of the kind and courteous
manner in which you extend your pub-
lic service assistance.” Robert Gordon,
director, Anti-Defamation League of
B’nai B’rith.

“Many a wage earner owes his job
to the fact that an employer heard our

‘Yeasty ingredient’ of WLW-A show is its hero

Rave notices in the Atlanta press
and letters to the station followed the

Sept. 16, 1961, presentation by
WLW-A of a special local docu-
mentary, “The First 100 Years: The
Hartsfield Era.” Star of the show
was William B. Hartsfield, long-time
mayor of Atlanta (center), who not
only appeared on the screen as his-

torical scenes were exposed, but also
narrated the show. According to one
writer, “the yeasty ingredient was the
one and only William B. Hartsfield
himself.” At left is James H. Bur-
gess, vice president and general man-
ager of WLW-A. Neal Van Ells, pro-
gram director, is shown shaking
hands with Mayor Hartsfield.
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message over WLW-I and listed his
opening with the division. Many an
employer has found an excellent em-
ploye because of WLW-I's reminders to
use the division’s public employment
service. Probably no day goes by with-
out one of our office callers prefacing
his conversation with ‘I heard your spot
on ch. 13’ or ‘I came because WLW-1
said You have helped us im-
measurably in bringing jobs and workers
together.” William Stalnaker, director,
Indiana Employment Security Div.

“Seriously, we are amazed at the
amount of time which WLW-] has given
to the Red Cross and more than that,
of course, we are deeply grateful to you
and your colleagues who have made
this time possible.” Virgil Sheppard,
executive director, American Red Cross,
Indianapolis Chapter.

“We want to express our thanks to
you and WLW-I for the help you have
given the orchestra. We know that the
public service time you have given us
has contributed greatly to the success
of our season and we sincerely appreci-
ate it.” Marjorie Littrell, Bob Long
Assoc., Indianapolis Symphony Orches-
tra.

“I want to say that we appreciate
very much the wonderful contribution
and cooperation we have received from
WLW-I since you have been in Indian-
apolis. We feel you have been a great
addition to the community.” Frank M.
Chase, Scout Executive, Central Indi-
ana Council Inc., Boy Scouts of America.

WLW-T, WLW-I honored
for ‘A Family Affair’

Two Crosley Broadcasting television
stations, WLW-T Cincinnati and WLW-
I Indianapolis, were the two honor
award winners in the TV and Radio
series awards of the Family Service
Assn. of America at its 50th anniversary
meeting in New York.

The programs were submitted in the
Seventh Biennial Exhibit of Public Re-
lations Materials held in conjunction
with the anniversary, in competition
with exhibits submitted by all Family
Service agencies in the U.S. and Canada.

WLW-T’s program, A Family Afiair,
a 13-week series, was presented on Sun-
day mornings through the auspices of
the Family Service of Cincinnati. WLW-
I's program, similarly titled, also was
presented on Sunday mornings through
the cooperation of the Family Service
Assn. of Indianapolis,

Umbrella offer brings
downpour of orders

Expecting a sale of approximately
5,000 umbrellas in connection with its
promotion of White Rain shampoo on
the WLW-Radio and WLW Television
program The Ruth Lyons 50-50 Club,
the Toni Company had ordered that
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When Ruth Lyons, fabulous star
of her own show, the 50-50 Club on
WLW Radio and Television, tells her
listeners and viewers to buy some-
thing or do something, they do. Item:
When an article by Miss Lyons ap-
peared in The Ladies Home Journal
in April, 1959, the newsstand sales
in Cincinnati rose six-fold; when
Look featured Ruth Lyons in the

number prior to going on the air with
its offer—a white umbrella with blue
leather handle to sell at $2.25 and a

White Rain proof of purchase. It hap-
pened to be one of Toni’s happiest
underestimates. Response to the offer
necessitated making 20,000 additional
umbrellas and several wecks of overtime
work in umbrella factories. Total count
at the end of the promotion was 25,028
umbrellas ordered.

Job finding program
proves successful

For two years WLW-T Cincinnati
produced a very effective program, its
popular Situation Wanted series, pre-
sented jointly by the Cincinnati Guid-
ance and Personnel Assn. and the Ohio
State Employment Service.

The show featured a common meeting
ground between prospective employers
and employes with a panel of leading
Cincinnati businessmen and personnel
managers interviewing a trio of job ap-
plicants under conditions as close as
possible to those of an actual job inter-
view.

From the show’s inception, more
than 50% of the persons interviewed

8 million women do as she tells them

issue of July 19, 1960, newstand
sales in the area jumped to 11,720
from the 3,000 of the previous week.
Item: Miss Lyons’ mail from fans
totaled more than one million pieces
last year. Above, Miss Lyons (left)
points out to Elsa Sule, 50-50 Club
commercials producer, exactly where
to place a prop in one of the com-
mercials. l

were hired and many others received
indirect employment as a result of
their appearance on the program.

‘World Front’ growing

World Front, a discussion program
with Howard Chamberlain as modera-
tor, inaugurated on WLW Radio in the
wake of the surprise attack on Pearl
Harbor, has celebrated its 21st anniver-
sary. The show has since branched out
into television and has been the battle
ground for many outstanding national
personalities to voice their opinions on
various subjects.

Howard Chamberlain still is the mod-
erator. The program is produced by the
Special Broadcast Services of Crosley
Broadcasting in cooperation with the
Cincinnati Council on World Affairs.

First venture into local tv

Until it sponsored Bold Venture on
WLW-D in 1959, P. Ballantine & Sons
had not advertised through local media.
Sponsorship of the filmed adventure
series on WLW-D was the first time
they exposed their Ballantine Ale to the
public in that marketing area, they
disclosed.
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— DATEBOOK

A calendar of important milestones
and events in the 40-year history of
Crosley Broadcasting Corporation.,

1922

March 22— WLW began broadcasting with
50-watt power over crystal receiving sets
to awed listeners. Station founded by
Powel Crosley Jr., who became one of
most famous figures in American business,
broadcasting and baseball. Early programs
were interrupted to pick up distress calls
from ships at sea and for locomotives pass-
ing studio.

September—WLW power increased to 500
watts.

1923

Oct. 5—First “Church by the Side of the
Road” program on WLW, beginning 39
years of continuous broadcasting. Now on
WLW-T, oldest sustaining religious program
in America.

1924

New WLW studios constructed at Crosley
Manufacturing plant. WLW helped estab-
lish broadcasting industry in America. Now
consistently ranks among top 10 of more
than 4,400 U. S. radio stations.

1825

January—WLW power increased to 5,000
watts by permission of Herbert Hoover,
then Secretary of Commerce, making it
most powerful U. S. station.

WLW transmitters built at Harrison, Ohio,
22 miles from studios—first “remote” broad-
casting in America!

1926

Mills Brothers came down from their home-
town of Belfontaine, Ohio, to join WLW
entertainment staff and help launch WLW
as “The Cradle of the Stars.”

1927

Clear channel of 700 kilocycles granted

WLW.

1928

October—Federal Radio Commission per-
mitted WLW to increase power to 50,000
watts—making WLW first 50,000-watt com-
mercial station to operate on regular
schedule, so became known as ‘“The Na-
tion's Station.”

“Mail Bag Club” program began on WLW,
featuring exchange of mail, songs, and
inspiration for shut-ins.

1929

WLW one of first stations to build own
country and western music staff.

1930

October—*“Moon River” midnight music
program first heard on WLW. Singers who
went on to fame and fortune included
Doris Day, Rosemary and Betty Clooney,
Lucille Norman, Anita Ellis, Devore
Sisters, Jeannette Davis. Announcer-poetry-
readers have been Durward Kirby, Jay
Jostyn, Harry Halcombe. Producer, Eddie
Bryon.

1931

“Little Jack Little” was WLW pianist.
Went on to lead NBC orchestra.
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1932

“Fats” Waller was WLW organist. Intro-
duced many of his compositions on WLW,
like ‘““Ain’'t Misbehavin.”

1933

First soap opera in U. S. was created and
broadcast at WLW—"Ma Perkins” starring
Virginia Payne—sponsored by Procter &
Gamble, stayed on air 27 years, until end
of 1960.

WLW also originated chiller-thriller series
—“Dr. Kenrad's Unsolved Mysteries"—
setting pace for who-dunits that followed.
WLW operated first 10,000-watt interna-
tional transmitter beaming signals to Eur-
ope and South America.

1934

May 2—WLW authorized by FCC to build
500,000-watt transmitter. WLW operated on
this high power 1934-39, only station in
nation ever this powerful. 831-foot tower
with new wvertical radiator type antenna
hurled spoken words parallel with earth’s
surface and pierced air for thousands of
miles.

1935

The Ink Spots started their climb to fame
on WLW. Also the Charioteers, later with
Bing Crosby show. One member now has
own group, the Billy Williams Quartet.

1936

WLW received one of first Variety awards
—for outstanding program originations.

1937

Crosley Broadcasting engineers developed
WLW television. experimental station, pio-
neering tv in U. S. Further development
interrupted by war.

October—James D. Shouse, now chairman
of the board, joined Crosley Broadcasting
Corporation.

November—Robert E. Dunville, now presi-

dent, joined Crosley Broadcasting Corpora-
tion.

1938

WLW received its second Variety award
for outstanding program origination.
Jane Froman signed on WLW after Powel
Crosley Jr. heard her sing.

1839

Red Skelton came from Chicago to do a
weekly comedy show on WLW.

Variety award for best nationally exploited
station.

1940

WLW added meteorologist to staff, becom-
ing first station to have own weather man.

Peabody award for meritorious public serv-
ice; Billboard award for outstanding
achievement in radio publicity and ex-
ploitation.

1941

April 23—WLW purchased farm from which
to operate and broadcast farm programs at
Mason, Ohio, for service to farmers and
understanding of farm issues. Named it
“Everybody’s Farm.” Now annually visited
by 25,0000 WLW voted outstanding farm
radio station by American Farm Bureau
Federation.

Variety award for patriotic leadership. Bill-
board award for best clear channel station
exploitation.

CROSLEY BROADCASTING
CORPORATION

Executive and broadcasting headquarters:
CROSLEY SQUARE, 140 W. Ninth St., Cin-
cinnati 2, Ohio. Telephone Cherry 1-1822.

CHAIRMAN OF BOARD .JAmES D. SHOUSE

PRESIDENT . . .R. E. DUNVILLE
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TELEVISION .JouN T. MURPHY

VICE PRESIDENT IN
CHARGE OF SALES
VICE PRESIDENT IN
CHARGE OF PROGRAMMING
VIicE PRESIDENT,
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VicE PRESIDENT IN CHARGE
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RELATIONS .GLBert W. KINGSBURY
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.H. PETER LASKER

.R. J. Rockwell
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.D. G. MIDDENDORF
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Press Relations

DirecTor: Marjorie Kemme; Eprror: Eleanor
Meagher; PUBLICITY AND AUDIENCE PROMOTION
Dir.: Joe Cella.

Advertising & Sales Promotion
DireCcTOR: Jack Frazier

WLW Radio

SALES MANAGER: Steve Crane: ProGraM Di-
RECTOR: Gene Dailey.

WLW TV Stations

WLW-A, 1611 W. Peachtree St.,, N.E,, At-
lanta, Georgia, Trinity 2-1141. ViCE PREST-
DENT, GENERAL MANAGER: James H. Burgess;
SALES MaNaGER: Peter S, Crawford; ProGraAM
Director: Neal Van Ells; PromoTiON DIREC-
Tor: Howard Rowe; CHIEF ENGINEER: Wilbur
Fattig.

WLW-C, 3165 Olentangy River Rd., Colum-
bus 2, Ohio, Amherst 3-5441. VICE PRESIDENT,
GENERAL MANAGER: Walter E. Bartlett; SaLes
MANAGER: Richard Reed; PROGRAM DIRECTOR:
M. A. Durea; PromMmoTION MANAGER: John
Burpee; CHIEF ENGINEER: Charles Sloan.

WLW-D, 4595 S. Dixie Highway, Dayton 1,
Ohio, Axminister 3-2101 Vice PRESIDENT,
GENERAL MANAGER: George Gray; SALES MAN-
AGER: Dale Smith; ProGRamM DmecTor: Paul
C. Law; ProMoOTION MANAGER: Dorothy
Sanders; CHieF ENGINEER: Robert Wehrman.
WLW-1, 1401 N. Meridian St., Indianapolis
2, Indiana, Melrose 5-5403. ViCE PRESIDENT,
GENERAL MANAGER: John Babcock; SaLEs
MANAGER: Bob Lamb; PROGRAM MANAGER:

Charles Brodhead;: PROMOTION MANAGER:
Charles Rogers; ChHier ENGINEER: Norman
Nixon.

WLW-T, 140 W. Ninth St, Cincinnati 2,

Ohio, Cherry 1-1822. Vice PRESIDENT, GEN-
ERAL MANAGER: John T. Murphy; SaALEs MAN-
AGErR: David F. Strubbe; Pro6RAM DIRECTOR:
Abe Cowan; PromoOTION DIRECTOR: Marjorie
Kemme; CHieF ENGINEER: Howard Lepple.

Sales

3 East 54th St., New York 22, N. Y., Plaza
1-5353. VICE PRESIDENT IN CHARGE OF SALES:
H. Peter Lasker; EAsTErRN TELEVISION SALES
MaNAGER: P, Scott McLean; EASTERN RADIO
SaLEs MaNAGER: Edwin Fisher; SaLes DE-
VELOPMENT MANAGER, EASTERN Division: Bill
Murray; MANAGER SALES RESEARCH & ANAL-
vsis: Tony Kraemer; DIRECTOR OF MARKET-
NG CommunicaTions: Thomas Nunan.

360 N. Michigan Ave., Chicago 1, Illinois,
State 2-6693. VIcE PRESIDENT IN CHARGE OF
CeNTRAL SaLes Div.: Harry Albrecht; Rabnio
SALES MANAGER: Sam Schneider.

727 Nat'l City E. Sixth Bldg., Cleveland 14,
Ohio, Main 1-7756. TELEVISION SALES EXEcU-
TIve: Bert Julian; RaApio SALES EXECUTIVE:
Andy Jacobs.

Representatives

BomMAR LOWRANCE & ASSOCIATES
Atlanta-Dallas

TRacY MOORE & ASSOCIATES
Los Angeles & San Francisco
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1942

WLW studlos were moved from Crosley
manufacturing plant to new downtown
Crosley Square, which has become Cincin-
nati and radio-tv landmark.

Ruth Lyons started broadcasting on WLW,
beginning one of the most fabulous careers
in radio-tv history.

Crosley commissioned by State Department
to construct powerful short wave statlons
—WLWL, WLWR, WLWS at Bethany, Ohio,
for Voice of America broadcast to Europe,
Africa, South America. Still in operation,
this is largest domestic Voice of America
installation.

Varlety award for promoting understand-
ing of war issues.

1943

Alfred 1. Dupont award for .outstanding
public service.

1944

Peabody award for outstanding news re-
porting; City College of New York award
for most effective program promotion.

1945

National Bureau for Fire Prevention award;
Billboard award for best 7th war loan
promotion; City College of New York
award for best over-all radio station pro-
motion.

1946

After the war Crosley resumed television
experimental station, which later became
WLW-T.

Variety award for “Contributing to World’s
Bread Basket”; American Symphony Or-
chestra League award for encouraging,
stimulating, and perpetuating the influence
of good musie; Billboard and City College
of New York awards for best over-all sta-
tion promotion.

1947
Institute for Education by Radio award for
furthering international understanding;

City College of New York award for over-
all station promotion.

1948

Feb. 2—WLW-T, Cincinnati, began opera-
tion on first commercial television station
in Ohio with Golden Gloves boxing tourna-
ment, first sponsored program.

Apr. 1—WLW-T became second NBC-TV
affiliate, first outside New York.
Billboard award for outstanding achieve-
ment in radio promotion.

1949

March 15—WLW-D, Dayton, Ohio, went on
air as second Crosley TV station.

April 3—WLW-C, Columbus, Ohio, became
third Crosley TV station in regional net-
work.

Institute for Education by Radio award for

public issue programs; Billboard award for
best sales promotion.

1950

Bill Nimmo was WLW-T announcer and
m.c. Went on to NBC network.

1951

- Foundation for Infantile Paralysis award
“‘outstanding contribution'’; English Speak-
ing Union award for bettering relations;
Variety award for outstanding, station pro-
motion.
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1952

New high-gain antenna gave WLW-T power
equivalent of 50,000 watts to climax 11
years of equipment devalopment.

Billboard award for public service pro-
gramming.

1953
Feb. 10—-WLW-A, Atlanta, became fourth

Crosley TV statlon—reaching 3 million
people in 68% of Gceorgia, parts of Alabama,
Tennessee, North Carolina.

Damon Runyon Fund award for assisting
in fight against cancer; American Publle
Relations Association award for outstand-
ing public service; Billboard award for
public service.

1954

January—WLW-T became first NBC color
affiliate. Introduced color TV to midwest
with Pasadena Tournament of Roses Par-
ade.

WLW radio and television installed first
weather station specially designed for
radio-TV operation.

National Safety Council award for excep-
tional service to farm safety: Foundation
for Infantile Paralysis award for outstand-
ing effort.

1855

First broadcaster to add radar unit to
weather reporting system as important link
in U. S. weather warning system.

American Red Cross award for outstanding
service; Variety Responsibility to Commun-
ity award; U. S. Treasury award for
patriotic service; National Exchange Club
award for crime prevention; National
Safety Council Award, exceptional service
to farm safety. WLW began ‘‘Signal Three,”
teenage traffic safety program now national-
ly acclaimed.

1956

Alfred P. Sloan award for highway safety;
first of five consecutive awards; American
Cancer Society award for public health
education; U. Treasury award for
patriotic service; National Safety Council
Award for exceptional service to farm
safety.

1957

March 1-—WLW radio and WLW-T estab-
lished new COMEX (Communications Ex-
change) operation—staffed by 3 meteorolo-
gists, 2 news writers, news editor-director,
3 photographers, with complete news fa-
cilities in special COMEX news building.

Aug. 9—WLW-T became first independent
telecaster to originate own live local color
tv programs—Ruth Lyons “50-50 Club” on
Aug. 9 and “Midwestern Hayride,” oldest
WLW commercial program, on Aug. 10.
Oct. 30—WLW-I, Indianapolis, signed on as
fifth Crosley TV station—reaching 3 million
people in Indiana and Illinois.

Nov. 18—WLW radio began 2-hour nightly
“Music for You' program of fine music
and background, starting a revolution in
nighttime radio.

WCET, first U. S. licensed educational tv
station was provided half-million dollar
Crosley transmitter and studio building for
$1 a year 'rent” as public service.
National Safety Council award for excep-
tional service to farm safety. Billboard
award for best local program.

1958

September—WLW radio begins helicopter
traffic reports in traffic rush hours, becom-
ing one of nation’'s outstanding safety pro-
grams.

October—WLW-A ‘“Tower of Stars’™ de-

dicated. First traveling wave antenna easf
of Mississippl River, second in country. In-
creased WLW-A coverage from 74 to 117
counties.

Nov. 30—Bob Braun Appreciation Day pro-
claimed by Cinclnnati mayor in honor of
WLW singcr-personality for outstanding
work with teenagers.

U. S. Navy Sllent Service award; Dept. of
Army award for patriotic eivilian service;
U. S. Air Force award for dissemination
of Information; U, S. Marine Certificate of
Appreciation,

American Cancer Society award for out-
standing service, American Heart Associa-
tion Certificate of merit; National Safety
Council Award for exceptlonal service to
farm safety.

1959
National Safety Council Public Interest
Award for exceptional service to farm

safety; National Safety Council Public In-
terest Awards to WLW, WLW-T, WLW-A,
WLW-I.

WLW became world’s highest fidelity radio
station with exclusive new Rockwell
Cathanode am Transmitter developed by
Crosley Broadcasting engineers to give
WLW radio a sound spectrum ranging from
20 to 20,000 cycles.

May 2—WLW television first to colercast
daytime big league baseball locally and
regionally—Cincinnati Reds games.

Also first to colorcast indoor remotes under
normal lighting conditions with new low-
light tube developed by Crosley and GE—
Cincinnati Royals and University of Cincin-
nati basketball games.

Crosiey installed new electronic weather
receiver, connected with U. S. Weather
Bureau Master Analysis Center in Washing-
ton, D. C.

First Flying Green Cross Aviation Safety
Award ever given a helicopter awarded
for MHelicopter Traffic Reports program
record.

1960

WLW television, first to colorcast nighttime
big league baseball and other nighttime
outdoor remotes under normal lighting con-
ditions: with new low-light tube.

Many color tv firsts make WLW-T ac-
claimed national color-tv leader and Cincin-
nati ““Colortown, U.S.A.,” number one color-
tv market.

Crosley provided fm transmitting facilities
to University of Cincinnati for educational
broadcast for $1 a year ‘‘rental” as public
service.

National Safety Council Public Interest
Award for exceptional service to farm
safety; Alfred P. Sloan Award for “Signal
Three.”

1961
Ruth Lyons annual fund for hospitalized
children reached over $2,300,000 in 20 years
for 59 hospitals.
Crosley installs new improved radar
weather equipment with 300-mile range.
Received: First annual national Mike award
from Broadcast Pioneers.
Also National Safety Council awards for
exceptional service to farm safety and
public safety;
* the only 2 honor awards given nationally
by the Family Service Association of
America;

* United States Air Force award for 10
years support of USAF program;

* Junior Achievement National award.

1962

Crosley Broadcasting Corporation celebrates
40th anniversary.
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I'LL SAY THIS...

YOU CAN
QUOTE ME...
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OUR RESPECTS to the broadcasting industry, marvel of this generation
The cultural and economic aspects of 40 years of broadcasting

By Robert E. Dunville
President, Crosley Broadcasting Corp.

At the completion of 40 long years
in this bustling business of broadcast-
ing by Crosley Broadcasting Corp. and
spending the major portion of my busi-
ness career in this field, one cannot help
but look back over these years and view
with pride the major accomplishments
of this relatively young industry from
the days of the tubeless radio receiving
set with a crystal detector, the marvel-
ous, monstrous cabinet model radio, the
historic event of transmission of pic-
tures in black and white to the mag-
nificent color television as we know it
today.

No one can argue the fact that com-
munications by air, both sight and
sound, has been the most potent, inti-
mate force to enter the lives of people
the world over. Current happenings in
the four corners of the globe are in-
stantly communicated to homes every-
where. Substantial entertainment is
provided to families, the likes of which
cannot be duplicated by any other me-
dia on a similar scale. Broadcasting is
unquestionably the marvel of this gen-
eration.

The Faithful Audience = Jimmy
Shouse, chairman of our board, and I
feel it is most appropriate at this time
to pay recognition and appreciation to
the vast audiences who have so enthu-
siastically received the program fare
provided by the medium of both radio
and of television. The broadcasters as
well as the audience throughout this
great land of ours have in effect grown
up together in the development of these
media. Without the loyal support of
the listeners and viewers who have ac-
cepted the program fare provided, we
would not enjoy the economic boost
brought about by the millions of radios
and television receivers in homes today.

With the arrival of color television,
color receivers are being purchased in
much larger quantities. Where this will
end, no one knows, but I believe that
within the next ten years, all television
will be transmitted in color, including
news and, of course, this will be re-
flected in the growing numbers of color
television receivers.

It is the rule rather than the exception
that automobiles today are equipped with
radios. Today there is an abundance of
various transistor radios on the market
which have been widely accepted by
the public to say nothing of the multi-

‘ple portable radios scattered through-

out all households. The portability of
today’s television receivers is an im-
portant fact when Mr. John Q. Public
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decides to add a second receiver to his
array of communication vehicles. It is
an astounding fact to consider that ra-
dio penetration in this country is at a
peak of 97% and even more amazing
to realize that television penetration is
90% —all this in such a short space of
time when compared with other age-
old industries. This truly calls for a
bouquet to the broadcasting audience.

The Technical Contributions = Our
respects to the engineers in both the
manufacturing and broadcasting phases
of the industry. They are responsible
for the great progress we all have en-
joyed by their research and develop-
ment which resulted in the elaborate
broadcast systems of today.

They invented the vacuum tube to
amplify the feeble signals of the crystal
sets, the battery eliminator, the dynamic
speaker, the high power transmitters
and the dircctional antenna systems.

Disc recording was an important part
of radio broadcasting. It required large
cumbersome equipment and was usual-
ly limited to studio use. The engineers
developed magnetic tape recorders
which improved recording quality, flex-
ibility and added a new dimension for
on-the-spot news coverage.

At the start of television they got
their heads together and formulated
standards. From the 40 tube, 10” pic-
ture receiver of 1948, they developed
intercarrier sound, wide angle deflection
and automatic gain control circuitry all
of which had their part in making pos-
sible the large screen portable receivers
of today. Then somebody wanted col-
or. The engineers again teamed up and
developed a compatible television sys-
tem. Their accomplishments in this
field are too numerous to mention;

Robert E. Dunvilie
“In 10 years, all tv will be color”

however, it all led to the color televi-
sion receivers of today—a far cry from
the black and white receiver of only a
little more than 10 years ago.

From the minds of engineers came
the video tape recorders, a remarkable
improvement over the original kine

scope recording technique. We can

now record television programs in col-
or and show them at a later time with
quality equal to live programming.

Other Advances * The engineers de-
signed taller towers, more efficient an-
tennas, and higher power transmitters
which enabled 99% of the people of
this country to receive at least one tele-
vision station and 98% to be within
the range of at least two tv stations.

It was the engineers who developed
the transistor which made possible the
cigarette-pack size radio of today. Tran-
sistors are now finding their way into
television receivers and 1 am looking
forward to some remarkable progress
in this area.

it is great to have all the foremen-
tioned engineering advances that make
this form of communication the force
that it is today. But, who foots the bill
to make possible utilization of this elec-
tronic miracle? Broadcasters are not in
a philanthropic business. They must
make a profit to properly serve the peo-
ple in their coverage area. While they
are licensed by the FCC to do so, they
cannot possibly make a proper contri-
bution without the necessary funds.
Good, wholesome, entertaining and in-
formative programs cost money.

A Deserved Bouquet = Here is where
we pay tribute to sponsors and agencies
who have over the years noted the
mighty influence of the broadcast media.
It did not take long for agencies and
their clients to realize the tremendous
advertising value that existed in radio
and they were quick to take full ad-
vantage. Radio continued with a very
healthy growth and reached its pinnacle
just prior to the advent of television.
Granted, this growth was deterred by
television because, like a child with a
new toy, the old was to be cast aside
and the new was to be coddled. There
were some who believed that the picture
box would in all certainty cause the
demise of radio. ' ’

Happily this developed into a slump
only, because steps were taken by
broadcasters to meet this challenge and
as a result, by a different program and
service direction, radio is again a de-
sirable and attractive medium to adver-
tisers. Program philosophy for radio
could cause one to cover pages and go
into great detail as to the role radio

continued on page 38
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plays in the lives of people today. Suffice to say that radio
1s a very powerful instrument of practical service to adver-
tisers and listeners.

Television, on the other hand, can be considered the
glamorous side of the broadcasting media. It is a thrill to
all to turn the set on and receive pictures immediately
whether the pictures convey the latest news events of the
day or provide one with the necessary relaxation that is so
needed by all in the form of entertainment in the home.

The Right Direction » Advertisers should again be compli-
mented on the manner in which they have used television.
There is no doubt that it has been a real struggle for them
to determine how to put an advertising message across that
would be acceptable to the viewer. I believe that giant steps
have been taken in this youthful medium to réach this goal.

Respects are certainly due these sponsors who have con-
tributed so much. Because so many thousands of them
use this medium on a regular basis, we know that the returns
to them in moving their merchandise proves the effectiveness
of their investment.

The networks, naturally, have played an outstanding part
in the history of broadcasting. With their present-day, far-
flung news facilities, the world is growing ever smaller. The

i _ , __ EDITORIALS

Color’s promises come true

HE history of broadcasting has always centered around
those who think of an idea, ponder its cost with perhaps
some tremors and then go to work. When color’s full poten-
tial is reached—and it may be sooner than you think—a
full share of credit must go to the persistent engineers and
forward-thinking management of Crosley Broadcasting Corp.
The men at Crosley started to take color seriously a decade
ago. By 1957 WLW-T Cincinnati was on the air with locally
originated color. The results were so satisfying that Crosley
set out on an aggressive effort to make Cincinnati the No. 1
color market of the nation. Achievement of this coveted
title is supported by the showing of 5-7% color sets in the
city compared to approximately 2% in the nation as a whole.
They think, dream, tinker and produce in color at this
station, a leader in engineering development since broad-
casting’s earliest days. Four-fifths of all the locally produced
commercials are in color. Over 50 hours a week of poly-
chromatic presentation is enjoyed by WLW-T’s viewers. All
public service programming utilizes the added impact of this
dramatic medium.

A startling demonstration of color’s effectiveness came
out of an intensive survey conducted for WLW-T. The
Crosley management was convinced that color makes pro-
grams more interesting. It was convinced, too, that color
was adding a big punch to the impact of commercials.

Advertising on television attracts more attention and
leaves a deeper impression in the minds of viewers, this im-
partial, depth research revealed. Actual case studies in the
homé showed convincingly that advertisers can get their
message over to more people and with more punch if they
take advantage of color.

It seems obvious that color’s commercial advantages will
eventually bring all major television operations, including
both manufacturing and broadcasting, into the fold with effi-
cient transmission and reception equipment. Then a ftruly
national audience can be developed, with eventual subsiding
of black-and-white into a medium of the past.

All this will require planning, heavy investments and the
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entertainment and information programs that are aired today
to so many radio and television audiences represent one of
the greatest contributions of all.

Individual stations, both network affiliated and non-net-
work affiliated, are to be lauded for their creativeness and
ingenuity in reflecting the character of the community
served by them. Competition among broadcasters as it exists
today under our system of free enterprise, which provides
for a minimum amount of government control, as opposed
to other countries, is a vital factor in making this possible.

Show me a market where broadcast competition is keen
in presenting programs of entertainment, public affairs, com-
munity endeavors and news and you will find the populace
of this market highly stimulated economically and at the
same time enjoying a warm feeling of well-being culturally.

The foregoing has pointed up the growth and maturity
of the broadcast media. I believe that it is only fitting and
proper to give a real salute to the trade magazines in our
industry. They have been an integral part of broadcasting
and have diligently put forth an effort to reflect in their
pages the history of the era of air communication. They
have stood behind the industry during many trying times
and I am confident that their dedication to this industry will
continue and we share the belief that broadcasting as we
know it will remain the greatest and most powerful means
of communication.

zeal to create. It will be as big a job as the creation of the
present black-and-white system. By this time, as factory and
distributor figures show a positive upward move in color
sales as well as an actual shortage of sets for dealers, there
would appear to be an immediate need for broadcasters and
related businesses to join the color parade.

WLW-T is proud to be known as Colortown U.S.A. It
anticipates the day when the title Color Nation U. S. A. is
applied to this nation.

‘Our pride and our privilege'

OMMUNITY service means many things tangible and

intangible. Among the tangibles which can be pointed

out by Crosley Broadcasting Corporation in its contribution

to its community are its radar weather facilities, its operat-

ing farm, its investment in helicopter flying time, Voice of
America facility and its support of educational television.

And there is another, and that is its “product”——air time.
The value of free public service performed by Crosley
Broadcasting radio and television stations last year has been
estimated at more than $7 million.

In the words of a representative of one of the organiza-
tions which benefitted from part of this free air time: “We
have been aware for a long time of the generous assistance
provided by your station through telling our story on the
air, but truthfully we are amazed at the magnitude of the
dollar value of the services . . . it is an invaluable contribu-
tion.”

It is difficult to put a dollar value on the effect of public
service to the community. Can we measure the value of
pints of blood and the lives of those it may have lengthened?
Can we measure the dollars’ worth of joy an adopted child
brings, or the potential number of lives saved by those who
heed the traffic safety messages they hear broadcast? Hardly,
but radio and television contribute to this.

In the past five years alone the dollar value of Crosley
Broadcasting’s free public service programming on radio
and television has run over $20 million. Crosley Broad-
casting says: “This is our pride and our privilege.”
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Call your WLW Stations’ representative...you'll be glad you did!
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