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Adults BUY this radio package !
WCBM is the complete radio package state and local happenings . . . they relax
that adults in Baltimore prefer! And they with pleasant-to-listen-to music . . . they
are the people who respond . . . the people enjoy listening to WCBM personalities . . .

who buy! They are the DECISION MAKERS and they look forward to CBS network
—the adults who control the purse strings. features!

WCBM caters to the mature audience So get the most out of the Baltimore market
from 5 AM to 1 AM. They are the listeners . . . 12th largest in the nation! Schedule

who value sharp, up-to-the-minute news WCBM to he sure your message reaches
coverage in depth with strong emphasis on the people who can—and will respond!

A CBS RADIO AFFILIATE
10,000 WATTS ON 68 KC & 106.5 FM - Baitimore 13, Md.

’--v
£28 PETERS, GRIFFIN. WOODWARD, wvc.
Exclusie National Rep i
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WGAL-TYV history reads like a Horatio Alger book. It is a story of years of success-
ful striving, pioneering, and conscientious endeavoring to serve all listeners in the

many cities and communities throughout its region. In this multi-city market, adver-
tisers find an interesting success story. WGAL-TV delivers a vast and loyal audience
because it is far and away the favorite of viewers throughout its coverage area.

WGAL-TV

LANCASTER, PA. - NBC and CBS

WGALTY 4

Ky

Pt
[T L SR R

STEINMAN STATION
Clair McCollough, Pres.

Representative: The MEEKER Company,.inc. New York - Chicago + Los Angeles ¢ San Francisco
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Renewal forms conflict

Although FCC is shooting for ap-
proval of its new renewal form prior
to Aug. | recess, it made no progress
at what was to have been final meet-
ing last Monday. Seven commission-
ers pulled in about six different direc-
tions, with prospect that commission
may start on brand new tack and per-
haps go back to licensees, through
NAB, for further consultation. Staff
brought in single form, whereas in-
structions had been for separate forms
for radio and television, with former
stripped down to essentials. Only area
in which there was unanimity was on
logging requirements in which sub-
stantial concessions to broadcasters
are said to have been proposed.

Controversy centered around inclu-
sion of both typical week, projecting
future programming breakdown by
percentages, and “composite” week,
covering past programiming lo gel
“promise vs. performance” compari-
son. At least two conunissioners op-
posed breakdowns and wanted to rely
on narrative presentation of local pro-
gramming. Also proposed was varia-
tion of commercial vs. sustaining
breakdown which apparent majority
wanted eliminated. Included 1oo was
provision obviously designed to im-
plement NAB codes for both radio
and television in renewal forms by in-
quiring whether stations subscribe to
codes and if not stundard NAB codes,
to attach copies.

Sunup or sundown?

Sweet taste of success being en-
joyed by daytime broadcasters as re-
sult of House Commerce Committee
approval of bill to extend hours of op-
eration may turn sour before Congress
goes home. Although House may go
along with committee’s recommenda-
tion to let some daytimers go on air
before sunrise, there is no assurance
Senate will even consider meas-
ure. Senate Commerce Committee has
daytimer bills pending before it, but
doesn’t plan to consider them until
House acts—"if then,” as one source
put it. Missing from Senate side of
Capitol is kind of pressure daytimers
exerted on congressmen.

New ownership rule

FCC majority has given tentative
approval to rule change liberalizing
multiple ownership restrictions for in-
dividuals owning stock in licensees
having 50 or fewer stockholders. Rule
change was requested in 1960 by
Westinghouse Broadcasting Co. and
comments invited by FCC: all re-

Published every Monda‘{r, 53rd issue (Yearbook Number)
., Washington 6, D.

1735 DeSales St., N.
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sponse favored change (BROADCAST-
ING, Jan. 23, 1961). New rule would
permit individual to own up to 5% of
licensees having 50 or fewer stock-
holders without ownership applying to
limitations of total number of stations
he could own. Under present rule 1%
or greater ownership counts against
individual in total allowed (5 vhf, 7
am, 7 fm). Probable exception would
be owner of any stock whatsoever
who “in fact controls or has a sub-
stantial voice in the control” ot man-
agement of corporation and iis affairs.
Commissioners Robert T. Bartley and
Frederick W. Ford plan dissents.

Next compensation cut

Now that CBS-TV has invoked new
affiliate payment schedule that will re-
duce station compensation by about
6%, NBC-TV affiliates fuliy expect
their network to take step that will be
somewhat comparable. NBC-TV offi-
cials have publicly stated need for ad-
justment of affiliate payments to im-
prove network profits that ali three
networks have said are now marginal.
Only question is: How much cut will
NBC-TV ask affiliates to take and
when?

CBS affiliates want cash

Pressures appear to be building up
within CBS Radio affiliates board for
revision of network’s station-compen-
sation policy to reinstate money—not
just network-supplied programs for
stations to sell locally—as medium
of station payments. Network officials,
who installed current system as part
of Program Consolidation Plan (PCP)
in January 1959, point out it was rec-
ommended originally by affiliates
board, take position that affiliates can
have money system back if they want
it—but that stations would have to
give CBS Radio better and/or more
time periods for network sale so that
network could afford cash compensa-
tion. CBS radio network didn’t quite
reach black ink last year but hopes to
make it this year.

Compensation question is due to
come up at meeting of affiliates board,
headed by E. K. Hartenbower of
KCMO Kansas City, with CBS Radio
officials in New York on Tuesday.
Ir's timely, because PCP, which has
operated on two-year contracts, is
up for renewal at end of year. But
money probably won't be only sub-
ject on agenda. At least some affili-
ates, for instance, coinsider some cur-

rent network programs “obsolete”—
ntost notably, in drama block on Sun-
day afternoons—and, while com-
mending work of CBS News, feel
there ought to be "more and better”
news, preferably with less proportion-
ate emphasis on international events.

%1 million film deal

CBC-TV is reported to have com-
pleted transaction with CBS Films
Inc., under which Canadian network
will carry next fall three new CBS-
TV series and new episodes of two
other network shows at cost estimated
at well over $1 million. Deal said to
be largest single international sale
made by CBS Films. Series covered
include The Defenders, Perry Mason,
The Nurses and two others tentatively
titled The Hillbillies and True, featur-
ing Jack Webb.

Interim applicant

Application is being prepared for
interim operation of ch. 13 Grand
Rapids, Mich. Of five remaining ap-
plicants for channel, three are defi-
nitely committed to interim corpora-
tion and other two are expected to
join. Officers of temporary corpora-
tion will be rotated to insure equality.
Group is hopeful of filing interim ap-
plication this week with FCC.

TIO chief quest

Search for successor to Louis Haus-
man as director of Television Infor-
mation Office is intensifying and may
soon produce result. Television Infor-
mation Committee, governing board
of TIO, has picked three names that
would be acceptable, is now scouting
out their availability.

Set market confusion

With passage of all-channel set
legislation, and undoubted stgnature
by President, several months of con-
fusion are seen in tv set market. Pub-
lic may, it’s feared, hold off buying
tv receivers until all-channel sets ar-
rive—and that’s considered year or
more off. First moves must be by
FCC in setting performance guidelines
for all-channel sets. This may take up
to year, it's believed in trade circles.
After that, radio-tv makers must re-
align production lines, although if
manufacturers are hurting bad this
can be done quickly. Latest industry
figures, for April, show that there were
300,000 tv sets in pipelines (manu-
facturers, distributors and dealers).
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HE APPRECIATES THE QUALITY TOUCH!

Audience is not only “numbers’ . . . it's people . . . men like this one. The wage-earner

who has more leisure time; has more money to spend; appreciates quality because

he's actively stepping up his living standard. Nationally, for instance, he buys 40%

of the most expensive refrigerators; 38% of the W FAA TV dal |aS

top-priced washing machines. If you're selling
AT COMMUNICATIONS CENTER

TELEVISION SERVICE OF THE OALLAS MORNING NEWS

i I
q ua ' lty tou ¢ h ° Represented by @@@ The Originai Station Representative
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guality, use WFAA-TV, the station with the




WEEK IN B

The persistent critics who harp, often without adequate
background, about childrens' programs must face up to
a new crop of tv programs, many with cultural themes.
Two dozen are in the works. See lead story . . .

RASH OF CHILDREN'S TV...27

The all-channel bill requiring vhf-uhf tv tuners was
passed by the Senate last week. All that remains is
House-Senate accord on a minor change. FCC-sponsored
plan should go to White House soon. See . . .

SENATE PASSES UHF BILL ... 42

A move toward action in the ASCAP-all industry tv
music negotiations was taken last week when Judge Ryan,
in New York, called all parties involved into chambers for
a conference on the subject. See, ..

RYAN'S ASCAP TALKS... 68

The two key parties in the Indianapolis tv controversy
—Crosley and WIBC Inc.—have proposed a plan to the
FCC to resolve the problem. It includes the sale of WLWA
(TV) Atlanta to WIBC Inc. for $3.3 million. See . ..

CROSLEY-WIBC CH. 13 PLAN... 52

Relief from the Sec. 315 equal-time requirements will
be the subject of hearings this week before Sen. Pastore's
Communications Subcommittee. He voiced “fervent

hope” for action at current session. See . ..

EQUAL TIME HEARING SET...54

RIEF

Another move toward elimination of the Sec. 315 equal-
time requirements is slated this week when Sen. Hartke
plans to introduce a bill providing considerabte relief
from political restrictions. See . ..

HARTKE ASKS MODIFIED 315...58

Florida broadcasters lead the nation in the ratio of
stations that editorialize, the state broadcasters associa-
tion was told by Lee Ruwitch, retiring president. Three-
fifths of stations editorialize. See . ..

FLORIDA'S EDITORIAL LEAD ... 60

Six national sponsors have joined Radio Advertising
Bureau's test plan for radio, designed to prove the
medium’s sales effectiveness. Kevin Sweeney, RAB head,
expects 30 participants in plan by yearend. See ...

SIX JOIN RAB TEST PLAN... 36

Interest is still running high in television's product pro-
tection controversy but there's less action to report.
Advertisers, agencies and stations continue discussions
of extent of brand protection. See ...

LULL IN PROTECTION FUROR... 32

NAB's television code board has developed a new plan
for monitoring its subscriber stations. It's based on re-
view of master logs plus off-air monitoring. Plan was
approved at meeting held in Seattle. See ...

NEW TV MONITORING PLAN ... 62
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JUST ACROSS CONSTITUTION PLAZA!

Number One Hundred Constitution Plaza, a sleek onyx structure of eighteen stories, nears completion a few
short paces across Constitution Plaza from Broadcast House. When completed, it will house yet another major
Hartford office of the Hartford National Bank and Trust Company, an organization founded in 1792. Like
Broadcast House, first of a complex of modern structures to be completed in Constitution Plaza, the Hartford
National Bank and Trust Company |Is playlng an important part in the urban rebirth of America's insurance

capital by providing further stimulus to an aiready bustling market.

Burgeoning with Hartford is WTIC Television and Radio. Latest ARB and Nielson reports show WTIC-TV's clear
leadership in southern New England. The superiority of WTIC Radio is delineated in the latest Alfred Politz
Media Study of the Southern New England area.

WTIC TV 3/AM/FM

Hartford, Connecticut
WTIC-TV IS REPRESENTED BY HARRINGTON, RIGHTER & PARSONS, INCORPORATED
WTIC AM-FM IS REPRESENTED BY THE HENRY |. CHRISTAL COMPANY
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Late news breaks on this page and on page 10
Complete coverage of week begins on page 27

Lively Senate debate
starts on space bill

Senate began debate on communica-
tions satellite bill (HR 11040) Friday
amid indications oratory will be long
and lively.

Senate leaders expect debate on bill,
which would create privately owned cor-
poration to own space communications
system, to last week or 10 days, per-
haps longer.

Even before Sen. John O. Pastore
(D-R. 1.), floor manager for bill, com-
pleted his introductory remarks, he was
engaged in number of spirited ex-
changes by Sens. Russell B, Long (D-
La.) and Albert Gore (D-Tenn.), who
fear private ownership will open way
to AT&T domination of system,

“Who’s interested in this bill bhe-
sides AT&T?” Sen. Long demanded.

“The President of the United States,”
Sen. Pastore replied. “It’s his bill.”

Sen. Gore, co-sponsor of bill pro-
viding for government ownership, said
government has spent most of money
developing communications satellite
technology and will be system’s largest
single user. “Why give it away now?”
he asked.

Sen. Pastore said Sen. Gore was us-
ing “outworn arguments.” He said gov-
ernment has not found it necessary to
own many other facilities it uses.

He said the question is, “Do you be-
lieve in the free enterprise system or
don’t you?”

Sen. Pastore denied charges bill is
“giveaway,” declaring President wouldn’t
“sell his country short.”

He said bill has numerous safeguards
to protect public interest, giving FCC
authority to keep tight check on cor-
poration. If commission members fail
to do this, he said, “they should all be
fired.”

Sugg quits NBC post
for health reasons

P. A. (Buddy) Sugg, executive vice
president of NBC Owned Stations and
of Spot Sales, last Friday resigned as
officer and director of network for
health reasons. He had been on sick
leave for two months at his Tampa, Fla.
home (Crosep Circurt, May 21).

Raymond W. Welpott, NBC vice
president-general manager of WRCV-
AM-TV Philadelphia, has Mr. Sugg’s
endorsement for promotion to top post.

Mr. Sugg has suffered from both kid-

BROADCASTING, June 18, 1962

Almost togetherness

Ted Bates & Co. and Westing-
house Broadcasting, original pro-
tagonists in current product-pro-
tection issue, came within whisper
of settling their differences Fri-
day.

Conferences between agency
and WBC officials reportedly
produced some modifications on
both sides—modifications dealing
with implementation of their re-
spective product-protection poli-
cies, not policies themselves—that
at first seemed acceptable to both.
It came unstuck, but their almost-
togetherness encouraged specula-
tion that another try might prove
successful (also see page 32).

ney infection and back problem, latter
ascribable to injuries suffered at Pearl
Harbor Dec. 7, 1941, while he was
Navy captain. He also had been under
treatment for facial infection which, he
reported Friday has responded favor-
ably to treatment.

Mr. Sugg, 53, and wife, Betty, who
also has been ill, plan trip to Europe
during which Mr. Sugg may engage in
consulting work for NBC or RCA.

Mr. Sugg started in radio in
1929 as engineer at KPO San Fran-
cisco, then owned by Hale Bros. De-
partment Store and San Francisco
Chronicle.

After World War II he joined Okla-
homa Publishing Co. in charge of WKY
Oklahoma City, and consequently ex-
panded operation to include three am
and three tv stations. He joined NBC
in 1958 in charge of spot sales, subse-
quently was made an executive vice
president and in course of his tenure
reportedly doubled earnings of owned
and operated stations.

Chun King canned line
departs BBDO agency

Chun King Corp., Duluth, Minn., an-
nounces termination of BBDO, Min-
neapolis, as agency handling its Chun
King canned American-Oriental food
line. Frozen line, formerly handled by
BBDO, was recently assigned to Mc-
Cann-Marschalk. Agency to replace
BBDO has not yet been announced; an-
nouncement is promised within two
weeks.

AT DEADLINE

Broadcast pioneer,
Walter Damm, dies

Walter J. Damm, legendary pioneer
broadcaster, died Friday afternoon in
Milwaukee. His death, at 69, came from
complications that developed after he
underwent abdominal operation week
ago to clear intestinal obstruction.

For 36 years, until he retired in
1958, Mr. Damm served as chief of
Milwaukee Journal's broadcast stations
(WTMJ-AM-FM-TV). During that
time he served also in variety of indus-
try activities—NAB president in early
’30s, radio code formulator, tv code
review member, NBC affiliates commit-
tee member and chairman in both radio
and tv.

Mr. Damm joined Milwaukee Jour-
nal in 1916 and as promotion manager
in 1925 he was responsible for opera-
tion of former WHAD Milwaukee.
WHAD was jointly owned by Mar-
quette U. and Journal. WTMI was
established in 1927,

Over vears Mr. Damm was known
as innovator in broadcast selling and
operations. He is credited with originat-
ing participation plan for spot an-
nouncements; first station cost account-
ing system; first coincidental telephone
listener survey. In 1941, he designed
Milwaukee’s Radio City, five miles
from downtown area and engineered
for fm and tv as well as standard radio.

He helped negotiate first ASCAP con-
tract in 1932. He was first president
of Fm Broadcasters Inc., which later

100-mile blanket

WALA-TV Mobile, Ala., be-
lieving “everybody listens to radio
some time during every day,” has
bought 4,429 announcements On
30 stations to tell about its cover-
age with new tall tower.

W. G. Pape, general manager,
instructed station’s agency, Morris
Timbes Inc., to develop campaign.
Radio was recommended as basic
medium and time was bought on
every am outlet within 100 miles.

First five days of saturation
campaign were devoted to tower
and coverage. Then emphasis was
shifted to spots promoting specific
programs, Program schedules
were also carried in daily and
weekly newspapers.

more AT DEADLINE page 10
9
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Mr. O’Connor

Mr. Koenig

Roger 0'Connor, account executive
with CBS Radio Network Sales, joins
The Bolling Co., New York as vp for
tv sales, newly created post. Richard
G. Koenig, former account executive

with Mutual Broadcasting System,
named vp for radio sales, also new post.
E. C. (Ted)

Page, eastern

sales ‘manager of
tv division of Ed-
ward Petry & Co.,
New York-based
station rep firm,
elected vp of
company. Mr.
Page, who joined
Petry  organiza-
tion in 1954 as
tv salesman, has
served in his present capacity since
1958. Previously, he was salesman with

Mr. Page

George P. Hollingbery Co. for four
years, and with ABC Spot Sales for
two years. For other major steps in
over-all expansion of Petry tv division,
see story, page 59.

Norman T. Hayes, member of board
of directors of W. Wallace Orr Inc.,
Philadelphia advertising agency, and of
Tel Ra Productions, agency’s syndi-
cated tv production division, elected
president and chairman of board. Mr.
Hayes, who is former vp of Philadel-
phia National Bank and is presently
president of Better Business Bureau of
Greater Philadelphia, succeeds William
Wallace Orr, who died June 3 (BRroabD-
CASTING, June 11).

Abe Mandell,
vp in charge of
sales and admin-
istration of Inde-
pendent  Televi-
sion Corp., New
York, elected ex-
ecutive vp. Mr.
Mandell joined
ITC in 1958 as
director of for-
eign sales, and
was elected vp in
charge of foreign operations in May
1960. He was named vp in charge of
sales and administration in February
1961.

Mr. Mandell

For other personnel changes of the week see FATES & FORTUNES

was merged with NAB. He was presi-
dent of Television Broadcasters Assn.
until it merged with NAB in 1951. He
helped organize National Assn. of Re-
gional Broadcasters. He served on

Fina! network report

FCC’s Network Study Staff has
submitted preliminary draft of
final report to members of com-
mission. Document is culmina-
tion of three years of hearings
with last round among networks
last January-February.

Preliminary report contains
both conclusions and recommen-
dations of staff, headed by Ash-
brook Bryant, and has not as yet
been considered by FCC. It con-
sists of three small separate vol-
umes and is considerably shorter
than nearly 400-page interim re-
port submitted by same office in
June 1960.

10

board of BMI. He organized News-
paper Owned Stations Group. He
served on Board of War Communica-
tions during World War II.

After his retirement, he and his wife
Clara moved to Naples, Fla., where he
was living at time of his illness. She
survives him.

NBC-TV daytime sales
set record for month

Largest one-month total of new and
renewed business in history of NBC-TV
daytime schedule ($13,470,000) was
placed during May, according to James
Hergen, director of daytime sales.

Orders from 14 national advertisers
during May topped previous one-month
record of $11.5 million, set in June.

Floridians elect Field
as successor to Ruwitch

Joseph S. Field Jr., WIRK West Palm
Beach, was elected president of Florida
Assn. of Broadcasters Friday at Tampa

meeting (early story page 60). He suc-
ceeds ILee Ruwitch, WIVI(TV) Miami,
who served two terms. Norman O.
Protsman, WNER Live Oak, was elected
treasurer.

Named to Tv Board were Arnold F.
Schoen Jr., WDBO-TV Orlando; Eu-
gene B. Dodson, WIVT(TV) Tampa,
and Jesse H. Cripe, WFGA-TV Jack-
sonvillee. Named to Radio Board:
Charles Bishop, WIPC Lake Wales;
John Sanders, WBGC Chipley; R. L.
Bright, WRMF Titusville; J. W. Doug-
lass, WIAX Jacksonville and Fred P.
Shawn, WSUN St. Petersburg. Mr.
Ruwitch automatically serves as board
member.

TvB research group
critical of ARB plan

TvB’s new special committee on re-
search standards and practices is taking
somewhat dim view of American Re-
search Bureau’s plan to issue semi-
annual breakdowns of tv program audi-
ence by income level, family size, edu-
cation, etc., as part of its regular ratings
service.

After canvassing leading agencies on
this and related questions, committee,
headed by Don Kearney of Corinthian
Broadcasting, has tentatively concluded
that this information—along with age
breakdowns in regular reports—should
be made available as separate package,
as ARB does with similar data on net-
work audiences.

Committee reasons that while this
sort of information is valuable in many
ways it probably would not be especially
helpful at timebuyer level in ordinary
circumstances, and therefore, should
be sold separately so that those who
want it could get it and those who
don’t want it wouldn’t have to pay for
it.

Ward denies asking

Faulk’s resignation

Carl S. Ward, vice president of CBS-
TV Affiliate Relations and former gen-
eral manager of WCBS New York, tes-
tiied in New York Supreme Court
Friday (June 15) that neither he nor
CBS had asked former WCBS person-
ality John Henry Faulk to resign.

Mr. Ward appeared as defense wit-
ness in Mr. Faulk’s $1 million libel
suit against Aware Inc., consultant Vin-
cent Hartnett and Laurence Johnson.
Mr. Faulk claims bulletin issued by
Aware linked him falsely with pro-com-
munist organizations and resulted in
blacklisting him from radio-tv employ-
ment.

Mr. Ward testified he spoke to Mr.
Faulk in February 1955, mentioning
that Mr. Faulk’s ratings were low. But
he added that subsequent to this con-
versation, Mr. Faulk’s ratings rose.
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;TERRE HAUTE:.’.
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TERRE HAUTE LEADS...

® WTHI-TV is the Nation’s Number One Single Station Market in Homes
Delivered Per Average Quarter-Hour (6:00 PM to Midnight—45,000)*

TERRE HAUTE LEADS...

® WTHI-TV reaches MORE Homes Per Average Quarter-Hour than any
Indiana station**(6:30-10:00 PM, Net Option Time, Monday through Sunday)

WTHI-TV
TERRE HAUTE SOUTH BEND  EVANSVILLE FORT WAYNE
Station A—26,300  Station A—46,800  Station A—29,500

53,600 Station B—32,300  Station B—25,200  Station B—33,800

Station C—32,300 Station C—26,400 Station C—31,200

TERRE HAUTE LEADS...
® WTHI-TV is Your Second ‘“Must Buy” in Indiana

*Basis March 1962 ARB **Except Indianapolis

Represented by WT H I-TV
CHANNEL 10-CBS-ABC
TERRE HAUTE, INDIANA
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ENTERTAINMENT?
YES!

but much more on wlw-cC

tBrinkl‘ey- local, Hugh DeMoss—tqr
he most complete news coverage from
around the world and back again

S~Ohio State Unt-
all and football games.

jels paseball, and Scioto

SPORT

yersity basketd
plus Columbus
Downs Racing.

WEATH ER_.based on Crosiey

Broadcasting’s radar weather service, a
vital link in the U.S. Weather Bureau's
Weather Warning System.

PUBLIC AFFAIRS

grams'mcludmg "Probte'r
and wyiewpoint _which cover the water-

important in the
s ssyes and people IMPOItd
“O?Itdozog:; 1o create mote informed,
WO ;

more active citizens.

a variety of pro

So call your WLW representatives . . .
you'lt be glad you did!

WIw C Columbus

NBC
TELEVISION

The cther dynamic WLW SEatians

Crosley Broadeasting Corparabion
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A calendar of important meetings and
events in the field of communications

*Indicates first or revised listing.

JUNE

*June 17-18—Regional meeting of NBC-TV
affiliates’ promotion managers. New Orleans.
Meetings also scheduled in Chicago (June
18-19) and Los Angeles (June 21-22),

June 17-22—Annual convention of the Na-
tional Community Television Assn. Shore-
ham Hotel. Washington. D. C.

*June 18—Third annual regional promotion
meetings of CBS-TV. Omaha and New Or-
leans. Meetings also scheduled in Denver and
Dallas (June 20) and Seattle (June 22).

June 18-19—Institute of Radio Engineers,
Chicago spring conference on broadcast
and television receivers. O'Hare Inn, Chi-
cago.

June 18-19—ABC TV fifth annual clinic
for promotion directors of afiliates. New
York City. Clinfecs also scheduled for
Chicago (June 21-28) and San Francisco
(June 25-28).

June 19—Georgia Assn. of Broadcasters
first annual Tv Day. Speakers include
Washington broadcast attorney R. Russell
Eagan; Dan Shields, NAB, and William
Neal, Liller, Neal, Battle & Lindsay, At-
lanta. Dinkler-Plaza Hotel, Atlanta.

June 19-21—Jowa Tall Corn Radio Stations,
annual meeting. Crescent Beach Lodge,
Lake Okobojl, Iowa.

June 20-21—Assn. of National Advertisers,
workshop on “Advertising Administration
and Cost Confrols” (full agenda and
speakers in June 4 issue). Water Tower Inn,
Chicago.

June 20-22—Virginla Assn. of Broadcasters,
annual meeting. Cavalier Hotel, Virginia
Beach.

June 20-22—American Marketing Assn., 45th
annual conference. Netherland Hilton Hotel.
Cincinnati.

*June 21—Wisconsin Broadcasters Assm,
summer meeting. Speakers include Robert
Thom, consultant to Marathon Div, of Ameri-
can Can Co.; John Box Jr., managing di-
rector, The Balaban Stations; consulting
engineer Walter Kean and CBS Vice Presi-
dent Frank Shakespeare Jr.

June 21—Southern California Broadcasters
Assn. luncheon. Russell 1. Hare. space buyer
and research director. Tilds & Cantz. Los
Angeleg, will speak, Michael's Restaurant,
Hollywood.

June 21-23—Mutual Advertising Agency
Network national meeting. Palmer House.
Chicago.

June 21-23—Maryland-D. C. Broadcasters
ASsn., annual convention. Guest panelists to
include Marshall Hawks, vice president.
Emery Adv. Corp., Baltimore:; George S.
Wallace Jr., director of marketing for
Mangels, Herold Co., Baltimore; Clayton
R. Sanders, advertising director, Peoples
Drug Stores, Washington, and Nella C.
Manes, vice pregident and media director,
Kal, Ehrlich & Merrick, Washington. Sea
Scape, Ocean City, Md.

TvB sales clinics
June 189—Tropicana Motel, Fresno
June 21—Benson, Portland, Ore.
June 22—Vancouver, Vancouver
June 26—Writers’ Manor, Denver
June 28—Sheraten-Fentenelle, Omaha

DATEBOOK

NAB Fall Conferences

QOct. 15-18—Dinkler-Plaza, Atlanta
Oct. 18-19—Biltmore, New York
QOct. 22-23—Edgewater Beach, Chicago
Oct. 25-26—Statler-Hilton, Washington
Nov. 8-9—Sheraton Dallas, Dallas
Nov. 12-13—Muehlebach, Kansas City
Nov. 15-16—Brown Palace, Denver
Nov. 19-20—Sheraton-Portland, Ore.

June 22-23—Colorado Broadcasters Assn.
annual convention. Harvest House, Boulder.

June 23-27—American Academy of Ad-
vertising, fourth national convention. Den-
ver-Hilton Hotel, Denver.

June 23-28 — Advertising Federation of
America. 58th national convention, in con-
junction this year with Advertising Assn.
of the West. Theme of the joint meeting
will be “All-American Advertising Round-
up.” Denver-Hilton Hotel, Denver. Speakers
include Mrs. Esthe Peterson, assistant sec-
retary & director of Women's Bureau, Y.
S. Dept. of Labor; Max Banzhaf, director
of advertising, Armstrong Cork Co.; Whit
Hobbs, vp, BBDO; John Crichton, president,
AAAA; David F. Bascom, board chairman,
Guild, Bascom & Bonfigli; Thomas B.
Adams, president, Campbell-Ewald; Don
Tennant, vp for tv, Leo Burnett Co.;
William Tyler, New York advertising con-
sultant, and Russell Z, Eller, advertising di-
rector, Sunkist Growers, Los Angeles.

June 23—Advertising Federation of Amer-
ica, ninth district meeting. Denver.

*June 2¢—Start of First Advertising Agency
Group 34th annual convention. Speakers in-
clude Alex Anderson, tv director, Guild,
Bascom & Bonfigli, San Francisco; George
Bennett, advertising director, Sick’s Ranier
Brewing Co., Seattle; Frederick Baker,
Baker & Stimpson Advertising, Seattle:
Norman Fields and Sam Mendelson, Fields
& Fields, Chicago and San Francisco; and
Otto Brandt, King Broadcasting Co., Seattle.
Hyatt House, Seattle.

*June 24-28—National Assn. of Music Mer-
chants, New York Trade Show Bldg. 35th
& Eighth Ave., New York. Thirty manufac-
turers wiil unveil their new fin stereo lines.
FCC Commissioner Robert T. Bartley wiil
be keynote speaker at a symposium, “What's
Ahead for Radio.”

June 25-29—Workshop on television writ-
ing, sponsored by Christian Theological
Seminary. Featured guest will be tv writer
John Bloch. Christian Theological Seminary,
Indianapolis.

June 25-Aug. 18—Stanford U. 20th annual
radlo-tv-film institute. Stanford U., Stan-
ford. Calif.

June 26-20—NAB Joint Boards of Direc-
tors Statler Hilton, Washington. New mem-
bers to be briefed June 26; Tv Board June
27; Radio Board June 28; Joint Boards
June 29.

June 27-July 2 — National Advertising
Agency Network national meeting. Dorado
Beach Hotel, San Juan, P, R.

*June 28—Southern Calif. Council of AAAA
banquet. John H. Crichton, new AAAA
president to talk on national policies for
ad industry. Beverly-Hilton Hotel. Los
Angeles.

June 29-30—Texas AP RBroadcasters Assn.,
15th annual meeting. Hotel Texas, Fort
Worth.

Jury

July 15-27 — Advertising Federation of
America, Harvard Management gseminar for
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Like

San Francisco,
KGO-TV

IS a station that

iikiowys mov

ERNIE FORD
REHEARSES ON
THE AUTOHARP

WITH MATCHLESS PROFESSIONALISM, KGO-TV stages, produces or originates a number of top net-
work television programs every viewer knows: the " TENNESSEE ERNIE FORD SHOW,' ABC-TV's parade
leader in its Monday through Friday daytime schedule; the annual BING CROSBY GOLF CLASSIC from
Pebble Beach; for the other networks, the annual EAST-WEST SHRINE football game at Kezar Stadium
and the ROY ROGERS rodeo and horse show from the Cow Palace; the OAKLAND RAIDERS GAMES for
ABC-TV's pro grid series; and, in July, the USA-USSR track meet at Stanford University for *‘ABC'S
WIDE WORLD OF SPORTS.”” All of these are done with the finest telecasting facilities, remote

equipment and engineering crews in the country . . . and the FINESSE to use them winningly.
(And that same know-how goes into our local programs and your commercials, too!) KGO-TV

OWNED AND OPERATED BY AMERICAN BROADCASTING-PARAMOUNT THEATRES, INC.
BROADCASTING, June 18, 1962 15




PRESENTS THE FINEST...

5KW FM STERE-0
BROADCAST TRANSMITTER

® Modern Slim Line Styling e Designed for STERE-O,
Remote Controf, SCA ® GEL Superior Quality Construction

RUST REMOTE CONTROL

® Low Cost Simplified Control ® Maximum Systems
Capacity e Extra Flexibility

Tl b

SCA REBROADCAST RECEIVER

o High Fidelity Relays by Off-The-Air Pick-up ¢ Designed
for Use Without SCA Generator

RAB management conferences

Sept. 10-11—Hayett House, San Fran-
cisco

Sept. 13-14—0'Hare Inn, Des Plaines,
11

Sept. 17-18—The Lodge, Williamshurg,
Va.

Sept. 20-21—Cherry Hill Inn, Haddon-
field, N. J.

Sept. 24-25--Hilton Inn, Atlanta, Ga.

Sept. 27-28—Dearborn Inn, Dearborn,
Mich.

Oct. 1-2—Glenwood Manor, Overland
Park, Kan.

QOct. 4-5—Waestern Hills Hotel, Fort
Worth, Tex.

Write for new SCA Rebroadcast Receiver Data Sheet and
latest information on other GEL Broadcasting Equipment.

GENERARL ELECTRONIC

LRBORARTORIES, /NC.

195 MASSACHUSETTS AVE., CAMBRIDGE 39, MASS.

Marketed in Canada by Canadian General Electric, Toronto 4, Ontario

16

(DATEBOOK)

advertising and marketing executives. Har-
vard U, Cambridge, Mass.

*July 16—Deadline for comments on FCC's
proposed revision of its rules to permit the
use of remote stations in time of emergency
or war for origination of official broadcasts.

*July 20—Deadline for comments on FCC
proposal to permit automatic maintenance
of operating logs by broadcast stations.

July 19-21—Idaho Broadcasters Assn.,, an-
nual meeting. Bannock Hotel and Motor
lnn, Pocatello.

July 23—Deadline for reply comments
on FCC proposals to foster uhf, delete
single vhf stations from eight markets
(deintermixture) and drop in vhf channels
in eight other markets (deadline postponed
from June 22).

July 25-20--First International Sound Fair,
Cobo Hall, Detroit. Trade exposition and
sithultaneous business congress for dealers,
dustributors of records, phonographs and
components, and radio programers.

July 31 — Radio & Television Executives
Society’s fourth annual Fun Day. Wykagil
Country Club, New Rochelle, N. Y.

July 30-Aug. 4—Cornell U’s fourth annual
Public Relations Institute. Speakers will in-
clude Dr. Karl A. Menninger, chairman of
the Board of Trustees and chief of staff of
the Menninger Foundation, Topeka, Xan.;
Clarence Randall, retired president and
board chairman of Inland Steel Co. and for-
mer special assistant to President Eisen-
hower, and Edward Bursk, editor of Harvard
Business Review. Ithaca, N. Y.

AUGUST

*Aug. 1—Reply comments due on FCC pro-
posal to permit automatic maintenance of
operating logs by broadcast stations.

Aug. 5-7—Joint meeting of Georgia Assn.
of Broadcasters and South Carclina Broad-
casters Assn. NAB President LeRoy Collins
will speak. Holiday Inn, Jekyll Island, Ga.

Aug. 17-18—Oklahoma Broadcasters Assn.,
%ummer meeting. Skirvin Hotel, Oklahoma
ity.

*Aug. 20-21—Television Affiliates Corp. Pro-
gram directors meeting on public affairs
shows. Lake Tower Motel, Chicago.

Aug. 21-2¢—Western Electronics Show and
Convention, Los Angeles Memorial Sports
Arena.

*Aug. 24-25—Arkansas Broadcasters Assn.,
meeting. Sam Peck Hotel, Little Rock.

Aug. 31-Sept. 9—1962 Werld's Fair of Music
& Boumnd. An international exposition de-
voted to every area of the music and sound
industries. McCormick Place, Chicago.

SEPTEMBER

Sept. 11-13—Electronic Industries Assn.
committee, section division and board meet-
ing. Biltmore Hotel. New York.

BROADCASTING, June 18, 1962



WPEN wins more top awards for A}u‘g" ;

news in Associated Press Competition ”~
than any other radio station

in Pennsylvania . . .

Results of Associated Press Awards to Radio Stations in Pennsylvania . . .

OUTSTANDING OUTSTANDING OUTSTANDING OUTSTANDING
WOMEN'S NEWS COMMENTARY EDITORIALIZING REPORTING NEWS OPERATION

FIRST WPEN | First WPBS | First WCAU | rirsT WPEN | First WCAU
secono .~ WPEN | secono  WPEN secono  WPEN

You can't win "em all, but we believe the above record supports our
claim that your commercial gets a pretty good break on WPEN.

WPEN

THE STATION OF PERSONALITIES

REPRESENTED NATIONALLY BY GILL-PERNA, INC., NEW YORK

BROADCASTING, fune 18, 1962
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IN MEMPHIS

THE

GOOD MUSIC
STATION IS

WMC

— TYPICAL PROGRAM —
SEGMENT
8:35-9:00 a.m., June 21, 1962
Of Thee I Sing
—Enoch Light
Forever and Ever
—Perry Como
I Won’t Dance
—Velvet Voices
I Am In Love
—Frankie Carle
It All Depends On You
—Patti Page
Jeannine, I Dream
of Lilac Time
—Hugo Mentenegro

o Distinctive programming . . . differ-
ent from any other Memphis station!

o News every half hour . . . covered
by Memphis' largest news staff!

o Weather casts . . . at every quarter
past and quarter to the hour!

e No triple-spotting!

o More play-by-play sports coverage
than aH other Memphis stations
combined!

WMC/MEMPHIS

NBC

790 KC 6:“'»5.
5000 WATTS Memsen

18 (OPEN MIKE)

OPEN MIKE 2

Tobacco controversy

EDITOR: . . . The various articles and
items which your magazines have re-
cently carried regarding the cigarette
and health controversy have not gone
unnoticed in the tobacco industry. You
have given the subject excellent cover-
age, in a constructive and helpful man-
ner, particularly with reference to the
subject of advertisising.

Many thanks for a good job of
straight, objective reporting.—George
V. Allen, president and executive direc-
ior, The Tobacco Institute Inc., Wash-
ington.

Fm’'s family circle

epiTor: Congratulations on the article,
“Fm's family circle: 15 million” [LEaD
StoRry, June 4]. This type of informa-
tion is definitely needed. Keep up the
good work and please send 100 reprints.
—George R. Kravis, president, Boston
Broadcasting Co. (applicant for new
fm), Tulsa, Okla.

EDITOR: Your article . . . is a tribute to
the integrity of BROADCASTING maga-
zine. The work done by Jim Sondheim
and QXR Network and your publica-
tion is the type of leadership needed in
our field. . . . Please send 50 reprints.
. . —W:ill Collier Baird, Jr., vice presi-
dent, WFMB (FM) Nashville.

EDITOR: Please send me 40 copies. . . .
—L. J. Gutter, director, Miller &
Krauss Inc. Advertising, Chicago.

EDITOR: . .. We would like to have 100
reprints for distribution. . . .—John C.
Byrne, general manager, WSMJ] (FM)

Greenfield, Ind.

EDITOR: We request 5 reprints. . . .—
R. H. McCoin, manager and partner.
WLIV Livingston, Tenn.

EDITOR: We found the fm article both

interesting and encouraging. Please
send us (00 reprints. . . .—Ellen Tripp,
advertising director, WYFM (FM)

Charlotte, N, C,

EDITOR: We would like to have 50
copies. . . . This we feel is an excellent
article and should be a shot in the arm
to the fm medium.—Robert G. Miller,
general manager, WFLM (FM) Fort
Lauderdale, Fla.

EDITOR: . . . 1 would like to have 250
copies. . . .—R. W. Galloway, station
manager, WFMV (FM) Richmond, Va.

j Reprints of “Fm's family circle: 15 million”
are available at 15 cents each.]

EDITOR: In reference to our 1960
“Study of fm radio ownership and lis-
tening” (and other research), your ar-
ticle says in part:

The studies were not fm-
oriented, but by punching
their data on IBM computer
cards and comparing it with

BROADCASTING PUBLICATIONS INC.

LAWRENCE B Tmon

4l BROADCASTING

THE BUSINESSWEEKLY OF TELEVISION AND RADIO

Executive and publication headquarters:
BroapcasTING-TELECASTING Bldg., 1735 DeSales
St., N.W,, Washington 6, D. C. Telephone
Metropoliun 8-1022.

Eprror AND PUBLISHER
Sol Taishoft

Editorial
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Edwin H. James

Eprrorial. Dmecror (New York)
Rutfus Crater

ManNacmNG Eprror
Art King

Senior Eprrors: J. Frank Beatty, Bruce
Robertson (Hollywood), Frederick M. ﬂ -
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David Nicholas, Malcolm Oettinger Jr., Sid
Sussman, Leonard Zeldenbetg, EpITORIAL
ASSIETANTS ! Gmg ell Rosemarle stu-
der, Nancy K. Yane; Y TO THE
LISHER: Gladys Hall.

Business
VICE PRESIDENT AND GENERAL MANAGER
Maury Long

ViceE PRESIDENT AND SALES MANAGER
Winfleld R. Levi (New York)
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New Orleans Open Golf Tournament. Covered live and in color by WDSU-TV this year . . . climaxing 4 years of broadcasting this
all-important event for thousands of local golf enthusiasts.

B ; d 1 ! 7 . : P o)

Mardi Gras. for many years, WDSU-TV has televised all the gaiety of the Mardi Gras season — day and night parades, masque
ecast live and in color by WDSU-TV.
. —

'y For 2 - e g

Sugar Bowl. /n addition to carrying NBC-TV's traditional Sugar Bow! Football Game colorcast, WDSU-TV telecast live and in
color the 1962 Sugar Bowl! Basketball Tournament.




“ly

T s

i

e R T T T T T

- o

e

9 billion dollars t

AT

e

-

We're living in a needing, buying, growing America—a
time for new and improved products and services —the
creation of new jobs. More than ever, a businessman with
an idea, with the urge for something better will move ahead
with our expanding economy.

But after the idea, what follows can be a costly period
of research and development. Not necessarily —if you use
the immense 9-billion-dollar fund of research and patent
information that's available at your U.S. Department of
Commerce. Think of the saving—in time and money.

For example: there are reports on extensive research by
your Government in new products and processes. A trans-

¥ =

UIld a better one.

lation of data on inventions and discoveries abroad — infor-
mation on over 3 million patents—a fortune in patent:
owned by your Government. All this is yours— for your use
and your benefit.

Take advantage of the many ways in which your business
can grow. In developing new products and services. In the
lucrative foreign markets. In new U.S. markets. In attract-
ing new industry to your local community. Just phone or
write the U.S. Department of Commerce Office of Field

U.S. Department of Commerce is always ready to?
help you grow with America!

NOW'S THE TIME TO GET GROWING IN A GROWING AMERICA!



information from the U. S.

Census and other sources, the

computer arrived at these . . |

numbers comparing fm house-

holds with non-fm households
. as projected by QXR.

This is not accurate, at least as far
4s our study goes. Our study, con-
ducted for the Heritage Fm Stations,
was concerned entirely with fm owner-
ship and listening. There was no need
to adopt this data or compare it with
information from the U. S. Census and
other sources. Our study directly com-
pared fm with non-fm households,
since it was already based on a pro-
jectible population sample. The figures
quoted from our survey are taken di-
rectly from the published report on our
survey. . . .—Jerome D. Greene, vice
president and director, Alfred Politz
Media Studies, New York,

Truman tapes

EDITOR: T recently visited our KMBC
station in Kansas City and took the time
1o go over and see Harry S. Truman’s
Library { at Independence).

The man from the Archives therc
tells me they are very much interested
in getting audio tapes of Mr. Truman’s
speeches made around the country.

... I thought you might be interested
in passing the word along to any sta-
tions which might have tapes of re-
marks made by Mr. Truman. He men-
tioned that he was sure Eisenhower and
Roosevelt tapes and recordings would
also be of interest to the libraries as-
sociated with these two former Presi-
dents. As you know, many times talks
were given to certain localities which
were not picked up by networks. . . .—
Mark Evans, vice president and direc-
tor of public affairs, Metromedia Inc.,
Washington.

[Mr. Evans refers to talks made by Mr.
Truman and not carried on the networks.
The Broadecast Pioneers in 1960 at Chicago
presented Mr. Truman tapes of all of his

speeches carried on the networks when he
was President.]

‘Noon,’ not ‘Moon’

EDITOR: Thanks so much for mention-
ing in BROADCASTING the publication of
my forthcoming novel [AT DEADLINE,
June 14]. There was, however, a typo-
graphical error in reporting the title of
the book. It is Noon on the Third Day
—a phrase taken from Article 20 of
the Constitution.

Article 20 reads in part: “The terms
of the President and Vice President
shall end at noon on the 20th day of
January, and the terms of the Sena-
tors and Representatives at noon on the
third day of January . . . and the terms
of their successors shall then begin.”"—
James H. Hulbert, manager of broad-
cast personnel and economics, Nation-
al Assn. of Broadcasters, Washingion.

BROADCASTING, June 18, 1962

LEADS IN
SERVICE

LEADS IN
ACCEPTANCE

LEADS IN
AUDIENCE

2835 N. lllinois Street
Indianapolis 8, Indiana

JOHN BLAIR & COMPANY
National Representative

LT ITT

NTERgsT

Don’t take safety for granted! This theme typifies the
continuous farm safety campaign waged by WIBC.
“I'he farmer operates machinery every dav of the year

. machinery that cuts, bales, grinds and shreds.
One second’s carelessness can lead to loss of life
and limb. So, WIBC Farm Service Director Harry
Andrews is constantly alerting his audience to this
ever present danger.

The National Safety Council recognized this effort
by presenting 1o WIBC its “Public Interest Award
for exceptional service to farm safety” for 1960-61,
making a total of ninc awards reccived, dating back
to 1951.

WIBC'’s farm safety messages are heard by tremend-
ous audiences . . . so are the messages of natlional ad-
vertisers. WIBC’s 30,000 watt coverage guarantees
the 46-county Indianapolis trading area . . . and Pulsc
shows WIBC to have the largest audience morning,
afternoon and evening in Indianapolis as well as
Indiana.*

*Pulse 46-County Arca Survey, April, 1961

*Pulse Metropolitan Area Survey, October, 1961

WIBC

50,000
WATTS

1070
KC

The Friendly Voice of Indiana

WIBC IS A MEMBER OF
THE BLAIR GROUP PLAN

é
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MON D AY MEMO from RICHARD F. REYNOLDS, vp, tv-radio director, D. P. Brother & Co., Detroit

They laughed when | sat down to play with my dictionary...

Ever wonder what would happen if
advertising men talked to consumers
the way we talk to each other? One
thing is sure: sales messages in televi-
sion, radio, magazines and newspapers
would be mighty obscure.

The strength of little words and the
clarity of conventional advertising and
marketing terms are losing ground to a
new and almost mysterious language.
It seems to be a form of cant in which
ordinary words are used in a twisted
or affected way by people in the mar-
keting, media, research, creative, broad-
cast areas of our business. And, re-
member, one of the principal functions
of cant is to make what is said or writ-
ten unintelligible to persons outside the
group. We are succeeding.

Who Can’t Chant Cant? « Nowadays
it is possible for writers within an
agency not to understand their own re-
search people, television producers the
media men, art directors the marketing
specialists, For example, the following
was asked in all sincerity, I must as-
sume, in a recent media presentation:
“How do you delineate the bi-polar pro-
file in that listener quintile?”

Now we have computer program-
ming with Simulmantics and optional
schedules for static situations . . . hu-
man-behavior simulation . . . adver-
tising media-mix techniques and a
breakthrough with linear programming
. . . dynamics of audience behavior . . .
calculated reach and frequency.

There appears to be a headlong rush
to invent novel ways of describing the
philosophies and mechanics of our
business to others within the business.

Try these: Mediametrics . . . check-
erboarding . . . mediability . . . listener-
ship . . . and, of course, viewership

. . attitude audit . . . regional maneu-
verability . . . audioize . . . deintermix-
ture . . . and a host of profiled images
from consumer to corporate. It will
take a philologist someday to discover
where these weird combinations started.

The Word Weavers « This urge to
say it differently is not limited to any
area or level of the business. Not long
ago an agency leader assailed the cult
of creativity, while another joined the
attack by expressing the belief that
creativity will be replaced by account-
" executivity.

Speeches are delivered and interviews
given and all carefully reprinted in our
trade papers about documented strategy

. appreciation index . . . perceptive
marketing . . . variable and distracting
stimuli . . . local-national differentials
\ . . qualitative evaluation of motiva-
tional levels . . . and about media’s

24 ...
wa e

scatter, umbrella and shotgun plans.
As we all know, there is a whole
glossary of expressions peculiar to
broadcasting, Misunderstandings de-
velop when we talk to outsiders about
spinoffs, limbo, skinny tapes, genlock,
nemo, lip sync, track records, gobo,
bloom, dropouts, fax and sweetening
the laughs. You could make a long
list of this sort of gibberish and other
words related to the media, research
and marketing phases of broadcasting,
Though some of the expressions have
universal use, most are as specialized
(and sometimes as scientific) as medi-
cal terms. They are out of place in the
broad communications of admen.
Media men, whether on the side of
the buyer or the seller, come up with
some picturesque ones: Spot carrier

. slow-cycle frequency . . . avails
. wild breaks . . . qualitative sarura-
tion . . . selloff . . . hypo . . . pressure

peaks . . . turnaround . . . beef up the
fringe coverage that’s maximum, in-
tense, comprehensive, and, of all things,
actionable . . . campaigns that have
reach, depth and penetration . . . media
niixes that are qualitative, tactical, bal-
anced (and unbalanced).

Marching to Battle = And from the
language of warfare, time buyers use
a mobile task force of spot tv, develop
target sell and use big guns and block-
busters to increase audiences and they’ll
make a breakthrough with blitz cam-
paigns and special flights. Media reps
are offering till forbid spots that are
BTA, not ROS.

Research specialists, too, create
words and phrases that tend to be un-
intelligible to those outside their group,
Someone called their jargon “a new art
of obscurity.” It is unfortunate be-
cause effective advertising and market-
ing are often dependent upon the facts,
figures and customer emotions un-
covered by research. But often they

are described through trivariant analy-
sis, differential response studies, non-
structured depth interviews, reviews
of confidence levels and qualitative
strengths and by studies based on cumu-
lative cues and semantic differentials.

It’s little wonder sides have been
taken on the merits of the creative or
the research approach to advertising.
Certainly there’s no question that we
need both. But we're losing ground
when members of the same team do
not speak the same language. Complex
terminology simply builds resentment
and perhaps distrust.

There must be ways of discussing
our business without specific profiling,
stratification and clustering, emotional
feedback or motivational awareness.
The people we're all trying to inform
about our products have been elevated
to habitized buyers, predetermined pros-
pects, motivated cusiomers, decision
makers, buving-type prospects or ori-
ented consunters.

Words Are Money » Great amounts
of money are being spent to make our
advertising and selling efforts to these
buyers more predictable. Nevertheless,
the valuable guideposts uncovered by
advertising and marketing studies are
too frequently obscured by a strange
language.

If you have come this far, let me
point out that all the words and
phrases here in italicized type came
from advertising trade papers. No pro-
found research was required; only home
reading for a couple of week-ends of the
magazines which had gathered on an
office table.

It’s obvious, of course, that not all
advertising people rely on such affecta-
tions in their writing and speech. The
men and women who communicate so
all of us will understand may yet save
our business from the strange lexicon
of the few.

Richard F. Reynolds started at 15 as re-
porter on the “Marion (Ind.) Chronicle-
Tribune,” and served on the "indianapolis
News” staff before entering advertising in
Cleveland in 1937. He was a Navy photo-
graphic officer in World War 1I. At Fuller &

Smith & Ross, Cleveland, he was a senior
account executive and later tv-radio direc-
tor. He once served as general manager of
Cincraft Productions, Cleveland. He joined
D. P. Brother in 1955 and has headed
broadcast operations since 1959.
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Greatest

More salespower per minute—that’s WELI sales action! Because
R =RATINGS, consistently high all day...every day;

P —PROGRAMMING, to the adult purchasing audience for years;
M —MERCHANDISING, tie-in promotions of terrific effectiveness.
That’s RPM at WELT! It all adds up to the biggest buy for your

dollar in its big rich New Haven-centered market! That’s why more

advertisers rely on WELI! Ask your H-R man for the complete
RPM-action story about WELI! In Boston: Eckels & Co.

WE LI 7re Biz Sound Buy in New Haven! Five Thousand Watts 960 KC
WELT Radio, 221 Orange Street, New Haven, Conn.

BROADCASTING, June 18, 1962
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from beachheads

to redhads, blodes and brunettes,

from D-Day to Paree-Day, they fought, they griped, they loved..

That unsung star of all wars, the dogface,
is the star of Combat (7:30, Tuesdays)—
ABC's new hour dramatic series set against
the stirring events of World War 1.

The backdrop is Omaha Beach, the Battle
of the Bulge, the Liberation of Paris...but
the focus is close in, on the human story.
The story of men at war —their griefs and
glories, their laughs and loves.

Sharing the acting honors in this taut,

.they were the Infantry.

suspenseful series produced by Academy
Award winner Robert Pirosh are Rick Jason,
Vic Morrow, Blake Rogers and Shecky Green.

Sharing the audience honors are millions
of aduits who associate World War HI's great
moments with their own lives. And millions
of youngsters fascinated by these exciting
pages of history so recently past.

A big audience, that is.

COMING ON ABC-TV: “COMBAT”

BROADCASTING, June 18, 1962
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CHILDREN'S TV GOES TO COLLEGE

W Programs cover gamut of history, science, art, drama, literature
m At least 24 new series prepared for introduction in fall
| Sponsors willing, provided children give official approval

The new crop ol tv programs for
children will break out in a cultural
rash of epidemic proportions this fall
—that is, if sufficient advertiser support
is forthcoming.

At least 24 new series, many of
which have not been announced, are in
production or developmental stages at
the three networks, by independent pro-
ducers, station groups and at least one
advertising agency. This total does not
include a growing number of local ed-
ucational shows produced by individual
stations around the country.

The scope of the programs indicates
few facets of life will be left unex-
plored. The series will focus on such
general topics as history, science, liter-
ature, art, religion, mathematics, geog-
raphy, music and drama for children
as young as seven and as old as 18.
Their forms will be documentary, dra-
matic, variety-entertainment, instruc-
tional and a combination of these
forms.

Diverse Topics » Such specific and
diverse subjects as the beginnings of

medicine, the ancient Japanese art of
paper folding, a trip aboard an atomic
submarine, a re-creation of Lincoin at
Gettysburg and the settlement at Plym-
outh Rock, the significance of air,
the history and development of magic,
an introduction to Einstein’s theory of
relativity, dramatizations of the stories
of Cain and Abel and Samscn and
Delilah are among those under devel-
opment.

A canvass of leading advertising
agencies by BROADCASTING last week
indicated considerable “interest” in the
new programming and a “desire” to
sponsor such shows (see box). But
many raised these questions: will the
programs be able to attract and hold
the children’s audience? Will they be
produced with high quality? Will they
be priced “intelligently?”

Among the organizations working on
upgraded children’s programming are
ABC-TV, NBC-TV, CBS-TV, Westing-
house Broadcasting, Corinthian Broad-
casting, J. Walter Thompson Co., Ster-
ling Television Co., Pathe News Inc.,

Robert Saudek Assoc. and Storer I’ro-
gram Sales. There are also the inde-
pendent producing groups, such as Vid-
eocraft Productions and Taylor/Nod-
land Ltd.

Not every program has a time spot
—some are being developed, others will
not be presented unless they receive
advertiser, network or station support.
But there is no doubt at the network,
agency, station and producer levels that
the industry is poised for a “cultural
thrust” in children’s programming that
promises to be accelerated in years to
come.

Stress Two E’s = Producers and
agencies alike, cognizant of the failure
of children’s educational programs in
the past to atiract sufficient audiences,
stress that the new programs must ac-
centuate two E’s—education and enter-
tainment. Producers of projected series
insist they will meet these two critical
criteria.

The new network programs are half-
hour and one-hour in length. The syn-
dicated offerings largely are in the five-

Agency buyers hopeful for new shows, but wait for kid reaction

Advertising agency spokesmen
warmly applaud the movement to-
ward upgraded children’s program-
ming.

A canvass of leading executives
shows few agencies deciding to spon-
sor these programs. The reasons:
(a) They had not seen the pilots as
yet; (b) They had no way of know-
ing whether the programs could at-
tract and hold an audience; (c)
They wanted to know more about
the cost. A sampling of opinion:

For the Kiddies = Hal Graham,
executive vice president, M-E pro-
ductions: “If we can accept the
premise the programs will be well
done, they should attract a loyal au-
dience with which some of our ad-
vertisers will want to be associated
One word of advice to producers:
Program to the children—not to
Washington.”
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A top executive of J. Walter
Thompson: “The greatest problem
is getting an audience , . . but . . .
more and more children are becom-
ing interested, If the shows are done
properly, our agency has several ad-
vertisers interested. . .”

Alfred Hollender, executive vice
president, Grey Adv.: “The fate of
these programs lies with the chil-
dren: Will they watch? I hope I'm
wrong, but I have doubts.”

Ed Mahoney—manager, radio-tv,
Fuller & Smith & Ross: “Cultural
shows must sell a product a parent
will buy for his child.”

Leslie L. Dunier, radio-tv vice
president, Mogul, Williams & Saylor:
“We believe in compatibility of cul-
ture and entertainment . . . we've
committed Transogram to ABC-
TV’s Discovery, which in our view
typifies ‘culture with fun.’ And it's

a genuine trend, not a reflection of
the current, and probably temporary
Minow-madness that seems to have
gripped the medium."”

Executive of Foote, Cone & Beld-
ing, Chicago: “We would consider
such programming for at least two
of our advertisers, but none has been
offered so far. We would like to see
research on the type of shows that
children 6-12 like."

Richard A. R. Pinkham, senior
vice president, Ted Bates & Co.:
“This agency hopes that enlightened
children’s programs will be good
enough to entice the moppet public
away from unenlightened shows and
that they will be priced so they can
be attractive advertising vehicles. ,

George Polk, vice president in
charge of programming, BBDO: *I
like the idea of children’s quality
programs.”
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CHILDREN'’S TV GOES TO COLLEGE -continued

minute category, though there also are
several half-hour and one-hour series
available to stations.

The five-minute formal 1s considered
desirablc by stations, which may slot
these miniature slices of cullure and in-
formation in existing children’s pro-
grams. Many local stations have peri-
ods of one hour or more set aside,
which they fill with cartoons and local
personalities. Syndicators feel the five-
minute programs can prove appealing
hecause they will not usurp substantial
time and can be utilized to “upgrade”
children’s time periods already in ex-
istence.

Cartoon Competitors * Both network
and syndicators believe the types of
advertisers that will support their pro-
grams are those active in sponsoring
cartoons—toy and game manufacturers,
cereal makers, soft drink bottlers, candy
and gum manufacturers, dairy com-
panies.

The proliferation of so-called “cul-
ture-with-fun” programming for chil-
dren, according to a consensus of net-
works, producers and agencies, can be
explained by these factors:

= There has been recognition of a
need to supply the desires of young-
sters from age seven (when cartoons
begin to pall them) up to age 13 or 14
(when they gravitate to adult programs).

= Pressure from governmental and
community leaders has placed the in-
dustry on the defensive to provide more
‘“quality” programs for children.

= The growth of adult documentary
programming has given producers ex-
pertise in creating programs of this
type, which presumably can be extended
to children’s shows.

= A belief that the children’s audi-
ence will find these programs accept-
able because of a growing sophistica-
tion of the youngster in the space age.

= A belief among some agencies that
the 7-to-14 age group has been neg-
lected as an advertising target and con-
ceivably products aimed at this audi-
ence can be sold effectively through the

Stories from the Bible form the basis of Videocraft Pro-
duction’s five-minute series, “The Great Book,” aimed at
children and produced on film from photographs in a
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use of programs with a cultural-infor-
mational accent,

Network officials cmphasized that
they are initialing thcir programs after
decp consideration and carcful exami-
nation of the subjeel. NBC-TV has en-
gaged Dr. Charles Winick, psychologist
and specialist in the field of juvenile
behavior, as a consultant on children’s
programming. His activities will em-
brace the study and evaluation of mail
addressed to NBC by youngsters; pre-
vicwing proposed network programs;

CBS-TV reading show

CBS-TV, which had been lag-
ging behind NBC-TV and ABC-
TV in announcing plans in the
children’s cultural programming
area, disclosed June 14 that next
fall it will present a weekly series
of programs to encourage reading
among children between the ages
of 8-12. Titled Reading Room,
the series will be carried Satur-
day, 12:30-1 p.m., and will be
produced under the overall super-
vision of John W. Kiermaier, vice
president for public affairs, CBS
News, Elements of the program
will include a “book-of-the-week,"”
selected by a group of educators;
an appearance on each show of
the author of the selected book,
or of an expert in the field cov-
ered by the book, and a panel
of children who will discuss the
book with the guest.

the study of commercials to be inte-
grated into children’s programs, and
consultation with the NBC’s children
program committee.

Many Programs Offered = Among the
children’s programs revealed to BROAD-
CASTING are the following:

NBC-TV: Its new undertaking is an
hour weekly program in color, still un-
titled, but scheduled for Saturday,

rapid-motion technique called “cinemotion.”
from “Wisdom of Solomon* shows this activity in a bibli-
cal royal palace.

12:30-1:30 p.m., starting in September.
The first half of the program will be
slanted to the 5-7 age group, and the
second half to the 7-11 group. It aims
to provide “education and entertain-
ment” in music, science, history, mathe-
matics and other subjeets through audio-
visual lcchniques and use of person-
alities. It will be produced by Craig
Fisher.

NBC-TV is scheduling for next fall a
special hour program, titled Who Goes
There? to explain world-wide commu-
nism to teen-agers. The network also
is considering a sequel, Who Goes
Here? which would explore the work-
ings of communism in the U. S.

NBC-TV’s public affairs department
also is said to be working on two other
series, which have not as yet been
scheduled. NBC declined details except
to say the programs would be “enter-
taining and educational.”

ABC-TV Project = ABC-TV: The
network’s long-awaited children’s proj-
ect, which was delayed for a year, is
Discovery, set for Monday-through-
Friday (4:30-4:50 p.m.), starting in
the fall, and followed by a newscast
aimed at youngsters in the same 7-12
age group. The concept behind Dis-
covery, according to producer Jules
Power, director of children’s programs
for ABC-TV, is “to see what the child
wants to see, to do what he wants to do,
explore what he would like to explore.”
The series will be produced on film and
tape and will obtain material from na-
tions throughout the world, as well as
museums, Z00s, monuments and parks
in the U. S. Some of the sequences will
include world famous amusement parks,
science in the kitchen, training to be an
astronaut, Chinese new year and a cir-
cus in pantomime. Close cooperation
will be established with the nation’s
schools, according to Mr. Power, and
at the end of each program, several
books related to the telecast will be rec-
ommended for reading. The program
is already more than 50% sponsored.
Clients include Binny & Smith Inc.
(crayons), Mattel Inc. (games), Kenner
Toys (construction sets) and the

A scene
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in the fall and offered in syndication.

Transogram Co. (toys).

Two on CBS-TV s CBS-TV: Two
half-hour programs in the children’s
area are projected by the network. One,
still unannounced, is reported to be in
the blueprint stages at CBS News in
Washington and will explain the op-
crations of the various U. S. and for-
cign agencies in the nation’s capital,
and trace the history and significance
of famed Washington landmarks. It is
planned for a Sunday afternoon time
spot (CLoseDp Circult, June 11). The
second series, under the supervision of
the network’s public affairs department,
was announced Thursday (June 14)
and will be a weekly series, titled Read-
ing Room, designed to stimulate and
encourage reading among children in
the 9-12 age group (see separate story,
page 28).

Westinghouse Broadcasting: An am-
bitious project still under wraps at
Westinghouse is a series of 12 one-hour
specials (one per month) tracing the
history of the various entertainment
arts and utilizing well-known artists and
personalities to interpret these arts. The
specials will start in September on the
five-owned stations and will be offered
in syndication to other stations.

The first program is titled Magic,
Magic, Magic and will spotlight magi-
cian Milbourne Christopher and his
troupe, comedian Zero Mostel and ac-
tress Julie Harris. Other subjects to be
trcated will deal with poetry, the cir-
cus, puppetry and a minstrel show.
Some programs will be produced in
Europe. Westinghouse hopes to appeal
primarily to the 12-18-year old group
but believes adults also will want to
view the specials.

Wider Audience = Corinthian Broad-
casting: For the past several months,
the company-owned KHOU-TV Hous-
ton has had “considerable success” with
a locally produced children’s show on
film, The Magic Room, and has de-
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KHOU-TV Houston’s “The Magic Room” half-hour series,
explains facets of science, art forms and history to chil-
dren (a scene from Shakespeare's “Hamlet” for example).
It will be placed on all Corinthian Broadcasting tv stations

cided to continue with the series for
the fali. Starting in September, it will
be carried on the four other Corinthian-
owned stations and offered to other tv
outlets via syndication. The half-hour
filmed program is described as “an ad-
venture for young people in the world
of liberal arts” and consists of stories
narrated by actor Marc Cramer, who
integrated film clips, art work, and ac-
tual objects. A sampling of the sub-
jects: Story of the Pilgrims, The Be-
ginnings of Medicine, A Primer on
Astronomy, The Significance of the
United States Constitution and stories
behind postage stamps. Study guides
are issued In connection with each
program.

Storer Programs Inc.: A series of
130 half-hour programs for children
will be produced by Don Hunt of De-
troit for syndication to stations. Titled
B’'Wana Don in Jungle-La, the series
will focus on unusual animals through-
out the world—aardvarks, zorils, trum-
peter birds, margays—and provide an
insight into the lands from which they
come: How the animals live; what they
eat, etc. It has been shown locally in
Detroit and Cleveland, where it has
achieved “high ratings,” according to
Terry Lee, vice president in charge of
Storer Programs Inc. The programs
will be produced on tape and trans-
ferred to films for syndication.

Pathe in Picture = Pathe News Inc.:
Three five-minute programs for children
are being produced by Pathe, utilizing
films in the extensive newsreel library
(9 million feet) and obtaining footage
from other sources and shooting new
sequences. Pathe plans to produce 130
five-minute episodes of Wonderful
Planet Earth (natural wonders, rare
forms of animal life, far-away lands)
and of Yankee Doodle Tales (stories of
Great Americans, or places or events).
Sixty-five segments of Science Scouts
(scientific progress, events, concepts

Pathe News Inc.’s new five-minute “Yankee Doodle Dandy”
series for young children re-creates high points of Ameri-
can history, such as Abraham Linceln at Gettysburg
{above). It is being offered for distribution to television
stations next fall.

and future possibilities) also will be
produced. Pathe has produced a pilot
of each episode and hopes to seil the
series to national or regional sponsors
and to stations. Cinema-Vue Produc-
tions, New York, will distribute. Vern-
on P. Becker has been named execu-
tive producer of the series.

Robert Saudek Assoc.: This produc-
ing organization, which presented a
children’s program, Excursion, on
NBC-TV eight years ago, has acquired
rights to the Landmark Books. Mr.
Saudek is preparing a half-hour series,
titled Landmark, which would explore
for children significant events of a his-
torical, political and cultural nature. Tt
is aimed for network presentation and
is being presented to prospective ad-
vertisers.

Sold in Four Markets s Screen Gems:
A series of five-minute programs, Pick
a Letter, is being produced on film in
Canada by Screen Gems. Each letter
of the alphabet will represent a topic
(a is for air) and through the use of
line drawings and other visuals, the sub-
ject will be explained in verse by a nar-
rator. The age group is 4 to 10. The
series has been sold in four major mar-
kets.

J. Walter Thompson Co.: In an un-
usual move for an agency, particularly
in recent years, this top agency, BRoAD-
CASTING learned exclusively, has devel-
oped two children’s program series in
its own radio-tv workshop. One will be
for children 5 to 10 and the other for
children of all ages. Several Thomp-
son clients are reported to be interested
in sponsoring the programs, but the
agency hopes to “refine” the programs
before submitting them to the networks.

Videocraft Productions: Videocraft
is producing 130 five-minute children’s
programs based on the Bible and titled
The Great Book. It will make use of
specially created illustrations that will
be photographed in a technique the
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company calls “cincmotion” (similar to
the NBC-TV project 20 technique of
rapid-motion photography). The series
has been sold to several major market
stations, including WPIX (TV) New
York, for start this fall.

Two Projects = Sterling Television
Co.: Two projects not yet announced
are under way at Sterling. It has ac-
quired the rights to the popular Golden
Books, and will produce a half-hour
filmed series for children 6-12 in as-
sociation with Cullen Assoc., New
York. Two pilots have been completed
and the series is being offered for net-
work sale. Sterling also has begun work
on 100 five-minute filmed segments of
Science Explores, intended for children
of primary-junior high school age.

Taylor-Nodland Ltd.: This company
has created a weekly series of 30-min-
ute films, titled Career, which aims to

guide tecnagers and their parents in the
selection of a vocation. It includes pro-
files of jobs; interviews with successful
practitioners and information on the
requirements and training for specific
vocations. It is offered for network sale.

Ziv-United Artists: A comedy-edu-
cational series, produced by Ziv-UA in
association with Jerry Hammer Produc-
tions, was announced last week. Titled
Quick on the Draw, series features Paul
Winchell and Jerry Mahoney as hosts.
It is planned as a weekly half-hour
series for a network, live or tape, during
which two youngsters (11 to 16) will
compete in a quiz in the fields of mu-
sic, literature and general knowledge.
Each week’s high scorer will be eligi-
ble to try for a $2,500 college scholar-
ship. Jerry Hammer will be executive
producer; Herbert Moss, producer, and
Gil Cates, director.

Color Series = Walter Schwimumer
Productions, Chicago: This company
has been preparing a color film series
for children 6-12 years old for the past
several months and will offer plans
shortly to networks and advertisers.
Company declined to reveal the nature
of the show at this time.

Fred Niles Communications Centers
Inc., Chicago: Company is preparing
two unannounced series for children of
school age, both of an instructional
type. The first will consist of 39 half
hours featuring a prominent education-
al figure and will be available for com-
mercial sponsorship on the network or
station level. The second is a series of
39 five-minute programs, which are
being prepared for a sponsor, who has
not as yet signed a contract. If he
approves, the series will be shown in
30 markets and offered elsewhere.

Eastman, Scott big '61 tv spot buyers

TVB REPORTS TWO HEADED THEIR CATEGORIES IN TV BUYING LAST YEAR

Eastman Kodak and Scott Paper ied
their respective advertising categories
in tv billings last year. Television Bu-
reau of Advertising’s summary of mea-
sured consumer media expenditures
gave Kodak total billings of $11,699,-
016, of which 44.5% or $5,204,151
were in tv. Scott, with an 88.8% share
in tv, had three-media (newspapers,
magazines and tv) billings of $8,958,-
310.

The growing use of tv by advertisers
of household paper products and alum-
inum foil is shown in TvB’s report for
the first quarter this year, which points
out a 28.9% increase. Network and
national spot billings totalled $7,220,-
515, compared with billings of $5,600,-
142 in the like quarter a year ago.

In 1961, expenditures in measured
media for paper products and foil were
$32.5 million, with 70.8% in tv. Net-
work gross time billings were $15,796,-
001, of which $7,217,330 was in spot
tv. In 1960, network tv billings were
$11,549,153, and spot billings were $6,-
163,000. Eight of the 10 advertisers
in the classification last year spent more
than one-half of the expenditures in
tv.

Photographic equipment and film
manufacturers also moved ahead in tv
billings in 1961. TvB reports total
time and space billings of $21,716,458,
an increase of 8.5% from the $20,012,-
900 spent in 1960. Network and spot
tv’s combined share of the 1961 billings
was 49.9% or $10,842,221 ($9,994,604
in 1960). Kodak’s tv billings were the
highest in the category last year, but
the runners-up gave the medium great-
er percentages. Polaroid ranked sec-
ond with 74.4% of its billings in tv,
Bell & Howell was third with 96.3%.
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1961—Household Paper Products and Foil, Time and Space Billings

News-

Networktv  Spottv  Totaitv  papers Magazines  Total % tv

Scott Paper Co. $5,980,927 $1,971, 020 $7,951,947 $255,969 $750,394 $8,958,310 88.8
Kimberly-Clark Corp. 3, 810 755 2 322955 7205 197123 4 527 283 955
American Can Co. 147,040 100, 850 247,900 156 506 3, 106 373 3510779 7.1
Dow Chemical Co. 2,127,762 64, 630 2,192.442 64,620 1,028,671 3,285,733 66.7
Procter & Gamble Co. 2,513,820 2613620 ... ... 2,613,620 100.0
Reynolds Metals Co. 1,577,887 22,830 1,600,717 453,788 40,190 2,094,695 76.4
Aluminum Co. of America 888,112 96,070 984,182 740,682 97,725 1822589 54.0
Hudson Pulp & Paper Corp. ...... 1,106,540 1,106,543 135,678 57,906 1,300,124 85.1
Kaiser Industries Corp. 1,153,052 ,590 1,169,642 29,762 40,600 1,240,004 94.3
Crown Zellerbach Corp. ... 55,310 55,310 228456 183,598 467,364 11.8

Househo!d Paper Products and Foil, First Quarter
1961 1962

Network tv  Spot tv Totaltv  Networktv  Spottv  Total tv

Scott Paper Co. 1,208,943 644,850 1,943,793 1,833,893 1,174,710 3,008,600
Kimberly-Clark Corp. 909,225 67,220 976,445 664,644 330,340 994,984
American Can Co.  .ins e 34,980
Dow Chemical Co. 665,699 11,360 677,059 811,317
Procter & Gamble Co. 5 465,460 .. 840,440
Reynolds Metals Co. 452,597 464,917 226,971 226,971
Aluminum Co. of America 162,777 162,777 288,899 288,899
Hudson Pulp & Paper Corp. ... 382240 ... 479,810
Kaiser Industries Corp. 374,426 374, 426 327,841
Crown Zellerbach Corp. ... 410 27410 ... 790 86,790
Category 3926.142 1, 674 000 5, 600 142 4,124,515 3, 095 000 7,220,515

Leading Advertisers—1961, Photographic Equipment and Film (Gross Time or Space Expenditures

Network tv Spottv  Totaltv Magazines Newspapers Total % tv
Eastman Kodak Co. 4,627,071 577,080 5,204,151 4,794,107 1,700,758 11,699,016 445
Polaroid Corp. 3,216,222 ... 3216222 713569 395388 4,325179 74.4
Bell & Howel! Co. 1,382960 ... 1,382,960 ........c... 52,703 1,435,663 96.3
General Aniline &

Film Corp. 553,981 173,791 121772 ...
General Telephone &

Etectronics Corp. .. 631,143 ... 631,143 ...
Keystone Camera Co. 170,737 174,230 344,967 60,431 60.121 465,519 74.1
General Electric Co. 243,080 ... 243,080 113,595 99,219 455,884 533
Minnesota Mining &

Mfg. Co. 238,277 s 238,277 ...
Leaders 9,640,070 751,310 10,391,380 7,105,103 2.481,980 19,978463 52.0
Category 9,860,221 982,000 10,842,221 8,169,171 2,705,066 21,716,458 49.9

Sources: Television: TvB-Rorabaugh and LNA-BAR; Newspapers: Bureau of Advertising; Magazines:
Leading National Advertisers,
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“Really...it was embarrassing”

Ever sit in an audience hoping for one award . . . then
get called from your seat for every presentation? We
just did. Four times we walked forward for the Casper*
awards from the Community Service Council of Metro-
politan Indianapolis (that’s supported by over 400 com-
munity organizations).

National honors are nice, but Casper awards are
number one on our list. They’re local . . ., from
BROADCASTING, June 18, 1962

our neighbors, our community, our market. There
were four broadcast awards this year. One each for
community service programing and outstanding local
interest news presentations, in
both radio and television. “WFBM

...WFBM .. WFBM.. WFBM.”
Represenied by The KATZ Agency

* ' Community Appreciation for Service In the
field of Public Enlightenment and Relatlons'  TIME-LIFE BROADCAST INC.
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LULL IN ‘PROTECTION’ FUROR

Ad, tv trade groups reported in informal huddle;
Storer Broadcasting clarifies its policies

A period of relative quiet seemed to
settle over television’s product-protec-
tion controversy last week.

There was no way to tell whether the
lull was temporary or would prove
permanent, but there was little doubt
that both sides hoped it would last.

The week brought a few develop-
ments:

s There was an informal, reportedly
exploratory, apparently unresultful dis-
cussion among officials of the Assn. of
National Advertisers, the American
Assn. of Advertising Agencies and the
Television Bureau of Advertising. Some
participants said it was devoted mainly
to the question of whether there are
areas of the product-protection issuc
which representatives of the three or-
ganizations might properly and fruit-
fully discuss.

These talks reportedly originated at

Mr. Michaels

the request of Norman (Pete) Cash,
TvB president. President Peter Allport
and Vice President Bill Kistler joined
him on behalf of ANA. AAAA Presi-
dent John Crichton could not partici-
pate but was represented by Vice Pres-
ident Kenneth Godfrey, who is secre-
tary to the AAAA broadcast media
committee.

= The AAAA’s broadcast media
committee, itself under the new chair-
manship of Ruth Jones of J. Walter
Thempson Co. (see story page 74),
was reported planning to review the
protection situation at a meeting on
June 26. But Miss Jones noted that the
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committee can do little more than point
out any advantages, disadvantages or
dangers that it may see. It is not ex-
pected to take any “action.”

While Miss Jones has not disclosed
her own position on protection, it is
known that the Thompson agency re-
gards adequate protection as essential
—as do most agencies, although often
with varying degrees of vigor and with
varying concepts of what is “adequate.”

= Storer Broadcasting Co., one of the
principal multiple-station operators, an-
nounced that its position is “basically
. . . that we will consider any reason-
able qualification in the area of product
protection at the time the order is
placed with and accepted by us.” But
the statement also emphasized that
while Storer stations’ operating prac-
tices usually give more protection than
the clients request, the customary sta-
tion contracts with agencies, advertisers
and networks do not specify any prin-
ciple of product protection.

Bill Michaels, Storer vice president,
television division, said his company re-
spects an agency’s right to request what-
ever conditions it considers essential to
the welfare of its clients, but that in
turn it is only fair and reasonable that
the agency reciprocate by respecting
the right of stations to accept or reject
such conditions without blanket con-
demnation.

No Pat Answer = Storer, he said. feels
that the problem does not lend itself
to a simple chronological formula or a
common policy that would be satisfac-
tory to all or even most agencies or to
all or most stations.

Storer’s policy in general, the state-
ment said, is to schedule no conflicting
products on adjacency; to grant approx-
imately 15 minutes’ separation between
competing products, and to schedule
no conflicting products on successive
inserts in participating programs (in a
feature-length movie, for instance, no
product advertised in commercial insert
No. 3 would normally be competitive
to any product advertised in commer-
cial inserts 2 or 4).

Mr. Michaels’ statement was in a
letter replying to a query from Edwin
A. Grey, senior vice president in charge
of media for Ted Bates & Co. It was
made public by the Storer organization,
which in television operates WIBK-TV
Detroit, WIW-TV Cleveland, WITI-TV
Milwaukee, WAGA-TV Atlanta, and
WSPD-TV Toledo.

Mr. Grey’s query went to all com-
mercial tv stations early in the current
controversy, which started almost a

1962 Gold Rush?

Advertising dollars are now be-
ing spent by domestic savings and
loan associations to encourage
foreign investors to deposit in
their banks.

Financial Federation. parent
company of 11 California banks
has purchased a 13-week spot ra-
dio schedule over WRUL New
York, international short-wave ra-
dio station. The spots will be used
in WRUL's American Business
Bulietins, which broadcasts daily
closing prices on 250 listed stocks.
Agency: Charles Bowes Advertis-
ing, Los Angeles.

month ago after Westinghouse Broad-
casting had formally notified agencies
that the customary I5-minute separa-
tion between competing products is no
longer feasible; accordingly, Westing-
house said, it could guarantee no more
than 10 minutes between competitive
commercials in some cases, and could
guarantee none at all adjacent to net-
work spot-carrier programs.

Bates then asked all stations for state-
ments of their protection policies, warn-
ing that it might cease to do business
with those which failed to give assur-
ance that they would maintain the 15-
minute standard.

Mr. Grey reported last week that the
returns thus far had been satisfactory
—or had become satisfactory in sub-
sequent discussions—except in about
nine cases on which he is still seeking
clarification or adjustment. He said he
was sending second requests to about
100 stations which had not yet respond-
ed to his first.

CBS Radio Spot Sales
reports sales up 8%

CBS Radio Spot Sales reports the
over-all spot business of stations repre-
sented by the company is up 8% for
the first four months of 1962, com-
pared with the same period a year ago.

The top six business categories ac-
counted for 15.8% more advertising
revenue than last year, according to a
survey conducted by the CBS division.
The strongest rise in advertising ex-
penditures was by consumer services,
which showed a 39% increase from
1961.

Increases for the top six categories
as reported by CBS Radio Spot Sales:

1962 Increase
Rank Category over 1961
1 Food products 6%
2 Travel 4%

3 Consumer services 39%

4 Tobacco 15%

5 Autos & Accessories 30%

6 Drugs 17%
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For third consecutive year
a big sweep for
WSOC-TV news staff:

1. First in 4 out of 5
tv news categories.

2, Amassed 25 out of
the possible 35
contest points.

. Each WSOC-TV staff
member placed in contest.

. WSOC-TV’s George Carras
named “Southern TV
Photographer of the Year.” |

Some of the prettiest sales pictures in the Carolinas are being built
within the framework of Channel 9's hard-hitting, imaginative news
service. WSOC-TV's Carroll McGaughey and staffers bring local and
regional events alive for a market of nearly 3 million people. You'll
do well yourself with Charlotte’s WSOC-TV. Let us tell you how this
great area station of the nation can work with you. CHARLOTTE 9—NBC and ABC. Represented by H-R

WSOC and WSOC-TV are assoclated with WSB and WSB-TV, Atlanta, WHIO and WHIO-TV, Dayton
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A hard liquor advertiser's entry
into radio must be “cautious,” a
spokesman for Schenley Distillers
Co, said last week. The company
has renewed sponsorship for an-
other 13 weeks in an all-night pro-
gram on WVNJ Newark, N. J.
(BROADCASTING, June 11). Schen-
ley’s approach to the unfamiliar
medium is like that of “a new mem-
ber of an old established club. He
wants all the other club members to
like him so he tries hard not to make
any mistakes.”

On WVNJ, Schenley’s radio test-
ing ground, 24 one-minute commer-
cials for whiskeys, gin and vodka
have been aired nightly, midnight
to 6 a.m., Monday-through-Satur-
day, since last March. To make the
“right impression” on listeners who
are hearing whiskey commercials for

Schenley’s radio formula: sell inoffensively

the first time, Schenley is insisting
on “tasteful entertainment” with a
minimum number of commercials
delivered in a “tasteful manner.”
The firm’s program, called Schen-
ley Through the Night, is hosted by
WVNJ announcer Bill Watson,
whose on-air delivery is most similar
to the quiet, pleasant sound associ-
ated with American Airlines’ all-
night music programs. Mr. Watson
delivers all the commercials, on-the-
hour, at the quarter-hours and pre-
ceding the five-minute newscasts on
the half-hour. No two commercials
are the same in any one hour. The
program opens each night with the
playing of a Broadway show album.
During the remaining five hours, rec-
ords of selected standard popular
music are mixed with public-serv-
ice messages, community ‘bulletin

board” announcements, time and
weather reports, traffic conditions
and safety messages.

Ben B. Bliss & Co., New York,
Schenley's agency for the radio cam-
paign, does not feel that the use of
radio is hard to handle for Schenley
or other hard liquor advertisers.
“Liquor industry people,” a spokes-
man said, “are used to conforming
to rules and restrictions.” The
standards invoked by radio ‘‘are
nothing new to them.” The agency
reports that Schenley feels its pro-
gram is “an opportunity to present
entertainment that fills a gap in
nighttime programming, and is
something that will be appreciated.”
Listener comments confirm the spon-
sor’s belief, according to persons
connected with the show at both the
agency and the station.

TOO AVERAGE?

Run-of-tv commercials
need improving—Guild

“If we don’t improve the average
run of tv commercials, television can
well become the Edsel of advertising,”
Walter Guild, president of Gunld Bas-
com and Bonﬁglx said Tuesday.

Mr., Guild . dddresséd a luncheon
meeting of tv comimercial creators and
producers, west cpast wmners of awards

at the third annual Tv Commercials

Festival (BROADCASTING, May 7), and
other advertising agency executives at
the Beverly Hilton, Beverly Hills, Calif.

The San Francisco agency head com-
mented that although the award win-
ners fare great commercials, they are
not representative of what the Ameri-
can public watches on its home screen
dayjn and day out.

Luncheon was preceded by a work-
shop panel at which the award-winning
commercials were shown and the phil-
osophy back of their presentation and
the problems of their production dis-
cussed by their creators. Hildred
Sanders, vice president, Honig, Cooper,
& Harrington, Los Angeles, was the
panel moderator,

Members were: Alan Alch, former
broadcast copy chief of Johnson &
Lewis, San Francisco (Bankamericard),
who now heads his own Hollywood
commercial production firm; Dominic
Arbusto, art director of Carson/Roberts
Los Angeles (Max Factor); Stan Fre-
berg, Freberg Ltd., Hollywood (Cheer-
ios, Chun King, Nytol); Steve Lehner,
copywriter at Foote, Cone & Belding,
Los Angeles (Southern California Can-
cer Center); Ken Sullet, copy chief of
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Carson/Roberts, Los Angeles (Mattel
Toys); Douglas Easterberg, copywriter
at Foote, Cone & Belding, Los Angeles
(Purex); Ed Shaw, Young & Rubicam,
Los Angeles (Hunt’s tomato sauce);
Dallas Williams, producer (Culligan
water softener); and Mr. Guild (Skip-
py peanut butter).

Discussions were technical (the
Bankamericard commercial was pre-
sented from paper, without a story-
board; the Max Factor cosmetics spot
was worked out with a storyboard of
still photos that showed details of hair-
do, sun glasses, etc., so that most of
the tv production problems were solved
in advance); they were about unex-
pected results (the candle on a cross
visual device for the Cancer Center
commercial was so effective that it has
been adopted as the Center’s official
symbol; the addition of handles to Chun
King containers caused labor problems
at the factory when the product was
required to live up to the theme of the
commercials}; they were on old themes
adopted for this new medium (the
nursery rhyme, “What Are Little Girls
Made Of?” inspired “What Are Little
Cans of Hunt's Sauce Made Of?” Ad-
vertising peanut butter to adults, who
buy it while the kids only help to eat
it, is working in tv as it has in other
media since 1938).

Mr. Sullet noted there is an ethical
problem in advertising toys to children
who believe everything they see and
hear on tv. Mr. Williams told how the
problem of getting dealers with small
advertising budgets to advertise a water
softener caused the Culligan commer-
cials to be produced as IDs instead of
minutes.

John Vrba, vice president of KTTV

(TV) Los Angeles, showed a number
of video tape commercials produced at
various studios both in New York and
Hollywood, to demonstrate the growing
versatility of tape. William Gibbs, vice
president of J. Walter Thompson Co.,
New York, demonstrated and discussed
photographic techniques utilized to help
tv commercials do a better sales job.
Allen McGinnins, vice president of
BBDO, Los Angeles, was working chair-
man.

Grey Adv. may get
Tidewater account

Foote, Cone & Belding last week end-
ed its five-year relationship with the
Tidewater Oil account, the agency’s
second major account resignation in six
months. Handled by FC&B’s Los An-
geles office, Tidewater’s billings have
dropped steadily from a high of $4
million, it was learned.

Tidewater’s destination is not imme-
diately known. Of the several major
agencies said to be in the running for
the account, the edge is given by some
close observers to Grey Adv. The
guesswork is based primarily on the
recent move of Robert Humphries,
FC&B'’s supervisor on Tidewater, to be-
come head of Grey’s office in Los An-
geles. Other agencies reportedly show-
ing interest: J, Walter Thompson and
Doyle Dane Bernbach.

FC&B made no formal announce-
ment of the resignation. However,
Richard W. Tully, senior vice president
of the agency, issued a short statement
in which he said that Tidewater’s “phil-
osophies for advertising and for their
relationship with the agency have be-
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WANT TO BEAT COMPETITION?

Certainly you do! The most effective way is to out-program him—
this calls for stronger weapons or the balance of program power
won't swing your way. Seven Arts "Films of the 50's"” have been

deciding “power balances” in market after
market by consistent top ratings and sponsors
S.R.C.

WLAC-TV in Nashville began telecasting
these Warner Bros. features on Friday and
Saturday nights the weekend of February 16
and 17. The March A.R.B. clearly demon-

SEVEN ARTS
ASSOCIATED

A SUBSIDIARY OF SEVEN ARTS PRODUCTIONS, LTD.

NEW YORK: 270 Park Avenue YUkon 6:1717
CHICAGO: 8922-DN. La Crosse, Skokie, lll. ORchard 4.5105
DALLAS: 5641 Charleslown Drive ADams 9.2855
L.A: 232 So. Reeves Drive  GRanite 6-1564—STate 8.8276

For list of TV stations programming Warner Bros. “'Films of
the 50's"" see Third Cover SRDS (Spot TV Rates and Data)

strated how “Films of the 50's" beat their competition. Ratings up
50% over March '61. 28,000 more homes watching WLAC-TV on
Friday nights, 21,000 more on Saturday nights. As a matter of fact,

Sets-In-Use in Nashville on Saturday nights
increased 40%!

Want to beat your competition? You can, with
Seven Arts—'"Films of the 50's—Money
Makers of the 60’s."

(For rating results around the country contact your
nearest Seven Arts office.)



come too much at variance with our
own to permit us to continue serving
them.” Unconfirmed reports indicated
that the separation was forthcoming be-
cause the agency had been at odds over
the client’s insistence on running cam-

paigns that the agency did not approve.

Tidewater’s broadcast activity has
been largely in tv spot, which in 1961
totalled $369,740, according to Televi-
sion Bureau of Advertising. Network
tv recently has been limited to sporadic
participation in CBS Reports. The ad-
vertiser’s product distribution mainly
covers seven western states and the mid-
dle Atlantic states. Products include
Flying-A-Gasolines and Tydol and Vee-
dol motor oils and greases.

FC&B is definitely not closing the
door to a petroleum account. The agen-
cy not only would like to handle an-
other gasoline, but also wants to get
back into beer advertising. Late last
- year it resigned the $8 million Rhein-
gold beer account.

AM Radio Sales plan
answers media queries

A radio research plan that provides
answers to national advertisers about
specific media questions has been in-
troduced by AM Radio Sales Co., New
York. The station rep firm released a
brochure on a specialized study based
on the new research approach.

Called “Impressed With Impres-
sions?”, it consists of an analysis by the
A. C. Nielsen Co. It compares the tv
spot news schedule of a national adver-
tiser to a proposed spot radio schedule
on three competitive radio stations in
the same market. Compared are total
impressions, unduplicated h om e s
reached, audience composition, num-
ber of viewers against listeners per home
and frequency of exposure to commer-
cial messages.

“The need for such specialized re-
search,” according to Wilmot Losee,
president of AM Radio Sales, “has be-
come more and more apparent.”

RAB sells six national advertisers
FOUR NEW TO THE MEDIUM, SWEENEY TELLS HIS BOARD

Six national advertisers will be on
the air by mid-July in radio sales-ef-
fectiveness tests arranged through
RAB’s new Radio Test Plan and by
December the number is expected to
total at least 30, RAB President Kevin
Sweeney told the semi-annual meeting
of the bureau's board of directors last
Friday. .

He said those committed to start in
July include four which currently spend
no money in radio and two which are
spending none in the.markets they will
be going into in the RTP tests. He did
not identify the advertisers or the test
markets, but said the advertisers in-
clude food processors, an airline, a
toiletries firm and a household cleanser.

RTP, put into operation earlier this
year, is a plan whereby major adver-
tisers who are not heavy in radio agree
to give the medium a “substantial test
in campaigns supervised by RAB. Sta=
tions getting RTP business agree to al-
locate 10% of the billing to RAB to
help pay for the research to measure
the campaign’s effectiveness. By prov-
ing radio’s selling power, RAB hopes to
convert RTP advertisers into substan-
tial users of radio on a regular basis.

Mr. Sweeney reported that RTP pres-
entations have "been made—with “‘ex-

tremely encouraging” results—to more

than 60 advertisers representing a po-
tential of at least $85 million in billings
for radio. He said that “we have al-
ready turned down more tests than we
have accepted because many of the
proposed tests would do little to prove
or disprove the case for radio.”
Department Store Story = Mr.

Sweeney also disclosed that RAB’s new
sdepartment store radio advertising cam-

paign (DSRAC) is now in operation

in..four markets and said RAB will
shortly place proposals for the use of
radio in amounts up to $400,000 bciore
department stores in the DSRAC cities.

The committee to select a succes-
sor to Kevin B. Sweeney as presi-
dent of RAB now hopes to find its
man by this fall. That was the word
last week as the committee, headed
by RAB Board Chairman Frank P.
Fogarty of Meredith Broadcasting,
wound up a round of three meetings
in New York. A statement issued
through RAB said:

“The field of candidates and nomi-
nees has been reduced from approxi-
mately 40 to less than a dozen. Dis-
cussions with these nominees will

Progress report on Sweeney successor

proceed during the next few weeks
in several cities.

“It is the intention of the commit-
tee to reach a decision by early fall.
Kevin Sweeney’s resignation becomes
effective Feb. 28, 1963. This timing
will permit the new chief executive
to acclimate himself for several
months while Mr. Sweeney is stili
available fulltime to assist him.”

The selection committee consists
of Mr. Fogarty, Harold Krelstein of
the Plough Stations and Weston C.
Pullen of Time-Life Broadcast.
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Under DSRAC, RAB first sells and
then guides major department stores
through their first six months of radio
advertising.

The RAB president told the board
that 1?62 will “clearly be RAB’s record
year for new membership: we expect
more than 500 radio stations to join
RAB in 1962—a figure that is 30%
ahead of any single year in our 11-
year history.” Additions during the
first five months of this year, he said,
exceeded the total for the full year
1961. aa 8 €

The RABboard, headed by Frank
P. Fogarty of Meredith ~Brpadcasting,
met in New York Friday. [ts meeting
was preceded by sessions of the execu-
tive and finance committees—and of
the committee to choose a successor to
Mr. Sweeney (see below).

WPIX says customers
stampeding for ‘Allen’
Summer selling for WPIX (TV)

New York i$ paying off with results in

connection with the new syndicated,
90-minute The \ Steve Allen Show
(Mon.-Frijj4 1, p.m.), which starts on
the station June 235.

The program can accommodate a
maximum 60 advertisers in a week. On
the basis of what's spoken for, by last
week WPIX was claiming the show to
be three-fourths sold.

Latest big buyer (advertisers already
include Procter & Gamble, Armstrong
Rubber, Bristol-Myers, Colgate-Palm-
olive, General Foods and Johnson &
Johnson among others) was Whitehall
Labs' contract for participating 28
weeks placed through Ted Bates & Co.

Agency appointments...

v The Westminster Corp., New York,
appoints Weiss & Geller, that city, as
its agency for four new wine and liquor
products. The wine, a French aperitif,
will be advertised on radio and tv.

« Sarong Inc., New York, maker of
women’s foundations, appoints Young
& Rubicam, that city. No specific
media plans have been announced, but
tv will be used.

v The World of Food Inc., all-food
pavilion at 1964-65 New York World’s
Fair, appoints Kenyon & Eckhardt,
New York, as its agency.

s Mitchell-Liptak Labs., Minneapolis
drug maker, appoints John W. Shaw
Adv., Chicago. Agency currently is
buying radio-tv schedules in test mar-
kets for new products to be introduced
this summer.
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Me older brudder’s
pretty hot, too!

This is WDAY Radio’s 40th year of being the
biggest ladies’ man (and biggest man’s man,
too!) in the Red River Valley’s RADIO history.

But then, nine years ago, little WDAY-TV
came along—and now little brudder is a bigger
boudoir boy than big hrudder!

Seriously—if you want a really interesting
story, ask PGW about how WDAY started, 40
years ago this year, and all abhout what’s
happened during these four decades since.
You'll be fascinated.
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WDAY-TV

AFFILIATED WITH NBC © CHANNEL 6
FARGO, N. D.

—~pPETERS, GRIFFIN, WOODWARD, INC,
Exclusive National Representatives
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Kiddie shampoo fun

Selling small fry on a hairwash-
ing ordinarily is pretty difficult,
but one tv advertiser is trying to
do that with a little bit of fun.

A “fun concept” for children’s
shampoo has been developed by
J. Nelson Prewitt Inc., Rochester,
N. Y., which will introduce new
Matey shampoo in a nationwide
tv campaign next Wednesday
(June 20), and continuing
through Jan. 10, 1963. Matey
commercials, as pictured above,
demonstrate the comical hair-
shapes children can create in the
washing process, as well as “free-
dom from eye-sting and fast rins-
ing.” The tv portion of the cam-
paign will consist of up to five
one-minute participations weekly
in CBS-TV’s Captain Kangaroo
(Mon.-Sat., 8-9 am. NYT) and
a spot schedule in leading chil-
dren’s shows (Three Stooges, Mr.
Magoo, Popeye and others) in 31
markets. John W. Shaw Adv,,
Chicago, handles Prewitt’s spot
tv, and Hanford & Greenfield
Div. of Hutchins Adv., Rochester,
is the agency for network place-
ments. The commercials are pro-
duced by Elliot, Unger & Elliot,
New York.

» Regal Rugs Inc., North Vernon, Ind.,
appoints Ruben Adv. Agency, Indianap-
olis, as advertising and public relations
counsel.

» Bravo Macaroni Co., Rochester,
N. Y., appoints Hutchins Adv. Co.,
that city, to handle all advertising and
public relations, effective July 1.

» Philippine Airlines appoints McCann-
Erickson, San Francisco, as its agency
in the U, S.
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23 major firms back

new marketing group

Charter companies in the formation
this month of Marketing Science In-
stitute, a non-profit marketing research
group, have pledged nearly $500,000 to
support its work over a five-year peri-
od. MSI’s operations were disclosed
publicly for the first time last Thurs-
day (June 14) by Dr. Wendell Smith,
MSI president, who addressed a lunch-
eon meeting of the New York chapter
of the American Marketing Assn.

Mr. Smith said 23 major corpora-
tions, in the role of “charter trustees,”
have pledged $20,000 each for research
work in “developing and applying basic
scientific techniques to solving market-
ing problems.” The group’s studies will
be used by the companies for evalua-
tion of their own operations, and the
findings also will be freely disseminated
“to get the widest possible distribution.”
MSI will not undertake contract work,
he emphasized.

MSI’s staff, initially four members,
will be increased to 10 fulltime profes-
sional members by the end of the year,
according to Mr. Smith. Offices have
been opened at 3625 Walnut St., Phila-
delphia.

Charter sponsors are: Argus Corp.,
Armour & Co., Campbell Soup, Cham-
pion Paper, CBS Inc., Du Pont, East-
man XKodak, Ford Motors, General
Electric, General Foods, Goodyear,
IBM, Scott Paper, Sears, Roebuck &
Co., Shell Oil, Smith, Kline & French
Labs, J. Walter Thompson, Time Inc.,
S. C. Johnson & Son, Lever Bros.,
Monsanto Chemical, Reynolds Metals
and United Air Lines.

Business briefly...

Muriel Cigars Div. of Consolidated
Cigar Corp., New York, has bought a
series of eight musical-variety specials
on ABC-TV next season. The half-hour
series, which begins on Oct. 21, stars
Edie Adams. Agency: Lennen & New-
ell, New York.

Procter & Gamble, Cincinnati, will
sponsor Sir Francis Drake, a new week-
ly series, which starts June 24 on NBC-
TV (Sun. 8:30-9 p.m. EDT). Filmed
in England, and starring Terence Mor-
gan, the series is an International Tele-
film Corp. production. It replaces Car
54, Where Are You? through Sept. 9.
Agency: Leo Burnett Co., Chicago.

Dumas Milner Corp., Jackson, Miss.,
through Post, Morr & Gardner, Chi-
cago, has bought 30-second and 60-sec-
ond spots on four NBC-TV programs
for Perma-Starch starting end of this
month. Buy may be expanded later.

Plumbing Industry Progress & Educa-

tion Fund (P.LP.E.), trade association
of Southern California plumbing firms,
is making its first use of radio in a 52-
week campaign to start June 1 with
news shows on 13 stations in that area,
through David Olen Adv., Los Angeles.
Agency President David Olen attributed
P.LP.E.’s entry into radio, involving an
expenditure of over $50,000, to the sales
promotion efforts of the Southern Cali-
fornia Broadcasters Assn., and the se-
lection of news “because of its local in-
terest and because it reaches the audi-
ence most likely to respond to the
P.L.P.E. story.”

Eastman Kodak, Procter & Gamble
and Texaco Inc., each has bought one-
third sponsorship of The 3rd Annual
Tv Guide Award Show on NBC-TV
Sunday, June 24 (9-10 p.m. EDT).
Agencies: J. Walter Thompson (Ko-
dak), and Benton & Bowles (P&G and
Texaco).

H. J. Heinz Co., Pittsburgh, is planning
a prime time spot tv campaign for both
its regular products and its new baby
food in the firm’s “principal U. S. mar-
kets.” Agency: Maxon Inc., Detroit.

Newcomer Allerest
buys heavily in tv

Pharamacraft Labs, New York,
whose Allerest allergy tablets went into
national distribution last April, has set
up a saturation tv campaign——both net-
work and spot—to promote its remedy
for hay fever victims.

Along with an eight-week 85-market
spot tv drive in August and September,
Allerest will sponsor three ABC-TV
one-hour specials in a four-day period.
The specials, “Invitation to Paris,” “The
Bing Crosby Show” and a Shelley Ber-
man one-man show, will be presented
in August and September.

Including participations in 12 ABC-
TV series for two of its other products,
Fresh deodorant and Ting athlete’s foot
remedy, Pharmacraft’s summer network
investment exceeds $2 million. Agency:
Papert, Koenig, Lois Inc.,, New York.

Berlitz unit to aid
in international field

Berlitz, a name synonymous with the
teaching of foreign languages, has en-
tered the international advertising field.

Berlitz International Consultants has
been organized to advise American
firms doing business abroad in the prep-
aration of their advertising materials.
BIC, under the direction of Dr. Max
Lekus, is located at 630 Fifth Ave.,
New York.

Designed to work with existing ad-
vertising and public relations firms,
BIC will analyze and advise on copy,
art and media in foreign markets, with
regard to local, national, religious and
other group customs and taboos.

BROADEASTING, June 18, 1962



New RCA
Cartridge Tape System
with "TRIP CUE”

Here's the cartridge tape system with something new—trip cue! This unique
feature allows you to record a special trip-cue tone that, during playback,
can be used to start the next device in an automatic or semi-automatic system,
with split-second timing. (In TV operations it may be used to advance slide
projectors.)

Delayed broadcast, spot announcement campaigns, production aids, themes,
station breaks can be handled by the RT-7A with a minimum of effort. Car-
tridge is selected, placed in a playback unit, forgotton until “Air” time, then

instantly played at the flick of a button. Cueing and threading are eliminated. , A )
Typical packaging is this attractive

Check this handsomely-styled equipment against any other for compactness favr-unit cansale with single BA-7
and design...Provides transistor circuitry, low power consumption, simplic- i‘::l'i‘:f:f ::‘;e':f;:"é:r';: :;:Y::‘:
ity of operation! It’s one more in a growing line of value-packed new prod- Decks, as illustrated. °

ucts for radio and television stations from the pioneer in broadcasting. See Separate units of this system avail-
your RCA Broadcast Representative. Or write to RCA Broadcast and Tele- ROIE soes el Boied [ordi By hack

LIS 3 Ry Amplifier, and the Cariridge Tope
vision Equipment, Dept. JC.-22, Building 15-5, Camden, N. J. Bt A Carliitlge. Slotrie. Bafk. &

olso available.

The Most Trusted Name in Electronics
® RADIO CORPORATION OF AMERICA




Why advertise an office copying
machine on network tv?

Xerox Corp., Rochester, N. Y., is
spending about a half-million dollars
a year on CBS Repor:s because it be-
lieves that once its No. 914 copier
is seen, it will sell itself.

In an inter-office memo made
available last week, Xerox’s agency,
Papert, Koenig, Lois, New York, ex-
plained its advertising strategy by
noting documentary or public serv-
ice tv is an “ideal vehicle” for the
No. 914 “in' terms of the selective
audience reached, ability to demon-
strate the machine and the corollary
benefit of building a Xerox corporate
image. An advertiser with a limited
range of prospects . .. can take ad-
vantage of the dynamics of television
and still fulfill its primary aims. We
believe . . . that CBS Reports has
very definitely fulfilled these objec-
tives.”

Bob Muir, Xerox account execu-
tive at the agency, said the program
represents an attempt to buy tv on
a selective, almost magazine type
basis. No print ad, he said, could
possibly come near tv. “It's impos-
sible to demonstrate in print.” He
noted, however, that about 60% of
Xerox's budget goes to print because
it's the “coordination between me-
dia” that sells: A print ad makes the
reader think and understand the
product, and tv demonstrates it.

Xerox, which never advertised in
television before it appointed PKL
a year ago, has been buying monthly
half-sponsorship of CBS Reports
since last November. It originally
bought the show on 32 stations and
has increased its coveragé to 76
cities.

Mr Muir said Xerox is not *‘sell-
ing” its No, 914 copier on tv—it’s
“lending” it. The copier is “lent” to
a business firm, and the company
pays for the copies it makes—a min-

On tv the ‘lending’ is easy for Xerox copylng machine

The still ébove, from one of Xerox’s
“CBS Reports” commercials, points
out the versatility of the No. 914—

imum of $95 a month for the first
2,000 copies. An indicator at the
bottom of the machine tells exactly
how many copies were made during
any given month, and the firm *“bor-
rowing” the machine pays only for
them.

Although Xerox would not divulge
its exact sales or “lending” increase
since the beginning of the CBS Re-
ports schedule, the PKL inter-office
memo noted, “Combined with the
sales results . . . achieved, there is
little doubt that public service pro-
gramming in television can ‘deliver
the right audience with the same dy-
namic impact it has on a broad na-
tional scale.”

CBS Reports is moving from its
present Thursday, 10-11 p.m. slot to
Wednesday, 7:30-8:30 p.m. next
fall, and this move has caused PKL

it will even copy a three-dimension-
al rag doll, and is simple enough
for even the little girl to operate.

and Xerox to evaluate the new time
period before renewing the show.
Mr. Muir felt, however, the change
in day and time could not lessen the
program’s effectiveness because it has
a “devoted, hard core audience.” A
definite decision on renewal will be
made “soon.”

Xerox is one of three photocopy
companies that have used tv recent-
ly. The others are American Photo-
copy, which reportedly spent almost
$11,000 (about 10% of its ad budg-
et) in the Dave Garroway Today
show in 1961 and has not advertised
in tv so far in 1962; and Minnesota
Mining & Manufacturing, which, it
is estimated, spent almost $18,000 ,
in spot tv in 1961 (against its total-
estimated budget of $561,000).
MMM is not using the medium this
year.

Also in advertising...

Rates up = WABC New York will in-
crease advertising rates on July 1, it
was announced last week. In a letter to
the advertisers, John J. McSweeney,
sales manager, explained that boost in
rate card No. 24 is based on “an aver-
age increase in audience of over 250%”
in the last 18 months. Orders received
on or before July 1 will be accepted
under the old rates if the schedule be-
gins on or before Aug. 1. Advertisers
on the station before July 1 will be pro-
tected for six months from the date of
the rate increase. Sample card rate

40 (BROADCAST ADVERTISING)

change: a weekly schedule of 24 one-
minute announcements in prime time
(6-10 a.m.) will go up from $51 per
spot to $70 per spot.

Station brochure s The completion of
a comprehensive station brochure de-
signed to provide advertisers with perti-
nent and detailed Los Angeles market
and station information has been pub-
lished by KABC, that city. In addition
to detailing aspects of the station’s pro-
gramming, the 63-page brochure also
presents a profile of the metropolitan
area, studies in population growth, ra-
cial and age characteristics, buying

power and many other areas of interest
to the potential advertiser. Copies of
the book are available upon request.

Article on Fredericks = The commer-
cial successes and regulatory headaches
of Carlton Fredericks, who voices the
syndicated Living Should Be Fun radio
series, are described in the June 16
issue of Saturday Evening Post. The
article, written by John Kobler, de-
scribes some of the steps taken by Food
& Drug Administration and the FCC
in connection with the broadcasts of
“America’s Foremost Nutritionist,” as
he describes himself.
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KDAL
Duluth-Superior

*
Plus NOW 63rd IN AVERAGE HOMES DELIVERED!

*KDAL-TV now delivers Duluth-Superior plus coverage
in three states and Canada—through a recently completed chain
of fifteen new, licensed “‘translator’ stations!

With this unique operation, KDAL's picture is clearly received by
such distant communities as Fort William and
Port Arthur, Ont. (211 miles), Walker, Minn. (136 miles),
International Falls, Mirin. and Fort Frances, Ont. (168 miles),
Bemidji, Minn. (155 miles) and White Pine, Mich. (110 miles).

This very impartant plus ranks KDAL 63rd
among CBS affiliates in average homes delivered! (ARB—Nov. 1961)

So take a second look at the Duluth-Superior
plus market. It's bigger than you think! And only KDAL—serving
ST over 250,000 television homes—
delivers it all!

KDAL| -

CBS RADIO/TELEVISION/3
AN AFFILIATE OF WGN, INC.

Represented by
Edw. Petry




GOVERNMENT

Uhf-vhf set bill whizzes by Senate

HOUSE AGREEMENT NEEDED ON MINOR CHANGE BEFORE PRESIDENT SIGNS

The FCC-backed all-channel tv re-
ceiver bill, by which it’s hoped to
break the long-standing uhf-vhf im-
passe and which may have a profound
effect on the future growth of tele-
vision, passed the Senate easily last
week, well on its way to becoming law.
House agreement is needed to a minor
Senate amendment.

The bill (HR 8031), which would
authorize the FCC to require that all
sets shipped in interstate commerce or
imported into this country be equipped
to receive both uhf and vhf signals, is
intended to popularize the upper-band
channels long shunned by broadcasters.

Proponents of the measure say such
a development will lead to a truly
nationwide television system, using all
82 channels and providing a far more
diversified service than that available
from the tightly packed 12-channel
vhf system now dominant through
most of the country.

The FCC has labeled the bill its “No.
1” legislative proposal for this session
of congress. But the commission got
help from a host of other interests
which, for different reasons, generated
considerable support for the bill.

Anticlimax = As a result, the Senate
action was anticlimactic. Sen. Norris
Cotton (R-N. H.), denounced the bill
as one that “sets a dangerous and far-
reaching precedent.” He said the bill
would take from consumers their -free-
dom of choice. Sen. Roman L. Hruska
(R-Neb.) said the bill amounts to an
attempt to “legislate a market” for
uhf television sets.

But both conceded theirs was a los-
ing cause. Only a handful of senators
was on the floor during the debate and
participated in the voice vote that fol-
lowed.

_ The measure, which passed the
House by a vote of 279-90 (BRoAD-
CASTING, May -7), goes back there for
concurrence in a Senate-approved
amendmient  specifying that the re-
ceivers b& capable of “adéquately” re-
ceiving both yhf and vhf signals. The
word was inserted to make ‘sire the
commission has authority to insist that
the sets give satisfactory service.

Sen. Cotton said the bill would add
$25 to the cost of each television set,
a total cost of $150 million a year at
the current sales level. Many con-
sumers, he added, will neither want
nor need the uhf tuner.

Small Price = But Sen. John O.
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Pastore, chairman of the Comrmunica-
tions Subcommittee, said the additional
cost is a small price for unlocking 70
new channels of television. He also
said the additional cost is expected to
be reduced once the sets are in full
mass production.

The bill was also supported by New
Jersey’s two Senators, Harrison A. Wil-
liams Jr. (D) and Clifford Case (R).
Both said it would have a special bene-
fit for their state, which is without a
television station of its own. The state
has 13 unused uhf allocations.

The full effect of the bill on uhf tele-
vision is not expected to be felt for
several years, perhaps as many as six.
The commission presumably will meet
with set makers before beginning to
implement the legislation; it will then
take time for the manufacturers to
retool. After that it will be largely a
matter of how fast existing sets wear
out and are replaced.

James D. Secrest, executive vice
president of the Electronic Industries
Assn. which opposed the all-channel tv
set bill, said that the industry is “nat-
urally disappointed” but will now co-
operate with the FCC to “provide a

WMCA’s success

A New York radio station,
carrying its editorializing policies
into action, won a victory last week
when the U. S§. Supreme Court
ordered a lower federal court
to consider a suit filed by WMCA
Inc. (WMCA New York) and
five of its staff to force New York
State to revise its apportionment
policies for the state legislature
(BrRoADCASTING, April 9). The
WMCA suit was dismissed in the
New York District Court earlier
this year on the ground that the
federal courts have no jurisdic-
tion over state apportionment pol-
icies. Last week’s Supreme Court
one-page, unsigned order, told the
New York federal court to con-
sider the complaint in the light
of the Supreme Court’s March 26
decision in the Tennessee appor-
tionment case. Only one justice
dissented in the WMCA case; this
was Justice John Marshall Harlan
who criticized the court for not
setting guidelines for lower courts
on how to measure the constitu-
tionality of state districts.

o

smooth transition from the present pro-
duction and marketing of vhf receivers
to all-channel sets.”

In a related development, Admiral
Sales Corp. announced that its 1963
line of tv receivers will be easily adapt-
able to uhf reception. Carl E. Lantz,
president, said the sets will have a tur-
ret tuner in which four uhf strips can
be installed without special tools.

Action Needed = Sen. Pastore, told
the Senate the history of uhf television
dictates the urgency of the bill. Of
1,544 uhf allocations, he said, only 103
are being used. More than 100 other
uhf stations were on the air but were
forced to go dark because of an in-
ability to attract advertising revenue,
he added.

Sen. Pastore said ‘“the heart” of the
dilemma ts the scarcity of sets capa-
ble of receiving uhf. Some 55 million
receivers are in use, but only about 9
million can receive uhf, he said. The
practical effect of this, he said, is that
uhf stations simply can't compete with
vhf stations in their market.

He said the bill would be of con-
siderable benefit also to educational
television. Congress earlier in the ses-
sion enacted a $25 million program of
aid to etv. But 187 of the 279 chan-
nels reserved for etv are in the uhf
band. In addition, educators have said
they will need another 900 channels,
more than 800 of them in uhf.

“Therefore,” he said, “it becomes
obvious that this legislation . . . ties in
significantly” with the etv program.
“For even in areas where there is ex-
tensive commercial vhf service, the
all-channel television receiver legisla-
tion would help create the type of
circulation which will permit the de-
velopment of the educational television
broadcasting stations that use uhf
channels.”

The FCC has been urging all-chan-
nel legislation as a way out of the vhf-
uhf impasse for the past several years.
But it never found much enthusiasm
for the bill on Capitol Hill. When the
proposal was introduced last year, it
wasn’t given much chance of passing.

Tide Turns = Then last summer the
commission proposed deintermixing
eight markets as a means of attacking
one segment of the uhf problem. Sud-
denly the atmosphere surrounding the
all-channel bill changed.

The deintermixture proposal had
frightened the vhf broadcasters in-
volved and infuriated their congress-
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The interesting migration habits of the red-blooded®

vacationing consumer

Interesting, yes. Exceedingly profitable, too,
for farsighted advertisers! They know that
every summer Michigan draws more than five
million outstate tourists. And these tourists
spend 650 million dollars on almost every
imaginable product. When you add these folks
to the seventeen million residents in our pri-
mary coverage area—and consider the fact

760 KC

Represented by Henry 1. Christal Ce., U.S. & Canada
Aflanta « Boston ¢ Chicago ¢ Detroit * Los Angeles

New York » San Francisco
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50,000 WATTS

that Ontario (right next door) draws 60% of
Canada’s tourist trade—you’ll find that you’re
talking in terms of a tremendous market. And
a market that WJR covers like a glove.
Whether you’re talking to vacationers or
stay-at-homes, mass audience or a select few,
the place to get results is WJR . . . try us
this summer.

¥4 story with a woral for all whone avocation is moving
pevple . . . bui whose vocalion is moving producis.
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men. In the next few weeks, a dozen
bills were introduced aimed at block-
ing implementation of the deintermix-
ture plan. But many of these, as an
alternative solution to the uhf-vhf prob-
lem, incorporated the FCC'’s all-channel
legislation.

During the Senate and House hear-
ings on these measures, a long line of
witnesses representing the networks.
NAB, The Assn. of Maximum Service
Telecasters, individual broadcasters
and state and local officials urged en-
actment of the all-channel bill. Not
all of the witnesses were opposed to
deintermixture. The ABC network,
for instance, favored it. But most op-
posed it. ’

Dilemma  This confronted Congress
with a dilemma of its own. Such key
figures as Sen. Pastore, Sen. Warren
Magnuson (D-Wash.), chairman of the
Commerce Committee, and Rep. QOren
Harris (D-Ark.), chairman of the
House Commerce Committee, didn't
like the all-channel bill. But deinter-
mixture was even less acceptable. Their
committees had long urged the FCC
“to do something” about the uhf-vhf
problem; so the all-channel bill was
on its way to enactment.

To the vhf broadcasters, the immedi-
ate and most important consideration
is that the all-channel bill means pro-
tection, for at least five years from
any more FCC deintermixture pro-
posals.

The Senate and House commerce
committees, heeding the plea of the
FCC, didn't include an anti-deinter-
mixture provision in the legislation they
approved. The commission said such
a provision would deny it the “flexi-
bility” it feels it needs. But both com-
mittees were given the commission’s
word, in writing, that it would not at-
tempt any new deintermixture moves
until the effectiveness of the all-channel
bill in assisting uhf television could
be determined. Both committees in-
terpreted this to mean from five to
seven years.

Senate Minority Leader Everett
Dirksen (R-IIL) briefly revived the is-
sue during the Senate debate, urging
an amendment that would explicitly
prohibit the commission from proceed-
ing with any deintermixture action
without authorization from Congress.
But he withdrew his proposal after
Sen. Pastore informed him of the
Commission’s promise.

FCC AGREES BROWN WASN'T IMPROPER

Tentative decision clears WSPA-TV owner of allegations

By staff instructions the FCC indi-
cated last week it agrees with the
Broadcast Bureau and Chief Hearing
Examiner James D. Cunningham that
Walter J. Brown, owner of WSPA-TV
Spartanburg, S. C., is not disqualified
to be a licensee and that he did not
make improper off-the-record contacts
with commissioners (AT DEADLINE,
June 11; BRroabcasTING, Dec. 285,
1961).

If the FCC acts on this tentative de-
cision, it will be another step toward
unsnarling a case that has been before
the commission and the courts since
1954.

The commission reportedly was
unanimous in its tentative conclusion.

The original 1953 construction per-
mit for WSPA-TV specified a transmit-
ter site on Hogback Mountain, In 1954
the station applied for a modification of
permit to operate from Paris Mountain
(from which it has operated since)
and the application was granted without
a hearing.

The grant was protested by WAIM.
TV (ch. 40) Anderson, S. C. The FCC
held a hearing and affirmed the grant;
the Court of Appeals reversed that de-
cision and remanded the case to the
FCC. Again the FCC approved the
site change; again the court supoorted
WAIM-TV'’s protests and remanded the
case. One of the issues ordered for a
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1958 hearing was whether Mr. Brown
possessed the character qualifications
to be a licensee.

A hearing examiner in the 1958
hearing ruled out as irrelevant WAIM-
TV’s questions about Mr. Brown’s al-
leged off-the-record contacts with com-
missioners. The examiner ruled that
since the contacts took place when the
case was in the court and noc belore
the FCC, Mr. Brown’s actions were
not inconsistent with the FCC’s adjudi-
catory processes. The initial decision
set aside the modification of construc-
tion permit which authorized moving
the transmitter site from Hogback
Mountain to Paris Mountain, but found
nothing to warrant Mr. Brown's dis-
qualification as a licensee.

In 1961 the FCC decided WAIM-
TV’s allegations that Mr. Brown made
improper contacts should be resolved
in a hearing.

The apparent result of the supple-
mental hearing is to affirm the original
hearing examiner’s judgment—that Mr.
Brown’s conversations with commis-
sioners were not improper because the
case was then under a court’s jurisdic-
tion and because Mr. Brown did not
attempt to discuss the merits of the
case or to improperly influence the
commission. The commission’s tentative
decision also upholds the examiner’s
recommendation setting aside the grant

Sponsorship is not

FCC Chairman Newton N. Min-
ow indicated last week the commis-
sion may be preparing to drop its
long-held concept that a sustaining
program is, by its nature, more like-
ly to be in the public interest than
one that is sponsored.

Mr. Minow, im:erviewed by Sen.
Harrison Williams Jr. (D-N.J.) for
a program taped for broadcast Sat-
urday {June 16) over WCAU-TV
Philadelphia and WIRZ Newark, was
asked whether sponsors are interest-
ed “in the better arts rather than the
baser arts.”

Mr. Minow said there are signs
this is so. Then he added:

“One thing we'’re trying to do at
the commission is to abandon the
idea that a non-sponsored program
is necessarily a better program than
a sponsored one. We're trying to
encourage the mixing, if you will,
of sponsorship with quality and not
regarding it as anything inconsist-
ent.”

Mr. Minow’s comments appeared
to offer encouragement to broadcast-
ers who feel the commission need
not inquire into whether their pro-
grams are sponsored or not. Industry
and NAB officials want a question
relating to this subject eliminated

of transmitter site change.

WSPA-TV has an application pend-
ing before the FCC to move its trans-
mitter and antenna to Caesar’s Head
Mountain and to increase antenna
height and power. Although the appli-
cation was filed over two years ago, the
FCC has declined to process it while
the character issue was in question.

FCC will probe pact
for South Miami ch. 6

The FCC intends to investigate cir-
cumstances of an agreement under
which the favored applicant for ch.
6 South Miami-Perrine, Fla., withdrew
in exchange for partial reimbursement
of expenses and an option to buy 7%
of the other applicant’s stock if the
FCC approves (BROADCASTING, May 7,
14, June 11).

The commission stayed the effec-
tiveness of an order by Chief Hearing
Examiner James D. Cunningham which
approved an agreement between South
Florida Amusement Co. and Coral Tv
Corp., providing for South Florida to
drop from the contest and Coral to
reimburse $65,000 of its expenses. The
order granted ch. 6 to Coral.

Subject to Review s The chief hear-
ing examiner has power delegated to
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necessarily sinful, FCC’s Mlnow teIIs Sen. W|II|ams

from the commission’s proposed pro-
gram renewal form. But some com-
mission officials were thought to feel
the query is needed to encourage
local programming (CrLosep Cir-
cult, June 11).

In another taped congressional in-
terview, Chairman Minow stated
that “we would like to see” a mini-
mum of five tv stations in metropoli-
tan areas. He said this would permit
representation of all three networks,
an independent station and an ed-
ucational station. The chairman said
he thought enactment of the pending
all-channel set legisiation would be
helpful in making more five-station
markets a reality. He was inter-
viewed by Rep. Harold C. Ostertag
(R-N.Y.) for a program shown on
WROC-TV Rochester and WBEN-
TV Buffalo.

In other comments to Sen. Wil-
liams, Mr. Minow said he sees evi-
dence of a coming boom in educa-
tional television and of an improve-
ment in commercial television’s pub-
lic affairs and entertainment pro-
gramming.

Mr. Minow said the commission
has been “besieged” with requests
for assistance from stations anxious
to take advantage of the new $25

The senator and the chairman at the taping

million federal aid to etv program,
He said he hopes this interest will
lead to a nationwide etv network.
Since his “vast wasteland” speech,
Mr. Minow said, broadcasters have
reappraised their “responsibility to
the public” in the field of public
affairs programming. *“I think this

whole stirring-up process has been
a healthy thing,” he said.

view that broadcasters should edi-
torialize.
portant in view of the decreasing
number of cities with competing
newspapers, he said.

In this connection, he restated his

This is particularly im-

him by the commission to make grants
when only one applicant remains. But
such grants are subject to commission
review and in this case the members
decided they wanted to take a closer
look.

The FCC on March 15, 1961, or-
dered a document drafted which would
make final the grant of ch. 6 to South
Florida. Coral asked the commission
to reopen the record and take testi-
mony on allegations that Sherwin
Grossman, principal owner of South
Florida, had sent forged letters to the
FCC in connection with a campaign
asking the FCC to modify Mr. Gross-
man’s uhf station WBUF-TV Buffalo
{now-defunct) to vhf.

The FCC refused Coral’s request to
set aside a grant and reopen the case
(BROADCASTING, Sept. 11, 1961) but a
month later granted a similar request
by the Broadcast Bureau. The case
was remanded to a hearing examiner
for the purpose of taking evidence on
Mr. Grossman’s character qualifications
to be a licensee in view of the forgery
allegations.

Joint Plea » In May Coral and South
Florida filed a joint petition asking the
FCC to approve an agreement where-
by Coral would reimburse South Flor-
ida $65,000 and South Florida would
withdraw. Mr. Grossman was to re-
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ceive an option to buy 7% of Coral at
an unspecified future date.

The Broadcast Bureau recommended
approval of this agreement, provided
that it was conditioned to forbid Mr.
Grossman from buying stock in Coral
without clearing himself first with the
FCC. Examiner Cunningham, after
ascertaining that South Florida’s $65,-
000 expense was “prudent and legiti-
mate,” approved the deal, and included
the requested condition.

NEW LOOK AT WAVY-TV

Management, program policies
being investigated by FCC

It seems as if a renewed license
doesn’t guarantee freedom from FCC
queries, especially about programming.

That appears to be the most signifi-
cant development in the FCC’s investi-
gation of WAVY.TV Norfolk-Ports-
mouth, Va., ordered last month (BROAD-

-CASTING, June 4).

The FCC inquiry is primarily direct-
ed at allegations that WAVY-TV made
misrepresentations concerning manage-
ment personnel. Involved are the posi-
tions and terms of Carl J. Burkland,
first general manager of the station;
J. Glen Taylor, present president and
general manager, and Hunter C. Phelan,

first president of the licensee.

Riding on the outcome of the inquiry
is the sale of WAVY-AM-TV to Gan-
nett Co. (WHEC-AM-TV Rochester,
N. Y., and other stations) for $4.5 mil-
lion. Also involved is the paymént of
$98,750 to Beachview Broadcasting Co.
for out-of-pocket expenses incurred in
prosecuting its original application for
ch. 10 in 1956 and in protesting the
WAVY-TV license renewal in 1960.
The commission renewed WAVY-TV’s
license Sept. 28, 1960.

In its May 31 letter of inquiry to
Tidewater Teleradio Inc., the licensee
of WAVY-AM-TV, the FCC asked the
station to resubmit the program logs
originally filed with its 1960 renewal ap-
plication. The agency also asked that
additional program logs be filed—for
the week of Aug. 24-30, 1961; for the
composite week of 1960-61, and for the
week of March 11-17, 1962.

The commission’s interest in WAVY-
TV’s programming arises from charges,
some made by Beachview, that the Vir-
ginia station failed to broadcast “‘at any
time during the 1957-1960 license pe-
riod a huge majority of the local live
programs you proposed.”

The commission said that it noted in
reply pleadings at license renewal time
that WAVY-TV did not deny this alle-
gation. “In view thereof,” the commis-
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sion said, * a question is raised whether
the general manager and other principal
stockholders situation resulted in or
contributed to this deviation between
program proposals and actual opera-
tion.”

Management Question » The FCC’s
principal interest is in who was man-
aging the station during the first three
years of its existence. Mr. Burkland
was the original general manager; Mr.
Taylor originally came in as a consult-
ant, and Mr. Phelan was the first presi-
dent. The commission claims that the .
changes in management personne! and
of the presidency were not reported at
the proper time.

The commission indicated that it re-
lied significantly on the presence of
Messrs. Burkland and Phelan and the
positions they were to occupy in choos-
ing Tidewater over Beachview in 1956.
Compounding the problem, according
to the FCC, is the fact that the com-
mission stressed this very element in
briefs and arguments before the federal
courts in opposition to the Beachview
appeals which sought to overturn the
1956 grant.

Good Faith « All of these raise ques-
tions regarding the character qualifica-
tions and good faith of Tidewater, the
FCC said. The commission asked: Do
these actions in some instances consti-
tute misrepresentation or deception?

Tidewater was given 30 days to an-
swer the bill of particulars in the May
31 letter.

Biscayne goes to court
to keep ch. 7 grant

Biscayne Television Corp., licensee of
WCKT (TV) Miami on ch. 7, has gone
to court to fight FCC’s action to force
that company to surrender the vhf
grant.

In a petition June 7 to the U. S.
Court of Appeals in Washington, Bis-
cayne charged that the FCC erred in an
order last year which vacated the 1956
grant to Biscayne and awarded ch. 7 to
Sunbeam Television Corp. (BROADCAST-
ING, July 31, 1961).

The reversal came after a hearing be-
fore a special FCC examiner on charges
that Biscayne, East Coast Television
Corp. and South Florida Television
Corp. (all applicants in the original
comparative hearings) engaged in ex
parte communications with former FCC
Commissioner Richard A, Mack before
the final grant. The examiner held, and
the commission agreed, that all the orig-
inal applicants except Sunbeam made
off-the-record contacts.

The WCKT owners charged in their
appeal that the FCC’s grant to Sunbeam
is not supported by substantial evidence,
that the commission cannot revoke a
license without a specific hearing on
that issue, that the FCC’s 1961 vote was
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invalid since it was not adopted by a
majority of a legal quorum of the com-
mission, and that the commission ig-
nored charges of concealment and mis-
representation against Sunbeam princi-
pals.

The 1961 vote was 5-1, Commissioner
Robert E. Lee dissenting. Commissioner

T. A. M. Craven abstained.

Biscayne is owned by principals of
the Miami News (Cox) and Heraid
(Knight); Niles Trammell, former NBC
president, holds the balance of the stock
(15%). Biscayne also owns WCKR-
AM-FM Miami, not affected by the
decision in the tv case.

WFGA-TV INITIAL DECISION DISPUTED

FCC. General Counsel's office wants to summon Mack

Furious with an initial decision find-
ing WFGA-TV -Jacksonville, Fla., in-
nocent of improper ex parte activities,
the FCC General Counsel’s office last
week asked the commission to reopen
the record so it may call in person
several witnesses, including former
Commissioner Richard A. Mack, whose

«;Written documents the counsel claims
“the examiner ignored.

The initial decision by Chief Hearing
Examiner James D. Cunningham rec-
ommended that WFGA-TV be held
blameless of improper conduct in the
Jacksonville ch. 12 proceeding but that
the grant be made void in light of ex
parte representations made to Commis-
sioner Mack by two losing applicants,
Jacksonville Broadcasting Co. and the
city of Jacksonville. He further recom-
mended that those two applicants be
disqualified (BROADCASTING, April 16).

The FCC counsel’s office said the
examiner had been unfair and legally
wrong to accept certain documents as
evidence and then to ignore them in
reaching his conclusions. If the ex-
aminer had not accepted the documents
as evidence, counsel would have had
the right to present argument as to
their validity; by admitting them and
then ignoring them, the examiner de-
prived counsel unfairly of its right,
the FCC counsel maintained.

The primary exception taken to Mr.
Cuningham’s decision was that he had
given no weight to entries in Mr. Mack’s
office diary. This diary was established
as acceptable evidence in the trial of
Thurman A. Whiteside for allegedly
conspiring with Commissioner Mack to
throw the ch. 10 Miami grant, the coun-
sel’s office said. It said that if counsel
had known the Mack diary would be
ignored it would have called the former
commissioner and his secretaries to the
stand to verify that alleged agents of
WFGA-TV had made ex parte repre-
sentations. Thinking the diaries were
acceptable, the counsel felt that direct
testimony would only be cumulative
and repetitive, the FCC branch said.

Since the diary and other documents
were ignoted, the counsel’s office said, it
wants the record reopened to take direct
testimony from the authors.

The Jacksonville ch. 12 proceeding

‘“goes beyond a question of the rights
of private parties and concerns a pos-
sible wrong or fraud against a public
agency going to the integrity of its
adjudicatory processes,” the general
counsel stated. For this reason, he said,
FCC consideration of the validity or in-
validity of the examiner's exclusionary
rulings after the hearing have para-
mount importance and the FCC has a
duty to reopen the record.

The counsel’s office also criticized
Mr. Cunningham’s decision for accept-
ing testimony of witnesses which was
allegedly in conflict with other state-
ments they had made or with general
credibility. The witnesses cited were
those the counsel claimed had con-
tacted Commissioner Mack on behalf
of WFGA-TV to influence his vote.

Wilson ch. 10 replies
to rivals’ petitions

WLBW-TV Miami has replied to two
of its rivals for ch. 10 who have asked
the commission to waive its rules re-
garding specification of transmitter sites.

The applicants, South Florida Tv
Corp. and Civic Tv Corp., became tar-
gets of WLBW-TV’s ire after each
asked permission to negotiate with L.
B. Wilson Inc., licensee of WLBW-TV,
for its facilities in lieu of his own pro-
posed site, if he should win ch. 10
Such permission is without precedent,
WLBW-TV claimed.

In specific opposition to Civic Tv's
petition, which not only mentions the
possibility of negotiating for WLBW-
TV’s facilities, but also for others, the
station said the “infinite number of hy-
pothetical possibilities would have to
be weighed with regard to each possible
site. If the commission should grant
the Civic application, it would not know
what it was granting.” -

South Florida came under a slightly
different kind of fire because, accdrd-
ing to WLBW-TV, its petition ques-
tioned Wilson’s rights as licensee of ch.
10. L. B. Wilson emphasized it is the
licensee of WLBW-TV and is entitled

o “every right, benefit, and privilege
which any other licensee of any other
facility in the country may enjoy at
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BC-250T BC-500T BC-1T BC-5P-2 BC-10P BC-20C BC-50C BC-iOOC

From 250 Watts to 100,000 Watts

GATES AM BROADCAST TRANSMITTERS
Producing the Sowadh of Succeds Throughout The World

Transmitters cannot be designed with a “lick and a promise.” Good equipment is the result of years
and years of concentrated research and experience. The design and development of ten or twenty previous
models results in a much better transmitter today.

When you buy Gates equipment — from 250 to 100,000 watts — you know that each transmitter repre-
sents an accumulation of 40 years of specialized broadcast engineering experience. This is why Gates is
the world’s largest manufacturer of AM broadcast equipment, as shown by the examples below.

BC-1T 1 KW AM Transmitter

Used by more 1000 watt AM stations
than any model in the history of broad-
casting,

BC-5P-2 5 KW AM Transmitter

The largest selling 5000 watt AM broad-
cast transmitter manufactured in the
world today.

BC-50C 50 KW AM Transmitter

Broadcasting’s mewest and most ad-
vanced Fifty, Combined medium and
short wave models have reached the
No. 1 sales position in only three years.

GATES RADIO COMPANY mmm

Subsidiary of Harris-Intertype Corporation omronation]
QUINCY, ILLINOIS

Offices in: HOUSTON, NEW YORK, LOS ANGELES, WASHINGTON, D.C, *+ In Conada: CANADIAN MARCONI COMPANY
Export Sales: ROCKE INTERNATIONAL CORP., 13 EAST 40th STREET, NEW YORK 18, N.Y., U.5.A., Cables: ARLAB



renewal time.” Wilson objected to what
it termed an “implication” by South
Florida “that it would be a breach of
‘good faith’ to treat the Wilson renewal
application as what it is, namely, a re-
newal application,” WLBW-TV also
objected to South Florida's “emphasis
upon the ‘default’ award” to L, B. Wil-
son Inc., stating that there was no more
default than in any other commission
grant to an uncontested applicant.

WLBW-TV claimed that granting
South Florida's petition would only add
confusion to the case because South
Florida would be negotiating for facil-
ities which “may or may not be avail-
able.”

The other applicants for the ch. 10
allocation are Public Service Tv Inc.,
former licensee, which seeks the old
WPST-TV facilities, and Miami Tv
Corp.

Rochester decision stands

The U, S. Court of Appeals in Wash-
ington last week upheld the FCC's de-
cision in 1961 to add ch. 13 to Roch-
ester, N. Y., as a commercial facility
rather than to reserve it for educational
use only. A three-judge court held that
the FCC was within its rights in decid-
ing that there was greater need for a
third competitive vhf commercial chan-
nel in Rochester than for a vhf educa-
tional channel. It pointed out that there
was already a uhf reserved channel for
education assigned to the city but un-
used. The court also noted that the
Rochester Educational Television Assn.
had applied for ch. 13 and would be
considered for that facility with the 10
other applications already filed. The

FTC: more, please

During a five month period
last year, the Federal Trade Com-
mission’s reviewers scanned 163,-
910 radio and tv scripts and 127,-
052 pages of newspaper and
magazine pages looking for de-
ceptive advertising. Qut of this
bulk, 17,330 advertisements were
segregated for further examina-
tion.

But, FTC officials told the
House Appropriations Indepen-
dent Offices subcommittee last
January (and released last week),
the volume of broadcast script is
increasing and the need is for ad-
ditional perscnnel to keep up with
this monitoring work.

The FTC is asking for $11,-
845,000 for fiscal 1963 which
starts July 1 of this vear. This
is $1.6 million over the FTC’s
budget last year.
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appeal was made by the Rochester
group and the Joint Council on Educa-
tional Broadcasting. The decision was
written by Chief Judge Wilbur K. Mil-
ler, for himself and Circuit Judge War-
ren E. Burger. Circuit Judge George
T. Washington filed a concurring opin-
ion.

Movie group opposes
Denver pay tv

Denver theatre owners last week
asked the FCC to deny the application
of KTVR (TV) Denver to run a three-
year pay tv test in that city, or at least
to hold a hearing on it before granting
the request.

Among the questions raised by the
Denver Committee Opposed to Pay TV,
representing 12 theatre firms owning 32
movie houses in Denver, is a new facet
of the subscription tv service:

Can the FCC approve this applica-
tion without holding a rate-making
hearing on the charges the telephone
company is making to the franchise
holder for the use of telephone lines to
carry the audio portion of the pay tv
program?

KTVR plans to use the Teleglobe sys-
tem of subscription tv. This proposes
to broadcast in the clear the video por-
tion of the program, but to transmit the
sound element over telephone lines to
subscribers’ homes. The application
for FCC permission to operate the Tele-
globe system in Denver was filed March
30 (BROADCASTING, April 2).

In discussing the telephone company-
franchise holder agreement, the Denver
theatre owners raise the propriety of
the rates to be charged by the telephone
company to the franchise holder which,
in turn, sets the rates to be passed on
to the subscriber. In the application,
this figure is estimated to be $3.25
monthly. No basis is given as to how
this fee is arrived at, the theatre owners
say, and the FCC must hold a regular
rate-making proceeding to determine
this.

Other objections raised by the Den-
ver theatre owners requiring a denial of
the application or a hearing, according
to their petition:

i More than 800,000 Denverites will
be deprived of a tv service without any
showing that equivalent service is avail-
able from other stations in the area.

» The application fails to detail pro-
gram specifics for the pay tv service.

» The proposed test is too limited
since it plans to serve only 2,000 cus-
tomers and cover only one-quarter of
Denver metropolitan area.

= No licensee responsibility is appar-
ent from the application. The franchise
holder, Teleglobe-Denver Corp., will
own and operate all the equipment for
transmitting the pay tv programs and
will procure all program material. The

telephone company, Mountain States
Telephone & Telegraph Co., will own
and control the lines over which the
aural portion of the signal will be trans-
mitted. This turns the licensee into “a
mere rensier who has bartered its fran-
chise to others and turned over to them
virtual control of its operation,” the
petition reads.

Teleglobe-Denver Corp. is a combi-
nation of Teleglobe Pay-TV System
Inc., originators of this system of sub-
scription tv, and Macfadden-Bartell
Corp., owners of the Bartell group of
broadcast stations. KTVR is owned by
J. Elroy McCaw, who is selling the Den-
ver station to Bill Daniels for $2 mil-
lion. . This transfer is still awaiting FCC
approval.

The Denver application is the second
request to operate a pay tv service. The
first, in Hartford, Conn., has been chal-
lenged by Connecticut theatre owners
who have asked the U. S. Supreme
Court to review the FCC’s grant. The
Hartford Phonevision operation is due
to start June 29,

Oklahoma station fined
$1,000 for early sign-on

KOLS Pryor, Okla., got a bill for
$1,000 from the government last week.
The station was ordered by the FCC to
forfeit that amount for operating before
local sunrise. The commission informed
the station of apparent liability March
28, citing early sign-ons in violation of
NARBA, the U. S.-Mexican Agreement
and FCC rules (BROADCASTING, April
2).

L. L. Gaffaney, owner of KOLS, did
not deny liability but argued that be-
cause the violation was not committed
to obtain additional income, and be-
cause the illegal operation was curtailed
immediately after the commission told
him of his violation, the fine should be
reduced. He said his station only want-
ed to render a public service with its
early morning broadcasts.

The commission told Mr. Gaffaney
this response “did not present new evi-
dence which would warrant the amount
of the forfeiture being reduced.”

The deepfreeze stays shut

A federal court last week turned
down a request that the FCC be re-
quired to accept an application for an
am radio station filed after the May 10
freeze imposed on radio applications. A
three-judge panel acting for the full
U. S. Court of Appeals in Washington
denied a request that the court order of
the FCC to accept an application from
Fleet Enterprises for 50 kw daytime on
1070 kc at Greenville, S. C, filed May
14. Fleet hasn’t exhausted its adminis-
trative remedies, the court said. The
commisison has neither accepted nor
rejected the Fleet application.
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Want to see a dazzling affirmation of Western art?

New Wing of Buffalo’s Albright-Knox art Gallery

COME TO BUFFALO!

Buffalo is alive, alert, artistic — in Culture as in Commerce.

An example: More than 250,000 visited the new $2,000,000 con-
temporary addition to th‘ewAlbright—Knox Gallery in a recent
three-month period. World art leaders came to see one of the finest
collections of contemporary art. This addition to the traditional
gallery now ranks Buffalo with New York, London and Amsterdam
as an art center.

Buffalo accepts the new while retaining a loyal appreciation of the
old. To reach this progressive cultural and industrial community,
use the quality image and quality programming on WBEN-TV. Sell-
ing is an art that comes easy — when you advertise on WBEN-TV.

Mational Representatives: Harrington, Righter and Parsons, Inc.

WBEN-TV .

an affiliate of WBEN- AM-FM
The Buffalo Evening News Stations CBS in Buttalo

BROADCASTING, June 18, 1962 49



50

1963 .
NVLARSOOW
. /. BROADCASTING

e
[ e e
A A .
Pl —hang 19 et "

=

The One Book
Library of

TV and Radio
over—'‘invaluable” . .

JUROR #1

“SO MANY USEFUL FACTS”

“No other single volume, in my opin-
ion, provides so many useful facts
about the television and radio busi-
ness as BROADCASTING Yearbook."

Lee Rich

Senior V.P.

in Charge of Media
& Programming
Benton & Bowles
New York

“NOTHING LIKE
BROADCASTING YEARBOOK"

"For fast, fast, fast relief when | need
to know what's what or who's where in
TV or radio, there's nothing like the
BROADCASTING Yearbook.”

Hildred Sanders
V.P. in Charge of
Radio & Television
Honig-Cooper &
Harrington

Los Angeles

“WEALTH OF DATA
AND INFORMATION"

“The BROADCASTING Yearbook con-
tains a wealth of data and informa-
tion that is invaluable in conducting
TV and radio busingss both on the
network and local levels.”

Harold A. Smith
V.P., Program & Mer-
chandising Manaier
Needham, Louis
Brorby

Chicago

—

THE JURY’S VERDICT

THESE TWELVE men and women, selected at random from the
thousands of ageney executives who make the wheels go 'round in broadeast
advertising, all coneur on one deecision:

BROADCASTING Yearbook—whose 28th annual edition will be out
December 1-—is the most essential single reference volume of its kind
published anywhere. As you may read in their individual opinions, rendered
below, certain key words are significantly repeated over and

. “most useful” . .. “great help” . .. “handy” . ..

(Matter of faet, in a recent survey of deecision-makers at the Top 50

“ONE HANDY,
UP-TO-DATE VOLUME”

“With each passing year, the BROADCAST-
ING Yearbook becomes more invaluable.
Having most of the facts and figures on
our complex business in one handy, up-
to-date volume works wonders when fast
and accurate answers are needed.

JUROR #2

Herbert Zeltner,
V.P. and Director
of Media,

Lennen & Newell,
New York

“ALWAYS WITHIN REACH”

“Qver the past many years, 1 have
come to rely on the BROADCASTING
Yearbook as a source of industry in-
formation. My copy is always within
reach and | constantly find the need
to refer to this handy annual.”

George A. Bolas
V.P., Director of
Media Activities
Tatham-Laird
Chicago

“KEEP AT HAND
THROUGHOUT YEAR”

“We at BBDO find the BROADCAST-
ING Yearbook an invaluable reference
which we keep at hand throughout
the year, By listing the facilities and
other pertinent data for every radio
and television station in every market,
it is helpful in our day-to-day buying
activities."

Herb Maneloveg
V.P.& Media Director
Batten, Barton,
Durstine & Osborn
New York

PACKED (as usual) WITH MORE FACTS THAN ANY OTHER SOURCE BOOK

® Complete directory of all U.S. television and radio stations.
® Lists of station and network personnel; ownership and fa-
cilities information. @ Broadcast regulations, code. ® Facts,
figures, history of the broadeasting business. ® Directory of
TV-radio agencies, suppliers, services, trade associations,
professional societies, allied organizations. ® Data on
Canadian, Mexican and Caribbean broadcasters, foreign
language stations within the U.S. e “The Dimensions of
Broadcasting'— key facts about television and radie.

AND hundreds of other reference sections covering virt
ally every up-to-date aspect of the broadcasting business
all assembled in a single definitive volume to answer tho
sands of basic questions for thousands of agency, advertis
and station users. In all, more than 600 pages crammed wit
current information! It’s the ideéal place to present yoi
own facts, amplifying those which broadcasting’s busie
people will be checking, month after month, in the 19
BROADCASTING Yearbook,
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IS UNANIMOUS..

agencles-——where nearly 114 billion dollars of TV and radio business is
transacted annually—BROADCASTING Yearbook is adjudged first choice
by more than 2-to-l over the next-best reference yearbook of broadecast

media facts! And by 3%2-to-1 over the No. 3 annual!)

BROADCASTING Yearbook for 1963 will again offer the most
somprehensive round-up of information on today’s broadeast media
ivailable anywhere. Like previous editions, it will enjoy a full and useful
ife in offices of agencies and advertisers throughout the nation . . .

:nding up dog-eared and thumbmarked 12 months later when next year’s

rolume appears.

{ “YEARBOOK OF GREAT HELP”

“"BROADCASTING Yearbook is of great
help in getting basic information
about stations and other pertinent in-
formation regarding the overall broad-
cast field.”

JUROR #3 |

Edward Fitzgerald
Manager,

Broadeast Media

). Waltet Thompson
Chicago

~ JUROR #4

“GREAT USE IN
UNCOVERING INFORMATION”

*! find the BROADCASTING Yearbook
of great use in uncovering informa-
tion about stations and their per-
sonnel, rate structure, and coverage
potential.”

Philip Archer

Media Supervisor
Knox-Reeves
Advertisin
Minneapolis

a

il .

LORLELSAREE «pERMANENT PART OF

BUSINESS LIBRARY”

| find the BROADCASTING Yearbook
most useful in checking important
station information. As a reference
volume, it is a permanent part of my
business library.”

Harry K. Renfro

V_P. and Manager of
Radic & Media Dept.
D'Arcy Advertising
St. Louis

“EFFECTIVE COMBINATION”

“The week's news in BROADCASTING,
the year's facts in the BROADCAST-
ING Yearbook, together make an ef-
fective combination for keeping
abreast with radio and TV develop-
ments throughout the nation..."

George W, Allen
Manager,
Hollywood Office
Guild, Bascom &
Bonfigli

“INVALUABLE
REFERENCE SERVICE”

“I find the BROADCASTING Yearbook
an invaluable reference service in our
business.”

Arthur S. Pardol!
v Associate
3 3 Media Director
; i Foote, Cone & Belding

t. New York
JUROR #12 '

“INDEED A VALUABLE
REFERENCE TOOL”

“The BROADCASTING Yearbook fur-
nishesvital information regarding sta-
tions as well as all aspects of the
broadcast field. It is indeed a valuable
reference tool.”

Genevieve Lemper
Chief Broadcast
Buyer
Foote, Cone & Belding
Chicago

OR CONTINUOUS PERFORMANCE and maximnm ex-
osnre among the people who really count in TV-radio
lvertising, you ean’t find a better place than BROAD.
ASTING Yearbook tu tell your own story. This year’s
dition will be made even handier to use with special insert
ividers between sections, tabbed for swifter reference.

s
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Same rates, same page size, same space units prevail as for
regular issues of BROADCASTING. Cirenlation: 20,000
copies. Final deadline for plates: Oct. 1. NOW is the time
for action. Reserve the position you want—TODAY—Dhefore
somebody else gets it!

BROADCASTING VYEARBOOK

1735 DeSales Street, NNW., Washington 6, D. C.
New York—Chicago—Hollywood
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CROSLEY-WIBC

CH. 13 PLAN

WIBC would drop Indianapolis authorization,
pay Crosley $3.3 million for latter's WLWA (TV)

A solution to the eight-year-old Indi-
anapolis ch. 13 problem was proposed
to the FCC last week by Crosley Broad-
casting Corp., which holds a 1957 grant
there, and WIBC Inc., which holds a
1961 grant there—both for the same
facility.

Crosley’s WLWI (TV) Indianapolis
is under orders to surrender its grant
after a re-evaluation of the 1957 deci-
sion by the FCC because of a com-
missioner’s participation in that opinion
when he had not heard oral argument.
Last year, the commission. with three
new members, reversed the 1957 de-
cision and voted to grant ch, 13 to
WIBC of that city.

Under the terms of the agreement
between Crosley and WIBC:

= Crosley would pay WIBC $100.-
007.20 for out-of-pocket expenses in-
curred by the latter in prosecuting its
application for the Indianapolis vhf
channel.

= WIBC would withdraw its applica-
tion for the ch. 13 facility.

= Crosley would sell its WLWA (TV)
Atlanta, Ga., station to WIBC for $3.3
million.

» The FCC would reaffirm its 1957
grant of ch. 13 to Crosley.

Each of the four elements of the
agreement is contingent on acceptance
by the FCC of all four. If the FCC fails
to approve the entire package—and the
parties hope to have this approval by
August 1—the case will be litigated to
its “ultimate conclusion,” states the peti-
tion filed last week.

Long Litigation = The Indianapolis
ch. 13 case has been in litigation since
1954 when hearings were designated
for four applicants for the channel. The
final grant to Crosley was made in 1957
in a 4-3 decision. WIBC appealed and
the appeals court remanded the case
to the FCC because Commissioner T.
A. M. Craven, without hearing oral
argument, voted in the final decision.

Mr. Craven planned to abstain be-
cause the engineering firm of which he
was a member before his appointment
as a commissioner had done some work
for one of the other applicants. He
was advised by the FCC general coun-
sel that he was obligated to vote to
break a 3-3 tie among the commission-
ers. Voting for Crosley in addition to
Mr. Craven were then Commissioners
George C. McConnaughey, John C.
Doerfer and Richard A. Mack.

After the U, S. Supreme Court in
1958 refused to review the decision of
the appeals court, as requested by Cros-
ley, the FCC heard two more oral argu-
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ments and in October 1961 issued a final
grant to WIBC. The vote last year was
4-2, with Commisioners Newton N.
Minow, Robert T. Bartley, Robert E.
Lee and Frederick W. Ford in the ma-
jority ,and Commissioners Rosel H.
Hyde and John S. Cross dissenting.
Commissioner Craven did not partici-
pate in the second decision.

In November last year the commis-
sion granted a Crosley petition for a
stay of the decision the previous month,
pending action on a Crosley request
for reconsideration. No action has been
taken on this petition.

Much Palaver = Negotiations be-
tween WIBC and Crosley began shortly
after last October’s decision when
Harry T. Ice, Indianapolis counsel for
WIBC, called M. A. McLaughlin, gen-
eral counsel of the Avco Corp. (par-
ent of Crosley), to discuss the possible
purchase of the WLWI equipment and
facilities. Crosley refused to discuss
this. Conversations continued. At one
point WIBC offered to buy Crosley’s
WLWD (TV) Dayton, Ohio, but
Crosley refused. Discussions then cen-
tered on WLWA and the final agree-
ment ensued.

Under the terms of the Atlanta pur-
chase agreement, WIBC will pay Cros-
ley $651,000 plus book value of work-
ing capital on closing, and $200,000
each year plus interest on the remain-
ing balance for eight years beginning
Sept. 1, 1963. This is for the assets of
the Atlanta station. The real estate
transaction is separate.

If the FCC approves the assignment,
Richard M, Fairbanks, president of
WIBC Inc., will establish “partial resi-
dence” in Atlanta and will, it was said,

Former broadcaster

John B. Connally Jr., who won
the runoff election to be Demo-
cratic candidate for governor of
Texas, is a former broadcaster.

Following duty in World War
11 as a Navy lieutenant com-
mander, Mr. Connally helped to
found KVET Austin, Tex., and
served as president and general
manager. He later sold his inter-
est.

As an executor for the estate
of the late Sid W. Richardson,
Texas oilman, Mr. Connally helps
administer KFJZ-AM-FM Fort
Worth, KFDA-AM-TV Amarillo
and KRIO McAllen, all Texas.

spend at least 50% of his time on the
Atlanta operation. Mr. Fairbanks at
one time worked for the Arilanta Jour-
nal and Constitution. Mr. Fairbanks
and his family control WIBC Inc. They
also own WRMF Titusville, Fla.

Higgins Would Manage = Joseph M.
Higgins, formerly general manager of
WTHI-AM-TV Terra Haute, Ind., and
since early this year with WIBC Inc.,
will be vice president and general man-
ager of what would be WIBC-TV At-
lanta. No changes in personnel or for-
mat are contemplated. Mr. Higgins said
last week.

Crosley bought the ch. 1l Atlanta
station in 1953 for $1.5 million. WLWA
is affiliated with ABC.

The station’s profit and loss state-
ment, filed with the assignment appli-
cation, shows that the Atlanta station
had net sales of $1.5 million in 1959,
$1.7 million in 1960 and $1.6 million
in 1961. Net profits after taxes for the
same three years amounted to $51,897,
$119,626 and $66,671 respectively.

Avid aspirants seek
3 imperiled licenses

The frequencies of three radio sta-
tions, all faced with possible existing
license revocation, are being avidly
sought by new applicants. The seekers
have petitioned the FCC to expedite or
waive parts of its procedural rules so
service to the communities will not be
interrupted.

The most advanced case is that of
KLFT Golden Meadow, La., where the
FCC has issued a final decision to strip
licensee Leo Joseph Theriot of his au-
thorization (BROADCASTING, March 19,
April 23). Two patries have filed for
the 1600 kc frequency—John A. Egle,

mayor of the town; and Clerville Keif, .

and Edward T. Diaz, a partnership.

Mr. Theriot had requested temporary
FCC authority to operate the station
until the comparative hearing between
those applicants is decided. But last
week the FCC refused this permission
to Mr. Theriot and ruled that KLFT
must cease operation at sunset June 15,
the extended effective date of revoca-
tion. The commission refused the re-
quest because the agency has moved the
two Golden Meadow applications to the
top of its processing line and because
other primary service is available in
the area.

In the second revocation case, KBOM
Bismarck-Mandan, N. D., said it would
not file exceptions to an initial decision
recommending revocation and would
consent to final FCC decision to take
the license from Mandan Radio Assn.,
provided the FCC lifts its May 10 “par-
tial am freeze” to accept an application
for the 1270 ke frequency from former
employes of the station. KBOM also
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The great honors from distinguished organizations, presented
in the month of May, reflect the significant contributions being
made to the music of our time by composers and publishers
affiliated with BMI.

We congratulate these award winners and take great pride
in having their honored works in the BMI repertoire.

1962 PULITZER PRIZE

ROBERT WARD

“The Crucible,” NARAS AWARDS

an opera after the play by (National Academy of Recording
Arthur Miller Arts and Sciences)
* Records of the works of the
NEW YORK MUSIC CRITICS following writers whose music
CIRCLE CITATION is licensed by BMI
ARTHUR BERGER
“Quartet” RAY CHARLES
ELLIOTT CARTER
“Dounble Coincerto” JIMMY DEAN
ROBERT WARD
“The Crucible” MAHALIA JACKSON
* GALT MacDERMOT

1962 HENRY HADLEY MEDAL

From the National Association of ELAINE MAY
American Composers and Conductors
for Outstanding Service to Ameri- PERCY MAYFIELD
can Music
HENRY COWELL L PETER NERO
L
*® ) MIKE NICHOLS
LILT BOULANGER MEMORIAL -
AWARD : SI ZENTNER
CHARLES WUORINEN 1t :

(co-winner)
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1%

GRAND PRIX AWARD
{The News Society of Italy)

Best Jazz Album of the Year
"Mingus Presents Mingus”
CHARLES MINGUS
-3
OBIE (Off Broadway) AWARDS
Best Musical
""Fly Blackbird”
written by
C.JACKSON,

JAMES HATCH
and

JEROME ESKOW
¥

IVOR NOVELLO AWARDS
For Outstanding Contributions to
British Popular and Light-Music
Most Performed Work of the Year
"My Kind of Girl”
written by
LESLIE BRICUSSE
B3
Year's QOutstanding Light
Orchestral Composition
“The Secrets of the Seine”’
written by
TONY OSBORNE
-3
Year’s Outstanding Jazz Composition
" African Waltz"
written by
GALT MacDERMOT
=3
MOE (Music Operators of America)
Most Popular Record of the Year
"Big Bad John”
written by
JIMMY DEAN
B3
1962
GUGGENHEIM FELLOWSHIPS
GUNTHER SCHULLER
EZRA SIMS

BMI

* BROADCAST
MUSIC,
INC.

/\ 589 Fifth Avenue
New York 17, New York




asked the FCC to establish a 30-day
cutoff period for competing applications.

The applicant for the KBOM fre-
quency and facilities is Capital Broad-
casting Inc., equally owned by F, E.
Fitzsimonds, current executive vice
president and general manager of
KBOM, and Carrol Culver, station man-
ager. The application states that the
principals were “in no way connected
with the violations” leading to the rev-
ocation proceeding. The initial decision
by Hearing Examiner Charles Frederick
recommended revocation for unauthor-
ized transfer of control and misrepresen-
tations to the FCC (BROADCASTING,
April 9). The new applicants said the
public would benefit from continuing
setvice in Bismarck-Mandan.

Capital has a contract with Mandan
Radio Assn., the present licensee, under
which it would lease the station facilities
for $650 per month with an option to
buy contingent on an FCC grant.

In a third case, that of Gila Broad-
casting Corp. which owns several Ari-
zona radio stations and in which Hear-
ing Examiner Forest McClenning has
recommended non-renewal of license,
an applicant for Gila’s KYNC Winslow
(1010 kc) has asked the FCC to move
his application to the top of the proc-
essing list so he can provide service to
the community. KVNC has been oft
the air since July 1961.

The applicant, Willard Shoecraft, is
a former employe of Gila who has op-
erated stations in competition with Gila
outlets.

Threatened permittee
asks permit for tests

A radio permittee facing revocation

of his construction permit has asked
the FCC for more time to build his
station and for permission to go on the
air.
Martin R. Karig, permittee of WIZR
Johnstown, N. Y., told the commission
he has spent over $34,000 to construct
the station and even though the FCC
has set a hearing, it should allow him
to begin program tests,

Noting the scheduled inquiry into his
character qualifications, Mr. Karig said,
the commission need not act on grant-
ing his license until the revocation pro-
ceeding is over. But to deny his present
request for relief, he said, would put
him in a position “similar to a man
being condemned to death before a
trial has been held on the charges
against him.”

The hearing was ordered by the com-
mission last month (BROADCASTING,
May 7) to examine Mr. Karig’s alleged
hidden interest in two Saratoga Springs,
N. Y., stations; his alleged lies under
oath at an FCC hearing, and other
charges.

.54 (GOVERNMENT)

EQUAL TIME HEARING SET

Pastore schedules sessions to start July 10;
Scott has change of heart, would amend law

Legislation that would amend the
equal-time section of the Communi-
cations Act will be aired at a hear-
ing of the Senate Communications Sub-
committee starting July 10.

Sen. John O. Pastore (D-R.1.), sub-
committee chairman, announced this
on the Senate floor last week, adding
that it’s his “fervent hope” that Con-
gress takes some action on the measure
this year.

The question was raised by Sen.
Joseph S. Clark (D-Pa.), who will be a
candidate for re-election next fall and
is, he said, “deeply interested” in pend-
ing proposals to amend the equal-time
law.

“So far as 1 am concerned,” Sen.
Pastore said, “I should like to see that
kind of legislation enacted before the
elections take place this year. 1 hope
there will be a majority in the Senate
and in the House who will be of the
same mind.”

Sen. Pastore’s position received some
unexpected support from Sen. Hugh
Scott (R-Pa.). As a member of the
Senate Watchdog Subcommittee which
conducted an investigation of broad-
caster coverage of the 1960 campaign,
Sen. Scott signed a report recommend-
ing that Congress wait until next year
before deciding on any changes in the
equal-time law (BROADCASTING, April
23).

Second Thought » After “reflection,”
he said, he has concluded that he might
have erred in signing the report. “I am
inclined to believe we should amend
the law this year for members of the
House and Senate, and maybe gubera-

Sen. Pastore

torial candidates,” he said.

Two Senate proposals are pending
that could affect the fall campaigns.
One (S 2035), introduced by Sen. Pas-
tore, would exempt candidates for
president, vice president, senator, con-
gressman and governor from the equal-
time provisions of the law. The other
(SJ Res 196) introduced by Sen. Jacob
K. Javits (R-N. Y.), would suspend
the requirement for candidates for the
Senate and House in 1962.

Another bill is expected to be in-
troduced this week. Sen. Vance Hartke
(D-11l.) said he will sponsor a measure
to eliminate the equal-time require-
ment as it applies to all candidates (see
story page 58).

Presidential Race = Two other bills
in Sen. Pastore’s subcommittee would
affect presidential candidates. One (S
204) would make permanent the tem-
porary suspension that permitted the
radio-tv debates between President
Kennedy and former Vice President
Nixon. The other (SJ Res 193) would
merely suspend the law for the 1964
presidential campaign. Several equal-
time measures are also pending in the
House.

Sen. Clark said it's as important to
amend the law for the 1962 congres-
sional races as it was for the 1960
presidential campaign.

Sen. Pastore agreed, declaring he
believes “the law should be relaxed”
and that “we must begin to consider the
problem in the public interest.” He
indicated he would trust broadcasters
with the freedom to decide how much
time should be made available to
candidates.

“Most of the people in the industry,”
he said, “are persons of integrity and
maturity. They are interested in pro-
viding a public service.”

FCC under pressure
to renew WDKD license

Intense public and congressional in-
terest has been built up by the license
renewal hearing of WDKD Kingstree,
S. C. Congressmen as far from South
Carolina as Texas and Indiana have
written commissioners, recommending
that they renew the license of E. G.
Robinson Jr. A check of other pending
license-renewal cases reveals no other
example of as many and as strong
opinions as in the Kingstree case.

The mail has poured into the WDKD
file since Hearing Examiner Thomas
H. Donahue recommended that the
FCC withhold renewal of Mr. Robin-
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son’s license because of indecent pro-
gramming by a disc jockey, Charlie
Walker; because of abdication of li-
censec control; and for making mis-
representations to the commission
(BROADCASTING, Dec. 17, 1961).

Sen. Olin Johnston (D-S. C.), wrote
Chairman Newton N, Minow last
month: “In my opinion, Mr. E. G.
Robinson . . . did everything within his
power to rectify any mistake made and
he took this action immediately. I
personally think that the failure to re-
new the license would be a grave in-
justice . . "

Other letters were filed by many
state and federal officials.

Rep. W. R. Poage (D-Tex.) wrote
Commissioner Robert Bartley and Rep.
Richard L. Roudebush (R-Ind.) wrote
the chairman on Mr. Robinson’s behalf.

Under FCC rules such communica-
tions will not be considered in the com-
missioners’ deliberations because they
have not been offered as evidence and
all parties have not agreed to accept
them. In some cases, the letters bear
notations that the commissioners to
whom they are addressed have not seen
the letters because of standing orders.

Four Broadcast Bureau witnesses at
the hearing have written asking that
Mr. Robinson’s license not be revoked.
The owner of WJOT Lake City, S.C.,
the station which taped the Charlie
Walker programs, made a similar re-
quest.

Mr. Walker filed an affidavit {which
has not been offered in evidence) claim-
ing that the tapes may have been made
at a stage party and not taken from
WDKD. He claimed that James O.
Roper, the WIOT engineer who taped
the programs and appeared as a Broad-
cast Bureau witness, offered him a job
at WYMB Manning, S. C., where Mr.
Roper now works. Mr. Walker alleged
that Mr. Roper had offered to put an
advertisement in the paper “clecaring
up” Mr. Walker’s WDKD perform-
ances if the disc jockey would accept
the job.

Sale protest improper,
says station buyer

A protest by a printers labor union
about the sale of KENS-AM-TV San
Antonio (BROADCASTING, June 11) is
wholly improper and should be rejected
or denied, Harte-Hanks newspapers,
prospective purchaser, told the FCC last
week.

International Typographical Union,
which said the sale would lead to a
concentration of media control, is not
“a party in interest,” the company said;
ITU has no broadcast members. If the
union has grievances, the National La-
bor Reiations Board-—not the FCC~—is
the proper forum, Harte-Hanks said.

The newspaper company said it al-
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ready owns 37% of KENS-AM-TV. It
said conversion to full control would
neither create new dangers of “monop-
oly” nor enhance “newspaper owner-
ship of broadcast outlets.”” The San
Antonio Express owns 63% of the sta-
tions. Harte-Hanks said the sale would
put no stations under control of news-
papers which were not formerly news-
paper-owned. Instead of seeking to
perpetuate newspaper control of broad-
cast properties as ITU charged, Harte-
Hanks said, it is seeking to sell KENS
radio.

The company said ITU’s claim that
Harte-Hanks owns seven Texas radio
stations is erroneous; that it sold its in-
terests in those stations several vears
ago. Its onlv current interest is 50%
of KCTV (TV) San Angelo, Tex., the
company said.

What's in a name?
falsity, says examiner

Six month floor wax won't last six
months, Federal Trade Commission Ex-
aminer John B. Poindexter said last
week. Continental Wax Co., Mount
Vernon, N. Y., will have to change
the name of its product, and eliminate
certain false claims, he said in an in-
itial decision. The initial decision is
subject to review by the commission
membership.

Continental, whose radio. tv and
newspaper ads guarantee wax “won’t
wear away for half a year or your
money back,” argued its claims were
true because instructions on the can
recommend damp-mopping and re-
buffing to insure an effective coating.
The company also said FTC evidence
was based on formulas no longer used.

The examiner rejected Continental’s
claims because the company’s ads didn’t
say the wax would need maintenance.
Changing formulas from time to time
will not insulate an advertiser from
successful prosecution under the Fed-
eral Trade Commission Act, he said.

Two tv applicants withdraw

Two applicants in contests for new
tv channels have withdrawn. Roch-
ester Broadcasting Corp., one of 10 ap-
plicants for ch. 13 at Rochester, N. Y.,
dropped out. New England Industries
Inc., which has sought ch. 13 at Yuma,
Ariz., withdrew, leaving Desert Tele-
casting Co. the only applicant.

Anthony R. Tyrone, vice president
of a mutual fund firm, held 54% of
the Rochester applicant.

Desert Telecasting Corp. is owned
equally by Robert H. Langill and Rob-
ert W, Crites. Mr. Crites is the owner
of KBLU Yuma and holds 50% of
KAPP (FM) Redondo Beach, Calif.;

Mr. Langill is assistant manager of
KBLU.
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Senate group stresses urgency of space hill
SAYS EARLY SYSTEM WILL AID SPECTRUM NEGOTIATION

The Senate Commerce Committee
sent the communications satellite bill
to the Senate last week with a report
stressing the importance of the U. §.
being the first nation to estzblish a
space communications system. The ma-
jority said the private corporation con-
templated by the bill is essential to
maintaining U. S. leadership in that
field.

But two committee members who
favor government instead of private
ownership submitted minority views
contending that nothing would be lost
by delaying a decision on the proposed
corporation for a year.

The bill (HR 11040), already ap-
proved by the House, follows recom-
mendations by President Kennedy for a
closely regulated private corporation
that would own the U. S, portion of the
space system that will relay telephone,
telegraph and television communica-
tions around the world.

The stock in the corporation would
be divided 50-50 between public pur-
chasers and communications common
carriers approved by the FCC, and
would sell for $100 a share.

Geneva Conference » In its report,
the committee noted that an interna-
tional conference will be held in Ge-
neva next year to allocate the frequen-
cies to be used by the proposed com-
munications satellite system.

“Needless to say,” the report added,
“the country that is successful in first
placing a communications satellite into
operation will be in a strong position
to exercise leadership” in the develop-
ment of the technical requirements and
other arrangements that will emerge
from the conference.

The report said experimental satel-
lites will be launched this year, but
added that if ‘“‘existing and potential”
U. S. competence in this area is to be
effectively harnessed, “it is necessary
now to enact legislation. . . . It is im-
portant that the roles of private enter-
prise and the government be defined
at this time and that an appropriate
instrumentality [the private corporation]
be created by which such national poli-
cies are effected.”

Opposing Views » The two committee
dissenters, Sens. Ralph W, Yarborough
(D-Tex.) and E. L. Bartlett (D-Alas-
ka), said the U. 8. is already proceeding
“with all possible speed” toward the
establishment of a space communica-
tions system and that there is no ur-
gency in establishing an organization
to operate the system.

They said it will be at least a year
before experiments yield the technical
information needed to make a decision

on the kind of satellite system that
should be established.

Moreover, they said, the corporation
proposed by the commitce majority
carries “a built-in conflict of interest”
that would delay instead of foster max-
imum utilization of the best possible
space system. They argued that com-
mon-carrier owners of the corporation
would be reluctant to hasten the obso-
lescence of their existing facilities.

Their primary concern, however, is
that the bill would constitute a “give-
away” to a government-created private
monopoly of the $471 million invested
by the government in communications
satellite research and development.

Since taxpayers have financed this
work, the senators said, they should re-
ceive the benefits when the system be-
comes operational. ‘“There can be no
justification for giving this vast re-
source that has been financed by the
taxpayers away to a small group of
stockholders for private gain.”

Carter Mountain asks
court to reverse FCC

A microwave relay operator, serving
community antenna systems in three
Wyoming areas, has asked the U. S.
Court of Appeals in Washington to
force the FCC to allow expansion
through the addition of facilities.

Carter Mountain Transmission Corp.
last week told the federal court that the
FCC erred by applying principles of
broadcast law to common carrier licens-
ing and by extending the agency’s au-
thority beyond jts statutory jurisdiction
to reach the carrier’s proposed customer
(a catv system). Carter Mountain said
the commission’s denial last February
of its application for additional facili-
ties violated the First Amendment.
Carter Mountain also charged that the
FCC failed to make an adequate finding
in concluding the proposed microwave
relay units would result in the demise
of a tv station.

The FCC, in denying Carter Moun-
tain’s request for reconsideration of the
February order (BROADCASTING, May
28), emphasized last month that the
denial was based on the effect of the
catv competition on the local tv station
and therefore on the public interest.
The denial of the Carter Mountain re-
quest—the first such move by the FCC
involving microwave relay systems serv-
ing catv customers—resulted from a
protest by KWRB-TV Riverton, Wyo.
The catv systems, already served by
Carter Mountain’s initial installation,
are in Riverton, Thermopolis and
Lander, Wyo.
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THE MEDIA

Hoosiers hear plan to modify Sec. 315

SEN. HARTKE, ATTORNEY PIERSON TALK TO INDIANA BROADCASTERS

Sen. Vance Hartke (D-Ind.) has pro-
posed going a “giant step” beyond pre-
vious proposals to amend the equal-
time section of the Communications
Act. But he stops short of advocating
outright repeal.

In a speech scheduled to be given
before the Indiana Broadcasters Assn.
in Indianapolis Saturday (June 16),
Sen. Hartke said he will introduce
legislation this week to eliminate the
requirement that broadcasters give
equal time to all political candidates.

“Radio and television no longer need
to be led by the hand in matters of news
judgment,” Sen. Hartke said. “I think
it’s time to let . . . broadcasters decide
through [their] tried and proven news
departments which candidates are news-
worthy enough to deserve equal time
and which espouse frivolous or minute
fauses that can be reported more brief-
y.”

Restriction * Sen. Hartke, a member
of the Senate Commerce Committee
and its Communications Subcommittee,
has long advocated loosening the

shackles of the Communications Act’s
Sec. 315. But although his latest propos-
al would repeal the section’s equal-time
requirement, it would specify this
doesn’t free broadcasters “from the
obligation to operate in the public in-
terest and to afford reasonable oppor-
tunity for the discussion of conflicting
views on issues of public importance.”
The bill would also leave intact Sec.
315’ prohibition against charging po-
litical candidates premium rates.
Nevertheless, the proposal, as Sen.
Hartke said, goes a “giant step” beyond
six bills already introduced to amend
Sec. 315. Four of the measures would
only suspend the equal-time require-
ment for the 1962 congressional or
1964 presidential campaigns. The others
would limit the candidates exempted
from the equal-time requirement.
Sen. Hartke feels all of this proposed
tinkering only serves to indicate the
equal-time section is in need of maijor
overhaul. “Radio and television news-
rooms, whether they are network or
local,” he said, “can’t function in the
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historic journalistic tradition if the final
decision on news value isn’t theirs to
make.”

He said his bill would benefit the pub-
lic by permitting radio and television
to treat important issues and candidates
more fully than they do now. Broad-
casters, he said, “wouldn’t be oppressed
by the possibility that network or sta-
tion time must be cluttered later with
equal-time minutes and hours that
would be inconsequential to most of
the people most of the time.”

Pierson Answers Critics ® Headline-
hunting critics of television and its peo-
ple are “spewing a torrent of solidly
based ignorances and half-truths deal-
ing with sex and violence,” according
to W. Theodore Pierson, of the Wash-
ington law firm of Pierson, Ball &
Dowd.

In a scheduled address to the Indiana
Broadcasters Assn. Mr. Pierson said
that politicians and other critics who
ascribe tv's purported mediocrity to the
broadcasters are wrong because they
ignore “the primal source of such medi-
ocrity—all of us who make up the pub-
lic.”

“Once a politician feels it politically
oportune to characterize television pro-
grams as mediocre,” Mr. Pierson said,
“he will quickly discern the political
suicide in blaming it on the mediocrity
of his electorate. He therefore must
find a scapegoat: the broadcasters, the
advertisers, the talent agencies, the net-
works, rating systems, etc.—never,
never, never his constituents. And he
must always flatter the public by saying
that these evil operators underestimate
the public.”

He said violence abounds in the life
of man, adding, “The one thing that
can make it worse is for man to ignore
its existence and try to live in a dream
world of non-violence and non-sex be-
fore the television screen. But the
strange thing is that politicians must not
really believe that all violence on tele-
vision is bad, because they only attack
its appearance in one sector—the en-
tertainment program.”

Changing hands
ANNOUNCED = The following sales of

Station interests were reported last week
subject to FCC approval:

s WLWA (TV) Atlanta, Ga.: Sold by
Crosley Broadcasting Corp. to WIBC
Indianapolis, Ind., for $3.3 million,
contingent on FCC acceptance of solu-
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tion to Indianapolis ch. 13 case (see
page 52).

» WCNT Centralia, Ill.: Sold by Carson
W. Rodgers to Edward N. Palen for

$155,000. Mr. Palen owns WOKZ
Alton, Ill. WCNT is a 1 kw daytimer
on 1210 ke. Broker was Hamilton-

Landis & Assoc.

APPROVED = The following transfers of
station interests were among those ap-
proved by the FCC last week (for
other commission activities see FoRr
THE RECORD, page 79).

» WGES Chicago, Ill.: Sold by John
E. Dyer and associates to McLendon
Corp. for $2 million including agree-
ment not to compete. McLendon sta-
tions are KLIF-AM-FM Dallas, KILT
and KOST (FM) Houston and KTSA
San Antonio, all Texas; WYSL Buffalo
and WIFE (FM) Amherst, both New
York, and KABL Oakland, Calif. FCC
Chairman Newton N. Minow and Com-
missioner Robert T. Bartley dissented.

» KCKT (TV) Great Bend, KGLD
(TV) Garden City, both Kansas, and
KOMC (TV) McCook, Neb.: Sold by
Elmer C. Wedell and others to Wichita
Television Corp. for $1,037,500. Wich-
ita Television owns KARD-TV Wichi-
ta, Kan.,, and will operate the three
newly-acquired stations as satellites of
KARD-TV.

» WALT Tampa, Fla.: Sold by Con-
solidated Sun Ray to Eastern Broad-
casting Corp. for $328,900, including
broker’s fee and agreement not to com-
pete. Eastern owns WHAP Hopewell,
WCHV-AM-FM Charlottesville and
WILA Danville, all Virginia. Roger
Neuhoft is president of Eastern. Con-
solidated Sun Ray continues to own
WPEN-AM-FM Philadelphia.

= WDOD - AM - FM Chattanooga,
Tenn.: Sold by Interstate Life Insurance
Co. to Cy N. Bahakel for $225,000.
Bahakel stations are WABG-AM-TV
Greenwood, Miss.; WKIN Kingsport,
Tenn.; WLBJ Bowling Green, Ky.;
WRIS Roanoke and WWOD-AM-FM
Lynchburg, both Virginia, and KXEL-
AM-FM Waterloo, Jowa. Commission-
er Robert T. Bartley dissented.

WHAM Rochester
joins ABC Radio

WHAM Rochester, N, Y., previously
an independent, today (June 18) joins
ABC Radio. The clear-channel outlet
operates with 50 kw fulltime on 1180
ke.

The signing of the 40-year-old station
is termed “particularly important” to
the network, says Robert R. Pauley,
ABC Radio president. “It will give us
fulltime coverage of 22 counties in
western New York and northern Penn-
sylvania, representing substantial im-
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provement in that area—particularly in
nighttime coverage.” He also pointed
to the significance of metropolitan
Rochester’s ranking as the 41st market
based on retail sales.

William F. Rust Jr., president of Rust
Broadcasting Co., which owns and op-
erates WHAM, said that the station is
switching from an independent status
because of ABC’s efforts to “revitalize”
network radio. He said the network
affiliation will provide “more balanced
and varied programming.” ABC Ra-
dio has had no recent affiliate in the
area.

Petry names Page,
others in expansion

Expansion of the television division
of Edward Petry & Co. was announced
last week along with the election of
E. C. (Ted) Page as a vice president
of the company (see WEEK's HEAD-
LINERS, page 10). Mr. Page has been
eastern sales manager of the tv division
four years.

The expansion also includes appoint-
ment of two group sales managers, three
salesmen and one marketing executive
for the rep firm’s New York office.

The two new sales managers are
Mike James and Al Masini, who are
expected to strengthen the television
sales function of Petry’s New York

office. Mr. James joined Petry in 1955
after several years on the media side
of agency business with Ted Bates,
Anderson & Cairns and Ruthrauff &
Ryan. Mr. Masini has been a member
of the Petry tv sales staff in New York
since early 1957. Previously, he was
with CBS for three years as a sales
executive,

Karl H. Mayers, the newly added as-
sistant director of marketing and sales
development who joined the Petry or-
ganization June 1, was formerly with
Ladies’ Home Journal.

Thomas J. O'Dea, James D. Curran
and Len Tronick are the new tv sales-
men added to the New York staff. Mr.
O’Dea joined Petry June 1 from ABC-
TV National Time Sales, where he was
an account executive. Previously, he
was with WXYZ-TV Detroit.

Messrs. Curran and Tronick will join
the sales staff in New York on July 1.
Mr. Curran comes to Petry from The
Bolling Co. Earlier, he spent seven
years with Ted Bates as timebuyer, Mr.
Tronick moves to Petry from Venard,
Rintou! & McConnel where he has been
a salesman for two years.

The expansion was described by Ed-
ward Voynow, president of Edward
Petry & Co., “as one of the many in
the firm's continuing move to improve
our services to stations, agencies and
advertisers.”
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NORTHWEST —Daytime-only radio station in beautiful, growing area grossing
$45,000.00-plus annually. Equipment plentiful and in excellent
condition. Includes approximately $5,000.00 in cash and ac-
counts receivable. Bargain-priced for a quick sale at $57,500.00°
—29% down and Dhalance out over eight years. Another

—Absentee-owned station grossing approxlmately $50,000.00 with
good land and building included in sale. Single station market
operating in black after manager’s salary. Requires $25,000.00
down on total price of $85,000.00. Another H & L exclusive.

—Well-equipped long daytimer owning transmitter land and
bujlding. One of two stations servicing trading area of over
70,000. Grossed over $45,000.00 in '61. Priced at $70,000.00
with $20,000.00 down. Another H & L exclusive.
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Florida outlets lead in editorials—Ruwitch
BROADCASTER GROUP TOLD 60% CARRY EDITORIALS

Florida leads the nation in percent-
age of stations which editorialize, Lec
Ruwitch, WTVJ (TV) Miami, told the
Florida Assn. of Broadcasters June 14
in his presidential address opening the
group’s spring meeting in Tampa.

He said 60% of the state broadcast
stations editorialize, compared to 30%
for the nation as a whole. He empha-
sized the hazards involved in endorsing
political candidates despite an FCC go-
ahead, pointing to the difficulty of ap-
plying the doctrine of fairness in such
cases.

Mr. Ruwitch said station endorse-
ment of a candidate carries a high be-
lievability element and he said making
time available to his opponent for a
reply should not include a personal ap-
pearance by a candidate but should
permit an appearance by an authorized
spokesman.

Four of the five tv stations in the
state belong to FAB, he said, and 132
of the 169 am-fm stations are members.
"He said radio and tv face a finer oppor-
tunity for growth each day and also
new threats. “If the challenge is accept-
ed,” he said, “you can bring new vital-
ity to the economy of the nation.”

J. Kenneth Ballinger, Tallahassee,
was presented a gold mike on his resig-
nation as FAB executive secretary after
serving a decade. Kenneth F. Small,
WRUF Gainesville, was named his suc-
cessor. He will continue his WRUF
post as station director.

Elmo I. Ellis, executive consultant to
the Cox radio-tv stations and manager
of programs—production, WSB Atlanta,

called for more creative selling based on
a fast-changing world and on the spe-
cial needs of advertisers.

News offers radio greatest potential,
he said. He suggested specialized news-
casts about business, finance, religion,
education, food and fashions—for ex-
ample, features ranging from one to five
minutes or longer. He emphasized the
growing interest of people in self-im-
provement and personal charm. Public
interests are becoming more specialized,
he added.

Charles Sweeny, who heads the Fed-
eral Tradé Commission’s radio-tv ad-
vertising activities, told the FAB that
honesty is especially crucial in tv adver-
tising because of “the powerful sales
punch” it delivers. “When a commercial
is viewed and heard by millions, that
minority who are deceived may rep-
resent a great many taxpayers, other-
wise helpless, who look to us for protec-
tion,” he said. He said if any broad-
caster has dealings with an advertiser
who claims “approval” by the FTC,
the broadcaster should demand to see
all correspondence between the adver-
tiser and the federal agency. In some
cases, Mr. Sweeny said, the FTC does
not necessarily approve of advertising
copy but simply determines that the
public interest does not justify a long
proceeding at the time.

Mr. Sweeny gave an example of pos-
sibly misleading advertising connected
with the cough-and-cold remedy field,
which the FTC is now investigating
(see below).

John F. Meagher, NAB radio vice

The Federal Trade Commission’s
“broad investigation” of cold and
cough preparations advertising was
called to the attention of the Florida
Assn. of Broadcasters.

Charles Sweeny, head of the
FTC'’s radio-tv commercial practices
section, cited an example of decep-
tive tv advertising (and emphasized
he didn't speak for FTC member-
ship).

“The uniqueness and the power of
television as an advertising medium
is its capacity to reach out to suffer-
ers throughout the country and dem-
onstrate vividly how a [drug] prod-
uct will work for each viewer. Each
viewer sees and feels his own symp-
toms being experienced by the actor
on the screen. He sees each of these
symptoms relieved to the point where
the victim is seemingly restored to

How tv can cause viewer to delude himself

normal health in amazingly short
order.

“While the announcer intones
something about partial symptomatic
relief, nevertheless the words are
understood and interpreted by the
viewer in terms of what he sees
dramatically happening even as he
watches. These, then, are the very
self-same specific and dramatic re-
sults the purchaser expects. It is no
satisfaction to him, when the prod-
uct fails, to be told that careful anal-
ysis of the cleverly phrased an-
nouncement discloses no false state-
ment.

“Weasel words of qualification fur-
ther infuriate . . . him. He knows
he has been deceived. And if he and
his fellow men are being deceived,
the law has been violated, and we
should do something about it.”
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president, said Florida had 164 am
stations in 1960 compared to 63 in
1948. Discussing proposals for birth
control of radio, he said the number of
stations in the Tampa-St. Petersburg
area had increased from six in 1948 to
15 currently. Revenue in the area is
up 2% times and expenses 34 times,
he said, but average income has
dropped by two-thirds.

Collins warns against
‘irresponsible’ few

Self-improvement and self-discipline
can secure freedom for broadcasters,
NAB President LeRoy Collins said in
an address to the North Carolina Assn.
of Broadcasters, meeting June 11 at
Charlotte.

“The freedom of broadcasters is not
being jeopardized by an external force
nearly as much as by a very real in-
ternal one,” Gov. Collins said. He de-
scribed that internal force as “the ir-
responsible action of a minority of
broadcasters within our own ranks.”

Gov. Collins added, “For the respon-
sible to join with the irresponsible and
scream in anguish about censorship,
where it does not exist, and government
control, where it is legitimate, offers a
convenient and emotionally gratifying
—but equally ineffective—ritual for re-
lief.” :

He contended that broadcasters
troubles will mount rather than diminish
if they worship and contribute to the
false idea that their main troubles come
from the outside. “The truth is that the
times do require more discipline,” he
said.

Calling for adherence to NAB’s ra-
dio and tv codes, Gov. Collins remind-
ed that the code authority offers advice
and counsel and couldn’t act as a cen-
sor “even if it wanted to” since that
would be against the law.

Among NAB’s current projects, Gov.
Collins said, is participation with the
Dept. of Health, Education & Welfare
in the planning of a research project
that will examine the relationship of
tv programming and children.

RAB [Evaluation = Patrick E.
Rheaume, Radio Advertising Bureau’s
director of member development, dis-
cussing the “space race” between radio
time salesmen and newspaper space
salesmen, said that while “the space
boys in print have been rolling up spec-
tacular gains, radio has quietly but
surely been building its own launch
mechanism.”

Radio, he predicted, will close the
gap with newspapers in this decade, and
much of the needed lift “will come
from retailers who realize the great op-
portunity radio represents for them in
the sixties.”
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‘Whos!...spellit Mobil ”

Every newsman likes to be right. That’s
why we want to make it easy for you to spell
and pronounce our company’s name cor-
rectly—Socony Mobil Qil Company, Inc.

Not like that town down in Alabama ...
not like those modernistic decorations. . .
not like what they make in Detroit—but like
Mobil (rhymes with global.)

Who cares if Mobil is spelled right or
wrong? Well, those fellows on the copy desk
with a passion for accuracy¥*, plus:

The. . .. .. 30,000 U. S. Mobil dealers
Our. . ... . 2,800 U. S. distributors
Our. ... .. 74,000 employees

Our. . ... 227,000 shareholders
Our. . . 5,500,000 credit card holders
Our...... 53,000 royalty-interest owners
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plus dealers, distributors, and customers in
more than 100 other countries of the world
where Mobil products are sold.

*To be accurate, please remember there’s no
hyphen between Socony and Mobil.

SOCONY MOBIL OIL COMPANY, INC.
150 E. 42nd St., New York 17, N.Y.
and its operating divisions
Mobil Oil Company

Mobil International Oil Company
Mobil Chemical Company
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An automated billing system has
come to the Adam Young compa-
nies. The station representative firm
says its new Remington Rand
solid state unit system, once oper-
ating regularly, will ease the billing
and collecting iob it now performs

Adam vYoung (I}, president, and
James O’Grady, executive vice pres-
ident, Adam Young companies, dis-
cuss the mechanics of the new

for certain of its station clients.
The company indicates that in
time it will be in an “advantageous
position” to provide the services for
all client stations.
An incidental feature will be a
data yield useful in sales administra-

! Ll
Remington Rand system the rep is
installing for billing purposes. This

is the insides of the Read Punch
unit, solid state 90 of the system.

Adam Young companies to install automated billing system

tion and management planning.

Young Canadian Ltd. was first to
put the new plan into trial opera-
tion this month. The radio arm,
Adam Young Inc., is next on the
timetable and Young-Tv will be tak-
ing the step around July 1, or earli-
er.

In the initial stages, the system
will compute the monthly billing by
station, product and agency and will
prepare billing statements. The firms
will receive six billing reports month-
ly.

The system will be leased and not
actually installed at the firm’s offi-
ces. It is uncommon for a station
rep to automate billing, though
Peters, Griffin, Woodward, which at
one time had a fully-automated
equipment center, now maintains
some automation for internal statis-
tical forecasting and research work.

Special Processing = Data is proc-
essed by Scientific Tabulating Corp.,
Huntington, N. Y., a firm that uses
Remington Rand solid state units
capable of 18,000 calculations per
minute and prints 600 lines each
minute. The “bureau” will receive
a confirmation broadcast order on
each sale, and will code in such in-
formation as station, product, agen-
cy, branch office and salesman, as

D. C. agenda set
for NAB boards

Plans for the autumn series of fall
conferences and progress reports on a
series of major projects will be given
the NAB Board of Directors at a four-
day meeting to be held June 26-29 at
the Statler Hilton Hotel, Washington.

The summer meeting will go into
such matters as Washington legislative
developments and FCC regulatory
measures. Completion of congressional
action on the all-channel tv set bill (see
story, page 42) will be among topics
reviewed. A preliminary report will be
given on the study of radio station over-
population (BROADCASTING, June 11).

Twelve new members will join the
Radio and Tv Boards. Radio directors
will elect a chairman and vice chair-
man. George C. Hatch, KALL Salt
Lake City, and Joseph M. Higgins,
WIBC Indianapolis, retire from these
posts, having completed their terms.

Joining the Radio Board will be John
R. Henzel, WHDL Olean, N. Y.; Har-
old Essex, WSJS Winston-Salem, N. C.;
Julian F. Haas, KAGH Crossett, Ark.;
Lester G. Spencer, WKBV Richmond,
Ind.; Rex G. Howell, KREX Grand
Junction, Colo.; Loyd C. Sigmon,
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KMPC Hollywood, Calif.; John F.
Box Jr., WIL St. Louis; Fred Rabell,
KITT (FM) San Diego, Calif.; Robert
R. Pauley, ABC Radio.

New to the Tv Board this year are
Gordon Gray, WKTV (TV) Utica,
N. Y.; Payson Hall, Meredith Stations;
Mike Shapiro, WFAA-TV Dallas.

New members who have served pre-
viously as directors are Mr. Essex, Mr.
Howell and Mr. Hall. Mortimer Wein-
bach, ABC-TV, moves from the Radio
to the Tv Board where he replaces Al-
fred R. Beckman for that network.

Reports of the NAB Code Authority,
headed by Robert D. Swezey, will be
given. No plans for significant amend-
ments to either the radio or the tv code
are anticipated.

The fall conference schedule, based
on eight one-and-a-half day meetings,
will open Oct. 15 in Atlanta (complete
list on page 14).

Reports will be given the directors
on plans for research and training pro-
grams, labor relations, the successful
National Radio Month campaign in
May, editorializing, long-range reorgani-
zation of the radio board and other as-
sociation activities.

A briefing session for new directors
will be held June 26. The tv board
meets the 27th, radio board the 28th

and combined boards the 29th.

William B. Quarton, WMT-TV Ce-
dar Rapids, Iowa, and James D. Rus-
sel, KKTV (TV) Colorado Springs,
Colo., are respective chairman and vice
chairman of the Tv Board.

New monitoring plan
approved by code unit

A broadened program of tv station
monitoring was endorsed June 14 by the
NAB Tv Code Review Board, meeting
in Seattle, Wash. The program applies
to subscriber stations. The new plan
will replace a monitoring program that
had included the service of Broadcast
Advertisers Reports (BROADCASTING,
April 2).

Stations subscribing to the tv code
will submit copies of their master logs
to the NAB Code Authority, headed by
Robert D. Swezey. The logs will sup-
plement the authority’s taped off-air
monitoring. Mr. Swezey submitted the
proposal to the board.

A board statement said, “Monitoring
is a most important factor in self-regu-
lation as provided in the code. To date,
monitoring has not been entirely satis-
tory because it has not been sufficiently
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well as the number of spots and the
rate per spot. The raw data will be
fed into processors and become the
basis for computing monthly bill-
ing.

The six billing reports monthly
cover gross billing as well as com-
mission figures current and projected
for five months and similar informa-
tion for each salesman on each sta-
tion and by agency and product. Ex-
piration notices will be prepared for
each salesman on each account.
There is a summary run of the rep’s
commissions current and projected
for five months and a final report by
station projecting rep commissions
monthly for the next 12 months.

A daily listing will be received by
the Young companies on all spots
that were on each station (by agen-
cy and product) and will cover a 24-
hour period, approximately three
days back.

The listing will be compared to
station logs. Discrepancies, such as
spots missed or spots run at a wrong
time, would be noted and immediate
action (make-goods or adjusted bill-
ing) enhanced. Billing invoices (¢
agencies also can be automatically
prepared. Still other uses—for cx-
ample, automating the entire general
ledger—are seen for the automated

system.

complete.” Outside monitoring is too
expensive, the board noted. In place
of outside monitoring the board will
have the combination of log analyses
and taped spot checks for the coming
year.

The new tv code board, based for the
first time on nine members and includ-
ing representatives from the three net-
works, conceded the log routine may
prove a burden on some stations but it
feels the principle of self-regulation
through voluntary submission of infor-
mation must transcend considerations
of personal inconvenience. Copies of
program logs will be held in strict con-
fidence by the code authority and re-
turned promptly after examination and
analysis.

At its one-day meeting the board en-

dorsed the creative code of American
Assn. of Advertising Agencies; received
a report on the code authority-network
liaison; was briefed on the stepped-up
communication with subscribers, and
voted appreciation to Mrs. A. Scott Bul-
litt, a code board member, and Seattle
area tv stations for their hospitality.

The group was entertained at breakfast

at the world’s fair “Needle.”

Mr. Swezey took part in a panel held
June 15 by the U. of Washington in
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New lightweight '
SOUND SALESMAN

takes the spot
to the sponsor

Tallk about handy! Your produc-
tion stafl can create a program or
commercial ansd record it on a tape
cartridge. Your salesman can then
take this portable playbaclk unit
right to the sponsor and let him
hear the finished product. No more
cumbersome reel-to-reel machines.
No time-consuming serting up,
threading and rewinding. The
SOUND SALESMAN weighs only
13 pounds . .. about the size of a
portable typewriter. Just set it on
the elient’s desk and plug it in.
Insert the ecartridge .. . hit the
start lever . . . and the audition is
on. The SOUND SALESMAN is a
continuous play unit whiceh is con-
trolled manually for immediate re-
play. Ideal for selling a new pros-
pect or vetting quick approval on
new commercial copy. Strictly high
fidelity equipment designed and .g
manufactured by Automatic Tape
Control. Playback unit $185. Ree-
ord and playback unit $225. Write,
wire or phone your order collect.

) ﬁmade by broadcasters for broadcasters

AUTOMATIC TAPE CONTROL

209 E. Washington St. - Dept. 12 . - Bloomington, lllinois

S~

marketed in Canada by Canadian General Electric, Toronto 4, Ontario
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CBS Radio President Arthur Hull
Hayes got to talk with the man and
woman on the street during an un-
usual one-hour radio broadcast May
29 in which he participated in an-
swering questions posed by radio
listeners. The conversations were
with members of the CBS-owned
KMOX St. Louis listening audience.
Mr. Hayes spoke from New York in
a special three-way radio and phone
hook-up (two cities and the St. Louis
listener).

A few of the listeners took ad-
vantage of having CBS Radio’s pres-
ident on the line. For example, one
woman wanted to be assured that
CBS’s overseas news correspondents
are well trained in foreign languages;
another disagreed about the propri-
ety of stations’ editorializing on be-
half of specific candidates; a third
wanted the mechanics of a radio
broad:ast explained.

The special broadcast was in ob-

CBS Radio’s Hayes talks to KMOX listeners

servante of National Radio Month
on the At Your Service program on
KMOX (2-3 p.m.). The host was
Jack Buck of KMOX. Portions of
the broadcast were released by CBS
Radio last week.

A listener took exception to beer
advertising on the airwaves (Mr.
Hayes’ answer: “I always heard that
St. Louis was the home of brew-
eries.”).

The listeners also touched on radio
daytime serials. (One said, “Let’s
forget about the serials, they've had
it.”” Another spoke against the old-
time soap operas but suggested more
radio “drama programs.”)

Said Mr, Hayes after the broad-
cast: “Their comments showed they
listen regularly and discuss what they
hear with their friends.” More of
this type show? A definite yes from
Mr. Hayes, who said he hopes he'd
be able to repeat it on other CBS-
owned stations from time to time.

connection with communications week
at the fair. Board members and staffers
took part in another panel the same
day.

Attending the meeting, besides Mrs.
Bullitt, were Chairman William D.

NTA PreSENTS

IN
a new FULL COLOR*
CARTCON SERIES

MADE SPECIALLY FOR TV
FULLY ANIMATED =— The Adven-
tures Of TIN "TIN—DAILY STRIP
or as part of ALL Your Present Chil-
dren’s Programs

*ALSO AVAILABLE IN BLACK AND WHITE

NITZ8N
'y
BEVERLY HILLS, CALIFORNIA
8530 Wilshire Boulevard
OLeander 5-7701

NEW YORK
444 Madison Avenue PLaza 3-6106
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Pabst, KTVU (TV) Oakland, Calif;
Robert W. Ferguson, WTRF-TV Wheel-
ing, W. Va.; George B. Storer Sr.,
Storer Broadcasting Co.; Lawrence H.
Rogers 11, Taft Broadcasting Co.; Ernest
Lee Jahncke Jr., NBC; Joseph H. Ream,
CBS; Alfred R. Schneider, ABC. Roger
W. Clipp, Triangle Stations, was ex-
cused. Representing the NAB staff be-
sides Mr. Swezey were John M. Couric,
public relations manager; Douglas A.
Anrello, general counsel; Stockton Helff-
rich, New York code office, and Frank
Morris, Hollywood office.

Taft Broadcasting
earnings up 20%

A 20% increase in earnings per

share, $1.20 for 1962 fiscal year com-
pared to $1 in the previous year, was
announced last week by Taft Broad-
casting Co. in its annual report for the
year ended March 31.
" Net revenues decreased slightly, from
$11,076,717 in 1961 to $10,936.237
in 1962. Taft sold its Knoxville radio
and tv stations in January 1961. The
operating profit before depreciation and
amortization increased from $4,491,-
990 in 1961 to $4,875,602 in 1962.

Net earnings after special credit
amounted to $1,887,929 for 1962 com-
pared to $2,066,255 in 1961. The 1961
earnings included $486,252 gain on the
sale of WBIR-AM-FM-TV Knoxville,
less related income taxes. Cash flow
reached $2,586,871 for 1962 compared
to $2,454,381 in 1961.

At the end of the 1962 fiscal year,
Taft retained earnings of $6,454,864

compared to $6,116,745 for the year
before. During the year, Taft paid 50
cents per share in dividends plus a
214 % stock dividend.

Taft Broadcasting owns WKRC-AM-
TV Cincinnati, WIVN-AM-TV Colum-
bus, both Ohio; WBRC-AM-TV Bir-
mingham, Ala., and WKYT-TV Lexing-
ton, Ky. It also owns two bowling cen-
ters in the Cincinnati area.

All officers and directors of Taft
Broadcasting were re-elected at the an-
nual meeting of the company June 12
in Cincinnati.

Hulbert Taft Jr., president, reported
that May revenues totaled $1,097,513
against $902,713 for the same month
last year. Net profit for May, the sec-
ond month of the 1963 fiscal year, was
$228,619 (14 cents per share) bringing
earnings for the first two months of the
fiscal year to $441,613 (28 cents per
share). This compares to $160,853
(10 cents per share) for May last year,
and $321,018 (20 cents per share) for
April and May last year.

Columbus tv stations
using 1,749-ft towe-

WTVM (TV) and WRBL-TV, both
Columbus, Ga., are now transmitting
from the stations’ new 1,749 feet tow-
er, said to be the tallest man-made
structure in the world. Both stations
switched to the new tower May 25.
Previously, KFVS-TV Cape Girardeau,
Mo., transmitted from the tallest U. S.
tower at 1,676 feet,

The new tower was designed by
Stainless Inc., North Wales, Pa., and
erected by Furr & Edwards, Rome, Ga.

The transmitter weighs nearly 215
tons, utilizes over six miles of guy
strand cable and can withstand winds
up to 125 miles per hour. The tower
supports an RCA ch. 3 6-bay section
super turnstile antenna and an RCA
ch. 9, Mark II super gain antenna.

Radio orbit coverage
reached 6.3 million

Radio coverage of the orbital flight
by Scott Carpenter was heard by
6,394,000 adults who did 56% of their
listening away from home, according
to a projection by The Pulse Inc., based
on 200 personal interviews. The me-
dian average listening time was 56 min-
utes.

The Pulse study indicated tv coverage
was seen by 6,100,000 adult New York
area residents who devoted median av-
erage time of 5! minutes to flight cov-
erage. Radio and tv together reached
87% of adults. Pulse noted the mush-
rooming growth of out-of-home radio
listening.
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oughs—TH Once again, the Burroughs guidance com-
puter at Cape Canaveral scored a perfect
hit. It guided Astronaut Scott Carpenter—
as it guided John Glenn—precisely to
the "keyhole in the sky' at precisely the
right speed and moment for a success-
ful orbital flight. This makes the 149th
time that the Burroughs system at the
Cape has been used in our nation's orbital
missions, space prohes and ICBM shots.
Performing flawlessly every single time,
it continues to demonstrate the reliability
that is inherent in every computer system
Burroughs makes for defense and business.

Burroughs Corporation

BEYROIT 11, MICHIGAN

s0 many data processing problems end with s




EQUIPMENT & ENGINEERING

HOW HIGH IS RADIO’S FIDELITY?

FTC seeks to define term for two manufacturing groups

Fm stereo broadcasters who are go-
ing to great lengths to give the public
high fidelity stereophonic programs may
have an ally in the near future. Both
industry and government are working
to set out a clear definition of “high
fidelity” 'so the public won't be bilked
by spurious claims from unscrupulous
dealers.

“We're pretty sure that when a deal-
er advertises a high fidelity radio set
for $49.95 that isn’t high fidelity in
any sense of the word,” says William
B. Snow Jr.,, the Federal Trade Com-
mission’s assistant director of the di-
vision of industry guidance. He ac-
knowledged that over the past six
months or so there has been an increase
in the number of complaints from dis-
satisfied customers.

It’s no simple problem, says L. M,
Sandwick, consumer division chief at
Electronic Industries Assn. High fidel-
ity components manufacturers want a
highly technical definition of high fideli-
ty; the mass manufacturers ask for a
more practical description.

“The cleavage is easy to understand,”
Mr. Sandwick explained. “The custom
parts people sell their equipment to a
limited portion of the public at a very
high price; the manufacturers who
make radios and phonographs for the
general market [90% of all sales] can
meet any high standard technically,
but they would be pricing themselves
out of the mass market.”

The EIA executive reports his organ-
ization has been compiling replies to a
questionnaire, sent out by William H.
Bingham, Hawley Products Co., St.
Charles, Ill., to both quality and mass
radio and phonograph manufacturers
and to engineers in the field. The re-
plies, totaling 154, have been studied

and collated by Mr. Sandwick. The re-
plies will be submitted to chairmen of
two EIA committees: Armin E. Allen,
Philco Corp., and James A. Stark, Gen-
eral Electric Co. Their recommenda-
tions, in turn, will be submitted to their
respective EIA sections: phonographs
and radios. Recommendations by the
sections will be relayed to EIA’s con-
sumer products division.

Mr. Sandwick has been in touch with
the Institute of High Fidelity Manufac-
turers, he says.

High Standards = Custom audio
makers seek to specify high standards
for “high fidelity” apparatus—20-20,-
000 cps frequency response with varia-
tions not to exceed plus or minus 2 db,
and with distortion limited to no more
than 1%. Mass production manufactur-
ers look for a little more leeway in
definition— 50-10,000 cps, with vari-
ation not to go above plus or minus
6 db and with distortion permitted up
to 5% . Component makers also would
like to label performance specifications
on each element of an installation
{tuner, amplifier, turntable, pickup
head, loudspeaker). Mass produccrs
oppose the idea.

The FTC became seriously interested
several months ago when its staff be-
gan working up a background on the
subject. The thinking at the trade com-
mission leans toward the issuance of
an industry guide. The agency is seek-
ing some definitive terminology to pro-
tect the public, the FTC explains. One
of the major difficulties the FTC found
almost immediately is that there are no
standards for the term.

The whole subject is scheduled to be
discussed at length at the June 19
meeting of EIA’s loudspeaker commit-
tee in Chicago at the Pick-Congress Ho-
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Just about everything

In the competitive home enter-
tainment market where tv set
makers often have to go out of
the way to be a little different,

Sylvania  Electronic  Products,
New York, apparently has gone
“way out.”

A home entertainment unit
containing seven electronic de-
vices in one cabinet will be un-
veiled by Sylvania in Chicago at
the International Home Furnish-
ings Show today (Monday). It
includes: a 23-inch tv set; am-fm
radio; fm stereo tuner; stereo-
phonic four-track tape recorder;
stereophonic phonograph; public
address system; remote control
automatic 35mm slide projector
with a 23-inch screen, and even
has provided enough space in the
unit for a “closed circuit tv cam-
era.” Suggested retail price:
$5,000.

tel. Mr. Bingham is chairman of this
meeting.

MVR-10 DISPLAYED

Showing follows Ampex suit
against maker of portable

The new closed-circuit portable vid-
eo tape recorder produced by Mach-
Tronics Inc. (BROADCASTING, June 4),
was publicly demonstrated for the first
time Tuesday (May 12).

The MVR-10 is priced at $10,300
with its integral eight-inch tv monitor,
or $9,800 without the monitor, f.0.b.
Mountain View, Calif.,, Mach-Tronics
executives say that price is significantly
lower than the prices of other closed
circuit vtr machines. They also noted
that the MVR-10 uses one-inch tape
instead of two-inch and runs at 7%
inches per second, effecting operating
economies. The ability to store 96 min-
utes of information on a tape was
called an appreciable advantage in
many of the recorder’s applications.

The demonstration came after a $2
million damage suit was filed June 8
against Mach-Tronics and a number of
its executives in the San Mateo Superior
Court by Ampex Corp., which also asks
the court to enjoin Mach-Tronics from
manufacturing and selling any of its
vtr machines. In its complaint, Ampex
alleges that Kurt R. Machein, Mach-
Tronics president, was engineering man-
ager of Ampex’s international opera-
tions before his resignation last Qctober
and that he persuaded other defendants
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to leave Ampex and join Mach-Tronics,
formed Nov. 1, 1961.

Individual defendants, in addition to
Mr. Machein, are: Alan Bygdnes, elec-
trical engineer, described as “working
on the Ampex portable video record-
er” before he resigned from Ampex
Nov. 22, 1961; Michael Bradley Mar-
yatt, “working on recorder heads,” and
Arie C. Van Doorn, “senior engineer-
ing aide on various research projects,”
before their resignations from Anmpex
Nov. 10, 1961; Walter E. Lock, “senior
engineering aide,” who left Ampex Feb.
23, 1962; Uwe Reese, “assistant to de-
fendant Machein,” before his resigna-
tion Oct. 30, 1961; Davis C. Thomp-
son, “engaged in marketing Ampex’s
video recorders” up to the time of his
departure Feb. 9, 1962; Hans F. Hoyer,
“engaged in planning and marketing
functions” at Ampex before his em-
ployment was terminated by Ampex
Dec. 30, 1960, as part of a reduction
in staff.

Ampex charges the defendants with
conspiring to use confidential informa-
tion obtained as Ampex employes to
go into competition with Ampex by
producing a portable video recorder
“substantially similar to the models of
such recorders constructed or designed
by Ampex.” Mach-Tronics, the com-
plaint also alleges, “caused its repre-
sentatives to show a sample of such
portable receiver to various Ampex cus-
tomers in an attempt to solicit orders
from Ampex customers.”

Ampex asks the court to enjoin
Mach-Tronics “from engaging in the
manufacture and sale of portable video
recorders embodying any of the char-
acteristics or specifications of the port-
able video recorders constructed or de-
signed by Ampex” and “from soliciting
customers of Ampex for the sale by de-
fendants of portable video recorders.”
The plaintiff also asks that the defen-
dants be required to turn over or de-
stroy any ‘“dies, samples, plans, speci-
fications and other confidential trade in-
formation™ relating to Ampex and its
portable video recorders. Finally, Am-
pex asks for damages of $2 million
plus the costs of its suit.

Mach-Tronics’ co-founders, President
Machein and Henry W. Howard, San
Francisco attorney who is vice presi-
dent, categorically denied the charges,
calling them “absclutely false.” In a
prepared statement, Messrs. Machein
and Howard said that the Ampex suit
“illustrates the repressive effects of
monopoly in the field of science and
engineering.”

Describing Ampex as “a 100 million
corporation” which through cross-li-
censing with RCA ‘“‘absolutely domi-
nates the world market for video tape
recording equipment,” the statement
continues: “Ampex Corp. does not now,
nor has it ever, successfully produced
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low cost, light weight, simple truly
portable video recorder comparable in
any sense to the MVR-10 even though
the tremendous need for such equip-
ment in the space program, in educa-
tion, in science and nationa! defense
has been apparent for many years.”

Telstar launch date
within a month

“We hope it will go up before July
15.” This was the hope for the launch-
ing of AT&T’s Telstar communications
satellite expressed by A. C. Kickieson,
executive director of transmission, Bell
Telephone Labs., in answer to a ques-
tion during the Telstar seminar at the
annual convention last week of the
Armed Forces Communications & Elec-
tronics Assn. in Washington.

Officially, Telstar’s date for its 500-
3,000-mile-high ride is between the end
of this month and July 15.

In addition to the AT&T earth sta-
tion at Andover, Me., it was announced
that ground stations to receive and
transmit to Telstar are going up in the
United Kingdom, France, Germany,
Italy and Brazil.

Other satellite communications de-
velopments:

» The U. S. Army lost control of
project Advent—a proposal to put up
an active relay satellite 22,300 miles
above earth so that it remains fixed
above the same point on earth—to the
Air Force. The Army plan was to use
three 1,300-1b. satellites for global cov-
erage. Because the U. S. does not have
rockets powerful enough to lift this
weight that distance, the Dept. of De-
fense revised the project. The Air Force
will use 3 to 10, 500-lb. satellites in
the same synchronous orbit. It is hoped
to get the system operating by 1964.
The Air Force will also commence a
low-altitude communications satellite
project, using 40-50 repeaters, at a
6,000 mile altitude.

» FCC Commissioner T. A. M.
Craven, in charge of communications
satellite policy at the FCC, doesn’t think
there’s much use in considering global
tv direct to home receivers; toc many
problems.

In a talk to the U. of Washington’s
school of communications in Seattle
June 15, Mr. Craven listed some of the
problems that must be overcome:

Power requirements would be 15 kw
or more, but there are no rockets ca-
pable of putting up this kind of station
22,300 miles high. Spectrum space is
limited for such a purpose; there have
been suggestions that Channels 7-13
be used, or that uhf be utilized. One
suggestion is that 12,000 mc be used.
Global use of these frequencies would
cause interference to other services at
or near these bands. Standards for tv
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are different all over the world; there
is the U. S. system, and six other, differ-
ent systems in use today. There are
language barriers. The time differential
makes it difficult to conceive of many
events for which people over the world
would upset their work or sleep sched-
ules to view,

Technically direct coverage could be
obtained, the FCC commissioner said,
but the cost would be prohibitive. He
recommended that the communications
satellite be used primarily for relay pur-
poses and that direct-to-home global
satellite tv be left for future develop-
ment.

LOW-COST ETV

New Adler C-C system said
to offer solutions

The potential answer to an educator’s
television dream was demonstrated be-
fore some 150 educators, government
officials and businessmen last week.

An on-air, closed circuit educational
tv system, which solves the two big
problems of etv—high costs (of cable
systems) and scarcity of channels (for
on-air systems)—was unveiled in the
gymnasium of an elementary school of
the Plainedge School District, Bethpage,
N. Y. The new system, developed by
Adler Electronics Inc., is operating on
an FCC experimental license and uses
a channel in the 2,000 mc band. This
band is currently reserved for auxiliary
tv use by commercial stations for studio-
to-transmitter links and intercity relays.

According to FCC Commissioner
Robert E. Lee, who attended the dem-
onstration, the frequencies between
1990-2110 mc are “currently only
lightly used.” He said the band is “vir-
tually virgin territory” and “its suit-

KTLA (TV) Los Angeles reports
it picked up a picture with its Tele-
copter near the Mexican border and
relayed it back to the station’s trans-
mitter on Mt. Wilson, a distance of
some 150 miles. Long relay with
good quality was made possible by a
“Micromeg” uhf parametric ampli-
fier installed at the receiving point
with the efect of sirengthening the
signal tenfold, according to KTLA
engineers, who said the device would
increase the range of the flying mo-
bile unit up to at least 200 miles,
The unit measures 12 by 12 by 14

Station uses long-distance relay

inches, weighs 47 pounds and is
priced at $3,200 by its manufacturer,
Micromega Corp., 4134 Del Rey
Ave., Venice, Calif. Micromega’s
own description: “It is a low-noise,
low level parametric amplifier, in-
serted between the receiving antenna
and mixer. A semiconductor ‘varac-
tor’ diode causes amplification by
‘pumping’ power to a local r-f source
to the signal.” A “Micromeg” is also
in use in an intercity microwave link
between KLAS-TV Las Vegas, Nev.,
and KOOL-TV Phoenix, Ariz.

ability for in-school television trans-
mission is apparent.” He said he ex-
pects that a proposed rulemaking open-
ing the band for etv will be introduced
at the FCC in July.

Stan Lapin, director of Adler’s In-
dustrial Products Div. said etv systems
using the 2000 mc¢ band would not in-
terfere with present tv station use.

An Adler study of Nassau County,
N. Y., which has 31 independent school
districts, showed that each school dis-
trict could use six channels in the 2000
mc band (which would have 20 tv
channels available) without one district
interfering with any of its neighbors.

The 2000 mc system uses a standard
tv picture and sound. These are gen-
erated in an exciter unit at standard
vhf frequencies. Through use of the
heterodyning process, the vhf tv signal
is raised to the 2000 mc band and trans-
mitted to the other schools in the sys-
tem where it is received and a converter,
similar to uhf converters used on vhf
sets, converts the signal which is then
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distributed to the school’s classroom tv
sets by cable,

Set production, sales
up in first four months

Tv and radio set production and dis-
tributor sales for the first four months
of 1962 topped the same period in
1961, although April 1962 production
and sales sagged compared with the
month before.

Figures announc2d hv the Electronic
Industries Assn. last week:

PRODUCTION
Tv

Period Radio
Jan.-April 1962 2,200,201 6,098,498**
Jan.-April 1961 1,715,619 4,714,078

DISTRIBUTOR SALES
Jan.-April 1962 1,932,729 2,987,497t
Jan.-April 1961 1,680,672 2,637,850

* Includes 185,754 tvs with uhf tuners com-
pared to 90,409 in 1961 period.

** Includes 2,137,627 auto radios and 304,929
fm radios compared to 1,454,906 auto radios
and 218,082 fm radios in 1961 period.

t Does not include auto radio sales.

ASCAP, RYAN DISCUSS ISSUES

Judge hopes to clear all pending major litigation
involvinz not only rate-making, but BMI o:'ne-ship

What appears to be an effort to clear
up all major pending litigation involv-
ing broadcasters, ASCAP and ASCAP
members was broached in an informal
session with Chief Judge Sylvester Ryan
in U. 8. Southern District Court in
New York last week.

The conference reportedly involved
not only television stations’ current rate-
making suit against ASCAP, but also
separate suit in which one of the issues
is the question on which an earlier
settlement of the rate case foundered—
divestiture of broadcast ownership of
BMI, ASCAP’s only major competitor.,

This is the so-called “Schwartz
Case,” a massive suit filed almost 10

years ago by 33 ASCAP songwriters
seeking $150 million and the divorce-
ment of BMI from its ownershio by
broadcasters. There have been recur-
rent rumors over several months that
this long-drawn case—in which more
than 26,000 pages of testimony and
11,000 exhibits have been taken in its
pre-trial phases alone—might be settled
without trial, possibly for less than the
cost of litigation involved.

Attorneys for the Schwartz-case song-
writers and for BMI reportedly attend-
ed last week’s conference at the request
of Judge Ryan. Thus the session ap-
peared to be concerned with a consid-
erably broader range of matters than

counsel for the All-Industry Commit-
tee and for ASCAP had in mind. These
two sides had asked to meet informally
with Judge Ryan and others involved
directly in the rate case to “explore,”
as All-Industry Committee Chairman
Hamilton Shea explained it in advance,
“any remaining possibilities of arriving
at a satisfactory solution” of the rate
case, as an “alternative to extended lit-
igation” (BROADCASTING, June 11).

‘Mums’ the Word = Nobody was will-
ing to give details of what went on at
the conference. It was held in Judge
Ryan’s chambers and no transcript was
taken. There were indications, how-
ever, that the issues of the rate case
and those of the Schwartz case were
kept separate, with All-Industry Com-
mittee representatives not participating
when the discussion ranged to non-rate
matters.

Regarding the rate question itself, the
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session appeared to have left station
authorities optimistic for an eventual
solution of the complicated issues. Mr.
Shea, of WSVA-TV Harrisonburg,
Va., called it “a good working session”
which looked for “possible paths of
additional discussion that might lead
to new music-license agreements.”

He said no agreements were made,
but that the various groups would ex-
plore the “possible paths™ individually
and that then another meeting would
be held at a date not yet set. He point-
ed out that many difficult questions
must be resolved at the outset—most of
them legal questions—and that probably
several meetings over several weeks will
be required to get a common under-
standing on these so that an approach
to the basic question of new tv licenses
can be made.

Participants in last week’s session
with Judge Ryan, held Mondav: Mr.
Shea; R. R. Irvine of the law firm of
Donovan, Leisure, Newton & Irvine,
New York counsel to the committec,
and co-counsel Joscph A. McDonald,
of the Washington firm of Smith, Hen-
nessey & McDonald, Herman Finkel-
stein, general counsel of ASCAP; Sam-
uel I. Rosenman, counsel to BMI: John
Schulman, counsel to plaintiffs in the
Schwartz case, and attornevs for the
television networks, whose own ASCAP
music licenses expired last Dec. 31
along with those of tv stations general-
ly. The old licenses and rates remain in
effect pending decision or agreement
Oon new ones.

The Issue » The All-Industry Com-
mittee is seeking a new form of license
under which it would not pay ASCAP
directly for the use of music in future
syndicated programs and feature films.
These rights would then be cleared
with ASCAP by the producers of these
programs. Since the networks take out
separate licenses covering the use of
ASCAP music in network programs,
stations thus would pay ASCAP direct-
ly for little more than the ASCAP mu-
sic in their locally originated shows.

ASCAP opposes the move, and Judge
Ryan has indicated that he doesn’t
think he has a right to grant this sort
of licensc.

A proposed settlement in which tv
stations would have received a 17%
reduction in ASCAP rates but would
have had to agree to divorcement of
BMI from its broadcasting ownership
was voted down by the All-Industry
Committee last March. The committee
held that, among other things, much
BMI stock is held by radio stations
and others not connected with the com-
mittee, and that “in all fairness” if
there was to be a change in BMI's
status it should be worked out inde-
pendently of the committee and with
BMI given “its own day in court with
its own defense.”
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Too much ‘canned’ music
charged at AFM meet

The use of “canned music” on radio
and television stations and other out-
lets was decried by speakers at the
annual meeting of the American Feder-
ation of Musicians in Pittsburgh last
week.

Rep. Robert N. Giaimo (D-Conn.)
told the delegates that 80% of radio
broadcast time is devoted to *“canned
music” for which, he said, musicians
“get no compensation.” He said he
favors a revision of “antiquated™ copy-
right laws to protect the rights of per-
formers.

AFM President Herman Kenin ad-
vised members that the union’s legis-
lative effort is directed toward com-

pelling the labelling by origin of ‘“cut-
rate” foreign music recordings. He
claimed these recordings are used as
background music in perhaps one-half
of otherwise wholly U. S.-produced tv
films and tapes.

Incumbent officers were re-clected.
They are Mr. Kenin, president; Wil-
liam J. Harris, vice president; Stanley
Ballard, secretary, and George V.
Clancy, treasurer.

Missionary appeal aired

An eight-hour “Radio Misstonary
Convention” for the “World Literature
Crusade” of Rev. Wesley Paul Steelberg
was broadcast Junc 8 on WIRZ New-
ark, N. J. Purpose of the campaign
was to convey to area listeners the scope
of the crusade and to appeal for gospel
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Here are the next 10 days of network color
shows (all times are EDT).

NBC-TV:

June 1822, 2527 (10:30-11 a.m) Play
Your Hunch, E

June 182 2527 (11-11:30 a.m.) The
Price Is nght,

June 1822, 2527 (12-12:30 p.m.) Your
First lmpressmn, part.

June 18- 22 25-27 (2-2:25 p.m.) Jan Mur-
ray Show,

June 18-22 2527 {11:15 p.m.-1 am) To-
night, part.

June 18, 25 (8:30-9 p.m.) The Price Is
Right, P. Lorrilard through Lennen & Newell;
American Home Products through Ted Bates.

June 19, 26 (7:30-8:30 p.m.) Laramie, part.

June 20 (8:30-9 p.m.) Joey Bishop Show,
American Tobacco through Sullivan, Stauffer,
Colwell & Bayles; Procter & Gamble through
Benton & Bowles.

June 20, 27 (10-10:30 p.m.) Bob Newhart
Show, Sealtest through N. W. Ayer; Beech-
Nut through Young & Rubicam.

June 20, 27 (10:30-11 p.m.} David Brink-
ley's Journal, Douglas Fir Plywood Assn.
through Cunningham & Walsh; Pittsburgh
Glass through Maxon.

June 21 (10-11 p.m) Sing Along With
Mitch, Ballantine through William Esty;
Buick through Burnett; R. J. Reynolds
through Esty.

June 23 (9:30-10 a.m.) Pip the Piper, Gen-
eral Mills through Dancer-Fitzgerald-Sample.

June 28 (10-10:30 a.m.) Shari Lewis Show,
Nabisco through Kenyon & Eckhardt.

June 23 (10:30-11 a.m.) King Leonardo and
His Short Subjects, General Mills through
Dancer-Fitzgerald-Sample.

June 23 (7:30-8:30 p.m.) Tales of Wells
Fargo, American Tobacco through Sullivan,
Stauffer, Colwell & Bayles, and part.

June 23 (9-11:15 p.m.) Saturday Night At
the Movies, part.

June 24 (5:30-6 p.m.) Patterns In Music,

June 24 (6-6:30 p.m.) Meet the Press, co-

op.

June 24 (7-7:30 p.m.) Bullwinkle, part.

June 24 (7:30-8:30 p.m.) Walt Disney's
Wonderful World of Color, Kodak and RCA
through J. Walter Thompson.

June 24 (9-10 p.m.) TV Guide Awards Show,
Kodak through ). Walter Thompson; Texaco
through Benton & Bowles.

June 24 (10-11 p.m.) Du Pont Show of the
Week, Du Pont through BBOO.

literature for overseas missionaries.

The convention featured remarks by
leading evangelists and gospel singing.
Listeners participated by calling in their
opinions on the crusade.

UA’s Krim reports
good profits in tv

United Artists Corp. President Ar-
thur B, Krim told stockholders in New
York last _week that the firm’s tv op-
erations, are showing'a good profit.

Mr. Krim said the picture is better
than a year ago and that UA (through
subsidiary Ziv-UA) will have a num-
ber of shows on the networks in 1963
and 1964, UA this year also concluded
a motion picture sale (post-’50s) with
ABC-TV for presentations in prime
time (effective this spring and con-

tinuing through the 1962-63 season). .

The good news for stockhelders:
UA’s first quarter revenues were at'a
record $32 million in the first quarter,
with a profit (net earnings) of $916,-

000 (53 cents a share) compared with .

$879,000 (51 cents a share) for the
first ‘quarter last year. Earnings for
the January-March period in'1961 were
nearly $27 million.

Cartpon series renewals up

A redord year for renewals of its car-
toon series for tv stations is anticipated
by United Artists Assoc., which report-
ed last week that re-sales are running
25% ahead of last year. Renewals of
UAA'’s Popeye and Warners Bros. car-
toons, consisting of Bugs Buny and
Merrie_ Melody subjects, were made in
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ten markets in the past two weeks, ac-
cording to a company spokesman.

The large number of color programs
in the series was said to be a factor in
sales activity. There are 234 films in
the Popeye group, 111 of them in col-
or, and 337 subjects in the Warner
Bros. package, 311 in color. Popeye
has been sold in 172 markets and the
Warner Bros. cartoons in 169 markets.

Film sales...

The Lone Ranger 90-minute feature
film (Telesynd): Sold to WCBS-TV
New York; WCAU-TV Philadelphia;
KMOX-TV St. Louis; WBBM-TV Chi-
cago, and KNXT (TV) Los Angeles.
Now in five markets.

Checkmate (MCA TV): Sold to
WFBG-TV Altoona, Pa.: KTVE (TV)
El Dorado, Ark.; WLUK-TV Green
Bay, Wis.; WHP-TV Harrisburg, Pa.;
KONA (TV) Honolulu; KSHO-TV Las
Vegas; WFIL-TV Philadelphia; WCSH-
TV Portland, Me.; WCNY-TV Water-
town, N. Y.; WTVP (TV) Decatur,
Ill.; XETV (TV) Tijuana-San Diego,
Calif.; WTVH (TV) Peoria, Ill., and
KTVU (TV) San Francisco. Now in
24 markets,

Frontier Circus (MCA TV): Sold to
WTTV (TV) Bloomington, Ind.; WHP-
TV Harrisburg, Pa.; KMSP-TV Minne-
apolis; WCSH-TV Portland, Me.; KTRG
(TV) Honolulu; WCNY-TV Water-
town, N. Y., and KTVR (TV) Denver.
Now in 18 markets.

Thriller (MCA TV): Sold to WFBG-
TV Altoona, Pa.; KBTV (TV) Denver;
WLUK-TV Green Bay, Wis.; WHP-

TV Harrisburg, Pa.; KONA (TV)
Honolulu; KMSP - TV Minneapolis;
WFIL - TV Philadelphia; KTBS-TV
Shreveport, La.; WCNY-TV Water-
town, N. Y.; KSYD-TV Wichita Falls,
Tex.; WSBA-TV York, Pa., and KXTV
(TV) Sacramento, Calif. Now in 38
markets.

Jayark Blockbuster Features (Jayark
Films Corp.): Sold to WAST (TV)
Albany, N. Y.; KFDA-TV Amarillo,
Tex.; WINR-TV Binghamton, N. Y.;
WRBL-TV Columbus, Ga.; WBIR-TV
Knoxville, Tenn.; KNTV (TV) San
Jose, Calif., and WCTV (TV) Thomas-
ville, Ga.-Tallahassee, Fla. Now in 193
markets.

Bozo the Clown (Jayark Films
Corp.): Sold to WCSC-TV Charleston,
S.C.; KTVR (TV) Denver; WICU-TV
Erie, Pa.; KXGN-TV Glendive, Mont.,
and KTVW (TV) Tacoma-Seattle,
Wash. Now in 208 markets.

Debbie Drake (Banner Films Inc.):
Sold to KATU (TV) Portland, Ore.;
WECT (TV) Wilmington, N. C.;
WLWA (TV) Atlanta, and WKBT
(TV) La Cresse, Wis. Now in 99 mar-
kets.

Columbia Lectures in International
Studies (Banner Films Inc.): Sold to
KPIX (TV) San Francisco, WSM-TV
Nashville, WJZ-TV Baltimore, WBZ-
TV Boston, KDKA-TV Pittsburgh and
KYW-TV Cleveland. Now in 11 mar-
kets.

Tarzan Features (Banner Films):
WCSC-TV Charleston, S. C.; KTSM-
TV El Paso, Tex.; KLFY-TV Lafayette,
La.; WOI-TV Ames, Iowa; WIS-TV
Columbia, S. C., and KRDO-TV Colo-
rado Springs, Colo. Now in 136 mar-
kets.

Great Music from Chicago (WGN
Syndication Sales) : Sold to WIIC (TV)
Pittsburgh and WBNB-TV Charlotte
Amalie, Virgin Islands. Now in 32
markets.

Sugarfoot (Warner Bros. TV): Sold
to WNBQ (TV) Chicago and WTTG
(TV) Washington. Now in 4 markets.

Bourbon St. Beat (Warner Bros.
TV): Sold to WTTG (TV) Washing-
ton and KPHO-TV Phoenix. Now in
4 markets.

Bronce (Warner Bros. TV): Sold to
WNBQ (TV) Chicago and WTTG
(TV) Washington. Now in 4 markets.

Maverick (Warner Bros. TV): Sold
to WFIL-TV Philadelphia; WMAL-TV
Washington; KTVT (TV) Dallas;
KXTV (TV) Sacramento, Calif.;
WFBG-TV Altoona, Pa., and KPHO-
TV Phoenix. Now in 9 markets.

Roaring 20°s (Warner Bros. TV):
Sold to WTTG (TV) Washington,
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KPHO-TV Phoenix and KBTV (TV)
Denver. Now in 6 markets.

Surfside 6 (Warner Bros. TV): Sold
to WMAL-TV Washington, KTVT
(TV) Dallas, KPHO-TV Phoenix, and
KBTV (TV) Denver. Now in 7 mar-
kets.

King forms package firm

King Features Syndicate is forming
a music publishing and recording com-
pany to package records and albums
based on its tv cartoon series, news-
paper strips and other properties.

KFS has concluded an agreement
with Si Rady of Bing Crosby Project
Records to organize the new operation.
The first project will be the develop-
ment of music for the new KFS-TV
animated series, Barney Google &
Snuffy Smith, which is currently in pro-
duction for a fall start. The company’s
other tv property, Popeye, is in more
than 125 markets, and records and
music created for this series have been
licensed in the past to various record-
ing and music publishing companies.

Program notes...

Bible series = KGBS Los Angeles be-
gan a new series featuring Myron J.
Bennett reading the New Testament.
The program is the first of a 62-week
series which will cover the complete

New Testament. The program, as yet
unnamed, took eight months to tape.

World's Fair films = Mariner Films
Inc., Seattle, has been commissioned by
the Seattle World’s Fair to produce
color motion pictures of the fair and
its various exhibits for release during
July. The company will shoot 8mm
and 16mm color and black and white
film and will also handle all distribu-
tion to television stations.

‘Debbie Drake' expansion s Banner
Films Inc., New York, reports that a
second series of 130 episodes of the
Debbie Drake Show will be placed into
syndication on July 1. Sales on the
first group of 130 quarter-hour pro-
grams, which have been on the market
since the fall of 1960, have been made
in 99 markets, according to Charles
McGregor, Banner Films president.

NTA contracts = National Telefilm
Assoc., Hollywood, has signed a con-
tract to handle production and distribu-
tion of Dr. Albert E. Burke's tv series,
now called Probe. In making the an-
nouncement, Bernard Tabakin, NTA
president, said that Dr. Burke already
has his new series in production in
Hartford, Conn., for September starting
dates on tv, through NTA. Series will
be the first of NTA'’s newly formed
“Award Programs” division, limited to

quality, adult programs. Dr. Burke's
Way of Thinking, as his programs have
been labelled, is currently on the air
in 40 markets.

Westinghouse outlets
buy cartoon tv series

Three Westinghouse Broadcasting
Co. stations have purchased The Mighty
Hercules, children’s cartoon series dis-
tributed by Trans-Lux Television Corp.,
New York. The program, scheduled to
be telecast next year, was bought by
WBZ-TV Boston, KDKA-TV Pitts-
burgh and KPIX (TV) San Francisco,
which will show the series in color. Sale
of the series to WPIX (TV) was re-
ported last month.

Adventure Cartoons for Television, a
new animation studio, has been formed
to produce the series for Trans-Lux.
The new animation studio is located at
136 West 32nd St. Telephone number
is Chickering 4-2882. The firm plans
to continue production of other cartoon
series as well as tv commercials. It is
headed by Joe Oriolo, who will serve
as producer-director of the new series;
Roger Carlin, radio, tv and recording
producer; and Arthur Brooks, financial
consultant.

The Hercules series consists of 130
cartoons, each running 5% minutes.
Plans are to produce a total of 195
cartoons by 1963.

Exported shows not harmful—Sarnoff

TELLS CRITICS THAT U. S. COMMERCIAL SHOWS ARE HELPING IMAGE

Robert W. Sarnoff, NBC's board
chairman, last week answered the
critics who contend the U. S.-exported
brand of tv might tend to injure this
country’s image abroad.

Mr. Sarnoff said such fears—“that
America’s national tv output may in-
jure our country’s image in the eyes of
the world"—are “false” and he de-
clared that no criticism whatever can
justify “the exertion of official influ-
ence, no matter how indirect, upon the
television program process at home or
the distribution of programs abroad.”

It could not bc more justified than
would be the curbing of foreign dis-
tribution of the New York Times or
Time magazine which circulate
through the free world, and any re-
striction or “shaping” of content of
either tv or of these prinit media would
be equally “unthinkable.”

No Il Will » Because U. S. programs
seen abroad achieve wide popularity,
Mr. Sarnoff said, “hardly supports the
notion they are creating ill will toward
the U. S. among the millions of foreign-
ers who enjoy viewing them.”

Mr. Sarnoff recalled a survey fast
year by the U. S. Information Agency
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which covered 34 of its field posts
around the world asking about the ef-
fects of American tv abroad.

\
Mr. Sarnoff

The NBC chairman noted that so
far as he could determine this was the
latest survey of its kind. Its verdict, as
cited by Mr. Sarnoff:

American commercial tv showings
are more helpful than harmful in cre-
ating favorable attitudes toward this
country, and he added “the only sig-
nificant change in the export of Ameri-
can television programs in the year
since the survey was made has been
a relative increase in news and infor-
mation programs.”

Mr. Sarnoff found it ironic that
what’s injuring the “reputation” of
American tv abroad (and “hence our
national image”) is not the programs
sent overseas but the ‘‘harsh, highly
publicized estimate of television by
those Americans who find it fails to
conform to their own tastes.”

He said that impending satellite tv
transmission does not warrant the con-’
cern that’s been expressed over the
American image as projected by tv.

Mr. Sarnoff’s speech was delivered
on June l4 at a Liberty Bell award
luncheon. in Philadelphia. The award
was presented to WRCV-AM-TV Phila-
delphia, for support of the USO.

n
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TWO BBG MEMBERS RESIGN

Forsey, Hudon quit in protest of board decision
against CBC ownership of new tv station in Quebec

Due to differences about granting a
license for a second French-language
television station for Quebec City to
private interests rather than to the gov-
ernment-owned Canadian Broadcasting
Corp., two members of the Board of
Broadcast Governors have sent their
resignations to National Revenue Min-
ister George Nowlan at Ottawa. They
are Dr. Eugene Forsey, director of re-
search for the Canadian Labor Con-
gress, and Professor Guy Hudon, dean
of the law faculty at Laval U., Quebec
City.

In a written statement reieased June
8 at Hamilton, Ont., where he was at-
tending the annual Conference of the
Learned Societies at McMaster U., Dr.
Forsey stated:

“You can see from the resignation
itself that the BBG has decided not to
recommend a license for the CBC in
Quebec now, and that the grounds it
will give for this are such as Dr. Hudon
and I cannot accept. I know of no
reason to think that the decision or
the reasons to be given for it in any

“INSURED AGAINST EVERYTHING.”

?ES? Cheek on the chonee thol some.
body "out there” will occese you of

LIBEL
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way represent or reflect government
policy. My difference is with my late
colleagues, not with the government. I
do not for a moment call in question
the integrity, good faith or good inten-
tions of any of the remaining members
of the BBG.”

When Dr. Forsey made the an-
nouncement the BBG had not yet offi-
cially reported the full results of its
public hearings held the week of Feb.
6 at Quebec City, when CBC and CJLR
Quebec City, had both applied for a
ch. 11 station. Present English and
French tv stations at Quebec City under
majority ownership of Famous Players
Canadian Corp. Ltd., Toronto, a sub-
sidiary of Paramount Pictures Inc.,
New York.

BBG on June 12 announced denial
of Mr. Laroche’s application for a tele-
vision station at Quebec City and de-
ferral of CBC’s application for a Que-
bec station until fall. In its decision
BBG stated that it “cannot in fairness
to all parties involved, deal with applica-
tions by the CBC, which are contested
by private applicants, on a special basis
and without reference to a consistent
policy for expansion of television in
Canada.”

The resignations of Dr. Forsey and
Prof. Hudon may have some political
repercussions in the forthcoming Ca-
nadian general election today (June
18). Many organizations backed the
CBC’s presentation for a Quebec City
tv station, while Jacques Laroche, own-
er of CJLR, is a prominent Quebec City
Conservative party member. (The Con-
servative government of John Diefen-
baker at Ottawa has called the general
election.)

Dr. Andrew Stewart, chairman of
the BBG and one of its three full-time
members, had no comment on the res-
ignations. There are 12 part-time mem-
bers on the BBG.

Kraft buys heavily
on CBC television

Kraft Foods Ltd., Montreal, has an-
nounced signing for the largest tv net-
work program package in the history
of the Canadian Broadcasting Corp.

‘The contract includes the weekly one

hour Garry Moore Show; co-sponsor-
ship of the half-hour CBC-produced va-
riety show, Parade; co-sponsorship of
half-hour western music show, Red
River Jamboree, produced by CBC at
Winnipeg, and partial sponsorship of

Walt Disney Presenis. The contract
covers the 1962-63 season.

Tom Quinn, advertising manager of
Kraft Foods Ltd., stated that “Kraft
has always been a consistent television
advertiser in Canada, but this is the
biggest investment we have ever made
in one medium. All of these shows
are good family entertainment. There
is enough diversification in the audience
to give us the reach we need as well.”

Agencies involved are Foote, Cone
& Belding Canada Ltd., Toronto, for
products on Walt Disney Presents, and
Needham, Louis & Brorby of Canada
Ltd., Toronto, for the other products
advertised in the contract.

Pilkington Report
to be out this month

The report of the Pilkington Com-
mittee on the future of broadcasting in
Britain is expected to be released late
this month.

The committee was set up in July
1960 to advise on future services to be
provided by the British Broadcasting
Corp. (government owned and operat-
ed) and the Independent Television Au-
thority (commercial counterpart which
was set up by the government and
which delegates programming to private
contractors). The report will also con-
sider the question of additional services
and make recommendations for the fi-
nancing of broadcasting in Britain.

BBC last week expressed hope that
the report and a subsequent govern-
ment decision will be an endorsement
of its 40-year-old concept of public
service. Among other things BBC seeks
as a result of the report: a second na-
tionwide BBC-TV network; develop-
ment of BBC color tv on a regularly
scheduled basis; a change in tv line
standards from the present 405 to 6§25
(with development of uhf): extension
of BBC’s three-network radio system;
and development of lotal community
radio stations.

Webb leaves ATV post

Robert Webb, head of the Education
Dept. of Associated Television Ltd.,
British program contractor, is leaving.
His assistant, Astrid Chalmers Watson,
is also going, Their department has
produced highly praised programs for
elementary and high schools.

A company spokesman said ATV

had decided to reorganize the depart-

ment and this “inevitably means staff
changes.” He denied that less impor-
tance is being given to its educational
programs. No new appointments have
been announced.
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FATES & FORTUNES

BROADCAST ADVERTISING

Robert J. Preis, assistant treasurer
of Ted Bates & Co., New York, and
Richard R. Strome, creative super-
visor, elected vps. Mr. Strome, former
tv art director and copy group head at
Doherty, Clifford, Steers & Shenfield,
joined Bates in March 1959 as copy-
writer. Mr. Preis joined agency in July

Mr. Preis

Mr. Strome

1956 as assistant controller. He was
elected assistant vp and assistant treas-
urer in December 1959.

Lawrence S. Parker, associate man-
ager of commercial production and tv
art of Kenyon & Eckhardt, New York.
elected vp.

Sam D. Thompson,
vp of Borden Co.,
elected chairman of
board of Premium
Advertising Assn. of
America. William
Dunham continues as
president and chief
executive officer. Jo- A2
seph P. DiRienzo, Mr- Thompson
Colgate-Palmolive Co., and J. Milton
Rush, Brown & Williamson Tobacco
Co., were elected vps. Elected as new
members of board of directors were:
H. G. Blakeslee, Cory Corp.; William
Lawson, Nestle Co.; W. Parlin Lillard,
General Foods Corp.; John W. Sudgen,
B. T. Babbitt Co., and James F. Wil-
liams, Coca-Cola Co.

Robert J. Buck, account executive,
and Joseph T. Shaw Jr., assistant direc-
tor of commercial production at Dan-
cer-Fitzgerald-Sample, New York, elect-

Kevin Kennedy, vp
and management su-
pervisor of Kenyon &
Eckhardt, joins Len-
nen & Newell, New
York, as senior vp
and management ac-
count supervisor on
P. Lorillard Co. ac-
count.

Mr. Kennedy

Walter Bonvie, director of advertis-
ing of Minute Maid Co., division of the
Coca-Cola Co., Orlando, Fla., elected
vp in charge of advertising.

Milo F. Hejkal, art director of Allen
& Reynolds, Omaha advertising and
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Agency veteran retires

Frank Coulter
Jr., associate di-
rector in media
at Young & Rubi-
cam and veteran
broadcast media
executive, retired
this month. He

A was  associated
Mr. Coulter  with WNational
Biscuit Co. and Chemical Na-

tional Bank in New York before
he joined agency business as time-
buyer with N. W. Ayer. In 1940,
Mr. Coulter was made timebuyer
at Y&R, remaining with that
agency for 22 years, subsequently
serving in stations relations, and
finally in media (manager in 1949
and associate director in 1952).

marketing agency, becomes member of
firm and elected vp and executive direc-
tor of art.

Sterling E. Peacock, vp of N. W,
Ayer & Son, Chicago, since 1929, re-
tires this month after 42 years with
agency. Mr. Peacock joined Avyer in

New York in 1920. He managed Chi-
cago office from 1928 to 1955 and has
served in advisory capacity since that
time.

Brown Baolte, vice-chairman of board
of Sullivan, Stauffer, Colwell & Bayles,
New York, elected member of board of
Child Welfare League of America.

Tom E. Harder, supervisor of Betty
Crocker Mixes account at BBDO, joins
Kenyon & Eckhardt, New York, as ac-
count supervisor.

Donatd W. Walton,
vp and creative co-
ordinator on Oldsmo-
bile account at D. P.
Brother & Co., De-
troit, promoted to
newly created position
1 of vp and director of

B creative services for
Mr. Walton entire agency. Leon-
ard Kotowski, copy chief on Oldsmo-
bile account, elevated to creative super-
visor on that account.

Halsey Davidson, vp and creative
coordinator on Chevrolet account at
Campbell-Ewald, Detroit, resigns. Mr.
Davidson, who joined agency in 1930,
was elected vp in 1942 and has served
in his present capacity since 1955.

50,000 WATTS

talk

about
total reach!

It takes a big station with big reach to wrap up the big Cincin-
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Ruth Jones, =i =
J. Walter B
Thompson me-
dia executive,
named chair-
man of broad-
cast media com-
mittee for 1962-
63 by the Amer-
ican Assn. of
Advertising
Agencies. Miss
Jones is the first
woman in history of the organization

Miss Jones

4A's broadcast media heads chosen

to serve as chairman of 4A national
committee. Louis J. Nelson, Wade
Adv., is co-chairman. Also an-
nounced: David Miller of Young &
Rubicam was reappointed tv-radio
administration committee chairman
with Hildred Sanders of Honig-
Cooper & Harrington re-elected vice
chairman. Media relations commit-
tee (board committee) will be
chaired by Thomas B. Adams of
Campbell-Ewald, and S. M. Ballard
of Geyer, Morey, Ballard will be
vice chairman.

Warren J. Rohn, formerly with Olian
& Bronner Adv., Chicago, joins Lilien-
feld & Co., that city, as account super-
visor.

Mr. Hendrickson

Mr. Beaton

lan W. Beaton, executive on AC
Spark Plug account, and Jack R. Hen-
drickson, merchandising manager on
Oldsmobile account, D. P. Brother &
Co., Detroit-based advertising agency,
elected vps. Both men will continue to
serve in their present capacities.

Marge Crawford, pr director of En-
yart & Rose Adv., Los Angeles, forms
her own pr organization, Crawford &
Assoc., 3012 Passmore Drive, Los An-
geles 28,  Telephone: Hollywood
6-5169.

James W. Andrews, advertising and
merchandising manager of Maxwell
House Div. of General Foods Corp.,
White Plains, N. Y., named marketing
manager of Jell-O Div. Victor A. Bono-

mo, product manager of Instant Max-
well House, named Maxwell House ad-
vertising and merchandising manager.

Norman T. Mingo, senior account ex-
ecutive with J, Walter Thompson, joins
Donahue & Coe, New York, as account
executive.

Staniey Koenig, management super-
visor with BBDO, New York, joins Leo
Burnett Co., Chicago, as marketing
supervisor.

Richard J. Cusack, copywriter with
Fuller & Smith & Ross, New York, ap-
pointed copy group supervisor.

Joseph ). Foristel,
assistant  advertising
manager of Liggett &
Myers Tobacco Co.,

New York, named
manager of special
markets.

Martin D. Convis-
sar, former statistical
market analyst for
American Druggist magazine, joins
marketing-research department of Kud-
ner Agency, New York.

Mr. Foristel

Eugene V. Hassold named art direc-
tor for all tv activities of Charles W.
Hoyt Co., New York advertising agen-
cy.

more lLan a JecaJc ol Condlruch'ue .S)eruc'ca
to gmat!ca.dferd an(l lAe byroadcadﬁng .gmludlry

HOWARD E. STARK

Brokers—Consultants

50 EAST 58TH STREET

74 (FATES & FORTUNES)

NEW YORK, N. Y.

—

ELDORADOQ 5-0405

THE MEDIA

Mr. Jackson

Mr. D_ulaney

Ralph Jackson, commercial manager
of WAVE-TV, and Woodford H. Du-
laney Jr, commercial manager of
WAVE radio, both Louisville, Ky.,
named managers of respective stations.
Mr. Jackson, in addition, will be in
charge of operations of both Louisville
outlets. Houston D. Jones, assistant
commercial manager of WAVE-TV,
promoted to commercial manager, suc-
ceeding Mr. Jackson. George W. Nor-
ton 1V, secretary-treasurer of WAVE
Inc. (WAVE-AM-TV Louisville;
WFIE-TV Evansville, Ind., and WFRV
[TV] Green Bay, Wis.), assumes added
duties as director of corporation’s re-
search and development.

Earl J. Glade, consultant and pr rep-
resentative for Radio Service Corp. of
Utah, parent company of KSL-AM-
FM-TV Salt Lake City, elected vp in
charge of community relations. Saul
Haas, president of Queen City Broad-
casting Co. (KIRO-AM-FM-TV Seat-
tle, Wash.), elected to board of direc-
tors of Radio Service Corp.

Jerry Lipman, former account exec-
utive and market supervisor of WIR-
AM-FM Detroit, named manager of
WTSN Dover, N. H.

John 0. Downey,
program director of
WCAU-TV Philadel-
phia, elected vp and
general manager of
WCAU radio. He re-
places Thomas J.
Swafford, who re-
signed to purchase ra-
dio station in Albu-
querque, N. M. Mr. Downey, before
joining WCAU-TV, was assistant direc-
tor of program services of CBS-TV Sta-
tions Div., New York, and executive
producer at KMOX-TV St. Louis.

William 0. Wiseman, station and
sales manager of WOW-AM-FM Oma-
ha, Neb., resumes part-time managerial
duties following four-month absence re-
sulting from accident suffered January
27. Ken Quaife named assistant sales
manager in charge of WOW’s midwest
sales,

Mr. Downey

G. Ted Hepburn, general sales man-
ager of WHLO Akron, Ohio, transfers
to WARM Scranton, Pa., as station
manager. Gordon Barnhart, WHLO
account executive, promoted to sales

BROADCASTING, June 18, 1962



manager. Charles {Chuck) Frederick,
formerly with WORK York, Pa., joins
news department of WSBA-AM-FM,
that city. Mike McKay, formerly with
WMPT South Williamsport, Pa., to
WSBA as air personality. Susquehanna
Broadcasting Stations are: WARM
Scranton and WSBA-AM-FM-TV York,
both Pennsylvania; WHLO Akron,
Ohio, and WICE-AM-FM Providence,
R. L

Ann Owen, sales development man-
ager of Robert E. Eastman & Co., New
York, named to newly created post of
special projects director. She is suc-
ceeded by William Unger, Eastman’s
promotion manager. Mrs. Owen joined
Eastman in 1958.

Mr. Wein_bach

Mr. Pauley
Robert R. Pauley, president of ABC
Radio Network, named to NAB radio
board, succeeding Mortimer Weinbach,
ABC vp and assistant general counsel
of American Broadcasting-Paramount

Theatres, who has been named to
NAB’s television board. Mr. Weinbach
replaces Alfred R. Beckman, ABC vp
in charge of Washington office, on tv
board.

Gerald J. Morey appointed sales
manager of WNLC New London, Conn.

Ralph Quortin, account executive
with WNIJIR Newark, N. J., promoted
to sales manager.

Art Dawson, former merchandise

NAB's editorializing unit

Daniel W. Kops, president of
WAVZ Broadcasting Corp., New
Haven, Conn., has been reap-
pointed chairman of National
Assn. of Broadcasters’ committee
on editorializing. Newly appoint-
ed committee members are: Rex
G. Howell, KREX-AM-FM-TV
Grand Junction, Colo.; A. Louis
Read, WDSU-AM-FM-TV New
Orleans; and George Whitney,
KFMB-TV San Diego. Commit-
tee members reappointed were:
Frank J. Abbott Jr., WWGP San-
ford, N. C.; Frederick S. Hou-
wink, WMAL-AM-FM-TV Wash-
ington; and John F. Dille Jr,
Truth Publishing Co. (WTRC
and WSJV-TV Elkhart, and
WKIG-AM-TV Ft. Wayne, Ind.).
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manager of WOR-AM-FM-TV New
York, appointed local sales manager of
WGSM Huntington and WGBB  Free-
port, both New York.

Seymour (Hap)
Eaton, national sales
manager of Storer
Broadcasting Co.’s
WIBK - TV Detroit,
promoted to general
sales manager. Prior
to joining Storer in
his present capacity in

April 1961, Mr Mr. Eaton
Eaton was account eXecutive with
Peters, Griffin, Woodward, national

station rep firm.

Joseph E. {Bud)} Mertens, account
executive with WIW-TV Cleveland,
joins Chicago office of Storer Program
Sales, effective July 2, in similar capac-
ity.

Robert M. Carano, sales executive
with WFMIJ-TV Youngstown, Ohio,
joins WIW-TV Cleveland as account
executive.

Al Perry, general manager of KLAK
Lakewood, Colo., joins sales staff of
KOA-TV Denver.

Eugene McCurdy, former sales man-
ager of WBAL-TV Baltimore, named
commercial manager of WFIL-AM-FM
Philadelphia.

Robert E. Ryan, former midwest di-
rector of client relations for CBS Radio
Spot Sales, appointed manager of sales
development, with headquarters in New
York.

Randolph S. Brent,

former operations
manager of CBS
Sports, New York,

named station man-
ager of WVEC-TV
Norfolk - Hampton,
Va.

John Rich, Paris
bureau chief of NBC
News, named Tokyo bureau chief and
will serve as chief, Far East, replacing
Cecil Brown, who returns to U. S. to
serve as correspondent on NBC News
programs. Bernard Frizell succeeds
Mr. Rich as Paris bureau chief.

Edward A. McCusker, formerly with
advertising department of Philadelphia
Daily News, joins sales staff of WPEN-
AM-FM, that city.

Robert E. Leach, former chief engi-
neer of WSPA-TV Spartanburg, S. C,,
and KLAS-TV Las Vegas, Nev., ap-
pointed technical director of WTSP
(TV) Tampa-St. Petersburg, Fla. Pat
McLaughlin, engineering studio super-
visor of WSFA-TV Montgomery, Ala.,
joins WTSP as engineering supervisor.

Bob Dell, air personality with WOLF
Syracuse, N. Y,, promoted to program
director.

389,890
RADIO
HOMES

Largest Circulation on
Florida’s West Coast

Accredited Nielsen circulation
in 19 counties and larger than
any other station on the Sun-
coast! More advertisers are in-
vesting more dollars on WSUN
Radio than at any time in our
35-year history!

Florida's 5 Kw
Clear Signal Radio
Station 62

Broadcasting 24 hours daily!

620 KC

TAMPA - ST. PETERSBURG

Natl. Rep: VENARD, RINTOUL & McCONNELL
S.E. Rep: JAMES S. AYERS
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Stopping to look at the other side,
during a 10-day tour of Europe,
Robert E. Kintner, president of NBC
(center), Julian Goodman, vice pres-
ident of NBC News (left), and

NBC executlves visit a well-known point of interest

Piers Anderton,
respondent in Berlin, are shown at
Potsdamer Platz in West Berlin. The
two executives met with NBC news-
men and European broadcasters.

NBC news cor-

Robert T. Mason, president and gen-
eral manager of WMRN-AM-FM Ma-
rion, Ohio, appointed National Assn.
of Broadcasters’ representative on
American Council on Education for
Journalism. Howard M. Bell, NAB vp
for industry affairs, replaces Mr. Marion
as member of council’s accrediting
committee, with James H. Hulbert,
NAB manager of broadcast personnel
and economics, as alternate.

Lee Polk, producer-director for Re-
gents Educational Television Project of
New York State Education Dept. for
past four years, named manager of chil-
dren’s programs for WNDT (TV) New
York. Frank Leicht, associate director
of The Ed Sullivan Show on CBS-TV,
appointed production manager. Robert

D. B. Carlisle, production supervisor
and senior producer at MGM Tele-
studios, named producer of adult tele-
course programs.

Douglas G. Leonard, production
manager of WBZ-TV Boston, appointed
program manager of Connecticut Edu-
cational Television Corp., licensee of
WEDH (TV), ch. 24, Hartford, which
is expected to be in operation later this
summer. Samuel C. Edsall, chief en-
gineer of Trinity College station,
WRTC-FM Hartford, joins Connecti-
cut Etv Corp., in similar capacity. He
will continue, however, with WRTC.

Frank Pipes, production manager of
KSON San Diego, appointed program
director.
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Bill West, broadcast supervisor of
KPHO-TV Phoenix, appointed program
director of KEPI (FM), that city.

Johnnie Rowe, former music direc-
tor and air personality with KTLN
Denver, joins KIMM Rapid City, S. D.,
as program director.

Herbert Victor,
production manager
of WMAL-TV Wash-
ington, promoted to
program - production
manager, replacing
Theodore N. (Ted)
McDowell, who was
named manager of
stations’ radio-tv news

Mr. Victor
and public affairs department (Pro-

GRAMMING, June 11). Mr. Victor, who
joined WMAL in 1955 as floer direc-
tor, has served in his present capacity
since 1959.

Harold Bennett, former Buffalo,
N. Y., branch manager of National
Screen Service Corp. until his retire-
ment in 1959, joins Alfred E. Ans-
combe Stations (WBJA-TV Bingham-
ton, N. Y., and WEPA-TV Erie, Pa.)
as film buyer.

Fred W. Johnson,
local sales manager
of KPLR-TV St
Louis, named general
sales manager of
WFRV (TV) Green
Bay, Wis.

David D. Matson,
former music director
of WOL - AM -FM
Washington, joins production staff of
WFIL-TV Philadelphia.

Jack Griswold named news and
sports director of WEJL Scranton, Pa.

Donald L. Anti, music librarian of
KYA-AM-FM San Francisco, joins
KFWB Los Angeles, in similar capacity.

= Arthur Okon, ac-
count executive with
Mutual Broadcasting
System, New York,
promoted to eastern
sales manager. Mr.
Okon joined MBS in
1958 after five years
with CBS Radio.

Don Doolittle joins
announcing staff of KBIG Santa Cata-
lina, Calif., replacing Ken Marvin, who
resigned.

Alan Newcomb named director of
public affairs for Jefferson Standard
Broadcasting Co. (WBT-AM-FM and
WBTV [TV] Charlotte, N. C., and
WBTW [TV] Florence, S. C.).

Chuck Blair, member of announcing
staff of WYND Sarasota, Fla., joins
WEAW-AM-FM Evanston, IIl.

Cy Nelson named news and public
affairs director of WOKY Milwaukee.

BROADCASTING, Jjune 18, 1962

Mr. Johnson

Mr. Okon



Lionel Hampton, Negro orchestra
leader, has signed contract with United
Broadcasting Co. as musical director
of WOOK-TV Washington, which is
expected to begin operating Sept. 1.
John Panagos, executive vp of United,
said Mr. Hampton would serve pri-
marily in advisory capacity and would
do weekly half-hour variety show, em-
phasizing Negro talent.

Harold E. Davis, supervisor in NBC
accounting department in Los Angeles,
awarded $2,500 David Sarnoff Fellow-
ship Scholarship by RCA Education
Committee for academic aptitude,
promise of professional achievements
and character.

GOVERNMENT

Jerome B. Wiesner, science adviser
to President John F. Kennedy, named
director of new Office of Science &
Technology. At same time, President
Kennedy continued Alan T. Waterman
as director of National Science Founda-
tion.

PROGRAMMING

George Weltner, vp in charge of
world sales and member of board of
directors of Paramount Pictures Corp.,
New York, elected executive vp. Paul
Raibourn, vp and member of board of
directors, elected senior vp.

John Davidson, southeastern divi-
sion manager of Ziv-United Artists,
joins Warner Bros. Television as south-
eastern district sales manager with
headquarters in Atlanta. William P.
Andrews, vp in charge of domestic syn-
dication, Independent Television Corp.,
named Warner Bros. Tv district sales
manager with headquarters in New
York.

Robert L. Fierman, former sales
manager of KTTV Tape Productions,
Los Angeles, joins MGM Telestudios,
New York, as sales manager.

Jacqueline Babbin, producer with
Talent Assoc., New York, for past eight
years, joins Directors Co., that city, as
producer of seven one-hour specials
being prepared for DuPont Show of the
Week (NBC-TV, Sun.,, 10-11 pm.
NYT).

Aaron Spelling and Everett Cham-
bers signed by Four Star Television as
executive producer and producer, re-
spectively, of company’s new half-hour
series, The Lloyd Bridges Show, to be
seen this fall on CBS-TV, Tuesdays,
8 p.m,

Elliot A. Benner joins Chicago office
of Allied Artists Television Corp. as
first appointee in Allied’s new formal
sales training program.

Sam Gallu, head of his own produc-
tion company which has produced Be-
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ATA&S's Chicago line-up

Jack Brickhouse, sports man-
ager of WGN-AM-TV Chicago,
was elected president last week of
Chicago chapter of Academy of
Television Arts & Sciences. Other
officers elected: James W. Beach,
broadcast supervisor of Foote.
Cone & Belding, first vp: Walter
Schwimmer, president of Walter
Schwimmer Inc., second vp; Ray-
mond A. Jones, American Fed-
eration of Radio & Tv Artists,
secretary, and Jack Russell, tal-
ent agent (re-elected), treasurer.

hind Closed Doors, The Blue Angel
and Navy Log, has been signed by War-
ner Bros. as writer-producer-director to
work on new tv projects for 1963-64
season.

Dr. Phyllis M. Wright, member of
Marion Davies Clinic at UCLA, ap-
pointed technical advisor on MGM-
TV's Dr. Kildare series.

Donald McDougall, Thomas Carr
and Ted Post signed as directors for
CBS-TV's Rawhide series.

Richard Rust, young actor who re-

cently won acclaim in “Walk On the
Wild Side,” signed by MGM-TV for
regular leading role on Sam Benedict,
new hour-long dramatic series which
will debut on NBC this fall.

Patrick A. Harden named bureau
manager of United Press International,
Jacksonville, Fla., succeeding Ronald
Martin, who resigned to join staff of
Jacksonville Journal.

EQUIPMENT & ENGINEERING

S. R. Brogna, head
of manufacturing op-
erations of Surround-
ing Sound Inc., Los
Angeles manufacturer
and distributor of
electronic delay and
reverberation  equip-
— Ak ment, elected vp and

Mr. Brogna general manager.
James Cox, SSI's vp in charge of sales,
resigns. Mr. Brogna, who joined Sur-
rounding Sound in Sept. 1961, now
assumes responsibility of all sales and
research.

David G. Harris, William J. Knife
and Robert C. Salisbury elected vps of
Cleveland Electronics Inc., manufac-
turer of radio-type Cletron loudspeak-
ers. Mr. Harris will be in charge of

the
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marketing; Mr. Knife of engineering
and production, and Mr. Salisbury as
treasurer. Earl Sala has assumed direc-
tion of national merchandising of Cle-
tron replacement line of speakers in
Columbus, Ohio, as Electronics Mar-
keting Corp.

Paul R. Abbey elected vp and direc-
tor of marketing of American Concer-
tone Inc., manufacturer of magnetic
tape recorders, Culver City, Calif.

E. F. Walsh, pr supervisor for Min-
com Div. of Minnesota Mining & Man-
ufacturing Co., Los Angeles, appointed
to newly created position of commercial
products sales manager. Mr. Walsh
will supervise national sales for com-
pany’s new line of radio-tv products.

N. S. Ponte, for-
mer project engineer
on ballistic missile
early warning system

T : .
b TR equipment for Conti-
. nental Electronics
] A Mfg. Co., subsidiary

&“-‘ %. of Ling-Temco-

Vought Inc., Dallas,
Mr. Ponte and for past year

manager of American Committee for
Liberation station in Southern Europe,
returns to Continental as head of com-
munications section of firm’s engineer-
ing department. Mr. Ponte, who joined
Continental originally in 1958, will be
responsible for commercial broadcast
equipment.

Richard F. Wittenmyet appointed
manager of engineering and research
for The Austin Co., international engi-
neering and construction firm, with
headquarters in Cleveland.

Thomas J. Kelly appointed director
of international sales and services for
Raytheon Co., Lexington, Mass. Har-
old M. Asquith named director of tech-
nical support, newly created position to
promote proper exchange of Raytheon’s
technical knowledge between company
and its subsidiaries and licensees.
H. E. J. Finke, attorney for Raytheon'’s

international affairs, named director of
international planning, newly created
position.

ALLIED FIELDS

James D. Bowden,
former head of his
own Minneapolis rep
firm, The James D.
Bowden Co., joins
Broadcast Clearing
House as midwest
manager with offices
in Chicago. Prior to
forming his own firm Mr. Bowden
in 1959, Mr. Bowden served as Chi-
cago office manager for John E. Pear-
son Co. from 1955 and earlier as rep
firm's Minneapolis office manager.

INTERNATIONAL

Allan Waters, CHUM Toronto, elect-
ed chairman of Radio Sales Bureau,
that city. Other officers elected: R. T.
Snelgrove, CKBB Barrie; J. C. Lavigne,
CFCL Timmins, and F. Murray, CIBQ
Belleville, all Ontario, vice chairmen,
and R. S. Thompson, All-Canada Radio
& Television Ltd., treasurer. C. C. Hoff-
man, Toronto, elected fulltime presi-
dent.

J. Ross MacRae, assistant manager
of radio-tv department of Cockfield,
Brown & Co., Toronto, appointed de-
partment manager, replacing late J.
Alan Savage (FATEs & FORTUNES, May
28). Mr. MacRae, who joined Canad-
ian advertising agency in 1945 as radio
department writer, has served in his
present capacity for past three years.
Barry Nicholls, public service director
of CJAY-TV Winnipeg, Man., joins
Cockfield, Brown as account eXecutive.

John L. O'Brien, former general
manager of MGM de Chile, transfers
to MGM Television in newly created
post of Latin American sales manager,
with headquarters in Mexico City.

Dave Rawcliffe, national sales man-

United Press International
Facsimile Newspictures and

United Press Movietone Newsfilm
Build Ratings

78 (FATES & FORTUNES}

ager of CHFI-FM Toronto, and Robert
Baum, sales manager, resign to join
Toronto office of Air-Time Sales Ltd.
and CHCH-TV Hamilton, Ont., respec-
tively. George Harper, formerly with
CHIQ Hamilton, joins CHFI-FM as
local and regional sales manager.

Robert Tompkins, formerly with in-
ternational division of J. Walter Thomp-
son, New York, joins Foote, Cone &
Belding as account executive on Trans
World Airlines account in agency’s
Paris office.

Michael Mezo, member of Toronto
staff of Air-Time Sales Ltd., named
manager of rep firm’s Montreal office.

Martin Silburt and Bob Laine join
sales and announcing staffs, respective-
ly, of CHUM Toronto.

DEATHS

James H. Foster,
42, veteran broadcast
executive, died June
2 in Dallas following
extended illness. Mr.
Foster joined Gordon
B. McLendon organi-
zation in 1948, and ’
was elected executive :
vp of Liberty Broad- Mr. Foster
casting System shortly thereafter. Fol-
lowing disbandment of Liberty in 1952,
he was elected vp in charge of financial
affairs for McLendon Corp. In addi-
tion, Mr. Foster served as chief execu-
tive officer for MclLendon Radio Pic-
tures, Dallas-based independent produc-
tion firm.

Dwight E. Rorer, 69, retired attorney
who from 1945 to 1950 was associated
with Washington communications law
firm of Dow, Lohnes & Albertson, died
June 11 of heart attack while visiting
relatives in Ramsey, N. J. Since his
retirement in 1959, Mr. Rorer had
made his home in St. Thomas, Virgin
Islands.

Robert A. Bischoff, 33, NBC-TV ex-
ecutive and unit manager on Sing Along
With Mitch, died June 9 at Holy Name
Hospital in Teaneck, N. J., of injuries
suffered in an assault. Mr. Bischoff
would have been 34 on June 10. He
joined NBC in August 1950, as page
and was named unit manager in Feb-
ruary 1961.

James T. Sellers, 54, advertising ex-
ecutive with N. W. Ayer & Son, Phila-
delphia, died of heart attack on Fri,
June 8. Mr. Sellers had been with
Ayer since 1929. He was copy writer
and copy group director for many years
and had recently been in client service.

James Avant, religious program di-
rector of KNOK Fort Worth, Tex.,
died June 2 at Baylor Hospital in
Dallas.
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FOR THE RECORD

STATION AUTHORIZATIONS, APPLICATIONS

As compiled by BROADCASTING June 6
through June 13 and based on filings,
authorizations and other actions of the
FCC in that period.

This department includes data on
new stations, changes in existing sta-
tions, ownership changes, hearing cases,
rules & standards changes, routine
roundup of other commission activity.

Abbreviations: DA—directional antenna. ep
—construction permit. ERP—effective radi-
ated power, vhf—very high frequency, uht
—ultra high frequency, ant.—antenna, aur.—
aural, vis—visual, kw—kilowatts, w—watts,
mc¢—megacycles, D—day, N—night, LS—
local sunset, mod.—modification, trans—
transmitter, ul.—unlimited hous, kc¢—Kkilo-
cycles, SCA—subsidiary communications au-
tion, STA—special temporary authorization,
SH—specified hours, CH—critical hours, *—
educational. Ann.—Announced.

New tv stations

APPLICATIONS

Rochester, N.Y.—Channel 13 of Rochester
Ine. Interim operation of vhf ch. 13 (210-216
me); ERP 3168 kw vis, 158 kw aur. Ant.
height above average terrain 500 ft. above
ground 360.5 ft. Estimated construction cost
$831,000; first year operating cost $1,000,000;
revenue $1,300,000. P.O. address 100 Times
Square Bldg., Rochester. Studio location Ro-
chester; trans. location Brighton, N.Y. Geo-
graphic coordinates 43° 08/ 07~ N. Lat., T7°
35’ 037 W. Long. Trans. RCA TT35CH; ant.
RCA TT12A-13P. Legal counsel Pierson,
Ball & Dowd, Washington, D. C.; consulting
engineer George C. Davis, Washington, D. C.
Principals: Flower City Tv Corp., Genesee
Valley Tv Inc.,, Star Tv Inc., Community
Bestg. Inc., Heritage Radio & Tv Bestg. Co.,
Main Best. Inc., Federal Bestg. System Inc.,
and Citizens Tv Corp. All are applicants for
permanent allocation of ch. 13 Rochester.
Ann. June 13.

*Fargo, N.D.—North Central Educational TV
Assn. Inc. Vhf ch. 13 (210-216 mec); ERP
104 kw vis.,, 63 kw aur. Ant. height above
average terrain 395 ft., above ground 423
ft. Estimated construction cost $203,000; first
year operating cost $90,000. P.0. address box
8, Fargo. Studio and trans. location Fargo.
Geographic coordinates 46° 49 03+ N. Lat,,
96° 48/ 067 W. Long. Trans. RCA TT-10AH;
ant. RCA TF-12AH. Legal counsel Marmet
and Schneider, Washington, D. C.; consult-
ing engineer Lohnes & Culver, Washing-
ton, D, C. Ann. June 13.

New am stations

ACTION BY FCC
Oakland Park, Fla—Broward County
Bestg. Granted 1520 kw. 1 kw D; condition
and pre-sunrise operation with daytime fa-
cilities precluded pending final decision in
Doec. 14419. P.O. address 5335 Irving Ave. S.,
Minneapolis, Minn. Estimated construction
cost $29,995; first year operating cost $60,000;
revenue $68.000. Albert S. Tedesco, sole
owner, Is former stockholder in KAGE

Winona, Minn. Action June 13

APPLICATIONS

Clover Creek, Pa.—Beacon Bestg. Concern.
1400 kw, 250 w, 1 kw LS. P.O. address R, D.
#2, Martinsburg, Pa. Estimated construction
cost $16,024, first year operating cost $19,888;
revenue $86,040. Kenneth W. Ferry, sole
owner, is applicant for new fm station in
Martinsburg. Ann. June 13.

Fayetteville, W. Va.—Richard E, Herman.
1410 ke, 1 kw D. P.O. address 4209 Virginia
Ave. S.E., Charleston, W, Va. Estimated con-
struction cost $12,620; first year operating
cost $43,200; revenue $54,000. Mr. Herman iIs
CPA. Ann. June 13.

Existing am stations

ACTIONS BY FCC

KLIC Monroe, La.—Granted increased
daytime power on 1230 ke from 250 w fo
1 kw, continued nighttime operation with
250 w; conditions. Action June 13.

KSLO Opelousas, La.—Granted increased
daytime power on 1230 kc from 250 w to
1 kw, continued nighttime operation with
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250 w; remote control permitted; conditions.
By letter, denied opposing petition by
KANE New Iberia, La. Action June 13.

KANE New Iberia, La—By memorandum
opinion & order, commission (1) granted
application to increase daytime power on
1240 ke from 250 w to 1 kw, continued night-
time operation with 250 w; remote control
permitted; conditions; and (2) denied op-
posing petition by KVIM New Iberia. Action
June 13,

WYSI Ypsilanti, Mich.—Waived Sec. 3.37 of
rules and granted application for mod. of
cp to correct geographic coordinates which
permits 2 and 25 mv/m overlap with WIBK
Detroit, Mich.; condition. By letter, denied
petitions by Storer Bestg. Co. (WIBK) to
ggvoke or stay WYSI's permit. Action June

WGCM Gulfport, Miss.—Granted Increased
daytime power on 1240 ke from 250 w to 1
kw, continued nighttime operation with
250 w; conditions and without prejudice to
whatever action commission may deem
necessary as result of final determination
with respect to pending applications for
renewal of licenses of WGCM Gulfport,
WTUP Tupelo, WBIP Booneville, all Missi-
ssippf, WBOP Pensacola, Fla.,, and WTUG
Tuscaloosa, Ala. Actlon June 13.

WCMN Arecibo, P. R.—Waived Sec. 3.24
(g) of rules and granted increased daytime
power on 1280 kc from 1 kw to 5 kw, con-
tinued nighttime operation with 1 kw; re-
mote control permitted; and pre-sunrise
operation with daytime facilitles precluded
pending final decision in Doc. 14419. Action
June 13.

APPLICATIONS

WKTX Atlantic Beach, Fia.—Cp to in-
crease power from 1 kw to 5 kw and change
ant.-trans. and studio location and install
new trans. (Petitlon for waiver of Sec.
1.354 of rules and/or reconsideration of order
amending sald action, and for other relief.)
Ann. June 13,

WSWN Belle Glade, Fla.—Cp fo increase
power from 1 kw to 5 kw, install new trans.
DA-D. (Petition for waiver of Sec. 1.354 of
rules and acceptance of application for
filing.) Ann. June 13.

WRKT Cocoa Beach, Fla.—Cp to change
hours of operation from D to unl., using 1
kw, 5§ kw LS and install new trans. and
DA-D-N (DA-2). Ann. June 13,

WLOD Pompano Beach, Fia.—Cp to in-
crease power from 1 kw to 5 kw, install new
trans. and make changes in ant. system
(two additional towers). (Petition for waiver
of Sec. 1.354 of rules and acceptance of
application.) Ann. June 13.

WEBQ Harrisburg, IIl.—Cp to increase
daytime power from 250 w to 1 kw and
install new trans. Ann. June 12.

KTRF Thief River Falls, Minn.—Cp to in-
crease daytime power from 250 w to 1 kw
and Install new trans. Ann. June 11,

KTSL Burnet, Tex.—Cp to replace ex-
pired cp (which authorized new am station);
waiver of See. 1.323(b) of rules. Ann. June

New fm stations

APPLICATIONS

Manchester, Ga.—Radio Manchester Inc.

101.1 me, 20 kw. Ant. height above average
terrain 498 ft. P.O. address Manchester.
Estimated construction cost $32,900: first
year operating cost $12,000; revenue $15,000.
Principals: Elmer Loftin and Jack White-
horn (each 50%). Applicant is licensee of
WFDR Manchester, Ga. Ann., June 7,

Erlanger, Ky.—John C. Reynolds. 107.1 me,
415 w. Ant. height above average terrain
188 ft, P.O. address 927 Piedmont Circle,
Erlangeér. Estimated construction cost $6,700;
first year operating cost $2,500; revenue
$4,000. Mr. Reynolds is engineer for WCKY
Cineinnati. Ann, June 13.

*Baltimore, Md.—The Convention of 'the
Protestant Episcopal Church of the Diocese
of Md. 90.5 me, 0.15 kw. Ant. height above
average terrain 376 ft. P.O. address, c/o The
Rev. George F. Packard, 105 W. Monument
St.,, Baltimore 1. Estimated construction cest
§7,405;1 2ﬂrst Yyear operating cost $14,368. Ann.

une 12. .

Laconia, N, H—WLNH Inc. 80.9 mc, 48
kw. Ant. height above average terrain 192
ft. P.O. address Masonic Temple Bldg., La-
conia. Estimated construction cost $20,000;
operating cost for first three months $1,500
above am operation. Principals: Mariem
Park Lewis (77.7%), Philip B. Whitney,
(7.04%), John Carl Morgan (5.04%). Appl-
S_ant llsl lcensee of WLNH Laconia. Ann
une 11.

Manchester, N. H—Knight Radio Inc. 1013
me, 5 kw. Ant. height above average terrain
917 ft. P.O. address 490 Commonwealth
Ave., Boston 15. Estimated construction
cost $21,000; first year operating cost and
revenue included in operating of WGIR
Manchester. Norman Knight, sole owner,
owns WGIR. Ann. June 12.

Bayamon, P. R.—Antilies Bestg. Corp.
100.7 me, 20 kw. Ant, helght above average
terrain 95 ft. P.O. address Box 5627, San
Juan, P. R. Estimated construction cost
$17,609; first year operating cost $3,000; reve-
nue $6,000. Principals: Juilo Morales Ortiz
and Clement L. Littauer (each 50%). Ap-
?licant is licensee of WRSJ Bayamon. Ann;

une 12.

Nashville, Tenn.—WLAC Inc. 101.3 mc, 20
kw. Ant. height above average terrain 407
ft. P.O. address 161 4th Ave. N., Nashville 3.
Estimated construction cost $46,532; first
year operating cost $25,000; revenue $10,000.
WLAC Ine., wholly owned by Life & Casual-
ty Insurance Co. of Tennessee, is licensee of
WLAC Nashville. Ann. June 8.

Wichita Falls, Tex.—Nortex Bcestg. Co. 99.9
me, 5 kw. Ant. height above average ter-
rain 829 ft. Estimated construction cost $20,-
200; first year operating cost $31,600; revenue
$34,000. Principals: James William Ferrell,
Willilam H. Hall (each 42:5%) and Don A,
Wade (15%). Dr. Ferrell is M.D.; Dr. Hall i3
?D.S.; Mr. Wade Is insurance agent. Ann.

une 13

Existing fm stations

APPLICATIONS |

i

WHFI (FM) Birmingham, Mich—~Cp to
change ant.-trans. and studio location, delete
remote control operation and change station
location to Pontiac, Mich. Ann. June 8.
WOSJ-FM Atlantic City, N. J.—Mod. of
license to change station location from At-
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lantic City, to Pleasantville, N. J. Ann. June
11.

*KCWS-FM Ellensburg, Wash.—Cp to
glmnsf frequency from 88.1 to 51.5 mc. Ann,
une 12.

Stations deleted

z Fm cp forfeited and cali letters deleted:

WVST (FM), WVST Inc., St. Petersburg,
Fla.—105.9 me, 106.25 kw. Ant. height above
average terrain 352 ft. Ann. June 11,

Ownership changes

ACTIONS BY FCC

KHIP (FM), Franklin Mieuli, San Fran-
cisco, Calif.—Granted assignment of license
and SCA to Leon A. Crosby, general part-
ner, and Mr. Mieuli and three other limited
partners; consideration $146.000, conditioned
that assignment not be consummated until
Mr. Crosby disposes of all interest in KHYD
(FM) Fremont.

WSOR, The Tobacco Valley Bestg. Co.,
Windsor, Conn.—Granted transfer of control
from Stanley B. Loncks, Paul E. Monahan
and Marcus D. Goodale to Sydney E. Byrnes
(has interest in WADS Ansonia); considera-
tion $48,400 for 60% interest. Action June 13.

WALT, Tampa Bestg. Inc,, Tampa, Fla.—
Granted assignment of license to Eastern
Bestg. Corp. (WCHV-AM-FM Charlottegville,
WHAP Hopewell, and WILA Danville, all
Virginia); consideration $237,500, brokers fee
$16,400, and $73,000 for agreement not to
compete in radio broadcasting in Tampa-
8t. Petersburg-Clearwater markets for three
yea;'s. Action June 13,

GES, Radio Station WGES Inc., Chicago
Il.—Granted (1) renewal of license and (2)’
%s::ig’n.mentmof I!iicensleoo%ooo;)me McLendon

.3 consideration §1.000, and additional

1,000,000 to John A, Dyer and Elizabeth M.

an not to compete with WGES for
10 years within 100 miles of Chicago; engi-
neering condition. The McLendon Corp.
{Gordon B. McLendon, president) owns

-AM-FM Dallas, XILT and KOST (FM)
Houston, and KTSA San Antonio, Tex.;
WYSL Buffalo and WIFE (FM) Amherst,
N. Y, and KABL Oakland. Calif. Chmn

ley dissented. Action June 13.

KCKT (TV) (ch. 2) Great Bend, Kan,;
KGLD (TV) (ch. 11) Garden City, Kan,;
KOMC (TV) (ch. 8) McCook, Neb.; Central
Kansas Tv Corp. Inc.—Granted (1) renewal
of license of KCKT and (2) assignment of
license of KCKT and permits for its satellite
stations KGLD and KOMC to Wichita Tv
Corp. Inc. (KARD-TV Wichita, Kan.); con-
sideration $1,037,500; conditioned that assign-
ments be consummated within 25 days.
Assignee proposes to operate three newly-
acquired stations as satellites of KARD-TV.
Action June 13.

KOKA, McLendon Shreveport Bestg. Inc.,
Shreveport, La.; KREB, KREB Inc., Shreve-
port, La—Granted an exchange of licenses
(1) KOKA from McLendon Shreveport
Bestg. to KREB Inc. and (2) KREB, with
license renewal, from KREB Inc. to Mc-
Lendon Shreveport Bestg.; involves consid-
erations of $94,261 by McLendon Shreveport
Bestg. and $36,394 by KREB Inc,, and reten-
tion by each of present call letters; condi-
tion. John M. McLendon, president of Mec-
Lendon Shreveport Bestg. (no connection
with The McLendon Corp. mentioned in
another transfer g#rant) controls WOKJ
Jackson, Miss.; KOKY Little Rock, Ark.;
WENN Birmingham, Ala., and WZST Tam-
pa, Fla. Action June 13.

WJIMY (TV) (ch. 20), Triangle Bcestg. Co.,
Allen Park, Mich.—Granted assignment of
cp from Robert M. Parr to company of same
name (Henry Faber, president); considera-
tion $45,000. Action June 13.

WDPW (FM), De-Lan Inc., Depew, N, Y. —
Granted assignment of cp to WBLK Bestg.
Corp. (Stewart M. Levy, Martin H. Sher
and Rita Lorenz); consideration $1,000 and
$3,000 to Bessie M. Krltzer, 60% stockholder
of assignor, for serving as vice-president of
assignee for two years; in light of commis-
sion’s policy relating to consideration which
may be received for sale of cps, this grant is
subject to condition that option held by
Bessie Kritzer for 25% stock interest in
assignee at purchase price of $50 shall
neither be transferred to another party, nor
if exercised by her, stock interest obtained
thereby in assignee shall not be disposed
of to another party without securing prior
approval of commission. Chmn, Minow and
Comy. Bartley dissented. Action June 13.

Minow abstained from voting; Comr. Bart- - WOOD-AM-FM, WOOD Bestg. Corp,
SUMMARY OF COMMERCIAL BROADCASTING
Compiled by BROADCASTING, June 13
ON AIR CPS TOTAL APPLICATIONS
Lie. Cps. Not on air For new stations
AM 3,663 73 148 677
M 933 67 199 167
v 434" 78 85 116
OPERATING TELEVISION STATIONS
Compiled by BROADCASTING, June 13
TOTAL
VHF UHF v
Commercial 471 91 562
Non-Commercial 42 17 59
COMMERCIAL STATION BOXSCORE
Compiled by FCC, May 31
AM M ™
Licensed (ali on air) 3,737 997 484
Cps on air (new stations) 63 47 76
Cps not on air {new stations) 142 196 83
Total authorized stations 3,879 1,193 654°
Applications for new stations (not in hearing) 437 93 37
Applications for new stations (in hearing) 164 21 60
Total applications for new stations 601 120 - 97
Applications for major changes (not in hearing) 462 99 3
Applications for major changes (in hearing) 93 5 - 12
Total applications for major changes 515 104 47
Licenses deleted 0 0 0
Cps deleted 0 7 0
There are in addition, 10 tv stations which are ne longer on the air, but retaln their
licenses. ‘Includes one STA. -
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Chattanooga, Tenn.—Granted (1) renewal of
licenses and (2) assignment of licenses to
Bowling Green Bestrs. Inc.; consideration
$225,000, Assignee is owned by Greenwood
Bestg. Inc., which, in turn, is owned by
Cy N. Bzhakel, who owns, directly or in-
directly WABG-AM-TV Greenwood, Miss,,
WKIN Kingsport, Tenn., WLBJ Bowling
Green, Ky., WRIS Roanoke, WWOD-AM-FM
Lynchburg, both Virginia, and KXEL-AM-
FM Waterloo, Iowa. Comr. Bartley dissented.
Action June 13.

KYCN, KOWBoy Radio Inc¢., Wheatland,
Wyo.—Granted assignment of licenses to
Pioneer Bestg. Inc. (Larry C, Cobb and
Wwilliam R. Jones); consideration $32,385.
Action June 13.

APPLICATIONS

WYDE Birmingham, Ala.; WWVA-AM-FM
Wheeling, W. Va—~—Seek: (1) Assignment of
Heense from WYDE Inc. and license and cp
from WWVA Inc., to Emil Mogul (16.25%),
Fred K. Siegel (12.83%), Louis Fried, Mac M.
Siegel, Irving T. Siegel (each 12.79%),
Helene Mogunl (11.57%), Ira M. Herbert,
Bernice J. Herbert (each 7.02%) and Herbert
Soldheim (6.94%). d/b as WAKE Inc. Prin-
cipals are present stockholders in assignee
corporations, and stoclkholders A
Atlanta, Ga.; no financial consideration in-
volved; (2) consent to change name of li-
censee of WYDE. WVA-AM-FM, and
WAKE, to Basic Communications Inc. Ann.
June 11.

WAPX Montgomery, Ala.—Seeks assign-
ment of license from The Southland Becstg.
Co., to Leon S. Walton (51%), R. L. Vander-
pool (25%) and James R. Plaisance (24%),
d/b as Walton of Montgomery Inc.; consid-
eration $105,000, Mr. Walton owns KJET
Beaumont, Tex.. WNOO Chattanooga, Tenn..
50.96% of KMLE Monroe, La., and 56.67%
of KANB Shreveport La.; Mr. Vanderpool is
bank president; Mr. Plaisance is general
manager and 17% owner of KMLB. Ann.
Jure 12.

KHYD-FM Fremont, Calif.—Seeks assign-
ment of license from Russell J. Hyde (40%),
Lawrence B. Loughran and Leon A. Crosby
{each 30%), d/b as Triumph Bestrs, to Mr.
Hyde (70%) and Mr. Crosby, d/b under same
name; consideration $4.300. Ann. June 1.

WZZZ Boynton Beach, Fla.—Seeks trans-
fer of 30% of all stock in Boynton Beach
Bestg. Co. from Wade R, Sperry to Joseph
J. DeMarco; consideration $3,000. Mr. De-
Marco is local businessman. Ann. June 13.

WIYN Rome, Ga.—Seeks assignment of cp
from John and Floyd Frew and Leslie
Gradick Jr. (each one-third). d/b_as Radio
Rome, to Leslie Gradick Jr. (75%) and
Walter L. Baldwin (25%), d/b as WIYN
Radio Inc.; consideration $300. Mr. Baldwin
is announcer, salesman for WPLK Rockmart,
Ga. Ann. June 13.

WAIV (FM) Indianapolis, Ind.—Seeks ac-
quisition of positive control of Calojay En-
terprises Inc. by Carl W. Godzeski (present
259%) and Mrs. Loretta K. Godzeski (7.5%)
through issuance of new stock. Dr. Godzeski
will own 41%; Mrs. Godzeski, 10%. and
Dr. Robert E. Shipley (present 25%) will
own 20.6%: no financial consideration in-
volved. Ann. June 7.

WSAC Fort Knox, Ky.—Seeks transfer of
26.32% of all ouistanding stock in Fort
Knox Bestg. Corp., from Seymour B. Good-
man, back to corporation, to be retired as
treasury stock; consideration $16,432, Trans-
fer will give B. E. Cowan and family (pres-
ent owners of 43.86%) 59.5%. Ann. June 13.

WTOA-FM Trenton, N, J.—Seeks assign-
ment of license from Mercer Bestg. Co.,
wholly owned subsidiary of Trenton Times
Corp., to Trenton Times Corp.; no financial
consideration involved. Ann. June 8.

KEX Portland, Ore.—Seeks assignment of
license from Westinghouse Bestg. Inc,, to
Golden West Bestrs. Inc.; consideration
$900,000. Assignee is owned by Ina Mae and
Gene Autry (51%), Robert O. and Enna Lee
Reynolds (26.5%) and others. Golden West
owns KMPC Los Angeles, KSFO San Fran-
cisco, and KVI Seattle. Ann. June 13.

WJIWS South Hill, Va.—Seeks transfer of
16.9% of all outstanding stock in Old Belt
Bestg. Corp. from W. Brown Hofler (present
owner of 51.2%), to John T. Riel (present
34.3%): consideration $9,300. Ann. June 11,

Hearing cases

INITIAL DECISIONS
s Hearing Examiner Annie Neal Huntting
issued initial decision looking toward grant-
ing application of Community Service
Bestrs. Inc., for new daytime am station td
operate on 1520 kc, 250 w, in Ypsilanti,
ich.; condition and pre-sunrise operation
with daytime facilities precluded pending
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final decision in Doc. 14419, Action June 12.

s Hearing Examiner Chester F. Naumo-
wicz Jr., issued injtlal decision looking
toward dismissing with prejudice for failure
to prosecute aJJ/Elication of Charles and
Marie Niles, as South Minneapolis
Bestrs,, for new am station to operate on
740 ke, 250 w, D, DA, in Bloomington, Minn.
Action June 11.

a Hearing Examiner Jay A. Kyle issued
initial decision looking toward (1) ﬁanting
application of Radio Assoclates c., to
change operation of WEER Warrenton, Va.,
from 1570 ke, 500 w, D, to 1250 k¢, 1 kw, D,
conditioned pre-sunrise operation with day-
time facilities precluded, and (2) denying
application of WNOW Inc., to increase pow-
er of WNOW York, Pa., on 1250 ke, D, from
1 kw to 5 kw, with DA. Action June 1.

STAFF INSTRUCTIONS

m Commission on June 13 directed prepa-
ration of document looking toward granting
application of The Bible Institute of Los
Angeles Inc., to increase ERP of KEBI-FM
Los Angeles, Calif., on 167.5 mc from 195
kw to 3395 kw, ant. height from 175 ft.
to 2,783.8 ft., and change trans. location,
and denying application of Benjamin C.
Brown for new class B fm station to op-
erate on 107.7 mc, ERP 5.4 kw, ant. height
47 #t., in Oceanside, Calif. May 3, 1961 initial
d:gision looked toward denying both appli-
cations.

x Commission directed preparation of doc-
ument looking toward affirming June 13,
1961 initial decision which would deny ap-
plication of WDUL Tv Corp. for mod. of
¢p of WHYZ-TV (ch. 10), Duluth, Minn.,
to change trans. and main studio locations,
ant. system and increase ant. height from
800 ft. to 980 £t. Action June 8

= Commission directed preparation of doc-
ument logking toward affirming Dec. 20,
1961 supplemental initial decision which
would grant protest by Wilton E. Hall
(WAIM-TV, ch. 40), Anderson, S. C., to
extent of setting aside commission’s April
30, 1954 grant of application of The Spartan
Radiocasting Co. for mod. of cp of WSPA-
TV (ch. 7), Spartanburg, S. C., to change
trans. site from Hogback Mountain to Paris
Mountain, make equipment changes, etc,
Action June 8.

Announcement of these preliminary
Steps does not constitute commission action
in such cases, but is merely announcement
of proposed disposition. Commission re-
serves right to reach different result upon
subsequent adoption and issuance of formal

decisions.
OTHER ACTIONS

s By memorandum opinion & order, com-
mission denied petition by The First Pres-
byterlan Church of Seattle, Wash. (KTW),
Seattle, for reconsideration of Jan. 10 deci-
sion which granted applications of (1)
Washington State University for renewal
of license of KWSC and auxiliary, Pullman.
Wash., and for mod. of license to provide
for operation on 1250 ke, unl. conditioned
that it be Permitted to operate unlimited
time except from 11:15 pm. to 6:30 a.m.,
and (2) renewal of license of KTW, lim-
ited, however, to daytime-only operation
on 1260 kc except that it be permitted to
operate during nighttime hours after 11:15
P.m. and before 6:30 a.m. Action June 13.

m BY memorandum opinion & order, com-
mission granted petitions by WJMJ Bestg.
Corp. and Broadcast Bureau to extent of
{1) reopening record in proceeding on ap-
plications of WJMJ Bcstg. Corp. and The
Young People's Church of the Air Inc., for
new class B fm stations in Philadelphia,
Pa., (2) remanding proceeding to examiner
for further hearing to determine whether
Robert E. Anderson will continue to be di-
rector of Young People’s and whether he
will serve as station manager of proposed
station, also whether Young People’s made
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any misrepresentations to commission con-
cerning Mr. Anderson's employment at fm
station WMUZ Detroit, Mich., or concern-
ing his future employment, and, if so,
whether Young People’s possesses requisite
character qualifications to be licensee with
commission; and (3) ordering issuance of
supplemental initial decision in light of evi-
dence adduced. Action June 13.

s By memorandum opinion & order in
Rochester, N. Y., tv ch. 13 comparative
proceeding in Docs. 14394 et al., commission
granted petitions by applicants Star Tv In¢,,
Heritage Radio & Tv Bestg. Inc, and
Rochester Bestg. Corp., and enlarged issues
to add financial qualification determination
with respect to applicant Rochester Area
Educational Tv Assn. Inc. Chmn. Minow
dissented. Action June 13.

= By memorandum opinion & order in
proceeding on renewal of licenses of share-
time stations of WPOW Inec. (WPOW),
Debs Memorial Radic Fund Ine, ({WEVD),
both New York, N. Y., and Rensselaer Poly-
technic Institute (WHAZ), Troy, N. Y.,
commission deniled petition by WPOW to en-
luige issues to determine whether WHAZ
can operate during daytime hours concur-
rently with WPOW or WEVD and whether
WHAZ ant. system complies with FCC
technical requirements. (WHAZ is not seek-
ing daytime operation.) Action June 13.

» By order, commission stayed effective-
ness of chief hearing examiner’'s June 5
memorandum opinion & order which (1)
approved agreemeént by South Florida
Amusement Inc.,, and Coral Tv Corp. pro-
viding for dismissal of South Florida's ap-
plication for new tv station on ch. 6 in
Perrine, Fla., and (2) granted Coral's ap-
plication for new tv station to operate on
ch. 6 in South Miami, Fla., subject to con-
dition, pending further study by commis-
sion. Action June 13.

KPBM Carlsbad, N. M.-Designated for
hearing application for assignment of li-
cense to Taylor Bestg. Co., on Sec. 3.35
multiple ownership issue. Comr. Hyde dis-
sented. Action June 13.

KDIA Oakland, Calif,—Designated for
hearing application to increase power on
1310 k¢, unl., from 1 kw to 5§ kw with DA-1;
made Secretary of Army party to proceed-
ing. Involves radiation to Army depot
cranes. Action June 13,

Alexander Bcestg. Inc, Taylorsville, N, C.;
Farmers Bestg. Service Inc., Lenoir, N. C.—
Designated for consolidated hearing applica-
tions for new daytime am stations to op-
erate on 860 ke, 250 w; made Federal Avia-
tion Agency party to proceeding. Action
June 13.

Routine roundup

s By memorandum opinion & order, com-
mission ordered L. L. Gaffaneyv, tr/as Lakes
Area Bcestg. Co., to forfeit $1,000 to govern-
ment for repeated pre-sunrise operation of
KOLS Pryor, Okla., contrary to North
American Regional Broadcasting Agree-
ment, U. S.-Mexican Agreement, and com-
mission rules, and for engaging in other
technical violations. It is payable to Treas-
urer of the United States. Licensee's re-
sponse to March 28 notice of apparent 1i-
ability did not present new evidence which
would warrant amount of forfeiture being
reduced. Action June 13,

KLFT Golden Meadow, La.—Denled re-
quest for temporary authority to continue
operation beyond June 15 effective date of
revocation of station license, pending com-
mission action on applications presently on
file to re-establish operation in Golden
Meadow. Commission stated that in view of
expedited consideration being afforded said
applications and other primary service
available in Golden Meadow area, favorable
action on KLFT's request is not warranted.
and its operation must be discontinued at
LS June 15. Action June 13.

s Commission granted SCA's to WGBH
Educational Foundation’s WFCR (FM) Am-
herst, and WGBH-FM Boston, Mass,, to
transmit educational programs over mul-
tiplexed sub-channels for specialized au-
diences and to relay educational programs
in connection with proposed educational fm
network in that area; and waived rules to
permit remote control operation.

ACTIONS ON MOTIONS
By Commissioner Rosel H. Hyde

m Granted petition by Broadcast Bureau
and extended time to June 8 to fille execep-
tions to initial decision in proceeding on
a?pucations of Gila Bestg, Co, for renewal
of licenses of KCKY Coolidge, ., et al.;
granted petition by Gila Bestg. Co. and
Lawrence Ollason, receiver in bankruptcy,

and extended time to June 26 to file excep-
tions to initial decision in proceeding, Ac-
tion June 1, 8.

a Granted petition by Mt. Holly-Burling-
ton Bestg, Co., and extended time to July 2
to file exceptions to initial decision in pro-
ceeding on its application, Burlington Bestg.
Co and Burlington County Bestg. Co. for
new am stations in Mt. Holly and Burling-
ton, N. J. Action June 7.

m Granted request by Hocking Valley
Bestg, Co. (WHOK), Lancaster, Ohlo, party
respondent, for acceptance of late filed
statement in support of initial decision in
proceeding on applications of Massillon
Bestg. Ine., Covington Bestg. Co., and Ken-
tor County Bestrs. for new am stations in
Norwood and Covington, Ky. Action June 8.

g Granted petition by Stafford Boestg.
Corp. (WWNH), Rochester, N, H., and ex-
tended time to June 11 to file reply to ex-
ceptions of Broadcast Bureau in proceeding
on its am application. Actlon June 6.

By Chief Hearing Examiner
James D. Cunningham

m Scheduled prehearing conferences and
hearings in following am proceedings on
dates shown: July 24 and Sept. &; Cherry-
ville Bestg. Inc., Cherryville, N. C.; July 24
and Sept. 5: Atlass Bestg. Inc, (KKHI), San
Francisco, Calif. Action June 10.

s BY memorandum opinion & order in
consolidated am proceeding in Docs. 14425
et al., granted joint petition by Bi-States
Bestrs. and Cornwall Bestg. Co., applicants
for new daytime am stations to operate on
1510 ke—Bi-States with 5 kw, DA, and Corn-
wall with 1 kw, In Apnville-Cleona and
Lebanon, Pa,, respectively, approved agree-
ment whereby Cornwall application would
be dismissed, Bi-States would amend to in-
clude agreement contemplating merger of
interests of these parties; accepted Bi-

tes amendment and retained application
in hearing status for continued prosecution;
dismissed with prejudice Cornwall appli-
cation provided such dismissal shall not op-
erate as bar to ultimate effectuation of
merger contemplated by agreement. Action
June 11,

m Granted petition by Fairfield Publish-
ing Co. for dismissal of its application for
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new am station in Fairfield, Calif, but dis-
missed application with prejudice, and re-
tained in hearing status remaining applica-
tion in consolidation—Bﬁy Shore Bcstg. Co.
for new am station in Hayward, Calif. Ac-
tion June 11.

s Granted joint petition by Patapsco
Bestg. Corp., and Bel Air Bestg. Co., ap-
plicants for new am stations to operate on
1520 ke, 250 w, D, in Sykesville and Bel
Air, Md., respectively, approved agreement
whereby Bel Air would pay Patapsco $1,000
in partial reimbursement of expenses in-
curred in connection with its application in
return for its withdrawal; dismissed Pa-
{apsco Bestg. Corp. application with pre-
judice and retained in hearing status Bel
Air application which is consolidated for
hearing in Docs. 14425 et al. Action June 8.

s Scheduled prehearing conference for
July 10 and hearing for July 27, in Dover,
Del., in matter of revocation of licenses
of Dover Bestg. Co. (WDOV-AM-FM),
Dover. Action June 7.

s Held in abeyance, pending submission
by June 15 appropriate pleading, ruling on
joint petition by Radio One Five Hundred
nc., and Geneco Bestg. Inc., applicants for
new am stations on 1500 kc—Radio One
Five Hundred Inc. with 10 kw, DA-D and
Geneco with 500 w-N, 5 kw-LS$, DA-2, in
Indianapolis and Marion-Jonesboro, Ind,
respectively, seeking (1) approval of agree-
ment contemplating dismissal of Geneco_ap-
plication upon payment by Radio One Five
Hundred of $15,856.43 for expenses incurred
by Geneco in the prosecution of its applica-
tion, and (2) dismissal of Geneco applica-
tion. Action June 5.

By Hearing Examiner Charles J. Frederick

» Dismissed petition by Gabriel Bestg.
Co. for leave to amend its application for
new am station in Chisholm, Minn, to re-
duce tower height of ant. from presently
specified over-all height above ground with
obstruction lighting of 256 ft. to 199 ft,
without prejudice to Gabriel, if it so elects,
to file new petition for same relief. Action
June 8.

= Granted motion by Broadcast Bureau
and struck reply by applicant Gabriel Bestg.
Co. to opposition by people’s Bestg.
Co. (WPBC), Minneapolis, Minn, to
Gabriel’'s petition for leave to amend its
application for new am station in Chisholm,
Minn., and dismissed as moot Gabriel’s pe-
tition for waiver of Sec. 1.44 of rules and
for acceptance of tendered reply. Hearing
examiner does not have jurisdiction to act
upon matter. Action June 5.

By Hearing Examiner Millard F, French

a Granted petition by Bi-States Co.
(KHOL-TV), Kearney, Neb. for leave to
amend its application to change proposed
height of ant. from 1,156 ft, to 1,115 ft,,
substitute different trans. and ant., certain
changes in its financing plans, and submit
affidavits of its president concerning his
efforts to obtain site meeting requirements
of rules and for waiver of rules as to pro-
posed new site; granted "eonsent to grant
of leave to amend and joinder in request
for removal from hearing docket' filed by
Tcpeka Bestg., Assn. Inc. (WIBW-TV), To-
peka, Kan.; removed from hearing and re-
turned to processing line their applications
for cps for new trans. sites and terminated
proceeding. Action June 5.

s On own motion, continued June 13 pre-
hearing conference to date to be set by
subsequent order in proceeding on appli-
cation of Goodland Chamber of Commerce
for new vhf tv translator station in Good-
land, Kan. Action June 5.

» Granted joint petition by VIP Bestg.
Corp. (WFYI), Mineola, N. Y., and Bi-States
Bestrs.,, Ocean City-Somers Point, N, J.,
and severed applicants from consolidated
am proceeding in Docs. 14425 et al.; sched-
uled June 18 for filing of proposed findings
and June 28 for replies. Action June' 4.

By Hearing Examiner Isadore A. Honig

u Received in evidence Exhibit 9 of R. L.
McAlister, Exhibit 2 of Broadcast Bureau,
confirmed submission of original of Broad-
cast Bureau's Exhibit 1 and copies thereof
for inclusion in record, and ordered that
proposed findings of fact and conclusions
shall be filed within 30 days from date of
release of instant order and replies, if
any, shall be filed within 10 days after ex-
piration of 30-day period, and closed record
in proceeding on Mr. McAlister's applica-
tion and Western Bestg. Co. for new am
stations in Odessa, Tex. Action June 13,

By Hearing Examiner Annie Neal Huntting
u Granted petition by Rossford Bestg.
Inc., for leave to amend its application for
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new am station in Rossford-Toledo, Ohio,
to change trans. site, and removed amended
application from hearing doc. and returned
it to processing line. Application was in
consolidated am proceeding in Docs. 14288
et al. Action June 6.

x Formalized by order agreement of par-
ties participating at June 5 prehearing con-
ference in proceeding on applications of
Newton Bestg. Co. and Transcript Press
Inc., for new am stations in Newton and
Dedham, Mass., and scheduled hearing for
Oct. 29. Action June 3.

By Hearing Examiner H. Gifford Irion

g Granted petition by Vidor Bestg. Inc.
for leave to amend its application for new
am station in Vidor, Tex. to show new
trans. site; application is consolidated for
hearing with KWEN Bestg. Co. for new am
station in Port Arthur, Tex. Action June 12.

= Granted motion by Rensselaer Poly-
technic Institute (WHAZ) Troy, N. ¥.. and
scheduled further prehearing conference for
July 9 in lieu of hearing on date in pro-
ceceding on its application, et al, for re-
newal of license and for additional hours
of operation. Action June 5.

By Hearing Examiner David L Kraushaar

» Granted petitions by all applicants ex-
cept WAGE Inc., in Syracuse, N. Y. tv
ch. 9 comparative proceeding for leave to
amend their applications to specify tech-
nical facilities and trans. location proposed
by WAGE Inc., and are same as those to be
utilized by Channel 9 Syracuse Inc. permit-
tee under conditionally granted cp for con-
$truction and operation of new tv station
on ch. 9 Syracuse, on interim basis; in ad-
ditlon, amendments filed by Veterans Bestg.
Irc., W. R. G. Baker Radio & Tv Corp., and
Ivy Bestg. Inc., specify main_ studio facil-
ities to be used by Channel 9 Syracuse Inc.;
Veterans' amendment includes additionally
revised sec. III, form 301 (financial) while
other amendments incorporate by reference
pertinent financial data in application for
conditional grant. Action June 8.

s In accordance with agreements reached
at June 7 prehearing conference in pro-
ceeding on am applications of Salem Bcestg.
Co. (WJBD), Salem, and Leader Bestg. Co.,
Edwardsville, both Illinois, continued July
19 hearing to Sept. 19, scheduled Aug. 6
time by which direct case exhibits are to be
exchanged and Aug. 27 for rebuttal exhibits.
Action June 7.

By Hearing Examiner Jay A. Kyle

x Pursuant to June 1 prehearing confer-
ence, continued June 29 hearing to July 5
io proceeding on am application of Progress
Bestg. Corp. (WHOM), New York, N. Y.
Action June 6.

s Upon request of applicant and with

consent of Broadcast Bureau, continued
June 18 hearing to July 18 in proceeding
on am application of WIVY Inc. (WIVY),

Jacksonville, Fla. Action June 6.

By Hearing Examiner Forest L, McClenning

s Granted request by Nueces Telecast-
ing Co. and extended time from June 12 to
June 15 for filing proposed conclusions of
law and from June 2¢ to July 6 for filing
replies in Corpus Christi, Tex., tv ch.
proceeding. Action June 13.

By Hearing Examiner
Chester F., Naumowicz Jr.

w Granted motion by WWIZ Inec.
(WWIZ), Lorain, Ohio, and gquashed sub-
poena duces tecum issued Sanford A.
Schafitz, principal of moveant, directing lim
to appear and produce certain material in
roceeding on applications for renewal of
icense of WWIZ, et al. Action June 12,

By Hearing Examiner Herbert Sharfman

w Extended time to June 20 for Hayward
F. Spinks to submit Hartford Exhibit 6 in
proceeding on his application for new am
station in Hartford, Ky., and Greenville
Bestg. Co. for new am station in Green-
ville, Ky. Action June 7.

x On petition of City of Camden
(WCAM), Camden, N. J., and without ob-
jection by other parties in consolidated am
proceeding on its application et al., ex-
tended time from June 11 to July 3 for ex-
change of direct engineering testimony by
Delaware Valley Bestg, Co. (WAAT), Tren-
ton, Ashbury Park Press Inc. (WJLK),
Ashbury Park, and City of Camden, all
New Jersey. Date for engineering hearing
on_ applications of WAAT; WJILK and
WCAM will be set by later order. June 25
engineering hearing for other applicants is
not affected. Action June 7.

BROADCAST ACTIONS
by Broadcast Bureau

Actions of June 12

WMNE, Menomonie Bestg, Co., Meno-
monie, Wis.—Granted assignment of license
to Chris Hansen, Evelyn Whitford and Wen-
dell Hansen d/b as of same
name.

WAOK Atlanta, Ga.—Granted license cov-
cring installation of new alternate main
trans.; remote control permitted while using
ncn-DA.

KUTY Palmdale, Calif.—Granted license
covering Inerease in daytime power and
installation of new trans.

KIMA, KIMA-TV, KERP, KERP-TV,
KLEW-TV, KBAS-TV, Haltom Corp. Yaki-
ma, Kennewick, Richland, Pasco and Eph-
rata, Wash., and Lewiston, Idaho—Granted
mod. of licenses to change name to Cascade
Bestg. Co.

WRGM, WEZI Inc., Richmond, Va.—
Granted mod. of license to change name to
Southern States Radie Corp.

WDAE Tampa, Fla~Granted mod. of cp.
to change type trans.

KBLE (FM) Bellingham, Wash.—Granted
extension of completion date to Nov. 2

*sWsUI Iowa City, Iowa—Granted authori-
ty to reduce hours of operation to minimum
of 6l hours daily for period beginning
Aug. 6 and ending Sept. 22.

WRIM Pahokee, Fla—Granted extension
of authority to remain silent for period
ending Sept. 26.

KVOY Yuma, Ariz.—Granted extension of
authority to remain silent for period ending
Sept. 29,

WOXR (FM) Oxford, Ohio—Granted ex-
tension of authority to remain silent for
period ending Aug. 31.

m Granted licenses for following am sta-
tions: KIQS Willows, Calif.; KHAI Hono-
lulu, Hawaii; WNVL Nicholasville, Ky.

company

Actions of June 11

WGAA Cedartown, Ga—Granted license
covering increase in daytime power and
installation of new trans.

WJIAC-TV Johnstown, Pa,—Granted mod.
of license to change main studio location.

WJAC Johnstown, Pa.—Waived Sec. 3.30(a}
of rules and granted mod. of license to
change studio and remote control point to
extent of permitting establishment of main
studio outside corporate limits of Johns-
town.

KBIF Fresno, Calif.—Granted change in
remote control authority.

KO0SAU, K09BQ, KI1IBV, KI10AZ, KI2AZ,
K13BZ, Carbon County, Price and Helper,
Utah—Waived Sec, 1.323(b) of rules and
granted cps to replace expired permits for
new vhf tv translator stations.

WTIC-TV Hartford Conn.~Granted cp to
install auxiliary ant. system on same tower
authorized WTIC-FM and *WEDH (TV).

WDUZ Green Bay, Wis—Granted cp to in-
stall old main trans. as auxiliary trans. at
main trans. location.

KLIQ Portland, Ore.—Granted cp to in-
stall old main trans. as auxiliary trans. at
main trans. location.

WNBT Wellsboro, Pa.—Granted cp to
install old main trans, as auxiliary trans.
at main trans. location; remote control
permitted.

KHOM (FM) Turlock, Calif.—Granted cp
to install new irans.

WKTB Greenville, N. C.—Granted mod. of
cp to change type trans.

K07DB, K10DG, K13DE, Avon, Eagle, Ed-
wards, Gypsum and Wolcott, Colo—Granted
mod. of cps to make changes in ant. system
for vhf tv translator stations.

a Granted licenses for following vhf tv
translator stations: KO03BB, Glenwood Tv
Assn., Glenwood, Wash., and change to
ch. 3; KO7TBU, Pleasant Valley Tv Club,
Howard, Colo.; K06AU, Paonia Community
Tv Assn., Paonia, Colo.; K06AW, Mimbres
Tv Assn., San Lorenzo and Mimbres Valley,

. M. and specify type trans.; KO7AR,
Bcwdle Tv Assn., Bowdle, S. D.; KI0AD,
Lake Tv Assn., Vallecito Reservoir Area,
Colo.; KO06AH, York Sheldon Tv Assn,
York-Sheldon, Ariz.; KI1ICP, KI13CO, Lava
Tv Assn., Lava Hot Springs, Idaho, and
specity type trans.; KI3BT, Gillette Tv
Assn., Gillette, Wyo.; K09BS, Chipita Park
Tv Club, Chipita Park, Colo.; K12AF, Rig-
gins Tv Assn., Riggins, Idaho; K08AN, New
Castle Booster Club, New Castle, Colo.;
KI12AQ, Milford Area Tv Assn.,, Milford,
Utah; K08AS, K10AY, K12AY, Henefer Town
Inc¢., Henefer, Utah; KO06AN, West Daniels
Tv, Peerless, Mont., and speecify principal
community as Peerless and Richland, Mont.;
KO07TBK, K11BC, KI13AY, Caribou County Tv
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PROFESSIONAL CARDS

JANSKY & BAILEY
Offices and Laboratories
1339 Wisconsin Ave., N.W.
Washington 7, D.C. FEderal 3-4800
Member AFCCE

JAMES C. McNARY
Consulting Engineer
National Press Bldg.

Wash. 4, D. C.

Telephone District 7-1205

Member AFCCE

—Established 1926—
PAUL GODLEY CO.

Upper Montclair, N. |.
Pilgrim 6-3000
Laboratories, Great Notch, N. ).
Member AFCCE

GEORGE C. DAVIS
CONSULTING ENGINEERS
RADIO & TELEVISION
527 Munsey Bldg.
STerling 3-0111
Washington 4, D. C.
Member AFCCE

COMMERCIAL RADIO
EQUIPMENT CO.
Everett L. Dillard, Gen. MEr.
Edward F. Loreniz, Chief Engr.
INTERNATIONAL BLDG.

DI 7-1319
WASHINGTON 4, D, C.
Member AFCCE

A. D, Ring & Associates

41 Years’ Experience in Radio
Engineering

1710 H St., N.W. Republic 7-2347
WASHINGTON 6, D. C.

Member AFCCE

GAUTNEY & JONES
CONSULTING RADIO ENGINEERS

930 Warner Bldg. National 8-7757
Washington 4, D. C.

Member AFCCE

Lohnes & Culver
Munsey Building District 7-8215
Washington 4, D. C.
Member AFCCE

RUSSELL P. MAY

711 14th St., N.W. Sheraton Bldg.
Washington 5, D. C.
REpublic 7-3984

MUember AFCCE

L. H. Carr & Associates
Consulting
Radio & Television
Engineers

Washington 6, D. C.  Fort Evans
1000 Conn. Ave. Leesburg, Va.

Member AFCCE

KEAR & KENNEDY

1302 18th St., N.W. Hudson 3-9000
WASHINGTON 6, D. C.

Member AFCCE

A. EARL CULLUM, JR.
CONSULTING ENGINEERS
INWOOD POST OFFICE
DALLAS 9, TEXAS
MElrose 1-8360
Member AFCCE

GUY C. HUTCHESON

P.O. Box 32
1100 W, Abram

ARLINGTON, TEXAS

CRestview 4-8721

SILLIMAN, MOFFET
& KOWALSKI
1405 G St., N.W.
Republic 7-6646
Washington 5, D. C.

Member AFCOE

GEO. P. ADAIR ENG. CO.
CONSULTING ENGINEERS
Radio-Television
Communications-Electronics
1610 Eye St., N. W,
Washington, D. C.
Executive 3-1230 Executive 3-5851
Member AFCOE

WALTER F. KEAN
CONSULTING RADIO ENGINEERS
Associate
George M. Skiom
19 E. Quincy St.  Hlckory 7-2401
Riverside, lIl. (A Chicago suburb)
Member AFCCE

HAMMETT & EDISON
CONSULTING RADIO ENGINEERS
Box 68, Internatiomal Airport
San Francisco 28, California
Diamond 2-5208

JOHN B. HEFFELFINGER
9208 Wyoming Pl. Hiland 4-7010

KANSAS CITY 14, MISSOURI

JULES COHEN
Consulting Electronic Engineer
617 Albee Bldg. Executive 3-4616
1426 G St., N.W.
Washington 5, D. C.
Member AFCOE

CARL E. SMITH

CONSULTING RADIO ENGINEERS

8200 Snowville Road
Cleveland 41, Ohio
Phone: 216-526-4386

Member AFCCE

J. G. ROUNTREE
CONSULTING ENGINEER
P.O. Box 9044
Austin 17, Texas
Glendale 2-3073

VIR N. JAMES
CONSULTING RADIO ENGINEERS
Applications and Field Engineering

232 5. |asmine St.

Phone: (Area Code 303) 333-5562
Denver 22, Colorada

Member AFCCE

JOHN H. MULLANEY
and ASSOCIATES, INC.
2000 P St., N.W.
Washington 6, D, C.
Columbia 5-4666
Member AFOOR

A. E. Towne Assocs., Inc.
TELEVISION and RADIO
ENGINEERING CONSULTANTS
420 Taylor St.

San Francisco 2, Calif.

PR 5-3100

PETE JOHNSON
Consulting am-fm-tv Engineers
Applications—Field Engineering

Suite 601 Kanawha Hotel Bldg.
Charleston, W.Va. Dickens 2-6281

MERL SAXON
CONSULTING RADIO ENGINEER

622 Hoskins Street
Lufkin, Texas
NEptune 4-4242 NEptune 4-9558

WILLIAM B. CARR
Consulting Engineer
AM—FM—TV
Microwave
P. O. Box 13287

Fort Worth 18, Texas
BUtler 1-1551

JOHN H. BATTISON
& ASSOCIATES
Consulting Radio Engineers
Specializing in AM-FM-TV
applications and measurements
934-5 Munsey Building
Washington §, D. C,
DI 7-2330 Established 1954

ERNEST E. HARPER
ENGINEERING CONSULTANT
AM FM TV

2414 Chuckanui Shore Rd.
Bellingham, Washington
Telephone: Regent 3-4198

RAYMOND E. ROHRER
& Associates
Consulting Radio Engineers
436 Wyatt Bldg.
Washington 5, D. C.

Phone: 347-9061
Member AFCCE

E. HAROLD MUNN, JR.
BROADCAST ENGINEERING
CONSULTANT
Box 220
Coldwater, Michigan
Phone: BRoadway 8.6733

PAUL DEAN FORD
Broadcast Engineering Consultant

4341 South 8th Street
Terre Haute, Indiana

Wabash 2643

-

Service Directory |

COMMERCIAL RADIO
MONITORING CO.
PRECISION FREQUENCY

MEASUREMENTS
AM-FM-TVY
103 S. Market St.,
Lee's Summit, Mo.
Phone Kansas City, Laclede 4-3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM-TV

445 Concord Ave.,
Cambridge 38, Mass.

Phone TRowbridge 6-2810

contact
BROADCASTING MAGAZINE
1735 DeSales S$t. N.W.
Washington 6, D. C.
for availabilities
Phone: ME 8-1022

BARKLEY & DEXTER LABS.,

INC.

Donald P, Wise James M. Moran
Consulting, Research &
Development for Broadcasting,
industry & Government
50 Frankfort 5t. Diamond 3-3716
Fitchburg, Massachusetts

SPOT YOUR FIRW'S NAME HERE

To Be Seen by 100,000° Readers
—among them, the decision-mak-
ing station owners and manag-
ers, chief engineers and techmi-
cians—applicants for am, fm, tv
and facsimile facilities.

sARE Continuing Readership Study




NEW YORK
Popula-
Area tion
State totals 16,782,304
COUNTY TOTALS
Albany 272,926
Allegany 43,978
Bronx 1,424,815
Broome 212,661
Cattaraugus 80,187
Cayuga 73,942
Chautauqua 145,377
Chemung 98,706
Chenango 43,243
Clinton 72,722
Columbia 47,322
Cortland 41,113
Delaware 43540
Dutchess 176,008
Erie 1,054,688
Essex ,300
Franklin 44,742
Fulton 51,304
Genesee 53,994
Greene 31,372
Hamilton 4,267
Herkimer 66,370
Jefferson 87,835
Kings 2,627,319
Lewis 23,249
Livingston 44,053
Madison 54,635
Monroe 586,387
Montgomery 57,240
Nassau 1,300,171
New York 1,698,281
Niagara 242,269
Oneida 264,401
Onondaga 423,028
Ontario 68,070
Orange 183,734
Orleans 34,159
Oswego 86,118
Otsego 51,942

Occupied
Dwelling
Units

RADIO-TV SET COUNTS

Total
Radio
Homes

5,248,710 4,984,299

85,473
12,457
463,401
63,383
23,628
21,377
45,751
29,335
12,444
17,807
14,447
11,888

26.155
850,866
6,243
11,967
15,236
177,639
18404
348729
695,763
70,113
75,983
124,090
19,344
53.919
10,106
24323
15,487

81,449
11,818
443,033
60,452
22,423
20,125
43,402
28,039
11,771
16,588
13,570
11,428
12,064

50,717

9,375
22,801
14,398

1960 U.S. CENSUS OF HOUSING

with radio
Percent 2 or
Satura- more
tion sets

with television
Percent 2 or

Total
Tv
Homes

95.0 2,155,181 4,762,922

95.3 35204
94.6 5,096
95.6 169,353
954 29,952
94.9 9,354
94.1 8438
949 19,387
95.6 14,348
94.6 5,205
93.2 6,288
93.9 5510
96.1 5,021
94.1 5,026
953 19,242
95.7 143,275
91.2 3,570
91.1 3,956
94.0 6,502
94.9 6,867
95.3 3,692
83.0 475
95.7 8,906
944 9,837
95.0 280,436
95.0 2,298
96.2 5,564
94.6 6,918
959 89,323
97.0 7,542
974 214,633
91.7 190,907
942 32,193
952 32,329
9.1 61,611
96.2 8.953
94.1 20,665
92.8 3,766
93.7 9,496
93.0 6,531

78,679
10,840
428,716
59,044
21,292
19,139
41,988
26,321
11,182
16,741
13,047
10,867
10,724

9,203
22,710
13,466

Satura-

tion
90.7

92.1
86.7
92.5
93.2
96.1
89.5
91.8
89.7
89.9
94.0
90.3
514
83.7
90.5
94.6
91.1
87.8
91.7
94.0
91.8
86.2
91.6
92.6
91.4
90.0
91.8
92.5

more
sets

744,269

8,389
923
53,538
7.837
1,464
2,012
3,843
2,029
993
1,967
920
1,267
557
3,868
44,736
829
644
1579
1,857
470
94

Continues on opposite page

Arkansas
Alabama
Arizona
Colorado
Connecticut
Delaware

Florida
Georgia
Hawaiil
Indiana
lowa
Kansas
Kentucky
Louisiana
Maine
Maryland

Minnesota
Mississippi
Missouri
Michigan

District of Columbia

Massachusetts

April 16,
Mar. 5,
Mar. 5,
Jan. 1,
Mar. 5,
Mar. 19,
Mar. 5,
Mar. 19,
Feb. 12,
Jan. 22.
June 4,
June 4,
April S,
April 2,
Dec. 25,
Dec. 18,
Mar. 19,
Feb. 19,
Jan. 29,
Jan. 22,
June 4,
April 16,

1962

5, 1962

1962
1962
1962
1962
1962
1962
1962
1962
1962
1962

1962

Montana
Nebraska
Nevada

New Hampshire
New Mexico
North Carolina
North Dakota
Ohio
Oklahoma
Oregon
Pennsylvania
Rhode |sland
South Carolina2
South Dakota?
Tennessee
Texas

Utah

Vermont
Virginia
Washington
West Virginia
Wisconsin

1MIso see Feb, 5, 1962, issue for corrections in Hawali figures. ‘ .
2A'lsp sgg_Feb. !9. 1962, issue for-corrections in South Carolina and South Dakota figures.

Radio-tv set counts previously published:

Jan. I,
Feb. 19,
Jan. 1,
Jan. 22,
Jan. 22,
Jan, 1,
Feb. 19,
April 9,
Feb. 5,
Feb. 12,
June 4,
Mar. 5,
Feb. 5,
Feb. 5,
Jan. 8,
May 21,
Jan. 22,
Jan, 22,
April 9,
Mar. 5,
Mar. 19,
Jan. 22,

1, 1962

1962
1962

1962
1962
1962
1962
1962
1962
1962
1962
1962
1962
1962
1962
1962
1962
1962
1962
1962
1962
1962

84 (FOR THE RECORD) - -
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Assn., Grace, Bancroft and Soda Springs,
Idaho; Ko08BV. K10CD, Ki12BX, Woodruff
City Tv, Woodruff, Utah; K11DH, Alvarado
Tv Inec., Casas Adobes and Catalina Foot-
hills Additions, Tueson, Ariz.; K09CW, All-
Alaska Bestrs. Inc., Usibelli and Suntranna,
Alaska; KO07AS, Cliff-Gila Tv Club, CIliff
and Gila, N. M,; K12AB, Baker Tv Booster
Inec., Baker, Mont.; K11AC, Bert B. Wil-
llamson, Belt, Mont.; K03AJ, Frying Pan Tv
Assn., Upper Frylng Pan River Area, Colo.;
KI1l1AA, Prairie Tv_ Club, Terry, Mont.;
K02A0, Channel 4 Tv Inc.,, Rexford-Gate-
way Area, Mont.

a Granted licenses for following uhf tv
translator stations: K79AQ, KDAL Inc.,
Grand Portage, Minn.; WT5AA, Binghamton
Press Ine., Johnson City, N. Y.

s Granted cps to replace expired permits
for new vht tv translator stations: K07CC,
Warland Tv Club, Warland, Mont.; K02AV,
KI13CA, KO08BN, Washington County Tv
Dept., St. George, Utah.

n Following stations were granted exten-
sions of completion dates as shown: WKVT
Brattleboro, Vt.,, to Dec. 11; WPTN Cooke-
ville, Tenn., to July 31; KTIX Seattle,
Wash., to Dec, 15; KLZ Denver, Colo., to
July 16; WAAA Winston-Salem, N. C., to
Sept. 15; WEAS Savannah, Ga., to July 10.

Actions of June 8

WGBI-FM Scranton, Pa.—Granted SCA
on multiplex basis.

u Granted renewal of licenses for fol-
lowing : KBBA Benton, Ark.; KCHR
Charleston, Mo.; KCIM Carroll, Ilowa;
KCMT (TV) Alexandria, Minn., KDLM
Detroit Lakes, Minn.; KELO Sioux Falls.
S. D.; KFJM Grand Forks, N. D.; KISD
Sloux Falls, 8. D.; KILMO Longmont, Colo.,
KRAD East Grand Forks, Minn.; KRDO-
AM-TV Colorado Springs, Colo.; KSLV
Monte Vista. Colo.: KSTR Grand Junection,
Colo.; KVGB Great Bend, Kan., KWBG
Boone, Iowa; KXGN Glendive, Mont.;
WBKH Hattiesburg, Miss.; WCIN Cincin-
natl, Ohio; WFTG London, Ky.. WMNE
Menomonie, Wis,; WSIP Paintsville, Xy.;
WTIK Durham. N. C.

KGMB, KGMB-TV, KHBC, KHBC-TV,
KMAU-TV, Hawailan Becstg. System Ltd.,
Honolulu, Hilo, Wailuku, Lihue, Kaual, and
Waimea, Hawali-—Granted assignment of
i‘t’csl and licenses to Honolulu Star-Bulletin

KGMB, KGMB-TV, KHBC, KHBC-TV,
KMAU-TV, Honolult Star-Bulletin Ltd,,
Honolulu, Hilo, Wailuku, Lihue, Kaual, and
Waimea, Hawail—Granted assignment of cps
%nd licenses to Hawaii Publishing Holding

orp.

WLAM, The Lewiston-Auburn Bestg.
Corp., Lewiston, Me.—Granted transfer of
control from Frank S. and F. Parker Hoy,
as family group, to F. Parker Hoy.

WIOS Tawas City-E. Tawas, Mich.—
Granted license for am station.

First Baptist Church, Pontiac, Mich.—
Granted extension of authority to transmit
programs from First Baptist Church at
Pontiac, Mich. to CKLW, Windsor, Ontario,
Canada. for Period beginning June 10, 1962
and ending June 10, 1963.

KALV Alva, Okla.—Granted extension of
authority to sign-off at 7 p.m. for period
ending Sept. 3.

KASO Minden, La—Granted authority to
sign-on at 5 a.n. and to slgn-off at 7 p.m.,
Monday through Saturday, for period end-
ing Sept. 1,

KWIX (FM) St. Louls, Mo.—~Granted ex-
tension of authority to remain silent for
period ending Sept. 10.

*WSAJ Grove City, Pa.—~Granted authori-
ty to remain silent for period beginning
June 9 and ending Sept. 22.

*KBPS Portland, Ore.-Granted authority
to remain_silent for period beginning June
4 and ending Sept. 24.

KARO (FM) Houston, Tex.—Granted ex-
tension of authoritv to remain silent for
reriod ending Aug. 31.

s Granted licenses for vhf tv translator
stetions: KO4AG, KO07TBB, Malta Tv Club,
Zortman and Malta, Mont.; K10DF, K12CS,
K08CU, Coulee City Tv Assn. Inc., Coulee
City, Wash.; K10BE, Quinn River Tv Main-
tenance District, McDermitt, Nev.; K06AV,
Wolf Point Tv Club, Wolf Point. Mont.;
K09BX, Saco Tv Club. Saco and Hinsdale,
Mont.; KO0IBE, Ekalaka Community Tv
Club, Belltower, Mont.. and sbecifv type
trans.; KI0AW, Central Idaho Rad and Gun
Club Tv Inc., Challis, Idaho: K07AY, Em-
metsburd Chamber ~f Comn rrre. Emmets-
burg, Iowa and vicinity; KO09AF, Scranton
Lions Club, Scranton. N.' D.: K13CB, Parker

‘Hill Tv. Assn., Del Norte, Colo.: KIOAR,

Coaldale Tv Club, Coaldale, Colo.;: K11BJ,

- White Bird Tv Assn., White Bird. Idaho;

't ... BROADCASTING June 18, 1962

'i'-----. Boo S —F £ & Hancin oot H



KI13AL, Star Valley Tv System Inc, Afton,
W&"o.: KOTAZ, Better Tv Club, Hoven, S. D.;
KO08AH, Walsh Communit{ Tv, Walsh Colo.;
KO06AK, K12AJ, Edgemont Tv Booster Club,
Edgmont, S. D,; KO04AE, KO06AB, KO09AE,
K1l1AH, F. L. C. R. Community Tv Inc.,
Long Creek, Ore.; K09AW, K11AW, KO02A7J,
Roy Tv Club, Roy N. M., K02AG, K09AK,
K11AM, Eagle Nest Tv Assn., Eagle Nest
and rural area, N. M.; K10BH, R. V. T. V.
Repeater Assn., Round Valley, Arlz; KO6AP,
Greer Community Tv, Greer, Ariz, and
specify type trans.; KO09BD, Creede Tv
Assn., Masonic Park rural area, Colo.;
K06BO, K11CY, St. Johns Tv Committee,
St. Johns, Ariz.; KI11AS, KO07BC, Chief
Joseph Community Services Inc., Bridge-
port, Wash.; KO09AM, KI1IAK, KI3AK,
Wasatech County Commissioners, Heber,
Utah, and specify type trans.,; KO02AH,
KO06AY, KO7AX, KO09AO, Bagdad Copper
Corp., Bagdad, Ariz.; K09AG, Basalt Com-
munity Tv Assn.,, Basalt, Colo.,, change
primary station to KREX-TV (ch. 13)
Grand Junction, via K13A0; KO03AI, Oro-
ville Tv Assn. Inc., Oroville, Wash.; KO4AH,
Antenna Booster Assn., Story, Wyo.; K13AF,
Boyes Tv Club, Boyes, Mont, specify
trans.; K11CZ, Mammoth Community Tv
Service, Mammoth Lakes, Calif.; KO05AL,
Clayton Community Tv, Clayton, ldaho;
K08BH, Sierra Grande Tv Inc¢., Des Moines,
N. M.; K08BY, KI12BZ, Grand Coulee Tv
Ine., Grand Coulee and Electri¢c City, Wash.;
KMAX, KO0ICF, Rifle Community Services
Inc., Rifle and South Rifle area, Colo.;
K13AI, Hulett Tv Club, Hulett, Wyo.;
KO09AC, K12AD, Sundance Community Tv
Assn., Sundance, Wyo.; KM4BP, Collbran Tv
Assn., Collbran, Colo.: KO02AP, KO0AW,
KO05AN, Siuslaw Translator Inc., Swisshome,
Ore.; K10BO, Trident Community Club,
Trident, Mont.; K09DH, Ark Valley Tv Inc.,
Lamar, Colo.; KOBAK, Town of Yuma, Yuma,
Colo.; KI13AB, Kadoka Commercial Club,
Kadoka, S. D.; K11BD, Leadore Community
Tv Assn., Leadore, Idaho; K05BM, long
Valley Tv Assn., Whitmore Hot Springs
(Long Valley), Calif.; K11AO, Dodson
Assn.,, Dodson, Mont., K08AF, Crow Peak
Community Tv Club, Crow Peak, $. D., and
,siarecify type trans.; K10BT, Plateau Valley
Assn. Inc., Mesa, Colo.; K07CB, K09BM,
KI11BT, Oroville Tv Assn. Inc., Molson,
Wash., specify trans., and change prima{zy
stations for KOTCB, and KO09BM to KXLY.
TV (ch. 4) and KREM-TV (ch. 2) respec-
tively, both Spokane, Wash.; K05AM, 81‘0—
ville Tv Assn. Inc., Oroville. Wash, and
change primary station to KREM-TV (ch.
2) Spokane, Wash., via intermediate trans-
lator.
s Following stations were granted exten-
sions of completion dates as shown: WFTL-
Fort Lauderdale, Fla., to Aug. 15;
KCLO-FM Leavenworth, Kan., to Oct. 1;
WFLS-FM Fredericksburg, Va., to July 10;
KOTO (FM) Seattle, Wash,, to Deec. 3;
KAMA (FM) Dallas, Tex., to Nov. 30
KBCA (FM) Los An%eles. Calif,, to July 10;
WFMB (FM) Nashville, Tenn., to Dec. 1;
WSBC+FM Chicago. 111, to July 20; WLYN-
FM Lynn, Mass., to Oct. 22; KRCS (FM)
San Bernadino, Calif.,, to Oct. 23; WEGO-
FM Concord, N, C., to July 2; KSFV (FM)
San Fernando, Calif., to Nov. 6.

Actions of June 7

KO09ER, KI1IEY, KI13EP, Ephrata, Soap
Lake, Moses Lake, Larson Air Force Base,
Wash.—Set aside inadvertently premature
action of May 280 granting mod. of cps
for vhf tv translator statlons to change
ERP, frequency, trans. location, type trans.,
and make changes in ant. system, and re-
verted applications to pending status.

WHIH Portsmouth, Va.—Granted increased
daytime power on 1400 ke from 250 w to 1
kw, ‘continued nighttime operation with 250
w, install new trans.; remote control per-
mitted; conditions.

WCNF Weldon, N. C.—Granted increased
daytime power on 1400 k¢ from 250 w to 1
kw, continued nighttime operation "Wwith 250
w, install new trans.; conditions.

KCHO (FM) Amarillo, Tex.—Granted mod.
of ¢p to change' frequency to 94.1 me, in-
crease ERP to 5.3 kw, decrease ant. height
to 240 ft., and change type ant.

s Following stations'were granted SCA on
multiplex basis: WVNO-FM Mansfleld, Ohio;
WRKT-FM Cocoa Beach, Fla., condition;
WBEU-FM Beaufort, S. C. -

WPRP Pouce, "P, R-—Granted cp to move
auxillary trang. to rmain trans. ;pcation‘: re=

' ' Continued on page 91
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Area

Putnam
Queens
Rensselaer
Richmond
Rockland

St. Lawrence

Saratoga

Schenectady

Schoharie
Schuyler
Seneca
Steuben
Suffolk
Sullivan
Tioga
Tompkins
Ulster
Warren
Washington
Wayne

Westchester

Wyoming
Yates

Consolidated Areas

New York-

Northeastern New Jersey
Metropolitan Areas

Jackson

Popula-

tion
31,722

1,809,578

142,585
221,991
136,803
111,239
89,056
152,896
22,616
15,044
31,984
97,691
666,784
45,272

67,989
808,891
34,793
18,614

Albany- 657,503
Schenectady-Troy

Binghamton 212,661
Buffalo 1,306,957
New York 10,694,633
Rochester 586,387
Syracuse 563,781
Utica-Rome 330,771

ILLINOIS

State totals 10,081,158

COUNTY TOTALS
Adams 68,467
Alexander 16,061
Bond 14,060
Boone 20,326
Brown 6,210
Bureau 37,594
Calhoun 5,933
Carroll 19,507
Cass 14,539
Champaign 132,436
Christian 37,207
Clark 16,546
Clay 15,815
Clinton 24,029
Coles 42.86
Cook 5,129,725
Crawford 20,751
Cumberland 9,936
De Kalb 51,714
De Witt 17,253
Douglas 16,243
Du Page 313,459
Edgar 22,550
Edwards 7,940
Effingham 23,107
Fayette 21,946
Ford 16,606
Franklin 39,281
Fulton 41,954
Gallatin 7,638
Greene 17,460
Grundy 22,350
Hamilton 10,010
Hancock 24,574
Hardin . 5879
Henderson 8,237
Henry 49,317
Iroquols 33,562

42,151

Occupied
Dwelling
Units

9,287
583,141
43,087
61,731
34,699
28,958
25,863
49,189
6,576
4,408
8,544
28,598
173,412
14,112
10,697
18,771
36,067
13,466
13,823
19,553
241,281
9,583
5,629

4,679.200

203,612

63,383
386,572

3,453,023

177,639
163,649
96,104

3,084,971

21,673
5337
4,488
6,068
2,090

11,986
1,854
6,138
4,756

36,234

11,928
5,541
5,210
6,787

13,576

1,600,499
7,01

3,186
14,661
5,682
6,027
84,147

7,577 .

2,676
6,791
6,808
5,176
14,005

113,886

2478

" 5,668
6,804
33717
7,938
1,869
2,573
15,662
10482
12,640

Total
Radio

Homes

8,664

561,298

40,734
58,706
33,093
26,879
24,751
46,656

6,276

4,087

7,986
26,865

164,586

12,908

4,444,015

183,590

60,452

368,722
3,279,450
170,302
156,500

91,598

2,870,271

20,570
4294

Radio

Percent 2 or

Satura- more
tion sets

93.3 4,723
96.3 268,173
94.5 16,713
95.1 27,468
95.4 16,868
92.8 10,065
95.7 10,577
94.9 22,430
954 2,717
92.7 1,412
93.5 3,883
93.9 10,784
94.9 76,204
91.5 3,944
94.4 4,256
94.8 8,711
93.6 13,376
91.7 4,873
91.2 4,858
93.0 8,668
964 130,855
96.3 42

94.8 2,096
95.0 1,922,948
95.1 84,924
954 29,952
94.4 175468
95.0 1,374,897
95.9 89,323
95.6 77,625
95.3 41,235

93.0 1,144,379
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7,656
927
915

2,215
3n

3,809
257

2,217

1,132

13,297

Total
Tv

Homes

8,606

554,951

39,293
59,132
32,369
26,411

14,416

31,219

12,030
12,666
17,960

228,045

9,103
4,989

4,272,661

188,412

59,044

365,619
3,106,455
166,221
153,488

89,087

2,779,704
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sets

1,300

109,438
4013
10,316

6,133
1,723
2,887
6,755

413

341
1.234

362

778913

22,044

7.837

52,785
541,360
28,466
25,276
10,672

350,744
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(Payable in advance. Checks and money orders only.) (FINAL DEADLINE—Monday preceding publication date,)
o SITUATIONS WANTED 20¢ per word—$2.00 minimum e HELP WANTED 25¢ per word—$2.00 minimum.
® DISPLAY ads §20.00 per inch—STATIONS FOR SALE advertising require display space.

® All other classifications 30¢ per word—$4.00 minimum.
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RADIO

Help Wanted—{(Cont’d)

Help Wanted—(Cont’d)

Help Wanted—Management

Announcers

Technical

Sales Bianager, Midwest, half million mar-
ket, alized  programmed station.
o picture  please Ehiov 30831, BHOAD:
an cture please, ox -
CastinG, . T '

$20,000 and more earnings. Sales Director,
local and national. Large Eastern metropoli-
tan station, excellent ratings. Replies con-
fidential. Box 406M, BROADCASTING.

Announcer, First Phone required, for New
England Daytimer. Salary excellent, com-
mensurate with your ability in both fields.
Announcing must be first rate. Please send
audition tape ineluding news delivery, com-
mercials. informal ad-lib and resume. Real
opportunity. If you have sales ability this
would also be a valuable asset, Rush reply
ineluding all detajls to Box 403M. BROAD-
CASTING.

Mlanager for KPGE at Page, Arizona. Must
be willing to assume complete operation.
No guaranteed salary, I furnish the station,
you furnish the brains and we will split the
profits. Wendell Motter, 181 S. 600 E. St.
George, Utah.

Executive Salesmen, management experi-
ence, proven sales background. Full-time
travel, protected localized territory. Resid-

ence in territory required; reference
given residents of available territories:
“Kansas - Nebraska - Iowa - Missouri”;

*Intermountain disttatles": and oﬂ;e{ ageas.
Openings immediately, personal interviews

uired. Extensive élcf tralning provided.
;ﬁary commission—incentive plan. Earn-
ings unlimited. Major medical, other bene-
fits. Resume, references, pix; Community
Club Awards, Westport, Conn.

Sales
Baltimore—Good sala us , . . For Rood
nlu!nnrrl 5 p?]}.uit ) wlﬂ:? xrggl—

In:mu.lti(l cha;emen tg resume t
e .o o SOmDlEte r o
Box 80512 BROADCASTING.

Fiorida. $100 week plus 15% and gas al-
Jowance., Great opportunity for aggressive,
energetic, salesman who loves to sell an
make money. Box 146M, BROADCASTING.

Salesman with some announcing ability for
medium market daytime station in Virginia.
Liberal guarantee plus commission. Send
resume, experience. billing, ieture and
tape to Box 355, Lynchburg, Va.

California, KCHJ, Delano. 5000 watts. Sales
g. Guaranf.ee. comunission.

Cholce positions, radio or TV sales and
manageément, midwest and national. Better
yourself—write Walker Employment 83 So.
Tth St., Minneapolis 2, Minnesota. Free reg-

istration, professional service.

Announcers

ist phone announcer. No maintenance. New
Jersey er. Box 5M, BROADCAST-

Experienced, energetic newsman-announcer
;crnr ‘Texas station. Box 207M, BROADCAST-

Announcer with well-rounded experience
for Southwest network station. Box 287TM,
BROADCASTING,

Top tune morning Tersom.uty with basics
i program supervision capability. Midwest
mmdcimn market. Box 299M, BROADCAST-

Announcer, 1st phone, no maintenance, ma-
ture. Fast moving contemporary station.
above average. Immediate opening,

364M.

and permanent. PBox
SIIEM.I;GAETLNG. .

Wanted—Top rated New England station
aeeds disc jockeys. ‘Must be oriented to
modern, maoving - radio. Salary com-
mensurate with ability. Box 368M, BROAD-
CASTIN o S

Up to $15,000 to start. Morning man, proven
ratings, mature delivery. Top 40, major
eastern city. Tape, resume. Box 405M,
BROADCASTING.

Wanted: Dependable experienced an-
nouncer. Contact Dr. F. P. Cerniglia, KLIC,
Monro¢, Louisiana.

Wanted, first phone combo man, accent on
announcing. Good working conditions. 5kw
CBS. If interested send tape and resume to
KOLT, Scottsbluff, Nebraska.

Immediate opening: Announcer with 1st
class ticket. Evening shift. Send tape, re-
sume, photo, salary requirements. WEEL,
Fairfax, Virginia. Phone CRescent 3-4000.
Metropolitan Washington, D, C. area.

Newsman-Announcer with 1st ticket, good
delivery. Permanent, no maintenance.
Adult music station. All replies answered.
Send tape-resume, WEEE, Smultz Road,
Albany, New York.

5000 watter, East Coast, wants competent
engineer. ﬁo announcing, but must have
Tech-knowhow, Liberal fringe benefits. Box
183M, BROADCASTING.

Engineer, first ticket for 1000 watter south-
west. Salary good for right man. Mainten-
ance 2 must. Box 235M, BROADCASTING.

Florida—50 kw direction antenna station
requires resgonsible and able Chief Enﬁ-
neer with high power directional back-
ground and good background with audio.
Excellent working conditions. Please en-
close resume and reply to Box 275M,
BROADCASTING.

Wanted 1st class engineer-announcer for 1
kw in Southeastern Michigan. Excellent
working conditions and eguipment. Per-
sonal interview required. Salary to start
$450 per month. Send resume and tape to
Box 336M, BROADCASTING.

First phone-announcer, or salesman. Im-
mediate opening. Large Eastern city. Box
448M, BROADCASTING.

‘Wanted—1st class engineer with directional
experience who wants to be chief. Box 454M,
BROADCASTING.

“Help wanted”—Transmitter engineer with
Ist class license. Call Manager, Escanaba,
Michigan, State §-6144.

Indiana daytimer and FM needs combina-
tion program-news director. 1st phone help-
ful. Interesting challenging position. Salary
open. Contact Frank Hass. General Man-
ager. WMRI AM-FM Marion, Indiana.

Experienced announcer that can program
both good music and rock. Prefer married,
settled person who would like job with
congenial staff. Pay commensurate with
ability. No drifters please. If you want a
cod job with chance for advancement in
ve station group send complete information
and tape to Lewis Bagwell, Mgr., WPCC
Radio, Clinton, S. C.

Immediate opening, newsman for 50kw
Northeast fast-paced independent. Must be
capable to handle music shift if necessary.
Send tape. resume, and photo to James
gaso}:cy, WPTR, Box 1540, Albany 5, New
ork.

Good announcer with first phone, capable
maintaining am and fm. Ideal working con-
ditions with adult station in Southeast
Florida. Resort area. $450 monthly plus free
waterfront cottage. WSTU, Stuart, Florida.

Excellent opportunity for experienced man,
modern format and news. Should be able to
do good, rousing wake-up show. News and
copy writing background helpful. Will have
position of responsibility. Send half-hour
air-check and informatfon to Peter Barnard,
‘WSPT, Stevens Point, Wisconsin. This open-
ing late summer, but let’s talk now.

DJ, oriented in modern sound operation to
swing for Maryland 1kw fulltimer. Finest
equipment, production aids. Salary com-
mensurate with ability. Send air check
resume : Tom Melanson, PD., WTBO.
Cumberland, Maryland.

Announcer—morning man with personality
for good music station. NBC affiliate must
be experienced. Some tv work possible. Im-
mediate oggnlng. Send tape. photo and
resume to Huot, WTRC, Elkhart, Indiana.

Announcers and combo-men, get a better
radio or TV job. 650 stations in midwest
and nation. Free registration. Write today
for application. Walker Employment, 83
So. 7th St. Minneapolis 2, Minnesota.

Experienced Chief Engineer-combo man
for top-rated, top-forty, 5,000 watt. Con-
tact Wes Ninemire, KFDA Radio, Amarillo,
Texas. Immediate opening.

Need you now—Take over top spot as
chief engineer at 1000 watt, non-directional
daytimer. Maintenance a must, announce
if you can. Write or phone WHOF, Canton,
Ohto, 455-9475.

Good engineers and combe-men needed now
in radio and TV. Write for Free applica-
tion. Over 650 stations contacted. Walker
Employment, 83 So. 7th St. Minneapolis, 2,
Minnesota.

Production—Programming, Others

Farm Director: Radio and TV in Carolinas.
Interested only in first class applicants for

class job., Salary and incentive open.
Full particulars and photo first letter to:
Box 976K, BROADCASTING.

News writer for large Midwest station.
Prefer young journalism graduate from
Missouri-Kansas area. Salary commensurate
with ability and experience. Box 29IM,
BROADCASTING.

Wonderful opportunity for Programm Man-
ager who is ambitious and ag%resshw.
Must know geod music and have abllity to
assume responsibility. He should have a
ood voice. This is a fine reliable station
n upper New England tourist area with
ideal living conditions. Send letter, resume,

references and Dpicture to Box 308M,
BROADCASTING.

Copywriter—EXperienced. Skw—Beautiful
Northern New England. Excellent working

conditions. Immediate opening. Send resu-
me: Box 451M, BROADCASTING.

Immediate opening

for experienced top-
fort:

program director. Wes Ninemire,
A Radio, Amarillo, Texas.

Experienced copywriter immediately for
solidly established NBC outlet. Permanent.
Top rated station. Many company benefits.
Send resume to Station WMAY, Spring-
field, Niinois.
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Situations Wanted—(Cont’d)

Situations Wanted—Management

Management

Anrnouncers

Illinois career hroadcaster with 17 years
managerial experience seeks change to post
that might include part ownership. Illinois
or surrounding area. Creative, versatile,
able to produce more sales while improving
station’s  community image. Box 79M,
BROADCASTING.

Ex-manager. 3 years all phases. Top sales.
Desires mid-Atlantic market. Major league
background. Box 193M, BROADCASTING.

Extremely capable manager desires relo-
cate, Request only three thin?s: (1) free
hand with reasonable budget; (2) adequate
draw to sustain wife and two children,
and; (3) 2 year contract to receive 50%
of increase based on past 12 month re-
ceipts. My employ can cost you nothing,
but should make a “going" operation out
iafb: mIarginatl ?peratio;:t., Nﬁ salles managgr's
obs, want to run e Box M,
BROADCASTING. A

Need Expert Management? I have experi-
ence, maturity, energy, know-how, to man-
age your sales, your staff, your problems,
Thirteen years in this business. Not a
jumper, but I need a change. Don't you?
Box 319M, BROADCASTING.

General Manager, new station in black,
seeks management upper midwest radio
station. Sales, program, public relations
background, Mature responsible family man.
Will consider investment. Available now,
later, Box 343M, BROADCASTING.

Ready for management sjtuation. Experi-
ence Includes sales, programming, news,
announcing. Box 387TM, BROADCASTING.

Experience and capability, 15 years of it,
for opportunity, preferably with multi-sta-
tion radio-tv operation. At 35, background
radio-tv broadcasting _sales management,
station management. Now station manager
small market radio chain. Desire radio
management, sales management, tv sales,
with opportunity and financial incentive
great enough to move. Box 337M. BROAD-
CASTING.

Successful manager, solid sales, 13 years
experience. Employed. Wants complete sta-
tion responsibility, medium market, $10,000
plus. Top references. Box 399M, BROAD-
CASTING.

Image ., . The watchword in modern broad-
casting! Image Is my business . . . and, as
a station manager, it should be yours. Does
your station have the right image for your
market and competitive situation? Why
don't we get together and talk about it? I'm
a young, commercially-minded idea man,
currently employed in an executive position,
who desires to relocate after three years
in a huge west coast market. I am an
exciting, versatile, professional air person-
ality, who Is well known for creative pro-
duction and motivating copy. I have experi-
ence in jingle lyric writing and musical
commerclal production, plus all phases of
contract negotiation and talent supervision.
Top men in the broadcasting and commer-
cial production industries will be happy to
recommend me on the basis of first-hand
knowledge. Please contact me at your earli-
est convenience . . . you will not be wasting
your time. Box 408M, BROADCASTING.

General Manager. Sales background. Me-
dium market. 13 years broadcasting. Box
162M, BROADCASTING.

“Presently general manager of highly suc-
cessful am-fm station. Excellent sales, news
and announcing background! l0Q-years ex-
perience at two stations. Leadership has
improved station's community image. Fami-

Iy man seeking better opportunity. Also
have some money to invest. Box 425M,
BROADCASTING.

Kentucky, Carolinas, Virginia , , . for man-

ager, experienced, {10 years radio) young,

(28) saleswise (since 1957), Box 434M,
BROADCASTING.
Sales
National Sales Director—major market
aggressive.

goup. Available soon. Young,
ne of best administrative, sales and pro-
gramming records in industry. Box 143M,
BROADCASTING.

Salesman-announcer desires position in
small or medium market. Married. Refer-
ence. Six years experience. Box 393M,
BROADCASTING.

Announcer-Sales—radio/tv 9 years experi-
ence medium-major markets. Sales, produc-
tion, news, combo dj, steady reliable all
around family man, seeking permanent re-
location. Reply indicating opportunity. Box
300M, BROADCASTING.

Kalifornya attenshon—Kurantly mployed
sails mgr in medeum midwest mkt dezirs so.
kalif. Iokashon. kolege grad, merryed, too
chilldrun. Will mak personal presantashon
at yur stashon end of July. Raydeo or TV.
Box 422M, BROADCASTING.

Announcers
Announcer-Account Executive (combo). Ex-
perienced: Afr, sales, production-voices,

college. Box 8M, BROADCASTING.

First phone personality with showmanship,
college, 5 years experience, draft exempt.
g.?g 0 minimum. Box 276M, BROADCAST-

Announcer; NYAS graduate, tight board:
resonant voice; dependable; not floater. Box
27TTM, BROADCASTING.

Looking for a capable sports man with
?11\} Garound ability? Box 297M, BROADCAST-

0O1d pro. Imaginative, educated, experienced.
Wants TV or major market non-format
radio. Box 317TM, BROADCASTING.

“D-J, salesman. Experienced, employed.
draft exempted, college grad, moving up."
Box 350M, BROADCASTING.

Classical music announcer available. Tech-
nically good, not exact. Own boardwork.
?11\12& minimum. Box 380M, BROADCAST-

Seeking expansion. Experienced, single, 5
years radlo, will relocate anywhere in the
fancy 50. Minimum wage to start, $100.00
week, Box 381M, BROADCASTING.

Available, executive for radio, television and
motion pictures, Experienced in every phase
of sales—production—advertising—merchan-
dising—public relations—stations relations—
national contacts. $15,000. Box 445M, BROAD-
CASTING.

Newsman . . . seeks large metropolitan
market. Eight solid years commercial radio
news. Smooth, professional delivery. Strong
on mobile reports. Interview, editorialize,
write, handle beat. College graduate. Age
30. Reply, Box 382M, BROADCASTING.

Manager—seasoned broadcaster with suc-
cessful record. Loaded with profit-making
ideas, energy and imagination. Over 12 years
actual management in small and large mar-
kets. Vacationing now; available short no-
tice. Reply in confidence to Broadcaster,
Longboat Key, Florida.

Attention Managers. Stanley Mack, top-
rated personality with Storz stations, 5%
years, Mpls., Kansas City, now at liberty.
Ready to locate with swinging station. Top
%wenty markets, Box 412M, BROADCAST-

Need a man to take over full operation, or
department? Manager of number ! in state’s
second market, with successful experience
in every phase wants to settle in larger
market. Young, aggressive and imaginative.
Box 416M, BROADCASTING.

Personality dj—Give your medium market
operation new life, Married, 3 Yyears ex-
perience. Box 333M, BROADCASTING.

Bright, humorous merning, afternoon per-
sonality seeks progressive, promotion-
minded station or tv combination. Experi-
enced all phases radio including play-by-
play. Some tv. Outstanding production man.
Box 384M, BROADCASTING.

New or used, Top ¢/w dj-musiclian seeking
minor investment opportunity. Pd. sales,
announcing, 42, married, well seasoned, Pre-
fer NE, all considered. Box 385M, BROAD-
CASTING.

Young dj announcer, tight board, slight

Spanish accent. Not a prima donna. Com-

ggeted military service—will relocate, Box
0M, BROADCASTING.

Veteran broadcaster, eighteen years experi-

ence, desires relocation. Experienced all
phases: management, programmin pro-
motion, sales, trafic, copy, production,

Have done years of D.J. alr work—good
commercial man. Married four -children,
college grad., now thirty-eight years of
age. Require substantial return commen-
surate with ability and experience. EXcel-
lent references. Want position to be perma-
nent one. Box 386M, BROADCASTING,

Unusual opportunity for empleyer needing
announcer-salesman—assistant manager. Ex-
perienced. Box 391M, BROADCASTING.

Young announcer—dis¢ jockey—tight board

—experlenced—will travel anywhere. Box
395M, BROADCASTING.
Experienced—Happy personality DJ, an-

nouncer. Tight board. N.Y.C. ULster 4-3585.
Box 398M, BROADCASTING.

Very enthusiastic, mature college graduate.
Strong on news, on-the-spot, re-write. Pro-
duction conscious. Sang professionally.
Avallable immediately! Midwest. Box 402M,
BROADCASTING.

California, here I come! Leaving USAF,
desire annc-dj, learn sales. AFRS-commer-
cial-Announcing School. Some college, 29,
married. Box 411M, BROADCASTING.

Sincere announcer wishes first position.
Speech trained, college, third phone. Box
418M, BROADCASTING.

DJ—News—Production voices—pitch spots—
interview—MC. Wit, warmth, originality,
Veteran. 3 Years handling all types of
music. Box 419M, BROADCASTING.

Socially sharp swinger. College vet, young,
experienced. Desire Memphis, Little Rock,
or Shreveiqort areas, but consider all, in-
cludin orida. Avajlable August. Box
426M, BROADCASTING.

Announcer, dj, 1st phone—versatile. Three
years experience. Tight board. Radijo-tv.
BA graduate. Like Northern California but
will go where the money Is. Box 432M,
BROADCASTING.

Play-by-play: Preferably college-plenty ex-
perience both sports and sales—BA degree
Radio-Arts-young, married—seek permanent
position with future management possibility.
Box 433M, BROADCASTING.

New York, New Jersey, Conn., L. L., 22 year
old New Yorker wishing to return home.
Currently employed. Tape, resume immedi-
ately. 4 years experience. Box 452M,
BROADCASTING.

“Ready to move up. Big smile, happy sound-
ing jock. Lotsa teen appeal. Currently in
medium $. E. market. Four years format
experience. Draft exempt. Strong on pro-
duction. Only major and medium markets
need reply.” Box 456M, BROADCASTING.

Sports-Programming-News.  Veteran, 24,
married. Seeks radio or television position
with future. Box 457M, BROADCASTING.

“Swinging Gentleman” wants advancement
with format or swinger. Ability, twelve
years experience provide professional touch.
Box 458M, BROADCASTING.

Formula? Northeast? Let's talk! I offer:
modern ideas! Tight production! Box 435M,
BROADCASTING.

Astre announcer—production voices—sales-
man {(combination), experienced, executive
quality, seeking “novel” experience—college.
Box 436M, BROADCASTING.

In Atlanta, position with future sought by
young first phone melody man. Experience
includes sales, copy, public relations, news.
No noise stations please! Box 437TM, BROAD-
CASTING.

DJ, announcer, fast production. Married, not
a prima donna nor floater. Authoritative
news. Box 438M, BROADCASTING.

Experienced tight-format dj, top news,
good air salesman. Want to settle in friendly
community. Prompt reply. Box 439M,
BROADCASTING.

Announcer-dj—good ajr salesman. Authori-
tative newscaster. Versatile alr personality
offers tight-production shows. Box 440M,
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Situations Wanted—(Cont’d) TELEVISION TELEVISION
Announcers Help Wanted—Sales Situations Wanted—Management
Znnouncer—z years experience—grst phone Northeast—fine opportunity General Salesmanager—Proven ability—10

—sales experience seeks challenging oppor-
tunity. Box 441M, BROADCASTING.

Announcer-newscaster, smooth pleasant de-
livery, authoritative news, tight middle of
the road format. Married, veteran, prefer
good music Station. Box 442M, BROAD-
CASTING.

Top 40-personality aj—College graduate,
2 years exp., tight board, fast paced, rock
and sock format. My voice sells, Box 443M,
BROADCASTING.

Swinging dj—good personality, tight board
and production. Crisp news, not a fioater.
Available immediately. Box 444M, BROAD-
CASTING.

Beginner, disc jockey, some experience,
knows music. Writes :ﬁnfles, news, editing,
musiec library work. Mild cerebral palsy.
Tape, resume. Box 446M, BROADCASTING.
Announcer—Bright sound, married, tight
board, strong on news. Wants steady em-
ployment. Box 447TM, BROADCASTING.

Announcer-Engineer, 1st phone, 7 years_ex-
perience. All considered. Hawaii preferred.
Box 449M, BROADCASTING.

Florida, Kentucky, elsewhere. First phone,
college, announcing graduate, 21, ambitious.
Interested sales. Type. Transportation. Box
450M, BROADCASTING.

D.J., news, continuity—Need first job—
Broadcasting school grad. Go anywhere.
P. O. Box 278, Wilton, New Hampshire,

Spanish-English announcer, strong on
Spanish. Graduate of Broadcasting School,
third phone, eager work. Arturo
Gutlerrez, 2603 Inwood Rd., Dallas, Texas.

Good music dj—news-sports director—now
employed—seek advancement, college—ty
considered. 2 years radio—married—$95,
P.O. Box 178, Louisville, Ky.

Family man with #1 rated jockey show past
four years...good news too. PD experience,
want RPO station. Call me in Springfield,
Illinois, 217-529-2271, George Walton.

Announcer experienced—prefer California,
Oregon or Nevada. Quentin Woodward,
General Delivery, Jamestown, California.

School of Broadcasting and Announcing
graduates. Trained . ., . Experienced , . .
Eager. 1697 Broadway, N.Y.C.

Technical_

Expanding, rebuilding, moving? Chief, 20
years will accept challenges and become
?ﬁeranent staff. Box 198M, BROADCAST-

Engineer; first class license, ambitious,
beginner, radio or tv, career type, stable,
married, sober, not afraid of work, com-
patible, prefer Kansas City vicinity. In-
%quiGries answered. Box 320M, BROADCAST-

Maintenance engineer —no production — 2
years. 5kw-AM construction, 2 years TV-

, minimum $115, midwest. Box 388M,
BROADCASTING.

FM Stations—Now is the time to show a
profit. I can help. Have first phone license,
technical knowledge, ideas for FM: produc-
tion, sales, promotion and program guide.
Write Grady Dixon, 503 Snow Hill St., Ay-
den, N. C. with offer or for details.

Production—Programming, Others B

Radio or television continuity writer. 5
years experience. Facts, samcgles on request.
Box 285M, BROADCASTING.

Production Assistant—Copywriter trainee
college trained speech major, English
minor. Need added experience. Will re-
locate. Box 394M, BROADCASTING.

Fast, creative copy writer, flair for produc-
tion, a girl who loves a challenge. 2 years
broadeasi experience. Some traffic. 1-11%
years top local agencies. Prefer local south-
leI!\-TrE; New England. Box 459M, BROADCAST-

for ﬁgreulve
salesman in growing chain. Expanding local
sales force. Minimum requirements one
year successful tv sales. Send photo, res-
ume, salary requirements, etc. to: Box
120M, BROADCASTING.

Announcers

;xlert newsman to write and voice news.
Box 209M, BROADCASTING.

Newsman-announcer for Texas station.
Must gather, write and deliver news. Box
268M, BROADCASTING.

TV weather girl—Midwest network affiliate
—top 15 market. Must have tv experience,
Send pix, resume, VTR or SOF. Box 371M,
BROADCASTING.

TV on-camera announcer, mature, authori-
tative, personable; tv experience not re-
quired. Top station iIn Iowa market. Send
picture, tape, complete details—Manager,
Box 424M, BROADCASTING.

On-camera announcer. WBTW, Florence,
South Carolina. Top power VHF. Multiple
ownership fringe beneflts. Good staff, voice
and news delivery, able to take over “Bozo
the Clown" show. TV experience preferred,
but will consider qualified radio man ready
to move to tv. Mail pic, resume and voice
tape té:n cl;'rogram Manager, WBTW, Flor-
ence, S. C,

Technical

Opening available with leading midwestern
tv station for experienced engineer with
first class license. Send recent picture with
full resume to Box 959K, BROADCASTING.

Videotape maintenance engineer. ri-
enced Ampex Intersync. Leading New York
producer. Goeod salary and advancement.
State full background. Box 372M, BROAD-
CASTING.

Wanted: maintenance engineer for closed
circuit educational television system. Re-
sponsible for all studio equipment and oc-
casfonally assist with production. Salary
about $6500. Write: Office of ETV, 291 E,
1st St., Corning, N. Y.

Chief Engineer for vhf full-power tv station
qualified in transmitters and video. Box
420M, BROADCASTING.

Maintainence Engineer, Experienced in vht
television transmitters & video equipment.
Good opportunity for qualified engineers.
Box 421M, BROADCASTING.

Wanted: Switcher—1st phone required. Ex-

perience not necessary. $2.00 per hour. Con-

tIg:t Chief Engineer, KTVC-TV, Ensign,
nsas.

Need experienced tv engineer, preferable
with microwave background, for mainten-
ance and operation. Contact Bill Elks or
Ed Herring, WECT-TV, Wilmington, N. C.

July opening for man experienced in studio
maintenance. Must know vir. Oldest Florida
etv has excellent offer for you. Air mail
to Herb Evans, WTHS-FM-TV, WSEC-TV,
1410 N.E. 2nd Ave. Miami.

Production-Programming, Others

Pacific Northwest University entering ETV
seeks Writer-Producer with strong back-
ground in film., Master's degree required.
Duties include some teaching: shooting and
editing film; scripting radio and tv pro-
grams. Position open on twelve months
basis with 30 days pald vacation, health
and retirement benefits. Send details, in-
cluding transcripts, script samples, picture
and complete personal background to Box
280M, BROADCASTING. All qualified ap-
plicants will receive consideration without
rffgaird to race, creed, color or national
origin.

News reporter-photographer—WBTW, Flor-
ence, South Carolina. Top power VHF, mul-
tiple ownership, fringe benefits. No air
work. Prefer radio or newspaper reporter
experience. Still and/or motion picéture
photography background desireable bBut will
train otherwise qualified applicant. Well
equipped 3-man department. Mail pic and
resumeS toCProg'ram Manager, WBTW, Flor-
ence, S. C. S

years experience able administrator em-
ployed as sales manager—37 years—married
—family. Box 998K, BROADCASTING.

Experienced Radio-TV executive. More than
20 years in station operation. Ownership,
management, sales, programing, promotion,
air-work. Proven record of performance.
Interested in management or top level op-
portunity with growth organization. Real
cﬁ]:gcity for work. Box 410M, BROADCAST-
ING.

Salesmanager—Nine years experience local,
regional, top-producer desires change. Box
41TM, BROADCASTING.

Sales

Presently employed national sales manager,
also manager large radio station, years of
experience with finest rep, wishes move to
television national sales. Hard working,
strong promotional ideas, excellent refer-
ences and contacts. Age 43. Box 404M,
BROADCASTING.

Announcers

Thoroughly experienced TV and Radie an-
nouncer. Wants job with emphasis on TV
and radio news and commercials. Also in-
terested in production and direction. Box
315M, BROADCASTING.

Radio announcer-salesman Seeking personal
interviews-auditions, at my expense. Box
392M, BROADCASTING.

Technical

First phone engineer. Experienced tv and
radio maintenance and installation. Box
130M, BROADCASTING.

Need position with more future. 20 hours
short of E.E. degree. Presently chief engi-
neer In AM station. First phone znd ten
years following experience: TV, AM, FM
broadcasting, radar, mobile equipment and

instrumentation. Supervisory experience.
Best offer. Write or phone Charles H.
Pultz, KMAN, 114 N. Fourth, Manhattan,
Kansas,

Television or radio transmitter operator,
communication system engineer, or indus-
trial technician. Licensed. perienced. Re-
locate July 1. Congeniality, requisite. Pre-
fer Southwest. Any other location, con-
sidered. Resume. Vernon Slater, Box 3493,
Wilmington, North Carolina.

Production—Programming, Others

Image Maker: Out to build ratings. Born
photogenic, raised in radio, trained in
television. Experienced tv newscaster (M.S.
Journalism), Weatherman, seeks tv news
show, staff work at quality station. Box
453M, BROADCASTING.

TV news director of 5 man single market
operation ready for more responsibility. 29,
active civi¢ affairs, RTNDA, Seeking perma-
nency with stable corporation. Box 455M,
BROADCASTING.

First phone, B.A., 4 years radio experience.
Desire work in tv as floor director leading
to directorship. West Coast. Presently em-
ployed as radio announcer. Box 324M,
BROADCASTING.

Director-Writer-Announcer, looking for a
position with potential. Box 33TM, BROAD-
CASTING. : :

TV news director—good rating on camers.
Experienced in all phases of 16mm movie
& still news work. 15 years experience in
journalism. Would like to run department
in medium to large competitive market
with the support of the station's front office.
Box 389M, BROADCASTING. .
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Situations Wanted—(Cont’d)

For Sale—(Cont'd)

Instructions—(Cont’d)

Production—Programming, Others

Equipment

Studio manager with ETV station experience
in program planning and staging, announc-
ing and black & white and c¢olor camera
operations. College grad. 24. Will relocate.
Box 400M, BROADCASTING.

Newsman. 11 years. Directed legislative elec-
tion, special events. Editorial writing back-
ground. Family; age 34. Call 304-925-5488
collect. Box 407M, BROADCASTING.

FOR SALE

Equipment

500 foot Blaw-Knox H-21 self supporting
tower, dismantled, ready to ship. $15,000.
Box 415M, BROADCASTING.

For Sale: RCA 250 watt fm {transmitter.
Contact, Richard Tuck Enterprises, KBEC,
Waxahache, Tex. WE 7-1390.

1 kw Dumont transmitter, including side
band filters, spare tubes, misc. assortment
of co-axial elbows. Complete and in operat-
ing condition. Best offer or will consider
some trade. KCHU, Box 18, San Bernardino,
California.

Pair Gray 602C Equalizers like new condi-
tion $35 each. KCHS, Truth or Con-
sequences, New Mexico.

2 -Bell & Howell 614 CBVM television vid-
con projectors. Both used less 2200
hours and are in excellent condition. Con-
tact Al Hillstrom, Chiet Engineer, KOOL«
TV, 511 West Adams, Phoenix, Arizena.

Am, fm, tv equipment including trans-
mitters. orthicons, iconoscopes, audio, moni-
tors, cameras. Electrofind, 440 Columbus
Ave,, NY.C,

WANTED TO BUY

Equipment

Urgently need good used 10 kw highband
transmitter, RCA type TT-10AH or equiva-
lent for educational station. Box 201M,
BROADCASTING.

Wanted: 4-bay antenna turntable to 985
mc. Make and lowest price to Box 396M,
BROADCASTING.

Field strength meter and Gates 5kw trans-
mitter. State model and year of purchase.
Box 413M, BROADCASTING.

Used studio equipment: console, cartridge,
disc, and standard tape recorders, turn-
};Tbées. and mikes. Box 430M, BROADCAST-

Schafer automation equipment. Contact R.
M. Mc¢Kay, Jr, P. O. Box 71, Columbia,
Tennessee.

WANTED TO BUY

Stations

“WIll take over active management and
buy either part ot or entire radio station.
Long on experience, short on down-pay-
ment. Contact Box 327TM, BROADCASTING.

For Sale: One Gates 101 Spot Tape complete
with remote—$550. A. H. Kovlan, WATH,
Athens, Ohio—LY 3-1588.

Want to buy: AM construction permit, or/
and radio station. No brokers. Wire or write.
Box 431M, BROADCASTING.

Lost lease. Have for sale Translux Travel-
ling News Sign in perfect condition. Cost
$14,000 new, will sell for $3,000 if you come
and get it. 42'% ft long 48 in. high. Write
WBLY, Springfieid, Ohio.

For immediate s2le—GE BT-4A, 10kw trans-
mitter, modified for economical use of Eimac
3X2500A3 tubes in final. This transmitter
complete with tubes is in excellent operat-
ing conditién and includes General Elec-
tronics Model FMC multiplex system. Priced
for quick sale. Contact Carl Spavento, Radio
Station WBUF, 1227 Main Street, Buffalo 9,
New York. TT 2-4300.

Tape athon playback units. Model 375-7-RP
using 7# reels. Has preamp. Continuous play,
double track, ideal for use on location for
background music. Cost new $404.50. We
are changing to FM feed. Units used one
year, bargain at $150.00 each. FOB, In Store
Broadcasting, 20 South Division, Grand
Rapids, Michigan.

Gates FMIB lkw FM transmitter, 112 Years
old. Immediately available. Write WKLS,
Box 13242, Atlanta 24, Georgia.

Used AM transmitters—several 5kw, lkw,
250 watt—Priced to sell—Write for list.
Bauer Electronics Corporation, 1663 Indus-
trial Road, San Carlos, California.

GE 3kw FM transmitter, type BT-3-A!
GE FM station monitor, type BM-1-A, GE
4-Bay FM antenna, type BY-4-C. In good
condition. Sold only as a package. Box 221,
Lebanon, Tennessee.

Unused transmission equipment 1 65/8~
Andrews, 515 ORKM Teflon Line, $40.00 for
20 length: T4~ ditto, 90¢ foot: 6 feet.

Dishes with hardware, $150.00 each. Also
Elbows. Reducers. Dehydraters, Hangers
and Hardware at surplus prices. Write for
Stock List. S-W Electric Cable Company,
1401 Middle Harbor Road. Oakland 20, Calif.

Will buy or seu broadcastitiy equipment.
Guarantee. Radio .& Broadcasting Supply
Co.. 1314 Iturbide St., Laredo, Texas.

“Cartridge tape. Fastest delivery, competi-
tive pricing for standard Fidelipac Tape
Cartridges, reloading service,. accesgories and
equipment. Write Sparta Electronic Corpora-
g:ﬂi 6430 _Freeport. Boulevard, Sacramento,

INSTRUCTIONS

FCC first phone license preparation by
correspondence or in resident classes.
Grantham Schools are located in Hollyweod.
Seattie, Kansas City and Washington. Write
for our free ¢0-page brochure. Grantham
School of Electronics. 3123 Gillham Road,
Kansas City

FCC first phone license In six weeks.
Guaranteed instruction in theory and
laboratory methods by master teachers.
G. 1. approved. Request free brochure.
Elking Radio License School, 2803 Inwood
Road, Daulas, Texas.

Be a disc jockey. FCC ist class license in
6 weeks. Next class starts July 16-—enroll
now. Nation's leading d.j.’s engineers
teach you. Free placement service. Write:
Academy of Television & Radio Inc., 1700
E. Holcombe Blvd., Houston, Texas.

Train now in N.Y.C. for FCC first phene
license. Proven methods. proven results. Day
and evenmmlauu. Placement assistance.
oAnnx gugxic‘:r g Studios, 25 W. 43 N.Y.

Elkins Radio License School of Chicago—
Six weeks quality instruction in laboratory
methods and theory leading to the F.C.C.
First Ciass License. 14 East Jackson St.,
Chicago 4. Illinois.

Since 1946. The original course for FCC
First Class Radiotelephone Operator License
in_six weeks. Reservations necessary. En-
rolling now for classes starting July 11,
September 19. For information, references
and reservations., write Willlam B. Ogrden
Radio Operational Engineering School, 1150
West Olive Avenue, Burbank, California.

Announcing programming, console opera-
tion. Tweive weeks Intensive. practical
training. Finest. most modern equipment
available. G. L. approved. Elkins School of
Broadcasting, 2603 Inwood Road, Dallas 35.
Texas.

Free brochure with information covering
our 6 week FCC License course. Write to
Robert E. Johnson, Pathfinder Schooli. 5504
Hollywood Blvd., Hollywood. Calif. Summer
classes start July 31, and Sept. 18.

Be prepared. First class F.C.C. license in

six weeks. Top quality theory and labora-

tory training. Elkins Radio License School

t(x;t A;llanta. 1139 Spring St., N.W., Atlanta,
eorgia.

MISCELLANEQUS

ATC and similar cartridges rewound and
reconditioned. Low rates. Broadcast As-
sociates, Box 1382, Atlanta 1, Georgia.

Lange-Liners Skyrocketing Ratings Coast
to Coast! Lange; 5880 ollywood Blvd.,
Hollywood, Callfornia.

28,000 Professional Comedy Lines! Topical
laugh service featuring deejay comment,
introductions. Free catalog. Orben Comedy
Books, Hewlett, N. ¥,

“Tomaco Tower Paint,” a time tested and
approved tower finish used by discriminate
statlons, coast to coast. #300 Primer. #301
White, #302 International Orange—$7.95 per
galion prepaid. Tower Maintenance Co.
Inc., Post Office Box 246, Glen Burhie, Md.
Phone 301-766-0766.

“Days-Dates-Data” . New monthly Deejay
gag service. Sample copy $3.00. Show-
Biz Comedy Service—(Dept. BM) 65 Park-
way Court. Brooklyn 35, New York.

PROGRAMS AVAILABLE

“Cat Chat” thirty minute education/infor-
mation program, three cutins for sponsors.
$5.00 weekly no tape return, KNDI Radio,
Honolulu, Hawaii.

RADIO

Help Wanted—Sales

2 1D 1O 00 D O
EXPANDING PERSONNEL

a
Salesman— With experience In AM radio E
sales, stable personal background, apply in =
detail.
Announcer——I1st phone, good voice for =
this competitive market. No rockers. Con- B
tact John R. Livingston, WIRL, 125 N. =
Church, Rockford, |llinos. 968-5821. ]
|

4T O 0 O

LAND ON MARS
MARS BROADCASTING, INC.
America’s most successful products
company s adding exceptional men
to its sales organization. Mars sells its
products to nearly 300 radic stations
and needs first class knowledgable pec-

ple willing fo travel.

Mars needs an Eastern Sales Manager,
and a Western Sales Manager who
will receive salary, commission and
traveling expenses, Only first class,
+horougzly broadcast experienced men
will be considered. Contact Stan Kap-
lan, Executive Vice President, MARS
BROADCASTING, INC., 575 Hope
Street, Stamford, Connecticut.

] O T I

Announcers

WANTED
Experienced announcers with deep, mellow,
warm and mature voices. 50,000 watt sta-
tion needs voices to match beautiful sound
of music. Send tape, resume, picture and
salary expected. Confidential. ' -
Box 401M, BROADCASTING
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Help Wanted—(Cont’d)

EMPLOYMENT SERVICE

Technical

OVERSEAS
OPPORTUNITIES
EUROPEAN AREA

RADIO ENGINEERS

Minimum 5 years experlence In steadard
and h fraquency broadcasting, asls
on high power transmitters, Admlulmﬂln
experience desirable.

PROJECT ENGINEER

Electronics experience and BSEE required.
Knowledge clvil, hydraulics or other engi-
nearing helpful.
Travel and housing allowances given,
Submit experience and earnings to

Box 841K, BROADCASTING

f e JOBSIN ®

RADIO & TV
A new concept in obtaining jobs throughout
East Coast cf Midwest. Find out how you
can list and have your resume mailed to
over 1000 stations. A sure fire way of ob-
taining jobs, for all broadcast personnei,
experienced or professionally trained. Write
immediately

JOB XCHANGE
458 Peachtree Arcade
Atlanta, Ga.

RADIO
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Situations Wanted—Technical

e e e e e e e

ENGINEER ADMINISTRATOR

I have been a well known Washington Con-
sulting Engineer for many years. Now |
want to return to practical broadcasting
as Director of Engineering, Manager, and/
of owner. Former broad network experience
and as owner/operator, Have unusual combi-
nation of enigineering ability, and operations
and sales ability.

Box 4094 Washington 15, D. C.

1o EIDTUTTS ST e TGS BT TN
E‘-‘M\-‘.‘.‘.‘-‘.‘h‘.‘h‘f-‘-’-‘-‘h‘.‘-‘ﬂ.

600.00 PER. MONTH BUYS 7 YEARS
EXPERIENCE! 23 single, sober. stable
and draft exempt. Honest and loyal. Seek-
ing greater cppoﬂumty as AM engineer,
and morning air man. In quest of secure,
I-stmg posmon, wnh a financially sound
dary to type and
quality of ple wlth whom I must work.
Presently Chief of 5-KW, 1.KW-LS-DA-N
and top rated morning man, Prime interest
is in installing a new AM from scratch,
but will not install second hand junk.
Prefer Colorado, Utah, Wash ington, or
on. All offers will receive careful
consideration, Available pending your C.P.
or 2 weeks notice. 1st phone, 3rd Tele-
graph, General Class Ham, R. A. "DAN"
Dillon, 2134 Ogden St., Klamath Falls,
Oregon. 503 TU 2-3956 Home.

So'n anauw -'-'I'I'-'n'-'-'-w-'-'-‘-.
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MISCELLANEOUS

ATTENTION SYNDICATE RADIO
SALESMAN

Guaranteed extra earnings. Producer
has proven hot package of vignettes.
ngh acceplance with track record sell-
ing | in 5. Earn an extra $150 o $300
a week. Commission only, but sure fire!
For details, write

Box 363M, BROADCASTING

- o B 5. . 5. b
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AUDIO TAPE DUPLICATOR
Ampex High Speed Duplicators
Guarantesd—Highest Quality
Lowest Prices
Complete Packaging & Mailin
OMAHA RECORDING STUI?l
2963 Farnam, Omaha, Nebr.

Service

e

FOR SALE

Equipment

Why tie up your money in frozen as-
sets? We lease new or used broadcast-
ing equipment, office machinery, cars
and trucks.—Select your own equip-
ment supplier—we buy for cash and
lease to you over period of years.
Conserve your cash and take advan-
tage of possible tax benefits.

GENE O'FALLON & SONS LEASING
639 Grant Street Denver 3, Colo.
AM 6-2397

-’-'-'-'-'.'-'-'h‘-'-'-'-'-'-'-'-‘-'-'-'-'-'i'-'-‘

FOR SALE

Stations

Florida 5000 watt non-directional day-

timer major market. Nothing down.
$200,000.00 over 8 years.

Box 30TM, BROADCASTING

For Sale—California
Exceptional opportunity in exploding Cali-
fornia market. Full time. Outstanding com-
munity acceptance with unusual earning
record. Hard to equal on today’s market.
Priced right. Other interests force this

sale.
“Box 409M, BROADCASTING
| IN

1000 watt daytimer, net work, single mar-
ket station, On the air many years under
the same owner who wants to retire. Sta-
tion in a fast growing N.W. market. $10,000
will handle.

Box 414M, BROADCASTING

' “Remarkable new FM operation, mak-
ing money, seeks new capital. Worlung

' interest preferred, but not necessary

‘ Rich, single station market, in midwest."

Box 423M, BROADCASTING

W«W
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For Sale. Small station located in
Southwest. ldeal for family opera-
tion. $18,000. V53 down. Now ab-
sentee owned.

Box 429M, BROADCASTING

P
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For Sale—_(Cont’d)

Stations
Ala single  daytimer § 85M terms
Ky single  daytimer T5M $29M
Fla medium fulitime  275M $1I10M
Ga metro  fulltime 13TM 29%
Mant metro daytimer  225M terms
metre  daytimer 135M 29%

and others: also newspapers & trade journals
CHAPMAN COMPANY
1182 W. Peachiree St., Atlanta 9, Ga.

THE PIONEER FIRM OF TELE-
VISION AND RADIO MANAGE-
MENT CONSULTANTS
ESTABLISHMENT 1946
Negotiations Management
Appraisals Financing
HOWARD S. FRAZIER, INC.

1736 Wisconsin Ave. N.W.
Washington 7, D. C,

Tex. metro regional, absentes owned, 1961
cash fow $60,000. $250,000 with $50,.
000 down—Tex. major FM. $75,000 with
10% down—Tex. regional single $70,000
=—Tex. f{.t. single $70,000=—=Tex, medinm
ft. $160,000—Ark. mediom reglonal
$150,000—Ark. regional single $78,750
=—Ark. major f.t. regional $180,000—Las.
regional single $45,000=Colo. regional
single $50,000=—0kla. single, making
money $95,000—=Tenn. msjor power,

billed over 3} million yrly past several

yrs. $350,000 23% down—Ga. regional
single $50,000-=Ga. regional single f.t.
$75,000 with 815,000 dowo—Fla. f.1.
single $45,000 with $10,000 down—Fla.
medium regional $95,000-——Fla. medium
f.t. power $175,000—=Fla. mediam reo-
glonal $145,000——Miss. single $45,000—
Tox. major reglonal $200,000, just $35,-
000, bal. 10 yrs. ne interest! Contacts

PATT MeDONALD CO.

Box 9266—GIL. 3-8080

AUSTIN 17, TEXAS

STATIONS FOR SALE

NORTHWEST. Exclfusive. Full time.

Gross

70,000, Ex:ephonal potential.  Asking
lZSODO

CALIFORNIA. Medlum market., Full time.
Automated for low cost operation. Priced
at $100,000. 299% down,

NORTHWEST. Metropolitan market. Day-
time, Absentee owned. Asking $100,000.
299 down.

ROCKY MOUNTAIN. Medium market. Gross
exceeds $100,000 annually. Absentee owner-
ship. Asking $150,000. 299 down.

JACK L. STOLL & ASSOCS.

Suite 600-601 6381 Hollyw'd Blvd.
Los Angeles 28, Calif. HO 4-7279

NEED HELP?
LOOKING FOR A JOB?

SOMETHING TO BUY
OR SELL?
For Best Results
You Can’t Top A
CLASSIFIED AD
in
£ BROADCASTING

THE BUSINESSWEEKLY OF TELEVISION AND RADIO
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Continued fram page 85

mote control permitted.

WMNI Columbus, Ohio—Granted c¢p to
install new trans., as alternate main trans.
at main trans. site.

WLOL-FM Minneapolis, Minn.—Granted
mod. of cps to extend completion date to
July 10 and make changes in transmitting
equipment.

w Granted licenses for following vhf tv
translator stations: KO02BI, K05AX, Kanab
Lions Tv, Fredonia, Ariz. and Kanab, Utah:
KO09BJ, K11BI, K13BI, KO8BA, K10BA, K12BE,
Ko08AX, K10BB, K12BF, E. A. O. Tv, farming
community of Entlat, Orondo and Entiat,
and Ardenvoir, Wash.;, KO03AH, KO6BF,
KO08AV, K12AW, K04AS, San Miguel Power
Assn. Inc.. Paradox, Norwood and rural
area, Nuecla, Uraven and Naturita, Colo.:
K02AC, KOTAG, K09AH, Aguilar Tv Club,
Aguilar, Colo.: KO02AM, KO06AQ, KO7BT,
Verde Valley Tv Club Committee, Camp
Verde, Verde Vallezt. Cornville and Rim-
rock, Ariz., and specify principal community
as Camp Verde, and Qak Creek and
Verde Valleys, Ariz.; K0OBBP, KI0BX, K13AZ,
Wellsville Tv Translator Co., Logan and
Wellsville, Utah, and vieinity; KO7BL,
K09BA, K11BF, Norris Community Tv Inc,
Randolph, Utah; K08BS, KO03AM, Community
Tv Club, Canon City, Colo.; K03AG, Buffalo
Tv Assn., Buffalo, Wyo.; KI3AM, Gateway
Tv Assn., Gateway, Colo.; KI1BB, Hot Sul-
phur Springs Tv Users Assn.,, Hot Sulphur
Springs, Colo.

e Granted cps to install new trans. for
following am stations: KPBA Pine BIluff,
Ark.; KWLC Decorah, Iowa; KDEC Decorah,
Iowa.

s Granted mod. of cps to change type
trans. for following am stations: WMDD
Fajardo, P. R.; WAOV Vinecennes, Ind.

Actions of June 6

WARM Scranton, Pa.—Granted ¢p to in-
stall auxiliary trans. at main trans. location.

KIDO Boise, Idaho—Granted ¢p to iInstall
new trans. at main trans. location for aux-
illary purposes only; remote control per-
mitted.

WSBT South Bend, Ind.—Granted cp to
install new auxillary trans.

WHEB Portsmouth, N. H—Granted cp to
install new trans and change studio location.

WPEN Philadelphia, Pa.—Granted cp to
install new trans.

WTCN Minneapolis, Minn.—Granted cp to
change auxiliary trans. power and auxiliary
trans. location.

WEW St. Louis, Mo.—Granted c¢p to
change ant.-trans. location (same site).

National Bestg. Co. Inc.,, New York, N. Y.
—Granted mod. of cp to add two trans. for
low power stations; conditions.

WKYE Bristel, Tenn.~—Granted mod. of
cp to change ant.-trans. location, studioc lo-
cation and remote control point, type trans.,
and make changes in ground system.

= Granted cps and licenses for following
new low power stations: Mount Hood Radio
& Tv Bestg, Corp., Portland, Ore.; Storer
Bestg. Co., Atlanta, Ga.

» Granted mod. of cps to change tﬁ};e
trans. for following am stations: WJLB -
troit, Mich.; KANA Anaconda, Mont.; KFBC
Cheyenne, Wyo.; WCHI Chillicothe, Ohlo;
WACE Chicopee, Mass.; WTLK Taylorsville.
N. C.; WAZS Summerville, S. C., condition.

Rulemakings

» Commission invites comments to notice
of proposed rulemaking looking toward de-
leting commercial ch. 7 from Jamestown,
N. D, and assigning it to Bismarck to be
reserved for noncommercial educational use.
This change was petitioned for by North
Dakota Bestg. Inc. (KXMB-TV [ch, 12] Bis-
marck), State Department of Public Instrue-
tion, Bismarck Public and Parochial School
Systems. and Bismarck Junior College. Ac-
tion June 13.

s Commission invites comments to notice
of proposed rulemaking looking toward re-
allocating ch. 15 from Lebanon to Lancaster-
Lebanon, Pa., as petitioned for by Triangle
Publications Inc., licensee of WLYH-TV on
that channel in Lebanon. It deferred action
on WLYH-TV's request for issuance of
show cause order to modify its license ac-
cordingly. Action June 13.

s By order, commission amended Seecs.
3.50(b)(3)(1) and 3.332(b)(3)(i) of its broad-
cast rules concerning approval of modula-
tlon monitors to delete requirement that
time for one complete oscillation of pointer
of indicating instrument shall be 290 to 350
milliseconds. This characteristic is no longer
considered necessary. Action June 13.

BROADCASTING, June 18, 1962

RADIO-TV SET COUNTS

Popula-
Area tion

Jasper 11,346
Jefterson 32,315
lersey 17,023
Jo Daviess 21,821
Johnson 6,928
Kane 208,246
Kankakee 92,063
Kendail 17,540
Knox 61,280
Lake 293,656
LaSalle 110,800
Lawrence 18,540
Lee 38,749
Livingston 40,341
Logan 33,656
McDonough 28,928
McHenry 84,210
McLean 83,877
Macon 118,257
Macoupin 43,524
Madison 224,689
Marion 39,349
Marshall 13,334
Mason 15,193
Massac 14,341
Menard 9,248
Mercer 17,149
Monrce 15,507
Montgomery 31,244
Morgan 36,571
Moultrie 13,635
Ogle 38,106
Peoria 189,044
Perry 19,184
Piatt 14,960
Pike 20,552
Pope 4,061
Pulaski 10,490
Putnam 4,570
Randolph 29,988
Richland 16,299
Rock fsland 150,991
St. Clair 262,509
Saline 26,227
Sangamon 146,539
Schiuyler 8,746
Scott 6,377
Shelby 23,404
Stark 8,152
Stephenson 46,207
Tazewell 99,789
Union 17,645
Vermilion 96,176
Wabash 14,047
Warren 21,587
Washington 13,569
Wayne 19,008
White 19,373
Whiteside 59,887
Will 191,617
Williamson 46,117
Winnebago 209,765
Woodford 24,579

Consolidated Area
Chicago- 6,794,461
Northwestern Indiana

Metropolitan Areas
Champaign- 132436
Urbana
Chicago 6,220,913
Davenport- 270,058
- Rock 1sland-

Moline
Decatur 118,257
Peoria 288,833
-+ Rockford 209,765

St. Louis 2,060,103
Springfield 146,539

Occupied
Dwelling
Units

3,588
10,620

53,508
15,677
62,719

7,193

2,058,312

36,234

1,897,917
81,767

37,110
87,843
62,719
624,886
47,514

continued from page 85

Total
Radio
Homes

3,472
9,995

16,729
49,439
14,078
56,969

6,695

1,919,751

32,925
1,774,646
2

[

33,597
81,525
56,969
563,465
44,227

Radio
Percent
Satura-

tion

96.8
94.1
94.2
9.0
95.1
92.9
91.0
94.8
94.6
94.7
95.0
89.1
92.8
93.9

90.9

93.5
94.5

90.5
92.8
90.8
90.2
93.1

2 or
more
sets

845
2,791
1,120
2,119

239

24,875
7,272
2,377
6,784

35,914

13,432
1,268
4,172

826,307

13,297

774417
32,790

12,301
30,426
24,157
164,352
15,875

Total
v
Homes

2,883
8,523
4,249
5,352
1,794

1,883,337

31,779

1,735,224
76,378

33,414
79,443
57,629
559,734
40,999

Television
Percent
Satura-

tion
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915

87.7

91.4
93.4

90.0
90.4
91.9
89.6
86.3

2 or
more
sets

4,702
440
6421
243

297,645

3,290

283,023
7,410

2,598

(FOR THE RECORD) 91



New from Zenith !

Strikingly compact, luggage
styled, all-transistor radio
at an incomparable *3492"!

Rugged beauty, quality, dependability — and a sound as big as all outdoors!

Introducing—Zenith’s Royal 650! Here’s Zenith
Quality in a uniquely compact, all-transistor porta-
ble—at a remarkably low price! Six transistors—
including three all-new “Powersonic” transistors—
give you greater sensitivity with less background
noise. New advanced design Zenith speaker lets
you hear bass and treble tones you’d expect to hear
! ZENITH RADIO CORPORATION,
m }‘E CHICAGO 39, ItLINOIS. IN
CANADA: ZENITH RADIO COR-
PORATION OF CANADA LTD., TORONTO, ONT.
The Royalty of television, stereophonic high fidelity
instrumenty, phonogruphs, radies and heuring sids.
-H years of le:ujership in rudionics exclusively,
*Manwactures's suggested relail price withoul bal-

lerics. Pricer dnd specificalivus sublect lo change
without nelice.

92

/ZENITH

only from a larger radio. Elegant scuff and weather-
resistant Permawear covered eabinet comes in your
choice of Ivory color, Ebony color or Tan. Oper-
ates up to 80 hours on 4 inexpensive penlite bat-
teries—up to 200 hours with 4 Mercury hatteries.
Above, Royal 650-Y, $34.95%. Zenith Quality all-
tranststor radios slart as low as §19.95*

The quality goes in

before the name goes on

BRDADCASTING, June 18, 1962



OUR RESPECTS to Robert William Daniels Jr., president, Daniels & Assoc.
Man and a new medium: love at first sight

When Commander Bill Daniels wan-
dered into the lounge of a Denver hotel,
it was a turning point in his life. Just
returned from the Korean conflict and
preparing to return to a very successful
insurance business, he paused for his
first look at television.

Today, Mr. Daniels recounts how he
sat there that evening and breathlessly
watched the Pabst Blue Ribbon fights.
“I was completely fascinated,” he says.
“I still don't believe it when I can sit in
my living room and watch an event
taking place thousands of miles away.”

Quick to decision, the enterprising
Bill Daniels lost little time in following
his new-found love. This also gave the
community television business one of
its pioneers.

As sudden as his decision to enter tv
was, it was by no means entirely emo-
tional, for Bill Daniels’ career to that
point had been based on hard work and
astute thinking.

Insurance Man » Typical of Mr.
Daniels’ momentum is the fact that
twice he reached success in the business
world. The first time was from 1947
to 1950 when he was president of Bob
Daniels & Sons Inc. and it became the
largest insurance agency in New Mex-
ico. The second time was again as
chief executive of the same insurance
agency in 1952-57 when it became the
largest agency in Wyoming (collecting
$650,000 a year in premiums).

In the four years that his present ven-
ture has been in existence, Bill Daniels
& Assoc. has handled 51 catv sales in-
volving over $27 million.

The brokerage business, however, is
only one facet of Bill Daniels’ enter-
prises. There’s also Systems Manage-
ment Co., which has full management
responsibilities for 28 catv systems do-
ing $2.5 million annually in 16 states.
There is Televents Inc., through which
Mr. Daniels has become a broadcaster.
Last year he bought KFML-AM-FM
Denves for $118,720. This year he has
a contract to buy J. Elroy McCaw’s
KTVR (TV) Denver for $2 million.
And part of this deal is an arrangement
already made by Mr. McCaw to use the
ch. 2 independent to test the Teleglobe
pay tv system (BROADCASTING, May
14). This proposal is pending FCC
approval. Early in 1961, Mr. Daniels
received a construction permit for
KLMC-TV Lamar, Colo., which he is
planning to build as a satellite of
KTVR.

Robert William Daniels Jr. was born
July 1, 1920, in Greeley, Colo. The
family lived in Omaha, Neb., for a
while, and later moved to Hobbs,
N. M., when the senior Mr. Daniels
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bought an insurance agency there.

Extra Curricular » While the family
lived in Omaha, young Bill lived with
his grandmother in Council Bluffs, ITowa.

As a boy, Bill Daniels worked after
school at a variety of jobs—newsboy,
shoeshine boy, bellhop, short-order
cook in an all-night hamburger stand.

In 1937, when the family moved to
Hobbs, young Daniels enrolled at the
New Mexico Military Institute. For
four years he was president of his class;
he was captain of the football, boxing,
basketball and baseball teams; he was
cadet captain on graduation. Twice he
was the winner of the welterweight
class in the New Mexico Golden
Gloves tourney. And for three years
running he was awarded the cutstand-
ing athlete trophy at NMMI.

Navy Flier = Young Mr. Daniels par-
ticipated in the first American landing
in North Africa in World War II, after
which he was reassigned to the Pacific
Theatre for the counter-offensive up the
island chains toward Japan. For this he
earned the Navy Cross, the Air Medal
with clusters, the Distinguished Flying
Cross with clusters, and the Bronze Star.
He is credited with destroying 11 Japa-
nese planes.

During the Korean war he was re-
called to active duty and spent a year
flying Panthers off the carrier U.S.S.
Boxer, giving close air support to

ground troops; and a second year as
advanced carrier training officer at the
Naval station at Corpus Christi, Tex.

He came out of the Navy the first
time as a lieutenant commander; the
second time as a commander.

Bill Daniels
Broadcaster, broker and cable man

It was then that Bill Daniels hap-
pened into the Denver hotel lounge for
that first look at tv.

Excited by the wonder of it all, Mr.
Daniels got together a group of Casper
oilmen with “imagination and guts” and
$240,000, and began studying how to
bring tv to the Wyoming city. Casper
was too small a market for regular tv,
it was concluded, but then they heard
of the catv idea.

There was only one hitch; Denver
was 300 miles away and it was impos-
sible to bring in the city’s single station
without a relay. So, with fingers crossed
and with a $125,000 bond, Daniels
ordered the telephone company to bring
in the Denver station.

The Bell system put in a seven-hop,
single-channel relay, and the Casper
catv system, the first to use microwave,
was in business with 500 subscribers.
Later, a privately owned, multi-channel
microwave was constructed to serve
4,500 subscribers. Mr. Danjels and his
group sold the catv to its management
in 1959 for about $300,000.

In 1958 Mr. Daniels sold his insur-
ance business and formed Daniels &
Assoc. to devote full time to the catv
business. Patterned after the brokerage
firms active in radio and tv, Daniels &
Assoc. and its offshoots are run by
four men—Mr. Daniels, Carl Williams,
a partner, who had been in pri-ate law
practice in Casper; Larry Boggs and
Alan Harmon, both experienced in catv
management. A fifth associate is Fred
T. Metcalf, a Canadian broadcaster and
catv operator, who acts as the firm’s
Canadian representative,

Accent on Youth = The Daniels or-
ganization is staffed with young people;
at 42 Mr. Daniels himself is the old-
est of the group. He has a long list
of business and fraternal associations,
including the presidencies of a number
of them. He was the second president
of the National Community Television
Assn. and led the fight against the im-
position of the 10% communications
tax on catv subscribers. It was also
during his administration that the in-
dustry adopted the now-common sym-
bol of “Able Cable.” Mr. Daniels is
still a member of the NCTA board and
executive committee.

When Bill Daniels isn’t working, he’s
out on the water in his 240 hp, 18-foot
Century Sabre boat, or on water skis,
He also enjoys handball.

Mr. Daniels was married and is now
divorced. He is a Barry Goldwater Re-
publican and it wouldn’t be surprising
to his friends to see him involved in
the 1964 presidential campaign.
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EDITORIALS

Distinguished journalism

ESPONSIBLE editorializing at its best is exemplified in

the efforts of WMCA New York to force a legislative
reapportionment in the state of New York. As reported
elsewhere in this issue, the U. §. Supreme Court last week
ordered a federal court hearing on a complaint filed by the
station and six New York residents against the present dis-
tribution of legislative representation.

It is rare that any medium of journalism goes to the
trouble and expense of implementing an editorial convic-
tion with action in the courts. In taking so unusual a
course, WMCA has brought distinction to the general field
of broadcast editorializing.

Whatever the outcome of the reapportionment case,
WMCA will have set a desirable precedent for other broad-
casters. It is important to note, of course, that the cause
in which WMCA is engaged is significant, the station’s po-
sition is well-reasoned and its presentation has been pro-
fessionally displayed. Lacking any of those ingredients, this
would have been a disservice instead of service to broadcast-
casting and to the station’s community.

Fiddling and tinkering

HILE the NAB and the FCC fiddle with the radio

“overpopulation” problem, Congress is tinkering with
legislation that would cause far greater economic and tech-
nical imbalance for radio than that which has been wrought
by indiscriminate licensing of stations.

Nobody seemed to be looking when the House Com-
merce Committee gave its unanimous approval to the Mould-
er Bill (HR-4797) to authorize about 40% of the 1700
daytimers to operate before sunrise and also to open the
way for all of the others to get similar treatment. The
dominant stations, mainly on regional channels which have
been the backbone of radio, would be forced to defend
themselves against these incursions because the legislation
would place the burden of proof, meaning the costly engi-
neering surveys and the litigation, upon them and not the
interlopers.

This is allocation by legislation or, stated another way, an
effort to provide a political solution to a purely engineer-
ing problem. The NAB, which through its president, LeRoy
Collins, seized upon the glamorous overpopulation issue as
a cause celebre, has taken no position on the daytimers’
extended hours legislation, presumably because it involves
a purported conflict of interest among classes of its member-
ship.

There is but one plausible answer to the birth control
problem, and that is in the adherence to sound engineering
principles. The problem is not new; it has been with radio
since the population explosion began in the wake of World
War II. Violations of sound allocations engineering gen-
erated the economic problems with which the FCC, if it
adheres to the law, is powerless to cope. But the FCC can
alleviate conditions by correcting its allocations standards.

The Moulder Bill was quietly lobbied through the House
Committee. The FCC repeatedly had rejected the proposal
as contrary to sound allocations because it would deprive
more people of service than would be gained through in-
creased hours for the daytimers—most of them post-war
babies.

Under the Moulder Bill, nearly 700 stations in single sta-
tion markets (i.e., no other full-time service) would im-
mediately benefit by being permitted to operate as early as
4 a.m., under certain conditions, and by 6 a.m. otherwise.
Because of the lack of opposition, other than the FCC, and
the persuasiveness of the daytimers’ lobbying, the bill now
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seems to have enough momentum to carry through the
House.

If there is one area in which the FCC has unquestioned
authority, it is in allocations. The original intent of Con-
gress as expressed in the Radio Act of 1927 was to create
an expert commission to control electrical interference for
all classes of stations.

It seems to us that the solution for the daytimers is to
be found in fm where there are no limitations on hours.
The Moulder Bill would penalize long-established stations.
More than that, it would deprive hundreds of thousands of
listeners of essential service they have been accustomed to
receiving over the years. We wonder, moreover, why the
regionals who will be mainly affected, have not offered re-
sistance or urged their trade association to act.

The year-round medium

IME was, in the broadcast advertising business, when

summer was a slack season and a man could count on
getting home in time for dinner without first stuffing his
briefcase and perhaps even with enough time to walk
leisurely to catch his train.

But no more. For several years this languid pace has
been yielding more and more to the frenetic push-push that
characterizes the rest of the year. This trend was pointed
up in these pages a week ago. A sampling of leading agen-
cies found them so busy with planning and buying that
some were officially discouraging vacations in the tradi-
tional vacation months.

Much as we yearn for a leisurely day now and then, we
would like to encourage this swiftening pace, for it’s a good
sign. It not only anticipates higher spot billings—as was
shown in a companion survey published here last week—
but it also indicates that advertisers and agencies are be-
coming more aware of the tv-radio bargains (in the finest
sense of the word) available to them in the summer months.

There ought to be more and longer summer campaigns,
and as some advertisers have learned from happy experi-
ence, fall campaigns ought to start earlier. There is, and
will be again this year, too much fall buying done in August:
that could and should have been done earlier.

Television is or ought to be a year-round medium for
most national advertisers. When they learn this fact, and
plan accordingly, their advertising will develop a continuity
of impact and sales are bound to benefit.

Drawn for BROADCASTING by Sid Hix

“Business won't stink this year, boss—we've landed that
deodorant saturation campaign!”’

BROADCASTING, June 16, 1962



e From 9:00 am to
' Midnight, seven days
a week, KSTP-TV is
FIRST in share of sets-
in-use and homes reached
peraverage quarterhour.’

*4RB Televirian SR
Audience Report, April, 1962 -

MINNEAPOLIS, ST. PAUL - 100,000 WATTS-NBEC

Represenied by [LLCUCR L ITE SR RRUTR ['he Original Station Representative



RCA Image Orthicons

For 15 years, broadcast stations have chosen RCA Image
Orthicons such as the RCA-5820A for TV pictures of
outstanding quality. The reason is apparent. Electronic
leadership enables RCA to build into its Image Orthicons
an experience and technology unmatched in the industry.

Wide acceptance proves it. The RCA-5820A, for in-
stance, has won favor as today’s most popular Image
Orthicon. It offers uncqualled versatility when perform-
ing in general purpose black and white television—studio
and outdoor.

ol

In addition, RCA now makes available two new types
for your immediate replacement needs: the RCA-8093A,
featuring close-spaced target-to-mesh and anti-ghost de-
sign for black and white television, and the RCA-
7513/V1, in sets of three with matched characteristics
for peak color performance.

Your RCA Industrial Distributor of broadcast tubes
is always rcady to provide inventory support to meet your
RCA Image Orthicon replacement needs. RCA ELEC-
TRON TUBE DIVISION, HARRISON, N.J.

The Most Trusted Name in Television



