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The new Keystone Electric Generating Station,
a 175 Million Dollar Investment in the Future

Through the cooperation of 3 utility
companies, work is beginning on the larg-
est power generating station ever built in
Pennsylvania, and one of the biggest in the
nation.

1t will serve as the “‘keystone’ of a $350
million coordinated high-voltage-trans-
mission and power plant construction pro-
gram . .. one of the largest ever undertaken
by the electric utility industry. Of equal
importance to this areais the [act the plant
will require up to 4.7 million tons of coal
annually . . . to be produced within a 40-
mile radius of the plant site . . . to be de-
livered by conveyor belts, truck and rail.

This multi-mitlion dollar investment
promises tremendous impact on the indus-

For market information on
the Johnstown-Altoona area
and WJAC-TV, contact

Harrington, Righter and Parsons, Inc. '

trial economy in Southwestern Pennsyl-
vania . . . in making available ample sup-
plies of low-cost power . . . in providing new
jobs and business for the coal industry.

WJAC-TV salutes the participating
companies, and this tangible proof of their
. and is proud to
serve an area so clearly and definitely “‘on

confidence in the future . .

the move’ toward a busy and prosperous
tomorrow.

Alﬁlm.d with vm\c AM -FM
The J Trib




St. Louis finds KTV

medium for entertainment and information

the happy

accenting vitality. A lively curiosity for the

conversational and controversial is now
served with programs selected to answer
a native ‘show me’ interest. Blended with

the balanced ABC line-up, we add a mix-

see what’s on KTVI

ture of the seasoned with the new — like:

t Girl Talk
10:25 am Mon-Frl

"% ~ The Steve Allen Show

i' 10:15 pm Mon-Fri

... two programs the growing St, Louis
audience looks for on Television 2. See

what's on KTVI — it’s selling!
@ BLAIR-TV

ST. LOUIS




oo 94%4, comes to CHANNEL 4. ..

Cn December 17, 1962, KRLD-TV opened a new era in late-
night television viewing for the Dallas-Fort Worth market —
"The Steve Allen Show,'' seen Monday through Friday from
10:30 p.m. to midnight, premiered.

Local critical acclaim was immediate and viewer response
was most gratifying, providing KRLD-TV advertisers with an
automatically favorable product exposure. Take advantage
of this built-in opportunity. See your Advertising Time Sales
representative.

represented nationally by
Advertising Time Sales, Inc. E -

HERALD STATIONS

()M 4, Dcafiﬁﬂd’:/-t WM Clyde W, Rembert, President

MAXIMUM POWER TV-TWIN to KRLD radio 1080, CBS outlet with 50,000 watts
BROADCASTING, January 7, 1963




Transfers in transit

New year began with four known
negotiations involving television sta-
tion transfers totalling around $25
million., Three of stations are held by
original licensees and fourth is outlet
that changed hands five years ago.
None has yet reached contract-sign-
ing, but handshake stage rcportedly
has been reached on two transactions.

Time, ABC-TV in news deal

in next fall’s schedule ABC-TV has
all but buttoned up Tuesday 10-11
p.m. period for weekly information
program hour. Deal is near for show-
ing on alternate Tuesdays of hour-
long documentaries produced by Rob-
ert Drew for Time-Life Broadcast,
subsidiary of Time Inc. Speculation
is that on other Tuesdays expanded
version of Close-Up, now weekly half-
hour on Tuesdays at 10:30-11 p.m,,
will be scheduled.

Some 10 Drew documentaries are
already in the can, produced with orig-
inal intention of syndication by Time-
Life Broadeast. Mr. Drew, now inde-
pendent producer financed by Time-
Life, attracted attention with several
documentaries on ABC-TV Close-Up
in [960-61, among them “Yanqui,
Nol,” study of anti-American develop-
ments in Venezuela and Cuba. Inter-
esting footnote: Deal for new Drew
series on ABC-TV is being worked
out with Tom Moaore, vp in charge of
network, not with Jim Hagerty, boss
of news.

External caim

“Don’t rock the boat” approach to
internal crisis precipitated last Novem-
ber by NAB President LeRoy Collins’
anti-cigarette speech prevailed week
before NAB board meets in Phoenix
for its winter meeting (story page 53).
Subject of Gov. Collins’ contract ex-
tension is not on formal agenda, but
will be handled by five-man negotiat-
ing committee. No one is happy about
situation, but predominant pre-meet-
ing view was that broadcasters should
not air troubles publicly. Odds-on bet
is that nothing will be resolved for-
mally and that negotiating commit-
tee will still be negotiating when board
adjourns its sessions Jan. 18.

Slow gestation

Special FCC “committee of com-
missioners” is trying to effect com-
promise on long-planned new tv pro-
gram reporting forms. FCC is split
several ways over latest recommenda-
tion of Broadcast Bureau Chief Ken-
neth Cox, soon to be commissioner
himself, and it’s reported newest prod-
uct will have little resemblence to
form released for comments year and

Published every Monday,
1735 DeSales St. N. W,

Washington 6. D. C.

CLOSED CIRCUIT=

half ago. For this reason, FCC is
expected to seek third round of indus-
try comments since it first announced
in July 1960 that new forms would be
adopted “shortly.” Working on com-
promise are Commissioners Newton
Minow, Frederick W. Ford and Rob-
ert T. Bartley. There will be separate
program forms for am stations which
will not be considered until tv ques-
tions are settled.

Help from the Hill

Under consideration at FCC is leg-
islative recommendation to Congress
that would authorize commission to
extend hours of operation of daytime
radio stations without affording dom-
inant stations on channels opportun-
ity to oppose degradation of service
at formal hearings, as now is required.
Some members of Congress who have
been pressured by daytimers have
asked FCC to find solution, and pro-
posal under consideration is designed
to appease them.

All alike

Wholesale changes in copy themes
of aspirin and other analgesic com-
mercials may be in offing. Article in
Dec. 29 Journal of American Medical
Assn. reported that tests had found
no significant differences in working
speed, effectiveness and duration of
Anacin, Bayer aspirin, Bufferin, Ex-
cedrin and St. Joseph’s aspirin. Bayer,
working from advance reports, was on
air same day with copy plugging Jour-
nal article and stressing that for speed
and gentleness on stomach Bayer is
as good as any—including some that
cost more and, incidentally, concen-
trate their copy on exactly those vir-
tues. Bayer agency: Dancer-Fitz-
gerald-Sample, New York.

Power play in Britain

Commercial television interests in
Britain are dismayed by television bill
that goes before Parliament this
month. They say it would give In-
dependent Television Authority, rul-
ing body of commercial tv, powers
far more dictatorial than were sug-
gested by government White Paper
(BroabcasTing, Dec. 31, 24). If bill
passes, ITA will be empowered to be-
come as influential in commercial tv
operations as BBC is in non-commer-
cial, according to one informed view.

Here's how one London observer
has sized up ITA’s authority proposed
in new legislation: “It's [ITA’s] con-
trol over advertising will, if it chooses
to make use of its powers, be as com-
plete as if it were selling the advertis-

ing time iself. Its control over pro-
grams will be as complete, if it wishes,
as if it were itself urranging them.”

Cliffhanger continued

General Electric Co. will have to do
more explaining to FCC in its bid for
license renewals of WRGB (TV),
WGY and WGFM (FM) Schenec-
tady, N. Y., because of licensee's con-
viction of non-broadcast connected
criminal antitrust violations. Renewal
applications were argued at length at
last week’s meeting before FCC de-
cided to require additional informa-
tion from GE. Licensee already has
been quizzed scveral times on applica-
tions that have been pending two
vears, Broadcast Bureau argued for
renewal last week while general coun-
sel's office felt hearing is necessary.

Westinghouse Electric Co. was con-
victed at same time as GE, but its sta-
tions were renewed nine months ago
{BROADCASTING, March 5, 1962) be-
cause (1) licensee was Westinghouse
subsidiary, not parent company; (2)
progranuning on WBC stations was
judged superior, and (3) Westinghouse
showed what FCC spokesman de-
scribed as “better attitude’ at outset
of investigation.

Counter-programmin@,i

Republicans are still kicking around
ideas on best way to get broadcast ex-
posure similar to that obtained by
President Kennedy last month on all-
network discussion program, 4 Con-
versation with the President (AT
DEsDLINE, Dec. 31, 24). Although
GOP national committee isn't talking
about “‘equal time” in legal sense,
commitiee says top network news ex-
ecutives have said they would be
“readily receptive’ to program giving
GOP viewpoint “offered in proper
format.” GOP considers offer “money
in the bank,” but is being cautious
how to use it. Although discussion-
interview format is cheapest, consid-
eration of feature program such as
films used at both parties’ national
conventions in 1960 is not ruled out.

Minow's choice

Sylvia Kessler, currently acting
chief, is choice of FCC Chairman
Newton N. Minow as chief of Re-
newal and Transfer Div. of Broadcast
Bureau. Other commissioners, how-
ever, have own candidates for post
and no action has been taken on chair-
man's recommendation. Miss Kessler,
former head of Opinions and Re-
views, has been division’s acting chief
since last August.

53rd issue (Yearbook Number) published in November, by Broancastivg PusLicATIONS Inc.,
Second-class postage paid at Washington. D. C., and additional offices.




WFBG -TV SALUTES THE NEW “JET AGE”
GREENVILLE-SPARTANBURG

; SERVING THE HEART

OF ITS MARKET

AIRPORT FEATURES

e 7,600-ft. main
runway

e First FAA-approved
center-line and touch-
down lighting

e $1%-Million Terminal
Bldg., with every conven-
ience for users

e 9-Story Contrel Tower has
“jet-age’’ communications,
radar, flight service and FAA
Irammg rooms

. llms;sme service to Greenville &
nburg

$10-MILLION AIRPORT ... MOST MODERN IN THE SOUTHEAST

Served by Eastern Air Lines and Southern Airways, the Green-
ville-Spartanburg Airport now has 42 scheduled flights daily, includ-
ing Eastern’s non-stop flight to New York. Located in the heart of
the industrial Western Carolina’s areaq, it is new evidence of this
region’s present importance and future growth.

North Carolind

Ll
Tennessee
& ASHEVILLE

@ SPARTANBURG
® GREENVILLE

Sovth Carslina

WEBC-TV DOMINATES* ITS RICH
MARKET OF 2-MILLION PEOPLE
S WITH $3-BILLION INCOMES

Southern Skies With Greenville, Spartanburg and Ashe-

ville as its metrapolitan areas, this market

Channel 4 embraces the industrial Western Caralinas,

plus caunties in Georgia and Tennessee.

‘ .'i', WFBC TV WFBC-TV's 61.county market ranks near
lA o - Miami and Birmingham. It autranks Nash-

; . ville, New Orleans and Richmand in popu-
SERVING GREENVILLE-SPARTANBURG-ASHEVILLE
Nationally Represented by Avery-Knodel, Inc.

lation, incomes and retail sales.
*See latest Nielsen and A.R.B. surveys
Affiliated with WBIR-TV, Knoxville, Tenn.
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WEEK IN BRIEF

How do tv productions finally get on the networks? In a
substantial share of cases this is due to specialized sales
representatives, according to an analysis of the subject
as selling season opens. See lead story . . .

SPECIALISTS' PROGRAM SALES... 31

RCA and Philco have decided to stop their legal wran-
gling. Last week they agreed to cease suing each other
on patent rights, lifting a barrier to exchange of Phila-
delphia and Boston NBC and RKO stations. See. ..

RCA AND PHILCO PEACE... 58

The top rating services have come to an agreement with
the FTC: their findings aren't 100% accurate. Consent
orders were signed but research people say they only
involve routine explanatory notes. See . . .

RATINGS CONSENT DEGREE ... 66

It's shirtsleeve time for radio at the FCC. Today {Jan.
7) the commission and NAB open a joint discussion of the
problems of overcrowding in the am band. Chairman
Minow proposed the shirtsleeves idea last year. See. ..

AM OVERCROWDING TALKS ... 68

Spot television is a boon to new preducts, according to
a presentation by The Katz Agency. This well-documented
project shows how successful advertisers are able to re-
duce the odds against success for new products. See. ..

TV AIDS NEW PRODUCTS... 36

Commissioner Lee of the FCC has fired another salvo on
behalf of uhf. He disagreed with the view that the New
York uhf experiments showed vast superiority for vhf, on
the basis of a survey of home viewers. See . ..

LEE HITS VHF CLAIMS...70

NAB’s board, meeting next week in Phoenix, Ariz., has
a major problem that doesn't appear on its agenda. It
centers around renewal of Gov. Collins's contract and im-
pact of his views on cigarette commercials. See . ..

BOARD TO DISCUSS COLLINS ... 53

Radio networks are expanding their affiliate lists, with
76 more stations added to their rolls last year. MBS added
40 and ABC 35, a review of affiliation situation shows.
CBS gained one but NBC didn't expand. See ...

RADIO NETWORKS EXPAND... 42

Obviously satellites have their temperamental moments.
Last week the Relay satellite built by RCA came to life
finally. It was launched Dec. 17. And now Telstar has
stopped pouting and is working normally. See . ..

SATELLITES OFF, ON AGAIN...71

It seems the problem of news censorship may be get-
ting more serious. Now Piers Anderton, of NBC News,
charges that State Dept. and military are intimidating re-
porters and censoring the news in West Germany. See...

OVERSEAS CENSORSHIP ... 44
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This here Valley is
Heaven on Earth!

AVE you ever been to Fargo, on business
or to hunt them squawk-voiced pheasants?

If you haven’t, you’ve no idea about how rich
we live. The Encyclopaedia Britannica says that
the Red River Valley, with its deep, alluvial soil,

is one of the richest areas anywhere. Look up

“Red River Valley” and see for yourself.
That’s doubtless why WDAY Radio is one of

the nation’s most fabulous producers for radio
advertisers — often outranking big clear-channel
stations. If you've never heard the full story
from PGW, you ain’t hardly never heard nothing
yet. Get it!

| WDAY

5000 WATIS o 970 KILOCYCLES ® NBC

FARGO, N. D.

; < PETERS, GRIFFIN, WOODWARD, INC., Exclusive National Representatives
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Late news breaks on this page and on page 10
Complete coverage of week begins on page 31

AT DEADLINE

BAR announces 75-market monitoring plan
SERVICE STARTS IN 10 CITIES, TO EXPAND MONTHLY

Continuous, year-round monitoring
of tv stations was started by Broadcast
Advertisers Reports on Jan. 1 and will
encompass all stations in top 75 mar-
kets by next January, BAR is announc-
ing today (Jan. 7).

Fulltime program now covers tv sta-
tions in top 10 markets; list will be
expanded by about six markets per
month, starting in March. In past BAR
has monitored stations for week at a
time, four or six times per year, and
this pace will continue until all 75 mar-
kets are on fulltime basis. Monitored
hours will rise from current 160,000
per year to more than 1.5 million.

In fulltime program BAR will issue
weekly reports showing, by product
category, all tv commercials broadcast.
Thus, BAR said, advertisers and sta-
tions can get complete reports on com-
petitive activity, stations will have “au-
tomatic logging” facilities to meet new
FCC requirements and, for first time,
advertisers will have independently au-
dited proof-of-performance in markets
where 85% of tv money is spent.

Next year BAR expects to present
competitive activity report in terms of
estimated dollars spent as well as num-
ber and length of commercials.

Cost to Vary = Officials said new
service’s cost to advertisers will vary
according to size of their tv investments
and number of product categories in-
volved. They estimated average com-
pany buying multi-category reports
would pay in $3,000 range per cate-
gory per year. Cost to stations will de-
pend on market size and number of re-
poris bought. In top 25 markets, it was
estimated, station ordering 52 reports
would pay about $260 apiece; for 12
reports, about $300 apiece. In smaller
markets rates will be scaled down.

Stations in New York, Los Angeles,
Chicago, Detroit, Philadeiphia, Baiti-
more, Washington, San Francisco, Pitts-
burgh and Minneapolis are now mon-
itored fulltime. Atlanta, Boston, Cin-
cinnati, Cleveland, Dallas-Ft. Worth and
St. Louis are to be added in March.

Market Schedule = Other additions
scheduled as follows:

April: Miami, Tampa, Birmingham,
Houston, Columbus and Indianapolis.

May: Seattle-Tacoma, San Diego,
Sacramento, Fresno, Buffalo and Provi-
dence.

June: Milwaukee, Richmond, Mem-
phis, Syracuse, Charlotte and Louisville.

July: Kansas City, New Orleans,

Charleston-Huntington, Toledo, Ft
Wayne and Youngstown.

August: Peoria, Altoona-Johnstown,
Portland (Me.)-Mt. Washington, Harris-
burg-Lancaster-Lebanon, Albany-Sche-
nectady-Troy, N. Y., and Hartford-New
Haven, Conn.

September: Denver, Grand Rapids,
Kalamazoo, South Bend-Elkhart, Green
Bay, Wichita and Rochester.

October: Dayton, Roanoke-Lynch-
burg, Wheeling-Steubenville, Salt Lake
City, Spokane, and Greensboro-Win-
ston Salem.

November: Nashville, Little Rock,
Tulsa, San Antonio, Oklahoma City and
Norfolk-Portsmouth.

December: Cedar Rapids-Waterloo,
Jacksonville, Omaha, Amarillo, Lan-
sing-Jackson and Greenville-Spartan-
burg-Asheville.

January 1964: Shreveport, Des
Moines, Portland (Ore.), Phoenix and
Flint-Bay City.

Scott Broadcasting
buys WTTM-AM-FM

Sale of WTTM-AM-FM Trenton,
N. J., by Peoples Broadcasting Co. to
Scott Broadcasting Co. for $375,000
was announced Friday.

Scott Broadcasting, principally owned
by Herbert Scott, owns WPAZ Potts-

Export interviews

U. 8. Information Agency Di-
rector Edward R. Murrow is seek-
ing to have some televised inter-
views of top U. S. officials made
available to government for over-
seas use.

According to USIA spokesman,
Mr. Murrow has suggested to
chief news officers at several de-
partments that such interviews,
“having to do with policy of
world-wide concern should be
made available to USIA for use
of its overseas media, regardless
of their ability to pay.”

Mr. Murrow is said to feel that
such interviews as those of Sec-
retary of State Dean Rusk, which
appeared on CBS-TV, and Pres-
ident Kennedy, which was shown
on all three networks, should be
available for government’s use
overseas.

town, Pa., and WJIWL Georgetown,
Del.

Peoples, subsidiary of Nationwide In-
surance Co., said it intends to concen-
trate its station ownership in larger
markets.

Peoples owns WRFD-AM-FM Co-
lumbus-Worthington, Ohio; WMMN
Fairmont, W. Va.; WGAR-AM-FM
Cleveland, Ohio; WNAX Yankton,
S. D., and KVTV (TV) Sioux City,
lowa.

WTTM operates on 920 kc with 1
kw fulltime; WTTM-FM, under con-
struction, will operate on 94.5 mc with
20 kw. Broker was Blackburn & Co.

Pulse says it's happy
to make FTC changes

The Pulse Inc. issued statement on
Friday in connection with Federal
Trade Commission consent orders and
complaints issue earlier (see page 66).

“Pulse has always made, and will
continue to make, a conscientious effort
to insure audience data of the highest
possible accuracy, and to represent that
data for what it is. While we do not
necessarily agree that all of the points
made by the FTC have an essential
bearing upon the basic accuracy and
utility of our research, we are happy
to make the detailed changes requested
in the interest of avoiding protonged
and harmful misunderstanding of audi-
ence research in general. In fact, we
believe we have already made all the
changes necessary to comply with the
commission’s order. Pulse will con-
tinue through experimentation and
validation to make our technology and
our reporting as accurate, and as ac-
curately-represented as it can be.”

Pacifica heads, guests
subpoenaed by Senate

Senate Internal Security subcommit-
tee had subpoenaed by Friday at least
five persons connected with or who had
appeared on Pacifica Foundation sta-
tions for appearances at executive ses-
sion in Washington, D. C., on Thurs-
day (Jan. 10).

Pacifica is non-commercial, listener-
supported licensee of three fm stations:
KPFA (FM) Berkeley, KPFK (FM)
Los Angeles, both California, and
WBAI (FM) New York. Outlets offer
cultural, off-beat programming and have
presented communists and other politi-
cal extremists. Trevor Thomas, Pacifica
president, warned that “any legislative
pressures to curtail broadcasting con-
tent are dangerous and unwarranted.”

Subcommittee refused any comment.

ST e e e s e e =" more AT DEADLINE page 10
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FCC asks court backing
in Orlando ch. 9 grant

FCC this week will ask court of ap-
peals in Washington to approve agen-
cy plans to reaffirm 1957 grant of ch.
9 (WLOF-TV) Orlando, Fla., to Mid-
Florida Inc. (Crosep CIRcuIT, Nov.
5, 1962).

Case had been remanded to FCC by
court, which retained jurisdiction, be-
cause of off-record contacts with for-
mer Commissioner Richard A. Mack.

By 4-1 vote last Thursday, FCC de-
cided that Mid-Florida principals did
not ask attorney William Dial to seek
out Mr. Mack and, in fact, did not
even know that such contacts had been
made. Action reverses earlier initial de-
cision which had recommended dis-
qualification of WLOF-TV (BRoaD-
CASTING, Sept. 25, 1961). Chairman
Newton N. Minow dissented with
Commissioners E. William Henry and
T. A. M. Craven not participating.

Druggists get warning
on tv commercials

Proprietary Assn., trade group for
drug industry, has alerted members
about proposed NAB tv ban on use of
doctors or dentists in drug or medical
commercials. Proposal comes before
NAB Tv Board at Phoenix, Ariz., Jan.
16 (story page 53). NAB’s code now
bans white-coat appearances by actors.
Doctor-dentist ban was proposed by Tv
Code Board last December.

WQXR bows to listeners

Listener response to announced plan
to cancel weekly jazz program on
WQXR-AM-FM New York and QXR
Network conducted by John Wilson,
brought reinstatement without missing
single show.

Announcement of demise of The
World of Jazz by WQXR, whose repu-
tation rests on classical music format,
came at end of Dec. 26 show, and im-
mediate “unsolicited interest” caused
return of 8% -year-old program follow-
ing week.

Paperwork

Scott Paper and Upjohn Co.
will sponsor NBC-TV’s White
Paper programs “The Death of
Stalin” on Jan. 27 and “The Rise
of Khrushchev” on Feb. 3. Up-
john has also purchased one-half
sponsorship of two more docu-
mentaries on Soviet Union—
“Who Goes There” on March 1
and “Encyclopedia of Commu-
nism” on April 10. Agencies: J.
Walter Thompson (Scott), Mec-
Cann-Marschalk (Upjohn).

10

WEEK'S HEADLINERS

Mr. Reed

Mr. Shurick

Mr. Pellegrin

Frank M. Headley, president and
treasurer of H-R Representatives and
H-R Television, elected board chair-
man, chief executive officer and con-
tinues as treasurer, in new alignment
of titles and executive staff of New
York-based station representative firm.
Dwight S. Reed and Frank E. Pellegrin,
former executive vps and also founding
partners with Mr. Headley, promoted,
and Edward P. Shurick, former execu-
tive vp of Blair-Tv and at one time
CBS vp, joins H-R Television as vp and
senior executive, as part of newly an-
nounced expansion (see story, page 34).

Jerome Bess
elected executive
vp of RKO Gen-
eral  Broadcast-
ing, new division
of RKO General

Inc. (WEEK’s
HEADLINERS,
Dec. 24, 1962).

Mr. Bess joined
RKO General in
July 1961 as ex-
ecutive  assistant
to Hathaway Watson, former vp in
charge of broadcasting for RKO Gen-
eral and now president of new division.
Mr. Bess, in past year, has also served
as division director of CKLW-AM-TV
Windsor, Ont.-Detroit, Mich. In new
capacity, he will be responsible for
broadcast operations of division’s sta-

Mr. Bess

tions: WOR-AM-FM-TV New York;
WNAC-AM-TV and WRKO (FM)
Boston: KHI-AM-FM-TV Los Angeles:
KFRC-AM-FM San Francisco; WHBQ-
AM-TV  Memphis; WGMS-AM-FM
Washington, D. C.; KWTV (TV) Okla-
homa City: CKLW-AM-TV Windsor-
Detroit.

James M. Le-
Gate, one -time
general manager
of WHIO Day-
ton, and WIOD
(now WCKR)
Miami, and in re-
cent years pro-
motion manager
of Miami (Fla.)
News, a James
M. Cox news- Mr. LeGate
paper, appointed
station director of WCKR-AM-FM Mi-
ami, effective Feb. 11. Milton Komito
will continue as general manager of
WCKR, licensee of which is Miami
Valley Broadcasting Corp. headed by
James M. Cox. Other Cox Stations are:
WHIO-AM-FM-TV  Dayton, Obhio;
WSOC-AM-FM-TV Charlotte, N. C.,
and WSB-AM-FM-TV Atlanta, Ga.

Mr. Gribbin Mr. Bond

George H. Gribbin, president of
Young & Rubicam, New York, since
1958, elected board chairman and con-
tinues as chief executive officer. Edward
L. Bond Jr., executive vp and general
manager, elected agency’s president.
Mr. Gribbin succeeds Sigurd S. Lar-
mon as board chairman; Mr. Larmon
having retired on Dec. 31, 1962. Mr.
Gribbin joined Y&R in 1935 and rose
through creative ranks (copy depart-
ment). Mr. Bond joined Y&R’s con-
tact department in 1946 and was elected
vp and contact supervisor in 1953. He
was made director of contact depart-
ment in 1958, senior vp in 1959 and
executive vp and general manager in
February 1962.

For other personnel changes of the week see FATES & FORTUNES
I e e e B T T TS
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Whatever your product, Channel 8 moves goods. On WGAL-TV your sales
message reaches more families in the prosperous Lancaster-Harrisburg-York-
Lebanon market. Why? Because WGAL-TV blankets these key metropolitan areas
and is the favorite by far with viewers in many other areas as well. Your cost per

thousand viewers? Less than that of any combination of stations in the area.

Channel 8

Lancaster,Pa. ©iocne

Programs
STEINMAN STATION . Clair McCollough, Pres.

more

soap
sales

per dollar

Represeptative: The MEEKER Company, Inc. « New York +« Chicago +« Los Angeles - San Francisco
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TV TAPE RECORDER

...for the ultimate in tape production

o DELUXE, PRECISION-BUILT, STRIKINGLY-STYLED

e BUILT-IN EXTRAS LIKE PIXLOCK AND AIR BEARINGS
e SPACE IN CONSOLE FOR ATC AND COLOR MODULES
e SIMPLIFIED, ERROR-PROOF OPERATION

For broadcasters and TV producers who require the very finest in tape equipment, the
new TR-22 is the answer. Now going into stations and studios throughout the world, this
deluxe, precision-built recorder includes many new features that lead to improvement
in operating efficiency and picture quality. The compact design and the smartly styled
console increase its usefulness, and will enhance the appearance, of any TV tape studio.

All-Transistor Design

The only tubes in the TR-22 are found in the monitor
and oscilloscope. It is the only recorder that is totally
transistorized in all recording and playback circuits.
Among other things, the use of transistors reduces start-up
time, requires less space, and increases reliability.

Five-Second Starting

Although the conservative specifications call for a warm-
up period of five minutes. it has been repeatedly demon-
strated that the TR-22 will playback an excellent
picture in less than 5 seconds after it is turned on—from a
cold start! This is especially important when a client
suddenly appears.

Air-Bearing Headwheel

This is an exclusive RCA advantage which is standard
equipment on the TR-22. Since the recording and play-
back heads ride on a cushion of air, there is an absclute
minimum of jitter, improved SN ratic, and excellent
frequency response. It all adds up to a better picture,

Built-In Pixlock

Also standard equipment on the TR-22, the Pixlock
system provides for switching between tapes and other
sources without roll-over, and enables you to create
special effects. Other electronic editing aids include a
tone oscillator for marking a cue channel. Result:
A more professional production.

Finest Pictures

RCA transistor design, together with air-bearing head-
wheel, assures trouble-free recording and top quality
reproduction of tapes. Self-adjusting circuits hold the
high quality picture over long periods of time—without
an operator constantly adjusting controls. This kind of
performance can be duplicated day after day, enabling
you to produce the finest of tapes.

Simplified Operation

Recording controls and plavback controls are built on
separate panels—one at either end of the tape deck—
to reduce possibility of accidental erasings, etc. Signal
lights tell the operator when to start, warn him when
any trouble develops, and indicate the ‘‘mode’ of oper-
ation. Eye-level monitors give visual checks on per-
formance during recording and playback.

Designed for Color

There is room in the console for adding both Automatic
Timing Correction and Color. These are plug-in, tran-
sistorized modules that simply slide into position. No
external equipments are required.

Self-Contained Console

All the electronics, operating equipment, and accessories
are neatly packaged in a single console. There are no
external racks of equipment. The TR-22 can be easily
set up in one spot requiring only 10 sq. ft. of space, and
is also ideal for use in a mobile unit.

YOUR BEST SELLING TOOL

Because the TR-22 is so striking in appearance and is designed lo set the highest standards of
excellence in TV Tape Recording, you will find it atiracts altention wherever il is in operation.
Your studio can benefit_from this symbol of the finest in TV Tape. It's a selling tool that radiates
prestige. Your salesmen and customers will be convinced that you can produce top-quality tape

productions when they see the TR-22 in your studio.

See your RCA representative or write: RCA Broadcast and Television Equipment, Bldg.15-5,Camden 2,N.J.



bleat

The bleat of a lamb mayv soften
the heart of man, but the bleat
of a broadcaster carries no farther
than his signal, for the stations
that beseech, do not necessarily
reach people. The success of tele-
vision and radio stations lies in
proportion, not distortion. People
watch. People listen. People know.

POST - NEWSWEEK STATIONS

A DIVISION OF THE WASHINGTON POST COMPANY

WTOP-TV, WASHINGTON, D.C.
WJXT, JACKSONVILLE, FLORIDA
WTOP RADIO, WASHINGTON, D.C.

|@



DATEBOOK

A calendar of important meetings and
events in the field of communications

*Indicates first or revised listing

JANUARY

Jan. 7-8—NAB-FCC joint conference on
am growth problems. Conference is open
to all interested parties.

*Jan. 8—Philadelphia Club of Advertising
Women dinner, Poor Richard Club. Mark
Evans, vp and director of public affairs for
Metromedia Inc. will be key speaker at the
dinner affair highlighting “The Radio Broad-
casting Industry in the Delaware Valley.”

Jan. B—Reply comments due at FCC on
proposed allocation of frequencies for space
communications.

*Jan. 10—Luncheon meeting of Advertising
Research Discussion Group, New York chap-
ter, American Marketing Assn., Brass Rail,
Park Ave. and 40th St., 12:15 p.m.. Dr.
Thomas E. Coffin, research director, NBC,
will deliver a talk entitled '‘Beyond Audi-
ence: The Measurement of Advertising Ef-
fectiveness.”

Jan. 10— Deadline for 1962 entries for
George Foster Peabody Radio and Tele-
vision Awards. Entries should be sent to
Dean John E. Drewry, Henry W. Grady
School of Journalism, U. of Georgia, Athens.

Jan. 10-19—International Television Festi-
val of Monte Carlo, Monaco.

Jan. 11-13 — Eleventh annual! Retail Ad-
vertising Conference, The Palmer House,
Chicago. Laurence J, Taylor, vp, Hillsdale
College, Michigan, will conduct a creative
development workshop at 10 am. Saturday
(Jan. 12).

Jan. 12—Florida Assn, of Broadcasters
board of directors meeting, Cherry-Plaza,
Orlando, Fla. Orlando broadcasters will
host a "hospitality hour” at 6 p.m. Board
meets at dinner, 7 p.n. FAB members are
invited to send President Joe Field or
Executive Sec. Ken Small suggestions for
items to go on agenda.

Jan. 14—Deadline for filing of responses to
FCC political questionnaires.

Jan. 1l4—Academy of Television Arts &
Sciences, Hollywood, 8 p.m., place to be
announced; BBC documentary fllm, “Tele-
vision and the World,” Collier Young, co-
ordinator.

Jan. 14-18—NAB board meeting. Camel-
back Inn, Phoenix, Ariz.

*Jan. 15—Deadline for foreign entries for
third International Broadcasting Awards
competition of Hollywood Ad Club. Entries
should be sent to IBA, P.O. Box 38909, Hol-
iywood 38, Calif.

Jan. 17-19—Sixteenth annual winter con-
vention of BSouth Carolina Broadcasters
Assn., Wade Hampton Hotel, Columbia,
S. C. H. Moody McElveen Jr., vp and gen-
eral manager of WNOK-AM-FM-TV Co-
lumbia, is general chairman. Among the
key speakers are: Edmund C. Bunker,
president-elect, RAB; Jullan Goodman,
vice president for news and public affairs,
NBC, and air personality Bud Collyer.

Jan. 18—Comments on FCC proposed rule-
making to require applicants, permittees
and licensees to keep file for public
inspection of all broadcast applications.

Jan. 18—South Carolina AP Broadcasters
Assn., Wade Hampton Hotel, Columbia, in
conjunction with the meeting of the South
Carolina Broadcasters Assn. Panelists will
discuss how to make full use of the AP
news report—and how to make that report
better by sharing in news gathering. Lamar
Caldwell, WHSC Hartsville, will discuss
the survey made by the Wire Study Com-
mittee.

Jan. 18-20—Advertising Assn. of the West
BROADCASTING, January 7, 1863

The CALLMARK

OF QUALITY RADIO IN
CENTRAL NEW YORK

Ed Murphy
MUSIC

Corol Johnsen

Jol Mareiaiss
NEWS

Elliot Gove
TIMEKEEPER

Richard Holman
BUSINESS NEwWS

Alen Milair

MUSIC FARM

John Groy
MuUsSIC

FIRST CHOICE IN A

FIRST RATE MARKET

Top personalities, top programming, top facilities and

top management combine to insure advertisers a really

effective selling job in WSYR’s 18-county service area.

WSYR’s big margin of superiority is confirmed by
all recognized market coverage studies.

T ___|| Represented Nationally by
_._l_“'" |
bl THE HENRY I CHRISTAL €O., INC.
Anmiversary II NEW YORK * BOSTON ® CHICAGO
T | DETROIT * SAN FRANCISCO

Nac

In Camiral New Kok



WCCO Radio

share of audience



Twice as many listeners
as all other Minneapolis-
St. Paul stations combined !

Powered by an enormous 68.1% share of audience,
WCCO Radio provides a setting of outstanding
acceptance for your advertising story. You

get sales-sparking coverage of two markets in
one: the 5-county Twin Cities metro area plus

119 non-metro counties, Big audiences, top
acceptance and great coverage are yours at the
lowest cost-per-thousand in the market—less

than one-third the average of all other
Minneapolis-St. Paul stations.

MINNEAPOLIS - ST. PAUL

Northwest's Only 50,000-Watt {-A Clear Channel Station

222 RADIO
J34 spoT
REPRESENTED BY oo SALES




WRVA-RADIO unlocks
more homes at
less cost than all other
Richmond stations

COMBINED*

(*NCS 81 Badin—30% and sovr penetration |

‘WRVA-RADIO

50,000 Watts AM, 1140 KC
200,000 Watts FM, 94.5 MC
Richmond, Virginia

IO ]

L

oL

§=
Ty

National ‘Representative: |
PETERS, GRIFFIN, WOODWARD, !Ht;f]
18

mid-winter meeting, Mapes Hotel, Reno, Nev,

*Jan. 20—Jowa AP Radio & Television
Assn. annual winter workshop meeting in
Des Moines. Governor-elect Harold Hughes
will address the Juncheon session. Awards
will be presented to members contributing
the most to the Iowa AP report during 1962.

Jan. 21—Deadline for comments to FCC
rulemaking proposals to allow (1) joint
use of auxiliary tv stations and microwave
facllities of closed-circuit etv systems for
transmitting on parttime and secondary
basis to on-the-air etv stations and station
to closed-circuit; and (2) make available
1850-1990 mc band to etv for extended
range, closed-circuit purposes.

Jan. 22—Georgia Assn. of Broadcasters,
board meeting. U. of Georgia, Athens.

Jan, 22-24 — Eighteenth annual Georgia
Radlo-TV Institute, co-sponsored by Georgia
Assn. of Broadcasters and U. of Georgia,
Athens. FCC Commissioner E. Willlam
Henry, Georgia Governor-elect Carl Sand-
ers; Stephen Labunski, WMCA New York:
Maury Webster. CBS Radio Spot Sales:
Stephen Riddleberger, ABC owned radio
stations; Edmund C. Bunker, president-
elect, RAB; and John Mooney, WKGN
Knoxville, are among participants.

Jan. 23—Winter meeting of Colorado
Broadcasters Assn., Hilton Hotel. Denver.
Meeting includes a cocktail party and din-
ner for members of the Colorado legislature.

*Jan. 23—Colorado AP Broadcasters Assn.,
meeting. Hilton Hotel, Denver. AP assistant

OPEN

Strike coverage

EDITOR: I want to compliment you on
your excellent roundup of radio and
television activities during the newspa-
per strike in the Dec. 24 issue of BROAD-
casTING. Of all the articles I have seen
on this subject yours was by far the
most comprehensive and informative. . ..

There is just one minor point in your
story that seems to give, or rather leave,
a wrong impression, and that concerns
the Journal-American. On page 33
where your writer refers to our efforts
on WOR, he says, “Capsule versions of
the program are being aired by other
stations as well.”

To me this sort of implies that all
the other stations—and we have been
fortunate in securing time segments
gratis for 2-to-4 minute vignettes fea-
turing the recorded voices of our top
writers on a dozen or more stations
through the efforts of the Rose-Martin
agency—are being served *used” mate-
rial.

Nothing could be farther from the
case. All the other stations are receiving
fresh, new material which is sent to
them daily and which has not been used
by WOR or any other station previous-
ly.—Fred N. Lowe, director of promo-
tion, plans and public relations, New
York Journal-American.

Heart of America

EprTor: This is to request permission
to reprint the “Topeka” section of your
“Heart of America” story [SpEciaL
REPORT, Sept. 24, 1962], at the request .

general manager Lou Kramp will address
the session. Members will firm up plans for
a news clinic for radio and tv newsmen.

*Jan. 23-24—Nebraska BDBroadcasters Assn.
convention. Hotel Cornhusker, Lincoin, Neb.
NAB President LeRoy Collins will be prin-
cipal speaker.

Jan. 23-25—Association Public Affairs Con-
ference, for business leaders and members
of trade and professional assoclations.
Sheraton-Park Hotel, Washington, D. C,
Program topics include “The Impact on
Business by the 88th Congress,” “Business
and the Dept. of Justice” and “The Busi-
nessman and Politics.”

*Jan. 25—Annual banquet of the Federal
Communications Bar Assn., Cotillion Room,
Sheraton-Park Hotel, Washington, D. C.

Jan. 25—AWRT Educational Foundation
board of trustees meeting, Savoy-Hilton
Hotel, New York City.

Jan. 25-27—American Women in Radlo &
Television board of directors meeting,
Savoy-Hilton Hotel, New York City.

Jan. 28—FCC hearing on availability of
local television programming in Omaha,
Neb. Commissioner E. Willlam Henry pre-
siding.

Jan. 20-Mar. 3—Award winning examples
of western editorial and advertising art,
selected by Art Directors Club of Les
Angeles in 18th annual competition, on
exhibit at Museum of Science & Industry.
Exposition Park, Los Angeles.

MIKE &

of WIBW-TV Topeka, one of our sta-
tions. Needless to say, BROADCASTING
will receive written and visual credit on
the reprint.—Erwin Spiegel, sales pro-
motion, Avery-Knodel Inc., New York.
[Permission granted.]

Radio in Canada

EDITOR: . . . Dr. Roslow and The
Pulse Inc. are names well known and
respected in Canada, and we feel it
significant that they should express the
belief that the emphasis of future rat-
ing reports will be on “persons” rather
than “homes” [BROADCAST ADVERTIS-
ING, Nov. 26, 1962].

The Radio Sales Bureau is in com-
plete agreement . . . so much so that
we have just published a comprehen-
sive study on the summer activities of
individuals by sex and age groups (not
including children), as related to their
exposure to the radio medium. This
includes in-home, out-of-home, in-
home-away-from-home (i.e., on vaca-
tion) and out-of-home-away-from-home
listening by half-hour time segments. . ..

In addition . . . the individual ques-
tionnaire logs contain a vast wealth of
statistics. —Charles C. Hoffman,
president, Radio Sales Bureau, Toronto.

More than meets the ear

EDITOR: Your article, “And now (shh)
a word from the sponsor” [GOVERN-
MENT, Dec. 24], brings to mind a prob-
lem I have faced many times as an engi-
neer.

I sincerely agree that it is not a “sim-

BROADCASTING, January 7, 1963



BUT... WKzo-TV Will Give You Mammoth

WKZO-TV MARKET

COVERAGE AREA o NCS '61

BROADCASTING, January 7, 1963

Jhe %/503 SHalions
RADID
WKZ0 KALAMAZOO-BATTLE CREEK
WIEF GRAND RAPIDS

WIEF-FM GRAND RAPIDS-KALAMAZOO
WWTY-FM CADILLAC

TELEVISION
WKZO-TV GRAND RAPIDS-KALAMAZOO
WWTV/ CADILLAC-TRAVERSE CITY
WWUP-TV  SAULT STE. MARIE
KOLN-TV/ LINCOLN, NEBRASKA
KGIN-TV GRAND ISLAND, NEB.

Coverage in Greater Western Michigan!

Every day, every night, every week—WKZO-TV
reaches more homes than any other Michigan station
outside Detroit. It's a whale of a station in a whale
of a market!

See for yourself in NCS '61. WKZO-TV has weekly
circulation in 456,320 homes in 30 counties in Western
Michigan and Northern Indiana. Prosperous homes, too!
SRDS credits the area with retail sales of over two and
one-half billion dollars annually.

Let Avery-Knodel give vou the full story. And if you
wanl all the rest of outstate Michigan worth having, add
WWTV/WWUP-TV, Cadillac-Sault Ste. Marie lo your
WKZQ-TV schedule.

*The Blue Whale reaches a length of 108 feet and a weight of 131 tons.

WKZ0-TV

100,000 WATIS @ CHANNEL 3 @® 1000° TOWER
Studies in Both Kalamazoo and Grand Rapids
For Greater Western Michigan
Avery-Knodel, Inc., Exclusive National Represeniatives
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DELTA

has a way
with women

Like mother, like daughter —
both like the Delta Touch,,.
famed Delta service that is
always personal, quick and
exceedingly thoughtful...be
it Deluxe, Family Plan or
Tourist. Next trip fly Delta.

...,.....";,,‘; i)

General Offices: = '}

Atlanta, Georgia 5 e
A._@

DELTA

the air line with the BIG JETS

22 (OPEN MIKE)

ple” problem as you state in your arti-
cle, since loudness is a function of not
only the volume of the sound but also
the frequency of the sound that is being
transmitted. On top of this basic engi-
neering concept is also the fact that the
“average” radio receiver’s loudspeaker
has its best response in the mid-frequen-
cy range, and the average person’s hear-
ing is best in this range. Therefore, the
net result is what appears to be, in some
instances, excessive loudness.

This hearing response of the average
person is often referred to as the
“Fletcher and Munson” curve of equal
loudness. It would appear to me that a
possible solution of this problem would
be to design a modulation monitor that
would respond to the “Fletcher-Mun-
son” curve rather than what is presently
being used.

There is no doubt in my mind that
use of this type of monitor would inject
the problem of controlling levels, espe-
cially low frequencies, but this could be
handled by the FCC changing the rules
to allow greater attenuation of low fre-
quencies.

Along this same line it might be wise
to investigate the possible transmission
of programs with equipment equalized
to the “Fletcher-Munson” curve.—Ralph
T. Winquist, consulting engineer, Bridge-
port, Conn.

Separate functions

EDITOR: . . . Have been following your
editorials and [am] glad to see you
speak out for free broadcasting. . . .
While 1 haven’t cared particularly for
various statements made by Collins, I
must say 1 have some sympathy with
his position on tobacco advertising and
I can’t quite agree that one should be
prevented from speaking out merely be-
cause it might hurt revenues and prof-
its. . . .

.. . If we are to maintain a free
broadcasting structure, some organiza-
tion should represent ownership and
public service in the same breath; the
head of it should be capable of indus-
try self-criticism, and should also be
able to tell the FCC to get lost. Collins,
as head of that association, might well
caution the industry on the excesses of
advertising, tobacco included. . . . There
are too many subordinate executives
setting policies and practices and en-
tirely too much influence by advertisers
and agencies on broadcasting standards.
No wonder the FCC moves into the
vacuum.

The federation of broadcasting you
propose [EDITORIALS, Dec. 10] should
not be one of conflicting interests. I'd
like to see the editorial function sepa-
rated completely from the advertising
sales functions . . . and I'd want the
editorial group to be the boss. . .
—Frank E. Mullen, Mullen-BuckIey
Corp., Los Angeles.
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JUST OFF THE PRESS

FACILITIES OF TELEVISION: Station profiles,
call letters, channels, allocdtions, applications
pending, catv, translators; group and news
paper/magazine ownership, station sales.

FACILITIES OF AM/FM RADIO: Station directory
includes executive personnel, speciality pro-
grams, reps, call letters, frequencies; Canada,
Mexico, Caribbean stations.

BROADCAST EQUIPMENT/FCC RULES: Manufac-
turers & services, new Product Guide; awards
& citations, tv network map.

CODES /PROGRAM SERVICES: Tv and radio codes;
program producers, distributors, production
services, news Services, talent agents, for-
eign language and negro programming by sta-
tions; broadcast audience data.

REPRESENTATIVES, NETWORKS, TRADE GROUPS
including regionai reps and networks; attor-
negs, consultants, engineers, associations;
U.S. govt. agencies; news and farm directors.

AGENCIES, ADVERTISERS, BILLINGS: Leading
advertisers, agencies and their billings; books
and reference works; schools, major trends,
events, agency financial profile 1952-61.

Designed for your specialized “must know” references, the 1963 BROADCASTING Yearbook issue is the
largest (632 pages) and most complete encyclopedia-type book ever published for the business of radio-tv
broadcasting and the associated arts and services.

asssssnsssses=JSE THIS COUPON TO ORDER YOUR COPY NOW mnasnsas=m=,

.‘ BROADCASTING 173 DeSales Street, NW.,

THE BUSINESSWEEKLY OF TELEVISION AND RADIO Washlngton 6, 0. C.

[0 1963 Yearbook and the next
52 issues of BROADCASTING Businessweekly—$12.00
[ 52 issues of BROADCASTING Businessweekly—$7.00
O 1963 BROADCASTING Yearbook only—$5.00
3 Payment Enclosed O Please Bill

Compiled, written and edited by
the same staff that produces
BROADCASTING—The Business-
weekly of Television and Radio
—serving the business of broad-

name title/ position™
casting since 1931,

company name

LIMITED EDITION
$5.00 copy

address

city gone state
Please send to home address—
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Someofthe prettlest figuresintelevi-
sionturn up inthe National Nielsen
Ratings. (A recent report was so
handsome we had it decorated for
the holidays.) Still, as every sponsor
knows, one rating doesn’t make a
season. The significant point is that
one network has consistently at-
tracted the biggest audiences in tele-
vision—for five straight years in the
daytime and foreight straight years
at night. This is the CBS Television
Network“where (to quote Advertis-
ing Age) advertisers have a better
than 50% chance to get their com-
mercials into the top-rating shows.”
With the odds given at 33% on the
second network and 6% on the third,
“ ..there has not been such a wide
spread since 1956-577




CBShas 18
of the top 20 nighttime
programs. Thisis half of our
nighttime schedule

But even the
bottornhalf of our schedule -
outdraws either of the I 25 I
ather two networks

CBS at night lead 5 the second network
by 29% (that is, by 2,389,000 homes)

~ CBS has

10 of the top 10

/ daytime programs.
This is half of our
daytime schedule
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CBS leads the other networks in size
of audience seven nights of the week

CB3
in the daytime,
with
an average
minute-by-minute
audience of
3,984,000 homes,
leads the third
network
by 126%
(2,224,000 homes)

CBS in the daytime has the highest
rated program 72 % of the time

i

CBS in the daytime leads the second network
by 50% (thatis, by 1,321,000 homes)
P

CBS Television
CBS atnight Network
has the highest
rated program ‘Z&.C

69% of the time, num!l::ler fl niﬁwosfkh

i i e Bt

CBS at night, with an average t:'sl(;;:z?&ern atcgrlxgseg u?ii'e year
minute-by-minute audience nd in the daytime

0f 10,610,000 homes, leads the thicd e 4 Z:;ks R the Sth

network by 47 % (3,378,000 homes)

| consecutive year
T —

Source: NTI 2nd November report. Nighttime: 6-11 pm, 7 days;
daytime, 7am-6 pm, Menday-Friday, all regular programs.
(The very next—and |atest—report was much the same:
our lead over the second network was down one percentage point
in average audiences at night, up one point in the daytime.)



MONDAY MEMO from EDWARD CONDON, Bankers Life & Casualty Co., Chicago

A radio campaign that’s still going strong after nine years

Bankers Life & Casualty Co.’s radio
advertising is intended primarily to pro-
duce sales leads for our insurance
agents, just like our advertising in other
media.

Radio has done an excellent job for
many direct-response advertisers, but
usually they find that in a year or less
they have worn out their audience and
the lead costs climb sharply. This is
why we feel Bankers has set a record
that’s absolutely unique in the history
of response radio advertising.

We are now in our ninth consecutive.
year as sponsor of news commentator
Paul Harvey on the ABC Radio net-
work. No other direct response adver-
tiser, to our knowledge, has ever spon-
sored a single broadcasting personality
on a single radio network as long as
nine years as part of an ad program
where the effectiveness of the advertis-
ing is carefully and accurately measured
by the number of quality leads it pro-
duces.

Successful Formula ® There are a
number of reasons why the combina-
tion has been successful and results have
not fallen off. One is the fact that we
continually vary our radio commercials
from among the many types of insur-
ance policies which Bankers offers the
public.

For example, during one week, Paul
Harvey might talk about our hospital-
surgical insurance plan for the “senior
citizen”—people 65 and over. The fol-
lowing week, our commercials may be
devoted to Bankers' “Major Medical”
policy. Next, our advertising might
cover Bankers' unique medical insurance
policy that pays money back to the
policyholder if he stays well. Succeed-
ing weeks may find us advertising some
of our various life insurance policies—
such as the “Family Plan,” or our “Life
Paid-up at 65” policy.

The result is that we are continually
talking to different segments of the
radio audience. Sooner or later, we
offer something that will be of special
interest and value to just about any
and every person listening in. We also
broaden the interest and appeal of our
radio commercials even further by alter-
ing the basic “proposition.” For exam-
ple, one commercial may offer a free
booklet on health insurance. Another
may ask the listener to write for a quo-
tation on how much a certain insurance
policy would cost.

Radio’s Unique Quality » This is the
beauty of radio advertising. No other
medium offers us the same degree of
flexibility in making low-cost rapid and
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continual changes. We can and often
do change our approach virtually over-
night if our day-by-day studies of the
leads we receive show that a particular
commercial is not bringing in a suffici-
ent volume of postcards and letters.
Thanks to radio’s flexibility and the co-
operation between our lead tabulation
department and our advertising agency,
Phillips & Cherbo, we can bolster any
lead shortages almost before they start.

Another reason for our long associ-
ation with ABC and Paul Harvey is Paul
Harvey himself. He is a truly great
radio salesman. Unlike many news-
casters, he delivers his own commer-
cials and injects into them an enthusi-
asm that’s genuine. His delivery of
every commercial is exciting and so
smoothly integrated into the rest of the
broadcast that the listener just doesn’t
think to “tune him out” when the com-
mercial comes on.

We try to take advantage of this
by giving him commercials that fit into
his editorial style. His unique style
prompted us, in 1954, to select him to
deliver our commercials over WLS,
the Chicago outlet for ABC. We felt
there was a logical association between
Paul Harvey the newscaster and Bank-
ers Life & Casualty Co., the newsmaker
in the insurance field. He did so well
that we soon decided to sponsor him on
the full ABC network. Our new con-
tract calls for as much time as we've
used in any of the last five years.

Track Record » While we naturally
want to develop a good volume of leads
with our radio advertising, the quality
of these leads is also important to
Bankers. So, we carefully “follow”
each sales lead we send out to our
agents in the field. ~We determine
how many leads are actually turned
into sales. We find out how much
each sale amounts to in terms of

monthly or annual premiums. But we
don’t stop there. Sales from leads are
“tracked” to find out their “persistence”
—nhow long the insurance policies con-
tinue to be renewed by customers.

The net result is that we know to
the penny how many dollars are brought
in by the radio advertising dollars we
invest and we know it for each individ-
ual advertising effort we make. This
system has worked well for us. Right
now, we’re one of the largest compan-
ies in the insurance field. In the past
five years, for example, Bankers’ sales
volume has increased an average of
20% each year. And certainly, radio
and Paul Harvey have played an im-
portant role in this growth.

Because Paul Harvey has become so
well identified as the radio spokesman
for Bankers, we try to weave him into
our total advertising and marketing pro-
grams in various ways. We often use
his name and pictures in our print ad-
vertising and merchandising tie-ins. He
frequently will be the feature speaker
at our sales and agent meetings.

Radio Keystone » Qur radio advertis-
ing program complements the rest of
our advertising program. For many
years, Bankers has been one of the
largest users of direct mail in the world.
We will often use radio to back up a
mailing by having Paul Harvey tell
listeners in a certain area to watch
for our letters. We also have a heavy
schedule of national magazine advertis-
ing and have been among the top three
or four largest users of transit adver-
tising. We use television, newspaper
and theatre advertising tactically too.

Radio not only strengthens our total
advertising “mix,” but it’s “live” quality
also helps add warmth and feeling to an
intangible product. Radio should con-
tinue to be one of the keystones of our
advertising program.

Edward Condon is advertising director of
Bankers Life & Casualty Co., Chicago, and
has long been active in response advertis-
ing. He joined Bankers in 1956. Before
that he was direct mail advertising man-

ager of Esquire inc., New York, where he
also worked on Coronet, Coronet Films,
Apparel Arts Magazine and Esquire Credit
Club. Before that he was with Encyclo-
pedia Britannica Inc. as assistant adver-
tising and sales promotion manager. He
speaks frequently before advertising clubs.
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Bronze statues of the Mayo brothers,
founders of the Mayo Clinic.

cuime KWTV

OKLAHOMWVIA CITY

KWTV- OKLAHOMA CITY Represented nationally by Edward Petry & Company., Inc.



known to millions of comic strip fans...

Fresh on the market, these new King Features
cartoons are already soid to:

WPIX, New York
‘... truly outstanding.” * FRED THROWER

KTLA, Los Angeles
‘“Hilarious! The big one for '63.”
S. L. ADLER

WTAE, Pittsburgh
“...they're great.” FRANKLIN SNYDER

WEWS-TV, Cleveland

i icate, Inc., 1963 . .
© King Features Syndicate, Inc WTCN-TV, aneapohs

CKLW-TV, Detroit

KWTV, Cklahoma City

KGMB-TV, Honolulu

AMALGAMATED TV, Australia
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Over 100 million fans already know these characters from the comic strips.
NOT SINCE “POPEYE’ HAVE ANY NEW CARTOONS COME INTO TV SO EXTEN-

SIVELY PRE-SOLD.
We're now producing 150 new animated cartoons, in color. . . . 50 each of
“BEETLE BAILEY,” “BARNEY GOOGLE an’ SNUFFY SMITH"” and “KRAZY KAT."
They'll be ready for debut in September, 1963. We have screening prints to

show you now. Just ask us . . .
KING FEATURES SYNDICATE

235 East 45th Street New York 17, N. Y.
212-MU 2-5600 Cable: KINGSYN, N. Y.

* AL BRODAX, Director of TV

» Ted Rosenberg, Director TV Sales, East * Maurie Gresham, Director TV Sales, West
* IN CANADA: Do/a Films Limited, 160 Bloor Street Fast, Toronto 5, Ont.




Where were Pittsburgh’s Mayor and business leaders on October 31,19627?
(They were working for Pittsburgh’s United Fund on KQV)

The Mayor and the city's business leaders know and understand
the needs of the people of Pittsburgh. When they learned that
pledges to the United Fund were still short of its goal, they
reacted swiftly by participating in KQV Radio's “‘Million Dollar
Wednesday.'" For the third year the station offered its facilities
to the United Fund. Throughout the day, these civic leaders sat
behind KQV microphones, introducing music, reporting the time
the weather and, most important, urging the people of Pitts-
‘burgh to support the United Fund. The participation of Pitts-
burgh's top leadership in KQV's “Million Dollar Wednesday"'

was, in the words of Campaign Chairman Philip A. Fleger,
“‘but one example of the genuine interest, the concern, the
imagination, and the work which the station invested in the
1962 United Fund Campaign.” KQV's “‘outstanding cooperation”
demonstrated the kind of “‘superior public service’” ABC Owned
Radio Stations perform to generate true community action.

- ABC OWNED RADIO STATIONS

WABC NEW YORK WLS CHICAGO KGO SAN FRANCISCO
KQV PITTSBURGH WXYZ DETROIT KABC LOS ANGELES
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SPECIALISTS SELL MOST PROGRAMS

m They placed nearly three-fourths of season’s network shows
m Independents find competition tough and growing tougher
m Talent agencies and movie studio subsidiaries both qualify

The prime-time network television
programs, which are now beginning to
be fitted into the schedules that will be-
gin next fall, more and more are being
funneled to the networks through a rel-
atively few, exceptionally well-heeled
sales organizations.

The independent producer’s chances
of selling his product directly to net-
works or sponsors appear to be grow-
ing slimmer, and the trend among net-
works points toward less, not more, net-
work-initiated production.

The extent to which “sales representa-
tives” control the placement of pro-
grams is pointed up by an analysis of
the current year’s schedule: they were
responsible for the sale of approxi-
mately 74% of all prime-time programs
on the air at the start of the season.

A canvass last week found no reason
to expect that the percentage would
be materially reduced in 1963,

Time of Decision * The week after
New Year’s Day traditionally marks
the beginning of the selling season for
the following fall. Although some pro-
grams already are committed for 1963-
64, the fate of the large majority of
prime-time offerings probably will be
decided within the next six weeks.

The sales representatives sell pri-
marily to networks, and often assist
the networks in finding advertising
sponsors. In some cases they sell di-
rectly to advertisers and then help the
sponsor seek a network slot, but the
usual procedure is vice versa.

These salesmen represent two main
categories primarily: (1) the talent agen-
cies that serve as sales agents of tv
program producers, and (2) the tele-
vision subsidiaries of production com-
panies allied with motion picture
studios.

Examples of the first grouping are
the William Morris Agency, General
Artists Corp. and Ashley-Steiner. In
the second classification are MCA
(aligned with Revue Studios and Uni-
versal Pictures), Screen Gems (Colum-
bia Pictures), MGM-TV and Warner
Bros. Tv.

The rise of these sales representatives
to prominence in tv can be attributed
largely to two developments: The de-
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cision of the networks to produce fewer
programs themselves and the apparent
inability of most independent producers
to fulfill the dual functions of produc-
ing and selling. Tied in with the net-
work pattern is the decline of the live
dramatic series, which the networks
produced themselves or which were
negotiated for directly with an outside
producer.

Status Today » An independent pro-
ducer who has sold directly to the net-
works in the past explained the changed
situation of today in these words:

“Five or six years ago, there were
outfits like Television Programs of
America, Ziv Television Programs, Of-
ficial Films, Pyramid Productions and
Bernard Schubert Inc. who could take
a show to the networks and make a
sale. Those days are gone forever. Even
Desilu and Ziv (now United Artists Tv)
had to go out and get agents—GAC
for Desilu, William Morris for UA Tv.

“I believe high costs of ‘television are
an important consideration. A pro-
ducer has to have strong financial re-
sources, which means that he can put
out a quality show week in, week out.

“Tv subsidiaries of motion picture
outfits have this financial backing and
the strong talent agents have access to
money from other sources. Then, too,
both have access to the lifeblood of a
good show—the talent, whether it’s an
actor, a writer, a producer or a director.
The little guy can’t do it, unless he's
willing to give away a piece of the
show.”

Sales Fees a A “piece” of the show
means the fee earned by the sales rep-
resentative. Whether he is called a
“sales agent,” the term used to designate
a talent agency in its role of salesman,
or distributor, the title a motion picture
tv subsidiary utilizes when selling a
series to a network, the fee normally
is 10% on top of production costs. (For

M

A $9 million-plus agreement was
reached between RCA-NBC and
Philco Corp. last week which re-
moves a major roadblock in NBC’s
plan to trade WRCV-AM-TV (ch.
3) Philadelphia for RKO General
Inc.’s WNAC-AM-TV and WRKO
(FM) Boston (see story, page 58).
FCC approval is necessary for that
part of the agreement involving
Philco’s dismissal of its application
for ch. 3 Philadelphia, in competi-
tion with NBC’s license renewal ap-
plication.

After fighting NBC’s tv station
ownership in Philadelphia for five
years, Philco (now owned by Ford
Motor Co.) agreed to withdraw its
application for ch. 3 in that city,
now occupied by WRCV-TV, and a
court-remanded protest to the FCC’s
1957 license renewal of the station.
In return, NBC will pay Philco $9
million for license rights to all Philco

RCA-Philco multi-million-dollar suits settled

patents for radio equipment and re-
imbursement for as yet undeter-
mined expenses in prosecuting the
ch. 3 application,

Also settled out-of-court, without
payment of damages by either party,
were suits by Philco seeking $150
million damages from RCA and by
RCA seeking $174 million damages
against Philco.

The NBC-RKO General exchange
and the Philco ch, 3 application
have been the subjects of an FCC
hearing in progress since last Oc-
tober. Even if the FCC approves
the agreement, Chief Hearing Ex-
aminer James D. Cunningham still
must rule on issues to determine
whether NBC has engaged in anti-
competitive practices, whether it has
used its power of network affiliation
contrary to the public interest and
whether NBC has the character
qualifications to be a licensee.
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Fifteen sales representatives were
active in the selling of package pro-
grams for prime time presentations
on the networks this season. Their
influence can be gauged by this sta-
tistic: They made the sales on 74%
of prime time sold in 1962-63.

With one exception, Goodson-
Todman, these sales reps act on be-
half of the tv subsidiaries of motion
picture studios or of various talent
agencies. They range from the
giants—William Morris, MCA TV
and Screen Gems—down to Art
Rush and Sam Lutz, who negotiated
single  sales. (Goodson-Todman
handles sales for two live shows, To
Tell the Truth and Password.)

For purposes of this study, pro-
grams scheduled on network tv in
October are included, but cover only

purposes of simplification BROADCAST-
ING is using the term sales representa-
tive to include both classifications).

The concentration of sales strength
in talent companies and motion picture
tv subsidiaries has developed over the
past several years. But the pattern was
accentuated by these moves in 1962:

® Desilu Productions, which pre-
viously had served as its own network
sales representative, engaged GAC as
its sales agent.

s United Artists Television, which
formerly operated as Ziv-United Artists
and earlier as Ziv Television Programs,
named William Morris as its sales
agent, though for many years it had
negotiated its own network deals.

= The signing of such name per-
sonalities as Danny Kaye, Judy Garland
and Phil Silvers, all on CBS-TV, and
Bill Dana on NBC-TV to regular series
for 1963-64 emphasizes the still grow-
ing role of the talent agent, who handles

32 (LEAD STORY)

15 firms sell most p

The men who negotiate and sell prime network pro-
gram packages to the networks include such top
executives as (| to r) David A. (Sonny) Werblin, presi-
dent, MCA Tv; John Mitchell, vice president, national
sales, Screen Gems; Wally Jordan, head of television
for William Morris Agency, New York; Herman Rush,

rogram

> & <y

e el

Ashley,

those slotted in the Mon.-Sat., 7:30-
11 p.m., and Sunday, 6:30-11 p.m.
periods in which the networks pro-
gram their schedules.

BROADCASTING learned that of the
70%52 hours of prime time available
each week on the three networks,
sales reps earn a fee, usually 10%
of the program cost, on 52 hours.
The remaining 18% hours consist
of programs owned wholly or partly
by the network and a few which are
sold directly without a representa-
five. Sales reps are active on 64
prime time shows; 25 programs are
network-controlled or otherwise sold
directly.

Fewer on CBS-TV » CBS-TV
leads the other two networks in the
total number of programs in which
a sales rep is not involved. CBS-TV

sales for these projects.

Interviews by BROADCASTING with
executives at networks, talent agencies.
production companies and advertising
agencies brought forth these reasons for
a stronger reliance on sales representa-
tives:

= The high costs of television produc-
tion and selling require a well-financed
organization. The motion picture sub-
sidaries have a high degree of financial
stability. Strong talent agents, by repre-
senting a group of producers, can keep
overhead costs down and arrange for
financing, though they do not invest
in programs themselves.

» Both groupings have acquired over
the years a reputation for delivering a
satisfactory, if not always successful,
program series on schedule, week in,
week out. The networks, in essence,
can depend on them.

» Both motion picture tv subsidiaries
and talent agencies have access to per-

s to networks

senior vice president for television, General Artists
Corp.; Oliver Treyz, vice president and general man-
ager of worldwide television, Warner Bros., and Ted
president, Ashley-Steiner.
companies these officials represent handle the bulk
of sales made to the networks on prime time programs.

Collectively, the

has 15 such shows, totalling 11%
hours per week; NBC-TV has 5 pro-
grams for a total of 4 hours per
week and ABC-TV, 5 programs for
3 hours weekly.

A similar study of programs made
by BroaDCASTING in 1957, which
dealt solely with the role of talent
agencies when serving as sales agents,
showed that MCA, William Morris,
GAC and Ashley-Steiner sold 40%
of nighttime network tv programs
(BroaDCASTING, Oct. 21, 1957). A
consideration that precludes making
a precise comparison today is that
MCA no longer functions as a talent
agency but does serve as a sales rep
for properties produced by Revue
and other producers. The four or-
ganizations named sold virtually the
same amount of program time in

formers, independent producers, writers

and directors of all classifications.
Through these contacts they are able
to make this talent available. They learn
of new ideas and often can propose
the formats of series.

= Through long and intimate associa-
tion with the networks, they are more
apt to discern a network’s needs; they
are more likely to come up with the
right show at a particular time to “plug
a hole” or add balance to a schedule
than an independent producer with a
less successful record.

» They have the resources—financial
and creative—to bolster a sagging
series by hiring new writers, directors
or performers, or to bring in a replace-
ment series if necessary.

® They can maintain a high-caliber,
well-paid sales staff because they are
usually selling a group of shows, A
producer with a single entry may find
the sales costs too high.
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1957 as in 1962—27% hours per
week as against 28% hours this year.

MCA Leads = MCA was the leader
in program time sold in 1957 with
1334 hours and is number one again
this year with 11%4 hours. William
Morris was second in 1957 with 8%
hours and is in the same ranking this
year with 914 hours. General Artists
was third five years ago with 34
hours of sold programs, as against 5
hours this year, while Ashley-Steiner
was fourth with two hours, as against
3 hours in 1962

The organization that has made
the most headway since 1957 is
Screen Gems which sold four half-
hour programs for two hours of time
in that year. In 1962 SG sold nine
shows for a total of six hours of
prime time.

A Listing = The following listing
of shows and their sales “reps” was
compiled from network, talent agen-
cy, advertising agency and produc-
tion company sources:

William Morris Agency: The Real
McCoys, Danny Thomas Show, GE
True Theatre, Andy Griffith Show,
New Loretta Young Show, Lloyd
Bridges Show, Dick Van Dyke Show
on CBS-TV:McKeever and the Colo-
nel, Saints and Sinners, Dick Powell
Show, Sing Along With Mitch, Don’t
Call Me Charlie and Joey Bishop
Show on NBC-TV; The Rifleman,
Stoney Burke, on ABC-TV.

MCA TV: I's A Man's World,
Laramie, The Virginian, Wide Coun-
try, Andy Williams Show, on NBC-
TV; Jack Benny Show and Mr. Ed
on CBS-TV; Wagon Train, Going My
Way, Leave it to Beaver, My Three

a The ascendancy of the “star” per-
sonality who owns part or all of his
series, (Danny Thomas, Jackie Gleason,
Perry Como, Jack Paar, Andy Griffith,
Joey Bishop) has led to a reliance on
talent agents as their sales representa-
tives because of their association with
them in the past.

One complaint leveled at talent
agencies generally and, to a lesser ex-
tent at the motion picture tv sub-
sidiaries, by some advertising agencies
is that “they don’t do enough to earn
their sales fee.” But this sentiment is
by no means unanimous.

Useful Ride = A sampling of a group
of large advertising agencies finds an
overall belief that the role of sales rep-
resentatives, by and large, is a useful
one.

The consensus is that there may be
individual series on which services per-
formed are scanty and a 10% fee might
not be warranted. But several advertis-
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Sons, McHales Navy, Alcoa Pre-
miere and Ozzie & Harriet on ABC-
TV.

Screen Gems: The Jetsons and
The Flintstones, Donna Reed Show,
Naked City, and Our Man Higgins
on ABC-TV;, Dennis the Menace and
Route 66 on CBS-TV; Empire and
Hazel on NBC-TV.

General Artists Corp.: Lucille
Ball Show, Dobie Gillis, Fair Ex-
change, Jackie Gleason Show, Ameri-
can Scene Magazine on CBS-TV;
Perry Como Show on NBC-TV; Mr.
Smith Goes to Washington and
Father Knows Best on ABC-TV.

Ashley-Steiner: The Nurses, The
Defenders and Candid Camera on
CBS-TV.

Warner Bros: Gailant Men, 77
Sunset Strip, Hawaiian Eye, and The
Cheyenne Show on ABC-TV.

Goodson-Todman: To Tell the
Truth and Password on CBS-TV.

MGM-TV: Dr. Kildare, The Elev-
enth Hour and Sam Benedict on
NBC-TV.

Frank Cooper Assoc.: I'm Dick-
ens, He's Fenster on ABC-TV.

Creative Management Inc.: Jack
Paar Show on NBC-TV.

United Artists Assoc.: Sunday
Night Movie (United Artists feature
films) on ABC-TV.

20th Century Fox Tv: Saturday
Night at the Movies (Fox feature
films) on NBC-TV.

Art Rush: Roy Rogers Show on
ABC-TV.

Sam Lutz: Lawrence Welk Show
on ABC-TV.

Rosenberg-Coryell (now Artists
Agency Corp.): Ben Casey on ABC.

ing agency men said there are certain
projects which deserve a fee higher than
the customary 10%.

(Criticism usually is not directed at
the tv subsidiaries even though agency
executives acknowledge that the price
of their series included a distribution
fee. One agency executive suggested
that since the fee is not itemized but
is included in the overall sales price,
the effect “is not so disquieting.”)

Price Question = The general belief
among both producer and network
executives is that the sales representa-
tive’s fee does not raise the ultimate
price of a series inordinately, if at all.
A network official explains:

“Every show is subject to negotiation.
A series has to be competitive with
other series of its type, whether it has
a sales agent or not. If we feel that the
price of a show is out of line, we ques-
tion it. We negotiate until we reach a
figure that we consider reasonable.

“A producer who doesn’t have a
sales agent is going to ask pretty much
the same figure as a producer who has
one. True, he has a little more leverage
and he can come down in price if he
sees he isn't getting anywhere by in-
sisting on a higher price. But my feel-
ing is that if an agent does add to a
price, it is only a slight increase. And
the agent often brings other values to
a show.”

Sales representatives invariably are
reticent to discuss the roles they portray
in the creation and sale of a television
program package. They point out that
some of their functions are implemented
“behind-the-scenes,” such as bringing
independent producers together with
writers, or performers or sponsors with
a producer or a writer.

Values Cited = Two talent agency
executives who were willing to discuss
the values they believe an agent can
provide in the creation and sale of tv
program series were Herman Rush,
senior vice president for television at
GAC, and Wally Jordan, head of the
television division of William Morris,
New York.

Mr. Rush asserted that “sales is only
one function of a creative agency,”
and added:

“On occasions we have created the
basic concept of a series. On others we
have added one element or several ele-
ments of a package, such as a writer
or a writer and director. We are in close
touch with the creative areas of tele-
vision—directors, writers, performers—
and the business areas including the
advertising agencies, the sponsors and
the networks—and have acquired the
‘know-how’ to come up with the proper
series at a given time. After a show is
on, we service it, booking talent and
taking care of sundry problems that
crop up.”

Mr. Jordan voiced the belief that the
reliance on talent agents by producers
has developed because it costs “a lot
of money” to develop and maintain an
efficient sales force, and an agency has
the facilities (performers, writers, and
directors) required to construct a “sale-
able” property.

An innovation that William Morris
considers significant is a two-week con-
ference the agency holds in Beverly
Hills after Labor Day each year, Mr.
Jordan reported. Top executives from
New York and Beverly Hills confer
with writers, performers, directors and
executives of production companies to
stimulate them toward creating series
prior to meetings with networks, spon-
sors and agencies.

Name Values = Mr. Jordan believes
talent agencies have made valuable con-
tributions to the development of tv.
He pointed out that William Morris
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played a significant role in bringing such
individuals as Danny Thomas, Sheldon
Leonard, Dick Van Dyke, Robert
Taylor and Loretta Young into the
medium,

Programs not sold by a representative
are generally network owned, wholly
or in part, and in a few instances were

sold directly by a producer.

The general belief among talent com-
panies, producers and advertising agen-
cies is that the trend toward the use
of a sales representative—either a talent
agency or a motion picture company
tv subsidiary—will grow. The rationale
is that independent producers with a

BROADCAST ADVERTISING

H-R REP FIRMS EXPAND

Realighment calis for new positions for owners
and elevation of several major executives

H-R Representatives Inc. and H-R
Television Inc., radio and tv station
representation firms respectively, last
week announced a new expansion
move.

As part of the realignment, which
involves new titles for its principals as
well as major executives, Edward P.
Shurick, former executive vice presi-
dent of Blair-Tv, has joined H-R Tele-
vision as a vice president in a senior
executive capacity.

In addition to other duties, Mr. Shur-
ick will head a new creative department
of station relations and forward plan-
ning to provide “deeper and more ex-
tensive consultation services to stations.”

Frank M. Headley, president and
treasurer of the companies, moves up
to board chairman, chief executive offi-
cer and retains his treasurer post for
both firms. Dwight S. Reed, executive
vice president for both firms, was elect-
ed president of H-R Representatives
and executive vice president of H-R
Television. Frank E. Pellegrin, execu-
tive vice president and secretary of both
companies, was elected president of
H-R Television, executive vice presi-
dent of H-R Representatives, and re-
mains secretary (also see WEEK'S
HEADLINERS, page 10).

Messrs. Headley, Reed and Pellegrin
are founding partners. Mr. Reed has
his headquarters in Chicago, and the
other two are in New York.

Promotions = Several executives were

affected in the promotions announced
last week. James M. Alspaugh was
elevated from vice president to execu-
tive vice president of H-R Representa-
tives.

Adding the title of vice president at
H-R Television: Grant Smith, mid-
western sales manager; at H-R Repre-
sentatives: Max M. Friedman, eastern
sales manager, and Bill McRae, mid-
western sales manager.

William MacCrystall, who is sales
manager of the Los Angeles office for
the rep firms, and Joseph M. Friedman,
sales manager at San Francisco, were
elected vice presidents.

John (Jack) White was elected vice
president and national sales manager
of H-R Television on Dec. 15.

Branch offices now total 12 with the
Dec. 1 opening of the Boston office.
Avery Gibson continues as vice presi-
dent of sales development, in charge
of research and sales promotion, and
Max Everett moves into a newly created
post of vice president and director of
creative sales,

Mr. Headley noted that the sales and
service staffs were being enlarged and
executives realigned “in depth” so as to
prepare to offer additional services

while competing on “new levels de-
manded by this vastly expanded and
highly volatile business.”

Among these demands, Mr. Headley
listed greater competition among inde-
pendent reps as well as new competi-

salable property will join forces with
a tv subsidiary or a producer handled
by a sales agent in order to obtain
financial and sales strength.

The other alternative is an increase
in production by the networks. There
is no indication that this will happen—
and the trend seems to be against it.

tion from group reps. He also men-
tioned pay tv, community antenna tv,
global tv, possibility of tv drop-ins
through FCC engineering standards re-
laxation, further development of uhf
and a continued resurgence of radio, as
areas which could open new horizons
for the broadcast business.

Mr. Headley indicated the H-R com-
panies’ expansion came after a six-
months study of competitive factors.

Tobacco cancer charges
calied ‘unscientific’

The Tobacco Industry Research Com-
mittee, New York, last week answered
“repetitive” charges that cigarette smok-
ing is responsible for the reported in-
crease in lung cancer incidence. The
situation calls for “facts, not emotions,”
Timothy V. Hartnett, committee chair-
man, said in a year-end statement.

Though the statement did not iden-
tify the sources of criticism, they pre-
sumably included the controversial po-
sition taken by NAB President Leroy
Collins, who condemned cigarette ad-
vertising based on its appeal to the
young (BROADCASTING, Nov. 26, 1962).

Citing the many cancer research
projects underway throughout the
world, Mr. Hartnett said it would be
“unscientific, to say the least,” for any
one of the agents and factors under
study “to be accused arbitrarily of be-
ing the causative factor in lung cancer
or some other ailment.”

He noted that the TIRC exists to
support the search for factual knowl-
edge about smoking and human health.
He pointed out appropriations of $800,-
000 in 1962, bringing to $6.25 million
the total amount given.

Mr. Alspaugh
u

Mr. Bradiey

Joseph Friedman Max Friedman Mr. MacCrystal

Mr. McRae
BROADCASTING, January 7, 1963

Mr. Smith



“What's discretionary income?”

The fact that some 30% of the housewives here in
Ohio’s Third Market double as wage earners helps
to swell discretionary income to a healthy 27 % above
the national mean.

As for this market, no medium—but none-—covers it
as thoroughly as WHIO-TV, AM, FM. Ask George
P. Hollingbery.

Additional morsel for thought:

Dayton has been Ohio’s fastest growing major metro-
politan area during the past 20 years. Source: U.S.
Census of Population 1960.
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WHAT TV DOES FOR NEW PRODUCTS

Katz Agency shows use of spot as launching pad

The Katz Agency’s major presenta-
tion to advertisers and agencies this
year is intended to demonstrate the
effectiveness of national spot television
in new product introductions. Called
“Launching Your New Product,” the
slide-and-brochure presentation will get
national circulation among marketing
executives beginning this week.

Noting that the growih of many
companies depends on new product in-
troductions, the rep firm quotes figures
from McGraw-Hill and Booz, Allen &
Hamilton studies to show that only one
out of 40 new products succeeds. And
even when the product has gone all the
way through research, development,
testing and introduction to the con-
sumer, the chances of acceptance are
50-50.

The rep firm’s presentation is an at-
tempt not only to improve the odds for
success but to relate how spot tv may
protect investments at the critical test-
marketing and commercialization stages.

In Part One of the analysis, on
retail distribution machinery, the Katz
Agency describes the efforts of retailers
to increase profits through faster mer-
chandise turnover. Cited as an example
is a report entitled “The Eagle Study,”
érepared by Super Market Merchandis-
ing Magazine, A 38-unit midwest re-
gional chain, Eagle Food Centers, which
was the subject of a 39-week study in
1960, uses an IBM installation to check
and assess the flow of merchandise on
a continuing basis. According to Katz,
store executives say they cannot avoid
being partial to the heavily advertised
products.

i Market Disparities * Emphasis in
Part Two of the presentation is on
market-to-market changes, and on the
meaningful speed, size and diversity of

those changes. Katz notes that “na-
tionally, our similarities dominate, but
we assert many differences in the mar-
ket place.”

Part Three, “Motivating Through
Advertising,” tells how spot tv allows
an advertiser to control the balance be-
tween reach and frequency which will
yield the advertising weight necessary
to any given market situation, and per-
mits the varying of weight from mar-

ket to market. Spot tv success stories

are reviewed in this section.

They are Busch Bavarian Beer,
Alberto-Culver, Chock Full O’ Nuts
coffee, Nu Soft fabric softener, Maypo
cereal, Texize household cleaner, Aller-
est, Climalene, Matey bubble bath,
Contac, Procter & Gamble, and Sego
liquid weight-control preparation.

Hand-in-Hand With Tv = The Busch
Bavarian story notes that after using
spot tv the company reshaped its dis-
tribution machinery to coincide with
tv station coverage areas. Spot tv be-
came its primary medium. Anheuser-
Busch subsequently adopted a similar
distribution policy for its other prod-
ucts. Other companies followed suit
{General Foods, Schaefer beer, Rob-
ert Hall, Bardahl, Maypo, Maryland
Club coffee and Purina). Katz calls
this development in distribution “the
begininning of a major marketing in-
novation.”

The presentation concludes with an
appraisal of P & G’s spot tv stratagy.
The country’s biggest advertiser, which
allocates more money for spot tv than
any other medium, spends 70% of its
household volume on new products. In
sum, Katz reports, P & G’s choice of
spot tv is not based on big budgets, but
because the medium matches its basic

New products testing television

The following new products were re-
ported last week to have entered spot
tv on at least a test basis. Their activ-
ity was detected by Broadcast Advertis-
ers Reports, a national monitoring serv-
ice, in its off-the-air taping of local tele-
vision advertising and is described here
as part of a continuing series of new-
product reports compiled for BROAD-
CASTING each week.

Monitored during week ending Dec. 28, 1962:

Product: Pertussin Vaporizer.
Company: Chesebrough-Pond's Inc.
Agency: Esty, New York.
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Schedule & Markets: Daytime minutes in West
North Central States.

Product: Matey Bubble Bath Toy Pack.

Company: ). Nelson Prewitt Inc.

Agency: John W. Shaw, Chicago.

Schedule & Markets: Daytime minutes in West
North Central States.

Product: Hellmann's Double Gold Safflower
Margarine.

Company: Corn Products Co. (Best Foods Div.)

Agency: Lennen & Newell, New York.

Schedule & Markets: Daytime and nighttime
minutes & 20's in East North Central States.

Product: Mrs. Filberts whipped margarine.

Company: J. H. Filbert.

Agency: Young & Rubicam, New York.

Schedule & Markets: Daytime minutes in
Southeast.

PGW'’s ‘Yardsticks’

Peters, Griffin, Woodward re-
[eased today (Jan. 7) its new edi-
tion of “Cost Yardsticks” that pro-
vides quick spot tv estimates.

The “Yardsticks” give examples
of spot tv costs for 85 markets
covering 91% of the U.S. tv
homes and showing the rates by
five categories. Costs are calcu-
lated for such categories as night-
time half-hours, 20-second prime-
time station breaks and for typical
participation “plans.”

A table is included showing
month-by-month temperatures in
major markets throughout the
country for advertisers with a spe-
cial copy approach or seasonal
schedule. PGW is distributing the
material to agencies and adver-
tisers.

advertising yardstick—cost per sale.

“Launching Your New Product” was
written by Joseph Kenas under the di-
rection of Halsey V. Barrett, director of
spot tv sales development at the Katz
Agency, New York.

K&E to move West Coast
office to San Francisco

Kenyon & Eckhardt Inc. will move
its West Coast headquarters from Los
however.

April 1, it was announced last week.
The agency will maintain a television-
radio service office in Los Angeles,
Angeles to San Francisco, effective

K & E will transfer key personnel
interested in such a move from Los
Angeles to San Francisco or one of the
agency’s other offices. K & E has re-
signed the accounts which have been
handled exclusively in Los Angeles, ef-
fective March 31.

Rep appointments...

= KTEN (TV) Ada, Okla., and KTTS-
TV Springfield, Mo.: Select Station
Representatives Inc., New York, as ex-
clusive national representative for both
stations.

= KGNC-AM-TV  Amarillo, and
KFYO Lubbock, both Texas: Venard,
Torbet & McConnell Inc., New York,
as national representative.

= WIAR Providence, R. 1., WFGM
Fitchburg, Mass.: Eckels & Co. in New
England area.

* WIDY Salisbury, Md.: Paul 8.
O’Brien Co., 1713 Spruce St., Phila-
delphia, for that area,
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On Madison Avenue...Michigan Boulevard
... Peachtree Street... Wilshire Boulevard...
wherever time-buyers gather, from coast
to coast—the word’s around that soaring

a WSAI is #1* in CINCINNATI.

robert e. eastman & co., inc. LY Y Ji = g B }

He’ll prove it to you with the j -} |
é{] latest Pulse and Hooper Figures!
i

PITER BROADCASTING RICHARD E. NASON-PRESIDENT, LEE C. HANSON -GENERAL SALES MANAGER.
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A leading tv advertiser, Colgate-
Palmolive, New York, received al-
most 25% of its total sales in 1962
from products that didn’t exist in
the previous year, according to
Robert W. Young Jr., vice president
and general manager of the house-
hold products division.

The products, introduced on spot
and network tv, include Action, a

Colgate products introduced via tv get big sales

dry bleach; Baggies, plastic bags for
sandwiches; Dynamo, liquid deter-
gent; Ajax liquid cleaner, and Soaky,
children’s bath soap.

Television gross billings during the
first nine months of 1962 were re-
ported for the products as follows:
Soaky $1,509,386; Ajax $2,461,743;
Dynamo $2,489,600; Baggies $516,-
330, and Action $70,930.

Potts-Woodbury merges
with Joseph Callo Inc.

Potts-Woodbury Advertising Agency,
Kansas City, and Joseph F. Callo Inc.,
New York, were merged Jan. 1, retain-
ing the Potts-Woodbury name. The
Kansas City agency, which has regional
offices in New York and Denver, added
over $1 million in billing. Already
Kansas City’s largest agency, Potts-
Woodbury ranks 103d among all U. S.
agencies.

The Potts-Woodbury New York op-
eration in Rockefeller Center, 1270 Ave-
nue of the Americas, will provide the
present departmentalized services of the
Kansas City staff for Callo clients, ac-
cording to Charles E. Jones, president
of the Kansas City firm. Joseph F. Callo
Sr., board chairman, and Joseph F.
Callo Jr., president, joined Potts-Wood-
bury as senior vice presidents. Other
Callo account executives moving to
Potts-Woodbury include Louis F.
Tufarolo and Henry F. Fontana Jr. Mr.
Jones said the merger is the first step
in a long-range expansion program in
New York.

Also in advertising...

H-C&H moves = Honig-Cooper & Hat- .

rington on March 1 will move its Los
Angeles office to 3600 Wilshire Blvd.

Ready to sell » Peters, Griffin, Wood-
ward Inc.’s “Radio Colonels” began
1963 with a special three-day meeting,
Jan. 2-4, in New York. The spot radio
division salesmen in attendance were
from Chicago, Dallas, Atlanta, Los An-
geles, San Francisco and New York.
In preparation for the new Yyear, they
reviewed PGW’s methods and practices
for spot radio sales.

Bureau moves » Bureau of Facts &
Figures, New York marketing, research
and media plans firm, is moving to
Yorktown Heights, N. Y., according to
T. Norman Tveter, managing director.
New mailing address is P. O. Box 475,
Yorktown Heights, Phone number is
Yorktown Heights 2-4003.

Name change s« The R. G. Lund Co.,
Portland, Ore., marketing and sales con-
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sultant firm, has changed its name to
Lund, McCutcheon, McBride Inc.
Address remains unchanged: 306 Term-
inal Sales Bldg., 1220 S.W. Morrison
St., zone 5. Phone: Capitol 6-7379.

Exhibit deadline = Entries for the sixth
annual Exhibition of Southwestern Ad-

In name only

Anderson, Arthur & Morgan
Advertising is the new name of
an advertising agency which has
been functioning as Walker Saus-
sy Adv. Co. of Los Angeles. The
clients remain the same, as does
the service agreement with Walk-
er Saussy Adv. of New Orleans.
Principals of the agency are
Robert F. Anderson (r), presi-
dent; Harold (Red) Arthur (c),
vice president; Raymond R. Mor-
gan (1), vice president. Mr. Ar-
thur had been with Walker
Saussy of Los Angeles since
December 1960, Mr. Morgan
since October 1961. AA&M is
located at 1717 N. Highland Ave.,
Los Angeles 28. Telephone:
Hollywood 3-5161.

vertising Art, will be accepted until
Feb. 20. Sponsored by the Dallas-Fort
Worth Art‘Directors Club, the exhibit
includes a television category. Awards
will be presented April 13 at dinner in
the Sheraton-Dallas Hotel, Dallas.
Entry forms are available from Wyatt
Whaley, Jaggers-Chiles-Stovall, 522
Browder Sti’ Dallas.

Burnett sees decline
in criticism of ads

Even though there will continue to
be critics of advertising inside and out-
stde of government as there have been
for the last 50 years, Leo Burnett, board
chairman of Leo Burnett Co., Chicago,
and chairman of the Advertising Coun-
cil, said last week that he believes the
situation will improve.

“I optimistically detect,” Mr. Burnett
said, “that there is a growing respect
for the function of advertising as an
indispensable part of our economic sys-
tem.”

He also saw “a growing trend among
advertising practitioners toward higher
standards of good taste and a sharper
sense of the fitness of things.”

Mr. Burnétt also observed that “we
are emerging from an era of smart-
aleck adveriising. I see signs of a
healthful retiirn to what you might call
‘plain vanilla! in which the product it-
self and its benefits take the center of
the stage and. the inherent drama of the
product is projected with . . . greater
believability.”

The advertising veteran took note
too of the cost-profit squeeze which con-
tinues to be the “greatest dilemma”
of American business. Mr. Burnett said
he believes that more and more manu-
facturers ‘“are realistically, if reluctant-
ly in some areas, coming around to
the point of view that advertising skill-
fully used is one of the best ways out
of this dilemma and the best way to re-
duce overall marketing costs.”

Mr. Burnett paid tribute to the Ad-
vertising Council as the *largest com-
munications force for good works in
America.” The council received $225
million worth of free time and space in
1962, he said.

Catholic Apostolate
to examine ad ethics

The ethical responsibility of the
American advertising industry will be
examined at the first conference of the
Catholic Apostolate of Radio, Tv and
Advertising in New York Jan. 12.

Theme of the conference, at the Ho-
tel Commeédore, is “Can Advertising
Permit Regulation to Replace Rights,
Reason and Responsibility?” Sen. Eu-
gene J. McCarthy (D-Minn.) is key-
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note speaker. Arthur Hull Hayes, pres-
ident of CBS Radio, is conference
chairman.

Participants in the panel and ques-
tion-and-answer sessions will include
FCC Commissioner Robert E. Lee;
James Schule, vice president, BBDO;
James Stabile, vice president, NBC;
Clay Buckhout, vice president, Time
Inc.; Peter Allport, president, Assn. of
National  Advertisers, and Henry
Schachte, management committeeman,
Unilever Ltd. Frank Blair, NBC news-
man, will be moderator of both morn-
ing and afternoon sessions.

GMB forms division
for agricultural ads

Geyer, Morey, Ballard Inc. announced
today (Jan, 7) the formation of a spe-
cial division to handle advertising and
marketing services for the agency’s cli-
ents in the agricultural field.

The new unit, which will have its
headquarters in the agency’s Chicago
office and will function in association
with all of the agency’s offices, will be
under the direction of two agency vice
presidents. They are Paul W. Limerick,
director, and Lloyd E. Ver Steegh, man-
ager.

The agricultural division, which was
patterned after the agency’s new food
and grocery division, offers the client
both the exclusive attention of his ac-
count group and the services of a divi-
sion specializing in the client’s markets.
GMB clients in this field are Allied
Mills, American Zinc Institute, Badger

Lloyd E. Ver Steegh (!), will be man-
ager and Paul W. Limerick will be
overall director of Geyer, Morey, Bal-
lard’s new agricultural division.

Northland, Calumet Steel Div. of Borg
Warner, J. 1. Case, William Cooper &
Nephews and DeKalb Agricultural Assn.

Nielsen homes data revised

New figures on total radio homes in
two U, S. counties were reported by
the A. C. Nielsen Co. last week in an
updating of its county-by-county report
on radio and tv ownership (BROAD-
CASTING, Dec. 17, 1962).

Randall County, Tex., should be
shown with 10,570 radio homes out of
10,800 total homes, and Herkimer
County, N. Y., with 20,000 radio homes
out of 20,600 total homes. In Nielsen’s
earlier report, compiled as of September
1962, both Randall [OPEN MIKE, Dec.
31, 1962] and Herkimer were given
lower figures on radio ownership.

THE MEDIA

Agency appointments...

» Mead Johnson & Co., Evansville,
Ind., has appointed Sudler & Hennessey,
New York, for its infant formula prod-
ucts.

» Central Airlines, Fort Worth-based
carrier serving six-state area in South-
west, names D’'Arcy Adv., St. Louis,
as agency effective Jan. 1. Central is
tv-radio advertiser.

» Argus Inc., Chicago, names Edward
H. Weiss & Co., that city, for its Argus
photo equipment line and Schram Adv.,
Chicago, for its Mansfield Holiday divi-
sion, both effective immediately. Ac-
counts switch from John W. Shaw Adv.

s Pepsi Cola Bottling Co. of Puerto
Rico Inc., San Juan, has appointed
Lennen & Newell Inc., that city, as its
advertising agency. Other recent ap-
pointments for L&N’s San Juan office
include Corn Products Co., McCormick
& Co., Hoover Americana Latina Inc.,
and Chevy Chase Foods.

Roman-Levinstein agency

George Roman, president of Roman
Adv. Agency Inc., and Morton Levin-
stein, partner in A.W.L. Adv. Agency
Inc. for the past 15 years, have joined
to form a new company—R, & L. Ad-
vertising Agency Inc.

The new agency is taking over and
enlarging the quarters of the Roman
firm at 810 N, Calvert St., Baltimore,
and plans to service accounts in local,
regional and national markets.

Most favor NAB’s conference series

SURVEY FINDS 88% OF RESPONDENTS WANT TO KEEP FALL MEETINGS

The general pattern of NAB’s annual
series of fall conferences is favored by
a substantial majority of the member-
ship, according to a station poll con-
ducted by the association.

William Carlisle, NAB station serv-
ices president, who conducted the sur-
vey, said 788 (87.9%) of 908 respond-
ing stations favored continuation of the
eight-meeting series and 31 (3.5%)
suggested they be discontinued; 77
(8.6%) did not answer the question.

The poll showed that 325 (81.5%)
consider the conferences “average” or
“good,” 42 (10.5% ) “‘superior” and 32
(8%) “poor.” Barely half — 455
(50.8%) of respondents — favor the
1¥2-day program used in 1962, where-
as 239 (26.7%) liked one-day meet-
ings, 122 (13.6% ) two-day agendas and
8 (0.9%) longer than two days.

General approval—697 (77.8%)—

40

was given the scheduling of eight sep-
arate meetings, conducted as regional
gatherings for NAB members; 28 (3.1%)
considered eight meetings too few and
50 (5.6%) too many; 121 (13.5%)
didn’t answer this question.

A preference for fall conferences in
large, easily accessible cities with ma-
jor airline schedules was shown by the
poll, 689 (76.9% ) preferring this form-
ula; 85 (9.5%) preferred smaller re-
sort hotels and 48 (5.4%) motels out-
side downtown areas of major accessible
cities.

Allocation of subjects on a share-
time basis at the meetings indicated
these membership preferences: staff re-
ports on Washington activities, 19.6%
broadcaster panels on business prob-
lems, 29.3%; management problem
discussions by staff members, 25.5%;
direct reports by out-of-town broad-

casters, 23%; others 2.6%.

Mr. Carlisle said all member com-
ments have been sent to the board
along with survey results. The board
will decide on the schedule of 1963
conferences at its Jan. 14-18 meeting in
Phoenix, Ariz.

NAB institute to hear Ruder

William Ruder, president of Ruder
& Finn, a public relations firm in New
York, will be a featured speaker at
NAB’s first Public Service Institute, to
be held Feb. 7-8 in Washington (BrRoAD-
CASTING, Dec. 31). He is a former
assistant secretary of commerce. His
firm is described as the largest in the
public relations field. NAB President
LeRoy Collins will address the Feb. 8
luncheon. Mr. Ruder will speak at the
Feb. 7 banquet.
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MUSICAL CHAIRS WITH AFFILIATES

Radio networks during 1962 add 76 outlets; ABC, Mutual
gain about 9% while CBS, NBC have fewer affiliate changes

Network radio affiliations moved for-
ward in 1962, with the number of net-
work outlets increasing by 76, or 6.2%.

ABC Radio and Mutual contributed
most to-—and were chief beneficiaries
of—the missionary work. ABC ex-
tended the length of its lineup by 9%
through a net gain of 35 stations, while
Mutual added 9.3% with a net increase
of 40 stations.

CBS Radio had a net gain of one
affiliate and NBC Radio broke even.
The numerical contrast between their
additions and those of ABC and Mutual
reflects contrasting philosophies toward
lineup size: CBS and NBC take a more
conservative approach while their rivals
prefer to lattice the country through
far more outlets.

Thus Mutual increased its lineup
from 431 stations to 471 and ABC
boosted its total from 393 to 428, while
CBS went from 206 to 207 and NBC
stood pat at 190. The four-network
total: 1,296 now as against 1,220 a year
ago.

In gaining 76 the networks signed
178 affiliates and gave up—voluntarily
or otherwise—102. ABC added 71 and
gave up 36; CBS 16 and 15; Mutual
86 and 46, and NBC five and five.

ABC’s additions included four full-
time 50-kw stations—WWVA Wheel-
ing, W. Va.; KWKH Shreveport, La.;
WHAM Rochester, N. Y., and KRAK
Sacramento, Calif.—and one daytime
50-kw operation, KCTA Corpus Christi.

Another ABC affiliate, KWJJ Portland,
Ore., got an increase to 50 kw power
(from 10 kw),

CBS Radio’s prize addition was the
return of 50-kw WIJR Detroit, which
left a few years ago in disagreement
with the network’s then-new Program
Consolidation Plan but signed a new
contract during the latter part of 1962,
effective the first of this year. Another
major CBS addition was WCPO Cin-
cinnati, after the network and WKRC
Cincinnati split up over WKRC’s re-
fusal to clear certain CBS Radio pro-
gramming.

Mutual’s highlights included the
signing of 50-kw WHN New York in
place of 50-kw WINS New York; the
addition of 50-kw WINQ Tampa and
fulltime operations in WBOS Brookline-
Boston and in WMNI Columbus, Ohio;
signing of WBRC Birmingham, Ala.,
WNOH Raleigh, N. C., and KCUL
Fort Worth, Tex.

NBC’s additions included 50-kw
WGAR Cleveland, plus WOKE Charles-
ton, $. C., among others.

By network, the affiliation additions

"and terminations were as follows:

ABC RADIO

New affiliations (71): WSON Henderson, Ky.;
WTRO Dyersberg, Tenn.; KIT Yakima, Wash.;
WSGA Savannah, Ga.; KBTR Denver; KRS! Minne-
apolis; KARM Fresno, Calif. ‘

WSIP Paintsville, Ky, WMOU Berlin, N. H.;
WRAL Raleigh, N. C.; KNGL Paradise, Calif.;
WBBX Portsmouth, N. H.; WAYX Waycross, Ga;
WBBR East St. Louis, Il

WDSM Duluth, Minn.; WIBS Deland, Fla;
KORK Las Vegas, Nev.. WDSK Cleveland, Miss.;
WAGN Menominee, Mich.; WWVA Wheeling, W.
Va.; WTGA Thomaston, Ga.

WIYN Rome, Ga.; WMOG Brunswick, Ga;
WISK Americus, Ga.; WTIP Charleston, W. Va.;
KDOL Mojave, Calif.; KHEY E| Paso, Tex.; KASE
Austin, Tex.

WMAP Monroe, N. G.; CKFH Toronto; KWKH
Shreveport, La.; KAKE Wichita, Kan.; WHAM
Rochester, N. Y.; WICR Ashland, Ky.; KWAD
Wadena, Minn.

KLOA Ridgecrest, Calif.; WIEL Elizabethtown,
Ky.; WDOL Athens, Ga.; WRCO Richland Center,
Wis.; KRAK Sacramento, Calif.; KGTA Corpus
Christi, Tex.; WHUT Anderson, nd.

WAMW Washington, Ind.; WAXX Chippewa
Falls, Wis.; WGEE Indianapolis; KWRE Warren-
ton, Mo.; WZKY Albemarle, N. C.; WORL Boston;
KWEL Midland, Tex.

KBEK Elk Gity, Okla.; WGJU Columbia, Miss.;
KPBM Carlsbad, N. M. (supplemental); KCLV
Clovis, N. M. (supplemental); KYVA Gallup, N. M.
(supplemental); KHOB Hobbs, N, M. (supplemen-
tal); KGRT Las Cruces, N. M. (supplemental),

KBIM Roswell, N. M. (supplemental); KSIL
Silver City, N. M; WNBH New Bedford, Mass.;
WAUB Auburn, N. Y.; WAMD Aberdeen, Md.;
KBON Omaha, Neb.; WDUN Gainesville, Ga.

WIVN Columbus, Ohio; KDEF Albuquerque;
KORA Bryan, Tex.; KAPE San Antonio; WOWI
New Albany, Ind.; WHAR Clarksburg, W. Va,;
WMRC Milford, Mass.

" VJ)RUL New York (international shortwave sta-
ion).

Terminations (36): WTRX Flint, Mich.; KHOW
Denver; KREW Sunnyside, Wash.; WTCN Minne-
apolis; KWG Stockton, Calif.; WKOS Ocala, Fla.;
WKWK Wheeling, W. Va.

WAIM Anderson, S. C.; WGIG Brunswick, Ga.:
KINT El Paso, Tex.; KBIF Fresno, Calif.; KDXE
North Little Rock, Ark.; KVET Austin, Tex.:
CIBC Toronto, Canada.

KALB Alexandria, La.; KFRD Longview, Tex.;
KRBA Lufkin, Tex; KMLB Monroe, La; KEEE

N.Y. NEWSPAPER STORY

Interim Columbia U. report
lists effects of the strike

An interim report on the effects of
the nearly four-week-old New York City
newspaper strike has been completed
by 80 reporters at the Graduate School
of Journalism, Columbia U., New York.

Among the findings, based on the first
12 days of the newspaper blackout:

» Magazines offering news summaries
and those with tv and radio listings
showed the greatest increase in sales
volume.

» One of the first activities hit by
the strike was the legitimate theatre,
which followed a publicity pattern set
up during the 19-day newspaper strike
in 1958,

a Concert managers, movie producers
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and art theatres increased their ad-
vertising in other media.

The reporters found that Tv Guide, a
weekly magazine with tv listings, was
probably the largest single magazine
beneficiary of the strike. The publica-
tion planned for a temporary circula-
tion rise of about 250,000. Beginning
with the Dec. 15 issue, a magazine
spokesman said 1,750,000 copies were
printed instead of the usual 1.5 million,

The League of New York Theatres,
an association of Broadway producers
bought spot advertising time on all
major radio stations to publicize the
theatre. A total of 183 spot ads were
broadcast each of the first two weeks
of the strike.

Several concert managers planned to
meet the strike by increasing their ad-
vertising in other media. Ann O’Don-
nell, of Columbia Artists Management,
said her bureau planned more radio

announcements, and bus advertising.
Nothing Freudian = Universal Pic-
tures’ “Freud,” publicized via an all-
out campaign on radio and tv, used
35 mobile units dispatched throughout
the city bearing posters for the movie,
heavy publicity placed in suburban
newspapers and a direct-mail campaign.
A spokesman for Rugoff & Becker,
operator of 10 “art” threatres in New
York, said the strike was almost certain
to affect attendance adversely, though
more radio-tv spots are planned.
The report included a statement by
Michael J. Donovan, a vice president
of BBDO, who said advertising for
“clothing, banks, utilities and food
products has been hard hit for outlets.”
He said radio and tv didn’t replace
newspapers for many kinds of advertise-
ments. “We cannot arbitrarily switch
from print to another media.” He added
that it takes time to produce a tv com-
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Nacogdoches, Tex.; KRMD Shreveport, La.; KCMC
Texarkana, Tex.

KTBB Tyler, Tex; KLYK Spokane, Wash.;
KFDI Wichita, Kan.; KAGT Anaccrtes, Wash.; WTAQ
Boston; KCRS Midland, Tex.; KNOW Austin, Tex.

WFFF Columbia, Miss.; WFBM Indianapolis;
KSWi Council Bluffs, lowa; WEW St. Louis;
WMNI Columbus, Ohio; KARA Albuquerque, N. M.;
KMAC San Antonio, Tex.; WLAQ Rome, Ga.

€BS RADIO

New affiliations (16} WNAD Norman, Okla.;
KLUC Las Vegas, Nev.; WVNA Tuscumbia, Ala;
WAFC Staunton, Va.; KMAC San Antonio, Tex.;
KEY) Jamestown, N. D.; KOVC Valley City, N. D.

WGGG Gainesville, Fla; WHAL Greenfield,
Mass.; WOMP Wheeling, W. Va; WIR Detroit;
WKXL Concord, N. H.; KALB Alexandria, La;
WCPO Cincinnati, Ohio. .

WKWF Key West, Fla.; KREW Sunnyside, Wash.

Terminations (15: WKHM Jackson, Mich;
WKMF Flint, Mich.; XAAB Hot Springs, Ark;
KLAS Las Vegas, Nev.; KFBB Great Falls, Mont.;
WGAR Cleveland; KBAT San Antonio.

KOOK Billings, Mont.; WATV Birmingham, Ala.;
KTWO Casper, Wyo.; WRGA Rome, Ga.; WWVA
Wheeling, W. Va; WGAN Portland, Me.; KTHS
Little Rock, Ark; WKRC Cincinnati.

MUTUAL

New affiliations (86): KHJ Los Angeles; WTMA
Charleston, S. C.; KAPT Salem, Ore; WBLY
Springfield, Ohio; KBYG Big Spring, Tex; KYNT
Yankton, . D.; WKBC North Wilkesboro, N. C.

WDLC Port Jervis, N. Y WDAL Meridian,
Miss.; KENT Prescott, Ariz.; KNOX Grand Forks,
N. D; WINQ Tampa, Fla; KRIB Mason City,
lowa; WDIX Orangeburg, S. C. .

KLME Laramie, Wyo.; KLPR Oklahoma City;
KCRS Midland, Tex.; KISD Sioux Falls, S, D.;
WBOS Boston; WMNI Columbus, Ohio; WREB
Holyoke, Mass.

KBOM Bismarck, N. D.; KSIB Jamestown,
N. D.; KPRL Paso Robles, Calif.; WQVA Quantico,
Va.; WATN Watertown, N. Y.; KFJZ Fort Worth;
KXOA Sacramento, Calif.

WTSA Brattleboro, Vt; WJAK Jackson, Tenn.;
WFFF Columbia, Miss.; WLBA Gainesville, Ga.;
KRNY Kearney, Neb.; WCVI Connellsville, Pa,;
WTLK Taylorsville, N. C. .

KXKW Lafayette, La; KSFE Needles, Calif;
KNEZ Lompoc, Calif.; WHIB Greensbur% Pa.;
WLKW Providence, R. 1; KLWW Cedar Rapids,
lowa; WBHC Hampton, S. C.

WNBS Murray, Ky.; KCIL Houma, La; WOLP
Panama City, Fla; WLBG Laurens, S. C.; KBHS
Hot Springs, Ark; WTTC Towanda, Pa; KBMW

Wahpeton, N. D.-Breckenridge, Minn. .

WSOR Windsor, Conn.; WOSP DeFuniak Springs,
Fla.; WMMS Bath, Me.; WMPO Middleport-Pome-
roy, Ohio; WMGR Bainbridge, Gd.; WCTW New
Castle, Ind.; KGOS Torrington, Wyo.

KEYR Scottsbluff, Neb.; KCIH Arroyo Grande,
Calif.; WBRC Birmingham, Ala; WGAA Cedar-
town, Ga.; WCNF Weldon, N. C.; WGIG Bruns-
wick, Ga.; WIOK Normal, Il

KCMC Texarkana, Tex.; KUBE Pendleton, Ore.;
KEYD Oakes, N. D.; WHN New York; W
Charleston, W. Va; WKWK Wheeling, W. Va;
WREOQ Ashtabula, Ohio.

WSET Glens Falls, N. Y.; WRGA Rome, Ga,;
KCUL Fort Worth, Tex.; WPEG Winston-Salem,
N. C.; WONW Defiance, Ohio; KCCR Pierre, S. D.;
WSEL Pontotoc, Miss.

KWSL Grand Junction, Colo.; KWG Stockton,
Calif; KSHA Medford, Ore.; KPBA Pine Biuff,
Ark.; WPUP Gainesville, Fla.; WNAB Bridgeport,
Conn.; KENY Bellingham, Wash.

WUPL (FM) Lynn, Mass.; WNOH Raleigh, N, C.

Terminations (46); WHAR Clarksburg, W. Va;
WTCS Fairmont, W. Va; WMSR Manchester,
Tenn.; WHBO Tampa, Fla; WFEA Manchester,
N. H; KSIL Silver City, N. M.; KTOK Oklahoma

City.

WLAF La Follette, Tenn.;, KBAM Longview,
Wash.; WORL Boston; WVKO Columbus, Ohio;
WTYM Springfield, Mass.; KCVL Colville, Wash;
KRAK Sacramento, Calif.

KMAC San Antonio; WETH St. Augustine, Fla.;
KBRC Mt. Vernon, Wash,; KBMW Wahpeton,
N. D.; WKTG Thomasville, Ga.; WLLE Raleigh,
N. C.; KHAK Cedar R’adaids, lowa.

KMIN Grants, N. M.; KENT Prescott, Ariz;
WRIB Providence, R. 1; KLBK Lubbock, Tex.;
WDBQ Dubuque, lowa; KEY] Jamestown, N. D.;
KOVG Valley City, N. D.

KEYD Oakes, N. D.. WCCC Hartford, Conn.;
WCMA Corinth, Miss.; WCBT Roanoke Rapids,
N. C.; WMOG Brunswick, Ga.; WEZB Birmingham,
Ala.; KFJZ Ft. Worth.

KBYG Big Sprin% Tex.; KPUG Bellingham,
Wash.; WINS New York; KLYK Spokane, Wash,;
WTIP Charleston, W. Va.; WOMP Wheeling, W.
Va.; WNCC Bamnesboro, Pa.

WMAB Munising, Mich.; WAYX Waycross, Ga.;
WNAH Nashville, Tenn.; WSIP Paintsville, Ky.

NBC RADIO

New affiliations (5): WOKE Charleston, S. C.;
KXO El Centro, Calif; KSEN Shelby, Mont,;
WGAR Cleveland; KBYG Big Spring, Tex.

Terminations (5% WTSA Brattleboro, Vt.; WZ200
Spartanburg, S. C.; KOLE Port Arthur, Tex.;
KRSY Roswell, N. M.; WIMA Orange, Va.

mercial and rewrite ads for tv.

Other Strike Developments » WLIB
New York, one of many local stations
to expand its news coverage during the
strike, last week announced publica-
tion of a “newspaper” which is being
distributed twice daily to listeners. The
one-sheet paper covers the latest news
highlights and weather. Harry Novik,
WLIB station manager, made plans to
distribute the sheet at noon and 5 p.m.
for the duration of the strike.

Norman E. Cash, president of Tele-
vision Burean of Advertising, reported
in a statement to TvB members being
released today that newspaper strikes
in Cleveland and New York “prove”
the need for image building in ad-
vertising.

He urged telecasters to communicate
forcefully with local retailers by draw-
ing lessons from current newspaper
shutdowns. Fearing for the “trapped”
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advertisers who buy only newspaper
space, he said the word “trapped” is a
warning to other retailers who are using
only one advertising medium. He noted
that it becomes increasingly clear that
tv connotes an image in itself.

Affiliate group sets
meet with AB-PT heads

ABC-TV and American Broadcast-
ing-Paramount Theatres executives will
join the board of governors of the ABC-
TV Affiliates Assn. at a series of meet-
ings in Puerto Rico this week. Sessions
will be held at the Caribe Hilton Hotel,
San Juan.

The board of governors will meet
separately today and Tuesday (Jan. 7-
8) and with the ABC and AB-PT execu-
tives on Jan. 9-10.

Among the top network and parent-

company executives slated to attend are
Leonard H. Goldenson, president, AB-
PT; Simon B. Siegel, executive vice
president, AB-PT; Everett H. Erlick,
vice president and general counsel of
AB-PT and its ABC division; Thomas
W, Moore, vice president in charge of
ABC-TV, and Julius Barnathan, vice
president and general manager of ABC-
TV.

Officers and members of the board
of governors expected to attend: chair-
man John F, Dille Jr., WSIV-TV South
Bend-Elkhart, Ind.; vice chairman
Thomas P. Chisman, WVEC-TV Nor-
folk; secretary W. W. Warren, KOMO-
TV Seattle; treasurer Martin Umansky,
KAKE-TV Wichita, Kan., Norman
Louvau, KCPX-TV Salt Lake City;
Howard W. Maschmeier, WNHC-TV
New Haven-Hartford, Conn.; D. A.
Noel, WHBQ-TV Memphis; Lawrence
Rogers 1I, WKRC-TV Cincinnati; and
Mike Shapiro, WFAA-TV Dallas.

WTEV starts Jan. 1

despite severe storm

WTEV (TV) New Bedford, Mass.-
Providence, R. I., took the air at 1
a.m. Jan. 1 despite a severe storm that
handicapped technicians. The new ch.
6 outlet in the Greater Providence area
stayed on the air all night and at 1
p.m. joined ABC-TV to carry the
Orange Bowl football game. The sta-
tion is a basic ABC-TV affiliate.

The inaugural program included
Charles L. Lewin, president-treasurer
of WTEV; Gov. John A. Volpe, of
Massachusetts and Gov. John A, Notte
Jr., of Rhode Island; Edward F. Har-
rington, mayor of New Bedford; Walter
H. Reynolds, mayor of Providence, and
religious spokesmen.

WTEV's management team includes
Vance L. Eckersley, formerly of
WDAU-TV Scranton, Pa., general man-
ager; Maurice P. Wynne, formerly of
WWL-TV New Orleans and other sta-
tions, chief engineer; Francis H. Con.,
way, formerly WDAU-TV Scranton,
general sales manager; Mann Reed,
formerly KBTV (TV) Denver, opera-
tions manager.

The 35-kw GE transmitter emits 79.5
kw effective radiated visual power. At
present the staff is scattered around
several offices in New Bedford but
within a month the new WTEV office-
studio building is to be ready. WTEV
also will have offices in the Sheraton-
Biltmore Hotel, Providence. The sta-
tion is licensed to WTEV Television
Inc., owned 55% by E. Anthony &
Sons, which also owns the New Bed-
ford Standard Times. New England
Television Inc. owns the other 45%
(15% of this firm is owned by Eastern
States Television Inc.).
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U.S. CENSORSHIP OVERSEAS?

NBC newsman Anderton charges State Dept. attacked
his character, managed news involving military

The Kennedy administration, which
disenchanted many newsmen last fall
when the Pentagon’s top information of-
ficer admitted “managing” news during
the Cuban crisis, was criticized by a
network foreign correspondent last
week for the State Department’s han-
dling of news in Germany.

Piers Anderton, NBC News corre-
spondent in Germany, charged Wednes-
day (Jan. 3) that U. S. officials in West
Germany and West Berlin are manag-
ing and censoring news and intimidat-
ing reporters.

One of nine NBC correspondents re-
porting at a National Press Club lunch-
eon in Washington, Mr. Anderton said
news policies exercised by State Depart-
ment and military officials prevent
Americans at home from being as well
informed as they should be about de-
velopments in Germany.

Amplifying his luncheon statements
in an interview later, Mr. Anderton al-
so complained:

» He has been operating in a
“McCarthy-like” atmosphere for more
than a year in Germany.

» A State Department cable describ-
ing him as “pro-communist” has been
circulated through official U. S. chan-
nels. Such false accusations are dan-
gerous, he said, because they could
jeopardize both his job and his reputa-
tion.

» An attempt had been made to “get
my job” by the planting of a false story
in a U. S. show business newspaper
which indicated the correspondent was
about to be fired.

Denial » State Department spokesmen

NBC’s Andertoﬁ
Intrigue in Berlin
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in Washington said no such cable as
Mr. Anderton described exists. Robert
J. Manning, assistant secretary of state
for public affairs (who was seated next
to Mr. Anderton during the luncheon),
said he was aware certain problems
exist in Germany, especially in the han-
dling of military news because it must
be cleared by three Allied governments.

What’s more, Mr. Manning said, he
personally visited Germany in Septem-
ber to look into news problems and
spoke for almost two hours with a
group of correspondents in Berlin, in-
cluding the NBC reporter. Mr. Ander-
ton did not comment or ask a question.
the State Department news chief said.
“Why didn’t he speak up then?” he
asked.

Top NBC New York executives who
were in Washington for the luncheon
and a reception Wednesday night ex-
pressed surprise at Mr. Anderton’s
statements.

Julian Goodman, news vice presi-
dent, said he regretted Mr. Anderton’s
statement, saying he was being “emo-
tional.” Asked whether the incident
would affect Mr. Anderton’s assign-
ment, Mr. Goodman said he hopes the
publicity won’t prevent NBC News
from making any changes it previously
may have had under consideration.

In fact, Mr. Goodman said, the
Berlin NBC correspondent asked for a
new post a Year ago, but his request is
still under consideration.

When Mr. Anderton was asked if he
had sought a new assignment, he said
he had not. The NBC correspondent
also denied making such a request a
year ago. He said he expected to re-
turn to Germany when the NBC corre-
spondents completed their two-week
speaking tour in the U. S. and to con-
tinue as the network’s man in Germany
for about another year.

“I want to fight this thing through,”
he said. “To move now would be to
give up.”

No Changes » William R. McAndrew,
NBC executive vice president in charge
of news, said Thursday no changes are
contemplated in Berlin assignments in
the “foreseeable future.”

Mr. Anderton, a former associate
producer of NBC's Chet Huntley Re-
porting and one-time reporter on Col-
lier’s magazine and the San Francisco
Chronicle, told newsmen West Ger-
many’s government-supported economy
is not so vibrant as U. S. officials would
make it seem.

For two years U. S. military vehicles
traveling the autobahn between West

Germany and West Berlin have been
fired upon, he said and when he re-
turned to Berlin after reporting this to
U. S. audiences a year ago, an Ameri-
can official “raised hell with me and
asked why I had reported it.”” He said
the official admitted the report was cor-
rect, but said that dissemination was
contrary to U. 8. policy.

In Germany, neither the U. S. am-
bassador in Bonn nor top U. S. military
chiefs hold news conferences, and much
information comes from planted leaks
—sometimes through German govern-
ment sources, the NBC newsman said.

He first became aware of a
“McCarthy-like” atmosphere when an
American correspondent jokingly told
him at an airport news conference that
he’d heard the broadcast newsman was
supposedly “pro-communist.” Later, he
said, two persons he knows in Berlin
told him they had seen a State Depart-
ment cable describing him as “pro-
communist.”

Describes Cable = Mr. Manning said
an official cable on Mr. Anderton was
dispatched from Germany after the cor-
respondent addressed a convention of
the America Women’s Club of Ger-
many in Garmisch and criticized U. S.
policies on Germany. But he said the
cable carried no such description as
Mr. Anderton claimed.

Mr. Manning and Mr. Apderton
conferred at the State Department after
the luncheon and Mr. Manning said
he promised to show the newsman the
cable in question.

The questionable newspaper article
about him used his Garmisch talk as
a peg, Mr. Anderton said. It was filed
with a Bonn dateline and appeared in
Variety in April, he said, and it re-
ported that he had said NBC was cen-
soring its correspondents and that he
was about to be fired.

After hearing Mr. Anderton’s ex-
planation about the Variety story, Mr.
McAndrew backed him up completely
last year, the correspondent said. The
NBC News head was very understand-
ing, he added.

Variety printed a point-by-point re-
traction in September, said the corre-
spondent, but only after his own [awyer
had threatened a libe! suit.

Mr. Anderton has been a reporter
and newsman since 1939, with time off
for service as a Navy officer during
World War II and for a Nieman fel-
lowship at Harvard U. in 1954,

Too Tempting » Upset with the treat-
ment he thought he had been getting
from U. S. officials in Germany, Mr.
Anderton was “set off,” he said, when
he learned as he was leaving Germany
for the U. S., last month that an As-
sociated Press reporter in Berlin about
whose stories the State Department
complained to his AP superiors, was
transferred to Bonn. That made him
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FACILITIES...

WFGA-TV was built from the ground up for color,
We've been adding ever since...almost amaze
ourselves with the quantity and quality of facil-
ities and equipment. (As a footnote, arrival date
for even more modern equipment is not far away.)

When your PGW Colonel calls, ask to see the
colorful, pictorial story of WFGA-TV's first five
wonderful years.
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“kind of mad,” Mr. Anderton said.
Then when he found himself sitting
next to Mr. Manning at the luncheon,
he decided to speak out. (He hadn't
spoken to Mr. Manning during the
September conference with correspond-
ents because he didn’t think it was im-
portant enough and didn’t think it
would do any good, he explained.)

Mr. Anderton prefaced his remarks
last week by stating that he could now
“do it by looking them in the eye,” and
not saying what he thought “behind
their backs.” :

New Chicago uhf station
plans Negro programming

Chicago’s first uhf tv station will ac-
cent programming of interest to the
area’s Negro and other ethnic groups.
The station, WCIU (TV) on ch. 26, ex-
pects to go on the air in May, John
Weigel, president and general man-
ager, announced last week. WCIU’s
construction permit was granted by the
FCC last September.

Mr. Weigel, veteran Chicago radio
and tv announcer, said that a long-
term lease to house WCIU’s studios
and transmitter has been signed for the
entire 25th and 26th floor of the River-
side Plaza Bldg., 400 W. Madison St.
WCIU’s initial schedule calls for eight
hours of programming daily.

Rise in library use said due partly to tv
LIBRARY GROUP'S REPORT NOTES EFFECTS OF MASS MEDIA

The impact of the mass communica-
tion media, especially television, is one
factor frequently mentioned by librari-
ans to account for the rising public use
of libraries and improved literary tastes,
in the U.S., the American Library
Assn. said last week. The group’s re-
port on its annual study of the nation’s
library habits also found that news re-
ports of domestic and foreign affairs
have influenced reading for the better.

The report noted a shift away from
westerns and light romances towards
arts, travel, health, education and na-
tional-international affairs. The report
is based on a survey of librarians and
indicated the decline of popularity of
the western and romance books might
be because the need for this material is
being supplied by tv. Tv, however is
credited with helping to stimulate the
increasing adult use of libraries and to
raise interest in better books.

“The responsiveness of Americans to
the news and to public affairs reporting
and their strong desire to be well in-
formed should be encouraging to com-
munications executives concerned with
expanding and improving the coverage
of events around the world,” David H.

WASH.. D. C. CHICAGO
f:;" Vi Witlom Bk
- am B. an
Joseph u.% Hl:b lnlmmy
RCA ldlllla 333 N. Michigan Ave.
Fideral 3 Chicago, {llinois
Financiai

depth perception:
the facts as seen
through our eyes

Hundreds of satisfied clients in the past

have depended on Blackburn’s clear analysis

of the facts on changing markets before entering
into a media transaction. Protect your

investment, too, consult Blackburn.

BLACKBURN & Company, Inc.

RADIO * TV ¢ CATV * NEWSPAPER BROKERS
NEGOTIATIONS * FINANCING * APPRAISALS

ATLANTA BEVERLY HILLS
Clifford B. Marshall  Colin M. Selph
Snnla Whitaker G. Bansett Larson
lohn G. Wiliams Bank of Amaerics Bidg.
Gerard F. Hurlay Wilshire Bivd.
1102 Healey Bidg. Beverly Hills, Calif.
JAckson 5-1576 CRestview 4-8151

46 (THE MEDIA)

Clift, executive director, said last week.

Even interest in avocations such as
skin diving and karate was attributed
to the influence of television, according
to some of the comments which librari-
ans volunteered in their questionnaires,
the library group said. The report also
found increasing use of non-book ma-
terials at libraries too, including phono-
graph records for foreign language
study, film strips, movies and tape re-
cordings.

Bishop Sheen to address
mass-media breakfast

Most Rev. Fulton J. Sheen will be
the principal speaker at the Mass
Media Communion Breakfast to be
held Feb. 10 in Washington. FCC
Commissioner Robert E. Lee is presi-
dent of the media group with Joseph
Baudino, Westinghouse Broadcasting
Co., vice president; Gertrude Broderick,
U. S. Health-Education-Welfare Dept.,
secretary, and Tom Wall, Dow, Lohnes
& Albertson, treasurer. FCC Chairman
Newton N. Minow will introduce Bis-
hop Sheen.

About 1,000 media representatives
are expected to attend, Commissioner
Lee said. The cost is $4.25. Cere-
monies will open with a 9 a.m. mass at
St. Patrick’s Church followed by a
10 a.m. breakfast at the Willard Hotel.
President John F. Kennedy and At-
torney General Robert F. Kennedy are
among prominent Washington figures
who have been invited to attend.

The 1962 breakfast held by the
Washington media group was addressed
by Sen. John O. Pastore (D-R.L).

Changing hands ...

ANNOUNCED = The following sale of
station interests was reported last week
subject to FCC approval:

» WREC-AM-TV Memphis, Tenn.:
Sold by Hoyt B. Wooten to Cowles
Magazines & Broadcasting Inc. for $8
million cash (CrLosep CIrcurt, Dec.
31, 1962). Cowles Magazines & Broad-
casting, under Gardner Cowles, owns
KRNT-AM-TV Des Moines, Des
Moines Register and Tribune and Look
Magazine. John Cowles, a brother of
Gardener Cowles, heads properties
which include 80% of KTVH-TV
Hutchinson-Wichita, Kan., and 47%
of WCCQ-AM-TV Minneapolis, Minn.,
and publishes Minneapolis Star and
Tribune. Mr. Wooten will continue on
board of licensee WREC Broadcasting
Service Inc. Charles Brakefield, present
commercial manager, will become vice
president-general manager, and Jack
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Michael, present program director and
promotion manager, will become vice
president and program director. WREC,
founded in 1922, operates on 600 kc
with 5 kw. WREC-TV, founded in
1956, is on ch. 3. Both are affiliated
with CBS.

APPROVED = The following transfers
of station interests were among those
approved by the FCC last week (for
other commission activities see FOR
THE RECORD, page 80).

» KJIM-AM-FM Fort Worth, Tex.:
Sold by William D. Schueler, Paul E.
Taft, F. Kirk Johnson, F. Kirk Johnson
Jr., Ann Johnson Mitsch, James M.
Stewart and Milton R. Underwood to
W. C. Windsor Jr. for $300,000.

s KLYD-AM-TV Bakersfield, Calif.:
58.82% interest sold by Edward E.
Urner, Bryan J. Coleman and Maurice
St. Clair to Lincoln Dellar and wife for
$117,640, Mr. Dellar has interests in
KROY Sacramento and KACY Port
Hueneme, both in California.

Councilman arrested
in WSUN-AM-TV case

A city councilman of St. Petersburg,
Fla., has been arrested on a charge of
bribery involving the possible sale of
WSUN-AM-TV St. Petersburg (ch.
38), a city-owned station, it was report-
ed last week.

The councilman, Jack E. Burklew,
claims he was approached last fall by
an unnamed local attorney, represent-
ing an out-of-town client, who asked
that Mr. Burklew propose the sale of
WSUN-AM-TV to the city council
through his real estate brokerage office.
Mr. Burklew said he then asked Vice
Mayor Eli Jenkins, a fellow city coun-
cilman who was also representing Mr.
Burklew as a lawyer at that time (but
not since last week), to advise him on
the legality of acting as broker in the
proceeding. At that point the stories
diverge.

Mr. Jenkins claims that he was of-
fered $17,500 in an attempt to influence
his vote in the possible sale, although
no money changed hands, and this is
the information that led the state attor-
ney to issue the warrant for Mr. Burk-
lew’s arrest.

Mr. Burklew, however, said that he
asked for legal advice only and that his
action was vindicated by the city coun-
cil last November. The charge, he said,
was pressed only when Mr. Jenkins filed
a written report which eventually led
the state attorney to take action. Mr.
Jenkins several times offered to drop
charges, Mr. Burklew said, if he would
resign as a city official. Mr. Burklew
refused.

Mr. Burklew, who is free on $3,000
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bond, declined to reveal the name of
the alleged bidder for WSUN-AM-TV
or the terms of the offer. The station,
also an applicant for ch. 10 in St.
Petersburg (see BROADCASTING, Dec.
24), has repeatedly been termed ‘“not
for sale” by the city, most recently on
Nov. 27.

Triangle and Penn State
renew television pact

An agreement between Triangle Pub-
lications Inc. and Penn State U., first
formulated in 1957, has been renewed
for another five years. The first agree-
ment provided that Triangle’s WFBG-
TV Altoona, Pa., would establish a mic-
rowave link between University Park
and Altoona and provide a kinescope
recorder and broadcasting time over the
ch. 10 station. The university agreed
to provide a minimum of three hours
per week of tv programming. Triangle
also gave the university $10,000 a year
for the five years to support broadcast
activities on the campus.

In the renewal agreement, Triangle
agrees to continue the $10,000 per year
grant, to provide a second microwave
link between the Altoona campus of the
university and the ch. 10 transmitter
and for the university to continue to
provide the three-hour-per-week pro-
gramming minimum.

KXOL-FM signs on

Fort Worth’s first family,
Mayor John Justin and his wife,
Jane, officially put KXOL-FM in
that city on the air Dec. 15. A
multiplex stereo station on 99.5
mc with 20 kw, KXOL-FM and
its sister am operation, KXOL,
are licensed to KXOL Inc. Mayor
Justin threw the switch at the
inaugural and Mrs. Justin selected
the initial programming as KXOL-
FM Manager Jerry Hahn (r)
looked on.

ATTRACTIVE STATION BUYS!

MIDWEST

- WASHINGTON,b. ¢

~ Roy ¥ Hamilboer '
1731 OuZales 5t W,
Ehweytien 3 3435°

EHIEMD

Johin 0. Fsbbing
Tribune Towe:

Richard A, Shakaan

_DElawnre 7:2754

CALIFORNIA —Well equipped fulltime radio station with good power.
Land and building included in sale. Grossed $90,000.00
in 1962 and returned good profit. Priced at $175,000.00
with $52,000.00 down. Another H&L Exclusive!

—Daytime-only radio station with population of 250,000
within half millivolt contour.
Grossed $85,000.00 in 1962. Total price of $150,000.00
with 290% down and terms to be negotiated. Another
H&L Exclusive!

Very well equipped.




What began as a story on 4 teen-
age shoplifting fad turned into a
major report on WLOS-TV Ashe-

. ville, N. C,, as it investigated an area
holiday shoplifting loss of nearly $1
million, a statistic far bevond the
confines of a fad.

Sponsored by the Asheville Mer-
chants Assn., the report featured in-
terviews with detectives, private in-
vestigators and businessmen. Lu-

WLOS-TV émploye turns éhoplifter fc_>r a day

cienda Pace, WLOS-TV’s news as-
signment editor, turned in a special
performance as she demonstrated
shoplifting methods (see cut).

The program, which some local
merchants required their sales clerks
to watch, was reportedly well re-
ceived, although five threatening
phone calls were made to the sta-
tion by persons presumed to be irate
shoplifters.

Broadcasters buy N.J. papers

Joe Rosenmiller and Peter Bordes,
owners of WCTC-AM-FM New Bruns-
wick, N.J., and of WESO Southbridge,
Mass., have purchased 80% interest in
the Sentinel Publishing Co. of New
Jersey. The price was not announced.

The company publishes these New
Jersey weekly newspapers: Recorder,
covering Metuchen and Edison; Spokes-
men, covering South River and south-
ern Middlesex County; and Sentinel,
covering Milltown, East Brunswick and
North Brunswick. Sentinel also pub-
lishes the Town Crier magazine.
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Engineers strike
at WNEW New York

A strike by broadcast engineers at
WNEW New York last week continued
as of Jan. 3 with no agreement in sight
despite meetings before the New York
State Mediation Board.

The strike started the evening of Dec.
29 after the International Brotherhood
of Electrical Workers and WNEW
failed to reach agreement on a new
contract for the engineers. The old
contract expired Sept. 30 but discus-
sions on new terms had continued.

WNEW continued on the air with

supervisors replacing the engineers.
WNEW-TV is not involved in the
strike.

WNEW offered the union a five-year
contract during which term the engi-
neers could not be laid off. A salary
of $213.20 for 37-Y2-hour week and a
pension plan costing WNEW $17.70 a
week per man were also offered by the
station, according to WNEW officials.

The union is asking for $220 a week
immediately and $25 a week more be-
ginning in 1965, in addition to the com-
pany’s proposed pension plan. The un-
ion also is demanding a 13-week paid
vacation after 20 years’ employment
and every fifth vear thereafter.

Although the station remained on the
air, it cancelled its scheduled broadcast
of the New York Giants-Green Bay
Packers championship football game
from New York’s Yankee Stadium on
Dec. 30.

The IBEW had threatened to picket
the stadium and thus prevent the NBC
and NBC-TV pickup of the game if
WNEW had covered the event.

John Van Buren Sullivan, vice presi-
dent and general manager of WNEW,
went on the air on the day of the game,
announcing that the station would not
broadcast it. The announcement was
repeated several times until game time,
pointing out that listeners could hear
the broadcast on NBC.

14 etv stations using
airborne unit tapes

The airborne television unit based at
Purdue U. and transmitting educational
programs down to several hundred
thousand students in 15 metropolitan
areas in 11 states has become one of
the largest distributors of video-taped
instructional materials in the country.

A total of 15 groups are participat-
ing in the new school year and are
taking the material for rebroadcast over
14 etv broadcast stations and one
closed circuit system. All are outside
the 200-mile radius covered by the fly-
ing classroom.

Renting only complete courses, the
organization charges from $480 for 16
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Save time! Save money! Ease those inventory control prob-
lems too! Ship via Greyhound Package Express! Packages go
everywhere Greyhound goes, on regular Greyhound buses.
Very often they arrive the same day shipped. Ship nation-
wide, anytime...twenty-four hours a day, seven days a week,
weekends and holidays. Ship C.0.D., Collect, Prepaid,
or open a charge account. Insist on Greyhound Package
Express. It's there in hours. .. and costs you less.

_ It’s there in hours...and costs you less!

“ ] . t 4

GREYHOUND PACKAGE EXPRESS, Dept. 8-N
140 S. Dearborn St., Chicago 3, [llinois
Please send, without cost or obligation, complete

information on Greyhound Package Express service
..-including rates and routes.
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COLUMBIA BROADCASTING SYSTEM,. INC.

485 Modison Avenue, New York 22, New York « Plaza 1:2345

€ K. MEADE. [0

Voo Praden

December T, 1962

Dear Peter,

I was distressed to read of the forced demise,
for economic reasons, of the NAB. You performed
& very valuable service and one that will be
missed.

I am sure I speak for most of us at CBS when I
say I most sincerely hope this first fallure
wlll not deter you from continuing your efforts
in behalf of broadcasting.

With warm personal regards and .the best of luck
in whatever you now turn to.,

Sincerely,
I ader

Mr. Peter Goelet
President

National Audience Board
152 East End Avenue
New York 28, New York

General Federation of Women's Clubs

1734 N Smaeer, N. W., Wasningron 6, D. C,

Mps. Dextee Onis Asnowo
President

Novemder 5, 1962

Dear Mr. Goelet:

What a shock and disappointment came with
your latter. I am grieved beyond desoription and
my only solace is that you will find mome other
less expensive msdia of expresslion for Your fine
ideas and attitudes,

My congratulations to you on what you have
aohieved and my best wishes for your next venture
in which you zay bs certain the General Federation
of Women's Clubs will certainly be lntereated as
admiring friends.

Sincerely,

Nra/Dexter Otis I;rrmla.
President

Mr. Peter (oslet

National Audience Board, Inc.
152 East End Avenue

New York 28, N, Y,

Deparimeni of Communication A1y

FORDHAM UNIVERSITY Mrsxr

Offies of ths Chairman
Novembar 9, 1962

Mr. Peter Goelet, Prasident
Natlonal Audience Board, Inc.
152 East End Aveme

New York 28, New York

Dear Mr. Goelet:

I Just want you to know how deeply shocked I was when I
heard that the National Audience Board could continue no longer,
and when I read your "Hail, and Farewelll" in RADIO-TV DAILY.

This is something that =imply cannot happen. The work
which you have been doing for the past eight years is more neces-
sary today than it was when you started, and with all the "seri-
oug concarn" about the broadcasting media I cannot understand
how it is that you would havs to carry on this work alone and
without any other assistance.

I want you to know that Lf there is anything that I can do
to help prevent this tragedy, I will be most willing to do it.
I sincersly hope that somehow or other you will receive the aid
necessary to continue the Natlenal Audience Board for many more’
Years.

Most sincerely,

iz, P .

WKt/cp Rev. William K, Trivett, S.J.
Chalrman




DEPARTMENT OF
HEALTH, EDUCATION., AND WELFARE

OFFICE OF EDUCATION
WASHINGTON 25, D.C.

December 20, 1962

Mr. Peter Goelet, President
National Audience Board, Inc.
152 East End Avenue

New York 28, New York

Dear Mr. Goelet:

A number of times during the psst seversl weeks I have been

on the polnt of writing you s "fan'" letter sbout ths work of
the Nationsl Audience Board ss reflected in THE VIEWER but I
never seem to have gotten sround to putting =my thoughts on
paper. Today I #m writing for quite 8 different resson. This
is 2 letter of aincere regret over my failure to receive coples
of THE VIEWER since the October issue. Can it be that I have
bsen delinquent in psying for s subscription? 1If so, that will
be easy to rectify {f acweone will aend me & bill. However,
should it be that you sre mo longer publishing THE VIEWER, this
would indeed be most regrettsble. I have found it to be =
veritsble gold mine of information, presented in sttrsctive
form with essy-to-read type and paper. Whatever the reason for
the current lapse, I hope it is only s temporary one.

Wiahing you the Cowpliments of the Sesason, I am,

L Hhotii ol

{Mrs.) Gertrudé G. Broderick
Educational Medis Specislist

NATIONAL BROADCASTING COMPANY, 1v¢,
4 SERYICE OF JADIO COXAPORATION OF AMERICA
RCA Building. Radio Cil'y. New York 20.N.Y.
cracue raes

SYDNEY M. EICES

nea

December 7, 1962

Mr. Peter Goelet
Preaident

National Audience Board
152 Fast' End Avenue
New York 28, New York

Dear Peter:

It was quite a distressing shock tolearn of the discontinuance of the
National Audience Board, although the reasons which forced this action
are guite understandable, Like all good things in life, too many of us

in the indusiry {ook for granted the splendid and constructive work

which the National Audience Board was performing. I regret deeply that
we did not have an earlier appreciation of your problems so that we could
have rendered you some more material assistance than the moral sup-
port which you have always enjoyed from many of us in broadcasting.

I hope some way will be found for the organization which you initiated and
developed {o'continue making a contribution to broadcasting without the
severe financial strain of the past. At the very least, some of those who
were very active should be encouraged to continue being active on an
individual basis. Their thoughts and suggestions will always be welcome.

I am sure that I am not alone in congratulating you on the fine work which
you performed and in expressing the hope that despite this unpleasant
experience-you will continue to display a zestful and enthusiastic interest
in breadcasting's future.

Sincerely,.

The National Academy of Television Ars aad w@ ‘.J

>
A NonProfit Azzaciatlon Dedicated 10 the Advancrsnont of Tele vinivs g

7108 HUNSET BOULIVARD. MOLLYWBSS 48, CaLLY.

Ao Came 21E w0 TS

Bo WEET 40 STREET. mEw YORR 18, M. V.
Aaes COBETET Lasmsms
OFfICERS
aoBERT ¥, LEWINE

tiovember 2, 1962

veo cory

Hr. Peter Goelet
152 East Lnd Avénue
New York 28, lieu York

Dear Peter:

1t was with considerable dlstress that I learned of your
decislon to terminate the actlvities of the iational Audience
Board, Ours has been a warm and deeply gratifying relation-
ship over the years, I have had countless redsony Yo respect
your objectives, to admire your devetion and accomplishments,
and to develop a sincere affectlen for you, personally.

1f it would be of any value to you in appralsing the work of
the National Audience Board and Peter Goelet, 1 would ap-
preciate learning some of the real reasons for your decision,
vhich I would treat in strictest confidence. I would alss
like to know what your future plans are and whether I may

be helpful.

Thank You for your thoughtful acknowlédgement of your relation-
ship with the Academy, and for providing an understanding
platform for our objectives cver the years.

Warasst personal regards.

owensTEm

WIRGIL ™ ITE NELL Sincerely,
i THE NATIOHAL ACADEMY OF

LEE 4EHVLHAN
LEW w. bnobbdnanaarn
JOHN BCOTT TAOTTEA

TELEVISAON ARTS AuD SCIENCES

ORT Vet ANEA
WEMAY L wHITE
»UD voRrin

HONORARY TRUSTEES Mministrative Asgistant
msucs roeueaere to the President

MARRY & 2CHERMAN
ren

v PC/ah

raren cory

The man to whom
these letters

are addressed

has bought this
space out of pride
1n his organization
and the system
under which 1t
operated.




WDCR Hanover, N. H., is mak-
ing a concentrated effort to change
its “college station” image. Licensed
to Dartmouth College by the FCC,
the station is manned by a staff of
100 unpaid student volunteers.

In the 1961-62 academic vyear,
WDCR, which operates on 1340 kc
with 1 kw day and 250 w night,
received about $16,000 in commer-
cial revenue ($13,000 local, $3,000
national spot). So far in the current
academic year, the station has booked

WDCR's 100-man staff turned out
en masse to report the 1962 elec-

tions from its “Election Night
Headquarters” in a campus thea-

Student-operated WDCR seeks new image

over $20,000 from local advertisers.

Though WDCR is student run, its
programs are designed to attract the
general public as well as the aca-
demic community. The daytime
schedule generally follows the music-
and-news format with what Sturges
Dorrance, general manager and
Class of 63, describes as “bouncy
wake-up music” beginning at 6 a.m,;
light classical from 9 a.m.; Broad-
way show music at 11 a.m. From
12:15 p.m. “we step up the tempo

ter. The coverage was broadcast
from 8 p.m. to 3 a.m. and included
phone reports from Boston, New
York, Philadelphia and Chicago.

continuously” until 3 p.m., according
to Mr. Dorrance, then WDCR goes
“top-40” until 5 p.m., when the mood
“relaxes” with progressive jazz,
standard instrumentals and vocals.

At 6 pm., WDCR presents a
daily 60-minute Six O’Clock Report,
including national, local, sports, busi-
ness and weather news. WDCR has
its own weather man-—a student who
wants to be a meteorologist.

From 7-9:30 p.m., the WDCR
Concert Hall holds the spotlight.
After 9:30 p.m., the schedule varies
with local productions including the
Inter-Fraternity Quiz, original dra-
matic programs and the syndicated
series The Shadow.

Progress Evident = That WDCR is
making progress in its campaign to
drop the label of “college station” is
indicated by the recent addition of a
dairy and a supermarket to its roster
of advertisers.

Sales promotion pieces for the
station emphasize the 59,000 esti-
mated people in WDCR’s coverage
area with radio (and their estimated
annual retail purchases of $106 mil-
lion) compared to Dartmouth’s 3,-
000 students (and the $1.6 million
the students spend annually).

WDCR'’s production and promo-
tion departments publish a weekly
“Listening Log” which is circulated
free to listeners who request it.

The station, which has been on
the air since 1958, operates nine
months a year, for a 19-hour day,
with silent periods during Christmas
and summer vacations. With a new
summer session being added at Dart-
mouth this year, WDCR hopes to
begin year-round operations.

The Ivy Network, New Haven,
Conn., is WDCR’s national repre-
sentative.

twenty-minute lessons for a system with
less than 500 schools, to $7,568 for
128 thirty-minute lessons for an area
with more than 3,000 schools. Avail-
able are 24 courses.

The 15 educational systems are
served by the following tv stations:
KQED (TV) San Francisco; WGTV
(TV) Athens, Ga.; WXGA (TV) Way-
cross, Ga.; WSIU (TV) Carbondale,
I1l.; WOI-TV Ames, Iowa; KOPS (TV)
Des Moines, Iowa; KETC (TV) St
Louis; WNDT (TV) New York;
WROC-TV Rochester, N. Y.; WQED
(TV) Pittsburgh; KUHT (TV) Hous-
ton; WHRO (TV) Norfolk, Va.; KCTS
(TV) Seattle; and WHA-TV Madison,
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Wis. The closed circuit system serves
the Corning, N. Y., school district.

The flying classroom experiment is
in its third year of operation. It is
underwritten by a grant from the Ford
Foundation.

RKO division to meet

The first meeting of managers of the
12 RKO General Broadcasting stations
since the formation of the new RKOQO
General Inc. division starts today (Jan.
7) in New York and continues to Jan.
16. Hathaway Watson, president of
the new division, will preside at the
sessions, which will deal with business
and policy matters.

Communications experts
needed, says Huntington

Colleges and universities must broad-
en their curricula to include the science
of mass communication according to
George Huntington, executive vice
president of Television Bureau of Ad-
vertising.

Speaking before business administra-
tion and economics students at Franklin
& Marshall College, Lancaster, Pa., Mr.
Huntington said the nation needs “com-
munications scientists” who can deter-
mine why some words, pictures and
sounds are more effective than others.
This, he continued, is necessary to
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decide the “words, ideas and sounds”
that communications satellites “will
carry to the rest of the world.”

“What is needed,” Mr. Huntington
concluded, “is industry and foundation
endowment for, and university willing-
ness, to train students for, this highly
specialized, highly needed scientific
endeavor.”

Mr, Huntington was in Lancaster as
the guest of WLYH-TV, ch. 15, which
last week was celebrating its entry into
the Lancaster market and its primary
affiliation with CBS-TV.

West Coast to hear
ABC Radio rating story

ABC Radio’s use of the Sindlinger
method of radio research analysis will
be explained this month at two sympo-
siums for agency and media representa-
tives on the West Coast.

The meetings have been scheduled
for Jan. 21 (Monday, 9:30 a.m.) in
the Hunt Room of the Fairmont Hotel,
San Francisco, and Jan. 23 (Wednes-
day, 9:30 a.m.) in the Grove Lounge,
Ambassador Hotel, Los Angeles.

Attending the meetings will be Robert
R. Pauley, ABC Radio president; Al-
bert Sindlinger, president of Sindlinger
& Co.; James E. Duffy, executive vice
president, ABC Radio; Jack H. Mann,
ABC vice president in charge of ABC
Radio West, and Mrs. Flizabeth Harris,
manager of research, ABC Radio. Simi-
lar meetings were held late last year
in New York, Detroit and Chicago.

Students get advice
from Storer manager

Students interested in becoming broad-
casters should have a working knowl-
edge of the networks, film syndication,
FCC and the nomenclature of the in-
dustry Robert S. Buchanan, general
manager of WIW-TV Cleveland, told
the Speech Association of America
Convention last week.

The Storer Broadcasting Co. execu-
tive described the qualities broadcasters
seek in a prospective employee as: an
alert industrious attitude conscious of
the overall operation even on week-ends
and holidays; appearance to create a
favorable impression; the ability to cre-
ate the right impression to the public
through courtesy; a high standard of
office decorum; the ability to give a
direct answer; making constructive sug-
gestions regarding working conditions
and asking questions about one’s work.

An available file of trade papers, Mr.
Buchanan pointed out, makes it possi-
ble for the university student to keep
up with changes in the industry so that
a job applicant can discuss intelligently
with a prospective employer the busi-
ness he wants to enter.
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BOARD SURE TO DISCUSS COLLINS

NAB president’s future may be determined at Phoenix meeting

A long list of routine matters faces
the NAB board when it convenes next
week (Jan. 14-18) at the Camelback
Inn in Phoenix, Ariz., but one item of
paramount interest isn’t on the formal
agenda—what about Gov. LeRoy Col-
lins’ contract renewal?

Gov. Collins entered the third and
final year of his contract last week as
the center of an industry controversy
that started last Nov. 19 at the final
NAB Fall Conference in Portland, Ore.
(BROADCASTING, Nov. 26, 1962). At
that time Gov. Collins spoke harshly
of cigarette commercials directed at
school-age children and demanded that
the industry do something about it.

The cigarette comment drew criti-
cism from station, network and adver-
tising-agency sources as well as praise
from some civic groups and broad-
casters who agreed with the NAB presi-
dent.

Following the agitation, a special
NAB committee set up to review the
Collins three-year contract failed to
take any action or to hold a planned
meeting. The contract calls for a $75,-
000 annual salary, about $15,000 for
living expenses and an expense account.
1t is reviewable at the end of two years
(Jan. 1, 1963).

Although the unofficial agenda for
the board’s Arizona meeting doesn’t
indicate how the Collins contract will
be handled, it's known members of the
board, including Clair R. McCollough,
Steinman Stations, joint radio-tv board
chairman, have discussed the subject in
letters and phone calls. Mr. Me-
Collough is chairman of the special
contract review committee.

Report to Board = At NAB head-
quarters it was indicated the subject
is certain to come up at the meeting,
with a possibility the contract com-
mittee will meet formally and file a
report with the board.

As the board meeting approaches,
association membership is at an alltime
high (BROADCASTING, Dec. 31, 1962).
Budget matters will occupy much of
the time of board committees and the
board itself. Including all activities,
the budget now runs around $1.7 mil-
lion and there’s a good chance some of
the research and other projects could
run up the figure to a record total.

NAB's convention committee will
report on plans for the March 31-April
3 industry meeting at the Conrad Hilton
Hotel, Chicago. The general format of
the convention has been planned. Many
details remain to be worked out, in-
cluding the annual equipment exposi-
tion. Contracts for equipment exhibits
have been signed but there still is un-

certainty about the status of film ex-
hibitors, who are planning special dis-
plays in the Congress Hotel a few doors
from the Conrad Hilton.

The board’s schedule at Phoenix
follows:
Jan. 14—Tv finance committee 9

a.m.; radio finance committee 11 a.m.;
general fund finance committee 2 p.m.;
membership committee 4 p.m.

Jan. 15—Distinguished service award
subcommittee 9 a.m.; convention com-
mittee 11 a.m.; joint boards of direc-
tors 2 p.m.

Jan. 16—Tv board 9:30 a.m.

Jan. 17—Radio board 9:30 a.m.;
reception for retiring board members
6 p.m.

Jan. 18—1Joint boards 9:30 a.m.

The directors will receive recommen-
dations from the NAB Tv Code Re-
view Board calling for amendments
covering editorializing and stricter
standards for over-the-counter products
involving health considerations. A re-
port on the cigarette advertising prob-
lem raised by Gov. Collins will be sub-
mitted.

Among topics on the agenda are
NAB’s role in the overpopulation of
radio, to be reviewed today (Jan. 7)
at a joint NAB-FCC shirtsleeve session
(story page 68). Also to be considered
will be the FCC’s hearing into the
programming of television stations
in Omaha, Neb. Right of access
to news sources, legislative prospects
and other regulatory problems will be
considered.

All but one of the 42 board members
will be present at Phoenix. Julian
Haas, KAGH Crossett, Ark., will be
unable to attend because of illness.
There is one board vacancy due to the
resignation of Joseph Drilling, who re-
signed when he became president of
Crowell-Collier Broadcasting Co. The
vacancy probably will be filled at the
annual tv board elections during the
Chicago convention.

Media reports...

BCH adds rep firm = Pearson National
Representatives Inc., New York, has
subscribed to the automated centralized
billing services of Broadcast Clearing
House, New York. The agreement cov-
ers Pearson-represented radio stations,
its New York office and five branch
offices.

NBC Radio adds affiliate » KINO
Winslow, Ariz., joined NBC Radio’s
affiliate list on Jan. 1. Owned by Wil-
lard Shoecraft, KINO operates full time
with 250 w on 1230 kc. Eric Manola
is station manager.
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PROGRAMMING

JUDY GARLAND TO CBS-TV SERIES

Contract for 32-show package involves $6.5 million

CBS-TV has added Judy Garland to
a lengthening list of star performers.
She will appear in a new series on the
tv network next season. A contract
signing with Miss Garland and report-
edly involving some $6.5 million in a
series of 32 one-hour show packages,
was announced last week.

€d Coughlin, of Peters, Griffin, Woodward, passes the club hat to Bob.

The new contract with Miss Garland
was said also to contain options for
renewal over a four-year period.

Miss Garland’s shows, which have
been on CBS-TV, have been in-
frequent over the years and mainly con-
fined to specials. She currently is work-
ing in a special being prepared for

]

Bob Rowell, of F., C. & B., joins the Tricorn Club

Our club hat is crowning some of the smartest market-media brains in the land.
It makes no difference whether they're adorned with crew-cuts, flat-tops, ivy-
league-trims, Jackie K. bouffants — or just a flesh-tone expanse. Bob made the
club’s exclusive ranks by winning this required quiz: 1. What is the Tricorn Mar-
ket? 2. What is North Carolina’s No. 1 metropolitan market in population, house-
holds and retail sales? Answer to both: the 3-city “tricorn” of Winston-Salem,
Greensboro, High Point. He then scored a triple parlay by knowing what state
ranks 12th in population. (Sure you knew it's North Carolina?) But the real money
winner is the marketing team that knows WSJS Television is the No. 1 sales pro-

ducer in the No. 1 market in the No. 12 state.

Source: U. S. Census.

 WSTS cvson MO
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March 19 telecast (8:30-9:30 p.m.})
on CBS-TV which will co-star Phil
Silvers and Robert Goulet. Her most
recent performance on the network and
her first in six years was in February
1962.

In the fall of 1963, CBS-TV said,
Miss Garland will star in a weekly,
one-hour musical-variety series. The
day and time have not yet been an-
nounced.

Creative Management Assoc. Ltd.,
of which David Begelman and Freddie
Fields are the principals, represented
Miss Garland in the negotiations which
led to her signing with CBS.

NET announces plans
for new programming

National Educational Television’s
1963 programming will expand in four
categories, John F. White, president,
National Educational Tv & Radio Cen-
ter, announced last week.

He described the expansion plans as
(1) programs for children that make
learning fun, such as What's New?, a
daily half-hour series for children from
seven to 12; (2) public affairs pro-
grams, exemplified by Great Decisions
—1963, a series of eight one-hour re-
ports; (3) the arts, with special concen-
tration on fresh and experimental pro-
gramming (dramas from foreign tv pro-
duction centers and programs by indi-
vidual artists), and (4) the sciences,
with particular emphasis on keeping
people abreast of technological ad-
vances, for example, Dave Garroway’s
11-program series Exploring the Uni-
verse.

NET’s network affiliates grew from
58 to 70 in number during 1962, ac-
cording to a roundup of last year’s
developments and activities.

‘Peter Pan’ scheduled
for fourth tv showing

“Peter Pan,” one of the largest audi-
ence-drawing entertainment shows ever
telecast by a single network, is sched-
uled for a fourth viewing on Feb. 9 at
7-9 p.m. on NBC-TV.

Live performances of the James M.
Barrie classic shown by the network on
March 7, 1955, and Jan. 9, 1956, had
total viewing audiences estimated by
NBC at 67.3 million and 57.5 million
respectively.

The taped color version, featuring
Maty Martin, to be shown Feb. 9, was
originally viewed Dec. 8, 1960, by an
audience of approximately 65 million,
according to the network. The show is
a ,Richard Halliday-Edwin Lester pro-
duction.
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DATELINE'63

SIX 0'CLOCK REPORT ELEVEN 0°CLOCK REPORT
with DICK JOHN with LARRY GAFFNEY

For the first time in the Pittsburgh area, the news takes on a big, bold look. It's
DATELINE '63—a twice-a-day, close-up portrait of local, area and world events.

The Six O'Clock Report of DATELINE '63 features Dick John, nationally acclaimed
newscaster, along with Red Donley, Bob Cochran, and the award-winning Huntley-
Brinkley Report in a solid hour of news, weather and sports.

DATELINE '63’s Eleven O'Clock Report features Larry Gaffney in a round-up of
local, area and world news—up-to-the-minute—followed by sports with Red Donley.

The news is bigger . . . the news is hotter on Channel 11, because around the
clock, WIIC newsmen and cameramen are there when it happens.

“WIIC CHANNEL 11

For availabilities and adjacencies, see your Blair TV representative
BROADCASTING, January 7, 1963 55



The emergence of color television
into the mass media class will be a
boon to the producers of travel-
adventure films, according to Bill
Burrud, a pioneer in that type of tv
programming. It will be, that is, if
they have had Mr. Burrud’s fore-
sight of making true-life documen-
taries in color., He now has some
2,000 half-hour films which, having
been successfully exposed to viewers
who saw them in black-and-white,
are now ready for a new career in
color.

“Even if he has seen the film be-
fore in monochrome, the color-set
owner is going to enjoy watching it
over again,” Mr. Burrud said last
week. “There’s no doubt that color
adds to the enjoyment of watching
a fictional drama or a musical show
on tv and the value added by color
is even greater for our type of show.
Colorful native costumes, colorful
foreign backgrounds give added real-
ity and added impact to our kind of
programs, which depict events that
are called colorful even when they
are merely described in words.”

And color will add to the profit
of the producer of travel-adventure
films as well as pleasure to their
viewers, Mr, Burrud firmly believes,
Not that they aren’t profitable al-
ready. After 11 years in the field,
Bill Burrud Productions now earns
about $1 million a year. A large
part of these earnings are plowed
back into new products, the com-
pany owns all its own negatives out-
right and in more than a dozen years
has always managed to handle its

own financing without bank loans.

Growing Up ® Such business acu-
men, rare in any instance, is remark-
able when displayed by one who is
primarily an actor. Bill Burrud made
his stage debut at the tender age of
9 and went on to become a child
movie star, But late in 1948 he was
no longer a child nor a star, just an
out-of-work actor. The Los Angeles
Times was getting its tv station
(KTTV) ready for a Jan. 1, 1949,
start of program service and Bill felt
it was a chance to get into television.
He’d been turned down for a staff
job at the station so he tried an
oblique approach, through the news-
paper’s outdoor editor, an old ac-
quaintance.

“Let’s get together and make a
program to tell people what they can
see in Southern California on a
weekend trip,” Bill proposed. The
editor called the publisher, who liked
the idea and called the station man-
ager, and Open Road was added to
KTTV’s schedule as a weekly half-
hour which tied in with a Sunday
newspaper column. Bill rushed to a
camera store, plunked down practi-
cally his last dollar for a secondhand
movie camera and said to the
amazed salesman: “Show me how to
operate this thing. I've got a tv show
starting in five weeks,”

The what-to-see-near-at-hand pro-
gram gradually expanded its scope
as its embryo producers discovered
that other people, some of them even
professionals from the motion pic-
ture field, were making travel films
that could be obtained for use on

Burrud sees tv viewers returning with colored glasses

television. “We also found that peo-
ple were interested in the out-of-
doors, in nature, in true life adven-
ture. But they needed a dramatic
frame. Even here, the play’s the
thing. Nature in the raw can be
pointless as well as wild. Before long
we began to follow the pattern of
the picture magazines like Life and
Look and to select and edit our pic-
tures to tell stories about people,
places and things.”

Spreading Qut » The program de-
veloped to the point where other
Los Angeles tv stations got inter-
ested in it and Bill Burrud moved
his base of operations from KTTV
to the highest bidder, KCOP, which
was building a travel-adventure for-
mat. Today, he has four programs
a week on KCOP: Holiday at 7-7:30
p.m. Monday; Wanderlust at 7:30-
8 p.m. Tuesday; True Adventure at
7:30-8 p.m. Thursday and Vaga-
bond, his original series, which has
just returned for a new showing at
8:30-9 p.m, Tuesday. KCOP still
his home station, pays Mr., Burrud
better than $250,000 a year for his
program services.

Until 1956, when Vagabond went
into syndication through Official
Films, he did the narration live for
his local Los Angeles broadcasts on
KCOP and he still follows that prac-
tice for Wanderiust and Holiday.
“I'm still an actor at heart,” he says,
“and I like to make personal appear-
ances when I can.”

Today his True Adventure films
are in 49 U. S. markets, plus West
Germany, Australia and French

Film sales...
Sugarfoot (Warner Bros. Tv): Sold

to WLWI (TV) Indianapolis and
WLWD (TV) Dayton. Now in 24
markets.

Surfside 6 (Warner Bros. Tv): Sold
to WSIX-TV Nashville, Tenn., and
WAST (TV) Albany, N, Y. Now in
33 markets,

The Roaring 20's (Warner Bros.
Tv): Sold to KAKE-TV Wichita, Kan.
Now in 19 markets.

Lawman (Warner Bros. Tv): Sold
to WITG (TV) Washington, D. C,,
and WTVN (TV) Columbus, Ohio.
Now in 11 markets.

Ripcord (United Artists Tv): Sold
to Standard Oil of Indiana, through
D’Arcy Adv., for WWTV (TV) Cadil-
lac-Traverse City, Mich. New station
sales are: WINK-TV Fort Myers, Fla.;
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WGAN-TV Portland, Me.; WSBT-TV
South Bend, Ind.; KOMU-TV Colum-
bia, Mo.; WLWD (TV) Dayton, Ohio;
WSAZ-TV Charleston-Huntington, W.
Va. Now in 150 markets.

Steve Allen Show (WBC Program
Sales): Sold to KENS-TV San Antonio,
Tex, Now in 27 markets.

Maverick (Warner Bros. Tv): Sold
to WAII-TV Atlanta; WLBW-TV Mi-
ami; KXLY-TV Spokane; KVII (TV)
Amarillo, Tex., and KSHO-TV Las
Vegas, Nev. Now in 34 markets,

MCA files for overdue fees

MCA Inc. anounced last week it has
filed with the American Federation of
Musicians in New York several arbitra-
tion complaints against former clients
in the band and orchestra field. MCA
claimed they failed to pay commissions
for services rendered prior to the com-

pany’s discontinuance of its talent agen-
cy business last July. The names of the
former clients were not revealed. Sev-
eral weeks ago, MCA filed a similar
action against Dick Chamberlain, star
of the Dr. Kildare series on NBC-TV.

Ford fund etv grants:
$16.3 million in 1962

Ford Foundation grants to educa-
tional television totaled $16,394,000 in
1962, according to the foundation’s an-
nual report for the period from Oct. 1,
1961 to Sept. 30, 1962.

The largest etv grant, $8.7 million,
was to the Midwest Program on Air-
borne Television Instruction, which
completed its first full year of operation
in June 1962. Its total support from
the foundation has reached $14.7 mil-
lion.

Cominunity etv grants totaled $7,
BROADCASTING, January 7, 1963



Canada; Treasure “It's all about lost
and buried treasures, but I've yet to
find one myself”) and the veteran
Vagabond are currently in six mar-
kets apiece. Wiljon Corp., a sub-
sidiary of Bill Burrud Productions,
handles the sales of True Adventure
in the 11 western states and all sales
of Treasure and Vagabond. The syn-
dication of True Adventure outside
the West, in the rest of the U. S. and
abroad, is handled by Teledynamics
Inc., New York organization which
deals exclusively in color programs.

Built-in Viewers » Scheduled large-
ly in the early evenings, all-family
viewing time, the travel-adventure
films do well in ratings, Mr. Burrud
reports, particularly with adult view-
ers. “When there’s a kid show against
us, we'll tie it; when there isn’t, we're
generally tops.” One thing he can’t
explain is that audience composition
studies show the majority (60% ) of
his viewers to be women,

From its small beginning, Bill Bur-
rud Productions has grown to an
organization with 23 fulltime em-
ployes and 53 stringers around the
world. The home staff includes nine
editors, four supervisor-producers, a
production coordinator, three sales-
men and the management and office
help. Gene McCabe, vice president
and business manager, handles most
of the day-to-day business matters,
leaving Bill free for his creative
work, such as writing the talks he
gives to amplify and explain the pic-
tures. “Things have changed since
1953-54 when we started making
Vagabond,” he commented. “Then
those half-hour films cost about
$5,000 apiece to produce. Today, a

PRt a1

True Adventure will run anywhere
from $13,500 to $17,000. Fortu-
nately, quality has gone up along
with costs. We wouldn’t accept to-
day what we were happy to get
seven or eight years ago.”

Looking to the future, Mr. Burrud
feels it is quite possible that his

company might be merged with a

large firm. “I wouldn't object if my
people can go along as a unit. I'd
like to make a capital gains deal on
all the negatives we own; earnings
of $1 million a year sounds like a
lot, but there’s not much left after
taxes.”

694,000. National Educational Tv &
Radio Center’s share was $4.7 million
and WNDT (TV) New York was
granted $2,994,000. WNDT also re-
ceived $225,000 grant for programs ex-
changed with WGBH-TV Boston.

5% increase for directors

More than 700 members of the Di-
rectors Guild of America, including
directors, assistant directors, associate
directors and stage managers, got raises
of 5% on Jan. 1 under contracts ne-
gotiated by DGA in 1960.

A freelance director of a tv network
program (except dramatic, sports or
“high budget” programs) get $66 for
a weekly show of five minutes or less
under the new scale, up to $855 for
seven hour-long programs a week. The
new scale for dramatic shows ranges
from $80 for a five-minute, once-a-
week show to $1,033 for seven hour-
long programs.
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Does the blacklist still exist in radio-tv?
AMERICAN JEWISH CONGRESS PANELISTS CITE TROUBLES

The broadcasting industry still main-
tains a blacklist which bars certain en-
tertainers from appearing on radio and
television, it was asserted in a general
panel discussion by performers and
lawyers in New York, Dec. 30.

The discussion, called “The Thunder
of Reaction,” was presented by the
American Jewish Congress. The panel
included John Henry Faulk, former
blacklisted radio commentator, who re-
cently won a libel suit against Aware
Inc, for linking him falsely with pro-
communist causes,

Other pane]l members were Oscar
Brand, ballad singer and tv entertainer;
Theodore Bikel, actor and folksinger
and head of the arts chapter of the
congress; and Howard Squadron, law-

yer and co-chairman of the congress’s
commission of law and social action.

It was the consensus of the panel
that a performer cannot be expected to
be silent on controversial political issues
and confined only to his immediate
world of entertainment.

Mr. Brand contended that an enter-
tainer may be prevented from perform-
ing on radio or television by one post
card from a listener disputing his ap-
pearance on a program.

The networks and agencies, he em-
phasized, “feel guilty” about the exist-
ence of the blacklist but are afraid “to
get into a sphere where they will be
considered troublemakers.”

He suggested that social organiza-
tions like the congress appeal to the
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heads of networks and advertising
agencies to make a public stand against
the list.

Mr. Brand’s comments made up the
few radio-tv specifics in what was a
general discussion of today’s status of
blacklisting.

Program notes...

Intertel production = Tahiti-Pacific
Cocktail, ninth in a series of Interna-
tional Television Federation (Intertel)
documentaries, is being produced by the
Australian Broadcasting Commission in
partnership with broadcasters in Can-

ada, Great Britain and the U. S. The
program, scheduled for viewing in Jan-
uary in more than 20 countries, will be
syndicated in the U. S. by Westinghouse
Broadcasting Co. WBC and the Na-
tional Educational Television & Radio
Center are the U. S. members of Inter-
tel.

‘Girl Talk’ plans = ABC Films Inc.,
New York, announces an additional 13
weeks of production on Girl Talk, a
half-hour, five-day-a-week series. Start-
ed Dec. 3, 1961, in five markets, the
program stars Virginia Graham and

GOVERNMENT

guests. Now in 16 markets, the series
has been ordered for sponsorship by
several advertisers in additional mar-
kets, predicated upon the program’s
purchase by stations.

New TAC show = Television Affiliates
Corp., New York, has added The Land
of the Distelfink produced by WFIL-TV
Philadelphia, to its library.

Wolper to expand activities = Wolper
Productions, Hollywood, which has
confined its activities to tv documen-
taries, plans to enlarge operations to
include dramatic tv filmed programs.

$9 million kiss between RCA and Philco

SETTLED; PATENT DISPUTE AND CH. 3 PHILADELPHIA HASSLE

A legal obstacle to the proposed ex-
change of NBC’s Philadeiphia stations
for RKO General’s Boston stations was
removed last week with announcement
that Philco Broadcasting Co. and its
parent Ford Motor Co. had reached an
agreement with RCA-NBC resolving
long-standing litigation.

NBC and RKO General have pend-
ing at the FCC a plan to swap WRCV-

AM-TV Philadelphia and WNAC-AM-
TV and WRKO (FM) Boston.

A two-part accord was reached Jan.
3 between RCA and Philco. First they
settled a long-standing dispute in the
patent license field, with RCA agreeing
to pay Philco a flat $9 million for
Philco patent rights. Second, NBC and
Philco announced they are filing with
the FCC a joint request for withdrawal
of Philco’s application to operate a ch.
3 tv station in Philadelphia.

The ch. 3 action has stood in the
way of the RKO General-NBC ex-
change of Boston and Philadelphia fa-
cilities. 1f the FCC approves the Philco
withdrawal request, NBC will repay
Philco “for the expenses it has reason-
ably incurred in furthering its applica-
tion.” The amount had not been deter-
mined last week. Philco filed a protest
to NBC’s Philadelphia ch. 3 renewal
application in 1957 and filed an appli-
cation for the facility in 1960,

The joint RCA-NBC and Ford-Philco
damage suit settlement does not involve
payment of any consideration “for
Philco’s agreement to seek withdrawal
of its application for the Philadelphia
station license. Both the license agree-
ment and the agreement to settle the
damage claims between the parties
already are in force, and neither is con-
tingent upon FCC approval of the re-
quest to withdraw the Philco applica-
tion for ch 3 in Philadelphia.”

Hearing Resumes = When FCC Chief
Hearing Examiner James D. Cunning-
ham resumes hearings today (Jan, 7)
in the Philco application for ch, 3 in
Philadelphia, Irving Segal, counsel for
NBC, will propose that the record in
the case be closed now that Philco has
agreed to withdraw its application. NBC
Board Chairman Robert Sarnoff had
been scheduled to testify at the hear-
ings which were originally scheduled to

resume Jan. 2. The FCC Broadcast
Bureau, a party to the case, will appear.

The RCA-Philco patent agreement
specifies that RCA will get non-exclu-
sive licenses under all present Philco
and Ford United States patents for
radio apparatus including color tv, tran-
sistors and data processing equipment,
all being for the full lives of the patents.

RCA will be free for the next five
years to use any domestic color tv
patent issuing to Philco on an applica-
tion filed after the date of the agree-
ment.

Non-Exclusive Licenses = Ford and
Philco receive non-exclusive licenses
from RCA under all present domestic
patents and patent applications relating
to radio-purpose apparatus (other than
color tv), transistors and data process-
ing equipment, running for the full
lives of the patents.

In addition Ford and Philco are
granted rights under RCA color tv
patents that were issued before QOct. 28,
1958 as well as on applications filed
prior to that date. These cover inven-
tions needed to comply with the FCC
standards for color tv. Later color tv
patent rights will be available to Ford
and Philco at the prevailing rate for
such licenses,

An important phase of the agree-
ment is the settlement, without payment
of damages by either company, of the
litigation between them that has been
pending since 1957 in the U. S. Dis-
trict Court, Philadelphia. Philco is
withdrawing its elaim for $150 million
damages against RCA and RCA is
withdrawing its claim for $174 million
damages against Philco.

Chief Examiner Cunningham is pre-
siding at hearings in progress since last
October on the proposed Philadelphia-
Boston trade, an NBC renewal applica-
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SUPERMARKET!

————emzesmailE> FORMERLY THE CHARLESTON-HUNTINGTON MARKET

Y PROFUSELY ILLUSTRATED DIGEST ABSOLUTELY FREE!! ¥

“Attention media and marketing men! Get your gala
Supermarket booklets while they last!” warn Tom

Gartenl and John Sinclair2?, proprietors of Supermarket
Station WSAZ-TV.

Find out why the famous Charleston-Huntington
Market changed its name to SUPERMARKET! Learn
how Supermarket has a gigantic $4,000,000,000
payroll, 2,302,000* consumers, 72 great counties in
four great states, booming metropolises like Charleston
and Huntington, $2,011,372,000* in annual retail
sales, and 207,200 TV homes delivered (which put

Supermarket in the top 30 television markets**)!

Read this meaty digest for news about Supermarket
Station WSAZ-TV, too! Discover why ours is the only
station that serves Supermarket—the only single medium
that can cover all of Supermarket, all at one time.

Check out WSAZ-TV (one of NBC’s top 15!**¥)
and its fat market. Be a hero in the office, sell more
products and get a whole lot richer—soon! Just write
us or call your Katz agency man and ask for your copy

of “SUPERMARKET”!

vc Y Y THE SUPERMARKET STATION % % %

WSAZ-TV

1 vice President, General Manager, WSAZ-Tv.
2 Manager, Charleston Operation, WSAZ-TV,

*SRDS (July. 1962).

**ARB, 7:30 P.M. to 11:30 P.\., Monday through Sunday, ali stations (Nov..1861).

*s3 ARB, Average homes dellvered, 9:00 A.M. o Midnignl. Monday through Sunday (Nov,, 1951).

WSAZ-TV, Channel 3, an NBC Primary Affiliate, Division:
The Goodwill Stations. Inc.
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LATEST 7 COUNTY
NEGRO PULSE™ GIVES

WLIB

ouT
OF

HALF HOUR FIRSTS

n N.Y.C.and it's tied for first in 26th

From sign-on to sign-off (6 AM to 7 PM)
WLIB is ahead of every Negro station,
full or part time, operating in New York
City. First for the first 25 half-hours and
tied for first in the 26th.

Since 1955 WLIB has been overwhelmingly
first in every 7 County Negro Pulse taken
— often with mare haif-hour firsts than all
other Negro stations combined. No other
station in the market has ever chalked
up a record that remotely approaches it,

The reasons are simple:
WLIB has more Community Programs than
all other stations combined.

WLIB has more special editorial features
than all other stations combined.

WLIB has more comprehensive specialized
news coverage than all other stations
combined.

Perhaps that is why it has more national
advertisers as well. Advertisers have found
that to reach the vital Neﬁro Community
of greater New York, no other station re.
motely approaches WLIB.

%mm

310 LENOX AVE. AT 125th ST.
NEW YORK 27, NEW YORK

*Oct. — 1962
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tion for WRCV-TV and Philco’s ch. 3
application. NBC had been ordered to
dispose of its Philadelphia properties by
last Dec. 31 under a 1959 consent de-
cree with the Dept. of Justice but this
deadline had been extended 18 months
(BroaDCASTING, Dec. 24, 1962). Testi-
mony at the hearings has included
charges that Westinghouse had been
pressured by NBC into swapping its
Philadelphia stations for NBC's Cleve-
land properties.

FTC issues 248
co-op complaints

Emphasizing that it was not attack-
ing co-op advertising, the Federal Trade
Commission last weeek mailed 248
identical complaints and proposed con-
sent orders to cease and desist from
the payment of discriminatory advertis-
ing allowances to leading apparel man-
ufacturers.

The action was the result of a one-
day conference at the FTC last October
when spokesmen for apparel makers
urged a blanket approach to unfair
practices in co-op advertising, but urged
that the principle of co-op advertising
be permitted to stand (BROADCASTING,
Oct. 22, 1962).

In the complaints sent out by the
FTC last week, the commission said
that investigation indicates that the
manufacturers had violated Sec. 2(d)
of the Clayton Act by paying certain
customers advertising allowances which
were not made available on propor-
tionally equal terms to all other com-
peting customers.

The manufacturers were given until
Feb. 15 to utilize the consent order
procedure. Otherwise, it was indicated,
the FTC would have to bring individual
complaints which would be litigated
under the usual FTC rules.

Dissenting to last week’s action were
Commissioners Philp Elman and A.
Leon Higginbotham Jr.

FCC moves to revoke
North Carolina am

The FCC instituted license-revoca-
tion proceedings last week against a
station that a commission staff investi-
gation indicates has been operated
“without a license or other valid au-
thorization for more than two years.”

The station, WBMT Black Mountain,
N. C., was ordered to show cause why
its license shouldn’t be revoked.

The commission files list Eugene and
David P. Slatkin, doing business as
Mountain View Broadcasting, as the
licensees.

But, the commission said in its show-
cause order, the Slatkin brothers dis-
solved their partnership more than two

months before a cp was granted on May
4, 1960, without amending their appli-
cation.

The commision also said the station’s
finances and business operations have
been controlled by a corporation in
which Mr. and Mrs. Eugene Slatkin
shared ownership with Mr. and Mrs.
John Greenwood, of Black Mountain.

According to the commission, Mr,
Greenwood, publisher of a weekly news-
paper, supplied more than half the funds
used in building the station.

In all, the commission alleges five
violations of the broadcast rules which,
it said, raises questions as to whether
the station was built and operated with-
out a license, in violation of the Com-
munications Act, and whether Eugene
Slatkin has the character qualifications
to be a licensee.

In addition to listing charges arising
out of the WBMT operation, the show-
cause order alleges Eugene Slatkin
made false statements to the commis-
sion in applications for construction
permits for am stations in Shelby and
Hendersonville, N, C., as well as in an
affidavit filed in connection with his role
in preparing an application for a con-
struction permit at Asheville, N, C,

WHHM permitted
to stop for 90 days

WHHM Memphis reached the point
where it was “unable to meet the pay-
roll” and received FCC permission to
go off the air from Dec. 27, 1962, un-
til today( Monday). Last week the sta-
tion asked for and received authority
to remain silent an additional 90 days.

William Grumbles and his sister,
Marie Copp, WHHM owners of record,
have asked the FCC to approve the
sale of the station to its former owner,
Thomas W. Shipp. The transfer is
necessary to salvage the station from a
precarious financial position, licensee
Mercury Broadeasting Inc. told the
FCC in answer to a protest against the
sale (BroabcastiNg, Nov. 26). Mr.
Shipp would cancel $160,000 in debts
against WHHM as payment for the sta-
tion. Mr. Grumbles is president of
WYNS-TV Syracuse, N. Y., as well as
president of WHHM.

Several other stations received FCC
permission to remain silent for various
periods up to three months to start
the new year. Like WHHM, most
were having financial troubles, a com-
mission spokesman said. Among those
now dark: WTSV-FM Claremont,
N. H,; WTHR Panama City Beach,
Fla.; KRPM (FM) San Jose, Calif.;
WETT Ocean City, Md.; WRBB Tarpon
Springs, Fla.; WSFR Sanford, Fla.;
KENE Toppenish, Wash.;, KNEL
Brady, Tex.; KCAL-FM Redlands,
Calif.; and KMOD-FM Midland, Tex.
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Scientiﬁc research grants are made each year by the Cereal Institute for experimental and
library research. Findings from this research are made available through published reports, leaflets,

and in educational messages. c

During 1962, Cereal Institute grants are supporting research at the following universities:

Department of Internal Medicine, College of Medicine, State University of lowa
Department of Physical Education, State University of Iowa

Literature Research, State University of Iowa

Departments of Physical Education, University of California

School of Medicine, Marquette University

CEREAL INSTITUTE, INC.
135 South LaSalle Street, Chicago 3 CEREALS ARE
LOW IN FAT

A research and educational endeavor devoted
10 the betterment of national nutrition
BROADCASTING, January 7, 1963
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DO YOU HAVE
ONE OF THESE
CLIENTS . ..

» DAIRY « POTATO CHIPS
o BOTTLER o PACKAGED MEATS
» BAKERY o SUPER MARKETS

o DRUG CHAIN « FROZEN FOODS
o CANDY  GAS STATIONS

They need the
n'SELLIF in

JUNIOR
AUCTION

CCPYRIOKTED

selling sponsors pro 3
JUNIOR AUCTION.

Now in 32 markets!
Your market may
be open...contact

MIKE FADELL CO,, Inc.

603 SECOND AVE. SOUTH
MINNEAPOLIS 2, MINN. ¢ FE 3-3416

The death of U, S. Sen. Robert S.
Kerr (D-Okla.) in Washington last
week (see page 76) left the chair-
manships of two standing commit-
tees vacant as the 88th Congress pre-
pared to convene this Wednesday
(Jan. 9).

Meanwhile, Oklahoma Gov. J.
Howard Edmondson, the man who
is empowered to name a successor to
the senate seat formerly occupied by
the multi-millionaire oilman and
broadcaster, was in a position to
place himself in that chair—with
the help of Lt. Gov. George Nigh,
a fellow Democrat. No announce-
ment was expected until after Sen.
Kerr’s burial, scheduled last Friday
(Jan. 4).

Sen. Kerr was chairman of the
Aeronautical and Space Committee
and was in line to succeed the late
Sen. Dennis Chavez (D-N. M.) as
chairman of the Public Works Com-
mittee.

Symington Likely » Sen. Stuart
Symington (D-Mo.), former secre-
tary of the Air Force under Presi-
dent Harry S. Truman, seemed a
likely successor space committee
chairman should the post be waived
by three senior Democrats, all of
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whom now head important standing
committees.

Sen. Warren G. Magnuson (D-
Wash.), chairman of the Commerce
Committee, which is parent of the
Communications Subcommittee, in-
dicated last week he intends to stay
there. He waived the Space Com-
mittee chairmanship two years ago
when Sen. Kerr succeeded then-Sen.
Lyndon Johnson of Texas. The
space post was passed up then, too,
by Sen. Richard B. Russell (D-Ga.),
chairman of the Armed Services
Committee, and Sen. Clinton P.
Anderson (D-N. M.), chairman of
the Interior and Insular Affairs Com-
mittee. Both senators are in line for
the job now, but neither indicated
interest in giving up the committees
with which they have long been
identified.

Sen. Pat McNamara (D-Mich.),
senior Democrat on the Public
Works Committee, was in line to as-
sume that chairmanship.

The late Sen. Kerr was also rank-
ing Democrat on the Finance Com-
mittee, of which Sen. Harry F. Byrd
(D-Va.) is chairman. Sen. Russell
B. Long (D-La.) now is ranking
Democrat.

CBS appeals decision
on compensation plan

Charging that the FCC is not au-
thorized to regulate business arrange-
ments between a network and its affili-
ates, CBS last week asked a federal
court to overrule the FCC’s finding
that its new compensation plan to tv
station affiliates violates commission
rules.

In an appeal filed with the U, S.
Court of Appeals for the Second Cir-
cuit in New York, the network claimed
(1) that the FCC is not authorized to
regulate rates of compensation paid by
networks to affiliates; (2) that Sec.
3.658 (a) of the commission’s rules
was never intended to give the FCC
power to invalidate a compensation
agreement between a network and an
affiliate; (3) that the commission erred
and abused its discretion in concluding
that the regulation, even if applicable,
had been violated; and (4) that in the
guise of interpreting an existing rule,
the FCC in substance promulgated a
new rule without going through re-
quired rule-making procedures.

At issue is the CBS compensation
plan which provided a sliding scale of
payments running from 10% of the
station network rate up to a certain
number of hours, and 60% of this rate

for each hour over the cutoff level.

The FCC last spring, in a 6-1 vote,
found that this plan violated that regu-
lation which forbids a station from ac-
cepting a network agreement that would
preclude the station from accepting the
programs of another network. The
CBS plan, the FCC majority said, clear-
ly hinders affiliate acceptance of pro-
grams from other networks (BRroap-
CASTING, June 4, 1962). Commissioner
Frederick W, Ford dissented.

The network adopted the new com-
pensation plan after the FCC revised
the option time rules to permit no more
than 2% hours of each segment of the
broadcasting day to be optioned to the
network.

Kaiser gets cp
for Detroit uhf

The plans of Kaiser Industries to
operate seven television stations, the
maximum allowed under FCC rules,
came closer to realization last week
when the commission granted Kaiser
a construction permit for a new 225
kw uhf station on ch. 50 in Detroit.

Last week’s action was the third
granted out of five applications Kaiser
has filed for uhf tv stations (BROADCAST-
ING, Sept. 10, 1962). The other grants
were for new stations on ch. 44 in
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MY THREE SONS and OUR MAN HIGGINS
Music by

FRANK DeVOL

p

T %

and there are 103 other
regular network programs
which use BMI music.

FRANK DeVOL, with BM! since 1955,
was a versatile musician-arranger dur-

ing the ‘“big band' era and popular %
musica! director of many radio shows.
In TV he conducted and arranged such BROA DCAST Mus"l I"c-
top programs as the George Gobel 589 FIFTH AVENUE,
Show; wrote the “Richard Diamond”
y i NEW YORK 17, N.Y.

theme. He also scores movies and
makes recordings. Now he's a droll

somic on “I'm Dickens...He's Fenster.”  CHICAGO -+ LOS ANGELES + NASHVILLE <« TORONTO - MONTREAL
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The FCC is becoming a tactical
weapon in editorial battles between
broadcasters and interests involved
in local controversial public issues.

The latest occurrence took place
just before and over the Christmas
holidays. The scene was Corpus
Christi, Tex., and before the battle
was over the commission had be-
come involved to the extent that
Corpus Christi Mayor Ben F. Mc-
Donald actually was in telephonic
communication with Edward J.
Brown, chief of the FCC’s renewal
branch, on Dec. 24 (a government
holiday in Washington).

It all started on Dec. 22 when T.
Frank Smith, president and general
manager of KRIS-TV Corpus Chris-
ti, editorialized against the alleged
haste with which the city council
was planning to acquire a gas dis-
tribution firm and to hold an elec-
tion to authorize a 27-year franchise
to a second gas distribution com-
pany. One of Mr. Smith’s purposes,
he maintains, was to redress the im-
balance in the city’s news media on
the subject. Neither of the local
newspapers nor the other broadcast

Is the FCC a pawn in local political battles?

stations had presented the other side
of the proposed actions, Mr. Smith
contends, and his feeling was that
the proposals were being rushed
through without enough considera-
tion by local citizens.

The day after the initial 9%4 min-
ute editorial, Mr. Smith was con-
fronted with a demand by the mayor
and spokesmen for the two gas firms
for “equal time” under the FCC’s
fairness doctrine. That same day
Mr. Smith received a telegram from
the FCC reciting the complaint and
asking for his side of the issue.

This sequence continued for the
whole week.

Mr. Smith’s first response to the
demand for equal time was a flat no,
on the ground he had not taken
sides in the controversy. On the
second go-round, he offered the
three other parties participation in
a 30-minute panel show to discuss
the issues. This was refused. As he
found himself at the receiving end
of a one-two punch (demands for
equal time plus telegrams from the
FCC), Mr. Smith liberalized his
offers: a fifteen-minute program to

be shared by the three objectors,
and when that was refused, 15 min-
utes each to the three principals.
This was accepted.

The 45 minutes rebuttal time al-
most equaled by then the time used
by Mr. Smith in editorializing on
the gas issue. By this time he had
added three 10-minute statements to
his original 9%2-minute editorial.

On Dec. 29, the city council ap-
proved its proposal to acquire the
gas distributing company (cost, $4.6
miHion), and in the election the
citizenry voted to approve the 27-
year franchise.

The only comfort Mr. Smith now
draws from his campaign is that
almost three times the number of
voters participated in the election
than normally would have turned
out.

He expressed one other thought
after his experience: “A few years
ago this sort of battle would have
been fought out between the station
and its opponents in the local arena.
Today, everyone goes immediately
to the FCC.”

San Francisco and ch. 52 in Corona,
both California. Still pending before
the commission are applications for new
stations on ch. 38 in Chicago and ch.
41 in Burlington, N. J.

In making the grant the commission
said it did so “without prejudice to such
further action as the commission may
deem appropriate as a result of the
pending criminal anti-trust suit of U.S.
vs. Kaiser Aluminum & Chemical Sales
Inc.” Kaiser Industries is a substantial
principal of the aluminum and chemical
company. This same decision also ap-

‘ plies to the San Francisco and Corona

grants.

In addition to its three uhf con-
struction permits Kaiser owns KHVH-
AM-TV Honolulu and KHIK(TV) Hilo,
both Hawaii. Both of the Hawaiian tv
stations are vhf,

FCC extends deadline
for daytime comment

The FCC last week extended the
deadline for comments in its proposed
daytimer rulemaking from Jan. 28 to
March 15. The new date for reply
comments is April 1.

. NEXT WEEK

“IIIF. I(ine
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The commission acted at the request
of the Assn. of Broadcasting Standards.
The association is a new group of full-
time regional and Class Il stations, or-
ganized, among other reasons, to present
the commission with comments and en-
gineering data on the operation of stand-
ard stations with daytime facilities be-
fore sunrise.

The initial directors are E. K.
Hartenbower, KCMO Kansas City, Mo.;
George Comte, WTMJ Milwaukee; A.
Louis Read, WDSU New Orleans; W.
B. Quarton, WMT Cedar Rapids, Iowa;
Allan M. Woodall, WDAK Columbus,
Ga.; Harold Krelstein, WMPS Mem-
phis; Herbert E. Evans, WRFD. Colum-
bus, Ohio; Richard M. Fairbanks,
WIBC Indianapolis.

The proposed rulemaking would
permit daytime-only stations to go on
the air at 6 a.m. or sunrise, whichever
is earlier, in areas without an unlimited
time station. In broadcasting pre-sun-
rise, however, daytimers would be
limited to 500 w in power and the use
of a non-directional antenna. BROAD-
CASTING, Dec. 3, 1962).

In requesting extension of the dead-
line, ABS said the proposal is of great
significance to the broadcast industry,
and that additional time is needed to
prepare engineering studies on it.
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Sometimes a danger is hard to
recognize even though a warning
lamyp is lighted. The loss of free-
dom is one such danger. And the
steady growth of government-in-
business is one such danger signal.

In the last 30 years the federal
government has come to own many

DANGER

thousands of businesses, from ce-
ment mixing plants to ice cream
factories. In the field of electricity
alone it now has an investment of
3% billion dollars in power plants
and lines. And the advocates of
government-in-business press con-
stantly for more.

When government owns business
it has in its hands both political
and economic powers—the means
of controlling goods and jobs. In
such a state it can become difficult
indeed for individuals to keep their
basic freedoms.

Is this a risk you want to take?

Investor-Owned Electric Light and Power Companies...serving more than 140,000,000 people across the nation

$ponsofs’ names on request through this magazine




Ratings majors sign FTC consent order

PRIMARY EFFECT: RATINGS EXPLANATIONS WILL BE MORE DETAILED

Three of broadcasting’s top rating
services—The Pulse Inc., A. C. Nielsen
Co., and American Research Bureau—
agreed last week to stop claiming that
their findings are 100% accurate.

The agreements are contained in con-
sent orders accepted by the Federal
Trade Commission. They followed six
months of negotiations between the
government agency and each of the
three survey firms (AT DEADLINE, Nov.
5; Crosep Circurrs, Oct. 8, July 30).

Observers don’t feel there’ll be much
change in rating reports; the principal
result, they think, will be additional
and more comprehensive explanatory
notes in each of the rating reports is-
sued by the services.

The conclusion of the FTC investiga-
tion does not mean, however, that the
rating services are free and clear.
On Capitol Hill, the House Commerce
Committee’s regulatory agencies sub-
committee is still undecided about what
to do with its 14-month investigation
of the radio-television rating industry.

Reports have filtered through from
time to time that House investigators
have uncovered instances of hanky-
panky in broadcast research, although
it has been stressed that they involve
local research firms, none of the majors.

The subcommittee is the successor
to the Legislative Oversight unit which
exposed payola and quiz show rigging.
The subcommittee is understood to be
still considering hearings in the 88th
Congress. A decision on whether to go
ahead with a formal congressional in-
quiry will undoubtedly be one of the
items before the committee after Con-
gress opens Jan. 9 (Wednesday).

Not Admissions » In announcing the
agreements last Thursday, the FTC
noted they are for settlement purposes
only and do not constitute admissions
by the respondents that they have vio-
lated the law.

Reactions from two of the three rat-
ing services, Nielsen and ARB were im-
mediate.

Nielsen—

“The Nielsen portion of an intensive
investigation of what we understand in-
cluded the entire ratings industry ended
quietly today when A. C. Nielsen Co.
consented to a Federal Trade Commis-
sion order relating to its broadcast re-
search services. We understand that
FTC complaints were also directed or
will be directed to other radio and tele-
vision research firms.

“The terms of the agreement affect
the explanatory notes in Nielsen televi-
sion and radio reports. The commis-
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sion felt that a more complete disclos-
ure of research details would insure
against the possibility of misinterpreta-
tion on the part of people using Niel-
sen Reports. The agreement states that
Nielsen's consent does not constitute
an admission of wrong-doing on its
part.

“By way of illustration: Additions
to Nielsen Report language will give
added emphasis to the fact that the in-
formation provided constitutes estimates
by Nielsen based on Nielsen sampling
and methods; that reporting in terms of
precise mathematical terms is subject
to sampling and non-sampling error
qualifications; that National Nielsen
Ratings exclude samplings of the Moun-
tain Time Zone.

“We believe that the added detail
and fuller explanation will aid in the
interpretation and proper use of our
reports.”

ARB-—

“. . . In ARB’s opinion, although
some parts of the order appear unneces-
sarily strict in their requirement for
minute detail, the general sense and
purpose are completely in line with
ARB’s own feeling on the subject,
namely, that the most complete dis-
closure possible should be made to users
of audience research as to the actual
techniques and procedures employed in
conducting the surveys and the ac-
curacy thereof.

“No changes in ARB's sampling pro-
cedures, field work or report processing
are contemplated as a result of the
order. Required modifications in the
cover text of the reports and other
explanatory material will be effected as
soon as possible.

“It has always been ARB’s policy to
welcome sound contributions resulting
from responsible investigations of the
methodology employed by the industry
in producing television audience meas-
urements, whether they be from clients,
industry groups or governmental au-
thorities.”

Latest Moves = The FTC orders last
week are the latest indication of gov-
ernment interest over the past five years
in survey firms dealing with radio and
tv program ratings. Involved have been
the Senate Commerce Committee and
its chairman, Sen. Warren G. Magnu-
son (D-Wash.), and Sen. A. S. Mike
Monroney (D-Okla.); on the House
side, the House Commerce Committee
and Rep. Oren Harris (D-Ark.), its
chairman.

The Senate committee held a one-day
hearing on the rating services several

years ago, and the testimony and other
data were turned over to the FTC,

From time to time Sen. Magnuson
has urged FTC action, most recently
when Paul Rand Dixon, FTC chair-
man appeared before the committee on
his nomination to the FTC. Sen.
Magnuson again urged action and Mr.
Dixon promised to look into the subject.

Three years ago the House Com-
merce Committee became interested in
the subject and at the instigation of
Chairman Harris asked the American
Statistical Assn. to undertake an im-
partial study. This resulted in the
Madow Report, submitted to the com-
mittee early in 1961 and named after
the chairman of the ASA’s special tech-
nical committee on broadcast ratings,
Dr. William G. Madow of Stanford Re-
search Institute (BROADCASTING, March
27, 1961).

The principal recommendation of
the Madow Report was that the tele-
vision industry establish an Office of
Research Methodology.

As to complaints that the procedures
of the rating services are suspect, the
ASA committee determined that “al-
though there are important sources of
error in the methods used by each rat-
ing service, the services seem to be esti-
mating the ratings fairly well on the
average.” The committee warned, how-
ever, that the sheer number of rating
estimates each service issues would
lead to a number of errors.

The committee also said that on bal-
ance the seven rating services studied
are “doing a reasonably good technical
piece of work for the purposes to be
served.”

Errors in national sampling, the
group said, tend to cancel each other
out. The committee warned that the
sampling techniques used by some of
the services could cause significant er-
rors in local ratings.

Misleading Claims = All three rating
services are charged in the FTC com-
plaints with claiming that station and
program ratings, and share-of-audience
figures are accurate measurements re-
sulting from error-free techniques. The
FCC holds this is not so; that they are
in fact only estimates.

All three rating services are charged
with representing that their measure-
ments are based on probability samples.
This is incorrect, the FTC said.

The agency declared that Pulse and
Nielsen represent, directly or by impli-
cation, that their program ratings are
accurate to 1/10 of 1%, and ARB, to
1%. The FTC also said that Pulse
claims its share of audience figures are
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accurate to 1%, Nielsen and ARB, to
the “mathematical exactness of 100
homes.”

Specifically, the trade agency also
lists the following individual com-
plaints:

Pulse—

® Includes all “not at homes” in its
sample base.

= Adjusts “sets in use” figures up-
ward by 20% for morning programs
and 40% for afternoon and evening
programs without research to justify
such adjustments.

a Uses data from reports containing
interviewees’ general preference as op-
posed to what they actually listened to
or viewed during the period covered by
the survey.

= Uses data obtained by interviewers
over whom Pulse does not have suffi-
cient supervision and control to assure
the accuracy or reliability of such data.

= In some reports Pulse has com-
bined the ratings and audience shares
of two or more stations into a single
rating and share, while other stations,
not serving the entire area served by
the combined stations are listed with
their individual ratings and audience
shares as though they were competing
with such combination of stations for
the audience in the entire area covered
by said reports.

= Sample size for each Pulse survey
is smaller than the number of quarter
hour reports upon which each such
survey is purportedly based.

®» Some of the measurement data
contained in Pulse reports are based on
general listening or viewing preferences
as opposed to actual listening or view-
ing as of a specific time.

= Pulse rosters are not always em-
ployed in obtaining measurement data.

= Pulse interviewers in conducting
interviews sometimes deviate from the
pre-assigned plan and conduct inter-
views elsewhere.

= Pulse’s sampling method is not
completely accurate either statistically
or otherwise,

Nielsen—

» Bases station total audience partly
upon measurement and partly upon
projection based on obsolete surveys.

® Combines data secured at different
times into consolidated rating and
audience size values as though all of
such data had been derived during the
time period embraced by a given re-
port when some of the data were de-
tived during a different time period.

= Publishes what purports to be com-
plete radio audience data although Niel-
sen does not measure portable and
transistor radio listening or tuning.

» Does not disclose the number or
percentage of samples where there is a
refusal or failure to respond or cooper-
ate, and otherwise does not account
for the statistical effect of non-response.
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The FCC was advised last week
to refrain from rulemaking in a pro-
posed study of loud commercials.
Such rulemaking, the commission
was told, could violate the Commu-
nications Act's prohibition of censor-
ship.

Rex G. Howell, a broadcaster
with 37 years experience, said the
FCC should concentrate on whether
present ways of measuring sound
levels are enough to assure compli-
ance with existing commission rules.

Mr. Howell owns KREX-AM-
FM-TV Grand Junction, KREY-TV
Montrose, and 50% of KGLN
Greenwood Springs, all in Colorado.
His comments followed his letter to
FCC Chairman Newton N. Minow
in which he said FCC rules already
limit the volume of commercials to
that of adjacent programs (BROAD-
CASTING, Dec. 24).

Mr. Howell agreed with the com-
mission’s notice of inquiry that the
psychological quality of sound as ex-
perienced by the listener is subjec-
tive. “We believe further study will
reveal that there is no uniformity
of psychological reaction to these
sounds and that which may prove
irritating to some is not necessarily
irritating to others.”

He also said it’s well known that
response to both intensity and fre-
quency is not always linear to a per-
son’s ears. Some people believe a
bass sound is louder because their
hearing response is greater to low-
register tones.

“To attempt to legislate against

There may be two ways of listening—Howell

Mr. Howell

the whims or physiological limita-
tions of complainants,” he added,
“would be totally fruitless at best,
and an intrusion into a proscribed
area [censorship] at most. Every
complaining witness would have to
undergo a hearing test.”

Mr. Howell said the problem—"if
indeed it merits being called one”—
requires only that the commission
supply broadcasters with any tech-
nical data revealed by the inquiry -
that would aid them in complying
with commission rules “with the best
equipment possible.”

The deadline for comments is
Jan, 28,

» Uses data derived from diaries,
some of which contain hearsay reports
and estimates of the diarykeeper.

The FTC also said that:

» Nielsen data is subject to errors
other than sampling errors.

= Data contained in Nielsen’s Station
Index Radio Reports is not based on
the “base cases” figures used in it, but
instead is based on sample sizes smaller
than the stated “base cases” figures.

= Nielsen’s sampling error formula
is applicable to data obtained by means
of a probability sample, and since the
rating service does not use a probability
sample the accuracy or reliability of its
data cannot be fully determined by
the use of this formula.

= Not all of the data contained in
Nielsen'’s Station Index Report was de-
rived within the time period embraced
by these reports.

ARB—

s Does not disclose the number or
percentage of the sample which refuses
or fails to respond or cooperate, and

does not otherwise account for the
statistical effect of non-response.

» Uses data derived from diaries,
some of which contain hearsay reports
and estimates of the diarykeeper.

The FTC also said that:

= ARB data is subject to errors other
than sampling errors.

= The statistical reliability chart in
ARB reports is applicable to data ob-
tained by means of a probability sam-
ple and since the service does not use
a true probability sample, the reliability
of ARB data cannot be fully determined
by the use of this chart.

* In some instances the only sub-
sequent contact ARB made with diary-
keepers after the initial contact was to
provide them with a diary.

= All viewing by all members of the
family is not always recorded in the
ARB diary at the time of the viewing,.

» ARB techniques and procedures do
not provide measurements, data or re-
ports that are accurate to any precise
mathematical value or definition,
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AM OVERPOPULATION TALKS START

NAB’s Collins opens testimony on radio problems

NAB President LeRoy Collins will be
the starting witness today (Monday)
when the long-awaited industry-FCC
“shirtsleeves working conference” on
the troubles of radio gets under way.

The two-day conference will be held
before the full FCC. Other NAB wit-
nesses are scheduled today, and six
other “interested parties” are scheduled
to present their views tomorrow. The
conference grew out of public state-
ments nine months ago at the NAB
convention by Gov. Collins and FCC
Chairman Newton N. Minow (BRoAD-
CASTING, April 9, 1962).

The central theme of the conference
is whether there are too many am sta-
tions operating in the U. S, Pending
an overall study of am broadcasting and
its covering rules, the FCC has in-
stituted a freeze on applications for
new radio stations and for major engi-
neering changes in existing stations. Sev-
eral court appeals against this action
have been filed by prospective ap-
plicants for new stations.

Other NAB witnesses will include
George Hatch, president of KALL Salt
Lake City and chairman of the NAB
Radio Development Committee formed
to plan the association’s participation
in the conference; Carl E. Lee, execu-
tive vice president-general manager of
WKZO Kalmazoo, Mich., and chairman
of the NAB engineering subcommittee:
George C. Davis, Washington consulting
engineer; George W. Bartlett, NAB
manager of engineering, and Merrill
Lindsay, WSOY Decatur, Ill., vice presi-
dent and chairman of the NAB's spe-
cial non-engineering subcommittee.

Two members of the NAB’s engineer-
ing subcommittee—William S. Duttera,
NBC, and Jules Cohen, Washington
consulting engineer, also will testify but

not as official NAB participants.

Tuesday witnesses include Robert M.
Booth, Washington attorney and past
president of the Federal Communica-
tions Bar Assn.; Everett Dillard, gen-
eral manager of Commercial Radio
Equipment Co.; Rogan Jones, president,
International Good Music Inc.; Lazar
Emanuel, president, Communications
Industries Corp.; Lauren A. Colby,
Washington attorney on behalf of six
clients, and Joseph Kessler, Washington
attorney who has attempted to apply
for a new am station in Fairfax County,
Va,

NEW TRY FOR CH. 10

Beachview asks FCC to look
again at grant to WAVY-TV

Beachview Broadcasting Corp. re-
newed its 10-year fight before the FCC
last week against the present licensee of
WAVY-TV (ch. 10) Norfolk-Ports-
mouth, Va. Beachview, which lost a
1957 grant for ch. 10 to Tidewater
Teleradio Inc. on a 3-2 vote, asked the
FCC for “reconsideration, rescission, re-
newal, reinstatement, comparative con-
sideration and other or further relief.”

A month ago, the FCC questioned the
promise vs. performance of WAVY-TV
in ordering a hearing on the applica-
tion then pending for approval of the
sale of the station to Gannett Inc. for
$4.5 million (BROADCASTING, Dec. 3).
That sale application has since been
dismissed (BROADCASTING, Dec. 24).

In ordering the hearing, the FCC
dismissed Beachview protests against the
planned transfer but scheduled a pub-
lic airing of many of the charges made
by Beachview. The commission also
refused to approve an agreement where-
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by WAVY-TV would reimburse Beach-
view $98,750 for expenses incurred by
the latter in prosecuting its long fight
for ch. 10. (Beachview, in turn had
agreed not to appeal to the courts if the
transfer received approval but did not
withdraw its charges against the past
operations of WAVY-TV.)

Beachview said last week that the
fundamental issue is “whether alicensee
charged with deception, willful misrep-
resentation, sham gamesmanship to se-
cure a competitive tactical advantage
and deliberate concealment of material
facts . . . shall be permitted to retain the
fruits of its alleged willful misconduct
by receiving a grace period of 10
months to upgrade its performance for
renewal purposes.” WAVY-TV’s exist-
ing license expires next Oct. 1 and, if it
is given until then, the FCC’s reasons
for ordering the transfer hearing will
have been “effectively washed out,”
Beachview declared.

The petition last week asked the FCC
to (a) rescind, revoke and set aside the
WAVY-TV license and reinstate for
hearing the Beachview application with
that of Tidewater, or, (b) in the alter-
native order Tidewater to file a renewal
application, permit Beachview to file a
competing application and designate
both for comparative hearing.

Several affidavits of former WAVY-
TV employes were submitted by Beach-
view which, the protestant said, raise
questions whether Tidewater represen-
tations during the earlier comparative
hearing were made in good faith “or
were instead calculated to deceive.”

Beachview said that its agreement
with Tidewater for reimbursement of
expenses, denied by the FCC, was insti-
tuted by Gannett Inc. Three “respon-
sible and experienced members of the
commission’s bar” participated in
formulation of the agreement and
“Beachview expressly declared that it
was not withdrawing the charges. Beach-
view gives every assurance to the com-
mission of its good motives, purposes,
intentions and good faith in entering
into the agreement and urges that the
execution of the agreement—now de-
funct—not be construed to give rise to
any adverse reflections” against Beach-
view.

FCC drops label proposal

The FCC last week decided to drop
the rulemaking proposal it had designed
to standardize wording, appearance and
location of manufacturers’ seals on re-
ceivers in the 30-890 mc range. The
seals note compliance with radiation
limitation requirements.

At the same time, however, the
commission once again warned pur-
chasers against buying fm and tv sets
which lack the certificates.
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WGMA, bureau swap
cnarges in hearing

The arguments for and against the
renewal of the license of WGMA
Hollywood, Fla., were continued last
week when the FCC's Broadcast Bureau
and Melody Music Inc., the station's
licensee, filed reply comments to each
other’s proposed findings in the case
{ BROADCASTING, Dec. 17, 1962).

The Broadcast Bureau told the com-
mission that WGMA’s “programming
submission is hinged on minimizing and
excusing the prior misconduct and char-
acter derelictions of its principals.”

The owners of WGMA, Jack Barry
and Daniel Enright, were the own-
ers of the rigged and now defunct
tv quiz shows Twenty-One and Tic Tac
Dough, and questions as to their char-
acter qualifications were raised when
the WGMA renewal proceedings began
well over a year ago (BROADCASTING,
Nov. 20, 1961).

WGMA said that the Broadcast Bu-
reau’s approach to the station’s argu-
ments for license renewal on the grounds
that it did a fine job of community pro-
gramming and judging the communi-
ties needs were “erroneous and unfair.”
WGMA argued that the programming of
the station outweighed the conduct of
Messrs. Barry and Enright during the
tv quiz scandal and their role in the
production of Twenty-One and Tic Tac
Dough.

The Broadcast Bureau said that
WGMA ignored the fact that the pro-
gramming “is only relevant as a miti-
gating factor” and that it is the duty of
any licensee to program in the public
interest, The bureau also charged that
the “bulk of WGMA's improvement in
its programming service occurred after
the commission’s letter of inquiry into

$]:11 an hour STAFFS YOUR

STATION with IGM SIMPLIMATION

Get the details! Find the way to bigger
audiences, lower costs, higher profits with
unparatieled flexibility and consistently
better sound. Write for free folder, “The
Sound of Money.” 1GM SIMPLIMATION,
P. 0. Box 943, Bellingham, Washington.

BROADCASTING, January 7, 1963

These are the major legislative
items of interest to broadcasters
which the 88th Congress, convening
Wednesday, Jan. 9, can be expected
to consider:

& Amendment or suspension of
Sec. 315, that part of the Communi-
cations Act which requires radio and
television stations to provide equal
time to political candidates.

= Probes of broadcast measure-
ment firms by the house, possibly
the senate, too (see page 66).

= Community antenna television
regulation.

Congressional activities in radio-tv

= Concentration of ownership in
newspapers and broadcast properties
owned or controlled by newspapers.

= Amendments to communications
satellite legislation passed last year
and confirmation of Communication
Satellite Corp. incorporators.

= House review of administration
news policies with an eye on easing
access to news and eliminating cen-
sorship.

& Provision of money to follow
last year’s authorization of $32 mil-
lion toward construction of etv sta-
tions.

the conduct of Enright was written on
Nov. 27, 1959,” at which time it could
be anticipated a renewal application
would be designated for hearing, the bu-
reau concluded.

The bureau further concluded that
if Messrs, Barry and Enright were not
aware that “rigging” of the quiz shows
was improper, as WGMA argued, in
view of the practice throughout the in-
dustry, they are then “unaware...of
moral values.” “It takes no highly re-
fined sense of moral values to recognize
and appreciate that ‘cheating’ in what-
ever form, is improper,” the bureau
added.

The bureau said that anyone who
“callously and systematically” deceived
viewers week after week “is not fit to
be trusted with a broadcast license.”

FCC changes rules
on filing procedures

The FCC last week instituted five
procedural changes in its filing rules,
three of which increase and two of
which diminish the commission’s supply
of red tape by several inches. A run-
down of FCC procedural amendments:

= The number of copies of interlocu-
tory pleadings before the Review Board,
Chief Hearing Examiner or Presiding
Officer has been increased from 10 to
15, and in all other matters except rule-
making 20 copies instead of the present
15 must be filed.

= Rulemaking proceedings still re-
quire only 15 copies, although two ad-
ditional copies for each docket must be
submitted when identical documents are
filed in two or more related rulemaking
proceedings which have not been con-
solidated.

= Requests for action by more than
one of the FCC’s arms of authority
may not be combined in a single plead-
ing, and combined requests may be re-
turned.

= Responses to oppositions must be

filed only by the petitioner; a single
document must reply to all oppositions;
replies must be confined only to the
substance of the opposition; and such
replies must be filed within five days
after the deadline for oppositions has
expired.

= Ex parte rulings may be made on
motions for extension of time without
waiting for the filing of oppositions and
replies.
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LEE STRIKES BACK AT VHF CLAIMS

AMST’s figures on uhf-vhf merits are faulty, commissioner says

The debate over what the FCC’s uhf
test in New York actually proved went
another round last week, FCC Com-
missioner Robert E. Lee rejecting the
Assn. of Maximum Service Telecasters’
conclusion that the test showed vhf’s
superiority.

Commissioner Lee also dismissed
some of the AMST criticisms of pro-
cedures used in the year-long test.

The commissioner, who is the FCC’s
staunchest supporter of uhf, was in
charge of the New York project. He
expressed his views in a letter to
AMST’s executive director, Lester
Lindow, who had commented on the
uhf report in a newsletter to association
members in November (BROADCASTING,
Nov. 26).

Mr. Lindow had written that, within
25 miles of the Empire State Building,
vhf superiority over uhf ranged from
10% to 50%. The 10% figure was
based on evaluation of technicians, the
50% figure on householders’ reactions.

But, Mr. Lee said, nothing in the re-
port provides a basis for the conclu-
sion that the technicians rated vhf as
substantially better. “When our data
shows a 10% inferiority in uhf for
grade 3 or better pictures with indoor
antennas, little or no difference with
outdoor antennas and a 5% superiority
for uhf on grade 2 or better pictures
using outdoor antennas, your claim that
vhf is substantially superior falls far
short of being substantiated,” Commis-
sioner Lee said.

Householders’ Reactions & The com-
missioner said the 50% figure was
based on the finding that 21 house-
holders rated channel 2 pictures as
grade 4 or poorer and that 22 gave the
same score to channel 7 pictures, but

that 40 gave that rating to the uhf test
channel, 31.

Commissioner Lee said the FCC at-
tached little significance to the house-
holders’ reports “vis-a-vis those of the
trained technicians” because “it was
found very difficult to educate the fam-
ily circle as to the purpose of the test,
to properly operate the receiver, to ad-
just indoor antennas and to understand
the difference between program quality
and picture quality.”

Even ignoring this consideration,
Commissioner Lee said, the report
doesn’t bear out the conclusion that
householders considered vhf superior.
He said that 428 householders rated
channels 2 and 7 to be grade 3 or better
and that 406 gave the same rating to
channe! 31.

“If this supports your contention
that householders rate vhf to be 50%
superior to uhf,” Commissioner Lee
added, “I should have failed sixth grade
arithmetic.”

The commissioner also took aim at
Mr. Lindow’s criticism of the selection
of locations for receivers used in the
test—78% were within 10 miles of the
transmitters, more than 90% within 15
miles. The outside limit was 25 miles.

Limits of Clutter = Commissioner Lee
said the purpose of the test was to
“ascertain the transmission problems
in heavily built-up areas. Anvone with
an intimate knowledge of New York
City will recognize that man-made clut-
ter associated with the metropolitan
area” doesn‘t exist to any appreciable
extent beyond 25 miles.

AMST is currently conducting its
own uhf study in New York placing sets
in homes 25 to 65 miles from trans-
mitter. Commenting on early findings

Radio and television station “engi-
neers” will have to be able to docu-
ment their right to that title if they
want to be addressed as such by
FCC field personnel.

FCC Chief Engineer E. W, Allen,
in response to a complaint from the
National Society of Professional
Engineers, said the commission
would be willing to cooperate by
“instructing its field staff to avoid
the term ‘engineer’ when dealing
with persons not known to be reg-
istered engineers.”

The NSPE contacted the commis-
sion after hearing complaints from
South Carolina that holders of first
‘class radio telephone operators li-

——

When is an operator a ‘chief engineer’?

censes were calling themselves “chief
engineers,” in violation of that state’s
registration law.

In his letter to NSPE, Mr. Allen
said “the title of the license issued
by the FCC is an operator’s license
and in no way confers upon the
holder of this license the right, from
any FCC action, to use the term
‘chief engineer.’”

He added that FCC field personnel
who ask for “the chief engineer”
when contacting broadcasting sta-
tions were “merely acceding to (es-
tablished) custom” and were not im-
plying commission recognition of the
personnel “as professional engi-
neers.”

70 {(GOVERNMENT)

of the test, Commissioner Lee said he
doesn’t doubt that uhf is markedly in-
ferior to vhf beyond 25 miles.

He said the FCC test showed the
same thing, and that the commission
not only expected this but designed its
antenna “to concentrate its energy to
nearby areas at the expense of outlying
areas.”

Commissioner Lee, who has advo-
cated moving all television to the uhf
band, refused to concede Mr. Lindow’s
statement that uhf is not a subsitute for
vhf and that the FCC test showed the
need for both vhf and uhf.

“l fail to perceive the manner in
which our data would infer any such
conclusion,” Commissioner Lee said.
“Our tests were designed to obtain in-
formation and little else.”

He said the commission didn’t in-
tend its test to compare uhf with vhf.

Commissioner Lee expressed some ir-
ritation at the AMST criticism of the
test in view of the association’s partici-
pation, in an advisory capacity, in the
project. He said that there may have
been some disagreements as to pro-
cedures to be followed but that he
wasn’t aware of “any basic differences
of opinion.”

“I am greatly surprised,” he added,
“that you now raise substantial ques-
tions as to the procedures used and of
the analysis of results.”

WIBW-TV denied leave
to assist translator

A community-owned translator sta-
tion on ch. 3 (KO3BR) in Clyde, Kan.,
will have to get along without financial
support from WIBW-TV (ch. 13)
Topeka, Kan., the FCC decreed last
week.

The commission refused to waive its
rule which prohibits vhf stations from
extending their normal Grade B con-
tour by owning or contributing to the
support of vhf translator stations:
WIBW-TV was denied permission to
donate $500 to the translator station.
“Experience has indicated that if there
is a need in a locality for translator tv
service, the citizens will join together
to satisfy that need,” the commission
said.

To permit vhf stations to extend
their coverage area via vhf translators
“would result in extension of service at
relatively little cost with no responsibil-
ity for meeting the needs of the new
community for local programming,” the
FCC said. Also, the agency maintained,
such a practice could result in delaying
the development of a local station and
the expansion of existing stations
through authorized facilities.

Chairman Newton N, Minow and
Commissioner Rosel H. Hyde dissented.
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EQUIPMENT & ENGINEERING

SATELLITES OFF, ON AGAIN

Scientists get Telstar, Relay functioning anew
after failures from malfunctions, other damages

America’s two communications sat-
ellites, Telstar and Relay, came to life
last week and scientists were hoping
the sparks may brighten.

Telstar, silent since Nov. 23, began
operating properly on Jan. 3 after Bell
Telephone engineers succeeded in get-
ting its transmitter and receiver to op-
erate on command from the ground.
Plans were underway to attempt a live
television exchange with England and
France Friday (Jan. 4).

Telstar operated perfectly for four
months before radiation damage to two
transistors in the command circuit
caused it to go silent. Bell Engineers
reproduced the difficulty in the labora-
tory and based on what was learned in
this way were able to get the command
circuit to respond.

Earlier in the week, AT&T an-
nounced it will launch the second Tel-
star in the spring of this year. Telstar
II will be launched for AT&T by the
National Aeronautics & Space Admin-
istration, the telephone company paying
all launching costs as it did for Telstar
I. The cost was reported to be $2.7
million.

Bell scientists hope to incorporate
shielding for the command circuits to
overcome the radiation damage suffered
by Telstar 1. A higher orbit for Tel-

California’s No. 1 industry

Electronics has become the
number one manufacturing indus-
try of California, according to
data compiled by the Western
Electronic Manufacturers Assn.
As of Dec. 1, 1962, WEMA re-
ports, electronic employment in
the state was estimated at 210,-
000, substantially ahead of the
175,000 employed in food and
food processing and the 195,000
workers in the aircraft and parts
industry.  Since 1957, 100,000
new jobs have been created by
California’s electronic activities.

During 1962, California also
became the top state in the coun-
try in terms of electronic employ-
ment, well ahead of New York’s
estimated 185,000. Factory sales
of electronics equipment in Cali-
fornia totaled approximately $2.78
billion, WEMA reports, with a
gross of more than $3.1 billion

" predicted for 1963,
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star Il is also expected to aid in over-
coming radiation damage; this will be
possible through the use of a Thor
Delta rocket. At a higher altitude, Tel-
star 1I would be exposed to less of the
high energy levels of the inner Van
Allen Belt. Telstar I's orbit -was 600
to 3,500 miles.

Around noon on Thursday NASA
scientists found Relay's circuits working
normally, and at 4 p.m. on that day on
a second test Relay again worked per-
fectly, sending successfully a tv test pat-
tern from the Bell station at Andover,
Me., to the NASA facility at Nutley,
N. J. NASA plans to continue testing
for the next few days until it can be
determined that the radio relay satellite
actually is operative.

Relay, manufactured for NASA by
RCA, was sent into orbit Dec. 17 but
was found to be suffering from power
supply anemia on its first test (BrOAD-
CASTING, Dec. 17). A second test dis-
covered no change in the trouble. Re-
lay, in a 800-4,500-miles high orbit,
has been successfully transmitting tel-
emetry, however,

Technical topics...

‘Product Index’ = Lighting & Electron-
ics Inc., Brooklyn, N. Y., announces
the availability of its Product Index,
which lists the company’s lighting and
control equipment. Firm’s address is
81 Prospect St.

Sales outlet = Shure Brothers Inc.,
Evanston, Ill., has appointed F.: W.
Moulthrop & Assoc., 1530 E. 12th St.,
Qakland, Calif.,, as representative in
northern California and northern Ne-
vada for Shure’s line of microphones,
high fidelity and electronic components.

New Zenith tv sets = Zenith Radio
Corp., Chicago, announced last week
the expansion of its color tv line to a
total of 19 basic models, more than
double the number offered last year.
Prices range from $495 to $1,750.
Zenith also announced additions to its
radio lines and black-and-white tv lines.

New TACO antenna = Technical Appli- . |

ance Corp., Sherburne, N. Y., has an-
nounced a new, powerful broadband re-
ceiving antenna said to provide high
definition color tv on all vhf channels.
Called the "“Color Guard” (Model

gain of 10.5 db on the high band chan-
pels and a gain of 8.5 db on the low-
band channels with uniformly flat re-
sponse. It lists for $17.95.

NBC gets Eidophors s Two TNT Eido-
phor large screen tv projectors have
been added by NBC-TV. The Eidophor
is used in studios for large screen tv
displays, usually behind a news reporter
or tv personality.

RCA’s new L.A. headquarters

Ground was broken Thursday (Jan.
3) for the new West Coast headquar-
ters of RCA at 6363 Sunset Blvd. in
Hollywood. John West, RCA staff vice
president, Frank Muller, owner of the
building and Ann-Margret, RCA Vic-
tor recording star, jointly pushed a but-
ton which electronically set off an ex-
plosive charge moving the first few
pounds of earth from the site of the
nine-story $4 million structure.

RCA will occupy the four lower
floors and part of the fifth, or about
41,500 square feet of the 82,000
square foot building, which is sched-
uled to be completed by the end of this
year. The West Coast corporate offices
of RCA will be housed in the new build-
ing in Hollywood.

{
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INTERNATIONAL

ITA GETS CENSORING POWER

Bill implementing White Paper gives Authority
more control on program material, commercials

The U.K. government’s new televi-
sion bill, which gives effect to its recent
White Paper proposals [BROADCASTING,
Dec. 24] to increase Independent Tele-
vision Authority control over the com-
mercial network, extends ITA’s life 12
years from 1964 and ITA will have to
initiate program standards on violence,
especially for times when young people
might be viewing. All program sched-
ules must be approved by ITA before
transmission and ITA will have the
power to cancel, cut or change material
which violates its code of conduct.

A new definition of ITA’s duty to
viewers has been made. Currently it
is required to ‘“entertain, instruct and
inform” but in the new bill the terms
used are “information, education and
entertainment.” This brings ITA into
line with the BBC charter which has
the same order of priorities.

New power will be given to ITA to
regulate natural breaks and decide
where they may occur in the program.
An advertising code will be formulated
and the postmaster-general will have a
final say in any dispute. The code will
prescribe products and methods which
are prohibited in commercials. It will
be_kept under review by a strengthened
advisory committee which will include
representatives of the public.

- A medical advisory panel will also be
appointed and will advise ITA on com-
mercials for medicines, medical and
surgical treatments and appliances, toilet
products which include claims as to the
therapeutic or prophylactic effect of
the product, and veterinary medicines
and treatments. Successive commercials
must be recognizably separate; commer-
cials must not be presented so that they
appear to be part of a continuous fea-

ture; audio must not be “excessively
noisy or strident.”

The commercial network will have
the same leeway as BBC in presenting
controversial subjects. Instead of hav-
ing to balance conflicting views within
one program, as at present, it will be
possible for balance to be worked out
over a series.

A curb will be placed on big quiz
prizes. ITA will have the duty of ap-
proving the amount of prize money in
any show.

As promised in the White Paper,
payment by the tv companies to ITA is
on two levels. One will be to cover
ITA expenses and the other will be a
levy on each company’s profit before
taxes.

Power will be granted, when the bill
becomes law, to direct ITA on the
collection of information about com-
pany profits. The bill provides a maxi-
mum $280 fine and three months im-
prisonment for refusing to give infor-
mation.

One clause of the bill bans subliminal
advertising, which is defined as “any
technical device, which by using images
of a very brief duration or by any other
means” could influence an unsuspect-
ing audience.

‘Broadway Goes Latin’
sold in 19 countries

Broadway Goes Latin, syndicated
music-variety series offered for foreign
distribution last month, has been soid
in 19 countries.

Overseas markets purchasing the In-
dependent Television Corp. series in-
clude Canada, Japan, Australia, United
Kingdom, Argentina, Uruguay, Rho-

F---------------ﬂ-.-‘ﬂﬂ--------------------------------1

Write For New
Data Sheets on:

] FM RF AMPLIFIER
[J AM RF AMPLIFIER

For Unsurpassed Systems Capacity and Flexibility
SPECIFY [i]:
REMOTE |q=
CONTROLU"L
[0 9-PGSITION SYSTEM
[J 24-POSITION SYSTEM

[0 ECONOMY SYSTEM
{J PRICE LIST & BROCHURE

Name Title
Station

General . Address

Efectronic | ciy State

A D A 6 04 O o i e

12

I.aboratorles, InC. 105 massachuserrs AVE., CAMBRIDGE 39, MASS.

Tv political success story

Canadian politicians of the So-
cial Credit Party have been using
television in the French speaking
Quebec province for the past two
years. Because of the party’s suc-
cess in last June’s election, when
it won 26 seats in Parliament, the
party has decided to expand its
use of tv.

Previously, deputy party leader
Real Caouette had aired the
party’s views on three rural area

“ stations. Now he will be on 10
tv stations in both metropolitan
and rural areas for a weekly 15-
minute program.

Agency is Transocean Adv.
Ltd., Montreal.

desia, Costa Rica, Honduras, Hong
Kong, and others. Contract negotia-
tions are reportedly nearing comypletion
in other foreign countries.

Canadian-made sets
show sales increase

Canadian-made radio and television
receiver sales were up in the first ten
months of 1962 as compared to the
same period in 1961, according to the
Dominion Bureau of Statistics, Ottawa.

Canadian-made radio receiver sales
totaled 507,915 in the January-October
1962 period, as against 464,570 the pre-
vious year, while television receiver sales
amounted to 340,801 units as compared
with 284,992 units the previous year.
There was an increase in all categories
of Canadian-made radio receivers ex-
cept portables.

The imports in the first six months
of this year are reported at 294,322
transistor-type radio sets, 92,881 other
radio receivers and 8,943 television re-
ceivers.

Well over half the Canadian-made
radio receivers, 316,227 units, were sold
in the province of Ontario in the Janu-
ary-October period. Ontario residents
bought just over a third, 119,539 re-
ceivers, of the total Canadian-made tele-
vision receivers sold in the first ten
months.

Abroad in brief...

Marital advice abroad » Marriage, Be-
fore and After, a radio series of 260
one-minute segments on marital and
pre-marital problems, has been sold by
Alan Sands Productions, New York, to
EMI Ltd. for distribution in Australia
and New Zealand and to outlets in
Trinidad. The series has been aired
weekly on ABC Radio since 1961.
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FATES & FORTUNES

BROADCAST ADVERTISING

Werner Michel,
who resigned in De-
cember 1961 as vp in
charge of radio-tv at
Reach, McClinton &
Co., New York, has
been retained by N.
W, Ayer & Son, Phil- iy
adelphia, as tv pro- :
gramming and com- Mr. Michel
mercial production consultant. Before
joining former agency in 1957, Mr.
Michel was under contract to Benton
& Bowles and Procter & Gamble as
producer of Edge of Night series, He
was executive producer at DuMont tv
network from 1952-56, and earlier had
been associate tv director-producer at
Kenyon & Eckhardt, where he created
and produced Ford's 50th anniversary
show; producer-director at CBS, and
with Voice of America as director.

Alvin Eicoff, executive vp and media
director of Mohr & Eicoff Inc., New
York, has withdrawn as officer from
agency in order to form Gottschalk &
Eicoff, Chicago advertising agency.
Two agencies reportedly will provide
reciprocal services for each other’s cli-
ents in Chicago and New York, and
other joint ventures between Mel Mohr,
president of Mohr & FEicoff, and Mr.
Eicoff will be continued.

Robert S. Marker,
senior vp in charge of
creative services for
MacManus, John &
Adams, Bloomfield
Hills, Mich., joins Leo
Burnett Co., Chicago,
as vp and creative di-
rector, heading up
new creative section

Mr. Marker

to be organized in Burnett's creative

services division. Prior to his 8-year
service with MacManus organization,
Mr. Marker was copy group head at
Maxon Inc., Detroit; account executive
and copywriter at Griswold-Eshleman
agency in Cleveland, and advertising
manager of B. F. Goodrich Co.

Jules H. Beskin, John A. Groen and
Vincent B. Neill, art directors with
Foote, Cone & Belding, Chicago, elect-
ed vps.

Harold Gold, pr director of Commu-
nications Industries Corp., joins Jay
Victor & Assoc., Newark, N. J., adver-
tising agency, as vp in charge of pr.
Mr. Gold joined CIC last March after
serving six years as pr director of MBS.

Ray Howard, marketing research
manager of Container Corp. of Amer-
ica, named director of marketing for
Post-Keyes-Gardner, Chicago-based ad-
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vertising agency which was formed re-
cently from merger of Post, Morr &
Gardner and Keyes, Madden & Jones.
Before joining Container Corp. in 1956
as research analyst, Mr. Howard was
with Kimberly-Clark’s cellucotton divi-
sion.

Michael Gradle, former vp and west-
ern manager of Needham, Louis &
Brorby and for past 18 months adver-
tising and promotion manager of
KNBC (TV) Los Angeles, resigns to
form his own advertising agency in
San Fernando Valley.

David W. Stotter,
vp in charge of mar-
keting for Drewry’s
Limited U.S.A. Inc,,
South Bend., Ind.,
brewery, elected pres-
ident, filling post left
vacant by death of
Rudy A. Moritz last
Nov. 18. Mr. Stotter,
who served from 1950 to 1962 as chief
of agency contact and account man-
agement for Drewry’s account at Mac-
Farland, Aveyard & Co., Chicago,
joined Drewry’s last Nov. 12 as market-
ing vp. When he left Chicago advertis-
ing agency, he was senior vp and mem-
ber of executive and marketing com-
mittees.

Mr. Stotter

Richard L. Chalmers, former general
manager of WNHC-AM-FM New
Haven, Conn., named regional director
in Radio Advertising Bureau’s member
development department.

Cecil E. Bundren, former merchan-
dising supervisor for general merchan-
dise division of BBDO, joins Ketchum,
MacLeod & Grove, Pittsburgh, as direc-
tor of marketing.

Carroll R. Layman,
advertising tv consult-
ant who for many
years was vp and
western manager of
Harrington, Righter &
Parsons, New York-
based station rep firm,
joins George Ray
Hudson Adv. Co,,
Chicago, as vp, new business manager
and radio-tv director. Prior to joining
HR&P, Mr. Layman was associated
with T, R. Bauerle Adv. Agency and
Grant Adv. in account executive capac-
ities,

John S. Connolly Jr. and Oliver L. S.
Joy, both former assistant advertising
managers of Miles Products Div. of
Miles Laboratories Inc., Elkhart Ind.,
promoted to division’s administrator for
new product marketing and product
director, respectively.

Mr. Layman

THE MEDIA

Timothy F. Moore
elected vp and mem-
ber of board of direc-
tors of Star Broad-
casting Inc., owners
and operators of
KISN Vancouver,
Wash.-Portland, Ore.
Mr. Moore has served
as general manager of
station for past 18 months and will con-
tinue to function in that capacity. Star
Broadcasting is wholly owned subsid-
iary of Star Stations Inc., owners and
operators of KISN and KOIL-AM-FM
Omaha, Neb.

Mr. Moore

Claude Sullivan, former executive
vp of Bluegrass Broadcasting Co.
(WVLK Lexington and WCMI-AM-
FM Ashland, both Kentucky, and
WHOO-AM-FM Orlando, Fla.), joins
Kentucky Central Broadcasting Co.
(WINN Louisville) as vp and general
manager. Mr. Sullivan had served in

various capacities at WVLK for past
11 years.

Guy B. Farnsworth,
sales manager of
WUSJ Lockport,
N. Y., joins broadcast
division of Triangle
Publications Inc., ef-
fective today (Jan. 7),
as assistant general

p manager in charge of
Ll AT sales for KFRE Fres-
no, Calif, Mr. Farnsworth is former
general manager of WOKW Brockton,
Mass. Robert E. Klose, program direc-
tor of Triangle’s WFIL Philadelphia,
appointed KFRE programi manager.
Don Shepherd, promotion director of
WLOS-TV Asheville, N. C., joins
KFRE-AM-TV and KRFM (FM)
Fresno, effective Jan. 14, in similar
capacity.

Sol Radoff, executive vp and station
manager, elected to board of directors
of Cream City Broadcasting Co., licen-
see of WMIL-AM-FM Milwaukee. Mr.
Radoff joined WMIL as account execu-
tive in 1956.

Arthur L, Martin, vp in charge of
sales and promotion for WMRN-AM-
FM Marion, Ohio, assumes added
duties of station manager. Mr. Martin
joined station as commercial manager
in 1953. Sheldon Dodds, WMRN sales
representative, elected assistant vp for
sales and promotion.

Walter H. Simon, assistant manager
and news director of KGMJ (FM)
Seattle, promoted to station manager.
Ronald Todd, with KGMJ’s sales and
promotion department for past four
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|  Richard Ew-
. ing Powell, 58,
board chairman
of Four Star
Television, Hol-
lywood, died of
cancer Jan. 2 at
his apartment in
Beverly Hills,
Calif. Mr. Pow-
ell, a Hollywood
celebrity for
more than 30
years, had been a singer, actor, pro-
ducer and director in motion pic-
tures before founding Four Star in
1952 with Charles Boyer and David
Niven to produce filmed programs
for television.

He soon took over active manage-
ment of Four Star, guiding its de-
velopment into one of the top tv
production companies. Last fall,
after being stricken with cancer, he
turned management duties over to
Tom McDermott, who three years
earlier had left Benton & Bowles
where he had directed agency’s
broadcast activities, to join Four
Star as executive vp. Mr. McDer-
mott became president of Four Star,
succeeding Mr. Powell, who moved
up to board chairmanship. Since
then Mr. Powell had concentrated
more on his duties as producer, host
and frequent star of The Dick Pow-
ell Show, hour-long anthology series
on NBC-TV.

Mr. Powell's death will not alter
Four Star operations. Mr. McDer-
mott, in a statement expressing ‘‘a
tremendous sense of personal loss,”
said that when Mr. Powell “retired
as president of Four Star last Octo-
ber, he arranged his affairs so that
the corporation he founded could
continue to grow and prosper with-
out his services—but we shall miss
him.”

Born in Mountain View, Ark.,

Mr. Powell

Actor-producer Dick Powell, succumbs to cancer

Dick Powell was a singer and musi-
cian as a boy, had his own band
before he was out of high school and
began his professional career as
singer and banjo player with a travel-
ing orchestra. After being taken to
Hollywood in 1932 by Warner
Bros. from the Stanley Theatre in
Pittsburgh, he was starred in more
than 40 musical movies made at that
studio before breaking into dramatic
roles as a tough private eye in “Mur-
der, My Sweet.” Along with his
movie work, Mr. Powell also starred
in such radio series as Richard
Rogue and Richard Diamond, Pri-
vate Detective.

Mr. Powell added directing to his
other activities with “Split Second,”
an RKO picture released in 1952,
the year Four Star was founded.
He directed a number of motion
pictures after that but soon the new
tv production firm began to monop-
olize his time. The first Four Star
series, Four Star Playhouse, ran four
years on CBS-TV with Singer Sew-
ing Machine Co. as sponsor, and be-
fore that run had ended, the com-
pany had secured the tv rights to
the works of Zane Grey, which went
on tv as Dick Powells Zane Grey
Theater, with Mr. Powell as host and
sometimes star. Outdoing Four Star
Playhouse, this series enjoyed a run
of five years on CBS-TV.

This season, Four Star has had
siX programs on the tv networks and
has put some of its former network
series into syndication through its
own distribution subsidiary. The
firm has also entered the recording
field and is about to produce its first
theatrical motion picture.

Mr. Powell is survived by his wife,
June Allyson, their adopted daugh-
ter, Pamela, 16, and son, Richard,
12, as well as a daughter, Ellen, 23,
and son, Norman, 25, by his former
wife, Joan Blondell.

months and former broadcast opera-
tions manager of Market-Casters Inc.
{KMCS [FM] Seattle), appointed sales
manager.

Tom Feldman and Eugene C. Keen-
an Jr. named national sales manager and
promotion-merchandising manager, re-
spectively, of WEBB Baltimore, Md.

William J. Lemanski, account execu-
tive with WBBM-AM-FM Chicago,
joins national sales division of RKO
General, New York, as radio sales ex-
ecutive in Chicago office.

Elmer D. Krammer and Hal Siegel
join WRGP-TV Chattanooga, Tenn., as
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account executives.

Mark Evans, vp in charge of public
affairs for Metromedia Inc., named
general vice chairman for 1963 Cherry
Blossom Festival in Washington, D. C,

Eugene W. Whitaker, assistant direc-
tor of engineering for KSL-AM-FM-
TV Salt Lake City, joins King Broad-
casting Co. (KING-AM-FM-TV Seat-
tle, KGW-AM-TV Portland, Ore., and
KREM-AM-FM-TV Spokane) as as-
sistant to vp in charge of engineering.

James Davis and Monroe Brinson,
members of program and production
staffs of WBT-AM-FM Charlotte, N. C.,

promoted to assistant program man-
ager and production supervisor, respec-
tively.

Ralph Story, conductor of Story-Line
program on KNX-AM-FM Los An-
geles, has taken eight-month leave of
absence for around-the-world trip.
Bob Ferris, host of KNX's Kaleido-
scope program, will replace Mr. Story
for duration of his absence.

Bram Emous, former vp of Flower
Bulbs Inc., joins BTA Div. of Blair
Television, New York, in sales service
staff.

Charles R. San-
ders, manager of
WSPA-AM-FM Spar-
tanburg, S. C., ap-
pointed assistant gen-
eral manager of Spar-
tan Radiocasting Co.,
owners and operators
of WSPA-AM-FM-
TV. Mr. Sanders be-

Mr. Sandérs
came associated with WSPA in early
1961 when he was named assistant to

president. He was appointed manager
in October of that year. Previously,
Mr. Sanders was with Sears, Roebuck
& Co. for 15 years.

Joe Mansfield, veteran producer-
director formerly with Warner Bros.
Pictures, Bruce Chapman Co. and NBC,
joins WALE Fall River, Mass., as di-
rector of The Sounding Board, public
opinion, commentary, interview pro-
gram starting today (Jan. 7).

Allen Grey, program personality with
WCBS-AM-FM New York, resigns to
become food broker in Minneapolis-St.
Paul area.

David Bringham appointed news di-
rector of KOOL-AM-FM Phoenix, Ariz.

Ray Dantzier and Richard A. Hardy
join news and sports staff respectively
of WIVT (TV) Tampa-St. Petersburg

Murry Salberg, for-
mer director of ad-
vertising and sales
promotion for WABC-
TV New York, joins
WNEW-TV, that city,
as director of adver-
tising and promotion. ;
Mr. Salberg has also
served as radio-tv con- Mr. Satberg
sultant with Marshall & Coch, and man-
ager of program promotion department
of CBS Radio network.

Richard Bate, former CBS News re-
porter, joins ABC News’ Washington
bureau as staff correspondent covering
Pentagon. Before joining CBS News,
Mr. Bate was Cape Canaveral corre-
spondent for Time Inc.

Ross Miller appointed assistant pro-
gram manager of WTIC-AM-FM Hart-
ford, .Conn.
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George Finkel, formerly with WTVO
(TV) Rockford, Ill, joins staff of
WFIE-TV Evansville, Ind., as produc-
tion manager.

GOVERNMENT

William D. Moyers, 28-year-old
Texan who formerly worked in con-
tinuity department of KTBC-AM-FM-
TV Austin as chief traffic director and
later assistant tv news editor, has been
chosen by President Kennedy to be
deputy director of Peace Corps. Pres-
ident said last week he would nominate
Mr, Moyers for the $20,000-a-year post
when 88th Congress opens Jan. 9. Mr,
Moyers, former reporter for Marshall
(Tex.) News-Messenger, is U. of Texas
journalism graduate who served as ex-
ecutive assistant to Lyndon B. Johnson
during 1960 Kennedy-TJohnson cam-

paign.

PROGRAMMING

Mr. Allgood Mr. Stearns

Ralph M. Ailgood, former manager
of WAPX Montgomery, Ala., joins As-
sociated Press in Washington, D. C., as
regional membership executive respon-
sible for all broadcast membership ac-
tivity in Maryland, Virginia, West Vir-
ginia and District of Columbia. Mr.
Allgood replaces Frank Stearns, re-
gional membership executive in Wash-
ington for past 19 years, who moves to
Los Angeles to assume similar respon-
sibilities there.

Aubrey Austin, president of Bank of
Santa Monica, Calif., and LeRoy Lattin,
president of Universal Products and

WLy
]
HiP?

Open your doar..
ta the 53 minute march

UMITED CEREBRAL PALSY
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former board chairman of General
Telephone Corp., elected to board of
directors of Home Entertainment Co. of
Los Angeles at special meeting Jan. 2.
Home Entertainment is planning to pro-
vide pay-tv service for Santa Monica,
with homes connected to central studios
through facilities supplied by General
Telephone (BROADCASTING, Dec. 10,
1962). Other HEC board members
are: Wendell Corey, president; Oliver
A. Unger, board chairman; H. W. Sar-
bent Jr.,, vp, technical operations; Leon
Caplan, general counsel; Jerry Gabriel,
vp, operations; Henry Rogers, president
of Rogers & Cowan, pr firm; and
Maurice Hibbert, attorney.

Leonard A. Johnson elected to newly
created corporate office of assistant
treasurer of Four Star Television,
Hollywood. Mr, Johnson joined pro-
duction company last September fol-
lowing his resignation as president of
Sterling Electric Motors Inc., Los An-
geles manufacturer of variable speed
drives, gearmotors and ac motors.

A. J. (Andy) Schrade, vp in charge
of west coast operations of Columbia
Records, retires after 47 years with
company. Mr. Schrade joined Colum-
bia Graphophone Co. in New York in
1915. William J. Leo, manager of
credit section, finance staff, and assist-
ant treasurer of CBS, joins Columbia
Records as credit and collections direc-
tor.

Stan Major, former
program director and
air personality with
WIID-AM-FM  Chi-

cago, has formed
Stan Major Enter-
prises, radio-tv pro-

gram service organi-
zation, in Los An-
geles. New firm s
supplying airchecks of West Coast radio
stations and plans to extend service to
nationwide proportions. Stan Major
Enterprises is located at 1122 S, Cardiff
Ave.,, Los Angeles 25. Telephone:
Crestview 6-8376.

Robert M. Fresco, writer-producer
at Wolper Productions, Hollywood, as-
sumes added duties of associate pro-
ducer of The Story of . . . series. Mr.
Fresco will also assist series producer
Mel Stuart in development of new sub-
jects for documentary series.

Mr. Major

Philip S. Goodman, tv writer-direc-
tor and motion picture producer, ap-
pointed creative director of Fred Niles
Communication Center, New York.

ALLIED FIELDS

Paul L. Wimmer and Bernard R.
Segal, consulting engineers with Wash-
ington, D. C,, firm of Jules Cohen, be-
come partners of firm which is now

known as Jules Cohen & Assoc. Mr.
Wimmer has been with Jules Cohen
for past 10 years; Mr. Segal, formerly
with FCC’s Broadcast Bureau, joined
Cohen in 1959. New firm, currently
located at Albee Bldg., 1426 G St.,
N.W., will relocate to Securities Bldg.,
729 15th St., N.W,, effective Jan. 14.
Telephone remains 393-4616.

Jr
"

Mr. Schwerin Mr. McCollum

Leonard Kudisch,
former executive vp
of Schwerin Research
Corp. (radio, tv, mo-
tion picture qualita-
tive research, com-
mercial studies), New
York, succeeds Hor-
ace S. Schwerin as
president of company.
Mr. Schwerin, who founded organiza-
tion in 1946, has resigned presidency
to become board chairman. Donald
McCollum, previously vp in charge of
client relations, elected executive vp in
reorganization of executive officers.

FOR TOWERS
of all kinds

cALLROHN

For a complete line of towers ideally
suited for radio, television and micro-
wave use of all kinds, rely on ROHN.

Mr. Kudisch

-

i
a%
4
312
Shown above is the final installation of
a 16 bay antenna atop a 485' ROHN
TV broadcast tower. The installation

is the WMBD-TV translator station
at LaSalle, Illinois, Channel 71.

ROHN Manufacturing Co.
Slic I P.O. Box 2000

’é Peoria, lHlinocis
o “Pioneer Manufacturer of

e Towers of All Kinds”
°¢""ROHN Representatives world-wide.
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Sen. Robert
S. Kerr (D-
Okla.), a pow-
erful force in
the Senate and
a holder of
broadcast inter-
ests, died of a
heart attack
Tuesday (Jan.
1) in Doctor’s
Hospital, Wash-
ington, D. C.,
where he had been convalescing
{ from an earlier attack Dec. 18
(BROADCASTING, Dec. 31).

Death of the 66-year-old law-
maker caused considerable specula-
tion in the capital as to Mr. Kerr’s
successor as Oklahoma senator and
on the three committees where he
served with great influence and
power (see story page 62).

Sen. Kerr was chairman of the
Aeronautical & Space Committee,
and helped lead the fight for the
administration’s space communica-
tions satellite legislation. He was
ranking Democratic member on both
the Finance and Public Works
Committees.

A wealthy oilman, the senator was
a principal owner and chairman of

Sen. Kerr

Sen. Robert S. Kerr, 66, dies of heart attack

the board of Kerr-McGee Oil In-
dustries Inc. of Oklahoma City and
owned 50.6% of WEEK-TV Peoria
and WEEQ-TV LaSalle, both Ili-
nois, and 13.1% of KVOO-TV
Tulsa, Okla. His widow, Mrs. Grayce
B. Kerr, owns 14.8% of KVOO-TV
and 10% of KOCO-TV Enid, Okla.,
of which Kerr-McGee is also 20%
owner.

Sen. Kerr was born in a log cabin
at Ada (then Indian territory),
Okla., Sept. 11, 1896. A former
Army officer and later a drilling con-
tractor, he was a practicing lawyer
and was state commander of the
American Legion in 1925, As a
politician, he was his state’s Demo-
cratic national committeeman from
1940-48, governor of Oklahoma
from 1943-47, elected U. S. senator
Nov. 2, 1948, and was re-elected in
1954 and 1960, serving continuously
until his death last week.

President Kennedy, congressional
and business leaders from around the
country attended Sen. Kerr's funeral
held last Friday (Jan. 4) in Okla-
homa City.

Sen., Kerr is survived by his wid-
ow, a daughter, Kay Clark, and
three sons, Robert Jr., Breene and
William, all of Oklahoma City.

EQUIPMENT & ENGINEERING

Merrill A. Trainer,
liaison between broad-
cast and communica-
tions products divi-
sion of RCA, New
York, appointed man-
ager of broadcast stu-
dio merchandising and
engineering  depart-
ment. He succeeds
Andrew F. Inglis, who was recently
elected division vp for communications
products operations. Mr. Trainer, who
joined RCA in 1930, was formerly
‘manager of company’s electronic re-
.cording products department.

Mr. Trainer

Jack J. Lawson and David W, Evans
:appointed general sales manager and
production manager, respectively, of
‘Sparta Electronic Corp., Sacramento,
*Calif., manufacturer of tape cartridge
:systems, fully transistorized audio con-
-soles and portable studios.

John G. Humble, audio engineer at
‘KMBC-AM-FM Kansas City, named
‘regional sales manager for Altec Lan-
sing Corp., covering territory between
‘Tennessee and Wyoming.

Bernard Walley, western district
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manager for RCA industrial tube prod-
uct sales, named manager for west coast
microwave engineering operation of
electron tube division, Mr. Walley's
headquarters will be in Los Angeles.

Max Bleich, vp in
charge of production
for Cornell-Dubilier
Electronics Div. of
Federal Pacific Elec-
tric  Co., Newark,
N. J., resigns to join
Filtron Co. (manu-
facturer of radio fre-
quency interference

Mr. Bleich
[RFI] filters and systems), Flushing,

N. Y., as plant manager. Mr. Bleich
had been associated with Cornell-
Dubilier for 30 years.

DEATHS

J. Howard Dellinger, 76, widely
known government expert on radio
telecommunications research, died Dec.
27 in Suburban Hospital, Bethesda,
Md., following heart attack. Mr. Del-
linger had 40 years service with De-
partment of Commerce and National
Bureau of Standards and for three
months in 1928 was chief engineer of
Federal Radio Commission. At time
of his retirement in 1948 he was chief

of central radio propagation laboratory
of Bureau of Standards. In 1922, Mr.
Dellinger was instrumental in forming
Interdepartmental  Radio  Advisory
Committee which assigns radio fre-
quencies among government agencies
and served several terms as its chair-
man. He attended numerous interna-
tional telecommunications conferences
as U. S. representative. Among Mr.
Dellinger’s many honors was the Inter-
national Radio Engineer’s Pioneer
Award,

Col. James Hale
Steinman, 76, presi-
dent and co-publisher
of Lancaster News-
papers Inc., died Dec.
31 at his home in
Lancaster, Pa. Stein-
man Stations, owned
equally by Col. Stein-
man with his brother,
John F,, are;: WGAL-AM-FM-TV Lan-
caster, WLEV-TV Bethlehem, WKBO
Harrisburg, WORK York, WEST-AM-
FM Easton, and WRAK-AM-FM Wil-
liamsport, all  Pennsylvania, and
WDEL-AM-FM Wilmington, Del. Pur-
chase of KOAT-TV Albuquerque,
N. M,, and KVOA-TV Tucson, Ariz.,
are pending FCC approval.

Col. Steinman

Wilbert Brockhouse, 52, superin-
tendent of radio regulations engineer-
ing for Department of Transport, Ot-
tawa, Ont., and flying saucer investi-
gator, died Dec. 27 in Ottawa.

Jack Carson, 52,
comedian who was
noted chiefly for his
roles in such theatri-
: cal movies as “The
Male Animal” and “A
| Star is Born,” died of
cancer Jan. 2 at his
home in Encino, Calif.
Mr. Carson had
worked in radio network shows for
Sealtest, Campbell Soups and General
Foods, In 1950-51, he was in Al-Star
Review on NBC-TV, alternating as host
with Ed Wynn, Danny Thomas and
Jimmy Durante, and in 1954-55 had
his own program, The Jack Carson
Show, on that network. Mr. Carson
had recently completed pilot for new
tv series, The Kentucky Kid, on which
NBC-TV had an option.

Mr. Carson

Mrs. A. ). Fletcher, 77, wife of A. J.
Fletcher, owner of WRAL-AM-FM-TV
Raleigh, N. C., died Jan. 2 in Raleigh
after long illness. Mrs. Fletcher was
mother of Floyd, co-general manager
of WIVD (TV) Durham, N. C.;
Frank, Washington communications
attorney; Fred, vp and general man-
ager of WRAL, and Mrs. Ray Good-
mon, Raleigh, N. C.
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Networks are listed alphabetically
with the following information: time,
program title in italics, followed by
sponsors or type of sponsorship. Ab-
breviations: sust., sustaining, part., par-
ticipating; alt., alternate sponsor; co-
op, cooperative local sponsorships. All
times EST. Published first issue in
each quarter.

SUNDAY MORNING

10 a.m.-Noon

ABC-TV No network service. -

CBS-TV 10-10:30 Lamp Unto My Feet, sust.;
10:30-11 Look Up and Live, sust.; 11-11:30
Camera Three, sust.; 11:30-12 No network
service

NBC-TV No network service,

SUNDAY AFTERNOON

Noon-1 p.m.

ABC-TV Challen% Golf, p

CBS-TV 12-12:30 No network service 12:30-1
Washingten Report, sust.

NBC-TV No network service.

1-2 p.m,

ABC-TV 1-1:30 No network service; 1:30-2
Meet the Professor, sust.

CBS-TV No network service.

NBC-TV 1:30-2 Religious Programs, sust.

2-3 p.m.

ABC-TV 2-2:30 Directions 63, sust.;
Adlai Stevenson Revorts, sust.
CBS-TV 2-2:30 No network service; 2:30-4
Sunday Sports Spectacular, part.

NBC-TV No neftwork service.

34 p.m.

ABC-TV 3-3:30 Issues & Answers,
3:30-4 No network service.

CBS-TV Sports Spectacular, cont.
NBC-TV 3-3:30 No network service;
wild Kingdom, part.

4-5 p.m.

ABC-TV 4-4:30 No network service;
Alumni Fun, American Cyanamid.
CBS-TV Public service programs.
NBC-TV Wonderful World of Golf,

5-6 p.m.

ABC-TV Major Adams: Trailmaster, part.
CBS-TV 5-5:30 Amateur Hour, J. ‘B. wil-
liams; 5:30-6 GE College Bowl, GE.
NBC-TV 5-5:30 Update, sust.. 5:30-6 Bull-
winkle, part.

6-7 p.m.

ABC-TV No network service.

CBS-TV 6-6:30 Twentieth Century, Pruden-
tial; 6:30-7 Password, part.

NBC-TV 6-6:30 Meet The Press, co-op; 6:30-
7 McKeever and the Colonel, sust.

7-8 p.m.

ABC-TV 17-7:30 No network service; 7:30-8

The Jetsons, part.

CBS-TV 7-7:30 Lassie, Campbell Soup; 7:30-
ellogg

2:30-3

sust.;

3:30-4

4:30-5

part.

& Dennis The Menace Best Foods,
NBC-TV 7-7:30 Ensi.gn O’'Toole, L&M, For
7:30-8:30 Walt Disney’s Wonderful World Of
Color, RCA, Eastman Kodak.

8-8 p.m.

ABC-TV 8-10 Sunday Night Movie, part.
CBS-TV Ed Sullivan Show, Pillsbury, Rev-
lon, P. Lorillard.

NBC-TV 8-8:30 Walt Disney Show, cont.;
8:30-9 Car 45, Where Are You?, P&G.

9-10 p.m.

ABC-TV Movie, cont,

CBS-TV 9-9:30 Real McCoys, Ralston Purina;
9:30-10 True Theatre, Gen, Electric.
NBC-TV Bonanza, Chevrolet

10-11 p.m.

ABC-TV 10-10:30 Voice of Firestone, Fire-
stone; 10:30-11 Howard K. Smith, Nation-
wide Insurance.
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TELEVISION NETWORK SHOWSHEETS

CBS-TV 10-10:30 Candid Camera,
10:30-11 What’s My Line?, part,
Ih,m(é -TV Du Pont Show of the Week, du
ont.

11-11:15 p.m.

ABC-TV No network service,
CBS-TV_CBS News with Eric Sevareid,
Whitehall, Carter,

NBC-TV NO network service.

MONDAY-FRIDAY MORNING
6-10 a.m.

ABC-TV No network service.

CBS-TV 6-8 No network service; 8-9 Captain
Kangaroo, part.; 9-10 No network service.
NBC-TV 6-7 Continental Classroom, sust.;
7-9 Today, part.; 9-10 No network service.

10-11 a.m.
ABC-TV No network service

part.;

CBS-TV 10-1030 Calendar, part 10:30-11
I Love Lucy, part.

NBC- TV 10-10:25 ‘Sa When, part.; 10:25-
10:30 NBC News orning 'Re o-rt, Gen.
Mills, Bristol-Myers:; 10:30-11 Play Your
Hunch part.

11 a.m.-noon

ABC-TV 11-11:30 Jane Wyman Presents,
part.; 11:30-12 Yours For A Song, part.
CBS-TV 11-11:30 The McCays, part.; 11:30-
12 Pete & Gladys,qp

NBC-TV 11-11:30 The Price Is Right, part.;
11:30-12 Concentration, part.

MONDAY-FRIDAY AFTERNOON,
EARLY EVENING AND LATE NIGHT

Noon-1 p.m.

ABC-TV 12-12:30 Tennessee Ernie Ford,
part.; 12:30-1 Father Knows Best, part.

CBS-TV 12-12:25 Love Of Life, pal 12:25-
12:30 News, part.; 12:30-12:45 Search For
Tomorrow, P&G; 12:45-1 Guiding Light,

P&G.

NBC-TV 12-12:30 Your First Impression,
part.; 12:30-12:55 Truth Or Conmsequences,
part.; 12:55-1 News, Gen. Mills.

1-2 p.m.

ABC-TV No network setrvice

CBS§-TV 1-1:30 Colle%_ of The Air, sust.;
1:30-2 As The World Turns, part

NBC-TV No network service.

2-3 p.m.

ABC-TV 2-2:25 Day In Court, part.; 2:25-3
News, sust.; 2:30-3 Seven Keys part
CBS-TV 2- 2 30 Password, part 2:30-3 Art
Linkletter's House Party, part

NBC-TV 2-2:55 Merv Griffin Snow, part.;
2.55-3 News, sust.

34 p.m.
ABC-TV 3-3:30 Queen For A Day, part;
3:30-4 Who Do You Trust?, part.

CBS-TV_ 3-3:30 To Tell the Truth, part.,;
3:30-4 Miilionaire, part.
NBC-TV 3-3:30 Loretta Young Theatre,
part.; 3:30-4 Young Dr. Malone, part.

4-5 p.m.

ABC-TV 4-4:30 American Bandstand, part.;
4:30-4:55 Discovery ’63, part.; 4:55-5 Ameri-
can Newsstand, part.

CBS-TV The Secret Storm, part.; 4:30-5
Edge Of Night, part.
NBC-TV 4-4:25 Match Game, part.; 4:25-

4:30 News, sust.;

4:30-5 Make Room For
Daddy, part

5-6 p.m.

ABC-TV No network service.

CBS-TV 5-5:10 News, sust.; 5:10-6 No net-
work service,

NBC-TV Nc network service.

6-7:30 p.m.

ABC-TV 6-6:15 News, part.,; 6:15-7:30 No
network service.

CBS-TV 6-6:45 Neo network service; 6:45-7
News, part.: T7-7:15 No network service;
7:15-7:30 News, part.

NBC-TV 8-6:45 No network service;, 6:45-7
Huntley-Brinkley Report, R. J. Reynolds,
American Home Produets; 7-7:30 No net-
work service

11 p.m.-1 a.m.

ABC-TV 11-11:10 ABC News Final, part.
CBS-TV Neo network service.

NBC-TV 11-11:15 No network service; 11:15
p.m.-1 am. Tonight, part.

MONDAY EVENING

7:30-8 p.m.

ABC-TV 7:30-8:30 The Dgkotas, part.; 8:30-9
Rifleman, Procter & Gamble.

CBS-TV 7:30-8 To Tell the Truth, Whitehall
Pharmacal, R. J. Reynolds; 8-8: 30 I've Got
a Secret, Gen. Foods, Toni; 8:30-9 The Lucy
Show, Lever, Gen. Foods.

NBC-TV 7:30-8:30 It’s A Man’s World, part.;

8:30-9:30 Saints and Sinners, part. (in Feb.:
T :arots)a :30 Monday Night At The Movtes
pa

8-10 p.m.

ABC-TV Stoney Burke, part.
CBS-TV 9-9:30 Danny Thomas Show, Gen.
lI::oogs. 9:30-10 Andy Griffith Show, Gen.
'oods
NBC-TV_ 9-9:30 Sgints gnd Sinners, cont.;
9:30-10 Price is Right, P. Lorillard, White-
hal_lt) (in Feb.: 9:30-10 Art Linkletter Show,
a

10-11 p.m.

ABC-TV Ben Casey, part.

CBS-TV 10-10:30 New Lorette Young Show,
Lever, Toni; 10:30-11 Stump the Stars,
Ralston.

NBC-TV 10-10:30 David Brinkley’s Journal
Pittsburgh Plate Glass, Douglas Fir Plywoac{
Assn.; 10:30-11 No network service.

TUESDAY EVENING
7:30-8 p.m.
ABC-TV 7:30-8:30 Combat, part.;

\ 8:30-9:30
Hawaiian_Eye, R?rt.
CBS-TV 17:30-8 Marshall Dillon, local sales;

o smort
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8-8:30 Lloyd Bridges Show, Kaiser; 8:30-9:30
Red Skelton Show, Best Foods, S. C. John-
son, Lever, Philip Morris.

NBC-TV 7:30-8:30 Laramie, part.; 8:30-9:30
Empire, Amer. Tobacco, Gen. Mills, Chrys-
ler.

9-10 p.m.

ABC-TV 9-9:30 Hawaiian Eye, cont.; 9:30-
10:30 Untouchables, part.

CBS-TV 9-9:30 Red Skelton, cont.: 9:30-10
Jack Benny, State Farm, Gen. Foods.
NBC-TV 9-9:30 Empire, cont.; 9:30-10:30
Dick Powell Show, Reynolds Metals, Ameri-
can Gas, Kimberly-Clark, Shulton.

10-11 p.m.
ABC-TV 10-10:30 Untouchables, cont,; 10:30-

11 Close-Up!, Bell & Howell, alt. with
Specials, Consolidated Cigar.
CBS-TV Garry Moore Show, Oldsmobile,

S. C. Johnson, R. J. Reynolds.
NBC-TV 10-10:30 Dick Powell, cont.; 10:30-
11 Chet Huntley Reporting, part.

WEDNESDAY EVENING
7:30-9 p.m.

ABC-TV 7:30-8:30 Wagon Train, part.; 8:30-
9:30 Going My Way, part.
CBS-TV 17:30-8:39 CBS Reports, part.; 8:30-9
Dobie Gillis, Colgate, Vick, Polaroid.
NBC-TV The Virginian, part.

9-10 p.m.

ABC-TV 9-9:30 Going My Way, cont.; 9:30-~
10 Our Man Higgins, Pontiac, Amer. To-

bacco.

CBS-TV 9-9:30 Beverly Hillbillies, Kelloig,

R. J. Reynolds; 9:30-10 Dick Van Dyke

Show, Procter & Gamble, P, Lorillard.

ﬁB%ETv Perry Come’s Kraft Music Hall,
raft.

10-11 p.m.

ABC-TV Naked City, part.

CBS-TV U. S. Steel Hour, U, S. Steel, alt.
with Armstrong Circle Theatre, Armstrong.
NBC-TV Eleventh Hour, part.

THURSDAY EVENING
7:30-9 p.m.

ABC-TV 7:30-8 Adventures of Qzzie & Har-
riet, part.; 8-8:30 Donna Reed Show, Camp-
bell Soup, National Biscuit; 8:30-9 Leave it
to Beaver, part.

CBS-TV 7:30-8 Mister Ed, part.; 8-9 Perry
Mason, part.

NBC-TV 7:30-8:30 Wide Country, part.; 8:30-
9:30 Dr. Kildare, part.

9-18 p.m.

ABC-TV 9-9:30 My Three Sons, Chevrolet;
9:30-10 McHale's Navy, part.

CBS-TV Twilight Zone, part.

NBC-TV 9-9:30 Dr. Kildare, cont., 9:30-10
Hazel, Ford.

10-11 p.m.

ABC-TV Alcoa Premiere, Alcoa, alt. with
Premiere, part.

CBS-TV The Nurses, Whitehall, Johnson &
Johnson, Brown & Willlamson.

NBC-TV Andy Williams Show, part.

FRIDAY EVENING

7:30-9 p.m.

ABC-TV 7:30-8 Valiant Years, part.; 8-8:30
Father Knows Best, part.; 8:30-8 The Flint-
stones, part,

CBS-TV 7:30-8:30 Rawhide, part.; 8:30-9:30
Rotite 86, Chevrolet, Philip Morris, Sterling.
NBC-TV 7:30-8:30 International Showtime,
part.; 8:30-9:30 Sing Along With Mitch, part.

9-10 p.m.

ABC-TV 9-9:30 I'm Dickens—He’s Fenster,

El Producto, Procter & Gamble; 9:30-10:30

77 Sunset Strip, part.

CBS-TV 9-9:30 Route 66, rt.t-c:mt.; 9:30-10:30
9:30-10

Alfred Hitchcock Hour, part.
NBC-TV 9-9:30 Sing Along, cont.;

Don’t Call Me Charlie, co-op. (in Feb.: 9:30-
10 The Price Is Right, part.)

10-11 p.m.

ABC-TV 10-10:30 77 Sunset Strip,
10:30-11 No network service,
CBS-TV 10-10:30 Hitchcock, cont.; 10:30-11
Eyewitness, part.

NBC-TV The Jack Paar Show, part.

SATURDAY MORNING & AFTERNOON

8-10 a.m.

ABC-TV No network service.

CBS-TV 8-9 Captain Kangarco, part.; 9-10
No network service.

NBC-TV 8-9:30 No network service; 9:30-10
Ruff and Reddy, part.

10-11 a.m.

ABC-TV No network service.

CBS-TV 10-10:30 Alvin and the Chipmunks,
part.; 10:30-11 Mighty Mouse, part.
NBC-TV 10-10:30 Shari Lewis Show, part.:
10:30-11 King Leonardo, part.

11 a.m.-Noon

ABC-TV 11-11:30 Top Cat, part.; 11:30-12
Beany & Cecil, Mattel.

CBS-TV 11-11:30 Rin Tin Tin, part.; 11:30-
12 Roy Rogers, part,

NBC-TV 11-11:30 Fury, part.; 11:30-12 Marx
Magic Midway, Marx.

cont,;

Noon-1 p.m.

ABC-TV 12-12:30 Bugs Bunny, Gen. Foods;
12:30-1 Magic Land of Allakezam, Marx,
Lakeside.

CBS-TV 12-12:30 Sky King, Nabisco; 12:30-1
Reading Room, sust.

NBC-TV 12-12:30 Mgke Room for Daddy,
part,; 12:30-1:30 Exploring, Kraft.

1-2 p.m,

ABC-TV 1-1:30 My Friend Flicke, part.;
1:30-2 No network service.

CBS-TV 1-1:15 CBS News, sust.: 1:15-2 No
network service.

NBC-TV 1-1:30 Exploring, 1:30-2
Watch Mr. Wizard, sust.

cont.;

2.5 p.m.

ABC-TV 2-2:30 No network service; 2:30-
3:30 Challenge Golf, part.; 3:30-5 Pro Bowl-
ers’ Tour, part.

CBS-TV No network service.

NBC-TV 2-2:30 No network service; 3:30-5
Sports Specials, part.

5-7:30 p.m,

ABC-TV 5-6:30 ABC's Wide World of Sports,
art,; 6:30-7T No network service; 7-7:30
atty’s Funnies, Mattel.

CBS-TV No network service.

NBC-TV 5-5:30 TBA; 5:30-6 Captain Gallant,

part.; 6-6:15 News, sust.. 6:15-7:30 No net-

work service.

SATURDAY EVENING
7:30-9 p.m.

ABC-TV 7:30-8:30 Gallant Men, part.; 8:30-9
Mr. Smith Goes To Washington, part.
CBS-TV 7:30-8:30 Jackie Gleason Show: The
American Scene Magazine, part.; 8:30-9:30
The Defenders, Brown & Willtamson, Lever,
Allstate, Speidel, Bristol-Myers.

NBC-TV 7:30-8:30 Sam Benedict, part.; §:30-
QGJoebL{ Bishop Show, P. Lorillard, Procter &

amble.

9-10 p.m.

ABC-TV Lawrence Welk Show, part.
CBS-TV 0-9:30 Defenders, cont.; 9:30-10
Have Gun, Will Travel, Amer. Tobacco,
Whitehall,

NBI_E-'I‘V 9-11 Saturday Night At the Mouvies,
part.

10-11 p.m.

ABC-TV 10-10:50 Fight of the Week, Gil-
lette, Gen. Cigar; 10:50-11 Make That Spare,

Brown & Willilamson,
CBS-TV Gunsmoke, Johnson & Johnson,

Gen. Foods, Procter & Gamble, Alberto Cul-
ver.
NBC-TV Movies, cont.

ABC-TV
Jan. 13: 2 p.m.-concl.

AFL AlU-Star Game, P, Lorillard, Tex-
aco, Gillette, Bristol-Myers, Lincoln-
Mercury,

Jan. 15: 10:30-11 FAm.

As Caesar Sees It, Consolidated Cigars.
Jan. 20: 9:30-10 p.m.

Here’s Edie, Consolidated Cigars.

Jan. 23: 7:30-8:30 p.m.

Hollywood: The Fabulous Era, Procter
& Gamble.

Jan. 26: 10-11 p.m.

All-Star Bowling Tournament, Gillette.
Feb. 12: 10:30-11 ?.m.

As Caesar Sees It, Consolidated Cigars.
Feb, 25: 9-10 p.m.

Vietor Borge Show, Pontiac
Feb. 26: 10:30-11 p.m,

Here’s Edie, Consolidated Cigars.
March 7: 10-11 P.m.

Close-Up!, Bell & Howell.

March 13: 10-11 p.m.

Hollywood: The Great Stars, Procter
& Gamble.

March 21: 9-9:30 p.m.

As Caesar Sees It, Consolidated Cigars.
March 26: 10:30-11 p.m.

Close-Up!, Bell & Howell.

March 31: 9:30-10 p.m.
Here's Edie, Consolidated Cigars.

CBS-TV
Jan. 13: 12 Noon-1 p.m.
Meet the New Senators, sust.

Specials scheduled for January, February and March

Jan. 15: 7:30-8:30(?.mA

Young Peoples Concert, Shell Oil.
Jan, 31: 10-11 p.m.

Anti-Defamation League Prograem, sust.
Feb. 1: 8:30-9:30 p.m.

Arthur Godfrey Show—Sounds of the
City, Quaker State Oil Refining Corp,
Meniey & James Labs.

Feb. 17: 8-9 p.m.

Tour of Monaco with Princess Grace,
Che , Ford,

Feb. 21: 8-9 p.m.

Leonard Bernstein and the New York
Philtharmonic, Ford.

Feb. 24: 10-11 p.m.
/An Evening with Carol Burnett, Lip-

n.
March 19: 8:30-9:30 p.m.

Judy Garland Show, Chemstrand, Ford.
NBC-TV

Jan. 13: 4 p.m.-concl.

Pro Bowl Game of NFL, Liggett &
Myers, Carter Products, United Motors.
Jan. 16: 9-10 p.m.

Bob Hope Christmas Show, Timex,
Lever Bros.

Jan. 18: 10-11 p.m.
Beill Telephone Hour, AT&T.
Jan. 20: 10-11 p.m,
Dinah Shore Show, Sperry Hutchinson.

son,
Jan, 24; 8:30-9:30 p.m.

World of Benny Goodman, Purex.
Jan. 27: 2-4 p.m.

NBC Opera—"The JIove of Three
Kings", sust.

Jan, 27: 10-11 p.m.

The Death oj? Stalin, Scott/TBA.
Feb. 3: 10-11 p.m.

The Rise of Khrushchev, Scott/TBA.
Feb. 4: 9:30-10:30 p.n.

Bell Telephone Hour, AT&T.

Feb. 6: 7:30-9 P.m.
Hall of Fame—"Pygmalion,”

Hallmark
Hallmark Cards.
Feb. 9: 7-8 p.m.

p
Peter Pan, Lipton, Timex.
Feb, 11: 9:30-10 p.m.
Eisenhower on Lincoln, Union Central

Life.
Feb. 17: 10-11 p.m.

Dinah Shore Show, Sperry Hutchinson.
Feb. 21: 7:30-8:30 g.m.

Californta: Number One, Lincoln-Mer-

cury.
Feb. 22: 8:30-9:30 p.m,

World of Maurice Chevalier, Purex.
March 3: 2-3 p.m.

NBC Opera "“Labyrinth,” sust.
March 7; 3-4 p.m.

Spectal for Women, Purex.
March 13: 9-10 p.m.

Bob Hope Show, Timex, Lever Bros.
March 13: 10-11 p.m.

Bell Telephone Hour, AT&T.
March 17: 10-11 p.m.

Dinah Shore Show, Sperry Hutchinson.
March 19: 8:30-9:30 p.m.

World of . . . ., Purex.
March 26: 7:30-8:30 p.m.

cl;’gry Cooper—Tall American, Savings

an.
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PROFESS

TONAL CARDS

JANSKY & BAILEY
Offices and Laboratories
1339 Wisconsin Ave., N.W.
Washington 7, D.C. FEderal 3-4800
Member AFCOE

JAMES C. McNARY
Consulting Engineer
National Press Bldg.

Wash. 4, D. C,

Telephone District 7-1205

Member AFCOE

—Established 1926—
PAUL GODLEY CO.
Upper Montclair, N. ).
Pilgeim 6-3000
Laboratories, Great Notch, N. [.
Member AFCOE

GEORGE C. DAVIS
CONSULTING ENGINEERS
RADIO & TELEVISION

527 Munsey Bldg.
STerling 3-0111
Washington 4, D. C.

Hember AFCCE

COMMERCIAL RADIO

EQUIPMENT CoO,
Everett L. Dillard, Gen. Mgr.
dward F, Lorentz, Chief Engr.
INTERNDATIONAI; BLDG.

] 7-13
WASHINCTON 4, D. C.
Member APCCE

A. D. Ring & Associates
41 Years' Experience In Radio
Engineering
1710 H St.,, N.W. 298-6850
WASHINGTON 6, D. C.
Member AFOCUR

GAUTNEY & JONES
CONSULTING RADIO ENGINEERS

930 Warner Bldg. National 8-7757
Washington 4, D. C.

Member AFCOE

Lohnes & Culver
Munsey Building District 7-8215

' Washington 4, D. C.
Member AFCCE

RUSSELL P. MAY

711 14th St., N.W. Sheraton Bidg.
Washington 5, D. €.
REpublic 7-3984

Member AFOOE

L. H. Carr & Associates

Consulting
Radio & Television
Engineers
Washington 6, D. C.  Fort Evans
1000 Conn, Ave. Leesburg, Va.
Member APCCE

KEAR & KENNEDY

1302 18th St., N.W. Hudsen 3-5000
WASHINCTON 6, D. C.

Member APOOE

A. EARL CULLUM, JR.
CONSULTINC ENCINEERS
INWOOD POST OFFICE
DALLAS 9, TEXAS
MEilrose 1-8360
Member AFCCE

GUY C. HUTCHESON
P.O. Box 32  CRestview 4-8721
1100 W. Abram
ARLINCTON, TEXAS

SILLIMAN, MOFFET
& KOWALSKI
1405 C St., N.W.
Republic 7-6646
Washington §, D, €.

Momber AFCOR

GEO. P. ADAIR ENG. CO.
CONSULTING ENGINEERS
Radio-Television
Communications-Electronics
901 20th St., N. W.
Washington, D. C.
Federal 3-1116
Hember AFOOE

WALTER F. KEAN
CONSULTING RADIO ENGINEERS

Associate
George M. Sklom
19 E. Quincy St,  Hickory 7-2401
Riverside, 1. (A Chicago suburb)
Member AFOCE

HAMMETT & EDISON
CONSULTING RADIO ENCINEERS
Box 68, International Alrport
San Francisco 28, California
Diamond 2-5208
Member AFOCE

JOHN B. HEFFELFINGER
9208 Wyoming Pl. Hiland 4-7010

KANSAS CITY 14, MISSOURI

JULES COHEN
Consulting Electronic Engineer
617 Albee Bldg. Exccutive 3-4616
1426 G St., N.W.
Washington 5, D. C.
Member AFCOE

CARL E. SMITH
CONSULTING RADIO ENGINEERS

8200 Snowville Road
Cleveland 41, Ohio

Phone: 216-526-4386
Member AFCOE

J. G. ROUNTREE
CONSULTING ENCINEER
P.O. Box 9044
Austin 56, Texas
Clendale 2-3073

VIR N. JAMES
CONSULTING RADIO ENGINEERS
Applications and Field Engineering

232 5. jasmine St.

Phone: (Area Code 303) 333-5562

DENVER 22, COLORADO
Member AFOCE

JOHN H. MULLANEY
and ASSOCIATES
A Division of Multronics, Inc.
2000 P St., N.W.
Washingten 6, D. C.
Columbia 5-4666
Member AFOCE

A. E. Towne Assocs., Inc.
TELEVISION and RADIO
ENCINEERING CONSULTANTS
420 Taylor St.

San Francisco 2, Calif.

PR 5-3100

PETE JOHNSON
Consulting am-fm-tv Engineers
Applications—Field Engineering

Suite 601

Charleston, W.Va. Dickens 2-6281

Kanawha Hotel Bldg.

MERL SAXON
CONSULTING RADIO ENCINEER
622 Hosking Street
Lufkin, Texas
NEptune 4-4242 NEptume 4-9558

WILLIAM B. CARR

Consulting Engineer
AM—FM—TV
Microwave
P. O, Box 13287

Fort Worth 18, Texas
BUtler 1-1551

RAYMOND E. ROHRER
& Associates
Consulting Radic Engineers
436 Wyatt Bldg.
Washington 5, D. C.

Phone: 347-9061
Member AFOCE

E. HAROLD MUNN, JR.
BROADCAST ENGINEERING
CONSULTANT
Box 220
Coldwater, Michigan
Phone: BRoadway 8-6733

SPOT YOUR
FIRM’S NAME
HERE ...

To be Seen by 100,000° Readers
—among them, the d -uult
ing station owmers and wman
ers, chief engineers and techa
cuns—-lprliunh for am, fm, h
and facsimile fac|lities.

*ARB Continuing Readership Study

contact
BROADCASTING MACAZINE
1735 DeSales St. N.W.
Washington 6, D. C.
for availabilities
Phone: ME 8-1022

Service

COMMERCIAL RADIO
MONITORING CO.
PRECISION FREQUENCY

MEASUREMENTS
AM-FM-TV
103 S. Market St.,
Lee's Summit, Mo.
Phone Kansas City, Laclede 4-3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM-TV

445 Concord Ave,,
Cambridge 38, Mass.

Phone TRowbridge 6-2810

COLLECTIONS
For the Industry
ALL OVER THE WORLD
TV—Radio—Film and Media
Accounts Receivable
No Collection—No Commission
STANDARD ACTUARIAL
WARRANTY CO.
220 West 42nd St., N. Y. 36, N. Y.
LO 5-5590
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FOR THE RECORD

STATION AUTHORIZATIONS, APPLICATIONS

As compiled by BROADCASTING Dec. 27
through Jan. 2 and based on filings,
authorizations and other actions of the
FCC in that period,

This department includes data on
new stations, changes in existing sta-
tions, ownership changes, hearing cases,
rules & standards changes, routine
roundup of other commission activity.

Abbrevations: DA—directional antenna. ¢
—construction permit. ERP—effective radi-
ated power. vhf—very high frequency. uhf
—ultra high frequency. ant.—antenna. aur.—
aural. vis.—visual. kw—kilowatts. w-watts.
me—megacycles. D—day. N—night, LS—
local sunset. mod.—modification. trans—
transmitter. unl.—unlimited hours. ke—kilo-
cycles. SCA—subsidiary communications au-
thorization. SSA—special service authoriza-
tion. STA—special temporary authorization.
SH—specified hours. *—educational. Ann.—
Announced.

New tv stations
APPLICATIONS

Guastl, Calif.—Bcstg, Service of America.
Uhf ch. 40 (626-632 mc); ERP 69.5 kw vis.,
37.15 kw aur. Ant. height above average
terrain 2865 ft., above ground 131 ft. P.O.
address c/o William A. Myers, Box 1134,
Guasti. Estimated construction cost not
given, since facilities are to be leased; first
year operating cost $136,000; revenue $150,-
000. Studio location Guasti, trans. location
Mt. Wilson. Geographic coordinates 34° 13’
387 N. Lat., 118¢ 03" 59« W, Long. Type
trans. RCA TTU-12A; type ant. RCA TFU-
6B. Legal counsel Weaver & Glassie, con-
sulting engineer A. D, Ring & Assoc., both
Washington, D. C. Principals: Willlam A.
Myers (38.1%), Ethel J. Myers (27.8%), and
others. Mr. Myers s member of Board of
Water and Power Commission, Los Angeles.
Ann. Dec. 31.

San Juan, P, R—Quality Bcestg. Corp. Unhf
ch. 19 (500-5068 mc); ERP 228 kw vis., 115
kw aur. Ant. height above average terrain
139 ft., above ground 223 ft. P. O. address
¢/o George A. Mayoral, First Federal Bldg.,
Ponce de Leon st Parque St., San Juan,
Estimated construction cost $176,200; first
year operating cost $65,000; revenue $65,000.
Studio and trans. location both San Juan.
Geoggaphic coordinates 18° 26’ 517 N. Lat.,
66° 03’ 59 W. Long. Type trans. ITA TVU-
12A; type ant. Alford 1044S. Legal counsel
Loucks & Jansky, consulting engineer Ray-
mond E, Rohrer & Assoc., both Washington,
D. C. Applicant is large corporation with
no majority stockholder. Applicant also
owns WKYN & WFQM (FM), both San
Juan; WORA-AM-TV Mayaguez, P. R.;
WIMR & WRCM (FM) New Orleans; and
WIVI St. Croix, V. I, Ann. Jan. 2.

Existing tv stations
CALL LETTERS ASSIGNED

WCKT (TV) Miaml, Fla—Sunbeam Tv
Corp.

WRCB-TV Chattanooga, Tenn.—Rust Craft
Bestg. Co. Changed from WRGP-TV.

*KOET (TV) Ogden City, Utah—Board of
Education. Changed from KVOG-TV.

New am station

ACTION BY FCC

Hyde Park, N. Y.—Ubiquitous Corp.
Granted cB for new am to operate on 850
ke, .5 kw-D. P, O, address 1 Washington St.,
Poughkeepsie, N. Y. Estimated construction
cost $21,387; first year operating cost $42,000;
revenue $60,000. Principals are Carlton D.
Durfey, 60%, Thomas C, Durfey, 30%, and
James E. Carroll Jr., 10%. Carlton Durfey
is teacher. Thomas C. Durfey, teacher, has
been assoclated with several radio stations
as engineer., Mr. Carroll Is lawyer. Action
Jan. 2.

Existing am stations

CALL LETTERS ASSIGNED
KGMR Jacksonville, Ark.—Jacksonville
Bestg. Inc. Changed from KKCM.
KALO Little Rock, Ark.—Glen A. Harmon.
Changed from KAJI
KK San Diego, Calif.—Broadmoor
Bestg, Corp. Changed from KSON.
WTAL Tallahassee, Fla.—WTAL Radio
Inc. Changed from WTNT.
WTNT Tallahassee, Fla—Tallahassee Ap-
plicane Corp. Changed from WTAL.
WYOQ Wyoming, Mich.—Wolverine Bestg.

Co.

KCCV Independence, Mo.—KANS Inc.
Changed from KANS.

WEEP Pittsburgh, Pa.—Golden Triangle
Bestg. Co. Changed from WYRE.

APPLICATION
KRZY Albuquerque, N. Mex.—Cp to
change hours of operation to unl. from D;
using power of 250 w-N, 1 kw-D and install
new trans. Ann. Deec. 28,

New fm stations

ACTION BY FCC

*Meadville, Pa. — Allegheny College.
Granted cp for new fm to operate on 88.1
me, ch. 201, 33 w. Ant. height above aver-
age terrain 79 ft. P. O, address Box 28,
Meadville. Estimated construction cost $10,-
364; first year operating cost $2,125. Prin-
cipals: officers of college. Action Dec. 28,

APPLICATIONS

Shelbyville, Ind.—Shelby County Bestg.
Inc. 97.1 me, ch. 246, 69 kw. Ant. height
above average terrain 334 ft. P. O. address
Box 385, Shelbyville, Estimated construction
cost $14,105; first year operating cost $7,000;
revenue $8,000. Principals: Robert D, Ingram
(32.5%), John A, Hartnett (275%), Willard
Pickett (25%) and Fred V. Cramer, Lowell
Rudicel & Morris Bass (each 5%). Applicant
owns WSVL Shelbyville. Ann, Dec. 31.

Louisville, Ky.—Kentucky Technical In-
stitute Inc. 102.3 mec, ch. 272, 3 kw. Ant.
height above average terrain 32 ft. P. O.
address 1701 S. 3rd St., Louisville. Estimated
construction cost $9,650; first year operat-
ing cost $19,000; revenue $24,000. Principals:

EDWIN TORNBERG

& COMPANY, INC.

Negotiators For The Purchase And Sale Of
Radioc And TV Stations
Appraisers e Financial Advisors
New York—60 East 42nd St., New York 17, N. Y. « MU 7-4242

West Coast—1357 Jewell Ave., Pacific Grove, Calif. « FR 5-3164
Washington—=711 14th S5t., N.W., Washington, D.C. » DI 7.8531

Clarance E. Henson (70%), Elmer G. Sulzer
{20%) and Paul D. Everman (10%). Messrs.
Henson (86%) and Selzer (14%) own Elec
tronic Laboratories Inc., owner of WORX
AM-FM Madison, Ind., and majority owner
of WXVW Jeffersonville, Ind.; Mr, Everman
is employe of farm organization. Ann. Dec.

31,

Portland, Me.—Guy Gannett Bestg. Serv-
ices. 1029 mc, ch. 275, 100 kw. Ant. height
above average terrain 1513 ft. P. O. address
390 Congress St., Portland, Estimated con-
struction cost $50,730; first year operating
cost $16,000; revenue $16,000. Applicant, large
corporation with no majority stockholder,
owns WGAN-AM-TV Portland. Ann. Dee. 31,

Rochester, Minn.—Norihland Radio Corp.
96,7 me, ch., 244, 2997 kw., Ant. height
above average terrain 120 ft. P. O. address
1908 Foshay Tower, Minneapolis 2, Minn,
Estimated construction cost $19,438; first

ear operating cost $20,000; revenue $24,000.
%rincipals: Carroll E, Crawford and Kings-
ley H. Murphy Jr. {each 50%). Applicant
owns KWEB Rochester. Ann. Dec. 31.

Oklahoma City, Okla,—Bonebrake & Co,
96.1 me, ch, 241, 10.5 kw. Ant., height above
average terrain 120 ft. P. O. address 101
N.E. 28th St, Oklahoma City. Estimated
construction cost $15,000; first year operat-
ing cost $1.800; revenue $1,000. Principals:
Matthew H. (57.2%), Sue (36.8%) and Ronal
K. Bonebrake (6%). Applicant owns KOCY
Oklahoma City. Ann. Dec. 31.

Hato Rey, P. R.—International Bestg. Corp.
92.3 me, ch. 222, 17.85 kw. Ant. height above
average terrain minus 103.25 ft. P. O, ad-
dress Box 765, Carolina, P. R. Estimated
construction cost $24.657; first year operat-
ing cost $12,000; revenue $16,000. Angel O,
Roman, local contractor, Is scle owner. Ap-
plicant also applicant for new am in Hato
Rey. Ann. Dec. 31.

Rio Piedras, P, R.—Abacoa Radio Corp.
92.1 me, ch. 221, 3 kw. Ant. height above
average terrain 110 ft. P. O. address Box
1252 Hato Rey, P. R, Estimated construction
cost $10,696; first year operating cost $24,-
000; revenue $30,000. Principals: Manuel P
& Carlos P. Lopez (each 37.5%) and Carmen
E. & Jose L. Lopez (each 12.5%). Avplicant
also has interest in WISO Ponce and WAEL
Mayaguez, P, R, Ann. Dec, 31,

Houston, Tex.—Jack H, MacDonald. 106.9
me, ch. 285, 37 kw. P. O. address 321 S.
San Vicente, Los Angeles 48, Calif. Ant,
height above average terrain 361 ft. Es-
timated construction cost $25,898; first year
operating cost $54,995: revenue $48,000. Mr.

acDonald, Los Angeles contractor, is sole
owner. Ann. Jan. 2.

Existing fm stations

CALL LETTERS ASSIGNED
WSTO (FM) Owensboro, Ky.—Owensboro
On The Air Inc. Chanied from WVJS-FM,
KJEF-FM Jennings, La.——Jennings Bestg.

Inc,

WGLI-FM Babylon, N. Y.WGLI Ine.
Changed from WQMF (FM).

*WGSU Geneseo, N. Y.—State U. of New

York.

*WVCR-FM Loudonville, N. Y.—Saint
Bernardine of Siena College.

WMNC-FM Morganton, N, C.—Nathan J.

Cooper.
WKTN-FM Kenton, Ohio—Radio Kenton

Inc.
WITT (FM) Pittsburgh, Pa,—Golden Tri-
angle Bestg. Inc. Changed from WYRE-FM.

WABA-FM Aguadilla, P. R. — Hector
Reichard.

APFPLICATIONS

WRUF-FM Gainesville, Fla.—Cp to change
frequency to 1037 me, ch. 279, from 104.1
me, ch. 281; increase ERP to 17.2 kw from
12 kw. Ann. Dee. 31.

WVJIS-FM Owenshore, Ky.—Cp to change
frequency from 96.1 me, ch. 241, to 105.3
me, ch. 287; increase ERP from 10 kw to
32.652 kw; change ant. height above average
terrain from 370 ft. to 347 ft.. install new
trans. and ant. Ann. Dec, 31.

Ownership changes
ACTIONS BY FCC

KLYD-AM-TV Bakersfield, Ccalif.—Granted
transfer of control of licensee corporation
from Lincoln Dellar (41.18%), Edward E.
Urner (23.54%), Bryan J. Coleman (17.64%)
and Maurice St. Clair (17.864%), d/b as
Kern County Bestg. Co., to Linceln and
Sylvia Dellar (each 50%), tr/as Dellar
Bestg. Co. Consideration $117.640. Mr. and
Mrs. Dellar own KROY Sacramento (each
50%) and majority interest in KACY Port
Hueneme (each 371%), both California,
Action Dec¢, 31,
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KRCW (FM) Santa Barbara, Calif.—
Granted assignment of license and SCA
from Cameron A, Warren (74%), Dorothy A,
Warren {13%), Roger A. Clarke (8%) and
Andrew H. Burnett (5%), d/b as Channel
Bestg. Inc, to Richard W, Johnston (100%),
Consideration $50,000, Mr, Johnston owns
theatrical production company. Action Dec.

WPRY Perry, Fla.—Granted assignment
of license from Alpha B. Martin (100%),
d/b as Taylor County Bestg., Co., to Orrel
R, Buckler, Arthur D. Pepin and Ira W,
Brown (each 33!4%), tr/as WPRY Radio
Bestrs. Inc, Consideration $45,000. Mr. Buck-
ler is gen, mgr. of WPUP Gainesville, Fla.;
Mr. epin is beverage distributor; Mr.
Brown employed by WPUP. Action Dec,
21.
WXLW Indianapolis, Ind.—Granted assign-
ment of license from Lyman 8. Ayres
(33.1%), Frederick M, Ayres Jr. (264%),
Robert D, Enoch (21.5%), F. Eugene Sand-
ford (135%) and Edwin E, Weldon (55%),
d/b as Radie Indianapolis Inc., to Mr.

Enoch (100%), tr/as Greater Indianapolis
gcstx.ﬂlnc. Consideration $675,000. Action
ec. 27.

WDBQ Dubuque, Iowa—Granted transfer
of control of licensee corporation from O. A.
Friend Jr. (59.6%), M. D, Price Jr. (24.8%)
and R. B. Tennant (14.9%), to Hart N.
Cardozo Jr. (84.62%) and Philip T. Kelly
(15.38%), d/b as Dubuque Bestg., Co. Con-
sideration $155,000. Mr. Cardozo owns WDBC
Escanaba, Mich.,, and KATE Albert Lea,
Minn. Action Dec. 28.

WDTM (FM) Detiroit, Mich.—Granted ac-
quisition of positive control of licensee
corporation, DTM Inc., from Merle H, &
Ophelia L. Miller (each 48.8%) and Mary
W. Carpenter (24%) to Mr. Miller (62.5%)
and Mrs. Miller (37.5%), liquidating stock
held by Mrs, Carpenter. Consideration $2,-
000. Action Dec, 31,

WDHA-FM Dover, N. J.—Granted assign-
ment of license and cp from Peter L,
Arnow (98%) and his mother & father
(each 1%), d/b as Drexel Hill Assoc, to
same parties tr/as Drexel Hill Assoc. Inec.
No financial consideration. Action Dee. 31.

WEND-AM-FM Ebensburg, Pa—Granted
assignment of license from Gary H. Simpson
(100%), d/b as Cambria County Bcestg., Co.,
to Mr. Simpson (99%) and John W, Esch-
bach & John P. Knorr (each .5% to qualify
as directors), tr/as Cambria County Bestg.
Inc. No financial consideration involved.
Mr, Simpson is sole owner of WTRN Tyrone,
WBLF Bellefonte, WGMR(FM) Tyrone, all
Pennsylvania; majority owner of WFRM
Coudersport & WNBT Wellsboro, both Penn-
sylvania; and 50% owner of WKBI St.
Marys. Pa. Mr., Eschbach is gen. mgr. of
WTRN, WBLF, WGMR{FM), all above, and
WEND-AM-FM. Mr. Knorr is program dir.
of WTRN & WGMR(FM), both above. Ac-
tion Dec. 31.

WFCT Knoxville, Tenn.—By order, on
showing of compliance with exceptions to
three-year holding rule commission granted
transfer of control of licensee corporation,
Radio Tennessee Inc., from Frederick L,
Allman and Robert K. Richards (each 50%)
to J. Olin Tice Jr. (100%). Consideration
$125,000. Mr. Tice has majority interest in
WCAY Cayce, S. C,; Charlotte, N. C.; WBAZ
Kingston, N. Y.; and WKEN Dover, Del.
(sale now pending). Action Dec. 28,

KJIM-AM-FM Fort Worth, Tex.—Granted
transfer of control of licensee corporation,
Trinity Bestg. Co. (13,023 shares issued),
from James M. Stewart, Paul E. Taft &
Milton R. Underwood (each 2,630 shares),
william D. Schueler (2,503 shares), Ann
Johnson Mitsch (519 shares), F, Kirk John-
son Jr. (518 shares) and F, Kirk Johnson
(1,593 shares) to W. C. Windsor Jr. Con-
sideration $300,000. Mr, Windsor owns film
production company. Action Dec, 28,

APPLICATIONS

KDEY Boulder, Colo.—Seeks assignment
of cp from Kenneth G. & Misha §. Prather
{each 50%) to Mr. & Mrs. Prather (100%
jointly), d/b as Bonanza Bestg. Corp. Ne
financial consideration involved. Ann. Dec.

31.

WNOP-AM-TV Newport, Ky. — Seeks
transfer of control of licensee and permittee
corporation, Tri-City Bestg. Co., from James
G. Lang (58.8%) to Dean C. Stuhimueller
(41.5% before transfer, 100% after), tr/as
Dean Miller Bestg. Corp. Consideration §342,-
300, Mr, Stuhlmueller owns WLMJ Jackson,
Ohio. Ann, Dec. 28,

WJIBM Jerseyville, Ill.—Seeks relinquish-
ment of positive control of licensee corpora-
tion, Tri-County Bcstg, Co., by Wilbur J,
Meyer (50.5% before transfer, 25.5% after)
to Ferdinard & Janet Goreckl (25%); other
ownership remains Stable. Consideration
§15 409. Dr. Gorecki is physician. Ann. Dec.

1.
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KWK Sc. Louls, Mo —Seeks assignmenti
of license from KWK Radio Inc, to parent
company, Milwaukee Bestg. Co. No financial
consideration involved, Milwaukee also owns
WEMP-AM-FM Milwaukee, Ann. Deec. 28,

KCHO (FM) Amarillo, Tex.—Seeks assign-
ment of license from B. W, Spiller and U.
C. Sterquell (each 50%}. d/b_as Panhandle
Bestrs,, to Mr. Sterquell (100%). tr/as com-
pany of same name. Consideration is as-
sumption of liabilities and $9.550 reimburse-
ment. Ann. Jan. 2.

KFST Fort Stockton, Tex,—Seeks transfer
of negative control of licensee corporation,
KFST Inc, from Kenneth Z, Bond and R.
L. Billingsly (each 25% issued stock) to
James W. Hawkins (50% issued stock). Con-
sideration $9,425. Mr. Hawkins is KFST gen.
mgr. Ann. Dec. 31.

Hearing cases

INITIAL DECISIONS

» Hearinf Examiner H. Gifford Irion is-
sued initial decision looking toward grant-
ing application of New Mexico Bcstg. Inc.
for new tv to operate on ch. 2 in Santa Fe,
N. Mex. Applicant proposes to operate
Santa Fe station as satellite of its station
IéGGhzlls-TV (ch. 13) Albuquerque. Action

ec. 28.

» Hearing Examiner Millard F, French is-
sued initial decision looking toward grant-
ing applications for new daytime am sta-
tions of Russell H. Morgan to operate on
1230 ke, 250 w, in Chestertown, Md., and
Bel Air Bestg., Co. to operate on 1520 ke,
250 w, in Bel Air, Md., both conditioned
that pre-sunrise operation with daytime
facilities is precluded %eendin final decision
in Doe. 14419. Action c. 27,

u Hearing Examiners Isadore A. Honig
and Chester F, Naumowicz Jr. issued sup-
plemental initial decision loocking toward
(1) denying application of R. L. McAlister
for new am to operate on 1550 ke, 5 kw, D,
in Odessa, Tex., and (2) affirming denial
for default application of Western Bestg.
Co. for new am to operate on 1550 ke, 50
kw, D, in Odessa. Action Dec. 27,

OTHER ACTIONS

s Commission gives notice that Oct. 26
initial decision which looked toward deny-
ing application of KDOK Bestg. Co. to
change operation of station KDOK Tyler,
Tex., on 1330 ke from day to unl, time with
500 w-N, DA-N, continued daytime opera-
tion with 1 kw, became effective Dec. 17
lzmrsuant to Sec. 1.153 of rules. Action Jan.

» Commission gives notice that Nov. 8
initial decision which looked toward grant-
ing application of General Communications
Inc, to increase daytime power of KXKW
Lafayette, La., on 1520 ke from 500 w to 10
kw, continued nighttime operation with 500
w, and change from DA-1 to DA-2 but with
daytime DA during critical hours only;

conditions and pending final decision in
Doc. 14419 pre-sunrise (:Peratlon with day-
time facilities precluded, became effective
Dec. 28 pursuant to Sec, 1,153 of rules.
Action Jan. 2.

s By order, commission granted petition
by KWK Radio Inc, and extended time to
Jan. 10, 1963, to file reply to Broadcast
Bureau exceptions and brief in proceeding
on revocation of license of KWK St. Louis,
Mo, Action Dec. 31.

s By order, commission granted petition
by W. D. Frink, tr/as Jefferson Radio Co.,
and extended time to Feb. 11, 1963, to file
exceptions to initial decision in proceeding
on application for license to cover ¢p for
WIXI Irondale, Ala. Action Dec. 31,

» By order, commission granted motion
by Jefferson Standard Bestg. Co. and ex-
tended time to Dec, 31 to respond to mo-
tion by Southern Bestrs. Inc, strike
Jefferson’s response pleading in Greensboro-
High Point, N. C, tv ch. 8 proceeding.
Action Dec. 31.

a Commission gives notice that Sept. 27
initial decision which looked toward grant-
ing application of WHYY Inc. for new tv
to operate on noncommercial educational
basis on commercial ch. 12 in Wilmington,
Del., and denying competing application of
Rollins Bestg. Inc. seeking same facility for
commercial use became effective Dec. 26
gr;xrsuant to Sec. 1.153 of rules. Action Dec.

» By order, commission granted petition
by Nueces Telecasting Co. and extended
time to Jan. 23, 1963, to file exceptions and
brief to initial decision in Corpus Christi,
Tex., tv ch, 3 proceeding. Action Dec, 26.

Routine roundup

ACTIONS BY REVIEW BOARD

s By memorandum opinion & order,
denied petition by Broadcast Bureau to
enlarge issues in proceeding on apglication
of Ouachita Valley Radio Corp. for new
am_ in Camden, Ark, and to consolidate it
in hearing with applications of Smackover
Radio Inc. for new am in Smackover and
Magnolia Bestg, Co. to increase power of
station KVMA Magnolia, both Arkansas, in
Docs. 14193-4. Action Dec, 27.

s By memorandum opinion & order in
groceeding on applications of Bluestem

cstg. Inc. and KAYS Inc. for increase in
daytime power of stations KVOE Emporia
and KAYS Hays, respectively, both Kansas,
denied KAYS' petition for deletion or mod.
of issues. Action Dec, 27.

» B?v memorandum opinion & order in
consolidated am proceeding on applications
of Willlam 8. Cook, Colorado Springs, Den-
ver Area Bestrs. (KDAB), Arvada. both
Colorado, and Charles W. Stone (KCHY).
Cheyenne, Wyo., in Docs, 14815-7, (1)
denied untimely filed motion by KDAB for

Continued on page 86

SUMMARY OF COMMERCIAL BROADCASTING
Compiled by BROADCASTING, Jan. 2

ON AIR CPS TOTAL APPLICATIONS
Lic. Cps. Not on air for new stations

AM 3,745 58 124 550

FM 1,051 27 143 167

v 512 64 76 126

OPERATING TELEVISION STATIONS
Compiled by BROADCASTING, Jan. 2
TOTAL
VHF UHF v
Commercial 486 90 576
Non-Commercial 47 21 68
COMMERCIAL STATION BOXSCORE
Compiled by FCC Nov. 30
AM M ™
Licensed (all on air) 3,741 1,038 512
Cps on air (new stations) 61 40 66
Cps not on air (new stations) 122 138 74
Total authorized stations 3,924 1216 659
Applications from new stations (not in hearing) 295 148 49
Applications for new stations (in hearing) 204 13 59
Total applications for new stations 499 161 108
Applications for major changes (not in hearing) 331 97 43
Applications for major changes (in hearing) 57 3 9
Total applications for major changes 388 100 52
Licenses deleted 1 0 1
Cps deleted 1 4 1
! Inciudes 3 stations operating on unreserved channels.
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CLASSIFIED ADVERTISEMENTS

(Payable in advance. Checks and money orders only.) (FINAL DEADLINE—Monday preceding publication date.)

e SITUATIONS WANTED_ 20¢ per word—$2.00 minimum e HELP WANTED 25¢ per word—$2.00 minimum.
e DISPLAY ads $20.00 per inch—STATIONS FOR SALE and WANTED TO BUY STATIONS advertising require display

space.

e All other classifications, including Employment Agencies, etc., 30¢ per word—g4.00 minimum.
e No charge for blind box number. Send replies to Broadcasting, 1735 DeSales St., N.W., Washington 6, D. C.

AppLicanTs: If transcriptions or buik packages submitted, $1.00 charge for mailing (Forward remittance separately, please). All transcriptions, photos,
etc., sent to box numbers are sent at owner’s risk. BRoADCASTING expressly repudiates any liability or responsibility for their custody or return.

RADIO

Help Wanted—{(Cont’d)

Help Wanted—(Cont’d)

Help Wanted—Management

Announcers

Announcers

Detroit . . . sales management, with proven
record of sales, who loves the challenge of
selling. Excellent opportunity with top in-
dependent. Complete resume please. Box
584R, BROADCASTING. -

Wanted immediately experienced sales man-
ager for Rochester, N. Y. area tion. Ex-
cellent salary. Send photo and full par-
ticulars. Box 100T, BROADCASTING.

5% net profit ownership, $150.00 guaranteed
weekly salary, hospitalization, car expenses,
ete. For best combo manager-1st class ticket
engineer in country. Limited air work,
too. Better be tops in sales, promotion, en-
eering and complete management or
on't bother replying. Box 32T, BROAD-
CASTING.

Sales

Competitive established adult appeal 1 kilo-
watt mid Atlantic major city. Guarantee in
accordance experience and ability against
15% plus incentives. Realistic potential 15
to 20 thousand income per vear. References
will be checked. Box 76T, BROADCASTING.

Established Chicago station is expanding
its sales staff. This is the opportunity of a

e if you are experienced in Chicago
radio sales. We will guarantee 5 figure in-
come, ‘flus commissions, bonuses, hos-
italization, etc. Write details. All replies
eld in strictest confidence. Box 86T,
BROADCASTING.

Salary plus commission, liberal mileage al-
lowance, paid hospitalization insurance,
group life, retirement plan, cattridge tape
equipped. If you can do country music show
we talk better. KMMO, 1000 watts. Marshall,
Missouri.

Upper midwest, medium market multiple
ownership operation is seeking experienced
salesman. Excellent opportunity for the
right man. Box 7T, BROADCASTING.

Commercial manager needed by established
newspaper owned station. Prefer a man
with announcing experience and a desire to
live in a small city. Salary open. Send re-

sume, references and tape ames W.
Poole, Manager, WFLS, Fredericksburg,
Virginia.

New Opportunities, sales personnel. 650 sta-
tions nationwide. Broadcast Employment
Service, 4825 10th Ave. So. Minneapolis 17,
Minnesota.

Announcers

Virginia daytimer independent has opening
for top notch announcer with personable
and ideas. Good pay, good working condi-
tions. Box 1A, BROADCASTING.

Good staff man with versatility. Newscast-
ing ability a must. Basic pop music, with
no rock and roll. WLAG, LaGrange, Georgia.

Announcer for long established Virginia full-
time station in small market. Position offers
security and many benefits. Will consider
recent broadcasting school graduate with
top ability or man with light experience.
This is a settled, hardworking, friendly op-
eration, and we want a man with the same
qualities. Box 9A, BROADCASTING.

Good men, good pay. All degrees experi-
ence. Many openings. Write, Broadcast
Employment Service, 4825 10th Ave So.
Minneapolis 17, Minnesota.

Florida daytimer needs announcer with first
class license. Permanent position, with rap-
idly growing organization. Box 8A, BROAD-
CASTING.

Imeriate opening for both experienced an-
nouncer and newsman. Small market station
expanding staff. Resume, Tape and photo to
Box 261, Williamson, West Virginia.

Announcer . . ., that can write some copy.
5000 watt statlon in eastern Carolina. Send
resume, tape, picture immediately. Box 62T,
BROADCASTING.

Midwest kilowatter has desirable opening
for a showmanship announcer. Must be
farniliar with both modern and adult music,
be able to keep things moving with tight
production, sell on the air for advertisers,
help create big sound for progressive es-
tablished full time station. Excellent pay
for a top notch man; straight time and
temperature men need not apply. Box 85T,
BROADCASTING.

Experienced announcer wanted by Iilinois
kilowatt good music station for deejay work
plus news gathering and writing. Excellent
starting salary, many extra benefits for
mature man with proved ability. Personal
interview necessary. List age, experience,
educational, family status, detailed experi-
ence, Box 94T, BROADCASTING.

Immediate opening (Jan, 14, 1963) for morn-
ing announcer with pleasant, mature voice
and 1st class license. Good opportunity
for man who can follow tight format on
good music station located in major Mich-
igan market. No rock and rollers or drifters.
Rush tape and resume immediately. Box
103R, BROADCASTING.

Anneuncer, board operator. Strong on news.
WVOS, Liberty, New York.

Green Mountain Radieo Ine., now accepting
applications for staff of revived station.
Openings for two staff announcers, news
man and copy writer announcer. Send tape
%r{d resume to Box 190, White River Jet,,

Combination engineer, first class, and sports
announcer., Great opportunity for right man.
Send photo, tape, letter, age, education,
experience and salary. James Deegan, 4602
Tioga, Duluth, Minn.

Wisconsin station going 5 kw needs an-
nouncer with first phone. Good musie
operation top station In market. Send tape,
resume and photo to Don C. Writh, Man-
ager, WNAM, Neenah, Wisconsin.

Morning man. Must have radio background.
1 kw wants adult sound for a boomin
market. State experience and salary neede
in first reply. Would like applicants from
midwest reglon. Contact Tim Spencer, P.D,,
KJCK, Junction City, Kansas,

Announcer with first class ticket. WAMD,
Aberdeen, Maryland.

Wanted: staff announcer for fast-paced
good music, CBS affillate. Send tape, pic-
ture and resume_ to WANE, Radio, Fort
Wayne, Indiana. No phone calls please!

D.J. wanted. Top modern station in mod-
erate size New England market. Sent tape
to Box 13A, BROADCASTING.

Michigan regional radio statlion needs staff
announcer immediately. Good modern
sound, standards, albums, big band sound,
the best of the top pops. Mature delivery,
deep, voice wanted. Excellent employee
benefits and advancement opportunities.
Send resume and musie, news, commer-
clals tape to Box 5T, BROADCASTING.
Interview In Michigan a must before posi-
tion 1is filled.

Immediate opening top rated kilowatt op-
eration in 2 million market. Seeking good
middle of road announcer with first ticket.
Suburban living, pleasant community near
iwo large eastern cities. Rush tape, re-
sume, salary expected. Box 24T, BROAD-.
CASTING.

Morning personality needed by established
newspaper owned station, We desire a man
with a pleasant voice and mature delivery.
Sales experience helpful. Salary open. Send
resume, references and tape to James W.
Poole, WFLS, Fredericksburg, Virginia.

Expanding staff! Minimum $100 per 40 hour
week to start. Need good announcer with
first ticket no maintenance. Big band, mod-
ern format. No. 1 in station market
area. Permanent. Good future with grow-
ing station. Drifters need not apply. Send
tape, resume, WMHI, RT 5, Frederick,
Maryland.

Announcer, with 1st ticket, male or female,
for New Hampshire smooth-sound day-
;.ilfInGer, $100 weekly. Box 326R, BROADCAST-

Experience, ability, with morning man po-
tential. Needs self starter to advance. Stable
modern station In Mid Atlantic suburb.
Send picture, resume, tape, salary desired.
To Box 27A, BROADCASTING.

Top Chain continually on lookout for top
alrmen with format experience. Bellevable
gersonalxt* and creativily important quali-
cations. To be considered send tape and
resume to Box 52A, BROADCASTING.

Announcer-newsman. New Jersey. Must
have local news experience. Box 54A,
BROADCASTING.

Morning man, experienced. East coast. Well-
established non-format station, strong on
}g}:&l programming. Box 53A, BROADCAST-

Wisconsin regional station wants bright
morning man with 1st phone. New buildlijr}lg
and equipment. Tape and resume WD 3
Waupaca.

Announcer, first phone, for fast paced day-
timer. Some maintenance necessary. Send
tape, resume, salary expected. WEBO, 6t
North Avenue, Owego, New York.

Announcer with 1st class ticket—must be
food air man, Top sala for right man
nterested in growing with new 5000 watt
station covering thumb of Michigan. Send
tape, resume, photo to Box 1530, Lapeer,
Michigan.
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Help Wanted—(Cont’d)

Situations Wanted—(Cont’d)

Situations Wanted—(Cont’d)

Technical

Management

Announcers

Chief engineer, Southeast. Regional fulltime
DA night. 10 kw fm. Send complete resume
includin, expected salary. Box 37A,
BROADCASTING.

Engineer for 10 kw daytime station, fastest
growing station in great southwest. Number
one in market, is the undisputed leader and
offers unsurpassed working conditions,
equipment nearly new and adequately main-
tained, we don't cut corners write or phone
on Wednesday, Thursday, Friday, Bill
Dahlsten, General Manager, KAWA, Box
482, Waco, Texas. Phone PLaza 4-1488.

Chief Engineer for WVOS, Liberty,
York. Good salary.

New

Experienced male tv copywriter to head
continuity department., Must be top quality
and hard worker, Progresgive television
station in heart of Minnesota's vacationland
. . . wonderful place to live. Great op-
portunity for right man, Prefer resident of
upper midwest. Write Box 57R, BROAD-
CASTING.

Good music network affiliate_needs stable,
gl)élgerlenced chief. Box 82T, BROADCAST-

Radie, TV, Combos, technicians. Apply to-
day. Broadeast Employment Service, 4825
10th Ave, So. Minneapolis 17, Minnesota,

Production—Programming, Others

Copy writer, male or female. Air work and
sales opportunity, too, if qualified. WLAG,
LaGrange, Georgia.

Wanted program director-aggressive station
with quality production seeks program di-
rector who really knows music and can
direct staff with a bright up beat format of
the best standards and the best of current
tops. Growing progressive kilowatt full
time in down station Illinois, metropolitan
area, Is willing to pay above average salary,
but expects to get choice man. Write Box
24A, BROADCASTING with references de-
tails as to trazining, experience and avail-
ability for interview.

Electronics instructors. To train an FCC
licensing teachers. Teaching experience not
essential. Must relocate. Openings in na-
tion's principal cities. Apply by mail only,
Elkins Institute of Radio and Electronics,
Inc., 2603 Inwood Road, Dallas 35, Texas.

Need a man who can edit speech and music
tape, record outside events, hold first phone
with or without maintenance, announces
and board. I'll take a man who can do any
three of the above properly. We have a good
job for a hard worker. You can start
tomorrow. Send full details to Jerry
%xg‘mger, Program Director, WWCA, Gary,
ana.

Graduate assistants for teaching and radio
television station production. School of
Speech, Ohlo University, Athens, Ohio.

RADIO

Situations Wanted—Management

Minow to Henry to Cox!! No use arguing
with the umpire after the play is over. Con-
vince him you can combine commercial ac-
cepiance with community acceptance. Twen-
ty years with one of nations’ best stations
qualifies me to run your’s or take key group

Virginia broadcaster, 27, married, draft
exempt, 10 years announcing. Experience in
programming, sales, continuity, tv award
winning newscaster, Desire_small station
management opportunity. Presently em-
ployed. Bob Fulcher, 144 DuPont Circle,
Waynesboro, Virginia.

Attention: major/medium market stations:
Aggressive, successful small station man-
ager 34, seeking advancement. Solid back-
ground, college grad. family. Interested in

management, programming, sales, promo-
tlon. Air work if necessary. Box 194,
BROADCASTING.

Sales

Radio tv sales experience. Awvailable im-
mediately. Position with future desired. Box
47A, BROADCASTING.

Top salesman for loot. Four years in large
southern market. Desires change to larger
kw west or southwest, referred. Only
permanent connection considered. Box 504,
BROADCASTING.

Announcers

DJ, 5 years experlence, top flight personal-
ity type. Formerly news director, dj. Now
performing duty as program director, dj.
Veteran, married. 27. I know modern for-
mat. Box 2A. BROADCASTING.

Negro announcer. The talk of your town
will be the tall man with big wonderous
voice. Mature, broadcasitng school and col-
lege graduate. Creative writer., Box 4A,
BROADCASTING.

Experience staff announcer wishes to locate
in Michigan or surrounding area. Deep voice
with smooth commercial and news delivery.
Professional musician. Married. Box 6A,
BROADCASTING.

Announcer, tight production, mature voice.
Veteran, dependable, want permanent posi-
tion. Box 10A, BROADCASTING.

DJI. Professional swinger for tight station.
Young, Versatile, Cheerful. Reliable. Box
38, BROADCASTING.

DJ. Popular adult pro?amming. Production
gimmicks. Now employed. Seeks growth.
Box 39T, BROADCASTING,

First phone D.J. needs job. Age 20, vear
experience, married, draft exempt. Ron
&?’Tero, 1700 Ida, Arlington, Texas. CR 5-

Whese that warm relaxed personable guy,
looking for decent musie station? Why that
lci:t;lg 'I?Ile announcer i$ mel Box 72R, BROAD-

Air personality now working adult pro-
grammed formula operation major south-
west market. Some TV, Versatile, dedicated.
Excellent broadcast history, references. A
real pro. Consider midwest only. Box 87T,
BROADCASTING.

First phone, announcer, some sales and

management experience. Willing to relocate

. . . top earnings so far, $100.00 per week.

F, C, Morgan, 806l% West Second, Pratt,
nsas.

Announcer with first phone desires mid-

Personality tv staffer. Bandstand show, top
ratings, excellent references, relocate major
markets. Box 20A, BROADCASTING,

Merry morning man: Seasoned skillful
humor: alert delivery, production. $150.
Box 21A, BROADCASTING.

Announcer, dj, first phone. Experienced,
authoritative sound, available, will relocate.
Box 31A, BROADCASTING.

Inexperienced first phone seeks learning
grounds. 22, married, draft free, Willing to
work and learn. Available immediately. Box
32A, BROADCASTING.

Experienced anncr-salesman (radio-tv) seeks
change single, 28, mobile. Box 38A, BROAD-
CASTING.

Hal Willard willing to consider your prop-
osition. Available Feb. 11. Box 43A, BROAD-
CASTING.

Single, university trained announcer. 3rd

phone. Some commercial experience, but
need more. Seeking position with good
music station in midwest preferably, Ohio.

But will relocate anywhere. Available im-
mediately. Box 44A, BROADCASTING.

150 miles of Philadelphia. 3_years of dj,
news, production voices. Humorous ap-
proach. Veteran. Box 48A, BROADCAST-
ING.

Female-versatile, ambitious, pleasant, single,
twenty. Two years college, type, emceeing
and library experience. Broadcasting, charm
school graduate. Prefer midwest. 2036- 169th
Street, Hammond, Indiana.

Helle out there in radio land. On the air
I sound like I've never seen the Inside of
a top 40 radio station, but luckily the rat-
ings gshow I have. I want to move south.
Married, two children. Experienced, refer-
ences. Tape on request. P.S. first phone
and know how to use it. $125 week. Avail-
able immediately. Sonny Limbo, WAKY
Radio, Louisville, Ky.

Technical

Transmitter operator, first ticket, some ex-
perience. Permanent position with progres-
sive small station desired. No announcing.
Box 26A, BROADCASTING.

Engineering supervisor desires chiefs posi-
tion. Strong design, installation, and main-
tenance background. Major market radio
and television experience. First phone.
Available February 1, 1963. Box 45A,
BROADCASTING.

Production—Programming, Others

10 Years, radio and tv. Top markets. An-
nouncer and p.d. Top Top ratings. Excel-
lent references, college, personality. Bright
style. Solid salesman. Relocate. Currently
employed. Box 5A, BROADCASTING.

Have political sclence background from city
glanning to Soviet foreign policy: News

ackground in reporting, writing, film edit-
ing, assigning, producing specials: Want re-

porting or documentary position with sta-
tion that cares about news. Box 144,
BROADCASTING.

Children’s comedian interested in developing
tolp children’s show in major tv market.
Highest professional and character refer-

programming role. Prefer incentive plan west location if possible, News, commercials, ences. Ples and brochure available. Box
Box 3A. BROADCASTING. d.j. shows, Box 18A, BROADCASTING. 15A, BROADCASTING.
BROADCASTING, January 7, 1963 8



Situations Wanted—(Cont'd)

Situations Wanted—(Cont’d)

For Sale

Production—Programming, Others

Announcers

Equipment

Here! if you're a general manager . . .
neither an Alice-sit-by-the-fire nor a Paul
Pry, heed these words: We are two guys
given to doing good stuff; taking a one-
lunger in a top 50 market by the throat,
and wrenching the devil from sixth in a
four-station lash-up to number one in jig-
time.* Mayhape can do same for you. Won't
send tape, but will bring one, wrapped
in plain brown paper, upon request of
invitation to lunch, etc. Boss knows not of
this ad, nor will you when we leave you.
Your manaﬁrial jerkin bulging with fat
hoopers.** rning to hide wry smiles, we
remain Box 97T, BROADCASTING.

*Pretty Quick **Little Green Bugs

Major markets only, dynamic personality
with 6 years as PD, wants air show and/or
pd position. Top 40 only., Box 49A, BROAD-
CASTING.

TELEVISION
Help Wanted—Sales

Tv sales opportunity. VHF station in major
Pennsylvania market seeks experienced
saglesman. This is a solid opportunity with
good base salary and incentive., Applicants
with at least three years television sales ex-
perience send resume and photo to Box 56T,
BROADCASTING,

Technical

Engineering supervisor for New England
VHF. State qualifications, experience and
salary requirements in first reply. Box 23A,
BROADCASTING.

Production—Programming, Others

Promotion manager for moderate size UHF
market, New England area. Starting salary
$6500. Send resume to Box 12A. BROAD-
CASTING.

Promotion assistant with eastern medium
market station. group owned. Some radio
and TV experience preferred. Write in
confldence. Box 22A, BROADCASTING.

Production manager. Live programming ex-
pansion creates opening for top flight pro-
duction man with creative abilities and
thoroughly grounded in all production
techniques. Prefer versatile man with di-
reciting experience and who is a good per-
former in his own right with capabilities
to assume additlonal  administrative re-
sponsibilities. All replies strictly confidential.
Box 41A, BROADCASTING.

Exceptional opportunity for energetic male
television writer. The man chosen must be
capable of writing creative copy in volume.
He should be a self starter because of op-
portunity for advancement. Excellent start-
ing salary, five day week plus all company
benefits. A personal interview will be re-
quired. Send sample copy, recent photo,
and complete resume to: Robert Smith,
?ﬁogrjam Director, WTVO TV, Rockford,
1linois.

Newsman for dual city am-tv operation.
Writing gathermg aft work. Send resume,
icture, film or tape to Bob Johnson, News
irector, WSAZ AM-TV, Huntington, W. Va.

TELEVISION

Situations Wanted—Sales

‘Tv salesman billing 1% million local sales—
medium large market seeks sales manage-
ment or larger market. Box 58A, BROAD-
CASTING.

Announcers

Attractive, experienced newsman, 29, New
York and international background wants

Quality. employed tv announcer. Nine years,
all dphases. Strong news, commercials. Mar-
ried relocate. Box 29A, BROADCASTING.

Experienced on camera anncr., salesman in
metro city single, 28, Box 39A, BROAD-
CASTING.

Two man comedy team for kiddie show.
Also dance parties. Box 40A, BROADCAST.
ING.

Am, fm, tv equipment tncluding transmit-
ters, orthicons, iconoscopes, audio, moni-
tors, cameras. FElectrofind, 440 Columbus
Ave, NY.C.

Xmission Line; Teflon insulated, 13t~ rigid,
515 Ohm flanged with bullets and all hard-
ware. New—unused. 20 foot length for
$40.00. Quantity discounts. Stock list avalfl-
able. Sierra-Western EKlectric, 1401 Middle
Harbor Road, Oakland 20, California. Tem-
plebar 2-3827.

Technical
1st phone desires permanent position,
transmitter operator and maintenance.

California or Pacific northwest. Will con-
sider any location if good opportunity. Box
25A, BROADCASTING.

Chief engineer or supervisor position de-
sired. 14 years tv, 8 years as chief. All
phases. Box 28A, BROADCASTING.

Experienced all phases tv studio operations
and production especially camera opera-
tion and techniques directing technical di-
recting audio consoles lighting telecine and
floor manager duties. Graduate RCA TV
Institutes, New York. Box 42A, BROAD-
CASTING.

Television technician with 1st phone, and
A.A.S. degree in radio and television pro-
duction and programming, looking to ap-
ply experiences to television, have experi-
ence in film., Prefer northeast locale . . .
but for good opportunity will travel. Box
41T, BROADCASTING.

Production-—Programming, Others

Versatile tv broadcaster, major market his-
tory in grogrammlng, production, announc-
ing. Rich adult radio background also. Ex-
cellent references. Currently employed.
Seek permanent position in tv, radio or
combination in midwest. Box 83T, BROCAD-
CASTING

Program director, currently major market,
looking for stability, permanance. Nine
Years experience every phase programming/
production. Creative. aggressive. 34, married.
Box 30A, BROADCASTING.

Production manager. producer director.
Seasoned professional. Stimulates best team
operation. Tops present market. However,
further advancement limited do to slow
turnover. Strong administrative back-
ground. College, no drifter. Seven years
same organization. Box 46A, BROADCAST-
ING.

Available immediately. Fourteen years con-
tinuous experience in the third and fourth
markets with three major corporations.
Box 51A, BROADCASTING.

WANTED TO EUY

Gates MO 2639 modulation monitor NEW
$275. Jones-micromatch directional coupler
315 line, new $100. Calbest multiplex moni-
tor $200. Frequency meter 85-1000 me $100.

fm frequency modulation monitor $450.
1%~ coax Andrew 561 $1 per foot. Box 65T,
BROADCASTING.

Gates BFIA fm transmitter. 1000 watts.
Esceiter in excellent condition and can be
used as 250 watt transmitter. Final needs
modification for change of tubes. Have p

for modification. Sell for $1250.00 FOB. Also
2 uysed 4 X 500F Eimac tubes and 3 new
4 X 500A tubes to sell. WLAG-FM, Drawer
189, LaGrange. Georgia.

Unlimited funds available for radio and tele-
vision properties. We specialize in financing
for the broadcasting industry. Write full
detalls to KSAN Radio, 1111 Market Street,
San Francisco, California, Attention: Mr.
Richard Osborne, Executive Assistant to the
President.

Thermometer, remote electrical; used by
over 100 stations, enables announcer to
read the correct outside temperature from
mike position. Installed in less than an hour.
Send for brochure. Electra-Temp. Co., Box
6111, San Diego 6, Calif.

Commercial c¢rystals and new or replace-
ment crystals for RCA, Gates, W. E, Bliley
and J-K holders, regrinding, repair, ete.,
BC-604 crystals and Conelrad. Also A, M,
monitor service, Nationwide unsolicited
testimonials praise our products and fast
service. Edison Electronic Company, Box
31, Temple, Texas.

Film scratches and dirt showing on your
tube? A lot of stations got rid of them by
using Piclear—You can too. Piclear, Ine.,
450 Weaver Street, Larchmont, N. Y, OW
8-0258.

Rec-0-Cut Imerial dise cutter. Two lead
screws, dise's. Like new. Midwest owner.
$200.00. Box 35A, BROADCASTING.

For sale—2 perfectone tape players made
by Audiomation Laboratories, plus Auto
Control Amplifier. 334 and 732 inches per
second, handles up to 14 inch reels. For
standard rack. Used., fair operating condi-
tion. Reasonable. Write Chief ngineer,
KIUP, Box 841, Durango, Colorado.

Several 250 watt AM, 1 kw AM transmitter.
Prices from $200 up, Also 1000 . . .

.+ . and 10,000 watt fm transmitter. Priced
from $750 up. Brand new RCA 12 Bay FM
antenna, tuned for 105.9 megacycles with
deicer . . . $6000. For complete details
write or call: Mr. Al Timms, ITA Electronic
Corp., 130 E. Baltimore Avenue, Lands-
downe, Pa.

Equipment

GE fm frequency modulation monitor. Box
64T, BROADCASTING.

Will buy or trade used tape and disc record-
ing equipment—Ampex, Concertone, Magne-
cord, sto. etc. Audio equipment for sale.

Electronic test equipment bought and sold.
A-OK Electronics. P. O. Box 38350, Holly-
wood California, HOllywood 5-8774.

Miscellaneous

Commercial productions. 'l.‘l){p1 announcers.
al

broadcasting reporting. Box 13A, BROAD- Boynion Studio, 10 B Pennsylvania. Tucka- Satisfaction guaranteed. Special $3.50, $4 for
CASTING. hoe, N, Y $10.00. 270 N. Crest Chattanooga, Tennessee,
8 BROADCASTING, January 7, 1963



Miscellaneous—(Cont'd)

INSTRUCTIONS—(Cont’d)

30,008 Professional Comedy Linest Topical
laugh service featuring deej comment,
introductions. Free catalog. Orben Comedy
Books, Atlantic Beach, N. Y.

“Dcejay file.” Quotes, kickers, liners, record
hints. Comglete Program plclug.for

deej'lyl and P Del Mar

Features, P. O. Box 61, Corona Del Mar,

California.

Religious time now available. Reasonable,
‘W-RIP. Chattanooga, Tennessee.

Special rates to Christian religious broad-
casters 6 AM to 9 AM. WTOS, Milwaukee
13, Wisconsin.

INSTRUCTIONS

FCC first phone license preparation by
correspondence or in resident
Grantham Schools are located in Hollywwd
Seattle, Kansas City and Washington. Write
for our free 40-page brochure. Grantham
School of Electronics, 1505 N. Western Ave.,
Hollywood 27, California.

Elkins training now in New Otleans for FCC
First Class License in 6 weeks. Nationally
known for top quality theory and labon-
tory instructions. Radio School,
Saint Charles, New Orleans, Louisiana.

San Francisco's Chris Borden School of
Modern Radio Technique.
over the country. 1st phone, DJ
placement. Free {llustrated
Geary St.

“Are you cold?” Do you need a first phone?
Sunny Florida, gulf beaches gnd an F.C.C.
first phone in (5) five weeks “‘Guaranteed.”
Next class January Sth In beautiful Sara-
sota, Florida. Living quarters
Latest teaching methods. Connec
modem 1000 watt commercial station. 958-
5954 . 3044 Bay Street.

Train now in N.Y.C. for FCC first phone
license. Proven methods, proven results.
Day and evening classes. Placement assist-
ance, Announcer Training Studios, 25 W.
€rd, N. Y. OX 5-9248.

Annotuncing programming, console opera-
tion. Twelve weeks intensive, practical
training. l‘inect. most modern equipment
avulable proved. Elkins School of
'r 2605 Inwood Road, Dallas 33,
exas.

Jobs waiting for first phone men. Six weeks
gets you in only school with op-
enu.u Skw station. One price includes
m;;! ing, even room and board. American
Ar of Electronics, 303 St. Francis
St., Mobile, Ala.

Be prepared. First class F.C.C. license in
six weeks Top uality t.heory and labora-
tory tra miim License School
of Atllnta 1139 Sprml St N.W, Altanta,
Georgia.

Bince 1946. Original course for FCC first
phone operator license in six weeks, Over
420 hours instruction and over 200 hours
guided discussion at school. Reservations
required. Enrolling now for class £
January 9, April 24. For information, refer-
ences and reservations, write Willlam B.

Ogden Radio Operational Engineering
School, 1150 West Olive Ave., Burbank,
California.

Since 1937 Hollywood's oldest school de-
voted exclusively to Radio and Telecom-
munications. Graduates on more than 1000
stations. Ratlo of jobs to graduates ap; roxi-
mately one. Day and night c

Write for 40 page brochure an Graduato
placement list. Don Martin School of Radio
and Television Arts & Sciences, 1633 North
Cherokee, Ho]lvwood California.

FCC first phone license In six waeeks.
Guaranteed Instruction In theory and
laboratory methods by master {eachers.
G. 1. approved. Request free brochure.
Elkins Radio License School, 2803 Inwood
Road, Dallas, Texas.

Elking Radio License School of Chtuﬁ»—
Six weeks quality instruction ln labora
methods and theory leading to the !‘CC
First Class License. 14 East Jackson 8t.
Chicago 4, Ilinols.

Sales

MOVE UPH

We're a big station in a major marke:
land what we say makes lots of dollar|
to a solid salesman.

If you are interested, reach us fast
with a resume.

Box 71T, BROADCASTING

WANTED
REGIONAL SALES
REPRESENTATIVES

Distributor is seeking three qualified
men to handle Eastern, Midwestern, and
Western sales of former network tele-
vision series. Stock includes 52 new
videotapes, produced expressly for syn-
dication. Several markets already sold.
Excellent client history. Prefer appli-
cants with established knowledge and
contacts in their markets.  Excellent
commissions.
Marcus Advertising Agency, Inc.
3134 Euclid Avenue
Cleveland 15, Ohio

Announcers

000 A
WANTED:

A good guy morning man with
showmanship, tight production
needed immediately for number
one station in top 20 market.
Personable top 40 format with
wide appeal. 6-9 AM. Monday
through Friday, 6-12 Saturday,
and to work with production de-
partment, AFPTRA Unilon, excel-
lent employee benefits and ad-
vancement opportunities. Send
resume, salary expected and mu-
sic and commercial tape to:

Box 57A, BROADCASTING =
S0 O O A

Production—Programming, Others

R0 A ALM

LI T T G .

ELT

RADIO

Situations Wanted—Announcers

HAVE FIRST PHONE

college degree in business, Elkins grad-
uate. Army service. Want job to learn
all phases of radio. Married, twenty-
four years old.
Write or Call Richard A. Share,
Cleveland, Tennessee.
GReenwood 6-5545.

TELEVISION

Help Wanted—Sales

PRIME AVAILABILITY FOR
EXPERIENCED, AGGRESSIVE,
ENTHUSIASTIC
TiIME SALESMAN!!!

Excellent opportunity for ad-
vancement in group operation.
Major Midwest Market.

Box 70T, BROADCASTING

Production—Programming, Others

HII.IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIlIlIIIIIIIII1I|]|1II|1|I%E

OPPORTUNITY FOR
EXPERIENCED ARTIST

I T

i
]
]
5
B

opportunity for experienced creative
television artist in major central east
coast market. Must be accomplished two
dimensional artist in all respects. Three
dimensional design and construction ex-
perience desrable, but not essential. Job

offers maximum artistic freedom.

D1 O

Box 69T BROADCASTING

I 1 S O T

Miscellaneous

CREATIVE PROGRAM PRODUCER
ANNOUNCER
CREATIVE COMMERCIAL
PRODUCER & NEWS WRITER

We need two men of excelt. Exper. &
mature quality to round out a top staff
by Feh. 1. Strictly a growth opport. in
specially built & designed exclusive FM-
MPX. If you want a top Operation
name your price in letter and tape.
KRGN-FM, 310 Fremont Street,
Las chas. Nevada.

PHOTO BLOWUPS
Promotion dramatized with our gian
photo displays from your copy., More,
|stations annually use our effective nation-|
wide service, Price list on request. Dis]

play art since 1899.
STITES PORTRAIT COMPANY

Shelbyville, Indiana

BHDADCASTING fanuary 7, 1963



Miscellaneous—(Cont’d)

BUSINESS OPPORTUNITY

WANTED

Information regarding Rose and/or
John F. McBride. Probably selling to

stations a “Save a Child’s life Safe-
ty Campaign.” Place collect call to
J. D. Hill, K55S, Colorado Springs.

ME-4-5511.

GOSPEL RADIO NETWORK
1520 Main St.
Puyallup, Washington
® L o o

PAID RELIGION

INSTRUCTIONS

RADIO-TY ANNOUNCING
COURSES

ENGINEER & 1st FONE
COURSES

Active Placement Service.

Attention Managers: A few Outstanding
Announcers now available for radio-tv.

KEEGAN TECHNICAL INSTITUTE
’Since 1947"°
207 Madison, Memphis, Tenn.

e [T e TN [T e O e TN ETC T [T

I
i
8
i
i

VST T T T SR T T o T T o AT
s |

T
'EMERSON COLLEGE
E

Fully aceredited liberal arts
college. Specialization in
radie. TV, theatre arts,

eech, speech and hearing
therapy. B.A., B.8., M.A,,
M.S. degrees. Day, evening,
summer sessions. Broad-
casting, announcing, writ-
ing, radio and TV produe:
tion. Electronic production
studio, theantre, FAM radio
station, speech and Learing
elinie. Outstanding oppor-
tunities for achieving pro-
fessional competence in
acting, directing, and seript
writing for radio and TV,
Coed. 81st year, For cata-
log writs: Director of
Admissiona.

EMERSON COLLEGE
303 Berkeley St., Boston 16

RADID
v
SPEECH
THEATRE

WANTED TO BUY

Station

RADIO STATION
in Midwest in market of 10,000 plus,
with good spots and agriculture poten-

tial. Will make home where purchase
is made. Will acknowledge all replies.
Box 34A, BROADCASTING.

86 (FOR THE RECORD}

Unusual circumstances make ma-
Jjority interest in long-established
fulltime Class IV network radio
station located in growing city in
midsouth state available for im-
mediate investment of $30,000
cash, Profits for November ex-
ceeded $1900 and business is
steadily increasing, Deal avail-
able only to experienced broad-
casters and must provide for
present owners to retain minority
and operate, however, a compe-
tent time salesman can gain em-
ployment in addition to control.
If interested write Boxr 68T,
Broadcasting, give full details
about yourself. Principals will
contact you if you check out all
right.

1

%

For Sale
Stations

5 KW DAYTIMER

# serving diversified industrial,
agricultural area of 150,000 in
southern state. Priced under two
times annual gross. Financially
sound, experienced broadcaster
can handle with $50,000 down.

I Box [7A, BROADCASTING.

STATION FOR SALE
Northwest Daytimer 1 kw., New

equipment . . , good lease. Aver-
age gross $45,000. Will take cash

$40,000 & include acct. rec plus
cash in bank.
Write 36A, BROADCASTING.

PACIFIC NORTHWEST

Small commercial FM station. Profitable
operation for owner-operator.  Total
price $24,000. Low down payment.

Box 33A, BROADCASTING.

——STATIONS FOR SALE——

BEST HOLIDAY
WISHES TO ALL!

JACK L. STOLL & ASSOCS.
Suite 600-601 6381 Hollyw'd Bivd.

Los Angeles 28, Calit. HO 4.7279

To buy or sell Radio end/or TV prop-
erties contact.

PATT McDONALD CO.

P. O. BOX 9266 - GL 3-8080
AUSTIN 17, TEXAS

Fla. single daytime $28M terms
Ariz.  small fulltime 78M 29
Fla, medium power 150M 29%
Fla. medium  fulltime 185M 54|
N.C. metro  daytime 125M 50%
Pa. metro  daytime  200M SoM
and others:

CHAPMAN COMPANY
1182 W. Peachtree St., Atlanta 9, Ga.

Continued from page 81

mod. of issues and request of Lakewood
Boestg. Service Ine. (KLAK), Lakewood,
Colo., party respondent, made in its answer
to motion for mod. of issues, and (2) on
own motion, modified issues Nos. 6 and 7
with respect to determinations as to
whether Arvada is separate community
from Denver. Action Dec. 27T.

= Granted petition by Radio Corp. of
America and National Bestg. Co. and ex-
tended time to Dec. 12 to respond to Philco
Bestg. Co’s appeal from Examiner’s order
quashing latter company’'s subpena duces
tecum in proceeding on NBC-RKO broad-
cast transfers and related applications In
Docs. 13085 et al. Actlon Dec. 27.

ACTIONS ON MOTIONS

By Chief Hearing Examiner James D.
Cunningham

s Ordered _that Examiner Chester F,
Naumowicz Jr., in lieu of Annle Neal
Huntting, will preside in proceeding on
ﬂ;{phca on of Southwestern Bestg. Co. of

ssisslppl (WAPF), McComb. $S.; pre-
hearing conference is scheduled for Jan. 4
a;\d hearing for Jan. 17, 1963. Action Dec.
26.

s Granted motion by Ressie M. Shelton
to extent of dismissing, but with prejudice,
her ag}phcation for new am in Pilot Moun-
tain, N. C., and retained in hearing status
application of _Tri-County _Bestg.
(WIFM), Elkin, N, C. Action Dec. 26.

s Scheduled prehearing conference for
Jan. 21, 1963, in Washington, D, C.. and
hearing for Feb. 25, 1963, in Vero Beach.
Fla., in proceeding on application of R. M.
Chamberlin for renewal of license of WAXE
Vero Beach. Action Deec. 20.

s Scheduled prehearing conference for
Jan. 18, 1963, and hearing for Feb. 6, 1963,
in proceeding on application of Paul Dean
Fé)rd for new am in Casey, IIl. Action Dec.
20.

By Hearing Examiner James D. Cunningham

w On own motion, reopened record and
scheduled hearing conference for Jan. 7,
1963, in matter of revocation of license and
SCA of Carol Music Inc. for fm station
WCLM Chicago, Ill. Action Dec. 28.

By Hearing Examiner Charles J. Frederick
s On own motion, continued Dec. 20
further prehearing conference to Jan. 10,
1963. in consolidated am proceeding on
applications of The Greenwich Bestg. Corp.,
reenwich, Conn., et al. Action Dec. 20.

By Hearing Examiner Arthur A. Gladstone

= Upon request by applicant, continued
certain grocedural dates and rescheduled
Jan. 11 hearing for Feb. 20, 1963, in pro-
ceedln% on application of Avoyelles Bestg.
Corp. for new am in New Roads, La. Ac-
tion Dec. 21.

By Hearing Examiner Isadore A, Honig

s On own motion, continued from Dec.
26 to Jan. 8, 1963, hearing in proceeding on
applications of WKLM-TV Inec. and Cape
Fear Telecasting Inc. for new tv stations
to operate on ch. 3 in Wilmington, N, C.
Action Dec. 20.
By Hearing Examiner Annie Neal Huntting

s Granted ‘{)etition by Peter-Mark Bcstf.
Co., reopened record and received in evi-
dence its engineerin
marked for identification as *Peter-Mark
Exhibit No. 5,” and closed record in pro-
ceeding on its application for new am in
Vandalia and that of Progressive Boestg.
Corp. for new station in Highland, Il. Ac-
tion Dec. 28.

By Hearing Examiner H. Gifford Irion

s Granted petition by Helix Bestg. Co.
and contlnued Jan. 7 hearing to Feb. 7,
1963, in proceeding on its application for
new am in La Mesa and that of Cabrillo
Bestg. Co. for new station in San Diego,
both California. Action Dec. 28.

By Hearing Examiner David I. Kraushaar
w Granted joint motion by applicants and
made suggested corrections to transcript in
Syracuse, N, Y., tv ch. 9 proceeding, and
on own motion made certain other correc-
tions. Action Dec. 20.
By Hearing Examiner Forest L, McClenning
= On own motion, continued Jap. 4 pre-
hearing conference to Jan. 7, 1963, in pro-
ceeding on application of Dr. Charles H,
Haggard and Kenneth R. Rogers for new
am In Crystal City, Tex. Action Dec. 20.
By Hearing Examiner Chester F,
Naumowicz Jr.

» By memorandum opinion & order in
proceeding on application of Pinellas Radio
Co. for new am in Pinellas Park, Fla.
scheduled certain procedural dates and
ordered resumption of hearing for Feb. 4,
1863. Action Dec. 21.
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BROADCAST ACTIONS
by Broadcast Bureaun

Actions of Dec. 31

KFBC Cheyenne, Wyo.—Granted license
covering increase in daytime power and
installation of new trans.

KAIT-TV Jonesboro, Ark.—Granted ex-
tension of completion date to Feb. 20, 1963.

m Granted licenses for following fm sta-
tions: WAXO Kenosha, Wis.; WK Green-
ville, Ky.

Actions of Dec. 28
WLWM(FM) Nashville, Tenn.—Granted li-

WXUR Media, Pa.—Granted license.

WOHI East Liverpool, Ohio—Granted li-
cense covering increase in daytime power,
installation of DA-D and new trans.

WION Ionia, Mich. — Granted license
covering increase in day power, installation
new trans. and DA-D

WGFA Watseka, .N.—Granted
covering changes in ant, pattern.

WFAA-FM Dallas, Tex.—Granted license
covering change in ERP.

KFIF Tucson, Ariz—Granted extension of
authority to remain silent for period ending
Jan. 31, 1963,

woHI East Liverpool, Ohio—Granted li-
cense covering use of old main trans. at
present main trans. location as aux. trans.
(non-DA).

WLRW (FM) Champaign, IIl.—Granted
mod. of cp to chanfe type trans, and type
ant.; remote control permitted.

Actions of Dec, 27

K70CM, K78AX York and Grand Island,
both Nebraska—Granted licenses for uhf tv
translator stations and specity type trans.
for K7BAX.

WHVF Wausau, Wis.—Granted license
covering use of old main trans. as aux.
trans. at main trans, site,

WATZ Alpena, Mich.—Granted license
covering installation of new aux. trans. at
main trans. location.

KPBA Pine Bluff, Ark.—Granted license
covering installation of new trans.

WSLS Roanoke, Va.—Granted license
cox{frlng changes in DA, D system and DA
pattern

WIVB Coldwater, Mich.—Granted license
covering increase {n nighttime power.

WANE Fort Wayne, Ind.—Granted license
covering increase In day power.

wce Columbus, Ga.—Granted license
covering change in hours of operation, in-
stallation DA-N, move of ant.-trans. loca-
tion and changes in ground system.

WDAY Inc., Jamestown, N. D.—Granted
cp for new vht tv translator station on ch.
2 to translate programs of WDAY-TV (ch.
6) Fargo, N. Dak.

KHDN Hardin, Mont.—Granted mod. of
cp to change t trans.; make changes in
ant. system; and change studio and remote
control point location.

m Granted licenses for following am sta-

license

tions: KXEX Fresno, Calif., and WJOR
South Haven, Mich.,, and specify studio
location.

m Granted licenses for following fm sta-
tions: KUDU-FM Ventura, Calif.; WYCR
York-Hanover, Pa.; KEEN-FM San_ Jose,
Calif.,, and specify type trans.; KXOL-FM
Fort Worth, Tex.; WSBT-FM South Bend,
Ind.; WCOR-FM Lebanon Tenn.

.m Following stations were granted exten-
sions of completion dates as shown: WDJK
(FM) Smyrna, Ga., to March 25, 1963;
WLVN Nashville, Tenn., to Feb. 28,
WDOK Cleveland, Ohio, to June 26,
KGON Cregon City, Cre., to June 5, 1963:
WTCN Minneapolls, Minn., to Feb. 28, 0
WGHQ Kingston, N. Y., to Feb. 28,
KUMU Honolulu, Hawaii, to Jan. 27,
KVIO Cottonwood, Ariz, to Jan. 31,
WHOT Cam '})bell Ohio, to April 14,
WCBM Baltimore, Md., to April 16,
WLNG Sag Harbor, N. Y., to June 4, 1963;
and WNOG Naples, Fla, to Feb. 28,

Actions of Dec. 26

WIVI Christlansted, V. IL—Granted In-
creased daytime power on 970 ke from 1
kw to 5 kw, continued nighttime operation
with 1 kw: and install new trans.

KKAN Phillipsburg, Kan—Granted in-
crease in daytime power from 250 w to 1
kw, continued operation on 1490 ke, SH,
and install new trans.; remote control per-
mitted: conditions.

KGIN-TV Grand Island, Nebh.—Granted li-
cense for tv station.

KTOW Sand Springs, Okla—Granted li-
cense covering increase in power and in-
stallatjon new trans.

WDNC-FM Durham, N, C.—Granted N-
cense covering change in type trans. and
type ant.

KFJB Marshalitown, Iowa—Granted li-
cense covering installation of old main
trans. as aux. trans.
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KRSN Los Alamos, N. Mex.—Granted li-
cense covering increase In day power and
installation new trans.

WIRB Enterprise, Ala.—Granted license
covering installation new aux. trans. with
remote control operation.

KPOI Honolulu, Hawali—Granted cP to
install new aux. trans. at main trans. loc
tion (in connectlon with new ant. system
for main trans.).

WMLO Beverly, Mass—Granted ¢p to re-
place expired permlt for am station.

K02CI, KO03BI, Pioche and Ursine, both
Nevada—Granted cps to replace expired
permits for vhf tv translator stations.

KPLI (FM) Riverside, Calif.—Granted ex-
tension of authority to March 15, 1963, to
remain silent.

KTEM Temple, Tex.—Granted mod. of cp
to change type trans.

KJAY Sacramento, Calif.—Granted mod.
of cp to change type trans.

Actions of Dec. 20

Kitzmiller TV Translators Inc. Kitzmiller,
Md.—Granted cp for new vhf tv translator

station on ch, 8 to translate programs of
WJIAC-TV {ch. 6) Johnstown. Pa.

Kilauea Community Tv Assn., Kilauea,
Hanalei, and Coast Guard Station, Kauali,
all Hawaii—Granted cp for new vhf tv
translator station on ch. 3 to translate pro-

grams of MB-TV {ch. 9) Honolulu,
Hawaii.
Rulemakings

PETITIONS FOR RULEMAKING FILED

m *KVIE Sacramento, Calif. — Requests

amendment of Sec. 3.606 of rules so as to
reserve ch. 46 at Sacramento for non-com-
mercial educational use. Filed by Norman
E, Jorgensen and Robert A, Woods. Re-
ceived Dec. 18.

n New Jersey Educational Tv Corp.—Re-
quests institution of rulemaking proceeding
to allocate ch. *14 to Montclair, N. J., as an
educational channel and re-assign chs. *41+
in Trenton and *524 in Atlantic City, both
New Jersey, as educational channels. Filed
by Robert L. Heald. Received Dec. 19.

pitch, etc.

niques.

UNIQUE
OPPORTUNITY

FOR AN ACCOMPLISHED TECHNICIAN
IN ACOUSTICS AND SOUND!

We seek a man of BROAD interests and ACCOM-
PLISHMENT, with as many of these qualifications
as we can find in one man:

l Knowledge in depth of sound equipment and
amplification, use and upkeep.

2 Knowledge of fine points of recording voice
and music, adjusting and correcting for blend,
3 Knowledge in depth of acoustical solutions to
audio problems in all types of theaters and halls.

4 Some knowledge of stage management tech-

5 Free and willing to travel extensively.

Those interested write or telephone:

OLDSMOBILE DIVISION, GM CORP.

Salaried Personnel Department
Lansing 21, Michigan

GENERAL MOTORS 1S AN EQUAL EMPLOYMENT OPPORTUN!TY EMPLOYER
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TELEVISION

“ONCE UPON A DIME" —one-hour
spectacular—16mm, black and
white, starring (clphobeticolly):
Morey Amsterdam, Pearl Bailey,
Neville Brand, Richard Chamber-
lain, Bing Crosby, Frank Gershin,
Lionel Hampten, Den Knotts,
Dean Martin, Dick Powell, Andre
Previn, Juliet Prowse, Rose Marie,
Soupy Sales, Connie Stevens,
Dick Yan Dyke, Cara Williams,
Jone Wyott ond Ed Wynn.

“INVITATION =15 min. — Docu-
mentory with Jone Wyott ond
Dr. Frank C. Boxter.

SPOTS—1 min., 40 sec. ond 10 sec.
~Featuring Bing Crosby, Jack
Balley, Helen Hoyes, Basil O‘Con-
nor, President of The Notional
Foundation, and children ossisted
through the Morch of Dimes;
plus—slides, cords, conisters ond
special copy.

RADIO TRANSCRIPTIONS

FIVE MINUTE MUSICAL SHOWS
feoturing Eddy Arnold, Chet
Atkins, Diahann Corroll, Perry
Como and Frank Gollup, George
Maharis.

CELERRITY SPOTS—1 min,, 30 sec.
ond 15 sec.—by show business
notables: Johnny Carson, Rose-
mory Clooney, Bing Croshy,
Robert Merrill, Garry Moare,
Robert Taylor, Shelley Winters
ond Jane Wyott.

"DISCS FOR DIMES*—30 sec. dee-
joy specials featuring fovorites
such as Molly Bec, Tony Bennett,
Rosemary Clooney, NatKing Cole,
Jimmy Dean, Connie Francis,
George Maharis, Dello Reese,
Bobby Rydell, Leslie Uggoms,
Andy Willtoms.

THE SPANISH SHOW —special five
minute musical shows featuring
Juon Gorcio Esquivel, Machito,
ond Johnny Rodriguez ond spots
for Spanish language stations,

Plys—Special for FM

THE MARCH OF DIMES CONCERT
HALL feoturing Robert Merrill of
the Metropolitan Opero plus «
five minute musical show feo-
furing George Londen,

AND NEW THIS YEAR FOR FM
Spots of 1 min., 30 sec. ond 15
sec., feoturing Jerome Hines,
George London, Robert Merrill
ond Rise Stevens,

THE NATIONAL FOUNDATICN

Fronklin D. Roosevelt, Founder

800 Second Av., New York, N. Y.
OXford 7-7700

GEORGE P, VOSS,
Yice President for Public Refaticons
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OUR RESPECTS to Peter Storer

Unique chal'enge: to create and build a new business

In typical Storer tradition, Peter
Storer, president of Storer Television
Sales Inc., New York, within the last
two years has demonstrated a talent for
management that places him in the
forefront in the second generation of
broadcasting industry executives.

His executive wings have passed the
hardest test—the successful launching
of a new business enterprise. Under-
standably, he considers the growth
record of STS his proudest accomplish-
ment. “The opportunity to develop,
create and build an organization like
this,” he noted in a recent interview,
“was a unique challenge.”

Peter, the third son of George
B. Storer, founder and chairman of
Storer Broadcasting, was doing more
than just upholding family standards
when he was elected to start a new
business.

Well trained in management matters,
he was ready to apply both sales experi-
ence and an intimate knowledge of sta-
tion operations. The sales arm opened
July 1, 1961, as a smoothly functioning
firm that could compare favorably with
established representatives.

Breaks In At Stations = A 1951
graduate of the U. of Miami, with a
degree in business administration, Peter
had served in various capacities at five
Storer stations and also worked for
CBS Radio Spot Sales before assuming
the helm of STS.

Peter was born in Toledo, Ohio, on
Aug. 12, 1928, which was just a few
months after his father had acquired
WTAL, that city, and changed the call
letters to WSPD. The first in the
string of Storer stations, WSPD is still
part of the group as WSPD-AM-FM-
TV. The family moved to Michigan
in 1931, and Peter spent his childhood
and teen years in Bloomfield Hills.

Following four years at the U, of
Miami, Peter returned to Michigan to
become promotion manager of WIBK-
TV Detroit. Accompanying him was
his wife, the former Virginia Parker, of
Miami, whom he had married there on
Oct. 19, 1951.

In 1952 Peter stepped into his first
sales position, becoming a local sales-
man for the Storer-owned WIBK-TV.
He left in October 1954 to join CBS
Radio Spot Sales, his only position away
from Storer companies and one which
provided “invaluable experience” as
well as contacts that have continued
through the years.

Back To Toledo = He rejoined the
Storer group in June 1955 when he was
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named national sales manager for
WAGA-TV Atlanta and WBRC-TV
Birmingham. In August 1957 he was
transferred to WIW-TV Cleveland, as
general sales manager, and two years
later he moved back to his birthplace;
this time as managing director of
WSPD-TV. He stayed there until
December 1960, when he was elected
to his present position and was sent to
New York to reorganize the former
national sales office of Storer stations
into a house representation firm for
five outlets (WSPD-TV, WIBK-TV,
WIW-TV, WAGA-TV, and WITI-TV
Milwaukee).

His first order of business in New
York was to attract “high-powered”
men to help put STS on a solid founda-
tion. To secure a staff of 19, including
a general manager and office managers,
he conducted more than 300 interviews.
He believes those persons selected rank
among the best in the business. For
proof, he can point to their sales success
in the past year. With obvious pride,
he noted that 1962 was “very satisfac-
tory” and that October and November
“were the two biggest months in the
history of the tv stations.”

Reflecting on the firm’s first full year
of operation, Peter is convinced that
the industry assumptions that led to
the establishment of STS turned out as
expected. Among the basic industry
trends that were underway as far back
as 1955, he said, were the increase in
the number of stations and in spot tv
billings. “To grow with the industry

we felt we had to adopt the most spec-

U
Peter Storer
Primary job is sales

ialized selling technique possible and we:
realized it was best done with a strong,.
compact organization.”

STS was set up as a completely inde-
pendent subsidiary of Storer Broadcast--
ing. It has its own board of directors.
and functions just as any other rep
would in representing its stations. Work--
ing out of an office at 500 Park Ave.,
Peter makes frequent trips to the com-
pany’s regional offices in Chicago, De--
troit, Los Angeles, San Francisco, and’
Atlanta as well as to the Storer stations.
He travels between 250,000-400,000-
miles a year.

Little Time Off = Peter’s traveling
also includes occasional long week-end
visits to his parents’ winter home in
Miami Beach and summer home, a.
ranch, in Wyoming. When time does:
permit he enjoys playing golf, hunting:
and fishing.

Like the Storer business operations,.
the Storer family, though widely sep-
arated, maintains a close-knit relation--
ship. But rarely do all four sons and
their families manage a complete fami--
ly reunion. Brother George B. Storer
Ir., president of both Storer Broadcast--
ing and Storer Programs Inc., lives in:
Miami. Brothers Bob and Jim are with.
the Storer stations in Los Angeles and.
Cleveland, respectively.

Peter’s own family of four children
(Peter Jr., 9; Leslie, 7; Elizabeth, 3,
and Linda, 1) makes their home in
Greenwich, Conn.

Though active in community affairs
while living in Toledo, Peter’s long
hours the past two years have limited
his outside activities in New York and
Connecticut. He is a member of New
York's International Radio & Television
Society.

Meanwhile, Peter and staff are busy
in the primary task of selling. To deo
it well, he believes it is also a rep’s
function to advise stations on such
matters as rate cards, program avail-
abilities and types of programs for
national sales and national sales pro-
jections. He is in command of a com-
plete service that includes in-depth re-
search, sales promotion, national client
relations, traffic service and sales serv-
ice.

The success of STS is an accomp-
lished fact. Modestly, Peter is reluctant
to take all the credit he well deserves;
he prefers to pass compliments on to
his staff. A man who has lived with
broadcasting all his life, Peter says:
“The representative field has confirmed
my feeling that it is one of the most
vigorous and exciting in the broad-
casting business.”



EDITORIALS

Money talks—and doubletalks

ADIO’S 1961 financial record, which was released by

the FCC only a few weeks ago, is being used as an
argument for federal restraint of radio competition. The
fact that nearly 40% of all radio stations lost money in
1961 is being quoted by those who want the government
to apply birth control and possibly euthanasia to the station
population.

The fact of radio’s losses does not, however, give a clear
judgment of radio’s health. It is a superficial fact. Without
a deeper look into the flow of income and expense within
those stations that show net losses, it is impossible to ap-
praise the viability of the radio system.

A good question that is raised by the report of radio
losses is: Why, if all these stations are losing money, do
they stay in business? The answer must be that a good
many of them stay in business because their owners are
making money even if the stations are not. This assump-
tion cannot be verified by the information that is now avail-
able; the reports that stations now file with the FCC give no
indication of how much salary or how many perquisites
may be flowing to the proprietors and officers of stations
that show a corporate or company loss.

As reported in this publication Dec. 24, the FCC has
decided to begin requiring stations to provide information
that will give a clearer indication of profitability. Although
a fundamental question still may be raised as to the proprie-
ty and perhaps legality of the commission’s exacting infor-
mation of that kind, there is a need for better information
if any information is to be gathered at all.

The danger in the collection of any information about
radio economics is that it will lead to the government’s
assumption of a big brother attitude. Whether 40% of all
stations are losing money, or 10% or 100%, it would be
fatal to broadcasting if the government introduced a policy
of economic protectionism. The minute an FCC began
granting or withholding licenses on the probability of
economic success it would also be forced to impose limits
on the profits of those it allowed to survive.

This week the FCC and the NAB will begin conferences
on radio “overpopulation,” a word that suggests both
parties have already concluded there are now more stations
than the economy can support. As long as these con-
ferences are restricted to the repair of engineering standards,
which have been allowed to degenerate, they will be
performing a useful service.

If the conferees start to talk about limiting stations on
economic grounds, the way will be opened for utility
regulations.

Flyspecking

EGULAR users of Nielsen, ARB and Pulse audience

measurements have long been aware of the imperfec-
tions that the Federal Trade Commission described last
week. Nobody who knows anything about the various rat-
ings services, least of all the ratings services themselves,
claims that their measurements approach the accuracy of,
say, a United States Census.

Yet the FTC announcement last week implies the dis-
covery of wrongdoing. In the FTC’s words, ‘the consgnt
orders signed by Nielsen, ARB and Pulse have the effect of
“halting the . . . three concerns from misrepresenting the
accuracy of their radio and television audience measure-
ments and from using survey techniques which cause bias
or error in their rating reports.” We have no doubt the
FTC announcement will be used by those who personally

dislike popular television and radio programming and who
therefore wish to discredit the methods by which popularity
is measured.

Except to provide a small packet of ammunition to those
critics, however, the FTC orders will have little practical
effect. The three services will have to be more explicit in
describing their methods and the probability of errors, but
the basic nature of their functions will be unchanged. The
case falls somewhat short of the earth-shaking category.
Some days a government agency can’t make a headline no
matter how it tries.

The great decibel mystery

E suppose the FCC just naturally assumed that ques-

tions involving loudness could not be answered with-
out hearing, Otherwise there is no tolerable explanation
for its decision, just before the recent holidays, to investi-
gate its suspicion—and a handful of lay complaints—that
commercials sometimes sound too loud.

What the commission would like to prove is that stations
play commercials louder than programs. But it confessed
it had not been able to pin the rap on anybody, even after
years of investigation, One FCC survey of 816 stations
turned up exactly one culprit. Unless the commission plans
to stray now from technical regulation, it will be investigat-
ing a problem which, by its own evidence, does not exist.

One of the best-publicized outcries against loudness pre-
ceding the FCC action was a news release issued by H. H.
Scott Inc., a hi-fi manufacturer. The release grabbed big
headlines with its report on a so-called survey showing that
most tv commercials are louder than dramatic programs.
Yet when NBC’s Ernest Lee Jahncke wrote for a copy of
the survey, Scott confessed the problem is far from simple,
has nothing to do with stepped-up volume and is probably
“social” and “philosophic” rather than “technical.”

If the FCC intends to get into the social and philosophic
areas of advertising, its action changes from the merely
ridiculous to the downright dangerous. Would it forbid
the use of strident voices except in programs? Would hard-
sell commercials be outlawed? As Rex Howell of KREX-
AM-TV Grand Junction, Colo., wrote to the commission:
“What you are really saying is you don’t like commercials
delivered in a certain manner of speech.”

We think Mr. Howell was right when he told the FCC
that “I'm sure you will agree that this is outside the com-
mission’s jurisdiction, , . .’
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i i Drawn for BRoADCASTING by Sid Hix
“Look, a public service announcement.”
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Miss Texas, Penny Lee Rudd
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These facts speak for themselves

Pepulation (00} 1,641.9 Gross Farm Income (000) 842,203
Households (00) 4733 Total Retail Sales (000) 1,945,808

| |
TV Homes 427,620 Food Sales (000) 449,860
w Effective Buying Income (000)  $3,080,581 Drug Sales {000) 63,725

SM— 1962 SRDS —6/62

B
VIewer approval More than 400 thousand TV homes in Wis-

consin, Illinois and Iowa rely on WISC-TV for
up-to-the-minute farm programming, practical
educational programs, responsible children’s
shows, accurate and authentic news, weather and
sports programming, and top CBS network broad-
casts.

These Channel 3 “neighbors” make up a near
2 billion dollar retail market and, therefore, con-
stitute an essential ingredient in any Madison area
media mix.

- v
WISC I \% Represented Naticnally by Peters, Griffin, Woodward, inc.

MADISON, wWIsC.




