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ONE POWERFUL
STATION GIVES
YOU COMPLETE
COVERAGE

IN AMERICA'S
40"

RADIO MARKET
THATS ...

1963 AREA PULSE*—In each of the 36 half hours BIG AGGIE LAND
reported by Pulse (6 a.m.-midnight] WNAX was S

number one in Big Aggie Land.

1963 AREA PULSE*—From 6 a.m. to Neen and from
Noon to 6 p.m. WNAX's share of audience is almost
as large as the next two stations combined. From
6 p.m. to midnight it takes six stations combined to
match powerful WNAX.

1963 AREA PULSE*—WNAX has the largest number
of adult men, adult women and total listeners in
every one of the 18 hours reported by Pulse.

NORTH
DAKQTA

SQUTH
DAKQOTA

NEBRASKA

in 5 state Big Aggie Land, there are over 2 million people who annually spend in excess of 3
billion doilars. You can reach and sell this huge portion of mid-America with one radio buy . . .
that's powerful WNAX-570. See your Katz man for coverage in America’'s 40th radio market.

¥ WNAX, Yankton, South Dokato, 84 County Area Survey—Jonuory, 1963,
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L Ty ~___ PEOPLES BROADCASTING
LI CORPORATION
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o Y WGAR, Cleveland, COris

WNAX, Yankton, 5. Dax.
PROGRAMMING FOR ADULTS OF ALL AGES \'}WD Cevetans

KVTY, Sioux City, lowa
PEOPLES BROADCASTINC CORPORATION —_— % Worthingten, Ohio
Sioux City, lowa, Sioux Falls and Yankton, South Dskota WMMN, Fairmont, W. V.
Represented by Katz




. You're hip, chick,
but now I'm
A blowing my horn about
wasn't that you  pe Bolling Company’s
I heard on the appointment as
Big Band exclusive national

sound of ke
TR

If I wasn’t

a mute

Hey Pops,
I’d tell his fife*

*And the whole world that WAVI is Dayton’s most listened to radio station, according to the largest survey cver taken in the market.

New York/Chicago/Atlanta/Boston/Dallas/Denver/Detroit /Kansas City "*L "
Los Angeles/Memphis/Minneapolis/Philadelphia/St. Louis/San Francisco O ?"gco
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WGAL-TV fat s te sai

In this multi-city market, an advertising
schedule without WGAL-TV is like a
TRAIN WITHOUT AN ENGINE, Put the
full sales power of Channel 8 back of
your product. WGAL-TV is the only single
medium that reaches the entire market
and delivers viewers in far greater num-
bers than all other stations combined.

Ch nnel8

Lancaster, Pa.

STEINMAN STATION . Clair McCollough, Pres.

Representative: The MEEKER Company, Inc.* New York » Chicago * Los Angeles + San Francisco

BROADCASTING, June 3, 1963



KTVU to Cox

Negotiations looking toward sale of
ch. 2 krvu(tv) Oakland-San Fran-
cisco independent to Miami Valley
Broadcasting Corp. (Cox stations) for
in neighborhood of $10 million are
underway. Transaction contemplates
retention of present management and
staff under new ownership. Station,
on air since 1958, is owned by Ward
D. Ingrim, president and general sales
manager (25.005%); William D.
Pabst, executive vice president and
general manager (25.005% ); Edwin
W. Pauley, (25.005%); Willet H.
Brown (19.79%); Stoddard P. John-
ston (4.94% ) and Harry R. Lubcke
(25%).

Negotiations are being conducted
principally by Messrs. Pabst and In-
grim with J. Leonard Reinsch, execu-
tive director of Cox broadcast prop-
erties. Miami Valley stations are
WHIO-AM-FM-TV  Dayton, Wws0oC-AM-
FM-Tv Charlotte and WIOD-AM-FM
Miami. WSB-AM-FM-TV Atlanta is
affiliated in ownership.

Preparation H appeal

Whitehall’s Preparation H, hemor-
rhoid treatment that got extra dose of
publicity several years ago by having
its advertising banned by television
code authorities, is due back in head-
lines soon. Ted Bates & Co., its agen.
cy, has been allotted time to make
presentation for removal of ban at
TV code board’s meeting in New York
next Monday und Tuescay. Bates and
Whitehall are also involved in an-
other protest that conceivably may
reach code board level: efforts by
Anacin, another Whitehall product
handled by Bates, to upset interpreta-
tion that would ban Anacin’s well-
known descriptive line, “like a doc-
tor’s prescription,” when code’s so-
called “men in white” prohibition goes
into effect July 1. Most advertisers
are said to be conforming their com-
mercials to new rules, but Anacin re-
portedly is resisting prescription pro-
scription,

Limelight for code meeting is on
code’s commercial time restrictions
(which FCC has proposed to adopt
in own rules), and there’ll be no
shortage of proposals. In addition to
some already disclosed, one would
keep present TV limits but allow
prime-time commercials to be redis-
tributed within thar period so long as
given “average” is observed. Another,
considered by some to be most far-
reaching of all, would retain present
standards but authorize code director
to make “exceptions” for stations in-
dividually on showing that they can’t

CLOSED CIRCUIT”

afford to adhere strictly. If expert
advertiser advice is needed, that, too,
will be nearby: Association of Na-
tional Advertisers’ broadcast commit-
tee also meets next Monday and will
lunch with code group, though its con-
cern is expected to relate mainly to
so-called “clutter,” with which it has
been preoccupied for past 18 months.

‘Local live' now SOP

Stand by for biggest bombshell yet
in FCC’s drive to force local live pro-
graming in prime time. Three of New
York City's six commercial TV out-
lets (WaBC-Tv, wcCBS-TV and WPIX-
[Tv]) won’t receive regular license re-
newals as of June ! but will get letters
asking them to explain what they have
done in way of local live programing
for viewers in New Jersey which con-
stitutes part of their service area. In
addition, wceBs-Tv, WAST-TV and
WTEN-TV Albany, and wkew-Tv Buf-
falo, last two owned by Capital Cities,
will get letters asking them to explain
paucity of local live programing. Let-
ters will be similar to those sent five
New England stations {(BROADCASTING,
May 27).

New York actions indicate FCC
will make local live-prime time letter-
writing standard operating procedure.
Vote at last Wednesday's meeting was
5-1 (Minow absent; Hyde dissenting).
Staff was instructed to process other
applications among June renewals
with similar letters where staff raised
questions about local live programing.
Although letters are ainted at prime
time (6-11 p.un.) they do not confine
responses to that period but seek de-
scriptions of programing for each seg-
ment of broadcast day, thereby trying
to dodge charge of attempting to in-
fluence programing.

Question of credits

Threat of injunction that could stop
show faces June 9 broadcast of du
Pont’s Show of the Week on NBC-
TV—ali because of technicality in
Writers Guild rule on air credits.
James Ambandos, associate producer
of June 9 play “The Triumph of
Gerold Q. Wert” (starring Art Car-
ney), rewrote original script sub-
mitted by Ernestine Barton, and wants
to share credit with Miss Barton. But
Writers Guild requires that at least
75% of script must have been writ-
ten by producer if he is to get credit.
Question: how to make so precise a
measurement of Ambandos-Barton
contributions. Guild officials will try

to solve it at meeting in New York
today (June 3). If they rule against
him, Mr. Ambandos threatens suit for
injunction.

Is double billing fraud?

Remember double billing? It may
be back in news soon in way that
wouldn’t help radio’s image. U. S.
Post Office Department has been in-
vestigating subject for over year and
may soon file criminal court action
charging fraud by mail. Post Office
is known to be about ready to move
against practice of submitting two
bills, one for local client and larger
one to be sent to national co-op ad-
vertiser. FCC warned stations against
“reprehensible practice” over year ago
and threatened “appropriate proceed-
ings” against any guilty licensee
(BROADCASTING, March 12, 1962).
Several stations have admitted to FCC
that they engaged in practice in past.

Bargain minutes

Heat’s on network sales staffs to
get rid of still-unsold portions of 1963-
€4 schedule. Reportedly NBC-TV
now is offering commercial minute in
Espionage (hour show that is slated
for Wednesday, 8:30-9:30 p.m.) for
about $21,000 for time and talent.
Selling rates for commercial minute
(time and talent) in prime time on
TV networks are usually in $35,000 to
$38,000 range. This is nothing new
in network selling. Similar patterns
have developed before as networks
moved into hot-weather season with
time still unclaimed. In such cases,
if show clicks, it’s traditional for
prices to advance.,

Code pressures on buyers

Agencies and advertisers are getting
the word that they, perhaps more than
anybody else, hold firm answer to
question of “overcommercialization”
in radio-TV. Perhaps nobody’s gone
so far as to ask them not to buy time
on stations that exceed National As-
sociation of Broadcasters' code limits,
but they're free to reach that conclu-
sion not only from NAB President
LeRoy Collins’s recent request for
cooperation” but also from position
some station reps are taking. CBS
Radio Spot Sales's Maurie Webster,
for one, has just returned from meet-
ings with agency and advertiser peo-
ple in San Francisco, Los Angeles,
Denver and St. Louis where, as in
New York, his presentation urged that
buyers, too, give thought to “the prob-
lems of overcommercialization."

Published every Monday, 53rd issue (Yearbook Number) published in November, by Broapcasrine PubLicaTIONS INC.,

1735 DeSales St. N.

W., Washington 8, D. C.

Second-class postage paid at Washington, D. C,,

and additional offices.



Acquisitivesi..buy more food in Cleveland

7/th TV market...2nd in food purchases (per household).

WJW-TV’s programming is for acquisitives—people with food money to spend.

*Ac-quis’-i-tive—given to desire, to buy and own.

L0S ANGELES {PHILADELPHIA | CLEVELAND MIAMI ToLene DETROIT
KGBS WIGB ww WGBS | wseD WIBK | STORER
— BROADCASTING
NEW YORK | MILWAUKEE | CLEVELANN |  ATLANTA TOLEDD DETROIT COMPANY
WHN WITLTV |WIW-TV | WAGA-TV |WSPD-TV | WIBK-TV
8

ACQUISITIVES WATCH
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(T P S T, =iy i TR A,

Option time is banned by the FCC; it's an “artificia!
restraint’” and an “abdication of licensee responsibility,”
says commission in 6-1 vote. News received calmly by
networks, agencies and producers. See. ..

GOODBYE OPTION TIME ... 31

Agencies upset by disc-to-cartridge tape practices of
radio stations. Fear quality of commercials may suffer in
transference. Move is underway to impress stations with
need for quality control. See . ..

HOW TO KEEP QUALITY ... 34

Fraudulent promotion contests lose KWK its license.
FCC says it may have been the fault of the manager, but
owners must bear responsibility. Revocation is by 3-2
vote, reversing examiner. See . .

KWK LOSES LICENSE... 46

Green Bay TV ratings survey called off by ARB when
station broadcasts call to diary keepers to contact sta-
tion. WLUK-TV claims move was effort to ensure accuracy
of records. New survey possible. See . ..

RATINGS MONKEY BUSINESS ... 70

Radio code board holds line on commercial time limits
at this time, but names committee to look into question
of quality. Board decries FCC proposal to use code
standards as basis for regulaticn. See . ..

RADIO CODE BOARD MEETS ... 72

Union negotiations loom for networks, with six crucial
contracts on the line this year and three others, due in
1964, sure to be influenced by arrangements. Summer-
fall will be the bad period. See ...

HEADACHE PERIOD AHEAD... 64

British TV programers up in arms at proposed profit
tax. Associated TeleVision says it is ready to bow out of
field if levy is imposed. Government warned of big pro-
duction cuts, unemployment. See. ..

TAX MAY BE TOO MUCH ... 85

Commission makes final judgment on VHF drop-ins:
t'aint necessary anymore. By one vote margin, FCC denies
requests to move VHF channels into seven major markets
because they might inhibit growth of UHF. See . ..

DROP-INS END UP IN GRAVE... 44

CBS-TV and NBC-TV split 12 Emmy awards, with ABC-TV
garnering three. “The Tunnel" (NBC) and “Dick Van Dyke
Show" (CBS) are top winners, with WCBS-TV and Granada
TV receiving special citations. See . .

CBS, NBC IN DEAD HEAT... 68

Direct television to brain, bypassing visual senses, seen
as possibility by Allen DuMont. Electronics expert fore-
sees three-dimensional color, receivers with own tape
recorders, one pound cameras. See. ..

TELEVISION SYSTEM FOR BLIND ... 78
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They laughed when | told them about our rating system

“I know my station had at least 3,246 listeners
last month,” | said.

“Do you use the diary or the recall method...and
how big was your sample?'’ they said.

“We use the order system,” | said. ““And it wasn't
a sample. It was our OPRY HISTORY BOOK, which
goes at $1 per. We've sold over 185,000 copies,
offering it only on our station. Last month, 3,246

by Len Hensel of WSM

people ordered it (114 from Texas, 133 from Mich-
igan, 230 from lllinois, 247 from Ohio . . . 43 states
all told, plus D.C. and Canada). Isn't this some kind
of a rating . . . like, maybe. AAA-1?"

And they laughed.

But then, so do our advertisers . . . year after year,
sale after sale. The difference is, they laugh with us!

WSM.
- CHANNEL 650

NASHVILLE, TENNESSEE

OWNED AND OPERATED BY THE NATIONAL LIFE & ACCIDENT INSURANCE COMPANY
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Could UHF air shows affiliates reject?
FCC WANTS MEETING WITH NETWORKS TO FIND ANSWER

FCC has asked for meeting with rep-
resentatives of three TV networks to
determine feasibility of making network
programing available to UHF stations
in intermixed markets. Programing in-
volved would be that rejected by affil-
iates.

Commission Friday disclosed it has
written ABC, CBS and NBC, asking
them to send representatives to meet-
ing at commission offices “in near fu-
ture.” Action is part of FCC campaign
to foster development of UHF.

Commission said it’s concerned with
availability of network programing for
UHF stations which may come into ex-
istence in intermixed markets as result
of all-channel-receiver legislation.

Public interest issue is involved, FCC
said, when network affiliates refuse pro-
grams that might, therefore, be fed to

competing UHF stations.

Not only would this make more net-
work programing available to public,
FCC said, but it would “obviously pro-
mote development of UHF stations in
the intermixed markets such as those
involved” in drop-in case (see story
page 44).

Commission said issue involved “is
somewhat analogous” to that concern-
ing availability of network programing
to small-market stations. Agency noted
some network programs have been pro-
vided such stations ‘“‘under various spe-
cial arrangements.”

Question of how network program-
ing can be made available to UHF sta-
tions is already under study by com-
mittee of FCC-sponsored Committee
for the Full Development of All Chan-
nel Broadcasting,

GAB adds Oren Harris
for editorial conference

Labeling broadcast editorials “a mat-
ter of national importance,” House
Commerce Committee Chairman Oren
Harris (D-Ark.) Friday accepted invi-
tation to participate in first National
Broadcast Editorial Conference July 25-
27 in Athens, Ga.

Conference, sponsored by Georgla
Association of Broadcasters, received
added interest with disclosure two
weeks ago that Communications Sub-
committee of House Commerce would
hold July hearings on editorializing
(BROADCASTING, May 27). Representa-
tive Walter Rogers (D-Tex.), chairman
of subcommittee, also was invited to
participate and indicated Friday that

Xerox hot for TV

Xerox Corp., Rochester, N. Y.,
which began using television for
first time only two years ago, is
fast becoming one of medium’s
heavy users. Firm, which invested
about $300,000 in CBS Reports
(CBS-TV) in 1961-62 season,
and about $800,000 in Chet
Huntley Reporting (NBC-TV) in
1962-63, is expected to place busi-
ness worth nearly $4 million in
TV in 1964. Agency is Papert,
Koenig, Lois Inc.,, New York.

he may attend.

Representative Harris will speak July
26 at conference on University of
Georgia campus and also is expected
to participate in panel discussion.
Others on program include FCC Com-
missioner Kenneth A, Cox, ABC com-
mentator Howard K. Smith, Washing-
ton attorney W. Theodore Pierson and
Mary Ann Cusack, special assistant to
president of National Association of
Broadcasters. Dick Mendenhall, edi-
torial director of wsB-AM-Tv Atlanta, is
conference chairman.

Bureau says Pape guilty
for WALA-AM-TV actions

FCC's Broadcast Bureau last Friday
told commission that licensee must be
held responsible for actions of station’s
manager, and opposed request by WALA-
AM-Tv Mobile, Ala., that revocation
proceeding against it be dismissed. Bu-
reau also said Mobile station failed to
supply commission with adequate in-
formation concerning station’s own in-
vestigation of its staff’s actions.

WALA-AM-TV  allegedly  demanded
“large sums of money” to refrain from
editorial attacks on engineering firm
and candidate for sheriff. Station has
requested charges be dropped because
violations were committed by licensee’s
nephew and general manager Wads-
worth B. Pape (AT DEADLINE, May
20). William O. Pape is sole owner of
station.

Bureau said that Mr. Pape neglected

for elght years 1o mform FCC that ef—
fective control of station had been
transferred to licensee’s nephew, and js
to be held responsible for administra-
tion during that period.

ABC to go to court
in FCC VHF denial

Unhappy ABC said Friday it will
ask FCC to reconsider its May 29 de-
cision denying short-spaced VHF drop-
ins in seven cities (see page 44).

FCC'’s decision, ABC said, will af-
fect 5 million people who will “con-
tinue to be denied at least three differ-
ent entertainment, news and public af-
fairs services. . . .”

Network took courage from concur-
ring statement by outgoing FCC Chair.
man Newton N. Minow who says com-
mission’s decision shouldn’t end effort
to equalize competitive opportunities of
three networks.

In concurring statement issued Fri-
day, Mr. Minow said decision to vote
with majority was most difficult he
faced in his 27-month term.

Effects of all-channel receiver legis-
lation, which is intended to stimulate
UHF growth, won't be felt for several
years, he said. During that time ABC’s
competitive disadvantage will persist,
he added.

FCC finds ‘no strings’
on NBC gift to WNDT

FCC last Friday said it found no
conditions attached by NBC to $100,-
000 grant to wNDT(TV) New York, ed-
ucational station on channel 13. Com-
mission also reiterated its belief in inde-
pendent programing decisions by li-
censee in closing WNDT investigation.

Commission began its investigation of
donation last month after story ap-
peared in New York Times dealing with
correspondence between Robert Sar-
noff, NBC board chairman, and Dr.

Sneaky Moppets

Recent study in Helsinki, Fin-
land, has proven truth of old ad-
age that forbidden fruit is most
desireable.

All Finnish TV shows banned
to children, report released last
week indicates, have been seen by
half of 4,903 youngsters, aged 9-
11, covered by survey. Every
child had seen at least one of the
proscribed programs.

E 2 Sl 3 oS

- more AT DEADLINE page 10
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WEEK’'S HEADLINERS

Lee B. Bartell,
executive VP and
treasurer of Mac-
fadden - Bartell
Corp., Milwau-
kee, elected pres-
ident, succeeding
Gerald A. Bartell,
his brother, who
continues as

f |

-.‘.'.4., chairman and
Lee B. Bartell chief executive
officer, Lee Bar-

tell continues as corporate treasurer.
Frederick A. Klein, formerly executive
VP-publishing, named corporate execu-
tive VP, and Jack Podell was elected
VP-editorial. Macfadden-Bartell pub-
lishes magazines and owns and operates
wabo New York; woky Milwaukee;
xcBq San Diego, Calif.; Macfadden
Teleglobe pay television system in Den-
ver, Colo., and Telecuracao, Nether-

lands, Antilles.

Donald L. Bry-
ant, former presi-
dent and director
of Q-Tips Inc.,
division of Chese-
brough - Pond’s
Inc., Long Island
City, N. Y., joins
Miles Products
division of Miles
Laboratories, Elk-
hart, Ind., as ex-
ecutive VP. Wal-
ter B. Roberts Jr., account manager at
J. Waiter Thompson, New York, joins
Miles as product manager of One-a-Day
(brand) vitamins and with supervisory
responsibility for Chocks. Mr, Bryant
had been associated with Q-Tips since
1959, Earlier, he was with Warner-
Lambert’s Hudnut division in various
posts including VP-advertising director,
and later executive VP of division. Mr.

Mr. Bryant

Roberts joined JWT's research depart-
ment in 1952 and later was assigned to
media and new business departments
before becoming an account manager.

Robert Taylor, veteran motion pic-
ture actor and star of former network
series, Robert Taylor's Detectives,
elected VP of Four Star Television,
North Hollywood, Calif. Mr. Taylor
became fifth largest stockholder in firm
earlier this year (BROADCASTING, Feb.
4) through exchange of interest in his
series for Four Star stock.

Mr. (srael

Mr. Tooke

Rolland V. Tooke and Larry H. Israel
appointed to new posts of executive
VP’s for staff-group operations and
station operations, respectively, at
Group W, Westinghouse Broadcasting
Co., New York. Mr. Tooke was form-
erly executive VP of WBC, and Mr.
Israel, president of TVAR, organiza-
tion's wholly owned national sales rep-
resentative. New assignments become
effective July 1. Mr. Tooke joined
WBC in 1941. He was elected execu-
tive VP in 1959. Mr. Israel previously
served as general manager of wJz-Tv
Baltimore. Westinghouse Stations are
wins New York; wBz-AM-FM-Tv Bos-
ton; KYW-AM-FM-Tv Cleveland;
KPIX(Tv) San Francisco; KDKA-AM-FM-
Tv Pittsburgh; wowo Fort Wayne, Ind.;
winD Chicago; and wJiz-Tv Baltimore.

For other personnel changes of the week see FATES & FORTUNES
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Samuel Gould, president of wNDT, con-
cerning grant from network (BRroaD-
CASTING, May 6).

Commission, in letter to WNDT, said
it is “‘satisfied that no grant of funds . ..
was conditioned on any understanding
or commitment by you with regard to
WNDT’s programing.”

FCC still divided
on TV program forms

FCC was unable to reach agreement
on revision of TV program reporting
form despite all-day meeting on subject
Friday. Commission had hoped to re-
solve issue—which it has been consid-
ering since 1960—in advance of out-

10

going Chairman Newton N. Minow’s
June 1 departure from agency.

One official said “some progress”
was made in effort to reach concensus
on how form should be modified to im-
plement commission’s 1960 program
policy statement. But another source
said seven commissioners “seemed to
be pulling in seven different directions.”

Commission had under consideration
three proposed versions submitted by
Commissioners Frederick W. Ford,
Robert T. Bartley and Kenneth A. Cox,
members of special program-form
committee (BROADCASTING, May 27).

Committee will go back to work in
effort to resolve conflicts in light of
commission’s discusston Friday.

Beech-Nut’s $8 million
goes to Benton & Bowles

Estimated $8 million Beech-Nut ac-
count, formerly held by Young & Rubi-
cam, has been assigned to Benton and
Bowles. Appointment of B&B comes
five weeks after announcement of dis-
missal of Y&R.

Account covers Beech-Nut chewing
gum, cough drops, baby foods, Life
Savers and Pine Brothers cough drops.
TV billing on account has been approx-
imately $7 million, mainly in network,
but future allocation is unknown.

Beech-Nut-Y&R split was reportedly
over disagreement on marketing poli-
cies. Other Beech-Nut agencies are
Ogilvy, Benson & Mather (Tetley tea),
Grey Advertising (Martinson’s coffee),
Charles W. Hoyt Co. (Beech-Nut cof-
fee) and Furman-Roth & Co. (Bustelo
coffee).

‘Life Line' snarled
in $64,500 legal suit

J. Wayne Poucher, voice of ultra-
conservative Life Line radio-TV pro-
gram for past 4%% years, filed suit Fri-
day (May 31) in U. S. District Court in
Washington for more than $64,500 in
back salary, severance pay and other
compensation.

Mr. Poucher alleges he was summar-
ily discharged April 6 after dispute with
H. L. Hunt, Texas oil millionaire and
major contributor to Life Line Founda-
tion Inc., over compensation terms for
TV appearances. Mr. Poucher says that
up to April 6 he was receiving $1,600
month and had been promised $100
for each TV appearance.

He also charged that Life Line, with-
out payment to him, made use of his
commentaries and inspirational talks
and that H. L. Hunt Food Products
used his radio and TV broadcasts to
advertise its products.

In release issued same time as suit
was filed, Mr. Poucher said Life Line
received net income of $446,784 in
1962 fiscal year, of which more than
$250,000 came from radio and TV
programs plus additional $150,000 from
sale of his radio and TV scripts and
other materials.

Dan Patterson, director of Life Line
Foundation, said Friday he would have
no comment until he has time to study
complaint.

Fisher Body buys Thomas

Fisher Body division of General Mo-
tors Corp., tomorrow (June 4) begins
alternate sponsorship of CBS Radio’s
Lowell Thomas and the News. Contin-
uing as other sponsor is Oldsmobile di-
vision of GM. Agency for Fisher Body:
Kudner Inc., New York.
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Translator Association,
Great Falls, Mont.

June 8-11—Georgia Association of Broad-
casters’ convention, Holiday Inn motel,
Callaway Gardens, Pine Mountain, Ga.
Speakers will include FCC Commissioner
Rosel H. Hyde; Representative William E.
Miller (R-N.Y.), chairman of the Republican
National Committee; Wrede Petersmeyer of
Corinthian Broadcasting Co.; Miles David,
administrative vice president of Radio Ad-
vertising Bureau; Lionel Baxter, Storer
Broadcasting Co.; Bruce Merrill, Ameco Inc.
(CATV); Robert Mason, All-Industry Music
Licensing Committee; Larry Cervone, Gates
Radio Co.; and Lee Mehlig, Broadcast Clear-
ing House.

June 10—Reply comments due on FCC
proposal to bar applications under muiltiple
ownership rules unless applicant first dis-
poses of one interest.

June 10-11—Representatives of the legal
profession, the social sciences, and the
mass media will discuss “The Right of
Privacy and the Mass Media” at Penn-
sylvania State University. Conference is
co-sponsored by Pennsylvania Bar Associa-
tion and Pennsylvania State University’'s
School of Journalism and Center for Con-
tinuing Liberal Education. Speakers and
participants include Alan U. Schwartz, mem-
ber of New York law firm of Greenbaum,
Wolff and Ernest; Creed C. Black, vice
president and executive editor of Wilming-
ton News and Evening Journal; Morton J.
Simon, Philadelphia communications at-
torney; and Robert V. Cahill, legal counsel
for National Association of Broadcasters.

June 10—Sixty-sixth annual convention of
American Federation of Musicians, Fon-
tainebleau, Miami Beach, Fla.

June. 10-11—-NAB TV Code Review Board
meeting, University Club, New York.

June 10-21—Radio Workshop, co-sponsored
by Abilene Christian College and Texas
Association of Broadcasters, Abilene Chris-
tian campus. Additional information about
the workshop is available from Dr. Lowell
G. Perry, Radio Workshop, Abilene Chris-
tian College, Abilene, Tex.

June 11—Debate between W. Theodore
Pierson and Harry M. Plotkin on “The
Need for Modification of Section 326."

Rainbow hotel,

(censorship) luncheon meeting, Federal
Communication Bar Association, Willard
Hotel, Washington.

June 11—Annual stockholders meeting,

United Artists Corp., Astor Theatre, New
York City.

June 12-14—Thirty-third Institute for Edu.
cation by Radio-Television, sponsored by
Ohlo State University Teleecommunications
Center, Nationwide Inn. Columbus. Theme
is "The Program: The Heart of Broadcast-
ing.” The American Council for Better
Broadcasts meets June 12 in conjunction
with the iInstitute. Keynote speaker will
be Dr. Edward W. Rosenheim Jr., professor
of English at University of Chicago.

June 12-14—Annual meeting of the Elec-
tronic Industries Association of Canada,
Chantecler hotel, Ste. Adele-en-haut, Que.

June 13-14—Television Affiliates Corp. pro-
graming conference, Sheraton, Chicago.
Speakers include Sylvester L. (Pat)
Weaver Jr., board chairman of MecCann-
Erickson, and Jules Power, executive pro-
ducer of ABC-TV's Discovery series.

fune 13-15—Mutual Advertising Agency
Network meeting. Palmer House, Chicago.

June 14—Wyoming AP BroadcaSters As-
sociation meeting, Torrington.

*June 14-15—Annual meeting of the Wyom-
ing Association of Broadcasters, Torrington.

June 15-19—Annual convention of Ad-
vertising Federation of America, Atlanta
Biltmore hotel, Atlanta, Ga. Speakers in-
clude: Emerson Foote, McCann-Erickson,
New York; Ralph MceGill, Atlanta Constitu-
tion; Arthur E. Tatham, Tatham-Laird,
Chicago; Dr. Lyndon Brown, Dancer-Fitz-
gerald-Sample, New York; Edward R. Mur-
row, director of U. S. Information Agency;

Fletcher Knebel, Washington correspondent
for Cowles Publications; Sir Douglas Fair-
banks Jr., former motion picture star and
currently director of Scripto Inc.; and Paul
Austin, president of The Coca-Cola Co.

June 16-18--Annual spring meeting of the
North Carolina Association of Broad-
casters, Holiday Inn, Durham.

June 15-Aug. 6—Summer workshop in
closed circuit television teaching by the
Department of Radio & Television, Indiana
University, Bloomington. James D. Perry,
instructor in radio-TV and supervisor of the
L.U. closed circuit teaching program, will be
director of the workshop.

June 17—Effective date for new FCC rule
allowing automatic logging and requiring
daily, five-times-a-week inspection of
transmitting facilities of AM-FM stations.

June 17—Hollywood Ad Club luncheon at
the Hollywood Roosevelt. AAW day, usher-
ing in the convention of the Advertising
Association of the West, to be held June
22-27 with Hollywood as host club.

June 17-19—Forty-sixth national confer-
ence of American Marketing Association,
Statler hotel, Washington, D. C. Confer-
ence theme is "Innovation: Key to Market-
ing Progress.” ‘“Innovations In the Meas-
urement of the Advertising Media Audi-
ence: A Roundtable Discussion” at 9:15
a.m., June 17. Speakers include Roger N.
Humphries, Procter & Gamble Co.; Donald
Graham MocGlathery, A. C. Nielsen Co.;
Paul H. Chook, Alfred Politz Research
Inc.; and Willlam M. Weilbacher, C. J.
LaRoche & Co. “Innovations In Measuring
Advertising Effectiveness” at 9:15 a.m.,
June 18. Speakers include Robert J. Fisher,
Ford Motor Co.; Seymour Banks, Leo
Burnett Co.; Steuart Henderson Britt,
Northwestern University; Russell H. Colley,
management consultant: and Leroy E.
Purvis, Gallup & Robinson Inc.

June 18-20—Annual convention of Elec-
tronic Industries Association, Pick-Congress
hotel, Chicago.

June 19-21—Annual meeting of Virginia
Association of Broadcasters, Wilh‘amsbqrg
Inn, Williamsburg, Va. Miles David, vice
president of Radio Advertising Bureau, will
head a team that will provide successful
and interesting ideas for local selling, pro-
graming and sales-audience promotion.
Speakers include FCC Commissioner Fred-
erick W. Ford.

June 20-22—~Florida Association of Broad-
casters convention, Robert Meyer hotel,
Jacksonville, Fla. Speakers will include
LeRoy Collins, president of National As-
sociation of Broadcasters: Florida Governor
Farris Bryant; Jack Thayer, vice president-
general manager of WHK-AM-FM Cleve-
land; Harold Krelstein, Plough Broadcast-
ing Inc.; Edmund Bunker, president of
Radio Advertising Bureau: Robert J. Raw-
son, chief of FCC's Transfer and Renewals
Division; Bill Ray, chief of FCC's Com-
plaint and Compliance Division; Robert
Heald, Spearman and Roberson; and Tom
Wall, Dow, Lohnes and Albertson..

June 21—Colotado AP Broadcasters
sociation meeting, Durango, Colo.

June 21-22—Colorade Broadcasters Associa-
tion convention, Strater hotel, Durango.
Speakers will include Donald McGannon,
president of the Westinghouse Broadcasting
Co., and FCC General Counsel Max Paglin.
Don Dailey and Tom Rostic, presidents of
the Missouri and Washington State broad-
casters assoclations, respectively, will also
address the CBA meeting.

June 21-Aug. 17—Twenty-First Stanford
Radio-Television Film Institute, sponsored
jointly by Department of Communication
of Stanford University and San Francisco
stations: KPIX (TV), Westinghouse Broad-
casting Co.; KQED (TV), Bay Area Educa-
tional Television Association; and KNBR-
AM-FM, NBC, Courses meet alternately on
the campus of Stanford University and in
the San Francisco studios of the cooperat-
ing stations.

June 22-27—Advertising Association of the
BROADCASTING, June 3, 1963
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HANDY DO-IT-YOURSELF
RATING KIT

Complete on this page. Takes only 3 minutes to assemble, using this most important

of all information. Simply fill in high score as you read:

1. What do the local businessmen think
of the advertising effectiveness of the
Des Moines TV Stations?

ANSWER: Nearly 80% of all local TV adver-
tising is placed on KRNT-TV.

2. What station do local civic, cultural
and religious groups count on for the
most eager cooperation and support?

ANSWER: All know that KRNT-TV spends the
most hours meeting with committees, helping

write their copy and counseling them. Over
5,000 community service announcements, almost
500 program hours, last year.

3. What TV station do most people de-
pend on for their news?

ANSWER: People look to KRNT-TV
most for News. They know our nine, full-time,
fully professional newsmen will get it first . . .
and get it right. Our viewers have “rated” our
10 PM News by making it one of the most
watched newscasts in a multiple-station market
in the country.

4. Is the same true of Sports?

ANSWER: The daily sportscasts people
watch most are on KRNT-TV. Our two
top sportscasters beat the competition by a
country mile. The three football coaches of the
largest universities in lowa are seen exclusively
on Channel 8 in the Des Moines market.

5. What personalities do viewers know
and trust the most?

ANSWER: KRNT-TV Personalities are
“Old Friends” to everybody in Central lowa.
Folks know them as highly trained, highly ac-
cepted, adult personalities. People are reminded
of them and get to know them even better be-
cause of frequent exposure on KRNT RADIO
and live appearances out in our area. It's an im-
portant plus in their merchandising and sales
effectiveness.

6. What station is the most promotion-
minded?

ANSWER: KRNT-TV. We constantly
publicize our activities, our people, our aims
and aspirations. In this area we make no little
plans and we carry through what we start. Peo-
ple here-abouts know everything about all we

do.

VALIDATION TEST

This six-part questionnaire can be verified any-
time, anywhere in Central lowa. No rating
period required . . . it's a 12-month continuous
survey. To check the results above, simply send
for a free page of the Des Moines telephone
directory, take any number or numbers at ran-
dom, and call yourself.

KRNT-TV

Des Moines Television

An Operation of
Cowles Magazines and Broadcasting, Inc.
REPRESENTED BY THE KATZ AGENCY, INC.
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REVERENTLY...COLORFULLY

It happens on Sunday in Chicago—WGN-
Television takes one of the country’s few
mobile color units to church.

Thus the beauty of worship in Chicago’s
churches is faithful]y mirrored in thou-
sands of homes.

Over the last four years, Sunday church
has become an honored television tradi-
tion. Yet, it is just one evidence of the
depth of interest WGN-Television has in
the expanding world of color.

This year we will televise 124 major
league baseball games in color, also for
the fourth year.

In 1962, WGN-Television —as an inde-
pendent station—programmed more than
1800 hours of color, much of it locally
produced. More than was originated by
any other station in the nation.

And we welcome the opportunity to in-
crease our color programming in Chicago
this year, as more advertisers turn to
color and its growing audience.

WGN believes that color holds televi-
sion’s brightest promise tor the future—
and we’re not waiting.
WGN TELEVISION
2501 BRADLEY PL., CHICAGO 18, ILL.
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___ DATEBOOK

A calendar of important meetings and
events in the field of communications

*Indicates first or revised listing

JUNE

June 3—Hollywoed Ad Club Iuncheon at
the Hollywood Roosevelt, 12 neon. Max
Factor, founder of the cosmetic firm bear-
ing his name, will receive the club’s
Founder's award. Marvin L. Mann, direc-
tor of advertising for Max Factor & Co.,
will be program chairman.

June 4—Annual stockholders meeting, MCA
Ine. (parent company of Revue Studios),
Sheraton-Blackstone, Chicago.

June 4—Senate Commerce Committee pub-
lic hearing on the appointment of Lee Loe-
vinger as FCC commissioner.

June 4—Board of Broadcast Governors hear-
ing, Ottawa.

June 4-6—National Visual Presentation
Association, Hotel Commodore, New York.

June 4-6—Annual convention and exhibit
of Armed Forces Communications & Elec-
tronics Association. Speakers are: H. I.
Romnes, president of Western Electric
Co., June 4 luncheon; Najeeb E., Halaby,
administrator of Federal Aviation Agency,
June 5 banquet; Lieutenant General Alfred
D. Starbird, U.S.A., director of Defense
Communications Agency, June 6 luncheon.
Sheraton-Park Hotel, Washington.

June 5—Canadian TV Commercial Film
Festival and Workshep, Royal York hotel,
Toronto.

June 5—Annual meeting and premium
round table of Premium Advertising As-
sociation of America, Hotel Roosevelt, New
York City.

June 6—Special meeting of stockholders,
Walter Reade/Sterling Inc., to merge Sterl-
ing Television Co. into Walter Reade/
Sterling, which already owns 96% of
Sterling TV. Coronet Theatre, New York.

June B--Award luncheon of the Broadcast
Pioneers’ Washington chapter to honor
Representative Oren Harris (D-Ark.), chair-
man of the House Interstate and Foreign
Commerce Committee, 12:30, International
Inn, Washington.

June B8—Chicage Copywriters Club's din-
ner preview of 1963 winners in American
TV Commercials Festival, 5:30 a.m., Bern-
ard Shaw Room, Sherman House hotel.

June 6-8—Los Angeles Advertising & Mar-
keting Materials Show, Shrine Exposition
Hall, Los Angeles.

June T-14—Annual convention of Natfonal
Community Television Association, Olympic
hotel, Seattle. Senator Warren G. Magnu-
son, Commerce Committee chairman, will
be the keynote luncheon speaker June 11.

June 8—UPI Broadcasters of Upper Michi-
gan, Dee Park Lodge, Manitowish Waters,
Wis.

June 8-9—Annual meeting of Tri-State TV

TVB SALES CLINICS

June 3—Boise, Idaho; Abilene, Tex.;
Minneapolis. June 4—Duluth, Minn.
June 5—Seaftle; Odessa, Tex. June
6—Fargo, N. D.; Baltimore. June 7—
Portland, Ore.; El Paso, Tex.. Bis-
marck, N. D.

June 10—Sacramento, Calif.; Al-
buquerque, N. M, June 12—San
Diego; Salt Lake City. June 14—
Phoenix, Ariz.; Denver.

June 18—Chicago: Los Angeles,
June 20—Fresno, Calif. June 2]1—San
Francisco; Monroe, La.

June 24—New Orleans., June 25—
Baton Rouge, La.; Winston-Salem,
N. C. June 27—Hattiesburg, Miss.
June 28—Meridian, Miss,

The wondrous bee does plan and

plan the filling of the comb

.0
. .
Your advertising planning can be greatly simplified by using BEE-
LINE RADIO. You reach the vital markets of Inland California
and Western Nevada with the four McClatchy stations. These sta-

tions have a record of program excellence. That’s why they have the
listeners you want to reach with your sales message.

McClatchy Broadcasting Company

delivers more for the money in Inland California-Western Nevada
PAUL H. RAYMER €D. — NATIONAL REPRESENTATIVE

KOH RENG « KFBK SACRAMENTO « KBEE MODESTO « KMJ FRESNO
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What

makes
a great

salesman?

America became a gum-chewing nation because of a soap salesman. William Wrigley, Jr.
made himself well known as a premium distributor by offering gifts to jobbers who
bought his soap products. One of the most popular premiums was chewing gum. When
the cry for gum surpassed the demand for soap, he wisely changed course. It was
a momentous decision, for Wrigley was just the man to bring salesmanship to a
product few adults had even thought about twenty years before.

A firm believer in doing things on a big scale, Wrigley contracted for $1 million in
advertising during the panic of 1907 and practically doubled sales within a year. Twice
he mailed free gum to every name listed in every telephone book in the country! His
outdoor sign along the Trenton-Atlantic City railway tracks was nearly a mile long. For
years two sticks of Wrigley gum were sent to as many American children as possible
on their second birthday.

Because William Wrigley thought big, chewing gum emerged as big business.“Thinking
big” accounts for the great selling ability of the Storer stations, too. Responsible
management and operating efficiency are part of the story. So is programming keyed
to individual audience attention and respect. Your message means more on a Storer
station! In Cleveland, Storer’s great salesmen are WJ}W-Radio and WJW-TV, two

important stations in an important market.

LOS ANGELES | PHILADELPHIA | CLEVELAND | NEW YORK TOLEDD DETROIT
WIBG WHN iwSPD WIBK

MIEWAUKEE § CLEVELAND ATEANTA TOLEDO DETROIT
WITLTV wWIW-TV WAGA-TY | WSPD-TV | WIBK-TV

STORER

BRUADCASTING COMIANY




“For Distinguished Service in the field of
television reporting,” the citation read,
“the Sigma Delta Chi Award is made for
1962 to KWTYV, Oklahoma City.”

For KWTV’s Newsman Ed Turner and
Cameraman Bob Mathews, this represented
the crowning achievement in a series of
awards resulting from their initiative and

enterprise in reporting “The War at
Oxford.”

Along the road the KWTV news team of
Turner and Mathews has been honored . ..

B as Oklahoma’s News Team of 1962 by
the Oklahoma Professional Chapter of
Sigma Delta Chi;

B by a special citation from The Depart-
ment of Justice on behalf of the 24
Special Deputy U. S. Marshals who
served at Oxford;

B for the Best Television News Story of
1962, by United Press International
Broadcasters of Oklahoma;

B by Commendations for dedication to duty
from Oklahoma’s Governor, State Senate

and House of Representatives.

Looking toward the future, the staff and
management of KWTYV, Oklahoma City,
pledge even greater initiative and enter-

prise in serving its 48-County Community.



The Clock and Mr. Paar

It was a question you heard whispered omi-
nously last summer all the way from Madison Av-
enue to Madison, Wisconsin: “Will a prime-time
show mean a less informal Jack Paar?”’

Then along came the September premiere of
Jack’s Friday-night series, and all speculation
stopped at once. Obviously, Paar’s unstuffinessand
irreverence were delightfully intact.

They've remained so all season long. And no one
doubts they’'ll be otherwise in the Fall when the
full-hour color show begins its second year—as
part of NBC-TV’s '63-’64 lineup. For in a world
that often equates slickness with talent, Jack and
his “gemutlich” guests insist on being themselves.

On the current series, it's seemed the most nat-
ural thing in the world for Richard Nixon to play
a piano solo; for Nat (King) Cole to chat about a
recent trip to the Orient; for Liberace to launch



THE JACK PAAR SHOW.

into a spirited demonstration of the twist.

Can there be anything more free-wheeling than
an agenda that ranges from thefar-outflippancies
of the “Beyond the Fringe” cast to the wonderfully
unsophisticated home movies of Jack and family
touring the Holy Land?

During his approaching Summer vacation Paar
and camera will be visiting such areas as Africa,
Hawaii and Tahiti. So this Fall, Paar viewers will
not be too surprised if they see films covering

everything from Dr. Schweitzer’s feelings about
Raymond Massey to a newly-discovered galley-
menu (soaking wet) from HMS Bounty.

But best of all, there’ll be Jack himself on stage
—tossing off one-liners, swapping anecdotes with
guests, and ribbing (but never deceiving) his au-
diences. You know something? We | K
don’t think the fellow realizes he’s on
prime-time. And you know something
else? We're not going to tell him.

Look to NBC for the best combination of news, information and entertainment.



Nothing like it

in broadcasting-

ANYWHERE
ANYTIME

ANYHOW!

TELEVISION

We're the national color TV leader. And
our big color TV survey startled the
industry when we proved that color
programs rate double the popularity of
the same programs in black and white,
And color commercials rate 3% times
the impression as the same commercials
in black and white.

WLW Television is ranked at the top
in all phases of color TY—programs, pro-
duction, talent, direction, sales, engi-
neering. So let us tune your products to
color programs and color commercials
with all their golden rewards!

Call your WLW TV man!

CROSLEY COLOR TV NETWORK
WLW-D WLW-C WLW-T WLWI

Television  Televi Tel
Dayton Columbus  Cincinnati Indlanapolls

WLW Radio—Nation’s Highest Fidelity Radio Station

CROSLEY 8ROADCASTING CORPORATION
3 subsidiary of Aveo

22 (DATEBOOK)

West annual convention at Ambassador
hotel, Los Angeles. Junier conclave, June
22; business sessions, June 24-28; president's
dinner, June 26; golf tournament, June 27.

June 24-28—Meeting of National Associa-
tion of Broadcasters radio, TV and com-
bined boards, Statler-Hilton, Washington.

June 24-28—Ninth annual Writers’ Con-
ference, McKendree College, Lebanon, Il

June 24-29—International Telefilm Show,
within framework of 13th International Film
Festival Berlin (Germany) 1963,

*June 25-—Annual stockholders meeting,
The Jerrold Corp. Jerrold Building, Phil-
adelphia.

June 26-28—Second annual executive con-
ference of New York State Broadcasters
Association, Gideon hotel, Saratoga Springs,
N. Y. Panelists Joseph Morris, editor of
Advertising News of New York and Arthur
Perles, editor of Radio-TV Daily.

*June 27—Annual loudspeaker conference,
Electronic Industries Association, Pick
Congress hotel, Chicago.

June 27-29—Wisconsin Broadcasters As-
sociated meeting, The Northernaire. Three
Lakes, Wis. June 28 speakers include FCC
Commissioner Frederick W. Ford, Radio
Advertising Bureau President Edmund
C. Bunker, and John Hurlbut, owner-man-
ager of WVMC Mt. Carmel, II.

June 27-29—Maryland-D. C. Broadcasters
Association, Sea Scape hotel, Ocean City,
Md.

June 30-July 12—Fifth annual Advertising
Federation of America marketing manage-
ment and advertising seminar, Harvard
Business School, Cambridge, Mass.

June 30-July 4—Annual convention of
Kiwanis International, Convention Hall,
Atlantic City, N. J. Ward Quaal, executive
vice president of WGN Inc., Chicago, will
speak July 2 on *Responsibility for De-
veloping, Strengthening, and Preserving
Free Enterprise.”

Ly

July 10-14—Annual convention of Ameri-
can Federation of Television and Radio
Artists, Ambassador hotel, Los Angeles.
Keynote speakers will be California Gover-
nor Edmund G. Brown and Mayor Samuel
W. Yorty.

¢July 10-20—Fourteenth International Fes-
tival of Documentary Film, Venice, Italy.

July 11-13—Annual conventlon of Idaho
Broadcasters Assoclation, Moscow, Idaho.

July 14-16—Summer convention of South
Carolina Broadcasters Association. Loca-
tion to be announced.

July 14-26—Fourth annual NAB Executive
Development Seminar, Harvard Business
School, Cambridge, Mass. The general out-
line of subject matter includes: (1) de-
velopment of the executive; (2) formulation
and execution of competitive strategy; (3)
organization and delegation of work; (4)
planning, budgeting and controlling costs
{(5) management of people; (6) review and
appraisal of management performance.

*July 20—Florida AP Broadcasters annual
meeting, Cape Colony Inn, Cocoa Beach,
Fla. News panels in the morning, a lunch-
eon, afternoon tour of Cape Canaveral and
an awards dinner at night.

*July 25-27—National Broadcast Egitorial
Conference (NBEC), co-sponsored by Henry
Grady School of Journalism and the
Georgia Association of Broadcasters, at the
University of Georgia, Athens. Keynote
speaker is Howard K. Smith of ABC-TV.
Participants include FCC Commissioner
Kenneth A. Cox; communications attorney
Theodore Pierson of Washington, D. C.;
Dr. Mary Ann Cusack, National Associa-
tion of Broadcasters; and Ralph Renick,
vice president of WTVJI(TV) Miami; and
George Campbell Jr., executive vice presi-
dent of Peoples Broadcasting Corp., Colum-
bus, Ohio.

BroapcastiNGg Pusrications INc.

AssT. Sec.~TREAS. ...... Lawrence B. TasHoFF
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by Broadcasting Publications Inc., using the
title, BroancasTiNG*—The News Magazine of
the Fifth Estate. Broadcast Advertising®
was acquired in 1932, Broadcast Reporter
1933 and Telecast® in 1953, BROADCASTING-
TrrecasTING* was introduced in 1946.

*Reg. U. S. Patent Office
Copyright 1963: Broadcasting Publications Inc.
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CENTURY-FOX

THE
UNITED STATES

Great, Great, Great, Great, Great, Great, Great, Great, Great, Great, Great, Great, Great, Great, Great, Great, Great,
Great, Great, Great, Great, Great, Great, Great, Great, Great, Great, Great, Great, Great,

Century |

30’-"—count them-30 great feature films from the top quality studios of Twentieth Century Fox Film, Corp.

444 West 56th Street, New York 19, New York=COlumbus 5.3320

%BIRD OF PARADISE - BROKEN ARROW - CHEAPER BY THE DOZEN . DEMETRIUS AND THE GLADIATORS - DESTINATION GOBI - DIPLOMATIC COURIER
DREAMBOAT . FIVE FINGERS - GARDEN OF EVIL - HALLS OF MONTEZUMA - HOW TO MARRY A MILLIONAIRE - IT HAPPENS EVERY SPRING - MAN ON
A TIGHTROPE - MONKEY BUSINESS «+ NO HIGHWAY IN THE SKY - O'HENRY'S FULL HOUSE - ON THE RIVIERA - PEOPLE WILL TALK - SOLDIER OF FORTUNE
STARS AND STRIPES FOREVER - THE BLACK ROSE - THE DAY THE EARTH STQOD STILL - THE DESERT FOX - THE FROGMEN . THERE'S NO BUSINESS
LIKE SHOW BUSINESS - THE SNOWS OF KILIMANJARO - TITANIC - WHAT PRICE GLORY - WHERE THE SIDEWALK ENDS - WITH A SONG IN MY HEART



MON DAY MEMO from WERNER H. MAAHS, Chicken Delight, Los Angeles
Radio the keystone of Chicken Delight’s growth

Advertising is the life-blood of any
business. But in Chicken Delight’s op-
eration, it’s the guts, muscle and nerv-
ous system as well. Broadcast advertis-
ing has swelled our chain of franchised
stores in the western states from one
location to 185 locations in just under
four years, and in that period in-
dividual store volume has tripled.

We have 400 franchised stores from
coast-to-coast,  selling  ready-to-eat
chicken, shrimp, rib and fish dinners.
Gross sales last year topped $20 mil-
lion. The price of the Chicken Delight
dinner is $1.39, and chicken makes up
about 80% of our total volume. There’s
no eating on the premises, but we de-
liver one dinner or 100 dinners to a
customer’s home free,

Naturally, if customers prefer, they
can pick up their dinners at one of our
stores. And the dinners stay hot for
about 45 minutes because of our pat-
ented packaging. The quality of the
product, which is prepared and cooked
like no other chicken, combined with
our packaging and free delivery service
are the three elements that make us
unique in the food business.

A Factual Start s These were the
facts we dropped in the lap of Tilds &
Cantz Inc., our Los Angeles-based ad-
vertising agency, almost four years ago.
Their approach to our problems, as well
as their knowledge of both the fran-
chising and food handling business, has
encouraged us to include Walter Tilds,
president of the shop, and Alan Berger,
our account executive, in most key
management decisions, both in and out
of the marketing/advertising areas.
They are truly synthesized into total
over-all operations.

Here’s what they did. Without our
knowledge, they researched volume
patterns, customer attitudes, economic
profiles of our marketing areas, fre-
quency of purchase data and the dozens
of other facets that contribute to woo-
ing and winning a potential customer.
Then, with our guidance, they related
the data to sales figures in the few stores
we had operative in August 1959. A
flexible formula, applicable to virtually
any market, was then developed and
put into operation.

The concept from the creative and
media aspect was both logical and dy-
namic. The agency was quick to spot
the impulse factor linked to a purchase
from us, or any restaurant, for that
matter. By the weekend, the housewife
has run out of ideas for menus and is
tired of cooking. Chances are, she’s due
for a supermarket shopping trip and

24

the cupboard is moderately bare. Most
of our market shopping is done on
weekends here, and after a housewife
has spent over an hour surrounded by
food, pushing a shopping cart and fight-
ing crowds, she doesn't feel much like
cooking. Coincidentally, about 75% of
our total weekly volume comes on the
weekends.

Weekend Saturation = The agency
recommended we restrict our advertis-
ing to just two days, Saturday and Sun-
day, to squeeze impact from a severely
limited budget. Our stores don’t open
until 4 p.m. and the peak traffic spans
the 5:30 to 7:30 p.m. area. So we
went on one station, a ‘“‘middle-of-the-
road” music, news and sports operation
with 50 kw coverage and an excellent
staff of om-air personalities. We ran
60-second or 30-second spots every half
hour during our peak time and nothing
else. Classic vertical saturation.

Commercial content was simple. At
the time we started on the air, the
Twist was the rage, so the agency
created a 30-second musical jingle in a
twist tempo, The next 30 seconds were
aimed squarely at the housewife, with
live copy delivered by a station person-
ality, pointing out the convenience of
not having to cook dinmer or wash
dishes. It’s summed up by our slogan,
“Don't cook tonight, call Chicken De-
light.”

Consumer response was almost im-
mediate on the store level, but some-
thing we never expected was a welcome
sidelight. People became so Chicken
Delight-conscious that our franchise in-
quiries increased almost more rapidly
than we could handle. The fact that we
have opened 104 stores in just three
years in Southern California alone

speaks for itself. This market is almost
sold out, as are many of our West Coast
medium and major cities.

Time To Expand s As we grew, so
did our ad budget. The agency then
applied what they call their “Stratified
Media Technique.” The middle-of-the-
road station appeals to a broad segment
of audience in the middle-to-high-mid-
dle income area. Next a “hard rocker”
was added, shooting for the younger
middle-to-middle-low income group.
Finally, to get the upper income end
of the population, and perhaps an older
audience, an all-talk station was added.
Listening trends and demographic re-
search indicate we cover our market
efficiently, with little duplication.

In the past three years, Tilds & Cantz
has applied this formula (with some
modifications) to San Diego, San Fran-
cisco, Seattle and, recently, New York
as well as about 25 smaller markets.
“Long Distance” media selection is
never used. QOur key account team
visits every market at least twice yearly,
with more frequent trips to key markets.

The sound of our commercials has
changed with new musical arrangements
of the same lyrics and melody. So has
the live copy. The *nuts and bolts” ap-
proach has been modified to dwell more
on the sensual areas of taste, appear-
ance, warmth, etc. We have tested spot
TV in selected markets, and the direct
sales response indicates that television
will be an important part of our future
advertising,

But the foundation of our media
approach, radio advertising, will not
change. It will be expanded to every
major market because we are convinced
that radio convinces people, “Don’t
cook tonight, call Chicken Delight.”

Werner H. Maahs left the White Fish Bay,
Wis., police force in 1954 to open a Chick-

en Delight store in Milwaukee.

In 1956

he was appointed vice-president of Chick-
en Delight Inc., Rock Island, 1ll,, and sent
to Los Angeles in 1959 as president of its

California corporation. He is one of the
few business executives to be listed in
“Who's Who in the West” at just 36 years
of age. An avid hunter, fisher and golfer,
he resides in West Los Angeles with his
wife and four (soon to be five) children.
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You cant cover .
Indianapolis with
Indianapolis TV!

*The Indianapolis Market, we mean!

I

i

WTHI-TV in combination with Indianapolis stations offers more additional unduplicated TV homes

than even the most extensive use of Indianapolis alone.
More than 25% of consumer sales credited to Indianapolis comes from the area served by

WTHI-TV, Terre Haute.
More than 25% of the TV homes in the combined Indianapolis-Terre Haute television area are

served by WTHI-TV.
This unique situation revealed here definitely suggests the importance of re-evaluating your basic
Indiana TV effort . .. The supporting facts and figures (yours for the asking) will show how you gain,

at no increase in cost . ..

1. Greatly expanded Indiana reach
2. Effective and complete coverage of Indiana’s two top TV markels

3. Greatly improved overall cost efficiency
So, let an Edward Petry man document the foregoing
with authoritative distribution and TV audience data.

WTHI- TV =

delivers more homes
CHANNEL 10
TERRE HAUTE, |\ &&38 hour than any
INDIANA Indiana station*

*An affiliate of WTHI AM & FM m (March 1962 ARB)
=axcept Indianapolis

BROADCASTING, June 3, 1963
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METRO-GOLOWYN- MAYER TELEVISION PRESENTS
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View rom fhe Lion's Ben

Atlantic City Isnt Nice

W Before anyone sues, that's Nice,
France, which isn't Atlantic City 'cause
among other things there’s no board-
walk or Steel Pier. But there is a girl from
Atlantic City who's in Nice right now and
she’ll be appearing on a lot of people’s
TV screens AC to DC to LA to KC on
NBC this fall. Her name is Dawn Nick-
erson. She's one of three girlsin a
mediocre night club act touring Europe
with a hoofer named Harry. That's part
of the plot. They're Harry’s Girls. The
problem is to keep the girls in step in
the act and out. It keeps Harry hopping
and provides some harrowing and hilar-
ious moments. It's all in fun. In fact, if
you remember the MGM movie "Les
Girls''you've got the idea behind Harry's
Girls, now a weekly half-hour comedy
series sponsored by Colgate.

W But back to the girls. They're just wild
about Harry, as their den mother. They
are generally wild about something at
any given moment: a rajah, a partin an
italian movie, perhaps even cello playing
if there’s a beau handy. Besides Dawn,
there's Diahn Williams and Susan Silo.
They are blonde, redhead and brunette
in the same order. All three girls won
out over 320 other actresses for the
roles. It makes sense when you meet
these girls. They are perfect for their
parts. Scripts may not be necessary.
They're already living their roles. In an
interview with Cecil Smith of the Los
Angeles Times before they left for
shooting in Europe they delivered the
following dialog...

Susan: I'm excited about Europe
but I'm going to miss California.
Diahn: | wouldn't live there. | hear
there are 10 girls to every man in
Hollywood.

Susan:That’s NewYork propaganda.
Dawn: Anyway, isn't that Washing-
ton that has 10 girls to every man?
Susan: With all those Kennedys
around?

W Lucky Pierre. And lucky Larry. He's
Larry BlydenwhoisHarryinHarry's Girls.
We can'’t feel sorry for him this coming
television season,can we?He's got it real
nice in Nice and the rest of the continent,
episode after episode. It will be great fun
watching the results starting September
on Fridays at 9:30 PM NYT, NBC-TV.
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Blue chip client’s reading

EDITOR: . . . Anyone who has anything
to do with broadcasting is aware of the
vital part your publications have played
in the history of broadcasting. Certain-
ly, Alberto-Culver finds rare news-
worthiness in both BROADCASTING and
TELEVISION.—Morris Wattenberg, Al-
berto-Culver Co., 2525 Armitage Ave-
nue, Melrose Park, 1.

A matter of semantics

EDITOR: YOUR MAY 20 CATV STORY OK
EXCEPT THAT NO NCTA COMMITTEE HAS
BEEN APPOINTED TO “NEGOTIATE” REGU-
LATORY LEGISLATION WITH FCC. MALIN’S
COMMITTEE WAS NOT AUTHORIZED BY
NCTA BOARD TO NEGOTIATE BUT TO PRE-
SENT OUR INDUSTRY’S VIEWPOINT TO
FCC AND REPORT BACK TO BOARD. LET’S
KEEP THE RECORD STRAIGHT.— B. J.
Conroy Jr., secretary, National Com-
munity Television Association, 220
North Getty Street, Uvalde, Tex.

(Our reporter interpreted a statement in
the NCTA membership bulletin that a
“special task grouf) will meet with the FCC
to discuss issues Involved In proposals for

CATV legislation” to mean that this group
was ‘“‘negotiating.”)

Monitored?

EDITOR: In keeping a parallel account
of the radio coverage versus the wire
coverage of the recent space orbit of
Major Gordon Cooper, I was beginning
to wonder where the wires were getting
their news. While sitting in the news
room, watching the wire and listening
to a network account, at the moment
the announcer described the capsule
touching the water, one wire service
stopped in the middle of a word, spaced
about ten lines, rang the bell at least
ten times, then wrote tersely “Cooper’s
down.” This was followed by another
similar clatter, and a repeat of the same
performance.

Now I can understand that they have

MIKE -

correspondents close at hand, but to get
the word back to the home office in an
instant, when dozens of other services
would be competing for the limited
facilities available seems highly unlikely,
And I wonder how many radio stations
actually made use of this gem of in-
formation? They probably also got
their information from other network
stations.

All of which seems to point up one
thing. Everybody listens to radio. Even
radio stations. And wire services.—
R. S. Houston, Box 48-1148, Miami 48.

Against daily inspection

EDITOR: We wonder if station operators
realize that effective June 17, the FCC
proposes to require their engineer to
make a daily trip to the transmitter
(five days a week), even though remote
control equipment indicates that every-
thing is operating properly.

The National Association of Broad-
casters has a petition on file opposing
the inspection portion of the rule. But
if stations aren’t aware, and don’t file
their opinions, the rule may become ef-
fective on schedule.—Hayward L. Tal-
ley, president, kxGl Fort Madison,
lowa.

Leads and suggestions

eDITOR: I wish to deeply thank you for
the very splendid article you did con-
cerning my proposed broadcast facility
to be staffed by the physically disabled
{BROADCASTING, May 13).

Through the article I have received
many excellent leads and helpful sug-
gestions concerning this enterprise. I'm
sure it will be some time before I reap
the full benefits from this article, but I
am sure that the role [you] performed
has been quite sufficient.—Kenneth A.
Jacuzzi, 1239 Upper Happy Valley,
Lafayette, Calif,

BOOK NOTE

“The Technique of Documentary
Film Production,” by W. Hugh Baddley.
Hastings House Publishers Inc., 151
East 50th Street, New York 22. 268 pp.
$10.

It has not been too many years since
the documentary film passed out of the
travelogue class. Today’s documentary-
makers do more than take pretty pic-
tures of streams, lakes and mountains.
Documentaries have become *“factual
films,” according to the author and in
this volume he deals with all phases in
the production of these films, from
initial idea to distribution.

Mr. Baddley, who heads one of the

few companies producing educational
and classroom films regularly in Great
Britain since World War II, has writ-
ten an essentially practical bock; one
which spells out the experienced judg-
ment and practice needed to skillfully
make documentary films.

The author has delved into his per-
sonal experience to offer practical hints
and suggestions, valuable to novice and
veteran.

Film making is a professional job,
and Mr. Baddley’s book is a text which
can make professionals even more the
masters of their cameras.

BROADCASTING, June 3, 1963
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Underneath is Charlotte

Beneath all the business and bustle is Charlotte. More than
100,000 cars enter this booming city on an average day. And
you'll find more people in the Charlatte 75-mile radius than in
a corresponding radius around Atlanta, Indianapolis, Kansas
City, and Minneapalis. 8th in per family sales in the United
States...5th in the wholesale distribution of industrial chemi-
cals. With building permits exceeding even those of Pittsburgh
and Buffalo in 1967. With major installations of 40 out of the 50

“SOURCEN SURVEY OF BUYING POWER

larger corporations in the United States. What better way to get
at this thriving market than through WBT Radio Charlotte? For
over 40 years, WBT has had the largest adult audience for the
37-county basic area. And this is the audience that receives and
spends most of Charlotte’s $2,612,784,000 worth of spending
money.* Reach them with the station they turn to for responsible
programming, outstanding service, and finer entertainment.
WBT Radio Charlotte Represented nationally by John Blair & Co.

JEFFERSON STANDARD BROADCASTING COMPANY




THE HOLLYWOOD STORY

Better Than Ever

There’s a world of difference between the pas-
sionate posturing of Theda Bara and the child-
woman blandishments of Brigitte Bardot. And it's
a world well worth the exploring.

But, fascinating as it is, the evolution in sereen
sirens is just one of the movieland developmentsto
be examined in the new series tentatively called
“The Hollywood Story.” Scheduled right after

NBC-TV’s Monday-night movies, the weekly pro-
gram becomes a highlight of NBC’s diversified
schedule in the Fall.

The series—created by David L. Wolper and pro-
duced by him and Jack Haley, Jr. —offersa kaleido-
scopic look at five decades of films. Wolper and his
subject have already kaleided three times, and
the happy results were “The Golden Years”; “The
Fabulous Era”; and “The Great Stars”’—a warmly
received trio of television specials.



Among the myriad filmland phenomena slated
to come under the new show’s fond scrutiny are:

The gangster movies—with such beloved publie
enemies as Bogart, Cagney and Robinson brass-
knuckling their way to top billing.

The monster cyele—in whieh thelikes of Chaney,
Lugosi and Karloff proved that looks aren’t
everything.

The comedy approach—from the Keystone Cops
taking a corner on two reels, to Doris Day and

Rock Hudson swapping sotto voce pillow talk.

In all, “The Hollywood Story” shapes up as an
out-of-the-ordinary portrait of the silver sereen.
Assuch, it's a fitting entry in NBC-TV’s way-out-
of-the-ordinary Fall schedule—a varied lineup that
ranges from proven favorites like “Hazel” and
“The Eleventh Hour’” to such new- FilEE
comers as “The Bill Dana Show” and
the “Mr. Novak” dramas. We've never
looked forward tosodazzling aseason.

Look to NBC for the best combination of news, information and enlertainment.



NO OTHER STATION
CAN MAKE THIS
STATEMENT

5 CONSECUTIVE YEARS

I"f.

mz 2 19 weu 1 9
Februury Mur:h 1963 et 95

50% SHARE of AUDIENCE \

Exception To The Rule

WKRG— | Kf —Mobile—Pensacola

has averaged 509 or more share of
audience in every March ARB measurement
since 1959. from 9 a.n. to midnight.*

R ted by H-R Television, Inc.
© epresented by elevision, Inc M@

or call

C. P. PERSONS, Jr., General Manager
30 BROADCASTING, June 3, 1963

*3 station VHF market.
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GOODBYE OPTIONS; HELLO WHAT?

m FCC kills TV option time in hopes of curbing network power
B But some predict the deed may come harder than the word
B In companion action CBS-TV station payment plan is queered

The FCC outlawed television net-
work option time last week—but years
too late, in the opinion of some op-
ponents of the practice.

The action was originally proposed
to curb the growth of network influ-
ence in program origination. It came
after the networks had become firmly
established as the dominant suppliers
of all kinds of programs except those
that stations produce themselves.

Program syndicators, who were
among the most vociferous advocates
of option-time reforms several years
ago, greeted last week’s action mildly.
Most of them doubted it would achieve
now what they had hoped it would
achieve when they were actively en-
couraging it. The syndicators, who were
motivated originally by a desire to gain
access to prime time for the first-run
programs they were then producing,
are mostly engaged now in distribution
of network films in off-network runs.

Advertising agencies that at one time
believed that a curtailment of option
time would enormously increase their
difficulties in obtaining station clear-
ances on their network lineups reacted
calmly to the news last week. Although
some felt the elimination of the op-
tions would complicate their network
buying, none saw now the possibilities
of network fragmentization on the
scale they once feared. The prevailing
view was that the networks’ grip on
program sources was strong enough to
assure a continuation of network clear-
ances in desirable hours.

The networks themselves reserved
official comment, but some of their
executives appraised the FCC action as
one that could be lived with—if it sur-
vived the inevitable court appeals—but
would create new problems in main-
taining stable lineups of stations.

Double Edge » The outlawing of op-
tion time was one of two actions the

FCC took Iast week to encourage com-
petition in television program supply-
ing. The second was an order holding
that the CBS-TV plan of graduated
compensation for its affiliated stations
violates commission rules. Both actions
had been anticipated (BROADCASTING,
May 27).

The rule banning the networks’ tra-
ditional method of assuring station
clearances was adopted by a vote of
6-1, with Commissioner Robert E. Lee
the lone dissenter. The commission vote
declaring the CBS-TV plan a violation
of the rules was 6-0, with Commis-
sioner Frederick W. Ford abstaining.

Need For Competition » In both ac-
tions, the commission indicated its pur-
pose is to strengthen the ability of non-
network program producers to compete
with the networks by giving television
stations greater freedom in choosing
programs from competing suppliers.

Both issues are likely to be settled

The drive for restriction or elimi-
nation of television network option
time may be dated from 1954 when
the Senate Communications Subcom-
mittee attempted to find out why
VHF was developing faster than
UHF. Harry Plotkin, special coun-
sel to the subcommittee (and now in
private practice in Washington)
wrote a report urging, among other
reforms, the abolition of option time
which he said was restricting com-
petition.

The next year, at the prodding of
influential senators and with a spe-
cial appropriation from Congress, the
FCC set up a special network study
staff under the direction of Roscoe L.
Barrow, dean of the University of
Cincinnati law school.

In March 1956 Richard A. Moore,
then president of the unaffiliated
KTTV(TV) Los Angeles which was
having trouble finding enough pro-
graming from film syndicators and
other non-network sources, made a
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Nobody can say the FCC took hasty action

major presentation to the Senate
Commerce Committee in opposition
to network practices. Option time,
he asserted, was a violation of the
antitrust laws and ought to be pro-
hibited. (Mr. Moore left XTTV a year
ago to develop a pay TV system. By
coincidence, the FCC last week ap-
proved the sale of KTTv, at the high-
est price ever paid for a television
station [see story page 75], on the
same day it outlawed the system of
option time.)

In the summer of 1957 Kenneth
Cox, then special counsel to the Sen-
ate Commerce Committee, issued a
denunciation of option time and
called for its restriction as a means of
freeing prime time on television sta-
tions for non-network programing.
Last week, six years later, Mr. Cox
got a chance to vote for action on
his original proposal. Now a mem-
ber of the FCC, he was one of the
majority that decided to kill the op-
tion.

Also in the summer of 1957 a
House Antitrust Subcommittee urged
the FCC to restrict option time and
said the practice raised antitrust
questions.

In October 1957 the FCC'’s net-
work study staff issued what came to
be known as the Barrow Report—
a 1,485-page indictment of network
practices. Included was a firm rec-
ommendation that option time be
outlawed.

In 1960 the FCC ruled that option
time was necessary to network opera-
tions, but it reduced the permissible
amount of it from three hours per
broadcast segment to two-and-a-half
hours. That order was appealed to
the court by Mr. Moore. Upon the
installation of WNewton Minow as
FCC chairman, the FCC asked the
court to send the case back for com-
mission reconsideration. Last week,
more than two vears later, the com-
mission took final action to throw op-
tion time out.
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The ECC’s abolition of network
option time was viewed by leading
advertising agency executives Ilast
week as a potential rather than an
immediate influence on their televi-
sion buying practices.

Some alarm was voiced, along
with frequent assertion that the net-
works henceforth may have to
“guarantee” satisfactory clearance of
programs. But for the most part
these views appeared to be over-
shadowed by the feeling that signifi-
cant changes will be slow in coming
—and may not come at all.

The networks, which have pro-
tested that option time is essential to
their operations, had no official com-
ment last week on the FCC’s move.
They indicated they would have
none—at least until they have had
a chance to study the FCC's order.

Privately, however, network offi-
cials who were willing to talk about
the move took somewhat differing
positions.

They felt the effect would be
harmful—that affiliates will be more
inclined to substitute local or syndi-
cated programing for network shows,
so that network advertisers would be
less certain of getting the lineups
they want and therefore more reluc-
tant to buy.

Timing in Question » They dis-
agreed, however, on the extent to
which this may happen, and on how
soon it may come. Some predicted

flatly that the structure of network
television will be changed almost
beyond recognition. Others thought
the changes might be erosive and
less drastic.

Station representation company
executives, who depend on network
programs to provide some of the
best adjacencies they sell to national
spot advertisers, seemed inclined to
think that little or no real harm will
result on that score.

Film companies, which were
among the original agitators against
option time, appeared to side with
those who thought the effects, if any,
will be slow in emerging.

A few agency executives told
broadcasting without qualification
that the abolition of option time
“will destroy the networks.” One,
who refused to believe the FCC
would ever go so far, felt this “de-
struction” would not be long in
coming if the FCC ever did.

Guarantees Seen » Several thought
they would require guarantees or at
least firmer assurances that the net-
works will be able to deliver the
station lineups that their clients want.

Others felt that existing arrange-
ments, in which networks sometimes
get informal clearance commitments
from their affiliates in advance, or
make rebates to the advertiser for
unsatisfactory clearance, will suffice
at least until there'’s time to see what
the effects actually are.

GOODBYE OPTIONS; HELLO WHAT? continued

in the
pealed
earlier

courts. CBS has already ap-
an FCC action declaring an
version of the compensation
plan a violation of the rules. And an
official of that network said the com-
mission’s decision last week might be
appealed also. In addition, the Justice
Department has brought suit against
the network, contending the plan vio-
lates the antitrust laws.

In the option-time case, the com-
mission points to one Supreme Court
decision it says upholds the agency’s
authority to rule on the practice. This
was the 1943 decision sustaining the
agency's power to promulgate rules
affecting network relations with their
affiliates.

The new option-time rule (designated
Sec. 3.658 [d]) becomes effective Sept.
10, 1963. It applies only to television—
the present rules permitting the prac-
tice in radio are not affected—and
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doesn’t consider the legality of option
time under the antitrust laws.

The commission, in adopting the new
rule, said it finds that *time optioning
in television is not essential to network-
ing, is both an artificial restraint on
access to TV station time and an ab-
dication of TV licensee respensibility,
fand] is contrary to the public interest.”

The commission also said the rule,
as adopted, prohibits “any arrangement
between stations and networks having
the same restraining effect.” The new
rule covers the CBS compensation plan.

Commission About Face » The com-
mission’s action reversed the position
it adopted in 1960 when it held that
TV option time was necessary to net-
work operation and in the public in-
terest. That finding was in the order
reducing the amount of time an af-
filiate could option to a network from
3 to 214 hours in each segment of the

Option time reaction: so what?

AGENCIES CALM; SOME NETWORK BRASS FEARS STATION UPRISING

A number of agency executives
said it was possible they will have to
step up their own station-relations
work in order to expedite clearances.
Others doubted that this need would
arise soon.

It was emphasized by many ex-
ecutives that clearance problems tra-
ditionally have been linked to the
number of stations in a market, and
that this probably will continue to be
the case.

It is in the one, two and some-
times three-station markets—where
networks have less chance to switch
affiliation away from a recalcitrant
affiliate—that most of the clearance
probiems have centered.

Even among those who foresaw
the possibility of long-range bad ef-
fects on network advertising, a cer-
tain wait-and-see attitude was evi-
dent. And many executives felt that
even the long term effects were not
overly apt to be damaging either to
the networks or to their use of net-
works.

The broadcast supervisor of a
large agency, for example, argued
that stations will still need top-flight
programs for which the networks are
the major source. “They have no
place else to go to get the prime-
time quality shows they need,” he
said. “Frankly, I can’t take this
abolition of option time too serious-
]y.”

The radio-TV vice president of

broadcast day.

Commissioner Lee is the only mem-
ber still with the commission who was
in the majority three years ago when
the FCC upheld option time by a 4-3
vote. In his dissent last week, he said
he adheres to his original judgment
that “option time is reasonably ncces-
sary to the successful operation of a
network.”

The commission has been consider-
ing the option-time question since July
1961, when the U, S. Court of Appeals
remanded the issue at the agency’s re-
quest. The question was in the court
following an appeal taken by KTTV(TV),
which argued that option time should
be abolished on the ground it violates
the antitrust laws. Coincidentally, the
commission last week approved the
sale of XTTv from the Los Angeles
Times and Mirror Co., to Metromedia
Inc. [see story page 75].

CBS Plan » The CBS “incentive com-
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another agency anticipated “little
immediate effect” although he
thought it might accentuate the
hitherto intermittent efforts of a
number of advertisers to get some
sort of “cost-per-thousand guaran-
tee,” He explained:

“Obviously, some kind of mini-
mum guarantee will have to be made
by the networks. If, say, 85 or 90
or 95% of the station lineup cannot
be delivered, then some sort of cost
adjustment will have to be made.

“In the long run,” he added, “in-
ability on the part of the networks
to clear major stations would weak-
en the entire network system.”

Others mentioned the possibility
of guarantees figured “on a percent.
age basis” or calculated to “provide
specific clearance levels in terms of
stations and specific markets."

Another by-product seen as a long-
term possibility by one agency ex-
ecutive was that “the rich networks
may get richer and the poor net-
works poorer,” with those having
stronger affiliates and stronger pro-
graming more apt to get the clear-
ances they need.

“Such a ban on option time,” he
asserted, “should be enacted only
coincidentally with stepping up every
market to three stations. The two
actions should be married.”

FCC Opposed = The FCC was
criticized by the media director of
another agency on the ground that
it is “out to get the networks.” This
executive held that the commission
has consistently spurred the net-
works to produce better program
fare and yet now seem to be trying
to “cut the financial legs out from

pensation plan” was found to be a
violation of two rules: One prohibits
stations from entering into contracts
that prevent them from rejecting net-
work programs. The other is the new
option-time rule which not only bars
time optioning contracts but any other
arrangement “which has the same ef-
fect.”

The commission ordered CBS and
its affiliates who have signed incentive-
compensation plan contracts to report
on “steps taken to ensure compliance”
with its ruling. Some 24 stations are
affected, according to network officials.

The CBS plan is an amended version
of one the commission rejected last
year as a violation of the rules. The
FCC said the earlier plan ran counter
to a prohibition against affiliates enter-
ing into contracts that hinder them
from taking programs from other net-
works.

The amended plan satisfied the com-
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under them.” If network finances
suffer, he contended, network pro-
graming—and especially public af-
fairs programing—will suffer.

This executive speculated that net-
work clearances ultimately would
be 10% below what they are now.

Film syndicators queried last week
indicated for the most part that they
don’t expect the option time dele-
tion to benefit them materially, for
the same reason some of the agen-
cies cited: The networks are the
major sources of new programs of
prime-time quality.

The director of syndication sales
for a large film company speculated
that there might have been a big
difference six or seven years ago,
when syndicators were distributing
first-run programs.

He reasoned that if networks con-
tinue to produce hour programs that
“eat up” schedules and continue to
sell minute participations, the syndi-
cator will still have to battle for
time and for the type of national
or regional advertiser that is likely
to buy a first-run syndicated show.

Other executives of leading syndi-
cation firms were even more em-
phatic. They pointed out the aboli-
tion of option time in itself would
make “very little difference” because
stations, for competitive reasons,
need a large supply or fresh pro-
graming in prime time. If the ruling
not only banned option time but
also forbade stations to take more
than two or two and a half hours
of network programs in prime time,
that could spur the production of
first-run syndicated properties, they
asserted.

mission on this count. But the agency
tentatively held last fall that the new
version was contrary to the rule penaliz-
ing affiliates for refusing network pro-
grams—a position it affirmed last week.

Under the incentive plan, CBS af-
filiates are paid 10% of the station net-
work rate for the first 60% of the pro-
grams they carry and 60% of the rate
for the balance of the programing
they accept.

‘Frustrates Rule’ s The amended plan,
the commission said, “frustrates the
purpose of the rule to reserve to sta-
tions freedom to reject network pro-
grams which the station reasonably be-
lieves to be unsatisfactory, unsuitable,
or contrary to the public interest, or
to substitute for CBS programs others
of greater local or national import-
ance.”

The commission also said the plan,
“both as originally tendered and as
modified, involves a restraint which has

a like effect as does option time. It
follows that the plan is inconsistent
with the basic policy judgment arrived
at {in the option-time decision], namely,
that the networks cannot properly be
afforded a restraint upon, or a ‘shield’
against, competition of the nature of
option time.”

Pharmacraft makes
biggest summer buy

Pharmacraft Laboratories has bought
$4 million worth of summer business
on NBC-TV, the largest summer order
ever placed on that network by a
single advertiser. :

Included in the Pharmacraft order
are the finals of the International
Beauty Pageant, Friday, Aug. 16 (10-
11 p.m. EDT); two other specials dur-
ing the week of Aug. 11, and par-
ticipations in programs in NBC-TV’s
regular summer nighttime schedule.

The order was placed through Phar-
macraft’s agency, Papert, Koenig, Lois
Inc., New York. -

Advertising by brewers -
is industry’s main need

Beer advertising and lots of it is a
prime need of the American brewing
industry, Jack Samuels, marketing di-
rector of Lucky Lager Brewing Co. of
San Francisco, told the Hollywood Ad-
vertising Club last Monday (May 27).

Beer consumption in the U. S, today
is at a high of 90 million barrels a year,
worth $3.2 billion, Mr. Samuels report-
ed. But, he noted, it has failed to keep
pace with the population increase. Be-
tween 1950 and 1962, the nation’s pop-
ulation rose from 151 million to 186
million (23.2% ), while beer consump-
tion rose only 8.4% (from 83 million to
90 million barrels a year). More than
60% of all beer sold today is packaged
in bottles and cans and sold in food
stores for home consumption, a radical
change from the days when most beer
was draft beer, purchased in restaurants
and bars and consumed on the premises.

These two facts make advertising of
utmost importance to - brewers, Mr.
Samuels stated. Lucky Lager, he said,
is the only beer to start in California
and move east (while Eastern beers
were invading the West Coast) and he
said this had been possible only be-
cause “Lucky Lager is a quality, well-
advertised, well-merchandised beer.”

The company’s new advertising cam-
paign, with the theme, “Go lively, get
Lucky,” was previewed by William L.
Calhoun Jr., vice president of McCann-
Erickson, San Francisco, Lucky Lager’s
agency. Radio and television commer-
cials, outdoor posters and magazine
pages will soon let the public know that
“thirsty days are here again” and that
Lucky Lager is the answer.
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TAPE OR DISC FOR COMMERCIALS?

Agencies concerned over radio station transfer practices

A number of advertising agency exec-
utives disturbed last week by the dis-
closure that most radio stations are
transferring their commercial messages
from agency-supplied disc transcrip-
tions to tape cartridges, seemed poised
for a campaign of “friendly persuasion”
with the local stations (CrLosep Cir-
curt, May 27).

The agencies were apprehensive that
in the transfer from disc to tape the
quality of the sound was being diluted.
A survey conducted among 476 of the
country’s top 500 stations by agency
D. P. Brother & Co. revealed that 406
of the stations did make transfers from
disc to cartridge, and that among the
other 71, there was considerable evi-
dence that most of them used some sort
of taping process for the broadcast of
commercials.

Thus, the agencies felt, the careful
attention they had given to quality
supervision in the production and ac-
tual pressing of the records was lost in
some cases by the not-so-careful trans-
fer by the local station from disc to
tape cartridge. “In one case,” said an
agency executive, “we found that a mes-
sage had been recorded at 60 seconds,
but after being transferred to tape, ac-
tually ran 64 seconds. You can imagine
the loss of quality in that one.”

Quality Concern » The concern of
the agencies, however, was not in the
use of tape itself. (“I have heard excel-
lent tape transfers,” said one execu-
tive, “and really couldn’t tell it from the
original disc recording.”) Their expressed
aims in a current series of agency
meetings—thus far held in New York—
is to seek a method of maintaining qua-
lity supervision over the commercial
message through the transfer from disc
to cartridge. Now the agency supervi-
sion ends with the pressing and shipping
of discs to the stations.

“We realize that it is not feasible for
many of the stations to use the actual
disc. They are in a period of transi-
tion now and have spent thousands of
dollars switching over to tape,” said Mel
Furney, the Brother agency executive
who supervised the survey. “Nor is it
feasible, though, for us to supply tape
cartridges instead of disc recordings to
the stations. They simply cannot be pro-
duced on the mass volume as disc re-
cordings can.”

Thus the stations are committed to
tape, the agencies to discs. Out of such
an impasse, the agencies hope to find
an area of cooperation with the local
stations by making specific technical
recommendations to engineers who
carry out the transfers to tape so that
certain quality standards can be met.
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Even here, however, the issue is
clouded. The Brother survey indicated
that among the 406 stations using tape
cartridges for commercials, six different
systems are widely used, and various
others are used to a lesser degree. Thus
the matter of making specific technical
recommendations is complicated by the
diversity of the equipment employed by
the stations in making the transfers.

Hoping to reduce this diversity, rep-
resentatives of various sound studios
have contacted the tape manufacturers
themselves seeking to bring about a
greater uniformity of tape cartridges. A
third phase involves an NAB study
which has been going on for a year con-
cerning such technical items as fre-
quency response uniformity, flutter and
wow and speed accuracy.

Several suggestions designed to bring
stations and agencies into closer co-
operation on the use of cartridges were
advanced at a meeting last week in
New York of several agencies who
handle a large percentage of radio
transcription work.

One proposal would have transcrip-
tions labeled with instructions that the
individual station contact the agency in

ity

Pepsi introduces Patio

Pepsi-Cola has started a test
campaign in Michigan for its new
Patio Diet Cola with a broadcast-
print saturation campaign. The
soft drink, with one calorie per
six ounces, is being introduced in
a 12-week project. One-minute
and 30-second spots have been
placed on 30 radio stations in
the state, including seven in the
Detroit area. Pepsi’s agency is
BBDO.

regard to taping procedure; another
would have the agency insert a test
cut on each transcription to allow sta-
tion engineers to check out their tape
cartridge equipment at the level at
which the recording was made.

“We talked mainly in the area of
communicating the situation to other
agencies and to such groups as the Sta-
tion Representatives Association, Radio
Advertising Bureau and the American
Association of Advertising Agencies,”
Mr. Furney said. “We eventually hope
to have the 4A’s issue a bulletin on the
problem.

“Right now we are concerned with
informing the stations that we are
aware of their problem, and trying to
find a manner in which we can help
them. The stations have been very
helpful so far, and we hope to find a
way to solve this problem in a spirit of
cooperation.”

RADIO SUCCESS STORY

Household appliance firm's
sales up 20-30% in 60 days

A campaign combining radio jingles
with outdoor boards has achieved its
intended goal. Re-establishing Mr. Gaf-
fers and Mr. Sattler as readily recog-
nizable advertising characters, identified
with the household appliances marketed
under the Gaffers & Sattler trademark.
Robert Brandson, vice president and
account supervisor, Charles Bowes Ad-
vertising, Los Angeles, told how it was
done Thursday in a talk to the South-
ern California Broadcasting Association.

There has been a decided increase in
consumer sales of the products—ranges,
dishwashers, water heaters and air con-
ditioners—which are running about 20-
30% ahead of last year, he said. And
it has been done in a period of 60 days.

Mr. Brandson and three other staff
members of the Bowes agency—Harvey
Pool, account executive; Mrs. Van
Carlson, copy director, and Patricia
Hale, media buyer—told SCBA that the
characters had been introduced on tele-
vision about 1958, but had not been
advertised for some three years. The
current campaign, they explained, was
designed to re-establish recognition of
these characters and their identification
with the Gaffers & Sattler line of house-
hold appliances. A question-and-answer
approach was adopted to tell the house-
wife what a Gaffers & Sattler appliance
would do for her.

“Who bakes the cake? Gaffers and
Sattler,” a pair of male voices inform
the radio audience. “Who keeps the
water hot? Gaffers and Sattier.” The
rhythymic duet goes on to explain that
“Gaffers & Sattler is the ultimate in
cooking and no other range is so good
looking” and that they are “skilled in
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WHICH

IS THE IOWA
FARMER’S ?

You think farm people are pretty much
alike, all over the U.S. —or even in all
“good farm states”?

Well, in Iowa, if you divide the farm
population into gross farm income, you
get $4,214 per person. In rich Indiana, it'’s
$2,869. In rich Ohio, it’s $2,402. And Iowa
has a lot more farm people than either!

We're not boasting. It’s just that Provi-
dence gave us more than our share of
Grade A land. Then the Grade A farmers
came naturally — and prosperity, too, of
course.

WHO Radio has been an enormous fac-
tor in the lives of Iowa farm people for
generations — and WHO-TV is now. We
believe we rank first in their confidence.
You ought to come out and check it at
their agricultural meetings, the Iowa
State Fair, etc. You'd get some new in-
sights on ‘“audience loyalty.”

G T PETERS, GRIFFIN, WOODWARD, INC., IEB
N . . _
&P~ National Represéntatives

nnnnnnnnn
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The 10 leading cosmetics and toi-
letries advertisers increased their
television billings last year to $117,-
319,730 from $88,169,497 in 1961.

Alberto-Culver Co., with network
and spot billings of $24,477,005, led
the 33.1% gain in TV expenditures.

Newspapers: Bureau of Advertising

The company, which rose from third
to first place in product classification,
spent $12,319,093 in TV in 1961.
Procter & Gamble and Gillette
were second and third, respectively,
in television billings, with each show-
ing increases of nearly $1 million.

Qutdoor: Outdoor Advertising Inc.

Cosmetics, toiletries up TV spending 33.1%

Other large increases reported last
year were: Bristol-Myers, to $14,-
677,433 from $8,957,682; Chese-
brough-Pond’s to $6,712,802 from
$3,626,473; and Armour & Co.
(Dial soap and shampoo)} to $5,-
299,750 from $2,691,663.

1962 COSMETICS & TOILETRIES TIME AND SPACE BILLINGS LEADING ADVERTISERS

Total Network Spot %
Li} 11 v Magazines Outdoor  Newspapers Total v
Alberto-Culver $ 24,477,005 $13,322,015 $11,154,990 ,424 —_ o $ 24497429 99.9
Procter & Gamble 17,926,828 ,094, ,832,470 871,567 — 74,937 18,873,332  95.0
Gillette 17,402,597 13,550,447 3,852,150 527,707 — 813,309 18,743,613 928
Bristol-Myers 14,677,433 10,186,603 4,490,830 6,741,391 100,800 1,675,032 23,194,656 63.3
Colgate Palmolive 13,829,439 9,152,649 4,676,790 ,205 —_ 230,60 14,648,250 94.4
Chesebrough-Pond's 6,712,802 4,030,352 2,682,450 2,477,489 —_ 42,544 9,232,835 727
Carter Products 6,014,692 2,804,632 3,210,060 221,070 — —_ 6,235,762 965
Hetene Curtis Industries 5,798,242 2,743,472 3,048,770 1,391,524 — 434,187 7,623,953 76.1
Armour 5,299,750 ,141,840 2,157,910 2,279,360 — 541,214 8,120,324 65.3
Lever Bros. 5,180,942 3,882,572 1,298,370 769,414 — 10,797 5,961,153 86.9
$117,318,730  $73,914,940 $43,404,790  §$15,838,151 $100,800 $3,822,626 $137,131,307 85.6%
sour?r:?évision; TvB-Rorabaugh and LNA-BAR Magazines:  Leading National Advertisers

the sciences of making fine household
appliances” and “our mission in life is
making things easier for the housewife.”
The outdoor boards follow the same Q-
and-A theme by showing an appetizing
cake, a girl luxuriating in a hot tub and
other pleasant results of the use of
Gaffers & Sattler products, together with
pictures of the two characters, but not
of the appliances. “Nobody wants to
buy a water heater,” Mr. Brandson
stated. “What the purchaser wants is
plenty of hot water, for bathing—or
dishes, so that’s what we try to talk
about in the advertising.”

The 13-week campaign began March
25 in five markets, using four radio
stations in Los Angeles, two in San
Francisco, two in Sacramento, and one
in San Jose (all California) and one in
Houston, Tex., (“The distribution of
Gaffers & Sattler products is spotty,”
the agency group commented.) The
schedule calls for 10 to 20 spots a week
per station. (“We'd like to use more,
but that’s all the budget permitted.”)

Agency appointments...

s E. F. Hutton & Co., Los Angeles,
names Interpublic’s McCann-Marschalk
Division to handle advertising for the
brokerage firm’s Southern California,
Arizona and New Mexico offices.

a» West Coast Trade Schools appoints
Asher/Gould Advertising, Los Angeles.
WCTS has budgeted $200,000 for fiscal
year ending June 1, 1964, to increase
student enrollment through local news-
papers and TV.

s Perfect Photo Inc., Los Angeles, has
named Donahue & Coe, that city. Per-
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fect Photo, which claims to be the
largest independent photo processing
firm in the nation, will have an esti-
mated 1963 billing of over $500,000.
Donahue & Coe has already produced
a series of radio and TV commercials
featuring Art Linkletter.

s Orbar International Ltd.,, Aurora,
Ill., proprietary manufacturer, has
named Olian & Bronner Inc., Chicago,
as agency. Radio will be used.

a Avery Adhesive Products has named
Boylhart, Lovett & Dean, Los Angeles,
to direct advertising and sales promo-
tion for the company’s new Rotex divi-
sion, which is introducing on-the-spot
marking equipment for home, business
and industrial use. W. J. Boylhart is
account group supervisor.

s The Monroe Auto Equipment Co.,
Monroe, Mich., appoints Daniel F. Sul-
livan Co., Boston, to handle advertising,
publicity and sales promotion in New
England states. Radio and newspapers
will be used.

# National Mutual Benefit (life insur-
ance firm), Madison, Wis., appoints
Baker, Johnson & Dickinson, Milwau-
kee, to handle advertising and sales
promotion.

Also in advertising . . .

AAAN is new name = Affiliated Ad-
vertising Agencies International is the
new name for the Affiliated Advertising
Agencies Network. Approved at the
organization’s annual meeting in Los
Angeles, the change reportedly reflects
the organization’s increasing interna-
tional character, according to Virgil A.

Warren, managing director. AAAI has
members in 25 states and 13 countries.

ABBB messages = The Association of
Better Business Bureaus has released a
series of seven public service messages
—color slides with related copy of 8,
20, or 60-second length—for use by TV
stations, Following test airing of the
announcements, the three networks
have advised all their affiliates of the
series. It’s priced at $25 a set and is
available at local BBB offices.

Agency expansion move = Kudner
Agency Inc., New York, has moved to
larger quarters at 605 Third Avenue,
occupying the eighth and ninth floors.
Kudner had been at 575 Madison Ave-
nue for the past 12 years.

AFA seminar = Advertising Federation
of America’s fifth annual seminar in
marketing management and advertising
will be held at Harvard University June
30-July 12. Fee is $590. For informa-
tion, contact Professor George T.
Clarke, AFA, 655 Madison Avenue,
New York 21.

Business briefly ...

Xerox Corp., Rochester, N. Y., will
sponsor a repeat of NBC News’s The
Kremlin Tuesday, June 4 (7:30-8:30
p.m. EDT). Xerox also sponsored the
original May 21 telecast, which was re-
ported to be the most expensive TV
documentary ever produced. The cost:
about $250,000. Agency: Papert, Koe-
nig, Lois Inc., New York,

Tidewater Qil Co., through Grey Ad-
vertising, Beverly Hills, Calif., has
doubled its advertising on ABC Radio

BROADCASTING, June 3, 1963



i3 B 3 e 4 2
'; Tra ra ¢ Lk N i
£ £ Peke
5 ; § = i -~ 1% 1
e - + g ' R

4 | i 3 & "
o - an i
. I ¥ A

: T -

s i s

{ = U .

E‘;.i;"i.: g .
e 17l

-

=
M

4
{ -
i

e et
] = ET [kt o

vcdinily
YRl J‘;I

*

S A
A

P

AN N i o pmn i
L
ST

TR

e
i

WEIS

el

Nine 'tlmes gul of dens dzs,cretLonary mcome 'S Associated with WSB, WSB-TV, Atlanta, Georgia,
spending money — and there's 27% more of it (on WSOC, WSOC-TV, Charlotte, North Carolina
the national average) in Ohio’s Third Market. No " and WIOD, Miami, Florida
medium — but none — covers it as thoroughly as
WHIO-TV, AM, FM. George P. Hollingbery will be
pleased to tell you more. =

Additional morse] for thought: j i
Good Labor-Management Relations. Less idleness DAYTON, OHIO ¢ WHIO « AM » FM « TV

through work stoppages than any city ils size, last ten
years. (Source: Dayton Area Chamber of Commerce.)
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applies Artra

Bettye Mason
beauty base during one of the
commercials.

Pharmaco Inc., of Kenilworth,
N. J, has begun its second flight
of commercials using all-Negro
talent. The spots for Pharmaco’s
Artra cosmetics line are used on TV
Gospel Time, a weekly half hour
program with all-Negro talent,
shown in 24 East, South, Southwest
and Midwest markets.

COMMERCIAL PREVIEW: Artra cosmetics starts second series

Ve
Patricia Ann McCoo demonstrates
Artra hair dressing and condi-
tioner product.

Among models used in the com-
mercial series are Marlene Rankin,
1960 homecoming queen at Ohio
State University; Bettye Mason, who
has appeared in USO and summer
stock shows, and Patricia Ann Mc-
Coo, a ballerina.

Pat Connell, the announcer and
Miss Mason, who has appeared for

: N 3

Marlene Rankin and Bob Ander-
son dance in Artra moisture
cream spot.

another Pharmaco product, are the
only members of the group with
prior experience in TV commercials.

The spots, shot at Wilding Inc.,
Chicago, are for five Artra products,
skin cream, soap, hair dressing and
conditioner, moisture cream and
medicated foundation cream. Agency
is Tucker Wayne Co., Atlanta.

West by assuming full sponsorship of
Weekend West of which it was original-
ly co-sponsor, starting June 1. The five-
minute human interest program is
broadcast four times Saturday and four
times Sunday between 9:30 a.m. and
4:30 p.m. Tidewater promotes its Fly-
ing A Paris contest on the shows.

Goodyear Tire & Rubber Co., through
Young & Rubicam, and Wilson Sport-
ing Goods Co., through Campbell-
Mithun, will sponsor NBC-TV'’s cover-
age of the final day of the United States
Golf Association Open Tournament
Saturday June 22 (4:30-6 p.m. EDT)
from Brookline, Mass.

The Marathon 0if Co,, through Camp-

bell-Ewald, Detroit, has signed for 52
weeks on Storer Broadcasting Co.’s
wspD-Tv Toledo, Ohio, as sponsor of a
40-second news summary five nights a
week in prime time. The show, de-
veloped by wspD-Tv and Campbell-
Ewald, is being placed in 11 Midwest
markets, according to Jack Phillips,
Marathon advertising manager.

Pabst Brewing Co. (through Kenyon &
Eckhardt), Goodyear Tire and Rubber
Co. (Young & Rubicam), P. Lorillard
(Grey) and Georgia-Pacific Corp. (Mc-
Cann-Erickson) will sponsor CBS-TV’s
coverage of the Professional Golfers
Association (PGA) tournament. The
tournament’s last two days will be aired
Saturday, July 20 (5-6 p.m. EDT), and

A key advertising agency execu-
tive in New York got himself an
offer to be a pen pal of Lateforce
Abbey, a 17-year-old studemt in
Lagos, Nigeria. The pathway for
the student: an advertisement in
BROADCASTING Magazine for the
BROADCASTING YEARBOOK.

Arthur S. Pardoll, associate me-
dia director of Foote, Cone & Beld-
ing, New York, was one of several
agency executives whose testimonials
for the YEARBOOK appeared in an
advertisement. He recently re-
ceived the letter from Nigeria en-
closing a clipping from the advertise-

‘Yearbook’ ad draws Nigerian pen pal

ment and with a notation that “the
full name and address” were ob-
tained through cross-reference of the
YEARBOOK’s agency listings.

Offered as friendship tokens:
“Ebony carving knives, wallet made
of animal’s skins, dagger knife, hand-
bag made of animal skin, slippers of
camel skin.” Mr. Pardoll wrote the
youthful correspondent, explaining
his agency and family responsibilities
prevented him from regular corre-
spondence but adding that another
New York employe of Foote, Cone
& Belding was writing the Nigerian
as a pen pal.
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Sunday, July 21 (4:30-6 p.m. EDT),
and if a playoff is necessary, coverage
will be carried 5-6 p.m. Monday.

RADIO BUSINESS UP

Gallagher surveys
radio management

Radio’s gross billings are on the in-
crease. Of 1,003 station executives re-
sponding to a questionnaire, 77.3% said
their gross for 1963 would be an aver-
age of 18.8% higher than 1962. Only
6.3% predicted the billings would drop
an average of 7.6% and 16.4% said
they would be constant. The figures
were published by The Gallagher Re-
port, a New York media-advertising
newsletter.

The majority of stations said their
1962 gross income was between $25,000
and $199,999 with 45.6% falling in the
$25,000 to $99,999 category and 28.6%
from $100,000 to $199,999. Only 5.1%
reported gross of less than $25,000 and
1.9% reported more than $1 million.

Little more than a third of the exec-
utives (35.4% ) planned to increase
their rates during the year an average
of 13%, while 63.2% said they would
keep the same rates. Only 1.4% said
their rates would drop, but that average
was 14.0%.

Ratings services and the National As-
sociation of Broadcasters were repre-
sented in the survey and broadcasters
had many opinions on both.

Slightly more than half the stations
BROADCASTING, June 3, 1963



GOVERAGE * First in the 17th market* .. PROVIDENCE

...the whole market. One million homes...

three states ... one billion consumer dollars. WJAR-TV... 10095 reach...

continuing leadership in a 3-station market. And ... the people are fine.

Come on in. *Television Magazine March 1963
N IBC ———— REPRESENTED BY EDWARD PETRY & COMPANY, INC.
- QUTLET COMPANY STATIONS IN PROVIDENCE — WIAR-TV, FIRST TELE.
VISION STATION IN RHODE ISLAND — WJAR RADIC IN ITS 40th YEAR
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] Ajnong these new TV “money-makers of thg6
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Volume 7 from Seven Arts' gréat iibtary_qt *tFitm

Twentieth Century-Fox as '‘Desk Set,” *‘Will $u
“‘Mr. Belvedere Rings The Beli,” ‘Oh Men,
*The Wayward Bus,” *‘Siege At Red River, 2"
""The Best Things in Life Are Free™ and''Bet

Stars? They shine aplenty in Volume 7! Spence!
Anthony Quinn, Marilyn Monroe, Tony Randall;
Mansfield, Vincent Price, Barbara Stanwyck,
Richard Widmark, Virginia Mayo, Tyrone Power
Thelma Ritter, Tom Ewell, Ginger Rogers. Davic
Gene Tierney, and many, many others.

For a complete listing .of the 50 films conta mm.\‘ Vi
Volume 7 contact your nearest Seven Arts salesmen
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Listed below are the winners in
the fourth annual American TV
Commercials Festival as announced
May 24 in New York (AT DEaD-
LINE, May 27).

Each listing includes, in order, the
product advertised, the commercial’s
name, the advertiser, agency and pro-

duction company.
Best—overall series: Goodyear Tires—
"“Go, Go Goodyear”; Goodyear Tire &

Rubber Co.; Young & Rubicam; VPI
Productions.

Best — apparel:  Scotchgard — “Rain-
coat”; Minnesota Mining Mfg.; Mac-
Manus, John & Adams; MGM Tele-
studios..

Best—appliances (Home): G.E. Can
Opener—‘"'Brand New’;

- General Elec-
tric; Maxon; Elektra Films,

Special citation—office appliance: Xer-
ox—""Chimp"; Xerox Corp.; Papert,
Koenig, Lois; Elliot, Unger & Elliof

Best—automobiles: VW Station Wagon
—'"Box""; Volkswa%en of America; Doyle
Dane Bernbach; VPI Productions.

Special citation—best trucks: Chevro-
let—"Egeg Demonstration"”; Chevrolet
Div., General Motors; Campbell-Ewald;
Ty Thyssen, Hollywood.

Best—auto accessories: Goodyear Tires

—"Go, Goodyear”; Goodyear Tire &
Rubber Co.; Young & Rubicam: VPI
Productions.

Best—baked goods and confections:
Laura Scudder Potato Chips — “Old
Lady'; Laura Scudder Div., Pet Milk
Co.; Doyle Dane Bernbach; Elliot, Unger
& Elliot.

Best—baking mixes: Pillsbury Pan-
cakes—"White On White'; The Pillsbury
Company; McCann-Marschalk; Robert
Lawrence Productions.

Best—banks and financial: Chase Man-
hattan—''New York Is People'; Chase
Manhattan Bank; Ted Bates; Sarra Inc.

Best—bath soaps and deodorants:
Ivory Bar—“Susie’s Bath”; Procter &
Gamble; Compton Advertising; On Film
Inc.

sFecial citation—baby products: Gen-
teel—"Baby Bath"; The Mennen Com-
pany; Grey Advertising;

Saul Bass/
‘WCD, Hollywood.

Special citation—best-baby products:
Genteel Baby Bath—''New Baby': The
Mennen Company; Grey Advertising;
Saul Bass with WCD Inec.

Best—beers and wines: Jax—''What’s
Its”; Jackson Brewing Co.; Doherty,
Clifford, Steers & Shenfleld; Pelican

Films.

Best—breakfast cereals: Kellogg's Rai-
sin Bran—"Wind-Up Wanda"; The Kel-
logg Company; Leo Burnett; Hanna &

Barbera.
Best—cleansers and waxes: Windex—

“Line-up"; ‘The Drackett Company;
Eﬁ;.u;g & Rubicam; Ellict, Unger &
ot.
Tie for best—building products: Alcoa
—"School Constructions”; Aluminum

Company of America; Fuller & Smith &
Ross; Pelican Films.

Tie for best—building products: U. S.
Plywood—"Box™; United States Ply-
wood; Kenyon & Eckhardt; MPO Video-
tronics,

Best—coffee and tea: La Touraine Cof-
fee—"Not Just a Little”; La Touraine
Coffee Co.; Hicks & Greist; On Fim

Inc.
Best—cosmetics and toiletries: ‘Tru-
shay—'Five Women''; Bristol-Myers;

Grey Advertising; Norman Gaines.

Special citation—best-men’s toiletries:
Hi Sierra—"That's My George”: The
Mennen Company; Grey Advertising;
VPI Productions.

Best—dairy, margarines, health drinks:
Foremost Milk—"Drop For Drop’; Guild,
Bascom & Bonfigli; Fred Niles Commu-
nications Centers.

Best—gasolines and lubricants: Sin-
clair—“Long Pullback’; Sinclair Ofl Co.;
Geyer, Morey & Ballard; Paramount.

Best—gift items: Polaroid—'""Boy With
Trumpet'; The Polaroid Corporation;
Doyle Dane Bernbach; Pelican Films.

Best—women’s hair preparations: Ozon
Hair Spray—'"Mother Baby*': Ozon
Products Inc.; Sudley & Hennessy; On
Film Ine,

Best—home furnishings: Rubbermaid
Bath Mat—'""Sound of Safety’’; Rubber-
maid Inec.; Ketchum, MacLeod & Grove;
Van Praag Productions,

Best—institutional: Hallmark—"Chris-
topher Columbus”; Hallmark Cards;
Foote, Cone & Belding; Robert Law-
rence Productions.

Best—insurance: Liberty Mutual Busi-
ness Lines—"Welder”; Liberty Mutual;
BBDO; WCD Inc.

Best—laundry soaps & detergents:
Ivory Flakes—'‘Mother Cares''; Procter
& Gamble; Grey Advertising; Mickey
Schwarz Productions.

Best—media & entertainment: ‘‘Mad-
ame' with Sophia Loren; Embassy Pic-
tures; Ferro, Mohammed & Schwartz.

Best—packaged foods; Betty Crocker—
"Noodles Italiano'; General Mills; Doyle
Dane Bernbach; Tele-Video Inc.

Best—paper products, foils: Zee Paper
Napkins—"King'; Crown Zellerbach;
Pgsyle Dane Bernbach; Producing Art-
sts.

Best—pet products: Gaines Gravy
Train—"Dane & Ducks”; General Foods;
Benton & Bowles; Sutherland Asso-
ciates.

Tie for best—pharmaceuticals: Allerest
—"Weeds'"; Pharmacraft; Papert, Koe-
nig, Lois; Elliot, Unger & Elljot.

Tie for best—pharmaceuticals: Exced-
rin “Testimonials'’; Bristol-Myers;
Young & Rubicam; Audio Productions.

Best—public service: Teenage Venereal

Winners in American TV Commercials Festival competition

Disease Prevention—"Rose'"; New York
City Public Health Dept.; Grey Adver-
tising; Klaeger Films.

Best—retail stores: Sears-Roebuck—
“Back To School”’; Sears-Roebuck; Ogil-
vy, Benson & Mather; WCD Productions.

Best—soft drinks: Sprite—"Spice"”;
Fanta Beverage Co., McCann-Mar-
schalk; VPI Productions.

Best—toys: Goofer Gun—'Elephant";
Marx Toy Co.; Ted Bates; Filmways of
California.

Best—travel and transportation: Hertz
—'""Suzy Parker Out West”; Hertz Cor-

poration; Norman, Craig & Kummel;
Filmex.
Best—utilities: AT&T Long Lines—

“Between Planes”; N, W. Ayer & Son;
Tele-Video,

Best—8-10 second ID’s: Gulden's Di-
ablo Mustard—"Hot Sandwich'; Charles
Gulden Co.; Richard K. Manoff; Farkas
Films.

Best—program openings and bill-
boards: Ford Fairlane—“Lively Ones";
Ford Division, Ford Motor Co.; J. Wal-
ter Thompson; Filmways of California.

Best—premium offer: Yuban Coffee—
‘Glass Blower'’; General Foods; Benton
& Bowles; MPO Videotronics.

Best—children’s market: Cracker
Jacks—"School Bus . . . Candy Store';
The Cracker Jack Company; Doyle Dane
Bernbach; Rose-Magwood Productions,
New York.

Best—program cast commercial: Sid
Caesar—"Waiting Room™; Dutch Master
Cigars; Papert, Koenig, Lois; ABC-TV.

Best—Canadian market: Anacin—"Man
In Office”; Whitehall Laboratories;
Young & Rubicam, Toronto; Rabko TV,
Toronto,

Best—French-Canadian market: Kel-
logg Rice Krispies—"Lucky Coin"; Kel-
logg Co. of Canada Ltd.; Leo Burnett
Co. of Canada; Peterson Productions,
Toronto. R

Best—Southwest market—tie! Cham-

ﬁiin—“Wheat"; Champlin 0il & Refin-
;s Tracy, Locke, Dallas; Jamieson
Films, Dallas.

Best—Southwest market—tie: Sham-
rock Equa Flow Oil—"Like Two"; Sham-
rock Oil & Gas Co.; McCormick Adver-
tising, Amarillo, Tex.; Alexander Film
Co., Colorado Springs, Colo.

Best—West Coast market: Harrah's—
"Coming Attractions”; Harrah’s, Lake
Tahoe, Nev.; Hoefer, Deiterich & Brown,
San Francisco; Imagination Inc., San
Francisco.

Special citation: best—hudgeted under
$2,000: Revere—''Stereo Tape Cartridge';
Revere Camera Co.; Erwin Wasey, Ruth-
rauff & Ryan; MGM Telestudios.

Special citation: best-locally-produced:
Birch Bayh For Senator—“Hey Look
H Over”; Citizens For Birch Bayh;
Bob Long Associates, Indianapolis; Tee
Vee Films, Indianapolis.

Special citation—best black and white
cinematography: Award sponsored by

(50.7% ) said they favor a ratings bu-
reau run by a tripartite board of adver-
tisers, agencies and radio stations;
16.8% are not in favor, and 32.5% are
uncertain.

The overwhelming majority of re-
spondents said they feel there is too
much emphasis on the ratings services
in general (92.4%); 1.3% not enough
emphasis and 6.3% just about right.

Only 54.2% of the stations subscribe
to a ratings service and in all cases the
majority of subscribers felt that raters’
work was poor. Pulse, the largest serv-
ice subscribed to, is bought by 25.9%,
and 58.6% of those clients consider the
firm’s work poor; 5.3% call it excellent;
36.1% say it is fair.

Hooper, which is bought by 12.9%

42 (BROADCAST ADVERTISING)

of the stations is considered poor by
64.3% of its clients; 4.5% excellent and
31.2% fair. Nielsen is considered poor
by 71.7% of the 8.4% of the stations
it services; 5,2% give it an excellent rat-
ing and 23.1% call it fair.

Conlan, which is bought by 3.8%
of the stations, is considered poor by
85.4% of its clients and fair by 14.6%.
None of its buyers call its work ex-
cellent.

NAB membership is held by 57.2%
of the respondents, but of this number
only 61.6% subscribe to the NAB code.
Of the stations belonging to the NAB,
75.4% feel the code is just about right;
17.1% too strict, and 7.5% too lenient.
Two-thirds of the members (66.9% )
feel generally favorable toward what the

-

NAB is doing.

The 42.8% of the stations who don’t
belong to the NAB had a variety of rea-
sons for not being members. At the top
of the list were the 47.9% who said
dues are too high; 37.6% say the or-
ganization is dominated by large sta-
tions; 25.8% see no benefit to the sta-
tion; 23% feel NAB is too nationally
oriented, and 20.2% disagree with the
association’s policies. The remaining
15.4% give other views for not joining.

The Radio Advertising Bureau shows
a smaller membership among the re-
spondents (38% ) and 41.3% of these
members consider the association’s work
excellent; 47.0% fair, and 11.7% poor.

The FCC's “attempts to improve pro-
graming in radio” is considered bad by
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Eastman Kodak Co.; Sprite Soft Drink—
“Spice”; VPI Productions; Cinematog-
rapher; Leonard Hirschfield.

Special citation—best color cinematog-
raphy: Award sponsored by RCA: Ford
Thunderblrd—"l-?ow Would You Like”;
J. Walter Thompson Co.; Cinematog-
rapher: George Folsey; Group Produs.

Special citation—best video-tape pro-
duction: Award sponsored by the 3M
Company; Schaefer Beer— ' ‘Bowling';
F&M Schaefer Brewing Co.; BBDO Inc.;
MGM Telestudios.

Citation—best location video-tape pro-
ducticn: Timex Watches—"“Acapulco Se-
ries”; United States Time Corp.; War-
wick & Legler; Telesistemo, Mexico.

Special citation—best editing: Award
sponsored by Movielab Inc.; Goodyear—
“Go, Go, Goodyear”; Young & Rublcam:
VPI Productions; Armand Lebowitz, ed.

Special citation—best direction: Crack-
er Jacks—Children's & Adult Series;
The Cracker Jack Company; Doyle Dane
Bernbach: Rose-Magwood Productions;
Howard Magwood, director,

Special citation—best animation de-
sign: Chevrolet announcement for 1963
models; Campbell-Ewald Company;
Elekira Films; Abe Liss, Sam Magdoff,
Jack Schnerk, Joanne Mitchel—design-

ers.

Special citation—special effects: Tru-
shay Hand Cream—*“Five Women';
Bristol-Myers: Grey Advertising; Nor-
man Gaines Productions & Synchrofilm,

Special citation—production effects:
Chevrolet visits Venice; Campbell-
Ewald; Arco Film Productions.

Special citation—use of graphics: Ford
—1963 pre-announcement; J. Walter
Thompson; Ferro, Mchammed
Schwartz.

Music scoring—special citation: Good-
year—"Go, Go Goodyear”; Young
Rublcam: VPI Productions; Bill Thomp-
son, music director, Hollywood.

Special citation—music with Iyriecs:
Ford—"Lively Ones”’; J. Walter Thomp-
son; Sid Woloshin & Jack Wohl, music
composers; Jerl'y Jerome, arrangement
and direction.

Special citation—best use of humor:
Laura Scudder Potato Chips—"0Old
Lady”; Laura Scudder Div., Pet Milk
Co.; Doyle Dane Bernbach; Elliot, Unger
& Elliot.

Special citation—best copy: VW Sta-
tion Wagon—"Box''; Doyle Dane Bern-
bach; Robert Levenson, copywriter.

Special citation—best demonstration:
Chevrolet Tticks—"Egg Demo’; Camp-
bell-Ewald; Ty Thyssen Productions,
Hollywood.

Special citation—on camera spokes-
man: Jack Gilford for Cracker Jacks;
The Cracker Jack Company.

Special citation—off camera spokes-
man: Alexander Scourby for Johnson &
Johnson, Exedrin, Olin Mathieson and
others.

Special citation—on camera spokes-
woman: Joan Anderson for Purolator
Oil Filter,

Special citation—off camera spokes-
woman: Darlene Zito for Sprite soda,

-
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Yuban, Zest, Brylecreem and others,

Festival director's citation: Gillette
Safety Razor Co. and Maxon Inc. For
maintaining an enviable record of orig-
inality, taste and style, with a directness
of selling approach since the early days
of television, While bringing to the
American public an unparalleled parade
of extra-special attractions, Gillette has
consistently demonstrated its respect
for that public and for its own role as
an advertiser.

68% of the respondents; 16.1% feel the
commission’s work is good, and it
doesn’t make much difference to 15.9%.

Persuasive compliance
sought by FTC member

The Federal Trade Commission
should adopt new policies to “persuade
businessmen” into voluntary compliance
with the law, FTC Commissioner Ev-
erette MacIntyre has recommended.
Speaking before the Society of Busi-
ness Advisory Professions Inc. in
New York, he said he wouid urge the
agency to adopt new procedures for
voluntary compliance to be used before
the FTC institutes formal litigation.

Such practices “could mark the real
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beginning of an effective partnership
of government and business in develop-
ing a program for voluntary compli-
ance,” he said. The end result “would
be a greater degree of fairness and far
more effectiveness . . .” on the part of
the FTC.

Commissioner Maclntyre admitted
that his plan is a controversial one
among the other four members of the
trade commission. He also said that he
is against additional delegation of au-
thority by the agency to its staff, an-
other move that has substantial support.
“I do not believe that any businessman
should be made the subject of charges
in a complaint unless it has been fully
considered and the commission itself
has been led to believe that a violation

of law has been or is being committed,”
he said.

Members of the FTC should not be
able to shirk responsibility “by pointing
to unspecified members of the commis-
sion’s staff and saying, ‘There is where
the error was made’,” Commissioner
Maclntyre said.

Plough denies false ad

claims on St. Joseph

Plough Inc. last week denied Federal
Trade Commission charges that it has
made false advertising claims for St
Joseph aspirin and countered that the
FTC complaint is not in the public in-
terest.

The trade commission has charged
both St. Joseph and Bayer aspirin
(manufactured by Sterling Drug) with
false advertising because of their use
of an FTC-backed medical study of
five different pain killers (BRoADCAST-
ING, March 25).

Plough, Memphis-based firm which
also owns five AM-FM combination ra-
dio stations, claimed that its ads were
factual because the study proved that
St. Joseph aspirin is less irritating to
the stomach than higher priced com-
binations and is, in fact “a competi-
tively better buy than any of the other
pain relievers studied.” The FTC pro-
ceeding, Plough and its advertising
agency Lake, Spiro, Shurman Inc.,
Memphis, charged, seeks to withhold
information from the buying public
which “has a right to know the facts
concerning the clinical study of pain
relievers.”

Radio stations owned by Plough in-
clude wmps-AM-FM Memphis, wJJD-
AM-FM Chicago, wcor-aM-FM Boston,
WCAO-AM-FM Baltimore and WPLO-AM-
FM Atlanta.

Warwick & Legler drops

its Revlon account

Warwick & Legler, New York, an-
nounced last week it has resigned its
portion of the Revlon account, includ-
ing Clean and Clear, Silicare, Natural
Wonder and Contempera. Billing is es-
timated at $1.5 million.

This move means there is now ap-
proximately $6.5 million in Revlon
billing that is officially unassigned. In
April, Revlon reported it was with-
drawing about $5 million in business
from Norman Craig & Kummel, New
York (BROADCASTING, April 15).

Rep appointments ...

s xcHU(Tv) San Bernardino, Calif.:
John E. Pearson Television, New York,
as national representative.

s WEAW-AM-FM Evanston, Ill.: Mort
Bassett & Co. as national representative.
« woMmp Bellaire, Ohio (Wheeling,
W. Va.): Roger O’Connor Inc., New
York, as national representative.
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GOVERNMENT

Drop-ins end up in short-spaced grave

ADVERSE EFFECT ON UHF IS MAJOR POINT IN FCC DECISION

The FCC last week finally buried its
proposal to drop short-spaced VHF
channels into seven markets as a means
of providing those areas with a third
VHF network. The vote on the con-
troversial issue was 4-3.

The commission held that the pro-
posal is no longer needed to improve
the competitive position of ABC with
respect to CBS and NBC and that ap-
proval of the drop-ins would impede
the development of UHF television.

The majority also maintained that
enactment last year of the all-channel
receiver legislation has considerably
changed conditions in television since
the commission originally proposed the
drop-ins two years ago (BROADCASTING,
July 31, 1961). The commission Iis
counting on the new law to promote
the spread of UHF stations.

Solid Victory = Supporters of UHF
TV consider the order an all-out vic-
tory, for it indicates the commission in
the future will be extremely solicitous
of UHF’s welfare. They say the com-
mission’s position on the drop-ins

means every proposal for a VHF chan-
nel drop-in or change in location—even
at standard separations—will have to
be scrutinized to determine whether it
will adversely affect the development
of UHF.

The markets that were to have re-
ceived the drop-ins are Johnstown, Pa.
(channel 8); Baton Rouge, La. (channel
11); Dayton, Ohio (channel 11); Jack-
sonville, Fla. (channel 10); Birming-
ham, Ala. (channel 3); Knoxville,
Tenn. (channel 8); and Charlotte,
N. C. (channel 6).

The commission, in the same order
as that denying the drop-ins, modified
the license of Koco-Tv, now on channel
5 in Enid, Okla., to specify operation
on that channel in Oklahoma City.
But, the commission said, the station
will be required to observe standard
mileage separations and to maintain an
auxiliary studio in Enid to provide
local service for that community. Origi-
nally, the commission proposed moving
channel 5 to Oklahoma City at sub-
standard spacing.

WAVE-TV and WFIE-TV
Cover 383.1 miles of the Ohio River Valley!
(in Depth as well as Width!)

#VINCENNES
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Voting to deny the drop-ins were
outgoing Chairman Newton N. Minow,
his successor as chairman, E. William
Henry, and Commissioners Robert T.
Bartley and Robert E. Lee. Commis-
sioners Frederick W. Ford, Rosel H.
Hyde and Kenneth A. Cox dissented.

This was the same line-up by which
the commission instructed the staff
three months ago to draft the order
denying the drop-ins (BROADCASTING,
March 11).

Cox Tries = Commissioner Cox re-
portedly made a strong argument for
a compromise proposal to head off out-
right rejection of the drop-ins. Under
his plan, the drop-ins would have been
approved, but successful applicants for
the channels would have had to oper-
ate dual UHF-VHF stations and then
surrender their VHF channels after
seven years.

The commission, in originally pro-
posing the drop-ins was concerned
about the immediate need for service
in the affected markets as well as
ABC’s need for additional VHF affili-
ates. And that network was the strong-
est supporter of the drop-in plan.

The FCC last week, however, said
that while programs to assign three
VHF channels to major markets have
done much to rectify the competitive
imbalance between the networks, “they
have done little to advance a final solu-
tion of utilizing the UHF frequencies.
Rather, these programs have prejudiced
long-range UHF growth by removing
demand for the service.

“In view of what has been accom-
plished to aid the network television
structure and the considerations stem-
ming from the enactment of the all-
channe! receiver legislation,” the com-
mission added, “the continuation of
‘interim’ programs cannot be justified.”

By rejecting the drop-in proposal,
the commission jettisoned the second
part of a two-part package it proposed
in 1961 as a partial solution to the
UHF-VHF problem. The other part
dealt with the deintermixture of eight
markets through the deletion of their
VHF channels to make them all-UHF.

That proposal created a storm of
controversy in Congress, and the com-
mission, then campaigning for passage
of its all-channel receiver bill, promised
to drop the plan if the receiver bill
were passed (AT DEADLINE, March 19.
1962).
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IF IT CONCERNS RADIO OR TELEVISION
LOOK IN THE ..

FACILITIES OF TELEVISION: Station profiles,
call letters, channels, allocations, applicatlons
pending, catv, translators; group and news
paper/magazine ownership, station sales.

FACILITIES OF AM/FM RADIO: Station directory
includes executive personnel, speciality pro-
grams, reps, call letters, frequencies; Canads,
Mexico-Caribbean stations.

BROADCAST EQUIPMENT/FCC RULES: Manufac-
turers & services, new Product Guide; awards
and citations, television network map.

CODES/PROGRAM SERVICES: Tv and radio codes;
program producers, distributors, production
services, news services, talent aFents, for-
eign language and negro programming by sta-
tions; broadcast audience data.

REPRESENTATIVES, NETWORKS, TRADE GROUPS
' including regiongl reps and networks; attor-
nags, consultants, engineers, assoclations;
US. govt. agentles; news and farm directors.

AGENCIES, ADVERTISERS, BILLINGS: Leading
advertisers, ggencies and their billings; books
and reference works; schools, major trends,
events, agency financial profile 1952-61.
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KWK LOSES ITS LICENSE

FCC reverses initial decision by 3-2 vote for
‘willful and repeated’ fraudulent contests

The FCC last week revoked the li-
cense of Kwk St. Louis for having con-
ducted fraudulent contests which were
“willful and repeated.” The commis-
sion’s latest death penalty was decided
by a 3-2 vote, and reversed an initial
decision by Hearing Examiner Forrest
L. McClenning.

The commission instigated the revo-
cation case against KWk in November
1960. The station was charged with
having conducted two treasure hunts
in which the treasures were not hidden
until the last day. Kxwk was also cited
for operating a “Bonus Club” which
the commission claimed caused gross
inconveniences to several winners in
station contests,

Hearing Examiner McClenning’s ini-
tial decision, issued last fall, found that
the contests had been fraudulent, but
that the KXWk owners were not aware
that they were so. Mr. McClenning
decided that the fault lay with xwx’s
former vice president and general
manager, William Jones Jr. (Mr. Jones
died in May 1962), and ruled that
Andrew Spheeris, president and major
stockholder, acted in good faith as
soon as he discovered the misrepresen-

tations of the contests.

The Broadcast Burean opposed Mr.
McClenning’s findings, maintaining that
if the kwk license were not revoked it
would be a violation of the FCC's
policy established when krLA Pasadena,
Calif., was revoked. The commis-
sion then established that an absentee
licensee is to be held responsible for
the misconduct of its station manager.
Mr. Spheeris and associates also own
WEMP-AM-FM Milwaukee.

Sympathy Only = The FCC last week
said that although it may be sympa-
thetic to the fact that a licensee can be
the victim of the wrongdoings of its
station employes, it has been shown
that Mr. Jones was more than an em-
ploye. The commission said that he
was also “an officer . . . cloaked with
broad authority in the day-to-day op-
eration of the station and the treasure
hunts, in particular.” The xwxk owner-
ship records, at the FCC, also show
that Mr. Jones owned six shares of
stock at the time of the violations.

In referring to Mr. Jones's last day
hidings of the treasure hunt prizes, the
FCC said “these acts of the station
manager which resulted in a frand on

Senator Thomas J. Dodd (D-
Conn.) hasn’t told the public what’s
in his juvenile delinquency subcom-
mittee’s report on television, but he’s
asked the Senate to publish an extra
4,000 copies of the 957-page hear-
ing transcript released last month.

Committees are entitled to print
1,000 copies of their hearings with
no questions asked, but for extra
copies it’s necessary to ask permis-
sion, which is usually granted.

The senator hasn’t said how great
the public demand is for copies of
these hearings, which cover June
and July 1961 and January and May
1962, nor has he given any new
indication when his controversial re-
port will be made available,

His last utterance on that was re-
ported in an interview in a Florida
newspaper which said April 23:
“Father of six children, Senator
Dodd says his committee will report
in 30 days what they found and what
they propose to do about TV’s role
in mounting crime.”

He predicted “his committee’s re-
port will ‘singe’ the industry,” the

Dodd orders extra copies of JD report

Florida account said. “They pro-
mised us they'd clean up TV 10
years ago. They only did worse. We
do not propose to allow them to
do it again,” the article said.

Senator Dodd
Potential best seller?
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the public were willful and repeated
as well as deliberate and intentional
. . . justifying revocation.” The com-
mission said that kwx is “legally re-
sponsible” for the actions of Mr. Jones.
“The nub of the controversy,” the
commission said, i whether the facts
in the case warrant revocation. The
commission concluded that the fraudu-
lent treasure hunts alone provide the
grounds. The agency would not grant
an original application if it felt that
such use of a station would be made,
nor would it be in keeping with the
terms of a license, the FCC said.

In reference to the hardships caused
by Kkwk’s Bonus Club to persons who
won a “millionaire’s vacation” the com-
mission again concluded that the li-
censee was at fault. The commission
noted that xwk had been warned by
the St. Louis Better Business Bureau
that Trans Continental Airline Agency,
which handled the vacation trips, had a
reputation for flight delays, lost baggage
and refusing to refund unused tickets.
The commission said Mr. Spheeris was
aware of this, and that one “vacation”
was given after the station had received
complaints from a former prizewinner.

Cooperation Questioned » xwk had
argued that for similar offenses wNOE
New Orleans had only been given a
fine, and that xwk should get the
same. However, the commission de-
cided that kwk’s case is “more severe”
and that wNOE cooperated with the
FCC during the latter’s investigation.
“However, we are not convinced that
KWK's cooperation extended beyond
what Mr. Spheeris believed to be de-
sirable,” the commission said. It has
been found, the commission said, that
he held back for a month information
that the treasure hunts were indeed
frandulent.

In any case the commission said,
“the forfeiture provisions of the Com-
munications Act are not available to
us here.” Commissioners Rosel H.
Hyde and Robert E. Lee, in their joint
dissent to the revocation, said that
KWK’s violations were prior to the 1960
amendment of the Communications
Act, which allows the FCC to fine sta-
tions as much as $10,000, but that they
felt the commission could give a fine
in this case. The commissioners noted
that the amendment established a one
year statute of limitations, but said the
commission could fine Xwk if the sta-
tion waived its right to it. They said it
would give the FCC “an opportunity of
extending more lenient treatment to the
licensee than the gravity of revocation.

“We, therefore, believe that the com-
mission should invite the licensee to
submit its views with respect to possi-
ble forfeiture,” Commissioners Hyde
and Lee concluded. Robert M. Booth
Jr., kwk attorney and former officer,
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How to suggest freshness— The magic of a little grrl. What
quickly, lastingly. could be added . . . to show softness,
WHAT'S MISSING? to create eye-appeal ?

| S What’s missing wn
e il i these shots from
‘ TV commercials ?

Turn the page and see. ..
—_—

What would you add wn this prcture
to stimulate added appetite-appeal,
accelerate product-sell ?




COZOT —soft, cool green—sells the
freshness for this cigarette. Links TV
advertising to the package, to the point-
of-sale . . . to the color idea.

COZOT and appetite ... warm tones

of yellow, red and brown make the story
complete. Color in TV advertising turns
prospects into customers.

Soﬁ. -weve

Facial Quality - Two. Pty Tisrus
by BCOTT

C@é@?ﬁ —Here again color makes
the difference . .. brings out the gentle
softness of the tissue, fixes the product and
package firmly in the housewife’s mind.

Color’s the answer!

Just count the ways you profit from using color:
Stronger trade-name identification

More direct product tie-in

Your best prospects see you at your best

Less cost increase for color than in print media
5. Black-and-white viewers see even better pictures

W N -

And, your commercials need color because oppor-
tunities to use it effectively are increasing, station
by station, as more and more TV sets go COLOR TV.

For more about COLOR—why you should use
Eastman film—why you should film all your commer-
cials in color, even for black-and-white transmission,
get in touch with: Motion Picture Film Department,
EASTMAN KODAK COMPANY, Rochester 4, N.Y.

Or—for the purchase of film: W. ). German, Inc.,
Agents for the sale and distribution of EASTMAN
Professional Fi'm for Motion Pictures and Television,
Fort Lee, N.J., Chicago, lll., Hollywood, Calif.

Salem Cigarettes: Advertiser: R. J. Reynolds Tobacco Co. Producer:
WCD, Inc. Advertising Agency: William Esty Company, Inc. Scott
Soft-weve Tissue: Advertiser: Scott Paper Company. Producer: Ansel
Film Studios, Inc. Advertising Agency: J. Walter Thompson Com-
pany. Guilden’s Mustard: Advertiser: American Home Products.
Producer: Gray-O'Reilly Productions. Advertising Agency: Richard
K. Manoftf, Incorporated.

For COLOR. . . |




General Sarnoff wants Comsat act amended

David Sarnoff, chairman of RCA,
has recommended that the Commu-
nications Satellite Act be amended
to permit the corporation to buy up
all existing international communi-
cations companies so that it will have
a revenue base to operate from.

In a private letter to Comsat Chair-
man Leo D. Welch, written last
April but made public last week after
excerpts were printed in Drew Pear-
son’s newspaper column, General
Sarnoff warned that the forthcoming
transistorized cable, announced re-
cently by AT&T, may very well post-
pone by several years the economic
breakeven point of space satellite
communications.

The transistorized cable, announced
by AT&T Chairman Frederick Kap-
pel and AT&T Engineering Vice
President James E. Dingman earlier
this year, will be able to handle 720
telephone circuits, nearly [0 times
the capacity of present trans-Atlantic
cables, and one television circuit.

Not only is AT&T working on this
project, General Sarnoff pointed out,
but so are engineers in several other
countries, all with a high density of

overseas communications traffic.

In view of this, General Sarnoff
said, the Comsat organization should
be changed into a U. S. “flag” com-
munications carrier, handling all
overseas communications—voice, ra-

General Sarnoff
Comsat economics

dio, TV, data, telegraph and facsimile.
In this way, he said, Comsat will
have operating revenues that in 1962
amounted to $160 million, with esti-
mated overall revenues of $350 mil-
lion in 1970. It will also, he stressed,
enable Comsat to deal with foreign
communications administrations, al-
most all government owned, on a
more equal basis.

Although neither AT&T nor Com-
sat officials would comment on the
letter, it was pointed out that the
space communications corperation
was established on the assumption
that in a decade present radio and
cable overseas communications facii-
ities would be badly strained to keep
up with the projected traffic. It was
also noted that one of Comsat’s ob-
jectives is to serve as a communica-
tions link for newly developed coun-
tries, as well as those now heavier
users of international communica-
tion facilities.

It was stressed also, that the AT&T
transistorized cable development is
still that, under development. When
and how it may be used is not known
yet, it was emphasized.

said last week that the station would
appeal the revocation.

The commission’s final decision came
only three weeks after the oral argu-
ment following Mr. McClenning’s ini-
tial decision, so that former Chairman
Newton N. Minow could participate.
Commissioners E. William Henry and
Frederick W. Ford joined Mr. Minow
in voting for revocation. Commission-
ers Kenneth Cox and Robert T. Bartley
did not participate.

KWK was given until July 29 to con-
clude its affairs.

Intervention is not
censorship synonym

Government intervention in radio-TV
programing is not necessarily censor-
ship, according to FCC Chairman E.
William Henry.

“It is the duty of the FCC to aim at
broadening the base of expression by
giving more choice, more controversy
and more fresh ideas,” Chairman Henry
said in an interview with Paul Martin,
Washington bureau manager for the
Gannett newspapers.

He said that he is “unalterably op-
posed to censorship which I consider to
be stifling of freedom of expression.”
Mr. Henry, who took over as FCC
chairman today (June 3), said the FCC
should improve its examination of lic-
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ense renewal applications and be as
strict as money and personnel “will per-
mit in going over with a fine tooth comb
whether stations have lived up to their
promises.”

Speaking to the Gannett organization
{(owners of WHEC-AM-TV Rochester,
WINR-AM-TV Binghamton "and WENY
Elmira, all New York, and wpAN Dan-
ville, Ill.), Chairman Henry said that
“all things being equal’” among appli-
cants, a newspaper should not be granted
a broadcast license.

As a result of the all-channel bill, he
said, the only course left open to the
FCC is to actively promote UHF inter-
mixed with VHF. There is a psycholo-
gical factor which has branded UHF as
a low grade service that must be over-
come, he said. The FCC, he said, must
change its rules to aid UHF.

Canon 35 Advocate ® As a lawyer,
Chairman Henry favors Canon 35,
which bans microphones and cameras
from courtrooms. Radio-TV access
to congressional hearings and floor
debate is a matter for Congress to de-
cide, he said.

The young Memphis attorney noted
that the FCC will “watch closely” the
industry’s efforts to cure the ratings
situation. The FCC, he said, has ac-
cepted ratings as a useful tool for
broadcasters and that the industry “de-
serves a chance to right itself and come

up with its own solutions.”

On the equal time provision of the
Communications Act, Chairman Henry
said that he would favor suspending the
law for candidates for Congress and
governor as well as President and vice
president. The section (Sec. 315) should
not be repealed, however, he said. In
general, he stressed, stations have not
abused the act’s fairness doctrine and
licensee’s themselves should be permit-
ted to be the judge on fairness matters
with the FCC as arbitrator.

Commission denies
short-spacing plea

Short-spaced VHF TV channels in
Columbia, S. C., were vetoed by the
FCC last week, and at the same time
the commission announced a proposed
shift of channels in Piqua and Dayton,
both Ohio. Both actions followed the
FCC decision to deny seven short-
spaced VHF drop-ins (see page 44).

wis-tv (ch. 10) and wNok-Tv (ch.
19), both Columbia, had asked the as-
signment of channel 8 to that city, and
wcCA-TvV (ch. 25) Columbia had re-
quested channel 5. The requests were
denied, the commission said, because
the assignments would not have met the
minimum mileage separation require-
ments.

The FCC invited comments on its
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Assistant Attorney General Lee
Loevinger, who is due to be appointed
to the FCC, feels one of the key
questions confronting the commis-
sion is the extent to which it can go
into the area of TV programing with-
out engaging in censorship. He would
like to see more public debate on
this question.

Mr. Loevinger said last week he
doesn’t think the commission has
overstepped limits of the constitu-
tional prohibition against interfer-
ence with free speech. But he added
that the commission should be acutely
aware of the dangers involved before
taking any action affecting program-
ing.

Most members of the public, he
said, are aware of former FCC
Chairman Newton N. Minow's “vast
wasteland” speech and “its implicit
exhortation to improve programing.”
But he said “the question of whether
it’s legitimate” for a member of the
commission to concern himself with
“the quality of programing hasn’t
been adequately debated” in public.

He said that while the trade press
may have opposed Mr. Minow’s posi-
tion, the debate “hasn’t reached the
public prints.”

Mr. Loevinger, who has been
nominated by President Kennedy to
serve the remaining five years of Mr.
Minow’s commission term, said he
has not yet had an opportunity to
formulate his views on the issues

Loevinger calls for ‘public debate’ on FCC and its programing

confronting the commission.

Free Speech Crucial = But he said the
question of free speech is crucial.
And although there may be “legiti-
mate means” by which the commis-

sion can concern itself with pro-
graming, he said, “this must be done
with the full knowledge of the dan-
gers involved.”

Mr. Loevinger expressed his view
in expanding on comments he made
in an interview broadcast over wHaM
Rochester, N. Y., on May 25. In
that interview he said he believes
that “government generally shouldn’t
interfere with the substance of things
that are said or expressed or com-
municated—free speech if you like.”

But Mr. Loevinger, who has
headed the Justice Department’s an-
titrust division since 1961, made it
clear he doesn’t favor a laissez-faire
approach to broadcasting. He said
radio and television are * quasi mono-
polies existing by virtue of govern-
ment grants.” The government, he
added, “must use some means to in-
sure that these monopolies do employ
their powers and their grant in the
public interest.”

He said his “present inclination”
is that regulation in the public inter-
est can best be accomplished by at-
tention “to the economic structure
of the radio and television industry.”

“In other words, I believe that
diverse and independent ownership
is infinitely better than any form of
censorship.”

Mr. Loevinger will appear before
the Senate Commerce Committee
tomorrow (Tuesday) for a hearing
on his nomination to the commission.

proposed shift of channel 44 from
Piqua to Dayton and assignment of chan-
nel 57 to Piqua. Taft Broadcasting Co.
requested the reassignment of the UHF
channels. The commission denied a
petition by wwre(Tv) (ch. 22) Spring-
field, Mass., asking for the assignment
of channel 38 to Dayton, since it would
be incompatible with the FCC’s UHF
allocation plans. In the future, how-
ever, if interest in more UHF opera-
tions in Dayton warrants, another chan-
nel may be assigned, the FCC said.

Commissioners Hyde, Ford and Cox
concurred in the Columbia actions,
while Commissioner Cox dissented to
the Ohio decisions.

McGee sees TV improvement

“Great strides” in improving the qual-
ity and quantity of TV programs have
been made by some stations and broad-
casters, according to Senator Gale Mc-
Gee (D-Wyo.). Commenting on the
Senate floor about the resignation of
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Newton N. Minow as FCC chairman
and the current status of programing,
the senator singled out wLos-Tv Green-
ville-Asheville, N. C.-Spartanburg, S. C.
for “noticeable efforts to present re-
sponsible and informative programing.”
Senator McGee, a member of the Senate
Commerce Committee, cited seven doc-
umentaries produced in the first five
months of this year by the station as
being illustrative of “what can be done
by responsible broadcasters.”

FCC gives Wentronics
conditional approval

The FCC last week granted the appli-
cation of community antenna operator
Wentronics Inc. to add another micro-
wave channel to its system in Casper,
Wyo. The grant was conditioned to a
voluntary acceptance by Wentronics of
the restrictions proposed by CATV sys-
tems by the commission’s pending rule-
making (BROADCASTING, April 29).

The rulemaking would restrict a

CATV operation from duplicating a
local station’s programing, within its
grade A contour, for 30 days before or
after the local station’s broadcast. The
local station is required to give a 30-
day, advance notification to the CATV
operators. The CATV also would be
required to carry the signal of the local
station, if so requested, “without any
material degradation in quality,” the
FCC said.

WRLP(TV) petition dismissed

The FCC last week dismissed a peti-
tion by wrLP(TvV) Greenfield, Mass.,
which had asked for a reconsideration
of the commission’s Jan. 30 grant of a
UHF translator station in Athol, Mass.,
to rebroadcast programs of WBZ-TV
Boston.

The FCC, in denying the request,
said that Millers River Translators Inc.,
owner of the translator, has received
“adequate rebroadcast consent” and
that wrLB had failed to show that it
provides service to Athol.
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3% SHARE IN A 4 STATION MARKET

On Sunday, May 12, the San Francisco Giants-Los Angeles Dodgers baseball game on KTVU
reached a 93% share of audience! This amazing audience domination was reported by ARB who
conducted a 2Y2-hour coincidental survey during the afternoon game on the 12th and the eve-
ning games on May 10 and 11. The average ratings listed below reveal that KTVU had an audi-
ence as large, or larger than, all the competition combined for the three telecasts.
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Average ratings and share... ARB coincidental surveys

Friday, May 10 - 8:00-10:30 P.M. Saturday, May 11 - 8:00-10:30 P.M. Sunday, May 12 « 1:00-3:30 P.M.
KTVU BASEBALL 28 rating  52% share | KTVU BASEBALL 28 rating  50% share | KTVl BASEBALL 27 rating  93% share
Station X 8 rating 15% share | Station X 10rating 18% share | Station X 0.1 rating 0% share
Station Y 11 rating 20% share | Station Y 11 rating 19% share | Station Y 1rating 3% share
Station Z 7 rating  13% share | Station Z 6 rating 11% share | StationZ 1rating 3% share

Other 1rating 2% share

All ratings based on 2-1f2 hour coincidental surveys.

The Nation’s LEADING
Independent TV Station

KTV

CHANNEL

SAN FRANCISCO - OAKLAND

Represented nationally by H.R Television, Inc.
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Emergency preparedness will be better
SYLVESTER PROMISES SHORT-OF-WAR CHECKLIST

The Pentagon’s information chief
promised a House information subcom-
mittee last week that his people will be
better prepared to accommodate the
needs of newsmen if the nation should
again face another short-of-war emer-
gency such as last fall’s Cuban crisis.

Arthur Sylvester, assistant secretary
of defense for public affairs, said in
closed-door sessions of the Foreign Op-
erations and Government Information
Subcommittee Tuesday (May 28) that
his office will issue an internal checklist
for use by military and civilian informa-
tion officers in emergency situations.

The subcommittee recalled Mr. Syl-
vester for a series of executive sessions
late last month (the first closed hearings
in its eight-year history), following his
earlier appearances in its investigation
of news control and other government
information problems (BROADCASTING,
May 27).

Representative John E. Moss (D-
Calif.), chairman, said he thought the
hearing had shown that the Kennedy
Administration did its best to keep the
public informed during the Cuban
flareup, but he took issue with Defense
Department actions on at least two
points. Republican members of his
group went further in their criticism.

Closed Hearing = The subcommittee
has tentatively scheduled a closed hearing
Wednesday (June 5) to discuss with the
Office of Emergency Planning guide-
lines for newsmen in short-of-war situa-
tions. The office has plans for news
handling in all-out war (BROADCASTING,
May 8, 1961), but a question exists

whether it has authority to work up
plans for short-of-war emergencies.

Representative Moss and several of
his subcommittee colleagues disapproved
of the Defense Department’s Cuba ac-
tions in forbidding newsmen to go to
the U.S. Naval Base at Guantanamo
Bay, or to board U.S. warships carry-
ing troop reinforcements.

Moreover, the subcommittee agreed
that the department should rescind its
Oct. 27, 1962 memorandum which re-
quires its personnel to report their con-
tacts with newsmen to Mr. Sylvester’s
office.

Representative Ogden R. Reid (R-
N. Y.), former editor of the New
York Herald-Tribune, said the memor-
andum is “repugnant” and “inhibits ac-
cess to the news.” A news media panel
cited the memorandum to the subcom-
mittee when it listed its greviences
about news problems earlier this year
(BROADCASTING, March 25).

Représentatives Reid and George
Meader (R-Mich.), ranking GOP sub-
committee member, said they felt the
administration did not do all it should
have in providing information of the
Cuban affair. The complaints of the
media panel have not been -adequately
answered by the administration, Repre-
sentative Meader said.

Commenting on Representative Moss’
statement, the Michigan member said,
“I don’t see how he can say they told
all they could” to the American people
when he (Moss) may not know himself
what the administration knows about
the Cuba situation.

Census Bureau figures

The House subcommittee in-
vestigating ratings has been told
by the Bureau of the Census
just how much it costs the gov-
ernment to complete interviews
for the monthly survey of unem-
ployment which the bureau proc-
esses for the Labor Department.

Interviews cost the bureau an
average of $2 apiece in the field,
but once tabulating, supervising
and overhead costs are added, the
final figure is closer to $4.50
each, said Dr. Conrad F. Taeu-
ber, assistant director of the
bureau.

The figure was requested dur-
ing testimony by bureau witnesses
three weeks ago when the subcom-
mittee was seeking information
on bureau standards and proce-
dures in comparison with those
of research firms already investi-
gated by the subcommittee (BROAD-
CASTING, May 20).

A House committee hearing on
cooperative price advertising has
helped clarify the Federal Trade
Commission’s recent contention that
such advertising would be price fixing.

That’s the thinking of Representa-
tive Joe E. Evins (D-Tenn.), chair-
man of the Select Committee on
Small Business, which brought the
FTC and other parties in the issue to
Capitol Hill to discuss the contro-
versial advisory opinion. The opin-
ion set off distress cries from small
businessmen, mostly retail druggists
and grocers, who said the advisory
discriminated in favor of large chain
stores which were free to use manu-
facturers’ cooperative advertising
money while the small merchants
were not (BROADCASTING, May 13).

Representative Evins has said

Price cooperation is not price fixing

that the FTC’s testimony implies that
the agency will not proceed in cases
where merchants cooperate on prices
only for advertising purposes. This
is expected to be borne out in the
comimittee’s report this week.

The counsel for a retail druggists
group which requested the FTC rul-
ing has subsequently advised its
clients to proceed with plans for joint
advertising with prices.

The Senate, however, is not through
with the subject. Tts small business
unit plans a hearing of its own and
intends to ask the Small Business
Administration to comment on ad-
vertising problems small merchants
face. Five senators are backing a
resolution calling on the FTC to hold
off any action in this field until Con-
gress can study the matter.
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KXTV(TV) gets renewal;
FCC denies objections

The FCC has renewed the license of
kxTv(TVv) Sacramento, Calif., and de-
nied a petition‘opposed to the renewal
filed by The Citizens for Better Broad-
casting Committee of that city.

The committee’s petition had based
its plea against renewal on the station’s
alleged dearth of local live programing.
This programing constituted only 3.8%
of the station’s offerings during the
composite week in the renewal applica-
tion, but the commission noted that
kXTv had been deprived of 40 produc-
tion personnel by a strike. The Nation-
al Association of Broadcast Employees
and Technicians and the American Fed-
eration of Television and Radio Artists
called a joint strike in September 1960,
shortly before the composite week was
compiled.

KXTv claimed that with a rebuiit staff
it presently carries and will continue
carrying about twice the local live pro-
graming reflected in its application. The
station also alleged that two of the
officers of objecting committees were
also officers of the striking unions.

In granting the renewal, the FCC
sent a letter to the committee explain-
ing that KxTv’s local live programing
had necessarily been cut by the strike,
that the station has since bolstered such
offerings and that key employes of the
station were active in community affairs
and had “maintained a continuing
awareness of the tastes, needs and inter-
ests of the people of its listening
area. . .."”
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Why view on a screen ... what they’ll see on the tube!

A tv commercial viewed on the conference room movie screen
may look to be a sharp winner . . . yet turn out to be a dull
also-ran on the tv tube. Remember that, next time someone
invites you to *‘screen” a tv commercial. And remember that
what you'll see is a far cry from the cropped, out-of-time-
phase image that comes through on tv. Like to see your ty
films as others see them? View them-on a tv monitor. We hope
the results wil] help you realize why more commercials and shows
every day are being carried on Scorcu® BRAND Video Tape!

Tape provides an electronic original, expressly designed for
tv viewing. This is no make-do electronic copy of an essentially
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“SCOTCH® 15 A RECSSTERED TRADEMARK OF MINNESOTA MINING 8 MANUFACTURING CO.. ST. PAUL 19, MIRNESOTA.
EXPOAT: %9 FARK AVENUE, KEW YORK. CANADA: LONDOK, ONTARIO 1843, 34 CO.

Magnetic Products Division

optical original. Every image is completely compatible with
the tv set in the home.

Don’t take anyone’s word for it—prove it! Bring a film
you're proud of to a tv station or tape production house and
monitor it. Then view a video tape side-by-side on another
monitor. You’ll see at once the unique live quality that
“*ScoTcH” Video Tape offers. Other plusses: a virtually un-
limited array of special effects by pushbutton, immediate play-
back, no processing costs or delays—either black-and-white
or color. Write for brochure on tape editing. 3M Magnetic
Products Division, Dept. MBX-63, St. Paul 19, Minn.
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Charlie Walker as a statue of liberty?
OFF-COLOR DJ FIGURES IN FREEDOM TEST CASE

Is it possible that Charlie Walker, the
erstwhile barnyard humorist of WDKD
Kingstree, S. C., is going to go down
in history as the saviour of broadcast-
ing’s freedom?

May be.

Rallying to the side of E. G. Robin-
son Jr., embattled licensee of wbDKD,
is the American Civil Liberties Union.

The ACLU has asked Harry Plotkin,
former assistant general counsel of the
FCC, to prepare a brief to be submit-
ted as a friend of the court in the wpkp
case. WDKD appealed the FCC's order
last year revoking its license to the U. S.
Court of Appeals for the District of
Columbia. The case will probably be
argued in October.

The nub of the ACLU’s concern, it’s
understood, is that the FCC is attempt-
ing to censor programing and therefore
is violating the First Amendment to
the Constitution as well as Section 326
of the Communications Act. The First
Amendment guarantees free speech;
Section 326 prohibits the FCC from
censoring any radio program.

When the FCC denied wDKD's license
renewal, it found that Mr, Robinson
not only made misrepresentations to
the commission, but also permitted disc
jockey Charlie Walker to broadcast
programs that were “‘coarse, vulgar,
suggestive and susceptible of indecent
double meanings” (BroaDCAsTING, July

30, 1962). After failing in his request to
the FCC for reconsideration, Mr. Rob-
inson filed his appeal in the Washington
appeals court.

It is the second count of the FCC's
death sentence that has sparked inter-
est in the Kingstree case and may make
it a bellwether in broadcast law.

Mustn’t Touch »* The commission re-
fused to accept the contention of Mr.
Robinson’s attorney, Harry J. Daly,
that the Walker “humor” must not be
considered by the communications agen-
¢y in the license renewal proceedings.
Mr. Daly urged that unless it were
found obscene or profane and therefore
liable to criminal penalties, the broad-
casts should not be an issue in its re-
newal hearings. Obscenity and pro-
fanity on the air are covered in the U.S.
Criminal Code.

The commission refused to accept
this viewpoint. In its reply to this point,
the commission said:

“Radio could become predominantly
a purveyor of smut and patent vulgarity
—vyet unless the matter broadcast
reached the level of obscenity” the FCC
would be powerless to act.

As part of its obligation to consider
the public interest, the FCC said, it
must act. It found the broadcasts not
in the public interest.

It is this contention by the FCC,
many lawyers feel, that is treading close

to censorship. It is their feeling that
this must be cut down quickly before
the philosophy can be used to justify
other incursions in the field of broad-
cast programing.

Mr. Robinson is represented in the
appeal by the Washington law firm of
McKenna & Wilkinson.

Moot Court » The Kingstree case has
already won fame of a sort. It was
chosen for the Ames competition at
Harvard Law School earlier this year.
This is a school-wide contest in which
all of Harvard’s 400 law students par-
ticipate. Through “clubs” the students
brief a current legal case and argue it
before guest judges. The contest is
judged basically on the forensic ability
of the students, not on the merits of
the case.

In the finals, held in Cambridge in
April, a distinguished trio of jurists, sit-
ting as the guest panel, awarded the
accolade to the law students represent-
ing the FCC. The panel: Associate Jus-
tice of the U. 8. Supreme Court Byron
R. White, and Circuit Judges Elbert P,
Tuttle, fifth circuit, and Sterry R.
Waterman, second circuit. They found
that the students representing the FCC
had more ably presented their case than
those representing WDKD.

In a separate action, the protagonist
of the case, Charlie Walker, was in-
dicted by a federal grand jury under
the obscenity statute in Florence, S. C.,
last year. His trial is expected to take
place this fall.

The Chairman of the House Com-
merce Committee, critical of broad-
casters who run too many commer-
cials and who do not provide a di-
versified programing service, has de-
clined an invitation to run a radio
station in his district for one day.

Representative Oren Harris (D-
Ark.) told W. N. McKinney, presi-
dent and general manager of XELD
El Dorado, Ark., “I have no inten-
tion of telling the radio industry
what they should program and how
they should run their business.”

Mr. McKinney fashioned his in-
vitation after reading a report of the
congressman’s remarks before the
Washington Ad Club last month
(BROADCASTING, May 13). He asked
“just what constitutes ‘in the public
interest’” and suggested the con-
gressman collect a group “of these
people who you quote as saying that
radio is not operating in the public
interest. . . , I would like for them

Harris turns down offer to run station for a day

to take just one broadcast day on
my radio station and program it
from 5:30 a.m. until midnight. Just
one day out of 365!”
Representative Harris replied, “It
is no answer for me, inexperienced
in the operation of such a facility or
planning programs, to be involved
[sic] to assume responsibility for
even one day. This is somewhat
naive in my judgment to make it
my business to describe to the indus-
try what is balanced programing.”
Radio’s “contribution to the Amer-
ican people . . . has meant much
more than the average person real-
izes to our progress and develop-
ment,” Representative Harris wrote
Mr. McKinney. “In a way my state-
ment was critical but it was more
intended as a challenge,” he con-
tinued. He is working to help broad-
casting remain in private hands, Rep-
resentative Harris said, “As a mat-
ter of fact,” he replied, “I am giving

much time and effort toward policies
and procedures that will permit the
industry to operate in the best in-
terest and utilize the ingenuity that
I know the industry has.”

Insofar as what “public interest”
may be, Representative Harris said
the term is in the Communications
Act. It has been “administered and
construed all these years . . . [and]
has been interpreted by the courts
and if the industry does not know
[what it means] by this time, with
long years of experience, I think
someone had better start doing their
homework.”

The congressman had said he
thought radio’s steady diet of “music
of various kinds, interspersed with
news and advertising . . . constitutes
some waste, unfortunately, of pre-
cious spectrum space.” He also com-
plained of too many commercials
and said that radio “does not pro-
vide service at its full potential.”
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The Burden of §
Responsible
Programming

It seems just about unanimous now.mA month Invincible Mr. Disraeli” (0. Tamburri won

ago, a distinguished panel of opinion leaders and an award for camera work in the same
crities singled out NBC for numerous and sig- program); Robert Russell Bennett for his
nificant Peabody Awards. Previously, the nation’s original music in Project 20’s “He Is
Risen”; the‘Huntley-Brinkley Report” and “David

Brinkley’s Journal”; “Walt Disney’s Wonderful

viewers selected a wide range of NBC programs and
personalities as their favorites in the TV Guide Awards.

m And just a few days ago, our colleagues in the television World of Color” (honored for the series itself, as well
industry presented us with a dazzling array of Emmy as the art direction by Carroll Clark and Marvin Davis);
Awards—headlined by the naming of “The Tunnel” as “The Andy Williams Show”; and a Trustees’ Award to
“The Program of the Year.” “The Tunnel” was also the late Dick Powell. m NBC’s winners this year cover the
honored as the best documentary, and NBC News complete broadeast spectrum, from on-the-spot
correspondent Piers Anderton received the award reporting of great events to unalloyed

entertainment. In

all, they typify the @
diverse programming

of the entire NBC schedule.

for the best infernational reporting for his work
on that program. We also want to add our appre-

ciation for the other NBC Emmy winners: Shirley

Booth of “Hazel”; Trevor Howard for his performance in*“The %

CONGRATULATIONS, TOO, TO THE PROGRAMS AND TALENTS SINGLED OUT ON THE OTHER NETWORKS: “THE DICK VAN DYKE SHOW," "“THE DEFENDERS,*
“JULIE AND CAROL AT CARNEGIE HALL""G-E COLLEGE BOWL" AND THE "ANDY GRIFFITH SHOW" ON CB8S: "BEN CASEY" AND "NAKED CITY" ON ABC



FCC charged with unfair action in AM freeze
COURT HEARS ARGUMENT OF PROSPECTIVE APPLICANTS

The FCC’s AM freeze, imposed a
year ago on new applications for stand-
ard broadcast applications, was attacked
last week before three judges of the
U. S. Court of Appeals in Washington.

Nine prospective applicants, who
unsuccessfully sought to file in the
immediate days following the commis-
sion’s freeze date, charged that (1) they
didn’t receive the proper advance no-
tice, (2) a freeze requires a rulemaking
proceeding and cannot be done by fiat,
(3) the refusal of the FCC to accept
their applications discriminates against
them because applications on file before
the May 15, 1962, cutoff date are being
processed. Some of the applicants ap-
pealing are in conflict with some of
the applications being processed, it was
pointed out.

One example of the alleged unfair-
ness of the commission’s action, it was
pointed out, is that early in May the
FCC announced routinely the list of
pending applications scheduled to be
processed during the month. It listed
May 25 as the deadline for any new
applications which might be in conflict
with these on the processing line list.
Some of the prospective applicants re-
lied on this May 25 deadline, and found
themselves frozen out.

A hint of ex parte conduct was raised
in a reference to the “meeting” between
then FCC Chairman Newton N. Minow
and President LeRoy Collins of the Na-
tional Association of Broadcasters. This
resulted in the FCC’s recent proposal
to establish an AM-FM-to-population
ratio table to control radio “overpopu-
lation™ (BROADCASTING, May 20).

Move Defended = The FCC’s action
was defended by Assistant General
Counsel Daniel Ohlbaum who explained
that the decision to refuse new AM ap-
plications was based on a study that
showed no major effect or the struc-
ture of AM broadcasting would take
place if pending applications were proc-
essed, but would if new applications
were permitted to be filed.

Stressing the “chain reaction” effect
in AM application processing, Mr.
Ohlbaum also argued that the commis-
sion’s decision resulted in the fairest
manner of handling the situation.

He also argued that the move was
not substantive (requiring a rulemaking
proceeding), but procedural only.

Mr. Ohlbaum was on the receiving
end of a number of questions by the
circuit judges, primarily as to why the
FCC didn’t stop all processing while it
looked into the AM allocations picture.
There was also one suggestion from the
bench that the commission permit appli-
cations in conflict with pending applica-
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tions to be filed so that the facilities at
stake not be foreclosed.

Hearing the case were Chief Judge
David L. Bazelon and Circuit Judges
George T. Washington and Walter M.
Bastian.

Ratings firms ask court

to drop fraud suits

The A. C. Nielsen Co. and The Pulse
Inc., defendants in separate $250,000
fraud actions by WaME Broadcasting
Co., Miami, have asked that their cases
be dismissed for failure to show cause
of action.

The suits, believed to be the first
court cases to grow out of a congres-
sional investigation of broadcast re-
search practices, were filed in April by
wAME Miami in the circuit court of
Dade county, Fla. (BROADCASTING, May
6). Both complaints claim the ratings
firms misrepresented their Miami met-
ropolitan area reports between 1959
and 1962.

A motion by Pulse attorneys to dis-
miss the Pulse suit will be heard in
Miami Aug. 1, it was learned last
week.

Attorneys for the Nielsen company
were successful in having the action
removed to the U. S§. District Court;
however WAME will ask that the case
be returned to the state court so that
its attorneys can litigate Pulse and Niel-
sen in the same jurisdiction.

VHF channel requested
for Fort Smith, Ark.

The KwuN Broadcasting Co., licen-
see of KWHN Fort Smith, Ark., last week
requested that the FCC institute a rule-
making to reassign channel 9 to that
city, deleting it from Hot Springs. KwHN
proposed that channel 64 be substituted
for channel 9 in Hot Springs. KWHN
would apply for the channel.

XFoY-Tv Hot springs is on channel 9,
KWHN noted, but said that Hot Springs
is economically over-shadowed by its
proximity to Little Rock. The popula-
tion of Hot Springs has fallen in the
last few years, KwHN said, while that
of Fort Smith has been growing and
can presently support more than one
VHF operation.

KWHN said that KFsa-Tv (ch. 5) Fort
Smith, the only TV station in that city,
is owned by Donald W, Reynolds, who
also owns KFoY-Tv. Mr. Reynolds also
owns the Fort Smith Times Record and
Southwest American, Fort Smith’s only
daily and Sunday newspapers, KXWHN
said, and contended that Mr. Reynolds
has a virtual monopoly of communica-
tions media in the area. Reassignment
of channel 9 to Fort Smith would al-

leviate any such monopoly, KWHN said.

KWHN also requested that the FCC
deny an application by KFoOY-TV to re-
duce the station’s visual power from
30.1 kw to 2.63 kw. KWHN said that this
will merely make it easier for Mr.
Reynolds to lower the cost of maintain-
ing his monopoly.

The Fort Smith AM suggested that
the commission could instigate a de-
intermixture proceeding such as the
agency did in Bakersfield, Calif. In the
Bakersfield case the FCC succeeded in
modifying the license of KERO-TV to
specify channel 23 rather than channel
10 (BROADCASTING, Nov. 19, 1962).

Stratton wants FCC
to intercede with NBC

Representative Samuel S. Stratton
(D-N.Y.) has asked the FCC to help
him in his effort to confront Senator
Kenneth B, Keating (R-N.Y.) in a
televised debate on Cuba.

The congressman said last week that
NBC has denied his request for an
opportunity to refute some of the
“grave charges . . . on the competence
of our intelligence community” made
by the senator on Meet the Press May
12,

Citing 1959 amendments to Section
315 of the Communications Act, Rep-
sentative Stratton told the FCC that
NBC is obligated “to afford reasonable
opportunity for the discussion of con-
flicting views on issues of public im-
portance.”

He said William R. McAndrew,
executive vice president, NBC News,
had explained that four officials of the
Kennedy administration have appeared
on the program since the Cuban crisis
last October and had given ample ex-
pression to the administration’s point
of view.

Representative Stratton argued that
only one of these appearances was after
January 31, the date of what he con-
sidered Senator Keating’s most serious
charges on Cuba. The subject had not
been covered satisfactorily in that ap-
pearance or by questioning of the sen-
ator last month, he said.

Representative Stratton said the net-
work had invited him to debate with
the senator on the Today show in
March, but when the GOP senator
would not agree to the joint appear-
ance, Senator John Stennis (D-Miss.)
was substituted. NBC had indicated he
would be invited back, Representative
Stratton said, but he's still waiting.

When he saw Senator Keating “get
away with murder” on Meer the Press.
he asked NBC for an opportunity “to
disprove the senator’s claim” on equal
facilities or to debate him on the air.

Representative Stratton has been re-
cently discussed as a Democratic op-
ponent to Senator Keating, who is up
for re-election next year.
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Sound
Control
with
Sony

PROFESSIONAL COMMAND OF SOUND FOR EVERY RECORDING AND BROADCAST SITUATION

Sony CR-4 Wireless Microphone—The
perfeet transistorized microphone and
pocket-size transmitter for active singer/
dancers and TV performers to give complete
freedom from entangling cables and
obstructing mike stands. Mike and trans-
mitter together weigh only 1314 ounces.
Complete with transmitter, receiver and
carrying case: $250.

Sony EM-1 Newscaster Portable - A full
track, all transistorized portable recorder
designed for rugged service and dependable
performance in remote locations. Meeting
NARTB specifications, the EM-1 is ideal for
on-the-spot interviews and sound recording.
* Governor controlled, constant speed spring
wound motor * Rewind while recording *
1314 pound weight. Complete with micro-
phone and accessories: $495.

Sony MX-777 Stereo Mixer — A six chan-

All Sony Sterecorders are Multiplex Ready!

nel all transistorized self powered stereo/
monophonic mixer featuring: 4 halanced
microphone inputs, 2 balanced hi-level
inputs and 2 halanced recorder outputs.
Other features include individual level con-
trols and channel 1 or 2 selector switches,
cannon XL receptacles and switeh for
bridging of center staging solo mike. Com-
plete with carrying case: $175,

Sony C-37A Condenser Microphone—
Remarkably smooth and uncolored natural
response through the {ull range of recorded
frequencies has earned the C-37A the title
of “world’'s most perfect microphone?
Adjustable for omni-directional or uni.
directional * Frequency response =2 db
20-18,000 eps * Signal to noise—more than
55 db for signal of 1 micro-har at 1000 cps.
Complete with CP-3 Power Supply, carrying
case and 30 feet of cable: §295.

Sony C-17B Condenser Microphone—A
miniaturized, uni-directional companion te
the famous Sony C-37A Microphone. With
outstanding background isolation character-
istics, the uni.directional cardioid pattern is
ideal for TV, night club and solo voice
stereo recording application. The slim 11957
diameter size minimizes visual problems.
Complete with CP-3 Power Supply, carrying
case and 30 feet of cable: $350.

Sony CP-3 Power Supply —For the C-37A
and the C-17B microphones, the CP-3
features: Switch for 3 positions of low fre-
quency attenuation; special high cut filter
switch for all frequencies above 10,000 cps.

For more complete specifications and name
of nearest dealer, write Superscope, Inc,
Dept. 3 , Sun Valley, California.

In New York, visit the Sony Fifth Avenue Salon, 583
Fifth Avenue.

supfnscapf The Tapeweay to Stereo
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But what did Minow do in his spare time?

Newton N. Minow, in his last
week as chairman of the FCC, had
what was probably the busiest week
in his 27-month Washington sojurn.

During the week he: (1) appeared
on David Brinkley's Journal Monday
on NBC-TV; (2) presided on Mon-
day, Tuesday and Wednesday over
three full FCC meetings, which made
several important decisions (see
stories, page 31, 44, 46); (3) visited
on Wednesday with President Ken-
nedy at the White House; (4) at-
tended a going-away party given by
FCC staff members (also on Wednes-
day) (see picture); (5) was the sub-
ject of a statement on the floor of the
House of Representatives by Oren
Harris (D-Ark.), chairman of the
House Commerce Committee; (6)

with Mrs. Minow, celebrated his 14th
wedding anniversary on Wednesday,
and (7) probably did a little packing,
in between his other activities, in
preparation for his return to Chicago
and a new position with Encyclo-
paedia Britannica Inc.

In his TV appearance Mr. Minow
said television must “divorce the ad-
vertiser [from] the editorial depart-
ment” if it is to be completely inde-
pendent.

He reasserted his belief in the
soundness of the so-called “magazine
concept,” under which advertisers
would sponsor the commercials but
not the programing.

Mr. Minow acknowledged that
such a system would probably need
exceptions to permit “full sponsor-

Last Wednesday was a busy day for
the departing FCC Chairman New-
ton N. Minow. He () presided over
his last meeting as chairman; (2)
with his family, called on President
Kennedy; (3} was honored at a
party given by FCC staff members,
and (4) celebrated his 14th wedding
anniversary. With Mrs. Minow and
daughters Nell, 11, Martha, 8, and
Mary 4, looking on, Mr. Minow (left
in photo above) received from the
new chairman, E. William Henry

(r) farewell gifts from the commis-
sioners and FCC staff. These in-
cluded a gavel and base, the chair
Chairman Minow used and a
plaque detailing the FCC accom-
plishments while he was chairman.
Mr. Minow told the approximately
200 guests at his going-away party
that he hoped to return to “public
service.,” He resigned from the
commission to become executive
vice president-general counsel of
Encyclopaedia Britannica Inc.

ship of certain programs.” He cited
the Hallmark Hall of Fame as an
example. The important thing, he
said, is that advertisers “should have
nothing to do with editorial judg-
ment or editorial decisions.”

Under questioning by Mr. Brink-
ley, the retiring FCC chairman also
reviewed his philosophy on a wide
range of other subjects including
service to minority-interest groups,
educational television, so-called cen-
sorship, editorializing and program-
ing on controversial issues, “concen-
tration” of power in the networks
and children’s programs.

Mr. Minow suggested that educa-
tional television “should take one
subject and devote itself to it, and
make or break its reputation on it.”
He suggested that ETV do “the great
course in American history” and en-
list the assistance of Presidents
Kennedy, Eisenhower, Truman and
Hoover in preparing and presenting
the program.

He said that if he owned a com-
mercial station in a major market,
he would operate it with the aim
that “I would get rich in perhaps
three years instead of one.”

Representative Harris, who has fre-
quently taken strong issue with the
FCC and some of Mr. Minow's pol-
icies, had friendly words for the retir-
ing commission chairman in his
House statement. He said Mr.
Minow’s “ ‘vast wasteland speech’
succeeded in calling to the attention
of the American people a vast pub-
lic problem which to a large extent
is still with us. . ..

“Many persons have labeled Mr.
Minow a controversial person,” the
congressman continued. “No doubt
he has created controversy or as I
rather would describe it—he has
brought about a dialogue which still
continues on how broadcasters are
to perform in the public interest. . . .
Far from being given to contro-
versy we have found Mr. Minow
most cooperative in working for so-
lutions of difficult and complex issues
in the field of communications.”

Mr. Minow “is owed a debt of
gratitude by the American people
for helping our democracy to identify
an important public problem,” Rep-
resentative Harris said.

Mr. Minow’s new job is vice presi-
dent and general counsel of Encyclo-
paedia Britannica Inc., reportedly at
a salary of $75,000 a year plus addi-
tional benefits. His resignation from
the FCC to take the Britannica post
became effective June 1.
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Section 315 fans
to give their views

Several members of the House Com-
merce Committee who don’t think Sec-
tion 315 of the Communications Act
should be suspended at all will be rep-
resented by minority views in a report
which was being prepared last week.

The full committee has given its
blessing to a proposed suspension of
equal time requirements for the presi-
dential and vice presidential races in
1964 (BROADCASTING, May 27), but a
small group of members—including the
ranking men of both parties —oppose
the idea.

In their section of the report they are
expected to point out that broadcasters
were warned once before that they
should not use a suspension of Section
315 as a lever for eventual repeal of the
equal time law. This warning was made
in 1960, but no sooner did this year's
hearing on equal time suspension open
than two network presidents used the
session as a forum to advocate outright
repeal of Section 315, the minority says
(BROADCASTING, March 11).

At least four members of the com-
mittee have been identified with these
views: Representatives John Bell Wil-
liams (D-Miss.), ranking Democrat;
John B. Bennett (R-Mich.), ranking
Republican; Samuel L. Devine (R-
Ohio) and J. Arthur Younger (R-
Calif.).

Many other members feel the limited
suspension is about as much tampering
with the equal time safeguard as they
can tolerate.

Next stop for the legislation is the
Rules Committee which will decide
whether and when to let it go to the
floor.

These congressmen also have been
critical of broadcasting editorials, es-
pecially as they apply to politics and
other areas of controversy. Representa-
tive Walter E. Rogers (D-Tex.), chair-
man of the Communications Subcom-
mittee, already is on record in favor of
a hearing on editorializing and has said
he hopes to hold it sometime this sum-
mer, possibly in July (BROADCASTING,
May 27). No bills on the subject had
been offered up to last week, but Rep-
resentative Rogers said his subcommit-
tee would be glad to hear the views of
any member interested in such legisla-
tion.

The Senate hasn’t been publicly ac-
tive in political broadcasting problems
so far this year. It's waiting for the
FCC’s report on Section 315 experi-
ence from the 1962 elections. But the
committee’s Freedom of Communica-
tions Subcommittee produced a six-
volume report last year, and one of its
recommendations urged the FCC to
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provide some ground rules on political
editorializing (BROADCASTING, April 23,
1962).

The subcommittee offered some sug-
gestions of its own which were intended
to give persons who were subjects of
editorials an opportunity to know what
was said about them and to reply. The
suggestions added up to equal time for
editorials.

It is expected that these suggestions
were in the back of some congressmen’s
minds when they drafted their minority
views, but an outright ban on such edi-
torials might sit well with them, too.

FCC lifts CP for
WHYZ-TV Duluth, Minn.

The character qualifications of prin-
cipals in WDUL Television Corp. again
played a determining role in the com-
pany’s fortunes, as the FCC last week
denied wbpuL's application for addi-
tional time to construct its WHYZ-TV
Duluth, Minn., and so terminated its
existing construction permit.

A wpuL application for a modifi-
cation of its CP was denied last July
(BROADCASTING, July 30), when the
commission held that “the applicant’s

THE PARENTS $AID THEY WERE GOING To
GET"A NEW BABY T, BUT LDOK WHAT

WORFORD, YOURE S0 INKOCENT. DON'CHA
REALIZE THAT EFFORTFUL PEOPLE CAN
SOMETIMES PRODUCE MORE THAN
THEY INIMALLY ESTIMATED?

sURE, TILLE, UkE WWTV, tuey
ESTIMATED THAT SATELLTE WWUP-TV
WOULD APD 39.5% MORE VIEWERS. THE
ACTUAL 85% INCREASE 1S MORE THAN
DOUBLE THE EXPECTATION. GOLLY, HOW
'CG%ERVM\VE CAN YOU GET 7/7

,'ru

—
L

—

DOUBLED THE EXPECTATION!

Last summer when our WWUP-TV satellite
at Saule Ste. Marie went on the air, we esti-
mated we'd increase our market and audi-
ence by 39.5%. But then the Nov., '62 ARB
showed 2n 859, increase.

ARB also says that we now cover an area
with 492,100 TV homes — actually about
three times more population than Atlanta!

Fhe ._»‘,-.5-“ Sl

Have you discovered Upstate Michigan?.
It's America’s greatest “sleeper market.”
It includes nearly a million people. Its retail
sales are nearly a BILLION DOLLARS. If
you want an increase in your Michigan sales,
use a few extra television dollars Upstate,
where they face a lot less competition! Ask
Avery-Knodel for the facts.

WWTV/WWUP-TV

CADILLAC-TRAVERSE CITY / SAULT STE. MARIE

CHANNEL ¢
ANTENNA 1840" A A. T,
g o ARC

CHANNMEL 19
ANTEMMA 1214° A.A, T,
CH « ANC

Avery-Knedel, Int.. Exciviive Notisno! Repregantatives



“My God.”

Zsa-Zsa Gabor couldn’t get away
with it, but Newton N. Minow did.

The expletive was “blooped” out
by NBC-TV when Miss Gabor used
it in a taped interview for the To-
night show about 10 days ago. It
was left untouched when the retiring
FCC chairman used it in a taped
interview for David Brinkley's Jour-
nal last week (see page 58).

But Mr. Minow’s exclamatory
challenge to section 4, paragraph 5
of the NAB television code was not
entirely unquestioned. NBC staff ex-
ecutives had fun speculating whether
it would be allowed to stand.

Mr. Minow used the phrase in
quoting himself. He said a broad-

Newton's aware there's Somebody up there

caster once told him that a study
had shown that television ‘“hasn’t
affected [children] at all.” Mr. Min-
ow said his reply was: “My God,
I can’t think of a worse indictment
of television than that.”

The NBC standards division usu-
ally “bloops” such utterances—that
is, deletes them from the audio—in
entertainment programs, where its
jurisdiction is centered. The Brink-
ley program, presented by NBC
News, is under the control of the
news division.

The NAB code’s “general pro-
gram standards” provide that “rever-
ence is to mark any mention of the
name of God, His attributes and
powers.”

derelictions and misconduct” and “will-
ful misrepresentations” in connection
with an unauthorized transfer of con-
trol had disqualified its application.
(The FCC at that time also judged
the company unfit to be a licensee, but
it later relented.) The commission
maintained that its decision still stood
and that “we likewise now conclude for
these same reasons” that additional
time should not be granted.

The commission added, however,
“we emphasize the fact that the con-
clusion here reached is based upon the
misconduct of the principals in the
stewardship of the Duluth permit here
under construction. Any bearing this
conclusion may have upon the licensee
qualifications of wbuUL’s principals as
individuals at other times and places
may be considered if and when ap-
propriately raised in other proceed-
ings.”

FCC horse racing rule
not to be retroactive

The FCC’s proposed rulemaking on
the broadcast of horse race information
(BROADCASTING, April 15 et seq.) will
not retroactively endanger licensees at
renewal time if they have toed the pres-
ent mark, it was explained in a letter,
released last Tuesday but dated a week
before, from FCC Chairman Newton
N. Minow to Senator Warren G. Mag-
nuson (D-Wash.).

The legislator—chairman of the Sen-
ate Commerce Committee and also
chairman of the Senate Appropriation
Committee’s Independent Offices Sub-
committee, which doles out money to
the FCC—had asked whether the pres-
ently legal pony programing carried by
some stations might, in light of the pro-
posed rules, hamper their efforts to re-
new their licenses.

Mr. Minow replied, “The proposed
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rules are, of course, not in effect at the
present time, and, as I indicated in my
previous letter to you, the commission
has reached no conclusions with respect
to them.” Noting that the proposed
rulemaking is a controversial one, he
added, “any licensee who conscientious-
ly adheres to our 1961 policy statement
[BROADCASTING, Nov. 27, 1961] pending
finalization of the rulemaking proceed-
ing, need have no fear of being penal-
ized at renewal time. .. .”

Paterson applicants
face hearing for ch. 37

The FCC has designated for com-
parative hearing the applications by
four parties to operate channel 37 in
Paterson, N. J. The four applicants are:
Spanish International Television Co.;
Progress Broadcasting Corp.; Bartell
Broadcasters Inc., and Trans-Tel Corp.

The commission also made wPIX(TV)
New York a party to the proceeding.
wpPIX has charged that Trans-Tel's ap-
plication, if granted, would cause eco-
nomic injury to the station.

There will be no final authorization
made for channel 37, the commission
said, until it makes a decision on the
rulemaking to prohibit the use of chan-
nel 37 within a 600 mile radius of the
University of Illinois’ radio astronomy
observatory in Danville (BROADCASTING,
May 6). The channel 37 rulemaking
would also restrict use of that channel,
outside of the 600 mile radius, for tele-
vision broadcasting between midnight
and 7 a.m. The rulemaking if put into
effect would be valid until January
1968,

Trans-Tel has suggested that the FCC
drop-in a short-spaced channel 14 in
Paterson in place of channel 37. Prog-
ress Broadcasting said it felt the rule-
making struck a fair balance of use of

channel 37 by researchers and broad-
casters. Radio astronomers, however,
were not satisfied with the FCC’s rule-
making, and felt there is a need for a
nationwide reservation of the channel
(BROADCASTING, April 29).

FCC Chairman Newton Minow dis-
sented to the commission’s action, sup-
porting the contention that channel 37
should be reserved on a nationwide
basis for radio astronomy. Chairman
Minow suggested that a substitute chan-
nel be found for use in Paterson. Chair-
man-designate E. William Henry warned
the applicants for channel 37 that be-
cause their applications were set for
hearing, they were extended no rights
to the channel as such.

USIA reports increases
in Voice's audience

The Voice of America’s free world
listening audience increased by more
than 25% last year, the U. S. Informa-
tion Agency has reported. Facing some
measurement problems (gaps in infor-
mation and troubles in precise measure-
ment), the agency describes its figures
as estimates. While the Voice audience
increased by more than one-fourth, the
overall audience in the noncommunist
areas increased by about 12%, the
agency said. The largest increase was
in Latin America, up more than 50%
over 1961,

The Voice’s average daily audience
now ranges from 17 to 26 million peo-
ple, but more than twice that number
listens to the broadcast service’s pro-
grams during any given week. About
5 million listeners in the daily audience
hear their programs in English; the re-
maining listenership is divided among
35 other languages.

The Voice’s Communist area audi-
ence averages from 5 to 10 million
daily and twice that weekly, USIA re-
ported.

Sacramento pay TV
denial sought in

Camellia City Telecasters last week
asked the FCC to deny the application
of XvUE(Tv) Sacramentc and Melco
Pay TV Co. to conduct a three-year
pay TV test in that city. Camellia said
that a grant of such an application
would be unfair to its competitive status
with KVUE’s renewal application for the
channel 40 facility.

Capitol TV Co., licensee of KVUE,
and Melco applied for the subscription
television test this spring (BROADCAST-
ING, April 22). Melvyn E. Lucas, who
developed the proposed system, heads
both of the companies.

Camellia told the commission that if
the pay TV test is conducted, KVUE
would be given a comparative advantage
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It’s a fact...

G. B.’s 7629 and 8099
image orthicons are

highly sensitive,

long-lived tubes...

up to 9000 hours and more. ..

Now, in the “A”

sighal-to-noise ratios, versions, we've quieted
however, were a bit low... them down...
(36:1 and 34:1 average) {to 48:1 and 37:1)

HOW? . . . with design improvements utilizing semiconductor target material. G. E.’s new 1.0.’s are designated
the GL-7629A and GL-8092A ... why don't you try one in your camera? In fact, try the whole line of newly
improved G-E image orthicons: G-E Type GL-5820A, S:N—48:1/GL-7293, S:N—45:1/GL-7629A, S:N—48:1/
GL-8092A, S:N—37:1/GL-8093, S:N—55:1. For your .free facts folder, containing data and application notes
on the expanding line of G-E image orthicons and vidicons, write to General Electric Company, Room 80054,
Owensboro, Kentucky, or call your nearest G-E Industrial Tube Distributor, today!
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on programing considerations. Camellia
said it would have only a proposed pro-
gram schedule to show. Camellia noted
that its application to compete with
KVUE'S renewal was already on file at
the time the channel 40 station and
Melco filed the pay TV test request.
The application for the test doesn’t

meet the commission’s requirements,
Camellia contended. It failed to show
that Melco and xvUE do not have “an
exclusive contract” nor does it give the
principals of Melco, Camellia said.
Camellia questioned Melco financial
qualifications to operate the proposed
test as well as KvUE’s ability to keep
operating. Camellia noted that XvVUE
has not been on the air since March 19,
1960, and said that renewal of its li-
cense is doubtful.

Legalities of space probes

A panel discussion on the legal prob-
lems of space exploration is scheduled
for tomorrow (June 4) by the Federal
Bar Association.

The meeting, to be held at 8 p.m. in
the National Lawyers Club, Washing-
ton, will hear T. A. M. Craven, former
FCC commissioner and now special
consultant to the FCC on space com-
munications; Max D. Paglin, FCC gen-
eral counsel; George Feldman, a direc-
tor of the Communications Satellite
Corp., and J. Henry Glazer, National
Aeronautics and Space Administration.

The panel will be moderated by Ken-
neth Finch, FCC attorney who is chair-
man of the space subcommittee of the
International Law Committee of FBA.

Network study printed

The FCC has announced that its
Office of Network Study report on
Television Network Program Procure-
ment, is available to the public through
the Government Printing Office, Wash-
ington 25, D.C. The report costs $1.25
a copy, and was printed by the House
Committee on Interstate and Foreign
Commerce, the commission said.

The network report was made public
last December and advocated several

Mr. Henry's calendar

E. William Henry, who has re-
placed Newton N. Minow as chair-
man of the Federal Communica-
tions Commission will be inter-
viewed by Harry Reasoner on
CBS-TV’s Portrait program June
5 (7:30-8 p.m. EDT). The inter-
view will be conducted at Chair-
man Henry’s home in Washing-
ton. Mr. Henry will be asked to
discuss his life and career leading
to his recent appointment. Chair-
man Henry also has accepted a
“major” speaking engagement in
New York on Sept. 24, Mr. Henry
will appear before the Interna-
tional Radio & Television Society,
according to IRTS’s new presi-
dent, Sam Cook Digges of CBS
Films Inc.

stringent rules to control network pro-
gram practices (BROADCASTING, Dec. 3,
1962).

KFAB wants ruling
on emergency service

KFAB Omaha has asked the FCC for
“an advisory ruling” on a plan to pro-
vide an emergency locating service to
the doctors of the Omaha area. The
service, which would aid in contacting
doctors for emergency calls, would be
handled in cooperation with the Omaha
Physicians Bureau, KFAB said.

The station requested a ruling from
the commission that it would not be
liable to any penalties for conducting
an unauthorized point-to-point com-
munications service.

KFAB described the proposed service
as a “back-up” measure for the an-
swering service which is available to
area physicians. The answering service
provides a code number for each mem-
ber physician, KFAB said, and in cases
where the answering service failed to
contact a needed doctor, and the sta-

mon than a decade o/ Comlmth’w .S’orw’co
lo ngchﬂ and the gnacaah‘ag .9m1udry

HOWARD E. STARK
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tion was requested to do so, it would
broadcast the code number of the
doctor. Such bulletins would be labeled
public service announcements, XFAB
said, and would not use the name of
the doctor.

Line rate hike Aug. 1;
news services exempt

New wire rates, higher for leased
telegraph lines and lower for leased
telephone lines, will take effect Aug. 1,
the FCC ruled last week. But the com-
mission said that charges for news serv.
ices, used by radio stations and net-
works as well as by the press, will not
be changed until a separate study is
made.

A rate hike was originally ordered
for news services, too, in a final deci-
sion of Jan. 28. The commission
stayed the decision March 13 in order
to consider appeals.

Last week’s action noted that rate
increases for news outlets “would im-
pair the widespread dissemination of
news information.” The FCC added:
“In view of the authority given the
commission to establish a separate press
class of service with charges which may
be different from the charges for other
classes of service, and in view of the
public interest in widespread dissemi-
nation of news information, we con-
clude it is appropriate to withhold a
determination at this time.”

UHF for Los Angeles ETV?

Community Television of Southern
California, an organization devoted to
obtaining an educational TV for Los
Angeles, has filed a notice of intent to
apply for UHF channel 28 with the
FCC. But it does not intend to drop
plans to acquire one of the seven com-
mercial TV stations now operating in
Los Angeles.

Rose Blyth, executive secretary, said
“Channel 28 is the last UHF channel
available in this area. We have always
known that we would need more than
on¢ channel to provide the kind of
service that is needed and have planned
from the beginning for the eventual
addition of a UHF facility to the VHF
station with which we hope to launch
our educational programing sometime
in 1964. So going after channel 28 was
just a matter of protecting ourselves.”

Breakthrough in Ohio senate

The Ohio senate has extended floor
privileges to 27 members of the Ohio
Radio-TV Correspondents Association.

The senate resolution allows news-
men access to the floor to interview
legislators and otherwise gather news.
The correspondents, however, are still
barred from taking any broadcast equip-
ment on the floor, except by “express
permission” of the senate’s Committee
on Rules.
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PROGRESS REPORT NUMBER 15
ON ATOMIC ELECTRIC POWER An engineer at a new

investor-owned atomic
electric power plant
checks out ports in the
nuclear reactor head.

. R

125 COMPANIES.. There's a big job being done by America's investor-

owned electric light and power companies to get elec-

25 ATOMIC POWER PROJECTS... tricity from the atom. It's a $1 billion program. Power

companies from all over the nation—125 of them—are

$1,000,000,000 PROGRAM now participating in 25 atomic electric projects. All
this is just one part of the investor-owned electric
companies’ continuing research and development
program to make sure America will always have plenty
of low-cost electric power.

lﬂVEStUI’-Owned EleCtI'IC nght and Powel' companles ..serving more than 140,000,000 people across the nation
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Union negotiation headache time ahead

SIX GROUPS WILL SEEK NEW PACTS IN '63; THREE MORE EARLY IN '64

The maintenance of jobs, wage in-
creases and royalty or reuse payments
loom as the key union demands in
1963 as networks and other broadcast
industry groups head into a strenuous
stretch of contract talks, starting this
summer and extending through the fall
and winter.

Six crucial negotiations are scheduled
during 1963, and three other contract
talks, which will be influenced by the
course of settlements this year, are
slated for the early part of 1964.

Industry officials have held discus-
sions on new agreements with the
Writers Guild of America and the
Screen Directors International Guild
for the past several months, and have
reached tentative agreements, pending
the framing of contract language and
ratification by members.

But this is only the beginning. While
applying the finishing touches to the
SDIG and WGA contracts, negotiators
have a back-breaking timetable ‘through
next February, involving talks with the
International Brotherhood of Electrical
Workers, the American Federation of
Television & Radio Artists, the Screen
Actors Guild, the National Association
of Broadcast Employes & Technicians
and the American Federation of Musi-
cians.

“You can safely say we are moving
into our ‘headache period,”” one net-
work executive observed last week.

The wage issue crops up traditionally
in labor negotiations, and the broadcast-
ing field is no exception. It is difficult
to forecast a percentage increase that
will apply to all unions, but a knowl-

edgable source indicates that 5% (plus
fringe benefits), is a reasonable esti-
mate.

Job Factor = The maintenance of jobs
is expected to be a crucial factor in
forging contracts with the technical
unions, particularly IBEW at CBS and
NABET at NBC and ABC, and with
the AFM and Local One of Interna-
tional Alliance of Theatrical Stage Em-
ployes at the three networks.

These unions have been grumbling
for years that automation and improved
working procedures are displacing
union employes, and the job retenticn
issue is expected to take on heightened
significance this year. IBEW will be
negotiating with CBS this summer, and
lurking in the background will be the
specter to the union of the new CBS
Broadcast Center on New York’s West
Side, now under construction at a cost
of more than $14 million.

“We hear this center is virtually
100% automated,” an IBEW official
commented. “We realize the network
will be trying to reduce technical forces
and it is up to us to save jobs.”

The extent to which CBS is success-
ful in paring its technician staff this
summer will undoubtedly have reper-
cussions on the NABET negotiations
with ABC and NBC next January. CBS
officials were willing to acknowledge
last week that the network’s new cen-
ter, which an IBEW executive said
originally was called the “hard core
center,” will be “highly automated.”
But he declined to discuss the possible
effect it will have on the employment
of engineers and technicians.

Plans to syndicate the Mike Doug-
las Show, a 90-minute daytime live
talent program carried on KYw-Tv
Cleveland, to four other Westing-
house Broadcasting Corp. TV sta-
tions have been canceled because of
KYW-TV's inability to reach agree-
ment with the American Federation
of Television & Radio Artists on a
waiver of fees and two other issues.

A memo distributed to the xyw
staff on May 24 and released gener-
ally last week stated that the Cleve-
land local of the union never had
offered more than a conditional waiv-
er for 90 days, while the station

Plans to syndicate KYW-TV program canceled

needed a permanent waiver. In ad-
dition, in return for the waiver, the
union had insisted on demands that
went beyond its contract with the
station, the memo stated. These were
said to include payment to announc-
ers of fees for off-camera announce-
ments and for contribution of 5% to
the union’s pension and welfare fund
on all income earned by staff and
free-lance members, rather than pres-
ent 5% on gross scale income only.

AFTRA'’s demands, a Kyw-Tv offi-
cial said, make the syndication of
the Mike Douglas Show “impos-
sible.”
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The third key item in labor negotia-
tions is expected to be so-called extra
payment, applicable to the talent unions
(the Writers Guild, AFTRA, SAG and
the AFM). These unions are aiming
to broaden their pay benefits for per-
formers from royalties (based on a per-
centage of gross sales) or reuse pay-
ments (based on the number of times
a program or commercial is used).
These benefits are part of many of the
existing contracts, but the talent unions
are seeking to expand their intake in
this area.

Lurking in the shadows of negotia-
tion—but unmistakably present—is the
threat of strikes. In the past year,
strikes by unions in other industries
have been more frequent. In broadcast-
ing, management is concerned mainly
with effects of strike action by the tech-
nical rather than the talent unions. The
rationale is that a prolonged strike by
technicians could more seriously ham-
per operations.

The significance that networks attach
to technical union negotiations can be
adduced by this development: The net-
works already are sending hundreds of
their executives to training schools to
be prepared for any contingency (box,
page 65). This move paid off for man-
agement in recent years when CBS be-
came involved in a strike with IBEW
and NBC with NABET. Executives-
turned-technicians manned cameras,
control boards, dollies and other equip-
ment, and kept the networks operating
for periods up to 19 days.

A Status Report » Though manage-
ment and union officials traditionally
are reluctant to discuss proposals, strat-
egy or tactics planned for contract talks,
background interviews with officials
frem both sides and with some outside
observers over the past few weeks pro-
vided the basis for the following status
report for each labor organization:

Writers Guild of America » The East
Coast branch of WGA has been nego-
tiating with the three networks for a
new contract for both free lance and
staff writers in non-entertainment pro-
grams (news, documentary, continuity).
The contract has not yet been ratified,
but it is reported the union has gained
a basic 5% increase in wages and fees.
Present top minimum scales for staff
writers: $195 weekly plus commercial
fees and overtime at ABC and CBS:;
$214 at NBC but no overtime pay.

The old contract expired on March
31 and agreement on a new contract
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The networks are concerned main-
ly with the effects of a strike by the
technical unions—the International
Brotherhood of Electrical Workers at
CBS and the National Association of
Broadcast Employes & Technicians
at NBC and ABC. One solution:
send executives and other nonunion
employes to a technical training
school.

In preparation for coming negoti-
ations with the technical unions
(story, p. 64), the networks are
sending some of their nonunion
workers at main locations through-
out the country to a technical school
in the area. In New York network
staffers are now training at RCA In-
stitutes in Times Square, learning
various technical operations, such as
operating cameras and audio boards
and (see photo) learning the intrica-
cies of film transmission.

Network officials decline to dis-
cuss details but it is estimated that
approximately 250 staffers from each
network are undergoing technical
training. One technical union leader
commented last week: “We regard
the existence of these ‘scab schools’
as a sign that networks are not ready
to bargain in good faith.”

A former NBC staffer who at-
tended such a school in 1959 told

Nonunion technicians prepare for strike emergency

BROADCASTING that training was un-
der a unit system. A unit of 10 men
was sent to school for 12 weeks, three
hours a week. Each man learned a
specific skill—cameraman, sound
boom operator, dolly pusher and so
on. When NABET called a “wild-
cat strike” in late April 1959, each

Network executives study technical operations

-Awards presentation that year in

unit was assigned to specific shows.
He noted that these executives-
turned-technicians were sufficiently
proficient to telecast the Emmy

color. He recalled that he received
a bonus of $200 at the conclusion of
the 19-day walkout.

reportedly was held up largely because
of the guild’s position on a new formula
to cover programs rerun in the U. S.
and shown abroad. A union official
noted that the question of deferred
compensation is vital to the writer today
and the framing of an appropriate con-
tract provision acceptable to both man-
agement and the WGA formed the
basis for considerable discussion. The
new contract, which is expected to be
signed within the next few weeks, will
run for two-and-a-half years, retroactive
to March 31. It covers almost 300
staff writers at the networks and ap-
proximately 800 free-lance writers.
Screen Directors International Guild »
The union recently reached a tentative
agreement with the Film Producers As-
sociation of New York, but a contract
will not be signed for several weeks
pending ratification by union members.
SDIG is understood to have gained
additional fringe benefits and an esti-
mated 5% boost over its present pay
scale. The directors, who work on film
commercials, documentaries and theat-
rical films in New York, now earn
basic wages of $390 a week for a five-
day week if they are hired for 26 weeks
or more; $465 weekly if they are em-
ployed for six weeks to 26 weeks; $540
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for one week's work, and $135.50 for
one day.

The union had sought but reportedly
did not obtain benefits in certain *work-
ing conditions” areas, including pay-
ment for preparation of work and for
performing assignments in premium
time (weekends and holidays).

International Brotherhood of Elec-
tric Workers ® This negotiation involv-
ing CBS shapes up as the critical one
on the broadcasting scene this vear. In
view of its projected move in 1964 to
its new Broadcast Center, which is
highly automated, the network un-
doubtedly will seek a contract that will
provide for Hfexibility in the size of
IBEW crews. The union is bound to
press for maintenance of staffs.

One source close to the union com-
mented: “The union knows it's going
to lose jobs. But it's going to fight hard
to save as many jobs as it can.”

The top minimum scale for most
technicians at CBS is $200 a week. The
union is expected to seek initially a
possible 20% increase in wages, but
the feeling is that it would accept an
added 5% if it gained other conces-
sions. These are said to be various de-
vices that will help save jobs, such as
a four-day week, a six-and-a-half-hour

day, and guaranteed employment for
workers with seniority.

Approximately 1,100 engineers and
technicians employed in New York,
Chicago, Hollywood and other cities
are represented at CBS by IBEW. The
dwindling of technician jobs is summed
up by an IBEW official in this way:
“We now have about 575 men working
at CBS in New York. At one time we
had more than 800 men.”

Job Decline = Several factors have
contributed to the decline of jobs. One
is the cut-back in live programing; an-
other is improved working procedures
devised out of experience, and the third
is the introduction of automated equip-
ment.

Len Bader, international representa-
tive of IBEW in New York, declined to
discuss details of the coming negotia-
tions but did reveal that the present
contract concept is “outmoded” in view
of the “changed conditions in the in-
dustry today.” He claimed that the use
of tape at the networks and the impact
it has had on working procedures are
not reflected in the contract. The basic
pact, he said, was formulated in 1950
when the bulk of the programing was
live. The union, Mr. Bader indicated,
will aim for changes in working pro-
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Total
audience

Rank Program va*

1  Beverly Hillbillies (GBS} 55
2  Bonanza (NBC) 48
3 Red Skelton Hour (CBS) 46
4 Doctor Kildare (NBC) 43
4  Saturday Night Movies (NBC 43
6 Combat (ABC) 42
7  Disney World of Color (NBC) 41
8  Andy Griffith (CBS) 40
9 Monday Night Movies (NBC) 39
10 Gallant Men (ABC) 38
10 Gunsmoke {CBS} 38
10 Hazel (NBC} 33

Copyright Home Testing Institute, Inc., 1963

TvQ's top 10 for April, by age

*Percentage of those who are familiar with program and say it is one of their favorites.

Age groups
6-11 1217 18-34 35-49 50 4
wa* ™wa* va* ™* ™wa*
81 68 53 47 46
43 55 45 43 53
74 54 42 42 39
54 46 42 36 46
46 59 48 k1 31
55 56 41 38 25
64 48 33 35 37
49 36 34 40 43
41 46 41 35 32
53 55 33 33 26
57 42 29 35 39
56 38 29 29 44

cedures that will recognize the pre-
eminence of tape production of pro-
grams, but he declined to elaborate.

The present contract is for two-and-
one-half years, starting Feb. 1, 1961.

National Association of Broadcast
Employes & Technicians = The three-
year contract with NBC and ABC ex-
pires Jan. 31, 1963. In general, pacts
signed by IBEW and NABET are sim-
ilar, though a rivalry exists between
them and each claims it sets the pattern
for the other. The basic top wage is
slightly higher at NBC and ABC—$202
a week—as compared to $200 at CBS.

Both network and union officials re-
ported last week that negotiations are
too distant to form concrete plans. But
they agree that the same basic condi-
tions to be discussed in the IBEW-CBS
talks will prevail in the NABET-NBC-
ABC conferences. There are approxi-
mately 1,200 NABET members at NBC
and 1,000 at ABC.

“NBC and ABC will be staying at the
same old premises,” a union official ob-
served, “But they can install the same
equipment and devise the same working
methods as CBS at its new center. Of
course, automation is the big problem.
Though we all have to learn to live with
it, management must realize it has re-
sponsibilities to its workers too.”

Screen Actors Guild-American Fed-
eration of Television & Radio Artists =
A negotiation in which advertisers have
expressed keen interest is the coming
joint talks with SAG and AFTRA on
codes governing TV commercials. For
the first time, negotiations with these
talent unions will be headed by a group
of agency and advertiser officials, rather
than network executives.

The present three-year contract,
which expires on Nov. 15, was formu-
lated by the unions and the networks,
accompanied by violent protests from
agencies and advertisers. They claimed
that networks accepted fairly modest
boosts in wages and fees on network
programs and commercials, and steep
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increases in spot commercials. Accord-
ingly, the networks have passed the
negotiation reins to the advertisers and
agencies in the commercials area.

The principal bone of contention is
the reuse formula for spot TV com-
mercials. Advertisers have contended
that it has resulted in higher costs, and
a joint American Association of Adver-
tising Agencies—Association of Na-
tional Advertisers study of the SAG-
AFTRA residual formula is expected
to confirm this contention, The study
is expected to be completed within a
month.

Neither the unions nor management
will discuss projected proposals. A
SAG official last week reported that its
members earned approximately $25
million on commercials in 1962, repre-
senting the initial fee for making the
spot and residuals from reuse of the
commercial. He claimed that a com-
parison could not be made with prior
years because the figure was computed
from performers' contribution to the
pension and welfare fund, which went
into effect in 1962.

In addition, AFTRA will negotiate
separately with networks on scales for
performers appearing in live and taped
programs plus staff announcers.

One area that is expected to be dis-
cussed searchingly is a “more realistic”
formula for programs sold abroad. The
effect of the present contract, which
calls for certain percentages of the orig-
inal fees to performers on programs
sold in foreign countries, has been to
keep the overwhelming proportion of
so-called “prestige” music-variety, clas-
sical music and other taped shows off
foreign airwaves because producers and
networks claim the fees are exhorbitant.
As a result, the bulk of U. S. programs
exported abroad are films, on which
there is currently no overseas pay.

Local One, International Alliance of
Theatrical Stage Employes s This con-
tract with New York stagehands and
associated employes at the three net-
works expires next Dec. 31. One union

official characterized the problem of
Local One with this terse remark:
“We’re losing jobs all the time.”

Neither the union nor the networks
would reveal employment figures, but
it is estimated there are about 225
IATSE members on staff and 350 who
work on a casual basis. One union
official claimed that at one time there
were almost twice the number there are
today, but network officials insist the
reduction has not been that steep. The
union says the reduction in the number
of stagehands results from improved
working procedures and a decline in
live programs at the networks, along
with an increase in the number of
filmed and taped shows. The taping of
a program, a union official noted,
speeds up the production process, and
the practice of pre-taping has virtually
“wiped out” employment during the
summer of stagehands employed on a
casual basis.

The union’s main objective is to
maintain a maximum number of em-
ployes on the staffs of the three net-
works, The top basic scale for stage-
hands is $151.36 per week.

American Federation of Musicians »
The main issue with musicians also is
job retention. Networks and stations
which still employ staff musicians con-
tend there is relatively scant use today
for regularly employed musicians, and
the networks are expected to empha-
size this stand next February when the
present five-year pact expires.

The three networks employ approxi-
mately 350 musicians on staff in New
York, Chicago and Hollywood. This
figure does not include musicians who
are hired for special or regular pro-
grams by networks or independent pro-
ducers. The weekly wage rate is $242
in New York and slightly lower in Chi-
cago and Los Angeles.

The outlook is that the networks will
be able to effect some reductions in staff
musicians quotas. There is precedence
for this in the last negotiations when
the Chicago staff for each network was
reduced by 20 musicians over a four-
year period. The most vulnerable local
is in New York, where each network
employs 65 musicians.

Hayward gets rights

Leland Hayward Productions Inc.
has purchased rights from British
Broadcasting Co. to produce for Amer-
ican television the topical English TV
satire, That Was the Week That Was.
Marshall Jamison will serve as execu-
tive producer and William Harbach
producer-director of the 30-minute
weekly show whose format will be
restyled to be a commentary on Ameri-
can events with occasional excerpts
from the BCC show where pertinent to
American life. The program package is
represented by General Artists Corp.
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M The first look tells you Tarzian’s smartly-styled FuLLy

Solid State Film Camera is big on quality. Swing up the
quick-opening side panels and you’ll see the quality runs

clear through. Especially designed for television film

and slide pick up, the 1500F /A camera system uses

a 1.5” image pick up tube, is entirely solid state—

including the preamplifier—and is designed to mount on any

standard multiplexer. All circuitry is immediately accessible

on plug-in printed circuit cards. New advances in solid state circuit
design deliver better than 19, sweep linearity, 1.5% geometric distortion
... and greater than 46 DB S/N.* And, of course, the camera system
takes advantage of the superior qualities of 35 mm optics.

Find out how easy it is to put this finest of film camera

systems into your studio—call or write:

*0.4 wamp Beam current—F8 lens stop opening

Broadcast Equipment Division
SARKES TARZIAN, INC. T

east hillside drive + bloomington, indiana
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FILM CAMERA
SYSTEM
Performs like

it looks-
GREAT!
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CBS, NBC in dead heat in Emmy race

CONTROVERSIAL DOCUMENTARY HONORED AS ‘PROGRAM OF THE YEAR’

CBS-TV and NBC-TV shared in
total Emmy awards on May 26. The
two networks received 12 each in the
various categories for outstanding TV
program work. ABC-TV won three
awards.

The telecast itself started at 10 p.m.
on NBC-TV but didn’t conclude until
11:50 p.m. EDT, 20 minutes past the
scheduled sign off.

Aside from a count of awards by
network, the attractions and performers
selected acclaimed the following:

The Tunne! on NBC-TV, awarded
the statuette as the outstanding program
of the year, not only was a documentary
but also a controversial program that
the State Department asked be kept
off the air because of the delicate inter-
national situation (the program, depict-
ing the digging of a tunnel from East
to West Berlin as an escape route for
refugees, finally went on the air in De-
cember 1962, after a rescheduling).

A top comedy show—Dick Van
Dyke on CBS-TV—received awards as
the standout in several categories. This
was true also of Carol Burnett and her
appearances in specials on CBS-TV, of
The Defenders (CBS-TV), of a Ben

WSLS-TV, Roanoke
sells Virginia's
NO.1 TV Market. ¥

* Source « Television Magozlne

THE KATZ AGENCY.i~c
Natonal Rdoresentairves
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Casey episode on ABC-TV and of a
Hallmark production on Disraeli (NBC-
TV).

The first station to be presented a na-
tional Emmy in a new category was
wcBs-Tv New York for its production
of Superfluous People. The first inter-
national award went to Granada Tele-
vision Network (United Kingdom) for
War and Peace.

Also cited by the National Academy
of Television Arts and Sciences, which
presents the awards, were AT&T for
Telstars I and 11; Dick Powell (post-
humous), and President Kennedy for
his recognition of TV and participation
in telecasts of importance.

As in the past seasons, the Emmys
were conferred at simultaneous three-
city, black-tie dinner presentations in
New York, Hollywood and Washing-
ton. Following a pattern, ATAS voting
selected a mixture of culture, drama,
high-level information and regular en-
tertainment.

It was noted that this was the second
straight year that the telecast ran 20
minutes over the 90-minute allotted
time. Procter & Gamble, through Grey
Advertising, sponsored two-thirds of the
program and the other third was picked
up by Libby, McNeill & Libby, through
J. Walter Thompson.

Estimates placed the “per minute”
audience at approximately 30 million.

The official awards list covers pres-
entations of any length, live, taped or
filmed. Classifications included cinema-
tography for TV, electronic camera
work, film editing for TV and engineer-
ing or technical excellence.

The awards list:

FROGRAM OF THE YEAR

(That program, created originally or fully
adapted for television, which is considered
to be the most outstanding presentation
during the awards period. Such a program
may be either one of a series or an individ-
ual presentation, either entertainment, pub-
lic service or coverage of a newsworthy
event, but may not Include a duplicate or
an approximate duplication of a presenta-
tion previously used in another medium.)—
The Tunnel, Dec. 10, 1962 (NBC).

PROGRAMS

Humor (regular or special program, or
series)—The Dick Van Dyke Show (CBS).

Drama (regular or special program, or
series)—The Defenders (CBS).

Music (regular or special program or a
series) —Julie and Carol at Carnegie Hall,
June 11, 1962 (CBS).

Variety (regular or special program, or a
series)—The Andy Williams Show (NBC).

Panel, quiz, or audience participation
(regular or special program, or a series)—
G-E College Bowl (CBS).

Children’s (regular or special program, or
a series)—Walt Disney’s Wonderful World
of Color (NBC).

Documentary The Tunnel, Dec. 10, 1962
(NBC).

News {(regular or special program, or a
series) —Huntley-Brinkley Report (NBC).

News commentary or public affairs (regu-
lar or special program, or a series)—David
Brinkley's Journal (NBC).

International reporting or commentary

(Overseas origination—person or program)
—Pijers Anderton, Berlin correspondent,
NBC—for The Tunnel—Dec. 10, 1962 (NBC).

ACTING FERFORMANCES

Actor in a leading role (single perform-
ance)—Trevor Howard, ''The Invincible Mr,
Disraeli” on Hallmark Hall of Fame, Apirl
4, 1963 (NBC)

Actress in a leading role (single perform-
ance)—Kim Stanley, “A Cardinal Act of
I?I‘fgg)" on Ben Casey, Jan. 14 and 21, 1963

Actor in a series (lead) (continued per-
formance only}—E. G. Marshall, The De-
fenders (CBS),

Actress in a series (lead) (continued per-
iorménce only) — Shirley Booth, Hazel
(NBC).

Actor, in a supporting role (regular or
special)—Don Knotts, The Andy Griffith

how (CBS).

Actress in a supporting role (regular or
special)—Glenda Farrell, A Cardinal Act
of Mercy” on Ben Casey, Jan. 14 and 21,
1963 (ABC).

In a variety or musical program or series
{regular or special program)—Carol Bur-
nett, Julie & Carol at Carnegie Hall, June
11, 1962 (CBS) and Carol and Company,
Feb. 24, 1963 (CBS).

ACHIEVEMENT

In composing original music for television
—Robert Russell Bennett, “He Is Risen” on
Project 20, April 15, 1962 (NBC),

In art direction and scenic design—Carroll
Clark and Marvin Aubrey Davis, Walt
Disney’s Wonderful World of Color (NBC).

Writing in drama—Robert Thom and
Reginald Rose, "The Madman” on The
Defenders Oct. 20 and 27, 1962 (CBS).

Writing in comedy—Carl Reiner, The Dick
Van Dyke Show (CBS).

Directorial in drama—Stuart Rosenberg.
“The Madman"” on The Defenders Oct. 20
and 27, 1962 (CBS).

Directorial in comedy--John Rich, The
Dick Van Dyke Show (CBS).

Cinematography for television—John S.
Priestley, Naked City (ABC).

Electronic camera work—"The Invincible
Mr. Disraeli” on Hallmark Hall of Fame,
April 4, 1963 .

Film editincg for television—Sid Katz, The
Defenders (CES).

THE STATION AWARD

Ci.t?uperﬂuous People, WCBS-TV New York
y.

THE INTERNATIONAL AWARD

War and Peace, Granada Television Net-
work Ltd., Great Britain.

TRUSTEES AWARDS

The American Telephone and Telegraph
Company—"For conceiving and developing
Telstar '1 and Telstar 2. The launching of
these satellites into the skies has spanned
the oceans with a measureless gift—the pro-
mise of instant television communication
between the peoples of the world.”

Dick Powell—"In grateful memory of his
conspicuous contributions to and reflections
of credit upon the industry as an actor,
director, producer and executive; and for
his consistent and unselfishh cooperation with
and support of the academy.”

TRUSTEES CITATION

“This citation is presented to the Presi-
dent of the United States . . .

“Because you initiated and have contin-
ued to make your news conferences avail-
able to television . . .

“Because this willingness to expose to the
public the thoughts and feelings of your
office was further reflected in a specially
scheduled news conference as part of the
first Telstar broadcast . . .

“Because by participating in the program
Conversation with the President a new
dimension was reached in communication
between the White House and the people . ..

“For these reasons . . .

“And in honor of your continued recogni-
tion of television's importance to the
dialogues of a free society . . . this citation
is extended by the Board of Trustees of
The National Academy of Television Arts
and Sciences to the President of the United
States, John Fitzgerald Kennedy.
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High mortality rate

The mortality rate of new tele-
vision programs this current sea-
son which won't be around come
next fall is the highest so far—
72%—a study made by Foote,
Cone & Belding, Chicago, dis-
closed last week. Of the 32 new
shows which began last fall, a
total of 23 won’t be back next
season, the agency said. FC&B’s
study of the past 10 years found
the previous program mortality
high was 66% in the 1959-60 TV
year. Ten-year average death
rate: 57%.

CBS Radio drops
N.Y. Philharmonic

CBS Radio has terminated its 33-
year seasonal broadcasts of the New
York Philharmonic concerts. The cur-
rent concert season ended with the per-
formance of May 26. The orchestra
was notified the network would not
continue the broadcasts another season
by CBS Radio President Arthur Hull
Hayes.

Mr. Hayes said the broadcasts have
been declining in audience over the
years. He attributed the drop to sev-
eral factors, among them the changing
nature of network radio program serv-
ice to principally news and informa-
tion. He also attributed the drop to
broadcast pickups by stations of re-
gional concerts, delayed tapings, and
to a growing supply of concert music
to the public through recordings and
network telecasts.

It was noted that the Philharmonic
Society has received $90,000 a season
for radio rights to the weekly concert
plus additional payments which up the
approximate total cost to CBS Radio
to $155,000 a year. An increment
study over a ten-year period on CBS
Radio-owned stations found a 72.6
percent drop in audience, it was re-
ported.

WNYC-AM-FM-Tv New York, munic-
ipally owned and operated stations,
offered their facilities for broadcast in
New York. They also would tape the
concerts for sales to stations elsewhere
in the U. S. in the hope of defraying
the expected financial loss to the Phil-
harmonic Society.

Country Music Week planned

Preparation of the third annual Na-
tional Country Music Week, Oct. 27-
Nov. 2, is underway by the Country
Music Association. CMA’s president,
Gene Autry, has appointed three reg-
ional co-chairman: Roy Horton, chair-
man in the East; Steve Sholes in the
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West, and Bob Pampe in Canada. Ken
Nelson will be responsible for the pro-
duction of a special promotion disc to
be sent to radio stations in the U.S. and
Canada.

Overseas Press Club
presents TV awards

NBC News won top honors in three
categories at the annual presentation of
awards for journalistic excellence of
the Overseas Press Club of America
in New York last week. Two first
place awards went to CBS News and
one to ABC News at the club’s 24th
annual awards dinner.

NBC News winners were The Tun-
nel for “the best television reporting
from abroad,” Scott Berner for “best
photographic reporting (motion pic-
ture) from abroad,” and Peter Dehmel
and Klaus Dehmal for “superlative
photography requiring exceptional cour-
age and enterprise abroad.”

CBS News’ Alexander Kendrick re-
ceived the award for “best interpreta-
tion of foreign affairs, radio.” The tele-
vision award in this category went to
CBS News for its production of “East
Germany—The Land Beyond The
Wall,” one of the CBS Reports series.

ABC News’ Sidney Lazard was
named winner for “best radio reporting
from abroad.”

Citations were presented to NBC
News' Piers Anderton and Joseph
Harsch; ABC News’ Charles Arnot,
Howard K. Smith and the ABC News
Special Projects Division for Meer Coimn-
rade Student and to CBS News for its
production Se That Men Are Free.

Faulk’s life to be filmed

Tandem Productions, Hollywood,
announced last week it will produce
a motion picture in 1964 depicting the
life of John Henry Faulk, radio and
television personality. Mr. Faulk won
a $3.5 million judgment for libel last
year in a case involving “blacklisting”
in the broadcast field.

Tandem said it has acquired the mo-
tion picture rights to a book Mr. Faulk
now is writing. It will be published by
Simon & Schuster in January 1964.

Film sales...

The 12-Hour Grind (Triangle Sta-
tions) : Half-hour color film of Sebring,
Fla., auto race, sold to: WPIX(TV) New
York; wrLwc(Tvy) Columbus, Ohio;
wJIRT(TV) Flint, Mich.; wpar-Tv Kan-
sas City, Mo.; wNEP-Tv Scranton-
Wilkes-Barre, Pa.; waca-Tv Atlanta;
wTTv(TV) Indianapolis; wGR-Tv Buf-
falo; xkero-Tv Bakersfield, Calif.; xFMB-
Tv San Diego; wpta(Tv) Fort Wayne,
Ind.; wsMm-Tv Nashville; wMmcT(1V)
Memphis; xprc-Tv Houston; kKXTV(TV)
Sacramento, Calif.; and xrRON-TV San

Gates 12 and 16-inch turntables are
designed for continuous 24-hour com-
mercial service. No programming load
too great for these rugged Profes-
sionals.

CB-500

16:inch turntable chassis with synchronous
motor.

$250.00

CB-77

12-inch turntable chassis
with synchronous motor.

$230.00

FEATURES:

m Exclusive "hub drive” effectively iso-
lates motor vibration from turntable
surface, resulting in lower noise and
rumble.

m Low speed synchronous motor (600
RPM) reduces motor noise.

B Extra heavy aluminum castings used
for base plate. Turntable platter is
precision machined and balanced.

® Three speeds—78, 45 and 3315 RPM.

B Entire chassis floats on foam rubber
cushion to isolate floor and desk
vibrations.

m Chrysler oilite bearings at all major
friction points. Fingertip speed shift
has monoball self-aligning bearings.
Operation is silent, smooth and
trouble-free.

m Silent, illuminated mercury switch.
® Built-in stroboscope.

SHIPMENT FROM STOCK
CB-500 (16")

CB-77 (12") ..........
Prices are FOB Quincy, lil.

GATES RADIO COMPANY
Subsidiary of Harris-Intertype Corporation
QUINCY, ILLINOIS

Offices in: HOUSTON, NEW YORK,
LOS ANGELES, WASHINGTON, D.C.



Francisco. Schaefer Beer, via BBDO,
and Eldon Toy, via Don Kemper, will
sponsor program in six Triangle mar-
kets: wriL-Tv Philadelphia; WFBG-TV
Altoona, wLYH-Tv Lebanon, both Penn-
sylvania; wNBF-TV Binghamton, N. Y.;
wnNHc-Tv New Haven, Conn. and KFRE-
Tv Fresno, Calif. Now in 24 markets,

Trails West (Robeck & Co.): Sold to
wor-1v New York; wrLky(rv) Louis-
ville, Ky.; krvH(Tv) Hutchinson-Wich-
ita, Kan.; ware-Tv Baton Rouge; wcTtv-
(tv) Tallahassee, Fla.-Thomasville, Ga.
and WNEM-TV Saginaw-Bay City, Mich.
Now in 100 markets.

Program notes ...

War is heck » Desilu Sales Inc. has an-
nounced the acquisition of The World
at War, a first run syndication series.
The World at War consists of 13 half
hours of film footage—from U. S,
British, Canadian, Japanese, German
and Italian sources—of World War II.
Produced by the Canadian National
Film Board, the series will be distrib-
uted beginning this summer.

Quiz for ‘Jerrod’ » People Will Talk,
an audience-participation game show

Sarnoff to speak

The initiation of a new weekly
series on NBC Radio, “Toscanini
—The Man Behind the Legend,
will be marked by an intermis-
sion talk by Brigadier General
David Sarnoff, RCA board chair-
man, when the show begins Wed-
nesday, June 5 (9:05-10 p.m.
EDT). It was General Sarnoff,
then NBC board chairman, who
was instrumental in bringing Mr.
Toscanini out of retirement in
1937 and launching the 17-year
series in which the Italian con-
ductor participated with the NBC
Symphony on radio and record-
ings.

starring Dennis James, will replace Ben
Jerrod, a new series this season in the
NBC-TV daytime schedule. The quiz,
produced by Four Star Television, will
be seen beginning July 1 (Monday-Fri-
day, 2-2:25 p.m. EDT).

Free films for TV » The Broadcast In-
formation Bureau reports that there has

THE MEDIA

been an increase of 10% in the number
of available public relations films in-
tended for TV and a 7% increase in
the number of organizations underwrit-
ing this type of film. Information on
public relations film is incorporated in
the 10th edition of the TV Free Film
Source Book released to subscribers by
BIB. The bureau reports that between
the release of its 1962 and 1963 vol-
umes, 953 public relations films were
added and 622 dropped.

‘Hedda Gabler' set

CBS-TV last week set Dec. 9, 1963,
as the date it will schedule the 90-min-
ute Hedda Gabler, the Henrik Ibsen
play that the network taped for TV
using BBC studio facilities in London a
year ago. The program appeared on
BBC on Dec. 28, 1962.

Desilu extends GAC sales pact

Desilu Productions has extended the
contract of General Artists Corp. to
serve as exclusive sales agency for Desi-
Iu’s network television sales through the
sales season for the 1964-65 broadcast
seasor.

RATINGS MONKEY BUSINESS

American Research Bureau voids Green Bay survey
after station asks diary keepers to reveal selves

The May-June American Research
Bureau survey of metropolitan Green
Bay, Wis., was voided by ARB last week
because of a station’s admitted attempt
to “insure the accuracy of the survey.”

ARB stopped the regularly scheduled
survey, which was to have been pub-
lished in mid-July, when it learned that
wLUK-TV Green Bay had broadcast an-
nouncements requesting ARB diary
keepers to call the station. According
to field representatives of the ratings
firm, the station began running the an-
nouncements Friday evening (May 24),
one week after the four-week survey
began.

Canceling Spots » On Wednesday
(May 29), Norman M. Postles, secre-
tary-treasurer of M & M Broadcasting
Co., licensee of wLUK-TV, notified ARB
that the station was discontinuing the
announcements immediately. Mr. Postles
said he would go to ARB headquarters
in Beltsville, Md., this week to meet
with Ralph Crutchfield, station sales
manager for ARB, and negotiate for a
new survey of the Green Bay market
at WLUK-TV’S expense.

John H. Borgen, general manager of
WLUK-TV, said the spots consisted of a

70

“bulletin” slide with voice-over: “If you
have received an American Research
Bureau television survey book in the
mail this past week, please call wLUK-TV
at Hemlock 2-6468. We have an im-
portant message and surprise for you.”

ARB reported that callers were told
the gift would be some scratch paper
and a pen and that the station would
also send a letter explaining the im-
portance of the diary and telling how to
fll it in.

Mr. Postles said the station’s move
was an attempt “to make the survey as
accurate as possible. We are advising
people we have talked to, to be most
careful, most complete in preparing
their diaries.”

According to the two most recent
ARB surveys in the Green Bay area,
(November-December 1962 and Febru-
ary-March 1963), wrLuk-Tv finished
third on overall share in the three-station
market. The November-December sur-
V€Y gave WBAY-TV a share of 53,
WFRV(TV) a 25 and wLUK-TV a 22. In
the February-March survey, wsay-Tv
had a share of 49, wrrv a 32 and
WLUK-TV a 20.

ARB said voiding the survey would
cost the firm about $3,000, in rebates to
station clients. The ratings firm said
this was not the first time a station had
interfered in the conduct of a survey.

During its February-March survey of
the Abilene-Sweetwater, Tex., metro
area, ARB ran into a similar situation.
In its published report of that survey
ARB included a “special notice” stating:
“During the last two weeks of the Feb-
ruary-March survey period . . . KPAR-TV
televised several daily spot announce-
ments consisting of pictures of an ARB
diary and a Nielsen diary, with the re-
quest that any person keeping such a
diary report to the station in person
so that the ‘registration number’ of the
diary could be ‘checked.’” The station
offered $5 to all persons who brought in
diaries to the station. In order to de-
termine the magnitude of the response
to the announcements and to evaluate
the effect (if any) these announcements
may have had in influencing diary keep-
ers, ARB reinterviewed all persons who
had returned metro diaries for the weeks
March 1-7 and March 8-14. These re-
interviews disclosed the fact that 12
diary keepers had taken diaries to the
station and had collected the $5 offered.
These diaries were located and elim-
inated from the data used in the prep-
aration of the Abilene/Sweetwater re-
port. However, the results of the re-
interviews and an evaluation of the 12
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diaries eliminated revealed no indica-
tion of pressure on the part of the sta-
tion to alter the recorded viewing or the
viewing habits of the persons keeping the
diaries.”

Not The Same = ARB said it could
not apply the Sweetwater/Abilene tech-
niques to the Green Bay situation be-
cause WLUK-TV had begun its announce-
ments so early in the survey. Mr. Bor-
gen said the station had aired the an-
nouncements on a run of schedule basis,
with most being aired in the morning
hours.

Asked how WLUK-TV was logging the
announcements, Mr. Postles would not
comment.

An official of another Green Bay sta-
tion reported that an ARB diary-keeper
from Appleton, Wis., who apparently
had seen the WLUKXK-TV announcement,
called his station asking for her *im-
portant message” and gift. He said the
call was referred to WLUK-Tv.

Mr. Crutchfield said the survey had
to be voided since the diary-keepers who
responded to the television announce-
ments had become “atypical,” having
spoken with an official of one of the
stations.

ARB plans to send a special bulletin
and letter to all agencies and clients
telling them why the survey isn’t being
published.

The survey firm's officials were ap-
prehensive of consequences if the sta-
tion practices in Green Bay and Sweet-
water/Abilene were to spread. “If 30
stations started doing it,” an ARB offi-
cial said, it could affect the national
sweeps.

Media reports...

WLS to editorialize = wLs Chicago has
started a new editorial policy with ini-
tial series titled “Smut On Qur News-
stands.” The ABC-owned outlet will air
editorials as occasion demands. A sin-
gle issue will be treated continuously
for a month or more and many times
daily if necessary. Newsman Bernard
Miller will prepare and voice the edi-
torials approved by wLs President
Ralph Beaudin and editorial board.

New quarters »« KRHM-FM Los Angeles
has moved to new quarters at 301 S.
Kingsley Drive, Los Angeles 5. Tele-
phone remains Dunkirk 5-7421. Con-
tinental /International Productions, sub-
sidiary of KRHM-FM, has also moved
to the new address.

New salesmakers = Effective June 15,
KiLo Grand Forks and xpLR Devils
Lake, both North Dakota, will join the
North Dakota Salesmaker Group. Their
regional representative will be Dean &
Slaughter Inc., Minneapolis.

Macfadden-Bartell purchase = The
Macfadden-Bartell Corp. has purchased
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True Confessions and Motion Picture
magazines from Fawcett Publications
for an estimated $2 million. Macfad-
den-Bartell also owns wapo New York;
WOKY Milwaukee and XcBQ San Diego
and Telecuracao, a television station in
the Netherland Antilles. It is also the
majority stockholder of Macfadden
Teleglobe Denver, franchise holder for
the Teleglobe system of subscription
television proposed to be operated over
the facilities of kcTo(TVv) in that city.

Colleges get $116,000
CBS Foundation grants

CBS Foundation Inc¢. has announced
grants to institutions of higher educa-
tion totaling $116,000 for 1963. Seven
$3,000 unrestricted grants will be pre-
sented to six institutions honoring grad-
vates of those schools who are now
CBS executives. The balance will be
distributed to 11 colleges and college
associations.

The seven CBS executives recognized
and their alma maters: Frank Beazley,
general sales manager, wcau-Tv Phila-
delphia, Stanford University; Willard
Block, international sales manager, CBS
Films Inc., Columbia University; Blair
Clark, general manager and vice presi-
dent CBS News, Harvard University;
Ralph Daniels, national sales manager,
KNxT(Tv) Los Angeles, Pomona Col-
lege; David Fuchs, director, market de-
velopment, CBS-TV, Yale University;
John McCrory, assistant sales manager,
KMOX-Tv St. Louis, Fordham Univer-
sity and Renville McMann, director of
engineering, military and industrial sys-
tems, CBS Laboratories, Yale Univer-
sity.

The CBS Foundation has given over
$1.5 million to colleges and universities
since organization of its educational
grants program in 1954,

Broadcasters-print men
meet under UPI banner

United Press International, believing
that broadcasters and newspapermen
can learn a lot from each other, held a
combined meeting of the UPI News-
paper Editors and Broadcasters of Wis-
consin in Milwaukee May 24-25.

Richard Leonard, managing editor of
the Milwaukee Journal and president
of the UPI Newspaper Editors, noted
that the meeting was held “because we
both have problems that have a com-
mon solution.”

Bill Garry, president of the Radio-
Television News Directors Association,
drew special attention to the joint
crusading efforts of wesM-Tv Chicago
and the Chicago Daily News. The two
media recently joined hands to il-
luminate Chicago’s slum problems
(BROADCASTING, May 27).
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Radio code board meets—and talks

PROPOSED CHANGES IN TIME STANDARDS ARE PLACED ON THE TABLE

There will be no immediate changes
in the commercial time standards con-

tained in the radio code of the Na--
tional Association of Broadcasters, the

radio code board decreed last week.

The code board, meeting for one and
one-half days in Washington, tabled
for the present all proposed changes
in the time standards (BROADCASTING,
May 27). In other actions, the code
board:

= Adopted a statement alleging that
incorporation of the time standards
into government rules “would spell the
doom of self-regulation in broadcast-
ing.”

= Approved in principle the recom-
mendation of NAB Code Authority
Director Robert D. Swezey for a broad-
casting-advertising study of the entire
problem with emphasis on the ‘“quali-
ty” of commercials.

= Heard a report from Charles

Stone, NAB radio code manager, show-
ing that there is 91.7% compliance
with the radio code (among subscrib-
ers who number some 37% of total
radio stations).

a Recommended two minor changes
in the code to the NAB radio board.

a Appointed a three-man *“screening
committee” to consider proposed
changes and alternates to the present
time standards.

A large portion of last week’s meet-
ing was devoted to pending proposals
to relax the time standards and the
FCC’s threat to formally embrace in
its rules the industry’s prescribed com-
mercial maximums. In view of the seri-
ous implications of the FCC rulemak-
ing, “this board feels that it would be
doing a disservice to the public, broad-
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At the May 27 meeting of the radio code review board
were (I to r): Robert L. Pratt, KGGF Coffeyviile, Kan,;
Richard O. Dunning, KHQ Spokane; Robert B. Jones Jr,,
WFBR Baltimore; Elmo Ellis, WSB Atlanta; Robert D.
Swezey, NAB code authority director; Lee Fondren, KLZ

casting and the commission if it failed
to speak frankly and directly to the
issues involved,” the code board said.

If the government threat is carried
out, the statement continued, “from
that day forward a most significant
determinant of a station’s contribution
to its community would be the numeri-
cal clocking by the government of
minutes and seconds of advertising.”
This, the board said, would be a “fruit-
less result.”

The radio and TV codes are a very
creditable example of industry self-reg-
ulation, the code beard said, constitut-
ing patterns of program and commer-
cial practices which, when observed,
substantially affect the financial income
of subscribers. A fair appraisal shows
that broadcasters’ voluntary support of
the codes has been respectable, the
board maintained.

Facts and Figures = TV code sub-

e 5
: i
{ ]

scribers now number 409, 70% of all
operating stations, it was pointed out,

The present radio code and its time
standards have been in effect less than
three years and “in that relatively brief
period have acquired 1,830 subscribers
—over 37% of the much larger and
diversified radio business,” the board
said. An increase of radio subscribers
of 19% over the past year “can scarce-
ly be termed an unhealthy rate of
growth,” the statement continued.

Critics of the radio code ignore its
many accomplishments and persist in
the allegation that it has been unsuc-
cessful in “restraining what is loosely
referred to as overcommercialism,” the
board charged. “Overcommercialism
has never been satisfactorily defined
and probably never will be.”

The board said that it has become
“increasingly aware” that no quantita-
tive measure of the amount of com-
mercials without regard to content,
quality and techniques of production
can serve as a measuring stick for ad-
vertising. Alluding to Mr. Swezey’s
recommended study, the board said that
a more realistic and meaningful gauge
must be developed. “But if industry
efforts toward that end are to be pro-
ductive,” the board said, “they must
not be constrained by government fiat.”
The board concluded:

“We are convinced that the adoption
of the proposal would constitute an
ill-considered intrusion in an area in
which government dictate is not only
unnecessary but unwarranted. We
therefore earnestly urge the commis-
sion to withdraw the proposal and to
leave this matter of the appropriate
presentation of commercials to the li-

Denver; Richard H. Mason, WPTF Raleigh, N. C.; Herbert
L. Krueger, WTAG Worcester, Mass., and Charles M. Stone,
radio code authority manager. Absent from the photo:
Richard M. Fairbanks, WIBC Indianapolis, and CIiff Gill,
KEZY Anaheim, Calif., board chairman.

censees of broadcast facilities who are
not only competent to deal with it but
who are fully cognizant of their legal
and moral responsibility to do so.”

Steering Committee = Elmo Ellis,
wsB Atlanta, who chaired last week’s
meeting in the absence of Chairman
Cliff Gill, xezy Anaheim, Calif., ap-
pointed the screening committee for a
continuing study of time standard
changes. Members of the special com-
mittee include Lee Fondren, xrz Den-
ver, Robert L. Pratt, XGGr Coffeyville,
Kan., and Herbert L. Krueger, wTAG
Worcester, Mass.

Other code board members present
at last week’s meeting were Richard O.
Dunning, xHqQ Spokane, Wash_; Robert
B. Jones Jr.,, wrBrR Baltimore, and
Richard H. Mason, wpTtF Raleigh,
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There is no “sound need” for a
national meeting of broadcasters to
crystallize uniform opposition to the
FCC’s plan to adopt the commercial
time standards now encompassed in
the radio-TV codes of the National
Association of Broadcasters, accord-
ing to NAB President LeRoy Collins.

Replying to a request by the
Georgia Association of Broadcasters
that the NAB call such a meeting,
Governor Collins said that the NAB
will develop its strategy of opposi-
tion “through normal channels.”

GAB made its proposal to the na-
tional association following a May
25 “emergency” meeting of its board
of directors. Jack Williams, GAB
executive secretary, wrote Governor

NAB's opposition going ‘through channels’

Collins of the Georgia request and
said that GAB would hold off on
plans to call its own meeting of
southern states to give the NAB an
opportunity to act.

Five states already have pledged
support of the Georgia position, Mr.
Williams said. “We have no desire to
splinter or oppose NAB,” he told
Governor Collins, “but we feel
strongly that urgent action must be
taken—and soon. . . Georgia broad-
casters hope to have and expect
NAB’s leadership.”

Governor Collins, in reply to GAB,
said that "no one has any reason to
doubt where we stand on this issue.”
He said NAB opposition will be de-
veloped through committee, board

and staff considerations “and will be
pressed in the manner we conclude
will be most effective.”

The NAB president told GAB to
use “your own judgment as to what
meetings you stimulate, but any im-
pression you may give . . . that NAB
may not be concerned or not active
in its efforts will be wholly errone-
ous.”

NAB plans to ask the FCC for
an extension of the present July 1
deadline for comments on the con-
troversial rulemaking, NAB Vice
President Howard Bell disclosed in
a letter to Mr. Wiliams. He said the
NAB board, meeting in Washington
June 24-28, will go over the proposal
in planning the NAB’s opposition.

N. C. The ninth radio code board
member, Richard M. Fairbanks, wisc
Indianapolis, did not attend.

In the face of the FCC threat to
adopt the time standards, the board
tabled all pending proposals to relax,
amend or repeal them entirely. And,
while the board was meeting, the con-
cept of expressing commercial limita-
tions in percentages rather than min-
utes, and computing on a daily rather
than an hourly basis (BROADCASTING,
May 27), continued to be pushed out-
side Washington.

No Change In Total = Broadcasters
advocating this approach stressed that
it could be adopted on a basis that
would not change the permissible total
of commercial content, yet would per-
mit a redistribution of that content to
accommodate the needs of most if not
virtually all stations, large or small.

Thus, its supporters maintained,
more stations would be “able” to sub-
scribe to the code—and more subscrib-
ers would be able to adhere more
closely to it.

In television, for example, it was
estimated that this could be accom-
plished by amending the code to read
that not more than 20% of the entire
broadcast day, not more than 25% of
any one hour, should be devoted to
commercials.

These figures would in no way rep-
resent a relaxation of current standards,
advocates emphasized.

These supporters felt that, in addi-
tion, there should be a qualitative study
such as Mr. Swezey has proposed to
learn more about how the nature of a
commercial, as distinguished from the
simple measure of its length, contrib-
utes to so-called overcommercialization.
But they urged the adoption of their
code revisions now, contending that
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the qualitative study, no matter how
desirable, should not be used as an
excuse—or a reason—for deferring
valid changes.

Monitoring Report = A random sam-
pling of 244 radio code stations showed
91.7% compliance with limitations on
commercials during 1,088 of the most-
listened-to hours of the broadcast day,
Mr. Stone reported. Hours covered in
the monitoring were 7-9 a.m. and 4-6
p.m. during the past 10 months.

During the monitored hours, there
were only 91 hours of commercial
time in excess of that prescribed by the
code, or 8.3% above the maximum.
The 91 hours averaged to one minute,
41 seconds an hour above the time
standards’ allowable maximum of 18
minutes commercial time for any given
hour.

Mr. Ellis said the results show “an
excellent degree of compliance.” He
speculated that most instances of viola-
tions were inadvertent rather than a
deliberate flaunting of the code.

The monitoring report showed that
compliance averaged 93.8% during the
evening and 89.6% from 7-9 a.m.

The code board recommended that
the radio code be amended to include
a specific provision against the dispar-
agement of competitive products by
advertisers. Another proposed change
would state that “religious programs
shall place emphasis on religious doc-
trines of faith and worship,” excluding
the present specific prohibition against
the presentation of controversial or
partisan views “not directly or neces-
sarily related to religion or morality.”

These proposed changes, as well as
the time standards, will be considered
by the NAB radio board at its June
24 meeting in Washington. The code
board cannot make final changes and
only recommends to the parent body.

Georgia vetoes Texas plan

The Georgia Association of Broad-
casters has voted “unanimously” not to
accept the invitation of the Texas Asso-
ciation of Broadcasters to join a pro-
posed Federation of State Associations
(BROADCASTING, May 27).

“This is an extremely poor time to
further splinter the broadcasting indus-
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try which is already rent by far too
many splinter organizations,” GAB
wrote Jack Roth, president of TAB.
Instead, Georgia suggested that Texas
support its drive to create a vice presi-
dency at the National Association of
Broadcasters whose sole duty would be
to work with state associations.

NAB’s ‘leadership’
defended by Collins

LeRoy Collins, president of the Na-
tional Association of Broadcasters, re-
plied sharply last week to rising criti-
cism of the “leadership” the NAB is
providing for the broadcasting industry.

Speaking before the Connecticut
Broadcasters Association, he said that
some of those who criticize the NAB
role of leadership “do so in apparent
ignorance of the true facts. Frequently,
also, the critic will provide nothing
more than a vague, general emotional
appeal without suggesting alternative
courses of action,” he charged.

While the NAB is “disturbed by
some current FCC procedures,” Gov-
ernor Collins said, he urged that “no
one heed the prophets of doom—those
on the fringes of our industry who
would have us believe that there is im-
placable enmity between the FCC and

terms. Fast growing market.

market. Excellent

realize potential. Good terms.

Outstanding Values
in Radio-TV Properties

Profitable 3 year record daytimer. Tops
all ratings. Solid market. Liberal terms.

Excellent daytime facility. Number 1
rating. Absentee owner will offer good

Powerful daytimer in multiple station
facility. Presently
profitable, but needs owner-manager to

the broadcaster. . .

He urged those who disagree with
NAB policies to work within its estab-
lished framework to seek changes
“rather than attempt from the outside
to weaken the whole fabric of industry
unity . . . Otherwise, there can be no
recognizable voice of broadcasting, only
a meaningless din of chaos and confu-
sion with inevitable ultimate default
and failure.”

NAB’s No. 1 objective is to help
broadcasters to become better and
stronger, Governor Collins said. The
NAB has a strong government relations
program to avoid federal incursion into
broadcasting.

Renewal Letters = For the first time
in public, the NAB president men-
tioned license renewal inquiries which
the FCC is sending to TV stations
questioning local live programing. “Cer-
tainly one can raise questions on this
subject,” he said, “but such questions
should be direct and meaningful to
obtain useful answers. To ask a ques-
tion of a licensee in a form to indicate
to some that a particular answer is
desired is, I submit, improper.”

The NAB president spoke specifically
of two broadcasting problems with
government — congressional investiga-
tion of the ratings services and the
FCC'’s threat to adopt the NAB’s com-
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mercial time standards. He said the
industry’s ratings research plan (BROAD-
CASTING, May 27} is a “bold and un-
precedented concept that will be one
of the most significant developments in
the history of broadcasting.” The pri-
mary objective of the plan, he said, is
to assure that audience measurement
services are valid, reliable and effec-
tive.

If more stations subscribe to the
NAB radio and TV codes, Governor
Collins said, the FCC rulemaking
“would never have seen the light of
day.” He said this threat of govern-
ment intrusion is wrong and the NAB
will oppose it “with all our strength
and effectivenness. Discipline is needed
in this area, but this is a proper place
for self discipline through our own
initiative and resources, not for gov-
ernment stricture.”

Changing hands
ANNOUNCED = The following sales of

station interests were reported last week
subject to FCC approval:

s wpz Decatur, Ill.; Sold by Frank C.
Schroeder Jr. to Stephen P. Bellinger,
Morris E. Kemper, Joel W. Townsend,
Ben H. Townsend and T. Keith Cole-
man for $325,000. The buyers control
wizz Streator and WRAM Monmouth,
both Illinois. wpz is a 1 kw daytimer
on 1050 kc with MBS affiliation. Broker
was Hamilton-Landis & Associates.

= WRIM Pahokee, Fla.: Sold by WRIM
Inc. to Mr. and Mrs. John N. Traxler
for $23,000. Station is 500 w daytimer
on 1250 kc. Broker was Chapman Co.

= kpwc(FM) West Covina, Calif.: Sold
by J. Kent Blanche and associates to
Sherman J. McQueen and group of
Southern California local businessmen
for $15,000, Station, which has been
silent since July 1962, operates on
98.3 mc with 810 w. Broker was Wilt
Gunzendorfer & Associates.

APPROVED = The following transfer
of station interests was among those
approved by the FCC last week (for
other commission activities see For
THE RECORD, page 88).

= KTTV(TV) Los Angeles, Calif.: Sold
by the Los Angeles Times-Mirror to
Metromedia Inc. for $10,390,000 (see
page 75).

MAAC names permanent
group on standards

MBS announced last week that the
Mutual Affiliates Advisory Committee
has appointed a permanent research
committee to study ways and means of
establishing a single-standard of radio
listening measurement.

MAAC approved the move at a
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meeting of its 25 members in Nassau,
Bahamas. Ray Anderson, research and
marketing director of the Minnesota
Mining & Manufacturing Co., parent
company of Mutual, was named con-
sultant to the research committee.

MAAC unanimously commended the
administration of the network and its
news and special events divisions for
performing “a most outstanding job in
serving the affiliates with a superior
radio service.”

The committee re-elected Victor C.
Diehm, wazL Hazleton, Pa., chairman.
Other officers elected were Carter C.
Peterson, WBGY Savannah, Ga., vice
chairman, and Ed Breen, xvFD Fort
Dodge, Iowa, secretary.

WUHY-TV gets CBS
grant of $100,000

CBS-TV continued its financial sup-
port of educaticnal television with the
announcement last week of a $100,000
grant to assist operation of WUHY-TV,
the ETV outlet for Philadelphia.

According to CBS officials, the con-
tribution raises to $1,350,000 the
amount which the network has given
in cash contributions to various ETV
enterprises in the country.

WUHY-Tv previously had received
equipment, facilities and technical aid
from CBS, and when the station’s stu-
dios were hit by fire in 1960 the CBS-
owned wcau-Tv in Philadelphia made
its studios and facilities available to
WUHY-TV then WHYY-TV.

In making the gift, CBS President
Frank Stanton said that CBS supported
efforts to make television “a useful tool
of instruction, to develop new educa-
tional techniques, and to supplement the
intellectual and cultural activities of
commercial television. We welcome,
both the opportunity that commercial
television has to learn from educationai
television’s greater freedom to experi-
ment and the increased competition to
earn the viewer’s attention,” he said.

Microwave for ETV planned

An agreement to exchange educa-
tional TV programing by microwave
transmission has been announced by
the New Jersey Educational Television
Corp. and WHnYY-Tv Inc. of Philadel-
phia.

Initially the system will link NIJ-
ETV’s proposed channel 77 Essex with
WUHY-Tv and later connect ETV out-
lets in New Brunswick, Atlantic City
and Glassboro as part of the “live net-
work.” The proposed system will link
the four New Jersey educational sta-
tions with each other as well as with
WUHY-TV.
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FCC okays sale of KTTV(TV) Los Angeles

METROMEDIA PURCHASE GIVES IT FULL TV QUOTA

The FCC unanimously approved the
sale last week of KTTV(TV) LoOs An-
geles from the Los Angeles/ Times Mir-
ror Co. to Metromedia Inc. for $10,-
390,000, one of the highest prices for
a broadcast property.

In approving the transfer, with Com-
missioner Robert T. Bartley abstaining,
the commission said it was without
prejudice to its avowed hope that one
of Los Angeles’ seven VHF stations
might become an educational, non-
commercial outlet. This was expressed
in the FCC’s 1961 notice of inquiry.

The grant was conditioned on (1)
the outcome of the ex parte proceed-
ings involving wrTv(Tv) Orlando, Fla.,
and (2) that John P. Crisconi relin-
quish his stockholdings in either Metro-
media Inc. or wkTv(Tv) Utica, N. Y.

The Orlando case involves allegations
of ex parte contacts with members of
the FCC resulting in the channel 9
grant to Mid-Florida Television Corp.
in 1957. John W. Kluge, president of
Metromedia, was at that time a prin-
cipal stockholder in the Orlando appli-
cant. He has since disposed of his in-
terest in that station. wrTv(TV) prin-

cipals were cleared of the off-the-record
taint by the FCC after a rehearing.

Mr. Crisconi owns less than 1% of
Metromedia stock and a little over 6%
of the wkTv ownership. With the ac-
quisition of KTTv, Metromedia becomes
the owner of five VHF and two UHF
television stations, In an attempt to
overcome this technical violation of the
duopoly rule (which prohibits any one
entity from owning more than five VHF
and two UHF television outlets), Mr.
Crisconi placed his wkTv stock in a
trusteeship. The commission, however,
did not accept this arrangement. WKTV
principals recently purchased KsYD-TV
Wichita Falls, Tex. (BROADCASTING,
March 18).

The transaction involves the acquisi-
tion of all the stock of the Times Mir-
ror Broadcasting Co., licensee of the
channel 11 independent. Robert W.
Brechner, president and general man-
ager of the station, will remain in
charge.

§till To Come = Still pending FCC
approval is Metromedia’s purchase of
KLac-aM-FM Los Angeles for $4.5 mil-
lion (BROADCASTING, March 18). Only
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three weeks ago Metromedia announced
the purchase of wcBM-aM-FM Balti-
more for $2 million (BROADCASTING,
May 20).

Metromedia’s broadcast holdings:
WNEW-AM-FM-Tv New York; KMBcC-
aM-FM-Tv Kansas City, Mo.; wTTG(TV)
Washington; Kovr(Tv) Sacramento,
Calif.; alil VHF, and wrvHa(TV) Peoria
and wrtve(Tv) Decatur, both Illinois
and both UHF, and wir-AM-FM Phila-
delphia and wHK-AM-FM Cleveland. It
also owns the outdoor advertising firm
of Foster & Kleiser.

Fire hits Chicago FM

wDHF(FM) Chicago expected to re-
sume broadcasting over the weekend
from temporaty studios, James DeHaan,
president-general manager, said Thurs-
day. The station went off the air May
24 after a $100,000 fire which also
destroyed new stereo and automation
gear waiting to be instailed.

‘No payola’ affidavits sought by KFWB
POLLS RECORD PROMOTERS TO SEE IF THEY'RE CLEAN

About 20 record promoters have
signed affidavits that they have not
made gifts of more than nominal value
to any employe of xFwB Los Angeles,
J. Joseph Bernard, station manager, said
last week. Several affidavits are com-
ing in each day, he said, and he looks
for the trend to continue until all, or
the vast majority, of the city’s record
promoters are accounted for. Some are
delaying, he said, because they rep-
resent companies with Eastern head-
quarters which must be checked before
any local action is taken.

The affidavits are in response to a
letter written May 14 by Mr. Bernard
requesting all record promoters who
submit records for use on KFwBs that
they have not engaged in any form of

Some of results of first contract
placed by Edward Petry & Co. as
sales representative for an interna-
tional broadcasting service are ex-
amined on the desk of Ralph Pen-
nell, marketing director of Electric
Storage Battery Co. International,
which through Petry placed the cam-
paign on Radio New York World-
wide (WRUL).

ESB, one of the sponsors of
WRUL’s coverage of the Gordon
Cooper space flight, got almost 3,000
letters (average postage: 30 cents) in
response to an offer of a Ray-O-Vac
flashlight. With Mr. Pennell (seated)

Petry reps for shortwave station

are (1 to r), Jack Duffy, Petry
sales representative; David Wheeler,
ESB sales representative, and Gene
Mancini, ESB assistant merchandis-
ing and advertising director.

WRUL's appointment of Petry to
handle sales to U. S. companies
doing business overseas was an-
nounced last week. Petry meanwhile
has racked up sales to Chrysler In-
ternational, RCA, Champion Spark
Plugs, and Voice of Prophecy. Radio
New York, which was acquired Jan.
1 by the Mormon Church, is headed
by Raif Brent. It is an international
affiliate of ABC Radio.
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payola to get their records played. The
letter states that it was written as a
result of an anonymous telephone call
to Joseph C. Drilling, president of
Crowell-Collier Broadcasting Co., owner
of kFwB and other radio stations. The
call, Mr. Bernard stated, charged that
KFWB’s record librarian, Don Anti,
“demands and receives gifts of monies,
clothing, extensive trips and an in-
ordinate amount of entertainment from
certain record promoters and record
companies.” The caller said that if Mr.
Anti is not replaced, a report of his
activities will be made to the FCC.

Mr. Bernard said that he too had re-
ceived anonymous calls and has asked
for “names, incidents and proof” with-
out receiving any evidence to back up
any of the charges. His letter quotes
one of the basic CCBC policies for-
bidding the acceptance by staff members
of any gift having a normal retail value
of more than $20 or a loan of any
amount and adds that each employe
signs an affidavit every three months
that he has complied with this policy.

“I approach this problem with the
premise that all of you are honest and
above reproach in the areas mentioned.

. ." Mr. Bernard wrote the record
promoters. “I therefore ask each of you
in the promotion business to sign and
notarize the attached form. . . . If any-
one does not do so, it shall become my
duty to see that he is barred from the
station.”

The letter was discussed at a meeting
of the Southern California Record In-
dustry Promoters and the question was
raised why it was sent to them rather
than to the record distributors or manu-
facturers. “The answer is simple,” Mr.
Bernard explained. ‘‘The promoters are
the people we do business with, not the
manufacturers or the distributors. The
promoters bring the records to us and
leave them for us to play and then to
decide whether or not they merit use
on the air for our program format.”

KFWE gets about 200 records a week,
submitted almost entirely by record pro-
moters, he said. A committee made up
of the program director, the music li-
brarian and the disc jockies, listens to
about 40 records of the total and de-
cides which should go on the station’s
play list for the following week. “The
librarian selects the records for the com-
mittee to hear. Therefore his opinion
is especially important to the record
people.” Mr. Bernard said that he be-
lieves the anonymous phone caller is a
disgruntled promoter whose records
have failed to get on the KFWB play list.

There are about 100 record promot-
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ers active in the Los Angeles area and
about 60 of these belong to SCRIP.
The president of SCRIP, Russ Regan
of Buckeye Record Distributors, and the
organization’s secretary, Pamela Burns,
an independent record promoter, have
both signed affidavits, Mr. Bernard said.
To date, he added, no one has fiatly re-
fused to sign one.

66 broadcasters
enrolled for seminar

Broadcast executives, 66 strong, will
invade the Harvard University campus
this summer for the fourth annual
executive development seminar spon-
sored by the National Association of
Broadcasters.

James H. Hulbert, manager of the
NAB department of broadcast man-
agement who is in charge of the sem-
inar, said that no more registrations
can be accepted for the July 14-26
sessions at the Harvard Graduate
Scheol of Business Administration. Sta-
tion executives plan to attend from 26
states, Canada, Puerto Rico and an
American newsman from England, he
said.

The course is designed to develop
skills in the analysis and solution of
management problems and special at-
tention will be given to competitive
programing, personnel, finances and
selling. Instruction will be by the “case
method” technique developed by the
Harvard Business School. Special re-
search materials provided by the broad-
casters and specifically tailored for the
seminar will be used, Mr. Hulbert said.

A complete list of registrants fol-
lows:

COLORADO—Lee Fondren, KLZ Denver.

FLORIDA—Edmund Ansin, WCKT(TV)
Miami; William Faber, WFLA-TV Tampa;
Kenneth F. Small, WRUF Gainesville.

GEORGIA—Charles Doss, WROM Rome;
Joseph Higgins, WAII(TV) Atlanta; Virgil
B. Wolff, WRDW-TV Augusta.

ILLINOIS—Timothy Ives, WJBC Bloom-
ington: Thomas Miller, ABC Television
Spot Sales, Chicago.

FINANCIAL REPORTS

INDIANA—Hugh Kibbey, WFBM-TV In-
dianapolis.

IOWA—Kenneth Hastie, WMT-TV Cedar
Rapids.

KANSAS—Robert
Hays.

LOUISIANA—Roger Davison, WJBO Ba-
ton Rouge; Paul Goldman, KNOE-AM-TV
Monroe; Robert Schultis, WDSU-TV New
Orleans.

MAINE—Richard Bronson, WABI-TV
Bangor; Robert Maynard, WMTW-TV Port-
land; Donald Powers, WCSH-TV Portland;
Eugene Wilkin, WGAN-TV Portland.

MASSACHUSETTS—Leslie Arries Jr,
WHDH-TV  Boston; Donald  Thurston,
WMNB North Adams.

MICHIGAN—Donald DeSmit Jr., WKZO-
TV Kalamazoo; James Gross, WIIM-AM-TV

Schmidt, KAYS-TV

Lansing; Michael Lareau, WQOD Grand
Rapids; Franklin Sisson, WWJ-TV Detroit.
MISSOURI—Ray Karpowicz, KSD-TV St.
Louis; Robert Wormington, WDAF-TV
Kansas City.

MONTANA—Edmund Peiss, KOOK-AM-
TV Billings.

NEBRASKA—Ed Hundley, KNCY Ne-
braska City.

NEVADA—Lee Hirshland, KOLO-TV
Reno.

NEW YORK—John Dickinson, Harring-

ton, Righter & Parsons Inc., New York;
QOle Morby, Time-Life Broadcast Inc., New
York; Mark Olds, WINS New York: Robert
Peebles, WROW Albany: Sam Slate, WCBS
New York.

NORTH CAROLINA—Victor Dawson,
WFNC Fayetteville; L. G. Jones, WTORB
Winston-Salem; Penn Watson, Jr, WGTM
Wilson.

NORTH DAKOTA—A. L.
KFYR Bismarck.

OHIO—James Burgess, WLW Cincinnati;
George Campbell Jr., Peoples Broadcastinf
Corporation, Columbus; Harry Crowl,
WAVI Dayton; Lawrence Rogers, Taft
Broadcasting Company, Cincinnati; David
Stewart, WKBN-TV Youngstown; Richard
Wolfe, WBNS Columbus.

PENNSYLVANIA-—Arthur Carlson WSBA,

Anderson,

York: E. J. Meehan, Jr., WPBS Philadel-
phit!; Dan Shields, WGAL-AM-TV Lan-
caster.

RHODE ISLAND—Albert Gillen, WPRO-
TV Providence; H. William Koster, WEAN
Providence.

SOUTH CARQLINA—Bruce Buchanan
WFBC, Greenville; Law Epps, WIS-TV
Columbia; Charles Sanders, WSPA-AM-TV
Spartanburg.

TEXAS—John O'Brien, KTON Belton;
Edwin Pfeiffer, WFAA-TV Dallas; William
Terry, KRBC, KACB-TV Abilene.

VIRGINIA—Harold Barre WRVA. Rich-
mond; Harold Soldinger, WTAR-TV Nor-
folk; J. Glen Taylor, WAVY.TV Ports-
mouth.

WASHINGTON—Lincoln
AM-TV Seattle.

WISCONSIN—Arlow D. Bice, Jr., WCWC
Ripon; Norman M. Postles, Superior.

Also attending will be:

Dennis Barkman, CFAM Altona. Mani-
toba, Canada.: Rod Macleish, Westinghouse
Broadcasting Co., London; Harlan C. Mc¢-
Fadden. WKAQ San Juan; Segismundo
Quinones Jr., WPRM San Juan.

Miller, KIRO-

Tax reform would hit family-owned firms
BILL CAN ADD $10 MILLION A YEAR TO U. S. COFFERS

High-bracket tax payers who set up
personal or family-owned corporations
for tax purposes—a grouping which in-
cludes some television performers and
other people in broadcasting—would be
affected by a tax reform proposal tenta-
tively approved last week by the House
Ways and Means Committee.

Subject to review by the committee,
the proposal is aimed at catching about
$10 million in tax revenue which the
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government says it loses to “incorpo-
rated pocketbooks” of the wealthy.

Under present laws corporations pay
a tax rate of 7.8% on dividend income,
but individuals pay from 16 to 87%,
depending on their tax bracket. The
first $50 is exempt in either case.

The reforms would tighten up restric-
tions in this area which President Ken-
nedy called “inadequate” in his January
tax message. If adopted, the measures
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would make it more difficult for a tax-
payer to use a corporation as a device
for avoiding full taxes on investment in-
come without running into the punitive
taxes which are levied on personal hold-
ing companies.

Chris Craft reports profit

Both television stations owned by
Chris Craft Industries Inc., a diversified
company which owns KpTV(TV) Port-
land, Ore., and kcor (Tv) Los Angeles,
are operating profitably, John G. Ban-
nister, president of the company said
in a May 20 report to stockholders on
first quarter earnings. xcop, he added,

achieved a profit position for the first
time in the latter part of 1962.
Three months ended March 31:

1963
Earned per share® § 21 0.34
Revenues 17,468,186.00 17,803,252.00
Earnings before
federal taxes 315,449.00 859,240.00
Net earnings 290,449.00 469,240.00

*Based on 1,376,672 shares outstanding as
of March 31.

TV-Electronics Fund up 14.2%

Total net assets of Television-Elec-
tronics Fund Inc, increased to $378.1
million on April 30, the mid-year of
the fund’s fiscal vear, it was reported
last week. This is a 14.2% growth in

EQUIPMENT & ENGINEERING

A television system for the blind?
ELECTRIC IMPULSES ON BRAIN MAY MAKE IT POSSIBLE

A television system may someday
bypass the eye and send electric im-
pulses directly to the brain, enabling
a blind person to “watch” television.
This possibility was presented by Dr.
Allen DuMont at the International Tele-
vision Symposium in Montreux, Switz-
erland.

Dr. DuMont is the founder and
senior technical consultant of DuMont
Laboratories Division of Fairchild
Camera and Instrument Corp. He said
“there are outstanding electronic sci-
entists who are convinced that we will
be able, eventually, to feed electrical
waves directly to the human brain . . .
with such precision that in combination
with the human nervous system, a blind
person will actually enjoy television
pictures.”

Other developments in TV envi-
sioned by Dr. DuMont:

= “There is little question that color
television of a 3-dimension type will

replace present black-and-white receiv-
ers while the sound portion will be
stereophonic.

= “Qur better receivers will have
their own tape recorder in order that
particular programs can be taped.

= “Miniaturization will take over in
the area of the pickup camera, so that
we will have television cameras that
will weigh less than a pound.

= “Interconnection from city-to-city
or country-to-country will utilize lasers
in combination with fiber optics, rather
than presently existing coaxial cable
and microwave.”

FM-stereo in about haif
of combination sets

Almost 50% of all radio-television
and radio-phonograph combination sets
produced during the first quarter of
1963 were capable of FM-stereo recep-
tion, the Electronic Industries Associa-

Production of TV receivers with
UHF spurted in March to a high of
76,481, more than any month in the
last 15 months, Electronic Industries
Association has reported. EIA also
said that distributor television set

EIA first quarter reports:

*Does not include auto radios.

First quarter set sales figures

SALES
Period v (With UHP) Radio (FM)
Jan-March 1963 1,641,617 1,887,894
Jan-March 1962 1,567,987 2,177.998
PRODUCTION
Jan.March 1963 1,738,781 (198,226) 4,187,540** (264,125)
Jan:March 1962 1689614 (134,647) 4,625,344 {241,736)

**Includes 1,929,809 auto radios compared to 1,618,331 for same quarter in 1962. FM
production does not include FM auto receivers.

sales for the first quarter of this
year were more than 73,000 sets
above the total sales for the same
period last year. Radio sales for the
quarter were down by almost 300,-
000.
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assets from the $331 million in Oct.
31, 1962, the end of the last fiscal year,
Chester D. Tripp, president of the fund,
pointed out. Net asset value per share
rose to $7.48, a gain of 17.5% from
the close of the 1962 fiscal year.

Audio Devices report

Audio Devices Inc.,, New York,
magnetic tape manufacturer, quarterly
report for period ending March 31:

1963
Earned per share $ 0.14
Net income before federal taxes 245.880.00
Net income after taxes 123,480.00

Total sales

Total shares outstanding
{This_is Audio Devices' first issuance of

quarterly reports.)

1,899,050.00
68,371

tion has reported.

During the first three months of this
year, 24,465 radio-TV combinations
out of 62,816 had FM-stereo. In radio-
phonograph combinations, 180,752 out
of a total of 348,436 were equipped to
receive stereo signals. This adds up to
205,217 combination receivers out of
411,252 total capable of receiving
stereo. For all of last year, 767,539
combination receivers (nearly 46%)
out of a total of 1,677,385 combina-
tions had FM-stereo.

CBS-TV to purchase
44 Mark IV cameras

Marconi’s Wireless Telegraph Co. has
received what it claims is the largest
single order ever placed for 4l4-inch
image orthicon television cameras. The
order for 44 Marconi Mark IV camera
channels was placed by the CBS Tele-
vision Network.

The cameras, which were ordered
after an extensive series of evaluation
tests, are fitted with a transistorized pre-
amplifier.

The new CBS television center in
New York will receive 29 of the new
cameras between July and November.
Another six are for the new CBS News
facility in Washington and nine, to be
delivered in July, will be used in two
studios at the network’s Television City
in Hollywood.

Cameras now ‘lock on’
to track launches

Photographers are now using tele-
vision to “lock on” to space rockets
so that the camera automatically fol-
lows a launch.

A compact tracking system, devel-
oped by Douglas Aircraft Co. and
Admiral Co., was used three weeks ago
at the Cooper launch. Motion picture
cameras were mounted on top of a
19-foot van, alongside of which was a
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vidicon TV camera trained on the
Atlas missile. At launch, the Atlas’s
exhaust flames created an electronic
“signature” for the TV cameras which
automatically tracked the flight until
booster burnout. Coupled to the TV
camera via a servo-mechanism control
was the motion picture camera.

Films from the motion picture cam-
era were processed automatically in
the van and furnished to the television
pool and still photographers. The pic-
ture from the vidicon also can be
video taped or used for live broadcast.

The system has been used previously
to guide radar antennas at White Sands
missile range in New Mexico during
the hypersonic flight of the Nike-Zeus
anti-missile missile; to track an Arcas
rocket at Wallops Island, and to track
the Delta vehicle which launched Tel-
star II at Cape Canaveral.

Zenith displays new
color tube at parts show

Although Zenith Radic Corp. is not
expected to announce the start of com-
mercial production and technical de-
tails of its color picture tube for several
weeks, a factory model of the new
21-inch three-gun shadow mask tube
was on display in Chicago at the 1963
Electronic Parts Distributors show.

The new tube was described as the
“blood brother” of RCA’s standard
color tube. It is being made under
cross-licensing  agreements between
Zenith and RCA, it was explained.

The new color tube is being made
by Rauland Corp., a Zenith subsidiary,
and was on display with other Zenith-
Rauland TV picture tubes at the Rau-
land exhibit. Rauland has supplied
Zenith with color TV tubes for some
dozen or more years for the set maker's
own developmental purposes, a Rau-
land representative said.

A new UHF all-channel booster to
extend fringe area home reception of
UHF TV stations was introduced at
the May parts show by Blonder-Tongue
Labs. which claimed the unit is the first

WHIP THE HAZARD OF
£1BE' SLANDER,

As ‘OF PRIVACY, PIRACY,
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3) Good Insurance.
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Suits dropped

Motorola Inc. and Zenith Ra-
dio Corp., both Chicago, have
agreed to dismiss suits against
each other for TV receiver patent
infringements, the two firms have
announced. The litigation began
in 1959 when Zenith charged
Motorola had infringed patents
covering remote control and other
TV set features. Motorola subse-
quently filed a countersuit over a
circuitry patent.

all-channel unit of its kind. Jerrold
Electronics also displayed its new line
of top-of-the-set UHF converters which
enable existing VHF-only set owners
to tune UHF too. Models tune all
UHF channels 14 to 83 and range in
price from $29.95 to $49.95.

Many of the exhibits this year also
disclosed increased interest in FM
stereo and citizens band radio. The
parts show is sponsored jointly each
year by the Electronic Industries Asso-
ciation, Western Electronic Manufac-
turers Association, Association of Elec-
tronic Manufacturers Inc. and National
Electronic Distributors Association.

Teleprompter to sell
manufacturing operations

Teleprompter Corp., New York, an-
nounced last week that it plans to sell
the electronics manufacturing opera-
tions of the company to a private group
of investors, and henceforth concen-
trate on its community antenna, closed-
circuit and live meeting production
services.

Neither the price nor the identity of
the prospective purchasers was di-
vulged. Stockholder approval of the
sale will be sought at the company's
annual meeting in July. The electronic
manufacturing division makes the Con-
ley continuous loop magnetic tape car-
tridges, Weathers high-fidelity compo-
nents, and products used in broadcast-
ing, government and education.

Teleprompter had a net loss of $800,-
000 in 1961 and a net profit of $55,000
in 1962.

Technical topics...

Tube plant = International Telephone
and Telegraph Corp. has started con-
struction of a $3.5 million Electron
Tube Division unit at Easton, Pa. The
plant will manufacture “special purpose
tubes” and include research facilities for
the ¥T&T system.

New technical handbook = General
Electric Co., Owensboro, Ky., has re-

leased its tenth edition of *Essential
Characteristics,” receiving tube, capaci-
tor and picture tube handbook, Priced
at $1.50, the publication features sev-
eral innovations from past editions. All
receiving tubes with same base pin con-
nections are listed together alongside
respective basing diagrams.

Shielded containers = Spun construc-
tion netic containers in two sizes, 3%2-
inches and 20-inches, are being made
available through Magnetic Shield
Division of Perfection Mica Co., Chi-
cago.

Animation equipment = S.0.S. Photo-
Cine-Optics, New York, has introduced
two new animation stands, ‘“Tel-Anima-
stand” models IA and IIA. The IIA
is a portable table model with self ad-
justing platen, motorized vertical cam-
era adjustment and fully rotating cam-
era priced at $4,500. The IA, a similar
model with *zoom motor drive,” is re-
ported to be suited for titles, TV com-
mercials and other animation produc-
tion. It lists at $3,250.

Digital gear = Digital display units
which were part of CBS-TV’s election
tallying equipment are being marketed
by CBS Laboratories, Stamford, Conn.
The units are described as suitable for
production control systems, time in-
terval displays, tabulation and a variety
of other uses.

WHY SALES CLIMB
ALONG THE SKYLINE

You're picking a ‘'one-buy” TV
market of over '/a million homes

with General Merchandise
. sales as big as the 36th
&  metropolitan area.
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TV NETWORK
R e

P.O.BDX 2191 * IDAHDO FALLS, IDAHO
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FANFARE

Radio month produces crop of promotions
TRANSISTORS ARE STATIONS' FAVORITE GIVEAWAYS

Governors signed proclamations and
stations developed contests to promote
May as National Radio Month.

In Michigan, where Governor George
Romney issued a proclamation for ra-
dio month, the Mid-State FM Network
presented him with an FM stereo radio.
The Connecticut proclamation, read by
Governor John Dempsey, was carried
by more than 30 stations in the state.

Transistor radios were presented by
several stations. KTTR Rolla, Mo., gave
away a transistor a day during the
month. Listeners were asked to write
about what the station meant to them.

At wuaM Rochester, N. Y., the sta-
tion tied its 41st anniversary to the ra-
dio month promotion and offered to
swap a transistor radio for any radio
receiver manufactured or home-built
no later than 1925. Fifty-five radios
were delivered at the station’s booth at
the Rochester Home Show. The earliest
was a 1912 Clapp-Eastman crystal set,
still in working order.

wsB Atlanta ran weekly contests
during the month, with winners receiv-
ing FM radios. The contests included
the hours listened most and why; the
best joke heard on radio; favorite radio
personality, and the number of adver-
tisers the station had during the con-
test’s period.

In Minnesota and North Dakota, five
stations operated by Bob Ingstad

The Georgia Association of Broad-
casters presented the finalists in its
Miss Mobile Radio contest at the At-
lanta Advertising Club. The girls and
their sponsoring stations (! to r): Joyce
Bell, WCHK Canton; June Crr, WGAU,
WRFC and WDOL, al! Athens; Arthur
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worked with local chambers of com-
merce in presenting Fred A. Palmer,
sales consultant. Mr. Palmer conduct-
ed one-day clinics in each community
and spoke to high school students.

weBR Baltimore used radio month to
salute to its competitors. It allotted one
day to each AM and FM in the city
with a series of vignettes detailing the
station’s programing, community ac-
tion and its principals.

The radio industry received a salute
from Kiwanis International. Local Ki-
wanis clubs were asked to let “broad-
cast people know how much you ap-
preciate the support that they have
given . . . [and] the unflinching stand
the broadcasters take in the sacred
matter of free speech in a free land.”

The Georgia Association of Broad-
casters developed several events for its
radio month campaign, culminating in a
Miss Mobile Radio contest. Five fina-
lists, chosen from a statewide radio
promotion, were presented to the At-
lanta Advertising Club on Radio Day,
and the winner will be chosen at the
GAB's annual convention, June 11.

The GAB used specially prepared
materials to salute Law Day on May I,
with almost 2,000 spots and programs
aired. During the month, the GAB an-
nounced the winner of its first $500
radio-TV scholarship and selected its
annual Prestige Award winners,

F

McCoy, president of Blair Radio, fea-
tured speaker of the day; Nelle Mc-
Bride, WFEH Louisvilie; Barry Sher-
man, WQXI Atlanta, GAB Radio month

chairman; Genelda Odum, WGGA
Gainesville, and Charlene Tarpley,
WRGA Rome.

Pick a seat, any seat

A contest with only one prize
has been announced by KGLM
Avalon (Catalina), Calif.: all
272 seats to the June 24 evening
performance of “Billy Barnes,
L.A.,” a revue now playing at the
Coronet Theatre in Los Angeles.
The listener who writes the best
explanation in 50 words or less
of why he wants to be entertained
all by himself by the six perform-
ers in the show’s cast will get the
right to invite 271 guests, to sell
that many tickets or to tear them
up and enjoy the play in solitary
grandeur.

How now,
experimental cow

A “milkdown” to determine whether
a cow gives more milk listening to the
uninterrupted musical program seg-
ments on walT Chicago or to the di-
verse fare offered by the city’s “top
five” stations was undertaken May 23
by walt. Two cows were placed in
special window stalls at a downtown
department store for two weeks of pub-
lic display.

One cow is wearing earphones tuned
exclusively to warr. The other cow is
listening alternately for two hour seg-
ments to each of the “top five” compet-
itors selected by walr and including,
alphabetically, wBBM, WGN, WIND, WLS
and wynr. Each cow will be milked
twice daily during rush hours and the
one producing more milk will be the
winner. Promotion also includes nam-
ing the cows.

19 stations get awards
for on-air promotion

Nine television stations and 10 radio
stations were cited for on-air promotion
of their own facilities in the Broad-
casters’ Promotion Association’s second
annual awards competition.

Judging by three advertising agency
executives was based on motivation,
creativity, execution of idea and contri-
bution to industry, Serving as judges
were Robert Boulware, vice president
and associate media director at Fletcher,
Richards, Calkins & Holden; Samuel
Vitt, vice president and media director
at Doherty, Clifford, Steers & Shenfield,
and Bern Kanner, associate media di-
rector at Benton & Bowles.

The winners will receive engraved
awards from the Broadcasters’ Promo-
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tion Association, at the group’s annual
seminar in San Francisco, November
17-20.

The winners:

Television (markets over 500,000):
Station image: 1st—KFMB-Tv San Di-
ego; honorable mention — wic(Tv)
Pittsburgh, xTRK-TV Houston.

Special Events: 1st—wFaa-Tv Dal-
las-Fort Worth; honorable mention—
wcCBS-TV New York, wrvT(Tv) Tampa-
St. Petersburg, Fla.

Personalities and programs: Ist—
KFMB-TV San Diego; honorable men-
tion—wTCN-TV Minneapolis-St. Paul,
and wrvJy(Tv) Miami,

Radio (markets over 500,000). Sta-
tion image: 1st—wHaAs Louisville, Ky.;
honorable mention—wGBS-AM-FM Mi-
ami, wMcA New York, KCBS-AM-FM
San Francisco. Special events: 1st—
wIL-AM-FM St. Louis; honorable men-
tion—KCBS-AM-FM  San  Francisco;
WFAA-AM-FM Dallas, waBC-AM-FM New
York. Personalities and programs: 1st
—KcCBS-AM-FM San Francisco; honor-
able mention—kcBs-AM-FM San Fran-
cisco, wHaS Louisville, Ky., wLs Chi-
cago (two entries).

Radio (markets under 500,000).
Station image—no winners. Special
events: 1st—cCJOB-AM-FM Winnipeg,
Man.; honorable mention—KRNT Des
Moines, Iowa.

Personalities and Programs:
KoB Albuquerque, N. M.

No prizes were awarded in any cate-
gory for television stations in markets
of less than 500,000.

Jaycee safety drive
gets radio-TV backing

A year-long traffic safety campaign
will be conducted by radio and TV sta-
tions in South Dakota in conjunction
with local Junior Chamber of Com-
merce clubs, according to Mort Henkin,
Ksoo-aM-Tv Sioux Falls and president
of the South Dakota Broadcasters As-
sociation. The drive will begin this
week with the two sponsoring organi-
zations working closely with local police
departments.

The campaign will include a series
of public service announcements geared
to teen-age and adult driver education.
Al Clark, KwYR Winner, is coordinator
for radio and Tom Sheeley, KELO-TV
Sioux Falls, for television.

Vicks merchandising
award goes to WKDA

wkDA Nashville was announced last
week as the winner of a radio merchan-
dising contest for Vicks Vaporub. Sec-
ond and third place winners were wWJLD
Birmingham, Ala., and wkix Raleigh,
N. C., respectively.

Thirty-three radio stations in the
BROADCASTING, June 3, 1963

1st—

TEMPERATURE

Each station ID on WTEV(TV)
New Bedford, Mass., now includes a
time and temperature report, acti-
vated by the electronic brain that
automates all technical equipment at
the channel 6 facility. The informa-

Time and temperature on

TV

tion is held on the screen from 3
seconds to 10 seconds and the time
flashes from second to second.
WTEV’s master clock is a custom-
made model designed and construct-
ed in Switzerland. t

Southeast participated in the Vicks con-
test, which was designed to enhance
consumer awareness of the product and
its 1l-week advertising campaign on
the participating stations during the
winter.

WKDA set up its own contests includ-
ing a retailer display competition and
several on-air consumer contests. In
addition, the station helped set up dis-
plays in 20 supermarkets and conduct-
ed a one-week public service colds pre-
vention campaign. For its efforts, wkpa
won two portable television sets and a
trophy. wWJLD and WkKIx were awarded
gold plaques.

Drumbeats...

Close guess = Irene Hess, account ex-
ecutive at Erwin Wasey, Ruthrauff and
Ryan Inc., Chicago, came within 0.002
of a mile in winning the wrFeM Indi-
anapolis Speedway Sweepstakes. The
annual sweepstakes is awarded to the
timebuyer who most nearly guesses the
correct qualifying speed for the pole
position car for the Memorial Day 500-
Mile race (151.153 miles per hour this
year). Miss Hess, who guessed 151.151
miles per hour, won an all-expense paid
trip to Indianapolis for the race.

Pear-shaped answers = Media buyers

got their chance to predict listener re-
sponse in a contest held by KNBR San
Francisco. The station awarded a
Polaroid camera and a case of pears to
each of 18 winning buyers who guessed
closest to the number of letters, with
pear labels enclosed, sent in by KNBR
listeners. At contest deadline, 16,737
letters had been received from listeners
to the Pacific Coast Canned Pear Serv-
ice commercials.

His and Hers = More than 85,000 en-
tries were received by wkmH Dearborn,
Mich., in the station’s one-month Fam-
ily Prize Fair. A Detroit couple was
first prize winner of His and Hers 1963
Plymouth and Valiant convertibles.
Portable TV sets, radios, movie cam-
eras and watches were given to 350
other winners.

Public service report = A 24-page
booklet, “Reflections,” is being distrib-
uted by wrLA-Tv Tampa, Fla. The
booklet, which describes the station’s
public service activities during 1962, is
sent to people the station feels should
be interested in what WFLA-TV is doing
in the community. Depending 'upon
the individual who receives the mailing,
certain types of letters go out, one of
which asks the recipient his ideas as to
what the station should do to; better
improve its service to the community.
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FATES & FORTUNES

ADVERTISING

Kenneth A. Muri-
son elected executive
VP of Edward H.
Weiss & Co., Chicago.
Mr. Murison joined
Weiss in 1954 as ac-
count executive. He
was elected VP and
account group super-
visor in 1957, mem-
ber of board of directors in 1959 and
senior VP last year. He is also chair-
man of account management board.

BROADCAST

N

Mr. Murison

H. Earl Hodgson resigns as president
of Aubrey, Finlay, Marley & Hodgson,
Chicago, “to resolve differing manage-
ment views.” Mr. Hodgson had been
with agency since 1948.

David Y. Bradshaw, operations man-
ager in television department of Young
& Rubicam, New York, and Sidney
Marshall, supervisor of TV commercial
production on West Coast, elected VP’s.

Robert Schulberg has closed his own
agency in Los Angeles to join Guild,
" Bascom & Bonfigli as manager of its
Los Angeles office. He succeeds George
Allen, who will concentrate on account
supervision. Shirley Kittelson, assistant
to Mr. Schulberg, and Jean Craig,
copywriter, also moved to GB&B.

Edson F. Allen, formerly with adver-
tising staff of Allis-Chalmers Mfg. Co.,
Milwaukee, joins Klau-Van Pietersom-
Dunlap, that city, as account executive.

trving Miller, Edwin H. Pfund and
William E. Sprague promoted to group
managers at Ketchum, Macleod &
Grove, Pittsburgh. Messrs. Miller and
Pfund, both vice presidents, had served
as assistant group managers prior to
their promotions. Mr. Sprague was ac-
count supervisor.

Flora L. Neumeister and Catherine
H. O’Brien appointed copy group heads
of Foote, Cone & Belding, New York.

Louis J. Nicholaus, VP of Geyer,
Morey, Ballard, Los Angeles, appoint-
ed manager of West Coast operations.

Sumner Fineberg joins Public Rela-
tions & Advertising Associates, Birming-
ham, Ala., as art director.

William Miller, formerly of Leo Bur-
nett- Co., joins McCann-Marschalk,
New York, as account executive.

" Orville Benskin, Jane Mars, Veron-
ica McLaughlin, Gene Moss and Bill
Olofson join Davis, Johnson, Mogul
and Colombatto, Los Angeles. Mr.
Benskin, account executive; Miss Mars,
co-media director; Miss McLaughlin,
art director, and Mr. Olofson, copy
chief, all come from similar posts at
Kenyon & Eckhardt, Los Angeles. Mr.
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Posthumous elections

Gilbert T. Hodges and Paul B.
West have been posthumously
elected to Advertising Hall of
Fame. Mr. Hodges was associated
with Frank Munsey Co., New
York Sun, and Wall Street Jour-
nal and was past president of Ad-
vertising Federation of America.
His affiliation with Wall Street
Journal ended with his death in
1959. Mr. West was president of
Association of National Adver-
tisers for 28 years until his death
in 1960. Hall of Fame is spon-
sored by AFA and Advertising
Club of New York. Citations will
be given to members of families
of two honored at annual conven-
tion of AFA in Atlanta June 17.

Moss, formerly assistant merchandising
manager of Capitol Records, will be
copy writer.

Jack Stanley, former creative group
coordinator at J. Walter Thompson,
joins Fuller & Smith & Ross, as vice
president and creative director.

Edward S. Early, formerly with Lam-
bert & Feasley, New York, joins Gard-
ner Adv., St. Louis, as account execu-
tive. William C. Hogan, advertising
artist for International Shoe Co., joins
Gardner as art director in merchandis-
ing department.

L. E. Miller, VP
and account super-
visor at Ted Bates &
Co., New York, re-
joins Lennen & New-
ell, that city, as senior
vice president and
management account
supervisor. Mr. Mil-
ler held same posts
with Lennen & Newell from 1952 to
1959.

Joseph S. Hayden Jr., copy writer,
named to newly created post of TV-
radio coordinator for Bo Bernstein &
Co., Providence and Natick, Mass., ad-
vertising and public relations agency.

Mr. Miller

Jack Walters, associate producer at
ABC-TV, joins radio-TV department of
Carl Byoir & Associates, New York
PR firm, effective today (June 3). Mr.
Walters succeeds Ed Hymoff, who is re-
signing to enter aerospace work.

Frank McDonald, formerly of Do-
herty, Clifford, Steers & Shenfield, joins
Cunningham & Walsh, New York, as
senior media buyer. Other new person-
nel: Tom Della Corte, formerly of

Geyer, Morey, Ballard, and Robert
Jeremiah, of Lennen & Newell, named
media buyers. Agency also appointed
Eleanor Accles media supervisor; Jo-
seph Larsen and Angela Nicholais,
media buyers, and Jay Holland, media
assistant.

Thomas G. Armstrong, Keith P,
Fischer and John H. Thomas, account
supervisors at Grey Adv., New York,
elected vice presidents.

Norman Reed, VP of wwpc-aM-FM
Washington, elected president of Ad-
vertising Club of Metropolitan Wash-
ington, succeeding Robert A. Bower-
man of The Washington Post. Among
six new directors elected by club was
Tom E. Paro, wrc-Tv Washington.

THE MEDIA

Michael J. Roberts,
former VP -general
manager of WBC
Program Sales, sub-
sidiary of Westing-
house  Broadcasting
Co., joins broadcast
division of Triangle '-F
Publications in newl .
created position of di)f Mr. Roberts
rector of syndicated program sales. Mr.
Roberts will make his headquarters at
Triangle’s offices in New York and be
responsible for syndicated sales of ra-
dio-TV programs produced by Triangle
stations, and for sales of Triangle pro-
gram service. Triangle Stations are
WFIL-AM-FM-TvV Philadelphia; WNBF-
AM-FM-Tv Binghamton, N. Y.; WFBG-
AM-FM-Tv  Altoona - Johnstown, Pa.;
WNHC-AM-FM-Tv New Haven-Hartford,
Conn.; wLYH-TVv Lebanon-Lancaster,
Pa.; and KFRE-AM-FM-TV Fresno, Calif.

Norman L. Posen, sales manager of
wcHs Charleston, W. Va., appointed
general manager of xpay Santa Monica,
Calif. Both stations are owned by Rol-
lins Broadcasting Co.

George W. Crowell appointed station
manager of wMBR-AM-FM Jacksonville,
Fla. Other staff appointments: Robert
W. Ward, commercial manager; Guy
Williams, program director; C. Roy
King, chief engineer; Lee Simms, pub-
lic service director; and Bill Greenwood,
news director.

Marshall R. Nanis, regional sales
manager, promoted to commercial man-
ager of wiLp Boston.

Clifford F. Fisher, sales manager of
wHAM Rochester, N. Y., joins wWkBw-
Tv Buffalo as account executive.

Stanley Levey, former labor reporter
for New York Times, joins CBS News
as correspondent specializing in labor,
economics and business, effective July
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29. Mr. Levey has been assigned to
Washington bureau.

Oscar C. Turner, manager, promoted
to director of personnel and labor rela-
tions on West Coast for NBC.

Mike Sullivan joins saies staff of
WEJL Scranton, Pa.

Don Sailors, VP in
charge of sales for
wiNG Dayton, Ohio,
named VP and assist-
ant general manager.
Mr. Sailors joined
WING in 1959 as local
sales manager and was
elected VP-sales in
September 1960,

Bill McLean, air personality at KAKE-
AM-Tv Wichita, Kan., named program
director of KaKE radio, succeeding Doug
Lyon, who moves to station’s sales staff.

Mr. Sailors

Del Wininger joins WTAF-Tv Marion,
Ind., as regional sales manager. Donald
L. Tillman appointed program manager.

Anne Denton Blair, Washington cor-
respondent for broadcast division of
Triangle Publications and producer of
Window on Washington, interview-type
program heard on Triangle radio sta-
tions, elected president of American
Newspaper Women’s Club May 28.

Herbert Feinstein, former attorney
for Music Corp. of America, in Beverly
Hills, named host of Look Who's Talk-
ing, new interview program on KRON-
FM San Francisco.

Dale Lutz, with
wcoL-AM-FM  Colum-
bus, Ohio, since Jan-
uary 1962, elected
vice president in
charge of sales.

Samuel S. Carey,
former program direc-
tor and film buyer at
WRvA-Tv  Richmond,
Va., elected VP and assistant station
manager, Other WRvVA-TV promotions:
James D. Freeman, operations man-
ager; Sanford S. Terry Jr., chief engi-
neer; Cecil K. Spicer, assistant chief
engineer; Don T. Johnson, production
manager; Robert Brown, film director.

Mr. Lutz

Jonathon Kirby, former executive di-
rector of American Freedom Network,
joins news staff of KFwB Los Angeles as
reporter-at-large.

Pat McGuiness, veteran reportet-
newscaster in Southern California ra-
dio, joins news staff of KABC Los An-
geles, effective June 10. For past five
years he has been with kNx Los An-
geles and CBS Radio Pacific Network.

Jim Kiser, program director of KSET
El Paso, Tex., joins WIS-TV Columb_ia,
S. C., as announcer-newsman. Joe Pin-
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Executive roster posted

L&P Broadcasting Corp., new
owner of wvoN and WHFC(FM)
Cicero, Ill. (formerly wWHFC-AM-
EM), last week announced its ex-
ecutive roster: station manager,
Frank D. Ward, former operations
manager of winz Miami; com-
mercial manager, Lloyd Webb,
former general manager of wJoB
Hammond, Ind.; operations man-
ager, Gwen McDonough, former
assistant program director of
wyNR Chicago; production man-
ager, Tom Johnson, previously
operations manager at WSAF Sara-
sota, Fla.; technical director, Pat
Cerone, who was chief engineer at
wiNz, program director, E. Rod-
ney Jones, previously with WYNR;
and news director, Mike McClel-
lan, formerly with weee Harvey,
Ill. wvoN's new format is all-
Negro 24 hours daily.

ner, announcer at wzoK Jacksonville,
Fla., joins wis-Tv to do néws and gen-
eral announcing assignments.

Richard Bradley, formerly of wqQxr-
AM-FM New York, joins news staff of
wsoc-Tv Charlotte, N. C.

Bill Shadel, ABC News Washington
congressional correspondent, is leaving
network Friday, June 7, to become pro-
fessor of communications at University
of Washington. Mr. Shadel joined ABC
in 1957 after 14 years with CBS as
newsman. His various assignments have
included coverage of Italian campaign
for CBS, 1943-44, and space shot cov-
erage for ABC in recent years.

Palmer Payne, former news director
of wcor Boston, joins WNAC, that city,
as vacation staff announcer.

Chuck Mitchell, former West Coast
manager for Ansco’s motion picture di-
vision and recently employed in graphic
arts field as broker and sales manager,
joins KGBs Los Angeles as merchandis-

ing manager.

Paul Condylis joins KHJ-AM-FM Los
Angeles as Sunday disc jockey and part-
time newscaster.

Harry Munyan joins wiop Miami as
community relations director.

Bob Chase, sportscaster, named pub-
lic affairs director-assistant program
manager of wowo Fort Wayne, Ind.

Jack Steck, director of program and
talent development for WFIL-AM-TV
Philadelphia, elected president of Poor
Richard Club, that city.

Mike Booth joins wAMR Venice, Fla.,
as air personality-promotion director,
replacing Jim Hart, who has been pro-
moted to program director.

Duayne Trecker joins news staff of
KING-AM-FM Seattle.

Howard H. Marsh,
account executive at
Television Advertising
Representatives, New
York, appointed as-
sistant sales manager
of kpix(Tv) San
Francisco. Both or-
ganizations are owned
by Westinghouse i LEl
Broadcasting Co. Before joining TVAR
in 1961, Mr. Marsh had been with Har-
rington, Righter and Parsons; CBS-TV
Spot Sales; Peters, Griffin, Woodward.

Richard Leader, radio manager of
H-R Representatives, Los Angeles, ap-
pointed office manager. Robert Bil-
lingsley, television salesman, named
manager of firm’s TV department.

INTERNATIONAL

R. W. Bolstad, VP-treasurer of Fa-
mous Players Canadian Corp., Toronto,
elected president, succeeding J. J. Fitz-
gibbons, who became board chairman.
Company controls Trans-Canada Tele-
meter, Toronto; owns share of ckco-Tv
Kitchener, Ont., and ckMmi-Tv and
crcM-Tv Quebec City. Eugene E, Fitz-
gibbons was elected VP for communi-
cations management, and K. J. Easton,

United Press International
Facsimile Newspictures and

United Press Movietone Newsfilm
Build Ratings




VP for communications operations.

John Funston, formerly of CHNs
Halifax, N. S., named general manager
of cksL London, Ont.

Allen A. McMartin, mining financier,
elected a director of Standard Radio
Ltd., Toronto, owners of CFrRB and
ckFM, both Toronto, and cJaDp and
CJFM, both Montreal.
GOVERNMENT
L T Joel Rosenbloom,
B who had served as
' legal assistant to for-
mer FCC Chairman
Newton N. Minow,
named special assist-
ant to Mr. Minow’s
successor, E. William

- Henry. Mr. Rosen-
Mr. Rosenbloom bloom, 32, joined
commission in 1957 as trial attorney in
litigation division of office of general
counsel. New chairman is retaining
Lillian Watson as his confidential as-
sistant.

Marguerite F. Hubbard, assistant
chief of FCC’s broadcast license divi-
sion, has retired. Mrs. Hubbard, whose
government service dates back to 1918,
has been with commission since 1934,

PROGRAMING

David Gerber, VP
of General Artists
Corp. Television Di-
vision, elected senior
VP. Lester Gottlieb,
VP at NBC-TV, elect-
ed VP at GAC-TV.
Malcoim Stuart, VP
in literary division, .
appointed VP for cre- Mr. Gerber
ative programing for GAC-TV, and
will retain literary division post. New
appointments were announced by Her-
man Rush, recently appointed president
of GAC-TV (BROADCASTING, May 13).

Roy Seawright, former VP of Cas-
cade Pictures (FATEs & FORTUNES,
May 27}, joins MPO-TV of California,
Hollywood, as producer, director-cam-
eraman. Don Sweeney joins MPO’s
New York office as special effects cam-
eraman. Other additions to New York
staff are Paul Kasander, producer;
Thomas Whitesell, TV production con-
trol; and Cal Schultz, editor.

Dick Berg, who joined Revue Stu-
dios in 1961 as producer of Checkmate
series, elected VP. He will produce
segments of Chrysler show hosted by
Bob Hope during 1963-64 season.

Don W. Sharpe, recently resigned as
president of television division of Gen-
eral Artists Corp., reappointed personal
representative of Lucille Ball and Desi-
lu Production’s representative for The
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Praise from Boys’ Clubs

Memorandum: From the Boys’
Clubs of America to the Federal
Communications Commission.

Subject: The “invaluable con-
tributions” the broadcasters of
America have and are giving to
the youth of America.

Proof: The Boys’ Clubs of
America presented National As-
sociation of Broadcasters’ Presi-
dent LeRoy Collins with an en-
graved scroll for the “immeasur-
able assistance” radio-TV stations
have given “with sight, sound and
personal support” to the youth
of America. In presenting the
scroll, A. Boyd Hinds, associate
national director of the youth-
guidance organization, revealed
that $6 million in free air time
was donated by broadcasters last
year in telling the BCA story.

NAB President Collins was key-
note speaker at the annual BCA
convention in Toledo, Ohio.

Lucy Show. GAC is exclusive sales
agency for network sales of Desilu’s
television properties.

Frank DeVol, who wrote theme for
My Three Sons, reappointed by Don
Fedderson as executive producer of
ABC-TV series, to compose and direct
scores for all 38 segments of series for
its fourth year.

Edward Sargoy elected president of
Copyright Society of U. S. A, Charles
B. Seton, former secretary, and Sidney
A. Diamond, former treasurer, elected
VP’s and trustees. Other new offices:
Alan Latman, secretary; Edward M.
Cramer, treasurer; Morton Goldberg,
assistant secretary; and Stanley Rothen-
berg, assistant treasurer.

EQUIPMENT & ENGINEERING

Donald Spanier resigns as VP-gen-
eral manager of Harman-Kardon Inc.
(hi-fi equipment), subsidiary of Jerrold
Corp., Philadelphia.

Frank A. Seghezzi named manager
of contracts for Raytheon Co.’s commu-
nications and data processing operation
at Norwood, Mass.

Charles L. Winchester, director of
advertising for Allied Research Labs,
Glendale, Calif., joins Eitel-McCul-
lough Inc. (electronic products manu-
facturer), San Carlos, Calif., as publi-
cations services specialist.

'Donald W. Shatp named operations
manager of ARINC Research Corp.,

subsidiary of Aeronautical Radio Inc.,
Washington.

Dan O’Connell, sales manager for
Taco consumer products division of
Jerrold Electronics Corp., appointed
marketing administrator for distributor
sales division.

ALLIED FIELDS

Irving Levine, veteran entertainment
industry attorney who has represented
theatrical, motion picture and television
interests in both New York and Holly-
wood, appointed special consultant and
counsel for Theatre-Vision Color Corp.,
subsidiary of National General Corp.,
which is developing national closed cir-
cuit color TV network for theaters.

Philip Mazur, mem- FI7
ber of special tabula- 2
tions department of
American  Research
Bureau, division of
C-E-I-R Inc., Belts-
ville, Md., transfers to
ARB’'s midwest sta-
tion sales staff. Mr.
Mazur joined ARB in
June 1962. He formerly served on
staffs of wosU-AM-FM-TV and WENS-TV,
both Columbus, Ohio.

John F. White, president of National
Educational Television and Radio Cen-
ter, elected to board of directors of
Foreign Policy Association (nonprofit
educational organization), New York.
Eric Johnston, president of Motion Pic-
ture Association of America, and Ar-
thur B. Toan Jr., partner of Price
Waterhouse & Co., were also elected
FPA directors,

A. Bruce Rozet, VP of Gencom
division of Electra Megadyne, wholly
owned subsidiary of Capitol Records,
resigns to join Stanford Research Insti-
tute in Palo Alto, Calif. He will serve
as senior staff member involved in cor-
porate planning, contract negotiations,
and international corporate negotiation.

Dallas W. Smythe, research professor
of communications at University of Illi-
nois, Champaign-Urbana, resigns to be-
come first head of social sciences divi-
sion of University of Saskatchewan,
Regina. Dr. Smythe served as chief
economist of FCC before moving to
Urbana in 1948.

DEATHS

A. Fred Gibson, 34, Carolinas’ sales
manager of wsTv(Tv) Charlotte, N. C.,
died May 29 at his home in that city.
Prior to being appointed Carolinas’ sales
manager in 1961, Mr. Gibson served
four years as assistant sales manager of
wsJs-Tv Winston-Salem, N. C.

Osborne C. Wade, 51, air personality
at wkNE Keene, N. H., died May 22 of
heart attack.

Mr. Mazur
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INTERNATIONAL

TAX MAY BE TOO MUCH

ATV says it will go out of business if revenue
levy on advertising is made into law

Associated TeleVision Ltd., one of
Britain’s major TV companies, is pre-
pared to go out of business if the levy
on advertising revenue becomes law.
The company, which made over $14
million last year, has told the govern-
ment that the levy would make it no
longer worth while to continue in tele-
vision. It doesn’t intend to apply for
broadcast license renewal next year if
the levy is imposed.

Norman Collins, deputy chairman of
ATV, speaking at the annual conven-
tion of the Radio & Television Retail-
ers Association, said that the levy
would result in drastic production cuts
which would mean big unemployment
throughout the industry.

The levy on advertising revenue
would reduce profits of some compan-
ies to the level of a depressed industry.
It would mean the end of the commer-
cial network as viewers know it today,
he said.

“British television would take a big
step backwards,” and the BBC-TV
would not maintain its present stand-
ards without vigorous competition, Mr.
Collins continued.

He foresees the end of the export of
British TV films, adding that during
the past seven years ATV had earned
$23 million from the Western Hemis-
phere. “If our revenue is to be slashed
by a levy we could never afford the
huge long term investment . . . which
film making involves.” If money has to
be taken from the TV companies then
profits should be taxed, not revenue.

Mr. Collins said that the levy will
probably be scrapped before the new
television bill became law.

Commercial TV companies received
$159.6 million in advertising revenue
last year and spent $98 million leaving
a $61.6 million profit. This year their
revenue was expected to be about $154
million and with the proposed levy
taking $50.4 million most of their
profits would be eaten away.

Dealing with the suggestion that a
profit tax is unworkable because the
TV companies would attempt to evade
it, Mr. Collins said, “The whole thing
is an insult to the whole structure of
our free enterprise society.”

He said there are about 200,000
shareholders spread over the 15 com-
panies. Unless the government thought
again, a lot of money that had been
invested could never be recovered.

Two local TV companies have said

BROADCASTING, June 3, 1963

that they do not intend to go out of
business because of the proposed levy
on advertising revenue.

Scottish Television Ltd. said, *We do
not think we are in any danger and
whatever happens we will not be throw-
ing in the towel.”

Anglia Television Ltd. said, “No
change in Anglia’s established service is
contemplated.”

A spokesman for the Screen Writers
Guild has commented that it is op-
posed to the levy, “But it is strange to
hear the companies squealing for all
they are worth, when for the past few
years they have been enjoying fat
profits which have never been passed
on to writers, actors and technicians.

“It is sickening that the companies,
in an attempt to cut their losses, turn
immediately to the creative people in
the industry and threaten redundancy
and cuts in expenditure.”

Financial loss causes
drop of local shows

Britain’s newest TV company, Wales
West and North Ltd., which went on
the air last September, will no longer
produce local shows but will carry only
network programs.

WWN has about 320,000 viewers in
a coastal belt from west to north Wales.
Its accounts to December, representing
16 months expenses and three and a
half months time sales, showed a $445,-
200 loss.

The chairman, Dr. B. Haydn Wil-
liams, has resigned, but will remain on
the board of directors.

British post office
bans 625-line TV tests

The United Kingdom post office has
banned 625-line test programs by a
mobile television station owned by a
TV set manufacturer. The station has
already made several broadcasts.

Negotiations between the company,
Pye Group Ltd., and the post office for
a license have been going on for sev-
eral months. Pye wants to operate the
station all over the country. The post
office wants to limit the four mile range
broadcasts to the London area where
BBC begins 625-line transmissions next
April.

More publicity should be given to
BBC-TV 625-line broadcasts on its new
channel scheduled for next year said
Michael Keegan, director of the Radio
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Don’t take chances . . . see your
doctor. You may have a Respira-
tory Disease. Chronic RD afflicts
at least 12 million Americans
today. Don’t take chances with its
most common symptoms—chronic
cough and shortness of breath.
Your local Christmas Seal
organization and the Na-
tional Tuberculosis Associa-
tion say: See Your Doctor.
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Eric Boden, an international tele-
vision advertising consultant, has
said in the past that “the know-how
shoe has slipped onto the other foot
and now it’s Britain that has much
to teach America” in advertising
technique.

In New York recently to observe
samplings of U. 8. television com-
mercials, Mr, Boden in a special in-
terview with BROADCASTING expand-
ed his views to mention contribu-
tions which the continental countries
might make to American advertising.

A -former head of Schwerin Re-
search’s Great Britain division, Mr.
Boden now acts as an independent
consultant, watching TV and cinema
commercials by the thousands and
logging miles by the tens of thou-
sands. In 1962 he estimates he saw
7,000 commercials and journeyed
25,000 miles.

His close affiliation with European
television, however, has not jaun-
diced his views of American adver-
tising—indeed, he’s quick to admit
that much of European advertising,
for one reason or another, is in the
rudimentary stage. But he’s just as
quick to point out that a little more
observation of their European coun-
terparts might be a boon to U. S.
advertisers. “Nothing strikes me

more than the lack of cross-pollina-
tion between the commercials of dif-
ferent countries,” he said, admitting
that there is “surprisingly similarity
in commercials,” but that the ideas
have traveled mostly “in one-way
traffic” from the U. S. to Burope.

Soft Sell » In Great Britain, the
only European country which could
seriously rival the U. 8. for the com-
mercialization of its television, Mr.
Boden describes great progress in
the matter of “soft sell” or indirect
selling techniques.

“They don’t need 60 seconds to
create a mood,” he said, “they can
do it in 30 or sometimes 15 seconds.
It seems that they succeed mainly
because they don’t try to say too
much; they don’t try to cram as
many points as possible into a given
length.

“l remember one in particular
where the message was the simple
identification of a soap product with
the theme of mother love. Very
simple, and yet sales of the product
proved the commercial was success-
ful.”

Elsewhere in Europe, where com-
mercial television is still in its infant
stages, very limited or even non-
existent, Mr. Boden said there are

U.S. TV can learn from European cousins

techniques which could be applicable
to U. S. advertising men.

As an example, he pointed out
that nowhere is the German propen-
sity for formalism more apparent
than in its television advertising. The
Germans’ close attention to pictorial
arrangement and graphic qualities of
a commercial, have led them to ef-
fective use of split-screen or triple-
split-screen devices.

Although he claims the Germans
remain a bit heavy-handed, MTr.
Boden added that they, too, are skill-
ful in the shorter, crisper commer-
cial.

Arty in France ® France, though
it doesn’t have commercial television,
has a counterpart in cinema adver-
tising. Mr. Boden scores the French
commercials as “maddening” and
“over-sophisticated” and says that
they too often are the product of an
“arty” producer and a gullible adver-
tiser, who completely bypass the
agency. But he said that Americans,
plagued with the continual necessity
for originality, may find in France
a rich source of new ideas.

Italian television advertising Mr.
Boden dismissed as -“surprisingly
bad,” explaining that the strict limi-
tation of commercials makes prac-

and Television Retailers Assn. speaking
at the group’s annual convention. He
complained that the new BBC television
network had been considered by TV set
manufacturers as a potential booster of
business but it was a disappointment.

He attacked BBC’s development plans
for the new network which would trans-
mit only to the London area in 1964
and in Birmingham by 1965. There
was no date set for the rest of the
country.

All the public knew was that there
is to be a change of line standard. It
must be told by BBC that a new net-
work would soon be on the air and if
it wants to tune in to it, it will need new
sets and antennas.

A criticism of the “secrecy” about
the new network was made by associa-
tion President Cyril Butterfield who said
that the choice of BBC-2 as a name was
“unenterprising and unimaginative.”

TV-radio advertising up

National advertising in Canada on ra-
dio and television for January was
ahead of a year ago, according to
Elliott-Haynes Ltd., Toronto market
research organization. National radio
advertising in January 1963, totaled
$1,196,811 against $1,189,820 in Janu-
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ary 1962. Television advertising in the
same period totaled $4,825,836, up
from $4,010,445. Foods and food
products advertisers were the largest
group in radio both January periods,
while drugs and toiletries were largest
group in this January period in tele-
vision, replacing foods and food prod-
ucts advertisers the previous year.

WEST GERMAN TV

Spot selling is brisk
despite limitations

West German regional broadcasting
organizations registered a total of 7,789
TV spots representing a sales total of
close to $7 million in February 1963.
Only part of the West German total
TV time is open for commercials and
spots are the only type of TV ad-
vertising. There are still no sponsored
shows. Spots are grouped in special
daily slots while the rest of the schedule
carries no advertising at all.

February figures are higher than the
comparable January figures and those
statistics from February 1962. Figures
of February 1963 for different regional
German television broadcasting organi-
zations are as follows: Bayerisches
Werbefernesehen (Munich, Bavaria)

1,094 spots, $700,000; Werbefernsehen
Berlin (West Berlin), 1,210 spots,
$550,000; Hessisches Werbefernsehen
(Frankfurt, Hesse), 1,233 spots, $625,-
000; Norddeutsches Werbefernsehen
(Hamburg, Northern Germany), 1,227
spots, $1.475 million; Saarlaendisches
Werbefernsehen (Saarbruecken), 1,172
spots, $350,000; Werbefernsehen Sued-
west (Stuttgart and Baden-Baden), 965
spots, $825,000; Westdeutsches Werbe-
fernsehen (Cologne, Western Ger-
many), 888 spots, $2.4 million.

Television set saturation in West Ger-
many is growing at different rates in
different areas of the country. West-
deutscher Rundfunk in the heavily pop-
ulated industrial area of West Germany
reports a saturation of 57% in March,
this year. This is the highest saturation
percentage registered in West Germany,
Lowest saturation percentages are re-
ported from Suedwestfunk, Baden-
Baden, and Sueddeutscher Rundfunk,
Stuttgart, both in Southwestern Ger-
many and both having a TV saturation
of 35%. The same 35% figure is re-
ported by Bayerischer Rundfunk, Ba-
varia.

Mountains and resulting propagation
problems are given as a reason for low
saturation figures in these areas. In
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Eric Boden
Professional commercial watcher

tically every campaign in Italian tele-
vision a successful one,

But in smaller countries, such as
Portugal and Finland, he expressed
admiration for their ability “to get
around simple ideas effectively with
a very low budget . . . there’s sel-
dom the slightest relationship be-
tween the production cost of a com-
mercial and what it does to viewers.”

other parts of West Germany TV sat-
uration is around 40-50%. The figures
are increasing at a moderate but regu-
lar pace. There is no longer a “tele-
vision boom.” Set makers have cut
back their production rates and a larger
than expected share from the total is
now going into replacement set sales as
VHF transmitter construction is now
all but completed and new transmitters
added are mostly in the UHF band. All
German set models are now equipped
for UHF reception.

Theatre sports network
set up in Canada

A closed circuit network of nine
theaters has been established by Para-
mount Pictures Corp., in Toronto, to
present a complete schedule of profes-
sional sports events on large screen
television.

International Telemeter Co., pay-TV
subsidiary of Paramount, and Famous
Players Canadian Corp., partly owned
by the movie company, will be aligned
with Trans Canada Telemeter in a four-
year agreement with Toronto Maple
Leafs for the presentation of hockey
games at the theaters in the Toronto
area. The games will be shown at the
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theaters at the same time they are being
telecast to Telemeter’s home TV sub-
scribers.

A seating capacity of 11,000, with
tickets priced at $1.25, $2, $2.50 and
$3, will be provided by the theaters.

R. W. Bolstad, president of Famous
Players, pointed cut that “this is only
the second step in the building of a
theater television network across Can-
ada that could grow to over 100 thea-
ters.”

The nine-theater network is an out-
growth of the presentation last season
of the Maple Leafs’ away from home
games at the College Theater in To-
ronto.

Canadian radio set sales up

Sales of made-in-Canada radio re-
ceivers was up during the first three
months of this year compared to the
same period last year, while television
receiver sales for the period were down,
according to the Dominion Bureau of
Statistics, Ottawa. Radio receiver sales
totaled 167,074 in the January-March
period 1963, against 153,881 sets sold
in the same period last year. Canadian-
made TV set sales numbered 92,965 in
the January-March 1963 period com-
pared with 93,379 last year.

Imports of transistor radio receivers
in the first eleven months of 1962
amounted to 750,760 units, while
14,900 TV sets were imported in that
period.

CBC, union in deadlock

New radio and television equipment
designed to streamline broadcasting op-
erations has led to a deadlock in con-
tract negotiations between the Canadian
Broadcasting Corp. and the national
Association of Broadcast Employees
and Technicians. Negotiations broke
off when CBC demanded a preliminary
agreement on its proposal that NABET
abandon its jurisdiction over the equip-
ment. The Canadian government’s De-
partment of Labor has appointed Bruce

McRae as conciliator to mediate the
dispute. The union, which represents
1,500 CBC technical employees across
Canada, is seeking wage increases and
adjustments which CBC estimates at
16.5%, and a reduction in the work
week from 40 to 35 hours.

WAB meeting postponed

The Western Association of Broad-
casters annual meeting has been de-
layed from June 11-13 to September
8-11. WAB, representing Canadian
broadcasters of the four western prov-
inces, will meet at Jasper Park Lodge,
Jasper, Alberta.

Abroad in brief...

Canadian TV award = An annual tele-
vision film award is being established
by friends of three Canadian Broadcast-
ing Corp. film men who were killed in
an airplane crash on Feb. 25. The
award, for which $5,000 is being col-
lected, will be in memory of CBC pro-
ducer Norman Caton and CBC camera-
men Charles Riegler and Len Mac-
donald. They were killed in a plane
crash in the interior of British Columbia
while filming a production for Camera
Canada. '

‘English by Television’ = The British
Broadcasting Corp. has introduced a
series of 39 television programs, Eng-
lish by Television, consisting of a full
elementary course in English grammar.
Each program runs 13-% minutes. The
series is now being shown in Finland,
France, Egypt, Germany and Switzer-
land, and reportedly will begin shortly
in Algeria, Argentina, Denmark, In-
donesia, Morocco, Thailand and Uru-
guay. Negotiations are currently under-
way with several other non-English
speaking countries.

FM network completed » Radiodiffu-
sion-Television Francaise completed na-
tional FM radio coverage in France last
week by adding 17 new transmitters to
the four already in service in its French
I network. Like its predecessors on FM,
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France IV and France III, the new
Paris-Inter chain will provide 95% of
the continental French radio audience
with high fidelity sound. The few re-
maining blank spots in FM coverage
will reportedly be eliminated later this
year with the installation of 10 more
relay stations on France I and three
more on France III.

Resumes service » The British Broad-
casting Corp., which suspended in 1957
radio broadcasts to Portugal, resumed
service to that country (half-hour
daily) last month with world news, re-
views of the British press, and com-
ments reflecting the British point of
view on world events.

RFE sets power increase
to Eastern Europe

Radio Free Europe announced plans
last week to double the power of its
signal to its five-country East European
target area.

RFE, which operates on a reported
$11 million budget, will spend approxi-
mately $1.75 million to put four new
250 kw transmitters into operation at
its main transmitting station near Lis-

More FM in Canada

There are now an estimated
463,000 homes in .Canada with
FM receivers, according to a tab-
ulation of All-Canada Radio and
Television Ltd., Toronto. This is
estimated to be 31.5% more than
in 1961. The breakdown by prov-
inces shows that more than half
the receivers, 239,000, are in On-
tario, 132,000 in Quebec, 40,000
in British Columbia, 24,000 in
Alberta, 14,000 in Manitoba,
6,000 in Saskatchewan, and ap-
proximately 4,000 in each of the
four Atlantic coast provinces of
Canada.

bon. All of the transmitters, on order
from International General Electric Co.,
are expected to be operating by next
April.

The new broadcast operation was
contingent upon an agreement recently
signed by the Portugese government al-
lowing the increased power and renew-
ing RFE’s authority to broadcast from
Portugal for 10 vears.

FOR THE RECORD

C. Rodney Smith, director of RFE,
explained that effective penetration of
Eastern Europe necessitated higher
power because of increased man-made
and natural interference. He said that
jamming of RFE signals had increased
43% since 1954. The other is a four-
year period of “sun spot low,” an iono-
spheric condition which hinders sky
wave transmission. RFE is dependent
on sky wave transmissicn in reaching
the Communist satellites and hopes to
overcome the difficulty with increased
power.

Canadian sales arm
formed by CBS-TV

CBS-TV on June 1 will form a whol-
ly owned subsidiary, CBS Television
Network Sales of Canada Ltd., to di-
rezt the sale of CBS-TV programs in
Canada. The board includes CBS-TV
President James T. Aubrey Jr., Vice
President Thomas K. Fisher and Willard
Z. Estey, Canadian attorney. Officers of
the new firm also are CBS-TV execu-
tives. CBS also had announced Wil-
liam Cooke as general manager of its
subsidiary.

STATION AUTHORIZATIONS, APPLICATIONS

As compiled by BROADCASTING May 23
through May 28 and based on filings,
authorizations and other actions of the
FCC during that period.

This department includes data on
new stations, changes in existing sta-
tions, ownership changes, hearing cases,
rules and standards changes, routine
roundup of other commission activity.

Abbreviations: DA—directional antenna., CP
—construction permit. ERP—effective radi-
ated power. VHF—very high frequency.
UHF—ultra high frequency. ant.—antenna.
aur,—aural. vis.—visual. kw.—kilowatts, w—
watts. me—megacycles, D—day. N—night.
LS—local sunest. mod.—modification. trans.
—transmitter. unl.—unlimited hours. ke¢—
kilocycles. SCA—subsidiary communica-
tions authorization. SSA—special service
authorizatfon. STA—special temporary au-
thorization. SH—specified hours. *—educa-
tional, Ann.—Announced.

New TV stations

APPLICATIONS

*Little Rock, Ark.—Arkansas Educational
Television Commission. VHF channel 2 (54«
60 mc); ERP 100 kw vis., 50 kw aur. Ant.
height above average terrain 1,014 feet,
above Eground 936.5 feet. P, O. address c/o
Thurl E. Tom Tyler, 1010 West Third Street,
Little Rock. Estimated construction cost
827,971; first year operating cost $220,500.

tudio location Little Rock, trans. location
Jefferson Sprinir:. Geographic coordinates
34c 22 12» N. Lat,, 92 10r 07 W, Long.
Type trans. RCA TT-25CL, type ant. RCA
TF-5CL. Legal counsel John C. Doerfer,
consulting engineer Willis C. Beecher, both
‘Washington. Principals: beoard of commis-
sioners. Ann., May 22,

Roswell, N. M.—R. H. Parker. VHF chan-
nel 10 (192-198 mc); ERP 12.6 kw vis., 6.62
kw aur. Ant. height above average terrain
104 feet, above ground 188 feet, P. O. ad-
dress 2nd floor. Union Fidelity Life Build-
ing, Dallas. Estimated construction cost
$152,147; first year operating cost $180,000;
revenue $240,000. Studio and trans. locations
both Roswell. Geographic coordinates 33°
23 51”7 N. Lat.,, 104° 31’ 21# W. Long. Type

EDWIN 1

& COMPANY, INC.

DRNBERG

Negotiators For The Purchase And Sale Of
Radio And TV Stations
Appraisers ¢ Financial Advisors
New York—60 East 42nd St., New York 17, N. Y. » MU 7.4242

West Coast—1357 Jewell Ave., Pacific Grove, Calif. » FR 5-3164
Washington—711 14th St.,” N.W., Washington, D.C. » DI 7-8531

trans, RCA TT-2BH, type ant. RCA TF-
BAH. Legal counsel Prescott & Prescott,
Dallas; consulting engineer W. B. Carr,
Fort Worth, Tex. Mr. Parker, sole owner,
is VP of life insurance company. Ann.
May 28.

New AM stations

ACTIONS BY FCC

Morris, Ill.—Grundy Broadcasting Co.
Granted CP for new AM on 1550 ke, 250
w-D. P, O, address Louisiana, Mo. Esti-
mated construction cost $14,077; first year
operating cost $48,550: revenue $53,600.
Owners are theatre owners Russell and
Mildred Armentrout (each 50%). Chmn.
Minow and Comr. Cox not participating;
Comr. Lee dissented. Jan. 15. 1982, supple-

mentary initfal decision looked toward
grant, Action May 22,
Crawfordsville, Ind.—Radio Crawfords.

ville Ine. Granted CP for new AM on 1550
ke, 250 w, DA-N, unl. P. O, address 311
Ben Hur Building, Crawfordsville. Esti-
mated construction cost $9,937; first year
operating cost $42,000; revenue $48,000.
Richard E. Lindsay (16.7% of WMRI-AM-
FM Marion, Ind.) owns two-thirds; Ralph
J4. Bitzer (3313% of KGRN Grinnell, Iowa)
owns one-third. Chmn. Minow and Comr.
Cox not participating; Comr. Lee dissented.
Jan. 15, 1962, supplemental initial decision
looked toward grant. Action Ma%v 22,

Sullivan, Ind.—Sullivan County Broad-
casters Inc. Granted CP for new AM on
1550 ke, 250-w D. P. O. address 555 South
Seminary Street, Madisonville, Ky. Esti-
mated construction cost $11,300; first year
operating cost $36,000, revenue $48,000.
Edgar F. Arnold Sr., Elmer L. Kelley Jr.,
H. W. Wells and Edgar F. Arnold Jr, (each
25%), all have interest in WFMW-AM-FM
Madisonville, Ky. Chmn. Minow and Comr.
Cox not participating; Comr. Lee dissented.
Jan, 15, 1962, supplementary initial decision
looked toward grant, Action May 22.

Lynchburg, Va.—Grifith Broadcasting
Corp. Granted CP for new AM on 930 ke,
1 kw-D; pre-sunrise operation with daytime
facilities precluded. Estimated construction
cost $30,373. first year operating cost 558.-
163: revenue $74.553. Principals: Alfred H.
Griffith Sr. (99.5%) and A. Hundley Griffith
Jr. and Mildred Wright Griffith (each .25%).
A. H. Griffith Sr. is attorney: A. H. Griffith
Jr. is president of WBCR Christianburg, Va.
April 4 initial decision looked toward
grant. Action May 28,

Lake Geneva, Wis.—Southern Wisconsin
Inc. Granted CP for new AM on 1550 ke,
1 kw-D. P. O. address c/o0 John F. Monroe
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PROFESSIONAL CARDS

JANSKY & BAILEY
Offices and Laboratories
1339 Wisconsin Ave,, N.W.
Washington 7, D.C, FEderal 3-4800
Member AFOCE

JAMES C. McNARY
Consulting Engineer
National Press Bldg.

Wash, 4, D. C.

Telephone District 7-1205

Member AFOOE

—Established 1926—
PAUL GODLEY CO.

Upper Montclair, N. |J.
Pilgrim 6-3000
Laboratories, Great Notch, N, |.
Member AFOOE

GEORGE C. DAVIS
CONSULTING ENGINEERS
RADIO & TELEVISION

527 Munsey Bidg.
STerling 3-0111
Washington 4, D. C.

Member AFCOE

COMMERCIAL RADIO
EQUIPMENT CO.
Everett L. Dillard, Gen. Mgr.
Edward F. Lorentx, Chlef Engr.
INTERNATIONAL BLDG.

DI 7-1319
WASHINCTON 4, D. C.
Member Ardon

A. D. Ring & Associates

4) Years' Experience in Radio
Engineering
1710 H §¢.,, N.W. 298-6850
WASHINGTON &6, D. C,
Membar AFCCE

GAUTNEY & JONES
CONSULTING RADIO ENGINEERS

930 Warner Bldg. National 8-7757
Washington 4, D. C.

Member AFCOE

Lohnes & Culver
Munsey Building District 7-8215
Washington 4, D. C.
Member APCOE

RUSSELL P. MAY

711 14th St., N.W. Sheraton Bidg,
Washington §, . C.
REpublic 7-3984

Member APCOE

L. H. Carr & Associates

Consulting
Radio & Television
Engineers
Washington 6, D. C.  Fort Evans
1000 Conn. Ave. Leesburg, Va.
Member AFOCE

KEAR & KENNEDY

1302 18th St., N.W. Hudson 3-5000
WASHINGTON 6, D. C.

Member AFOCE

A. EARL CULLUM, JR.
CONSULTING ENGINEERS
INWOOD POST OFFICE
DALLAS 9, TEXAS
MElrose 1-8360
Momber AFOOE

GUY C. HUTCHESON
P.O. Box 32  CRestviaw 4-8721
1100 W. Abram
ARLINGTON, TEXAS

SILLIMAN, MOFFET
& KOWALSKI
1405 G St., N.W.

Republic 7-6646
Washington 5, D. C,

Member APOCE

GEO. P, ADAIR ENG. CO.
CONSULTING ENGINEERS
Ra?io::l’etugion‘_

901 20th St.. N, W,
Washington, D. C.
Federal 3-1116
Mamber AFOOB

WALTER F. KEAN
CONSULTING RADIO ENGINEERS
Assogiate
George M. Sklom

19 E. Quincy St Hickory 7-2401
Riverside, 1L (A Chicago suburb)

Member APOOE

HAMMETT & EDISON
CONSULTING RADIO ENGINEERS
Box 68, International Alrpert
San Francisco 28, Californla

Diamond 2-5208
Member AFCOR

JOHN B. HEFFELFINGER
9208 Wyoming Pl. Hiland 4-7010

KANSAS CITY 14, MISSOURI

JULES COREN
& ASSOCIATES
9th Floor, Securities Bldg.

729 15th St., N.W., 393-4616
Washington 5, D. C.

Member APOOR

CARL E. SMITH
CONSULTING RADIO ENGINEERS

8200 Spowville Road
Cieveland 41, Ohio

Phone: 216-526-4386
Mamber AFOOE

J. G. ROUNTREE
CONSULTING ENGINEER
P.0. Box 9044
Austin 56, Texas
GlLendale 2-3073

VIR N. JAMES
CONSULTING RADIO ENGINEERS
Applicatzlé);: and Field Engineering

. Jasmine St.
Phone: {Area Code 303) 333-5562

DENVER 22, COLORADO
Hlmblr APOCE

A. E. Towne Assocs., Inc.
TELEVISION and RADIC
ENGINEERING CONSULTANTS
420 Taylor St.

San Francisco 2, Calif.

PR 5-3100

PETE JOHNSON
Consulting am-fm-tv Engineers
Applications—Field Engineering

Suite 601 Kanawha Hotel Bldg.
Charleston, W.Va. Dickens 2-6281

MERL SAXON
CONSULTING RADIO ENGINEER

622 Hoskins Street
Lufkin, Texas
NEptune 4-4242 NEptune 4-9558

WILLIAM B. CARR
Consulting Engineer
AM—FM-—TV
Microwave
P. 0. Box 13287

Fort Worth 18, Texas
BUtler 1-1551

RAYMOND E. ROHRER
& Associates
Consulting Radio Engineers
436 Wyatt Bldg.
Woashington 8, D. C.

Phone: 347-9061
Member AFOCE

E. HAROLD MUNN, JR.

BROADCAST ENGINEERING
CONSULTANT

Box 220
Coldwater, Michigan

Phone: BRoadway 8-6733

PAUL DEAN FORD
Broadcast Engineering Consultant
4341 South 8th Street
Terre Haute, Indiana
Wabash 2643

BARKLEY & DEXTER LABS.,
Donaild P. Wise James M. Moran
Consulting, Research &
Devel t for Broadcasting
Industry & Government
50 Frankfort St. Diamond 3-3716
Fitchburg, Massachusetts

JOHN H. MULLANEY
and ASSOCIATES
A Division of Multronics, Inc.

2000 P St., N.W.
Washington 6, D. C.

Columbia 5-4666
Momber APOOE

SPOT YOUR FIRM'S NAME HERE

To Be Seen by 100,000* Readers
—among _them, the decision-mak-
ing station owners and mma1
ers, chief engineers and tech
cimeplIcants for am, fm, tv
and facsimile facilities.

*ARB Continuing Readership Study

Service

Directory

COMMERCIAL RADIO

MONITORING CO.
PRECISION FREQUENCY
MEASUREMENTS
AM-FM-TV
103 5. Market 5t.,

Lee's Summit, Mo.

Phone Kansas City, Laclede 4-3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM-TY

445 Concord Ave.,
Cambridge 38, Mass.

Phone TRowbridge 6-2810

COLLECTIONS
For the industry _

ALL OVER THE WORLD
TV—Radio—Film and Media
Accounts Receivable
No Collection—No Commission
H ARD ACTUARIAL
WARRANTY Co.

220 West 42nd St., N. Y. 36, N. V.
LO 5-5590
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ON AR
Lie. Cps.
AM 3,801 43
FM 1,088 21
v 518 60

VHF
Commercial 486
Non-commercial a7

Licensed (all on air)

Cps en air {new stations)

Cps not on alr (new stations)

Total autherized stations

Applications for new stations (not in hearing)
Applications for new stations (in hearing)
Total applications for new stations

Applications for major changes (in hearing)
Total applications for major changes
Licenses deleted

Cps deleted

SUMMARY OF COMMERCIAL BROADCASTING
Compiled by BROADCASTING, May 28

OPERATING TELEVISION STATIONS
Compiled by BROADCASTING, May 28

COMMERCIAL STATION BOXSCORE
Compiled by FCC, April 30

Applications for major changes (not in hearing)

*Includes 3 stations operating on unreserved channels.

NOT ON AIR TOTAL APPLICATIONS
Cps. for new stations
139 384
101 198
87 121

TOTAL

UHF v
92 578
21 68t
AM M v
3,789 1,078 518
51 28 60
128 104 84
3,968 1,210 662
232 180 72
166 13 43
398 193 120
266 88 41
54 3 8
320 91 49
1 0
0 1 1

Jr., 735 North Water Street, Milwaukee,
Estimated construction cost $35,473; first
year operating cost $45,000; revenue $60,000.
Owners are John F. Monroe Jr., Mary Ellen
M. Schmitz and Margaret M. Zunick, each
29.4%, and Miriam B. Monroe, 11.8%, all of
whom have interest in WSWW Platteville
and WCWC Ripon, both Wisconsin. Chmn.
Minow and Comr. Cox not participating;
Comr. Lee dissented. Jan. 15, 1962, supple-
mentary initlal decision looked toward
grant, Action May 22.

Madison, Wis.—Air Capitol Inc. Granted
CP for new AM on 1550 ke, 5 kw-D, DA.
P. O. address Herbert L. Mount, 2040 West
Wisconsin Avenue, Milwaukee. Estimated
construction cost $23,973; first year operat-
ing cost $75,200; revenue $88,088. Owmers
are Herbert L. Mount (2653%) attorney:
Neil K. Searles (2653%) former general
manager WFOX Milwaukee; Frederick A,
Wilmanns (13%); John E. Dickinson {13%),
and Gordon D. Adams (20%). Chmn. Minow
and Comr, Cox not participating: Comr.
Lee dissented. Jan. 15, 1962, supplementary
lnltialudecision looked toward grant. Action
May 22.

Existing AM station

APPLICATION

WJINO West Palm Beach, Fla.—CP to
increase daytime power from 250 w to 1
and install new trans. Ann. May 22,

Ownership éhanges

ACTIONS BY FCC

WEAD College Park, Ga.—Granted as-
signment of license from College Park
Broadcasting (100%) to Ruth Sills (100%),
receiver in bankruptcy. No financial con-
sideration involved. Action May 23,
WMAS - AM - FM Springfield, Mass.—
Granted assignment of license from WMAS
Inc. to Sputhern' New England Broadcasting
Inc., parent company of WMAS Inc. No
financial consideration involved. Action
May 23. .

WEEL Fairfax. Va.—Granted acquisition
of positive control of licensee corporation,
O.K. Broadcasting Corp., from George E.

90 {FOR THE RECORD)

Oleson (50%) by Arthur Kellar (100% after
transfer, 50% before). Consideration $125,-
000. Action May 24,

APPLICATIONS

KFGT Flagstaff, Ariz—Seeks assignment
of license from E. G. Phillippi (100%) to
Guy Christian (100%). Consideration $3,000
and assumption of sales agreement, Mr.
Christian s majority owner of KKAN
Phillipsburg, Kan. Ann. May 28.

KHOS Tucson, Ariz—Seeks relinquish-
ment of positive control of permittee corp-
oration, Grabet Inc. Radio Enterprises, by
Fred L. Vance (58 3?%) to Walter J. Stiles
and Thomas J. Wallace (each 3313% after
transfer, 5% before); other ownership re-
ﬁamsustable. Consideration $7,750. Ann.

ay 28,

KDWC(FM) West Covina, Calif.—Seeks
assignment of license from John K. Blanche
and Joseph D. Worth (each 50%), d/b as
Pacific-South Broadcasting Co., to Sherman
J. McQueen (18.75%) and others, tr/as San
Gabriel Valley Broadcasting Co. Considera-
tion $15,000. Mr. McQueen is VP of Foote,
Cone & Belding, Los Angeles, Ann. May 22.

KWSL Grand Junction, Colo.—Seeks ac-
quisition of positive control of licensee
corporation, Mesa Broadcasting Co., (13,334
shares issued), from V. A. Buckmaster
(9,375 shares) and Joe B. Sullivan (3,125
shares) by Franeis C. Gibbs (13.334 after,
834 before transfer). Consideration $17,500.
Ann. May 23.

WLBE Leesburg-Eustis, Fla.—Seeks trans-
fer of negative control from Paul A,
(49.1%) and Sally H. (.9%) Husebo and
Wendeli F. (49.1%) and_ Jdean T. (.9%)
Husebo to P. A. and S. H. Husebo (each
50%). Consideration $50,000. Ann, May 22,

WKRS Wankegan, Ill.—Seeks transfer of
control of licensee corporation, News-Sun
Broadcasting Co., from individuals to Key-
stone Printing Service Inec., substantially
owned by same persons, No financial con-
sideration involved, Ann. May 23,

KNDR(FM) Des Moines, Iowa—Seeks as-
signment of license from New Directions
Broadcasting Cor% to Charles Funaro
(100%), trustee in bankruptcy. No financial
consideration involved. Ann. May 23.

KNIA Knoxville, Iowa—Seeks assignment
of license from Mitchell Broadcasting Co.
to KNIA Broadcasting Co., wholly owned
subsidiary of Mitchell. No financial con-
sideration involved.

WNVL Nicholasville, Ky.—Seeks assign~
ment of license from Pierce E. and F, E.
Lackey and Katherine Peden (each 3314%),
d/b as Nicholasville Broadcasting Co., to
Robert P, Joseph. Consideration is assump-
tion of debt, Mr. Joseph is general man-
ager of "WKYB Paducah, Ky. Ann. May 22.

WETT Ocean City, Md.—Seeks assignment
of license from Wett Corp. to Ocean City
Broadcasting Corp., owned by majority
owners of Wett, Consideration is assump-
tion of debt. Ann. May 23.

WILD Boston—Seeks assignment of l-
cense from Nelson B, Noble (100%), d/b
as Noble Broadcasting Corp., to Leonard E.
Walk (50%) and Bernard M. Friedman and
dames Rich (each 25%), tr/as Dynamic
Broadcasting Inc. Consideration $135,000.
Applicant owns WAMO-AM-FM Pittsburgh
and WUFO Amherst, N. Y. Ann. May 23,

 KETV(TV) Omaha—Seeks assignment of

license from Herald Corp. to Northwest

Agencies Inc. (contingent on grant of trans-

fer of control of Herald to Northwest).

l\N/IO ﬁlegncial consideration involved. Ann.
ay

WTLK Taylorsville, N. C.—Seeks assign-
ment of license from Robert B. Brown
(100%) to Mr. Brown (100%) tr/as Center
Broadcasting Co. No financial consideration
involved. Ann. May 22.

WZIP-AM-FM Cinc¢innati—Seeks transfer
of confrol of licensee corporation, Greater
Cincinnati Radio Inc., from News-Sun
Broadcasting Co. to Keystone Printing
Service Inc.; ownership remains essentiall
stable, No financial consideration involved.
Ann, May 23.

WDOT Burlington, Vt.—Seeks assignment
of license from Fortune and Anthony Pope
{(each 50%), d/b as Det Broadcasting Corp.,
to William A. Hunter (34%). John Hunter
JI. (20%) and others, tr/as Hunter Broad-
casting Inc. Consideration $110,000, W. A.
Hunter is operations and news director of
WPTZ-TV Plattsburgh, N. Y.; J. Hunter is
assistant VP of trust company. Ann. May 22.
. KGMJ(FM) Seattle—Seeks assignment of
license and SCA from Rogan Jones (41.85%
individually and control of additional 52.9%
through 85.44% ownership of International
Good Music Inc.) and others, d/b as KGMJ
Inc, to J. Elroy McCaw (45%), A. Stewart
Balfmger (35%) and H. Dewayne Kreager
and Willard J. Wright (each 10%), tr/as
Metropolitan Radio Corp. Consideration
$45,000. Ann. May 24.

WNAM Neenah-Menasha, Wis.—Seeks
transfer of control of licensee corporation,
Neena.h.-Menasha Broadcasting Inc., from
8. N. Pickard (100%) to James A. McKenna
Jr. and Hudson Broadcasting Corp. (each
45%) and Don C. Wirth (10%), tr/as WNAM
‘I:;l:t ﬁ;nﬁidgrg&ion 450,80}0/]53 Hudson Broad-

. licensee of w and_permittee

of WDTV(TV), both Harrisburg, Pg.. is 80%
owned by Mr. McKenna; he also owns
KEVE and KADM(FM) Golden Valley,
Minn., has interest in WAWA West Allis,
ngton law

Wis,, and is partner in Was
firm; Mr. W is manager of WNAM.
Also see application below. Ann. May 23.
WNAM Neenah-Menasha, Wis—Seeks as-
signment of license from Neenah-Menasha
Broadcasting Ine. to WNAM Inec.; contin-
ent on grant of application above. No
3anclal consideration involved. Ann. May

Hearing cases

INITIAL DECISION

s Hearing Examiner Herbert Sharfman
issued initial decision looking toward (1)
granting application of Rockland Radio
Corp. for new daytime AM on 1300 ke, DA,
with 500 w in Spring Valley, N, Y., condi-
tioned that pre-sunrise operation with day-
time facilities is precluded pending final
decision in docket 14419, and (2} denying
applications for new stations on same fre-
quency of Rockland Broadcasting Co. with
500 w, DA, in Blauvelt, N, Y., and Rockland
Broadcasters Inc., with 1 kw, DA, in Spring
Valley. Action May 28.

DESIGNATED FOR HEARING

s By memorandum o¢pinjon and order,
commission designated for hearing applica-
tions of Spanish International Televigion
Ine., Progress Broadcasting Corp., Bartell
Broadcasters Inc, and Trans-Tel Corp. for
new UHF TV stations on channel 37 in
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Paterson, N. J. WPIX Inc., licensee of

TX (ch. 11) New York, which opposed
Trans-Tel Corp.’s application on grounds of
economic injury, was made party to pro-
ceedin%].1 Memorandum opinion also pro-
vides that no final authorization will be
issued in proceeding until termination of
rulemaking in Dog. 15022 which gmposed
to delete channel 37 from broadcast Service
until Jan. 1, 1968, in area within radius of
800 miles of radio astronomy site in Dan-
ville, Ill., and to restrict transmission of
stations on that channel beyond 600-mile
Iimit between hours of midnight and 7 a.m.
local time until Jan. 1, 1968. Chrm. Minow
dissented and issued statement; Comr.
Bartley dissented and voted to defer action:
Comr. Henry concurred and issued state-
ment. Action May 23.

OTHER ACTION

» By order, commission granted petition
by Broadcast Bureau and extended time to
June 3 to file application for review of
Review Board’s April 17 decision which
ranted application of Wilkes Broadcasting

0. for new daytime AM on 1520 ke, 5 kw,
reduced to 1 kw during critical hours, in
Mocksville, N, C. Action May 27.

Routine roundup

ACTIONS BY REVIEW BOARD

» By memeorandum opinion and order in
proceeding on applications of D & E Broad-
casting Co. and Great State Broadcasters
Inc. for new AM stations in San Antonio,
Tex., in Docs. 14567-8, %ranted motion by
Broadcast Bureau (in which Eloy Centeno,
98% owner of stock in Great State, joins)
and reopened record and enlarged hearing
issues to determine (a) whether Centenog
has knowin%}y engaged in importation of
horses into U. S, in violation of Tariff Act
of 1930, or has through his agents or em-
ployes accepted and transported horses
which he knew, or should have known,
were imported Into U. S. in violation of
Tariff Act of 1930; and (b) in light of evi-
dence adduced, whether Great States has
requisite character qualifications to be Ili-
censee of commission. Action of May 22.

» BY memorandum_opinion and order in
consolidated proceeding on applications of
Marshall Broadcasting Co. and Wright
Broadcasting Co. for new AM stations in
Marshall and East Lansing, respectively,
both Michigan, in Docs. 15017-8, (1) granted
in part Marshall petition and enlarged hear-
ing issues to determine facts and circum-
stances relating to filing of Wright applica-
tion, with particular reference to whether
persons named In iis application are real
parties in interest and whether ap&llicatlon
was filed for principal or incidental pur-
pose of delaying or obstructing establish-
ment of standard broadcast facility at
Marshall, and whether, in light of facts
adduced, Wright is qualified to be licensee
of station; (2) denied Wright motion to
delete hearing issue 2: and (3) made Triad
Television Corp. (WALM), Albion, party
to proceeding. Action May 22,

» By memorandum opinion_and order in
proceeding on application of Pinellas Radio
Co. for new AM in Pinellas Park, Fla, in
Doc. 14692, (1) denied petition by Cherry
Broadcasting Co. (WDBO), Orlando for
enlargement of issues, and (2) dismissed as
moot motion by WDBO to strike paragraph
in Pinellas April 19 opposition. Action May
22,

o By memorandum opinion and order in

roceeding on applications of International
groadcastmg Corp. and Mauricio Alvarez-
Martin for new AM stations in Carolina,
P, R., approved agreement whereby Inter-
national would reimburse Alvarez-Martin
in return for his withdrawal; dismissed ap-
plication with prejudice; and retained in
hearing status International application. Ac-
tion y 22.

s In proceeding on application of Beamon
Advertising Inc. for new AM in Danger-
field, Tex., in Doc. 14964, granted its peti-
tion and extended to June 3 time to file
opposition to Mt. Pleasant Broadcasting Co.
petition to enlarge issues. Action May 22.

w Scheduled oral argument for June 25
in proceeding on AM application of Birch
Bay Broadcasting Inc. (KARI), Blaine,
Wash. Action May 22,

ACTIONS ON MOTIONS
By Chief Hearing Examiner
James D, Cunningham

a Granted petition by Broadcast Bureau
and extended time from May 27 to June 3
to file proposed findings of fact and con-
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clusions and, on own motion, extended time
to June 24 to file replies in consolidated AM
proceeding on applications of Salem Broad-
casting Co. (WJIBD), Salem, and Leader
Broadcasting Co., Edwardsville, respective-
1y, both Illinols. Action May 27.

nx Designated Examiner Forest L. Mc¢-
plenning to preside at hearing in proceed-
ing on application of Hershey Broadcasting
Inc. for new AM in Hershey, Pa.; scheduled
prehearing conference for June 25 and
hearing for July 17. Action May 24.

» On own motion, and with agreement of
all parties in proceeding on applications of
Marshall Broadcasting Co. and Wright
Broadeasting Co. for_new AM stations In
Marshall and East Lansinf. respectively,
both Michigan, in Docs. 15017-8, revised
certain procedural dates and ordered hear-
ing on July 9 as scheduled. Action May 24.

w Ordered that Examiner David I. Kraus-
haar, in lieu of Examiner Asher H. Ende,
will serve as presiding officer in proceeding
on applications and Sands Broadcasting
Corp., Hoosier Broadcasting Corp., and In-
dependent Indianapolis Broadcasting Corp.
for new AM stations in Indianapolis. Ac-
tion May 22.

u Ordered that Examiner Millard F.
French, in lieu of Examiner Asher H. Ende,
will serve as presiding officer in proceeding
or: application of Bigbee Broadeasting Co.
ggr new AM in Demopolis, Ala. Action May

» Designated Examiner Thomas H. Dona-
Rt}l& to p;'.esi?.e at IrfleaJring in sproceeding on
a ication o ames S. Rivers Inc.
(WJAZ? Albany, Ga.; scheduled prehear-
mi conference for June 21 and hearing for
July 30. Action May 21.

s Designated Examiner Arthur A. Glad-
stone to preside at hearing in proceeding
on application of O. L. Withers for new AM
in Woodburn, Ore.; scheduled prehearing
conference for June 24 and hearing for July
29. Action May 21.

m Designated Examiner Isadore A. Honig
to preside at hearing in proceeding on AM
a%catiom of O. K. Broadcasting Corp.
( EL), Fairfax, Va.; scheduled prehear-
mﬁ conference for June 27 and hearing for
July 25. Action May 21.

By Hearing Examiner Basil P. Cooper

s Pursuant to agreements reached at May
22 Nprehearlng conference in {)roceedin on
AM application of Wells, Waller & Ballard
Inc. ( E), Jacksonville, Tex., continued
June 25 evidentiary hearing to June 27.
Action May 22.

By Hearing Examiner Thomas H. Donahue

m» Granted petition by Broadcast Bu-
reau and extended from May 20 to May 24
time to file proposed findings and conclu-
sions in proceeding on AM applications of
Smackover Radio Inc¢., Smackover, and
Magnolia Broadcasting Co. {KVMA), Mag-
nolia, both Arkansas. Action May 21,

» In proceeding on AM application of
Beardstown Broadcasting Inc. MS),
Beardstown, Ill, (1) granted applicant’s
petition for leave to amend so as to either
eliminate or render nominal matters now
designated for hearing, (2) accepted for
filing amendment to which petition relates,
(3) removed amended application from
hearing and returned to processing line,
and (4) cancelled May 22 conference and
June 24 hearing. Action May 21.

By Hearing Examiner Millard F. French

s In proceeding on application of Brush
Broadcasting Co. for new AM in Wauchula,
Fla., continued May 22 date for further ex-
change of exhibits to date ten days subse-
quent to receipt by parties of transcript of
{estimony taken in Wauchula. Action May
21.

By Hearing Examiner Walther W. Guenther

» On own motion, scheduled further hear-
ing conference for May 31 in proceeding on
application of Bay Shore Broadcasting Co.
for new AM in Hayward, Calif. Action May
24.

By Hearing Examiner Isadore A. Honig

s By order formalized certain procedural
agreements reached at May 21 prehearing
conference in proceeding on AM applica-
tion of Delaware Vallsy Broadcasting Co.
(WAAT), Trenton, N. J, scheduled certain
procedural dates, ordered hearing to com-
mence as scheduled June 24, and, on own
motion, relieved Delaware Valley of any
obligation to exchange copies of its pro-
posed exhibits with Federal Aviation Agen-
cy. Action May 21,

By Hearing Examiner Jay A. Kyle

s Granted petition by Broadcast Bureau
and extended time from June 3 to June 12
to file proposed findings in proceeding on
application of Geoffrey A. Lapping for new
AM in Blythe, Calif. Action May 27.

mn Granted request of Redding-Chico Tele-
vision Inc. and ordered that lists of wit-
nesses it desires shall be furnished North-
ern California Educational Television Asso=
clation Inc. on June 10, and continued June
3 hearing to June 17 in proceeding on their
applications for new TV stations on channel
9 (Northern Calif, would_ operate noncom-
g_lzercially), in Redding, Calit. Action May

s Pursuant to May 20 hearing conference
in proceeding on application of offrey A.
Lapping for new in Blythe, Calif,,
scheduled further hearing for May 31 in
Washington. Action May 20.

By Hearing Examiner Forest L. McClenning

w Granted etition by Port Chester
Broadcasting Co. for leave to amend its
application for new AM jn Port Chester,

Y., to change proposed hours of opera-
tion from unl. time to daytime only. Action
May 22

w» Granted petition by Abacoa Radio Corp.
and continued certain procedural dates, and
rescheduled July 16 hearinf for July 23 in
groceeding on its application and at of

once Broadcasting Corp. for new AM sta-
tions in Arecibo and Cayey, respectively,
both Puerto Rico. Action May 21.

w Granted motion by Big Bear Lake
Broadcasting Co. and continued May 23
prehearing conference to June 24 in pro-
ceeding on its application for new AM in
Big Bear Lake, Calif. Action May 21.

By Hearing Examiner
Chester F. Naumowicz Jr.

w» By order, formalized cerfain agreements
reached and rulings made at May 23 and
24 hearing sessions in proceeding on AM
application of Denver Area Broadcasters
(KDAB), Arvada, Colo., scheduled certain
procedural dates and ordered hearing to
reconvene on July 9. Action May 27.

m_Granted petition by Broadcast Bureau
and extended from May 24 to June 4 time
to file garoposed ﬁndings in proceeding on
application of Willilam 5. Cooﬁ for new AM
in Colorado Springs. Action May 24,

w Upon request by Broadcast Bureau.
continued Sept. 10 hearing to Oct. 2, in
Cheyenne, Wyo., in proceeding on applica~
tions of Charles W. Stone for renewal of
license and for change of facilities of
KCHY Cheyenne, and Fort Broadcastin
Co. for renewal of license of KDAC Fo
1l\a/[raggz.4 Calif., in Docs. 14816 et al. Action

ay 24.

» In proceeding on AM application of
Southwestern Broadcasting Co. of Missis-
sippi (WAPF), McComb, Miss., continued
May 27 hearing to May 28. Action May 22.

By Hearing Examiner Herbert Sharfman

w» Granted motion by Coastal Broadcast-
ers Inc., Herndon, Va. and extended time
from May 22 to Mai( 29 for preliminary ex-
change of engineering exhibits in proceed-
ing on its AM application, et al., in Docs.
14873 et al. Action May 27.

g Upon request by Broadcast Bureau and
without objection by other parties in re-
vocation _ proceedin against Martin R.
Karig (WIZR), Johnstown, . » and
other Karig and related applications in
Docs. 14617 et al,, further extended from
May 24 to May 28 time to file initial pro-
posed findings and from June 7 to June 11
for replies. Action May 24.

By Hearing Examiner Elizabeth C. Smith

» Granted petition by Chesapeake Broad-
casting Corp, (WASA), Havre de Grace,
Md., and continued certain procedural dates
and rescheduled June 5 hearing for June
24 in proceeding on its AM applicaticn and
that of Accomack-Northampton Broadcast-
ing Inc. (WESR), Tasley, Va. Action May

» Granted petition by Broadcast Bureau
and extended time from June 7 to June 17
to file groposed findings and conclusions,
and to July 5 for replies in proceeding on
applications of Valparaiso Broadcasting Co.
and Porter County Broadcasting Co. for
new AM stations in Valparaiso, Ind. Ac-
tion May 24.

a Received in evidence exhibit 23-A of
Porter County Broadcasting Co. and closed

Continued on page 97
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Help Wanted—(Cont’d)

Help Wanted—(Cont’d)

Help Wanted—Management

Southern Califernia, immediate opening for
golid salesman, capable of management,
with top station muiltiple chain. Good
;}q&aﬂng salary. Box G-12, BROADCAST-

Managers, small and major market manager
vacancies in established eastern group op-
eration. . . Prime consideration to success-
ful sales managers with programing com-
munity service appreciation, excellent char-
acter and ambition to advance. Send full
details. Box G-235, BROADCASTING.

Sales manager or salesman with qualifica-
tions, large midwest market. Box G201,
BROADCASTING.

Sales

Announcers

Expanding sales force. Need young fast-
moving, intelligent salesman. Must have im-
plicit faith in prolific presentation or spec
sales tapes. No phone calls. Mail resume,
in confidence to, Bill Gall%l;er, Jr., Gen-
eral Sales Manager, WPIK, ginia Theatre
Building, Alexandria, Virginia. WPIK serves
the greater Washington D. C. area with
adult programing.

ADnouncers

Experienced stafl announcer for Maryland
ind‘:pendent. Mature voice, good references,
necessary. Send air check and resume. Box
G-250, BROADCASTING.

Southwest manager for sinall single market
station. Strong on sales, first phone, some
investment preferred. Rapidly growing
market. Salary, profit sharing opportunity.
Good references essential. Box H-18,
BROADCASTING.

Immediate opening for general manager
of a Texas station. The opportunity is
waiting for the right man. Send back-
ground and full information in first letter
to Box H-25, BROADCASTING.

Manager sales manager upper midwest city
of 30,000. Competitive. Agriculture import-
ant to market. Compensation Iieered to prof-
its. Send resume to Box H-69, BROAD-
CASTING.

Sales

Columbus, Ohio ... Immediate opening for

good salesman, management experience or

ready. Top independent. Growing chain,
ood salary plus. Please write fully. Box
=13, BROADCASTING.

Announcer for established, successful good
music station San Francisco Bay area. First
class license essential. Good voice import-
ant. Send tape. Knowledge of classical
music, ability handle news helpful. Per-
manent position with definite management
gotenﬂal. Maintenance not important. Good
oard performance essential. Ideal living
conditions. Good salary for right man. This
is addition to present . Must have
minimum two year experience on quality
station. No be, ers. Give full det in.
cluding educatlonal background first reply.
Preference to Northern California resident.
Box G-199, BROADCASTING.

Michigan regional in medium market. Open-
ing for salesman with year or more small
or medium market experience who wants
to move to larger market and larger in-
come. Replies confidential. Give full de-
;?\;]Gs and photo. Box G-258, BROADCAST-

Newsman to gather, write, and air local
news. Midwest. $110/send tape, resume and
photo to Box G-255, BROADCASTING.

Want stable combo man who can enjoy
small town. Alabama regional station, em-
phasizing quality. Want man with knowl-
edge of RCA equipment, and good voice.
Send resume, picture, tape, references and
sg{léry needs to Box G-317, BROADCAST-
ING.

First phone engineer-announcer. Chicago
fm station maintenance-announcing re-
quired. Send tape-resume. Box G-347
BROADCASTING.

New eastern seaboard daytimer needs ex-
perienced announcer-engineer with first
phone. Box G-357, BROADCASTING.

Needed: Experienced announcer and con-
trol board operator for Western North
Carolina station, news, all types music. Box
G-358, BROADCASTING.

Experienced anneuncer newsman for New
Jersey independent. Salary commensurate
with abfiity. Box G-362, BROADCASTING.

Experienced announcer for 5000 watt net-
work station in western state. $90 per week
to start, with trlnﬁe benefits. Give complete
details of yourselt and tape in your first
letter. Box H-56, BROADCASTING.

A Broadcast journalist with a mature voice
who is skilled at gathering, writing, and
broadcasting radio news. Hard, challenging
work. Box H-62, BROADCASTING.

Wisconsin early morning first phone, per-
manent position for farm oriented announc-
er with good voice. Box H-T70, BROAD-
CASTING.

Good announcer with first phone for net-
work station in Idaho. Starting salary ac-
cording to ability. OQur staff knows of this
ad. Box H-57, BROADCASTING.

Rockford Illineis metropolitan market has
lucrative position for experienced radio
salesman, full of ideas and energy. Op-
portunity for real solid income with a
solid established operation. Family man
preferred. Guarantee, 20% commission, car
allowance. All replies confidential. Box G-
310, BROADCASTING.

Experienced radio announcer for midwest
radio tv operation. Air resume and tape.
Box H-77, BROADCASTING.

Experienced, dependable announcer. Send
tape, resume, photo, salary. KLIC, Monroe
Louisiana.

Salesman-announcer to operate remote stu-
dio in county seat town of 5000. Midwest.
Send resume and tape. Box G-368, BROAD-
CASTING.

KLIX, a 5000 watt network station in Twin
Falls, Idaho needs an experienced an-
nouncer. Contact Williasmm R, Vogel, WGNS,
Murfressboro, Tennessee.

Salesman announcer. Not necessarily exe-
cutive type just hard worker. $600 per
month plus commission total station gross
%Gright man. Box H-59, BROADCAST-

Newsman with 1st phone for metro east
coast indie. No maintenance. Basis plus
talent. Heavy emphasis on local news. Send
tape and background fo Box H-6, BROAD-
CASTING.

Outstanding midwest market wants you!
Benefit loaded station needs most happy
fellow to meet and beat tough competi-
tion. Maturity is fine, experience essential.
Rush tape, background information and
§angry expected. Box H-4, BROADCAST-

Need two. Announcer $412 per month.
¥ewsman $450 per month. KBRZ, Freeport,
exas.

opportunity married staff announcer. Out-
llll‘ne experience, RADIO KFRO, Longview,
'exas.

Experienced announcer dependable know
pop and country music, strong on news and
commercials. Willing to adjust top opera-
tion and area. (Know it alls and smart
alecks need not apply.) Immediate position
contact Jim Risner Owner, Manger, KRMS,
Osage Beach, Mo.

On air newsman with thorough news back-

ground. 40 hours. Opening in August. Send

complete information, recent photo and

salary requirement in first letter to Michael

Dillion, PGM. Dir. KOB Radio, 1430 Coal

ISuW,lP. O. Box 1351, Albuquerque, New
exico.

KWTX radio wants two mature, experi-
enced announcers for adult musie, locally
oriented news and sports operation. Prefer
men with southwest background. Some tv
also. Send tape, letter and recent photo-
graph to Frank Fallon, P. O. Box 7128,
‘Waco, Texas.

Immediate opening at station KOH, Reno
and KBEE, Modesto. First FCC ticket re-
quired. Permanent position, excellent com-
pany benefits. Apply in person or send de-
tailed resume to station managers or per-
sonnel department, McClatchy PBroadcast-
ing Co., 2Ist and Q, Sacramento, California.

Suburban Chicage. Combo first class. Per-
manent. Tape complete information now.
WEAW, Evanston, Illinois.

New Jersey experienced announcer news-
man for adult music station. Semd prelimin-
ary tape, resume. Interview required.
WHTG, Rt. 1, Asbury Park.

Announcer news., 1st ticket. No mainten-
ance, Daytime mutual, good opportunity
with growing organization. Salary open.
Send tape and resume to WJUD, St. Johns,
Michigan.

First opening in four gears. Middle of
road, with ambition leading toward man-
agement. First phone preferred. Salary
open. Send tape, resume, and references to
}':_’,oyce Hanna WADA, Shelby, Ncrth Caro-
ina.

Immediate need for 1st class radio engineer.
State salary requirements and qualifications
other phases or radio. Write Dwight Sny-
der, Manager, WCKM, Winnsboro, South
Carolina.

Modern Negro disk jockey for morning
spot. Must be able to do bright, tight pro-
duction show. A growing station in one of
the top markets. First class license pre-
ferable, not necessary. Good pay. Please
send tapes and resumes to James Psihoulis,
WZUM, Pittsburgh, 5, Pa.

Immediate opening for morning man, cap-
able on news, sports and announcing. Send
tap;a, and resume, WDDY, Gloucester, Vir-
ginia.

DJ&’s learn the professional way to introduce
a record. 300 interchangeable, intelligent
intros by excellent writers for vocals and
instrumentals. $3.95 Broadcast Intros, 975
North 35th, Milwaukee 8, Wisconsin.
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Help Wanted-~{Cont’d)

Help Wanted-—(Cont’d)

Situations Wanted—(Cont’d)

Technical

Production—Programing, Others

Annouucer

Growing chain wants ¢apable First Class
engineer for Phila. area station. Ideal at-
mosphere for good man. Many fringe bene-
fits, Personal interview essential. Tell all,
including salary requirements to Box G-
340, BROADCASTING.

Chief engineer midwest directional AM.
Some announcing ability and production
experience preferred. Box H-28, BROAD-
CASTING.

Kentucky daytimer needs first class engi-
neer. State salary requirements and earli-
%lf‘tcavallable date. Box H-63, BROADCAST-

An opportunity in Phoenix, Arizona for a
sound recording technicfan. Must have wide
experience recording on tape, disc and fiim,
mixing, dubbing and technical background
in recording techniques, understanding and
know how of recording problems. Back-
ground in radio, television recording and
motion pictures, with administrative and
executive abilities to head and develop
sound recording facility of expanding in-
dustrial motion picture producer. Box H-76,
BROADCASTING.

Engineer announcer capable of assuming
complete responsibilities of studio engi-
neer, and, willing to work with our trans-
mitter engineer. Also must carry some air

work. Send complete resume, tape, and
references to EG, E. 3810 Boone,
Spokane 24, Washington.

Engineer. Some experience. Salary open.

OS, Liberty, New York.

Top chief engineer position available imme-
diately in Puerto Rico, for going successful
tv am fm operation. Will meet salary re-
quirements of right individual. Apply by
letter Sending resume of experience and
other details to Mr. F. Pons ¢/o Lamborn
99 Wall Street, New York 5.

Southern California major metro area adult
kilowatt must have competent engineer who
can handle all maintenance and repairs
and who has good air personality with
plenty of announcing experience. Do not
apply unless able to handle all engineering
chores. Bonus pay for best announcer. Cli-
mate free, Call Ron Zimmer. Area Code
714. Phone number 686-0260.

Chief engineer announcer. Non directional
1 kw CBS affiliate. Light air shift. Resume
?nd salary requirements to KBIZ, Ottumwa,
owa.

Need transmitter engineers in Wichita Falls
Lawton area. Permanent positions. State

salary requirements and experience. Box
1053, Wichita Falls. Texas.
Two engineers with first phone, one for

chief, salary open. Contact Richard Wright,
WTTF, Tiffin, Ohio.

Production—Programing, Others

Number one midwest independent is look-
ing for an experilenced production announec-
er, creative and capable of writing agency
type copy. Send written examples, tape,
salary requirements, and complete resume
to Box H-32, BROADCASTING.

Wanted director of programing to take
charge of model all new FM operation in
Kenosha Wisconsin. Contact Bill Lipman.
WLIP.

Sports director, some staff. Considerable
play by play. KHAS, Hastings, Nebraska.

Lousiana, experienced announcer for morn-
ing shift on adult, popular music station.
Call colleet, manager KSYL-NBC, Hillerest
2-6611, Alexandria, Louisiana.

WTAR Radio-television Norfolk is expand-
ing public affairs and news department.
Immediate need for experienced radio tele-
vision newsmen. Emphasis on imaginative
reporting plus solid writing and editing
abilities. Opportunity for creative work in
news and public affairs documentary pro-
graming in southeast’'s fastest growing area.
Contact Clayton Edwards, News Director,
WTAR, 720 Boush Street, Norfolk, Virginia.
Telephone: 625-6711.

RADIO

Situations Wanted—Management

Broadcaster, 21 married.
ence. Award winning newscaster, pro-
gramer, production, continunity. Limited
sales. Desires small statlon operations di-
rectorship. References excellent. Box G-
335, BROADCASTING.

13 years hroadcasting experience. Past sta-
tion manager. 32, family, college grad.
First phone. Box G-359, BROADCASTING.

10 years experi-

General manager. Large market. For sale
a pretty fair track record built on ability,
hard work, a lot of luck and via not too
many pasture changes. Box H-1, BROAD-
CASTING.

Experienced <Carolina manager-salesman
desires assoclation with growth and stability
station In Virginia or two Carolinas. Box
H-11, BROADCASTING.

Management or pd with management fu-
ture, for hard work and ability. 8 years
experience management, programing, an-
nouncing, continuity, sales, all references.
College veteran family. 30. Box H-14,
BROADCASTING.

Attention S, C. or Ga., Alabama, Florida
stations, Working manager strong on local,
regional sales, promotions. 17 years 7 man-
agement desires small or medium market.
Bb?at references. Box H-15, BROADCAST-
ING.

Manager, midwest preferred. Radio ex-
perience small market to #2, includes pro-
graming net owned 50 kw launching cp's.
Former owner. Adult operations only. Box
H-19, BROADCASTING.

Not distress merchandise. Honest, sharp,
hard working radio tv executive with un-
usual flair for creative sales. 6 years multi.
ple station experience prior to present ra-
dio management post. Property sold. Con-
sidering all offers. Final decision will de-
pend on owner’'s reputability. Your refer-
ences must be as excellent as mine. Confi-
dential. Box H-30, BROADCASTING.

Experienced manager currently operating
successful station in competetive market.
Strong on sales, programing, promotion.
Looking for advantageous change in me-
dium sized market. No time urgency. Let's
gﬁtc acquainted. Box H-31, BROADCAST-
ING.

Currently manager, seek manage or opera-
tions manager position. Young, aggressive—
10 years experience. Good record as pro-
gram director, news director, sales manager
and manager. Small or medium market. Box
H-43, BROADCASTING.

Sales
D.J. wants to swing. 1 year middle of the
road experience. Single., Box G-3286,
BROADCASTING.

Top filght executive level broadcast sales-
man available. Eastern college graduate
package goods and retail sales oriented,
manufacturer and agency advertising back-
ground. Knows tv and radio production.
New York and Boston business experience
38 years old leader of family of five needs
late teen financial prospect in northeast
location. Aggressive direct sales type. "You
don't need an advertislng agency—I am
one.”” However also effective with agency
exeecs. No cut rate—priced to sell for you
fast. Currently with top 50,000 watt radio
New York. For further names, places and
sales sucess status, Box H-78, BROAD-
CASTING.

D.J./announcer wants to locate permanent-
ly. 6 months experience middle of the
road. Tight board, young, married, depend-
able. Also like to do record hops. Available
June 15. Minimum $75. Box G-350, BROAD-
CASTING.

5 years experience. DJ announcer, morning
man. Northeast, family man. 31, Box G-
363, BROADCASTING.

Happy, energetic rock sound. Pied piper
teen rockers in small market. Modern de-

livery. Best references. Box G-197, BROAD-
CASTING.

Disc jockey newscaster, young, experienced,
can do play by play baseball. Will locate
anywhere for right offer. Box H-10,
BROADCASTING.

Graveyard shift open? Young, versatile an-
nouncer seeking night work. Hard worker,

dependable, ambitious. Commereial back-
ground. Good play by play man. Three
Krears managerial experience in college.

o tape collectors. Interview a must. Pre-
fer midwest. Any format. Best of refer-
ences. Can relocate June 10. Box H-13,
BROADCASTING.

This morning personality maintains a num-
ber one rating with middle music policy
against all types of competition. Something
?Nlci;tt]e different. Box H-16, BROADCAST-

Experienced announcer/dj dependable, ver-
satile, young, single. Authoritative news,
knows top 40 and middle of road. Box H-17,
BROADCASTING.

Experienced top 40 personality with em-
phasis on production skills. College back-
ground, tight, fast, swinging production.
News experience, want larger market. Box
H-22, BROADCASTING.

Fast, smooth, funny pro wants to spend
a long time with a solid, responsible or-
ganization in medium to major market
with major university. My ad lib is my
product. Lots of good background, refer-
ences and love for money. Educated. No
problems. Box H-24, BROADCASTING.

Personality dj, first phone, tight produc-
tion, ready to move up. Box H-27, BROAD-
CASTING.

Announcer, 21 single, 13 year experience.
Phone 313-838-6418.

Boston. Experienced announcer desires po-
sition while attending college. Box H-33,
BROADCASTING.

Seasoned announcer, sixteen years radio-tv.
Congenial personalble, authoritative. Box
H-34, BROADCASTING.

Personality. First phone. Best references.
Available immediately. Box H-36, BROAD-
CASTING.

Professional attitude, experienced radio/tv
announcer/interviewer/dj. Limitless ambi-
tion. College graduate, married. Desire
combination radio/tv position medium east-
ern market. Box H-41, BROADCASTING.

Desire to relocate in Arizona. 12 year
veteran of radio as dj personality writer,
?;"cgmcer and pd, Box H-45, BROADCAST-

West coast only: Major midwest market dj
1st phone. Nine years experience all phases.
Wants tight top tune swinger. Married, fam-
{ly references. Phone 308-342-06093, or write.
Box H-46, BROADCASTING.

Sportscaster you don't want me, I'm not an
aleoholic. I believe in mature, conscientious
work, loyality to my employer; in working
at my profession instead of playing polities
on a golf course. Ten years radio and tv
major college football and basketball. Two
years professional basketball, three years
major league baseball and top references.
What's happened to the industry? Aren't
these qualifications wanted today? If so,
I'm available July first. Box H-50, BROAD-
CASTING.
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Situations Wanted—(Cont’d)

Situations Wanted—(Cont’d)

Help Wanted—(Cont'd)

Announcers

Technical

Technical

Looking for reliable experienced announcer?
I'm your man! 15 years in radio and tele-
vision. Now doing both. Need growing mar-
ket. Box H-51, BROADCASTING.

Florida any price. Top sporis, good news-
musie. 7 years experience. Box H-54,
BROADCASTING.

Male dj seeks girl partner for comedy radio
show. Minimum 3 years experience. Must be
funny, funny, funny! Voices helpful. Phone
No. DR 6-7261 (area code 201) or tape to
Box H-64, BROADCASTING.

Energetic, enthusiastic young man wants
job with strong, small outfit. Runs tight
board, works hard. Available immediately.
Prefers midwest, but will travel. Air checks
rﬁscl;xme, references. Box H-65, BROADCAST-
ING.

Young man, 21, married announcer and 4aj,
good voice; l2 year experience, programs,
C & W, R & B, top 40 material. Seeks day
hours. Desire to move up. Will move. Box
H-66, BROADCASTING.

What is my forte? A casual, nostalgic “man
next door" show. Voice to go along. Now
in large market. Desire to relocate. All offers
considered. $110 minimum. Box H-72,
BROADCASTING.

Dick Reynolds . . . want small market any-
where. Scme experience. References, tapes,
any music. News, tight, bright, hard worker.
Some college. Available now. Call—313-234-
8049. Or write 314 Josephine, Flint, Michigan.

First class combo man, wanis change. Pre-
fer central or eastern North Carolina. Ready
by June 30. Write P. 0. Box 1096, Elizabeth-
town, North Carolina.

Announcer, dj excellent on news, young,
personable, ambitious. Will locate anywhere.
Broadcasting school graduate. Tape avail-
able. Robert Bartels, 830 South Michigan
Hotel, Chicago 5, Illinois.

Am presently a member of one of nation's
metropolitan radio/tv news staffs, writing,
airing local news, doing beep, soft, phone
shows, specials. Seek better personal situ-
ations, or change including entertainment
variety. Will visit sincere parties. Box H-
49, BROADCASTING.

Chief engineer. Will assume complete re-
sponsibility for technical operation of am-
fm-tv station, or group of stations. Experi-
enced to 50 kw with directional antenna
systems. Now on east coast, will relocate.
Prefer salary with stock arrangement. Box
H-80, BROADCASTING.

Former field engineer for a well known
consultant. Experienced in all phases of
studio and transmitter engineering. Seek-
ing a position as field engineer, working
chief, or in construction and maintenance.
Box H-37, BROADCASTING.

Sitnation wanted as engineer in small tv,

fm or am station in western Montana, Idaho

or eastern Washington. First class FCC with

12 years experience. Resume will be fur-

gi;{led. 2135 Martin Avenue, Dayton 14,
0.

Chief 11 years experience, all phases includ-
ing sales. Good announcer. Directional am
and fm, constructed 4 stations. Run middle
of the road show, know classics. Last two
gears in Chicago radio. Call anytime before

p.m. Walt Adams 312-662-0515. 2020 Linden.
Waukegan, Illinois.

Production—Programing, Others

"Experienced news director with radio and
television experience. Looking for right op-
portunity. od credit, good references,
college, sober, single. Needs job now. Will
travel. Dick Harris 5628 16th Ave. S. Min-
neapolls, Minn. Phone 612-TA-4-2507.

Supervisory engineer small tv station in
midwest performer, children's program.
E. M. Sears, Personnel Manager, Sarkes
Tarzian Inc., E. Hillside Drive, Blooming-
ton, Indiana.

Florida-chief engineer experienced in stu-
dio, transmitter, and vir operation and
maintenance. Needed soon for etv station.
Channel 7, Box 7, Jacksonville, Florida.
Phone 339-3874.

Production—Programing, Others

Producer director . fully experienced,
well trained tv producer director; full time
osition with established etv stations.
ollege graduate, M.A., or work towards
it, preferred. Contact Otto Schlaak, Man-
ager WMVS, Milwaukee, Wisconsin.

Television artist wanted by station located
in N.E. Should be exPerienced in all phases
of art work utilized iIn tv slides, set design,
and construction requirements newspaper
ads sales, promotion presentations ete.
This is a fine opportunity for a person
who is creative and looking for a challenge.
Sﬁr(l;d resume to Box H-5, BROADCAST-
I b

Continuity director. Must know station
operations. Capable of taking over in highly

competitive s.w. market. Salaried. 400
month. Box H-53, BROADCASTING.
TELEVISION

Situations Wanted—Management

Advertising and promotion manager. Ex-
perienced young man, college grad, vet,
offers you creative advertising talent plus
I}?Iractical experience with all major media.

e's looking for a station that believes
strongly in merchandising and where re-
sponstbility and hard work provide a chal-
lenge. For resume, references, write: Box
H-42, BROADCASTING.

Sparkling first phone morning man. Pres-
ently chief engineer and chief announcer.
10 years experience all phases. Interested in
learning sales your way. Box H-74, BROAD-
CASTING.

Key man for locked door! 15 years major
markets drive time ersonalitBe creative,
production program_ director. sires re-
sponsible position. Employed. Box G-307,
BROADCASTING.

Ben Casey can't perform your operation as
well as I can. Experience, tight board,
showmanship. Box H-75, BROADCASTING.

Announcer d.j. experienced. Bright happy
personality. Authoritative news. Willing to
travel. Box H-79, BROADCASTING.

Technical

Presently tv chief. Available immediately.
10 years experience. Looking for security.
Prefer no announcing. 4021 South Grand
Blvd. Spokane 36, Washington MA-4-1856.

First phone, befmner, career type, after-
noons, Kansas C vicinity, GL 2-8063. Box
G-95, BROADCAS G.

First phone. Transmitter position, Some
fm exp, Western states area, will consider
others if good opportunity. Box G-344,
BROADCASTING.

Program director. Airman loves long hours,
broadcasting money. 14 years experience.
Top references New England Middle Atlan-
tic. No rock. Immediate move. Box H-73,
BROADCASTING.

College grad., married, 5 years experience.
Can do writing, tight morning shift, intelli-
gent strong news. Character voiced com-
mercials, promotion minded and likes to
sell good sound. Not a drifter. Box H-55,
BROADCASTING.

News director. College radio tv major. 3
years experience, gathering, writinf, airing.
Family man seeking permanency in larger
city, 100,000 plus. $135 minimum. Box H-87,
BROADCASTING.

TELEVISION

Help Wanted-—Announcers

Engineer, first phone, experienced, seeks
summer position N.Y.C. area. Box H-T7,
BROADCASTING.

Transmitter technician first phone, about
to retire wants part time job. New Jersey
gt Gf:entral Ohio. Box H-9, BROADCAST-

First phone announcer. Some college and
technical school training. Prefer large or
Iﬁlfglum size city. Box H-20, BROADCAST-

Announcer. Experienced. Southwest lead-
ing network. Above average talent oppor-
tunities. Excellent benefits. Send resume,
)Ial{]c_:(,; tape or VTR. Box H-52, BROADCAST-

Newsman experienced to head tv news
department. Position available immediately.
Call Len Cane, WPTZ-TV, Jordan L-5555,
Plattsburgh, New York.

Technical

Engineer announcer nine years experience
maintenance news, country music wants
position Louisana, east Texas, Arkansas,
Oklahoma. 665-5221 Denhan Springs, Louis-
iana. Nights. Hamp Clark,

First phone engineer for studio operation
and maintenance. Immediate opening
southeastern city 50,000. Experience desir-
able, not essential, Box -21, BROAD-
CASTING.

Operations manager: Presently employed.
Thirteen years experience medium major
market tv, Seeking change for valid rea-
sons. Capable, ambitious, strong engineer-
ing and administrative background; direct-
ing programing, production FCC, Labor
negotiations, etc, For resume write, Box
H-48, BROADCASTING.

Announcers

Newsman writer announcer available imme-
diately. 14 years experience New England.
Middle Atlantic references. Box H-61,
BROADCASTING.

Versatile, ambitious radio tv announcer de-
sires more lucrative market. College grad,
married. 7 years experience. Strong on news
and play by play. TV sales experience, Will
rg}l_&cate anywhere. Box H-68, BROADCAST-
ING.

Professional tv announcer — experience
sales, traffic, design, Froduction. presenﬂ%
have nine top rated live shows per wee
with Canadian network station. Commer-
cials scripted and ad lib. Wish to relocate
with view to responsible management posi-
tion. Married. Three children., Brochure.
?I{I% on request. Box G-338, BROADCAST-

Technical

Have you opportunity for engineer with 12
years television experience including color,
planning, construction? Last 4 years asst.
chief. Box G-364, BROADCASTING.

Midwest, 1st phone. 4 years am and fm an-
nouncing experience. Dependable, married.
Box H-35, BROADCASTING.

Former field engineer for a well known
consultant, Experienced in all phases of
studio and transmitter engineering. Seekin
a position as field engineer, working chief,
or in construction and maintenance, x H-
37, BROADCASTING.
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Situations Wanted—(Cont’d)

For Sale

Miscellaneous—(Cont’d)

Technical

Equipment

Assistant studio maintenance supervisor for
last 8 years seeks relocation for greater op-
portunity. 11 years tv experience. Good ref-
erences. Box H-40, BROADCASTING.

Assistant chief wishes to relocate. Experi-
ence, administrative, construction, mainten-
ance, proof of performance, video tape, color,
remotes, ete. Sharp. Box H-71, BROAD-
CASTING.

Production—Programing, Others

Experienced, employed television announc-
er, newsman. Desires advancement: an-
nouncer, news, programing, married. Box
H-44, BROADCASTING.

News director.

Highly successful major
market record. Top rated on the air de-
livery, proven administrative ability, award
winning news photographer. Extensive spe-
cial events and public affairs programing
experience. Best references include current

employer. Kine availablee Box H-12,
BROADCASTING.

For Sale

Equipment

Gates 250 C-L used working when removed
from service. Gates Model 2700 limiter (mod-
ified as is, used). Gates model 25A automa-
tic frequency control unit. Two each 1400
ke Biley crystals (in ovens), Total price
for all $450. Box H-53, BROADCASTING.

One surplus 3M video splices available. One
or two splices in an hour reel. Unable to
use due to client requiriné unspliced tape.
Box H-60, BROADCASTING.

Complete Gates RCM20 remote control sys-
tem, including meters, shunts, motors, $500.
Windcharger 350 foot guyed tower, lighted,
best offer, you dismantle. WAAA, Winston-
Salem, North Carolina.

Commercial crystals and new or replace-
ment crystals for RCA, Gates, W. E. Bliley
and J-K holders, regrinding, repair, ete.,
BC-604 crystals and Conelrad. Also A. M.
monitor service. Nationwide unsolicited
testimonials praise our products and fast
service. Edison Electronic Company, Box
96, Temple, Texas.

Factory reconditioned tape cartridge equip-
ment with full 90 day guarantee. Cartridge
playbacks priced at $225 and recording am-
pligers at $165, (24) P-150 and P-190 series,
(9) A-150 and A-190 series. The following
equipment is available in like-new condi-
tion: (1) MaCarTa Carousel @ $875; (1) RCA
Cartridge Recording Amplifier @ $300; (1)
RCA Tape Cartridge Plaf{back @ $450. Also,
recently traded, the following RCA Mag-
netic Disc eglllzipment. Make an offer. (2)
BQ104 Disc Changers; (2) BQ5lA Disc Re-
corders; (3) Disc Changer Remote Selec-
tors: (2) Disc Erasers. Automatic Tape
Control. Inc., Bloomington, Illinois, Phone
309-825-2078.

Thermometer, remote electrical: used by
over 100 stations, enables announcer to
read the correct outside temperature from
mike position. Installed in less than an hour.
Send for brochure. Electra-Temp. Co. Box
6111, San Diego 6, Calif.

WANTED TO BUY

Equipment

Ampex VR-1000 spare parts. Send for list.
Karl Troeglen, KCMO, Broadcasting, Kan-
sas City, Mo.

Used UHF 1 Xw RCA Transmitter excellent
condition, immediate delivery, a_ bargain.
WCET, 2222 Chickasaw Street, Cincinnati
19, Ohio.

Tower Stainless tyPe G-17 Guyed, Galvan-
ized 200 feet with lighting, 1 choke, PE Cell.
6 years old. Down, ready to ship. $750
KPER, Gilroy, California.

1000 watt Western Electric transmitter model
443.A-1. Now tuned to 1050 kc, Good work-
ing condition. Best offer. WPAG, Ann

Arbor, Michigan.

Xmission Line; Teflon insulated, 134~ rigid,

51.5 Ohm fianged with bullets and all hard-
AT e acouata. Siock Tk el
.$40.00. Quan scounts. Stoc afl-
“able, Sierra-Western Electric, 1401 Middle
‘Harbor Road, Oakland 20, California. Tem-
plebar 2-3527. R

Television / radio transmitters, monitors
cameras, microwave tubes audio monitors.
Electrofind, 440 Columbus Ave,, N, Y. C.

Two Dumont TA-124-A cameras, workin,
condition, less tripods and tilt heads. B
offer. Box G-331, BROADCASTING.

One G.E. color film scanner, new °'58. In-
cludes two Eastman-Kodak model 300 con-
tinuous motion projectors ih excellent con-
dition. Also includes a dual 8 slide disc
slide system. Also includes_preview facili-
ties for film and slides. Is currently in
regular use and well maintained. Ideal way
to get into color film and slides inex-
pﬁx&sively. $27,500. Box H-8, BROADCAST-
ING.

%” Coaxial ¢able, Andrew Heliax. Black
sheath covered. Never used. 85¢ per foot fob
El Cajon Electronic Engineering, P. O. Box
012, San Diego 15, California.

Eighty five 20 ft. sections of Prodelin
UHF 3'4 inch transmission line. Good con-
dition. Make offer. R. V. Goyette, KARD-
TV, 833 North Main, Wichita, Kansas.

Film scratches and dirt showing on your
tube? A lot of stations got rid of them by
using Piclear—You can too. Piclear, Inc.,
450 Weaver Street, Larchmont, N. Y.

Will buy or trade used tape and disc
recording equipment—Ampex, Concertone,
Magnecord, Presto, eic. Audio equipment
for sale. Boynton Studio, 10 B Penn-
sylvania, Tuckahoe, N. Y

Need ‘5 or 6 layer super turnstile antenna
and kw vestigial sideband filter for
television channel 2. Write stating make,
model, condition, and prices, Box G-32I,
BROADCASTING.

Audio limiter. Send .description and price
to J. Deneufville, WGLM, Richmond,
Indiana.

All equipment between the microphone and
the 150 foot tower necessary to build a 250
watt station. Gates transmitter preferred.
What do you have? Cash available. Box
C-23, BROADCASTING.

New or used heads for Ampex 450-A or
450-B. Used heads must be in good condi-
tion. Box G-94, BROADCASTING.

Tower wanted. Approximately 450 feet, self
supporting. Bill Angle, Box 55, Greenville,
North Carolina.

BUSINESS OPPORTUNITY

Unlimited funds available for radio and
television properties. We specialize in
financing for the broadcasting industry.
Write full details to Box 205A, BROAD-
CASTING.

Miscellaneous

Capital needed: Reliable, experienced and
successful radio station owner wants to bor-
row $500,000 to purchase 3rd radio station
and Is seeking best terms. Excellent bank
credit. Good collateral. Box H-39, BROAD-
CASTING.

Philadelphia announcers; tape your spots.
Hagerty and Taylor Productions, 2321 West
Lehigh, Philadelphia 32, Pennsylvania.

Bingo cards personalized advertising, your
message front and back. Many colors,
sizes, prices. Controls and calculations for
promotions, Television, radio, newspaper,
etc. Buy direct—save. Forsyth Manufactur-
ing Company 1930, West 41st Ave., Fhone
433.7044, Denver 11, Colorado.

30,000 Professional Comedy Lines! Toplcal
laugh service featuring deejay comment,
introductions. Free catalog. Orben Comedy
Books, Atlantic Beach, N. Y.

“Quick Quips” Jokes, one-liners, comedy,
ad-libs for deejays. Also *‘Disc Hits,” record
info. $5.50. Del Mar Radio Features, P.O.
Box 61, Corona Del Mar, California.

Helicopters for lease yearly, for traffic time
newsphoto, promo. Very reasonable. Tax
deductible. Box E-33, BROADCASTING.

SCA background music service facilities for
stieaseé’n3 Terre Haute, Indiana. Write F. O.
0X 5

Broadcast Comedy is listed in the new
"Comedy Guide” of "talk” comedy. Write
for free 24 page booklet on your letterhead.
Show-Biz Comedy Service (Dept. B), 65
Parkway Court, Brooklyn 35, New York.

INSTRUCTIONS

FCC frst phone license preparation by
correspondence or in resident classes.
Grantham Schools are located in Hollywood,
Seattle, Kansas City and Washington., Write
S e sy St

ol o ectronics, . Western n
Hollywood 27, California. ed L

Elkins Radio License School of Chicago—
Six weeks quality instruction in laboratory
methods and theory leading to the F.C.C.
First Class License, 14 East Jackson St.,
Chicago 4, Illinois.

Announcing programming, console opera-
tion. Twelve weeks iIntensive, practical
iraining. Finest, most modern equipment
available. G. I. approved. School of
groadcastlng. 2603 Inwood Road, Dallag 33
exas.

Elkins training now in New Orleans for FCC
First Class License in 6 weeks. Nationally
known for top quality theory and labora-
tory instructions. Elkins Radio School, 333
Saint Charles, New Orleans, Louislana.

Be prepared. First class F.C.C. license in
siXx weeks. Top qQuality theory and labora-
tory iraining. Elkins Radio License School
of Atlanta, 1138 Spring St., N.W. Altanta,
Georgia.

FCC first phone license in six weeks.
Guaranteed instruction in theory and
laboratory methods by master teachers.
G. 1. approved. Request free brochure.
Elking Radio License School, 2603 Inwood
Road, Dallas, Texas.

Jobs waiting for first phone men. Six weeks
ﬁ:ats you license in o school with operat-

g 5 kw station. One price includes everg-
even room and board. Can be
financed. American Academy of Elec-
tronics, Sheraton Battle House,
Mobile, Alabama.

Ban Francisco’s Chris Borden School teaches
you what you want: 1st Phone and “mod-
ern’” sound. Jobs a plenty. Free placement.
Illustrated brochure. 258 Geary Street.

Since 1937 Hollywood’s oldest school de-
voted exclusively to Radio and Telecom-
munications. Graduates on more than 1000
stations. Ratio of jobs to graduates approxi-
mately six te one. Day and t cfamea
Write for 40 page brochure and Graduate
placement list. Don Martin School of Radio
and Television Arts & Sciences, 1653 North
Cherokee, Hollywood, California.

“Do you need a first phone? Train for and
fet your FCC first class license in just five
5) weeks with R.E.I. in beautiful Sara-
sotal Affillated with modern commerclal
statlon. Free placement. Write: Radio Engi-
neering Institute of Florida, Commercial
%’% ullding, P. O. Box 1068, Sarasota,
orida.”
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INSTRUCTIONS—(Cont'd)

Sales

For Sale—(Cont'd)

Announcing, programing, first phone, all
phases _electronics. Thorough, intensive
practical training. Methods and results
proved many times. Free placement serv-
ice. Allled 'Technical Schools, 207 Madi-
son, Memphis, Tennessee.

FCC license in six weeks. Total cost $285.
Our graduates get their licenses and they
know electronics. Houston Institute of Elec-
tronics, 652 M and M Building, Houston,
Texas. CA 7-0520.

Traln now in N.Y.C. for FCC first phone
license. Proven methods, proven results.
Day and evening classes. Placement assist-
ance. Announcer Training Studios, 23 W.
43rd, N. Y. OX 5-9245.

Bince 1946. Original course for FCC first
phone operator license in six weeks. Over
420 hours instruction and over 200 hours
gulded discussion at school. Reservations
required. Enrolling now for classes starting
Ju(iy 10, October 9. For information, refer-
ences and reservations, write Willlam B.

Ogden Radio Operational Engineering
chhool 1150 West Olive Ave. Burbank,
California.

Special accelerated schedule. The Los
Angeles Division of Grantham Schools is
now offering the proven Grantham first
class license course in a speclal accelerated
schedule. Taught by a top notch instructor,
this class is “success tested” for the man
who must get his first phone in a hurry.
The next starting dates for this accelerated
class are July 8. and September 9th. For
free brochure, write: Dept. 38-B, Grantham
School of Electronics. 1505 N. Western
Ave., Los Angeles 27, California.

Help Wanted

SALES MANAGER

For Midwest UHF station in VHF
market. No conversion problem for
fast growing station. Need hard
worker and sales leader.

Box G-218, BROADCASTING

EEEER LSSy arraTETaE

RADIO

Situations Wanted—Announcers

Ambitious first phone anncuncer
with creative ideas. College grad-
uate, twenty four years old, mar-
ried. Interested in working with a
top flight station. Willing to re-
locate. Excellent credit rating.
Presently employed; desires to

move up,
H-23, BROADCASTING

Box

J

Employment Service

MOVE UP?

ALL BROADCAST PERSONNEL PLACED
MOST MAJOR U, S, MARKETS
MINOR-MARKET MIDWEST SATURATION

WRITE FOR APPLICATION NOW
BROADCAST
EMPLOYMENT SERVICE
4825 10th Ave. So. Minneapolis 17, Minn.

Announcers

$14,000 MINIMUM
For
GREAT RADIO PERSONALITY
For
GREAT STATION
In
GREAT MARKET
Tape, photo, and story to:
Box G-232, BROADCASTING

Technical

Wanted” for WFMT,
Chicago's fine arts duPont-Peabody
award FM station. Top experience re-
quired in high power, stereo, and audio.
Bernard Jacobs, Station Manager, 221
North La Salle Street Chicago 1, Illi-
nois. State 2-5668.

“Chief Engineer

TELEVISION

Help Wanted—Announcers

NEWSCASTER-NEWSMAN
Major eastern market TV station
with large & aggressive news opera-
tion is seeking an on the air news-
-caster with solid jourmalisttic hack-
ground. Minimum guarantee $10,000
per year with opportunities for more.
Send S.O.F. or Video Tape with re-

sume.
Box H-29, BROADCASTING

For Sale

Equipment

1 890 ft. Blaw Knox Tower
70 Ib. sg. ft. windload-guyed.

1 12 Bay Super Turnstile
Channel 10 Antenna

1 TT 50 AH Transmitter
Channe! 10

118 21 Switcher
12 input 6 output.

2 TG 2A Sync. generators.

Also other equipment avail-
able-list upon request. Public
Service Television Corp., P. 0.
Box NAL, Airport Mail Facility,
Miami 59, Florida, Telephone
aJ4E;.-ton 3-6311, Extension

RCA Type OR-1 Protable Dls¢ Recorder
and Plavback with 72-DX_Recording attach-
ment . . . (78 & 33 RPAL,._ ...340
Ampex Aodel 400 T%/15 IPS
with portable cas

corder, 7%/15 IPS, 260
l(}:neral radio lype 733-A. 400 eyele Oscii-
ator Lienateunns ssnessesanssans s asttte, o eecnns
General radio type 781 -1 AM fodulation
maonitor

RCA Twype SK-50 Varacousiic microphone
(30-150-250) 40
National SW-—34 recelver, used with homa
h'uegt Conelrad Alarm unit. (AVC oper-
Al

;hlc]ll:, Mounted ON-AIR monitor (home
u

5
2 GeeCo ON-AIR Llghts . ."." @ $10.00._.. 2%
Pollee Alarm M ] 5

Gordon “BUD" Pentz, KWBE,
Be%trice, Nebraska. Phone CO 3-
2388,

Equipment

We are cleaning house.
Schafer 1200 GMA Automation Sys-
tem ($18,300 new) used, recondi-

ditioned $12,800
Schafer 400-RA Remote Control Sys-

tem ($1,795 new) used, recondi-

ditfoned 1,295

Schafer Automation System, Model
60, used, as is, Good Condition 3,500

GE Unilvel, used, as is 75
GE Unilevel, new 150
Gates Extension Meter Panel for

MO2890 Freq. Manitor, as is 75
Rust 10 function Remote Control

System, as is 500
Collins Limiter 26U1, like new 300
Miratel Air Alert Conelrad Receiver,

as is 25

Ampex PR-10 Recorder with 4

channel mixer, as is 400
Ampex 354 Stereo Recorder, used 1,250
Hewlett Packard 200B audio oscil-

lator, used 100
Seeburg 200 LU, used, as is 400

ATC PB-1-190 Cartridge Recorders,

used 400
ATC Record Ampliers, new 300
Eico 160K Kit Tape Deck, new 50

FIRST COME, FIRST SERVED ., . .
Send check with order. Schafer Elec-
tronics, 235 S. Third Street, Bur-
bank, California. Telephone: Area
Code 213, 845-3561.

Miscellaneous

A Great Radio Salesman

Now you can have your own newsletter. te)llng
the importance of radio to Drline accounts. po-
tentlzls and oploion—makers in YOUR CITY.

areat local promotion. destgned for timety
monthly maillng. Pesonalized with your sta-
tion {mprint. A prestige promotional publicg-
tion. Low $48.50—it can be Your most effective
uliesmun. Write. wire today for samples und
prices.

RADIO REPORTS NEWSLETTER

1186 Arlington Ln. (ALpine 2-3191)
San Jose 20, California

Colorful Combination
RADIO MARKET SHEETS
and COVERAGE MAPS

Address Radic Dept. on your letter-
head for FREE information and samples.

EVEREADY ADVERTISING
1817 Broadway ® Nashville 4, Tenn.

BUSINESS QPPORTUNITY

UNIQUE OPPORTUNITY

For the first time in the history of
the broadcasting industry, a franchise
offer is being made in one of the most
basic and vital facets of the business
—never before opened to outsiders.
The franchiser is one of the best
known companies in our field: the
name will be instantly recognizable
to you. Qualified franchisees will

have an immediate assured income
following a modest investment, and
the cherished opportunity to be in

business for themselves.
must be responsible members of
their communities, and broadcast
professionals, heavy in sales back-
ground. Only 20 men in the nation
will qualify—one each in the follow-
ing major markets: Boston, Minne-
apolis, Dallas, Memphis, San Fran-
cisco, Seattle, Pittsburgh, Atlanta,
St. Louis, Denver, Houston, Rich-
mond, Kansas City. Reply today:
this is the opportunity of a lifetime.
Box H-81, BROADCASTING

Applicants
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WANTED TO BUY

For Sale—(Cont’d)

Stations

Stations

Wanted Radio Station In Arizona-
New Mexico-Colorado
Marketing & Advertising Consultant ex-
perienced in radio station operation
and management wants to buy, or buy
into single market operation with fu-

ture. Principals only contact.

Box H-47, BROADCASTING

Florida-Central

Daytinie-non.directional-$15,000 down to
qualified buyer—excellent terms.

Associated Media Brokers

Suite 328 Bayview Building
Fort Lauderdale, Florida
Phone LOgan 6-7843

WANTED

Station in N. E.; prefer long pay-
out or 10-20,000 down plus pay-
out. Seek challenging situation
with small loss or small profit.
Robert Price
500 Fifth Avenue
New York 36, New York

For Sale

Stations

— —CONFIDENTIAL NEGOTIATIONS—
For Buying and Selling

RADIO and TV STATIONS

in the eastern states and Florida

W, B. GRIMES & CO.

2000 Florida Avenue, N.W.
Washington 9, D. C.
DEcatur 2-2311

Florida-North
Dartime-history earning-priced realistically.

Associated Media Brokers

Suite 328 Bayview Building
Fort Lauderdale, Florida
Phone LOgan 6-7843

Bob Flynn Myles Johns

THE PIONEER FIRM OF TELE-
VISION AND RADIO MANAGE-
MENT CONSULTANTS
ESTABLISHED 1946
Negotiations Management
Appraisals Financing
HOWARD S. FRAZIER, INC.
1736 Wisconsin Ave,, N.W,
Washington 7, D. C.

Florida-South

Absentee owned—station has grest potential for
owner oberator—libéral terms

Associated Media Brokers
Suite 328 Bayview Building
Fort Lauderdale, Florida
Phone LOgan 6-7843

Bob Flynn Myles Johns

FOR SALE
Daytimer in Southeast coast
town. $50,000 with 29% down, Ba.

lance at 6% over 5 years,
Box G-370, BROADCSTlN
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Bob Flynn Myles Johns
Ky. single daytimer  $68BM  terms
S, E.  small fulltime 22M  cash
S. E. small power 90OM  cash
N. C. metro daytimer  125M  50%
Fla. metro daytimer  260M  29%
S. E. major daytimer  238M  65M
S. E. profitable UHF-TV 2MM  cash
And others

CHAPMAN COMPANY
2045 Peachtree Rd. N.E., Atlanta 9, Ga.

To buy or sell Radio and/or TV prop-
erties contact.

PATT McDONALD CO.
P. 0. BOX 9266 - GL 3-8080
AUSTIN 17, TEXAS

STATIONS FOR SALE

EASTERN REGIONAL Daytime. Priced at
$85,000. $30,000 down.

CALIFORNIA. Exclusive. Daytime. Priced at
$30,000. Terms possible, if you qualify.

JACK L. STOLL & ASSOCS.
Suite 600-601 6381 Hollyw’d Bivd.
Los Angeles 28, Calif. HO 4-7279

Florida-Major Market

Fulltime—Florida's fastest growing avea
—profitahle—priced realisticly—good
terms to qualified buyer.

Associated Media Brokers

Suite 328 Bayview Building
Fort Lauderdale, Florida
Phone LOgan 6-7843

Bok Flynn Myles Johns

SOMETHING T0 BUY
OR SELL?

For Best Results

You Can’t Top A
CLASSIFIED AD

n
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Continued from page 91

record in proceeding on its application and
that of Valparaiso Broadcasting Co. for new
onM statiens in Valparaiso, Ind. Action May

BROADCAST ACTIONS
by Broadcast Burean

Actions of May 27

WNBT Wellshoro, Pa.—Granted license
covering iInstallation of old main trans. as
aux. trans. .

KHEP Phoenix, Ariz.—Granted CP to
;m:k:t) changes in ant. system (increase
e o

Tillamook TV Translators Inc., Tillamook,
Ore~—Granted CPs to replace expired per-
mits for new UHF translator signal booster
statien no. 1 for KTIAL, T6AM, and
KT9AE.

KJWH Camden, Ark.—Granted mod. of
CP to move ant.-trans. site and change
type trans.

VLN Oiney, Ni.—Granted request and
cancelled CP to increase power, install new
trans. and make changes in DA system.

KRGN(FM) Las Vegas—Granted SCA on
sub-carrier frequency 87 ke.

KVEN-FM Ventura, Calif.—Granted mod.
of SCA to change from 67 and 29 ke to 41
and 67 kc and make changes in equipment.

Actions of May 24

WSIX-FM Nashville—Granted CP to in-
stall new ant.; increase ant. height to 1,110
feet; ERP to 100 kw; and make changes in
ant.-system.

WCIU(TV) Chicago—Granted mod. of CP
to change ERP to vis. 185 kw; aur. to 100
kw; ant. height to 650 feet; change trans.
and studio locations; type trans. and ant.,
and make changes in ant, structure and
equipment,

s Following were granted extensions of
completion dates as shown: WGAL-TV
(aux. trans.) Lancaster, Pa. to June 15;
*WVAN-TV Savannah, Ga., to Oct. 1, and
*KNME-TV Albuquerque, N. M., to Nov. 26.

Actions of May 23

KIDD Monterey, Calif.—Granted mod. of
license to change studio location and oper-
ate trans. by remote control; conditions.

WMFD Wilmington, N. C.—Granted mod.
of license to operate trans, by remote con-
trol; conditions.

KFGT Flagstaff, Ariz.—Granted authority
to remain silent for period ending June 30.

KBPS Portland, Ore.—Granted authority
to remain silent for period beginning June
L and ending Sept. 22.

Actions of May 22

*KVCR(FM) San Bernardine, Calif.—
{iranted CP to increase ERFP to 810 w;
wnange ant.-trans. location (coordinates
vnly—no change in description); make
ranges in ant. system (FM ant. to be
mounted on KVCR-TV tower); ant. height
--J00 feet.

KSEA(FM) San Diego—Granted mod. of
CP to increase ERP to 25 kw (horizontal),
1w kw (vertical); ant. height to 220 feet;
change main studio, remote control and
ant.-trans. site; change type trans. and
ant.: and ant.-system.

WGRV-FM Greeneville, Tenn.—Granted
mod. of CP to increase ERP to 4.6 kw;
decrease ant. height to 225 feet. and make
changes in ant.-system.

WWOL-FM Buffalo—Granted extension
of completion date to Nov. 24

Action of May 17
Norton Chamber of Commerce, Norton,
Kan.—Granted CP for new VHF TV trans-
lator station on channel & to translate pro-
grams of KAYS-TV (ch. 7) Hays, Kan.

Action of May 16
Laughlin Peak TV Assn., Willits, Calif.—
Granted CP for new VHF TV translator on
channel 9 to translate programs of KRON-
TV (ch. 4) San Francisco.

Rulemakings

TERMINATED

w WWLP(TV) Springfield, Mass.—Petition
to amend table of allocations by deletin
channel 38 from Connersville, Ind., an
reassigning same channel to Dayton, Ohio.

PETITION FOR RULEMAKING FILED

n Symphony Network Association Inc.—
Requests institution of rulemaking groceed-
ing so as to assign channel 72 to Birming-
ham, Ala. Received May 22.

(FOR THE RECORD) 97



What can one company do to improve audience measurement?

T

INTENSIFY
METHODS
RESEARCH!

ﬂ‘:’

A good research service doesn’t just happen. It takes
months — sometimes years — of development and continu-
ing refinement and improvement. It takes meetings and
component testing and more meetings and more testing
to reach out for solutions to some of the problems of
audience research. We may never solve them all to
perfection.

Now, at ARB, this activity is being intensified, particu-
larly in our search for possible biases and sources of error
both in sample selection and in recording within the sample
homes. This pursuit strikes at what is currently the most
important area for improvement in audience research.

This operating philosophy of research and development
has always been a part of ARB. It had a great deal to do
with our decision to double samples. It accounted for the
recent completion of a comprehensive study, The Influence
iNon-Cooperation in the Diary Method of Television
Audience Measurement, soon to be published in book farm.
There have been

other advancements

which you have seen AMERICAN

reflected in the serv- '@}  RESEARCH
ice offered by ARB ., 4 BUREAU

over the years. There

will be more. DIVISION OF cCc-E-1-R INC.
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OUR RESPECTS to Basil Francis Grillo
He moved from accountant to top TV producer

The jumping frogs of Calaveras
county, whose prowess was immortal-
ized by Mark Twain and is annually
tested in the competitions at Angel
Camp, Calif., may have provided the
inspiration that turned an Angels Camp
boy, Basil Francis Grillo, from an ac-
countant into one of television’s top
producers with the title of president of
Bing Crosby Productions. But if there
is any astonishment at this mammoth
leap, it is not shared by Mr. Grillo.

“Look closely at the producers in
Hollywood television,” he said last
week. “You'll find very few who started
out as producers. Very few actors be-
come producers, very few writers. Most
creative people are not businessmen and
if you don’t have a good business op-
eration you're not going to have a very
long life in television production.

Please Yourself » “For 20 years I've
been responsible for saying ‘We'll do it’
or ‘We won’t’ and I'd better have some
taste and judgment or I'd be in a lot
of trouble. I'm not a creative man, but
I know what I like and that’s the only
sound basis for making any decision.
You can’t do more than guess about
what someone else will like and if your
taste is a reasonable representation of
the general public’s you’ll be OK. If
not, you'd better get out of TV produc-
tion fast, because if you don’t you’ll
damn soon be forced out.”

The success of BCP’s Ben Casey
leaves little doubt about Basil Grillo’s
ability to please the public taste as well
as his own. And Mr. Grillo has high
hopes for Breaking Point, a series of
psychological dramas to start this fall
on ABC-TV, the same network that
broadcasts Ben Casey.

Program production today takes up
about 90% of Basil Grillo’s time, but
in the nearly 20 years he has been asso-
ciated with Bing Crosby, he has gotten
him in and out of scores of ventures
including real estate, savings and loan
associations and broadcast properties,
as well as records, radio and TV pro-
grams and tape recording.

The Crosby association with tape re-
cording goes back to the World War 11
years, when Bing’s records were dubbed
into broadcasts for Armed Forces Ra-
dio. The singer was fascinated by the
idea of recording his radio programs at
the time most convenient to him and to
get away from having to show up at the
broadcasting studio every week at the
same time to do his programs live. In
1946, ABC agreed to let him try it.

Discs to Tape » “We started out re-
cording the shows on acetate discs,” Mr.
Grillo related, “but after a transfer or
two we began running into too great a
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loss in quality. We tried all kinds of
recording speeds, We tried recording
on wire. Then Jack Mullin, our record-
ing engineer, came in with some Ger-
man tape and a recorder he had brought
back after the war. The result was so
good we began using tape for our shows
in the fall of 1947.

“But after a couple of months of

continuous use the recorder began to
show signs of wear, so Mullin asked
some of his classmates from Stanford,
who were working at Ampex, whether
they could build new tape recorders for
us.”
They could and did. The machines
worked splendidly and Bing Crosby En-
terprises became the sales agent for
Ampex until 1955. BCE was also
active in video tape development but
after Ampex had become the first to
develop a practical unit for broadcast
use, BCE sold its tape operations to
Minnesota Mining & Manufacturing.

Basil Grillo left his native Angels
Camp (Oct. 8, 1910, was his birthday)
at an early age; grew up in San Fran-
cisco and was graduated from the Uni-
versity of California at Berkeley, where
he was a top miler, in the mid-depres-
sion year, 1932. For the next 10 years
he had a variety of jobs——salesman,
credit manager, tax auditor, CPA. He
was associated with the accounting firm,
Andrew Anderson & Co., in 1944, when
on the recommendation of Mr. Crosby’s
tax attorneys, he was hired to organize
Bing Crosby Enterprises.

Bing’s Big Business » “Up to that

Basil Grillo
Knows what he likes

time Bing had been a performer, re-
ceiving a salary for his radio and mo-
tion picture work, a royalty from his
records. Now, BCE began packaging
his radio shows and movies. We set up
a record company, co-owned with
Decca. We got into tape. And as a
result of a golf game Bing had with
Jock Whitney, we got into frozen
orange juice. Mr., Whitney was telling
Bing about Minute Maid orange juice,
a product of Vacuum Foods, a Whitney
company. Bing said he’d like in, so he
did the company’s 15-minute radio
shows and got the West Coast franchise,
which we operated for several years
until they bought it back.”

In the early 1950’s Bing Crosby En-
terprises went into the TV film busi-
ness, producing Fireside Theatre, TV’s
first half-hour anthology series, for
Procter & Gamble. ‘“We made 52 shows
for them and had the next-to-top rat-
ing, right behind Milton Berle. Now,
a dozen years later, P&G is one of Ben
Casey’s sponsors and will be in on
Breaking Point.”

BCE decided early to get into TV
station ownership as well as program
production. “We filed for Yakima, Ta-
coma, Spokane, Seattle; then the freeze
came. When it was over, Ed Craney,
radio station operator who had also
filed for TV in Spokane, suggested we
go in together instead of competing for
the grant. After 45 minutes I agreed.
He went back home; I drew up the
agreement and sent it to him; he signed
it and sent it back. It was the greatest
relationship I've ever had. No argu-
ment, no fuss. We wanted to do busi-
ness together and we did. We got one
of the first post-freeze grants and built
the station (KXLY-Tv). Later on we
sold it.”

Bing Crosby was also part of a group
which purchased kcor(Tv) Los An-
geles, subsequently transferring the sta-
tion to NAFI Corp. (now Chris Craft
Industries) on a stock deal. He was co-
owner of kMBY Monterey, Calif., with
John Cohan who bought out his interest
and subsequently defeated the Crosby
bid for a CATV license there.

A man of many interests, Basil Gril-
lo has learned French, Spanish and
Italian (“I can read them but I'll never
be a linguist™) and studied history and
other subjects in evening classes, per-
haps to keep from getting bogged down
in business worries. He keeps slim and
trim with golf, hunting and fishing.

He and his wife, the former Jane
Nunn, live in Encino in the San Fer-
nando Valley, They have three sons:
Gary, 27, an assistant director; Basil,
23, broker, and Michael, 15.



EDITORIALS

Facts of life—or death

HE most pressing problem now confronting radio and
television broadcasters is that of deciding how to resist
the FCC’s proposal to adopt, as part of its own regulations.
the advertising time restrictions of the National Association
of Broadcasters’ radio and television codes. To judge by the
statement issued last week by the NAB’s radio code board,
the problem may be bigger than the broadcasters can handle.
The radio code board came out in opposition to the FCC’s
plan, but with arguments that would lose a debate in any
responsible forum.

The radio code is a model of self-regulation, said the
board. In the past year its subscriber list increased 19%,
never mind the disagreeable fact that less than 4 out of 10
existing stations are subscribers or that at the present break-
neck rate of growth it would take 10 years to enfold in the
code the more than 3,000 stations that are still outside it.

Critics are unkind in saying that the code has failed to
prevent over-commercialism. The truth is that nobody can
define over-commercialism, said the radio code board, and
the time allocated to commercials may be an unimportant
factor in audience response.

What the radio code board was evidently trying to do was
to eulogize the code as a living document of unquestionable
merit—and at the same time to begin disentangling itself
from the only troublesome section of the code, its commer-
cial standards. Onlookers are not apt to be impressed. The
cry, “I love you; be mine,” lacks a ring of sinceritv when
uttered by a husband to the wife he is escorting to divorce
court.

In a sense, however, the statement of the radio code board
may serve a useful purpose. It betrays the futility of trying
to glorify a system that has never worked and cannot be
made to. It does so in time for the television code board,
which meets June 10 in New York, and the main boards of
the NAB, which meet later this month in Washington, to
recognize its weaknesses.

The only defense that the broadcasters can hope success-
fully to use is that of facing up to facts, however embarrass-
ing they may be to certain broadcast leaders who have been
personally identified with the writing and enforcement of
the codes. The facts are that a majority of radio stations
and a good many television stations have found it impos-
sible to abide by the commercial standards of the codes—
and would find it no more possible to survive if the same
standards were imposed by the government.

If the FCC adopted those standards, it would force some
stations out of business and turn others into loss operations.
We cannot imagine that any FCC, no matter how tough-
minded its majority, wants to start signing station death
warrants in bushel lots.

Exit Mr. Minow

N era ¢nded today. It was a short era that lasted 27
menihs, but it left an impression that will be deeply
etched in the history of broadcasting.

Today the FCC is presided over by E. William Henry
who at 34 is the youngest head of an important agency in
a government that largely is populated by young men. The
gavel was handed him by Newton N. Minow who at 37 is
one of the youngest men ever to retire from high govern-
ment office.

Mr. Minow made an important office more important. In
his 27 months he was certainly the most controversial and
colorful chairman the FCC has ever had. Whether he left
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the FCC better than he found it depends upon where one
happens to sit. He was the darling of the bureaucrats, the
educators and many politicians. He was anathema to the
majority of broadcasters, even though some privately may
have given him lip service in commending his campaign of
goading and needling.

Mr, Minow's campaign succeeded in its obvious mission
of frightening broadcasters. His legacy includes the imposi-
tion of fines and forfeitures, suspensions and short-term
licenses, filing fees and poison pen letters to licensees at
renewal time.

Instead of encouraging stability, the crusade has brought
unrest. If these conditions had existed after World War II,
we venture there would have been few companies willing to
risk investments of millions for speculative television services.

In radio’s early days there were complaints about the
sameness and dullness of programs and about overcommer-
cialism. That was while Chairman Henry and Mr. Minow
were somewhere between diapers and their first pair of long
pants. That also was before radio became a serious com-
petitor of newspapers and magazines. It wasn’t big enough
to be shot at. Politicians didn’t understand this compli-
cated gadget.

Conditions changed. Everybody became an expert. Broad-
casting attracted outside investors and was labeled big busi-
ness. A presidential election was won by the Great Debates.
Broadcasting suddenly had become too important to be left
to the interplay of free enterprise.

It was in that climate that 35-year-old Newton Minow
assumed the chairmanship on March 2, 1961. It must be
assumed he has carried out the mandates of the administra-
tion. Mr. Henry promises that his stewardship will be just
as tough. Those around him—-particularly the staff-level
executives—say he will be tougher.

We wish Mr. Minow success in his new work as a cor-
porate officer and chief counsel for William Benton’s pros-
pering Encyclopaedia Britannica enterprises. At EB he will
be working with President Maurice Mitchell, famed for
“Mitch’s Pitch” in the pre-television era of radio broadcast-
ing and one of the best salesmen the air media have pro-
duced.

Back at the FCC it seems the script calls for more shoot-
ing. If the aim is to improve broadcasting’s end product,
the proper course would be to encourage stability in broad-
casting ranks. Longer licenses wouid be one simple way of
going about it.
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Drawn for BroapcasTinG by Sid Hix

“If's called the television concept. . . . In summer we
rerun the stuff we published last winter!”
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TAPE DUO DELUXE AT WBRE

“A Prestige Builder with Our Customers”

This is the look of leadership for the years ahead—new

excellence of design and brilliant performnance. With
two TR-22 Deluxe TV Tape Recorders, this station can
record on one unit while on air with the other. The two
units occupy the space of a previous single tape unit.
Fully transistorized design does away with the prob-
lems of power and heat, reduces meaintenance, and

assures a new standard of excellence. Clients are im-
pressed with the efficient “look,” the quality of per-
formance, the increased versatility. It’s a prestige
butlder with customers. Your own studio can benefit
from this syinbol of the finest in TV Tape.

See your RCA Representative. Or write RCA Broad-
cast and TV Equipment, Building 15-5, Camden, N.J.

The Most Trusted Name in Television
®
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