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I FOR SALE

ilSlightly used TV TOWER.;

','|Only 10 years old. One owner— sjf
=/a Code Board Member (used
only 19 bours per day). 286 ft.
tall; 70 ft. antenna thrown in.i7o
Priced for quick sale! As stand- |}y

-

iwii0g, come.and-get-it for|inok
éﬁyi$7,777.77. Available August 1./""FF
;| Reason for selling: New Tower 7¥i
“16/962 ft. above average terrain ]
(740 ft. above ground) delivers!
#5.(529,300 TV Homes. Greater|}:
.9 |coverage in Wheeling/Steuben- |38
" |ville Market also for sale. For|#f
#/used TV Tower or more TV|i&
ih!Homes, contact Exec VP Bob!s
d.|Ferguson, WTRF-TV, Wheel-
% |iog 7, West Virginia. | i
@ NG 7 _plavrooms.  must =

Hurry!



If you lived in San Francisco. ..

...you'd be sold on KRON-TV
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Governor John Connally, seated, signs the Resolution honoring KRLD-TV. Standing, left to right are:
State Senator George Parkhouse, Eddie Barker, News Director for KRLD AM-FM-TV, State Rep. Bob
Johnson, and Clyde W. Rembert, President of KRLD AM-FM-TV.

THE DALLAS TIMES
Charnel 9 Dallas~FC. Worth

MAXIMUM POWER TV-TWIN to KRLD radio 1080, CBS outlet with 50,000 watts

“... WE RECOMMEND KRLD-TV TO THE PEOPLE OF TEXAS
FOR THIS EXAMPLE OF SERVICE . .."

On April 24, 1963, 6:30-7:30 p.m., KRLD-TV aired “‘Criminal Code: Time For
a Change?"' which was honored by a Joint Resolution of the Texas Legislature,
and signed by the Honorable John Connally, Governor.

KRLD-TV is proud of the recognition accorded its creative public affairs
programming: ''. . . gave leading prosecutors, judges, and educators a chance
to discuss ... changes in the criminal code...the program was directed
toward educating viewers . ..and accomplished well this goal...we con-
gratulate KRLD-TV for its outstanding news coverage and its special reports
in the public interest . . . in PRIME TIME . . ."

The management and staff of KRLD-TV appreciate the high honor given Channel
4. KRLD-TV will continue to bring to its viewers public affairs programming
of the same high calibre.

represented nationally by
Advertising Time Sales, Inc. E -

HERALD STATIONS

Clyde W. Rembert, President

BROADCASTING, Jume 10, 1963



Drop-ins not yet out

Despite FCC’s 4-3 vote fortnight
ago (BROADCASTING, June 3) denying
short-spaced VHF drop-ins in seven
markets, action is not necessarily final.
New vote is expected on motion for
reconsideration after Lee Loevinger
assumes commissionership as replace-
ment for Newton N, Minow. It was
Mr. Minow's vote that swung decision
against drop-ins, and Judge Loevin-
ger's could reverse it.

Although there’s no inkling as to
low Judge Loevinger will vote, he 10ld
Senate Commerce Committee last
week he would participate. In testi-
mony unrelated to drop-ins, he fa-
vored more competition everywhere,
which gave proponents of drop-ins,
notably ABC-TV, encouragement.
Markets which now have two VHF’s
are: Johnstown, Pa. (channel 8); Bai-
on Rouge, La. (channel 11); Dayton,
Ohio (channel 11); Jacksonville, Fla.
(channel 10); Birmingham, Ala.
(channel 3); Knoxville, Tenn. (chan-
nel 8); Charlotte, N. C. (channel 6).

Radio for Renault

Renault officials have approved im-
mediate plan for sizable spot radio
campaign to break in this country in
about two weeks. Decision on radio
follows recent marketing meeting and
TV symposium in France attended by
auto maker’s representatives from 16
countries. Television plans are indifi-
nite. Renault officials say they’re will-
ing to return to network TV, which
they left two years ago, if they see a
program they like. Fuller & Smith &
Ross, New York, is agency.

Editorializing attack

Hearing on editorializing before
House Subcommittee on Communica-
tions next month will be lively. Some
congressmen believe that some sta-
tions, notably in smaller markets, are
indulging in partisan politics, as their
newspaper competitors do, and there-
fore are not following “fairness” doc-
trine. One committee member con-
fided that “violent” opposition to edi-
torializing has developed on Hill. Con-
gressmen who have accepted news-
paper opposition as “way of life,”
don’t want same thing to happen on
air. Heretofore, they argue, stations
have never abused freedom.

Doubts about censorship

Broadcasters commenting on provi-
sions of wartime voluntary code of
censorship sent them by NAB several
weeks ago (see page 75) generally ac-
cept need for guidelines in event of
war, but many express fear code may
be used for emergency, short-of-war
situations similar to Cuban erisis last

CLOSED CIRCUIT=

October. Most questions relate to im-
plementation—such as whether weath-
er reports may be considered informa-
tion helpful to enemy.

Copy is boss

Details aren’t being discussed, but
an administrative change at Ogilvy,
Benson & Mather has brought about
shift of responsibility for commercial
production. Revamp involves absorp-
tion of commercial production depart-
ment into agency’s creative depart-
ment and transfer of responsibility
from specific production vice presi-
dent to copy chief.

Look at editorializing

One of E. William Henry's first
projects as FCC chairman will be to
give fresh, hard look—with help of
Nationa! Association of Broadcasters
—at commission rules on editorializ-
ing. Result may be tougher rules.
Senate Watchdog Subcommittee has
been urging commission to get into
this area since April 1962, when sub-
committee concluded its report on
political broadcasting in 1960 cam-
paign with recommendations on how
FCC editorializing rules might be re-
vised to assure fairness (BROADCAST-
NG, April 23, 1962). In recent weeks,
reportedly, pressure for action has
been coming not only from Senator
Ralph Yarborough (D-Tex.), chair-
man of subcommittee, but members
of House who are said to be unhappy
about broadcasters’ performance in
political campaigns.

To get review started, Chairman
Henry will set up meeting with NAB's
editorializing committee. No date had
been set as of last week, but Chairman
Henry hopes meeting can be arranged
for later this month. Commission will
be represented by its commiltee on
editorializing, consisting of Chairman
Henry and Commissioners Robert T,
Bartley and Frederick W. Ford.

Minow’s farewell

Outgoing FCC Chairman Newton
N. Minow’s parting proposal that
FCC be reorganized with single head
plus five-man administrative court
didn’t win plaudits of all his erstwhile
colleages (although his successor as
chairman, E. William Henry, gave
qualified approval}. One commission-
er had this comment: “For 27 months
he shot for the headlines, and upon
leaving wants all of us fired.” An-
other commented it didn’t matter be-
cause Congress would never stand for
handing over control of FCC to ex-
ecutive branch.

Street scenes

Future TV production on streets of
New York is expected to get marked
boost with new permit clearance meth-
od. In three weeks new street produc-
tion permit form goes into use by
city’s Department of Commerce and
Industrial Development. New form
replaces outdated police department
“street fair permit” (U.F. 80) to
which one city commissioner refers
as vestige of “horse and buggy days.”
Old form, as name implies, was orig-
inally intended to cover any unusual
street activity. Producers faced expen-
sive delays caused by interdepartment-
al red tape. New form, processed un-
der jurisdiction of commerce, puts
burden of clearance under one roof.

Texas TV call

At least 26 of 40 TV stations in
Texas will meet July 15 in Houston
to devise plans for reorganization
“which can protect television interest
in Austin or Washington when the oc-
casion arises.” Call came from Jack
Harris, vice president-general manager
of KPRc-aM-Tv Houston, and presi-
dent of Association of Maximum
Service Telecasters, who had expressed
dissatisfaction with Texas Association
of Broadcasters because it was “radio-
dominated and strongly weighted to
smaller markets.” He reported last
week that he had received “resound-
ing confirmation” of need for TV
meeting.

Separate ways

House Subcommittee on Investiga-
tions has accorded Radio Advertising
Bureau ‘“‘equal billing” with National
Association of Broadcasters in two
groups’ efforts to clean up audience
measurements. After asking NAB for
periodic reports on progress at hearing
10 days ago (BROADCASTING, May
27), subcommittee last week made
same request of RAB. NAB and
RAB, however, still have not gotten
together on their separate plans, and
NAB board reportedly will be asked
to reject RAB request for $75,000 to
help finance latter's program.

Experience pays off

Rex Sparger, field man for ratings
investigation by House subcommittee,
plans to open broadcast consulting
firm in Oklahoma City. He'll special-
ize in helping stations in their rating
problems. He reportedly already has
signed up one multiple owner. Mr.
Sparger left subcommittee two months
ago to return to native Oklahoma
(BROADCASTING, April 8).
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WE'VE GOT
A WAY
WITH
WOMEN

It's straight down the fairway
to more sales with the powerful
drive of WIBK-TV's women’s
audience. It isn't golf that fills
the afternoon for these busy,
big-buying gals. It's Channel 2!
Look at these figures, then call
your STS man.

TOTAL HOMES*

WJBK-TV 99,875
STATION B 71,140
STATION “C* 39,925
STATION D" 42,755

METRO SHARE*

WJBK-TV a37%
STATION "B* 26%
STATION “C” 15%
STATION D" 219,

*12N - 5 PM M-F Avg.
ARB March - April 1963

CBS IN

DETROIT

WHN

WIBG

STORER TELEVISION
SALES, INC.
Representatives for all
Storer television stations.
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WEEK IN BRIEF

Television advertisers over the years increase their
spending in network and spot buys and small users be-
come more substantial, special analysis shows. Billings
for new season show $80 million advance. See . . .

TV USERS GET BIGGER... 31

All industry music committee prepares litigation to
force ASCAP to grant limited licenses. Shea contends law
is violated when blanket licenses are required covering
syndicated and feature films and local programs. See . .

NEW MUSIC LICENSING THRUST ... 76

Loevinger utters happy words: "If | don't like what |
see, | turn it off.” Tells senators he doesn't believe in
imposing his tastes on others. Senate confirms new
commissioner without objection. See . . .

LOEVINGER NOT IN MINOW MOLD ... 54

TV code review board expected to face up to commer-
cial time standards controversy at meeting. Indications
are that board may recommend abolition of limitations
at one-day New York meeting. See ...

‘ACTION’ IS ON DOCKET ... 40

Pressures building up to divide FCC functions. Latest,
by Minow, recommends separation into single adminis-
trator and appeals court, Henry seconds court idea.
White House studying suggestions “seriously.” See . . .

LAST WORD FROM NEWT?...62

Report of two million watt AM station in Costa Rica
raises hackeles of Latin-American and U. S. broadcasters.
Appeal to government is made by inter-American broad-
cast officials. See .

SUPERPOWER AM STATION ... 84

Suspension of Sec. 315 for presidential campaign in 1964
approved by House committee but minority dissent ex-
presses fear this is opening wedge in campaign to repeal
entire section. See .

SUSPENSION IN DOUBT ... 66

Walter Reade/Sterling looks for best third quarter
which may boost earnings to 25 cents a share, Walter
Reade Jr. tells stockholders. Company has just completed
negotiations to distribute 100 feature films. See . ..

PROFIT RISE PREDICTED ... 50

Politicians spent $20 million on radio and TV in 1962
campaign, special FCC report shows, with TV receiving
bulk, $12.5 million. Worrisome fact: Only 1,200 stations
gave free time to candidates. See .

1962 CAMPAIGN EXPENDITURES ... 52

Commission staff resumes sending letters to TV sta-
tions at renewal time seeking information on local live
programing. Henry approves move; Hyde fears FCC is
treading on dangerous ground. See . .

LETTER WRITING GOES ON...71

DEPARTMENTS
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Omaha Spot Buying Guide

ARB says it's a ‘‘convenience to clients in determining
audience estimates during station breaks."

The homes-reached columns of the three Guides pub-
lished for Omaha tell a one-sided KMTYV story. This
page graphs the latest, and shows KMTV has many
more top-rated spots, 5:00 p.m. to Midnight, seven
nights a week, than the other two stations combined.*

In fact, when all three Guides are averaged*¥* for the
same 5:00 p.m. to Midnight period, and when you look
at the entire program week for all time periods*** it's
still the same KMTV story: we have more top-rated
spots than the other stations combined.

Petry will put you in line for the across-the-board leader
in fifteen consecutive surveys,**** KMTV-3-OMAHA!

Station 'C’

Station ‘B’

*Feb.-Mar. '63. **Nov.-Dec. '62, Jan. '63, Feb.-Mar.

" '63. ***Jan. '63, Feb.-Mar, '63. ****ARB's, Nov. '59
through Feb.-Mar. '63, average homes-reached, 9:00
a.m. to Midnight, Monday through Sunday.




Late news hreaks on this page and on page 10
Complete coverage of week begins on page 31

AT DEADLINE

Swift urges proportioned research prices
SIZE OF MARKET WOULD BE DETERMINING FACTOR

Ratings services were asked June 7
by station representative to scale prices
for local ratings measurements in TV
according to size of market. Request
came from G. Richard Swift, president
of The Bolling Co.’s television division
in New York.

He said there was only negligible
“spread” in survey rates between largest
and smallest markets making for serious
inequities and hardships on latter. This,
he said, runs counter to most practices
of rate structures pegged to market
size. He suggested that ratings costs be

scaled so that stations in top third of
nation’s markets would pay about 75%
of aggregate local ratings report costs.
Mr. Swift noted that this top third ac-
counts for more than 75% of all na-
tional spot TV billing with middle third
responsible for about 15%, and bot-
tom third for less than 10%.

Cost realignment, according to Mr.
Swift, would permit smaller stations to
use monies saved for qualitative and

basic market research studies, and
“reach and audience flow™ study proj-
ects.

Taft’s earnings up
22% for fiscal year

Earnings were up 22% over previous
year Taft Broadcasting Co. announced
in annual report for fiscal year. Stock-
holders meeting is July 9 in Cincinnati.

Fiscal year ended March 31,

1963 1962

Earned per share* 8 145 § 1.19
Consolidated

net revenues 12,485,942  10,936.237
Operating rofit

before depreciation

and amortization) 5 752,573 4,875,602
Net profit 310, 425 1,887, 929
Cash flow per share* 1.63

1.94
* Based on 1,589,485 shares outstanding at
end of fiscal year.

Grey bumps two agencies,
gets all Revlon accounts

Grey Advertising has been named
by Revlon Inc. to take over accounts
from Warwick & Legler Aug. 22, and
those currently held by Norman, Craig
& Kummel as present campaigns are
completed. Eventual result will be
grouping of all Revlon cosmetic and
toiletry accounts at Grey.

Grey, which has been Revlon agency
since 1960, adds approximately $6.5
million in new Revlon billings. Norman,
Craig & Kummel has handled Revion
lipsticks, nail enamel, eye make up,
Living Curl, Touch and Glow and Satin
Set. Warwick & Legler's Revlon list:
Clean & Clear, Silicare, Natural Won-
der and Contempera.

Senate hearing on agencies

Senate administrative practices sub-
committee will conduct three-day hear-
ing this week on bill to establish perma-
nent administrative conference (see
page 64), subcommittee announced to-
day (Monday).

Hearing begins Wednesday; Max D.

Paglin, FCC general counsel, is tenta-
tively scheduled to testify Thursday.
Other agencies, plus group of prominent
lawyers, will be heard as well, including
men who were key figures in temporary
conference which concluded last year.

FTC warns Scheib of
deceptive pricing

Earl Scheib Inc., nationwide chain of
automobile paint and repair shops, was
ordered Saturday (June 8) by Federal
Trade Commission to stop using bait
advertising, Company also was ordered
to stop using what FTC said were de-
ceptive pricing, savings and guarantee
claims.

FTC ruled Scheib advertising, includ-
ing TV, for “bargain price” 3$29.95
paint job for limited time actually was
regular price. Also, advertised $19.95
paint job was used to attract prospec-
tive customers for more expensive
paint. Scheib’s failure to disclose in ad-
vertising that 3-year guarantee is “‘pro-
rata” constitutes false and misleading
advertising, FTC charged.

Trade commission first brought com-
plaint against Scheib Inc. in May 1962,
Last week’s order is not final and re-
spondent has 20 days to file exceptions.

Harris to hear Henry

Representative Oren Harris’s
(D-Ark.) House Special Subcom-
mittee on Investigations will re-
turn to its examination of broad-
cast ratings next week and hear
FCC Chairman E. William
Henry's views June 20, subcom-
mittee announced Friday (June
7.

The FCC has been asked for
its general position on problem;
agency has not previously ap-
peared in investigation.

If no exceptions are filed, order be-
comes final automatically.

Scheib's agency is Stahl,
Patton, Hollywood.

Senate sets June 26
as start of 315 hearing

Senate Communications Subcommit-
tee will hold hearing on two bills pro-
posing suspension of equal time provi-
sions of Communications Act begin-
ning June 26, Senator John O. Pastore
{D-R.1.), chairman, announced Friday.

FCC Chairman E. William Henry
will be leadoff witness. Subcommittee
expects to have in its possession by
then FCC report on equal time experi-
ence of 1962 which agency received
from its staff last week (see page 52).

‘Bandstand’ partly open

ABC-TV, cutting back from daily
presentation of Dick Clark's American
Bandstand show to once-a-week telecast
Saturday afternoons, beginning Sept. 7,
has most of future show still available.
Regular advertisers on program in past
include American Chicle Co., Colgate,
Dr. Pepper, Golden Grain macaroni,
Armour, Toni, Block Drug and Vick
Chemical. Network says “a few” of
regulars have signed for show following
schedule switch.

Lewis &

Saudek to make JFK's

Television series based on Presi-
dent Kennedy’s Pulitzer Prize-win-
ning book, Profiles in Courage, will
be produced by Robert Saudek As-
sociates and broadcast on NBC-TV,
Series will consist of 26 hour epi-
sodes and will be filmed in Holly-
wood.

Series will be shown some time
after 1964 election. President has

‘Profiles’ for NBC-TV

said he will donate his royalties to
charity.

Mr. Kennedy’s book contains 18
biographies of leaders he admires.
Each will be subject of one episode
in projected TV series. In addition,
eight other biographies, to be chosen
with consent of President, will be
used to round out total of 26 pro-
grams,

U e R e p s e e ey MoOre AT DEADLINE page 10
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Harold Graham
Jr., senior VP
and manager of
TV  programing
at McCann-Erick-
son, named VP-
programs, New
York, for CBS-
TV, effective June
17. In post at
CBS-TV, Mr.
Graham assumes
title formerly held
by Michael H. Dann, who now is VP-
programs, CBS-TV. Mr. Graham joined
McCann-Erickson in 1946 as radio-TV
producer-director, was account execu-
tive until 1957 when he became pro-
gram executive with CBS-TV’s Holly-
wood staff. He returned to M-E in
1959 as VP and manager of client plan-
ning for M-E Productions, became ex-
ecutive VP there in 1961 and to most
recent post earlier this year.

Dan Melnick,
VP in charge of
nighttime pro-
graming at ABC-
TV, resigns to
join Talent Asso-
ciates- Paramount
Ltd., New York,
as executive VP.
He also obtains
status as full part-
ner with David
Susskind, presi-
dent of firm. Mr. Susskind held post of
executive VP until death few years ago
of his partner, Alfred Levy. Mr. Mel-
nick joined ABC-TV in 1956 as man-
ager of program development after hav-
ing served in production at CBS-TV.
In 1958 he was named director of pro-
gram development and later VP. Last
year he was appointed to nighttime pro-
graming post.

Harold L. Neal Jr. elected president
of ABC-owned radio stations, post for-
merly held by Stephen C. Riddleberger,
who was appointed VP and general
manager of ABC News (WEEK’s HEAD-
LINERS, May 27). John 0. Gilbert, VP
and general manager of WXYZ-aAM-FM
Detroit for past three years, named VP

Mr. Graham

Mr. Melnick

WEEK'S HEADLINERS

and general manager of wWABC-Tv New
York, replacing Joseph Stamler, who
resigned earlier this year (WEEK's HEAD-
LINERS, March 25). Mr. Neal formerly
was VP and general manager of wagc-
AM-FM New York. He will temporarily
continue to head wagc radio in his new
position. Mr. Neal joined ABC in 1943
as staff announcer at wxyz, moving up
subsequently to general manager in

1956. He moved to New York in 1960
Mr.

as WABC's VP-general manager.

Mr. Neal Mr. Gilbert

Gilbert in 1953 started as salesman at
wKHM Jackson, Mich., later moved on
to wkMH Dearborn, Mich., wsz Bos-
ton, and wxyz in 1960. ABC owned
radio stations are WABC-AM-FM, WXYZ-
AM-FM, wLs Chicago, KABC-AM-FM Los
Angeles, KQv-AM-FM Pittsburgh and
KGO-AM-FM San Francisco.

Robert Wogan elected VP, programs
at NBC Radio effective today (June
10). Mr. Wogan joined NBC as page
in 1943, has been in radio programing
since 1945 and made director, programs
of network in October 1961.

Edward N. Ney,
VP, assistant to
president and as-
sistant to board
chairman of
Young & Rubi-
cam, New York,
appointed senior
VP. Mr. Ney will
be responsible for
agency’s branches
in Chicago, Los
Angeles, and San
Francisco, its international activities in
Toronto, Montreal, Caracas, Venezuela
and San Juan, Puerto Rico, and will

Mr. Ney

serve as liaison in New York for agen-
cy’s European offices. He will retain
supervision of public relations, person-
nel, and mechanical production depart-
ments, and will remain member of
plans board, advisory board, and exec-
utive board. Mr. Ney joined Y&R in
1951, was elected VP in 1959, assistant
to president in 1961, and assistant to
board chairman this year.

Robert J. Bur-
ton, VP in charge
of domestic per-
forming rights ad-
ministration for
Broadcast Music
Inc., New York,
elected executive
VP at board of
directors meeting
last week. Mr.
Burton joined
BMI in 1940 as
resident attorney and was appointed di-
rector of publisher and writer relations
in 1943. He was elected VP of com-
pany in 1947 and took charge of do-
mestic performing rights administra-
tion in 1957.

Mr. Burton

Howard L.
Stalnaker, station
manager of KPHO-
Tv Phoenix, Ariz.,
appointed general
manager of wow-
AM-FM-Tv Oma-
ha, effective Aug.
1. Mr. Stalnaker
replaces as gen-
eral manager
Frank P, Fogarty,
executive VP of
Meredith Broadcasting Co. and VP-
general manager of wow stations, who
will restrict his duties to wow policy
matters and devote full time to Mere-
dith Broadcasting operations, with head-
quarters in Omaha. Mr. Stalnaker
joined Meredith Publishing, parent com-
pany of Meredith Broadcasting, in 1946
at Des Moines, Iowa, and moved to
KPHO in 1954, Meredith Stations are
KCMO-AM-FM-TV Kansas City; KPHO-
AM-TV; WOW-AM-FM-TV; and WHEN-AM-
TV Syracuse, N. Y.

Mr. Stalnaker

For other personnel changes of the week see FATES & FORTUNES
e e T P N L P e e oy o (e ey

Bureau opposes renewal
application of WGMA

FCC was urged last week to deny
renewal application of wcema Holly-
wood Fla., owned by Jack Barry and
Daniel Enright, who had figured in
TV quiz scandals in late 1950’.

In pleading filed Friday, Broadcast
Bureau said renewing application of sta-

10

tion would “invite further assaults on
the moral fabric of television.”

Pleading took sharp exception to in-
itial decision of Hearing Examiner
Elizabeth C. Smith, which recom-
mended renewal of license (BROADCAST-
NG, May 6).

Bureau said commission cannot ig-
nore involvement of Messrs. Barry and
Enright in quiz show scandals. “The

commission,” bureau said, “cannot con-
done such a fraudulent and destructive
use of broadcast facilities.”

FC&B gets Sara Lee

Kitchens of Sara Lee, Chicago,
names Foote, Cone & Belding there as
agency effective Sept. 1. $2.5 million
account moves from Hill, Rogers,
Mason & Scott,
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107 HOURS OF ACTION-PACKED WESTERN DRAMA

Starring Clint Walker, CHEYENNE is the first of the great Warner Bros. western
hours—and one of the greatest in television history. Standing six-feet-six-inches
in height, Walker as Cheyenne Badie presents a towering figure of strength.
A figure that inspires warm thoughts among the beautiful...admiration among
the lawful . .. and cold fear among the lawless. To a man like Cheyenne Bodie,
no abstacle 1s too big to tackle, no danger too big to risk, in his efforts 1o break
ihe lawless spirit of the west to the halter of peace.

In its six full seasons on the network, CHEYENNE won an average Nielsen National
rating of 24.8,qood for @ 38.6 share of audience” Now available on an individual
market basis—for fall start.

* Oct.Apr averages

GHETENNE
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ALSO: MAVERICK - SURFSIDE 6 - SUGARFOOT - THE ROARING 20'S - BRONCO - BOURBON STREET BEAT - LAWMAN - HAWAIIAN EYE
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WLW Television! We're the national color TV leader.
That's why 109 of the nation’s color TV sets are in the
WLW Television area, making it second in U.S. in total
number of sets. The WLW TV Stations are the only
Stations in their areas originating live local shows regu-
larly. Over 65 hours per week of WLW-T programs are
now in color—more than one half of all broadcast hours.

And just for the record—WLW Television brought
color TV to the midwest. The first NBC color affiliate;
first to colorcast daytime big league baseball regionally;
first to colorcast indoor remotes and nighttime out-
door remotes under normal lighting conditions with

new low-light tube developed by GE and Crosley
Broadcasting engineers.

And our big color TV survey startled the industry
when we proved that color programs rate double the
popularity of the same programs in black and white,
and color TV commercials rate 3% times the impres-
sion as the same commercials in black and white.

WLW Television is ranked at the top in all phases
of color TV-—programs, production, talent, direction,
sales, engineering. So let us tune your products to color
programs and color commercials with all their golden
rewards! Call your WLW TV man!
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NOTHING LIKE IT IN BROADCASTING, ANYWHERE, ANYTIME, ANYHOW!
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WLW Sales Offices—New York, Chicago, Cleveland e Tracy Moore & Associates—Los Angeles, San Francisco  Bomar Lowrance & Associates—Atlanta, Dallas



OVER A MILLION
NEGROES

... more than the total population
of cities the size of Miami . . .
visit Chicago stores in response to
sales messages on

WVON

the voice of the Negro

... only 24 hour Negro programmed
station

. .. strong Hooper ratings

. . . mdse plan that creates sales

SET UP A BUDGET TO
CAPTURE THE VAST NEGRO
MARKET OF

CHICAGO

Seraight Music organized in basic cacegories, You
order what you want, play ic in the order you
derermine, add yowr own voices for 2 complecely
live, local sound. And cheaper thin you can
produce it yourself.

Suitable with ATC, Schaffer, Alto Phonic, and
most ocher automation systems. Or with

WwTEIE I —— ivwipfinatioaa,

Main Office and Plant In New York City
P.O. Box 943 TELE-MEASUREMENTS, /.
Bellingham, Wash. 45 W. 45¢th Se.
7334567 (Area 206) 581.9020 (Area 212)
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A calendar of important meetings and
events in the field of communications

*Indicates first or revised listing
JUNE

June 7-l14—Annual convention of National
Community Television Association, Olympie
hotel, Seattle. Senator Warren G. Magnu-
son, Commerce Committee chairman, will
be the keynote luncheon speaker June 11.

June B8-I1—Georgia Association of Broad-
casters’ convention, Holiday Inn motel,
Callaway Gardens, Pine Mountain, Ga.
Speakers will include FCC Commissioner
Rosel H. Hyde; Representative Willlam E.
Miller (R-N.Y.), chairman of the Republican
National Committee; Wrede Petersmeyer of
Corinthian Broadcasting Co.. Miles Davia,
administrative vice president of Radio Ad-
vertising Bureau: Lionel Baxter, Storer
Broadcasting Co.; Bruce Merrill, Ameco Inc.
(CATV); Robert Mason, All-Industry Music
Licensing Committee; Larry Cervone. Gates
Radio Co.; and Lee Mehlig, Broadcast Clear-
ing House.

June 10—Reply comments due on FCC
proposal to bar applications under multiple
ownership rules unless applicant first dis-
poses of one interest.

June 10-11—Representatives of the legal
profession, the social sciences, and the
mass media will discuss “The Right of
Privacy and the Mass Media” at Penn-
sylvania State University, Conference is
co-sponsored by Pennsylvania Bar Associa-
tion and Pennsylvania State University's
School of Journalism and Center for Con-
tinuing Liberal Education. Speakers and
participants include Alan U. Schwartz, mem-
ber of New York law firm of Greenbaum,
Wolff and Ernest; Creed C. Black, vice
president and executive editor of Wilming-
ton News and Evening Journal; Morton J.
Simon. Philadelphia communications at-
torney; and Robert V. Cahill. legal counsel
for National Association of Broadcasters.

June 10—Sixty-sixth annual convention of
American Federation of Musicians, Fon-
tainebleau, Miami Beach, Fla.

June 10-11—NAB TV Code Review Board
meeting, University Club, New York.

June 10-21—Radioc Workshop. co-sponsored
by Abilene Christian College and Texas
Association of Broadcasters. Abilene Chris-
tian campus. Additional information about
the workshop is available from Dr. Lowell
G. Perry, Radio Workshop. Abllene Chris-
tian College, Abilene, Tex.

June 11—Debate between W. Theodore

Pierson and Harry M, Plotkin on “The
Need for Modification of Section 326.”
(censorship) luncheon meeting, Federal
Communication Bar Association, Willard
Hotel, Washington.

June 1l—Annual stockholders meeting,

United@ Artists Corp., Astor Theatre, New
York City.

*June 12—Annual convention of General
Federation of Women’s Clubs, City Au-
ditorium. Milwaukee. Panel session will
discuss "Is Television Meeting Its Cultural
Responsibilities?**

June 12-14—Thirty-third Institute for Edu-
cation by Radio-Television. sponsored by
Ohio State University Telecommunications
Center. Nationwide Inn. Columbus. Theme
is "The Program: The Heart of Broadcast-
ing.” The American Council for RBRetter
Broadcasts meets June 12 in confunction
with the institute. Keynote speaker will
be Dr. Edward W, Rosenheim Jr.. professor
of English at University of Chicago.

June 12-14—Annual meeting of the Elee-
tronfc Indnstries Association of Canada,
Chantecler hotel, Ste. Adele-en-haut, Que.

June 13-14—Television Affiliates Corp. pro-

graming conference, Sheraton, Chicago.
Speakers include Sylvester L. (Pat)
Weaver Jr.. board chairman of MecCann-

DATEBOOK

Erickson, and Jules Power, executive pro-
ducer of ABC-TV's Discovery series.

June 13-15—Mutual Advertising Agency
Network meeting. Palmer House, Chicago.

June 14—Wyoming AP Broadcasters As-
soclation meeting, Torrington.

June 14-15—Annual meeting of the Wyom-
fng Association of Broadcasters, Torrington.

June 15-19—Annual convention of Ad-
vertising Federation of America, Atlanta
Biltmore hotel, Atlanta, Ga. Speakers iIn-
clude: Emerson Foote, McCann-Erickson,
New York; Ralph McGill, Atlanta Constitu-
tion; Arthur E, Tatham, Tatham-Laird,
Chicago; Dr. Lyndon Brown, Dancer-Fitz-
gerald-Sample, New York; Edward R, Mur-
row, director of U. S. Information Agency:
Fletcher Knebel, Washington correspondent
for Cowles Publications; Sir Douglas Fair-
banks Jr., former motion picture star and
currently director of Scripto Inc.; and Paul
Austin, president of The Coca-Cola Co.

June 16-18—Annual spring meeting of the
North Carolina Association of Broad-
casters, Hollday Inn, Durham.

June 15-Aug. 6—Summer workshop in
closed circuit television teaching by the
Department of Radio & Television, Indiana
University, Bloomington. James D. Perry,
instructor in radio-TV and supervisor of the
1.U. closed circuit teaching program, will be
director of the workshop.

June 17—Effective date for new FCC rule
allowing automatic logging and requiring
daily, five-times-a-week Inspection of
transmitting facilities of AM-FM stations.

June 17—Hollywood Ad Club luncheon at
the Hollywood Roosevelt. AAW day. usher-
ing in the convention of the Advertising
Association of the West, to be held June
22-27 with Hollywood as host club.

June 17-19—Forty-sixth national confer-
ence of American Marketing Association,
Statler hotel, Washington, D, C. Confer-
ence theme is "Innovation: Key to Market-
ing Progress.” "Innovations In the Meas-
urement of the Advertising Media Audi-
ence: A Roundtable Discussion™ at 9:15
a.m. June 17. Speakers Include Roger N.
Humphries, Procter & Gamble Co.; Donald
Graham McGlathery, A. C. Nielsen Co.;
Paul H. Chook, Alfred Politz Research
Inc.; and Willam M. Weilbacher, C. T.
LaRoche & Co. "Innovations In Measuring
Advertising Effectiveness” at 9:15 am,
June 18. Speakers include Robert J. Fisher,
Ford Motor Co.; Seymour Banks, Leo
Burnett Co.; Steuart Henderson Britt,
Northwestern University; Russell H. Colley,
management consultant; and Leroy E.
Purvis, Gallup & Robinson Inc.

June 18-20—Annual convention of Elec-
tronic Industries Association, Pick-Congress
hotel, Chicago.

June 18-21—Annual meeting of Virginia
Association of Broadcasters, Willilamsburg
Inn, Willlamsburg, Va. Miles David, vice
president of Radio Advertising Bureau, will
head a team that will provide successful
and interesting ideas for local selling, pro-
graming and sales-audience promotion.
Speakers Include FCC Commissioner Fred-
erick W, Ford.

*June 20—Association of National Adver-

TVB SALES CLINICS

June 10—Saeramento. Calif.: Al-
buquerque. N, M. June 12—San
Diego: Salt Lake City. June 14—
Phoenix, Ariz.; Denver.

June 18—Chica®o: Los Angeles,
June 20—Fresno, Calif. June 21—San
Francisco: Monroe, La.

June 24—New Orleans. June 25—
Baton Rouge, La.; Winston-Salem,
N. C. June 27—Hattiesburg, Miss.
June 28—Meridian, Miss.

BROADCASTING, June 10, 1953



FAVORITE THROUGHOUT MARYLAND PIMLICO RACE TRACK, BALTIMORE: SCENE OF THE PREAKNESS

WB‘l'ﬂﬂﬂlo ’ﬂgﬂ lg %BALTIMOREMARVMW'S ONLY 50,000 WATT STATION
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THE JOEY BISHOP SHOW

Smling Is for Squares

Someone once compared Joey Bishop’s mien of
puzzled melancholy to that of “a collie that had
just been whipped by Albert Payson Terhune.”

At the time, one collie had already made it very
big in television. But no one—either then or now—
could ever accuse Joey of being a eopy-dog.

The fact is that Mr. Bishop has always been a
one-of-a-kind guy whose comedy style could never
be confused with that of any other funnyman in

show business. Which is one of many sound rea-
sons the continuing “Joey Bishop Show” will be
among the highlights of NBC-TV’s Fall lineup.

It will be the third season for the weekly color
series, and because it’s a program that refuses to
stand still, viewers can look forward to more than
a few new ripples this time out.

Most important is that Joey’s fans will now be
getting an every-week look at the show-within-a-
show performance of television comedian “Joey



Barnes,” the entertainer played by Bishop.

Thus, in addition to getting his laughs as head
of a household, Joey will be given sequences in
which he plays directly to his audience. The new
emphasis on Joey’s professional life will also get
celebrity-guests such as Milton Berle and Danny
Thomas into the season’s story-lines.

Of course, much of next Fall's series will also
involve Joey’s adjustment to parenthood, since
wife Ellie (Abby Dalton) presented him with a

baby son just a few weeks ago.
Even with a whole summer in which to get used
to the idea, Bishop will, no doubt, continue to think
of the two-o'clock feeding asa fiendish practice de-
signed to make new papas old before their time.
After all, to a comic who got his start in mar-
ginal night clubs, a two-o'clock bottle "‘
still means something delivered by a
tired waiter to an unquenchable pa-
tron after the last show of the night.

Look to NBG for the best combination of news, information and entertainment.



10S ANGELES

(and advertisers)

LIKE US

BECAUSE...

we're Los Angeles’
conversation station.
By being stimulating,
entertaining,
provocative and
informative . . .

our listeners

listen.

o°®
[ N
®
@
200000090
°® ®e
o
As a result,
advertisers like us
because they know
it takes a
listening audience

to become a
buying audience.

@ @ Represenled Nationally
[ ] by ths Kalz Agency

®
conversation

RADIO 79

AN ABC OWNED RADIO STATION
18 (DATEBOOK)

"How to Gear Co-
into an Effective
Savoy Hilton hotel,

tisers’ workshop on
operative Advertising
Marketing Program,”
New York.

*June 20—Southern California Broad-
casters Association luncheon meeting at
Michael’'s Restaurant, Hollywood. Russ
Hare and Alan Berger, account executives
at Tilds & Cantz, Los Angeles, will discuss
the newspaper and radio aspects of media
buying in the Los Angeles market.

June 20-22—Florida Association of Broad-
casters convention, Robert Meyer hotel,
Jacksonville, Fla. Speakers will include
LeRoy Collins, president of National As-
sociation of Broadcasters; Florida Governor
Farris Bryant; Jack Thayer, vice president-
general manager of WHEK-AM-FM Cleve-
land; Harold Krelstein, Plough Broadcast-
ing Inc.; Edmund Bunker, president of
Radio Advertising Bureau; Robert J. Raw-
son, chief of FCC's Transfer and Renewals
Division; Bill Ray, chief of FCC’s Com-
plaint and Compliance Division; Robert
Heald, Spearman and Roberson; and Tom
Wall, Dow, Lohnes and Albertson..

June 21—Colorado AP Broadcasters As-
sociation meeting, Durango, Colo.

June 21-22-—Colorado Broadcasters Associa-
tion convention, Strater hotel, Durango.
Speakers will include Donald McGannon,
president of the Westinghouse Broadcasting
Co., and FCC General Counsel Max Paglin.
Don Dailey and Tom Bostic, presidents of
the Missouri and Washington State broad-
casters associations, respectively, will also
address the CBA meeting.

June 21-Aug. 17—Twenty-First Stanford
Radio-Television Film Institute, sponsored
jointly by Department of Communication
of Stanford University and San Francisco
stations: KPIX (TV), Westinghouse Bread-
casting Co.; KQED (TV), Bay Area Educa-
tional Television Association; and KNBR-
AM-FM, NBC. Courses meet alternately on
the campus of Stanford University and in
the San Francisco studios of the cooperat-
ing statiens.

June 22-27—Advertising Association of the
West annual convention at Ambassador
hotel, Los Angeles. Junior conclave, June
22; business sessions, June 24-26; president's
dinner, June 26; golf tournament, June 27.

June 24-28—Meeting of National Associa-
tion of Broadcasters radio, TV and com-
bined boards, Statler-Hilton, Washington.

June 24-20—Ninth annual Writers’ Con-
ference, McKendree College, Lebanon, Il

June 24-28—International Telefilm Show,
within framework of 13th International Film
Festival Berlin (Germany) 1963.

June 25—Stockholders meeting, The Jerrold
Corp., Jerrold Building, Philadelphia.

June 26-28—Second annual executive con-
ference of New York State Broadcasters
Association, Gideon hotel, Saratoga Springs,

BOOK

“History in Sound,” by Milo Ryan.
University of Washington Press, Seattle.
617 pp. $15.00

From Hitler’s speech to the Reich-
stag on Jan. 30, 1939, to President Ken-
nedy’s speech to the United States on
Oct. 22, 1962, announcing a quarantine
on Cuba covers 23 years of history; an
era preserved in the Phonoarchive at
the University of Washington.

History in Sound is a descriptive list-
ing of the Kiro Seattle, CBS collection
of broadcasts of the World War II
years and after. It consists of 3,900
programs—most of them on acetate re-
cordings—which over a five-year period

N.Y. Panelists include Joseph Morris,
editor of Advertising News of New York;
Arthur Perles, editor of Radio-TV Daily;
Ed Bunker, Radioc Advertising Bureau;
Ward Dorrell, John Blair Cos.. Kenneth
Cox, FCC commissioner; and Robert M.
Booth Jr., Booth, Tierney, Hennessey,
Washington communications law firm.

June 27—Annual loudspeaker conference,

Electronic Industries Association, Pick
Congress hotel, Chicago.
June 27-20—Wisconsin Broadcasters As-

sociated meeting, The Northernaire. Three
Lakes, Wis. June 28 speakers include FCC
Commissioner Frederick W. Ford, Radio
Advertising Bureau President Edmund
C. Bunker, and John Hurlbut, owner-man-
ager of WVMC Mt. Carmel, Ill.

June 27-29—-Maryland-D. C. Broadcasters
Association, Sea Scape hotel, Ocean City,
Mad.

June 30-July 12—Fifth annual Advertising
Federation of America marketing manage-
ment and advertising seminar, Harvard
Business School, Cambridge, Mass.

June 30-July 4—Annual convention of
Kiwanis International, Convention Hall,
Atlantic City, N. J. Ward Quaal, executive
vice president of WGN Inc.,, Chicago, will
speak July 2 on "Responsibility for De-
veloping, Strengthening, and Preserving
Free Enterprise.”

JuLy

*July 10—Annual meeting of Broadcast
Pioneers, Park Lane hotel, New York City.

July 10-14—Convention of American Fed-
eration of Television and Radio Artists,
Ambassador hotel, Los Angeles. Keynote
speakers will be California Governor Ed-
mund G. Brown and Mayor Samuel W.
Yorty.

*July 10-20—Fourteenth International Fes-
tival of Documentary Film, Venice, Italy.

July 11-13—Annual convention of Idaho
Broadcasters Association, Moscow, Idaho.

July 14-18—Summer convention of South
Carolina Broadcasters Association. Loca-
tion to be announced.

July 14-26—Fourth annual NARBR Executive
Development Seminar, Harvard Business
School, Cambridge, Mass. The general out-
line of subject matter includes: (1) de-
velopment of the executive; (2) formulation
and execution of competitive strategy; (3)
organization and delegation of work: (4)
planning. budgeting and controlling costs
{(5) management of people; (6) review and
appraisal of management performance.

July 20—Florida AP Broadcasters annual
meeting, Cape Colony Inn, Cocoa Beach,
Fla. News panels in the morning, a lunch-
eon, afternoon tour of Cape Canaveral and
an awards dinner at night.

NOTES

were catalogued and transferred to tape.

Mr. Ryan, professor of radio and
television in the School of Communica-
tions at the University of Washington,
performed this task under a grant-in-
aid from the CBS Foundation Inc., on
the recordings which kiro had donated
to the university.

In his foreward to the book, William
Paley, chairman of the board of CBS
Inc., says this book will not only re-
construct those crowded World War II
days for scholars, but “trace the rise of
the broadcast medium as a new and
vigorous force in twentieth century
journalism.”

BROADCASTING, June 10, 1983



HIGH QUALITY COMES AT A HIGH TEMPERATURE . . . at
the new Corning Glass Works in Danville, Virginia. WFMY-TV per-
sonalities Jim Tucker and George Perry warily watch the finishing
touches applied to one of the many kinds of specialty glass, includ-
ing windows for the two-man Gemini space capsule, being produced
at the newest industry in Southern Virginia's largest industriat city.
The new Corning plant joins an already impressive family of indus-
tries in Danville, long recognized as the home of Dan River Mills,
world’s largest single-unit textile plant, employing over 10,000 peo-
ple, and famous as a bright leaf tobacco market, bringing farmers
over 40 million dollars annually. For 14 years, Danville has been
served with CBS and local interest television programs by WEMY-TV,
Greensboro, noted for high quality at any temperature in 51 counties
in Piedmont North Carolina and Virginia.

o 2 = 2 ZdES
SERVING THE LARGEST METROPOLITAN

BROADCASTING, June 10, 1963
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gramming

The big pros in Madison radio
are on WKOW /1070. Each of
" these exclusive personalities is
a leader in his field.

CLARK HOGAN
Sample his drive-time “Coffee Club”
79 a.m.

Clark Hogan’s blend of music
... his believable delivery . ..
his smiling style...sound rea-
sons why listeners, and adver-
tisers too, are regulars in the
Coffee Club. So we give ’em
more. Clark and his newsman
partner, Jack Davis, return
right after Arthur Godfrey for
The Hogan-Davis Show. It’s
PROgramming like this that
keeps WKOW/1070 first in
total audience*, first in total
weekly homes*—first choice of
advertisers in selling all of

Southern Wisconsin.

®Ask your H-R salesman for ptoof. He has
the facts.

CBS IN MADISON

WKOWD

Wisconsin’s Most Powerful Full Time Station

TONY MOE, Vice-Pres, & Gen. Mzr."
Ben Hovel, Gen. Sales Mgr.

Larry Bentson, Pres. §

Joe Floyd, Vice.Pres. T4

represented nationally by H-R

IMiDCO]

Midcontinent Broadcasting Group

WKOW-AM ond TV Madison » KELO-LAND
TV and RADIO Sjoux Falls, S. D. » WLOL-
AM, FM Mpls..S5t. Paul + KSO Des Moines

20

OPEN MIKE &

United we stand

EDITOR: Here we go again!

Once more it is proposed that broad-
casters divide and thus subject them-
selves to being conquered. First came
the proposal that state associations form
a federation and set up representation
in Washington. Now a second pro-
posal—that radio broadcasters depart
from the National Association of
Broadcasters and form their own asso-
ciation, leaving the NAB to serve only
television.

What’s the matter with us? Must we
broadcasters always ride off in all direc-
tions, leaving those who oppose us free
to take advantage of our disunity?
United broadcasters, under one banner,
can be an effective force for the good
of our industry. Such effectiveness has
to be less if we splinter up into special
interest groups.

While I agree that the NAB is cer-
tainly not perfect, it has been an effec-
tive force and is, I believe, becoming
even more effective under the able lead-
ership of LeRoy Collins. What broad-
casters should do at this pomt .. s
to take an active interest in NAB, thus
helping to increase its effectiveness. It
may be trite but it's certainly true that
united we stand, divided we (may) fall.
Let’s not fight among ourselves. That's
what those who oppose us would like
to have us do.—Harold Essex, The
wsJs Stations, Winston-Salem, N. C.

Southern appreciation

EDITOR: IT IS PARTICULARLY HEARTEN-
ING, AT THIS TIME WHEN THERE IS SO
MUCH CRITICISM OF OUR INDUSTRY,
THAT A MAN IN SENATOR MCGEE’S PO-
SITION WOULD RECOGNIZE THAT THERE
ARE THOSE STATIONS WHICH ACKNOWL-
EDGE AND FULFILL THEIR RESPONSIBILI-
TIES TO SERVE THE PUBLIC.—Louis
Wolfson, vice president in charge of
broadcast facilities, Wometco Enter-

prises Inc., Tallahassee, Fla.

L}Snomcnmnc June 3 reported Senator Gale
cGees (D KO) address on the Senate
floor which some broadcasters were

praISEd for programin,

cifically cited was

Asheville, N. C.]

Keeping the record straight

EDITOR: [In your] listing of members
of Congress who have an interest in
radio and television broadcasting sta-
tions, I am listed as a trustee but not
a stockholder of wpcr Hanover, N. H.
(BROADCASTING, May 6).

To be accurate, the article should
have made the point that wDCR is a
student-operated radio station at Dart-
mouth College which, because FCC
regulations will not permit ownership
of a broadcasting station to be vested
in students, is owned in the name of

improvements. Spe-
ometco’s WLOS-TV

BroapcaAsTING PUBLICATIONS INC.
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SECRETARY ................ 0.l H. H. Tasg
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WIN THIS MAGNIFICENT MGB

here's my suggestion e==gn K

F

R“LES F:II out the coupon with your

suggestions as to the new call
letters for Channel 6, Wichita Falls, Texas.
In addition, provide a short slogan or your
reason for choosing these call letters to tie-in
with your call letter suggestion. All entries
become the property of Channel 6 and should
be mailed before midnight Sunday, June 30,
1963. Decision of the judges is final, and
subject to FCC approval. In case of dupli-
cates, earliest postmark wins.

REPRESENTED BY
ADVERTISING TIME SALES, |

@ BY SUGGESTING NEW
CALL LETTERS FOR xs¥YD-TWw

NC.

o i Ot M o

To Channel 6, Post Office Box 6666, Wichita Falls, Texas

Name

Address

City

State

Position

Here's my slogan or reason for these call letters:

Now . ..

owned and operated by Mid-Texas
Broadcasting Corp, William E. Hobbs, Vice
President and General Manager,; W, Hal
Thompson, Commercial Manager,

R TiP:

Channel 6 — CBS — blankets north central
Texas and southern Oklahoma. More than
three quarters of a million population with an
effective annual buying income of more than

a billionand a quarter dollars!* ARB reports
188,000 television families in 19 Oklahoma
and 26 Texas counties covered by Channel
6's 100 KW video signal.

#Sales Management, Jine 10} 1962
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IN EVERY LONG-ESTABLISHED INDUS-
TRY, THERE'S AN OFTEN INFLUENTIAL
ELEMENT OF LUXURY LEADERSHIP.
IT’S CHARACTERIZED BY A FIRM COM-
MITMENT TO THE PASSIVITY OF THE
STATUS QUO AND DOING THINGS THE
EASIER WAY. IT IS ONE REASON WHY
MANY BUSINESSES PROGRESS SO
SLOWLY ONCE THEY'RE ESTABLISHED.
IT’S ALSO THE REASON WHY SOME OF
THEM DIE.

‘Take the network radio business, for example.
During the last decade and a half, unique and
major changes occurred in the ways and means
of American life. Throughout a rapidly chang-
ing postwar nation, an active, mobile consumer
population grew in proportions and achieved
a buying power greater than ever before by many
millions of dollars. During this time, not a sin-
gle noteworthy action was taken by radio net-
work “leadership” to develop a realistic means
to measure the extensive audiences radio reached
daily, when radio left the living room. ‘In’ this
important area, radio leadership sat conspicu-
ously still.

LUKCRY
LERDERSHiY

PEOPLE, however, did not sit still. They
bought new radio sets in every size and shape
and in the most incredible numbers, more than
174 million in the last ten years and nearly 25
million in 1962 alone. They bought them to use
in automobiles, boats, businesses and on beaches.
They plugged them into electrical outlets, and
they played them on small batteries. Radio’s
unique in-and-out-of-home mobility made it
the one medium able to reach people instanta-
neously wherever those people worked, played
or travelled.

PROVING that fact was another matter, be-
cause an entire industry of four radio networks
still measured audiences by yesterday’s standards.
And those standards were so inadequate and
often, in light of recent Congressional Hearings,
so unjust that reliable indications of total and
individual network radio audiences were rele-
gated to the level of wishful thinking.

RADIO, all radio, had changed by virtue of
science and a modern, mobile way of life. If
radio people couldn’t face the change, pfove the
change and prdvide an advertiser realistic tools
to utilize thoroughly the change, then radio peo-
ple should not be in the radio business. It had



reached a point where the best corporate word-
smiths could no longer justify the status quo in
audience measurement.

Today, a decisive break from the tenets of
luxury leadership has been accomplished by
one network. The SINDLINGER RADIO
ACTIVITY SERVICE has been inaugurated to
measure total network radio audiences wherever
they listen, regardless of to whose station they
listen. Sindlinger, Inc. was chosen because of its
reputation for integrity and accuracy. The Har-
ris Committee Hearings on Broadcast Ratings
have dramatically sustained that reputation.

NOW an advertiser can definitively ascertain
not only the full extent of his national radio
audience, but that audience’s age, sex, income
and education. For the first time, a radio adver-
tiser can determine accuratel)f.where and when
listenihg occurs, in or out of the home, and what
his audience’s future buying plans are. Network
audiences have been proved repeatedly to be
three and four and five times larger than they
were according to the now beleaguered mechan-
ical measurement devices which counted homes
instead of people. We think this will be impor-
tant as long as people are important to business!

The Sindlinger Radio Activity Service will
continue. to provide clients, agencies and inter-
ested networks with realistic and nécessary tools
to determine the full scope of a national medium

whose combined reach, economy and effective-
ness is UNMATCHED!

This service marks the first important action
by Network Radio. The near future will likely
see this step further developed by ourselves and
others in both broadcasting and print. We will
continue to support-any honest effort to provide
advertisers with effective means to evaluate, uti-
lize and compare media. We will also continue
to oppose actively luxury leadership in any form
that harﬁpers progress because it is easier and
less expensive to be passive than aggressive.

THERE ARE NO BARGAINS IN THE
BASEMENT OF EXPEDIENT SELLING
AND NO FUTURE IN FEAR.

We earnestly invite you to re-evaluate network
radio and its remarkable ability to reach today’s
active, mobile consumer population. When you
do, we're confident you will find that, totally and
with individual networks, THE FACTS HAVE
CHANGED CONSIDERABLY!

Robert R. Pauley, President

(O ABC RADIO NETWORK
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Home builders are advised by the national associa-
tion to place their advertising in newspapers and
television with radio as the last resort. Imperial Hills
chose to rely entirely on WIBC with this result:
“WIBC has brought us a higher percent of prospec-
tive buyers who are financially able to buy than we
have been able to reach in eight years of building
homes.”

Indianapolis advertisers know WIBC is the station
for results. A local automotive firm, for example,
has been on for 23 years. So has a clothing store. A
local bank has been on for 17 years, a supermarket
chain for 14, a theatre chain and department store
for 13 years.

We think highly of our air salesmen at WIBC. We
believe they are why we can proudly say WIBC has
the largest audience morning, afternoon and eve-
ning in Indianapolis and Indiana.*

* C. E. Hooper, Inc., July, 1962.

Pulse Metropolitan Area Survey, October, 1962,
Pulse 46-County Area Survey, October, 1962.

50,000 1070
WATTS KC

The Friendly Voice of Indiana

National Representative

JOHN BLAIR & COMPANY WIBC IS5 A MEMBER OF
THE BLAIR GROUP PLAN
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Dartmouth College. I am a trustee of
Dartmouth College and, because the
college owns the station, I also act as
a trustee of WDCR—Representative
Thomas B. Curtis (R-Mo.,) Washing-
ton.

In your own backyard

EDITOR: I felt personally shocked with
the proposed viewpoint of the National
Council of Churches regarding the sup-
port of the FCC’s proposal to adopt
commercial time limitations (BROAD-
CASTING, May 27). This is not an atti-
tude of friendship towards an industry
that has donated many thousands of
dollars of airtime to further public re-
ligious teachings. I maintain they are
simply not aware of the gifts they have
received from the broadcasting media.
If they were, they would be adopting
a citation for services rendered, to be
forwarded to the FCC on behalf of the
combined broadcasting industry.

Broadcasters have a problem of sur-
vival that is known only within the in-
dustry. We need the help of community
leaders and should bring regulatory
problems to their attention. To relieve
federal pressures start in your own back-
yard. Explain your position with local
leaders of religious, social, civic, fra-
ternal and political organizations. It’s
these local people who attend and vote
at regional and national conventions
where decisions are made that directly
or indirectly affect broadcasting’s liveli-
hood.

This is not the time for the individual
broadcaster to be humble. Contact
your local delegate to the National
Council of Churches convention and
tell him your problems. We know that
the lifeblood of broadcasting is its ad-
vertising, but does your local delegate?
If every broadcaster did this, reason
would prevail and the council would
not adopt a critical policy against the
broadcasting industry. — Morris F.
Genthner, treasurer, Genkar Inc., appli-
cant for new station at Gouverneur,
N. Y.

‘Memo’ reprinted

EDITOR: [Permission is requested] to re-
print the MonpaY MEMo of April 29.
. . . This reprint will be distributed by
the agency to clients and potential cli-
ents.—Dixon L. Harper, vice president
for radio and television, Aubrey, Fin-
lay, Marley & Hodgson Inc., Chicago.

[Permission is granted to reprint the Mon-
pAY Memo authored by Mr. Harper.]

Kudos from Germany

EDITOR: We have . . . followed your
international section closely and would
like to congratulate you on the accuracy
with which you present television news
from Germany.—Manfred Bauer, chief,
radio and TV department, German
Information Office, New York.

AROADCASTING, June 10, 1963



How not to run a television station

Copying others in the same business is bad business. Especially in
television. The audience is deprived of its right to have its pro-
grams constantly improved upon. The creative potential of a tal-
ented staff is wasted. Any positive contribution to the progress of
the television industry is most certainly forsaken. WFGA-TV is not
a rubber stamp operation. The professionalism and originality of
our News and Sports Departments have made them consistent win-
ners of national awards. Additional awards and praise have been
accorded our local public affairs programs. And our efforts in color
telecasting have earned WFGA-TV a national reputation as a pioneer.
A great share of our programming— local
and network —is in color. Perhaps these are @ %_

X P

some of the reasons why others copy us!

Jacksonviile's FULL COLOR Station

WFGA-TV

IN FLORIDA

REPRESENTED NATIONALLY BY PETERS, GRIFFIN, WOODWARD, INC.



MONDAY M EMO from ERNEST JONES, president, MacManus, John & Adams, Detroit

[t's an age of ‘accountability’ in today’s business

Our common business, whether we
be advertiser, advertising man or sales-
man, would appear to be courtship of
the public—wooing the consumer to
have a better opinion of the products
or services we represent. We are all in
public relations, and this public court-
ship, like private courtship, costs
money.

It is the demand for accountability
of that money which I think we might
look at today, for it affects all of us,
whether we woo the public’s good opin-
ion nationally or locally.

To a great degree we are dealing in
intangibles, and this is particularly true
of advertising. But the difficulty in the
eyes of management is that we are
dealing with intangibles with extremely
tangible dollars.

A Revolution » You who have been
in advertising-selling since the war
know that this short period coincides
with the American managerial revolu-
tion.

Whether our efforts are directed to-
ward selling beans or banking services,
motorcars or candy bars, in whatever
form of commercial communication in
which we invest another’s money, the
name of the game is accountability.

Today’s businessman is oriented to
the exact standard of measurement, the
definite evaluation, the predictable and
provable result, the well-balanced bal-
ance sheet. He is not conditioned to
the near miss, the self-fulfilling proph-
ecy or the intangible solution to invis-
ible problems secretly—and expensive-
ly—arrived at. But, you say, we in
advertising and selling deal with un-
predictable and capricious human na-
ture and our occupation is of necessity
an inexact craft. And you are right.

But this does not absolve us from
the task of attempting to provide man-
agement with better standards of meas-
urement of our product and its results.

Progress ®» Already we are being
asked to do this, and some progress is
being made. More progress should be
made in this direction while we are
still being asked rather than ordered.
We are going to have to evolve better
standards of measurement: of media
and of the advertising or publicity we
place in media; on all the forms of
communications we use, be it television,
radio, magazines, newspapers, trade ex-
hibits or face-to-face selling.

Why this sudden interest in advertis-
ing accountability? It is not sudden. It
has been building up over the years as
media and production costs continue
to rise, as markets become fragmentized
and new products multiply and selling
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costs soar at all levels.

This situation has coincided with two
other factors. Surveys show the new
breed of businessman has accepted ad-
vertising as a business tool but has re-
mained a bit suspicious of it because
all of advertising’s results cannot be
worked out on a slide rule.

How’s Your Reception? » We all talk
a great deal about communication. No-
body seems to talk much about recep-
tion. And if there is no reception, you
are talking to yourself on a dead phone.
At MacManus, John & Adams, we have
a seven-point measuring stick for every
advertisement—a reinforcement of our
“Dual Dollar” technique.

Here they are:

1. Is the message based on a single
selling idea?

2. Does the idea have a definite ob-
jective?

3. Is the idea fresh and different?

4. Is the idea presented in a fresh
and different way?

5. Is the idea communicated with
clarity and speed?

6. Is the idea believable?

7. Is there an attitude, tone of voice
and spirit throughout the communica-
tion that makes the reader, listener or
viewer warm up to and like the adver-
tiser?

This is no magic formula. But we
have found that an advertisement which
comes closest to matching these quali-
fications has a good chance of succeed-
ing in the marketplace and has better
than a fighting chance to be seen and
understood and acted upon.

The seven points mentioned above
are a reinforcement of the agency’s
Dual Dollar concept, an advertising
technique we formulated some years
ago.

Dual Dollarism is a working answer
to the question being asked by more
and more businessmen in every type

and size of business: Is it possible to
sell my product today and buy insur-
ance for the future with the same ad-
vertising dollar?

Dual Purpose = Clients of ours like
General Motors, Dow Chemical, Min-
nesota Mining, Bendix, Standard Oil,
Cadillac and Pontiac say that it can be
done. Much of the advertising we have
prepared for them not only sells prod-
ucts but also reflects their corporate
réeputation—or corporate character—
keeping all markets in a receptive state
for whatever new products the future
may bring. And that’s why we call it
Dual Dollar advertising.

Every advertising dollar you spend
must sell, of course, but a portion of
that same dollar should always be work-
ing, indirectly and adroitly, to establish
your character as fine people to do
business with whatever you may be
selling. This is not an easy thing to
accomplish.

To do this well demands the very
best advertising craftsmanship because
it must never be obtrusive or obvious.

The idea must be there, subtly and
surely, in every public communication.
We find that a strong “family” resem-
blance contributes to the total impres-
sion. This does not necessarily mean
that all ads must look alike. For within
this concept the appearance of the ad-
vertisement can suit its immediate pur-
pose. In effect, Dual Dollar advertising
allows you to predispose the consumer
to a product which may yet be un-
invented or a service still unthought of.

This is the power of Dual Dollar,
dual purpose advertising. Not magic,
but professional advertising skill di-
rected at the establishment of the one
unchanging factor in your business: its
reputation.

Make the public impression of your
company the great constant in a sea
of change.

Ernest Jones joined MacManus, John &
Adams in Detroit in 1939 as a production
department apprentice after graduation
from the University of Michigan. In 1950
he was appointed vice president of the
agency and sent to New York to open an

office there. He returned to headquarters
in Detroit in 1953 as executive vice presi-
dent and director and in 1955 became
president of the agency. Mr. Jones has
twice been a director of the American
Association of Advertising Agencies.

BROADCASTING, June 10, 1963
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John Mack Carter, Editor of McCalls, presents
McCall’'s “Golden Mike” to Mrs. Helen Ryon
of WTHI-TV for outstanding public service in
broadcasting.

WTHI-TV is grateful for the recogni-
tion accorded the station through the
oward of McCall's "Golden Mike”
to Mrs. Ryan . . . This award

encourages WTHI-TV to main- A
tain o level of public service Poss;, T

broadcasting which reflects the . UnOtased sopgg o

progressiveness of the com-
munity which it serves.

el

CHANNEL 10
WIH - TERRE HAUTE,
INDIANA

BROADCASTING, June 10, 1953
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Surer than the Yankees

It will surprise hardly anyone at all if money-
pitcher Whitey Ford (pictured above) and his
Yankee teammates wind up in 1963’s World Series.

But even surer to turn up than Whitey and his
friends is the team from NBC. It's not hitting or
pitching that gets these men into the Series, but
fielding. They catch everything that happens.

And well they should, for nobody’s had more

experience at it. When NBC televises this year's
Series—as one of the many glittering attractions
on our varied Fall schedule—it will mark the 17th
consecutive time we’ve done so.

Let us quickly add that NBC-TV’s sporting in-
stinets range far beyond baseball. (We've already
slated exclusive U.S. television coverage of the
1964 Summer Olympics.} A further glance at our
sports agenda for next season shows:

Nine post-season gridiron events, including the



National Football League Championship, the Rose
Bowl and the Sugar Bowl.

The tennis world’s National Singles Champion-
ships from the hallowed lawns of Forest Hills.

Golfdom’s biggest competitions, among them
the 1964 National Open, the Bing Crosby tourna-
ment, the World Series of Golf, and the Tourna-
ment of Champions.

And college basketball’s most hotly contested
competition of the year, the National Invitation

SPORTS

Tournament at Madison Square Garden.

This many-faceted sports coverage reflects the
diversified programming of our entire Fall sched-
ule, which ranges from the world-news coverage of
the expanded “Huntley-Brinkley Report” to the
comedy of the eagerly awaited Bill Dana series;
from the new “Espionage’” dramas to
the circusy fun of “International [@
Showtime.” Almostanyway youlook at
it, it has the makings of a fine season.

Look to NBC for the best combination of news, information and entertainment.



WSOC and WSOC-TV are associated with WSB and WSB-TV, Atlanta, WHIO and WHIO-TV, Dayton, WIOD, Miaml
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For the fourth consecutive year

Charlotte’s WSOC-TV dominates awards in annual

Southern News Photography Competition

Do you like to look at the news? Hear about it? If you
were one of the some three million people within our
viewing area, chances are you would satisfy your liking
by setting your dial on Channel 9. Charlotte's WSOC-TY
is the news station of the Carolinas.

This year, WSOC-TV cameramen swept eight of the
ten first and second place awards offered in the com-
petition open to television photographers throughout
the South. This brand of local and regional reporting
awards advertisers, too. With big audiences; dependable,
able to buy. Let this great area station of the nation
induce them to buy from you. Schedule WSOC-TV.
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JOHN CLIFFORD
Named “Southern TV Photographer of the year”
Ist—General News Film, “Gantt at Clemson”
Ist—-Feature News, “Last Day of Summer”

MIKE O'HARA
1st—Sports News, “"Round the Mountain™

BOB MORSE
2nd—Sports News, “Tally Ho!”

GEORGE CARRAS
2nd—Feature News, “River Boat”

JOHN CLIFFORD—STEVE DELANEY
Ist—Team Filming, “The Lord is Dead”

STEVE DELANEY—FRED BARBER
2nd—Team Filming, “Storm™




B BROADCASTING
THE BUSINESSWEEKLY OF TELEVISION AND RADIO
June 10, 1963, Vol. 64, No. 23

TV USERS GET BIGGER AND BIGGER

Survey shows most spot and network TV budgets have increased
B Additional $80 million tacked on $1.52 billion spent in '62
Most television users are increasing their budgets every year

Television’s tendency to make big
users out of little ones—and to make
substantial users more substantial—was
pointed up last week in an examination
of current plans and past performances
of leading national TV advertisers.

A sampling by BROADCASTING indi-
cated that, although network and espe-
cially spot TV commitments for the
next season are incomplete, higher TV
budgets will probably be characteristic
of most national TV users, while signifi-
cant cutbacks will be relatively few.

The ratio of increases to cutbacks
seemed apt to add $80 million or more
to the $1.52 billion spent in network
and spot television time last year (gross
billing estimates). This would be a gain
of about 6% and was considered con-
servative by some observers. Last year
the increase was about 13.7% over a
1961 held back by a general economic
recession.

The inclination of many television
advertisers to increase their commit-
ment to TV as they become more and
more experienced in it was evident,
meanwhile, in a formal study that be-
came available last week.

The study, prepared by ABC-TV
from figures released by the Television
Bureau of Advertising, traces the net-
work and spot television budget histo-
ries of 222 national advertisers over the
past five years.

Examination shows that a majority
of almost 8 to 1 increased their TV
investments over the five-year span,
sometimes gradually, sometimes spec-
tacularly—-but presumably always out
of satisfaction with past results (see
tables).

For the current year, BROADCASTING’s
sampling found that significant increases
over 1962 are expected from such ad-
vertisers as Chrysler, Alberto-Culver,
Pharmacraft, Xerox, Hunt foods, Hum-
ble Oil, Purex, Timex, Brown & Wil-
liamson, Liggett & Myers, American
Tobacco, Coca-Cola, Frito-Lay, Stand-
ard Brands, R. J. Reynolds Tobacco.
United Fruit Co., Pabst Brewing Co.,
Buick, Philip Morris, Block Drug,
Clairol, Consolidated Cigar, A. C.
Spark Plugs and Libby, McNeil &
Libby.

BROADCASTING, June 10, 1983

Chrysler’s Comeback » The Chrysler
Corp. is making a dramatic comeback
in TV. It spent almost $6 million in
network and spot in 1962, but will have
an outlay of more than $20 million
during 1963-64, according to some au-
thorities. Its major investment will be
its weekly sponsorship of the one-hour
Bob Hope Show on NBC-TV.

Alberto-Culver is expected to in-
crease its TV commitments from $24
million in 1962 to $30 million in 1963.
Gulf Oil Co. is raising its 1962 budget
of approximately $4.3 million to more
than $6 million this year and should
increase to more than $8 million in
1964 as it expands its network invest-
ment on NBC-TV for its instant news
specials and convention coverage.

Xerox Corp., which spent $600,000
in 1962, is enlarging its usage to an
estimated $4 million for the 1963-64
season, with several network commit-
ments expected to be announced short-
ly.
Humble Oil Co. is scheduled to raise
its network investment by at least $2
million in 1963-64. The United Fruit
Co., in its first national campaign in
19 years, is spending about $2.2 mil-
lion in network and spot TV, starting
this summer.

The list is by no means complete
and does not encompass many com-
panies that network and spot TV au-
thorities feel reasonably sure are poised
to pour more money into their medium.

The consensus was that many of
the insurance companies, for example,
who have been experimenting with the
medium, will plunge more heavily dur-
ing the remainder of the year. These
include Allstate, Nationwide, Liberty
Mutual, Traveler’s Insurance, Institute
of Life Insurance and Metropolitan
Life, which boosted their 1962 TV in-
vestments over 1961,

Cosmetics and toiletries also seemed
primed for expansion, with companies
mentioned including  Bristol-Myers,
Chesebrough-Pond’s, and Armour &
Co. in addition to big-spending Alberto-
Culver.

Procter & Gamble is expected to
raise its budget slightly, but one net-
work executive commented: “when
P&G goes up a million, it doesn’t sound
like much.”

Oil & Food » Oil companies con-
stituted another classification that could
be considered ripe for increases in TV
spending, as are food companies that
have not invested too heavily in the
medium in the past, including Hunt

A new flour product, Gold Medal
Wondra, will be introduced by Gen-
eral Mills in mid-August, with the
heaviest television campaign for a
new item in the history of the com-
pany.

A spokesman for the company,
while not revealing the actual cost
of the campaign, said Gold Medal
Wondra will be backed by a multi-
million dollar budget—the largest
ever placed behind a new General
Mills product. He pointed out that
the budget was a new appropriation
by the company to push the new
product.

The spot and network TV cam-
paign will account for 75% of the

Multi-million drive for Gold Medal Wondra

budget during the first six months
of the campaign, the spokesman said.
The spots will cover 175 markets
carrying from 10 to 40 commercials
per week.

In addition the new product will
be advertised on General Mills regu-
larly scheduled network television
programs.

Dancer-Fitzgerald-Sample has been
named advertising agency for
Gold Medal Wondra. The agency,
in announcing the new campaign,
pointed out that the new product is
the first new General Mills flour to
use the Gold Medal name in the 40
years that it has been handling Gold
Medal flour.
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Foods and Frito-Lay.

With the exception of Chrysler's,
automotive manufacturers’ investments
in TV are expected to remain at about
their 1962 levels, though some addi-
tional spot TV business is envisioned by
some station representatives.

They reported that some auto makers
are adding to spot advertising by sched-
uling campaigns in flights throughout
the year, and the apparent success of
the current drive is expected to bring
in additional business the remainder of
this year.

The most notable defection from TV
for the fall of 1963 appears to be U. S.
Steel, which has withdrawn from its
long-time association with the U:. S.
Steel Hour on CBS-TV and has not
announced its future TV plans. U. S.
Steel spent more than $3 million in TV
during the 1962-63 season.

Television, through the years, has
had the effect of increasing substan-
tially the amount of money invested by
advertisers, some of it at the expense
of other media. This pattern seems to
hold true for the remainder of 1963
and going into 1964.

Budget Moves = The study showing
the track records of 222 leading adver-
tisers from 1958 through 1962 was
prepared by the ABC-TV research de-
partment for the internal use of its
staff. It is useful in pointing up the
investments of individual companies,
on one or more networks or in spot;
how they increased or lowered their

In its first use of network televi-
sion, Lady Brooke Ltd. of Cameo
Inc., Toledo, Ohio, has purchased
participations on NBC-TV’s Tonight
and Today shows.

Lady Brooke, which markets shoe
cosmetic -kits, has also bought par-
ticipations in five daytime programs
on ABC-TV which will start in Sep-
tember.

The campaign will begin on To-
day June 27 with weekly commer-
cials extending through December.
Participations on Tonight will be-
gin July 19 and continue into the
fall.

In September, the campaign will
be expanded to ABC-TV’s daytime
Jane Wyman Presents, Father Knows
Best, Seven Keys, General Hospital
and Who Do You Trusi.

The commercials will be live on
Today and a combination of live
and filmed on Tonight, with lead-ins
by featured performers.

Advertising agency: Shaller-Rubin
Co., New York.

Lady Brooke tries out television i

On
Johnny Carson (l), host of show, is
shown with Miss Lady Brooke, TV |
spokesman for the product. Lady

Brooke Ltd. a division of Cameo |
Inc., will begin participations on

“Tonight" starting July 9 and "To- ’

NBC-TV's show

“Tonight”

day” beginning June 27.

investments from year to year and how
they shifted budgets among networks
or between network and spot TV.

A BROADCASTING analysis of the 222
companies in the ABC-TV compilations

1958 1959
Chrysler $14,732  $10,496
Network 14,341 9,507
Nat. Spot 391 989
Lestoil 12,339 18,132
Network ... ...
Nat. Spot 12,339 18,132
Brown & Williamson 17,664 17,846
Network 8,250 8,593
Nat. Spot 9,414 9,253
Westinghouse 4,724 5,166
Network 4,639 5,166
Nat. Spot 8% ...
Continental Baking 9,964 11,582
Network 740 776
Nat. Spot 9,224 10,806
Revion 7,157 7,501
Network 6,309 4217
Nat. Spot 848 3,284
RCA 6,458 3,968
Network 6,458 3,842
Nat. Spot ... 126
Bulova 3523 1,687
Network 1,667 1,687
Nat. Spot 1,85% ...

(Based on f
Services. ABC-

Five-year decreases for TV for these firms

Only one out of eight advertisers reduced their spending in TV during
the 1958-1962 period. The ABC-TV study traced investments in network
and in national spot. These were the eight largest TV “reducers” figured
on a basis of gross time investments. Figures are in thousands of dollars.

1960 1961 1962 Decrease
$ 8,956 $5263 $5824 $ 8,908
8,638 4,151 4,129 10,212
318 1,112 1,695 1,304
9,961 4,663 3,677 8,662
............ 2,304 (2,304)
9,961 4,663 1,373 10,966
20,319 17,598 14,143 3,521
12,533 14,133 13,317 (5,067
7,786 3,465 826 8,588
9,033 3,651 1,368 3,356
8,825 3,480 1,195 3,444
208 171 173 (88)
6,473 9,048 6,657 3,307
594 512 337 403
5,879 8,536 6,320 2,904
6,579 3,919 4,194 2,963
4220 3,689 3,880 2,429
2,359 230 314 534
3,870 1,985 3,550 2,908
3,735 1,942 3,410 3,048
135 43 140 (140)
930 1,074 2,449
...... 930 1,074 593
.................. 1,856
res presented by ABC-TV's Research Department's Marketing
released by the Television Bureau of

used gross time billin
Advertising as its source material. Advertisers decreasing their budgets $2 million
or more during the period are listed above. Figures in parénthesis are increases.)
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shows that 192 raised their spending in
TV over the five-year period; 25 de-
creased their budgets and five remained
virtually the same.

These bare statistics, however, do not
spotlight fully the tremendous gains
made in TV expenditures over the five
years. While there were numerous evi-
dences of advertisers raising their
spending by at least four or five times,
there were fewer companies propor-
tionately who trimmed their spending
by that ratio.

An ironic sidelight is that Chrysler,
which is headed for the most dramatic
return to TV with more than $20 mil-
lion allocated during the 1963-64 sea-
son, emerges in the study as a top-level
TV *“reducer.” Chrysler trimmed its
allocation from $14.7 million in 1958
to $5.8 million in 1962. The big TV
“loser” was Lestoil which spent $12.3
million in 1958 and $18.1 miltion in
1959 and dwindled to $3.7 million in
1962. Cutbacks over the period also
were instituted by RCA, Continental
Baking, Westinghouse Electric and
Schick.

Among the companies recording the
largest gains in TV were Alberto-Cul-
ver, Beech-Nut, Block Drug, Bristol-
Myers, Campbell Soup, Ralston-Purina,
Smith, Kline & French Laboratories
and Texaco.

Others with smaller gains included
General Foods, American Home Prod-
ucts, Colgate-Palmolive, Philip Morris,
R. J. Reynolds and General Mills.
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Corning cites TV for
‘Centura’ introduction

Alan Kennedy, advertising manager
of Corning Tableware Division of
Corning Glass Works, told members
of the New York Sales Executives
Club last week that television advertis-
ing had provided his company with
“the fastest communication of product
information we’ve ever experienced.”

Explaining his company’s marketing
strategy for its new “Centura” line of
break-resistant tableware, Mr. Ken-
nedy was one of four Corning Table-
ware executives who made presenta-
tions on behalf of the product to the
executives' regular weekly luncheon.

“Centura” was introduced nationally
last September, using spot television
advertising in 92 markets with inten-
sive frequency for from two-to-three
weeks. Account executive Richard
Sears of N. W. Ayer & Son explained
television’s role in the marketing area
as that of immediate introduction of
product. “We got the frequency we
wanted from television, and then eased
off after the first three weeks. But we
still plan to use TV on a sporadic
basis.”

Corning had used television inten-
sively in its marketing of “Corning
Ware” in 1958, and reported sub-
stantial sales gains as a result. Mr
Kennedy told the sales executives that
television was part of a four-part mar-
keting plan which also included the
use of introductory print advertising
on a cooperative basis with local
stores, a publicity program and promo-
tional store displays.

Cigarette advertising
is 2-3% of total cost

Despite the need for most multi-
brand cigarette manufacturers to
maintain three or four national ad-
vertising campaigns at once, Robert
K. Heimann, assistant to the president
of American Tobacco Co. said last
week that advertising costs are “sur-
prisingly modest.”

In an address to New York security
analysts, Mr. Heimann said that be-
cause of the division of the cigarette
market into four categories—regular,
king, filter and menthol—the manu-
facturer now has three or four na-
tional advertising campaigns to finance
instead of just one.

Cost of these campaigns, he said,
though “are estimated at somewhere
between 2% and 3% of the $6.85
billion Americans spent for cigarettes
last year.” His estimate would place
total money spent on cigarette adver-
tising between $135 million and $205
million.
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They increased TV over 5-year span

The following list of advertisers which raised their TV budgets during the
companies which

1958-62 period of ABC-TV’s study covered 192 of
The list shows the year-to-year total, network and

used network and spot.

208,

spot expenditures of some representative companies that raised their TV
budgets substantially—3$35 million or more increase—over the five-year span.
Figures are gross time investments in thousands of dollars.

Parent company 1933 1959

Procter & Gamble $84,472 $95,341
Network 50,639 50,294
Nat. Spot 33,833 45,047
Alberto-Culver 2,683 6,675
Network 1,435

Nat. Spot 1,248
Bristol-Myers 18,919

Network 16,073

Nat, Spot 2,846

General Foods 21,754

Network 20,733

Nat, Spot 1,021

American Home Prod. 27,784

Network 20,508

Nat. Spot 7,276
Colgate-Palmolive 33,855

Network 22,857

Nat. Spot 10,998

Camphell Soup 4,574

Network 4,234

Nat. Spot 340

Philip Morris 9,170

Network 5,103

Nat. Spot 4,067

R. J. Reynclds 18,436

Network

Nat. Spot

General Mills

Network

Nat. Spot

Corn Products

Network

Nat. Spot

Lever Bros.

Network

Nat. Spot

Beechnut Life Savers

Network

Nat. Spot

Texace

Network

Nat. Spot.

P. Lorillard

Network

Nat. Spot

Block Drug

Network

Nat. Spot

Simoniz

Network

Nat. Spot

Smith-Kline & French

Network

Nat. Spot

Kellogg Co.

Network

Nat. Spot

Richardson-Merrell

Network

Nat. Spot

Ralston-Purina

Network

Nat. Spot

Johnson & Johnson 2,619 3170
Network 2,461 3 001
Nat. Spot 158 169

1960

$101,491
46,407
55,084
10,064

6,743
6,067
676
4,905
4,298
607

1961

$106,722
50,018
56,704
12,319

5 142
2,548
2,594
8113
6,153
1,960
6,331
5,766

565

1962

$111,946
51,700
60,246
24,477
13,322
11,155
39,511
24,867
14,644
41,357
19,436
21,921
44,480
33,051
11,429
47,317
24,539
22,778
14,226
8,255
5,971
18,301
11,345
6,956
21,523

11,120
7.062
7,984
3,978
4,006
8,914
4,824
4,090
7,684
5,655
2,029

Increase

$27,474
1,061
26,413
21,794

(Based on figures presented by ABC-TV's Research Department's Marketing Services.
ABC-TV used gross time billings released by the Television Bureau of Advertising

as its source material.

Advertisers_increasing their budgets $5 million or more
during the period are listed above. Figures in parentheses are decreases.)




Mattoon outlines three roads to the top
AD, SALES, MARKETING MEN ARE TODAY'S GENIUSES

Advertising, marketing and sales rep-
resent the best routes to the president’s
job in major American business organi-
zations, Henry A. Mattoon, vice presi-
dent and general manager of McCann-
Erickson, Los Angeles, told the San
Diego Sales and Advertising Club on
Wednesday (June 5).

“Of the 58 presidents of the top 58
companies in the country today, 21—
or better than one out of three—ad-
vanced to their jobs through advertis-
ing, marketing or sales,” he reported.
“This is 10 more than those who got
there through the financial route; 11
more than those who came up via re-
search or engineering . . . the odds are
even better for the future.”

Reviewing the past, Mr. Mattoon
pointed out that in the 1920’s the top
company jobs went to the “ones who
made mass production a reality, the
Henry Fords who found a better way
to make it for less.” The next decade,
the depressed 1930’s made a president
of the “legal brain or the financial
genius, the man who cut costs and bor-
rowed and maneuvered to keep the
company going when bankruptcy was
the biggest word in the morning news-
paper.” The wartime ‘40’s were ‘“the
era of the ingenious substituter—the
engineering or chemical genius who
somehow found a way to make it—and
make it acceptable—in spite of having
almost nothing to make it with or out
of . . . he also had to be 4-F.”

The 1950’ found “a new kind of
executive rising to power , . . the dis-
tribution geniuses—the retailers with a

McCann-Erickson’s Mattoon
Odds favor sales side
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new concept,” Mr. Mattoon said. But
the 1960's, today’s decade, ‘‘needs every
smart marketing man, advertising man
and salesman it can get. It needs you,”
he told his audience of advertising-mar-
keting-sales executives.

To become president today, he
stated, “you're going to furnish your
company with the concept that in-
creases its earnings, because there is
nothing ailing any company that can’t
be made well in a hurry by good earn-
ings. And you’re in a unique position
to do it. Chemical, and mechanical and
electrical engineering are now so good
they have a tough time today cutting
the costs of production by 1 or 2%,
or making one product excel a com-
petitive one by even 2%. But we all
know some advertisements or commer-
cials can get seven times the readership
or remembrance of others costing the
same. And cutting the per unit cost of
advertising or selling is the fast way to
better company earnings. And adver-
tising or marketing dollar spent should
add to—not subtract from—company
profits.”

ABC Radio has time
available for bout

General Cigar (through Young &
Rubicam), the Mennen Co. (Warwick
& Legler) and Pontiac division of Gen-
eral Motors (McManus, John & Adams,
Bloomfield Hills, Mich.) have bought
time on ABC Radio’s planned coverage
July 22 of the once-postponed heavy-
weight title rematch between Sonny
Liston and Floyd Patterson in Las
Vegas (10 p.m., EDT). ABC had to
revamp its sponsor lineup when the
fight was postponed April 10 and
moved from Miami Beach to Las Vegas,
and spots are still available.

No home television of the fight will
be offered, but SportsVision Inc. will
provide closed-circuit theater TV. The
radio coverage will be the fifth straight
heavyweight title broadcast for ABC
Radio.

Court finds tobacco
company liable in death

In an advisory opinion last Wednes-
day (June 5), the Florida Supreme
Court said a tobacco company can be
held liable for damages for a death
caused by cigarette smoking, “if the
public health is to be protected in a
practical sense. . ..”

The opinion was given to the U. §.
Circuit Court of Appeals in New Or-
leans, which is hearing the case against
the American Tobacco Co. for $250,000

damages. The suit, brought by the
widow and son of Edwin Green of Mi-
ami, charges Mr. Green’s death in 1958
from lung cancer was due to smoking
Lucky Strike cigarettes.

The U. 8. appeals court and a fed-
eral district court had both rejected
arguments of the company’s liability,
while agreeing that cigarette smoking
was the probable cause of Mr. Green’s
death.

The Florida court’s opinion, which is
counter to one reached in a federal dis-
trict court in Pittsburgh last November,
will be considered in the Green case.
A jury in Pittsburgh had found that
Liggett & Myers Tobacco Co. could
not" be held liable for damages by Otto
Pritchard whose right lung had been
removed because of lung cancer.

The jury in the Pritchard case ruled
that Mr. Pritchard had voluntarily as-
sumed a risk when he smoked and the
company had not given a warrant of
the safety of its product.

American Airlines
buys network radio

American Airlines, a regular radio
advertising customer in various mar-
kets for a decade, started a major net-
work campaign last week with two
spots daily, Monday-Friday, on the
Arthur Godfrey morning show on CBS
Radio.

The airline bought two of the show's
10-minute segments for the 13-week
campaign which began June 2.

Two months ago American invested
heavily in its first television spot cam-
paign (BROADCASTING, April 15) with
the intention of “taking people out
of automobiles and putting them into
airplanes,” and is aiming its radio
network advertising at housewives in
what it calls “a major step to broaden
the travel market.”

The Godfrey advertising represents
American’s largest venture into radio
network advertising, although it has
bought spots in NBC Radio’s Monitor
in the past. Most of American’s radio
advertising has been limited to what it
considers its key markets.

Last month, on May 14, American
Airlines observed the tenth anniversary
of its Music ’til Dawn, radio broadcast,
a 38-hour per week venture in nine ma-
jor markets which American estimates
costs $1 million a year. Five of the sta-
tions carrying Music ’til Dawn are
CBS-owned—wCBs-AM-FM New York,
WBBM-AM-FM  Chicago, KCBS-AM-FM
San Francisco, KNX-AM-FM Los Angeles
and WEEI-AM-FM Boston.

The others are WwDC-AM-FM Wash-
ington, KRLD-AM-FM Dallas, wLw Cin-
cinnati, and WwwJ-AM-FM Detroit.
American has also been a consistent
sponsor of radio news programs in
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CLOSEST to the Dallas, Ft. Worth market

A circle of admiring faces. Indicative of the very special way children (and their approv-
ing mothers) think of Jerry Haynes. He's WFAA-TV's “Mr. Peppermint,”’ now in his

third year of making big sponsors and little viewers happy. He's one more reason why
WFAA-TV is closest to the Dallas, Ft. Worth market.

WFAATV

CHANNEL 8 @ WFAA-AM-FM-TV COMMUNICATIONS CENTER. BROADCAST SERVICES OF THE DALLAS MORNING NEWS, REPRESENTED BY EDWARD PETRY & CO.. INC.



various markets across the country.

The airline estimates that it reaches
between 3 and 5 million listeners with
Music 'til Dawn, but hopes to reach an
audience of 7 million with its Godfrey
advertising.

CBS and American Airlines marked
the celebration of an old-standing re-
lationship and the beginning of a new
one recently when the airline pur-
chased two 10-minute segments of the
daily Arthur Godfrey morning radio
show. From left to right are American
Airlines President C. R. Smith, CBS
President Dr. Frank Stanton, and CBS
Vice President Sam J. Slate, general
manager of WCBS-AM-FM New York.

Agency appointments...

= Frito-Lay Inc., Dallas manufacturer
of Frito’s corn chip and Lay’s potato
chips, has appointed Tracy-Locke Co.
of that city for its Midwestern division,
which has headquarters in Council
Bluffs, Iowa. This is the fourth Frito-
Lay division served by Tracy-Locke.

= Moto Mower Inc.,, Richmond, Ind.,
manufacturer of power lawn mowers
and snow throwers, has named Camp-
bell-Ewald Co., Detroit.

= Pepsi Cola Bottling Co., Houston,
Tex., has appointed BBDO, Dallas.

» International Industries Inc., diversi-
fied company that started with the Inter-
national House of Pancakes, has placed
its advertising account of nearly $500,-
000 with the Los Angeles office of Mac-
Manus, John & Adams. Charles M.
Gumberg is account supervisor. Both
broadcast and print media will be used,
with the bulk of the consumer adver-
tising going for the pancake restaurant
chain and the Big Brake Safety Centers.

= American Stereo Guild Inc. has
named Allenger Advertising Agency,
Boston, to handle all advertising, pub-
licity and sales promotions. American
Stereo plans an early campaign using
radio and print.

» Club Aluminum Products Co., La
Grange Park, Ill, has switched its na-
tional account from Erwin Wasey, Ruth-
rauff & Ryan to Roche, Rickerd, Henri,
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Hurst Inc., Chicago, effective Jjuly 1.
Firm plans to use spot TV and Sunday
supplements.

= Fiesta Pools has named Nides Cini
Advertising, Los Angeles, to handle its
advertising and publicity, with an initial
budget of slightly over $100,000 to be
spent in Southern California. John
Klein will be account executive, with
Zelda Cini, agency vice president, direct-
ing publicity.

Eliasberg outlines
research philosophy

CBS-TV  Research Director Jay
Eliasberg last week explained the phil-
osophy and technique behind the net-
work’s study released last winter on
the dollar-by-dollar effectiveness of
television advertising as opposed to
magazine advertising.

Speaking to the New York chapter
of the American Marketing Associa-
tion, Mr. Eliasberg quoted one large
advertising agency as calling the study
“the most nearly normal measure of
media exposure yet made.”

Mathematically, Mr. Eliasberg said,
the study was based upon multiplying
together the number of exposures to
each ad, the effect of each exposure,
and the number of people exposed.
This sum, he said, was then divided
by the number of dollars spent in
each media to determine its relative
monetary effectiveness.

Again quoting an agency, Mr. Elias-
berg said, “the evidence provided by
this report for the superiority of tele-
vision to magazines is, in fact, some-
what stronger than the sponsors of the

study maintain.”

Before and After = To measure the
effect of an exposure, Mr. Eliasberg
said two comparable groups were used,
one measured before the exposure and
the other after. Performing the studies
were researchers observing members
of their own family, he explained, so
that interviewers are brought to the
exposure and exposures are not, in a
sense, brought to the interviewers.

The method, he said, was chosen to
produce ‘“‘normal exposures. The al-
ternative would have resulted in un-
natural, forced or artificially induced
exposures.” .

According to Mr. Eliasberg, the re-
searchers “did not know that CBS was
the sponsor {of the study), nor that
the sponsor had anything to do with
television.” This aspect, he said, tended
to neutralize any cheating on the part
of the researchers. “We doubt if any
study using field interviewers has ever
been completely error free,” he said.

Interim committee
to advise Pulse

The Pulse Inc. said last week that an
interim committee will advise the re-
search firm on standards and research
techniques pending formation of an in-
dustry wide committee to perform that
function.

Organization of the 15-man interim
group, composed of research directors
of station rep firms and advertising
agencies, followed meetings held by
Pulse last week with agency and station
representative officials. Membership of
the committee has not been disclosed
but may be announced after the group’s

February network TV billings
NETWORK TELEVISION GROSS TIME BILLINGS
February January-February
% b
1962 1963 Change 1962 1963 Change
ABC $15,757,364 $17,489935 +11.0 $ 32,431,026 $ 35,753,946 410.2
CBS 23,528,815 24,082,486 4 24 49,057,333  50,019403 + 2.0
NBC 21,956,372 22,910,104 + 4.3 45,534,951 46,959,567 + 3.1
Total $61,242,551 $64,482525 4 5.3 $127,023,310 $132,732916 4 45
MONTH-BY-MONTH 1963
ABC CBS NBC Total
*January $18,264,011 $25,936,917 $24,049,463 $68,250,391
February 17,489,935 24,082,486 22,910,104 64,482,525
*January figures changed as of May 23, 1963
BY DAY PARTS
February o January-February
1962 1963 Change 1962 1963 Change
Daytime  $19,836,914 $22,006,851 109 $ 41,214,889 § 46,019,165 +11.7
Mon.-Fri. 16,678,138 17,461,195 4 4 34077549 36,933,547 4 84
Sat.-Sun. 3,158,776 4,545,656 +43.9 7,137,340 9,085,618 +27.3
Nighttime 41,405,637 42,475,674 4 2.6 85,808,421 86,713,751 + 1.1
Total $61,242,551 $64,482,525 + 53 $127,023,310 $132,732916 4 4.5
Source: TvB/LNA-BAR
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Automobile TV spending up 22.1% in 1962

Major automobile manufacturers
and dealers increased their 1962 net-
work and spot television billings by
22.1% over their 1961 expenditures
in the medium.

A report issued by Television Bu-
reau of Advertising last week showed

previous year’s figure of $46,144,-
929,

Of the principal media measured
in the TvB report, television received
27.1% of the auto manufacturers’
ad budgets.

Leading the auto TV spenders was

$23,820,051, representing an in-
crease of more than $3 million over
the corporation’s 1961 billings.
Barring dealership expenditures,
GM’s Chevrolet division was the
biggest individual television user
with $8,839,276 in network and

an increase to $56,330,375 from the General Motors with an outlay of $320,040 in spot.
1962
AUTOMOTIVE—PASSENGER CARS
TIME AND SPACE BILLINGS
LEADING ADVERTISERS
1962 1961 %
Total TV Total TV Magazines Outdoor Newspapers Total 1A
General Motors $15,331,921 — $25920,292  § 7,997,787  $31,198956  § 84,4895  22.9%
with dealers 23,820,051  $20,711,082 = 88937086  26.8
Ford Motor Co. 12,150,814 — 15,311 564 2,303,894 21,620,691 51,386,963 235
with dealers 17,204,614 14,314 262 3.994,980 58,131 848 294
Chrysler Corp. 5,774 967 — 10,202 837 1,324,389 17,586,694 34,888,987 165
with dealers 8,454 747 6,604,033 37,568,767 225
Studebaker Corp. 1,658,326 — 1,002,380 — 2,688,384 5,318,080 30.5
with dealers 1,716,676 1,275,980 5,407 44D 317
Kaiser Industries Corp. 1,403,656 1.187,161 110405 4 232 076 1,746,137 80.4
American Motors Corp. 1,329,381 — 2628581 407 452 9419211 13,784,625 96
\{Vitth1 dealers 3,730,631 2052411 16,185,875 23.0
otals
s {Company & Dealers) 356,330,375 $46,144,929 $55,176,159 $13,724,608 $82,746,012 $207,977,154 27.1%
ources:
Television: TvB-Rorabaugh and LNA/BAR Magazines: Leadini National Advertisers
Newspapers: Bureau of Advertising Outdoor: Qutdoor Advertising, Inc. d
o e L T U il I Y gt e e 5
next meeting to be held in three ‘weeks. in the Saturday 9:30-11:30 p.m. period.  and an additional formula for estimating
Dr. Sydney Roslow, Pulse dxrectgr, Heavy merchandising promotion begins ‘“preceding transition announcement
called for the formation of a tripartite  with Jerry Lewis tour now underway. minutes.”

“standards auditing committee” in an
address April 17 to the Oregon Adver-
tising Club in Portland (BROADCASTING,
April 22).

Hoosier agencies federate

The formation of the Indiana Fed-
eration of Advertising Agencies has
been announced by William F. Kiley, a
partner of Kiley & Nicholas, Indian-
apolis, and president of the new group.
About 25 Indianapolis agencies are
charter members of IFAA, which is
the only potentially state-wide organ-
ization of advertising firms in Indiana,
according to Mr. Kiley.

Other officers of IFAA are Harold
A. Quinlan, Curtiss, Quinlan, Keene &
Peck Inc., vice president; Harold F.
Bull, treasurer; and Elmar A. Ruben,
Ruben Advertising Agency, secretary.

Business briefly ...

Firestone Tire and Rubber Co., Akron,
Ohio, has purchased part sponsorship
of Walter Schwimmer Inc.’s Champion-
ship Bowling for 26 weeks beginning in
October in 150 spot TV markets.
Schwimmer program begins its 10th
year this fall. Firestone agency:
Sweeney & James, Cleveland.

Chrysler Corp. for Dodge has purchased
15 one-minute participations on the first
eight programs of the new ABC-TV
Jerry Lewis Show which begins Sept. 21
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Dodge agency: BBDO, Detroit.

Calgon Corp., Pittsburgh, has bought 15
one-minute announcements for Calgon
Bouquet on NBC-TV’s daytime Loretta
Young Show to run through the end of
June. Agency: Ketchum, MacLeod &
Grove Inc., Pittsburgh.

Phdhola Phonograph division of Wa-
rtérs Conley Co., Chicago, has commit-
ted its entire media budget for the com-
ing year to 13-week participation on
NBC-TV’s Today show starting Sept. 27.
Traditional print media advertiser,
Phonola became broadcast conscious
this year following successtul use of
NBC’s Emphasis series. Agency: Roseff-
bloom-Elias, Chicago.

t Shell Oil's Wonderful World of Golf,
returns to NBC-TV next winter for a
second Sunday afternoon series (Jan.
19-March 29, 4-5 p.m. EST). Shell’s
agency is Kenyon & Eckhardt, New
York.

Also in ad\)ertising ce

Spot summary = The Katz Agency has
issued its.33d semi-annual “Spot Tele-
vision Advertising Cost Summary,” a
guide for quick estimating of spot TV
costs which includes market-by-market
cost tabulations for several of the most
frequently used time classifications. Also
provided are formulas which can serve
* as guides in estimating most TV budgets,

Billings promised
by 90% of stations

A poll or radio stations around the
country indicates nearly 90% of the
respondents will cooperate with a plan
to publish advertising brand expendi-
ture reports for radio.

The Radio Advertising Bureau and
the Station Representatives Association
announced their joint project for pub-
lishing the data during the National
Association of Broadcasters’ conven-
tion in April.

RAB in announcing the result of a
poll in which stations were asked if
they would supply the necessary mate-
rial on spot expenditures, also noted
last week that executives of 10 stations
in New York City have approved the
plan.

In the nationwide poll, 613 out of
692 respondent stations said they would
supply monthly billings figures on na-
tional, regional and local advertisers.

At a meeting attended by New York
station executives, SRA and RAB offi-
cials, it was announced that Peat, Mar-
wick, Mitchell and Co., a firm of certi-
fied public accountants which has re-
gional offices, will process on a confi-
dential basis the billing information
sent in by stations.

RAB-SRA propose to publish adver-
tiser expenditures in the local, spot and
network categories with brand totals.

Ky}



F i RAB RETAINS A&S
rnl news mans gl‘ea'r I"s Research firm to develop

radio measurement system

Radio Advertising Bureau last week
selected Audits & Surveys Co. to start
its $200,000 study in September to de-
velop a new system for reliable meas-
urements of radio.

RAB President Edmund C. Bunker
in testimony before the House Special
Subcommittee on Investigations a few
weeks ago (BROADCASTING, May 20)
had outlined RAB’s plans.

At that time, he had revealed that
RAB had interviewed two firms to con-
duct a methodology study financed by
radio broadcasters.

Audits & Surveys, located in New
York, is the second largest marketing
research company in the United States
and has little, if any, identity with any
form of audience measurement tech-
nique in the broadcast field, a factor
which Mr. Bunker said led to its choice.

RAB, Mr. Bunker said, had consulted
with knowledgeable executives within
the broad field of radio advertising in
its deliberations which covered about
two months.

Audits & Surveys will be involved in
cvery facet of the project. Said Mr.
Bunker: “Because of the significance of
this study, the president of Audits &
Surveys, Solomon Dutka, and its execu-
tive vice president, Lester R. Frankel,
will “design this project from its incep-
tion through every facet of planning
and execution.”

Mr. Bunker had noted previously that
another research firm—Universal Mar-
keting Research, a division of Alfred
Politz Media Research, New York—
had been under consideration along
with Audits & Surveys.

RAB apparently intends to adhere to
a general target date of September for
field work to begin in the study. This
step will come after “necessary expo-
sure” of the study’s plan to advertisers
and agencies.

It was noted that such factors as the
“excellence” of the plan presented by
A & S for a study, the firm’s reputation
and the involvement of its principals
with details of the project itself tipped
the scales in favor of Audits & Surveys
being retained.

Mr. Bunker has also assured the
House Commerce Committee that he
will keep it informed of RAB’s activities
in the radio audience measurement field.

Tri Inc. set on two continents

A new advertising agency, Tri Inc.,
with offices in New York City and
Paris, has been formed by Richard Hol-
LASNH s : d lander, who at one time was in the
- vadio press intarnational teoss ; R A brosdcailing -RY radio-TV department of MCA.,

radio:press:internatiol AV NY..20« 1t 1-8444 ng: Nl 4 "

radio:pre A e ) R LUT-6444 ; = fgroup: Mr. Hollander, president of Tri Inc.,

Bttt e e A R e i R 1

= said the new agency would provide
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ILLINOIS

coming to the
IMPORTANT QUAD-CITY MARKET

(MOLINE, EAST MOLINE, ROCK ISLAND, ILLINOIS AND DAVENPORT, 10WA)

It's the 2nd market in all of lllinois

¢ Exciting merchandising plan
* Realistic new rate structure

e Exciting new programming

WORD-TY

MOLINE TELEVISION CORP MOLINE, ILLINOIS

CHANNEL 8 ©
FRANCIS J. COYLE FRANK P. SCHREIBER LES C. RAU
Chairman Of The Board President Director Of Sales

Exclusive National Representatives —
TELEVISION, INC.
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American advertisers in this country
with “top marketing talents of both
Europe and the United States.”

Tri Inc.’s domestic office is located
at 241 East 82d Street, New York.
Telephone: Yukon 8-5744,

Tussy drops Y&R

The Tussy division, Lehn & Fink
Products Corp., New York, announced
last week that it will end its five-year
association with Young & Rubicam,
New York, on Aug. 1 because of a
“product conflict.” A new agency has
not been selected. The Tussy division,
which makes cosmetics and perfumes,
spends approximately $1 million, of
which almost $300,000 is in spot TV,
according to the latest available figures.

Commercials in
production . ..

Listings include new commercials be-
ing made for national or large regional
radio or television campaigns. Appear-
ing in sequence are names of advertiser,
product, number, length and type of
commercial, production manager, agen-
cy with its account executive and pro-
duction manager. Approximate cost is
listed, where given by producer.

Pams Productions Inc., 4141 Office Parkway,
Dallas 4.

Nationwide Insurance (auto insurance), one
54-second original film score for TV. Bob Farrar,
composer. Agency: Ben Sackheim. Sterling T.
Reynolds, account executive and agency pro-

ducer,
Southwestern Bell Telephone Co. (informa-

THE MEDIA

tion), nine 60's for radio (30-second original
jingle and dialogues). Bob Farrar, production
manager. Approximate cost: $1,000.

Southern Bell Telephone Co., one 60-second
jingle for radio and TV. Agency: Robert Luckie
& Associates.

Klein/Barzman, 706 North La Cienega Boule-
vard, Los Angeles 69.

Mirisch Co.-United Artists (“Irma |a Douce"),
two 60's, three 30's, two 20's and two 10's
;ogr oazdio (dramatic-musical). Approximate cost:

Rep appointments ...

= wrxL West Springfield, Mass., and
wsuB Groton, Conn.: Prestige Rep-
resentation Organization, New York, as
national representative, except in New
England.

= WENY Elmira, N, Y.: Philadelphia
Spot Sales as Philadelphia representa-
tive, effective immediately.

‘ACTION’ IS ON BOARD’S DOCKET

TV code review board ready to urge changes in standards

More than “talk” is in prospect at a
two-day meeting of the National Asso-
ciation of Broadcasters TV code review
board beginning today (June 10) in
New York. Unofficial sentiment of a
majority of the nine code board mem-
bers indicates that they will recommend
that the parent NAB TV board make
changes in the commercial time stand-
ards contained in the code.

This would be in direct contrast to
the lack of action two weeks ago by
the radio code board, which tabled all

proposals to amend the section on the
maximum number of commercials
(BROADCASTING, June 3). At this same
meeting, however, the radio board
strongly condemned the FCC proposal
to adopt, as FCC rules, the time stand-
ards from both the radio and TV codes.

Several different proposed changes—
ranging from outright repeal of the
time standards to exemptions on a case-
by-case basis—will be before the board
today, which will meet at New York’s
University Club. William D. Pabst,

KTvu(Tv) Oakland-San Francisco and
chairman of the TV code board, has
predicted that definite, recommended
changes will be made this week (BroaD-
CASTING, May 28). Officials of the
NAB also feel the sentiment for relaxa-
tion of the rules is in the majority.
Several small TV stations are push-
ing hard for outright repeal of the
time standards as unworkable and the
best answer to the government threat.
Several broadcasters made presentations
seeking repeal to the TV code board
meeting in Chicago during the April
NAB convention but none have been
invited to appear again this week. An
effort is being made, however, to allow
an appearance by advocates of this

A recent report by the National
Association of Broadcasters radio
code review board showed 91.7%
compliance with the commercial time
standards of the radio code (BROAD-
CASTING, June 3). Hundreds of ra-
dio station owners— both code sub-
scribers and nonsubscribers—will dis-
pute this figure, claiming that they
and their competitors all violate the
time standards during given hours of
the day.

The radio code permits a maxi-
mum of 18 minutes commercial time
for any given hour and a subscriber
may not exceed an average of 14
minutes per hour computed on a
weekly basis. No more than five min-
utes may be commercial for any 15-
minute segment under the code. The
FCC has proposed to adopt the
same maximums as across-the-board
rules for all radio stations.

Many daytime stations claim that

Is code violation the economic answer?

they cannot survive economically
under the 14 minutes average per
hour. Resort area stations and those
in a primary farm economy make
the same claim. Take the following
actual example of the commercial
time on Station X, a code member
and a 1 kw daytimer, during a week
in May:

On Sunday afternoon (morning
was excluded because of a solid block
of religious programing), Station X
sold 92 commercials, an average of
10.5 per hour. Monday, the station
aired 139 commercials, 10 per hour;
Tuesday, 144, 10.5 an hour; Wednes-
day, 163, 11.5 per hour; Thursday,
267, 21 per hour; Friday, 305, 26 per
hour; Saturday, 241, 15 per hour.

Station X aired 1,331 paid an-
nouncements for the week, an aver-
age of 16 an hour. The station is lo-
cated in a two-station market of less
than 50,000 with primarily a farm

economy and Saturday shoppers.
During the week cited, Station X also
aired 78 public service announce-
ments in sustaining programs for the
Veterans Administration (15 min-
utes), social security (5 minutes),
U. S. Army (15 minutes), ministerial
alliance (1 hour, 55 minutes) and a
local college (15 minutes). All these
programs are regularly scheduled.

The manager of Station X said the
week was not typical because the sta-
tion was running a safety campaign
the first part of the week. Therefore,
he said, there were more spots sold
than normal on Sunday, Monday,
Tuesday and Wednesday.

Revenue for one month was $12,-
444.14 (Station X sells 99% of its
spots for the flat rate of $1.65 with
no distinction between 10 seconds
and one minute) and expenses were
$10,769.90. The station employs 13
people.

40
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WILL SUCGESS SPOIL ROCK HUNTER?

TONY RANDALL, JAYNE MANSFIELD

VOL.7-"FILMS OF THE 50's"-NOW FOR TV

FIFTY OF THE FINEST FEATURE
MOTION PICTURES FROM SEVEN ARTS

Seven Arts "Films of the 50's"'~Money makers of the 60's

g
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il ASSOCIATED
T Y CORP.
8 L
A SUBSIDIARY OF SEVEN ARTS PRODUCTIONS, LTD.
NEW YORK: 200 Park Ave 9721177
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| STate B-8276
EMpne 4-7193

TORONTO, ONTARIO: 11 Adelaide St, west
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position before the TV board, which
meet June' 24-28 in Washington.

Preparation H, Too = Another con-
troversial subject, the banned commer-
cials of Whitehall’s Preparation H, also
will be before the NAB code board this
week (CLosep Circulr, June 3). Ted
Bates & Co., Whitehall agency, has
been granted time in its effort to have
the ban against the hemorrhoid medi-
cine - rescinded. Several stations re-
signed from the code and others were
kicked out by the NAB three years ago
when the Preparation H commercials
were banned.

The TV code board also will meet
with the broadcast committee of the
Association of National Advertisers.

Members of the board, in addition
to Chairman Pabst, include Roger W.
Clipp, Triangle Stations; Robert W.
Ferguson, wtrr-Tv Wheeling, W. Va.;
Douglas L. Manship, werz(1v) Baton
Rouge, La.; Lawrence H. Rogers II,
Taft Broadcasting Co.; George B.
Storer, Storer Broadcasting Co.; Alfred
R. Schneider, ABC-TV; Joseph Ream,
CBS-TV, and Ernest Lee Jahncke Jr.,
NBC-TV.

Robert D. Swezey, who as a broad-
caster helped draft both the radio and
TV codes, is NAB code authority direc-
tor. The TV code board also will con-

sider a proposal of Mr. Swezey’s for
an industry-advertising study of the
present time standards (BROADCASTING,
May 28).

NAB seeks delay on
commercial limit plan

The National Association of Broad-
casters last week asked the FCC to ex-
tend from July 1 to Nov. 1 the time for
filing comments on the commission’s
proposed adoption of the NAB's com-
mercial time standards (BROADCASTING,
May 20 et seq).

“This proposal is one of the most
far-reaching ever initiated by a regula-
tory agency,” the NAB stated. “It
raises not only basic questions of statu-
tory and constitutional law but grave
considerations of national public pol-
icy.” Extra time is also needed, the
NAB said, for comments by “persons
with situations that may warrant special
treatment.”

The NAB also said that time is need-
ed to prepare comments on other pro-
posals, such as the proposed ban of
horse racing broadcasts and the revision
of the AM assignments, which are due
July 1 and July 17 respectively. The
association also noted that July and
August are traditionally vacation

Consult Blackburn.

Flaancial 6-6460

“...negotiated by
Blackburn & Co...”

You've probably seen this phrase countless times in trade
journals if you follow the news regarding media transactions.
Ours is a reliable reputation for providing the facts

both buyer and seller need before “getting down to business.”
Plus the insight that comes from many years of

experience in a highly specialized field. Before you do

business—do as so many other satisfied clients have done.

..................................

BLACKBURN ¢ Company, Inc.

RADIO * TV * CATV * NEWSPAPER BROKERS
NEGOTIATIONS * FINANCING * APPRAISALS

WASHINGTON,D.C. CHICAGO ATLANTA BEVERLY HILLS
James W. Blackburn H. W, Cassill Clifford B. Marshall  Colin M. Selph

Jack V. Harvey William B. Ryan Stanley Whitaker G. Bennett Larson
Joseph M. Sitrick Hub Jackson John G. Williams Bank of America Bldg.
RCA Building 333 N. Michigan Ave. 1102 Healey Bidg. 9465 Wilshire Blvd.
FEderal 3-9270 Chicago, lllinois JAckson 5-1576 Beverly Hills, Calif.

CRestview 4-8151
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months for both government and in-
dustry.

The July 1 filing date is “unrealistic,”
the NAB summed up, and “since statu-
tory regulation of the amount of time
that can be devoted to commercial
broadcasts represents an entirely new
concept to the broadcasting industry,
time is not of urgent necessity.”

Ohio State institute
to start Wednesday

The 33rd annual Institute for Educa-
tion by Radio-Television opens its three-
day meeting at Ohio State University,
Wednesday (June 12).

The opening session will be ‘‘The
Program: The Heart of Broadcasting,”
with Professor Edward Rosenheim, Uni-
versity of Chicago broadcaster; Fred W.
Friendly, executive producer of CBS
Reports, and Laurence Laurent, radio-
TV editor, The Washington Post.

Two sessions on Thursday will be de-
voted to “The Anatomy of a Program,”
with Reuven Frank, producer, NBC
News; Ned Cramer, wcps-Tv ' New
York; and Mike Kizziah, knxt(TV) Los
Angeles.

On Friday morning “The Broadcaster
and Research” will be reviewed by a
panel of Melvin A. Goldberg, vice pres-
ident for research of the National As-
sociation of Broadcasters; Edgar Dale
and Egon Guba, Ohio State University,
and Richard Evans, University of
Houston.

Howard K. Smith, ABC-TV news
commentator, will speak at the insti-
tute’s Friday night banquet.

Changing hands . ..
ANNOUNCED » The following sales of

station interests were reported last week
subject to FCC approval:

=« xwuN Concord, Calif.: Sold by Frank
M. Helm and associates to Dr. Robert
A. King, Santa Barbara physician, for
$162,500. xwuN is a 5 kw daytimer on
1480 kc. Broker: Blackburn & Co.

= gLoo Corvallis, Ore.: Sold by William
C. Hurley to Randolph S. Arntzen of
Willmar, Minn., for $117,500. xL00 op-
erates on 1340 kc fulltime with 250 w.
Broker: Hamilton-Landis & Associates.

= woxL Columbia, S. C.: Sold by Edgar
Morris and associates to Henderson
Belk for $225,000. Mr. Belk, Charlotte
department store owner, owns WIST-AM-
FM Charlotte, N. C., and worD Spar-
tanburg, S. C. woxL, founded in 1945,
operates daytime only on 1470 kc with
5 kw. Broker: Blackburn & Co.

APPROVED = The following transfers
of station interests were among those
approved by the FCC last week (for
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other commission activities see FoRr
THE RECORD, page 92).

1 KETV(Tv) Omaha, Neb.: 54.8% own-
ership sold by Herald Liquidating Co.
to Northwest Agencies Inc., a wholly-
owned subsidiary of Peter Kiewit Sons’
Inc. (now holder of 45.2%) for $2,-
442 857. Mr. Kiewit bought the Omaha
World-Herald last November for $41.4
million and received 45.2% interest in
KETV (at $2 million plus valuation).
This is second step in Mr. Kiewit’s ac-
quisition of xETV requiring FCC ap-
proval. KETV, founded in 1957, operates
on channel 7 and is affiliated with ABC.

» xvir-Tv Redding, Calif.: Sold by
Shasta Telecasting Corp. to Sacramento
Valley Television Inc. for $1,280,000.
Sacramento Valley, currently an appli-
cant for channel 9 in Redding which
will be dismissed, is comprised of six
stockholders, with major owners being
Frank M. Crawford, J. Ned Richardson
and William B. Smullin, 25% each. Mr.
Richardson owns XpaY Chico, Calif. Mr.
Smullin is 50% owner of Southern Ore-
gon Broadcasting Co. (KBES-TV Med-
ford, xact and kGro[FM] Grants Pass,
koti-Tv Klamath Falls and 50% of
KPIC-Tv Roseburg, all Oregon). Other
Sacramento Valley stockholders are
Robert Burris, former manager of XEYT
(Tv) Santa Barbara, Calif., and Rich-
ard C. Bell who also has an interest in
KEYT. Shasta Telecasting owns KJEo
(tv) Fresno and, through Carl R. Mc-
Connell, kxvig-Tv Eureka, both Califor-
nia. Kvip-Tv was founded in 1956, op-
erates on channel 7 and is affiliated with
ABC and NBC.

» KFH-AM-FM Wichita, Kan.: Sold by
Wichita Eagle and Beacon to Preston
P. Reynolds Jr. and Walter W. Ahl-
schlager Jr. for $1.1 million including
KFH building. Purchasers are Dallas
businessmen (real estate, banking). KFH,
founded in 1922, operates on 1330 kc
with 5 kw full time. KFH-FM began in
1948 and is on 100.3 mc with 11 kw.

s koMY Watsonville, Calif.: Sold by
Robert H. Dolph to Craig Lawrence Jr.
and Philip E. Rather for $139,000 plus
consultancy for Mr. Dolph for one year
at $750 a month. Messrs. Lawrence and
Rather owns KMEL Wenatchee, Wash.
KOoMY is a fulltime station on 1340 kc
with 1 kw daytime and 250 w night-
time and is affiliated with MBS.

s XBLL-AM-TV Helena, Mont.: Sold by
Helena TV Inc. to Capital City Televi-
sion Inc. for $5,000 and assumption of
obligations totaling $255,000. Capital
City is headed by Bob Magness and in-
cludes W. L. Piehl (present 34% stock-
holder) and Paul B. McAdam, each
26.67%, and others. Messrs. Magness
and McAdam have interests in commu-
nity antenna systems; Mr. McAdam also
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owns KPRK Livingston, Mont. XBLL op-
erates on 1240 kc fulltime with 250 w;
KBLL-Tv, founded in 1958, is on chan-
nel 12.

" WLLH-AM-FM Lowell, Mass.: Sold by
Gerald Harrison and associates to
Arnold S. and Daniel M. Lerner and
Joseph M. Mufson for $275,000. Buyers
own WADK Newport, R. I. WLLH is a
fulltime station on 1400 kc with 500
w daytime and 250 w nighttime. WLLH-
FM is on 99.5 mc with 12.2 kw.

CBS-owned TV stations meet

A series of joint program meetings
by the general managers and the pro-
gram directors of the five CBS-owned
television stations will be held in New
York on June 17 and 18. Topics to be
discussed will include expansion of news
broadcasts; plans for continuing the
Repertoire Workshop series; the public
affairs program exchange; the Interna-
tional Program Exchange and new con-
cepts in station programing.

WGHM to join CBS Radio

WwGHM Skowhegan, Me., will become
a CBS Radio affiliate, effective today
(June 10). Owned and operated by
Pineland Broadcasting Co., the 5-kw
daytimer, has been a member of Lob-
ster Network.

EXCLUSIVE BROADCAST PROPERTIES! |

‘Regulation’ is magic
word at NCTA meet

The 12th annual convention of the
National Community Television Asso-
ciation convened yesterday (June 9)
in Seattle with the spectre of federal
regulation destined to be a major sub-
ject of conversation. The convention
runs through Friday (June 14) with
many NCTA members planning a spe-
cial trip to Hawaii that afternoon.

NCTA has asked the FCC to regulate
its industry and a special committee has
been meeting with commissioners to
work out a proposal to be submitted to
Congress (see page 70). Many states
and municipalities have been sniping
at the unregulated industry which has
led NCTA members to ask for federal
legislation.

Senator Warren Magnuson (D-
Wash.) will keynote the convention
with an address tomorrow (June 11).
Another feature will be the annual re-
port of NCTA President William Dal-
ton on Wednesday. Mr. Dalton’s
speech is titled “The Crystal Ball Is
Cracked.” The first business session of
the convention will be held this morn-
ing with Glenn H. Flinn, Tyler, Tex.,
chairman of the NCTA board presid-
ng.

With dozens of broadcasters expand-
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There is a “definite need” for the
National Association of Broadcasters
to provide a program service for
member stations, the NAB program
study committee decided last week.

Meeting in Washington, the com-
mittee recommended to the full NAB
board (which will meet June 24-28)
that such a department be established.
This carries out a recommendation
made by NAB President LeRoy Col-
lins at the association’s 1963 con-
vention (BROADCASTING, April 8).

The study committee voted to
“strongly endorse” Governor Col-
lin’s proposal. The proposed pro-
gram service would concentrate on
idea exchanges and the collection of
reference material on techniques and
trends. No actual programs would
be prepared or produced by the
NAB, the committee said. Plans for
staffing the new department have
not been determined.

Need found for NAB program service

Governor Collins, in explaining the
plan to state broadcaster associations
last month, said he envisioned an
“extension service” through which
station personnel could exchange
views and techniques. Material
would be made available to stations
on the latest program information
and ideas. NAB members also could
turn to the new service for help in
determining the program needs of
their communities, Mr. Collins said.

Members of the study committee
are Co-Chairmen Allan Page, KGwa
Enid, Okla., and Joseph Baudino,
Westinghouse Broadcasting Co,,
Washington; John F. Dille Jr., wsJv-
Tv South Bend-Elkhart, Ind.; Eugene
S. Thomas, KETV(TvV) Omaha, Neb.;
Cecil Woodland, weJt Scranton, Pa.,
and Harold Essex, wsJs Winston-
Salem, N. C. All except Mr. Essex
were present for last week’s meet-

ing.

ing into CATV during the past year,
many radio-TV men are expected to
attend the Seattle convention and many
are on the official program. No ses-
sions are scheduled, however, dealing
specifically with the broadcasting in-
dustry.

The convention, to be held in Seat-
tle’s Olympic Western Hotel, also will
feature exhibits by two dozen manu-
facturers of CATV equipment.

Collinsnames 14-man
council on ratings

A 14-man audience rating council to
supervise the National Association of
Broadcasters’ broad study of rating
services was appointed last week by
NAB President LeRoy Collins.

The council was formed to carry out
the NAB’s three-part ratings program
outlined to Congress three weeks ago by
Governor Collins (BROADCASTING, May
28). Donald McGannon of Westing-
house Broadcasting Co., is chairman of
the council. He also is chairman of the
NAB research committee which devised
the research plan. Other members of
the council: Hugh M, Beville, NBC vice
president for planning and research:
Thomas K. Fisher, CBS vice president-
general counsel; Simon B. Siegel, ABC
executive vice president; Edmund C.
Bunker, president of the Radio Adver-
tising Bureau.

Also, Norman (Pete) Cash, president
of Television Bureau of Advertising;
Joseph Drilling, president, Crowell-Col-
lier Broadcasting Corp.; Simon Gold-
man, president, WJTN-AM-FM James-
town, N. Y.; Frederick Houwink, vice
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president-general manager, wMAL-AM-
FM-Tv Washington; Robert F. Hurleigh,
president, Mutual; Bennett H. Korn,
president, Metropolitan Broadcasting
Tv;, Fred Paxton, president-managing
director, wpsD-Tv Paducah, Ky.; Wil-
lard Schroeder, vice president-general
manager, woob-aM-Tv Grand Rapids,
Mich., and Ben Strouse, president,
WWDC-AM-FM Washington,

According to Governor Collins, the
primary objective of the council and
the NAB’s ratings research is to provide
the industry, advertisers and the public
with measurement services that are
“valid, reliable and effective.” Prelim-
inary work of the council will be as-
signed to two subcommittees—one to
develop minimum standards and criteria
and the second to devise a system of
continuing audits of rating services.

Mr. Goldman is chairman of the
criteria subcommittee and Mr. Houwink
will head the audit subcommittee,

The full council will meet June 17-18
in Washington and the NAB research
committee plans to meet at the same
time. The American Association of
Advertising Agencies and the Associa-
tion of National Advertisers have been
invited to establish regular liaison with
the council and to send representatives
to the meeting.

RAB, which plans its own crash study
of radio research, again is asking the
NAB for another meeting between the
two groups in an effort to coordinate
plans. Several meetings between the two
already have been held (BROADCASTING,
May 21, 14) without an agreement
being reached. RAB has asked the NAB
for $75,000 to help finance the study.

WCBS-TV forming own
news operation

wcBs-Tv New York will operate its
own news department independent of
parent CBS beginning next fall. The
formation of a separate news unit for
the CBS-owned station was announced
jointly last week by CBS News Presi-
dent Richard S. Salant, and Norman E.
Walt Jr., general manager of wcBs-Tv
and a vice president of CBS Television
Stations.

The separation was made, according
to the station, “because of the sharp
increase scheduled for network news
broadcasts beginning this fall, together
with the recent increase in local news
broadcasts.” Mr. Walt said that wcas-
Tv plans an increase of 6 hours, 13
minutes over its weekly coverage of last
year, raising its total regular weekly
news broadcasts to 19 hours. The
WCBS-Tv news organization is expected
to go into operation Sept. 2, the date
on which the stepped-up news schedule
goes into effect.

ARB adds extra week
to Green Bay survey

An extension of one week in the
May-June television survey of the
Green Bay, Wis,, metropolitan area is
being undertaken by the American Re-
search Bureau.

The action by ARB followed a meet-
ing between the ratings firm and repre-
sentatives of WLUK-Tv Green Bay, at
ARB headquarters in Beltsville, Md.,
last Wednesday (June 5).

ARB had originally planned to void
the survey after learning of WLUK-TV's
on-air announcements requesting diary-
keepers to call the station (BROADCAST-
ING, June 3). But ARB said last week
that the survey will be extended through
June 22 and that diaries kept during
the survey’s second week (when the
WLUK-TV spots were aired) would be-
voided, and a notation to that effect
published in the survey report.

WLUK-TV, which had finished third
on overall share of the three-station
market in the two most recent ARB
surveys, said at the time of its an-
nouncements that it wanted to speak
to diary-keepers “to make sure the sur-
vey was as accurate as possible.”

The station is contributing to the cost
of the survey extension.

Autry group buys hotel

The Gene Autry Hotel Co., or-
ganized earlier this year by Mr. Autry,
Robert O. Reynolds and Paul O’Bryan
(BroaDCASTING, March 18), has pur-
chased the Ocotillo Lodge in Palm
Springs, Calif., from the Doric Co. The
Autry group has also obtained a 25-
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A new name

in broadcasting?
Almost.

Itis and it isn't. It's more
stitable. The meaning is clearer.
Westinghouse Broadcasting Company
is a good name, but sometimes
confusing. Some people think
we're a network. A few even think
we're the Electric Corporation.
(We're actually a wholiy-owned
subsidiary.) We're a Group of six
radio and five television stations
in eight major U.S. cities.

Neither a network, nor an aggregation
of individual stations, the Group

is a new and significant development
in the broadcasting industry.

We are eleven local stations united
by a common philosophy about
broadcasting. We have financial,
creative manpower and management
resources greater than the individual
station. We have the local operating
flexibility no network can match.

These resources represent an opportunity

as weil as a responsibility to serve
our communities in ways neither
individual stations nor networks
are capable of doing.

If you've seen “The Steve Allen Show,”
or “The Children's Specials’ on
television, or heard “America Sings,"
or “Africa: Peace Corps Plus One”

on radio, or listened to reports from
our Washington and European News

Bureaus, you have an idea of how Group

projects augment local and network
schedules and represent a new source
of programming for the industry.

It was to emphasize the uniqueness

of the broadcasting Group,

as well as to clear up any existing
confusion about who and what we

are, that we decided to be known as
Group W. So please call us Group W
from now on. It stands for the

same dynamic broadcasting that has
always been associated with the
Westinghouse Broadcasting Company.

GROU WBZ - WBZ-TV BOSTON
WINS NEW YORK

WJZ-TV BALTIMORE
KYW « KYW-TV CLEVELAND
KDKA - KOKA-TV PITTSBURGH
WIND CHICAGO
WOWO FORT WAYNE
KPIX SAN FRANCISCO

WESTINGHOUSE BROADCASTING COMPANY

GROUP




THE MANY FACES OF JERRY LEWIS

Funny man. Sad man.

What kind of a show will the new Jerry Lewis
show be?

Well, you could call it a...

Or describe it as a...

Or sum it up as a...

Actually, it will be...Jerry Lewis in whatever mood
he happens to fall into. And he is 2 man of many
moods, of countless moving spirits, all of which add
up to the most diverting entertainment on television.

Serious man.

Refreshing? You can count on it. Funny? Hold on to
your ribs. Unpredictable? Try to guess what comes
out of his sleeve next.

Besides himself, Mr. Lewis will bring you famous
people, unique acts, uproarious anecdotes, mad pat-
ter, good music, songs and dances, unlimited laugh-
ter, and an occasional tug at the heart. Time will fly.

The Jerry Lewis Show will be one of the fourteen



, Jerry Lewis is all these kinds of men—
and more. Whichever he is, he makes
people feel good. That's why ABC—
the American Broadcasting Company
B —will present Jerry Lewis, live and
& spontaneous, in a brand new show for

1 o two hours every Saturday night, 9:30
Human man. Wild man. to 11:30, starting Sept. twenty-first,

brand new shows of conspicuous excellence which
will premiere on ABC during the week of September
15, 1963. Shows like Arrest And Trial, The Outer
Limits and The Greatest Show On Earth. And more.

The curtain parts on all of these during the week of
September 15. It will be the opening of the most ex-
citing, most refreshing entertainment television has

yet offered. And only ABC offers it to a nation wait- TH E J ERRY LEWIS SHOW

ing for something new and different on television. ONE OF THE GREAT NEW SHOWS ON @



A “gizmo” is a “gadget.”

That is just one of the 20,000 new
words and definitions in Webster's
Seventh New Collegiate Dictionary,
published by G & C Merriam Co.

This “first completely new desk
dictionary in 10 years” gives defini-
tion to 130,000 entries, Among the
newer entries are definitions for
“push-——a campaign to promote a
product”; “saturation—supplying of
a market with all the goods it can
absorb”; “hard sell—aggressive high
pressure salesmanship”; ‘“‘one-up-

20,000 new words in new dictionary

manship—the art or practice of go-
ing a friend or competitor one better
or keeping one jump ahead of time.”

Webster’s definition of a “disc
jockey” is “a person who conducts
and announces a radio or television
program of musical recordings often
with interspersed comments not re-
lating to music.,”

Also included in the dictionary are
biographical and geographical names
sections, to aid confused newscasters,
and a vocabulary of rhymes, which
should prove a boon to copywriters.

year lease to manage and operate the
new Hotel Continental on Sunset
Boulevard in Hollywood, which is
owned by the Sunset-Continental prop-
erties. Originally, the Autry group had
been formed to take over the complete
Doric chain of 20 hotels and motels in
the Pacific Coast area, but lengthy ne-
gotiations resulted in an impasse and
the $20 million deal was cancelled.

Mr. Autry is chairman and Mr. Rey-
nolds president of Golden West Broad-
casters (KMPC Los Angeles, ksFo San
Francisco, KEX Portland and xvi Se-
attle) and Mr. Autry is also owner of
KOOL-AM-FM-TV Phoenix and XoLb-AM-
Tv Tucson. Mr. Autry is chairman and
Mr. Reynolds president of the Los An-
geles Angels baseball club and own a
mejor interest in the Los Angeles Rams
football team, ventures with which Mr.
O’Bryan also is associated.

News not immune from
investigation, either

If congressional hearings can be held
concerning editorializing they can also
be held in connection with news con-
tent, Robert W. Frudeger, president of
wiIRL Peoria, Ill.,, and president of the
Illinois Broadcasters Association, said
June 1 at the spring meeting of the
Illinois News Broadcasters Association
in Peoria.

He predicted that unless the current
trend is halted newscasts may at some
future time be submitted with program
logs for FCC analysis. “The knob on
the side of the set should be the regu-
lator,” Mr. Frudegar said, “not a group
of men in Washington.”

The Communications Subcommittee
of the House Commerce Committee
plans to hold a July hearing on editor-
ializing (BROADCASTING, May 27).

Federal regulation is the greatest
threat to the broadcast industry today,
Mr. Frudeger observed. He urged
newsmen to understand the problem
and cooperate with management and
ownership. He also called upon news-
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men to fight against managed news, to
strengthen the quality and quantity of
news coverage and to make news, par-
ticularly in radio, their No. 1 product.

“Produce the finest product within
your capabilities, take a sincere and
deep interest in your community and
when you have accomplished the best
you know how, then fight with every-
thing you have against regulation,” Mr.
Frudeger told the group.

NAB revives its
radio development group

The radio development committee of
the National Association of Broad-
casters was resurrected last week to
study the FCC’s proposed rulemaking
to place a limit on the number of AM
stations (BROADCASTING, May 13).

Formed following the 1962 NAB
convention, the committee made a thor-
ough study of the growth of radio, re-
ported to the FCC and disbanded
(BROADCASTING, Jan. 14). The com-
mittee, headed by George Hatch, presi-
dent of KALL Salt Lake City, rejected
economic protection for radio stations
and urged the FCC to control future
growth through strict adherence to en-
gineering standards.

A meeting of the committee has
been called for this Friday (June 14)
in Washington. Other members include
Randolph Holder, weaU Athens, Ga.;
John Patt, wir Detroit; Ray Johnson,
KMED Medford, Ore.; John F. Box Ir.,
wIL St. Louis; Merrill Lindsay, wsoy
Decatur, I1l.; Loyd Sigmon, KMPC Los
Angeles; Cecil Woodland, wesL Scran-
ton, Pa., and Carl Lee, wkzo Kalama-
200, Mich.

Storer sells newspapers

A group of Miami Herald executives
have bought the Miami Beach Daily
Sun from Storer Broadcasting Co. In-
cluded in the purchase are three weekly
community newspapers: Miami Shores
Journal, North Miami Journal and
North Miami Beach Journal. The new

group 1s headed by James L. Knight,
president of the Herald. New publisher
of the Sun is Rolfe Neill, former editor
and publisher of the Coral Gables
Times. The price paid for the news-
papers was not announced.

Media reports...

Magazine planned = King Broadcasting
Co., Seattle, plans to establish a maga-
zine of news and comment, addressed
primarily to Seattle and the Northwest.
Peter Bunzel, now associate editor of
Life magazine, will be editor of the
King publication.

NBC Radio adds station = wipp Ish-
peming, Mich., became an affiliate of
the NBC Radio network on June 3.
The station is operated by Ishpeming
Broadcasting Co. on 1240 kc with 1 kw
day and 250 w night.

Power boost = wkok Sunbury, Pa.,
which had spent the last 24 years on
1240 kc with 250 w, has boosted its
power to 10 kw day and 1 kw night on
1070 kc. The station, founded as wJBuU
in 1927, had operated on 1210 kc with
100 w until 1939. Sunbury Broadcast-
ing Corp., bought wisu from Bucknell
University in 1933 and moved the sta-
tion to Sunbury as wWKxok.

Classical District = wGMs-AM-FM
Bethesda, Md.-Washington, RKO Gen-
eral stations, claim that a Pulse survey
taken last November has revealed new
roles for the station programing classi-
cal music in a large metropolitan area.
Radio outlets with such programing,
according to wGMs, complement TV sta-
tion schedules, as their listeners are
concentrated in homes not reached by
television. It was also claimed that
classical shows were proven by the sur-
vey to be “a most effective way” to
reach upper income groups, such as are
exemplified by suburban Washington.

WCIU(TV) relocates = wciu(tv) Chi-
cago, new channel 26 station which has
obtained FCC permission to relocate its
studio-transmitter site to the top of
Chicago’s Board of Trade Building, will
begin construction immediately and ex-
pects to start programing Sept. 1. John
Weigel, wciu president, said last week
that the TV antenna will rise 50 feet
above the statue of Ceres atop the
building, a famous Chicago landmark.
wcCIU programing will be heavily Negro-
oriented.

Oregon scholarships = The Oregon
Association of Broadcasters has award-
ed scholarships for the 1963-64 school
year to three radio-TV students attend-
ing the University of Oregon, OAB
President Irwin Adams, xGoN Oregon
City, has announced. Mike Powell,
sophomore, received the largest sti-

BROADCASTING, june 10, 1963
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Waldo Stoddard, president. Michigan National Ba

Belly Iaughs and bhanking

Both get star billing in our day’s work. The hour of fun and news staff, talent and facilitics. How well we succeed may
the thoughtful concern for financial stability are a part of living ~ be gauged somewhat by the ratings we get and the awards we
— for us and for our audience. As we see it, these matters receive — more, we think, by the respect and confidence we
are of equal importance in our efforts to keep WOODlanders have earned from the two million WOODianders we serve.
among the best-informed, best-entertained people in the

world. We do it by making full use of all the resources of = Waaa AM FM 7'[/ Grand Rapid. h
: : rand Rapids, Mich.

NBC, Time-Life Broadcast and our own award-honored i
4 3= TIME-LIFE BROADCAST. INC.

WOOD - THE STATION WITH 2.000.000 CLOSE FRIENDS NATIONAL SALES REPRESENTATIVES « THE KATZ AGENCY. INC.




pend—3%$1,000. Grants of $250 each
went to Clifton Johnson, senior, and
graduate student Richard Doughty.

Diplomas for time merchants = Inter-
national Radio & Television Society has
awarded 70 “completion certificates” to
timebuyers and sellers who attended the
society’s spring seminars. Eight lectures
were presented¢ to the group on prob-
lems in buying and selling time.

Washington branch = The National
Academy of Television Arts and Sci-
ences Foundation will establish a
branch of its Library and Museum of

Television in Washington.  Other
branches will be in New York and
Hollywood. Lilliam Brown, George
Washington University, will head the
Washington branch committee.

Fore = A television set was presented
to each of the three winners in the
WRDW-TV Augusta, Ga. contest to see
how high a golf ball dropped from the
station’s new 1,520-foot tower would
bounce. First place winner was Jane
Cornell, G.M. Basford Co.; second,
Wayne Silbersack, Sullivan Stauffer,
Colwell & Bayles; third Betty Nasse,
Grey Advertising, After dropping eight

FINANCIAL REPORTS

dozen golf balls, the high bounce was
given as 124 feet % inches.

New name for Smith stations

wMBR Jacksonville, Fla. and wTMa
Charleston, S, C., now both owned by
Charles E. Smith, have been designated
the “A-I-R Group” (Atlantic Independ-
ent Radio). Mr. Smith, owner of wTmMma
since 1954, recently acquired the Jack-
sonville station from Ben Strouse, owner
of wwpc Washington.

Advertising Time Sales, which has
represented wTMA nationally, will now
handle that function for both stations.

Reade/Sterling predicts rise in profits
STOCKHOLDERS APPROVE MERGER WITH STERLING TV

Earnings of Walter Reade/Sterling
Inc., New York, for 1963 are expected
to rise to a “minimum” of 25 cents a
share, Walter Reade Jr., chairman of
the board, said last Thursday (June 6).

Mr. Reade told a special meeting of
stockholders in New York, that while
the second quarter this year was a
“little soft,” the third quarter is “ex-
pected to be the best in the company’s
history.” ’

He reported that earnings for 1962
amounted to 14 cents a share.

After the meeting, Saul J. Turell,
president, said the company has “just
about completed negotiations with a
film company” for the television dis-
tribution rights to more than 100 fea-
ture films.

Mr. Turell noted that licensing of the
films is part of the television division’s
increasing specialization in the distribu-
tion of “quality” feature films. The
new films will be an addition to the
“Cinema 70" package of 82 units
placed into syndication last year.

Stockholders at the meeting approved
a complete merger of Sterling Televi-
sion Inc. into Walter Reade/Sterling.
Last August the company acquired
94.6% ownership of Sterling through
an exchange of stock.

Mr. Reade also told stockholders
that Walter Reade/Sterling is planning
to enter the music publication field
through exploitation of music copy-
rights inherent in its films. He said the
company was negotiating for the ac-
quisition of a music publishing firm as
well as a major 16 mm film distributor.

The company’s television, theatrical
distribution, educational and 16 mm
rental companies will be physically con-
solidated this summer at the new 34th
Street East Theater, scheduled to open
July 15.

Re-elected as directors of the corpo-
ration were Walter Reade Jr., Saul J.

Turell, Edwin Gage, Allan D. Emil,
William H. McElnea Jr. and Joseph
D’Addario,

Report for year ended Dec. 31, 1962.

Earned per share $ 0.14
9,406,181.00

Revenues
Profit before taxes 252,549,00
Net profit 212,549.00

Republic’s studios
leased to CBS-TV

Lease of Republic Studios facilities
in Hollywood for five years to the CBS
Television Network will produce for
the first time in many years a continu-
ing profit for this division of the Re-
public Corp., Victor M. Carter, presi-
dent, said last week in announcing first
half fiscal year earnings. Republic also
owns Consolidated Film Industries, a
Hollywood film processor.

26 weeks ended April 27:

1963 1962
Earned per
share®* $ 0.39%% $ 0,32¢*
Net sales 23,010,579.00 21,899,523.00
Earnings 1,146,585.00 974,328.00

*Based on 2,443,448 shares.
*tAfter payment of $200,000 to preferred
stock holders.

Reeves firm takes steps
to meet ‘senior debts’

Reeves Broadcasting & Development
Corp., New York, owner of sound and
video tape facilities and three television
stations, announced steps last week to
meet senior debts of $2,229,000 which
mature during the next three years.

The company has entered into dn
agreement with The Citizens and South-
ern National Bank of South Carolina
whereby the bank will make available
$1.5 million to the firm over the next
five years, $500,000 the first vear, and
$100,000 less each year thereafter.

The corporation has taken $250,000
of the amount, applying $215,000 to

pay off all unsecured bank debts, and
$35,000 to working capital. Harry L.
Petersen, Reeves treasurer, said any
further money drawn would be applied
to pay off debts.

A part of the senior debt—3$766,000
—matured March 31. J. Drayton
Hastie, Reeves president, said he felt
the term loan takes care of financial
requirements for the “foreseeable fu-
ture.”

Reeves owns wusN-Tv Charleston,
S. C., xBak-Tv Bakersfield, Calif., and
WHTN-TV Huntington, W. Va.; a studio
division in New York City and real
estate near Wilmington, N, C,, and
Charleston, S. C.

Collins pays first
dividend since 1957

Collins Radio Co.’s board of direc-
tors last week declared the firm’s first
cash dividend since 1957. The board
voted a cash dividend of 20 cents a
share common payable July 1 to stock-
holders of record June 24 and will con-
sider another cash dividend in Decem-
ber.

President Arthur A. Collins said re-
sumption of cash dividends at this time
is “a reflection of the board’s confidence
in the continuation of the company’s
improved operations.” Collins paid 4%
stock dividends in 1959 and 1960. Con-
solidated statement of income:

Nine months ended
May 3, 1963 April 30, 1962
Net sales $177.356,000 $144,607,000

Income before taxes 5,015,000 4,192,000
Income taxes 2,607,000 2,180,000

Net income 2,408,000 2,012,000
Earnings per share 1,08 $0.90
Shares Outstanding 2,230,080 2,230,062

Technicolor’s first quarter

Technicolor Inc. first quarter ended
March 31:

1963 1962

Earned per

share 033 $ 0.20
Consolidated

sales 18,616,166.00  14,796,100.00
Earnings 866,437.00 513,511.00
Shares out-

standing 2,655,921 2,623,218
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Put your station
on the Washington scene
with "CONGRESS CALLING"”

Prestige National Programming

Now your station can add a Washington news
representative to its staff. Identifying himself
with your call letters, your representative inter-
views U. S. Congressmen and Senators in depth.
Exclusive interviews with different members of
Congress each week. Topics and issues discussed
are timely and newsworthy.

“CONGRESS CALLING,” a powerful addition to
your programming schedule, is a public service
program with tremendous sponsor appeal. Only
“CONGRESS CALLING” can offer you:

;- A newsworthy Congressional guest each
week

A program introduced with your own call
letters

B~
= Fifteen minute program—taped Wednes-
day—received Thursday

= Allowances for two 60-second and one 30-
second announcements

BROADCASTING, June 10, 1963

Available For Local Sponsorship

Sixty stations are currently expanding their au-
diences with the non-partisan “Congress Calling.”
Add a Washington news representative to your
programming. Fill out the coupon below and mail
it today for a free audition tape.

TO CONGRESS CALLING
P. 0. BOX 1622
WASHINGTON, D. C.

-
|

|

]

|

]

| Sirs: We are interested in airing CONGRESS
| CALLING. Please send the audition tape and
| further information.
]

|

|

|

[

|

I

|

|

]

Station Call Letters: ____ Street Address:
CITY: = Station Power:
Comments:

Program Director or Manager:
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1962 CAMPAIGN EXPENDITURES

FCC tells Pastore that politicians spent $20 million
on radio-TV, while some 1,200 stations gave free time

Political parties and candidates spent
$20 million in broadcasting their views
to the American people during the pri-
mary and general election campaigns of
1962, with the Democrats emerging as
the biggest spenders of all.

But while most of the nation’s 5,300
broadcast stations carried paid political
broadcasts, only some 1,200 stations
gave free time to candidates and their
supporters. And only 5% of the stations
did no political broadcasting at all.

This information was contained in
the summary of a comprehensive sta-
tistical report on 1962 political broad-
casting compiled by the FCC staff at
the request of Sen. John O. Pastore
(D-R.L.), chairman of the Communica-
tions Subcommittee of the Senate Com-
merce Committee.

He asked for the material last fall as
background information for hearings he
intends to hold on legislation to liberal-
ize the equal-time section of the Com-
munications Act. The document is ex-
pected to go this week to the Senate
and House Commerce committees.

It should prove heavy-going for sen-
ators, congressmen and their aides who
attempt to analyze it in detail. Based
on questionnaires received from all of
the networks and virtually all of the
stations, it contains over 400 pages of
statistics. Questionnaires went to 551
TV, 3,713 AM and 1,010 FM stations.

Possible Bad News = One aspect of
the report—on its face at least—does
not bode well for those seeking repeal
of the equal-time section. An analysis
of U. S. Senate races in 36 states in-
dicates that broadcasters are no more
willing to give free time when only two
candidates are running than when three
or more are involved.

A major argument of those seeking
repeal has been that, if freed from the
requirements of the law, broadcasters
would be more willing to make free
time available to major candidates since
they would no longer have to contend
with demands from minor parties.
Skeptical members of the Senate and
House have replied that, before Con-
gress repeals the law, broadcasters
should show their willingness when cov-
ering races with only two candidates
(see page 66).

In totaling up a $20 million time
charge bill for political broadcasting in
1962, the staff said that the Democrats
were reported to have spent $12 mil-
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lion, the Republicans $7.5 million, and
minority parties the remainder.

The Democrats’ more numerous in-
traparty contests, particularly in the
South, was cited as the reason for their
greater expenditure. The two major
parties spent about the same in the
general elections—the Republicans $6
million, the Democrats $5.7 million.

TV Received Bulk Of Revenue =
Most of the money spent on political
broadcasting went, as expected, into
television. TV stations reported receiv-
ing some $12.5 million, radio stations
$7.5 million.

The summary noted that the over-
all expenditures showed little difference
between the 1960 and 1962 general
elections, even though 1960 was a presi-
dential election year and many stations
devoted a considerable amount of time
to network commercial and sustaining
time. About $14.65 million was spent
on political broadcasting in the general
election three years ago (BROADCAST-
ING, Feb. 6, 1961).

The summary doesn’t total the
amount of sustaining time given by the
stations. But it said “only about half"”
of the television stations (284) and
“less than one-third” of the AM sta-
tions (965) carried sustaining time. It
also said about half the stations (54%
TV and 43% AM) carried two or more
hours of sustaining itme. The summary
added that seven TV stations and 34
AM’s provided 10 or more hours of
free time.

The analysis of broadcasters’ per-
formances in covering the 36 Senate

An FCC summer rerun

As in years past, the month of
August has been set aside by the
FCC for its summer recess. Only
emergency and routine matters
will be handled by the commis-
sion. No hearings or oral argu-
ments will be scheduled during
the month.

The commission must meet,
according to the law, at least
once a month, and the FCC will
live up to its obligations by con-
vening Aug. 1. Different com-
missioners will be on standby dur-
ing the month to cope with what-
ever problems arise.

races held last year breaks the con-
tests down into those states in which two
candidates were involved (28) and
those in which two or more candidates
were running (eight).

Break-Down = In the eight states,
the summary said, 29 of the 110 TV
stations reporting (26% ) gave the can-
didates free time. In the 28 states, 68
of 290 TV stations covered (23%)
gave time.

In radio, the comparable percentage
in the two-candidate contests was even
lower. In the 28 states, 9% of the
AM’s reported giving time; in the
eight, 14%.

Furthermore, many of the stations
giving free time didn't give it equally,
according to the analysis. It said that
in the 28 states, 71% of the TV and
57% of the AM stations giving free
time divided it equally between the two
candidates. In the eight states, the fig-
ures were 32% TV and 8% AM.

Reasons Cited = The summary, how-
ever, listed several possible reasons for
the inequality in time given. It said
that offers of time might not have been
accepted and that requests for time
might not have been made. It also said
some of the time might have been ex-
empt from the requirements of the
equal-time law.

The summary showed relatively few
stations editorialized for or against can-
dicates in 1962. It said 15 TV, 114
AM, 17 AM-FM and 2 independent
FM stations broadcast such editorials.
Almost half the stations carried reply
comments, and most of those that didn’t
reported they had attempted to encour-
age rebuttals.

Most of the problems encountered by
AM stations in connection with politi-
cal broadcasting, the summary said,
dealt with the inability of the broad-
casters to arouse the interest of candi-
dates in using small-town radio.

The television stations, which had
less trouble attracting candidates into
their studios, reported other headaches
—equal time demands from minority
parties, difficulties in arranging formats,
complaints received from exposure of
candidates on non political broadcasts.

To ease their way in future political
broadcasting, the summary said, sta-
tions suggested that the equal-time law
be repealed or that amendments be en-
acted which would limit the obligations
of licensees.
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FIRST-RUN MOVIES

Every Saturday Night 71 P.M. on the
“BIG MOVIE OF THE WEEK"

"HOUSE OF WAX”
Vincent Price, Frank Lovejoy, Phyllis Kirk

“PASSAGE WEST"
John Payne, Arleen Whelan, Dennis O’'Keefe

"THE LAST OUTPOST”
Ronald Reagan, Rhonda Fleming

“AS YOUNG AS YOU FEEL”
Marilyn Monroe, Monty Woolley

“DON'T BOTHER TO KNOCK”
Richard Widmark, Marilyn Monroe, Anne Bancroft

“SAYONARA"
Marion Brando, Miyoshi Umeki, Red Buttons, Pafricia Owens

"AUNTIE MAME"
Rosaling Russell, Forrest Tucker

“THE OLD MAN AND THE SEA”
Spencer Tracy

"DAMN YANKEES”
Tab Hunter, Gwen Verdon, Ray Walston

“THE SPIRIT OF ST. LOUIS”
James Stewart, Patricia Smith, Murray Hamilfon

"BAND OF ANGELS”
Clark Gable, Yvonne De Carlo, Efrem Zimbalist, Jr.

EXCLUSIVE IN BALTIMORE! WMAR-TV is the only
station programming late movies § nights a week!/

(Mondays thru Thursdays, “Channel Two Theatre”, 11:20 P. M.,
Fridays, "Films of the 50's”, 11:20 P.M.)

No Wonder— in Maryland Most People Watch :

WMAR-TV® -

Channel 2— Sunpapers Television
Television Park, 6400 York Road, Baltimore 12, Md.
Represented Nationally by THE KATZ AGENCY, INC.




Loevinger: not from the Minow school

SENATE CONFIRMS HIM AS LATEST ADDITION TO FCC

The latest Kennedy administration
nominee to the FCC showed the Sen-
ate Commerce Committee last week
that he’s not of the New Frontier mold
which framed his younger predecessors
—former Chairman Newton N. Minow,
Chairman E. William Henry and Com-
missioner Kenneth A. Cox.

Lee Loevinger, 50-year-old bead of
the Justice Department’s antitrust divi-
sion, demonstrated none of his fore-
runners’ predilection for a heavy regu-
latory hand on programing during his
nomination hearing Tuesday (June 4).
He was scheduled to be sworn in Tues-
day (June 11) by Associate Justice By-
ron R. White of the U. S. Supreme
Court.

After a friendly 90-minute session,
the committee gave Mr. Loevinger its
unanimous blessing and the full Senate
confirmed his nomination on Thursday.

Mr. Loevinger’s responses to ques-
tions, which ranged widely over many
areas of broadcasting regulation, testi-
fied to his background as an antitrust
lawyer, judge and government adminis-
trator. He is firmly in favor of diversity
in station ownership and in the produc-
tion of programs, but he surprised some
of the committee members with his
strong stand for commission restraint
in programing matters.

Committee Happy = The committee

FCC Commissioner Lee Loevinger (I}
chats with Senator Howard W. Cannon
(D-Nev.), one of the members of the

54 (GOVERNMENT)

made no effort to conceal its wonder—
and some members their satisfaction.
After approving three Kennedy “heavy”
regulators in a row, some indicated
they were pleased to find in Mr. Loev-
inger a man who believes licensees are
in the best position to make program-
ing decisions for their audiences.

His position does not include oppo-
sition to the FCC’s practice of review-
ing program performance at license re-
newal time, Mr. Loevinger said. The
commission needs “some standards of
quality.”

Senator Norris Cotton (R-N.H.),
whose questions elicited most of the
nominee’s thinking on programing,
looked at him in mock disbelief at the
conclusion of the hearing and said, “I
am a little bit disturbed . . . [I] almost
feel that you are the antithesis of your
predecessor [Mr. Minow] and want to
be completely hands-off, while perhaps
he could have been criticized for being
too aggressive.”

“You may be right, senator,” Mr.
Loevinger replied. “My feeling is that
if I am to err, I would rather err on the
side of restraint.”

Generally, Mr. Loevinger said, he
has a lot to learn about broadcasting.
Maybe his best asset is his willingness
to learn, he added.

Commerce Committee which gave him
its unanimous approval at a confir-
mation hearing last week.

A selection of some of Mr. Loev-
inger’s comments on broadcasting:

Censorship = “There is not the slight-
est doubt in my mind that the FCC or
any government agency has no business
imposing pre-publication control or reg-
ulation upon those who have the mass
media of communication”; however, the
FCC'’s responsibilities require it to have
“some standards of quality” for pro-
gram content.

Programing = “Rather than go too far
in seeking to influence program con-
tent . . . I think that this is a matter
in which less harm is likely to be done
by a restraint even of legal powers that
may be possessed than is likely done
by seeking to impose my ideas or any-
body else’s ideas upon the character of
the programs that may be offered to
the public. . . . My own golden rule
of politics is, ‘Do not seek for your-
self power which you would deny to
others.” I would not want anycne else
controlling the programs, nor would I
seek to control programs myself.”

He favors diversity of ownership to
assure real competition in offering pro-
grams. With poor or bad shows, “my
own private solution is just not to watch
the darned programs.” He has no “pat
answer” to programing problems but,
“l am not prepared to say the commis-
sion should disregard public complaints
about station programing at the time of
license renewal.”

Asked about FCC monitoring of pro-
grams, Mr. Loevinger said he thinks it
should be done but he's not interested
in the job for himself. “It would be

. a much less attractive job than it
seemed if you have to sit there all day
and watch television programs,” he
said.

Option Time = He's against it and
thinks the commission did right to out-
law it two weeks ago (BROADCASTING,
June 3).

Networks = “. . . When you have
two dominant networks . . . you do not
provide much opportunity for catering
to the diversity of tastes. . . . The way
to avoid government regulation is to
insure that there is a diversity of pro-
graming offered, and this can be done
by establishing a diversity of owner-
ship and of control by the private par-
ties who are in the broadcasting busi-
ness.”

Drop-ins = The nominee reserved
comment, but said he wanted to study
the record. The FCC voted 4-3 last
month to abandon plans for short-
spaced drop-ins in seven major markets
now served by only two VHF stations
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Lee Loevinger, who was confirmed
as an FCC commissioner by the Sen-
ate last Thursday (see page 54), has
his own ideas on how to insure that
political candidates are treated fairly
by news media.

He told the Senate Commerce
Committee last week that he once
went to court to protect a client who
claimed she had been treated unfair-
ly in newspaper coverage of her
congressional campaign in 1950. The
result was an agreement by the
Minneapolis Star to submit such
questions to an impartial tribunal.

The case, a5 BROADCASTING learned
last week, grew from an antitrust
suit filed for Mrs. Marcella Killen
and others against the Minneapolis
Star & Tribune Co. Although the
suit concerned antitrust complaints,
the real issue was more coverage for
Mrs. Killen, who was opposing Rep-
resentative Walter Judd (R-Minn.).

The case was dismissed by Mr.

Loevinger method for fair political coverage

Loevinger in May 1953 after the
Minneapolis Sunday Tribune pub-
lished the complete text of the pub-
lisher’s agreement to include politi-
cal news among areas which could
be considered by the newspapers’
Bureau of Accuracy and Fair Play.
The action “was voluntary on the
part of the newspapers,” Mr. Loev-
inger noted, “since the courts of
Minnesota would not have any au-
thority to order them to adopt such
a policy and procedure regardless of
what disposition was made of the
law suit.”

In a statement to the Srar he said,
“It seems to me it [the agreement] is
a sound recognition of that responsi-
bility which the press must exercise
if it is to remain wholly free.”

Neither the newspapers nor Mr.
Loevinger could recall last week any
instance under which the proposed
tribunal actually had been employed
after the agreement was published.

Mr. Loevinger said that the mere
existence of the precedent seemed
adequate warning to insure fair cov-
erage.

It is interesting to note that the
agreement excluded from its juris-
diction “opinions or views appearing
in the editorial columns of the news-
papers, or which appear under the
label or heading of ‘opinion’. . . .”
The arbitrators selected to negotiate
any complaint “shall not have power
to control or determine editorial pol-
icy of the newspapers, or any opin-
ions or views expressed in editorials
or to award or determine any mone-
tary compensation or remuneration
for any complaints,” the agreement
stated.

Except for the newspapers’ right
to determine whether any negotiated
agreement might subject them to
court action, they agreed that anv
decision of the arbitrators would bhe
fina! and binding.

(BROADCASTING, June 3).

Asked by Senator Warren G. Magnu-
son (D-Wash.), committee chairman,
whether he would follow the policy of
some nominees who said they would
not vote on matters on which they had
not heard oral argument, Mr. Loevinger
said he thought that would be going
“too far. ... The record is the illumi-
nating part in most cases.” Thus he
left the door open for possible FCC re-
consideration of drop-ins. Mr. Minow’s
was the swing vote which killed the
plan in May.

Editorializing » The “present state-
ments of the commission policy [and]
Section 315 . . . are working reasonably
well.”

Senator Ralph Yarborough (D-Tex.),
whose Freedom of Communications
subcommittee has kept a watchful eye
on how broadcasters handle political
campaign problems, especially equal
time, warned the nominee that 1962 ex-
perience developed twice the number of
complaints (60) received in 1960. Mr.
Loevinger replied that he has always
been concerned about fair treatment.
He said that as a Minneapolis lawyer,
he had arranged an impartial panel to
consider news coverage complaints (see
story above).

Commercial Time Limits » The FCC
has been planning to incorporate com-
mercial time restrictions of the Na-
tional Association of Broadcasters’ Code
Authority. Mr. Loevinger said he has
no answer for now, pending further
study.

Local Programing Hearings = They
are all right if they are fairly and

BROADCASTING, June 10, 1963

properly handled, he said.

Communications Satellite Act = The
committee has been concerned about
federal spending to benefit the Com-
munications Satellite Corp., a company
organized for private profit, and asked
for the nominee’s general feelings
about the legislation which established
the corporation. Having helped draft
the bill at the Justice Department, Mr.
Loevinger said, “I do not want to take
undue credit, but if my recollection is
correct, the approximate balance of
public and private participation that was
incorporated in the compromise bill was
my original suggestion. . . . On the
whole, the compromise represented
about the best workable solution. . . .
I believe that it is the duty of the FCC
at this time to make the scheme work.”

The senators showed official concern
about a question of conflict raised by
Mr. Loevinger’s ownership in two mu-
tual funds and a “blind trust.” How-
ever, letters from the Justice Depart-
ment and FCC legal counsel assured
the committee that a transfer of stock to
his wife’s name would solve the prob-
lem. The committee also was told Mr.
Loevinger has no knowledge of the in-
vestments made for him in the trust.

Mr. lLoevinger was accompanied to
the hearing by W. Louise Flourencourt,
who has been his legal assistant at jus-
tice. A Harvard Law School graduate
with experience in trial and appellate
work in antitrust, Miss Flourencourt
will be Mr. Loevinger's legal assistant
at the FCC. His personal secretary,
Lucille C. Robey, will also come over
to the FCC in that capacity.

Ch. 20 in Phoenix
sought for pay TV

The FCC last week proposed a rule-
making to assign UHF channel 20 to
Phoenix, Ariz. The rulemaking was
requested by Dwight Harkins who has
proposed to operate a pay TV station
on the channel.

No application for a pay TV au-
thority will be filed until assignment of
the channel is finalized. However, Mr.
Harkins indicated in his petition that
his system would broadcast a scrambled
picture, with no commercial announce-
ments. The channel would carry most-
ly entertainment, Mr. Harkins indi-
cated, but it would also offer closed-
circui't medical and educational pro-
graming.

In the same action the commission
also proposed the assignment of chan-
nel 26 to Phoenix. The request for the
assignment was made by Power Tele-
vision Inc., which plans to operate a
commercial station on the facility.

Local TV station made
party to CATV renewal

The FCC last week upheld its design
to protect Jocal television from commu-
nity antenna operators. The commis-
sion’s review board made Frontier
Broadcasting Co. a party to the renewal
applications for the microwave facili-
ties of Collier Electric Co., a CATV
operator.

Frontier last November was granted
a construction permit for a new tele-



The FCC, reasserting its ban on
cross-interests in stations serving the
same locality, last week told Carl E.
Lamm, one-third owner of wMPM
Smithfield and parttime announcer
at wcks Dunn, both North Carolina,
that he has 45 days to “rectify the
situation.”

The two stations are about 24
miles apart.

“Mr. Lumm and the other two
stockholders of WMPM have been
unable to agree on a sales price
whereby either party would acquire
the other’s stock in wWmMPM,” the
commission said, and “Mr. Lamm
and wckB are of the view that the

. situation is not violative . . .

FCC restates ban on ‘cross-interests’

while wMPM is of the view it is a
violation. . .”

Mr. Lamm resigned as vice presi-
dent of wMPM when he took the job
at WCKB, the commission said, and
has offered to resign his directorship
at the FCC’s request. But this is
not enough, the commission said,
quoting its 1959 statement that
“While it may be true that, at a
given time, no impairment of com-
petition exists in fact, it is the po-
tential of such impairment which the
commission’s policy is designed to
guard against.”

The FCC accordingly found Mr.
Lamm’s cross-interests to be a “‘clear
violation™ of its policy.

vision station on channel 3 in Sterling,
Colo., one of the four cities to which
Collier supplies CATV service. The
other cities serviced by Collier are Fort
Morgan, Colo., Sidney and Bridgeport,
both Nebraska.

Frontier claims that the renewal of
the Sterling facilities of Collier would
cause economic injury to the operation
of a station on channel 3, the review
board said. Frontier said that its local
live programing would be affected by
the CATYV operation, and as a result,
the public interest.

The review board noted that at the
time Frontier filed its application for
channel 3 it considered itself “willing
and able to operate in the public in-
terest under existing conditions, com-
petitive and otherwise.” The board said
that it concluded that Frontier had
avoided the economic question now
posed in the renewal applications of
Collier, at the time of its application
for channel 3.

Nevertheless, the board said, Fron-
tier “has raised important public inter-
est questions” that can’t be ignored, in
view of the commission’s policy estab-
lished in the Carter Mountain case
(BROADCASTING, May 27). The board
placed the burden of proof on Frontier.

McGee wants hard sell
made to liberals

Broadcasters, particularly in the
Rocky Mountain states, should endeavor
to sell as much time to groups of op-
posing political views as they do to the
John Birch or “right wing” proponents.
That's the view of Senator Gale W.
McGee (D-Wyo.), who appeared Sun-
day (June 9) on Metropolitan Broad-
casting television's Opinion in the Capi-
tal.

Senator McGee repeated his conten-
tion that the right wing groups are at-
tempting to “saturate the public mind

56 (GOVERNMENT)

. . . by using all the time they can buy,
or get otherwise, on the communica-
tions media (BROADCASTING, April 29,
22).

While admitting that “the selling of
time on tape—to anybody——is part of
the private enterprise system,” Senator
McGee said “a broadcaster has an ob-
ligation in his community to try to main-
tain a balance in what he puts over in
the course of a day.”

The program was telecast Sunday on
wTITG(Tv) Washington, wNEW-TV New
York, both Metropolitan stations;
kTvu(Tv) Oakland. It will be seen at
a later time on Metropolitan’s KMBC-Tv
Kansas City, Mo.; xovrR(TV) Sacra-
mento, Calif.; wrvH(TV) Peoria, and
wTvP(TV) Decatur, both Illinois.

FCC denies bid to reopen
Syracuse TV record

The FCC last week denied a joint
request by eight of the nine applicants
for channel 9 in Syracuse, N. Y., that
the commission reopen the hearing
which culminated in an initial decision
favoring Onondaga Broadcasting Inc.
(BROADCASTING, April 8).

The applicants’ petition had ques-
tioned the character qualifications of
Asher 8. Markson, president and 12%
owner of Onondaga, who is also presi-
dent of a furniture company which is
being examined in court because of its
financial record. Following the initial
decision granting channel 9 to Onon-
daga, the U. S. Court of Appeals
asked Mr. Markson to explain the finan-
cial dealings of his furniture firm, and
the court action prompted Onondaga’s
competitors to file their petition.

The commission, however, concluded
that it could “take official notice of the
recent decision without reopening the
record.” The petition “does not allege
any new facts or new evidence,” the
FCC said in denying the request to re-
open the record, and “the joint peti-
tioners can adequately and more ap-
propriately present their views to the
commission through filing exceptions
to the initial decision and through oral
argument.”

The eight applicants joining in the
petition were Veterans Broadcasting
Inc., Syracuse Television Inc., W. R. G.
Baker Radio and Television Corp.,
WaGE Inc., Syracuse Civic Television
Association Inc., Six Nations Television
Corp., Salt City Broadcasting Corp. and
George P. Hollingbery.

‘Broken promises’ bring examiner’s rebuke
RECOMMENDS DENIAL OF KATV'S BID FOR SITE CHANGE

An FCC hearing examiner last week
sharply rebuked xaTv(Tv) Little Rock,
Ark., for breaking promises to civic
officials of Pine Bluff, Ark., and the
commission.

At issue was the station’s application
for a change in transmitter location and
antenna height. But the examiner,
Thomas H. Donahue, didn’t stop at
recommending denial of the applica-
tion.

He said the record raises questions as
to KATv Inc.’s character qualifications
to be a broadcast licensee.

The operators of the station, he said,
believe that the end justifies the means
when the end is financial gain and have
no regard for such concepts as “the
sanctity of contract.”

KATV had applied for permission to
change the location of its transmitter
from 14 miles northwest of Pine Bluff
to 50 miles northwest of that city and

12 miles west of Little Rock, and to
increase antenna height to 1,862 feet
above average terrain.

FCC Set Hearing » The commission,
on its own motion, set the application
for hearing after a petition to deny was
filed by the city of Pine Bluff and the
Pine Bluff Chamber of Commerce.

KATvV was originally established as a
Pine Bluff station, operating on chan-
nel 7, in December 1953. But five years
later, at KATV's request, the commission
reallocated channel 7 to Little Rock
and modified the station’s license to
specify location in that city.

The Pine Bluffi Chamber of Com-
merce, which helped the station get
started in that city, agreed not to op-
pose the reallocation of channel 7 to
Little Rock, provided XaTv made cer-
tain commitments.

KATv agreed to these commitments,
and made them part of the application
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to the commission. And these promises,
Mr. Donahue said, are “at the heart” of
the issue.

The station promised not to move
its transmitter site out of Jefferson
county (Little Rock is in Pulaski coun-
ty), to provide radio facilities and give
Pine Bluff recognition in the station
identification signal and to continue to
give that city public service benefits.

Broken Promises = The examiner
said the station’s failure to move the
transmitter location wasn’t for lack of
trying and that each of the other prom-
ises was substantially broken.

Mr. Donahue said the station, in a
letter to an official of the Pine Bluff
Chamber of Commerce in 1961, ex-
plained its treatment of its agreement
with the chamber by citing business
difficulties the station was encountering.

The examiner said that if the station’s
application is approved, 12,000 people
would lose their only service while the
station would pick up a new audience
potential of 150,000, all of whom already
enjoy at least one service. And the rec-
ord upon which KATvV must base this re-
quest, he said, “is one of broken prom-
ises, promises made not only to the
civic leaders of the Pine Bluff com-
munity but to the commission.”

He said xaTv apparently belongs to
that segment of the business community
which regards “such concepts as ‘sanc-
tity of contract’ and ‘word as good as
bond’ as the shibboleth of suckers and
the subject to which they are addressed
as merely annoying obstacles. . .”

“On the basis of this record,” he

added, “there is grave doubt that KATV
Inc. has the requisite character quali-
fications to be a broadcast licensee. It
hardly needs to be said that it should
not succeed in the matter at issue,” the
examiner concluded.

The principals of xatv Inc.—John
T. Griffin, Marjorie Griffin Leake and
James Leake—are also the licensees of
kTUL Tulsa, Okla., and own half of
KwTWw-Tv Oklahoma City. In addition,
Mr. Grifin owns 80% of WSTE-TV
Phardo, Puerto Rico.

FCC adheres to drop-in
policy in Columbia

Citing its decision not to drop in
VHF channels where they might have
“adverse influence” on the growth of
UHF outlets (BROADCASTING, June 3),
the FCC last week announced that it
has denied requests to drop in chan-
nels 5 and 8 at Columbia, S. C., with
short spacings.

wnok-Tv (ch. 19) and wis-tv (ch.
10), both Columbia, had asked for the
channel 8 assignment, though it would
short space wGTv(Tv) Athens, Ga., an
educational station, and wGHP-Tv High
Point, N. C., which is not yet on the
air. An earlier application by wNOK-TV
for the assignment was denied by the
FCC in 1961.

The drop in of channel 5 at Colum-
bia was requested by wcea-tv (ch. 25),
that city. The channel 5 assignment
would involve the deletion of channel 5
from Charleston, S. C., the shift of
wcesc-TV (ch. 5) Charleston to channel

7, the deletion of the educational as-
signment on channel 7 and the drop in
of channel 12 at Charleston for edu-
cational purposes. Both channels 5 and
12 would short space other stations.

“In summary,” the FCC said, “and
ignoring off-set operation, the drop in
of channels 5 and 8 at Columbia and
channel 12 at Charleston would result
in 5 short spacings and the shift of an
existing station from channel 5 to
channel 7.”

“In any event,” the commission
noted, “we have determined . . . to
deny the assignment of VHF channels
where adverse influence on UHF
growth and development will likely re-
sult . ., . [and] to assign a second and
third VHF channel to Columbia would
be at cross-purposes.”

WTEN(TV) gets waiver
for short-spaced tower

WTEN (Tv) Albany was given per-
mission by the FCC last week to go on
the air with a new antenna site at short
spacing with wHEC-Tv Rochester, N. Y,
WTEN is some 150 miles from WHEC-TV,
instead of the required 170 miles, and
both stations are on channel 10.

WTEN requested the move so it could
better cover downtown Albany, and
the short spacing was granted last Feb-
ruary. Until last week’s action, how-
ever, WTEN was unsure whether it would
be allowed to go ahead, as the commis-
sion recently vetoed drop-ins at short
spacing (BROADCASTING, June 3).

WTEN is the first station to be granted
a waiver of short spacing requirements.

Democratic congressmen from
New York City complained publicly
to the managers of Gotham TV sta-
tions last week that they aren’t get-
ting the hometown exposure to which
they say their 17-3 majority over
Republican lawmakers should entitle
them.

“I do not believe program quality
would suifer disastrously by having
New York’s distinguished senators
appear on alternate Sundays instead
of forming a battery every weekend
to throw curves and sliders from the
Republican mound on Capitol Hill
with no time for the House members
of the majority side to come to bat,”
said Representative Hugh L. Carey
(D-N. Y.), sportily.

Spokesman for the New York
Democratic delegation in Washing-
ton, Representative Carey said a re-
view of weekend TV in New York
during May showed Republicans had
205 minutes, Democrats 60 on wor-

Doesn’t anyone in New York want to see Democrats?

Tv and WNEW-TV. Discussion pro-
grams were not included in the
partisan survey, only programs on
which congressional personalities
were featured, he said.

The Democrats aren’t asking for
four times the time Republicans re-
ceive, he continued. “It is onlv equit-
able that Democratic members re-
ceive at least half of the television
time allocated to weekend, politically
oriented, public service television.”

An effort to obtain more time for
Democrats last year turned up a pro-
gram on WPIX(TV), but that was
discontinued when equal time be-
came a problem around last year’s
elections and has not been resumed,
Representative Carey said.

Spurred By GOP = Last week’s
public request—the delegation is-
sued a news release—was generated
by a New York caucus last month
which followed a weekend of “Re-
publican propaganda” on New York

TV, he said.

Noting that none of the network
stations seem to be carrying pro-
grams such as the Democrats are
seeking, Representative Carey said,
“I see a definite recession of public
service-type programing [on the com-
mercial channels] since channel 13
[wNDT(TV)] came on.”

Democrats have had a “scattering
of appearances” on forum and issue
programs, he continued. The delega-
tion is volunteering to supply law-
makers for other shows.

Asked if programing in New York
might be heavy on Republican ex-
posure to counterbalance the bene-
fits Democrats get from the Presi-
dent’s broadcast news conferences,
Representative Carey said if that is
the case, the delegation wants to
know. “But if it’s because these
people [Republicans] asked for the
programs and got them . . . that’s an-
other story,” he said.
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WKZO RADIO MARKET
COVERAGE AREA * NCS '61

OTTAWA |

AGEGAN |

Fhe %{}fm SHalions

RADIO
WKZ0 KALAMAZOO-BATTLE CREEK
WIEF GRAND RAPIDS
WIEF-FM GRAND RAPIDS-KALAMAZOO

WWTV-FM CADILLAC

TELEVISION
WKZO0-TV GRAND RAPIDS-KALAMAZOO
WWTV/ CADILLAC-TRAVERSE CITY
WWUP-TV SAULT STE. MARIE
KOLN-TVf LINCOLN, NEBRASKA

| ﬁalre%y&feﬁ'ﬂg \
TAUMATAWHAKATANGIHANGA-

BUT... WKZ0 Radio Will Make You
A Big Name in Kalamazoo
and Greater Western Michigan!

If you really want to spread the word over Greater
Western Michigan, first glance at NCS '61. It documents
WKZO Radio as having more circulation than any
Western Michigan radio rival—with 40.49, more than all
other Kalamazoo stations combined!

WKZO Radio’s lead is almost unbroken from A to Z.
The 6-county Pulse of Sept. '62 shows it out front in 358
of 360 quarter-hours surveyed. It dominates all hours
surveyed—both in total listening and adult listening.

Plan a schedule consonant with this growing market!
Sales Management has predicted that Kalamazoo alone
will outgrow all other U.S. cities in personal income and
retail sales between 1960 and 1965.

Let your Avery-Knodel man spell it out in full!

XkIt's a village in New Zealand.

WKZ0

CBS RADIO FOR KALAMAIOO
AND GREATER WESTERN MICHIGAN
Avery-Knodel, Inc., Exclusive National Representctives

KGIN-TV GRAND ISLAND, NEB.
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Consumer protection agency outlined
BILL SPONSORS CHARGE JOB ISN'T BEING DONE NOW

Bills were introduced in both the
Senate and House last week calling for
the establishment of a new federal
agency to protect the interests of Amer-
ican consumers. Two measures in the
House and one in the Senate (with 23
sponsors) would create a new federal
agency, the Office of Consumers be-
cause, sponsors said, the present regula-
tory agencies have not protected the
interests of the public.

Representatives Seymour Halpern
(R-N. Y.) and Benjamin S. Rosenthal
(D-N. Y.) introduced the measures in
the House. Senator Estes Kefauver (D-
Tenn.) put a similar bill before the
Senate with the endorsement of 21
Democrats and 1 Republican (Jacob
Javits, N, Y.). Senator Kefauver in-
troduced similar bills in 1959 and 1961.

The new agency would be headed
by a consumers’ council appointed by
the President with the approval of the
Senate. The council would represent
consumers before other agencies and
federal courts, hold annual consumers’
conferences, disseminate information to
the public and make surveys. It would
not have the authority to test products

to determine their relative merits.

Constant Thorn = Senator Kefauver
said the function of the Office of Con-
sumers “is daily to be a burr in the
hides of government officialdom, to get
important consumer issues raised and to
aid in their settlement in such a fashion
that consumer interests will be heard
and taken account of.” In introducing
his bill, Senator Kefauver described
how various government agencies are
not protecting consumers.

The FCC, he said, regulates tele-
phone, telegraph, radio and TV but
makes vital decisions “‘upon reports or
records developed by private, vested
interests with no coordinated voice of
public concern, except that which might
be rendered by commission counsel. . .
The existence of ‘house counsel’ built
into the establishment and guided by its
policy does not assure adequate legal
protection for the consumer,” he said.

In the daily decisions of the FCC and
other agencies “the interest of the pub-
lic has been virtually obscured and for-
gotten,” Senator Kefauver charged.
“Too often these agencies have become
arbiters of intra- or inter-industry dis-

Siahons DO Have Personalliy

LES BIEDERMAN, PRESH)ENT

SALESMANSHIP --
master salesman for
his community. The

acknowledged leader in
selling political and
civic leaders and tax-
payers for the good of
the community.

Success stories ? A
community college, a
new hospital, improved
highways.

STATISTIC -- The Northern
Michigan Grade B Area of
and WTOM-TV
sales of

WPBN-TV
lists annual food
$153, 529, 000.

Community selling--the
kind of selling that
makes Les Biederman's

stations successful in

selling your products,

The PAUL BUNYAN STATIONS

apt McCanpell
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Rogers opposes fees

Representative Walter E. Rog-
ers (D-Tex.) has followed up his
opposition to the FCC’s license fee
plan with legislation which would
prevent the fee schedule from go-
ing into effect Jan. 1 without spe-
cific congressional authority.

Chairman of the House Com-
munications and Power Subcom-
mittee, Representative Rogers has
introduced H.R. 6697 which grew
from his contention that the FCC
seems to be operating on the basis
of inferred authority (BRroaD-
CASTING, May 27).

putes. More often than not the issue
of whether a decision accords with the
interests of the public is never raised.”

Multiple ownership law
change called unfair

Storer Broadcasting Co. has opposed
the FCC's proposed rulemaking to
change its multiple ownership rules on
the grounds that it would violate the
public interest, the law, and discrimi-
nate against the small group of broad-
casters owning the full quota of sta-
tions.

The commission’s proposal would re-
quire licensees with the maximum num-
ber of stations allowable under the
rules to divest themselves of one of
those facilities before applying to pur-
chase or construct another (BROADCAST-
ING, Feb. 8).

Storer said broadcasters wishing to
improve their service would first have
to take a “cutback—for an indefinite
period—to less than the facilities al-
lowed to all others.” This would in-
jure the licensee and the public, Storer
contended. There has been no indi-
cated need for the rulemaking, Storer
said, and pointed out that thefe have
been no violations of the public inter-
est under existing rules.

Storer argued that the FCC's, pro-
posal would violate the national&nter-
est by curtailing economic growth. It
would also discourage licensees from
attempting to provide better service,
Storer said. Storer further argued that
the proposed changes are not necessary
to carry out the commission’s function.

Smoking bill introduced

Senator Frank E. Moss (D-Utah) last
week offered legislation which would
bring smoking products under the juris-
diction of the Food and Drug Adminis-
tration. The bill, S. 1682, was co-spon-
sored by Senator Joseph S. Clark (D-
Pa.) and is similar to H.R. 5973, intro-
duced by Representative Morris Udall
(D-Ariz.) (BROADCASTING, May 6).
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They didn’t go with Cooper

These Collins radios didn't make the flight with Mercury Astronaut Gordon Cooper. He
didn’t need them. Previously, from Astronauts Shepard through Schirra, these radios served
as part of the spacecraft backup communication system. But in NASA’s Mercury Atlas 9 flight,
it was desired that weight be reduced and room made for extra life support materials. Officials
of the NASA Manned Spacecraft Center determined it would be safe to remove the backup
radio units, basing their decision on the dependable performance of the Collins primary
communication system in previous Mercury flights. The same engineering skill and manufac-
turing excellence that go into spacecraft radios go into Collins broadcast equipment. There’s
no double standard at Collins— only the best will do, whether it's an astronaut’s link to earth
or a broadcaster’s link to his market. Call your Collins Broadcast Sales Engineer today. Ask
him, too, about our new two-year warranty. COLLINS RADIO COMPANY * Cedar Rapids *
Dallas * Los Angeles * New York ® International Division, Dallas.
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Is this the final word from Newt?

SWAN SONG LETTER TO KENNEDY RECOMMENDS FCC REORGANIZATION

A strong argument for one-man con-
trol of U. 8. communications was made
by its retiring chairman on his last day
in office.

Former chairman Newton N. Minow
sent a letter to his boss, President Ken-
nedy, urging the end of the multi-
member commission and recommending
that the functions of the FCC be di-
vided between a single administrator
and an administrative court,

The administrator, according to Mr.,
Minow, would set policy and oversee
regulation, The court would hear com-
parative cases and perform other judi-

cial functions.

(BROADCASTING, May 20).

The White House is giving serious
study to the proposals, it is understood.

Mr. Minow’s successor as chairman,
E. William Henry, almost immediately
seconded one aspect of the recommen-
dations. He agreed with Mr. Minow’s
suggestion that an administrative court
should hear adjudicatory cases.

In an interview over CBS-TV’s Por-
frait June 5 (see story below), Mr.
Henry said:

“The only suggestion that I think is
worthwhile to give it [the FCC]} more
rigidity in the sense of established stand-
ards and policies that wouldn’t change

court in the same way as the Taternal
Revenue Service does the pclicy and
executes the laws and the tax court
handles the judicial cases. I think there’s
some merit in the suggestion.”

Mr. Minow’s proposals came close
to those oFered early this year by Wash-
ington attorney Leonard H. Marks and
a special committee of the Federal
Communications Bar Association
(BROADCASTING, Jan. 28). They came
even closer to a ripper bill drafted back
in 1958 by Senator Warren G. Magnu-
son (D-Wash.), chairman of the Sen-
ate Commerce Committee, but never
introduced (BROADCASTING, March 17,

Mr. Minow talked of these reforms wijth changes in personnel and more 1958).
in his speech at the NAB convention continuity would be to separate some Mr. Marks recommended that the
last April. He also expressed similar of the functions, let’s say the judicial, FCC be sliced into three parts—a single
ideas in an interview last month judge-making functions, away into a administrator to enforce the rules and
CBS-TV audience gets a ‘Portrait’ of Henry
FCC Chairman E. William Henry, ment that when Mr. Henry became as alert to enforcing its rules strictly,
appearing on CBS-TV’s Portrait, chairman, broadcasters would look as strictly, as it should have. . .” Mr.
broadcast last Wednesday 7:30-8:00 on Mr. Minow’s “tenure as one of Henry then said that “in the last few
p.m., said that in the last few years benevolence. Does that mean you’re years the commission has become
the FCC has become increasingly a pretty tough man in this job?” Mr. quite aware of its responsibility to
“aware of its responsibility to en- Reasoner asked. Mr. Henry replied enforce the rules. Broadcasters,
force its rules.” Mr. Henry was in- “that many broadcasters would think many good broadcasters have en-
terviewed at his home by Harry that I would be as tough” as Mr. couraged us to do so and I think that
Reasoner, CBS news correspondent. Minow, and said that he intends to stricter enforcement has resulted in
M:. Reasoner began his interview see that the rules are enforced. several licenses being revoked.”
with a reference to former FCC Mr. Henry later said that “the In answer to a question by Mr.
Chairman Newton N. Minow’s com- FCC through the years has not been Reascner, Mr. Henry said that he
did not feel the FCC needed more
than technical changes in the law,
and that the agency has “what I
would consider, full jurisdiction”
over the broadcast industry. Mr.
Henry said that the FCC can’t con-
trol the networks directly, but can
control affiliates as licensees.
Steady Improvement = Mr. Rea-
soner asked if the chairman thought
there had been changes in television
since Mr. Minow’s wasteland speech.
Mr. Henry said that he has been
told, and plans to check it out him-
self, that television has “three times
as much public affairs programing
now for the '62-'63 season . . . as
it did in ’59 and '60.” He added
that this is an improvement and that
it is the commission’s job to see that
it continues, and not merely to flare
up whenever the chairman makes a
speech.
Mr. Henry suggested that the com-
. mission could obtain more stability
Harry Reason'er (1) and Chairman Henry in policy if some of its functions
At “Portrait” in Mr. Henry's home were separated, “let’s say the judi-
62 {(GOVERNMENT) BROADCASTING, June 10, 1963



regulations, an administrative court to
render judicial determinations, and a
five-man, bipartisan FCC to set policy.
Mr. Minow did not recommend a pol-
icy body.

Dill Bill = The 1958 Magnuson bill

would have abolished the FCC and set
up a single administrator and a court
to hear appeals from the administrator’s

decisions. It was recommended by ex-
Senator Clarence C, Dill (D-Wash.),
one-time chairman of the Senate Com-

merce Committee and co-author of the

Radio Act of 1927 and of the Commu-

nications Act of 1934, It was suggested

at the time the Mack-ex parte scandals

were being publicized by the House
Commerce Committee’s

ative Oren Harris (D-Ark.).

All In One = Ever since its establish-
ment in 1934 the seven-man FCC has
set policy, investigated complaints, de-

cided whether to issue a hearing notice,
prosecuted cases and rendered deci-
sions.

For almost two decades this some-

Legislative
Oversight Subcommittee and Represent-

cial, the judge-making type functions
away into a court.” This suggestion
was made by former Chairman
Minow, in a letter to President Ken-
nedy (see story on adjacent page).

In reference to the FCC’s recent
decision outlawing network option
time (BROADCASTING, June 3), Mr.
Henry said that it enabled the com-
mission to attempt to curtail some
of the network domination of the
sources of program supply. He said
that perhaps this would encourage
more syndicated and local live pro-
graming. Mr. Reasoner asked if this
was not “a back door way of con-
trolling the networks” and wouldn’t
it be better to have legislation ena-
bling FCC to directly control the net-
works. Mr. Henry said such legisla-
tion has been sought, and that it
would be helpful if the FCC could
require the networks to give it cer-
tain statistical information.

Mr. Henry stated that he felt that
advertiser influence over what goes
on television is waning. The FCC
has the right to be interested in what
influences the advertisers yield, he
said. But Mr. Henry added that he
wouldn’t want to see advertising di-
vorced from television. Mr. Henry
said he was opposed to any govern-
ment support of networks, or the
operation of its own.

In closing Mr. Henry said that
one way to get more diversity in tele-
vision is through more stations, and
that more stations are needed.

BROADCASTING, June 10, 1963

times contradictory and admittedly un-
fair role has been opposed by students
of administrative law. They have at-
tacked the same dichotomy of functions
by other regulatory agencies (Federal
Trade Commission, Federal Power
Commission, National Labor Relations
Board).

The question was first raised almost
20 years ago by the attorney general’s
committee whose study resulted in the
Administrative Procedure Act of 1946,

It was raised again by the first Hoov-
er Commission in 1949 and again by
the second Hoover Commission in
1955.

Elements of these objections became
a significant part of the 1952 McFar-
land amendments to the Communica-
tions Act; particularly the separation of
staff and commission members.

In 1959 the subject reached public
debate stage when Louis J. Hector, re-
tiring from the Civil Aeronautics Board,
told President Eisenhower that regula-
tory organizations could not do their
jobs properly because of unwieldly or-
ganization and contradictory functions.

He recommnended that the policy-
making and regulatory functions of
agencies be handled by the executive
branch; adjudicatory functions by a
special appeals court (BROADCASTING,
Oct. 19, 1959).

In 1960, former Harvard Law School
Dean James M. Landis in a report to
the President-Elect, singled out the FCC
for its poor record of efficiency and
blamed it on the lack of time for the
commissioners to perform their policy-
making functions.

An executive order embodying some
of Dean Landis's recommendations,
particularly those giving the FCC chair-
man more power in running the com-
mission, was vetoed by the House of
Representatives in 1961, The House
passed its own bill to give the FCC
more efficiency later that year.

Action Now = In suggesting that the
FCC be divided into two parts, Mr.
Minow emphasized that the single ad-
ministrator could do an effective policy-
making job. “The multi-member agen-
cy has great difficulty resolving differ-
ences among the members in their ap-
proach to basic policies,” he said. What
happens, he added, is that policy is not
formulated, it is postponed, and comes
about through case-by-case decisions
“which all too often means inconsistent
decisions with the public and the regu-
lated industry not knowing the ground
rules.”

As an example of how this might
work, Mr. Minow used the compara-
tive hearings. Through the years, he
explained, the commission has evolved
“an elaborate set of comparative cri-
teria as guideposts in selecting the ap-
plicant which would best serve the pub-
lic interest.” But despite these criteria,

he added, "I think it is largely true
that the commission has failed to de-
velop any coherent policy in the com-
parative field.”

He continued: *. . . my point is that
coherent policies should be developed
and that those policies should then lead,
logically and consistently, to a fairly
predictable pattern in the comparative
field.”

If there were a division of functions,
Mr. Minow stated, “The administrator
would have , . . to articulate effective,
logical policies or the administrative
court would be at loss in deciding the
comparative case. And the court would
have long ago established a coherent
line of comparative decisions, rather
than an unpredictable crazy-quilt pat-
tern.”

A special advantage to having a single
administrator, Mr. Minow stressed,
would be better policy-making coordi-
nation in the executive department of
the government. The field of space
communications is one example of this
need, Mr. Minow pointed out; it re-
quires policy planning not only by the
FCC but also State and Justice Depart-
ments, National Aeronautics and Space
Administration and the Bureau of the
Budget.

Administrative Court s “It is clear-
ly desirable,” Mr. Minow said, “to sep-
arate the prosecutory function from the
function of judging.” An agency, he
added, should not be called upon to in-
vestigate a possible violation, “to be-
come steeped” in all kinds of reports
and then to judge the merits of the
case. This isn’t fair, he said.

The establishment of an administra-
tive court, Mr. Minow said, would
make for improvement in the whole
decisional process. Commissioners, he
said, “cannot spend several weeks ana-
lyzing the record of a case and drafting
their own opinions [like a judgel—the
work of the commission would grind to
a stop if they did so. As a result, the
commissioners determine the case large-
ly upon the basis of the staff analysis
and oral argument and adopt an insti-
tutional decision prepared by the staff.”

And it would, in his view, lead to a
better formulation of standards. This
would come about, he explained, not
only by the requirement that the ad-
ministrator lay down definitive and
clear policies in order for the court to
follow them, but “the court could be
expected to apply these policies in a
meaningful manner which would build
up a body of meaningful precedents.”

Nix Parte = By having hearing cases
heard by a court, separate from the
other functions of the FCC, the prob-
lem of off-the-record contacts may dis-
appear, Mr. Minow suggested. “Those
who make policy and regulate must nec-
essarily have frequent contact with the
industry,” Mr. Minow said, “in order
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to be well informed. Under the present
system, the possibility of improper in-
fluence or at the least of charges of
such influence is always present. The
administrative court, made up of jurists
having only judicial functions, would
not be a similar breeding ground for
the ex parte contact.”

Responding to the fear that he may
be a czar, that he will be effective and
make policy, Mr. Minow said: “All I
can say is that I hope so.”

He said he couldn’t see how any one
executive could assume control over the
industry being regulated. “His author-
ity is prescribed by law. . . . If he at-
tempted to do so [go beyond the law],
Congress and the courts would quickly
check the transgression.”

Replying to the fear that a change
in the structure of the FCC may lose
the expertise built up in a body of
seven commissioners, Mr. Minow
claimed there would be a gain; an ad-
ministrator and members of a court
usually stay longer than the average of
the ‘“present agency chairmen and
members.”

Mr. Minow acknowledged that there
might be some friction between an ad-
ministrator and an administrative court
over policy. But countering this, he
added, are two good results: (1) the

court should make policy if the admin-
istrator fails to do so, or if the admin-
istrator feels policy should be evolved
through court decisions and (2) this
would occur because the administrator’s
policies are not clear and explicit.

Opposes Troika » In opposing the
proposal advanced by Mr. Marks that
the commission be divided into a three-
part body (administrator for investiga-
tion and enforcement; administrative
court for hearing cases, and a five-man
bi-partisan commission for policy), Mr,
Minow declared that the functions of
the agency cannot be “so neatly com-
partmentalized.” He expressed fear
that “sooner or later” friction and stale-
mate would be almost inevitable.

Although he advanced no details, the
outgoing chairman suggested, as one
example, that the handling of cases in-
volving political broadcasts (Section
315) or the fairness doctrine of the
commission be given to the court rather
than to the administrator who is pri-
marily a member of the executive.

Some of the policy decisions which
should be faced and made promptly,
Mr. Minow noted, involve such ques-
tions as the merger of international
telegraph carriers, or whether there
should be a single or unified U. S. in-
ternational common carrier.

SENATORS SEEK REVAMPING, UPDATING

Long, Dirksen cite inadequacy of present legislation

At about the time President Kennedy
was asked by former FCC Chairman
Newton N. Minow to consider a com-
plete revamping of the commission (see
page 62), the Senate was asked by sev-
eral of its members to take a look at
legislation intended to improve admin-
istrative procedures and revise informa-
tion practices in all agencies.

Senator Edward V. Long (D-Mo.),
chairman of the Subcommittee on Ad-
ministrative Practice and Procedure,
and Senator Everett McKinley Dirksen
(R-Ill.), ranking Republican member,
shepherded three bills in the reform
direction Tuesday (June 4):

8. 1663—to amend the Administra-
tive Procedure Act of 1946 which “was
a great step forward; but . . . under the
relentless pounding of the proliferating
administrative agencies and their ever-
increasing workload, much that it at-
tempted to do has been washed away,”
said Senator Long.

S. 1664—to establish a permanent
administrative conference. The bill was
drafted with the help of Judge E. Bar-
rett Prettyman, who was chairman of a
temporary conference last year. Judge
Prettyman then recommended that the
President provide “means by which
agencies in the federal government may
cooperatively, continuously and critical-
ly examine their administrative process
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and related organizational problems”
(BROADCASTING, Jan 14).

8. 1666—to revise Section 3 of the
procedure act. This provision governs in-
formation practices of the independent
regulatory agencies and several other
executive agencies. . . . Time and in-
terpretation have shown that it is woe-
fully inadequate today,” said Senator
Long.

Stll No Statute = Congress has
flirted for years with freedom of infor-
mation legislation, but has not yet come
up with a statute that has knocked
down the obstacles which from time to
time thwart congressmen and the pub-
lic.

The House Foreign Operations and
Government Information Subcommit-
tee has handled many of the Congress’
information problems for the past eight
years, but it has chosen negotiation and
persuasion in preference to the adop-
tion of a freedom of information bill

One source close to the House sub-
committee said last week that if the
Senate were to consider the Long bill,
it might hesitate over a provision which
would exempt from access, matters re-
lating “solely to the internal workings of
an agency.” Such a provision might be
so ambiguous that it would defeat the
intent of the legislation, it was sug-
gested.

Governments parley
set for Telstarcast

CBS has announced plans for a
unique international Town Meeting of
the Air telecast live on July 10, using
the Telstar II communications satellite
and linking two cities in Europe with
one in the United States.

Dr. Frank Stanton, president of CBS,
who first proposed such a telecast last
October at a meeting in the United
States of the European Broadcasting
Union, last week disclosed the details
of a cable he sent to the EBU’s Presi-
dent, Olaf Rydbeck of Stockholm.

Dr. Stanton said CBS-TV plans a
live telecast of the conversation at 4-5
p.m. EDT and a repeat telecast of a
tape that evening at 7:30-8:30.

Participants who have accepted are
former President Dwight D. Eisen-
hower; former Prime Minister of the
United Kingdom, Anthony Eden, now
the Earl of Avon, and Jean Monnet,
generally regarded as the architect of
a policy for Europe’s unification. A
fourth participant may be added, Dr.
Stanton said in inviting the suggestions
of the EBU’s President Rydbeck.

Dr, Stanton said that General Eisen-
hower would participate from Gettys-
burg or Denver, the Earl from London,
and Mr. Monnet from Paris or Brus-
sels. Fred W. Friendly of CBS will
serve as the network’s executive pro-
ducer, and EBU was asked for its in-
terest in and plans for taking part in
the telecast. EBU also was asked to
designate a program coordinator.

At the time of his proposal, Dr.
Stanton had noted before the EBU that
CBS was already studying technical
conditions (the orbital path of Telstar
and the duration of use) for a telecast
this spring on the first anniversary of
Telstar I. Since Dr. Stanton made his
proposal, however, Telstar I has become
inoperable and Telstar II has been
placed in successful orbit and has been
operating. Dr. Stanton had told EBU’s
delegates that the telecast “will be
frankly experimental, but we hope that
it will set a pattern or at least establish
a precedent for broadcasts of similar
intent in the future.”

Who needs the beeps?
Not newsmen, says NAB

The National Association of Broad-
casters last week requested that the
FCC allow broadcasters to eliminate
the warning beeps from recorded tele-
phone conversations if the recording is
of a newsman phoning in a story or a
listener calling in to air an opinion.

The FCC's 1947 decision that such
BROADCASTING, June 10, 1963
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beeps should be used was adopted by
AT&T, the NAB noted, in order to
protect the privacy of telephone users.
The association “supports the general
proposition that the recording of tele-
phone conversations should only be
done with the knowledge and author-

ization of the parties to the call,” NAB
said. But when the parties have full
knowledge “it is unreasonable and un-
necessary to require a warning mecha-
nism.”

The beeps, NAB argued, are annoy-
ing and distort the recording when later

broadcast.

Newsmen are certainly aware that
their conversations may later be aired,
the association said, and the same holds
for those who call an announced phone
number for the purpose of talking on
the air.

Suspension of 315 in '64 still doubtful

PERMANENT REPEAL REMAINS FAR BEYOND BROADCASTERS' HORIZON

The House Commerce Committee
reported its approval last week of a
resolution to suspend the equal time re-
quirements of the Communications Act
for the presidential and vice presi-
dential campaigns next year.

Four members opposed the measure
in minority views that because broad-
casters have shown they probably will
use the suspension as a device to
bolster a move for repeal of Section
315 (BROADCASTING, June 3). If Con-
gress adopts the resolution it should
state that “such a suspension should
not be construed as signaling any in-

tention . . . to entertain further sug-
gestions for repeal ” the four
warned.

The Rules Committee has been asked
to clear the proposal for action on the
floor, but a hearing on the request is
expected to generate considerable at-
tention from the committee’s members
and other congressmen. The rules unit
earlier this year pigeonholed a resolu-
tion to give cameras and microphones
access to some public House commit-
tee meetings (BROADCASTING, March
18), and several members have warned
that broadcasters haven’t shown that
they can be trusted to be fair in po-
litical campaigns.

The commerce report said the sus-
pension would help provide better tele-
vision and radio coverage. “In the
absence of such suspension presidential
and vice presidential candidates repre-
senting minor and splinter parties
would be entitled to broadcast op-
portunities equal to those granted to
such candidates of the major political
parties, thereby inhibiting to some ex-
tent adequate coverage of the major
candidates in the campaign,” the
majority said.

Meanwhile, the FCC last week ap-
proved a report on the 1962 experience
with Section 315 (see page 52).

That Minority » Although only four
members signed the minority views,
their thinking is understood to be more
widely supported on the committee
than that number would suggest. And
who these signers are is important:
Representatives John B. Bennett (R-
Mich.), ranking Republican; John Bell
Williams (D-Miss.), ranking Democrat
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behind Chairman Oren Harris (D-
Ark.); J. Arthur Younger (R-Calif.),
ranking GOP member of the com-
munications subcommittee; and Samuel
L. Devine (R-Ohio).

Other members have indicated pri-
vately that they are willing to go along
with a temporary suspension, as they
did in 1960, not because they really
favor the idea but because they be-
lieve the 1960 suspension might not
have been an adequate trial.

But many are convinced Section 315
is an extremely valuable safeguard in
their campaigns. Enough congressmen
inside and outside the committee have
scars from unpleasant scrapes with
broadcasters—whether justified or not
—that they will be able to paint night-
marish portents for their colleagues if
an effort is made to repeal the section
after 1964.

Evidence of this undercurrent is the
eagerness with which the committee
is looking forward to a hearing on
editorializing which  Representative
Walter E. Rogers (D-Tex.) plans for
next month (BROADCASTING, June 3,
May 27). The sessions are expected to
take a most critical look at editorials
which support political candidates.
Some members are ready to back a
bill—not yet offered, but coming—to
ban political endorsement editorials.

Hearing Possible July 15 = Repre-
sentative Rogers, chairman of the Com-
munications and Power Subcommittee,
said last week he hoped he might open
hearings about July 15.

Committee members are concerned,
he explained, that editorials backing
candidates should either be banned or
broadcasters should be required to pro-
vide equal time for replies. And equal
time is often inadequate to answer
complicated charges which can be
raised in a brief, pointed editorial,
another member said.

Support for the editorial hearing has
not formed along partisan lines. Re-
publicans and Democrats went on the
record during the equal time hearings
in March and made it clear they are
concerned about broadcaster respon-
sibility to be fair (BROADCASTING, March
18, 11).

“A license renewal each three years

is no defense against the mischief pos-
sible under such conditions” [where
broadcasters endorse political candi-
dates], the minority said last week.

“Damage done cannot be undone and
history indicates that the probabilities
of the loss of a license are too small
to create a deterrent.”

Listeners protest
KWK’s revocation

The FCC’s recent revocation of the
license of kwk St. Louis was the target
of incensed xwk listeners as the com-
mission received more than 60 letters
pleading for or demanding reconsidera-
tion of the death penalty. There were
only two comments favoring the com-
mission’s decision.

The Xwk license was revoked be-
cause, the FCC said, the station con-
ducted fraudulent contests (BROADCAST-
ING, June 3). The FCC found Kwk
guilty of conducting treasure hunts in
which general manager and vice presi-
dent William Jones Jr. (who was mis-
takenly reported as deceased in the
June 3 issue of BROADCASTING) did not
hide the treasure until the last day of
the hunt. The station also conducted a
“Bonus Club” in which a “millionaire’s
vacation” was awarded to several per-
sons, causing them what the FCC called
gross inconveniences.

The letters which the commission
received last week came from a wide
spread of the St. Louis citizenry. The
opinions of doctors, clergymen, busi-
nessmen and interested listeners in gen-
eral were heard. The general tone of
the comments was that KWK should
not be held responsible at this date for
the transgressions of the rules which
occurred three years ago. Many of
the letters suggested that it should be
the former general manager who is
punished and not the licensee.

The commission’s revocation deci-
sion was contrary to the latter argu-
ment. The agency said that a licensee
must be held responsible for the action
of a station manager, a policy estab-
lished in the revocation of the license
of KrRLA Pasadena, Calif.

The Innocent Ones » One letter told
the commission that “only the innocent

BROADCASTING, June 10, 1963
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WESTERN ELECTRIC'S NEW
ENGINEERING RESEARCH CENTER

The job of Western Electric’s new Engineering Research
Center near Princeton, N. ., is to invent or develop better
ways of making communications products. A significant
step forward in Western Electric’s manufacturing re-
search and development program, the Center is the cul-
mination of more than 5 years of planning and growth.
Started with a group of 12 assigned to study basic manu-
facturing principles, the Center employs over 300 men
and women, and by late 1963 some 340 will be working
in the two new buildings.

In dealing with basic problems in manufacturing tech-
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New Trainee Stereo Microscope was developed at the Engineering Research Center by Richard Dyer, a Research Engineer.

niques, the Center works closely with engineers from the
13 major W.E. plants and with Bell Telephone Labora-
tories, which designs and develops Bell System commu-
nications products. This integrated teamwork makes it
possible for designs and ideas to be translated into useful
manufacturing applications quickly and efficiently. In this
way, Western Electric engineers help the 21 Bell tele-
phone companies to continue to provide their subscrib-
ers with the finest, lowest-cost communications services
in the world.
We work best because we work together.

Two sets of eyepieces and an intricate optical system allow two people to examine an object simultaneously and see an
identical view. The trainee microscope provides an efficient, economical way to instruct W.E. plant personnel in the assembly
of transistors and other solid state devices. Richard Dyer, left, tries out the scope with Technical Assistant Ronald Carter.




Director of the Center Dr. Glen R. Simmons, in
describing the function of Western Electric’s
Engineering Research Center says, “The Center
has three basic goals: increasing the engineeting
capability of the Company; establishing a source
of fundamental manufacturing knowledge;
smoothing the transition between product de-
velopment and manufacture. In achieving these
goals, we will help the Bell System meet Amer-
ica's ever-growing communications needs.”
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Many Kinds of Laboratories are housed in the larger of the two buildings
at Western Electric's new Engineering Research Center... metallurgical,
electronic, chemical, physical and mechanical. Also included are admin-
istrative offices and an extensive technical library. The second building
contains additional laboratories and a power plant.

Latest Analytical Techniques are employed at Western Electric’'s new
Engineering Research Center. In the Analytical Laboratory, Senior Re-
search Chemist Dr. Lawrence Morgenthaler aligns an X-ray diffraction
camera in an X-ray beam to determine the spacing between atoms in a

2-Year Master's Degree Program is given at the
Research Center in cooperation with Lehigh Uni-
versity. Selected engineers from Western Electric
plants across the country are enrolled in this pro-
gram as a part of their training and development.
The picturesque remodeled farmhouse {shown
above) is adjacent to the new Center and houses
classrooms and laboratories for the sixty Western
Electric engineers in the program. Purchased with
a 192-acre parcel of land five years ago, the farm-
house served as the original homie for the Center.

Wegfern Ele(_‘fric MANUFACTURING AND SUPPLY UNIT OF THE BELL SYSTEM @



people will suffer.” The author said that
most of the KWK personnel that ran the
station at the time of the fraudulent
contests had been dismissed, and that
those now employed were innocent.
Another letter vehemently asked “What
the hell do you [FCC] think you're
doing by taking Xwk off the air?” The
author described herself as a veteran
of three years in broadcasting. Another
calmly pleaded, “Please don’t take KWK
off the air.”

Of the two letters praising the com-
mission decision, one said that XKwk
provides “no useful public service” and
also recommended that two other St.
Louis radio stations have their licenses
revoked. The other expressed concern
that the FCC's image among broad-
casters might be hurt by the revoca-
tion decision and suggested that a fine
might stand the commission in better
stead.

KWK's attorney Robert M. Booth said
last week that the station still planned
to actively oppose the revocation, but
he did not divulge any specific plans.
FCC Commissioners Rosel H. Hyde

and Robert E. Lee, who opposed the
revocation, have suggested that if KWK
were to waive the statute of limitations,
which prevents the FCC from invoking
a 1960 amendment to the rules allow-
ing for fines to be given, perhaps a
less stringent punishment could be
given. Mr. Booth had no comment on
this suggestion.

The Missouri House of Representa-
tives voted a resolution Thursday (June
6) asking the FCC to review its final
decision to revoke the license of xWK.
The resolution asked that “some lesser
punishment be exacted.”

The resolution was passed by a
voice vote without any opposition when
introduced during the afternoon session
by State Representative Harry Raiffie
(D-St. Louis) after he had obtained
suspension of the House rules under
emergency provisions. The resolution
said KWK “represents a valued and un-
biased medium for the airing of edi-
torial appraisals and opinions concern-
ing vital issues “of the city and state
as well as the nation.

The suspension of KWK also would

“deprive the citizens of the St. Louis
metropolitan area of an influential and
respected medium of public affairs
presentations,” the resolution noted.
KWK has presented frequent editorials
since August 1961.

A LITTLE ‘GIVE’

NCTA is making the bid
but FCC is standing pat

Representatives of the National
Community Antenna Association have
indicated a willingness to “give” a little
in order to reach agreement with the
FCC on draft legislation giving the
commission authority to regulate CATV
systems. The commission, however,
appears in no hurry, to agree.

Along with the new NCTA ap-
proach, the FCC is studying the ques-
tion of whether it has authority under
existing legislation to regulate CATV
systems.

In a meeting with a panel of three
commissioners last week, NCTA of-

citation

bronze
plague was too heavy (42 pounds)
to hand to Oren Harris in the usual
way, but two Pioneers tried to help
him carry his trophy home. (L-r)
Representative Harris, Ward Quaal,

The Broadast Pioneers’

man of the House Commerce Com-

last week mittee.

president and general manager,
WGN Inc., Chicago, and Paul W.
(Fritz) Morency, Pioneers Hall of
Fame and awards chairman and
president, Travelers Broadcast Serv-
ice Corp., Hartford, Conn.

Representative Harris finally gets his award

The Broadcast Pioneers presented honoring his achievements as chair-
Representative Oren Harris (D-Ark.)
with a special

Representative Harris “is always
fair, always determined and always
honest” in his search for truth, said
Ward Quaal, WGN Inc. and Pio-
neers’ president. More than 200 per-
sons connected with broadcasting
paid tribute to Representative Harris
at a luncheon given Thursday (June
6) by the Pioneers’ Washington
chapter. Frank V. Fletcher, Wash-
ington communications attorney and
president of the chapter, presided.

In accepting the award, the man
who has led investigations into pay-
ola, rigged quiz shows, ex parte com-
mission contacts and the inade-
quacies of broadcast ratings, said,
“I can recall some experiences of
looking down into the glowering ex-

pressions of broadcasters . . . [but]
1 have tried . . . to be firm in our
responsibility . . . [and] if our com-

mittee has not at all times been tol-
erant and fair, it’s not because we
haven't tried.”

Glancing toward FCC Chairman
E. William Henry and several com-
missioners in the audience, Repre-
sentative Harris declared, “I think
overall . . . broadcasters are doing
a fine job for the American people.”

The Pioneers had planned to pre-
sent their award in April at the Pea-
body Awards dinner in New York,
but rescheduled the ceremony for
last week when committee business
prevented Representative  Harris
from leaving Washington.
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ficials offered, as a talking point, a
proposal under which the commission
could protect from CATV competi-
tion one or more stations “in the same
community”—not market—as the sys-
tem involved.

The main sticking point in NCTA-
FCC talks had been the number of
stations to be afforded protection. The
NCTA had insisted on one at a time;
the commission on as many in a mar-
ket as need help.

The proposal wouldn’t limit the
FCC’s authority to stations in the same
community. The commission could
bring under its wing those outside the
community that, on a case by case
basis, were able to prove economic
injury.

How Much = Another point of dif-
ference involves the extent of pro-
tection to be afforded. Both sides agree
that the commission should be au-
the-ized to require the CATV system
to carry without degradation the signals
of those stations that request it. They
also agree that the commission should
be authorized to prohibit a CATV sys-
tem from duplicating a station’s pro-
graming with offerings from an outside
outlet.

But NCTA officials are insisting that
only simultaneous duplication be sub-
ject to restriction. The commission
feels some stations might need protec-
tion from duplication of their pro-
grams for a period of several weeks
before and after they broadcast them.

NCTA officials said last week that
the proposal doesn’t represent an of-
ficial association position. The NCTA
board was to discuss it this week at
the association’s convention in Seattle
(see story, page 43).

More Study = The commission, at
its meeting last week, decided to take
no action on the NCTA proposal. The
staff will continue to study it, along
with the theory that the commission
already has jurisdiction over CATV
systems.

Some FCC lawyers have long held
this position. But there is also the
realization that if the commission
should attempt to assert this jurisdic-
tion—and lose on the court appeal
that would surely be taken—it would
be left with nothing.

The FCC’s general counsel’s office is
making a study of this question for
presentation to the commission.

Whether or not it has this jurisdic-
tion, the commission has been buoyed
by the U. 8. Court of Appeals decision
last month upholding the FCC’s au-
thority to protect stations from CATV
systems served by common carriers
relaying signals by microwave (BROAD-
CASTING, May 27).

The decision is also seen as remov-
ing any doubts about the commission’s
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authority to condition microwave
grants in the business radio service
that would be used to serve CATV
systems. A rulemaking to protect sta-
tions from systems served by business
radio licensees is outstanding.

This leaves outside the FCC fold
about two-thirds of the CATV opera-
tors, those who pick up signals off the
air and transmit them by cable to sub-
scribers.

The CATV operators are willing to
accept some form of legislation in
order to have the federal government

preempt the field from state and local
governments that have been passing
laws of their own to regulate the sys-
tems.

Participating in the NCTA-FCC
meeting last week were, for the com-
mission. Robert T. Bartley, Frederick
W. Ford and Kenneth A. Cox; and for
the association, Glenn Flinn, chairman;
William Dalton, president; Robert
I’Heroux, general counsel; E. Strad-
ford Smith, attorney; and A. J. Malin,
Bruce Merrill, Gene Schneider, and
Robert Clark, CATV operators.

LETTER WRITING GOES ON

FCC inquiries on local live programing
to continue under slightly modified system

The FCC has re-established its policy
of sending letters of inquiry to license-
renewal applicants that fail to provide
what the commission considers suffi-
cient information on their local-live
programing. But some commissioners
insist that the policy has been modified
to meet criticism that the agency is at-
tempting to require such programing
in prime time.

The revival of the policy was evident
last week when the commission, after
deferring the renewal applications of
wcss-Tv New York, wasT(TV) and
WTEN(TV), both Albany, and wWkBw-
Tv Buffalo, sent them letters asking for
detailed descriptions of their policy on
local live programing (CrLosep CIRCUIT,
June 3).

The letters were similar to those sent
last month to five New England sta-
tions whose licenses have been deferred
because of the programing question
(BROADCASTING, May 27). Moreover,
the staff has now been authorized to
dispatch such letters without first ob-
taining commission approval.

Chairman E. William Henry said
last week the stations being queried
have not submitted enough information
“for a judgment that renewal would be
in the public interest.”

Need More Details = The applica-
tions indicate how much over-all local
live programing was done and state that
a policy of preempting network shows
for local programs is followed. But,
Chairman Henry said, “they don’t say
what that policy is or specify the pro-
grams preempted and those shown.”

The commission had called a halt to
inquiries on local live programing last
December, after the staff was disclosed
to have sent a series of letters to some
70 Far West stations (BROADCASTING,
Dec. 3, 1962). Some commissioners ex-
pressed the view that those letters
amounted to FCC dictation that the sta-
tions program local live shows in prime

time. The commission subsequently in-
structed the staff to renew the licenses
in question without further inquiries
(BROADCASTING, March 18).

This action was interpreted as a com-
mission directive to the staff to stop
questioning renewal applicants about
local live programing in prime time.
Three weeks later, however, the com-
mission began reversing itself again
when it voted to hold up the renewal
applications of the New England sta-
tions because of the so-called *6-11
p-m.” question (BROADCASTING, April
11).

Some staff members are known to
feel that the resumption of the letter-
writing campaign is a vindication of the
practice they had been following. And
this feeling is shared, if unhappily, by
Commissioner Rosel H. Hyde, who
strongly disapproves of the letters.

In dissenting to the deferral of the
New England stations’ applications, he
said the inquiries about their program-
ing “apparently stems from concern”
as to whether the stations’ local live
programing practices “between 6 and
11 p.m. are satisfactory to the commis-
sion.”

Ford’s View = But other commission-
ers, notably Frederick W. Ford, feel
an important change has been made in
that the letters place no emphasis on
prime time. He had voted against de-
ferring the New England stations. He
had also opposed the letters prepared
by the staff—until the commission ac-
cepted a version he himself largely
drafted.

He feels the commission may proper-
ly question licensees about their local
live programing, provided “we don’t in-
dicate what we want the broadcaster to
do.” He said the commission shouldn’t
attempt to substitute its judgment for
that of the broadcaster.

The letter, based on the commission’s
1960 policy statement on programing,
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Because a local television station
broadcast a “confession” of an al-
leged bank robber who killed one
person, the U. S. Supreme Court last
week remanded the case back to a
state court with instructions to ap-
prove the defendant’s plea for a trial
in another locale.

Associate Justice Potter Stewart,
writing for the majority of seven
justices, said the purported confes-
sion, which was broadcast three
times to Lake Charles, La., tele-
viewers about two months before the
trial, made it impossible for defend-
ant Wilbert Rideau to receive a fair
trial.

The 21-year-old Negro was con-
victed in 1961 of the bank robbery,
abduction and murder. He was in-
terrogated by the sheriff of Calcasieu
parish the day after his arrest, dur-
ing which he admitted the robbery,
kidnaping and murder. This was
filmed by KpLC-Tv Lake Charles and
broadcast that same day and for
two days following. An estimated
106,000 people saw the film.

In his deciston, Justice Stewart
said:

“. . . For we hold that it was a
denial of due process of law to re-
fuse the request for a change of
venue, after the people of Calcasieu
parish had been exposed repeatedly
and in depth to the spectacle of
Rideau personally confessing in de-
tail to the crimes with which he was
later to be charged. For anyone
who has ever watched television the
conclusion cannot be avoided that
this spectacle, to the tens of thou-
sands of people who saw and heard

Supreme Court remands TV confession case

it, in a very real sense was Rideau’s
trial—at which he pleaded guilty to
murder . . .”

Referring to a previous case in
which a defendant was given a mock
trial before the legal trial, Justice
Stewart added:

“The case now before us does not
involve physical brutality. The kan-
garoo court proceedings in this case
involved a more subtle but no less
real deprivation of due process of
law . . . in this case the people of
Calcasieu parish saw and heard, not
once but three times, a ‘trial’ of
Rideau in a jail, presided over by a
sheriff, where there was no lawyer
to advise Rideau of his right to stand
mute.”

Never Before = “The record
shows that such a thing as this never
took place before in Calcasieu par-
ish. Whether it has occurred else-
where, we do not know. But we do
not hesitate to hold . . . that due
process of law in this case required a
trial before a jury drawn from a
community of people who had not
seen and heard Rideau’s televised
‘interview’ . . .”

Dissenting from the majority view-
point were Associate Justices Tom
C. Clark and John M. Harlan.

Writing the dissent, Justice Clark
contended that the majority opinion
did not show a connection between
the television broadcast and the de-
fendant’s trial.

“Unless the adverse publicity is
shown by the record to have fatally
infected the trial,” he said, there is
simply no basis for the court’s infer-
ence that the publicity, epitomized

by the televised interview called up
some informal and illicit analogy to
“res judicata,” making petitioner’s
trial a meaningless formality.

Circulation Questioned = An in-
itial obstacle, Justice Clark declared,
is in determining “the pervasiveness
of the televised interview, since the
circulation of a televised program is
less susceptible of determination than
that of a newspaper.”

The number of people who re-
portedly saw the programs, Justice
Clark pointed out, is based on an es-
timate, given by the station’s pro-
gram director, and “represents the
typical number of viewers at the
times when the interview was broad-
cast, as determined by a rating serv-
ice which had conducted a sampling
some months previous. . . ."”

A second problem, Justice Clark
said, is that there is no way of know-
ing whether the number estimated to
have seen the broadcasts are mutual-
ly inclusive or represent different
viewers on the different occasions.

He then alluded to the testimony
of 29 of the 34 witnesses, and of
three of the 12 jurors who had seen
the telecasts, that the defendant
could receive a fair trial, notwith-
standing the broadcasts.

“. . . When the jurors testify that
they can discount the influence of
external factors and meet the stand-
ard imposed by the Fourteenth
Amendment, that assurance is not
lightly to be discarded,” Justice
Clark concluded.

He did say, however, that were
this case in a federal court, he would
join in reversing the decision.

asks for a statement of efforts made to
determine needs for local programing,
conclusions reached on how such needs
should be met “in each segment of the
broadcast day,” and a description of the
programs carried to meet those needs.
The licensee is also asked his plans
for local live programing in the ensuing
license period.

‘Series Eliminated’ = Another modi-
fication in the practice that had been
followed, officials say, is that the staff’s
authority to send letters on programing
without commission approval ends with
the first one. Chairman Henry said
that if the station’s first reply fails to
satisfy the staff, the matter will be
brought to the commission’s attention
before another inquiry is sent. “The
series of letters has been eliminated,” he
said.

Chairman Henry said the policy of
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sending inquiries on local live program-
ing will continue at least until the com-
mission adopts a revised program re-
porting form. It’s hoped the form will
be designed in a manner to elicit all
the information the commission needs.
Work on revising the form has been
underway for three years. But Chair-
man Henry last week said he thought
the job would be completed “soon.”
Last week, meanwhile, another set of
letters on programing was dispatched—
to wess-Tv and two other New York
city stations whose renewal applications
are being deferred, waBc-Tv and
WPIX(TV). The question was what they
had done to serve the local needs of
their New Jersey viewers. This query
grew out of the commission’s action in
1961 in assigning the license of
WNTA(TV) Newark to the now WNDT-
(1v), to the Educational Broadcasting

Corporation.

This had the effect of leaving New
Jersey without a television station. No
other VHF channels are allocated there,
and the UHF’s available are dark. Con-
sequently, the commission at the time
said stations in nearby states would be
responsible, “to some extent,” for serv-
ing the local needs of their New Jersey
audience.

In its letters to the three New York
City stations, the commission said it has
been unable to determine from their
applications how they have met this
responsibility.

All-channel waiver

Television receivers manufactured
for use in educational institutions have
been granted a two-year exemption
from the FCC all-channel receiver rules.

Commission rule, implementing leg-
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What's the lowest-cost fully transistorized broadcast VTR*? AMPEX VR-110

Now: any station can enjoy the advantages of
Videotape*—with all the quality of Ampex.
Reason: the new Ampex VR-1100 —a transistor-
ized broadcast Videotape Television Recorder
that costs less than $35,000. And here’s what
you get for the price: two speeds—73% ips and
15 ips; recording time up to 3 hours; com-
patibility with all 4-head recorders; half the
floor space of previous VTRs; half the weight;
single camera production capability; low power

*I'M Ampex Corp.
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requirements; new convection cooling system;
no need for blowers or special air conditioning
in the station: minimal controls: low mainte-
nance; suberb reliability and performance. It's
all in the Ampex tradition. For details on a com-
plete production system, including Marconi
4%-inch image orthicon camera and accesso-
ries, call your Ampex representative or write:
Ampex Corporation, Redwood City, California.
Sales and service offices throughout the werld.
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islation passed last year, requires that
all TV sets manufactured after April
30, 1964, for interstate commerce be
able to receive both VHF and UHF.
Commission, by 4-3 vote May 29, ex-
tended the deadline to April 30, 1966,
for sets shipped to educational institu-
tions, provided their shipping cartons
are marked “For In-School Use Only.”
FCC thus denied blanket exemption
requests for institutional users in gen-
eral. Purdue University and Georgia

State Board of Education requested ex-
emption for school sets. Motorola
asked that sets manufactured for
schools, hospitals, motels, hotels and
similar institutions be exempted.
Outgoing Chairman Newton N.
Minow and his successor in that post,
Commissioner E. William Henry, were
joined by Commissioners Kenneth A.
Cox and Rosel H. Hyde in majority.
Robert E. Lee, Robert T. Bartley and
Frederick W. Ford dissented.

Moss demands reply from Air Force—now!
WANTS INFORMATION ON APS’ ACTIONS AT CRASH SCENES

Representative John E. Moss (D-
Calif.) last week demanded an imme-
diate reply from the Air Force explain-
ing its failure to inform his subcommit-
tee why military police have been told
they may in some cases restrain news-
men in civilian areas. -

Representative Moss said the Air
Force has informed its military police
that regulations prohibiting the use of
force at accident scenes outside mili-
tary jurisdiction are being revised and
force may be utilized “to prevent the
compromise of defense information” as
a “last resort.”

Having received no reply to his let-
ters of last month, Representative Moss,
who is chairman of the House Foreign
Operations and Government Informa-
tion Subcommittee, wrote Air Force
Secretary Eugene M. Zuckert Wednes-
day (June 5) that failure to answer
“will require public hearings by the
subcommittee not only on the subject
covered in the letters but also on the
continued delay in responding to seri-

Everyone “was acting in good faith,”
the Air Force said afterwards, but TV
news photographers were restrained
from taking pictures at the scene of a
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ous congressional inquiries.”

The basis for the subcommittee’s con-
cern about military interference with
newsmen is ‘“a very disturbing trend”
in incidents where newsmen have been
obstructed from doing their jobs by
military personnel acting in the name
of “security” (BROADCASTING May 27,
13 and Crosep CIrcuIT, April 15).

The incident cited in the subcommit-
tee’s most recent complaint involved
the crash of a B-58 on private property
in Indiana last fall (see photo).

Representative Moss' letter to Secre-
tary Zuckert notes that the Air Force
issued wallet-size cards to news photog-
raphers in 1958 which “excerpted Air
Force Regulation 190-10 and pointed
out that military police cannot use force
against civilian photographers in civilian
areas.” The action followed a compre-
hensive subcommittee study, Represen-
tative Moss recalled.

He pointed out that the service or-
dered the cards withdrawn on Feb. 4
this year and advised its personnel that

B-58 crash on private property in
Indiana last fall. Picture was furnished
from a 16 mm film clip shot by WTHI-
TV Terre Haute, Ind.

the ban against force was “unrealistic.”

Representative Moss asked Secretary
Zuckert last week:

“1. What specific statute or execu-
tive order grants authority for An
Force military police to take police ac-
tions on non-military property?

“2. If civilian photographers resist
military policemen using force againse
them in civilian areas, what is the na-
ture of the charge which would be
lodged against them?

“3. What criteria are employed . . .
to determine whether classified infor-
mation is aboard military aircraft which
are forced down in civilian areas , . .?”

The congressman also wrote Defense
Secretary Robert S. McNamara last
month inquiring about overall military
policy in this area.

WCCET gets FCC support
in bid for channel 9

The FCC last week backed the
would-be educational applicant for
channel 9 in Wausau, Wis., denying the
request from commercial applicants
Midcontinent Broadcasting Co. and
Central Wisconsin Television Inc. that
Wisconsin Citizens Committee for Edu-
cational Television Inc., be removed as
a party in the proceeding.

Central Wisconsin is permittee of
WCWT(TV) on channel 9 in Wausau
and has applied for more time to con-
struct the station and to assign the con-
struction permit to Midcontinent.
WCCET and wsuv-Tv (ch. 7) that
city, have opposed the applications, and
charged Central Wisconsin with traffick-
ing in construction permits (BROAD-
CASTING, Jan. 28). WCCET would op-
erate a noncommercial educational sta-
tion on channel 9.

Central Wisconsin and Midcontinent
had requested WCCET’s removal on
the grounds that it would expedite the
conclusion of the hearing on their ap-
plications. They also said that the con-
duct of the educational group’s attorney
constituted contempt of hearing. Both
charges were opposed by the FCC’s
Broadcast Bureau as well as by wsau-
Tv and WCCET.

Hearing ordered on
Relay license renewal

The FCC has ordered a hear-
ing to determine if a renewal of the
licenses of Teleprompter Transmission
of Kansas Inc., a microwave relay feed-
ing a CATV system in Liberal, Kan.,
also owned by Teleprompter Inc., would
injure the operation of xTvc(TV) En-
sign. At the same time the commission
granted a Teleprompter application to
extend in service to Beaver, Okla.

KTvC had requested that the Tele-
prompter applications be denied on the
grounds that their operation threaten
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the existence of xTvc. Teleprompter
replied that its operations did not
threaten the Ensign station (AT DEAD-
LINE, Feb. 25).

The commission granted the ex-
tended service to Beaver on the grounds
that Beaver represents only 1% of the
homes served by KTvc.

Commissioner Kenneth Cox dissented
to the commission’s decision. “I think
the grant of construction permits for
a three channel station at Liberal to
permit service to Beaver prejudges the
matters concurrently set down for hear-
ing,” the commissioner said. Commis-
sioner Cox said that if the renewal ap-
plications are denied, the Beaver service
will prove useless.

War censorship plan
to be released

The Office of Emergency Planning
told a House information subcommit-
te last week that its war censorship
plans are about as ready as they will
ever be and will make them public.

But the OEP offered no solutions
for short-of-war information problems
such as those which developed during

the Cuban missile crisis last fall.

The office intends to issue its hereto-
fore confidential voluntary war infor-
mation plans to news media because “it
would probably be impossible, following
nuclear attack, to distribute the code
and bring about effective understanding
of its use,” said Edward A. McDormitt,
director of the OEP, in testimony be-
fore the Foreign Operations and Gov-
ernment Information Subcommittee on
Wednesday (June 5). (See BROADCAST-
ING, May 8, 1961 for text of the
code.)

The subcommittee ended its exten-
sive hearings into censorship problems
last week and prepared to draft a re-
port which may be available at the end
of the summer.

“We hope to make some contribution
in the way of guidelines,” said Repre-
sentative John E. Moss (D-Calif.),
chairman. “ . . . At the very least I
hope we can stimulate a lot of good,
sharp discussion inside and outside of
the government.”

The subcommittee released a ‘‘sani-
tized” version of Mr. McDermott’s
testimony, which was given in closed
session like others in the past two weeks
—the subcommittee’s first secret settings

CLOSE CIRCU!T TELEVISION

FOR INTER-OFFICE COMMUNICATION
OPERATION SYSTEM CONTROL
EDUCATION AND RESEARCH

MELVISION

in its eight-year history.

Foreign Help Needed = Mr. McDer-
mott pointed out that “voluntary cen-
sorship of the domestic public media
cannot be successful without censor-
ship of international communications.

. .Information cannot be withheld on
the domestic front when it is available
on international circuits from foreign
correspondents, diplomatic and other
sources.”

Once war is declared the Department
of Defense would assume initial re-
sponsibility for censorship, Mr. McDer-
mott said, but civilian news executives
would take over as soon as possible.

Byron Price, chief of the Office of
War Information in World War II and
now consultant to OEP, “has agreed
again to serve as the initial director,”
Mr. McDermott said. Theodore Koop,
CBS vice president; Jack Lockhart, as-
sistant executive editor of the Scripps-
Howard newspapers and William P.
Steven, editor of the Houston Chronicle
“are typical of the key staff that will be
working with Mr. Price,” the OEP boss
said.

The office is currently reviewing its
censorship code, Mr. McDermott said.
“We believe the degree of readiness

With the exception of the image tube (“Visicon” 7038), the
TV Camera thus
assuring a more compact and lighter camera

“Melvision” is completely transistorized,

Besides function-
can be

ing as a completely self-contained unit, “Melvision”

remote control units, and
banks,

— almost anywhere, in or outdoors,

combined with various receivers,

other accessories for use in plants, offices, stores,

laboratories,

- -
MITSUBISHI ELECTRIC CORPORATION

Head Office: Mitsubishi Denki Bldo.. Marunouchi; Tokya
Cable Addrets: MELCO TOKYO
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in the field of censorship is about as far
advanced as any such standby arrange-
ment can be.”

Suggestions Coming = A group of
media representatives, some of whom
met with the subcommittee earlier this
year and with the OEP last month, will
meet again June 18 to offer suggestions
on the revised code which they re-
viewed May 9.

Offering no solutions for short-of-
war emergencies (“periods of worse-
ning tension,” Mr. McDermott called
them), he suggested that if the code “is
kept up to date and in the hands of the
media it will do much to give ap-
propriate guidance in times of increas-
ing tension. . . .”

“The judgement and the exercise of
a high sense of responsibility by the

individuals who will be releasing infor-
mation during a period of great tension
becomes of great importance,” Mr.
McDermott said.

FCC told to show
cause in AM appeal

A federal court in Washington last
week ordered the FCC to show cause
why it shouldn’t be enjoined from up-
setting the status quo in the AM broad-
casting processing line until the court
rules on the appeals against the com-
mission’s AM freeze.

The order, issued on its own by the
U. 8. Court of Appeals for the District
of Columbia June 4, proposed to pro-
hibit the FCC from making any grant
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for a standard AM radio station in any
instance where an allegation is made by
an applicant or would-be applicant for
mutually exclusive facilities.

The FCC is required to answer by
tomorrow (June 11). The applicants
will have chance for rebuttal.

The proposed order came three days
after the three-judge appeals panel
heard arguments by potential and pro-
spective applicants for AM facilities re-
fused by the FCC because of the com-
mission’s freeze on AM applications
imposed a year ago (BROADCASTING,
June 3).

The show cause order was issued by
the same judges who heard the argu-
ment—Chief Judge David L. Bazelon
and Judges George T. Washington and
Walter M. Bastian.

A new approach to ASCAP TV impasse

ALL-INDUSTRY COMMITTEE ATTACK TAKES ANTITRUST ROUTE

Television stations will launch a new
attack shortly to establish their right to
limited licenses for the use of the music
of the American Society of Composers,
Authors, and Publishers.

The All-Industry Television Stations
Music License Committee has voted to
seek a court ruling that the antitrust
law requires ASCAP to issue the sort of
license they have requested.

The new tack was announced last
week by Hamilton Shea of wsva-Tv
Harrisonburg, Va., chairman of the
All-Industry group.

Specifically, he said, the suit will

contend that antitrust law prevents
ASCAP from requiring stations to take
licenses for the use of ASCAP music
in one form of programing (syndicated
and feature films) in order to get li-
censes for the use of ASCAP music in
another form of programing (locally
originated shows).

Block Booking = This requirement,
the committee contends, is akin to
“tie-in sales” or “block booking,”
which have been held illegal.

Mr. Shea compared it to the dis-
credited practice by which “you have
to take the rum to get the scotch.”

There will be at least four and
possibly five big-money TV quiz
shows on the networks by this time
next year, Jerry Hammer, producer
of various audience participation
shows, predicted in an interview last
week.

Mr. Hammer, who is president of
Jerry Hammer Productions, New
York, is preparing a big-money quiz
program which he will submit to
several interested advertisers within
eight weeks. He described it as a
program in which a celebrity will
pit his general knowledge against
that of an ordinary citizen.

He believes that the new 100
Grand program on ABC-TV will be
a “smash success” and result in a
growing number of big-money quiz
shows on the networks by replace-
ment time next January. He noted

Another round of quiz shows is in the wings

that such programs can be brought
in for $40,000 to $50,000 per half-
hour episode and attract large audi-
ences for the comparatively modest
production investment.

Can such shows be “rig-proof”?
Mr. Hammer, who produced the
Camouflage program on ABC-TV,
believes they can.

He explained:

“It is now clear that it is illegal to
rig a show. We never had any
trouble on Camouflage, though ad-
mittedly the money given away was
fairly modest. We had everyone as-
sociated with the show and every
contestant sign affiidavits warning
them they were liable for prosecu-
tion if they performed a dishonest
act. No one was told five or six
years ago that he could be tried for
performing anything dishonest. I
think this is the big difference.”
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The new attack was decided upon
after two appeals had failed to upset a
lower court’s ruling that ASCAP is
not required, under the consent decree
that governs its operations, to issue TV
music licenses exempting feature films
and syndicated programs.

The committee has sought licenses
under which stations would have to pay
ASCAP directly for only such ASCAP
music as they use in locally originated
programs. Music played in syndicated
and feature films produced in the fu-
ture, the committee contends, should
be licensed directly to the producers
at the time of production, not to the
stations that subsequently buy those
programs.

Separate Contracts = Music used in
network programs is covered in licenses
negotiated by ASCAP with the net-
works and is excluded from the sta-
tions’ license contracts. In the same
way, the committee claims, music in
feature and syndicated films should
also be excluded.

The ruling that ASCAP’s consent
decree doesn’t require such an exclu-
sion was handed down by Chief Judge
Sylvester Ryan of the U. S. Southern
District Court in New York. On juris-
dictional grounds the U. S. Supreme
Court and more recently the U. S.
Second Circuit Court of Appeals in
New York refused to hear the com-
mittee's appeals.

Legal authorities feel that the way
may now be open for a second appeal
to the Supreme Court. The desire-
ability of a second try is being con-
sidered by the committee and its legal
counsel, the New York firm of Dono-
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van, Leisure, Newton & Irvine.

Such an appeal, if taken, may be in
addition to the new suit, which will
ask for a declaratory judgment and
presumably will be filed in Judge Ryan’s
court.

Express Route = Mr. Shea noted that
other antitrust claims could be filed,
but said the declaratory-judgment
route was chosen because such pro-
ceedings get preference on the court
calendar and hence could be expected
to reach quicker decision.

Even so, legal authorities estimated
that the proceeding would take a year
under the most favorable conditions.
The decision then will almost certainly
be appealed by the loser.

Meanwhile, stations continue to
operate under their old ASCAP TV li-
censes, which expired Dec. 31, 1961,

The All-Industry group represents
more than 350 TV stations. Commit-
teemen at the meeting that set the new
course were Chairman Shea; David
Baltimore, wBRE-Tv Wilkes-Barre, Pa.;
Robert A. Dreyer, Metropolitan Broad-
casting; J. B. Fuqua, WJBF(TV)
Augusta, Ga.; Clifford Kirtland Jr,,
Transcontinent Stations; Nathan Lord,
WAVE-TvV Louisville, Ky.; John McCoy,
Storer Broadcasting; Andrew Murtha,
Time-Life Broadcast; D. L. Provost,
Heart Stations; Robert Smith, wcyB-Tv
Bristol, Va.; Charles Tower, Corinthian
Stations.

Trans-Lux to syndicate
‘Mack and Myer’

Trans-Lux Television Corp. will in-
vest more than $1.5 million for the pro-
duction of a syndicated live action TV
comedy series for children called Mack
and Myer for Hire, Richard P. Brandt,
president, announced last week.

The series, to be produced for Trans-

Joey Faye (1), and Mickey Deems
One's Mack, the other's Myer
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New!

from SPOTMASTER
the 500A and 505A
Cartridge Tape Systems

500 A —complele recorder
playback unit

505 A—playback unit

Now advanced design and

modular construction assure split second
operation, outstanding dependability

With sleek new eye-appeal to match its ease of operation, the 500A
series joins the SPOTMASTER family of equipment. On five continents,

more stations use more SPOTMASTERS than any other cartridge tape
systems.

* New Compact Design

« Quality Engineered

+ Field Tested, Field Proven
» Modular Construction

« Easy Maintenance

* Most Comlpete Line
« Competitive Prices
« Lease or Purchase
Iron-clad,

Full Year Guarantee

For complete details and specifications, write or phone:
— BROADCAST ELECTRONICS, INC.

—
—— = 8800 Brookville Road, Silver Spring, Maryland
Area Code 301: JUniper 8-4983

Sold nationally by: Canada:

Northers Flectric
COMPANY LIMITED
branches from coast-to-coast in Canada

VisuaL ELECTRONICS
356 W. 40th St., New York, N.Y.




Los Angeles is a city of private au-
tomobiles, whose owners drive them-
selves to work, school and market. In-
escapably, Los Angeles is also a city of
traffic tie-ups and one of the major
endeavors of the drivers of the more
than 1.5 million passenger cars that
throng the streets and freeways each
workday morning and evening is to
learn about these trouble spots in time
to avoid them. That’s a major reason
that most cars are equipped with ra-
dios and that most car radios are
turned on. It’s also the reason that
traffic time is prime time for Los An-
geles radio and that many stations vie
to get each motorist to set his car ra-
dio dial at their frequency.

No one tries harder or succeeds
better than KMpc. Mobile units are
a tool in trade for most stations who
attempt to report the city's traffic flow,
or its stoppages, and xmpc has four
of them. Most Los Angeles stations
also are tied into the Sigalert system
which brings all police traffic reports
directly into the station for broadcast
to the public. Sigalert was invented
by Loyd Sigmon, engineer-executive
who is executive vice president and
general manager of KkMpc. Since its
inauguration in Los Angeles on Labor
Day 1955, the Sigalert system has
been adopted by other cities, includ-
ing San Francisco, San Diego, Seattle,
Minneapolis and St. Paul.

Mr. Sigmon, while properly proud
of his brainchild, was aware that Sig-

KMPC's fleet keeps the motorists moving

alert alone was not enough to solve
the problems of the Los Angeles mo-
torist. Police reports ate excellent,
but they take time to travel through
official channels and sometimes do not
reach their traveling target until he
is enmeshed in the jam they were try-
ing to warn him away from. Mobile
units, traveling the same thorough-
fares as the private autos, can also get
caught in the tie-ups they are report-
ing. For greater maneuverability,
KMPc added a motorcycle to its mo-
bile units, but even this did not satis-
fy Mr. Sigmon.

Loyd Sigmon

Copters Added » Something better
was needed, he felt, something that
could spot trouble on the road with-
out getting mived up in it. So, on July
1, 1959, two helicopters were added
to KMPC’s vehicular inventory. With
its Airwatch service KMpC was able to
spot trouble from the air and the
ground, and the combination of the
two viewpoints has worked well for
reporting the normal workday traffic
picture. But the Los Angeles traffic
pattern is bigger than the city and its
immediate environs, especially on
weekends, when the lure of the desert
sun, ocean breeze, the foreign at-
mosphere of Solvang, or the wonders
of the San Diego zoo may take the
family auto 150 or more miles away
from Los Angeles.

Traffic jams are no novelty to these
weekend motorists, so inevitably kmpc
expanded its service area to meet their
need for fast, accurate reporting of
conditions on the road ahead. But heli-
copters are not designed for wide range
service, so KMPC added an airplane to
its fleet, a Beech Baron that can op-
erate at speeds from 120 to 230 miles
per hour and readily cover traffic
within 200 miles of Los Angeles in
any direction, including west across
the ocean to Catalina Island to report
on wind and tide for the benefit of
Sunday sailors.

KMPC has set up a subsidiary cor-
poration, Sigalert & Airwatch, to op-
erate and maintain its ground and air

Lux Tv by Sandy Howard Productions,
New York, at the Hempstead Studios in
Long Island, New York, will start with
200 15-minute programs featuring
comedians Joey Faye and Mickey
Deems. The format will be slapstick
comedy with the performers depicting
partners who are available for varied
job assignments.

Two pilot programs are now avail-
able for screening with full-scale pro-
duction to begin in July. The release to
stations will be in late fall or early 1964.

Mr. Brandt believes the series will
fill a “comedy void” in children’s pro-
graming, explaining there is an absence
of contemporary “visual” comedians
performing for youngsters in up-to-date,
universally recognizable situations.

Film sales ...

The Saint (Independent Television
Corp.): Sold to kTvu(TVv) QOakland-San
Francisco; wcpo-Tv Cincinnati; KXTv
(Tv) Sacramento, Calif.; wrTv(TV) In-
dianapolis-Bloomington; KING-Tv Seattle;
KcTo-TV Denver; WkRG-TV Mobile, Ala.;
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WTAR-TV Norfolk, Va.; wFTv(TV) Or-
lando, Fla.; wcsH-Tv Portland, Me.;
wTvN-Tv Columbus, Ohio and WHBE-TV
Rock Island, IlIl. Now sold in 12 mar-
kets.

Dick Powell Theater (Four Star):
Sold to xrvu(Tv) San Francisco-Oak-
land; wxow-Tv Madison, Wis.; wooD-
Tv Grand Rapids, Mich. and wrvr(TV)
Tampa-St. Petersburg, Fla. Now sold in
20 markets.

The Detectives (Four Star): Sold to
Mutual Savings & Loan Association and
Roy Butler Lincoln/Mercury for alter-
nate week sponsorship on KTBC-TvV Aus-
tin, Tex. Now sold in 51 markets.

Rifleman (Four Star): Sold to KoNO-
Tv San Antonio, Tex.; wsix-Tv Nash-
ville; wkow-Tv Madison, Wis.; WESH-TV
Daytona Beach-Orlando, Fla.; WRCB-TV
Chattanooga; wrtvM(Tv) Columbus,
Ga.; WrGB(TV) Schenectady, N. Y.
and WXEX-Tv Richmond-Petersburg,
Va. Now sold in 35 markets.

35 feature films (Embassy Pictures

Corp.); Sold to xAKE-Tv Wichita, Kan.;
KERO-TV Bakersfield, Calif.; weMJ-TV
Youngstown, Ohio; WBIR-TV Knoxville,
Tenn.; wrBC-TV Greenville, S. C. KsLa-
Tv Shreveport, La. and koAT-Tv Albu-
querque, N. M. Portions of this film
package now sold in 48 markets.

Dobie Gillis (20th Century-Fox TV):
Sold to xHJ-TV Los Angeles; WNac-Tv
Boston and WHBQ-TV Memphis.

Follow The Sun (20th Century-Fox
TV): Sold to kHJ-Tv Los Angeles and
CKLW-TvV Windsor, Ont.-Detroit.

Bus Stop (20th Century-Fox TV):
Sold to kHJ-TV Los Angeles.

Century I, 30 feature films (20th
Century-Fox TV): Sold to wisH-Tv In-
dianapolis; KxTv(TV)  Sacramento,
Calif. and ckLw-Tv Windsor, Ont.-De-
troit.

Adventures in Paradise (20th Cen-
tury-Fox TV): Sold to kXTv(TV) Sacra-
mento, Calif. Now sold in 68 markets.

Seveﬁ Art's Volumes 1, 2 and 3
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mobile equipment, including a travel-
ing studio which serves as a news cen-
ter for continuing remote stories like
the Bel Air fire in the fall of 1961.
This multi-million dollar blaze was
first spotted by a KMPC copter pilot,
who alerted the fire department. Head
of the S & A operation is its execu-
tive vice president, Herb Green, form-
erly in charge of transportation of
Gene Autry’s traveling shows and
rodeos, including people, props and
livestock. (Mr. Autry is majority
stockholder of Golden West Broad-
casters, owner of KMPC and other
Pacific Coast stations.)

More Than Traffic » While traffic
is the chief concern of the Sigalert &
Airwatch crew, it is far from their
only one. There was the time when
Captain Max Schumacker, Airwatch
pilot-reporter, heard a police report
that four teen-age boys had been seen
in a rubber raft on the Los Angeles
River, swollen by rain, and were
headed for certain trouble and pos-
sible drowning. (All KMpc mobile
units, ground and air, are equipped
for monitoring police calls.) Attempts
to throw the youths a rope from shore
had failed. Schumacker located the
raft, dropped just above it, cocked his
craft to one side and gunned the en-
gine, setting up a breeze strong enough
to blow the raft ashore.

KMPC’s Airwatch schedule is con-
centrated weekdays 7-9 a.m. and 4-6
p.m., with at least one report from the
air every 15 minutes. On Saturday,
the hours are 11 a.m.-1 p.m. and 4-7

p.m. The Sunday schdeule begins the
same, 11 a.m.-1 p.m. but is later in
the evening, starting at 6 and running
to 8, or 9 if the traffic is heavy enough
to warrant the extra coverage. Mid-
week, one copter and one ground unit
will be out, with two of each on the
job Monday and Friday at traffic
peaks. Weekends find the copter
joined by the plane to provide the ex-
panded coverage needed then, with
two mobile units on the freeways.
Sustaining Only » Although the air
and ground mobile units and their
communications equipment represent
an overall investment of $174,500 and
the annual operating cost is $144,-
000, including salaries and mainten-

ance, KXMPC’s traffic broadcasts are
not for sale. “We’ve been approached
by quite a number of advertisers who
would like to sponsor our traffic bul-
letins, but we’ve always said no,” Mr.
Sigmon stated. *“This way we’re free
to report what we see as we see it,
with no equivocation such as might
occur if we had to report a traffic jam
due to a blowout when our sponsor
was a tire company. Also, when we
do it purely as a public service we can
alter our schedule at a moment’s

notice if we think it advisable, without
having to consult an advertiser or his
agency, which might be difficult to do
during the evening traffic time or over
a weekend.”

r

KMPC's Airwatch fleet

(Seven Arts Associated): Sold to Cana-
dian Broadcasting Corp., for O&0 TV
stations CBLT Toronto; cBot Ottawa,
cBUT Vancouver, B. C.; cBuT Halifax,
N. S.; cewT Winnipeg, Man.; ¢cBXT Ed-
monton, Alta., and csYT Corner Brook,
Nfld.

KTTV packaging tennis
series for $1 million

A new championship sports series,
World Championship Tennis, was taped
last week by KTTV(TV) Los Angeles at
the Riviera tennis club, with such top
tennis professionals as Pancho Gonzales,
Lew Hoad, Ken Rosewall and Rod
Laver competing in one-hour singles
matches. Ten tape programs will be
broadcast over a special network which
KTTV is organizing as it did last spring
for the Bing Crosby golf tournament.

Each broadcast includes eight com-
mercial minutes, so the series can ac-
commodate four individual sponsors.
The package will be priced at $1 million.

KTTv is producing it in association

BROADCASTING, June 10, 1963

with tennis promoter Jack Kramer, who
does the play-by-play reporting, and the
professional tennis association. John
Vrba, vice president and manager of
xTTV productions, expects to have the
first tape or two ready for prospective
sponsors and agencies this week.

The program operates on the king
of the hill principle, with the winner of
the first match continuing in further
matches, until he is defeated. All the
contests are single matches, with the
weekly winner receiving $2,000 and the
loser $500.

TV news called most accurate

Television coverage of news was
rated most accurate and truthful in
presentation in a study of Wisconsin
adults, compiled by the University of
Wisconsin Survey Research Laboratory.

TV was ranked first by 42% of the
1,057 respondents; 37% favored news-
papers and 21% preferred radio.

Newspapers were regarded as the
most important source of information
by 45%, TV by 31% and radio by

24%. In local news coverage, newspa-
pers received 62%, radio 32% and
television 6%.

The interviews were carried out in
1962 under a grant from the univer-
sity’s Graduate Research Committee.

Non-discrimination pact

A joint statement of policy has been
issued by the American Federation of
Television and Radio Artists (AFTRA)"
with major elements of the broadcast-
ing, advertising and recording industries
to continue its policy of racial non-dis-
crimination in the employment of tal-
ent.

The policy was signed by AFTRA
with employers, producers, networks,
stations, independent packagers, tran-
scription companies, phonograph re-
cording firms, agents, managers and
impresarios. It was also reviewed and
agreed to by a committee representing
advertisers and agencies employing and
using talent in TV and radio.
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The Greeks had a word for it. In
fact, they had two words: “megale”
meaning great and “polis” meaning
city. Put them together, as XNX Los
Angeles has done, and you get “meg-
alopolis,” great city. Add an alert
news operation and the result is what
KNX calls Megalopolis at Night, four
hours of air time each weekday eve-
ning devoted to informing Southern
Californians about the megalopolis
in which they live.

The audience for Megalopolis at
Night has shown a steady growth
since the program’s first of the year
debut. Letters and phone calls show
that it has a good following among
the civic-minded citizenry, the peo-
ple who are the opinion molders of
the area. These are important to
KNX both as a communicator and as
a commercial enterprise, because
they are also the kind of people that
are important to many advertisers.

“In January-February of 1962, 8-
11:30 p.m., Monday through Fri-
day, we had an average of 35 spot
availabilities per evening for sale,”
reports Robert P. Sutton, CBS Radio
vice president and KNx general man-
ager. “Our average sale during that
period was 15 spots, or 43%. In
January-February 1963, 7:35-11:30
p.m.—the total Megalopolis show—
there was an average of 44 availabil-
ities per evening. During these two
months of 1963 the average sale was
30 commercials, twice as many
actual commercials and approximate-
ly 68% sold out.”

Don Ross, moderator, introduces
Megalopolis at Night (Monday
through Friday) this way: “Add the
sounds of laughter, applause, weep-
ing and myriad others to the multi-
tude of sounds you are hearing and,
perhaps, you will be able to gain a
better understanding of the area in
which we live: its frailities, fashions,
fads, fantasies and its facts. A
sprawling city whose causes and ef-
fects reach from Santa Barbara
[about 100 miles north of Los An-
geles] to the Mexican border [about
150 miles south], from the moun-
tains to the sea. This is the megalop-
olis known as Southern California.”

On The Scene = For the next four
hours, Mr. Ross and his fellows in
the studio (George Walsh, Bill Pow-
ell and Don Baker) or those roam-
ing the area in mobile units (Jim
Zaillian, George Martin and Lloyd
Perrin) keep their listeners abreast
of the latest news developments with
eye witness on-the-spot reports from
the roving reporters and telephone

KNX has sale success with ‘Megalopolis’

interviews from the studio. Hourly
newscasts add regional, pational and
world news to the local coverage.

The dramatic highlights of the
four-hour Megalopolis broadcasts
come chiefly from the on-the-scene
as-it-happens news coverage of the
roving reporters in the KNx mobile
units. Such as a night when Jim
Zaillian and Ralph Wilson in Mobile
Unit No. 2 heard a police call
broadcasting the description of two

Mr. Ross
men wanted in connection with an
ADW (assault with a deadly weap-
on). They drove to that part of
town, spotted the car (whose de-
scription and license number had
been given on the police broadcast)
and kept it in sight until it stopped
at a drive-in restaurant. They passed
the word to a nearby motorcycle
policeman. The officer and his part-
ner drew their guns and approached
the wanted men, who surrendered.
But there is more to Megalopolis
than police reporting. Three 45-min-
ute periods within the program’s
framework are devoted to telephone
sessions between authorities in the
KNXx studio and listeners at home
with questions they want answered.
On Monday “The Communist Chal-
lenge” permits the public to interro-
gate experts in the various phases of
communistic activity at home and
abroad. Through “Ask the Mayor”
on Tuesday and “Ask City Council”
on Thursday Los Angeles residents
can get direct answers from the
heads of city government. From
time to time the Megalopolis broad-
casts also include in-depth explora-
tions of topics of general interest.
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History series available

The first six tapes, containing 30 in-
stallments of American History Five,
will be mailed to stations requesting
them on June 15, William C. Thomp-
son, program manager of KGBS Los
Angeles, who is supervising the his-
torical series, said last week. The full
series of 65 programs, each running
4142 minutes, traces the history of the
U. 8. Dr. Russell Caldwell, associate
professor of history at the University
of Southern California, is writer and
voice of the series, which xGBs is pro-
ducing in cooperation with USC,

Storer Broadcasting Co., owner of
KGBS, is underwriting the cost of the
programs and making them available
to any radio station in the country for
a minimum charge of $30 for the series
—Iless than 50 cents a show—to cover
costs of mailing, tapes and dubbing.
The series is so designed, Mr. Thomp-
son said, that the installments can be
programed either as a daily strip or
combined into a weekly half-hour.

Program notes...

Speed courses on ETV = Condensed
versions of two television courses, The
New Biology, and The American Econ-
omy will be telecast by affiliates of the
National Educational Television net-
work during the next academic year.
The American Economy was formerly
a part of CBS-TV’s College of the Air.
It will be cut from 128 to 60 half hours
and shown twice a week. Highlights of
the New Biology will be abridged from
160 to 90 of the original lessons and
aired three times a week.

The ICBM record = Intercontinental
Broadcast Media, a division of Purcell
Productions Inc., New York, is distrib-
uting a long-playing album to radio sta-
tions and station representatives on
ICBM operations. It demonstrates the
company’s programettes on cars, sports,
health and household hints and other
subjects, and its radio jingles.

Programs probe China problem = Met-
ropolitan Broadcasting Television sta-
tions will air two hour-long programs,
China and the Bomb, examining the
effects on U. 8. foreign policy expected
to result from Communist China’s ac-
quisition of nuclear weapons.

Schedule switch = CBS-TV’s daytime
drama, The Edge of Night, will move
to the 3:30-4 p.m. EDT slot beginning
July 1. Moving to the 4:30-5 p.m.
period will be The Millionaire.

WB sales » Sales amounting to $2.6 mil-
lion were completed by Warner Bros.
Television from March 15 through May
31, it was announced last week by
Joseph Kotler, vice president. He re-
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ported that 58 off-network program sales
were made during the period to 35 sta-
tions.

The sales leader was Cheyenne (20
markets), followed by Hawaiian Eye
(10), Lawman (7), Bronco (5), Mav-
erick (4), Surfside 6 (4), The Roaring
20's (4), Sugarfoot (2) and Bourbon
Street Beat (2).

Chicago syndicator » Stewart Film Co.,
Chicago, has been formed by Jim Stew-
art, producer and on-air personality at
wekB(Tv) Chicago, to produce and
syndicate nationally a new series of
more than 100 programs under the title
of Safari. Filmed in Africa, each pro-
gram runs five to seven minutes, Initial
sale has been made to WBKB, Mr. Stew-
art said.

Five part program = Something new is
being added to television’s dramatic
series—a five-part program—by Jack
Webb, executive in charge of television
at Warner Bros. Five consecutive one
hour weekly segments of 77 Sunset
Strip this coming season will be devoted
to a high adventure story starring Efrem
Zimbalist and amply loaded with guest
stars. Eight writers are working on the
scripts for the five-part drama, which
is slated to go into production this
summer.

Long distance consecration = A kine-
scope recording by wBAL-Tv Baltimore
of the consecration of Bishop-Elect
Cedric E. Mills, new Bishop of the Mis-
sionary District of the Virgin Islands,
was used by wBnNB-TV Charlotte-Amalie,
V. L, to televise the consecration to the
islanders. The ceremony, at Saint James
Episcopal Church in Baltimore, was
broadcast by WBAL-TV as a public affairs
program.

Yankee news = Pat Romano, former
radio newsman, has announced the for-
mation of N. E. Audio News Service, a
New England firm which offers voice
reports, news, mobile reports, air checks
and other broadcast services. Headquar-
ters of the new company are located at
313 East Street, Dedham, Mass.

TV tour = New half-hour TV series,
Let's Discover America, is being devel-
oped by Shadowvision, Hollywood pro-
duction organization, for 1964-65 sea-
son. Programs to be filmed in color,
will take viewers to the capitals of the
50 states of the union, with the governor
of each state acting as host for a tour
of the capital and a look at some of the
state’s outstanding developments.

Pay TV lectures » RKO General Phone-
vision Co. and W. Colston Leigh Inc.
signed an agreement under which the
Leigh firm will provide well-known lec-
turers to appear on RKO General’s sub-
scription TV station in Hartford, start-

BROADCASTING, June 10, 1963

PARAMOUNT HAS BIG TELEVISION PLANS

Imminent announcement will place company in ‘forefront’

Paramount is in the process of en-
tering into an arrangement that will
place the company “in the forefront”
of producers of TV programs, Barney
Balaban, president of Paramount Pic-
tures Corp., announced last week at
the annual stockholders meeting in
New York.

Mr. Balaban did not elaborate on
the project, but said an “important
announcement” will be made shortly.
He noted that through its subsidiary,
Talent-Associates-Paramount Ltd., the
company already is active in TV, but
said the new association will “make us
an important supplier of television pro-
graming.”

He told stockholders that Paramount

has a library of almost 200 post-1948
features, which are not yet in TV dis-
tribution. Mr. Balaban pointed out that
Paramount is the only major motion
picture company which has not dis-
posed of any portion of its post-’48
films to TV. He added the company
was in a “similar situation” with re-
spect to its pre-1948 features and
stressed it made a favorable arrange-
ment with MCA. The gross return to
Paramount on contracts totaling $62
million amount to more than $44 mil-
lion to date, Mr. Balaban reported,
but he added that Paramount has a
guarantee of $50 million on the pre-
1948 library.

ing in June. Among those scheduled to
appear are writer-commentator Emily
Kimbrough, singer-actor Ray Middleton
and syndicated columnist Art Buchwald.

Cape bureau = A news bureau to cover
Cape Canaveral and Broward county
has been formed by wesH-Tv Daytona
Beach-Orlando, Fla. The news bureau,
located in Cocoa Beach, Fla., will be
headed by Jay Barbree, an NBC News
correspondent at Cape Canaveral. Mr.
Barbree will continue his coverage for
NBC.

Travel films » A series of 26 half-hour
programs titled Holiday Time is avail-
able to TV stations on a “free loan”
basis from Association Telefilms. The
programs cover a variety of sport,
travel and outdoor-living topics. Ques-
tions about the series should be directed
to Association Films, 347 Madison
Avenue, New York.

Russian novel for TV = A current best
seller from Russia, One Day in the Life
of Ivan Denisovitch, will be televised
next fall on NBC-TV's The Chrysler

Show Hosted by Bob Hope. The one-
hour play will be produced by Revue
Studios from a script being prepared
by Clarence Greene and Russell Rouse,
owners of the property.

Sign with Revue = Joe Connelly and
Bob Mosher have signed a new pact
as creator-producer team with Revue
Studios. Mr. Connelly and Mr. Mosher,
with Revue for the past 10 years, are
finishing a pair of comedy series for
1964-1965 season, under their Kayro
Productions banner.

Anniversary show expanded » In cele-
bration of its 15th anniversary on CBS-
TV, The Ed Sullivan Show will be ex-
panded to 90 minutes on June 23 (8-
9:30 p.m. EDT) from its usual one-
hour format. The anniversary show will
feature some of the highlights in the
15 years of the variety program.

Series on Negroes = A series of five
discussion programs on the American
Negro today called Inside Black, is be-
ing presented by wnsc-Tv New York
this month on Sunday mornings (10-
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General Dwight D. Eisenhower
will be the first guest on a new week-
ly series, Credo, created by Storer
Broadcasting Co. New York, and
produced by the company’s New
York station waN, a Mutual affiliate

The series will be carried on Sun-

its

WHN New York
“Credo" series June 23, with Gen-
eral Dwight D. Eisenhower as first
guest. Discussing the show (I to r)
are John C. Moler, president and
general manager of WHN, Dr. Ken-

initiates

WHN's ‘Credo’ to be used on Mutual

days beginning June 23 (12:05-
12:30 p.m. in New York) and will
be made available to all Mutual sta-
tions, as well as all Storer stations
for broadcast from 2:35-3 p.m.
The show is described by the sta-
tion as dealing with “the vigilance

BT

doms Foundation at Valley Forge,
Pa., Mr. Eisenhower, and Don Beld-
ing, chairman of the foundation's
executive committee and modera-
tor of “Credo.”

required to protect and elevate un-
derstanding of the American free-
doms and heritage,” and will draw
its weekly guests from award win-
ners of Freedoms Foundation at
Valley Forge, Pa.

In addition to former President
Eisenhower, other guests scheduled
to appear on the interview program
include Captain William R. Ander-
son, U.S.N. (Ret.), former U.S.S.
Nautilus commander, Mrs Dester O.
Arnold, president of the General
Federation of Women’s Clubs, Len
Lesourt, executive editor of Guide-
posts magazine, Irving Feist, presi-
dent of Feist & Feist, and Robert
Allen, president of Fuller & Smith
& Ross, all recipients of the Free-
doms Foundation George Washing-
ton Award.

Don Belding, chairman of the
foundation’s executive committee,
will serve as moderator of the pro-
gram. The production and develop-
ment staff will include Ted Schnei-
der, wHN director of public affairs
as producer, and Solveig Weiland,
Freedoms Foundation coordinator of
radio programs, as director. Series
supervisors are Richard Foltz, Free-
doms Foundation senior vice presi-
dent, Joseph Keating, Mutual vice
president, and Roy Schwartz, wHN
operation manager.

10:30 a.m.). The programs with all-
Negro panels, will be under auspices of
the Protestant Council.

Shakespeare from the park = The
opening performance of the New York

Shakespeare Festival from Central Park
will be presented by wcss-tv New
York, Thursday, June 20 (7:30-10
p.m.). The play, “Anthony and Cleo-
patra,” will star Colleen Dewhurst and
Michael Higgins.

FANFARE ®

Zero stars = Screen Gems Inc. has
signed actor Zero Mostel for a weekly
half-hour situation comedy series, The
Zero Mostel Show, starting in October
1964. The property is being developed
by A. J. Russell.

‘Curiosity’ creates new theme for KNX
CBS OUTLET ADOPTS NEW IDENTIFICATION TAG

How curious is the radio public?
More than a little is the considered
opinion of xNx Los Angeles, which last
month adopted a new identification as
“KNX, curious radio in Los Angeles,”
to replace the “knx, CBS radio in Los
Angeles,” the former on-air ID,

To check its premise, the Monday
before the debut of the new tag, KNX
listeners heard “You have only five
days to send a post card with your name
and telephone number to XNXx.” On
Tuesday, the message said “four days”
and so on down to “one day” on Fri-
day. No prize was offered; no contest
was mentioned; just the “you have only”
spots broadcast five times each day.

The result convinced kKNX that the
public is curious. More than 5,000
cards and letters came in. Writers whose
cards are drawn and who are home to

82

get KNX’s call will receive “curious”
prizes” (one is a barbecue dinner at
home, with the station supplying four
four-pound steaks and the other food-
stuff, plus an imported carving set).

With the introduction of “curious
radio” on the air, newspaper ads, out-
door posters and bus cards were used
by kNX and its agency, Davis, Johnson,
Mogul and Columbatto, Los Angeles,
to tell the new tag to any who might
have missed hearing it.

Vote was slightly more
than WABC expected

The second annual “principal of the
year” election, conducted by waBc New
York, has mushroomed beyond expect-
ed proportions into an expensive ac-

counting problem for the station.

Listeners were asked to submit bal-
lots naming their choice for public or
private school principal of the year.
Contest rules permitted one person to
submit as many votes as he wished, pro-
vided each vote was on a separate bal-
lot. The voting ended June 1 with over
25 million votes already tallied and the
count expected to reach over 35 million.

To handle the tabulating task, wasc
has hired 40 additional personnel and
five Pitney Bowes Tickometer counting
machines. The counting staff has been
divided into day and night shifts and
are expected to be retained for two
more weeks to finish counting the back-
log of votes.

WABC reports that last year's contest
drew 3 million votes. This year’s vote
of some 35 million arrived in bundles
and cartons, and in several instances
students hired moving vans to carry
their bundles of ballots to the station.

In Dallas, xBoxX reported more than
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5.8 million votes were received Ly high
school students voting for “principal of
the year.” The Rev. Walter C. Mc-
Cauley, S. J., of Jesuit high school, was
the winner with more than 850,000
votes.

Chrysler or commode,
KQED (TV) auctions all

The ninth annual TV auction of
KQED(TV) San Francisco began Tuesday
(June 4) with more than $60,000 worth
of goods donated up to that time. The
channel 9 ETV operation raised $106,-
000 last year to account for 21% of the
station’s 1962 budget.

Items in the 1963 five-day auction
ranged from a $4,000 Chrysler auto-
mobile to $1,555 worth of paper bags—
107,520 to be exact. Also on the auction
block were a $645 Ampex recorder, a
$1,000 antique French commode, a
$600 stereo set, a $1,900 1909 Olds-
mobile (built in 1961) and a $2,400
Viking sauna bath (installed).

The station also auctioned off
some “priceless” items: a steel engrav-
ing of the White House, signed by Mrs.
Kennedy; a banana cake, baked by Mrs.
Edmund G. Brown, wife of the Cali~
fornia governor; a maid’s costume worn
by Shirley Booth in the Hazel TV
series, and a medallion necklace worn
by Elizabeth Taylor in “Cleopatra.”

An unusual donation was the four-
time sponsorship of Symphony Hall on
XABL. The station valued the item at
$2,000.

Drumbeats....

Salute to police = A special series sa-
luting each of the 300 policemen and
deputy sheriffs in Winston-Salem, N. C.,
was run by wsJs during national Police
Week. The station also carried a church
memorial service, broadcast in honor
of law officers who died in the line of
duty.

Supplemental promotion = To create
a guide to xcBs San Francisco, the sta-
tion has placed an eight-page newspaper
supplement in the San Francisco Ex-
aminer and San Jose Mercury-News,
which together circulate one-third of a
million copies. The station is sending
reprints of the article, “Talk of the
Town,” to Bay area advertisers and
agencies. The supplement includes
photographs of performers at work,
with captions telling of their specialties
and interests. and a week’s program
schedule.

Classical crossplugs = FM classical
music stations around the country are
being promoted by wcLv(FM) Cleve-
land. The station is running a series of
spots suggesting that FM portables be
taken on vacations. wCLv then gives the
call letters and frequency of a classical
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In Pittsburgh the Teen-age Under-
ground Musical Society of wryT ap-
pears to be ready to come out in the
open and do battle with the pro-
ponents of rock ’'n roll.

The campaign to enlist teen-agers
to wrYT's “‘good music” format has
led to the creation of such clandes-
tine, classical cells as the Beethoven
Brigade, Bach Battalion, Dvorak Di-
vision, and Puccini Patrol.

Begun in March, the station
reached a high point with a parade,
led by a 25-piece military band (pro-

WRYT's ‘shock troops’ ready to do battle

vided by the musicians’ union). Wil-
liam Steinberg, conductor of the
Pittsburgh Symphony, became com-
manding general of the underground
troops, whose jobs include “secretly
slipping Nelson Eddy records into
the neighborhood juke box and con-
cealing “Scheherazade” in the record
stack at your next twist party.”

With placards urging “Beat ‘em
Bach,” and “Ban Be-Bop and Climb
with Cliburn,” wyrT feels the parade
has stirred its underground move-
ment’s patriotic soul.

music outlet in another part of the
country and recommends that listeners
vacationing in that area listen to the sta-
tion. Special emphasis is given to pro-
moting QXR Network stations, of
which wcCLv is a member.

Seconds count » One second was worth
a color television set to Rod MacDonald
of Guild, Bascom and Bonfigli, San
Francisco, who came closest of 421
entrants in guessing the splashdown
time of Major Gordon Cooper. The
astronaut’s splashdown was used by
wFGA-TV Jacksonville, Fla., to promote
the station's coverage of the 22-orbit

.

(=

flight from Cape Canaveral for NBC.
Timebuyers in 167 agencies entered.
Mr. MacDonald’s estimate was Thurs-
day, May 16, 6:24:44 p.m. EST. The
official Mercury Control time was 6:24:
43,

Charities get $80,000 » kpxa-TV Pitts-
burgh raised $80,000 in its 12th an-
nual telethon for the Variety Club Tent.
The 19-hour program brought the total
raised for handicapped children chari-
ties in the past 12 years to more than
$1.25 million, according to KDKA-TV.

Successful ‘Commentator’ s wrFD
Columbus-Worthington, Ohio, has be-
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gun publication of The Commentator,
a bi-weekly publication of the station’s
public affairs department. The first
eight issues of The Commentator are
being made available free in the central
Ohio area. An annual subscription plan
will be announced later.

Studio visit = A special dinner and tour
of wraa-Tv Dallas was held for 40 rep-
resentatives of the Phillips Petroleum
Co., sponsor of the Channel 8 Report
of the News. The representatives
watched a live newscast and were given
posters, promoting the newscast, to post
in station windows and outdoor frames.

Agency winners = Louis Benito Adver-
tising, Tampa, Fla., for the State of
Florida, and McCann-Erickson, At-
lanta, for Coca-Cola, were first place
winners in the radio and TV categories,
respectively, in the Atlanta Association
of Radio and TV Representatives’ fifth
annual commercial awards competition.

Media compared = A direct mail cam-
paign to over 400 advertisers and agen-
cies in the Southeast has been com-
pleted by wJxt(Tv) Jacksonville, Fla,
The study which compared newspapers

Who's got our blimp?

Lost, strayed or stolen, one 10-
foot blimp marked with the let-
ters Kxoa in bright red. The
blimp, secured by a cable, had
been flying above the kxoa build-
ing in Sacramento, Calif., in full
view of motorists on the North
Sacramento freeway. But one
morning it was not there. Police
believe that the blimp was re-
moved by pranksters, but warn
that the prank may turn out un-
happily as the blimp has a value
of $250, which classifies its ab-
duction as grand theft.

and wJXT in the Jacksonville market,
highlighted the extended coverage of
television compared to newspapers, the
lasting impression on the audience of
each medium and television’s lower
cost per thousand.

Scholarship gift = kGBs Los Angeles
and Storer Broadcasting Co. have pre-

INTERNATIONAL

sented a $500 scholarship to the Uni-
versity of Southern California’s Depart-
ment of Telecommunications. The
scholarship was made in connection
with xGBs’s History V series, which is
produced in the studios of the univer-
sity’s kusc(FM). History V, to be re-
leased in June, will be made available
to all stations.

Mayor Wagner wants you!

New York City discovered this spring
that it can recruit policemen through
radio and television advertising.

With a campaign supplied by Rum-
rill Advertising and carried by New
York area stations, the city drew 15,000
candidates during the five months of
recruiting, four times as many candi-
dates as usually apply in such a period,
and 3,000 more than the city felt would
be necessary to maintain full strength.

The drive had been in effect only
three weeks when the newspaper black-
out hit New York. As a result, the
major promotional outlets used were
the broadcast media, outdoor displays,
car cards and direct mail.

Who's behind superpower AM station?

2 MILLION WATT STATION PLANNED IN COSTA RICA BY U. S. GROUP

Both U. S. and Latin American
broadcasters are up in arms over plans
of an unidentified entity to construct a
two million watt AM station and a 50
kw shortwave outlet in Costa Rica
(Crosep Circult, May 20).

An organization called the Trinity
Texas Foundation, allegedly composed
of unidentified U. S. citizens, plans to
establish the two powerful stations in
San Jose and has asked the Costa Rican
government for authorization. The
Inter-American Association of Broad-
casters and others have been unsuccess-

ful in learning the principals of Trinity
Texas and have questioned the reasons
for building a two-million watt standard
station.

Trinity Texas reportedly has pur-
chased a substantial interest in La Voz
De La Victor, which presently operates
an AM station in San Jose. Daniel
Comacho, owner of La Voz, will re-
main a principal in Trinity Texas.

Jose Luis Fernandez, president of
IAAB, said the proposed station has
caused “great concern” among Latin-
American countries and urged the pres-
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ident of Costa Rica not to approve its
operation, Such a station would de-
stroy all possibility of adequate distribu-
tion of frequencies in Latin and Cen-
tral America, he said, and would lead to
“terrible interference.” He asked Pres-
ident Don Francisco J. Orlich to give
his attention to “this grave problem.”

Mr. Fernandez and others have ques-
tioned the motives behind the proposed
station, claiming such wattage would
not be economically feasible. “If the
intentions and purposes of this group
are constructive . , . I can see no rea-
son for disguising such an operation,”
an TAAB official said.

Herbert E. Evans, president of Peo-
ples Broadcasting Co. and NAB dele-
gate to IAAB, said the Costa Rican sta-
tion would create serious interference
to U. 8. stations as far north as Chicago
and in Central and South America. “This
new transmitter, if authorized, would
create chaos and develop bad feeling to-
ward Costa Rica and the U. 8.,” Mr.
Evans wrote Fernando Volio Jimenez,
Costa Rican ambassador to the U. S.

It is understood that the Continental
Electronics Co., Dallas, has received an
order from Trinity Texas for a 50 kw
AM transmitter, Such a transmitter,
engineers said, could emanate an effec-
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The outlook brightened last week
for the sale overseas of high-priced
taped TV programs with announce-
ments that two CBS-TV series—The
Jackie Gleason Show: The American
Scene Magazine and the Red Skelton
Hour— have been purchased by
two Australian broadcast groups.

The sale of high-budget, taped
programs abroad has been scarce in
TV because of higher cost factors
than in TV films. These include
contract provisions with various
unions prescribing residual fees on
taped shows sold abroad; cost for
clearing music and payment of
above-scale fees for stars and per-

High budget TV tape shows sold abroad

formers in variety shows.

CBS Films completed the trans-
action on the Gleason show for pres-
entation of 30 programs from this
season on ATN Sidney, HSV Mel-
bourne and their affiliated stations in
Adelaide and Brisbane. Ralph Ba-
ruch, vice president, international
sales, CBS Films, said the sale was
an “experiment” to determine if it
is economically feasible to distribute
internationally a high budget, taped
musical variety program series.

“Although no profit is forseen at
the moment,” Mr. Baruch contin-
ued, “it is hoped that additional sales
in other foreign markets will put this

project in the black.”

Another tape series that CBS
Films is attempting to sell abroad is
the Gary Moore Show.

The contract on behalf of the Red
Skelton Hour was with Van Bernard
Productions, its producer, and Tele-
vision Corp. Ltd. for its stations in
Sidney, Melbourne, Adelaide and
Brisbane. Charles Michelson, U. S.
representative for the Australian
group, who acted on behalf of his
client, said that more than 30 Skelton
shows will be carried in Australia,
and he predicted that other high-
cost, taped shows will be sold to
foreign markets.

tive power of two million watts in one
direction by using a special directional
high-gain antenna.

The San Jose AM station reportedly
plans to operate on 635 kc. The 50
kw short wave station plans to oper-
ate on 9615 kc in the 31 meter band.

AUSTRALIAN PROGRAMS

TV head opposes imposition
of quota on film imports

If television is made too expensive
to Australian advertisers they will
desert it, Sit Frank Packer, chairman
of Television Corp. Ltd., Sydney, told
an Australian Senate select committee
inquiring into ways of encouraging TV
production. He maintained that local
advertisers could not afford to buy Aus-
tralian TV productions of overseas qual-
ity and that it is “economically im-
possible” for local producers to pro-
duce quality shows at a price within
the Australian advertiser’s purse.

Sir Frank said that total program
production costs for TCN at present
are running at $3,136,000, with about
half that amount ($1,568,000) current-
ly being spent on local programs as
compared to $152,320 for local pro-
gram costs in 1957.

Production costs of American and
English film programs suitable for use
during the prime evening hours are
well over $99,500 an hour.

Sir Frank stated that it costs $199.4
million a year to produce the imported
films appearing on Australian TV sta-
tions at night and the stations purchase

McHugh and Hoffman, Inc.
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470-2 N. Woodward—Birmingham, Mich.
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these for $8.96 million a year.

He said legislation could prevent the
showing of the best overseas programs,
but could not force the public to look
at a substitute program or the sponsor
to buy it. He opposed the implemen-
tation of a quota because it is unneces-
sary and would not lead to production
of local film series of the episode na-
ture.

Sir Frank said the difference between
the price at which an Australian view-
er can see the best of the world’s pro-
duction and the cost of producing the
same program in Australia is not
marginal. Even if similar films could
be produced for half the cost they are
overseas, it would still be impossible
for a producer to get back anything
but a fraction of his outlay from the
Australian market.

Sir Frank said TCN is showing
35 hours a week of locally produced
programs out of 92 hours a week.

‘Quality’ is the word

Beer commercials on Ontario
television stations and those of
Canadian breweries appearing on
United States stations along the
international border and aimed
primarily at Canadian audiences,
will stress brand preference this
summer and fall. A ruling of the
Ontario Liquor Control Board re-
quires that brewers no longer im-
ply in their commercials that beer
is a necessity for young people to
have fun or that beer drinking
is the socially acceptable thing to
do. The qualities of one brand
of beer will be stressed in com-
mercials under the changes re-
quired by the liquor board, which
only permits labels and not actual
bottles or pouring of beer to be
shown on television.

TAM moving research
into new direction

Television Audience Measurement
Ltd. which produces the top twenty list
of British television programs js switch-
ing the basic aims of its audience re-
search. Instead of concentrating on
viewing totals, it will try to determine
how much programs are appreciated by
viewers and their program preferences.

TAM will not rely solely on home
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DATELINE: Television in Egypt v eahie e nassr
10 years and $12 million brings TV to 90% of the populated area

One of the most remarkable achieve-
ments in Africa and the Middle East
was the introduction of television to the
United Arab Republic within the rela-
tively short period of time that elapsed
since the project was first conceived in
1954, The UAR-TV network, owned by
the Egyptian government and run by
the Ministry of Culture and National
Guidance, now covers approximately
90% of the country’s populated area.
TV in the UAR is operated on a lim-
ited-commercial basis.

The initial research progressed and
tenders were received from internation-
al corporations for the erection of a
studio and a transmission station in
Cairo. But, owing to the Suez adventure
of October 1956, the TV project was
discontinued.

In 1959 studies were resumed. The
new plan was aimed at covering the
largest possible area of the country with
TV within the shortest time possible.
By the end of 1959 an agreement was
made with RCA to begin work on the
project. On July 21, 1960, UAR-TV
transmitted the first TV program, the
inauguration ceremonies of the national
assembly and the celebrations of the
eighth anniversary of the revolution.

Follows the Europeans » From the
beginning it was decided to follow the
European system of 625 lines and 50
cycles per second, as the initial technical
studies of the project proved that this

would be the most suitable system for
picture quality, and at the same time
best suit the electric current system
used in most of the UAR regions.

The plan was based upon the erection
of a main transmission station capable
of covering the main UAR areas which
have high population density and in-
stalling satellites to cover areas of par-
ticular geographical or physical char-
acteristics.

The two main transmitting stations
were erected on the Mokattam hills,
near Cairo—over 650 feet above sea
level—enabling simultaneous transmis-
sion of two programs on separate chan-
nels. The effective radiated power of
the two stations is 10 kw and 2 kw,
providing a 100-kilometer radius with
clear reception northwards to Tanta and
southwards to Beni-Suef. A third trans-
mitter (2 kw) was installed for a third
program service completely devoted to
educational purposes.

Coverage Extended » Alexandria was
chosen to be the site for the first relay
station, enabling the transmission of TV
programs from Cairo to the northwest
region of lower Egypt and north of
the Delta. The second transmitting cen-
ter was established in Mansoura.
Signals from this station can be received
in Beirut, Lebanon, during evening
transmission hours, owing to the fact
that the Mediterranean climatic condi-
tions allow waves to spread beyond the

horizontal sight level. This station made
it possible to cover the remaining lower
Egyptian areas not reached by either
the Cairo or Alexandria stations.

Steps were then taken to erect five
satellites to cover Upper Egypt. Relayed
rediffusion of transmissions received
from Cairo and redirected southwards
were found to be the best means to
cover this region. This enabled pro-
grams from Cairo to reach beyond
Assiut to Souhag.

As a natural result of this steadily
increasing expansion of the UAR-TV
network, all efforts were then directed to
the manufacture of TV sets. It was
necessary to import receivers until the
UAR-TV set factory at Dar-El-Salam,
south of Cairo, was completed. The
factory is nmow producing 17, 19, 21
and 23-inch sets with an annual produc-
tion capacity of 100,000.

By the end of 1964, the date set for
the UAR-TV network to be completed,
it is estimated that the cost will have
reached approximately $12 million.

Homesite = Headquarters of the
UAR-TV network is situated on the Nile
at Cairo. It will eventually consist of
38 floors and provide for the transmis-
sion of 10 broadcasts and 3 TV pro-
grams simultaneously.

Five studios are already completed
and equipped with RCA electronic
cameras. Studio 1 is about 1,075 square
feet in area and 36 feet high. Studio

)

meters but will conduct interviews to
get comments on programs. In this way
it hopes to predict future popular pro-
grams as well as provide information
on current shows.

Bedford Attwood, chairman of TAM,
announcing the change, said that in
the past his organization had only been
concerned with audience size. Now
it would concentrate on how much a
program was enjoyed and what type of
program was preferred.

CBC to get additional
$4.4 million this year

Canadian Broadcasting Corporation
will receive $78,439,000 in grants for
operations from the Canadian govern-
ment for the fiscal year April 1, 1963-
March 31, 1964. This is an increase
of $4,445,000 over the grants of the
last fiscal year. In addition to the op-
erating grants, CBC is to receive $9,-
244,900 in capital grants, for a total
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of $87,644,900 in the 1963-64 fiscal
year, as against $82,371,500 in the
1962-63 fiscal year.

CBC gets another one-third of its
revenue from advertising on its radio
and television stations and networks.
The CBC annual report for the past
fiscal year is expected sometime this
month.

Government estimates announced in
the Canadian Parliament included
$349,800 in 1963-64, for the Board of
Broadcast Governors, the regulatory
body, as against $340,600 in the last
fiscal year.

‘Cradle Club’ for mothers

Panda Marketing Services Ltd., Win-
nipeg, Man., is syndicating a quarter-
hour program Cradle Club designed for
expectant and new mothers. The daily
program on 11 Canadian television sta-
tions features a young mother discussing
topics of interest to expectant and
young mothers, who are asked to reg-

ister their babies at a Cradle Club re-
tail outlet.

Panda Marketing Services was formed
by Ralph Misener, president of cJyay-
Tv Winnipeg, and four other cJay-tv
executives, Lloyd Moffat, Jack David-
son, Jerry Johnson and W. F. Girling.
The latter is managing the new com-
pany and the syndication of the pro-
gram on other stations.

Abroad in brief...

Dick Clark in Canada = Mars Broad-
casting Inc., Stamford, Conn., reports
the sale of The Dick Clark Radio Show
to ckPT Peterborough, Ont., marking
the second radio station in Canada to
sign for program in May. CcHUM
Toronto bought the program earlier.
The two-hour show now has been sold
in 45 markets.

International exchange = Three for-
eign networks have been added to the
group contributing programs in the in-
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2 is identical to Studio 1. The two
studios account for about 50% of the
daily live programs. Studios 3 and 4
are twice the size of Studios 1 and 2.
Studio 5, the largest in the world (10,-
758 square feet), allows live-audience,
participating programs to be telecast
almost on a daily basis.

The Cairo studios are equipped with
three video tape machines and two
mobile video tape units. Video-tape
programs are being increased since the
Cairo TV service began. Cairo TV has
three mobile transmission and recording
units for live transmissions and video-
tape recordings done at remote sites.

Three-channel operation = The UAR-
TV service programs on channels 5, 7
and 9 with a total weekly transmission
of 150 hours of which 65 hours are
transmitted on channel 5, 50 hours on
channel 7 and 35 hours on channel 9.

Transmission on channel 5 totals 9
hours daily during week-days (except
Fridays) and programs are transmitted
over two periods, from 11 a.m. to 12
noon and from 4 p.m. to midnight.
Transmission hours on Fridays on chan-
nel 5 total 11 hours, from 1 p.m. to
midnight,

Transmission on channel 7 totals 7
hours daily (8 hours Fridays) from 5
p.m. (4 p.m. Fridays) to midnight.

Transmission on channel 9 totals 5
hours daily, from 7 p.m. to midnight.

Presently, a total of 80 programs is
transmitted on the three channels of the
UAR-TV network. Of this total 50 pro-
grams are transmitted weekly on chan-
nels S and 7, and 22 on channel 9. The
programs may be broadly classified ac-
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cording to their subjects as follows:

s News—including news shows, press
reviews, comments. These total 15
hours weekly and represent 10% of the
3 channels’ weekly total transmission.

s Entertainment—including songs,
plays, concerts, contests, ballets, arts.
These total 84 hours weekly and repre-
sent 57% of the total weekly transmis-
sion on the 3 channels.

& Family, women and children—7
hours (5.5%).

= Cultural and educational—21 hours
(13%).

= Sports—4 hours (2.5%).

® Religious—15 hours (9.5%).

s Advertisements—4 hours (2.5%).

As far as production is concerned
programs can be classified into three
categories:

= Live—33% hours (22.5%).

s Recorded—75-115 hours (77.6% ).

Bahie Eldin Nassr, 38, is business and com-
mercial manager of United Arab Republic
Television, with headquarters in Cairo. He
is a graduate of the University of Cairo in
1946 with a B.A. degree in political science,
and has also received B.A. (1949) and M.A.
(1957) degrees in journalism from the Uni-
versity of Syracuse, Syracuse, N. Y. Positions
Mr. Nassr has held include newsree! editor
for Radio Cairo, 1953-56; United Press Inter-
national Middle East correspondent, 1958-60;
and news manager of UAR-TV, 1960-61.
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% Cartoon—3% hour (V2%).

According to source of origin, UAR-
TV has 78% local programs, and 22%
imported programs.

The commercial department, which
deals with TV commercials and filmed-
program distribution, is a completely
separate department.

It was organized at the time of the
first TV program in 1960 and equipped
with highly qualified technicians, equip-
ment and five production units.

Commercials include filmed spots,
slides and commercial programs. They
are telecast on two channels (5 & 7)
and total about 15 hours a week (about
10% of the total time).

Commercial time is divided as fol-
lows: 65% for commercial companies
(consumers” goods), 20% for heavy
industry, 10% movies and entertain-
ment and 5% for government agencies.

ternational exchange organized by the
CBS-owned TV stations. Programs for
the CBS stations’ The International
Hour series which began last week,
will include productions by Yugoslav
Radio-Television, NTS in Holland and
the Australian Broadcasting Commis-
sion. Eleven countries now participate
in the exchange.

License increase = The number of
combined TV and radio licenses
throughout Britain and Northern Ire-
land increased during April by 41,679
bringing the total to 12,484,485,

Helping hand = BBC-TV is lending
Telifis Eireann, the Irish network,
equipment to help it present President
Kennedy’s visit to Ireland next month
on Eurovision.

Agency switch = First big switch in ad-
vertising agencies handling Canadian
government accounts since the advent
of the new Liberal government headed
by Lester Pearson, is that of the Bank
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of Canada. Under the previous Con-
servative government this $870,000 ac-
count had been moved from MacLaren
Advertising Co. Ltd., Toronto, Ont., to
McKim Advertising Ltd.,, Toronto;
Spitzer, Mills & Bates Ltd., Toronto;
and Publicite Huot Ltd., Montreal,
Que. Now it moves back to MacLaren
Advertising Co. Ltd., which will handle
the Bank of Canada’s annual Canada
Savings Bonds campaign this fall.

Stations sold = cyNB North Battleford,
Sask., has been sold for an undisclosed
amount to E. A, Rawlinson, CKBI-AM-
Tv Prince Albert, Sask. cxxw Kitch-
ener, Ont.,, has been sold to CKCO-TV
Kitchener, for an undisclosed amount.
Both sales are subject to approval by
the Board of Broadcast Governors.

French monitor = Industrial Film Main-
tenance, Toronto, has established a
Montreal photo-script division to moni-
tor off-the-air French television com-
mercials and to monitor test markets
in the Montreal area.

‘Marilyn’ to be seen
in 24 foreign markets

A half-hour actuality special, Marilyn
Monrce, carried on ABC-TV two
months ago, has been sold in 24 foreign
markets, according to Seymour Reed,
president of Official Films Inc.

The special has been sold in Belgium,
France, Brazil, Japan, Okinawa, Swe-
den, Mexico, Kenya, Gibraltar, Trini-
dad, Iraq, Syria and Kuwait in recent
weeks, supplementing previously an-
nounced sales in the United Kingdom,
Australia, West Germany, Austria,
Switzerland, Luxembourg, Italy, Fin-
land, Lebanon, Argentina and Uruguay.

ABC-TV will repeat Marilyn Monroe
on June 23 (9:30-10 p.m.) under the
sponsorship of the Alberto-Culver Co.,
Chicago, through Compton Advertising,
Chicago. The special will be placed
in domestic syndication for fall re-

"lease following the second ABC-TV

telecast.
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FATES & FORTUNES

BROADCAST ADVERTISING

Alfred J. Roby, for-
mer management su-
pervisor at Dobherty,
Clifford, Steers &
Shenfield, New York,
joins Lennen & New-
ell, that city, as senior
VP and management
supervisor on Colgate-
Palmolive account.
Prior to joining DCSS, Mr. Roby was
management supervisor at McCann-
Erickson, New York.

Daniel F. Sullivan, president of Dan-
iel F, Sullivan Co., Boston advertising
and PR firm, elected board chairman.
Robert N. Sullivan was elected presi-
dent, and William H. Sullivan, execu-
tive VP and treasurer.

Dr. John Tarini, director of research
and marketing; Paul Greenfield, S.
Jerome Reshkin, H. W. Shepard and
Byron Bonnheim, account management
supervisors, elected senior VP’s of Ed-
ward H. Weiss & Co., Chicago-based
advertising agency.

Courtney A. Crandall, associate crea-
tive director of Harold Cabot & Co,,
Boston advertising agency, elected VP,

Anthony J. Froio,
group account €xecu-
tive at Kudner Agen-
cy, New York, elect-
ed VP. Mr. Froio
joined Kudner in April
1962. Previously he
was with J. Walter
Thompson and Allen
B. DuMont Labs.

Mr. Froio

Warren J. Cowan, partner in Rogers
& Cowan, Beverly Hills and New York
PR firm, elected president. Mr, Cowan
succeeds Henry C. Rogers, who be-
comes chairman of board. Teme Bren-
ner, head of TV division, elected exec-
utive vice president.

John J. Scollay, sales manager for
products division of Lehn & Fink Prod-
ucts Corp., New York, named sales
manager for Tussy division. Bruce J.
Cokely, products division brand man-
ager, appointed product marketing man-
ager for Tussy division.

Carroll Sugar, account executive in
Los Angeles office of BBDO, joins
Davis, Johnson, Mogul & Colombatto,
that city, as account executive and pub-
lic relations director.

Emery T. Smyth, with Foote, Cone &
Belding for five years, rejoins Chicago
staff of Needham, Louis & Brorby as
administrative assistant to VP in charge

of creative services. J. Gerald Fortis,
formerly with Dancer-Fitzgerald-Sam-
ple and Fuller & Smith & Ross, joins
NL&B as writer. George A. Wilcox,
VP and media director of John W.
Shaw Adv,, joins NL&B as supervisor
in media department. Alan Levenstein
joins New York staff of NL&B as copy
group head. He formerly was with Mc-
Cann-Marschalk and J. Walter Thomp-
son Co., both New York.

John D. Buckingham, assistant prod-
uct manager at Glenbrock Laboratories
division of Sterling Drug, New York,
appointed product manager. He will be
responsible for Z.B.T. baby powder and
lotion and Molle shaving cream.

Wendell Phillips,
account executive at
Kenyon & Eckhardt,
New York, elected
VP. Mr. Phillips
joined K&E in 1948.

Victor A. Bonomo,
advertising and mer-
chandising manager
for Maxwell House
division of General Foods Corp., White
Plains, N. Y., named marketing man-
ager. George Bremser Jr.,, product
manager for Instant Maxwell House,
succeeds Mr. Bonomo. Robert T. Sil-
kett, product manager for Yuban, suc-
ceeds Mr. Bremser. Robert R. Weiss,
associate product manager for regular
Maxwell House, succeeds Mr. Silkett.

Mr. Phillips

Arthur G. Rohdes, sales promotion
coordinator for Renault Inc., New
York, appointed assistant advertising
and sales promotion manager.

Richard E. Butler, account execu-
tive at Davis, Johnson, Mogul & Col-
ombatto, joins Fuller & Smith & Ross,
New York, in similar capacity.

Bruce M. Odza, former account ex-
ecutive at Kastor, Hilton, Chesley, Clif-
ford & Atherton, joins Colgate-Palmolive
Co., New York, as product manager.

Jerome T. Ahlbrand, former program
promotion manager for WiISH-Tv In-
dianapolis, appointed radio-TV director
of Wyatt Adv., that city.

Joseph F. Schramm, media director
of The Manchester Organization,
Washington, joins Henry J. Kaufman &
Associates, advertising and PR firm,
that city, as assistant media director.

James R. Evans, assistant to general
manager of The Coca-Cola Bottling Co.
of Michigan at Grand Rapids, named
brand manager for Tab, new dietary
beverage developed by The Coca-Cola

Co., Atlanta, Ga. Mr. Evans will be
responsible for development and coordi-
nation of sales promotion, point-of-sale
and consumer advertising administra-
tion for Tab.

Donald W. Scandlin, formerly with
Fuller & Smith & Ross, joins Kudner
Agency, New York, as media buyer.

Bryan Joseph, copy writer at Guild,
Bascom and Bonfigli, San Francisco,
appointed copy supervisor on agency’s
Ralston account.

Richard D. Erickson, formerly on
editorial staff of BROADCASTING, joins
Television Bureau of Advertising, New
York, as creative associate. Mr. Erick-
son will serve in creative department
and in TvB’s public relations, He
joined BROADCASTING in 1957 in Wash-
ington, D. C. office and was transferred
to New York staff in 1959,

William Ewart, copy group head at
Tatham-Laird Inc., Chicago, promoted
to creative supervisor. Agency also has
promoted Bernard Kuby and James
Johnston to copy group head positions.

Melvin Altshuler, account supervisor
at Sudler & Hennessey, New York,
elected VP. Kim Richman joins agency
as pharmaceutical copywriter.
MccClatchy,

M. Douglas former

copy writer at Garceau, Hargrave and
McCullough, Philadelphia, joins N. W.
Ayer & Son, that city. John W. Hartgen
joins agency in department of informa-
tion services.

George Ogle, for-
mer account executive
at Lennen & Newell,
New York, on Col-
gate - Palmolive  ac-
count, joins Maxon
Inc., that city, as su-
pervisor on marketing
services for Gillette
account.

' Mr. Ogl

Margaret M. Henderson appointed
creative department manager of Mec-
Cann-Marschalk, New York.

J. Richard O0’Kane joins Firestone-
Rosen Inc., Philadelphia advertising
agency, as copy writer,

Dorothy Varn, formerly with Avon
Products, joins Sullivan, Stauffer, Col-
well & Bayles, New York, as sales pro-
motion writer,

Verda Marek, Edith Liffman and
Donald Bell join creative staff of Mc-
Cann-Erickson, Chicago.

Richard K. Short, radio-TV director,
and John L. Wheeler, copy writer, at
Tucker Wayne & Co., Atlanta-based ad-
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vertising agency, appointed copy chief
and associate copy chief, respectively.

Gus Anton, formerly with Ogilvy,
Benson & Mather, joins Redmond &
Marcus, New York, as head art director.

Richard Stanwood, copy supervisor
with Young & Rubicam, New York,
joins Leo Burnett Co., Chicago, as as-
sociate creative director.

THE MEDIA

John E, Barrett, ex-
ecutive VP of Bakers-
field Broadcasting Co.
and general manager
of kBAK-Tv Bakers-
field, Calif., elected
assistant treasurer of
Reeves Broadcasting
& Development Corp.,
parent company.

Mr. Barrett

Felix D, Adams, commercial man-
ager of XKRaK Sacramento and former
general sales manager of KLAC-AM-FM
Los Angeles, appointed station man-
ager of kavo Seattle.

Rod Farrell, formerly with xpoL and
KFI, both Los Angeles, elected VP and
general manager of XKkok Lompoc,
Calif. Dale Owens named KKOK pro-
gram director, and Pat Farrell, traffic
manager.

Kenneth W. Church, senior VP of
Taft Broadcasting Co., retires from
active participation in company affairs
but will continue to serve Taft man-
agement in an advisory capacity. Mr.
Church’s career with Taft began in
1941.

Robert P, Sutton, VP and general
manager of KNXx Los Angeles, elected
chairman of Southern California Broad-
casters Association for 1963-64. He
succeeds Charles Hamilton, manager
of XF1 Los Angeles. Other new officers
are vice chairman Cliff Gill, KEzy Ana-
heim; secretary Fred Custer, xproL
Los Angeles; treasurer Ben Hoberman,
KABC Los Angeles.

Don Davis, formerly of KFRC-AM-FM
San Francisco, appointed manager of
KHUM Santa Rosa, Calif. Blake Tabor,
of Promotions Unlimited, Tucson, Ariz.,
named KHUM sales manager,

Jerry Holley, promotion manager of
WIBW-AM-FM-TV Topeka, named station
manager of KSEx Pittsburgh, Kan., suc-
ceeding James C. Treat, who moves to
wiBw radio sales staff. Both are Stauf-
fer Stations.

Robert D. Whitehill, program direc-
tor of KRNY-AM-FM Kearney, Neb,,
named manager.

Robert W. Dickey named assistant
sales manager of kyw Cleveland, effec-
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tive June 17.

Robert Poller, account executive at
waLT Tampa, Fla., promoted to sales
manager.

Lynn Wheaton, formerly of wrur-
AM-FM Grand Rapids and WJBL-AM-
FM Holland, Mich., appointed account
executive at wrow New York and East
Coast PR representative for J. M, Camp
Co., Wheaton, Ill., advertising agency.

Larry L. Stewart and Jack Caesar
join sales staff of wLBW-Tv Miami.

Amold Seidner, former sales and ad-
vertising executive at XLoK San Jose,
Calif., appointed sales service manager
for kaTv(TV) Denver, Colo.

Robert A. Lefko, formerly with CBS-
TV, joins The Katz Agency, New York,
on TV sales staff,

Patricia L. Nealin, film program di-
rector at WGN-Tv Chicago, elected pres-
ident of Chicago chapter of American
Women in Radio and Television for
two-year term. She succeeds Dene C.
Ratermann, 4-H Committee. Rachel
Stevenson, producer-director of chil-
dren’s programs for wrrw(tv) Chi-
cago, elected vice president.

Lawton Metcalf, formerly of wFLa-
Tv Tampa, joins engineering staff of
wrvT(Tv) Tampa-St. Petersburg, Fla.

Louis Allen elected VP and general

manager of Vic Piano Associates, Chi-
cago.

Eugene E. Wecker, film director at
KIRO-TV Seattle, named assistant station
manager, programing.

Bryan Matthews, staff announcer at
wasr Tifton, Ga., joins wQiz St. George,
S. C., as program director.

Howard Lipstone, film department
manager at KABC-Tv Los Angeles, pro-
moted to program director, succeeding
James B. Patterson, recently named
executive producer.

W. R. Williams named publicity man-
ager of WwJ-aM-FM-Tv Detroit, Thom-
as P. Banas appointed to station’s pro-
motion department.

Guy Travers, former air personality
at WAYE Dundalk, Md., joins wvoOB
Bel Air, Md., in similar capacity.

Phil Thomas, former air personality
at kKso Des Moines, Iowa, joins KIoa,
that city, in similar capacity.

Wilford B. Moench, president of
kspA Redding, Calif., elected VP of
Mission National Bank of Los Angeles.

Walter E. Bartlett, VP and general
manager of wrLwc(Ttv) Columbus, ap-
pointed to Ohio Educational Television
Network Commission.

NOW! SPECIAL
COMMERCIAL
RATES FOR

THE AD INDUSTRY

AIRWAY S RENT-A-CAR

CHEVROLET IMPALA

Until now you practically had to be a big corporation to qualify for
low commercial rent-a-car rates. But Airways has changed all that. You,
as an individual, can enjoy the same fine services provided by the larg-
est systems, yet at considerable savings. Choose from new Chevrolet
Impalas and other fine cars. There are no hidden charges at Airways.
Rates include gas, oil and insurance. No waiting in line at a rental

counter..

.simply call Airways when you land and, by the time you

pick up your luggage, the car is there. Take advantage of this special
commercial rate — rent from Airways!

AIRWAYS)/

RENT-A-CAR '8

For free directory and commercial rate card write «
AIRWAYS RENT-A-CAR SYSTEM -« 5410 W. Imperial
Highway, Los Angeles 45, California » Offices in over
90 cities - A few select franchises: still available.

THE NATION'S FOURTH LARGEST AND FASTEST GROWING RENT-A-CAR SYSTEM
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Martin Wark, associate producer of
Here’'s Hollywood on KTLA(Tv) Los
Angeles, named producer-writer of sta-
tion's L.4. Today show.

David D. Matson, formerly of wBcs
Levittown-Fairless Hills, Pa., joins pro-
duction staff of WFiL-Tv Philadelphia.

Philip Norman appointed host of his
own show at XTTv(Tv) Los Angeles,
effective June 17.

Ken Spaulding joins wcap Lowell,
Mass., as host of The 980 Club.

C. Robert Gross,
assistant to director
of technical opera-
tions at KNXT(TVv) Los
Angeles, appointed di-
rector of engineering
for wcau-Tv Philadel-
phia. Both facilities
are CBS-owned. Mr.
Gross joined CBS on
West Coast in 1951. Mike Hogan
named director of merchandising for
WCAU-AM-FM.

Mr. Gross

Joe Baker, news editor of WRRR
Rockville and former news director of
wBEL South Beloit, Illinois, appointed
news editor of WREX-Tv Rockford.

Leonard W. Short named news direc-
tor of wcsm Celina, Ohio.

William N. Cothran named director
of news and documentary programs de-
pariment of KRON-Tv San Francisco.

Alan Walden, news reporter, pro-
moted to news director of WERE Cleve-
land, succeeding Ray Tannehill, who
resigned last month.

Stephen J. Rooney, general manager
of wias-aM-Fm Pittsburgh, named Al-
legheny county district chairman of
National Multiple Sclerosis Society's
annual campaign for funds,

Dick Stern, VP and
regional manager of
Fletcher Richards,
Calkins & Holden’s
Atlanta office, joins
WAIIFTV, that city, as
general sales manager.
R, 7 Before moving to At-
— ; lanta several years

Mr. Stern ago, Mr. Stern spent
14 years in Miami area where he was
VP and branch manager for Keyes,
Madden & Jones, and director of mer-
chandising for Grant Adv.

Katharine M. Weber resigns as ad-
ministrative assistant and publicity di-
rector of wrT™ Trenton, N. J., to join
Catholic Welfare Bureau, Diocese of
Trenton, effective June 3.

Dick Crippen, former staff announc-
er and on-camera weatherman at WFLA-

90 (FATES & FORTUNES)

PAB elects Altdoerffer

Samuel M. Altdoerffer, wiLAN
Lancaster, elected president of
Pennsylvania  Association  of
Broadcasters, succeeding Robert
R. Williams, wHLM Bloomsburg.
Cary H. Simpson, wWTrN Tyrone,
and Kenneth W. Stowman, wFIL
Philadelphia, were elected first
and second VP’s respectively.
Thomas W, Metzger, wMRF Lew-
istown, was re-elected secretary,
and Philip K. Eberly, wssa York,
named treasurer. Newly elected
directors include Harold C. Lund,
kpKka Pittsburgh; Patrick J. Stan-
ton, wamJ Philadelphia; Harris
Lipez, werz Lock Haven; John
Lewis, wHyL Carlisle; John Stilli,
wFBG Altoona; Robert Magee,
wHUM Reading; and Chester
Miller, wvpo Stroudsburg.

Tv Tampa, Fla., named production man-
ager-air personality at WINQ, that city.

Mike Eisgrau, former documentary
producer at wHcu Ithaca, N. Y., joins
news staff of wLs Chicago.

George Nicholaw, assistant director
of promotion and publicity for KNXT
(Tv) Los Angeles, joins wBBM-Tv Chi-
cago as director of information services
and public relations. He has been with
CBS since 1955. Leonard Broom, for-
merly manager of station promotion
for CBS-TV in New York, named di-
rector of advertising and sales promo-
tion at wBBM-Tv. Mr. Broom joined
CBS in 1954, They succeed Virgil
Mitchell, now with Paramount Tele-
vision Productions and KTLA(Tv) Los
Angeles (BROADCASTING, May 20).

Bob Palmer resigns as publicity di-
rector of kMpc Los Angeles.

Ed Dunn, formerly of KITE San An-
tonio, joins wola, that city, as air per-
sonality.

Allan Baker, former air personality
at wBcB Levittown-Fairless Hills, Pa.,
joins WKDN-AM-FM Camden, N. 1., in
similar capacity.

Jack Ross, member of news depart-
ment of wHAM Rochester, N. Y., re-
tires after 33 years with station.

Tom Cookerly, national sales manag-
er of weTv(Tv) Charlotte, elected pres-
ident of Advertising Club of Charlotte.

Roderick P. Cathcart, formerly with
xTRA Tijuana, Mexico, joins news de-
partment of KGLM Los Angeles.

John Kern, former announcer at
wTHI Terre Haute, Ind., and for past

two years in teaching field, rejoins
WTHI as sports director. Kenneth Beck-
ley, released from active duty with
U. 8. Army and who last summer was
with wFBM-Tv Indianapolis, joins news
staff of WTHI-TV.

Bill Frink, sports editor at WHAs
Louisville, Ky., joins sports department
and announcing staff of wcrL Chicago.

Bill Currie, news and sports director
of wvoT-AM-FM Wilson, N. C., assumes
added duties with sports department of
wsoc-Tv Charlotte, effective August 1,

Drew Brinckerhoff,
director of salary ad-
ministration for CBS,
appointed general
manager of CBS-TV
operations, New York.
He was in salary ad-
ministration for past
five years and previ-
ously was with man-
agement consultant firm.

Mr. Brinckerhoff

Mike Volpe named merchandising
manager of KTTv(Tv) Los Angeles, re-
placing Robert Church, who resigned
to become chain store manager for
Coca-Cola Bottling Co. of Los Angeles.

Keith Fuller, industrial relations man-
ager, named industrial relations director
for McClatchy newspapers and Mc-
Clatchy Broadcasting Co. Mr. Fuller
joined McClatchy organization in 1951,

Hugh S. Wallace, former merchan-
dising director for WNAC-AM-TV Boston
and Yankee Network, joins local sales
staff of wnac radio.

GOVERNMENT

LT Sol Schildhause ap-
pointed FCC hearing
examiner. He has been
with FCC Broadcast
Bureau since 1948 ex-
cept for period in
1857 when he en-
engaged in station
ownership and opera-

Mr. Schildhause tion in Oklahoma.

INTERNATIONAL
John Pidden appointed a director of
Television Audience Measurements

Ltd., London. For past two years Mr.
Pidden has served as general manager
for production unit of TAM’s opera-
tions center.

F. N. Sutherland, deputy chairman
and managing director of Marconi’s
Wireless Telegraph Co., Chelmsford,
Essex, England, appointed by Postmas-
ter General Reginald Bevins to serve
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as a representative from radio industry
to Television Advisory Committee.
Function of committee is to advise post-
master general on development of TV
and VHF sound broadcasting.

Don Wall, general manager of cxem
Montreal, elected VP of Maisonneuve
Broadcasting Corp., licensee of station.
George Davies, cxGm operations man-
ager, appointed manager of sound divi-
sion of Maisonneuve Consulting Co.,
newly formed subsidiary of Maison-
neuve Broadcasting, which will operate
as management consultants for radio-
television stations.

R. L. McGhee, retail sales manager
of cyay-1v Winnipeg, Man., named na-
tional and retail sales manager. James
Pryor, promotion director of cky Win-
nipeg, appointed to same post at CJAY-
Tv. Gary Greenway, promotion director
of crcn Calgary, Alberta, named cJAy-
TV sales promotion supervisor.

John T. Carlyle, assistant supervisor
of traffic for Canadian Broadcasting
Corp., Toronto, retires. Mr. Carlyle
was first employe of CBC’s predeces-
sor, Canadian National Railways, which
operated radio stations across Canada
in early 1920’s. He started with CNR
Montreal station in June 1923. Arthur
J. Black, archivist for CBC at Toronto,
also retires after nearly 40 years in
Canadian radio. Mr. Black started in
1924 as announcer with CNR radio sta-
tion at Toronto.

PROGRAMING

Lawrence Weingarten re-elcted pres-
ident of Screen Producers Guild. Other
officers for coming year are: first VP:
William H. Wright; second VP: Frank
P. Rosenberg; third VP: Everett Free-
man; secretary: Robert L. Cohn; treas-
urer: David Weisbart.

David H. DePatie, former VP and
general manager of Warner Brothers
commercial and industrial films, and
Fritz Freleng, who has been director of
animation for Warner cartoon division,
have organized DePatie-Freleng Enter-
prises to produce entertainment films
for theatres and TV as well as commer-
cial and industrial films. DFE is making
its headquarters at Warner Brothers
Studio in Burbank, Calif.

Morton Slakoff, former sales promo-
tion manager of WFIL-AM-FM-TV Phila-
delphia, joins Allied Artists Television
Corp., New York, as advertising and
promotion manager.

Stan Atkinson, news and documen-
tary producer at KCRA-TV Sacramento,
Calif., joins Wolper Productions as pro-
ducer-director-writer, assigned to The
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Hollywood Story for NBC-TV this fall.

Jacques Belasco, composer, com-
missioned by NBC News to write open-
ing theme for new half-hour Huntley-
Brinkley Report.

5 | Barry Lawrence,
f- formerly director of
promotion, advertising
and publicity for Al-
lied Artists Television,
New York, joins
United Artists Tele-
vision, that city, in
newly created position
of director of public

Mr. Lawrence

relations.

Frank W. Jones, former special con-
sultant to Mitchum, Jones & Templeton,
Los Angeles-based investment banking
firm, appointed special assistant to
Eugene V. Klein, president of National
General Corp.

Cy Chermak, freelance writer who
has been working on The Dakotas and
Bonanza, signed by Rewvue Studios as
story editor for The Virginian series.

Charies A. Moses elected president
of Publicists Local 818, IATSE, Holly-
wood. Lloyd Ritchie was re-elected
business representative of union, whose
other officers are: first VP: John Camp-
bell; second VP: Felix Owens; treas-
urer: Dave Davies; secretary: Bert
Fink; trustee for motion picture unit:
Lou Dyer; trustee for radio-television
unit: Mike Buchanan.

Alfred Lanier, correspondent for As-
sociated Press, appointed head of Co-
lumbia, S. C., bureau. George V. Hig-
gins, former reporter for Providence
Journal, joins AP as correspondent in
new Springfield, Mass., bureau.

William Finkeldey, VP of Peter M.
Robeck & Co. since 1960, rejoins Show-
corporation, New York film distribution
and syndication firm, in executive sales
capacity. Mr. Finkeldey, a veteran of

TV syndication, was one of founders
of Showcorporation in 1958. He for-
metrly served as national sales manager
for RKO Television.

Jack Guss, free-lance writer, joins
Revue Studios as associate producer of
Channing, dramatic series scheduled
for ABC-TV this fall.

Allan A, Priaufx, on United Press
International staff, named manager of
New Hampshire office. Mr. Priaulx
succeeds James V. Healion, who went
to Hartford, Conn., bureau.

George Leibowitz, controller, assist-
ant secretary and assistant treasurer of
Teleprompter Corp., named secretary,
treasurer and chief financial officer.

Patrisha Osnos, formerly of ABC,
joins Animation Inc., Hollywood pro-
ducer of animated and live-action film,
as secretary and assistant to president.

Othur V. Oliver,
formerly mid-central
division account exec-
utive for Ziv-UA (now
United Artists Tele-
vision), joins Seven
Arts Associated Corp.,
New York, as mid-
west division account
executive.

Mr. Oliver

Chuck Meyer appointed director of
publicity and promotion for Decca Rec-
ords, Los Angeles.

Mel Torme, singer-composer, signed
to supply vocal routines and special
musical material for The Judy Garland
Show, scheduled to premiere on CBS-
TV this fall.

EQUIPMENT & ENGINEERING

John E. Murray, cost analyst with
electronic tube marketing department
of Sylvania Electric Products, Seneca
Falls, N. Y., appointed manager of mar-
keting cost. Donald R. Welsh, market
planning department, named merchan-
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dising coordinator-renewal sales for
electronic tube division. Charles C.
McGregor named manager of industrial
relations for picture tube operation suc-
ceeding Henry S. Prisby, who has been
transferred to company’s lighting prod-
ucts division.

Paul D. Leeke, applications engineer-
ing supervisor, appointed research proj-
ects manager for Mincom division of
Minnesota Mining & Manufacturing
Co., Los Angeles.

ALLIED FIELDS

Allan S. Austin elected board chair-
man and chief executive officer, and
Harold A. Anderson elected president
and general manager of The Austin
Co., Cleveland-based international en-
gineering and construction firm. Mr.
Austin succeeds George A. Bryant, who
died April 21.

Earl Rettig, commercial and commu-
nity coordinator for RCA and secretary
of Hope Enterprises, elected VP and
general manager of Radio, Television,
Recording and Advertising Charities,
Hollywood. He replaces Burt Zinn,

effective July 1. RTRA board also
voted to relocate to 1560 North Vine
Street, Hollywood.

Lester Bowman, director of techni-
cal operations for CBS, joins Theatre-
Vision Color Corp., Los Angeles, in
similar capacity.

DEATHS

Isidor S. Becker, 66, formerly VP
for business affairs at CBS Radio, died
June 1 of heart attack at his summer
home in Lake Mahopac, N. Y. Mr.
Becker joined CBS in 1934 as business
manager and assistant director of Co-
lumbia Artists. He retired last year and
since then served as consultant on busi-
ness affairs.

Mrs. Edgar T. Bell, 72, wife of execu-
tive VP-general manager of XWTV(TV)
Oklahoma City, died June 6 of heart
attack at Oklahoma City hospital. In
addition to her husband she is survived
by daughter, Mrs. Leo Schoenhofen,
wife of president of Container Corp.,
Barrington, Ill, and brother, Semter
Williams, of Jacksonville, Fla.

FOR THE RECORD

Phyllis Elliott, 53, television talent
engagement officer of Canadian Broad-
casting Corporation, died May 26 at
Toronto after short illness. She joined
CBC-TV as script assistant in 1955.

William D. Birke, 52, president of
Huntington (W. Va.) Publishing Co.
and former president of WSAZ Inc.
(wsaz-aM-Tv Huntington) until its sale
in 1961 to Goodwill Stations Inc., died
May 30 of respiratory ailment. Since
sale of WSAZ Inc., Mr. Birke had been
a director of Goodwill Stations.

Edgar Clyde (Skinnay) Ennis, 56,
died June 2 in Hollywood when a mor-
sel of food stuck in his throat. One of
best known band leaders, he and his
orchestra provided music for Bob Hope
radio programs for more than 10 years
during the 1940°s and 1950’s.

Paul Maxey, 55, veteran actor who
portrayed mayor in TV series, The
People’s Choice, died June 3 after suf-
fering stroke.

Wilbur Jameson, chief transmitter
engineer at wpDQ Jacksonville, Fla,,
died May 28 of heart attack.

STATION AUTHORIZATIONS, APPLICATIONS

As compiled by BROADCASTING May 29
through June 5 and based on filings,
authorizations and other actions of the
FCC during that period.

This department includes data on
new stations, changes in existing sta-
tions, ownership changes, hearing cases,
rules and standards changes, routine
roundup of other commission activity.

Abbreviations: DA—directional antenna. CP
—construction permit. ERP—effective radi-
ated power, VHF—very high frequency.
UHF—ultra high ifrequency. ant.—antenna.
aur.—aural. vis.—visual. kw.—kilowatts, w—
watts. mc—megacycles, D—day. N—night.
LS—local sunset. mod.—modification. trans.
—transmitter, unl~~unlimited hours. kc—
kilocycles. SCA—subsidiary communica-
tions authorization. SSA—special service
authorization, STA—special temporary au-
thorization.. SH—specified hours. *—educa-
tional. Ann.—Announced.

New TV stations

APPLICATIONS

Buffalo — Ultravision Broadcasting Co.
UHF channel 29 (560-566 mc); ERP 253 kw
vis,, 127 kw aur. Ant. height above average
terrain 324 feet, above ground 371 feet.
P. O. address 179 Stanislaus Street, Buffalo
12. Estimated construction cost $327,782;
first year operating cost $250,000; revenue
$275,000. Studio and trans. locations both
Buffalo. Geographic coordinates 42° 53- 22~
N. Lat., 782 49/ 50» W, Long. Type trans.
RCA TTU-124, type ant. RCA TFU-2¢DL.
Legal counsel Welch Mott & Morgan, con-
sultmg en ineer Ju]es Cohen & Associates,
both ington. Principals: Florian R.
Burczynski and Stanley J. Jasinski (each
50%), Mr. Jasinski is assistant manager ot
WWOL Buffalo and 52.6% owner of a|
plicant for new AM in Lancaster, N.
Mr. Burczynski is majority owner of
bakery. Ann. May 31.

Portland, Ore.—Tribune Publishing Co.
VHF channel 2 (54-60 mc); ERP 100 kw
vis., 51.4 kw aur. Ant. height above average
terrain 1514 feet, above ground 809 feet.

. 0. address c/o George F. Russell, 711
St. Helens Avenue, Tacoma 1, Washmgton

EDWIN TORNBE

& COMPANY,

LRG
IN

Negotiaters For The Purchase And Sale Of
Radio And TV Stations
Appraisers o Financial Advisors
New York—60 East 42nd St., New York 17, N. Y. « MU 7-4242

West Coast—1357 Jewell Ave., Pacific Grove, Calif. - -FR 5-3164
Washington—711 14th St.,

"N.W., Washington, D.C. « DI 7-8531
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Estimated constructlon cost $786,853; first
year operating cost $600,000; revenue $600,-
000. Studio and trans. locations both Port-
Iand Geographic coordmates 45 317 14~
Lat,, 122° 43’ 557 W, Lon%{ Type trans.
GE TT534, type ant. GE TY-50-D. Legal
counsel Dow Lohnes & Albertson, con-
sulting engineer Lohnes & Culver, both
Washington. Principals: estate of Frank 8.
Baker (52.6%), estates of Alton F. Baker,
Louise B. Hastings and Elbert H. Baker
Jr. (each 12.47%), and Elbert H. Baker II,
Mary B. Russell and Elizabeth B, Kelley
{(each 3.33%). Applicant is publisher of
Tacoma News Tribune and licensee of
KTNT-AM-FM-TV Tacoma. Ann. June

New AM stations

ACTIONS BY FCC

Holdenville, Okla.—Canadian River
Broadcasting Co. Granted CP for new AM
on 1370 ke, 500 w-D; conditioned to pre-
sunrise operation with daytime facilities
precluded pending final decision in Doc.
14419. P. O. address 5116 C Street, Little
Rock, Ark. Estimated construction cost
$20,209; first year operating cost $30,528;
revenue $30,000. Don Hopson, sole owner,
is engineer at KLRA Little Rock. Action
May 28,

Dorado, P. R.—Luis Prado Martorell.
Granted CP for new AM on 1030 ke, 10
kw-D; conditioned to pre-sunrise operation
with daytime facilities precluded pending
final decision in Doc. 14419. P. O. address
Box 10981 Caparra Heights, P. R. Estimated
construction cost $10,000; first year operat-
ing cost $10,250; revenue $18500. Mr.
Martorell, sole owner, is chief engineer of
WITA San Juan, P. R. Action May 28.

Utuado, P. R.—Central Broadcasting
Corp. Granted CP for new AM on 1530 ke,
250 w-N, 1 kw-LS: condition and pre-
sunrise operation with daytime facllities
precluded pending final decision in Doec.
14419, P. O. address Box 212, Arecibo, P. R.
Estimated construction cost $15,438: first
Year operating cost $18,000; revenue $27,-
000, Principals: Pablo M, Llerandi, Roberto
Martinez Rodriguez, Benito Martinez and
Melvin T. Villanueva (each 25%). Mr.
Llerandi is theater owner; Mr. Rodriguez
is attorney: Mr. Martinez is salesman; Mr,
Villanueva is accountant. Action May 28.

Existing AM stations

APPLICATIONS

WELK Charlottesville, Fla.—CP to change
frequency from 1010 ke to 1470 ke, change
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hours of operation to unl. using power of
5 kw, install DA system (DA-2), and
change ant.-trans. location. Ann. June 4,

WIOS Tawas City-East Tawas, Mich.—
CP to change frequency from 1480 k¢ to
1410 kc and change from DA to non-DA.
Ann. May 3l1.

WCMC Wildwood, N. J.—CP to increase
daytime power from 250 w to I kw and
install new trans. Ann. May 3l.

New FM stations

ACTION BY FCC

*Georgetown, Ky.—Georgetown College.
Granted CP for new class D FM on 90.1
me, 10 w. Ant. height above average ter-
rain 755 feet. P. O. address Georgetown,

Estimated construction cost $4,353: first
year operating cost $3,250. Principals:
board of trustees. Action June 3,
APPLICATION
*Cheney, Wash.—Eastern Washington

State College. 89.9 mc, channel 210, 10 w,
Ant. height above average terrain 18 feet.
P. O, address ¢/o Howard E. Hopf, Cheney.
Estimated construction cost $500; first year
operating cost $2,000. Principals: board of
trustees, Ann, May 31.

Ownership changes

ACTIONS BY FCC

KTTV(TV) Los Angeles—Granted trans-
fer of control of licensee corporation,
Times-Mirror Broadcasting Co., from Times-
Mirrer Co. (100%), large company with
over 50 stockholders but controlled by
Chandler tamilgr. to Metromedia Inec.
(100%), also with over 50 stockholders.
Consideration $10,390,000. Metromedia sta-
tlons: WNEW-AM-FM-TV New York,
WTTG(TV) Washington, KOVR(TV) Stock-
ton, Calif, KMBC-AM-FM-TV Kansas City,
Mo., WTVH(TV) Peoria & WTVP(TV)
Decatur, both Ilinois, WHK-AM-FM Cleve-
land and WIP-AM-FM Philadelphfa, Ac-
tion May 28.

WTCX(FM) St. Petersburg, Fla.—Granted
transfer of control of licensee corporation,
Trans-Chord 1Ine. (20,000 shares issued),
from Harry C. Offutt Jr. (19,700 shares),
Marian V. Offutt (295 shares) and James T.
Vocelle (5 shares) to Murray Carpenter
(100%). Consideration $50,000. Mr, Carpen-
ter is past owner of several broadcast sta-
tions. Action May 31.

WFDF Flint, Mich.—Granted relinquish-
ment of negative control of licensee corp-
oration, WFDF Flint Corp. (80,000 shares
issued), by Howard Mack (40,000 shares
before transfer, 36,000 after) to Richard P,
Doherty and wife (4,000), tr/as Richard P.
Doherty TV-Radio Management Corp.
?onsid:ration is services rendered. Action
une

WMCR Oneida, N. Y.—Granted transfer
of control of licensee corporation, Madison
County Broadcasting Corp., from Richard
W. Mills, deceased, and Irenitta M. Mills
(45% jointly) to I. M. Mills (45% individual-
ly and 10% through voting trust agree-
ment). No financial consideration involved.
Action May 31,

KWAY Forest Grove, Ore.—Granted
transfer of control of licensee corporation,
Triple G Broadcasting Co., from Ruth M,
Crawford (100%), executrix of estate of
Percy P. Crawford, deceased, to Harold O.
Savercool (100%). Consideration $37,500.
Mr. Savercool is fuel distributor. Aection
May 31. ’

WPRP Ponce, P, R.——Granted acquisition
of negative control of licensee corporation,
Voice of Porto Rico Inc., from estates of
Julio G, Conesa (7%) and Julio M. Conesa
(2.6%) by Radic Americas Corp. (49.7%
after transfer, 45.1% before) and A. R,
de Arellano Jr. (.3% after, .1% before);
Mr. Arellano is controlling stockholder of
Radio Americas. Consideration $13,900. Ac-
tion May 28.

KCAN Canyon, Tex.—Granted assign-
ment of license from W, J. Harpole (100%)
to Mr. Harpole (100%), tr/as Randall Coun-
ty Broadcasters Inc. No financial considera-
tion involved. Action May 31,

Midland, Tex.: calls unassigned—Granted
assignment of CP from Cyril W, Reddoch,
Ralph L. Hooks and C. Winsett Reddoch
(each 33 14%), d/b as Mid-Tex Radio, to
Neil W. Shirley and Charles F. Johnson
(each 50%), tr/as Mid-Tex Broadcasting
Co. Consideration $4,414. Messrs, Shirley
and Johnson are both in CATV and TV
engineering businesses. Action June 4,
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APPLICATIONS

WMET Miaml—Seeks assignment of li-
cense from Max C, Tavel and family
(100%), d/b as Latin Broadcastlng Corp..
to Silvio E., Hernandez (100%). Conslidera-
tion $25,000 and assumption of llabilities.

Mr. Hernandez is consultant in interna-
tional operations. Ann. May 31.
WLOD Poempano Beach, Fla.—Seeks

transfer of control of licensee corpora-
tion, WLOD Inc., from William F, Johns
Jr. (436%), Willlam F. Johns Sr. (2.3%)
and others, d/b as Franklin Broadecasting
Inc., to W. F. Johns Jr. (86.8%) and W.
F. Johns Sr. (13.2%). Consideration $353,-
000. Also see aﬁplications of WWOM New
?rlear;s and OME Tulsa, Okla. Ann.
une 4,

WLKB Decatur, Ga.—Seeks assignment
of license from Samuel C. Chafin and N. W.
Grifin (each 50%), d/b as DeKalb Broad-
casting Co,, to Werner E. Wortsman,
Robert D. Fowler, Brooks P. Smith, Elisa-
beth D. Brumby and Myrna H. Whitaker
(each 20%), tr/as Radio DeKalb Inc. Con-
sideration $52,000. Principals own WBLJ

Dalton, Ga., and have interests in local
publications. Ann. June 3,
WCND Shelbyville, Ky.—Seeks assign-

ment of CP from J4. B.
Turner, W. B. Kelly and Dean Harden
(each 25%), d/b as Shelby Broadcasting
Co., to Messrs. Crawley, Turner and Kelly
(each 33 15%), tr/as company of same
name. No financial consideration involved.
Ann, June 4,

WWOM New Orleans—Seeks assignment
of license from Franklin Broadcasting Co.
(for ownership see WLOD Pompano Beach,
Fla.), d¢/b as WWOM Inc.,, to David W.
Wagenvoord (90%) and Fred P. and Myrtle
R. Westenberger (10% jointly), tr/as Wag-
ervoord Broadcasting Inc. Consideration
;{450.000. Also see applications of WLOD and

OME Tulsa, Okla. Ann. June 4.

KPRM Park Rapids, Minn.—Seeks assign-
ment of license from Edward De La Hunt

Crawley, R, L.

Jr. (66 25%) and E. H. Granse (33 15%),
d/b as De La Hunt Broadcasting Co., to
same

ersons in same Eercentages tr/as
De La Hunt Broadcasting Corp. No financial
consideration involved. Ann. June 5.

WELW Willoughby, Ohio—Seeks assign-
ment of CP from Kenneth (31,1%) and
Nettie (31.7%) Mapes and others, d/b as
Radio Quests Inc.,, to Olive P. and Harry
A. Epperson Jr. (64%) and Mr. and Mrs.
Mapes (34%). Consideration $35,088. Mr.
Epperson owns WPVA Petersburg, Va.,
and WLLY Wilson, N, C.; Mrs. Epperson
is housewife. Ann, June 3.

KOME Tulsa, Okla.—Seeks transfer of
control of licensee corporation, KOME Inc.,
from Franklin Broadcasting Co. (for own-
ership see WLOD Pompano Beach, Fla.)
to Polaris Co. and Ferris E. Traynor fam-
ily (each 50%), tr/as Producers Inc. Con-
sideration $315,000. Also see applications of
WLOD and WWOM New rleans. Pro-
ducers Inc, owns KCND-TV Pembina,
KNOX-TV Grand Forks and KXGO-TV

Fargo, all North Dakota, WTVW(TV)
Evansville, Ind, WKYW Louisville and
}{XOA‘;AM-FM Sacramento, Calif. Ann.
une 4,

WFQM(FM) San Juan, P. R.—Seeks as-
signment of license from Supreme Broad-

casting Ine. to Quality Broadcasting Corp.,
wholly owned subsidiary ¢f Supreme. No
financial consideration involved. Ann.
June 5.

KSDR Watertown, S. D.—Seeks assign-
ment of license from Paul D. Bernards to
Richard J. Kopp. Consideration $32,000. Mr.
Kopp Is employed by KBFS Belle Fourche,
n. June 4.

WGAP Maryville, Tenn.—SeeKs assign-
ment of license from Frank H. Corbett
(77.5%) and Harry C. Weaver (225%), d/b
as Aluminum Citles Broadcasting Co., to
Mr. Corbett (100%). Consideration $13,860.
Ann. June 4.

KODI Cody, Wyo.—Seeks transfer of
control of licensee corporation, Park Broad-
casters Inc., from R. B. Beall and Glenn
E. Nielson (each 50%) to Lyle D. and
Eleanor S. Ellis (each 50%), tr/as KODI
Inc. Consideration $75,000. Ann. June 4.

Hearing cases

INITIAL DECISIONS

m Hearing Examiner Thomas H. Donahue
issued initial decision looklnﬁltoward deny-
ing application of KATV ¢, to change
trans. location of KATV (TV) (ch. 7) Little
Rock, Ark., from about 14 miles northwest
of Pine BIuff to about 50 miles northwest
of city and 12 miles west of Little Rock,
and increase ant, height to 1,862 feet above
average terrain. Action June 4

= Hearing Examiner Jay A. Kyle issued
initial deecision looking toward granting
application of James R. Williams for new
AM on 540 ke, 250 w-D, in Anadarko, Okla,;
engineering conditions. Action June 4.

o Hearing Examiner Elizabeth C. Smith
issued supplemental initial decision looking
toward denying applications of Seven Locks
Broadcastin 0. and Tenth District Broad-
casting Co. for new AM stations on 950 ke,
1 kw, DA, D, in Potomac-Cabin John, Md.,
gnd McLean, Va,, respectively. Action June

m Hearing Examiner Charles J, Frederick
Issueqd initial decision looking toward grant-
inﬁ application of Roy Davis, tr/as Browns-
ville Broadcastin 0., for new daytime
AM on 1520 kc, 250 w, Brownsville, Tenn.,
conditioned that pre-sunrise operation with
daytime facilities is precluded pending final
decision in Doc. 14419, Action June

OTHER ACTIONS

a By memorandum opinion and order,
commission denied (1) motion by Central
Wisconsin Television Inc. and Midcontinent
Broadcasting Co. for summary removal of
Wisconsin Citizens Committee for Educa-
tional Television Inc, as party to proceed-
ing on applications of Central Wisconsin
for additional time to construct WCWT (TV)
(ch, Wausau, Wis,, and for assignment
of CP to Midcontinent, and (2) procedural
suggestions by Broadcast Bureau. Action
June 5.

m By order, cormmmission, on petition by
W. D, Frink, tr/as Jefferson Radio _ Co.,
continued July 1 oral argument to July 15
in &roceeding on application for license for
WIXI Irondale, Ala. Action June 5.

s By memorandum opinion and order in
Syracuse, N, Y., TV channel 9 comparative
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Lic. Cps.
AM 3,801 43
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proceedin&, commission denied joint peti-
tion b, eterans Broadcasting Inc., Syra-
cuse Televislon Inc., W, R, G. Baker Radio
& Television Corp., WAGE Inec., Syracuse
Civic Television Association Ine., Six Na-
tions Television Corp., Salt City Broadecast-
ing Corp. and George P. Hollingbery to (1)
recpen record to take official notice of
March 5 decision of U, S. Court of Appeals
for Second Circuit in Bartle v, Markson
Bros. Inc, concerning bankruptcy proceed-
ing involving Asher Markson president,
director and stockholder of applicant Onon-
daga Broadcasting Inc. and (2) remand
proceeding to examiner for further testi-
mon{ and evidence and revised or supple-
mental initial decision. Action June 5,

s By memorandum opinion and order,
commission dismissed petition by S‘Brin -
field Television Broadcasting Corp. (WRLDP,
ch. 32), Greenfield, Mass., for reconsidera-
tion of Jan. 30 grant of application of
Millers River Translators Inc. for new UHF
TV translator station in Athol, Mass., on
channel 72, to rebroadcast programs of
WBZ-TV(TV) (ch. 4} Boston. Commission
found that Millers has received adequate
rebroadcast consent; Springfield failed to
show that WRLP provides service to Athol.
Action May 29,

s_Commission granted renewal of license
to Bartell Broadcasters Inc. for WADO New
York; without prejudice to whatever ac-
tion, if any, commission may deem war-
ranted as result of any final determination
reached in action entitled WYDE Inc. and
WAKE Inc., Plaintiffs, vs. Bartell Broad-
casting Corp,, WAKE Broadcasters Inc.,
Bartell Broadcasters Inc., Gerald Bartell,
Lee Bartell, David Bartell, and Melvin
Bartell, Defendants, now pending in U, S.
District Court for Southern District of New
York. Action May 29.

v Commission granted renewal of license
to Metromedia Inc. for WNEW-TV New
York; without prejudice to whatever action,
if any, may be taken as result of disposi-
tion in WORZ Inec. v FCC (C.AD.C.), case
no. 13,996, Comr. Henry¥ not participating.
Action May 29.

s Granted renewal of licenses for follow-
ing New York City stations: WINS, WMCA
WNBC, WNEW and WQXR, all without
prejudice to whatever action, if any, may
be taken by commission with respect to
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g_ending complaint of Liberal Party of New
ork State, and WNEW also without preju-
dice to whatever action, if any, may be
taken as result of disposition In WORZ Inec.
v FCC (C.A.D.C.), case no. 13,996. Action
May 29,

u By decision, commission (1) denied ap-
plication of WDUL Television Corp. for
additional time to complete construction of
WHYZ-TV (ch. 10) Duluth, Minn. which
was designated for oral argument to deter-
mine whether, in light of findings of fact
and conclusions made in commission's deci-
sion in Doec. 13414 which denied modifica-
tion of CP for WHYZ-TV, WDUL Television
possesses requisite character qualifications
to be licensee, and (2) terminated its exist-

ing CP. Comrs, Hyde and Lee abstained
from voting; Comr. Cox not participating.
Action Ma a

. er, commission granted petition
by Melody Music Inc. and extended time
to June 7 to file exceptions to Initial deci-
sion in proceeding on its application for
renewal of license of WGMA Hollywood,
Fla. Action June 5.

Routine roundup

ACTIONS BY REVIEW BOARD

m Granted petition by Broadcast Bureau
and extended to June 12 time to reply to
etition for deletlon and addition of issue
filed by Rhinelander Television Cable Corp.
in proceeding con its application for new
AM in Rhinelander, Wis. Action June 5,

s By memorandum opinion and order in
proceeding on AM applications of Valparai~
50 Broadcasting Co. and Porter County
Broadcasting Co., Valparaiso, Ind., in Doecs.
14806-7, denied motion by Porter County
to strike and expunge engineering reply
comments filed by Valparaiso. Board Mem-
ber Nelson concurred. Action June 3,

s By memorandum opinion and order in
consolidated proceeding on AM applications
of Ponce Broadcasting Corp.. Cayey, and
Abacoa Radio Corp. (WMIA), Arecibo, both
Puerto Rico, in Docs. 14994-5, (1) granted
request by Broadcast Bureau and accepted
its late filed petition and (2) denied Ponce
petition to enlarge issues. By separate
memorandum opinion and order, granted
petition by Abacoa and walved Sec. 1.362 of

rules Insofar as newspaper publication and
broadecast announcements are required im-
mediately after desif'nation for hearing,
and accepted notice of publication. Actions
May 29. .

.yB memorandum opinion and order in
consolidated proceeding on AM applications
of Abacoa Radio Corp. (WRAI), Rio Piedras
{San Juan) and Mid-Ocean Broadcasting
Corp., San Juan, both Puerto Rico, in Docs.
14977-8, granted late filed joint petition and
waived c. 1.362 of rules insofar as news-
paper publication and broadecast announce-
ments are required immediately after desig-
nation for hearing, and accepted notice of
publication. Action May 29. .

s By separate orders in proc_eedm on
applications of Laramie Community Co.
and Albany Electronics Inc. for new VHF
TV translator stations in Laramie and Tie
Siding, both Wyomin%s in Docs. 14552-6, (1)
%ranted motion by Frontier Broadcasting

o. and extended to June 20 time to file
briefs in reply to exceptions and supporting
briefs; and (2) granted request by Laramie
and waived Sec. 1.154(c) of rules to permit
flling memorandum in support of excep-
tions to initial decision slightly in excess of
length specified. Actions May 29 and May
28, respectively.

» Granted petition by Stuart W. Epper-
son, apgrlicant for new AM in Winston-
Salem, N. C., and cancelled June 11 oral
argument; oral argument will be resched-
uled on date to be determined by Review
Board. Action May 27.

ACTIONS ON MOTIONS
By Chief Hearing Examiner
James D. Cunhning

m Granted petition by Mid-States Broad-
casting Co, (WDZ), Decatur, Ill,, and dis-
missed, but with prejudice, its AM applica-
tion and retained in hearing status applica-
tion of Van Wert Broadcasting Co. for new
AM in Plymouth, Ind. Action May 29,

g Designated Examiner Arthur A. Glad-
stone to preside at hearing in Paterson,
N. J., TV channel 37 proceeding; series of
prehearing conferences will be held in
proceeding commencing June 25, and on
various dates during July which shall be
specified by presiding officer; scheduled
hearing for Sept. 9. Action May 28.

By Hearing Examiner
James D, Cunningham

s On own motion, made various correc-
tions to transcript of hearing in matter of
revocation of license and SCA of Carol
Music Inc. for WCLM (FM) Chicago. Action
June 3.

s On own motion, extended time from
June 10 to July 8 to file proposed findings
and from June 24 to July 25 to file replies
in matter of revocation of license and SCA
of Carol Music Inc. for WCLM(FM) Chi-
cago. Action May 31.

By Hearing Examiner Thomas H. Donahue

s In proceeding on application of KATV
Inc. (KATV[TV] Little Rock, Ark.), denied
petition g{ KATV to strike proposed find-
ings of ty of Pine Bluff, Ark., and Pine
Bluff Chamber of Commerce Inc.; by sepa-
rate order, granted motion by KATV to
correct trans¢ript of record. Action May 31.

By Hearing Examiner Charles J. Frederick

» Upon joint request of parties in pro-
ceeding on AM application of People's
Broeadcasting Co. (WPBC), Minneapolis, ex-
tended time for filing findings from June
4 to June 10 and for replies from June 14
to June 17. Action May 29.

By Hearing Examiner Millard F. French

s Granted motion by Norristown Broad-
casting In¢, (WNAR), Norristown, Pa., and
continued June 12 hearing to Sept. 23, date
for exchange of exhibits to Sept. 9, and
date for notification of witnesses to Sept.
16 in proceeding on its AM application.
Action June 4.

By Hearing Examiner Walther W. Guenther

w In view of ruling made by examiner
at May 31 further prehearing conference
in proceeding on AM applications of Abacoa
Radio Corp. (WRAI), Rio Pledras (San
Juan), and Mid-Ocean Broadcasting Corp.,
San Juan, respectively, both Puerto Rico,
continued June 5 hearing to date to be
aestablished at further prehearing confer-
ence to be held on June 5. Action May 31.

w» Granted request by Western Broadcast-
ers Inc. and extended time from June 3 to
June 6 to file petition for leave to amend
its application for new AM in Cheyenne,
Wyo. Action May 29.

w Granted request by Broadcast Bureau
and extended time from June 10 to July 1
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JANSKY & BAILEY
Offices and Laboratories
1339 Wisconsin Ave., N.W,
Washington 7, D.C. FEderal 3-4800
Msmber AFOOR

JAMES C. McNARY
Consulting Engineer
National Press Bidg.

Wash. 4, D, C.

Telephone District 7-1205

Member AFOOR

——Established 1926—
PAUL GODLEY CO,
Upper Montclair, N, ).
Pilgrim 6-3000
Laboratories, Great Notch, N. J.

Member AFOCE

GEORGE C. DAVIS

CONSULTING ENGINEERS
RADIO & TELEVISION
527 Munsey Bidg.
$Terling 3-0111
Washington 4, D, C.

Hember AFOCE

COMMERCIAL RADIO
EQUIPMENT CO.
Everett L. Dillard. Gen, Mgr.
Edward F. Lorentz, Chief Engr.
INTERNATIONAL BLDG.
DI 7-1319
WASHINGTON 4, D. C.
Wember AFOCOE

A. D. Ring & Associates

41 Years’ Experience in Radio
Engineering
1710 H St., N.W. 298-6850
WASHINGTON 6, D. C.
Member AFOQE

GAUTNEY & JONES
CONSULTING RADIO ENGINEERS

930 Warner Bidg. National 8-7757
Washington 4, D. C.

Member AFOOE

Lohnes & Culver

Munsey Building  District 7-8215

Washington 4, D. C.
Member AFOCE

RUSSELL P. MAY

711 14th St.,, N.W. Sheraton Bldg.
Washington 5, D. C.
REpublic 7-3984

Member AFOCE

L. H. Carr & Associates
Consulting
Radio & Television
Engineers
Washington 6, D. C. Fort Evans
1000 Conn. Ave, Leesburg, Va,
Member AFOCE

KEAR & KENNEDY

1302 18th St., N.W. Hudson 3-9000
WASHINGTON 6, D, C.

Maember AFOCE

A. EARL CULLUM, JR.
CONSULTING ENGINEERS
INWOOD POST OFFICE
DALLAS 9, TEXAS
MElrose 1-8360
Member AFOOR

GUY C. HUTCHESON
P.O. Box 32 CRestview 4-8721
1100 W. Abram

ARLINGTON, TEXAS

SILLIMAN, MOFFET
& KOWALSKI
1405 G St., N.W.
Republic 7-6646
Washington 5, D. €.

Member AFCUE

GEO. P, ADAIR ENG. CO.
CONSULTING ENGINEERS
Radio-Telavision
Communications-Electronics
901 20th St., N. W,
Washington, D. C.
Federal 3-1116
Member APOOE

WALTER F. KEAN
CONSULTING RADIO ENGINEERS
Associate
George M. Sklom

19 E. Quincy St,  Hlckory 7-2401
Riverside, 11l. (A Chicago suburb)

Member AFOOR

HAMMETT & EDISON
CONSULTING RADIO ENGINEERS
Box 68, International Ailrport
San Francisco 28, California

Diamond 2-5208
Member AFCOE

JOHN B. HEFFELFINGER
9208 Wyoming P Hiland 4-7010

KANSAS CITY 14, MISSOURI

JULES COHEN
& ASSOCIATES
9th Floor, Securities Bldg.
729 15th St., N.W,, 393-461¢
Washington 5, D. C.

Hemher AFOOE

CARL E. SMITH
CONSULTING RADIO ENGINEERS

8200 Snowville Road
Cleveiand 41, Ohio

Phone: 216-526-4386
Msmber AFOQE

J. G. ROUNTREE
CONSULTING ENGINEER
£.0. Box 9044
Austin 56, Texas
GLendale 2-3073

VIR N. JAMES
CONSULTING RADIO ENGINEERS
Applications and Field Engineering

2 S. Jasmine St.
Phone: (Area Code 303} 333-5562
DENVER 22, COLORADO
Member AFOOE

A, E. Towne Assocs., Inc.
TELEVISION and RADIO
ENCINEERING CONSULTANTS
420 Taylor St.

San Francisco 2, Calif.

PR 5-3100

PETE JOHNSON
Consulting am-fm-tv Engineera
Applications—Field Enginsering

Suite 601 Kanawha Hotel Bldg.
Charleston, W.Va. Dickens 2-6281

MERL SAXON
CONSULTING RADIO ENGINEER

622 Hoskins Street
Lufkin, Texas
NEptune 4-4242 NEptune 4-9558

WILLIAM B, CARR
Consulting Engineer
AM—FM—TY
Microwave
P. 0. Box 13287

Fort Worth 18, Texas
BUtlar 1-1551

RAYMOND E. ROHRER
& Associates
Consulting Radio Engineers
436 Wyatt Bldg.
Woashington 5, D. C.

Phone: 347-9061
Member AFOCE

E. HAROLD MUNN, JR.

BROADCAST ENGINEERING
CONSULTANT

Box 220
Coldwater, Michigan

Phone: BRoadway 8-6733

Service
Directory

COMMERCIAL RADIO

MONITORING CO,
PRECISION FREQUENCY
MEASUREMENTS
AM-FM-TV
103 S. Market St.,

Lee’s Summit, Mo,

Phone Kansas City, Laciede 4-3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM-TV

445 Concord Ave,,
Cambridge 38, Mass.

Phone TRowbridge £-2810

coniact
BROADCASTING MACAZINE
1735 DeSales S5t. N.W.
Washington 6, D. C.
for availabilities
Phone: ME 8-1022
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to file prososed findings and from June 28
to July 19 for replies in proceeding on
application of Triangle Publications Ine.
( HC-TV), New Haven, Conn. Action
May 28.

= On own motion, scheduled further pre-
hearing conference for May 31 in proceed-
ing on AM applications of Abacoa Radio
Corp. (WRAI), Rio Piedras (San Juan),
and Mid-Ocean Broadcasting Corp., San
Juan, respectively, both Puerto Rico, in
Docs. 14977-8. Action May 28.

By Hearing Examiner Isadore A. Honig

a On own motion, closed record in pro-
ceeding on AM application of Brainerd
Broadcasting Co. (KLIZ), Brainerd, Minn.,
and ordered proposed findings of fact and
conclusions to be filed within 30 days from
release date of order and replies within 10
days o3f expiration of 30-day period. Action
June

By Hearing Examiner H. Gifford Irion

e Scheduled special conference for May
31 in Miami TV channel 10 proceeding. Ac-
tion May 29.

» Scheduled further hearing for June 25
in proceeding on applications of D & E
Broadcasting Co. and Great State Broad-
casters Inc. for new AM stations in San
Antonio, Tex. Action May 29.

By Hearing Examiner Jay A. Kyle

s Granted petition by Broadeast Bureau
and extended time from June 3 to June 10
to file proposed findings and to June 21 for
replies in proceeding on applications of
Garo W. Ray and Connecticut Coast Broad-
casting Co. for new AM stations in Sey-
mour and Bridgeport, both Connecticut,
respectively. Action May 31.

z Granted request by Tele-Sonics Inc.
and changed certain procedural dates and
rescheduled June 24 hearlnf for July 22
in proceeding on its application and those
of Calhio Broadcasters and Salem Broad-
casting Co. for new AM stations in Parma,
Seven Hills, and Salem, Ohio, respectively.
Action May 31.

= Granted request by Broadcast Bureau
and extended time from June 3 to June 5
to file proposed findings and to June 12
for replies in v&»roceedinz on AM applica-
tions of WNOW Inc. (WNOW), York, Pa.,
and Radio Associates Inc. (
ton, Va. Action May 31,

s Pursuant to May 31 hearing conference,
closed record in proceeding on application
of Geoffrey A. Lapping for new in
Blythe, Calif. Action May 31.

x Ordered that any parties desiring to
file replies in proceeding on application of
Geoffrey A. Lapping for new AM In Blythe,
Calif, may do so on or before June 21,
Action May 29,

n_Rescheduled June 19 hearing for June
18 in proceeding on application of Jupiter
Associates Inc., Somerset County Broadcast-
ing Co. and Radio Ellzabeth Inc. for new
AM statlons in Matawan, Somerville and
Elizabeth, respectively, all New Jersey in
Docs. 14755-7. Action May 29,

}, Warren-

By Hearing Examiner Forest L. McClenning

s On own motion, scheduled hearing con-
ference for June 11 in proceeding on ap-

lication of Port Chester Broadcasting Co.
or new AM in Port Chester, N. Y. Action
May 31.

m In proceeding on application of Port
Chester Broadcasting Co. for new AM in
Port Chester, N, Y, denled approval of
agreement between Port Chester and re-
spondent Long Island Broadcasting Corp.
WWRL), New York, whereby latter would
withdraw its opposition to grant of Port
Chester’s application, as amended, in con-
sideration of payment of $4,500 as ‘‘partial”
reimbursement of expenses Incurred to
date in course of opposition. Action May 27.

By Hearing Examiner
Chester F. Naumowicz Jr.

u Upon request by K-FIV Inc. (KFIV),
Modesto, Calif., extended certain procedural
dates in proceecllnﬁ1 on its AM application
and ordered that hearing shall commence
as scheduled on July 8. Action June 4.

u Upon regl]xest by Golden Triangle
Broadcastin c. (WEEP)}, Mt. Oliver, Pa,,
scheduled rther hearing for June 5 in
);Eocegging on its AM application. Action

ay 28.

® Scheduled oral argument for May 31
on notice of taking depositions In Winfield,
Ala.,, on June 4, filed by Kate F. Fite, in

96 (FOR THE RECORD)

proceeding on application of John Self for
new AM in Winfield. Action May 28.

By Hearing Examiner Herbert Sharfman

w Reopened record In proceeding on ap-
plications of North Atlanta Broadcasting
Co. and J. Lee Friedman for new AM sta-
tions in North Atlanta, Ga., received in
evidence North Atlanta’s exhibit 21, sub-
stituted figure D-4 submitted with May 23
covering letter for present figure D-4 of
North Atlanta's exhibit 18, and closed rec-
ord. Action June 3.

» Granted petition by Genkar Inec. insofar
as it requests severance of its ap%llcation
for new AM in Gouverneur, N. Y. from
revocation proceeding against Martin R.
Karig (WIZR), Johnstown, N. Y., and other
Karig and related applications in Docs.
14617, et al. (Separate initial decision will
l}e issued on Genkar’s application.) Action

une 3

BROADCAST ACTIONS
by Broadcast Bureau

Action of June 4

K11FZ Circleville, Utah—Granted mod.
of CP to change frequency to channel 11,
type trans. and make changes in ant. sys-
tem for VHF TV translator station.

Actions of June 3

KOTV(TV) Tulsa, Okla.—Granted mod.
of licenses to change name to Corinthian
Television Corp.

WINR-TV Binghamton, N. Y.—Granted
CP to reduce aur. ERP to 63.5 kw, DA, and
make changes in equipment; condition.

KXAB-TV Aberdeen, S, D.—Granted ex-
tension of completion date to Aug. 1.

Action of May 29

WRLEB(FM) Long Branch, N. J.—Granted
CP _to _replace expired permit for changes
in ERP, ant. height, ant.-system, and type
ant.

Actions of May 31

*KOAP-FM Portland, Ore.—Granted CP
to change frequency to 91.5 mc and classi-
fication to noncommercial educational; ant.
Leight 960 feet; remote control permitted.

w Granted renewal of licenses for follow-
ing, including aux., for normal license term,
on which action had been deferred: KACY
Port Hueneme, Calif.; WBAC Cleveland,
Tenn.; KAGI Grants Pass, Ore.; WBOS
Brookline, Mass.; KAPE San_Antonio, Tex.;
*WESU (FM) Middletown, Conn.; KARM-
FM Fresno, Calif.. WGHF (FM) Brookfield,
Conn.; KBBO Yakima, Wash.;, WHDH-FM
Boston; KBBR North Bend, Ore.; WJZZ
(FM) Bridgeport, Conn.; KBUZ.-FM Mesa,
Ariz.; WMOU-FM Berlin, N. H.; KCIB-FM

Fresno, Calif., WPEP Taunton, Mass,;
KELP- El Paso; *WRTC-FM Hartford,
Conn.; KGMB Honolulu; WSME Sanford,
Me.;, KMPX(FM) San_ Francisco;, WTCX
(FM) St. Petersburg, Fla., KOGT Orange,
Tex.; WWCO Waterbury, Conn.; KOOS
Coos Bay, Ore.; WWLFP{TV) Springfield,

Mass.; KPOR Quincy, Wash.; KWAY Forest
Grove, Ore.; O El Centro, Calif.; WBAP-
FM Fort Worth.

= Granted renewal of licenses for follow-
ing, including auxiliaries, for normal license
term: WAWZ-FM Zarephath, N, J.; AS
White Plains, N. Y.; WBEN-FM Buffalo;
WFPG-FM Atlantic City; WBIC Islip, N. Y.;
WFYI Mineola, N, Y.; WETA Batavia, N. Y.;
WGBB Freeport, N. Y.: WBUD-FM Trenton,
N. J.;, WHDL-AM-FM Olean; WBUZ Fre-
donia; WHEC Rochester; WCHN-FM Nor-
wich; WINR Binghamton; WCMF(FM) Ro-
chester; WJJL Nilagara Falls; WCSS Am-
sterdam; WKIP Poughkeepsie; WDOS On-
eonta; WKOP Binghamton; WEBO Cwego;
WLEA Hornell; BR Buffalo, WMCR
Onelda, all New York: WMVB-AM-FM
Millville, N, J.; WDLA Walton; WNCN (FM)
New York; WEAV Plattsburgh; WNDR Syr-
acuse; WEHH Elmira Heights-Horseheads;
WNYC-FM New York; ENE Endicott;
WREM Remsen; WENT Gloversville; WRNY
Rome; WENY Elmira; WEBR-FM Buffalo;
WEOK Poughkeepsie: WRUN-FM Utica, all
New York; RA Plainfield, N, J.; WSYR-
AM-FM Syracuse; WFLR Dundee; WVIP
Mount Kisco; WEOK-FM Poughkeepsie;
WWHG Hornell; WGHQ Kingston: WALK-
FM Patchogue; WGLI Babylon; WCBS-FM
New York; WGSM Huntington, all New York;
WCMC-FM Wildwood, N. J.; WHCU Ithaca,
N. Y, WCTC-FM New Brunswick, N,
WHEN Syracuse; WEAV-FM
WHLD-AM-FM Niagara Falls; WFAS-FM
White Plains; WHLI Hempstead; WGLI-
FM Babylon; WHN New York; WHFM (FM)

Plattsburgh;

Rochester; WHUC Hudson, all New York;
WILK-FM As‘bur{ Park, N. J.; WIBX Utlca:
WKIP-FM Poughkeepsie; WICY Malone;
WKRT-FM Cortland; WIRD Lake Placid;
WLNA-FM Peekskill; WIRY Plattsburgh;
WNBC-FM New York; WKRT Cortland, all
New York; WPAT-FM Paterson, N. J.; WLIB
New York; WQXR-FM New York; WLSV
Wellsville, N. Y.; WVNJ-FM Newark, N. J.;
WMNS Olean, N. Y.; WWHG-FM Hornell,
N. ¥.; WNBF-AM-FM Binghamton, N. Y.;
WBEN-TV _ Buffalo;, WNYC New York;
WGR-TV Buffalo; WOND Pleasantville, N.
J.. WHEC-TV Rochester; WROC Rochester;
WHEN-TV Syracuse; WSLB Ogdensburg;
WINR-TV Binghamton, all New York;
WSNJ Bridgeton, N. J.; WKTV(TV) Utica,
N, Y.; WKNY Kingston, N. Y.; WNYC-TV
New York: WN Hammonton, N. J.;
WNBF-TV Binghamton; WRIV Riverhead;
WNED-TV Buffalo, WSNY Schenectady;
WROC-TV Rochester; WSOQ North Syra-
cuse; WSYE-TV Elmira; WTRY Troy;
WSYR-TV Syracuse; WUFQO Amherst:
WABY Albany, all New York; WVNJ New-
ark, N. J.; ACK Newark, N. Y.; WCTC
New Brunswick, N. J.; WALK Patchogue;
WADV(FM) Buffalo; WALL Middletown;
WBBF-FM Rochester; WATN Watertown;
WBUF (FM) Buffalo; WAUB Auburn;
WHCU-FM Ithaca; WBAZ Kingston; WHLI-
FM Hempstead;, WBVM Utica; all New
York; WKDN-FM Camden; N. J.; WCAM
Camden; N. J; WOSJ-FM Atlantic City;
WCBA Corning; WRFM(FM) New York;
W Norwich; WROC-FM Rochester;
WCLI-AM-FM Corning; WRVR(FM), all
New York; WCMC Wildwood, N. J.;
WSNJ-FM Bridgeton, N. J.; WTFM(FM)
Lake  Success; *WAMC (FM) Albany;
WUFM (FM) Utica; *"WECW (FM) Elmira;
*WAER(FM) Syracuse; *WKCR-FM New
York; WHAM Rochester; *WNYE(FM)
Brooklyn, all New York.

m Granted renewal of licenses for follow-
ing TV translator stations for normal li-
cense_term: K12BK Worland, Wyo.; K05AB,
KI12AE Powell, Wyo.; K04AB Giilette, Wyo.;
K13BW_ Lucky McCampsite, Wyo.: KO0IBL
Lance Creek, Wyo.; KOBAA Wyodak, Wyo.;
KI3BT Gillette, Wyo.; KT7IAI. KT79AC,
K75AG Evanston, Wyo.; KO0IDI, KI1I1DN,
K13DH, Little America, Lyman and Mt.
View and Lontree. all Wyoming; K73AF
Rawlins, Wyo.; K72AS LaBarge, Wyo.;
K06AG Moorcroft, Wyo.; K78AF LaBarge
and Big Piney, both Wyoming: KO08BI
Osage, vo.; K8lAB LaBarge, Wyo.

KPAT Berkeley, Callf.—Granted CP to
1p:tall alternate-main trans. at main trans.
site.

WEKEY Covington, Va.—Granted CP to
install old main trans, as aux. trans. at
main trans. site; redescribe trans. location.

WEOL Elyria, Ohlo—Granted CP to in-
stall new alternate-main trans. at main
trans. site.

WIBW-TV Topeka, Kan.—Granted mod.
of CP to change type trans., type ant., ERP
to 204 kw vis. and 102 kw aur., and make

changes in ant. structure and other equip-
ment; condition. er eauip

WCMR-FM Elkhart, Ind.—Granted b
of CP to change type trans. meod

Actions of May 28

WBRN Big Rapids Mich.—Granted
change from daytime operation to unl. and
install DA nighttime (DA-N), continued
operation on 1460 ke, 1 kw; conditions.

KTW Seattle—Granted increased night-
time gowgr on 1250 k¢, 5 kw-LS, SH
(KWSC, night), from 1 kw to 5 kw; remote
control permitted.

WCAU-TV Philadelphia—Granted license
covering installation of aux. ant. system
nhear present main trans. and ant. location;
conditions,

K13EB Bassett, Neb.--Granted CP to re-
place expired permit for new VHF TV
translator station.

KO7EQ Ekalaka, Mont.—Granted CP to
replace expired permit for new VHF TV
translator station.

Revocation

m By decislon, commission revoked license
of KWK Radio Ine. for KWK St. Louis.
In order to provide licensee opportunity to
wind up its affairs, order of revocation will
not become effective until July 29,
Comrs. Hyde and Lee issued dissenting
statement; Comrs. Bartley and Cox not
participating. Sept. 17, 1962, initial decision

Continued on page 103
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CTASS[FIED ADVERTISEMENTS

(Payable in advaice. Checks and money orders only.) (FINAL DEADLINE—Monday preceding publication date.)
o SITUATIONS WANTED 20¢ per word—$2.00 minimum e HELP WANTED 25¢ per word—$2.00 minimumt.
e DISPLAY ads $20.00 per inch—STATIONS FOR SALE, WANTED TO BUY STATIONS and EMPLOYMENT AGEN-

CIES advertisin

requires display space.

o All other classifications 30¢ per word—$4.00 minimuns. .
e No charge for blind box number. Send replies to Broadcasting, 1735 DeSales St., N.W., Washington 6, D. C,

APPLICANTS: If transcriptions or bulk packages submitted

$1.00 charge for mailing (Forward remittance separately, please). All transcriptions, photos,

etc., sent to box numbers are sent at owner's risk. BROADCASTING expressly repudiates any lability or responsibility for their custody or return.

RADIO

Help Wanted—(Cont'd)

Help Wanted—(Cont’d)

Help Wanted—Management

Sales

Announcers

Southern Callfornia, immediate opening for
solid salesman, capable of managerent
with top station multiple chain. o
g&ﬁn salary. Box G-12, BROADCAST-

Sales manager or salesman with qualifica-
tions, large midwest market. Box G-291,
BROADCASTING.

Southwest manager for small single market
gtation. Strong on sales, first izhone. some
investment preferred. Rapidly growing
market. Salary, profit sharing opportunity.

od references essential. Box H-18,
BROADCASTING.

Manager sales manager upper midwest city
of 30,000. Competitive. Agriculture import-
ant to market. Compensatlon geered to prof-
its. Send resume to Box H-69, BROAD-
CASTING.

North Carolina station needs hard working
manager for small competitive market. Must
be willing to operate with small staff and
budget. Must be excellent salesman and pub-
lic relations man. Excellent opportunity.
Write Box H-124, BROADCASTING.

Sales manager for growing metropolitan
chain of 6 stations in south. Executive type
36-46, married. Experienced all phases ra-
dio sales. Willing to travel. Excellent sal-
ary, fringe benefits. Personal interview
imperative. All replies confidential. Box
H-131, BROADCASTING.

(selling) Managers, Sales Manager & Sales-
men. These men must deliver $ales $ales
$ales. We just bought one of the 10 largest
outdoor advertisin‘f companies in the
world and we need $ales, local $ales, re-
gional $ales, national $ales. If you can sell
radio, tv, newspapers, magazines, direct
mail, outdoor or just plain sell, we need
you. Send true salary requirements (this
is not a give awag program) and complete
resume to Box 2167, Wilmington, Delaware.

Can you sell radio time? Can you sell in a
small market where the potential is there
if you make the call? Our station is looking
for a man, who can come in and take over
the supervision of our sales department.
Must be neat in appearance, must make
good impression, and most of all must be
reliable and honest. A good opportunity for
the right man. Salary and commission will
be held open. A personal interview will be
required at your expense. Apply radio sta-
tion WKDE, Box 512, Altavista, Virginia.

Opening soon for manager in southern cen-
tral state. This small market station offers
good pay and excellent opportunity for a
man with management experience on sales
manager that is ready to move up. Send in-
formation on background and personal his-
;glré in first letter. Box H-26, BROADCAST-

Looking for capable programer interested
in managing our new beautiful air condi-
tioned fm station. Programing so that the
station and the man behind it become
a valuable asset to our community of 75,000
people. Willing to pay well, but tired of
lazy individuals who spends the few Work-
ing hours of the week reading novels be-
tween cokes. Contact Bill Lipman, WLIP,
Kensoha, Wisconsin. OL T-6162.

Columbus, Ohio . . . Immediate opening for

good salesman, management experience or

ready. Top independent. Growing chain,

éood salary plus. Please write fully. Box
-13, BRCADCASTING.

Michigan regional in medium market. Open-
ing for salesman with year or more small
or medium market experience who wants
to move to larger market and larger in-
come. Replies confidential. Give full de-
tl%l_lcs and photo. Box G-258, BROADCAST-

Outstanding midwest market wants you!
Benefit loaded station needs most happy
fellow to meet and beat tough competi-
tion. Maturity is fine, experience essential.
Rush tape, background information and
slaqlary expected. Box H-4, BROADCAST-
ING.

Newsman with 1st phone for metro east
coast indie. No maintenance. Base plus
talent. Heavy emphasis on local news. Send
tape and background to Box H-6, BROAD-
CASTING.

Rockford Illinois metropolitan market has
lucrative position for experienced radio
salesman, full of ideas and energy. Op-
portunity for real solid income with a
solid established operation. Family man
preferred. Guarantee, 20% commission, ecar
allowance. All replies confidential. Box G-
310, BROADCASTING.

Executive salesmen . . . integrity, maturity,
sincerity, and ability, are the qualities we
seek in executive salesmen between 38 and
55 years of age, We are a research organi-
zation that has developed the most needed
and timely ideas in decades. Now we want
the seven best idea salesmen in U, S, to
call on newspapers, and radio stations to
lease them a service that will enable them
to secure a volume of new and highly de-
sirable year around billing. Renewals are
therefore automatic. Only detailed resumes
please. Box H-113, BROADCASTING.

For the radio salesman who knows a good
deal, it's Connecticut. Guarantee and com-
mission. Good territory. No house ac-
counts. Travel and entertainment expenses.
No cut rates. No trade deals. “No promo-
tions.” Good future in expanding corpora-
tion. Box H-116, BROADCASTING.

Assistant manager-salesman for growing
N. C. small market daytimer. Must be
proven salesman and have inside experi-
ence. Willingness to participate in civie
and community life essential. Salary plus
commission. Excellent opportunity for
sober, hard worker. Write Box H-125,
BROADCASTING.

Sales promotion writer, strong on research,
sales presentation and ideas in top five mar-
ket. Box H-128, BROADCASTING.

Advertising agency permanent sales posi-
tion open handling radio-television publica-
tions St. Louis metropolitan area. Good
earnings. Contact Tell, 705 Olive, St. Louis,
Missouri.

Experienced announcer for 5000 watt net-
work station in western state. $80 per week
to start, with fringe benefits. Give complete
details of yourseif and tape Mour first
letter. Box H-56, BROADCAS G.

Good announcer with first phone for net-
work station in Idaho. Sta.rgng sal ac-
cording to ability. Qur staff knows of this
ad. Box H-57, BROADCASTING.

Needed Immediately: Salesman-announcer
willing to produce. Good opportunity, small
town North Carolina station. Write Box H-
124, BROADCASTING.

First phone engineer-announcer. Chicago
fm station maintenance-announcing re-
quired. Send tape-resume. Box H-137
BROADCASTING.

Combo deejay newsman. Illinois adult music
kilowatt. Fine opportunity for qualified an-
nouncer who can gather, write and deliver
news in professional manner, present
bright music shows. Excellent pay, many
fringe benefits. Send tape, complete resume.
Box H-138, BRCADCASTING.

Man with first phone who knows produc-
tion—good news presentation helpful. Box
H-151, BROADCASTING.

Madison, Wisconsin needs a quick
clever first phone personality. Sen
and resume to Chuck Mefford, WISM.

aced,
tape

Opportunity married staff announcer. Cut-
'Ili‘ne experience. RADIO KFRO, Longview,
exas.

1st phone announcer, $5,200 up depending
on experience. Good music, mobile units.
Top rated 5 kw. New studios, equipment.
Insurance, hospitalization, paid vecations,
plenty of room to go up. If you're ready to
move up call Jim Jae, KHMO, Hannibal,
Missouri.

Opportunity for a salesman in the Rocky
Mountain vacational land of cool, colorful
Colorado. Salary and commission. Write
Ellis Atteberry, KCOL, P, O. Box 574 Fort
Collins, Colorado.

WDXN, Clarksville, Tennessee has immedi-
ate opening in sales department, for man
with experience and clean record. Part of
multiple ownership with advancement ex-
cellent. Detailed resume. No phone calls.

One application opens 600 station contacts.
Dozens of jobs for qualified men. Write:
Broadeast Employment Service, 4825 Tenth
Avenue South, Minneapolis 17, Minnesota.

Announcers

Experienced staff announcer for Maryland
independent. Mature voice, good references,
necessary. Send air check and resume. Box
G-250, BROADCASTING.

On air newsman with thorough news back-
ground. 40 hours. Opening in Au . Send
complete information, recent photo and
salary requirement in first letter to Michael
Dillion, PGM. Dir. KOB Radio, 1430 Coal
SW, P. O. Box 1351, Albuquerque, New
Mexico.

Immediate opening at station KOH, Reno
and KBEE, Modesto, First FCC ticket re-
quired. Permanent position, excellent com-
pany benefits. Apply in person or send de-
tailled resume to station managers or per-
sonnel department, McClatchy Broadcast-
ing Co., 21st and Q, Sacramento, California.

KWTX radio wants two mature, experi-
enced announcers for adult music, locally
oriented news and sports operation. Prefer
men with southwest background. Some tv
also. Send tape, letter and recent photo-
graph to Frank Fallon, P, O, Box 7128,
Waco, Texas.
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Help Wanted—(Cont’d)

Help Wanted—(Cont’d)

Situations Wanted—(Cont’d)

Announcers Technical Management
in four years. Middle of Need transmitter engineers in Wichita Falls  present program director, sales, C. E. de-
fg?c‘lt. :rpi’:hmnagnt:mon leading toward man- L&Wwton area. Permanent positions. S]tﬁ)e‘ sires p. d. or operations 'manaﬁer position

agement. First phone preferred. Salary
open. Send tape, resume, and references to
Boyce Hanna WADA, Shelby, North Caro-
lina.

We are a swinging top 40 operation looking
for a swinging hard selling jock. Must have
audition tape and references. Great oppor-
tunity. Need good production ability and
let’s swing. Dick Oppenheimer, WALT,
Tampa, Florida.

Michigan—staff announcer, experienced. Im-
mediate opening. Send resume, tape to Leo
A. Jylha, WBCM, Bay City, Michigan.

Suburban Chicago. Combo first class. Per-
manent. Tape complete information now.
WEAW, Evanston, Illinois.

Boston. Network affiliate. Want experienced
newsman with distinctive delivery. Send
tape together with complete resume and
salary requirements to WEZE.

Swinging deejay with lst phone for #1 top
40 station. Minimum technical schedule. Im-
mediate opening. Call or write C. A. Bengt-
son, WENE, Endicott-Binghamton, New
York. Phone STillwell 5-3351.

Boston. Network affiliate. Programed for
adult audience. Wants morning personality,
not a deejay. Send appropriate audition
tape together with complete resume and
salary reguirements to WEZE.

Announcer news. 1st ticket. No mainten-
ance. Daytime mutual, good opportunity
with growing organization. Salary open.

Send tape and resume to WJUD, St. Johns,
Michigan.

Announcer, 1st phone, 5,000 watt midwest
independent has immediate opening. Em-
phasis on air work, little maintenance. Run
own board. Send tape, photo, references,
complete resume, first letter, WMIX, Mt.
Vernon, Illinois.

News editor to gather, write, and air loqa]
news. Established bureau, stringers, mobile
units. WSMI, Litchfield, Illinois.

Modern personality deejays: UP your rat-
ings! Ideas Ink weekly “"Why not be funny
service still open on an exclusive basis in
some markets. Is yours one? Ideas Ink,
Box 53332, New Orleans, Louisiana.

One application opens 600 station contacts.
Dozens of jobs for gqualified men. Write:
Broadcast Empltﬁment Service, 4825 Tenth
Avenue South, Mineapolis 17, Minnesota.

Technical

Wwanted: an honest, sober, reliable combo
engineer-announcer, a man who isn't afraid
to produce. If you are interested in work-
ing at a progressive radio station for an
employer who is fair to his employees.
Write Box H-111, BROADCASTING.

$550 per month for chief engineer capable
of maintaining six mobile units, three car-
tridge machines, four ampexes, three con-
soles and much other related equipment.
Prefer someone originally from Missouri
who wants to move back and into a per-
manent job. Present chief entering gov-
ernment service. J. A. Shepherd, KNCM,
Moberly, Missouri.

Chief engineer midwest directional AM.
Some announcing ability and production
experience preferred. Box H-28, BROAD-
CASTING.

Engineer. Some experience.

Salary open.
WVOS, Liberty, New York.

Southern California major metro area adult
kilowatt must have competent engineer who
can handle all maintenance and repairs
and who has good air personality with
plenty of announelni experience, Do not
apply unless able to handle all engineering
chores. Bonus pay for best announcer. CHl-
mate free. Call Ron Zimmer. Area Code
714. Phone number 686-0260.

salary reguirements and experience.
1053, Wichita Falls, Texas.

Two engineers with first phone, one for
chief, salary open. Contact Richard Wright,
WTTF, Tiffin, Ohio.

One application opens 600 station contacts.
Dozens of jobs for qualified men. Write:
Broadcast Empllelyment Service, 4825 Tenth
Avenue South, Minneapolis 17, Minnesota.

Chief engineer with good voice needed b
progressive Texas am-fm. Short air shift
minimum maintenance. Box H-101, Broad-
casting.

Chief engineer-announcer needed by ag-
gressive small mkt. radio station. New stu-
dios good equipment. Announcing experi-
ence not necessary. Good opportunity for
right person. Salary open. Write or call
Breazeal, KTTN, ELmwood 9-2261, Trenton,
Missouri.

Production—Programing, Others

Number one midwest independent is look-
ing for an experienced production announc-
er, creative and capable of writing agency
type copy. Send written examples, tape,
salary requirements, and complete resume
to Box H-32, BROADCASTING.

Program director, needed by progressjve
Texas am-fm. Must be sharp on production
and know format radio. Short air shift. 1st
class ticket helpful. Box H-102, BROAD-
CASTING.

Copywriter—Top Michigan station needs
strong copywriter. Splendid opportunity for
good "head” man. Send background, photo,
and sample copy to Box G-276, BROAD-
CASTING.

Creative program director and pro middle
road personalities wanted for newly pur-
chased station, major, for eastern market of
400,000. Send tape, resume and salary re-
guirements to Box H-121, BROADCASTING.

Challenging opportunity for an experienced
and capable person to conduct research,
write continuity and handle production de-
tails for top mid western evening radio
talk show. We require a person with a col-
lege degree, a year of broadcast writing
experience, and some knowledge of radio
or tv production. Position available imme-
diately. Starting rate $106 per week with
periodical increases and excellent company
fringe benefits. Mail resume, including pres-
ent salary, experience and education to
Ptlalxjsonnel Department WLW, Cincinnati,
io.

Powerful, northern Indiana radio station
has opening for newsman. Must be thor-
oughly based on covering, writing, editing
and afring local news. Top pay. First phone
required. Chance to jJoin one of the most
respected news staffs in the nation. Con-
tact Program Director, WJOB, Hammond,
Indiana.

RADIO

Situations Wanted—Management

small market. First phone, college gradu-
ate, married, veteran. Box H-120, BROAD-
CASTING.

Successful manager and top notch salesman
looking for challenge. Thoroughly experi-
enced all phases; excellent references.
Twelve years experience. College married,
four children. Positions offered must have
good potential and stability. Prefer south-
west, Box H-142, BROADCASTING.

Wanted, 1st station io manager. Experi-
enced: Account executive, news director,
production, college, single. Box H-145,
BROADCASTING.

Radio station manager—steady, reliable, de-
pendable 49-year-young family man, with
many years experience in all phases of sta-
tion operation, including sales, production
engineering (1st class ticket), news, manage-
ment, desires permanent position with
medium or small market station. Many ref-
erences. Dave Ormiston, Program Director,
KFRU, Columbia, Missouri.

Time to move up to manager. Vice presi-
dent sports director wants to manage sta-
tion that needs new blood-ideas-hard work.
13 years experience, last ten at one station.
Public relations. Remotes, sports copy with
limited tv. Board, sales. Don't drink, gam-
ble, smoke. Married, 42, Employee knows
about this ad. Ralph Romano, Box 206,
Hudson Falls, New York.

Announcer

Disc jockey newscaster, young, experienced,
can do play by play baseball. Will locate
anywhere for right offer. Box H-10,
BROADCASTING.

Fast, smooth, funny pro wants to spend
a long time with a solid, responsible or-
ganization in medium to major market
with major university. My ad lib is my
product. Lots of good background, refer-
ences and love for money. Educated. No
problems. Box H-24, BROADCASTING.

Boston. Experienced announcer desires po-
sition while attending college. Box H-33,
BROADCASTING.

Personality. First phone. Best references.
Avallable immediately. Box H-36, BROAD-
CASTING.

Professional attitnde, experienced radio/tv
announcer/interviewer/dj. Limitless ambi-
tion. College raduate, married. Desire
combination radio/tv position medfum east-
ern market. Box H-41, BROADCASTING.

West coast only: Major midwest market dj
1st phone. Nine years experience all phases.
Wants tight top tune swinger. Married, fam-
ily references. Phone 309-342-0609, or write.
Box H-46, BROADCASTING.

Ben Casey can’t perform your operation as
well as I can. Experience, tight board,
showmanship. Box H-75, BROADCASTING.

General manager. Major market. Will trade
one of broadeasting’s best records for stimu-
lating (and realistic) challenge and poten-
tial. Box H-2, BROADCASTING.

Broadcast executive, over 15 years experi-
ence in medium and metro markets. Well
suited both radio and tv. 33, conscientious
and reliable. Strong on sales management,
programing, and personnel handling. Best
references. Interview possible. No seream-
ers please. Box H-88, BROADCASTING.

Wanted management or sales managers posi-
tion small or medium market. Nine years
experience all phases of radio. Married, 34,
degree, veteran. Audition, resume and full
story first letter. Available immediately.
Box H-99, BROADCASTING.

Capable manager—I14 years experience. Pres-
ently managing top station In six station
metro market. Age 39. Happily married,
teenage son needs better climate. Want to
relocate as soon as school is out. Best ref-
erences available, including present em-
ployer. Box H-118, BROADCASTING.

Announcer newscaster. Ambitious young
beginner with full knowledge of tight pro-
duction, fast board 3rd class permit. Wiil
locate anywhere. Tapes and photo on re-
quest. Box H-97, BROADCASTING.

Top c/w personality. Thorough back-
ground. Twenty years experience. Desire
block plus sales. Minor investment possi-
ble. Prefer Ohio, all considered. Box H-87,
BROADCASTING.

Young man with part time board experi-
ence desires full time work. Preferably Illi-
?lg"(s} or Missouri. Box H-89, BROADCAST-

First phone, dj/announcer with board ex-
perience. Prefer east coast location in or
?ﬁ_g Pennsylvania. Box H-91, BROADCAST-

Morning deejay. Gleb, fast paced comedy
show, Wake 'em up with a chuckle. Experi-
enced family man looking to relocate per-
manently. Box H-92, BROADCASTING.
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Situations Wanted—(Cont’d)

Announcers

Announcers

Situations Wanted—(Cont’d)

Production—Programing, Others

DJ-announcer, relaxed style, college. Two
Years professional experience, now em-
ployed but want to relecate in southwest
or southeast. Desire C & W or good music
format. Have wide C & W background. Box
H-95, BROADCASTING.

Top 40 dj and pd at top 50,000 watter.
Southern California. Available immediate-
ly. Benefactors are versatile, loyalty, skill.
12 years radio and tv. Box H-158, BROAD-
CASTING.

Sport. ter or newscaster: 15 Yyears ex-

Dj announcer, tight production, fast board,
3rd class permit will locate anywhere.
Tapes, photo on request. Box H-96, BROAD-
CASTING.

First phone, no experience. Willing to learn.
Presently airline radio operator. Age 286,
married. Box H-103, BROADCASTING,.

First phone deejay offers a lot of talent-
will work. Box H-104, BROADCASTING.

Eastern swinger yearns to return to wide
open spaces. Prefer UUtah, Idaho, Box H-1086,
BROADCASTING.

Announcer with first ticket desires non-
chief position with prospering station. 15
yvears experience, Capable in production
and programing, formula and personality.
Box H-112, BROADCASTING.

Seven months experience. Major market.
Strong news, dj tight board with separate
am-fm programing. 27, married, prefer
northeast, will go anywhere for right offer.
Box H-115, BROADCASTING.

perience, past 6 in Washington, D. C. and
Houston, Texas markets. Also network
sports coverage. All sports play by play.
Major market station with security wanted.
Age 34, Wire or write Ted Work, 2854
Connecticut Ave., N.W. Washington, D. C,
Available immediately.

Anncuncing student desires full or part
time employment with radio station in Los
Angeles or surrounding areas. Seeking
practical experience in station operations
to supplement book work. Extremely ver-
satile and can adapt to any duties. Will take
any shift. All inquiries answered. P. O,
Box 1001, Sun Valley, California.

Tweo of us need jobs. One announcer only
and likes play by play. One combo man,
first phone. Will accept straight engineer-
ing or announcing. Both good on board;
good voices, Prefer small to medium mar-

kets. Curt Gordon, 2743 Welborn, Dallas,
Texas.

West’s top personality announcer. Eight-
een years experience. Ed “Beetlebrow”

iBlack. General Delivery, Jackson, Wyom-
ng.

Geod morning sound, from a good morning
man. Tremendous audience acceptance,
always number one. With my tasteful
comic approach. It's almost a pleasure to
get up ., . . almost. Box H-135, BROAD-
CASTING.

Virginia announcer—programer, 27, married.
10 years experience, A. P. news award win-
ner. References excellent. Box H-139,
BROADCASTING.

Present chief engineer, morning dj, seeks
p. d. combo. Former newsman, top 40 dj.
Showmanship stations only. Box H-144,
BROADCASTING.

Experienced negro, air personality, dj news-
caster, happy sound. Authoritative news,
run fast board. Will settle, not a floater. TV
production manager. Box H-146, BROAD-
CASTING.

Bright DJ Newsman, p.d. copywriter. 4l2
years experience. Want to settle with good
operation, good market. Box H-147, BROAD-
CASTING.

Air personality, dj announcer, authoritative
newscaster, experienced all phases of
broadeasting. Married, mature, will relocate.
Box H-148, BROADCASTING.

Am presently a member of one of nation’s
metropolitan radio/tv news staffs, writing,
airing local news, doing beep, SOF, phone
shows, specials. Seek better personal situ-
ation or change Including entertainment/
variety, Will visit sincere parties. Box H-
49, BROADCASTING.

Sales manager with announcer and pro-
gram director experience. Top 25 market.
Family man. Five figure income, 9 years
experience. Proven sales. Excellent refer-
ences. Box H-154, BROADCASTING.

Schooi graduate, married, seeks California.

Good with news, commercials, music,
writing, interviewing. Tape photo avail-
able. Chet Toutloff, Midwestern Broad-

casting School, 228 South Wabash, Chiecago,
WAbash 2-0712.

Sportscaster—available immediately. Need
employer interested in a top notch, au-
thoritative play by play man, listener.
Rating increase guaranteed. Vince Scully
broadcast level of baseball, basketball,
football. 12 years radio & tv experience in
major markets. Listen to all offers. Un-
derwrite me expenses only first month—
will be your best investment. Box H-158,
BROADCASTING.

Announcer: 20 single, strong on commer-
cials and news. Adult dj personality. Free
to travel. Recent broadcast graduate. Tape
available. Robert Brandel, 5806 West Fuller-
ton Avenue, Chicago 39, Illinois.

Experienced announcer. Mature voice. Fast
aced or homey. Excellent references. Jim
ricson, Coleraine, Minnesota until June

27. Phone 88

Top forty experienced, married, currently-

employed available immediately. Rusty

Draper, 922-5231, Blythe, California.
Technical

Engineer, first phone, experienced, seeks

summer position N.‘f.C. area, Box H-T,

BROADCASTING.

Transmitter technician first phone, about

to retire wants part time job. New Jersey
or central Ohio. Box H-9, BROADCAST-

First phene combe, Competent air work,
but wishes to concentrate on engineering.
First ticket for 5 years. 3 years announcing
experience. East coast only. Available for
personal interview. Box H-109, BROAD-
CASTING.

Experienced engineer available July 1st.
Prefer Georgia or Florida am-fm, studio
and deslgn and construction. Minimum
$110. Box H-134, BROADCASTING.

1st phone with much to learn. Production
minded, light announcing. Box H-136,
BROADCASTING.

Permanent pesition with progressive station
desired, limited experience, first phone.
Prefer Missouri. Box H-140, BROADCAST-
ING.

Production—Programing, Others

Photographer available now, still & news-
film 16 mm. commercials, slides. rearscreen,
processing, editing, 5 years with tv station,
married, please write, Box H-110, BROAD-
CASTING.

Dependable conscientious 8 year newsman
who is civic minded seeking advancement
preferably in writing and production or
public relations. Married, currently em-
ployed. Box H-114, BROADCASTING.

News director. 7 years broadcast experi-
ence. Presently employed in small southern
Illinois market. Seeking challenge in mar-
ket of 25 thousand or larger. 27, top refer-
ences, sober, good credit married, Midwest
prefered but all replies considered and an-
§§éred. Reply to Box H-117, BROADCAST-

Presently employed Virginia. Ten years ex-
perience announcer to manager. Desire po-
sition offering security. Personal interview.
Box H-143, BROADCASTING.

Editorial writer with a 10 year background
in announcing, news preparation and sell-
ing, desires creative, responsible position
with radio or tv station in eastern states.
Will be in Philadelphia week of June 17th.
Contact Donald Dickson, 4th floor, 9 Adelaide
Street East, Toronto 1, Canada.

Program director-production man,
skilled in all phases of modern
Currently working in New York market.
Ready to put 15 years experience and
excellent track record to work for you.
Top references. Prefer to stay in major
market, however will consider any situa-
tion with promising future and good liv-
}X;‘gc conditions, Box H-150, BROADCAST-

highly
radio.

TELEVISION

Help Wanted—Sales

Sales manager. Small market tv station has
opening for aggressive man who can sell
and direet salesmen. Replies must include
proven record, past incomes, and recent
photo. Replies confidential. Box H-132,
BROADCASTING.

Opening for seasoned salesman with mid-
west tv station in small market. Must have
bekground of selling in such markets. Give
full details first letter. Box H-133, BROAD-
CASTING.

Announcers

Announcer. Experienced. Southwest lead-
ing network. Above average talent oppor-
tunities. Excellent benefits. Send resume,
?ri‘cc tape or VTR, Box H-52, BROADCAST-

Seeking chief engineer. Immediate open-
ing major midwest market UHF tv, RCA
transmitter experienced required. Write re-
sume, salary desired. Box H-85, BROAD-
CASTING,

Position open for 1st class engineer with tv
experience. Small UHF station. Salary open.
Give full information in first letter. H-86,
BROADCASTING.

News Anchorman personality for leading
northeastern VHF needed immediately.
Must be mature personality with a solid
background in news and a proven on-the-
?gctraek record. Box H-159, BROADCAST-

Florida-chief engineer experienced in stu-
dio, transmitter, and vir operation and
maintenance. Needed soon for etv station.
Channel 7. Box 7, Jacksonville. Florida.
Phone 389-36874.

Qualified studio engineer with Ampex vtr
experience. Also one transmitter engineer,
some experience, large new studios, RCA
transmitter. More new equipment arriving.
Full power channel 2 contact KOOK-TV,
Billings Montana’s largest metropolitan area.

Announcer, some tv, experienced, good
voice. Tape, resume, photo, references.
KFBC TV, Cheyenne, Wyoming.

Production—Programing, Others

Television artist wanted by station located
in N.E. Should be exPer!enced in all phases
of art work utilized in tv slides, set destgn,
and construction requirements newspaper
ads sales, promotion presentations etc.
This Is a fine opportunity for a person
who is creative and looking for a challenge.
?ﬁt&d resume to Box H-5, BROADCAST-
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Help Wanted—(Cont’d)

WANTED TO BUY

For Sale—(Cont’d)}

Production—Programing, Others

Equipment

Equipment

Continuity director. Must know station
operationg’. Capable of taking over in highly
competitive §.w, market. Salaried. 400
month. Box H-53, BROADCASTING.

Wanted: 150 foot tower console, micro-
phones and other related equipment. Build-
u&anew station, Box H-149, BROADCAST-
ING.

-

Number one (1) station in large midwest-
ern market needs a real pro, well versed in
all phases of traffic. Reply stating back-
ground and experience. Box H-80, BROAD-
CASTING.

TELEVISION

Situations Wanted—Management

Excellent record in local, regional and na-
tional sales. Interested in sales manage-
ment or situation leading to it. Box H-107,
BROADCASTING.

Responsible 2 man management team for
medium major market tv. Thoroughly ex-
perienced in nll related phases of station
operations. Programing, production, engi-
neering. Presently employed. Desire change
for valid reasons. For resume write Box
H-152, BROADCASTING.

Announcers

Professional tv announcer — experience
sales, traffic, design, Froducuon, presently
have nine top rated live shows per week
with Canadian network station. Commer-
cials scripted and ad lib. Wish to relocate
with view to responsible management posi-
tion. Married. Three children. Brochure.
%an(x; on request. Box G-338, BROADCAST-

Personality, program idea man, children's
shows and sports versatile-hard-hitting.
Pleasant looking, happy Dan type. 12 years
radio-tv, major markets. Need cit{I ap-
proximately % million or over. nder
write me expenses only first month trail,
best investment ever. Box H-157, BROAD-
CASTING.

Technical

Chief engineer 16 years vhf-uhf experience.
Can supply letters of recommendation.
Available immediately. Box H-108, BROAD-
CASTING.

Wanted: TKMC field microwave with audio
and dishes. Contact: Engineer, KATC-TV
Lafayette, Louisiana.

Tower wanted, self support.lnﬁ. Contact Bill
gsliaglnixqan. Box 3297, Birmingham Alabama.

Need 3 or 6 layer super turnstile antenna
and 25 kw vestigial sideband filter for
television channel 2. Write stating make,
model, condition, and prices. Box G-321,
BROADCASTING.

Audio limiter. Send description and price

to J. Deneufville, WGLM, Richmond,
Indiana.

For Sale

Equipment

Broadeast transmitter, 250 watts, excellent
for standby, conelrad, etc. Price $950. Tele-
com, P. O. Box 82, Keyport, N. J.

1 used Western Electric 451-A 250 watt
transmitter complete with 1340 kc crystal
unit and spare tubes. 1 used Western elec-
tric 23-C speech input console complete
with tubes, power sug}ply and extra pre-
amplifier. 1 Presto 6-N table and cutting
lathe with spare cutting head and inside
out-cutting screw. 1 Presto 88-A amplifier
for above rack mounted with tubes. 1
‘Western Electric 124-F amplifier. 1 Soren-
sen Model 200 2 voltage regulator. All items
with instruction books, diagrams, tubes.
Will be sold to first reasonable offer. Box
H-100, BROADCASTING.

Gates 250 C-L used working when removed
from service. Gates Model 2700 limiter (mod-
ified as is, used). Gates model 25A automa-
tic frequency control unit. Two each 1400
kc Biiey crystals (in ovens). Total price
for all $450. Box H-58, BROADCASTING.

Complete Gates RCM20 remote control sys-
tem, including meters, shunts, motors, $500.
Windcharger 350 foot guyed tower, lighted,
best offer, you dismantle. WAAA, Winston-
Salem, North Carolina.

Factory reconditioned tape cartridge equip-
ment with full 90 day guarantee. Cartridge
p]ljzg:backs riced at $225 and recording am-
plifiers at $165. (24) P-150 and P-190 series,
(9) A-150 and A-190 series, The following
equipment is available in like-new condi-
tion: (1) MaCarTa Carousel @ $875; (1) RCA
Cartridge Recording Amplifier @ $300; (1
RCA Tape Cartridge Plaﬂback @ $450. Also,
recentg traded, the following RCA Mag-
netic Disc equipment. Make an offer. (2)
BQ104 Disc Changers: (2) BQ51A Disc Re-
corders; (3) Dise Changer Remote Selec-
tors; )  Dise Erasers. Automatic Tape
Control, Inc., Bloomington, Illinois, Phone
300-825-2078.

Collins 20 V2. 1000 watt transmitter—used
only 18 months. Best offer. Box H-153,
BROADCASTING.

Used 1000 watt transmitters. Collins, RCA,
Gates, Raytheon. Trade-Ins, same only two
years old. Excellent buys. Write for list.
Bauer Electronics Corporation, San Carlos,
Californta.

BUSINESS OPPORTUNITY

Unlimited funds available for radio and
television fpx«:)perf_ies. We gpecialize in
financing for the broadcasting industry.
Write full details to Box 205A, BROAD-
CASTING.

Miscellaneous

Bingo cards personalized advertising, your
message front and back. Many colors,
sizes, prices. Controls and calculations for
promotions. Television, radio, newspa, b
etc. Buy direct—save. Forsyth Manufactur-
Ir:;g Company 1930, West 41st Ave., Phone
433-7044, Denver 11, Colorado.

400 “Mike Bits” by top comedy writer. Great
fill-in’s, gats, quickies. Satisfaction guaran-
teed. _33.00 Vinny Healy, 825-B, West End,
New York City, 25.

Surplus 3M video tape available. One
or two splices in an hour reel. Unable to
use due to client requiring unspliced tape.
Box H-60, BROADCASTING.

Transmitter engineer. 8 years tv experience.
5 as transmitter supervisor maximum
power vhf. South prefered. Other locations
considered. Box H-141, BROADCASTING.

For Sale: Abllity and experience gained
through 20 years broadcast, 10 years tele-
vision chief engineer. Experienced, con-
struction, operation, maintenance. Non
drinker, age 42, conscientious, dependable,
efficient. Wiiling to branch out into new
ﬂe21d§6622512 ‘Yellowstone, Billings, Montana,
252~ b

Production—Programing, Others

Used UHF 1 kw RCA Transmitter excellent
condition, immediate delivery, a_bargain.
“éCE'll;. 2222 Chickasaw Street, Cincinnati
19, Ohio.

30,000 Professional Comedy Lines! Topical
laugh service featuring deejay comment,
introductions. Free catalog. Orben Comedy
Books, Atlantic Beach, N. Y.

“Quick Quips” Jokes, one-liners, comedy,
ad-libs for deejays. Also “Disc Hits,"” record
info. $5.50. Del Mar Radio Features, P.0O.
Box 61, Corona Del Mar, California.

1000 watt Western Electric transmitter model
443-A-1. Now tuned to 1050 kc. Good work-
ing condition. Best offer. WPAG, Ann
Arbor, Michigan.

Xmission Line; Teflon insulated, 133" rigid,
51,5 Ohm flanged with bullets and all hard-
ware. New—unused. 20 foot length for
$40.00. Quantity discounts. Stock list avail-
able., Sierra-Western Electrie, 1401 Middle
Harbor Road, Oakland 20, California. Tern-
plebar 2-3327.

Hard working experienced news, sports di-
rector (employed). Excellent commercial
work. Wish to relocate in more challenging
market. Box H-122, BROADCASTING.

Television/radio transmitters, monitors
cameras, microwave, tubes, audio, moni-
tors. Electrofind, 440 Columbus Ave., N.Y.C.

Newscaster-announcer: Seven years’ experi-
ence. College. Capable on camera performer
{news, weather, sports, commercials, inter-
viewer, writer, and reporter.) Box H-126,
BROADCASTING.

Director producer-writer, 7 years experi-
ence Iookln% or progressive station. Avall-
able July 1st. Box H-129, BROADCASTING.

Production director, presently employed de-

sires to relocate in west. Veteran, college
raduate. Polished producer director. Box
-94, BROADCASTING.

One G.E. color film scanner, new ’°58. In-
cludes two Eastman-Kodak model 300 con-
tinuous motion projectors in excellent con-
dition. Also includes a dual 8 slide dise
slide system. Also includes preview facili-
ties for film and slides. Is currently in
regular use and well maintained. Ideal way
to get jnto color film and slides inex-
pensively. $27,500. Box H-8, BROADCAST-

Eighty flve 20 ft. sections of Prodelin
UHF 313 iInch transmission line. Good con-
dition. Make offer. R. V. Goyette, KARD-
TV, 833 North Main, Wichita, Kansas.

Helicopters for lease gearly, for traffic time
newsphoto, promo. ery reasonable. Tax
deductible. Box E-33, BROADCASTING.

Tell the importance of television to prime
accounts, potentials and opinion makers in
your community with monthly newsletter
under your own imprint. A great local
promotion. Personalized. Low as $49.95
monthly. Write “TV Reports Newsletter,”
1188 Arlington Lane, San Jose 29, California
ALpine 2-9191.

Tell the importance of radio to prime ac-
counts, potentials and opinion makers in
your community with monthly newsletter
under your own imprint. A great local pro-
motion. Personalized. Low as $39.95 month-
ly. Write "Radio Reports Newsletter,”” 1186
Arlington Lane, San Jose 29, California.
ALpine 2-9191.

INSTRUCTIONS

FCC first phone license preparation by
correspondence or in resident .
Grantham Schools are located in Hollywood.
Seattle, Kansas City and Washington.” Write
for our free 40-page brochure. Grantham
School of Electronics, 1505 N. Western Ave.,
Hollywood 27, California.
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INSTRUCTIONS—(Cont'd) INSTRUCTIONS—(Cont'd) Help Wanted—(Cont'd)
Announcing programing, console opera- Special accelerated schedule. The Los Sales
tlon. Twelve weeks intensive, practicas Angeles Division of Grantham Schools is

training. Finest, most modern equipment
available. G. I. approved. Elkins School of
%roadcastlng, 2603 Inwood Road, Dalias 8).
exas.

Elkins training now in New Orleans for FCC
First Class License in 8 weeks. Nationally
known for top quality theory and labora-
tory instructions. Elkins Radio School, 33%
Saint Chartes, New Orleans, Louisiana.

Be prepated. First class F.C.C. license in
six weeks. Top quality theory and labora-
tory training. Elkins Radio License Schoo)
of Atlants, 1139 Spring St., N.W. Altanta
Georgia.

FCC first phone license in six weeks,
Guaranteed iInstruction In theory and
laboratory methods by master teachers.
G. 1. approved. Request free brochure
Flkins Radio License School, 2603 Inwood
Road, Dallas, Texas.

Elkins Radio License School of Chicago—
Six weeks quality instruction in laboratory
methods and theory leading to the F.C.C.
First Class License. 14 East Jackson St.
Chicago 4, Illinois.

Pittsburgh, Pa. FCC First Phone ac-
celerated success-proven” course now in
Pittsburgh. Day or evening classes. Free
placement. American Broadcast & Elec-
tronics School, 415 Smithfield St.,, Pitts-
burgh 22, Pa. Phone 281-5422.

san Francisco’s Chris Borden School teaches
you what you want: 1st phone and “mod-
ern” sound. Jobs a plenty. Free placement
INlustrated brochure. 259 Geary Street.

Bince 1937 Hollywood’s oldest school de-
voted exclusively to Radio and Telecom-
munications. Graduates on more than 1000
stations. Ratio of jobs to graduates approxi-
mately six te one. Day and night sSes.
Write for 40 page brochure and Graduate
placement list. Don Martin School of Radio
and Television Arts & Sciences, 1653 North
Cherokee, Hollywood, California.

“Do you need a first phone? Train for and
get your FCC first class license In just five
(5) weeks with R.EI. in beautiful Sara-
sola! Affiliated with modern commercial
station. Free placement. Write: Radio Engi-
neering Institute of Florida, Commercial
Court Building, P. O. Box 1058, Sarasota,

Florida.”
Announcing, programi_i.xﬁ, first phone, all
phases electronics. orough, intensive

practical training. Methods and results
proved many times. Free placement serv-
ice. Allied Technical Schools, 207 Madi-
son, Memphis, Tennessee.

FCC license in six weeks, Total cost $285.
our graduates get their licenses and they
know electronics. Houston Institute of Elec-
tronics. 652 M and M Building, Houston,
Texas., CA 7-0529.

Trajn tow in N.Y.C. for FCC first phone
license. Proven methods, provesi results
Day and evening classes. Placement assist-
ance. Announcer Training Studios, 25 W.
43rd, N. Y. OX 5-9245.

now offering the proven Grantham frst
class license course in a special accelerated
schedule. Taught by a top notch instructor,
this class is “success tested” for the man
who must get his first phone in a hurry.
The next starting dates for this accelerated
class are July 8, and September $th. For
free brochure, write: Dept. 3-.B, Grantham
School of Electronics, 1505 N. Western
Ave., Los Angeles 27, California.

Since 1946. Original course for FCC first
phone operator license in six weeks. Over
420 hours instruction and over 200 hours
gulded discussion at school. Resgervations
required. Enrolling now for classes starting
July 10, October 9. For fnformation, refer-
ences and reservations, write William B.

Ogden Radio Operational En ineering
School. 1150 West Olive Ave, Burbank.
California.
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Jobs waiting for first phone men. Six weeks
ets you license in only school with operat-

g 5 kw station. One price includes every-
thing. even room and board. Can be
financed. American Academy of Elec-
tronics, WLIQ. Sheraton Battle House.
Mobile, Alabama.

RADIO
Help Wanted—Announcers

Morning Man!!

Colorado metro market of 185,000. Top
rated station for over 5 years. Thorough
knowledge preduction and format op
necessary. Bright sound. No screamers.
$110 start, opportunity for advancement.
Tape and resume to:

KYSN
30 S. Tejon
Colorado Springs, Colorado

RADIO

SALES MANAGER

For Midwest UHF station in VHF
market. No conversion problem for
fast growing station. Need hard
worker and sales leader.

Box ©-218, BROADCASTING

Production—Programing, Others

FILM DIRECTOR

needed immediately. Knowledge booking and
feature packages preferred. Current assistants
—here’s opportunity to move up. Send re-
sume and past experience plus salary re-
quirements.

Box H-130, BROADCASTING

ooosOSOOOOS
adbodoresde

W

PRODUCER-DIRECTOR |

Capable of handling a variety of ,
studio and/or remote assignments.
Ability to handle switcher and ca-
pacity to prepare documentaries |
ailso t\utal. Write complete informa-
tion to:

{ PROGRAM DIRECTOR, WHAS.TV )
LOUISVILLE 2, KENTUCKY

—

—

Situations Wanted—Announcers

For Sale

AVAILABLE 23 GRADUATES OF
RADIO-TV SCHOOL

WE THE GRADUATING SENIORS from
one of the nations leading broadcast
schools are eager for the opportunity to
get started in this great industry. If
your operation can use e¢nergetic, tal.
ented, easy to work with broadcasters
send us your name and call letters soon,
so we may send you our resumes and
audition tapes.

Our year’s training program has
covered announcing, copywriting, traffic
production, sales, TV floor direction an
over all station operation. Mostly radio,
some tv.

We are available June 15, 1963. The
class is composed of 21 men and 2
women. May we hear from you.

Signed, "We Twenty Three.”
Box G-375, BROADCASTING

MORNING MAN

Top 10 "Alr personality** wishes to meet man-
ager of medlum or mnajor market station who is
looking for a “‘Personality’” . . . not Just an-
other screamerll I'm responsible, hard working,
money loving, draft exempt, entertainer looking
for a real challenge in Drograming. Would pre-
fer format modern music statfons. Let’s get
together and raise a bunch of ratingsl

Box H-155, BROADCASTING

TELEVISION
Help Wanted—Management

(=" PROMOTION AND _ ]
}‘ MERCHANDISING MANAGER

needed immediately. Strong on sales
promotion. Opportunity for current
‘ assistant to head up own depart-

ment. Good gross potential. Send
‘ complete story first letter including

WRDW-TY
_AUGUSTA, GEORGIA _ _

)
)
salary requirements. ’
}

Equipment

RCA _Typs OR-1 Portable Disc Recorder
and Playback with 72-DX Recarding attsch-
ment . . . {78 33 RPM) ecmeemiimmenmsnees $400
Awmpex Model 400 7% /15 IPS tape recorder

with portable case.... YR .. | |

X Rackmont re-

corder. T%/15 IPS._ 200
ler:enl radio type 738-A. 400 cyele Osell-
ator 2
Generzl radio type 781 -A AM Modulation

0]

menitor ...

RCA Type SK-50 Varacoustic microphone
(30-160-250)  ooimiires i o cman . casmas
National S\W—54 recelver, used with home
bultllr. Conelrad Alarm unit. (AVC oper-

:1}1":?;«) Mounted ON-AIR monitor [home

2" GesCo OR-ATH Lidhts . " @ $10.000 ]
Police Alarm FM monitor. 5
Gordon “BUD” Pentz, KWBE,
Beatrice, Nebraska. Phone CO 3-
2388,

For Sale

Stations

FLORIDA RADIO STATION

Daytona Beach Area. Total price under
$15,000 down balance six years. In path
of Cape Canaveral growth.

Box H-98, BROADCASTING

New England Daytimer
Profitable Small Market 250w
$100,000 includes valuable land
and physical assets all owned by

station. 299, down and favorable
terms on balance. Ideal for hus-

band-wife owner combination.
Box H-105, BROADCASTING
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For Sale—{(Cont’d)

Miscellaneous

Sales

oen GUNZENDORFER

SOUTH—CALIFORNIA Daytimer
asking $180,000 with 20% down. A
GUNZENDORFER EXCLUSIVE.
PACIFIC NORTH One station Mkt.
daytimer asking $122,000 low down.
Exclusive_ - .
CALIFORNIA RBIG MKT. Station.
Asking $350,0000 A GUNZENDOR-
FER EXCLUSIVE.

OREGON FULLTIMER $14,500
down.

WILT GUNZENDORFER

AND ASSOCIATES
Licensed Brokers Phone OL 2-8800
864 So. Robertson, Los Angeles 35, Calif.

NORMAN &
NORMAN inc.

(A) Minnesota . . . ideal owner-
manager situation, $55,000
gross, $23,000 down, balance
up to seven years, isolated mkt.
serves 3 counties.

(B} Southwest . excellent
facility below 1000 ke, $190,-

000 gross, city of 150,000, un-

limited time, $240,000
$300,000, with terms.

(C) VHF , . Southwest . , .
150,000 tv sets, max power,
mojor network, $1,400,000,
$400,000 cash to handle.

DES MOINES

1800 WATROUS AVE.
34-B — 288-1186

DES MOINES 15, 10WaA

cash,

STATIONS FOR SALE
WESTERN GROWTH MARKET. Fulltime.
Gross $200,000 annually. Priced at $265,000.
ROCKY MOUNTAIN. Exclusive market.
Daytime. Three year average annual gross
between $65.000 and $70,000. Priced at
$87,000. 29% down.

JACK L. STOLL & ASSOCS.
Suite 600-601 6381 Hollyw'd Blvd.
Los Angeles 28, Calif. HO 4.7279

PERSONAL

MR. H. TOM MORRIS
GENERAL MANAGER, WTIK
DURHAM, NORTH CAROLINA

“QUOTE"

RE: Sales Motivation Guide
{Copyright 1963}

Dear Tom:

"First Month Sales up Q% —Sccond Month up 5% — Third month
sales up 11%. We LIKE the SMG.” . . . Bryan Davidson, G. M., WJBD, Salem,
1.

""Tom, we are VERY well pleased.” . . . Raymond Motley, G. M.,
WMOH, Hamilton, Ohio.

"TOm, we've had an 'NCREASE for the first quarter.”” . . . Frank
Koeler, V. P. & G. M., WDBJ, Roanoke, Ya.

And from Jack Craig, WLBC, Muncie, Ind., “We are HAPPY

to have it.”’

Everyone's BRAGGING about sales in Canada, the U. S. A., Australia, and South America.
There's extra Local Sales, and Good Salesmien at your station . . . HELP them to sell more
and more every day. If you knew what it could do for you, you'd pay $i100 for it. Look
at the give-a-way price below. For 6 months coverage of up to 3 SALESMEN.

Tested and Proven at WTIK and WSAT for 3 Years
Offered to Broadcasters for the 1st Time in Jan. '63

H. Tom Morris, General Manager
WTIK Radio Station, P.O. Box 1571, Durham ,North Carolina

Ship at once—One & Month SALES MOTIVATION GUIDE

Bill me $18.00. ... CHECK ENCLOSED $15.00_ ...
Call Letters .oeeeeeceeeae P.O. Box Street.
City State
By -
Title — S,

For Sale—(Cont’d)

SOMETHING TO BUY

Stations

OR SELL?

To buy or sell Radio and/or TV prop-
erties contact.

PATT McDONALD CO. For Best Results

P. O. BOX 9266 - GL 3-8080
AUSTIN 17, TEXAS

You Can’t Top A

Business Opportunity

CLASSIFIED AD

Pa. single daytimer  120M terms
Ca. single fulltime 85M  cash
Fla. single daytimer 35M  cash
M. W, medium power 225M  35M
Fla. medium  power 150M  30%
N. E. metro daytimer 200M  50M
S. W. large FM 75M  cash

And  others

CHAPMAN COMPANY
2045 Peachiree Rd. N.E., Atlanta 9, Ga.

PARTICIPANTS WANTED: in
$250,000 to FINANGE

One-half of 3-station deal. $200,000
in real estate included total profit
$60,000 per year now. Predict
$80,000.

Box H-119, BROADCASTING

" BROADCASTING
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RADIO for PROMOTIONAL PURPOSES

Tuned only to YOUR frequency. AM and FM. Production models available
30 days After Receipt of Order.

DESCRIPTION for AM set:
Size: Pack of King Size cigarettes-Plastic Case [other shapes quoted)
2” Loud Speaker
Equipped with 9 volt (Battery-006P-9)
Sensitivity warranted at .EMY/M
Flat ferrite antenna
Volume control, OFF/ON
Transformers-Transistors

PRICE: $3.00 each. Minimum order 500
Terms 30 days, FOB Forest Hills, New York
Delivery 80 days after receipt of order
Demonstration model $10.00

DESCRIPTION FM set:
Size: Pack of King Size cigarettes-Plastic Case (other shapes quoted)
2" Loud Speaker
4 Transistors, | diode
Class B, Push-Pull
Sensitivity warranted at .SMV/M
Output power 5MY maximum
Battery with 9 volt (006P-type) included
Volume control, OFF/ON

PRICE: $7.00. Minimum order 100

Terms etc. same as above.
Demonstration Model $20.00

WARRANTY for both AM & FM, two years against defective workmanship
and materials. The warranty cards from the owners can, if you so desire,
be sent by "Business Reply" card to us in care of your station for extracting
the following information and then forwarding the cards to us.

Name {Miss. Mrs. Mr.}

Address

Occupation

Merchant from whom received

5. Date acquired by owner.

Reciprocal Trade Inquiries Invited .

IT WILL BE EXCLUSIVE IN YOUR AREA AND BE INSCRIBED WITH
YOUR STATION CALL LETTERS AND FREQUENCY.
ORDER YOUR DEMONSTRATION MODELS ON COUPON BELOW.

Eo b o

ARCOLA RADIO CO. e
P. O. Box 203, Aldie Virginia,
Phone Area Code 703-549-3100 Alexandria, Va.

Demonstration models AM _ i @ $1000 totale

We are (are not) interested in reciprocal trades: .o .cooceee
Enter our order for the above set{s) . __
Check enclosed $
Please bill t J—

l
|
i

NAME TITLE/POSITION
ADDRESS
cITY ZONE: STATE :

CALL LETTERS/FREQUENCY

R B N N N RN BN BN BN BN BN mm BN N S N SN N AN N SN BN N R
O e N BN BN PU mm BN N S SN RN RN SN R SN N SN SN SN SN BN N BN N

7 Y S Y S S S S S D Y S B D B S A S e ) e e E VR Y
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Continued from page 96

looked toward rescinding revocation order.
Action May 27.

Rulemakings
AMENDED

a By second report and order in Doc.
147689, commission amended all-channel TV
broadcast receiver rules to exempt sets
manufactured on or before April 30, 1966,
shipped to educational institutions for use
in in-school instruction, provided that ship-
ping cartons are marked '"For In-School
Use Only.” (Effective date of all-channel
set requirement is April 30, 1964.) Comrs.
Bartley, Lee and Ford dissented. Action
May 29.

DENIED

s By memorandum opinion and order.
commission denied petitions for rulemaking
by South Carolina officials and Palmetto
Radio Corp., and Broadcasting Co. of South,
licensees of WNOK-TV (ch. I9) and WIS-
TV (ch. 10), in Columbia, to assign channel
§ to that city at less than minimum mileage
separations to co-channel assignments at
Greensboro-High Point-Winston-Salem, N.
C., and Athens, Ga., and by First Carolina
Corp, (WCCA-TV, c¢h, 25), Columbia, to
additionally assign channel § to that city
at short-spacing. Comrs. Hyde, Ford and
Cox concurred in result. Action May 29.

PROPOSED

s Commission invites comments to notice
of proposed rulemaking looking toward as-
signing channel 44 to Dayton, Ohio, and
substituting channel 57 for present channel
44 in Pigua, Ohio. This was petitioned for
by Taft Broadcasting Co., licensee of
WKRC-TV (ch. 12) Cincinnati. Comr, Cox
dissented. Action May 29,

ADOPTED

m Pursuant to its March 6 announcement
of intention commission adopted report and
order which shifts TV channel 5 from Enid
to Oklahoma City and denies short-spaced
VHF channels for seven other markets—
Johnstown, Pa.; Baton Rouge, La.; Dayton,
Ohio; Jacksonville, Fla,; Birmingham, Ala.;
Knoxville, Tenn.. and Charlotte, N. C.—
and terminates proceedings in Docs, 14231-
14238. Also, as previously proposed, com-
mission modified license of KOCO-TV, now
on channel 5 in Enid, to specify operation
on that channel in Oklahoma City. But
station will be required to observe standard
mileage separations specified in commis-
sion's rules and to maintain auxiliary studio
in Enid. Chrm. Minow issued concurring
statement; Comrs. Hyde, Ford and Cox
dissented, latter with statement. Action
May 29.

s By second report and order, commis-
sion decided that time optioning in tele-
vision is not essential to networking, is
both artificial testraint on access to TV
station time and abdication of TV licensee
responsibility, is contrary to publie interest
and, accordingly, is adopting rule prohibit-
ing this practice for TV as of Sept. 10, 1963.
Rule as adopted also prohibits any arrange-
ment bétween stations and networks having
same restraining effect. Decision does not
consider legality of practice under anti-
trust laws. It does not affect present rules
permitting option time in radio broadecast.
Comr. Lee dissented and issued statement.
Action May 28.

s By memorandum opinion and order,
commission held that amended TV “"incen-
tive compensation plan” of CBS violates
Sec. 3.658 (e) of commission's rules concern-
ing right of stations to reject network pro-
grams. Commission also held that restraints
imposed by sliding-scale provisions of com-
pensation plan were violative of Sec. 3.658
(d) which prohibits any contract or ar-
rangement providing for optioning of sta-
tion'’s time to network or which has same
efiect as time optioning. Comr., Ford ab-
stained from voting. Action May 28.

PETITIONS FOR RULEMAKING FILED

w KWHN Fort Smith, Ark.—Requests in-
stitution of rulemaking Igroceeding S0 as
to delete channel 9 from Hot Si ings, Ark.,
and add channel 9 to Fort Smith, substitut-
ing ehannel 64 for channel 9 in Hot Springs;
also regquests that appropriate order be is-
sued to American Television Inec., permittee
of KFOY-TV (ch. 9) Hot Springs (now off
air) looking toward mod. of its CP to
specify channel 64 in lieu of channel 9.
Received May 217
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Teddy left more of America to you

He spoke front-page headlines . . . hunted buffalo . . . led his Roughriders in battle

. sometimes shook a big stick, and sometimes spoke softly. But perhaps Teddy
Roosevelt's best gift to you was his efficient leadership in the conservation and
development of America’s natural resources. His policies paved the way for the
electrification of vast and lonely reaches of countryside.

In return, America’s Rural Electrification Systems have helped pay for many of
Teddy's pet projects. Electric power bought at wholesale from Government dams
A helps finance irrigation, navigation, flood control, and recreaticnal facilities.

Americans like to get away from it all occasionaily to relax and have fun. Rural
electrics, far off the beaten path, now serve hunting lodges, fishing camps, ski
slopes, dude ranches, camping sites, and dozens of other recreational facilities.

Much of this vast playground for millions could not have existed except for Teddy's
foresighted policies. Even ardent new disciples of his vigorous life, however, are
giad to find rural power lines that let them decide how much to “‘rough it.”

AMERICA’S RURAL ELECTRIC SYSTEMS®

*These are the nearly 1,000 consumer-owned, non-prefit electric systems, financed by the Rural
Electrification Administration loans, which serve 20 million rural Americans in 46 states. For more
information, write Rural Electrics, 2000 Florida Avenue, N, wW., wWashington 9, D. C,




OUR RESPECTS to John Joseph Coyle
He likes to start new things and keep them

An interested onlooker at this year’s
convention of the National Association
of Broadcasters in Chicago inevitably
found his attention drawn to a man
who, though seated, was head-and-
shoulders above the rest of the crowd.

This quiet, absorbed delegate with a
crew cut resembled an off-season
fugitive from the Green Bay Packers
rather than a broadcaster. His name,
as a thousand or more broadcasters dis-
covered during the convention, is John
J. Coyle, president of kviL-aM-FM Dal-
las and Commercial Recording Corp.

At the Chicago meeting he performed
a dual role—faithful listener starting
with the National Association of FM
Broadcasters meetings March 30 and
the NAB sessions, and then a speaker
at one of NAFMB’s meetings. And he
made his debut as an NAB director.

John Coyle is an interesting com-
bination of quiet power and dynamic
hustle. His powerful 6 foot 4 inch, 225
pound frame houses a gentle, sympa-
thetic devotion to youngsters, as re-
flected in charity leadership, and a pro-
fessional understanding of music and
the arts where he takes an active role.

Editorial Voice = One of his most
satisfying roles, however, is service as
the editorial voice of KvIL-AM-FM. A
glance at some of the copy (he does his
own writing and voicing) reveals a
highly controversial spokesman who
comes directly to a point and hits it
hard.

John once was against editorializing,
especially by a young station. But he
changed his mind after talking to Ben
Strouse, wwpc-AM-FM Washington, and
other broadcasters, Now he’s one of the
most enthusiastic editorializers in the
industry, With research help from the
staff he does two editorials a week.
Mostly he likes to focus on important
civic issues in Dallas,

Early this year John campaigned for
the NAB board of directors by stating
he was “100% opposed to the policies
of Mr. Minow and his inexperienced
cohorts” and pledging to fight for the
maintenance of free enterprise. Now
he’s a board member with a two-year
term to work for free broadcasting.

John is a native of Scranton, Pa.,
where he was born Dec. 5, 1917. At
Fordham he played football (fullback)
when the university’s teams were front-
runners. He gained a masters degree in
English while working at McCalls
magazine. From McCalls he moved to
RCA in 1940, serving in California,
Chicago and Dallas as salesman for
home entertainment products. During
World War II he was assigned to run
RCA’s aeronautics plant at Camden,
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N. J. In 1945 RCA sent him to Dallas
as district manager.

The enterprise of Dallas businessmen
appealed to him. So in 1948 he left
RCA to join Dallas Rupe & Son, in-
vestment firm, as vice president.

The investment business brought him
into close contact with businessmen and
finance, leading inevitably to a major
decision—to set up his own business.
He became interested in oil, a popular
commercial activity in the Texas me-
tropolis, and there were two major out-
growths—he made $100,000 in his sec-
ond year on his own and became a
follower of the doctrine, “You've got
to get the breaks and take advantage
of them.”

Judging by developments of the 50,
John had the breaks and knew what
to do about them. He ventured into
independent oil production, with inter-
ests in Texas, Oklahoma, Wyoming and
Western Canada, and now hold the
presidency of Peruvian Oils & Minerals.
In addition he has mining enterprises
in Canada, breeds horses in Kentucky
and invests in Broadway shows.

He dotes on starting things and then
keeping them going. Five years ago
he became interested in Commercial
Recording Corp. This investment led
him naturally into radio since CRC sup-
plies jingles and program features to
aural broadcasters. Besides he always
had been a listener and had spent many
hours figuring what he would do with a
station of his own.

The chance to become a broadcaster

L

Mr. Coyle
Likes editorial rele

going

soon developed. A Dallas group had put
through a construction permit for an
AM station on 1150 kc but lacked
money to go on the air and stay there.
So John bought control of the corpora-
tion in early 1960.

Cosmopolite = A lover of music (he
played a clarinet in school days), he
found an opportunity to display his
cosmopolitan tastes ranging from jazz
to longhair. Often he recalls the old
RCA Victor theme—"The music you
want when you want it.” Incidentally
he has a personal collection of old jazz
records that could keep a senior broad-
caster immersed in swing for weeks.

KviL and its FM companion, which
John started in 1961, feature “good
music,” a term he interprets broadly in
line with his personal inclinations. The
two stations simulcast.

With the stations and CRC operating
in a suburban theater, John is the sec-
ond largest employer of musical talent
in Dallas. CRC, billing probably a half-
million a year, spends $100,000 for
musicians.

Believing people who listen to music
on radio don’t want too many inter-
ruptions, he bunches the spots. At CRC
he has techniques by which custom
jingles can be prepared at minimum
cost. Last Labor Day he developed a
safe-driving jingle that was used by sta-
tions all over the nation.

Civic Interests = His civic interests
include co-chairmanship of the Dallas
Citizens Volunteer Committee for Slum
Clearance. To point up the need for
slum clearance prior to a local vote on
a project, he chartered a bus and hauled
Mayor Earl Cabell and reporters on a
tour of some of Dallas’s seamier sec-
tions. During the tour he spotted a lad
with a serious facial infection and
quietly ordered a doctor out to treat the
victim.,

John was active in starting the now-
famous Dallas Symphony. He is a di-
rector of the Dallas Chamber Music
Society and president of Dallas Civic
Plavhouse. He was married in 1947.
The Coyles have three children, two
boys and a girl. They help keep John
in trim by running him ragged in touch
football. A Catholic, he is a member of
St. Monica parish in Dallas,

Back in his high school days John
had thought of taking up the clarinet
seriously, an ambition that did not syn-
chronize with his love of football and
the banged-up digits that came from the
gridiron.

His churning mind is now harboring
a project of industry interest—a full
syndicated program service for radio
stations.
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EDITORIALS

There’s a limit to options

DVERTISERS and agencies will be watching the effects
of the FCC’s deletion of television network option
time no less jealously than the networks themselves. In
evening hours, especially, they think it vital that they reach
the markets they want at the times they want, and a sig-
nificant increase in non-clearance by affiliates will bring de-
mands for rebates or guarantees and could precipitate the
threat and even the actuality of budget reallocations.

If we read their reaction correctly, the agencies have lit-
tle doubt that the clearance problem could become serious
—but not much expectation that it will, at least for the im-
mediate future. The networks certainly, and the agencies
probably, will need to intensify their station-relations activ-
ities, but the consensus among buyers is that so long as the
networks remain the prime sources of prime programing,
serious inroads on clearances will come slowly, if at all.

We venture that if the networks find trouble, it will
emerge first in the area where they have always had the
most clearance. trouble—the clearance of informational and
other so-called public-affairs programs. Among many affil-
iates these shows have been vulnerable because they com-
mand smaller audiences than the big entertainment shows,
and when they have been unsponsored, they have been
doubly vulnerable.

The temptation to substitute local or syndicated program-
ing will be even greater when there is no option time. Local
pressures against certain types of programine—particularly
that which involves controversial issues—will be harder to
resist when the decision is purely local.

It would be ironic if the FCC, so anxious to see more
public-affairs programing, should discover that by deleting
option time it has in fact reduced the amount that is seen.
But the loss to the public and to television’s stature would
be greater than the embarrassment to the FCC.

Broadcasters must be on guard against the temptation to
make short-term gains in money and audience by substitut-
ing audience-builders helter-skelter for the public-affairs pro-
grams that an important segment of their audiences want
and that they, as responsible operators, are obligated to
provide. The deletion of option time must not be used to
delete—or curtail—the program form that best typifies tele-
vision’s role as an information medium.

Loevinger: anchor man?

HETHER the lot of the broadcaster will be better or

worse at the reorganized FCC it is too early to fore-
tell. But one thing appears certain: Life will be more ex-
citing for the regulators and the regulated when erstwhile
trustbuster Lee Loevinger takes office.

Since Judge Loevinger’s appointment to succeed Newton
N. Minow last month there’s been speculation about his at-
titudes toward broadcasting. Because he had headed the
antitrust divisiocn of the Department of Justice there was the
notion that he would out-Minow Minow and perhaps go
beyond the expressed views of the new chairman, E. Wil-
liam Henry.

He bared his views in unusually forthright testimony last
week before the Senate Commerce Committee considering
his nomination. It was evident that he made a hit with most
of the eight Senators present, both Republican and Demo-
crat, because he won the unanimous endorsement of the
committee and of the Senate.

It is in the area of programing that Judge Loevinger
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made a deep impression. To quote: “I would not wish to
try to impose my tastes on the country any more than I
would want anyone else to impose his tastes on me.” He
added that his version of the Goiden Rule is: “Do not seek
for yourself power you would deny to another.”

These views are diametrically opposite those practiced by
Mr. Minow and espoused by the new chairman. They im-
part an understanding of the law and a regard for the inter-
play of competitive enterprise. Judge Loevinger said his
own private solution to programing is not to view the shows
he doesn’t like.

Judge Loevinger said he would try to establish and en-
courage diversity of control in the broadcasting business.
This will tend to alarm the multiple owners. It shouldn’t
necessarily because Judge Loevinger will learn that multi-
ple station ownership is not analagous to chain store opera-
tion. He will find that, with rare exceptions, local manage-
ment is autonomous except for broad policy considerations.

What will the new lineup on the FCC be? Based on the
track records of the six incumbents and on the expressed
views of Judge Loevinger, we venture that the new member
will not find himself aligned solidly with a single FCC fac-
tion. The fact that so many policy decisions recently have
been decided by a 4-3 vote would indicate that Judge
Loevinger's will become the decisive vote in several critical
matters. These include the FCC’s rulemaking proposal to
adopt and enforce the commercial time limitations of the
National Association of Broadcasters’ codes; the “birth
control” imposition of freezes on AM and FM allocations
for economic purposes; the short-separation drop-ins of
VHF stations in seven markets, due to come up on a peti-
tion for reconsideration, and those long-pending license re-
newal forms going beyond “promise versus performance” in
programing.

Events should shape up in the next few weeks. If Judge
Loevinger proceeds in the manner indicated in his confir-
mation testimony, it should not be a one-way street toward
tougher regulation. Mr. Loevinger is a former judge and an
able Jawyer. 1f he follows the law and the congressional
intent there could well be a change for the better.

Drawn for BROADCASTING by Sid Hix

“Thought I'd better monitor the ball game, boss, to be
sure they run our beer spots as scheduled!”

BROADCASTING, June 10, 1963



How to relieve television congestion all day long

Just watch Kpre-tv, channel two in Houston. That’s all. Then you
can forget about peeves, gripes and television congestion all day
long. Or most of the night, as the case may be. Because the tiny
“‘sales pills”’ (around 250) in each Kpre-tv day don’t forget. They
work fast--and they work continuously, to provide sales relief.

Ui v abyou agenty, 8 e KPRC-TV,|
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