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We
call
these

features
n "

because

they’re
Xtraordinary!

Here are the science-fiction and exploitation block-busters
you've been waiting for! 15 fantastic, gripping features of outer
space and the unknown all made between 1957 and 1962.

These never-before-seen-on-TV chillers have already been sold
to the five ABC-TV O & O stations—WABC-TV New York, KABC-
TV Los Angeles, WXYZ-TV Detroit, KGO-TV San Francisco and
WBKB-TV Chicago . . . to the Capital Cities O & O's—WPRO-TV
Providence, W-TEN Albany and WKBW-TV Buffalo . . . and
to KCPX-TV- Salt Lake City, KARD-TV Wichita and WTTG
Washington, D.C.

Get the “X" features for your market, today!
THE 27TH DAY = BATTLE IN OUTER SPACE  THE TINGLER * MGTHRA « 12 TO THE MOON « THE WOMAN

EATER » THE ELECTRONIC MONSTER « CURSE OF THE DEMON < THE GIANT CLAW » THE H MAN « ZOMBIE OF
MORA TAU « THE STRANGLERS OF BOMBAY = WE'LL BURY YOU! MEIN KAMPF » THE SILENT WORLD

Distributed exclusively by

SCREEN s GEMS




JOHN Mcl

CHUCK CONNORS BEN GAZZARA

DAVID JANSSEN

... but that’s not all

Sure, the new ABC View leads the parade this fall
on KTVI, TV 2, but we've made big news ourselves
in St. Louis. Our new afternoon programming,
featuring Adventures in Paradise, Rifleman and
Zane Grey Theatre, lets you sell to everyone old
enough to buy from 4 P.M. 'ti! 6 P,M. Later on, we
hold that big ABC evening audience with

Annette Chambers, our glamorous new weather girl,
and Steve Allen. Thursday nights are spiced with

BROADCASTING, Octeber 14, 1963
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NTIRE
JIMMY DEAN

a
" FRED MacMURRAY

PATTY DUKE

GENE BARRY

e
THE FLINTSTONES

DONNA REED

Battle Line. Saturday nights sparkle with our new
Spectacular Movie (the first two shows are

Hercules and Goliath Against the Giants), and Sunday
night viewers spend thrilling moments with

Chiller Theatre. Obviously, the combination for

action in St. Louis
is ABC and @
NI VX

St. Louis

&




KRLD-TV News plus the CBS Television Net-
work lineup of News, Sports and Entertainment make
Channel 4 the NUMBER ONE Station in the Dallas-Fort
Worth area®.

To get your ad message to the best-informed,
most-entertained viewing audience in Texas, see your
ADVERTISING TIME SALES representative.

?Excerpt from the Nielsen Station Index Report for the period ending July 28, 1963,
which contains definitions of the data and reminders of their use. Copyrighted 1963 by
A. C. Nielsen Company and reprinted with permission.

represented nationally by @%

14
Advertising Time Sales, Inc. /L

THE DALLAS TIMES HERALD STATIONS
0M 4’ Dm—/[t Wm Clyde W, Rembert, President .

MAXIMUM POWER TV-TWIN to KRLD radio 1080, CBS outlet with 50,000 watts
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Smoke and fire

Report of surgeon general’s scien-
tific committee on effect of cigarettes
on health is expected to break before
Christmas holidays and will create
new problems for cigarette manufac-
turers. Report is expected to say, as
did British report last year, that cig-
arette smoking does no one any good,
and will be springboard for advocates
of anti-smoking law who will demand
that tobacco products be labeled as in-
jurious to health. Senator Maurine
Neuberger (D-Ore.) is poised to lead
campaign.

Problems will promptly arise in
connection with advertising and with
heavy use of broadcast media. Rever-
berations will be felt in both tele-
vision and radio, but tobacco compa-
nies are understood to feel they can
live with report. Problems also may
arise next year in state legislatures with
20 of them convening in January.
After initial report, surgeon general
is to appoint second committee to deal
with controls but steam probably will
be taken out of that by Neuberger
campaign. Parallel is seen in what
happened in England after release 18
months ago of report of Royal Col-
lege of Physicians deprecating ciga-
rette smoking as injurious to health.
Cigarette sales dropped 12-15% but
reportedly are now up to pre-report
level.

Advisory on advertising

Extensive report that advertising
leaders hope will go long way toward
dispelling governmental and other
critical illusions about scope and effec-
tiveness of self-regulation in advertis-
ing is being prepared by Department
of Commerce's Advertising Advisory
Committee, for submission to Com-
merce Secretary Luther Hodges. Idea
originated in meeting of Commerce
officials and advisory committee,
which is composed of executives of
17 leading advertising associations
and is headed by president Peter W.
Allport of Association of National
Advertisers. Book-length report is be-
ing prepared for committee by John
McMillin, former agency eXecutive
and trade magazine editor. Expecta-
tion is it'll be ready this fall or winter.

Movies and pay TV

Extent to which motion picture pro-
ducers are eyeing pay TV is indicated
in contacts being made in Washington.
Representatives of at least two top film
companies within past fortnight have
called on members and staff of FCC
to look into possibilities of on-air (as

CLOSED CIRCUIT=

opposed to wire connected) pay TV.
Generally they received non-commital
or negative responses, presumably on
ground that multiple station operation
(ostensibly through new UHF facili-
ties) would in effect get producers
back in exhibition field which they lost
30 years ago under consent decree
separating production and exhibition.

Whatever ultimate decision is on
broadecast pay TV, which would rest
with FCC, there would be no way of
preventing wire pay TV without spe-
cific legislarion to that end. West
Coast subscription television project,
now headed by Sylvester L. (Pat)
Weaver, conilemplates wire Sservice,
which could be tied into community
antenna operations wherever they
might be reached.

Time to swing

Intriguing question last week was:
What happened in FCC meeting fol-
lowing all-day oral argument on short-
spaced drop-in question Oct. 47 One
report was that Commissioner Lee
Loevinger, swing man in otherwise
evenly divided commission, suggested
approval of some of seven proposed
VHF drop-ins, rejection of others.
This approach, however, attracted lit-
tle interest and, with commissioners
bone-weary after listening to almost
eight hours of argument, Chairman E.
William Henry decided to end meet-
ing, put off decision until his return
from Europe later this month. It
seems likely commission will either
buy or reject entire drop-in package.
But which way it will go is still up to
Commissioner Loevinger.

No multiple threat

Unless there’s sharp turn-about
FCC won't change its present multiple
ownership rules limiting facilities to
seven broadcast stations in each class
(in TV, five VHF’s; two UHF’s).
Although subject has been agitated at
staff level, commission informally, as
policy matter, isn’t disposed to reopen
issue.

FCC staff, however, is investigating
ownership from another angle: acqui-
sition by brokerage and investment
houses of minority interests in sub-
stantial blocks of stock of publicly
held companies or through financing
operations. In some instances, it's
been discovered that such holdings in-
clude companies licensed for in excess
of dozen stations in various classifica-
tions.

X

Cut-ins cut out?

Reports from TV stations around
country indicate mounting pressures
against practice of charging cut-in fee
when network advertiser substitutes,
on some stations, commercials differ-
ent from those in his network pro-
gram. Three major TV users are said
to have asked stations in selected
areas, presumably in preparation for
test campaigns, to waive cut-in charge,
which generally amounts to 10% of
applicable hourly rate. Some report-
edly promised to put sizable spot
budgets into market in return; some
were said to have asked for waiver
on grounds they’ve made heavy local
investments in past. Known results
to date: rejection. Advertisers are
identified as Procter & Gamble, Col-
gate-Palmolive and American Home
Products.

Struggle for space

Industrial users in communications
evidently are making slow but steady
headway with FCC on their demands
for more spectrum space. That large-
ly was purpose of FCC's visit to West
Coast fortnight ago to inspect mobile
facilities used by trucking companies,
manufacturing plants and others. In
forefront of manufacturers urging
greater allocation is Motorola Co.,
which sells large quantities of equip-
ment to these users.

Industrial users make their big pitch
on basis of their limited allocation of
spectrum space (less than 41 maga-
cycles) as against use by broadeasting
of 513 megacycles of what they de-
scribe as choice spectrunt space. These
include 492 megacycles for television,
both UHF and VHF; 20 megacycles
for FM in VHF range and 1.1 mega-
cycles for AM broadcast.

From little acorns grow

Broadcast research people who've
been roundly criticized by government
officials for allegedly inadequate sam-
ples in ratings reports have found
some of government’s own sampling
procedures to be at least as question-
able. New U. S. Bureau of Labor Sta-
listics report on consumer expendi-
tures and income for New York City
gives 75 items of information purport-
ing to apply to families connected
with armed forces in that area. Sam-
ple: one family. In same report data
on self-employed household heads in
all of New York City is based on sam-
ple of 12.

Published every Monday, 53d issue (Yearbook Number) published in November, by BROADCASTING PuBLIcATiONs INc,

1735 DeSales Street, N. W. Washingten, D. C,

20036.

Second-class postage paid at Washington, D. C., and additional offices.
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."Héy, why don't
you let me set
you straight!"

There’s only one rule to follow in reaching the total North Florida/South
Georgia regional market: WIXT Television! From any angle, the figures
prove it . . . 3079, more television homes reached outside the metro area
.. . 17% miore inside Jacksonville itself . . . 42 out of the top 50 breaks . . .
but, why go on? WIXT is the only efficient way to build a schedule that
stands up!

Source: June 1963 ARB, Mon.-Sun., 9 a.m. to Midnight

Represented by TvAR

WJXT

JACKSONVILLE, FLORIDA
POST-NEWSWEEK
STATIONS - civision oF

THE WASHINGTON POST COMPANY



WEEK IN BRIEF

Agency seers think TV season will see all three networks
running good race. Majority concede win to CBS, but
place and show position jockeying between NBC and ABC.
Nevertheless, program offerings are all to good. See . ..

THREE-NETWORK RACE ... 31

Interpublic becomes largest advertising agency organi-
zation with acquisition of EWR&R and its $80 miliion in
billings. Total for ali Interpublic groups reaches $493
miliion in billings. See . ..

INTERPUBLIC INC.: THE LARGEST ... 34

Tokyo Olympics sold out, with Loriilard, Texaco and
Schlitz buying full sponsorship of games NBC bought for
$1.5 miilion. Sarnoff sees future audiences in billions for
worldwide TV, See . ..

SUMMER OLYMPICS SOLD OUT... 38

Congressional hearings are due on FCC's request for
more choice in station sales. Pastore says there are some
questions that need answering on the record. Date for
sessions not yet set. See . ..

PASTORE PLANS HEARINGS ... 44

Freedom is a lonely road, Stanton tells Reed College
forum. Civic leaders, teachers, intellectuals, afl quick to
criticize TV, don’t show up when liberty is at stake. Cox
defends FCC's right to regulate. See . ..

DISPUTE OVER REGULATION ... 52

Decision expected within “days” on NAB-RAB coopera-
tion in ratings research, but how long this may be isn't
clear. Both sides feel meeting was fruitful and allow as
how joint efforts will take place. See . . .

ARE NAB, RAB NEAR DEAL?... 66

Newspapers raily to broadcasters side in fight over
government regulation. Editorials align competitors with
many expressing fear that if it's radio-TV today, it may be
the press tomorrow. See . . .

PLANNED REGULATION MONSTROUS ... 56

Fetzer proposes baseball spectaculars in Monday night
prime time. Reaction from ball leagues is favorable; net-
works are interested. Price would be $6.5 million, and
station time might run as high as $15 million. See . .

MONDAY NIGHT AT BALL GAME ... 76

Westinghouse not only angeis Broadway play but is
telecasting opening night at cost of $80,000. About 25%
of this cost may be recouped from advertisers. Experiment
being watched carefuily. See . . .

DAY AND DATE, TV AND BROADWAY ... 78

ET-to-tape cartridge controversy seen clearing up as
soon as committees get standards out. Attack is two-
pronged, for turntable and cartridges. Radio board of
NAB should have proposals by January. See . . .

BACK AT DRAWING BOARD... 80
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DEPARTMENTS
AT DEADLINE «oeoveereeee s srnessins 9 INTERNATIONAL .eoovvoveerrssssensssinne 84 ' BROADCASTING
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Complete coverage of week begins on page 31 AT DEADL'NE

CBS-TV again No.l;
2nd slot to ABC-TV

ABC-TV on basis of Nielsen 30-mar-
ket ratings report for first week of sea-
son in which all new programing had
premiered claimed dominance on Tues-
day and Wednesday nights, and CBS-
TV took four nights (Monday, Thurs-
day, Friday and Saturday). NBC-TV
topped Sunday night. Nielsen week,
ending Oct. 6, covered Monday-Sunday,
7:30-11 p.m. In top 20, CBS-TV took
12, ABC-TV seven and NBC-TV one
(Bonanza).

NBC sources meanwhile pointed out
that their schedule for that week in-
cluded two specials and that these usual-
ly get lower ratings than regular enter-
tainment shows. They also noted that
their Bill Dana Show at 7-7:30 p.m. on
Sunday—which many affiliates had con-
sidered least likely to draw big audi-
ences—had scored highest share of
audience (41) of all network shows in
that week.

Top 20, 7:30-11 p.m., week ended Oct. 6

Rank Programs Rating
1. Beverly Hillbillies (CBS) 29.1
2. Patty Duke (ABC) 27.0
3. Donna Reed (ABC) 27.0
4. Elizabeth Taylor (CBS) 26.3
5. Lucy Show (CBS) 25.9
6. Dick Van Dyke (CBS) 25.7
7. Ben Casey (ABC) 251
8. Bondnza (NBC) 24.7
9, Fugitive (ABC) 23.7

10. Nurses (CBS) 23.7
11. Petticoat Junction (CBS) 23.3
12.  Danny Thomas (CBS) 23.2
13. Andy Griffith (CBS) 23.2
14. Red Skelton (CBS) 22.1
153, Jack Benny (CBS) 219
16. Hitchcock (CBS) 21.8
17. Breaking Point (ABC) 216
18. Ed Sullivan (CBS) 214
19. McHales Navy (ABC) 213
20. Lawrence Welk (ABC) 21.2

UK show to NBC-TV;
Van Dyke quits Judy

Two new developments were an-
nounced Oct. 11 in network planning
for TV season ahead. NBC-TV will
“preview” on-air new show, That Was
the Week That Was, being readied for
1964-65 season. Network will telecast
preview program on Nov. 10 (Sunday)

Anyone for aspirin?

Alberto-Culver Co. is shopping
Upstate New York for TV avail-
abilities for test campaign of new
aspirin called “Release.” Agency:
Compton Advertising, Chicago.

at 10-11 p.m. EST. NBC-TV plans to
place American version of popular
British satirical revue of topical com-
ment on network schedule next year
(Leland Hayward has rights to show
in U.S.).

CBS-TV said comedian Jerry Van
Dyke at his request has been relieved as
regular on Judy Garland Show to star
in new pilot, My Son Goggle, being
prepared for network for next season.
Filming on pilot starts Oct. 28 at Film-
ways TV Productions.

Program firms charged
in $412,137 N.Y. fraud

Indictment charging fraud in amount
of $412,137 has been issued by federal
grand jury in New York against
L. Nicholas Dahlman, former president
of Broadcast Planning Inc. and Broad-
cast International Inc., New York, and
Benjamin S. Haggett Jr., former execu-
tive vice president of Meadow Brook
National Bank, New York.

U. S. Attorney Robert M. Morgen-
thau claimed that Mr. Haggett approved
unsecured loans to Mr. Dahlman’s firms
of more than $212,000 at time when
both these companies were insolvent and
already owed bank $210,000.

Firms were organized to produce
radio-TV programs for stations in U. S,
and abroad.

Radio-TV networks,
AFTRA negotiate

For first time American Federation of
Television & Radio Artists is seeking to
cover in its network TV contracts per-
formers’ rates for programs produced
here and transmitted abroad by com-
munications satellites.

This provision is one of several being
sought by AFTRA in negotiations with
radio and TV networks for new pact to
replace one expiring Nov. 15. Among
other demands reportedly made by
AFTRA are 10% increase to group
dancers on variety shows; elimination
of discount formula for performers on
daytime series; inclusion of all report-
ers under network contract except po-
litical commentators and analysts, and
additional 75% increase in fees for
newsmen appearing on pooled broad-
casts (currently pay is single-network
rate, irrespective of number of networks
carrying pooled program).

AFTRA and Screen Actors Guild al-
so are negotiating with advertising agen-
cies and Film Producers Association of
New York for new contract covering
tape and film commercials (BROADCAST-
ING, Sept. 30).

CATYV for Utica

Mohawk Valley Community
TV Co., 71% owned by licensee
of wktv(Tv) Utica, N. Y., was
granted exclusive franchise for
community antenna TV system in
Utica Friday (Oct. 11). Gordon
Gray, president of wktv and Mo-
hawk, said system would be on
air by spring of 1964.

Utica CATV will carry nine
channels and has potential of 30,-
000 subscribers, Mr. Gray said.
Local citizens own remaining 29%
of Mohawk Valley. Company also
has applied for systems in other
nearby cities.

Drug store chain bans
cigarette advertising

Paine Drug Co. announced Friday
(Oct. 11) that it has banned all cigarette
advertising in its seven Rochester, N.Y.,
stores because of “recently overwhelm-
ing evidence of effects of cigarette
smoking on heart and lungs.” Paine
stores will not display cigarettes in
future and will place them behind
counter.

In New York Friday, George V.
Allen, president of Tobacco Institute
Inc., said original theory that smoking
is a direct cancer generator “has vir-
tually been abandoned. Other theories
about how smoking might be involved
are still theories, to be investigated,” he
told annual convention of Retail Tobac-
co Dealers of America.

Hartke goes to Geneva
for Senate group

Senator Vance Hartke (D-Ind.) was
designated last week to represent Senate
Commerce Committee, of which he is
member, at International Radio Confer-
ence on Space Allocations now going on
in Geneva (BROADCASTING, Oct. 7).
Senator left yesterday for three weeks.

It was understood that on his return,
Senator Hartke, also member of Com-
munications Subcommittee, would in-
troduce legislation to permit presunrise
operation for daytime radio stations.
Rulemaking to do this has been pending
at FCC for more than year.

Applications dismissed

FCC Friday (Oct. 11) said 29 more
FM applications had been dismissed for
failure to comply with new allocations
table. Eighteen others were dismissed
earlier in week (see page 62).
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Richard D.
Dudley, general
manager of Wis-
consin Valley Tel-
evision Corp.
(WSAU-AM-FM-TV
Wausau) for past
six years, elected
president, general
manager and a
director of corpo-
ration. Active in
broadcast indus-
try for 17 years, Mr. Dudley will super-
vise operations of wsau stations and
wMTv(TVv) Madison. He succeeds
George Frechette, who died Sept. 24
(BROADCASTING, Sept. 30). Other pro-
motions announced: Bart F. Kellnhau-
ser, station manager-program manager;
Thomas E. Bolger, wMTv general man-
ager; Roland W. Richardt, director of
engineering for all of firm’s stations;
Martin Hogman, wsau-AM-FM general
sales manager; and William E. Payne,
promotions manager.

Mr. Dudley

Mr. Reilly

Mr. Elman

John R. Reilly, chief of executive
office for U.S. attorneys at Justice De-
partment, appointed by President Ken-
nedy to fill unexpired term at Federal
Trade Commission of A. Leon Higgen-
botham, who has been named to U.S.
district court in Philadelphia. Philip
Elman, controversial FTC commissioner
who has frequently dissented from com-
mission rulings, renominated by Presi-
dent toc new seven-year term. Mr.
Reilly’s term will run to Sept. 25, 1965;
Mr. Elman’s to Sept. 25, 1970. Mr.
Reilly, 35 years old, from Dubuque,
Jowa, and graduate of University of
Jowa Law School, was in Chicago office
of antitrust division from 1955 to 1958,
participating in number of cases involv-
ing price-fixing and other violations of
Sherman Antitrust Act. From 1958
until 1960 he was Midwestern repre-
sentative of Council of State Govern-
ments, an organization of state officials,
working primarily with Conference of
Chief Justices and National Association

WEEK’'S HEADLINERS

of Attorneys General. Mr. Reilly was
named to Justice post in January 1961
by Attorney General Robert Kennedy.

Walter Guild,
president, and
David Bascom,
board chairman
of Guild, Bascom
& Bonfigli, San
Francisco, have
switched titles and
responsibilities.
It was noted that
as board chair-
man, Mr. Guild
will have more
time to devote to his activities for U. 8.
State Department in field of foreign aid.
In conjunction with Dan Bonfigli, ex-
ecutive VP, Mr. Guild and Mr. Bascom
have worked almost interchangeably in
development and direction of agency
policies and philosophies since incep-
tion of GB&B in 1949.

Mr. Guild

Peter K. Warren, president of Pepsi-
Cola International Ltd., subsidiary of
Pepsi-Cola Co., New York, assumes
additional responsibility for all market-
ing functions, including domestic pro-
grams, replacing William C. Durkee,
senior VP-marketing, who has resigned.
Thomas E!mezzi, senior VP-manufac-
turing, elected executive VP, newly
created post. Elected operating VP’s,
also new posts, were Charles N. Baker,
Frank W. Mcintosh, Samuel Desch and
Harry Hambleton. Each will be in
charge of geographical section of com-
pany’s worldwide business. Elected VP’s
were Norman Heller, market research;
Alan Pottash, marketing services; and
Robert Abernathy, technical services.
Seymour Lusterman, VP-market re-
search, and John J. Soughan, VP-mar-
keting services, have resigned. Stephen
J. Gullo, VP-technical services, will con-
tinue with Pepsi-Cola but in another
capacity. Donald M. Kendall, who was
elected president and chief executive
officer of Pepsi-Cola Co. last month
(BROADCASTING, Sept. 16), said new
management realignment will enable
corporate officers to provide more effi-
cient over-all supervision and, at same
time, allow division and subsidiary offi-
cials greater latitude to develop pro-
grams for their respective areas.

Ted Rogers, executive producer at
MGM-TV for past two years, appointed
assistant to John W, Kluge, president
and board chairman of Metromedia
Inc., New York, with general corporate

responsibilities. Mr. Rogers was with
NBC-TV as producer from 1955 to
1958, subsequently becoming executive
producer for network’s program depart-
ment in New York. In 1960 he headed
Hollywood production company, Ted
Rogers Associates.

Murray Gross,
director of adver-
tising for Metro-
media Inc., New
York, since Oc-
tober 1961, ap-
pointed to newly
created position
of director of
commun ications
for Television Bu-
reau of Advertis-
ing, that city. He
will be in charge of coordinating proj-
ects and directing their distribution for
maximum use among all areas of TV
advertising. Mr. Gross returns to TvB,
having previously served as assistant
director of sales development, assistant
director of sales promotion and director
of sales development.

Mr. Gross

Clyde R. Spitz-

ner, director of
sales and pro-
grams at WFIL-

AM-FM Philadel-
phia, appointed to
newly created
post of general
sales manager for
broadcast divi-
sion of Triangle
Publications. Mr.
Spitzner, with
Triangle organization for past five years,
was formerly commercial manager of
wiIr-AM-FM Philadelphia and a director
of Wm. Penn Broadcasting Co. (WPEN-
AM-FM Philadelphia). Triangle Sta-
tions are WFIL-AM-FM-TV Philadelphia,
WFBG-AM-FM-Tv Altoona and WLYH-TV
Lebanon, all Pennsylvania; WNBF-aAM-
FM-TvV Binghamton, N. Y.; WNHC-AM-
FM-Tv New Haven, Conn.; and KFRE-~
AM-TV, KFRM(FM) Fresno, Calif.

Mr. Spitzner

Edwin Green appointed to newly
created post of media director at Law-
rence C. Gumbinner Agency, New
York. Mr. Green, who has been direc-
tor of broadcast media at Gumbinner
since 1961, now assumes responsibility
for all media activities of agency. Prior
to joining Gumbinner, he served at
Benton & Bowles, New York, as assist-
ant media director.

For other personnel changes of the week see FATES & FORTUNES
P T T i T s S S N T T T
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Retail Sales

3,390,205,

M

The WGAL-TV market: selling opportunity

unlimited. You can get your share of this

e B AP ' 1 prosperity with Channel 8. This is because
e font : et Ve / 3 —in its area—WGAL-TV produces more
R e o V\v\ f business than any other station, and has
-~ P ,‘"':.‘:.'::...‘;:- % \> more viewers than all others combined.*
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lions issued by that company, available upon request.
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Channel 8

Lancaster, Pa.

STEINMAN STATION . Clair McCollough, Pres,

Representative; The MEEKER Company, Inc.* New York *+ Chicago * Los Angeles * San Francisco
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What

makes
a great

salesman?

By the time he was fifteen, Harvey Firestone could buy, sell, or swap a horse with the
best of them. But his first really important sale involved rubber buggy wheels, not
horses. He sold them to an unknown young mechanic for use on a contrivance which
was destined to outmode Old Dobbin. That mechanic was Henry Ford, who years

later would purchase millions of pneumatic tires for his ubiquitous Model T’s.

Convinced that motor-driven vehicles would replace those pulled by horses, Firestone
switched from buggy-selling to the manufacture of rubber tires. His first successful tire,
dubbed “The Perfect Side-Wire Tire” was backed by such sound sales promotion he
found it difficult to produce enough to satisfy demand. To further increase sales Fire-
stone set up a unique nationwide system of retail outlets. His *Ship by Truck” campaign
led to the establishment of a new industry, brought the country better roads—and

sold still more tires!

Harvey Firestone’s imaginative mind and organizational genius made him the best-known
man in the rubber industry. He pioneered —and sold —non-skid treads, low-pressure
balloon tires, and tires specifically designed for trucks and farm tractors, contributing
significantly to the development of American highway transportation.

Imagination and sound organization have aided the growth of the Storer stations, too.
Advertisers know these stations sell with creative, community-keyed programming,
sound management, and round-the-clock operational efficiency. In Toledo, Storet’s great

salesmen are WSPD and WSPD-TV, two important stations in an important market.
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. BIG because their stars are ...
Dan Duryea « Mamie Van Doren - Steve Cochran « Jan Sterling - Paul Anka
Dean Jones - Gigi Perreau = Yvette Mimieux - Agnes Moorhead - Russ
Tamblyn - Terry Moore « John Drew Barrymore ¢ Jim Backus + Mel Torme
Diane Jergens « Cathy Crosby + Ray Danton

.. BIG because their stories are.
All action, drama, suspense

6 MAJOR STUDIO FEATURE FILMS
NOW AVAILABLE FOR FIRST TV RUN

Mickey Rooney - Julie London - Fay Spain

2 BIG because their release dates are.
All 1958, 1959, and 1960

.. BIG because their running times are.
96 min., 94 min., 94 min., 92 min., 30 min., 85 min.
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NATIONAL TELEFILM ASSOCIATES, INC.
8530 WILSHIRE BOULEVARD, BEVERLY HILLS, CALIF.
TELEPHONE : OLEANDER 5-7701

444 MADISON AVENUE, NEW YORK 22, NEW YORK
TELEPHONE : PLAZA 3-6106

_ DATEBOOK __

A calendar of important meetings and
events in the field of communications

*Indicates first or revised listing

OCTOBER

Oct. 13-13—Second Advanced Advertising
Management Course of the Association of
National Advertisers, Hotel Moraine-on-the-
Lake, Highland Park, Ill. R. P. Campbell,
advertising manager for Post division of
General Foods Corp., heads the subcommit-
tee which is planning this course.

Oct. 13-18—Society of Motion Picture and
Television Engineers’ 94th conference. Hotel
Somerset, Boston.

“Qct. 14—Washington chapter of American
wemen in Radio and Television stages a
“special report’” on the President's Commis-
sion on the Status of Women., 7 p.m, Na-
tional Press Club. Senator Maurine Neu-
berger and Representative Edith Green,
both Democrats of Oregon, and Mrs. Esther
Peterson, assistant secretary of labor and
vice chairman of the Commission on the
Status of Women, will head the panel. Panel
also includes Anne Denton Blair, Triangle
Stations, and George Herman, CBS News
and host of Women of Washington.

Oct. 14—ASCAP symposium for young
composers and lyricists, 8 p.m., Lytton
Center of Visual Arts, Hollywood. Harry
Ruby and Arthur Hamilton will discuss
popular songs of yesterday and today.

*QOct. 14—-Western States Advertising Agen-
cies Association, dinner meeting at Shera-
ton-west hotel, Los Angeles. ‘“Clients
Night" program, with Robert Cody, direc-
tor of advertising for Security First Na-
tional Bank; Ken Hudnall. VP of Peterson
Publishing Co., and Robert Kleos. manager
of marketing services. Beckwman Instru-
ments, as featured speakers. Bill Boylhardt,
of Boylhardt, Lovett & Dean, is program
chairman.

Oct. 14—New deadline for reply comments
on FCC’s propesal to adopt NAB's commer-
¢ial time limits.

QOct. 14-15—Radio Advertising Bureau man-
agement conference at The Executive Inn,
Detroit.

Oct. 14-15—-Twelfth annual convention of
the North Dakota Broadcasters Association.
Ray hotel, Dickinson.

Oct. 14-18—Fifteenth annual f{all conven-
tion of Audio Engineering Society, Bar-
bizon Plaza hotel, New York.

*Oct. 15—Philadelphia chapter meeting of
American Woemen in Radio and Television,
Sheraton hotel. Elizabeth Bain. president-
elect of national American Women in Radio
and Television, will be guest speaker.

Oct. 15-179—Ninth ‘Tri-Service Conference
on Electromagnetic Compatibility at Mu-
seum of Science and Industry, Chicago.
Leading scientists will discuss the growing

NAB CONFERENCE DATES

National Association of Broad-
casters fall conference dates:
Oct. 14-15. Statler-Hilton hotel,
Hartford, Conn.

Oct. 17-18, Leamington hotel, Min-
neapolis.

Oct. 21-22, Pittsburgh Hilion hotel,
Pittsburgh.

Oct, 24-25, Americana hotel, Miami
Beach.

Nov. 14-15, Dinkler-Andrew Jack-
son hotel, Nashville.

Nov. 18-19, Texas hotel, Fort
Worth.

Nov. 21-22, Cosmopolitan hotel,
Denver.

Nov. 25-26, Fairmont hotel, San
Francisco.
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Take a good look...
at San Diego

You'll see what the 1,187,000 people in this growing market see daily: new skyscrapers thrusting upward into a
smog-free sky . ..ships from the far corners of the world plying the waters of a busy port. .. stimulating advances
in education and research. O This change, growth, action . . . all is evidence of the vigor which led San Diego to
be named an All America City for 1963 by Look Magazine and the National Municipal League. O San Diegans
are served best by the Time-Life Stations: KOGO-TV and KOGO-AM/FM. Their pace and programing. .. in tune
with the vigorous tempo of this vital city . . . are dynamic, aggressive, community-oriented.

KOGO-TVIAM|FM—-SAN DIEGO

AFFILIATED WITH THE NaT:ONAaL BROADCASTING COMPANY

TIME

BRORDCAST
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HEY, TILLIE
WHATS UP IN
UPPER MICHIGAN?

—
WHY, THERE'S
BEEN A REAL
GROWTH OF
SERVICE AT
WWTV /Wwup-v
THAT'S
WHAT'S UP !

REAL GROWTH of SERVICE!

Yes, WWTV/WWUP-TV has had an
enormous audience-increase in the past
year—now covers an area with 492,100
homes. This is more TV homes than many
great cities can boast. WWUP-TV, Sault
Ste. Marie, made most of the difference!

" Matter of fact, we believe Upstate
Michigan is the greatest “new opportunity"’

you television advertisers can find in the
entire U.S. Nearly a million PEOPLE.
Annual retail sales, nearly a BILLION
dollars.

Consult your jobbers and distributorsin the
areaasto theinfluence WWTV/WWUP-TV
has in our 39 counties—or ask Avery-
Knodel for a detailed market analysis.

WWTV/|WWIP-TV

CHANNEL 10
ANTENNA 1204° A A3,
[ 4

CHANNEL ¥
ANTENNA 10408° A A. T,
as * A

Avery-Knoddl, Juc, Exclviive Notieno! Representetives

CADILLAC-TRAVERSE CITY / SAULT STE. MARIE

“YOUR NEW WORLD OF NEWS"
FROM THE NEWS CAPITAL OF THE WORLD

ALL AUDIO

For Camplete Infarmation Contfact

REPUBLIC NEWS INTERNATIONAL

132 3rd St 5.E
Washington, D. €.

PRESTIGE IMAGE
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IMPACT PERSOMALITIES

FROMOTIDNAL IMPETUS

problem of radio frequency interference,
Lieutenant General James D. ©O'Connell
(USA-Ret.), director of the joint advisory
committee of the Institute of Electrical and
Electronic Engineers and the Electronic
Industries Associjation, will make a luncheon
address Oct. 15 on “Teamwork in Spectrum
Conservation.”

Oct. 16—Pulse “Man of The Year” lunch-
eon, honoring John Kluge, president of
Metromedia. FPlaza hotel, New York.

Oct. 18—Deadline for reply comments on
FCC's rulemaking to control the develop-
ment of AM and FM radio services.

Oct. 16-18—Fifteenth annual convention
and election of officers of the Indiana
Broadcasters Association, French Lick
Sheraton hotel. Speakers include Indiana
Governor Matthew E. Welsh and Senator
Vance Hartke. Others on the agenda are
Edmund Bunker, Radio Advertising Bureau;
Pete Cash, Television Bureau of Advertis-
ing: and Charles Tower, executive vice
president of Corinthian Broadcasting Corp.

*Qct. 16-18 — Advertising Federation of
America, seminar at the Muehlebach hotel,
Kansas City, Mo. Mel Blanc, head of
Mel Blanc Associates, Holywood, will de-
liver the keynote address.

Oct. 18-18—Indiana Associated Press Radio-
TV Association, French Lick.

Oct. 17-18—American Association of Ad-
vertising Agencies (AAAA) central region
meeting, Sheraton hotel, Chicago.

Oct. 18—FEffective date of FCC rule al-
lowing employment of part-time engineers
at certain AM and FM stations. Extended
from former date of Aug. 18,

Oct. 18—Meeting of the Alabama AP Broad-
casters Association, Birmingham.

Oct. 20—Hollywood Museum ground-break-
ing ceremonies, 2 p.m. at museum site
across from the Hollywood Bowl. Lloyd
Sigmon, KMPC Los Angeles; Walt Disney,
Walt Disney Studios; Otto K. Olesen, for-
mer postmaster, and Jack L. Warner,
Warner Brothers Pictures, are co-chairmen.

*QOct. 20-21—Texas Association of Broad-
casters convention, with Representative
Walter Rogers (D-Tex.), chairman of House
Communications Subcommittee, as featured
speaker. Cabana hotel, Dallas.

*QOct. 21 —Hollywood Advertising Club,
luncheon, 12 noon at the Hollywood Roose-
velt. Walter Guild, president of Guild, Bas-
com & Bonfigli, San Francisco, will speak
on “Via La Revolucion! {(Marketing and
Machetes).” George Allen, of GB&B's Holly-
wood office, will be program chairman.

Qct. 21—ASCAP symposium for young
composers and lyricists, 8 p.m. Lytton
Center of Visual Arts, Hollywood. Coun-
try, Western music, folk songs and teen-age
music discussed by Richard Costing.

*QOct. 22—Fourth annual Journalism Achieve-
ment Awards Dinner, 7T p.m., Hollywood
Palladium. This year’s recipients are Theo-
dore White, Eric Sevareid and Bernard
Kilgore.

Oct. 22-23—Midwest Educational Broadecast
Music Directors conference, Indiana Uni-
versity, Bloomington.

*Oct. 22-23—-Tennessee Broadcast Station
License Renewal Conference. Robert J.
Rawson, chief, renewal and traffic division,
FCC Broadcast Bureau; R. Russell Eagan,
broadecast attorney; Thomas Cline, chief,
Atlanta FCC office, and Robert Evans, man-
ager, Mid-South Network will participate.
Robert E. Cooper, general manager, WSM
Nashville, moderator, University of Tennes-
see, Knoxville.

Oct. 23—Second radlo Programing seminar
under auspices of Mark Century Corp., New
York. Panel members include John Thayer.
WHK Cleveland: Joe Somerset, Capital
Cities Broadcasting Co.; Frank Gay, D'Arcy
Advertising: Robert Eastman, Robert East-
man Co., and Mitch Leigh, Music Makers
Inc., Hampshire House, New York.
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the rich, 33 county

MIDDLE
GEORGIA
MARKET

Wiliedgevilie
g

PIXE  |LAMMR Sandersvill
JONES ——n
o et 20U, | vy s TON
b= *& MACON
UPSON, WILKINSON
CrawrORD S0 s g E 571,000 | PEOPLE
TAYLOR w'% wﬁnu Robbing, —@
Dubhin
Ty N $781,754,000 | INCOMES
NECON LAURENS
sing e $482,782,000 | RETAIL SALES
SCHLEY pooty | PIASE1 ¢ popoe V- i,
T 20 " Population, Income and Retail Sales from
o WILCOX McRae
SUMTER Py Nt Sales Management Survey of Buying Power,
Cmgzi’e” for the 33 counties listed in ARB, February/
BEN HILL March, 1943.
CBS, NBC and ABC, TUBNER e
burn i oo
PLUS STRONG MIDDLE = "R

GEORGIA PROGRAMS

WMAZ-TV has selected out-
standing programs for 1963-1964
from the three major networks.
Added to these are strong local
news, sports, farm features, en-
tertainment and public affairs
programming that appeal to the
specific interests of the half-
million people in the 33-county
Middle Georgia Market.

- EXCLUSIVELY YOURS

~ WITH THIS STRONG ONE-IN-THE-MARKET STATION.

Afiliated Stations

WEBC-TV

NBC Channel 4
Greenville, S. C.
Serving Greenville,
Sportanburg-Asheville

Represented by Avery-Knodel, Inc.
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WBIR-TV

CBS Channel 10
Knoxville, Tenn.
World’s Tallest Tower

Here is the WMAZ-TV market ... almost ours alone . . . the dynamic
33-county MIDDLE GEORGIA MARKET, cultivated and served well by

this strong station since 1953.
With Macon as its center and largest city, the MIDDLE GEORGIA

MARKET is rich in industry, agriculture, and opportunity.
It's yours for the asking. Ask us!

SOUTHERSTERN
‘BROADCASTING'
CORPORATION

SWMAZTV

CBS, NBC, ABC CHANNEL 13

MACON, GA.

OUR AM AND FM STATIONS ALSO SERVE THIS MARKET
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Mr. Charles F, Schmitt

Vice President
First National Bank of Maryland

“On WWFBR, we have found we can
effectively reack the young, growing
middle and upper-middle income fomi-
lies of the market that are so imporiant

10 our business.”

The First National Bank of Maryland
sponsors “Steadman and Sports” daily
on WFBR, Baltimore, which carried
more local advertising volume during
the first nine months of 1963 than
during any corresponding period in the
station’s 41 year history.

You, too, can sell an important seg-
ment of the Maryland market on
WFBR. So join our host of friendly
and happy local advertisers. Call your

Blair man today,

RADIO WITH REASON

BALTIMORE

18 (DATEBOOK)

QOct, 24—Fourth Armed Forces Television
Conference, sponsored by U. S. Air Force,
Lowry Air Force Base, Denver. The con-
ference will deal primarily with educa-
tional and technical uses of television by
the military services. A trip to the Air
Force Academy's closed-circuit 1elevision
instaliation is also planned.

Oct. 24-26—Meeting of the Mutual Ad-
vertising Agency Network, Palmer House,
Chicago.

*Oct. 25—Massachusetts AP Broadcasters
Association meeting, Statler-Hilton hotel,
Boston., Speaker will be Louis J., Kramp,
AP's assistant general manager.

QOct. 25-27—American Women in Radio and
Television board of directors meeting,
Mayo hotei. Tulsa. Okla.

QOct. 26—Fall meeting of West Virginia AP
Broadcast News Directors. Clarksburg.

*Oct. 28—Chicago chapter of National Acad-
cmy of Television Arts and Sciences, spe-
cial luncheon in tribute to Haillmark Hail of
Fame TV series, Knickerbocker hotel,
grand ballroom at noon.

Oct. 28-30—National Electronics
enice, McCormick Place. Chicago.

QOct. 28—ASCAP symposium for young
composers and lyricists, 8 p.m. Lytion
Center of Visual Arts, Hollywood. Irving
Townsend will speak on recording of movie
and TV music; Larry Shayne on the pub-
lisher's function.

Oct. 28-30—Third annual meeting, Institute
of Broadcasting Financial Management,
New York Hilton at Rockefeller Center.
Speakers include Pete Cash. president of the
Television Bureau of Advertising, "Television
Today and Tomorrow;” Edmund Bunker,
president of the Radio Advertising Bureau,
“Radjo Today and Tomorrow:” Robert
Kingston. partner in Ernst and Ernst. New
York, “Internal Control;” Warde Ogden,
partner in Price Waterhouse & Co., New
York, “Broadcasting Accounting — New
Theory and Practices,” and FCC Commis-
sioner Robert E. Lee.

Oct. 28-31—Public hearing on S-1868, free-
dom of information bill, Senate Subcom-
mittee on Administrative Practice and Pro-
cedure, room 2228, New House Office build-
ing, Washington, 10 am. each day.

*Oct. 28-31—Senate Special Subcommittee
on the Arts, public hearing on S. 1316 and
S. 165, bills to provide federal assistance to
the arts.

*Oct. 20—Time Buying and Selling Seminar,
sponsored bi-annually by International Ra-
dio and Television Soclety, CBS Radio, 49
East 52nd Street, New York.

Oct. 30—Newsmaker luncheon, Interna-
tional Radio & Television Society, Grand
Ballroom of Waldorf Astoria, New York.
John Crichton, president, American Associ-
ation of Advertising Agencies, is speaker.

Oct. 31-Nov. 1—Fall convention of the
Ohioc Association of Broadcasters, The
Christopher Inn, Columbus. Speakers in-
clude Governor James A. Rhodes and
Maurle Webster, vice president and gen-
eral manager of CBS Radio Spot Sales.

QOct. 31-Nov. l1—Electron Devices Meeting
of the Institute of Electrical and Electrontcs
Engineers. Sheraton Park hotel, Washing-
ton. Speakers include John Hornbeck,
formerly of Bell Telephone Labs and now
president of Bellcom Inc.. “Electron Devices
for Space Applications': Victor H. Grinich,
Fairchild Semiconductors, “Why Field Ef-
fect Transistors?” Program chairman for the
meeting is Mason A. Clark. Hewlett-Pack-
ard Associates, Palo Alto, Calif.

*QOct. 31-Nov. 3—WSM’s Grand Ole Opry
38th anniversary celebration, Nashville.
Programing and sales discussion, Friday,
Nov. 1, with Dan Scully, Leo Burnett;
Cohen Williams, Martha White Mills; Joseph
H. Epstein Jr., Walker Saussy Advertising,
and James Faszholz, Gardner Advertising,
participating.

Confer-

BROADCASTING PUBLICATIONS INC.
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THE BUSINESSWEEKLY OF TELEVISION AND RADIO
Executive and publication headquarters:
BrOADCASTING-TELECASTING Bldg., 1735 DeSales
Street, N.W., Washington, D. C. ZIP code
20038. Telephone: 202 Metropolitan §-1022.
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Mark of Deluxe Television

This is the camera you see wherever they insist upon the finest
in television. More and more this deluxe 4%2” 1.0. equipment
is becoming the symbol of TV leadership. Everyone is im-
pressed with its “new look,” its striking performance and its
built-in aids to production. Your studio can benefit from this
symbol of television distinction. To own it is to move up!




RCA

TK-60

e

The Most Trusted 'Na'r:ﬁfé
in Television et




... for the finest in television

442" 1.0. AT ITS PEAK CAPABILITY
UNVARYING PICTURE QUALITY
BUILT-IN PRODUCTION AIDS
SIMPLIFIED MULTI-CAMERA OPERATION

More and more this deluxe camera is becoming the symbol of TV leadership . . .
designed for those with the reputation for providing rhar extra measure of quality in
productions. Its unique appearance and built-in production features make the TK-60

every inch the ““Camera of the Sixties”.

The I'mage Orthicon of its Best

Tlsing a large 444" image orthicon tube tailored toics
highest capability, the TR-60 prodiuces the ultimate in
fine pictures—with vastly improved gray dcale wnd resn-
lution never belore achieved.

Unvarying Picture Quality

TE-40 Cameras do oot need to be adjusted from day
to day, nor do they need extensive warmup before being
used “om air™, Pictures of unvarying quabity “snap-in"
each time the camera is turned on, and are ready for
use in a few moments. Picture quality lass—hour after
hour, day after day, week after week.

Built-in Production Aids

Amaong its new production features are & large, bright
flgeinch wiewfinder with maximum usable highlight
brightnes af at least 150 foot-lamberes and arezolution
capability better than 700 lines; alse provision for the
cameraman to see special effects on the viewfinder.

Simplified Operation

A new poncept of eontrol simplifies multi-camera
operation—making it possible to handle as many as six
Th-6l's simultancously, The video operator need only
be comcerned with light {remote iris control) and level
{eontrast or brightness control). '

Reliability- Plus

Reflecting the results of intensive engineering develop-
ment achisved in more than 20 years of studio camera
prosluction, the TH-40 is a thoroughly integrated
Gimera chain, fast becoming the standard of the in-
dustry. Latest advances in the camera art have been
incorporated,. Transistors and nuvistors are used wher-
ever they do the most good. IMew solid state and gaseous
regulating compnonents provide super stabilization of
circuis for wninterrupted production.

Proved in Use

Mearly 200 of these deluxe new cameras are now in

<laily operation . . . bringing new pictorial perfection to
TV presentations.

MOVE UP TO THE CAMERA OF THE SIXTIES

Because the TE-00 is so striking in appearance and designed for producing fapes and live pictures thai im-

parl increased sales impact to commercials, you will find bhenefits accruing from the first day of operation. The

UK~0 is a selling ool that radiales prestige . . . the svmbol of deluxe television. [o mwen it is to move up.

See your RCA Representative or write: RCA, Broadcast and Television Equipment, Bldg. 15-5, Camden 2, N.J.



— And we like the use they have
made of RCA’s great new camera—
it must be the mark of deluxe television!

The Most Trusted Name in Television




OPEN MIKE =

A common approach

Epitor: I seldom disagree with your
editorials, so perceptively do they an-
alyze industry issues, but I must reg-
ister a dissent from some of the views
recently expressed on the commercial
time standards in the NAB codes
BROADCASTING, Sept. 30).

Difficult as they are to devise and
enforce, time standards do provide a
common approach to a problem that is
very difficult to handle individually.
Broadcasters, advertisers and, most im-
portant, the public benefit alike. The
record of compliance, particularly in
television, is a lot better than is gen-
erally realized.

I certainly agree that the imposition
of time standards by government is
wrong, but I think the danger of gov-
ernment meddling in this area is great-
er without codes than with them.—
C. Wrede Petersmeyer, president, Co-
rinthian Broadcasting Corp., New York.

Clean up the New Frontier

EpiTOR: Let me compliment you on
your fine editorial, “Who'’s Boss”
(BROADCASTING, Oct, 7). One of this
nature should have been written long
ago. It’s high time Congress took a
hand in cleaning up this “New Fron-
tier” mess in the FCC.—Tom Little,
news director, WzoE Princeton, Il

Talent, money and work

Eprtor: I read with great interest the
Monpay Memo comments of Charles
E. Claggett, president of Gardner Ad-
vertising, on the potential of radio and
television (BROADCASTING, Sept. 23).

I agree with him wholeheartedly that
most of the industry is not trying hard
enough to provide “solid food as a re-
lief from the cloying taste of pap and
froth.”

As a St. Louisan, Mr. Claggett is fa-
miliar with our efforts at kMox Radio
to provide challenging, provocative,
meaningful broadcast fare, rather than
programing that dulls the thought proc-
esses and lulls the civic conscience. We
now program more than 50 hours
weekly of our information format, in
prime commercial hours, and this pro-
gram approach has built, rather than
diminished audience, and attracted a
record number of advertisers.

In a business whose practitioners
pride themselves on creativity and in-
tellectual energy, why is the hackneyed
and the mediocre the rule rather than
the exception?

I don'’t think the answer need go as
deep as government regulations or the
marketplace requirements of making a
steady profit and not alarming clients.
Such reasons might be respectable and

BROADCASTING, Cctober 14, 1963

It packs a friendly punch. Stroll

down the street with Deacon
Doubleday or Carol Johnson or
Fred Hillegas. Watch the smiles
light up peoples’ faces; hear the

Carol Johnson
WOMEN

known-you-all-my-life greetings
from total strangers.

Ed Murph) This friendly attitude is for you,

LRI too, when these personalities are

selling for you. And, that's why
WSYR Radio is the greatest sales
» medium in Central New York.

- -
i y &
L T e SRS
iR
Elliot Gove e ﬁ
TIMEKEEPER

Fred Hillegas
NEWS

So you see what happens:
Personality Power = Sales

Power for you in the 18-

county Central New York
area.
Instant friends for what

Richard Hoffmann you have to SE“.

BUSINESS NEWS

8ill O'Donnell
SPORTS
Jael
Mareiniss
NEWS

John Gray
MUSIC

Deacon Doubleday
FARM
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10S ANGELES

(fand advertisers)

LIKE US

BECAUSE...

we treat our adult
audience like adults
with stimulating,
entertaining,
informative,
provocative
conversation and
news-in-depth.

As a result,
advertisers like us
because we program
for listeners

who listen.

@ @  Represtatad Nationally
[ ] by the Katz Agency

[ )
conversation

RADIO 79

AN ABC OWNED RADIO STATION
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provide a good hiding place. However,
I feel the reason is somewhat less lofty.

I believe that all too many of us
find that challenging, creative broad-
casting and compelling advertising are
just too much work for us to contem-
plate. Mediocrity and the status quo
enable one to set and maintain a com-
fortable work pace without midnight oil
or midday stress. It's easier, that’s all.

Whether we are in media or in client
or agency, we have all found how easy
it is to define an objective, how difficult
to achieve it. If the objective is a con-
crete one, such as a marketing goal, we
assume there is no magic in achieving
our aim. We know it will take steady,
persistent work.

Yet if our goal is a creative one
(higher-level programing, more effec-
tive and imaginative advertising) some-
how we fail to face the fact that we
achieve intangibles, too, by the very
tangible ingredient of hard, brainbusting
work.

I agree that as we stand in the mid-
20th century it is a betrayal of our
public franchise to achieve new techni-
cal potential, only to dilute or nullify it
with meaningless programing content.

It takes talent, of course. It takes
courage. It takes money. But most of
all it takes work.—Robert Hyland, vice
president of CBS Radio and general
manager, KMoX Si. Louis.

356 owners

Epitor: Your report of the transfer of
wTsAa Brattleboro, Vt. {(BROADCASTING,
Oct. 7), is correct except insofar as you
report me as the purchaser.

This station was purchased from
Theodore Feinstein by the Brattleboro
Broadcasting Corp., a wholly owned
subsidiary of Atlantic States Industries
Inc. 1 am the purchaser only to the
extent that I am president of both
Brattleboro and Atlantic States, but the
parent corporation is owned by 356
stockholders around the United States.
—Robert  Price, president, Atlantic
States Industries Inc., New York.

{The original story stated thal WTSA was
sold to "Roberi Price and group for $80.000."
Atlantic States alsn owns Nassau Herald,
Lawrence, N.Y., Rockaway Journal, Far

Rockaway, N.Y,, and Peninsula Printing Co.,
Lawrence, N.Y.)

Musical editorials?

Epiror: If you wanted to get some
propaganda across to teen-agers—pos-
sibly to encourage them to declare
themselves conscientious objectors rath-
er than be drafted—would you confine
your message to a serious editorial, or
would you prefer a song with a “mes-
sage” played over and over in the hours
the youngsters might be most likely to
listen?

I have been struck recently with the
propaganda content of such records as
“Universal Soldier” or “Soldiers Who

Want To Be Heroes.” It’s my guess
that they are being played on a lot of
stations whose managerial teams meet
and seriously discuss editorial topics
and would think a long time before tak-
ing a stand against strong national de-
fense as a deterrent of war. Does edi-
torial responsibility end with the labelled
editorial? We don't think it does.

When some of the pundits get to-
gether in seminars, etc., they might
ponder this one, and first check their
own music logs.—0. J. Keller, WTAX
Springfield, 111
(The message of “Soldiers Who Want To
Be Heroes,” a pop-folk song, is that soldiers
who want to be heroes are practically non-
existent. According to the song, the main

goal of today's soldier is survival. “Univer-
sal Soldier” is an anti-war song.)

Fair and accurate

Epitor: I would like to thank you for
the very fair and accurate reporting of
my comments in your feature on sports
programing (BROADCASTING, Sept, 30).
Incidentally, I have reread the pro-foot-
ball story (BROADCASTING, Aug. 19)
and find it an excellent reference arti-
cle—Carl Lindemann Jr., vice presi-
dent, NBC Sports, New York.

No moonlighting

Eprtor: The photo shows an amazing
resemblance between Marv Shapiro,
Television Advertising Representative
Inc. vice president and Eastern sales
manager, and the “well-informed man”

People listen to
people who know

. .
Mr. Shapiro and poster.

in the current Newsweek billboard.
Marv assures us he has not been moon-
lighting, and we're told by Newsweek
that the artist who created the illustra-
tion used no specific model. This close
resemblance is of particular interest be-
cause TvAR represents both wToP-TV
Washington and wJixr(Tv) Jackson-
ville, Fla.——the Washington Post-News-
week stations,—Robert M. Hoffman,
vice president, TvAR, New York.
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How Western Electric serves
your Bell telephone company

Most people think of Western Electric as a manufacturer
of telephones and the equipment that makes telephones
work. They’re partly right. But this important Bell System
unit has quite a few other vital jobs to do for America’s
21 Bell telephone companies.

Example: a recent addition to a huge switching system
that makes telephone connections in the Southern Bell
Telephone Company’s largest central office in Atlanta.
In Western Electric tradition, we worked closely with our
teammates in the Bell System to get the job done.

Here’s how we went about it; First, our engineers sat
down with Bell Laboratories and Southern Bell planners
to determine the kind of custom-made, complex equip-

e A - et

Teamwork. N

ew switching equipment is installed at this Atlanta telephone central office of Southern Bell Telephone Com-

ment that would be needed. Then the major equipment
for the system was assembled to strict standards of quality
at our factory in Oklahoma City. Meanwhile, people at
our on-the-spot distribution center in Atlanta were coor-
dinating shipments and gathering other vital components
for the job. And finally, a skilled Western Electric team
installed the new system and tested it exhaustively.

On this project in Atlanta, as in hundreds of others
across the nation, Western Electric helped translate a
designer’s idea into completed phone calls. Because of
the work we do, telephone communications can grow and
change with the nation’s needs.

We work best because we work together.

R ™ ’ B -
= ST TR AR

pany. Above, left to right, WE Engineer Van Van der Plaats, Nolen Ridgeway of WE Installation, Andy Anderson of Southern
Bell and A. B. Johnson of A. T. & T. work out final details of the installation. For months before the cutover, Western Electric
installers, systems equipment engineers and Southern Bell people worked side by side to complete these new facilities.
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Delivering the goods is an important part of the Southern Bell
expansion. After the Atlanta distribution center receives the
equipment request from Southern Bell, it is sent to systems
equipment engineering headquarters for exact specifications.
In addition to this processing work, WE's 35 distribution cen-
ters supply and repair thousands of products for the 21 Bell
telephone companies. Above, a Southern Bell order is filled
with items from the center's huge inventory.

Engineering: Western Electric’s Atlanta office receives the
order for new equipment from Distribution. Then WE people
prepare exact specifications for equipment and how it will

interconnect with the rest of the Bell telephone network.
e e PTRNRITE R 4

Manufacturing is carried out at Western Electric's 13 major
manufacturing locations across America—and at its many
smaller locations. Many of our communications products
are developed by our Bell System teammate, Bell Tele-
phone Laboratories. Here at the Oklahoma City Works,
complex crossbar switching frames are assembled from
thousands of parts by skilled men and women. Crossbar
switching assemblies like these are essential to the new
telephone central office installation in Atlanta, Ga.

Wegfet't[ _Ele(_‘f['ic MANUFACTURING AND SUPPLY UNIT OF THE BELL SYSTEM
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MON DAY M EMO from Clay Stephenson, Clay Stephenson Associates

R T S R AR

Creativity:

Clay Stephenson was to address the
Radio Advertising Bureau's regional
management coinference in Dallas on
Sept. 17. Bui a hurricane disrupted
airline schedules and Mr. Stephenson
never reached Dallas. This MONDAY
MEMO is a condensed version of the
speech that was never made.)

I take exception to a statement in the
Sept. 9 issue of BROADCASTING. It ran
like this:

“From agency executives attending its
management conference, RAB expects
that conferees will learn what individ-
ual radio stations can do to help agen-
cies use radio in a better way, and what
station managers should know about
agency attitudes on radio.”

I take exception to this statement
only because I think it reflects a pre-
occupation with external symptoms at
a time when self-analysis could be far
more productive for the radio industry.

The greatest help you can give to
agencies lies in the contribution you
make to radio itself. Divert your at-
tention from agency attitudes until you
have examined your own attitude to-
ward the medium you represent. Your
attitude can turn attention to the poten-
tial merits of radio and away from the
pure mechanics of buying.

In an era of intense competition,
such as that which exists in almost all
categories of business, including broad-
casting, it would seem that quality of
product would be ever-improving.

Left Overs = Modern radio program-
ing, which consists for the most part of
an unimaginative, much warmed-over
dish of music, news, weather and sports,
could hardly be less interesting. If this
is “modern radio,” it is a medium with-
out destiny.

Radio has many burdensome prob-
lems. Every intelligent person in adver-
tising knows these problems and sym-
pathizes with your efforts to solve them.

Recognizing the existence of these
- problems, I would suggest that there
are only two alternatives open to you.
You can spend your energies attacking
them as though they were separate, un-
related plagues inflicted on you by
persecutors, or you can spend your en-
ergies in the creative development of a
new vitality and distinction for your
station. The second course will be the
more rewarding for you and for radio.

The individualists in this country
seem to get fewer and farther between
as our population grows. Our genera-
tion is, by and large, a timid lot. We
are afraid we might be wrong. We
seek refuge in mathematical formulas.
We engage in endless research, not so

28

much in the hope of learning, as in the
hope of developing statistical guides
which will free us from the responsibil-
ity for independent thought.

Benevolent Dictator = The laws with
which we are binding ourselves, the
authority we are turning over to our
government reflect our timidity. We
ask our government to look after us,
to protect us from our own mistakes, to
feed and clothe us in our old age, and
to tell us that this is not charity but
something the government ‘“‘owes” its
people. We are molding our federal
government into a benevolent dictator-
ship. And we are doing it deliberately.

Broadcasters are acutely aware of
the government’s unrelenting fust for
power. You are hemmed in on all sides
by the regulations and threatened regu-
lations of government agencies, agen-
cies which you and I and our contem-
poraries have encouraged to grow. You
are doing business in an era when a
governmental bureau can say with au-
thority, “it doesn’t matter what your
audiences like; it’s your job to give
those audiences what we think they
need.”

A case in point, was the hearing on
local television programing which took
place in Omaha. The FCC's policy on
program regulations, as detailed by
Commissioner E, William Henry, who
presided over the Omaha hearing, made
it clear that the only judge of program-
ing is the FCC itself.

The ‘Public Interest’ = You are work-
ing in an era when the words “in the
public interest” are used as a tool of
control. We, of our own volition, are
relinquishing to a handful of men the
power to decide for us what is “in the
public interest.” We are creating a
monster which has the ultimate poten-
tial of decreeing that it is “in the pub-
lic interest™ for stations to editorialize
in support of an administration pro-

the missing factor in ‘modern radio’

posal; or that it is “in the public inter-
est” for you to employ the unskilled or
for you to cease operation entirely.

The “public interest” is not served
when we delegate to any small group
of human beings the authority to de-
cide for us all what is and is not “in
the public interest.”

The problems which plague radio—
the overpopulation, the scarcity of ad-
vertising revenue, the distortions of au-
dience measurements, the specter of
governmental controls—are only symp-
toms of a deeper problem which it is
within your power to controli.

Step aside from the symptomatic
problems and work to put a creative
spark back into radio. Make radio so
forceful and exciting that advertising
dollars are drawn to it by the sheer
power of its vitality. Make your sta-
tion so imaginatively and distinctively
different from the others that the ca-
prices of ratings will cease to determine
your destiny. Endow your station with
such striking individuality that your
own open competition can separate the
men from the boys in your crowded
industry. Compete with each other, and
with all other media, using the only
legitimate weapon you have at hand,
the dormant potentials of radio.

It is difficult for me to accept the
possibility that this country has become
so totally absorbed with music that it
wishes for nothing else from radio. It
is difficult for me to believe that a
choice between one kind of music and
another, or between one announcer and
another, constitutes the ultimate diver-
sification in radio programing. When
there is so little to distinguish you from
your competitor, is it any wonder that
advertising buyers may rest their deci-
sion on cost? Or that they rely blindly
on the guidance of audience measure-
ments, even when they know those
measurements to be in error?

Clay W. Stephenson is president of Clay
Stephenson Associates, Houston, a sub-
sidiary of Tatham-Laird Inc., Chicago. He
has served as director of advertising and
sales promotion for Corning Glass and as

vice president and general sales manager
for Morton Manufacturing Corp. He has
been an account executive at both J. M.
Mathes and Duane Jones Co., New York.
Before forming his own agency he was
executive vice president of Tracy-Locke
Co., Dallas.
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1963-64: A THREE-NETWORK RACE

B CBS-TV conceded best chance to make off with first money
M Agency men see ABC-TV and NBC-TV in neck and neck test

Advertising agency executives most
directly concerned with network tele-
vision’s new season think it'll be much
more exciting than last year’s—at least
as far as network competition is con-
cerned.

They aren’t sure that the programs
themselves, as a group, are more or less
exciting this year. But they appear con-
vinced, after watching the new season’s
premieres, that what some of them had
feared would pale into a two-network
competition will be a real three-network
horse race after all.

The real horse race, however, will be
for second place, not first, in their
judgment. They concede first place to
CBS-TV by a majority that approaches
unanimity, although there is substantial
disagreement as to whether CBS-TV’s
lead will be greater or smaller than last
season.

They rate NBC-TV and ABC-TV as
neck-and-neck for second position, with
ABC-TV favored by a slight majority.
A number of agency executives pre-
dicted ABC and NBC will end the sea-
son in a draw.

Comeback Seen ®» The anticipated
comeback of ABC, generally ranked
third during the past season, appeared to
erase fears being expressed last spring
that CBS and NBC might extend their
margins significantly and leave ABC
even farther behind. A seriously falter-

Agency executives polled by BROAD-
CASTING voted three shows best for

the new season. They are "My Favor-
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ing third network, it was noted then,
could in time severely limit the network
opportunities available to advertisers as
well as devalue the investments of cur-
rent clients and curtail the public’s pro-
gram choice.

The agency evaluations of network
position, obtained in detailed intetviews
with key program executives at more
than 20 of the biggest agencies involved
in network television, took into account
the complete nighttime schedules of
the networks.

In addition the executives gave their
assessments of the season’s new pro-
gram entries—and appeared to find the
“strong” and “weak” candidates about
equally divided.

Standouts » Five of the new shows
stood out in the nominations for pro-
grams apt to be winners, and another
five received substantially more votes
than any others at the bottom end of
the scale. In between, the rest were
ranked variously from probable winners
to probable failures, with many rated
capable of going either way.

My Favorite Martian and The Danny
Kaye Show on CBS and Burke’s Law
on ABC tied for first place in nomina-
tions for winners. Close behind came
Outer Limits on ABC and Petticoat
Junction on CBS. The Bob Hope series
on NBC barely fell short of this top
circle, and clearly would have made it

if the comedian himself were to appear
every week instead of sharing time with
anthologies.

Top contenders at the next level in-
cluded Mr. Novak and The Lieutenant
on NBC, Phil Silvers’ Show on CBS,
The Fugitive, Farmer’s Daughter, Patty
Duke Show and Breaking Point on
ABC.

Middle Area = Among those placed
in the middle area that could be a take-
off point for success or failure—or that
could become a permanent home—were
Arrest and Trial and The Greatest Show
On Earth on ABC, The Judy Garland
Show, East Side, West Side and Great
Adventure on CBS, and Grindl, The
Richard Boone Show and Kraft Sus-
pense Theatre on NBC.

Those most often rated unlikely to
succeed were Redige on NBC and
Jaimie McPheeters, The Jimmy Dean
Show, The Jerry Lewis Show and Chan-
ning on ABC. Glynis on CBS also
placed high in the “unlikely” category.

The agency executives, whose new-
show views are summarized on a net-
work-by-network basis below, empha-
sized that in a number of cases their
judgments were affected more by time
periods and the stature of the compe-
tition than by the show’s quality alone.
They cautioned that a change of time
period can convert a “miss” into a “hit”
—and vice versa—and that in any case

ite Martian” (i), comedy series featur-
ing Ray Waiston, on Sundays 7:30-8
p.m. on CBS-TV; “The Danny Kaye

Show” {c), Wednesdays 10-11 p.m. aiso

on CBS-TV and “Burke's Law" (r),
Friday 8:30-9:30 p.m. on ABC-TV,
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Among the top fall programs agency
executives voted “The Outer Limits”
(1), Monday 7:30-8:30 p.m. on ABC-TV;

the whims of public reaction can con-
found the most solemn professional pre-
dictions.

Interested Parties = The agency ex-
ecutives canvassed in the survey were
admittedly not disinterested. All have
clients represented in the 1963-64 night-
time schedule. In many shows where
their own clients are not sponsors, com-
petitors of their clients are.

Many acknowledged the existence of
such biases but on promise of anony-
mity undertook to disregard them. In
a number of cases they severely minim-
ized—in the light of the competition in-
dicated in the premieres—the prospects
of some of the shows they or their
agencies had a hand in selecting.

Here is the executives’ consensus on
the new shows, network by network:

ABC-TV

The strongest new shows on ABC-
TV, according to the programers:

Burke’s Law—the Friday, 8:30-9:30
p.m. comedy-detective drama, featuring
Gene Barry as a millionaire bon vivant
who works as a police detective, was
placed at the top of ABC’s new offer-
ings. This was from the point of view
of production, story interest and Mr.
Barry’s performance, as well as a weak-
ening which many executives saw in the
competing Route 66 on CBS-TV.

Outer Limits—a science-fiction drama
on Mondays at 7:30-8:30 p.m., this
show - Was characterized as the young
viewers” delight by a substantial number
of buyérs interviewed. But several
thought' it was held back just a little by
its. early time period. A typical com-
ment: “The grade school social event of
the week.”
’ Sevet’al other shows on ABC-TV
mentloned as contenders but not' in the
same context as the top two: * -

The Fugitive—this one-hour drama
(Tuesday at 10) about a man (David
Janssen in the role) unjustly accused of
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“Petticoat Junction” (c), CBS-TV's
Tuesday feature following popular
Red Skelton and "The Bob Hope

murder, appears to have caught the
fancy of the majority scoring the show.
But that same majority hesitated to go
*“all the way” in predicting a success.
Some saw *“troubles” ahead in the
concept,

Two' half-hour comedies, Patty Duke
Show and Farmer's Daughter, were held
in esteem by most of the agency people,
but with some reservations about Patty
Duke.

Blame Production = The detractors
of Patty Duke by and large put the
blame on the production, not on Miss
Duke, whose talent they acclaimed.
Another reservation was the time slot.
Some thought the series could be “fixed
up” and made into a good rater.

Daughter, half-hour comedy with
Washington as its locale, was universal-
ly liked, though a substantial number
found it somewhat bland and facing
tough competition from Twilight Zone
(CBS-TV) and Jack Paar (NBC-TV).

Potentially strong on ABC-TV:
Breaking Point (psychiatric drama on
Monday, 10-11), was considered well-
produced but up against East Side,
West Side, also a heavy dramatic ve-
hicle on CBS-TV. Another: Arrest and
Trial that fills 8:30-10 on Sundays. For
the latter the verdict was: well-produced
and interesting, but’ with no chance
against the opposition’s big strength
(half of Ed Sullivan and Judy Garland
on CBS-TV, all of Bonanza on NBC-
TV.)

Middle Area = In the wide middle
ground, the assessment of The Greatest
Show on Earth concerned Jack Palance
—some rated the show high bécause
he’s the star, others said he’s great but
not in the right role. Another was Sid
Caesar and Eddie Adams, who alter-
nate in shows at 10 on Thursday. Some
agency executives pomted out that for
the limited, adult audience sought by
their cigar sponsors, the shows served
a purpose. Several thought Mr. Caesar
would be off after this season.

NBC-TV's 8:30-9:30 p.m.
Friday program. Hope's audience is
expected to grow as season progresses.

Show" (1),

Rated at the low end of the scale were
these programs: the two-hour Saturday
Jerry Lewis Show (a preponderance of
opinion was down on the show, scattered
sentiment thought it could rise as the
season progressed and if the content
improved); the hour-long Travels of
Jaimie McPheeters which opens the
Sunday evening, the Jimmy Dean Show,
and the hour-long Channing on Wednes-
day at 10.

CBS-TV

In the forefront on CBS-TV: My
Favorite Martian—all but a few put
this new situation comedy, built around
a space ship that crashes on earth, in
a "hit” position and the rest rated it as
a series as likely to succeed as any other
new entry on CBS-TV.

The Danny Kaye Show—though it
rated up with Martian on the top-end of
the scale, there were a few agency
people who played down its chances or
otherwise saw some troubles ahead be-
cause of the time period or because they
just weren't Kaye fans,

Right behind both: Petticoat Junc-
tion, a half-hour situation comedy in-
itially spun off from Beverly Hillbillies,
had a far from unanimous approval,
much of the affirmation given grudging-
1y because of the time period (it follows
popular Red Skelton, precedes the Jack
Benny Show and is against Greatest
Show on ABC-TV and Richard Boone
on NBC-TV, both considered of only
average strength).

Phil Silvers Show was rated likely to

succeed, mainly on the strength of Mr.

Silvers who was generally expected to
improve the show.

The Judy Garland Show (Sunday at
9-10) received the most divergent re-
action of any new program series on
any network. One out of nine saw her
series as a sure hit; a little under half
of those interviewed thought it would
“grow” as the season progressed, sev-
eral thought it was only “fair” or in
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the “middle ground” and a few saw it
failing to last the season. In summary:
one big question mark.

Average = In the “middle” area:
East Side, West Side (most thought it
will weather the season but that it has
not lived up to initial expectations and
pilot); Great Adventures (nobody ex-
pressed excitement; most likened it to
“public service or FCC programing”).
On the bottom: Glynis (half-hour come-
dy series about husband-and-wife team
involved in crime-fighting.) The show,
it was judged, lacked production value,
has a weak lead-in from the preceding
CBS Reports and is against the strong
Virginian on NBC-TV.

NBC-TV

NBC-TV’s contenders for honors this
season, according to the agency execu-
tives, are more chancy than some of the
“surer” successes seen on the other net-
works. The top contender: The Bob
Hope Show. Bob Hope, these experts
felt, will hypo audience despite those
weeks when dramas in the show’s an-
thology fail to make a top grade. Mr.
Hope's prestige and attraction were
assessed as very great.

Near the top of the parade were Mr.
Novak, considered well produced but
with the time period against it, and
The Lieutenant {a show with potential,
according to a substantial number).

The middle grouping on NBC-TV in-
cluded Grindl (panned by a large num-
ber, but the time period was believed
strong enough to help its ratings and
probably salvage the series, which stars
Imogene Coca).

Others were the Richard Boone Show
(most expressed disappointment over
it); the Kraft Suspense Theatre, which
includes Perry Como specials (some
saw Kraft’s time period as especially
helpful to the series), and the half-hour
David Wolper Hollywood Story (which,
as it follows the Monday movie on

Comedy replaces quiz

A new comedy panel show
called Laughs for Sale was tapped
by ABC-TV last week to replace
100 Grand, the first casualty of
the current season (BROADCAST-
ING, Oct. 7). 100 Grand was ABC-
TV's ill-fated attempt to revive
the big-money quiz.

Sponsor of the Laughs show is
El Producto Cigar Co., a division
of Consolidated Cigar Corp.
Compton Advertising is the agen-
cy. The show goes on Oct. 20 in
the Sunday, 10-10:30 p.m. period.

The show will feature top-flight
comedians who will perform rou-
tines and sketches of comedy
writers as ‘“yet undiscovered.” A
trace of the one time big-money
quizzes;: Ha! March, who was
master of ceremonies on the $64,-
000 Question before its demise, is
host on the new show.

NBC-TV, was said to be “tied to the
movie audience”).

Trailing these shows and placed on
the low end of the scale: Espionage,
Temple Houston and Harry's Girls and
on the very bottom, Redigo. The ver-
dict on this group was based on such
factors as weak story lines and lesser
nroduction values.

Business briefly . ..

Sylvania Electric Products Inc., a sub-
sidiary of the General Telephone &
Electronics Corp., has announced a
25% increase in its $1 million fall ad-
vertising campaign, which will include
radio spots. The entire campaign—

Among programs picked as this fall's
flops were “Travels of Jaimie Mc-

Pheeters” (1), ABC-TV’s new entry in
BROADCASTING, October 14, 1963

i - T * e * .
the Sunday 7:30-8:30 p.m. spot;

“Glynis” (c), CBS-TV's half-hour com-

edy series about a husband and wife

aimed at home entertainment prod-
ucts—will be concentrated in a three-
month period starting this month and
carrying through December. Sylvania
agency: Kudner, New York.

Farmers Insurance Group through
Honig-Cooper & Harrington, Los An-
geles, and Pennzoil Qil Co. through
Eisaman, Johns & Laws, Los Angeles,
have each purchased one-quarter spon-
sorship of the NBC-TV broadcast of
the 18th annual Junior Rose Bow! foot-
ball game, Saturday, Dec. 14, 1 p.m.
to conclusion, PST. This will be the
first national telecast of the event,
which pits California’s leading junior
college team against another top-ranked
junior college team from elsewhere in
the country to decide the national jun-
ior college football championship.

The Maxwell House Division of Gen-
eral Foods Corp. through Benton &
Bowles will participate in NBC-TV’s
The Bill Dana Show, Mr. Novak, Espi-
onage, Temple Houston, International
Showtime and Saturday Night at the
Movies. R. J. Reynolds Tobacco
through William Esty will participate
in NBC-TV’s The Lieutenant for 49-
week period beginning Oct. 5. Con-
solidated Cigar Corp. through Comp-
ton Advertising will participate in The
Richard Boone Show, also on NBC-TV.
Chesebrough-Pond’s through William
Esty will participate in same network’s
Saturday Night at the Movies from Jan-
uary to March 1964.

Borden Foods Co., New York, this
month will place two new products in
test areas through introduction cam-
paigns featuring spot TV and news-
paper advertising. The new products
are Borden’s Danish margarine and
Borden’s Kava, a low-caffein instant
coffee. Borden agency: Doherty, Clif-
ford, Steers & Shenfield, New York.

crime-fighting team, Wednesday 8:30-
9 p.m.; and *“Redigo” (r), Tuesday,
8:30-9 p.m. on NBC-TV.

Kk}



Interpublic Inc.: now world’s largest

MANAGEMENT COMPANY ADDS ANOTHER AGENCY TO ITS HOLDINGS

The largest acquisition in the history
of the advertising field was completed
last week when Interpublic Inc. bought
David B. Williams Inc., which owns
Erwin Wasey, Ruthrauff & Ryan and its
various affiliates in Canada, Great
Britain and other parts of the world.

The move reportedly makes Inter-
public Inc. the largest advertising or-
ganization in the world, though the J.
Walter Thompson Co. remains the
world’s largest agency. Interpublic affi-
cially is a ‘“management company”
rather than an agency, since it is com-
posed of various agencies, including
McCann-Erickson and McCann-Mar-
schalk.

Erwin Wasey, Ruthrauff & Ryan and
its affiliates have billings of about $80
million, of which approximately $25
million are in overseas offices. Mc-
Cann-Erickson and McCann-Marschalk
have total billings of approximately
$413 million. (J. Walter Thompson's
worldwide billing is estimated at $420
million.)

Erwin Wasey invested about $20 mil-
lion of its domestic $55 million billing
in radio-TV in 1962. McCann-Erickson
allocated approximately $66 million of
its $165 million domestic spending in
radio-TV last year, while McCann-Mar-
schalk earmarked almost $14 million of

$40 million in domestic billing to radio-
TV in 1962.

The announcement of the acquisition
of the David B. Williams Co. by Inter-
public was made jointly by David B.
Williams, president of the Williams or-
ganization, and Marion Harper Jr.,
president of Interpublic. The purchase
of the Williams company is understood
to have involved stock and cash.

The Williams organization is owned
by David B. Williams and his father,
Howard D. Williams, chairman of the
finance committee, whose office is in
Los Angeles. Both Williamses will re-
tain their positions at Erwin Wasey.

The joining of the two management
companies, it was said, creates “the
most comprehensive facility in the mar-
keting communications field with more
than 7,000 employes and 160 offices in
37 countries.” Interpublic now will add
the agencies owned by David B. Wil-
liams Co., consisting of Erwin Wasey,
Ruthrauff & Ryan and Erwin Wasey,
Ruthrauff & Ryan Ltd. in the United
Kingdom, plus a minority interest in
Ervaco Advertising in Scandanavia and
a 50% interest in Erwin Wasey Gmbh
of West Germany. It will enlarge Inter-
public by a staff of 1,000 with offices
in the U. 8., Canada, United Kingdom,
Scandanavia and West Germany.

Network TV gross time billings for August
(in thousands)
August January-August
1962 1963 Change % of
% of 1962 1963 Change
ABC $16,075.1  $16,271.6 412  $1324741  $141,225.1 +-6.6
CBS " 24,969.2 26.883.7 477 200,206.2 2121947  46.0
NBC 23,160.8 23,0687 —04 183,588.4 1904069 437
Total  $64,205.1  $66,2240 431  $516,268.7  $543,826.7 453
Month-by-month 1963
ABC CBS NBC Total
January $18,264.8 $25912.7 $24,066.1 $68,243.6
February 17,435.7 24,057, 22,850.0 64,343.4
March 19,378.0 26,694.3 25,166.8 71,239.1
April 18,577.0 26,508.4 23,669.9 68,755.3
*May 18,299.7 27,986.9 25,305.1 71,591.7
*June 17,070.5 26,749.1 22,976.6 66,796.2
*July 15,927.8 27,401.9 23,303.7 66,633.4
August 16,271.6 26,883.7 23,068.7 66,224.0
*May, June and July figures changed as of Oct. 2, 1963.
By day parts
August lanuary-August "
1962 1963 Change 1962 1963 Change
Daytime $19,606.0 $194524 — 0.8 $159,579.7 $176,4450 410.6
onday-Friday 17,027.6 155084 — 89 1323883  141,266.3 4+ 6.
Saturday-Sunday  2,5784 39440 4530 27,1914 351789 4294
Nighttime 44599.1 467716 4 49  356689.0 367,38l.7 4 3.0
Total $64,205.1 $66,224.0 4 3.1 $516,268.7 $543,826.7 4 5.3
Source: TvB/LNA-BAR
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Before the acquisition, Interpublic
consisted of McCann-Erickson; Mc-
Cann-Marschalk; Pritchard, Wood &
Partners Ltd., England; Johnstone Inc.,
New York; Afamal Advertising (Pty.)
Ltd, (South Africa) and Communica-
tions Affiliates Inc., which encompasses
Infoplan, Marplan, SCI, the Institute of
Communications Research, and Mc-
Donald Research Ltd., an international
public relations company, an interna-
tional research service, a U. S. sales
promotion firm, an advertising evalua-
tion service and a Canadian research or-
ganization respectively.

The Interpublic companies operate
with their own separate managements
and client rosters.

Mr. Harper noted that the purchase
includes the acquisition of ‘“substantial
investments” in the securities of com-
panies outside the communications field.
These investments were not disclosed.

David Williams called the transaction
“altogether natural” since the two op-
erations have similar interests. He ob-
served that Williams’s clients will gain
“ready access to Interpublic’s extensive
services in research, public relations and
sales promotion.”

McCann-Erickson and McCann-Mar-
schalk have handled competing accounts
on the premise that they are separate
agencies. Erwin Wasey, it was noted,
has accounts that conflict with M-E
and M-M. Several EWR&R clients
have indicated they plan to “study” the
situation.

LOCAL VS, NATIONAL

Agencymen suggest pay for
reps when ads placed locally

The problem of a double standard
for radio rates—local vs. national—
would be minimized if stations would
agree to pay their sales representatives
a commission on national business
placed directly with the station at lo-
cal rates.

This suggestion was advanced by
William L. Sanburn, president of
Winius-Brandon Co., a St. Louis agen-
cy, at a Radio Advertising Bureau
management conference in Omaha last
Tuesday.

Mr. Sanborn said his agency “de-
plores” the local or “cut-rate,” but is
obligated to its clients to try to get it.

He said he hated to see the reps lose
their commission when the agency suc-
ceeds in getting the local rate. If sta-
tions would guarantee their national
reps either a half or a full commission
in such cases, he said, the agency could
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For sparking sales in the Carolinas, Chariotte is your launch-off.

Wholesaling and distribution center of the Carolinas with $2 billion yearly
sales. 75-mile radius population biggest in the Southeast. The city and this
close-knit area are WSOC-TV’s barliwick. Ask us or H-R to show you

how we can grve you more results for your money in this market. Realistic

spot buyers will welcome the fucts. Charlotte’s WSOC -Tv

NBC and ABC. Represented by H-R. WSOC TV is associated with WSB and WSB-TV, Atlanta; WHIQ and WHIO-TV, Dayton; WIOD. Miami.
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Three North Carolinians are ap-
pearing on television and radio in
Ireland to advertise Irish cigarettes
made with North Carolina tobacco.

The B. J. Carroll and Company
Ltd., Dundalk, Ireland, sent an Irish
film crew to the tobacco fields of
Brantley Speight to produce com-
mercials on which Mr. Speight ap-
pears. The sound commentary was
provided by Mac Nicholson of wNCT
(Tv) Greenville, N. C.

The Carroll company, which uses
American tobacco exclusively in its
products, also presents a radio pro-
gram—Carolina in the Morning—on

North Carolina just a puff away from Erin

k=

the Irish Network. MC for the radio
show is Joe Lynch, winner of the
Irish actor of the year award. A
portion of the program, which fea-
tures Bob Arthur, a student at the
University of North Carolina, is
tared at wotc Greenville, and air-
mailed to Ireland for broadcast.

In the photo, Donal F. Carroll,
president of the Irish tobacco com-
pany, discusses the radio-TV projects
with officials of the Greenville sta-
tions involved in his advertising: (1
to r): Tom Snowden, wGrc;, Mr.
Nicholson, wNcT; Mr. Carroll, and
John Clark, wncCT.

at least be “completely honest with
the national reps who call on us.”

“A lot of stations are doing this al-
ready, and as far as we can see its
working out very well,” he said.

As an alternative but “pretty drastic”
solution he suggested that national reps
“get a firm commitment that a station
will not and cannot cut them out by
selling at a local rate to advertisers they
call on.”

Mr. Sanborn characterized ratings as
“strictly popularity contests.” For prod-
ucts that everyone buys, he said, a good
part of the budget will go to the station
with the biggest rating, but for clients
with specialized appeal he said he looks
for programing that attracts the best
prospects for those products.

The agency head, who said his firm
invests $3 million a year in broadcast
media and puts three-fourths of this in-
to radio, outlined his views on what
makes a good media salesman. He
characterized radio station sales repre-
sentatives as “a different breed of cat,”
younger, “sharper,” more enthusiastic
and more imaginative than print media
representatives.

“I think radio has a good image, if
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you want to use that word,” he said.
“These representatives are living proof
that radio is not dead—not by a long
shot. In fact, from the people who
call on us for your radio stations, radio
appears to be the youngest and most
enthusiastic of all media.”

McGannon calls for
RAB to slow down

Donald H. McGannon, president of
Westinghouse Broadcasting Co., and
chairman of the National Association
of Broadcasters’ Research Committee
told the Broadcast Advertising Club of
Chicago last week that “the only area
of difference we have with the Radio
Advertising Bureau at the moment is
the speed or impetuousness with which
RAB proposes to advance” its proposed
study of radio research methodology
(see story page 66).

He explained that in fairness to the
“people who are going to pay this bill”
(NAB’s requested share of the $200,-
000 total is $75,000) “we also have te
be satisfied that the end result is going
to be an economically valuable one and
not some theoretically wonderful thing

that sits there as an entity and can’t pro-
duce any value for you or me in the
conduct of business.”

Generally speaking, Mr. McGannon
explained, the NAB committee’s rela-
tionships with RAB and also the Tele-
vision Bureau of Advertising, especially
the cooperation received from them,
have been “excellent.”

The RAB proposal, Mr. McGannon
noted, relates only to the third part of
the three-point NAB project, that which
is concerned with the long-range meth-
odology study of audience measure-
ment. He hoped such might “broaden
our attitudes and viewpoints and maybe
get to a point somewhere in the future
where they will show a qualitative as
well as a quantitative improvement.”

The first of the other two essential
aspects of the NAB project, he noted,
is the plan to “undertake an audit of
the existing rating services and in effect
ascertain that they are doing what they
say they are doing.” In order to do this,
he explained, the second element comes
into play. This, he said, “is the fact
that some criteria must be evolved, not
only as applied to all rating services,
but also that would apply to the indi-
vidual rating service.”

Mr. McGannon said that “hopefully”
by the end of October the analysis of
the rating questionnaires sent by the
NAB committee to the various rating
services will be ready. Then, he esti-
mated, the “bringing together of the
ethical standards and criteria with the
analysis” should be accomplished by
mid-November to comprise the founda-
tion of the audit, with organizations to
conduct the audit selected by the end
of December. Thus, he said, the audit
could be “actually started” in early 1964.

Recalling the pulse of Capitol Hill
at the time of the ratings hearings, Mr.
McGannon told the BAC, “I would
say that the reactions of the individual
congressmen was if anything very, very
positive; very, very apprehensive insofar
as what the hearings developed.”

Rep appointments...

s« KFEQ-aM-Tv St. Joseph, and XLIK
Jefferson City, both Missouri: Avery-
Knodel Inc., New York, as national
representative.

s Kcr1 Cedar Falls, Jowa: Broadcast
Time Sales, New York, as national rep-
resentative.

a Wicc and WwJzz-rMm Bridgeport,
Conn.: Bill Creed Associates, Boston,
as New England representative.

= Wpvr({rM) Philadelphia: FM Asso-

ciates, New York, as national repre-
sentative.

s KoMmE Tulsa, Okla.: Mid-West Time
Sales, Kansas City, Mo., as regional
sales representative in St. Louis, Kan-
sas City, Memphis, Omaha and Des
Moines.
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First in Hoosier Hearts

Auto pioneer Elwood Haynes built first horseless carriage
in Kokomo, 10 years before this 1904 Haynes Model,

3 :{,‘5'
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First in Hoosier Homes

September 28, 1963—A great Hoosier heritage
was recaptured as the 5th Annual WFBM-TV
Antique Auto Tour . . . sputtering but deter-
mined . . . rolled through the Hoosier countryside
from Indianapolis to Bloomington and back. The
reception had not changed much from the first
appearances of the “Haynes” back in 1894. Heads
turned. Kids laughed. People all along the way

WFBM-TV

INDIANARPOLIS [svws

cheered (more than 150,000 spectators last year)
as some 150 famous-make vintage and antique
automobiles brought a touch of automotive his-
tory “Back Home Again in Indiana.”
WFBM-TV keeps in close touch with viewers
in rich satellite markets surrounding Indianapolis.
Let us show you why this makes Indianapolis dif-
ferent from other TV markets. Ask your Katz man!

TIME
LIFE

AMERICA'S 13TH TV MARKET ¢ REPRESENTED BY THE KATZ AGENCY
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NBC'S SUMMER OLYMPICS SOLD OUT

Sarnoff calls for worldwide open communications channels

P. Lorillard Co., Texaco, Inc. and the
Joseph Schlitz Brewing Co. have pur-
chased full sponsorship of NBC-TV’s
coverage of the 1964 Summer Olympic
Games in Tokyo. NBC acquired exclu-
sive U. S. TV rights to the 18th Olym-
piad for about $1.2 million.

While in Tokyo, Robert W. Sarnoff,
NBC board chairman, told newsmen
that the “awesome potential” of global
TV puts a heavy responsibility on the
world’s broadcasters, and he called for
an international organization committed
to maintaining open communications
channels among nations.

Robert W. Sarnoff, NBC board chair-
man (r), shakes hands with Shinno-
suke Abe, board chairman of Japan
Broadcasting Corp., after signing con-
tract giving NBC exclusive U, S, rights

“It is no longer fanciful,” he said,
“to predict that within five to 10 years
an audience of a billion persons, spread
around the earth, might be watching the
same program at the same time.

TV in the U. S., Mr. Sarnoff noted,
had enlarged its stature as a *“powerful
catalyst” in the nation’s economy, and
cited the medium’s 15% of a national
advertising expenditure of miore than
$12 billion.

NBC's Olympics contract provides
rights to all direct TV coverage in the
U. S. and jts possessions, except for
nine minutes daily, which will be avail-
able to all news organizations.

The contract was signed with Nippon
Hoso Kyokai, the Japanese government
TV network. Tapes of the games will

38 (BROADCAST ADVERTISING)

be recorded in Tokyo and flown to the
U. S. each day of the two-week meet,
which starts Oct. 10, 1964.

The fall date for the Olympics is due
to the excessive heat that usually is
present in Japan during the summer
months, it was explained.

NBC coverage of the games will in-
volve a minimum of 19 separate pro-
grams totaling at least 14 hours. Seven
hours of evening programing are

* planned, and the network also expects
to broadcast 10 nightly Olympic reports
of 15 minutes each,

P. Lorillard’s agency is Lennen &

to televise 1964 Summer Olympics

from Tokyo. In back are Michael
Braun, attorney representing NBC ()
and Shigeru Yosano, secretary-general
of Tokyo Olympic Games Committee.

Newell, New York; for Texaco, Benton
& Bowles, New York; and for Schlitz,
Leo Burnett, Chicago.

Agency appointments...

» Borden Co., New York, appoints
Young & Rubicam as agency on new
product accounts. Instant omelet mixes,
Butterhorn rolls, Big 10 flaky biscuits,
instant sweet potatoes, Eagle brand
Neufchatel cheese, Dutch chocolate
drink, egg nog, and None Such pie
fillings, frozen pies and mince meat.

s Western/65 Health Insurance Asso-
ciation, newly formed to provide health-
hospital insurance for Californians of
65 and older, has appointed BBDO,

Los Angeles. Carl Jensen is account

supervisor.

= La Vida Fruit Products Co., Fuller-
ton, Calif., has appointed Grant Adver-
tising, Hollywood, to handle national
advertising for Charlie’s Dutch Choco-
late Drink, a new product.

= Jtalian Line has named Doherty, Clif-
ford, Steers & Shenfield effective Jan.
1, 1964.

Many tie-ins planned
on network radio buy

Merle Norman Cosmetics, through
Nides-Cini, Los Angeles, has signed a
52-week contract for Don McNeill's
Breakfast Club on the full ABC Radio
Network (Monday-Friday, 9-10 a.m.),
starting Nov. 18. The Los Angeles
cosmetic firm will use five participa-
tions a week for the first 13 weeks,
three a week for the second 13 weeks
and two a week for the remainder of
the year. The $185,000 for radio will
be augmented by $71,500 worth of
space in women’s magazines.

The Merle Norman line of cosmetics
is sold exclusively through Merle Nor-
man Studios, some 2,000 independently
owned retail outlets across the country.
One purpose of the radio campaign will
be to expand the number of studios.
Don McNeill will congratulate new
owners on the air. Once each week, he
will also call one of the studios, chosen
at random, to interview on the air any
customer who happens to be there.
Personal appearances on the program
for studio owners will also be arranged
as contest prizes or special incentive
promotions.

Other program tie-ins include news-
paper mats, easel boards for instore
displays, tickets for the show when it
is on tour to be dispensed through Merle
Norman Studios in that city, Merle
Norman samples as gifts for the studio
audience, a beauty tips magazine to be
produced by Nides-Cini with a regular
column contributed by Mr. McNeill.

ABC affiliates will sell local partici-
pation to the studios in their cities, en-.
abling them to tie in with the program
at local rates, Local participations will
also be available to the cosmetic com-
pany for studio recruitment, with Mr.
McNeill delivering the commercials
himself,

In addition to the tie-in opportunities
offered by the network radio show, a
major reason for its selection as key-
stone of the new campaign is the dis-
tinct paralle]l between the Don McNeill
audience and Merle Norman customers
revealed by market research, Nides-Cini
said. “Our current objective is to secure
the customers we already have and to
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NEW YBRK
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It links Tidewater Virginia
3 .. with New York and Miami on
'.? the fastest, most direct and
profitable North-South route in

/ America. This new bridge-tunnel
will give Eastern industry

s new and broader access to
America's markets through the

+ world's greatest harbor (Hampton Roads).

“

: pe. The Great
. - - Sy
’@Mpm“ -ROADS, 4 L= e { cg;f,sn“;g%ﬁ"ﬁy 4 Tidewater is already one of the fastest
. - "‘&ﬂ{ 2 - Dpen Early Next Year < growing markets in the U.S. What a place
'“\-._ e T i}NORFULK : e L T, to put a new-business doflar—right now!
N 2 b - TideWTAR is a better way to spell it, and

Sl FORTSMOUTH the best way to sell it!

WTAR TELEVISION & RADIO

CBS AFFILIATES FOR NORFOLK NEWPORT NEWS, VIRGINIA

Represented by } The Orlginal Statlon Representative




ANOTHER VALUABLE
ADVERTISING
OPPORTUNITY

ON WNBC-TV

NEW YORK

Saturday Night

“MOVIE 4"

Delivers top ratings,
reach and cost-
per-thousand with
WNBC-TV’s biggest

movie package ever.

HERE’S HOW IT WORKS

YOU BUY a :60 commercial in &
“Movie 4" (Saturday night, fol- §
lowing “11th Hour News") at a
cost of $1800 flat or a :10 spot
for $550 gross (subject to
discounts)

YOU GET a large, low c-p-m
audience—assured by lead-in
from NBC network movie and
by nature of the films: most of
them TV premieres and % %%
or better ("Daily News"), all
with top name stars.

IT GIVES YOU MORE FOR
YOUR TELEVISION DOLLAR

Ask your WNBC-TV or NBC Spot Sales
Representative for complete details.

WNBC-TV E’ NEW YORK
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add new ones of the same type,” it was
explained. Audience loyalty and the
fact that the program’s star “is known
to believe in the products he sells” are
other reasons for the purchase, plus his
30 years on network radio (about the
same length of time that Merle Norman
has been in business) which has estab-
lished him as a radio personality.

The campaign will be announced to
studio owners through personal teaser
letters signed by Merle Norman herself,
a high-style brochure giving details of
the campaign, the schedule of Merle
Norman participations and other perti-
nent information, with a personal mes-
sage from Merle Norman urging local
participations in the program or ad-
jacencies, a bound-in record with greet-
ings from Don McNeill and other mem-
bers of the Breakfast Club staff and
executives of the cosmetic company, a
letter from ABC Radio President Robert
Pauley congratutating/welcoming studio
owners, followed in a few days by per-
sonal calls on studios by ABC affiliates
salesmen to invite the studio owner to
a closed circuit broadcast at the station
and to try to sell her on a local radio
tie-in with the national program.

The closed circuit broadcast will be
a miniature Breakfast Club show tail-
ored exclusively for the cosmetic com-
pany and including personal messages
from company and network executives.

Lee says listener has
final control on TV

FCC Commissioner Robert E. Lee
last week told a luncheon audience at
the International Film-TV Festival and
Audio-Visual Exhibition in New York
that there has been an overemphasis on
the government’s regulatory role in the
area of commercial TV programs.

Mr. Lee stressed that the FCC is con-
cerned primarily with determining
whether programs are being presented
in the public interest, and he added,
“listeners exercise the final control by
a flick of the switch.”

The question of commercial regula-
tion was the topic of a panel discussion
earlier on Oct, 10. One panel member,
NAB code authority manager Stockton
Helffrich, reaffirmed the NAB’s stand
against recent proposals for government
imposed standards on commercial time.

Mr. Helffrich also said, “the pro-
ponents of increased and risky govern-
ment regulation could achieve the re-
forms they favor by a more informed
and active support of the self-regulatory
effort.”

The panel members agreed that TV
commercials need some form of con-
trol, and the majority opinion tended
toward self-regulation. Norman Cash,
president of the Television Bureau of
Advertising, maintained that the public

TV seeks retail account

A team of television’s top sales-
men knocked on the door of one
of the biggest retail giants in the
nation Monday (Oct. 7)—Mar-
shall Field & Co. of Chicago—
and asked for business from an
area that traditionally has been
newspaper-oriented.

Norman E. (Pete) Cash, presi-
dent of Television Bureau of Ad-
vertising, made a formal presen-
tation to top Marshall Field ad-
vertising executives. He was ac-
companied by the key officials of
Chicago’s four TV stations.

A similar presentation to Chi-
cago’s Carson, Pirie, Scott & Co.
is scheduled for early November.
Carson’s is a heavy user of local
radio. Chicago-based Sears, Roe-
buck & Co. meanwhile is running
a TV test in Chicago, Kansas City
and New Orleans through North
Advertising. Some local Sears
stores have used TV for many
years.

is the most effective controller of broad-
cast advertising. And he added, “if
viewers don’t like a product or com-
mercial, then let them not buy it.”

Fred Papert, chairman of Papert,
Koenig & Lois, advertising agency,
noted that much broadcast advertising
is spotted with half-truths and said there
is a tendency for advertisers to ignore
the public’s acceptance of the commer-
cial message. .

A dissenting note was sounded by
actress Monique Van Vooren, who
called for a commercial control group
made up of broadcasters, the public
and the FCC.

Liebmann to FC&B
for third time

Liebmann Breweries (Rheingold beer),
Brooklyn, N. Y., returns to Foote, Cone
& Belding, New York, on Jan. 1, 1964,
from J. Walter Thompson Co., New
York, which has had the account for
two years. Rheingold bills approximate-
ly $7 million, of which an estimated
$2.5 million is allocated to local and
national spot radio and television.

This will mark the third time that
Rheingold will be handled by FC&B.
In 1939 Lord & Thomas, the FC&B
predecessor agency, was named to the
account. Rheingold moved in 1946 to
Young & Rubicam for eight months and
returned to FC&B in early 1947. In
December 1961, Rheingold shifted to
the Thompson agency.

Norman H. Strouse, J. Walter Thomp-
son president, in a memorandum to the
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Reach’'em with a SPOT OF TAE

(the ““homes reached" station in Pittsburgh)
For an A.M. coffee break or P.M. snack,
TAE-time is prime time for viewers in
America's 8th largest market.

Check your Katz representative. You'll find
TAE up among the leaders in low cost-per-thousand
homes reached. Daytime or nightime . ..

Take TAE and see.

an CHANNEL 4

Basic ABC in Pittsburgh
THE KATZ AGENCY
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The latest and greatest selection of feature motion pictures for first-run television

staff, stated that Rheingold and the
agency were parting ‘‘quite honestly and
simply” because of “a disagreement on
policy.”

Rheingold is expected to spend about
$1 million in spot TV this year. The
remainder of its broadcast budget is
allocated to sponsorship of the New
York Mets baseball games on radio-TV
and to local radio.

Commercials in
production...

Listings include new commercials be-
ing made for national or large regional
radio or television campaigns. Appear-
ing in sequence are names of advertiser,
product, number, length und type of
commercial, production manager, agen-
cy with its account executive and pro-
duction manager. Approximate cost is
listed, where given by producer.

F. K. Rockett Productions, 6063 Sunset Boule-
vard, Hollywood 28,

Chicken Delight Corp., one 60 for TV, live on
film. Joe Denove, production manager. Agency:
Tilds & Cantz, Los Angeles. Marvin Cantz, ac-
count executive. Alan Berger, agency producer.
Approximate cost: $4,000.

Lorin-Frank Productions, 330 East 46th Street,
New York 17.

Ford Motor Co. (Falcon), one 60 for TV, back-
ground music for film. Phil Frank, production

manager. Agency: J. Walter Thompson. Sid Wolo-
shin, agency producer.

Campbell Soup Co. (tomato soup), one 60 and
one 30 for TV, background music for film. Phil
Frank, production manager. Agency: BBDO.
Bernie Haber, agency producer.

Duffy-Mott Co. (Sunsweet prune juice), one 60
for TV, background music for film. Phil Frank,
production manager. Agency: Sullivan, Stauffer,
Cotwell & Bayles. Rod Albright, agency producer.

General Tire & Rubber Co. (Duragen rubber),
one 60 for radio, music and lyrics. Phil Frank,
production manager. Agency: D’Arcy Advertising.
Joe Felice, agency producer.

Alberto-Culver Co. (Command), one 60 for
radio, music and lyrics. Phil Frank, production
manager. Agency: J. Walter Thompson. Bill Ross,
agency producer.

Raymond Scott Enterprises Inc., 140 West 57th
Street, New York 19,

Stuckey's (candyl, one 60 and one 20 for
radio, jingle. Charles Barclay, production man-
ager. Agency: Kirkland, White & Schell, Atlanta.
1. A. Kirkland, account executive. Gene Sample,
agency producer.

Snazelle Productions Inc., 155 Fell Street, San
Francisco.

Chrysler Corp. {(Simca 1000}, one 60 and
three 20's for TV, live on film; two 60's, four
20's for radie, music and voice. Ernest E.
Snazelle Jr., production manager. Agency: Rich-
ard N. Meltzer Advertising, San Francisco. Rob-
ert MacGregor, account executive. John Mercer,
agency producer.

WGN Mid-American Videotape Productions, 2501
West Bradley Place, Chicago 18.

Nibot Corp. (Thermo-tumblers), three 60's for
TV, live on tape. Dick Doerschuck, director.
Agency: Goufrain, Loeff & Adler, Chicago. Jack
Flatley, account executive and agency producer.

Also in advertising...

Atlanta office = The Devney Organiza-
tion, station representatives, has opened
a new office in Atlanta to be managed
by David Carpenter. The address is
1401 Peachtree Street N.E., suite 271.
Telephone: 876-8548.

Agency research = BBDO has spon-
sored a research program exploring
costly and time-consuming communica-
tions problems suffered daily by proc-
essors and retailers of food. An im-
mediate goal of the program is to de-
fine and offer some solutions to the
communications problems which exist
in the specific areas of new products
and promotion. BBDO said it is con-
ducting the study in cooperation with
the National Association of Food
Chains.

New agency = Harvey Pool, account
executive at Charles Bowes Advertising,
Los Angeles, has opened his own agen-
cy, Harvey Pool Advertising, at 5700
Sunset Boulevard, Hollywood 28. First
client is kPOL Los Angeles.

Customer analysis = CBS Radio Spot
Sales, nation:l sales representative, has
released an aialysis of its customers by
product category. The figures show
major gains in the fields of auto acces-
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sories and equipment (up 11% ), home
furnishings (up 163%), toiletries (up
133% ) and building materials (up
95%).

Open Detroit office = Prestige Repre-
sentation Organization, a radio station
representative firm, has opened a new
office in Detroit. The office, headed by
Max Goldfarb, is located in suite 424
of the Book Building. Telephone, Wood-
ward 1-9704, PRO also has sales offices
in New York, Philadelphia, Chicago,
Los Angeles and San Francisco.

New product = Alberto-Culver Co, has
nounced another new product, Derma-
Fresh medicated hand cream, which
will be heavily promoted in television
starting this month. Agency: Compton
Advertising, Chicago.

40th year » The Advertising and Selling
Course, sponsored by the Advertising
Club of New York, enters its 40th year
of operation when it opens Oct. 14 at
6:15 p.m. at the United Engineering
Center, 345 East 47th Street, in New
York. The course will include 18 semi-
nars and nine specialized workshop ses-
sions involving copy, media selections,
better selling, sales promotion, advertis-
ing production and marketing manage-
ment and research.

TV time for Europeans = Overseas

Broadcast Services Ltd., a worldwide
sales organization in the international
radio-TV field, has been appointed
European sales representative for Tele-
guide, the closed-circuit hotel TV serv-
ice in New York. OBS has the rights
to sell advertising time to European ad-
vertisers wishing to reach the New York
tourist market through Teleguide.

Seattie merger = Miller, Mackay,
Hoeck & Hartung Inc., advertising
agency in Seattle, plans to merge with
McCann-Erickson Inc., which has head-
quarters in New York. MMH&H ac-
counts will be consolidated with those
of McCann-Erickson’s Seattle office, the
combined operation to be managed by
James R. Miller.

Chicago workshops = The Chicago Fed-
erated Advertising Club has begun its
annual fall series of workshops devoted
to the basics of all aspects of adver-
tising and marketing, including radio-
TV. A total of 72 workshops will be
held.

New consultant » New consulting firm
specializing in the Negro market has
been organized by Todd Branson, for-
merly account executive with WYNR
Chicago and before that radio-television
director of Standard Rate and Data

Service. Mr. Branson will advise in all
aspects of selling the Negro consumer,
including advertising in various media.
Address: Suite 528, 333 North Michi-
gan, Chicago; phone: Franklin 2-7100.

Change of address = Hal Walton &
Co., national representative, has moved
its New York office to 220 Madison
Avenue, New York 16. Telephone
remains Lexington 2-5055.

Agencies move » Kenyon & Eckhardt,
Los Angeles, has moved to 1717 North
Highiand Avenue. Phone: Hollywood
4-4177. Needham, Louis & Brorby
has moved its Los Angeles office to
10889 Wiishire Boulevard.

Schlitz, CORE accord

Executives of Schlitz Brewing Co,
Milwaukee, and the Congress of Racial
Equality met in New York last Wednes-
day (Oct. 8) to discuss CORE’s request
that the brewing company’s advertising
utilize Negroes. A CORE official said
later that the organization was satisfied
that Schlitz would proceed with “inte-
grating” its TV commercials and print
advertising.

Earlier, CORE had expressed dis-
satisfaction with Schlitz, claiming it had
no clear-cut reply from the company on
its advertising.
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GOVERNMENT

More ‘discretionary power’

PASTORE PLANNING HEARING ON STATION SALES

The chairman of the Senate Com-
munications Subcommittee revealed
last week that he intends to conduct a
public hearing on legislation that the
FCC says it wants to increase its au-
thority in sales of broadcast stations.

Senator John O. Pastore (D-R. L)
said Thursday (Oct. 10) that the legis-
lation raises some serious questions
that he thinks the commission should
answer and put on record at a public
hearing. Broadcasters also would be
asked to testify. No hearing date was
set.

In a letter justifying its request for
the legislation this summer, the FCC
said it needs ‘‘greater discretion to
adopt flexible procedures for consid-
cring how the public interest will best
be served in considering applications
for transfer or assignments of a con-
struction permit or license for a broad-
cast station.”

The effect of Section 310(b) of the
Communications Act “has been to per-

mit the licensee to choose his succes-
sor,” wrote FCC Chairman E. William
Henry.

S 2052, introduced at the commis-
sion’s request by Senator Warren G.
Magnuson (D-Wash.), chairman of the
Senate Commerce Committee, would
permit the commission to consider
whether somcone other than a pro-
posed transferee could better serve the
public interest.

That approach was approved by the
commission as part of its legislative
package for 1963, but a stronger ver-
sion recommended by Commissioner
Robert T. Bartley was not introduced
in the Senate (BROADCASTING, Aug. 19).
Commissioner Bartley has proposed
that applicants seeking to buy a station
be required to show that “an improved
broadcast structure” would be created if
their request were granted.

Representative Oren Harris (D-
Ark.), chairman of the House Com-
merce Committee, has introduced both

for FCC?

LEGISLATION

HR 7477 and 7478 versions, (BROAD-
casTING, July 15, 8). Representative
Harris said, however, that he did not
intend to bring the bills to hearing this
year (CLosep CIRCUIT, Aug. 26).

Present language in the act that the
commission wants to amend was added
by Congress in 1952 and was to “an-
nul the commission’s * Avco’ proce-
dure,” Chairman Henry’s justification
letter points out. That procedure re-
quired proposed sales to be publicized
locally so that competitive bids could
be accepted. Congress killed this when
the procedure caused “severe economic
and other hardships,” Chairman Hen-
ry explained.

Senator Pastore said last week that
he’s wondering what new problems the
FCC’s legislation might cause. “I don’t
believe the seller should have full au-
thority to determine who can best run
a station in the public interest,” the
senator said.

“But,” he continued, “I don't know

One ol the big ones from
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either what would happen [under this
legislation] if, for example, a broad-
caster was offered $5 million for a sta-
tion, but the FCC found a potential
buyer with better qualifications to serve
the public interest, who could only pay
$2 million.

“What happens to the $3 million?”
he asked.

Protests heard on plan
to redefine markets

Government plans to redefine ap-
proximately 60 of the 215 standard
metropolitan areas in the U. S. (CLOSED
Circurr, Sept. 30) have run into pock-
cts of protest from many of the areas
involved.

As a result, the Office of Statistical
Standards of the Burecau of the Budget,
which sets the geographical boundaries
for metropolitan areas, is in the process
of re-evaluating some of the planned
changes.

Representative Tom Steed (D-Okla.)
has threatened to stop the appropria-
tions for the bureaun if it follows
through with plans to add his home
county (Pottawatomie) to the Okla-
homa City metropolitan area. Repre-
sentative Steed, a member of the Ap-
propriations Subcommittee, said he

Are they loyal?

“Be Prepared” is the motto of
the Boy Scouts, and Explorers’
Post 170X of Los Angeles had
better be prepared to show cause
why its Citizens Radio Service li-
cense should not be revoked. The
FCC told the post last week that
it has 30 days to reply.

The scouts are in hot water be-
cause they failed to provide the
FCC with information on their
qualifications to hold a license
and didn’t answer commission in-
quiries on the subject. Presumably
the FCC wants to know if the
scouts are honest, loyal, reverent,
etc.

would use every weapon at his com-
mand to stop the “annexation” of Pot-
tawatomie and McClain counties. His
Shawnee (population 25,000) home
would be harmed economically by com-
bining it with Oklahoma City area
(50,000), he said, with the markets now
having no common interests.

An official at the Budget Bureau said
last week that a delegation from Tam-
pa-St. Petersburg, Fla., had made a
persuasive argument in an attempt to

keep that hyphenated market from be-
ing split into two separate areas. He
said an earlier decision to divide the
citics for statistical purposes is being
reconsidered.

Final decision on the 60 new market
areas is expected from the bureau this
week or next. This is the first re-evalu-
ation of the 215 areas since 1958 and
it will be based on 1960 census figures.

Walter F. Ryan is chief of the Office
of Statistical Standards and decisions
of his office are based on recommenda-
tions made by a Federal Committee on
Standard Metropolitan Statistical Areas,
of which Mr. Ryan is chairman. Rep-
resentatives are on the committee from
the bureau, Housing and Home Finance
Agency, Department of Agriculture,
Bureau of Employment Security, Fed-
eral Housing Administration, Bureau of
Labor Statistics, Bureau of the Census,
Department of Commerce and the Fed-
eral Reserve System.

The Standard Metropolitan Statistical
Areas are used by government offices
and agencies for all official federal re-
ports. Geographical boundaries are
established under a set of basic cri-
teria, including population (50,000 or
more), labor force (at least 75% must
be nonagricultural), and normal social
and economic integration of the areas.




LEE FEARS CH. 37 PERMANENTLY LOST

But Keating asks if astronomy rulemaking goes far enough

FCC Commissioner Robert E. Lee
sees the 10 years the commission has
reserved channel 37 for radio astron-
omy as very likely stretching out to
infinity.

And, in a statement dissenting to the
commission action, the commissioner
expressed doubt the reservation would
result in an effective contribution to
scientific knowledge — certainly not
enough to warrant removal of the chan-
nel from television use.

Commissioner Kenneth A. Cox joined
Commissioner Lee in his dissenting
statement.

In making channel 37 (608-614 mc)
available for the exclusive use of radio
astronomy for a 10-year period through-
out the United States, (BROADCASTING,
Oct. 7), the commission departed from
the original proposal in its rulemaking
proceeding. That would have merely
protected the University of Illinois’ ra-
dio telescope at Danville, Ill., which
operates on channel 37, within a 600-
mile circle for five years.

The commission acted after receiving
scores of petitions from scientific groups.
They contended that use of the Danville
installation would not eliminate the
need for stellar observations on channel
37 in other locations throughout the
country and that the five-year period
would not provide sufficient time to
meet the needs of radio astronomy.

No Stations on 37 » Channel 37 is
allocated to 19 markets. No stations
operate on the channel, although appli-
cations for the frequency in two cities,
Paterson, N. I., and Melbourne, Fla.,
are pending. The commission will pro-
pose a replacement for the Paterson
assignment in its contemplated revision
of the UHF assignment table.

Commissioner Lee, the commission’s
staunchest supporter of UHF television,
finds “no solace” in the 10-year limit
placed on the reservation. Commission-
ers who succeed the present members,
he predicted, will find it extremely diffi-
cult to reject the arguments of radio
astronomers for continued use of chan-
nel 37.

The astronomers, he said, “want time
to study that which will have been dis-
covered. In this science, space is meas-
ured in terms of light years and time
is measured in milleniums.”

He said he would have voted with
the majority if channel 37 were the
only frequency available to radio as-
tronomy. But, he said, that science has
been given “radio windows throughout
the spectrum” on 16 bands, nine of
which are reserved on an exclusive
basis.

He also expressed concern that the
Danville radio telescope operating on
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channel 37—Ilocated in the middle of
the television broadcast band—will be
subject to heavy interference. He said
this interference would come from elec-
trical devices, whose emissions “clutter
the spectrum,” as well as from TV sta-
tions operating on channels 36 and 38
and from the local oscillators of tele-
vision receivers tuned to channel 30.

Not in Public Interest » Consequent-
ly, he said, “I cannot display the confi-
dence of the majority of the commission
that its action will be effective, con-
tributory to the scientific world and
hence in the public interest.”

The commissioner indicated some
bitterness over the manner in which the
rulemaking proceeding originated, and
said Congress should give the commis-
sion the authority to prevent a similar
situation developing again. The Univer-
sity of Illinois committed itself to a
heavy investment in the Danville in-
stallation, which it is building in coop-
eration with the Office of Naval Re-

Senator _Kéatin
Not far enough

search, without first checking its pro-
posed use of channel 37 with the FCC.
“Only a university,” Commissioner Lee
said, “certainly not a commercial en-
terprise or a government entity, could
have come out so favorably.”

He pointed out that the commission
has no authority over radio telescopes,
and said this was “a loophole” in the
Communications Act which must be
plugged. He said Congress couldn’t
have foreseen that radio astronomy in-
terests would build nonemitting radio
telescopes and then “exact from the
commission” protection against the users

The sporting life

Henry G. Fischer of the Wash-
ington communications law firm
of Fischer & Willis, won the
BROADCASTING trophy for low net
in golf at the fall outing of the
Federal Communications Bar As-
sociation on Oct. 7. Mr. Fischer
had a net score of 74 (and a gross
of 97). Low gross winner was
Frank W. Walker, Motorola Inc.,
with a 76. Other low grosses:
Clifford M. Kirtland Jr., Trans-
continent Television Corp., 78;
Robert Early, CBS Inc., Washing-
ton, 78. Harry Ockershausen won
award for nearest pitch to the
hole. In softball, an FCC team
captained by Wally Johnson de-
feated an FCBA “team” captained
by Vincent Pepper 18-7.

to whom the bands are assigned.

FCC Criticized » Commissioner Lee
took note of the criticism leveled at the
commission during the rulemaking pro-
ceeding that the agency is more con-
cerned with TV entertainment than
with the needs of science. He said “in
some circles” the view is held that tele-
vision broadcasting is an “entertainment
medium,” “a commercial bonanza” and
“a waste of spectrum space.”

He said he might agree if TV broad-
casting were judged “by much of what
appears” on television and by the fact
that many UHF channels are idle. But,
he said, these criteria don’t provide a
“fair evaluation of a proper allocation
of spectrum space.”

And if science wants to make itself
attractive to coming generations, he
said, “it will see to jt that the use to
which television is put is not wasteful,
but rather contributory to an enlighten-
ment of the public.”

The commission action came on the
eve of the international radio confer-
ence at Geneva, where efforts will be
made to allocate frequencies for satellite
communications and radio astronomy.
The U. 8. delegation will press for a
worldwide reservation of the channel
37 band for the astronomers. Some
European countries support this pro-
posal.

But Commissioner Lee said their
needs and those of the U. S. are not
the same. He said those countries, with
smaller areas and populations than the
United States, *“apparently have little
foreseeable need” for all 70 UHF chan-
nels and may, therefore, regard the
wide use of the UHF band for television
“as somewhat of a luxury.”

He indicated he doesn’t regard use
of 70 UHF channels for television in
the U. S. as a luxury.

A Different Tack ® Senator Kenneth
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B. Keating (R-N. Y.} said last week
that the rulemaking to reserve channel
37 was a step in the right direction, but
he wondered whether the action goes
far enough.

Senator Keating said he would “seek
out scientific opinion in order to deter-
mine whether the action that was taken
stopped short of fulfilling the permanent
objectives of the program. . .”

“Any erosion of the protection af-
forded such a frequency as channel 37
[on a long-run basis] would be extremely
detrimental to the future progress of
radio astronomy and wasteful of the
sizable investment in facilities which
has so far been made,” the senator said.

Pilots protest
tall tower grant

A group of Wisconsin pilots com-
plained to the FCC last week that if
WKBT(Tv) La Crosse constructs a 1,629
foot antenna it will affect their legal
rights and create flight hazards. The
pilots said the proposed antenna is in a
visual flight rules flyway. They are seek-
ing reconsideration of the grant.

The pilots in their joint petition also
claimed there were irregularities of pro-
cedure involved in the clearance given
WKBT’s tall-tower proposal that were

of “material prejudice” to them.

The men are Willard C. Pire, Paul
R. Giles, Darrel W. Gibson and
Richard L. Hense. They said they are
all licensed by the FAA and have flown
a joint total of 12,000 hours.

The pilots said they received no
notice of the wkBT application or they
would have taken their objections to
the FAA’s informal airspace meeting
held in St. Louis on June 21, 1961,
However, they also said they were not
informed of the FAA meeting either,
The pilots noted that the FAA’s notice
of the St. Louis meeting was sent to
the La Crosse airport manager while
further pointing out that the board
chairman of the airport, Robert Johns,
was also the attorney for the WKBT
application.

In the same wvein the pilots said
Howard Dah! is one of the officers of
Viking Aviation Inc., the party respon-
sible for handling FAA notices, and is
also president and part-owner (21%)
of the television station.

The pilots said the FAA held no
public hearing and that they did not
discover that the agency had made a
“determination of no hazard” until it
was too late to appeal. When on July
2, 1963, the determination expired, the
Aircraft Owners and Pilots Association,
along with several other parties, asked

the FAA to investigate the situa-
tion. The FAA agreed to do so. WKBT
argued the agency had no grounds
since construction had alrcady begun.
The four pilots said they submitted
evidence to the contrary.

But the FAA ruled that the agency
lacked jurisdiction in the case because
the FCC’s construction permit was still
valid and that it only acts as an adviser
to the commission. Because the com-
mission has a policy of granting con-
struction permit extensions before the
authorization has actually expired, the
pilots said, they could not obtain a pub-
lic hearing on the matter.

The pilots said construction of the
tower has not progressed so far that it
could not be easily halted. They said
only the concrete base has been laid.

The FAA, in its proposed criteria
for tall towers, said that anything over
500 feet in rural areas would be pre-
sumed to have an “adverse effect” on
visual flight operations (BROADCASTING,
Sept. 30).

Lafayette fines stick

Pleas by two Lafayette, La., stations
for remission or mitigation of fines
totaling $1,250 were denied by the FCC
last week. The commission announced
the fines for the stations—$1,000 for
KLFY-Tv and $250 for xPEL—last April
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(BROADCASTING, April 15) and affirmed
them in July (BroaDCASTING, July 8).
The fines resulted from broadcasts of
teaser spots without identifying the
product or sponsor.

KLFy-Tv's arguments in opposition
to its fine, the FCC said, were mainly
restatements or arguments already con-
sidered and rejected. KPEL’s brief
claimed its fine was unjust because its
violations were not repeated, as the law
stipulates, but just one error which was
compounded 42 times—the number of
times the spots were broadcast by the
station. The FCC was “unimpressed”
with this contention and cited a legal
precedent to bolster its position.

Outgro spots must
specify limitations

American Home Products Corp. has
made “sweeping claims . . . which can-
not be substantiated and are . . . unlaw-
ful” in TV commercials for Outgro, the
Federal Trade Commission ruled last
week in ordering the company to clearly
disclose the drug product’s limitations.

In fact, the FTC said, the name Qut-
gro, sold for the treatment of ingrown
toenails, itself is deceptive. But it re-
versed an earlier ruling by a hearing
examiner prohibiting the use of the
name. “Prohibiting the use of a valuable

trade name—one that has been used by
respondent for more than 30 years—is
a drastic measure which we prefer not
to invoke . . .” the FTC said. An appro-
priate affirmative disclaimer that Outgro
does not in any way affect toenail
growth, shape or position, will serve to
protect the public, it added.

In a decision written by Commission-
er Philip Elman, the FTC said that the
record contains many instances of “ex-
cessive advertising claims” for Outgro.
Commissioner Elman said that a typical
Outgro TV commercial leaves the clear
implication that the drug product used
alone “will restore an ingrown toenail
to normal. . . . The average viewer
would probably believe that Outgro is
a completely effective home remedy for
ingrown toenail, he is not told and
would not be likely to understand that
Outgro is merely a local anesthetic and
cannot give more than temporary, symp-
tomatic relief. . . .”

The FTC last week also announced
a consent order which halts false ther-
apeutic claims by Imperial Relampago
Corp. for three of its drug preparations
—Alcolado Relampago, Bronkomulsion
Relampago and Serabrina La France.
Imperial had been charged in an FTC
complaint with misrepresenting the
products in radio and TV commercials
and printed advertisements.

Fresno TV manager
opposes ETV tactic

Harvey Sheldon, commercial man-
ager of xarL-tv Fresno, Calif., supports
educational television—except when
ETV proposes commercial competition.

Mr. Sheldon has undertaken a de-
termined program to solicit opposition
to the San Joaquin Valley Community
Educational Television Association. The
ETV association plans to file an appli-
cation for noncommercial educational
channel 18 in Fresno.

Mr. Sheldon has said the proposed
channel 18 opcration intends to com-
pete with the five Fresno area commer-
cial stations. Mr. Sheldon believes the
ETV association will seek support from
local businessmen that will amount to
the same thing as selling them advertis-
ing time. He has already written to the
FCC giving notice that KAIL-TV will op-
pose the ETV application when it is
filed.

John C. Crabbe, general manager of
KviE(Tv) Sacramento, an educational
station, was reported by the Fresno Bee
to have considered Mr. Sheldon’s posi-
tion as unusual for a commercial opera-
tion to take. Mr. Crabbe said it is diffi-
cut to imagine how a noncommercial
station could compete for the advertis-
ing dollar.

if you were a

You'd have nine Marconi Mark IV cameras, plus color

equipment . .. more Marconis under one independent

TV roof than any place in the world! And, you'd use

them for network remotes, as portable equipment for

your two mobile cruisers. .. in your three large Com-
munications Center studios for a myriad of commer-

cials, productions, local programming . ..and, seme-

times, just for special effects like Chroma Key...

We're prepared to provide this fleet of cameras for
your peculiar needs — and a competent, richly experi-

enced crew availabie to assure the excellent production

which your assignment demands. Sort of a Texas®
service for those would-be Texans...Makes you wish

you were. . . a Texan.

WFAA-TV

The Quality Station serving the Dallas-Fort Worth Market
ABC, Channel 8, Communications Center /

Broadcast Services of The Dallas Marning
News/Represented by Edward Petry & Co., Inc.

@

BROADCASTING, October 14, 1963 49

2

&4!!‘5 NS




STATEMENT OF OWNERSHIP, MANAGE-
MENT AND CIRCULATION (Act of October
%s,d 1)982: Section 4369, Title 89, United States
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of the total amount of the stock or securities of
the publishing corporation.

10, Circulation:

Av. No. Single
copies Issue
each Nearest
fssue to
preceding Filing
12 mos. Date
A, Total NO. coples
printed (Net Press
Ruimn) 27,191 27,000
B. Pald Circulation
To term sub-
scribers by mall,
carrier delivery or
by other means. 24,298 24,755

2. Sales through
agents, news deal-
ers. or otherwise. 160 149
C. Free Distribution (in-
cluding samples) by
mail, carrier delivery,

or by other means 2441 1.645
D. Total No. of copnes

distributed. (sum o

lines B1, B2 and C) 26,899 26,549

I certify that the statements made by me
aré correct and complete.
MAURICE H. LONG
Vice President and General Manager

-. . « about paid circulation

The surest barometer of the reader accept-
| ance of any publication s its pald circulation.
| Peopte read business and trade DPaDers for

news and ideas that will help them In their
jobs, not for entertainment.

The purchase of a subsecription immedtately
establishes a contractual relationship between
the subscriber and the Dublisher. The sub-
scriber buys the Dpublication and anticipates
news and features to keeP him abreast of
develoPments in his own business. He expects
the publication to reach him regularly
throughout the subscription year. If reader
interest is not maintained, paid circulation
is directly affected.

A it RS &
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NEEDED: DEFINITION OF ‘PUBLIC’

Puerto Rican stations defend AFRS rebroadcasts

Can an audience of armed forces
personnel served by Voice of America
stations be equated with “the public”
within the meaning of the Communica-
tions Act? Not in the view of three
Puerto Rican radio stations attempting
to stave off an FCC action that could
lead either to the revocation of their
licenses or the imposition of heavy
fines.

The stations, wkyYN and WFQM(FM),
both San Juan, and worA-FM Mayaguez
face charges that they intercepted and
rebroadcast without permission short-
wave news broadcasts of the Armed
Forces Radio Service emanating from
New York. The stations, which are
under commmon control, also are said to
have given listeners the impression the
programs came directly from the Mu-
tual Broadcasting System.

The commission has ordered the sta-
tions to show cause why their licenses
should not be revoked or why fines of
up to $10,000 should not be levied
against them (BROADCASTING, July 29).

The stations, in asking the commis-
sion last week to reconsider its order,
admitted rebroadcasting a total of seven
AFRS news programs last year. But
they said their failure to obtain AFRS
permission didn’t constitute a violation
of the Communications Act requirement
that prior clearance be given.

They said the requirement applies to
originating stations broadcasting to the
public. And the programs they rebroad-
cast, they said, originated not over
AFRS facilities but over two outlets
leased to the Voice of America—wBsouU

Murrow improving

Edward R, Murrow, director of
the U. S. Information Agency and
former CBS vice president and
news commenta-
tor, was report-
ed in satisfactory
condition and
improving last
week following
a three-hour op-
eration in which

R his left lung was
Mr. Murrow removed. It was
learned that the lung was cancer-
ous.

Mr. Murrow was hospitalized
at the Washington Hospital Cen-
ter in Washington earlier this
month for an operation to free a
blocked bronchial tube, but ex-
ploratory surgery indicated that
removal of the lung was necessary
(BROADCASTING, Oct. 7).

Bound Brook, N. J,, and wbps1 Brent-
wood, Long Island.

Furthermore, they said, the AFRS
programs are prepared on tape for
dissemination to armed forces person-
nel—"“not the general public.”

They also denied violating commis-
sion rules in not disclosing the programs
were mechanical reproductions. They
said such disclosure is required only
when, in the judgment of a station’s
management, the “element of time” is
of special significance.

The stations said there was no intent
to give listeners the impression the de-
layed AFRS news programs were com-
ing directly from MBS. They said that
they intended to rebroadcast MBS pro-
grams and that the interception and re-
broadcast of the AFRS shows occurred
either through a violation of instruc-
tions by station personnel or through
error.

WxYN is licensed to Quality Broad-
casting Corp., wFQM(FM) to Supreme
Broadcasting Inc. and WORA-FM to Ra-
dio Americas Corp. Alfredo R. de
Arellano Jr., president of all three cor-
porations, is majority stockholder of
Radio Americas, which controls the
other companies.

Citizens group opposes
sale of KOVR (TV)

An organization calling itself the
Citizens Committee to Promote Fair
Coverage has registered an objection to
the proposed sale of xovr(Tv) Sacra-
mento-Stockton, Calif., by Metromedia
Inc. to McClatchy Newspapers (BROAD-
CASTING, Oct. 7).

Mrs. Marilyn Carson, identifying
herself as the head of the group, wired
Representative John E. Moss (D-Calif.),
area congressman, and urged him to
obtain a public hearing on the transac-
tion because of a “monopoly of news”
situation. Mr. Moss advised Mrs. Car-
son to channel her protest to the FCC.

Metromedia announced earlier this
month it was selling the station to Mc-
Clatchy Newspapers for $7,650,000.
McClatchy owns KFBK-AM-FM Sacra-
mento, KBEE-AM-FM Modesto, KMJ-AM-
FM-Tv Fresno, all California, and xoH
Reno. It also owns the Sacramento Bee,
the Modesto Bee and the Fresno Bee,
all daily newspapers.

Mrs. Carson said the sale should not
be approved by the FCC because the
proposed owner would have a “monopo-
ly of news.” She said the FCC had
turned down the McClatchy organiza-
tion when it sought channel 10 in that
area, now licensed to the Great Western
Broadcasting Corp., xx1v(TV), a Cor-
inthian station.

BROADCASTING, October 14, 1963



THE ASSOCIATED PRESS
is proud to report another
record high total in the
steady growth of AP
broadcast membership.

233 new broadcast members
so far in 1963!

- - = more then ever before
th any full year.

AP’s unmatched exchange
of regional news among
its fast-growing member-

ship is an increasingly
imporfunf reason why . e e PRDGRESSI‘JE STATH}HS PEEFEE
THE PRESTIGE NEWS SERVICE
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The dispute over federal regulation

IT FLARES AGAIN IN CAMPUS CONFERENCE ON TV'S ROLE IN U.S.

Advocates and opponents of tight
government controls over broadcast pro-
graming met head-on last week in a
conference at Reed College, Portland,
Ore. The conference was intended to
examine “Television: Its Role in the
Democratic Process.” It became more
of an examination of the government’s
role in TV.

The principal spokesman for the reg-
ulators’ point of view was FCC Com-
missioner Kenneth A. Cox whose posi-
tion was summed up in his statement
that the federal government had the
power to regulate radio and television
“in all their aspects.”

The leading voice raised in opposi-
tion was that of Frank Stanton, CBS
president, who decried government re-
strictions “‘that will not let us do our
best or our most.”

The conference, held Oct. 10-11, fea-
tured eight speakers and panel discus-
sions after each speech.

Stanton on Freedom = Educators,

Mr. Beville

professional associations, “learned so-
cieties” and civic groups, traditionally
outspoken in criticizing television, were
taken to task by Dr. Stanton for keep-
ing silent when TV seeks to free itself
to do a better job.

He told the conference that in the
Washington hearings this summer and
fall on the equal-time law and editorial-
izing, the debate was “left to the broad-
casters and the politicians, as if they
were the only ones who had a stake in
the matter, when, as a matter of fact,
their interests ought to be the last to be
considered.”

The equal-time requirements of Sec-
tion 315 of the Communications Act, he
noted, limit broadcasting’s contribu-
tions to “the fundamental decision-mak-
ing step in any self-governing society,
the choice of its leadership,” while
editorializing can be a vital force for
public awareness of urgent issues.

Yet, he said, in the Senate hearings
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on Section 315 this summer “there was
not a single witness from the academic
community or from professional asso-
ciations or learned societies or—with a
solitary exception—from civic groups.”
And in the hearings on editorializing,
he noted, the witnesses with one excep-
tion have been again, “all broadcasters
and politicians—not one from the aca-
demic community, only one from civic
groups, not one from professional asso-
ciations, not one from learned societies.”

“Television has been involved repeat-
edly in battles for the freedom to do its
job in the information and discussion
fields,” Dr. Stanton said. “It has usually
battled alone, as though it were seeking
privileges for itself, when as a matter of
fact to use the freedoms we already
have costs huge sums of money, in-
evitable external complaints and enough
stresses and strains to make us the best
customers of the legal profession in the
communications world.”

Restrictions like Section 315 actually

Mr. Collingwood

“save the broadcaster time, money and
headaches, and furnish a foolproof alibi
for minimal campaign coverage,” he
said. But it was the broadcasters, he
pointed out, who fought to get Section
315 amended, who succeeded in getting
it suspended for presidential and vice
presidential races in 1960, who have
since fought for amendment or suspen-
sion for 1964.

“We are going into the 1964 election
year faced with the same dilemma we
were in in 1960,” he said, “unable, for
all practical purposes, to present debates
between contenders for the presidential
nominations, and often between candi-
dates for the House and Senate, and
often between candidates for governor
or other state and local offices.”

Dr. Stanton said that “to do our best
work as broadcasters we need criticism
from all quarters. We need to be told
so if we are negligent or shoddy or
weak or wrong. We need to be prodded

Mr. Laurent

if we are hesitant or slow or unpre-
pared. But the need is far more press-
ing for us to be able to do our job at
all than to do it the particular and
widely divergent ways our individual
critics want us to do it.

“We need partners in the grueling,
tough, discouraging business of fighting
to remove the barriers and neutralize
the pressures around us that will not
let us do our best or our most.

*“. .. We need spokesmen for every
segment of the pecple joining battle in
this struggle. We have seen very few
indeed. We have fought it alone.”

Television, Dr. Stanton said, *“has
treated, at length and in depth, every
majot controversial issue facing this
country in the last decade and a half,”
and can help bring “a greater mutual
understanding among the peoples of the
world than was ever before possible.

“Television will inevitably become
even more deeply immersed in all this,
and it should be,” he said. “We in

Mr. Fleming

America, moreover, must assume the
position of leaders, not followers—pace
setters, not stragglers. To do this, we
must lead from strength, and this pre-
supposes a freedom that is the concern
of all the people—not just broadcasters
on one side . . . and politicians on the
other.”

Cox on Controls * FCC Commis-
sioner Cox told the conference that he
doubted the public would gain any ad-
vantages if Congress repealed Section
315, which requires that all political
candidates be given equal opportunities
to appear on non-news broadcasts. Such
legislation would give broadcasters much
more power and influence than other
media of communications have, and
neither Congress nor the public is ready
to give the industry such “complete and
unreviewable discretion in the use of
federally licensed facilities,” he said.

Commissioner Cox said that broad-
casters have made valuable contribu-
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tions in political campaigns under the
present law and “I confidently believe
that they can do even more if they
really want to.” Not many stations have
“any real problems” with Section 315,
“aside from the burden of occasional
correspondence with the commission,”
he maintained.

Radio and television are the only
forms of communication that are sub-
ject to direct regulation “in all their
aspects by an agency of the federal
government,” Commissioner Cox said.
The FCC’s regulatory activities fall into
three categories—allocations, technical
rules and “the development and appli-
cation of policies with respect to the
non-technical aspects,” he said. It is in
the latter area, he pointed out, where
there is “constant turmoil over our ac-
tivities dealing with the business prac-
tices of broadcast stations or with their
programing.”

On the one hand, he maintained, li-
censees complain because the FCC is
not specific and offers no guidelines to
implement its broad policy statements.
Then, he said, “when we undertake to
satisfy such requests—whether by spell-
ing out more precisely the obligation of

Mr. Siepmann

fairness in certain cases or by under-
taking to make our concern about over-
commercialization more definite — we
are immediately charged with trying to
straight-jacket broadcasters or interfer-
ing with the everyday conduct of their
business.”

Broadcasters contend that the FCC
has no right to inquire into programing,
Commissioner Cox said. “Significantly,
no one has ever elected to stand on this
challenge by refusing to supply the in-
formation called for,” he noted.

Beville on Free TV » Hugh M. Beville
Jr., planning and research vice president
of NBC, defended the commercial TV
system and said it would survive the
threat of pay TV which is developing
ing in some cities.

He said NBC would have no choice
but to enter pay television if pay TV
ever reached the point where it threat-
ened the survival of existing networks.
But “we are convinced that pay TV will
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Commissioner Cox

not succeed,” he said.

NBC, Mr. Beville reported, is con-
vinced that the viewing public, “which
in the long run will determine the is-
sue,” will reject the idea of converting
a public-interest medium into one “sole-
ly dedicated to private profits” and ‘“di-
version for the privileged few.”

“We are confident, too,” he added,
“that those who are impatient with tele-
vision as it is will come to realize that
the way to better programing is not
through pay TV, any more than the
way to better reading is to convert the
public library into a bookstore.”

Mr. Beville said NBC believes that
“fewer than 10% of American families
would be willing or able to meet the
expenses of subscribing to pay TV. The
remaining 90% . . . would be deprived
of any television service worthy of the
name.”

He said pay TV advocates have
gradually raised their estimates of pay
TV prices until the annual cost is now
put, by some accounts, at $120 to more
than $400 per subscriber. By compari-
son, he said, the average American
household now spends $38 on all ad-
missions—to movies, theater, opera,

Mr. Swezey

concerts and sports events.

If pay TV should succeed, Mr. Be-
ville said, it not only would outbid free
television for major programing but
would also, in time, almost certainly
accept advertising.

Those who favor pay TV as a refuge
from commercials, or who criticize the
commercial system and the number of
mass-entertainment shows were re-
minded that it is the commercials—and
the mass-entertainment shows — that
make possible the informational, edu-
cational and cultural programs that are
offered in growing number.

Challenging the FCC’s current moves
toward regulation of commercial fre-
quency, he said that less than one per-
cent of NBC’s incoming mail relates to
commercials—and that this deals more
with “products, taste, placement and
other content aspects” than with the
number of commercials.

Swezey on Quality » Robert D.

Swezey, outgoing director of the NAB
code authority, was critical of “too
many station operators and advertisers”
who continue a “business-as-usual” poli-
cy during the most dangerous times in
the history of the world. He said sta-
tions must program to inform the pub-
lic, must not shy away from controver-
sial subjects, and that advertisers must
support these efforts by stations.

Many stations are content to offer a
“minimum amount of pedestrian and
unimaginative public service program-
ing,” he said, while most of TV’s rich-
est and most influential advertisers
“quite frankly avoid any program ma-
terial of a controversial nature.”

TV, he said, must have more contro-
versy, more editorials and “experimen-
tation with programing of more signifi-
cance but perhaps less audience ap-
peal.”

Mr. Swezey criticized the encroach-
ing government control of programing
and the growing tendency of various
government officials to withhold or
manage the news. “Freedom in broad-
casting depends upon . . . those who
recognize responsibility and have the
courage to assert it,” he said. “If they

Dr. Stanton

are too few in number or insufficiently
stout of purpose, freedom of broadcast-
ing will be lost. . . . Neither the broad-
casters nor the public can afford to let
that happen.”

Laurent on Balance of Forces » The
“tug of war” centering around broad-
casting for the past three years is
healthy, and the industry will thrive
and improve if the curremt climate is
continued, Lawrence Laurent, radio-TV
editor of the Washington Post, told the
conference.

Recent changes for the good-—such
as removal of the “foolish restrictions”
on news broadcasts of political cam-
paigns— have come out of this tug of
war, Mr. Laurent said. “At one end of
this tugging is a commission that
needles, threatens, urges and occasion-
ally acts with restrained reluctance. Op-
posite them is the broadcaster—often
jittery, occasionally afraid and frequent-
ly compelled to assure the public’s
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Mrs. Ngo Dinh Nhu said in an in-
terview last Wednesday (Oct. 9) on
woR-Tv New York that the U. S.
Information Agency is “helping fe-
verishly” in a plot to overthrow the
South Vietnamese government.

She wasn’t sure whether the “plot”
had official sanction in Washington,

T T
¥ -

'

Madame Ngo Dinh Nhu, as she ap-
peared Oct. 6 on ABC News' ‘Issues
and Answers.! The TV show was
taped in Paris prior to her depar-
ture for the U.S. Interviewers were
Lou Cioffi, ABC News chief Euro-
pean correspondent, and reporter
Lisa Howard.

Madame Nhu's busy television bookings

Mrs. Nhu said, but she indicated
that the UPI, AP, the New York
Times and the Voice of America,
radio arm of the USIA, might be in-
volved.

A USIA spokesman replied Thurs-
day (Oct. 10) that the agency had
no comment to make.

Mrs. Nhu'’s remarks were part of
an hour interview recorded for
broadcast on woRr-Tv last Wednes-
day.

The U. S. government has given
Mrs. Nhu'’s visit here no official rec-
ognition, but news media and press
organizations across the country have
welcomed her.

CBS last week announced cancel-
lation of a network radio-TV ap-
pearance of Madame Nhu on Face
the Nation yesterday (Oct. 13). CBS
said the broadcast had been changed
because “of the many television ap-
pearances now scheduled within a
short space of time for Madame
Nhu.”

In Madame Nhu's place on the
Face the Nation broadcast, CBS
scheduled her father, Tran Van
Chuong—formerly South Vietnam’s
ambassador to the U, S. and an op-
ponent of many of Madame Nhu’s
viewpoints.

However, Madame Nhu was to
appear yesterday (Sunday) on Meer
The Press, where John Sharkey,
NBC newsman who was attacked by
South Vietnam soldiers while film-
ing the suicide of a Buddhist priest,

was one of the interviewers.

officers that the public’s airwaves are
in good hands.

“I like this kind of balance,”” Mr.
Laurent said. “I would not strengthen
or weaken either side. The winner of
this tug of war in recent years has been
the American public.”

Collingwood On Fairness = Charles
Collingwood, CBS News correspondent,
told the conference that the problem
facing the working TV newsman is not
only lack of enough air time to cover
everything, but making sure he gives
“the true picture” of what he does
cover.

Because completeness is an unattain-
able ideal for any news medium, he
said, “it is all the more incumbent upon
[us] to tell the part of the story we are
able to tell as accurately and as honest-
ly as we can.”

In television, he noted, the problem
is especially difficult because the medi-
um itself generates “an inescapable kind
of bias,” as when crowds gather and
heighten the tension when equipment is
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set up to cover a racial demonstration.

“It’s wrong to say, as Southerners
sometimes say, that it was all staged for
television or provoked by sinister inte-
grationist Northern television interests,”
Mr. Collingwood said. “But it would be
idle to pretend that the television cam-
era does not make a difference. It does,
and not only in the South.

“And while 1 know of no television
reporter who would create an incident
for his cdmeras, I can think of plenty
of people who are more than willing
to create incidents for him. . . Nowa-
days everyone with a case to plead
wants to provide grist for your mill.”

Fleming on News = Robert H. Flem-
ing, ABC News Washington bureau
chief, hit the “popular belief that the
networks are somehow dominated by
some very little men, of very little in-
telligence, who attain titanic status only
when they keep good TV programs off
the air.”

Network television, he said, has
built-in problems unfamiliar to the pub-

lic, and decisions on what programs will
be telecast into homes are only partly
network decisions. Some of the best
network informational programs are not
seen in some cities and the reasons are
not always *“evil, commercial reasons,”
Mr. Fleming said.

Broadcast newsmen are always trying
to get access to more news for the pub-
lic, Mr. Fleming said, but newspapers
are working against these efforts. “And
1 say they are working against you, and
they’ll continue to do it until you stop
them,” he said. The public, he said, has
done very little to help broadcast news-
men in their fight to cover Congress,
House hearings and court proceedings.

The eighth speaker was Dr. Charles
Siepmann, chairman of the Communi-
cations Arts Group of New York Uni-
versity, who was to appear on Friday
and whose text was unavailable at the
time this story went to press.

23 senators join
Javits plan for mikes

Senator Jacob X. Javits (R-N.Y.),
who proposed in May that the Senate
permit broadcasts of its floor proceed-
ings, now is at work just trying to get
the Senate chamber wired for sound so
reporters and spectators in the galleries
surrounding the chamber can hear
what’s going on.

A recent incident in which a senator
claimed he was misunderstood by a re-
porter sparked new Senate interest and
by the end of last week 23 senators had
signed as co-sponsors of SRes 202,
which Senator Javits offered last month
to provide a microphone at the desk of
each senator (BROADCASTING, Sept. 30).
He first proposed an electronic public
address system in 1957.

The list of supporters contains in-
fluential Democrats and Republicans
alike, including Senators Joseph 8.
Clark (D-Pa.) and Wayne Morse (D-
Ore.), the only two who co-sponsored
Senator Javit’s resolution to allow
broadcasts from the Senate Chamber
(BROADCASTING, May 20, 13, 6). How-
ever, at least one of the 23 favoring
microphones said he does not endorse
broadcasts from the chamber.

The Senate always has been con-
cerned about the appearance of its his-
toric chamber, which still looks pretty
much as it did when it was first oc-
cupied for legislative purposes on
Jan. 4, 1859. Senator Javits has sug-
gested that microphones could be in-
stalled in the space now occupied by
ink wells in each senator’s desk.

Opponents of the public address sys-
tem fear that the chamber will be dis-
figured by a forest of microphones, but
supporters believe the science of elec-
tronics has advanced to the stage where
small, unobtrusive microphones can be
designed and installed.
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IN A THREE-STATION MARKET—

When you have
more than half
of the over-all
television audience

It is—especially when there are three VHF
Stations in the market. In analyzing the ARB
Market-by-Market Audience of U.S. Tv Sta-

f tions surveyed in March, 1963, we found 70

markets with at least three VHE"s in competition.
In all 70 there were only four stations that had

¥ an average over-all audience of over 50%.

WMT-TV Cedar Rapids—Waterloo was one
of them.

WMT=-TV % CBS Television for Eastern lowa. Cedar Rapids—Waterloo
Represented by the Katz Agency. Affiliated with WMT-AM; WMT-FM; K-WMT, Fort Dodge; WEBC, Duluth
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Newspapers hit FCC's proposed ad limits
EDITORIALS CALL PLANNED REGULATION ‘MONSTROUS'

“You will be able to count on one
hand the number of times I'll go to bat
for my competition during my life-
time,” the editor of the Marysville
(Kan.) Advocate said in a recent edi-
torial. “But,” he continued, “I think
I'd go to bat for the devil himself if
the federal government tried to regu-
late his activities as closely as broad-
casters are regulated.”

The Dunkirk-Fredonia (New York)
Observer said the FCC’s plan to limit
the number of commercials that may be
broadcast by radio and TV stations is a
“monstrous thing even to suggest.”

All across the U. S., dozens of news-
papers have put aside their common
antipathy toward broadcasting and have
come to the industry’s defense in the
fight against the federal government.
John Couric, National Association of
Broadcasters’ director of public rela-
tions, said the association is highly en-
couraged by the response of newspapers
to broadcasters’ pleas for help.

Many of the newspapers saw the
FCC’s action as a distinct threat to their
own freedom. “Are newspapers next?”
the Dallas Morning News asked. “If
the American people are to be told .
what advertising they can hear or see,
won't they be told next what advertis-
ing they can read in newspapers, and
how much? If they can be told that,
can’t they be told what they are to read
in the news columns and on the edi-
torial pages?”’

The Dallas paper said that “to a
man, the heads of Washington’s govern-
ment bureaus declare with fidelity that
they believe in free enterprise—then
come directives that make free enter-
prise impossible.”

The Orange (Tex.) Leader said edi-
torially that the “radio and TV people
are fighting for our [newspaper] free-
dom. . . .” The broadcast industry, the
paper said, is “regulated by a group of
the most arrogant and most patently
socialistic bureaucrats in the nation.
They believe in—and are striving for—
complete control of this industry from
Washington.”

Minnesotans Say No = An editorial
written by the NAB staff was reprinted
in full by many newspapers and the
Meinneapolis Tribune took its own state-
wide poll which showed that 78% of
the Minnesota adults interviewed felt
the government should not limit TV
commercials. Only 16% said the FCC
should move in this area.

Two-thirds of the Minnesota adults
said that they watch TV commercials;
17% said they normally leave the room
when the spots are on, and 6% ignore
them completely.

The Salina (Kan.) Journal asked:
“Who is the FCC to say that radio
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should provide Bach rather than boogie;
plug poetry rather than laxatives?” And,
the Charleston (S. C.) Daily Mail
wanted to know what would happen if
the government ran broadcasting “the
same way it manages the farm econ-
omy.!l

Other papers took the viewpoint that
the public, and not government, should
“regulate” radio and TV. The Wymore
(Neb.) Arbor State pointed out that
newspapers have operated for 200 years
under “public control” and that broad-
casting should be given the same op-
portunity.

The Seattle Post-Intelligencer said
the public would suffer the most if the
government adopts time standards be-
cause such “dictatorship must inevitably
mean programing control.”

“Dangerous talk,” said the Winston-
Salem (N. C.) Sentinel, while the De-
catur (Il.) Sentinel said the “NAB
stands on solid ground in objecting to
arbitrary regulations that would enforce
blanket rules.”

In an editorial headed “Hacking at
Freedom,” the Springfield (Mo.) Leader
and Press compared the FCC proposal
to decisions of the National Labor Re-
lations Board which “have been class-
ics of illogic. But even the worst rulings
of the NLRB, completely devoid of
sense as they have been, could be re-
garded as the apotheosis of sensibility
when compared to some of the recent
actions—and threats—of the FCC.”

Comipassion, Too = The Taraboro
(N. C.) Southerner told readers: “We
are developing more and more a feel-
ing of compassion for the harassed
media of radio and TV.”

Other newspapers were concemed
because the public is not showing a
proper concern for the threatened loss
of “freedom’” by broadcasting. The pub-
lic should be worried over the “distinct
possibility” that the FCC will establish
regulations which will be the start of
direct program control, the Wichita
Eagle said.

The Olean (N. Y.) Times Herald
told the FCC to get out of free enter-
prise and stick to the original reason
for its existence—'regulation of the
technical end of the business.”

In a major feature story on television,
the Worcester (Mass.) Telegram ran a
three-column picture of a mother and
her two children watching TV with the
caption: “Who should decide what they
may watch?”

In St. Louis, two competing news-
papers have taken opposing editorial
positions on the FCC rulemaking, with
the Post-Dispatch publishing two edi-
torials in support of the FCC—one in
answer to a “letter to the editor” by

Broadcast editorials, too

Wpsu-aM-Ty New Orleans has
used its licensed facilities to coun-
ter what it feels to be illegal regu-
lation from the FCC. Opposing
the commission’s proposed limita-
tions of commercial time stand-
ards, the New Orleans station told
its listeners in an editorial Sept.
23 that government control of
commercials is but “a short step
to regulation of all types of pro-
graming.”

Wpsu quoted the position taken
by the Dallas Morning News that
if commercials are controlled on
broadcast stations they could
eventually be controlled in the
print media. This would logically
result in control of editorial and
news columns as well.

The station said that broadcast-
ers now shy away from covering
and commenting on controversial
issues due to existing rules. It is
time for broadcasters and the pub-
lic to show concern, wpsu said.

Robert Hyland, vice president-general
manager of KMOX St. Louis.

On Sept. 26, a Post-Dispatch editori-
al praised the position of FCC chair-
man E. William Henry that it is time
for the FCC to tell broadcasters how
many commercials are too many
(Bnomcnsrme, Sept. 30). “We hope
it is accompanied by a determination
on the part of the FCC . . . to lay down
concrete definitions and policies on
overcommercialization and to enforce
them,” the St. Louis newspaper said.
“TV and radio audiences are painfully
aware that commercials are due for
more restraints than self-regulation has
thus far imposed. . .”

Mr. Hyland wrote the Post-Dispaich
that he was “deeply disturbed at the
implication of your editorial that it is in
the public interest for government to
control the business end of broadcast-
ing.” He pointed out that newspapers
devote well over 50% of their space to
advertising—much ~more than radio
and TV.

In a second editorial, the Post-Dis-
patch maintained that the issue of too
many commercials on radio-TV “is not
to be disposed of by drawing inaccur-
ate parallels with newspaper advertis-
ing.” The paper pointed out that its
news coverage is not limited by min-
utes and that it can add pages as the
need arises.

The St. Louis Globe Democrat, on
the other hand, took the side of broad-
casters. The proposed rule would vio-
late the constitutional freedom of radio-
TV, the paper said. “Let us hear no
more of men in Washington telling the
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“ .. the right to be wrong”

THE 16TH ANNUAL AWARDS COMPETITION OF THE
RADIO TELEVISION NEWS DIRECTORS ASSOCIATION

IN RECOGNITION OF DISTINGUISHED ACHIEVEMENT IN BROADCAST JOURNALISM
HONORS
KWTV
OKLAHOMA CITY, OKLAHOMA
FOR EDITORIALIZING
BY A TELEVISION STATION

1963
PRESENTED IN COOPERATION WITH NORTHWESTERN UNIVERSITY
THE MEDILL SCHOOL OF JOURNALISM
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TV Awarés [hawman Furudend, K1R0A
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broadcaster in Walla Walla just how
much time he is to allot for commer-
cials, or we shall one day hear the same
men tell him just what he is to put
over the air,” the Globe Democrat
said.

FitzGerald on panel
for procedure revision

John L. FitzGerald, former general
counsel of the FCC (1958-1961) and
now a professor at Southern Methodist
University, has been named to a
panel of experts in administrative law
that will advise a Senate subcommittee
on revision of the Administrative Pro-
cedure Act.

Senator Edward V. Long (D-Mo),
chairman of the Subcommittee on Ad-
ministrative Practice and Procedure,
has announced a list of 20 members of
a Board of Consultants on Revision of
the Administrative Procedure Act.

The subcommittee is considering
S 1663, a bill to improve the act pro-
posed by Senators Long and Everett
Dirksen (R-Ill.) (BROADCASTING, June
10).

The subcommittee also has given its
approval to S 1664, a bill that would
create a permanent administrative con-
ference to recommend improvements
in procedures of federal administrative

agencies. The bill, approved this sum-
mer, is awaiting action by the full
Judiciary Committee which has been
busy with civil rights legislation,

Members of the consultants board:

Professors Clark Byse, Lon Fuller
and Louis L. Jaffe, Harvard Law
School; Professors Frank E. Cooper
and Roger C. Cramton, University of
Michigan Law School; Dean Joe Cov-
ington, University of Missouri Law
School; Professor Kenneth Culp Davis,
University of Chicago Law School; Pro-
fessor Thomas I. Emerson, Yale Uni-
versity Law School; Professor Winston
M. Fick, Claremont College, Clare-
mont, Calif.; Professor FitzGerald; Pro-
fessors Marvin E. Frankel and Walter
Gellhorn, Columbia University Law
School; Professor Ralph F. Fuchs, In-
diana University Law School; Professor
Leo A. Huard, University of Santa
Clara, Santa Clara, Calif.; Professor
James Kirby, Vanderbilt University
Law School; Dean Robert Kramer,
George Washington University Law
School; Professor Carl McFarland, Uni-
versity of Virginia Law School; Pro-
fessor Robert B. McKay, New York
University Law School; Professor Na-
thaniel L. Nathanson, Northwestern
University Law School, and Professor
Frank C. Newman, University of Cali-
fornia Law School.

PRODUCTS WITH A FUTURE

DANCIC
NRIYDI

| PROFESSIONAL (i
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THE U.S. AND THE ARTS

Bills would give funds

to assist growth of art

The Special Senate Subcommittee on
the Arts will conduct a week-long pub-
lic hearing this month to consider legis-
lation that would authorize matching
federal grants to states and organiza-
tions “to assist in the growth and de-
velopment of the arts in the United
States.”

Witnesses from the performing and
visual arts will begin testimony QOct. 28.

Two bills already introduced ap-
proach the subject from different an-
gles, but both would provide federal
money.

S 1316, offered by Senator Hubert
H. Humphrey (D-Minn.), would not
only authorize grants, but would pro-
vide statutory authority for a National
Council of the Arts.

S 165, introduced by Senator Jacob
K. Javits (R-N.Y.) doesn’t go that far.
It, like S 1316, would set up a U. S.
National Arts Foundation to administer
federal grants.

The subcommittee, reconstituted last
week under the chairmanship of Sena-
tor Claiborne Pell (D-R.1.), hammered
out a bill in the summer of 1962, but
the bill failed to reach the Senate floor
when the leadership limited action to
unopposed bills only,

David Brinkley of NBC News, Wash-
ington, the only representative of broad-
casting on a list of about 25 persons
sent invitations to testify, replied last
week that he would not. The network
newsman said he had “no expertise”
on the subject, and had no views pro
or con. Other witnesses sought were
from the performing arts, museums,
orchestra societies and other cultural
groups and institutions.

Both bills the subcommittee will con-
sider would include representatives of
radio and television among persons to
be named to the arts council. Presi-
dent Kennedy issued an executive order
(No. 11112) on June 12 that estab-
lished the President’s Advisory Council
on the Arts.

Legislation to establish a council and
a grant-giving foundation has been rec-
ommended by August Heckscher, who
served as the President’s special con-
sultant on the arts from March 1962
until June of this year.

Asked whether radio and television
stations could apply for grants under
the proposed legislation, a subcommit-
tee staff member suggested that this
would seem to be the intention of the
legislation, and he pointed out that Mr.
Heckscher’s report to President Ken-
nedy seemed to bear this out.

The report, published as a Senate
document this summer, urges federal
assistance to educational television such
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Which

circle

IS
bigger

Answer: Felix Grant's. Practically everyone in the

Washington area drops around to 630 ke in the

course of an evening to hear Felix monologue on jazz.

His circle encompasses such

diverse aficionados as the

Ambassador from (Cen-

sored), Charlie-Byrd-lov-

ers, and jazzmen them-

selves. Felix didn't make

jazz respectable—but his

guiet voice of authority helped.

What's the profile of his audience? It's the profile of
Washington, Beethoven buffs included.

The two circles illustrated are the same size. Don't

fall fer illusions. Radio lives—and Felix Grant gives

it vitality in Washington.

WMAL RADIO & WASHINGTON, D.C.

630 KC m 5,000 POWERFUL WATTS B WASHINGTON'S BEST FULLTIME RADIO SIGNAL
Represented Nationally by McGavren-Guild Co., inc.
The Evening Star Broadcasting Company
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RATINGS WE'VE
GOT. LET'S
TALK ABOUT

QUINTS!

Quints are a KELO-LAND product
too, you know. And KELO-LAND
TV cameras were first to introduce
them to the world — as fast as our
mobile news unit could count one . ..
two .. .three ... four ... .. five!
Naturally, our quints already are
making mush out of food figures
($211,839,000 retail food sales)
clocked at KELO-LAND check-stands
by Sales Management, Feb. 1, 1963.
And remember, I'm talking about
just one home. There are some 282,
000 tv homes in the Sioux Falls
County market; and you can reach
more of them on KELO-LAND TV
than on all other tv stations com-
bined.*

*Complied from ARB estimates. Audlence Summaries.
Feb.-Mareh '63, 8 a.m. to midnlght. 7 days a week.

‘NORTH DAKOTA H

Mubeidee Aberdeen
3 MINN.
SOUTH Pi S
DAKOTA"T'®™ _ Watertown
Huron
Chamberlain Mitchel)

SIOUX FALLS o | e

mﬁ"“-m' L

KELOLAND

KELD-ty - KOLO-tv - KPLO-tv

(imiercomnected)
HE FLoYD,
Evans Hord, Execwbin
} Larry Bents ;
Represenlad o -H
In Minmeapakis by Wayne Evans

General Offices: Sioux Falls. 8. D.
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as the $32 million construction program
Congress authorized last year. The re-
port notes that ETV is also “a means
of bringing to the broad public a high
level of programing with stress upon
literature and the other arts. . . . [it]
may become the kind of yardstick—
testing new ideas and audience re-
sponse—which many have urged be
established by one means or another.”

Citing the ETV aid program, the re-
port adds: “There are valid grounds
for similar assistance for program and
network development.”

Details on how a federal program
might affect broadcasting, even com-
mercial broadcasting, may have to
await the subcommittee hearing when
ideas and intentions may be explained,
not only by sponsors of the two bills
under consideration, but by other wit-
nesses, including Mr. Heckscher.

The bills would not provide “brick
and mortar money” (construction
funds), a subcommittee source ex-
plained. They also would restrict grants
to nonprofit organizations or states,
which would seem to include educa-
tional stations.

House OK’s increase
in FTC, FCC budgets

A bill appropriating $13 billion to
operate the FCC, the Federal Trade
Commission and 22 other agencies in
fiscal 1964 was passed by the House
and sent to the Senate Thursday (Oct.
10).

The House cut the FCC’s request for
$16.5 million to $15.8 million but the
final figure would still be $849,000
more than the FCC’s current operating

budget if the Senate agrees to the House
action.

The FTC’s request was trimmed from
$13 million to $12.1.million, but that,
too, would represent a $628,000 in-
crease over the agency's 1963 budget.

Both agencies are scheduled to ap-
pear today (Oct. 14) before the Senate
appropriations subcommittee and are
expected to urge restoration of funds
cut by the House.

The House passed the recommenda-
tions of its appropriations subcommit-
tee without alteration. That unit said
in a report that the $15.8 million it
recommended for the FCC “will pro-
vide 20 of the 95 additional employes
requested.” The subcommittee recom-
mended that 15 of those new positions
be allocated to the Common Carrier
Bureau and five to the Bureau of Field
Engineering and Monitoring.

The FCC’s request for $150,000 to
set up a new emergency broadcast sys-
tem tied in with broadcasting stations
was approved.

The report said of the FTC that it
“is an important agency, but the com-
mittee would like to see it produce

more results . . . and action on more
significant cases.” The House agreed
with its subcommittee which sliced out
$100,000 the FTC asked for a sworn,
but confidential questionnaire and eco-
nomic study it intended to make of the
nation’s 1,000 largest corporations.

The 24 agencies whose appropriations
are tied to the bill have been operating
under what Congress calls *“continuing
resolutions” since the 1963 fiscal year
ended June 30. This allows the agencies
to continue to function until fiscal 1964
funds are appropriated, but it also pre-
vents them from initiating new projects
and adding new positions, as the FCC
intended.

Networks oppose
suggested park rules

The television networks, wildlife pho-
tographers and just plain nature lovers
have told the National Park Service
that its proposed restrictions on com-
mercial photography in park areas are
unworkable, contrary to the public in-
terest and would impose intolerable
costs on photographers.

All who commented on the proposed
rules urged the Park Service to recon-
sider them.

Indications were last week that some
government information people agreed,
and they hinted that the proposals
would be amended. One source said
the filed comments “are very construc-
tive” and would get “more than ‘just
consideration.”

Although the new rules would ex-
empt bona fide news and amateur pho-
tographers, they would require com-
mercial film companies, including tele-
vision production organizations and in-
dividuals, to provide upon request a free
copy of each completed film or tele-
vision program which used park scenes,
plus a free print of all unused film
(BROADCASTING, Sept. 9).

Other provisions would require bond-
ed guarantees of compliance, screen
credit to the Park Service and compli-
ance with “any special instructions” re-
ceived from park superintendents.

Broadcasters and others who filed
comments with the service attacked the
free print provision especially. As ABC
put it, the furnishing of free unused
film is a “tax.”

The networks pointed out that the
ratto of film shot to film used some-
times runs as high as 20 to 1, and com-
panies shoot tens of thousands of feet
of film. Much of the initially unused
film ends up in other productions, they
said.

Noting that the Park Service is trying
to inform the public about the nation’s
parks and encourage people to take ad-
vantage of them, ABC asked, “why
make your public relations difficult with
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“A PORTRAIT
OF A MAN”

by Anthonisz Cornelis 1was
painied about 1330 and
was for a lime wrongly at-
tributted to Ians Holbein the
Younger. Realistic elarity
of silthouette and detail
distinguish Cornelis’ works
Jfrom those of ather northern
Renaissance masters.

Courtesy of The Detroit Institute of Arts

e a class by itself

Masterpicce — exceptional skill, far-reaching values. This is the quality
of WW] radio-television service—in entertainment, news, sports, information,
and public affairs programming. The results are impressive—in audience loyalty
and community stature, and in 7

sales impact for the advertiser “ ‘VJ and WWJ _TV

on WW] Radio and Television. THE NEWS STATIONS

‘Owned and Operated by The Detroit News « Affiliated with NBC + National Representatives: Peters, Griffin, Woodward, Inc.
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A massive supply of statistical
data on TV ratings has been fed in-
to the mill of the House subcommit-
tee which has been investigating
broadcast audience measurement.

The material, which would be use-
ful in a study of the relationship be-
tween ratings and TV network pro-
gram mortality, was supplied by the
FCC. The commission obtained it
from the networks.

The data contains no information
not previously available. But it is
believed to be one of the most ex-
haustive compilations of ratings in-
formation on TV programs ever
made.

It contains a listing of all network
offerings regularly scheduled in prime
time in each of the last three seasons,
along with their Nielsen and Ameri-
can Research Bureau ratings, and
with special note made of those that
were canceled in the next season.

The data also includes a special
breakdown of those programs that
failed to survive a single season,
along with a comparison of their
ratings with those of competing net-
work shows.

Representative Oren Harris (D-
Ark.), chairman of the House Spe-
cial Subcommittee on Investigations,
which has been conducting the rat-
ings inquiry, requested the informa-
tion when the commission testified
during the hearing phase of the in-
vestigation last winter.

Harris gets mortality record of TV shows

The FCC which has never made
a study of the ratings of network
programs, submitted the request to
the networks. The data was fur-
nished in statistical form, and the
commission attempted no analysis of
it before sending it to Representative
Harris.

In general, the data reveals the
not unexpected pattern of low-rated
programs falling by the wayside.
But there are some exceptions, par-
ticularly in the news and special
events category.

CBS's weekly news show Eyewit-
ness managed to survive for several
seasons before being dropped last
year when its Nielsen share of audi-
ence was 20.1. NBC’s David Brink-
ley's Journal limped along for two
years with a share of audience of
about 11 before getting the axe.

Entertainment shows, however, ap-
parently aren’t safe even with rela-
tively robust audience shares of .bet-
ter than 30. When Hennesy dropped
off CBS at the close of the 1961-62
season, its share of audience was 36.
The last share of audience for ABC's
Peter Gunn, in 1961, was 35.8.

The relationship between ratings
and program mortality, however, is
more clearly shown in the record of
programs that failed to last a single
season. Virtually every one of these
shows trailed their competitors,
usually by a considerable distance.

needless restrictions and red tape?”’

NBC said the Park Service had failed
to demonstrate a need for restrictions,
calling the rules an “unreasonable bur-
den and contrary to public policy.”

CBS said the measures would *“dis-
courage” programs on the features of
national parks and monuments and
would “limit public appreciation and
understanding.”

Bonding, CBS noted, would be incon-
venient, especially in some remote
areas. An indemnity letter should be
sufficient, the network said.

Kyle decision would
grant ch. 9 to NCETA

The history of the channel 9 Red-
ding-Chico, Calif., proceeding may be
drawing to a close with an initial de-
cision last week by FCC Hearing Ex-
aminer Jay A. Kyle that would grant
the facility to Northern California Edu-
cational Television Association.

Examiner Kyle concluded, in his de-
cision, that NCETA was financially
able to construct and operate channel
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9. NCETA'’s financial qualification was
the only issue remaining from the orig-
inal proceeding which also involved
commercial applicant Redding-Chico
Television Inc.

Redding-Chico had asked the com-
mission to determine if KHsL-Tv Chico
and kvip-Tv Redding had collaborated
to block the rulemaking which assigned
channel 9 to the area. The commercial
applicant said the NCETA application
was designed to strike or hinder its own
application. Redding-Chico also raised
the question of NCETA's financial
qualifications.

On March 12 Redding-Chico an-
nounced that it had entered negotia-
tions with Shasta Telecasting (licensee
of xvIP-TV) to purchase its station and
told the commission if successful it
would request dismissal of its channel
9 application. A new company, Sacra-
mento Valley Television Inc., was
formed and on June 5 it received com-
mission approval of the transaction.

The NCETA grant will become ef-
fective in 50 days provided that it is
not contested.

Salaries would go up
under Udall’s bill

The annual salary of the chairman
of the FCC would leap from the pres-
ent level of $20,500 to $36,500 a year
if a bill introduced in the House last
week becomes law. Salaries of com-
missioners on the FCC and other regu-
latory agencies would go up from $20,-
000 to $33,500.

Representative Morris K. Udall (D-
Ariz.) offered an omnibus pay raise
bill Monday (Oct. 7) that would boost
pay for cabinet officers, federal judges
and top ranking officials in all branches
of the government. Congressional sal-
aries would rise from the $22,500 for
senators and representatives to $35,000.

Representative H. R. Gross (R-
Towa) said he understood that the bill
already had a green light from the
House leadership and probably would
be rushed through to passage.

But Representative Gross, a constant
financial watchdog, said the proposed
increases were “unconscionable” and
that he would do everything he could
to see to it that his fellow congressmen
“stand up and be counted” rather than
shove the bill through on a nonrecord
vote.

FCC dismisses several
FM applications

The FCC last week began dismissing
applications for new FM stations and
modification of existing facilities that
do not comply with the commission’s
new allocations table released July 25
(BROADCASTING, July 29).

The commission gave 60 days end-
ing Sept. 30 in which pending applica-
tions could be amended to conform
with the new rules. There were 18 dis-
missed last week and a commission
source said that a total of about 90
will ultimately be dropped. About 50
applications have been amended to
meet the rules. The remainder of some
200 applications that are on file do not
need to be amended.

UHF slide-tape show ready

A 15-minute color-slide and audio-
tape program on UHF television will be
loaned to interested groups by the FCC.
The program, which is oriented to TV
dealers and servicemen, relates the de-
velopment of UHF broadcasting and
discusses its future, and offers hints on
proper UHF TV antenna installation.

The program was developed by Com-
missioner Robert E. Lee, chairman of
the government-industry Committee for
the Full Development of All-Channel
Broadcasting, and the FCC’s Office of
Chief Engineer. Production was financed
by the FCC. Persons interested should
contact the Office of Chief Engineer.
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Three-million-plus people in WBEN-TV’s cov-
erage area offer a challenging composite of
diverse interests and backgrounds.

WBEN-TV meets this challenge by a continu-
ing creative effort in developing public service
programs that satisfy all interests — that enter-
tain as well as inform.

During the past months WBEN-TV cameras
focused on the installation of the Buffalo Dio-
cese's new bishop, recorded five documentaries
on cancer at famed Roswell Park Memorial
Institute, caught the action of the All-American
Bowling Team battling Buffalo’s top bowling
five during the ABC Tournament, brought new

Nationally represented by: Harrington, Righter & Parsons

WBEN-TV -

The Buffalo Evening News Station
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serves a great

community with
a great public
service effort

insight to area viewers on their rights and obli-
gations under the law in “The Law and You”
series that again won the top State Bar award,
and captured the gaiety and color of the Chopin
Society’s beautiful choral music and exciting
Polish dances.

Religion, medicine, sports, the lively arts — all
are in range of WBEN-TV's production facili-
ties, mobile remote unit and enterprising staff.

That's why, in this great market — extending
from northwestern Pennsylvania to the Cana-
dian Niagara Peninsula — pioneer WBEN-TV
retains its unsurpassed audience loyalty.
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GE to form broadcasting subsidiary

HOPES FCC WILL RENEW IS

General Electric Co., in an effort to
win FCC approval of three long-pend-
ing license renewal applications, is seek-
ing permission to assign the licenses to
a recently formed subsidiary corpora-
tion. .

GE’s applications for the voluntary
assignment of licenses for wGy, werMm
(#M) and wRGB(TV), all Schenectady,
N. Y., to General Electric Broadcasting
Co. Inc. were submitted to the commis-
sion last week.

The stations’ renewal applications
have been deferred since 1960 as a re-
sult of GE’s pleas of guilty and no con-
test to charges of price-rigging in the
sale of electrical equipment.

The creation of the subsidiary cor-
poration and the proposed assignment
of licenses is a direct result of a com-
mission letter to GE last January. The
commission asked what changes GE in-
tended to make in its corporate struc-
ture “to assure proper discharge of the
responsibility of top management for
operation of the broadcast station in
the public interest.” (BROADCASTING,
Jan. 21).

GE, in its assignment applications
said it had been considering the crea-
tion of a separate corporation “for some
time” and had studied the proposal “in
depth” in 1962. GE said that since the
licenses were pending, it was not sure
the timing for such a move was “prop-
er.”

Change of Mind = But the company
changed its mind after receiving the
commission’s letter last January. Tt said
it concluded that a separate corporation
to administer the GE broadcasting in-
terests would not only provide “a good
and flexible means of operating a unique
business [but] would furnish a vehicle
for providing the commission with the
kind of assurance it required of partici-
pation by top General Electric manage-
ment in the operation of the broadcast
stations. . . .”

GE informed then FCC Chairman
Newton N. Minow of its plans in Feb-
ruary and subsequently organized the
GE Broadcasting Co. The new com-
pany is wholly owned by GE, with
5,000 shares of authorized stock to be
transferred to the parent company in
return for property used in GE’s broad-
casting operations.

The officers of the new corporation
are:

Fred J. Borch, chairman and direc-
tor. He is a director, executive vice
president of operations and member of
the executive office of GE.

Hershner Cross, president and direc-
tor. He is a GE vice president and
general manager of the parent corpora-
tion’s radio and television division.
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J. Stanford Smith, director. He is a
GE vice president for marketing and
public relations and a member of the
executive office.

J. Milton Lang, director, vice presi-
dent and general manager. He is gen-
eral manager of GE’s broadcasting sta-
tions business.

Frank A. Pasley, treasurer. He is
finance manager for GE’s broadcasting
stations business.

L. Mason Harter, secretary. He is
counsel for GE’s radio and television
division.

Herman L. Weiss, director. He is a
GE vice president and group executive
for the consumer products group and a
member of the executive office.

Socialist Labor against
suspension of Sec, 315

The Socialist Labor Party, long-time
opponent of any alteration to Section
315’ equal time provisions for politi-
cal candidates, urged President Ken-
nedy last week to veto a proposed
partial suspension for 1964,

Arnold Petersen, national secretary,
wrote the President that “signing this
bill into law must inevitably result in
abridging and trammeling the political
franchise for all.”

The bill, HJ Res 247, would suspend
Section 315 for next year's presidential
and vice presidential campaigns, and
has been approved by the House and
Senate, although in slightly different
versions (BROADCASTING, Oct. 7).

The House Commerce Committee
was expected to review the Senate ver-
sion this week and probably recom-
mend the House accept slight changes
regarding the length of the suspension
(60 days instead of 75 approved by the
House) and reporting requirements af-
fecting licensee statements to the FCC.

The effect of the bill would be “to
confer a virtual monopoly” of the air
to major party candidates in 1964, as
happened in 1960, Mr. Petersen said.

NLRB orders WMBD
to bargain with unions

WMBD-AM-FM-Tv Peoria, Ill.,, was
told last week that it has engaged in
unfair labor practices by refusing to
bargain collectively with two unions
representing employes of the stations.
The National Labor Relations Board

. ordered the stations to “cease and de-

sist” from the unfair practices and to
bargain in good faith with the Ameri-
can Federation of Television and Ra-
dio Artists and the International Broth-
erhood of Electrical Workers.

The labor dispute arose following an

NLRB-ordered election among WMBD
employes in December 1961. Follow-
ing a series of disputes over challenged
ballots, the unions were certified to rep-
resent employes on a 12-11 vote in
October 1962,

According to NLRB, the Peoria sta-
tions refused to bargain with AFTRA
and IBEW on the grounds that chal-
lenged ballots of five employes should
have been counted. In ordering WMBD
to bargain collectively with the unions,
the NLRB refused the stations’ request
for an oral argument on a July initial
decision which was adopted as a final
order in last week’s action.

FTC taking interest
in disc firms practices

Trade practices of the phonograph
record industry will be the subject of
a formal conference before the Fed-
eral Trade Commission as a first step
in the formulation of rules designed to
prevent and eliminate unlawful ac-
tivities, the FTC has announced.

The conference, with a time and
place undecided, will consider discrim-
inatory pricing and advertising allow-
ances, misrepresentation, commercial
bribery, deceptive pricing, deceptive
use of names and deceptive invoicing,
among others. Among those who will
be invited to participate include manu-
facturers, distributors and sellers of
phonograph records, magnetic tapes
“and similar devices upon which sounds
are recorded” for reproduction.

Plans for the talks and proposed rules
are only in the preliminary stages, the
FTC said, in assigning the matter to
its Bureau of Industry Guidance for
further planning.

Two congressional hames
added to radio roster

To congressmen, both Ohio Republi-
cans, may soon join the ranks of 21
other U. S. representatives and senators
who are associated with broadcasting
ownership either individually or through
relatives (BROADCASTING, May 6).

Brown Publishing Co., whose presi-
dent and principal owner is Representa-
tive Clarence J. Brown (R-Ohio), has
applied for a new FM station, and
Rosemary S. Harsha, wife of Repre-
sentative William H, Harsha (R-Ohio),
has applied to buy part of wNBo Bryan,
Ohio. Mr. Brown represents Ohio’s
seventh congressional district, Mr.
Harsha the adjoining sixth,

Brown Publishing has asked the FCC
to grant it an FM in Urbana, where
the firm already owns the Urbana Daily
Citizen, a newspaper. The publishing
company also owns several other news-
papers in Ohio. Urbana is in Mr.
Brown’'s district.

Mrs. Harsha owns 10% of Williams
County Broadcasting System Inc., which
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has applied to buy wNBo, a daytimer
operating with 500 w, except during
critical hours, when it drops to 250 w,
on 1520 kc. Bryan is located outside
Representative Harsha's district, a con-
sideration in her acquisition, Mrs.
Harsha said last week.

The contemplated ownership change
in weNo is a reshuffling of the station’s
present ownership, with one stockholder
dropping out and Mrs. Harsha and an-
other applicant buying in (also see For
THE RECORD, page 94).

Mrs. Harsha said last week that she
had been unaware that Mr. Brown’s
firm also was planning a move into the
broadcasting field.

Idaho CATV case taken
to court of appeals

The ruling of a federal judge for-
bidding a community antenna system
to duplicate a network or film pro-
gram which a local station is broadcast-
ing has been attacked by a CATV
group in the U. 8. Court of Appeals in
San Francisco.

Challenging the injunction handed
down Dec. 10, 1962, by U. S. District
Judge William T. Sweigert of the South-
ern District of Idaho are Cable Vision
Inc. and Idaho Microwave Inc. Cable
Vision operates a CATV system in Twin

Falls, Idaho. Idaho Microwave relays
the signals of Salt Lake City TV sta-
tions to the Twin Falls cable company.

Defending the ruling is KLIX-Tv Twin
Falls.

Judge Sweigert held that duplication
of network or film programs by a CATV
system is illegal under Idaho law be-
cause KLIX-Tv holds “first call” rights.
He handed down his opinion in July
1962 (BROADCASTING, Aug. 6, 1962).

Senator Moss adds voice
for self-regulation

If the FCC adopts rules restricting
commercial time, its action will be “an
indefensible intrusion of government
into the everyday activity of broad-
casters,” Senator Frank E. Moss (D-
Utah) said last week.

Calling for the full utilization of
self-regulation by broadcasters, Senator
Moss said Wednesday (Oct. 9) that FCC
rules in this area “will be the first step
on the road to complete economic regu-
lation of an industry that should be al-
lowed to grow in a free enterprise cli-
mate.”

The senator’s remarks put him on the
record with several other lawmakers
who have commented on the subject,
including Representative Walter Rogers
(D-Tex.), chairman of the House Com-

munications Subcommittee. Representa-
tive Rogers said last week that he was
trying to arrange time for a public
hearing on bills he has introduced that
would block FCC proposals on com-
mercials and on license fees BRroOAD-
CASTING, Sept. 30).

Census questionnaires
going out to media

A once-every-five-years census of
virtually all business and manufactur-
ing firms in the U. S. is coming up early
next year, the Department of Com-
merce reminded news media last week.
The census will not include broadcast-
ing stations but will cover advertising
in all media.

Radio and TV are omitted from di-
rect questioning because similar infor-
mation is required annually from them
by the FCC, the Census Bureau said.
However, statistical information on ad-
vertising placed in broadcasting will be
obtained from agencies, station repre-
sentatives and advertisers.

Advertising agencies and representa-
tives will be asked questions covering
billings, production costs, service fees
and public relations services which are
billed separately. Newspaper publishers
will be asked to detail not only the
advertising they carry but all phases of
their operations.
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DELTA

the voice is
friendly...

the service |

swift

Delta is where nice things
happen to passengers from
reservation to destination.
If Delta’s going your way,
you’'ll go for Delta's famed
person to person service...
point to point speed.

SaM TAANCISCO;
DARLANG.

General Offices:
Atlanta, Georgia

the air line-with the BIG JETS
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ARE NAB, RAB NEAR DEAL?

Bunker, Collins are flushed with optimism,
but McGannon is playing it with a poker face

A decision is expected “in a matter
of days” on participation by the Na-
tional Association of Broadcasters in a
study of radio research methodology
planned by the Radio Advertising Bu-
reau (BroapcasTinG, Oct. 7).

This was the joint word from the
presidents of both organizations—Le-
Roy Collins (NAB) and Edmund
Bunker (RAB) following a meeting last
Thursday (Oct. 10) of the NAB-RAB
Liaison Committee.

Later in the day from New York,
Donald H. McGannon, president of
Westinghouse Broadcasting Co. and
chairman of the NAB Research Com-
mittee, said the committee would meet
this week to consider the RAB plan.
However, he said, the radio bureau will
not be invited to attend. Mr. McGan-
non was not present for Thursday's
meeting but said Governor Collins
called him to report what was discussed
with the RAB.

As for a decision in a matter of days,
Mr. McGannon said this depended on
“your interpretation of days, or how
long is a short time.” His committee
will make the decision on NAB par-
ticipation, and NAB representatives
stressed that its representatives at last
week’s meeting were not empowered
to say yes or no.

Two weeks ago, Mr. Bunker had
asked Governor Collins for an answer

RAB President Ed Bunker (I} makes
a point on radio research as NAB

by last Thursday but the RAB president
said he was “extremely satisfied” with
progress made at last week’s meeting.

Spokesmen for both groups said that
many misunderstandings were cleared
up and that a cooperative agreement is
now very promising.

Presidents Collins and Bunker said
the meeting “was a most fruitful one
and a most cordial one. We look for-
ward to continued cooperation between
our two organizations in serving the
best interests of the radio industry. . . .
The meeting was held . . . for the pur-
pose of keeping each organization ap-
prised of activities of the other and
maintaining a close working relation-
ship and understanding.”

In nonratings business, the commit-
tee discussed the possibility of a jointly
sponsored sales executives seminar sim-
ilar to those sponsored each summer by
the NAB. This proposal will be ex-
plored further and will be presented to
the boards of both organizations.

Attending the liaison meeting be-
sides the two presidents were Ben

Strouse, wwpC-AM-FM Washington and
chairman of the NAB radio board; Vic-
tor Diehm, wazr Hazelton, Pa., chair-
man of the RAB board; Arthur Hull
Hayes, CBS Radio, and Robert F. Hur-
leigh, Mutual, members of both the
NAB and RAB boards.

President LeRoy Collins listens dur-
ing their meeting in Washington.
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New RCA-58204 Partial Adjustment Curve—Extension of the RCA.5820A warranty

period from 500 to 750 hours’ service provides more generous coverage, . R .,
100 1
90
8O \ i
\
70 \\
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3 WARRANTY
<
| [P N ADJUSTMENT TERMS
4 \
€
S \ 1. Adjustment will be limited to claims
S\ 4 N which are presented promptly after tube
N is found to be defective.
30 N 2. All tubes claimed to be defective will
be subject to inspection and test by RCA.
3. Tubes returned to RCA will be consid-
20 N ered for adjustment only If return was
\ authorized by RCA and made in accord-
‘\ ance with instructions issued by RCA.
10 4. RCA will be responsible for transpor-
tation costs on returned shipments pro-
~ vided adjustment is subsequently al-
0 lowed. RCA, however, cannot accept
0 00 200 300 400 800 600 700 T30 charges for packing, inspection, or labor
Hours Of Service costs in connection with tubes returned

for inspection or adjustment.

5. In all cases, RCA reserves the right
to make adjustment by repair, replace-
ment, or credit. Where full adjustment
Is allowable, adjustment normally will
be made by replacement in kind but RCA
| reserves the right to limit the adjust-
i ment period on the replacement -tube to
the unexpired portion of the original
tube warranty. Where partial adjustment
is allowable. adjustment wili normally
be made by the Issuance of credit.
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NEW! .
ol LONGER WARRANTY
OVERAGE

for 1he popular AGA-3820A image orlRicon

RCA now gives further assurance of reliability and economy
by extending the warranty period on the RCA-5820A from
500 to 750 hours of service. Hours of service are total hours
of operation, including time that power is applied to filament
or heater.

RCA electron tubes are manufactured to high quality
standards and are warranted against defects in workman-
ship, materials and construction. If a defect is of a latent
nature, it normally will reveal itself shortly after the tube is
placed into service and RCA will allow adjustment for the
RCA-5820A, subject to the terms set forth herein, in accord-
ance with the following:

2

- *.H—"C-'IJ_W. ! 11

6. Adjustment credits will be based on
prices in effect on date of claim for ad-
justment.

7. Replacements for tubes found subject
to adjustment will be shipped F.0.B. city
of destination with transportation
charges prepaid by RCA to city ot desti-
nation.

8. Adjustment will not be allowed for
tubes which have been subjected to
abuse, improper installation or applica-
tion, alteration, accident or negligence
in use, storage, transportation, or han-
dling nor for tubes on which original
identification markings have been re-
moved, defaced, or falsified.

9. Final determination as to where any
adjustment is allowable rests with RCA.

10. No warranties or obligations on the
part of RCA Electronic Components and
Devices, other than the aforementioned,
are to be implied with respect to elec-
tron tubes, and RCA cannot be respon-
sible for labor or any other charges in
connection with the failure or replace-
ment of electron tubes.

e
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Users should present claims for adjust-
ment te their RCA special market dis-
tributor except that a claim for a tube
which had an advance Return Authoriza-
tion packaged with the tube is to be
handled in accordance with instructions
on the authorization.

Full adjustment is allowed for tubes failing within 50
hours of service. Partial adjustment up to 750 hours of
service is allowed in accordance with the Adjustment
Policy Table which is shown graphically above. Adjust-
ments are limited to claims presented within 11% years
after the tube was shipped by RCA Electronic Compo-
nents and Devices.

RCA ELECTRONIC COMPONENTS AND DEVICES, HARRISON, N.J.

AVAILABLE THROUGH YOUR
AUTHORIZED DISTRIBUTOR

The Most Trusted Name in Electronics OF RCA BROADCAST TUBES

®
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Big-name talent seek broadcast properties
PAAR WANTS MAINE FM-TV, NEWHART AFTER CHICAGO FM

Two TV entertainers have moved in.
to broadcast station ownership, and this
may accentuate a trend for television
stars to put their money where they
make it—in broadcasting.

Item: Jack Paar, NBC personality,
has agreed to buy control of wWMTW-
FM-TV Poland Spring, Me. (BROADCAST-
ING, Oct. 7).

Item: Bob Newhart, comedian, and
his business partner, Frank Hogan, last
week filed an- application with the FCC
for approval to buy wpHF(FM) Chi-
cago, with a hint that this may be just
a beginning of a group of such buys.

If both transactions go through,
Messrs. Paar and Newhart will join
fellow talent-businessmen Bob Hope,
Bing Crosby, Frank Sinatra, Danny
Kaye and Gene Autry, among others,
in broadcast ownership. All have vary-
ing interests in radio and TV stations.

Eighty percent of the Mt. Washing-
ton television and FM stations is
being purchased by Dolphin Enterprises
Inc., the personal company of Mr. Paar,
for something under $4 million. The
other 20% will be retained by John W,
Guider, present president and general
manager of the outlets, subject to a rul-

ing from the Internal Revenue Service.
Mr. Guider will continue as operating
head of the stations and will retain the
present staff.

If the tax ruling is affirmative, Mr.

- Ll S
Mr. Newhart Mr. Paar
Guider is expected to share the one-
fifth interest in the channel 8 station
with his present associates in ownership,
including former Maine Governor
Horace A. Hildreth and Peter Ander-
son who, along with Mr. Guider, now
hold approximately 25% interest each.

The wMTW-Tv transaction is subject
to ratification at an Oct. 16 meeting of
stockholders of Mt. Washington TV
Inc. An application for FCC approval

Outstanding Values

in Radio-TV Propertices

plus network affiliation. 29% down.

In one of the best radio markets, this
profitable operation has fine acceptance

MIDWEST

$400,000

This top-rated, always-profitable day-
timer is in a 3-station market is just
right for owner-operator. 29% down.

MIDWEST

$200,000

Here’s one with lots of potential for a
knowledgeable, hard-working owner-
operator. Wonderful city. $35,000 down.

MIDWEST

$175,000

BLACKBURN ¢ Company, Inc.

RADIO * TV * CATV * NEWSPAPER BROKERS
NEGOTIATIONS °* FINANCING * APPRAISALS

WASHINGTON,D.C. CHICAGO ATLANTA BEVERLY HILLS

jamas W. Blackbura H. W. Cassill Cliftord B. Marshall Colin M. Selph

Jack V. Harvey William B. Ryar Stanley Whitaker G, Bennett Larson

losaph M. Sitrick Hub Jackson tohn G. Williams Bank of Amaer. Bldg.

RCA Buildi; 333 N. Michigan Ave. 1102 Healey Bidg. 5465 Wilshire Blvd.
FEderal 3-9270 Chicago, [llincis jAckson 5-1576 Beverly Hills, Calif.

\_ Flnancial 6-6460 CRestviow 4-8151 j
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is expected to be filed within a few
weeks.

Present at the contract signing in
New York last week, in addition to
Messrs. Paar and Guider, were Mr.
Paar’s attorney, Steven Weiss, and finan-
cial adviser Richard Nelowet.

WMTW-Tv began operation under
present ownership in 1954 and is affili-
ated with ABC. WMTW-FM operates
on 94.9 mc with 48 kw.

Plans More FM Buys = The Chicago
FM station (founded in 1959 and op-
erating on 95.5 mc with 52 kw) is
being sold by James deHaan for $235,-
000. Mr. deHaan wil! remain as sta-

" tion manager and chief engineer.

The station is being sold to Federal
Broadcasting Corp., a wholly owned
subsidiary of Armanco Enterprises Inc.
Mr. Newhart owns two-thirds of Ar-
manco, the other third, including 100%
of the voting stock, belonging to Frank
Hogan, Mr. Newhart's business part-
ner. Besides Armanco, a talent consult-
ing firm, the two own Damos Music
Co. in the same proportion, and Bob
Newhart Publishing Co. in a 75%-25%
ratio with Mr. Newhart controlling the
major share.

If their initial efforts meet with the
success, it was said, they plan to buy
other FM outlets.

Hope & Genesis = Bob Hope was one
of the first major broadcast-motion pic-
ture stars to enter broadcast ownership.
He has 42.5% interest in Metropolitan
Television Co., licensee of KOA-AM-FM-
TV Denver and Koaa-Tv Pueblo, Colo.
Bing Crosby is chairman of the broad-
cast division of Chris Craft Industries,
owner of xcoP(Tv) Los Angeles and
kpTV(TV) Portland, Ore.

Frank Sinatra and Danny Kaye, un-
der the name of Seattle, Portland &
Spokane Radio, own KXL Portland, Ore.;
and kNEw Spokane and kJR Seattle,
both Washington.

The singing cowboy, Gene Autry, is
a majot stockholder in the Golden West
Stations (KMPC Los Angeles, KsFo San
Francisco, KEx-AM-FM Portland, Ore.,
and KvI Seattle). Mr. Autry also is con-
trolling stockholder in KOOL-AM-FM-Tv
Phoenix, and X0OLD-AM-Tv Tucson, both
Arizona.

Changing hands

ANNOUNCED = The following sales of
station interests were reported last week
subject to FCC approval:

" WMTW-FM-TV Poland Spring, Me.:
80% sold by Yohn W. Guider, Horace
Hildreth, Peter Anderson and others to
Jack Paar for around $4 million (story
above).

= WpHF(FM) Chicago: Sold by James
deHaan to Bob Newhart and Frank
Hogan for $235,000 (story above).

= WHoL Allentown, Pa.: Sold by Vic-
BROADCASTING, October 14, 1963



tor Diehm and associates to Carl Stuart
and James Herbert for $138,000. Mr.
Stuart is manager of wesa Charleroi,
Pa. Mr. Herbert is chief engineer of
wamo Pittsburgh. Mr. Diehm owns
wazL Hazleton, Pa. WHOL operates on
1600 kc with 500 w daytime only.
Broker: Blackburn & Co.

APPROVED = The following transfers
of station interests were among those
approved by the FCC last week (for
other commission activities see FOR
THE RECORD, page 94).

» WnamMm Neenah-Menasha, Wis.: Sold
by S. N. Pickard to James A. McKen-
na Jr. and associates for $450,000. Mr.
McKenna is a Washington communica-
tions lawyer; he has varying interests
in weMB Harrisburg, and wHUM Read-
ing, both Pennsylvania; KEVE and KADM
(FM) Golden Valley, Minn., and WAWA
West Allis, Wis., and holds CP for
woTv(Tv) Harrisburg. Holding a 10%
interest in wNaMm is Don C. Wirth,
manager of wNAM, which operates full-
time on 1280 ke¢ with 5 kw daytime and
1 kw nighttime.

» WLAP-AM-FM Lexington, Ky.: Sold
by William R. Sweeney to Dee O. Coe,
Brendan J. Stewart, J. B. Huckstep and
Robert P. O’Malley for $400,000 in-
cluding $50,000 for agreement not to
compete within 50 miles of Lexington
for eight years. Mr. Coe owns wwca
Gary and wLor LaPorte, both Indiana.
WLaP operates fulltime on 630 k¢ with
5 kw daytime and 1 kw nighttime.
WLAP-FM is on 94.5 mc with 3.5 kw.
Commissioner Robert T. Bartley dis-
sented.

s WTTM-AM-FM Trenton, N. J.: Sold

by Peoples Broadcasting Corp. to Her-'

bert Scott and associates for $375,000.
Scott group owns wpaz Pottstown, Pa.,
and wJywL Georgetown, Del. Peoples,
subsidiary of Nationwide Insurance
Co., owns WRFD-AM-FM Columbus,
Ohio; wMMN Fairmont, W. Va.; WGAR-
AMm-FM Cleveland, Ohio, wNAX Yank-
ton, S. D., and xvrv(Tv) Sioux Falls,
S. D. WtrMm is a 1 kw fulltimer on
920 kc. WTTM-FM is on 94.5 mc¢ with
20 kw.

There is nothing simple
about legal procedures

It used to be that when a company
went into receivership it went into re-
ceivership. Things today seem to be
more complex and this extends to red-
ink broadcasters too.

Last August, Concert Network Inc.,
a group of three FM stations, was
placed in involuntary receivership by
creditors in Rhode Island. The receiv-
ers, appointed by the state, arranged for
the sale of the three stations—wNCN
New York, wHcN Hartford and wseN
Boston—to one of the creditors. A
hearing in Providence Superior Court
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IBEW rejects CBS contract

Members of the International
Brotherhood of Electrical Work-
ers have voted to reject a new
contract proposed by CBS for ra-
dio and TV technicians employed
at the company’s installations
throughout the country. The vote
was 606 to 199 against accepting
the CBS offer.

The present contract expired
last July but employes have been
working while negotiations have
continued. The fear of job dis-
placement because of automation
was mentioned by IBEW officials
as a factor in these talks prior to
the opening of negotiations, but
officials of the network and the
union last week declined to pin-
point the reason for rejection of
the network proposal.

Though IBEW’s national board
is authorized to strike, no such
action has been ordered. Negotia-
tions are expected to resume this
week.

was set for Oct. 2—but on Oct. 1 things

began to happen:
» In Boston, three creditors whose
bills amount to $900 petitioned for in-

voluntary bankruptcy under federal
law.

» In New York, the New York Daily
News, a 49% owner of the New York
FM outlet, filed a petition for reorgani-
zation under chapter 11 of the federal
bankruptcy laws.

Since both the Boston and the New
York petitions are in federal courts
they take precedence over the state re-
ceivership, the question now is which
federal jurisdiction will prevail—Bos-
ton or New York?

Meanwhile, two of the three FM
stations are continuing to operate, Bos-
ton and New York. Hartford went
silent a couple of weeks ago. At one
time Concert Network owned WXCN
(FM) Providence, but this is being soid
to Ballard Broadcasting Co. for $35,000
by receivers.

State groups hear
FCC criticism

The relationship of the federal gov-
ernment to the public in deciding cul-
tural tastes was given a hard look last
week by Paul B. Comstock, vice presi-
dent for government affairs of the Na-
tional Association of Broadcasters,
speaking before meetings of the Ala-
bama and Nebraska broadcasters as-
sociations.

Mr. Comstock

told the Alabama

EXCLUSIVE BROADCAST PROPERTIES!

Sunny Western State

$310,000.00—Fulltime, high powered station with regional cover-
age. Showed $40,000.00 cash flow after overly- v
liberal operating expenses. y

(29% down,
10 years)

(29% down,

| 10 years)  geous to buyer.

$85,000.00—Fulltime radio station serving single station market.
Has nine month ownership earnings of $15,000.00.

¢ 299 down,
10 years)
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Tritiene, Tower
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$195,000.00—Profitable, long-established daytimer in good radio |
market. Can be purchased on basis most advanta-

Contact—John F. Hardesty in our San Francisco office
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Advertisement

10/11/63 TO: Galen FROM: Swish
About that small ad you wanted to run
in Broadcasting. Too much copy and not
enough space! You said Amos suggested
using facts on KMTV’s bonus coverage
in Lincoln, that Hughes wanted to plug
KMTV’s food and drug services, that I
probably wounld like to name the 114
towns represented at KMTV’s Family
Party, that Lew wanted to mention
KMTV’s Special Projects Unit, that Joe
wanted to run KMTV’s blue-chip account
list, that Norm was proud of “Your
Neighbor’s Faith,”* and that you had
some facts on KMTV’s Science Fiction
Movies. That’s fine, but even if you
could get all that in the 21} x 5", you'd
only scratch the surface. What about
KMTV’s weekly, live “Midwest Hoot?”
And KMTV’s “Critic Contest?” And our
building addition? KMTV’s Annual Golf
Tournament? (after all, it’s Omaha’s
only true amateur championship) And
what about KMTV’s Junior Achievement
programs with high school students?
And the Clarkson Charity Fashion Show
closed-circuit? (Wally says KMTYV is
donating twelve monitors, three studio
cameras and five men for that one) Now,
if you could get all you mentioned, plus
all I suggested, into that small space, I’d
probably still vote against it. Like I said,
too much copy and not enough space.
Too cluttered. Too busy. No sell. And
who’d read it? I’ll vote for ‘‘compliments
of a friend.”

(Petry and everybody’s friend—

KMTV-3-OMAHA)

CHATTANOOGA

CALL  g.cvenrisina moue saves ine.
E—ﬁ‘" NOW!

10 (THE MEDIR)

meeting last Friday (Oct. 11) that the
government’s role has been brought
to the forefront by its attempts to define
fairness, prescribe commercial time
standards and its desire to make the
“vast wasteland” a cultural haven. “One
government official suggests a rule re-
ducing the number, frequency and
length of commercials; another suggests
fixing a ratio of news to entertainment,
and so on. How many steps do we take
along this road before we abdicate our
integrity as citizens?” he asked.

Three days earlier, Mr. Comstock
told the Nebraska convention that he
thinks the FCC lacks the authority to
enforce commercial time regulations.
“It is utterly ridiculous for the govern-
ment to try to anticipate the desires
and whims of what the public wants.”
The Nebraska association adopted res-
olutions opposing both the commission
time standards rulemaking and fairness
doctrine.

Senator Carl T. Curtis (R-Neb.) told
the Nebraska broadcasters that the
best way to protect their interests is
for them to establish close liaison with
their congressional delegation.

A. James Ebel, general manager of
KOLN-TV Lincoln and XGIN-Tv Grand
Island, was elected president of the
Nebraska association (see FaTes &
FORTUNES, page 87).

Lloyd George Venard, president of
Venard, Torbet & McConnell Inc., New
York, station representative, told the
Alabama meeting that Washington
critics are not complaining about how

many commercial dollars broadcasters
earn, but how many commercials they
are putting on the air. He urged that
broadcasters use greater discretion in
their sales policies as a means of clear-
ing some of the commercial congestion.

Another broadcaster
complaint on SESAC

Henry B. Clay, executive vice presi-
dent and general manager of KWKH
Shreveport, La., has told the Federal
Trade Commission that in his opinion
the SESAC music-licensing organization
makes broadcasters pay a ‘‘protection”
fee.

SESAC, he said in a letter, deals in
“threats, intimidation, coercion and any
other methods necessary” to get sta-
tions to take out SESAC licenses that
the stations “do not need and do not
want.”

He said SESAC is able to do this
“because the pittance which the sta-
tion has to pay is so small compared to
the great risk which is involved in go-
ing through a possible court proceed-
ing.”

SESAC representatives, informed of
the existence of Mr. Clay’s complaint,
said they had not been aware of it but
denied there was any impropriety in
their dealings with Mr. Clay and his
stations. They said there had been pro-
tracted negotiations in 1959-1961, that
they had monitored approximately 150
copyright infringements by his stations
but that, after being confronted by de-

e
.

The Future of TV in America
Committee of the National Associa-
tion of Broadcasters met in Washing-
ton last week in “one of those ses-
sions which accomplishes a lot—but
nothing concrete.” The committee is
charged with recommending the
courses of action on pay television,
community antenna systems and
UHF to the NAB boards this Janu-
ary. No decisions were made last
week and the committee decided that

Future of TV committee to meet again

it will need to hold a two-day session
before the next board meeting.
Present last week were (1 to r):
Willard Walbridge, xTRK-Tv Hous-
ton; Clair McCollough, Steinman
Stations; Dwight Martin (chairman),
WAFB-TV Baton Rouge; C, Richard
Shafto, wis-tv Columbia, §. C.;
William Grove, KFBc-Tv Cheyenne,
Wryo., and John Murphy, Crosley
Broadcasting. C. Howard Lane, KoIN-
Tv Portland, Ore., was not present.
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The shapely beauty of the USSENTER-
PRISE masks her true character. She's
tough and in a scrap she can protect
herself. Her hull contains thousands of
tons of USS Armor Plate Steel—STS in
her decks and bulkheads and HY-80 in
her sponsons and deep down in her
torpedo protection system. These
steels, born of U. S. Steel’s long serv-
ice to the Navy and understanding of

HOW TO PROTECT A LADY

its needs, give the ENTERPRISE much
of her physical toughness. Her moral
toughness is an American heritage.
Tough, dependable USS Armor Plate
Steels like STS and HY-80 are available
in a wide range of strength and tough-
ness. These properties, tailored to the
individual protective application re-
guirement, combined with the inherent
fabricability and weldability of USS

{@ . MAXIMUM STRENGTH, TOUGHNESS, RELIABILITY
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Armor Plate Steels, make steel the
natural cheice for naval vessels, and
the economical and sound choice for
armored vehicles.

STS and HY-80 are only two of the
many special-purpose USS Steels that
end up in countless applications con-
tributing to security, convenience and
comfort. America grows with steel —
and U. S. Steel is first in steel.

United States Steel

TRADEMARK
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WErTv(TY) Orlando, Fla., cele-
brated its third editorial anniversary
Oct. 7 by saying, “The test is not
whether we are right or wrong, but
that we are an additional voice in
Central Florida.”

The anniversary came as the sta-
tion and the Orlando Sentinel battled
over the way each editorializes and
the stand taken by each on a pro-
posed convention hall and theater
for the city. Two sites are under
consideration, one downtown and the
other in Loch Haven park.

On Sept. 3 in an editorial, “Jour-
nalistic Abuse,” WFTV accused the
Sentinel of reporting the auditorium

~ story by shrouding “the issue with
specious arguments and a campaign
villifying respected local officials.

“ . . the news column accounts
have tended to reflect an editorial
rather than an objective position. . . .
Instead of bending over backwards
to insure objectivity or fair play by
giving fair and equal coverage to the
opposition view, the newspaper has
maintained a consistent editorial
slant. . . .

“We have been unable to fathom
the logic of the editorial position. In
some instances their advice has bor-
dered on encouraging elected officials
to violate existing laws and/or to

provide favored treatment to one
group of taxpayers over another....
Before the damage becomes irrepair-
able we urge withdrawal of violent
and unfair opposition to the Loch
Haven site.”

On Oct. 3 the Sentinel in an edi-
torial, “The Abusive Johnny-Come-
Latelys,” took the station to task for
being “encouraged by the FCC to
broadcast editorial opinion. [A local
TV station] has adopted an editorial
policy of attacking the local news-
paper. That’s its editorial position.
Period. Although most newspapers,
and particularly this one, print pages
of TV information daily, these in-
grates have no hesitancy in biting
the hand that feeds them. . . .

“A favored policy of these ingrates
is to take whatever side the news-
paper is for and violently and abu-
sively oppose it. . . . Could they pos-
sibly be jealous of the Sentinel's great
popularity and of the Sentinel’s pros-
perity earned by the sweat of its
brow and by long and continuous
service to the people? . . .

“Well, so much for the juvenility
of these individuals who daily are
fed by columns of Sentinel publicity
free of charge. We have learned
long ago that there is no gratitude in
the heart or mind of a competitor.

Not all the acid is in Orange county’s citrus

Only abuse and viciousness. And
envy and hatred and jealousy.”

The Sentinel then commented on
WFTV’s editorial attacking the Senti-
nel for its position against putting a
theater and convention hall in Loch
Haven park.

“It [the TV station] says it is un-
fair to subject honest, steadfast offi-
cials to what it calls abuse of our
editorial opposition to their scheme,
. . . We don’t call it abuse. We call
it a crying protest against the legal
rights of the people.”

Also on Oct. 3, wFTV again took to
the air “to acknowledge an editorial
in the morning newspaper criticizing
the position in our editorial. . . . For
the record let us state that wrTv does
not have any policy of attacking the
local newspaper and the statement
is inaccurate and incorrect. . . . The
newspaper suggests that we find a
more mature and less abusive man-
ner of expressing ourselves. That is
exactly what we were trying to say
to the newspaper.”

Neither wrrv nor the Sentinel
identified the other by name, al-
though there are two TV stations and
two newspapers in the city.

WEFTV’s president and general man-
ager, Joseph Brechner, is a former
newspaperman.

-

tails of the monitoring report and being
told he was liable under the copyright
laws, he took out new SESAC licenses
and SESAC agreed to waive infringe-
ment damages.

With his letter Mr. Clay sent a syn-
opsis of correspondence and confer-
ences that he said he had with SESAC
between Sept. 5, 1959, and May 14,
1961, regarding SESAC licenses for
KWKH, KTHV(TV) Little Rock, Ark., and
what was then KTHS (now KAay) Little
Rock.

Surrendered = This summary said
KWKH finally “capitulated” to demands
that it sign or be sued for alleged in-
fringement of SESAC licenses, although
XwkH authorities were confident SESAC
did not have a case.

SESAC, target of a similar complaint
by Clarence Jones of wqiz St. George,
S. C. (BROADCASTING, July 22), has
contended that its operations are legal
and ethical. Mr. Clay’s summary of
correspondence quoted SESAC repre-
sentatives as denying that they threat-
ened, coerced or intimidated. It also
quoted them as saying SESAC had su-
perior financial resources for a court

fight.
Mr. Clay’s letter was addressed to
Anthony J. DePhillips, attorney in
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FTC’s division of general trade re-
straints. Mr. DePhillips acknowledged
earlier that the FTC was investigating
complaints against SESAC’s licensing
operations (BROADCASTING, Sept. 30).

In the period covered by Mr. Clay’s
letter, KWKH, XTHV(TV) and KTHS were
under common ownership. Krtus has
since been sold.

In presenting their account of the
dealings, SESAC representatives said
last week that Mr. Clay’s stations had
been SESAC licensees from 1937 to
1959 and that “no problem at all” arose
during that period. In 1959, they said,
he cancelled his license, saying he
wasn’t using SESAC music. They said
they eventually monitored his broad-
casts, found approximately 150 in-
fringements of SESAC copyrights and
reported them to him, but that he con-
tinued to play some SESAC numbers.

They said that in the face of his de-
nial that he needed or was using
SESAC music they showed, through
their monitoring, that he was playing
SESAC selections of all types, and that
he took no new licenses after they
finally told him he was liable under the
copyright infringement laws at $250
per infringement.

As an example of SESAC’s relations

with broadcasters, they said SESAC had
taken only three infringement suits to
court in the company’s 32-year history,
and that the last of these was in 1948,

NAB regional meetings
begin in Hartford ‘

Temporary headquarters of the Na-
tional Association of Broadcasters will
be located in Hartford, Conn., and
Minneapolis, Minn., this week as the
NAB begins its annual round of eight
regional conferences.

The Hartford conference begins to-
day (Monday) at the Hilton Hotel and
will feature NAB President LeRoy Col-
lins answering questions of members.
Lee Fondren, x1z Denver, will speak
on the subject “Advertising 1980 at
today’s luncheon. Mr. Fondren also is
past president of the Advertising As-
sociation of the West and currently is
vice chairman of the Advertising Fed-
eration of America.

A comprehensive report on the
NAB’s ratings research activities will be
given tomorrow by Donald McGannon,
president of Westinghouse Broadcasting
Co. and chairman of both the NAB’s
Research Committee and Ratings Coun-
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cil. Radio and TV delegates will meet
separately this afternoon while joint
sessions are planned both mornings.

The Hartford conference, as well as
the other seven, will last 1%2 days. The
NAB roadshow will open Thursday in
the Leamington hotel, in Minneapolis.
Next Monday and Tuesday (Oct. 21-
22) NAB members will convene in
Pittsburgh and Thursday-Friday ses-
sions (Oct. 24-25) are scheduled in
Miami Beach.

WNDT(TV) gets 2 grants

New York's educational station
wNDT(TV) has received a grant of
$25,000 from the Louis Calder Founda-
tion and $12,500 from the Rockefeller
Fund. The grants were awarded to
Educational Broadcasting Corp., which
operates WNDT, for the budget during
the fiscal year ending June 30, 1964.

The grant from the Louis Calder
Foundation was its first in educational
TV. The Rockefeller Brothers Fund,
however, had previously contributed to
the acquisition fund for wnoT in 1961,

Special election set
to fill Frechette seat

A special election has been ordered
by the National Association of Broad-
casters to fill a vacancy on its radio
board created by the death of George
T. Frechette, president of wsSAU-AM-
FM-TvV Wausau, Wis. (BROADCASTING,
Sept. 30). Mr. Frechette was elected
to a two-year term last spring from the
NAB’s district 9, which includes INi-
nois and Wisconsin.

Certification forms were sent to radio
members in those two states last week
and nominating forms will go out the
first week of November. Official bal-
lots will follow with final results to be
announced Dec. 12. The radio direc-
tor to be elected will serve until the
1965 NAB convention.

WAVY-TV rejoins NBC Radio

Wavy Norfolk-Portsmouth-Newport
News, Va., becomes an affiliate of NBC
Radio today (Oct. 14). Wavy had pre-

-

Architectural and engineering
planning is scheduled to begin Tues-
day (Oct. 15) on the $1.2 million
replacement, expansion and mod-
ernization program for wwJ-Tv De-
troit. The two-year project includes
redesigning of master control room,
film projection room and video tape
areas; installation of eight new stu-
dio cameras, four new film projec-
tion units and two new video tape

WWJ-TV to get facelifting

recorders, and replacing all studio
and control equipment with transis-
torized circuits and apparatus. Gen-
eral Electric and RCA will be the
major equipment suppliers.

Looking at the plans for the new
facilities are (1 to r): Allen G. San-
derson, chief engineer; Edgar J.
Love, engineering manager; James
Schiavone, general manager, and
Franklin G. Sisson, station manager.
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‘Journal’ ad hits pay TV

The Southern California Thea-
tre Owners Association, seeking
to prevent the proposed West
Coast pay TV venture from get-
ting off the ground, is fighting its
adversary in print ads.

An ad in the Wall Street Jour-
nal Friday (Oct. 11) tells of “an
initiative” which is being drawn
up that would leave the question
of charging the “general public
for the privilege of viewing tele-
vision in the home” to a popular
vote.

The ad concludes: “It’s your
TV—Keep it free.”

viously been affiliated with the NBC
network between September 1953 and
May 1959. .

The station, owned by Tidewater
Teleradio, broadcasts at 1350 kc with
5 kw. Tidewater also operates waAvy-
TV, an NBC-TV affiliate, in the same
market.

Executives Consultants
formed in Washington

William Dalton, former president of
the National Community TV Associa-
tion, announced last week the forma-
tion of Executives Consultants in Wash-
ington. The firm will offer specialized
services in management, policy and op-
erations to industry and trade associa-
tions.

Mr. Dalton, who resigned last sum-
mer as NCTA president, remains
a consultant to that organization (Broap-
CASTING, Aug. 26). He is a Chartered
Association Executive and former presi-
dent of both the American Society of
Association Executives and the Wash-
ington Trade Association Executives.

Headquarters of Executives Consult-
ants will be in the National Press Build-
ing, phone 347-2472.

Media reports...

New CBS-TV station = Ktvs(Tv) Ster-
ling, Colo., joins CBS-TV as a satellite
of kFBC-Tv Cheyenne, Wyo.,, on or
about Dec. 1. The satellite will operate
on channel 3 and is owned and operated
by Frontier Broadcasting Co. in Chey-
enne.

Documentary unit = Formation of a
documentary unit at kBTv(TV) Denver
has been announced by John C. Mul-
lins, president and owner of the station
as well as its AM adjunct, xBTR. The
documentary unit will be headed by Al
Helfer, xBTV director of news, sports
and special events.
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If he doesn’t talk your language, we do

We talk the scientist's language—and yours. We make
the jargon of electronics and telecommunications under-
standable so that you can write lucidly about these com-
plex and fascinating subjects. What's more, we're all
over the map, as you can see by the list below. So any-
time, wherever you may be, when you've got a question

about electronics or telecommunications, cali the ITT
Pubtic Relations Manager nearest to you. After all, ITT
is the world's largest international supplier of electron-
ics and telecommunications equipment. International
Telephone and Telegraph Corporation. World Head-
quarters: 320 Park Avenue, New York 22, New York. '

ANTWERP « BERLIN « BUENOS AIRES :+ CHICAGO « COPENHAGEN « CROYDON « HELSINKI « JOHANNESBURG « LA PAZ - LIMA - LISBON

LONDON « LOS ANGELES » MADRID » MANILA « MEXICO CITY + MILAN + MONTREAL « NEW YORK « OSLO * PARIS « RIO DE JANEIRO + ROME

SAN FERNANDO « SAN JUAN - SANTIAGO « STOCKHOLM « STUTTGART « SYDNEY « THE HAGUE « TOKYO « WASHINGTON « VIENNA « ZURICH
...AND MANY OTHERS

worldwide electronics and telecommunications
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PROGRAMING

‘Monday Night at the Ball Game’ in ‘647

FETZER PLAN WOULD PUT BASEBALL IN NETWORK PRIME TIME

A wedding of baseball and prime
time in 1964 (CLosep Circulr, Sept.
30) took a giant stride toward reality
last week with announcement of a plan
to put major league baseball “spec-
taculars” on national network television
next season, with no blackout areas.

The plan of John E. Fetzer, veteran
broadcaster and owner of the Detroit
Tigers, calls for 26 Monday night
games from 8-11 p.m., NYT, with the
network paying an estimated $6.5 mil-
lon or more for the rights. “A price
of $250,000 or more a game is not
unreasonable to assume,” he said.

Station time could run as high as
$15 million, according to some esti-
mates.

The “spectaculars” would supple-
ment—not replace—the locally and na-
tionally televised games, which are ne-
gotiated individually, and which pro-
duced an estimated $13.1 million for
the ball clubs in 1963 (BROADCASTING,
March 4).

Mr. Fetzer's proposal has already re-
ceived endorsement from the TV com-
mittees of the American and National
leagues. Preliminary conversation with
the networks and evoked keen interest,
it is understood, from at least two of
them, ABC and NBC. However, both
have made it clear that the conversa-
tions did not constitute formal negotia-
tions.

CBS, while interested, reportedly is
moving cautiously because of its strong

Monday night lineup.

Under the Fetzer plan, all 20 major
league teams would share in the games,
as soon as they can clear their schedules.
Mr. Fetzer said that two-thirds of the

Mr. Fetzer

teams have indicated they could take
part in such a plan next year and that
“by 1965 all clubs would be in.”

The three hours would be filled with
the regular game, plus feature material
such as interviews with star players and

baseball celebrities.

Sponsors for such a package are the
key to success, Mr. Fetzer emphasized,
and said his estimate of $6.5 million
is “a reasonable assumption” compared
to other special events.

The estimated weekly production fig-
ures of programs now in the 8-11 p.m.
Monday slot: $378,000 on ABC-TV,
$359,000 on CBS-TV and $270,000 on
NBC-TV (BROADCASTING, May 27)—
compared to $250,000 weekly Mr.
Fetzer is proposing for rights to the
“spectacular.”

In a 20-team plan, Mr. Fetzer said
each club could hope for a minimum
return of $200,000 a year for partici-
pation and it could go to $350,000.

This plan, in which the clubs would
share equally, could aid the move of
Calvin Griffith, president of the Minne-
sota Twins, and other American League
officials in seeking a more equitable dis-
tribution of rights to the weekend net-
work games (BROADCASTING, Sept. 30).

Mr. Fetzer said his plan “is designed
for a minimum amount of interference
with existing commitments. It is not
a substitute for present regional or na-
tional programs, but an additional tele-
cast calculated to bring in additional
income.”

Noting that “many of our basebail
people who are unfamiliar with the
workings of television find this pro-
gram onerous and complicated,” Mr.
Fetzer said, “in my view the compli-

Film sales...

The Golden Tee (90-minute golf
special) (CBS Films): Sold to wBBM-
Tv Chicago; kHJ-Tv Los Angeles;
WFAA-TV Dallas-Fort Worth; kLz-Tv
Denver; kGw-Tv Portland, Ore.; KCPX-
TV Salt Lake City; wHp-Tv Harrisburg,
Pa.; KEYT(Tv) Santa Barbara, Calif.,
and wWALB-TV Albany, Ga. Now in over
20 markets.

En France (Seven Arts Associated):
Sold to wGr-Tv Buffalo; wMmT-Tv Cedar
Rapids, Iowa; wsep-rv Toledo, Ohio;
KPRC-TV Houston; KPAR-TV Sweetwater,
Tex.; wrLos-Tv Asheville, N, C.; wvUE
(tv) New Orleans; wMTv(Tv) Madi-
son, Wis.; WVEC-Tv Hampton-Norfolk,
Va.; wNHC-TY New Haven, Conn.;
wMTw-Tv Poland Spring, Me., and
WPFPAA-TY Dallas-Fort Worth. Now sold
in 59 markets.

Sea Hunt (Economee): Sold to
wRvA-TV Richmond, Va.; wrvy(1v)
Dothan, Ala.; kNTV(TV) San Jose,
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Calif.; xarDp-Tv Wichita, Kan.; wLwp
(Tv) Dayton, Ohio; kGBT-Tv Harlingen,
Tex.; wroc-Trv Savannah, Ga., WALB-
Tv Albany, Ga.; KeEYT(Tv) Santa Bar-
bara, Calif.; krvs-Tv Cape Giraudeau,
Mo.; kBTV(TV) Denver; KTVE(TV) El
Dorado, Ark.; wLBz-Tv Bangor, Me.;
wsLs-Tv Roanoke, Va.; wsTv(TV)
Charlotte, N. C.; xsLA-Tv Shreveport,
La.; wric-Tv Savannah, Ga., and
WMAZ-Tv Macon, Ga. Now sold in
152 markets.

Churchill, The Man (Seven Arts As-
sociated): Sold to xcop(Tv) Los An-
geles; waNe-Tv Fort Wayne, Ind.; wciv
(1tv) Charleston, 8. C.; kpTv(TV) Port-
land, Ore.; ksL-Tv Salt Lake City; KNTV
(tv) San Jose, Calif.,, and wToL-TV
Toledo, Ohio. Now sold in 18 markets.

Bowery Boys Features (Allied Art-
ists TV): Sold to wBkB(Tv) Chicago;
wBAP-Tv Fort Worth-Dallas; wMcT (TV)
Memphis; wrtorL-tv Toledo, Ohio;
wTvN-Tv Columbus, Qhio; WRVA-TV
Richmond, Va.; kcHU(TV) San Bernar-

dino, Calif.; koaT-Tv Albuquerque,
N. M., and wnBE(TV) New Bern, N.C.

M-Squad (MCA TV): Sold to KRDO-
Tv Colorado Springs; wBRC-Tv Birming-
ham, Ala.; wesH-Tv Daytona, Fla., and
kxLE-Tv Butte, Mont. Now sold in 148
markets.

Dragner (MCA TV): Sold to wsoc-
Tv Charlotte, N. C.; wpaM-Tv Hatties-
burg, Miss.; and xTBs-Tv Shreveport,
La.

Love That Bob (MCA TV): Sold to
wNBE(Tv) New Bern, N. C.; wcro-Tv
Cincinnati and wtvJy(Tv) Miami.

D.A’s Man (MCA TV): Sold to
wRBL-Tv Columbus, Ga.

Soldiers of Fortune (MCA TV):
Sold to xsTP-Tv Minneapolis-St. Paul.

Bachelor Father (MCA TV): Sold
to wsaz-tv Huntington, W. Va,

Restless Gun (MCA TV): Sold to
KTTS-TV Springfield, Mo.
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cations of the problem are not insur-
mountable.”

Mr. Fetzer is president of the Fetzer
Broadcasting Co., licensee of Wkzo-aM-
Tv Kalamazoo, wwTv(Tv)-FM Cadiilac,
wJIBF-AM-FM  Grand Rapids, and
WWUP-TV Sault Ste. Marie, all Michi-
gan; KOLN-TV Lincoln, and KGIN-TV
Grand Island, both Nebraska.

No Blackout » Mr. Fetzer, who spent
six months on the basics of the plan,
said the Monday night games would be
carried by all stations of the network,
including stations in major league ter-
ritory now blacked out by current
weekend network games.

Monday night, Mr. Fetzer said, is
the logical choice because only a few
clubs presently play games on Monday,
traditionally a light baseball day on
the schedules.

To make the plan successful, Mr.
Fetzer noted that teams would have to
eliminate Monday night TV rights from
their local contracts, and that when-
ever a makeup game is scheduled on
Monday, it would have to be played
in the afternoon.

However, he said, West Coast games
could be played at regular times since
the network game would reach the
Coast at 5 p.m. In this way, he added,
there would be no conflict between
network games and proposed pay TV
games which may begin next season
in Los Angeles and San Francisco
(BROADCASTING, Aug. 26).

The 26-week schedule, April through
September, would be divided between
the two leagues with only two night
games scheduled on each Monday. One
would be used for the national show
and the other a standby in case of in-
clement weather. If both were rained

Four sports personalities, Jack
Stroud of the New York football
Giants, Sandy Koufax of the Los
Angeles baseball Dodgers, Mickey
Mantle of the New York Yankees
baseball team and Gil Hodges, man-
ager of the Washington Senators
baseball club, have each been named
to act as broadcasting program hosts.

Mr. Stroud, captain of the Giants’
offensive unit, will take over on CBS
Radio’s Sports Time, which is broad-
cast Monday through Saturday
from 6:55-7 p.m. EDT. He starts
as host this evening (Oct. 14), re-
placing Phil Rizzuto for the remain-
der of the football season. Sports
Time is sponsored by the R. J. Reyn-
olds Tobacco Co. through William
Esty Co., New York and the Mennen
Co. through Warwick & Legler, N.Y.

M:. Koufax and E. Charles Straus,
president of Century Productions,

Radio-TV gets prime talent from locker room

Hollywood, met last week with rep-
resentatives of agencies and distribu-
tion companies on a syndicated
filmed half-bour series, Thrilling
Montents in Sports With Sandy Kou-
fax. The series will be a combina-
tion of film clips and interviews with
sports figures, the latter to be con-
ducted by the Dodger pitcher.

Mr. Mantle has been signed to
star in a series of 26 half-hour TV
sports programs to be produced by
Video Sports Productions, an affiliate
of Nathan, Johns and Dunlap, Inc.
of New York. It will be called
Mickey Mantle’s Journey into Sports.

Mr. Hodges plans to be host of an
hour TV special, “Ballad of a Coun-
try,” produced by Geoffrey Seldon
Associates. The historical show fea-
tures such performers as the Lime-
lighters, Tex Williams and Billy Arm-
strong.

out, a feature could be substituted.

Aside from the additional revenues,
Mr. Fetzer said the Monday night
games would be “a great boon to sports
because it would bring in the best pro-
duction talent, the best men in baseball
to make a great sports spectacle.

Mr. Fetzer noted that negotiations
would be with each league, and not
through the office of Baseball Com-
missioner Ford Frick.

At meetings in Los Angeles during
the World Series, Mr. Fetzer submitted
his plan to the American League man-
agement where, he said, “it was ap-
proved in principle.” The proposal

received the same response at the Na-
tional League meeting.

While there are still little bugs to be
ironed out, Mr. Fetzer said there was
a good chance the leagues would move
toward this plan prior to the major and
minor league meetings in Los Angeles
and San Diego in early December.

One of the anticipated hurdles is
the reaction of the minor leagues. “We
expect some disagreement,” Mr. Fetzer
noted, adding that nothing appeared
insurmountable.

Presumably the long-range outlook of
the Fetzer plan would provide some
financial benefits to the minor leagues.

Panel discussions
center around ‘Opry’

Roundtable discussions on broadcast
license renewal, programing and sales
will be among the highlights of the
Grand Ole Opry's 38th birthday cele-
bration at wsM Nashville.

The four-day session, Oct. 31-Nov. 3,
will begin with a review and summary
of the license renewal conference, which
is scheduled for the University of Ten-
nessee at Knoxville, Oct, 22-23, under
sponsorship of wsMm. Robert Cooper,
general manager, WsM, will moderate
the panel at the university and at the
summary session.

On Nov. 1 the programing and sales
discussions will be led by Ott Devine,
manager of the Grand Ole Opry (pro-
graming) and Len Hensel, wsM com-
mercial manager (sales). Participating
on the sales panel will be: Dan Scully,
account executive, Leo Burnett; Cohen
Williams, president, Martha White
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Mills; Joseph H. Epstein Jr., executive
vice president, Walker Saussy Adver-
tising, New Orleans, and James Fasz-
holz, broadcast program department,
Gardner Advertising.

Major recording companies will spon-
sor individual events for the country
music disc jockeys attending the cele-
bration.

‘1492’ is previewed

ABC-TV last week previewed “1492,”
the first of a four-part series, The Saga
of Western Man, that will be seen dur-
ing the current season. The programs
will be in color on ABC-owned sta-
tions and on affiliate stations that are
equipped to telecast in color.

The network also said that the Up-
john Co., through McCann-Marschalk,
which had contracted for half sponsor-
ship of each of the four one-hour shows,
now has signed for full sponsorship of
“1492,”" scheduled for Oct. 16, 10-
11 p.m. The other three: “1776” which

will be scheduled in December, *‘1898”
in January and “1964” which will be
aired next March.

Memorial Day 500 to go
the theater TV route

The Memorial Day 500-mile auto
race from Indianapolis will make its TV
debut next May 30 but in the nation’s
theaters rather than its homes, under a
long-term contract between MCA-TV
and the Indianapolis Motor Speedway
Corp.

MCA-TV will have exclusive rights
to produce and distribute live coverage
of the motor classic to theaters and
sports arenas via closed circuit TV.
Newsreel and news camera coverage is
not affected by the agreement, MCA-TV
said, nor are the longstanding radio
arrangements which will continue to
make the voice description of the race
available to radio listeners.

The TV agreement will enable fans
n



Tonight, for the first time, a play
that opens on Broadway will be
simultaneously presented on televi-
sion. In five cities on TV stations
owned by the Westinghouse Broad-
casting Co. in two and a half hours
of prime time (7:30-10 p.m.), an
advance-taped production of “The
Advocate” by Robert Noah will be
presented at the same time the play
opens in New York’s ANTA Thea-
ter.

Westinghouse has spent about
$80,000 for the taped presentation
and in addition, as principal angel of
the Broadway production, has con-
tributed $60,000 of the total $100,-
000 expense of putting the play in
the theater. From advertising it has
sold on its five-station presentation
it will recover no more than 25% of
its investment,

The financial success of Westing-
house’s venture admittedly is depend-
ent on the play’s Broadway reception
and run, but as an ice-breaking proj-
ect it has already been labeled a hit
by the station group. There was a
lot of ice to break.

Authors Wary = A major problem
facing Westinghouse was finding an
author willing to have his work ex-
posed on television. Fear of mass
exposure jeopardizing a possible sale
of movie rights has made authors
wary of having their works involved
in TV and Broadway at the same
time.

“Here,” says the Westinghouse di-
rector of creative services, Herman
Land, “is where a group TV opera-
tion is at an advantage. We were
able to convince the author that a
five-city TV presentation would not
have ill effects on future rights to the
play.” Presumably networks couldn’t

do this, and a single station couldn’t
afford the project.
Another  obstacle

confronting

A theater audience in New York
and television audiences in five
other cities will see this scene to-
night (Oct. 14) when the Westing-
house stations broadcast a taped
production of “The Advocate” at
the same time the play is in its
opening performance on Broadway.
James Daly, the advocate (stand-
ing), questions John Cecil Holm, a
witness (foreground), in the play
which is based on the Sacco-Van-
zetti case.

Day and date, TV and Broadway

Westinghouse was that of union con-
tracts covering the 23 actors in the
production. For the Broadway show
the performers signed regular Actors
Equity contracts and for TV, Ameri-
can Federation of Television and Ra-
dio Artists contracts, but getting the
actors off the stage and into a TV
studio for tape production was not
so simple.

Under normal Actors Equity rules,
a player must receive one week’s
Broadway salary for each day of TV
taping and a week’s salary for each
day of rehearsal. The latter stipula-
tion would have made the cost pro-
hibitive. For this project Equity
agreed to waive the rehearsal pay
requirement, allowing one week’s
salary to cover all rehearsal for the
taped production.

Revenue Sources = Westinghouse
has rights for two showings of the
play on its own stations. Opening
night on the five stations was about
80% sold by the end of last week.
Only 10 minutes in all were made
available to advertising on each sta-
tion in the two and a half hour pres-
entation since commercial announce-
ments could not be placed within
acts of the play. Donald McGannon,
WBC president, notes that *“very sub-
stantial sponsorship was found for
the presentation, even though the
playwright is new and the play is of
a relatively serious nature.”

On wsz-Tv Boston, 10 advertisers
came in with a minute each. Hills
Bros. coffee bought half of the show
on KDKa-Tv Pittsburgh, Xyw-Tv
Cleveland and xprx(tv) San Fran-
cisco. H. J. Heinz has half sponsor-
ship on kDKA-TV, and Sears Roebuck
and National Bohemian are half
sponsors of the telecast on wWJZ-TV

to view the race in its entirety as it is
going on for the full 500 miles, 200
laps and approximately three hours and
20 minutes. MCA-TV calis this “an at-
tractive aspect to theater and sports
arena viewers . . . unlike championship
title fights which can end in a first-round
knockout.”

Program notes ...

Brisk sales = Four Star Distribution
Corp. reports that sales in the first quar-
ter of its fiscal year, ended Sept. 30,
were brisk with 72 contracts made dur-
ing the normally light selling period of
July, August and September. Len Fire-
stone, vice president and general man-
ager of Four Star Distribution, attrib-
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utes the strong selling pattern, in part,
to pre-emptions by some stations of net-
work programs that had not sold out.

Radio series » In jts first syndication
project in radio, Triangle Publications
radio-TV division is offering a 15-min-
ute weekly series, Motor Racing Re-
view, starting this month. The series
will be made available at a price which
includes dubbing and taping, according
to Mike Roberts, director of program
sales.

Background film = Motion picture act-
or Jon Hall has amassed more than
400,000 feet of 35mm film for his
Torrejon Film Library, which rents film
to movie and TV studios for back-
ground use. Approximately 70% of the
film, shot in all parts of the world, is

in color. Mr. Hall did all the camera
work himself.

Formats changed » Two Southern Cal-
ifornia stations—KIEv Glendale and
xsoN San Diego—have changed to
country-and-western music formats.

Tracer of celebrities = Roz Starr, in-
formation service on the whereabouts
of celebrities, has opened offices at
1680 North Vine Street, Hollywood, to
serve West Coast clients. The New
York based service has representatives
in London, Rome and Paris. Holly-
wood phone is 466-7351.

Morals series = Wor-Tv New York this
season is presenting Talk Back, a Sun-
day morning series of half-hour panel
programs devoted to discussions of
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Baltimore.

The play has further revenue pos-
sibilities. As “limited backers” West-
inghouse and other private investers
will receive half of the 40% pro-
ducer’s share.

If movie rights are sold, Westing-
house’s share would be negotiated
starting with the same formula. In
this case TV syndication of the play
would have to be put off for from
three to five years.

The author has 90 days after the
Broadway run to sell movie rights.
After that Westinghouse could begin
worldwide TV syndication, sharing
profits 50-50 with the play’s pro-
ducers.

Production Plan = The philosophy
of WBC in taping the play for tele-
vision was “to bring Broadway to
television rather than adapt the play
for TV.” The play was taped at the
Videotape Center in New York, the
taping process requiring about 35
hours and tape editing, about 20
hours. For its services, Videotape
received an estimated $25,000.

Westinghouse did not stint in pub-
licizing the project. Promotion for
the event, handled by the group’s
headquarters, included full page
newspaper ads in New York, a page
in Time magazine, pages in TV
Guide and local newspapers in all
Westinghouse TV markets, in addi-
tion to slides and taped 10- and 20-
second promo spots for individual
station use.

No matter how the critics evaluate
the play, Westinghouse counts its ex-
perience as a success. WBC’s presi-
dent, Mr. McGannon, said last week:
“The essential validity of the whole
project has already been demon-
strated.”

moral issues. The 13-broadcast series
began Oct. 6, (9:30 a.m. EDT) and
is moderated by former baseball star
Jackie Robinson.

‘Battle Line' sold = Official Films has
completed arrangement for sale of its
Battle Line series to the Armed Forces
Radio-and Television Service, for view-
ing in 35 overseas military installations.
The series, produced by Sherman Grin-
berg, consists of footage shot during
World War II by combatants, both
Allies and Axis, in locales now the
sites of U. S. foreign bases.

Art tour » NBC plans to broadcast next
year a full-hour color TV tour of the
Louvre Museum in Paris. Filming of
The Louvre is scheduled to start within
a few weeks. The TV special will be
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produced by Lucy Jarvis and John
Sughrue and directed by Mr. Sughrue.

New program for Triangle = Additional
programs have been acquired for dis-
tribution to TV stations by Triangle
Program Sales, the syndication arm of
the Triangle Publications radio-televi-
sion division. They include Frontiers
of Knowledge, 25 half-hour documen-
tary programs which have concluded
their first run on six Triangle-owned
TV stations, and the Little League
World Series, to which Triangle has se-
cured the TV rights for three years,
starting in 1964.

New Berton series » Screen Gems
(Canada) reports it is in full-scale pro-
duction on a new series of half-hour
programs starring Pierre Berton, which
will be distributed to Canadian stations
on a five-times-a-week presentation. Mr,
Berton will conduct interviews, com-
ment on the Canadian and world scene,
and gather and present stories in the
public interest.

Metropolitan airs opera = The Joan
Sutherland Show, an opera special, was
telecast by WNEw-TVv New York Oct.
6-7 and at later dates over the other
Metropolitan television stations. The
program features Miss Sutherland,
Margreta Elkins and the London Sym-
phony Orchestra.

New program = Frankly Speaking, a
three-hour discussion program has made
its debut on WEEI Boston (8:30-11:30
p.m.) with Jim Glatis, former FBI
undercover agent and lecturer on Com-
munism, as host. The new radio pro-
gram will feature a different guest each
evening and will enable WEEI listeners
to participate by telephoning their ques-
tions in while the show is in progress.

Syndicator named = TV Marketeers
Inc. has been named sales representa-
tive by Bing Crosby Productions and
Jack Douglas for their series Across
the Seven Seas, 30 half-hour travel ad-
venture episodes produced in color.

Bozo boom = The complete Bozo The
Clown library has been sold by Jayark
Films in four Southeast Asia markets—
Hong Kong, Singapore, Bangkok and
the Federated States of Malaysia. The
series of 156 five-minute episodes and
52 Bozo's Cartoon Storybook adven-
tures is also showing in Japan, Saudi
Arabia, Australia, New Zealand,
Mexico, Germany and Uruguay, as
well as 185 U. 8. markets.

Six Pac selling » TV Marketeers has
reported sales in 11 European countries
of its “TV Six Pac” series of six hour-
length television specials. The programs
were produced by Victor Borge and
Geoffrey Selden.

TFE will take part
at NAB convention

Television film distributors met in
New York last week and formed Tele-
vision Film Exhibit *64, an event to run
coincidentally with the National Asso-
ciation of Broadcasters convention in
Chicago April 5-8. Distributors held
TFE '63 this past spring and its success
resulted in a decision to present the
exhibit again.

The new executive committee is
made up of Richard Carlton, Trans-
Lux Television Corp. and Alan Silver-
bach, 20th Century-Fox Television Inc.,
co-chairmen; Harvey Victor, Jayark

Films Corp.; Barry Lawrence, United

Artists Television Inc.; Richard Harp-
er, MGM Television and Len Fire-
stone, Four Star Distribution Corp.

During TFE 63 distributors held
their exhibits at the Pick-Congress
hotel, north of the Conrad Hilton hotel,
site of the 1963 NAB convention.

CBS-TV schedules 2d
‘Town Meeting of World’

CBS last week said it would telecast
another Town Meeting of the World
this Tuesday, Oct. 15, at 8:30-9:30
a.m. EDT and will repeat the program
the following evening at 7:30 p.m. The
program, entitled “The Christian Revo-
lution,” will consider the forces striv-
ing toward reform, renewal and reunion
throughout the Christian world. Lead-
ing churchmen will participate from
pickup points in Rome, London and
Princeton, N. J.

The telecast will be live via Telstar
II, a second such use since the first
Town Meeting making use of the com-
munications satellite in July (BRroabp-
CASTING, July 15). Eric Sevareid will
serve as anchorman in New York for
the joint project of the British Broad-
casting Corp. and CBS News.

AFTRA local reveais
L.A. wage demands

Parity in wage scales for the seven
VHF TV stations in Los Angeles and
for the major radio stations of the
city is being sought by the Los Angeles
local of the American Federation of
Television and Radio Artists in negoti-
ations for new contracts with the broad-
casters of the community. The present
base pay for staff announcers, $180 a
week, will rise to $210 at the network-
owned or affiliated radio and TV sta-
tions if AFTRA demands are met.

The four independent VHF TV sta-
tions, whose base rate for announcers
is now $175, are being asked for a $35-
a-week pay boost for staff announcers,
bringing their base pay also to $210 a
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0Old radio shows never die

CBS Radio is embarking on a
project under which recordings
of old comedy shows starring Ed-
gar Bergen and Charlie McCar-
thy, George Burns and OGracie
Allen and others would be carried
on the network for a Sunday,
half-hour show. The network is
negotiating with the Martini &
Rossi Corp., maker of vermouth
and wines, but a final decision has
not been made. Reach, McClin-
ton & Co., New York, M&R’s
agency, is understood to have in-
itiated the project.

week. Independent radio stations KFWB,
KLac, KMPC and KpPoL Los Angeles,
plus KRLA Pasadena and KSFo San Fran-
cisco, which have traditionally had a
lower scale than the network outlets,
will be upgraded to the same “Class
A” status and the same AFTRA pay
scale. In addition to the wage hike,
AFTRA is asking a 6%-hour day, five-
day, 32% -hour week for staff announc-
ers. Annual wage guarantees and sub-
stantial increases in fees are also being

sought for staff men.

The Los Angeles AFTRA local also
is asking for “significant” increases in
fees for commercial announcers on
major league baseball and professional
and collegiate basketball broadcasts,
both TV and radio, vacations with pay
for TV performers working for a single
producer for 52 weeks, a 20% in-
crease in fees for free lance local and
regional radio work. The union also
seeks to delete the discount now al-
lowed for work on five-a-week programs
(bringing the week’s pay to only slightly
over three times the single show rate),
so that the performer would receive
full pay for each broadcast.

Worldwide newsfilm unit
opened by ABC News

ABC News has launched a newsfilm
unit that operates at 10 locations in the
U. S., Europe and Asia. The new op-
eration, designed to provide more com-
plete visual news coverage, is staffed
by more than 50 cameramen, sound-
men and technicians. In addition to its
own camera crews, ABC News will
utilize filming facilities available at most
of its affiliated stations.

ABC said it has invested more than

EQUIPMENT & ENGINEERING

Lining up early

A contract with wxyz-tv De-
troit for Four Star’s Rifleman ser-
ies carries the option to delay the
start of the playing dates until
January 1965. Len Firestone, vice
president and general manager of
the distribution company, noted
the late starting date points up this
fact-of-life in the syndication busi-
ness: “Quality off-network prod-
uct is going to become scarcer
and scarcer,” and stations there-
fore are stockpiling them.

A second “‘unusual” contract
was signed with xTTs-TV Spring-
field, Mo., calling for the purchase
of four company series—Rifle-
man, Zane Grey Theater, Detec-
tives and The Law and Mr. Jones.
The station plans to slot the Four
Star series on weekday evenings
in the 7-7:30 p.m. time period.

$500,000 in equipment and processing
facilities for the new unit. Laboratories
at ABC studios in New York and Wash-
ington will make possible prompt film
processing and televising.

Meanwhile, back at the drawing board

ENGINEERS AT WORK ON DISC-TO-CARTRIDGE PROBLEM

Two National Association of Broad-
casters technical committees are sprint-
ing along to bring succor to broadcast-
ers and agency men in the current ET’s-
to-tape cartridge controversy. Every in-
dication is that, like most of broadcast-
ing’s technical problems, the engineers
will find a way. '

For the last six months there have
been rumblings from Madison Avenue
advertising circles complaining that
there is a loss of audio quality when

s #
Mr. Bartlett
80
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electrical transcriptions are transferred
to tape cartridges (BROADCASTING, Sept.
30, June 17, 3). The alarm has become
so widespread that the august J. Walter
Thompson agency issued ‘“verboten”
orders with buys it sent out last month
for Ford and other accounts.

To George Bartlett, manager of
NAB’s engineering department, the
complaints are not new. For over a
year now, two NAB technical commit-
tees have been working to set up stand-

Mr. Beville

ards for discs and for tape cartridges
that will “take care of both ends of
the problem—the turntable and the tape
cartridge,” according to Mr. Bartlett.

The audio standards committee,
headed by A. Prose Walker, Collins
Radio Co., is working to establish up-
to-date disc standards. Standards for
ET’s go back to 1953 and Mr. Walker
and his group have pretty well ham-
mered out criteria for today’s turn-
tables. The new standards, including
an audio test disc, will be submitted to
the radio board of NAB when it meets
early next year. Approval is expected.

The tape cartridge standards com-
mittee, which is led by Ross Beville,
Broadcast Electronics Inc., expects to
have its standards ready before the end
of the year, also in time to submit to
the radio board. It, too, is expected to
be approved without too much fuss.
The tape cartridge standards also will
include a test tape to help broadcasters
make sure their tape equipment is up
to par.

“This ought to take care of all the
complaints,” Mr. Bartlett observed the
other day, “except for one thing. That’s
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%y Tubes designed from the user’s viewpoint

i | ...use them wherever reliability is essential

When reliability really counts —as it does in
industrial control applications —be sure with
tubes custom-designed and tested for the job.

Sylvania engineers traveled the country —
met with engineers and maintenance groups in
broadecasting, public service radio, industry,
the airlines —listened to their problems and
studied them. From this camée GB Gold Brand,
a superior line of new and upgraded tubes,

each tailor-made to a specific job. A given tube
may have, for example, low noise, exceptional
stability or vibration resistance. Qr a criticai
parameter may be as much as three times
the usual value. In each case, performance and
reliability have been verified by actual user ex-
perience as well as laboratory testing.

This extra effort has paid off. *'Excellent
results,’” says an airline official. “*No failures,”

reports a highway patrol department. ‘‘Hun-
dreds of dollars saved in program interrup-
tions,'’ reports a TV station. *'Less costly in the
long run,"” discovered a county government.
Similar results can be yours with a truly reli-
able, genuinely interchangeable GB Gold Brand
Tube.

Electronic Tubes Division, Sylvania Electric
Products In¢., 1100 Main St., Buffalo 9, N. Y.

AVAILABLE FROM YOUR SYLVANIA INDUSTRIAL TUBE DISTRIBUTOR

SYLVANIA

SUBSIDIARY OF

GENERAL TELEPHONE &EZEL’T/?U/VIL’S
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the technician who does the transfering
from ET’s to tape cartridges. I don’t
think we’re in a position yet to set
standards for him.”

NAB To Blame = Meanwhile, blame
for the problem is laid at the door of
the NAB because it has been instru-
mental in persuading the FCC to relax

~.operator requirements while at the same
;'g,time equipment has become more com-
lplex.

‘This charge was made by Harold
Schadf, chief engineer of WRFD-AM-FM
Columbus, Ohio, one of the Peoples
Broadcasting Co. stations.

In an Oct. 1 letter to Mr. Bartlett,
Mr. Schaaf said:

“Station management seems to have
been sold on the idea that automation
is a means of eliminating operating
personnel. So much so that many sta-

tions have purchased new, complicated
equipment, reduced their engineering
staffs to a skeleton force and turned
over the operation of the equipment to
whichever announcer may be handy.
The engineering staffs that remain at
many stations—because of the relaxed
rules—have not enough time for the
maintenance that the equipment re-
quires or in some cases can hardly be
classed as technicians since they are on
the payroli only to satisfy the minimum
requirements and not because of tech-
nical ability. . .”

The answer is improved design and
modifications on existing equipment,
willingness on the part of station man-
agement to pay for proper operation
and maintenance and improvement of
skills by station personnel, Mr., Schaaf
declared.

Spectrum-saving device due around 2000
ADORIAN SEES RETURN TO FILM FOR TV SHOW RECORDING

Paul Adorian, managing director of
Associated Rediffusion Ltd., London,
told the Canadian Electronics Confer-
ence at Toronto that research has re-
vealed the possibility of doubling the
present television channel space avail-
able.

“It would make it possible to trans-
mit and receive twice as many TV pro-
grams as today,” he told the engineer-
ing audience.

Because of the tremendous cost of
the changeover, he does not expect us-
ing this new TV transmission until
early in the next century.

He saw the present system of trans-
mission as extremely wasteful of radio
spectrum space. At present a picture
has to be scanned 30 times a second.
The new system would eliminate the
waste by using a memory device. When
scanning was done, new pictures would
be compared with old ones in the mem-
ory device, and only the new informa-

TV set sales jump

Television sets achieved a big-
ger gain in sales than any other
merchandise category in depart-
ment stores for fiscal 1962, a new
report by the Controllers’ Con-
gress of the National Retail Mer-
chants Association disclosed last
week. TV receivers (plus other
electric housewares) marked a
leading 17% sales jump in 1962
over the previous year for branch
stores while TV sales in the big
urban stores scored the highest
category gain of 9%. Radio-TV-
phonograph departments also en-
joyed major gains, the report said.
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tion would be transmitted. Receivers
also would contain a memory device.

As a result only about 30 to 45% of
the spectrum space now necessary
would be used.

Mr. Adorian also felt that in a few
years TV will return to the use of film
for program recording, instead of video
tape. He said tape is difficult for a
highly skilled producer to edit, and
produces distorted pictures after mul-
tiple rerecordings. Perhaps only 15%
of the world’s TV stations can afford
tape, he noted.

He also urged TV manufacturers to
develop a receiver which would be able
to receive both American and European
pictures. He claimed the converting of
pictures transmitted by the Telstar satel-
lite to meet local standards by a cen-
tral retransmitting station distorted the
picture.

In California = Moving to the West
Coast, Mr. Adorian spent Wednesday
{Oct. 9) answering questions, at a Hol-
lywood Press Club dinner and at a news
conference.

Mr. Adorian said his company, which
programs the London commercial TV
station Monday through Friday, has a
prime time rate of $5,600 for a one-
minute spot, with a surcharge for place-
ment in or near a program selected by
the advertiser. No program sponsorship
is permitted in English TV, he said,
but spots may be broadcast adjacent to
programs or at natural breaks (such as
between periods of a sporting event,
acts of a drama) within the program.
Other subjects he touched on included:

= Financial: Sale of the commercial
spots brings Associated Rediffusion an
annual income of about $42 million
and a profit of about $16.8 million be-
fore taxes. When new licenses are

issued next July, they will carry a
greatly increased tax load levied on the
basis of no tax on the first $4.25 million
of profit, 25% on the next $17 million
and 45% on everything over $21 mil-
lion, which would amount to about 4
million pounds ($11.2 million). “Then,
of course, we pay a corporate income
tax after that,” he added wryly. “No-
body is happy about it, but it still leaves
us with a profit.”

= ETV: Associated Rediffusion now
programs five hours a week of in-school
educational material during the school
year, with about 5,000 schools using
the programs out of 25,000 which
could. Now voluntary, this ETV serv-
ice will become compulsory under the
new license, as will some adult educa-
tional programing in the evening hours.

= Program Imports: The 14% limit
of programs produced outside the
United Kingdom is set by usage, not
by law. Mr. Adorian, noting that this
is appreciably higher than the volume
of British programs broadcast in the
U. S., the British would buy more
U. §. said that if we bought more shows
from Britain there is no doubt the
British would buy more from us.

New RCA tubes getting
extended warranty

RCA Electronic Components and
Devices reports that all RCA-5820A
image orthicon tubes sold to distributers
after Oct. 1 are being backed up by a
warranty based on 750 hours, instead
of the previous base of 500 hours. RCA
said last week, the new warranty policy
“was made possible by many improve-
ments in basic design, materials, manu-
facturing techniques, quality control
and test procedures.”

The RCA-5820A is a three-inch in
diameter tube which features tight lim-
its on resolution, signal-to-noise, ratio,
sensitivity and uniformity of back-
ground.

New lens for TV commercials

A new motion picture lens permitting
“swing sweep focus” in television com-
mercials for greater attention and em-
phasis has been developed by Fred A,
Niles Communication Centers. The new
lens is available at the Niles studios in
Hollywood, Chicago and New York.

President Fred A. Niles explained
that the new lens allows exact focus-
control of all portions of the picture
frame so that the point of interest is
sharp with all other aspects “softened.”
Also, a narrow plane of focus now can
be moved through a scene in any direc-
tion like the sweep of a spotlight. The
new lens was developed under the direc-
tion of Lionel Grover, vice president
and general manager of Niles’s Holly-
wood studio.
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But Qur Coverage Is Tremendous!

When it comes to television audience research, ARB does have the coverage. PROOF: Of the Top
Twelve advertising agencies in terms of television billing, eleven are full-package subscribers. Thirty-
seven of the Top Fifty are also ARB full-package clients. Yet, that's only part of the story. Regional
and partial package subscribers to ARB research include important advertisers and agencies across the
country.

More television time is now bought on the basis of ARB reports than ever before . . . and with good
reason. With the increased sample size, twice as many families are
providing vital audience information for media planning and buying 7\ AMERICAN

S - e y

decisions . . . based on more than 600 local survey§ in 2_40 television A R B RESEARCH
markets . . . and seven national surveys of network audience. If you
haven't investigated the many advantages of ARB research services N 4 BUREAU
available this season, let us bring you up-to-date soon! DIVISION ©OF C-E-I-R INC.



INTERNATIONAL

ENGLISH TECHNICIANS MAY STRIKE

Elvin threatens nationwide stoppage for commercial TV

George Elvin, general secretary of
the Association of Cinematograph,
Television and Allied Technicians of
- Great Britain, has said that there is a
danger of a nationwide commercial tele-
vision strike over the jobs of several
members working for Wales, West and
North Television Ltd. He hoped that
the dispute could be settled peacefully.

The general council of the association
has agreed to a resolution that “The
Independent Television Authority ac-
cept their responsibility for the closure
of Wales, West and North and in the
absence of such the general council
should call for a national stoppage in
commercial television.”

Mr. Elvin contends that commercial
television is a sufficiently profitable in-
dustry and that a trade union should not
stand by and let members lose their
jobs.

The resolution was received by the
union’s general council from the tele-
vision branch committee and was ac-
cepted on the understanding that it
applied to the independent television
companies as well as ITA.

With 3,000 members in television,
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299 ATLANTIC AVE., BOSTON, MASSACHUSETTS

there is no doubt that the union could
bring the commercial network to a halt.
Talks are still going on between Sir
Robert Fraser, ITA director-general,
and John Baxter of Wales, West and
North Television Ltd. which is in a
weak financial position. The company
is being taken over by another program
contractor, Television Wales and the
West Ltd. (See story below.)

Mr. Elvin claims that this situation
has been caused by mismanagement,
the main factor being the allocation of
unviable areas to small television com-
panies.

When ITA announced its new con-
tract proposals, it said there would be
only one contract available for Wales
and the West of England, the area
where- two companies are currently op-
erating.

Wales offer accepted

The offer by Television Wales and
the West Ltd. for the shares of Wales
West and North Television Ltd. has
been accepted. It involves a cash
settlement to creditors of a maximum

| AMCI antennas
o TV and FM

® Omnidirectional TV and FM

Transmitting Antennas

e Directional TV and FM

Transmitting Antennas

Tower-mounted TV and FM

Transmitting Antennas

Standby TV and FM

Transmitting Antennas

® Diplexers ;
e Vestigial Sideband Filters =N
e Coaxial Switches e

and Transfer Panels |

e Power Dividers and other Fittings
Write for information and catalog.

of $616,000 of libilities and an offer
to WWN shareholders to exchange their
shares for those of TWW.

An issue of just over 250,000 new
TWW shares would be involved with
a current market value of over $616,-
000. Total losses of WWN are shown
as $793,758 at July 28 after having
been on the air 10 months.

TWW and other commercial televi-
sion companies have provisionally
waived all charges due to them for
programs networked to WWN. This,
with other debt cancellations brings
losses down to just over $560,000.

The WWN board says there is no
prospect of the company continuing in
business and being able to pay its
creditors before its present license ex-
pires next July. It accepts the offer in
respect of its own holdings and will
resign if it goes through. A condition
of the bid is that TWW should obtain a
renewal of its license from ITA as
contractor for Wales and the West of
England.

Strouse impressed
with RFE approach

Radio Free Europe is deadly serious
in its broadcasts—by refugees from be-
hind the Iron Curtain to their brethren
still in their homelands under Com-
munist rule—and it has its success
stories too. '

One of them, brought back by Ben
Strouse, wwbpc-aM-FM  Washington,
from a recent trip of 35 civic leaders,
including broadcasters, is the story of a
Polish musician who fled his country
and is working for RFE.

Taking traditional Polish folk songs,
the musician has rescored them in a
modern jazz tempo and RFE has broad-
cast them back into Poland where the
songs have become exceedingly popular.
How does RFE know? Red Polish radio
stations have taped the musical broad-
casts and are broadcasting them to the
populace.

Mr. Strouse said he was “tremen-
dously impressed” with RFE operations.
The central news room in Munich is
like a network, he explained, with news
coming in from all over the continent
both on this side and on the other side
of the curtain. “RFE does an impres-
sive job of news analysis,”. Mr. Strouse
commented, nioting that its staff is
composed primarily of refugees from the
very countries RFE is trying to reach.

The nine-day tour of RFE facilities
included stops in Munich, Berlin and
other areas. Among the broadcast con-
tingent in the party, which left the
United States Sept. 28 and returned Oct.
7, were, in addition to Mr. Strouse:

BROADCASTING, October 14, 1963



Marlowe Froke, kpka Pittsburgh, Mrs.
Lee Jeter, KFLJ Durango, Colo.; Homer
Lane, xooL-aM-Tv Phoenix, Ariz.; Carl
E. Lee, wkzo Kalamazoo, Mich., and
Alan Newcombe, waT-wBTV(TY) Char-
lotte, N. C.

Radio for Burundi

The Central Africa Broadcasting Co.
(CABCO) has been granted permission
to operate broadcasting stations in the
newly-independent kingdom of Burundi,
formerly the Belgian protectorate of
Urundi.

The Burundi franchise, third granted
to missionary radio in African history,
authorizes CABCO to set up the sta-
tions in the interest of education, infor-
mation and inspiration. CABCO also
plans eventually to establish a technical
radio and program school for instruc-
tion in receiver servicing, assembly,
procurement and distribution.

St. John's to get channel 8

Canadian Broadcasting Corp. has
been licensed to operate a television sta-
tion at St. John’s, Nfid., on channel 8
with 196 kw video and 98 kw audio.

Board of Broadcast Governors had

recommended the CBC's request for the
station on April 5, but the application
had been fought by cJoN-Tv St. John's,
which said the area could not econom-
ically stand a second TV station. CJoN-
TV is a primary station on the CBC-TV
national network, but will leave CBC
when the new CBC station goes on the
air. Cyon-Tv will likely join Canada’s
second TV chain, CTV Television Net-
work.

Canadian set sales up

Radio and television receivers made-
in-Canada sold in larger volume in the
first seven months of this year as
compared with the January-July period
last year, according to figures of the
Dominion Bureau of Statistics, Ottawa.
Canadian-made radio receiver sales in
the period totaled 359,574 units as
against 328,848 last year. Canadian-
made TV receiver sales were up slightly
this year to 203,367 units compared
with 202,834 last year. Imported radio
receivers, mostly transistorized, in the
first four months of this year totaled
172,009 units, while 6,220 TV receivers
were imported in the January-April
period.

Of the 359,574 Canadian-made radio
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receivers sold this year, 192,360 were
automobile receivers, and 173,695 of
these were sold in the province of On-
tario.

Gardner joins 3 agencies
in Italian-based firm

Gardner Advertising Co. (offices in
New York, St. Louis and Hollywood)
plans to join three European agencies
in the formation of a new corporation
with headquarters in Milan, Italy.

The new agency, which will be in
operation early next year, will associate
Gardner with Publicis, largest advertis-
ing agency in France; Butler & Gardner
Ltd., London affiliate of Gardner; and
Studio Tecnico Italiano Pubblicita, a
Milan firm known as STIP. Filippo
Theodoli, a Gardner vice president, will
serve as president and managing board
director of the new organization—to
be called Publicis, Gardner, Butler e
Stip SpA.

Charles E. Claggett, Gardner presi-
dent, said last week that the new agency
will operate under a contract giving
Gardner management control. Mr.
Claggett also expressed hope that other
countries will eventually be represented
in the international corporation.

RCA sales and earnings hit new high

NBC AND TV SET SALES LEAD WAY AS PROFITS CLIMB 44% IN QUARTER

With sales of television sets and earn-
ings of NBC leading the way, an RCA
financial statement issued last week
showed third-quarter profits up 44%
over the same quarter in 1962. Sales
and earnings for the first nine months
of 1963 topped all previous nine-month
figures in the company’s history, spark-
ing a sharp climb on the stock market.

RCA reached another 1963 high
Thursday when it went to 78%, up
3% from the day before. It was the
sixth most active issue on the exchange
Thursday.

Profits after taxes for the first nine
months climbed 29% over the 1962
three-quarter level on a business volume
gain of 4%.

For the 10th consecutive quarter
RCA had an increase in profit over
the similar quarter of the preceding
year.

RCA Chairman David Sarnoff and
President Elmer W. Engstrom attrib-
uted the nine-month profit picture to:

" A gain in TV set and tube sales
which included a color set sales pick-up
of 65% over the first three quarters of
1962.

" A 70% increase in the earnings of
NBC over the same period.
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= Movement toward profitability of
electronic data processing business with
a profit expected before the end of
1564.

General Sarnoff and Dr. Engstrom
pointed to a continuing rise in earnings
to sales ratio, noting that “in the first
nine months of 1962 the percentage in-
crease in RCA’s earnings was nearly
three times the percentage increase in
sales; in the comparable period of 1963
profits have risen by a seven times
greater percentage than the rise in
sales.”

Nine months ended
Sept. 30

1963 1962
Net profit per
share of common
stock* $2.40 $1.88

Products and
services sold
Cost of operations
Profit before
federal taxes
on income
Federal taxes
on income
Net profit for
nine months

1,314,000,000 1,265,500,000
1,222,300,000 1,195,600,000
91,700,000
47,500.000 35,600,000
44,200,000 34,300,000

Three months ended

69,900,000

Sept. 30
1963 1962

Net profit per

share of

common stock $0.80 $0.56
Products and

services sold 436.700,000  411,600.000
Cost of operations 405,900,000 390,300,000

Profit before
federal taxes
on income

Federal taxes

on income 16,000,000 11,000,000
Net profit for

the quarter 14,800,000 10,300,000

*Average number of shares during nine-
month periods: 1963, 17,390,000 shares; 1962,
16,947,000 shares.

Net profits reported above are necessarily
based in part on approximations and are
subject to audit and year-end adjustments.

TV series holster
Wrather revenue

The television series, Lassie, The
Lone Ranger and Sergeant Preston of
the Yukon, continue to be important
revenue producers, the Wrather Corp.
reported last week in issuing its annual
report for the fiscal year ended June
30.

A five-part series of Lassie episodes
in color was not only telecast in the
1962-63 season but the five half-hour
segments were subsequently combined
into a feature-length color motion pic-
ture, under the title Lassie’s Great Ad-
venture, to be distributed by 20th Cen-
tury-Fox.

Wrather Corp.’s Telesynd Division,
has recently concluded a sale of Lassie,
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The New York Stock Exchange
has notified its members of tightened
regulations governing communica-
tion of market information to the
public including radio and television
presentations.

In a supplement to existing rules,
passed by the exchange’s board of
governors, broadcasting and speaking
appearances by personnel of member
firms, when undertaken on their own,
are brought under the general rules
controlling market letters and re-

Stock exchange adopts rules on broadcasts

search reports.

Those broadcasting market infor-
mation, say the regulations, must be
identified as connected with the se-
curities industry. Their firms must
approve the activities which may not
interfere with fulltime performance
of member firm duties and any com-
pensation must be nominal. Ex-
change approval is required for ac-
tivittes which are not “broadly edu-
cational, or which are frequent or
regular.”

Lone Ranger and Sergeant Preston for
TV showing in Japan. Other Wrather
Corp. divisions are Muzak Corp., Dis-
neyland Hotel and A, C. Gilbert Co.
In September the company acquired a
one-third interest in Supplement Pub-
lishing Corp., publisher of Poise, a new
Sunday newspaper supplement. The
Stephens Marine division, operating at
a loss, has been sold. Mr. Wrather per-
sonally has a minority interest in Trans-
continent Television Corp.

12 months ended June 30:

1963 1962

Earned per
share *
Gross income **

3 51 .34
13,179,161.00 12,003.823.00

Costs and expense 10,555,335.00 9.602,148.00
amortization 1,683,960.00 1,683,444.00
Deprecjation and
Federal income
taxes 50.570.00 124,800.00
Net income 889,296.00 593,431.00

* Based on 1,753,200 shares outstanding at
June 30. 1963 and 1.750,000 shares outstand-
ing at June 30, 1962,

** Includes film rentals income of $2,748,-
755 in 1963 and $2,635,506 in 1962.

Metromedia '63 income
far ahead of 62 pace

Metromedia Inc. reported last week
that gross and net incomes for the first
39 weeks of the year and for the third
quarter, both ended on Sept. 29, in-
creased substantially over the corre-
sponding periods of 1962.

39 weeks ended

Sept. 30
1963 1962
Earned per share
Gross revenue

$1.28 $0.72
$45,680,000 $38,200,266
Net income 2,310,000 1.292,6

Cash flow 4,797,000 3,320,200
Cash flow per

share common 2.7 2.20
Number of shares

outstanding 1,746,464 1,707,682

Four Star net aided
by Powell insurance

Increases in both gross income and
net revenue for Four Star Television
was announced by Thomas J. McDer-
mott, president, and George A. Elber,
executive vice president, for company’s
fiscal year ended last June 29.

[t was noted that net income after
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taxes included nonrecurring revenue
amounting to $500,000, representing
company-held insurance policy on life
of Dick Powell, former board chairman
and one of founders of Four Star, who
died last January. Reflected also in fiscal
1962-63 earnings was “substantial write-
off” of costs incurred in development
of number of properties and pilot films
over last few years, it was said.
Year ended June 29:

1983 1962

$1.25 $1.20

793,501.00  734,077.00
22,076,740.00 19,962,980.00

Earned per share

Net income after
taxes

Gross income

Emerson earnings drop

A third-quarter financial statement
issued by Emerson Radio and Phono-
graph Corp. shows a 19 cent drop in
earnings per share from the earnings
figure reported last year for the 39
week period.

Thirty-nine weeks ended Aug. 3:

1563 1962
Earnings per share $0.60 $0.79
Consolidated net
earnings bhefore
federal taxes 2,786,866.00

Consolidated net
earnings after
federal taxes

1,351,566.00 1,787,431.00
Shares outstanding

2,268,897.00 2,268,897.00

Financial notes . ..

= Storer Broadcasting Co. declared a
regular quarterly dividend of 45 cents
a share on common stock, payable Dec.
9 to stockholders of record Nov. 22,
and 125 cents a share on Class B
common.

u The Qutlet Co., Providence, R, L,
department store which owns WJAR-AM-
Tv Providence and wpBO-AM-FM-Tv Or-
lando, Fla., declared a dividend of 25
cents a share, payable Nov, 1 to stock-
holders of record Oct. 22,

= A regular quarterly cash dividend of
12%2 cents a share and a 2% stock
dividend, payable Oct. 21 to holders
of record Sept. 30, has been declared
by the board of Technicolor Inc. In
announcing the action, Patrick J. Fraw-

ley Jr., board chairman and chief ex-
ecutive officer, said that the decision
reflected continued improvement in op-
erations and earnings and predicted
a profit for the consumer division in
1964,

» Stockholders of Reeves Broadcasting
& Development Corp. have approved
changing the name of the company to
Reeves Broadcasting Corp. J. Drayton
Hastie, president of Reeves, said the
new name more closely indicates the
principal activity of the organization.

= Metro-Goldwyn-Mayer’s board of di-
rectors has voted a quarterly divi-
dend of 37%% cents payable to stock-
holders of record Sept. 27 on Oct. 15.

20th Century-Fox
profit up in first half

Sales from leasing 20th Century-Fox
feature pictures and syndication of sev-
eral TV series (Adventures in Paradise,
Dobie Gillis, Bus Stop, Follow the Sun
and Hong Kong) to networks and TV
stations at home and abroad are sub-
stantially in excess of sales in 1962, the
company has reported in announcing
first-half financial figures for the year.

The company also announced that it
will produce four pilots and prepare
five pilot scripts for network considera-
tion. One of them is Peyton Place,
based on Grace Metalious’s best seller.

Six months ended June 29:

1963 1962
$1.87 ($4.80
49,194,240.00 51,315,528.00
43,486,177.00 63,110,859.00
5,708,063.00 (11,795,331.00)

Earned per share®

Income

Expenses

Profit (or loss)
before taxes

Prfovislion lﬁ)r
ore come
taxesgn 947,470.00 961,126.00

Net earnings

(or loss) 4,760,593.00 (12,456,457.00)
*Based on 2,545,845 shares in both periods.

Sales, net income up
for Collins Radio

Improvement in both net sales and
net income for the fiscal year ended
Aug. 2 was scheduled to be reported by
Collins Radio Co. today (Oct. 14),

Arthur A. Collins will also announce
that the backlog of undelivered orders
rose from $230 million in 1962 to $241
million in 1963, with working capital
moving up from $43.4 million in 1962
to $52.2 million in 1963.

Mr. Collins will say that the reason
current earnings are not higher is be-
cause of planned investment in new
product development and product im-
provement, especially in communica-
tions and data processing systems.

Fiscal year ended Aug. 2:

1963 1962
Earned
per share 1.65 § 1.56
Net sales 250,092,826.00 207,775,637.00

3,682,132.00  2,677,324.00
BROADCASTING, October 14, 1363
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FATES & FORTUNES

BROADCAST ADVERTISING

g T, Maurice Lerman,

SIS creative group head at
Ted Bates & Co., New
York, elected VP. Mr.
Lerman joined Bates
in 1958,

Eugene N. Beesley,
president of Eli Lilly
and Co., elected to
board of directors of
Procter & Gamble Co., Cincinnati, fill-
ing vacancy created by retirement of
Frederick V. Geier, executive commit-
tee chairman of Cincinnati Milling Ma-
chine Co.

M. Lerman

Donald D. Halstead, account super-
visor at J. M. Mathes Inc., New York
advertising and PR agency, elected to
company’s board of directors.

John W. Haynes, former principal
and executive VP of Robinson &
Haynes, joins Los Angeles office of
Geyer, Morey, Ballard as VP.

Bernie llson, director of TV depart-
ment at Rogers and Cowan, New York,
resigns to open his own public relations
firm at 400 Madison Ave., that city.

Silas Ford, John R. Thompson and
William J. Case Jr. named product
managers in toilet articles division of

Committee changes

Reassignments of several mem-
bers of the Senate Judiciary Com-
mittee have been announced by
Senator James Q. Eastland (D-
Miss.), chairman.

Senator Quentin N. Burdick
(D-N.D.) was added to the Ju-
venile Delinquency Subcommittee,
a unit that has twice explored the
effects of TV violence and sex on
youngsters. Senator Thomas J.
Dodd (D-Conn.) is chairman.

Senators Sam J. Ewvin Jr. (D-
N.C.) and Edward M. Kennedy
(D-Mass.) were added to the
Antitrust and Monopoly Subcom-
mittee, headed by Senator Philip
A. Hart (D-Mich.).

The changes were made be-
cause of the death of Senator
Estes Kefauver (D-Tenn.)
(BROADCASTING, Aug. 19), Sena-
tor Eastland said.

Colgate-Palmolive Co., New York.

Calvin A. Nixon, senior buyer, pro-
moted to media account supervisor in
Detroit office of Young & Rubicam.
Vincent C. Skelton appointed director
of research. Robert R. Sawyer joins

Y&R's Detroit copy department.

Scott Elrod, advertising manager of
McGraw-Edison Co. for past four
years, joins Earle Ludgin & Co., Chi-
cago, as account executive.

William H. Buckman, previously with
John W. Shaw Adv., Chicago, joins
Earle Ludgin & Co. there as account
executive.

William G. White,
associate media direc-
tor and manager of
media department at
Cunningham & Walsh,

New York, elected
VP. Mr. White joined
C&W in 1953.

Donald L. Usher,
account executive in
Seattle office of McCann-Erickson, joins
Pritchard, Wood Inc., New York, as
assistant to J. Desmond Slattery, senior
VP-client services. Lilyan Browne joins
PW's creative department as copywriter.

Robert G. Andrus, art director; Dan-
iel E. Kelly, copy supervisor; and Carl
E. Behr and William C. Pool Jr., account
supervisors, all of Foote, Cone & Beld-
ing’s Chicago office, elected vice presi-
dents.

Nancy Wilson, songstress recording
for Capitol, has completed series of

Mr. White

None smaller

None lighter

None more fun to own

Model 6P-125
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It's the Mitsubishi 6" wide miniature TV receiver.
A prime example of Mitsubishi research and technology.

Special filter gives sharp, clear pictures,

construction (46 transistors and diodes!)
consumption down to a fraction of conventional
Sun visor, ear phones are standard.

Miniaturized
keeps power
models.
Whether Mitsubishi

turns its talents to miniature picture tubes or mammoth
power plants the same careful thought is always evident

in design and construction,
countries around the world
electrical products bearing
compact TV beauty today.

That's why people in 40
have come to depend upon
the mark, See this

MITSUBISHI ELECTRIC CORPORATION

Heod Office: Mitsubishi Denki Bldg., Marunouchl, Tokyo. Coble Address: MELCO TOKYO
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national! radio spots for California
Packing Co. (Del Monte tomato
sauce), produced by Alan Alch in
Hollywood for McCann-Erickson, San
Francisco. Miss Wilson has appointed
Charles H. Stern Agency, Hollywood,
as her representative in field of radio
and TV commercials.

John T. Dunford, formerly of Wes-
ley Associates, joins J. S. Fullerton Inc.,
New York advertising agency, as direc-
tor of media.

Richard McClena-
han, former senior
media director of
Guild, Bascom & Bon-
figli, San Francisco,
appointed director of
media for western di-

. ; vision of Fletcher
Mr. McClenah Richards, Calkins &
r. Mcllenahan  prolden, with head-

quarters in San Francisco.

Gwyn Collins named advertising re-
search manager for Ford division of
Ford Motor Co. Mr. Collins was for-
merly research development supervisor
at D’Arcy.

Jack W, Robinson joins staff of Wil-
liam Kostka and Associates, Denver ad-
vertising and PR agency.

Virginia Van' Cleve joins Roche,
Rickerd, Henri, Hurst Inc., Chicago,
as copywriter. Formerly she had been
with John W. Shaw Adv., Edward H.
. Weiss Co. and Compton Adv. there.

Brian R. Bremner, formerly with
Tatham-Laird, joins Needham, Louis &
Brorby, Chicago, as copywriter.

Stephen J. Chaseman, formerly with
Kenyon & Eckhardt, joins Kudner
Agency as copywriter. Charles Frank
Kafka also joins Kudner as copywriter.
He was with J. Walter Thompson.

Henry Hoople, radio-TV writer, joins
creative staff of MacManus, John &
Adams, Los Angeles, as copywriter. His
radio background includes six years as
head writer of Judy Canova Show, The
Gene Autry-Pat Buttram Show, The

NAB adds two field reps

The National Association of
Broadcasters last week announced
appointment of Paul R. Fry of
Omaha, Neb.,, and Ernest C.
Sanders of Davenport, lowa, as
members of its field staff.

Mr. Fry is former president of
Inland Broadcasting Co., Omaha,
and past director, secretary and
president of Nebraska Broadcast-
ers Association. He will make his
headquarters in Omaha and rep-
resent NAB in Michigan, Minne-
sota, Montana, Nebraska, North
and South Dakota, Wisconsin and
Wyoming.

Mr. Sanders has held various
executive posts at WOC-AM-TV
Davenport, and also was chief of
Armed Forces Radio Network in
Europe from 1941 through 1946.
He served as president of Iowa
Broadcasters Association in 1955,

Mr. Sanders, with headquarters
in Davenport, will represent NAB
in Arkansas, Illinois, Indiana,
Towa, Missouri and Ohio.

World of Money and The Jack Kirk-
wood Show. In TV he has written for
People Are Funny, Private Secretary,
The Bob Newhart Show, You Asked
For It, It Pays To Be Married and It
Could Be You.

Ernest Smith, VP of Sudler & Hen-
nessey, New York advertising agency,
appointed senior art director. David
Witt joins agency as account €xecutive,
and Rhoda DeVore named to copywrit-
ing staff. Marvin Schiller appointed
group copy chief.

THE MEDIA

Irving B. Hill, account executive at
wTaR Norfolk, Va., joins wcMs, that
city, as VP in charge of sales and mem-
ber of board of directors of WcMs
Radio Norfolk Inc., licensee of station.

R. C. CRISLER & CO., INC.

BUSINESS BROKERS FOR TV & RADIO PROPERTIES
LICENSED SECURITIES DEALERS
UNDERWRITING — FINANCING

CINCINNATI—

NEW YORK—

2y cmmem  Ce—conEmT—— o o

Richard C. Crisler, Paul E. Wagner, Alex Howard
5th/3rd Bonk Building, phone 381.7775

733 Thied Avenve, Svite 2105, phone MUrray Hill 7-8436
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Harold Gore elected VP of Johnston-
Taylor Broadcasting Inc. Mr. Gore has
been general manager of broadcast
group’s WRvVM-aM-FM Rochester, N. Y.

John R. Speciale, former station
manager of wssv Petersburg, Va., ap-
pointed general manager of WRRR
Rockford, Ili. Ward Hartman named
station-sales manager. John Randall

joins WRRR’s announcing and produc-
tion staff.

Asa Stallworth Jr.,
general sales manager
of wiBr(Tv) Augus-
ta, Ga., appointed sta-
tion manager, replac-
ing Thomas J. Hen-
nesy, who moves to
9 & Claussen’s Bakeries, a

3 division of Fuqua In-
Mr. Stallworth  j\giries Inc., Ecensee
of wiBr(Tv). John Radeck, wJsF op-
erations manager, promoted to local
sales manager. Ralph McFarland and
Larry Bennett appointed production
supervisor and assistant production su-
pervisor, respectively.

John Brubaker, former general sales
manager of WFBG-AM-FM-Tv Altoona,
Pa., joins VIP Radio Inc. as general
manager of WFyl Mineola, N. Y.

Hundley Griffith, manager of wWBCR
Christianburg, Va., appointed general
manager of wrLL Lynchburg, Va.

Richard N. Hughes,
for past four years
president and general
manager of WQRS-FM
Detroit, appointed di-
rector of advertising
and promotion for
WXYZ-TV, that city.

Dale Moudy, wING
Dayton, Ohio, and
Robert Earfe, wiBr Baton Rouge, La.,
elected chairman and vice chairman,
respectively, of Association of Inde-
pendent Metropelitan Stations. They
succeed Chairman Lee Allan Smith,
wkY Oklahoma City, and Vice Chair-
man Milt Hall, xwss Wichita, who
both served for two years. Dave Mor-
ris, kNUz Houston, elected membership
chairman, succeeding Jack Roth, xono
San Antonio.

: I-.‘,_' o
Mr. Hughes

Alan Fischler, director of award pro-
grams division of National Telefilm As-
sociates, joins John Poole Broadcasting
Co. as station manager of KGLM Avalon
and xBIG(FM) Los Angeles, both Cali-
fornia.

James G. Barrett, member of public
relations staff of New York State At-
torney General Louis J. Lefkowitz, ap-
pointed station manager of Fordham
University’s wrFUV-FM New York. Mr.
Barrett succeeds Harvey J. Humphrey
Jr., who has been named associate di-

BROADCASTING, October 14, 1963



MBA elects Douglas

Harold Doug-
las, xMmMo Mar-
shall, elected
president of Mis-
souri Broadcast-
ers Association,
succeeding Don
C. Dailey, xGBx -
Springfield. Oth- e
er ofgcers elect- Mr. Douglas
ed: William McKibben, wiL St.
Louis, VP; and William Natsch
Jr., kwos Jefferson City, secretary-
treasurer. Directors are James
Collins, xFMo Flat River; D. T.
Knight, xope-Tv Joplin; Kenneth
Heady, xcmo Kansas City, and
Mr. Dailey.

rector of electronic learning laboratory
at Fordham’s Rose Hill campus.

Ronald Hickman, wnNJ Newton,
elected president of New Jersey Broad-
casters Association last week at two-
day meeting in Atlantic City. Henry
Behre, wera Plainfield, elected VP, and
Arnold Zucker, radio-TV coordinator
at Rutgers University, reappointed sec-
retary-treasurer.

H. G. (Buck) Harris, formerly with
sales department of wbpBJ Roanoke,
Va., joins Ohio Stations Representa-
tives, Cleveland, as account executive.

Jack Simpson, VP of Resort Air-
lines, joins woL Washington as account
executive handling client contact, ad-
vertising and merchandising.

Charles H. Hine, member of sales
department of wTOB Winston-Salem,
N. C, joins wGHp-Tv Winston-Salem-
Greensboro-High Point, N. C., as ac-
_count executive.

Automation

Has it helped others? Can it help you? How
many approaches t0 automation are available?

What can IGM offer you? Equipment, straight
music, announced programming, custom program-
ming, and over 4 years of experience in produc-
tion and mre of automation! Write.for our bro-
chure, "THE WHY AND HOW OF AUTOMATION.”

Main Office and Plant

In New York City
P.O. Box 943

TELE-MEASUREMENTS, Inc.
Bellingham, Wash. 45 W. 45th St.
7334567 (Area 206)  581-9020 (Area 212)
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George Skinner appointed station
manager, WNBC New York effective
Oct. 28 succeeding George S. Dietrich,
who has announced his resignation. Mr.
Skinner moves to wnNBc from Katz
Agency, station representative, where
he has been director of programing
services and program consultant. He

Dan Katz, former manager of wMT-
FM Cedar Rapids, Iowa, joins New
York TV staff of The Katz Agency.
Dan Katz is son of Eugene Katz, presi-
dent of station representative firm.

Rick Hutto, announcer and program
director at wxTx (Jacksonville) At-
lantic Beach, Fla., joins staff of wrNT
Tallahassee, Fla..

William R. Reier joins sales staff of
wbGY Minneapolis-St. Paul, Minn.

Newton N. Minow,
former FCC chair-
man and now execu-
tive VP of Encyclo-
pedia Britannica Inc.,
elected to board of
National Educational
Television. NET pro-
vides cultural and in- .
formational programs Mr. Minow
weekly to noncommercial, ETV sta-
tions. Mr. Minow, former law partner
and administrative assistant to Adlai E.
Stevenson, was appointed FCC chair-
man by President Kennedy in 1961,
and resigned from post last spring.

John C. Liddy, formerly with Rob-
ert E. Eastman & Co., joins sales staff
of Roger O’Connor, New York.

James L. Shannon, former national
sales service representative for wic(Tv)
Pittsburgh, joins sales staff of KDka-
AM-FM, that city.

Lynn F. Avery,
member of WwWTVM
(tv) Columbus, Ga.,
sales staff for past
four years, named
sales manager.

v

Richard J. Ander-
son, chief engineer of -
KOVR(TV)  Stockton- Mr. Avery
Sacramento,  Calif.,

named engineering manager of Metro-
politan Broadcasting's KLAC-AM-FM and
KTTv(TV), both Los Angeles.

Gil Henry, former program director
of xR Seattle, joins KHOW Denver as
air personality-program director. Roy
Gunderson, Vince Paul and Bill King
join KHOW as air personalities.

Richard Bolen, announcer and pro-
graming assistant at KALB-FM Alex-
andria, La., to program director.

Ted Swanson, stage manager for The
Big News on kNXT{Tv) Los Angeles
since program’s inception in 1961, ap-
pointed public affairs producer at sta-
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LeRoy Col-
lins, president
of National As-
sociation of
Broadcasters,
last week an-
nounced ap-
pointment of 10-
man committee
to plan for
Broadcast Engi-
neering Confer-
ence held each
year as part of NAB annual conven-
tion.

The 1964 convention will be held
in Chicago at Conrad Hilton hotel
April 5-8.

Clyde M. Hunt, VP in charge of
engineering for Post-Newsweek Sta-
tions, Washington, was named chair-
man of engineering conference com-

Mr. Hunt

Hunt named chairman of NAB engineering group

mittee. Appointed to serve with Mr.
Hunt were:

Malcolm M. Burleson, VP for en-
gineering, Metromedia Inc., Wash-
ington; James H. Butts, director of
engineering, Mullins Broadcasting
Co., Denver; William S. Duttera,
director of allocations engineering,
NBC, New York; Leslie S. Learned,
director of engineering, Mutual
Broadcasting System, New York."

Frank Marx, president of engineer-
ing division, ABC, New York;
James D. Parker, director of TV r-f
engineering, CBS-TV network, New
York; Russell Pope, chief engineer
of Golden Empire Broadcasting Co.,
Chico, Calif.; Wilson Raney, chief

engineer of Cowles Broadcasting
Service, Memphis; and Orrin W.
Towner, director of engineering,

WHas Inc., Louisville, Ky,

tion, He fills position vacated by Joe
Sands, who is now director of produc-
tions. Lee Posselt, film distributor for
KNXT news, promoted to stage man-
ager, and Frank Uster leaves his stage
manager post to become associate di-

rector.

Robert R. Saracen,
account executive at
weaN - Tv  Portland,
Me., for past two
years, promoted to lo-
cal sales manager. Mr.
Saracen, formerly of
wccM Lawrence,
- Mass., joined Guy
Mr. Saracen Gannett Broadcasting
Services in 1958 as member of WGAN
radio sales department.

Peri Cousins Harper named program
director of wLis New York. She was
previously creative program and pro-
duction supervisor.

Larry Dean appointed program direc-
tor of wwiN Baltimore.

Mark Evans, VP in charge of public
affairs for Metromedia Inc., named gen-
eral chairman of Washington Cherry
Blossom Festival, April 7-12, 1964,

Norman Taylor, previously with Met-
romedia Television Sales in New York
and San Francisco, joins sales staff of
KNxT(Tv) Los Angeles as account eX-
ecutive. He replaces Mike Keating,
who has been transferred to San Fran-
cisco office of CTS National Sales,

David Gordon, with Screen Gems
since 1962 and former director of day-
time programiing exploitation for CBS-
TV network, named publicity and ex-
ploitation director of wWNEwW-Tv New
York.
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Robert Cawley, former producer-di-
rector-writer for NBC in Hollywood,
joins xGo-Tv San Francisco as producer
of High School Football series.

Mitchell C. Tackley, wicy Malone,
N. Y., named to succeed Jack Burgess
as district 1 nonmetropolitan repre-
sentative on Mutual Affiliates Advisory
Committee. Mr. Burgess resigned from
MBS affiliates group when he left wosc
Oswego, N. Y.

John A. Chambers, national sales
manager of Container Corp. of America,
New York, joins national sales staff of
wic(Tv) Pittsburgh. Philip Marella,
wiic(Tv) local sales manager, named
assistant general sales manager.

Jay Loughrin, formerly with An-
drews-Yagemann Productions at Desi-
lu, joins merchandising department of
KTTV(TV) Los Angeles.

Judy West, head bookkeeper and sec-
retary at KoSA-TvV QOdessa, Tex., pro-
moted to business manager.

Rod Clefton, pro-
duction manager of
KHQ-AM-FM Spokane,
Wash., promoted to
program director.

Jim Dolan, general
manager of Waterloo
(Towa) baseball club
(Midwest League) and
formerly of WAIR-AM-
FM Winston-Salem, N. C., joins wroz
Evansville, Ind., as sportscaster and air
personality.

A

Mr. Clefton

A. James Ebel, general manager of
KOLN-TV Lincoln and kGIN-Tv Grand
Island, elected president of Nebraska
Broadcasters Association. Roger Lar-
son, xkFor Lincoln, elected VP, and

Richard Chapin, executive VP of Stuart
Stations, re-elected secretary-treasurer.
New directors are David Tucker, KFRs
Superior; George Haskell, KNEB Scotts-
bluff; John Miller, xcsr Chadron; Wil-
liam Whitlock, kuvr Holdrege; and
Harry Peck, knop-Tv North Platte,

George L. Davis, former air person-
ality at woobp Grand Rapids, Mich., to
wiGo Indianapolis in same capacity.

Joseph A. Haas appointed general
manager of wwca Gary, Ind,

John R. Canton, former program di-
rector of wraw Reading, Pa., joins
kubpL Kansas City as air personality.

Bob Grant joins announcing staff of
KABC-AM-FM Los Angeles.

PROGRAMING

Charles F. Simonelli, corporate VP
of Technicolor Inc. and a director of
Waldorf System Inc., elected to board
of directors of Walter Reade/Sterling
Inc., New York production firm.

Herbert |, Lazarus, director of oper-
ations, elected vice president of Tele-
synd, TV film distribution division of
Wrather Corp., New York.

Jerome H. Stanley and John Hinsey
named film programs director, program
administration, and manager of film
for NBC-TV

programs,
West Coast.

Richard M. Wool-
len, formerly VP in
charge of programs at
KTTv(TV) LoOS An-
geles, appointed direc-
tor of sales and pro- e D
graming for Desilu il
Sales, program distri- > |
bution subsidiary of e
Desilu Productions. 5 Ll
Before joining KTTv as program direc-
tor 11 years ago, Mr, Woollen had been
program manager of ABC Radio’s cen-
tral division.

respectively,

Maurice Hoffman, national sales man-
ager of Columbia Records Sales Corp.,
New York, promoted to general man-
ager, succeeding Kenneth Glancy, for-
mer CRSC VP, who has been named
to newly created position of VP for art-
ists and repertoire.

Ed Cooperstein, president of New
Jersey Television Broadcasting Corp.,
which plans to place channel 47 on air
next spring as commercial UHF sta-
tion, assumes added responsibilities as
director of two-hour Open End discus-
sion show, of which David Susskind is
host. Mr. Cooperstein was director of
Open End from 1958 to 1960.

Frank Teiford appointed executive
producer of Revue Studios’ new Destry
TV series, Mr. Telford had been work-
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ing with Roy Huggins, Revue VP, as
producer of Roncom-Revue’s Kraft
Suspense Theatre.

Harold L. Lipton, New York attorney,
appointed general counsel of National
General Corp., Beverly Hills, Calif.,
succeeding Harold Lasser, who resigned
to return to private practice. NGC op-
erates theaters in West and Midwest,
has diverse real estate holdings and is
active in vending machine and other
merchandising and has plans for closed
circuit pay TV theater network to start
operations next year.

Leon Ames, who portrayed title role
in Father of the Bride, CBS-TV series
few seasons back, has been signed as
new neighbor to Wilbur and Carol Post
in Mister Ed series on same network.
Late Larry Keating had played Posts’
neighbor.

Robert Knoechel, former West Coast
comptroller for United Artists Tele-
vision, joins production accounting de-
partment of Daystar Productions.

EQUIPMENT & ENGINEERING

Adron M. Miller named manager,
broadcast merchandising and West
Coast operations, RCA Broadcast and
Communications Products Division. Mr.
Miller has been manager for division’s
film recording and West Coast opera-
tions at Burbank, Calif. He will con-
tinue in this capacity while assuming
responsibility for merchandising of
RCA radio-TV broadcast equipment,
scientific instruments and industrial
television systems.

Fred J. Borch, executive VP of Gen-
eral Electric Co., elected president and
chief executive officer, effective Dec.
21, with Gerald L. Phillippe, GE pres-
ident, becoming chairman on that date.
Ralph J. Cordiner, chairman and chief
executive officer, announced last week
his intention to retire in December.

Dr. Homer Newell, director of Office
of Space Sciences, National Aeronaut-
ics & Space Administration, appointed
associate administrator for space sci-
ences and applications, in NASA re-
organization Nov. 1. Chain of com-
mand for communications satellites will
run from Leonard Jaffe, director of
communications, to Robert F. Garb-
arini, director of applications, to Mr.
Newell.

S. S. Krinsky, formerly with Telemet
Co. and Paramount Pictures TV divi-
sion, forms his own firm, S, S, Krinsky
& Associates, at 6311 Yucca Street,

Newsmen shift networks

Frank Reynolds and Hugh Hill
join news staff of ABC-owned
WwBKB(Tv) Chicago. They re.
signed fortnight ago from CBS-
owned wWBBM-TV there after pol-
icy differences (BROADCASTING,
Oct. 7). Sterling C. (Red) Quin-
lan, wBkB VP-general manager,
said station’s new mobile video
tape gear will be among tools
Messrs. Reynolds and Hill will
use in their expanded roles as
“investigative journalists.”

McHugh and Hoffman, Inc.
Consultants for
TV —Radio e Networks— Stations
Advertisers—Agencies
470-2 N, Woodward—Birmingham, Mich.
Area Code 313 = 644-9200
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Hollywood 28. Company will special-
ize in representing TV and telemeter-
ing instrumentation manufacturers.

Allan 8. Timms, former sales man-
ager of ITA Electronics, joins industrial
products division of Adler Electronics,
New Rochelle, N. Y., as field sales en-
gineer. Adler’s industrial products divi-
sion markets UHF TV broadcasting
and repeating equipment and educa-
tional TV systems.

Nicholas R. Mer-
curio, former manag-
er of manufacturing
for watch division of
Elgin National Watch
Co., Elgin, Ill., elect-
ed VP for manufac-
turing for Shure Bro-
thers Inc., Evanston,
I1l. Shure manufac-
tures microphones, high fidelity and
electronic components. In his new po-
sition, Mr. Mercurio will direct manu-
facturing operations for all Shure prod-
ucts.

Frank A. Ryan joins Houston Fear-
less Corp., Los Angeles, as director of
operations at corporation’s West Los
Angeles plant. Mr. Ryan will be re-
sponsible for manufacturing processes
and methods in production of film oroc-
essing equipment.

Alex Quiroga, color and technical co-
ordinator in Hollywood for NBC,
named recipient of 1963 Herbert T.
Kalmus Gold Medal Award of Society
of Motion Picture and Television Engi-
neers.

NEWS

Lioyd Dobyns appointed news direc-
tor of wavY-AM-Tv Norfolk-Ports-
mouth-Newport News, Va., replacing
Vern Jones, who resigned to accept
post of Washington bureau chief of
UPI Newsfilm. Jim Whipkey named
WAVY’s associate news director.

Robert T. Comey Jr., assistant man-
ager of New York Stock Exchange

Mr. Mercurio

news bureau, joins United Press Inter-
national promotion department, suc-
ceeding David J. Oestreicher, who
moves to UPD’s foreign news desk.

Don Lloyd, sportscaster at WizE
Springfield, Ohio, assumes added duties
as director of news and special events.

Stan Vainrib, Kenneth Bell and Jim
Strong join news staff of weBBM Chi-
cago as writers. Mr. Vainrib previously
was with waTv Birmingham, Ala., Mr.
Bell was with weN Chicago and Mr.
Strong switches from wBBM-TV.

Chester Curtis, formerly of wHAM
Rochester, N. Y., joins news staff of
wToP-TV Washington.

Gary Kerr, formerly of kscy Sioux
City, Iowa, joins news staff of kTIv
(Tv), that city.

Keith Patterson joins staff of xTvB
(Tv) Boise, Idaho, as anchorman of
The Big News (Monday-Friday, 5:30-
6:30 p.m.) and as host of weekend va-
riety program, Periscope, 10 a.m.

Bob Hardt, local news reporter at
wxyz Detroit, named Morning Report
editor.

John J. Ryan joins Associated Press
as regional membership executive. Mr.
Ryan, who will deal with radio and TV
stations in New York State, has been
in advertising department at Albany
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Times-Union and Kunickerbocker News
for several years.

Norton Mockridge and Jimmy Wal-
lington join news staff of wcBS-aM-FM
New York.

INTERNATIONAL

William G. Moore joins BBDO in
newly created position of VP for inter-
national, New York. Mr. Moore was
formerly VP and account supervisor on
Ford and Eastman Kodak accounts at
J. Walter Thompson, New York and
Detroit. Bruce E. Crawford, senior
group head on American Tobacco a:-
count, elected to VP,

Ralph Snelgrove, cxvr-Tv and CxBB
Barrie, Ont., elected president of Radio
and Television Executives Club of To-
ronto, succeeding Ken Soble, cHCcH-TV
and ceML Hamilton, Ont. Sam Elber,
Canadian Sponsor, elected first VP;
William W. Vanderburgh, Coca-Cola
Ltd., second VP; Doug L. Breithaupt,
of Breithaupt, Milson & Benson Ltd.,
third VP; and T. Gordon Ferris, Radio
& Television Representatives Ltd., sec-
retary-treasurer.

Michael Connor named director of
Screen Gems sales in Germany. Mr.
Connor was group sales supervisor in
Germany for Columbia Pictures’ “Law-
rence of Arabia.”

Albert G. Hartigan joins international
division of Time-Life Broadcast Inc.
Mr. Hartigan will specialize in TV pro-
graming for foreign stations operations.
He was previously VP and general man-
ager of Video House, New York.

Jimmy Darin, formerly /of xNEwW
Spokane, Wash., joins cky Winnipeg,
Manitoba, Canada, as air personality-
program director. Peter Jackson, cky

NATAS PR appointments

Syd Eiges, VP of public infor-
mation for NBC, announced ap-
pointment of members to his pub-
licity and public relations commit-
tee for New York chapter of Na-
tional Academy of Television Arts
and Sciences.

They are: Alan J. Baker, NBC;
Robert Beusse, wor; Milton
Brown, NBC; Phil Cowan, wNEw;
Harry Feeney, CBS; Michael Fos-
ter, ABC; Sid Garfield, wcss;
George Hoover, warc; Robert
Kasmire, NBC; Arthur Kent,
NBC; Phil King, wcss; Dorothy
Leffler, CBS; William R. Morris,
TV Guide; George Norford, New
York State Commission for Hu-
man Rights; John Scuoppo,
NBC; Al Slep and Jay H. Smolin,
wnscC; Sylvia Spence, wNDT(TV);
Charles Steinberg, CBS; and
John Weitzel, wnyc.

The committee is responsible
for overseeing and advising on all
public relations aspects of the
New York chapter.

air personality, moves to CKLG Van-
couver, B. C. Dave Lyman, former CKY
program director, named station promo-
tion manager, replacing Bill Grogan,
who becomes sales promotion manager.

William S. MacDonald, formerly of
media research division of A. C. Niel-
sen Co., New York, joins Crane Adv.
Ltd. of London as account supervisor.

ALLIED FIELDS

Marian Searchinger elected VP of
literary department of Artists Agency
Corp., New York.

Sherlee Barish, formerly in sales ex-
ecutive posts with Official Films and
National Telefilm  Associates, has
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formed Broadcast Personnel Agency,
New York, an employment service in
radio-TV field exclusively. Office is
at 527 Madison Ave. Telephone is
Eldorado 5-2672.

Marvin W. Baiman,
manager of research
projects at NBC elect-
ed VP of R. H. Brus-
kin Associates, New
Brunswick, N.J., mar-
ket research firm. Mr.
Baiman joined NBC
in 1952 as statistical
analyst and has since
held positions of research associate,
project supervisor, supervisor of sur-
veys and manager of research studies.

Mr. Be;iman

John C. Smith, member of radio pro-
duction department for past eight years
at Southern Baptists’ Radio and Tele-
vision Commission in Fort Worth, Tex.,
named director of organization’s newly
formed program production section.
New unit will produce radio programs
for seasonal special events broadcasts.

Milton Robertson, producer of PM
West TV series for Westinghouse
Broadcasting Co., appointed director of
radio-TV fiims for National Tubercu-
losis Association.

DEATHS

Sidney N. Strotz,
65, former executive
VP of NBC, died Oct.
4 of heart attack at
Qjai (Calif.) Commu-
nity Hospital. In early
# 1930’s Mr. Strotz was
'a- ) president of Chicago
— Stadium Corp., which
Mr. Stortz promoted champion-
ship boxing matches and other public
entertainments. His knowledge of show
business prompted NBC to appoint
him VP in charge of programs. Mr.
Strotz was transferred to Hollywood
in 1941 as VP for West Coast opera-
tions and in 1948 was named adminis-
trative VP in charge of TV. He left
NBC in 1950 to become president of
Quaker State Coca-Cola Bottling Co. in
Pittsburgh, and recently moved to Glen-
dale, Calif.

Herbert Richardson, 57, Lisbon, Por-
tugal, representative for McGraw-Hill
and Newsweek and former NBC corre-
spondent, died of brain hemorrhage
Oct. 8 at his home in Cascais, Portugal.

Claire Niesen, 40, radio actress who
for 14 years played title role in Mary
Noble, Backstage Wife on CBS, died of
cancer Oct. 4 in Encino, Calif. Miss
Niesen, who in 1943 won Philco Hall
of Fame award, also appeared in The
Second Mrs. Burton, Life Can Be Beau-
tiful radio serials.
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FANFARE®

CBS makes historical
street presentation

A sidewalk display has been unveiled
at the construction site of the new
CBS headquarters building in New
York (Avenue of the Americas between
52d and 53d Streets).

The presentation is made up of 37
panels, each equipped with a transparent
news photograph and an automatic re-
cording device. As each panel is viewed,
the passer-by can pick up a special
phone and hear a portion of that story
as it was originally broadcast. The news
stories span a 36-year period from the
Lindbergh flight to the present.

Photographs in the display are from
the files of CBS, Wide World and UPL
Sound recordings are from CBS News
and other sources.

Los Angeles can't say
nein to channel nine

All Southern Californians will soon
be “Nine Watchers” if xHJ-Tv (ch. 9)
Los Angeles has its way. To persuade
its fellow citizens that there’s no activ-
ity to compare with “nine watching,”
the station’s promotion executives have
had 50,000 lapel stickers printed and
distributed to agencies, media men and
the public.

More than 200 Sparkletts trucks
(spring water) bear “nine watching”
posters and some 200,000 Sparkletts
bottles are ornamented with similar
labels. RKO General Broadcasting’s
national sales department is using a
special 12-minute film to show the rest
of the advertising world what they’re
missing by not being in the area where
“nine watching” goes on, and Mal

These are KHJ-TV ‘Nine Watchers'
BROADCASTING, October 14, 1963

Wart Chicago has finished the ex-
perimental “‘better music” program-
ing it began Jan. 1, adopting the
format on a permanent basis, and
has begun a $130,000 consumer ad-
vertising campaign in Chicago news-
papers to promote its policy.

In a three-week period from Sept.
16-Oct. 2, the station spent more

These are our disc jockeys "

WAIT backs successful experiment with ads

than $31,000 of its budget on six
large display ads, including two
aimed at women.

One of the ads, “These Are Our
Disc Jockeys” {(above), posed the
station announcers with fiddles, the
copy adding, “They all play second
fiddle to the world’s most beautiful
music.”

Klein, vice president and general man-
ager of KHJ-Tv, has written a pamphlet,
illustrated by famous artists, entitled “A
Modern History of Nine Watching.”

All-star lineup

A switch in sponsor-talent relations
is scheduled to take place Thursday
(Oct. 17) at the opening of the world’s
largest shoe polish factory in Spring-
field Gardens, N. Y. Irving J. Bottner,
president of Esquire Shoe Care Prod-
ucts, plans to pay tribute to TV stars
the firm has sponsored.

Invited to attend and receive plaques
are: Arlene Francis, Kate Smith, Jane
Wyman, Sid Caesar, Imogene Coca,
Arthur Godfrey, Danny Thomas, Dick

Clark, Johnny Carson, Bert Parks, Ed
Sullivan, Sebastian Cabot, Anthony
George, Doug McClure, Bud Collyer
and Gale Storm.

ABC-TV wheels and deals

Metro-Goldwyn-Mayer is getting na-
tional promotion for its new movie,
“The Wheeler Dealers,” via ABC-TV’s
The Price Is Right without actually
buying time in the TV show.

In a tie-in with the regular ABC-TV
Price Is Right five-week sweepstakes,
MGM will give an oil well guaranteed
to produce at least $25,000 worth of oil
or a $25,000 check to the winner of the
program’s first five-week sweepstakes
as a bonus.
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FOR THE RECORD

STATION AUTHORIZATIONS, APPLICATIONS

As compiled by BROADCASTING Oct. 3
through Oct. 9 and based on filings,
authorizations and other actions of the
FCC during that period.

This department includes data on
new stations, changes in existing sta-
tions, ownership changes, hearing cases,
rules and standards changes, routine
roundup of other commission activity.

Abbreviations: DA—directional antenna. CP
—construction permit, ERP—effective radi-
ated power. HF—very high frequency.
UHF—ultra high frequency. ant.—antenna.
aur.—aural. vis.—visual. kw—kilowatts. w—
watts. mc—megacycles. D—day. N—night.
LS—Ilocal sunset. mod.—modification. trans.
—transmitter. unl.—unlimited hours. kc—
kilocycles. SCA—subsidiary communica-
tions authorization. SSA-—special service
authorization. STA—special temporary au-
thorization. SH—specified hours. *—educa-
tional. Ann.—Announced.

New TV station

ACTION BY FCC

*Portales, N. M.—Regents of Eastern New
Mexico University. Granted CP for new
TV on VHF channel 3 (80-66 mc); ERP
57.2 kw vis., 28.6 kw aur. Ant. height above
average terrain 1,397 feet, above ground
1,084 feet. P. O. address c/o Dr. F. Claude
Hempen, state director of TV, 1801 Roma,
N.E., Albuquergque, N. M. Estimated con-
struction cost $428,989; first year operating
cost $100,000. Studio location Portales, trans.
location Elide, N. M. Geographic coordin-
ates 33° 570 427 N. Lat.,, 103° 52 39" W.
Long. Type trans. GE-TT324, type ant. GE
TY-50-F. Consulting engineer Melvin F.
Berstler, Albuquerque. Principals: board of
regents. Action Oct. 3.

New AM stations

ACTIONS BY FCC

Douglasville, Ga.—Douglas County Broad-
casting Co. Granted CP for new AM on
1520 ke, 1 kw-D, 500 w-CH; condition and
presunrise operation with daytime facili-
ties precluded pending final decision in
Doc. 14419. P. O. address c/o Bolling Bran-
ham, Box 603, Myrtle Drive, Douglasville,
Ga. Estimated construction cost $17,767;
first year operating cost $33,000; revenue
$42,000. Bolling Branham, sole owner, is
majority owner of WKTG Thomasville, Ga.
March 18 initial decision looked toward
grant, Action Oct. 4.

Smithville, Tenn.—Center Hill Broadcast-
ing Corp. Granted CP for new AM on 1480
ke; 1 kw-D, P, O. address c/o W, E, Vanatta,
Smithville. Estimated construction cost $33,-
860; first ear operating cost _$34,370;
revenue $48,736. Principals: W. E. Vianatta,
Franklin H. Brown, Aaron Durham, Her-
man Spivey, C. H. Cope, Harold L. Dur-
ham (each 16.66%). Dr. Vanatta is chiro-

practor; Mr. Brown is general manager of
WBMC McMinnville, Tenn.; Mr. Spivey is
treasurer and 38.4% stockholder of hard-
wood fiooring manufacturing firm; Dr.
Cope is president and 14% owner of WBMC
(which he must sell); A. Durham is gen-
eral manager of hatchery; H. Durham 1is
program director of WBMC. Action Oct. 3.

Existing AM station
APPLICATION

WFLB Fayetteville, N. C.—CP to increase
power from 250 w to 1 kw. Ann. Oct. 7.

New FM stations

ACTIONS BY FCC

El Dorado, Ark.—El Dorado Broadcasting
Co. Granted CP for new FM on 99.3 mc,
3 kw. Ant. height above average terrain
285 feet. P. O, address 208 North Cleveland
Street, El Dorado. Estimated construction
cost $16,550; first year operating cost $5,400;
revenue $12,000. Principals: James A, West
Sr. and James A. West Jr. (each '50%), own
KDMS El Dorado. Action Oct. 3.

Los Gatos, Calif.—United Broadcasters.
Granted CP for new FM on 95.3 mc, 840 w.
Ant. height above average terrain minus
350 feet. P, O. address 13685 Calle Tacuba,
Sarg;oga. Calif. Estimated construction_cost
$19,693;
revenue $28,800. Principals: Richard A,
(50%), Donald R. and Berenice A. (each
25%) Ingrabam. R. A. Ingraham is busi-
ness manager of electronics firm; D. R,
Ingraham is automotive inspector; Mrs.
Ingraham is housewife. Action Oct. 8.

Loves Park, 1ll.—Loves Park Broadcast-
ing Co., Granted CP for new FM on 96.7
me, 3 kw. Ant. height above average ter-
rain 140.5 ft. P. O. address 1309 So. Central
Ave,, Rockford, Ill. Estimated construction
cost $5,840; first year operating cost and
revenue to be figured Jjointly with AM
operation. Angelo Joseph Salvi, sole owner,
gtl!%ensee of WLUV Loves Park. Action

ct. 8.

Lafayette, Ind.—Lafayette RBroadcasting
Inc. Granted CP for new FM on 105.3 mc,
18.5 kw. Ant. height above average terrain
330 feet. P. O. address MecCarty Lane,
Lafayette. Estimated construction cost
$20.432; first year operating cost $12,000;
revenue $15,000. Lafa}rette Broadcastin% is
licensee of WASK Lafayette. Action Oct. 8

La Porte, Ind—La Porte County Broad-
casting Inc. Granted CP for new FM on
96.7 me, 3 kw. Ant. height above average
terrain 265 feet. P, O. address Box 385,
La Porte. Estimated construction cost $22,-
818; first year operating cost $12,000; rev-
enue $15,000. La Porte Broadcasting is li-
censee of WLOI La Porte. Action Oct. 8.

*Mount Vernon, Iowa—Cornell College.
Granted CP for new FM on 89.7 mec, chan-
nel 208, 10 w. Ant. height above average
terrain 88 feet, P. O, address Mount Vernon.
Estimated construction cost $4,800; first year
operating cost $1.600. Principals: board of
trustees. Action Oct. 8.
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first year operating cost $26,400;

Kalamazoo, Mich.—Steere Broadcasting
Corp. Granted CP for new FM on 106.5 mc,
23 kw. Ant. height above average terrain
300 feet. P. O. address 1360 Melody Lane,
Kalamazoo. Estimated construction cost
$24,920; first year operating cost $5,000;
revenue $6,000. Steere Is licensee of WKMI
Kalamazoo. Action Oct. 8.

Livingston, Tenn.— Upper Cumberland
Broadcasters. Granted CP for new FM on
95.9 me, 3 kw. Ant. height 300 feet. P. O.
address ¢/o R. H. McCo! Livingston. Es-
timated construction cost #11,350: first year
operating cost $30,556; revenue $32,500.
R. H. McCoin, sole owner, is part owner
of WLIV Livingston. Action Oct. 8.

Ogden, Utah—Clifford E. Peterson. Grant-
ed CP for new FM on 1019 me, 29 kw.
Ant. height above average terrain 39 feet.

. 0. address 299 Chimes View Drive,
Ogden. Xstimated construction cost $13,300:
first year operating cost $15,000; revenue
$13,500. Mr. Peterson, sole owner, has 1/8
gﬂtergst in United Broadcasting Co. Action

ct. 8.

APPLICATIONS

DeFuniak Springs, Fla.—Leonard Zepp.
103.1 me, channel 276, 1.8 kw. Ant. height
above average terrain 179 feet. P. O. ad-
dress Box 387, DeFuniak Springs. Estimated
construction cost $4,975; first year operat-
ing cost $6,000; revenue $7,000. Mr. Zepp
is licensee of WZEP DeFuniak Springs.
Ann. Oct. 7

Sarasota, Fla.—WSPB Broadcasting Inc.
106.3 mec, channel 292A, .86 kw. Ant. height
above average terrain 158 feet. P. O.
address Box 1110, Sarasota. Estimated con-
struction cost $5,500; first year operating
cost $5,000; revenue $3,000. Applicant is li-
censee of WSPB Sarasota. Ann. Oct. 3.

Gainesville, Ga.—Southern Broadcasting
Co. 97.1 me, channel 246, 100 kw. Ant.
height above average terrain 333.5 feet.
P. O. address c/o Charles Smithgall, Press-
Radio Center, Gainesville. Estimated con-
struction cost $31,150; first year operating
cost $20,000; revenue $20,000. Applicant is
licensee of WGGA Gainesville. Ann, Oct. 3.

Rome, Ga.—Rome Broadecasting Corp. 97.7
mec, channel 249A, 250 kw. Ant, height above
average terrain 865 feet. P, O. address c/o
Mather M. Payne, 501 Broad Street, Rome.
Estimated construction cost $11,250; first
year operating cost $18,000; revenue $17.-
000. Applicant is licensee of WRGA Rome.
Ann. Oct. 3.

Woodstock, Il.—~McHenry County Broad-
casting Co. 105.5 mec, channel 288A, 3 kw.
Ant. height above average terrain 213 feet.
P. O. address 511 North Rose Farm Road,
Woodstock. Estimated construction cost
$17,300; first Yyear operating cost $35,000;
revenue $40,000. Principals: oyd Burling-
ham (75%) and Robert A. Jones (25%).
Mr. Burlingham is majority owner of WIXN
Dixon, Ill.; Mr. Jones Is consulting engi-
neer. Ann. Oct. 7.

Valparaiso, Ind.—Valparaiso Broadcasting
Co. 105.5 me, channel 288, 3 kw. Ant. height
above average terrain 268 feet. P. O. ad-
dress 425 South Seventh Avenue, LaGrange,
Il. Estimated construction cost $16,083;
first year operating cost $12,000; revenue
$15,000. Principals: William H. Wardle,
Robert A. Jones and F. Patrick Nugent.
Applicant is also applicant for new AM in
Valparaiso. Ann. Oct. 9.

Pikeville, Ky.—Cumberland Publishing
Ine. 921 me, channel 221A, 3 kw. Ant.
height above average terrain minus 180
feet. P, O. address c¢/o Roy E. Alexander,
WLSI Pikeville. Estimated construction cost
$13,840: first year operating cost $18,000;
revenue $18,000. Applicant is licensee of
WLSI. Ann. Oct. 3.

Pittsfield, Mass.—Greylock Broadcasting
Co. 105.5 me, channel 288A, kw. Ant.
height zero. P. O. address 8 Bank Row,
Pittsfleld. Estimated construction cost $24,-
701; first year operating cost $10,500; reve
enue $12.000. Applicant is licensee of WBRK
Pittsfleld. Ann, Oct. 9.

Flint, Mich.—Methodist Radio Parish Inc.
1055 mec, channel 288A, 3 kw. Ant. height
above average terrain 300 feet. P. O. ad-
dress c’0 Ellis L. Fenton, 3217 Lapeer
Street, Flint. Estimated construction cost
$23,.809; first year operating cost $14,000;
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PROFESSIONAL CARDS

JANSKY & BAILEY
Offices and Laboratories
1339 Wisconsin Ave., N.W.
Washington 7, D.C. FEdera) 3-4800
Member AFCCE

JAMES C. McNARY
Cansulting Engineer
National Press Bldg.

Wash. 4, D. C.

Telephone District 7-1205

Member AFCCE

—Established 1926—
PAUL GODLEY CO.
Upper Montclair, N. J.
Pilgrim 6-3000
Laborataries, Great Noteh, N. |.
Member AFCCE

GEORGE C. DAVIS
CONSULTING ENGINEERS
RADIO & TELEVISION
527 Munsey Bldg.
STerling 3-0111
Washington 4, D, C.
Member AFCCE

COMMERCIAL RADIO
EQUIPMENT CO.
Everett L. Dillard, Gen. Mgr.
Edward F. Lorentz, Chief Engr.
INTERNI;AITIONA]!,. BLDG.
WASHINGTON 4, D. C.
Member AF(CE

A. D. Ring & Associates
42 Years’ Experience in Radio
Engineering
1710 H St., N.W. 298-6850

WASHINGTON 6, D. C.
Member AFGOE

GAUTNEY & JONES
CONSULTING RADIO ENGINEERS

930 Warner Bldg. Nationa! 8-7757
Washington 4, D. C.

Member AFCCE

Lohnes & Culver
Munsey Building District 7-8215
Washington 4, D. C,
Member AFCCE

L. H. Carr & Associates

Cansulting
Radia & Television
Engineers
Washington 6, D. C.  Fart Evans
1000 Conn. Ave. Leesburg, Va.

Member AFCCE

KEAR & KENNEDY

1302 18th St., N.W. Hudson 3-3000
WASHINGTON 6, D. C.

Member AFCCE

A, EARL CULLUM, JR.
CONSULTING ENGINEERS
INWOOD POST OFFICE
DALLAS 9. TEXAS
MElrose 1-8360
Member AFCCE

GUY C. HUTCHESON
P.O. Box 32 CRestview 4-8721
1100 W. Abram
ARLINGTON, TEXAS

SILLIMAN, MOFFET
& KOWALSKI
1405 G St., N.w.
Republic 7-6646
Washingtan 5, D. C.
Member AFCCE

GEO. P. ADAIR ENG. CO.
CONSULTING ENGINEERS
Radio-Television
Communications-Electronics
901 20th St., N.W.
Washington, D. C.
Federal 3-1116
Member AFCCE

WALTER F. KEAN
CONSULTING RADIO ENGINEERS
Associate
George M. Sklom

19 E. Quincy St.  Hlckory 7-2401
Riverside, 11l. (A Chicago suburb)

Alember AFCCE

HAMMETT & EDISON
CONSULTING RADIO ENGINEERS
Box 68, International Airport
San Francisco 28, California

Diamond 2-5208
Member AFCCE

JOHN B. HEFFELFINGER

9208 Wyoming Pl. Hiland 4-7010

KANSAS CITY 14, MISSOURI

JULES COHEN
& ASSOCIATES
9th Floor, Securities Bldg.
729 15th St., N.W., 393-4616
Washington 5, D. C.
Member AFC'CE

CARL E. SMITH
CONSULTING RADICO ENGINEERS
8200 Snowville Road
Cleveland 41. Ohio
- Phone: 216-526-4386
Uember AFCCE

J. G. ROUNTREE
CONSULTING ENGINEER
P.0. Box 9044
Austin 56, Texas
Glendale 2-3073

VIR N. JAMES
CONSULTING RADIO ENGINEERS
Applications and Field Engineering

345 Coloradoe Blvd.—80206
Phone: (Area Code 303) 333.5562
DENVER, COLORADO
Member APCCR

T

A. E. Towne Assocs., Inec.
TELEVISION and RADIO
ENCINEERING CONSULTANTS
420 Taylor St.

San Francisco 2, Calif.

PR 5-3100

PETE JOHNSON
Consulting am-fm-tv Engineers
Applications—Field Engineering

Suite 601 Kanawha Hotel Bidg.
Charleston, W.Va. Dickens 2-6281

MERL SAXON
CONSULTING RADIO ENGINEER

622 Hoskins Street
Lufkin, Texas
NEptune 4-4242 NEptune 4-9558

WILLIAM B. CARR
Consulting Engineer

RAYMOND E. ROHRER
& Associates

E. HAROLD MUNN, JR.
BROADCAST ENGINEERING

JOHN H. MULLANEY
and ASSOCIATES

Phone Kansas City, Laclede 4-3777

Consulting Radio Engineers A Division ef Multronics, 1ne.
AM—FM—TV 9 gineer CONSULTANT ision ot Multran
Microwave 436 Wyatt Bldg. Box 220 5712 Frederick Ave, Rockville, Md.
P. O. Box 13287 Washington 5, D. C. Coldwater, Michigan (a suburb of “Washington)
: g ! one:
Forls\l‘h'l'o:;trhll_f.ss‘ll’exas ?:,:i;}i;-gg%l Phone: BRoadway 8-6733 Member AFOOE
A COMMERCIALGRADIO CAMBRIDGE CRYSTALS contact
MONITCRING CO. PRECISION FREQUENCY
Service PRECISION FREQUENCY MEASURING SCRVICE G
Do AM-FM-Tv SPEC'::;SE.;?:; AM-FM-TV Washington, D. C. 20036
]l]l“@@t@]l“y lg:.ss‘sm;"ﬁf: a'o' Cambridge 38, Mass. for availabilities

Phane TRowbridge 6-2810

Phone: ME 8-1022
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revenue $18,000. Applicant is licensee of
WMR t

P Flint. Ann. Oct. 7.

Owosso, Mich.—Owosso Broadcasting Co,
103.9 mec, channel 280, 3 kw, Ant. height
above average fterrain 244 feet. P. O. ad-
dress c/o Merrill Walker, 2300 North Shia-
wassee, Owosso. Estimated construction
cost $11,100; first year operating cost $9,-
800; revenue $5,000. Applicant is licensee
of WOAP Owosso. Ann. Oct. 3.

Moss Point, Miss.—Coastal Cities Broad-
casting Inc. 104.9 me, channel 285, 3 kw.
Ant. height above average terrain 150 feet.
P. O. address Box 8352, Spring Hill Station,
Mobile, Ala. Estimated construction cost
$22,169; first year operating cost $35,000;
revenue $38,000. Applicant is also applicant
for new AM in Moss Point. Ann. Oct. 9

Liberty, N. Y.—Sullivan County Broad-
casting Corp. 95.9 mec, channel 240, 800 w.
Ant. height above average terrain 520 feet.
P. O. address ¢/o Seymour Lubin, Box 150,
Liberty. Estimated construction cost $25,-
626; first year operating cost $26,048; rev-
enue $27,505. Applicant i5 licensee of WVOS
Liberty. Ann. Oct. 8

Middletown, N. Y.—Community Broad-
casting Corp. 92.7 me, channel 244A, .82 kw.
Ant. height above average terrain 180 feet.
P. O. address 62 North Street, Middletown.
Estimated construction cost $8,000; first year
operating cost $7,500; revenue $7,500. Ap-
plicant is licensee of WALIL Middletown.
Ann. Oct. 3.

Urbana, Ohio—Brown Publishing Co.
101.7 me, channel 269A, 3 kw. Ant. height
above average terrain 300 feet. P. O. ad-
dress c/o Clarence Brown Jr., Blanchester,
Ohio. Estimated construction cost $52,100;

first year operating cost $57,200; revenue
$57,200. Principals: Clarence J. Brown
(43.3%) and others. Applicant publishes

Urbana Daily Citizen and other local news-
papers. Representative Brown {R-Ohio) is
member of U. S. Nouse of Representatives.
Ann. Oct. 3.

St. Albans, W. va—St. Albans-Nitro
Broadeasting Co. 96.1 mec, channel 241, 50
kw. Ant. height above average terrain
500 feet. P. O. address 212 Talbott Build-
ing, Dayton 2, Ohio. Estimated construction
cost $14,500; first year operating cost $10,-
000; revenue $15,000. Applicant is licensee
of WKLC St. Albans. Ann. Oct. 9.

Existing FM stations

APPLICATIONS

WIFN(FM) Franklin, Ind.—CP te change
frequency from 95.9 mc, channel 240, to
97.1 me, channel 246; ERFP from 790 w to
5 kw; TPO from 250 w to 1.59 kw, and

install new ftrans. (Federal 182A). Ann.
Oct. 3.

WTHI-FM Terre Haute, Ind.—CP to
change frequency from 99.9 me, channel

260, 1075 me, channel 298; ERP from
T4 kw to 38.76 kw; TPO to 10 kw; ant.
height above average terrain to 418 feet;
change anti-trans. location, and install new
trans. and ant. Ann. Oct. 3.

WAYL(FM) Minneapolis—CP to change
frequency from 96.1 me, channel 241, to
94.5 mc, channel 233; increase ERF from
to 53 kw; change ant.-trans. location
from 3223 East 38th Street to 1 mile south
of New Brighton, Minn., and change studio
location to same as trans.; increase TPO
to 5 kw; increase ant. height above average
terrain to 421 feet; install new ant., and
make changes in ant. system (increase
height). Ann. Oct. 7.

*WFOS(FM) South Norfolk, Va.—Mod. of
license to change station Jlocation from
gmtxt}; Norfolk to Chesapeake, Va. Ann.
ct. 3.

Ownership changes

ACTIONS BY FCC

KPGE Page, Ariz.—Granted assignment
of license from Wendell W. Motter (100%)
to Harold J. Arnoldus (100%). Considera-
tion $30,000. Mr. Arnoldus owns KDJI Hol-
brook, Ariz. Action Oct. 8.

KBIG(FM) Los Angeles and KGLM
Avalon, Calif.—Granted transfer of con-
trol of licensee corporations, KBIQ Inc., and
John Poole Broadcasting Inc., from John
H. Poole as individual to Mr. Poole as in-
dividual and as guardian. No financial con-
sideration involved. Action Oct. 3.

WJCM Sebring, Fla.—Granted assignment
of license from i’rogresslve Publishing Co.,
owned by W, K, Ulerich, H, E. Breth and

96 (FOR THE RECORD)

others, to Highlands Radlo Inc., owned by
James ©O. Blackman, Howard C. Johnson,
Robert D, Ortt and Harold Johnson (each
25%). Consideration $40,000. Highlands
principals are local businessmen. Action
Oct. 4

WBSM-AM-FM New Bedford, Mass.—
Granted transfer of control of licensee
corporation, Southern Massachusetts Broad-
casters Inc., from George Gray and Murray
Carpenter (each 50%) to Mr. Gray (45%).

Mr. Carpenter (35%) and Chauncey L.
Landon (20%). No financial consideration
involved. Mr. Landon is part owner of
WTCX(FM) St. Petersburg, Fla. Action
Oct. 7.

WSAM-AM-FM Saginaw, Mich.—Granted

assignment of licenses from Kenneth Hugh
MacDonald (100%) to Mr. MacDonald (70%)
and others, tr/as MacDonald Broadcasting
Co. Consideration Is assumption by corp-
oration of debt incurred acquiring licenses.
Action Oct. 7.

KUXL Golden Valley, Minn.—Granted as-
signment of license and CP from Edward
D. Skotch (100%) to Mr. Skotch (100%),
tr/as Greater Happiness Inc. No financial
consideration involved. Action Oct. 7.

KBMN Bozeman, Mont.—Granted trans-
fer of control of licensee corporation, Penn
Engineering Inc. (287 shares issued), from
Dale G. Moore (186 shares), Willlam A.
Merrick (100 shares) and Shirley M. Moore
(1 share) to Mr. Merrick and family

(100%), d/b as KBMN Inc. Consideration
$135,000. Also see grant below. Action
Oct.

KBMN Bozeman, Mont.—Granted assign-
ment of license fromm Penn Engineering
Inc. to KBMN Inc. See grant above. Ac-
tion Oct. 7.

WMBL Morehead City, N. C.—Granted
transfer of negative control of licensee
corporation, Carteret Broadecasting Co. (380
shares issued), from Samuel M. Jones,
Sherman T. Lewis (each 75 shares) and
Skinner A, Chalk (20 shares) by Grever
C. Munden and Robert L. Pate (each 50%
of company after transfer, 95 shares be-
fore). Consideration $24,700. Action Oct. 3.

WEYE Sanford, N. C.—Granted assign-
ment of license from Sanford Radic Broad-
casting Inc., owned by Gale P. Lewis
(100%), to Mr. Lewis (100%), tr/as San-
Lee Broadcasting Co. No financial consid-
eration involved. Action Oct. 7.

WBMC MecMinnville, Tenn—Granted
transfer of control of licensee corporation,
Cumberland Valley Broadcasting Ine.. (250
shares issued), from Dr. C. H. Cope (35
shares) and Eva Pearl Cope (108 shares)
to James W. R. White (69), Nell B. White
(69) and James T. White (6); other owner-
ship remains stable. Consideration $78,650.
J. W, R. White owns_ weekly newspaper
in Tennessee; Mrs. White is housewife;
J. T. White, son of other two principals,
is student. Action Oct. 3.

WVVW Grafton, W. Va.—Granted acquisi~
tion of positive control of licensee corpora-
tion, WVYVW Inc., from J. P. Beacom (50%
before transfer, 30% after) by Patrick W.
and Jean S. Larkin (each 25% before, each
35% 7after). Consideration $13,200. Action
Oct. T.

WJIPG Green Bay, Wis.—Granted transfer
of control of licensee corporation. Green
Bay Newspaper Co.; from John B. Torinus
et al (5768 shares of stock), to Daniel C.
Beisal et al. (5,381 shares). Consideration
$576,600. Action Oct. 4.

APPLICATIONS

WLIQ Mobile, Ala—Seeks transfer of
control of licensee corporation, Jemcon
Broadcasting Inc., from Frank Conwell, E.
W, Jemison and John J. Anderson (each
33 15%) to L. 8. Hartzog (50%) and Kathryn
and Thomas Hartzog (each 25% Con-
stderation $70,000. Hartzogs are associated
in a;ivertising agency and bakery. Ann.
Oct. 4.

KMEX-TV Los Angeles—Seeks transfer
of control of licensee corporation, Spanish
International Broadcasting Co., from estate
of Frank Fouce (55%), Emilic Azcarraga,
Edward J. Noble (each 20%) and Julian M.
Kaufman (5%) to Fouce Amusement En-
terprises (35%). Messrs. Azecarraga and
Noble (each 20%), Reynold V. Anselmo
(15%) and Mr. Kaufman (10%); transfer
involves subscription rights to stock only.
Ann. Oct. 9.

WOWW Naugatuck, Conn.—Seeks ac-
quisition of positive control of licensee
corporation, Naugatuck Valley Service Inc.,

through purchase of stock from James W.
Miller (12.1%) by Vernon L. Wilkinson
(54.84% after transfer, 42.74% before);
other stock is still owned by John T.
Parsons. Consideration $7,500. Ann. Oct. 3.

WRFB Tallahassee, Fla.—Seeks assign-
ment of license from Emerson W. Browne
to Donald C. Price. Consideration $120,000.
Mr. Price fs manager of WPAX Thomas-
ville, Ga. Ann. Oct. 4.

WKTG Thomasville, Ga.—Seeks assign-
ment of license from Thomas County
Broadcasting Inc., owned by Eunice M.,
Martin (90%) and Guy Curtis (10%), to
Triple C. Broadcasting Corp., owned by
Mrs. Lem J. Clark (100%). Consideration
$95,000. Ann. Oct. 4

WB2ZI Brazil, Ind.—Seeks assignment of
license from Community Broadcasting
Corp., owned by John A. White (83 13%)
and Casey A. Héckman (18 3;%), to Russell
G. Salter Inc., licensee of WIXN Dixon, Ill.,
and applicant for new FM there. Con-
sideration $38,900. Ann. Oct. 3.

WTAG-FM Worcester, Mass.—Seeks as-
signment of license and SCA from WTAG
Inc., also licensee of WTAG Worcester, to
Radio Fitchburg Inec., 100% owned by
Norman Knight. Consideration $50,000. Mr.
Knight owns WEIM Fitchburg, Mass.,
WTSL Hanover, WTSV-AM-FM aremont,
WHEB-AM-FM Portsmouth and WGIR-AM-
FM I;/Ianchester, all New Hampshire. Ann.
Oct. 1.

WRPM Poplarville, Miss.—Seeks assign-
ment of license from Ben O. Grifin (65%)
and Henry C, Hunter (35%) to Mr. Griffin
(100%). Consideration $2,500. Ann. Oct. 4.

KJPW Waynesville, Mo.—Seeks transfer

of control of licensee corporation, South
Central Broadcasters Inc. (800 shares out-
standing), from John Mihalevich (430

shares) and Robert 0. Vaughn (170 shares)
to Dr. Mihalevich (150 shares), Mr. Vaughn
(144 shares) and Crossroads TV Produc-
tions Inc. (306 shares); Crossroads is owned
by Ralph D. Foster, Lester E. Cox, John
B. Mahafley and E, E. Siman Jr. (each
25%). Consideration $30,800. Crossroads is
TV production firm; Messrs. Foster and Cox
own KWTO Springfield, Mo.; Mr. Cox is
part owner of OAM Pittsburg, Kan.
Ann. Oct. 8.

WXYJ Jamestown, N. Y.—Seeks assign-
ment of license from Air Waves Inc. to
Trend Radio Inc.; contingent on grant
(pending at FCC) of transfer of control
to Trend. No financial consideration in-
volved. Ann. Oct. 3.

WGY, WRGB(TV) and WGFM(FM), all
Schenectady, N. Y.—Seek assignment of
licenses from General Electric Co. to sub-
sidiary, General Electric Broadcasting Inec.
lgot %nancial consideration involved. Ann.

ct.

WGTM Wilson, N. C.—Seeks assignment
of license from Watson Industries Inc.,
owned by P. T. Watson and family, to
Campbell Broadcasting Inc.,, owned by A.
Hartwell Campbell. Consideration $250,000.
Mr. Campbell is vice president of WNCT
(TV) and WGTC, both Greenville, N. C,
Ann. Oct. 3.

WBNO Bryan, Ohio—Seeks assignment of
license from Jeohn G. Greene, Joseph S.
Klarke (each 24.5%), George E. and Harry
E. Worstell (each 23%) and Gladys R.
Worstell (5%), d/b as Wildams County
Broadcasting System, to Williams County
Broadcasting System Inc., owned by G. E.
(37.69%), H. E. (23.38%) and G. R.
(5.19%) Worstell, Mr. Klarke (9.09%),
Laurence M. Kimble (14.28%) and Rose-
mary S. Iarsha (10.39%). Mrs. Harsha is
wife of U. S. Representative William H.
Harsha (R-Ohio). Consideration is assump-
tion of financial responsibility. Ann. Oet. 3.

WKTN-FM Kenton, WLKR-FM Norwalk
and WRWR-FM Port Clinton, all Ohio—
Seeks assignment of licenses from Radio
Kenton Ine¢., Radio Norwalk Inc. and R. W,
R. Inc., respectively, to Ohio Radio Inc.;
assignment constitutes merger of three
corporations. No financial consideration in-
volved. Ann. Oect. 8.

Hearing cases
INITIAL DECISIONS

u Hearing Examiner Asher H. Ende issued
initial decision looking toward dismissing
without prejudice application of ¥ T Corp.
for new FM on 98.3 mc in Palo Alto, Calif.,
and terminating proceeding. Action Oct. 9.

¢ Hearing Examiner Bastl P. Cooper is-
sued initial decision looking toward denying
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agplication of 1360 Broadcasting Inc. to
change operation of WEBB Baltimore, on
1360 ke, 5 kw, DA, from daytime to unl. time
with 1 kw-N, DA-2. Action Oct. 9.

» Hearing Examiner Arthur A. Gladstone
issued initial decision looking toward (1)
granting application of Matshall Broadcast-
ing Co. for new AM on 1540 kc, 250 w-D, in
Marshall, Mich., condition, and (2) denying
application of Wright Broadcasting Co. for
new station on same frequency with 5 kw
(1 kw-CH), DA, D, in East Lansing, Mich.
Action Oct. 5.

w Hearing Examiner Isadore A. Honig is-
sued initial decision looking toward (1) dis-
missing applications for new FM stations on
106.7 me of News-Sun Broadcasting Co,,
Waukegan, Ill,, and Radio America, Chicago,
and (2) denying request of Radio America
that agphcation be retained in pending file
until final disposition of proceeding on ap-
plication of Mrs. Evelyn R, Chauvin Schoon-
field for renewal of license for WXFM(FM)
Elmwood Park, Ill. Action Oct. 8.

» Hearing Examiner Walther W. Guenther
issued initial decision looking toward dis-
missing applications of Rhode Island-Con-
necticut Radio Corp. (now Westerly Broadd-
eastin& Co.) to change facilities of WERI-
FM, esterly, R. I, from 103.7 mc: ERP
17.5 kw; ant. height 24 feet, to 94.9 mc; ERP
174 kw; ant. height 24 feet, and Willie
Broadcasting Co. for new FM in Willimantie,
Conn., on 94.9 mc; ERP 3.36 kw; ant. height
350 feet. Action Oct. 8.

w Hearing Examiner H. Gifford Irion is-
sued initial decision lpoking toward dismiss-
inF application of Ruth M. Crawford, execu-
trix of estate of Percy B. Crawford, to in-
crease power of WYCA(FM) Hammond,
Ind., on 92.3 mc from 29.7 kw to 106 kw, and
decrease ant. height from 398 feet to 357
feet. Action Oect. 7.

DESIGNATED FOR HEARING

KNCM Moberly, Mo.—Designated for
hearing application to increase tower height
from 210 feet to 480 feet and increase length
of ground radials from 200 feet to 350 feet;
made JB Marshalltown, Iowa, KLWT
Lebanon, Mo., KTNC Falls City, Neb.,
KWOS Jefferson City, Mo., and WHCO Spar-
ta, Ill., parties to proceeding. Action Oct. 3.

Sunbeam Television Corp., Community
Bestg. Corp., Miami-—Designated for hear-
ing applications of Sunbeam for renewal of
license of WCKT(TV) on channel 7 and
Community Broadcasting Corp. for new sta-
tion on that channel. Action Oct. 3.

OTHER ACTIONS

s By memorandum opinion and _order,
commission denied petition by Dunlea
Broadcasting Industries Inc. for reconsidera-
tion of March 2, 1962, order which placed
in pending file for noncompliance with
“clear channel™ criteria application to in-
crease daytime power of MFD Wilming-
ton, N. C, from 1 kw to 5 kw and change
daytime DA, continued operation on 630 ke,

kw-N with present nighttime DA; also
denied WMFD request for waiver of Sect.
1.351(c) of clear channel freeze rule. Com-
missioner Lee dissented; Commissioner Cox
not participating. Action Oct. 9

u By order, commission denied petition by
Salina Radio Inc. for immediate removal of
stay on previous July 30, 1962. decision

ranting application for new AM in Salina,

an., which was imposed Jan. 7 when pro-
ceeding was remanded to examiner for
hearing on issues concerning Sect. 3.35(a)
and (b) of multiple ownership rules. Com-
missioner Cox not participating; Commis-
sioner Loevinger dissented. Action Oct. 9.

» By order, commission denied application
by Broadcast Bureau for review of Review
Board's April 16 decision which granted ap-
plication of Wilkes Broadeasting Co. for
new AM on 1520 ke, 5 kw-D, reduced to 1
kw during critical hours, in Mocksville,
N. C., subject to interference condition and
presunrise operation with daytime facilities

recluded pending final decision in Doec.
4419. Commissioner Cox not participating.
Action Oct. 9.

= By memorandum opinion and order in
proceedin\% on applications for new AM sta-
tions of WEXC Inc. and De-Lan Inc., both
Depew, N. Y., Leon Lawrence Sidell, Ham-
burg, N. Y., and Seaport Broadcasting Corp.,
Lancaster, N. Y., commission revised 307 (b)
and comparative issues and remanded pro-
ceeding to examiner for further hearing and
for issuance of supplemental initial deeision.
Commissioner Ford dissented; Commissioner
Cox not participating. Action Oct. 9.
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ON AIR
Lic.
AM 3,837 45
M 1,111 19
v 522 55

VHF
Commercial 486
Noncommercial 51

Licensed (all on air)

CP's on air (new stations)
CP's not on air (new stations)
Total duthorized stations

Applications for new stations (in hearing)
Total applications for new stations

Applications for major changes (in hearing)
Total applications for major changes
Licenses deleted

CP's deleted

SUMMARY OF COMMERCIAL BROADCASTING
Compiled by BROADCASTING, Oct. 9

OPERATING TELEVISION STATIONS
Compiled by BROADCASTING, Oct. 9

COMMERCIAL STATION BOXSCORE
Compiled by FCC, Aug. 31

Applications for new stations (not in hearing)

Applications for major changes (not in hearing)

Does not include seven licensed stations off air
* [ncludes three stations operating on unreserved channels

NOT ON AIR TOTAL APPLICATIONS
CP's for new stations
146 322

85 241
82 128

TOTAL
UHF ™
91 517
29 80*
AM M v
3,826 1,101 522
56 30 55
135 76 80
4,017 1,207 657*
188 192 73
136 12 51
324 204 124
241 89 41
54 3 10
295 92 51
0 6 0
2 3 3

» By memorandum opinion and order,
comn'yission denied petition by WOMA TYPA
Broadcasting Co. for review of chief hear-
ing examiner's June 18 memorandum opin'-
ion and order which granted WOMA TYPA's
previous petition to extent of dlsmlssmf{,
but with prejudice, application for new A
in Mt. Airy, N. C., and which denied ap-
proval of agreement whereby existin
Mount Airy stations WSYD and WPA
would reimburse WOMA TYPA about $2,000
for alleged out-of-pockeét expenses in re-
turn for latter's dismissal; and which also
denied petitioner's request for additional
time to reply to Broadcast Bureau's opposi-
tion to agreement. Action Oct. 9. i

» By order, commission denied application
by Wright and Maltz Inc. for review of Re-
view Board's July 31 decision which denied
application to change operation of
Mt. Clemens, Mich., on 1430 kc with 500 w,
from daytime to unl. hours, DA-2. Commis-
sioner Bartley dissented; Commissioner Cox
not participating. Action Oct. 9. .

s By order in proceeding on applications
of Harry Wallerstein, receiver, Television
Co. of America Inec., et al, for renewal of
license, assignment of license and transfer
of control of KSHO-TV Las Vegas, commis-
sion denied application by applicants for re-
view of chief hearing examiner’s order
changin%place of hearing from Washington
to Las Vegas. Commissioner Cox not par-
ticipating. Action Oct. 9. o

» By report and order, commission made
TV channel 37 (608-614 mc) available for
exclusive use of radio astronomy for period
of 10 years (to Jan. 1, 1974) throughout U. S.
This is five years more than had been pro-
posed in proceedin% and is departure from
concept of 600 mile circle of protection
about Danville, Ill, Commissioners Lee and
Cox dissented. Action Oct. 4. .

» By memorandum opinion and order in
proceeding on application of WKYR Inc. to
move R from Xeyser, W. Va,, to Cum-
berland, Md. and make other changes,
commission (1) denied joint motion by Al-
legany County Broadcastin5 Corp. (WCUM-
AM-FM) and Cumberland Valley Broadcast-
ing Corp. (WTBO), both Cumberland, to
enlarge issues to determine whether more
efficient nighttime service could be pro-

vided if WKYR retained Keyser location
and, if so, whether grant of latter's applica-
tion would be in accordance with Sect. 307
(b) of act, and (2) denied request by
WCUM-AM-FM and WTBO for leave to file
additional pleading and directed secretary
to remove April 19 further reply to opposi-
tion from commission files and return to
filing parties. Commissioner Cox not partici-
pating. Action Oct. 3,

s By order, commission terminated pro-
ceeding on application of Ine. for
CP to move facilities of WHDH-FM Boston
from location within city to site of TV
tower, and reinstated 1959 grant of CP,
without prejudice to sueh further commis-
sion action as may be warranted, if any, as
result of final determinations made in
WHDH Inc., et al, in Doc. 8739. Chairman
Henry and Commissioner Cox not partici-
pating. Action Oct, 3.

s Commission %anted temporary exten-
sion for one month, from Oct. 3, of time for
commencement of trial of subscription pro-
graming by Channel 2 Corp. (formerly
Gotham Broadcasting Corp.) over KCTO
(TV) (formerly KTVR) on channel 2 at
Denver, pending receipt of requested furth-
er information. Commissioner Bartley dis-
sented. Station had requested third six-
months extension. Action Oct. 3.

» By memorandum opinion and order,
commission granted petition by James Valley
Broadcasting Co. (KIJV), Huron, S. D., for
reconsideration of June 18 action which
granted without hearing application of Cen-
tral South Dakota Broadcasting Co, for new
daytime AM (KEZE) on 1530 ke, 1 kw, in
Huron, to extent of setting aside grant and
designating Central South application for
hearing. Commissioner Hyde not participat-
ing. Action Oect. 3

w Commission waived Sect. 4.631(e) of
rules and franted applications of University
of Maine for three-hop intercity relay sys-
tem to transmit educational program mate-
rial from main studio of * B-TV {(ch.
12) Orono to Colby-Bates-Bowdin's *WCBB-
TV (ch. *10) Augusta. Though not licensed

Continued on page 103
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CIES advertising require display space.

¢ All other classifications, 30¢ per word—$4.00 minimum. .
e No charge for blind box number. Send replies to Broadcasting, 1735 DeSales St, N.W., Washington, D. C., 20036.
AprrLiCANTS: If transcriptions or bulk packages submitted, $1.00 charge for mailing
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CLASSIFIED ADVERTISEMENTS

(Payable in advance. Checks and money orders only.) (FINAL DEADLINE—Monday preceding publication date.)
e SITUATIONS WANTED 20¢ per word—$2.00 minimum ¢ HELP WANTED 25¢ per word—$2.00 minimum.
e DISPLAY ads $20.00 per inch—STATIONS FOR SALE, WANTEDP TO BUY STATIONS & EMPLOYMENT AGEN.

(Forward remittance separately, please). All transcriptions, photos,

RADIO

Sales—(Cont’d)

Announcers—(Cont’d)

Help Wanted—Management

Wanted manager for aggressive Illinois sta-
tion with metropolitan service areas popu-
lation In excess of 200,000. Must be capable
of directing sales, news and programing
departments and be good at promotion.
Well established operation. Middle of the
road music, fine hews reputation. Salary
open. Write Box J-131, BROADCASTING.

Wanted: assistant manager for station In
large Illinois city. Should be strong in pro-
graming, promotion and news. Salary in
accord with abllity and experience. Fine
opportunity for sharp, competent broad-
caster. Write Box J-133, BROADCASTING.

Southern California, immediate opening for
solid salesman, capable of management, top
station multiple chain. Good starting salary.
Box M-15, BROADCASTING.

Manager: Strong on sales for Colorado
smail market station. Young man seeking
first managerial post. Radlo sales knowledge
and experience necessary. Recent photo,
resume and references. Salary, cormnmission,
cg.IrG furnished. Box M-151, BROADCAST-
ING. .

Sales

Columbus Ohio . . . Immediate opening for

good salesman, management experience or

ready. Top Independent. Growing chain,

%ood salary plus. Please write fully. Box
-13, BROADCASTING.

Needed—Experienced pro who can sell rate
card radio, in tough, challenging com-
petitive market for top rated indie. Inter-
ested? write: General Sales Mgr. WQXI
31685 Mathisson Drive, Atlanta 5, Georgia.

Immediate opening for experienced an-
nouncer-salesman. Must have good voice
and know prodduction. Rush tape, photo
and complete resume to KINY-AM & TV,
231 S. Franklin, Juneau, Alaska.

Southeastern Chain of 5 top rated Negro
stations expanding to 6. Tampa, Richmond,
Shreveport, Little Rock, Jackson and Bir-
mingham, seeking 3 pro type executive
salesmen with proven record. Excellent
guarantee, Insurance plan, moving ex-
penses, management opportunity. Send
complete resume in confidence. McLendon
Broadcasting Co., 960-980 Milner Building,
P. O. Box 197, Jackson, Mississippi.

Announcers

Experienced play-by-play and morning
man salesman wanted Immediately by
stable adult programed station. Box L-300,
BROADCASTING.

Immediate opening for 1st phone-announcer
for AM radio station east coast or moun-
tain area West Virginia. Reply Box M-20,
BROADCASTING.

Illinois AM station in modern, prosperous
city has fine opportunity for smart, ex-
perienced newsman. Established station,
tops in ratings, leader in news coverage.
Salary excellent, merit raises, Give full
details of experience, also references, in
letter to Box M-22, BROADCASTING.

Newsman-announcer for Texas station.
Must gather, write, deliver news. Box M-43,
BROADCASTING.

Bales promotion writer, strong on research,
sales presentation and ideas in tog‘ five mar-
kets. Box H-128, BROADCASTING.

Seeking General Manager for radio station
in midwest. Possibly you are a sales man-
ager looking for the next step up. Grou
operation with room for advancement.
Send complete resume to Box L-321,
BROADCASTING.

For a radioc salesman energetic and ex-
perienced the number 1 station in metro-
olitan midwest city, not Chicago, has a
ucrative position. Unlimited earning po-
tential in thriving market. Guarantee, com-
mission, car allowance. quplies confidential.
Box M-21, BROADCASTING.

California—Full-timer looking for sharp
salesman, Must have references. First
ticket helpful but not necessary. Box M-49,
BROADCASTING.

Ambitious young man to grow with grogres-
sive organization. Box M-128, ROAD-
CASTING.

$500 monthly guarantee to man who can
produce in rapidly growing Arizona mar-
ket. Good account list waiting, Send full
?ﬁgication to Box M-139, BROADCAST-

Immediate opening, experienced radio
times salesman, established account list
with good billing, liberal guarantee, plus
commission, pleasant Iowa community—
KCHA Charles City, Iowa.

Single market station needs salesman. Ex-
cellent income. Full time salesman and
part time salesman, wanting full time sales
work, should apply to Dale Low, KNCM,
Moberly, Missouri. AMherst 3-1230.

Wanted-Salesman/announcer for small-me-
dium 5 kw station. Sales primary, an-
nouncing secondary. Ability determines

Move up! Quality Illinois kilowatt seeks
skilled announcer for news gathering, writ-
ing, airing, plus some deejay work. News-
mobile, beeper, all top flight equipment.
Opportunity also for production spot work.
Excellent starting salary plus many extra
benefits for competent man. Personal inter-
view required. Send tape, complete resume,
gx’%ne number. Box M-45, BROADCAST-

Immediate opening for fresh, lively person-
ality with top-40 experience. Top-rated 5
kw in eastern market. Salary open. Photo,
%la\l‘pé' resume to Box M-112, BROADCAST-

Metropolitan 5 kw Michigan station has
immediate opening for an alert air per-
sonality with a smooth, mature, easy and
spontaneous professional delivery. Must
deliver a tight top rated modern format.
No screamers. Send complete resume, tape,
late photograph. Ratings will help. All
replles confidential. Box M-138, BROAD-
CASTING.

Experienced announcer for suburban
Maryland, independent. Send tape, resume,
photo immediately to Box M-143, BROAD-
CASTING.

Announcer: With first phone—permanent
employment—Radio station XKLCQ, iIn

- Poteau, Oklahoma.

Announcer for adult programed station. Em-=
rhasis on local news service and informa-
tion. Station is well established and grow-
ing. Will move into beautiful new quarters
soon. 5 Yyears experience necessary. $500
per month. Contact Jim Lipsey, KNCM,
Moberly. Mo.

Combination announcer-engineer, with de-
sire to sell. Must be experienced. Call Bob
Brewer, KTAT, Frederick, Okla.

Announcer with first phone. Send tape . . .
Resume, and wage demands. No floaters.
W. A. M. D., Aberdeen, Md.

Needed immediately in college town. News=
man-announcer—must be_ experienced. P.D.
Position open. Contact C. L. Riley, office
phone 786-7684, Home 796-8732, WBRN, Big
Rapids, Mich.

Immediate opening, news staff, with chance
at news directorship near future. News-
oriented station; accent on quali delivei%.
Must write. Cralg S. Parker, PD, WD
Waterbury, vt.

Immediate opening for announcer with
adult music station. 1st ticket helps but
not necessary. Send tape, resume, photo,
salary requirements to Don Ross, Program
Director, WEEX, Easton, Penna.

No. 1 station needs No. 1 df. Excellent
weather, top pay available. Major health
and medical benefits. Must be experienced,
swinging dj for top 40 station. For sumn,
fun, beaches and money contact WLOF,
P.O.B. 5756, Orlando, Fla., now.

Announcer-Sportscaster—for adult format.
Part-time sales interest helpful. Send tape,
photo, resume to WMBO, Auburn, N. Y,

Announcer bhoard experience strong on
news. WVOS, Liberty, N. Y.

Announcers! All states. Tapes to Darden
Associates, Box 231, Roosevelt, N. Y., 516-
TN8-4912.

DJ’s-Announcers-Newsman-salesman what
do the money making pros know that you
don’t know? If you want answers—if you
want a career in broadcasting, not an in-
secure job, write to Broadcast Guild of
America 975 North 35th St., Milwaukee,
Wisconsin.

Technical

Do You have permanent jnsomnia? Deoes
the night air turn you on? Major market
inde needs talented all night personality
for good musie and talk show. Must like
other people and be willing to share the

stimulating night air with them. Box
M-145, BROADCASTING.
Announcer with experience. $400 per

month. Tape and resume to KBRZ, Free-
port, Tex.

Group ownership has immediate opening
for announcer-salesman. Sincere, hard-
working, honest man can move up with
expanding small market group of stations,
Picture, resume., salary requirements first

Chief engineer, 1 kw, 100 miles from New
York. $125. Box K-T7, BROADCASTING.

Quality Rocky Mountain kilowatt needs

chief, some _announcing. Box L-320,
BROADCASTING.
Permanent position in one kw daytime

operation for chief engineer. New Gates
equipment. Minimum rée years experi-
ence. We are a growing operation in me-
dium N.H.-Vt. market. State minimum
salary requirement in first letter. Good
combo man would be considered. Box M-33.
BROADCASTING.

Radio engineer of good character,

best

salary. Contact Manager, WCWC, P. O. Box letter. Pete Sanders, KDLA, DeRidder, technical qualifications for South Texas sta-
64, Ripon, Wisconsin, 414-748-5111. Louisiana. tion. Box M-52, BROADCASTING.
L1} BROADCASTING, October t4, 1963



Technical——(Cont’d)

Help Wanted

Situations Wanted—Announcers

Sales engineer—Equipment distributor has

opening for competent tv engineer, BSEE
desirable, with practical experience and
sales ability.

Traveliné required into
southeastern states. Good opportunity for
competent man, salar Is:lus commission.
Box M-93, BROADCASTING.

Kentucky—Chief Engineer. Directional trans-
mitter operation. Trouble shooting. Proofs.
Present chief leaving radio. Stable opera-
tion. Pay based upon experience and ability.
Box M-120, BROADCASTING.

Production—Programing, Others

Continued

Newscaster for quality medium market full-
timer, strong in local news, special events
and public service. Excellent equipment,
pleasant working conditions and congenial
staff in beautiful year-round resort area.
Opportunity for advancement. Some experi-
ence required. General Manager, EC,
Pittsfleld, Mass.

Chief engineer: Nondirectional successful
suburban N. Y, station. Secure future for
right man. Maintain, install, studio, re-
motes. Complete resume including refer-
ences. Box M-153, BROADCASTING.

Immediate obening for gqualified man to
serve as chief engineer for 1 Kw New Mexi-
co station. Good schools; beautiful churches;
dry, healthy climate; progressive town of
12,000; one hour drive to Carisbad Caverns;
Two Hours to 9,000 ft. Cloudcroft; deer
hunting. Will have complete responsibilit.
for maintaining all broadeast equipment.

Must keep ucF on FCC regulations; some
announein esired. Good pay. Congenial
staff. Apply to: Bob Hess, General Man-
ager, KSVP, Box 38, Artesia, New Mexico.

First phone for Connecticut AM/TV—ex-
perience not necessary. Starting salary with
overtime, $90.00. Call collect—Bob Corbett—
203-755-1121.

Chief engineer for 50 kw day—10 kw night
in Jackson, Mississippi. Experienced—sober
— reliable — self starter — permanent em-
ployed with expanding southern radio
group. Excellent salary—fringe benefits.
Contact Ray Horton, Director of engineer-
ing, McLendon Communications Company,
372-9111 Jackson, Miss., between 6:00 p.m.
and 9:00 p.m. every day.

Immediate opening for assistant newsman
and sports director. Starting salary $75.00
week. Apply H. M. Thayer, WGHQ, Kings-
ton, New York.

Situations Wanted—Management

Young, sales executive seeks management.
Civiec minded, pr experience. Four years
same midwest station. Now earn $9000 plus.
Want growth and ownership potential. For
personal visit write Box M-104, BROAD-
CASTING.

Experienced, educated broadcaster, now pro-
gram director, desires small-medium mar-
ket managership. First phone. Box M-107,
BROADCASTING.

Manager with eleven years experience,
available as general or operations manager.
Programing promotion, news, sales, sports,
first phone, College, mature family man
seeking opportunity to invest, Box M-117,
BROADCASTING.

Small single station market preferably
Michigan, Ohio or Indiana. Excellent back-
ground in management, sales and promo-

tion. Presently employed in large market
but desirous of belonging to small, friendly
community.

Consider groﬁt sharing. Box
M-121, BROADCASTING.

Announcers

Production—Programing, Others

News editor wanted for Ill, kilowatt metro-
politan, strong in news coverage. Progres-
sive. long established station with 3 profes-
sional newsmen. Salary excellent, merit
raises. Give full details of experience and
references in 1st letter to Box J-133,
BROADCASTING.

Sports announcer, seven years experience.
Excellent voice, finest of references. Box
L-353, BROADCASTING.

Top 40 dj with bright sound wants to move
up. Have highest ratings and first class
license. Box M-31, BROADCASTING.

Announcer. Good all phases. Prefer news.
Daytimers state duties. Salary. Box M-39.
BROADCASTING.

Young chain in midwest is looking for
aggressive production minded program
man., Send tape complete with production
samples, resume and sample copy to Box
L-349, BROADCASTING. Also need first
phone announcers.

Radio-Productions-Programing, Production-
Supervisor with understanding of ?ood for-
mat radio. Midwest market. Excellent op-
portunity for right man. Expected to do
some air work. Middle of road music
policy with lots of good production and
interésting features. Send complete resume,
'ﬁ.\Pé and photo. Box M-10, BROADCAST-

Texas group expanding into new market,
Need quallfied announcers, engineer-an-
nouncers, commercial salesmen, announcer-
salesmen, news director. State full quali-
fications first letter. All held confidential.

All tapes returned promptly. Box M-54,
BROADCASTING.
Continuity writer with speed and commer-

cial ereativity. Box M-68, BROADCASTING.

Mature responsible man wanted, program
director material. Must be fully experi-
enced all phases. Opportunity with grow-
ing top rated station, Florida east coast.
Box M-86, BROADCASTING.

Production man with copy and news an-
nouncing experience. Salary open. Tape
and resume to KBRZ, Freeport, Texas.

First phone newsman, experience pre-
ferred, board work. Must have mature
good voice for stable adult programed
station. No maintenance. Tape and resume
to KENN, Farmington, New Mexico.

Attention Mid-Atlantic States. Experienced
Announcer Salesman wants to settle, Avail-
able Oct. 22nd. Box M-92, BROADCASTING.

1st phone, 1 year experience as engineer—
would like to start as announcer. Married.
}le& WI1II relocate. Box M-94, BROADCAST-
NG.

Avallable, announcer engineer for south
central region. Good on both. Box M-97,
BROADCASTING.

Negro announcer, 1st class training, no ex-
perience, need 1st job. Box M-105, BROAD-
CASTING,

Consistent wake-em-up, keep-em-happy an-
nouncer s$eeks morning slot with quality
radio operation. First phone. Box M-103,
BROADCASTING.

Young Negro announcer and DJ, with 5 yrs.
e)sperience, stronf on news, versatile as s
DJ, willing to relocate. Not afraid of hard
work. Box M-115, BROADCASTING.

Announcer graduate looking for position as
Disc Jockey. Box M-123, BROADCASTING.

Not an ordinary screamer, genuine Top 40
pro. Can handle humor very well. Good,
sensible, tight production, Top ratings. Me-
dium-Large markets east or midwest. Box
M-124, BROADCASTING.

Attention LA—radio newsman air person-
alty seven years experience New York City
and vicinity desires to% notch position major
Los Angeles station. College graduate, sin-
gle, 24, Will be in LA mid-October for per-
sonal interviews. Salary $170 minimum.
Box M-111, BROADCASTING.

Momlnﬁ personality, number one all sur-
veys, all segments. Tasteful comic approach.
Non-frantic smiling sound. Box M-113,
BROADCASTING.

First phone—6 years professional; college,
draft free, showmanship, major—markets,
Box M-126, BROADCASTING.

Five years announcing experience. Prefer
east coast. Dependable. Married man, Box
M-127, BROADCASTING.

Announcer—dj—versatile, mature, tight and
fast board. News and play-by-play. Married.
Will settle. Box M-130, BROADCASTING.,

Top notch dj with first phone and family

seekln%:improvement. Box M-131, BROAD-
CASTING.

Mature voice . . . 7 years experience . . . ra-
dio & tv .. . personality a{rproach to good
music and jazz . . . excellent commercial de-
livery .. . offering the sound that sells. Box

M-134, BROADCASTING.

Announcer first phone—Limited experience
—prefer warm climate in large or medium
size ecity—wants good salary and five day
week. No maintenance. Box M-141, BROAD-
CASTING.

Announcer-13 years all phases radio/TV.
Prefer East coast, good music only. Box
M-144, BROADCASTING.

Good music stations only! Announcer-dj,
3 years experlence, veteran, rich authorita-
tive voice, smooth professional delivery.
Box M-146, BROADCASTING.

Top play by play, all sports. Thoroughly

experienced dj/pd, family man, reliable,

R}-esently employed. No small markets. Box
-147, BROADCASTING,

Wide awake morning man. Strong on news.
%irtcclass license. Box M-148, BROADCAST-

Newsman/dj—Have done on-the-scene for
many major stations, smooth deejay style,
prefer news. Limited experience, ut
talented. Box M-152, BROADCASTING.

Go first class! Highly experienced person-
ality with first phone is available now!

Outstanding air shows, production, and
copywriting. Don't wajt . . . phone 312-328-
7650 now!

Top forty jock—4 years experience—mar-
ried—good references—Rusty Draper—MU—
3-4217—Rusk, Texas.

Young, 22, 1st phone announcer, 3 years col-
lege, some experience, good on rock and
pop. "Swifty” 766 Pine Avenue, Waynes-
boro, Va.,, Phone 942-1832,

Nine years experience. Needs $80. Program
director, WKJK, Granit Falls, North Caro-

lina.
Chicagoland—Three ears metro market
jock, newsman, production. Northwestern

student needs work now. Interview, re-
;tzlamg'i 3;ape. references. John Galanses, 312-

Technical

Attention: Pittsburgh, Wheeling, Youngs-
town and surrounding area. Chief engineer
5 kw AM & FM desires relocation as staff
engineer or chief. TV staff engineer also
considered. Technical school graduate,
single, young, draft free. Previous experi-
ence includes studio and production engi-
neering. Box M-40, BROADCASTING.

Chief engineer/anneuncer—former manager.
Desire change. 7 years radio, 1 chief, Fam-
ily man. inimum $125 wk. Box M-106,
BROADCASTING.

Engineer, AM FM stereo, construction and
maintenance. Directionals, Ten years Chief
Engineer. Capable announcer, Box M-142,
BROADCASTING.

Need stable position, good character, first
phone, P. O, Box 7592 Kansas City 16, Mo.
Phone 316-645-2730, Missouri or Kansas.

Production—Programing, Others

Wanted: Wisconsin market. Administrative,
some air. Sixteen years experience, present-
ly large market. Family, best references.
Box M-55, BROADCASTING.
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Production—Programing, Others

TELEVISION

Production—Programing, Others

Continued

Help Wanted—Sales

Continued

Young man 18 years old interested in
broadcasting, no experience. Box M-96,
BROADCASTING.

Expanded sports coverage radio/tv? Play-
by-play, interviews, reporting. ExCellent
references. Five years experience. Box M-
109, BROADCASTING.

Editorial-news specialist. Nationally recog-
nized as leader and pioneer in broadcast
editorializing, both radio and television. Win-
ner, several major national awards. Solid
news and editorial background, research,
writing, on-air presentation. Experience in
both news and program management. Desire
editorial or news-editorial assigriment. Sin-
le, 298, College graduate. Excellent credit.
xcellent references. Box M-114, BROAD-
CASTING

Wanted, Position in Iowa or Midwest. Pre-
ferGNW Iowa. Box M-118, BROADCAST-
ING.

Attention Philadelphia and vicinity! I want
to specialize in news—writing and aliring.
Two years announcing ¢xperience, B. A. in
radio speech. Plan to study journalism.
Box M-98, BROADCASTING.

PD—DJ, married. 15 yrs. experience all
phases of programing. Wants to settle per-
manently in the northeast. Can handle
your staff and any programing format, but
prefers modern. Personal interview re-
quired. Box M-101, BROADCASTING.

Wanted—TV sales: Sales service man be-
tween 22-28 with sales and/or traffic radio
or TV experience. This large southern
market offers opportunity for growth
within TV sales dept. Write or wire: WAII-
TV, Atlanta, Ga.

Help Wanted—Technical

Engineering Supervisor — major market
unionized TV operation needs manager to
take charge of day-to-day technical opera-
tions, Degree preferred. For confidential
handling reply to our consultants. Box
M-28, BROADCASTING.

Licensed experienced TV transmitter and
studio engineer needed. Must be familiar
with RCA black and white and color
equipment including studio, film trans-
mitter, microwave and VTR. Maintenance
experience essential. Midwest location in
university town, Send background and ex-
perience with salary requirements and
photo to Box M-44, BROADCASTING. All
replies will be acknowledged.

Major So. California station looking for TV
studio technicians with all-around experi-
ence, including camera, video, studio, ete.
FCC first phone required. Send resume to
Box M-47, BROADCASTING.

Midwest UHF has opening for engineer
with first class license. Position requires
operation of AM/FM/TV control rooms and
transmitters. Experience in radio or TV
desired, but others will be considered. Box
M-50, BROADCASTING.

Personality. Now working network O & O
station on west coast. Wish to move my
children/adult show to midwest or east, Its
wild and completely unigue., Work with your
film or all live. Other tv credits include
movie host, dance show host, variety show
emcee, newsreader, plus several network
appearances. Management sorrowfully
aware of this ad, Full story and vtr at
your request. Box M-110, BROADCASTING.

Program director, manager. Responsible po-
sition with established operation, Veteran,
family, 33, non-drinker. Experienced all
hases am, fm production, news, copy,
raffic, programing popular, classical. Native
southern Californian, relocate west. Cur-
rently pd medium market am. Consider
radio honest, challenging business. No rock-
ers, fast-buck, cockfail operations please.
$700. Box M-132, BROADCASTING.,

PD in major market desires return to air as
radio and/or tv personality. Top pro, ex-
tensive background both media, Top mar-
kets only. Box M-133, BROADCASTING.

Attention Biloxi-Gulfport-New Orleans
areas. Experienced copywriter. 5 years
one station. U. of Mo. graduate. Know_Pro-
duction, taping, traffic, dialogue writing.
High work standards. Personal interview,
Little tv experience, but interested. Ditto
agency. Box M-135, BROADCASTING.

13 years radio & television experience as
announcer, director and pd. Hope to secure
position as pd or news director. Available
31 October. Box M-150, BROADCASTING.

Experienced engineer, best technical guali-
fications, for Texas station. Box -64,
BROADCASTING.

Qualified TV engineer trainee with first
phone for Texas station. Box M-65, BROAD-
CASTING.

Maintenance chief for southwest station.
Must have superior technical qualifications.
Box M-60, BROADCASTING.

Assistant chief engineer with proven ability
for Texas VHF. Box M-61, BROADCAST-

$10,000 starting salary for chief engineer.
Must be hard worker, strong on maintén-
ance. Plenty room for advancement and
more money. College town in most beauti-
ful area of U, S. Recreation, hunting and
fishing the best. Call, wire, write Socs
Bratis, Vice-President, KMSO-TV, Missoula,
Montana.

Wanted: First ghone engineer with TV
studio equipment maintenance experience.
Write or call WCET, Cincinnati 19, Ohio,
phone: 381-4033.

Experienced tv newscaster for station in top
45 markets. Send complete resume, picture,
film, vtr or audio tape of your work. Re-
plies confidential. Our beople know of this
ad. Box M-136, BROADCASTING.

Immediate opening for continuity director
(male or female) for growing NBC UHF
station in university city. Good o rtunity
for person now in radio or TV. Continuity
department to move up. Call Robert M.
Lul:;lpp p.d, WCHU-TV, Champaign, Ill. 352-
7673.

Newscaster . . Strong on-camera news=
caster with college journalism training and
television reporting experience by dominant
CBS-affiliated station in the southeast's 3rd
market, Remarkable opportunity for career
with news minded station. One of the
nation’s top news departments, pioneer of
the 60-minute expanded news format, now
90-minutes early evening. Send VTR or
film showing caliber of air work and edu-
cational background to: News Director,
WTVT, 3213 rand Central, Tampa, Fla.

Situations Wanted

Announcers

Experienced TV news man on camera and
booth. I can handle your announcing, sales,
management programing, would like small
station, money not important as working
conditions. Box M-116, BROADCASTING.

Technical

Engineering manager, 14 years TV, now
avalilable for valid reasons. Proven record
technically, and with people. Resume avail-
able. Box L-226, BROADCASTING.

Dynamic 27 year old sports announcer look-
ing for bigger opportunity with television
group, needing top insite into_sports with
ability to write and deliver. Prefer large
metro market with seasonal change of
climate for family and organization that
wants the best coverage of local, college,
professional sports. know what I am
talking about in sports, and know what
those in sports control and confidence in
all phases of sports reporting. Six years,
three jobs. Presentli employed television
sports on camera. ooking for the top.
Box M-149, BROADCASTING.

Production—Programing, Others

Production manager-director. 10 yrs, ex-
perience, Sincere, hard worker. Best refer-
ences. Married, family. All replies an-
swered. Box L-246, BROADCASTING.

Studio Engineer experience in service main-
tenance and video tape recording. Con-
tact Fred Edwards, WVUE-TV channel 12,
New Orleans, Telephone 525-9011, (Area
Code 504).

Experienced transmitter operator—Central
Texas max. power educational VHF, new
installation, RCA TT50 transmitter. Con-
tact Bob L'Roy, KLRN-TV, Star Route 2,
New Braunfels, Texas.

Play-by-play—staff—dj—news. 23 years old,
married, some radio TV experience,
Wish to break into radio in small market.
Box M-155, BROADCASTING.

Have first phone, No. ! ratings in northern
market of 90,000, available immediately,
‘Would prefer pd position. Interested? Wri
or call C, Norman Chase, 4122 3rd Ave, S,
Great Falls, Mont., 406-761-2208.

2 aggressive and reliable men aged 25 & 29,
active in broadcasting, producers of public-
ity films, marketing and publicity agencies,
wish to associlate with a US company will-
ing to buy a broadcasting station in Monte-
video, Uruguay. Reply to Creacion Public-
itaria, Burucayupi 3076/78, Montevideo,
Uruguay.

Production engineer. Excellent board work,
Have FCC second class phone. George
Phinn, 825 Quincy, St., Brooklyn 21, N. Y,

Young capable studio engineer wanted im-
mediately. Permanent position with pro-
gressive VHF station, su?ervisory position
available if qualified. Chief engineer, WIBF-
TV, Augusta, Ga,

Production—Programing, Others

Texas VHF station looking for excellent
g}rglnmty writer. Box M-58, BROADCAST-

Director with creativity wanted in south-
western resort city. Box M-59, BROAD-

CASTING.
Experienced, dependable newsman-photo-
grapher, adept at gathering and writing

news. Box M-62, BROADCASTING.

Alert newsman-announcer to gather write
and photograbh news, southwest station.
Box M-63, BROADCASTING.

Thirteen years television experience in top
southern market. One year as radio writer
prior to TV. Film, deo tape and live
operation. Presently employed. Have
worked on many accounts for national ad-
vertising agencles. Married, 2 children. I'm
tops and have credits to vfrove it. If you
want experience, creativity and results
write Box L-308, BROADCASTING.

A substitute for experience? None's been
invented yet! I have 15 years In most
phases of radio-TV on local and network
levels. Prefer TV news gathering and
editing. Each reply proméxﬂy answered.
Box M-34, BROADCASTING.

Producer~director—4 years experience. Box
M-87, BROADCASTING.

Producer-Director—14 years experience in
one of nation’s top markets. Extensive
videotape experience. Currently in Chicago.
Will relocate anywhere including overseas
asslgnment, Box M-122, BROADCASTING.

Tv artist wishes to relocate. Experienced in
all phases of art . . . promotional etc. Box
M-128, BROADCASTING.

NE and West coast major market news
directors: Give me a camera crew and
your viewers will become the best informed
in your atea; they'll see the t{op local
stories reported in the most informative
and interesting manner. Box M-131,
BROADCASTING.
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Situations Wanted FOR SALE INSTRUCTIONS—(Cont'd)
i i 3 Be prepared. First class FCC license in
Production—Programing, Others Equipment—(Cont’d) six weeks: Top 4 “ﬂ.‘he" ry and lebora.
tory tralnin{ Elkins dio License School
Continued Collins, mod. 42E ant. tuning unit, com- o©f Atlanta, 1138 Spring St., N.W. Atlanta.
T G Mg Ot
niversa () cku arms,
Professional broadcaster. Presently em- fllters, spare headsg Besg offer. l\)ﬂallnce FCC  first phone license in Bix weeks.
ployed television director of sports.” Prefer Guptill, TE, Albert Lea, Minn. Guaranteed instruction in eory and

Eg_st coast area. Box M-140, BROADCAST-
ING.

Experienced radio newsman, top delivery
and copy, would like TV or radio-TV
opportunity Box M-154, BROADCASTING.

Wanted To Buy

Equipment

Needed: Audio Console such as Gates 51CS.
Contact radio KLIN, 404 S. 13th, Lincoln,
Nebraska.

One new or used McKensie unit model
ScpB with one channel record unit,
assorted cartridges. Paul Adams, WCPO-
TV 8234.";; Symmes Street, Cincinnati, Ohio
45208.

For channel 5 we need 500 or 1000 watt
transmitter and three gain antenna. Box
M-56, BROADCASTING.

RCA or GE studio cameras. Must be in
g&tg condition. Box M-100, BROADCAST-

Wanted—2 good used Ampex 602 or 601 re-
corders or equivalent at bargain price. Also
a used Gates studioette board. WMOC,
P. O. B. 886, Chattanooga.

FOR SALE

Equipment

Television/radio transmitters, cameras, mi-
crowave, tubes, audio, monitors. El.ect.roﬁnd
440 Columbus Ave.,

Xmission Line; Teflon insulated. 13" rigiq,
51.5 Ohm flanged with bullets and all hard-

ware. New—unused. 20 foot length for
$40.00. Quantity di unts. Stock list avail-
able. Sierra-Weste Electric, 1401 Middle

Harbor Road, Qakland 20, California. Tem-
Plebar 2-3527.

Two (2) Stancll-Hofftman minitape M-8
portable tape recorders, with battery
chargers and carrying case. Less than two
months old. Write Box L-170, BROAD-
CASTING.

250 watt GE transmitter, good condition,
$750.00 PT-6 Magnecord tape recorder, com-
pletely overhauled, $250.00 will pack and
ship. Box M-29, BROADCASTING

RCA TT5A tuned to channel 2. Priced to
sell quickly. Write Box M-23, BROAD-
CASTING.

Almost new tape-a-thon. Model 702-10 with
AG. P.O. Box 860 Pittsburgh 30, Penna.

GPL 16mm Kinescope recording unit com-
plete. Good condition. Contact Al Powley.
nongAL-TV, ‘Washington, D. C. KElogg -7-

4—Locke insulators 257 high 3—legs, fit 16~
triangle base. Supported 300 Lengh tower.
2—damaged but repairable. $400 packed.
Need 350’ self supporting tower. Tele-
Graphic Flectronics Corp., 266 Maple PI.,
Mineola, LI, N, Y.

U-400 tape recorder, battery powered por-
table, bullet mike, leather case. Professional
quality ideal for Iinterviewing. Used

;nonths—szso. Box M-103, BROADCAST-

Andrew 8 bay fm ant. 955 mec. Yours for
one-third of new. Chan g site. Write Box
M-102, BROADCASTIN

Gates BFE-10A-10 watt FM transmitter, re-
conditioned, N. M. Area code 505-437-1490.

Western Electric 10KW FM Transmitter
Model 506-B2. Excellent Condition. WHIO,
Dayton, Ohio.

RCA TTU-1B UHF TV transmitter rebuilt
and warranted. Will set to channel speclﬁed
by buyer. Federal UHF transmitter tf

20-B, presently set on channel 33, comple

with' menitoring equipment, dummy load
diplexer and remote control unit. Over
$30,000 worth of laboratory test equipment.

Many items suitable for broadcast con-
sultants use. Two broadcast quality tape
machines. Write Willilam S. War 9505

Carroll Ave., Tacoma Park, Md., or call
301 587—5136 ‘Immediate cash for all types
of broadcast and test equipment.

Three RCA cartridge J)laybacks

RT-7B’s) and one recor

BA-7B) only used 8 months. Cost $2200
o available immediately. Best offer

takes. Wire KBRO, Bremerton, Washington.

Used UHF 1 kw RCA transmitter excellent

condition, immediate delivery. A bargain.

\l)gCET 2222 Chickasaw Street, Cincinnati
Ohio.

(Model
amplifier (Model

BUSINESS OPPORTUNITY

Small profitable station on Florida Gulf
Coast willing to sell up to 49% to the
right man capable of full management.
Other radio and allied business interests
are reason for selling. All communications
confldential. Full details after examination
of credentials. Box M-79, BROADCASTING.

MISCELLANEOUS

30,000 Professional Comedy Lines! Topical
laugh service featuring deejay comment.
introductions. Free catalog. Orben Comedy
Books. Atlantic Beach, N. Y.

Need help? 1000 Su;i‘cer dooper hooper
scooper one liners exclusive in Your mar-
ket. Free sample. Lyn Publications. 2221,
Steiner St.. San Francisco.

“TALK TO YOURSELF” is a new file of
comedy banter for disc jockeys who can do
two voices. Quick time fillers $5.00—Also
available new “SOUND EFFECTS BITS”
using stock sounds for maximum laughs

$5.00. . . Shwo-Biz Comedy Service
(Dept. T), 65 Parkway Court, Brooklyn,
N. Y., 11235.

News directors and Program directors—
Terse, authorttative voice reports with ex-
clusive information from our Washington
and New York news bureaus—tape via air
mail special delivery. Your station's ex-
clusive in your area. Low cost—top audi-
ence response to your added depth and
Presnge Write Box M-125, BROADCAST-

Recording stundio, serving southeast from
metropolitan area, fully equipped, A-1
reputation, strong potentlal Reply Box
M-70, BROADCASTING

Resume professionally pregared by mail.
Free descriptive brochure. Career Develop-
ment Institute, Box B-341, Beltsville, Mary-
land.

INSTRUCTIONS

FCC first phone license preparaton by
correspondence or resident classes.
Grantham Schools are located in Los
Angeles, Seattle, Kansags City and Wash-
ington. For free 44-page brochure write:
Dept. 3-K, Grantham Schools, 3123 Gillham
Road, Kansas City. Missouri.

Elkins training now in New Orleans for FCC
First Class License in 6 weeks. Nationally
known for top quality theory and labora-
tory instructions. Elkins Radio School. 333
Saint Charles, New Orleans. Louisiana.

laboratory methods by mas!er teachers.

I. approved. Request free brochure.
Eikins Radio License School, 2603 Inwood
Road, Dallas. Texas.

Elkins Radie License School of Chicago—
Six weeks quality instruction in laborato
methods and theory leading to

First Class License. 14 East Jack.son St..

Chicago 4, Illinois.
Announcing programing, console opera-
tivn. Twelve weeks intensive, prac

training. Flnest most modern equipment

available. G. I 60gproved School of
Broadcasting, 2 Inwood Road, Dallas 33,
Texas.

1st ticket class . . . § week course, resident

or correspondence, Denver, Colorado, a fun
place to live and study. Write for bulletin
from Signal Broadeasting, 431 W. Colfax,
Denver. Also offering 632 month announc-
ing-station operations course. Free place-
ment service. Signal Broadcasting, Denver.

Since 1937 Hollywood’s oldest school de-
voted exclusively to Radio and Telecom-
munications. Graduates on more than 1
stations. Ratlo of jobs to graduates ap
mately six to one. Day and night cfasm
Write for 40 page brochure an
placement llst. Don Martin School of Radio
and TV Arts & Sciences, 1653 North Chero-
kee, Hollywood, Calif. "No cram school.”

San Franeisco's Chris Borden Schoel gradu-
ates are in constant demand. 1st phone and
“modern” sound. Plenty of jobs. Free Dlace-
ment. Illustrated brochure. 259 Geary St.
ngtggttng date for next class November 4,

save time! Save moneyl You get an FCC
ﬂrst class license in just five (5) weeks with

R. E. 1. training in beautiful Sarasota. Affi-
listed with modern, commercial station.
Fiee placement. Radio Engineering Insti-
tute of Florida, Inc., 135 Pineapple Ave.,
Sarasota, Florida.

Since 1946. Original course for FCC first
phone operator license in six weeks. Over
420 hours instruction and over 200 hours
guided discussion at school. Reservations
required. Enrolling now for classes starting
October 9 and January 8, For information,
references and reservations, write William

Oiden Radio Operational Engineering

1150 West Olive Ave., Burbank,
California.
Announcing, programing, first phone, all
phases electronics. Thorough, intensive

practical training. Methods and regults

proved m times. Free placement serv-
ice. Allied Technical Schools, 207 Madi-
son. Memphis, Tennessee.

Special accelerated schedule. For the man
who must get his 1st phone in a hurry,
the Los Angeles Division of Grantham
schools now offers the proven Grantham
course in an accelerated schedule. Next
classes begin November 11 and January
13, For free brochure write: Dept. 3-B,
Grantham Schools, 1505 N. Western Ave.,
Los Angeles, Calif.

Jobs waliting for first phone men. Six weeks
Fets you license in only school with operat-

ng 5 kw station. One price includes everg'
thing. even room and board. Can
financed. American Academy of Eleec-
tronics. WLIQ, Sheraton Battle House,
Mobile. Alabama.

FCC license in six weeks. Total cost $285.
Our graduates get their licenses and they
know electronics. Houston Institute_of Elec-
tronies, @52 M and Building, Houston,
Texas. CA 7-0520.

Train now in N.Y.C. for FCC first phone
license. Proven methods, proven results.
Day and evening classes. Placement assist-
ance. Announcer Training Studios, 25 W.
43rd, N. Y. OX 5-9245.

Pittsburgh, FCC first class “success-proven”
accelerated course now in Pittsburgh. Day
or evening. Free Dplacement. For brochure,

write American Electronics School, 418
gnzn;tlqu St., Pittsburgh 22, Pa. Phone 281-
422,

BROADCASTING, October 14, 1963

101



INSTRUCTIONS—(Cont’d)

Situations Wanted

WANTED TO BUY

Intensive thirteen week course in announc-

ing,
news and
modern
enter
Hughes, Director,

control board operation,

eq

men acilities,
first pb s

jobs with confidence. P

production,
cgry writing. All new and most
Graduatia

Broadcasting Institute of

America, Inc., P.O.B. 53321, New Orleans 50,
Louisiana.

RADIO

Help Wanted—Management

ATTORNEY

Opportunity available in New York
corporation for attorney with Radio-
Television background. Submit re-
sume including salary requirement

to:
Box 792, 1501 Broadway, New York 36, N.Y.

Help Wanted—Sales

SALES CORRESPONDENT

Opportunity for challenging and
rewarding position with a major
broadcast equipment manufactur-
er. Immediate opening in midwest
sales office for a young man who
believes in hard work and custo-
mer service, Technical background
in broadcasting is essential and a
college degree is preferred. Send
resume with photograph to:
Box M-41, BROADCASTING

Announcers

SO O 0 D080 510G LML TSSOSO ALI N BNRI

WEEL Fairfex, Virginia

Growing fast in metropolitan Washington,
D. €. market needs qualified personnel in-
eluding one combo man. Send tape, resume
with 1st letter., No phone calls please.
Jules Henry, WEEL, Fairfax, Virginia.
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Technical

Production—Programing, Others

Stations (Cont'd)

CHRISTINE KEELER

I'm not

All that 1 can offer is
TALENT

A clever and attractive Radio and
TV personality who can adapt to
any type of acting, children’s
shows, commericals,

Box M-95, BROADCASTING

TELEVISION—~—Help Wanted

Production—Programing, Others

Advertising and Promotion

GROUP-OWNEGS TV STATION IN MIDWEST
MARKEY WITH CBS AFFILIATION OFFERS
CHALLENGING OPPORTUNITY FOR BRIGHT.
AGGRESSIVE, YOUNG MAN OR WOMAN WITH
BOLIO KNOWLEDGE OF ADYERTISING. PRO.
MUST
HAYVE ABILITY TO CREATE TOP-NOTCH
PROMOS AND ADS. ALL EMPLOYEE BENE-
FITS. SEND PHOTO. RESUME AND APPRDXI:®
MATE SALARY REQUIREMENTS. ALL AP-
PLICATIONS CONFIDENTIAL.

BOX M-157, BROADCASTING

MOTION AND PUBLIC RELATIONS.

" FOR SALE—Equipment

NI R
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R SALE:
Model 702-10, 3 deck Tape-
Athon, 734 IPS. 2 designed for

stereo, 1 monaural. Box 2345,
Amarillo, Texas.

U LEIREREEIE DRV OO D D

I

EMPLOYMENT SERVICE

CHIEF ENGINEER

Need hard worker capable handling staff
and personally working all Phases, mainten-
ance, recording and operations. Must love
engineering and have superior technical
qualifications, No desk chief. One of MNew
England's best stations and focations. First-
class directional AM and FM. ldeal if cur-
rently focated in New England—Middle
Atlantic area.

Bex M-156, BROADCASTING

OPPORTUNITIES!

ALL BROADCAST PERSONNEL PLACED
ALL MAJOR U. S. MARKETS
MIDWEST SATURATION

Write for application NOW
BROADCAST
EMPLOYMENT SERVICE

4825 10th Ave. So.
Minneapolis 17, Minn.

To reach everyone in BROAD-
CASTING and Its allied fields.
You Can’t Top A
CLASSIFIED AD
BROADCASTING
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WANTED TO BUY-—Stations

) FM Station Wanted

Chicago-Milwaukee area.
Send Basic Information in
confidence.

Box M-99, BROADCASTING

WANT TO BUY

New Mexico AM station. Will
keep your reply confidential.
Box 853, Plainview, Texas.

FOR SALE

Stations

GUNZENDORFER

CALIFORNIA $25,000 down. FOR
DAYTIMER asking $75,000.

01.6%8 VEGAS NEV. Daytimer $1765,-

WILT GUNZENDORFER
AND ASSOCIATES

Licensed Brokers Phone OL 2-8800
864 So. Robertson, Los Angeles 35, Calif.

CALIFORNIA

Profitable daytime station in dyma-
mic growth and desirable living
area. Well-equipped and beautifully
appointed. Priced at little more than
average annual cash grosg of over
$80,000. Bxcellent terms to qualified
buyer.
Box M-42, BROADCASTING

To buy or sell Radic and/or TV proper-.
tias contact:

PATT McDONALD CO.

P. 0. BOX 9266 - GL 3-8080
AUSTIN 56, TEXAS

vt. small daytime $ 80M SOLD
Conn single  daytime 150M terms
Ga. single fulltime 85M  35M
N, E. medium power 125M 2

Pa. suburb  daytime 95M terms

buying and selling, check with
»* CHAPMAN COMPANY INC.

2048 PEACHTREE RD., ATLANTA, GA, 30309

ROCKY MOUNTAIN. Daytime. Volume .
$100,000. Priced at $150,000. 29% down.

NEW ENGLAND. Fulltime, Exclusive to mar-
ket. Priced at $85,000. 25% down.
JACK L. STOLL & ASSOCS.
6381 Hollywood Blvd.
Los Angeles 28, Caolifornio

NEED HELP?
LOOKING FOR A JOB?

SOMETHING TO BUY
OR SELL?
For Best Resulis
You Can’t Top A
CLASSIFIED AD
in
BROADCASTING

THE BUSINCSSWELXLY OF TELEVISION AND RADIO
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Continued from page 97

to university, WCBB-TV_ will be integral
part of state network, rebroadcasting sub-
stantially all programs originated at uni-
versity’s Orono main studio. Action Oct. 3.

s By letter, commission dismissed, for
failure to prosecute, application of Con-
tinental Broadcasting Corp. for renewal of
license of KWIX( ) St Louis and re-
quested licensee to surrender license and
other instruments of authorization to com-
mission for cancellation. (Station has been
silent since Feb. 20, 1962.) Action Oct. 3.

Routine roundup

ACTIONS BY REVIEW BOARD

= By memorandum opinion and order In
proceeding on apglications of Garo W. Ray
and Connecticut Coast Broadeasting Co. for
new daytime AM stations in Seymour and
Bridgeport, both Connecticut, respectively,
in Docs. 14829-30, (1) denied untimely filed
motion by Ray to enlarge issues, and (2)
granted motion by Connecticut to strike
Ray's "'objection” to reply to bureau's com-
ments on Ray's motion to enlarge issues.
Board Member Nelson not partieipating.
Action Oct, 9,

» Denied tition by International Radio
In¢. (KGST), Fresno, Calif., to postpone
oral argument in 2proceeding on AM applica-
tion in Doe. 14792, Action Oect. 7.

ACTIONS ON MOTIONS
By Office of Opinions and Review

» Commission, by office of opinlons and
review, granted reqi.lests by Tipton County
Broadcasters (WKBL), Covington, and Shel-
by County Broadcasters Inc., (WHEY), Mill-
fngton, both Tennessee, to extend time to
Oct. 11 to file exceptions to initial decislon
in proceeding on applications for renewal of
licenses. Action Oct. 4.

By Chief Hearing Examiner
James D, Cunningham

wn Designated Examiner Thomas H. Dona-
hue to preside at hearing in proceeding on
applications of Sunbeam Television Corp.
for renewal of license of WCKT(TV) ({(ch.
7} Miaml and Community Broadecasting
Corp. for new station on that channel in
Miami; scheduled prehearing conference for
Nov. 4 and hearing for Deec. 11, Action Oct.

» Granted petition by Station View Realty
Co. Insofar as it seeks dismissal of applica-
tion for new TV on channel 19 in Cleveland
and dismissed application with prejudice;
retained In hearing status remaining appli-
cations of Cleveland Broadcasting Inc. and
Community Telecasters of Cleveland Inc. in
consolidation. Action Oct. 4.

= Ordered that hearing will be convened
Dec. 9 in Tifton, Ga., in lieu of Washington,
as originally scheduled. in matter of revoca-
tion of license of WTIF Tifton and renewal
of license of WDMG Douglas, both Georgia.
Action Oct. 2.

By Hearing Examiner Charles J. Frederick

x Granted petition by Cleveland Broad-
casting Inc. to continue Oct. 18 prehearing
conference to Oct. in Cleveland TV
channel 19 proceeding in Docs. 15163-4, Ac-
tion Oct, 4,

By Hearing Examiner Arthur A. Gladstone

» Granted petition by Wendell-Zebulon
Radio Co., (WETC), Wendell-Zebulon, N. C.,
for leave to amend AM application to effect
change in ant. site; received amendment
and removed amended application from
hearing status and returned it to processing
line. Action Oct. 8.

n Granted request by Des Moines County
Broadcasting Co. to extend time to Oct. 14
to file proposed findings and to Oct. 28 for
replies in proceeding on application for new
AM in Burlington, Iowa. Action Oct. 4.

By Hearing Examiner Walther W. Guenther

m Granted request by Broadcast Bureau
that further hearing conference be held
Oct. 8 in proceeding on AM ap%lications of
Abacoa Radio Corp. (WRAI), Rio Piedras
{San Juan), and Mid-Ocean Broadcasting
80{}).2. San Juan, both Puerto Rico. Action

ct, 2.

By Hearing Examiner Annie Neal Huntting

s In consolidated AM proceeding on_ap-
plications of Newton Broadcasting Co., New-
ton, Mass., and Transcript Press Inc,, Ded-
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ham, Mass., denied request by Newton that
replies to opposition to petition for exten-
sion of time and to Broadcast Bureau's re-
sponse to petition for extension of time be
accepted and considered with Sept. 24 peti-
tion, which was granted in part by order re-
leased Sept. 27, without prejudice to in-
corporating such replies by "reference in
etition for further extension of time should
t become necessary to request extension
beyond that permitted by order released
Sept. 27. Action Oct. 3.

By Hearing Examiner David 1. Kraushaar

s Granted joint motion by all partles
other than Broadcast Bureau who have
particlpated in hearinF on AM application
of Hampden-Hampshire Corp. (WHYN)
Springfield, Mass., to correct transcript of
hearing and corrected same except as
noted. Action Oct. 4.

By Hearing Examiner Jay A. Kyle

» Scheduled oral argument for Oct. 1I on
request by Progress Broadcastins Corp.
(WHOM), New York, to postpone date for
exchange of exhibits and commencement of
hearing in proceeding on AM application.
Action Oct, 4.

By Hearing Examiner Forest L. MeClenning

» Granted joint motion by applicants to
correct transcript in Perrine-South Miami,
Fla., TV channel 6 proceeding. Action Oct. 2.

By Hearing Examiner Herbert Sharfman

» On oral request of parties in %roceedlng
cn agpncation of North Atlanta Broadcast-
ing Co. for new AM in North Atlanta, Ga.,
reopened record and scheduled further con-
ference for Oct. 4. Action Oect. 3.

BROADCAST ACTIONS
by Broadcast Bureau

Actions of Oct. 8

KVWM Show Low, Ariz—Granted CP to
change frequency from 1050 ke to 970 ke;
increase power from 250 w-D to 1 kw-D;
install new trans. and make changes in
ground system: condition.

KDUO(FM) Riverside, Calif.—Walved Sec.
3.208(a) (2) of rules and granted mod. of
license to extent of permitting establishment
of main studio location and remote control
point in San Bernardino, Calif. (location of
KFXM main studio).

WHDH-FM Boston—Granted license
covering decrease in ERP, increase in ant.
height, change in trans. location, installation
of new trans. and deletion of remote con-
trol: without prejudice to such further ac-
tion as commission may deem_ appropriate
in light of case Nos. 17785 and 17788 current-
ly gending before U. 8. Court of Appeals,
D, C. Circuit.

*WOUB-TV Athens, Ohio—Granted CP
to change ERP to 195 kw vis. and 98.5 kw
aur.; change type trans. and make changes
in transmission line and equipment; condi-
tion.

WQXI Atlanta, Ga.—Granted CP to in-
stall alternate-main nighttime and aux. day-
time trans. at main trans, site; remote con-
trol permitted with non-DA.

WCRB-FM_ Waltham, Mass.—Granted CP
to increase ERP to 11 kw and change type
trans.; remote control permitted.

Actions of Oct. 7

WATR-TV Waterbury, Conn.—Granted re-
newal of licenses for TV and auxiliary.

K07BS Lower Evans Creek at Rogue
River, Ore.—Granted assignment of license
of VHF TV translator station to Rogue River
Translator Association (KO03BZ, Rogue River,
Ore.); no monetary consideration.

KU2XAR Honolulu—Granted license for
experimental TV (translator) station to con-
duct site tests and for limited demonstration
of principles of aperation; conditions.

WGH Newport News, Va.—Granted CP
to change daytime trans. and ant. location
to FM site and install new daytime trans.;
remote control permitted while using non-
DA correct ground system; econdition.

K04AM Broadus, Mont.—Granted CP to
replace expired permit for new VHF TV
translator station.

WSGB Sutton, W. Va.—Granted mod. of
SP to change ant.-trans. and studio loca-
jon.

n Following were granted extenslons of
completion dates as shown: KJFL-TV Du-
rango, Colo.,, to Dee. 31; KMJ-TV Fresno,
Calif., to March 12, 1964.

Actions of Oct. 4

WHIH Portsmouth, Va—Granted author-
ity to operate with sign-off at 7 p.m. datly
for period ending Dec. 29,

s Granted licenses for following: WBZE
Wheeling, W. Va., and specify main studio
and trans. location; WMSG Oakland, Md.;
WISZ Glen Burnie, Md., and specify type
trans.; WVOB Bel Alr, Md., and specify type
trans. and studio location same as trans.
location; WCTR Chestertown, Md., and spec-
ity type trans.; WBCI-FM Willlamsburg,
Va.; WHIS-FM Bluefield, W. Va., and speci-
fy main studio location: *WTSC-FM Pots-
dam, N. Y., and redeseribe trans. and studio
locations.

Actions of Oct. 3

KJISK-FM Columbus, Neb.—Issued modi-
fied CP, pursuant to Doc. 14185, to change
frequency to 98.9 me, ERP to 35 kw and ant.
height to 200 feet; conditions.

m Issued modified licenses, with condi-
tions, of following stations pursuant to Doc.
14185: KJIRG-F; Mewton, Kan., 92.3 me;
ERP 75 kw; ant. height 195 feet; WICW-FM
Johnson City, Tenn., 101.5 mec; ERP 65 kw;
ant. height 1380 feet; remote control per-
mitted: KIC-FM Hazard, Ky., 1 me;
ERP 35 kw; ant. helght 450 feet; remote
control permitted; KSEO-FM Durant, Okla.,
107.1 me; ERP 720 w; WSOC-FM Charlotte,
N. C., with frequency as 103.7 mc; WBBQ-
FM Augusta, Ga., with frequency as 104.3
me, and sg:ecify studio location as North
Augusta, S. C.; WELL-FM Battle Creek,
Mich., with frequency as 103.3 mec, ant.
height as 205 feet, and specify type ant.;
WSTR-FM Sturgis, Mich., with frequency as
99.3 me, and specify type ant.: ZZ (FM)
Wilkes-Barre, Pa., with frequency as 92.9
me, ant. height as 1,060 feet, and specif
type trans., KPOJ-FM Portland, Ore., wi
frequency as 98.5 me.

Actions of Oct. 2

Petan Co., Petan Ranches, Nev,—Granted
CP's for new VHF TV translator stations, on
channels 10 and 12, to translate ,]R;ograms of
KBOI-TV (ch. 2) and KTVB(TV) (ch. 7),
both Boise, Idaho.

KTDO Toledo, Ore.—~Granted increased
daytime power on 1230 ke, from 250 w to 1
kw, continued nighttime operation with 250
w and installation of new irans.; conditions.

WBGN Bowling Green, Ky —Granted in-
creased daytime power on 1340 ke, from 250
w to 1 kw, continued nighttime operation
with 250 w and installation of new trans.;
remote control permitted; conditions.

WDKE-FM Hamden, Conn.—Granted mod.
of CP to change type trans. and type ant.
and specify studio and trans. lecation.

K71BE, K75BC, Beatrice, Neb.—Granted
mod. of CP’s to make changes in ant. system
for UHF TV translator statlons.

Rulemakings
PETITIONS FOR RULEMAKING FILED

a« WNNJ-AM-FM Newton, N, J.—Requests
institution of mlemaklnfg‘ groceeding ook-
ing toward removal o M channel 272
from Franklin, N. J., to Newton to replace
channel 279, which is now used by WNNJ-
FM. Received Sept. 27.

n KRYT Colorado Springs—Requests in-
stitutton of rulemakin proceediniwlookln
toward allocation of FM channel (104,
me) to Celorado Springs, cconditioned on
its use at site 64.6 miles or more distant
from site of KTGM Denver. Received Sept.
27.

a WSMT Sparta. Tenn.—Requests amend-
ment of rules so FM channel 288A be allo-
cated to Sparta. Recelved Sept. 27.

™ Advlso? Council on Educational Tele-
0

vision of mmonwealth of Virginia—Re-
quests institution of rulemaking proceed-
ing looking toward assigning and reserving

for educational use channels set forth as
necessary further step toward establishment
of commonwealthwide educational television
system: Arlington, add *44 or *82; Bluefield,
add *47; Bristol, from 5, 75 to 5, *75, 81;
Courtland, add *69; Danville, from 24 to
*24, 68; Fredericksburg, from 47 to *47, 63;
Kenbridge, add *58, Lynchburg, from 13, 18
to 13, *16, 62; Norton, from 52 to *52, 71;
Onancock, add *34; Saluda, add *46; Staun-
ton-Waynesboro, from 36, 42 to *11, 36, 42;
Williamsburg, from 17 to *17, 51; Win:
chester, from 28 to *28, 74 or 80; Wytheville,
add *77. Received Sept., 30.
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Be an American Leader... BE A NAVAL OFFICER

High School seniors and graduates may earn a com- nation wide NROTC Educational Examination on

mission in the Regular Navy or the Marine Corps the 2nd Saturday in December.

through the Naval Reserve Officer Training Corps Your Navy can help you complete your college

(NROTC) College Program. education and qualify for a commission in the Navy
For a patriotic career, young United States citi- or Marine Corps. For test application blanks and

zens, from all ethnic groups, who can pass a rigid qualifying details see your high school principal,

physical examination, must file application prior to guidance counselor or your Navy Recruiter.

the 4th Friday in November to take the qualifying Be a better American— Be a Naval Officer.

When you plan your future...

The United States Government did NOT pay for this message. The Navy Recruiting Service wishes 1o express its deepest appreciation to the

CURTISS-WRIGHT CORPORATION Wood-Ridge, N.J. for their pairiotic zeal.
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OUR RESPECTS to Robert Morton Werner

A thorough ‘education’ in client, agency and

Mort Werner is in one of the more
responsible posts in the NBC executive
suite at 30 Rockefeller Plaza, New York.

Mr. Werner is vice president, pro-
grams, NBC-TV. This places him in the
catbird seat or near the hot seat, de-
pending to a large measure on the out-
come in a TV season of such indeter-
minates as the public’s appetite, taste or
disposition.

Mort Werner can reduce the equation
even further by this comment: “What
do I do in my spare time? I practice
playing on my piano, in case I have to
go back to it.”

If programing people are going to
talk to themselves, this is the time of
year for it. One season has just begun
and already it’s necessary to think, plan
and scheme for a year later. There is
hardly time to carefully chart the box-
score on this season because the one
coming up needs immediate attention.

Mr. Werner, however, talks to people
other than himself, A broadcast veteran
(he was in the business at 14, when
some of today’s other successful moguls
were still in knee pants), Mr. Werner is
generally recognized as one of the most
respected executives in the broadcast
field.

And when Mort Werner takes time to
chat, it’s more than likely he’s going to
be as interesting as the latest and hottest
program pilot around at NBC,

Program Sledding * Has it become
more hectic and tougher for the TV
programer in recent years? Mr. Werner
is in the affirmative:

“Programing,” he says, “is now more
competitive. People are more demand-
ing. The TV business decision rests on
various factors. Some are variables. It's
like the dress designer who has to judge
public taste before the public sees the
design. You can bomb out as easily in
dress designing as in TV programing.”

Mort Werner apologizes for having to
speak in -platitudes, but he says, “How
else can I say that what NBC is trying
te do is to really diversify and balance
its schedule?

“We are not just going for the big
audience. We are placing our hopes on
what we think people will want in the
future.”

If Mr, Werner appears cautious it’s
because NBC may be premature in judg-
ing future audience tastes, The network,
it’s said, is taking a calculated risk that
the public is ready for adventure and
drama which have different “levels,”
offering in particular, according to Mr.
Werner, “deeper, more meaningful and
better produced” dramatic showcases.

Or to put it bluntly: “Strong, emo-
tional drama.” Already ahead of the
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pollsters, Mr. Werner says, “We know
with this drama we may not get the
mass audience necessarily. But we are
looking for the ‘different’ TV audience,
one that will want and appreciate the
best in drama. Dick Powell Theater
[now off] and Eleventh Hour on NBC
and The Defenders on CBS are the type
shows which were steps in that direc-
tion,”

Busy Youth = At the age of 15 (he
was born on May 5, 1916, in San Fran-
cisco), Mort Werner worked at KGGC
San Francisco (now KsN), broadcasting
to high school students on the basis of
a percentage of the business he brought
in. He also led a dance band. He sang,
too—at KFRc in San Francisco, becom-
ing a “personality” with Columbia-Don
Lee Broadcasting System, continuing
this association in Los Angeles when it
became the hub of radio activity on
the West Coast.

Later he worked as a program direc-
tor for KMTR, now KLAC, and also was
associated with the Phil Harris band on
a nightly transcontinental radio broad-
cast. He also helped develop and was
MC on Sing With Your Favorite Band.

On March 18, 1939, Mr. Werner mar-
ried Martha Wilkerson, an employe at
the station. Mrs. Werner is a talented,
veteran script writer. Among her credits:
Hollywood Star Theatre, Big Town and
Big Story on radio; Robert Montgomery
Presents, Somerset Maugham Playhouse
and various episodes in leading network
series on TV, and motion picture scripts
for Paramount and Columbia. During
world War 11, Martha was “GI Jill” on
the Armed Forces Radio Services, 1941-

Mr. Werne

network fields

49, The Werners’ older daughter (mar-
ried name is Carol Werner Tieg) carries
on a showbusiness tradition—she is a
singer on TV as Carol Werner. Another
daughter, Jill Werner, 16, is a student
at Scarsdale, N. Y., high school.

In 1941, Mort Werner was made pro-
gram director for the Office of War In-
formation in San Francisco, and in 1943
joined the AFRS as program director.

After the war, Mr, Werner in 1946
formed a summer stock theater with
associates at Laguana Beach, Calif. He
then entered station management and
with a group developed XxHUM in Eu-
reka, Calif., and also applied for a con-
struction permit for a station in Ven-
tura, Calif., erecting XVEN there and
with which he was associated as general
manager. He also was consulted by
other stations on operations and sales,

In 1951 his career began in network-
ing, joining NBC in New York where
under the aegis of Sylvester L. (Pat)
Weaver, Jr., Mr, Werner was involved
with the Today show from the blue-
print stage, and later also with the
Home and Tonight shows. (He was
executive producer of all three.) During
his early NBC association, Monitor on
the radio network was developed.

Among the stars Mr. Werner helped
launch: Steve Allen, Jack Paar, Johnny
Carson and the late Ernie Kovacs.

Mr. Werner worked at NBC in tele-
vision’s development years—another
series then created was the afternoon
Matinee live drama show, In February,
1955, Mr. Werner was named director
of participating programs, NBC-TV, and
later in the year, national program
director. In December, 1955, he was
elected vice president, national pro-
grams, and in 1957, as vice president,
television daytime programs.

In July of 1957, Mr. Werner worked
the client field, jeining Kaiser Industries
as a vice president. At Kaiser, Mr.
Werner concentrated in the advertising
and broadcasting fields. During this
time, he says, “I got real lucky. We be-
came associated with Maverick for
Kaiser on ABC-TV,” and Kaiser pur-
chased xHvH(Tv) Honolulu.

Mr. Werner joined Kaiser’s advertis-
ing agency, Young & Rubicam, as vice
president and director of radio and TV
in October of 1959, becoming senior
vice president and member of the execu-
tive committee a year later.

On July 17, 1961, Mr. Werner re-
joined NBC-TV as its man in charge of
the network program department, and
with his present title. Said Mr. Werner:
“I returned to NBC, but with a thor-
ough ‘education’ in the client, agency
and early TV network fields.”
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EDITORIALS

Who's in charge here?

HE administration of the television and radio codes of

the National Association of Broadcasters is, to use the
most charitable description, in a state of uncertainty. As
of Oct. 15 Robert D, Swezey becomes the lame duck director
of the code authority. Having chosen not to seek renewal
of his contract which expires on that date, Mr. Swezey will
stay on at half pay until a successor is appointed.

The future of the codes is also cloudy. If anybody has
thought out a specific plan of action for code amendments
or enforcement, he is keeping it quiet. Right now the code
apparatus is running on its own momentum, a dwindling
source of energy.

As reported in this publication last issue, LeRoy Collins,
the NAB president, has presented to the television and
radio code boards a plan of action that at least some board
members feel is no plan at all. Governor Collins told the
boards that he wanted the code structure to become “dy-
namic,” but he failed to be specific in proposing how the
new dynamism might be achieved. Later he explained that
he thought it his mission not to be specific but to discuss
his “broad-gauge thinking” with the boards. Whatever the
gauge of thinking that is now going on, the code machinery
is stalled on the tracks.

Governor Collins may not have planned things this way,
but the present inertia in code affairs is suited to the purpose
of any NAB president who aspires to assume a role of
leadership in the profession’s own disciplinary machinery.
If the code apparatus starts moving again, broadcasters
may find Governor Collins at the throttle and themselves
going along for the ride.

About the only concrete indication of intentions that the
NAB president conveyed to the code boards a fortnight ago
was that he was looking for a new code director who would
see eye (o eye with him. The new director, he said, ought
to exercise “vast powers to develop and initiate concepts
far more dynamic than the cautious trails of the past.”
What the NAB president is obviously looking for is a code
director who will take orders from him. There is little
standing in the way of his choosing anyone he wants. The
association’s bylaws give him the power to make the selec-
tion, with the approval of the main NAB radio and tele-
vision boards. The code boards—whose members are ap-
pointed by the NAB president—have no say whatever.

The question now confronting broadcasters is whether
they want to help shape the future policies of the radio
and television codes and be a party to the selection of the
code boss. They must also decide what kinds of codes
they want. If they cannot come to specific understandings
on those subjects before the meeting of the NAB boards
next January, they will by default have given Governor
Collins not only the cause but indeed the mandate to hand
them a man and a program.

Not by ratings alone

IF audience ratings were abolished next week (or if they
had never been invented) would advertisers buy the
broadcast media?

There is a simple answer. It is spelled out in such names
as Procter and Gamble, Joe’s Used Car Lot, General Foods,
Mrs. Murphy’s Chili Parlor, Hallmark Cards, Alberto-
Culver, Glutz Bargain Basement and Wrigley’s chewing gum.

By whatever means it is reached, the pay-off is and always
has been in the balance sheet. Long before there were
ratings the local merchant knew, when he toted up the
day’s receipts after using an announcement or two and
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counted an increase over what he did before he used radio,
that his advertising paid off. Chevrolet knew it too in the
1930’s when it used mechanical transcriptions for its
“Melody Moments” on local stations and thereby acquired
consistent leadership in the low price field.

Through more sophisticated techniques, local and national
advertisers know today that without television and radio
exposure, success is impossible for most consumer products.
They know it, not by audience measurements alone, but by
the balance sheet. They have seen great trade names and
good products slip into oblivion, and they have seen new
ones capture the market almost overnight through judicious
use of the broadcast media.

All of the audience measurements ever conceived and
those now being incubated wouldn't sell a dollar’s worth of
time if the manufacturer or the service did not get the result
in increased sales, whether they be in Cadillacs or catsup.

Ratings, even with their obvious shortcomings, are tools
of value in appraising programing vehicles, selecting stations
and networks and perhaps in providing the agency with a
method of proving that prudent buys are being made.

The great danger is that government might move in.
There are congressmen who contend legislation can be de-
vised to control ratings under the Fair Weights and Measures
Act. Ratings, they argue, are a “measure” and if the public
is being deluded by them, Congress can legislate.

Positive steps are being taken to correct rating short-
comings from within. These should be brought to speedy
fruition. In the process it should be recognized that ratings
are important as an element but not as the end-all of media
selection.

Buyers cannot be criticized for pressing media to under-
write research of infinite depth. They are open to criticism,
however, when they encourage government to move in, as
was done following FCC Chairman E. William Henry’s
speech on regulation of commercials, particularly when their
own vulnerability is so apparent.

The biggest task confronting all segments of advertising—
manufacturers, agencies and media—is to prevent govern-
ment from moving in. If ratings are controled; if limita-
tions are placed on commercial time, what’s to prevent
government from deciding how much advertising there may
be in newspapers or magazines or on billboards? And next,
of course, would be the program or “editorial” content.

“On this nighttime car radio listening survey, let’s skip
the ones on dark, shady streets.”
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We’'ve just re-invented TV.

For the last 15 years, more or less, television at the local level everywhere has looked
as if it were surprised by the Twentieth Century. No more is this the case at WBAP,/TV.
We believe that television has unfulfilled visual responsibilities, unused visual capabilities.
And we've been busy with our consultant designer, Crawford Dunn, doing something
about it. Somebody had to be first; we're glad it was us. Our viewers are, too.

WIAPoT\W@

Fort Worth Dallas
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WEEKENDS ARE DIFFERENT...SO IS MONITORE

People go woodsy, weekends . . . leaves are rustled...junk gets shuffled...and the air is astir...with blue smoke
...Autumn mist...and radio...David Wayne...Barry Nelson...your commercial . ..James Daly...Frank McGee
...your commercial...and the news...Selma Diamond...some voice. .. Jonathan Winters...some line...your
commercial ...some product. .. Nichols and May...Basil Rathbone...Ethel and Albert...and sports, too?...
Mel Allen ... Joe Garagiola. ..some program...is this radio?...aah!...it's WEEKEND MONITOR ... NBC RADIO.



