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competition is good for everybody

in 1939, before BMI, broadcast-
ers had a single, principal source
of music.

today, broadcasters choose from
competitive sources of music and,
in the past 23 years, the affiliated
publishers of BMI alone have add-
ed over 465,000 copyrighted titles
to the wealth of music literature.

broadcast music inc., 589 FIFTH AVENUE, NEW YORK 17, N.Y
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SPECIALISTS IN ADULT RADIO PROGRAMMING

Behind these doors are the specialists
. . . the skilled people who work hard to
keep the adult listeners in Baltimore tuned
to WCBM . . . by presenting the type of
programming adults prefer.

WCBM specializes in the kind of music
most adult listeners appreciate . . . show
tunes, popular, classical and semi-classical
numbers!

WCBM specializes in the kind of news-
in-depth adults prefer. Local and regional
news covered by WCBM'’s staff of legmen
. . . plus international news services . . .

and CBS news and commentators give
WCBM listeners a total of 32 hours of news
every week!

WCBM specializes in adult-pleasing per-
sonalities . . . intelligent, likeable people
who have interesting things to say . .. and
say them in an interesting manner!

Open the door to the important adult
audience—the “buying” audience—in the
vast and growing Baltimore market. Sell
your products or services on WCBM—the
BIG “BUY” in Baltimore Radio!

Nalional Sales Represenlative

Metro RadioSales

A SERVICE OF METROPOLITAN BROADCASTING

A CBS RADIO AFFILIATE e 10,000 Watts on 68 KC & 106.5 FM * Baltimore 13, Maryland
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T0BACCE

licorice paste-burley

leaf man-dark fired

CIGAR* REDRYING

glycolene - bright leaf

SUCKERING * HOGSHEADS

primings - cigarette

MULTI-CITY TV MARKET

AP
READIN(\

LANCASTER

HARRISBURG

s 316,000 WATTS

Whatever your business language,
WGAL-TV translates it into sales
Channel 8 speaks the language of the people
n its widespread multi-city market. Viewers
isten, understand, and respond. To prove

t, Channel 8 telecast ales messages
for practically any product you can name

Channel 8

Lancaster, Pa.
STEINMAN STATION . air McColiough, Pres

Representative: The MEEKER mpany, Inc
New York [/ Chicago [ Los Angeles [ San Franciscc
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Day of reckoning

Best guess now is that long-awaited
U. S. surgeon-general’s report on
smoking and health will be released
sccond Saturday of new year (Jan.
11) with view toward minimizing ef-
fect on stock market. Newsmen will
be given copies day before but only
after stock market has closed, accord-
ing to present plans. Ten-man com-
mittee of experts who prepared report
plans no other meeting before release
of document but will answer questions
of newsmen at news conference. Re-
port, to run hundreds of pages, now
is in final stages of proofreading and
reproduction.

If present schedule is followed, gov-
ernment document will be published
ahead of Jan. 27-31 meetings of Na-
tional Association of Broadcasters
board of directors, setting stage jor
possible showdown on subject with
NAB President LeRoy Collins who is
publicly calling for code restrictions
against cigavetie conunerciuls (see page
36). Many board members are ex-
pecting NAB president himself to be
focal point in board’s discussions of
this and other matters. Some radio
directors, who represeni NAB dis-
tricts, are informally polling key sta-
tions in their areas for opinions on
governor’s activities as NAB president.

Sorry, it's DA

Subscription Television Inc. has
encountered what could be snag in its
plans to wire 20,000 Los Angeles area
homes for pay TV by next July 1, as
its contract with Dodgers baseball team
requires. Labor dispute at General
Telephone Co. may delay installations
in important Santa Monica district
where General has franchise. In other
parts of Los Angeles and in San Fran-
cisco, STV is buying service from
Pacific Telephone & Telegraph. STV
officials say they expect to meet tar-
get date, even though Santa Monica is
denied them for awhile. If target
dates are missed, STV must begin pay-
ing penalties to Dodgers and to San
Francisco Giants with which company
also has contract.

Missing ratings

Television station managers headed
for New York to mix holiday fun with
business got going-away present of
new sales tool in form of latest ratings
from A. C. Nielsen Co. Despite spee-
ulation that processing changes caused
by four-day coverage of President
Kennedy’s assassination would cause
delays, Niclsen reportedly delivered
all of its November cycle of local re-
ports before Christmas. It eliminated

CLOSED CIRCUIT

four days of data as result of over-
whelming audience as well as station
concentration on assassination cover-
age. American Research Bureau,
whose reports are said to be slated for
delivery shortly, reportedly eliminated
one week of data in adjusting for
assassination weekend.

Tricky assignment

Getting set {or broadcasting's quad-
rennial presidential elections tizzy,
NBC has picked Ernest Lee Jahncke
Jr. to head its political broadcast unit
for 1964 campaigns. Unit's job will
be to administer political sponsorships
on NBC radio and television networks
and owned stations. Assignment is in
addition to Mr. Jahncke’s current re-
sponsibilities as NBC vice president
for standards and practices.

High tolls

Hope that protests by U. S. broad-
casters would persuade Great Britain
and France to lower proposed charges
for use of ground stations in space
satellite communications hookups
(BROADCASTING, Nov. 25) has faded
with word that fees ($560 for first
five minutes, $112 for each succeed-
ing minute) have become official.

Not only will charges definitely
limit U, 8. broadcasters’ use of com-
municatioas satellites, it’s felt, but one
network received warning from French
not fo construe rates as permanent;
that higher fees could be expected
when regular trans-Atlantic  space
comnmunications become reality. Pres-
ent rates are revision of first proposal
which would have charged $1,400 for
first 15 minutes; $140 for each addi-
tional minute.

Dramatic license

FCC has finally given up attempt to
state policy on whether dramatic pro-
grams come under fairness doctrine.
National Council of Claimants Coun-
sel had complained that “Smash-Up,”
episode on CBS-TV’s Armstrong
Circle Theater, prejudiced juries
against claimants in auto-injury cases;
asked commission to keep such pro-
grams off air. CBS-TV, in its com-
ment on complaint, said dramatic
shows don't come under tfairness doc-
trine. NCCC hadn’t claimed they did.
But CBS-TV comment raised philoso-
phical problem with which commis-
sion struggled for months.

Unable 10 agree on reply to CBS-
TV that substantial majority could
support, comnrission last week decided

to end drawn-out issue (complaint
was on agenda last summer) this way:
Letter will be sent to NCCC saying
there is no reason to suspect collusion
between CBS-TV and insuraice com-
panies, and thar FCC has no author-
itv 1o suppress programs. In addition,
conunission will send letter ro CBS-
TV stating that it is disposing of
matier for reasons in letter to NCCC.
Only reference 1o fairness doctrine
will be assertion that commission ac-
tion doesn’'t mean it accepts CBS-TV
arguntent regarding doctrine’s appli-
cation to dramatic shows.

Yellow light at FCC

President Johnson’s directive to de-
partment and agency heads to hold
line on personnel levels probably
means FCC will not undertake any
major new projects for some time.
Some FCC officials feel agency will
have trouble enough keeping up with
present workloads. Commission had
asked Budget Bureau approval of in-
crease in its operating funds for fiscal
1965. However, after President’s first
call for economy earlier this month,
commission cut request back to about
spending level authorized by Congress
for fiscal 1964—$15.6 million. Com-
mission, which now has some 1,440
employes, had expected to have as
many as 1,473 by end of current
fiscal year, or increase of 91 over 1963
total. But President’s determination
to hold down employment growth
raises question as to whether this peak
will be reached.

Commission officials are uware of
President’s determination to achieve
efficiency and cut work to essentials.
Soon after taking office he rold agency
heads to concentrate on work in pro-
gress rather than start new projects.
And in memorandum to department
heads on employment policies last
week, he said he expects agencies to
get along with minimum of employes
by, among other things, ‘“stripping
work to essentials.”

Out of the attic

Return of radio drama serials to
airwaves in recent months appears to
have stimulated interest among lead-
ing advertising agencies. In recent
weeks, J. Walter Thompson, Camp-
bell-Ewald and Reach McClinton have
approached radio stations and dis-

tributors of such series for information
on ratings, audience composition and
types of sponsors that have been at-
tracted to such vehicles.
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BUDDY RUTLEDGE CLANCY LAKE RON CARNEY

Sports Director News Director “Happy Housewives Club”
“Sports Digest” 3:30-4:30-5:3( Complete Alahama News (9:00 am-noon)

“Sports Roundup” 6:15 pm (12:05 pm and 6 pm) “The Ron Carney Show™”
Play-By-Play—Auburn Sports (3:00 pm-6:00 pm

7,

GEORGE SINGER BETTE LEE DAVE CAMPBELL
“The George Singer Show" “Bette Lee Reports™ “The People Speak”
(12:20-3:00 pm) {(9:30 am & 10:30 am) {9 pm to mudnight,
“Broadway After Darx”

(7:00-8:45 pm)

-

£

POWERHOUSE PERSONALITIES

Seven powerhouse personalities that mean powerful
selling. Personalities that Alabama people know, like,

and believe. Personalities that represent WAPI's con- i
cept of total audience programming. From housewife

CHARLIE DAVIS to sports fan . . . from farmer to business executive

“The Early Riser's Club” WAPI is the station for entertainment and information.

(4:45am to 9 am)

WAPI/ THE 50,000 WATT “VOICE OF ALABAMA”
BIRMINGHAM, ALABAMA
WAPI RADIO REPRESENTED BY HENRY i. CHRISTAL COMPANY, INC.
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WEEK IN BRIEF

Agency changes in national accounts number 71, with
$101 million in radio-TV billings involved. This is almost
16% higher than broadcast dollars in account switches
last year. See . ..

RADIO-TV SWITCHES: $101 MILLION ... 19

Campbell-Ewald's Detroit office rigged for visual-audio
showings. Includes complete video tape recorder chan-
nels to permit wider viewing among staff and clients.
See . ..

C-E DRYRUNS COMMERCIALS ... 26

Regulation of community antenna systems looms as
major policy problem for FCC in new year. CATV owners
gird for showdown, with NCTA calling for united front.
Broadcasters pleased. See . . .

'64 ISSUE: CATV REGULATION ... 28

Congress was active in radio-TV field this session, with
ratings investigation, commercial limitation ban bill and
fairness doctrine at top of heap. These will come up
again in new year. See . ..

FIRST SESSION OF CONGRESS ... 32

Collins says he is making no plans to run against
present Senator Holland, but he stili refuses to make
it unequivocal. Has no regrets about speeches in South
Carolina and Los Angeles. See . ..

COLLINS ISN'T RUNNING NOW ... 36

Loevinger opinion in drop-in case compounds frustra-
tions of adherents. He says he would have voted to
approve drop-ins originally, but agrees with majority in
denying reconsideration. See . . .

'LOEVINGER'S TWO SCHOOLS ... 38

Boxing bouts feaving TV as ABC acknowledges it is
dropping Friday night fisticuffs because of diminishing
audiences, scarcity of good fighters. Effective date may
be April. See . ..

ABC KAYOS FRIDAY FIGHTS ... 40

Westinghouse recommends Stratovision for educational
TV. Proposes airborne ETV system using two airplanes
each in 33 zones. Needs 18 UHF channels. Costs one-
third that of ground stations. See . ..

LEARNING NOT EARTHBOUND ... 43

If he's punched, he bleeds. If he drinks, he retches.
That's today's TV programing; tomorrow’s is going to be
more escapist, more like old-time theatricality, says Les-
lie Stevens, Daystar president. See . . .

SEES LESS REALITY COMING ... 44

Sarnoff credits color TV sales as playing major share of
record earnings in consumer products sales. RCA gross
hits $1.78 biltion, net income up 25% to $65 million, both
all-time records. See . ..

RCA HITS NEW PROFIT HIGH ... 46
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WTIC ‘{ 50,000 watts

HARTFORD, CONNECTICUT
REPRESENTED BY THE HENRY ). CHRISTAL COMPANY
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Late news breaks on this page and on page 10
Complete coverage of week begins on page

‘PIGGYBACK’ ISSUE HIGH ON AGENDA

Major code board topic; Katz offers third category

Use of “piggybacks”—commercials
containing mentions of two or more
products—was building into major tele-
vision problem last week. It promises
to be key issue confronting television
code board of National Association of
Broadcasters at its meeting Jan. 22-23.

Piggybacks were projected into promi-
nence when TV’s biggest advertiser,
Procter & Gamble, through Compton
agency, warned stations it would not
pay for any P&G spots that were placed
in “triple-spotting” positions alongside
piggybacks (BROADCASTING, Dec. 10).

Last week it was learned that The
Katz Agency, influentiai New York-
based station representative, had asked
its station clients to impose stricter defi-
nitions on piggybacks.

Katz said current distinction between
“integrated” commercials and “piggy-
backs” should be broadened by creating
third category for “integrated piggy-
backs®—multiproduct commercials ap-
propriately bridged but which viewers
are apt to consider two commercials.
Katz suggested truly integrated spots
should sell at regular station rates with
other two categories demanding premi-
um prices.

Howard Bell, NAB code director,

said Friday he was “convinced that we
must change and tighten our policy.”

NAB TV code presently does not
mention subject, but March 1962 inter-
pretation counts as one spot integrated
messages dealing with multiple products
but appearing as one <commercial.
Piggybacks advertising two products in
one spot without proper bridging must
be counted as two spots.

Mr. Bell said present wording is sub-
ject to loose interpretation and whole
subject will receive top priority at Jan-
uary code board meeting and Mr. Bell
predicted “something specific” will be
done.

In its memorandum to stations Katz
warned that problem can get worse if
other major advertisers follow P&G
lead and set up own policies on shared
commercials. Katz also recommended
that all multi-product announcements be
submitted to NAB code authority for
ruling on what category they fall under.

Rep firm warned that if no single
code authority is recognized, broad-
casters would have to deal with adver-
tisers and agencies “one by one.” Only
alternative would be to refuse multi-
product commercials, with inevitable
financial loss, Katz said.

Examiner would take
ch. 10 from Wilson

WLBW-Tv Miami, which has been op-
erating on channel 10 for three years,
would lose that facility under an in-
itial decision issued by an FCC hear-
ing examiner Friday (Dec. 27).

Examiner H. Gifford Irion said grant
should be made to South Florida Tele-
vision Corp. He would deny applica-
tion of L. B. Wilson Co. for renewal
of license of wLBw-Tv on that chan-
nel, as well as competing applications
of Civic Television Inc. and Miami Tel-
evision Corp.

Examiner said South Florida’s combi-
nation of broadcast experience and
civic participation in Miami afea earnéd
it preference over other three appli-
cants.

He ranked Miami Television second,
Wilson third and Civic fourth.

L. B. Wilson Co., which is also licen-
see of wcky Cincinnati, was given four-
month license in 1960 in aftermath of
commission proceeding in which three
other original applicants were disquali-
fied for ex-parte activities. = Among

f— e — e —
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those disqualified was Public Service
Television, which had originally been
given grant in 1957. PST went off air
in 1961.

No Special Treatment = Examiner
Irion, in his initial decision, noted that
commission in 1960 had not intended
that any special consideration should be
accorded wLBwW-Tv because of its oc-
cupancy of channel. He said purpose of
authorization was to provide interim
service between termination of PST's
operations and contemplated compara-
tive hearing.

In recommending South Florida for
grant, examiner said that company and
Wilson should be ranked together in
terms of broadcast experience.

But “the major fact” leading to pref-
erence for South Florida, he said, “is
under criteria relating to familiarity
with the Miami area.”

He said record of William B. Mac-
Donald Jr., organizer of South Florida
and 80% owner, surpasses that of Wil-
son’s key officials, C. H. Topmiller,
president, and Thomas A. Welstead,
vice president.

Examiner also said degree to which
South Florida executives have engaged

19

.
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AT DEADLINE

in television operations is greater than
that shown by Wilson’s.

“Tt is because of this unique factor,”
Examiner Irion said, the combination in
one applicant of experience and civic
participation in one area, that South
Florida must likewise be preferred over
its other two opponents.”

Examiner ranked Miami Television
ahead of Wilson and Civic because of
“impressive local ownership, civic ac-
tivity and general distinction of . . .
stockholders.”

Civic was ranked last because of its
“rather desultory survey” of community
needs and complicated division of re-
sponsibility within company which, ex-
aminer said, could prove “chaotic.”

CH. 5 AND THE COURT

Show cause order leaves
Boston outlet up in the air

Show cause order issued Friday
(Dec. 27) by U. S. Court of Appeals
in Washington regarding Boston chan-
nel 5 case has raised more questions
than it settles.

Court asked FCC and other parties
in litigation to *“show cause” why order
shouldn’t be issued reversing FCC’s
1962 decision giving WHDH-TV four-
month license. This would, court says,
permit pending hearing between WHDH-
Tv and three applicants for same facil-
ity to be heard on comparative basis,
rather than as license renewal proceed-
ing for WHDH-TV.

Parties are given 10 days to reply.
Meanwhile, court says, WHDH-TV may
continue under temporary permit.

Questions that are being asked:

Is this end of case, or just intermedi-
ate step?

What effect does death of Robert B.
Choate, president of WHDH Inc. (see
page 57), have on case?

Will FCC permit court to tell it how
to handle case, or will it demand right
to use own procedures?

There are two cases in court. First,
brought by original applicant, Greater
Boston Television Co., asks for reversal
of FCC’s 1957 decision granting VHF
channel to WHDH Inc. It also asks that
refusal of FCC in 1962 to rule WHDH
Inc. disqualified because of alleged off-
record contacts between Mr. Choate
and former FCC Chairman George C.
McConnaughey be reversed, and that
no hearing be held on renewal.

Second, brought by WHpH Inc., seeks
to reverse FCC finding in 1962 that
Choate-McConnaughey meetings were
improper. WHDH Inc. is not trying to
reverse decision.

more AT DEADLINE page 10
9



Mr  Gar-ison

John A. Mast.
erson, \P und
SOUP  ~UPCTS sor
ab MacManus
John & NMbams,
New York, rans.
terred to agenoy '~
I os Angeles oflice
as general nunag-
er. etfectne Jun
1. He ~succeeds
Donald E. Jones.
who  moves o
New York as semor VP oand administra-
nve chiet Robert | Garrison, ~enior
M and New Y ork muanager since 1964
becomes regional director of NMIJA AN
evpanded  activities in Mmneapolis-St
Paul and oserall supersisor ot W
Coust operations, Mo NMasierson. who
was manager of New York othiee of
fatham-Faird betore joming MJA A
F960, has long histors an brogdeast »ro
SLAMINE (s CO-OM DT, CFeator of produc-
er of Breaktast mm Hollvwood, Brde &
Live Like a Vidonaire, Doubly
or Nothnrg, Queen For a Dav and
others.  He was president ot TV-radio
production firm of Masterson, Reddy &
Nelson,  Mr. Jones was VP an charge
of business deselopment tor MJXA ot
s Bloomfield, Mich., headqguarters he-

areon

Ciroam

WEEK’S HEADLINERS

tore mosving 1o 1 ox Angeles fise vears
ago Under his management Fos Ange
les othice of agency has grown n bill
imgs trom SSN.000 10 N2.85 mlhon a
vaur

Chester J. LaRoche, bourd choimnan
ot € 1 LaRoche & Co . New York
based advertimimg ageney, elected chaar
man of executive committee. N |
Roche tounded agencs an carly 19307
James J. McCaffrey, presdent and
chiet executine oflicer. succeeds Nr
I aRoche a~ board chairman. David B.
McCall, vice chairman of board. ¢lected
president 1o succeed  Mro MeCattres
AMesses AleCattres and MeCall both
omed VaRoche ageney an 1962 after
SIVINE s ACNIor viee presudents ot
Ogihvv, Benson & Mather, New York

Dr. Kenneth Baker, mcdic research
constltant, named executive director o
new Broadeast Rating Connall etflecting

Jan 1

Py
Isee e SS9

Carroll P. New-
ton, VP and i
rector of BRDO
New York, named
nnaging directon
ot BRIYO-1 on
Jon, etfectine Jan
15, stcceediny
Patrick  Dotan,
who continues as
charrman ot
BBDO-1 ondan
and as president
of BBDO-Internanional. Mr Newgon,
who jomed BBDO i 1930, has held
various posts an production amd on ae
counts, anmd o 19240 was busimess man-
ager of radio department which at that
ume included all timebuving and media
functions at BBDO He was one ot top

Y1 Newton

iWdvertsng experts i past tew pres
dential campaigns assisting ain first bos-
enhower campagn n 19820 directing

promotonal and adserising actnvities i
1WE6 fasenhower campagn. somlarly
directing tor Republican etforts i 1954
and 1938 congressonad elections and n
1960 while on Jeave of absence (tirom
BRI o ( en
NIvon camparg

Asociatest

M &
Emil Mogul, —
resident of Mo 2
A
» ™ l j
v
-
The ol Mogul
(o Sidney Mat-
thews Weiss, c\- Mr Kennedy
ccutine NP ot
Moeu! clected president. suc-
ceeding Mro Mogulo Mro Werss, torm-
erly president ot Fewis, Wailhums &
Savlor, New York, jomed Mogul when
two lirms merged n (959 Wray O,
Kennedy. senor VI suceeeds M
Wers as enecutive VPO NIe Kenneds

alsogoined tirman 1959 when it merged
with Tewis, Willams & Savlor

gul. Wolhams &
Savilor New
Y ork. elevated 1w

hoard  ch.

Mroo Moeul n
94 tounded
ageney then called

120Ny

For other personnel changes of the week see FATES & FORTUNES
T e ——— W TR e

Mutual fund interests
will be investigated

FCO announced Frday (Dec 27
it will hold inguiry or rulemaking on
problem ot cross-omnership ot broad-
cast groups by mutual tunds

Announcement was made e letter
to Mcetromeda Ine.. which had ~ought
wanver of muluple ownership rule i
order to close purchase of wonN-aa-
1ar Balttimore, Comminsion had ap-
proved S22 nuthon purchase ot Balte
more tacihty but conditioned  closng
on resolve of what 1t considered viola.
non of muluple ownership rule  This
congerngd  two mutial tunds which
have mwore than 17+ ownership ot
common ~tock in Metromedia and n
other broadaast groups (BRoAD AT ING

10

Dec. 9.2,

Metromedia had called comnusaion's
attention to wide wope ot problem.
aiting severat mutual funds with anter
esty o several networks and  vanious
groups, mvolving i one instance 9
stations (Brosbo astisg, Dec, 23)

In s detter to Mcetromedia, commis
ston sard 1t could not ginve Metromedia
waner, but suggested it woukd remose
conditton it two mutual funds involved
(Keyvstone, which  holls 4867 o
Metromedua, with other station interests
and Fidelity frend. owning 2230 of
MM vonng stock, among other anter-
estvl o would agree not to vote stock
Metromedia which violates muluplo
ownership rule or attempt 1o intluence
policies of compames concerned Jduring
pendenicy ot proposed mguairy

Music merger called off

Negotiations 1or acquintion ot MWorld
Broadeasting Ssatem, proneer transerip-
uon firm, by Commercial Recording

Corp ot Dallas have tallen through
Paul K. Huarron, prnincipal owner ot
World. satd his company would con-

tinue as imdependent operation

In vy ongimal concept. deal would
have resulted 10 merger of World und
Commercial Recording as subsidiary ot
Perovian (il & Maneral Co. which s
controlled by John Covle, omner of
nvie Dallas and primerpal i Commer-
cial Recording tCrosen Crretar, Dec
230 After termimation of pegoliations
with Morld last weekh. Mr Covle said
Peruvian il would buy € ommiercial Re-
cording and ~tart expansion program.
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WARNING!

Collins’ new 900C-1 accurately
measures and monitors your FM
stereo and mono programming in
accordance with FCC rules.*

Collins designed and built the 900C-1
to help you eliminate any doubt as to
just what your stereo signal is doing.
Should trouble pop up, the 900C-1 tells
you precisely what it is. You don’t
waste any time theorizing. You can go
right to the source and correct it.

The 900C-1 is a versatile piece of
equipment. Just take a look at the
measurement and monitoring capabili-

This monitor may prove that your present stereo genera-
tor doesn’'t meet FCC requirements. If so, Call Collins.

ties it offers you: total peak frequency
deviation measurement; individual
modulation component deviation meas-
urement; stereo signal demodulation
for channel separation measurement;
both monaural and stereo outputs for
monitoring and proof-of-performance
asrequired ; wideband output for visual
proof of separation with oscilloscope;
AM noise level output for VITVIM
measurement; test points for main and
pilot carrier frequency measurements.

In addition to these capabilities, the
new Collins 900C-1 offers you money
saving operational features. It is fully

WARNING!

transistorized. It uses only 50 watts of
primary power. Heat dissipation is low
and, through the use of conservatively
rated components, you can count on
long operating life.

Let us give you all the facts on how
Collins’ new 900C-1 FM stereo modu-
lation monitor can serve your current
needs. Call or write today.

* FCC type-approved for main channel mono-
phonic; no existing rules for stereo type-
approval

COLLINS RADIO COMPANY

* Cedar Rapids * Dallas * Los Angeles
*New York * International, Dallas

FINAL AUTHORITY
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NEGROES

respond more aggressively

to Negro voices. It's good
business to include the Negro
station in your general market
buy. (They're usually low

CPM in general market surveys.)

Qur salesmen visit our stations

Station Reps

POWER

1y of 0 dozen WSYR per

the street w *h

I strangers

Ne Yotk

Personaliny Power =Scles Power for ynu

THE NENRY | (MRISTAEL (O Im(

DATEBOOK

A calendar of important meetings and
events in the field of communications

JANUARY 1964

hy FCC engineering rules re

Midwest Program fer Airborne Television
Instruction Inc. (MPATI) and to allocate six

pansion of UHF table of assignments

Jun 4-3 Democratic National Committes

Nagonal  Association of  Broadoasters

6 North Carohina AP Broaddasters

Hullvwood Ad Club lundhed

1 t {

mJ Puture of TV in
mittenr Y A t

Ameriia Com

[ I Natiohal

[0 K

Anvochatioh of Broadeast.

I el
Kentndhy Hroadeasters Assocration

\ ncheon Internation
al Radlo & Television Socrely, Grand Ball-
W, NCW
\
Jan  d-11 Republitan National Commattee
1
] Nitional

Assoctation of Broadeasters, mceting Wosh

Arizona Community  Television
Mamada Inn

Asvocdatjon meeting Seontte

U etail  Ydrver

t:sing iuntervnu-,

Khade Island Aswociation of Hroadcasters

aJ

t

Nationdl Yeademy of Televiswan Art. and
SUTen ¢
1
[t [} t I
H

Federal Communwations Bar  Associatien
Po
Richard Club, Bellevue Stratford hotel

Association of Mavimum Service Telecasters
(AMST).

New VYark chapter of Nativnal

Academy of Television Arts and Sclences

Yok Al €

Jan -

homa DBroadeasters
N

Okla-
Assocnition, Enmid  Paul

2 Holty wood Ad

Club  luncl

Jan 21-23- National Religlous Broadcasters

) Radio-TV

h e A
«

a f Na-

uonal Assodiatron of Rreadeasters, meeting

Advertlsing Assoclabon of  the  West,
Jan 24-26 -American Women 1n Radle and
Te 1-
Na-
tionat  Association of firoadcasters’ radio
television ana combined Dboards Far
[ &
Advertising Kesearch Foundation i

vention of the South Cuarolina Broadcasters

ociation. Jack Tar Puinsett hotel. Green-
FEBRUARY
] tal  Commurion
Breakfast for Cathohits n Telesvision and
Motivn Pritures 1
II
® Fol Deadhine -
[ B Deadhine for oo UHE
Feb 3—llollyvsvucd Ad Ciud
= 1l Kb Ma

keting Conference of the Electronic Sales-
Marketing Assoclation (ESMA), Barbizon
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HOW WEATHER SATELLITE PHOTOS LIKE THIS

P TR T Y, «
.~

g om e

TIROS SATELLITE PHOTOGRAPH of a typhoon in the Pacific Ocean shows huge pinwheeling system of white
clouds. Photo was taken from a height of 450 miles; cross in center and angles at corners are reference points.

1. weather information from the world
over flows to Washington's National
Meteorological Center and is printed out

Swift Bell System communications help the Weather Bureau collect and
distribute weather information from outer space and around the world

The latest weather information is im-
portant to everyone.

It affects farmers and their crops, air-
lines and their passengers, businesses of
all kinds. It aflects people planning trips
and vacations—in fact, everyone.

Knowledge about the weather begins
with raw data collected around the world
by observers, ships at sea, planes and
most recently, satellites which can pho-
tograph large areas of the earth helow.

To be useful, this data must be col-
lecled rapidly for analysis. Fast Bell
System communications speed lorrents
of il into the National Meteorological
Cenler near Washington, D. C., every
hour around the clock.

At the Center, the data is fed mto a

computer which analyzes it electroni-
cally. The computer’s output is plotied
automatically into maps of the weather
conditions in the Northern Hemisphere
—doing in a few minutes what previously
took hours by hand.

The maps, as well as other reports and
forecasts, are then flashed to field sta-
tions, where they form a basis for local
and regional forecasts. The Bell System
plays a major part in rushing these fore-
casls to such users as newspapers and
radio and television stations.

With the help of fast, dependable Bell
Svstem communications, you gel the
henefit of the nation’s progress in the
techniques of collecting, studying and
distributing weather information.

BELL TELEPHONE SYSTEM

Owned by more than two million Americans

by banks of Bell System teletypewriters.

2. After a computer has processed the
information, it guides this electronic plot.
ter which automatically draws the all-
important weather maps on which fore-
casts are based.




OPEN MIKE

Zionist pressures?

EF{ BROADCASTING

it
THE BUSINESSWEEXLY OF TELEVISION AND RADIO

the ael ¢ L e
Fast 1 1t 1
. Editorial
/ 1
ol ¥ the

A
\{ this .
‘ Business

(

Publications and Circulation

Bureaus

W

Hiq \Y

FLORIDA'S

Spots produce smiles
CHANNEL -

; (BroancasTing, Oct. 7V —F . 8
REPRESENTED BY THE WATI AGEMCY, IMC

IE=RMORLANDO @ DAYTONA @ CAPE KENNEDY
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Does Jonny-cake meal

have to be stone-ground?

“Yep. There’s no other fit way, except ‘tween sharp-cut
mill stones o fine-grained Rhode Island granite . . .
turnin’ slow. Can’t use anything but our Indian white-

cap corn, either.

“Notice there’s no ‘h’ stickin® up in the middle of
‘Jonny-cake’? Sep’rates our griddle-cooked ambrosia
from the yellow corn bread that some honest but N
mis-led souls call by a name soundin’ the same. There’s
nothin like Rhode Island Jonny-cake!”

But, then, there’s nothing quite like the Providence
market, either. It reaches north, northwest and north-
east into Massachusetts, and across to the Cape . . .
west and southwest into Connecticut . . . a compact
area with a billion consumer dollars to spend. Some
people even say Providence is Rhode Island. People

in television say Providence is WJAR-TY.,

Your personal print sultable for framing —
plus a sample of K. 1. stone-Rround Jonny-cake
meal, with recibes — awalt your eard of call.

'
FIRST TELEVISION STATION IN RHODE ISLAND E- AN OUTLET CO. STATION NBC — Edward Petry & Co. Inc.
BROADCASTING, December 30, 1963 15



MONDAY MEMO from WILLIAM S. BROWN, Canada

Canada Dry uses radio-TV to sell its mixers

Canada Dv's king-wize network IV
and Tadio buy and supplementary local
Iy and radio spot purchases concen-
trated over the hohday penods brought
recollections to many radio advertising
old-timers ot the worldwide beverage
company’s long-time iterest in broad-

cast media v the ULS.
It dates back 10 the late 200 and
amotnts to what was practcally o

tounding mterest. nat 1oo long atter the
COMpany s nosw-tamous  advertisement
ithe one that began “Down from € an-
ada Came fales of & Wondertul Bev-
erage’ ) appeared in the Apnl 29 1923,
New Yok Famen,

Fhe advertisement atselt heralded the
practical begmpings ot the compam’s
then-recent Amenican identity . coming
out ot Iy Amencan ncorporaion o
tew weekhs earhier,

Fhere are early skhetchy references to
Canada Dryv's buving radio time in the
e 2000 tor commweraal  anaounce-
ments on seseral radio stations in the
meropohitan New York ared. Station
wony Paterson. NJ an early tore-
runner of station WLl ), tor instanee.
teatured  the “Champagne of Ganger
Ales™ 1 a series of remote broadeasts
trom the Jocal armory where o towd
show wasn progress. On warca New
York 1then located in the Hotel Me-
Alpin). the early radio 2reat, Normun
Brokenshire, was said 1o have handled
some ot Canada DPry's first spot an-
nouncements.

The first documented example ot o
nationwide  radio network  program
sponsored by Canada Dy oappears 1o
be in the late 2000 when the com-
pany began the sponsorship ot the
Canadian Mounted, an NBC Blue net-
work presentation. About 1wo years
later. i 19320 the byv-now-well-estahb-
lished compuny introduced to the na-
nen’s dial-twarlers via NBCO'S Red net-
work o brash yvoung comedian named
Jack Benny,  Fuarly tans were later to
recall that Jack “Nickle-Back-on-the-
Bottle™ Benny, s he came 1o be called

(the reterence baing o the S-cent
deposit retund on the empiv Canady
Pry ginger ale bottle when at was

returned b, actually launched his repu-
tation tor bemng . prive shinthint,

Radio Pivotal = By this ume. radio
Was on Qs way 1o becoming a pivotal
medium an Canada Drv's adsertising
thinking tor the reason that it was show-
ing atelt 10 be an etlective economical
means of - eapressing  the  companm s
absolute insistence on quality. manu.
tacture.

Both Parrv D, Savior, president trom
1924-25, und J. M. Mathes, who had

16

as New York office head of NW o Aner
AoSon supervised Canada Dev's adver.
tising since 1921 when o first Amenican
plant began operations, had come o
share a strong prochvaty for the broad-
medium.  Mr. Aathes, who had
heen one ot the tounding group that in
1923 orgamized the American corpora-
ton. set up his own ggency in 1933 with
Canada Dy s s firse client

Although the great depression neces-
sitated the company's cutting down on
1t plants tor all but the most utilitarian
nvpes of advertang, some radio com-
mercials extolling Canada Dry Gonger
Ale appeared an the 1934227 peniod. In
1935, R W Moore suceeeded P D
Savlor as president. By November
1938, av business conditions improved.
Canada Dy signed up as sponsor ot
radio’s original audience quiz show . fa-
fornmanon Pleaw’. via the NBC Red net-
work.  To thivdav, there are those who
will swear that Ttorntation Pledve’ was
the all-time best

The nest network sponsorship € ana:
da Dry undertook was that ot Sparkie
Fime with Meredith Wallson (ot “Musa
Man” tame) and his " Falking People.”
4 hind of sassyoaersion ot classical
Crreeh chorus, Fhat was in 1946-47

Now television swas i its aseendaney
and Cuanada Pry was not far behind. In
Aprl 1949 the company became one
ot the first v s imdustry 10 sponsor .
tull network  program. the show
chosen was Super-Circus, with co-hosts
Many Hartline and Claude Kirschner.
on ABC-TN D and Canada Dy muain-
tained it sponsorship through Septem-
ber 19520 National TV film svndica-
tons ot popular fichonal and adventure
characters came into their own in 1952,
By November ot that vear, Canada Dre
signed up to sponsor the ABC telecasts
ot Terry and the Purates in 51 hey
cities.  In December 1933, Canada Dry
switched over to Amue Oakley, adding

Canl

Dry Corp., New York

ciies taits telecasts an the
Ihat senies ended 12 months

15 more
bargain,
later.

fn October 1939, Canada Dy was
hack 1in the Iints as sponsor ot Boalt Dis.
ney Prosemis on ABC-TV This spon-
sorship was renewed tor a second vear
until the program switched networks
and  changed trom o black-and-white
TV program o o coloreast

It was i 1960 that o new picture ot
Canada Dryv's maturing interest in 1V
and radio as etfective advertiving media
began to emierge which 1t has repeated
with rising emphasis and larger dollar
budgets every vear since It was 1o
“pich vour spots” and buy accordingly
and use the buy to reintorce ind ~up-
plement themes struck in prnt media.

Yhe national  television aspect ot
“Canada Drvs Holidavs 19637 cam-
paign, waged for ats miners, was the
largest such effort the company ever
put torth  Scheduled im0 prime-time
periods on the entire NBC-EV pet-
work, covenng approvmatels 178 sta-
tions, the commercial announcements
bult around « " Phree Cheers tor Puar-
ties” theme were designed as particr-
pations  contained  within  the  shows
themiselves to assure top audience at-
tention rather than as station or time
breahks,

Running Pec 10 through Bec. 23,
the company’s IV drive was waged
during the period when  prebholiday s
tood-and-drink buving was at its heavi-
est. The TV ettort by atselt reached
more than 77 mlhon TV homes and
more than 135 nulhon Americans,

In addition to these network “buvs,
A4 record number ot focal TV purchases
reaching into practically evers hey bot-
tler and division market was made Jur-
ing the same holiday season,

While it’s too early 1o gauge results,
advance indications already point to ats
having scored o record effectiveness.

firm

William S. Brown, vice president in charge
of market planning and analysis for the
Canada Dry Corp.. New York. joined that
in 1925.
after Canada Dry set up operation in the

U. S. Mr. Brown served as advertising
manager at Canada Dry for many years.

and in 1943 he was elected vice president

in charge of advertising. He was named

vice president in charge of marketing in |
1958. and he was elevated to his present |
post in 1961

That was only two years
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*Project High Wire in which miles of
electrical wiring is being reinstalled in
F-100 et fighters to modernize them.
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s

17
e =00
AteExf

"~ McClellan Air Force @B;ase
a vital part ﬁf‘ e

Sacramento market ...

and BEELINE RADIO KFBK
enables you-to reach all of

Sacramento’s 19- fmﬂ“nty market.

\\\\\

sible for one a‘Hd:fa h&tﬁ;ﬁ;ﬁgﬁmoua}s orh-oF
retail sales. To get your share of these sales, your
advertising message needs to be heard. And it
is when you buy KFBK. It's only. .onevef four
Beeline stations — the: key to. @altforﬁla s rich

inland valley and Western Nevada.

McCLATCHY BROADCASTING COMPANY

PAUL H. RAYMER CO. ‘_NATIQNA,L REPRESENTATIVE

KOH - Reno KFBK + Sacramento KBEE - Modesto
KMJ * Fresno
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CG can make you well in Indiana. If you want it to doctor sales for

your drug products, prescribe it, through ATS.

IN TV: WSJV-TV (28), South Bend-Elkhart, WKJIG-TV (33). Ft. Way
RADIO: WTRC-AM | FM, Elkhart; WKJG-AM, Fi. Wayne
NEWSPAPERS: The £/k (E The Mishawaka Tin
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RADIO-TV SWITCHES: $101 MILLION

B Some major agencies losing accounts fight back with mergers
M 1963 agency changes for broadcast accounts 15% ahead of 1962
M But total billings involved, $163 million, is practically same

An estimated $101 million in radio
and television billing changed agencies
in 1963, a total that represents an in-
crease of $16 million—or about 15.9%
—over the $85-million level in 1962.

Though radio and TV accounted for
a greater share of the total billing that
changed hands (about 63% this vear
compared to 53% in 1962), the total
billing involved was only slightly more
this year than last.

The compilation of account switches
in 1963 showed a total of 71 accounts
of national-——and broadcast—interest
affected. This compares to 70 in 1962

In total, these accounts represented
approximately $163.6 million in overall
billings, an estimated $3.1 million in-
crease over the volume in 1962.

The continued unsettlement in ad-
vertising accounts appears in Broap-
CASTING's yearly survey of changes.
It takes on added significance when
viewed against a background of more
agency mergers.

Agencies Merge = At least two merg-
ers—that of North Adv., New York,
and Lawrence C. Gumbinner advertis-
ing announced last week and Interpub-
lic's recent moves toward acquisition

of the New York operations of Fletcher
Richards, Calkins & Holden—followed
the loss of main-line accounts. Ameri-
can Tobacco moved its $12-million
account—an estimated half of it in
broadcast—from Gumbinner to BBDO,
and Eastern Air Lines shifted more than
$9 million in billings (over $2 million
in radio-TV) from FRC&H to Benton
& Bowles.

Such acquisitions and mergers as
those placed in motion by Interpublic
also tend to give rise to possible client
conflicts which in time materialize as
further account switches.

The continued importance of radio-
TV in account switching was seen also
in the “top 10” listing.

These top accounts which shifted
this past year allocated approximately
69% of their advertising budgets to
radio and television.

The top 10 broadcast accounts came
to $46.45 million in 1963, or approxi-
mately the same level as the radio-TV
top 10 billing the year before.

Rising Billing = Though the volume
of broadcast billing invoived is on the
rise, it's apparent from the study that
a stabilizing influence on the number
of switches is continuing. That stabili-

Top radio-TV account switches in 1963

TOTALS

BROADCASTING, December 30, 1963

Billings
Radio-TV Total

Advertiser (in millions) New Agency
1. Alberto-Culver $77 $ 8.0 JWT
2. Colgate-Palmolive 7.2 8.0 D'Arcy, Esty
3. Beech-Nut 1.2 8.0 B&B
4. American Tobacco f.0 12.0 BBDO
. Vick Chemical 4.4 55 Morse, Burnett
. Revton a.z2 7.0 Grey
7. Quaker Oats 2.8 36 FKL
8. Johnson & Johnson 2.6 4.0 5SC&B
4, Liebmann Breweries 2.5 7.0 FC&B
10. De Luxe Reading 4.0 -F-S

$67.25

zation began during 1962 after excep-
tional unrest in accounts occured in
1961 and in the early part of 1962.

Perhaps the surprising factor in 1963
compared to the immediate proceding
years is the rise in incidence of agency
mergers. Among the key consolida-
tions:

» Post, Morr & Gardner combined
with Keyes, Madden & Jones to form
Post-Keyes-Gardner.

= Erwin Wasey, Ruthrauff & Ryan
was placed under the Interpublic um-
brella. At the time of that acquisition,
it was estimated that Erwin Wasey and
its affiliates had billings of about $80
million, of which approximately $25
million were in overseas offices. About
$20.3 million of its domestic billing is
in broadcast.

= Ellington & Co. and Donahue &
Coe have announced their marriage.
This merged operation—to be effective
Jan. 1—will have total billings of about
$50 million.

= Campbell-Ewald Co., Detroit, ac-
quired all of the California operations
of Fletcher Richards, Calkins & Holden,
also effective Jan. 1. The addition rep-
resents 22 more accounts for C-E,
whose billing already topped $100 mil-

Former Agency

BBDO, Compton
L&N, Bates
Y&R

Gumbinner
SSC&B, Morse
NC&K
Compton, JWT
Y&R, Ayer

JWT

Zlowe

18



lion (one-third in broadcast). As vet,
the West Coast additions have not been
reported in terms of dollar volume bill-
ing thev represent.

o Interpublic was near the point of
adding Fletcher Richurds (New York)
to its huge complex near the close of
1963 BroapcasTING. Dec. 23). Inter-
public already had some S130 nullion
in broadcust billing—the New York
broadeast activity of FRC&H would
add still more of course.

* A new agency has been created by
North Adverusing, New York division
of the Chicago-bused agency, und Law.
rence C. Gumbinner Adiertising Agen-
cv. It will be known as Gumbinner-
North Co. and will hill an estimated
S18 million a year. (Also s¢e storyv,
page 21)

The lurgest account shift of 1963 in
term~ of total hilling was the transfer
of American Tohucco Co.s Tarevion
cigarettes from Gumbinner 1o BBDO.

in the chuangeover. Gumbinner lost
about S12 million business {$6 million
in radio-TV) and the loss undoubtediy
was a factor in the agency's decision
1o merge with North Advertising's New
York operation.

20 (BROADCAST ADVERTISING)

BILLINGS
in millions)
RADID-
ACCOUNT 10 FROM TOTAL TV ACCOUNT
Air France FSR 8BDO £15 05 ChfgsebrOugh-P nds
Alberto-Culver 6”1‘."
V.0 5 shampoo Mt 88D0 60 58 -Tips
Command WT Compton 20 19 Colgate-Paimalive
American Bakeries wr 40 21 \‘;dl detergent
Taystee. Greenen Ge S
cakes. breads in mid- Futl: 303V
west. CookBook bread a
and cake in southwest Y&R Deluxe Reading Co
Merita bread and cake Tucker
Wayne Eastern Air Lines
Taystee bread. cake
in N. Y. Cushman
retail cake stores Wesley )
American Cyanamid Eidon Indusiries
Breck Y&R Re&c% 20 18
cChinton . .
Breck Y&R N, W. Ayer 30 26 Eagm National Watch Co.
American Home Products fels & Co
Aero Shave caw Tatham-laird 1.0 095 florida Citrus Com-
American Tobacco Co mission
Tareyton Filters 3BOD0 Sumbinner 120 60 oranges
Beech-Nut Glamorene inc
chewing gum. cough
drops. baby fcods. B&B Y&R 80 172
Life Savers e
: : K ;
Hazel Bishop Dag:healrl&es &E 25 25 frozen soud
Block Drug Ce Heéene Curtis
Green Mint mouthwash C&W S5CE&B 12 10 uave
Bon Ami FSR Dunnan & 14 14 b (gl e
Jettiey Internaticnal Harvester
W"’s'g;‘%’:r& farm equipment
Braniff infernationa Creative C&W 15 006
Airways Group , Johnson & Johnson
E. L. Bruce Co. North Christiansen 10 1.0 Areestin. Dentai Floss

Other king-sized account changes in-
volved Colgate-Palmolive, which moved
about S8.15 mullion in husiness trom
Lennen & Newell and Butes 10 D' Arev
and bty

Beech-Nut,  which assigned its S&
million ($7.2 million in broadcast) 1o
Benton & Bowles from Young & Rubi-
cam wias another Kev switch.

Alberio-Culver, which moved $8 mil-
lion of its busingss from BBDO and
Compton to J. Walter Thompson. and
Vick Chemical, which moved $5.5 mil-
lion of business. assigning half of it to
Rurnett and half 1o Morse. also 1opped
the list. A feature of this latter transfer
wis a maneuver whereby Morse was
assigned busginess formerly handled by
Sullivan. Stwufler, Colwell & Bavles,
while L.eco Burnett ussumed responsi-
hility for business that was being relin-
quished by Morse International.

Airlines  figured  prominently  in
switches in 1963, Air France moved
its $1.8 millioen account trom BIDO 10
Fuller & Smith & Ross: Brumifl Inter-
national  went from Cunningham &
Walsh to Creative Group: Fastern Air
Lines transferred its $9 million from
Fletcher Richards. C alkins & Holden to

These accounts switched to new agencies in 1963

BILLINGS
(in millions)
RADIO-
10 FROM TOTAL TV
IWT DCSS 20 10
Esty Gumbinner 10 08
D'Arcy L&N 1.3 12
Esty L&N 25 23
Esty L&N 075 075
ESﬂy Bates 36 33
D-f.S llowe 35 25
4.0
B&B Fretcher 90 22
Richards
Caikins &
Holden
Klau-Van Direct 088 05
Pieterson
Dunlap
Gumbinner  *AcCann. 125 094
Marschalk
Zubrow Wanotf 30 24
CE R&B 22 1
Fieicher Ried & 1.0 048
Richards, F:eede
Calkins &
Holden
DDB Maxon 20 10
M.E JwT 20 12
K&E Reach. 15 14
McClinton
Foote. Cone  Aubrey. 25 075
& Belding Finlay
Martey &
Hodgson
SSC&B Ayer 075 06
Benton & Bowles, amd Natonal Aar-
lines moved twice — from McCunn-

Erickson 1o Papert. Koening. Lois dur-
ing the early part of the vear and from
PRL 10 Kemvon & Eckhardt later in
the vear.

Ad Council campaign
on automation is ready

The Advertising Coungil is ready 10
submit campaigns to the US. Depart-
ment of Labor on the coming chunges
that automution will bring to the na-
tion’s work force

Submission of the campaigns has been
delaved by President Kennedv's death
But the council expects to present the
plans within the next 30 davs and bring
the first ads before the public 60 davs
after they have been approved.

The campaigns have been divided
inte four categories:

s Stimulate communities and com-
munity organizations to work to rec-
oenize and meet their ¢changing emplov-
ment needs.

® Use business press to inform indus-
iry and business lcaders of their obli-
gations 1o emploves thrown out of work

BROADCASTING, December 30, 1963
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BILLINGS
{in millions)
RADI0-
ACCOUNT 10 FROM TOTAL TV ACCOUNT
Tiquiprin, i Puffed Rice
po(wlndzr medicated Puffed Wheat
Micrin SSC&B Y&R 30 2.0 Aunt Jemima
Baby powder, baby  SSC&B Y&R 0.25 0.05 frozen foods
shampoo Revlon
Kitchens of Sara Lee  Foote, Cone Living Curl, eye
baked goods & Belding  Hill Rogers 25 125 makeup, Touch &
Lehn & Fink Glow, lipstick and
Tussy C.J.LaRoche Y&R 10 04 nail enamel, Satin
Dorothy Gray Kudner M-E 15 03 Set, Intimate
Liebmann Breweries Silicare, Baby's Sili-
Rheingold beer FC&B JWT 70 25 care, Bronze Lustre,
Matey bath products KHC&A John Shaw 20 18 Clean & Clear, Con-
Max Factor Carson/ Geyer, Morey, 17 04 tempora, Clearaway,
Treatment line, eye Roberts Ballard _Persuade )
make up, pan-cake, Singer Sewing Machine
pan-stik, hi-fi fluid, Co. o
erace, creme puff, United Biscuit
Swedish formula hand Keebler Supreme
cream and finishing
powder Strietmann Supreme
National Airlines K&E 'I\’AKEL 38 }8 Supreme Bakery
PKL - . .
Nationwide Insurance  Ogilyy,  Sackheim 45 UMitee et esRubber, B0
Benson & Chemical division,
Mather textiles
Nestle Co.
Decaf instant coffee WAL M-E 0.675 0.6
, 0.75 071 | yick Chemical Co.
Noxzema Chemical Tri-Span
shave cream D-F-§ DCSS 075 0.71 Sinex
skin lotion D-F-S SSC&B 075 071 va-Tro-Nol
Piel Bros. PKL Y&R 2.5 2.3 clearasil
Pittsburgh Plate Glass Ketchum, JWT 20 05 Lavoris oral spray
glass division McLeod Vapo-Steam
& Grove Wander Company
Procter & Gamble QOvaltine
Lilt Burnett Grey 1.1 0943 Westinghouse
Pert Burnett Grey 06 06 TV.radio division
Rayette (Aqua Net Tapinger Whitman & Son
hair spray} Gladney Direct 15 1.2 W. F. Young Inc.
Quaker Qats Co. 35 28 Absorbine Jr.

by automation and the advantages of
retraining personnel rather than hiring
new workers.

= Aim at workers whose jobs may
become obsolete to get them condi-
tioned to the need to learn new skills.

» Combat tendencies by teen-agers to
quit school before graduation.

The campaigns were planned by the
council, a public service organization
formed by voluntary contributions of
money, space and time from industry
and advertising agencies, after the
Labor Department presented it with the
problem earlier this year.

Business briefly ...

Texaco, The Oldsmobile Division of
General Motors and the Columbia Rec-
ord Club have purchased full sponsor-
ship of CBS Radio’s New Year’s Day
coverage of the Cotton Bowl game in
Dallas. The broadcast will start at
1:45 p.m. EST. The game will pit un-
defeated Texas against once-defeated
Navy. Sponsor agencies arc: Benton &
Bowles, New York for Texaco; Wun-
derman, Ricotta & Kline, New York,
for Columbia and D. P. Brother & Co.,
Detroit, for Oldsmobile.

BROADCASTING, December 30, 1963

The Dow Chemical Co., through Mac-
Manus, John & Adams, New York, has
purchased sponsorship in 11 nighttime
programs over NBC-TV. The programs
are: Ispionage, The Eleventh Hour,

BILLINGS
(in miliions)
RADIO-
T0 FROM TOTAL TV
PKL Compton
PKL WT
Grey NC&K 50 22
Grey W&L 20 10
JWT Y&R 40 20
165 129
MI&A Lewis &
Gilman 04
MI&A Ralph Jones 0.85
MI&A Durey Ranck 04
Adv.

DDB Ayer 54 1.0
PKL Fletcher 1.2 05
Richards,

Calkins &

Holden
Morse Inter- SSC&B 275 22

national
Burnett Morse iInter- 275 22
national
foote, Cone  Tatham-Laird 1.8 1.8
& Belding
M-E Grey 1.2 08
Gardner Ayer 1.0 06
JWT Gotthelf 1.2 09
Gotthelf WT 20 19

vak, International Showiime, The Lieu-
tenant, The Joey Bishop Show, Saturday
Night ar the Movies, Temple Houston,
Sing Along and Bill Dana.

The merger of the Lawrence C.
Gumbinner Advertising Agency, Inc.
with the New York diviston of North
Advertising, Inc. of Chicago was an-
nounced by both firms last week.

Final details still arc being worked
out in the move that by early 1964
will see the consolidation of the two
agencies’ accounts. The agreement
apparently does not end North’s out-
let in New York, since Don P.
Nathanson, president of North of
Chicago, and Harold Rosensweig,
North’s treasurer, will be members of
the board of directors of the new
Gumbinner-North Co.

Officers of the consolidated com-

Gumbinner-North merger set for early 1964

pany will be Lawrence C. Gumbin-
ner, chairman of the board; Milton
Goodman, president and creative di-
rector; Bruce Dodge, executive vice
president; Bert Goldsmith, vice presi-
dent and chairman textile division;
Sumner Wyman and Lester A. Del-
ano, senior vice presidents. The com-
pany said that all other officers of
both agencics will retain their jobs.

Among clients that North of New
York brings to thc merger are Amer-
ican Home Products: Boyle-Midway
Division, Botany “500” suits and
Remco Industries. Major Gumbinner
clients are Chap Stick Co., Heublein
Inc. and American Home Products:
Whitehall Division.




Most commercials in November: toys & games

I he pre-holidays push by toys and
vames manutacturers moved them
into No. | position in November in
terms of national spot and local teke
viston commercials on the ar

A compitation by Broadeast Ad
vertisers Reports last week showed
that sades messages tor toyvs and games
totaled 5.04%  of all non-network
commercials monitored by BAR on
230 stations 10 73 leading markets in
one week of November. In BAR'S
October report tovs and games were
No. 2. behind cereals

I'he category of pan,

cold and

indigestion remedies placed second in
November with 4317 of the total.
and cereals ranked third with 47,

In alf. BAR counted 136,348 non-
network commercials a week in its
November momtorme. Thiswas 12
266 fewer than in October. Most of
the drop-off was attributed to the fact
that monitormg in ~some markets in-
cluded the Nov, 22-26 period when
stations pre-empted commercials an
order o concentrate on coreTape of
cvents surrounding President Ken-
nedy s assassination. In addition, the
Octaber report covered seven more

Anything close to English is acceptable
CUP-O-GOLD SALES INCREASE WITH TEEN-AGE CONTEST

Youth will be served.” ~avs the old
proserb. 1o which the Hoffman Candy
Co of Tov Angeles and ity advertising
agency,  Apderson-McConnell ot the
same iy, nught append a tootnote that
serving vouth can sometimes be ven
profitable tor the server.

A cane in point is the tadio cam-
paten tor Hoffman’s Cup-O-Gold candy
bar SI5000 six-week schedule of
325 commercials a week, spotted en-
tirely on programs with strong teen-age
appeal to promote entries to the “Win
Loty of Things™” contest. | ye-catching,
in-store Jdump bins with “take one”
contest blanks implemented the air cami-

[§

Dick Hoffman (I), president of Hoff-
man Candy Co., presents Cup-O-Gold
grand prize winner, Lee Rogo, 16. with
keys to “woodie” station wagon. Look-

22 (BROADCAST ADVERTISING!

paign

Cashing an the populanity ot surling
with Calitornta vouth, the contest in
cluded 10 Dewes Weber surfboards in
the 126 awards made cach week and
the grand prize was a “woodie™ station
wagon (a 1947 Fordy. Swation wagons
dare needed 1o transport surfboards to
the beach and. as few teen-agers can
afford new  ones. the old “woodies”
tord new ones. Fhose datmyg back 1o
the davs ot wooden panels have become
status sy mbols

The sv-weeh contest promotion ran
on Kt oand kR Tos Angeles, REwg
and KY s San Brancisco. RMEN S San

ing on is Doug Anderson (far right),
president of Anderson-McConnell, Los
Angeles, and backseat driver. Gene
Behrman, agency account executive.

stations in w0 more markets than
the November report
In afl, the top tU categories in No-
vember again represented about one-
third of all pon-network commer-
cials tor all 98 categories on the wr
Others 1n the top 10, behind the

three fceaders, were bread and rolls

314 of all non-network commer
clalvr: beer and ale (30570 ) sott
drinky (289 I adtomotive

dealers (285 ) petroleum products,
battertes and antifreesze (2,717 cot
tee and tea 12 536 and publications
246

Bernardine and kesQ San Dicgo, all
Californmia.  More than 2,000 ¢ntries
catie 1 and Cup-O-Gold sales shot up
well ahead ot expectations, according
to Merv Qakner. A-M avice president
4ind account supers nor

“Faclusive catering 0 voung adults
in responsible tor unprecedented success
i the loading operation at the point of
sale.” he said. “Fyervthing trom the
radio time buvs to contest rules was
angled toward vouth, the big candy bar
consumers.’

Hastrating the “todas s vouth lavor™
of the contest rules. Mr, Ouhner cited
such examples as “entrigs must be post-
muarked before 12 midnight, or we'll rat
on vou” CEntries must be in Foglish
o pretty close”™ and “bosers in the
Crest survey are not cligible.”

Noyes & Co. to merge
with Kenyon & Eckhardt

The merger of Noves & Co., Provi-
dence. R O1T. with Kenvon & Fekhardt,
New York, effective Jun 1964, was
announeed tast week. The move will
wd approvmatels S million 1o K&E's
total billing

Noves v headed by Trederick €
Noves, who will manage the new Provi-
dence ofice of K&F. Chienty include
the Marlin Barearms Coo G O Mer-
riam Co., publisher of the Merriam-
Webster dictuonary . and divisions of the
Firestone Lire & Rubber Co. and the
General Flectrie oo The Noves organi-
zation was tounded i 1921

National Research denies
FTC false ad charges

National Rescarch Corp.. afasette.
[ 4. has denied formal charges by the
Federal Frade Commission that it made
talse advertivng clamis on radio and
television for | nurol liquid and capsule
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...the tenth largest consumer market in America

Within seventy miles of the intersection of Interstate routes
70 and 75 are the business centers of seven metropolitan
areas ...three and one-half million people ... tenth largest
consumer market in America!

Situated in the geographical center of Megacity 70-75 are
the transmitters of WHIO-TV, AM, FM-—powered to reach a
huge segment of this concentrated audience with a total
buying power of aver seven hillion.

Let George P. Hollingbery te!l you how efficiently and eco-
nomically you can reach it.

Megacity 70-75!
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WHIO-TV « CBS « CHANNEL 7

WHI

WHIO-AM-FM  » DAYTON, OHIO

Associated with WSB, wSB-TvV, Atlanta, Georgia,
WSOC, wS0OC-TV, Charlotte, North Carolina
and WIOD-AM-FM, Miami, Florida
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medication ( BROADCASTING, Nov. 18).

National replied that it has neser
clamed ¥ nurol would “prevent and
cure” " arthritis, theumatism and other
aches, but only that it “relieves these
ailments by relieving the pain and the
cattse ot pain.” The Fnurol manutac-
turer mantained that the following ad-
vertising clams, challenged by the P10,
are irue: that Fourol will o1 help nid
the bodv ot diseased and  damaged
tissue and aid in building new tissue:
(21 enable a person to maintam good
health and (3) i~ g new and scientitic
discovery and achievement

Agency appointments...

s The Howard D. Johnson Co.. Wol-
laston, Muass. has appointed Harold
Cabor & Co. Boston, to replace NOW
Aver. Philadelphia, Aver, which will
leave the restaurant firm in March ot
1964 savs total billings have been about
S0 million dlittle of it in radio-TV)
The ageney alvo savs the switch came
because Howard  Johnson's  growth
brought some ot its products into com-
petiion with other Aver clients

o Amencan Fnha Corp. tyvarns and
fiberst has appointed Frwin Wasey,
Ruthrautt & Ryan as advertising ageney
ctlectne Jan. 1, Total advertisimg by
the company. which iv heavy in print.
is more than $2 mitlion according 10 the
advertiser,

s [The Commerce Drug Co. o division
ot Muaradel Inc.. announced last week
the Ora-fel account will move from
Duniel & Charles 10 Ted Gotthelt As-
socnates ide, New York, No broadeast
plans have been announced.

o Charles Pliver & Cos Teeming-Pac-

quin division has assigned ats consumer
adhvertising  tor - Desitin products 1o
Compton Advertising, New York. The
Robert Becker Agency, which tormerly
handled the account. retains the medi-
cal-protessional advertising

Weatherman plays a role
in Campbell winter push

The Campbell Soup (o, through
BBDO. New York, hasy launched o
winter campaign featurmg spot radio,
dasume commercials on the three TV
networks and spots on Campbell’s regu-
larhv sponsored shows: CBS-TV'S Lawie
.lnd \:‘-(-]\.“ anna .".’l'(‘c! YITI | hL‘
tull-ine promotion s centered around
long-range weather torecasts, presented
over radio and TV as an mtended plan-
ning aid tor consumer purchase and
stoching of soup

Forecasts.  prepared v Weather
Trends Inc.. New York, will give Janu-
ary weather predictions as well as o
glance at February and Muarch weather
Lhe torecasts will predict colder pertods
and precipitanon tor seven regions ot
the nanion

Udall ready to spur
Hill action on tobacco

Reprosentatne Morns K Udall 11)-
Ariz ). critic of tobacco commuercials
that  glamounize smoking  for soung
people. has served notice that he has no
intention ot lettimg Congress ignore evi-
dence hinking smohmg and health

Representative Udalll author of legis-
latton that would bring smoking prod-
ucts under the jurisdiction ot the Foed
& Drug Adminstranon—an act that
would permiut the ageney 1o require “hae-

A new ‘per inquiry' gimmick: religious shows

A Hlonda advertising agency has
oftered radio stations 4 “per ingquiry ™
rehigious program with participating
stations told 1o Urtake tull amount ot
contnibutions sent in less our 15
commisson.”

Lhe otter v being made on a 13-
week trial basis by Alfred 1. 1ino &
Associates. St Petersburg. on behalt
ot Reverend John Rawlings ot the
I ocklund (Ohro) Baptist Church. In
a torm letter to stations, Arthur 8
Cohen. radio- NV director ot 1ino.
said the Tockland church's “radio
MINTY Program reaches into
homes around the plobe. We weuld
hike to expand our use of radio and
this v why 1 am writing 10 vou”

Mr. Cohen said his ageney s at-
tempung to evaluate stations which
are 1o be added by the church pro-
gram in this manner:
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“We will send sou o one-hour
tped program each week tor 153
weekhs  These programs will be dired
at 4 ume when you think they will
do the most good. During this 13-
weekh tral period. all mail will be
addressed 1o vour station. You man
tahe tull amount of contributions
sent an less our 15 comnussion
Lhen torward the correspondence 1o
Reverend Rawlings o that he may
place the names on his maling hist.”

[ ey Combs, wate Staart, Fla . re-
cenved one ot the letters and said it
would be “very embarrassing to the
entire industry ™ if any station accepis
the offer. Kenneth Smuall, executive
secretary of the Florida Association
of Broadeasters, satd that he did not
hnow it any stations have accepted
the Tino otfer

PGW signs KFDX-TV

Peters. Gerittin, Wooadward Inc..
New York, has signed as exclusinve
national  safes  representative  of
REDN-Ty Wichita Fulls, Texo ef-
tective with the start of the new
\Cur

Signing the contract are o .
Howard Fry, viee president and
wiles munager of REDN-1VE WY
flam J. Tonan, PGW Midwest TV
vice president, and 1 lovd Geritlin
POGW president ot 1V

Principals ot Wichten  Radio
and Television Corp. REDX-1Vs
heensee. are Darrold Cannan Jr.,
Mr, Frvoand Darrold Cannan Sr
The three are also othicers of
KiDAM-AN-y Beaumont, Tew,
which hus been represented by
PGW since 1946

ardous substance l.lh\.‘ling"—\.lld n a4
House toor speech Dec. 21 that he
awaitig reports on his legislation from
the Department ot Health. ¥ ducation
and Welfare

Notng o recent rise i the price ot
tohaceo stocks. the Limmaker sad news
stones report that tobacco industry lead-
ers are convineed that Congress will not
tollow up a pending report ot the U S
surgeon general wath fegislation

~

“Uawant 1t clearly understood,” Repre-
sentatine U dall said. “that the tobacco
industry Teaders do not speak tor me
when they sav that Congress will con-
nnue o gnore this problem. lin-
tend to tollow ap [the report] with re-
newed efforts 10 enact legistation 1o
cope with g most serious health menace
i this countrs

Rep appointments ...

s WaIn Raleigh-Durham, N.C. Adver-
tising lime Sales as exclusive national
representative, effective Jan, 1.

s Wark Baltimore: Spot Time Sales,
New York., as national representative
effecune Jan o
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new, TV Tape Recorder

Compact...completely transistorized...

NEW TR-4

RCA Broadcast and TV Equip
Building 15-5, Camden, N.J.

compatible recorder at a budget price!

You can changeyour sights on low-
cost TV taping equipment—it
doesn’t have to be incompatible!
For the first time you can have
budget equipment that’s completely
compatible with all standard
quadruplex recorders. Fully tran-
sistorized for compactness and
dependability, the TR-4 provides
professional broadcast quality.
This is a complete quadruplex
machine for both record and play-
back. It’s standardized and modu-
larized for ease of installation and
simplicity of operation. Uses
standard modules (like those used
in RCA’s deluxe TR-22 Recorder).
Has space for color modules. A
compatible recorder at a compact
price! Completely contained in one
33" x 22" x 66" unit.

See the TR-} before you buy something less!

THE MOST TRUSTED NAME IN TELEVISION



HOW C-E DRY RUNS COMMERCIALS

Closed-circuit video tape system in Detroit permits agency
to provide own staff and client with electronic tearsheets

r TN

I he

\ R

Buildings Linked »
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vator every night. “I'm glad Mr. Cone
allowed 5% for equipment,” Mr. Jones
continued, “because without the neces-
sary tools an advertising agency cannot
possibly continue to produce the kind
of advertising—particularly electronic
advertising—that is necessary today.”

Campbell-Ewald over recent years
has endeavored to keep up with the
electronic requirements of the art, Mr.
Jones said, and “I think to some extent
we have stayed ahead of the field.”

More Machines = The agency for sev-
eral years has had a large bank of data
processing machines on the seventh
floor of the Argonaut building to han-
dle general research and accounting
needs. A Burroughs computer system
is now being installed and will be ready
late next year to automate billing and
other procedures such as production
schedules and traffic control as well as
research and media analysis.

Mr. Jones noted that until now the
agency had its share of the typical prob-
lems involved in getting agency and cli-
ent people together to screen and ap-
prove the growing number of video tape
commercials produced. “Today we can
get a tape commercial in here and in
five minutes from now we can show it
to somebody,” he said.

“This equipment is going to be of
significant value in reducing man hours
wasted both at the agency and on the
part of the client,” he added.

Outside screening not only has in-
volved problems of time and place for
large groups of people but also that of
security where previews or approval of
highly competitive product spots are
involved, it was indicated.

Added Audience = ‘“Another thing
that I think is important is that we
have a lot of activities around here that
are seen by limited audiences and they
are activities that should be expanded.
More people should know about them,”
Mr. Jones said. “Today we have this
wonderful way of recording a meeting,
visually and in audio form, so that it
can be replayed and many more people
can see those things which they should
see.”

Mr. Jones cited the value of the agen-
cy’s video tape system for the creative
department too. “We can experiment
with a television camera and a tape
machine,” he said, “and we can try
things, play them back, look at them,
figure out what was wrong or right and
improve it.” This already has been done
in experimentation with lighting and
camera angles for new commercials for
the Florida Citrus Commission.

“Then we also have the necessity in
our business of knowing what the com-
petition is doing,” Mr. Jones explained.
“With this tape machine we can moni-
tor competing advertising.” An example
shown in the presentation: extracts
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from a recent Bob Hope program and
a commercial for Chrysler Corp.’s Dodge
Dart.

Vice President O. W. (Woody) Klose
Jr. explained details of the agency’s
master control-television conference
room on the 11th floor of the Argonaut
building and the newly refinished main
conference room in the General Motors
building, designed chiefly for Chevrolet
account use. All three of the conference
rooms have associated master control
rooms and full visual-aural gear, includ-
ing 35 mm and 16 mm projectors, tran-
scription and sound tape equipment
plus remote control lighting, screens and

0. W. Klose Jr. (r), vice president and
director of broadcast creative, adjusts
Campbell-Ewald’s Ampex VTR in the
agency's radio-TV control center as

other automated features.

Cinemascope Too » The 11th floor
conference room can accommodate 70
people and has a 25-foot Cinemascope
screen as well as kitchen facilities for
both serving guests and preparing food
products for experimental work. The
Chevrolet conference room features a
stereo sound system incorporating 16
speakers. Campbell-Ewald has been
testing stereo FM commercials for
Chevrolet (BROADCASTING, July 29).

The closed circuit system can moni-
tor off-the-air AM and FM as well as
TV. The system functions internally on
TV channel 6, a channel not used local-
ly. Chief engineer in charge of the sys-
tem is Al Eicher, who has been with
the agency a year and was formerly
part owner and chief engineer of wMicC
St. Helen, Mich. He was with WNEM-
Tv Saginaw-Flint-Bay City, Mich., for
five years.

Mr. Klose felt the final production of
TV commercials at regular professional
studios in New York or Hollywood may
become more efficient and possibly less
expensive since more members of the

agency’s creative staff will be able to
become more familiar with the practical
problems of production through experi-
mentation with the closed circuit sys-
tem. He noted that writers, for instance,
as well as many others often are not
present when the actual production is
made.

The cost of producing a network
minute commercial now runs around
$10,000 to $12,000. Cost of time in the
professional studio runs about $500 an
hour. Playback fees for viewing tapes
on someone else’s machine runs $100
an hour. The cable linking WJIBK-TV’s
video tape unit to C-E’s system cost the

Kensinger Jones (l), senior vice presi-
dent and creative director, and Hugh
Lucas (c), vice president and director
of radio-television, look on.

agency over $3,300 a year. These are
but a few of the basic economic factors
in electronic advertising today.

Humor gains attention,
but does it sell goods?

Results of a recent advertising study,
released last week in New York, indi-
cate that humor is an effective attention-
getter, but it cannot sell the product by
itself. The study, announced in Design
Sense, house publication of the market-
ing firm of Lippincott & Margulies, re-
ferred to a TV campaign using a hum-
orous approach for a bread firm. Re-
search showed that the public aware-
ness of the brand increased greatly, but
the public’s buying attitude toward the
product did not change appreciably.

The magazine also cited another
firm’s use of humorous cartoon charac-
ters on TV. After the characters had
attracted the viewers’ attention, live-
action cut-ins of the product were used
in the final sales pitch. The study was
carried out to determine guidelines for
the use of humor in marketing.
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Big '64 issue: CATV regulation

OPERATORS URGED TO OPPOSE FCC'S PROPOSED RULEMAKING

The FCC's proposal tor protecting
television  stations  from microwase.
served  community - antenna television
systems shows signs of deseloping into
one ot the most controsersial
the commission will tuace in 1964,

The National Community Television
Assocition Ine.. is urging its members
o hire communicatons attorness and
oppose the proposed rulemaking under
which microwave grants for CATV op-
crations would be conditioned on the
syaten’ agreement 1o protect TV -
tionn in their (BROADCASTING,
Dec. 1h).

The current issue of the NCTA Bul-
lerin is warnimg CATV svstems that al)
of them are invohved. not only those
among the one-third of the associa-
ton’s membership whao are senved by
nucrowase. I vou are one of the two-
thirds ot the NCTA membership not
served by micromine.” the bulletin adds,
the problem of FCC regulation “muany
tace vou tomorrow,”

An NCTA official said “many thou.
sands of dollars™ are being sent by the
CATV industry in an effort o develop
Ttacts and figures” 1o present 1o the
commission on what the impact of the
proposed rules would be on CATV w..
temis, He ubwo said the NCTA would
ash the commission for an extension ot
the Jun. 22 deadline tor comments on
the proposal. He said the organiza-
ton’s researchers could not meet that
deadline.

Broadcasters Pleased & Broadeasters,
of course, welcomed  the  proposdls
when they were initially put torth in 4

1ssues

arcus

A federal court in Wushington has
given the FOCC a clean bill of health
on ity AM freese.

The L. 8. Court of Appeals for
the District of Columbia unanimous-
Iv held that the FCC acted within
ity authority in refusing last vear to
aceept any more  applications  for
standard broadeast stations pending
ity review of AM engineering regula-
lions,

Nine applicants, all of whom filed
AM applications after the May 15,
1962 deadline went 1o court 1o force
the commission 1o accept their bids,
which were in conflict with applica-
tions alreadv on the processing line.
Thev claimed that thev had followed
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rulemuaking linnted to the business -

dio service, Lt vear (BRoancasting
Dec. 17, 19625 The comnussion this
month  revised  the proposed  regula-

nons, amd proposed muaking them ap-
plicable 10 microwave grants an the
common carrer as well as the business
radio service.

Most commissioners gppear o tavor
some torm ot CATV regulation. Only
Cammissioner | ee Loevinger, former
head of the Justice Department’s anti-
trust  division,  has evpressed  opposi-
ton. He is atraid that competition by
CALV svaems will be completely sup-
pressed.

NCTA v opposed pnimandy 1o the
delaved nonduplication proposal tn the
rulemaking.  This prosides that, it 4
statton in a4 CATV satem’s Grade A
contour requests it the system would
have to retran from duplicating the
station’s programs for 15 diuvs betore
and atter the broadeaster carries them
The ssstem would also have to honor
request to carry the station’s programs

The proposed reguelations are fess
strigt than those originally - proposed.
The commission had suggested prohibit-
ing duplication of programs for 30 dass
betore and after o station carries them.
However, NC 1A sull teels the non-
duplication  proposal Wil put - mam
CATV svatems out of business by limit-
ing the choice of programs they can of-
ter potential customers

Whe Gets Hurt o | his question of
ceonomic impact is the crucial one, tor
the arguments of both sides of the is-

e, The commission savs NCTA has

Court supports FCC’s authority on AM freeze

the Broadeast Bureau's processing
line cut-off date ot May 25,

It ulso was claimed that the FOC's
freeze was imposed without & hear-
ing. contrary to the Administrative
Procedure Act.

The appeals ¢court held the com-
mission’s action wis a procedural
step. nat bound by APA rules.

It recommended. however, that the
FCC cither ought to accept the nine
applications or not to grant any ap-
plications already on the processing
line in contlict with them.

The Dec. 20 decision was by Chief
Judge David 1. Bazelon, and Circuit
Judges George T. Wushington and
William M. Bastian.

not subnutted  proot of s contention
that delaved nondupheation woukld crip-
ple CATN svstems

And NCTA savs there s no proot
that & CATN svatem has ever had ~such
an adverse impact on g television sta-
ton as to hamper s ability 10 dis-
charge its “obhigations under the € om-
munications Act.”

The commisinon, which has long been
concerned about the need tor protect-
ing TV stanons trom CATV compen-
tton, s pressing ahead on the rulemak-
ing route with renewed confidence as
G4 result ot the Carter Mountain case
In that decivion, the court held that the
commision had authority to condition
microware grants on the C ALV
tenmis’ promise to protect TV stations in
their arca tBrowncsinG, May 27

Fhe commision v also studving
staff documient contending  that  the
ageney  has authoriny o regulate !
CATN ~oatemis, regardless ot whether
they relv on nucromaves, under enist-
ing statutes  The statt savs there is no
need to request addiional legislative
authority trom € ongress.

Talks Continue ® The commission.
howeser, v suft anterested in reaching
agreement with NC A on dratt legisda-
tion that would provide this authority
and which both sides could support m
Congress. The commission has ashed
NCTA representatines to meet with an
FCC panel in another in g series of ses-
sions that hase been devoted 1o this
question. The mweeting, will be held
“sometime” next month, according o
NCTA officials. and will probably in-
volve discussion ot the proposed rule-
making. as well as legislation.

The commisaon will be represented
by Comnussioners Robert T Bartley.
who serves as chairman of the three-
man FCC group. Frederick W. Ford
and Kenneth AL Con. NCTA will be
represented by AL T Malin, Rochester.
N Ho Muartin Malarkey, Washington,
D. .0 Bruce Merrill, Phoenin, Ariz:
and Fugene Schneider. Casper, Whyo

The commission has. in effect. been
regulating new CATV svaems using
basiness radio micromases since it in-
stituted the rolemaking in that area a
vedr ago. It has conditioned grants on
the ssatems” voluntany™ geceptance of
conditions in the rulemakings

LBJ bwue ® Thiy situation ¢ame 1o
nationwide attention carly this menth
when the commission rejected a CATV
svatem's request tor waiver of the non-
duplication condition o that it could
compete fully with KTBC-Tv Austin. the
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if you were a

B AT

You wouldn't hire just
anyone to host your jazz
show ... you'd find an
authority to get intimate
with 2,000,000 jazz:loving
Texans who enjoy the best in
contemporary music.

THE JAZZ SHOW is different.
Host Dick Harp makes it
different. He's the
Southwest’s true authority,
having devoted more than

20 years to jazz .. . owner of
the fabled “90th Floor"
hangout for jazz buffs . ..
producer of classic jazz
albums. Harp presents
modern jazz music, discussed
in layman's terms and
capped by interviews with top
artists. Three nights a week,
Texans hear the intimate
Sound of the Southwest on
THE JAZZ SHOW .. ..

We'd be happy to slip in a
spot or two for you.

Call Petry for details . . . it'll
make you feel like a Texan.

WIEAA

820 RADIO
THE SOUNO OF THE

SOUTHWEST

WFAA-AM-FM-TV
Communications Center -
Dallas Broadcast services
of The Dallas Morning
News/ Represented by
Edward Petry & Co., Inc.

N
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stition owned by President Johnson's
wite and two Jdaughters and now held
o trust (Brosoe asisa Deel 16

The CATY waem. IV Cuable of
Ausun, complaned that a4 competitor,
Capttal Cuble Co. was not bound by
the ~ame condinon and. theretore. had
an antar advantage. Capital Cuable,
however, unlike 1V Cable, had chosen
o operate by otf-the-air prchups and
cable rather than accept the condinons
required of systems that aceept nucro-
WaLE Uil

The FCCS problem was turther com-
pheated by the business connections
between Capital and kinc-1v. Capatal
has 1ty antenna atop the station's tower.,
and 1 BY Col, hicensee ot the staton, has
an option to buy 507 ot the CATN

IV Cable saud in ts request tor
waner that while the 1CC iy imposing
Lhimttations  on the operations ot the
cuable company’s business, “purportedhy
tor the purpose of protecting the local
televiston broadeast statton.” that sta-
ton and Capital Cable were uniting “to
provide whollv unrestricted CATV o
the community.”

The commissioners were annoved at
the spot an which IV Cable placed
them.  The tact that the fohnson sta-
tion was imvolved projected the case in-
to national headlines. But the commis-
sioners maintaned that [TV Cuable had
voluntarily aecepted the condition and
that the commission had no choice but
to deny the request tor waner. Sonmwe
15 other CATV svstems had accepted
the same condition atong with o micro-
wave grant in the past vear. And the
comnussion felt there was no reason o
start reversing itselt in Austin, Commis-
stoners redlized. howeser, that rejection
ot the waiver request could be regarded
as being motivated by desire to pro-
tect the interests of the President’s tam-
th.

Loevinger Dissent » [he lone dis
~senter 1o the commission’s Jecision was
Commissioner 1 oevinger. And his briet
statemient coudd serve as the tent of the
NCOTAS Uppnsilinn to the commusston’s
CATN rulemaking, He sad that no
showing was muade establishing the need

tor restricting IV Cable’s operation
"to preserve’” RITRC-1y .
“The commission asumes here, s

it has elsewhere.” Commissioner [ oey-
inger continued, “that the burden v on
the CATV operator 1o demonstrate by
evidence that his operation should ner
he subject to limitation in tavor ot the
local television station ™

He called this approach “wrong n
principle” und sard “limitations should
not be imposed upon the operation ot
enterprises unless and untit some need
has been established that i~ related 1o
the public interest. In the absence ot

any evidence the presumption should
be in tavor of free and competitivels
untrammelled  enterprise. rather  than

regulation.”™

FM gaining strength in
competition with AM

The compennive nature ot FM o
AM o~ growing stronger with the in-
creasing number of 1AL recenvers ap-
pearing in the muarket. w Fort Worth
arca sursey has shown The surves also
imdicated that although the educational
and income lesels ot BN histeners are
high, their tastes 10 music are tar from
dedicated 1o the chassies alone.

The FM survey was conducted by
the radio-teles ision department of Tevas
Christian University during the summier
months of this vear. 1t was sponsored
By WHAP-E N, REZ-EN and KNEACEN ),
all Fort Worth.  The three stations are
aflibated with AN outlets.

Fhe survey reported that 707, of the
persons contacted  had BN receivers
and that an addiional 137 planned to
purchase ~ets within the vear. [he re-
port Jdid not indicate the size ot the
crosssection on which these  figures
were hased.

According to the report 627, of the
respondents had attended  college and
35 phiced themiselves in the over

10000 4 vear income bracket. But
cducation and atfluency didn't indicate
stuthness since 8537 preferred  seni-
classical music, 407 ¢ show tunes, 377,
popular standards and 2577 classical.

EM. according to the survey. has
presented ity own amage and survey
respondents who Upreterred FAM would
not bother with stundard AM tormats.”

KBMT(TV) has opposition
to short-spacing plans

Kuestioiv) Beaumont, Tes.
phed o the FCC tor permission 1o
move s transnutter site. short-spacing
Kat -1y Shreseport. 1 a., with the be-
het it can better its cconomie position.
The move. contrary 1o being a possible
anathema, has aroused much  opposi-
non ncluding crineism ot kpM's pro-
gram policy

1 he Association of Mavimum Service
Telecasters. kst a-1v and keac-1v Port
Arthur. Tes. have questoned the ke
application  AMSIT  objeets 1o short-
spacing kst s-1v (both kst a-1v and
KeM T are on channel 120 by about {8
miles on the grounds of ~sound engineer-
ing pringiples

AMST said that the muimmum nnle-
Age separation requirements of the FO(
rules should not be waived except in
such cases as 1t defintely has heen
shown that the public interest would
be servad. AMST teels that kex did
not mahe any showing that the peblic
interest would be served.

Ksi -1y also complained of the pro-
posed inroad of mileage separation. and
said that kBvT offered no evidence
that o transmatter site change would
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Collins, Henry on ETV

NAB President LeRoy Collins
and FCC Chairman E. William
Henry appear with John F. White,
-president of National Educational
Television, on the one-hour Open
Mind program on WNBC-TV New
York on Jan. 26. The program,
which was taped in New York
a fortnight ago, is devoted to a
discussion on “Educational Tele-
vision in a Commercial World.”
Dr. Eric Goldman of Princeton

University is moderator of Open
Mind.

solve the station’s financial problems,
suggesting that perhaps the economic
difficulties spring from its programing
policy, not location. KsLA-Tv pointed
out that KBMT also failed to offer proof
that it had made programing studies for
the new area it would serve. Krac-Tv
also raised the question and added that
in its opinion KBMT has failed to meet
its promised quota of local live pro-
graming in its present locale.

In its application KBMT said that it
could possibly increase local programing
if it could increase revenues.

ABC Radio adds
six new affiliates

ABC Radio last week reported forth-
coming Jan. 1 affiliations for six inde-
pendent stations: xupL Kansas City,
Mo., wABI Bangor, Me., WAGM Presque
Isle, Me., wporR Portland, Me., KGBC
Galveston, Tex. and KTRM Beaumont,
Tex.

Signal strengths and frequencies for
the stations: xubL, 5 kw daytime, 500
w night at 1380 kc; waABI, 5 kw at 910
kc; waGM, 5 kw at 950 kc; wPOR, 1 kw
daytime, 250 w night at 1490 kc; KGBC,
1 kw daytime, 250 w night at 1540 kc;
and XTRM, 1 kw at 990 kc.

KPFK(FM) hikes subscriptions

Krrk (FM) Los Angeles, which is
supported by contributions from listen-
ers and other interested individuals and
organizations, has raised its annual sub-
scription fee from $12 to $15 as the
first step in a 1964 campaign to wipe
out the station’s “deficit dragon.” The
noncommercial station is owned by the
Pacifica Foundation.

In an open letter on the inside cover
of the xPFk biweekly program bulletin
for Dec. 23-Jan. 5, Jerome Shore, man-
ager, writes: “This is one of many steps
we plan to take in 1964 to solve our
gnawing financial problems. Qur con-
stant pleas for funds have been all too
apparent. Monthly expenses tend to ex-
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ceed our normal monthly income. Vig-
orous efforts will be made to bring these
items more into line. We have confi-
dence that this can be done.”

Supreme Court gets
two television cases

The United States Supreme Court
was asked last week to review two TV
cases which involve allegations of im-
proper off-the-record contacts with the
FCC during consideration of the initial
proceedings before the commission.
Both had been pending review by the
Supreme Court before, but had been
returned to the lower court when ex
parte scandals were uncovered by the
House Legislative Oversight Committee.

Seeking review are Sangamon Valley
Television Corp. and the State of Illi-
nois, on the FCC’s 1957 action in re-
moving channel 2 from Springfield, I11.,
and moving it to St. Louis and Terre
Haute, Ind., and worz Orlando, Fla.,
on the FCC’s 1957 grant of channel
9 in that city to WFTV(TV) there.

In the Sangamon case, it was charged
that a principal of kTvi(Tv) St. Louis
had lobbied to have channel 2 moved
from Springfield to that city and as-
stigned to his station. In a rehearing,
the FCC found that this was so, but
held nevertheless to its original decision
to deintermix Springfield by moving its
sole VHF channel. The U. S. Court of
Appeals in a split, 2-1 decision last
June upheld the commission’s reason-
ing. Petitions for rehearing en banc
by the appeals court were denied last
September and November.

Sangamon and Illinois claim the FCC
acted arbitrarily and capriciously in
adopting, for the second time, an order
deleting the only VHF channel from
Springfield in contravention of the equit-
able distribution section of the Com-
munications Act. (Sec, 307b).

In the Orlando channel 9 case, WORZ
is appealing from an appeals court order
of last July which did not reverse the
FCC but ordered it to hold an oral
argument taking into account allega-
tions that a principal of wFTv had
talked to the late Commissioner Richard
A. Mack during the original compara-
tive hearing which resulted in the grant
to wFTV in 1957. The court in a per
curiam ruling then said also that ques-
tions regarding the qualifications of
wORZ principals should be considered.
It refused a plea for a rehearing en banc
last September.

Worz claims that in the original
hearing and again in the rehearing on
the ex parte charges the commission
majority reversed its own examiners and
that FCC seems destined to reaffirm its
early rulings favoring wrrv. The com-
mission has ordered the oral argument
to be held March 2, 1964.

You'd have the hippest news
show on radio with an

howr and a half of complete,
in-depth reports . . . a fresh
approach to news
programming. For the
marning drive time,
NEWSCOPE, featuring three
baek-fo-back half hours

of constantly up-dated,
authoritative information
from around the corner and
around the world, Nothing
really new for WERA, the
41-year-old giant of
Southwest broadcasting . ..
just 2 new format to make
sure our folks are
ear-witnesses to history. The
kind of things Texans are
accustomed to hearing from
WFAR, The mews sound for
the Sowthwest. Want to feel
like a Texan...and
impress Texans? Call Petry.

WIEAI

820 RADIO
THE SOUND OF THE
SOUTHWEST

WFAA-AM-FM-TV
Commumicatiang Celer
[Dallas! Broadcast services
of The Dallas Marning
Mews | Represented by
Edward Pelry & Co., Inc.
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THE FIRST SESSION OF CONGRESS

Ratings, commercials, editorials were main subjects of
congressional concern, but no radio-TV laws were passed

For sesston that
wasntoevpected 1o be oaery actine n
troadeasting matters, the first sear ot
the s8th Congress becamie well in-
volved with radio and telesision

The House Commerce Comnutte
whose miembers were probablv more

I i this area than any other
group on Capitol Hill, plunged into the
vear’s brggest broadeasting issues and

s Conducted o spectacular nvestiga-
ton ot broadeast ratings that toread
audience rescarch’™s most agomiZing re

B N0 e~
(SR P A LI IR N E)

apprasal ~mee the televiaon sereen
replaced  radio an the huang room
tBrow s 1ingG, Feb Closey)

» Jogether with g fired-up Natong
Association ot Broadeasters, deraied

v ECC eflort o regulate commercials
TBROADCASTING, Nov 1]

s { capud into one of the touchies
issues of all—whether and how broad-
casters ought 1o ediorialize and what
the FCO'S role ~hould be in deciding
what s tair

s Faded 1o prevent the FOC tro

co ~ g I ~ T T to,

Investigations’ probe of broadcast rat-
ings held the legislative spotlight this
spring as shown by the attention
being given here to one of the investi-

32 (THE MEDIA)

license tees

imshituting o ~chedule ot
which go nte effect Wednesday than
D although the matter now has been
tahen o court (BroancastIsG, e, 16)

Fhree tough problems Congress got
nto- commerdrals, editotals an
fees—awere seen by some Lawnahers s
questions ot power. in their sview  the
1-CC was trvng o usurp authority be
longing to Congress This was most ey
wdent when the House ¢ ommunications
Subcommittee tried 1o present the B
trom regulating commercials and chary
g hieense tees wathout specitic stutut
authority

T he issue. g perennral i Woashington
tcertamiv no

CUNse

was discussed at i
settled

Fhere were other Capitol Hll devel
opments related 1o broadeasung. Rep-
resentative Fmanued Celler™s (D-NL Y
House Tudicrary Comnttee imvestigated
concentration  of - owndrship in news
media. but postponed 1t hearing atter

tew sessions because ol prioniny given
crvil nights legidlation TBROADO A TN,

Howze Jr. {(c). staff director. and Vic
tor A. Sholis. vice president and direc-
tor. WHAS-AM-TV Louisville, Ky.. who
testified on the failings of ratings.

March 1)

I he Senate Communmications Subcome
mittee approved two new FCC comnus-
SONCEs  and dozen ncorporators of
the Communications Satelhte Corp. The
umit also tried to get the incorporators
1o dechire when they evpected thar
government-chartered  monopols on
space communications to begin paving
tor research leading to a working space
satelhte svstem tor telesision and mes-
sages THROW wisG, Aprl 25

The *Quiet Session’” » Representative
Oren Harris (- Ark ). chairman of the
House Commerce Comnuttee, the unit
with Jegislative responsibility in broad-
casting. sand last January  he thought
that the NTth Congress (1961-62) had
tahen care of maor broadeastung mat-
ters and that things mught be quieter in
the 8%th. The S7th enacted legislation
that included th schannel TV et law,

bl

authorized 332 mullion in tederal grants

to cducational television and  created
the  Communicavons  Satellite Corp
tRROADC S IS, Ot 1, 1962)

The record of the 88th s o tur ¢lear
ot amy enactments on hroadeasting, but
as some congressmen have said. w Con
eress may be measured as weld by what
it does not Jdo

Among things this Congress has not
done

s It has not resolved questions on
ratings, which it has been considering
since PUET But at has reopened discus-
ston whether broadeast ratings services
do what they sav they do and has
given broadeasters an opportunity to try
10 clean house—therr own and  the
raters” (BroapO s ING, May 270 2h

 Jt has not 1 oa susnenston of
Section 330 although shghty ditering
medans have been approved by the House
and Senate et to o some finad agree-
ment by the House (8o asting
Dec. 160

s It has not given bry
lines on edinorahizing, but has saad 1S
avwaiting a primer promised by the FCC
tBROADUASTING, Dec 16

s It has not passed & measure to pre-
vent the 1CC trom regulating commer-
Crals. bt ading toward the
House Hoor  The FCC, meanwhile, s

..AICK_ ters gunde

reconsidenng s course CBrRospe i
ING. Ped

o Jt has not passed o bl setting ung-
torm ume standards although lewisia-

tion has been
Commerce ¢ omnuttey
Sept. 2)

o [t almost didn't give the FCC op-
crating tunds tor the fiscal vear that be-
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gan July 1. The appropriation was
signed by President Johnson on Dec. 21.
= A report on sex and violence on
television awaited from the Senate
Juvenile Delinquency Subcommittee
since May 1962, is being held up for
another round of hearings to bring the
record up to date early next year
(BROADCASTING, Dec. 23).

= The House refused to lift a rule
that, unlike Senate procedure, bars
cameras and microphones from public
committee  sessions (BROADCASTING,
March 1),

The Commercial Clash = From the
standpoint of many broadcasters, their
major work on Capitol Hill was to head
off the FCC’s foray into setting stand-
ards for the length and frequency of
commercials. In a year when more than
half the 49 state broadcaster associa-
tions sent representatives to Washing-
ton to discuss their problems with state
congressional delegations, most of this
effort was to keep the FCC’s hands off
commercials.

The work bore dividends. Powerful
support came from the two House mem-
bers most concerned with broadcasting
legislation—and FCC matters, Repre-
sentatives Harris and Walter Rogers
(D-Tex.), the Communications Subcom-
mittee chairman, made critical speeches
and challenged the commission’s claim
of authority.

Representative Rogers introduced HR
8316, a bill later passed by the com-
mittee, that would prohibit the FCC
from making rules on the very points
the commission had proposed. Repre-
sentative Harris backed up his chair-
man with a ringing speech to the
Arkansas Broadcasters Association that
not only criticized the FCC’s stand, but
predicted the commission “may very
well drop this matter” (BROADCASTING,
Sept. 9).

And from the Senate came more
support. The appropriations commit-
tee warned the FCC to encourage self-
regulation by broadcasters.

Another Look = Now that the FCC
has concluded its oral argument, it
appears to be giving the matter a very
long second thought. In fact, Chairman
E. William Henry now refuses to dis-
cuss the issue at all (CLosED CIrRcCUIT,
Dec. 23). HR 8316 has been cleared
for floor action, but where it goes next
may be up to the FCC.

Broadcasters also went to Washing-
ton to explain their feelings about edi-
torializing. Many testified that the prac-
tice was vital if broadcasters were to
truly serve the public interest. They
cited the demise of newspapers com-
petition as further proof that licensees
should continue to provide outlets for
local views.

But the discussion of editorializing
quickly broadened. A Senate hearing
on Section 315 suspension became a
forum for charges by Senator Strom
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Dr. Kenneth Baker, media re-
search consultant widely known in
broadcasting, has been named execu-
tive director of the newly incorpo-
rated Broadcast Rating Council Inc.,
effective Jan. 1.

The appointment was announced
last week by Donald H. McGannon
of Westinghouse Broadcasting, chair-
man of the research committee of the
National Association of Broadcasters
and also of the council.

Mr. McGannon said Dr. Baker
will have an assistant, probably
with primary experience in the ac-
counting and auditing field to com-
plement his own extensive research
background. While offices for the
council are being sought in New
York, Dr. Baker will work tem-
porarily from the NAB research de-
partment offices in the Time-Life
Building there.

Dr. Baker was NAB research di-
rector from 1946 to about 1950, set
up the NAB research library, repre-
sented the NAB on the committees
of the old Broadcast Measurement
Bureau and finished BMB’s second
and final study. He left NAB to open
Standard Audits and Measurement
Services Inc. (SAMS), which con-
ducted a national radio coverage
study in the early 1950’. )

He subsequently was a vice presi-
dent of Market Research Corp. of

Baker to direct Broadcast Ratlng Councn

L

Dr. Baker

America, served with William B.
Smullin’s Cal-Ore TV Inc. stations
on the West Coast for five years and
was in charge of media services for
MRCA before opening his consulting
firm a few months ago.

The rating council will meet Jan.
8 in New York.

Thurmond (D-S.C.) that networks
slanted news—especially on race. Other
Southern lawmakers echoed the charge.

The FCC, trying to provide some
guidelines, issued a public notice July
26 that seemed to add to the con-
troversy. by telling Broadcasters to go
into their communities to seek out op-
posing views, the FCC said the fairness
doctrine “looks to substance rather
than to label or form . . . whether . . .
[it] is presented under the label of
‘Americanism,” ‘anti-communism’ or
‘states’ rights’.”. There was also an im-
pression that the FCC would require
stations to give free time to groups that
said they could not pay for the oppor-
tunity to express their point of view
on the air. The FCC has said it ad-
vises stations this is not necessary if a
station is satisfied it has aired opposing
views.

The House Communications Sub-
committee plans further hearings, al-
though it went on record as favoring edi-
torializing “if conducted fairly” (BRoAD-
CASTING, Dec. 16).

The FCC’s rulemaking to levy
charges for the filing of applications for
licenses (BROADCASTING, May 6) earned
it more attention from Representative

Rogers, who offered legislation to pre-
vent the initiation of fees without spe-
cific authority from Congress. The com-
mission turned down his request (o
suspend jts fee schedule until hearings
could be held on his bill, but court
action by nonbroadcast licenses in
Chicago may block the fees yet.

No Section 315 Relief = Broadcasters
appeared to have easy sailing when they
sought suspension of Section 315 for the
presidential and vice presidential races
earlier this year, but after the legisla-
tion cleared the House in June and the
Senate in October HJ Res 247 bogged
down at the House Commerce Com-
mittee where it needed only a final
check for two minor Senate amend-
ments.

Since then, however, the entire ques-
tion of joint television appearances by
presidential contenders was raised anew
by the assassination of President Ken-
nedy. He had backed a suspension of
Section 315. but his successor, Presi-
dent Johnson, has made no statements
about his 1964 campaign plans. The
bill remains on the House committee’s
agenda.

Senator Vance Hartke’s (D-Ind.)
proposal to strike Section 315 from the

K]



books altogether 18 1696) won new
support m the Senate as siv Democratic
colleagues jomed him as cossponsors

Broadeast ratings, briethy scrutimized
by Congress in 1937-58 got 4 thorough
inspection trom investigators on - the
stafl ot Representative Harris's Special
Subcomnuttee on Investigations. Ther
work culminated in hearings carly this
spring that rocked the raters and ~ome
hroadeasters.

Despite revelations that a tew amall
rescarch firms weren’t doing evervthing
they cliimed (or broadeasters claimed
tor them). there were brave hints that
the hearing fuss would blow over once
the A €. Naelen Co.lonee considered
the ~tandard ot broadeasting research.
stood up 1o the investigators,

Niclen stood up. but not as well as
had been evpected. Atter 10 davs ot
testifving company witnesses tailed to
mpress  the subconmmittee. which
charged the tirm with attempting o
“snow job.” Fhree tormer Niclsen em-
ploves ~aid ~ome fellon workers could
not. and did not tollow rigid procedures
that the company had <aid they did
Thev also showed how Nielwn meters
could be gimmicked.  The pertormance
lett doubts that even Nielen's ratings
Were as accurale as clamed

Vthough the subcomnutice has issued
no report on its findimgs, members have

said publicly that s apparent much

was wrong in the research tield and
broadeasters would have to be re-

sponsible tor amtiating retorms. The
FCC and the Pederal Trade Commis-
wsion followed through with statements
on this theme.

The NAR and Radio Advertising
Burcau have pledged plans tor improse-
ment and have agreed o sponsor
study of research methodology. They
also were to report 1o the subcommittee
on thar progress betore the end of
{U63,

And Other Desclopments e Repre-
sentatne Celler's hearing on media own-
ership concentration was developing .
record on monopoly and concentration
trends in the newspaper business, and
he had just about started pointing his
finger at newspaper-owned hroadeasting
stations when the civil nights issue was
dropped in his lap. He has ~ome work
lett on that score. but has ~since prom-
sed a prompt return 1o the media own-
ership hearing.

Al on the subject of broadeasting
ownership. this magazine bi-yearly re-
port on congressmen showed 23 ot
themt or their relatives held osnership in
stations (BRoapoasTisG, Mavy 6,

A proposal by Senator Walliam Pron-
mire (D-Wiv ) (o prohibit the BCY
trom taking otficial notice of such own-

Best Wishes for a
Happy and

Prosperouts

New Year
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RCA Buiding
FEderel 3-9270

CHICAGO

H. w Casill
Willigm B. Ryan
Hub lackson

Chicago. lllinos
Financisl §-6460

333 N. Michigan Ave,

ATLANTA

Cliftord B. Marshall
Stanley Whitaker
john C. Williams
Cerard F, Hurley
1102 Hesley Bidg.
JAcksan 5-1576

BEVERLY MHiLLS

Colin M. Seiph

C. Bennett Lerson
Bank of America Bidg.
9465 Wilshire Bivd,
Beverly Hills, Calif.
CRestview 4-8151
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Save that check charge

One chech can cover o muin-
tude ot filing tees. the FCC ruled
fust weck

Lhe comminvion’s wehedule ot
filing tees will take effect Jan L.
and the ageney had been ashed 1t
one chech of money order could
he subnutied with 4 number ot ap-
plicattons rather than individud)
pavments tor cach application.

In ruling that one lump sum
will sutlice. the FCC that
multiple appheations accompanied
by one renuttance should contan
an itemized list detading the exact
amount of mones alioted to each
of the applications

i

ership when conadening applicants i~
<l betore the Senate Commerce Com-
mittee (Broapoasting, Deco W)

lhe FCC reported that Democrats
tofd them thes spent $12 million in
1962 general and poimary elections: the
Republicans  reported  S7.5 0 mallion
tBROADC A TN G, June 1O, et sey)!

Broadeasters  seehimg  caniera and
microphone aeeess 1o House commitiee
hearings enlisted Representative Harris™s
support. but despite their combined plea.
the proposal was prgeonholed by the
House Rules Committee (BROADCAST-
NG, March 11

The FOCC, which requested S16.5 nif-
Lion tor fiscal 1963 operations, ¢ended up

with S15 6 muthon, which was sull
NoSO000 more than it had in fiscal
1963 (BRobOAsTING, Dee, 16

The Senate. atter hearings were con-
ducted by its Commerce Committee, ap-
proved  President Kennedys's  pomina-
tions of Kenneth A, Cov and 1 ee Foev-
mger to the OO TBRoDO S ING,
March I8, June Tin

The Senate Internal Security - Sub-
committee conducted closed door hear-
ings on the Pacifica Foundation. licen-
see ot listener-supported FM stations in
California and New York. probing for
possible “Communist infiltration™
(BrowCasiing, Jan, 28 14, The FCC
ha~ singe continued to hold up renewals
of the ~tation heenses

Changing hands
ANNOUNCED e 7/ie following sale of

vation ntcrests wans reported lat week
siehgocr 1o L CC approval

s Kusn-1v Bahersticld, Calif.s Sold by
Reeves Broadeasung Corp. 1o Harris-
cope Inc. tor sum reported in exeess of
S pullion. Harrseope. composed ot
Burt 1 Harne, Irving B Harris and
Ponald P, Nathanson. owns 7077 of
KFBB-AM-Tv Great Falls. Mont.: 60%
of KTWOo-aM-Tv Caspar, Wyo.: 100% of

BROADCASTING, December 30, 1963



XLFM Long Beach and 33%5 % of KKkaR
Pomona, both California. Reeves Broad-
casting retains WUSN-Tv Charleston,
S.C., and wHTN-Tv Huntington-Charles-
ton, W. Va. KBak-Tv, founded in 1953,
operates on channel 29 with CBS affilia-
tion. Broker was Jack L. Stoll & Assoc.

APPROVED » The following transfer
of station interests was among those
approved by the FCC last week (for
other commission activities see FOR
THE RECORD, page 57).

» WKix-aM-FM Raleigh, N.C.: Sold by
Hugh E. Holder, James G. W. Mac-
Lamrock and Ralph G. Price, each
owning one-third, to Mr. Holder, 30%,
and Henderson Belk, 70%, for $552,-
500 for 71%. Mr. Belk owns WIST-AM-
FM Charlotte, N.C.; worD Spartanburg
and wqoxL Columbia, both South Caro-
lina. Wkix began in 1947, operates on
850 kc with 10 kw daytime and 5 kw
nighttime. WKIX-FM is on 96.1 mc with
29 kw.

Commerce fund request
approved by House

The House of Representatives has
approved a $319,000 request for funds
to operate the Commerce Committee
in 1964. Commerce is the House com-
mittee with primary legislative respon-
sibility for the FCC.

The 1964 budget was $40,500 more
than that voted for 1963 committee op-
erations and will pay for additional
staffing of its subcommittees, a com-
mittee spokesman said. He noted that
the committee often returns a *'siz-
able” amount of its previous year’s
budget to the House, and that this prob-
ably would occur again early next year.

FCC-broadcaster ‘debate’
set for GAB institute

The Georgia Association of Broad-
casters will feature a day-long “debate”
between two members of the FCC and
broadcasters at the association’s 19th
annual radio-TV institute in Athens,
Jan. 21.23,

Theodore Pierson, prominent Wash-
ington attorney and outspoken foe of
the FCC’s strong regulation policies of
recent years will moderate the session.
Commissioners who have agreed to
field broadcasters’ questions for a full
day (Jan. 23) are the FCC’s two new-
est members—Kenneth A. Cox and
Lee Loevinger.

The National Association of Broad-
casters for several years has had its
FCC panel at the annual NAB conven-
tion limited to about two hours of ques-
tions and answers, with most of the
questions submitted in advance.

GAB is expecting 250 broadcasters
and students for the institute on the
University of Georgia campus. It is co-
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sponsored by the Henry Grady School
of Journalism. Frank Stanton, presi-
dent of CBS Inc., is tentatively sched-
uled to address the institute banquet
Jan. 22. Other speakers include Wil-
liam McAndrew, executive vice presi-
dent NBC News; Harold Neal, presi-
dent of ABC-owned stations; David
Klemm, wxyz Detroit, and Jack Thayer,
wHK Cleveland. Barry Sherman, woQxI
Atlanta, is institute chairman.

NLRB sides with labor
twice, management once

WNAK Nanticoke, Pa., does not come
under the jurisdiction of the National
Labor Relations Board, the board ruled
last week in an advisory opinion.
WNAK’s annual gross business is less
than $100,000, the minimum for NLRB
to exert jurisdiction in disputes with la-
bor, the board pointed out in refusing to
consider a charge of unfair labor prac-
tices lodged against wNak by the Na-
tional Association of Broadcast Engi-
neers and Technicians.

However, two other NLRB decisions
went against broadcast stations in Kan-
sas City, Mo., and Fort Smith, Ark.
The NLRB adopted a September initial
decision by Examiner Stanley Gilbert
finding xcMo-aM-Tv Kansas City guilty
of unfair labor practices by refusing to
bargain collectively in good faith with

EXCLUSIVE BROADCAST PROPERTIES!

the American Federation of Television
and Radio Artists. The stations refused
to furnish the union with copies of con-
tracts with individual employes who
were members of AFTRA.

In a separate decision, NLRB Ex-
aminer Fannie M. Boyls found Krsa
Fort Smith, Ark., had engaged in unfair
labor practices by “threatening repris-
als” against announcers who authorized
the Local 1304 of the International
Brotherhood of Electrical Workers to
represent them. The examiner said
KFsA has “interfered with, restrained
and coerced its employes in the exer-
cise of rights guaranteed them . . .” by
federal laws.

KFsa, the decision alleged, refused to
bargain with the local after the IBEW
became the authorized bargaining unit
for KFSA announcers in May 1963.

Cincinnati radio surveyed

A radio audience survey of the Cin-
cinnati metropolitan area has been com-
pleted by Farson, Huff & Northlich Inc.,
Cincinnati advertising and public rela-
tions agency.

The study was conducted with aid of
faculty members and students of Xavier
University, Cincinnati and Miami Uni-
versity, Oxford, Ohio, under the direc-
tion of Bernard K. Pawlus, director of
broadcast media for the agency.

FAR WEST —Daylimer serving marketing area of 200,000.

Heavy fixed assets. Ownership earnings in excess
of $25,000.00 annually. Priced at $157,500.00 with i
$37,500.00 down. Contact—John F. Hardesty |

in our San Francisco office.

SOUTHWEST—Well equipped daytimer serving single station

! market. Total price of $80,000.00 with $21,000.00
: down and balance paid out at $400.00 monthly.
Contact—DeWitt “Judge” Landis in our

Dallus office.
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COLLINS ISN'T RUNNING NOW

Doesn't paint himself out of political arena;
says he'll give personal views on public issues

LeRoy Collins, president of the Na-
nonal Association of Broadeasters. said
Last week that he did not evpect 1o run
tor the UL 8. Senate trom Florida and
that 1 am not making any plans 1o Jdo
\O,“

The NAR president. during an inter-
view on Wit vy Washington's Opin-
ton in the Capual telecast Sundav (Dec
293, did not close the door on a possi-
ble race against incumbent  Senator
Spessard. Holland ¢D-Flioy. however.
Governor Collms said that he had 1old
Senator Holland. a close personal friend.
that it 1 start making plans to run
agamst him  he will be the ftirst to
know.”

He said that = don’t expect to run”
but that he has alwavs retused 1o paint
myselt inta g corner”™ und ~ay that he
would not again seeh o political office
Cunder any circumstanees.” Governor
Colliny was mterviewed last Thursday
(Dec. 260 for the program telecast on
Metromedie Ine s Wit by Mark

I-vans, Metromedia vige president. and
1 awrence 1 aurent. radio- 1V columma
tor the W aviungeron Post. The Collins
interview  also was telecast by Metro
media stations i New York iwsew
v oand Fos Angeles enrrs[s rand by
KEvE LIV San Francisco.

(With Governor Collins retusing 1o
disavow g possihle race against Senator
Holland. seseral Flonda  papers last
week printed speculative articles on the
possibility of 4 contest between the two
On Thursday. the Viann Herald pub-
lished the results of o Fo-county survey
of voters on g Collins v~ Hollund race
Senator Hollund came out the winner
but the paper said it the NAB president
enters the Democratic primary. o hotly
contested race would develop.)

Ashed by N T gurent what he con.
sidered his role 1o be as NAR presdent.
Governor Collins rephied that he felt he
should express his personal views on
muatters of public importance and that
1 do not hesitate o do this.” Broad-

- Collins replaces Xmas cards in

leRoyv Collins, president of the
Ntional  Assoctation of Broadeast-
ers. was the subject ot continued
correspondence—both pro and con

among  broadeasters Last week
(BroapCss1ING, Dec. 23, 163, “The
dispute centers around public state-
ments by the NAB president. some
cntical ot broadeasting and others
termed “political.”

On the critical side, Willarnd Sch-
roeder. general manager of Woon.
wi-1v o Grand  Rapids, Mich o and
member and tormer chairman ot the
NAB radio board. renewed an en-
change of letters with the NAB pres-
dent questioning the governor's state-
ments Among  those backing the
NAB president was Joseph 1. R
Brechner, president. wi vy Or-
lando. Fla.. who in o fetter to Wil-
ham B. Quarton, chairman of the
NAB executive committee, said:

“1 regard Governor Collins as a

| man of the highest calibre. | feel the
country i~ better for his expressed
views, whether popular or otherwise.
I feel that he has brought to the
NAB a new depth which suggests
that the president of our association
1n not merely a professionyl execu-
live and paid tobbyvist without strong

| convictions, . .,
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“To a degree. Governor Collins
has created a new image and respect
tor broadeasting. His willingness
1o be realistic in tacing broadeast is-
sues tn the public interest when we
ourselves may be gueass m our re.
actions, has. perhaps, made his et-
tectiveness on behalt of broadeasters
greater—not less’

Also backhing the governor

* Richard ). Scholem.  general
manager. Wi Masallon, Ohio. 10
Broapoasiing. “Mro Collhine s

national tigure with 4 good nund ot
his own . . .4 man with the courage
to tell his tellow Southerners that
integration is inevitable and night

¢ man with the integnity to adnt
that  evervthing  broadeasters and

broadeasting does v not dinvine or
even corredt, and by so doing win
respect for broadeasting a~ o truth-
tul, mature mediun.

“tet it be hnown here and now
that in the near tuture WG Massil-
lon. Ohio, and wisk Butler, Pa.. will
be joining the NARB tor the first
time. One of the major reasons s
that NAB now hus not a folloner but
a leader. o7

o Fdward Lamb. industrialist and
owner of wict-1v Erie, Pa,, former
member to NAB. to Mr. Collins:

casters. he ~said. must not be motivated
alone by the “immediate commercial
impact” their actions cause

On the cigarette and smoking contro-
verss. Governor Collins said 1 stand
evacthy where T ostoad before™ i urging
the industry 1o discourage through s
codes cigarcette advertising appealing 1o
MIiNors.

Broadeasters. he said. have a specl
responsibility to move against commer-
cials urging “children to start the habit’
of smoking. This responsibiits . he sad.
“is not o great deal unhke the one we
exercise. tor example. in the arca o!
advertising whishey"—banned by the
NAB codes. This selteimposed ban on
hguor adsertising has given broadeast-
ers Cadded stature and 4 posinon ot in-
tegrity,” Governor Collins said

Following the TV seswon. Gosernar
Colhins said he was not suggesting that
radio and television should ban ol cig-
arctte advertising.

Proud Of Columbia ¢ Gosernor  ol-
hins said that he v proud ot the specch
he made i Columbia. § CL attacking
the position ot Southern leaders on ol
rights (Browosstina, Deco 9. Several
mfluential broadeasters. including mem-
bers of the NAB bogrd. have attacked
the NAB president for making what

the post office

“The whole attitude of America
toward  the  broadeasting  industny
was changed with vour election o
president and  spokesman for the
organized  broadeasters As vou
brought to the broadcasters associa-
ton a sense of dignin and public
service responsibilities, vou carnad
tor this industry 4 great degree ot
respect.

.., Frankhv, vou must be recog.
nized as the best thing that has ever
happened to the private broadeasting
industry 1n the United States. If vou
remain with the NAB 1 am sure |
speak tor many who will consider 12
an honor 1o be associated with the
dassociation N

e Williom J Hall. president and
general munager, WoHN- AN Nor-
wich, N Y L to Mr. Quarton

“ . . L am proud that the NAB
has 0 man as president who s not
atraid to speak his mind. whether 1t
be before o segregationist audience
in South Caroling or other special
interest groups whose toes mught be
stepped on. 1] would hope that
the NAB board and membership
would as a matter of principle attirm
their support of him. . . 7

* Pierre A [a Vigne, Woodbine,
Md. idenutving himself as in his
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they termed a “political speech” in Co-
lumbia and two days later on states’
rights in Los Angeles.

“I have absolutely no regrets whatso-
ever” on the Columbia speech, he said,
and pointed out that he has been
“flooded with a great many expressions
of warm praise.” He said that “four or
five” Southern stations had resigned
(there were seven [BROADCASTING, Dec.
23]) from the NAB because they dis-
agreed with what he said in Columbia,
but that “several others” joined the as-
sociation as a result.

(William Quarton, wMT-TV Cedar
Rapids, Iowa, and chairman of the
NAB board, said last week that a ma-
jority of the NAB members prefer that
Governor Collins not make speeches
which can be considered political in
nature. Mr. Quarton also is chairman
of the NAB executive committee which
meets next Monday [Jan. 6] with Gov-
ernor Collins.)

The NAB president said during the
Metromedia interview that Representa-
tive Oren Harris (D-Ark.), chairman of
the House subcommittee which investi-
gated broadcast ratings, has been “most
laudatory” of industry efforts to clear
up the audience measurement dilemma.
Governor Collins said he is proud of

LeRoy Collins (c), president of the
National Association of Broadcasters,
discusses politics and broadcasting
during an interview with Mark Evans

the way industry leaders have reacted
to the shortcomings in audience meas-
urements and their use exposed by the
congressmen.

He said that “violence for violence’s

14th year as an on-the-air performer:

“[Governor Collins] is to be com-
mended for having the courage of
his convictions and voicing them in
spite of militant opposition. . . . I
feel that the NAB could use more
free-thinking executives of Governor
Coliins’s calibre who have the dedi-
cation to express personal concepts
even though they may be unpopu-
lar. . . .”

Logic “Assailable” » Mr. Schroed-
er’s letter to Governor Collins, with
copies sent to all members of the
NAB board, was his second critical
of the NAB’s public criticism of the
broadcasting industry. Citing several
sentences from the governor’s reply
to his first letter (BROADCASTING,
Dec. 16), Mr. Schroeder told the
NAB president that his “logic is
assailable in that you seem to pre-
sume that the universe that hears
your speeches is composed entirely
of broadcasters.”

Criticism, the woop general man-
ager said, is “a necessary prelimi-
nary to betterment but self-criticism
is a private, not a public affair.” He
pointed out that doctors regularly
are found guilty of malpractice and
attorneys are disbarred. “Yet, in my
lifetime, I can’t recall when the re-
spective presidents of the American
Medical Association and the Ameri-
can Bar Association have given voice

to the shortcomings of medicine and
law as you have to those of broad-
casting,” Mr. Schroeder wrote.

Governor Collins had told Mr.
Schroeder that “it is no less my job
as president of the NAB to encour-
age the best and discourage the
worst in broadcasting.” In criticizing
cigarette advertising which appeals
to minors generally and Lucky Strike
commercials specifically, Governor
Collins said broadcasting’s faults
should be “specifically identified”
and not “vaguely treated.”

Mr. Schroeder countered that such
“persistent public criticism of the
broadcasting industry is destructive
and will not attain the improved
goals that the great majority of us
are constantly striving to reach.”

Pat Goodover of Xarr Great Falls,
Mont., urged that a practical broad-
caster be named president of the
NAB—and suggested E. B. Craney
as the proper man. Mr. Craney,
former broadcaster who recently sold
a chain of stations in the Mountain
States, “is not afraid to speak out
plainly in broadcasters language.”
Mr. Goodover said broadcasters
“should not be in the position of
educating the head of the NAB, but
rather should have a leader who
knows and recognizes the problems
of broadcasters and will not create
further problems for them.”
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(n), vice president for public affairs of
Metromedia Inc., and Lawrence Lau-
rent, radio-TV columnist of the 'Wash-
ington Post.'

sake” is almost completely eliminated
on television and that an honest ap-
praisal of the situation will show this
to be the case. He said the Senate sub-
committee which plans January hear-
ings on the subject will find very little
to complain about.

He charged the American Bar As-
sociation’s Canon 35 excluding cameras
and microphones from the courtroom is
“obsolete and archaic” and the ABA
has no right to make such a blanket
ban. The NAB’s position, he said, is
that the presiding judge should have
the sole authority to permit or exclude
cameras from trials.

WNHC-TV gets favorable
ruling from Guenther

FCC Hearing Examiner Walther W.
Guenther last week ruled in an initial
decision that Triangle Publications Inc.
can move its transmitter for wNHC-TV
New Haven, Conn., to a point about 3.7
miles northeast of Meriden on Mount
Higby. The shift in the station’s cov-
erage area would add more than 90,000
potential viewers in its Grade A con-
tour.

The WNHC-TV transmitter move has
been opposed by wwrLp(Tv) Spring-
field, Mass., licensed to Springfield Tele-
vision Broadcasting Corp., and WHNB-
Tv New Britain, Conn., whose licensee
is Connecticut Television Inc.

Mr. Guenther said that if the New
Haven channel 8 outlet installs a direc-
tional antenna it will be able to avoid
undue interference. The initial de-
cision recommended that the station be
allowed to use the directional antenna
and also advocated the raising of
WNHC-TV's antenna from 720 feet to
780 feet.
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LOEVINGER'S SCHOOLS OF THOUGHT

Consistency in FCC action governed deciding drop-in vote

The trustration of those whose hopes
were dashed when the FOC rejected the
controversial drop-in proposal was com-
pounded Tast weeh, Commissioner [ ee
Loevinger, who cust the swing vote in
the 4-3 decision to deny reversal of that
order (BRoOADCASTING, Nov. [8), said
that he would have favored the drop-
ins if he had been on the commission
when the iwue was originally decided.
in May,

But he voted 1o affirm the decivion
rejecting the proposal, he said Tast week.
because of his belief in the importance
ot consistency  and stability in com-
mission actions, He said the case was
such u close one that he did not think
upsetting the commission’s dectsion
on swhich interested persons “had the
right 1o relyv"—was warranted

The comnussioner expressed his views
I .oconcurring  statement isued
connection with the commission’s order
containing its reasons for denving pet-
tions ot ARC and others tor reconsid-
cration  The  commission had  an-
nounced 1ty -3 vote in the proceedimg.
which imvolved the proposal 1o drop
short-spaced VHE channels into seven
muarhkets, on Nov, IS

Commssioner Toevimger held  the
swing vote on the issue of reconsidera-
tion since he had tukhen the plice on
the commuission ot tormer Chairman
Newton No Minow, who voted with the
original majority in the 4-% decivion re-
jecting  the  drop-ins. Commissioner
Foevinger joined the commission in
June

MEirkets hnvolved s The markets that
had been ticheted tor the drop-ins were
Johnstown,  Pa. channel 80 Ratop
Rouge. Ta. channel 11 Davton, Ohio.,
channel T1: Jucksonville. Fla, channel
[ Birnungham. Ala channel 3. Knoa-
ville, Tenn, channel £ and € harloue,
N O, channel 6. Fach ot the markets
has two VHE stations

fhe commission’s order rejecting re-
consideration leases open the possibility
ot a third NV HE channel being assigned
to Baton Rouge  The order noted that
channel 11 iv now assegned 1o Houma
1 a . and that the proposal for assigning
the fregqueney o Baton Rouge i ag-
tually tor g "move-in” rather than for
the creation of o new VHE assignment
It sand such 4 move-in probably would
not have an adserse etfect on the U HF
development. since no UHE - stations
are operating in T ouvistina

The order added that although the
proposad for a shortspaced VHE o«
signment would be denied. it might be
posstble to relocate channel 11 in a site
where spacing reguirements would be
met and trom where the channel could
serve both Houma and Baton Rouge
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The two cities are 65 nules apart

[n denving reconsderation, the com-
mission said the arguments of ABC
and other petitioners were outweighed
by the tactors cited in the original dect-
ston—that is, that drop-ins would hind-
er the development of UHFE telesision
and that passage of the all-channel re-
ceiver law  hiad changed the situation
since  the drop-in proposal was first
advanced, in 1960, 45 4 micans ot pro-
viding additional service 10 areas m
critical need of it

ABC'S Sitwation o [he FCC had alwo
satd the need to help ABC was no long-
er as pressing as it had been, One of
the wims ot the original proposal sas

Commissioner Loevinger
Public relies on principles

to mahe additional VHE stations avail-
able tor atfihavon with ABC, which
trails NBC and € BS in such aflillations

The commission’s order last week
also disposed of two new points ad
vanced by advocates of the drop-in pro-
posal. One mmvolved a proposed com
promise under which those receiving
grants to operate on the new VHE
channels would be required to maintain
dual UHF-VHE wations for o certan
nunther ot vears, then gine up the VHI
channel.  The commission said this pro-
posal would, like the original drop-in
proposal, “undermine™  the  goal ot
gnving U HE televimion every chanee to
\‘L‘\L‘l\\[‘

The other new argument mamtamedd
that the commission would  prechude
local owners trom operating the new
televivion sersvices 1o be made avatable
since onh multiple owners or large cor-
porations  would have  the  financial
strength to launch and operate UHFE
stations  The FCC sad the considera-

tion ol who would own the stations s
“speculative”™ and doesn’t osernide the
need tor arding UHF deselopment

Loevinger's Position = Commissioner
[ oesinger, who reviewed the history ot
the procecding and analyzed the argu-
ments on both wides ot the ssue, ~ad
that “i's apparent  the  demonstrable
facts are not conclusine amd that
any determination requires o judgment
as o the tuture.

“The considerations are closelv bal-
anced and any adsvantage on either sude
i~ very shight,” he added. “Nevertheless,
with respect 1o the situation contront-
ing the commisson at the time of s
tinal decision herein. it seems to me that
the [dissenting] statement ot € ommis-
stoner [Kenneth A Cos s more per-
stasine on the merits than the statement
ot the commission or of € ommissiener
Minow [who iwued o concurning opin-
on]

“Although 1t v doubly dithicult 1o
project o decision as to such a hy po-
thencal ~situation, | now anchne to the
view that had T heen on the commission
At the nime ot ats final decision heren
I would have tasvored the position o
the dissenters”

But. he said. that doesn’t resolve the
issue. " The final decision ot the com-
misston atselt has changed the sttuation
Those who are interested in the matter,
including manutacturers of equnpment,
hase had the right to rely and clam 1o
have made plany in reltange on the
commission’s action '

He noted that the change
aircumstance  since the  commission’s
eriginal decivion was a change inper-
sonnel. And although there are situa-
nons in which personnet changes nuight
warrant a change in the commission’s
position, he said. “there has been no
change 1in philosophy  or ~school o
thought with respect to this matter
and there certainy has been no accumus-
Luion o experience.”

Public Interest ® [urthermoere, nu
~aid. 1 beliese there is a strong public
interest in being able to relv upen the
principles adopted and  the positions
taken by such an agency us the PO
which  reguires  that  these not be
changed without a clear finding that the
public interest in o ditferent principle
of position requires the change  Inoview
ot the nearly even balance ot considera-
tions involving the merits of this matter.
1 conclude that the deternunative tactor
is and should be the mantenance of
stability and consistengey i commission
action.”

Commissioner € ox, who with Com-
missioners rederich W ord and Rosel
H Hyde tormed the nunority on the
pssue, issued o dissenting statement. He
siid Cthe illogic ot the comnusson’s
position is highlighted™ by ats considera-
ton ot the Baton Rouge situation

He sand the
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appears to say that a VHF assignment
in Baton Rouge would be satisfactory—
“though it is clear that a VHF assign-
ment [in that city] at standard spacing
will bar this market to UHF develop-
ment as surely as a short-spaced drop-
in.” He said the majority opinion
doesn’t explain why *“eliminating one
of the potential openings for UHF op-
eration is not one-seventh as serious a
blow to UHF development as the seven-
market proposal before us.”

AMST Motion Denied = The com-
mission, in its order, gave its reasons
for denying the motion of the Associa-
tion of Maximum Service Telecasters
that Commissioner Cox refrain from
participation in the case. AMST, which
opposed the drop-ins, based its request
on the ground that Commissioner Cox
had been previously connected with the
case as chief of the Broadcast Bureau.

AMST said that although the pro-
ceeding was rulemaking, standards ap-
plicable to adjudicatory matters should
be applied since the case involves “the
resolution of private claims to a valu-
able privilege.” The association relied
heavily on the court decision in the
Sangamon Valley deintermixture case,
which concerned ex-parte charges
against parties involved.

The commission, however, said the
Sangamon case decision “did not pre-
clude the commission from obtaining
information from its staff . . . and it did
not require the separation of functions”
the law requires in adjudicatory matters.

“Moreover, the commission said,
“We are firmly of the opinion that
Commissioner Cox’s participation in
this proceeding has not resulted in any
basic unfairness’ or violation of due
process.”

Commissioner Cox did not partici-
pate in the commission’s deliberations
leading to that part of the order which
had the endorsement of his six col-
leagues.

UA TV application
set for hearing

The second of United Artists Corp.’s
three major-market UHF television ap-
plications was set for hearing by the
FCC last week.

Channel 65 in Cleveland is at stake
in the comparative hearing set for
United Artists Broadcasting Inc. (UA’s
broadcast division), Cleveland Tele-
casting Corp. and the Superior Broad-
casting Corp. UA also has applications
pending for channel 44 in Boston and
channel 23 in Houston, the latter being
in hearing with a conflicting application
by TVue Associates Inc.

In designating the mutually exclusive
Cleveland applications for hearing the
FCC said that it must determine wheth-
er UA has “the requisite qualifications”
to be a licensee. The commission noted
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that the parent firm has been “involved
in numerous antitrust actions, including
a major civil antitrust suit brought by
the U. S. in which United Artists Corp.
was adjudged to be in violation of
laws. . . .” Although the UA broadcast
division was not then extant, the FCC
said, the agency must “look behind the
corporate veil . . . and notice the char-
acter of the parent corporation.”
Engineering, financial and ownership
questions, the commission said, must be
answered by Cleveland Telecasting and
Superior Broadcasting at the hearing.

NAB committee
meetings heavy

January will be a month of meetings
for committees and boards of the Na-
tional Association of Broadcasters, cul-
minated by Jan. 27-31 sessions in Sara-
sota, Fla., of the NAB radio, television
and combined boards.

The heavy schedule will begin next
Monday (Jan. 6) with a meeting of the
NAB executive committee in Wash-
ington. The executive committee, com-
posed of the chairmen and vice chair-
men of the NAB boards and combined
board, will meet with NAB President
LeRoy Collins—with the latter to be a
principal agenda subject. The commit-

tee is expected to seek from Governor
Collins a commitment on his future
plans (see page 36 and BROADCASTING,
Dec. 16).

Governor Collins, who had suggested
the executive committee meeting prior
to the furor over recent speeches made
by the NAB president, also has been
questioned by board and committee
members on critical public statements
he has made on broadcasting as well
as speeches considered “political” in na-
ture by many.

On the same day the executive com-
mittee meets in Washington, the NAB’s
Future of TV in America Committee
will gather in New Orleans for a two-
day session under Chairman Dwight
Martin, wpsu-tv New Orleans. This
committee is charged with making rec-
ommendations to the TV board later in
the month on pay television and com-
munity antenna systems.

New NAB Code Authority Director
Howard Bell will meet for the first
time with the radio code board in Wash-
ington Jan. 9-10 and with the TV code
board Jan. 22-23 in Miami. Mr. Bell,
who became code director Dec. 1, is
expected to outline a specific program
in connection with the codes.

The finance committee will meet in
Washington Jan. 7 to put the final
touches on the NAB’s budget for the

11 of the Top 15 Shows
are on Sioux City’s KTIV

Which proves you always Get More on 4: Nielsen's Novemher
’63 study reveals that 12 of this season’s top 15 shows are
carried by KTIV Channel 4. And it also shows that during the
all-important prime evening hours, 6:30-10:00 p.m., 7 nights a
week, KTIV averages 35,400 homes, compared to only 29,000

for Sioux City’s station B.

This outstanding viewership and added coverage in a 4-state
area makes Channel 4 the hest station for your Siouxland

schedule.

NBC e ABC

NNELd

Sioux City, lowa

National Representative:
GCeorge P. Hollingbery

Regional Representatives:
Harry S. Hyett Co.,
Minneapolis
Soderlund Co., Omaha
Eugene F. Gray Co.,
Kansas City, Mo.
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net fiscal vear. which begine April |
The NAB currently is operating with a
record budget of nearly 82 million
which is evpected to go even higher for
the conung fiscal vear.

Commiittees which will micet i Sara-
sola in conjunction with the mectings of
the bourds include the general tund
building .nd consention committees.

Media reports...

Vox nova s A now AN
went on the wir e 19 m Santa Clara,
Calit - The station s owned by George
B Buarey and v oa tulltimer, 1 kw, op-
erating on 1430 ke,

station, KGR

TWA award winner = Don Riggs, of
Kbha-1y Pritsburgh, Tast week won the

television radio class award ot the an-
nual writing and  picture  competition
sponsored by Trans World Airlines for
his hour documentary about  pioncer
wirmen who centributed 1o the develop-
ment ot modern avanon TWA the
vear did not award any entries in the
televinion news, newsreel filmoor newes
wrnting categories

NBC addition s \{¥(
last week that snem Wachia, Kano s
scheduled 1o start network adliliation
Jan. 1. Kirog which operates at 1070
ke with 1o kw s and B kw might, s

R.dio announcad

ABC KAYOS FRIDAY FIGHTS

Pummeled by decreasing audiences, unfavorable
publicity, loss of big bouts, boxing takes count

ABC contirmed reports last week that
it plans to cancel weekly telecasts of
boxing bouts before or at the end of the
current season, touching oft speculation
that national TV exposure of the sport
on a regular basis would end.

Neither the network nor the chief
sponsor. the Gillette Sutetv Razor Co.,
was willing to discuss the move on the
theory that publicity might cause certain
ABC-TV atliliates to drop the telecasts,
which are carried on Fridav, 10-10:45
p-m.. FST. An ABC-TV spohesnmuin said
it had not been decided when the can-
cellation would take effect, but it was
understood it could be as earlyv as April.

Boning had been one of the popular
segments on television between 1952
and 1959 during which time at least
two national programs were carried on
the air. Since 1959 only ABC-TV has
carried boving bouts, either on Friday
or Saturday evening,

Among the reasons which are said 10
have contributed 1o the decision 10
terminate weeklv telecasting of  bouts
nationally are the diminishing interest in
the ~port. the scarcity of capable bovers
needed to sustain o regular TV series,
unsavory publicity for the sport and the
cconomics of television.

Observers noted that in recent years
the IV audience tor regular bouts has
decreased substantially. They stressed
that the major championship atirac-
tions, with 4 tew enceplions, were lost
to closed-circuit theater television more
than u decade ago. In the interim peri-
od. honing has not developed fighters
below-the-championship level to the ex-
tent that a sizable audience could be
assured on a weekly basis,

Audience Figures o 1t was pointed

40

owned by Mry Bermiee 1vnch 1he
sabion’s corporate name v Wachita
Great I mpire Broadeast Co s cur-
renthv upathiliared.

out that research ~shows that in 1982

boving tefecasts reached an average S
million homes and in 1935, an average
8.5 million homes. In 1962, the figure
dropped back to 5 million.  But the
significance of these figures is this' in
1952, 5 million homes  represented
about 3177 of the available TV audi-
ence, while in 1962 it represented only
Mightly more than 1177 This illustrates
sharply that the number of boving view-
er~ hay not hept pace with the rapidhy
expanding television audience. a factor
that is considered by the potential spon-
sor of fight telecasts.

Gillette has been active in sponsoring
boving on 1V tor more than a decade
and this vear has been underwriting the
weehlv show on ARCYITY along with
the Gieneral Cigar Co.

Though ABC-TV otficials remained
stlent on tuture plans, reports cireulated
thut the network and Gillette are dis-
cusing the possibility of replacing the
boning telecasts with anather sports pro-
gram on Fridav evenings.

Outlook = The future of boving on
IV appears uncertain at this time. It
i~ conceivable that from time 1o time,
« bout of below-the-championship rank-
ing of widespread appeal can obtain
network exposure as a special. Another
possibility is for Tocal telecasts in a few
ot the major markets where boning
clubs enist. But the consensus ot sports
and television authorities last week was
that regular nerwork telecasting of box-
ing 18 Joomed.

The first regular telecast of 4 boxing
bout ( Max Baer-F ou Nova) was carried
by NBC in New York on June 1. 1939
to an estimated audience of 20,000
gathered in restaurants, hotels and other

CBS adds station s Wnisi  Delray
Reach, Fla, was scheduled 1o join the
( BS Ruadio Network Dec. 200 The
tormerly unatfiliated station. operating
on 1420 ke with 8 kw day and 500w
nizht. 1sn owned by the Sunshine Browd-

cast (o

From secretaries, too

Browde sting’s coverage of the events
surraunding the assassination ot Presi-
dent Kennedy has been praed by the
Press Secretanies Association of the US.
Senate which adopted o resolution com-
mending all news media and singhne
out broadeasting tor “tact and shlle
and tor aoluntany undergoimng  great
tinangcial loss

public plices  In December 1947 the
first Joo L ous-Joe Walcott bout was
carned on several stations in the East
1o an ostimated audienee of 1 million
viewers.  Siv months later when T ouis
and Walcott tangled again, NBC ar-
ranged 4 serven-station Hnc-up, consist-
ing of New York, Boston, Schenectady.

N.Y.. Baltimore, Washington,  Phila-
delphie and Richmond. Va.  An audi-

ence osimated at 6 million was at-
tracted.  For that bout, a Philadelphia
theater was the site for a large-screen
presentation. paving the wav tor sub-
sequent closed-ciremt telecasts

RTNDA head criticizes
Ruby trial radio-TV ban

Retusal to pernit radio and television
1o cover the trial of Jack Rubyv. ad-
mitted killer of the accused assassin of
President Kennedy, is o defeat for the
American people. the president of the
Radio-Televivion News Directors Asso.
cration said last week

Fd Ryan, RINDA  president and
general manager of  news tor o wiop

Washington, said the association regrets
the decision 1o bar cameras and micro-
phones (BroasTinG, Dec. 22—
victony for the present leadership ot the
American Bar Association.” [ ne cover-
age ot the tridd. now ~cheduled newt
February an Dallas betore Judge Joe
Brown, would contribute 10 and not de-
tract trom the proceedings, he ~ad

In 4 general attack against the ABA'S
Canon 35 banning radio- TV from the
courts, the RINDA  president said
broadeasting has helped 1o bring the
people closer to the legislative and ex-
ccutive branches of government “but
the courts remuin tor the most part re-
mote. unfamiliar and inaccesmible.” The
ABASY stand  that Usensationglism™
would result trom radio- P\ coverage of
the Ruby trial and the precept behind
Canon 35 are false. M7, Rvan said. and
“the public will ultimately repudiate the
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archaic nonsense of the ABA Canon 35.

“There is nothing about broadcasting
and televising that detracts from the
essential dignity of any proceeding, or
distracts participants or witnesses, or
creates misconceptions in the public
mind.” TV and radio have become the
“eyes and ears of the people,” he said,
and to insist that these ‘“eyes and ears
be barred from our courtrooms, of all
places, is an affront to reason.”

Tele-Tape absorbs
Vicoa facilities

Tele-Tape Productions has an-
nounced its acquisition of Video Indus-
tries Corp. of America (Vicoa) in a
stock transfer arrangement which
merged all of the latter’s equipment
holdings into the Tele-Tape firm. Un-
official estimates placed the value of
stock transferred at less than $200,000.

Tele-Tape, the surviving company,
will retain its corporate title. The firm
produces remote television shows, closed
circuit programs and commercials. It
currently does on-location shooting for
ABC-TV’s Hootenanny and other net-
work specials.

In the merger, Tele-Tape acquired
six 4%-inch Marconi image orthicon
cameras, four Ampex Videotape re-
corders and two mobile TV “studios.”
Value of the equipment was said to be
considerably more than the estimated
transfer price; however, Video Indus-
tries reportedly had been operating un-
profitably.

Tele-Tape has maintained offices in
New York and Chicago and has based
its equipment in Ridgefield, N. J. The
company now intends to keep a portion
of its equipment in Chicago.

William J. Marshall Jr., Tele-Tape
board chairman, said the company
would now operate in every section of
the U. S. except the West Coast and
Southwest, and hopes eventually to en-
ter those markets.

Herridge to produce
dramas for Metropolitan

Metropolitan Broadcasting Television
plans to present at least six taped one-
hour original dramas on its seven tele-
vision stations during 1964, Bennet H.
Korn, president, has announced.

The dramas will be produced by
Robert Herridge, whose past credits in-
clude The Seven Lively Arts, Studio One
Summer Theater and Camera Three.
The first play, which will be telecast in
January, is titled “A Requiem for John
Brown,” which will be written as well
as produced by Mr. Herridge. It will be
followed by “The Sensualist,” based on
Dostoevski's The Brother's Karamazov,
and “The Mourning World of Walt
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Whitman,” based on the life and writ-
ings of the poet.

All the plays will be shown twice in
a week on the Metropolitan stations
and will be available in other markets
via syndication. Metropolitan owns and
operates WNEW-Tv New York; KMBC-
Tv Kansas City, Mo.; XTTv(Tv) Los
Angeles; wTTG(Tv) Washington; XovR
(tv) Sacramento-Stockton, Calif.; wrvH
(tv} Peoria, Ill., and wTVvP(TV)
Decatur, I11.

Mr. Herridge said the sertes will aim
to create “a television theater’” with a
unifying theme and purpose.

The Golden Age, a recent Broadway
entertainment about the Elizabethan
Age, is available from Metropolitan for
national syndication.

Metropolitan, which obtained exclu-
sive television rights to the show, tele-
vised it on its own stations Dec. 22.

Triangle gets radio too

Triangle Stations announced today
Dec. 30 it has acquired exclusive radio
rights to the 1964 Grand Prix sports
car race at Sebring, Fla., in March. The
purchase gives Triangle full broadcast
privileges for the event, since it already
had acquired exclusive television rights.
The company plans to offer the race for
syndication in both radio and television.
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28 TV programs
in ARB’s top 10s

A total of 28 television programs
figured in eight top 10 rankings reported
by the American Research Bureau last
week. The lists, from the ARB national
report for the week of Oct. 9-15, show
the network programs with the biggest
audiences in each of six demographic
categories in addition to the customary
“homes reached” and “persons reached.”

Fourteen of the shows are on CBS-
TV, eight are on ABC-TV and six on
NBC-TV. The demographic categories
are (1) men, (2} women, (3) teen-
agers, (4) children, (5) household
heads and (6) housewies.

One program, Beverly Hillbillies
(CBS), placed in all eight top 10%; it
was first in six, second in two (number
of men reached, number of household
heads reached). Bonanza (NBC) was
No 1. in the two categories not led by
Hillbillies and placed second in five
other categories, missing only one (chil-
dren reached). Dick Van Dyke (CBS)
also scored in all top 10’s except the
one for the children’s audience.

Five shows that failed to make the
top 10 in “homes reached” did make
the list when the rankings were accord-
ing to “persons reached”: Disney's
Wonderful World (NBC), Donna Reed
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Show  (ABC), Lawie (CBS). Juckie
Glewson Show (CBS)y and  Petticoat
hncnon (CBS). They replaced Cundid
Camera (CBS). Dr. Kildure (NBC),
Hazel (NBCY, Vieginian (NBC) and
Lucy Show (CBS), which muade the
top 10 homes reached but not in per-
sons reached.

The five that scored in both homes
and persons reached were Red Shelton
Siow (CBSY and Hilthilliex. Bonanza,
Van ke, and Grithih,

Among others that made demograph-
1w top 100 were NEL Foorhall (CBS),
Perey Mavon tCBSY, Gunsmoke (CBS)
and Weik  Show  (ABO)
among  men  and  household  heads:
Vaven, Wk and What's My Line’
FCRBS) among women and housewives:
Donng Reed and Ozzie and Harriet
ITABC)Y. Grndl (NBCY, Outer Limin
IABCY. McHale’s Navy (ABC), My
Three Sons CABC)Y and Puury Duke
Show tABC) among teen-agers, and
Vv T avorpe Maruan (CBS) and Fline-
vones TABCH and Disnev™s World,
Donng Rocd, Lassie, Ozzie and Harrier,
Ouier Lanas, My Three Sons and Pany
Pake Show among children.

The demographic breakdowns are a
new  teature ot ARB'S national  re-
poris this vear. The reports 1o clients
gine this intormation for the top 2§
programs

Luwrence

Hargis protests anti-right
link to assassination

Fhe Christian Crusade. o religious
organization oriented toward conserva-
tne politics. feels the television net-
works gave right-wing adherents an un-
necessary and untair drubbing Jduring
the coverage of the events surrounding
the assassination of President John F.
Kennedy, 1t has ashed the FOC 10 take
measures to insure that rebuttal 1~ pro-
vided duning prime time

The request was in an open letter 1o
FCC Chairman F. William Henrv from
Billv James Hargis, Christian € rusade’s
president  Mr. Hargis claimed that re-
cent statements by Chairman Henry,
stating that the commission did not plan
amv easing of its palicy on fairness.
made it necessary tor him 1o bring the
treatment ot conservative polities by
the networks to the commission’s at-
tention

Mr Huargis sad that soon atter Pres-
ident Kennedv's assassination “several
ot the extremely liberal television com-
mentators” andicated that conservative
clements had been responsible for the
murder. 1 personally heard Bill Rvan
of NBC-TV. Frank McGee of NBC-
TV and IFdward P Morgan of ABC-
TV trying o blame the anti-Communist
elements in Duallas for the assassina-
ton . .7 Mr, Hargis wrote, He added

42 (PROGRAMING)

More kids' specials

Helitzer, Waring & Wavne.
New  York  oadvertising  agency
which commissioned 4 one-hour

IV musical, Cowhoy and  the
Higer, carnied on ABC-TV on
Thankhsgiving and on Deco 8. an-
nounced Last week it will commis-
~ion Utwo or three” new TV speo-
ials tor children in 1964,

Mel  Helitzer. president ot
HWAMW, said the specials should
cambine mu~ic and comedy and
added that cach ~show will he
tricd out hetore children’s audi-
cnces off-Broadway or in out-ot -
town theaters betore it v pro-
duced tor 1N The agency com-
missioned Cow hov and the Tiver
tor its clients—the Transogram

Co.oand American Doll & Ton
Corp Other co-sponsors were the
Nestle Coooand Miles 1 abora-
fories

that “a~ vou [Chairman Henrv] know™
Mro Morgan is paid by the AFT-ClO
and has made frequent attachs against
ant-Communists,

In the interest of the Julv 26 clarifi-
cation statement of the fairness doc-
trine. Mr. Hargis said. the networks
should provide equal time “or at least
some tair consideration to the leaders
of the anti-Communist causes and con-
~ervative movements across the U7 5.
10 comment on the tragic assassina-
ton. . . ."

Mr. Hargis also sand that the Voice
of America ~hould provide equal 1ime
sinee it was his knowledge that the
VOA had made broadeasts in Furope

which indicated that  anti-Communist
factions caused  Prevident Kennedy's
death,

DGA-SDIG merger
fails to materialize

Negotiahons tor o merger between
the Directors Guld of - America and
the Screen Darectors International Guild
have broken down atter Aive months
and have been terminated. according
to  President George  Sidnev in o
letter 10 the DGA membership. “The
DGA national board.” he wrote, “is
convinced that o merger between the
organizations is impossible at this time.”

DGA was formed several vears ago
through 4 merger of the Screen Pirec-
tor~ Guild and the Radio and Television
Directors Guild, and its 2.200 members
direct broadcast programs and theatri-
cal motion pictures. SDIGS 8O0 mem-
bers are active chieth in the production
of TV commercials amnd industrial films.
mostly in the East

Another merger. with Assistant Di-

rectors Tocal 16l of the international
Alliznce ot Theatrical Stage F mployes
in New York, has gone through, tollow-
ing approval by the DGA membership.
Milton Felwen, business  manager of
Local 161, will move with his sttt to
DGAS New York oflices, but they will
continue to service seript clerhs, now
4 part of Local 161 and remaining for
the present wath the 1ATSI

30 more telecourses
were available in '63

An merease in the number and use
of educational recorded telecourses this
vear has been reported by the National
Instructional Television Librars.

The number of courses rone trom 272
to 312, while the agencies which produce
the films increased trom 67 1o 720 The
biggest increase was in elementary edu-
cational courses. which rose trom 120
to 187, Scoondary  courses increased
trom SX 1o 62 and in-service courses
rose trom eright 1o 100 However, the
number ot college dropped
from AS (o 52,

Ot the 312 courses avallable, 136
were exchanged tor o cumulative total
ot S320 The 447 u\.:h.mgcd Wis a
substantial increase oser the 317/ e
changed last vear

The telecourses are described in the
1904 cdition of Trsernctional Television
VMaterialy: A Guide 1o Filns, Kine-
seopes, and Videotapes Avadable for

COLIT~CS

Televised Use. and can be obtained
trom the National Instructional Tele-
vision Bibrarv., 100 Columbus Circle.
New York

Film sales ...

36 pong-] 948 2 Conturv-Fox fea-
tures (Seven Arts Associated v Sold 1o
wons-1v New York

Cenruery 1 Twentieth Centurv-Fox)
Sold 1o WIHK-TV Detron: ws-1v At-
lanta: wrt-1v - Silwaukee: WHEN-TY
Svracuse. NUY o oand kv Yakima,
Wash Now wold in 42 markets

¢ entry I ¢ Twentieth Century-Foyy
Sold o WHES-Y Svracuse, MY K.
v Yahimua Wash, and whow -1y Madi-

son. Wise Now in 60 marhkets,

Daobje Grlliv Iwenticth Century-
Fovy: Sold to wark-tsv Detronn and
w1y Atlanta

Biographs 1Othcial Fidms)y Sold to
KHOT - T\ Holdrege-Kearnev.,  Nebo:
o N-1v Bincoln, Neb o wWhre-1v Mo-

bile, Ala, and wisH-18 Davtona Beach-
Ortando. Fla. Now ~old in 184 muarkets.

Randeline (Othicial Filma: Sold to
wak-Tv o Fouisille, Kyi: waag-tv
Huntsville, Al wosy-1v Fargo, N
wNCHTVvy Greemville, N O rnoste-gy
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Columbia, Mo. and wyTv(Tv) Youngs-
town, Ohio. Now in 126 markets.

Dick Powell Theater (Four Star):
KRDO-Tv Colorado Springs; KREX-TV
Grand Junction, Colo., and WKBW-Tv
Buffalo.

Stagecoach West (Four Star): Sold
to XTvk(Tv) Phoenix, Ariz.

Rifleman (Pour Star): Sold to wal-
Tv Atlanta and KREX-Tv Grand Junc-
tion, Colo.

The Law and Mr. Jones (Four Star):
Sold to KING-TV Seattle.

Volume 3 (Seven Arts): Sold to
WKJG-TvV Fort Wayne, Ind.

Volume 7 (Seven Arts): Sold to
WCAU-TV Philadelphia and wJac-Tv
Johnstown, Pa.

Volume 8 (Seven Arts): Sold to

wcCBS-Tvy New York; weM-Tv Chicago;
wcCAU-TV Philadelphia; wBaY-Tv Green
Bay, Wis., and WGAL-TV Lancaster, Pa.

Science Fiction Features (Allied Art-
ists) : Sold to wkBw-Tv Buffalo; wrTG
(Tv) Washington; weHP-TvV High Point,
N. C.; xave-Tv Carlsbad, N. M.; and
KSBW-TV Salinas, Calif. Now sold in
107 markets.

UPI releases annual
newsfilm highlights

UP1 Newsfilm has released its 12th
annual half-hour films reviewing the
names and events in the news and
sports during the past year.

Both films include late-minute de-
velopments, such as Pope Paul VI's
announcement he would visit the Holy
Land and, in sports, regular-season
movies of the New York Giants and
Chicago Bears, who met Sunday (Dec.
29) for the National Football League
title.

The films run 26% minutes each,
with spaces allotted for sponsor mes-
sages. They are available to all televi-
sion stations. UPI said requests for the
films are running nearly 20% higher
than last year.

SDX sets separate categories

Separate honors for radio and tele-
vision editorials have been added to
the list of Sigma Delta Chi Distin-
guished Service Awards. The 1963
awards of the professional journalism
society will be presented in Phoenix,
Ariz., May 2, 1964.

Prior to this year the SDX honors
for broadcast editorials were a single
category, drawn from either radio or
TV. Entry blanks for the competition
are available at the fraternity’s office,
35 East Wacker Drive, Chicago.
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LEARNING NOT EARTHBOUND

Westinghouse Electric proposes aerial classrooms
covering nation at iower cost than ground system

A proposal to use airborne television
stations to serve 99.5% of the nation’s
44 million students has been made by
Westinghouse Electric Corp.

Nationwide educational television at
an annual cost of 55 cents per student
per channel by flying stations, compared
to $1.53 per pupil per channel for a
ground station system is the main
thrust of the Westinghouse plan. Capi-
tal costs would also be less, Westing-
house states—$ 163 million compared to
$392 million.

The ground station plan is that pro-
posed by the National Association of
Educational Broadcasters which has
estimated that ETV needs 900 to 1,200
channels to effectively serve national
school needs.

Two Decades Ago = The Westing-
house plan—proposed almost 20 years
after the same idea, known as Strato-
vision, was suggested to serve as relay
stations for the then newly emerging
TV industry—would have 66 airplanes
flying at above 20,000 feet in 33 zones.
In order to provide six different educa-

tional programs for each zone, 18 UHF
channels would be required; suggested
are channels 66 through 83.

The Westinghouse comments were
filed with the FCC last week in response
to two FCC proceedings, both dealing
with educational television allocations.

One is the rulemaking on the ques-
tion of reserving UHF channels for
ETV; the other is on a request by the
Mid-West Program on Airborne Tele-
vision Instruction (MPATI) to make
permanent its two-year experimental
program of serving six midwestern
state school systems with airborne TV
broadcasts (BROADCASTING, Jan. 21).
MPATI, now using channels 72 and
76, has asked that it be given six chan-
nels instead of only the two it has been
using. Westinghouse furnished the
equipment used in the MPATI experi-
ment.

Deadline for comments in both rule-
making proceedings is Feb. 3.

Dual Programs » The six educational
channels in each zone, Westinghouse
noted, would be duplicated in each of

scranton-wilkes barre

(Panoramic radio in Eastern Pennsyl--
vania, radio that sells, the station that
motivates and sells its listeners, the
audience with important buying power)

takes pleasure in announcing that
Mort Bassett and Co. will represent

them nationally starting immediately.



Why Daystar is banking on a return to escapism

“Neat vear's top rated TV shows
are going to be in the escapist ad-
venture category, designed to pro-
vide pure entertuinment with a4 rous-
ing wallop and a pinch of spice,”
1 eshie Stevens, president of Davstar
Productions, predicted last week.

“Thiv is no reversion o senseless
violence. but a retreat trom true vio-
lence into harmless  fiction. The
“how of the sear” for the past sev-
eral vears has been o candid docu-
mentary shot full of human anguish.
In the hospital shows we have an-

| guished  with o thousand  heart-
wrenching  crises.  In the  lawver
show« we have struggled with stress.
In the graphic realism ot ‘modern’
television we have seen a sock in the
jaw result in what « sock in the jaw

reallv. results in—broken  teeth,
bleeding  hps. contusions, shock.
retching, vomiting,  trembling  and
terror.”

Mro Stevens contrasted this with

the clasaie tights trom “the hey-day
of the movies. John Wavne and
Ward Bond battled cach other recl
atter reel They crashed off bal-
conies, smashed tables and  chairs
over cach other. landed socks on the
jaw and pile-drivers to the pit of the
belly which, it handled realistically.
would have resulted in instant death.
Instead, out ot this wild and wooly
carnage. hnee-deep in Kindling-wood
wreckage, the combatants emerged
with a Band-Ail over the left eve-
brow,
“The fights of yvestervear were
fun.” the TV producer  declared.
| ~They were legendary. Thev were.
in a word, fictional. The real revolu-
tion that's gomg on in television is
the demand of the audience for fic-
tion. The great plot 1+ one with
twints, turns and  batements. The
real hero is the invincible ~olver of
problems”

the 33 sones, without co-channel or
adjacent channel interterense In most
case, it slated, eo-chunnel separation
would be between 300 gnd o0t nules
The airplanes would provide cover-
age tor a radios ot about 2000 miles
C125.000 square miles), Westinghouse
Iwo planes. ecach broadeasting
channels, would operate in

said.
on three
cach sone.
The Westnnghouse proposal also com-
pared ity airborne  suggestion  with
closed circunt TV sastems Using a pro-
posat made tor the state of Varginia, it
estimated  that  the  airborne  svstem
would involve operating costs of 77
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Anti-hero » In place of the “real
hero,” what TV hasy been giving us
v the “anti-hero,”™ Mr. Stevens com-
mented. “He trips on the stairs and
bleeds on the way 1o the hospital.
He is not fictional. He's a part of
ordinary life, visible in the strects all
day dong. drama without theatrical-
iy, content without form.  \We've
had our fill ot this, Now the pen-
dulum s in full swing toward the
needed relief of pure theatricalitv—
total fiction.™

lo prove hiv pomnt that today’s
TV viewer is seching escapist enter-
tainmient, Mr. Stevens might have
cited Davstar’s own ger Lunits, a
wience fiction series about as remote
trom realism as one could go and

doing vers nicely an oty Monday
eveting hour on ABC-TV, Instead,
he  pointed 1o Jaumes Bond, lun

Flenming's indestructible secret agent,
“who smashed bov-office records in
the tar-out "Dr. No' ™

Mr. Stevens is backing his theony
with action a~ well av words, Now
in production is the pilot film for .
Dasstar series called John Sirvher,
destined  tor CBS-TV,  which s
financing the pilot. Richard | gan in
the titde role and Dee Harttord s
his executive secretary are the only
continuing characters in the ~eries,
affording  ample  opportunity - for
name guest stars from week to week.
The cast of the pilot. for example.
includes such names as Vivica Lind-
fors, Burgess Meredith and trumpet
plaser Al Hirt. To which could be
added  another  well-known  name,
that of its writer. Marion Hargrove.
Walter Grauman i~ directing and
Mr. Stevens is the producer.

Another series which Davstar has
in preparation for the 1964-65 <cu-
son s The Imvivibles, o spin-off ot
the current Owurer Limine which Mr.
Stevens describes as an evotic series

cents per pupil per channel. compured
to S4.61 tor the same pertormance on
4 closed eircuit basis,

Ap alternatise 10 packing  aireraty
with transmitter and program equip-
ment tweight, ahout 145000 pounds)
tor irect transmission v school re-
ceiving stations i also suggested by
Westinghouse,  Fach of the 3% FTV
sones would have one ground station
equipped with all prograning  equip-
ment. The composite program would be
beamed via micromave 1o the fhing
transmitter which would receive, amphe-
v and retransmit the programs on
Iroadcast treguencies.

dealing with « government intelli-
gence ageney exploring the fringes
of crime. A third projected series i~
Lovers and Madmen, a utle which
almost certainly will be changed be-
tore at gets on the wir. This deals
with supernatural  phenomena and
“could be described as cere. but s
not at all what we usually think of
ds sarence fichon” Mro Stevens sad:
SIS more ot the ghost story ot of
thing.” Both  [he Imivubles and
Lovers and Madmen are planned tor
ABCSIN, Like Ouwier Loors, these
programs are piunt ventures ot Unit-
ed Artines-Television, Villa di Stetano
Productions  and  Davstar.  John
Strvker v o UA-IV-Grauman-Day-
LT venture.

TV lours = Davstar has another
project in the works, completely dit-
ferent from the toregoing.  This is
Homerawn, USH 0 senies ot 1V
tours  of  various American  Ciies,
large and sl cach guided by g
well-hnown  person who  calls the
place his hometown. The proect is
sull 1n the tormatine stage, with no
person or atv defimitely set. but
Mrostevens otfered such by potheti-
cal examples as President Fisen-
hower on Ahilene, Tew., or President
truman  on Independence. Mo,
Muary Muartin on Dallas, T ouis Prima
on New Orleans “and vou can take
it from there for vourself. We're
tremendoushy excited about this one.
We think it will have a strong nos-
tidgic appeal tor oldsters and  u
change tor soungsters to see the
ongins of people they've heard about
and tead about, and great entertain-
ment tor evervbody,  We're doing
this by ourselves. without any co-
production or finangial ties with any-
one cise and we think 1 going to
be something that we and television
can well be proud ot.”

Fo help gwnde ity program  de-

CBS-TV plans to expand
‘Repertoire Workshop'

An expanston of CBS-IN'S Reper-
tone WaorkdJrop, designed 1o provide an
autlet tor new tudent in a1l arcas ot the
pertorming  arts, was announced  Tast
week by the network,

1ach ot the five € BS-owned televi-
sion stations will produce seven epi-
sades, which will more than double the
E6 shows produced last vear.

In addition 1o the CBS-omned sta-
tons, eight Favtern Fducational Net-
work television stations have contracted
to show the programs. The HIN TV
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cisions, Daystar surveys community
leaders regarding their TV likes and
dislikes.

Next month the second AN-
TENNA (Analysis of Nationwide
Television Entertainment and News,
a Nonprofit Association) question-
naire will go into the mails to some
10,000 civic, social and cultural
leaders in several hundred commu-
nities across the country. The first
one, distributed nearly a year before
(BROADCASTING, Feb. 18), asked 44
questions regarding the recipient’s
viewing habits and his or her opin-
ion of various types of entertainment
and information, outside the home
as well as on the TV screen. It is
probable that the 1964 edition of
this annual poll will be of equal
length.

Areas ignored or skimmed over
on the first go-round will be gone in-
to in some depth this time, Mr.
Stevens said last week.

He conceived the idea of polling
the opinions of community thought-
molders as a guide to his own pro-
duction plans. At that time, he
pointed out that every business court-
ing public patronage considers re-
search an essential activity, “every
business but show business, that it.”

Frivolous » “Show business,” Mr.
Stevens said, “is completely frivo-
lous. Instead of audience research,
it spends its money on producers’
hunches and it’s no secret that even
the meost successful producers have
their failures, far too many of them,
Well, Daystar is going to be differ-
ent. We feel it’s just good business
sense to do a little research to find
out whether we’re spending our pro-
duction dollars as wisely as they
might be.”

Now, nearly a year later, Mr.
Stevens thinks the ANTENNA sur-
vey is worth continuing, despite the
expense involved in preparing the list
of educators, editors, government of-
ficials, clergymen and other leaders

who get the forms as well as in de-
veloping the questionnaire itself. He
is encouraged by the fact that more
than 2,100 of the first questionnaires
were filled out and returned, a more
than 38% return despite the time in-
volved for the recipient to answer
the many thought-requiring ques-
tions. The second ANTENNA mail-
ing will go to 10,000 persons, near-
ly double the 5,600 receiving the
first one.

Some topics touched on in the
first survey—pay TV, for instance,
will also be included in the second
one, to see whether there has been
any substantial change in public
opinion in the past 12 months. The
second ANTENNA will also enter
fields not dealt with the first time,
such as educational television and
daytime television.

“We're interested in all phases of
television, not exclusively prime-
time entertainment,” Mr. Stevens ex-

Daysfar’s Stevens
Backs his theories with action

plained. “We're interested in radio,
too, and perhaps next year we’ll de-
vote a section of our questionnaire
to that subject.

“But right now, daytime television
seems especially worthy of investiga-
tion. Are the nation’s housewives
who make up most of the daytime
audience for television satisfied with
what they watch? Are the daytime
ratings as high as they could be? Or
is there a place, a desire, a need for
a different kind of daytime TV
fare? These are questions any TV
producer would like to have an-
swered, and we at Daystar hope AN-
TENNA II will provide us with at
least some guideposts pointing the
way toward those answers.”

To reward the people who an-
swered the first ANTENNA ques-
tionnaire and to encourage them to
participate in the second one, Day-
star has mailed to each respondent
a certificate of active membership.

stations are WGBH-TV Boston; WENH-TV
Durham, N. H.; wCBB Augusta, Me.;
wMEB-TV Orono, Me.; wMHT Schenec-
tady, N. Y.; wNeED-Tv Buffalo; wqQEDp
Pittsburgh, and WETA-TVv Washington.

WGA signs 3-year contract

A new three-year contract between
the Writers Guild of America and the
major producers of theatrical motion
pictures was concluded Dec. 13 after a
17-hour final negotiating session ex-
tending well past the midnight expira-
tion of the earlier contract. The new
pact calls for extra payments to a
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writer whose original motion picture
material is used as the basis for a TV
series.

It may be reopened on the question
of pay TV, should this become im-
portant before the end of the three-year
term. The pact may also be reopened
after two years for a re-examination of
minimum salary rates, which are not
increased in order to hold down the
cost of domestic motion picture pro-
duction and not increase the economic
inducement to make pictures abroad.
The agreement became effective Dec.
13 and runs through Dec. 12, 1966.

Editorial conference
set for N.Y. in July

The second annual National Broad-
cast Editorial Conference will be held
July 6-8 at the Arden House in New
York. It will be held in association
with the National Association of Broad-
casters and the Radio-Television News
Directors Association, under the auspi-
ces of the Columbia University Gradu-
ate School of Journalism.

These plans were reported by Ralph
Renick of wrvi(Tv) Miami, 1964 con-
ference chairman, following a New
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York meeting of the steering committee
Dec. 13 He said the two-day confer-
ence will cost 875 4 person. The tee
covers raom, tood and transporiation
to and trom Arden House. the tormer
Harriman estate now being operated as
4 conference center by Columbig Uni-
U NI

The conterence is planned as a na-
tional forum on broadcast editorializ-
ing. The first such seswion, last July,
was co-sponsored by the Georgia Asso-
ciation of Broadcasters and the Uni-
versity of Georgia’s Grady School of
Journalism.

Mr. Renick reported that Roger Tur-
ner, wamea New York, had been named
program chairman for 1964 session and
that five members have been added to

steering  committee:  Robert Lambe,
WTak-aM-TV Nortolh. Va.: William

Monroe, NBC News; Fd Ryan, wiop-

AM-EM-1v Washington  and  current
RINDA  president: Harold  Niven,
NAB, and Willlam Wood, Columbia

School ot Journalism

Other members are Messrs, Renich
and Turner, and John Corporon, wost-
AM-TV New Orleans: Dale Clark, W aca-
1v Atlanta: Richard Cheverton, woob-
AM-1v Grand Rapids. Mich; Byron
Cowan, wsac Fort Knox, Ky, and
Richard Mendenhall, who i~ ex-officio
member as chairman of last vear's con-
terence.

Goldwater to ‘Meet the Press'’

NBC announced last week that Sena-
1or Barry Goldwater (R-Ariz.) will ap-
pear on the lan. 3 Veer the Press
(NBC-IV, 6-6:30 pm. IS and NBC

FINANCIAL REPORTS

RCA HITS NEW PROFIT HIGH IN 1963

Color TV, NBC, data processing provide ‘impetus to growth’

RCA  ~ales and  profits in 1963
reached new heights topping all presi-
ous annual statements in the company's
4d-vear history encompassing last vear's
record showing. The impressive gains
were made despite o 109 dechine 1n
detense contracts.

In . vearend <tatement. Brigadier
General David Sarnoft. board chair-
man. sand sales tor 1963 would be ap-

provmatels NL7S billion, o 20 in-
crease over 19620 Profite after tanes
chmbed 2570 from $51.535.0000 last

veal tooan estimated SoS pudhien.

The vearend statement s subypeet 1o
tinal audit Defimite figures tor the 1963
tiscal period sall he avaalable Feb 27,
1962

Larmimgs per common share are pro-
weted  at S3II53 60 which compares
with 82 84 10 1962

Chairman Sarnofl ~ad the tinal three
months ot 1963 would be the best in

pomt ot profits i RC AN history and
will mark the 1Hth consecutive guarter
of protit gain over the ke periods ot
preceding vears

Fourth-guarter business hased on the
ditfterence between RO 'S tuli-vear pro-
lection and the company’s nine-month
statement shows profits of N2 nallion
atter tanes on sales of Moo nullion,

RC A ~harcholders wall vote fan 29
on a proposad three-tor-one stock sphit
CAT D Dee

Color 1V, NBO o Ap Sarnoff se-
lected color BV saless NBO carnings,

and revenues trom clectronie data proc-
esang operations as those arcas which
had  provided “decisve mpetus 1o
eronth™ through the vear

Protite trom the ~ale of color appa-
ratus and related color ~ervices.” he
sard, Cmereased by T07 over the preve-
Ol vear and accounted tor o maor
share ot the record carnings trom the

S0 EAST S8TH STREET

7770rr than a decade o/ €onJImch'u¢ ‘S)ﬂrm'ce |
! lo /)’raat/cashr: and the /_"roat/ca.ah'ng jnt/u.’lry

HOWARD E. STARK

Brokers—Consultants

NEW YORK, N, Y

ELDORADO 5-0405

a6

Radio 6 3027 pm, E 51

Lawrence 1. Spivak. producer ot
Vicer the Presy, said two other Repub-
hicans, Governor Willium Scranton of
Pennsvbvamia and Gonernor - George
Rominey ot Michigan, have also agreed
to appear on the ~show carly in [Y63,
Mr. Spivak said other Republicans who
have been mentioned ax 1op choices
tor the presidential nommation have
agreed 1o appear on the program later
n 1964,

Live LBJ coverage

President Johnson's first State of the
Union Address to Congress Jun, 8 will
be carried live on all radio and TV net-

Worke. The speech betore a joint
~ession of the House and Senate will be
broadeast by ABC, CBS. MBS and

N3(

Brigadier General Sarnoff

sale o all RO A consumer products

NBC '~ contributions 1o the profit pic-
ture were desentbed  as substantially
greater’” than an 1962 the broadeasting
compamy v tormer record sear NBO-
IV and s owned stations cach had
recond-breakimg protits, and NBC Rado
fogged it~ highest profits since Y50

He said ROA v Uholding tirmiv™ 1o
1~ projected  profitabihny. an 1963
tourth quarter tor it~ electronie data
pProcessing activities.

Mro Sarnoff noted NBC-TV'S color
programing leadership. citing mver 2,200
hours calorcast by the network in 1963,
NBC-1V's nightime ~chedule tor the
vear was T8 color

He stated that in 1964 “the most vig-
orous single  growth product in the
nation’s consumer market will be color
eley ion,” He estimated total color et
wiles for 1964 between 1.2 nullion and
1 5 million. With consumer demand tor

BROADCASTING, December 30, 1963



color sets running ahead of supply, he
said the sales volume “will depend
largely on the industry’s ability to meet
that demand.”

RCA has taken steps to increase color
tube production in 1964, he said. Pro-
duction in 1963 has been on a three-
shift, six-day-a-week basis.

Mr. Sarnoff expects 1964 to be “a
year not of boom but of stable growth
for the economy of the United States.”
In this period, he added, “RCA expects
to achieve record business and profits.”

Chairman Sarnoff called it “a meas-
ure of RCA’s diversified strength” that
commercial and industrial gains had
more than counteracted the company’s
10% drop in defense business in 1963.

RCA Victor home instruments re-
corded a 15% sales increase over 1962,
the previous high year, and dollar vol-
ume of all TV set sales was the highest
ever for the company.

Ampex files statement
for Mandrel acquisition

Ampex Corp., Redwood City, has
filed a registration statement with the
Securities & Exchange Commission for
1,511,230 shares of capital stock to be
used in the acquisition of Mandrel In-
dustries Inc., Menlo Park, Calif., and
Houston (BROADCASTING, Oct. 28).

In its registration statement, Ampex
said it will use the stock to acquire
80% or more of the outstanding stock
of Mandrel on a 9 for 10 basis (nine
shares of Ampex for 10 shares of
Mandrel). The transaction is estimated
at about $29.5 million.

Ampex has 7,827,442 shares of
capital stock outstanding and Mandrel,
1,550,044.

Mandrel’s principal business is geo-
physical services for earth and ocean
exploration. It also produces precision
photoelectric color sorting machines for
food processing. Mandrel's sales last
year totaled $21,293,604 and its net
income was $1,263,374. It has 2,000
employes, with 1,600 in the United
States.

Ampex, with 5,700 employes, earned
$5,005,000 for the fiscal year ended
April 27 on sales of $93,271,000.

SEC schedules hearing
on Townsend request

The Securities & Exchange Commis-
sion has scheduled a hearing Jan. 20,
1964 on the request for exemption of
the Townsend Corp. of America, which
owns two broadcast stations, and Town-
send Management Co., both of Short
Hills, N. J.

TCA owns wkpa Nashville and
85.2% of xNok Fort Worth.

The SEC exemption is being re-
quested, it was reported, to affect a
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The Securities & Exchange Com-
mission has reported the following
stock transactions by officers and di-
rectors of broadcasting and allied
companies in its November issue of
Official Summary (all common stock
unless otherwise indicated):

CBS Inc—William S. Paley, sold
4,100, retains 717,380; bought 890
in trusts, holds 3,810; also holds
144,383 in holding company.

SEC’s monthly stock summary

Reeves Broadcasting Co.—Morris
Schechter, bought 500, holds 800.

Storer Broadcasting Co.—Harry
R. Lipson purchased 1,000; holds
2,000.

Taft Broadcasting Co.—Donald
L. Chapin, exercised option to buy
1,157, holds 1,914; Roger B. Read,
exercised option to buy 1,157, holds
1,510; Charles P. Taft, sold 100,
holds 16,054.

plan of merger involving TCA, TMC,
and Resort Airlines Inc. The merger
follows a 1961 court order which re-
sulted from an SEC investigation. The
plan proposes to merge TMC and Re-
sort Airlines (which has disposed of its
airline business) into TCA.

Warners to re-evaluate
its TV programing

The public taste has become more
demanding for film programs for tele-
vision, just as it has for theatrical mo-
tion pictures, Jack L. Warner, president
of Warner Brothers Pictures Inc., be-
lieves. This has made it necessary, he
says in W-B’s annual report, to “re-
evaluate carefully [the company’s] tele-
vision programing.”

In his report for the fiscal year ended
Aug. 31, Mr. Warner announced that
the board has declared a dividend of
12% cents a share, payable Feb. 5,
1964 to stockholders of record Jan. 16,
1964. The annual meeting of stock-
holders will be held Feb. 5, Mr. Warner
also announced.

Warner Bros. has three programs on
TV: Temple Houston, on NBC; 77
Sunset Strip and Bugs Bunny Show, on
ABC. In preparation are three series:
Wendy and Me, starring George Burns
and Connie Stevens; No Time for Ser-
geants, based on the hit stage and screen
comedy, and The Paper Year, a series
about newlyweds,

12 months ended Aug. 31:

1963 1962
Earned per share® $ 117 § 1.56
Revenue 93,736,834 86,254,867

Costs and expenses 83,037,615 71,489,104
Provision for federal
5,000,000 7,200,000

income tax
5,699,219 7,565,763

Net income
*Based on 4,850,052 shares outstanding, com-
pared to 4,830,052 at same time last year.

CBS 2-for-1 split approved

CBS proposal to split stock two-for-
one (BROADCASTING, Nov. 18) was
overwhelmingly approved at special
meeting of stockholders Dec. 20. Cer-
tificates on new shares will be mailed
on Feb. 15 to stockholders of record
Jan. 17. At week’s end CBS stock
stood at 75%4.

National General up 30%

Consolidated earnings of National
General Corp., large Western theater
chain operator which also owns 38%
of National Telefilm Associates and a
number of CATV systems, were up
30% for the year, Eugene V. Klein,
president, has annnounced. The com-
pany also is backing Theatre-Color-
Vision Corp., which uses the General
Electric Talaria large screen TV pro-
jection system.

12 months ended Sept. 24:

1963 1962

Earned per share* $ 1.00 $ 0.77
Gross income 48,912,798 45,808,084
Consolidated earnings 3,459,600 2,641,084%*

*Based on 3,331,825 average shares in 1963
and 3,312,190 average shares in 1962.
_‘:Excluding $637,876 in nonrecurring special
items.

Here’s the Answer

To Libel Suits:

One slip of the lip, however ac-
cidental, can bring about court
action—with you as the de-
fendant in a libel suit. It can
be costly enough to be disas-
trous. Now you can hold your
loss on any claim to an agreed
amount you carry yourself,
and let Employers Reinsur-
ance handle the excess. This
specially designed policy pro-
vides economical protection
against losses due to libel, slan-
der,invasion of privacy, piracy,
violation of copyright. For de-
tails and rates, contact:

EMPLOYERS REINSURANCE
CORPORATION

AR CITY, MO.




COMSAT SATELLITE BY ’65?

Designs for operational commercial system being sought

A one-way IV channel in 1965 link-
ing the U S und Furope on an experi-
mental-operatnonal basis via o svachron-
ous satellite s o distinet possibality it the
plans ot the Communications Satethite
Corp. are carried out.

Lhis s one of the pronuses held out
by Comsat in issmng invitations Dec, 22
tor the design ot an operational com-
merctal satelhite communic.itions system.

The call for design proposals implied
that o commercial TV global Iink should
be in operation in 1906 with global con-
erage i 1967 for intermediate alutude
awstermis: and in 1967 ininadly and 1968
globally tor synchronous systems.

The intermediate altitude svstem calls
tor a4 number ot satellites in random or-
bit from S0 1o 12000 pautical miles
above carth. the ~synchronous svstem
calls tor several satellites at 19300 miles
above the earth, fequivalent 10 22,300
statute nulesy, This would keep the sat-
cllites over a fined spot on carth since
the satelhites and the carth would rotate
at the same speed.

All Purpose = In making its imvitation
public and referring to the possibility of
a svnchronous satellite in 1965, Comsat
said the stationary relay would also be
capable of carrving facsimile, data or
240 two-wany voice arcuits IBRoabeasT-
NG, Dec. 23

Proposals are anvited by
1964,

The designs shall be tor an active re-
peater with an operating lite of at least
three vears. They shall be capable ini-
tally  of onc-way transmission of 4
commercial monochrome television sig-
nal, ot on an alternate basis with the
transmission of two-wav, 4 hechannels.”
By 1966-6% designs should  pernnit o
mummumn per satellite of 270, two-wany
channels: by 1904 do0 two-wgy 4 ke
channels: by 19700 600: 1971, MIN, and
1972, 1200

For design purposes, Comsat spells
out these assumptions on the number ot
satelhtes which should be capable of be-
ing Launched either singly oran clusters
random intermiediate altitude svstem, 18
satelhtes at 90 anchination: phased in-
termediate altitude ssstem, 12 satellites
in two orhit planes of siv cach at 90 in-
chnation: stationary ssstem, siv satel-
lites.  Freguencies speciticd are 5928
6425 me for the up hink: 37004200 my
tor the down dink.  These bands are
among those approved tor satellite com-
munications at Geneva fast month.

The following companies have re-
cened the Comaat imvitation: RCA.
Bendiv. General Dynumics. GF. Gen-
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eral Telephone & Electronies, Hughes
Adreratt, TTRT. AT& L. Fockheed Air-
craft. Muartin Co.. Motorola, Philco.
Ry theon, Space Technology 1 abs and
Woestinghouse

Ampex plans addition
at Colorado Springs

Ampey Corp o Redwood Citv, Calit,
which has announced plans to introduce
more than 30 new products in the cur-
rent tiscal vear, also ~aid it will nvanu-
tacture some of them at the firm's
planned 100000 square toot plant in
Colorado Springs

The plant site will be the tourth Am-
pey manutactuning tacithty m the UL S,
Construction ot the Coloradoe Springs
plant will begin in the spring.

An addinonal 150000 sguare-foot
addition at the firm’s Redwood  City
Headyguarters is also under considera-
ton by the board ot directors

ABS opposes WWL's
high power petition

Countering the enthusiastic voices of
clear-channel AN operators, the Asso-
clation on Broadeasting Standards s
stiching 1o ity policy statenrent adopted
List November that elear-channel power
greater than 20 kw would ultimately be
detrmiental to all radio serviee.

The revoicing of the policy was in an
apposiion tooa petition by wwr New
Orleans, which ashed the FCC 1o inti-
tie a new clear channel. high power
rulemuaking, The wwi requested rule-
muahking proposed socio-economie ind
engincermg stidies, and o oint industrs -
gorvernment cffort to lav groundwork
tor high-power operation (BroAbO ST -
ING NOV, N

ABS tld the commiission that it s
“tundamentally opposed 1o the authon-
zation of Ssuperpower’ tor standard
broadeast [AM] stations i the UST
Contrary to any evidence of need. ABS
saudl indications are that powers greater
than S0 kw could prove detrimental to
other stations.  The November policy
statemient of ABS said the association
“strongly supports the intent of Con-
gress that optimum radio setvice must
be assured for 41l people of the U.S. and
that any attempts 1o destrov or degrade
the present fine radio service must be
vigorousiy opposed.”

Wuwi's petition for rulemaking was
also vgoroushv opposed”™  on the
grounds that the station failed to sup-

~ EQUIPMENT & ENGINEERING

plv necessary “facts, views arguments,
and data deemed 1o support the acton
requested”™ as regquired by commission
rules,

There is also on record a clear chan-
nel rulemaking filed by the Clear € han-
nel Broadeasting Service. which repre-
sents stations heensed 1o class 124 tre-
quenvies, W eapressed no oppos.-
von to that rilemaking proposal exeep:
as It would provide greater power 1o
all 25 clear-channel  trequencices, A
recent court decision upheld an TCC
action which provided for duplication o
13 of the clear channels and wwa s pro-
posal imolved onlv the 12 nondupl -
cated trequencies. There are presently
on tile five applications tor experiment.d
high power operation and other stations
have expressed thar mtent 1o nake
similar filings. ABS 4o opposes on-
penimental operations

All-channel committee
hears report on UHF

The executinve comnutiee of the € om-
nuttee for Full Development of Al
C hynnel Broadeasting niet m New York
Dec 20 und heard progress reporis on
variots tacets of UHF activities,

FCC Commissioner Robert | ] ee,
who is chairman of the all-channel com-
mittee, reported he had discussed with
reprosentatives of the Treasury, € ome
merce and Justice Departments the pos-
sibility of their support tor legislation to
chninate the excise tav on all-channel
receivers. It is hoped that repeal of
the excise tax would bring prices ot all-
channel sets more in hine with prices of
VHE setsand thus stimulate sales of the
tormer

[he report was given 1o 1 meeting on
activities ot the commitice on consum-
er mtornuation, which has prodused in-
formational  film designed 1o evplain
LUHE 1o dealers. service men and the
general publico 1t will be avalible
shorth tor showing 1o interested sroups,

Technical topics...

Fair equipment » Thirty-cight transs-
torized video’pulse distribution anmpli-
fiers have been manufactured by Inter-
national Nuclear Corp., Nashvlle, for
use by the New York Telephone C oo
the 1964 New York World's Fair. The
telephone company must handle adl tar
communications, including Tive 1V re-
laxs for nationwide color telecusts, and
the INC equipment will enable at to
utilize more TV circuits than ordinary

New plant s Mackenzie Laboratories

has opened a0 new factory at 1367
North Fair Ouks Avenuce, Pasadena.

Calif.. following completion of arrange-
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ments by Louis Mackenzie to personally
acquire the assets of Mackenzie Elec-
tronics, which had headquarters in
Hollywood. Mr. Mackenzie said that
production of the tape repeater line is
already under way and a full supply of
spare parts is available for immediate
shipment.

Switching system = A custom studio
switching system, type TVS-89, manu-

factured by the EMI division of Capitol
Records, has been delivered to WECT
(Tv) Wilmington, N.C. The system con-
sists of a modern console and plug-in
electronic modules and enables the TV
studio engineers to select any of 19
input signals for sequencing into three
channels of TV output lines. The in-
stallation was coordinated by Bill Elks,
technical operations director at the TV
station.

INTERNATIONAL

instant censor = The newest model of
the Spotmaster 500A series—cartridge
tape recorders made by Broadcast Elec-
tronics Inc. of Silver Spring, Md.—fea-
tures a program delay unit that can be
used both to censor interviews and to
permit a specific time lag between origi-
nation and broadcast. Dubbed the
Model 500A-DL, the new model can
delay material from 6 seconds to 16
minutes.

France to start 2d TV network in April
PROGRAMING TO DIFFER FROM THAT OF FIRST NETWORK

France’s second television network
will begin regular programing in the
Paris and Lyons areas in April 1964.
Lille and Marseilles will be covered a
little later.

The new network will broadcast 21
hours a week. Mondays through Satur-
days it will be on the air at 8 p.m. and
close down at 10:30 p.m. On Sundays,
programs will be shown from 2:45 p.m.
to 5:15 p.m, and from 7:15 p.m. to
10:30 p.m.

The evening newscast will be on the
air at 10:30 p.m., half an hour later
than the first network’s news program.
The visual material will be the same but
the newscasters will be different.

There will be a big difference in pro-
graming between the two networks. The
new one will have mainly feature films,
dramas, sports and variety shows sched-
uled as follows:

Sunday: drama series, film, variety
show.

Monday: feature film.

Canadian radio-TV up

Both radio and television ad-
vertising were up in the first nine
months of 1963 over the previous
year, according to an estimate of
broadcast expenditures compiled
by Elliott-Haynes Ltd., Toronto
market research firm, and pub-
lished in the Toronto weekly Mar-
keting. Radio advertising was up
17.67% to $17,229,388, while
television advertising increased by
15.83% in the year to $43,073,-
608. Drugs and toilet goods ac-
counted for $10,728,037 on tele-
vision, up 35.71%, with foods
and food products next largest TV
advertiser group with $9,977,359,
up 4.43%. Foods and food prod-
ucts was the largest radio adver-
tising group with $4,981,335 in
the January-September 1963 peri-
od, up 22.77%, while drugs and
toilet goods ran second on radio
with $2,133,055, up 6.51%.
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Tuesday: variety show.

Wednesday: play.

Thursday: sports.

Friday: serious feature film or social
investigation documentary.

Saturday: alternately, drama and va-
Iiety.

A special evening of second network
inaugural programs was screened be-
tween 5 p.m. and 11 p.nm. in the Paris
area Dec. 21. From now until April 18
the second network will be on the air
for two hours Saturday and Sunday
evenings.

Canadian TV accounts
for 30% of ad billings

Canadian television advertising ac-
counted for about 30% of total adver-
tising agency billings in that country in
1962, the Canadian Association of Ad-
vertising Agencies has reported. The
growth of TV advertising in the last
decade was a major factor in adver-
tising, exceeding percentage-wise the
growth in the Canadian economy in the
same period.

Tota) billings of Canadian advertising
agencies in 1962 amounted to $279
million, against $265 million in 1961.
Of the 45 members of CAAA, 30 agen-
cies accounted for 91% of total busi-
ness handled. The CAAA agency mem-
bers conduct about 85% of all adver-

e ——
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tising through agencies in Canada. The
report shows gross revenue of the agen-
cies at $38,036,000 for 1962. Two-
thirds of agency revenue goes to sala-
ries. Profit ratio to gross billings has
been declining in the past decade from
1.87% to 1.17% in 1962, There are
indications that the decline has now
been halted.

Publication billings dropped in the
decade from about 78% of the total
to 50.7% last year, while TV billings
rose from zero to 28.6%, radio billings
dropped from 18% to 9.6% and other
billings rose from about 5% to 7.9%.

Fox TV gets rights

to Canadian shows

Twentieth Century-Fox TV has ac-
quired Canadian distribution rights for
10 television series produced by Glen
A. Warren Productions, Toronto.

Programs added to the Canadian li-
brary of Twentieth Century-Fox under
the agreement are Hot Sports Seat, a
half-hour sports panel series; Kiddo,
children’s programing in half-hour seg-
ments; Wrestling, hour-length wrestling
programs, and Hi-Time, one-hour dance
program.

Also included are Homemakers Exer-
cise, calisthenic instruction segments;
1 Wish You Were Here, travelogue se-
ries; Around the World, ethnic pro-
graming in 15-minute segments; a pro-
jected bowling series and Punch and
Johnny, sports discussion programs.

acldition
10 any

NewShoom



Abroad in brief...

Latin connections ® Ridgwav, Hirsch
and French Advertising, St Tows, s
now oflering complete marketing serv-
ices 0 22 hey acines m Central and
South America through aflillation with
the Associated Agencies of Latin Ameri-
ca. The Fatin cvperts can provide
thorough data on their market situations
to US. advertisers untamiliar with the
A,

British set fees » [he number o1 com-
bined radio and TV heenses throughout
Britun and Northern [reland increased
by #7491 duning October bringing the
wtal w0 12731101, There are now
LIS1827 radio only licenses includ-
mg 361965 for cur radios

BBC-TV sales double = [nicrnational
sales of BBC-TV programis huve almost
doubled in one vear. For the siv months

ended Sept. 30 sales were at Yo ot
the volume tor the complete vear be-
tore thas period. ~savs BBC  delevision
I nterprises.  the  corporation’s  exporl
unit.

Artists’ application = A group ot 126
leading  British  producers,  writers.
actors, actresses and other people con-
cerned with the arts i~ apphving for an
LA commercial televiswon contract. The
group has S12.6 million backing to start
operations it granted a4 contract  The
group is London Independent Producers
1.1d. whose chairman is film producer
Svdney Bow,

Aussies buy U. S. shows & Wilham
Morriv Ageney has announced  tele-
vision sales ot more than $1.5 mil-
lron 1o Australia. New deals were made
on such shows as The Real McCoys,
The Dick Van Dyke Show. The Andy
Grighith Show, Wyart Larp. The Dann

Ihomay Show . [ e Barbara Stanwch
Show., The Mich Miller Show  and
Dot Call Me Charlie.

Nine countries see
NBC's ‘Coming of Christ’

NBC  international  last week  an-
nounced that nine countries had pur-
chased tor Christmas scason viewing
ity Propect 20 awgrd-winning program,
“lThe Conning of Christ”

New customers are in the Philippines,
Holland, Mexico (Monterrey) and Fed-
cral Nigera.  Australia. Hong Kong,
Ircland. Cyprus and West Germuany
have hought the program tor a repeat
showing.

NBC-TV showed the halt-hour color
program tor the third time m the LS.

Dec. 220 Produced by Donald B
Hyatt in 1960, the program tells
of the birth and lite ot Christ as

depacted by great paantings.

DATELINE: Germany by DON R. CUNNINGHAM, Foote, Cone & Belding

T aleel

Prime-time spots don’t exist in Russian roulette system

Iet's sou and | join the German TV
viewing public tor o moment. It s
700 pom. MWe have st seen the news
program on. say. the Frankturter Rund-
schau. Now get ready tor a halt-hour
program—probably 4 toreign (1.
Americany show dubbed in the German
langthage.

But first, o word from 10 sponsors.

Get a tight grip on vour chair, For
sou are about to receive some 10 ditfer-
ent commercial messages. back-to-back.
Atter the program. sou will see another
block ot ¥ 1o 10 commercials. And that
will be all the commercials you will ~ee
today .

Sound tuntastic!? Yer this s the pat-
tern that occurs every day in Germany.
Correction: every day except Sunday.
when no commercials are broadeast.

[o understand the reason tor ~o lim-
ited aouse of TN ume tor advernsing,

Don R. Cunningham spent four years in
Germany, where he opened and managed
the German office of Foote, Cone & Beld-
ing. Clients of FC&B in Germany include
some of that country’s major users of TV:
General Foods. Haus Neuerberg 1affiliated
with the R. J. Reynolds Tobacco Co.). Uni-
(Kieenex products).
Mr. Cunningham has recently moved to
the Los Angeles office of FC&B, where he
vice president and management

lever and Zellwatte

is a
representative.
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vou must be tanliar with the German
concept of “protecting the consumer
trom the advertiser.”™ An claborate com-
plex of restrictions exists on the torm.
content and extent of advertising in
Germuany.

It is the extent ot advertang aflowed
that ¢reates the major problem for TV
advertisers, tor there just isn’t enough
TV time to go around. Demand far
exceeds the suppive In tact, last vear
orders for T\ time excecded total wvanl-
able time by 50077 .

Such a selier’s marhet Jeads to g
unique TV buving situanion. For ex-
ample. during August a1l orders tor the
full 12 months of the coming year must
be placed by the advertisers interested
in using TV, These orders must be
placed by brands. Dates must be speci-
fied  Such orders are on 4 firm, non-
cancellable basis,

Pity The Adman & Howeser, the ad-
sertiser neser gets the number of spots
he orders. [f he should order, say, 1t
he will be lucky to get S0 tAnd he
wont get 100 by ordering 200—the
stations are too canny tor that.) Nor
can the advertrer expect to get com-
mercials on the dates he wants, He
must simphy wait and hope tor the best

I will learve to your magination the
budgeting problems this Russian rou-
lette system creates tor the advertiser
and his ageney.

Generallv by November the stations
have completed the cnormousiy difficult
job ot rationing the avarlable time tor
the coming vear among the TV adver-
tisers. AL that time the advertiser ma
negotiate tor changes in dates. But he
can seldom improve his frequency. And
trom the time he accepts the station’s
offer. he v locked in for the conung
rcar.

Lhus TV in Germany Tacks flenabihiny
Sponsor identification with any program
i imposible, since commercials  are
amphy nserted in magazine  fashios
The limited tme availabifity makes 60
second commercials o rarity (most are
Mrs). Fach adsertising message  op-
pears adiacent 10 many others.

Yet tor all the limitations. restrig-
tions, compheations and  frustrations
TV in Germany has one gredt. unbeat-
able feature: it works!

Sets in use during the commerenld
programing times in CGrermany are near
the highest levels of the dav. As nearly
as can be determined, the auadience re-
mains before the ~et during the com.
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mercials and views the advertisers’ mes-
sages with a high degree of interest.

Most important: highly sophisticated
marketers like Unilever, General Foods
and many others in Germany have doc-
umentary evidence of the selling effec-
tiveness of TV, and order all the time
they can get.

Canadian rules
to be rewritten

A complete overhaul of Canadian
radio and television regulations under
the Canadian Broadcasting Act is being
started by the Board of Broadcast Gov-
ernors at its Jan. 14 meeting at 425
Sparks Street, Ottawa, Ont.

The BBG has circulated a revised
series of regulations for radio and tele-
vision, and is holding public hearings
at which each clause of the regulations
is to be discussed. The regulations
deal with programs, advertising, politi-
cal broadcasts, program logs, Canadian
content, advertising of alcoholic bever-
ages, advertising of food and drugs, net-
work broadcasting, financial reports,
foreign language broadcasting, and re-
served time for programs of the na-

tionally owned Canadian Broadcasting
Corp.

While Canadian program content has
been a requirement for some years on
television, radio broadcasters are now
also to be required, within 60 days .f
the end of a station’s fiscal year, to give
a statement showing how much Cana-
dian talent was promoted. Canadian
TV stations are required to show at
least 55% Canadian program content
in each four week period, with at least
40% Canadian content in evening
programs.

Advertising under the regulations is
limited for radio stations to 250 min-
utes between 6 a.m. and midnight, with
total of 1,500 minutes a week. On tele-
vision the formula is more complicated,
with a limit of 20 commercials for a
total of 16 minutes in any one hour
period.

De Gaulle opens new

French radio-TV center

General Charles De Gaulle, president
of France, has formally opened the new
headquarters of the state controlled
French radio and television service
(RTF) in Paris.

FATES & FORTUNES

BROADCAST ADVERTISING

J. W. (Bill) Axtell,
publicity-promotion
director for past four
years at KRLD-AM-FM-
Tv Dallas-Fort Worth,
Tex., named advertis-
ing and promotion di-
rector of wJIBK-TV De-
troit, effective Jan. 2. ©oF=
Before joining KRLD, Mr. Axtell
Mr. Axtell was advertising and publicity
manager of Montgomery Ward, Dallas.

Donald A. Colvin and H. Dale Hen-
derson elected VP's of Houston office
of Ketchum, MacLeod & Grove, Pitts-
burgh-based agency. Mr. Colvin, who
also was appointed general manager of
KM&G’s Houston office, joined agency
in 1955. Mr. Henderson has been with
KM&G’s PR department since 1954.

James R. McManus and Fred Well-
merling, account executives in contact
department of Young & Rubicam, San
Francisco, elected VP’s of New York-
based agency. Mr. McManus, also
media director, joined Y&R in 1946 as
messenger.  Mr. Wellmerling joined
Y&R in 1958 from Tidewater Oil Co.

Arthur Knott, general manager of
advertising division of Container Ad-
vertising Corp., Denver, appointed gen-
eral sales manager of KHow, that city.

Keith Holden, formerly VP of Take
Ten Inc., appointed radio-TV director
of Scott & Scott Adv., Chicago.
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The 22-story building, located in the
quai de Passy, houses 3,700 employees
of RTF and has 10.3 miles of corridors.

All the central administrative offices
and many radio and TV studios of Ra-
dio et Télévision Francaises are located
in the new building including those of
its overseas broadcast sections.

Hopalong series riding
the Australian range

Fremantle Internatonal Inc. reports
that Hopalong Cassidy has extended
his long gallop to take in the homes of
a vast international audience. The dis-
tribution firm has reported new sales of
both the half-hour and one-hour ver-
sions of the western series.

In Australia, GTv Melbourne has con-
tracted for first runs of the one-hour
series, and Hsv Melbourne has signed
for 52 reruns of the half-hour segments.
Another Australian station, ATN Sydney,
has purchased 52 first runs of the hour
series.

The series is running now in Japan,
and Fremantle says it has never failed
to run in at least seven countries at one
time.

Thomas Casey, account director, and
Joseph C. Franklin, research director
in Campbell-Mithun’s Chicago office,
elected VP's. Mr. Casey joined C-M
in 1963 as account director, formerly
was merchandising director at Needham,
Louis & Brorby for three years. Mr.
Franklin joined C-M in 1961.

Norman H. Perreault Jr. appointed
assistant VP and Eastern sales manager
of Robert Richer Representatives, New
York-based radio sales representative.

Jack Ayers, formerly product man-
ager for Planters peanut butter at
Standard Brands Inc., New York, joins
Papert, Koenig, Lois, that city, as ac-
count executive on Aunt Jemima frozen

products. Bill Suessbrick, senior ac-
count executive on Royal Deserts at
Ted Bates, joins PKL as account execu-
tive on Quaker Puffed Rice and Wheat.

Robert Rogers, former marketing
director of Cracker Jack Co., appointed
assistant to Bernard Gould, president of
Boyle-Midway division of American
Home Products Corp., New York.

D. Edward Weston Jr. resigns as di-
rector of advertising and sales promo-
tion for Studebaker Corp.’s automotive
division at South Bend, Ind. Resigna-
tion was result of Studebaker’s recent
decision to move its automotive manu-
facturing activities to Hamilton, On-
tario, and to curtail its automotive ad-
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Recovery described as ‘way ahead of the course’

Edward R. Murrow, director of the
L. S0 Intormation Agency. s "way
dhead ot the course™ in his recoven
trom a lung operation. an aide said
Last week

According 1o Reed Harnis, Mr
Murrow’s  executive  assistant. the
tormer ¢ BS News correspondent and
vice president in charge ot public
atfiirs v now working tour 1o five
hours 4 davy and i~ parbcipating in
White House brietings His name was
noted on a hist of Preaident Johnson's
appoimtments Dec, 19

After working the Saturday betore
Christmas, Mr, Murrow departed tor
his tarm on Pawhng, N Y 0 where
he was to enjoyv o tall recuperatine
rest duning the hohidav~, Mr Harnis
~aid

That sweek marked the conzlusion
of radiabion treatiments Mo Nurrow
had been tihing since the remosal ot
his fett lung. found o be cancerous
durmg an opcration in Woshington
to tree o blocked bronchial tube
three moaths ago (BRoADOATING
(o1 13

Mreo Murrow s ugaan Teatrsing
magor decistons™ ot the USEA My
tharns sard Thursday (Des 26)
Lop ageney oflictals have been giv-
g him highly  condensed  reports
ot current problems snge his return
to work Novo 120 At first he was
CONMINE 1IN 1O Ngn important papers
and recene clasified  intormation
that could not be transmntted by
telephone, but graduadly Mro Mur-
row has been gripping the agency's
rems more Armive Mr Harns said.

vertising and marketing programs. He
has not announced any future plans

John F. Shima, tormeriy  media
group head at Kenmvon & 1 ehhardi, New
York, joins Papert. Koenig, 1ois, that
ity s media supervisor

Robert E. Smith, tormerly with sales
stath of NRBC STV poins New York aales
statlh of Ve Prano Associates, national
radio- PN sales representative

Barry Pollock, tormerly on ~atl ot
Vierpinn Marner with the News on
ABC-TN  network. o~ wonty Holly -

wood, Flaoas assestant sales muanager.

Russelt R. Anspach, tormoriv ac-
count supervisor at Hicks & Grrent.
iny Lippincott & Marguhes Inc . New
Y ork-based muarketing consultants and
designers, us account manager

John Griffin, .ccount executine
Roger O'Connor Inc.. New York, pro-
moted o nationad sales manager. Mr
Grrittin previowsdy had been with The
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Mr. Murro.

With hus thme sull at o prenium
the tormier broadeast newsman has
ntade no public appearances, nor are
amv ploned Mo Huarns sad M\MIr
Murrow nught continue to torego
speeshes tor another HHto 90 dass,

And the taiuliar Murrow vonge
what does it sound Iike now?

Mro Haros savs Mo Murrow has
had 10 relearn to breathe and it's
unlikely he'd be inchined 10 take on
£ halt-hour speech right now.  But
the deep. rumbling, resonant Murrow
tone is ntact

Bolling Co. betore joming O'Connor
last Apnil when radio-1V sales repre-
sentating firm was organtzed.

Richard B. Hackenberg, tormerly
with Scars. Roebuck & € oo jomns Clin-
ton L. Frank Ing .
ascount executine,

Chicago, as assistant

Jane Turnbull, previously copyariter
tor National Citv: Bank ot Cleveland.
joms creative department ot tarle | ud-
gin & Co. Chicago advertising agencs

Len Tronick rcturns to | dward Petr
& Coo New York-based radio- BN sules
representative firm. as television sales-
nuan Ao Tronich served o relevision
salesmuan at Petry organmization between
June 1962 and Ogtober (963 e
fomed firmoan 1962 atter working as
safesnun with Venard, Rintou & M.
Conncll, New York

Witliam 0. Grondwater .nJ Leon
Ronnel, account supervisor and writer.,
respectinels . on Contnental Adrlines
dageount gt 1T Wolter Thompson Co .

Chicago, move with account to agensy’s
Los Angeles oftice Jan. 20 Transter 1ol-
lows move ot wirline headguarters 1o
Fos Angeles trom Demver

George Smith und Lee Gannon, both
tormerhy ot Teleguide.  closed-circuit

'™V network servicing 4% Manhattan
hotels, jomn New  York  sales staft o
Roger O'Connor Inc. national radio-

TN sales representatine

Stuart Newmark promoted 10 ac-
count supersisor at Foote. Cone &
Beldmg, Tos Angeles. to head up ae-
count groups on Hughes Aireratt and
Hughes Tool Co s wireratt division. He
continudes as PR Odirector tor agency

Russell Z. Eller, director of adver-
tsng at Sunkist Growers, named gen-
cral program charman ot Y64 comven.
non ot Advertising Association ot the
West, to be held July 5-9 4t Sun Valley
ldaho Eart Glade Jr., muanager of
Kizar-att-rs-iy Bose, 1daho, s chaar-
man ot AAW'L HOed6ad club progress
aands competition

Frank Rhylick, creative director of
Wade Ady L T os “\I"Jx_:k"u‘\. cected NP
of Chicago-hased ageney

Donna Bailey joins st Spring-
ficld. Mass o as sales merchandising and
promotion coordinator

Robert Greenstein, mcdia planner at
Girey Adv, New York, joms wal-tv
Alanta as sales service manager

Edna K. Hanna, wniter-publioing,
joins Noel Schrum & Asaciates, Wash-
ington adsertising and public relations
firm, a~ director of radio-1\N copy and
publicity.  She  previoushy  served  as
promotion-publicity director tor KGUN-
v Tueson, Arig.

R. Burton Huffman, formerhy art di-
rector of Charter VI Corp. and North
American Aviation Inc.. jains Michael
W Grradle Inc., Fncino, Calif,, wdver-
tising agency. as art director.

Donald R. Spires, formerly with
Bronner & Huaas Inc.. Chicago, joins
MM bisher Associates there as ac-
caunt executive,

Geoffrey Martineau .ppointed crea.
tive director of Gever. Morev, Bullard,
Chicago. He tormerly was creatne
group head ot 1Teo Burnett, that oy

Louis J. Rossillo, tormerly  with
WACNTENM ) New York, joins WonR- -
EAL that iYL as account esecutive

Michael J. Kelly, tormerls in charge
ot grocers adsertising for Fhis Boeek
Vagazme. 10ins Chicago otlice ot BBDO
as director of marketing services. Other
BBDO 4ppoiniments: Ransom Dunnell,
tormerhv ot Chnton F. Frank, named
director ot radio- TV productien: Don
Osten, of St. Touis oftice of CGuardner
Adv. joins BBDO'S Chicago media de-

BROADCASTING, December 30, 1963



partment, replacing Jim North, who has
moved to agency’s New York office;
Frank Coyle, also of Gardner, to BBDO
as media supervisor; Gene Miller, form-
erly of Potts-Woodbury Inc., Kansas
City, to BBDO-Chicago as TV produc-
er; and Robert B. MacDonald, of Wade
Adv., to BBDO’s Chicago office as
media buyer.

Andrew P. Potos, formerly with sales
staff of wiTl-Tv Milwaukee, joins Storer
Television Sales, Chicago.

Allan A. David, TV producer and
formerly head of his own agency, joins
Sander Rodkin Adv., Chicago, as ac-
count executive.

Theodore M. Wrobel named account
executive at waBC New York. Mr.
Wrobel formerly was sales representa-
tive for Metromedia Television Sales,
Philadelphia.

Virginia Carruth, research analyst at
Kudner Agency, New York, named to
newly created post of group research
supervisor.

Mary Wells, formerly associate copy
director and new products director at
Doyle Dane Bernbach, New York, joins
Jack Tinker & Partners, that city, as
senior partner.

George Fabian, research account ex-
ecutive at Young & Rubicam, New
York, appointed to agency’s research
department as associate director of
media research.

Irv Haag, copywriter and account ex-
ecutive with W. B. Doner & Co., Chi-
cago, resigns to open his own freelance
office there at Suite 2650, Board of
Trade Bidg.

John R. Callow, formerly of Storer
Television Sales, New York, joins sales
division of Mutual Broadcasting System,
that city, as account executive.

Howard E. Sproull Jr., former sales
promotion and product manager for
The Andrew Jergens Co., Cincinnati,
jeins Strauchen & McKim Inc., Cincin-
nati advertising and PR agency, as ac-
count executive and marketing man-
ager, including market research.

Gerhard Lang named senior art di-
rector, and Phillip E. Moonan, account
executive at Gann Adv., Scranton, Pa.
Mr. Lang formerly served as national
advertising director for Dairy Dan Inc.
Mr. Moonan joined Gann from Paul
Carroll & Associates, Beverly Hills,
Calif., where he was account executive.

Donald R. Clark joins staff of xcCBs-
AM-FM San Francisco as national sales
representative.

Joseph B. Hinerfeld, previously ac-
count executive at BBDO, New York,
joins account staff of Wermen & Schorr,
Philadelphia advertising agency, and
also as member of plans board.

BROADCASTING, December 30, 1963

ARF appointments

Advertising Research Founda-
tion, New York, has added six
persons from member companies
to its technical committee and
added three committee chairmen
to its planning commmittee.

Added to technical committee
are Alvin A. Achenbaum, VP and
director of marketing research at
Grey Adv.; Thomas H. Dunker-
ton, VP and research director at
Compton Adv.; Stanley T. Frame,
director of marketing research for
new products division of Nation-
al Biscuit Co.; David Inouye, VP
and director of research at Danc-
er-Fitzgerald-Sample; John E.
Murphy, director of marketing re-
search at Coty Inc.; and Arthur S.
Pearson, director of market re-
search for grocery products divi-
sion of Ralston Purina Co.

Appointed to planning commit-
tee are Malcolm A. McNiven,
chairman of behavioral research
committee; Robert S. Weinberg,
chairman of operations research
discussion group, and William
Weilbacher, chairman of techni-
cal committee.

Jack Keane, with Fletcher Richards,
Calkins & Holden, New York, for past
eight years in copywriting and group
head positions, promoted to copy chief.

Jean Wade Rindlaub, VP and mem-
ber of board of directors of BBDO,
New York, retires Tuesday (Dec. 31)
after 33 years with agency. Mrs. Rind-
laub, a BBDO director for 10 years
and VP for 20, joined agency in 1930
from Lancaster, Pa., where she was on
advertising staff of Armstrong Cork Co.

Robert Jones, Herbert Kerner and
Robert Taft join creative services divi-
sion of Cunningham & Walsh, New
York, as staff writers. Mr. Jones had
been with Ogilvy, Benson & Mather;
Mr. Kerner with Lawrence C. Gumbin-
ner Adv., and Mr. Taft with Gilbert
& Felix, all New York.

Earl L. Cranston, traffic manager of
White King Inc. {(manufacturer of soap,
bleach, detergent etc.), Los Angeles,
elected president of Traffic Managers
Conference of California for 1964. He
joined White King in 1948.

Jack R. Tolzien and Thomas John-
son, both formerly of Campbell-
Mithun, Minneapolis, join Gardner
Adv., St. Louis, as art director and
creative research supervisor, respective-
ly, Thomas E. Wehrle, of Ernst & Ernst,
certified public accountants, St. Louis,
joins Gardner as special projects ac-
countant. Fred C. Czufin, creative group

supervisor at Gardner's New York
office, elected vice president.

Henry M. McCance, for past three
years field promotion executive for
Johns-Manville Corp. at Cunningham &
Walsh, Los Angeles, joins PR depart-
ment of Nides-Cini Adv., that city.

Ralph Rydholm, previously with copy
department of Post-Keyes-Gardner, and
Mac M. Churchill, of Young & Rubi-
cam, Chicago, join Chicago headquar-
ters staff of Edward H. Weiss and Co.
as copywriters.

Robert F. Carney, board chairman of
Foote, Cone & Belding, New York,
named director of advertising division
of Legal Aid Society’s 1964 campaign
for funds.

Roger Johnson, with wrvn(Tv) Co-
lumbus, Ohio, for past three years, pro-
moted to commercial operations direc-
tor, responsible for all commercial ad-
vertising schedules and copy.

THE MEDIA
R ; A. Hartwell Camp-
bell, VP and generai
manager of wNCT(TV)
Greenville, N. C., re-
signs to devote full
time to his own
broadcasting interests,
4 wGTM Wilson, N. C,,
which he recently pur-
Mr. Campbell chased, subject to
FCC approval. Marion (Hank) Tribley,
WNCT operations manager and assistant
general manager, and John G. Clark,
sales manager, promoted to new execu-
tive posts at Roy H. Park Broadcasting
Inc., licensee of wncr. Mr. Tribley
becomes acting general manager, and
Mr. Clark was appointed general sales
manager. Both have been named to
station’s management committee.

Kenneth R. Croes,
general sales manager
of KERO-Tv Bakers-
field, Calif., appoint-
ed acting general man-
ager, replacing Arthur
Mortensen, who has
resigned, effective Jan.
15, to become head
of newly created TV
division of Golden West Broadcasters,
San Francisco (BROADCASTING, Dec. 23).
Mr. Croes has been with KERO-TV since
outlet went on air in September 1953,
has served in capacities of news direc-
tor, program director and general sales
manager.

Mr. Croes

Roger Jeffers, for past two years
local sales manager of wHor Hopkins-
ville, Ky., promoted to assistant man-
ager. Katherine Peden, wHop station
director for past six years, accepts ap-
pointment as Kentucky’s first woman
commissioner for Department of Com-
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Leach to direct Gardner’s Intergard division

Gardner

Ady . S, ]
Lows - based
advertising
agency. an-
nounced  last
week 1t has es-
tablished  new

international
division to of-
fer consolidat-
ed globat sers-
ices to 1ts che

.

ents. Mr  Leach
John H.
Leach hus been numed muanaging

director ot new  Intergard division,
based  at .ngcnc_\'x corporate  head-
quurter~ 10 St Touis, Top assistants
are J. Bruce Swigert, U 5 interna-
tonal munager. also in St Touis, and

merce. She will continue her assoctation
with swHor s sales consultant.

)

Donald J. Sherman,
Jecount  executne  at
wiry lrov. NOOY,
appointed general
manager of ety Tur-
loch, Calif. M. Sher-
man joined wiry in
T961 atter two seals
as local safes manager

Mr. Sherman of wiNF Binghamton,
NoY. Previously, he was program -
rector at wat B-1v Baton Rouge, La

Robert Humphreys, sales manager ol
KRRy Ontano, Ore., promoted 1o station
manager. Clint Beltlows, with kskry sales
since TYRS appointed  sales muanager,
replacing Mr. Humphress,

Robert J. Bodden,
part omner of wsww
Plattesifle. Wi, and
general manager of 1-
hw  outlet ~inee ot
went on ar o [YSS,
clected vice president
ind gencral manager.

=
-

Frank Ward, torm- Mr
eriv general manager
ot wavos Ccero, HL appomted assistant
o femont Somderling, president of
Sonderlimg Stations (wora-ast-Ea Oak
Park. UL ko Oukland, Califs woia
Memphis,  lenns krov-av-vt Tong
Beach., Cualit, and wwrl New York,
purchase ot which is wbject to FHCC
approsal)

PROGRAMING

Herb Klynn, prevaident of Format
Films, has announced dissolution ot that
company and tormation of Herb Kivnn
A Awoonates, with headyguarters cone
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Bodden

Derek Read, | uropean international
manager. n London. Mr Swigert s
responstble tor activities in Western
Hemisphere and Far 1ast, while Mr.
Read sl direct deselopment 1n
common  marhket countries,  Africa
and Near Fast

Guarndner President and Charman
Charles Fo Claggett sad company’s
decivion 1o expand internationally
was based on teehng that “soon the
successtul Amencan  corporationy’
approach 10 marketing will move
trom 4 domesue export approach to
a wholly global basis.”™

Company's Litest move wasviewed
ds logical step toats recent organiza-
tonal ¢fforts that have led 1o agency
outlets in Great Britamn, France and
Haly and attiliation swath advertising
agencies in 63 other locations.

tnuing a4t North Hollvwood  studios,
Henrietta Jardan s VP and administra-
e assistant under new  set-up, with
Ray Thursby a~ production coordinator
Rudy Larriva has been named stafl di-
rector. and Joe Siracusa .~ editorial
supersisor. New company will continue
i production of Ine action and ani-
mated EV commercials, business-spon.
sored films and theatrical productions.

Warren S. Park Jr. appomted program
director of waost -1y Columbus. Ohio.

Walter Neiman, —_—
program director .t

MONR-AVNT-F N
Yorke appomnted 1o
newly created post of
station operations
nuanager. etfectine Jun.
| Martin Bookspan,
station’s  director ot
recorded music since
1956, named musie director. Efeanor N.
Sanger, member of wonk stall since it
was tounded 27 vears ago and tor past
MO vears program consultant on part-
time basis, retires fan. o Mrs, Sanger
tormerh program director,
Mro Naman, who joimed wosk in Aue
gust FOS30 wille i his new capacity,
hase sUpersisory control ot programs
and alt other statt activities except sales

New

Mr Neiman

wrved as

Lewis M. Marcy, vice president of
MeCann-Erichson and tormer sales ex-
ccutive with NBC-IN, elected  vige
president of  Subscription  Television
Ine.. Santa Monica. Calit,

Reverend Wiltiam F. Fore, Jdirccior
of  visual education department ot
AMethodist Board ot Missions, appointed
exevutine director of Broadeasting and
Film Commission of National Coungil
of Churches, New York, effective Feb
L. Mr Fore will have overall respon-

sbility tor rehgious radio-TV and film
production and distribution in behalt

ol 3 omuor Protestant and Fastern
Orthodon  communions cooperating
through  Nunonal Council, and  abso

hase charge ot BEC'S broadeast train-
ing progeram tor churchmen

Cliff Anchor, \'P ot Anchor-Schwartz.
hopt Rado Productions, San Francisco.
amd  representatine ot South Atnican
Broadeastung Corp.. assumes added re-
sponstbthities as program  director ot
RBCOCIAD) San Franciseo.

Robert F. Doty, lo-
cal sales manager ot
wiviianv) Tampa-Si
Petersburg. Fla. as-
sumes added duties as
aperational coordinat-
or. In his new assign-
ment he will imple-
ment and  aceelerate
operational efforts in
production. public service. public affairs,
nesw s, programing and promotion  Mr

Mr. Doty

Doty has ~erved as wivg local sales
manager since 1937
Peter Johnson, tormerhy producer

with David Wolper Productions, has
tormed iy own tirme Peter Johnson
Productions, with headguarters at Gold-
win Studios, Hollvwood.  Inmmediate
plans calt tor March production of pilot
tor halt-hour TV dramatic series. which
AMro Johnson will produce trom ~cript
by Maurice Hill

Gene O'Dell .ppomted production
manager of W ivsiv Columbus, Ohio

Bob Finkel, \cieran producer-direc-
tor. appoeinted executive producer ot
Natonal Acadomy of Tlelesiston Arts
and  Saences Inth annual Fmm
Awards presentation on NBC-EN Non-
dave May 23 (10-T1:30 pm PDI
Mro Finkel s producer of NBC-TN S
Andy Willtani Show

Jack Mindy, tormerly of wweoo bne,
Pa.and wovs Genevyg, NOY | joins an.
nouncing staft ot wika Ithaca. N Y o
Js Arrcrnoon Show host

Kal Rudman, dJdisc jochey at s
Philadelphia, appointed director ot musie
and assistant program  coondinator at
three Scott Broadeasting Stations: wi s
Frenton. N Jo weas Pottstown, Pa .
and wawar Georgetown, Dell Mr Rud-
man will continue his nightly shows on
wois. Frank Pointer numed program
coordinator tor wrrst, Mro Pomter
JOINS W RN atter serving in program
mg at wike Philadelphia

Leonard (Bu2z) Blair nauncd pro-
ducer ot Your Darst Imipression on
NBC -1\ succeeding Steve Hatos, whe
has become producer of Ler's VMake o
Deal. which starts todavy (Dec 30) on
NBC-IN L starring Monty Hall, who
pachaged program wath Mr, Hatos and
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PROFESSIONAL CARDS

JANSKY & BAILEY
Offices and Laboratories
1339 Wisconsin Ave., N.W.
Washington 7, D.C. FEderal 3-4800
Member AFCCE

JAMES C. MecNARY
Consulting Engineer
National Press Bldg.

Wash. 4, D. C.

Telephone District 7-1205

Member AFCCE

~—Established 1926—
PAUL GODLEY CO.
Upper Montclair, N. |.
Pilgrim 6-3000
Laboratories, Great Notch, N. J.
Member AFCCE

GEORGE C. DAVIS
CONSULTING ENGINEERS
RADIO & TELEVISION
527 Munsey Bldg.
STerling 3-0111
Washington 4, D. C.
Member AFOCE

COMMERCIAL RADIO ¢

EQUIPMENT CO.
Everett L. Dillard, Gen. Mgr.
Edward F. Lorentz. Chief Engr.
INTERNATIONAL BLDG.
DI 7-1319
WASHINGTON 4, D. C.
Member AFOOE

A. D. Ring & Associates
42 Years’ Experience in Radio
Engineering
1710 H St., N.W. 298-6850
WASHINGTON 6, D. C.

Member AFOOE

GAUTNEY & JONES
CONSULTING RADIO ENGINEERS

930 Warner Bldg. National 8-7757
Washington 4, D. C.

Member AFCCE

Lohnes & Culver
Munsey Building District 7-8215
Washington 4, D. C.

Member AFCOE

L. H. Carr & Associates
Consulting
Radio & Television
Engineers

Washington 6, D. C. Fort Evans
1000 Conn. Ave. Leesburg, Va.

Member AFCCE

KEAR & KENNEDY

1302 18th St., N.W. Hudson 3-9000
WASHINGTON 6, D. C.

Member AFCCE

A. EARL CULLUM, JR.
CONSULTING ENGINEERS
INWOOD POST OFFICE
DALLAS 9, TEXAS
MElrose 1-8360
Member AFCCE

GUY C. HUTCHESON
P.O. Box 32 CRestview 4-8721
1100 W. Abram
ARLINGTON, TEXAS

SILLIMAN, MOFFET
& KOWALSKI
1405 G St., N.W.
Republic 7-6646
Washingten 5, D. C.

Member AFCCE

GEOQ. P. ADAIR ENG. CO.
CONSULTING ENGINEERS
Radio-Television
Communications-Electranics
901 20th St., N.W.
Washington, D. C.
Federal 3-1116
Member AFCCE

WALTER F. KEAN
CONSULTING RADIO ENGINEERS
Associate
George M. Sklom
19 E. Quincy St.  Hlckory 7-2401
Riverside, 11l. (A Chicago suburb}
Member AFCCE

HAMMETT & EDISON
CONSULTING RADIO ENGINEERS
Box 68, International Airport

San Francisco 28, California

Diamond 2-5208
Member AFCCE

JOHN B. HEFFELFINGER
9208 Wyoming Pl. Hiland 4-7010
KANSAS CITY 14, MISSOURI

JULES COHEN
& ASSOCIATES
9th Floor, Securities Bldg.
729 15th St., N.W., 393-4616
Washington 5, D. C.
Member AFCCE

CARL E. SMITH
CONSULTING RADIO ENGINEERS
8200 Snowville Road
Cleveland 41, Ohio

Phone: 216-526-4386
Member AFCOE

J. G. ROUNTREE
CONSULTING ENGINEER
P.O., Box 9044
Austin 56, Texas
Glendale 2-3073

VIR N. JAMES
CONSULTING RADIO ENGINEERS
Applications and Field Engineering

345 Colorado Blvd.—80206
Phone: (Area Code 303) 333-5562

DENVER, COLORADO
Member AFOCE

A. E. Towne Assocs., Inc.
TELEVISION and RADIO
ENGINEERING CONSULTANTS
420 Taylor St.

San Francisco 2, Calif.

PR 5-3100

PETE JOHNSON
Consulting am-fm-tv Engineers
Applications—Field Engineering

Suite 601
Charleston, W.Va, Dickens 2-6281

Kanawha Hotel Bldg.

MERL SAXON
CONSULTING RADIO ENGINEER

622 Hoskins Street
Lufkin, Texas
NEptune 4-4242 NEptune 4-9558

WILLIAM B. CARR

Consulting Engineer
AM—FM—TVY
Microwave
P. O. Box 13287
Fort Worth 18, Texas
BUtler 1-155)

RAYMOND E. ROHRER
& Associates
Consulting Radio Engineers
436 Wyatt Bldg.
Woashington §, D. C.
Phone: 347-90561
Member AFCCE

E. HAROLD MUNN, JR.
BROADCAST ENGINEERING
CONSULTANT
Box 220
Coldwater, Michigan
Phone: BRoadway 8-6733

JOHN H. MULLANEY

and ASSOCIATES
A Division of Multronics, Inc.
Muitronlcs Building
5712 Fredevick Ave., Rockville, Md.
{a suburb of Washington)
Phone: 301 427-4666
Member AFOOE

Service Directory

PAUL DEAN FORD
Broadcast Engineering Consultant
R. R. 2, Box 27 47885
West Terre Haute, Indiana
Drexel 7597

COMMERCIAL RADIO
MONITORING CO.
PRECISION FREQUENCY

MEASUREMENTS
AM-FM-TV
103 S. Market St.,
Lee's Summit, Mo,
Phone Kansas City, Laclede 4-3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM-TV

445 Concord Ave.,
Cambridge 38, Mass.

Phone TRowbridge 6-2810

confact
BROADCASTING MAGAZINE
1735 DeSales St. N.W.
Washington, D. C. 20036

for availabilities
Phone: ME 8-1022

BARKLEY & DEXTER LABS.,

| 5
Donald P. Wise lames M. Moran
Consulting, Research &
Develop t for Broadcasting,
Industry & Government
50 Frankfort St. Diamond 3-3716
Fitchburg, Massachusetts
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who s abo executive producer of Your
First Iimpression. Mr. Blair has pro.
duced specials tor NBC.TV, produced
Candid Camera when it was part of
CGrarry Moore Siow on C BS-1TV, served
s astern program manager of ABC-
IV and most recently senved as pro-
ducer tor CBS-TV,

NEWS

Pat Higgins, news director ol hogo-
ANE-EA- Iy Soan Diego. elected president
of erecutine steering comnuttee of new-
I tormed Calitornia Radio-Television
C orrespondents Association. Other steer-
ing commuttee members are Mel Kamp-
mann, kiRi-sN-1v Bresno. vice presi-
Jdent; Nancy Clark, heixiiv) San | ran-
ciseo and Jere Laird, nivr-iy [ os Ange-
les, members: Murray Westgate, Broad-
casters News, Sacramienlo, seeretary,

Bill Carnett, ocw~caster at Wort
Monroe, Mich, promoted 10 ass stant
news drrector.

Steve Rowan, \cteran newsman and
isistant director of public atfairs at
C BS-omned  myton-an-ive St o,
joins CHBS Newso New York, efiective
today (Dec 30

Budd Stagg, tormer announcer at
wiss Toussille, Kyl joins news sttt
of WOy Cineinnali.

Michael Turner, formerly prozram
director, promotion munager and part
owner of waar Lancaster. S0 O L joins
news statl of wror-awi- v Woshington
as NeMsCaster.

Ralph Mayher, ncws photographer
4 ABC.omned kco-1v San Franciseo,
promoted 1o West Coast nesw s camer.a-
man tor ABC-TV network, working
out of Hollvwood,

John Paris, member of news depart-
ment  of Wi k- Indianapolis,
transters to news department ol Wisii-
tv twnrt television atliliate) where he
will handle spectal assignments

EQUIPMENT & ENGINEERING

Paul D, Williams, member ot Gien-
eral Plectrid's communication products
department at Dynchburg, Vo ~sinee
1959 gappainted manager ot product
amd sustems sales tor that department
In hix new posttion. Mr Walliams will
be responsable jor product sales plan-
ning. technieal sales support and sas-
rem proposals in two-wan mobile radio,
telecommunications and military com-
munications tichls.

James R. Billingsley, asistunt chief
engineer of Wi x-1v Onondaga (Jachk-
son-Tansing), Mhch., promoted to chief
engineer, replacing Denald L. Wright,
who has joined RCA 4t Camden, N. ).

Edward 0. Dregalla, applications en-
gincer in Chicago ottice ot International
Resistance Co.. Philadelphia. appointed
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FCBA nominations

Nontnating committee ot Fed-
cral Commumeations Bar Associa-
tion has recommiended tollowing
1o be new oflicers ot arganization:
clection will be held at FCB N an-
nual mecting Jun. 17 at Sheraton-
Park hotel in Washington (Bronb.
CastinG, Dee. 16,

Thev are: Thomas W. Wilson,
president. Maurice M. Jansky,
tirst VP ). Roger Wollenberg,
~econd VP Herbert M. Schul-
kind, sceretars: Stanley S. Harris,
dssistant secretars . Robert A, Mar-
met. treasurer. Howard C. Ander-
son .nd Robert L. Heald 1o he
members of executine contmittee
tor three-vear terms

marheting manzer tor 1RC « North
Amercan ectronres division at 1 von,
Mass Betore joming International Re-
sitance i 19620 Mo Dregalla was with
industry sades operation ot General
I lectric Co

William H. Burgess, president and
board chairman ot 1 lecironie Speciadn
Co. Los Angeless was presented high-
est honor of Disabled American Vet-
crans of US| the nanonal Distinguished
Service citation. Mro Burgess tounded
Flectronic Specialiy: Coo 14 vears aga
with disabled war seterans whom  he
was helpimg 1o rehabilitate.

Robert W. Sanders
appaointed manager ot
enginecering tor con-
sumer  products Jdivy-
sion of The Magnavo
Co New York, re-
sponsible tor engineer-
mg of Muagnavos ra-
dioe TV organ and
high  fidelin
products Mro Sanders oined Muagna-
sorvn 1953 s chiet television engineer,
will continue to be located at company’s
tacilities in Fort Wovne, Ind

tr Sanders

sereo

Gustave A, Gsell, president ot Regu
lators Inc. Wackofi, No T elected 10
board ot directors of Ward | conard
Plectric Cooo Mount Vernon, N Y.
Regulators Ine was recently acquired
by Ward T eonard, nunutacturer o
power satems, regulators and special-
17ed power equipment.

Carl ), Andrews and Charles L. Al-
den appointed adsertising manager and
merchandising . manager,  respectinely.,
of magnete products division ot Minne-
sota Minmg & Manufacturing Co., St
Paul. Mro Andrews jomed 3N adver-
tsmg department in 1957, was pamed
advertising  supersisor - for  magnetic
nraducts 1n 1960, Mr, Alden joined 3N
in 1951 and has been merchandising

supervisor for magnetic products divi-
sion sinee 1960, Curtis F. Koetod and
John W. Savidge .ppumnted mugnetic

recording  tapes  sales managers for
Western and Fastern regions, respec-
melv, newlv o created  posmions, Mr

Savidge has been INS sovernment field
manager 10 Washimgton since 1961, In
that post he is ~uceeeded hy Robert G.
Devitt, who jvined M 0S8

David E. Leibson .ppointed munu-
tacturing muanager tor television prod-
ucts diviston of Cormng Glhiss Works
Cornine, N Y

John C. Lewis. Southern regional
munager ot Ozahid producis tor photo
and repro divivion ot General Anihine
& Filov Corp., Atlanta, Goe, appomted
general sales munager tor repro prod-
ucts ot that division, with headguarters
at Bimehamton, N Y Mro {ewis e
ceads James M. Cloney, now director
of marketing tor division

FANFARE

Shirley A, Thompson, previoush
with Stanley Kramer (o0 motion pie-
ture praducer. Tollvwood, qoms Fos
Angeles otfice ot Harshe-Rotman &
Drruck. mternational public relations or-
ganizatton. as acgotnt executinge

Art Wilcox, tormerly account execu-
e at o Mekaddenad didv o Nssaciates.
Hollvwood public relations tirm, joins
Joe Wolhandier Associates. New York-
boased publicity orgamzation, to handle
public relations tor { e Richard Boone
Show o Mo Walcos swall make his head-
quarters at MOM-IN  sadios, where
Bocne program s filmed tor NBC-TV,

Jean Isenhower, public wervice coor-
dinator - of wsis-iy Wanston-Salem,
N.C L clected o board ot ditectors of
Winston.Salem Better Busimess Bureatl.

Inez Pedroza, journalint and actress
formerly with MGAL named public at-
tairs coordinator of Kaien-1v (ch, 34
Fos Angeles Spanish-lanzuage outler.

INTERNATIONAL

William K. Joyce, \ P tor muarketing
ot Anderson. CLivton do Brasil and
previoushv general pumnager ot Mesean
division of Kratt Foods, appomted e
quisition manager-burope ot Vack In-
ternational  division ot Richardson-
Merrell Inco New York Mr Jovee will
nuihe his headauarters i Paris, Franee,

Commander Edward Whitehead,
president ot Schweppes (U S A ) T,
charrman of Schweppes (Canaday 1,
and member ot hoard o1 directors of
Schweppes 1Overseasy Td . elected 1o
hoard ot directors ot Schweppes Tl |
Fondon, Fngland. parent company of
three organtzations

Reo Thompson clevted VP and gen-
eral manager of All-Canada Radio &
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Television Ltd., Toronto, radio-TV sales
representative firm. Other promotions
at organization: Eric Williams to VP
and secretary-treasurer; Ross Mcreath,
VP for television; Ken Baker, VP for
radio, and Robert Tait, VP for client
services. Cliff Cowan, newscaster at
crac Calgary, Alberta, joins All-Canada
news bureau at Ottawa.

Edward F. Kavanagh named national
sales manager of ckvL Verdun, Que.

Franklin D. Baker, former senior art
director at McCann-Erickson Inc., New
York, appointed associate director of
Afamal advertising group in Johannes-
burg, South Africa, an affiliate of In-
terpublic Inc., parent of McCann-Erick-
son.

DEATHS

John W. Holbrook, 56, news an-
nouncer at WNYC-AM-FM (educational)
New York, died Dec. 25 of stroke at

New York Hospital. Mr. Holbrook was
one of founders of American Federation
of Television and Radio Artists.

Robert B. Choate,
65, chairman of Bos-
ton Herald-Traveler
Corp. and president of
WHDH Inc. (WHDH-
AM-FM-TV  Boston),
died Dec. 21 at Massa-
chusetts General Hos-
pital in Boston. A
newspaperman for
more than 40 years, Mr. Choate became
chairman of newspaper last October
(BroabcastiNg, Oct. 21), while re-
taining presidency of WHpDH Inc. He had
been charged with seeing former FCC
Chairman George C. McConnaughey
off the record during comparative hear-
ing on Boston’s channel 5 in 1957; case
is now in court on appeal and FCC,
after giving WupH Inc. four-month li-
cense, has designated its renmewal for

FOR THE RECORD

Mr. Choate

hearing in competition with three other
applicants (BROADCASTING, Dec. 2}.

Bill Telaak, 65, onetime writer for
Bob Hope and other comics, died Dec.
21 of cancer at Veterans Hospital in
Long Beach, Calif.

Robert M. Dooley,
45, general manager
of wNHC-AM-FM New
Haven, Conn., died
Dec. 20 at Grace-New
Haven Hospital after
eight-month illness.
Mr. Dooley had been
with WNHC since early
1962. Previously, he
was employed at KkFAB Omaha as gen-
eral sales manager (1943-49); wow-
AM-Tv Omaha as general sales manager
(1949-52); John Blair & Co., New
York, as general sales manager (1952-
55), and at CBS Radio, New York, as
sales development manager (1955-61).

Mr. Dooley

STATION AUTHORIZATIONS, APPLICATIONS

As compiled by BroapcasTING Dec. 19
through Dec. 24 and based on filings,
authorizations and other actions of the
FCC during that period.

This department includes data on
new stations, changes in existing sta-
tions, ownership changes, hearing cases,
rules and standards changes, routine
roundup of other commission activity.

Abbreviations: DA—directional antenna. CP
—construction permit. ERP—effective radi-
ated power. VHF—very high {frequency.
UHF—ultra high frequency. ant.—antenna.
aur —aural, vis.—visual. kw—kilowatts., w—
watts. mec—megacycles. D—day. N—night.
LS—Ilocal sunset. mod.—modification. trans.
—transmitter, unl—unlimited hours. ke—
kilocycles, SCA—subsidiary communica-
tions authorization. SSA—special service
authorization. STA—special temporary au-
thorization. SH—specified hours. *education-
al. Ann.—announced.

New TV stations

ACTION BY FCC

*Richmond, Va.—Central Virginia Educa-
tional Television Corp. Granted CP for new
TV on UHF channel 23 (524-530 mc); ERP
525 kw vis., 263 kw aur. Ant. height above
average terrain 771 feet, above ground 699
feet. P, O, address ¢/o Thomas Boushall, 800
East Main Street, Richmond. Estimated con-
struction cost $601,114; first year operating
cost $180,960. Studio and trans. locations both
Midlothian District. Geographic coordinates
37° 30¢ 46” north latitude, 77° 36’ 06” west
longitude. Type trans. RCA TTU-25B, type
ant, RCA TFU-46K. Legal counsel Fisher,
Wayland, Duvall & Southmayd, Washington;
consulting engineer Paul Godley Co., Mont-
clair, N. J. Principals: hoard of directors.
Action Dec. 18.

APPLICATION

*Huntsville, Ala.—Alabama Educational TV
Commission. UHF channel 44 (650-656 mc);
ERP 270 kw vis.,, 136 kw aur. Ant. height
above average terrain 1,177 {feet, above
ground 342 feet. P. O. address c/o Raymond
D. Hurlbert, 2151 Highland Ave., Suite 208,
Birmingham 5, Ala. Estimated construction
cost $407,464; first year operating cost $30,-
000. Trans. location Huntsville. Geographic
coordinates 34¢ 44’ 16”7 north latitude, 86¢
32’ 027 west longitude. Type trans. GE TT-
25A, type ant. GE TY-25E. Consulting engi-
neer A. H. Renfro Jr., Birmingham. Prin-
cipals: commissioners. Ann. Dec. 20.
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New AM station

ACTION BY FCC

Gouverneur, N. Y.—Genkar Inc. Granted
CP for new AM on 1230 ke, 250 w. P. O,
address 123 Main Street, Gouverneur. Es-
tinated construction cost $16,157; first year
operating cost $60,000; revenue $72,000.
Principals: Morris Genthner (504%) and
others. Mr. Genthner is commercial manager
of WSPN Saratoga Springs, N, Y. This is
correction of listing in Dec. 16 issue, which
incorrectly identified principals. June 12
gﬁtial decision looked toward grant. Action

ec. 9

Existing AM station

APPLICATION

WEEE Rensselaer, N. Y.—CP to operate
specified presunrise hours with reduced
power of 500 w (5 kw-LS) with DA, change
from DA-D to DA-2. Ann, Dec. 23.

New FM stations

ACTIONS BY FCC

Port Huron, Mich.—§tevens-Wismer Broad-
casting Co. Granted CP for new FM on 107.1
me, channel 296A, 3 kw, Ant, height above
average terrain 170 feet. P. O. address 932
Military Street, Port Huron. Estimated con-

struction cost $27,780; first year operating
cost $181,000; revenue $204,000. Stevens-
Wismer is licensee of WHLS Port Huron.
Action Dec. 18,

Stroudsburg, Pa.—Pocono Broadcasting
Inc. Granted CP for new FM on 93.5 mc,
channel 228A, 300 w. Ant. height above
average terrain 810 feet. P. O. address 22
South Sixth Street, Stroudsburg. Estimated
construction cost $19,100; first year operat-
ing cost $5,977, revenue $7,020. Pocono is
}lié.-ensee of WVPO Stroudsburg. Action Dec.

Morristown, Tenn.—East Tennessee Broad-
casting Corp. Granted CP for new FM on
959 me, channel 240A, 3 kw. Ant. height
above average terrain 260 feet. P, O, address
c/o George R. Guertin, WMTN Morristown.
Estimated construction cost $11,403; first year
operating cost $7,500; revenue $12,500. Ap-
plicant is licensee of WMTN Morristown.
Action Dec. 18,

APPLICATIONS

Miami—WSKP Inc. 104.3 me, channel 282,
346 kw., Ant. height above average terrain
291 feet. P.O. address 420 South West 2d
Avenue, Miami 36. timated construction
cost $37,098; firgt year operating cost $16,000;
revenue §$12,000. Applicant is licensee of
WSKP Miami. Ann, Dec. 24.

Streator, Ill.—Streator Broadcasting Co.
97.7 me, channel 249, 2,71 kw. Ant. height
above average terrain 145 feet. P.O. address
c/o Joel W, Townsend, 526 Market Street,

Continued on page 61

EDWIN TORNBERG

& COMPANY,

INC.

Negotiators For The Purchase And Sale Of
Radio And TV Stations
Appraisers o Financial Advisors
New York—60 East 42nd St, New York 17, N. Y. « MU 7.4242

West Coast—1357 Jewell Ave., Pacific Grove, Calif. « FR 5-3164
Washington—711 14th St., N.W., Washington, D.C. « DI 7-8531
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CIES advertising require display space.

CLASSIFIED ADVERTISEMENTS
(Peyable in advance. Checks and money orders only.) (FINAL DEADLINE—Monday preceding publicavor. date.)

e SITUATIONS WANTED 20¢ per word—$2.00 minimum o HELP WANTED 25¢ per word=—$2.00 mintmum,
e DISPLAY ads 320.00 per inch—STATIONS FOR SALE, WANTED TO BUY STATIONS & EMPLOYMENT AGEN.

| o All other clamifications, 30¢ per word—$4.00 minimum.

o No charge fer blind box number. Send replies to Broadcasning, 1735 DeSales St., N.W., Washington, D. C.. 20036.
AppLicanTs: It transkcniptions ot bulk packages submitted, §1.00 charge for mailing (Yorward remiitance separately, please). Au transcriptions, photos
£, sent to box numbers are 1¢nt at owner's ruk. BroapcasTiNG expressly repudiates anv liability or responsibility for theu cusiods or return.

|

RADIO
Help Wanted—Management

Manager for small market southern station
Oppurtunity  for young  fanuly  inan with
<alt~ ability and work ability -eceking man-
afement Approximately 6 thousand annual-
v with potential in the five figures Station
ha~  excellent ijeputation. equipment  etc.
Box P-31i. BROADCASTING

General manager, successful. Full tespon-
bty Northeastern suburhan-resort area
Papulation 400,000 Salary plus percentage of
protits Box P-326. BROADCASTING

Manager west cogst radio station Admin-

tratine  experience radio essential Pro-
QLaMINg. COMmmumty  organzing desirable
§10-812 0001 Mary Leistne, General Delivery,

Oakland

Sales
opportunity for eaperienced

NS Fine
Yo Box P-244, BROAD-

salesmen—send resume
CASTING

Large east coast market. Chain operation
In‘elligence. hard work at adult programed
Jation will provide decent living Apply 1n
confidence Box P-2u2. BROADCASTING
Radio salesman—Mature, experienced. ag-
gressive for permanent sales position with
No. 1 Pulse station 1n Illinois’ No 2 market.
A good family man with solid radio sales
background will earn a substantial itncome
Contact. John R Speciale, WRRR. Rockford,
nl

Announcers

an vour wav ap? Thi~ may be your move
Got gimmicks? Different voicer? An anside
heckler? Special approach to top 407 Make
1t antercsting  and exanng for teens and
voung adults and we ll do the ~ame for you
Faenmg show  Frrst phone  If sou're the
EUy —nat,e jour price Top-rated cast coast
X references

~at.on requires  good picture,
cape  and  personal  resume Box  P-18%
BROADCASTING

Tevas kilowatt needs mature, experienced

d3 for adull programing If you can sell a
commercial and make a record show sound
interesting, send air check. resume and
references All tapes returned $100 00 ..eek.
Box P-208, BROADCASTING

ist phone announcer —start at $120 00 prefer
men from lowa, Hlinois or Missourt Many
extras New studios New egquipment Old
e-tabliched central states medium market
station Send full details, tape & photc to
Boy P.220, BRROADCASTING

Negro announcer exvperienced for long-es-
tublished Marvland radio stat:on 1st phone
preferred but not mandatory Cuar needed.
Send re-ume references, picture Arst letter.

Hold tapes until we advise Box P-265,
EROADCASTING
50,000 watt southwestern matKet ~tatin is

‘ooking for a top man to tuke over «nd banld
o tough time ~lot We ate not tormat or
rock bu' onented aiound  goc U poj ular
music-personality progiamming If vou area
rop-forty man desiring o change fron, the
frantic pace <ohd personality jroduction
SN news  good volce. 25 1o 33 vears old,
a family man looking for a good market and
a good chinmate to settie 1 this s the nine
vou ~hould make Send tape resun e and
Laliry reqiiroments to Box 2200 BROAD-
CASTING

Grand opportunity for expericnced man tn
110 progre s<ive good musie multiple stetion
organizatic n upper midwest Salary apen for
right man Send aircheck. picture resumne
Box P-204 BROADCASTING

58

Announcers—ACont’d)

for basketboll toctball plad by -
production  Lght {oard <t
BROADCASTING

One hian
play. news
Box Pe3in
Gal personality continuity wirtcr promot on
anded all new  all moddin <tatic n wath tops
1 Jingles .nd production hbeay and equ p-

ment excellent working canditions in pro-
Bressive market Water sports n sumner,
sKung neatby in wanter I voute interested

i that Tare combination t gocd pay and
scenery  send photo tape and resume to
Box P33 BROADCASTING All rephes an-
sweled and tapes returne o

eppertunety for morning
man to 1un Warm good musie format sound
with palished pro delivery Submat tape and
tesume to Box P-321 BROADCASTING

Ma‘or southwest

motning radio
persanalith, One of the =nution s leading
quality, music ~tations in the top 15 mar-
Kets anvites sowr apphication Audition tape
Nust be representatine of actuad ar per-
formance T.ape should be accompanied by
brief personal and profe~<sional resume and
recent photograph For ouwtstanding talent,
~tationn wiall offer top ~cale in the market
or higher Box P-328. BROADCASTING

Experienced, entertaining

New York ity fringe—Griowing  <tation
setks expetienced ~tad! annour cer with sohd
cotnand  of Dtoadeasting basies If you
have pleasant air vowce o | shed news and

comn eretal delvery, are nouscally mirddle-
of-the toad and want to wrow with s
pecd o lete resume and audition tape
v Bos 1 7. BROADCASTING

Immediate openlng  for oxpetioncod  top

musie dr o also strong i newes gathenng
wirting arnd delivery for ey nornmmg shift
with cspanding five <tation operation Must
be steady teltable mappy vorsattle man
with wood references Westorn Pnnavlvania
darvtmier medium market noar larte metros-
polbitan ateas  Outstanding opportunity for

S0t atKet man teady to arove up Rush
Audition, resumr e photo coen® catnimmgs e
Jack Sandstrom PO Bex 21 Sha-an Pa

Experienced annhouncet for
furmat KBRZ Frecport

middle of road
Texu~

Opportnity married staft announcer  Out-
line experience KFRO Loteview, Texas

ied?  Creatine? Intcresting

D« nd-

< Do vou understand  modorn radio
I lookimg for o batine o horgelie soung
ek who digs radio poople and the ~aur
We gt number one and mntond o 1mei cas

wit lead  Can you pile up the pomts It
~o. vot might be the fellow I'm Jooking fie
The emphases 1~ on pursonal’y proeduction

and news  Send tape full resutne photo
and  salary expected, 1o Dan Do ond
WARR PO Box 1376 Mobile Adibama

Announcer with first phone No mainten-
ance. WAMD, Aberdeen, Md

Immediate opening for norn g dr Adult
musie Kilowatt  Market over Suooe plus
180 Purdue students  Send tape and re-
sume includig ~alary requirements to Dick
Ligle WASK radin Latovett Indiana

Metrapolitan Detroit station wants experi-
enced dependable air personalitv Send tape
21l resume to WERB Box 2164 Livonaa
Mich

Needed immediately (20 first phone combn
Good vorce and delivery No maintenance
mu-~t hav¢e car Call Mr Evre WTOR Tor-
rington. Conn  203-489-4181

Announcers—(Cont'd)

Negro group operating Tampa
- Shreveport Lattle
mond  has opoimg for 2

Birmimglhue
Roek ~Jack-on—Rich-
swinging R & B

men with tecendue appoal—and a dynainie
teligtous  porsolality Send resumoe—late
photogiraph- tape Poograrm Dihecto Me-
London Broadeas*.nng  Comp o Jon WY
Jackeen Al

It's a fact—First phone announcers earn
more money' Secure your future with an
¥CC First Class License. Five weeks in
beautiful, warm and sunny Flonida And
now. 1n addition to REIl's famous five (5)
week first phone course—now third phote,
plus broadcast endorsement by correspond-
ence Only $16 00. Same famous guarantees
the residence course License or complete
refund Radio FEngineering [nstutute of
Florida, Inc, 135 N Pineapple Avenue, Sara-
sota Fla

Technical

Wanted engineer with or without announc-
g abiiity  fin Massachuset's station Box
P-217. BROADCASTING

Chief engineer—opening January 1964 Mid-
west 5 kw directional Good pay and bene-
fits tt matwre techniclan willing to assume
departmental responsibilitvy State require-
ments and references Box P-252. BROAD-
CASTING

Chief engrneer, « tucational tm. two milos
New Yurk Citv line no teaching ti:st phone

Fringe henehts Box P30l PROADCAST-
ING

Immediile opening for espernienced engi-
neer . Full know,cdge of transnutter with
working  knowlodge of studio  operation
Send full resume & references with imtial
response Replv to Box P-312 BROAD-

CASTING

Wanted: New Mevieo nas opening for chief
cnginede! announce: Send complete resun e
ahd salary requirements . KRSY  Boy 1481
Roswell New Mewsieo

Iimmediate opening for chief engineer for
~mual) market 5 kw davtumer Call James
Childre~- 586-2221 ®xlva. North Carolina

State of Nevada—communications specialist
§787-8459 B S degree in elcctrical engi-
neening plus 5 years experience 1n planning
and or admimistering two way radio com-
municJdtions systems or the equivalent Pos-
~esson of 4 valid «econd or first class radio
telephone operator’s license 1s also required
Career appointment—excellent fringe bene-
s cluding rot roment plan siek pat e
vacation lesve—group insurance Apply Per-
sennel Division, Carson City, Nevada

Production—Programing. Others

Need both experienced news director and
dj. Want mature voices, Good pay. Send
;i.ﬂpé' resume to Box N-.i85, BROADCAST-

'romotion manager—Adult
Coast mann market radmo station  Send
resurne with phote  Many benefits Salary
open Write P-323  BROADCASTING

Progran e ! cast

Wanted—FEaperienced promotion @ B
SN Watt (b b opesation i a major g d-
Mmest market  State experwenee, proof of
performance and 1eference~  Excellent op-
portunity for g sharp soung man weth, deas
Box P-331 BROADCASTING
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Production—Programing, Others

Coatinued

NYC area station seeks news director who
now holds responsible position in medium
to large news operation and who plans to
make broadcast journalism a career. Must
be top-notch writer with supervisory ex-
perience. Able to handle sizeable news staff.
Newspaper experience helpful. Send resume,
audition _materials and salary requirements
to Box P-336, BROADCASTING.

Sports director, some sales, and board
duties. Excellent play-by-play opportunity.
Send tape, resume¢ to KHAS Radio, Hast-
ings, Nebraska.

Newsman wanted immediately for local
news. Good salary. Contact C. L. Riley,
Phone office 796-7684, home 796-8732, WBRW,
Big Rapids, Mich.

Newsman—Wgie, am dial 1500, Xenia, O.
Write or call Dick Moran, Gen. Mgr.,, Don't
call collect.

‘WLLL, Lynchburg, Virginia need—Swing-
ing top 40 d-j. heavy on production and
jdeas—possible program director—Call Tom
Montgomery, 845-1418.

Opening for experienced copi' writer with
proven ability, male or female. Also have
opening for engineer with first class license.
ABC Network station in Ohio. Write WMAN,
Mansfield, Ohio.

RADIO

Situations Wanted—Management

Qualified to manage. Eight years experience
in am and fm. References, New York State
only. Box P-76, BROADCASTING.

Available—General manager with experience
—profit making proven record—well quali-
fied. Box P-128, BROADCASTING.

§15,000 buys veteran of 15 years combo
general manager-sales manager-chief engi-
neer with around-the-clock dedication to
your growth. Prefer nertheast or Florida.
Box P-235, BROADCASTING.

First phone man: Experienced in manage-
ment, sales, copy, production, programing,
news, music, c&w, top-40, popular, metro-
politan, farm, top audience rating. Present
income $750.00 per month plus. Prefer me-
dium or small market. Will consider buying
into a station. Family man, 45, sober, de-
pendable. Box P-250, BROADCASTING.

Announcers

San Francisco first phone personality avail-
ag]&. Interested? Box N-45, BROADCAST-
I b

Sports announcer looking for sports minderi
station, finest of references. Box P-T74,
BROADCASTING.

First phone announcer, 34, married. Two
children, Good experience. Steady, reliable,
prefer west. Box P-284, BROADCASTING.

Teen time tacit? Tap tip top, top time talent,
tried, true! Takes tall terms ($150). Try
Box P-291, BROADCASTING.

Announcer/writer, college graduate, mili-
tary completed, seeking position with ma-
ture, thinking station any where, but prefer
California, Florida or Pacific Northwest. Box
P-295, BROADCASTING.

Attention: Ohio major markets—I have ten
years solid years of radio-tv experience
with a major college BA degree in radio
speech to back it up. Seeking greater chal-
lenge. Am 31-married-cooperative-dependa-
ble-excellent work record-currently em-
ployed (present position 5 years)-comfort-
able with all formats (top 40 to good music).
Experience includes 2 years stereo-multiplex.
Not just record spinner but intelligent han-
dling of commercials-news-sports-plus inter-
esting interview shows-production abilities.
Best personal, business, credit references.
Good health—no problems—professional at-
titude. Will supply complete background in-
formation on request. No tapes, please. Per-
sonal interview onlg—my expense. Will
wait, if necessary, for right opportunity.
Box P-302, BROADCASTING.

Production Programing & Ofthers

Announcers—{(Cont'd)
Experienced country personality dj. Tape
photo resume on request, Box P-297,

BROADCASTING.

Continued

New ter/interviewer talks programs, in-

Top Northeast play by play man, air per-
sonality available s¢on. Southeast progres-
sive operation preferred. No top 40. Puleeez,
am single. Box P-305, BROADCASTING.

I'm a programeér and I'd like to make a
big winner of your medium market station
through sharp, sellable format programing.
My story is interesting. Box P-306, BROAD-
CASTING.

Young, stable jock with 3 years experience
wants more top forty or television experi-
ence, in medium or large market. Will re-
locate for best offer. Box P-307, BROAD-
CASTING.

Gal DJ, personable, news,
grams, writer, hard worker.
BROADCASTING.

Capable versatile announcer, newscaster,
disc-jockey seeks employment. Inquiries in-
vited. Box P-311, BROADCASTING,

womens _Ppro-
Box P-310,

First phone showman—6 years in the top 50
markets. College, draft free. Available im-
mediately. Box P-317, BROADCASTING,

Available immediately! Air personality with
top market expérience. Previously with
major top 40 chains and 50,000 watt adult
orfented outlet, First phone if necessary.
Box P-318, BROADCASTING.

terested only in permanent position with
future. 2 years experience, college degree
radio speech. Box P-316, BROADCASTING.

Professional, Top 40 dj. Heavy experience
in programing, music, production and news.
36. Single. No obligations. Devote full time
your station., Twenty years radio. Good
voice. No first phone. Employed. Good
references. Major or medium market pre-
ferred. All offers considered. Box P-335,
BROADCASTING.

Experienced in management, announcing,
programing, news, sales and copywritiing.
Know country, western and popular music.
Well qualified radio man, Excellent ref-
erences. Single, 37, San Antonio or vicinity.
Curtis Short, San Antonio, Oxford 6-0735.

Immediate, experience: copy, combo, tv, 5
years midwest, veteran, 25, single, BA Eng-
lish, desires dental college—nearby/in metro
area. Hours, salary open. Vitals on request.
What have you? Jim Stokes, Britton, South
Dakota, 605-HI8-2686.

TELEVISION

Help Wanted-—Announcers

First phone. Announcer. Disc jockey. Pre-
fer small market air work. Box P-319,
BROADCASTING.

Morning personality. Would like chance to
develop morning style. Multiple voices, pro-
duction. Presently top announcer, pd. Any
size market if offer is right. Prefer New
England, top 40, but good music also. Box
P-320, BROADCASTING.

DJ/announcer news. Reliable, experienced,
excellent voice. Working top rated medium
market, top 40—tight board—wants middle
road—or light top forty. Box P-323, BROAD-
CASTING.

Short on experience, long on talent, top 40.
Box P-327, BROADCASTING.

Top announcer needed. Possibility of some
live, some directing, but main emphasis is
on ability to interpret copy well. TV experi-
ence helpful but not required. If you think
your voice and delivery is top caliber, send
an audio tape, resume and photo to R. H.
Anderson, KVOS-TV, Bellingham, Wash.

Announcer with interest in on-the-air tele-
vision commercial work for midwest multi-
ple ownership operation. Send resume, tape
and picture along with salary requirements
to Box P-333, BROADCASTING.

Technical

Studio operator with 1st class license needed
immediately. Contact Mr. Joe Gill, Chief
Engineer, WIS-TV, Columbia, S. C.

announcer/deejay—Young, very
dependabie. with bright personality and
smooth voice. Strong ou commercials.
Knows and loves music. Not a prima donna
or floater. Willing to relocate. Box P-330,
BROADCASTING.

Attention

If you can find a better announcer, hire
him!! But listen to my tapes. I can give
you saleable news and sports. Also capable
dj with light sales background. Excellent
references. Consider all offers. Nine years
radio and newspaper experience. Call 213-
867-7785 any evening (or write Box P-332,
BROADCASTING).

Two technicians first phone and tv control
operator, maintenance and VTR experience
required. Contact R. Punzo, WRGB
Schenectady, New York.

Production—Programing, Others

News director. Eastern television station,
medium market requires a director who can
administer a small staff of reporters and
photographers, understand the impartial and
thorough reporting of news without com-
ment and who can appear on the air. Col-
lege background required. Box P-282
BROADCASTING.

First phone with mature announcing, in-
terested in getting into tv engineering with
stable organization. Desiring position along
iﬁ%—east coast. Box P-334, BROADCAST-

Experienced announcer, 1st phone. Write or
call WBAR, Bartow, Florida.

Technical
Skinny, hungry southern po-boy has P3
everything and screwdriver Box P-287
BROADCASTING.

Production Programing & Others

Experienced, authoritative sportscaster de-
sires relocation, college graduate, complete
sports background (player-coach-play-by-
play), strong on sports knowledge, smooth,
lively delivery, extensive radio experience
(all phases), tape, resume, references. De-
sire midwest. Box P-258, BROADCASTING.

News editor. Extensive news, publications
background. To metropolitan market with-
out air work. Mature. Box P-280 BROAD-
CASTING.

Wanted: Experienced producer-director or
producer-director-announcer for top one
hundred market, Southeast. Send complete
information, including picture, to Box P-286
BROADCASTING.

TV director trainee with some experience
for large Eastern market. Send resume to
Box P-322, BROADCASTING.

Charleston, South Carolina TV station needs
artist. Require excellent freehand lettering
and imagination. Send samples and resume.
Box P-324, BROADCASTING.

TELEVISION

Situations Wanted—Management

Ramrod. Operations. Thoroughly exper-
ienced. Not a faker. Immediate. $750 firm.
Box P-285, BROADCASTING.

Top rated regional sportscaster with solid
management, sales, production board and
on-camera television background. Family
man, college degree, excellent work record
and best references. Age 29, Mickey McCoy,
3411 Concord, Amarillo, Texas, FL §-3088.
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Sales—(Cont’d)

Wanted: An opportunity in tv <ales  Eight
yeiats fvoexpernience includes Producer-di-
1ector production director promotion man-
aet BA (Specech & Businessy M S «Radio-
TV degrees Marwed Al geferences exe-
cellent Boyw P-314 BROADCASTING

Announcers

Radro announcer—continuity wiiter College.
Lhike to opportumty after hohiday« Box P-203
BROADCASTING

Technical
First phone v can switch George Daven-
port 413 McCoskry, Sagmaw, Michigan
Phone 1-317-755-3504.

Production—Programing, Others

TV news dlrector in mechun market Now
top-rdted  newscaster m mals mdarket
Thotoueh 1eporting wriing, hlnang exporis
ence  §550 munnnum Box P-135. BROAD-
CASTING

Rids show . tried and proven brand new
show For VTR phone 213-332-3398. Box P
27, BROADCASTING

Young man.—FPresently ETV trathie direeton

Seek position with  advancement  possi-
bilites Famubiar with continuwity  trathic
mogramming  and scheduling of facilities
Box P-28% BROADCASTING

Producer-director-10 vcars televinion exper -
cnce Soeking permanent pos.tion Marred
3 children Arvatlable immediately HIAN
P.288 BROADCASTING

No glowing phrases

sharp poliched news
cneed  tadio tv news dn Wiite call
Nk Laurr 2258 Empress St WA 2.4038
North Sacramento, Culif

Production director of an afl-color ~tudio
looking for a station that hikes to do more
than news. weather. sports and an vecasional
remote Will consder director or A D pos.
tions in right market Married. M S degie
'll'{vg references. Box P-315. BROADCAST-
NG.

just hard w rk and
presentation® Experi.

FOR SALF
Fquipment

GE XT-1A 1 kw am ttansmitter. Robinwon
turntables. Rust remote control equipment
4X500F tubes, Wollensack T-1500 tape re-
corders staté condition and price. Box P-50.
BROADCASTING.

Two (2) Stancil-Hofman minitape M-9
portable tape recorders. with battery
chargers and carrying case. Less than two
months old. Write Box L-170, BROAD.
CASTING.

ITA I kw fm-Subcartier generation—lhimiter
H P FM Monitor- 8 Bav Antenns Bes
P-203 BROADCASTING

GE. TT-24. UHF. 100 w tranumitter Write
Box P24, BROADCASTING

Three (3) Blaw-Knox 200 ft ~elf-sunportng
‘owers 24.v 1N excellent condib.n P O B
573 Vidalta. Georgia

UHF | kw conunental transmatter. modified
for (olor. presently tuned for Channel 18,
Offering does not include the filter-plexer
Transmitter 1n excellent conditfon—$9.300 00
Contact J W  Robertwon. Chief Engineer,
WLEX-TV. Leximgton, Kentucky

Television/radlo transmitters, cameras, mi-
crowave, tubes, audio. monitors. Elecurofind
440 Columbus Ave., N.Y.C.

RUCA BTF-IB 3 kw fin transmitter with 2
crastals and 1 set of used tubes These
units were damaged m a flood and are
salvage only. Submaut bids to J. Lee HIill
Claims Service, 518 Guaranty Bulding,
ICQQGC:M Rapids. lowa before February 1,

60

FOR SALE
F.qili;)mem (« 't:m'db

(12) Twetve-200 foot self ~uppcinng radiv
towel~—very reasonabie Inquire P O Box
2133, Woodbridge., N. J or call 634-042
Ated code 201

Xmission Line; Teflon insulated, 1%* rigid,
815 Ohm flanged with bullets and all hard-
ware, New—unused, 20 foot length for
$40.00. Quantity discounts. Stock list avail-
able. Sierra-Western Electric, 1401 Middle
Harbor Road, Oakland 20, California, Tem-
plebar 2-3327.

WANTED TO BUY

F.(iuipmenl

Wanted: 2 RCA TP-16 film projectin~ or
equivalent—used Goud working otder Alvo
interested an othet protessional v equy
ment Send detatls to Box P’-237 BROAD-.
CASTING

230 walt or more low power tm transmitter
purchased within las<t 6 to 1o vears i good
condition, and lhicensable by FCC New
monitots tearsmiitter . ad - [ an®onna
ewithout towerr Tell us what vou have aiud
prive  Witte Rox P-289% BROADCASTING

Two used tape recorders—Betlant Magne-
cotder  ete Ten-ineh 1ecls wortkimg oonda-
tion  Send detatls to Chief Engineer, WOTCO
New Brunswick, N

BUSINESS OPPORTUNITY

Highly espentenced und successful large-
market operator wishes to contact pelsons
interested i fornung anvestment group to

acquite broadeast  properttes Bos  P-309,
BROADCASTING

INSTRUCTIONS
FCC first phone license preparation by
correspondence or in resident classes.
Grantham Schools are Jocated In Los

Angeles, Seattle. Kansas City and Wash-
ington. For free 44-page brochure write
Dept. 3-K. Grantham Schools, 3123 Gillham
Road., Kansas City, Missouri.

Elkins training now in New Orleans for FCC
First Ciass License in 6 weeks. Nationally
known for top quality theory and labora-
tory instructions. Elkins Radio School, 333
Satnt Charles, New Orleans, Louisiana.

Be prepared. First class FCC license in
six weeks. Top qul.uli theory and labora-
tory training. Elkins Radio License School
of Atlanta, 1139 Spring St, N W. Atlanta
Georgia.

FCC first phone license in
Guaranteed instruction in
laboratory methods by master teachers.
G.1. approved. Request free brochure.
Elkins Radio License School, 2603 Inwood
Road. Dallas, Texas.

six weeks
theory and

Elkins Radio License School of Chicago—
Six weeks quality instruction in laboratory
methods and theory leading to the FCC
First Class License, 14 East Jackson St
Chicago 4. lllinois.

Announcing, programing, console operation.
Twelve weeks intenstve, practical train-
ing. Finest, most modern equipment avali-
able. G. 1. approved. Elkins School of
Broadcasting, 2603 Inwood Road. Dallas 33,
Texas.

san fFrancisco’s Chris Borden School con-
tinues top placement record Proven 1st
phone and “"mudern” sound Illustrated bro-
chure 259 Geary St Next class Junuaty 13

Save time! Save money! Come to beautiful,
warm and sunny Florida and get your FCC
first class hcense 1n just five (5) weeks!
Full resident tuition only $295.00. License
or complete refund Free placement. Radio
Engineering Institute of Florida. Inc., 13§
N. Pineapple Ave ., Sarasota, Florida.

INSTRUCTIONS—(Cont’d)
programing, first phone, all
Thorough. intensive
Methods and results
proved many e~ Free placement serve
e Alliedt Tedhnical Schouv ~ 207 Madi-
« Merr phis Tennessec

Anneuncing.
phases electrunics.
practical training

Since 1%46. Original course for FCC first
phone operator license In six weeks. Over
420 hours instruction and over 200 hours
guided discusaion at school. Reservations
required. Enrolling now for classes starting
January 8, March 11, May 13. For informa-
tion, references and reservations, write Wil-
liam B. Ofden Radio Operational Engineer-
ing School, 1150 West Olive Ave. Burbank,
Californmia.

Special accetertated fiist phore pleparation

avallable at lLos Angeles Division of
Grantham Schools. New classes begin
January 13. March 16, and May 18 Lab

training and advanced electronics avallable
after first phone course to. those who wish
to contihue. For free brochure. write: Dept.
3-B. Grantham Schools. 1505 N Western
Ave , Los Angeles, Calif. 30927

Train now in N.Y.C. for FCC first phore
license. Proven methods, proven results.
Day and evening classes, Placement assi<t-
ance, Announcer Training Studios. 25 W
43rd, N. Y. OX 5-9245.

Intensive thirteen week course in announc-
ing. control board operation. production,
news and copy writing. All new and most
modern equipment, facilities. Graduates
enter first jobs with confidence P L
Hughes, Director. Broadcasting Institute of
America, Inc., PO B. 5332], New Otleans 50,
Louisiana.

Ist ticket class . . . 6 week course recident.
or correspondence Live and study In
Denver, Colorado. The greatest! Write for
bulletin  Next restdent class starts Junuary
13. Signal Broadcasting, 43! W Colfax
Denver. Colaorado. 80204 Al announcing,
station operations course an t TV production.

Amerlca’s ptoneer. 1st 1n broadca-ting since
1934. National Academy of Bruadcasting, 814
H St. NW, Washington 1, D C

FCC License in six weeks. To°al cost $300 00,
radar endorsement included Reudent class
only Your opportuntty in Space City. Hous-
ton Institute of Electronws 852 M and M
Butlding. Houston, Texas Next class Jan-
uary 13th.

Pittsburgh, FCC first class " success-proven’
accelerated cour-e now 1n Pit'sburgh Day
or evening Free placement For brochure,

write American FElectronics School, 415
Smnllhﬂeld St. Pittchurgh 22 Pa Phone 281-
54

MISCELLANFOUS

Sqlesmen’s planning and e t.ng ~\~tem.
Best yet Year's supply tor coee et 827
plu~ postage or send check we prepay.
Satisfaction Ruarantevd  Exec-u-plan Box
241. Latehfield. Ihnois

30,000 Professional Comedy Lines! Topical
laugh service featuring deejay comment
introductions. Free caulo{’_ Orben Comedy
Books, Atlantic Beach, N.

Need help? 1000 Super dooper hooper
scooper one liners exclusive in your mar-
ket. Free sample. Lyn Publications, 2221,
Steiner St., San Francisco.

4:30 feature repai*~ with the
actual voices of the newsn.aker~ on ton
national and international stories Pertect
partner to compliement sou: ~parkling local

Two dally

coverage—dmty tape via ouaiz maill <pecial
delivery. Peuk listener reaction—low cost
Let us Join dour team  W:e Bouxw N-61
BROADCASTING

‘*Broadcast Comedy" a free publication
available 1o disc jockeys doing lLight comedy.
Write, including call  lette: . Show-Biz
Comedy Service Dept BC 65 Parkway
Court, Brooklin, N Y 11235
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RADIO

Technical

Help Wanted—Announcers

WANTED!
MORNING MAN
TOP
MAN
FOR
TOP
CITY

Outstanding morning
man for top ten mar-
ket needed by large
multiple-owner. ldeal
working and living
conditions. Great op-
portunity with 5 fig-
ure salary to stort,
RUSH tape, resume
and all pertinent in-
formation in confi-
dence to Box P-277,
BROADCASTING.

RADIO—SOUTH

B8ig Power Reglonal ndds three-expands staff
within southern chain. Top Pay for talent-erea- *~
tivity-ability, Werk and Earn, No fofty-hour
specialists, heginners, floaters, bad_ habits. Im-
mediate hiring=—000d opportunity, Choosing from
any of followinip: SALESMAN/ANNOUNCER
either or both, NEWSMAN/ANNOUNCER
either or both, NIGHTTIME TOP (00 AN-
NOUNCER/WITH FIRST CLASS (ro main-
tenance). TOP ANNOUNCER WITH Ist CLASS. =

OPPORTUNITY.
Box P-281, BROADCASTING

TTTTITITTITITL

Experienced, Entertaining
Morning Radio Personality

Onc of the nation’s leading quality
music stations in the top 15 mar-
kets invites your application. Au-
dition tape must be representa-
tive of actual air performance.
Tape should be accompanicd by
brief personal and professional
resumme and rceent photograph.
For outstanding talent, slation
will offer top scale in the market
or higher.

Box P-329, BROADCASTING

00000000000 PCOCRINOOOOYS

GAL DJ’s
I WANTED

If your voice makes the monitor weather gal
sound like Whistler's mother, . . . Get in
touch with me fast! Looking for girl D]s
with sultry voices for new innovation in

CHIEF ENGINEER

for midwest group operation. Must be
experienced in UHF, VHF, AM, FM
AND Microwave. Broad knowledge of
station construction, technical budgets,
FCC rules and personnel administration

essential. Send resume and photograph J
to:

Box P-298, BROADCASTING

FOR SALE—Stations

--.-.---m- ----.....-M-..

5 KW MAJOR MARKET

Mid-East Daytimer

509, ownership for sale, option to pur-
chase other half, you manage and op-
erate. Present owner has other interests.
Your investment to be used entirely for
working capital.

Box P-308, BROADCASTING
e e e e e e T e

AT ERTEEErTE]

2" l.u.i'-'--.l'I.- ry

THE PIONEER FIRM OF TELE.
VISION AND RADIO MANAGE-
MENT CONSULTANTS
ESTABLISHED 1946

Negotiations Management
Appraisals Financing
HOWARD S. FRAZIER, INC.

1736 Wisconsin Ave., N.W.
Washington 7, D. C.

To buy or sell Radio and/or TV proper.
ties contact:

PATT McDONALD CO.

P. 0. BOX 9266 - GL 3-8080
AUSTIN 56, TEXAS

; VERY BEST WISHES FOR

THE HOLIDAY SEASON

:
JACK L. STOLL & ASSOCIATES 2
6381 Hollywood Blvd. A

Los Angeles 28, California s

Helen Clark
SNELLING & SNELLING
917 Washington St.—Wilmington,
Delaware

TELEVISION

Help Wanted—Announcers

FLORIDA

Florida metropolitan VHF station needs
strong air petsonalmes for commercials and
flash or news. This is an unlimited oppor-
tunity for an experienced, seasoned TV per-~
sonality, Please deo not apply unless you are
experienced and GOO

Box P-296, BROADCASTING

broadcasting! Call Bob Michael, WNOW
BRI MBI
York, Pennsylvania. Phone 47-1049, ' DI
gonr'nl. sinﬁle dayftimle,l $1'§gm t;;ms
out medium profitable
Announcers-Sules Fla. metro fulitime 240M  terms
Positions open—coast to coast, 125 offices S. E. metro race 275M  29%
to serve you. Send tape and resumes fo N.E. Top50 daytime  400M 29%

buying and selling, check with

CHAPMAN COMPANY inc
2045 PEACHTREE RD., ATLANTA, GA. 30309

Employment Service

The leading company for the

recruitment and placement of:

BROADCAST PERSONNEL
Agency
527 Madisan Ave.
New York City 10022
SHERLEE BARISH, Director
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Continued from page 57

Mount Carmel, Ill. Estimated construction
cost $9,945; first year operating cost $8,000;
revenue $10,000, Applicant is licensee of
WIZZ Streator. Ann. Dec. 24

Urbana, I11.—The Illini Publishing Co. 103.9
me, channel 280A, 3 kw. Ant. height above
average terrain 78 feet. P. O, address c/o
Paul McMichael, 620 East John Street, Cham-
gaign Tl Estimated construction cost $11,-

20; first year operating cost $13,330; rev-
enue $12,000. Applicant owns WGPU Urbana.
Ann. Dec. 20.

St. Matthews, Ky.—J. W. Dunavent. 103.1
me, channel 276, 3 kw. Ant. height above
average terrain 144 feet. P. O. address
Pennsylvania Avenue, Eminence, Ky. Es-
timated construction cost $26,919; first year
operating cost $50,000; revenue $50,000, Mr.
Dunavent, sole owner, also owns WSTL
Eminence, Ky. Ann. Dec. 20.

St, Louis—Apollo Radio Corp. 107.7 me,
channel 299, 81.6 kw. Ant. height above
average terrain 382 feet, P.O. address Box
391, Houston 1. Estimated construction cost
$31,344; first year operating cost $42,000;
revenue $36,000. Principals: J. T. Trotter
(65%), Ronald G. Schmidt (20%) and Joseph
L. Brown Jr. (15%). Apollo owned KARO
(FM) Houston until last June; it now owns
but is selling KBCO(FM) San Francisco.
Ann, Dec. 24.

Jacksonville, N. C.—Onslow Broadcasting
Corp. 1055 me, channel 288A, 3 kw. Ant,
height above average terrain 120 feet. P.O.
address Box 771, Jacksonville. Estimated
construction cost $14,332; first year oper-
ating cost $7,500; revenue $5,000. Applicant
12:; licensee of WINC Jacksonville. Ann. Dec.

Existing FM station
APPLICATION

WMBD-FM Peoria, I11.—CP to change fre-
quency from 92,5 mc, channel 223, to 93.3
me, channel 227, inerease ERP from 27 kw
to 36 kw, increase ant. height above average
terrain to 562 feet and install new ant.
Ann. Dec. 20,

Ownership changes

ACTIONS BY FCC

KNBB(FM) Newport Beach, Calif.—
Granted assignment of license from James
D. Higson (100%), d/b as Newport-Costa
Mese Broadcasting Inc., to Philip ¢. Davis
(100%), ir/as Success Broadcasting Co, Con-
sideration $34,750. Mr. Davis is salesman.
Action Dec. 20.

KSRF(FM) Santa Monica, Calif.—Granted
transfer of control of licensee corporation,
Pacific Ocean Broadcasting Ine.,, from
Pacific Ocean Park Inc. (80%) to parent
corporation, Pacific Seaboard Land Co.
(80%). No financial consideration involved.

WHCN(FM) Hartford, Conn.—Granted
transfer of control of licensee corporation,
WHCN Inc,, from Concert Network Inc. to
Leonard M. Salter, receiver. No financial
consideration involved. Also see WBCN(FM)
Boston and WNCN(FM) New York actions
below. Action Dec. 20.

WTOP-AM-FM-TV Washington and WIXT-
TV Jacksonville, Fla.—Granted transfer of
control of licensee corporation, Washington
Post Co., from Philip L. Graham, deceased,
to widow, Katharine Graham. No financial
consideration involved. Action Dec. 20.

WOKC Okeechobee, Fla.—Granted assign-
ment of license from Sugarland Broadcast-
ing Co., owned by Frank Denmead, to
Okeechobee Broadcasters Inec., owned by
Charles and Muriel L. Castle (48%), Willlam
A. and Callie M. Stokes (40%) and Sugar-
laand (4%). Consideration $24,000. Action Dec.
18.

WGAA Cedartown, Ga—Granted assign-
ment of license from J. Franklin Proctor
(100%) to Werner E. Wortsman, Otis A.
Brumby, Robert D. Fowler, Lucia R. Smith
and Myrna N. Whitaker (each 209%), tr/as
Cedartown Radio Inc. Consideration $100,-
000. Messrs. Wortsman, Fowler and Whi-
taker each have interesis in WBLJ Dalton
and WLKB Decatur, Ga.; all applicants
except Mr. Brumby have interests in small
Georgia newspaper; Mr. Brumby is law
student. Action Dec. 20.

WSNT Sandersville, Ga.—Granted transfer
of control of licensee corporation, Radio
Station WSNT Inc.,, from James R. Denny

(FOR THE RECORD} 61



3 to executnrs of estate  No nnancildl
consideration anvolved. For other iniforma-
*1on see WJAT Swainsboro, Ga Action Dec.
1

WJIAT Swainsboro, Ga.—Granted transfer
ot control of licensee corporation. Radio
Statjon WJAT Inc., from James K. lenny
1500 1 to 4. Wilham, Jehn F. and ollie .
Denny, Mary (., Rhodes and Thomas M.
Evans, executors of estate af Jumes R.
Denny, deceased No financiil consrderation
mvolved Abo see WSNT Sandersville and

WHBRO Wayvnesboro, both Georgia Action
Dec 19
WHRO Waynesboro, Ga.—Granted trans-

fer of control of WJAT Inc., parent come
pany of licensee. Radio Statien WHRO Inc.,
from James R. Denny (5071 to execuilors
uf estate No financial consideration  in-
volved For other information sce WJAT
Swainsboro, Ga Action Dec¢ 20

KSNN IPocatetto, Idaho—Granted transfer
of control fo licensee corporation Pocatello
Broadcasting Co,, from Francis J. Riordan
8y ' to Daniel C. Libeg and Tom Thomp-
son  «each 07 Consideration  $45.000.
Messis Libeg ind Thompson are cmployes
ot KSNN Action Dec. 18

WRUN(FM) Boston—Granted transfer of
control of licensee corporatiun, WRUN Inc,,
from Concert Network Inc, to Leonard M.
sabtter, recener  No financial conaderation
mvolved  Also see WHCN(FM1  Hartford,
Conn. and WNCN/FM)1 New York grants
Action Dec 20

WMBC Macon, Mis, —Granted assignment
of license from Frederick A, W. (%0 1 and
Janola 13, 10 1 Dawas, tr as Radio Macon
Inc., to J. W, Furr «low 1+ Consideration
§11 849 Mr Furr s businessmiun and past
troadeaster Actuion Dec

“KCUR-FM Kansas City, Mo, -Granted a--
signnment  of hicense from University of
Kansas Citv to The Curators of University
af  Missouri. Grant constitutes merger of
twa ~chools No financial consideration in-
valved Universits of Missourt 1s hicensee of
"KOMU-TV Columbia. Mo Action Dec. 20

WNUN(FM) New York—Granted transfer
of control of hcensee corporation WNOCN
Inc, 1rom Concert Netwotk Inc., to Leonard
M. Salter, receiver No financial considera-
tion anvolved Also «we WHCN«FM» Hart-
ford. Conn . and WBCN(FM» Boston grants
Action Dec 20

WKIX-AM-FM Raleigh, N. (.
tran~fer of control of licensee corporation
WHKIX Broadeasting Co, from Hugh ¥
lolder, Janmes G. W, MacLamroe and Ralph
C. Price 'each 33", 71 to Mr. Holder <3071
and WIST Inc. (70 ) Consideration $552.500
WIST Inc t~ owned by Hendetson Belk and
1€ litensee of WIST-AM-FM Charlitte N C
Action Dec. 20

G anted

wins banville, Pa.—-Granted assignment

at hievnse from Williame Emert (90 (1 and
Dean Sharpless (1077 ). d b as  Montour
County  Broadcasting  Inc.. to Montrose

Broadcasting Corp., nonstock corporation of
which W, llouglas Roe 1= president Con-
stderation 35,0000 Asvignece 15 licensee  of
WPEL-AM-FM Montiose, Pa Action Dec 19

WYNN Florence, 8. . —Granted transfer
of control of hicensee corporation, WYNN
Inc., trom Jee Speidel Tl (196 1 to Spelded
Rroadeasters Ine. 199497 ) No financisl con-
sideration mvolved Action Dec 21

KESMHYMEM)
daxgnment  of

Port  Arthur, Tes.—Granted
hicense from Henry  hiehl
e 1 b oas Trniangle HBroadecasting Co.,
to Larr H. Farmer and Withs Comeaux
each 5071 tr as company of same name
Consideration 810000 Mr Farmer 1~ part
owner of electromies fitm: Mr Comeausx 1s
half owner of counstruction company  Ac-
tum Dec 14

WOVE Welch, W, Va.—Granted asmignment
ot hcense from South C. Besins (100 1 4 b
ar Mebowell County Hreadcadting Co., 1o
Kenneth J, Crosthwait (68337 ). Harry T.
Burn (16667 1. Tommie Brown and George
G. Fulcher teach 75 ). tr as WOVE Inc.
Consideration $18.500 Mr. Crosthwait owns
8 of WHBT H.rrmiman, Tenn . other three
principals are businessmen. Action Dec 19

APPLICATIONS
KWRY Scottsdate, Ariz. Seek- transfer
of control of hcensce corpotatinn sScottsdale
Broadcasting Co., fiom Jehn ¢, Cox Jr. and
virginia L. Cox 1o Thomas B, Sweeney In-
vestment Co. and Community Broadcasting
Inc.: Scottsdale 1~ T0 owned by Arszona

62 (FOR THE RECORD!

Arreasters Ino, which Ul s 6hey

vwited by Mr and Mis Coxn Sweeneny In-
rextment and Communi'y Bioadceu-Uing are
each buying 50 , of Con o ok Sweenel
Investment s 680 cwnod by Thomas H.

sweeney and the major tv owner of Cumn-
munity  Broadcasting. licensee of WKWK
Wheehing, W Vi, s Lewis W, Dickey:
Swedney  Investment owns 13 of Com-
mumty  Boadcasting  Consderation 876,502,
Ann Dec 23

KTLA(TY) Los Angeles— Seeks  as<ign-

ment of hicense from Partamount Televinion
Productions Inc,. subsidiary of Paramount
Pictures Corp., ta Golden West Broadcasters
(BROADCASTING Nav 41 ouwnecd by Gene
Autey, Robert 0. Revnolds, Llovd Sjgmon
and others Conswderation $12 000 iy Golden
West owns KMPC Lox Angeles KSFO San
Francisco . KVI Seattle and KEX-AM-FM
Partlind, Ore  Mr Autry with other as-o-
clates  owns KOOL-AM-TV  Phoemix  and
{((IL[)-AM-T\' Tueson  toth Arizona Ann
Jee I

WO Deland, Fla,—Sed ks awaignment of
Ircense from Brian E. Tolbyv, receiver. to
Shom Broadcasters Inc,, owned by Mr Tal-
by, Ralph R. Ckaston uand lames W, Lea
teach 33t v Consideration £32732  Mr
Tolby was WOOO ~tation muanager until ap-
pomted receiver  Mr Clavton 1s attorney.
Mr lLaa v WOOO program director Ann
Dee 23

WMOP-AM-FM Gcala, Fla.—Necks awgn-
ment ot heense fremn Andresw B Letson to
WMOP Inc., owned by James E. Kirk Jr.
AL Consideration §155 00 M Kirk s
'\.\'.\I()l’-A,\l-F,\l gencial i ager Ann Dec

KUAM-AM-TV Agana, Guam—-Sceks
transfer of control of Jicensee corporation,
Radiv Guam, from ['hilip Berg (1007) to
Pacific Broadcasting Corp. (1007), owned
by H. Scott Killgore. Consideration $650.-
K Mr Killgore 1< majonty owner of
KUDL Fanway, Kan snid KALI  San
Gabriel KOFY and KUFY(FM) San Mateo
.S:d }éE(‘('IT\'l El Centro. all Calif Ann.

o (3

WLI'G LaNalle, 1.
contiaol  of  licensee  corporation,  LaSalte
County Broadcasting torp. from Peter
MHler 948 1 to The Darly Past Co. (W98 )
wholly owned by Mr Ml No tinancial
conrderation involved Al ~ee KAWA
Waco-Marhin - Tex | application helow Ann
Dec 23

Sceks transfer of

KHAK-AM.FM Cedar Rapnds, lowa Soks
assignment of license from Northland Broad-
casting Corpr,, owned by Kingslev H. Mur-
phy Jr. and Carrell E. Cranford, to Agruss
Breadceasting Inc, owned by Nathan Agruss
and Jordan E. Ginsburg  each 50 ) Con-
~ideration $1H 0O Messr~ Agruss and Gins-
burg are local busincssmen Ann Dec 23

WKLX Parls, Ky —Seeks
leense from David L.
PParis-Bourbon County Broadcasting Inc.,
owned hy J, M. Alverson Jr., sSanford A
Alverson and Robert I8, Worthington (each
33 1y ) Consideration $36 000, Messrs, Ale
versan have interest an Pares Daly Entere
prise. Mr Warthigton i~ newspaper -~ ad-
vertising manager Ann Dec 19.

WREPL Charlotte, N. ¢
of CP from Risden A Lyven W Voice of
Charlette Broadcasting Co.. owned by Mr
Lyvon 60 ¢ €0 Curns Sigmaen 20 ) Har-
vev R Laughter (1357 o and €. B. Sigmon
63 1 Asagnment 1~ merger of Mr Lyvon
with group which had contlicting apphica-
tion for ongmal CP Ann Dec 24

assignment of
Krause. receiver, to

Sce ks assignment

KAWL Waco-Marlin, Tex., Secks transfer
of contiol of Lieensee carporation. M-L Ra-
dio Inc., from LaSalie County Broadcasting
Corp. to The Daikly Post Co, hoth firms are
owned by Peter Mulker. No financial con-
<sideration molved Al<o ~ee WLPO LaS.lle
L. application above Ao Dec 23

WEMP-AM-FM Milwaukee —Seeks acquisi-
tion of poxitne control of licenseye corpora-
nan Miiwauker Hroadcasting Co., by
Arthut M. Wirtz 1535 after transfer. 445
bhefores through  purchase of stock {rom
Hugh K. Borce Jr. 4 » Conadeération $45.-
M Ann Dec 10

Hearing cases

INITIAL DECINSIONS
s Heating Examine: Herbart Shatfman
issved nanial docision leckmg toward grant-
mg appheation of Norti. Atlanta Broadcast-
ik Co for new AM 1 North Aclanta. Ga..

M dal oas 1 stehs oM e P ton n

BB Ko 5 KW buLt acr v poacs o onoof apph-
cal on ~ccking nighttiime aopeatiun Action
Dec 23

e Hoating Examuner Elzanetr ¢ Smith

vsucd mitial decimon looking “ovwaid grant-
ing apphcation of WAEB Broadcasters Inc
*omciedse dartime power of WAERB Allen-
twwn Pa on 79 Ke from 30w te 1 kw
and stall new DA fol davt e usc gt new
trans  ~ite. contnuing nigl tt.me operation
with 1 kw., DA, from pre<en” tran- ~ite.
conditianed to precluding presunrise opera-
tion with davt facil = ve wencing  final
docision an Doe 14419, Actior, Dee 20

OTHER ACTIONS
s Commiission sent letter sy counsel for
KRLA Pusadena Calif |, heense renewal of
which was~ deried March 13 1962 and on
August 7. 1962 staved (40 dad -~ outcome of
court appeal in which comn «ston was af-
tirmed Action Dee 20,

s Commission extended tir e from Jan 3
to Feb 3, 1964, to tile comr ens and from
Feb 3 to Aprid 3 for rephes .o orulemaking
proceeding on amendment of Purt 3 of TV
tules to authonize use of atrborne TV trans.
New dates coincide with revisea tiling dates
in matter of fostering expanded u~e of UHF
television channels. so two pricecding~ can
he correlated insofar as mas e necessary
or advantageous n adoption f gllocation
plan and a-<signment of ciannels Actim
Dee 18

s By decrsion, commissaor
g~ and conclusions of Dec 27
plemental inial decision and (1
application of R MceAliccer
on 1330 ke 5 kw-D. in Ode-~: Tex and
D dented for default apphicd n of Wee-
ern Broadeasting Ca for <ar o Sacihities wich

wdopted tnd-
1462 ~up-

denied
new AM

S0 Kw Action Dec. 18

s By arder, commissaon exvended tine
from Jan 3 to Feb 3, 1uai 10 file com-
ments and from Feb 3 -y Apnl 3 for

teplies, in matter of fostering expanded us<e
of UHF television channels 1 orovide suffi-
cient tume for ~tudy and ~ubir 1«v10n of con -
ments on alternative as<ant en® plan pro-
posed by National Associa*. . of Educa-
tional Broadc.dsters. Action De. 18

s By miemorandum opin or oand rder,
catuniis~ton demied petittons and notions by
Storer Broadea-ting Co ABC Rnoh Real-
v Co and Ponn Trathe Co 2ar teconsideras
tion and <tav of pormion of Iy 3 report
and order in Doc 13981 wn et assigned TV
Channel *3 1o Cleartield, Pa  In view of

commisston ~ dental of VHF drop-n o at
Johnstown Pa  reasons uzzZed tap reeonn-
~tderation n rocceding no longor  o\ast.

Commissioner Ford issued ¢omourning ~tate-
ment i whichh Commissimer Hyde wmned:
Conimisstoner Cox ssued <eny ate concur-
rmg statement Actron Dee (13

s By thud niemorandun o non and or-
det commission dented peti.ans for tecons

sideration and  disnussed  as ant petition
for ~tad fhled by Commun v Telecasting
Service (WARI-TV [ch 57 Banger e,

directed to March 13 action s .¢l a~vigned
channel 7 to Baneor for con n ercial use and
channel ®13 fo1r noncommerce. sl educational
use in Calais, Me Action Dee 13

s Uomimission proposed rev so¢d commer-
cial TV applhication form to ~cquiie applhi-
cants to ~tate what efforts 1 ev nave made
o ascertain audience needs and  interests
of commumties and mannes 1 Which they
are meching orantending to meet then and
~cheduled oral proceeding in » atter before
conn misslon en bane on Feb 17 Action Dec.
18

Routine roundup

ACTIONS BY REVIEW BOARD

A Granted petinton by € M Tavlor to e x-
tend time to Dece 30 to respond o Holston
Broadcasting Corp petition "o enlarge 1~~ues
in proceeding on apphcations lor new AM

~tations in Blountville and  Elizabethton,
respectinels bath Tennessee Act on Dec 23
B Granwed pettion by Rhinewander Tele-

vision Cable Corp to extend tir.e to Dec 30
o file exceptions to mitial decision in pros
cecding  on applicanon  for  new AM in
Rhinelander. Wi~ Action Dec 23

s Granted petitvion by Valpa'.a.~o Broad-
casting Co to extend time to Dec 24 to hle
exceptions to 1nihial decision 1n preceeding
on apphication and that of P vtor County
Broadcasting Co  for new AM <tations :n
Valpararco Ind Action Dec 20

@ Scheduled oral argumen* for Jan 21,
1964 1n pnoceeding on AM applications of
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Salem Broadcasting Co. (WJBD), Salem,
and Leader Broadcasting Co., Edwardsville,
Izagth Illinois, in Docs. 14635-6. Action Dec,

# Denied petition by the County of Rock-
land, N. Y., for leave to intervene in pro-
ceedings on applications of Rockland Broad-
casting Co, for new AM in Blauvelt and
Rockland Radio Corp. and Rockland Broad-
casters Inc. for new stations in Spring
Valley, both New York, in Docs. 14510 et al,
Action Dec. 19.

ACTIONS ON MOTIONS

By the Office of Opinions and Review

s Granted request by Blue Island Com-
munity Broadcasting Inc., Blue Island, Ili.,
to extend time to Jan. 6, 1964, to file replies
to exceptions and supporting briefs to initial
decision in proceeding on FM application,
et al. Action Dec, 18.

By Hearing Examiner
Chester F. Naumowicz Jr.

m Pursuant to agreement reached at Dec.
18 conference in proceeding on AM applica-
tion of Denver Area Broadcasters (KDAB),
Arvada, Colo., scheduled certain procedural
dates and ordered that hearing shall re-
convene on Jan. 28, 1964. Action Dec. 18.

BROADCAST ACTIONS
by Broadcast Buteau
Actions of Dec. 23

WITV(TV) Jackson, Miss.—Granted Ili-
cense covering installation of aux. trans. and
ant, at old main trans. site.

. KING-TV Seattle—Granted license cover-
ing use of ol main trans. as aux. trans. at
main trans. site.

KBES-TV Medford, Ore.—Granted license
covering change of type trans.

KCKT(TV) Great Bend, Kan-—Granted
license covering replacement of ant. and
transmission line.

¥ Granted licenses covering changes for
following: KING-TV (main trans. and ant,)
Seattle; WITV(TV) Jackson, Miss.; KFBB-
TV Great Falls, Mont.. KVKM-TV Mona-
hans, Tex., KTVH(TV) Hutchinson, Kan.;
WOLE-TV Aguadilla, P. R.; KNOP-TV
North Platte, Nebr.; WCBS-TV (main trans.
'Eljnd ant. and aux. trans.) New York; condi-
ons,

Actions of Dec. 20

WCBS New York-—Granted renewal of
license for AM and aux; without prejudice
to such action as commission may deem
warranted as result of final determinations:
(1) with respect to conclusions and recom-
mendations set forth in report of network
stud{ staff; (2) with respect to related
studies and inquiries now being considered
or conducted by commission; (3) with re-
spect to pending antitrust matters relating
to CBS and (4) with resg;ect to application
of Sec 3.658(a) and (e} of commission’s
rules to certain amendments to affiliation
contracts proposed by CBS.

B Granted renewal of licenses for follow-
ing: WHIL Medford, Mass.; WLOB Port-
land, Me.; KUTY Palmdale, Calif.

WGPR(FM) Detroit—Granted license.

WKBW Buffalo—Granted CP to install new
aux. trans.; remote control permitted.

K75A0 Point Arena, Calif.—Granted CP
to replace expired permit for UHF TV
translator.

WKNO-TV .Memphis—Granted CP to
change ERP to 74.1 kw vis, 37.1 kw aur.;
change type trans.. correct type ant., and
redescribe studio location.

WMSH-FM Elizabethtown, Pa.—Granted
mod. of CP to install new trans.. new ant.
(horizontal and vertical); ERP 3.2 kw hori-
zontal; 3.2 kw vertical; ant. height 235 feet;
conditions.

Village of Elgin, Elgin, Neb.—Granted CP
for new VHF TV translator on channel 2
to rebroadcast programs of KOLN-TV (ch.
10) Lincoln, Neb.

» Granted renewal of license for follow-
ing: WMBC Macon, Miss.; K09BG, Basin TV
Association, Basin; K07DK, K11DR, Ki12CZ,
Box Elder TV Club of Carter County,
Capitol and Eastern Carter County, Lower
Box Elder and Albion and Upper Box Elder;
KI13AF, Boyes TV Club, Boyes; KO0TEK,
Mountain Television Club, Terry,
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Sheep

ON AIR
Lic. CP's
AM 3,855 66
FM 1,115 20
v 522* 57

VHF
Commercial 476
Noncommercial 53

Licensed (all on air)

CP’s on air (new stations)
CP’s not on air (new stations)
Total authorized stations

Applications for new stations (in hearing)
Total applications for new stations

Applications for major changes (in hearing)
Total applications for major changes
Licenses deleted

CP’s deleted

SUMMARY OF COMMERCIAL BROADCASTING
Compiled by BROADCASTING, Dec. 24

OPERATING TELEVISION STATIONS
Compiled by BROADCASTING, Dec. 24

COMMERCIAL STATION BOXSCORE
Compiled by FCC, Nov. A3I2

Applications for new stations (not in hearing)

Applications for major changes (not in hearing)

'Does not include seven licensed stations off air. )
%ncludes three noncommercial stations operating on commercial channels.

TOTAL APPLICATIONS

NOT ON AIR
CP's for new stations

118 286
105 241
83 121

TOTAL
UHF v

89* 565

29 82

FM ™

3,850 1,113 522
71 22 57
114 89 80
4,035 1,224 659*
172 215 65
117 11 57
289 226 122
215 60 40
48 2 9
263 62 49

0 0 0

1 3 0

Rock Springs and Cohagen; K72AM, KT6AG,
East Butte TV Club Inc., Shelby; K77AY,
Valley T.V. Club Inc., Nashua, all Montana;
K10A'W, Central Idaho Rod and Gun Club
TV Inc., Challis, Idaho; KI1AG, KI13AH,
Inkom TV Association, Inkom, Idaho;
K11DL, KO09DF, Juliaetta T.V. Association,
Juliaetta, Idaho; KO08AW, KI10BF, K12BD,
Kooskia Lions Club Inc., Kooskia, Idaho;
K11BD, Leadore Communi}t{y TV Association,
Leadore, Idaho; K09AX, KO0TBQ, Peck T.V.
Club, Peck, Idaho; K07CZ, K0SDA, K11DG,
Laurier T, V. Club, Laurier, Wash.; KO0TEC,
KO9EF, KI11EL, Sentinel Bluff Television
Inc., Beverly, Wash,

Actions of Dec. 19
s Granted renewal of licenses for follow-
ing: KBIS Bakersfield, Calif.;, WAIR-AM-
FM Winston-Salem, N, C.; WREV-AM-FM
Reidsville, N. C,

Chinle TV Association, Chinle, Ariz.—
Granted CP's for new VHF TV translator
stations on channels 4, 7 and 13 to rebroad-
cast programs of KOB-TV (ch, 4), KOAT-
TV (¢h. 7) and KGGM-TV (ch. 13), all
Albuquerque, N. M., respectively.

K12CH Red Cliff, Colo.—Granted CP to
replace expired permit for new VHF TV
translator.

K70AA, K73AA, hoth Bishop, Calif.—
Granted CP’'s to include Big Pine, Calif., in
principal community, change trans., loca-
tion and type trans. and make changes in
ant. system for UHF TV translator stations.

K08AM Buffalo, S, D.—Granted CP to re-
change type trans. for VHF TV translator.

WHHV Hillsville, Va.—Granted authority
to operate with sign-off at 7 p.m., for period
ending May 1, 1964,

Actions of Dec. 18
KDVR(FM) Sioux City, lowa—Granted CP
to increase ERP to 38 kw, decrease ant.
height to 280 feet, install new trans. and
new ant.

WJIBO-FM Baton Rouge, La.—Granted CP
to change operation from 98.1 mec, 2.5 kw,
730 feet to 101.5 me, 100 kw, 440 feet; change
&r.?.ns. site; remote control permitted; con-

itions.

WDOT Burlington, Vt,—Granted mod. of
license to change studio location and remote
control peoint (main trans.),

K13AG Texline, Tex.—Granted CP to re-

place expired permit for new VHF TV
translator.

Mt. Elden Rural TV Inec., Doney Park
Area, Ariz.—Granted CP's for new UHF TV
translator stations on channels 77 and 80,
to rebroadcast programs of KPHO-TV (ch.
5) and KTAR-TV (ch. 12), both Phoenix,
Ariz., respectively; condition.

KFKA Greeley, Colo.—Granted extension
of completion date to Jan. 30. 1964.

WO02AE Garden Citg', South Salem, Hidden
Valley and Sugarloaf, all Virginia—Granted
mod. of CP to change type trans. for VHF
TV translator.

K0SDA, K10DQ, Ki2DA, Monticello and
Blanding, all Utah—Granted mod. of CP's
of VHF vV translator stations to include Te-
broadcast via stations KT74AQ, KT7BAA,
K70AR, all Orangeville, Utah, respectively.

KTHE Thermopelis, Wyo.—Granted exten-
sion of authority to operate with sign-off at
7 p.m., except for special events. for period
ending Jan. 31, 1964.

Action of Dec. 16

WFQM(FM) San Juan, R,—Granted
mod. of license to change name to Quality
Telecasting Corp.

Fines

= By memorandum (;ginion and order,
commission ordered Washington Broadcast-
inﬁ Co. to forfeit $1,000 to government for
willful or repeated violations of Communi-
cations Act and commission rules by placin,
WOL-FM Washington into service withou
specific authority new ant. system and per-
forming equipment and program tests with-
out notifying commission and prior to any
authorization. Commissioner Hyde dis-
sented; Commissioner Ford concurred;
Somnll}i}ssioner Cox not participating. Action
ec.

s By memorandum opinion and order,
commission ordered Willlam F, Shutts and
Duane W. Simons, d/b as KVOC Broadcast-
ing Co., to forfeit £1,500 to government for
willful or repeated violations of Communi-
cations Act and commission rules by com-
mencing equipment and program tests of
KVOC Casper, Wyo., without prior notifica-
tion or FCC authorization, and for un-
authorized operation at 1 kw. Commis-
sioners Hyde and Ford dissented; Commis-
sioner Cox not participating. Action Dec. 18,
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Count the corporation presidents

They haven't the title yet. but management's future
eaders are in groups like this today. A recent execu
tive survey made of 100 manufacturing businesse

red the point. It revealed that of the 200 top ex
ecutives 86% were college-educated

Management is indebted to college in a broader
ense, too. The college-educated mind gives us. as

nation. the brainpower, the vis the mental
stature and moral stamina that leadership calls for
in today’s world

ence and in
s and living

This helps hold our world place in
vention. business and industry. payrol

Pubtished as a publ
The Advertising Co aT

service in cooperation with

standards and influence in world affairs.

But educated manpower comes high. and the cost

t getting lower. Higher education cannot. by it-
self, provide the facilities to maintain quality educa
tion. Colleges need libraries. classrooms. laborat

facilities and competent teachers

If we are intent about keeping our lead. we must see
to it our colleges have the equipment and personne
they need

College is business’ best friend — support the col-
tege of your choice.

for Financial Aid to Educat

.l.'f; a‘._“."

i

;a\

g
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OUR RESPECTS to William Riley Roberson Jr.
He uses the ‘area concept’ to sell Madison Avenue

Every community has one; the native
son who not only is a leading citizen
but who works constantly for the bet-
terment of his area. Such a one is Bill
Roberson, a Washington, N. C., native
who runs wiTN-AM-TvV there.

It is because Bill Roberson has
worked at putting his market on the
map that virtually all advertisers who
buy the NBC-TV network automatic-
ally order wiTN-TV.

Yet Washington’s population is only
10,000. It’s the area concept that Mr.
Roberson has impressed on the adver-
tising experts of Madison Avenue (and
the similar streets in Chicago and At-
lanta). WitTN-Land, as it is promoted,
consists of 100 small towns and cities
with over 1.6 million people whose
spendable income reaches $2 billion.
Bright leaf tobacco and peanuts are the
major crops.

Yearly Junket = Every year, Mr.
Roberson is host to a group of 30 to
40 agency people from New York, Chi-
cago and Atlanta. He tours them around
the eastern North Carclina area, proud-
ly showing the agriculture, the small
industries and the potentials—one of
which is the up and booming phosphate
mining industry that bids fair to be-
coming a major business in the local
economy.

Along with the economy of the mar-
ket, Mr. Roberson makes sure that the
visiting admen see and participate in the
area’s recreational facilities—deep sea
fishing, boating, golf, etc.

He even makes local boosters of them
by riding them up to the top of the new
1,523-foot TV tower. There, as they
utter the enchanted words “wow” at the
vista that is spread before their eyes,
they are inducted into the WITN-TV
“Tower-Wowers.”

Recently he was host at dinner for
some admen who had come down to
scout the area. While they were dining,
someone expressed disappointment at
not meeting Governor Terry Sanford.

No sooner was the wish expressed,
than Mr. Roberson looked over at one
of the governor’s aides who was in the
audience, boomed his customary “Let’s
do business,” and before dessert was
served the governor had been reached
and had agreed to see the group.

Drum Beater = The business of hav-
ing groups of agency executives tour
the Washington area is just one of the
jobs the pgregarious and promotion-
minded Mr. Roberson does for his com-
munity. His belief in his area and his
stations isn’t just talk either. He’s one
booster who's willing to put his money
where his talk is.

Early next year he will complete a
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two-year, $1 million improvement pro-
gram for his stations. This has seen a
new 1,523-foot tower, transmitter and
antenna and remote tape recorder, a
doubling of the studio and office build-
ing, for witN-Ttv; and a new studio
building and transmitter for wiTN.

It was only 20 years ago that Bill
Roberson found himself a broadcaster.
He had been graduated from the Mary-
land School of Accounting in Baltimore
in 1938 but returned to his home with-
out taking the certified public account-
ant examination.

He returned home to start working
in his family bottling firm (Rcberson’s
Beverages, known throughout tidewater
North Carolina as distributors for Dr.
Pepper, Seven Up, RC Cola and soft
drinks under the Roberson name).

After he had been home for about
four years, he became involved in a
Chamber of Commerce project—a ra-
dio station for Washington. Plans were
laid, an application filed, and in 1942
wiITN (then WRRF) went on the air.

But instead of the broadly-based
community project that was planned,
young Mr. Roberson and his father
found themselves the only stockholders
in the $19,000 enterprise.

Four years later Mr. Roberson put
wRrrz Clinten, N. C., on the air. Clin-
ton is about 100 miles from Washing-
ton. This time the bill was $25,000-
$30,000 and again Mr. Roberson and
his father put up the money. He sold
wRRZ a few years later; it was time for
TV.

Initially, the television project en-
visaged the six radio stations in the
Washington-Greenville area each own-
ing one-sixth of the channel 7 outlet.
But, again, when the time came to put

L T

Mr. Roberson

the station up, it was Mr. Roberson and
his father who found themselves honor-
ing the entire subscription—to the ex-
tent of $360,000 in cash plus about the
same amount in equipment purchase
contracts. WITN-TV went on the air in
1955.

Making A Market = Advertisers
didn’t just leap aboard wiITN-TV Wwith-
out work. For seven years, Mr. Rober-
son has scoured the country, meeting
with advertising agencies and adver-
tisers selling them first on the market
and then on his station.

One argument which is impressive to
advertisers: In the March ARB, the
network’s Bonanza had more than 20
times as many viewers as there are
people in Washington.

“We went into broadcasting with no
idea at all of ever making a profit,”
Mr. Roberson says. “We thought it
would be a fine service for the people
in the area we serve. We still have the
philosophy that the service to the com-
munity comes first. All of our stock-
holders live in the area we serve and all
have a deep personal pride in our facil-
ities and programing. We feel we render
better local service because our manage-
ment and ownership is 100% local.”

William Riley Roberson Jr. was born
almost five months before the Great
War ended in 1918. The date: June 6
He attended the public schools of Wash-
ington and for one year was at David-
son College, Davidson, N. C., where he
played freshman baseball.

Mr. Roberson’s interests in civic and
community affairs are wide-ranging.
He’s a past president of the Washington
Lions Club and of the Washington
Yacht and Country Club: he’s a past
master of the Washington Masonic
Lodge No. 675. He’s a member of the
executive committee and the board of
the Bank of Washington, a member
and former deacon of the First Presby-
terian Church of Washington.

He’s alsc a member of the Inter-
national Radio and TV Society and of
the Broadcast Pioneers.

In addition to his broadcast responsi-
bilities (he’s president and general man-
ager of both stations) he's also presi-
dent of Roberson Beverages.

Mr. Roberson plays golf in the low
80’s, “when I'm playing well.”

Photography has become a major
hobby in recent months; his nine-month-
old granddaughter, Riley Frances Potts,
is his favorite subject. Riley Frances’s
mother is Mr. Roberson’s daughter,
now Mrs. Charles Zoph Potts.

Mr. Roberson married the former
Frances Morgan in 1940. She was his
childhood sweetheart.
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EDITORIALS )
Circus minimus

I THE behest ot the Amenican Bar Assoctation, the Dal-

Las judge m whose court Jach Ruby will be tried has de-
caded 1o exclude radio and telesiston. In the bar associa-
uon’s view, which has now prevaled in o state where trial
coverage by hroadeasters has otten been permitted, the
presence ot television would endanger Rubs's rights

The ABA ha~ ~tated that the “widespread publicizing™ ot
the capture and confinement of 1ee Harvey Owald, the
accuned kifler of President Kennedy, would have made it
dithicult o tind unprejudiced jurors 1o try him ot he had
Iived. In the trial ot Oswald's hller, the ABA has said, “the
wdical process must not be turther imparred by additional
sensationalism, which would mesvitablv result it television
of the tnal were pernutted.”

In all this hand ot reasonmg, televivon gets the blame lor
acts o1 others. Does the ABA argue that it telesision had
heen prevented frony reporting the story, no one would have
heard of the assassination ot a President?  Must jury recruit-
ment be confined to the dhiterate, the deat and the blind?

It may e true that some officiads talked oo ghibly gbout
“evidence” and that they erred m moving Oswald through .
cromd thut had been madeguately screened. but television s
ne more o be aecused ot creating those conditions than the
Amencan Bar Association i

In other parts ot the assassination stors—the coverage of
tunerd ceremonics i a church and at o cemeters —teles ision
proved that its presence need have no etfect whateser on the
most solemn of events. Mavbe the bar has less contidence in
ity members than the Cathohe church hasin s priests,

Good, but not good enough

ADIO'S revenues heep gomng up and up, and vet people
heep mumbling about radio’s “problems.” 11 that doesn™t
seem too make sense. at does retflect o ogeneral recognition
that desprte ity gaines, radio ought to be moving a lot taster
The tact of continuing growth was demonstrated again
a4 weeh wgooin this magazines annual yearend survey of
radio station business. It showed that gams in total resenues
were about as widespread in 1963 gy in 1¥62—ceven though
Last vear’s measurement had been againat o fair-to-middling
1961 while 1963° was against the best vear in radho his-
tory. Those gans are good. but they need 1o be better
Mtogether too many stations are ~sull in the red.

So why st radio moving taster?

The reason offered most trequently by buvers does not
question the medium’™s abilitv o move goods economically
Yetats economy s, oddiy s o major pomnt against radio. For
the common complaint 1~ that the paper work imvolved in
buving spot radio is ~o greats and radio’s prices are so low
that the ageney commission hardly covers the ageney conts,

Ihis argament, although trequently disputed, has survised
tor g long e Instead ot arguing against it perhaps broad-
casters ought 1o act as it 1nowere true. The obvious thing
to do, then, would be toncrease the historic 1577 commis-
sion on the purchase ot radio time—and also the rates for
the nme nself.

But that nught be rash and perhaps pointless. For one
thing. the agency s supposed 1o be obligated o buy what
In best tor s client, without regard 1o its own profit levels,
Agency profitability is o problem tor ageney and client o
work out together, and more and more they are evolving tee
siatemis to supplement the commisyions ~o that the agency
will not have to lose money on an account. Perhaps in time
the supplementary fees svatem wall become widespread. and
agencies will be able to “attord™ o buv more radio—it in-
deed they cannot do so now.

In the meantime, however, one of the most ethicient ot all
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medne s growing more slowly than it ought 1o grow —though
steadily by normal business standards—and the aded ot g
dramuanic answer to the old jow-prontabilits arguments otlers
a certam appeal. ifoonly o see how the agencies would
react. The trouble with radio s that it's ina rut—it's been
oo good tor o long, and at too low o price

Without loss of a beat

HI other day o sigiificant change took place in the

world ot broadeast music. Carl Haverlin, the first paid
president of Broadeast Muosic Inc. stepped tnconspicuously
inte retrement at age 65, Robert ). Burton, the second paid
president, ~tepped anto Carl Haverhin's shoes without an
audible squeak. at age 49

The transitton was orderly because 11 was planned that
wav, Judge Burton, executive vice president tor the past
vear. has been i tramning as unotlicial president-designate.

Carl Haverhn s a young 65 He grew up in broadeasting
and, since 1930, except tor o three-vear hitch as vice presi-
dent of Mutual, an muse Aside trom being one ot the
maost articulate men 1n business or letters, he 1~ one of the
nation’s toremost authonities in Dincolnia. The tecture plat-
torm could be his third career

Judge Burton has been with BAI tor 22 vears, beginning
as resident attorney. His growth an the organmization has
paralleled the growth of BN selt.

Unlike other associations in broadeasting tBM{ v owned
by broadeasters who participated in its tormation in 194
the music company has neser been involved in intramural
discords. This is g tribute not onfy 1o BMI'S board chairmuan
and chiet counsel, Svidney M. Kave, who has served it trom
the start and who is one of the country's toremost authori-
nes on copiright, but also 1o the board ot directors ot BMI
Numbered among ity members wre such active broadeasting
leaders as Paul W Morency, John [lmer. John o Patt
J. Leonard Remnsch, Go Richard Shatto, B R Vadebon.
cocur, eonard Kapner, Dwight W Martin and Ward Quaald

When BMIE observed s 20th anniversary in [Y960 we
commented that it has proved the greatest insurance policy
ever undersntten by broadeasters. It is paving even hand-
somer dividends today.

Carl Haverlin served his tenure with grace, integrity and
ability. Judge Burton takes over a going concern with the
sure hand of an executne trained tor the assignment and
with places sull 1o go

hawn for BROADCASTING v Sid Hox
Conr new engineer look all the

We're off the arr
thes dowan o the drugstore to test them'”
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when KSTP TV
says, Go out
and buy it,”
people go out

. ' That's why the Northwest’s (and the nation’s) leading
and huy It . merchants arc consistent advertisers on KSTP-TV.

In 15 years KSTP-TV has carned the confidence and

the approval of Twin City viewers that enables it to
serve these blue-chip advertisers most effectively, most
cfficiently.
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ADAM YOUNG, Inc.

joinz up with
an important new force

in West Texas

THE JOHN B.WALTON GROUP

KVII-TV

ABC IN AMARILLO, TEXAS

KVKM-TV

ABC IN MONAHAN. TEXASR
( The Odessa-Maopcahans-Midland Market

adam young inc.

NEW YORK + CHICAGO + ATLANTA + BOSTON °* DALLAS - DETROIT - LOS ANGELES +« ST LOUIS +« SAN FRANCISCO

REPRESENTING RADIO AND TV STATIONS



