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Two newsmakers: put their heads together. Radio
spreads the news of their meeting fastest, to people
everywhere. And for advertisers, Spot Radio is the
fast, effective way to tell people about your product.

adio spreads the word fastest

RADIO DIVISICN

EDWARD' PETRY &' CO.. INC.

. DALLAS - DETROIT |

NEW YORK - CHICAGO - ATLANTA : BOSTON
+ ST, LOUIS

LOS ANGELES . PHILADELPHIA : SAN FRANCISCO

THE ORIGINAL STATION REPRESENTATIVE
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acdd 3 B s to your Log

and get automatic programming, logging and
authenticating (tonly PROLOG can do it)

PROLOG uses your station log to give you any degree or combination of
unattended, automatic, or manual-live operation you desire. PROLOG simply
adds 3 squares (B ) to the information you normally enter on the log. The
entire iog can be prepared on any standard typewriter, or you can use any
of the auto-typing, Traffaccounting, |BM punch-card, and similar equipment
in use today. PROLOG uses your established programming format; nothing
changes unless you want to change it. That's PROLOG: simple and flexible!

For a 12-page brochure cn PROLOG Systems, write to Commercial Sales Dept. Conti-
nental Electronics Mfg. Co./box 17040/Dallas, Texas 75217.

TN Continentat Etectnonica

A DIVISION OF LING-TEMCO-VOUGHT, INC.
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 The Bettmann Archive-

Frequently manufacturers’ sales figures.
show only cities where shipments are re-
ceived by wholesalers and distributors. They
do not show where these shipments are
actually sold by retailers over a wide area.
Ask your sales staff for the fuli picture of
your retail sales in the Lancaster-Harrisburg-
York area where WGAL-TV/Channel 8 offers
total-market coverage to do your selling.

WGAL-TV

- N channel 8
Lancaster, Pa.

Representative: The MEEKER Company, Inc.
WATT New York « Chicago » Los Angeles « San Francisco

it

) ; 3 « Clair McCol ) e

\-l




Good news from space

“Unbelievably good” results from
Early Bird satellite tests indicate it has
sufficient capacity to handle TV on
regular, rather than intermittent, basis
while simultaneously carrying some
telephonic traffic. Presumably result
won’t be known until initial May 2
network telecasts. It's expected limited
number of telephone conversations
will be relayed simultaneously to de-
termine whether capacity can accom-
modate both.

Original engineering expectation was
that Early Bird could relay either tel-
evision, requiring wide band, or 240
telephone conversations. Now il's in-
dicated it can handle TV plus limited
number of telephone connections
simultaneously.

Three-star final

After 18 years on NBC Radio (6:
45-7 p.m. Mon.-Fri.) Sun Oil's Three-
Star Extra will leave network effective
May 28. Ray Henle, editor-in-chief,
reportedly is retiring. Whether Sun
Oil will shift to television with news
program or some other format isn’t
indicated, but it’'s known that Sun Qil
agency (William Esty Co.} for some
time has advocated shift to TV.

Although he will retire from active
broadcasting, Mr. Henle, 65, reported-
ly will devote time to Herbert Hoover
Historical Association activities and
other projects that have held his in-
terest. Plans of other members of Sun
Oil ream, which includes Ned Brooks,
David Wills and Fred Morrison, are
not known.

Nothing sacred?

Stations all over country are up in
arms over new FCC rule requiring
them to show financial and other rec-
ords to anyone who asks (BROADCAST-
ING, editorial, April 12). At urging of
members, National Association of
Broadcasters’ general counsel, Douglas
Anello, expects to file petition this
week asking FCC to abandon or modi-
fy rule, but there’s little prospect that
FCC will now reverse decision that
was in making more than two years.
Agitation among broadcasters is such,
however, that legislative campaign
may be undertaken.

Petry gets WIIC (TV)

Calculated to make news in repre-
sentation field will be announcement
of appointment of Edward Petry &
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Co. by Cox Broadcasting Corp.’s
wic(Tv) Pittsburgh. Cox acquired
station last November for record figure
of $20.5 million. Petry now represents
CBC’s wsB-aM-FM-Tv Atlanta.

Population base for U’s

FCC staft is considering plan to in-
crease flexibility in allocations of UHF
channels as means of solving principal
problem holding up completion of
new UHF table of allocations. Prob-
lem is selection of criteria for assign-
ing channels to small communities.
Solution being considered is to assign
one or more commercial U’s to com-
munities of more than 25,000 {except
in bedroom towns, which would be
served by big-city TV), none to smaller
towns.

Commission could then make as-
signments on basis of demand rather
than anchored assignments. Siaf]
would assign at least as many ETV
channels to each state to provide for
state-wide system. Indications are thal
plan would result in table having two-
thirds as many channels as present
table's 1,600 but it would have “prac-
tical” potential for at least 2,000 as-
signments.

FTC's new monitor

With promotion of Charles A.
Sweeny to be director of Federal
Trade Commission’s Bureau of De-
ceptive Practices (see page 10}, there’s
speculation about successor to his old
job as FTC watchdog over broadcast
advertising. Best bet is John W.
Brookfield, chief of FTC's Division of
General Advertising. He’s ticketed to
get Mr. Sweeny’s former title of chief,
Division of Food and Drug Adver-
tising, Bureau of Deceptive Prac-
tices, and assignment including mon-
itoring of advertising on air and in
print.

Commercials in court

Members of FCC were as stunned
as anyone else—if not miore so—by
U. S. Court of Appeals action inserting
issuc on commercials on own motion
into Miami channel 10 case (Broap-
CASTING, April 12). There is even
feeling that commission should, in po-
lite, judicial manner, tell court it had
no business asking litigants in case
(including commission) to file briefs
on how length, frequency and loud-

ness of commercials relate to public
interest considerations. One inelegant
comment going rounds of commission
is that judges “want to play commis-
sioner” on commercials question.
However. FCC general counsel’s of-
fice has proposed straightforward re-
ply to court’s queries, and no final
decision on commission’s response has
been reached.

Price of admission

Although no transactions are immi-
nent it seems talking price for Amer-
ican Football League teams in major
markets is in neighborhood of $7.5
million. At least two team owners,
one on each coast-—have mentioned
this identical figure in preliminary
conversations with station group own-
ers in broadcast field but with no as-
surance that clubs would sell or that
broadcast interests would buy at such
or even lower prices.

Cooperative coverage

Primer for public officials on how
to handle news reporters covering
major story breaking in their jurisdic-
tion is substance of report to be issued
soon by Joint Media Committee on
News Coverage, group representing
all media under chairmanship of Ted
Koop, CBS Washington vice presi-
dent. Main thrust of recommendation:
Representatives of major news media
ought to be called by government of-
ficials to help plan orderly coverage.
Committee includes representatives of
Radio and Television News Directors
Association, Sigma Delta Chi, Ameri-
can Society of Newspaper Editors,
National Press Photographers Associ-
ation, and AP Managing Editors As-
sociation.

Color football

New $900,000 mobile color unit
that’ll be ready for NBC football cov-
erage next fall, is now being built to
NBC design. Distinguishing feature:
its size, described as ‘‘ultra super.”
Unit consists of two 40-foot trailers,
one serving as control room, other as
video booth. This NBC studio on
wheels will have five RCA color cam-
eras and all associated equipment, and
planners hope to have it rolling by
Sept. 1. NBC will have both National
Collegiate Athletic Association and
American Football League profession-
al games in fall.

T e R e T

and additional offices.
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than any other Radio Station

MORE total listeners MORE total homes in
MORE adult listeners MORE time periods

Represented by Katn Agency

LOS AMGELES § CLEVELAND MEAMI TOLEDD DETROIT
KGEY Wiy WGEE L WIEK

CLEYELAND ATLANTA TOLEDD DETROIT
Il:'.l'llli‘" III' |l-|u-.‘f'\::|"" :;"]'. f:'_;‘!::}_?'.l'.' H.Jlll;lll.--ll-}- Flnsr IN PH'LADELPHIA

All estimated ond limited as shown 8 reports: Based on average dudience estimates, Monday to Friday, 6 AM to 12 PM, PULSE— Oct.-December 1964: Adult

Audience Age 18-49 (Radio PULSE LOR 100-1l—April-June. 1954} Leads all other Philadelphia stations in circulation. Day and Night, Metro and Total, NCS 41;
Share of Audience Total Rated Time Periods. HOOPER—January-March 1945,
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WEEK IN BRIEF

Networks high on future of daytime television. No longer
advertising desert, sunshine hours accounted for 28%
of combined network billings last year. CBS is ahead in
daytime revenues. See . . .

SUN SHINES BRIGHT ... 31

Everything was coming up roses at Senate hearing on
James J. Wadsworth's nomination to FCC. Sweetness and
light were bipartisan order of day. Wadsworth sells bonds
because of possible conflict of interest. See . ..

OVER FIRST JUMP... 56

Pulse's Roslow rips into criteria being used by All-Radio
Methodology Study in field tasks. Says they seem to
‘disqualify’ Pulse. Hooper's Stisser says he's pleased
with ARMS choice. See . ..

ATTACKED AND DEFENDED... 42

Spot television billings crashed billion-dollar barrier
in 1964. Television Bureau of Advertising figures show
Procter & Gamble leading 1,314 advertisers who used spot
last year. See . ..

TAKES $22 MILLION ... 34

FCC tells staff to prepare draft of proposed rulemaking
which would assert commission’s authority over all CATV
systems. Adoption of CATV package could come in 4 to 2
vote this week. See...

MOVES TOWARD CONTROL ... 60

Stanton, Kintner and Goldenson following ‘united we
stand, divided we fall' theory. Join forces in attack on
FCC's proposed network programing control limits. They
seek ANA's support. See . ..

NETWORKS UNITE ... 70

ASNE committee criticizes state election returns cov-
ered by electronic journalists. Say if Network Election
Service is used again, ‘well-trained news agencies' should
handle all states. See. ..

EDITORS CRITICIZE COUNT ... 72

Jack Harris says bridle of regulation must be put on
CATV or it can destroy local stations. Charges com-

munity antenna systems are out to replace, not supple-
ment area stations. See ...

MUZZLE FOR CATV?...60

WINS faces moment of truth as all-news operation gets
underway in New York today. Staff, which has been
enlarged to more than 40 people, is loaded with news
directors from other stations. See . ..

THE TOUGHEST TEST... 76

State regulation of CATV's by public utilities commis-
sions remains big issue. Outlet Co. goes to court in Rhode
Island claiming municipalities can't charter CATV sys-
tems there. See. ..

OUTLET GOES TO COURT...62

DEPARTMENTS -
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GREATEST COVERAGE

0P PERSONALITIES
ADULT ACCEPTANCE
CATED SERVICE
INRICH, RICH

SOUTHERN
NEW ENGLAND

WTIC 50,000 watts

HARTFORD, CONNECTICUT
REPRESENTED BY THE HENRY I. CHRISTAL COMPANY
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Late news breaks on this page and on page 10
Complete coverage of week begms on page 31
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Roslow ARMS attack
rebutted by RAB-NAB

Radio Advertising Bureau and Na-
tional Association of Broadcasters,
whose conduct of All-Radio Method-
ology Study (ARMS) was attacked last
week by Dr. Sydney Roslow of Pulse
Inc. (see page 42), said Friday (April
16) that ARMS was constructed by
“blue-ribbon panel” of research experts
to allow “impartial analysis” of differ-
ent audience-measurement systems and
that Dr, Roslow showed “lack of under-
standing” of its design.

Statement noted that panel “unani-
mously” approved final survey design
and that Advertising Research Founda-
tion had approved plan of ARMS com-
mittee and Audits & Surveys Co., be-
fore it went into field. NAB and RAB
said study design has been reviewed
and “commended” by radio broadcast-
ers “from every part of the country who
serve on the ARMS committee.”

“The only adverse comments thus far
have come from Dr. Roslow,” state-
ment continued, and “we believe that
he would have been in a better informed
position for making a judgment had he
waited until he could examine the full
report of the ARMS study which is just
completing its field work this week.”

AB-PT owners asked
to approve name change

Stockholders of American Broadcast-
ing-Paramount Theaters Inc. will be
asked to approve at company’s annual
meeting on May 18 proposal to change
name to American Broadcasting Com-
panies Inc.

Proposal disclosed in proxy statement
mailed Friday (April 16), said name
change would reflect “predominant im-
portance” of broadcasting activities,
though theater business would still con-
tinue as “substantial part” of enterprise.

Color continues major
market penetration

Substantial increases in color set pen-
etration were disclosed in 26-market
list released Friday (April 16) by A, C.
Nielsen Co. For comparative purpose,
Nielsen comipiled same 26 markets it
had released last winter (BROADCAST-
ING, Feb. 8).

Largest penetration was again re-
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ported in San Diego (9.1% to 13%)
and Los Angeles (9.4% to 11% ). Other
large jumps were recorded in Boston
(3.3% to 6%), Washington (3.6% to
6% ), Detroit (4.6% to 7% ) and Dal-
las-Fort Worth (3.7% to 6%).

Guidelines on news
issued by Katzenbach

Barriers to publicity in criminal cases
were announced by Attorney General
Nicholas deB. Katzenbach Friday (April
16) while, at same time, committee of
American Bar Association announced
meeting with media representatives.

ABA’s special advisory committee on
fair trial and free press, headed by Mas-
sachusetts Supreme Court Justice Paul
C. Reardon, will meet April 26 and 27
in Washington with National Associa-
tion of Broadcasters, American Society
of Newspaper Editors, American News-
paper Publishers Association, and Joint
Media Committee on News Coverage
(which represents Radio-TV News Di-
rectors Association, National Press
Photographers Association, Sigma Del-
ta Chi, ASNE and AP Managing Fdi-
tors).

Announced in speech at ASNE meet-
ing in Washington, instructions to De-
partment of Justice employes forbid,
among other things:

= Volunteering information concern-
ing defendant’s past criminal record—
but prior federal criminal convictions
may be made available upon request.

= Observations about defendant’s
character, statements, confessions, ali-
bis, etc., references to investigative pro-
cedures, identity, credibility or testi-
mony of prospective witnesses, evidence
or argument.

= Action to aid, encourage or assist
taking of photographs or televising of
defendant or accused while in federal
custody.

Permissible are release of ;

= Defendant’s name, age, residence,
employment, marital status, similar
background information.

= Substance of charge, such as com-
plaint, indictment or information.

= Identity of investigating and arrest-
ing agency and length of investigation.

s Circumstances immediately sur-
rounding arrest, including time, place,
resistance, pursuit, possession and use
of weapons, and description of items
seized.

Prohibitions, however, may be lifted
in case of information on wanted fugi-
tives, Mr. Katzenbach said.

o S e
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After slight delay
12 TV's get renewals

FCC announced Friday (April 16)
approval of 12 license renewal applica-
tions—nine of which had been tentative-
ly approved weeks, if not months, ago.

All 12 involve television stations
whose local-live programing or com-
mercial practices had been under staff
study. Vote to grant was 4-2.

Commission had withheld final deci-
sion on nine cases pending filing of dis-
sent by Commissioner Kenneth A, Cox.
He, along with Chairman E. William
Henry, was in minority last week.

But commission Thursday voted re-
newal in two recent cases—KROC-TV
Rochester and KsTp-Tv St. Paul-Min-
neapolis, both Minnesota (see page 58)
—and decided to take final action in
others, including kMsp-Tv St. Paul-Min-
neapolis.

Other stations involved are WGEM-TV
Quincy, WTVH(TV) and WEEK-TV, both
Peoria, and WEEQ-Tv La Salle, all Illi-
nois; WHO-Tv Des Moines; woc-Tv
Davenport, both Iowa; warr-Tv and
WBRC-TV, both Birmingham, Ala., and
kMBc-Tv Kansas City, Mo.

Wants to bring VHF
to forestall CATV

Springfield Television Corp., owner
of four UHF stations, asked FCC Fri-
day (April 16) to permit UHF licensees
to beam VHF competition into their
areas by high-powered translators.
Springfield said such competition is
preferable to, and would forestall, com-
petition from community antenna tele-
vision.

Springfield supported commission’s
proposed rule to permit TV stations
to extend their signal by use of 100-
watt translators on unused channels.

Fire guts stations

Early morning fire Friday (April 16)
destroyed studios and equipment of
wkBH and WKBT(Tv) LaCrosse, Wis.,
and caused estimated $500,000 to $1
million damage.

Only items saved from two-story
building were two new RCA cameras.
WKBT (ch. 8) said it will be off air
indefinitely and that new equipment has
been ordered from RCA. WKBH (5 kw
fulltime on 1410 kc) was back on air
at 7 a.m. Friday using spare control
room of wicx LaCrosse.
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Charles A.
Sweeny, chief,
Division of Food
and Drug Adver-
tising, Bureau of
Deceptive Prac-
tices, Federal
Trade Commis-
sion, Washington,
appointed direc-
tor of Bureau of
Deceptive Prac-
tices, succeeding
Daniel J. Murphy, who retired last
month after 30 years at FTC. Bureau
deals with prevention of false or mis-
leading advertising. Mr. Sweeny had
major role in preparation of Colgate-
sandpaper case in Supreme Court
(BROADCASTING, April 12), and in FTC’s
rule governing labeling and advertising
in relation to health hazards of smoking.
He has worked in government since
1930 and at FTC since 1935. He was
appointed legal advisor for radio and
television advertising in 1958 and held
that post until becoming division chief
in 1961.

Mr. Sweeny

Neal W.
O'Connor, with
N. W. Ayer &
Son, Philadel-
phia, since 1949,
elected president
by company’s
board of direc-
tors. Mr. O’Con-
nor became Ayer
VP in 1961, and
since 1962 has
been manager of
service at New York office. Mr. O’Con-
nor succeeds Warner S. Shelly, presi-
dent of Ayer since 1951, who becomes
chairman of board and continues as
chief executive officer.

Mr. O'Connor

William M. Jennings, member of
New York law firm of Simpson, Thach-
er & Bartlett, was elected chairman of
board and chief executive officer of
H&B American Corp. at board of direc-
tors meeting on Thursday (April 15),
filling vacancy created by death of
David E. Bright, H&B's chairman and
president (see page 94). Board left
office of president vacant for time be-
ing. Mrs. David E. Bright and Elliott
Averett, executive VP of Bank of
New York, were elected to board.
New chairman said no changes are ex-
pected in present operating policies and
plans of H&B American, nation’s larg-
est owner of community antenna TV

WEEK’S HEADLINERS

systems, Mr. Jennings, who will con-
tinue his association with Simpson,
Thacher & Bartlett, has been a director
and secretary of H&B American since
1954. He is also a director of Madison
Square Garden Corp., Suburban Pro-
pane Gas Corp.,, Symington Wayne
Corp., Franchard Corp. and others and
is president of New York Rangers of
National Hockey League and United
Hospital in Portchester, N. Y. Mr.
Averett, who has been with Bank of
New York since 1940, is treasurer and
trustee of Seeing Eye Inc., and mem-
ber of board of managers of New York
Botanical Gardens.

Frank P. Fogarty, executive VP,

named president of Meredith Broadcast-
ing Co., one of six divisions of Meredith
Publishing Co., with headquarters in
Omaha. Mr. Fogarty succeeds Payson
Halt, who becomes VP of printing divi-
sion of McCall Corp. (CrLosep CIrRCUIT,
April 12). Howard Stalnaker, VP and

Mr. Stalnaker Mr. Fogarty

general manager of WOW-AM-FM-TV
Omaha, named as VP and member of
board of directors of Meredith Broad-
casting. Company owns 10 radio and
television stations including WOw-AM-
FM-TV.

Charles C.
Woodard Jr, as-
sociate  director

for two years of
Peace Corps for
public affairs, re-

joins Westing-
house Broadcast-
ing, New York,
as VP. He re-
sumes corporate
and executive

Mr. Woodard

functions, includ-
ing “new and expanding area of com-
munity antenna television,” according
to Donald H. McGannon, president of
WBC.

Warren C. Zwicky, Washington staff
attorney for Storer Broadcasting Co.,

elected VP of company and appointed
Washington counsel at meeting of
board of directors. Mr. Zwicky joined
Storer in 1961, previously having served
as partner in law firm of Jones and
Zwicky.

H. Roger Ta-
tarian named edi-
tor of United
Press Internation-
al, New York,
succeeding Earl
J. Johnson who
retires after 44
years with UPL
Mr. Tatarian re-
linquishes  posi-
tion as executive
editor that he
held since 1961 and VP since 1963, to
Francis T. Leary, who has been UPI's
managing editor for four years. Mr.
Tatarian joined news agency in 1938.
Mr. Leary will be succeeded by H. L.
Stevenson, who joined UPI in 1953.

Mr. Tatarian

Tom O’Brien,
director of radio
news for ABC,
New York since
November 1963,
named VP of
company. He
joined network’s
waBC New York,

in  June 1961.
Before  joining
ABC, Mr.

Mr. Q'Brien

O’Brien was news
director for six years at wiNs New
York, and worked for eight years as
announcer-newsman with NBC News.
At ABC News he was executive pro-
ducer of ABC Radio’'s coverage of
1964 election year, Imauguration of
Lyndon B. Johnson and, more recently,
two-man Gemini space shot.

Lee R. Zem-
nick, manager of
CATV  Systems
Division of The
Jerrold Corp.,
Philadel-
phia, named VP
of systems mar-
keting and opera-
tions of corpora-
tion. Mr. Zem-
nick joined Jer-
rold Electronics,
division for Jerrold Corp., in 1952 as
systems salesman, became manager of
Pittsburgh office and later eastern re-
gional manager.

Mr. Zemnick

For other personnel changes of the week see FATES & FORTUNES
A e T — A T e gy o e e e i e e
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Time out...in our brand-new ball game in Saint Louis.
We just wanted to show you how taking an interest in
serving your viewing public pays off...in the nicest ways.

NEW

ST. LOUIS @@
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HOW 10
SUUELIE
[HE MOST
QUTOFA
DETROIT
MINUTE

The WWJ Stations play a leading role in their community.
For many reasons: Special emphasis on local affairs and
news. A knowledgeable approach to total programming.
A sincere devotion to community service. An affiliation
with NBC dating back 39 years. And home ownership
by The Detroit News.

Owned and Operated by The Detroit News « Affiliated with NBC » National Representatives: Peters, Griffin, Woodward, inc.

Because of this leadership, the WWJ Stations provide
advertisers with a more receptive atmosphere for their
sales messages. Consistent results through the years
have proved that the way to squeeze the mostout of a
Detroit- Minute is to spend it on the WWJ Stations.
Whether you sell shampoos or stereos.

WWJ and WWJI-TV

THE NEWS STATIONS




___DATEBOOK

A calendar of important meetings and
events in the field of communications.

mIndicates first or revised listing.

APRIL

April 14-25 — MIFED, International Film,
TV film and Documentary market, annual
spring meeting in Milan, Italy. Information
from MIFED Largo Domodossola 1 Milano
(Italy). Telegrams: MIFED-Milano.

April 19—~Annual meeting and luncheon of
the Associated Press. Michigan Governor
George Romney will be the speaker at the
annual AP luncheon at the Waldorf-Astoria,
New York.

April 20 — Women's Advertising Club of
Chicago annual awards dinner with Marion
Stephenson, NBC vice president, as speak-
er. Blackstone hotel, Chicago.

April 20—Deadline for Best Iln the West
advertising competition for best ads in ra-
dio, TV and print media produced in the
western U. S, and British Columbia and
used between April 15, 1964, and April 15,
1965. Advertising Association of the West,
337 World Trade Center, Ferry Building,
San Francisco 94011.

April 21—AT&T annual stockholders meet-
ing. Convention Hall, Philadelphia.

April 21 — Annual meeting of stockholders
of General Telephone and Electronics Corp.
Sheraton-Boston hote!l, Boston.

April 21—Luncheon of International Radio
& Television Society, Senator John O. Pas-
tore (D-R. 1) will speak. Waldort-Astoria,
New York.

April 22-23—Third meeting of the execu-
tive committee of the FCC’s Advisory Com-
mittee for Land Mobile Radio Services. The
two-day session will include a tour and
inspection of land mobile operations in the
Los Angeles area with Orange and Los An-
geles county public safety offlcials as hosts.
10 a.m., Los Angelées County Hall of Ad-
ministration, 500 West Temple Street.

April 22-24—1965 annual meeting of Ameri-
can Association of Advertising Agencies,
The Greenbrier, White Sulphur Springs,
W, Va,

BApril 23—Chicago chapter of Broadcast
Pioneers first annual awards dinner-dance,
6:30 p.m., Grand Ballroom, illinois Athletic
Club.

April 23 — Deadline for entries in Lulu
awards competition conducted by the Laos
Angeles Advertising Women for best ad-
vertising, publicity, promotion and research
created by ad women in the 13 western
states and used between April 22, 1964, and
April 21, 1965. Information and entry blanks
available from LAAW, 4666 Forman Avenue,
North Hollywoed, Calif.

April 23—Annual meeting of stockholdérs
of Chris Craft Industries Inc. Oakland, Calif.

April 23—15th annual radio-television con-
ference sponsored by the Radio-Television
Guild of San Francisco State College. Pierre

NAB CONFERENCE SCHEDULE

Dates and places for the Natfonal
Association of Broadcasters spring
radio program clinies:

May 17-18—Hilton Inn, Atlanta.

May 20-21—Essex House, New York.

May 24-25—Sheraton Charles, New
Orleans.

May 27-28—Edgewater Beach, Chi-
cago.

June 7-8—Denver Hilton, Denver.

June 10-11—Continental, Los An-
geles.
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with Plumbicon
true color

“LOOK ALIVE in "65™, says Miss Nancy Edling

LOOK ALIVE

N and see this amazing color camera boost TV audience and time
sales @ and see operating simplicity and economy never before
possible in any color camera system B and see the results of the
Plumbicon pick-up tubes — in a lightweight, compact camera, pro-
viding unexcelled color B and see why major broadcasters insist
on “immediate first” deliveries to re-equip their studios ™ and see
why universal opinion at the NAB was: "this achievement proves
color is ready for me!”

LOOK ALIVE in '65...

and join the many broadcasters going Plumbicon color.

Manufactured by North American Philips Company, Inc., Studio Equip-
ment operations in Mount Vernon, N. Y.

Sold nationally by Visual Electronics Corporation.

VISUAL ELECTRONICS CORPORATION
356 west 40th street + new york, n. y. 10018 « (212) 736-5840

LOOK TO VISUAL FOR THE FIRST NEW CONCEPT IN COLDOR BRODADCASTING
T e
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Salinger, featured speaker. For information,
contact Steve Tolin, promotions and pub-
licity director, SFSC, 1600 Holloway Avenue,
San Francisco, 94132.

April 23—Alabama Assoclated Press Broad-
casters meeting. Montgomery.

April 23-24Tenth annual convention of
United Press International Broadcasters As-
sociation of Texas. Baker hotel, Dallas.

April 24—American Women in Radio and
Television Educational Foundation—AWRT
New England Chapter Seminar. Boston
University, Boston.

mWApril 26—25th Annual presentation of
George Foster Peabody Foundation awards
under auspices of Broadcast Pioneers. Paul
Porter, Washington communications at-
torney and former FCC chairman will make
presentations. Awards will be presented for
news, entertainment, youth programs, pub-
lic service and promotion of international
understanding. Hotel Pierre, Grand Ball-
room, New York.

April 26—Louisiana Association of Broad-
casters meeting. Holiday Inn, Lafayette.

April 26—New deadline for reply comments
on the FCC's inquiry and proposed rule-
making to amend TV translator rules to
permit licensing to regular TV stations and
others upon a special showing of translators
using up to 100 w power output to operate
on unoccupied VHF and UHF channels now
assigned to communities in the TV table of
assignments. Former deadline was March 25.

April 26—New deadline for comments on
the FCC’s notice of inquiry and proposed
rulemaking relating to mutual fands and
other investment houses that are in techni-
cal violation of the commission’s multiple-
ownership rules, Original deadline for com-
ments was Nov. 23, 1984, but was extended
to Feb, 23 at urging of 15 group owners.
Latest deadline set by FCC i3 result of
further request for extension, this time by
Insurance Securities Inc., San Francisco.

April 26-28 — Communications Research

Seminar sponsored jointly by Temple Uni-
versity of Philadelphia and Department of
Health, Education and Welfare. Temple
University, Philadelphia.

April 26-30—National Press Photographer’s
Association fifth annual television newsflim
workshop, University of Oklahoma, Norman.

mApril 27—Pittsburgh Radio-TV Club lunch-
eon. Stephen B. Labunski. executive vice
president in charge of NBC Radio network,
is speaker. Pick Roosevelt hotel, Pittsburgh.

April 27—Annual stockholders meeting of
Zenith Radio Corp. to be held at offices of
corporation in Chicago.

April 27—Business and Professional Wom-
en’s Club meeting. Speaker: Krin C. Holz-
hauser, southwestern area VP, American
Women in Radio and Television. Oklahoma
City.

April 27-30 — Audio Engineering Society
convention. Hollywood TRoosevelt hotel,
Hollywood.

April 27-30—Alpha Epsilon Rho National
Convention, University of Houston will be
the host. Hotel America, Houston.

mApril 28—Institute of Broadcasting Finan-
cial Management, board meeting, WGN Chi-
cago.

April 28-May T—House Judiciary Copyright
Subcommittee begins hearing on HR 4347,
copyright law revision bill, with Abraham
L. Kaminstein, registrar of copyrights, first
witness.

April 28-30—International Advertising As-
sociation’s 17th annual World Congress.
Paris.

April 29—International Radio & Television
Society’s radio commercials workshop, 8
am.-2 p.m. Jade Room of Waldorf-Astoria
hotel, New York.

April 29-May 8--Fifth international con-
test for the Golden Rose of Montreux
Awards for TV entertainment programs,
Montreux, Switzerland, organized by the
town of Montreux in cooperation with the

Swiss Broadcasting Corp. and under the
patronage of the European Broadcasting
Union. Entry deadline for TV organizations
was April 1,

mApril 20-30—Second meeting of principals
of group-owned TV stations in first 50 mar-
kets, WGN-TV Chicago.

April 29-30—Pennsylvania Associated Press
Broadcasters annual meeting. Allenberry, a
resort in Bolling Springs, near Harrisburg.

April 20-30—Spring meeting of Oregon As-
sociation of Broadcasters. Speakers include
Douglas A. Anello, general counsel, National
Assoclation of Broadcasters, Norman (Pete)
Cash, president of Television Bureau of
Advertising, and Oregon Governor Mark
Hatfield. Village Green motor hotel, Cottage
Grove.

mApril 30—Adcraft Club of Detreit luncheon.
Stephen B. Labunski, executive vice presi-
dent in charge of NBC Radio network, is
speaker. Statler Hilton. Detroit.

April 30 — 1965 American TV Commercials
Festival awards luncheon. Walter Weir,
chairman of executive committee at West,
Weir & Bartel, heads 1965 council of judges.
Waldorf-Astoria, New York.

April 30-May 1—Annual staff convention
for the Ivy Network of coilege radio sta-
tions. Dartmouth College, Hanover, N. H.

April 30-May 1—Spring meeting of Kansas
Assoclation of Radio Broadcasters. Featured
speakers are Vincent Wasilewski, president,
National Association of Broadcasters, Ben
Waple, secretary of the FCC, Daren Mc-
Gavren of McGavren-Guild, New York, and
Kansas Governor William Avery. Baker
hotel. Hutchinson.

April 30-May 1—Spring meeting of Missis-
sippi Broadcasters Association. Speakers in-
clude Willlam Carlisle, vice president for
station services, National Association of
Broadcasters. Buena Vista hotel, Biloxi.

MAY
May 1—Indiana Associated Press Radio and

mcgavren-guild company,inc.announces representation of WRTHTSt.Louis,Mo.

DAREN F.McGAVREN DIVISION, 270 PARK AVE. NEW YORK, N.Y,, 10017 MO1-2500
CHICAGO/DETROIT/ ST.LOUIS/ATLANTA/DALLAS/SAN FRANCISCO/LOS ANGELES

% IT'S BRAND NEW WITH TOTAL COVERAGE OF AMERICA'S NO.10 MARKET.
BEAUTIFUL MUSIC — UNDUPLICATED IN ST.LOUIS~24 HOURS A DAY.
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Your Amazing Telephone Line

Because it can carry your voice so
~ell, we've learned it's good for a
lot of other uses, too!

Telephone lines carry both the deep
;ones of men and the lighter tones of
women with fidelity. This is why you
zan always recognize a familiar voice
sver the phone.

Your telephone’s wide tonal range
fers other communications possibili-
ies as well.

One of these is a portable unit which
1 doctor can use to transmit an on-the-
ipot electrocardiogram of the heart

from a patient’s home phone. The
“E-K-G” signals are converted to lones
which are sent over the phone line to
a hospital for study by a specialist.
The diagnosis can then be telephoned
back to the doctor.

Another probability is that someday
you may pay bills by phone. You will
simply insert special plastic cards into
a telephone set that dials automatically,
and then detail the dollars and cents by
pushing nunmibered Touch-Tone® but-
tons. In this way you will ring your
bank’s computer, identify your account
with a code number, and tell the com-

puter whom to pay and how much.
Your bank will do the rest.

In fact, the things your phone can do
for you, just by basically being a phone,
are still not fully explored.

Its ability to transmit the tones es-
sential to such data communications as
the “E-K-G” and the bill payment sug-
gests many remarkable new uses for
your telephone line.

Our engineers are working on them.
As its future unfolds, day by day, your
telephone line will surely become more
personally yours than it is even now . . .
one of your most useful aids.

Bell System
American Telephone and Telegraph Co.

and Associated Companies
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THE DETECTIVES
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In city after city, in a variety of time periods, against
all kinds of competition, Four Star series are deliver.
ing big numbers in ratings, share and homes. They're
beating direct competition, increasing [ead-ins and out:
rating-network shows, That's why so many reps. and
stations report easier spot sales, THE SPOT SALES.
POWER NEEDED IN TODAY'S COMPETITIVE MARKET
— AND THE FLEXIBILITY NEEDED FOR TODAY'S
COMPETITIVE PROGRAMMING.
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When did
Washington traffic
become ““terrific”’?

When WWDC Radio put a helicopter
in the sky, that’s when! We figure it
won't be long anyway till the gals
take over space (earth is already
theirs!)-—so we might as well be first.
And that's just what we've done with
Marie and Pee—the first two females,
we believe, to broadcast traffic reports
daily from a helicopter. We purchased
a Hughes 300 and christened it
'Copter 1260. 16 times a day, during
AM and PM traffic hours, one of ‘our
lovelies gives motorists the “‘right
steer’” in and around the nation’s
capital. We don’t predict traffic will
get any better, but we're darn sure a
lot of drivers are going to enjoy the
delay—almost!

Ask your Blair BLAIR
representative GROUP
for *Copter 1260 PLAN
availabilities MEMBER

WWDC

RADIO WASHINGTON, D.C.
20 (DATEBOOK)

Television spring meeting. Indianapolis.

May 1—California Associated Press Radio-
TV Association annual meeting. Riviera
hotel, Palm Springs.

May 2-3—American Women in Radio and
Television board of directors meeting. New
York Hilton hotel, New York.

May 3-4 — New York State Educational
Radio and Television Association annual
meeting. Panel chairman, Albert P. Fred-
ette, general manager of WAMC(FM) Al-
bany, N. Y., will discuss “The Future of
Networking.” Panel will include John
Witherspoon and Jerrold Sandler of the
National Educational Radio division of the
National Association of Educational Broad-
casters; Donald Quale of Eastern Educa-
tional Network, and Thomas Conley of the
Eastern Educational Television Network.
Country House, Syracuse, N. Y.

May 3-5—Association of Canadian Adver-
tisers will have its 50th annual meeting at
the Royal York hotel, Toronto.

May 3-5 — Spring meeting of Kentucky
Broadcasters Association. Featured speakers
include FCC Commissioner Lee Loevinger;
Vincent Wasilewski, president, WNational
Assoclation of Broadcasters, and Richard
Lueking, vice president of advertising,
Eastern Ailr Lines. Brown hotel, Louisville.

May 4—American Women in Radio and
Television Educational Foundation's board
of trustees meeting. New York Hilton hotel,
New York.

May 4—Annual stockholders meeting of
RCA, Chicago Opera House, 20 North Wack-
er Drive, and linked to New York via
closed-circuit, two-way color TV hookup at
Peacock Studio in Rockefeller Center, 10:30
am. CDT in Chicago and 11:30 a.m. EDT in
New York.

®May 4-5 — Spring meeting of Missouri
Broadcasters Associatlon, Speakers include
John Courie, vice president for public rela-
tions, National Assoeiation of Broadcasters:
Hollis Seavey, government affairs represen-
tative, NAB; Elmo Ellis, general manager,
WSB-AM-FM Atlanta; John Murphy, presi-
dent, Crosley Broadcasting Co.; Mrs. Mari-
anne Campbell, president, WIEH Gallipolis,
Ohio. University of Missouri, Columbia.

aMay 5—Magnavox Co. annual stockholders
meeting. Company offices, Fort Wayne, Ind.

May B8-86—Annual general conference of
CBS-TV affiliates at Beverly Hills, Calif,
and at three locations: the Beverly Hilton,
the CBS Studio Center and Television City.

May 5-9—American Women in Radic and
Television National Convention. New York
Hilton hotel, New York.

sMay 6—Admiral Corp. annual stockholders
meeting. Admiral offices, Cortland Street,
Chicago.

May 6-8 — Meeting of Iowa Broadcasters
Association. Speakers include Willlam L.
Walker, director of broadcast management,
Natlonal Association of Broadeasters. Foxrt
Des Moines hotel, Des Moines.

Broadcasters Association. Speakers include
Sherril Taylor, vice president for radio, Na-
tional Association of Broadcasters. Execu-
tive motel, Missoula.

May 6-9 — Western States Advertising
Agency Associtation annual econference.
Ocean House, San Diego.

wMay 7—American Women in Radio & Tele-
vision national convention's general session.
Marion Harper Jr., president and chairman
of the board of Interpublic Group of Com-
panies, ts speaker. Hilton hotel, New York.
May 7 — Virginia Associated Press Broad-
casters meeting, Washington.

May 7—Annual meeting of International
Radio & Television Society. New York.

May 7—California Associated Press Radio-
Television Association annual meeting. Bilt-
more hotel, Los Angeles.

May 7-8—Florida Associated Press Broad-
casters annual meeting. Landmark motor
lodge, Winter Haven and Cypress Gardens.

May B — Indiana Associated Press Radio-
Television Association meeting. Indianapolis.

May 8-9—Kansas Associated Press Radio-
Television members meeting. Hotel Muehl-
bach, Kansas City.

May 8-11 — National Instructional Televi-
sion third annual conferenceé co-sponsored
by the National Association of Educational
Broadcasters and the University of Miami.
Deauville hotel, Miami Beach.

sMay 9-11—Second annual meeting of The
National Association of Television Program
Executives. Savoy Plaza hotel, New York.

May 10 — Connecticut Associated Press
Broadcasters Association meeting. Yankee
Silversmith Inn, Wallingford.

May 10-11—National Association of Tele-
vision Program Executives annual meeting.
Savoy Plaza hotel, New York.

sMay 10-12 — Annual spring meeting of
Washington State Association of Broadcast-
ers. Ocean Shores.

mMay 11—Etghth annual awards Iuncheon of
the Station Representatives Assoclation,
Stan Freberg, who developed series of radio
spots for SRA to “sell” radio, is speaker.
Plaza hotel, New York,

uMay 11—Metromedia Inc.
holders meeting. New York.

May 11—Annual stockholders meeting, Com-
munications Satellite Corporation. Shoreham
hotel, Washington.

mMay 12-—Michigan Association of Broad-
casters’ dinner for members of Congress.
Madison hotel, Washington.

mMay 12-14 — Spring meeting of Illinois
Broadcasters Association. Speakers include
Vincent Wasilewski, president, Naticnal As-
sociation of Broadcasters. Holiday Inn East,
Springfield.

EMay 13—New York Deadline Club annual
dinner, Americana hotel. Awards to be pre-

annual stock-

May 6-8 — Spring meeting of Montanz wmIndicates first or revised listing.
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We interrupt
this magazine
to bring you
an Important

WGBS Radio Miami, the Storer Station,
is now completing a brand new building ...

its facilities completely devoted to radio
station broadcasting. $600,000 have been
spent to make it the most modern,
well-equipped radio station in America.

In a time when felevision gets prime
consideration, the new WGBS Building is

a statement of faith in the future of radio.
Faith in radio is a Storer trademark. For
thirty-eight years Storer stations have been

producing creative radio programming
which meets and stimulates the interests
of the community. Let Storer leadership
and its seven great radio stations

make radio more meaningful for you.



POPEYE RENEWALS
STILL RUNNING
AT 92%

KING FEATUR NDICATE

235 E. 45th St., New 4 2-5600

SPOTMASTER
Tape Cartridge
Winder

The new Model

TP-14 is a rugged, dependable and
field tested unit. It is easy to operate
and fills a need in every station using
cartridge equipment. Will handle ell

reel sizes. High speed winding at
2214 per second. Worn tape in old
cartridges is easy to replace, New or
old cartridges may be wound to any
length. Tape Timer with minute and
second calibration optional and
extra. Installed on winder or avail-
able as accessory. TP-1A is $94.50,
with Tape Timer $119.50.

Write or wire for complete details.
Dt fe-t

BROADCAST ELECTRONICS, INC.
8800 Brookville Road
Silver Spring, Maryland
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sented include radio-TV reporting award,
sponsored by Westclox division of General
Time. Bill Vaughan, assoclate editor of
Kansas City Star speaker; Barry Gray,
WMCA New York personality, master of
ceremonies.

sMay 13—Spring meeting of Conmecticut
Broadcasters Association. University of Con-
necticut, Storrs.

mMay 13-14—Spring convention of Ohio As-
sociation of Broadcasters. Imperial House
South, Dayton.

mMay 14—FCC hosts a group of financial
and stock brokerage authorities in an in-
formal meeting to discuss the impact of the
commission’s proposal to amend its multiple-
ownership rules as they apply to individuals
or companies owning 1% or more of two or
more publicly held group broadeast com-
panies. The conference was formerly sched-
uled for April 8.

BMay 14—Spring meting ¢f Arizona Broad-
casters Association. Pioneer, Tucson.

May 16-18—Catholic Broadcasters Assocla-
tion of America will present Gabriel Awards
at annual convention and the first Catholic
Communications Seminar May 18, Waldorf-
Astoria, New York,

May 16-18—Spring meeting of Pennsylvania
Association of Broadcasters, Nittany Lion
Inn, University Park.

mMay 17—Los Angeles Advertising Women'’s
19th annual Lulu awards banguet. Adver-
tising women in the 13 western states are
honored for best radio, TV and print ads,
sales promotion pieces, publicity and re-
search. Hollywood Paladium.

mMay 17—International Radio & Television
Society’s annual meeting (luncheon), hon-
oring CBS-TV personality Ed Sullivan. IRTS
officers for the coming year will be installed.

Grand Ballroom, Waldorf-Astoria, New
York.
mMay 18—Bureau of Broadcast Measure-

ment, annual meeting. Westbury hotel, To-
ronto.

May 17-19—First convention of Advertising
and Marketing International Network. AMIN
is successor to Continental Advertising
Agency Network and embraces North and
South America, and West Indies. Pontchar-
train hotel, Detroit.

May 19-21 — Texas CATV Association Inc.,
state convention. Dallas Marriott motor
hotel, Dallas.

EMay 19-22—12th Annual conference of the
National Associaiion of Market Developers
at the Sheraton Jefferson hotel in St. Louis.

aMay 20 — Awards for media excellence,
banquet, Chicago Federated Advertising
Club, Great Hall. Pick-Cengress hotel, Chi-
cago.

mMay 20—Spring meeting of New Jersey
Broadcasters Assoclation. Woodlawn, Rut-
gers University, New Brunswick.

May 20—Frederick W. Ford, president of
National Community Television Association,
speaks to Virginia Independent Telephone
Association meeting in Richmond, Va,

May 20—Annual meeting of Writers Guild
of America, West, and election of officers
of the guild and its screen and radio-TV
branches. 8 p.m. Beverly Hilton, Beverly
Hills, Calif,

May 20-22 — Spring meeting of Alabama
Broadcasters Association. Speakers include
Douglas A, Anello, general counsel, National
Association of Broadcasters. Midtown Holi-
day, Montgomery.

@May 20-22—Annual convention of Scouth
Dakota Broadcasters Association. Speakers
include George W. Bartlett, manager of
engineering, National Association of Broad-
casters and Fulton Lewis Jr., news com-
mentator, Winner.

mMay 21—South Dakota Associated Press
Broadcasters Association meeting. Winner.

May 22-23—Illinois News Broadcasters As-
siclation’s 10th anniversary spring conven-
tion and news clinic. Topics include cover-
age of trials and ethics in news and election
coverage. Ramada Inn, Champaign-Urbana.

®May 24-20th Annual Southern California
Broadcasters Association "Whingding” with
Jim Thompson, account executive of KHJ
Los Angeles and Chuck Mitchell, account
executive at KRKD Los Angeles, as co-
chairmen, Lakeside Country Club, Los Anh-
geles.

sMay 24—TV awards dinner and broadcast
on WBKB(TV) Chicago of Chicago chapter,
National Academy of Television Arts and
Sciences. Martinique Restaurant-Drury Lane
Theater.

May 25—Seventeenth annual Alfred P.
Sloan Radio-TV Awards for Highway Safety
banquet, Waldorf-Astoria, New York.

aMay 25-27 — Annual convention, Armed
Forces Communications & Electronics Asso-
ciation. Guest speakers: Dr. Thomas P.
Cheatham Jr.,, Department of Defense;
Brigadier General David Sarnoff, RCA;
Lieutenant General Alfred D, Starbird,
WSA, Defense Communications Agency.
Sheraton-Park hotel, Washington,

aMay 26—New deadline for reply comments
on the FCC’s notice of inquiry and pro-
posed rulemaking relating to mutual funds
and other Investment houses that are in
technical violation of the commission’s
multiple-ownership rules. Former deadline
for reply comments was March 23; new
deadline for comments in this inquiry is
April 26.

sMay 26-28—Fifth National Conference on
the Peaceful Uses of Space. Sponsored by
the National Aeronautics & Space Adminis-
tration. Speakers will include following
NASA officials: Dr. Hugh L. Dryden, deputy
administrator; Dr, George E, Mueller, asso-
ciate administrator, Office of Manned Space
Flight; Dr. Homer E. Newell, associate ad-
ministrator, Office of Space Science & Ap-
plications: Dr. Raymond L. Bisplinghoff.
associate administrator, Office of Advanced
Research & Technology. St. Louis.

JUNE

mJune 2-4—Institute for Education by Radio-
Television. Columbus, Ohio,

mJune 5-6—Associated Press Louisiana-Mis-
sissippi Broadcasters annual meeting. New
Orleans.

BJune 7-9—Western Association of Broad-
casters annual meeting at Banff Springs
hotel, Banff, Alberta.

June 8-9 — Spring meeting of Indiana
Broadcasters Association. Indiana Univer-
sity, Bloomington.

mfune 8-10—Summer meeting of South
Carolina Broadcasters Association. Speakers
include Paul Comstock, vice president for
government affairs, National Assoclation of
Broadeasters. Adventure Inn, Hilton Head
Island.

June 10-12—Colorado Broadcasters Associa-
tion meeting. Palmer House motel, Colorado
Springs.

mJune 12-15—Annual Georgia Association of
Broadcasters summer convention in con-
junction with annual GAB engineering con-
ference. Speakers include Vincent T. Wasi-
lewski, president, National Association of
Broadcasters and Frederick W. Ford, presi-
dent, National Community Television Asso-
ciation. Holiday Inn, Callaway Gardens.

June 13-18—Management conference of Na-
tional Advertising Agency Network. White-
face Inn, Lake Placid, N. Y.

June 14-16—World Congress on Marketing.
Event will celebrate 50th anniversary of

mIndicates new or revised listing.
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Ten victories, no defeats.

How many of this season’s top ten sports attrac-
tions were on NBC?

All of them. The Rose Bowl, the Sugar Bowl, the
Orange Bowl, the Pro Bowl, and six games in base-
ball’s World Series...of all the sports events telecast
since September 1964, these ten reached the high-
est number of TV homes.* And every one of them
was seen exclusively on NBC-TV.

A matter of chance? Hardly. It’s the sort of record
you'd expect from a network whose sports schedule

*SOURCE: NTI {Total homes basis) Audience and related data based on estimales provided by the raling service and are subject

is as comprehensive and colorful as NBC’s.
There’s no roster in TV sports to equal it. In
addition to baseball’s World Series and the largest
line-up of post-season Bowl games, NBC has tele-
cast in recent months the Tokyo Olympics (23 sepa-
rate programs, totaling 18% broadcast hours);
regular-season NCAA football contests (29 in all) ;
championship golf (including the U.S. Open, the
World Series of Golf, the Bing Crosby National Pro-
Am, and the BobHope Desert Classic) ; the National



Singles Tennis Championships; early and final-
round games in basketball’s National Invitation
Tournament; and baseball’s annual All Star Game.

On the weekly scene, the new NBC Sports in
Action series has already featured two highlights
of the track-and-field winter season—the New York
Athletic Club Indoor Games and the Los Angeles
Times Indoor Games—and over the weeks the series
covers a variety of the most interesting and unusual
competitions from all over the globe.

A solid line-up, indeed — and getting even
stronger. This Fall, NBC will telecast —exclusively
—the exciting pro action of the American Football

e e

League, which has grown so quickly in national
interest and importance. In addition to these con-
tests, NBC will, of course, continue its exclusive,
weekly telecasts of NCAA games.

More football than any other network...more top
events in every sport...and most events televised
in color. No wonder the nation’s fans are tuning to
NBC in record numbers.

We're giving them a real sporting chance.

NBC SPORTS &

1o qualifications issued by Ihis service. Copies of such qualifications available on request. No natienal ralings were available on lhe NFL Championship Game, telecast in Nielsen Non-report Week.



CATY
I
Jour
plans?

Consult the industry

leader in equipment,

services, and quality.
®

CATV Systems Division

JERROLD ELECTRONICS

CORPORATION

15th & Lehigh Avenue

Philagelphia, Pa. 19132
Phone (215) 226-3456
15 years'

ERROLD e

Here’s the Answer

FIRST...
IN CATY -
Over

To Libel Suits:

One slip of the lip, however ac-
cidental, can bring about court
action—with you as the de-
fendant in a libel suit. It can
be costly enough to be disas-
trous. Now you can hold your
loss on any claim to an agreed
amount you carry yourself,
and let Employers Reinsur-
ance handle the excess. This
specially designed policy pro-
vides economical protection
against losses due to libel, slan-
der, invasion of privacy, piracy,
violation of copyright. For de-
tails and rates, contact:

EMPLOYERS REINSURANCE

CORPORATION
. KANSAS CITY, MO

American Marketing Association and will
be attended by 2,000 delegates from North
America, Europe and Asia. Hilton hotel,
New York.

mJune 15-17 — Annual spring meeting of
North Carolina Assoclation of Broadcasters.
The Carolinian, Nags Head.

June 16-183—Spring meeting of Virginia As-
sociation of Broadcasters. The Cavalier,
Virginia Beach.

June 18-18—43rd annual convention of Pub-
lic Utilitles Advertising Association will
consider “Image Bullding for Utilities." The
Deauville, Atlantic City.

Wune 17—First annual meeting of Alaska
Broadcasters Association. FCC Commission-
er Kenneth A. Cox Is keynote speaker.
Ketchikan.

June 17-19 — Annual convention of the
Maryland-District of Columbia-Deleware
Broadcasters Association. Henlopen hotel,
Rehoboth Beach. Del.

mJune 18-19—Texas Associated Press annual
meeting. Community Inn, Klilgore.

June 18-23—International Television Con-
test Berlin. For further information write
Dr. A. Bauer, Bundesallee 1-12; Berlin 15.

wIndicates first or revised listing.
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Broadcasters help student

Epiror: With reference to your edi-
torial of January 25, urging broadcast-
ers to underwrite the cost of sending
students to the International Radio and
Television Society’s 1965 College Con-
ference, 1 would like to take this op-
portunity to publicly thank two Wichita
broadcasters who did just that for me.

George M. Brown, president of the
Wichita Television Corp. (KARD-TV
Wichita, Kan.,) and M. Dale Larsen,
vice president and general manager of
KTvH(Tv) Hutchinson-Wichita each do-
nated one-half the cost of a round-trip
airline ticket from Wichita to New
York making it possible for me to
attend the conference, representing
Wichita State University.

It was an extremely informative and
entertaining affair and without the help
of these executives I would not have
been a participant.—Charles K. Frod-
sham, Wichita, Kan.

Wrong frequency

Eprror: In your very thorough NAB
convention coverage in the April 5 is-
sue, there is a typo in a photo caption
for a GE transmitter with two girls.
The caption said it was UHF trans-
mitter; actually, it is a new 10-1 35 kw
TT-51-B VHF high channel transmit-
ter. The girls’ poses indicate that the
aural amplifier cubicle has been elimi-
nated as in the new 5-1 version.—
George Tillman, press relations, General
Electric Visual Communications Prod-
ucts, Schenectady, N. Y.
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-- and booming!
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MON DAY MEMO by HARRY SPITZER, Zodys Quality Discount Department Stores, Los Angeles

Department store finds a formula that ‘clicks’ in L. A. market

L.A. is wild!

L.A. is different!

L.A. is untraditional! And, when you
are operating a retail organization in an
untraditional area such as Los Angeles,
it is necessary to take an untraditional
approach in advertising. Our objective
is to reach the market for Zodys Quality
Discount Department Stores, a seven-
store chain ranging from Anaheim to
Canoga Park and from West Covina to
Redondo Beach. To give it an eastern
parallel, this would be like having stores
in Connecticut, Long Island and Phila-
delphia, miles apart in distinctly differ-
ent areas with no central downtown lo-
cation, and trying to reach all markets
with one newspaper.

The L.A. market is unusual. You can
reach parts of the area with newspapers
but the reach of TV and radio extends
throughout the region. Each community
has its own newspaper but the radio and
TV media are city-wide. It is obvious
that newspapers cannot do the complete
job in a retail trading area that is so
widespread, but TV can and we take
full advantage of this broader exposure
by backing our newspaper advertising
with a heavy saturation of TV and radio.

TV’s Many Uses = We use our tele-
vision advertising in various ways, to
promote specific items, special events,
major promotions, seasonal sales, and
departmental presentations of merchan-
dise. We produce, in conjunction with
our agency, M. J. Beckman Associates,
four or five 60-second TV commercials
on video tape every month and schedule
our television time on several good in-
dependent stations featuring newscasts,
or preceding and following popular pro-
grams such as teen-age dance parties,
off-network series reruns and participat-
ing children’s shows.

We find that television is excellent for
selling the Zodys name and we take full
advantage of the medium by trying to
be different from the other retailers in
the way we present our commercial
message. We are constantly on the look-
out for unusual approaches that are in
good taste.

For example, one of our spots does
a take-off on the popular TV show, The
Man from U.N.C.L.E. We open on the
shadow of a hand firing a gun and cut
to our female TV personality, seen
through bullet-cracked glass. As the
camera moves in, she announces her-
self as “The Girl from Zodys.” From
there, we take the viewer through vari-
ous settings depicting Zodys fashions for
women. For men’s fashions we did a
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take-off on all the James Bond movies,
using science fiction props and a fog
machine for transitions from setting to
setting.

The Oriental Touch = We have also
been getting a lot of favorable com-
ments from our customers on our new
“Fortune Cookie” commercial which
has a noted Chinese movie and televi-
sion personality talking about the vir-
tues of Zody's merchandise in Chinese
while the movie subtitles translate our
message into English.

For “straight selling” we use a 10-
second portion of our jingle as a musical
opening and dissolve to our appropri-
ately dressed announcer telling about
the specific category of merchandise be-
ing promoted. We try to keep the cam-
era moving, using “dissolves” and “su-
pers” to keep a visual story going while
the selling pitch is being given. We tend
to avoid using specific prices on our
television commercials because of the
cost of making tapes. This also prevents
our competitors from having an unfair
advantage, since they can “sharpshoot”
at our announced price.

We have used our television commer-
cials to back up our chain-wide sales.
For example, during baseball season for
our “World Series of Values” we dressed
our announcer in a Dodgers uniform and
had him pitch baseballs into the various
merchandise areas. We try at all times
to keep our television commercials topi-
cal and timely and of such subject mat-
ter that would be usable for a three to
four week period.

Radio Versatility = Zodys radio com-
mercials attempt to use the versatility of
this medium to a much greater extent.
We are currently using three radio sta-
tions from the many available in the
Los Angeles market. Our subject mat-
ter changes weekly from fashions to

major appliances, from sporting goods
to baby clothes, depending on what is
most appropriate at the time and, as
noted before, strong support for what
we are currently advertising in the news-
papers.

We consistently use our musical jingle
opening on our radio commercials and
close with our hours and addresses.
Where a special message with produc-
tion requirements is involved, we use
our regular television announcer as the
voice. Most of the time, however, we
use the talents of the station’s disk jock-
eys and regular staff announcers. We
tend to “buy” as many disk jockeys as
we can afford, preferring news program
adjacencies.

Zodys feels there is a definite place
for broadcast media in its advertising
program. We know of no other means
of reaching the prosperous young mar-
ket that is growing up around us. We
know these young people, who represent
a large area of the spending public, and
who will become increasingly important
as time goes on, are addicted to radio
and television to a much larger degree
than any generation has been before.

While they have their transistors
glued to their ears and their eyes glued
to the TV tube, we want to get the
Zodys message to them as much as pos-
sible. We want them to be aware that
Zodys is the place to shop whether they
are on an allowance or earning their
own money. We are not sure at which
point they become part of the newspa-
per-reading public and we want to start
developing the “Zodys shopping habit”
as soon as possible.

We strongly believe that newspapers
—the traditional “buy” for retailers
since time began—need supplementing
in today’s markets—and broadcast me-
dia are the place.

Harry Spitzer became advertising and
publicity director of Zodys Quality Dis-
count Stores, Los Angeles, after many
years of specializing in department store
advertising. He had been in advertising

and sales promotion at stores in Atlanta
and Miami and, before jolning Zodys, was
vice president and sales promotion mana-
ger of Sattler's department store in Buf-
falo, N. Y. Mr. Spitzer is a graduate of
the University of Georgia with degrees
in journalism and advertising.
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Quality by any measurement
is on the record at WEL.I.

The station with the adult
purchasing power audience

in New Haven.

The station that makes

New Haven a better buy.

5000 Watts; 960 KC.

WELI

National: H-R Representatives, Inc./Boston: Eckels & Company
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yavs COMMUNICANA GROUP

CG can start things popping in Indiana. If you want it to put more

fizz in your soft drink sales, uncap a schedule with ATS.

THE COMMUNICANA GROUP

THE COMMUNICANA GROUP
DIANA COMMUNICATORS

INDIANA COMMUNICATORS £
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The Communicana Group Includes:
WSJV-TV WKJG-TV
sourn e @5} ame rout warnt ) woe

Also: WKJG-AM and FM, Ft. Wayne; WTRC-AM and FM, Elkhart
The Mishawaka Times (Morn.); The Elkhart Truth (Eve.)

JOHN F, DILLE, JR. IS PRESIDENT OF THE COMMUNICANA GROUP

CALL Y

TODAY!
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Sun shines bright on daytime TV

Total revenue grows and grows with CBS leading

and other networks pressing forward to total

an estimated 28% of all television billings

Daytime, once the graveyard of the
network television business, is moving
toward an economic footing more nearly
akin to that of its nighttime cousin
where advertisers often must stay in on
a long-term basis or risk staying out.

The daytime medium, whose billings
have been mounting steadily in recent
years and grew 10.8% in 1964 to reach
$329 million, is becoming an increas-
ingly important source of network rev-
enue.

While considerable disparity exists
among the three networks—CBS being
far out in front in ratings and billings,
and NBC firmly in second place—all
three in 1964 demonstrated new strength
that has continued through the first quar-
ter of this year.

Last year the networks’ net time and
program revenues from daylight opera-
tion accounted for 28% of all their
billings. Weekday stripping is becom-
ing so well sold that further expansion
of revenues may soon be wholly depen-
dent on increased schedules or higher
rates. With fewer and fewer availabili-
ties going begging, the in-again-out-
again advertiser is finding that getting
back in is not as easy as it used to be.

Weekend Boom » Growing even fast-
er than Monday-Friday sales has been
weekend business, which showed a
sharp 20.7% gain in 1964 to $102.8
million, the cause generally agreed to be
premium prices now paid for sports
programing.

Net time and program billings for
1964 as estimated by Leading National
Advertisers (LNA) and Broadcast Ad-
vertisers Reports (BAR), it was learned
last week, showed CBS with a $160.4
million slice of the daytime pie, NBC
with $102.8 million and ABC with $65.9
million.

In Monday-Friday daytime business
CBS led with $109.5 million. NBC was
in second place at $77.3 million and
ABC collected $39.5 million. In week-
end daytime revenues the positions were
slightly altered; CBS still in first at $50.9
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million, but ABC was second at $26.4
million and NBC third with $25.5 mil-
lion.

It’s estimated that three-network day-
time billings, excluding sales of sports
programing but including other week-
end presentations, are now moving at
the rate of $265 million annually.

With added circulation all three net-
works continue to increase their rates
with reasonable regularity to maintain
comparatively steady cost-per-thousand
figures.

Big Gains » ABC-TV, whose daytime
sponsor list almost doubled from 63 in
1960 to 118 last year, says it has in-
creased prices across the daylight board
by an average of 15% over base rates
of a year ago. Minutes in the ABC
schedule now range from a discounted
low of $3,000 to a premium nondis-
counted $5,400 in its General Hospital
strip.

CBS-TV, selling its daytime offerings
in morning minutes and afternoon quar-
ter-hours, will jump its morning prices
in the fall. They now range from $3,800
to $4,200. On the new card they'll be
up $200 across the board to a $4,000-
$4,400 range.

NBC-TV will establish a 2% price in-
crease in September, representing $100

jumps for all minutes with the excep-
tion of those in its You Don’t Say show,
which go up $500.

Against this background of rising
prices advertisers show no signs of dis-
enchantment. On the contrary new
sponsors are coming into the medium
and older ones are raising their budgets.

It’s pointed out that the A. C. Nielsen
Co. will be introducing a new base for
U. S. television homes in the fall, a 2%
gain from the present 52.6 million to
53.8 million.

They Like It » Edward Bleier, ABC-
TV’s vice president in charge of plan-
ning and sales, says the most significant
thing in the recent history of daytime
is “a new appreciation” for the medium
by sponsors who hadn’t previously re-
alized what a bargain it is.

Bob McFadyen, manager of daytime
program sales at NBC-TV, noted big
daytime users are getting bigger, “more
or less in response to what their com-
puters tell them about daytime effi-
ciency.”

CBS-TV, firmly settled in the day-
time driver’s seat with the nine top-rated
shows and pulling an estimated audi-
ence of 5.7 million women per average
minute in its noon-4:30 p.m. programs,
has experienced less change in adver-

Daytime billings of the three networks

Here's the way 1964 net time and
program billings of the three tele-
vision networks broke down accord-
ing to LNA/BAR estimates learned
by BROADCASTING last week.

Of Monday-through-Friday busi-

ABC-TV
$39,513,900

26,432,700

65.946,600

Monday through Friday
Weekend
Total

ness CBS-TV captured 48.4% ; NBC-
TV 342%: and ABC-TV, 17.4% .
Weekend daytime sales were split
as follows: 49.5% to CBS, 25.7%
to ABC and 24.8% to NBC.
The breakdowns by network:

CBS-TV NBC-TV
$109,502,600 $ 77,327,800

50,908,400 25,509,200

160.411,000 102,837,000

K|



SUN SHINES BRIGHT ON DAYTIME TV continued

tiser attitudes over the past year. One
observer pointed out that CBS-TV has
had less room to grow in terms of
availabilities.

A comparison of gross Monday-Friday
time billings for 1964 shows NBC-TV
15.3% ahead of the previous year on a
volume gain of $12.8 million; CBS-TV
ahead 5.5% on a $6.2 million increase
and ABC-TV up $3.7 million for a
9.6% increase.

Sponsor Problem » The attractiveness
of daytime positions was pointed up
last week by the comment of a TV-
radio executive at a leading agency. He
said NBC-TV and CBS-TV are almost
fully sold out at any given time and that
this was a problem facing sponsors who
might want to wet their feet in the

it can't get the best programs that way,
explained Mr. McFadyen.

The same thing is true of Johnson's
competitor, Simoniz, he went on.

Change in Buying = According to one
network official a number of smaller ad-
vertisers in the past have saved their ad
dollars for short periods of heavy satur-
ation in daytime to appear to be on a
competitive footing with bigger spon-
sors. “They simply can’t get the best
programs that way any more,” he
stated.

NBC-TV's improved daytime status
is reflected in first-quarter performance
for 1965 in which 95% of its available
positions were sold, according to Mr.
McFadyen, This compares with 85%
for the first three months of 1964, he

Mr. Bleier, ABC-TV

Mr. Curl, CBS-TV

Mr. McFadyen, NBC-TV

medium or eventually get into it in a
bigger way.

It’s felt by some observers the domin-
ant position which CBS-TV holds in
program popularity may be acting as
more of a depressant on daytime pricing
than might otherwise be the case. All
networks use cost-per-thousand-women-
viewers as a basic yardstick in pricing
daytime strips as well as the considera-
tion of variable program expenses.

CBS-TV estimates its CPM for women
viewers falls between $1.35 to $1.40.
ABC-TV and NBC-TV charges reflect
costs said to be closer to $1.50.

ABC-TV’s Mr. Bleier says advertisers
now spending $1.50 per thousand would
probably be willing to spend up to $2
and still think they were making a pru-
dent buy.

NBC-TV’s Mr. McFadyen sees “ad-
vertisers buying differently as a matter
of protecting their position.” An exam-
ple, he said, is S. C. Johnson & Son. Up
to this year Johnson bought daytime in
fall and spring flights but now has found

32 (LEAD STORY)

said. The fourth quarter of 1964 had
been 94% sold, up from 88% which
was reported in the comparable quarter
of the previous year.

Looking forward to this yeat's fourth
quarter Mr. McFadyen said NBC feels
sure it will be over 95% sold. The net-
work says it grants no frequency or
volume discounts though summertime
minute prices are decreased 17% to re-
flect lower viewing levels in summer
months,

He noted that affiliate clearances for
daytime programs continue to be “some-
thing of a problem” with new pressures
being exerted by the increased availabil-
ity of syndicated product.

He said, however, that clearances
compare favorably with those of last
year. In the regular Monday-Friday
NBC schedule clearances run from a
low of about 125 to a high of 200 sta-
tions, the full lineup.

Clearances Favorable » Joseph Curl,
vice president for daytime sales at CBS-
TV, said the daytime clearance situa-

tion for his network appears to be
“excellent.”

CBS keeps its afternoon quarter-hours
sold out with a sponsor list of only 30
names, according to Mr. Curl. Almost
all of its afternoon sponsors are 52-week
clients. The CBS official said the net-
work was ahead in daytime for 1965
“by virtue of a sellout” of its morning
minute plan from January through June.
The afternoon blocks, he said, were sold
out last year.

CBS’s chances for further daytime
leverage, it appears, are virtually limited
to higher rates or expansion into other
time periods. It was reported last week
that the Jack Benny strip that CBS now
runs in the 4:30-5 p.m. slot would not
be around next fall, but would probably
be replaced by another vehicle as yet
unselected.

Mr. Bleier said ABC-TV’s daytime
clearance situation had improved over
the last year from an average of 148 to
158 stations and that its national cov-
erage had showed an increase of from
92.5% to 94%.

Mr. Bleier said the weekend TV mar-
ket, particularly the Saturday lineup, is
no longer completely dependent on toy
advertisers, that additional business
from cereal, confection, and beverage
companies and others had changed the
situation.

The Sponsors » One company men-
tioned widely as achieving success in
network daytime is Calgon, which had
previously restricted its use to eight-or
ten-week flights but is now in the med-
ium on a full twelve months a year
basis.

The William Underwood Co., new to
network, has reportedly put two-thirds
of its ad budget into daytime with two
minutes per week year-round on NBC-
TV. Other small-sized sponsors said to
be in daytime network for the first time
are Ciba Corp., Stanley Home Products,
Continental Casualty and International
Mineral.

The major soap companies—Procter
& Gamble, Lever and Colgate-Palmolive
—are each reported to be adding signifi-
cantly to their daytime budgets, as is
General Foods.

ABC-TV noted major package goods
companies picking up in daytime with
longer and heavier flights, with spe-
ciality products continuing to make
seasonal purchases.

Clairol was frequently mentioned as
having increased daytime commitments,
as were California Packing (Del Monte),
Hunt Foods, Heinz and Quaker QOats.

ABC said success achieved by Golden
Grain Macaroni through the use of day-
time—"a several-fold sales increase”
since its daytime introduction in 1962-
63—had led several West Coast adver-
tisers to take a serious look at the med-
wum.
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Any station announcer can adequately handle a microphone. A very few stations, with news
staffs like WHIO, have married the microphone to a typewriter. The union has produced a
unique blend of literate broadcast reporting. With the largest news staff in Ohio’s prosperous
Miami Valley, WHIO provides the regional news coverage to complement its CBS affiliation.
This is why WHIO commands a large, mature audience. This is also why WHIO newsmen continue
to amass awards. It explains why national advertisers sell the Miami Valley through WHIO.

Interested in people who buy? See your Hollingbery man.

WHIO A FX TV DAYTON, OHIO

Cox Broadcasting Corporation stations: WHIO AM-FM-TV, Dayton; WSB AM-FM-TV, Allanta; WSOC AM-FM-TV, Charlotte; WIOD AM.FM, Miami; KTVU, San Francisco-Oakiand; WIIC, Pittsburgh
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BROADCAST ADVERTISING

It takes millions
to crash TV's elite

TVB's release of 1964 spot buying figures

follows last month’s breakdown for network TV

An advertiser, who had to spend
nearly $27 million in net time and
talent last year to rate among the top
10 network TV advertisers, would have
had also to spend at least $16 million
at gross rates to appear among the 10
leading spot TV advertisers.

A total of 1,314 advertisers put
$1,016,009,000 into national and re-
gional spot TV alone in 1964, accord-
ing to Television Bureau of Advertis-
ing’s ninth annual report on spot TV
expenditures.

In releasing its spot report today
(Monday), TVB noted that in 1956,
TVB’s first full year of compilation,
spot TV expenditures totaled $368,154,-
000. Last year’s total, the first time
spot went over the billion dollar mark,
represented a hefty 17% increase over
the 1963 estimate.

Network advertisers last year spent a
total $1,145,889,700 in network time
and program billings, up 8.3% over the

year before (BROADCASTING, March 22).
On the basis of spot and network bill-
ings the following advertisers would
place in the “Top 10” if ranked by com-
bined expenditures:

Procter & Gamble led in spot with
more than $70 million (about the same
level as in 1963) and also in network
with $78.3 million (time and program
costs).

General Foods had over $34 million
in spot, $36.7 million in network; Bris-
tol-Myers $21.6 million in spot, $39.9
million in network; American Home
Products, $18.4 million in spot, $40.9
million in network; Colgate-Palmolive,
$32.2 million in spot, $26.9 million in
network; Lever Brothers, $24.9 million
in spot, $33.4 million in network.

Also, R. J. Reynolds Tobacco, §$16
million in spot, $29.3 million in net-
work; General Motors (and GM deal-
ers), $7.1 million in spot, $31 million
in network; American Tobacco, $10.6

A TV campaign to concentrate on
the growing number of younger
housewives by appealing first to chil-
dren has been mapped by Mrs.
Schlorer Inc., maker of a mayonnaise
bearing that name.

Firestone & Associates, Philadel-
phia agency for the advertiser, last
week pointed out that this marketing
strategy is a departure from the old-
line recipe of aiming at the mature
homemaker.

Only children are being used in
the commercials, which include a
lively upbeat jingle, “I'm a Sandwich
Man.” Basic theme of the action is
to have a cast of small fry pilfering
sandwiches laden with Mrs. Schior-
er's mayonnaise the ‘‘Chef.”

The saturation campaign will run
from now through the early summer
months in the Philadelphia area.

Small fry used to sell mayonnaise

Schlorer’'s 'chef’
Prelude to thievery
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million in spot, $26.9 million in net-
work; Alberto-Culver, $12 million in
spot, $21.8 million in network.

In a breakdown by day parts, night-
time spot activity took the greatest share
(31.5%, or $319.9 million) of the to-
tal; daytime had $245.9 million, or
24.2%; early evening had $237.6 mil-
lion, or 23.4%, and late night, $212.4
million, or 20.9%. In commercial
lengths, one-minute announcements rep-
resented 65.6% of total spot dollar
volume; 20-second spots (includes 30-
second spots as well) represented
19.7%, 10-second spots were responsi-
ble for 6.7%, and programs for 8%.

1964 NATIONAL AND REGIONAL SPOT TV
EXPENDITURES—TOP 100 ADVERTISERS
(Source: TVB/Rorabaugh)

1. Procter & Gamble $70,439,700
2. General Foods 34,075,700
3. Colgate-Paimolive 32,289,820
4. Coca-Cola Co./bottlers 25,791,100
5. Lever Brothers 24,956,920
6. Bristol-Myers 21,603,910
7. William Wrigley Jr., Co. 21,582,250
8. General Mills 18,984,330
9. American Home Products 18,466,030
10. R. J. Reynolds Tobacco 16,056,070
11. Warner-Lambert Pharma. 14,608,540
12. Alberto-Culver 12,097,390
13. Kellogg 11,557,670
14. Pepsi Cola Co./bottlers 10,977,910
15. American Tobacco 10,680,720
16. Continental Baking 9,730,670
17. Ford Motor, dealers 9,404,420
18. Mars 8,106,670
19. Royal Crown Cola/bottlers 7,629,780
20. Shell Oil 7,618,130
21. Campbell Soup 7,466,280
22. Jos. Schlitz Brewing 7,228,890
23. General Motors, dealers 7,148,970
24. Gillette 7,030,610
25. Ralston-Purina 6,977,200
26. Standard Brands 6,958,220
27. Miles Laboratories 6,851,120
28. Chrysler Corp., dealers 6,999,770
29. Beech-Nut Life Savers 6,535,330
30. P. Lorillard 6,439,090
31. Avon Products 6,345,040
32. Pet Milk 6,162,650
33. Anheuser-Busch 6,000,840
34. Liggett & Myers 5,657,250
35. Corn Products 5,640,840
36. Pabst Brewing 5,525,280
37. Quaker Oats 5,434,440
38. Revlon 5,399,950
39. Brown & Williamson 5,181,840
40. Chesebrough-Pond's 5,012,230
41. National Biscuit 4,903,220
42. Richardson-Merrell 4,757,760
43. Borden 4,735,930
44. Canadian Breweries 4,630,950
45, Scott Paper 4,434,130
46. Sears, Roebuck 4,350,120
47, Sterling Drug 4,314,930
48, United Vintners 4,241,460
49, Seven-Up/bottlers 4,157,670
50. E. & J. Gallo Winery 3,836,310
51, H, ). Heinz Co. 3,801,360
52. Falstaff Brewing 3,759,690
53. Menley & James Labs 3,676,770
54. American Can 3,651,030
55. Frito-Lay 3,530,180
56. Lestoil Products 3,489,360
57. Kimberly-Clark 3,472,010
58. Eastern Air Lines 3,317,820
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Some wmeca listeners

live so elegantly they’ve ended up
in the same boat with

President Johnson.

(Not the Presidential yacht.)

T -

The wmcCa income tax service, which income tax problems has a healthy rate of
started March 29th, revealed that some of income.

the big spenders in our audience had to take The median age of callers was 38. Their
out loans for their income tax, just as the  median family income was $7,000. This is
President did. (Which goes to prove there’s  exactly the same as the metropolitan New
good banking business in our audience, too.)  York median income.

Actually, Wmca made daily announce- So thelarge cross-section of the population
ments inviting people to call between 7:00  that enjoys WINCA music represents the
and 9:30 p.m. for answers totheir incometax  average New Yorker. Of course, we had
problems. Five official I.R.S. men manned  many inquiries from listeners with incomes
the phones to give free tax information and  of $25,000 or more. We have the same pro-

advice. portion of these people in our audience that
The response averaged a call 2 minute,  the city has. We’re not all rich, but we’re all
night after night, well off. And that pays off very well. Ask

Obviously, an audience with this rate of  any Wmca advertiser.

winca
turns people
on.

(AND ALL KINDS OF WONDERFUL PEOPLE TURN ON wmca. )

the straus broadcasting group
415 madison avenue

new york, n. y. 10017 (212) MU 8-5700
wmea—new york—>570 ke
represented by robert e, eastman & co., inc.
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59, Carter Products $3,304,040
60. Philip Morris 3,301,550
61. National Dairy Products 3,298,790
62. American Qil 3,233,090
63. American Moters, dealers 3,161,230
64. Noxzema Chemical 3,109,890
65. Carnation 3,105,420
66. Simoniz 3,087,330
67. Charles Pfizer & Co. 3,078,860
68. Hills Bros. Coffee 3,009,790
69. Helene Curtis Industries 2,987,590
70. Pillsbury 2,883,190
71. Rheingold Breweries 2,713,630
72. Peter Paul 2,688,540
73. Stroh Brewery 2,622,220
74. Johnson & Johnson 2,593,600
75. U. S. Borax & Chemical 2,547,110
76. ldeal Toy Corp. 2,531,450
77. Welch Grape Juice 2,492,790
78. Andrew lJergens 2,467,910
79. Phillips Petroleum 2,391,370
80. Theo. Hamm Brewing 2,358,780
81. Olin Mathieson Chemical 2,331,900
82. Mattel . 2,311,840
83. DeLuxe Reading Corp. 2,287,180
84. Shulton 2,274,460
85. American Airlines 2,259,250
86. Foremost Dairies 2,209,930
87. Gulf 0il 2,156,830
88. United States Rubber 2,149,060
89. Union Carbide 2,066,250
90. Hazel Bishop 2,031,690
9], P. Ballantine & Sens 2,022,890
92. Swift & Co. 2,002,050
93. Pearl Brewing 1,968,080
94, Beatrice Foods Co. 1,929,840
95. Standard Qil {Ohio) 1,908,960
96. Kroger Co. 1,900,110
97. Gold Seal Co. 1,894,930
98. Helena Rubinstein 1,886,650
99, National Airlines 1,839,230
100. Golden Grain Macaroni 1,830,810

1964 ESTIMATED EXPENDITURES OF NATIONAL
AND REGIONAL SPOT TELEVISION ADVERTISERS
BY PRODUCT CLASSIFICATION

(Source: TVB/Rorabaugh}

Agriculture $ 1,346,000
Ale, Beer & Wine 78,000,000
Amusements, Entertainment 2,900,000
Automotive 38,539,000
Building Material, Equipment,

Fixtures, Paints 3,407,000
Clothing, Furnishings,

Accessories 14,068,000
Confections & Soft Drinks 101,930,000
Consumer Services 32,641,000
Cosmetics & Toiletries 103,812,000
Dental Products 18,927,000
Drug Products 70,185,000
Food & Grocery Products 250,756,000
Garden Supplies & Equipment 3,609,000
Gasoline & Lubricants 32,699,000
Hotels, Resorts, Restaurants 1,088,000
Household Cleaners, Cleansers,

Polishes, Waxes 34,075,000
Household Equipment—

Appliances 6,520,000
Household Furnishings 2,206,000
Household Laundry Products 64,403,000
Household Paper Products 24,597,000
Household General 7,818,000
Notions 474,000
Pet Products 14,954,000
Publications 1,994,000
Sporting Goods, Bicycles, Toys 19,860,000
Stationery, Office Equipment 1,101,000
Television, Radio, Phonograph,

Musical Instruments 1,539,000
Tobacco Products & Supplies 50,164,000
Transportation & Travel 17,293,000
Watches, Jewelry, Cameras 4,764,000
Miscellaneous 10,340,000

Total $1,016,009,000
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Sparkle gone
from spot TV?

B&B’s Kanner attacks
reps on rate cards and
lack of ad flexibility

Spot television sales representatives
were criticized sharply last week by
Bern Kanner, vice president in charge
of media at Ben- "
ton & Bowles, for
“callous overlook-
ing of the clients’
benefits and prob-
lems.”

He told a meet-
ing of the Provi-
dence (R. 1) Ad-
vertising Club
that no action in-
stituted by spot
TV representa-
tives during the past few years had
been designed to increase the efficiency
or effectiveness of advertising.

On the other hand, he said, there has
developed within the spot TV industry
a system of complex and confusing
rate cards; a decline in rate protection;
a lack of competitive separation; an
increase in notice of cancellation of a
campaign up to four weeks, and a
“massive dosage of overcommercializa-
tion.”

He charged that the important ad-
vantage of spot television, its flexibility,
is being destroyed, and added:

“Where is all of this leading us?
What is it doing? Well, for one thing, it
is playing the numbers game to the
optimum level. The rating book is
king, only we do not know which
rating they are using.

“Or, are they quoting different rates
to different agencies depending upon
whether they subscribe to ARB or
Nielsen? Are they quoting different
rates to different clients depending upon
their availabilities at any given moment?
Are we entering a jungle that can lead
only to disaster? Will we one day arrive
at a solution wherein we can ask each
station in a market to bid on the busi-
ness we have to place.”

Mr. Kanner suggested strongly that
a new approach by spot TV companies
is vitally necessary to end “deliberate
complexities, hidden rates, higher costs,
commercial following commercial, one-
sided policies.”

Elaborating on his various indict-
ments, he listed by name more than
25 rate-card plans, including “frequency
rates,” “open rates,” “grid levels,”

Mr. Kanner

“penetration rates,” “strip rates,” ‘“‘orbit
plans,” “fabulous four,” “combat plan”
and “flight plans.”

Mr. Kanner voiced these other com-
plaints:

s On rate protection: “Originally, an
advertiser could count on at least six
months of rate stability. . . . What do
we have now? Well, in many instances,
there is virtually no rate protection at
all.”

= On competitive separation: “We
used to receive 30 minutes of com-
petitive product protection. This fea-
ture began to dwindle to 15 minutes,
then 10 minutes, and now it is a con-
tinuing problem that we are constantly
working at . . ."”

a On commercial positioning: “Triple
spotting is not really the problem; it’s
quadruple and quintuple spotting and
more.”

s On renewal notice: “An agency is
required to inform stations of its in-
tention to renew a spot schedule four
weeks prior to the conclusion of this
schedule. . . . Nowhere in this idea
was consideration given to the single
most important aspect of the spot medi-
um. This is its flexibility in timing,
markets, pressure.”

Among the rate cards mentioned by
Mr. Kanner to illustrate his point were
those issued by wcss-Tv New York,
KNXT(TvV) Los Angeles and Edward
Petry & Co. A spokesman for CBS
Television National Sales, representative
of wcBs-Tv and KNXT, said he could
not comment on Mr. Kanner’s remarks
until he had had an opportunity to read
his talk and to discuss it with the man-
agers of the two stations. A Petry
official said he would withhold comment
for now.

Shaker frowns on
cut-rate 30’s

ABC-owned television stations offi-
cials said last week they intend to
“continue to place major sales empha-
sis on 20-second spots” to advertisers
and not follow what they said was
the practice of ‘“certain stations and
groups” in offering 30-second spots at
approximately 120% of the 20-second
rate.

The ABC statement, issued by Theo-
dore F. Shaker, president of the sta-
tions division, did not identify the
broadcasters. Moreover, other sources
indicated that the situation was so fluid
as to defy precise identification of sta-
tions or markets. As expressed by some,
various attempts have been made by
stations—or station groups—to explore
a “more attractive” use of 30-second
spots. It was explained that 30-second
spot lengths are in “great supply,” and
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ez For heads-up news coverage
s LEN DEIBERT
wins hands down

WMAL audiences get immediate, complete and accurate coverage of
metropolitan area news. Faced with the necessity of staying on top of
news stories breaking in nearby Maryland and Virginia, as well as the
District of Columbia, News Director Deibert puts in a busy day, assign-
ing reporters, deploying mobile units and scheduling a helicopter. His
alertness, thoroughness and dogged digging account for many exclusive
news stories—and he's equally adept at delivering the news, whether it's
before a WMAL-radio mike or a WMAL-TV camera.

SEE-THE
WORLD’S FAIR AND
WASHINGTON, D.C., TOO

A key member of our 25-man staff of news and public affairs spe-
cialists, Len Deibert provides the kind of heads-up local news direction
that helps make WMAL-Radio and WMAL-TV the news voice for the
Nation's Capital.

News Voice for the Nation’s Capital

@wmal radio and television®

Daren F. McGavren Co. Harrington, Righter & Parsons, Inc.
Evening Star Broadcasting Company, Washington, D. C.
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WILL SUCCESS SPOIL WNBC-TV?

Not on your life.

We're much too proud of our reputation as
New York’s Community-Minded Station.

Naturally, we’re delighted to find ourselves far
and away the most popular station in town.
(Check these figures):

HOMES REACHED BY WNBC-TV
IN PRIME TIME... 1,054,900

i1% MORE THAN WCBS-TV
16% MORE THAN WABC-TV

_.

WNBC-TV ADULT AUDIENCE
IN PRIME TIME...1,746,100

15% MORE THAN WCBS-TV
26% MORE THAN WABC-TV

WNBC-TV YOUNG ADULTS (Ages 18-39)
IN PRIME TIME...714,500

41 % MORE THAN WCBS-TV
14% MORE THAN WABC-TV

At the same time we’re the No. 1 station for
News. WNBC-TV’s 11th Hour News and
Weather, the most watched news program
in the market, delivers more viewers than

WCBS-TV and WABC-TV combined.

WNBC-TV TOTAL VIEWERS:
11-11:15 PM MON-FRI ... 2,039 400

63 % MORE THAN WCES-TV
181 % MORE THAN WABC-TV

Source: February ARB. Audience and related data based on estimates provided by
this rating service and subject to qualifications issued by it.

We've felt allalong thatentertain-
ment and news go hand in hand.

Now we’re proving it.

OWNED
NewYork’s Community-Minded Station.



if properly priced, it was suggested, 30’s
will be used by more advertisers. A
reason for the 30’s abundance, these
salesmen point up, is the widespread
use of 30-second commercials placed
back to back (piggyback) in network
TV schedules.

Some stations, it was reported, have
offered a preemptible 30-second spot
at a rate close to that charged for a
fixed 20-second commercial. According
to one official, 30-second commercial
positions have been sold on a spot basis
to “top” advertisers in both prime and
fringe time at rates equivalent to 120%
of the 20-second rate.

Mr. Shaker said his division had sur-
veyed the needs of advertisers for spot
announcements and found continued
strong interest in prime 20-second spots.

He said the 20-second form ‘“has prov-
en to be the most efficient and effective
unit of commercial time for spot ad-
vertisers. With the demand for prime
evening time availabilities increasing
each year, the ABC stations plan to ac-
commodate as many advertisers as pos-
sible by continuing to provide the usual
number of 20-second announcements in
prime time. We have no intention of

increasing the length of the break to
create more commercial time at the ex-
pense of program content.”

Mr. Shaker said demand was such
that the majority of his group’s prime
20-second positions had been on an al-
location basis throughout the current
season.

“On the other hand,” he said, “the
demand for 30-second announcements
has thus far been negligible.”

Enforcement code’s most
important phase, says Bell

The “single most important phase”
of the National Association of Broad-
casters Code Authority is its enforce-
ment program and the code intends to
improve this program. Howard H. Bell,
code director, told the Texas Associa-
tion of Broadcasters at their spring
convention in Houston last week, that
the monitoring program will be stepped
up and that the code’s strongest sanc-
tion, “deletion or withdrawal”, maintains
the code’s effectiveness.

Mr. Bell said that during the fiscal

New live-action, filmed television
commercials produced for the Nestle
Co., White Plains, N. Y., use an ex-
perimental still photography style
filmed around a theme rather than

the conventional storyboard se-
quence.
The commercials for Nestle’s

Choco-Bake, liquid chocolate, were
filmed in color and in black and
white. Using extreme closeup shots
and with superimposed images of
Choco-Bake’s uses and Nestle graph-
ics, the film footage was edited down
to a quick series of live action shots.

The commercial opens with a pic-
ture of solid chocolate squares melt-
ing in a pan, then dissolves to two
superimposed Choco-Bake packages.
The announcer tells the viewer to
forget about waiting for chocolate

COMMERCIAL PREVIEW:

Nestle's Choco-Bake

to melt: “Here's Nestle's new Choco-
Bake. The liquid way to cook choco-
late.”

The scenes then begin to shift
rapidly from a hand opening a pack-
age, to the hand squeezing the pack-
age (see above, left) to a tray of
brownies and so on. At the close of
the commercial, the Nestle graphics
is shown (see above, right) over the
Choco-Bake package.

The overall effect is cohesive
despite the random shooting, accord-
ing to Eugene Kolkey, vice presi-
dent and executive art director at
Leo Burnett, Chicago, Nestle’s agen-
cy.
The Film-Makers, Chicago, pro-
duced the 30-second and 60-second
commercials, to be used in network
and spot daytime schedules.
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year ended March 30, there were 1,480
radio stations monitored in 1,107 mar-
kets, compared with 1,350 stations mon-
itored the previous year. In television,
392 stations were monitored, about the
same as the previous year. He pointed
out that the figures reflect monitoring
of 80% of AM code subscribers and
virtually all TV code members.

The code director noted that 85%
of the radio stations monitored met
code standards and “a great majority
of the remaining stations adjusted their
schedules to comply.” Nearly 95% of
the TV stations were in compliance or
adjusted their schedules, he reported.

The code director invited noncode
stations which aren’t members ‘‘because
of an honest disagreement over a speci-
fic policy, as opposed to a basic lack of
belief in its objectives” to join the code
and “help bring about those changes
which may be desirable.”

West, Weir, Bartel and
Getz & Sandborg merge

Getz & Sandborg Inc., Los Angeles
agency whose clients were chiefly elec-
tronics and industrial material com-
panies, has been merged into West,
Weir & Bartel, Los Angeles, bringing its
entire staff and over $2.5 million in
annual billings to WWB. With the merg-
er, Richard A. Getz, president of G&S,
becomes senior vice president of WWB,
in charge of West Coast operations. Ted
Sandborg, executive vice president of
G&S, is vice president for creative serv-
ices. John Mogge, who had been acting
manager of the WWB Los Angeles of-
fice since William A. Chalmers resigned
in March, becomes vice president, ac-
count services.

Other G&S staff members moving to
WWB include: John Marousek, account
executive; Sybil Osburn, media direc-
tor; Tom O’Leary, art director and Bob
Barnes, copy chief.

New spot TV guide issued

CBS Television Stations National
Sales last week distributed to agencies
and advertisers the second edition of its
“Spot Television Planning Guide.” The
guide is designed as a comprehensive
general reference for the planning of
individual market, regional and nation-
al spot television campaigns.

In the guide, markets are ranked in
order of dominant viewing area cover-
age levels, while separate listings ar-
range them by A. C. Nielsen test areas
and by Nielsen territories. It also in-
cludes the dominant coverage area of
each market, television homes in the
total viewing area, and costs of com-
mercial units in all time periods.
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ATTACHE "70"
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COURIER N’ ;

E

Four new portable
transistorized remote amplifiers from GATES

Four handsome, fully transistorized models. All rugged, for major news coverage or complex remote originations.

compact and lightweight. Studio console quality. COURIER “70" — two-channel amplifier provides two
ATTACHE "'70'"' — three microphone mixing channels. microphone mixing channels, master gain control, illumin-

Two are switchable to accommodate tape recorders or turn- ated VU meter. Weighs only 8% Ibs. with batteries.

tables. Extremely light weight — 10 Ibs. with batteries. UNIMOTE 70" — single-channel, fully transistorized
DYNAMOTE “70"'— four channels. Broadcasting's newest remote or utility amplifier is no larger than a table radio.

and most deluxe. Accommodates nine signal sources, includ- ldeal for mounting under a lectern or pulpit.

ing two high-level inputs, two magnetic phonos and built-in For full details, write for ADV-160, our new attractive

tone oscillator. Weighs 12% Ibs., including batteries. Ideal 8-page illustrated brochure.

GATES RADIO COMPANY
A Subsldiary of

Harris-Intertype Corporation
QUINCY. ILLINOIS 62302

Otfices: New York, Houston, Los Angeles, Washington. D.C.
Export: Rocke International Corporation. New York City
In Canada: Canadian Marconi Campany. Montreal




ARMS: attacked and defended

Roslow charges criteria set up that seem to ‘disqualify’

Pulse’s technique; Hooper's Stisser has different view

The All-Radio Methodology Study
(ARMS), seeking ways to measure ra-
dio’s total audience and currently near
the end of field-testing different meth-
ods, was alternately attacked and de-
fended by two audience-research com-
petitors addressing the Texas Association
of Broadcasters last Monday (April 12)
in Houston.

The attack came from Dr. Sydney
Roslow, director of The Pulse Inc. The
defense was by Frank Stisser, president
of C. E. Hooper Inc. The Radio Ad-
vertising Bureau and the National Asso-
ciation of Broadcasters, co-sponsors of
the ARMS project, indicated they would
issue their own defense later.

Later, the broadcasters were told by
Harry K. Renfro, vice president and
radio-TV director of D’Arcy Advertis-
ing, St. Louis, that agency buyers of
broadcast time are “looking beyond the
numbers today much more than ever
before and they are observing a station’s
stature in its market and its community
achievements too.”

In the most outspoken criticism yet

Mr. Renfro

aimed at ARMS, Dr. Roslow charged
that the project’s leaders had set up cri-
teria that seem to “disqualify” the per-
sonal-interview technique, on which
Pulse’s service is based, while “running
interference” for the telephone-coinci-
dental approach, used by Hooper.

He protested that in the Philadelphia
tests ARMS was using a telephone coin-
cidental system to measure all tech-
niques, including diary and personal in-
terview. Moreover, he charged, the tele-
phone coincidental system being used
by ARMS is not the same one it tested
and described as achieving “80% cor-
rect reporting.”

He said he didn’t know how much
the change would reduce the 80% fig-

42 (BROADCAST ADVERTISING)

Dr. Roslow

ure, “but I do know that 80% correct
reporting is enough to disqualify tele-
phone coincidental as a criterion even
for itself.”

The Consequences = “I don’t mind if
any master study propels any single
technique or company into promin-
ence,” Dr. Roslow said. “But if that is
to be a consequence of a project, let it
be a natural consequence, flowing logi-
cally from the facts and letting the chips
fall where they may. But if the struc-
ture of a project is such that it tends to
run interference for one method as
against another, then I'm in favor of
eliminating that interference, and if that
can’t be eliminated, then forgetting the
whole project.”

Dr. Roslow charged that ARMS also
takes the position that a personal-inter-
view system cannot produce cumulative
audience data although Pulse can and
does provide daily and weekly cumes
“and will start doing so in our reports in
the top 25 markets regularly this fall.”

“The point is,” he said, “ARMS
thinks it is true [that personal interview

cumes] and acts as
though it were true, and in effect is say-
ing since personal interview cannot
measure cumes, and since cumes are a

cannot deliver

must, personal interview can never
measure up.”

Dr. Roslow also claimed that the
ARMS deck is stacked against the per-
sonal-interview technique numerically.
In the ARMS field work, he said, five
versions of a diary technique, but only
one personal-interview technique, are
being tested. “That means diary, not
currently in use on any continuing, es-
tablished basis, gets five times the num-
ber of chances to be proven right,” he
claimed.

The Pulse director said he was in ac-

cord with the ARMS objective of im-
proving research performance and had
“cooperated quite fully” from the start.

“[ have a great confidence,” he said,
“that in the last analysis what goes into
ARMS and what comes out from ARMS
is going to be natural and objective and
open-minded. It must, because other-
wise you as an industry will once again
see techniques and companies artificially
and temporarily propped up, yet marked
by a sure fate from their very incep-
tion.”

This warning related to his assertion
earlier in the speech that in 1954 an Ad-
vertising Research Foundation study
concluded that “tuning” rather than
“persons” should be measured, and thus
helped foster a tuning-measurement
technology. But now, he said, “tuning
is gone as a standard and so is its prin-
cipal protagonist,” apparently an allu-
sion to the A. C. Nielsen Co.’s now ter-
minated radio measurement service.

Hooper’s View = Hooper’s Mr. Stis-
ser denied that he or his company had
anything to do with ARMS’ selection of
a telephone coincidental method for
validating systems. Actually, he noted,
ARMS is using a variation of the Hoop-
er method, interviewing specific persons
by phone rather than interviewing who-
ever answers, as Hooper does.

He said Hooper is pleased, however,
by the ARMS choice.

Actually, he said, coincidental is “the
standard” system for in-home measure-
ments, but “some way” must be found
for measuring the out-of-home audience.
He reported that Hooper is working on
a number of possibilities involving com-
binations of techniques.

Mr. Stisser said he felt the costs of
massive, all-out measurement of the ra-
dio audience, both out of home and in,
would be so great that such studies
would have to be done relatively infre-
quently, and in smaller markets might
not be feasible at all.

He suggested that in the top 25 mar-
kets, for example, there might be full-
scale measurements, using a combina-
tion of techniques, once or twice a year,
and that these might be kept up to date
by smaller and less expensive interven-
ing studies similar to those now con-
ducted.

Radio’s Problem’s » Devoting much
of his talk to the current problems of
radio, Mr. Renfro said the old conflict
over different national and local rates
still drives away alot of potential busi-
ness. He said stations also continue to
hurt themselves by fighting one another
instead of working together more to sell
radio as a basic medium.

Mr. Renfro acknowledged that radio
is shortchanged in a true rating of its
total audience because of inadequate
measures. But he said this is an indus-
try problem and as such all stations will
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Karate blows, Judo chops, flying
wedge and even more. Put the fan-
tastic 8 Man on your channel and
he’ll beat your competitors into the
ground. Excitement, action and
humer abound in this great new car-
toon series as 8 Man, the fantastic

Oh, Oh, 8
The Fantastic 8 Man.

crime fighting robot with the human
heart and brain breezes through
perilous escape after perilous escape
from the nefarious denizens of the
underworld. 8 Man always captures
what he sets out to get. And he's out
to capture a big audience for you.

52 first run episodes are available
right now. Ask for the fantastic 8 Man

ABC FILMS,ic.

1501 Broadway, N.Y. 10036+ LA 4-5050

GFFICES: CHICAGO * BEVERLY HILLS = NEW ORLEANS » TORONTQ + LONDON * ZURICH
ROME + TOKTO © MEXICO CiTY = RIO DE JANEIRQ + MADRID » SALISBURY SO AMODESIA



have to pitch in and support efforts to
refine the measuring methods and dis-
cover better ways of checking total au-
dience.

He also urged station personnel to be-
come more involved in their own local
communities because this activity helps
build the station image of service and
believability. Then, he said, stations
must work just as hard to tell this pres-
tige story to the agencies because this
factor of quality and acceptance can be
the buying decision edge in cases where
a station may not always have the best
ratings.

Numbers alone are not the most im-
portant, Mr. Renfro indicated. He said
the station that delivers the smaller au-
dience may actually be providing the
sponsor with more effective prospects
for his product.

AAAA agenda for
Greenbrier meet

Television program control is ex-
pected to be a highlight issue at the
47th annual meeting of the American
Association of Advertising Agencies,
to be held Thursday through Saturday
(April 22-24).

More than 700 AAAA member-
agency representatives and guests are
expected to attend the meeting at The
Greenbrier at White Sulphur Springs,
W. Va.

The program-control issue will be ex-
amined in a closed meeting Thursday
afternoon by a three-man panel of net-
work, advertiser and film-company ex-
ecutives. The subject: the FCC’s pro-
posal to restrict network ownership and
control of programs and to require that
half of nonnews nighttime programs
come from advertisers or other non-
network sources.

Dr. Frank Stanton, president of CBS
Inc. and a leader in the newly formed
three-network united front against the
FCC plan (see page 70), will represent
the network opposition. Leonard H.
Lavin, president of Alberto-Culver, will
participate from the advertiser side and
John H. Mitchell, a sales vice president
of Screen Gems, will be on hand from
the independent program production
side.

Mystery = Mr. Mitchell declined to
indicate last week what position he
would take. It was generally assumed,
however, that as a representative of one
of the leading program producers he
would support the FCC plan substantial-
ly if not completely.

Mr. Lavin could not be reached but
associates told BROADCASTING they did
not think he had reached any firm con-
clusion about what he would tell the
AAAA meeting. It was noted, how-
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ever, that Alberto-Culver is one of the
relatively few advertisers active in de-
veloping TV programing of their own.

William Hylan of J. Walter Thomp-
son Co., New York, former sales head
of the CBS-TV network, and Leonard
S. Matthews of Leo Burnett Co., Chi-
cago, are moderators for the panel
session. David C. Stewart of Kenyon &
Eckhardt, New York, is to preside.

The three-day meeting will open
Thursday morning with a closed busi-
ness session for elections, a report by
President John Crichton and an ad-
dress by George H, Weber of Cole &
Weber, Seattle, on “Inside Cole &
Weber.”

Thomas B. McCabe Ir. of Scott
Paper Co., chairman of the board of
the Association of National Advertisers,
will present “Four Challenges” in the
Thursday luncheon address, also open
to AAAA members only.

Another closed meeting, with talks
on “marketing and creating together-
ness” by Edward M. Thiele of Leo
Burnett Co., Chicago; on manpower
development by Professor Melvin An-
shen of Columbia University’s Graduate
School of Business, and on multi-nation
advertising by Norman B. Norman of
Norman, Craig & Kummel, New York,
will precede the panel on the FCC
program proposal.

On Friday = Guests will be welcomed
to the meeting Friday morning by
Norman H. Strouse of J. Walter
Thompson Co., New York, AAAA
chairman. This session will offer new
analyses of the AAAA’s massive study
of consumer attitudes toward advertis-
ing, first details of which were revealed
a year ago.

The interpretations will be offered

by Professor Raymond A. Bauer of
Harvard University’s Graduate School
of Business Administration and Paul
C. Harper Jr, of Needham, Harper &
Steers, Chicago. William B, Lewis of
Kenyon & Eckhardt, New York, may
also deal indirectly with the survey
findings in an examination of “Man-
agement and Creativity.”

A second session Friday morning will
hear Dr. Marshall E. Dimock, author-
lecturer-consultant, on “Administrative
Vitality,” and Kensinger Jones, of
Campbell-Ewald, Detroit, on “The Im-
portance of Being Interesting.”

John W. Gardner, president of the
Carnegie Corp. of New York, will deal
with “Renewal of the Nation” at the
Friday luncheon.

The convention will go back into
closed session Friday afternoon for
panel studies of problems in account
management and handling industrial
accounts.

On Saturday = The Saturday morning
sessions, again open to guests, will hear
speakers that will include Tyler J. Mac-
Donald of Hixon & Jorgensen, Los An-
geles, on “The Credibility Quotient,
Creativity’s Fatal Flaw,” and formally
closing the convention, an address by
Chairman Strouse.

A series of film showings, featuring
selected U, S. and foreign TV com-
mercials, behind-the-scenes movies deal-
ing with commercials and a new AAAA
film, are scheduled Thursday evening
and Friday and Saturday afternoons.

The Television Bureau of Advertis-
ing’s board of directors, meeting at the
Greenbrier during the AAAA sessions,
will be host to AAAA members and
guests at a cocktail party Saturday
afternoon.

Estimates of the dollar volume of
nonnetwork television business on
the air in 19 U. S. markets during
the week ended March 26 are re-
ported below as compiled by Broad-
cast Advertisers Reports.

The estimates are based in moni-
toring, using discounted-rate formu-
las developed with the assistance of
leading advertising agencies. BAR
monitors and makes estimates for
about 15 to 20 markets a week, cov-
ering the top 75 markets in the
course of a month. These estimates
appear weekly in BROADCASTING.

In the list below, the numeral in
parentheses immediately following
the market name indicates the num-
ber of stations monitored. The dol-
lar figures are BAR’s estimates of all
national spot, regional and local

BAR estimates for 19 markets

business on the air in the respective
markets during the week indicated.

Week ended March 26:

Albany-Schenectady-Troy, N. Y. (3—$162,049
Altoona, Pa. (2)—$92,295

Atlanta (3—$179,578

Columbus, Ohio (3)—$245,176

Des Moines, lowa (3—$103,147

Detroit (4)—$591 820

Grﬁ;nwlleSpartanburg, S. C.-Asheville, N. C.
Harrisburg- Lancaster- Lebanon, Pa. (4—$101,-

843
Houston (3}—$250,433
Jacksonville, Fla. (2)—$107,498
Minneapolis-St. Paul (4)—3288255
New York (6}—$2,301,050
Phoenix (4}—$121,943
Portland, Ore. (4)—$211,338
Rochester, N. Y. (3—$127,615
Sacramento, Calif. {3—$260,588
South Bend, [nd. (3}—$45,783
Tulsa, Okla. {(3}—$100,911
Wichita, Kan, (3—$100,282
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Hofheinz thinks
in Texas sizes

He's banking on radio-TV
to help pay for Houston's

new $35-million stadium

How to make radio-TV play-by-play
pay for the world’s first covered air-
conditioned sports stadium by really try-
ing is being demonstrated in Houston
which last week formally opened its
$35 million astrodome.

The man behind the project is Judge
Roy Hofheinz, former mayor of Hous-
ton, president of the Houston (Nation-
al League) Astros, which holds all con-
cessions and package broadcasting
rights. He also is 16% stockholder in
KTRK-TV Houston.

Joseph Schlitz Brewing Co. has pur-
chased the play-by-play broadcast rights
for three seasons beginning this year
for $5.3 million. Coca-Cola Co., Dunc-
an Foods Co. and Consolidated Cigar
Co. are currently sharing the pre- and
post-game sponsorships.

A 28-station radio network, keyed by
KPRC Houston, will carry the 162 regu-
lar season games. In addition, 14 road
games on Sundays will be carried on a
television network of 16 stations in
Texas, Louisiana and one in New
Mexico keyed from KTRK-TV.

The baseball networks are consti-
tuted as a division of the Houston
Sports Association, owners of the As-
tros, headed by Judge Hofheinz. The
networks claim coverage of over 17
million people in the Southwest. Hous-
ton also has the distinction of being the
only major ball club to operate jts com-
plete network organization. Other clubs
sell their rights to stations (or net-
works) which, in turn, sell sponsorships
and arrange their own hookups,

The Staff = The Astros baseball net-
work maintains a fulltime staff of 12,
headed by Hugh Cohn, director of ra-
dio-television, and Dick Blue, super-
visor of broadcast operations. Bob
Bayne, producer and Bob Green, engi-
neer, make all trips with the team to

National League cities. Play-by-play
broadcasters are Gene Elston, Loel
Passe and Harry Kalas. In addition,

there are two Spanish announcers, Rene
Cardenas and Orlando Diego, two sec-
retaries, an estimator and a production
assistant.

The network, according to Mr. Cohn,
“completely packages the radio and tel-
evision broadcasts so that all a sponsor
has to do is to send his commercials and
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a check.

“The network negotiates, contracts
with and supervises the production staff
and broadcast team, controls the sta-
tions’ billing and reporting and even
produces commercials for the sponsor.
The sponsors have only to make one
agreement and that is with the network
for the entire package.”

Another innovation adapted from the
broadcast media is a 100-line “television
screen,” covering 1,800 square feet in
the center of the $2-million scoreboard
spectacular, which carries still pictures
and messages, plus sound accompani-
ment. Utilizing the spot TV technique,
the illuminated sign uses closed-circuit
transmission for the spots at half-inning
intervals.

At last week’s games, several spots
were sold, including the Houston Post,
Morton’s Potato Chips (through Tracy-
Locke), Jones Apothecary (through
Gulf States) and Metallic Building Ma-
terials (through Rieves-Dyke). The
spots, on a rotating basis, are sold for
$18,000 per home season of 81 games.
If sold out (a total of 19 per game)
this would bring in revenue of nearly
$350,000. Quality of the pictures trans-
mitted last week was regarded as in-
ferior. Consideration is being given to
modifications, using rear screen projec-
tion.

Football, Teo = In addition to being
the last word in stadia, designed to ac-
commodate conventions, stock shows

Sponsors have their own club room
{and private boxes) under Houston's
new astrodome. Shown here (| to r) in
club quarters are Jack McGrew, vice
president of KPRC, Houston, which
keys baseball radio network; Owen R.
Worley, district manager, of Coca-
Cola Co., which co-sponsors Astro
games, and Hugh Cohn, director of
radio-television for the Houston Sports
Association, which packages radio-TV
broadcasts.

and other extravaganzas as well as base-
ball, the stadium is easily convertible
for football. Games of the Houston
Oilers, as well as the University of
Houston, will be telecast through ar-
rangements with the Houston Sports
Association, which has a 40-year lease
on the stadium.

Among the appointments in the
astrodome, which has a baseball seat-
ing capacity of 45,000, a football ca-
pacity of 52,000, and 60,000 for con-
ventions, are radio-press facilities said
to be unequalled anywhere. These in-
clude 15 booths for radio-TV, a special
room for TV and radio interviews with
outlets to handle all equipment, six
darkrooms, including one for color; two
separate press boxes, one for baseball
and one for football, each accommodat-
ing 58 writers, and two auxiliary press
boxes, each with a capacity of 58, for
use at peak periods. Behind the press
boxes is a private dining room, a work
room and individual lockers to store
typewriters and equipment. Also pro-
vided is a Sponsors’ Club situated be-
hind special sponsors’ boxes.

A gondola, which can be lowered or
raised between the floor and roof of the
astrodome, can accommodate 25 per-
sons and is equipped for television, mo-
tion picture and still photographic
shots. The gondola can be lowered to
a level of about 40 feet when a boxing
match is held in the astrodome. Work-
ers in the gondola are expected to stay
in it until the event is over, but those
wishing to leave in order to get films or
negatives processed, can use an over-
head catwalk which connects with a
catwalk around the rim of the astro-
dome some 200 feet above the field.

The stadium is owned by Harris
county and leased to the Houston Sports
Association. The structure itself cost
$20 million but the overall cost came
to $35 million, of which $31.6 was de-
rived from two county bond issues and
$3.75 million from the state highway
department and the city of Houston
for off-site improvements.

Agency appointments ...

= The North American Philips Co.,
New York, has appointed Gumbinner-
North, New York, as advertising agen-
cy for its Norelco high fidelity products
department effective July 1. Norelco
high fidelity is expected to bill around
$I million in 1965, the company said,
with the bulk of the department’s ad-
vertising to be concentrated in the sec-
ond half of the year. Norelco’s radio
and television advertising plans have
not yet been determined. Sam Groden
Advertising, New York, is the current
agency for Norelco high fidelity.

= Operators Association of Southern
California, McDonald’s drive-in-restau-
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station on the air...by 5 years.
sound-on-film cameras...by 8 years.
film processing lab...by 15 years.
videotape recorders...by 3 years.
mobile remote unit...by 16 years.
..and now on May 1...local color.

Memphis

Look 1o v:’?!ﬁr for leadership. Memphis does.

WMCET WMC-AM-FM MEMPHIS « WCPO-TV At FIF CINCINNATI
WEWS (TV) CLEVELAND - WPTV PALN! BEACH - W OX KNOXVILLE

REPRESENTED NATIONALLY BY BLAIR TELEVISION
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rant franchise, has named Carson/Rob-
erts, Los Angeles, to handle the ad-
vertising of the 39 operators. Burget
of $350,000-$400,000 has been invested
mainly in TV and radio.

w Perals Homemade Cheesecake, Los
Angeles, has named Coleman-Parr,
Beverly Hills, Calif., to handle its ad-
vertising in the 11 western states, first
agency appointment for the cheesecake
producer. Budget and media plans were
not disclosed, but Frederick Parker,
marketing director for Perals, said that
emphasis would be placed on radio and
newspapers. Charles H. Parr, Coleman-
Parr president, will supervise the ac-
count, with Tom Whittingslow as ac-
count executive and Richard Sleight as
creative director,

w Pritchard, Wood Inc.,, New York,
was named last week by Dribeck Im-
porters Ltd., New York, to handie ad-
vertising for Beck’s Beer from Ger-
many. The agency noted that Beck’s
would initially be distributed in the
New York-New Jersey area, backed up
by a “substantial” consumer advertis-
ing campaign.

Kaiser splurging
in network radio

A 26-week push on the four radio
networks has been announced by Kaiser
Aluminum & Chemical Corp., Oakland,
Calif., for its aluminum quilted foil.

The advertiser noted last week that
its new campaign, which envisions ex-
posure on 1,000 stations, marks a first-
time entry in network radio.

Other Kaiser efforts over the past
year have concentrated on network TV
but for several products. Young & Rubi-
cam, San Francisco, is Kaiser's agency
on the campaign.

The new campzign had been pre-
tested in three metropolitan markets
(Yakima, and FEugene, Wash., and
Reno). Kent C. Dorwin, advertising
manager of Kaiser’s consumer products
division, said the pre-test results had
“met every expectation.”

Mr. Dorwin said the radio buy ties
in with Kaiser’s objective of continuing
the sales increases that the quilted-foil
product has “enjoyed throughout the
grocery industry during the past year.”

Each of the networks, plus the ABC
Radio West lineup, is in the campaign
now underway. The media schedule
calls for live 90- and 30-second spots
on Arthur Godfrey’s Time on CBS
Radio; live one-minute announcements
on the Don McNeil Breakfeast Club on
ABC Radio, and a “heavy” schedule
of 30-second commercials which will
feature the Canadian comedy team of
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Larry Solway and Gary Ferrier, who
will be heard in the United States on a
regular basis for the first time.

The last schedule will be on NBC,
ABC and Mutual as well as on ABC
Radio West. The campaign will seek
out the housewife during the 9 a.m.-4
p-m. period, a spokesman said.

House tobacco rerun
gets NAB statement

The National Association of Broad-
casters last week restated its opposition
to government-prescribed health warn-
ings in cigarette advertising.

In a statement filed with the House
Commerce Committee, Vincent T. Was-
ilewski, NAB president, called such
proposals “grossly unfair” to radio and
television. He warned that “a substantial
expansion of the role now played by
government could seriously impair the
effectiveness of industry self-regulation
by undermining incentive,” and that
“the public would lose much in such a
reassignment of responsibility.”

Other than generally opposing ex-
pansion of government regulation, NAB
“takes no position” on the question of
a warning statement on cigarette packs,
one requirement the proposed bills all
have in common,

Emerson Foote, chairman of the Na-
tional Interagency Council on Smoking
and Health, told the committee his group
knows “of no organized medical or
scientific body anywhere in the world
which states that cigarette smoking is
not a serious health hazard. ...”

He concluded: “We must particularly
petition this committee not to approve
any legislation which will prevent the
Federal Trade Commission from carry-
ing out its reaffirmed intention of re-
quiring health warnings in cigarette
advertising . . .” (most prominent legis-
lation of that type is the bill proposed
by Representative Walter Rogers [D-
Tex.], and it is given a good chance for
passage).

The battle lines now seem to be drawn
over the regulation of advertising, with
most parties conceding the field to cau-
tionary labeling. Bowman Grey, board
chairman of R. J. Reynolds and spokes-
man for the cigarette manufacturers,
concentrated his fire on the advertising
proposals. It is hardly fair, he reasoned,
to force an advertiser to desparage his
product in his own advertising.

A new bill on the subject was intro-
duced by David S. King (D-Utah), It
is identical to that of Senator Maurine
B. Neuberger (D-Ore.), requiring a stiff
warning on packs and in all advertising,
and leaving enforcement to the FTC.
Five other bills are before the House

committee. Two of them are identical
to the Rogers bill, banning FTC regu-
lation of advertising and leaving enforce-
ment to the Justice Department. The
other two provide for enforcement by
the FTC and the Food and Drug Ad-
ministration, respectively. All require a
warning on the package.

The two weeks of House Commerce
Committee hearings on smoking and
health for the most part have featured
the same cast and script that appeared
before the Senate committee a few
weeks earlier, Only the congressmen
have changed, to protect the bicameral
legislature.

Regulation of advertising and label-
ing is still favored by the U. S. Public
Health Service, the Federal Trade Com-
mission and the National Interagency
Council on Smoking and Heaith; still
opposed by the National Association of
Broadcasters, the tobacco industry,
various print media and advertising
groups and several influential congress-
men.

July 1 remains the deadline toward
which all parties work. If Congress has
not acted by then, FTC rules requiring
the warning “cigarette smoking is dan-
gerous to health and may cause death
from cancer and other diseases” on
packages and in advertising will go into
effect, and the tobacco industry will go
to court.

Committee kills
cigarette ad tax

A bill to levy a 5% tax on tobacco
advertising in Connecticut was killed in
legislative committee last Thursday
(April 15). The committee issued an
unfavorable report shortly after hearing
representatives of the Connecticut
Broadcasters Association and the Hart-
ford Courant oppose the measure, which
would have used proceeds from the tax
to “educate the public as to the effects
of cigarette smoking on health.”

Robert S. Tyrol, vice president of
wTIC Hartford and chairman of the
CBA legislative committee, told a house
legislative finance committee hearing
Thursday (April 15) that the organiza-
tion was unalterably opposed to this
legislation, “which we believe to be a
dangerous concept of taxation and is
discriminatory and punitive.”

James Mclntosh, representing the
Courant, called the bill poorly drafted
and setting a dangerous precedent.

Representative Harold Groth of Hart-
land, who introduced the measure,
recommended a favorable report from
the committee, and Gifford Neal, a
resident of East Hartland, spoke in
favor of it.
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The taxpaying railroads are making news with startling advances in their equip-

ment and essential public services. Last year, railroads spent $1.4 billion for such
items as: 65,000 new freight cars designed for shippers' special needs (like jumbo
100-ton capacity hoppers for grain shippers and giant gasoline tank cars that carry
up to 50,000 gallons). Improved track to haul heavier loads faster. Microwave com-
munications systems. Electronically controlled freight classification yards. More
than 1,000 new diesel locomotive units. These latest railroad advances are shaping
the transportation future. Through them, the railroads are keeping shippers’ costs
down, attracting more business, and giving consumers better service and lower costs.
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FTC drops complaints
against analgesics

The Federal Trade Commission last
week withdrew its complaints against
four manufacturers of analgesic prepa-
rations which, the complaints charged,
made false and misleading advertising
claims for their products, but it kept
its irons in the fire by continuing in-
vestigations of drug advertising.

The companies and their products—
American Home Products Corp., Ana-
cin; Bristol-Myers Co., Bufferin and
Excedrin; Plough Inc., St. Joseph As-
pirin, and Sterling Drug Inc., Bayer
Aspirin—had been charged in 1961
with the practices. But on June 25,
1962, the FTC decided that further
hearings should be held with full in-
vestigations to see what other com-
panies in the field were using adver-
tising to deceive the public. The com-
plaints were placed on suspense cal-
endar until further notice.

Charles A. Sweeny, head of the Di-
vision of Food and Drug Advertising
for the FTC’s Bureau of Deceptive
Practices, explained that the FTC had
temporarily dropped complaints due to
the fact that the complaints, as they
were issued, were too shallow to cope
with the entire problem of deception in
drug advertising. The FTC feels that
there are other companies guilty of bad
practices in advertising and that the
complaints were insufficient.

Investigations to determine the ex-
tent of deception in drug advertising
are currently underway.

Blair sees $3.2 billion
in radio-TV ads for ’65

Advertisers will spend $2.41 billion
in tetevision and $875 million in radio
in 1965, John Blair & Co., station rep-
resentation firm, estimates in a new
study, “Statistical Trends in Broadcast-
ing.”

The $2.41 billion TV figure compares
with an estimated $2.24 billion spent
in 1964 and is allocated as follows: $1.2
billion in network, $800 million in spot
and $410 million in local. The radio
estimate represents a gain from $829.5
million in 1964 and is distributed thus:
$63 million in network, $252 million
in spot and $560 million in local.

The study also sees total advertising
expenditures near the $14 billion level
for 1964 and rising to almost $14.8
billion in 1965.

The 36-page report, prepared under
the direction of Vice President Melvin
A. Goldberg, traces and projects U. S.
population growth from 1950 to 1965,
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presents FCC figures on broadcast reve-
nues, expenses and income market by
market, radio and TV, for each year
from 1960 through 1963, and ranks
U. S. television markets according to
several criteria including quarter-hour
audiences, net circulation, TV homes
and FCC figures on national spot and
total revenues.

Julie, please come home

“An ex-wife could do a lot
worse than to wind up with a guy
who really loves her,” pleads
Wally George in a series of radio
messages aimed exclusively at
Julie de Mornay, his former wife.
Mr. George, producer-host of the
Showpeople Show syndicated ra-
dio series, has purchased 250 one-
minute spots on KIYM-AM-FM
Inglewood, Calif., which is airing
them at the rate of 10 a day, in
his unusual campaign. Third per-
son wording is used to circumvent
FCC rules against use of broad-
casts for direct person-to-person
communications.

Frozen orange juice campaign

U. S. radio-TV will get $650,000 and
Canadian radio $44,000 in a May-
November campaign for frozen con-
centrated orange juice. A special $3.75
million promotion campaign, mostly in
print media, was announced last
Wednesday (April 14) by the Florida
Citrus Commission. Emergency drive
was prompted by a growing inventory
among the concentrators, said to be
caused by an oversupply plus inroads
by synthetic and combination food
drink companies. Broadcast portion
will be all radio except for $54,000 for
nine 60-second live commercials on
NBC-TV’s Today in May and June.
Campbell-Ewald is agency for the citrus
commission,

Rep. appointments . ..

= WrHL-Tv Philadelphia: National Tele-
vision Sales, New York.

s Kqrs Minneapolis:
Inc., New York.

= WsLs Roanoke, Va.: Adam Young
Inc., New York.

= WamMm Flint, Mich.: Adam Young
Inc., Detroit office as regional repre-
sentative.

= Kser El Paso, Tex.: The McGavren-
Guild Division, McGavren-Guild Co.,
New York.

Adam Young

Gas group puts its
money on color specials

The American Gas Association, New
York, will channel the bulk of its 1965-
66 television advertising budget into
NBC-TV color specials, it was reported
last week.

The association will spend $3.5 mil-
lion on network TV during the year
with $2.5 million going to the network-
produced spectaculars.

A spokesman for American Gas
called the special package the “greatest
thing to be offered to us since the old
Playhouse 90 series.” Instead of the
usual six commercial breaks during one-
hour programs, he said, the AGA would
use longer commercials but fewer of
them. Lennen & Newell, agency for
AGA, is working on the color commer-
cials which will be mainly aimed
at “developing an image for gas.” Some
commercial time will be devoted to pro-
mote specific gas appliances.

The specials and their scheduled
dates for telecast are The Julie Andrews
Show, Nov. 28 and repeated March 23;
Michaelangelo (two one-hour shows),
Dec. 22 and Feb. 23; Peter Pan (a two-
hour show co-sponsored by Timex),
Jan. 21; and Mary Martin’s Radio City
Music Hall Easter Show, April 3.
American Gas also will continue its
sponsorship in ABC-TV’s Ozzie & Har-
riet Show.

Business briefly . ..

Buick Motor division of General Mo-
tors Corp., Flint, Mich., and Goodyear
Tire & Rubber Co., Akron, Ohio. wil!
sponsor the final two rounds of the 1965
Buick Open golfing event “live” and in
color on an independent lineup of about
150 stations formed by Sports Network
Inc. Times set are June 5 (Saturday),
5-6 p.m. and June 6, 5-6:30 p.m., NYT.
McCann-Erickson, Detroit, is agency
for Buick; Young & Rubicam, New
York, for Goodyear.

Participating sponsors in NBC-TV
prime-time programs announced last
week are: E. R. Squibb & Seons, Di-
vision of Olin Mathieson Chemical
Co., New York, through Benton &
Bowles, New York, in Karen, The Andy
Williams/Jonathan Winters Specials,
The Alfred Hitchcock Hour, Cloak of
Mystery, Moment of Fear, Wednesday
Night at the Movies, Daniel Boone, In-
ternational Showtime, Saturday Night
at the Movies, and Kentucky Jones, and
Pacific Hawaiian Products, Fullerton,
Calif., through Atherton-Privett, Bev-
erly Hills, Calif., in Moment of Fear,
Profiles in Courage, Hullabaloo, The
Virginian, Daniel Boone, International
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Shortly after penning the legendary

5 million-pius record seller “Hound Dog,” Jerry

Leiber and Mike Stoller were enthroned as the writing kings of Hitsville.

Today, more than 40 million discs and 37 BMI awards later, the crown is steadier than ever,

but the realm now extends beyond songwriting. As collaborators in an independent publishing, producing

and record label operation, Leiber & Stoller produce discs, manage talent, cultivate new writers and keep their eyes on the
Broadway and motion picture horizon, With over 300 copyrights behind them {(many of them hits both nationally and internationally) a record

of more top awards than any other BM! songwriters and a solid 14 year partnership, Jerry and Mike, at 31, are still one
of the hottest songwriting teams in the business. BMI congratulates Jerry Leiber and Mike Stoller and all the other writers of

contemporary popular music whose great songs we proudly license for public performance.

ALL THE WORLDS OF MUSIC FOR ALL OF TODAY’S AUDIENCE
Among Leiber and Stolier's rocking successes are:
Bilack Denim Trousers, Love Me, King Creole, Charlie Brown, Along Came Jones,

Loving you, Searching, Poison Ivy, Kansas City, On Broadway, Yakety-Yak. BROADCAST MUSIC, INC.




Showtime, Kentucky Jones and Satur-
day Movies.

B. F. Goodrich, Akron, Ohio, through
BBDO, New York, will sponsor The
Secience of Spying with John Chancellor
as narrator on NBC on May 4
(10-11 p.m.). The news special will

include interviews with both U. S.
government and foreign espionage
agents.

The Borden Co., through Young &
Rubicam, both New York, will adver-
tise its canned milk shakes on ABC-
TV's New American Bandstand 65
and on other youth-oriented ABC day-
time programs beginning in mid-April
and continuing until September.

Blue Bell Inc., through Altman, Stoller,
Chalk, both New York, will run a na-

Cleveland using wJw and WJAR, be-
ginning April 26, and continuing for
six weeks. The advertiser began its first
radio test for Swagger in February on
six New York stations in a campaign
that continues through May.

The Bell System, New York, through
N. W. Ayer & Son Inc., Philadelphia
and New York, has renewed its spon-
sorship of the New York Philharmonic
Young People’s Concerts on CBS-TV
for the 1965-66 season.

ABC-TV will televise the closing holes
of both the third and final rounds of
The Tournament of Champions golf
competition, on May 1 (5-6:30 p.m.
EDT), as part of ABC’s Wide World
of Sports series, and on May 2 (4-6
p.m. EDT), as a special program.

“Take Home Three” is the theme
of a new spring TV campaign by the
Chun King Corp., Duluth, Minn.,
which urges homemakers when shop-
ping, to take home at least three
(canned, frozen or mix) items from
Chun King’s expanded line of Amer-
ican-Oriental foods.

The campaign, which began two
weeks ago, and which is scheduled
to continue through May, consists
of two separate one-minute color
commercials scheduled as participa-
tions in six evening and two daytime
shows on NBC-TV.

The commercials feature Phyllis
Newman (above), who points out
how Chun King’s wide variety of
foods make it easy to prepare in-
teresting and different American-
oriental meals as a change from

Chun King uses pick-a-trio theme

overly familiar family meals.
Writer and producer of the spots

is Art Zapal, vice president and crea-

tive supervisor, J. Walter Thompson,

Chicago, agency for Chun King.
Commercials were produced by MPO
Productions, New York.

tionwide spot radio campaign for its
Wrangler Jeans, beginning today (Mon-
day), and continuing for three weeks.

Union 0il Co. of Calfornia, through
Smock, Debnam & Waddell, Los An-
geles, will sponsor broadcasts of the
Saturday feature races from Hollywood
Park for the ninth consecutive year on
the CBS Television Pacific Network,
Saturday, 5-5:30 p.m., starting May 15
and continuing for [1 weeks.

Procter & Gamble Co., Cincinnati,
through Leo Burnett Co., Chicago, will
sponsor Miss USA Beauty Pageant
from Miami on CBS-TV (June 4, 10-
11:30 p.m. EDT).

The Gradiaz, Annis Division of General
Cigar Co., Tampa, Fla., through Mogul,
Williams & Saylor, New York, will test
spot radio for its Swagger cigars in
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Sponsors of the tournament are All-
state Insurance Co., Skokie, Ill., and
Joseph Schlitz Brewing Co., Milwau-
kee, both through Leo Burnett, Chi-
cago; True Temper Corp., through
Fuller, Smith & Ross, both Cleveland;
Chesebrough-Pond's In¢c., New York,
and R. J. Reynolds Tobacco Co., Wins-
ton-Salem, N. C., both through William
Esty, New York; The Mennen Co.,
Morristown, N. J., via Grey Advertis-
ing, New York, and Mobil 0il Co.,
through Ted Bates & Co., both New
York.

Oldsmobile Division of General Motors
Corp., Lansing, Mich., through D. P.
Brothers & Co., Detroit, will sponsor
live and in color on TV as well as on
radio, the national golf day round of
champions on NBC-TV, May 31 (5-6
p.m. EDT) and on NBC Radio (3:15-

3:20, 4:14-4:20 and 5:45-6 p.m. EDT).

Consolidated Cigar Corp., New York,
said last week its leading cigar brands,
El Producto, Dutch Masters and
Muriel, will be represented on the three
TV networks next season. Consolidated
has Honey West and Shenandoah, both
new series, and 12 O’Clock High, plus
Championship Baseball, on ABC-TV,
in addition to renewals for another sea-
son of The Hollywood Palace, The Ad-
dams Family and The Lawrence Welk
Show. Consclidated will renew its spon-
sorship in five one-hour Danny Thomas
specials on NBC-TV, and has sponsor-
ship in Pro Football Report, a CBS-TV
program which starts in the fall. Busi-
ness will be allocated among three agen-
cies, Compton Advertising, Papert,
Koenig, Lois, and Lennen & Newell.

Max Factor & Co., Hollywood, through
Carson/Roberts, Los Angeles, will par-
ticipate in NBC-TV’s Hullabaloo, The
Man from UN.CL.E., I Spy and Tues-
day Night at the Movies during the
1965-66 season.

The Norwich Pharmacal Co., Norwich,
N. Y., through Benton & Bowles, New
York, has purchased summer partici-
pations in 14 NBC-TV nighttime shows
and in NBC Sports in Action.

Sinclair Refining Co., New York, for
its Dino gasolines has renewed its ad-
vertising schedule with the Keystone
Broadcasting System. Schedule includes
30-second spots on 86 Keystone radjo
stations. Advertising agency for Sinclair
is Geyer, Morey, Ballard, New York.

PKL gets Hunt Foods

Hunt Foods & Industries, Fullerton,
Calif., is moving a portion of its ad-
vertising billings from Young & Rubi-
cam to Papert, Koenig, Lois, both New
York.

PKL has been assigned Wesson oil
and mayonnaise, Hunt pork and beans
and the Blue Plate line. It was reported
that past billings for these products
were about $1 million. The billings
figure is expected to expand consider-
ably, perhaps as high as $5 million.
Wesson oil at one time invested heavily
in TV advertising. TV billings dropped
off in the past three years, but it is ex-
pected that Wesson will be substantially
represented in PKL's advertising plans.

Also in advertising . ..

Co-op spots = Mercedes-Benz of North
America Inc¢., through Campbell-
Mithun, Chicago, has completed pro-
duction on series of new commercials
for both radio-TV which will be made
available to dealers for local spot use
on co-op basis. All media budget for
new year is more than $1 million.
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Created by the hand of experience

Living color with only black-and-white studio lighting

With this 3-tube set in the TV camera, the studio light-
ing you now use for B&W pickup is all you need to trans-
mit superior color pictures. At the same time, you air
high resolution pictures having normal tone rendition
for B&W receivers. You avoid many of the lighting costs
normally associated with high-quality studio color pick-
up...as well as the high scene-lighting temperatures
and need for extra air-conditioning.

Precision construction, field mesh, and closely
matched tube characteristics:-assure excellent registra-
tion and color uniformity over the entire scanned area.

RCAELECTRONIC COMPONENTS AND DEVICES,HARRISON,N,J.

The Most Trusted Name in Electronics
®

High signal-to-noise ratio and signal output, and excel-
lent life expectancy are additional features of the
RCA-4415 and -4416.

This factory-matched set consists of two RCA-4415’s
and one RCA-4416 with a high blue sensitivity which in-
creases over-all camera sensitivity by as much as a
factor of two. For quick identification, each image orthi-
con is marked for its particular color channel.

Write or call your local distributor of RCA broadcast
tubes for information on these orthicons that enable
you to air living color with only B&W studio lighting.

AVAILABLE THROUGH YOUR LOCAL RCA BROADCAST TUBE DISTRIBUTOR
FOR NAME AND ADDRESS OF YOUR LOCAL DISTRIBUTOR WRITE OR
CALL YQUR NEAREST RCA DISTRIBUTOR PRODUCTS SALES OFFICE—
NEW YORK, NEW 36 W. 49th St., 1212} MU $-7200; NEEDHAM
HEIGHTS 94, MASSACHUSETTS 80 “A”St, (617} HI 4-8480; WASH-
INGTON 6, D. C.1 1725 * St.. N.W., (202} FE 7-8500; ATLANTA, GA
134 Peachiree St., N.W. (404) |A '4-7703; CLEVELAND, OHIO; 162I
Euclid Ave., (26) CH 1-3450; DES PLAINES, |LL.: 446 E. Howard Ave.,
(312) 827-C033; DALLAS 7, TEXAS: 7901 Carpenter Freeway, (214) ME
1-3050; KANSAS CITY 14, MO.: 7711 State Line, (816) EM 1-6462;
HOLLYWOOD, CALIFORNIA: 6363 Sunset Boulevard, 461-91171;
SAN FRANCISCO 2, CALIFORNIA: 420 Tavlor St., (415) PR 5-5135-6-7.




What'’s in back of our surge to



Great entertainment specials.

Like WABC-TV's '"The Swinging World of

Sammy Davis Jr." More people watched this show

than watched both the other networks combined.

And when it was over, TV critic Ben Gross called it,
_..one of the best | have ever seen puton by a

local station...t00 good to be confined to New York.”

Luckily, shows like this aren’t confined to New York. You

can see more |like them in Chicago, Detroit, San Francisco

and Los Angeles—simply by keeping your eye on the

ABC Owned Television Stations. How do we do it? By keeping

an ear to the ground for any star, act or special event that

might catch the viewers' fancy. And providing our choices

with the kind of bright production, direction and promotion

that gets noticed. That's what's in back of our surge to the front.

Source: Nielsen and Arbitron reports 10/28/64 to 2/16/68.
Ratings are Projected to a 5.1 miliion TV home base. Subject 1o limitations
of sample size and other Qualitications avaliableé on request.

ABC OWNED TELEVISION STATIONS
WABC-TV, New York * WXYZ- TV, Detrcit "G@¥.
WBKB, Chicago + KABC-TV, Los Angeles « KGO-TV, San Francisco,

the front?
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Wadsworth sails over first jump

FCC nominee, who's ‘Jim’ to senators who count,

gets sweatless confirmation hearing—and sells

bonds that raised conflict-of-interest question

James Jeremiah Wadsworth, the
nominee to fill the FCC’s unoccupied
seat, testified last Tuesday that he
favored a policy of “the less regula-
tion the better.” He put himself on
record with that attitude before the
Senate Commerce Committee during a
confirmation hearing dominated by bi-
partisan assurances from the senators
present that the President had made a
good choice.

The friendly tone of the hearing in-
dicated no trouble whatever for Mr.
Wadsworth when the committee meets
in executive session April 27 to vote
on recommending Senate approval of
his nomination. A slight hitch devel-
oped, but was quickly resolved, two
days after the confirmation hearing
when it was pointed out that Mr. Wads-
worth’s personal portfolio of securities
included bonds issued by railroads that
hold FCC licenses for land-mobile com-
munications systems. The Communica-
tions Act prohibits members of the
FCC and its staff from owning interests
in any company that holds FCC li-
censes of any kind. Within an hour or
two after being told that his railroad
bonds raised a question of conflict of
interest, Mr. Wadsworth advised a com-
mittee staff member that the bonds had
been sold.

During the confirmation hearing no-

body raised any question about Mr.
Wadsworth, a large and affable Re-
publican who is on close terms with
influential figures in both political par-
ties. At one point the nominee was
called “Jim” by Senator Warren G.
Magnuson (D-Wash.), the Commerce
Committee chairman. Another Demo-
cratic member of the committee, A. S.
(Mike) Monroney of Oklahoma, said
he thought that Mr. Wadsworth’s
“would be one of the best appointments
the President has made.” A feliow Re-
publican, Winston L. Prouty of Ver-
mont, told Mr. Wadsworth: “I'm de-
lighted to have you nominated.” The
only other senator present for the hear-
ing was Vance Hartke (D-Ind.) who
said nothing to disturb the harmony
of the occasion.

What He Believes = It was Senator
Hartke who asked Mr. Wadsworth
about his basic philosophy of govern-
ment controls. The senator wondered
whether, as a general rule, the nominee
would be inclined to “extend govern-
ment regulation or to curtail it when
possible to the bare minimum.”

Mr. Wadsworth said that “in the
broadest possible terms I'd be in favor
of less regulation rather than more.”

Senator Hartke asked whether Mr.
Wadsworth thought self-regulation was
better than government regulation.

The FCC last week sent to Con-
gress a proposed amendment to the
Communications Act designed to re-
lax “antiquated” conflict-of-interest
provisions in section 4(b).

Parts of the act now prohibit com-
missioners and commission employ-
ees from having any connection with
commission licensees. Since virtually
every major U. S. industry makes
some use of the land-mobile service,
the commission feels the act is now
more restrictive than necessary.
(James J. Wadsworth, FCC nominee,
had to dispose of a few railroad
bonds to avoid a possible conflict

Less rigid rules on outside holdings sought

under present law [see above]).

The changes recommended by the
FCC are a consolidation of legisla-
tion introduced in both houses of
Congress to accomplish the same
thing last year. If adopted, under the
new regulations the conflict-of-inter-
est ban would extend only to associa-
tion with licensees in the broadcast
and common carrier services, sup-
pliers or distributors for these serv-
ices, and mutual funds and invest-
ment companies with “activities con-
centrated substantially in broadcast-
ing, communications by wire, or the
other mentioned activities.”
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“Again, in the broadest terms, self-
policing is better,” Mr. Wadsworth
said. In general, the nominee added,
he thought the government’s policy
ought to be “the less regulation the bet-
ter.”

Chairman Magnuson read several
questions that had been sent in writing
by Senator Gale McGee (D-Wyo.).
All dealt with regulation of community
antenna television which Senator Mc-
Gee wrote was “mushrooming” and
“may replace local stations.” Mr. Wads-
worth said that he had made no study
of CATV and was unprepared to state
a position on its regulation.

Senator Magnuson also inserted some
views of his own on CATV. He said he
thought the FCC had the power to
regulate it and “ought to assure us that
CATYV development will be orderily and
will not keep keep new stations off the
air.”

Who's Boss » Senator Magnuson also
put to Mr. Wadsworth a question that
is traditionally asked of nominees to
the FCC and the other independent
agencies which the Congress regards
as creatures of its own creation and
hence responsible to Congress rather
than to the President. “Do you believe
the FCC is an arm of the Congress?"
Senator Magnuson asked. Mr. Wads-
worth said he did.

In an avuncular mood, Senator Mag-
nuson invited “Jim” to “feel free to
come up here and talk to us” about
conditions as he found them at the
FCC. “You'll come into the FCC with
a fresh mind and may be in a position
to see things more clearly than men
who have been in the thick of it,” the
senator said. Others who had gone
before Mr. Wadsworth didn’t always
come back to volunteer their views,
Senator Magnuson said. “We seem to
lose them after we confirm them,” the
chairman said wistfully.

As close to a difficult question as
any that was put to Mr. Wadsworth
was this one, asked by Senator Magnu-
son: “There are several highly contro-
versial matters before the commission,”
the chairman told Mr, Wadsworth, “de-
cisions on some of which T hope will
be made within the next few months. If
you don’t feel sufficiently familiar with
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these issues when they come up for
a vote, would you feel free to abstain?”

“I don’t believe a commissioner
should vote on highly controversial
matters until he is fully competent to
do s0,” Mr. Wadsworth replied.

That response brought a later ques-
tion from Senator Hartke who asked
whether Mr. Wadsworth would try to
familiarize himself with pending matters
and vote on them rather than to “take
the easy road and abstain.” In such
cases, Senator Hartke suggested, Mr.
Wadsworth could ask for a postpone-
ment of the decision until he could in-
form himself thoroughly. Mr. Wads-
worth said he would try to vote on any-
thing he felt qualified to vote on, but
he was not prepared to answer ques-
tions about procedural matters such as
postponements.

Conflict of Interests » The question
about Mr. Wadsworth’s financial hold-
ings did not come up until last Thurs-
day morning when a BROADCASTING re-
porter, after looking at Mr. Wadsworth’s
securities list that had been submitted
to the committee, asked Nicholas Zap-
ple, Senate Commerce Committee staff
counsel on communications matters,
whether conflict-of-interest problems
had been resolved. It had been reported
earlier (CLosep Circulr, April 12)
that Mr. Wadsworth’s portfolio had
been inspected and given a clean bill
of health by Mr. Zapple.

Included in the securities were bonds
issued by the New York Central and
Missouri Pacific railroads and said to
be worth about $20,000. Railroads hold
land-mobile radio licenses issued by the
FCC. The Communications Act, which
established the FCC and defines its
jurisdiction, states: “No member of the
commission . . . shall . . . own stocks,
bonds or other securities of any cor-
poration subject to any of the pro-
visions of this Act.”

Mr. Zapple confirmed the report that
he had reviewed Mr. Wadsworth’s hold-
ings. He said that the types of licenses
held by railroads did not in themselves
generate profits and that therefore it
had been decided that no conflict of in-
terest was presented in Mr. Wadsworth’s
case. “Under a broad interpretation,”
Mr. Zapple said, “it gets down to a
de minimus situation.”

This interpretation was later modi-
fied. Mr. Zapple was understood to
have telephoned Mr. Wadsworth the
advice that the railroad holdings con-
stituted a “gray area.” Mr. Wadsworth
was reported to have said at once that
he would sell the railroad bonds and
to have called back an hour or so later
to say he had sold them.

The Mills Case » In only one other
commission appointment in recent
memory has a conflict-of-interest prob-
lem arisen in the personal holdings of
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the appointee. The late Edward K. Mills
Jr., then deputy administrator of the
General Services Administration, was
nominated to the FCC in 1960 to
serve out the term of Commissioner
John C. Doerfer who had resigned
after the House Legislative Over-
sight Subcommittee investigated Mr.
Doerfer's acceptance of entertainment
from broadcasting interests,

A trust established for Mr. Mills and
his brother included Westinghouse and
General Flectric stock. Mr. Mills had
no control over the trust, and the
trustees refused for tax reasons to sell
the Westinghouse and GE interests. Mr.
Mills eventually asked that his nomi-
nation to the FCC be withdrawn to end
a protracted argument over the con-

flict-of-interest issue (BROADCASTING,
May 16, 1960). Mr. Mills died last
year.

The Portfolio » The Wadsworths’

holdings, worth $350,000-$400,000, in-
cluded the following before sale of the
railroad bonds:

Stocks (numbers of shares in paren-
thesis) — Geneseo Valley National
Bank and Trust Co. (N. Y.) (75), H.

H. Robertson Co. (123), Sterling Drug
(170), Standard Qil of New Jersey
(150), Celanese Corp. (200), General
Mills (200), Revere Copper & Brass
(100), Owens-lllinois Glass (70), St.
Regis Paper Co. (7,000), C. W. Griggs
Oil Reserves (1,429), Capitol Hill As-
sociates (21).

Bonds (approximate values in pa-
rentheses)—New York Central Rail-
road, 5% %, ($10,000); Missouri Pa-
cific Railroad, 4% % series B, ($10,-
000); Albee Homes, 5% convertible
debentures, ($9,000).

Mr. Wadsworth did not include the
number of bonds he holds in his state-
ment, but estimated their worth for a
BROADCASTING reporter. He also has an
interest in some western New York

Nominee Wadsworth

farm land.

An Old Hand » Mr. Wadsworth has
been in public life a long time——most
prominently as ambassador to the
United Nations in the closing months
of the Eisenhower administration, after
Henry Cabot Lodge resigned to cam-
paign for the Vice Presidency. Before
that, he was deputy U. S. representa-
tive to the UN. He has written nu-
merous articles and books on world
peace, served on many official arms
control and disarmament study and
plenary commissions, and filled other
government posts.

He is a cousin of John Hay Whitney
(their mothers were sisters), who is
principal owner of the New York
Herald Tribune and the Herald Trib-
une Radio Network Stations (four
AM'’s, one FM); Corinthian Broadcast-
ing, which owns five television stations.

He is a brother-in-law of Senator
Stuart Symington (D-Mo.).

Mr. Wadsworth was born June 12,
1905, in Groveland, N. Y. He gradu-
ated from Yale in 1927 and served as a
member of the New York State legis-
lature from 1931 to 1941. In 1945 he

went to Washington to serve on the
War Assets Administration, and he has
been in the capital ever since, exclud-
ing the years with the UN. He married
the former Harty Griggs Tilton. They
have one daughter, Mrs. Trowbridge
Strong, and five grandchildren.

His father, James W. Wadsworth,
was a Republican senator from New
York from 1914 to 1926 and a member
of the House of Representatives from
1932 to 1950.

Even with all signs favorable, it will
be a while before the new commissioner
gets his commission. The Commerce
Committee will vote on April 27; the
Senate a day or so later. After that,
another short wait for formal certifica-
tion by the administration, and he’s in.
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The key role that James J. Wads-
worth is destined to play in FCC po-
licy on ‘“excess” commercialization
by broadcasters was pointed up again
last week when the commission dead-
locked 3 to 3 on seven cases involv-
ing commercial policies or practices.

The staff had recommended that
the commission ask five radio sta-
tions to clarify their commercial
policies. It had also recommended
that the commission inquire into the
commercial practices of two televi-
sion stations which appeared to have
carried more commercials than they
had proposed.

But in all cases, the vote was 3 to
3, with Chairman E, William Henry
and Commissioners Robert E. Lee
and Kenneth A. Cox voting to send
inquiries and Commissioners Rosel
H. Hyde, Lee Loevinger and Robert
T. Bartley voting for license renewals.

As a result, the stations will not
get letters, but their licenses won't be
renewed either. The situation thus
is a repetition of one two months
ago, when the commission dead-
locked by the same line-up on two
cases involving two AM’s (BroaD-
CASTING, Feb. 15).

Mr. Wadsworth’s Problem = The

commission’s action in each of the
nine, as well as in future cases involv-
ing commercial policy of stations, will
be determined by the vote of Mr.
Wadsworth, who has been named by
President Johnson to the position va-
cated on Dec. 31 by Frederick W.
Ford. Mr .Wadsworth, who appeared
before the Senate Commerce Com-
mittee last week for a hearing on his
nomination, isn’t expected to join the
commisston before the second week
in May (see page 57).

The five radio stations whose cases
were up for consideration last week
are KRral Craig, KUBC Montrose, KSLV
Monte Vista, all Colorado; kwoc
Poplar Bluff, Mo., and KAaGE Winona,
Minn.

The staff said that, as stated in
their license-renewal applications,
the stations’ policies would permit
them to devote from 27% of their
time, in one case, to 47% in another,
to commercials, in terms of the 15-
minute segments in which the re-
newal form requests information on
spot announcements. The staff said
the stations should be asked whether
they stated their policies correctly
and, if so, to report what studies they

Seven tie votes show FCC’s need for seventh man

made to determine the commercial
needs of their communities.

The television stations are WTCN-
Tv Minneapolis-St. Paul and KCTO-TV
Denver. Both say they abide by the
National Association of Broadcast-
ers commercial code. But the staff
said the first exceeded it by 15%, the
second by 8%.

In another renewal matter, a ma-
jority of the commission continued
to demonstrate a refusal to inquire
into the local-live practices of broad-
casters. The staff had asked that
letters be sent to KROC-TV Rochester
and KsTp-Tv St. Paul-Minneapolis,
both Minnesota, because of an ap-
parent lack of local-live programing.
But Commissioners Hyde, Loevinger,
Lee and Bartley voted to renew their
licenses instead. Chairman Henry
and Commissioner Cox favored a
letter.

The majority on a number of oc-
casions has refused to approve in-
quiries into local-live programing on
the ground that such queries consti-
tute undue interference in program-
ing decisions. Chairman Henry and
Commissioner Cox feel stations
should present local-live programing
if they are to meet community needs.

]

Estes case reopened,
remanded to examiner

Obeying a Washington appeals court
order, the FCC has reopened the record
and remanded to the hearing examiner
the nonrenewal and license revocation
proceeding involving wwmoz Mobile,
Ala., and wpra Pensacola, Fla. The
two stations are owned by Edwin H.
Estes.

The commission action, announced
April 9, was ordered nearly two months
ago by the federal appeals court
(BROADCASTING, March 1).

The court order stems from the com-
mission’s refusal last June to grant Mr.
Estes’ petition for reconsideration of an
earlier decision denying renewa! of
wMoZ's license and revoking the license
of wWPFaA.

The commission denied wWMO0Z’s re-
newal in a unanimous four-commission-
eI decision in February 1964 after find-
ing that Mr. Estes had falsified the pro-
gram logs submitted with the station's
renewal application (BROADCASTING,
Feb. 10, 1964).

At the same time the commission re-
voked wpFa's license, basing this action

58 (THE MEBIA)

on a determination that Mr. Estes lack-
ed the proper qualifications to be a
licensee. WPFA’s revocation was taken,
according to the FCC, in view of Mr.
Estes’ “record of attempted fraud and
deception virtually without equal in
commission history.”

In March last year, Mr. Estes asked
for a rehearing, offering the affidavits
of two former employes who would,
he said, back up his contention that he
was framed by a local competitor into
sending false program logs to the com-
mission with wMoz's renewal applica-
tion.

This request, in addition to his peti-
tion for reconsideration, was denied by
the commission last June.

The appeals court decision, stressing
that the “interests of justice” require a
supplemental record, ordered the com-
mission to hear testimony from the two
witnesses named by Mr. Estes.

In obeying the appeals court, the
commission’s order provides that the
case be remanded to the examiner to
take testimony of Jordon Ray and
Lester Foster and any further evidence
and that the examiner issue a supple-
mental initial decision and recommend-
ation,

AM-FM nonduplication
rule deadline passes

The deadline for seeking exemption
from the FCC's AM-FM nonduplica-
tion rule elapsed last Thursday (April
15), by which time approximately 70
stations had asked to be excused from
the new programing requirement.

Among the surge of last-minute re-
quests for waiver were filings from
NBC and Storer Broadcasting Co.
Each of the companies own five FM
stations in major metropolitan areas,
and asked for blanket exemption for
the stations.

The only other major multiple-sta-
tion owner seeking waiver of the new
rule, which becomes effective Oct. 15,
has been CBS. The network two
months ago asked that its seven FM
stations be excused (BROADCASTING,
Feb. 15).

The new rule, adopted by the com-
misston last July, will prohibit any FM
station from duplicating more than
50% of the programing of a common-
ly owned AM outlet in cities of 100,000
population or more (BROADCASTING,
March 15 et seq.).
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King’s Chapel, the first Episcopal Church in Boston, was com-
pleted in 1754. After the Revolution, it became the first Uni-
l tarian Church in America. This is one of the stops along the
famous Boston Freedom Trail. For an 18” x 24" copy oFlhis
—_— original watercolor by Robert Keenan, in full color without
advertising, suitable for framing, write 10 WHDH.

Buy Boston like a Bostonian... Buy WHDH

TELEVISION: CHANNEL 5@ * RADIO: AM 8 %0 K C 5§ 0,000 WAYYSG F M o 4.5 M C

REPRESENTETD N ATIONALLY B Y BLAIR TELEVISION.RADIO

BROADCASTING, April 18, 1985 LE]



FCC moves toward CATV control

Action held up while staff prepares proposals

on which commission can vote; standards are

expected to follow same pattern for all systems

The FCC appears virtually certain to
take a first step soon—possibly this
week—toward asserting jurisdiction over
all community antenna television sys-
tems, those that do not use FCC-licensed
microwaves as well as those systems
that do. L

The step would come in the form of
a notice of inquiry and notice of rule-
making proposing the same rules for
oft-air CATV’s as are to be adopted for
microwave-fed CATV’s. And those
rules would, reportedly, eventually re-
quire CATV’s to carry the programs of
all of the stations putting at least a
Grade B signal over them.

The proposed notice and adoption of
pending rules requiring microwave-fed
CATV’s to protect television stations
were to have been acted on at a special
meeting Wednesday.

But the commission made no final
decisions, at least in part because the
staff had not prepared a draft of the

rules on which the commission could
act at its meeting.

Approval Expected s Commission
sources, however, said that the tone of
the discussion at the meeting and the
instructions given the staff indicate that
votes are available for approving both
proposals. They have been under con-
sideration for weeks (BROADCASTING,
March 1, et seq.).

The notice of proposed rulemaking,
reportedly, would express the commis-
sion’s view that it has authority under
existing law to regulate all CATV’s—a
point CATV interests violently dispute.
The notice would request comment on
the issue, as well as on whether differ-
ent rules should apply to off-air and
microwave-fed CATV’s. It would also
invite congressional guidance in the
matter.

The rules under consideration for the
microwave-fed system-—and, possibly
ultimately, for all CATV’s—would re-

quire a cable company to protect sta-
tions according to an order of priori-
ties; first those putting a city-grade sig-
nal over the CATV, then those putting
a Grade A signal over it and, finally,
those that would be beaming a Grade
B signal over it.

The protection would involve 15-day,
before-and-after nonduplication of the
stations’ programing and carriage of
their signal on the system’s cable.

Existing systems would have to com-
ply with the new rules also but would
be given time to make necessary adjust-
ments.

Some systems either will have to add
channel capacity or drop the stations
they carry in order to protect closer-in
outlets.

Whatever it does about CATV—
which some broadcasters say is a threat
to free television and which CATV in-
terests, including some in broadcasting,
say performs a vital service—the com-

A muzzle
for CATV?

AMST’s Harris tells
lawyers that unbridled

it will wreck local TV

Unless community antenna television
systems are regulated by the FCC, tele-
vision faces a grim future. This was the
picture painted last week by Jack Har-
ris, KPRC-Tv Houston, general manager
and president of the Association of
Maximum Service Telecasters.

“Unbridled” CATV, Mr. Harris said,
will wreck local television stations, de-
molish the FCC’s allocation plan, de-
prive rural and outer suburban areas of
TV, inhibit the growth of UHF stations
and change the face of television as it
is known today.

He made these comments in a talk
before the Federal Communications
Bar Association with four of the FCC

60 (THE MEDIA)

commissioners (Bartley, Hyde, Lee and
Cox) in the audience. Later in the day,
the FCC instructed its staff to prepare
a rulemaking asserting jurisdiction over
CATV (see story above).

Mr. Harris’s forebodings were chal-
lenged immediately by a CATV spokes-
man. Robert D. LHeureux, general
counsel of the National Community
Television Association, said that the
speech “is based entirely on the pos-
sibility of future dangers; not on the
history of actual damage done in the
past.”

Applause, Too = The warning was
applauded, however, by a broadcast rep-
resentative. Douglas A. Anello, general
counsel of the National Association of
Broadcasters, said, “It presented a well-
reasoned and moderate approach to
CATYV regulation and is very close to
that of the NAB.”

Expressing his misgivings at the
course CATV is taking, Mr. Harris said
that television has arrived at a critical
juncture in its history.

“If the new trends and announced
plans of CATV proceed without re-
straint,” he prophesied, “then we will
move toward a television system of an
entirely different quality and nature

from any we have known.”

“We are on the threshold of a decade
of expansion,” Mr. Harris said, “when
hundreds of new UHF stations can be
established. There will be additional,
competitive services in many cities
which already have local and area sta-
tions; and new stations in many com-
munities which until now have not en-
joyed local television.”

The Threat = That’s the bright pic-
ture, he said, but it’s threatened by un-
regulated CATV.

Historically, he continued, CATV
was established to bring TV to com-
munities where normal home reception
was difficult or impossible. There’s no
quarrel with this concept, he stressed.
It’'s the new CATV concepts which
threaten TV broadcasting.

“The new role for CATV is not to
supplement nearby broadcasting serv-
ices,” he said. “Rather CATV is now
moving aggressively to replace local
broadcasting.”

More than 590 CATV'’s were operat-
ing in 1964 within the Grade A con-
tours of local broadcast stations, and
883 within the Grade B contours, he
noted, and more than 25% of these
CATYV systems did not carry the local
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mission will have to answer to Congress.
Interest there in the controversy over
CATV regulation is already consider-
able. And Representative Oren Harris
(D-Ark.), chairman of the House Com-
merce Committee, is reported ready to
introduce CATYV legislation as soon as
the commission acts. The nature of the
bill is not known, but in the past the
congressman has expressed opposition
to FCC proposals for regulating
CATV’s.

The FCC staff has drafted for the
commission’s consideration a bill pro-
viding for an explicit grant of broad
legislative authority over CATV’s. How-
ever, the commissioners have not indi-
cated whether they approve of the draft,
let alone whether they intend to submit
it to Congress with a request for its en-
actment.

Tougher Rules = The proposed rules
now under consideration by the com-
mission are stricter than those it origin-
ally proposed and, which it has em-
ployed for two years as interim rules.
These apply primarily to Grade A sta-
tions. More distant outlets can get pro-
tection only on a special showing of
need.

But it’s understood the new rule con-
templated by the commission would not
require a CATV to carry the program-
ing of a Grade B station if it duplicated
the offerings of a closer station and if
the system needed the channel capacity
to bring in the programing of a more
distant independent station. The new

rules would also exempt CATV’s from
the nonduplication requirement when
such protection would result in fewer
than two network programs being avail-
able at any one time.

The rules would not become effective
until early next year, according to pres-
ent plans. This would give the commis-
sion time to complete the rulemaking
relating to the off-air CATV’s so that
rules applying to the two kinds of sys-
tems could be adopted at once. It would
also give Congress time to act if it
wishes.

The line-up within the commission
for adopting the proposals is Chairman
E. William Henry and Commissioners
Kenneth A. Cox, Robert E. Lee and
Rosel H. Hyde in favor; Commissioners
Lee Loevinger and Robert T. Bartley
opposed.

The commission is expected to be
ready to vote on the proposals this week.
However, if any dissents are written,
and Commissioner Loevinger is expected
to write one, publication of the rules and
proposed notice would probably be de-
layed until the separate statements could
be issued with them. This is customary
procedure.

NAB Committee Stalled = The com-
mission’s failure to take final action
last week caused the National Associa-
tion of Broadcasters Future of Broad-
casting Committee to delay a meeting
scheduled for Thursday (April 22) in
New York. The committee was to
study the commission actions and rec-

ommend to the NAB’s radio and televi-
sion boards the position the association
should take on them. The committee
will now meet in Washington May 3;
the boards will meet in Washington
May 12.

The commission has been under in-
creasing pressure from Congress to
make decisions regarding CATV’s. Sen-
ator John O, Pastore (D-R. I.), chair-
man of the Senate Communications
Subcommittee, at a hearing before his
subcommittee on Feb. 25, extracted
from Chairman Henry an estimate of
“one month” as the time it would take
the commission to act (BROADCASTING,
March 1).

One controversial guestion not yet at-
tacked by the commission involves own-
ership of CATV’s by broadcasters. A
notice of inquiry on this has been com-
pleted, but the staff has not made any
policy recommendations on whether
such cross-ownership should be permit-
ted and, if so, to what extent, or whether
the problem should be handled on a
case-by-case basis.

However, a number of other ques-
tions are embodied in the proposed no-
tice of inquiry, along with the question
of whether the commission has author-
ity over off-air CATV’s. These queries,
raised by broadcast groups in pleadings
filed with the commission, include
CATV leapfrogging, origination and
alteration of programing by CATV’s
and whether CATV should be banned
from adequately served areas.

Mr. Harris
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station.

But more menacing, he said, is the
“pell-mell torrent of applications for
local franchises in more than 1,000
communities and the plans to carry big-
city TV signals from as far away as
hundreds of miles (Chicago’s WGN-TV
signals to Pittsburgh and to Amarillo,
Tex,; Chicago and New York TV into
Akron, Ohio.)

“Such unrestrained proliferation in
CATV,” Mr. Harris commented, “would
make a shambles of the FCC’s care-
fully developed system of channel al-
locations.”

Referring to statements by CATV
spokesmen, Mr. Harris predicted “. . .
when CATV brings in 12 or 20 chan-
nels from stations in distant metro-
politan centers, then the audience of
the hometown stations in many com-
munities will be splintered into bits.

He continued: “Anybody who tells
me this kind of CATV is not going
to hurt local television’s service to the
public is either kidding himself or kid-
ding me. Unless there is effective reg-
ulation, the unbridled surge of CATV
will knock many existing broadcast serv-
ices off the air, It will seriously impair
the service of many others.”

Other observations: CATV largely
duplicates the programs of local TV sta.
tions by bringing in signals from distant
stations; FM “background” music chan-
nels on many CATV systems impinge
on what has been, up to now, a signifi-
cant function of FM stations; CATV
brings nothing to those who live in rural
and outer suburban areas, and if the
local TV station is put out of business
these people lose all TV service; CATV
is a form of pay TV.

He also noted that CATV picks up
programs “developed, financed and
transmitted by TV stations” without
paying for them and without permis-
sion. “I will just observe,” he said,
“that if that isn’t against the law, it
ought to be.”

Ultimately, he commented, unregu-
lated CATV could mean that programs
could originate in a few metropolitan
centers (New York, Chicago, Los Ange-
les) and be carried to the rest of the
country by a nationwide CATV network.

CATV regulation, Mr. Harris said,
should cover the following:

s CATV should be required to carry
the signal of the local TV station, and
that includes those whose Grade B con-



tour comes into the area.

= Nonduplication should be required
for 15 days before and after a program
is broadcast by a local station, including
those whose grade B signal comes into
the community.

= Importation of signals from distant
stations must be prohibited where they
destroy the FCC’s allocation plan.

= CATV systems should be limited
to receiving and simultaneously trans-
mitting TV broadcast signals without
insertions or deletions.

= Technical standards should be es-
tablished for CATV.

= CATV systems should be required
to file reports with the FCC providing
information on ownership, control and
management.

Conflicting views filed
on CATV regulation

As the FCC was deeply engrossed
last week in a series of special sessions
to determine, among other things, if it
has the authority to regulate all com-
munity antenna TV operations, two
multiple-station owners made known
their stands on the matter, one for and
the other against.

Meredith Broadcasting Co., which
owns four television stations and has
interests in several cable systems, urged
the commission to dismiss its pending
rulemaking proposals which it described
as being “designed to protect TV licens-
ees from alleged adverse effects from
CATYV operations.”

Meredith said that if the commission
wishes to assume regulatory jurisdiction
over CATYV, “the history of this matter
dictates that it must ask Congress . . ."

Taft Broadcasting Co., which is also
a multiple station owner but without any
cable holdings, told the FCC that it has
the “same direct obligation” to regulate
CATYV that it has to regulate broadcast
stations. “As Congress acknowledged in
creating the commission,” the company
said, “it would have been impossible, as
well as undesirable, to attempt to fore-
see and deal specifically with all poten-
tial future communication techniques.”

The company noted that there is no
question that Congress has jurisdiction
to regulate CATV. However, it said,
“the sole jurisdictional issue , . . is
whether Congress has exercised its jur-
isdiction over CATV’s by authorizing
the commission to regulate them.”

In belief that it has, Taft refers to the
Study of Communications of the Inter-
departmental Committee, which was
prepared by the Roosevelt administra-
tion and which describes the scope of
the Communication Act as being “de-
signed to gather together into a single
agency jurisdiction over all forms of
commercial communication.”
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Outlet goes to court on CATV

Attacks city council’s right to award a franchise,

says state public utilities division has responsibility

A lawsuit in Bristol, R. 1., which was
argued last week, may have an im-
portant bearing on the growth of com-
munity antenna TV systems by attack-
ing the authority of municipalities to
issue franchises for CATV.

The suit, brought by the Outlet Co.,
licensee of WIAR-AM-FM-TV Providence,
seeks a permanent injunction against
the city council which was on the verge
of approving a grant of a CATV fran-
chise to one applicant, without taking
any action on two other applications.

At the same time, the assertion of
state jurisdiction over CATV is ex-
pected to take another step forward
when the Connecticut Public Utilities
Commission resumes hearings April 26
on applications for CATV’s.

In the Rhode Island case, Superior
Court Justice William B. McKenzie
heard the legality of the Bristol coun-
cil’s move to award a CATV franchise
attacked by Gerald Scher, Washington
attorney for the Outlet Co.

Under the laws of Rhode Island, Mr.
Scher contended, no town or city gov-
ernment may exercise any power not
clearly given to it in its charter or by
enabling legislation by the state legis-
lature. Bristol does not have this au-
thority, Mr. Scher said. Furthermore,
he added, CATV is a monopoly, and in
Rhode Island monopolies must be regu-
lated by the state division of public
utilities.

Mr. Scher also charged that the Bris-
tol council improperly attempted to act
on one CATV application without
public notice and without considering
two other bids for approval. An appli-
cation by Vision Cable of Rhode Island
(George L. Sisson Jr., president) was
filed Feb. 4. On Feb. 18, the Outlet
Co. filed a notice of intent to apply
for CATV. A similar notice was filed
by wpPRO-TV Providence. On March 2,
at a special council meeting, the council
voted to grant Vision Cable and author-
ized the town solicitor to draw up a
franchise and to notify the Outlet Co.
and wpPro-Tv of its action. No public
notice was given of the city council’s
plans to take this matter up, Mr. Scher
charged.

PUC Given Nod = In 1963 the Con-
necticut legislature enacted legislation
giving the state public utilities com-
mission authority to franchise CATV’s.
It did not then, however, spell out
the PUC’s jurisdiction over operating
CATV’s. A hearing on a bill to lodge
all regulatory authority over CATV
with the state PUC was held April 7

by a House Public Utilities Committee
(BROADCASTING, April 12).

The Connecticut PUC, however, has
been holding hearings on more than a
score of applications for CATV in that
state. The hearings began last year and
will resume April 26. In a notice issued
last month, the PUC asked applicants
to provide detailed estimates of all
costs, length of time for construction
and stockholders’ financial condition.

In more than a dozen states, pro-
posals have been submitted to bring
CATV under state utilities control. In
Rhode Island, Representative Joseph
P. Thibaudeau (D-Pawtucket) recom-
mended that a special commission be
established to study the question. In
Pennsylvania the state PUC on April 5
vacated a 1964 order which expressed
its conviction it had no control over
CATYV. The order, signed by P. Stephen
Stahlnecker, commissioner, says that
the matter will be reopened for further
consideration and that a hearing will
be held to consider all elements.

In Ohio, a hearing was held March
23 on a bill to place CATV under PUC,
sponsored by State Senator Tennyson
Guyer. More recently, however, Sena-
tor Guyer acknowledged that he didn’t
think his bill would get anywhere this
session. In New Jersey, Governor
Richard J. Hughes in his inaugural ad-
dress early this year referred to CATV
as a public utility and said he would
send recommendations on regulation to
the state legislature. In New York a
bill would require a certificate of con-
venience and necessity from the PUC
before a CATV system could become
established.

In Maine, a hearing was held April 1
on one bill which would treat CATV
as a public utility. In West Virginia a
bill would have added CATV to a list
of industries which can be regulated by
the state’s PUC: the legislature adjourn-
ed March 15, however, without acting.
In Vermont, a bill provides for the reg-
ulation of CATV systems. In Oregon,
plans were announced to submit legis-
lation to regulate CATV’s as a public
utility. In Nevada, after polling all
CATV’s in the state, the PUC an-
nounced it has the power to regulate,
but has issued no regulations. In Okla-
homa, a bill would define CATV as a
public utility. In Missouri, a bill pro-
poses to give the state public service
commission jurisdiction over CATYV.

In each case where there have been
hearings, Robert D. L'Heureux, general
counsel of the National Community
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WKZO’s primary service area covers
virtually three times as many Ford,
Chevrolet, and Plymouth dealers as
the next-largest station.
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The Jelyer Slations

RADIO

WKZ0 KALAMAZOO-BATTLE CREEK

WIEF GRAND RAPIDS

WIFM GRAND RAPIDS-KALAMAZOO

WWTV-FM  CADILLAC
TELEVISIDN

WKZ0-TV GRAND RAPIDS-KALAMAZOO

WWTVf CADILLAC-TRAVERSE CITY
WWUP-TV SAULT STE. MARIE

KOLN-TY KLINCOLNv NEBRASKA

GIN-TY GRAND ISLAND, NEB.

BUT... WKZO Radio Gets Around Most
with Auto Buyers and Dealers
in Greater Western Michigan!

Even more than to the swift, the race goes to the strong.
And WKZO Radio is a [ot stronger than competition m

covering auto dealers and buyers.

The map at left shows what station roams farthest and
widest in Greater Western Michigan. There are 156 Iord,
Chevrolet, and Plymouth dealers in WKZO Radio’s
primary service area — 102 more than the next-strongest
station. And this greater coverage takes in all types of
retailers — not just car dealers.

Let your Avery-Knodel man help you get wide-track cover-
age of stores — and people — with WKZO Radio!

WKZ0

CBS RADIO FOR KALAMAZOO
AND GREATER WESTERN MICHIGAN

Avery-Knodel, In¢., Exclusive National Representatives
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Television Association, has appeared or
has furnished briefs in opposition to the
proposals to place CATV’s under utili-
ties regulation.

The industry’s position, as stated by
Mr. L’'Heureux and his association, is
that (1) the federal government has
preempted TV and specifically exempted
broadcasting from the public utility
concept; (2) CATV is an antenna
service carrying TV signals; (3) CATV
is not a public utility—it is not a
monopoly, franchises in many cases
are nonexclusive, it receives competi-
tion for audience (customers) from TV
stations, radio stations, theaters, sports
events and other forms of entertain-
ment, it calls for high risk capital which
never has been considered a public
utility type of investment, and it can be
obliterated by the activation of a UHF
station or two in its community.

Taft stations drop
NAB membership

Taft Broadcasting Co., Cincinnati, is
withdrawing its seven TV, five AM and
five FM stations from membership in
the National Association of Broadcast-
ers, effective April 30. The stations will
remain subscribers to the NAB codes,

Lawrence H. Rogers II, Taft presi-
dent, reportedly told the NAB he was
withdrawing the stations because he
feels the association isn’t doing its job
properly and can’t do its work because
there are so many conflicting ideas
within NAB. As a secondary reason,
he is rcported to feel that code member-
ship should be mandatory with NAB
membership. Mr. Rogers concluded
four years service on the TV code board
last month.

Officials at the NAB last week felt
Mzr. Rogers' reasons were vague. They
said they hoped to have a meeting be-
tween Vincent Wasilewski, NAB presi-
dent, and Mr. Rogers to learn in more
detail just what his objections are.

Mr. Rogers has been in the fore of
the anti-community antenna television
ranks and is known to be unhappy with
the moderate stand the NAB has pro-
posed on CATV regutation.

Leaving the NAB marks Taft’s sec-
ond trade association defection in the
past five months, Mr. Rogers said his
TV stations had resigned as members
of the Television Information Office in
December.

Taft owns WKRC-AM-FM-Tv Cincin-
nati; WTVN-AM-FM-Tv Columbus, Ohio;
WGR-AM-FM-TV Buffalo, N. Y.; wbarp-
AM-FM-TV Kansas City, Mo.; WBRrC-
AM-FM-TV Birmingham, Ala.; WKYT-Tv
Lexington, Ky., and WNEP-TV Scranton-
Wilkes-Barre, Pa.
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Seiden denies
errors in report

FCC consultant answers
MIT's Fisher questions
about CATV-impact study

Two economists—one a consultant to
the FCC, the other retained by the Na-
tional Association of Broadcasters—re-
mained in disagreement last week over
the question of a community antenna
television system’s economic impact on
local TV stations,

Dr. Franklin M. Fisher, of Massachu-
setts Institute of Technology, in his
report to the NAB, said that an effect
is currently being felt and can be pre-
cisely measured in dollars (BROADCAST-
ING, Oct. 26, 1964). And two weeks
ago, in a letter to the commission, he
said Dr. Martin H. Seiden, the FCC’s
consultant, erred in his report in con-
cluding that impact would not be felt

until advertisers became aware of
CATV’s penetration (BROADCASTING,
April 12),

But last week Dr. Seiden asserted it
was Dr. Fisher who was in error in
assuming advertisers could rely on
ratings as a source of information on
the loss of audience due to CATV. Dr.
Seiden said his talks with advertising
agencies and rating services indicate
that the services are not aware of the
penetration of CATV’s, As a result,
he said, there has been a “CATV bias
in the overall results.”

No Affect = In some cases, he said,
CATV has been overlooked and has
not affected station ratings at all. “In
other cases,” he added “they have car-
tried too much weight.” He said, how-
ever, that ratings agencies are designing
new polling samples to account for
CATV.

Dr. Seiden also rejected Dr. Fisher's
criticism of his analysis of stations with
declining revenues. Dr. Fisher had dis-
missed as “irrelevant” Dr. Seiden’s find-
ing that few of the 86 stations found
to be losing money were faced with
CATV competition (BROADCASTING,
March 8).

If CATV’s are having a “serious
economic impact on broadcasters,” as
hypothesized, he said, they “should at
least be a significant factor among sta-
tions with declining revenues. That
they are not even present in over 70%
of the situations,” he added, “was a
very significant finding.”

Dr. Seiden in addition asserted, as
he did in his report, that the Fisher
Report prepared for the NAB contained

“very large standard errors” which had
to be considered in connection with the
averages arrived at in determining
CATV’s competition for audience.

These standard errors, Dr. Seiden
said ‘“show there are enough excep-
tions to the averages to warrant cau-
tion in using them as a basis for na-
tional policy.” In his report, Dr. Seiden
had computed a standard error-—or
measure of unreliability—of .66% in
what Dr. Fisher had said was the aver-
age decline in viewing of local TV for
each half-hour increase in CATV dupli-
cation.

Dr. Seiden in his memorandum to
the commission urged again his main
recommendation for dealing with the
CATYV problem: use of translators to
expand one- and two-station markets to
a size large enough to support three
stations and thus meet the public de-
mand for service from the three net-
works.

Despite his letter criticizing aspects
of the Seiden Report, Dr. Fisher has
praised it as “a very useful document”
and a piece of work of which Dr,
Seiden can be “proud.” His praise came
in a “Dear Martin” letter to Dr. Seiden,
dated March 30, which preceded his
letter to the commission.

At the same time, however, Dr.
Fisher noted that he was in disagree-
ment with it “in a number of places”
and said he intended to file a letter with
the commission discussing those parts.
“But I don’t think that this distracts
much from your substantial achieve-
ment,” Dr. Fisher concluded.

Group owners get
ready for meeting

Forty-two multiple-station owners
have been invited to meet in Chicago
April 29-30 to consider the commis-
sioning of a broad research project that
would be designed to show the contri-
butions to broadcasting of multiple-
ownership.

The project is being proposed by a
legal committee created by the group
owners who are seeking to eliminate
what they regard as the FCC’s unduly
harsh attitude toward multiple owners,

The owners began coordinating their
efforts in January, in response to the
commission’s interim policy of requir-
ing a hearing on virtually every appli-
cation for sale of a top-50 market VHF
television station to a company already
owning a station in any top-50 market
(BROADCASTING, Dec. 21, 1964).

The multiple owners have filed a
petition asking the commission to re-
scind the policy, which is regarded as
amounting to a virtual freeze on the
sale of major VHF’s to multiple own-
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Upper trace displays a composite
LEFT only signal, including.the
19 kc/s pilot=carrier, Lower trace

presents the 38 ke/s L-R subcarrier,

At Moseley Associates, Inc.,
an engineer uses a Tektronix
1 Type 561A Oscilloscope to
e? check performance charac-
teristics of their FM Stereo Generator
and Ten Watt FM Transmitter.
Making adjustments and observing the
waveform displays, the engineer tests
generatoritransmitter operation quickly
and conveniently, monitors eguipment
performance simply and reliably, and
thus effectively evaluates operational
features of the stereo instrumentation.
High in performance, moderate in cost,
the Type 561A ideally suits test applica-
tions of the FM Stereo Broadcaster.

Whatever your broadcast equipment
test needs, the Type 561A can very likely
meet them.

e

peak stereo performance

for FM STATIONS

with the ard of a Tektronix Oscilloscope

You can use any of 17 amplifier and
time-base plug-in units for many differ-
ent types of application.

You can display single or multi-trace
presentations.

You can observe no-parailax displays
and sharp trace photography over the
full 8-cm by 10-cm viewing area. For the
crt has an internal graticule with con-
trollable edge lighting.

Type 561A Oscilloscope . . . . . . $500
Plug-Ins illustrated
Type 3A1 Dual-Trace Unit. . . . $450
Type 2B67 Time-Base Unit a'd 9210

15 other plug-ins available.

For rack mounting, in 7 inches of
standard rack height, order Type
RM561A

U. 8. Sales Prices f.o.b. Beaverlan Oregon
oscillescope prices without plug-in units

J
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For your test needs there -LS T
Tektronix Oscnlostope to \pe
every quality-assurance program !
—anpd comprehenswe field serv-
ices to back up every msj,rument-

For information, call your Tek-
tronix Field Engmeer or repre- J
sentatlve now.

i L.
- ¥ Ay
Tektronix, Inc.
F.0. 80X 500 « BEAVERTON. OREGON 97005 4
Phone: fArea Coda 603) 644-0167
Telex: 036-691 - T\WX 603-231.6805 . 2

- Cable: TEKTRONIX P " N

OVERSEAS DISTRIBUTORS iN OVER 30 COUNTRIES
TEKTRONIX FIELD OFFICES in principal cities
in Uniled States. Con'sull Telephme Directory

Tektronix Ausiralia Ply., Ltd .Mdboume,‘Sydney\
Teklronix Canada Ltd., Montreal, Toionto.

Textronix lnlemaltonal AG., Zug.S wrg.erland
Tekironin L1d., GU’emsey,'C =g N _-J o
Tekironix U. K. Lid., Harpenden, Herls. S

-
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ers { BROADCASTING, Jan. 18).

Invitations to the Chicago meeting
were extended by George B, Storer, of
Storer Broadcasting Co., and Ward L.
Quaal, vice president and general mana-
ger of WGN Inc. Mr. Storer was host at
the first gathering of the multiple own-
ers, in Janurary, in Miami. Mr. Quaal
will be host of the Chicago meeting.

Multiple-Owners Side = The research
project recommended by the legal com-
mittee would reportedly present the
multiple-owners side of the ownership
question.

The legal committee has also recom-
mended the creation of a five-member
committee to manage the project and to
suggest how the material might be used.
It could be used, presumably, in filings
with the commission or in presentations
to Congress.

Among issues still to be decided by
the group owners is whether they should
establish a permanent organization. It
was understood that no decision on this
will be made in Chicago. The five-mem-
ber committee, if it is created, would be
asked to study the proposal and submit
a recommendation for consideration at
a later meeting.

Stay granted on UHF
financial issue

The FCC has stayed the addition of
stiff new financial issues that a three-
member panel of commissioners or-
dered in hearings involving applica-
tions for UHF channels in Buffalo,
Cleveland and Boston.

The commission granted the stay
pending its final order disposing of
petitions for review of the panel’s order.
It directed that the hearings proceed on
the other issues involved in them.

All six commissioners favored the
stay, but Commissioners Lee Loevinger
and Robert T. Bartley dissented and
voted to stay the proceedings entirely.
Commissioner Bartley and Kenneth A.
Cox were the two-member majority of
the panel that ordered the new issues.
Commissioner Robert E. Lee, was the
panel member who opposed the addi-
tion of the new issues.

The commission acted on the peti-
tion of Ultravision Broadcasting Co.,
which is competing with WEBR Inc.
for channel 29 in Buffalo. Ultravision,
along with Superior Broadcasting Co.,
which is seeking channel 65 in Cleve-
land, also asked the commission review
the panel's order.

The issues ordered by the panel are
designed to determine whether the ap-
plicants could survive competition with
the three network affiiated VHF’s in
each of the cities involved. The ap-
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plicants would be required, among
other things, to provide detailed infor-
mation on estimated revenues projected
over a three-year period.

In a separate development last week,
Hearing Examiner Elizabeth C. Smith,
presiding in the Cleveland proceeding,
granted Cleveland Telecasting Corp.’s
request to dismiss its application
(BROADCASTING, April 5). This leaves
Superior the lone applicant for channel
65 in that city.

The Boston hearing involves the com-
peting applications of United Artists
Broadcasting Co. and Integrated Com-
munications Systems Inc. for channel
25. But the applicants have reached
an agreement under which United
would withdraw for partial reimburse-
ment of its expenses, subject to com-
mission approval.

Michaels expected
on TV code board

The nomination of Bill Michaels,
vice president, Storer Broadcasting Co.,
to fill the seat on the National Associa-
tion of Broadcasters television code
board vacated last month by George
Storer Sr., is expected to be made at
the next meeting of the NAB's TV
board.

At the code board’s last two meetings
in Washington and Scottsdale, Ariz.,
Mr. Michaels sat in as an observer in
place of Mr. Storer.

The NAB joint boards will hold their
regular summer meeting June 22-26 at
Buck Hill Falls, Pa. But Mr. Michaels’
nomination could be brought up and
approved at a special boards meeting,
which is set May 12 in Washington.

WCCO helps beat Yanks

The starting pitcher for the
Minnesota Twins opening game
of the baseball season almost did
not make the scene. Flood waters
in the Twin Cities had stranded
Twins pitcher, Jim Kaat and three
other players in suburban Burns-
ville. Twins officials had ex-
hausted every possibility in a
search for a helicopter when
somcone remembered that wcco
Minneapolis was using a heli-
copter in its news coverage. The
players were taken to the stadium
in wcco’s whirlybird arriving just
minutes before the start of the
season opener. And to make the
effort worthwhile, the Twins beat
the New York Yankees 5-4 in 11
innings.

Dark UHF seeks
dismissal of renewal

WLEv-Tv Bethlehem, Pa., in sus-
pended operation on channel 51 since
October 1957, has become the first
casualty of the FCC’s renewed efforts
to activate a number of long-idle UHF
permits or free them for reassignment
to more eager broadcasters.

Associated Broadcasters Inc., per-
mittee of the station which is owned by
the Steinman Group, asked the commis-
sion last week to dismiss its application
for renewal of license, which has been
pending since 1958.

Associated urged, however, that the
dismissal be granted without prejudice
“in view of this early expensive pio-
neering effort.” The UHF station initial-
ly went on the air in 1953, but was
forced to discontinue service in 1957
after losing “large sums of money” in
its efforts to make the operation an
economic success.

WLEV-TV’s renewal application was
placed in a deferred status by the com-
mission last month, as were the long-
pending applications and construction
permits of 23 other dormant UHF’s
(BROADCASTING, March 22 et seq.).
The permittees of these stations have
been ordered to appear in oral argu-
ment May 13 before the full commis-
sion to explain why their authorizations
should not be withdrawn after being
inactive for so long.

In its petition for dismissal filed last
week, Associated asked that with the
surrender of its station, the company be
exempted from participating in the oral
argument.

Power failure greatest
problem during storms

Other than power failures, damage to
radio and TV stations as a result of the
tornadoes that swept the Midwest in the
last 10 days appeared to be light. In
the wake of the storms, the U. S.
Weather Bureau sent out a five-man in-
vestigating team to find out “where the
holes are” in getting emergency informa-
tion to the public.

Wipw Rockford, Mich., which had
65 feet of its 185-foot tower destroyed
by a tornado, was among the hardest
hit stations. Jack Payne, owner of wJpw,
said he had received no warning of the
twister from the Weather Bureau or the
wire service. (The Weather Bureau later
revealed that a tube in the Muskegon,
Mich., radar unit burned out just before
the tornado hit and by the time the tube
was replaced the twister had passed.)

Mr. Payne estimated the damage to
the tower and building at about $2,000.
He said the 500 w daytimer was knocked
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Some plain talk from Kodak about tape:

Sensitivity and

frequency response

Controlling every electrical factor in-
volved in the making and using of
sound tape is a bit like trying to watch
a three-ring eircus . . . it can be done,
but you need fast eyeballs. Let’s discuss
two critically important parameters:
sensitivity and frequency response.

Sensitivity means the degree of out-
put for a given input.

We put in a 400-cycle signal and
measure the output. The result: low-
frequency sensitivity. We choose 400
cycles for a number of good reasons. A
400-cycle note recorded at 15 inches-
per-second gives us a wave length that
the tape “sees” of roughly .0375 inches,
and by a happy coincidence this wave
length penetrates the entire depth of
the oxide coating, but not the support
material. Everything else being equal,
low-frequency response is a function
of the thickness of the coating. The
thicker the coating, the better the bass
response. We test at a frequency that
penetrates the entire coating. We
choose 400 cycles instead of, let’s say,
20 cycles because the 400-cycle note
tells us just as much—and has an added
advantage. An engineer can hear 400
cycles, so we have audio monitoring as
well as instrumented observation on a
scope face.

Just as the low-frequency sensitivity
test gives us an idea about oxide thick-
ness, the high-frequency test gives usa
fairly accurate picture as to just how
smooth the surface of the tape is. Good
high-frequency response 1s impossible
on a tape having a rough surface.
Here’s why: The low points will repre-
sent gaps in the oxide and cause a loss
of H.F. response. We test our high-
frequency sensitivity at 15,000 cycles.
(Inches-per-second divided by cycles-
per-second gives us recorded wave
length.) So at 15 ips the arithmetic
looks like this:

inches
second _ inches . second _inches which is wave
cycles second cycles cycles length (A)
second
THUS:
15 inches
second -15 inches , second _ linch _lmil wave
13 000 cycles second 15,000 cycles 1000 cycles length
second

At this high frequency (short wave
length) we are recording only on the
surface of the tape. Ifany roughness is
present, big troubles result. If you
have a surface condition where the
amplitude of the roughness is just .0001
inches and your recorded signal has a
1-mil wave length, you will Jose 5.5 db
in high-frequency response! Let’s re-
phrase the catastrophe. It takes a sur-
face variation of just one tenth the
wave length to knock down response by
about 6 db. And this can happen at
any frequency!

We are working toward making a
point: Kopak Sound Recording Tape
has a surface that is unsurpassed in
smoothness, a surface that varies no
more than 25-50 millionths of an inch
from a theoretically perfect plane.

Frequency response is merely the
arithmetic subtraction of high-fre-
quency sensitivity from low-frequency
sensitivity. Ideally the response 1s zero.
It’s quite an easy matter to juggle the
characteristics of an oxide around so
that frequency response is nice and flat.
For instance, if your oxide has poor
high-frequency sensitivity, you can re-
duce the thickness of the oxide layer.
This will degrade L.F. sensitivity, and
thus effect a flat response. But is the
resulting L.F. loss worth it? We don’t
think so. That’s why we designed our

coating to give us superior low- and
high-frequency sensitivities, as well as
a nice flat response.

Next time we’ll chat about a few
other basic considerations.

Kooak Sound Recording Tapes are
available at all normal tape outlets:
electronic supply stores, specialty
shops, departmentstores, camerastores
. . . everywhere.

FREE' New comprehensive booklet
covers the entire field of tape tech-
nology. Entitled “Some Plain Talk from
Kodak about Sound Recording Tape,”
it’s yours free on request when you
write Department 8, Eastman Kodak
Company, Rochester, N. Y. 14650.

@ Eastman Kodak Company, MCMLX|

EASTMAN KODAK COMPANY, Rochester, N.Y.
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off the air at 7:03 p.m. Sunday, and be-
cause of a power failure, didn’t get back
on the air until Wednesday morning.
When wypw did go back on it was
with 100 w.

Throughout the five-state area hard-
est hit, there were reports of power fail-
ures. Many lasted only a few hours and
stations were able to resume operation
Sunday night. In other areas full power
wasn’t restored until Tuesday or
Wednesday.

Where power failed, many stations
resorted to emergency generators to get
back on the air. A spokesman for the
Weather Bureau in Washington had high
praise for the coverage supplied by the
stations during the emergency. Most
stations had a number of warnings on
the air starting as early as 1 p.m.

In Fort Wayne, Ind., stations that
received their power from one of the
city’s two power companies, received
intermittent power for almost two days.
Stations operating in the other power
company’s territory had continuous serv-
ice. WANE-Tv Fort Wayne was forced
off the air for 36 hours from 9:30 p.m.
Sunday when a main transmission line
was destroyed by high winds.

Around Elkhart, Ind., phone lines
went down and this added to station
problems. Mobile units and in-studio

operations were used by most outlets, A
long-distance repeater station was also
knocked out and it was Thursday before
normal service had been restored.

Tentative deadline set
for bids on WSUN-AM-TV

Sept. 8 at 2 p.m. has been set as ten-
tative deadline for the submission of
scaled bids for the purchase of wsun-
AM-Tv St. Petersburg, Fla., from the
city government.

This was disclosed last week as city
officials circulated tentative specifica-
tions for the sale. They decided to sell
the stations after City Manager Lynn
Andrews argued that the city had no
business operating commercial stations
and in any case faced the prospect of a
million-dollar outlay for a new site and
also stands to lose its ABC television
affiliation when the new channel 10 sta-
tion opens up (BROADCASTING, Nov. 16,
Dec. 7, 1964).

In releasing the proposed specifica-
tions Mr. Andrews said they would be
discussed in a pre-bidding conference to
be held in the municipal building May
20 at 2 p.m. He indicated final specifi-
cations would be released June 10.

The tentative specification would re-

liberal terms.

Ouistanding Values
in Radio-TV Properties

Excellent daytime facility with Class B

FM in major market. Station has top
reputation, that needs owner-manager to

develop potential. $60,000 down and

WEST
AM-FM
$200,000

WASHINGTON D.C. CHICAGO

James W, Blackburn H. W, Cassill
Jack V, Harvey William B, Ryan
Joseph M. Sitrick Hub Jackson
RCA Building

\_!33 9270

346-6460

BLACKBURN ¢ Company, Inc.

RADIO * TV * CATV * NEWSPAPER BROKERS
NEGOTIATIONS ¢ FINANCING * APPRAISALS

333 N, Michigan Ave.

ATLANTA

Clifford B. Marshall
John G. Williams
Mony Building
1655 Peachtree Rd.
873-5626

BEVERLY HILLS

Colin M. Selph

G. Bennett Larson
Bank of America Bidg.
2465 Wilshire Blvd.

274-8151 _/
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quire that bids be offered on wsuN and
WSUN-TV as a package, accompanied in
each case by a $100,000 deposit as a
performance guarantee. Copies of the
bidding specifications would be avail-
able from the city purchasing agent at
$50.

Regardless of the amount bid, “ac-
ceptable experience in the broadcasting
industry and demonstrated ability to
finance and operate broadcasting sta-
tions” would be “major factor” in the
city’s choice. A right to reject bids
would be reserved by the city.

After the successful bidder has been
chosen, the contract would be called off
if the FCC found it could not approve
the transfer without a hearing, and the
city could cancel the contract if the
FCC failed to approve within two
months after the transfer application
was filed. After FCC approval, effec-
tive date of the transfer would be “as
soon as practicable” but in no event
later than May 17, 1966, WsuN is on
620 ke with 5 kw. WSUN-TV is on chan-
nel 38. Fred P. Shawn is general man-
ager of both stations.

Changing hands

ANNOUNCED = The following station
sales were reported last week subject to
FCC approval:

s WsHo New Orleans: Sold by Car-
men Macri to H. Calvin Young Jr., for
$200,000. Mr. Macri has interest in
wzok Jacksonville, Fla, Mr, Young has
50% interest in weNo Madison, Tenn.;
70% in wyaM Bessemer, Ala., and
37.5% in wcus North Augusta, S, C.
WsHo is on 1230 kc with 1 kw day
and 250 w night. Broker: Blackburn &
Co.

s WeNns(Tv) Pittsburgh: Sold by
Thomas P. Johnson and associates to
William L. and Roger L. Putnam and
associates, for 5,000 shares of Spring-
field Television Broadcasting Co. com-
mon stock or about $110,000. Messrs.
Putnam through Springfield TV Broad-
casting, have interest in WWwLP
(Tv) Springfield, wizs(1v) Worcester,
both Massachusetts; wkeF (TV) Dayton,
Ohio, and wrrLp(Tv) Keene, N. H.-
Brattleboro, Vt.-Greenfield, Mass., with
applications pending for new TV’ in
Raleigh, N. C., and Kansas City, Mo.
WENS is in suspended operation on
UHF channel 22 with 200 kw visual
and 105 kw aural.

* WKvT Brattleboro, Vt.: Sold by
Joseph K. Close to David Parnigoni,
for $56,000. Mr. Close owns WKNE
Keene, N. H,, and wgsrK Pittsfield,
Mass. Mr. Parnigoni is sales manager
of wwco Waterbury, Conn. WKvT is
on 1490 ke with 1 kw day and 250 w
night. Broker: Blackburn & Co.
APPROVED = The following transfer
of station interest was approved by the
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FCC last week (For other commission
activities see For THE RECORD, page
95).

» WrtaL Tallahassee, Fla.: Sold by
C. W. Hogan, G. Miller McCuen and
Esther F. Hogan to Wallace D. Hoy,
Charles Wasson and Elias P. Shapley,
for $115,000. Mr. Hoy is general man-
ager of wavMm Greenville, Miss. WTAL
is on 1450 ke with 1 kw day and 250 w
night.

COMMUNITY TELEVISION

» Portsmouth, Ohio, and South
Shore, Ky.: Sold by Edward Glockner,
John Berndt and E. H. Fryman to
Reeves Broadcasting Corp. Considera-
tion is 150,000 shares of Reeves Broad-
casting stock. Reeves Broadcasting
closed at 4%2 on the American Stock
Exchange last Thursday (April 15).
The systems have more than 125 miles
of cable, serve over 5,000 homes and
have a potential of 15,000 homes. For
this transaction, the announcement says,
the systems were priced at approxi-
mately 3300 per subscriber, placing
their value at approximately $1.5 mil-
lion. Reeves Broadcasting presently
owns CATYV systems in Maine, Virginia
and Alabama; it is building two sys-
tems in South Carolina, one in Okla-
homa, one in Maine and one in Penn-
sylvania. The Ohio-Kentucky acquisi-
tions will raise Reeves's total subscribers
to above 12,000 with a potential of ap-
proximately 50,000 homes.

» Chanute, Kan.: Sold by Chanute
Cable TV Inc. to Kansas CATV Inc.
(Alvin H. Hartman, chairman) for
$300,000. The system has nearly 1,000
subscribers. Earlier this month Kansas
CATV Inc. bought CATV’s in Inde-
pendence and Parsons, both Kansas
(BROADCASTING, April 12), with a po-
tential of 6,500 homes. The combined
Independence-Parsons-Chanute CATV
facility will have a total potential of
10,000 subscribers, Mr. Hartman said.
Broker in the Chanute sale, as it was
in the Independence and Parsons sales,
was Daniels & Associates.

New TV stations

As of April 15 there were 105 tele-
vision construction permits outstanding
for stations not yet on the air. Of these
19 were commercial VHF’s, 58 were
commercial UHF’s, 6 were educational
VHF’s and 22 were educational UHF’s

Information received regarding plans
of holders of CP’s includes:

Lexington, Neb. (ch. 3). Nebraska
Educational Television Commission,
permittee, has initiated plans for the
construction of its new TV facility to be
completed by Sept. 1, The new TV
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station in Lexington will broadcast the
programs of the ETV commission’s
KUON-Tv Lincoln. Five other stations
in Omaha, North Platte, Alliance, Al-
bion and Bassett to be constructed in
the next two years will complete the
Nebraska educational system. The chan-
nel 3 station plans to go on the air with
100 kw visual and 10 kw aural using
GE transmitters with an antenna costing
$94,600 to be erected by Stainless Inc.
The new facility will add 230,000 per-
sons to the Nebraska educational TV
audience.

WNJU-TV (ch. 47) Linden-Newark,
N. J. New Jersey Television Broadcast-
ing Corp., permittee. New York metro-
politan area’s first commercial UHF
station is scheduled to go on the air
May 9 or 16 with 526 kw visual and
107 kw aural using RCA transmitters
and a custom designed RCA antenna
1,200 feet high mounted on the Empire
State Building. The station had signed
$250,000 in advertising at the end of
last week.

Edwin Cooperstein, president, said
negotiations with several advertisers, in-
cluding cigarette and soft-drink com-
panies, may raise the amount of billing
up to $500,000 in the initial weeks of
operations. Among the advertisers al-
ready signed, he said, have been Ballan-
tine beer, Medaglia D’oro coffee, Bri-
oschi (anti-acid), Banfi imported wines,

Pan American Airways, Davega Stores
and several New Jersey retailers and
manufacturers.

Basic time charges will be $800 an
hour for prime time with one-minute
commercials at $200 each, with special
discounts for 52-week contracts signed
before April 25. Daytime rates for the
new station are approximately half the
prime rates.

Brousseau named to head
new Crosley unit

Crosley Broadcasting Corp., Cincin-
nati, has formed a subsidiary, Crosley
Enterprises Inc.,

to develop new busi-
ness opportunities
outside of broad-
casting.

Ray E. Bros-
seau, former pres-
ident of Premium
Service Co., a sub-
sidiary of Curtis
Publishing Co.,
has been named
president of Cros-
ley Enterprises

Mr. Brosseau Inc. Headquar-
ters will be at 4595 South Dixie High-
way, Dayton, Ohio, according to Cros-
ley’s announcement.

EXCLUSIVE BROADCAST PROPERTIES!

TEXAS

—Daytimer serving single station market in prosperous

South Plains area. Real estate included. Showing
profit on annual gross of $55,000-plus but needs
owner-operator. Priced at $95,000 on terms to be
negotiated. Contact—DeWitt “Judge” Landis in

our Dallas office.

MIDWEST —AM-FM combination with good power and excellent
dial position. Running well ahead of last year’s gross
of $87,000. Priced at $137,000 all cash. Contact—
Richard A. Shaheen in our Chicago office.
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Networks unite on program rule

Kintner, Stanton, Goldenson prepare for major

fight; appoint Schechter Associates as PR firm;

visit ANA headquarters; next stop may be 4A's

The three television networks began
an unparalled common effort last week
to defeat the FCC’s plan to cut sharply
into their ownership and control of
programs.

a In a move without precedent, ABC-
TV, CBS-TV and NBC-TV hired a
single public-relations organization to
work for all three in the fight. Chosen
for the job was A. A. Schechter As-
sociates, New York, whose principal
figure, A. A. (Abe) Schechter, is a well-
known former broadcast mews execu-
tive.

= In a not unprecedented but rare
show of togetherness, heads of the three
network organizations called on Presi-
dent Peter W, Allport of the Association
of National Advertisers to solicit the sup-
port of ANA, whose membership in-
cludes most of the country’s leading
advertisers.

Making the trip to ANA headquarters

were Dr. Frank Stanton, president of
CBS Inc.; Robert E. Kintner, president
of NBC, and Leonard H. Goldenson,
president of American Broadcasting-
Paramount Theaters and of its subsidi-
ary, ABC.

With Mr. Allport in the meeting,
which was held Tuesday from 3:30 until
almost 5 p.m., were A. L. (Fred) Plant
of Block Drug, chairman of the ANA
Broadcast Advertising Committee; Ed-
win W. Ebel of General Foods, who
has had many prominent roles in ANA
affairs; Samuel Thurm of Lever Bros.,
an ANA director, and William D. Kist-
ler, ANA vice president.

There was no official report on the
session, but it was confirmed that the
network heads requested it and that it
dealt with the FCC proposal to require
that 50% of network nonnews pro-
graming between 6 and 11 p.m. come
from advertisers or other nonnetwork

sources (BROADCASTING, Jan. 25, et
seq.). The plan would also force net-
works out of program syndication in
the U. S. and restrict their syndication
overseas.

No ANA Position Yet a It was clear
that the network heads had made the
trip to seek ANA support. There was no
indication afterward that they got it—
if only for the reason that the ANA is
known to have formulated no position.
In addition, according to some sources,
its membership is divided on the FCC
plan and the division may extend also
to the ANA board and its broadcast
committee.

This does not suggest that the network
leaders did not get a sympathetic re-
ception. Aside from seeking support,
they wanted to explain their position on
the FCC plan and clarify the ANA ex-
ecutives’ understanding of it. All in-
dications were that they succeeded in

Preference for a given type of
music is more closely correlated with
the age of the listener than with
other demographic determinants, ac-
cording to a new study underwritten
by The Katz Agency.

On the premise that common la-
bels attached
to types of mu-
sic — rock 'n’
roll, country &
western, classi-
cal, etc.—
mean different
things to differ-
ent people, and
that numerous
subtypes of
music fall with-
in these cate-
gories, Katz
employed a research technique to
skirt the problem.

A pilot study conducted by the
Frank N. Magid Associates research
organization, solicited musical pref-

Mr. Denenholz

Research finds age determines musical taste

erences from respondents on the
basis of music they actually heard.

A tape of 70 music selections was
played for 626 respondents who
were asked to rate each on a one-to-
ten preference scale. Those ques-
tioned were asked for demographic
information which allowed break-
downs of music choices by age, in-
come and educational level, and sex.

Adults, it was found, tend to like
a much broader range of music than
did teen-agers. For adults 18 and
over, it was determined that pref-
erence is not as closely linked to
familiarity with a particular selec-
tion as with the type of music.

A further finding was that teen-
agers’ tastes tend to run to extremes.
While their preference is narrower
in range, they scored their “favor-
ites” markedly higher than did
adults, Sex, it was found, does not
play a part in determining musical
likes and dislikes.

Daniel Denenholz, vice president

and director of research and promo-
tion at Katz said the purpose of the
study had been to prove a new re-
search method could be used by ra-
dio stations to determine “who likes
what and how much.” It was noted
that practically no correlation existed
between collective response of all
respondents over 18 years of age.

Mr. Denenholz suggested the sur-
vey indicates a need for further re-
finement in the research technique
and disclosed that a second study
is now going into the field in an east.
ern city. The first was conducted in
Milwaukee. In future analyses music
preference will be related to different
age groups, location and time of day.

In the “pilot” survey adults were
broken into four age groups: 18 to
21, 22 to 34, 35 to 54 and 55 and
over. To reduce the chance of get-
ting “socially acceptable™ answers in
the Milwaukee tests, the interview-
ers were kept at as great a distance
as possible from the respondents.
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this part of their objective.

But all signs also indicated that ANA
will do a lot more discussing, both among
its members and directors and with
broadcasters and other interested groups,
before taking any firm stand. Aside from
informal meetings in the meantime, the
subject is to be canvassed in a closed
meeting of ANA members at their spring
meeting in Chicago May 10-12.

Whether ANA will file comments
with the FCC is not yet clear. There
was speculation last week that it might,
but that this had not been determined
and probably not yet offically discussed.
One source put it this way: “It’s safer
to predict that the association will file
comments than to try to predict what
position it would take.”

Next Visit to 4A’s? » In the wake of
the network-ANA meeting there was
speculation that a similar session might
be undertaken with officals of the Amer-
ican Association of Advertising Agen-
cies. But authorities indicated that the
AAAA had not been approached.

The network position will get to
AAAA members this week, however.
Dr. Stanton will appear on a panel with
a leading national advertiser and a major
film company executive to discuss the
FCC proposal at a closed meeting dur-
ing the AAAA convention at White
Sulphur Springs, W. Va. (see page 45).

Scheduling the panel indicates
AAAA’s interest in the subject—an in-
terest that has prompted countless in-
formal discussions involving AAAA
staff executives, broadcast committee
members and other agency leaders over
the past several weeks.

The AAAA, like the ANA, has taken
no position, and its members also re-
flect a division in opinion on the FCC
plan. In general, agency leaders appear
to favor increasing the number of
sources from which programing is ob-
tained, which is the announced obijec-
tive of the FCC proposal. But they also
appear to feel that increasing the vol-
ume of advertiser-supplied programing
to 50% would not be feasible in a
single year—and might never be.

In addition they have indicated that
in their view the present system, what-
ever its defects, has some definite ad-
vantages, one of the chief of which is
that it permits the small advertiser to
use television. They feel the plan would
not be good if it led to a situation where
the major advertisers were the principal
suppliers and smaller advertisers were
substantially frozen out,

Whether the AAAA will submit
comments to the FCC remains, as in
ANA’s case, to be seen. There was
speculation last week that it might, but
that it probably would prefer an in-
formal meeting in which it could explain
the agency viewpoint and review the
problems and prospects in face-to-face
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discussions with the commission and
its members.

Common Danger Unites Three » The
network’s retention of public relations
counsel to serve all three was generally
acknowledged to be without precedent.
One network source explained:

“The positions of the three networks
vis a vis the proposed rule are identi-
cal. There was no existing machinery
for working as a unit, because we never
have done so in the past. Thus it was
felt advisable to have a central clearing
house through which our efforts could
be coordinated and unnecessary dupli-
cation avoided. In addition, Mr. Schech-
ter will make clear to various leading
civic organizations what effect the pro-
posed rule would have and the harm it
would do to network programing and,
therefore, to the viewer.”

Mr. Schechter is well known in broad-
casting. A veteran newsman before he
opened his public relations office in
1953, he organized the NBC news de-
partment in the early 1930's.

After wartime service as a colonel
under General Douglas MacArthur he
became vice president in charge of news
and public relations for the Mutual
Network, later served as public rela-
tions vice president of Crowell-Collier
and then moved back to NBC.

Directors guilds may
form merger by June

Merger of Directors Guild of Ameri-
ca and Screen Directors International
Guild, subject of on-and-off discussions
for past nine years, may become reality
by the end of June.

New York based SDIG’s 531 mem-
bers, who work chiefly on TV commer-
cials, industrial and documentary films,
have approved merger proposals by a
seven-to-one vote. The DGA board is
recommending acceptance of the plan to
its membership of 2,650, working main-
ly in Hollywood on entertainment pro-
grams for TV and theaters.

A letter mailed last week to DGA
members asks for comments within 15
days. If they are generally favorable,
ballots will be sent to members for
a mail vote to be completed within 60
days. If the plan creates controversy
within DGA membership, the board will
then decide whether or not to proceed
with a referendum. Proposal would keep
the Directors Guild of America name.

Negotiations between DGA and TV
networks for a new contract to replace
that which expired Dec. 31, 1964, are
virtually complete and should be ready
for signatures this week, Joseph Young-
erman, DGA national executive secre-
tary, said Friday.

What do Negroes
want from TV?

Do Negroes want their own special
television programs or would they
rather have more participation on the
regular shows already on the air?

Spokesmen for Negroes in Chicago
appear to be divided on the subject,
according to testimony during the past
two weeks in a comparative hearing on
UHF channel 38 there before FCC
Examiner Chester Naumowicz Ir.

This phase of the case in Chicago
dealt only with the question of whether
there is a need for more specialized
local programing than is now available.
Other issues in the hearing will be aired
later in Washington.

The two contestants are Chicagoland
TV Co. and the Chicago Federation of
Labor & Industrial Union Council. The
latter is licensee of wcrL Chicago.
Chicagoland is owned by Fred Living-
ston, advertising and public relations
executive, and Tom Davis, general man-
ager of waar Chicago and part owner
of two Indiana stations: wsow Terre
Haute and wHUT Anderson.

Chicagoland proposes to air pro-
grams which would be of particular
interest to the Negro as well as other
minority groups in Chicago. But these
would only augment the “integrated”
programs of a more general audience
appeal.

The Chicago Federation of Labor,
however, contends that “segregated”
programing would be a disservice to the
Negro and it presented a half dozen
witnesses like two Negro city aldermen,
Ralph Metcalf and Kenneth Campbell,
in support of this position.

Rev. Carl Fuqua of the National
Association for the Advancement of
Colored People said Negroes prefer
more participation on regular shows.

Chicagoland’s witness list from the
Negro and white communities was near-
ly triple that of the federation.

One typical Negro viewpoint was
that of Lou House, former broadcaster
from Minneapolis-St. Paul, who now is
news director of waAF. “When I'm
looking at ‘white’ television, I'm de-
leted to begin with,” he said. Citing
how this factor increases the problem
of trying to help Negro youth, he con-
tinued: “Our teen-ager, when he looks
at the screen and he doesn’t see ‘us’ on
there, then he begins to think ‘us’ don’t
count.”

Managers of Chicago’s four VHF
TV stations were each served with a
subpoena to testify on their programing
at the hearing. But the two applicants
agreed this information would be filed
in writing instead.
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Editors criticize election count

Say foul-ups were in areas covered by electronic

journalists for Network Election Service coverage

A committee of the American So-
ciety of Newspaper Editors has sug-
gested that supervision of the National
Election Service, if used again, be
entrusted to the hands of “the long-
and well-trained news agencies.”

Proposed by the ASNE’s Committee
on the Editorial Future, the report was
submitted to the editor’s group at its
meeting in Washington last week.

The report, referring to the NES
“consortium” of TV networks and the
two news wire services which pooled
coverage of the 1964 national elections,
said: “What major foul-ups occurred
were in states where the direction was
under men belonging to the electronic
branch of journalism. The committee
suggested that in the interests of ac-
curacy and long-range strength, the
networks themselves might prefer to
have supervision lodged in the hands
of the long and well-trained news agen-
cies.”

This recommendation, as well as two
others (that statewide election services
be encouraged and that AP and UPI
consider pooling their coverage of all
election contests) was based, the com-
mittee said, on a national survey to
“appraise the effectiveness of the team-
ing of the two major wire agencies with
the national television networks.”

Not True s A network news spokes-
man dismissed the complaint as “utter
nonsense” if it suggested that the job
could be done better by print newsmen.

He said it probably was true that
most of the principal snafus were in
states where the networks were direct-
ing operations—because the networks
were in charge in the most heavily
populated states and where the report-
ing was most complicated, while the
wire services covered less populous
areas and less complex situations.

The networks, he said, were in
charge in most areas where the vote-
counting extended down to the pre-
cinct level and therefore had to recruit
and train thousands of nonprofessionals
to help do the job, while the wire
services operated mostly at the county
level and thus were able to rely on
staff men without recruiting outsiders.

In one case where a wire service
undertook precinct-level reporting it
encountered the same problems, and
snafus, that sometimes plagued the net-
works, he asserted.

He contended, however, there were
relatively few blunders, even for a
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first-time operation.

Newspapers, he asserted, ‘“sat on
their presses for 100 years and did
nothing to improve election coverage.”
Now, he said, they should be “pointing
the finger at themselves” instead of
complaining about occasional mishaps
in a nationwide operation that was
wholly inspired and largely manned
and financed by the networks and that,
overall, was “immensely successful.”

Queried Editors = In its study of the
NES performance, the ASNE commit-
tee received comments from about 80
editors of that many daily newspapers.
Thirty-one newspapers (42.4%) gave
NES a clear-cut, all-out endorsement:
26 newspapers (35.6% ) voted favor-
ably for NES but expressed some reser-
vations and offered recommendations
for changes, and at least six newspapers
(8.2% ) cast what is construed as votes
of “no confidence.” Other newspapers
cast neither yes nor no votes.

The foul-ups referred to by the
comnmittee were based on comments by
news editors in Wisconsin, Minnesota,
Ohio, Kentucky and Indiana. Some
comments:

Harry L. Sonneborn, Milwaukee Sen-
tinel: “In the beginning I was strongly
in favor of a pool. I am not in favor
of one anymore. I doubt whether any-
one in Wisconsin is.

“NES discovered about midnight that
it had a counting error, promised a
retabulation and new figures in about
20 minutes . . . At 3:45 a.m., when I
went home, we still had received no
retabulation.” (The Sentinel bannered
the erroneous re-election of the state’s
governor based on the early tabula-
tions.)

Bower Hawthorne, Minneapolis Star
and Tribune: “Principal reservations
were (1) that the emphasis seemed to
be almost entirely on quick returns
when TV and radio were most inter-
ested, and the follow-through for com-
plete returns was weak, and (2) that
there were delays and errors which
stood for an hour or more, resulting
from inexpetrienced help and a system
which made it difficuit to check back
on errors and omissions.”

John Siegenthaler, Nashville Tennes-
sean: “AP neglected its newspaper
clients in order to be part of this
[NES] operation to primarily provide
early presidential returns to the net-
works.”

Lisle Baker JIr., Louisville Courier-
Journal and Times: NES budgeted be-

tween $32,000 and $40,000 to cover
Kentucky. This involved 2,700 people
covering precincts, 160 telephone op-
erators, 60 messengers and 25 super-
visors. “We decided this was an ex-
travagant operation designed to serve
the ends of TV rather than newspapers
and that we could accomplish the same
results far more cheaply and in ample
time for our deadlines.” NES got a
faster start, but the newspaper opera-
tion caught up “in more than adequate
time “for all additions, moved ahead
and stayed ahead, Mr. Baker said. The
cost, Mr. Baker said, was “well under
$2,000.” He also said that one early
NES error required the tabulation to
be cut back 311 precincts and 158,000
votes.

The ASNE Committe on the Edi-
torial Future is headed by Norman E.
Isaacs, Louisville Courier-Journal and
Times; and includes Otis Chandler, Los
Angeles Times; John Cowles Jr., Min-
neapolis Tribune & Star, and Bernard
Kilgore, Wall Street Journal.

ASNE adopts report
rejecting news ban

The directors of the American Society
of Newspaper Editors voted last week
to adopt a report which rejects as im-
practical and dangerous any regulations
that would “black out” large areas of
information in criminal law enforce-
ment.

The ASNE report, by its Press-Bar
Committee, said that after a year's study
it is not convinced that any ban should
be accepted in the field of criminal news
reporting. Evidence that news coverage
jeopardizes the right of fair trial is to-
tally lacking, the group said. Some of
the proposals to assure fair trials “dan-
gerously inhibit the press in fulfilling its
responsibility’” and might thwart rather
than serve that very purpose, the com-
mittee said. Codes of conduct can do
no good, the group said: in fact “they
may do more harm than good.”

Answering allegations in the Warren
Commission’s report on the assassination
of President Kennedy that news cover-
age of the arrest and detention of Lee
Harvey Oswald for the murder gave rise
to rumors, public confusion and disrup-
tive behavior, the ASNE unit called at-
tention to the fact that the news media
originated no rumors, it merely reported
information purveyed by Dallas officials;
that its reports by and far were accurate
and complete. After months of investi-
gation, the Warren Commission “pro-
duced little in major substance and noth-
ing contradictory in important detail
that was not published in the first days
after the assassination.”

In fact, had the press not reported so
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- “It'sthere
in hours...and
COStS yo 1_5_".'

that’s why I always specify Greyhound Package Express!”

When you want something in a hurry (as you so
often do)...specify Greyhound Package Express.
Your shipments go anywhere Greyhound goes. .. on
regular Greyhound buses...via fast, frequent
Greyhound schedules. This means you can ship to
thousands of communities not reached by any other
form of public transportation. It means you can ship
anytime—twenty-four hours a day, seven days a week,

week-ends and holidays. And it means your shipments
get there faster, because they get moving sooner! Save
time! Save money! Save trouble, too! Ship C.O.D.,
Coliect, Prepaid or open a Greyhound Package
Express Charge Account.

For information on service, rates and routes, call
Greyhound or write today: Greyhound Package Ex-
press, Dept.8.D, 140 S. Dearborn St., Chicago 3, 1ll.

Save hours and minutes! Save dollars and cents!

__ForExample:  Buses Daily: Running Time: 20 Ibs. 30|ns 40 Ibs.*

NwyReL | s | 2hs 0mins. [ s140] 5155 5185
s | Y !Zhrs‘ 30 mins. | 115 125'
SRR | 15| 1hSomins | 135 1.55! 1.80
AL | 10 |3hrs 45mins | 165 185 | 210

*QOther low rates up to 100 Ibs.
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Radio newsmen may be able to
broadcast directly from the White
House by this summer, if plans now
under consideration become a reality.

The White House news staff has
asked the General Services Adminis-
tration to prepare blueprints for the
conversion of an 11 by 12-foot room
off the main lobby of the west wing
of the executive mansion for radio
broadcasters. The room had been
used by the Secret Service.

Tentative proposals call for the
renovation of the room to provide
six booths for radiomen. Each cubicle
will accommodate two persons—pre-
sumably the radio newsmen and the
person being interviewed. Bach news-

White House plans better news setups

man will be able to tie into his home
studio for live broadcasts, or to re-
cording equipment for delayed
broadcasts.

Also being rearranged is the tele-
vision facility in the White House
theater. Instead of having the podium
used by the President at the far end
of the room, it will be centered along
one of the long walls, with seats ar-
ranged in an arc around it. This is to
overcome the crowding that occurs
when newsmen at a news conference
have problems seeing and hearing
the President.

Both projects are being supervised
by Malcolm M. Kilduff of the White
House news staff.

fully and quickly, the committee said,
“it is not pleasant to think how it would
have appeared if the inescapable revela-
tion of it had been spread only by word
of mouth. . ..”

Repression of news in criminal mat-
ters would cause a forfeiture of the pub-
lic’s credence in the news media, the
commitiee concluded. It would also
withdraw the essential safeguard of pub-
lic awarepess and scrutiny from the
processes of justice. It recommended
that “energetic, frequent and continu-
ing conversations” seeking understand-
ing and accommodation, among those
concerned is the best approach. It calls
on newsmen to report criminal affairs
with “restraint, good taste and scrupul-
ous regard for the rights of defendants”;
to provide the public with full, objective,
prompt and honest information about
criminal affairs, law enforcement and
the administration of justice; to reject
as impractical and harmful attempts to
restrict necessary news coverage by rigid
regulations unduly limiting reporting of
criminal and legal matters or suppress-
ing information, and to undertake fre-
quent discussions with law enforcement
agencies, the bar and the bench at all
levels to create mutual understanding
of the problems, “correcting abuses, re-
solving complaints and furthering both
full news coverage and fair trails.”

Alfred Friendly, Washington Post,
is chairman of the committee. Other
members: Creed C. Black, Chicago
Daily News; Herbert Brucker, Hartford
Courant; and Felix McKnight, Dallas
Times-Herald.

The ASNE members also heard tele-
vision commentator David Brinkley say
that they should “‘quit worrying’’ about
competition from TV. “When it comes
to covering news in any thorough and
detailed way,” he said, “we’re just not
in the ball game and we know it.”
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Europeans take rigid
stance on Early Bird

An apparent rigid posture of European
postal and telegraph offices limiting the
TV use of Early Bird, the first com-
mercial synchronous communications
satellite, last week caused additional
concern to network news officials in
New York.

The networks seek access to Early
Bird permitting them to use the satel-
lite to best time advantage in this coun-
try (BROADCASTING, April 12).

The issue was raised in a European
Broadcasting Union (EBU) TV program
committtee resolution on April 12 voic-
ing “anxiety on the limited access” for
TV satellite transmissions and express-
ing hope for “agreements , . . which will
enable the rapid transmission of televi-
sion pictures by satellite at the most
favorable times of day.”

The EBU committee said that the
May 2 inaugural program, in which
EBU will cooperate with North Ameri-
can networks for a one-hour telecast,
“cannot achieve its full purpose unless
it marks the beginning of ready availa-
bility of the satellite to television in the
interests of the development of under-
standing between peoples.”

It was reported that EBU is request-
ing its members to urge the governments
in their respective countries to put added
pressure on their postal and telegraph
offices which control the ground stations
through which satellite transmissions
must pass.

Early Bird is owned and operated by
the American Communications Satel-
lite Corp. But the European offices at-
titude has been to limit television use,

particularly in Great Britain and in
France in favor of the more lucrative
exchange of international telephone traf-
fic.

V-E Program = Each of the TV net-
works has made plans to use Early Bird
for news feeds and for news specials,
and CBS News plans a special V-E Day
anniversary program on May 8, a Sat-
urday (BROADCASTING, Aptil 12). The
anniversary program, which is being
arranged with the British Broadcasting
Corp., has met with resistance by Euro-
pean postal and telegraph offices who
cite agreements made which permit TV
program experimentation on Mondays
until June 1 when the satellite becomes
a commercial operation.

A CBS spokesman said the network
was “waiting to hear” on its request for
satellite clearance for its special in which
former President Eisenhower would
take part from Gettysburg, Pa., and
other prominent World War II figures
would be at sites in Europe.

The American network officials seek
a near unlimited daily use of the satellite
in the 3-6 or 4-6 p.m. (New York time)
periods.

For the four Mondays in the interim
test period CBS and NBC have agreed
to divide time equally in the 6:30-7
p.m. NYT, period. Both networks have
newscasts at that time.

ABC reportedly has permission to use
Early Bird 5:45-6:15 p.m. for its Peter
Jennings news program originations in
London on May 3 and from Paris on
May 10; and also 2:30-3 p.m. on May
3 for a live report from Europe to be
used on the Marlene Sanders news show.
But similar requests for that period on
the three Mondays following have not
yet been granted.

Radio series sales ..

Theater Five (ABC Radio): Koo
San Francisco; krs1 Minneapolis; wapx
Detroit; wsgec Pittsfield, Mass., and
KYLE Temple, Tex.

Jimmie Fidler Hollywood News (Jim-
mie Fidler in Hollywood): KrsL Rus-
sell, Kan.; kcky Coolidge, Ariz., and
KWYR Winner, S. D.

The Green Hornet (Charles Michel-
son): KMap Madill, Okla., and wJRrz
Newark, N. I.

The Sealed Book (Charles Michel-
son): KMox St. Louis.

Northwestern Reviewing Stand
(Northwestern  University): WKNR
Dearborn, Mich.; renewals—wisN Mil-
waukee; wGss Miami, and wvip Mount
Kisco, N.Y.

30 Hours of Christmas (Triangle):
Wrok Rockford, Ill.; wcwc Ripon,
Wis., and kcLN Clinton, Iowa.
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Wichita Falls or Walla Walla—wherever you are—
you'll find that you can depend upon Harvey—
America’s oldest distributor of professional
RADIO CO., INC. broadcast and recording equipment—to fill your
orders from stock in depth...whether you need a
studio tape deck, image orthicon tube, cable, or

the smallest replacement part. What's more, we

ship the fastest possible way—from truck to air
103 West 43rd Street/New York, N.Y. 10036 /(212) JUdson 2-1500 freight. The three major networks find we save

Federal Electronies, Inc. (Subsidiary) / Vestal Parkway, Vestal, N.Y./ (607) Ploneer 8-8211 them time and the trouble of hunﬁng around. You
will, too. To order, write or call—collect—today.

Always on hand: A.D.C. ® ALTEC ® AMPEX ® A.P.Il. ®* CANNON ® CBS LABORATORIES ® DAVEN ® ELECTRO-

LVOICE ® LANGEVIN ®* MCINTOSH ®* NEUMANN ® PULTEC ® R.C.A. ®* SENNHEISER ® UNIVERSAL AUDIOJ
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The toughest test of all-news format

WINS TAKES THE PLUNGE TODAY IN NATION'S BIGGEST MARKET

New York’s first and the nation’s
third all-news radio station begins op-
eration at 6 a.m. today (April 19),
when  Westinghouse  Broadcasting’s
wiINs New York converts to news on
a full-time, round-the-clock basis.

A three-day dry run was started last
Thursday to test and perfect a format
designed to offer news from the wire
services, wWiNs newsmen, Westinghouse
news bureaus, mobile units and beeper
phones in endless succession.

Anchor men will broadcast in half-
hour shifts, presenting news reports and
calling in correspondents. Officials said
emphasis would be on continually up-
dated on-the-scene reports and actuality
recordings in order to minimize repe-
tition of news copy and keep listeners
involved in new stories as they develop.

News summaries and reports on
sports, finance, amusements, weather,
time and traffic are to be given fre-
quently, they said, with exact frequen-
¢y in some cases to be determined by
the time of day.

Beeper telephones and three radio-
equipped mobile units will be employed
to feed live and taped reports from the
five New York boroughs and the bor-
dering sections of Westchester county,
Long Tsland, New Jersey and Connecti-
cut that make up the metropolitan area.

Regular and specialized wire services
of the AP and UPI are to be used along
with Westinghouse news bureaus in
Washington and elsewhere in this coun-
try and abroad in covering national and
international events, authorities re-
ported.

A major staff build-up and expansion
of news facilities have been under way
since Westinghouse announced a month
ago its plan to go all-news (BROADCAST-
ING, March 22). Wins officials re-
ported last week the station now has
a staff of more than 40 people “totally
involved with news” (BROADCASTING,
April 12).

Only other all-news stations serving
U. 8. audiences are wNUs-AM-FM Chi-
cago and xTrRAa Tijuana, Mexico (see
story below).

The WINS operation will be run by
Joel Chaseman, general manager; Ken-
neth Reed, director of programs and
operations, and Stan Brooks, news di-
rector. News editors are Jack Smee,
Henry Schnaue, Jim McGiffert, and Ed
McCarthy. (WINS now has on its news
staff 24 members who formerly were
news directors of broadcast stations. )

“Featured newsmen” on the staff
include among others the following who
will serve as studio anchor men as
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well as on-the-scene reporters: WINS
veterans Charles Scott King, Paul Park-
er, Lew Fisher, Tuck Stadler, Stan
Bernard, Brad Phillips, Paul Sherman
and Stan Burns; newly added Jim Gor-
don, Charles Edwards, Henry J. Mar-
cotte, Herb Humphries, Phil Lenhart,
Doug Edelson, Brad Sherman, Allen
Shaw, Mike McClellan and Bob Callan.
The additional staff were recruited from
networks and stations in New York and
elsewhere.

During the rehearsal days last week,
the reporting was fed into tapes which
were played back for analyses and
critique.

B. McLendon, president of the Mc-
Lendon stations, who has been inti-
mately identified with the only all-news
stations serving U. S. audiences until
today (April 19), when Westinghouse
Broadcasting’s wiNs New York con-
verts (see preceding story).

“Don’t try to do the all-news format
too well,” Mr. McLendon advises. “To
the extent that an all-news station is
monotonous, it will succeed. To the
extent that it is not, it will fail.”

What he means is that efforts to
enliven the programing with “features”
and “actualities”—and anything else
but a steady diet of news, news, news—

2 h

Most active location in the WINS New York all-news operation is the working
newsroom. Keeping astride the pace of the news are (L to R) Herb Hum-
phries, featured newsman; Kenneth Reed, director of programs and opera-
tions; Stan Brooks, news director; Paul Parker, featured newsman; Jack Smee,
senior news editor; Henry Marcotte, featured newsman; Hank Schnaue, a
news editor, and Charles Scott King, featured newsman. Featured newsmen
are in the role of anchor men in the WINS operation.

McLendon wary
of WINS test

Advises station to stick to

may very well prove fatal.

“The all-news station,” in his view,
“is a service, like the telephone time
and weather services. The listener
tunes in for one reason alone, to get
the news whenever he wants it. If he
tunes and finds a book report or some
other feature, his faith is badly shaken.”

The Differences s Mr. McLendon’s’
views thus conflict with those of West-
inghouse and wiNs, which plan to in-
clude features and a sizeable volume of
“actualities,” with no rigid program for-
mats. Mr. McLendon says he is con-
cerned about the wins plans. If they
don’t work he is afraid the effect on
New York’s timebuying community
will hurt his own all-news interests.

These are the McLendon group’s
wNUS Chicago, which has been all-
news since last September, and wNUs-
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hard news, be monotonous;
cites own experiences

The secret of success for an all-
news radio station is to be just that
and nothing more—all news, hard
news, all the time. The station also
had better have money to get it
through some early losses that may be
“electrifying.”

That is the conviction of Gordon



FM, billed as the world’s first all-news
FM station since it started duplicating
wnNUs (pronounced “W-News") last
month; and XTra Tijuana, Mexico,
which is owned by Radio Difusora but
is represented for sales in the U. S.
by Mr. McLendon's Texas Triangle
sales organization (with Peters, Griffin,
Woodward as national sales representa-
tive). XTRA, which calls itself XTRa-
News, has been beaming the all-news
format to Southern California, in Eng-
lish, since May 1961,

Mr. McLendon says he had wanted
to be first with an all-news station in
New York. Since he can’t be first,
however, he urgently wants wiINS to
succeed. “I have no choice but to be
blood brothers with them and wish
them well,” he says. He has offered
Westinghouse officials a rundown of
strong and weak points discovered in
the WNUS operation and as reported to
him by the owners of XTRra.

The Real Thing = If wiNs does suc-
ceed with its announced format, he
feels, “it will mean that less than the
purist form will succeed in New York.”

His idea of “the purist form,” as
displayed by wnNus and XTRa-News.
is one quarter-hour after znother, 24
hours a day, of hard news. There are
no separate commentaries, features,
“columns,” book reports, theater re-
views, or stock-market programs.

If a new book or a play becomes
news, it is treated as such in the quar-
ter-hour newscasts. Stock-market high-
lights are given regularly—but, again,
not as a separate feature but as one
part of the regular 15-minute reports.
Even editorials are incorporated into
the quarter-hour package.

XTRA-News includes “guest editori-
als” every day, selected from leading
U. S. newspapers, while WNUS averages
about four editorials a week, two on
national and international affairs that
are taped by Mr. McLendon and two
on local and area news that are done
locally. They are labeled as editorials
and, when used, become one of the
20 to 25 components that make up the
average WNUS quarter-hour newscast.

The 15-minute package is the key,
and any deviation by offering special
material outside the package or in-
corporating feature material into it has
the effect, in Mr. McLendon’s opinion,
of making the station “all talk” instead
of “all news.”

The Bugs = The day wNus started all-
news operations last September, Mr.
McLendon listened for hours on end,
and was disturbed. He “sensed some-
thing was wrong,” he says, but couldn’t
decide what it was. Finally, after about
12 hours, “I discovered that I didn’t
feel that I was getting the news, but
someone commenting on the news.”

What had happened, he says, was
that the wNUs news chiefs were so
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pleased with the voice reports, or “ac-
tualities,” from the UPI audio wire
that they were inserting “as many as
three in every l5-minute newscast.”
Mr. McLendon stopped that. WNuUs
now permits one ‘“actuality” per quar-
ter-hour, but only if it is a hard-news
report.

The newscasts are changed every
quarter-hour, even though the news
being covered may be substantially the
same. This is accomplished by using
different wire-service accounts of a
given item (unless one service’s version
is so superior that it cannot be
dropped), by alternating the announc-
ers from one program to the next and,
according to the news available at any
given time, by revising the order of
the items, substituting updated accounts
and inserting hotter news developments.

Rip and Read » WNus newsmen do
not rewrite the wire-service reports.

Gordon Mclendon, with two all-news
stations behind him, tells WINS his
format for successful operation: stay
with straight news; few ‘actualities’;
consider yourself a service, like the
telephone time service; be prepared
for a long, hard financial fight.

In fact, they are forbidden to do so.
The cost of hiring rewrite men of the
quality used by the wire services, Mr.
McLendon reasons, would be beyond
the station’s budget.

Wnus’s 15 newsmen do, in addition
to reading the news, follow up wire-
service reports for their own beeper-
phone accounts, and one is assigned
to cover Chicago's city, county and
federal buildings on a substantially full-
time basis.

WnuUs has no mobile news unit. Mr.
McLendon says he’d “fire anyone—not
for doing mobile news, but for even
suggesting that we think about it.” In
his opinion, “mobile news is conducive
to all sorts of items that are less than
hard news—more actualities than we
can afford to have.”

Even if that problem were overcome,

in his opinion, the cost of mobile-news
operations in Chicago, Los Angeles or
New York would be “staggering—per-
haps equalling the entire cost of the
rest of the operation.”

The Hard Facts = Mr. McLendon
doesn’t rule out mobile news or the
use of feature material because he likes
monotony, but because he thinks they
get in the way of the hard news, which
he feels is what the listener is tuning
in for.

He feels, too, that an all-news sta-
tion cannot cover the news in depth.
To do so, he says, would make the
newscasts an hour long, “and we have
serious doubts as to whether the average
person would wait an hour to get the
whole news.”

The result, he says, is that newscasts
on the all-news station “may not be the
best newscasts on the air or even as
good as the newscast on a station that
has five hours to prepare it. But they’re
as good as the various news services
can offer, and they're a far cry from
the so-called five-minute newscasts—
which work out to three minutes—that
are offered by most popular-music sta-
tions. In addition to all this, they have
the advantage of being constantly avail-
able.”

The Money = If it’s “done right,” Mr.
McLendon contends, operating an all-
news station “has to be more expensive
than a music station.” The all-news
outlet doesn’t need deejays and other
announcers, and it can save money by
negotiating per-piece rather than blan-
ket licenses with the music-licensing or-
ganizations, because its only music is
in commercials. But its other expenses
add up.

Aside from its 15 newsmen, for ex-
ample, wNus has about 25 other em-
ployes and 11! different news services.
These latter include AP’s and UPI’s
radio wires, their transcontinental “A”
wires and their sports wires, the West-
ern Union sports wire, the Weather Bu-
reau wire, the Chicago City News
wire, the UPI audio service and the
UPI business news wire. In addition,
negotiations for the Wall Street Journal
service are underway and Mr. McLen-
don hopes eventually to add either the
New York Times or New York Herald-
Tribune service.

In all, Mr. McLendon estimates that
the fixed operating costs of wnNus, dis-
regarding such things as commissions,
come to about $60,000 a month.

Tough Sell » The “chief problem” of
the all-news station, Mr. McLendon
finds, is “saleability,” and the big chal-
lenge in making it saleable is in getting
timebuyers to understand it. “Until a
station has been on the air for some
time,” he says, “it’s practically impossi-
ble to explain it to a timebuyer.”

To help overcome that problem for
timebuyers in New York wNuUs has
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Five participants in the National
Association of Broadcasters radio
program clinics were announced last
week by Sherril Taylor, NAB vice
president for radio.

They are: Lee Fondren, manager,
KLz-AM-FM Denver; Eimo Ellis, gen-
eral manager, WSB-AM-FM Atlanta;
John F. Hurlbut, president and gen-
eral manager, wvMC Mount Carmel,
Iil.; Joseph Drilling, president,
Crowell-Collier Broadcasting Corp.,
Los Angeles, and Earl Nightingale,
radio personality and producer.

Six topics will be covered at each
of the six day-and-a-half sessions
during May and June. Mr. Ellis will
describe “How to Program a Mid-
dle-of-the-Road Station” at the open-
ing Atlanta session, May 17-18; in
New York, May 20-21, and in Los
Angeles, June 10-11. Mr. Fondren
will cover the same topic at the New
Orleans meeting, May 24-25; in Chi-

NAB radio program clinic participants announced

cago, May 27-28, and in Denver,
June 7-8.

Messrs. Hurlbut and Nightingale
will participate in all six clinics. Mr.
Hurlbut will discuss “How to Be All
Things to All Peopie in a Small Mar-
ket,” and Mr. Nightingale's topic will
be “Information, Inspiration and
Profit.”

Mr. Drilling will participate in the
Denver and Los Angeles clinics on
the subject of “How to Program a
Modern Music Station.”

Other topics to be covered at the
clinics are “How to Program an In-
formation Station,” and “A Half
Dozen New Programing Ideas.” Ad-
ditional speakers to cover these topics
and the other four “modern music”
sessions will be named next week.

The clinics are limited to 125 reg-
istrants each with a fee of $15. Reg-
istration forms were mailed to NAB
members last week.

opened a round-the-clock “broadeast
quality” long-distance line to Manhat-
tan so that agency people—and any-
body else in New York—can “tune” the
station at any hour and hear for them-
selves what wNuUs is like. (The New
York number is AR 1-1900.)

* Mr. McLendon cites both XTRaA-
News and wNus as case histories of
the initial saleability problem. He said
xTRA-News was on the air 18 months
before it hit the black, and that wNUS,
now in its seventh month of all-news
operation, is still in the red. Local ad-
vertisers, he says, discover the values
of the all-news stations before national
advertisers do, probably because they
can see the results of their advertising
more quickly.

“But after a while,” he says, “for
reasons unknown, four or five time-
buyers say, ‘I think it’s going to work,’
and then the national sales start mov-
ing. We’re anxiously waiting for that
moment to strike in Chicago.”

Headed For Profit = Actually, Mr
McLendon says wNUs is now about
40% sold out and he expects it to turn
the corner in May and then keep going
up, particularly since the WNUs-FM
operation has now been added.

Although the going may be slow at
first, he says, the rewards can be
especially gratifying when they do start
coming. XTRA-News, he says, is now
highly profitable. Other representatives
report the station is practically sold out
from 6 am. to 9 p.m. and plans a rate
increase averaging about 15% in June,
when it moves its transmitter site and
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instalis a directional antenna to increase
the power of its signal over Los An-
geles.

An all-news station, Mr. McLendon
stresses, has much to recommend it to
advertisers. For one thing, its audience
is an all-adult audience: “You don’t
need statistics to see that.” It's also
an attentive audience, or it wouldn't
have tuned in in the first place.

In addition, Mr. McLendon says he
was surprised to learn that the average
listening time is not 15 minutes or less,
as might be expected, but 28 minutes—
only two minutes short of two complete
newscasts. WNUs executives say the
28-minute average is for XxTRa—that
WNUs’s is even longer.

He and associates cite extensive rat-
ing-service data to show high and still-
growing ratings. One official says
Hooper reports for January through
March showed that, excluding ethnic
radio, wNUS was fifth in Chicago and
not far out of fourth, and that Pulse
showed its share of audience from noon
to 6 p.m. gained 250% between the
October-November and January re-
ports.

XtrA-News started with a reputation
as essentially “a San Diego station”
even though it delivered a signal in the
Los Angeles area, but the Pulse Feb-
ruary report is said to put it in third
place in Los Angeles in terms of daily
cumes for the 6-9 a.m. period, tied
for third in weekly cumes for this
period, and in fifth place in the cumes
in a total-day basis.

Officials say xTRA-News has also im-

proved its San Diego ratings, which
they regard as a triumph for the all-
news principle because, they say, the
station has followed a policy of ignor-
ing San Diego, carrying no news from
there and refusing all San Diego ad-
vertising.

Mr. Mclendon feels that the all-news
format is workable in the top 10 and
perhaps the top 15 markets. For small-
er markets he hesitates to say. He
does feel that eventually, where the
markets are big enough, the all-news
format will be refined to the point
where there will be even greater news
specialization—all-Wall-Street-news sta-
tions, for example, or all-shipping-news
stations.

The all-news idea, he feels, is so
sound that a station that executes it
“right,” with a good signal in a lead-
ing market, “is a certain success—if
it has the finances to withstand losses
that can be electrifying in the early
months.”

MGM makes big film
sales to two networks

The sale of 30 Metro-Goldwyn-Mayer
features to NBC-TV and of 26 haif-
hour cartoon programs to CBS-TV was
announced last week by John B. Burns,
MGM-TV sales vice president. Au-
thoritative estimates placed the value
of the two sales at $10.5 million.

The agreement with NBC-TV
amounts to approximately $9 million.
It calls for the 30 features to be tele-
cast during the 1965-66 season. The
large majority of the features are in
color and were produced in 1956 and
later. The contract with CBS-TV, esti-
mated at $1.5 million, calls for 26 half-
hours of “Tom and Jerry” and other
MGM cartoon characters.

TV and paper pool
effort for story, show

A marriage of talents of the Rochest-
er (N. Y.) Times-Union and WHEC-TV,
Rochester (both owned by the Gannett
Co.), resulted in a series of newspaper
articles and a one-hour TV documen-
tary—with a radio version on WHEC.
The TV documentary was shown twice
in prime time.

The documentary and articles cov-
ered the work of Saul Alinsky, sociolo-
gist, in the Woodlawn section of Chi-
cago. Mr. Alinsky accepted an invita-
tion by the Rochester Area Council of
Churches to bring his organization to
work in the Negro areas of that city.
The Times-Union took a “moderate edi-
torial stand” against the invitation. Its
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20 k-w FM transmitter
has same cabinet
as 5- and 10-kw.

“NEW LOOK" with new exciter,

new circuits for operating
simplicity, and full fidelity sound

in complete new line of FM transmitters
SKW—10KW - 20KW

NEW STYLING

Convenient new height, with eye-level metering and space-age
colors combines operating convenience with modern decor.

BIG BRIGHT SOUND WITH “DIRECT FM"

“Direct' system used in all RCA FM transmitters was pioneered
by RCA from the very first. Now uses new, simple FM exciter.
Provides superior performance under stereophonic as well as gatii-l T
monophonic and SCA conditions, resulting in full fidelity sound. Simplified circuits and open design make tuning easy.

ULTRA STABLE . . . EASIER TO TUNE

New simplified circuits and clean open design make tuning
easy—provide high degree of reliability required in today's most
modern FM operations.

ADVANCED TECHNICAL FEATURES

Built-in remote control . . . solid state power supply . . . fewer
components, better accessibility. No FM transmitters of com-
parable power have fewer parts or better accessibility. All new FM exciter, far more simple, far more stable.

EASY POWER EXPANSION

All three transmitters are housed in identical enclosures. Field
modification of 5-kw, or 10-kw to a higher power requires only a
change in basic power-determining parts.

COMPLETE LINE OF ANTENNAS—Matched FM antennas
. vertical and horizontal polarization . . . increased
power handling capability . . . broader bandwidths.

Transmitters feature easy access to all areas.

For further information, write RCA Broadcast and Television Equipment,
Building 15-5, Camden, N.J. Or call your RCA Broadcast Representative.

The Most Trusted Name in Radio

®



editorial pointed out that the invita-
tion had been made by the council
without consulting the community in
general and expressed the feeling that
Mr. Alinsky’s methods would do more
harm than good in Rochester.

To learn just what type of work the
Alinsky organization was now doing,
Warren Doremus, public affairs direc-
tor, and Richard Sax, photographer of
WHEC-TV, and Calvin Mayne, editorial
page editor of the paper spent four days
in Chicago.

The “pooled” effort according to Paul
Miller, president of Gannett, showed a
“partnership of a newspaper and a tel-
evision or radio station in a community
can enhance public understanding of a
complex issue in a way that none could
accomplish alone.” A flood of letters to
the Times-Union, though differing on
the basic Alinsky issue, praised the fair
newspaper-broadcasting treatment.

ASCAP case delayed,
more data requested

Court argument scheduled for last
Wednesday (April 14) on television
stations’ efforts to get additional finan-
cial and other data from the American
Society of Composers, Authors & Pub-
lishers was postponed last week, with
a new date to be worked out.

The stations, through the All-Indus-
try TV Stations Music License Com-
mittee, contend the additional infor-
mation, along with much other data
that the court has already ordered
ASCAP to provide, is necessary to help
determine “reasonable” rates for sta-
tions’ use of ASCAP music.

Committee attorneys claim the re-
quested data may show that TV stations
are overpaying ASCAP by 15%—an
estimated $1.5 million a year—because
ASCAP auditors may interpret its music
licenses in different ways with differ-
ent stations (BROADCASTING, April 12).
The case is in U. S. Southern District
Court in New York.

Hyde calls for more
creative programs

Creativity is the keynote to good pro-
graming and FCC Commissioner Rosel
H. Hyde said he felt the commission
“should keep its bureaucratic hands off
television programing.”

Commissioner Hyde was the lunch-
eon speaker at the annual spring con-
vention of the Texas Association of
Broadcasters in Houston. He told the
TAB that the proposed rule limiting
network ownership or control of prime-
time entertainment programs would
“make the networks merely exhibitors

BROADCASTING, April 19, 1965

Live wire

A hitherto untold radio story
of World War II was related
last week by Jack Harris, xpPrC-
AM-Tv Houston, who, as an Army
colonel, was director of press and
radio on the staff of General
Douglas MacArthur in the Pacific.
Addressing the Federal Communi-
cations Bar Association as presi-
dent of the Association of Maxi-
mum Service Telecasters, Mr.
Harris told the assemblage, which
included four members of the
FCC, that he deliberately violated
FCC regulations at the time of
the Japanese surrender in 1945.

The surrender took place on
the battleship U/.5.S. Missouri and
the ceremony was wire recorded
(there was no tape then). It was
another hour before the recording
could be relayed to U. S. net-
works. Colonel Harris ordered its
transmission “live” without the
then required announcement that
it was an ‘“electrical transcrip-
tion,” allowing that he was not
then a broadcaster.

He said he concluded: “To hell
with the FCC. The American pub-
lic is going to get it live.”

when they should be creators.” He said
the controversy generated by the pro-
posed 50% rule may “provoke diver-
sity” even if the rule is never put
into effect.

Members of the TAB passed a reso-
lution calling the program control rule
“unrealistic and unnecessary” and said
it would “create chaotic conditions in
the industry.” The TAB said “progrim
control now rests where it belongs—
with the licensee.”

Mr. Hyde described the best commu-
nity broadcaster as one who is “willing
to explore new concepts and to inno-
vate. No application form can indicate a
willingness to do this.”

In Los Angeles on April 9, the com-
missioner noted that true broadcasting
responsibility “encourages voluntary
service to community necds in a man-
ner that comes from the heart instead
of to satisfy governmental require-
ments.”

Guest speaker at a luncheon given
by the Los Angeles chapter of National
Academy of Television Arts and Sci-
ences to honor outstanding community
service programing of TV stations of
that area. Commissioner Hyde noted
the FCC’s requirement “that applicants
seek out local community needs, tastes
and desires and with the assistance of
14 FCC-suggested categories, specify

in detail a proposed plan of operation
to be followed as a matter of commit-
ment.”

This might seem attractive at first
glance, he said, but “it troubles me. I
have a lawyer’s concern regarding
enumerations which include matters not
enumerated. I cannot help being re-
spectful of the precept that the letter
killeth but the spirit giveth life. . . . 1
should like to see the Communications
Act interpreted in a forward-looking
manner, the kind of interpretation which
has made constitutional principles effec-
tive in meeting the challenges of our
country from its beginnings to its pres-
ent position of world leadership.”

Commissioner Hyde urged broadcast-
ers to “meet the challenge with a broad
vision,” to think of community service
“as a cause for continuous endeavor
rather than a static format” and to give
it “the benefit of your conscience, your
imagination and your will to explore
new concepts.”

Program notes ...

Caught = Two residents of Mableton,
Ga. are each $500 richer thanks to
wQXT Atlanta. The station offered a
$1,000 reward for information leading
to the arrest and conviction of two un-
known Atlanta bank robbers. William
Goodwin Jr. noticed two men peeking
from a church window near his home
and he and a neighbor, Thomas Ruther-
ford, called the police. The two sus-
pects confessed to the robbery, accord-
ing to wQXxI.

Radio travelogue = Time to Travel,
a taped one-minute radio show, is being
put into syndication by its creator and
narrator, Herb Rau. Mr. Rau, travel
editor of the Miami News, discusses
sidelights of foreign countries.

Colorful »* Kew-Tv Portland has signed
a three-year agreement with the Uni-
versity of Oregon for color film cover-
age of 10 Oregon Ducks football games
each year starting in 1966. This fall
the station will carry 10 colorcasts of
University of Oregon and Oregon State
University games sponsored by North-
western Mutual Insurance Co., Volks-
wagen and Shell OQil Co.

No soap ® The National Collegiate
Athletic Association’s extra event com-
mittee has turned down CBS-TV’s bid
to sponsor a Christmas Day Santa Claus
football bowl game in Atlanta (BroaD-
CASTING, Jan. 18). The NCAA commit-
tee banned all Christmas Day games
and said any new post-season bowl
games would have to be sponsored by
local, nonprofit, charitable or educa-
tional groups. CBS-TV was seeking to
start the series in 1966 and reportedly
would have guaranteed participating
teams a minimum of $200,000 each.
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Charter develops new
specials, daytime shows

Charter Producers Corp., New York,
reported last week it has developed two
daytime series and two groups of spe-
cials for late 1965 or early 1966.

Ted Bergmann, Charter president and
former executive with Revlon and the
old Du Mont Television Network, said
in an interview the company has en-
tered into a contract with NBC-TV to
develop a new daytime dramatic series,
titled What Every Woman Knows, for
a fall 1965 or January 1966 start. In
addition, Charter is aiming for daytime
network a series described as “dramatic-
documentary,” titled The Pursuit of
Happiness. It will recount the true-life
story of families who have overcome
a specific problem (a retarded child,
a dope-addict son, an adopted child
who is blind, surviving on a limited
budget). Thirty scripts have been pre-
pared for Happiness.

Charter is producing The Best On
Record, the one-hour entertainment
special of the recording industry at
which Grammy awards will be given,
on NBC-TV on May 18 (8:30-9:30
p.m.). Charter also has developed a
once-a-month one-hour special present-

ing the stars of the top albums of each
month, and a series of science specials,
The Day Will Come, a one-hour group
of programs which will project advances
in the scientific community (one-hour
trans-Atlantic service, the ocean as a
source of farm products).

Film sales ...

Girl Talk (ABC Films): Wor-tv
Des Moines; WFBG-Tv Altoona, Pa.;
WTCN-TV Minneapolis-St. Paul; wUHF
(Tv) Milwaukee; wJmM-Tv Lansing,
Mich.; wisr-Tv Jenkintown, Pa.; wsoc-
Tv Charlotte, and KNTV(TV) San Jose,
Calif.

Shivaree (ABC Films): WaBc-Tv
New York; WTCN-Tv Minneapolis-St.
Paul; wxyz-tv Detroit; KGo-Tv San
Francisco, and KaBC-Tv Los Angeles.

Tarzan Features (Banner Films):
Wrtvp(Tv) Decatur, Ill.;wGHP-Tv High
Point, N. C., and xFDX-Tv Wichita Falls,
Tex.

Bold Journey (Banner Films) : WMAQ-
1v Chicago.

The Quter Limirs (United Artists
TV): WFLA-Tv Tampa, Fla.; Kosa-Tv
QOdessa-Midland, Tex.; kaTUu(TV) Port-
land, Ore.; Week-1v Peoria, Ill, and
KFRE-TvV Fresno, Calif,

Survivel (Official Films): XKPRC-TV
Houston, Tex.; KTUuL-TV Tulsa; WMAZ-TV
Macon, Ga.; wpTv(Tv) Palm Beach,
Fla.; WFRV(TV) Green Bay, Wis.; KOOK-
Tv Billings, Mont.; KXLF-TV Butte,
Mont., and wpPBN-Tv Traverse City,
Mich.

Triangle First Eleven feature films
(Triangle) : WowL-Tv Florence, Ala,,
and wBRZ-Tv Baton Rouge.

Famous Films I (National Telefilm):
Wnys(1v) Syracuse, N. Y., and XOB-Tv
Albuquerque, N. M.

Stingray (Independent Television
Corp.): Wpx(Tv) New York.

The Bishop Sheen Program (Marcus
Associates Inc.): KraL-Tv Shreveport,
La.; kwrv(1v) Oklahoma City; wwL-
TV New Orleans, and XHou-Tv Houston.

Stagecoach West (Four Star): Kiva
(tv) Yuma, Ariz.; weTw(TV) Florence,
S. C.; wol-rv Ames, lowa, and wall-tv
Atlanta.

The Law and Mr. Jones (Four Star):
KING-Tv Seattle; wTTG(TVv) Washing-
ton, and WCIX-Tv South Miami, Fla.

Its a Wonderful World (Trans-
Lux): Krt1v(Tv) LoOs Angeles and
wXyz-Tv Detroit.
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RCA has another record quarter

NBC’s earnings were 20% ahead of last year’s first

period, color-television set sales were up 50%

RCA achieved record first-quarter
sales and profits with earnings of sub-
sidiary NBC 20% ahead of the com-
parable period last year and factory
sales of color television receivers 50%
ahead.

A $10 million backlog of orders for
color-TV cameras was reported.

The three-month statement shows
aggregate sales up 3% with an attend-
ant increase of 16% in after-tax
profit. It gave RCA its 16th consecutive
quarter in which profits were higher
than comparable quarters of pervious
years.

A joint statement by Board Chair-
man David Sarnoff and President Elmer
W. Engstrom anticipates continued
profit improvement through 1965.

They also called attention to the re-
cent Vienna meeting of the Interna-
tional Consultative Committee on

Radio Communications (BROADCASTING,
April 12) at which most major western
countries stated their preference for
adoption of a “simultaneous” color-TV
system which would be based on RCA
color design.

First quarter ended March 31:

1965 1964
Earned per share* 0.43 $0.36
After-tax profit 25,000,000 21,600,000

Sales 475,500,000 461,400,000
*Adjusted for 10% stock dividend paid
Feb. 1, 1965.

Time Inc. stations off

Advertising revenues at the TV-ra-
dio stations owned and operated by
Time Inc. declined during the first quar-
ter of 1965 over the corresponding
period of 1964, it was reported at
the annual meeting of stockholders in

New York last week.

The percentage of decrease and the
reasons behind it were not disclosed.
Copies of Time Inc.’s 1964 annual re-
port circulated during the meeting
showed that TV-radio revenues in that
year climbed by 8-9% over 1963,
while the company’s magazines regis-
tered a gain of 7-8% over 1963
{BroADCASTING, March 1).

Wometco's net up
20.3% in 1st quarter

Wometco Enterprises Inc.’s stock-
holders were told last week that earn-
ings for the first quarter of fiscal 1965
exceeded those of the same period in
1964 by 20.3%. Gross income climbed
19.9%. Mitchell Wolfson, the firm’s
president, said a gross income of $38
million can be expected for 1965 com-
pared to almost $32 million in fiscal
1964.

At the meeting, held in the studios
of wrvy(1v) Miami, Comer J. Kim-
ball was elected to the board of direc-

\

Jf “you fra3d the

M&% oucsh

You'd consider promotion as the art of
involvement . . . that highly essential stimulus
from which the average blossoms into the
exciting . . . the unusual . . . the dynamic!
You'd find that every area of promotion is
vital to overall success, whether in exploita-
tion of programming or merchandising for an
a sincere empathy for both

advertiser . . .
viewer and client and their basic, but diver-
gent, desires. Promotion molds the station
image. At WFAA-TV, the award-winning pro-
motion department typifies the Quality Touch.

WFAA-TV

The Quality Station serving the Dallas-Fort Worth Market

ABC., Channel 8, Communications Center /
Broadcast Services of The Dallas Morning
News/Represented by Edward Petry & Co., Inc.
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tors. He is board chairman of the First
National Bank of Miami. All other di-
rectors were re-elected.

After the meeting the board declared
a regular quarterly dividend of 12.5
cents a share of class A common stock
with a 4.5 cents a share dividend on
its class B common, both payable June
15 to stock owners of record at the
close of business on June 1.

Wometco owns WTIVJ; WLOS-AM-FM-
Tv Asheville, N. C.; kvos-Tv Belling-
ham, Wash., and 47.5% of wrGa-TV
Jacksonville, Fla. Stock is currently
trading at about $35 a share.

For the first quarter ended March 27:

1965 1964
Earnings per share $0.39 $0.32
Gross income 7,983,472 6,858,365
Net income before
income taxes 1,525,561 1,340,904
Income taxes 70,000 630,000

Net income 855,561 710,904
Shares outstanding 2,222,048 2,210,069*
*For comparable perfod in 1963 after adjust-
ment for 25% stock dividend Dec. 22, 1964.

Metromedia will elect
three new board members

The stockholders of Metromedia Inc.
will meet on May 11 at the firm’s offices
in New York. They will be asked to
elect three new board members in addi-
tion to nine incumbents.

The nominees for board membership
are Richard L. Geismar, company vice
president and treasurer; Harry H. Pack-
er of H. H. Packer Co., outdoor ad-
vertising agency acquired by Metro-
media earlier this year for $10 million,
and David L. Wolper of Wolper Pro-
ductions In¢c. which was purchased by
Metromedia last year for $3.6 million.

Mr. Geismer owns 2,300 shares of
the firm’s stock and received $50,961
in direct remuneration for his corporate
functions last year. Mr. Packer has no
stock interest in the company. Mr.
Wolper obtained 52,164 shares of
Metromedia’s stock from its purchase
of Wolper Productions and received
$75,000 compensation last year and
will receive $100,000 per year until

1969 under an agreement.

John W, Kluge, board chairman and
president of Metromedia, last year re-
ceived $127,403 in direct remuneration.
The firm’s chief executive officer owns
190,275 shares of its stock along with
$179,000 worth of the company’s con-
vertible debentures. Robert A. Dreyer,
vice president, secretary and general
counsel, received $53,509 while Bene-
dict Gimbel Jr., vice president and treas-
urer, received $35,673.

The firm also has an employment
agreement with Mark Evans, vice presi-
dent, for an annual compensation of
$40,000 plus pay for on-air time. Last
year the latter amounted to $13,800.

Outlet hits 15-year
high in net earnings

The Outlet Co., Providence, R.I,
established new records in sales for the
fifth consecutive year and net earnings
hit a 15-year high. Sales and broadcast
revenue during 1964 for the department
store and radio-TV station owner in-
creased $4.2 million over the record
$24,408,707 set in 1963.

The firm is also looking to com-
munity antenna TV for fiscal 1965 with
applications for franchises in New Lon-
don, Groton, and Norwich, all Connec-
ticut, with plans to apply for franchises
in Rhode Island and Florida.

Outlet, owner of WDBO-AM-FM-TV
Orlando, Fla., and WJAR-AM-FM-TV
Providence, R. L., had combined broad-
casting net earnings of $919,675 for
1964 compared to $674,891 in 1963.
Outlet’s stock is currently trading at
approximately $30 a share.

For the fiscal year ended Jan. 31:

1964 1963

Earnings per share $2.32 $1.69
Sales and broadcast

revenue 28,628,181 24,408,707
Earnings before federal

fncome taxes 2,201,781 1,567,877
Federal income taxes 1,132,032 725,432
Net earnings 1,159,749 842,445
Shares outstanding 504,525 497,985

50 EAST 58TH STREET

NEW YORK, N. Y,

more oy @ dhah o/ Condlrucliun _S’grw'ce
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HOWARD E. STARK
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Filmways' 6-month
gross doubles '64

Filmways Inc. reported last week
that gross revenues for the six months
ended Feb. 28 more than doubled the
comparable period in the previous fiscal
year. Net income rose 69% over the
six months of fiscal 1964.

Lee Moselle, president of Filmways,
told a news conference in New York
that gains had been registered in both
the television and motion picture pro-
duction phases of the business.

For the six months ended Feb. 28,
1965, and Feb. 29, 1964:

1965 1964
Earnings per share* $0.40 $0.24
Gross income 16,567,502 7,601,207
Net income 251,235 619,268
Shares outstanding* 621,546 619,268

*The shares outstanding at Feb. 29, 1964,
have been restated for 3% stock dividend in
May 1964,

United Artists reports
record income, profit

Record income and profit in fiscal
1964 were reported last week by United
Artists Corp. with television said to be
contributing an increasing share of UA’s
revenue.

Motion picture distribution accounted
for approximately $130 million of the
$180,852,000, while TV grossed an
estimated $40 million, a company
spokesman said. The remainder came
from the company’s records and music
publishing division.

1964 1963
Earnings per share $4.72 ($0.42)*
Net earnings
(after taxes) 9,261,000  ($831.000)*
Gross income 180,852,000 124,573,000

*Denotes loss

MGM has its best year
since it lost theaters

Metro-Goldwin-Mayer’s 15,100 stock-
holders were told last week that the
company had recorded its highest rev.
enues since its separation from theater
operations in 1959.

Net profit for the first half of the
fiscal year rose 89%.

In a breakdown of its operations by
division, MGM showed that revenues
from distribution of feature films to TV
rose to $6,943,000 from $5,767,000,
while television commercials and series
declined to $13,898,000 from $17,-
755,000.

Six months ended March 18:

1965 1954
Earned per share $1.38 $0.73
Net profit 3,611,000 1,868,000
Revenues 88,616,000 87,703,000

Shares outstanding 2,611,829 2,587,829
BROADCASTING, April 19, 1965



Teleprompter net income
up over 400% in '64

Teleprompter Corp., New York, in-
formed its stockholders last week that
it had its most successful year during
fiscal 1964. Net income more than
quadrupled to $401,070 compared to
$80,363 in 1963 and $55,957 in 1962.

Irving B. Kahn, board chairman and
president, said the firm ranked second
in CATV in the number of subscribers
and first in net income. He pointed
out that Teleprompter’s growth in
CATV exceeded 20% for the fifth con-
secutive year, far ahead of the average
and above anticipated figures. He added
that its systems have attained less than
half of subscriber potential.

Teleprompter Corp’s stockholders
will meet May 4 in New York to,
among other things, increase the num-
ber of directors from 10 to 11. Two
new directors proposed, in addition to
nine incumbents, are Jack D. Wrather
Jr., and associate Monte E. Livingston
to represent Mr. Wrather’s interest in
the firm. Mr. Wrather owns 93,326
shares formerly held by Western Union
Telegraph Co.

Should the motion to increase the
number of board members be turned

down by the stockholders, Charles C.
Kieffer, present director and counsel,
will withdraw in lieu of Messrs. Living-
ston and Wrather.

During fiscal 1964 Mr. Kahn, owner
of 54,180 shares of stock, received
$56,772 remuneration as chief execu-
tive officer. The directors and officers
as a group received $149,529.

Stockholders will also vote on an
agreement between the corporation and
Mr. Kahn concerning the purchase of
$500,000 in life insurance for the exec-
utive by Western Union Telegraph.

For the fiscal year ended Dec. 31:

1964 1963

Earnings per share $0.54 $0.11
Income $4,461,326 $4,896,368
Net earnings 401,070 80,363
Shares outstanding 766,254 1762146
Gross’ revenue up,
declared dividend

Gross Telecasting Inc.,, Lansing,

Mich., reported that revenues during
the first quarter of fiscal 1965 increased
to $669,433 from $609,299 during the
same period last year. Net income also
increased during this year’s first quar-
ter of $191,571, up 22% over last Year
at the same time. Per-share earnings
for the first quarter increased to 48

PREPARE
TO BE!!1111]

AMAZED

when you hear America’s no. 1 salesman

ELMER WHEELER

{“Don’t sell the Steak .

. sell the Sizzle!”)

cents which is an increase of 9 cents
a share from last year.

The Gross board of directors also
declared the regular quarterly dividend
of 40 cents a share on common stock
and 7.5 cents a share on class B com-
mon stock. Both are payable on May
10 to stockholders of record at the
close of business on April 26.

Cowles earnings up 9%,
broadcast income ‘good’

Cowles Magazines & Broadcasting,
New York, reports record gross reve-
nues for 1964 with earnings per share
gaining by approximately 9% over the
previous year.

Performance of the broadcasting divi-
sion was described as “good.” Revenues
for KRNT-AM-TV Des Moines, were re-
ported “up fractionally over their rec-
ord-breaking 1963 figures.” At WREC-
AM-TV Memphis revenues were said to
be up 8% over 1963.

Year ended Dec. 31:

1964 1963
Earned per share $ 128 $ 117
Revenues 133,301,545 128,064,540
Cost and expenses 127,940,094 120,689,627
Net income* 3,811,431

Shares outstanding 2,944,415
*After deduction of preferred dividends of
$30,000 per year.

NOW . .. this famous salesman is available to sell for your station
with a package of dynamic, fast-paced, five-minute programs

designed to ATTRACT LISTENERS AND SELL SPONSORS!

COMMERCIAL RECORDING CORPORATION

2425 CARL]SL.E/DALLAS, TEXAS 75201
Ccall us collect] PHONE: 214-748-8004

LR

creators of the “money maker”
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CBS Inc. personnel have started moving into the Saarinen-
designed ‘dark tower’ at 51 West 52d Street in New York.
The granite-covered building should be completely occu-
pied by mid-year. Bank of New York has ground floor.

The CBS Broadcast Center, at the corner of Manhattan's
West 57th Street and 11th Avenue, includes six televisicn
studios surrounded by technical equipment and support-
ing facilities in its three buildings.

— EQUIPMENT & ENGINEERING

The new CBS buildings

Broadcast center already in use as
personnel start moving into ‘dark tower’

While the public’s attention has been focused in recent
months on the progress of CBS Inc.’s dramatic new 38-story
office building on New York’s Avenue of the Americas, the
innards of three nondescript buildings on Manhattan’s West
Side were being unostentatiously turned into a computer-
directed CBS Broadcast Center that is the most modern in
New York.

Total unofficial estimated cost of the two projects is about
$60 million: $40 million for the office building, $20 million
for the broadcast center.

The new CBS Broadcast Center, at West 57th Street and
11th Avenue, has been functional since last November. Per-
sonnel have already moved into eight floors of the Eero
Saarinen-designed “dark tower” at 51 West 52d Street, and
the Bank of New York has taken occupancy of the ground
and cellar levels. It should be fully occupied by mid-year.

West 57th = In its broadcast center, one of the world’s
most sophisticated facilities for radio and TV origination,
CBS has consolidated facilities which had been scattered in
14 locations through the city. The West 57th Street com-
plex of three buildings, covering almost a full city block,
now houses the technical facilities of CBS-TV, CBS Radio,
News and wcens-Tv New York. Four-fifths of the site is
cccupied by a four-level building ‘where six television
studios, five radio studios and two ncws broadcast areas
are surrounded by technical equipment and supporting fa-
cilities for production, recording and origination of pro-
grams.

Two adjacent buildings, one eight stories and the other
six, are used for administrative offices and service func-
tions, but the four-level area is considered the “electronic
heart” of the center.

Floor By Floor = At lobby level are rooms for scenery
construction and storage in addition to maintenance areas,
building service offices and a cafeteria.

First-floor equipment includes a “master assignment
exchange,” a switching apparatus which c¢an coordinate
equipment throughout the building in a multitude of com-
binations. CBS compares its equipment to an automatic
telephone exchange. It can receive information—TV pic-
tures, audio signals and eguipment directions—from 109
inputs and transmit it through 197 outputs in the building.

Also on the first floor is a computer system which can
record information on how equipment through the center
will be deployed. These computers, once programed, send
electrical instructions to the master assignment exchange
to reroute equipment.

The computers also store information on the TV net-
work and local station schedules and alert the program
continuity rooms to automatically operate tape machines
and film projectors. On the same floor is a “flash facility,”
a simple studio where cameras and lighting equipment are
always ready for news bulletin interruptions in regular
programs.

Other first-floor facilities include a CBS Radio produc-
tion studio, radio network news studios and offices for two
programs: CBS Reports and The Twentieth Century,

On the second floor are the six TV studios. The largest
is 8,450 square feet. Each has adjacent control rooms with
equipment that enables a single operator to control the
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The closed-circuit control room, which
transmits pre-recorded programs and
commercials to CBS offices, can han-
dle eight channels simultaneously.

s N

| 5.
The ‘program continuity control room,” manages origina-
tion of pre-recorded network shows and WCBS-TV pro-
grams and station breaks. Asscciate director (r) watches
program elements. Technician meniters technical quality.

Film programs originate in the ‘telecine area,’ which also
handles film inserts in live programs for the CBS-TV net-
work and WCBS-TV New York. A bank of slide projectors
is at the left and a film projector is at the right.

BROAOCASTING, April 19, 1965

CBS News has moved its operations to
the CBS Broadcast. Center.
newsroom, television and radio news
broadcasts are assembled from

ports received from CBS News corre-
spondents and film crews. Two special
areas have been set aside in the

In this

building for broadcast news use.

re-

Control rooms for the six TV studios have three sections:
lighting-video, production, audic. They can be opened into
one area by sliding glass panels. The entire control room
team is in the line of sight of the program director.

Administrative and technical supervision over video-tape
and film facilities, some of which can be seen through the
windows, is maintained from the ‘central operations com-
mand post.’ Technician monitors output of tape machine.
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BROADCASTING distributes more
PAID circulation annually than
the combined total of all other
publications in its field.

Tired of having people know the

voice but not the face . , . the face
but not the name? What you need is
a name plate for your desk or office
door!

Ours are available in rich walnut
finish, jet black, and horizon blue, all
with white letters. Get one with your
name . .. title . . . station call letters.
Plates are 2” high, 8” long, and have
stands included for desk use . . . self-
adhesive backs for doors.

Name only $1.76 Name & Title $1.90
One name plate free with each order
of eight or more. Don’t wait . . . order
today! Sorry ... no C.0.D.s.

I_Groenvule College Industries j
Box D
Greenville College
Greenville, Nlinois
Flease send me ___.___ name plates

_Color
Lettering Desired _____

| Enclosed please find $.. ... |
in check .... ___ money order

Name I
Street

studio cameras as well as telecine and
video-tape equipment.

Lighting control can be operated
manually or automatically through in-
formation from computers, pre-pro-
gramed according to specific show re-
quirements.

On the third floor (fourth level) are
make-up and wardrobe rooms, an elec-
trical shop, lighting grid walkways,
dressing rooms and production offices,
among other facilities.

51 West 52d = The new office build-
ing has been arranged within for maxi-
mum floor-to-floor uniformity in color
and material. Inspection of the build-
ing’s interior reveals an effort at simplic-
ity which seems to follow the exterior
design that architect Eero Saarinen had
foreseen as ‘“‘the simplest skyscraper
structure in New York.”

The dark-granite-covered structure
averages 20,000 square feet of space

per floor. “Central core” construction
eliminates the need for columns in office
areas. The completely air conditioned
building has 16 high-speed elevators.

From the soap dispensers of its wash-
rooms to its vertical mail conveyor sys-
tem, the new quarters are functionally
modern, but the bywords of the building
as explained by officials of the CBS
facilities department are “simplicity and
uniformity.”

The CBS graphics department has
had a strong influence on the interior.
All lettering throughout the CBS floors
are of a uniform type face. Even the
“U. S. Mail” on mail drops follows the
pattern. All numbers are also of uni-
form type, including those on clock
faces. The whole effect is called “coor-
dinated graphics.”

. Hallway walls are covered with an
oxford gray material; elevator corridors,
with a white finish of burlap texture.

FANFARE

WFAA-TV wins twice
in ABC-TV contest

WFaa-Tv Dallas has been doubly
honored for its promotion by ABC-TV.

The network conducted a contest
among affiliates in connection with a
series of one-hour specials sponsored
by the 3M Co. {The Way Out Men and
The Bold Men). Prizes were given pro-
motion managers of each of three sta-
tions in the three different market sizes.

Casey Cohlmia of wFaa-Tv won the
largest market prize and the grand
prize, chosen from the three winners,
for his “Way Out Teen” contest. Bob
Lee of werc-Tv Birmingham, Ala., re-
ceived an award for a medjum-sized
market promotion, and Jeanclair Gris-
sette of KaTc(Tv) Lafayette, La., for a
smaller-sized market,

Brotherhood award
winners announced

WgBM Chicago and Metromedia will
receive “superior merit” awards for re-
spective radio and TV contributions to
better human relations at the 1965 na-
tional mass media Brotherhood Awards
luncheon on May 2] in New York.
The awards, conferred by the National
Conference of Christians and Jews, were
announced last week by Dr. Lewis
Webster Jones, president.

WBBM won its award for The House
Divided series and Metromedia for its
documentary My Childhood. In net-
work radio, Brotherhood Award winners
were CBS News’ The Apathetic Ameri-
can, and NBC's Eternal Light program

“The Trial of Prudence Crandall.” In
local radio, wins New York for Open
City and Trailogue panel programs, and
wowo Fort Wayne, Ind., Insight—
Human Relations, a single panel show.
Network TV awards in this category
went to a CBS News special report,
117th Street, New York, N. Y.; NBC’s
Profiles in Courage dramatic program,
“The Oscar W. Underwood Story,” and
ABC’s Discovery episode, “Fact, Fancy
& Fiction.” Local TV awards went to
WCKT-TV Miami for its news documen-
tary Qutlook; wwJi-tv Detroit for its
panel series, The Negro Speaks, and
KNBC-TV Los Angeles for varied panel
shows.

Certificates of recognition as runners-
up in local radio went to wol Ames,
Iowa; wiw Cincinnati; won Chicago;
wNEW New York and wip Philadelphia.
Network TV dramatic show recognized
was NBC’s Mr. Novak program, “Spaz-
row on the Wire.” In local TV: wrro-Tv
Providence, R. I.; wNpc-Tv New York;
wRcvV-Tv Philadelphia, and wBaAL-TV
Baltimore.

Search for good commercials

In a combined effort to promote ra-
dio month, the nine Nashville AM sta-
tions are sponsoring a contest to find
good radio commercials. Prizes will be
given to the seven best 10-second, 30-
second or 60-second spots written by a
member of a Nashville ad agency.

Jack L. Stoll & Assocs.
CATYV Bystems & Broadcast Stations
Currently listed ¥For Sale. All negotia-
tions completely confidential, all re-
plies considered. Bxpert appraisals and
Market analyses.
Contact:

Doug Bailey Adv.
140 Congressional Lane, Rockville, Ma.
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FATES & FORTUNES

BROADCAST ADVERTISING

Mr. Cohn

John Robert Kelly,
VP and creative direc-
tor at Cunningham &
Walsh, New York,
named chairman of
creative review board
of agency, in reor-
ganization of creative
services division. Low-
ell Cohn, VP at C&W,
named copy department director. Don
Williamson, copy supervisor, named as-
sociate creative director and VP, Emile
Frisard, senior VP, copy director and
associate creative director of Lennen &
Newell, New York, joins C&W as asso-
ciate creative director. Paul Carey, with
N. W. Ayer & Son; Robert DeBear, with
The Kudner Agency; Donald Suther-
land, with Montgomery Ward; Chester
Brigham, with Kaston, Hilton, and
Steve Blum, with BBDO, all New York,
all join copy staff of C&W. Fletcher
Coleman, with Benton & Bowles, New
York, named producer in commercial
production at C&W. Arthur Meranus,
with Norman, Craig & Kummel, named
C&W group head art director, and Har-
ry Samalot, with McCann-Erickson,
New York, named television art direc-
tor at C&W.

Mr. Frisard

Sound committee picked

Five-man committee named to
direct National Association of
Broadcasters Encyclopedia of Re-
corded Sound Project.

Carleton D. Brown, wrvi Wa-
terville, Me., will head committee.
Other members: Loyd C. Sigmon,
Golden West Broadcasters, Los
Angeles; John F. Box Jr., wiL St.
Louis; Arthur Hull Hayes, CBS
Radio, New York, and George W.
Armstrong, wHB Kansas City, Mo.

Committee, which will prob-
ably have its first meeting in June,
is working with veteran broad-
caster Ted Malone on study of
how encyclopedia can be organ-
ized, collected, catalogued and
eventually be made available for
broadcaster and public use.
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Francis Chun, in audio/visual de-
partment of Erwin Wasey, Ruthrauff &
Ryan, Los Angeles, for past nine years,
moves to Hixson & Jorgenson, advertis-
ing agency in Los Angeles, as audio/
visual specialist for television and print
advertising.

Ralph S. Horwitz, treasurer of Link-
letter-Totten Inc., Los Angeles, named
special assistant to president of Cole-
man-Parr advertising agency, Beverly
Hills, Calif. John C. Nelson, account
executive at Coleman-Parr, named VP,

Norman Best, executive VP and
board member of Campbell-Mithun
Inc., Minneapolis, returns to Los An-
geles to head agency’s West Coast op-
erations. Mr. Best was formerly VP in
charge of account management at Erwin
Wasey, Ruthrauff & Ryan, Los Angeles,

before he joined C-M in Minneapolis
in 1958.

Merle H. Barackman Jr., formerly
with wWALA-Tv Mobile, Ala., named sales
manager of KONE Reno.

Robert Kuhn, with Carson/Roberts,
Los Angeles, named account executive
at Hixson & Jorgensen, that city.

Ted L. Cramer, VP and manager of
Bennet Advertising Agency, Raleigh,
N. C., named director of marketing
services of Tip Corporation of America
(bottlers of Mountain Dew), subsidiary
of Pepsi-Cola Co., New York.

V. William Montuori, in accounting
department at Young & Rubicam, New
York, named assistant treasurer and su-
pervisor of client accounting at Y&R.

Benjamin Colarossi, group head at
Ted Bates & Co., New York, since 1962,
named VP and creative director of ra-
dio-TV at Ketchum, MacLeod & Grove,
that city. He will be in charge of plan-
ning, creation and production for all of
agency’s TV and radio commercials.

Richard C. Mahoney, senior account
executive for Friskies Pet Foods at Er-
win Wasey, Los Angeles, named ac-
count executive on Van Camp Sea
Food account at Guild, Bascom & Bon-
figli, that city.

William S. Ritchie, general sales man-
ager at KTvH(Tv) Wichita, Kan., named
general sales manager at wCcpoO-Tv Cin-
cinnati.

George R. Frerichs, VP and director
of research for Earle Ludgin & Co.,
named research director at BBDO Chi-
cago. James A, Norris, account execu-
tive at McCann-Erickson, New York;
Morris Midkiff, account executive at
Tracy-Locke, Dallas, and Ralph Ryd-

holm, copy group supervisor at Edward
H. Weiss & Co., all join staff of BBDO
Chicago.

Robert Bradford
Downey, VP and ac-
count supervisor at
Compton Advertising,
Chicago, named VP
and office manager of
Geyer, Morey, Bal-
lard, Chicago.

Grant Ross, account
executive for Jerauld
D. Miller Agency, Seattle, named to
head teen-age department of The Good-
man Organization, Los Angeles.

Mr. Dowl:ley

Richard 0. Donovan, account exec-
utive at Compton Advertising Inc., Chi-
cago, named account executive at Young
& Rubicam, that city.

R. Joseph Adams, account executive
at KXOK St. Louis, named local sales
manager.

James McCann, sales executive at
wWCBS-TV New York, named sales ac-
count executive at wNEw-Tv, that city.

Donald Maknarick, traffic coordinator
at Sullivan, Stauffer, Colwell & Bayles,
New York, named director of internal
operations at Bliss/ Grunewald, that city.

Thomas G. Yohe, art director at
Young & Rubicam, New York, named
supervisor of TV art and production at
C. J. LaRoche & Co., that city.

John Rock, director of new projects
at CBS-TV Hollywood, will join Crea-
tive Management Associates as VP and
assistant to president, newly created
post, May 1.

Robert G. Stroyke, with Erwin Wasey
Inc., Los Angeles, named account exec-
utive at Campbell-Ewald Co., San Fran-
cisco.

Robert S. Imel, account executive at
Foote, Cone & Belding, Chicago, and
Rudolph M. Reich, FC&B account ex-
ecutive at Los Angeles, join FC&B San
Francisco as account supervisor and
account executive, respectively, on new
Hills Bros. Coffee account.

Peter V. Russo has joined sales staff
of wgYy Schenectady, N. Y., as local
sales representative.

William P. Gaspar, sales manager of
wTAR-FM Norfolk, Va., named account
executive at wavy-Tv Norfolk-Ports-
mouth-Newport News.

Robert C. Higging, director of radio-
TV at MacManus, John & Adams,
Bloomfield Hills, Mich., named asso-
ciate creative director of agency. Lyle
L. Blahna, VP and director marketing,
media, research, Bloomfield Hills,



named executive director of market
planning.

Gordon H. Platts, account executive
with Wendt Advertising Agency, Great
Falls, Mont., named account executive
at Anderson-McConnell, Los Angeles.

Joseph Hildebrand, sales representa-
tive at wJBK Detroit, named to sales
staff of wkBD(TV), that city.

Robert Mann, advertising manager of
May Co. and W, I. Sloane, both Los
Angeles, named account executive at
Recht & Co., that city.

George Lyons, gen-
eral sales manager at
wJw-Tv  Cleveland,
named general sales
manager of wzzM-Tv
Grand Rapids, Mich.

Everett M. Nelson,
VP and associate me-
dia director at Need-
ham, Harper & Steers,
Chicago, named media director at
Tatham-Laird Inc., that city.

Mr. Lyons

Robert Emenegger, broadcast crea-
tive director at Carson/Roberts, Los An-
geles, named copy chief at Grey Adver-
tising, Beverly Hills, Calif.

Tom Camarda, in sales and sales de-
velopment, George P. Hollingbery, New
York, named to The Katz Agency’s TV-
West sales staff, same city. Laurence
Reilly, salesman at Advertising Time
Sales, named to sales staff of Katz TV-
East, also New York.

Wiltiam J. Arzonetti, art group head
at McCann-Erickson, New York, and
Eli Silberman, copywriter at The Mar-
schalk Co., that city, named art direc-
tor and copywriter, respectively, at J.
M. Mathes Inc., that city.

Robert F. Weltzien,
account supervisor at
Foote, Cone & Beld-
ing, New York, named
management  super-
visor and VP at Rich-
ard K. Manoff, that
city.

Charles Stewart
Scardino, account ex-
ecutive at woQxl Atlanta, named sales
manager of wwok Charlotte, N. C.

Ronald F. Werth, director of research
at waBCc-Tv New York, named director
of research for radio at Peters, Griffin,
Woodward Inc., that city.

Frank Howlett, associate media di-
rector of Lennen & Newell, New York,
since 1963, promoted to supervisor of
all broadcast and print buying. He
joined agency in 1958 and was named
assistant media director in 1960. Newly
created post places responsibility for
first time for both broadcast and print
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Mr. Weltzien

buying under one L&N executive.

Al L. Buschhorn, public accountant
in Dallas, named comptroller of Glenn
Advertising, that city, in charge of ac-
counting and bookkeeping for all Glenn
offices.

Wiliiam Daniels, formerly with xams
(FMm) and xFws, both Los Angeles,
named sales manager of KPPC-FM Pasa-
dena-Los Angeles.

Dennis J. Oppenheim, music director
at WBOS-AM-FM Boston, named produc-
er for LaBrie Associates Ltd., New
York radio program-television commer-
cial producers.

William D. Hunt, VP and director of
new products, Noxzema Chemical Co.,
Baltimore, named VP and director of
marketing. Marvin L. Hathaway, gen-
eral sales manager of Lentheric-Kings
Men Division of Helene Curtis Indus-
tries, joins Noxzema as general sales
manager.

Al Gilmore, account
executive on National
Airlines account at
Kenyon & Eckhardt,
New York, named
general manager of
advertising for Nation-
al, with headquarters
in Miami.

George Dieterich,
western division sales manager of Na-
tional Telefilm Associates, named gen-
eral sales manager of Wonderland Pro-
ductions, Hollywood, producer of TV
commercials and industrial motion pic-
tures.

S. L. (Buddy) Brooks, local-regional
sales manager of wGHP-Tv High Point,
N. C,, named sales manager of station.

Martin Gustavson, formerly with
Geyer, Morey, Ballard, New York, joins
Post-Keyes-Gardner, Chicago, as art
director.

Andy Jacobs, formerly western divi-
sion radio sales manager of Broadcast
Communication Group Inc., joins Chi-
cago office of Henry I. Christal Co.

Herbert F. Webster, formerly with
Revere Advertising, Chicago, and Knox
Reeves - Advertising, Minneapolis, joins
Needham, Harper & Steers, Chicago, as
account executive.

Donald R. Hamlin, formerly with sales
division of Standard Brands, appointed
director of merchandising services at
wxyz Detroit.

Len Howe, broadcast media director
and account executive at Wesley Day &
Co., Des Moines, Iowa, agency, elected
VP in charge of TV and radio. Robert
Scarpine Jt., television production man-
ager at wHO-TV Des Moines, joins agen-
cy as TV and film production manager.

Edward Argow, assistant to Daren F.
McGavren, president of MecGavren-

Mr. Gilmore

Guild Co., New York, elected to board
of directors. Mr. Argow, who moves to
Chicago office in July, is also senior VP
of McGavren-Guild Division and exec-
utive VP of Daren F. McGavren Divi-
sion. Josh Mayberry, in broadcast media
with Blair Radio and Westinghouse
Broadcasting research for several years,
named research director for McGavren-
Guild and Daren F. McGavren divisions
of representative company.

Paul L. Kilbane, sales promotion man-
ager of fibers division of Celanese Corp.,
named account executive at Johnstone
Inc., New York.

Neil C. Lindeman, account executive
at Sudler & Hennessey, New York,
named VP.

Maggie Mohlman, with Foote, Cone
& Belding, New York, named copy
group head at Needham, Harper &
Steers, that city.

Alan Judelson, president of Advisuals
Inc., New York, named art director of
sales promotion and merchandising di-
vision of The Kudner Agency, that city.

Peter J. Mooney, VP and treasurer of
Audio Productions Inc.,, New York,
which produces films for use by adver-
tising agencies, elected president of com-
pany, succeeding Frank K. Speidell,
who retires after 32 years with APL
Mr. Mooney has served two terms as
president of Film Producers Association.

Donald H. Robinson, VP-group exec-
utive in oil mill crushing operations,
named manager of Procter & Gam-
ble’s food products division, Cincin-
nati, effectivc June 21. Robert B. Shet-
terly, manager of food products divi-
sion, elected VP and general manager
of Clorox Co., P&G subsidiary, Oak-
land, Calif., effective June 21, succeed-
ing Edwin H. Shutt Jr., named to handle
special assignment in advertising depart-
ment of household soap products divi-
sion, Cincinnati, effective July 6.

Richard C. Ryan and Marguerite
Cunningham, both VP’s of Swan & Ma-
son Advertising, Tulsa, Okla., become
principals of Cunningham & Ryan Ad-
vertising, that city. Mr. Ryan, president
of new agency, will have offices at 801
Beacon Building, Fourth and Boulder.

William L. Conklin, with Peters, Grif-
fin, Woodward and William Esty Co.,
both New York, named account exec-
utive at Paul H. Raymer Co., that city.
Jeff Parker, with radio sales staff in
Philadelphia, Baltimore and Washing-
ton, for Raymer, joins TV staff in New
York, as account executive.

John P. Styron, production supervisor
at wNOK-Tv Columbia, S. C., named
commercial coordinator at WBTW(TV)}
Florence, S. C.

Richard M. Wetzler, sales executive
for International Latex Corp., New
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York, named retail merchandising man-
ager at wicc-tv Bridgeport, Conn.

Gene Klaas, owner of kupl Idaho
Falls, Idaho, joins KLIv San Jose, Calif.,
as account executive.

Sam Cohen, sales promotion manager
at Lit Brothers, Philadelphia, named di-
rector of franchise division at Promo-
tions by Fellman Inc., New York. Ed-
gar L. Byrd, service director at Lennen
& Newell, New York, named marketing
coordinator at Fellman, and Tom Ma-
loney, with L&N for five years, named
creative director at Fellman.

Bruce Pennington, associate producer
of Stump the Stars, joins Benton &
Bowles Inc., Hollywood, as program
executive.

Peter A. Moller, announcer at KSEE
Santa Maria, Calif., named to advertis-
ing staff of Kwiz Santa Ana, Calif.

Rebert H. Harrison, announcer at
WPRO-TV Providence, R. 1., named sales
promotion supervisor at station.

MEDIA

James H. Ferguson
Jr, VP for sales of
Springfield Television
Broadcasting  Corp.,
Springfield, Mass.,
elected executive VP
of company. Spring-
field is licensee of
WWLP(TV) Spring-
field; wJzB(TV) Wor-
cester, Mass.; WRLP(Tv) Keene, N. H.;
WKEF (Tv) Dayton, Ohio, and is appli-
cant for TV stations in Raleigh and Al-
bermarle, both North Carolina, and
Kansas City, Mo.

T. K. Cassel, part owner of wcoa
Pensacola, Fla., becomes president and
general manager of WKIS-AM-FM Or-
lando, Fla., as new owner (BROADCAST-
ING, March 15). Bocky Smith, VP and
station manager, and Bob Keith, VP
and general sales manager, both at
wLOF Orlando, join WKIS-AM-FM in
same positions.

1

a
Mr. Ferguson

John Kirchstein resigns as manager
of research, wnBc-Tv New York, join-
ing wpIx(Tv), that city, in newly-cre-
ated post of director of research. He
had been with American Research Bu-
reau from 1958 to 1962.

Tillie Sakowitz, office manager of
wicc(tv) and wJyzz, both Bridgeport,
Conn., elected secretary of licensee
Connecticut-New York Broadcasters
Inc.

Milton L. Kapp, president of Ambro
Advertising Agency, Cedar Rapids,
lIowa, named general manager of KLww
that city, replacing George Lipper,
named news manager of Black Hawk
Broadcasting Co. radio and television
stations. KLww is owned by Black
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Hawk.

Louis Rauchenberger, director of ac-
counting for CBS-TV since 1960, named
assistant controller of CBS Inc., New
York.

Robert J. Somerville, sales manager
for radio at Adam Young, San Fran-
cisco, named station manager of KFoG
(FM), that city.

Kent Burkhart, gen-
eral manager of wqxi
Atlanta, for past three
years, elected VP of
Jupiter Broadcasting
of Georgia Inc., Ili-
censee of station.

Dr. Robert E. L.
Strider, president of
Colby Coliege, Water-
ville, Me., elected president of Colby-
Bates-Bowdoin Educational Broadcast-
ing Corp., Jiccnsee of wcBB(TV) Au-
gusta, Me. Other officers named by cor-
poration are Dr. Charles F. Phillips of
Bates College, and Dr. James S. Coles
of Bowdoin College as VP’s; William H.
Dunham of Augusta as secretary, and
Arthur W. Seepe of Waterville as treas-
urer, E. B. Lyford continues as execu-
tive director.

Peter H. Starr, account executive at
KOWH-AM-FM Omaha, named manager
of stations.

Herbert W. Hobler, VP and assistant

Mr. Burkhart

to general manager of Videotape Pro-
ductions Inc., New York, resigns to
devote full time to Nassau Broadcasting
Co. (wHWH Princeton, N. 1.), of which
he is president and majority stockhold-
er.

Herb Berg, VP and commercial man-
ager of wwok Charlotte, N. C., has
resigned.

PROGRAMING

Roan Jacebs, special management con-
sultant for Trans-World Media, Hong
Kong, named to newly created position
of program supervisor at KHJ Los An-
geles.

Tom Dunn, program director at KQEO
Albuquerque, N. M., joins KMBC Kan-
sas City, Mo., in similar capacity.

Mark Edwards, program director and
air personality at wsal Cincinnati,
named production director and air per-
sonality at wcpo, that city.

Howard J. Zuckerman, production
manager at WTTv(rv) Bloomington-In-
dianapolis, named production manager
of wkBD(TV) Detroit.

Rick Edwards, with wLBk DeKalb,
Hi., joins WFRL-FM Freeport, Ill., as
operations manager and WPFRL-AM-FM
as sports director.

Ernest Kinroy, president of Writers
Guild East for past four years, elected
national chairman of Writers Guilds of

-
Lo ,'g_hﬂ_.;ﬂ

ROHN
TOWERS
“STAND UP”

to Hurricane Hilda!

A series of ROHN micro-wave
towers, used on Shell Oil Com-
pany offshore platforms near the
Louisiana coast, took on the full
fury of “Hurricane Hilda” and
withstood the test!

Designed for 50 pound windload
per square foot, these towers
stood up to winds known to have
been well in excess of this.
For towers proved in design, en-
gineering and construction, speci-
fy ROHN. Complete tower, light-
ing kit, microwave refiector, and
tower accessory catalogs and spe-
cifications available on request.
Representatives world-wide.

Write — Phone — Wire for Prompt Service

ROHN . anufacturing Co.

Box 2000, Peoria, lllinois
Phone 309-637-8416 — TWX 309-697-1488

“World’s Lergest EXCLUSIVE Manufacturer of Towers; designers, engineers
and installers of complele communication tower systems.”
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Vaughn elected

Burton E. Vaughan, VP, region-
al manager, BBDO, Pittsburgh,
elected chairman of east central
region of American Association of
Advertising Agencies. Charles F.
Adams, executive VP, MacManus,
John & Adams, Bloomfield Hills,
Mich., elected vice chairman and
Paul D. Myers, executive VP and
director of the Ralph H. Jones
Co., Cincinnati, elected secretary-
treasurer.

America, East and West. Mr. Kinroy
succeeds James R. Webb, now president
of International Writer’s Guild.

Russell Karp, VP and secretary, elect-
ed treasurer of Screen Gems Inc., New
York. David H. Horowitz, general coun-
sel, elected secretary.

Coleman Jacoby and Arnold Rosen,
formerly with Garry Moore and Jackie
Gleason shows, signed by Warner Bros.
Television to produce and supervise
scripts for Hank, to be aired on NBC-
TV this fall.

William Koenig, story editor on The
Richard Boone Show and writer for The
Fugitive and Bonanza, named as story
editor on 12 O’Clock High.

Arnold Lewis, assistant sales manager
at First Investors Corp., New York,
named to newly created post of man-
ager of licensing at CBS Films Inc., that
city.

Stanley Prager, producer-director of
The Patty Duke Show for ABC-TV,
named producer of The Danny Kaye
Show on CBS-TV for 1965-66 season.
He replaces Perry Lafferty, newly ap-
pointed CBS-TV VP for programs, Hol-
lywood.

Bob Beban, actor-athlete, named
sports director of kGBs Los Angeles.

Don McGregor, with koMA Oklahoma
City, named director of programing, re-
placing Deane Johnson, who moves to
similar position at wtix New Orleans.

Frank Evans, announcer-disk jockey
at xRHM(FM) Los Angeles, moves to
KGBS, same city, in same capacity.

Wilton Schiller named executive pro-
ducer of Ben Casey series produced by
Bing Crosby Productions for ABC-TV.
Last season he divided production of
that series with Irvin Elman, now pro-
ducer of Slattery’s People, another BCP
product broadcast by CBS-TV.

Harold Jack Bloom has signed ex-
clusive contract with Quinn Martin Pro-
ductions, for eight scripts for any or all
of company’s three TV series: The Fu-
gitive, 12 O'Clock High and The FBI.

Len Hathaway, from wavy Norfolk-
Portsmouth-Newport News, Va., named
sports director at WAVY-AM-FM-TV,
there.

Robert Feldman, program director at
WAER (FM) Syracuse, N. Y., noncom-
mercial, goes on active army duty with
TV division, Special Warfare School,
JFK Center for Special Warfare, Fort
Bragg, N. C.

John Lee, with wsea-Tv York, Pa.,
named program director at WAYE Bal-
timore.

Vincent Collins and Roger Hinkley
named account executives in Videotape
Productions Inc. commercial sales de-
partment, New York. Mr. Collins was
previously unit manager for NBC-TV’s
Concentration and Mr. Hinkley is staff
producer at VPL

Emmet Lavery Jr., VP and resident
counsel for Subscription Television Inc.,
Los Angeles, named assistant to VP for
business affairs at 20th Century-Fox
Television, Hollywood.

Leonard (Buzz) Blair, TV and motion
picture producer, named director of
program activities, Hollywood, for
CBS-TV.
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Kirk Alexander, director of That Was
The Week That Was and former di-
rector of The Jack Paar Show, named
director of The Merv Griffin Show, to
be put into syndication by WBC Pro-
ductions,

Harry Fried, former story editor for
The Untouchables, named story editor
for The FBI, set for ABC-TV this fall.

John Epstein, production executive
on Universal City Studios’ Kraft Sus-
pense Theater and Arrest and Trial,
named production executive for Film-
ways’ Trials of O’Brien.

Cathey Haynes, formerly with wsoc-
AM-FM-Tv Charlotte, N. C., rejoins sta-
tions as women'’s director.

Chuck Howard, ABC Sports producer
New York, named director of program
production. He joined ABC Sports in
1960 as assistant to Roone Arledge, VP
and executive producer.

Jean Driscoll, chief music clearance
clerk, named manager of music rights
at ABC Radio, New York.

Herbert B. Leonard, producer of
Route 66, Naked City and Circus Boy,
has been signed to exclusive contract to
develop new series for CBS-TV. He
will create both hour long and half hour
series and will serve as executive pro-
ducer of new programs.

Eddie Gale, program director at
woNE Dayton, Ohio, named operations
manager.

Jeff Starr, announcer-disk jockey at
waALE Fall River, Mass., joins WNRI
Woonsocket, R. 1., in similar capacity.

NEWS

Ed Hardy, news director at wxyz De-
troit, named news director, wasc New
York.

Fred Parsons, formerly with XBIG
Avalon, Calif., and knx Los Angeles,
and Paul Harber, with wrix(Tv) New
York, have joined news staff of KrLAC-
AM-FM Los Angeles.

Lyle DeMoss, air personality at KBoN
Omaha, joins KETv(TV), that city, as
weatherman.

Val Clenard, news editor at kMPC Los
Angeles, since 1959, named acting news
director of station.

Bob Weaver and Chuck Zink, an-
nouncers at WTvJ(Tv) Miami, named
director of weather information and spe-
cial events director, respectively.

Frank Linn, with news department of
wyYTV(TV) Youngstown, Ohio, named
news director.

Frank Bingman, newscaster on KLAC
BROADCASTING, April 19, 1965



Members of Industry Advisory
Committee for the Horse Racing In-
dustry to advise FCC on matters per-
taining to broadcast of horse race
information (BROADCASTING, April
12) appointed by William S, Miller,
president of National Association of
State Racing Commissioners:

Neal J. Curry, California Horse
Racing Board; Edmund M. Hanra-
han, New York State Racing Com-
mission; William Fitzgerald, Wash-
ington State Racing Commission;
William H. May, Kentucky State Rac-
ing Commission; Dr. Porter R. Rod-
gers, Arkansas State Racing Com-
mission, Edward T. Dickinson, New
York Racing Association;

Also, Robert P. Strub, Los An-
geles Turf Club; Spencer T. Drayton,
Thoroughbred Racing Protective Bu-
reau; Wathen R. Knebelkamp,
Churchill Downs Inc.; Herve Raci-
vitch, Horsemen’s Benevolent and
Protective Association; Bryan Field,
Delaware Racing Association; Mar-
jorie L. Everett, Arlington Park

FCC horse race advisers named

Jockey Club and Washington Park
Jockey Club; and Eugene Mori, Gar-
den State Racing Association and
Hialeah Race Course Inc.

Messrs. Dickinson, Strub, Drayton
and Knebelkamp are also either offi-
cers or members of thoroughbred
racing associations.

Other committee members who
represent harness racing interests are
Stanley F. Bergstein, Harness Rac-
ing Institute; John J. Chester, Mid-
America Racing Association, and
Walter J. Michael and Bryon D.
Kuth, of U. S. Trotting Association
and Harness Tracks of America.

To be selected is representative
from National Turf Writers Asso-
ciation. FCC Commissioner Robert
E. Lee, chairman of new group, said
participation is open to other groups
and interested parties should write
him by May 7, stating relationship to
horse racing or broadcasting.

First meeting of committee is
scheduled for May 27 at FCC head-
quarters in Washington.

Los Angeles, joins news staff of KGIL
San Fernando, Calif.

Reid Collins, news correspondent for
wNEw New York, named news corre-
spondent for CBS News, that city.

Eugene Juster, director of NBC News
Film, New York, and Louis Hepp, man-
ager NBC News’ Paris bureau, named
operations manager for NBC News in
London and Paris, respectively.

Jim Martin, station manager of WDUN
Gainesville, elected president of Georgia
Associated Press Broadcasters Associa-
tion, succeeding Charles C. Smith,
president and general manager of WDEC
Americus. Lauren Nobles, news direc-
tor of woka Douglas, is new VP,

John Denis Komen, newscaster at
KOMO-Tv Seattle, named news editor
there, replacing, Herb Robinson, who
joins Seattle Times.

Don Smith, with KGMS, KCRA and
KX0a, all Sacramento, Calif.,, named
news director at KLIv San Jose, Calif.

Donald L. Picken, with ksLm Salem,
Ore., named to news staff of KOIN-Tv
Portland, Ore.

Robert Flick, United Press Interna-
tional bureau chief at Las Vegas, joins
KNXT(TV) Los Angeles, as news writer.

Allen Shaw, news director of WHB
Kansas City, Mo., joins wiNs New
York, as newscaster.

William W. Sacher Jr., program di-
rector at wkNY Kingston, N. Y., named
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assistant news director at WGHQ, that
city.

EQUIPMENT & ENGINEERING

Robert E, Anslow,
manager of business
development planning
for Raytheon Co.,
named assistant to
president of Roanwell
Corp., New York
equipment manufac-
turer.

Edwin T. Baldridge,
chief engineer of technical operations
at Alpine Cable Co., Alexandria, La.,

Mr. Anslow

joins Viking Cable Co., Hoboken, N. J.,
as technical sales representative. John
L. Leavy, with Oneonta Video Inc.,
Oneonta, N. Y., joins Viking as techni-
cal sales representative.

D. B. Ubel, sales manager in central
area for Revere-Mincom Division of
3M Co., St. Paul, named audio visual
product sales manager for division.

lvan T. Lorenzen appointed chief of
monitoring systems division of FCC’s
Field Engineering Bureau. Mr. Loren-
zen, who joined commission in 1940
and who has been assistant chief of
division since 1959, fills vacancy fol-
lowing retirement of Irving L. Weston.

Dale A. Schonmey-
er, midwest regional
sales and advertising
manager of Dage Tel-
evision Division,
Dage-Bell Corp,
Michigan City, Ind.,
promoted to national
sales manager of Dage

Mr. Schonmeyer  Television. He suc-
ceeds Carl Wenzinger Jr., earlier this
year named VP-sales for parent firm.

FANFARE

William M. C. Miller, with United
Press International's Los Angeles bu-
reau, named account executive at Asso-
ciated Cominunications, public retations
division of Coleman-Parr Inc., Los An-
geles.

Johanna Grant, with publicity de-
partment of United Artists and Colum-
bia Pictures, named eastern publicity
director for Screen Gems Inc., New
York, replacing Don Garrett, who was
promoted to promotion and exploitation
department chief in Hollywood.

Jay Albright, with Norman Malone
Associates and formerly promotion
manager at wcug, both Akron, Ohio,
rejoins WCUE in former position.

CATVY’s ONLY EXCLUSIVE AND PIONEER BROKER

Over $95,000,000 in Sales in Six Years

'DANIELS & ASSOCIATES, INC.

2930 EAST THIRD AVENUE
DENVER, COLORADO 80206
(303) 388-5888




Pouliot leads CAB

Jean Pouliot, crcM-Tv and
ckMI-Tv  Quebec City, Que,
elected president of Canadian As-
sociation of Broadcasters, suc-
ceeding Don Jamieson, cyon-aM
TV St. John's, Nfld., who held post
for past four years. Ray Peters,
cHAN-TV Vancouver, B. C., and
CHEK-Tv Victoria, B. C., elected
VP for television, and Howard
| Caine, cawo Qakville, Ont., VP
- for radio. Gordon Keeble, CTV

Television Network Ltd., Toronto;
- John Moore; cHLo St. Thomas,

Ont., and W. D. McGregor, ckco-

Tv Kitchener, Ont., have been

elected new directors.

Bob Minter, with kMBc Kansas City,
Mo., for past four years, named promo-
tion director there.

INTERNATIONAL

Derrick Cawston, David Curling,
Digby Durrant, Christopher Higham,
John Humphries and Martin O’Grady
appointed directors at J. Walter Thomp-
son Ltd., London. Mr. Cawston joined
marketing department in 1950. He has
been senior account representative for
six years. Mr. Curling joined JWT in
1948, Mr. Durrant joined JWT in 1956.
Mr. Higham joined agency as account
representative in 1958, left in 1960 to
join Border Television Ltd., Carlisle,
and returned in 1962 as head of media
department. Mr. Humphries joined JWT
in New York in 1949 and after several
overseas assignments became London ac-
count representative in 1961. Mr. O'-
Grady joined agency in 1927. Since
1953 he has been senior account rep-
resentative in London office.

Jacques Brunelle, sales director of
CKTM-TV Three Rivers, Que., named
radio-TV director of Montreal office of
Young & Rubicam Ltd., Toronto.

Charles Belsey retired from post of
of associate director of Erwin Wasey
Ltd., London, after nearly 30 years with
agency.

Dave Penn, assistant manager, named
general manager of crac Calgary, Al-
berta.

Ernie Towndrow, president of Stepb-
ens & Towndrow Ltd., station represen-
tation firm, of Toronto, named chair-
man of board of Canadian Radio Sales
Bureau. He succeeds Allan Waters,
CHUM Toronto.

Walter C. Harvey, secretary of CJAT
Trail, B. C., elected president. Joseph
P. Kobluk, general manager of cJAT
since 1960, named managing director
and secretary.

Don H. Hartford, VP and general
manager of crac Calgary, Alberta,
named general manager of cFRB Toron-
to.

Peter Romer named sales manager
of new Montreal office of crro-TV
Toronto.

Bob Aiken appointed general sales
manager of CTV Television Network
Ltd., Toronto.

ALLIED FIELDS

Jack Tayler, director of research for
Tracy-Locke Co., Dallas, named chair-
man of board of new Marketing and
Research Counselors Inc., subsidiary of
T-L offering research and marketing
counseling services with headquarters in
Dallas. Jan E. Muller, director of re-
search at Chicago office of BBDO,
named president of MRC. Other officers
of company are R. Ben Neely, VP, and
Delvin B. Dale, secretary-treasurer.
Members of board are three T-L execu-
tives: Morris Hite, president; William
J. James, executive VP, and Fred E.
Rowe, senior VP, in addition to Messrs.
Taylor and Muller.

Howard J. Schellenberg Jr. and
Philip J. Hennessey Ill, formerly with
Washington law firm of Steadman,
Leonard & Hennessey, have joined

660 MADISON AVENUE / NEW YORK. N.Y.

barry sherman associates
COMMUNICATIONS CONSULTANTS

Barry Sherman

President

/ TEmpleton 2-8500

SUITE 707 / 1447 PEACHTREE ST. N.E. / ATLANTA, CA. / 875-7253
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Robb, Porter,
Washington.

Stuart Shachtman named director of
coding operations at Audits & Surveys
New York. Mr. Schachtman rejoins
A & S after two years in family busi-
ness.

Kistler & Parkinson,

DEATHS

David E. Bright, 57,
died April 11 follow-
ing cerebral hemor-
rhage in New York.
Mr. Bright was pres-
dent and board chair-
man of H&B Ameri-
. can Corp., whose

> H&B Communica-
Mr. Bright tions Corp. division is
largest owner of community antenna
television systems in United States.
RKO General Inc. owns 23.3 % of H&B.
(H&B owns 29 systems with approxi-
mately 86,000 subscribers and potential
of 160,000 subscribers in U. S. and
Canada.) Mr. Bright was also interna-
tionally known as philanthropist, art
collector and financier. Surviving are
his wife, Dolly, son, Edward, and
daughter, Bonnie.

Andrew J. K. M. McCaffrey, 44, di-
rector of public relations for WPIX(Tv)
New York, died April 14 in Mount
Sinai hospital there after long illness.
He joined wpix in 1960 and earlier had
served in public relations capacities with
ABC, NBC and CBS, starting in 1949.

Evans Meier, 44, general manager of
kcoL Fort Collins, Colo., died April
4, of injuries sustained in automobile
accident near Fort Collins. Mr. Meier
was minority stockholder in xcor and
KvsH Valentine, Neb. He began radio
career as announcer at wJaG Norfolk,
Neb., in 1948; was named manager of
KVsH last year, and moved to KCOL in
December of last year. He is survived
by his wife, three children, brother and
sister.

Billy Friedberg, 49, New York tele-
vision writer-producer and author for
Car 54, Where Are You?, and Sergeant
Bilko, died April 7 while visiting in
Beverly Hills, Calif. Mr. Friedberg
was working on Camp Runamuck series
for NBC-TV at time of death. He is
survived by his wife, Hope.

Erick Berglund, 58, retired NBC
engineer, died April 9 in Garden City,
L. I, N. Y. Mr. Berglund joined NBC
in 1938 and was pioneer in development
of color TV. Before his retirement two
years ago, he was studio engineer for
live TV programs at NBC-TV New
York.

Jack A. Jackson, 49, general man-
ager of croy Guelph, Ont., died of
heart attack on April 2.
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FOR THE RECORD

STATION AUTHORIZATIONS, APPLICATIONS

As compiled by BROADCASTING, April
8 through April 14 and based on filings,
authorizations and other actions of the
FCC during that period.

This depariment includes data on new
stations, changes in existing stations,
ownership changes, hearing cases, rules
and standards changes, routine roundup
of other commission activity.

Abbreviations: Ann.—announced. ant.—an-
tenna. aur.—aural. CATV—community an-
tenna television. CH—critical hours. CP—
construction permit. D—day. DA—direction-
al antenna. ERP—effective radiated power.
ke—kilocycles. kw—kilowatts. I.S—local sun-
set. mc—m acycles, mod—modification, N
—night. SCA—subsidiary communications
authorxzation SH—specified hours. SSA—
special service authorization. STA—special
temporary authorization. trans.—transmitter.
UHF—ultra high frequency. unl.—unlimited
hours. VHF—very high frequency. vis.—
visual. w—watts. *—educational.

New TV stations

ACTION BY FCC

*Chapel Hill, N, C.—University of North
Carolina. Granted CP for new TV on VHF
channel 2 (54-60 mc); ERP 100 kw vis,, 15
kw aur. Ant. height above average terrain
999 feet, above ground 1044 feet. P.O, ad-
dress c¢/o Fred H. Weaver, Consolidated
Office, Chapel Hill. Estimated construction
cost $600,243; first year operating cost $350,-
251. Studio location Chapel Hill, trans loca-
tion flve miles west of olumbla N. C. Geo-
graphic coordinates 35° 53¢ 59~ north lati-
tude, 78° 20’ 527 west longitude. Type trans.
RCA’ TT-25CL, type ant. RCA TF-6AL. Legal
counsel Pierson, Ball and Dowd, Washing-
ton; consulting engineer Alan B, MacIntyre,
director of engineering WUNC-TV (ch. 4)
Chapel Hill, Principals: board of trustees.
Action April 13.

APPLICATION

Vineland, N. §—TV Broadcasters Inc. UHF
channel 64’ (770-776 mc); ERP 48 kw vis., 12
kw aur. Ant. height al Jove average terrain
368 feet, above ground 388 feet. P . address
166 Bloomfield Avenue, Newark, J, Esti-
mated construction cost $207, 826' ﬂrst year
operating cost $97,810; revenue $134,400.
Studio and trans, locations both Vineland.
Geographic coordinates 39¢ 31’ 16% north
latitude, 74¢ 5% 517 west longitude. Type
trans, RCA TTU-2A, type ant. RCA TFU-
30J. Legal counsel Krieger & Jorgensen,
Washington; consulting engineer Paul God-
ley, Upper Montelair, N. J. Principals:
Robert La Bruzzo and Angelo Di Cosmo
{each 24.5%), Michael Gargus, Peter A.
Hughes, Joseph Musso, John I. Crecco, John
L. Campo and Louis De Stefano (each 8.5%).
Applicant's stockholders have nonbroadcast
business interests in Newark and vicinity.
Ann, April 2,

New AM stations

APPLICATIONS

Rainsville, Ala~—Sand Mountain Advertis-
ing Inc. 1500 ke, 1 kw D. P.O. address Rains-
ville. Estimated construction cost $13,470;
first year operating cost $20,000; revenue
$25,000. Principals: Lawrence E. Kennamer
and Welton H. Norwood (each 49.3%), Zora
B. Kennamer and Reba Sue Norwood (0.7%).
Messrs. Kennamer and Norwood have non-
broadecast business interest in Scottsboro,
Ala., and vicinity. Ann. April 5.

Mendocino, Calif.—Mathew V. and Maria
J. Huber. 1520 ke, 1 kw, D, P.O. address Box
988, Fort Bragg, Calif. Estimated construc-
tion cost $18,000; first year operating cost
$20,000; revenue $23,000. Hubers teach in
Fort Bragg. Ann, April 8,

Gardiner, Me.—Durgin Associates Inc. 1280
ke, 5 kw, unl. P.O. address 97A Exchange
Street Portland Me, Estimated construction
cost $62,138; first year operating cost $80,-
000; revenue $84,000. Principals: Roger V.
Snow Jr., Patrina Corp., Raymond B, Durgin
(each 25%), Derek B. Payson and David P.
Snow (each 12.5%). Messrs, Snow and Dur-
Ei.n own Durgin-Snow Publishing Co., West-

rook, Me., publisher of weekly newspaper.

Mr. Durgin is station manager of WLOB
Portland, Me. Patrina Corp. is owned by
Vincent DeRoulet and is printer of reports.
Mr. DeRoulet also owns market research
firms in New York. Ann. April 7

BROADCASTING, April 19, 1965

Existing AM stations

ACTIONS BY FCC

m By memorandum opinion and order,
commission, pursuant to remand by court
ot appeals, reopened record in proceeding

]aipdplication of WMOZ Inc. (owned 99%
i' 'win H Estes) for renewal of license
Mobile, Ala., and revocation of
license of Edwin H. Estes for WPFA Pensa-
cola, Fla., and remanded case to hearing
examiner to take testimony of Jordan Ray
and Lester Foster and any further evidence
and to issue initial report and recommenda-
tion. Feb, 4, 1964 decision by commission
revoked license of WPFA and denied re-
newal of license for WMOZ. Commissioner
Cox not participating. Action April 8.

m Granted renewal of licenses for follow-
ing AM’s: PAM Pottsville, Pa.;, WLSH
Lansford, Pa., and WMBA Ambridge, Pa.
Action Aprll 8.

® By memorandum opinion and order,
commission denied application by Lloyd C.
McKenney, tr/as Iola Broadcastin%
remission or mitigation of $500 orfeiture
imposed July 29, 1964, for willful and re-

eated violations of Sec. 73.83(a) of rules

y operating KALN Iola, Kan., with direc-
tional ant. pattern without first-class opera-
tor on duty. Previous application for remis-
sion or mitigation of forfeiture was denied
by commission on Feb. 3, Action April 8.

NEW CALL LETTERS ASSIGNED
CI KASA Phoenix—Eastside Broadcasting
0.
m WYSE Inverness, Fla.—Citrus Broad-
casting Co.

New FM stations

ACTIONS BY FCC

Monticello, Ky.—Fred A. Staples. Granted
CP for new FM on 101.7 me, channel 269, 3
kw. Ant. height above average terrain 86
feet, P.O. address Box 36, Monticello. Esti-
mated construction cost $5 900; first year op-
erating cost $4,160; revenue $5,000. Mr,
itaplleg owns WFLW Monticello, Action

pril 9.
Celina. Ohio—WCSM Radio Inc. Granted
CP for new FM on 96,7 mec, channel 244, 3
kw. Ant. height above average terrain 123
feet. P.O. address 1625 Covington Avenue,
Piqua, Ohio. Estimated construction cost
$12,509; first year operating cost $12,000;
revenue $14,400, Principals: Marshall Rosene
(50%) and WPTW Radio Inc., stock voted
by C. Oscar Baker, Ap licant is licensee of
WCSM Celina. Action pril 8

APPLICATIONS

Fort Dodge, JTowa—American Broadcasting
Stations Inc. 94.5 mec, channel 233, ERP 50
kw. Ant. height above average terrain 291
feet, PO, address 540 A Street, Fort Dodge.
Estimated construction cost $87,192‘
¥ear operating cost $26,700; revenue $20,000.

rincipals: elen S. Mark and children
through trusteeship. ABS has 54% interest
in WMT-TV Cedar Rapids, Iowa, William B.
Quarton has 31% interest in WMT-TV.
XVMﬁ‘-zTV owns WEBC Duluth, Minn. Ann,

DI

Portland, Me.-—~Guy Gannett Broadcasting
services, 102.9 me, channel 275, 100 kw. Ant.
height above average terrain 1,513 feet. P.O.
address 390 Congress Street, Portland. Esti-
mated construction cost $50,730; ﬁrst year
operating cost $20,000; revenue $18,000. Prin-
cipals: Guy Gannett Publishing Co. (99%),

stock voted by Jean Gannett Arnzeén. GGBS
owns WGAN-AM-TV Portland. Ann. April 5.
St. Pawl—WMIN Inc. 102.1 me, channel 271,
100 kw. Ant. height above average
terrain 370 feet. P.O. address 611 Frontenac
Place, St. Paul. Estimated construction cost

53,623; first year o?nrating cost $12,000;
revenue $10,000. cipal Cream City
Broadcasting Co. which is owried by Gene
Posner (99.9%) and Ruth Posner (0.3%).
Cream City owns WMIL-AM-FM Milwaukee.
Ann. March 29,

Spokane, Wash—Loren F. and Terry W.
Denbrook, 105.7 mec, channel 289, 41.24 kw.
Ant. height above average terrain 38 feet.
P.O. address 4617 Nor Frace, Tacoma,
Wash. Estimated construction cost $8,000;

first year v1‘)’perat)‘.ng cost $10,000; revenue
$12,000. T Denbrook is chief engineer at
KLAY-FM Tacoma. Ann. April 2,

Existing FM stations

ACTION BY FCC

KAFE(FM) San Francisco—Granted (1)
renewal of license of KAFE and SCA, and
(2) assignment of license to McLendon-
Pacific Corp.; consideration $200,000. Re-
newal grant is conditioned that assignment
be consummated within 25 days; assignment
grant does not constitute waiver of the
rules concerning program origination or
duplication of AM programing Commis-
sioner Cox dissented with following state-
ment: “I dissent. I do not believe that we
should approve further combined owner-
ship of AM and FM stations in same com-
munity—especially where party buying FM
Station already owns substantial AM facil-
ity.” Action April 8,

CALL LETTERS ASSIGNED
B KCAB-FM Dardanelle, Ark. -— Central
Arkansas Broadcasting Inc.
8 KLOM-FM Lompoc, Calif,

Broadcastxi\%ﬂ
u KILB( Lon, Beach, Calif—John
Lamar_ Hill, Change: from KFOX-

a KFOX-FM Los Angeles—KFox Inc.
Chan ed from KVXN(FM).

CER(FM) Redding, Calif.—Charles J.

and Elma A. Ree

2 KEER(FM) Salinas, Calif. — Roy A.

Eaton
L] WALZ -FM Jacksonville, Fla—Rowland
Broadcasting Ing. Changed from WQIK-FM.
B WFIW-FM Fairfield, IlIl—Wayne Coun-
ty Broadcasting Co.
m KWNS-FM Pratt, Kan—KWNS Inc.
I KSMB(FM) Lafayette La.—Communi-
cation Broadcasting Inc.
® WHMP-FM Northampton, Mass., — Plo-
neer Valley Broadcasting Co.
m WLEN(FM) Adrian, Mich.
Broadcasting Co.
m KSNM(FM) Santa Fe, N. M—Ivan R,

Head
XT-FM Portsmouth Ohio — Zanes-

ville Publishin}i
*WKT: ) Struthers, Ohio—Board of
Educatlon Ohio City School District.
W‘BPZ-FM Lock Haven, Pa. — Lock
Haven Broadcasting Corp.
® WXRF-FM Guayama, P. R.—Guayama
Broadcasting Inc.
# KOSY-FM Texarkana,
Broadcasting Co.

Ownership changes .

Actions by FCC
KAFE San Francisco—Granted assignment
of license from Hal Cox tr/as Hal Cox Co.
to McLendon-Pacific Corp., owned by Mc-

— Lompoc

— Lenawee

Tex. — Gateway

EDWIN TORNBERG

& COMPANY,

INC.

Negotiators For The Purchase And Sale Cf
Radio And TV Stations e CATV
Appraisers ¢ Financial Advisors
New York—60 East 42nd St., New York 17, N. Y. « MU 7-4242

West Coast—1357 Jewell Ave., Pacific Grove, Calif. » FR 5-3164
Washington—711 14th St., N.W., Washington, D.C. « DI 7-8531
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ON AIR
Lic. cP’s
AM 4,021 44
M 1,283 3l
v 551 41

YHF
Commercial 5092
Noncommercial 59

Licensed (all on ain

CP’s on air (new stations)

CP’s not on air (new stations)

Total authorized stations

Applications for new stations (not in hearing)
Applications for new stations (in hearing)
Total applications for new stations

Applications for major changes (in hearing)
Total applications for major changes
Licenses deleted

CP's deleted

SUMMARY OF COMMERCIAL BROADCASTING

Compiled by BROADCASTING, April 14

AUTHORIZED TELEVISION STATIONS
Compiled by BROADCASTING, April 14

COMMERCIAL STATION BOXSCORE
Compiled by FCC, Feb. 28, 1965

Applications for major changes (not in hearing)

*Does not include seven licensed stations off air, .
* Includes three noncommercial stations operating on commercial channels.

NOT ON AIR  TOTAL APPLICATIONS
CP's for new stations
69 424
231 286
101 206

UKF 11
164 673
56 115

AM M v
3,972 1,217 558
41 83 28

72 203 85
4,085 1,503 671
184 187 76
73 49 51
257 236 127
205 51 28
31 3 7
236 54 35

1 0 0

1 2 0

Lendon Corp. whose stock is voted by
Gordon B. and Barton R. McLendon. Con-
sideration $200,000. McLendon Corp. is li-
censee of KLIF-AM-FM Dallas; LT and
KOST(FM) Houston; WYSL-AM-FM Buf-
falo; WNUS and WFMQ(FM) Chicago, and,
through a subsidiary, is licensee of KTSA
San_Antonijo. Action April 8,

KFKA Greeley, Colo.—Granted transfer
of control of licensee corporation, Mid-
Western Radlo Corp., from Harry E. Green
Jr, and Ralph H, Green, coexecutors of
estate of Harry E. Green, to Ralph H.
Green. No financial consideration, settle-
ment of estate, Action April 8.

WTAL Tallahassee, Fla.—Granted assign-
ment of license from WTAL Radio Inc.,
owned by C. W, Hogan (74.76%), G. Miller
McCuen (24,76%) and Esther F, Hogan
(0.48%), to Capitol City Broadcasting Inc.,
owned by Wallace D. Hoy, Charles Wasson
and Elias P. Shapley (each 3314%), Consid-
eration $115,000, Mr, Hoy is general man-
ager of WGVM Greenville, Miss. Mr. Was-
son owns tow boat service. Mr. Shapley
has 50% interest in lumber company. Action
April 13,

WAIA College Park, Ga--Granted assign-
ment of license from Metro Atlanta Broad-
casting Inc.,, owned by Paul and Frances
Jones, and Bernard S. Lipman (each 50%)
to John R. Dorsey (100%). Consideration
$60,000. Mr. Dorsey has 2 interest in
applicant for new FM iIn Norfolk, Va. Ae¢-
tion April 8.

KASI Ames, Towa—Granted transfer of
control of licensee corporation, KASI Iowa
Inc., from Wapello County Broadcasting Co.,

G. LaVerne Flambo, Odin S. Ramsland.
W. John Grandy, Robert A, Dettman, Harry
S. Hyett and Dale G. Cowle (each 16.67%).
All owned Wapello County Broadcasting be-
fore. No financial consideration. Action

Ag{ﬂ 8.

ALG Alamorgordo, N, M.—Granted as-
signment of license from William W.
Phelps, to Basin Broadcasting Inc., owned
by Mr. Phelps (99.88%), Ted J. Roessler and
F. L. Nohl (each 068%). No financial con-
sideration. Action April 8,

WESA Charleroi, Pa.-~—Granted assign-
ment of license from Monongahela Valley
Broadcasting Corp., owneéd by E. D. Mac-~
Coshe (229%), A. S. Sickman (18.84%),
Thomas L. Labin (14.2%), Mrs. Mabel Par-
ent (142%) and others to Laubach Radio
Properties Inc., owned by John L. Laubach
Jr, Consideration $150.000, Mr. Laubach is
attorney and has 10% interest in WHJB
Greensburg. Pa. Action April 8,

WATE-AM-TV_ Knoxville, Tenn.—Granted
assignment of license from WATE Inc,
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owned by voting trust to Paul Mountcastie,
W. H, Linebaugh and John A. Ayers (50%)
and voting trust to Cowan Redgers Jr,
Frank A, Tucker and Herbert J. Madden
(50%), to Peoples Broadcasting Corp.,
wholly owned by National Mutual Insurance
Co., Bowman Doss, president. Consideration
$6.8 million with covenant not to compete
within 100 miles of Knoxville for period of
five years. Peoples Broadcasting is licensee
of WRFD-AM-FM Columbus-Worthington,
Ohio; WGAR-AM-FM Cleveland; WNAX
Yankton, S. D., and KVTV(TV) Sioux City,
Towa, with application pending for new
UHPF-TV in Columbus. Action April 8.

APPLICATIONS

KECR(FM) El Cajon, KEBR(FM) Sacra-
mente, and KEAR San Francisco—Seek
transfer of control of licensee corporation.
Family Stations Inc., from Harold Camping,
Lloyd Lindquist and Richard Palmquist, to
Harold Camping, Scott L. Smith and Peter
Sluis. No financlal consideration. KECR is
noncommercial religlous facility with no
stock issued and all corporate power is
vested in three directors. Ann. April 7.

KARM-AM-FM Fresno, Calif.—Seeks as-
signment of license from Hattie and George
R. Harm d/b as KARM, George Harm Sta-
tion, to George R. Harm and Floyd H.
Hyde executor of estate of Hattie Harm,
deceased, (each 50%). No financial con-
sideration. Ann. April 2.

KLAN Lemoore, Calif—Seeks assignment
of license from Fred W. Volken tr/as Radio
Lemoore, to Radio Lemoore Inc., owned by
N. Vincent Parsons (50%), Fred W. Volken
(331,3%_) and Melvin J, Vierra (1625%). Con-
sideration $100,000. Mr. Volken is surviving
partner and presently has 10% interest in
KLAN and is engineering consultant in
Sierra Madre, Calif. Mr. Vierra is sales
manager and general manager of KLAN.
Mr, Parsons is radio and TV technician for
CBS Inc., Los Angeles, Ann. April 7.

KSGV(FM) West Covina, Calif—Seeks
transfer of control of licensee corporation,
San Gabriel Valley Broadcasting Ceo., from
Sherman J. McQueen (50% before, 12.5%
after), to James E. Moser (none before,
48.5% after) No financial consideration. Mr.
Moser is also seeking transfer of 500 shares
from William H. MecCarthy and if both
applications are granted holdings will be
55.8% of KSGV. Ann. April 5.

*WFSU-TV Tallikagsee, Fla.—Seeks as-
signment of license from Board of Control
of Florida and Florida Educational Tele-
vision Commission, both action for and on
behalf of Florida State University, to State
Board of Regents of Florida, acting for and

on behalf of Florida State University. No
financial consideration. Ann. April 7.

WBGR Jessup, Ga.—Seeks assignment of
license from Willlam G. Thomas tr/as Al-
tamaha Broadcasting Co.. to Wayne Broad-
casting Inc, owned by Lem J. Clark Jr.
Consideration $134,500. Mr. Clark is mem-
ber of board of directors of WLOR Thomas-
ville, Ga. Ann. April 2.

WITH-AM-FM Baltimore—Seeks assign-
ment of license from Reeves Broadcas
Conig.. owned by Hazard E, Reeves (41.37%)
J. Drayton Hastie and family (11.8%) and
others, to WITH Inc., wholly owned sub-
sidiary of Reeves Broadcasting. No financial
;onsideratlon. transfer of assets. Ann. April

WMPC Lapeer, Mich.—Seeks transfer of
conirol of licensee corporation, Liberty
Street Gospel Church of Lapeer, from trus-
tees Frank S. Hemingway, Roy C. Moore,
John Eckersley and Mary E. Hayes, to trus-
tees Frank S. Hemingway, John Eckersley,
Mary E. Hayes, Virgil Shoults, Donald V.
Sitts, Arnold L. Bracy and Donald Pettit.
No financial consideration. Ann. April 5.

WKJR Muskegon Heights, Mich.—Seeks
assignment of license from William K. and
William E. Kuiper d/b as Muskegon Heights
Broadcasting Co.,, to Muskegon Heights
Broadcasting Inc.,, owned by same individ-
uals, Ann. April 5.

WMCR Oneida, N. Y.—Seeks assignment
of license from John J. Geiger, receiver,
to Chenor Communications Inc.,, owned by
Chenange & Unadilla Telephone Corp.
which is owned by Willlam 8., Kingman
(0.54%), Otis A. Thompson (0.64%), Cyrus
M. Higley (0.64%) and others, Consideration
$73,500. Mr. Higley has 52.5% interest in
Valley Video Inc., Norwich, N, Y
owner. Ann. April 2.

WTOF Canton, Ohio—Seeks assignment of
license from Christian Broadcasting Asso-
ciation, managed by board of trustees. Ed-
win M. Mortenson, president, to Christian
Broadcasting Association Inc., Edwin M.
Mortenson (75%) and Jack M. Mortenson
(25%). Consideration, assumption of labili-
ties. Ann, April 2.

KGMG-FM Portland, Ore—Seeks assign-
ment of license from KGMG Inc., owned
by Rogan Jones (854%). International
Good Music Inc. (4%) and others, to Seattle,
Portland and Spokane Radio which is owned
by Dena Pictures Inc., owned bﬁ Danny
Kaye and Alexander Broadcasting Co,
which is owned by Lester M. Smith. Con-
sideration $105,000. Messrs. Smith and Kaye
own KJR Seattle; KXL Portland, Ore., and
KNEW Spokane, Wash. Mr. Kaye is TV
entertainer. Ann. April 7,

WCRE Cheraw, S. C.—Seeks assignment
of license from Ben Akerman tr/as Radio
Cheraw, to Dispatch Broadeastin Inc,,
owned by Mrs. Fred O, Sink (50.3%). Joe
8, Sink (20%), Fred O. Sink Jr. (19.4%)
an C. V. Sink (10.3%). Consideration
$65,000. Dispatch Broadcasting owns WGCD
Chester, S. C. Principals also own Dis-
patch Publishing Ine., Lexington, N. C.,
newspaper publisher. Mr. Fred O. Sink
Jr. has 25.5% interest in Denton Publishing
Co., Denton, N. C.. weekly newspaper pub-
lisher. Ann. April 7.

KGKL San Angelo, Tex.—Seeks assign-
ment of license from Angelo Broadcasting-
Telecasting Inc., owned by Lewis O, Seibert
(99.98%), Mrs. Lewis O. Seibert and Mrs,
Elta Mints (each 001%), to KGKL Inc.,
owned by John 8§, Neil, Frank B, Neil
(each 33.3%) and William D. Neil (334%).
Consideration $220,000. Messrs. Netl have
interest in KTRM Beaumont, Tex. Ann.
April 2,

KTXN-FM Victoria, Tex.—Seeks relin-
quishment of positive control of licensee
corporation, Cosmopolitan Enterprises of
Victoria Inc., by John J, Tibiletti (8625%
before, 34% after) and Phillip J. Tibiletti
(3315% before, 17% after), through sale of
stock to Lester A. Meis, Mark W. Hagedorn,
Christopher di Stefano, Thomas L. Martin
and Thomas S, McMurry (each 9.8% after),
Consideration $8500. Ann. April 8.

Hearing cases

INITIAL DECISION

® Hearing Examiner Jay A, Kyle issued
initial decision looking toward {1) granting
application of Christian Fundamental
Church for new class B FM on channel 273
(1205 me) with ERP 623 kw and ant.
height 382 feet in St. Louis and (2) denyin
application of Lorenzo W. Milam an
Jeremy D. Lansman for similar facilities
with ERP 29.2 kw and ant. height 423 feet,
Action April 12,

OTHER ACTIONS

® By order, on motion by Ultravision
Broadceasting Co., commission stayed hear-
ings insofar as they relate to financial
issues added by panel of commissioners in
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| PROFESSIONAL CARDS |

JANSKY & BAILEY
Consulting Engineers
2411 - 2419 M St., N.W,
Washington 37, D, C. 296-6400

JAMES C. McNARY
Consulting Engineer
National Press Bidg.

Wash, 4, D. C.
Telephone District 7-1205
Member AFOCOE

—Established 1926—

PAUL GODLEY CO.
Upper Montclair, N, J.
Pilgrim 6-3000 (
Laboratories, Great Notch, N. ).
Member AFOCE

GEORGE C. DAVIS

CONSULTING ENGINEERS
RADIO & TELEVISION
527 Mun: Bld
STerIlng“By 013 lg
Washington 4, D, C.
Member AFOCE

COMMERCIAL RADIO
EQUIPMENT CO.

Everatt L. Dillard, Gen. Mgr.
Edward F, Lorentz, Chief Engr.
PRUDENTIAL BLDG.

DI 7 Ial 9
WASHI NGTON 20005
Member A.FOOI

A. D. Ring & Associates

42 Years' Experience in Radio
Engineering
1710 H St., N, W, 298-6850
WASHINGTON 6, D. C.
Momber AFOOE

GAUTNEY & JONES

CONSULTING RADIO ENGINEERS
930 Warner Bldg. National 8-7757
Washington 4, D. C.
Member AFCOE

Lohnes & Culver

Munsey Building  District 7-8215
Washington 5, D. C.

Member AFOCE

KEAR & KENNEDY

1302 18th St., N.W. Hudson 3-5000
WASHINGTON 6, D. C.

Member AFOOE

A. EARL CULLUM, JR.

CONSULTING ENGINEERS
INWOOD POST OFFICE
DALLAS 9, TEXAS
MElrose 1-8360
Member AFOCE

GUY C. HUTCHESON

P.O. Box 808 CRestview 4-8721 |
1100 W. Abram

ARLINGTON, TEXAS

GEO. P. ADAIR ENG. CO.

CONSULTING ENGINEERS
Radio~Television
Communications-Electronics

h St., N.W.
Washington, D, C.
Federal 3-1116
Member AFOCE

WALTER F. KEAN
CONSULTING RADIO ENGINEERS
Associate
George M. Sklom

19 E. Quincy St.  Hlckory 7-240?
Riverside, l. (A Chicago suburb)

Member AFOCR

HAMMETT & EDISON
CONSULTING RADIO ENCINEERS
Box 68, International Airport
San Francisco 28, California
Diamond 2-5208
Member AFOCOE

SILLIMAN, MOFFET
& KOWALSKI

1405 G St., N.W.
Republic 7-5646
Washingten 5, D. C.
Member AFOORE

JOHN B. HEFFELFINGER
9208 Wyoming Pl Hiland 4-7010 [

KANSAS CITY 14, MISSOURI

JULES COHEN
& ASSOCIATES

9th Floor, Securities Bidg.
729 15th St., N.W., 393-4616
Washington 5, D. C,

Member AFCOE

CARL E. SMITH
CONSULTING RADIO ENGINEERS
8200 Snowville Road
Cleveland 41, Ohio
Phone: 216-526-4386
Member AFOCE

VIR N. JAMES
CONSULTING RADIO ENGINEERS
Appiications and Field Engineering

345 Colorado Blvd.—80206
Phone: (Area Code 303) 333-5562
DENVER, COLORADO
Member AFOOE

A. E. Towne Assocs., Inc.

TELEVISION and RADIO
ENGINEERING CONSULTANTS
420 Taylor St,

San Francisco 2, Calif.

PR 5-3100

PETE JOHNSON

Consulting am-fm-tv Engineers
Applications—Field Engineering
Suite 601 Kanawha Hotel Bldg.
Charleston, W.Va, Dickens 2-6281

MERL SAXON
CONSULTING RADIO ENGINEER
622 Hoskins Street
Lufkin, Texas
NEptune 4-4242 NEptune 4-9558

WILLIAM B, CARR

Consulting Engineer
AM-FM-TV
Microwave

P. 0. Box 13287

Fort Worth 18, Texas
BUtler 1-1551

RAYMOND E. ROHRER
& Associates
Consulting Radio Engineers
436 Wyatt Bldg.
Washington 5, D, C.

Phone: 347-9061
Member AFOOR

E. HAROLD MUNN, JR.
BROADCAST ENGINEERING
CONSULTANT
Box 220

Coldwater, Michigan—49036
Phone: 517—278-6733

JOHN H. MULLANEY
and ASSOCIATES

A Division of Multronics, Inc.
Multronics Buuldmﬁ
5712 Frederick Ave, Rockville, Md.
(a suburb of Washington)
Phone: 301 427-4666
Member AFOOE

OSCAR LEON CUELLAR
CONSULTII'AG ';ADITOV ENGINEER

411 Phoenix Title Bidg. 623-1121
Directional Antennas Design
Applications and Field Engineering
Tucson, Arizona 85701
Member IEEE

E. E. BENHAM
& ASSOCIATES

Consulting Engineers
6725 Sunset Bivd,, Suite 408
Hollywood, California
HO 6-3227

Service Directory

PAUL DEAN FORD
Broadcast Engineering Consulitant
. R. R. 2, Box 50
West Terre Haute, Indlana 47885

Drexel 8903

JAMES F. LAWRENCE, JR.

FM and TV Engineering Consultaat
Appllcatmns and Conmuction
Precision Freq ts.
TELETRONIX ENGR. CO.

308 Monterey Rd., S, Pasadena, Cal,
Phone 213-682-2792

COMMERCIAL RADIO
MONITORING CO.
PRECISION FREQUENCY

MEASUREMENTS
AM-FM-TV
103 S. Market St.,

Lee's Summit, Mo.
Phone Kansas City, Laclade 4-3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM-TV
445 Concord Ave.,

Cambridge 33, Mass.
Phone TRowbridge 6-2810

SPOT YOUR FIRM'S NAME HERE

To Be Seen by 100,000° Readers
—among them, the decision-mak-
ing station owners and manag-
ers, chief engineers and techni-
clans—applicants for am, fm b
and facsimile facilities. -

®ARB Continuing Readership Study

confact
BROADCASTING MAGAZINE
1735 DeSales St. N.W.
Washington, D, C. 20036
for availabitities
Phone: ME 8-1022
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proceedings on applications for new UHF-
TV's in Buffalo, N. ¥.; Cleveland, and Boston,
but ordered that hearings may proceed with
respect to remaining issues, if any, in each
case. Stay is until commission enters order
disposing of pending petitions for review of
panel's action enlarging issues. Commis-
sioners Bartley and Loevinger dissented
and voted to stay subject proceedings in
their entirety. Action April 14,

® By memorandum opinion and order in
Syracuse, N. Y., TV channel 9 proceeding,
commission (1) granted petitions by Syra-
cuse Television Inec., Onandaga Broadcast-
ing Inc., WAGE- Inc.. Syracuse Civic Tele-
vision Association Inc. and Six Nations
Television. Corp. to extent of staying Jan.
19 decision (which granted applicatlon of
W.R.G. Baker Radio and Television Corp.
for new TV on channel 9 in Syracuse and
which denied competing applications) until
it acts on pending petitions for reconsidera-
tion and for reopening of record; and (2)
granted petition by Baker to extent of
ordering that no oppositions to petitions for
reconsideration need be filed before date to
be set in further order. Commissioner Cox
not participating. Under stay imposed, in-
terim service of 'S now being provided
by Channel 9 Syracuse Inc.. representing
present eight applicants, may be continued
until commission disposition of pending
petitions. Action April 8.

® By order. commission denied petition
by Hartford County Brecadcasting Corp. for
reconsideration of Feb. 17 action which
designated for oral argument before review
board application for additional time to
construct WRYM-FM New Britain, Conn.;
dismissed as moot petition for stay of oral
argument. Action April 8.

® By memorandum opinion and order,
commission granted petition for reconsid-
eration by Hi-Desert Micrcwave Inc. and
granted without hearing its applications for

renewal of licenses of domestic public
m)lnt—to-polnt microwaves KPN78 Pine
ountain, and KPN79 Squaw Butte, Ore..

which provide three channels of microwave
transmission service to Burns-Hines TV
Inc. CATV operator at Hines Butte, and
for new microwave facilities to provide ad-
ditional channel to that city and three
channels of service to Lakeview TV Inc.,
CATV operator at Lakeview; subject to
non-duplication conditions specified in rule
making in Doc. 15233 and to further con-
dition that grant will not be effective until
completion of transfers of stock of Hi-
Desert Microwave and Burns-Hines TV (ap-
proved by common carrier bureau on
March 11) and notice thereof in _writing
has been filed with commission. Commis-
sioner Bartley dissented to imposition of
conditions. Action April 8.

® By memorandum opinion and order,
commission denied petition for rulemaking
by Jeannette B. Banoczl, licensee of KGGK
(FM) on channel 232A in Garden Grove,
Calif,, and Richard C. Simonton, permittee
of unconstructed KRCS(FM) on channel
238 in San Bernardino. to shift latter chan-
nel from San Bernardino to Garden Grove.
Proposal would result in assignment sepa-
rations even less than existing short-spac-
ings and would not result in better or fairer
distribution of facilities. Action April 8.

® Commission waived Sec. 74.702(c) of
rules and granted Rivoll Realty Co. CP’s for
three new UHF-TV translator’s on_channel
19 to serve Johnstown, Dale Borough,
Windber, and Nanty-Glo, Pa, by rebroad-
casting programs of WARD-TV presently

- Broadeasting

operating under STA on channel 56 in
Johnstown, Pa. Rivoll Realty was granted CP
to operate on channel 19 and construction
has %een completed except for change to
channel 19 ant. In granting Rivoli's appli-
cations, commission cautioned applicant
that authorizations give it no greater rights
and that in event another party obtains
CP for channel 56 in Johnstown, it will be
expected te change to operation on channel
19, Action April 8.

Routine roundup

ACTIONS BY REVIEW BOARD

m By memorandum Opinion and order in
proceeding on applications of Edina Corp.
and Tedesco Inc. for new AM in Edina
and Bloomington, Minn.. respectively, in
Doc. 14739-40, (1) denied petition by Edina
to reopen record concerning site availabllity
of proposed directional ant. system; and
(2) denied request by 'Tedesco that official
notice be taken of events which occurred
more than five months after record was
closed. Action A}F!’ﬂ 4.

@ Granted motion by WFLI Inc. (WFLI),
Lookout Mountain, Tenn., to extend time to
April 22 to file responsive pleadings to
petition by Newhouse Broadcasting Corp.
(WAPI), Birmingham, Ala. fo mod
issues in proceeding on AM applications.
Action April 4.

m In Duluth, Minn.,, TV channel 10 pro-
ceeding in Doc. 15872-4, granted motion by
Channel 10 Inc. to extend time to April 29
to file responsive pleadings to motion by
Northland Television Corp. to enlarge
issues. Action April 14.

® In proceeding on applications of United
Artists Broadcasting Inc. and Ohic_ Radio
Inc. for new TV on channel 31 in Lorain.
Ohio, in Doc. 15248, 15626, granted petition
by the Broadcast Bureau to extend time
to April 20 to file responsive pleadings to
applicants’ joint petition for approval of
agreement. Action April 13.

® In proceeding on applications of Inte-
grated Communication Systems Inc. of
Massachusetts and United Artists Broad-
casting Inc. for new TV on channel 25 in
Boston, in Doc. 15323-4, granted petition b
Broadcast Bureau to extend time to April
20 to file responsive pleadings to applicants’
joint request for approval of agreement.
Action April 12.

® By memorandum opinion and order in
proceeding on applications of Gross Broad-
casting Co. and California Western Univer-
sity of San Diego for new TV on channel
51 in San Diego, in Doc. 15824-5, granted
fetition by Gross to extent of enlargin,
ssues to determine whether grant o
California Western would be consistent with
provisions of Sec. 310(a) (4) of Communica-
tlons Act and of Sec. 73.636 of rules. Mem-
ber Nelson not participating. Action April
9

w In Lebanon, Pa.-Catonsville, Md., con-
solidated AM proceeding in Doc. 15835 et al.,
ranted motion by edar Broadcasters,

banon, to extend time to April 14 to file
replies to oi)posltions to certain petitions.
Member Nelson not participating. Action
April 9.

® In proceeding on FM applications of
John N. and Alvera M. Traxler and Sun-
shine Broadcastin% Co., Delray Beach,
WLOD Inc., and Boca Broadcasters Inc.,
Pompano Beach, Fla, in Doc. 15803-6,
granted Boca Broadeasters’ petition to ex-
tend time to April 28 to file oppositions to
petition to enlarge issues. Action April 8.
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m By memorandum opinion and order
denied petition by Abacoa _Radio Corp.
(WRAI), Rio Piedras (San Juan), Pue
Rico, to enlarge issues as to Mid-Ocean
Broadcasting Corp., San Juan, in 1proceedlng
on AM applications. Action April 8.

® In 1110 kc, Pasadena, Calif.,, area pro-
ceeding in Doc. 15751 et al., dismissed state-
ment of Goodson-Todman Broadcastin
Inc. with respect to issues 3, 4 and 5.
Applicant seeks no specific relief and state-
ment merely presents facts which should
properly be proffered at hearing. Member
Nelson not participating. Action April 8.

ACTIONS ON MOTIONS

By commission

® Commission granted request by Uni-
versity of Mississippi to extend time to
May 3 to file reply to opposition by New
Albany Broadcasting Co., applicant for
new FM on channel 278 (103.5 mc) at New
Albany, Miss., to University’s request for
rulemaking to shift FM channel 278 from
New Albany to Oxford, by making other
iharlxges in~ table of assignments. Action

pril 9.

By Hearing Examiner Basil P. Cooper

w Pursuant to agreements reached at
April 13 prehearing conference in proceed-
ing on application of Downriver Broadcast-
ing Association for new AM in Napoleon,
Ohio, in Doc. 14293, scheduled certain pro-
cedural dates and rescheduled May 4
evidentiary hearing for June 28. Action
April 13.

By Hearing Examiner Thomas H. Donahue

w In proceeding on applications of Pio-
neer States Broadcasters Inc. for renewal
of license of WBZY Torrington, Conn., and
Southington Broadeasters for new AM in
Southington, Conn., granted WBZY request
to remove from proceeding and dismiss ap-

lication: by separate order, granted South-
ngton Broadcasters request to continue
April 9 prehearing conference to April 20.
Action April 9.

By Hearing Examiner Charles J. Frederick

@ Granted motion by Havens & Martin
Inc. (WMBG), Richmond, Va., to continue
certain procedural dates and reschedule
April 27 hearing for May 11 in proceeding
on its AM application. Action April 13.

® Granted petitions by WGAY Inc.
(WQMR), Silver Spring, Md. and O. K.
Broadcasting CorF. (WEEL), Fairfax, Va.,
respectively, for leave to Intervene in pro-
ceeding on AM applications of Charlottes-
ville roadcastln‘%B Corp. (WINA)., Char-
lottesville, and XM Broadcasting Inc.,
Springfield, Va. Action April 18.

w» In proceedin%von revocation of license
of Radio Station WTIF Inc. (WTIF), Tifton,
Ga., MG Inc., for renewal of license of
WDMG Douglas, Ga., WMEN Inc., for re-
newal of license of WMEN Tallahassee, Fla.,
and B. F. J. Timm for new AM in Jackson-
ville, Fla., granted joint motion to extend
time from April 12 to April 26 to file replies
to proposed findings. Action April 7.

By Hearing Examiner Millard F. French

® Formalized by order agreements and
rulings made on record at April 13 pre-
hearing conference in proceeding on ap-
plications of James B. Childress and Den-
ton Radio Co. for new AM in Burnsville
and Denton, N. C., respectively, in Doec.
15883-4, and scheduled certain procedural
dates and rescheduled May 17 hearing for
June 8. Action April 13.

® Formalized by order certain agreements
reached at April 8 prehearing conference
in proceeding on applications of Erway
Television Corp. and Chesapeake Engineer-
ing Placement Service Inc. for new TV on
channel 72 in Baltimore in Doec. 15875-6. and
cancelled May 12 hearing and scheduled
further prehearing conference for May 27
at which time further procedural and hear-
ing dates will be agreed upon. Action
April 8.

By Hearing Examiner David I. Kraushaar

® Pursuant to agreements reached and
rulings made at Agril 7 prehearing confer-
ence, rescheduled hearing for June 29 and
scheduled certain procedural dates in pro-
ceeding on applications of Northland Tele-
vision Corp., Central Minnesota Television
Co. and annel 10 Inc¢., for new TV on
channel 10 in Duluth, Minn. Action April 7.

By Hearing Examiner Forest L. McClenning

® In proceeding on applications for 1110
ke in Pasadena, Callf., area in Doc. 15751-
15766. granted joint petition by KFOX Inc.,
Goodson-Todman Broadcasting Inc.. Bible
Institute of Los Angeles Inc., Crown City

Continued on page 105
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CLASSIFIED ADVERTISEMENTS

(Payable in advance. Checks and money orders only.) (FINAL DEADLINE—MONDAY preceding publication date.)

¢ SITUATIONS WANTED 25¢ per word—$2.00 minimum o HELP WANTED 30¢ per word—$2.00 minimum.

¢ DISPLAY ads $25.00 per inch—STATIONS FOR SALE, WANTED TO BUY STATIONS and EMPLOYMENT AGEN-
CIES advertising require display space. (26 X rate—$22.50, 52 X rate—$20.00 Display only).

¢ All other classifications, 35¢ per word—$4.00 minimum.

¢ No charge for blind box number. Send replies: c/o BROADCASTING, 1735 DeSales St.,, N.W., Washington, D. C. 20036.
ApprIcaNTs: If tapes, films or packages larger than No. 10 envelope submitted, $1.00 charge for mailing (Forward remittance separate-
ly, please) All transcriptions, photos, et¢,, sent to box numbers are sent at owner’s risk. BROADCASTING expressly repudiates any liabili-

ty or responsibility for their custody or return.

RADIO

Announcers—(Cont’d)

Announcers—{(Cont’d)

Help Wanted—Management

Ohiéo daytimer needs experienced station
manager or man with background to accept
full responsibility of manager. Box C-159,
BROADCASTING.

Experienced general manager, Midwest
medium-small market, successful da er,
good salary, percentage of profits, no bad
habits, must fullfill community obligations,
send full particulars and photo. Box D-43,
BROADCASTING.

General manager for AM station in one of
America’s top flight major markets, Com-
gstitive background essential. If you are

oroughly seasoned in sales & administra-
tion and still retain a fresh approach fo
creative programing, you may be the gen-
eral manager of an outstanding prope

that still has some trail bla ahead.
Group cperation offerinﬁ excellent pay &
incentive as reward for hard work, expen-
ence & innovation. Box D-199, BROAD-
CASTING.

Sales

Expanding major market chain. Seeking
aggressive sales manager and two salesmen
with management ability. Excellent earnings.
Send complete resume. Confidential. Box C-
380, BROADCASTING.

Salesman for WVCA-FM, Gloucester, Mass.
Draw. Box D-25, BROADCASTLIG.

Ohio AM-FM wants experienced salesman
rea for management, organization ex-
panding, send complete detalls, secure Bosi-
tion, good salary and percentage. Box D-44,
BROADCASTING.

Detroit . . . "Select Situation” for rman who
loves te sell. Capable of or managing now.
Multiple group. Box D-182, BROADCAST-

Sales manager: Well accepted Rocky Moun-
tain area good music station has active ac-
count list for you and supervisory duties.
Will net in excess $700 Experiences, refer-
ences. Box D-227, BROADCASTING.

One of Connecticut’s leading stations has an
opening for a commercial/sales manager.
ust be energetic, with full working knowl-
edge of all sales_aspects. Send complete in-
formation. Box D-240, BROADCAS G.

Experienced salesman wanted by well
established station in growing market, Sal-
ary plus commission and fringe benefits.
Send resume t{o General Manager, WNNJ-
AM-FM, Newton, N. J.

WRTA, Altoona, Penna. has immediate
opening for experienced salesman Estab-
lished account list, with excellent market
acceptance. 12 National & State news & edi-
torial awards. Adult format of music, talk
and news, Contact Rod Wolf.

A 5-fignre second income! If you're a top-
flight professional, you can_earn a consid-
erable income—in your off hours. You'll
help screen qualified applicants in your area
Idaﬂ represen seven of the nation's most

tinguished broadcasters—who have per-
sonally developed the most BSophisticated
training program ever offered to beginners.
If qualified, write or wire: John Cameron
Swayze, % Career Academy, School of
Famous Broadcasters, Executive Offices, 827
N, Jefferson St., Milwaukee, Wis. 53202.
Phone: (414) 276-4250.

Announcers

Experienced, mature-voiced: tight board;
for rich southern New England market: new
good-musgic station. Send tape. photo, re-
sume. Box C-350, BROADCAS G.

Play-by-play sports editor who can do
staff shift on adult programed Virginia
station. Box D-17, BROADCASTING.

Announcer with mature voice, first phone,
good music Ohio daytimer, reference, no
drifter or bad habits, opportunity for right
man. Box D-45, BROADCASTING.

Radio announcers, announcers-salesmen,
chief engineers, comb¢o men. Good jobs on
good stations at good pay for competent
personnel. Send tape, resume, when avail-
able, pay expected. Reply confldence.
South Carolina broadcasters are good dpeople
to work for; South Carolina is a I%? place
to live. Box D-55, BROADCASTING.

Top Negro dj—Major Eastern rnarket. Pro-
gressive R&B b sound operation—tight
roduction—experienced, proven audience
uilder—top salary for top man. Rush tape,
;l)llét();to, resume. Box D-103, BROADCAST-

Pennsylvania station has immediate open-
ing for experienced announcer with stron,
news background and able to do a goo
evening dj show. 5 day work week. Give
salary expected, references and send tape in
first correspondence. Box D-122, BROAD-
CASTING.

Sports announcer with play-bﬂ-play ex-
perience for Eastern station. 40 hour week,
Good working conditions and starting pay
for a good experienced man. Send tape and
previous experience record. Box D-123,
BROADCASTING.

Texas. 1st class engineer with announcing
duties Box D-185, BROADCASTING.

Announcer with pleasant, authoritative de-
livery for middle-music Texas station. Box
D-200, BROADCASTING.

Announcer-copywriter who ecan turn out
stralght as well as Eroductlon copy. Mid-
western station with middle to modern
music. Good opportunity. Send tape, copy,
phote and references nlonﬁ with salary re-
quirements. Box D-205, BROADCASTING.

Morning announcer with ability to sell to
sponsors—emphasis on both—who wants to
{gm a fast growi.ng organization and work

West Virginia, Contact immediately. Box
D-210, BROADCASTING.

If you can handle middle-of-the-road pro-
graming, tight production, in a traffic time
slot, we'd e to know you better. Good
pay generous fringe beneflis and Pulse says
we're top rated Medium-size Midwest mar-
ket. Send us your history and audition tape.
Box D-218, BROADCASTING.,

Opporiunity married staff announcer. Tape.
Resume. KFRO, Longview, Texas.

Southwest delightful climate, excellent
working conditions, advancement, opportu-
nity, await top 40 announcer-salesman with
3rd. Want and need young man who wants
to advance and will work for it and recetve
the benefits. Rush tape, photo, resume and
when available. Will consider all applicants.
Radio KXXI, Almogorde, New Mexico.

Experienced third class broadcast endorse-
ment announcer wanted for new radio op-
eration located In_heart of upstate New
York resort area. Sal open. Phone Mr.
Robinson at WELV Radio, Ellenville, New
York at 814-647-5678. No collect calls, please.

Suburban Detroit—-éxperienced, good an-
nouncer—strong on roduction—play by
play helptul. Carve out a future with a fast
§row1ng chain—in large important markets.
oin a winning team. Send iape & resume to
WERB, Garden City, Michigan.

Experienced announcer. Mature voice for
adult, good music station. Good a.rz)
Beneflts. Send background, tape and pho
to WFDF, Flint, Michigan.

Two experienced men—wanted for small

chain. One C&W-pop morning man; one
pop-top 40 evening man. Better than aver-
age salary. Ol?ortu.nlty for advancement.
Send tape and expectant salary, Hudson
Millar, WKUL, Cullmaxn, Alabama. No Negro
population—growing community.

Immediately. Mature, first class license
holder who likes radio—two tower_direc-
tional. Write detalls flrst letter. WPKO,
Waverly, Ohio.

Wanted: SWmfer for hjghl¥ rated top 40
slot in Central Wisconsin's largest market.
Send tape, photo, resume to Duke Wright,
WRIG AM/FM, Wassan, Wisconsin.

Immediate openin for experienced an-
nouncer, WVOS, Liberty,

Swinging station needs two swinging jocks.
Tapes, resume, WWOW, Conneaut, Ohlo.

2 men wanted—announcer-salesman. Pref-
erence with first phone—and announcer-en=
gineer with first 8phcme. Contact James Ver-
non—area code 608-528-6617, Corbin, Xy.

Immediately. South Florida kilowatt day-
timer. First phone combo. No rockers. Em-
phasis announcing-production with mature
sound. Start 115 for 48 hours. Send tage. pie
if possible and when available to: 1017 S. E.
2 Court, Fort Lauderdale, Fla,

Deejays! Manuscripts! Ad libbing, person-
ality, comedy, etcetra. Taped coaching.
Beginners accepted. Fisher, 678 Medford
Avenue, Patchogue, New York 11772.

Make no mistake, the demand is for an-

nouncers who can motivate their audience. ’

“Interpretive Announcing,” the nationally
recognized volce training system, available
in lecture series on tape. 314.95 complete
with commercial script. Broadcast Careers
Institute, 975 N. 35 Street, Milwaukee,
‘Wisconsin 53208.

A 5-figure second income! If you're a top-
flight professional, you can earn a consid-
erable income—in your off hours. You'll
help screen qualified applicants in your area
by representing seven of the nation’s most
distinguished broadcasters—who have per-
sonally developed the most sophisticated
training program ever offered to beginners.
If qualified write or wire: John Cameron
Swayze, % Career Academy, School of
Famous Broadcasters, Executive Offices, 827
N. Jefferson St., Milwaukee, Wisconsin 53202.
Phone (414) 276-4250.

Technical

Chief engineer for new full time AM in
major Ohio market. erience necessary
in construction and directional pattern.
Permanent. Box D-§9, BROADCASTING.

East-central State offers excellent oppor-

tunity for engineer with complete or
artial college education, radio-telephone
Erst-cla.ss license, maintenance experience

and desires to move ahead. Salary open,

Box D-151, BROADCASTING.

Chief engineer-announcer. Midwest. Up to
$125. Resume, tape, photo to Box D-166,
BROADCASTING.

hief engineer. Must be expert in .
Wanted chiet engin o .

the handling of complex directio 8y
and RF
trol of & FM transmitters and automatie.
logging also required. This is one of the top
jobs in the industry and will be filled by one
of the top men in the industry. Reply to
Box D-mf, BROADCASTING.
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Technical—(Cont’d)

Production—Programing, Others

Management—(Cont’d)

Chief engineer announcer. Metro Southwest.
Experience. Opgortunity with e%xmding
station. Box D-184, BROADCASTIN!

We're looking for a chief who can and will
keep us sounding good without needing a
ronsulting engineer every few days to do it.
1t %ou're interested in good pay, a chance
to be pretty much on your own, on a top
rated station in a nice to live in medium
sized Midwest market, give us your story
and a couple of personal and professional
references. Box D-219, BROADCASTING.

Have immediate opening for chief engineer-

announcer with emphasis on engineering

and maintenance. Contact Bill Elliott, Pro-
am Director, KATE Radio, Albert Lea,
innesota.

Chief engineer for 5 kw statlon going full-
time. Prefer audio and operational back-
round. A&a 28-35. Applimc/o Donald E.

owles, WDEA Radlo, sworth, Maine.

Chief engineer for new daytime radio opera-
tion in heart of upstate New York resort
area. Limited announcing, maintenance s
rimary. Phone Mr. Robinson, at ELV
dio, Ellenville, New York at 914-647-5678.
No collect calls please.

Chief engineer for 5 kw. AM-FM station
Pekin, Illinois. Phone 346-2134.

NEWS

Newsman for WVCA-FM, Gloucester, Mass.
Box D-26, BROADCASTING.

Newsman . . , prerequisites: deep resonant
voice . . . but with ability te use it in
fast, interpretive delivery; complete imag-
inative rewrite of local, national and inter-
national . . , dig for local news . . , and
local tle-in to all news . . . this is a hard,
fast-moving news factory and we want only
the best workers . . . tape and resume with
first letter. Major market, South. Box D-126,
BROADCASTING.

Need top morning man for adult music sta-

tion in Midwest. NBC affiliate, Some TV
ssible. Bush air check to Box D-152,
ROADCASTING.

Professional newsman needed by June first.
Adult station in one of nation’s top ten
cities, No top forty newsmen need apply.
Want good writer, good volce and good ref-
erences—will be checked thoroughly. If you
are afrald of a telephone, forget this ad.
Experienced only need apply. Send tape,
icture and complete resume to Box D-164,
ROADCASTING.,

Negro newsman needed now. Pays well plus
fringe benefits. Must have voice and back-
a}ounq for writing and gathering news.
ell integrated staff in good community.
Excellent opportunity for aspiring Individ-
ual. Write Box D-177, BROADCASTING.

News director. Immediate opening small
mid-Atlantic city. Self-starter needed to
gather, write local news, plus some an-
nouncing. $980 plus insurance, medical/hos-
italization. More if prove worth it. Play-
y-play sports desirable though not essen-
tial. Send tape, full biog, references_which
stand exhaustive check. Box D-213, BROAD-
CASTING.

Wanted: Professional news man with experi-
ence in local news gathering, to join four
man news department. Dale Low, KWIX,
Moberly, Missouri.

Production—Programing, QOthers

Program director: Rocky Mountain area,
adult music, community orientated station.
Worker to take charge announcing staff,
musie production, news. Salary commensurs-
ate with experience. References. Box D-228,
BROADCASTING.

Bonafilde farm-program director. Agricul-
tural college graduate of farm background
required. Must be self starter salesman, run
own show, board, tape equipment, have
knowledge of adult music including better
country and western. Car required. $100.00
start plus commissions. A real opportunity
in a Northeast farm market area of one
hundred thirty million plus farm income,
Send resume Box D-233, BROADCASTING.

Continued

Fast growing 5 kw statlon expanding staff.
Looking for a top fiight production man-
ager-copywriter and a farm director . . .
both should have first phone to earn maxi-
mum salary. Top salary if you measure up.
Contact Ken ipps, General Manager,
KGMO, Radlo, Cape Glrardeau, Missourl,

Top production and program man neéeded
by 5,000 watt regional good music station
in Northern Michigan's four season vaca-
tionland. Modern downtown facilities in
cosmopolitan atmosphere. Contact WCCW,
Traverse City, Michigan.

Experienced copywriter—versatile, strong
on punch, quick on sales angles. Good
salary, with benefits. Leading, adult station.
Send bac ound, photo, and sample copy
to WFDF, Flint, Michigan.

Production—Virginia’s leading top 40 op-
eration wants an experienced production
man well versed in format promotions and
capable of turning out above average work
for an above average salary. Don’t tele-
phone, but _send non-returnable tape and
resume to Roger Clark, Program director,
WGH, Norfolk, Virginia.

WJAT, Swainshoro, Ga.
opening for combination traffic manager and

has immediate

cog writer. Good pay for qualified person.
Call John J. Bailes area Code 912-237-2011
of 237-8548.

Like to live In Florida? Near Cape Kennedy?
We need a sharp production man, a com-
ggtent program director and enthusiastic
st phone announcers. We're a Skw, full
time station, on the move. Write in detall,
send tape first inquiry, or call. WRKT, Rt
1, Box 1219, Cocoa Florida. 305-632-7600.
Half-time graduate assistantship available
September, supervising news programing,
and student performance, on 6-day uni-
versity station Can work for M.A. or Ph.D.
School of Journalism, University of Iowa,
Iowa City
Program director: Rocky Mountain area,
adult music, community orientated station.
Worker to take charge announcing staff,
music production, news. Salary commensur-
ate with experience. References. Box D-228,
BROADCASTING.

Account Exec,

Sales promotion manager, and program di-
rector with successful small market station
would like to work in a larger market as
manager, salesmanager or program director.
1st phone. Box D-201, BROADCASTING.

Assistant editor on metropolitan daily de-
sires managerial position on smaller AM
with opportunity to become part-owner.
Former station manager, esman, an-
nouncer. Married, 30. Box D-212, BROAD-
CASTING.

Experienced station manager-sports direc-
tor-salesman. Prefer medium-sized market,
West. Ten ears manhagement—nineteen
years radio all phases. Top sports play-bly-
lay. Pro, college, high school. Have family.

ant security, Willing worker—no drifter.
Box D-214, BROADCASTING.

Manager, sales manager: Mature 39 year old
family man, civic leader currently success-
fully managing radio station in 2 station
market for five profit making years. Former
college prof, complete experience radio and
TV director of sales, programing, news, pro-
motions. Minimum $250 per week. Box D-
229, BROADCASTING.

I've reached a geak of knowledge and
efficiency after 18 years experience. Both
AM and FM management, If you aren’t
satisfied with your present operational or
sales picture, or expanding; if work, know-
how, integrity and IOfIaIty appeals to you,
let's talk. Moderate climate preferred. Box
D-230, BROADCASTING.

Successful general manager looking for last
move. 15 years of know how in producing
sales, ideas, pl\x/‘ﬁ ramting l(.fsults‘t P{efger
Southwest or west, medium _to large
market. Box D-236, BROADCASTING.

Mr. Station owner. Looking for a responsi-
ble businessman to manage your property?
I have 18 years in radio, 12 as manager of
stations billing $120,000-$300,000. I build pro-
raming, staff, audience, sales, goodwill
'ommuhity-active: Rotary President, etc.
Substantiate my claims by checking all past
employers. Glad to hear from any station.
Phone 518-399-7191 or write Box D-241,
BROADCASTING.

Sales

Golden opportunity for hard working radio
salesman with experience. Regional station
top Midwest market. Give full resume in
first letter. All replies strictly confidential.
Apply Box D-193, BROADCASTING.

Situations Wanted—Management

Asst. manager or manager position wanted,
Currently  productlon manager, formerly
Program Director. Presently in top 25. Ex-
change 10 years experience for opportunity
to merge present talent with sales and man-
agement. College graduate, married. Con-
sﬁser all offers. Box D-113, BROADCAST-

Absentee owners: currently employed sales
manager ready for management, single sta-
tion market, preferably Midwest. Strong
local sales. lifx rienced all phases, working
first phone. Will make you money. Box D-
187, BROADCASTING.

Available Iimmediately. General manager
for medium or small Midwest market with
option to purchase. 10 years experience. Fin-
est references from present c?ast associates.
Box D-188, BROADCASTING.

Aggressive, hard-working man-wife team.
20 years combined experience: man in all
phases management, administration, strong
promotion and sales. Wife In copywriting,
good commerclal air volce. Available at
once. Prefer small-to-medium Midwest mar-

ket with possibility to buy. Box D-189,
BROADCASTING
Energetic, creative broadcaster., Fifteen

years sales, news, prorgaming, production
experience. Seeking managership small-
medium market station., $600 monthly min-
imum. Box D-191, BROADCASTING.

General manager available. 18 years in
major and secondary markets 40. Highly
successful background in local, re€1onal and
national sales. Strong on organization, mer-
chandising, programing and promotion.
Same organization for past 11 years as GM,
character and abilitfv references from bank-
ers, accountants, clergymen, civic leaders
and business men. Base with over-ride and
possibiilty of acquiring stoek, Family man
will relocate. Box D-136, BROADCASTING.

Veteran broadcaster, New England area,
seeking sales management position, Seven
ears present sales position. Background
neludes AM production to TV traffic.
Mature. References. Box C-261, BROAD-
CASTING.

Frustrated small market manager not al-
lowed to manage. Going broke on the pay.
Want medium market sales, five figure in-
come ssibility for producer. Box D-112,
BROADCASTING.

Fifteen years sales experience, six in broad-
casting, successful record as sales promo-
tion manager. If you have a good sales force
who need ldeas, promotions and direction
or if you need to rebuild, either way, I can
do a successful job for you. Box D-202,
BROADCASTING.

Sales manager metro market excellent rec-
ord all phases. Desire to merge ability and
experience with management and/or sales
management. Call evenings 513-561-6132.

Announcers

Announcer-newscaster, personable, tight
production, not a fioater or prima donna.
Box D-18, BROADCASTING.

DJ-announcer, newscaster — experienced —
bright sound—tight board—will relocate.
Box D-84, BROADCASTING.

Telephone shows are popular. Conversation
my Speciality. Have talked for award-win-
ner. Would like to talk for you. Proof?
Reasonable price. Staffer also. Box D-92,
BROADCASTING.

DJ, announcer, beginner, trained, tight
board, available now. Box D-101, BROAD-
CASTING.

Young man, 22, single, 1 yr. experience in
news and board for Midwest station.
Third class license. Would prefer New York
area, but willing to travel. Good reference.
Box D-146, BROADCASTING,
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Situations Wanted

Situations Wanted—Technical

TELEVISION

Announcers—(Cont’d)

Experience and ability, a format jock with
a live sound. Have worked tog sixty market
and want to go higher, Draft exempt. Box
D-118, BROADCASTING.

One man—four skills. Production, copy, dj,
news. Box D-130, BROADCASTING.

DJ, experienced, tight board, solid news,
good commercials. Box D-143, BROAD-
CASTING.

iIst phone, 9 years experience all phases
contemporary radio. Now program director-

di, radio roup. Married, responsible,
proven ratings. Desire df-groduction,
medium-large market. Box D-154, BROAD-
CASTING.

Announcer, 8 years experience. Knows good
country and western and ﬁoP music. Prefers
all country station. 3rd phone. Dependable.
Box D-165, BROADCASTING.

Engineer—Tech. school trained with small
station experience. Desires permanent step
to medium or large radio/TV operation. Box
D-204, BROADCASTING.

First phone available immediately. Mature.
Ex;erienced in all technical phases, Box D-
215,

BROADCASTING.

Chief engineer, 45, experienced proofs, di-
rectionals, all-power AM. Now employed.
Versatile and dependable. Min $125. Prefer
West or Southeast. Phone 213-483-4563 after
6 pm. Box D-235, BROADCASTING.

Experienced engineer. Presently with con-
sulting engineer. Constructed 10 kw-da, re-
cording company studios, AM-FM-stereo-
directionals. Rock announcer seven years.
East desired. $130 week, Jerry Bowers,
Arlington Towers, W-648. Wasington Blvd.,
Arlington, Va,

Experienced chief engineer—dj. $50. Phone
daily, except Wednesday, 9:30-11 am only:
302-OL 2-9314.

Beginner, trained by top professionals in
area, board experience. Want small station
experience. Box D-167, BROADCASTING.

First class, married, presently employed,
excellent references. Prefer Southeast. Box
D-174, BROADCASTING.

Summer job wanted in radiec or TV. Ex-
prience, half year announcing and onel%/ear
in all phases of TV. Prefer Western S.
Box D-197, BROADCASTING.

Announcer/engineer, 1st FCC—several years
ex]aerience—no teen—W. Pa. or Fla. desired.
IA}}G considered. Box D-198, BROADCAST-

Fun-filled, happy top 40 personality. Well
xperienced, 24, married. Box D-211,
BROADCASTING,

1 can help you, can you help me? Aggres-
sive young pd with first phone and 4 years
announcing experience in medium and
major markets. Looking to relocate with
expanding and aggressive medium market.
Box D-217, BROADCASTING.

DJ-personality, married, 28, 6 years experi-
ence, pd. CoileGge graduate. Box D-220,
BROADCASTING.

Top 40 jock now In large market desires
medium market pd post. Will consider jock
osition in major market. South or West.
ersonal interview. Box D-221, BROAD-
CASTING.

Announcer-program director: Mature, ex-
perienced, available soon for stable FM or
adult-minded AM. Third with endorsement.
Minimum $125 weekly. Box D-224, BROAD-
CASTING.

Top ten market—East coaster—drive time
announcer—seeks West coast opportunity.
Box D-232, BROADCASTING.

Young, aggressive man, 24, who can either
swing or sway wants position with some tie
to program directing. Box D-239, BROAD-
CASTING.

Midwest — announcing—copy—(sales)—ag-
gressive—salary open. Married—personal in-
terview. Box D-242, BROADCASTING.

Announcer, 25, reliable, 3rd ticket. South-
west or Midwest. Two Years experience $30-
‘90, Write Roger Pietraslk, 3910 S. 20th Place,
Milwaukee, isconsin.

First phone, 3 years experience. Must have
evening shift. Available immediately. Bill
Melton, 5610 Lewis, Dallas, Texas, TA 4-8720.

DJ, 3rd, endorsement, broadcastinf school,
‘bright, mature sound, prefer Michigan, but
will travel. 616-963-2920.

Experienced top-40 dj. A production nut.
Phone 616-963-2364.

Available now, one year school, third
phone “top 40" two years experience, single,
military complete. Bob Fuller, 6556 Forbes,
Van Nuys, Calif. 213-782-7766.

Announcer, bright bold sound, prefer tfop
40. 4 years college, 2 years experience. Call:
Bill, CO 3-2360, Room 17, Abilene, Kansas.

News

Professional newsman — now employed in
major market. Outstanding writer, aggres-
sive digger. polished delivery. Box C-353,
BROADCASTING.

Made a mistake! Should be sports-news
director medium market, doing play-by-play
making less than this rocker news opera-
tion pays. 10 years good music. Family,
eager to settle down and do an gutstanding
job. Box D-173, BROADCASTING.

Award winning newscaster, news director.
Fifteen gears, radio-TV-newspaper experi-
ence. §$150 weekly. Box D-192, BROAD-
CASTING.

Young aggressive newsman with profession-
al experience seeks summer employment
with progressive, news minded station.
Available May through August. Box D-194,
BROADCASTING,

Experienced as news director and newsman.
Currentl{s major market; seeks security.
Box D-223, BROADCASTING.

Seasoned, radio newsman, presently news-
paper reporter—formerly staff assistant to
U. S. Senator wants career with a station
interested in news. Contact Bill Fisher, 445
{Iu;q 35, Oklahoma City, Oklahoma; JA 4-

Production—Programing, Others

Creativity plus administrative ability. Col-
lege grad, 5 years radio/tv; two years ex-
perience Los Angeles/San Diego markets
top-rated station. Good ideas, continuity
and production. Prefer adult personality
station in Seo. California._Personal and
credit references excellent, Employed, Tape
and resume. Box C-348, BROADCASTING.

Award Winning public affairs director.
Write and produce prestige {:rogra.ms. Six
years experience in news. College graduate.
Administrative ability. Excellent record and
references. Box D-114, BROADCASTING.

Attention, Florida broadcasters . . . mature,
experienced announcer salesman available
now . . . have 3rd class with broadcast en-
dorsement, Box D-195, BROADCASTING.

Five years experience as program director.
Musie, news, sports, weather, coordinated
into a well paced program with adult ap-
peal. Programing directed to involving the
station, as much as possible, in the life of
%heG community. Box D-203, BROADCAST-
NG.

An entertainer, not an announcer, looking
for competitive medium-large market. Cur-
rently television P.D. with great record in

personality radio. Lookinézfor P.D. position
?I}té: challenge. Box D-222, BROADCAST-

Farm director—news director. Mature. Ra-~
dio and TV background. Available immedi-
ately. Box D-225, BROADCASTING.

Help Wanted—Sales

Experienced sales manager television. CBS
station in medium sized Eastern market.
Immediate opening. References. Excellent
opportunity with well established successful
station. Reply Box D-243, BROADCASTING.

Excellent TV sales opportunity—active ac-
count list, must have TV or radio sales
exrerience. Midwest applicants preferred.
Salary and commission. For growing Roches-
ter, Minn, Call or write sales manager, Gid
Klein, KROC TV, Rochester, Minn.

Announcers

Experienced, stable TV announcer for
medium Southwest market. Handle regular
shift. Send letter and picture. Box D-90,
BROADCASTING.

Technical

Growing Southwestern and Western Group
of Radio-TV_ stations seeks director of
Engineering. Engineering degree preferred.
Salary open. Send references and experi-
ence., Box D-10, BROADCASTING.

Experienced transmitter technician, Perm-
anent position, first phone license required.
Midwest area. Box D-120, BROADCAST-

Major Eastern network TV station requires
number of temporary vacation relief tech-
nicians with potential for permanent jobs.
1st class phone required. Reply Box D-179,
BROADCASTING.

Chief engineer with aggressive new UHF
station in major Midwest market. Must be
long on UHF experience and capable in
administration of personnel. Excellent op-
Portun_ity for future. Send complete details
hcluding experience and salary. Box D-208,
BROADCASTING.

Two engineers—first class tickets, TV ex-
perience, preferably with GE equipment.
Good salary and benefits. Jack Burge, Chief
Engineer, BK-TV, Lubbock, Texas.

Video-switcher/VTR experience. Mainly op-
erations. Requires 1st class, Permanent
position in well equipped maximum power
VHF, Submit resume to KULR-TV, Box
2512, Billings, Montana.

Transmitter man for central Florida educa-
tional UHF. Transmitter experience neces-
sary, UHF desirable. Chief engineer, WMFE-
?’1‘{)} 1.%3"8 West Oak Ridge Road, Orlando,

Top pay to a top man—we need a good
ualified engineer. We want a man looking
or a home and is willing to work it. In
return, will offer many fringe benefits and
top area pag:. Reply with complete resume
to George Hilller, WVEC-TV, Norfolk, Va.

News

Experienced on-air news reporter for TV
station In major Southern market. Send
picture, state experience and qualifications.
Box D-33, BROADCASTING,

Newsman/photographer — Wanted — Angry
young man to search down news, shoot it,
edit it, and present it on the air. Journalistic
background and knowledge of photography
a must. Send picture and all details grst
letter. We’'ll arrange an

interview. Box
D-175, BROADCASTING.

Experienced newsman, journalism grad,
who can gather, write, voice news. Immedi-
ate opening. Submit resume, tape, person
to Program director, KULR-TV, Box 2512,
Billings, Montana.

Opening for newsman to gather, write and
present on-camera. Work in State capitol
newsroom. Send resume, picture, audiotape,
Kine if available, to Bos Johnson, WSAZ
AM TV, Huntington, W. Va.

BROADCASTING, April 19, 1965
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Production—Programing, Others

Production—Programing, Others

Large Eastern TV station is seeking top-

flight television Meteoroligist. Send photo-

gaph, resume and videotape or film. Box
-119, BROADCASTING.

Designer, scenic, Imaginative, creative,
thoroughly experienced in color TV pro-
duction. Needed in large midwest market.

Renderings, shop drawings a must. Salary
open. Position available near future. Box
D-169, BROADCASTING.

TV host—Producer for weekly film docu-
mentary series. Ideas, contact work, pro-
ducing & hosting finished product required.
Male or female with good working knowl-
edge of film production and top air pres-
entation. VHF in major Eastern market.
Send resume, credits, ’})hoto and salary re-
quirement to Box D-170, BROADCAS ING.

opportunity for man interested in
g:l‘gslilseigxg (Parx)-eer. In'ymedlate dutieg include
cameraman-setting-lighting, Must be avail-
able for personal interview. Send complete
resume t0 Production manager, WSJV, Box
28, South Bend, Indiana.

Situations Wanted—Sales

Tv Account Exec., 3 station Midwest metro
market, seeking challenge and greater po-
tential. Similar position with radio or
station in top 3g rtnzrkets. tTgp buléln s;é:g
man same market for pas years.
radio-TV experience, glardworking family

man, age 31, always hun for more sales.
Filling to amble for right sales opportu-
nity. Box 183, BROADCASTING.

Available immediately — Mature man, 20
years experience in AM & TV, Including
sales, sales management & station manage-
ment. Also operate regional rep, office. Past
member of NAB Board. Extensive contacts,
top references also interested in replles
from industries associated with Broadcast-
ing. Mr. Ken Carter, Alcazar Hotel, Phone

on 7-8400, Cathedral & Reed Sts., Balti-
more 1, Maryland.

Announcers

Presently in radlo, 1st phone. Seek entrance
into television in Southwestern or Midwest,
immediately. Box D-171, BROADCASTING.

Permanent position desired in combination
of television and radio. 1 year television and
2 year radio background. First phone. Box
D-190, BROADCASTING.

Willing to learn! First phone, radio experi-
ence. John Bowles. 502-447-2779,

Technical

First class engineer desires interesting posi-
tion. Practical electronic exAperience. Avail-
able two weeks notice. M. A, Gwynn, Den-
mark, Mississippi.

Continued

FOR SALE

Equipment—(Cont’d)

Understand women? I've got passion, talent,
TV experience, degree, personalit?r Plus.
good references, now, I need direction! Up
only, please. Box D-237, BROADCASTING.

Married man deslre; position in production.

Clemens Kuhlig, 2811 W. 27th Ave., Denver,
Colorado.

WANTED TO BUY

Equipment

Wanted: One TK-40, or TK-41 RCA orthicon
color camera in good condition, preferably
modified. Will consider others. Contact
Director of Engineering, WDSM-TV, Duluth,
Minnesota.

FOR SALE—Equipment

Television radio transmitters, meonitors.
tubes, microwave, cameras, audio. Electro-
find, 440 Columbus Ave. N.Y.C.

Co-axial cable. Heliax, Styrofiex, Spiroline,
ete. Also rigid and RG types in stock. New
material at surplus prices, Write for price
list, S-W_EIL cal Cable Company, Willow
& 24th Street, Oakland, Calif. Phone 415-
832-3527.

New and reconditioned aural remote pickup
equipment and Fire and Police receivers—
World Wide Company, Box 43, Weatherford,
Texas. Phone 817-594-5172.

RCA type 5-DX, 5,000 watt broadcast trans-
mitter. Opera condition. Spare tubes.
Come and get it. $2,000 KPEG, 6019 S. Crest-
line, Spokane, Washington, KE 5-3688.

Used Magnecord and Presto (800) recorders.
Presto long play reproducers (PB-17F) and
Disc recorders (8N-28N). New Magnecord
748-8, 748-88 recorders and Tape-Athon
long play repeater models at special prices.
Get our listing. U.S. Becording Co., 1347
S. Capitol St., NW. Washington, D, C.
20003, one 202-543-2705.

Equipment updating leaves us with an ex-
cess of spare parts for the RCA TTU-1B
UHF transmitter. Both new and used ?arts
which include cavity parts, mica capacitors,
resistors, relays, ormers, etc. Will sell
either 4gzoup or as a package. New valued
at $1,400.00, ask $950.00. Used valued at
$1,200.00, ask $600.00. Will sell both  Froups
as a package for $1,500.00 fob uncie,
Indiana, Also have some other used equip-
ment items on hand. Itemized list upon
re uest. Pat Finnegan, WLBC-TV, Muncie,
ana.

NEWS

Radio hews director secks larger market or
return to TV, College, married, dedicated
electronic journalist, good airman. Present
salary 150. Box D-168, BROADCASTING.

White House correspondent with sirong re-
porting, writing, broadcasting background
wants television airwork. Employed. Box
D-186, BROADCASTING.

Aggressive news director seeks opportunity.
Skilled reporter . . . alert on-camera . . .
hard hitting documentaries_. . . heads-up
Write Box D-209, BROAD-

Production—Programing, Others

Let's . . . get together. Experienced radio-
TV cop iter loo for a new boss.
Box D-136, BROAD TING.

Towers—Four 225’ SS, Blaw Knox, base in-
sulated. Complete with lighting. Steel gal-
vanized. Tower Service, Inc., N76W13911
mas Lane, Menomonee Falls, Wis. FL 3-

Ampex 351, 354's, 601's, Telefunken U-47,
Electrovoice 666 mikes. George Chapekis,
393 Emerson, Denver, Colorado.

105 foot Windcharger tower type 150. Good
condition Collins 42E antenna tuner for
power up to 1 kw. Available in September.
WBAT, Box 1189, Marion, Indiana.

RCA TG-25 special effect generator new
$225.00. RCA TM-5 MI-2135 master monitors
%sgdB 536 Pardee Street, Hazleton, Penna.

FM transmitters: ITA 7,500 watt, FM-7500-B,
$6,500.00. GE 3,000 watt, BT-3-B, 53.250.00.
GE 10,000 watt, BT-4-B, $5,750.00. Box 221,
Lebanon, Tennessee.

MISCELLANEDOUS

30,000 Professional Comedy Lines! Topical
laugh service featuring deejay comment
introductions. Free catalog. Orben Comedy
Books, Atlantic Beach, N. Y.

Need help? 2,000 Super dooper, hooper
scooper, one liners exclusive in your mar-

ket. Free sample. Lyn Publications, 2221.
Steiner St., San Francisco
Add 30% to your billing . . . with weekly

ldeas from the Bralnstorm. Each issue con-
tains 13 saleable ideas. $2.00 per week. Ex-
clusive. Tie up 8¥°ur market now. Write
Brainstorm Box 875, Lubbock, Texas.

“DEEJAY MANUAL"—A collection of dj
comedg lines, bits, breaks, adlibs, thoughts,
.. . $5.00, Write for free “Broadcast Comedy"
Catalog Show-Biz Comedy Service, 1735 E.
26th St., Brooklyn, N.Y. 11229

INSTRUCTIONS

FCC first phone license preparation by cor-
respondence or in resident classes. , ad-
vanced electronics training available. Gran-
tham Schools are located in Hollywood,
Seattle, Kansas City and W n. For
free 52-page brochure write Dept. 5-K,
Grantham Schools, 1505 N. Western Ave,,
Hollywood, Calif. $0027.

Be prepared. First class FCC license in
six weeks Top quality theory and labora-
tory training. El Radlo License School
t()}te o?éli.;nta. 1139 sSpring St., N.W., Atlanta,

The nationally known 6§ weeks Elkinsg train-
ing for an FCC First Class License. Out-

standmﬁaﬂxeog and llborawl;y instructions.
Elkins Radio License School of New Orleans,
333 Saint Charles, New Orleans, Loulsiana.

FCC first phone license in six weeks,
Guaranteed instruction in theory and
laboratory methods by master teachers.
G.I proved. Request free brochure.
Elkins dio License School, 2803 Inwood
Road, Dallas, Texas.

Elkins Radio License School of Chlcsg:—-—
Six weeks guality instruction in labora
methods and theory leading to the F
First Class License. 14 Jackson 8t.,
Chicago 4, Illinois.

New and used towers for sale. Also tower
erection and maintenance. Southern States
Tank & Tower Co. Phone 1321, Central
City, Kentucky.

The complete source of used broadcast
equipment. Broadcast Equipment & Supply
Co., Box 3141, Bristol, Tennessee.

Complete equipment for Class "A” FM

broadcast station, including sterec and

background music, Four years old. Reason

for selling: Mo new location/increased
ower. Write for . Terms on package.
ox D-178, BROADCASTING.

Reporter-photographer-writer-editor-news-
caster sceking tion with challenge,
promise. 12 years news, radlo, newspaper
experience. Columbia journalism degree,
Yideo tage available. Box D-160, BROAD-
CASTING.

Caterpillar, diesel generating set used ap-
proximately 3,000 hours. Output 220 volts, 3
hase, 60 cyc'le, 40 kilowatts. For outdoor
nstallation with 8 hour fuel tank. Excellent
emergency power source. Write Box D-208,
for detalls.

Announcing programing, console c:feration
Twelve weeks Intensive, practi train-

. Finest, most modern equipment avail-
able. G.1. approved. Elking School of
groadcasting. 2603 Inwood Road, Dallas 35,
'eXas.

Minneapolis now has Elkins' famous six
week course in First Class FCC License
preparation through proven theory and lab
methods Elkins Radio License ool, 4119
East Lake Street, Minneapolis, Minn.

Since 1946, Original course for FCC first
phone operator license in six weeks. Over
420 hours imstruction and over 200 hours
guided discussion at school. Reservations
required. Enrolling now for classes

June 16, August 18 & October 20. For infor-
mation, references and reservation, write
William B. O dio Cperational Engi-
neerin% School, 1150 West Ve Ave., Bur-
bank, California.
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INSTRUCTIONS—(Cont’d)

Help Wanted

Sales—(Cont'd)

FCC First Class Radio Telephone License in
(5) weeks — guaranteed — complete tuition
$295.00—Rooms $10.00 per week—Classes be-
in April 20-May 25-June 29 Aug. 3 & Sept.
. Call or write Radio Engineering Institute,
1336 Main Street in beautiful warm Sara-
sota, Florida.

Announcing, pregraming, first phone, all
phases _electronics. Thorough, intensive
practical training. Methods and resuilts
proved many times. Free placement serv-
ice. Allied Technical Schools, 207 Madi-
son, Memphis, Tennessee.

Train now in N.Y.C. for FCC first phone
license. Proven methods, proven results.
day and evening classes. Placement assist-
ance. Announcer Training Studios, 25 W.
43rd, N. Y. OX 5-9245.

America’s pioneer. 1st in announcing since
1934. National Academy of_ Broadcasting
814 H St. NW, Washington 1, D. C.

Door opened to careers in Broadcasting.
Broadcasting Institute, Box 6071, New Or-
leans.

Seven famous broadcasteérs teach you the
secrets of their success! John Cameren
Swayze, Fran Allison, Earl Gillespie, West-
brook Van Voorhis, Ulmer Turner, Howard
Miller & Robert St. John have combined
to teach you—in-depth—the techniques that
led to their success. Free full color 32-page
brochure and special recorded message ex-
lain training facilitles & curriculum of
goth classroom and home study programs.
Write for your copy today! Career Acad-
emy, School of ¥Famous Broadcasters, 825
North Jefferson Street, Milwaukee, Wiscon-
sin 53202,

RADIO—Help Wanted

Management

Radio Station
Assistant Manager
Sales Manager
Wanted: experienced men who get
their kicks out of selling. We have
openings in two of our important mar-
kets for men who have experience in
radio or allied advertising sales. Must
have proven record. Pay from $9,000 to
$12,000 with bonus over-ride for man
with proper record and background.
You will become associated with a
chain of radio stations operating in
the Southeast and Mid-South. Oppor-

tunity for station managership for
the right man. Give complete details.
Box D-138, BROADCASTING
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Sales
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TV SPOT SALES

If you haven't sold “‘spot” read ne furtherl
The men we need are probably over thirty—
with about five years of TV (possibly radio}
spot sales behind them. They are presently
working for a TV station, station represen-
tative or network, but are interested in a
growth opportunity with a major station
representative. Starting salary commensurate
with experience. Additional compensation
based on performance, plus profit sharing,
Will be located in New York office. In
applying clearly state your experience in
s?’of Sales. Our employees know about this
ad,

All replies held in strictest confidence,
Box D-233, BROADCASTING
0008800000000 000000000000
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Sales—(Cont'd)

WANTED

Experienced local television

or radio salesman . . . for
leading television station in
major up-state New York
market.

Salary plus commission with
complete benefit plan. Age
no factor. All replies confi-
dential. Send resume and sal-

ary requirements to:
Box D-59, BROADCASTING

ONE OF THE BROADCAST INDUSTRY'S
FASTEST GROWING REPRESENTATIVE
ORGANIZATION IS EXPANDING ITS
OPERATION TO BETTER SERVE ITS
STATIONS.

To do so BTS will open 14 additional
offices throughout the country.

For the first time in the history of
the Broadcasting industry, a fran-
chise offer is being made in this
most important facet of the business.

Qualified Franchisees will have an
immediate assured income following
o modest investment, and the cher
ished opportunity to be in business
for themselves.

Applicants must be responsible mem-
bers of their communities and
Broadcast professionals heavy in
sales background. Only 14 men in
the nation will qualify. One in each
of the following markets:

BOSTON HOUSTON  DETROIT
SEATTLE OMAHA ST. LOUIS
DENVER ATLANTA  MEMPHIS
MINNEAPOLIS DALLAS KANSAS CITY

PITTSBURGH RICHMOND

PLEASE WRITE TC:

Mr. Gustave Nathan, Vice Pres.
BROADCAST TIME SALES

509 Madison Ave.

New York City, N. Y.

You Can’t Top A
CLASSIFIED AD

' Broadeasting

—

Broadcast Sales Specialist

Opportunity of a lifetime to join the sales
force of a leading broadcast equipment
manufacturer. Live in Cleveland, Ohio and
l call on broadcasters in Ohio-Michigan area.
Must be willing to travel. Will sell techni-
cal equipment primarily to AM, FM & TV
stations in exclusive territory. Must be sales
minded—self starter and have a good knowl-
edge of broadcast equipment, B.S.EE or
equivalent and minimum 3 years in field of
radio broadcasting requited. Excellent safary
+ commission, company paid benefits. An
Equal Opportunity Employer who is a profite
able, growth minded company. Send resume
to:

Box D-231, BROADCASTING

|

Technical

/

TRANSMITTER
MAINTENANCE
TECHNICIANS

The Voice of America, United States Infor-
mation Agency, needs candidates for opera-
tion and maintenance of high powered

itters and ¢ recelving systems
located in North Carolina, Florida, Cali-
formia, Ohio and overseas. The jobs require
a MINIMUM of FIVE YEARS of progressivaly
responsible transmitter (250 WATTS OR

MORE) opnratinﬁy and maintenance experi-

ence, Also qualifying: experience at com-
mercial point-to-point communication trans-
mitter stations or as a2  transmitter
development and/or test engineer.

Salary depends on applicant’s experience
and ability. Present rate range is $7,363, to
$10,982 per year. Promotional opportunity.

Applications and resumes should be sent to
Mr. Robert A. Kane, Chief, VOA Personnel
Office, Room 718-A, Box PD-8, U.S, In-
formation Agency, 1776 Pennsylvania Ave.,
N.W., Washington, D, C, 2054";.

AN EQUAL OPPORTUNITY EMPLOYER

Announcers

0000000000000000000000000
QUALITY TALENT APPLY NOW

Major New England 50 kw facility, ap-
pealing to adult audience, §s auditioning
experienced staff performers capable of
handling talk programs, staff commercial
;] s, all ph News and good
middle of the road musie programs. This
is a prestige facility with TV affiliation.
Excellent earnings available to the right
men., That's correct . . . there's more
than one opening. Send 1
pheto and audio tape.

Box D-180, BROADCASTING
90000800000000000088000000
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Announcers—(Cont'd)

Help Wanted

EMPLOYMENT SERVICE

FINE ARTS FM STATION
in top Canadian market

Requires announcer. Must have thor
ough knowledge of classical music,
its composers, performers and pro-
nunciations; be of presentable ap-
pearance to meet personalities in the
arts and sciences.
Good delivery of news and commercifnl
messages as well as ability to ad lib
own program material essential.
Excellent salary.
Send tape and resume of experience
to:
Mr. Sjef Franken
Production Manager
CHUM-FM
1331 Yonge Street
Toronto 7, Ontario

Situations Wanted—Announcers

TV NEWSMAN
KOVR
Stockton, California

Immediate opening for man with radie
ot television experience. Must be capa-
ble of gathering, writing, and voicing

news. Permanent position, excellent
benefits. Apply in person or submit
resume to:

PERSONNEL DEPARTMENT
McCLATCHY BROADCASTING COMPANY
21st and @ Streets
Sacramanto, California

Technical

Television/Field Broadcast
Engineers
1st phone, transmitter and video

operation, installation and mainte-
experience. Considerable trav-

ATTENTION STATION MANAGERS . ..

Available immediately: DJs, Newsmen, Pro-
duction men, Announcers. People with
show hip and imagination able to take
over any task under any lhtjon format.
Some first tickets, some third with endorse-
ment. Well trained, experienced, profes-
sional broadcasters, .
Southern California School of Radio
3911 Pacific Highway

San Diego 10, Calif.

el involved. Openings in East and
South. Send resume to: Mr. D. K.
Thorne, RCA Service Company,
Cherry Hill, Camden 8, New Jersey.

An Equal Opportunity Employer

E

Phone 303 - 534-0688
A0 1 O

1O 1 0 T 1 N B T
Mr. STATION MANAGER

If you need a qualified, reference
checked employee, we have several
hundred in our files. Our applicants are
in all parts of the U. S.

Call or Write:

C.B.l. Placements
641 Equitable Bldg. Denver, Colorado 80202
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OO0
BY BROADCASTERS—FOR BROADCASTERS
The AMPS Agency

Now specializing in radio and TV personnel,
Serving all the radiic & TV stations in Cali-|
fornia, Oregon, Washington, Nevada, Ari-o
zona, Utah tdahe, Hawaii and Alaska. We
need everyone from Mgmt. down to recep-
tfonist. Send Enquiry, resume, tapes where
applicabie to:
The AMPS Agency
“All Media Placement Service”
130 S. Robertson Blvd.
Beverly Hills, California 90211
Telephone OL 7-4881
Serving the West from California

O

hBY BROADCASTERS—FOR BROADCASTERS
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FOR SALE—Equipment

Production—Programing, Others
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PUBLIC AFFAIRS WRITER-RESEARCHER
Experienced Radio and Television writer
desires challenging position in public
affairs area. Excellent background and
references. Please state details of posi-
tion and compensation.

Box D-153, BROADCASTING

i FRFTREvEme )

;1 EPEEFNIDAEA T EE R N d ARSI R

PROGRAMING

One of America’s best known, most suc-
cessful program men will soon be available
to the major market station or group need-
ing top ratings, high quality staff and
progressive, aggressive Program leadership,
This man ‘'takes charge” and delivers RE-
SULTS. Best track
record. All replies confidential.

Box D-234, BROADCASTING

references. Excelient

TELEVISION—Help Wanted

Sales

experienced 4
television technical and/or production tech-
niques.
man 1o join a growing organization. Salary

INDEPENDENT TV PRODUCTION
COMPANY IN
Middle Atlantic Region seeks aggressive
salesman with knowledge of
Outstanding oppertunity for young

ate with e. Send com-

plete resume, photo, Confidential.

Box D-176, BROADCASTING

[ OO —— Y
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TELEVISION FREQUENCY
STANDARD

Calibrates to WWYV per FCC Rules [73.690-d)
. . Built and Calibrated to YOUR Frequen-
cies . . . Solid State Throughout . . . Pro=
vision Available for AM, FM, Color Burst
Makes Required Frequency Measure-

ments 100 cycles All Channels . . . No
oven, Multivibrators, Counters or Critical
Tuned Circuits Compact—Everything

(Except WWV receiver and Audio Oscillator)
in 5V4-Inch Rack Space . . _ Built-In Modu-~
lation Monitor Calibration Facility , ,
‘S:traightforward Operation , , . Competitive
ost.

Available on Lease or Purchase {(Cash or
Deferred Payments).

One Chief Engineer (name on request)
writes: We have often been in a quan-
dry whether indicated drift was in the
transmitter or monitor. Since we have
the Standard, all those worries are non-
existent. . . .

| would not be without it.

NORTHWEST MONITORING
SERVICE
P. O. Box 1042
Pendleton, Ore. 97801

MISCELLANEOUS

P
Ey
H

WANTED
Need loan of $8,000. Security . . .
One clear radio station, full timer,
first mortgage. Will repay in 16
months . . . $10,000 for the $8,000.
Need is immediate for expansion.
Reply to:
Box D-216, BROADCASTING
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] diate openings nationwide for quali-
fied, dependable announcers; disc jockeys;
newsmen; engineers; salesmen; copywriters;
and traffic girls. Also, Program Director,
Sales Manager, and General Manager posi
tions in key markets. Here is your oppor-
tunity to move up to a better, higher
paying job in radio or TV, Write for appli-
cation.

NATIONWIDE BROADCAST SERVICES
925 Federal Blvd. Oenver 4, Celorado
Phene area code 303-292-0996.

Station Inquiries For Personnel Invited.

5§27 Madison Avenue, New York, N.Y. 10022

B

BROADCAST PERSONNEL AGENCY
Sherleo Barish, DIrsetor

WANTED TO BUY—Stations

RADIO STATION

anywhere within 750 mile radius of N.Y.C.
daytimer or full-timer
reply in detail in confidence.

Box D-181, BROADCASTING

WANTED
FLORIDA FM

Send details and price, in confi-
dence, to principal. .

Box D-226, BROADCASTING
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WANTED TO BUY

Stations (Cont’d)

IF YOU CARE TO WHOM

YOU SELL ...

I’'M YOUR MAN!
Successful young manager with cash
and financing desires owner-operator
opportunity.

Box D-134, BROADASTING

FOR SALE-—Stations

SEVERAL FLORIDA STATIONS

ranging in price from 45 to 125M
TOM CARR

P. O. Box 66 — Atlanta, Ga.
237-5383

FOR SALE
1,000 watter in Southern Ohio market
asking $70,000.00. Will consider in:
vestment money no less than $25,000
to clear. Mortgage brokers welcome.

Box D-172, BROADCASTING

GROUP OF THREE
Radio stations for sale. Net $60,-
000. Indebtedness, $185,000, 15
year payout. Real estate value
$70,000, will lease.
Box D-207, BROADCASTING

CALIFORNIA DAYTIMER
Low cost operation ideal for owner-
operator. Asking price of $65,000 is
about one and one-half times 1964
ross. $19,000 down and 10 years on
alance.

Box D-161, BROADCASTING

MAJOR MARKET AM & FM
Daytime AM and Class B FM licensed to
and serving million plus market, Ideal for
agiressive owner/manager or operating team.
Asking $175,000 total price plus long-term
real estate lease-purchase option. Very low
down payment and long-term payout to
acceptable buyer.

Box D-162, BROADCASTING

J
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CALIFORNIA. $85,000 with $20,-
000 down.

Charles Cowling & Associates
P. O. Box 1496 Hollywood 28, Calif.
Phone HO 2-1133

Tizn Rue Medin Brokers Ine.
€654 MADISON AVENUE

NEW YORK. N. ¥,

HA 1.0818 TE 2.9362

Continued from page 98

Broadcasting Co. and Pasadena Community
Station Inc,, to extent of accepting amend-
ments to nighttime directional proposals,
but denied requests by KFOX Inc., Bible
Institute and Pasadena to amend daytime
directional ant. proposals. Action April 12.

By Hearing Examiner Sol Schildhause

N On own motion, cancelled April 15 date
for exchange of written material on certain
issues in proceeding on applications of
United Artists Broadcasting Inc. and Ohio
Radio Inc. for new TV on channel 31 in
Lorain, Ohio. Action April 7.

m On own motion, rescheduled April 13
hearing for May 13 in proceeding on appli-
cations of Robert J. Martin and Talton
Broadeasting Co. for new FM in Selma,
Ala. Action April 7.

By Hearing Examiner Herbert Sharfman

m Scheduled prehearing conference for
April 22 in remand proceeding on applica-
tion of WMOZ Inc. for renewal of license of
WMOZ Mobile. Ala.. and revocation of li-
cense of Edwin H, Estes for WPFA Pensa-
cola, Fla. Action April 12,

m On unopposed oral request of Tri-Cities
Broadcasting Co. and Dawson County
Broadcasting Corp., rescheduled April 12
hearing for May 12 in proceeding on appli-
c“latk_slus8 for new AM in Cozad, Neb. Action

pril 8,

By Hearing Examiner Elizabeth C. Smith

m In proceeding of applications of Cleve-
land Telecasting Corp. and Superior Broad-
casting Corp. for new TV on channel 65 in
Cleveland in Doc. 15249-50, granted Cleve-
land Telecasting request to extent of dis-
missing. but with prejudice, its applica-
tion, and retained in hearing status Super-
ior's application. Action April 13.

m In proceeding on applications of Smiles
of Virginia Inc. and Petersburg Broadcast-
ing_Inc. for new FM in Petersburg, Va.,
in Doc. 15877-8, granted Petersburg Broad-
casting motion to continue April 15 pre-
hearing conference to May 25. and May 19
hearing to date to be fixed at prehearing
conference. Action April 9.

By office of opinions and review

W Dismissed as moot getitlon by Hartford
County Broadeasting Corp. for additional
time to reply to Broadcast Bureau's re-
sponse to Hartford County's petition for re-
consideration of Feb. 17 action which de-
signated for oral argument before review
board application for additional time to
construct WRYM-FM New Britain, Conn.
Petition for reconsideration was denied by
commission on April 8 Action April 13.

N Granted petition by Broadcast Bureau
to extend time to file responsive pleadin
and reply pleading to April 23 and Apri

FOR SALE—Stations

Continued

To buy or sell Radio and/or TV prop.
erties contact:

PATT McDONALD CO.

P. 0. BOX 9266 - GL 3-8080
AUSTIN, TEXAS 78756

Gulf Single profitable 75M cash
M.W. Regional fulitime 1,500M  cash
N.Y. metro daytime 100M 299
M.W. metro TV 3,500M cash
S.E. TOP 50 daytime 255M  25M

buying and selling, check with

CHAPMAN COMPANY inc
2045 PEACHTREE RD., ATLANTA. GA. 30309

STATIONS FOR SALE

1. MIDWEST. Major market. $175,000.
Terms to qualified buyer.

2. :JALIFORNIA. Fulltime. $300,000. 29%
lown

JACK L. STOLL & ASSOCIATES
6381 Hollywood Blvd.
Los Angeles 28, California
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30, respectively, in proceeding on applica-
tion of Radio Americana Inc. for new AM
in Baltimore. Action April 13.

m Granted petition by Noble Broadcasting
Corp. to extend time to May 7 to file replies
to exceptions in proceeding on application
for renewal of license of WILD Boston.
Action April &.

B Granted joint motion by Syracuse Tele-
vision Inc., Onondaga Broadcasting Inc.,
WAGE Ing.. Syracuse Civic Television As-
sociation Ine, Six Nations Television Corp.
and George P. Hollingbery, to extend time
to April 16 to file joint replies to pleadings
of W.R.G. Baker Radio and Television Corp.
and Broadcast Bureau, in Syracuse. N, Y,
TV channel 9 proceeding. Action April 7.

BROADCAST ACTIONS

by Broadcast Bureau
Actions of April 13

WRGB(TV) Schenectady, N. Y.—Granted
mod, of license to reduce aur. ERP to 11

w.

WWTV(TV) Cadillac, Mich.—Granted mod.
of license to reduce aur. ERP to 51.3 kw,
and change type aur, trans.

KVIP Redding, Calif.—Waived Sec. 73.30
(a) of rules, and granted mod. of license
to extent of permitting relocation of main
studio beyond corporate limits of Redding,
and to change remote control point.

WLBW-TV Miami, Fla.—Granted CP to
install alternate main vis. final amplifier.

KYTV(TV) Springfield, Mo.—Granted CP
to install auxiliary trans. at old main trans.
and ant. location.

WTRC-FM Elkhart, Ind.—Granted CP to
increase ERP to 145 kw, and ant. height
to 570 feet, install new ant. and make en-
gineering changes; specify type ant.

WKNT-FM Kent, Ohio—Granted CP to
install news trans., increase ERP to 190
kw, and make engineering changes.

WKPT-FM_Kingsport, Tenn.—Granted CP
to increase ERP to 45 kw. and change type
trans.

WRMN-FM Elgin, IIl.—Granted CP to
increase ERP to 3 kw, decrease ant. height
to 115 feet, and install new ant.; conditions.

WFLN-FM Philadelphia—Granted CP to
install exciter unit and stereo generator
to trans.

WDHA-FM Dover, N, J.—Granted CP to
change auxiliary trans. location, and install
new trans. and new ant.; remote control
permitted.

Actions of April 12

KRGN-FM Las Vegas—Remote control
permitted; condition.

KLIR Denver — Granted CP to make
changes in ant, system; conditions.

*WUOT(FM) Knoxville, Tenn.— Granted
CP to change type trans.

WDOD-FM Chattanooga—Granted CP to
increase ERP to 19 kw, and change type
trans.

WQXR-FM New York—Granted CP to
change ant.-trans. location, install new
trans. and new ant. decrease ERP to 2.35
kw, increase ant. height to 1,220 feet, and
make endglneermg changes; remote control
permitted.

KLIR-FM Denver—Granted CP to in-
crease ant. height to 210 feet, make changes
in ant. system, install new ant. and make
engineering changes; condition.

K09GX Steambeoat Springs, Colo.—Granted
CP to change frequency to channel 9 of
VHF-TV translator,

K70DJ Romeo, LaJara, Manassa, Antonito
and Alamosa, Colo.—Granted CP to change
lfrequency to channel 70 of UHF-TV trans-
ator.

KS0BT, K82BB Seiling, Taloga and Viel,
Okla.—Granted CP’s to replace expired per-
mits for new UHF-TV translators.

WVSC-FM Somerset, Pa—Granted mod.
of CP to change studio and ant.-trans. loca-
tion, change type ant, and type trans, in-
crease ant. height to 270 feet, and make
engineering changes; condition.

WCOM-FM Urbana, Ohio—Granted mod.
of CP to change ant.-trans. location, change
type trans. and type ant., install new ant,
and make engineering changes; remote con-
trol permitted. -

WOLA(FM) San Juan, P. R.—Granted
mod. of CP to make changes in ant. system,
and increase ant. height to minus 4 feet,

WBZY Torrington, Conn.—Granted re-
guest to cancel license of AM; call letters
deleted.

Actions of April 9

WOBS Jacksonville, Fla—Granted change
in remote control authority.

WSPD Toledo, Ohio—Remote control per-
mitted for alternate main trans.

KO08CJ Red Cliff and Camp Hale, Colo.—
Granted CP for new VHF TV translator
on channel B, to rebroadcast programs of
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KOA-TV (ch. 4), Denver.

KEYL Long Prairie, Minn. — Granted
change in remote control authority.

*WSUW((FM) Whitewater, Wis.—Granted
license for noncommercial educational FM
and mod. of license to change name to
Wisconsin State University-Whitewater.

WNSM Valparaiso-Niceville, Fla.—Granted
CP to increase d e power on 1340 ke
from 250 w to 1 . continued nighttime
operation with 250 w; install new trans.;
change studio location to trans. site; re-
mote control deleted; conditions.

KJCF Festus, Mo.—Granted CP to increase
daKtlme power on 1400 ke from 250 w to
1 kw, continued nighttime operation with
250 w, and install new trans.; conditions.

KMBC-TV Kansas City, Mo. — Granted
mod.
474 kw.

KWHG(FM) Lincoln, Neb.—Granted mod.
of CP to move studio and ant.-trans. lo-
cation, increase ant. height to 125 feet,
change type trans.; remote control per-

mitted,

WRIM Pahokee, Fla.—Dismissed for fail-
ure to prosecute application for renewal
of license; call letters deleted.

m Granted renewal of licenses of follow-
ing main and co-pending auxiliaries: KANO
Anocka, Minn.; A Delta, Colo.; KFJM
Grand_ Forks, N. D.; WJIL Jacksonville.
Ill.; KHAK Cedar Rapids, Iowa; KQRS-FM
Golden Valley, Minn,; D East Grand
Forks. Minn.; KRCC(FM) Colorade Springs;
KVOR Colorado Springs; WJIV(FI\&) and
SCA Cherry Valley Township, N. ¥.; WNXT
Portsmouth. Ohio; WSLM Salem, Ind.

Actions of April 8
WTUG Tuscaloosa, Ala.—Granted CP to
increase power on 790 ke, D, from 500 w
to 1 kw. and Install new trans.; conditions.
WAFS Amsterdam, N, Y.—Granted CP to
change from directional ant. daytime (DA-
D) to non-directional ant. (non-DA), con-
:lilraxed operation on 1570 ke, 1 kw, D; con-
on,

of license to reduce aur. ERP to

Actions of April 7

KWRT Boonville, Mo,—Gra

fOl]'ﬂA:ll;V{_- . ranted license

. KV9BE Olympia and Puyallup,
IW::h.—Granted licenses for UHF-TVy;ang-
ators.

KOTA-TV Rapid City, §. D.—Granted ex-
tension of completion date to July 1.

m Granted licenses for following VHF-TV
translators: K04DS, Midnight Sun Broad-
casters Inc., Upper Kenal River area, Alas-
ka; KOOFT, Hawk's Nest Translator, Carring-
ton, Sykeston, Lemert and Bowden Church
rural area. N. D.. KO09AN, Vslier Com-
Q&nEit Kcolgl‘lﬁ_:bv g}z;liler, Mont.; condition;

. . elan
Statian. ‘%V%sh. Station TV, Chelan

B Grantfed licenses covering changes £
following VHF-TV translators: KO'il'I).l . fnngf
gﬁ{xesd'gle lcs:/[mbt' ngggA‘C,:reek. Vandalia and

, Mont.; . San Miguel
Assogatic;ndlnc‘. Nucla, Colo. guel Fower

m Granted licenses covering changes for
following UHF-TV translators: K74A0, Mil-
Iard county. Fillmore, Meadow and Kanosh,
Utah; K74BL, Central Montana TV Associa-
tion, Lewistown, Mont.; K80AN, Millard
ICJ?algty' Fillmore, Meadow and Kanosh,

Action of April 6

WQIK-FM Jacksonville, Fla.—Remot -
trol permitted. mote con

Rulemakings

PETITIONS FOR RULEMAKING FILED

% KMOP Tucson, Ariz.—Pima Broadcast-
ing Inc. Requests institution of rulemaking
proceedings to allocate FM channel 281
to Tucson. Recelved March 23.

® WAEW Crossville, Tenn.—WAEW Inec.
Requests institution of rulemaking proceed-
ings to ke following changes in FM
table of §Bannel assignments: Plan I—Cross-
ville; ad %51.6.: Athens, Tenn,: delete 257A,
add 252A Or Plan II—Crossville: add 257A,
Athens: delete 257A, add 237A. Sweetwater,
Tenn.: delete 237A, add 252A. Received
March 25.

® Columbus, Ohio—Christian Voice of
Central Ohic Inc. Requests amendment of
rules to assign channel 280A to New Albany,
Ohio. Received March 25,

B WABR Winter Park., Fla.—Contempor-
ary Broadcasting Inc. Requests institution
of rulemaking proceedings to make follow-
ing changes in FM table of assignments:
Winter_ Park: add 290 to already present
276A; Leesburg, Fla.: delete 293, add 294.
Received April 1.

® Los Angeles —NAM Communications
Committee. Filed petition for field test of
sharing b{ land mobile services of TV
channels 14 and 15 in Los Angeles area.
Received April 2,
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COMMUNITY ANTENNA FRANCHISE ACTIVITIES

The following are activities in com-
munity antenna television reported to
BroapcasTiNG through April 12. Re-
ports include applications for permission
to install and operate CATV’s and for
expansion of existing CATV'’s into new
areas as well as grants for CATV fran-
chises and sales of existing installations.
Reports appear in alphabetical order by
states. » Indicates a franchise has been
granted.

Pacifica, Calif.—Three firms have applied
for a franchise. They are Pacifica Cable
Television, Pacifica Cable Co. and Cali-
fornia Cable Communications Corp.

mRed Bluff, Calif.—Finer Living of Red
Bluff Inc. has been awarded a franchise.
Charges are $19.95 for installation and $5
monthly. Other companies which had ap-
plied for the franchise were Oroville Com-
munications Co, Oroville, Calif.; David Me-
Kay, Santa Cruz, Calif.; Red Bluff Cable
Service, a subsidiary of Televents Inc., and
Standard Radio & Television Co., San Jose,
Calif.

San Joaquin county, Calif.—Pacific Cable-
vision has asked the county board of super-
visors for a franchise. C. R. Crabtree, presi-
dent, sald his firm is willing to pay 2% of
the gross receipts to the county. Charges
would be a refundable installation charge
and $5.50 monthly. Mr. Crabtree estimated
it would take at least six months to estab-
lish the system.

Vacaville, Calif.—City council has voted
to instruct the city attomeg' to draft a
CATYV ordinance. Tele-Vue Systems is an
applicant. C, M. Kirkeeng, general man-
ager, sald charges would be $25 for instal-
lation and $5 monthly. He estimated cost
of the system would run between $200,000
and $225,000.

Orlando, Fla.—Jerrold Electronies Inc.,
Philadelphia, a multiple CATV owner and
CATV equipment manufacturer, has ap-
plied for a franchise.

Sanford, Fla.—Jerrold Electronics Inc,
Philadelphia, a multiple CATV owner, has
applied for a franchise. The city commis-
sioners subsequently passed a resolution
stating that since there is no real need or
desire for the service they will not consider
granting a franchise at this time.

aElberton, Ga.— Fuqua Industries Inc.
{WIBF[TV] Augusta, Ga.), has been granted
an exclusive franchise.

Bradiey, Ii.—Cable Television of Illinois,
Onarga, II. (Thomas W. Mitchell, presi-
dent), has applied for a franchise.

mCovington, Ind.—Covington Cable Tele-
vision Corp., represented by Louis Hender-
son and Tom McGurk, has been awarded z
franchise. Stations to be carried: WCIA
{(TV) Champaign, IlI.; WTTV(TV) Bloom-
ington, Ind.; WFBM-TV, WISH-TV, and
WLWI(TV), all Indianapolis; WGN-TV Chi-
cago; WTHI-TV Terre Haute, Ind., and
WFAM-TV Lafayette, Ind.

Indianapolis, Ind.—Filing for a franchise
is Television Tube Test Inc.-Triple TV, 231
N. College, Indianapolis (Bernard Lynch,
president). A previous applicant is Mid-
West Cable Corp., Indianapolis (BROAD-
CASTING, April 12).

Fort Scott, Kan.—The franchise granted
to Chester Borg, James McKenney, and
G. W. Marble, all Fort Scott, has been
made official by the city commission which
approved a CATV ordinance (BROAD-
CASTING, April 12).

Amesbury, Mass—An application is pend-
ing from National Franchise Association,
Binghamton, N, ¥, Charges would be 2
maximum of $18.50 for installation and $5
monthly.

Battle Creek, Mich.—Triad Stations Inc.

(WALM Albion, Mich.}) has applied for a -

franchise. Triad already holds franchises in
Alblon and Marshall, both Michigan. A
second applicant in Battle Creek is the
Battle Creek Enquirer & News.

mCicero, N. Y.—Upstate Community An-
tenna Corp. (WSOQ North Syracuse, N, Y.),

represented by Frank Harms, president. has
been awarded a franchise.

Fulton, N. Y.—Oswego County Telephone
Corp. (William G. Tumbridge, president)
has requested a franchise. Stations to be
carried: WNYS(TV), -TV, WHEN
TV, all Syracuse, N, ¥Y.; WKTV(TV) Utica,
N. Y., WOR-TV, WPIX(TV) and WNEW-
TV, all New York; WNDT(TV) Newark,
N. J., and CKWS(TV)_ Kingston, Ontario.
Previous applicants are Unicable Inc., Utica,
N, Y., and Newhouse Broadcasting Corp.
(WSYR-TV Syracuse, N. Y.).

mSalamanca, N. Y.—A 10-year franchise
has been awarded to Salamanca Television
Cable Corp. (Joseph Hardy, president). Of-
ficers of the firm are connected with WICU-
AM-TV Erie, Pa. A $50 installation fee and
a $5.50 monthly charge have been estab-
lished. A $500 annual fee will be remitted to
the city.

Alliance, Ohio—A 25-year franchise has
been requested by Telerama Inc., Cleveland
(Creighton E., Miller, president). Telerama
Ine. {s controlled by a group of Cleveland
businessmen with a minority interest held
by Scripps-Howard Broadcastin Corp.
(WEWSI[TV] Cleveland). A previous ap-
plicant is Neptune Broadecasting Co., Steub-
enville, Ohio. a subsidiary of Rust Craft
Broadcasting Corp.

Eastlake, Qhio—Telerama Inc., Cleveland
{Creighton E, Miller, president) has re-
quested a franchise. Proposed rates are $10
to $15 for installation and $4 to $5 monthly.
Telerama Inc. is controlled by Cleveland
businessmen with a minority interest held
by Scripps-Howard Broadcasting Corp.
(WEWSITV] Cleveland),

Northern Ohio—Ohio Radio Inc, P.O. Box
390, Port Clinton, Ohio, has appiied for a
franchise in Lorain, Elyria, Sandusky, Fre-
mont, Bellevue, Norwalk, Clyde, Oak Har-
bor, Genoa, Huron, Milan and Port Clinton,
all Ohio. Represented by Robert W. Reider,
president, the firm operates WRWR-FM
Port Clinton, WLKR-FM Norwalk, WKTN-
FM Kenton, all Chio. A nominal installation
charge plus a $5 monthly charge will be
uniform throughout the communities.

Toronto, Ohio—Two new applications are
under consideration after failure to act on
a 1983 franchise granted to TV Cable Serv-
ice Ine., Weirton, Ohio. They are Neptune
Cable Co., Steubenville, Ohio, a multiple
CATV owner represented by Steven Berk-
man, and Centre Video Corp. College Park,
Pa. Neptune is seeking a 20 to 25-year
franchise with rates of $4.50 per month.

mHastings, Pa.—An exclusive franchise
has been awarded to Cambria TV Distribut-
ing Co., represented by attorney Leopold J.
Wendeiker, Patton, Pa.

mSomerset, Pa.—A non-exclusive franchise
has been granted to Highlands Cablevision
Co. The ordinance specifies that construction
must be completed within 24 months.

aWilliamsport, Pa.—A franchise.has been
granted to Willlamsport-Lycoming Corp.,
Williamsport, a subsidiary of Willlamsport
Cable Co. and Nstional General Corp.,
Beverly Hills, Calif. The will operate
on_the system previously used by Lycoming
TV Cable Corp. which was acquired earlier
this year by Willilamsport Cable Co.
(BROADCASTING, Jan. 25).

Walterboro, 8. C.—A franchise request
from R. L. Scarborgh has been denied.

Tullahoma, Tenn.—The request by Tulla-
homa TV Cable Co. (Dr. Bill Pallas of
Chattancoga, president), for a 30-year
franchise has been deferred indefinitely.

Cooper, Tex—The TV Cable Co. of Com-
merce Inc. (Charles Reynolds, president)
has nearly completed construction of its
system and expects to start serving cus-
tomers this month. Under terms of the
non-exclusive franchise, 2% of the annual
gross receipts will be paid to the city.
Charﬁs are $10 for installation and $5.75

monthly. Stations to be carried: KRLD-TV
and WFAA-TV, both Dallas-Forth Worth;
WBAP-TV

and KTVT(TV), both Fort
Worth-Dallag, and KLTV(TV} Tyler, Tex.
Company offices are at 101 East Bonham
Street (Marion Ainsworth, manager).

Radford, Va.—The city council has tabled
the eight applications.

Glendale, W. Va.—-Bayard M. Roberts, rep-
resenting Hill View Cable Co., has requested
a franchise.

BROADCASTING, Aprif 19, 1965



RODUCER Henry Jaffe has many

consuming and seemingly disparate
interests, tennis and Oriental art, chess
and travel, television and yoga.

“I'm proud of the progress I've made
in becoming more disciplined with yoga
over the years,” he recounted recently.
“It's been very helpful to me, both per-
sonally and professionally.

“But I must say I am less pleased
with the direction television has taken
over the past five years. It's becoming
more and more a monolithic structure.”

Mr. Jaffe can speak of television with
authority. His background in broad-
casting spans more than 28 years on
both creative and business levels. He
has been executive producer and pack-
ager of such well-known programs as
The Dinah Shore Show, The Bell Tele-
phone Hour, Producers’ Showcase and
Shirley Temple’s Storybook. He has
been a broadcasting attorney, business
manager of and confidante to big name
personalities and among the founders of
two talent labor unions.

“I say TV is monolithic today because
it lacks the variety and diversity of pro-
graming of five or six years ago,” he
contends.

His efforts in television have been
concentrated in producing series and
specials for the networks. Henry Jaffe
Enterprises, New York and Hollywood,
currently produces The Bell Telephone
Hour and the Dinah Shore Specials.
Because of the limitations of producing
for networks in today's economy, Mr.
Jaffe said, his organization recently an-
nounced plans in the syndication field.

“We have come up with what I like
to call ‘bread-and-butter’ programs for
syndication,” Mr. Jaffe reported. “We
hope we will be able to get some of
these programs on the air by next fall.”

The projects in various stages of de-
velopment are a half-hour comedy-panel
show, What's Your Problem?, featuring
comic Jack E. Leonard; a half-hour cel-
ebrity-interview program, The William
B. Williams Show; a revival of the half-
hour Car You Top This? series; a five-
minute late-night offering starring Julie
London and a daytime feature service
for TV stations.

From Father to Son ® Joshua Henry
Jaffe (he never uses his first name) in-
herited his interest in law and his love
for the entertainment field from his fa-
ther, the late Moses Jaffe, a well-known
theatrical attorney in New York 50
years ago. Father and son used to go to
the theater and opera five times a week.

He exhibits considerable relish in re-
counting the circumstances that led him
to blend his training in the law with his
affection for the entertainment business.
He had worked for more than six years
as an attorney for a conservative New
York law firm that specialized in util-
ities litigation. He was handling cases
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A producer who
bemoans the
lack of variety

involving millions of dollars, but his
weekly stipend was less than $50. When
he asked the head of the firm if he
might be considered for promotion to
junior partner, his superior replied
sharply: “Mr. Jaffe, we will make you
a junior partner when we're good and
ready—and not one minute sooner.”
Mr. Jaffe quit on the spot.

Without clients, he opened a small
office in New York. On his rounds of
opera-going, he had met Lawrence Tib-
bett. One day he ran into Mr. Tibbett,
who complained about the arbitrary
contracts which some concert bureaus
forced on performers.

Musicans Union = Mr. Jaffe sug-
gested that a union be established for
all musical artists to represent perform-
ers in negotiations with management.

WEEK’S PROFILE

Henry
Jaffe Enterprises, New York and Holly-
wood; b. New York City, Jan. 19, 1907;
B.A., Columbia University, 1927; LL.B.,
Columbia, 1929; with law firm of Whit-
man, Ransom, Coulson & Goetz, New
York, 1929-36; private practice, 1936-

Joshua Henry Jaffe—-president,

1957; counsel to American Guild of
Musical Artists, 1935-1957 and American
Federation of Radio Artists (later Ameri-
can Federation of Television & Radio
Artists), 1937-1957; television producer
since 1952; president, Henry Jaffe Enter-
prises, 1957; m. Florence Davidson of
England, 1964; children (by previous mar-
ziage)ﬁDavid, 22; Michael, 20; Margaret
nn, 17.

The American Guild of Musical Artists
was created and it signed a contract
with the conservative Metropolitan
Opera House in 1936. Mr. Jaffe, as
AGMA counsel, was in business—show
business.

Similarly, in 1937, Mr. Jaffe was in
the forefront of activity for the forma-
tion of a union to represent broadcast
performers, which grew into the Ameri-
can Federation of Radio Artists. That
summer AFRA signed its first network
contract, covering sustaining programs
only.

His legal chores for AFRA and
AGMA plunged him deeply into the
world of show business, and he began
to represent many of the top entertain-
ers. Among his clients have been Frank
Sinatra, Grace Kelly, Jascha Heifitz,
Burl Ives, Doris Day, Alec Templeton,
Ethel Merman, Leland Hayward, Mont-
gomery Clift, and Dinah Shore.

“Dinah and I have had a warm
friendship for more than 25 years,” Mr.
Jaffe noted.

From Lawyer to Producer = His move
into TV production in 1952 was “quite
accidental.” Mr. Jaffe remembers. He
had met Sylvester L. (Pat) Weaver Jr.,
then NBC president, and their mutual
interest in theater arts led to an agree-
ment that TV needed a program that
would bring to the public significant
programing on opera, ballet, drama and
music. Mr. Jaffe persuaded Leland Hay-
ward, a well-known Broadway produc-
er, to serve as executive producer of the
project.

“Shortly before the show went into
production that fall, Mr. Hayward be-
came ill,” Mr, Jaffe recounts. NBC
asked me to supervise Skowcase for a
few months until a new producer was
hired. P.S.—I stayed with the program
for five years.”

In 1957, Mr. Jaffe went to Hollywood
to produce the Dinah Shore Show, and
he has concentrated on production ever
since. He maintains full staffs both in
Hollywood and New York, and splits
his time between the two cities.

At 58, Mr. Jaffe is a short, slender
man with an expressive face and lumi-
nous eyes. He is energetic, talkative and
full of anecdotes about entertainment
VIP's.

He is a devotee of Oriental phi-
losophy and art and has an extensive
collection of paintings from the Orient
and of ivory from all over the world.

Mr. Jaffe apparently has not run out
of careers. He is deep in plans for the
production of several theatrical feature
films.

How does he find the time and energy
to do so many things? Mr. Jaffe smiles
faintly and replies: “I need only three
or four hours of sleep. I stay in bed
longer than that, only because no one is
up at that time.”
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EDITORIALS

Out of left field

NE of broadcasting’s problems that just won’t stay dead

—-the number, frequency and loudness of commer-
cials—has been revived in a most improbable forum, the
United States Court of Appeals.

As reported in this publication last week, the court on
its own hook has asked for justification of commercial
practices, and it has done so in a case in which the subject
had never been raised by any of the several litigants. The
matter before the appellate court is an appeal by two losing
applicants against an FCC decision awarding channel 10
Miami to wLBW-TV. The court has asked the litigants
whether the public interest is affected by the quantity and
audio volume of television commercials and if so whether
the commercial practices proposed by competing applicants
ought to be an issue in the Miami case.

As we say, nobody had raised that issue until the court
thought it up, presumably all by itself, In the absence of
evidence to the contrary, it can only be surmised that the
court, which has lately been on a binge of reversing FCC
decisions, was trying to tell the commission that it was
being lax in regulating television advertising.

If the commission has indeed been lax, it has not been
for want of trying not to be. Two years ago a majority of
FCC members voted to consider commercial regulations that
would, among other things, adopt as FCC rules the com-
mercial limitations in the National Association of Broad-
casters’ television and radic codes. The commission was
dissuaded from taking that action when the House Com-
merce Committee voted out a bill, later adopted by the
House, reserving to the Congress the authority to make
general rules “relating to the length or frequency of broad-
cast advertisements.” Since then the FCC has been examining
individual license applications for evidence of “excessive”
commercialism in a piecemeal attempt to build a body of
decisions that will add up to standards that the agency has
been forbidden to set by rule.

Though it came from an unlikely quarter, the court’s
new excursion into the subject of commercialism is only
another manifestation of government concern that will per-
sist as long as broadcasters themselves refuse to face
realities. The hardest reality that a majority of television
broadcasters refuse so far to face is that their own television
code is the biggest reason for the trouble they keep having
with the government.

The code sets precise limitations, in minutes and seconds,
on the length of commercial time within various program
segments. Yet never in all the history of NAB code opera-
tion has any serious research been conducted to determine
whether the commercial restrictions in the code bear any
relation to viewer response. The code has merely standar-
dized the subjective opinions of broadcasters. To the critic
who complains of overcommercialization, the broadcaster
replies that he abides by the code. Who wrote the code?
Broadcasters, Is there evidence that the commercial time
restrictions in the code reflect the limits of viewer tolerance?
It's time to change the subject to motherhood, the flag, dumb
animals or other subjects that the code also prescribes shall
be treated appropriately.

Lacking any defense more solid than the flimsy sanctuary
of the code, broadcasters can only flounder when confronted
by the need to answer questions such as those the appellate
court has now embarrassingly raised. They can tell the court
that commercialism in the Miami case is none of its business,
which certainly seems true enough. But they cannot quiet
the basic disturbance that keeps causing the question of
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commercialism to pop up in a new place every time it has
been subdued in an old one.

Broadcasters must first admit that the code does more
harm than good, that it binds them to subjective standards
that they have no factual reason to believe are sound, that
it discourages them from conducting dependable research
which could provide answers for questions critics raise.
Television code operations are now budgeted at more than
$400,000 a year. In that sum enough money could easily be
found to acquire objective intelligence about the treatment
of the advertising that provides the industry with something
over $1.5 billion revenue a year.

“The less regulation the better”

E hope we’ll never have to eat those words and ours

that follow, but after hearing Ambassador James J.
Wadsworth say them last week before the Senate Interstate
Commerce Committee we are satisfied that President John-
son has made an excellent appointment to the FCC.

There was no question about Mr. Wadsworth’s qualifi-
cations in the light of his past distinguished government
service and his background. There had been some concern
that he might be predisposed toward a hard regulatory line
having described himself as a “moderate to liberal” Republi-
can (BROADCASTING, March 29).

All misgivings were dispelled when, in answer to a ques-
tion from Senator Vance Hartke (D-Ind.) Mr., Wadsworth
said he was “in favor of less regulation” in broadcasting . . .
“the less, the better.”

Ambassador Wadsworth breezed through a 15-minute
hearing without painting himself into any corners. He
recognized, in response to the stock question of Chairman
Warren Magnuson (D-Wash.), that the FCC, like other
regulatory agencies, is “an arm of Congress.” He recognized
that the FCC has many highly controversial matters pending
and he had no preconceived notions about any of them.

Mr. Wadsworth should make a good commissioner. He
knows government and he knows Washington. He brings to
the FCC new strength and prestige internationally and this
should be particularly useful in these days of satellite com-
munications and global deliberations on frequency alloca-
tions. He is an old hand at tough negotiations by virtue of
his ambassadorship to the United Nations in 1960-61,

“So we can’t use athletes in our cigarette conumercials
any more . , . that still leaves us the Mets.”

BROADCASTING, April 19, 1965



1s our lucky number

Thirteen times each week, KSTP-TV presents a
half hour of News-Weather-Sports programming
in direct competition with the market’s second
station.

All thirteen times, KSTP-TV comes home the
winner by a substantial margin in all rating cate-
gories. ®

From 6:00 to 6:30 pm, KSTP-TV reaches an aver-
age of 99,800 homes per day for a 60% share of
news-viewing homes. From 10:00 to 10:30 pm,
KSTP-TV averages 144,800 homes per evening —

*ARB February/March 1965 Report

a 47% share of news-viewing homes.

Taken together, the figures show a 29% advantage
(or 27,000 homes) for KSTP-TV News-Weather-
Sports over the second station.

It’s not a new story. KSTP-TV has long been fa-
mous for its award-winning News-Weather-Sports
programming . . . a combination of fine personnel,
superior equipment and outstanding production in
living color. That’s why KSTP-TV is the first
station in the market — and your first buy in
Minneapolis-St. Paul.

Represented Nationally by Edward Petry & Co., Inc.

COLOR TELEVISION -

CHANNEL 5 - NBC

100,000 WATTS - MINNEAPOLIS -ST. PAUL

HUBBARD BROADCASTING, INC.



... action in color is “Cowboy” starring Jack Lemmon and Glenn Ford.
It’s just one of 60 fine Columbia Post-’50 g
Group II features distributed exclusively by SCRE-EN GEMS




