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" Back in 1950, Today, more
Jerrold built than 1,800

America’s first systems later,
commercial Jerrold
CATYV system remains the

acknowledged
ek leader In

s

Ehe New York Times.

| New York Times Reports New Televisiaa .
| Markets Gpened As Jerrold Mul. TV,

| Antenna System Supplies Signal To Newswe
Entire Towns in ‘Hidden’ Fringe Arg

TV AERIAL ON HILY 122y 28 50 17 2. T s
1D VALLEY TOWN o2

NEWSWEER DESCUIHES THE SENNATIONAL NEW
JERRULI CoMMUNITY ANTEANA SVSTEM FUR TV

]
TELEVIEWING
IN PANTHER VALLEY

As the CATV industry grows, subscribers become more sophisticated and more demanding.
To meet this demand, Jerrold has consistently maintained the industry’s largest staff of
development engineers.

It is this engineering that led to such Jerrold firsts as the Channel Commander,
which made 12-channel systems a reality. And this engineering is responsible for the
industry’s most advanced, most reliable solid-state CATV systems.

But Jerrold engineering is only part of the story. Modern production techniques,
rigid quality control, and extensive field testing assure you that every Jerrold product you
buy will function properly.

Jerrold solid-state equipment is being shipped at a record rate to small and Iargei
CATV systems throughout the country. It belongs in your system, too. GO FIRST-CLASS
. . . GO JERROLD SOLID-STATE! Available for immediate delivery.

CATV Systems Division, JERROLD ELECTRONICS CORPORATION
15th & Lehigh Ave., Philadelphia, Pa. 19132, Phone (215) 226-3456
FIRST...IN CATYV

OVER 15 YEARS' EXPERIENCE




ST. LOUIS TELEVISION IS A BRAND-NEW BALL GAME

St. Louis’
most improved
station!

Total viewing UP 14.4%
Prime time viewing UP 19%

s EXCITING .y |
ource: : .
o NEW

Mar. ‘64
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Hlowdy Neighbor. .|

”The MERV GRIFFIN Shﬂw," highly acclaimed new *‘night-people’’ program,

is now seen nightly on KRLD-TV, Monday through Friday, from 10:30 PM to Midnight.

The instant appeal of this new series fits perfectly into the picture of long-time domi-
nance by KRLD-TV in the Dallas-Fort Worth Market. According to the latest NSI, Channel 4
is viewed by 36.5% * more homes per average quarter-hour, 9:00 AM to Midnight, Sunday
through Saturday, than the second station in the market.

Whichever audience measurement you choose, the choice is KRLD-TV. See your

ADVERTISING TIME SALES REPRESENTATIVE for availabilities in MERV GRIFFIN, too.

*NS! — March 25-April 21, 1965

_ "
THE DALLAS TIMES HERALD STATIONS
C)W 4’ Dm__[t Wm Clyde W. Rembert, President

MAXIMUM POWER TV-TWIN to KRLD radio 1080, CBS outlet with 50,000 watts
BROADCASTING, May 24, 1965




No echo

Response to call for formation of
“advisory group” on establishment of
“national television policy” continues
to disappoint man who raised it—
Representative Oren Harris (D-Ark.).
Mr. Harris, chairman of House Com-
merce Committee, says so far “only
Zenith and the FCC have expressed a
favorable opinion. Even the educa-
tional TV people haven’t shown much
enthusiasm. If the idea doesnt get
more support than this, we’ll have to
continue looking at the major industry
problems on a piece-by-piece basis.”

Advisory group, if formed, would
represent all segments of TV industry
and the general public, as Mr. Harris
sees it. Members would be appointed
by President, congressional leadership,
FCC and industry.

Warm up

Members of House Interstate and
Foreign Commerce Committee have
been getting indoctrination, pro and
con, on volatile community antenna
issue in advance of hearings to be-
gin May 28. Although Subcommittee
on Communications, headed by Rep-
resentative Walter Rogers (D-Tex.)
officially will handle proceedings, pros-
pects are that 33-man full committee
will be amply represented.

Vying for congressional interest are
representatives of National Association
of Broadcasters, Association of Maxi-
mum Service Telecasters and Televi-
sion Accessory Manujacturers Insti-
tute, who oppose, from varying stand-
points, Harris bill which is legislative
vehicle before comumittee. National
Conununity Television Association,
representing CATV interests, is get-
ting in its pre-hearing licks. At least
one public relations organization,
Newmyer Associates, retained by
AMST, also is actively pursuing its
anti-Harris bill (and pro-FCC regila-
tion) assiginnient.

Strained relations

There’s notion in administration
quarters that broadcasters are doing
themselves disservice by quibbling
about clearances for President John-
son’s public statements from White
House. It's pointed out that President
never requests network time but simply
announces through his news secretary
that he will have statement available
for broadcast. Because of immediacy
of broadcast media, it's said that
broadcasters shoot down their own

Published every Monday, 53rd issue (Yearbook Number) published
W., Washington, D C.,

1735 DeSales Street. N.

CLOSED CIRCUIT

prime virtue when they argue about
need for advance notice.

In defense of White House meth-
ods, il’s contended that networks can
pick up President live or by video
tape for delayed use. President John-
son, qides feel, should be free to make
public pronouncements ar will on mat-
ters he regards of importance. It's up
to networks and other media as to how
they propose to cover these events.

Quick bursts

Short-time, short-notice timebuy-
ing, which moved from radio into TV
year or so ago, has become so preval-
ent that many TV station managers
are finding it difficult to anticipate in-
come for period ahead, as used to be
customary practice. Instead of 13-
week campaigns, placed well in ad-
vance, stations are now getting orders
for four-week flights of spots, placed
only two weeks before date they are
to start on air.

Out of fund

Theodore C. Streibert, first direc-
tor of U. 8. Information Agency and
widely known former broadcaster, re-
portedly is resigning as president of
Radic Free Europe Fund, effective
June 30. Radio Free Europe Commit-
tee, for which fund raises money, is
scheduled to assume greater operation-
al responsibility for fund, though lat-
ter is expected to retain separate cor-
porate identity. Mr. Streibert was
with wor New York and Mutual for
many years before USIA service
(1953-56), later was with Time-Life
before going to fund, where he has
been president since 1962,

More wire problems

FCC may have made big decision
on community antenna television—to
regulate all systems unless barred by
Congress—but tough subsidiary ques-
tion of whether to permit cross own-
ership of CATV and TV, particularly
in same community, remains. And
commission will tackle that at special
meeting June 4. Commission has re-
ceived flock of suggestions in response
to its inqury on subject, and must now
move on to next step—prebably rule-
making. Also to be decided is what
interim policy should be while rule-
making is pending. Should TV Ili-
censee applications for microwaves to

in January,
20036. Second-class postage paid at Washington, D.

serve CATV's be granted? Frozen?
And what about number of TV Ii-
cense renewals already deferred be-
cause of ownership of local CATV?

Number of other CATV questions
may also be considered at June 4 meet-
ing. Should limit be placed on number
of channels of service CATV can pro-
vide. Also, does TV carried beyond
service area by CATV acquire squat-
ter's rights? Commission is consider-
ing case in which TV station is pro-
testing efforts of CATV to dislodge it
in favor of out-of-state stations. CATV
is outside Grade B’s of all outlets in-
volved.

Rallying around

CBS-TV affiliates committee, formed
to reinforce network in opposition to
proposed FCC 50-50 ownership limita-
tion on prime-time programing, agreed
on preliminary plans to resist FCC
proposal at strategy meeting in Wash-
ington last Monday (May 17). Six-
man committee assigned to its coun-
sel, Ernest Jennes of Washington, task
of getting answers to basic questions
involved in opposing rule that would
limit each network to ownership of
only half of its prime-time program-
ing. Committee tentatively decided
that it could not become involved in
network syndication issue. FCC has
proposed to prohibit networks from
engaging in any domestic syndication
or in foreign syndicalion of any pro-
grams not wholly produced by net-
work organization.

Commitiee, designated at CBS-TV
affiliates convention in Los Angeles
(BROADCASTING, May 10), is headed
by Frank P. Fogarty, Meredith Sia-
tions, and includes John S. Hayes,
Post-Newsweek  Stations; Thomas
Murphy, Capital Cities; Carl Lee,
Fetzer Siations; C. Howard Lane,
KOIN-TV Portland, Ore., and Kenneth
R. Giddens, wWKRG-Tv Mobile, Ala.

Ruffled over rates

Comsat officials do not take kindly
to network protests against indicated
rate of $6,700 for use of Early Bird
to or from Europe (exclusive of
ground station line charges). Notion
seems to be that networks are in poor
position to plead poverty or to seek
what these officials construe as sub-
sidy.

Comsar board met Friday to con-
sider tariffs to be filed with FCC, per-
haps this week.

by Broapcasting PusLicaTioNs Inc.,
C., and additional offices.
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Joey, master of ceremonies for WSOC-TV's award-winning children’s show, ‘Clown Carnival”

Over 1,000 distributors and wholesalers in  goods in this Carolina market with WSOC-TV,
Charlotte have made this action city the second  Proven sales action.
largest distributing center in the Southeast.

ot e o et o v Charlotte’s WSOC-TV

ing area in the Southeast! You can move NBC-ABC affiliate/represented by H-R

COX-BROADCASTING CORPORATION stetions: WSB AM-FM-TV, Atlanta; WHID AM-FM-TV, Dayton; WSOC AM-FM-TV, Cherlotte; WIOD AM-FM, Miami; KTVV, San Francisco-Oakland; WIC, Pittsburgh.
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WEEK IN BRIEF

Networks looking for big business of specials to get
even bigger next season. Revenues may go up $10 million
to $50-million range. NBC-TV will have about 80 specials,
ABC-TV and CBS-TV, 30 to 35 each. See . ..

SPECIALS: $50-MILLION PLUM... 31

Three Jackson, Miss,, stations get short-term renewals
conditioned on their following fairness doctrine. FCC
says WLBT-TV, WJDX-AM-FM ignored Negro audience
program needs. See...

SHORT RENEWALS IN MISS. ... 66

California superior court pulls Subscription Television
Inc. from death throes with decision that anti-pay-TV
referendum was illegal. Ruling puts life in STV stock.
Foes may seek reversal of ruling. See . ..

PAY TV REVIVED... 46

NAB unveils 1965 edition of radio program clinics and
broadcasters like them. Music control, promotion, con-
tests and talk programing are major areas of interest to
audience in Atlanta opener. See ...

NEW RADIO ... 69

Henry tells stock exchange representatives that forcing
investment companies out of station ownership under 1%
ruie might be beneficial since it would make stockholders
more responsible to their companies. See . . .

MUTUAL FUNDS HUDDLE ... 84

Willard Schroeder tells NAB board that association is
too heavy in some areas, too light in others. Suggests
beefing-up government relations, public relations and
legal departments. See ...

BLUEPRINT FOR VIRILITY ... 56

Speculation has turned into fact in area of color TV
sets. General Electric shows 11-inch portable with rec-
tangular tube for $249.95. RCA shows off 12-inch solid-
state portable in new line. See . ..

11-INCH COLOR SET ... 87

Knorr Broadcasting gets CATV franchise in Jackson,
Mich., but Time-Life moves in on phone company poles.
Knorr pulls stations out of NAB, charging Time-Life's
Schroeder has conflict of interest as NAB chairman. See...

BROADCASTERS AT ODDS ... 58

Goldenson sees 1965 as year surpassing records set by
AB-PT in "64. Tells stockholders domestic satellite plan
is sound and would be money saver. Firm name changed
to American Broadcasting Co.'s. See . . .

ALL WAS SMILES ... 85

Fourth network made up of UHF’'s may be in operation
by fall. Vic Piano says more than 12 stations have shown
interest in project. Basic group is five U’'s represented
by Piano firm. See . ..

PLANS FOR NETWORK... 56

DEPARTMENTS -

AT DEADLINE e 9 THE MEDIA oo eeceerceneren. 86 HEH@" E:HIMN!-'H

BROADCAST ADVERTISING ......... 31 MONDAY MEMO ....ocomemcrmrrrrnirn % | Lublished every Monday, 53d issue

BUSINESS BRIEFLY OPEN MIKE ...oeereenevcemereecnnsnennes 23 (Yearbook Number) published in
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CHANGING HANDS ....... PROGRAMING ... ST ;¢ Inc. Second-class postage paid at
Washington, D, C., and additional
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EQUIPMENT & ENGINEERING ... 86

WEEK’S PROFILE

Subscription prices: Annual sub-
scription for 52 weekly issues $8.50.
Annual subscription including Year-
book Number $13.50. Add $2.00 per
year for Canada and $4.00 for all
other countries. Subscriber’'s occu-
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WHAT IS AN INFLUENCIBLE? she's the gal...or the guy...on the move. The

young woman or man who listens to radio — Storz radio. They like the sound of music...
the tempo and timeliness of the news...the frequent weather reports...the audience
participation shows,

These young people, many of them young marrieds with children, are influenced by
radio. They are open-minded in their buying habits...are still establishing their favorite
brands and favorite stores. /nfluence the influencibles. They'll listen to your sales story
on a Storz station.

WDGY Minneapolis-St. Paul WHB Kansas City KOMA Oklahoma City
{Blair) (Blair} (Blairj
KXOK St. Louis WTIX New Orleans WQAM Miami

(AM Sales) [Eastman) (Blair)
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Late news hreaks on this page and on page 10
Complete coverage of week begins on page 31

AT DEADLINE

Conn. pay-TV test
gets another 3 years

FCC has granted extension of Hart-
ford, Conn., pay-television test being
conducted by RKO General Inc. on its
owned station, WHCT(TV).

Extension is for three years or until
commission terminates outstanding pay-
TV rulemaking, which ever is sooner.

Action was taken Friday (May 21)
by commission’s subscription television
committee, composed of Commission-
ers Lee Loevinger, Kenneth A. Cox
and Robert E. Lee.

Hartford area theater owners had
opposed extension of original three-
year test period, which expires June 28
(BROADCASTING, May 17).

But FCC committee said information
to be obtained from further experimen-
tation with programing and expansion
by number of subscribers (present au-
dience is 5,000 homes), as proposed by
RKO, would be helpful in commission
reaching decision on pay-TV questions.

Committee noted that pay-TV test
was hampered in first two years by re-
fusal of two moving picture producers
to provide new films.

Radiomen are urged
to get into CATV

Community antenna television was
seen as both “threat” and “bonanza”
for radio stations in two-hour discussion
period winding up National Association
of Broadcasters’ radio program clinic in
New York Friday (see page 69).

Sherril Taylor, NAB vice president
for radio, called CATV “a threat to a
lot of stations,” perhaps small-market
stations especially. But extent of its
effects are not known and NAB plans
study “to find out the facts,” he said.

In response to query, five of some 70
radiomen at wind-up session said they
were aware of some CATV effects on
their radio markets. Seven said they
were in CATV themselves. “If you're
not,” Mr. Taylor advised, “you ought to
be. It’s certainly a bonanza.”

Implications of FCC’s “Civil Rights”
decision in Jackson, Miss. case (see page
66) were also examined. John Hurlbut,
wvMc Mount Carmel, Ill., touched off
discussion by saying that, although he
didn’t think decision would limit pro-
gram operations, he wondered whether

it wasn’t ‘“segregationist” decision,
calling for “separate but equal” pro-
graming for Negroes. Some partici-
pants seemed to think it would have
limiting effect, but most did not. Elmo
Ellis, wss Atlanta, stressed that sta-
tions must consider their entire audi-
ences, regardless of race, and said in
his own programing he tried to be
“color-blind.”

Talk programing, promotions, audi-
ence-building generally, and need to at-
tract and train better radio station per-
sonnel were among other subjects raised
at final New York session. Some 110
broadcasters aside from NAB staff and
speakers attended part or all of two-
day meeting, second of six NAB radio
program clinics being held over three-
week period.

WNJU-TV hopes to triple
revenues in first year

New York area’s first commercial
UHF-TV station, which began on-air
operations on May 16 with almost
$500,000 in advertising contracts, is
aiming for $1.5 million business mark
for its first year, Edwin Cooperstein,
president of wnJU-Tv Newark-Linden,
N. J., reported Friday (May 21).

National advertisers which have
signed for campaigns on wNJU-Tv (ch.
47) include Philip Morris Inc.; P. Bal-
lantine & Sons; Pan American World
Airways; Armstrong Tire & Rubber
Co.; American Home Products (Prepa-
ration H); MGM Records and Cudahy
Packing Co. Sizable group of local
advertisers also has placed contracts
with station, according to Mr. Cooper-
stein.

NGC net up 57%

National General Corp., Los Angeles,
owner-cperator of theaters, CATV
systems, closed-circuit theater television
and allied activities, reported sharp rise
in income and earnings for first half of
fiscal 1965. Gross income was up 44%
for 26-week period ended March 30.
Net operating income was up 49% and
net income per share up 57% from like
period of 1964.

Half year ended:

March 30, March 24,
1965 1964
Earnings per share $0.47
Gross income 32,456.419
Net operating
income 1.619.347
Shares oustanding 3,435,773

$0.30
31,067,425
1,088,437
3,529,523

Big 10 game spots
must come ‘naturally’

Action of Big 10 conference athletic-
directors in banning TV commercials
that would interfere with flow of game
was interpreted by conference spokes-
man last Friday (May 21) as way net-
work could get all spots in even if pro-
ducer miscalculates.

Athletic directors voted unanimously
to allow spots only when clock would
be legally stopped by referee and not
at behest of advertisers or network.
Kay Schultz, director of conference
service bureau, said there would be no
problem in asking referee to extend
ordinary breaks to accommodate 60-
second spots.

NBC has agreement with National
Collegiate Athletic Association to carry
college football games this year as part
of two-year, $13-million contract. NBC-
TV fall schedule has Big 10 teams in
seven games Mr. Schultz noted. NCAA
TV committee sets up basic agreement
but network must negotiate with each
school to show its games and there is
separate contract for each game.

He added that differences in game
contracts are usually limited to produc-
tion techniques: Number of cameras,
placement and commercial inserts. New
rule going into effect in fall will stop
clock after all kicks and this, Mr.
Schultz said, should provide extra in-
serts for commercials.

NBC-TV and NCAA committee will
meet June 29-30 in White Sulphur
Springs, W. Va., to discuss plans for
telecasts in 1965. There has been no
indication that any other conference is
ready to take position of Big 10.

More Hope for code

Bob Hope, who cut sound track
for film promoting TV code, is
now doing series of radio code
spots for National Association of
Broadcasters. Series of 10 and
20-second spots are now in pro-
duction and disk is expected to be
sent to code stations in early sum-
mer. Before year is out code au-
thority expects to have another
series cut by different personality,
as yet unnamed.

e L e e e more AT DEADLINE page 10
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WEEK’S HEADLINERS

Ward L. Quaal, executive VP and
general manager of WGN Inc., Chicago,
elected president (see page 92).

Mr. Chabris Mr.
Carl Spielvogel, VP in charge of
corporate personnel, The Interpublic
Group of Companies Inc., New York,
appointed senior VP with responsibility
for newly created office of planning and
development. He is succeeded as VP in
charge of corporate personnel by Peter
Chabris, recently VP for organizational
development, Xerox Corp., Rochester,
N. Y.

Henry B. Owen, executive VP of King
Broadcasting Co., elected vice chairman
of board; Otto P. Brandt, VP broad-
casting division, named executive VP,
and Ancil H. Payne, VP business divi-
sion, named VP and general manager
of Portland operations. King operates
KING-AM-FM-Tv  Seattle; KGW-AM-TV
Portland, Ore., and KREM-AM-FM-TV
Spokane, Wash., as well as Seattle
magazine. Company also made other
changes: Eric Bremmer, assistant to
VP, named personnel director; Lee
Schulman, director of programing for

Spielvoge!

KING-Tv since 1948, promoted to gen-
eral manager of station, and John
Fearey, operations manager for KING-
Tv, named director of programing, suc-
ceeding Mr. Schulman.

Ward D. In-
grim, VP of Cox
Cablevision Corp.
and former presi-
dent of KTVU(TV)
Oakiand - San
Francisco, has an-
nounced resigna-
tion May 31 from
Cox organization
to pursue and ex-
pand his personal
community anten-
na television and other broadcast in-
terests. He plans to open office in San
Francisco. Mr. Ingrim was co-founder
(with Willtam D. Pabst) of xT1vy, in
1958. He served as president of organi-
zation until November 1963, when sta-
tion was purchased by Cox interests.
He later shifted his position from kTVU
to Cox Cablevision. Mr. Ingrim owns
CATYV systems in Pleasanton (Alameda
county); Corte Madera, Larkspur, Mar-
inwood, Santa Ventia and Terra Linda
(Marin county), all California, under
names Tele-Vue Systems of Pleasanton
Inc.,, and Tele-Vue Systems of Marin
Inc., respectively.

Prior to founding KTvU, he was ex-
ecutive VP and general manager of
The Don Lee Broadcasting System.
Before that he was with John Blair and
Co., station representative, New York
and Chicago.

o
S

Mr. Ingrim

For other personnel changes of the week see FATES & FORTUNES
S S W W o T T T T T P

UPI says it seeks
own news satellite

United Press International announced
Friday (May 21) that it will seek to
establish satellite communications sys-
tem, either alone or in partnership with
others, provided it gets necessary per-
mission from governments concerned.

Mims Thompson, UPI president,
said such system would be both eco-
nomically and technically feasible, fol-
lowing consultation with Hughes Air-
craft Co., makers of Early Bird and

Syncoms.
Mr. Thompson praised Leonard H.
Goldenson, president of American

Broadcasting-Paramount Theaters Inc.,
for “step forward informing the FCC of
his network’s intention of applying for
domestic TV satellite” (see page 87).

He said that UPI will follow govern-

10

ment action on ABC’s application with
“greatest interest,” noting that UPI's
interests are not confined to domestic
traffic.

Comsat officials acknowledged that
interest in satellites for domestic use
has grown since ABC’s initial proposal
two weeks ago (BROADCASTING, May
17). Evincing interest recently have
been Canada, Mexico and Brazil, and,
Comsat source says, it’s obviously ef-
ficient method of handling all commu-
nications activity where population
centers are far apart.

British boxing fans on swing shift or
those who are insomniacs will get chance
to see, on free TV, heavyweight cham-
pionship fight between Cassius Clay and
Sonny Liston tomorrow night (May 25).

Fight will be beamed to Europe via
Early Bird satellite and will be telecast
live on BBC-TV at 3 a.m. France, Italy,
Sweden, Denmark and West Germany

plan to tape fight and replay at later
hour. Sportsvision Inc., promoter of
fight, is understood to be charging each
country $25,000 if fight goes less than
three rounds and $30,000 if it goes more
than that.

TV in U. S. is limited to closed-
circuit theater variety. Mutual will carry
bout on radio.

Negro leader critical
of station renewals

Mississippi Negro leader expressed
sharp disappointment Friday (May 21)
at FCC decision to renew licenses of
eight Mississippi stations that had been
accused of anti-Negro bias in their
programing (see page 66).

Charles Evers, field director of Na-
tional Association for the Advancement
of Colored People in Mississippi, called
decision “a slap in the face” to Negroes
who had filed complaints against sta-
tions.

Mr. Evers said, “The least we could
have got was a hearing” on stations’
license-renewal applications.

Instead, he said stations have been
licensed “to continue pattern of dis-
criminatory programing.”

Commission, in issuing WLBT-Tv Jack-
son and its sister stations, WJDX-AM-FM
short-term renewals, directed them to
cease such programing and to consult
with community leaders, including Ne-
groes, on programing needs of area.

Mr. Evers was skeptical about any
of eight stations following those direc-
tives. “As long as they get a license,
they’ll continue to defy the FCC,” he
said.

Mr. Evers said he would consult with
local attorney and with NAACP de-
fense counsel in New York on whether
to seek court action requiring FCC to
order hearing.

‘0.J. ads set for CBS

Florida Citrus Commission, Lake-
land, Fla., is running summer advertis-
ing campaign on CBS Radio’s weekday
Dimension and CBS Radio Network
News as part of national “O. J. (orange
juice) on the Rocks” campaign. Cam-
paign, consisting of 273 commercials
broadcast 21 times per week on 13 week
split-week schedule ends Sept. 17.
Agency is Campbell-Ewald, Detroit.

'Wendy and Me' to syndication

ABC Films has put Wendy and Me,
current ABC-TV nighttime series (Mon.,
9-9:30), into syndication for fall pro-
graming start. Series from Warner
Bros. and Natwil Productions, with 34
half-hour segments, has already been
bought by knxT-Tv Los Angeles.
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“With inherent personal danger, the station’s reporters were
objective, unemotional and courageous...”
With these words,Sigma Delta Chi, the professional journalism
society, honored WNEW News and its outstanding
coverage of New York's Harlem riots by awarding the station WN mg\\
the Distinguished Service Award for radio reporting. e
Objectivity, courage and resourcefulness are a tradition with '

;
~ - -

1130 IN NEW YORK  SUSUMIES

our news team. This tradition of excellence has earned A METROMEDIA STATION AR

every major award in broadcast journalism for WNEW News.
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The Romance, Drama, Glamor and Fun
of Filmland—On and Off the Screenl

‘Eelecasi E@lﬁ NE‘EWR%
now avaiiable for your stat@n

There's a world of entertainment in The World of Entertainment !
Audiences enjoy seeing moviemakers mak- 8
ing movies . . . the careers of the stars . .. 1§
movie cycles . .. in exciting episodes such
as THE SWASHBUCKLERS — THE OSCARS
—IN SEARCH OF KIM NOVAK —SIRENS,
SYMBOLS AND GLAMOR GIRLS—TEENAGE
IDOLS—THE MAN NAMED BOGART—HOW
TO SUCCEED AS A GANGSTER and many

more. narrgtion by SPH COTTE;I
THIS IS IDEAL PROGRAMMING
BEFORE OR AFTER YOUR FEATURES

(or next to Hollywood Palace)

inNEWYORK . .. ... .. ... WOR-TV
; ; LOS ANGELES . ..... ... . KHJ-¥¥

i Pl HOUSTON . ... ........ KPRC-
bavio L worreh, i el & G [ B DENVER ... ... .. ... ... KTVB
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We're proud
of our

s-l'ainless
TOWER

. . . say these
leading
broadcasters

JOHN HARKRADER
Vice President & Manager

WDBJ-TV

ROANOKE, VA.

i
J. E. NEWMAN
Chief Engineer

If you're planning towers of any
kind, take advantage of STAIN-
LESS' experience in designing and
fabricating the world’s tallest
structures.

Get your free book
describing these
installations.
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A calendar of important meetings and
events in the field of communications.

sIndicates first or revised lsting.

MAY

May 24—20th Annual Southern California
Broadcasters Association “Whingding' with
Jim Thompson, account executive of KHJ
Los Angeles and Chuck Mitchell, account
executive at KRKD Los Angeles, as co-
chairmen. Lakeside Country Club, Los An-
geles.

May 24—TV awards dinner and broadcast
on WBKE(TV) Chicago of Chicago chapter,
National Academy of Television Arts and
Sciences. Martinique Restaurant-Drury Lane
Theater.

May 23—Seventeenth annual Alfred P.
Sloan Radio-TV Awards for Highway Safety
banquet. Waldorf-Astoria, New York.

May 25-27 — Annual convention, Armed
Forces Communications & Electronics Asso-
ciation. Guest speakers: Dr. Thomas P.
Cheatham Jr., Department of Defense:
Brigadier General David Sarnoff, RCA;
Lieutenant General Alfred D. Starbird,
WSA, Defense Communications Agency.
Sheraton-Park hotel, Washington.

®May 26—Broadcast Pioneers, Los Angeles
Chapter, annual meeting and election of
officers. Pat Buttram, entertainer, will be
master of ceremonies. Hollywood Roosevelt,
Hollywood.

May 26—New FCC deadline for filing com-
ments on the joint petition for rulemaking
by Zenith Radio Corp. and Teco Inc. re-
questing the commission to authorize na-
tionwide subscription television. Reply com-
ments are now due June 10,

May 26—Oregon Advertising Club luncheon
meeting. Marion Stephenson, vice president,
administration, NBC Radio, is guest speaker.
Portland.

May 26-28 — Fifth National Conference on
the Peaceful Uses of Space. Sponsored by
the National Aeronautics & Space Adminis-
tratton. Speakers will include following
NASA officials: Dr. Hugh L. Dryden, deputy
administrator; Dr. George E. Mueller, asso-
ciate administrator, Office of Manned Space
Flight; Dr. Homer E. Newell, associate ad-
ministrator, Office of Space Science & Ap-
plications; Dr. Raymond L. Bisplinghoff,
associate administrator, Office of Advanced
Research & Technology. St. Louis.

BMay 27—92nd Annual Forum of the Nation-
al Conference on Social Welfare. Roy Dan-
ish, Television Information Office director:
Dr. Ruth Hartley, Psychologist Consultation
Services; Edward Stanley, NBC director of
public affairs; Franklin Cohen, Child Study
Association of America; Lawrence Laurent,
TV columnist, The Washington Post, will
make up a panel on “Children and Televi-
sion,” moderated by Joseph H. Reid, execu-
tive director, Child Welfare League of
America. Atlantic City.

May 27-28 — Hearings on Representative
Oren Harris's {D-Ark.) bill to regulate com-
munity antenna television by House Com-
munications Subcommittee, Walter Rogers
(D-Tex.), chairman. FCC will be heard May
27, and spokesmen for the National Com-
munity Television Association the following
day. Room 2123, Rayburn Building, Wash-
ington.

May 30-June 1 — Ninth annual Television
Program Conference. Hilton Inn, El Paso,
Tex.

JUNE

BJune 1—Federal Communications Bar As-
sociation meeting. FCC Commissioner James
J. Wadsworth will be the luncheon speaker.
Willard hotel, Washington.

BJune 1—Annual Pioneer’s dinner of the
New York Chapter of Broadcast Pioneers,

DATEBOOK

honoring Vincent Lopez. Main business is
election of new officers. Nominees are pres-
ident, Don Mercer, NBC; vice presidents,
Ruth Jones, J. Walter Thompson, and Carl
Ward, CBS; secretary, Geraldine H. McKen-
na, Westinghouse Broadcasting Co., and
treasurer, Bob Higgins, Broadcast Music
Inc. Royal Ballrooms A and B, Americana
hotel, New York.

#sJune 2-3—35th Institute for Education by
Radio-Television including Ohio State Uni-
versity Awards Banquet. Featured speakers
are Richard D. Heffner, Rutgers University
professor of communications and public pol-
icy, and Robert E. Kintner, president of
NBC. Neil House, Columbus, Ohio.

June 3-5 — Annual conference of Industry
Film Producers. Technical sessions on pro-
duction of industrial films and equipment
display, with “Cindy” awards for best films
presented at banquet June 5. Hotel Ambas-
sador, Los Angeles.

June 4-6—Annual meeting and election of
officers of Wyoming Association of Broad-
casters. Teton hotel, Riverton.

June 5-8—Associated Press Louisiana-Mis-
sissippi Broadcasters annual meeting. New
Orleans.

June 6-10 — Annual convention of the Mu-
tual Affiliates Advisory Committee. San
Juan, P. R.

June 7-8—Western Association of Broad-
casters annual meeting. Banff Springs
hotel, Banff, Alberta.

June 7-11—Columbia School of Journalism
is sponsoring a conference on “Urban Prob-
lems"” for broadcast news directors. Profes-
sor Willlam Wood is coordinating the con-
ference. Columbia School of Journalism,
New York.

June 8 — Annual meeting, Federal Com-
munications Bar Association. Mayflower
hotel, Washington.

June 8-10 — Summer meeting of South
Carolina Broadcasters Association. Speakers
include Paul Comstock, vice president for
government affairs, National Association of
Broadcasters. Adventure Inn, Hilton Head
Island.

June 10—New FCC deadline for filing reply
comments on the joint petition for rule-
making by Zenith Radio Corp. and Teco
Ine. requesting the commission to authorize
nationwide subscription television. The
former deadline for replies was May 11.

®June 10-11 — Spring meeting of Indiana
Broadcasters Association. Speakers include
Robert H, L'Heureux, general counsel, Na-
tional Community Television Association.
Indiana University, Bloomington.

sJune 10-12—Annual convention and election
of officers of Colorade Broadcasters Associa-
tion. Speakers include FCC Commissioner
Lee Loevinger. Palmer House motel, Colo-
rado Springs.

June 10-12 — Colorado Associated Press
Broadcasters annual meeting (in association
with Colorado Broadcasters Association
summer convention). Palmer House motel,
Colorado Springs.

#June 12-15—Annual Georgia Association of
Broadcasters summer convention in con-

NAB PROGRAM CLINIC SCHEDULE

Dates and places for the National
Association of Broadcasters spring
radio program clinies:

May 24-25—Sheraton Charles, New
Orleans.

May 27-28—Edgewater Beach, Chi-
cago.

June 7-8—Denver Hilton, Denver.

June 10-11—Continental, Los An-
geles.

BROADCASTING, May 24, 1965
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if you write a personal letter to ihe Mayor 6f Houston, |

better mark it “personal’’

Mayor Louie Welch reads his mail on KHOU-TV's
Morning Show.

So do other city and county officials who regu-

larly use the Morning Show to talk to the people
of Houston.

from 7 AM to 8 AM each weekday morning on
KHOU-TV, Houstonians enjoy a potpourri of lively

guests discussing every lively subject from outer-

M

space to way-out fashions, high comedy to low-
budget cooking, psychoanalysis to news analysis.

With hosts Bob Hill and Al Bell adding their
“*stamp’’ of wit and wisdom.

Typical of community-oriented programming on
all Corinthian stations, KHOU-TV's Morning
Show builds lasting loyalties with audiences, and
advertisers, too.

Represented by H-R

@ SACRAMENTO, KxTv @ HOUSTON, KHOU-TV @ INDIANAPOLIS, WISH-TV (@ FORT WAYNE, WANE AM- TV @ TULSA, KOTV

CORINTHIAN

BROADCASTING




Radio,

one of the good

things about America,

activates

activates
New York
Almost 3,000 new savings
accounts in ten days—that's
what WABC produced:-for a
Bronx bank. The activator?
Herb-Oscar Anderson with just
one commercial a day for ten
days. Since no cther media
was used for this promotion, -
the happy people at this bank

know how:well WABC activates
New Yorkers.

activates
Detroit

Seven WXYZ editorials urging

more active community:support

for a:-better mental-health

program stimutated over.500
jetters from Detroit listeners

backing the:station’s campaign.

This public-response‘activated
pledges of support for more
mental kealth apptopriations
from the governor and
members of the Michigan
legislature. Because WXYZ
activated the community
Sigma Delta Chi commended
the campaign.as a
“distinguished example of an
effective series of editorials.”

I
!
i
!
|

|

activates
Pittsburgh
‘!Sales were tremendous” ‘
claimed a Rittsburgh tire
company. as the result of a
promotional:campaign
produced and broadcast:by
KQV:1n fact, the response he
had from fifteen newscasts on
KQV:wiped out his entiresupply
of wheels and he “had to order
another carload.’’ Advertisers
now:know what to expect

because they've seen -how
KQV activates-Pittsburgh.




activates
Chicago
Minutes after WLS News aired
an appeal for a rare type biood
urgently needed by four
-patients in a suburban hospital,
the station's switehboard was
swamped with volunteers. The
hospital.reported it received
over 500 calls and’more than
enough -blocd was donated to
avert the emergency! Hospital
officials called the response.

which WLS activated as
“‘'completely overwheiming.'!

KGO

_ activates

San

Francisco

Ira’ Blue's Jate night
conversationalishow on KGO
vividly: demonstrated its unigue
pulling pawer for one San
Francisco advertiser. After
offering the:advertjser's booklet
“How to get your husband

to paint;!* KGO received.890
requests. That was:more than
any.other station in-

San Fraricisco received
advertising da¢ or night. Just
' imagine’how: KGO activates its
audience during the:day!

KABC
activates
Los
Angeles

When KABC broadcast the
plight of three motherless
Chinese children whose father
desperately sought a Chinese
foster home, fifty: families from
all:parts of Scuthern California
called with otfers of help. Five
of these were Chinese families

~~one of which-became home for

these children.When a radio
station-.can:move people to [ove
and compassion...that's really
activating!

ABC Radio Stations
 sixof the best
things about Radio
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In the spring of 1965, more
and more thoughts are
turning to CATV ... And
when one thinks of CATV
. ..one automatically
thinks of the recognized
leader, Ameco. % CATV
can make pleasant think-
ing once you have entered
the field. So why not stir
up the gray matter and
start thinking along this
line? % If an Ameco repre-
sentative can answer any
of the questions all this
thinking creates. .. just
drop us a line, or give us a
collect call.

2
2
3

L R g i R D b D B B b D D D

ameco

P. O. BOX 11326

2949 WEST OSBORN RD
PHOENIX, ARIZONA
TELEPHONE (AC 602) 252-6041
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junction with annual GAB engineering con-
ference. Speakers include Vincent T, Wasi-
lewskl, president, National Association of
Broadcasters; and Frederick W. Ford, presi-
dent, National Community Television Asso-
ciation: Senator Herman Talmadge (D-Ga.);
Paul Rand Dixon, chairman, Federal Trade
Commission; Charles Sweeney, director,
FTC, and Henry Geller, FCC general coun-
sel, Holiday Inn, Callaway Gardens.

June 13-18—Management conference of Na-

tional Advertising Agency Network. White- |

face Inn, Lake Placid, N. Y.

June 14—Oklahoma Broadcasters Associa-
tion annual summer oonvention. Guest
speaker is Stephen B. Labunski, executive
vice president in charge of NBC Radio.
Shangri-La hotel, Tulsa.

June 14—New deadline for comments on
the FCC’s notice of inquiry and proposed
rulemaking relating to mutual funds and
other investment houses that are in techni-
cal violation of the commission’s multiple-
ownership rules. The former deadline was
April 26.

June 14-16—World Congress on Marketing.
Event will celebrate 50th anniversary of
American Marketing Assoclation and will
be attended by 2,000 delegates from North
America, Europe and Asia. Hilton hotel,
New York.

June 14-19—12th Annual International Ad-
vertising Film Festival. Cannes, France.

June 15-17 — Annual spring meeting of
North Carolina Association of Broadcasters.
The Carolinian, Nags Head.

June 18-18—Spring meeting of Virginia As-
soctation of Broadcasters. The Cavalier,
Virginia Beach.

June 16-18—43rd annual convention of Pub-
le Utilitles Advertising Association will
consider "Image Building for Utilities.” The
Deauville, Atlantic City.

June 17—First annual meeting of Alaska
Broadcasters Association. FCC Commission-
er Kenneth A. Cox is keynote speaker.
Ketchikan.

June 17-18—Meeting of television code re-
view board of National Association of
Broadcasters. Washington Hilton, Washing-
ton.

June 17-19 — Annual convention of the
Maryland-District of Columbia-Delaware
Broadcasters Association. Speakers include
Douglas A. Anello, general counsel, National
Association of Broadcasters; Paul Comstock,
vice president for government relations,
NAB. Henlopen hotel, Rehobeth Beach, Del.

June 18-19—Texas Associated Press annual
meeting. Community Inn, Kilgore,

June 18-23—International Television Con-
test in Berlin. For further information write
Dr. A. Bauer, Bundesallee 1-12, Berlin 15.

June 21 — Deadline for comments on the
FCC’s proposed rulemaking to limit the
three major television networks {(ABC, CBS
and NBC) to equity holdings in no more
than 50% of all non-news programing be-
tween 6 and 11 p.m., or to two hours of
non-news programing in the same period,
whichever is greater. The proposal would
also prohibit the three TV networks from
domestic syndication and foreign sales of
independently produced programs.

June 22-26—Summer meeting of the com-
bined boards of the National Association of
Broadcasters. The Inn, Buck Hill Falls, Pa.

June 25--FCC deadline for filing comments
on Part I and paragraph 50 of Part II of the
commission’s notice of inquiry and pro-
posed rulemaking, issued Apri! 23, looking
toward asserting jurisdiction and regulating
non-microwave community antenna TV sys-
tems.

June 25-26 — Annual summer meeting of
Wisconsin Broadcasters Association. Deer
Park Lodge, Manitowish Water. .

BJune 26-29 — Advertising Federation of
America’s glst annual convention. Speakers
include Mary Gardiner Jones, commissioner
of Federal Trade Commisison, and Henry

NAB CONFERENCE SCHEDULE

Dates and places for the National
Association of Broadcasters fall re-
gional meetings:

® Oct. 14-15—Brown hotel, Louis-
ville, Ky.

@ Oct, 18-19—Marriott motor hotel,
Atlanta.

m Oct. 21-22—Lord Baltimore hotel,
Baltimore.

2 Oct. 25-26—Statler Hilton, Boston.

m Nov. 11-12 — Sheraton-Chicago,
Chicago.

& Nov, 15-16—Brown Palace, Den-
ver.

® Nov, 18-139—Davenport hotel, Spo-
kane, Wash,

® Nov. 22-23—Westward Ho hotel,
Phoenix.

Schachte, executive vice president and
board member, J. Walter Thompson Co.,
New York. Statler Hilton, Boston.

June 27-29 — 30th Annual convention of
Florida Association of Broadcasters. Speak-
ers include Tom Murray, vice president and
copy director, Campbell-Ewald, Detroit.
Jack Tar-Harrison hotel, Clearwater.

June 27-July 2—Advertising Assoclation of
the West’s 62d annual convention. Hawaiian
Village hote!, Honolulu.

June 30 — Deadline for entries in lris
Award contest, sponsored by the Women’'s
Conference of the National Safety Council.
Women actively engaged in radio-TV as
writers, producers or broadcasters may
qualify. Awards will be given in two cate-
gories: one for radio and the other for
TV.

Juy

July 1 — New FCC deadline for comments
relating to frequency allocations and tech-
nical standards of its proposed rules gov-
erning the licensing of microwave radio
stations used to relay TV signals to com-
munity antenna TV systems. Former dead-
line was April 1,

July 12—New deadline for reply comments
on the FCC’s notice of inquiry and pro-
posed rulemaking relating to mutual funds
and other investment houses that are in
technical violation of the commission’s
multiple-ownership rules. Former deadline
for reply comments was May 26.

July 18-19 — Annual meeting of Idaho
Broadcasters Assoclation. Speakers include
Vincent T. Wasilewskl, president, National
Association of Broadcasters. Boise.

July 18-23—Annual convention of the Na-
tional Community Television Association.
Denver Hilton hotel, Denver.

July 19-20 — Annual summer meeting of
New York State Broadcasters Assoclation.
The Otesaga, Cooperstown.

July 21—Deadline for reply comments on
the FCC’s proposed rulemaking to limit the
three major TV networks (ABC, CBS and
NBC) to equity holdings in no more than
50% of all nhon-news programing between 6
and 11 p.m., or to two hours of non-news
programing in the same period, whichever
is greater. The proposal would also pro-
hibit the three TV networks from domestic
syndication and foreign sales of independ-
ently produced programs.

July 22-246—Third annual Broadcast Edi-
torial Conference sponsored by National
Broadcast Editorial Conference and North-
western University’s Medill School of Jour-
nalism. Northwestern University and
WBBM-TV, Chicago.

July 26—FCC deadline for filing reply com-
ments on Part I and paragraph 50 of Part II
of the commission's notice of inquiry and
proposed rulemaking, issued April 23, look-
ing toward asserting jurisdiction and regu-

mIndicates first or revised listing.
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6:32 P.M., MAY 6, 1965 . . . WCCO RADIO SOUNDED . ..

the Emergency Broadcasting System “‘red alert” on the first
official word of a tornado sighting near the Twin Cities.

For four consecutive hours, the area was battered by nine
separate tornado funnels—making 23 strikes. The toll:

14 persons dead . . . 450 injured . . . property damage of $51 million.

WCCO Radio was officially
credited by the Minnesota
Civil Defense Director for
saving “hundreds” of lives.
The six-hour, non-stop
broadcast was highlighted
by eye-witness accounts of
tornado movements . . .
emergency alerts . . . sur-
vival Instructions .
damage reports . . . and
other life-saving informa-
tion. The effectiveness of
the job performed by
WCCO Radio is told most
eloquently in the words of
grateful officials and listeners.

Among hundreds of mes-
sages — all expressing
appreciation and praise
— was one from A. L.
Schnobrich, boy scout-
master whose troop was
meeting in one of the
hardest hit areas. It said:
“Thank you, WCCO Radio,
for saving the lives of our
scout troop.” Mr. Schnobrich
later explained that all 40
youngsters escaped “without
a scratch’ because of the
alert and instructions heard
on WCCO Radio.

—— = ———mma

RESOLUTION NQ. 65-47
STATE OF MINNESOTA

COUNTY OF RAMSEY

VILLAGE OF NEW HIIIGHTON

RESOLUTION COMMENDING AND EXPRESSING A VILLAGD THANES TO WCCO RADIC
AND ITS PERSONNEL FOR EXCEPTIONAL PUBLLC SERVICE

WHEREAS on Thureday evening, May 6, 1965 and Friday morning, May 7, 1965
a severe disaster in the form of tornadoes, wind, hail and rain atruck
the metropolitan areas of Minnenpolis and 5t. Paul and parts of the

States of Minnesota and Wisconsin and

WIHEREAS the people of these areas were in grave danger and

WHEREAS notification of the storm's movement and the methods people could
use to protect themselves had to be made ¢ontinually on an emergency basis

and

WHEREAS WCCO Radio undertook this responaibility and
WHEREAS WCCO Radio abandoned all of its routine commitments and programming to

keep the public informed and

WHEREAS this public service by WCCO is an outstanding example of the
important function thut private ipdustry can und does perfarm for the

public good in time of need and

WHEHEAS the employees of WCCO performed admirably over this long and
tragic period;: forsaking their own families und

WIEREAS the services provided by WCCU kudio und its emplovees resulted
in saving untold numbers from death or injury

NOW THEREFORE BE IT RLSOLVED that the Villuge Council of the Village of
New Brightun cowmends WCCO Hadio and expresses its hcartfelt thanks and
appreciation to WCCO iludio and ull of its employees: those known 8o well
and particotarly thiose unknown who make the others well known.

Adopted this 11th day of May, 19635.

) .t_{fﬂéﬂ:.Wg

Gt 2 Godivum

Mayor

Village Clerk

L.
.. athank you . . . from a
lot of people who are alive — a

lot of parents who can look at
their children this night over the
supper table and realize that
one or more, or maybe all of
them might have been dead

or in the hospitat if it had not
been for the timely and persistent
warnings and alerts that WCCO
Radio gave all of us. No one

bl J;Z%;

Village Munaxer

can come close to a figure on
how many lives were saved —
it would be the purest speculation
— but | know from my personal
contacts with many of the
people who rode through the
tornadoes in their basement,
and saw their houses either
destroyed or badly damaged over
their heads — that a large
number of people's lives were
saved, and they will be eternaily
grateful for this magnificent
piece of public service that your
men and radio station
performed.

Glenn Whisler, Executive Director

Hennepin County Red Cross
Minneapolis
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SHEeERIFFS OFFIC
WENNCRIN SOUNTY
MINNE APOL S, MINN, 55815

ED RYAK, Imeairs
JACK &HITREY, WnoEass
EUGENE €. ARNOLD. May

Mr. Larry Hesg

Qeneral Managsr

‘RSCO-Radlio

625 Second Avenus Soutn
Minneapolis, Minnesota 5540¢

Doear Larry:

On benalf of the Hetinu,-
Sheriff's Offlce I want to congratuletes yuu ..
gour staff for the excellent and complats coverags
you gave the area during the tornadoes wnich
ttruck Thursdey svening, Mey 6tn.

Many, many cltizens of this community
have told us that your statien's warnings ne
doubt saved lives. It was a mastsrful job.

#ith kindest personsl regards,
Yours alncersiy.

Ed Ty o

SHERIFPF




On behalf of the Hennepin
County Sheriff's Office | want to
congratulate you and your staff
for the excellent and complete
coverage you gave the area
during the tornadoes which
struck Thursday evening, May
6th. Many, many citizens of
this community have told us
that your station’s warnings no
doubt saved lives. It was a
masterful job.

Ed Ryan. Sheriff

Hennepin County
Minneapolis

The prompt reply that your
radio station made after receiving
the alert is to be commended
by all. Many lives, we are sure,
were saved because in such a
short time the proper personnel
heard the alert and arrived at
Mercy Hospitai, many even
before patients arrived.

Robert Vvan Hauer. Administrator

Mercy Hospital
Anoka, Minn.

We heard civil defense sirens,
then hurried to tune in WCCO
Radio and sure enough the storm
was coming. We took a battery
set downstairs and prepared for
the worst. WCCO kept us well
informed. We are thankful for all
lives saved by WCCO warnings.
Mr. and Mrs. Charles Snyder

Kathy, Douglas, Daniel
Roseville, Minn.

When the siren sounded, | was
in a local drug store. | guessed
what was happening, but to make
sure, | requested the store
employees to turn on WCCO
Radio. In this way, the entire
store had full information

and warning.

Church of the Sacred Heart
Rev, Quintin F. Kennedy
Robbinsdale, Minn.

| didn't realize how priceless a
radio is — | do know now.
Margie Summers

1210 Juno
$t. Pauf

The most profound thanks of the
entire area to your station and
staff for the great and inestimable
good and service performed in
the warning broadcasting which
saved countless lives.

Edwin P. Chapman, Judge
Minneapolis Municipal Court

We believe your coverage of
the storm saved many fatalities
in our area.

North St. Paul Business and
Professional Men's Assn.

Their alert reporting prevented
both loss of life and property in
our neighborhod as well as
many other neighborhoods that
I know of. As usual WCCO
Radio lived up to its slogan
""Good Neighbor to the
Northwest.”

Hiflard Brown, Account Executive
Fischbein Advertising, Inc.
Minneapolis

We wish to thank you for the
tornado warning given on your
station. it gave us the minute
necessary to get down into the
basement — the most important
minute in our lives!

Mr, and Mrs. Ed Buttenhoff
Cottagewood. Deephaven, Minn.

| am a widow with a little girl
of 11 and when | heard the siren
my first thought was of WCCO
Radio. | listened to you with my
child and felt safe! For  hours
we listened and kept saying,
"Thank God for the wonderful
folks at WCCO."”

Mrs. Dorothy Lindberg

3007 N.E. Fillmore
Minneapoliis

I've found once again, for
information first, WCCO is the
best spot on the radio! Thank
you for being a servant of your
listeners, rather than just a
business.

Mrs. Walter Ulrich
Winthrop. Minn.

If WCCO Radio never performs
another pubiic service, you have
justified your existence for the
next thousand years. Tremendous
job!

W. A. Stewart

Kolorpress, Inc.
Minneapolis

Throughout our 40 vears of broadcasting, WCCO
Radio has been guided bv one overriding philosophv:
“Good Neighbor to the Northwest.” We are genuinely
grateful and humble that at this moment of deep

peril in our area, the communitv turned instantly
and almost automatically to WCCO Radio. This
included the general public as well as civil defense
officials, relief agencies, law enforcement authorities,
hospitals and so manyv others. It was their reliance
and assistance which, in truth, enabled WCCO
Radio to do the job we did.

WCCO RADID
MINNEAPOLIS « ST. PAUL

Northwest's Only 50,000 Watt 1-A Clear Channel Station

[ X 2}
REPRESENTED BY GBS ::: RADIO SPOT SALES
[ X N |



lating non-microwave community antenna
TV systems,

AUGUST

Aug. 3 — New FCC deadline for reply
comments relating to frequency allocations
and technical standards of its proposed
rules governing the licensing of microwave
radio stations used to relay TV signals to
community antenna TV systems. Former
deadline was May 3.

Aug. 6-7T — Summer convention of New
Mexico Broadcasters Association. Roswell.

SEPTEMBER

Sept. 10-12 — American Women in Radio
and Television, second annual Western Area
Conference. San Francisco.

mSept. 15-18—Annual summer meeting of
Michigan Association of Broadcasters. Hid-
den Valley, Gaylord,

_____OPEN MIKE®

Good news on all news

Ebitor: Thanks for the wonderful cov-
erage for the all-news format in Chi-
cago [BROADCASTING, April 19]. It was
a top notch job and extremely accurate.
There are a couple of things that you
had to omit because of space difficulty
but, nonetheless, it represented all along
a highly accurate interview, and I deep-
ly appreciate . . . the fine story.—
Gordon McLendon, president, The Mc-
Lendon Stations, Dallas.

(The April 19 issue included a report on
the all-news format plans of WINS New
York and a story on the experiences of the

McLendon WNUS-AM-FM Chicago with
this type of programing.)

Congressional correction

EpiToRr: The 1965 BROADCASTING YEAR-
BOOK lists wikE [Newport, Vt.] as being
affiliated with CBS Radio, however, on
page 74 of the May 17 issue in the
block designating congressmen in broad-
casting you have erroneously listed us
as an NBC affiliate. It’s a minor point
perhaps but we would like you to know
we are very pleased and proud to be
affiliated with CBS Radio.

We wouldn’t have it any other way.
—Lawrence Knight, general manager,
WIKE Newport, Vi.

Tribute to Murrow

EpiTor: Ed Murrow’s death has left a
void. He was both a friend and a force.
We have lost our friend, but the force
he exerted must be maintained. How
we do this is a challenge.

That he was a trustee of this new in-
stitution said to us that we were kindred
souls. He honored us by his interest;
he counselled us wisely. In a tradition
that has already begun when we speak

BROADCASTING, May 24, 1985
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with superior video switching systems

LOOK ALIVE

with a reliable and completely flexible Visual Video Switching system,
featuring wm solid-state crosspoints and amplifiers for stability and
long-term, maintenance-free operation w lap switching timed for
eye-appealing transitions m synchronous and non-synchronous signals
requiring only one crosspoint for VTR, network or remote inputs
m automatic lap-fade-super controls which can be pushbutton-oper-
ated or controlled from external automation equipment g preset
video switching systems with thumbwheel selection of 15 or more
events into a preview bus,

LOOK ALIVE IN '65

By joining quality-conscious broadcasters in the swing to Visual Video
Switching systems.

VISUAL ELECTRONICS CORPORATION

LODOK TD VISUAL FOR NEW CONCEPTS IN BRODADCAST EGUIPMENT
| FETF S — ez A

356 west 40th street * new york, n. y. 10018 « (212) 736-5840
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We're gorgeous in color
(almost half of our
renewals switchtotint.)

220 Popeye cartoons—in color

KING FEATURES:SYNDICATE

235 E. 45th St., New ¥ork MU 2-5600

You get a tasty,
rich mixture in the
Golden Triangle

'
i
i 1"\-_

The WSIJS Television Market
No. 1 in North Carolina

TELEVISION &

WINSTON-SALEM

GREENSBORO

HIGH POINT
Represented by Peters, Griffin, Woodward
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of the spirit of Ed Murrow's life, we
will be guided in using the gift you
have made in a way that would have
made him say: “Good luck.”—Jonas
Salk, The Salk Institute for Biological

Studies, San Diego.

Wrong call letter

EprTor: A story on pages 70 and 71
in your May 3, 1965, issue contains a
typographical error we thought you
would like to know about. The story
deals with a survey showing how 35 tel-
evision stations acted on program prom-
ise versus performance in their reports
to the FCC.

The latter part of this article refers
to KaTv [(TVv) Little Rock, Ark.]l, when
it, no doubt, means KATU{TV) Portland,
Ore.—Robert D. Doubleday, vice presi-
dent and general manager, KATV(TV)
Little Rock, Ark.

(The error was made in the brief filed by
attorneys for Florida Gulfcoast Broadcasters
Inc. and was picked up from that document,

The station which should have been listed
was KATU).

Thanks for Easter Seal aid

EbiTor: The public response to your
use of the Easter Seal ad in BROADCAST-
ING has been enormous. It has been an
important factor in making this year’s
appeal the most successful in our his-
tory and in making possible the antici-
pated expansion of our services.

We are deeply grateful to you for
this generous gift to crippled children,
and for the concern for their welfare
of which it is evidence.—Catharine
Bauer, director of public relations, Na-
tional Society for Crippled Children &
Adults, Chicago.

BOOK NOTE

“House of Glass,” by J. Harvey Howells,
gppleton Century, New York, 314 pp.
5.95

One of the best of the long line
of novels with big business as its subject
and New York City as its scene, is this
product of a Scotsman with impressive
advertising credentials.

Harvey Howells moved from the ad-
vertising department of Procter & Gam-
ble to Standard Brands, and then to
Lever Bros. where he was advertising
manager. Since resigning in 1955 he has
collected an imposing list of literary
credits including a novel, The Big
Company Look, and a number of TV
programs including one network series,
Ichabod and Me.

All of this experience he uses to ad-
vantage in this story of business intrigue
with just enough seasoning of bachelor
girls and downtown apartments to in-
sure a high rating on sales lists.
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GO’ng places WALA-TV, Mobile, Alabama, joins America’s

most dynamic television stations. H. Ray McGuire, Executive Vice
President and General Manager, announces the appointment of Blair
Television as exclusive national representative, effective immediately n




MON DAY MEMO from JOSEPH JEROME, sales manager, Tidewater Oil Co,, New York .4

Flying A goes out to the ball game

Tidewater Oil Co.’s eastern division
sales organization is learning a new set
of AB C’s.

Axelrod and advertising head the list.
As official Flying A “worry dog,” Axel-
rod is a constant reminder to Flying
A servicemen that extra worry about
customers” cars is our business. This
is the theme of our television com-
mercials and also of our print adver-
tisements.

Like A, the letter B also has a double
meaning, broadcast and baseball.

And C, of course, is for the asso-
ciation of Flying A with the champions,
the New York Yankees, who have sym-
bolized the best in baseball for half a
century.

Put them together to produce sales
power for Flying A dealers and you
have an effective media buy providing
excitement, prestige, reach and fre-
quency.

Actually, the Flying A alphabet could
end there, but fortunately for those of
us who seek to increase our brand share
in the highly competitive gasoline mar-
ket, it doesn’t.

Television and radio sponsorship
when associated with an outstanding
baseball organization have much more
to offer an advertiser. Uniquely, this
broadcast franchise has opportunities
for total involvement—customers and
their families, dealers and distributors
and the Flying A sales organization.
These compose the rest of the alphabet,
the D through Z’s, the ways in which
a basic broadcast buy can be expanded
into an all-encompassing program of
communications for greater effective-
ness. Together they build interest and
enthusiasm far beyond anything pos-
sible without them.

A 12-Month Schedule = Following
its purchase of Yankee broadcasts in
early January, Tidewater began to build
this program of total sales involvement.
The goal was to extend the impact of
the baseball buy over the entire 12
months.

It started when former Yankee star
Jerry Coleman, one of the team of
broadcasters for the games, was signed
to head the Flying A sports bureau.
Through the winter months, Mr. Cole-
man spoke at major dealer meetings,
baseball dinners and met with Grey
Advertising executives. Joined by his
fellow broadcasters, Phil Rizzuto, Joe
Garagiola and Red Barber, they became
fully familiar with every facet of the
Flying A story.

By opening day, Flying A commer-
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cials were completely integrated with
personal sales messages in which base-
ball and advertising were “married.”
Film and live presentations projected
enthusiasm and interest through effec-
tive lead-ins and lead-outs from the
commercials.

Concurrent with spring training, Fly-
ing A launched a $250,000 Big League
Sweepstakes featuring a $10,000 cash
prize and trips to all the World Series
games for the winner and five friends,
with Mr. Coleman as host. As part
of this promotion, there was also a
Small Fry Sweepstakes with ball, bat
and glove prizes for younger members
of the family. The Flying A identi-
fication with baseball was beginning to
take shape.

Promotions Increased = Once the
Yankees came north, many other pro-
motional activities related to baseball
were developed for the stadium and
hundreds of service stations throughout
the Yankee area and the entire North-
east as well. These include:

» Prior to the regular baseball sea-
son opener, a special Flying A wel-
come home party held in Yankee
Stadium for an invited list of sports-
writers and broadcasters.

= Flying A caravan tours of service
stations with Jerry Coleman visiting
dealers and conducting autograph par-
ties for youngsters.

s Flying A day at the stadium with
hundreds of dealers attending to present
a check for the benefit of the Mayor’s
Sandlot fund.

» Honorary Yankee bat boy contests
with each winner receiving a trip to
the stadium accompanied by a parent
and his local Flying A dealer, a lunch,
box seats, a Yankee uniform and other
souvenirs of the occasion.

= Baseball clinics at which Mr. Cole-
man will demonstrate fielding and bat-
ting techniques and conduct chalk talks
on “How the Yankees Do It.”

= Ladies Day promotions to attract
new customers t0 our service stations
with tickets to Yankee ball games for
the winners.

For Flying A dealers, there are, of
course, the immediate rewards of in-
creased traffic and more profit. But in
addition, Flying A activities include
dealer trips to Yankee games and the
Hall of Fame game at Cooperstown,
N. Y., special hospitality days at the
stadium and other related activities to
stimulate their interest in the total pro-
gram.

After the regular season and World
Series activity, there will be follow-up
participation by the Flying A sports bu-
reau director in post-season baseball
events and meetings.

With no counterpart in any other
major league city, the program of total
involvement of media, promotion and
merchandising through the Yankee
broadcast sponsorship is a major proof
of the intention of Flying A to imple-
ment its growth plan with action in-
gredients. It’s our way of telling dealers
and distributors that baseball, success
and Flying A go together.

Joseph M. Jerome joined Tide-
water Qil Co. in Boston in 1954
as a salesman and since that
time has been retail sales man-
ager and marketing manager in
New England; assistant and dis-
trict marketing manager in New
York, and eastern division man-
ager, which he was named in
1962. In 1964 Mr. Jerome was
promoted to eastern division gen-
eral sales manager in New York.
Mr. Jerome is a native of New-
port News, Va., and is a grad-
uate of New York University’s
School of Commerce, New York,
from which he received a BS
in business administration.
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Take your
viewers

to Istanbul...

and Hong Xong . . . and Helsinki . . .
and Tokyo . . . and Bangkok . . . and
Copenhagen . . . and Honolulu . . . and
Madrid. In fact, let your viewers enjoy
the World “Of Lands and Seas”.

“Of Lands and Seas” is a new concept
in syndicated programming and features
the world’s finest illustrated lecturers
and travelers. Each exciting sixty-minute
program is hosted by the world famous
adventurer-photographer Colonel John D.

Craig and is produced on tape for local
COLOR programming. “Of Lands and
Seas” is specifically designed to fill your
local and local COLOR programming
needs. Similar programming has been run-
ning in several major markets for a number
of years. Each of these programs has
consistently been on top with approxi-
mately the same number of adult viewers
as the other stations combined. Now, for
the first time, you can brmg the World

Hillcreek Lane * Gates Mills, Ohio

to your viewers daily and in full COLOR.

Discover for yourself why “Of Lands
and Seas’ is fast becoming the most
talked about of the new syndicated pro-
ducts! Discover for yourself the fascina-
tion and excitement that fills each color-
ful progtam! Discover for yourself why
WLW-T, Cincinnati, and WLW-I,
Indianapolis have already purchased ‘‘Of
Lands and Seas’ for an early fall start!

Discover . . . **Of Lands and Seas”.

Phone 216-449-2680
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Join the Leader...

THINK COLOR..

The year of the rainbow is upon us! The color boom is here!
Great! We couldn’t be happier. The rest of the industry is dis-
covering what we’ve been saying for years: "Color television
is the most effective, the most dramatic means of reaching
and influencing the mass audience that has yet been devel-
oped.” [J No matter what your color problem, we have the
experience to help you to solve it. Our color firsts include:
First NBC color affiliate, first independent to originate live
local color, first color indoor remotes and first outdoor color
nighttime remotes. We produced, programed, promoted color

—measured and researched it. We have lived color since ’57.
BROADCASTING, May 24, 1965




We invite you to come along! Lean on our color experience.
We offer you the nation’s third largest color market—Crosley
country —twice national average in set penetration*—over
200,000 color homes in Cincinnati, Dayton, Columbus, Indi-
anapolis... plus our complete facilities and experience as your
color “lab”. [] Get with Color ... with Crosley—on the GO!

*A, C. Nielsen, February 1, 1965 / “*Television Age, March 1, 1965 / Audience and related data are based on estimates provided by
the source indicated and are subject to the qualifications issued by this service. Copies of such qualitications available on request.

CROSLEY BROADCASTING CORPORATION, a subsidiary of Avco

COLOR TV NETWORK: WLW-T, Cincinnati/WLw-D, Dayton/WLw-C. Columbus/WLw-l. Indianapolis/WLw RADI0, Cincinnati
BROADCASTING, May 24, 1965 29
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Manet / Boating / New York Metropolitan Museum

St. Louis’ emotioaal attachment to KSD-TV is unique . . . for it has matured and
strengthened since that day 18 years ago, when Channel 5 became the first television
station in St. Louis. Latest ratings*. . . plus an independent survey** of America’s 8th
Market TV listening habits. . . prove KSD-TV is still first in the hearts of St. Louisans,

St. Louis Post-Dispatch Television / represented nationally by Blair-TV

*Nieisen Station fndex and A.R.B. Television Market reporr— Feb. - Mar. '65 — ratings show KSD-TV first v St. Louris (average ratings — Sign on to sign off].

“*Frank N. Magid Associates Survey shows KSD-TV programmung and personalities strongly preferred by 5t. Louisans. Write for details.
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Specials: now a $50-million plum

Networks expect $10-million increase in revenue

from these programs next season; NBC-TV will again lead
in number, CBS-TV and ABC-TV offer formidable lists

The three television networks, locked
in with their regular prime-time sched-
ules for 1965-66, are concentrating now
on the approximately $50-million-a-
year business of producing and selling
their evening entertainment and news
specials.

Though plans for 1965-66 specials
are by no means definite, network of-
ficials last week were optimistic that
specials would account for $10 million
more revenues this year than last, when
they edged close to the $40 million
mark.

The bullish prospect is an outgrowth
largely of several new advertisers ear-
marking hefty budgets for groups of
specials next season, rather than a sig-
nificant jump in the number of such
presentations. But officials appeared
certain that there would be at least a
modest increase in the volume of such
shows for 1965-66.

On the basis of currently available
information, NBC-TV can be expected

to present at least 80 one-time and oc-
casionally scheduled entertainment and
news specials, while ABC-TV’s and
CBS-TV’s output will be in the vicinity
of 30 to 35 each, starting in the fall.

It’s in the Name = Though NBC-
TV for several years has been in the
forefront of the specials area, a partial
reason for its pre-eminence is semantics.
This network does not carry a regularly
scheduled documentary series such as
CBS Reports on CBS-TV and Scope on
ABC-TV, and its frequent cultural-pub-
lic affairs productions therefore qualify
as specials. Even so, however, NBC-TV
still would be regarded as the network
with the most specials. (NBC-TV inci-
dentally does not include the Gulf “in-
stant specials” in its computations, ac-
cording to a spokesman, because such
telecasts depend on “fast-breaking, hard
news” and their scheduling cannot be
forecast with any accuracy.)

Special programs, network authorities
agreed last week, enact a significant

role in television for the contributions
they can make to the advertiser, the
network and the public.

It was stressed that some advertisers,
such as Xerox, 3M and du Pont, for
example, are interested in reaching a
more specialized audience {(business-
men, better educated and more affluent
groups) and can use specials as an ef-
fective promotional-merchandising ve-
hicle.

For the networks, specials increase
the diversity in their schedules. In the
case of entertainment presentations, they
add a touch of glamour and excitement,
since the personalities starred are often
not ordinarily carried on TV. Public
affairs-news offerings are prestige-get-
ters, both among the viewing public
and with the FCC.

Ratings Low = Networks acknowledge
that only in rare instances can specials
triumph in the ratings race (see below).
But they emphasize that specials
frequently lure the ordinarily “light”

Specials rank well when compared with regular programs

The largest audience-getter among
the TV networks' sponsored enter-
tainment specials this past season
was Cinderella, telecast Feb. 12 on
CBS-TV, which rated 42.3 in the
Nielsens, representing an estimated
22,250,000 TV households in the
country.

A specially prepared list of the
top 10 entertainment specials over
the season, starting with the Sept.
12, 1964, telecast of the Miss Amer-
ica Pageant on CBS-TV, through
April of this year, credits CBS-TV
with five, NBC-TV with four and
ABC-TV with one. The listing, based
on A. C. Nielsen Co. data for the
season, precludes actual events such
as political telecasts or election cov-
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erage, sports (for example, the World
Series or Rose Bowl coverage) and
man-shoots,

Comparing these top 10 specials
to regular series’ programs in the
Nielsen rating periods: Three of the
shows placed No. 1 in the two-week
ratings reports period in which they
appeared during the season: Cinde-
rella, The Bob Hope Christmas Show
and the Academy Awards Telecast.
Two others were in the top five,
Wizard of Oz and a Danny Thomas
Special. In all, eight entertainment
specials appeared in the Nielsen top-
15 lists during the season.

The season’s top 10 entertainment
specials, showing date and network,
Nielsen rating and TV households

the rating represents, as complied by
A, C. Nielsen Co.:

1. Cinderella, Feb. 22
(CBS) 42.3

22,250,000
. Miss America Pageant, Sept. 12

(CBS) 40.3 21,200,000
. Danny Thomas Special, March 14
(NBC) 38.9 20,460,000

. Academy Awards, April 5
19,670,000

2
3
4

(ABC) 37.4
5. Bob Hope Christmas Show, Jan. 15

(NBC) 36.0 18,940,000
6. Wizard of 0z, Jan. 17

(cBS) 34.7 18,250,000
7. Bob Hope Special, Feb. 12

(NBC) 27.4 14,410,000
8. Danny Thomas Special, Feb. 14

(CBS) 26.5 13,940,000
9. Bob Hope Special, Nov. 20

(NBC) 25.5 13,410,000

Miss Teen-age Pageant, Nov. 13
(CBS) 25.3 13,310,000

10.

A



SPECIALS: NOW A $50-MILLION PLUM continued

viewer to the television set. Research
undertaken by NBC-TV indicates that
special programing scores exceptionally
well with viewers who are better edu-
cated, have higher incomes and are
represented in professional and man-
agerial capacities.

For the 1965-66 season, networks are
in the process of developing programs
that they hope will have intensified ap-
peal for advertisers and audiences. Two
key ingredients for next season will be
color and on-location shooting.

A sharp emphasis on color is planned.
As in regularly scheduled series, pro-
gram authorities said, presentations will
be in color whenever feasible.

More than ever before, producers
will be filming and taping programs on
location throughout the world. In some
instances, production crews already are
busy on five continents filming se-
quences for public affairs, entertainment
and cultural specials. Many of the pro-
grams for 1965-66 will blend history,
travel, folkways and contemporary
events.

Advertiser Lists = During the cur-
rent season, NBC-TV presented more
than 80 programs in the specials cate-
gory and the figure is expected to rise
slightly in 1965-66. A spokesman said
that for 1964-65, approximately $21
million in sales resulted from specials
and this total should rise to $30 million
next season, attributable largely to ex-
panded sponsorships.

The most active sponsors on NBC-
TV, during the current season, were the
Chrysler Corp. for the Bob Hope pres-
entations; Gulf Oil on numerous news
specials; Hallmark on Hallmark Hall of
Fame; Consolidated Cigar and Timex
on the Danny Thomas specials; and
advertisers on a variety of shows, in-
cluding Scott Paper Co., General Foods,
Polaroid, Lorillard, S. C. Johnson,
Goodyear, Goodrich, Institute of Life
Insurance, Xerox, Smith-Corona, Quak-
er State Qil, General Electric Co.,
Mennen, U. S. Rovyal, Plymouth, Allied
Chemical, Admiral Corp. and Miller
Brewing.

CBS-TV carried approximately 30
special programs during the 1964-65
season and this total will be reached or
exceeded next season. Billing on these
presentations amounted to an estimated
$10.5 million and should reach at least
$11 million next season, it was said.

Advertisers participating in sponsor-
ship of CBS-TV entertainment and news
specials during the current season in-
cluded American Motors, S. C. John-
son, Shell Oil, Standard Brands, Philip
Morris, Bristol-Myers, General Foods,
the Bell System, Mennen, Noxzema
Chemical, American Tobacco, Institute
of Life Insurance, Socony-Mobil Oil
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Co., Dr. Pepper Co., Procter & Gamble,
Savings & Loan Foundation, Westing-
house, Alberto-Culver, and Miles Labs.

ABC-TV presented more than 30 spe-
cial programs during the current season.
Advertisers allocated almost $8 million
in the specials area during 1964-65 and
indications are that billing should top
$9 million during 1965-66, resulting
primarily from a solid investment by
du Pont.

Companies represented this season on

b

An ABC-TV special scheduled June
13, 7:30-8:30 p.m., is ‘Phil Hill: Assault

a wide range of entertainment and
news-cultural programing on ABC-TV
included Purex, Chemstrand, Independ-
ent Electric Light & Power Co., Alum-
inum Co. of America, the 3M Co.,
Xerox, Goodrich, Clairol, Institute of
Life Insurance, Procter & Gamble,
Timex, Autolite, Rayette and Liberty
Mutual.

ABC-TVY’s Outlook = The expecta-
tions are that ABC-TV will carry 30 to
35 specials during the coming season,
roughly the same or perhaps slightly
below this year’s figure. But a spokes-
man said that revenue from these shows
is expected to be larger than for 1964-
65 because of more expensive produc-
tions and increased advertiser support.

Probably the most ambitious under-
taking in this field on ABC-TV next
season is a series of six onme-hour spe-
cials in color to be produced by Phil
D'Antoni and Norman Baer and spon-

sored by du Pont. Still untitled, the
series will spotlight six regions of Amer-
ica (history, landmarks, local customs)
with Rebert Preston as host. An ABC-
TV official reported that du Pont will
invest in the neighborhood of $3 million
for sponsorship of the series.

In entertainment, ABC-TV has sched-
uled another color program for next
season, Rex Harrison in Paris. Rayette
has been signed as half-sponsor of this
hour special. For next fall, the network
also has set a one-hour animated color
program, Alice in Wonderland, which
will be produced by Hanna-Barbera. It

on Le Mans.” Here’s the hero in the
pits before the race.

probably will be telecast during the
holiday season between Thanksgiving
and Christmas.

ABC-TV probably will present three
or four other entertainment specials
before the end of next season, but of-
ficials preferred not to divulge details
at this time.

The network intends to produce at
least 16 hours of news and public af-
fairs-cultural specials (exclusive of the
regular half-hour Scope series). As now
envisioned, Robert Drew will produce
three programs; John Secondari four,
and Stephen Fleischman three. In ad-
dition to this group, for which sponsor-
ship has not been revealed, is a series
of six one-hour specials to be sponsored
by the 3M Co. and produced by David
Wolper. The expectation is that a ma-
jority of these documentaries will be in
color.

Details on subject matter of these
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projected specials could not be revealed,
but on the basis of past performance,
the Drew, Wolper and Fleischman pro-
grams probably will deal with contem-
porary issues while the Secondari proj-
ects will focus on historical-cultural
topics.

CBS-TV’s Specials » CBS-TV is ex-
pected to slot at least 30 special pro-
grams and perhaps as many as 35 dur-
ing the coming TV year. Prospects are
bright for a modest rise in sales this
year, a spokesman said.

In the entertainment area, CBS-TV
will present four one-hour programs of

the New York Philharmonic’s Young
People’s Concerts series with Leonard
Bernstein as host and with the Bell Sys-
tem as sponsor. Others on the agenda
but generally without spensorship infor-
mation are The Sirollin’ Twenties, a
one-hour, musical variety show with
Harry Belafonte as host and featuring
Sidney Poitier, Sammy Davis Jr. and
Diahann Carroll; Ages of Man, two
one-hour programs of dramatic readings
by Sir John Gielgud; a one-hour Carol
Channing special sponsored by General
Foods; a one-hour program starring
Andy Griffith, Don Knotts and Jim
Nabors (in color) sponsored by Ameri-
can Motors; a new Barbra Streisand
special slated for the spring of 1966.
CBS-TV also plans to repeat this fall
the Barbra Streisand special it carried
recently, and to retelecast Cinderella
and The Wizard of Oz. For the sum-
mer of 1966, as in previous years, the
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Julie Andrews and Gene Kelly try a few steps for a
special scheduled for NBC-TV next year.

network expects to telecast the Miss
U. §. A. Beauty Pageant and the Miss
Universe Beauty Pageant, both 90-min-
ute presentations, and the two-hour
Miss America Pageant.

In the news specials area, CBS-TV
plans to telecast a minimum of 17 one-
hour programs (plus a planned 20 epi-
sodes of CBS Reports). Color will be
used more prominently on news spe-
cials and in CBS Reports, according to
a company spokesman.

In preparation by CBS News are
various one-hour programs including
The Search for Ulysses, tracing the

legendary journey through the Mediter-
ranean (in color); The Great Love Af-
fair, reporting on Americans’ affection
for their automobiles; 4 Portrait of
Stravinsky; The Traveling Americans;
State of the Unions, an examination of
labor unions in the U. S., and The
Travels of Thomas Jefferson (through
his letters). Among CBS Reports’ pro-
grams will be “Henry Moore: Man of
Form™ and “The Volga” (in color}.
NBC-TV’s Splurge = For 1965-66,
NBC-TV will reinforce its reputation
as the specials network, with presenta-
tions in this category probably exceed-
ing the 80 carried this year. A spokes-
man said that billing for specials should
rise from $21 million to $30 million
because of the new $2.5 million invest-
ment by American Gas Association; the
addition of at least four prime-time
entertainment presentations and in-
creased sponsorship interest by old and

new advertisers.

In entertainment, NBC-TV's sched-
ule includes these one-hour specials:
six Hallmark Hall of Fame entries (two
repeats); six sponsored by American
Gas Association (Julie Andrews, repeat
of Julie Andrews, Michelangelo I,
Michelangelo II, Peter Pan repeat, and
Mary Martin at Radio City Music Hall);
five Danny Thomas specials; two Jack
Benny specials; a Johnny Carson spe-
cial; Mr. Magoo’s Christmas Carol;
Ringling Brothers, Barnum and Bailey
special; the Junior Miss Pageant; two
sneak previews; several NBC Follies;

One of the scenes from “My Name is Barbra,’ starring
Barbra Streisand, which will be repeated on CBS-TV.

Bob Hope-Chrysler specials; a special
Thanksgiving program sponsored by
Mohawk Carpets; 4Amahl and the Night
Visitors and The Eimmmy Awards. In
addition, there will be at least four
children’s specials in prime time.

In news, NBC-TV intends to telecast
more than 40 planned specials as well
as three-Project 20 specials (“The Law
and the Prophets,” “The American In-
dian” and “Immigrants All.") Among
the planned news specials are one-hour
programs on The Congo; Hungary: Ten
Years Later; The Awakening Dragon:
Red China; The Reformation (the ef-
fects of the Reformation on history);
Defeat of the Armada; America, the
Beautiful (on urban blight); Mississippi:
the Self-Portrait; The Teen-Ager; Who
Shall Live? (on a life-saving kidney
machine) and For Our Time (remarks
by George Bernard Shaw on life).

In addition, the Xerox Corp. has ex-
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tensive plans in the specials area. The
company will continue its sponsorship
this fall of three dramatic specials pro-
duced by the Telsun Foundation, on
activities of the United Nations. Pre-
vious UN programs have been carried
either on ABC-TV or NBC-TV, and
commitments for the fall now are being
discussed.

Xerox also is sponsoring a group of
six documentaries produced by David
Wolper which will be telecast over the
next 18 months. The first, Let My
People Go, was unable to obtain a net-
work slot and was carried on a lineup
of 107 stations in April in prime time.
A company spokesman said this special
achieved a national Nielsen of 18.8,
reaching an estimated 9.9 million fam-
ilies. ’

In preparation by Wolper for presen-
tation either on a network or on a
national spot basis are the following
Xerox programs: The World Series
(half-hour); The Making of the Presi-
dent, 1964 (60-90-minutes); Wall Street
and Art Buchwald's Washington (both
one-hour) and a sixth program still to
be developed.

Senate cigarette
bill modified

The final Senate Commerce Commit-
tee report on cigarette labeling differs
only slightly from earlier drafts, but
the difference is important to television.

As amended, S 559 (the Magnuson
bill) requires a warning on the pack-
age front or back: “Caution: Cigarette
smoking may be hazardous to your
health”; prohibits any other package
warning requirement; prohibits, for three
years, the requirement of a warning in
advertising; requires the Federal Trade
Commission, with the cooperation of the
Department of Health, Education and
Welfare, to report to Congress in 18
months and annually thereafter on the
question of smoking and health; pro-
vides a $100,000 fine for violations,
enforced by the Department of Justice.

The committee had originally in-
structed its professional staff to include
in the report the committee’s wish that
where packages are used in advertising,

The elimination of “straw hair,"”
an affiction wont to beset women
who bleach, tint or permanent their
tresses is the theme of a new TV
spot for Escort, a hair-care product
of Shontex Inc. George McConnell,
executive vice president of Anderson-
McConnell, Los Angeles, agency for
Shontex, was agency producer of the
TV commercial, written by Don
Archer, copywriter at A-M, and pro-
duced at Unicorn Productions, Holly-
wood, in both 60-second and 40-
second versions.

Against a background of soft, ro-
mantic music, the commercial opens
with a beauty shot of a girl. As
she models her hair the announcer
asks: “Does your hair feel soft and
inviting or (as she feels her straw

COMMERCIAL PREVIEW: Escort hair softener

hair on camera) rough and lifeless
like straw?” The crackle of straw is
heard as the announcer observes that
this condition is the result of
bleaches, tints and permanent solu-
tions, but when he states that the
addition of a single vial of Shontex
Escort will guard against all those
kinds of damage and leave the hair
soft and inviting, the music becomes
soft and romantic again and the
model displays her beautiful gleam-
ing hair.

The Escort commercials have
started a 13-week run on seven sta-
tions, two in Los Angeles, one each
in Phoenix, Denver, Seattle, Tacoma
and San Diego, using a total of 250
spots a week, overall.
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including TV advertising, the side shown
must be the one bearing the warning
statement (BROADCASTING, May 10).

This requirement did not remain in
the report. The committee decided to
omit it in favor of a section condemn-
ing “as an unfair or deceptive act or
practice. .. any advertising which tends
to negate the warning which must be
placed on the package in accordance
with the bill.” Such advertising would
come under the authority of the Federal
Trade Commission.

Senator Maurine B. Neuberger (D-
Ore.) attached supplementary views
supporting the bill, but calling for
strengthening amendments (which she
will offer when it comes up for floor
action, perhaps this week). She would
like to reduce the moratorium on regu-
lation of cigarette advertising to one
year, applying it only to the federal
government, require the listing on pack-
ages of carcinogenic agents found in
cigarettes, and change the warning from
“may be hazardous” to “is hazardous.”

Senator Philip A. Hart (D-Mich.)
also called for “quantitative information
showing the content in the cigarette of
those elements scientifically shown to
be associated with cancer and other
diseases.”

The House Commerce Committee
last week scheduled executive sessions
on May 26-27 to consider its own ver-
sion of a cigarette labeling act. Bills
before the House group are similar to
S 559, but the most prominent, intro-
duced by Representative Walter Rogers
(D-Tex.), flatly prohibits action to re-
quire health warnings in cigarette ad-
vertising, with no provision for a mora-
torium period (BROADCASTING, April
19).

Imperial sugar uses TV
to clear misconceptions

A two-purposeé campaign to clear up
misconceptions about calories in the
minds of the diet-conscious and to
straighten out uncertainties of con-
sumers about synthetic sweetening sub-
stitutes is being conducted by Imperial
Sugar Co., Sugar Land, Tex.

Imperial, through Tracy-Locke Co.,
Dallas, is in its 13th year of 52-week
television schedules using 10-second
spot announcements. The current spring
“Energy” campaign involves 1,400 60-
second spots in daytime and fringe
nighttime periods.

A summer-fall campaign, relying on
TV as the basic medium, will involve
14 stations in 11 markets. The one-
minute commercial, filmed on a sugar
cane plantation in Hawaii, illustrates
the audio message that explains how
sugar cane captures energy from the
sun.
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At ABC News, men like William H. Lawrence, John Scali, Edward P. Morgan, Jules Bergman,
John Secondari, Jules Power and Bill Sheehan are satisfied to work quietly and do the job well.

Still, it’s nice to hear some applause now and then.

U A
n.,._“ Eicarl

March 31st: LIV George Polk Memorial Award for “Outstanding Radio
Reporting'’ to Edward P Morgan of ABC News. Applause.

April 19th: Thomas Alva Edison Foundation National Mass Media Award
for “'The Television Program Best Portraying America'’ to ABC News'
Saga of Western Man: 1964. Applause. And another Edison Award

for "'The Best Children's Television Program' to ABC News' Discovery.
Applause.

April 20th: Sherman Fairchild International Air Safety Writing Award
to ABC News’ Jules Bergman. Applause.

April 26th: George Foster Peabody Broadcasting Award for
""Qutstanding Reportorial Work Including His Political Coverage
During the 1964 Political Campaign and National Election’’

to ABC News' William H. Lawrence. Applause,

April 29th: White House News Photographers Association

Award for Motion Picture Feature

to ABC News cameraman Murray Alvey, Applause.

April 30th: Overseas Press Club Special Award for his role in

the Cuban crisis to ABC News' John Scali, Applause.

And the Annual Award for *'Radio Interpretation” for British

Election Coverage to ABC News' Bill Sheehan, Applause.

May 7th: Honor Award for “'Distinguished Service in Journalism’ by the
University of Missouri School of Journalism to ABC News’

Edward P Morgan in recognition of his long and distinguished

career as broadcast commentator and reporter.

Applause, applause, applause,

ABC News @



ANNOUNCING

The television properties owned by
JOHN T. GRIFFIN, JAMES C. LEAKE
and their associates
are now being administered under the following

new corporate name:

GRIFFIN-LEAKE TV, INC.




JOHN T. GRIFFIN; Chairman of the Board
JAMES C. LEAKE, President

KATV-7

LITTLE ROCK

Repiesenied by
Peters, Griffin, Woodward, Inc.

KTUL-TV-8

TULSA

&

Repressnted by
Peters, Griffin, Wocdward, Inc.

KWTV-9

OKLAHOMA CITY

Replasentied by
Edward Petry & Company, Inc.




NBC-TV affiliates get 5 minutes

More time for station sales follows recent CBS-TV

move; ABC-TV now only one not offering extra minutes

ABC-TYV last week was the only tele-
vision network not committed to give
its affiliates extra nighttime minutes for
local sale next fall—and ABC-TV offi-
cials didn’t rule out the possibility that
they, too, would make the concession.

They said, however, that for the
present they were “standing pat,” with
“no plans now” to release additional
minutes or expand station breaks.

They gave the report in answer to
newsmen’s questions after NBC-TV
notified its affiliates 10 days ago that,
beginning this fall, they would get five
additional minutes a week for sale to
local or national spot advertisers.

Four of these will be in the Tuesday
and Saturday movies (at approximately,
9:40 p.m. and 10:20 p.m.) and will
be created by stretching current 32-
second breaks to 62 seconds, starting the
week of Sept. 13. The fifth, wholly
new, will be 72 seconds in length and
will follow the new Scherer-McNeil
Report, which will be on Saturdays in
the time period occupied Monday
through Friday by Huntley-Brinkley
Report.

The existing 72-second breaks fol-
lowing Huntley-Brinkley will continue.
Like Huntley-Brinkley, the new Scherer-
McNeil Report, which starts Oct. 23,
may be carried by affiliates at either
6:30 or 7 p.m.

NBC-TV also told affiliates it would
release up to eight prime-time minutes

for station sale if they are not sold to
network advertisers. These will be
subject to payment of co-op fees by
the stations and subject to recapture by
the network on two weeks’ notice.
NBC-TV’s action followed CBS-TV’s
offer of time to accommodate seven
additional one-minute announcements
for spot sale. CBS-TV affiliates rejected
three, however, because they would
have been created by shortening the
midbreak in preceding programs from
32 seconds to 12 seconds (BROADCAST-
ING, May 10). CBS-TV then said it
would substitute up to three one-minute
positions in the nighttime schedule if
those minutes are not bought by net-
work advertisers, with the understand-
ing that they would be pre-emptible by
the network on two weeks’ notice.

NBC Radio chalks up
another big week

More than $1.5 million in new busi-
ness and renewals was recorded during
May 10-14 by NBC Radio according
to Stephen B. Labunski, executive vice
president in charge of the NBC Radio
division.

New business orders were placed by
Hazel Bishop Inc., Union, N. J., through
Daniel & Charles, New York; Schick
Safety Razor Corp., Milford, Conn.,

BAR estimates for 20 markets

Estimates of the dollar volume of
nonnetwork television business on
the air in 20 U. S. markets during
the week ended April 30 are reported
below as compiled by Broadcast Ad-
vertisers Reports.

The estimates are based on moni
toring, using discounted-rate formu-
las developed with the assistance of
leading advertising agencies. BAR
monitors, and makes estimates for
about 15 to 20 markets a week, cov-
ering the top 75 markets in the
course of a month. These estimates
appear weekly in BROADCASTING.

In the list below, the numeral in
parentheses immediately following
the market name indicates the num-
ber of stations monitored. The dol-
lar figures are BAR’s estimates of all
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national spot, regional and local

business on the air in the respective

markets during the week indicated.
Week ended April 30:

Albany, N Y. (3

Altoona, Pa. (2

Atlanta (3)

Baltimore (3)

Birmingham, Ala, {2)

Hoston (3)

Cedar Rapids, Mich. (3)

Chicago (4)

Dallas (4)

[es Moines, lowa (3)

Greenville, S. €. (3)

Harrisburg, Pa. (4)

Houston {3)

Jacksonville. Fla. (2)

Phoenix (4

Portland. Ore, {4)

Richmond, Va. (3)

Roanoke, Va. (3)

Sacramento, Calif. (3)

Tulsa, Okla. (3)

$189,810
113302
194,388
288,648
139851
688,540
76484
1573,698
324,142
101,097
76.110
105.151
251'150
106,147
140 825
2147799
82.260
52480
265.055
105.052

through Compton Advertising, Los An-
geles; The Evangelical Foundation,
Philadelphia, through Battle Advertis-
ing, Wyncote, Pa.; American Tobacco
Co., through BBDO, both New York;
Lincoln-Mercury Division of Ford Mo-
tor Co., Dearborn, Mich., through
Kenyen & Eckhardt, New York;
The Kitchens of Sara Lee, through
Foote, Cone & Belding, and Budget
Rent-A-Car, through North Advertis-
ing, both in Chicago.

Agency appointments . ..

= Merck Sharp & Dohme of Canada
Ltd., Montreal, names Needham, Harp-
er & Steers to handle advertising. Crea-
tive work will be done in agency’s New
York office. Administrative activity
will be handled in Toronto office.

= Autowest Inc., distributor for Re-
nault and Peugeot cars in nine western
states, names Tilds & Cantz, Los An-
geles, as agency, a return to the role
T & C had from 1957 to 1960. Media
plans are not complete but the initial
campaign will put heavy emphasis on
television, the agency said.

« American Cablevision Co., Beverly
Hills, Calif., owner and operator of 21
community antenna television systems
serving some 67,000 subscribers, names
Cooke & Leavitt, Los Angeles, as agen-
cy. American Cablevision is a sub-
sidiary of Jack Kent Cooke Inc.

= The division of tourism, Indiana De-
partment of Commerce and Industry,
has named Bonsib Inc., Fort Wayne,
Ind. as its agency. Thomas J. Blee,
executive vice president, will supervise.

= NBC’s owned stations in Chicago
have chosen new local advertising agen-
cies. WMaQ-Tv names Powell, Schoen-
brod & Hall and wMAQ names Lilien-
feld & Co. Stations earlier were handled
by Wade Advertising.

Chicago ad club awards

Several national advertisers won top
broadcast awards Thursday (May 20)
at the annual banquet of the Chicago
Federated Advertising Club. Arthur E.
Tatham, who will be executive commit-
tee chairman of Tatham-Laird & Kud-
ner when current merger plans are
completed, was selected ad man of the
year.

Top award winners: Hallmark Cards
(through Foote, Cone & Belding), for
best live TV commercial; Kellogg Co.
{Leo Burnett Co.), best film TV; Gen-
eral Mills (Needham, Harper & Steers),
best campaign series in TV; Campbell
Soup Co. (NH&S), best radio spot, and
Kraft Foods (FC&B), best radio cam-
paign.
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WE CHASE AMBULANCES...

«.and police cars and fire engines and beauty queens and

baseball players and movie stars and politicians, hold-
ups and ribbon cuttings {and what's more we catch them!)],

WCPO/TV's Nine News gets to the Cincinnati news
scene first and pictorially presents the full view,
including the reasons behind and the consequences
of the Tri-State's top news stories.

Under the leadership of Al Schottelkotte, Cincinnati's
top-rated newscaster, professionals gather, study and
interpret the complete news and presentit in picture
and sound to the Tri-State televiewer.

Cincinnati depends on WCPO/TV News.

ScripPS-HOWARD

WCPO-TV-AM—-FM CINCINNATI
YIS LAFC [ ;I LlEvE N T A1k £4

REPRESENTED NATIONALLY BY BLAIR TELEVISION




Eastman to acquire TV rep firm

Select Station Representatives, to be known as

Eastman TV, will operate as separate TV-only outfit

Robert E. Eastman & Co., radio sta-
tion representation company, plans to
go into television next month through
the purchase of Select Station Repre-
sentatives, which it will operate as a
separate, TV-only firm, Eastman TV
Inc.

Robert E. Eastman, president of the
radio company, said the executives,
staff and offices of Select Station will
remain in the new subsidiary. The
only change, he said, is that he will
become board chairman of Eastman TV
Inc.

Albert B. Shepard, president and a
stockholder of SSR, will be president
of Eastman TV Inc. and a stockholder
and board member of Robert E. East-
man & Co., which will own the stock of
the new company.

The other owners of Select Station
Representatives — Thomas G. Tinsley
Jr., Irvin G. Abeloff and R. C. Embry
—are selling their SSR stock to Robert
E. Eastman & Co. The price was not
disclosed. Mr. Tinsley is president of
wxEX-Tv Petersburg-Richmond, Va. and
WwLEE Richmond. Mr. Abeloff is vice
president and managing director of
WXEX-TV and senior vice president of
WLEE. Mr. Embry is general manager
of witTH Baltimore, formerly headed by
Mr. Tinsley.

Both Mr. Eastman and Mr. Shepard
stressed that the transaction is not final
but said official closing has been set for
June 1.

Separate Firms » They emphasized
that Robert E. Eastman & Co. and
Eastman TV Inc. would be completely
separate and competitive, with no inter-
change or duplication of personnel ex-
cept for Mr. Eastman’s role as chair-
man of the new company.

Irwin W. Unger, vice president of
SSR, will be a vice president of East-
man TV and will head its Chicago
office, as he has done for SSR.

SSR now represents seven TV stations,
whose representation will be taken over
by Eastman TV: WXEX-TV; XTTS-TV
Springfield, Mo.; KTEN(TV) Ada, Okla.;
WwUSN-TV Charleston, S. C.; wHIS-TV
Bluefield and wHTN-Tv Huntington,
both West Virginia, and wsva-Tv Har-
risonburg, Va.

SSR also represents a number of
radio stations and authorities said these
are expected to transfer to the Eastman
radio company’s list. One, WITH, al-
ready has transferred, and another,
WLEE, is slated to do so June 1.

Eastman TV Inc. will maintain SSR's
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New York headquarters at 551 Fifth
Avenue, as well as its offices in Chicago,
Detroit, St. Louis, Dallas, San Fran-
cisco and Hollywood and, through an
association with James S. Ayers Co.,
in Atlanta and Charlotte, N. C.

Common Interests = Mr. Eastman
described the transaction as “a merger
of common interests in good represen-
tation.”

e
3 L g
Mr. Eastman Mr. Shepard

The radio company represents some
65 stations and groups.

Mr. Eastman said that in addition
to Mr. Shepard other key executives
of Eastman TV would be given an
opportunity to acquire stock.

Mr. Shepard saw the transaction as
“an identification of leadership and
responsibility in national spot TV sell-
ing.” He said Eastman TV would re-
main “select,” in that “we will represent
broadcasting’s best TV stations and
accelerate the services that we have
developed for the advertiser and his
agencies—what we call ‘market-oriented
sales concepts’.”

Mr. Shepard said that “we will im-
plement our computer programs that
are in effect at the present time and we
are also planning to get into an area
that will be one of the major break-
throughs, in our opinion, in spot TV
representation.” He described this as
“product sales auditing” to show how
an advertiser's sales relate to TV spot
markets.

Six best regional
radio spots picked

Humor, music and straight sell are
represented in the six regional radio
commercials judged most effective this
year by the Radio Advertising Bureau.

RAB last week listed its annual
awards—the agency and advertiser will

receive golden-record plaques—for ex-
cellence in radio campaigns. They were
selected by a cross-section of broadcast
and agency executives.

Robert H. Alter, RAB vice president
and director of national sales, noted “a
tremendous renaissance of interest in
radio creativity” nationwide, which he
based on the “hundreds of spots” lis-
tened to by the judges.

The regional winners:

Culligan Inc. (soft water service),
North Brook, Ill., through Alex T.
Franz Inc., Chicago; Filice & Perrelli
Canning Co. (F & P canned foods),
Richmond, Calif., via Botsford, Con-
stantine & McCarty, San Francisco;
Mother’s Cake & Cookie Co. (Mother’s
cookies), Oakland, Calif., through
Guild, Bascom & Bonfigli, San Francis-
co; Parks Sausage Co., Baltimore, via
Leon Shaffer Golnick Advertising, also
in Baltimore; The F & M Schaefer
Brewing Co., New York, (Schaefer
beer), through BBDO, same city; Vita
Food Products Inc., New York, via The
Wexton Co., also New York.

Claims for Sucrets
are ruled deceptive

Claims made for Sucrets and Chil-
dren’s Sucrets on TV are false and de-
ceptive depite being “literally” true, a
Federal Trade Commission hearing ex-
aminer has ruled.

This is the reasoning behind Hearing
Examiner Edgar A. Buttle’s initial de-
cision which would halt the representa-
tions of Merck & Co., its subsidiary,
Quinton Co., Rahway, N. J., and its
agency, Doherty, Clifford, Steers &
Shenfield, New York, in advertising Su-
crets and Children’s Sucrets, throat
lozenges. (DCSS merged with Needham,
Louis & Brorby Jan. 1 to become Need-
ham, Harper & Steers.)

The examiner found that while
Merck’s statement that “Sucrets contain
hexylresorcinol which can kill even
staphylococcal and streptococcal germs”
is literally and technically true, the
statement is deceptive because Sucrets
is a lozenge for sore throat and may
not touch the germs which are usually
located within the flesh of the throat.

Merck has said that the FTC decision
“vindicates the germ-kill and pain relief
claims intended by the company.”

Further, Merck says, Mr. Buttle re-
jected a much more restrictive order
proposed by the FTC attorneys on the
ground that the order was ambiguous
and not supported by the evidence.

According to Dr. Harry J. Robinson,
president of Quinton Co., subsidiary of
Merck, which markets Sucrets and
Children’s Sucrets, “The order proposed
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Double-Threat Newsman
JIM CLARKE
Scores on Radio and TV

s:.;-rnz ey B Jim Clarke is a newsman of many talents, all of which are exploited by
WORLD’S FAIR AND WMAL in providing complete news coverage for metropolitan Washington
WASHINGTON, D.C., TOO —the nation’s fastest-growing urban market.

On WMAL-TV Clarke is editor and anchorman of “News 7."" our
early-evening, hour-long newscast. As editor, he plans the daily program
and writes key portions of its contents. As anchorman, he integrates
reports by other members of WMAL's wide-ranging news staff, action
newsreel film, and live interviews with national and local leaders.

On WMAL Radio, Clarke does five minutes of news daily and a com-
mentary on national and international events each Sunday.

A key member of our 25-man staff of news and public affairs spe-
cialists, Jim Clarke helps make WMAL Radio and WMAL-TV the news
voice for the Nation's Capital.

News Voice for the Nation's Capital

@wmal radio and television®

Daren F. McGavren Co. Harrington, Righter & Parsons, Inc.

Evening Star Broadcasting Company, Washington, D. C.
BROADCASTING, May 24, 1965 4



What’s in back of our surge to the

Going all out for news. People make news and it takes peopie 1o cover and report the news,

In all, the News Departments of the ABC Owned Television Stations now have 83 more people than
they had a couple of years ago. And every one of them works in a full-time, fully equipped news department.
Why bother? People want to see the news when they watch television, not just hear about it.

If you want people to walch the news on your channel, you've got 1o bring it back live {or on tape or
on film). Sometimes this means going all the way 1o Viet Nam for a local news story.

WBKB's Frank Reynolds did it recently. Or presenting the news in color, the way Detroit’s WXYZ-TV does.
But it's all worth it. Going to great lengths for news is one of the reasons in back of our surge to the front.

ABC OWNED TELEVISION STATIONS - WABC-TV, New York » WXYZ-TV, Detroit £
wBKB, Chicago « KABC-TV. Los Angeles « KGO-TV. San Francisco
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Where is Horace Wink?

That’s the question all Southern
California was asking—and had been
for many weeks—thanks to a satura-
tion campaign of radio and TV spots,
backed up by some newspaper space,
sponsored by the Ford Dealers Ad-
vertising Association of Southern
California.

The drive started March 22, with
a 10-day teaser barrage. This in-
cluded using over 8,700 radio spots
on 60 stations and more than 800 TV
spots on 12 stations. Each spot ex-
pressed concern about Horace Wink,
unaccountably absent from his prize
azaleas, his chamber music group,
the poetry festival. Each concluded
with the question: “Where’s Horace
Wink?” Some radio spots had an
added line, spoken sotto voce: “Ask
your Ford dealer.”

One radio spot opened with a
woman’s voice asking: “Martha, who

Where? . ..

has the book on Flemish Renaissance?
It’s long overdue.” A second feminine
voice replied: “The library card says
‘Horace Wink'.” The first voice said:
“Of course. Where is Horace Wink?”
A masculine whisper completed the
spot with “Your Ford dealer knows.”

The answer to Horace Wink’s
whereabouts was revealed on the
same radio and TV stations during
the month of April. In some 6,500
radio spots and 700 TV commercials,
the anxious public was told: Horace
Wink’s gone Mustang. These reveal-
ing spots completed the situations
opened in the teasers. The librarians,
for example, reported that he brought
back the book of Flemish Renais-
sance and paid the overcharges. “But
it's what he took out—a book on
scuba diving.”

The situation was summed up in
one explanatory radio spot, a re-
joinder to a query to the missing per-

How a Wink enticed Southern California

sons bureau in a teaser. “Good eve-
ning,” said a matter-of-fact masculine
voice. “These are the facts in the
case of Horace Wink. Horace Wink
was a man who bred hybrid azaleas,
played cello with the Santa Monica
Wednesday-night string quartet and
spent his vacations searching for
fossils in the La Brea tar pits. But
that was the Wink that was. Now he’s
the darling of the surf board set,
does the wildest Watusi in the West
and has taken up pole vaulting. What
happened to Horace Wink? He joined
the Mustangers at his Ford dealer’s.”
The Horace Wink campaign was
designed to complement locally the
national Mustang television adver-
tising, whose full-color commercials
feature the meek young man, the
mousy secretary, who become bold,
romantic figures after they discovered
what a Mustang could do for them.
The Payoft = ‘It’s too soon yet for

Where? . . .

bringing home . ..

by the government attorneys also sought
to restrict pain relief claims to those
of a minor nature, but Mr. Buttle found
Sucrets effective in a significant number
of cases of moderate and severe pain.”

Examiner Buttle based his decision
on the “framing” in which the advertis-
ing appeared. The commercials depict-
ing flames in the throat of children and
adults is meant to emphasize severe
sore throat pain, which the examiner
says, the buyer seeks to cure with the
use of Sucrets. The pain is relieved, as
the lozenge’s main drug, hexylresorci-
nol, is a mild local anasthetic, and offers
temporary relief from the pain. How-
ever, the permanent relief which one
would expect from a drug that kills
the germs causing the sore throat is not
available, he says.

The complaint for this proceeding
was issued by the FTC, Aug. 7, 1964,
charging Merck and DCSS with false
advertising.
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Rep. appointments.. ..

s WQaD-TV Moline, Ill., and wRrRDW-TV
Augusta, Ga.: The Katz Agency Inc.,
New York.

. WALA-TV Mobile, Ala.: Blair Tele-
vision, BTA Division, New York.

» Wisz-AaM-FM Glen Burnie, Md., and
KHER Santa Maria, Calif.: The Meeker
Co., New York.

s Kvox Moorhead, Minn.-Fargo, N. D.:
Mid-West Time Sales, St. Louis.

Business briefly ...

Trans World Airlines, through Foote,
Cone & Belding, both New York, will
sponsor Seven Art’s one-hour TV spe-
cial, Gemini, in 10 markets. Markets are
worR-TVv New York, xuJ-tv Los An-
geles, wNAC-TV Boston, KTVU(TV) Oak-
land-San Francisco, WTAE(TV) Pitts-

burgh, wrop-Tv Washington, xsp-Tv St.
Louis and kMBC-Tv Kansas City, Mo.
Philadelphia and Chicago stations have
not been announced.

The Post Division of General Foods
Corp., White Plains, N. Y., through
Ogilvy, Benson & Mather, New York,
will use spot TV and regional network
cut-ins in western markets to introduce
Start, an orange-flavored drink mix in
crystal form. Campaign begins this
week.

National Steel Corp., Pittsburgh,
through Campbell-Ewald, Detroit, has
begun a spot radio campaign in six
major markets to run through mid-
August. Minute spots promote use of
steel cans for food products and bev-
erages.

Southwestern Bell Telephone Co., St.
Louis, through Gardner Advertising,
there, is using radio in 35 markets for
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the complete sales report,” Keith
Matzinger, account executive for the
FDAASC at J. Walter Thompson
Co., Los Angeles, said this month.
“But early returns indicate it has
been a big success. Sales for the pe-
riod were up about 20% from the
previous rate, and that was already a
record-breaking pace.”

In its first year on the market,
which ended in mid-April, Mustang
had set a new national record for
first-year sales of any new automo-
bile, with coast-to-coast sales of over
418,000, Mr. Matzinger said. The
earlier record of 417,000 cars sold
the first year had been set by another
Ford car, the Falcon. “Southern Cali-
fornia Mustang sales for the year
were more than 10% above the na-
tional average.”

Reaching from the Mexican border
as far north as Santa Maria and from
the Pacific Ocean as far as Las Vegas,
the Ford Dealers Advertising Asocia-
tion of Southern California is made
up of 144 dealer organizations. “It’s
the biggest Ford dealer asociation in

new brand of excitement. . .

the nation,” Mr. Matzinger reported,
“and it’s also the largest in sales vol-
ume and in advertising expenditures.
But the association and we at the
agency are proudest of its leadership
in creating aggressive and effective
advertising.” He mentioned the Ford
shaggy dog, which began as an ani-
mated TV Ford salesman in Southern
California in 1959 and later was put
to work nationally, winning an ap-
preciable array of awards en route,
as just one example of the advertis-
ing creativity shown by the FDAASC.
“Everbody gets in on the act,” he
commented, noting that more than 40
members of the J. Walter Thomspon
creative department were involved
in getting Horace Wink started on
the air, including people at the
agency’s New York offices as well as
in Los Angeles. Advertising of the
Ford Division of Ford Motor Co. is
handled by YJWT’s Detroit office. The
Ford dealers of Northern California
have already adopted Horace Wink
and it’s not impossible that he also
may become a national salesman.

I3-week spot campaign featuring Eddie
Lawrence as the “old philosopher” to
sell the Yellow Pages. Sponsor plans
19-weeks of TV spots to follow the
summer radio drive.

Sealy Inc., Chicago, boosts its bedding
promotion budget this year by 18% to
$6.5 million. One-fourth will go into
local TV and radio on co-op basis by
affiliate firms through 27 regional agen-
cies. Firm also is using broadcast in
its expansion to foreign markets.

Mutual of Omaha Insurance Co.,
through Bozell & Jacobs Inc., both
Omaha, will sponsor NBC-TV’s Wild
Kingdom for the fourth consecutive
season, beginning Sunday, ©ct. 17 (5-
5:30 p.m. EST).

Golden Grain Macaroni Co., San Le-
andro, Calif., through McCann-Erick-
son, New York, has purchased partici-
pations in ABC-TV daytime TV shows:
Price Is Right, Trailmaster, The Young
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Marrieds, Father Knows Best, Donna
Reed Show, Day in Court and The
Rebus Game.

RCA will participate in NBC-TV’s Na-
tional Collegiate Athletic Association
14-game football schedule. Agency is
J. Walter Thompson, New York.

Midas Inc., Chicago, through Arnold &
Co., Boston, is spending almost $250,-
000 on radio spots to promote its Midas
auto mufflers in New England region.
Nine 60-second commercials are rotated
during rush hours and on weekends.

Mercedes-Benz of North America,
Fort Lee, N. J., through Campbell-
Mithun, Chicago, will place dealer-
cooperative radio and TV spots for its
190D diesel-powered sedan, beginning
this week and continuing for an in-
definite period.

Vick Chemical Co., through Morse In-
ternational, both New York, will par-

ticipate during the 1965-66 season in
NBC-TV's Laredo, The Virginian, and
Dr. Kildare.

General Electric Co., through Maxon
Inc., both New York, will sponsor
Sportsman’s Holiday, an 11-week color
series beginning on NBC-TV June 26
(Saturdays, 5:45-6 p.m. EDT).

Armour Grocery Products Co., Chicago,
through Foote, Cone & Belding, there,
is starting a local test market campaign
using TV spots and newspapers for new
children’s soap products, Soaprize,
which includes a plastic toy premium
inside the bar.

Jerseymaid Milk Products Co., through
Atherton-Privett, Los Angeles, has
started a TV campaign on six Los
Angeles stations, using more than 30
10-second spots a week to deliver the
message: “Jerseymaid Milk couldn'’t be
fresher if you owned a cow.”

National Rural Electric Cooperative
Association, through Mauer, Fleisher,
Zon & Associates Inc., both Washing-
ton, will sponsor ‘“The Week Ahead”
on NBC Radio’s Monitor starting June
6 (2:20-2:25 p.m., EDT). The news
show will feature Robert McCormick.

Also in advertising . ..

Volunteer agency = Lennen & Newell
Inc., New York, is the new volunteer
advertising agency in the “Keep Amer-
ica Beautiful” campaign for the Ad-
vertising Council, Washington.

Minneapolis merger = Merger of Colle
& McVoy Advertising and Pidgeon,
Savage, lewis Advertising, -effective
June 1, was announced last week by
principals of both Minneapolis agencies
who continue in the new venture as
Colle & McVoy. New address: 1400
Park Avenue, Minneapolis.

Ayer, Corning split
to eliminate conflict

N. W. Ayer & Son, Philadelphia, has
terminated an eight-year relationship
with Corning Glass Works, Corning,
N. Y., because of what it termed was a
marketing conflict.

The agency said that Corning’s
Corning Ware and Pyrex Ware prod-
ucts were in conflict with Teflon TFE
non-stick coating for cooking utensils,
marketed to cookware manufacturers
by another Ayer client, E. 1. duPont de
Nemours and Co., Wilmington, Del.

A spokesman for Corning said that
the company, which billed $323,000 in
network television (net time and talent)
during 1964, is expected to name a
new agency some time this week.
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Ruling revives pay-TV supporters

California court decision against Proposition 15

may be appealed but Weaver and other advocates of

pay-as-you-see plan see eventual victory for principle

Subscription Television Inc. was
weighing its future with renewed hope
last week and considering the chance
of restarting its pav-TV operation in
California.

Other wired pay television groups
were also taking a fresh look at their
prospects.

STV was hit with good news after a
year of deep trouble which ended in a
filing for protection from creditors un-
der the bankruptcy act,

The ban on pay TV in California
approved by the voters of that state
last November was ruled unconstitu-
tional, paving the way for a home pro-
gram service to their subscribers in Los
Angeles and San Francisco.

The free television act (Proposition
15 on the California ballot) is uncon-
stitutional because it “abridges freedom
of speech contrary to the guarantees”
of the constitutions of both the nation
and the state, Judge Irving H. Perluss
of the superior court in Sacramento,
Calif.. stated in a memorandum opinion
handed down Wednesday (May 19).

“The great constitutional issue here
presented involves freedom of speech,”
Judge Perluss said. “This basic right,
‘guaranteed by the First Amendment,
has long been held to be incorporated
in the Fourteenth Amendment due
process clause, thus protecting against
state abuse.

“Since the right is worthless without
an effective means of expression, the
guarantee extends to both the content
of the communication and the means
employed for its dissemination,” he
continued,

The decision has reportedly already
had a boosting effect on the plans of
franchisees of the Telemeter wired pay-
TV system in four southern cities.

On the news STV’s stock, traded
over the counter, moved from 2 bid
to 5% bid.

- Weaver Comments » Company Presi-
dent Sylvester L. (Pat) Weaver said
reinstatement of STV operations in Los
Angeles and San Francisco is a pos-
sibility but only if the case is not drawn
out in Jengthy appeals. The chain of
appeal would be first to an appellate
court, then to the state supreme court,
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with the further possibility of remanded
appeals.

Mr. Weaver said if another year went
by with the case hanging in the courts,
STV would probably forget about pay
TV in California for the foreseeable
future.

He said the company was still con-
sidering the use of its basic grid sys-
tems in Los Angeles and San Francisco
for community antenna systems. In
the two Coast cities STV still has a grid
system which passes 100,000 homes and
has drops installed to 6,000 homes.
This plant represents a $4 million in-
vestment.

Mr. Weaver said that after the su-
perior court decision he contacted the
office of the governor to state the STV
position. This was to let the state know,
he said, that most Californians con-
sider the referendum vote ‘disgrace-
ful” and that it was fomented by “scur-
rilous advertising based on provable
lies.”

Any appeal, Mr. Weaver said, would
have to be made by the state attorney
general but he added he did not ex-
pect an appeal to be made. California,
he stated, is “keenly aware of the in-
justice” done by the referendum.

Legal Steps » The legal action lead-
ing to Judge Perluss's decision began

Harris bill hearing delayed

The hearing on the bill of Rep-
resentative Oren Harris (D-Ark.)
to regulate community antenna
television and estabilsh a national
television policy will begin May
28, rather than May 27, the
House Commerce Committee re-
ported last week.

The hearing, before Repre-
sentative Walter Roger’s (D-Tex.)
Communications Subcommittee,
will continue June 2, and may ex-
tend through June 3 and 4. Pres-
entations are scheduled from only
two groups at the present time—
the FCC on May 28, and the Na-
tional Community Television As-
sociation on June 2.

alter STV had been unsuccessful in pre-
venting the California secretary of state,
Frank M. Jordan, from recording the
results of the vote on Proposition 15
and so letting it become a part of the
state constitution. Mr. Weaver and two
other executives of the company, D. E,
O'Neil, and S. T. Greenhow, thereon
filed a petition with Secretary Jordan
for a license for a new corporation to
engage in the business of pay TV,

Mr. Jordan refused to accept their
petition as contrary to the act. They
then filed an action for declaratory re-
lief, contending that the act violates the
constitutions of both state and the na-
tion. In rcplying, the California sec-
retary of state filed a motion for judg-
ment on the pleadings and the plain-
tiffs filed a motion for summary judg-
ment. Fox West Coast Theaters, which,
with other theater interests, had op-
posed the introduction of pay TV into
California, attempted to become a party
to the suit but that petition was denied.
They then requested and were granted
permission to submit testimony as
amicus curiae.

In his decision, Judge Perluss noted
the “sanguine assertion” of the anti-
pay-TV interests “that the act does not
inhibit subscription television, it mere-
ly requires that no charge be made for
it. This is comparable to asserting that
no prohibition of expression would exist
in the case of newspapers or motion
pictures if a statute were adopted re-
quiring their distribution or showing
without charge.

“The act,” Judge Perluss stated, does
not “merely regulate a business in a
reasonable, nondiscriminatory manner.”
which would be proper, but *“‘establishes
a prohibition™ based on “the conjecture
from certain viewpoints {some of which
are not entirely unbiased) that sub-
scription television may destrov free
television operation.”

Still Protected = Judge Perluss noted:
“Nor does the fact that a majority of
the voters cast their ballots in favor of
Proposition 15 remove it from scrutiny
in the light of constitutional protec-
tions.” He cited a West Virginia case
in which it was said: “One’s right to
life, liberty and property, to free speech,
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a free press, freedom of worship and
assembly, and other fundamental rights
may not be submitted to vote; they de-
pend on the outcome of no elections.”

“In the final analysis, it would ap-
pear that the charges here made could
have been made by the radio industry
when television was made available for
the home and by the producers of silent
motion pictures on that memorable
day when Al Jolson appeared on the
motion picture screen and sang ‘The
Jazz Singer.’ Invention and progress
may not and should not be so restricted
at least when they are cloaked with
the immunity of the fundamental free-
doms.”

If the decision is appealed, that ac-
tion can be taken only by the defendant,
California Secretary of State Jordan,
attorneys said. The theater owners, who
presumably might be eager to challenge
the validity of Judge Perluss’s reason-
ing, lack that legal right since they were

not parties to the action. Under the
circumstances, it seems certain that
they will do whatever they can to in-
fluence the state to make that step. In-
formed sources believe that, one way
or another, the pay-TV issue in Cali-
fornia will not be resolved short of a
decision by the Supreme Court of the
United States.

Proposition 15 was designed to out-
law any charges for home program
service, whether delivered by wire or
through the air, but its particular target
was Subscription Television Inc., which
had begun operating in Los Angeles in
mid-July, in San Francisco a month
later. Organized in 1963, with the
Rueben H. Donnelley Corp., Lear
Seigler, the Los Angeles Dodgers and
the San Francisco Giants as principal
stockholders (and the exclusive TV
rights to the games of the Dodgers and
Giants as prime program fare), STV
met immediate opposition from the

CBS Inc. President Frank Stanton
(2d from r) was presented with the
Municipal Art Society of New York’s
bronze plaque on May 10. The
award, given only three times in the
last decade, recognized the new CBS
building at 51 West 52d Street in
New York as “an outstanding ex-
ample of architecture befitting the
city of New York.” Also accepting
was architect Charles Evans Hughes

Art society honors new CBS building

(r) at a ceremony in New York. At
left is the society’s president Giorgio
Cavagliero. Also taking part was
Mrs. Aline Saarinen, widow of Eero
Saarinen, architect who designed the
CBS headquarters building. She is
now an NBC news correspondent.
Dr. Stanton and Mrs. Saarinen have
been nominated to the New York
State Council on the Arts (Broap-
CASTING, May 10).

48 (THE MEDIA)

California Theater Owners, who raised
a war chest and launched a Crusade
for Free Television which circulated
petitions and collected enough signa-
tures to put the anti-pay TV measure
on California ballots in the general elec-
tion last November.

Weaver Campaign » All year long,
STV’s president, Mr. Weaver, one-time
president and board chairman of NBC
and a veteran advertising agency ex-
ecutive, stumped the state and the na-
tion exhorting public support for the
cultural and educational entertainment
that STV would enable people to en-
joy at home. All year long, another
veteran advertising man, Don Belding,
fought Mr. Weaver as head of the Citi-
zens Committee for Free TV, group
which conducted the crusade. Aided
by the California Federation of Wom-
en’'s Clubs, with 80,000 members
pledged to oppose pay TV, Mr. Beld-
ing’s group won out in November, by
a two-to-one margin.

STV, Mr. Weaver told a stockhold-
ers’ meeting in Los Angeles a few days
after their defeat at the polls, would
be back in California, after it had won
a court battle to reverse Proposition
15, which he declared was absolutely
unconstitutional. While waiting for that
happy day, STV shut down its head-
quarters in Santa Monica, its program
centers in Los Angeles and San Fran-
cisco, collected the program selector
boxes from the homes of its 6,000 sub-
scribers (4,000 in Los Angeles, about
half as many in San Francisco) and
stored them away with the elaborate
electronic equipment that recorded
what STV programs the viewers
watched and prepared the monthly bills
for that service. Mr. Weaver moved
into smaller offices in New York to see
what could be salvaged from the past
and what could be planned for the
future.

Screen Actors Guild, which had ar-
dently supported STV in opposing
Proposition 15, applauded the decision
of Judge Perluss as the first step toward
restoration of the service to California.
John L. Dales, national executive secre-
tary of SAG, said: “We are confident
that the supreme court will uphold the
decision and that California viewers
will have the opportunity of watching
a new kind of television programing
voluntarily supported by a boxoffice
rather than the advertising dollar. This
will be of great service to all citizens
and should increase employment for
thousands of artists and technicians.”

Others Pleased » The report of Judge
Perluss’s decision was good news to
another group, the former subscribers
of STV. A telephone survey of a
random sampling of people who had
lived for weeks or months with STV
programs available at the turn of a
dial, conducted by BROADCASTING at
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the end of the year, showed 80% ready
and eager to have the service restored
and the other 20% ready to resub-
scribe if certain changes were made.

The anti-pay-TV forces were less
ready to comment. Sherrill C. Corwin,
president of the Southern California
Theater Owners Association, said: “We
have neither seen nor heard the con-
tents of the legal decision and there-
fore have no comment.” A similar “no
comment” ‘reply was received from
Irving H. Levin, executive vice presi-
dent of National General Corp., parent
company of Fox West Coast Theaters.
Mr. Belding was out of the country last
week.

Mrs. Gerry Teasley, state radio-TV
chairman of the California Federation
of Women’s Clubs, who had spear-
headed that organization's fight to get
Proposition 15 put on the ballot and
voted into law, expressed surprise when
BROADCASTING informed her of the deci-
sion. “The people understood Proposi-
tion 15,” she said. “They went to the
polls and they voted against pay TV by
a two-to-one majority. I don’t under-
stand how a judge can revoke the obvi-
ous will of the people in this way.”

The California Federation of Wom-
en’s Clubs had been on record as op-
posing pay TV in any form in the state
for the past decade and reaffirmed that

stand at the state convention in Los
Angeles, May 10-13, Mrs. Teasley said.
At that meeting the group also adopted
a resolution upholding the right of citi-
zens to institute initiative petitions such
as was done a year ago to get Proposi-
tion 15 onto the California ballot in
the general election last November.

Winik Comments « Leslie Winik, pres-
ident of International Telemeter (sub-
sidiary of Paramount Pictures), said
“the decision came as no surprise to
us,” but he added, indications are that
it will be appealed.

Mr. Winik said conversations with
the groups holding Telemeter franchises
for operations in Atlanta, Miami, Hous-
ton and Dallas indicated following the
California ruling that all of them are
more favorably disposed to move ahead.
They have all been delayed by the
California situation, he continued.

International Telemeter had filed a
complaint in California superior court
challenging the constitutionality of the
adopted Proposition 15.

STV is now a “debtor in possession”™
as a result of its chapter 11 bankruptcy
filing. It lists assets of $14.2 million
and aggregate liabilities of $10.2 mil-
lion. Mr. Weaver noted that STV still
has a $117-million suit pending against
the theater owners who had led the
publicity fight to outlaw pay television
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in California and another suit against
the state for $14 million. He said that
last week's decision could act in the
company’s favor in these proceedings.

The California decision also bright-
ened the picture for Skiatron Elec-
tronics & Television Corp. Skiatron li-
censes the pay system used by STV. It
is also an applicant for a CATV fran-
chise in the Queens borough of New
York City. Its New York application

_had been temporarily set aside by the

city on the grounds of insufficient fi-
nancing. Skiatron President Arthur
Levey said his company’s stock had
moved up from 7 asked, to 26 asked,
on first reports of the California ruling.
Skiatron would now be sufficiently at-
tractive to draw adequate financing for
the New York system, he said.

The decision got an immediate reac-
tion from West Coast investors. STV
stock sold over the counter, had
changed hands at about $2 a share
since November. On Wednesday after-
noon, after Judge Perluss’s ruling was
made public, the price soared to a high
of 6%, dropping to 5% at the mar-
ket's close for the day. On Thursday.
it was 4% bid, 5¥& asked, with only a
little activity, according to a leading Los
Angeles brokerage house.

.Changing hands

ANNOUNCED = The foilowing station
sales were reported last week subject to
FCC approval:

» WrLiv Livingston, Tenn.: Sold by
R. H. McCoin to Richard Gillespie, for
$130,000. WLiv is a 1-kw daytimer on
920 kec.” Broker: Blackburn & Co.

.= WMGo Canton, Miss.: Sold by Roth

E. Hook and associates to R. James
Loflin and associates, for $62,000. Mr.
Loflin is manager of wmGo. The sta-
tion is a 1-kw daytimer on 1370 kc.
Broker: Chapman Inc.

APPROVED = The following transfer
of station interest was approved by the
FCC last week (For other commission
activities see For THE RECORD. page
95).

= KuBa Yuba City, Calif.: Sold by
Roger R. Hunt and Chester V. Ullom
to Sidney A. and Della G. Grayson, for
$230,000 including covenant not to
compete. KuBa is on- 1600 k¢ with §
kw day and 500 w night.

New TV stations

As of May 20 there were 108 tele-
vision construction permits outstanding
for stations not yet on the air. Of these
18 were commercial VHF’s, 60 were
commercial UHF’s, 7 were educational
VHF’s and 23 were educational UHF’s,
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Negro-oriented station
opposes WOL sale

The Atlantic Broadcasting Co., own-
er of Negro-oriented wusT Bethesda,
Md. (Washington surburb), last week
asked the FCC to hear its opposition to
the sale of woL-AM-FM Washington.
Sonderling Stations Group is currently
seeking commission approval of the
purchase from Washington Broadcast-
ing Co. for $1.5 million (BROADCAST-
ING, April 5).

Atlantic said it opposes the sale be-
cause Sonderling has made no attempt
to determine the needs of the Washing-
ton Negro community which it intends
to serve. Sonderling already owns wbDiA
Memphis; kpia QOakland-San Francisco,
and wwrRrL New York, which are pro-
gramed for the Negro population of
their respective cities.

WusT also questioned whether the
Mutual Broadcasting System would con-
tinue its affiliation with worL under the
proposed program plans.

Columbia CP first link
in N.C. ETV network

The University of North Carolina,
permittee of channel 2 in Columbia,
N. C., said last week that the Columbia
facility is the first in a proposed inter-
state network of eight educational TV
stations. Other outlets will be sought
in Concord, Linville, Asheville, Burgaw,
Farmville, Winston-Salem and Bryson
City, all North Carolina. Translators
and low-power transmitters to fill gaps
in coverage are also planned.

Target date for Columbia channel 2
is September of this year. The channel
2 station will use RCA transmitters at
assigned powers of 100 kw visual and
15 kw aural with an RCA antenna 1,044
feet above ground. Program service
of the university’'s wunc-Tv Chapel
Hill will be extended to the new station
via the school’s own microwave system
which is to be constructed as part of
the plan,

Three UHF agreements
approved by FCC

The FCC last week approved agree-
ments that resolved two proceedings
and brought another closer to conclu-
sion.

In the Grand Rapids, Mich., channel
13 case the FCC averted possible ap-
peals court proceedings as it approved
an agreement in which winning appli-
cant, West Michigan Telecasters Inc.
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would pay the other contestants $130,-
000 each for their interest in the interim
operation and out-of-pocket expenses.

The court has deferred proceedings
on appeals filed by Grand Broadcasting
Co., MKO Broadcasting Corp. and
Peninsular Broadcasting Co. pending
possible out-of-court solution brought
on by the West Michigan offer.

In the Paterson, N. J.. channel 4}
proceedings the FCC granted an agree-
ment among Trans-Tel Corp., Bartell
Broadcasters Inc. and Spanish Inter-
national Television Inc. and awarded
Trans-Tel permission to construct a
new TV on the UHF channel.

Bartell Broadcasters’ application was
dismissed without consideration as part
of the agreement. SITI was given an
opportunity to merge with the winning
contestant for half interest.

Channel 37 was originally assigned
to Paterson but that channel was later
reserved for radio astronomy and chan-
nel 41 was substituted.

The Boston channel 25 case grew
closer to conclusion as the review board
granted United Artists’ withdrawal of
its application following payment of
out-of-pocket expenses by the remain-
ing applicant, Integrated Communica-
tions Systems Inc. of Massachusetts.

EXCLUSIVE BROADCAST PROPERTIES!

WXEX-TV to become
ABC's Richmond outlet

Wxex-Tv Richmond, Va., currently
an NBC affiliate, becomes an ABC
outlet on Aug. 15, Thomas G. Tinsley
Jr., president of the station, and Robert
Coe, ABC vice president in charge of
TV station relations, announced last
week.

The new afliliation represents a
switch with NBC in the area. WRvA-TV
Richmond, currently affiliated with
ABC, becomes an NBC affiliate on
Aug. 15 (BROADCASTING, May 3).

WXEX-TV, on channel 8, is owned by
Petersburg Television Corp.

Toledo grants CATV

The Toledo, Ohio, city council last
week formally granted a CATV fran-
chise 10 Buckeye Cablevision Inc. The
move came a week after the council
gave tentative approval for the CATV
service (BROADCASTING, May 17).

Buckeye is a cable company formed
by Cox Cablevision Inc. (Cox Broad-
casting Co.) and the Toledo Blade.
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Blueprint for a more virile NAB

Schroeder suggests more strength in legal, government

relations, public relations arms; wants study to define

working areas; re-evaluation to eliminate waste motion

A six-point program to strengthen
and study the staff organization and
committee system of the National As-
sociation of Broadcasters was recom-
mended last Tuesday (May 18) by
Willard Schroeder, NAB board chair-
man. High among his recommenda-
tions were “more first-class manpower”
in the legal and government affairs de-
partments and a larger budget and staff
for the public relations department.

He suggested:

s Upgrading of communications
within staff, between staff and commit-
tees and between NAB and other in-
dustry associations.

» Instituting a time study of NAB
staff to define its working areas.

s Making some assumption on the
breakdown the second suggestion will
produce; strengthen the government re-
lations and legal staffs.

n Beefing up the public relations staff
and budget.

n Establishing research procedures to
constantly evaluate station services, in-
cluding conventions and other meetings.

= Reaffirming the determination to
strengthen and expand the codes.

The recommendations came in Mr.
Schroeder’s third memo to the NAB
board. He saw them as serving to
maintain the NAB functions which he
had spelled out in his second report to
the board earlier in the month (Broabp-
CASTING, May 10). He had described
those functions as:

» Maintaining and enlarging broad-
casters’ opportunity to program and
operate “without burdensome and un-
warranted restrictions.”

» Providing leadership in broadcaster
self-improvement through “inspiration,
information and the establishment of
goals or standards.”

The second memo from Mr. Schroe-
der, vice president and general manager
of woop-aM-FM-Tv Grand Rapids,
Mich., had also called for reducing the
size of the 44-man NAB joint board
and clearly identifying the chairman
as number-one man in the association’s
hierarchy. The first memo to the board
in April had urged a moderate approach
to upgrading NAB and recommended
four courses of action (BROADCASTING,
April 12).

Real Workers » In last week’s memo,

52 (THE MEDIA)

said to be the last communique the
chairman would send to the board prior
to June’s semi-annual regular board
meeting, Mr. Schroeder noted that the
90 fulltime staff members of NAB, “the
pros who have to take their work seri-
ously” are the ones who do the “real
work.”

He said that only slightly more than
half of the 23 current NAB member
committees are “active in any meaning-
ful degree.” Of this number, he noted,
seven are board committees giving
“momentum and required detailed ac-
tion to matters needing board action.”

Generally, the chairman felt, these
committees perform “reasonably well”
although “they may tend to persist be-
yond their usefulness on occasion, and
now and then they create a camel when
they’re supposed to design a horse.”
However, he defended their existence

What the girls take home

A member survey reported by the
Educational Foundation of the Ameri-
can Women in Radio & Television
showed the average salary of AWRT
executives to be $7,500. It also found
36% of AWRT members earning more
than $10,000 a year.

The survey found nearly 33% of
AWRT members have remained with
their present employers for more than
10 years, and 10% with their company
for more than 20 years.

The survey was based on a response
of 952 women out of a total AWRT
membership of 1,502.

According to Elizabeth Bain, assist-
ant to the vice president, Columbia
Television Stations Program Services
and past president of AWRT, the survey
proved “that women in the broadcast-
ing industry are increasing their level
of professional competence, moving
into new areas of activity, and assum-
ing greater responsibility.”

The full AWRT survey is expected
to be issued within the next few months.

as being a training ground for industry
leaders of the future and they permit
more members to take part in the asso-
ciation’s affairs.

Mr. Schroeder said the executive
committee should periodically weigh
the original purpose of the committees
and match it against their current efforts
and deeds.

Communicate » The problem of com-
municating was also brought up by the
chairman. He said a need exists to
improve communications between NAB
and other associations and a similar
need seems to exist within the staff and
at times between the staff and com-
mittees. However, he felt the practical
level of communications comes with
management expertise which will be
employed in those areas “at the earliest
possible opportunity.”

Mr. Schroeder pointed to govern-
ment relations, “the single most im-
portant activity” as being “too light.”
The government affairs unit, he said,
employs three persons and gets about
5% of the payroll; the legal department
with five persons gets about 5% of the
payroll, and public relations, “another
basic activity,” employs about five per-
sons and gets about 5% of the payroll.

He said, however, that other staff
members, “especially executives,” work
in government and public relations
much of the time, so it is unfair to
conclude that only 15% of the payroll
is spent in these areas. He suggested a
time study might be made to see how
the staff apportions its time and what
share is devoted to government and
public relations.

Worse Shape » As much as additional
top-flight manpower is needed in the
government affairs and legal depart-
ments, Mr. Schroeder said, the “under-
staffing and underbudgeting for needed
expenditures js, if anything, even more
severe” in public relations.

He said NAB’s annual $75,000 pay-
ment to the Television Information
Office toward operating expenses and
the delegation of certain responsibili-
ties to TIO has “complicated” NAB's
TV public relations. “Because of the
material shortcomings of NAB’s public
relations effort and the complexity of
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“It was CBS which forcefully demonstrated the importance of
our new link between nations...CBS’ “Town Meeting of the World"..
An exciting and illuminating hour it was.” ar s4)

“The versatility of Early Bird and electronic technicians the world
over was demonstrated in last night’s satellite service to
Walter Cronkite’s news show...CBS had...a thoroughly distinctive
edge in crisp coverage of the news of the moment..”” (tue new vork TiMEs 5/4)

“The commemoration of V-E Day arranged by CBS and the
BBC, by means of the Early Bird satellite, was the most successful
use to date of a communications satellite for the
tl'ansmiSSiOl'l of live television” (NEW YORK HERALD TRIBUNE EDITORIAL 5/10)

“Perhaps the best-organized and most skillfully
produced Early Bird program to date was the Saturday CBS special,
"Victory in Europe—20 Years After’.”” vew vork rost s10)

“Of all the Early Bird satellite shows ‘live’ from Europe,
we’d have to put CBS-TV’s ‘“Town Meeting of the World’ and its
...Gen. Eisenhower-Marshal Montgomery reminiscences
of WW II 20 years later’at the top in interest and enlightened
planning and execution..”” (vew YORK JOURNAL-AMERICAN 5/10)

“‘Finlandia’...in some ways the most impressive Early Bird
demonstration so far...CBS Newsaffordsa welcomeexample of what
could be the cultural advantage of international T V.” (e new vork Times s/11)

“Certainly the potential of instantaneous worldwide coverage opens
up vast new areas for‘hard’news. Of the three American networks,
CBS showed how to use the satellite in that respect’’ wewsweex s/t7)

@CBS NEWS

CBS News continues to pioneer in the development of television via satellite. When Telstar

brought the space age to television, CBS News produced the first live transatlantic broadcast. In 1963
the first “Town Meeting of the World” began an unprecedented series of international

television forums. Now Early Bird affords new opportunities to promote an international exchange
of ideas, and provide live coverage of major news events on both sides of the Atlantic.



the TIO relationship,” Mr. Schroeder
added, he has requested John Couric,
NAB vice president for public rela-
tions, “to make a full-scale proposal
for a new, much enlarged program.”
This plan will probably be submitted to
the board at next month’s meeting.

The chairman pointed to NAB’s
“station services” as its most direct way
of helping members become better
broadcasters. Since the worth of the
services varies with the individual mem-
ber’s operation, he said, this area of
NAB work should be constantly scruti-
nized to see if it keeps pace with
changing conditions. He suggested:

= A continuing personal interview
survey by field men of broadcasters’
evaluations of the several services.

= An annual postcard survey of all
members to get the same information.

Mr. Schroeder pointed to conven-
tions, seminars, conferences and clinics
as another form of member service.
Acknowledging that there have always
been arguments for and against such
affairs, he said they will be around
since “they’re popular and the theory
of meeting to impart and gather knowl-
edge is sound.”

Study the Meetings = However, he
said, the staff and board should be con-
cerned with the content of the meet-
ings. “A lot of it,” the chairman
charged, “is so much warmed-over hash
—a waste of effort to put together and
a waste of time to attend.” He sug-
gested an appraisal board, either ap-
pointed by the president or as part of
the existing convention committee, to
evaluate the content of meetings.

The chairman said the seven field
men of station services department “are
more than earning their keep” in their
assignment of getting new NAB and
code members. He said they might
actively “encourage and instruct some
broadcasters in closer governmental re-
lations at the local and Washington
level” and they might be able to
continually question members “on the
most useful forms of station services.”

Mr. Schroeder pointed to the NAB
code authority as a “most constructive
force” in the association’s self-improve-
ment program.

He referred to Howard Bell, code
director, as a “young and honestly dedi-
cated person” and said the code is out-
standing in contrast with self-regulation
of other industries. Contrasted to self-
regulation procedures of the professions,
he added, it still has a way to go.

Speaking as a broadcaster, Mr.
Schroeder, said the codes should be
tougher and that the code authority
should not be expected to be infallible
if it 1s truly effective. He said it occa-
sionally “might err on the side of over-
zealousness. Personally, I'd rather have
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it that way than too lax—providing its
administrators have enough self-con-
fidence to concede error when it is
apparent.”

Mr. Schroeder noted that the code
has a financing problem which was
brought before the board at its January
meeting in Palm Springs, Calif. Cur-
rent code dues aren’t meeting operating
expenses, he said, and the radio code
will have exhausted existing surpluses
sometime this year. The TV surplus
will carry into the following year.

He said the finance committee had
recommended no action be taken on a
dues increase until the surpluses were
depleted and that the executive com-
mittee has been encouraging economies.
However, “the requirement for decision
persists,” he added.

Plans made for
UHF network

Piano claims several
stations may affiliate
with new TV system

More than a dozen UHF stations
have indicated a willingness to affili-
ate with a new network that plans to
start operating in the fall, according to
Vincent C. Piano, president of Vic
Piano Associates, New York, whose
projected “fourth network” was dis-
closed in New York last week. The
network is being called The Unisphere
Broadcasting System.

The attempt to assemble stations for
a UHF network started early in May
with letters sent to operators of ex-
isting and projected UHF’s. Mr. Piano’s
firm specializes in the sales representa-
tion of UHF stations and currently has
a list of five outlets, all in major mar-
kets, and expects to be in 11 more top
markets by the end of the year.

Mr. Piano said he was confident that
his firm would be networking a mini-
mum two and one-half hours of spon-
sored programs nightly with originations
at wiBF-Tv Philadelphia relayed by
microwave to other stations.

He said all programing would be on
tape and film with no ownership con-
trol exercised by his firm. Mr. Piano
said only sponsored programs would
be scheduled and the network would
operate “only for the convenience of
advertisers and program packagers.”
The aim would be to ‘deliver prime
minutes in major markets to TV ad-
vertisers” at a low cost-per-thousand, he
said. Mr. Piano indicated several ad-

vertisers had expressed interest.

Talk, Talk, Talk » In his letter to
stations, Mr. Piano said: “For several
years now, many people have talked
about setting up such a network—in
fact, several groups are still meeting
and discussing it.

“Rather than merely talk about it,
we have done it and are gearing this
network specifically for the needs of
all-channel television.”

His letter also indicated that phone
lines might also be considered in the
future; noting that the interconnected
basis of feeds would be using “phone
lines, microwave, station-to-station pick-
up or a combination of all these possi-
bilities.”

Mr. Piano’s letter said the UBS net-
work would have rates “structured in
the same manner as the other networks
with sponsored programs being de-
livered to the stations at a negotiated
percentage of published rates.”

Though Mr. Piano did not identify
the dozen UHF stations he said were
committed to the proposed network
service, it was indicated that the five
stations he reps would be among them.
The five: wooK-Tv Washington, WUHF
(Tv) Milwavkee, wsJsa-rv Bingham-
ton, N. Y., WTAF-TvV Marion, Ind., and
WIBF-TV.

Mr. Piano was a vice president of
Peters, Griffin, Woodward Inc., New
York, before he formed his own com-
pany in 1963. He also had been asso-
ciated in 1953-1959 with the Meeker
Co., New York, and before that with
WSB-AM-FM-Tv Atlanta in promotion
and research. A brother, Claude E.
Piano is executive vice president. A
subsidiary of Vic Piano Associates
called Mizlou Productions has assem-
bled four radio program packages for
syndication to radio, and, Mr. Piano
said, is putting together several TV
shows, among them Dress Rehearsal
which would consist of tapes of dress
rehearsals of summer stock theater
productions.

WTEN(TV) gets translator

The FCC last week granted Capital
Cities Broadcasting Corp. permission to
construct a new VHF-TV translator on
channel 7 to rebroadcast programs of
its wreN(Tv) Albany, N. Y. The trans-
lator will serve Schoharie and Middle-
burg, both New York.

Capital Cities Broadcasting owns
WJR-AM-FM Detroit; wsaz-AM-Tv Hunt-
ington, W. Va.; wWrow-aM-FM Albany,
N. Y.; wkBw-aM-Tv Buffalo, N. Y.;
webc(Tv) Adams, Mass.; WPAT-AM-FM
Paterson, N. J.; WPRO-AM-FM-TV Provi-
dence, R. I, and wrvp(Tv) Raleigh-
Durham, N. C,, in addition to the Al.
bany TV station.
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Top bananas, all

And these top bananas offer top results because they exert top influence in their the ,

[
markets . . . tops in audience, tops in entertainment, tops in community service, tops Meredlth
in market research, tops in experience. Buy the Meredith Stations for top sales. ' )

MEREDITH BROADCASTING: KANSAS CITY XCMO AM FM TV; OMAHA WOW AM FM TV; PHOENIX KPHO AM TV; SYRACUSE WHEN AM TV
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Broadcasters at odds over Michigan CATV
ONE HAS FRANCHISE, OTHER HAS PHONE COMPANY PACT

A battle over a community antenna
TV system in Jackson, Mich., has
erupted between two Michigan broad-
casters.

The conflict involves Knorr Broad-
casting Co., owner of a group of Michi-
gan radio stations

(including WKHM -,

Jackson), and Time-Life Broadcast. It

was initiated when Knorr received d

franchise to install a CATV system in:

Jackson, and Time-Life signed a lease:

with Michigan Bell Telephone Co. to
provide the same service, T
was not an applicant for a franchise. *

Reaction was so bitter that Knorr
withdrew its stations from membership
in the National Association of Broad-
casters. This was because the Time-Life
negotiations with Michigan Bell were
handled by Willard Schroeder, chair-
man of the NAB joint boards. This js a
conflict of interest, Walter Patterson,
executive vice president.of the Knorr
group, charged. Mr. Schroeder is a
Time-Life vice president and manages
woon-AM-FM-Tv Grand Rapids, Mich.

The Jackson franchise for -CATV
went to Knorr's Jacksonville Television
Cable Co. following city council con-
sideration of five applicants. The fran-
chise. granted May 11, was announced
last Monday (May 17). Also on Mon-
day, Mr. Patterson says, he learned that
Tinme-Life had agreed to use Michigan
Bell facilities to provide CATV service
to Jackson. Mr. Patterson says he was
told by telephone company officials that
since they were prepared to offer their
facilities for CATV, they could not lease
pole line rights to any CATV system.
Mr. Patterson said the company officials
suggested that he, too, lease cable facili-
ties from them. He refused.

Mr. Patterson termed the Time-Life
action a “calculated move to circum-
vent the franchising powers of the Jack-
son city commission.” He explaired
that there were five applicants for
CATV in Jackson, all of whom had
applied to the city council beginning last
December. Time-Life, he added, first
evinced an interest in CATV for Jack-
son early this month when Mr. Schroe-
der offered to buy into the Knorr appli-
cation. Mr. Patterson said he told him
that Knorr was not interested in selling
any part of its application. The next
think he knew, Mr. Patterson said, was
when Michigan Bell declined to rent
space on its poles and informed him that
Time-Life had signed an agreement to
use Michigan Bell facilities to provide
service in Jackson, without any fran-
chise from the city.

Later in the week, an attorney for
Time-Life told the city commission
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Time-Life -

Y

.
that no franchise is needed for CATV
service in Jackson, sincé the telephone
company is franchised to provide com-
munications services. This position is-
standard in situations where telephone
companies are providing, or planning
to. provide, CATYV service (BROADCAST-

"ING, May 10).

Mr. Patterson said that his company
will participate in any “pertinent” Jegal

-action to protect the franchising rights
_kof the city commission.

Besides Knorr, other applicants for

"CATYV in Jackson were Wright & Maltz

Inc. (wrTE-aM-FM Tiffin, Ohio: WERB
Garden City and WBRB-AM-FM Mt."
Clemens. both Michigan); Booth Broad-
casting Co. (which owns wiBM Jackson
as well as other radio stations in the
state); Triad Stations Inc. (waLM Al-
bion, Mich.), and. Gross Telecasting
Inc. (wJiM-aM-Tv Lansing, Mich.).

Time Version * Mr. Schroeder ex-
plained that Time-Life -had been in-
vestigating potential CATYV situations in
Michigan and that after finding it could
not fille an application for Jackson be-
cause the city council had imposed a
cutoff date, it. offered to buy an'interest
in the Knorr application. When this
was refused, Mr. Schroeder said, he
approached Michigan Bell.

Earlier this month, it was announced
that the Time-Life board had approved
the purchase of a 20% interest in Ster-
ling Information Services Inc.. which
has won initial approval of New York
City’s franchise bureau to operate a
system there (BROADCASTING, May 3).

Time-Life also has notified Lansing
and-Kalamazoo, both Michigan, that it
intends to apply for CATV there. 1t is
‘an applicant for Terre Haute, Ind., and
a :stockholder . in an applicant for

- Marion, Ind. It is also a 40% owner

in an applicant for New London-Nor-
wich, Conn. :

NYC CATV’s might
drop installation fee

The two companies which have won
tentative approval to operate commu-
nity antenna TV systems in New York
City last week were considering drop-
ping a $37.50 installation fee which
they could charge subscribers.

Charles Dolan, president of Sterling
Information Services, one of the com-
panies recommended by the New York
franchise bureau for a CATV fran-
chise. said his company might drop the
fee to promote subscriptions.

He pointed out that installation costs

were expected to exceed the arbitrary
$37.50 figure anyway and that financing
arrangements being negotiated with a
bank might make such a charge un-
necessary during the two-year interim
period of the proposed franchise. How-
ever, he said Sterling did not want
to lose the right to make the charge.

CATV Enterprises, the other appli-
cant recommended for a franchise, said
it also might drop the installation fee.
Both Sterling and CATV Enterprises
have proposed $5.50 monthly charges.

Texqg: Broadcasting
adds outside holding

The Texas Broadcasting Corp. in a
report to the FCC has disclosed the
acquisition of Austin Management
€orp., a nonbroadcast subsidiary en-
gaged in the operation of business ma-
chines and having real estate holdings.
Texas Broadcasting, owner of KTsc-
AM-FM-Tv Austin, Tex., is controlled by
a trust for President Johnson’s family
which owns about 85% of the broad-
casting corporation.

In addition to its Austin broadcast
holdings, Texas' Broadcasting has 29%
interest in Kwtx Broadcasting Inc.,
owner of KwTX-AM-Tv Waco, Tex.
Kwrx Broadcasting also owns 50% of

Brazos Broadcasting Co., owner of
KBTX-Tv Bryan, Tex., and 80% of
Texoma Broadcasters Inc.. owner of

kXN-Tv Ardmore, Okla.: xfFLy-Tv La-
fayette, La., and 75% of Victoria
Broadcasters Inc., licensee of KNAL
Victoria, Tex. The TV ownerships in
which the Johnson family participates
add up to the FCC limit of five VHF
stations.

Back in Austin TBC also is owner of
the Muzak franchise in that city through
its Music for Business Co. Community
antenna television was not overlooked
as TBC in addition to cattle and ranch-
ing interests has an option to purchase
50% of the stock in Capital Cable Co.
which operates a CATV system.

The TBC balance sheet included in
the request for renewal listed surplus
and reserves at $3.7 million. Also re-
flected was a growth in retained earn-
ings of $1 million. A large portion of
this figure, $900,000, was for account-
ing purposes which resulted from the
sale of KGRv-aM-Tv Weslaco, Tex., in
1961. This sum was carried as deferred
income in the 1962 report and as a
capital gain in the current balance
sheet.

In a recent ownership change within
the KTBC organization the trust for Mrs.
Johnson in March purchased the one
share of stock held by the President’s
brother, Sam Houston Johnson.
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“And the surprises, together with some ingenious little touches,
made the 90 minutes positively delightful.”
Vince Leonard, Pirtsburgh Press

“Merv in his first week has conclusively proved he has what it
takes to conduct a show starting at 11:30 and hold the viewers’
attention for 90 minutes. In a word, he is terrific.”

Arthur E. Fetridge, Boston Herald

“...the affable Griffin is able to evoke a generous response
from his guests. He keeps the conversation moving without
being obtrusive, which is essential for the success of this type

of show.”
Walt Dutton, Los Angeles Times

“But the show doesn’t lean entirely on the desk-and-chairs lay-
out, but on the personality of its star and his handling of guests
and the fairly consistently improvised happenings during its 90

minutes.”
Jack O’Brian, N. Y. Journal American

“That self-assurance, perhaps, is the most important item; it
conveys to the audience a feeling the host is confident the show
will be entertaining, so relax and enjoy it. And it seems to me
Griffin communicates this assurance — he's confident his pro-
gram will be entertaining, as indeed it has been.”

Dick Shippy, Akron Beacon Journal

“He has the kind of personality that comes on easily in the late
evening and ought to wear well.”
Tom Mackin, Newark Evening News

“Merv Griffin scores very big.”
Bob Foster, San Mateo Times

“His local beachhead is the Little Theatre off Times Square on
44th St., a location with its own built-in excitement. Outside
shots of the busy theatrical neighborhood — an attraction that
should go over big with out-of-towners — added an important

WE'VE
GOT SOME

dimension to the program. So, too, did his announcer, Arthur

Treacher, a booking gesture that suggested originality in the -

choice of guests and program regulars may be expected.

Besides the ability to communicate a sense of the immediate
and unexpected, the trick of being a winning late night TV
host is to be a good listener. And Griffin listens, believe me.”

Kay Gardella, New York Daily News

“Griffin gives the distinct impression that he enjoys his work
and that is half the battle. He is an ideal host because he

doesn’t allow his intellectual experience to get in the way of -

any wisdom his guests offer. The other half of the battle is the
individual quality of the program’s guests. Griffin is fortunate
to have one of the best talent men in the business . ., . and the
opening two programs were overflowing with people who were
interesting as human beings as well as capable performers.”
Terrence O'Flaherty, San Francisco Chronicle

“Anyone who found the daytime Merv Griffin of two years ago
a winning personality, a pleasant, decent non-show-business
type, and a sympathetic listener to interesting guests — as this
viewer did—will find the late-night Merv Griffin no different.”

John Horn, New York Herald Tribune

“It was also a fine debut thanks to Merv's easy manner with
star guests.”
Jerrie Atkin, Gary Indiana Post Tribune

“As for the star himself, Griffin is pleasant and unassuming,
handles his guests with ease.”
Hank Grant, Hollywood Reporter

“Whatever a ten strike is, the Westinghouse Broadcasting Com-
pany scored precisely that with its extremely well advised acqui-
sitton of Merv Griffin. It took the personably quick-witted Griffin
exactly 90 minutes to prove this happy point....Merv moved into
TV's late evening arena with a sparkling Channel 4 premiere
which was far more enjoyable than many a prime time program.”

Anthony La Camera, Boston Record-American

THE MERV GRIFFIN SHOW

Call/Write/Wire WBC PROGRAM SALES, INC. W
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Will Senate
restore cut?

FCC officials appear
before appropriations
group to get more money

Whether the Senate will restore House
cuts in the FCC budget remains to be
seen after hearings before the Senate
Appropriations Subcommittee on Inde-
pendent Offices last week. But one thing
was crystal clear: The commission’s
“open records” rule is very unpopular.

Subcommittee members expressed a
lively interest in community antenna
television and the financial difficulties
of educational television, as FCC Chair-
man E. William Henry, Commissioner
Kenneth A. Cox, and members of the
staff pleaded for restoration of $594.-
000 the House trimmed from the $17.-
494,000 requested by President John-
son (BROADCASTING, May 10).

Mr. Henry called communications
“probably the most dynamic regulated
industry there is” as he attempted to
justify an FCC request for 52 new staff
positions. He cited the need to regulate
CATV; the growth of UHF TV, AM
and FM radio, and expansion by the
common carriers as pressures to expand
his agency. He added that the new data-
processing computer had already helped
to reduce the agency backlog, chiefly in
the safety and special radio service, but
would not be in full service until the
end of a 10-year phasing-in period.

There are 182 microwave applications
pending for CATV systems, and about
1,300 systems of both microwave and
wire types now in service, he said, and
“I think there is a consensus in the in-
dustry and in government, including
Congress and the commission, that
some form of regulation for the entire
CATYV industry is both necessary and
desirable.”

Other Fields » Besides the need to
regulate CATV, he continued, Zenith
has petitioned for a pay-TV system,
raising regulatory questions in another
new field, UHF TV has continued to
grow (to 135 operating stations and 105
pending applications as of March), and
AM and FM radio “continues to grow
at a much faster rate than we had ex-
pected” (in fiscal 1965, the commission
received 400 applications for new AM’s;
had expected to receive 225).

Because of these factors, Mr. Henry
said, “perhaps our greatest need, and
we think our best justification for the
very small amount of increased per-
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sonnel that we are asking for, lies in
the broadcasting area.” The Broadcast
Bureau would get 13 new people—four
of them in the research and education
division and the rest mostly clerical po-
sitions for processing applications.

“Present backlogs,” he said, “are
probably the lowest that we have had

. in a good many years,” but more
people are needed to prevent them from
building up, even though the institution
of license fees has tended to deter “friv-
olous” applications.

Senator Warren G. Magnuson (D-
Wash.), subcommittee chairman, and
Gordon Allott (R-Colo.) expressed some
constituent  dissatisfaction with the

“open records” rule (in effect May 14},
which requires broadcasters to keep
available for public inspection local
duplicates of information required by
the commission.

Mr. Henry implied that the measure
was necessary to make the broadcaster

e .
Senator Allott
Local stations are being hobbled

more responsive to community needs.
*“The whole effort of the commission,”
he said, “has to be to get the broadcast-
er and the public together.”
Philosophic Dispute = Senator Allott
didn’t see it that way. “I don’t agree
with your basic philosophy,” he re-
plied. “This concept that you have just
stated goes upon the assumption that
the government owns the air. . . . The
FCC came into the control of air chan-
nels not because the government owns
the air, or owns the ether, or anything

connected with it, but simply because in
1926, I believe, or ’27, these stations
were opening up all over the country
and we were entering a national fiasco.

“I cannot see how this is either in
conformity with the original spirit of
your act, and I cannot see how it
serves any useful purpose. . . .”

Mr. Henry explained that broadcast-
ers were only being required to keep
locally that which is on file in Washing-
ton. “It does not allow the public to go
into the books and records of the sta-
tion with a blank check,” he said. He
compared the local records to local
record-keeping at a county courthouse.

SenatoriAllott urged the FCC to “look
into this matter, and review it. . . . To
me you are placing upon the local sta-
tions an obligation that is not right-
fully theirs.”

Mr. Henry said that while the rule
had been made final a petition to re-
consider it is pending.

Senators Magnuson and Allott won-
dered why CATV systems were being
proposed for large cities like Philadel-
phia.

“We are not sure that we know the
answer,” Mr. Henry replied. He said
it was probably to bring in additional
program services from independents in
other cities. He added that the com-
mission was afraid that under such
circumstances a CATV system would
kill off some of the weaker local sta-
tions (especially UHF’s), leaving those
unable to pay for the cable with dirnin-
ished service. Everyone agreed the
problem was not so great in sparsely
populated areas.

CATYV Groups » Senator Magnuson
suggested that CATV absentee owner-
ship bears investigation. He said the
trend toward multiple CATV ownership
could create a “monopoly fiekl.”

Turning to AM radio, Senator Mag-
nuson inquired if every section of the
country was “‘pretty well blanketed” by
now. Mr. Henry said such was the case
in the daytime, but millions were still
without service in the “white” areas at
night.

“I don’t suppose you will ever reach
a saturation point,” said Senator Mag-
nuson. “We don’t seem to,” Mr. Henry
replied. “The rules themselves were
tightened up in probably the biggest
[go] slow signal the industry has re-
ceived in a good many years.”

Subcommittee members asked about
the growth and health of educational
television. Mr. Henry said a new UHF
allocations table, with even more ETV
frequencies, was forthcoming. Senator
Magnuson said it was his hope that
once ETV’s had been on the air for a
while, their communities would not
allow them to “go down the drain” if
they experienced financial difficulties.
Mr. Henry said some stations had -re-
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Jim W. Cooper, Director of Engineering, WFAA-TV,

G-E 4-V wins WFAA-TV'’s “slide test”

Jim W. Cooper, Director of Engineering at WFAA-TV,
Dallas-Fort Worth, came to the recent NAB Convention
in Washington to make a decision.

WFAA-TV wanted the finest 4-V color film camera avail-
able. Jim had carefully compared all the available data
on the two competing cameras. The final, deciding item
on his check list was to be his own personal evaluation
of picture quality.

‘He had his own resolution chart slide put up first in the
competing unit, then in the General Electric 4-V. Immedi-
ately he saw the difference. G-E 4-V picture quality won
Jim Cooper’'s unqualified vote — and the WFAA-TV order.

BROADCASTING, May 24, 1365

Two G-E 4-V's will be installed at WFAA-TV this summet.
This is the kind of customer acceptance that will put more
than 100 G-E 4-V's on the air by autumn. No other manu-
facturer can even approach this record of field-proven
performance and market approval. For details on broad-
casting's most-accepted 4-V color film camera — the G-E
PE-24 — contact your G-E Broadcast Equipment Repre-
sentative, or: General Electric Company, Visual Commu-
nications Products, #7-315, Electronics Park, Syracuse,

N.Y. 13201. (Phone AC 315, 456-2105). ‘GE-16.
Visual Communications Products
GENERAL & ELECTRIC
Electronics Park, Syracuse, New York
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mained on the air that way, but that
“nickles and dimes” from the commu-
nity could not support programing equal
to what people have become used to
on the commercial stations. He feared
for the survival of the educational sta-
tions when the Ford Foundation stops
supporting National Educational Tele-
vision, ETV’s prime program source.

The commission presently has 1,565
authorized staff. The increases it
requests would bring the number to
1,650.

Another CATV to revise
financial projection

New Haven TV Cable Co., second of
22 applicants for community antenna
TV franchises to be cross-examined
during hearings conducted by the con-
necticut Public Utilities Commission,
became the second to decide to file a
revised financial projection as hearings
resumed last Monday (May 17) in
Hartford.

Under questioning, Charles Andrews,
controller of Triangle Publications,
which owns New Haven TV Cable, ac-
knowledged that figures in the original
financial statement indicated a [00%
return on investment after seven years.

Two years ago, one of the PUC mem-
bers interpreted a similar statement,
filed by Waterbury Community (con-
trolled by Jerrold Electronics), as re-
flecting a 400% return after eight years.

The intention to file a revised state-
ment was made after PUC counsel
asked Mr. Andrews if his company was
willing to rest its case on the figures
submitted.

Howard W. Maschmeier. general
manager of Triangle’s wNHC-Tv New
Haven and an official of the TV cable
company, stated that his company is
entering the CATV field “to provide a
needed service and, hopefully, to make
money” but not to protect WNHC-TV
from competition brought about by
CATV bringing other TV signals into
the area.

Hearings will resume with more testi-
mony from Triangle witnesses today
(May 24).

The Connecticut House of Repre-
sentatives meanwhile, passed two bills
strengthening PUC control over CATV.

House bill 3860, which amends the
general statute to define CATV as a
public service company, was approved
Wednesday (May 19). The next day
house bill 4849, which would impose
a 6% gross earnings tax on CATV,
similar to that imposed on public utili-
ties, was passed. Both actions were by
voice vote without debate.

The state senate is slated to consider
both measures this week.
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Sale of translators
to CATV approved

The FCC authorized the common
ownership of television translators and
a community antenna television system
in the same area last week. But it made
clear the action. involving a sale, does
not set a precedent for approval of all
such sales.

At issue was an application to assign
the licenses of five UHF translator sta-
tions in Bijou, Calif.. from Ray R. and
Donald R. Wygal to TV Pix Inc., which
operates a CATV in the same area.

The commission, in a letter to TV
Pix. said it was approving the applica-
tion because of special circumstances.
The Wygals reported they were unable
to maintain dependable service and, be-
cause of lack of funds, might have to
cease operation.

The commission also noted that TV
Pix had recognized the “urgency” of
maintaining translator service to pro-
vide area residents with muitiple-TV
service and promised to keep the trans-
lators in good repair.

The commission said it placed reli-
ance on TV Pix’s promise to operate
the translators as a separate operating
division and to continue the same serv-
ice the Wygals had provided.

The purchase price of the translators
was $49,895 plus $5.000 a year for 6
years to the Wygals for not competing
in the area and the employment of
Donald R. and Kenneth E. Wygal as
consultants for two years at $3.000 a
year.

More objections
to local file rule

Brouadcaster objections to the FCC’s
new local-inspection rule continue to
accumulate at the FCC.

The Missouri Broadcasters Associa-
tion filed a resolution urging reconsid-
eration of the rule, which requires sta-
tions to keep a local file of most of
the reports and applications submitted
to the commission in Washington.

The rule “serves as an open invita-
tion to cranks, crackpots, competitors
and curiosity seekers,” the resolution
said.

Five stations expressed their opposi-
tion, then proposed a six-month suspen-
sion of the rule, which went into ef-
fect May 14, to permit a pilot study in
various size markets to determine how
“burdensome” it is.

At a minimum, they said, the com-
mission should modify the rule in two
respects: Excuse existing stations from

making public the financial portion of
license-renewal applications and permit
stations to limit days during which rec-
ords can be inspected to one-a-week.

Stations making the proposals were
wcUE Cuahoga Falls and wcur(FM)
Akron, both Ohio; KwWKkw Pasadena,
Calif.: wCAT Orange, Mass., and ws.Js-
FM Winston-Salem, N, C,

Opposition was also expressed by
three Texas stations, KsFa Nacogdoches,
KFpa  Amarillo and KHEI-AM-FM-TV
Austin.

Pa. meeting discusses
everything under sun

A series of panels on radio sales
ideas, the future of television, audience
promotion, AM-FM programing and
news access, and presentation of an
award to Lowell Thomas highlighted
the annual meeting of the Pennsylvania
Association of Broadcasters at State
College, last week.

Mr. Thomas was given the Keystone
award for his “long-time contributions
to the broadcast profession” by outgoing
PAB president, Cary Simpson.

Ted Pierce, west Easton, won the
best sales idea trophy for his Auction
Money plan which drew 10,000 people
to an auction using station-provided
money to bid. The presentation was
made at the radio sales idea panel which
was a “how to do it session offered
by seven broadcasters.

The future of television panel touched
on community antenna television, color
and the need for more local program-
ing. CATV was seen as a part of the
broadcasting industry that means more
competition for TV stations. Frank X.
Tuoti, wprix(Tv) New York, noted his
station is carried on many northeastern
CATV's but that it has had little effect
on the station and weix isn’t selling
CATYV as additional coverage.

Speaking on audience promotion,
Casey Cohlmia, WFAA-AM-FM-TV Dallas,
urged broadcasters to plan a consistent
campaign and stick with it. He said
management should not get tired of a
print campaign and stop before the
readers have a chance to see it. Using
the broadcaster’s own medium and us-
ing it effectively was urged by Gene
Goldt, xyw-Tv Cleveland.

Hearing set on FCC bills

The Senate Commerce Committee
will hold hearings June 23-24 on a
package of six bills designed to fulfill
legislative requests made by the FCC.

The bills deal with: painting, illumi-
nation and dismantlement of radio
towers; devices which may cause harm-
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WFGA-TV won 10 important
television news awards this spring.

1. Sigma Delta Chi Distinguished Service Award for Television Reporting.

2. National Headliners Medal for Consistently Outstanding Local TV Cov-
erage of News Events.

3. Green Eyeshade Award for Outstanding Performance in News, Editorial,
and Pictorial Journalism (Southeastern Region) Presented by Atlanta Chapter,
Sigma Delta Chi {Bob Henry, recipient).

4. Florida Sportscaster of the Year (Walt Dunbar, recipient) selected by
Sportswriters and Sportscasters Association.

5. First Place in “News Specials” category, in competition sponsored by
National Press Photographers Association, World Book Encyclopedia, and
the University of Oklahoma.

6. First Place, News Category, selected by Florida Associated Press Broad-
casters Association.

7. First Place, Sports Category, selected by Florida Associated Press Broad-
casters Association.

8. First Place, Editorials Category, selected by Florida Associated Press
Broadcasters Association.

9. First Place, Documentaries Category, selected by Florida Associated Press
Broadcasters Association.

10.First Place, Features Category, selected by Florida Associated Press
Broadcasters Association.

If there was an award for
giving away color, we'd win that, too.

‘We're mighty proud to have won these awards. And ~ most colorful station! A great combination! See your
we're proud of the fact that we're the Southeast’s  Peters, Griffin, Woodward “Colonel” for details.

=S WFGA-TV/JACKSONVILLE

AN AFFILIATE OF WOMETCO ENTERPRISES. INC.
BROADCASTING, May 24, 1965 63



The FCC has given tentative ap-
proval to a policy statement designed
to clarify and provide for consistency
in the commission’s decision-making
process in comparative hearings.

The statement, which contains a
review of the criteria to be used in
deciding cases and the weight to
be accorded each, places major
stress on diversification of control of
mass media and station operation by
owners. Program proposals are
downgraded (Crosep CirculT, May
17). It is intended as a guide for
hearing examiners and the review
board which has the responsibility
for initial review of examiner’s de-
cisions.

The commission expressed ap-
proval of the document by a 5 to 1
vote Wednesday (May 19), with
Commissioner Rosel H. Hyde dis-
senting and Commissioner James J.
Wadsworth not participating. A final
vote was held up pending editorial
changes in the statement and the
filing of the dissent by Commissioner
Hyde and a concurring statement by
Commissioner Robert E. Lee.

In according major weight to di-
versification of control of mass
media, the statement reportedly motes

FCC sets policy for criteria in comparative hearings

that such diversity of ownership is
“always a public good in a free
society” and necessary in a system
of government-licensed media.

Among the factors to be weighed,
the staterment says, are the extent
of control of media, their location
and size, and extent of their cover-
age.

The statement says integration of
ownership and management is im-
portant to assure sensitivity to an
area’s needs and the programing
to meet those needs.

The value of the integration fac-
tor is enhanced, the statement notes,
if the owners are local residents. It
adds that past participation in civic
affairs will be regarded as important
but that simple diversity of business
interests won’t be considered.

The statement minimizes the im-
portance of program proposals—al-
though it reiterates the commission
view that programing is the essence
of the service provided—because such
proposals are generally similar and
often are changed once a grant is
made.

As a result, the statement says,
programing will not be included as
an issue. Applicants who believe

they can demonstrate major differ-
ences in programing can ask to have
an issue added. However, the state-
ment reiterates the commission’s ad-
herence to its 1960 program policy
statement requiring licensees to seek
out and meet community needs.

The statement also provides that:

A past broadcast record will be
disregarded unless it is extraordinar-
ily good or bad and will provide
some clue of unusual performance
in the future.

Efficient use of frequency will be
considered important. For instance,
an applicant proposing to serve an
area having no other service would
be preferred over one seeking a
frequency to add a 10th service to
a community.

Character qualifications will not
be considered unless added as an
issue on petition of an applicant. The
aim is not only to avoid stretching
out a hearing but to avoid situations
in which applicants seek out their
opponents’ “minor blemishes.”

The statement says that issues
covering other matters can be added
on petition, but only when appli-
cants can demonstrate their impor-
tance to the ultimate decision.

ful interference to radio reception; fil-
ing of schedules of charges by connect-
ing carriers; notice to the secretary of
defense of the filing of certain applica-
tions in the common-carrier service;
conflict-of-interest (BROADCASTING, May
17), and the International Convention
for the Safety of Life at Sea.

NAEB shaping plan
to link U. S. schools

A plan to interconpect the nation’s
colleges and universities for a variety of
purposes, including the establishment of
educational broadcasting networks, is in
the design stage.

The plan, Educational Communica-
tions System, is being undertaken within
the National Association of Educational
Broadcasters under a contract with the
U. S. Office of Education.

The first phase was an examination
of the state of institutional cooperation
and interconnection, while the second
phase was an interview with representa-
tives of about 50 colleges and universi-
ties to learn views on the project.

The third phase which consists of the
64 (THE MEDIA)

design of three model systems is cur-
rently underway with the aid of a
$145,000 grant from the Office of Edu-
cation which also financed the first two
phases. This segment consists of the
selection of design systems emphasizing
intra-state and regional cooperation, and
the use of such resources as cultural and
research institutions.

The ECS network would be used for
such purposes as educational broadcast-
ing, cooperative library activities, ad-
ministrative data processing, mutual
computer use and course development
in university extension work making use
of radio and TV techniques.

Rogers says CATV
is legitimate—but

Community antenna television is a
“legitimate and in many areas a neces-
sary extension of American broadcast-
ing service,” Lawrence H. (Bud) Rogers
II, president of Taft Broadcasting Co.,
told the Broadcast Advertising Club
of Chicago.

But he warned that failure to con-
trol CATV as proposed by the FCC
will “endanger the continued existence
of a truly nationwide, competitive sys-

tem of local radio and television stat-
tions as contemplated and prescribed
by Congress for more than a genera-
tion.”

He feit CATV, using free broadcast
program product without restriction or
remuneration for broadcasters, would
result in a pay-as-you-see system. He
said both Congress and the FCC have
power to regulate CATV.

Media reports ...

Vacation time = The FCC last week
said it will not schedule hearings or oral
arguments during its so-called vacation
month of August. It added that the
required monthly meeting will be held
Aug. 1. Different commissioners will
be on hand during the FCC vacation
month to handle emergency matters
and expedite routine business, the com-
mission said.

New studios = L. B. Wilson Inc. (li-
censee of wLBW-Tv Miami) has signed
an option to purchase one-and-one-half
acres of property for its new studios,
The two-story building, with 30,000
square feet of floor space, will house
more than $750,000 worth of TV equip-
ment.
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600D NEIGHBOR

Community leader. Independent merchant. This General Motors dealer is both.

He’s a good neighbor in many ways. Such as providing automobiles for driver
training classes or making his facilities available for civic meetings. He’s active
in community affairs, youth activities and other worthwhile projects. More than
likely, he's a church member, club member, participator—the kind of man you’'d
like to have living next door,

His business is service . . . and he knows his business, He wins customers by sell-
ing good products. He keeps customers by servicing those products. Customer
good will is his primary asset. He earns it by his continuing efforts to make
owning a General Motors car a truly satisfying experience.

He’s a good man to know.

General Motors Is Peaople...

making better things for you



PROGRAMING

Short renewals in Mississippi

WLBT-TV and WJDX-AM-FM get one-year licenses

for violating FCC's fairness doctrine and

ignoring programing needs of Negro audience

The FCC's fairness doctrine and pro-
graming policies intersected with the
civil rights issue last week. The result
was FCC-imposed sanctions. in the
form of one-year license renewals, for
three Jackson, Miss., stations.

Warnings, along with full three-year
license renewals, were issued to five
other outlets in the state.

The short-term renewals were given
wLBT-Tv and its affiliated stations,
wJpx-aM-FM. They had been accused
of violating the fairness doctrine in con-
nection with the civil rights issue and of
ignoring the programing needs of the
large Negro audience in the Jackson
area.

The renewals, in turn, were condi-
tioned on the stations’ ceasing “dis-
criminatory programing patterns,” abid-
ing by the fairness doctrine and con-
ferring with community leaders, includ-
ing Negroes, on whether the program-
ing is meeting the area’s needs.

The television station is owned by
Lamar Life Broadcasting Co., the
radio outlets by Lamar Life Insurance
Co., but there is interlocking owner-
ship and management.

The same charges leveled at the
Lamar stations had been directed at
wJTV(TVv) Jackson. But that station and
its affiliate wsL1, were granted full-
term renewals on the ground that the
licensee, Capitol Broadcasting Co., had
already taken steps to meet the com-
plaints. The commission stressed that
it was relying on Capitol’s assurance
that the programing constitutes “a con-
tinuing pattern of operation” designed
to meet the area’s needs.

The commission said it is renewing
the licenses of wcBi-aM-Tv Columbus
and wrBC Jackson on the basis of their
assurances regarding adherence to the
fairness doctrine in the future.

The case, the most delicate the com-
mission has faced in the civil rights
field, was described by officials as the
first one in which the commission had
imposed sanctions for violations of the
16-year-old fairness doctrine.

The vote was 4 to 2, with Commis-
sioners Rosel H. Hyde, Lee Loevinger,
Robert T. Bartley and Robert E. Lee

66

in the majority, and Chairman E. Wil-
liam Henry and Commissioner Ken-
neth A. Cox dissenting. They urged a
hearing on the renewal application of
wLBT-TV. Commissioner James J. Wads-
worth did not participate.

The operations of all eight stations
were originally looked into following
the riots that attended the desegrega-
tion of the University of Mississippi
by Negro James Meredith in the fall
of 1962. The stations were accused
then of presenting only the pro-segre-
gationist point of view.

Later the United Church of Christ
petitioned the commission to set the

Date of program rule
comments postponed

The deadline for comments on the
FCC’s proposal to limit network owner-
ship and control over prime-time pro-
graming has been extended four months.
The new deadline for comments is Oct.
21 and for replies, Dec. I.

The commission acted last week on
the petitions of CBS Television Af-
filiates Association, NBC. and CBS.

Networks and their affiliate groups
were reported to be preparing opposi-
tions to the FCC proposal, which would
limit networks to ownership or control
of no more than 50% of the non-news
prime-time programs they air (Broabp-
CASTING, March 29),

A committee representing CBS af-
filiates met in Washington last week to
begin laying plans for their pleading.
Those attending were Frank P. Fogarty.
Meredith Broadcasting, chairman; John
S. Hayes, Post-Newsweek Stations;
Thomas Murphy, Capital Cities; Carl
S. Lee, Fetzer stations, and Kenneth
R. Giddens, wkrG-Tv Mobile, Ala.

Mr. Fogarty said no final decisions
were made and that additional meet-
ings would be held.

license renewal applications of wLBT-
Tv and wJTV for hearing.

The Mississippi AFL-CIO also asked
the commission for a hearing on the
WLBT-TV license renewal application.
The union claimed the station’s pro-
graming was unfairly and heavily
weighted in opposition to organized
labor. The commission, however, held
it raised no substantial questions of
fact.

Dr. Everett C. Parker, director of
the office of communication of the
United Church of Christ, said he was
gratified that the commission has “acted
to stop the practices of wyTv and WLBT

of discriminating against the
Negro population . , .”

He expressed disappointment, how-
ever, that the commission decided
against a hearing ‘“even though the com-
mission seems to have accepted the
validity of our evidence . , .”

The commission staff had recom-
mended that the Lamar stations’ appli-
cations be set for hearing on a number
of issues. including fairness, but that
the Jicense renewals of the other sta-
tions be granted (BRoaDCaSTING, Feb.
22).

WLBT-Tv was regarded as the most
serious violator of the fairness doctrine,
with complaints about the station dating
back to 1955. The station was granted
a license renewal in 1958 after assuring
the commission that all points of view
would be presented on local programs
dealing with controversial issues.

Chairman Henry, in a dissent in
which Commissioner Cox joined, said
that a hearing should be held on the
“serious allegations” contained in the
petitions and that the commission’s re-
fusal to order one constitutes “a clear
abuse of discretion.”

He said the case represents “the first
commission consideration of a possible
long continuing pattern, over two or
more license perieds, of failure to com-
ply with the fairess doctrine.”

He also said the case *‘is important
because it involves the integrity of the
public interest standard and the com-
mission’s renewal processes.” He said
the Communications Act enjoins the
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SUUELTE
[HE MOST
(UT OFA
DETROIT
MINUIE -

The WWJ Stations have earned the esteem of their
community. For many reasons: Special emphasis on
local affairs and news. A knowledgeable approach to
total programming. A sincere devotion to community
service. An affiliation with NBC dating back 39 years.
And home ownership by The Detroit News.

Owned and Opefated by The Detroit News « Affiliated with NBC = National Representatives: Peters, Griffin, Woodward, Inc.

BROADCASTING, May 24, 1965

Because of this esteem, the WWJ Stations provide
advertisers with a more receptive atmosphere for
their sales messages. Consistent results through the
years have proved that the way to squeeze the most
out of a Detroit Minute is to spend it on the WWJ
Stations. Whether you sell polish or peaches.

WWJ and WWJI-TV

THE NEWS STATIONS
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The Rev. Dr. Carl McIntire moved
into Washington last week with one
hand clenched in a fist and the other
extended palm upward.

The clenched fist was shaken at
the FCC, whose fairness doctrine,
Dr. Mclntire says, is a tool being
used by those who would suppress
the conservative viewpoint and pave
the way for a socialist takeover.

The extended hand was for funds
he is seeking to acquire time on a
total of 1,000 radio stations for his
daily half-hour program Twentieth
Century Reformation Hour, which is
now on some 600 outlets.

The fundamentalist preacher of
Collingswood, N. J., spoke before an
audience estimated by police at 1,200
to 1,500 in Washington’s Constitu-
tion Hall. The rally was originally
scheduled as part of Dr. Mclntire’s
campaign to raise $1 million. Later,
it was decided to use the rally as a
forum for denouncing the FCC and
its fairness doctrine.

Two Functions = It served both
purposes. Dr. Mclntire collected
$4,230 after he mixed spiritual up-
lift and political passion into a
rhetorical brew that delighted his
listeners. At one point he said the
fairness doctrine violates the broad-
casters’ freedom of speech and re-
stricts the broadcast remarks of
clergymen.

The fairness doctrine, he indi-
cated, is a hindrance in the fight to
preserve freedom. Since it requires
broadcasters who present one side of
a controversy to air all sides, it dis-

courages them from engaging in
controversy at all, he said. They
prefer to give the FCC a “wide
berth,” he said.

But the main effect, said Dr. Mc-
Intire, who feels most complaints are
filed by liberals, is to keep ‘right
wingers” off the air.

Point Is Obvious = “Could any-
thing be more transparent?” he
asked, adding that there are those
“who are trying to take over the
country for socialism—who want to
sweep the people off their feet . . .
before we can get to them with an
understanding of what they're do-
ing.”

That, he said, is why he’s inter-
ested in 1,000 radio stations. “There
is still enough money in the hands
of people to change things,” he said.
“We've got to stop the businessmen
from supporting socialist preachers.”

Dr. McIntire presented what he
regarded as proof of his thesis in the
person of the Rev. Mr. Ronald
Hoeltz, of Aberdeen, Md., who said
his two Sunday programs on WAMD
Aberdeen had been dropped by the
station because of a complaint filed
by the National Association for the
Advancement of Colored People.

The complaint, submitted to the
FCC, was directed at a program on
which Mr. Hoeltz read from the
Congressional Record the remarks of
Representative William L. Dickinson
(R-Ala.) concerning alleged immor-
ality on the part of the civil rights
workers during the Selma to Mont-
gomery march.

Ambidextrous Dr. Mcintire blasts FCC

John Allen, owner of WAMD, re-
fused to comment on Mr. Hoeltz’s
statement.

Asks Repeal = Dr. Mclatire, as he
has in the past, called for repeal of
the fairness doctrine, and recom-
mended permanent licenses for
broadcasters to free them from gov-
ernment harassment. He urged his
listeners to petition Congress and the
President for an investigation of “un-
authorized or unconstitutional” prac-
tices of the FCC.

Dr. Mclntire’s views on the fair-
ness doctrine, as well as his long-
standing opposition to the National
Council of Churches and civil rights
groups sparked considerable opposi-
tion when the Faith Theological
Seminary, which he heads, sought
to acquire WXUR-AM-FM Media, Pa.
The FCC, however, approved the
transfer in March (BROADCASTING,
March 22).

Despite his opposition to the fair-
ness doctrine, Dr. McIntire frequent-
ly invites those whom he attacks to
appear on his program with him.
But his invitations are always ig-
nored. “The problem is,” he told his
audience last week, “we can’t get
people to debate.”

FCC Chairman E. William Henry
declined an invitation to attend the
rally. And although all members of
Congress were notified of it, only
Senator Strom Thurmond (R-S. C.),
the former Democrat who switched
parties to support Barry Goldwater
in 1964, appeared. He was given a
standing ovation.

commission from granting renewal with-
out showing the public interest will be
served.

But in the WLBT-TvV case, he said,
the commission has decided to renew
a license without answering a number
of questions bearing on the public in-
terest judgment.

One factor weighing against a hear-
ing, in the minds of some commis-
sioners, was the feeling that such a
proceeding, which would be held in
Jackson, would inflame the racial issue
there and make progress in civil rights
all the more difficult.

There was a hint of this in the com-
mission order, which said: ‘“This par-
ticular area is entering a criticial period
in race relations, and . . . the broadcast
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stations, such as here involved, can
make a most worthwhile contribution
to the resolutions of the problems aris-
ing in this respect.”

The commission inquiry probed a
number of the station’s programs, in-
cluding editorials dealing with James
Meredith’s enrollment at the University
of Mississippi, a series of spot an-
nouncements declaring that “Commu-
nists are behind the racial agitation”
and a broadcast accusing a nearby
Negro college of being Communist-
infiltrated. These programs, the com-
mission concluded, raised a “serious
question concerning the station’s com-
pliance with the fairness doctrine.

The United Church of Christ petition,

the commission said, raised a serious
question as to whether the station had
abided by the commission’s 1960 policy
statement calling on licensees to consult
with community leaders and to meet
the programing needs of the station’s
community.

The commission laid down . four
conditions for WLBT-TV to meet in con-
nection with the one-year renewal grant:
Comply strictly with the fairness doc-
trine, observe its representations to the
commission—namely that it will present
all sides of a controversial issue in local
programing, confer with community
leaders (including Negro civil rights
leaders) on whether the station’s pro-
graming is meeting the area’s needs,
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Dr. Mclintire

and to cease discriminatory programing.

Lamar Life, in a pleading filed with
the commission last month, asked ap-
proval of an exercise of an option it
has to acquire all of the common stock
of the television licensee. The insurance
company said that with direct control
it would see that all commission policies
and directives are obeyed.

The commission said it could not
consider a transfer until an application
was filed. But it noted that it might
“look with favor” upon the exercise of
the option.

The insurance company, which origi-
nally created Lamar Life Broadcasting
as a subsidiary in 1953, could buy the
stock under the option agreement for
$10,000. (BROADCASTING, Feb. 22).
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New radio, how to improve it

Frank discussions at first of NAB program clinics

give broadcasters ideas on improving their formats

They came. They listened. They
learned. They were satisfied.

That was the general reaction after
the first of the National Association of
Broadcasters’ radio program clinics in
Atlanta, Monday and Tuesday (May
17-18).

At the outset, Sherril Taylor, NAB
vice president for radio, said: “Radio is
flexing its muscles as never before.
There is an upbeat feeling all over the
country.” This feeling about radio per-
meated the day-and-a-half session as
broadcasters from 13 states heard other
radio men talk about successful pro-
graming,

None of the 103 owners, managers
and program directors at the session
seemed concerned about his particular
format. What all were interested in
learning was how to use new concepts
in making their station the community
leader. This theme was expressed by
Elmo Ellis, general manager of wss
Atlanta, in his talk on programing a
middle-of-the-road station. He said he
wanted to discuss “the station that is
not mediocre nor predictably in the
middle, but out in front, exercising and
dominating the local broadcasting com-
munity.”

Continually heard from the delegates
to the clinic was the view that the
Atlanta session was a vast improvement
over any of the pilot clinics NAB held
last year.

Whether they programed hard rock,
good music, middle-of-the-road or talk,
the audience seemed to be interested in
three main areas: How can talk pro-
grams be applied to their markets and
formats? What is the best kind of on-
air promotion and how can contests
be used to best advantage? What is the
best plan for music control?

The Questions = These were the ques-
tions that were repeatedly asked.

The general consensus in music con-
trol is that it should rest in manage-
ment’s hands. In some cases there was
feeling that the disk jockeys could set
up their own shows based on a master
playlist, but it was felt even this could
change the image management wanted
to set. Basically it came to management
setting the image for the station rather
than building up a DJ.

Grady Edney, vice president of radio
programing, Storer Broadcasting Co.,
Miami, led off the Atlanta speaker list
with “How to Program a Modern
Music Station.” He called modern

music programing a “tough game” and
a “moment-by-moment battle” when two
or three stations are involved in it.

However, he said, success, “number
one or very close number two,” can be
achieved. He cited four major in-
gredients needed for success: music,
personality, production and promotion.

Mr. Edney said the general manager,
if he has a good knowledge and feel
for music, should be the backstop of
the music playlist. He said it is im-
portant that old records be pulled to
keep the playlist current, but it is
equally important to be wary of the
hot list that puts new records on and
takes them off before the audience
really has a chance to hear them. He
listed as the top station priority the
playing of as many records as possible.
He also felt a tight list, about 50 tunes,
is more effective than an expanded
playlist of about 100.

Mr. Edney stressed the importance
of good disk jockeys since “the audi-
ence can tell the good from the bad.”
The DJ’s, he said, should be a part of
station policy, and if they are creative
they should be given some freedom on
the air with their music, production and
personalities.

Fickle Audience = Production is vi-
tal, Mr. Edney pointed out, because
“the audience is fickle.” While a record
is on, he said, stations are the same.
But when the record ends, then pro-
duction and disk jockeys “spell the
difference” of which station gets the
listeners.

He said good jingles can help a sta-
tion’s production and that almost any
station can afford a good jingle package
today.

Promotion and programing, the
Storer executive said, “are inseparable
in a modern music station.” He said
contests were made for radio and the
DJ’s should be included in contest idea
sessions. He reminded his audience to
look at their cities for promotion ideas.
“There is usually something about a
city that lends itself to your logo. You
can’t go wrong in tying the station to
the community.”

Asked the position news plays in a
modern music format, Mr. Edney said
good news should be on every good
modern music station, but he didn’t
consider it a factor in the ratings. “You
can do it with whistles or bells, or hit
it serious,” he said, “but it’s still not a
factor.”

The Secret = The secret of being “All



Participants in the National Associa-
tion of Broadcasters radio program
clinics at the first clinic in Atlanta
last week. (L-r): Sherril Taylor, NAB;
Elmo Ellis, WSB Atlanta; Grady Edney,

Things to All People in a Small Mar-
ket” is to “sell yourself and sell your
station before you sell any time,” John
Hurlbut, president of wvmc Mount
Carmel, 111, told the broadcasters.

Mr. Hurlbut, in his live-slide-tape
‘presentation, cited the role wvMc plays
in community affairs as being its chief
asset. Although eight or nine stations
come into the city, he said, “we feel if
we keep the station attuned to what
folks are gossiping about, we’ll be OK.”

Speaking on tape, the mayor of

THE VIEWER

Resumes Publication
June 1

With These Highlights:

THE 50-50 PrOPOSAL — A
behind-the-scenes report
from Washington.

Tue CATV PicTture — By
Frederick W. Ford, Presi-
dent, National Community
Television Association.

WHat THE CODE Doks
For ViEwErs—By Howard
Bell, NAB Code Director.

The National Audience Board, Inc.
152 East End Avenue
New York, N. Y. 10028
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Storer Broadcasting Co., Miami; Ross
Charles, Hartwest Productions, New
York; John Hurlbut, WYMC Mount
Carmel, IM.; Frank Stewart, KTRH
Houston, and Alvin King, NAB.

Mount Carmel told the clinic that live
coverage of the city council sessions
had been highly beneficial. The ses-
sions are “more orderly . . . the public
gets less information via the rumor mill

. it cuts down on silly questions . . .
we operate in the open and hide noth-
ing. . . . The broadcasts have kept the
administration close to the people.”

In his speech, Mr. Ellis noted that
there is nothing conventional about
radio broadcasting and said it is:

= A day-to-day public relations com-
mitment.

= A sharing of ideas and emotions.

= A way for listeners and advertisers
to communicate with each other in a
satisfying manner.

= A considerate anticipation of help
needed and a continuous sound of cour-
teous help provided.

A station must establish and main-
tain a service that clearly tells the role
it plays in its listener’s lives. Mr. Ellis
said. This “must be a type of service
that is wanted and needed,” he added.

In reply to questions on contests
and promotions, Mr. Ellis said stations
need “a certain amount of sensitivity
about contests.” If they’re not being
promoted enough to get proper ex-
posure, they should be pushed. The
proper point, he maintained is to make
them “effective without being obnox-
ious.”

The talk program concept was cov-
ered by Frank Stewart, general manager
of kTrRH Houston, in “How to Program
an Information Station.” He advised
any broadcaster deciding to go to talk
or news programing to “learn first from
the pros who've already made the
mistakes.”

He said there is a compulsion to be
first and this is “suicidal.” Mr. Stewart
pointed to total community involve-
ment and finding customer benefits as
the two goals a talk-information sta-
tion should seek.

Of prime importance. he said, “is to

learn to say no, from the beginning.
to listeners, sponsors and agencies.
crackpots, bores and repeaters, who
try to monopolize some of the call-in
shows.”” The best types to handlé panel
or call-in type programs, he contifiued,
are newsmen, sports directors or play-
by-play announcers. The last thing a
station needs, he remarked, are “Will
Rogers types.”

Talk Advecate = Speaking on “In-
formation, Inspiration and Profits,”
Ross Charles. Hartwest Productions,
New York, said that talk programing
which eventually will be “all-time prime
time,” could only succeed on radio.
Radio offers “the forum for this type
of programing,” he said. “You don’t
have to fill a column or a screen, only
a mind.”

Mr. Charles said to produce talk pro-
grams successfully it is necessary to
find how to program within station
budgets and then get the personalities
to do the shows. He maintained it
takes a virtuoso to handle properly
most talk programs and that such men
are hard to find. As a result, he added.
syndicated talk programing permits the
small station to do the same job the
major-market outlet does.

In New York, where the second
clinic was held Thursday and Friday
(May 20-21), John Barrett, station
manager, XRLA Pasadena, Calif., said
the success of a modern radio station
hinges on its ability to refiect the com-
munity it serves through its music,
news and area-oriented features and
services. Mr. Barrett was the only new
speaker at the New York sessions.

Two characteristics that typify the
successful modern radio station, he
said, are consistency and quality. He
asserted that “consistency is the mys-
tique of the top 40" and is achieved
through a day-in, day-out format of
regular programs, feature and jingle
material.

To serve its listeners, Mr. Barrett
continued, the music carried on the
station is picked by them through four-
day surveys each week of retail record
outlets in the area. KRLA uses station
personalities, who are promoted exten-
sively on the station, and are encour-
aged to become involved in community
activities, including participation in
local sports events.

At each of the clinics, Alvin M.
King, director of NAB state association
liaison, is presenting live-slide-tape cap-
sules of seven successful programing
ideas.

The themes range from a bird-watch-
ers club on wesr Baltimore to a satiri-
cal advice to the lovelorn-type program
on wvMC; from a dramatized American
Heritage series on XFwp Los Angeles
to a round-robin high school! band
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AMPEX ANNOUNCES THE REVOLUTIONARY ANSWER:

NOW FOR THE CONTROVERSIAL QUESTION:

How do you solve playback quality problems caused
by the transfer of electrical transcriptions to other media,

particularly tape cartridge recording systems?

ah -



AN ENTIRELY NEW CONGEPT IN RECORDING/ REPRODUCING

Ampex took a fresh look at

one of the industry’'s most serious
problems. Result: an entirely new
solution, the CUE-MATIC. Now you
can get first-play quality, absolute
reliability and handling ease in a
compact recording/reproducing unit.
And the CUE-MATIC system offers
extraordinary economy.

The CUE-MATIC has been thoroughly
field tested by advertising agencies,
recording studios, networks and
independent broadcasters. After
months of vigorous use, al! acclaimed
the performance of the CUE-MATIC.
Here's how CUE-MATIC works:

The CUE-MATIC system uses an
113/4-inch magnetic mat called

a CUE-MAT* instead of tape
cartridges for recording and

|
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sTOP RECORD
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reproducing sound. The CUE-MAT
is easily inserted into a slot in

the front of the machine.

It is automatically centered

and cued for recording or playback.
The record/reproduce head is
mounted on a carrier which moves

in a straight line across the rotating
CUE-MAT from the outer edge toward
the center. Maximum playing time

is 3 minutes and 45 seconds.

This provides sufficient time for
individual spot announcements,
complete 45 rpm records, or excerpts
from LP albums. Full stable speed

is achieved in 0.1 second after

start button is pushed. Indicator
lights give visual confirmation of
status. Another important feature is
the automatic addition of an inaudible

30-cycle tone to the end of recording
which releases the CUE-MAT on
subsequent plays. It may also be
used to start a second CUE-MATIC,
or other equipment, or re-cue the
same CUE-MAT. A final note:

the new CUE-MATIC features

all solid state electronics.

Why you need CUE-MATIC:

The CUE-MATIC system guarantees
first-play quality broadcast
reproduction for your advertisers.
The ten-thousandth play is as good
as the first. There is absolutely

no loss of quality from electrical
transcription to CUE-MAT.

The CUE-MATIC is reliable. This
reliability created tremendous
enthusiasm among the many people
who field-tested the system. There

2



FOR RADIO BROADGASTING: AMPEX GUE-MATIC" AG-100 SERIES

@ AMPEX CORP., 1965 *TM Ampex Corp. for Magnetic Mat Recorder & Magnetic Recording Mat

are no worries about missed cues © AMPEX CORPORATION
or other malfunctions which have ! 401 BROADWAY
triggered industry complaints : REDWOOD CITY,
about the cartridge system. x CALIROREIA- 94053

The CUE-MATIC is very easy © O Please send me free brochure about CUE-MATIC.

to pperate. Cueing is completely . O Yes, I'd like a demonstration of the CUE-MATIC system.
automatic and the unit is ’ : ]

push-button operated. - ! Name

The CUE-MATIC offers economy. The ». :
mats cost less than 14 the price of
cartridges and are erasable and
re-usable, They require less than 1/10
the storage space too. This alone

Title

Organization

can save you up to 909, in storage O Broadcast Station O Recording Studio
and related costs. . O Agency/Advertiser O Other

The CUE-MATIC system is

in production now. To arrange a : Al

demonstration, or for an illustrated
brochure, just send us the coupon.
Term leasing and financing are available,




competition in stereo on WKBB{FM)
Richmond, Ind.; from the use of girl
traffic spotters in the wwpc Washing-
ton helicopter to trophies given to
bowlers in South Bend, Ind., by a
brewery sponsoring Sports scores on
wnpu, and to the three-hour nightly
news block heard on wcau Philadel-
phia.

The next sessions will be in New
Orleans today and tomorrow (May 24-
25), and Chicago Thursday and Friday
(May 27-28).

McCue: NAB wants
challenges to unions

A charge that the National Associa-
tion of Broadcasters is urging member
stations to “challenge the unions when-
ever they can,” has been made by
Claude McCue, executive secretary of
the Los Angeles local of the American
Federation of Television and Radio
Artists,

The union executive made his alle-
gation zt a news conference called to
explore what he termed a lack of cov-
erage by Los Angeles newspapers and
broadcast stations of the current strike
against KPOL-AM-FM-TvV Los Angeles.
At the conference were representatives
of the city’s two metropolitan dailies
and three of its radio stations, but
there was no TV coverage. Comment-
ing on the scarcity of broadcast re-
porters at the meeting, Mr. McCue
said: “It is a further indication to me
of an obvious move on the part of
radio and television stations to suppress
news vitally important to the general
public.

“The fact that three strikes have oc-
curred, all in the past four years, dur-
ing the 25-year existence of AFTRA in
Los Angeles, is an indication that this
dispute could well have been inspired
by the NAB, of which KPOL is a mem-
ber, by urging its affiliates to challenge
unions wherever and whenever possible.

Whether or not this was the prime in-
centive for Custer’s (Fred Custer, presi-
dent of kpor) absurd demands, it is
very apparent that he is trying to create
precedents as a union buster in this
area.”

AFTRA’s current strike is now in its
eighth week, against KPOL-AM-FM-TV, a
locally owned operation with no other
broadcast interests. KpoL’s radio opera-
tion was off the air for about an hour
at the outset of the strike, largely be-
cause the station’s technical employes
walked out at the same time as the staff
announcers in a joint strike action of
the Los Angeles local of the Inter-
national Brotherhood of Electrical

Workers and AFTRA. Since then it has

operated without interruption and xpoL-
TV, which was only a week old when
the strike began, is now back in opera-
tion after a four-week hiatus.

Mr. McCue accused the KxpoL man-
agement of attempting to force its em-
ployes to accept an open shop in place
of the union shop on which AFTRA
insists and to throw out the AFTRA
welfare-and-pension plan and replace it
with a company profit-sharing arrange-
ment which has never been specifically

_defined.

AFTRA has been picketing several
companies advertising on the stations
Mr. McCue said. Pickets have distrib-
uted leaflets outside the places of busi-
ness of some 25 of the 200 adver-
tisers using xpoL, he said, with the
result that the station has lost 17 or 18
advertisers. (A KpoL spokesman called
the figure “a considerable exaggera-
tion.”)

Last week the AFTRA local voted a
25% increase in dues for its 6,500
members to help defray strike costs.
Mr. McCue said that the increase will
enable the union to continue its strike
activities for an indefinite period. Esti-
mating the cost at $1,000 a day, Mr.
McCue said that the amount to be
raised will exceed $50,000 annually.

A lengthy meeting was held Wednes-
day evening between KPOL management,

r
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“Absolutely staggering!”
—N.Y. Times

ALBERT FINNEY in

ANOTHER QUALITY MoTION picTURE From WALTER READE / STERLING, INC. i

241 E, 34TH STREET, N.Y.C. 10016
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AFTRA and IBEW representatives. The
meeting was described as not entirely
fruitless and another meeting will be
held shortly. A xpoL proposal that
both the station and AFTRA drop their
protests and allow all ballots in the re-
cent National Labor Relations Board
election to be counted was rejected by -
the union. A total of 14 ballots was
cast, of which four were challenged by
AFTRA and four by kroL.

Stanton criticizes
Comsat’s Bird rules

Dr. Frank Stanton, CBS Inc. presi-
dent, spanked the Communications
Satellite Corp., for refusing to furnish
the Early Bird satellite so CBS could
bring the Kennedy dedication cere-
monies at Runnymede, England, two
weeks ago to American TV viewers.

The CBS president made his accusa-
tion in a speech in Washington last
week to the annual awards dinner of
the National Civil Service League,
where he was introduced by former
FCC Chairman Newton N. Minow.

CBS News, Dr. Stanton said, asked
Comsat for the use of Early Bird to
broadcast the ceremonies from England
live. “But the decision was made by
Comsat that Early Bird could not be
made available to bring these dramatic
events at Runnymede to the American
people unless all three television net-
works requested it. As a result, you
and I had to watch fragmentary film
and tape reports on our television
screens eight or more hours after the
event and could not see the entire event
for 13 hours. . . .” NBC, it was indi-
cated, had declined to participate.

Comsat officials, who asked not to
be identified, quickly retorted that Dr.
Stanton’s position is unfair. During this
experimental period, it was decided
that television would have unrestricted
use of Early Bird on Mondays. Tele-
phone and other services must use the
satellite for testing and alignment pur-
poses the other days of the week, they
pointed out. Also, they noted, when
Early Bird goes commercial each net-
work may then make its own arrange-
ments for circuits.

The substance of Dr. Stanton’s speech
was a warning against permitting Early
Bird and space communications satel-
lites generally to be placed under the
control of self-serving governments.

When CBS broadcast its first Town
Meeting of the World via Telstar 1I in
1963 the French government denied
the use of its ground station to pick
up Jean ‘Monnet, father of the Euro-
pean Common Market, speaking from
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Thank you Mal Thompson for letting us produce the Armstrong Excelon: Tile “Journeyman” com-
mercial which won the Clio for Best Videotape Production at the American Television Commercials
Festival.

Thank you Sy Frolick for letting us produce the A-1 Sauce “Pork Roast” commercial which was
named the World’s Best Videotape Commercial at this year’s International Broadcasting Awards in
Hollywood.

Thank you Tom Ford for letting us produce the Sweeta “Cookbook” commercial which won a Clio
for Best Premium Offer at the American Television Commercials Festival.

Thank you Lou Florence for letting us produce the Top Brass “Tiger” commercial which was named
a Finalist at the International Broadcasting Awards in Hollywood, and won Recognition at the
American Television Commercials Festival.

Thank you Bob Warner for letting us produce the Prince Gardner “Registrar” commercial which
won Recognition in two categories at the American Television Commercials Festival.

Thank you Gerry Kreeger for letting us produce the Thom McAn “Giant Shoe” commercial which
won Recognition in two categories at the American Television Commercials Festival.

Thank you Aaron Ehrlich for letting us produce the Democratic National Committee “Convention”
commercial which won Recognition at the American Television Commercials Festival.

Thank you Brooks Clift for letting us produce the 3M Oven Cleaner “Oven Liner” commercial
which was named a Finalist at the International Broadcasting Awards in Hollywood.

Thank you Murray Firestone for letting us edit the Stella D’Oro “Rome” commercial which won
Recognition at the American Television Commercials Festival.

Thanks again, Mal Thompson for letting us produce the Armstrong Ceiling Tile “Fred Gwynne”
commercial which won Recognition at the American Television Commercials Festival.

Thanks again, Sy Frolick for letting us produce the A-1 Sauce “Surprise Hamburger” commercial
which won Recognition at the American Television Commercials Festival.

Thanks again, Gerry Kreeger for letting us produce the Thom McAn “Walkie Talkie” commercial
which was named a Finalist at the International Broadcasting Awards in Hollywood.

And...thanks to the hundreds of creative agency people and advertisers who helped us make 1964

our busiest and best year ever. *

The people at

Videotape Productions, Inc. Bmmm

A SUBSIDIARY OF

101 West 67th Street, New York City, TR 9-5800

*Agencies, in order of the commercials mentioned above, are: BBD&O, Fletcher Richards, Benton & Bowles, Grey, Grey,
Doyle Dane Bernbach, Doyle Dane Bernbach, BBD&O, Firestone-Rosen, BBD&O, Fletcher Richards, Doyle Dane Bernbach.
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The press looks
at FCC’s plan

Many express misgivings
about proposed reduction of

network program control

Editorial reaction to the FCC’s pro-
posed limits on prime-time network TV
programing is unfavorable by a 4-to-1
ratio, a cross-check of the press reveals.

Objections are divided roughly into
two categories—the practical and the
philosophical. Many writers condemned
the quality of advertiser-controlled pro-
grams, which they forsaw as an inevi-
table result of lessened network control.
‘This group also questioned the quality
and availability of local programing to
fill the gaps, and pointed to the number
of excellent shows now possible only
because of large network subsidies.

A smaller, but still sizeable, number
maintained that government in general
and the FCC in particular does not and
should not have authority to meddle
with TV programing.

Nobody seemed to have a kind word
for the sponsor, who at best was damned
with faint praise and at worst, just
damned.

Representative of this viewpoint:
“Giving more say to sponsors will only
help lower the level of quality ...” Louis
R. Cedrone, Baltimore Sun; “Compara-
ble to setting the fox to watch over the
chicken coop . . .” Harriet Van Horne,
New York World Telegram; *“Shifting
the responsibility to independent firms
does not guarantee the programs will
get any better . . .” Washington Star;
Sponsors “have consistently sacrificed
program quality for sales impact . . .”
Louisville (Ky.) Courier Journal; “Will

TV show flies

In what is believed to be the
first sale of TV programing for
in-flight showing on an airline,
Triangle Program Sales reported
last Thursday (May 20) that
Continental Airlines, Los Angeles,
has bought the This is America
half-hour color series on U, S.
fairs and festivals. Continental
plans to show each episode of the
series for two weeks, starting
later this week. The series has
been in syndication by Triangle
for a year.
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force revival of more locafly produced,
low budget, little-talent programs . . .”
St. Paul Dispatch; “We doubt that there
are enough rich sponsors . . .” Detroit
News.

TELEvISION MagazinNE said the FCC
showed “an inability to foresee the sec-
ondary consequences that will inevitably
follow . . .” The Wall Street Journal
called the proposal “another of those
regulatory palliatives incapable of af-
fecting underlying economic and cultur-
al causes of the probiem it tries to
attack.” “Clearly an assumption of
powers not intended for the FCC,” com-
mented the St. Louis Globe-Democrat.

Some Support = On the other side of
the fence: “The half-and-half system
might stir up some exciting competition
among the program boys,” Will Jones,
Minneapolis Tribune; “One of the great
dangers to the U. S. system of democ-
racy is the growing and disproportionate
power of two or three television net-
works . . .” Middletown (Pa.) Press
and Journal; “The individual station is
under the network’s thumb, and so are
nearly all the creative people in televi-

sion . . . this in one time we think a
government agency is right,” Tulsa
World.

Last March 22 the FCC published
its proposal to limit networks to equity
holdings in no more than 50% of non-
news programing between 6 p.m and 11
p.m., or a weekly total of 14 hours. The
networks would also be prohibited from
engaging in domestic syndication and
barred from foreign distribution of in-
dependently produced programs (BrRoaD-
CASTING, March 29, et seq.).

Radio series sales...

Jimmie Fidler in Hollywood News
(Jimmie Fidler): Ksic Crowley, La.;
KRSL Russell, Kan., and kxNoT Prescott,
Ariz.

More for Your Money (Signal Pro-
ductions) : WHBRF Rock lIsland, Ill., and
wTIG Massilion, Ohio.

Doctor's House Call (Signal Pro-
ductions): WsB Atlanta; wecH Green-
wich, Conn., wMva Martinsville, Va.,
and kcBp Lubbock, Tex.

The World of Money (Signal Pro-
ductions) : WDAF, KCMO and KCJC-FM,
all Kansas City, Mo.; xTwo Casper,
Wyo.; KATY San Luis Obispo, Calif.;
wiLz St. Petersburg Beach, Fla.; KPRrC,
KTRH and Kxyz, all Houston.

Point of Law (Signal Productions):
WccM Lawrence, Mass.; wrTR Fort
Lauderdale, Fla.; wTic Massillon, Chio,
and wiLz St. Petersburg Beach, Fla.

July 4, 1776 (Woroner Productions) :
WEMP Milwaukee; KISN Vancouver,
KJR Seattle and kNEw Spokane, all
Washington; KCBN Reno: xpay Chico

and KRED Eureka, both California; xacGi
Grants Pass, kYEs Roseburg and KGay
Salem, all Oregon; wayx Waycross,
Ga.; wpoE Dunkirk and wcco Sala-
manca, both New York; wsvL Shelby-
ville and wiky Evansville, both Indi-
ana; kWK St. Louis, and koIL Omazha.

The First Christmas (Woroner Pro-
ductions): KcsN Reno; wiky Evans-
ville and wsvL Shelbyville, both Indi-
ana; Kwk St. Louis; koL Omaha; KNEw
Spokane, kISN Vancouver and KJRr
Seattle, all Washington; KGAL Lebanon
and KGAY Salem, both Oregon; WDOE
Dunkirk and wgco Salamanca, both

New York; weMP Milwaukee, and
wMIX Mt. Vernon, IlI.
Closeup (Woroner Productions):

WIKY Evansville, Ind.; wink Fort My-
ers, Fla., and wJipx Jackson, Miss.

Tips on Tots, Points on Pets and
Your Green Garden (Woroner Pro-
ductions) : WIKY Evansville, Ind.

Program notes...

Comedy series = Bob Banner Asso-
ciates and Felix Jackson, former NBC-
TV vice president in charge of network
production, will produce a pilot film
for a projected half-hour comedy series,
Marie. The series will be based on an
original story by Mr. Jackson, and
represents his first independent project
since leaving NBC.

Ahoy! = The Department of the Navy
has produced a half-hour program of
patriotic music, covering the period
from the Revolutionary War to World
War 1I, for TV distribution. Entitled
Red, White and Navy Blue, it is recom-
mended for holiday use. Music is pro-
vided by the U. S. Navy Band Sea-
chanters and the WAVES Chorus of
Washington.

Governor & panel = Kpxa-Tv Pitts-
burgh and the Pennsylvania Association
of Broadcasters have begun a series of
programs featuring Governor William
Scranton answering newsmen’s ques-
tions. Conversation with the Governor,
a 30-minute show began Sunday (May
23) and will be carried by seven TV
stations the last Sunday of each month.
The show is produced at KDKa-Tv.

Kangaroo back = Bob Keeshan con-
tinues as Captain Kangaroo next season
on CBS-TV, it was announced last
week after an agreed settlement of a
suit filed two months ago by Mitchell J.
Hamilburg Agency against Mr. Keeshan
and the network. As a result, Mr.
Keeshan drops his role as Mister Mayor
on Saturday meornings, and resumes a
Monday through Saturday schedule as
the veteran Captain Kangaroo (8-9
a.m.) series in the fall.
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““Chim Chimin-ey, Chim Chimin-ey, Ghim Chim Cher-ee.
Of Bob and Dick Sherman we’re proud as can be!”’
To the Sherman Brothers, Robert and Richard, winners of the Academy Award for
the Best Musical Score and Best Song, “Chim Chim Cher-ee,” of 1964, composed

for “Mary Poppins,” and to Wonderland Music Co., Inc., the publisher, supercali-
fragilistic applause from BMI and our affiliated writers, composers, and publishers.

BROADCAST MUSIC, INC.
ALL THE WORLDS OF MUSIC FOR ALL OF TODAY’S AUDIENCE
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Why Western Electric’s level of prices

For mare than 30 vears, Western Electric has conducted a for-
malized program of engineering cost reduction. As many as
5,000 projects may be studied each year in a search for ways to
contribute to the over-all efficiency of the Bell System. To reduce
costs, W.E. engineers have re-evaluated and redesigned prod-
ucts, changed manufacturing processes, and improved produc-
tion techniques.

On these pages are shown highlights of one such study. It re-
sulted in the saving of just two cents per telephone. But that
meant a total saving of $100,000 a year.

And what has been the over-all result of efforts like this¢ Today

the price level of the products Western Electric manufactures for
the Bell telephone companies is 16% below the level of 15 years
aga. This was accomplished despite a 36% boast in the cast of
our raw materials and an 88% increase in wages.

The constant, intensive engineering efforts of Western Electric
people to reduce the cost of products sold to the nationwide
Bell telephone network exemplifies the goal of the Bell System.
That is: to bring you the world's most dependable telephone
service at a reasonable cost.

1. Object: cost reduction. In the typical case shown here the
problem was to develop a new process for manufacturing plastic



is now 16% lower than in 1950

plungers used in telephone handset crodles. Cost had to be
reduced without loss of product quality.

2. New process? Plungers had always been machined from
plastic dowel stock. Could they be produced for less by injec-
tion molding? W.E. Engineers John Koh and Keith Weston were
responsible for initial studies of rad stock.

3. Intensive research. Detailed evaluation of the propased
praduction techniques was first necessary. After the research
study for the injection molding process was formulated, W.E.
engineers gained management opproval by presenting details
of development cost and expected savings.

4. Prototype. Tool shap production of a prototype injectian
molding machine went into full gear once drawing board plans
were accepted. Taalmaker Gilbert Carter and Engineer Koh
developed early model of the machine.

5. Trial production. First runs of the new manufacturing pro-
cess proved successful. The injection molding process was put
into operation and anather cast reduction effart bore fruit.

Western Electric

MANUFACTURING & SUPPLY UNIT OF THE BELL SYSTEM



FINANCIAL REPORTS

Mutual funds huddle with FCC

Henry tells them that less investment money

in broadcasting might be a desirable effect

One of the principal arguments be-
ing made against strict enforcement of
the FCC’s multiple-ownership rules as
it applies to investment companies is
that it might drive investment capital
from the broadcasting industry. But
that argument might not be as persua-
sive as financial experts had expected.

FCC Chairman E. William Henry
says that such a result might be desir-
able rather than undesirable.

He made the observation in a closed
meeting with representatives of the
New York Stock Exchange, mutual
funds and brokerage houses May 1[4 on
the commission’s inquiry and proposed
rulemaking dealing with technical vio-
lation of the 1% standard under the
multiple-ownership rules (Broancast-
ING, May 17). A transcript was made
available last week.

The conferees had told the commis-
sion that mutual funds alone own $300
million worth of stock in 37 widely held
broadcasting companies—a total of $I
billion in broadcasting generally. But
L. Emory Katzenbach, II, representing
the Investment Bankers Institute, said

that the red tape and restrictions on
business judgment that strict enforce-
ment of the 1% standard would entail
might influence investment companies
to take their capital elsewhere, at least
where multiple owners are concerned.

That might be true, Chairman Henry
said. But the commission, he added,
might consider such a result “socially
desirable rather than undesirable . . . to
reduce the number of stockholders, to
make the people who own stock in
broadcasting companies more alert to
the responsibilities of these com-
panies. . . .”

Heresy = He acknowledged that his
comment might sound like heresy but
said it wouldn’t be “the first time that
what is accepted as usual in Washington,
D. C., is heresy on Wall Street.”

The commission instituted its inquiry
and rulemaking because of concern
about its incemplete information on
ownership of widely held corporations
which makes enforoement of the 1%
standard difficult, if not impossible. Un-
der the standard, anyone owning 1%
of a widely held broadcasting company

The list submitted to the FCC of
mutual funds in technical violation
of the 1% rule, and the broadcast
companies involved, follow. The
compilation is as of Dec. 31, 1964.

Fidelity Mapagement & Research
Co.: Avco Corp., 1.15%; CBS Inc.,
1.15; Metromedia Inc., 2.97; Stanley
Warner Corp., 6.94; Storer Broad-
casting Co., 1.69; Taft Broadcasting
Co., 1.88,

Investors Diversified Services Inc.:
Avco, 3.84; CBS, 3.44.

Investors Management Co.: Amer-
ican Broadcasting-Paramount Thea-
ters Inc., 1.25; CBS, 2.21.

Keystone Co. of Boston: AB-PT,
2.5; Avco, 1.13; Capital Cities
Broadcasting Corp., 5.9; Metrome-
dia, 7.09; Taft, 3.32; Time Inc., 1.65.

North American Securities Co.:
Scripps-Howard Broadcasting Co.,
1.16; Storer, 1.58.

Putnam Management Co.: Capi-

The mutual funds and their holdings

tal Cities, 7.75; CBS, 1.57; Storer,
2.31.

Scudder, Stevens & Clark Co.:
AB-PT, 1.17; Boston Herald Trave-
ler Corp., 2.54.

Supervised Investors Services: AB-
PT, 2.19; Capital Cities, 1.85, Taft,
2.14,

Vance, Sanders & Co. Inc.: CBS,
3.97; National Life & Accident In-
surance Co., 1.06; Travelers Insur-
ance Co., 2.19,

Waddell & Reed Inc.: AB-PT,
2.42; Avco, 3.21; CBS, 3.89; Cro-
well-Collier Publishing Co., 2.29;
General Tire & Rubber Co., 2.08.

Seven broadcasting companies in
which more than one mutual fund
owns stock are:

CBS (6 funds) 16.23%; Capital
Cities (3) 15.5%; Metromedia (2)
10.06%; AB-PT (5) 9.33%; Avco
(4) 9.33%; Taft (3) 7.34%, and
Storer (3) 5.58%.

82

is assumed to have control

As a result, the commission says that
mutual funds and other investment
companies owning 1% or more of two
or more multiple owners are in viola-
tion of the ownership rules. These
limit ownership to seven AM’s, seven
FM’s, and seven TV’s, provided no
more than five are VHF’s. The licensees
involved are also in violation. And
many of the companies are in violation
also of the duopoly policy which pro-
hibits one owner from having two sta-
tions in the same service in the same
community.

Investment company representatives
say all this is unfair and unrealistic
since such companies do not attempt
to exercise control. They contend they
are “institutional” or “passive” in-
vestors.

Complicating the picture is the prac-
tice of banks and brokerage houses
holding stock for clients who are the
actual beneficial owners.

The conferees submitted data show-
ing that 10 mutual funds and six trust
companies and- brokerage houses own
or hold more than 1% of stock in two
or more group owners. The largest vio-
lator of the 1% standard is the Mer-
rill, Lynch, Pierce, Fenner & Smith
brokerage house, which holds technical
control of companies owning 94 AM’s,
69 FM’s and 95 TV's.

Proposed Solution = The commis-
sion’s inquiry seeks information on how
to deal with problems raised by the in-
creasing flow of investment capital in-
to broadcasting, and it has proposed
a rule that would enable it to -move—
through cease and desist orders—
against the stockhoider who violates
the 1% multiple-ownership rule. At
present only the licensee is subject to
commission action,

A question as to whether the stock-
holder is actually in violation and
whether the commission would have
authority to move against one was
raised by Washington communications
attorney J. Roger Wollenberg. He sug-
gested as a “practical matter,” that the
commission seek additional authority
from Congress.

But the conferees made a number of
suggestions for dealing with the ques-
tions raised by the commission. The
principal one was to create a new cate-
gory of stockhelder that would not be
affected by the multiple-ownership rule
until it acquired 10% of a widely held
broadcasting company’s stock. This
group would include mutual funds and
other investment companies that do not
seek to exercise control over the com-
panies in which they invest.

The conferees suggested coupling
with this a requirement that licensees
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determine, and report to the commis-
sion, when a so-called passive investor
shows signs of seeking to assert control.
Such a stockholder could then be re-
quired to abide by the 1% standard.

Other Suggestions = They also sug-
gested that licensees, rather than the fi-
nancial companies holding stock, be re-
quired to inform the commission of all
1% or more owners. In cases where a
brokerage house is forbidden by law to
disclose the name of a client-owner of
broadcast stock, they said, the commis-
sion should be empowered to require
disclosure.

In addition, they said that an in-
vestor should not be considered “a sig-
nificant person” under the multiple-
ownership rule unless he has ultimate
legal power to vote the stock. This
would exempt brokerage houses, for
example.

Commissioner Lee Loevinger ex-
pressed doubt about the proposed 10%
ceilings noting that 10 mutual funds
could own a broadcasting company and
yet not be responsible for its operation.
“Do you think that the commission
should operate on the premise that own-
ership and control in modern economic
life are . . . untransferable qualities?”

Washington communications attorney
W. Theodore Pierson said the concept
that ownership of a share of stock af-
fords some control no longer applies.
If the commission is concerned about
avoiding a concentration of control
over the communications media. he
said, it should “go to the reality of the
situation” and not “accept fictions about
who controls,”

Mr. Pierson arranged the conference
as a means of informing the commis-
sion on how the money market works
and on how stock is voted by invest-
ment companies (BroabpcasTing, Feb.

1).

Appeals court reverses
WRVA-TV tax decision

Wrva-Tv Richmond, Va., was told
last week by a federal appeals court
that money it spent in training person-
nel before it got its grant from the FCC
cannot be charged to expenses. A Fourth
Circuit Court of Appeals panel said the
company couldn’t claimy the expenses
since they were expended before the
company was legally formed.

WRVA-TV is suing to recover $53.000
it claims was spent in training about
30 prospective employes before it re-
ceived its grant in 1955. After the In-
ternal Revenue Service disallowed this
deduction, WRvA-TV sued to recover in
U. S. District Court in Richmond. Tt
won a jury verdict last year. The appeal
was taken by the government.
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All was smiles
at AB-PT meet

Stockholders support
management proposals;

Moore, Clark join board

Stockholders gave American Broad-
casting-Paramount Theaters a clapping
vote of confidence last week and over-
whelmingly supported all of manage-
ment's proposals, including one to
change the name of the corporation to
American Broadcasting Companies Inc.

The name change becomes effective July
5

President Leonard Goldenson pre-
dicted “another record year in 1965”
on the heels of record profits achieved
in 1964.

Mr. Goldenson said ABC firmly be-
lieves its proposed “domestic satellite”
plan (BROADCASTING, May 17) using a
vehicle similar to Early Bird, is entirely
practical from a technical standpoint,
He indicated that in its first year of
operation alone, such a system could
save the network close to $6 million.

This figure is the difference between
the $15 million per year which ABC
currently pays for network land lines.
and approximately $9 million which it

Mr. Goldenson (I.) and Executive Vice President Simon B. Siegel

would cost to launch the satellite. This
would not include the expense of ground
station transmitting facilities, he ex-
plained, whose operating control the
FCC has put in the hands of the Com-
munications Satellite Corp. Mr. Gold-
enson said he did not think ABC could
operate the system without Comsat’s
cooperation. ABC officials met with
Comsat representatives in New York
last week to discuss the project (see
page 87).

One shareholder, voicing approval of
ABC’s management in the past year
and specifically commending the domes-
tic satellite plan as a move ‘“‘to snap the
silver cord” of AT&T, received strong
applause from the some 600 stockhold-
ers present at the meeting.

The meeting bore small resemblance
to last year's stockholder gathering, a
noisy affair at which over 500,000 of
the corporation’s 4.5 million outstand-
ing shares were voted against manage-
ment’s motion to abolish the cumulative
voting procedure for directors. Man-
agement’s purpose then was to keep
divisive elements from gaining seats on
the board. Under cumulative voting a
shareholder can multiply his shares by
the number of directors to be elected
and cast that total for a single nominee.

At that time financier Norton Simon
was seeking representation on the board
for the holdings of Hunt Foods & In-
dustries, of which he was then president
and chief executive officer, and for
those of McCall Corp. (33.5% owned
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by Hunt Foods). These interests could
not muster sufficient strength and cumu-
lative voting was abolished.

Smaller Vote = This year a motion
to restore cumulative voting attracted
only 122,093 shares in its support, sug-
gesting that the Simon-Hunt-McCall
combine was apparently going along
with management. The exact extent of
their holdings is not certain but it is
understood to be over 200,000 shares.

In a review of operations Mr. Goid-
enson said ABC-TV is having “the best
season in its history” in audience ac-
ceptance and noted that close to one-
third of the network’s 1965-66 night-
time schedule will be in color.

He characterized the FCC’s proposed
rule to limit network program owner-
ship to 50% of prime-time shows as
“totally unrealistic.” He said only one
half-hour of ABC-TV's weekly prime-
time programing is now supplied by
_ advertisers, but if the commission rule

were implemented, sponsors would have
to supply an additional 10%2 hours of
programing. He said the company
doubts advertisers would be willing or
able to assume such a responsibility.

ABC Radio’s sales have continued to
increase, Mr. Goldenson reported.
ABC-owned television and radio sta-
tions, he went on, had record revenues
in 1964 and “have continued to show
improvement to date this year.”

SIMPLE METHOD TO LOG
TRANSMITTER READINGS

The Bauer ''Log Alarm” is
simple . . . accurate . . . easy
to operate . . . permits better
use of your manpower . . .
meets all FCC requirements for
automatic fogging devices . . .
all in 10%” of rack space.

Complete Detalls Available on Request!

Bauer

ELECTRONICS
CORPORATION

1663 Industrial Road, San Carles, California
Arza Code 415 591-9466
84 (FINANCIAL REPORTS)

ABC Films' domestic sales were said
to have increased and its sales to foreign
outlets were at record levels.

Elected to board membership for the
first time at the annual meeting were
Thomas W, Moore, ABC-TV president,
and Samuel H. Clark, vice president in
charge of theater operations.

Shareholders also approved a quali-
fied stock option plan under which key
employes may purchase up to an ag-
gregate of 250,000 shares of the com-
pany’s common stock. In addition they
voted to amend the key employes in-
centive compensation plan so that in-
centive payments could be made in
shares of common stock or cash.

= = L - =4
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CBS Inc. stock sales
by officials explained

In response to inquiries about sales
of CBS Inc. stock by company execu-
tives reported in the Security Exchange
Commission March report (see below)
a spokesman said the sales were made
before March 1, the date of CBS-TV
network president James T. Aubrey
Jr.’s dismissal which was followed by
lower prices for CBS stock. They said
the sales were made to pay off commit-
ments they had made in arranging to
exercise stock options granted in 1959

The Securities and Exchange Com-
mission has reported the following
stock transactions by officers, direc-
tors and stockholders owning more
than 10% of broadcasting or allied
companies in its Official Summary
(all common stock unless otherwise
indicated):

American Broadcasting-Paramount Theaters
—Franklin Feinstein acquired 127 shares,
now holds 127; David B. Wallerstein dis-
posed of 2,000 shares, now holds 1,123

Capital Citles Broadcasting Corp.—Joseph
P. McGrath disposed of 3,300 shares, now
holds 36,051; Joseph B. Somerset acquired
1,000 shares, now holds 1,140,

Columbia Broadcasting System Inc.—James
T. Aubrey Jr. disposed of 5,000 shares, now
holds 22,449; Julius F. Brauner disposed of
1,000 shares, now holds 3,776; Ralph O.
Briscoe disposed of 700 shares, now holds
33; Michael Burke disposed of 2,200 shares,
now holds 3,883; Richard A. Forsling dis-
posed of 1,000, now holds 499; Arthur Hull
Hayes disposed of 5,000 shares, now holds
5,131; Clarence H. Hopper disposed of 6,-
500, now holds 9,208 himself and jointly with
Mrs. Hooper 1,014; Theodore F, Koop ac-
quired 1,083, now holds 3,095; Goddard Lie-
berson disposed of 4,000, now holds 15,690;
E. K. Meade Jr. disposed of 4,550, now holds
4,523; Bennett L. Newman disposed of 169
shares, now holds none; Bennett L. Newman
jointly with Mrs, Newman disposed of 24
shares, now holds none; Walter R. Rozett
disposed of 1,700 shares, now holds 38;
Richard S. Salant disposed of 4,400, now
holds 6,436; Norman E. Walt Jr. disposed of
1,000, now holds 81; Geraldine B. Zorbaugh
acquired 719 shares, now holds 2,061.

Crowell-Collier  Publishing Co.—Sumner
Ililggaom disposed of 500 shares, now holds

Curtis Publishing Co.—L. Philip Ewald ill
disposed of 1,000, now holds none; Milton
S. Gould disposed of 1,000, now holds 400.

H&B American Corp.—George E. Yousling
acquired 1,000, now holds 1,000,

MCA Inc.—Milton R. Rackmil (holds 12,238
himself} as co-trustee disposed of 167, now
holds 3,166.

National General Corp.—Nathan Kates ac-
quired 1,000, now holds 2,624; Irving H. Le-
vin acquired 200 shares, now holds 54,337
{holds 49,494 in partnerships, 12,361 in cor-

SEC's report of transactions

porations and 110 as trustee); Seymour F.
Simon acquired 100, now holds 204 (with
L&S Associated holds 2,521 and with Mrs.
Simon holds 104); Nathan Kates exercised
warrants held at $15 each and acquired
5,458 shares.

Papert, Koenig, Lois Inc.—John Collins ac-
quired 450 shares, now holds 450; Frederic
Papert sold 4,590 shares to key employes,
now holds 99,319.

Plough Inc.—John C. Dillon disposed of
100 shares, now holds 13,050.

RCA—Charles R. Denny disposed of 3,900
shares, now holds 6,000; Theodore A. Smith
disposed of 7,742 shares, now holds 30,628;
H. R. Wege disposed of 3,243 shares, now
holds 4,725; lJosephine Young Case trust
disposed of 400 shares of $3.50 first pre-
ferred, now holds none.

Rollins Inc.—David Edell disposed of 500
shares, now holds 500; Earl F. Geiger ac-
quired 500 shares, now holds 800; Albert R.
Lanphear acquired 4,050, now hoids 12,150;
John W. Rollins disposed of 5,600 shares,
now holds 510,000; 0. Wayne Rollins dis-
posed of 7,600, now holds 1,552,350 (as
guardian holds 23,940); R. Randall Rollins
disposed of 1,200 shdres, now holds 5,445
{as custodian holds 1,500%; Jarvis J. Slade
disposed of 300 shares, now holds 1,822
(all holdings listed reflect 3 for 1 stock
split effective Feb. 16, 1965).

Teleprompter Corp.—Herbert Krasnow ac-
quired 500 shares, now holds 500; Western
Union Telegraph disposed of 91,026 shares,
now holds none.

Time inc.—Edgar R. Baker disposed of 600
shares, now holds 15,770; David W. Brum-
baugh disposed of 1,300 shares, now holds
20,489; Clay Buckhout disposed of 400
shares, now holds 5,080; Roland M. Buckley
disposed of 5,000 shares, now hoids 2,920;
John L. Hallenbeck disposed of 1,000, now
holds 4,000; Henry Luce 1il acquired 600
shares, now holds 125,623 (holds 75,388 in
trusts); Ralph D, Paine Jr. disposed of 1,000
shares, now holds 9,236.

Trans-Lux Corp.— Harry Brandt acquired
1,500 shares, now hoids 155,547 (Mrs. Brandt
holds 18,265, 50% owned companies hold
10,812, wholly owned companies acquired
400 shares, disposed of 10 and now hold
23,826, foundations acquired 900 shares,
now hoid 55,620).

United Artists Corp.—Robert W. Dowling
acquired 500 shares, now holds 500 (Dowling
Realty hoids 117).
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MEET MISS LEADING OF 1965

We'd like to see more of her. Sweet, young
things like this young lady are good for
America. But we'd like o see less of a well-

known phony with a similar name. He's a

crook known as misleading advertising.

He cheats broadcasters by under-
mining believability in adver-
tising. He cheats the public.

And, when he masquer-
ades as an automobile
dealer, he blackens the
reputation of ethical dealers
everywhere, We're out to get him. ..
with your help. We urge all broadcasters
to establish high standards of acceptability
for automobile advertising. Let nothing on
your station associate the fast-buck dealer
with ethical, franchised new-car and truck
dealers ... who work with you to make your
city a befter place in which to live and do
business. NADA pledges itself to fight dishonest
advertising. We appreciate your co-operation.

Please write for a free copy of “Recommended Standards of
Practice for Advertising and Selling Automobiles,” prepared

by NADA and the Association of Better Business Bureaus, Inc.

THE NATIONAL AUTOMOBILE DEALERS ASSOCIATION
Official Organization of America’s Franchised New-Car and Truck Dealers 2000 K" Street N.W., Washingten 6, D.C.
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and to pay the resultant capital-gains
taxes.

Under the stock option rules and the
timetable for exercising such options,
they said, the holders of this stock were
free to sell at any time from December
1964 onward. But in December the
stock value was still rising, they noted,
and the natural inclination was to defer
selling as long as possible. To meet
their commitments, they could not defer
past February and as a result the seem-
ingly large number of sales occurred
during that month, according to offi-
cials. They stressed that as a group the
selling executives retained more stock
then they sold.

Proxy battie shaping
for control of Paramount

A proxy battle for control of Para-
mount Pictures Corp. by Herbert J.
Siegel, president of General Artists
Corp., New York, and board chairman
of Baldwin-Montrose Chemical Co.,
Philadelphia, appears to be shaping up.

In a filing with the Securities & Ex-

change Commission on May 19. Mr.
Siegel said he is thinking of soliciting
proxies for election of a majority of the
board of Paramount, but that he has
not yet taken any action.

Mr. Siegel personally owns 100 com-
mon shares of Paramount; Baldwin-
Montrose owns 10,100 shares and is
seeking, with two other companies to
purchase a minimum of 125,000 shares.

As an apparent prelude to a proxy
fight, James J. Rochlis, president of
Baldwin-Montrose, said last Thursday
(May 20) that the company has been
working on a plan to divest itself of its
holdings in GAC. Baldwin-Montrose
owns 70% of GAC. GAC is a talent
agency which also acts as a packager
of TV programs.

First inkling of Mr. Siegel's plans
came Monday when a tender for 125.-
000 shares of Paramount stock was
issued by Baldwin-Montrose, Feuer &
Martin Productions and FMI Ltd. Price
offered was $64 a share (in the last
week Paramount stock has ranged from
60 to 62145).

Paramount is vigorously opposing the
move. George Weltner, president of the

Setmakers happy over tax cut

LBJ's bill would remove 10% excise levy from

TV sets, radios and phonographs effective July 1

Manufacturers of television and radio
receivers hailed President Johnson’s tax
message last week amid signs that TV
and radio sales would receive a signifi-
cant boost from the repeal of the 10%
excise tax.

Although most comment from the
set makers was guarded (they are anxi-
ous to see what Congress does to the
measure) some retailers moved to an-
ticipate the relief by announcing price
cuts with the explanation that they will
absorb the difference between now and
July 1 when the repeal is supposed to
g0 into effect.

The excise tax, which is placed on
the manufacturer’s price, amounts to
about 7-9% of the retail price, accord-
ing to industry estimates.

The President’s proposal, which re-
peals or reduces excise taxes on several
score of consumer items (from auto-
mobiles to xylophones), was under
study last week by the House Ways &
Means Committee. The committee is
expected to report the measure out and
the House to approve pretty much as
recommended by the White House. It
will then go to the Senate for consider-

ation, where, it is hoped, it will be
passed without major alterations by
early June.

The tax measure calls for repeal or
reduction in four major phases: the
first, effective July 1, removes the 10%
tax on a host of articles (including TV
sets, radios and phonographs), and re-
duces the tax on a number of articles
and services (automobiles from 10% to
7%, etc.). Subsequent phases, begin-
ning July 1, 1966 and extending into
1967, repeal or reduce taxes still fur-
ther.

The President called for authoriza-
tion to make refunds for floor stock
which has not been sold before the tax
cut goes into effect. He said that provi-
sion should be made for refunds to au-
tomobile and air conditioning custom-
ers on purchases made after May 14
and before the repeal or reduction goes
into effect. He said other business
groups aren’t interested in refund pro-
tection because of the large amount of
paper work involved. Other manufac-
turers, including TV and radio set mak-
ers, have indicated however, that they
will ask for this protection too.

N
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company, sent a letter to stockholders
on May 18 warning against the tender
by the Montrose-Baldwin group.

In a related development, reports
circulated in New York and Hollywood
that a syndicate headed by Texas in-
dustrialist Clint Murchison was inter-
ested in purchasing a motion picture—
TV production company and installing
former CBS-TV president James T.
Aubrey as head of the studio. Qver-
tures were said to have been made to
both Paramount and Desilu studios, but
confirmation could not be obtained.

Paramount income doubles

Paramount Pictures Corp.,, New
York, disclosed a consolidated net in-
come boost of $1,145,000 for the first
quarter of 1965 over the comparable
period last year, with no reported profit
from sale of investment for this period.
For the 1964 period, investment profits
were $723,000 or 44 cents a share.

For the first quarter ended April 3:

1965 1964
Income per share $1.39 $0.63
Net income 2.186,000 1,041,000
Shares outstanding 1,569,956 1,651,281

Lauds Johnson » The Electronic In-
dustries Association saw a Spur to con-
sumer buying in the second half of this
year as a result of the removal of the
excise tax from their consumer prod-
ucts.

Executive Vice President James D.
Secrest expressed EIA’s “delight” at the
move, and added:

“EIA has always maintained that re-
peal of the excise tax will stimulate set
sales and thereby contribute to the
growth of the national economy. The
radio-TV-phono industry has consist-
ently led all industries in passing along

What it means in dollars

At its simplest, the excise tax
on the manufacturer’s price for
a TV set, for example, is esti-
mated to pyramid up so that it is
about 9% of the retail price.
This is how it’s figured:

Manufacturer’s price, $100.
Tax is $10. Price to distributors,
$110. Distributors normally get
12% markup; this equals $13.20,
making price to retailers $123.20.
Retailers ordinarily get a 25%
markup; this amounts to $30.80,
making price to customer $154.

Without the excise tax, the re-
tail price of the set now sold at
$154 would be $140.
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cost reductions to the consumer. Lower
prices should be particularly effective in
spurring the rising demand for color
television receivers.”

Jack Wayman, director of EIA’s
consumer products, who has been work-
_ing for the last six months to persuade
the White House and Treasury De-
partment as well as Congress to reduce
or remove the 10% tax on TV and ra-
dio sets, expressed his pleasure at the
move. He said he hopes that the House
will move the bill through quickly.

The tax on television brought into
the Treasury $135 million in 1964;
radios and phonographs, $90 million.

ABC, Comsat discuss
network’s satellite plan

Representatives of ABC and the
Communications Satellite Corp. cau-
tiously probed each other last week in
a three-hour closed meeting on ABC’s
plan to distribute network TV program-
ing to affiliates through its own com-
munications satellite (BROADCASTING,
May 17).

Whether such a satellite would ac-
tually belong to ABC or be operated
and leased by Comsat was not openly
negotiated, but the question lies behind
the exploratory discussion.

It was understood that Comsat did
not declare at this session that satellite
ownership is its exclusive right under
the Communications Satellite Act, but
it’s believed that it would argue this
exclusivity if it came to a test.

The ABC-Comsat meeting was de-
scribed as friendly. ABC made clear
that it wishes to become involved in a
satellite system that is exclusively TV,
not a system where it might have to
share circuits with other communica-
tions services. ABC did agree, however,
that it would not object to sharing a
satellite system with other TV services.

At a stockholder meeting last week
(see page 83), ABC President Leonard
H. Goldenson said the company spends
$15 million a year for land lines. He
also said that preliminary discussions
indicate that a domestic satellite with a
life of five to 10 years could be launched
for less than $9 million.

At the ABC-Comsat meeting, besides
Mr. Goldenson were the following
American Broadcasting - Paramount
Theaters executives: Simon B. Siegel,
executive vice president; Everett H.
Erlick, vice president and general coun-
sel; Frank Marx, who was president of
ABC Engineers and is now vice presi-
dent in charge of construction and real
estate. Comsat was represented by
George Sampson, operations vice presi-
dent; John M. Barstow, chief, transmis-
sion facilities, and Dr. Spencer Spauld-
ing, manager, system analysis.
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GE has 11-inch
color-TV set

Portable will sell for
$249.95 and be out

in time for Christmas

Color TV for the mass market
loomed last week when General Elec-
tric Co., after months of speculation,
announced it was coming out with an
11-inch portable set at a recommended
retail price of $249.95.

The color set—the first well under
the $400 level at which color receivers
have been priced generally—will be in-
troduced in time for the Christmas
market this year, GE officials said, in
announcing the company’s 1966 line of
TV receivers.

Also announced last week was RCA’s
new line—led by a 20-pound, 12-inch
portable, transistorized black-and-white
set (at $124.50) and including 37 color-
TV models, the largest number in the
company’s history.

GE’s new color portable, unveiled at
a news conference in New York, uses
an 1l-inch, rectangular picture tube
manufactured by GE. The set weighs
24 pounds. William Davidson, general
manager of GE’s television receiver
department, said total production would
be limited “by tube supply alone.”

At the company’s annual meeting
last month, Fred Borch, president and
chief executive of GE, announced pilot
production of a new color picture tube
(BROADCASTING, May 3). Last week
company officials confirmed that the
tube used in the new 11-inch set is “the
improved version of the shadow mask
type . . . of simpler design” referred
to by Mr. Borch. The set is portable
by reason of its weight alone; it must
be plugged into a standard electrical
outlet to operate. It has no transistors.

The face of the picture tube is coated
with rare-earth phosphor, said to pro-
duce brighter pictures than tubes using
standard phosphors.

Cost Reductions = Mr. Davidson at-
tributed product development to ‘“a
number of mechanical and electronic
design improvements” that permit major
reductions in the cost and physical size
of the color receiver. He would not
elaborate “for competitive reasons.”

The receiver operates with its own
dipole antenna, but during the display,
all receivers were connected to a cen-
tral antenna. Reception of a color
film, especially telecast, appeared satis-
factory to observers.

All of GE’s other TV color receivers

are of the 21-inch and 25-inch size.

RCA officials said the 12-inch, solid-
state portable was a first in the TV
set-making industry, emphasizing longer
life expectancy, reduced maintenance
and extended reliability compared with
tube TV sets. It uses a line cord, and
is designed according to Bryce S. Dur-
ant, president or RCA Sales Corp., for
personal use. Color TV, he noted, is
“fast” becoming the “living room set”
in the home.

Also introduced to RCA distributors
at the sales meeting in Las Vegas last
week were 21 new black-and-white re-
ceivers, bringing to 31 the full 1966
monochrome line.

Lowest priced color TV in the RCA
line is $379.95. A 19-inch rectangular
color receiver, previewed at Las Vegas,
is priced at $430. Beginning at the $700
level are RCA’s 25-inch rectangular
models. Color, Mr. Durant said, now
accounts for more than 55% of RCA’s
home entertainment sales total.

RCA’s conventional portable black-
and-white set, weighing 44 pounds, has
a 2l-inch picture tube and sells for
$179.95.

Brake on Boom = The only drag on
the booming color business is the
limited availability of color picture
tubes, S. R. Herkes, president of Mo-
torola Consumer Products Inc., told
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a meeting of the National Industrial
Conference Board in New York last
week.

Color tube production, he predicted,

will not catch up with demand until
1967.

He estimated that 1965 sales of color
TV sets will possibly total 2.2 million,
up from last year’s 1.4 million. Total
TV sales, with an estimated 8 million
black and white, will top 10 million
units for the first time, he noted.

Black-and-white sales are tending
more and more to portables and table
models, he reported, with profit margins
getting slimmer. Smaller TV sets now
account for 78% of total sales, he said.

Daytimers on clears
asked to update bids

Ten daytime stations operating on
clear channels were given a sign last
week that applications for higher power
they filed with the FCC years ago may
finally be granted.

The sign came in an order granting
seven of them 90 days to bring their
applications up to date. Some were
originally filed as far back as 1947.
But the filings became enmeshed in the
clear channel proceeding, which lasted
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EIA in merger

Merger of Electronics Indus-
tries Association and Magnetic
Recording Industry Association
was announced last week. MRIA
members—of which nine are also
members of EIA-—will become
members of EIA under the plan
which will be discussed at a
meeting of MRIA members May
26 at O’Hare Inn, Chicago.
MRIA, formed in 1952, has about
30 members, including the follow-
ing which are also members of
EIA: RCA, Reeves Soundcraft,
Warwick Electric, 3M, Eastman-
Kodak, Audio Devices, Ampex
and Alliance Manufacturing Corp.

16 years, ending in 1961 with the dupli-
cation of 13 of the 25 clears.

The commission last week said it
feels the pending applications would
not “materially affect consideration of
possible future assignments of unlimited
time class II-A stations on the 12 un-
duplicated clears,” or the possible use
of power up to 750 kw by class I-A
stations now assigned the I-A channels.

The seven are KowH Omaha, Neb.,
660 k¢, from 500 w to 1 kw; wNaD
Norman, Okla., 640 kc, from 1 kw to
S kw; wWKAR, East Lansing, Mich., 870
ke, from S kw to 10 kw; wiBB Carroll-
ton, Ga., 1100 kc, from 250 w to 1 kw;
wpPEO Peoria, Ill., 1020 k¢, from 1 kw
to 10 kw; xsky Dallas, 660 k¢, 1 kw to
50 kw; and wesc Greenville, S, C., 660
ke, 10 kw, to change from directional
antenna to directional antenna only
during critical hours.

The three other stations involved are
wcHU Ithaca, N. Y., kiev Glendale,
Calif., and wusTt Bethesda, Md. The
applications of wcHU and XIEvV have
already been revised. However, KIEV’S
application may pose a conflict with a
Mexican station, and officials say that
conflict involving wust’s application
must be “straightened out” before ac-
tion can be taken on it.

Technical topics ...

Remote control lens = Zoomar Inc.,
Glen Cove, N. Y., and Hollywood, has
developed the remote control Mark XX
lens for vidicon TV cameras. Adapted
to cameras by a mounting rail, the sys-
tem incorporates the F/6 Angenieux
lens with zoom ratio 20:1 in focal
lengths from 15 to 300 mm and field
angles from 55 to 3 degrees.

RCA purchase ® KtBs-Tv Shreveport,
La., is purchasing new color television

equipment costing more than $250,000
from RCA. Included in the purchase
is a transmitter, a microwave Sys-
tem between studios and transmitter,
a color film and slide transmission sys-
tem and a TK-60 RCA color studio
camera.

Tape cartridge ® The Tape-Top, a
new concept in continuous loop cart-
ridges, is available from Casco Music
Systems Inc., Hyde Park, Mass. The
cartridge is a complete tape transport
and does not require a special mechan-
ism for operation. Any phonograph
or turntable will provide the drive for
the unit. It is available with 3200 feet
of ¥4” tape and can be supplied with
one to eight track heads. Up to 88
hours of program material may be
recorded.

Price list » Gates Radio Co., Quincy,
Ill., has issued a hard-cover catalogue
of broadcast and communications equip-
ment. Included in the book is a price
list pocket on the inside back cover.
Gates is a subsidiary of Harris-Intertype
Corp.

UHF book = Hayden Book Co., New
York, has published a new book detail-
ing the steps involved in setting up a
UHF station, entitled Planning the
Local UAF Station by Patrick S. Fin-
negan. Mr. Finnegan is vice president
and chief engineer of wLBC-AM-TV and
wMUM(FM), Muncie, Ind., and is also
the designer of the Automatic Time
Injector used by many stations for time
announcements.

More color » Meredith Broadcasting
Co., and RKO General Broadcasting
have each ordered 4-V color film
camera chains from General Electric
Co. The chains will go to Meredith’s
wow-Tv Omaha, KPHO-Tv Phoenix and
kcMmo-Ttv Kansas City, Mo., and to
RKO’s wHBQ-TVv Memphis and two 1o
wNAC-TV Boston. A 4-V system has
also been ordered by Triangle Stations
for wLYH-Tv Lancaster-Lebanon, Pa.

Expansion » Mark Armistead Televi-
sion Inc., Hollywood, has ordered two
of RCA’s newest model electronic film
recorders, at a cost of $117,000, as a
first step in an $8-million expansion
program. Armistead has supplied elec-
tronic equipment, much of it developed
by the company’s own engineers, to
TV and motion picture producers, for
taping and filming.

New plant » Ampex Corp., Redwood
City, Calif., has dedicated its new 85,-
500 square foot plant in Colorado
Springs. The plant, part of the Ampex
Video and Instrumentation Division,
manufactures professional audio re-
corders.
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INTERNATIONAL

Worldwide status of radio-TV

UNESCO report finds 400 million radios and 130 million
TV sets, with about half of them in the United States

The United States has about half the
world’s TV and radio sets. The total
receivers in the world: Some 400 mil-
lion radios as of the early 1960’s and
about 130 million television sets in
1963.

These estimates are published last
week by the United Nations Education,
Scientific and Cultural Organization
(UNESCQ) in its World Radio and
Television handbook.

The publication estimates the U. S.
has 33 TV sets and 100 radios for every
100 people in the country. (The highest
TV-set concentration was reported in
the tiny principality of Monaco: 52
receivers per 100 people).

Similar surveys released last week
by the U. S. Information Agency reveal
substantially higher figures for 1964—
162 million TV sets and over 500 mil-
lion radios, with the U. S. having 67,
100,000 of the TV’s and 228 million
radios.

UNESCOQ’s report described broad-
cast facilities in nearly 200 countries,
but cautioned that its data was based
on most recent information available to
it—1963 back to 1960, and in a few
cases, to 1959.

Some of the report’s highlights:

= The U. S. is far ahead in the num-
ber of TV receivers (60 million given)
and Japan is in second place with 13
million. Japan also has TV viewers
about equal with radio listeners who
own 17,608,000 radio receivers.

= Radio broadcasting globally in-
creased 60% in the 10 years after 1950,
but in terms of TV sets, worldwide
figures show a mushrooming from 11
million in 1950 to 130 million in 1963.
In radio, the 400 million sets over the
world represent 13 receivers for every
100 people. To cover every family in
the world with a radio set, it would
take another 400 million sets, a devel-
opment which UNESCO anticipates.

» The Soviet Union is shown with
about 44 million radios of which 30
million receive only wired programs,
and with an estimated 7 million TV
sets, 18% of which are in Moscow. In
1950 there were two TV transmitters in
the USSR. Now there are 173.

# West Germany (broadcasting is
part commercial) has more than 16
million radio receivers in use, and an
estimated 7.8 million TV sets; France
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(noncommercial and directed by a gov-
ernment-sponsored monopoly) has 12.9
million radios and 3.3 million TV sets;
Italy (indirectly controlled by the state,
some advertising on TV) has more than
8.5 million radios and over 3.8 million
TV receivers; United Kingdom (non-
commercial in radio, part commercial
and noncommercial in TV) has 14.2
million radio sets and another 1 million
wired radios, and 12.5 million TV re-
ceivers.

Communist China has only 20,000
TV receivers but has five ‘“television
universities” serving more than 30,000
students with eight hours of courses
weekly in mathematics, physics, chem-
istry and Chinese literature. Mainland
China has similar projects in radio, and
reports nearly 7 million radio sets.

The 159-page handbok can be ob-
tained for $3.50 from the UNESCO
Publications Center, 317 East 34th
Street, New York 10016.

Canadian CATV
girds for fight

The booming Canadian community
antenna television industry is bracing
itself for a battle against more govern-
ment regulation. To aid in the fight, it
is developing new services to improve
its image. This was the theme of the
ninth annual meeting of the National
Community Antenna Television Associ-
ation of Canada held in Toronto, May
11-14.

Panel discussions dealt with improv-
ing public services, methods for mak-
ing all channels available for emergency
announcements, sales, and originating
local programs. At closed sessions de-
bate on how to combat probable gov-
ernment regulation was the major sub-
ject.

There was a record registration of
194, while membership was reported as
125 active operators, nine trade mem-
bers and three associate members.
Twelve new members were added dur-
ing the year. The board of directors
was increased by one to 15, the addi-
tional member making four represent-
ing western Canada. The majority of
CATYV operators are in Ontario, Que-

bec and British Columbia (in that or-
der), with a scattering of operators in
the prairie provinces and the Atlantic
coast provinces.

President F. T. Metcalf of Guelph,
Ont., who is also general manager of
cyoy Guelph, reported that additional
regulation by the Department of Trans-
port has been stopped. This, he thought,
is due to the expected June report on
all phases of broadcasting from a spe-
cial committee headed by Montreal in-
dustrialist R. M. Fowler.

Mr. Metcalf warned the CATV oper-
ators that the next big fight will be on
the copyright question. The association,
he said, is prepared to fight any copy-
right fees.

To prevent drastic government regu-
lation, he urged the CATV industry to
take a long look at customer service, to
regulate its own operations and to co-
operate with a survey soon to be made
by the industry of all phases of CATV
operations to obtain facts with which
to battle regulatory moves.

Bell Contracts = Also discussed were
new contracts being negotiated with the
Bell telephone systems, the new Quebec
6% telecommunications tax, the grow-
ing value of CATV for educational TV
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in conjunction with provincial depart-
ments of education and universities,
and reporting of local events where
there are no local TV stations. Such
local community services must be free
of commercials, it was stressed.

The Canadian association recom-
mended that the limited VHF channels
should not be used for TV rebroad-
casting stations of any power. It has
presented to the Board of Broadcast
Governors and the Department of
Transport its view that translators
should be on UHF channels, and that
CATV operators could supply service
in such areas because of the scarcity of
. UHF receivers in Canada. VHF chan-
nels should be reserved for originating
TV stations, it said.

Rowan says USIA
needs bigger budget -

To perform its global functions ade-
quately, the U. S. Information Agency
would need a half-billion dollar budget
according to Carl T. Rowan, director.
Answering questions of newsmen at 2
dinner meeting of Sigma Delta Chi,
national journalistic society, in Wash-
ington last Wednesday (May 19), Mr.
Rowan said that in the current situation,
USIA should have a budget three times
its present appropriation of $140,254,-
000. He did not advocate a half-billion
dollar appropriation now because the
organizational structure is not geared to

that tempo.

Mr. Rowan said USIA is “getting
through” effectively both in the Vietnam
war and in Santo Domingo. In Viet-
nam, he said, there is adequate evidence
of the effect of Voice of America
broadcasts in spite of attempts at jam-
ming.

Increased funds, he said, are needed
to expand TV operations of VOA and
to enlarge broadcast coverage. Three
50 kw medium band transmitters are
broadcasting in both Vietnamese and
English on expanded schedules from
installations in the Philippines. Santo
Domingo is being covered through ex-
panded Spanish language schedules as
well as over stations on the island.

FATES & FORTUNES

BROADCAST ADVERTISING

Mr. Meads Mr. Wierum

Walter F. (Chip) Meads, VP, creative
supervisor and management supervisor,
named to new position as administrator
of creative services, J. Walter Thomp-
son Co., New York. Thornton Wierum,
member of legal deparment at J. Walter
. Thompson Co., New York, named ad-
ministrator of broadcast department,
succeeding Richard Zimbert, who joined
ABC-TV West Coast (BROADCASTING,
May 10).

Alfred L. Bonomolo, VP in charge of
Canadian sales division of Weed & Co.,
station representatives, named account
executive at Metro TV Sales, division
of Metromedia Inc., New York.

Robert W. Orr, account executive at

Young & Rubicam Inc., New 'York,
named account executive at Weight-
man Inc., Philadelphia.

i John L, Van Dag-
8L ens, copy chief of De-
troit office of BBDO,
elected VP-creative
director. A. James
Hanna Jr,, art direc-
tor, promoted to ex-
ecutive art director
and manager of the
agency’s Detroit art

Mr. Van_[)agens
department.

Kenneth P. Eikelmann, salesman with
KTvI(TV) St. Louis, named account ex-
ecutive with Blair Television, that city.

Albert R. Munn, re-
gional sales director
at wsoc-tv Charlotte,
N. C., named assistant
director of sales, re-
sponsible for local
| ",and regional sales at

. station.

Richard G. Fenton,
president of Pfizer
International, New York, elected board

Mr. Munn
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chairman, succeeding John J. Powers
Jr,, elected president of parent Charles
Pfizer & Co., that city.

Jerry Berens, with wNNJ Newton,
N. J., named account executive at WNJIR
Newark, N. J.

Richard L. Burns, product manager
at Beecham Products Inc., Clifton,
N. J., manufacturers of Brylcreem hair
tonic, named account supervisor at
Daniel & Charles Inc., New York, with
responsibility for Hazel Bishop and
Lanolin Plus accounts.

Jack Clark, with Harrington, Righter
& Parsons; William L. Meyer, with
Venard, Torbert & McConnell, and
Thomas Rice, with several agencies in-
cluding Campbell-Ewald Co., in media
departments, join The Katz Agency in
New York, Los Angeles and Detroit,
respectively, on TV sales staffs.

|7 Sheldon Feinberg,

SR ¥ executive director for

5 ; past four -years of

T S ATD Catalogs Inc.,

|t - New York, appointed

wre o advertising manager

..':, of Amsco Industries

d of Hatboro, Pa., toy

- manufacturer, - which

Mr. Feinberg has advertising budget

of $600,000, bulk of which is in spot
TV. '

James David Boaz, announcer and
local salesman for kGGM Albuquerque,
N. M., named national and regional
sales manager.

M. Kathleen Ring, with Frank Roth
Industrial Design and Charles P. Reay,
designer, both St. Louis, joins Stemm-
ler, Bartram, Fisher & Payne Inc., that
city, as att. director.

King Harris, executive VP, Campbell-
Ewald Co.; San Francisco, elected chair-
man of American Association of Ad-
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vertising Agencies western region board.
W. M. Starkey, BBDO, Los Angeles is
vice chairman. Duncan Jennings, Jen-
nings & Thompson Advertising, Phoe-
nix, is secretary-treasurer.

Peter Hall, with media department at
Ted Bates & Co., New York, named me-
dia buyer at Kenyon & Eckhardt, that
city.

John J. Kennedy, teacher at Rutgers
University, and formerly radio-TV pro-
ducer and account executive at BBDO,
New York, named manager of radio
sales, western division for Broadcast
Communications Group, with head-
quarters in Chicago.

S. James Coppersmith, account ex-
ecutive at Feldman & Kahn Advertising
Agency, Pittsburgh, named account ex-
ecutive at wTTG(Tv) Washington.

A. E. (Bud) Donegan, general man-
ager of xor Omaha, named western
sales manager of The Star Stations
(xoiL; wrFe Indianapolis, and KISN
Vancouver, Wash.) with headquarters
in Portland.

James 0. Thompson, account execu-
tive of kHT Los Angeles, elected presi-
dent of Hollywood Advertising Club for
1965-66. Other new officers: 1st VP,
Wendell Campbell, VP, Storer Broad-
casting Co.; 2nd VP, Jack McQueen,
VP, Foote, Cone & Belding, and public
relations VP, Bruce Robertson, BrRoAD-
CASTING.

Carol Lee Jones, formerly advertising
director, Prescott Co., Denver, named
assistant account executive, Vinti Ad-
vertising, New York.

Tom 0’Dea, sales manager at Wxyz-Tv
Detroit; Marvin Davis, with Benton &
Bowles, Norman, Craig & Kummel and
Grey Advertising, and John Andariese,
salesman with Container Corp. of Amer-
ica, all named account executives at Na-
tional Television Sales Inc., New York.

Arthur 0. Angilly Jr., owner of Ar-
thur Angilly Production Services, Mi-
ami, joins sales staff of wckT(TV), that
city.

Thomas F, Shields, salesman at wWgEI-

aM-FM Boston, named account execu-
tive at WNAC, that city.

Nick Ungard, local sales manager at
WKEF(Tv) Dayton, Ohio, named ac-
count executive at wHIO-AM-FM-TvV, that
city.

Frank Nestler, production manager
for Malcolm Steinlauf Inc., Los Ange-
les, named production manager for
Coleman-Parr Inc., Beverly Hills, Calif.

Albert Gerstein, senior copywriter for
Robert A. Becker Inc., New York,
named as member of creative develop-
ment group assigned to Warner-Chil-
cott account of Sudler & Hennessey Inc.,
that city.
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Lucien A. Lessard, in charge of tape
department at Videotape Productions
Inc., New York, and David J. Byrnes,
assistant supervisor of firm's tape de-
partment, named director of creative
services and senior editor of tape de-
partment, respectively, for company.

W. Thomas Peschel, with Benton &
Bowles New York, for past seven years,
named television account executive at
Peters, Griffin, Woodward Inc., that
city.

Richard N. Prince, copywriter for N.
W. Ayer & Son, Philadelphia, named
copy group director. Garry W. Gliss-
meyer, graduate of Art Center School,
Los Angeles, joins art bureau of Ayer’s
Philadelphia office.

P

Mr. Richards

Arthur J. Richards Jr., television pro-
ducer, and George Simko, associate me-
dia director, named VP’s at Benton &
Bowles, New York. Mr. Richards joined
agency in 1950, Mr. Simko, 10 years
later.

Charles A. White, member of sales
staff, named general sales manager of
wWEW St. Louis. James F, Taszarek, for-
mer music director, joins station sales
staff.

Constance C. Moore, formerly with
D’Arcy Advertising, New York, ap-
pointed copy chief of Nides-Cini Adver-
tising, Los Angeles.

Virginia Weigl, media buyer for Ben
Sussman Advertising, Sherman Oaks,
Calif.,, named to similar position at
Coleman-Parr Inc., Beverly Hills, Calif.

Donald S. Lewis,
VP for finance at
Foote, Cone & Beld-
ing Inc.,, Chicago,
elected to board of di-
rectors.

Warren E. Kelly,
copy supervisor for
Compton Advertising,
Los Angeles, named
senior copywriter at Anderson-McCon-
nell Agency, that city.

Arnie Winograd, formerly with Ed-
ward H. Weiss & Co., Chicago, joins
Kenyon & Eckhardt, there, as supervi-
sor on Pabst beer account reporting to
Frank Clayton who recently was made
VP in charge of all Pabst Brewing Co.
products at K&E. Mr. Winograd suc-
ceeds John Gardner who moves back
to agency’s New York office in new

Mr. Simko

&.

Mr. Lewis

position to be announced later.

Gordon G. Hurt, director of advertis-
ing for Zenith Sales Corp., Chicago di-
vision of Zenith Radio Corp., elected
VP. Philip J. Wood, VP for marketing
at Zenith, elected to board of directors.

Thomas F. Desmond, general- sales
manager of household products division
of Colgate-Palmolive Co., New York,
joins Purex Corp., as special assistant
to president with offices at Purex head-
quarters in Lakewood, Calif.

Thomas McClintock, associate media
director at Papert, Koenig, Lois, New
York, joins Guild, Bascom & Bonfigli,
Los Angeles, as media director. Her-
man L. Moekle, account supervisor at
Fuller & Smith & Ross, Los Angeles,
joins GB&B as account executive on
Suzuki account.

Paul Harvey, TV art director at Grey
Advertising, New York, joins Pelican
Films, New York, on directors’ staff.

MEDIA

Kenneth W. Stowman, wriL Phila-
delphia, elected president of Pennsyl-
vania Association of Broadcasters at
annual meeting last week in State Col-
lege. Other officers elected: Harold C.
Lund, koka Pittsburgh, 1st VP; Ed K.
Smith, wcms Harrisburg, 2d VP;
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) Mr. Meyers

b
Mr. Quaal

Ward L. Quaal, executive VP and
general manager of WoN Inc., Chi-
cago, elected president. Carl J.
Meyers, VP and manager of engi-
neering and planning, was reelected
senior VP. Bruce Dennis, manager
of news for WoN Inc., and Marvin
Astin and Richard Jungers, general
sales managers of wGN and WGN-
Tv, respectively, elected VP’s of
corporation. Mr. Dennis, VP, and
Charles E. Gates and Ben Berent-
son, VP’s and station managers of
WGN and WGN-Tv, respectively,
elected directors on WoN Inc.
board. Mr. Quaal is also president of

Ward Quaal elected president of WGN Inc.

™

Mr. Dennis Mr. Astrin
KpaL Inc. (XDAL-AM-TV Duluth,
Minn.), and WoN Televents Inc.,
community antenna television Sys-
tem in Houghton-Hancock, Mich.,
both subsidiaries of WoN Inc. He is
director of WoN Inc., KpaL Inc.,
WoN Televents, and Wpix Inc., li-
censee of WPIX(Tv)-wPIX-FM, owned
by New York Daily News. Mr. Den-
nis is director of KpaL Inc., and has
been with Chicago Tribune since
1930. Mr. Astrin joined WGN’s sales
staff in 1957 and previously was with
Tatham-Laird Inc., Weiss & Geller
Inc., and BBDO. Mr. Jungers joined
WGN as radio salesman in 1955, spent

M. Junéers

Mr. Berentson

Mr. Gates

four years with wMaqQ and NBC Spot
Sales, both Chicago, and returned to
sales at wgN-Tv. He was named gen-
eral sales manager in 1963. Mr.
Gates is director of WGN Televents,
and is veteran of 38 years in Tribune
organization. He joined wgN in
1940 and was elected VP in 1964.
Mr. Berentson is treasurer and di-
rector of WGN Televents and was
made VP in 1964. He joined Tribune
in 1932 and wGN in 1940. WgN
Inc., is subsidiary of Tribune Co.
New York Daily News Co. owns
WPIX(TV)-WPIX-FM, and newspapers
are under cross-ownership.

Lester P. Etter, wLBR Lebanon, treas-
urer. Reelected secretary was Thomas
W. Metzger, wMRF Lewiston.

Directors elected to two year-terms:
J. Wright Mackey, wrak Williamsport;
Franklin C, Snyder, wTAe(Tv) Pitts-
burgh; John G. Stilli, wreG Altoona;"
John 0. Downey, wcau Philadelphia.

Directors for one-year terms: Joseph’
T. Conway, wieg Philadelphia; Theo-
dore W. Pierce, west Easton; Myron
Jones, wJeT Erie, and George Wil-
liams, wcep DuBois.

Mr. Barfield Mr. Smith

J. D. Gay Jr, president of Gay-Bell
Stations (WLEX-TV Lexington, Ky., and
wcov-aM-Tv Montgomery, Ala.), elect-
ed board chairman. H. G. Bell succeeds
him as president. W. B. Gess and John
C. Atchison will serve as VP and sec-
retary, respectively. Mr. Gay is also
treasurer. Harry C. Barfield, station
manager of WLEX-TV, named VP and
general manager. Hugh M. Smith, gen-
eral manager of wcov-aM-Tv, named
VP and general manager. Henry Amer-
son, station manager and commercial
manager of wcov, named manager of
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wcov and assistant manager of wcov-
1v. J. W. Robertson, chief engineer of
WLEX-TV, made director of engineering
for Gay-Bell stations.

Joseph K. Mikita,
board member and
VP for finance and ad-
ministration, Westing-
house  Broadcasting
o Co., New York, named
5 to newly created posi-
k. tion of senior VP re-

—==  gponsible for financial
il LI and fiscal matters, en-
gineering, labor relations, management
development and general administrative
functions.

A. L. Anderson, announcer at KMNS$
Sioux City, Iowa, named general man-
ager of kvoc Casper, Wyo.

Hudson G. Stoddard, with Earl New-
som & Co., public relations counsel,
named VP for development of Educa-
tional Broadcasting Corp. (WNDT[TV]
Newark-New York) responsible for all
fund-raising and development activities
of station.

Joseph B. Young, promotion manager
at waT Charlotte, N. C., named research
director for Jefferson Standard Broad-
casting Co. (WBT-AM-FM, WBTV[TV], all
Charlotte; wsTw(Tv] Florence, S. C.,
and Jefferson Productions).

Morris E. Greiner Jr., station manager
of wMCT(Tv)} Memphis, named assistant

general manager of WMC-AM-FM and
wwMcT, all Memphis.

Stan Hamilton, program and sales
manager, WMAL-FM Washington, named
station manager, WNCN(FM) New York.

Bruce G. Sundlun, secretary and gen-
eral counsel for The Outlet Co., Provi-
dence, R. I. (WJAR-AM-TV Providence;
wDB0O-AM-FM-TV Orlando, Fla.), elected
corporate VP. Ralph Bucci, formerly
corporate controller for broadcast divi-
sion, elected treasurer, and Gene M.
Kondrat, controller, elected assistant
treasurer. Also elected to posts for
coming year: George 0. Griffith, chair-
man of board; Joseph S. Sinclair,
president; Kenneth Logowitz, executive
VP; Madeleine A. Trowbridge, assistant
secretary; Kenneth N. Hill, assistant
secretary.

Daniel T. Kawakami, general man-
ager of xHVH-AM-TvV Honolulu, named
general manager of KONA-Tv, there,
Stanley Anderson, assistant manager
and general sales manager of KHVH-AM-
Tv, named assistant manager and gen-
eral sales manager of koNA-TV. Kenneth

K. K. Kwock, local sales manager of
KHVH-TV, named local sales manager of
KONA-Tv, and Wayne Collins, news di-
rector of KTRG-Tv Honolulu, joins KONA-
Tv, there, in similar capacity. New
personnel is result of new ownership,
Arthur H, McCoy, president.

William Merrick, kBMN Bozeman,
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elected president of Montana Broad-
casters Association at annual meeting
in Missoula. Also elected: Richard E.
(Shag) Miller, kxpow Butte, VP, and
W. C. Blanchette, xFBB Great Falls,
secretary-treasurer. Elected to board of
directors were Earl Morgenroth, xGvo
Missoula, and Ken Nybo, kemy Billings.

PROGRAMING

Bud Wilkinson, former Oklahoma
University football coach and special
consultant to President John F. Kennedy
on youth fitness, joins NBC sportscast-
ing team. His primary assignment will
be post, pre-game and color reporting
of NCAA college football telecasts on
NBC-TV.

Jack Armnold, producer of Gilligan's
Island on CBS-TV, will become execu-
tive producer of series next season,
when he will also develop new series
and pilots for network. Sherwood
Schwartz, who created Gilligan’s Island
and has been its executive producer, will
revert to his original post as producer.

Lou Roller of program staff of xcop
(Tv) Los Angeles, promoted to staff
producer, in charge of Travel Quiz and
Movie Quiz plus various special broad-
casts.

Collier Young named producer of
new hour CBS-TV series, The Wild,
Wild West. He succeeds Ben Brady,
who will produce another hour CBS-TV
series, Rawhide, instead. Mr. Young
was producer of The Rogues at Four
Star Television for NBC-TV during
1964-65 season.

Don Leonard, assistant to producer of
Mr. Novak, named to similar position
for MGM-TV’s A Man Called Shenan-
doah to be seen on ABC-TV this fall.

Leonard (Buzz) Blair, director of pro-
gram activities for CBS-TV Hollywood,
named director of program develop-

TWSTV-T'V
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ment, there. He replaces Peter Robin-
son, who joins Warner Bros. TV in
similar capacity. Ethel Winant, as-
sociate director of program develop-
ment, named director of new program
projects for CBS-TV Hollywood.
E. A.(Buzz) Hassett
Jr., assistant general
manager at WGHP-TV
High Point, N. C., and
former general man-
ager of witk-Tv Mil-
waukee and WAGA-TV
W - Atlanta, named south-
~+  eastern sales manager
Mr. Hassett of Desilu Sales Inc.,
with headquarters in Atlanta.

Robert Pittack signed by MGM-TV
as director of photography for Please
Don’t Eat the Daisies, on NBC-TV this
fall.

Arthur Alsberg, associated with
Bachelor Father, Pete and Gladys and
Our Miss Brooks, named as script con-
sultant on Screen Gems’ I Dream of
Jeannie for NBC-TV. Danny Arnold,
producer of Bewitched, signed to write
script for Lazarus, historical story of
Lazarus Benjamin, Negro gunfighter, to
be shot in color. Ed Simmons, head
writer for The Red Skelton Show,
named to newly created post of director
of program projects for Screen Gems,
responsible for developing new proper-
ties and providing production guidance
on series and new projects.

Gene Kelly, sportscaster in St. Louis
and Cincinnati, moves to Philadelphia
area as head of sports staff of wkss
(Tv) Burlington, N. J. Mr. Kelly will
also announce Notre Dame football for
ABC Radio.

John Lynker, with news staff of wwJ-
AM-FM Detroit, named program director
of wwL New Orleans.

Ralph Anderson, sportscaster for
KGUN-Tv and KoLD, both Tucson, Ariz.,
named to announcing staff of kPHO-TV
Phoenix.

Jack Harris, announcer at wJr De-
troit from 1956 until 1964, rejoins an-
nouncing staff after freelance commer-
cial stint in Los Angeles and New York.

Herbert Bonis, supervisor on The
Danny Kaye Show, named executive
producer.

Weldon Walker, newscaster at WTTG
(Tv) Washington, and woMD(FM) Be-
thesda, Md., joins announcing staff of
WQMR-WGAY (FM) Silver Spring, Md.-
Washington.

Nick Vanoff, William 0. Harbach and
Dwight Hemion, assume responsibilities
for ABC-TV’s Nightlife late evening
programs replacing Daryl Duke, who is
resigning from ABC in June.

Dave Allen, program director at KLUE

Longview, Tex., joins KEEL Shreveport,
La., as newscaster-announcer.

Nedd Flemming, announcer at WEEX
Easton, Pa., named music director.

Bob Walters, program director for
wMFJ Daytona Beach, Fla., joins WFLA-
AM-FM Tampa, Fla., as manager of pro-
grams and operations.

Paul R. Picard, production manager
wNDT(TVv) Newark, N. J.-New York,
noncommercial station, named director
of daytime programing, West Coast,
ABC-TV Hollywood.

William F. Rasmussen, play-by-play
sports announcer at wWwLP(Tv) Spring-
field, Mass., named sports director, suc-
ceeding Rollie Jacobs, named general
manager of UHF to be built in Raleigh,
N. C. (BROADCASTING, May 17).

NEWS

John Henning, newscaster and writer
of documentaries for wGBH-Tv Boston
noncommercial, joins news staff of
WNAC-TV, that city.

Bob Chandler, music director at woL-
AM-FM Washington, joins news depart-
ment of WQMR-WGAY(FM) Silver Spring,
Md.-Washington.

Michael O'Neil, with news staff of
wGBs Miami, named news director, suc-
ceeding Spencer Danes, who became
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Mr. Johnson

Mr. Wilson

John Wilson,
Chicago manager
of Continental

Broadcasting, na-
tional sales division
of Rollins Inc.,
named general
manager of WBEE, :
WGE G, €13 auhts Mr. Randell
tional responsibil-

ity. Elbert Johnson, merchandising
director, named assistant manager of
wBee. Gary Arnold, with wBBM-Tv
Chicago, named sales manager of
wBEee. Stuart Barondess, sales man-
ager of Rollins’ wrar Norfolk, Va.,

Rollins Inc. makes personnel changes

Mr. Boutin

named general
manager. Lon
Boutin, sales man-
ager of KDAY, Santa
Monica, Calif.,
named Los An-
geles manager of
Continental. Neil
Randell, New York
sales manager of
Continental, named general manager
of Rollins’ wNJRr Newark, N. J., re-
placing Len Mirelson, general man-
ager of WNJR, named station re-
gional manager, responsible for sales
in entire Newark-New York area.

Mr. Barondess

Mr. Mirelson

program manager earlier this year.

Linda Gist, production assistant with
National Educational Television, New
York, named news reporter at KGw-Tv
Portland, Ore.

Robert W. Russell, news director of
KORK-AM-Tv Las Vegas, and KoLo Reno,
named radio-TV reporter for Broad-
casters News, California capital syndi-
cated news series.

Paul M. Clifford, night editor of Mil-
waukee Associated Press bureau, named
regional membership executive for Wis-
consin and Minnesota with headquarters
remaining in Milwaukee. He previously
worked for wauk, that city.

Charles Caton, assistant news direc-
tor at wis-aM-Tv Columbia, S. C., named
news director of stations, succeeding

Bob Hickman, who resigns to become
news secretary to Governor Robert Mc-
Nair.

Bob Hagen, newscaster and editor at
KYw-AM-FM Cleveland, named news di-
rector.

Les Smith, news director at wioD-AM-
FM Miami, elected president of Florida
Associated Press Broadcasters, succeed-
ing Dick Eyrich, with wsm Winter
Haven.

Michael Kutchins, with news staff of

wsoy Decatur, Ill., named newscaster-
photographer at wsoc-Tv Charlotte,

Ralph Pizzella has joined news staff
of XsFo San Francisco, while continu-
ing his studies at San Francisco State,
that city.

United Press International news produces!
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EQUIPMENT & ENGINEERING

Robert E. Lauterbach, district sales
manager in St, Louis and Kansas City,
Mo., for General Electric broadcast and
closed-circuit TV equipment, named
manager of broadcast sales for GE’s
visual communications products, suc-
ceeding John Wall, recently named man-
ager of industry relations for visual
communications products at GE. Both
will have headquarters in Electronics
Park, Syracuse, N. Y.

Don Davis, regional sales manager of
Altec Lansing, division of Ling-Temco-
Vought Inc., named general sales man-
ager of company’s audio controls line
of products.

Robert H. Beisswenger, executive VP
of The Jerrold Corp., Philadelphia,
named to board of directors.

Elmer Snow, chief engineer at wasT
(Tv) Albany, N. Y., named director of
engineering for broadcast division of
Sarkes Tarzian Inc., Bloomington, Ind.
Stephen J. Stanley and Joseph Kosko,
both with engineering staff of station,
named chief engineer and studio super-
visor, respectively, for wWasT.

Dr. Thomas E. Ghariton appointed di-
rector of advanced development for An-
drew Corp., Chicago, responsible for
company's research and development
work in advanced antenna concepts,
guided waves and propagation.

John Maxwell, transmitter supervisor
at wrtvM(Tv) Columbus, Ga., and
Gerald McCook, chief engineer at wALB-
Tv Albany, Ga., named engineer and
studio supervisor, respectively, at wWLCY-
TV Largo, Fla.

ALLIED FIELDS

John Griffin, account
executive for Ameri-
can Research Bureau
eastern station sales
office in New York,
named manager of
eastern station services
S with re.spons-ibility for
™ Gin all stations in eastern

r. U. S. except those in
New York. Mr. Griffin previously was
national sales manager of Roger O’Con-
nor Inc., station representatives.

Wallace A. Smith, graduate student
in department of telecommunications at
U. of Southern California, elected na-
tional president of Alpha Epsilon Rho,
honorary radio-TV fraternity.

4 I’j |

FANFARE

Dennis F. Shanahan promoted to di-
rector of public relations at Lennen &
Newell, Los Angeles. Roanne Pasco,
from radio-TV department of Doyle
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Dane Bernbach, that city, joins L&N as
assistant to Mr. Shanahan.

Pres Ellington, with Braun & Co.,
Los Angeles public relations firm, named
account director at Kennett PR Asso-
ciates, that city.

Robert E. Elson, previously with
NBC’s advertising department and cur-
rently with A, P. S. Inc., broadcast pub-
lic relations firm in New York, named
VP.

Harry N. Handley, in promotion at
wLs Chicago, named director of adver-
tising and promotion, wasc New York.
Mr. Handley worked in public affairs
section at John F. Kennedy Space Cen-
ter, Cape Kennedy, Fla., from 1961-64.

Don Whiteley, assistant promotion
manager at KTvi(Tv) St. Louis, and
Barry Ellis, news director and program
director at xBTR Denver, named promo-

tion director and assistant promotion di-
rector, respectively, at KBTv(Tv) and
KBTR Denver, both stations owned by
Mullins Broadcasting Co.

Joel W. Caesar, press information
officer for 431st Air Refueling Squadron,
U. S. Air Force, El Paso, Tex., named
assistant manager of press information
for CBS Radio, New York.

INTERNATIONAL

S. Dean Peterson, president of own
production company at Toronto, elected
president of Association of Motion Pic-
ture Producers and Laboratories of
Canada. Roger J. Beaudry, Pathe-
Deluxe, Toronto, elected VP.

Gustavo Aguilera, operations manager
at KMEX-TV Los Angeles, named to sales
staff of Visual Electronics Corp., with
responsibility for broadcast-account

FOR THE RECORD

servicing in Central and South America.

Albert M. Odell, film distribution ex-
ecutive with 25 years experience in
Orient, named assistant supervisor in
Far East for Buena Vista International,
distribution arm of Walt Disney Pro-
ductions. He will be based in Singa-
pore as assistant to Alex Caplan.

DEATH

Carroll Alcott, 63, veteran newsman on
staff of xNx Los Angeles, died May 14
in French hospital, Los Angeles, follow-
ing apparent heart attack. Foreign cor-
respondent in Far East in 1930’s, he
began broadcasting on xmMHA in Shang-
hai, starting his stateside radio career
on wLw Cincinnati in 1941. Ten years
later he joined xNx. He is survived by
one daughter, one brother and sister.

STATION AUTHORIZATIONS, APPLICATIONS

As compiled by BROADCASTING, May
13 through May 192 and based on filings,
authorizations and other actions of the
FCC during that period.

This department includes data on new
stations, changes in existing stations,
ownership changes, hearing cases, rules
and standard changes, routine roundup
of other commission activity.

Abbreviations: Ann.—announced. ant.—an-
tenna, aur.—aural. CATV—community an-
tenna television. CH—critical hours. CP—
construction Eenmt. D—day. DA—direction-
al antenna. ERP—effective radiated power,
ke—kiloeycles. kw—kilowatts, L§—local sun-
set, mec—-megacycles, mod.—modification. N
—night. SCA—subsidiary communications
authorization. SH—specified hours, SSA—
special service authorization. STA—special
temporary authorization. trans.—transmitter.
UHF—ultra high frequency. unl.—unlimited
hours. VHF—very high frequency. vig.—
visual, w—watts. *—educational.

New TV stations

ACTION BY FCC
*Topeka, Kan.—Washburn University of
Topeka. Granted CP for new TV on VHF
channel 11 (198-204 me); ERP 3168 kw vis..
158 kw aur. Ant. height above average ter-
rain 1,004 feet, above ground 948.7 feet. P.O.
address Washburn University of Topeka,

Topeka. Estimated construction cost $427,-
872; first year operating cost $106,700. Studio
and trans. locations both Topeka. Geo-
graphic coordinates 39°¢ 03’ 517 north lati-
tude, 95° 45’ 49» west longitude, Type trans.
RCA TT-50AH, type ant. RCA TF-12AH.
Legal counsel Scharfeld, Bechhoefer, Baron
and Stambler; consulting engineer David
Steel and Associates, both Washington. Prin-
cipal: hoard of regents. Action May 14.

APPLICATION

Wichita, Kan.—Consolidated Broadcasting
Co. UHF channel 16 (482-488 mc); ERP 238
kw vis., 47 kw aur. Ant. height above aver-
age terrain 399 feet, above ground 444 feet.
P.O. address 1713 Calhoun Street, Chilli-
cothe, Mo. Estimated construction cost $389,-
200; first year operating cost $250,000; reve-
nue $275,000. Studio and trans. locations both
Wichita. Geographic coordinates 37° 43’ 34~
north latitude, 97°¢ 25 037 west longitude.
Type trans. RCA TTU-10A, type ant. RCA
TFU-30J. Legal counsel Welch and Morgan,
consulting engneer Geoxfe C. Davis, both
Washington. incipals: Ed Wolter, Edger-
ton Welch, F. A. Lionberger, Arlie L. How-
ard and J. P. Morgan (each 20%). Mr.
Wolter owns lending and finance company
and others have assorted business interests
in Chillicothe. Ann. May 5.

Existing TV stations

ACTIONS BY FCC
KBAY-TV San Francisco—Was advised
that applications (1) for additional time to
construct station and (2) for assignment of
CP to D. H. Overmyer Communications Co.

EDW

& COMPANY, INC,

N TORNBERG

Negotiators For The Purchase And Sale Of
Radio And TV Stations e CATV
Appraisers ¢ Financial Advisors
New York—60 East 42nd St., New York 17, N. Y, « MU 7-4242

West Coast—1357 Jewell Ave., Pacific Grove, Calif. « FR 5-3164
Washington—711 14th St., N.W., Washingten, D.C. « D] 7-8531
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for $6,000 and additional $50,000 not to com-
pete in San Francisco and for consulting
services indicate necessity of hearing. Com-
missioners Hyde and Lee dissented; Com-
missioner Wadsworth not participating. Ac-
tion May 12,

m By decision, commission granted appli-
cation of Sunbeam Television Corp. for

PROLOG?® IS
GREAT FOR
AM OR FM

* continuous unattended
or live operation as de-
sired

s individualized format

* program material from
any source at any time

* saves money

write for brochure

=T\

Comtinental lectnonics

A DIVIBION OF LING=-TEMOO=-VOUAaHT. INC.

BOX 17040 [ DALLAS, TEXAS 76217 |




renewal of license of WCKT(TV) on channel
7 in Miami and denied application of Com-
mnunit; Broadcasting‘; Corp. for new TV on
that channel. Jul 1, 1964, initial decision
looked toward action. Action May 12.

® Commission granted application of
Loyola University for renewal of licenses
of WWL-TV (ch. 4) New Orleans and, in so
doing, dismissed opposing petition by Amer-
ican Federation of Musicians, AFL-CIO.
Action May 12.

New AM stations

ACTIONS BY FCC

Payette, Idaho—Payette Radio Inc. Grant-
ed CP for new AM on 1450 ke, 250 w, unl.
P.O. address Box 57, Payette. Estimated
construction cost $8,000; first year operating
cost $35,000; revenue $36.000. Principals:
Howard Matthews (445%), H. A. Beal
(44.5%), J. Kim Henry (6%) and John K.
Gatchel (5%). Mr. Matthews has interest in
motion picture theaters. Mr. Gatchel is at-
torney. Mr, Henry was traffic manager of
KLAS-TV Las Vegas. Action May 13.

East Syracuse, N. Y.—Wide Water Broad-
casting Co. Granted CP for new AM on
1540 ke, 1 kw, D. P.O. address 210 Concord
Place, Fayetteville, N. Y. Estimated con-
struction cost $35,646; first year operating
cost $83,000. revenue $90,000. Principals:
Claude A. Parton, Albert R. Webb (each
30%) and others. Mr. Webb is employed at
WNDR Syracuse. Action May 19,

APPLICATIONS

Huntsville, Ala.—Rocket City Broadcast-
ing Inec. 1000 ke, 10 kw, D. P.O. address Box
1334, Huntsville. Estimated construction cost
$70,047; first year operating cost $81,629;
revenue $96,000, Principals: Hudson C. Mil-
lar Jr. (56%). James J. Bullard (30%), Peter
T. Miller and Zula M. Giles (each 7.5%).
Mr. Millar owns WKUL Cullman, Ala., and
WARF Jasper., Ala. Zula Giles has 15 min-
ute program on WAAY-TV Huntsville. Mr.
Miller owns firm engaged in technical con-
sulting and manufacturers representation in
space electronics industry. Ann. May 13.

Hot Springs, Ark.—Christian Broadcasting
Co. 1420 ke, 5 kw D. P.O. address Route 1,
Box 8, Hot Springs. Estimated construction
cost $33,181; first year operating cost $35,-
000; Trevenue $40,000. Principals: Forrest
and Aleene Eddy (each 49%) and L. C. Eddy
(2%). Eddy family has_interest in Buena
Vista Resort Inc. Ann. May 12,

Estherville, Iowa—Emmet Radio Corp.
1070 ke, 250 w, D, P.O. address Fleming
Building, Des Moines, Iowa. Estimated con-
struction cost $43,456; first jear operating
cost $52,000; revenue $58,000. Principals:
Robert D. Ray (75%) and Dan Sanderson
(25%). Messrs., Ray and Sanderson are at-
torneys. Law_ firm in which Mr. Ray is
partner has 2.7% interest in KGRN Grinnell,
Jowa. Ann. May 13.

Anthony, Kan.—Harper County Broad-
casting Co. 1130 ke, 1 kw, D, P.O. address
124}z South Bluff, Anthony. Estimated con-
struction cost $44,655; first year operating
cost $23,600; revenue $38,400. Principals:
Herschel Roach, Charles Masner, Dr. J. F.
Duffy, Jim Chism, Floyd Hayter, Elmer
Drosselmeyer and Perry Thurman (each
14.29%). All have nonbroadcast business in-
terests in Anthony. Ann. May 13.

Natick, Mass.—Natick Broadcasting Asso-
ciates Inc. 1060 ke, 1 kw, D. P.O. address 203
Pond Street, Natick. Estimated construction
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cost $116,500; first year operatlnf cost
$106,260; revenue $112,000. Principals: Ed-
ward F. Perry Jr. (9%), Roland J. Boucher
Jr. (9%), William F. Miller (9%), Leon M.
Fox (6%), Stanley H. Feldberg (13.4%),
Sumner L. Feldberg (13.4%), Newell B.
Kurzon (26.8%) and Richard A. Smith
(13.4%). Mr. Perry is employed by Ratheon,
Mr. Boucher is engineering technician at
WIHS-TV Boston. . Miller is news editor
and documentary writer for WHDH Boston.
Mr. Fox is attorney. Ann. May 17.

Wanchese, N, C.—Outer Banks Radio Co.
1530 ke, 500 w, D. P.O. address Box 832,
Leaksville, N. C. Estimated construction
cost $32.630; first year operating cost $42,-
000; revenue $45,000. Principals: Douglas L.
Craddock and Lacy P. Wicker (each 50%).
Mr. Craddock owns WLOE-AM-FM Leaks-
ville, Mr. Wicker owns 55.83% of theater
equipment supplier. Ann. May 10.

New FM stations

ACTIONS BY FCC

Quincy, Fla.—Big Ben Broadcasting Corp.
Granted CP for new FM on 101.7 me, chan-
nel 269A, 3 kw. Ant. height above average
terrain 2004 feet. P.0. address Box 630,
Quincy. Estimated construction cost $13,870;
first year operating cost $10,000; revenue
$12,000. Principals: William B. and Dorothy
C. Dodson (each 49.4%) with A. K. Harmon
(1.2%). Big Ben is licensee of WCNH Quin-
cy. Action May 17.

*Fargo, N. D.—North Dakota State Uni-
versity. Granted CP for new FM on 91.9 me,
channel 220 26 kw. Ant. height above
average terrain 125 feet. P.O. address Fargo.
Estimated construction cost $12,366; first
year operating cost $13,500. Principal: state
board of higher education. Action May 17.

Richland, Wash.—Three Rivers Broadcast-
ing Ine. Granted CP for new FM on 95.1
me, channel 236, 41 kw. Ant. height above
average terrain 835 feet. P.O. address 2122
Harris, Richland. Estimated construction
cost $21,6892; first year operating cost $14,-
400; revenue $22,000. Principals: Bjorn Lih,
Maloy Sensney, Kenneth L. England, Harry
A, Kornberg, Robert R. Zirk, Frank T. Cech
and M. L. Kirkpatrick (each 14.3%). Mr.
Sensney is attorney while others have busi-
ness interests in Richland and vicinity. Ac-
tion May 5.

Oshkosh, Wis.—Kimball Broadcasting Inc.
Granted CP for new FM on 96.7 mc, channel
244, 3 kw. Ant. height above average terrain
300 feet. P.O. address Box 678, Oshkosh.
Estimated construction cost $55,222; first year
operating cost $48,000; revenue $36,000. Prin-
cipal: Miles Kimball Co. which is owned by
Alberta S. Kimball (39.6%), Ted Leyhe
(1%), Chester T. Price, trustee for estate of
Miles Kimball, (17%), Kimball Ventures and
Godshall Paper and Box Corp., both owned
by Alberta S. Kimball (100%). Action May
14.

APPLICATIONS

Anchorage—Wi{llis R. Harpel. 1039 me,
channel 280A, 2.8 kw. Ant. height above
average terrain 54 feet. P.0. address Pouch
7-016, Anchorage. Estimated construction
cost $14,005; first Year operating cost $8,400;
revenue $8.400. Mr. Harpel owns 82% of
KHAR Anchorage and is applicant for new
VHF TV in Anchorage on channel 13. Ann.
May 10.

Newport, Ark.—Newport Broadcasting Co.
105.5 me, channel 288A, 3 kw. Ant. height
above average terrain 220 feet. P.O. address

1735 DeSales Street, NW. cocceam

Yy ey ey r L R L L R L L L L L R L L]

96 (FOR THE RECORD)

] Washington, D. C. 20036 '
: .
]
« e . [
: Please start my subscription for (CHECK) O 52 issues 850 4
.
H 52 issues and :
s Name Position ‘65 Yearbook 1
. §13.50 '
] '
'
E Company O I9;§lol;earbook :
[} 1
8 [] Business Payment :
E ] Home o zndosed H
| 1
' o . O Bill me 1
: City State Zip E
: ]

Radio Station KNBY, Newport. Estimated
construction cost $2,000; first year operating
cost and revenue listed as having no change
from KNBY. Principals: Harold L. Sudbury
and others. Newport Broadcasting owns
KNBY Newport. Ann. May 12.

*Torrance, Calif.—Torrance Unified School
District. 89.7 me, channel 209, 9.1 w. Ant.
height above ground 100 feet. P.O. address
3620 West 182nd Street, Torrance. Estimated
construction cost $2,400; first year operating
cost $600. Principal: board of education,
Dr. Henry Hull, superintendent of schools.
Ann. May 10.

Monticello, Ind. — Fidelity Broadcasting
Inc. 95.3 me, channel 237A, 320 w. Ant.
height above average terrain 57 feet. P.O.
address Box 1033, Kokomo. Ind. Estimated
construction cost $5,520; first year operating
cost $16,600; revenue §$18,750. Principals:
Joseph P, and Patricia A. Sweeney (99.4%),
Flora M. Smith (0.2%) and Anna Sweeney
(0.4%). Fidelity Broadcasting owns WFKO
Kokomo, and has interest in WGLM(FM)
Richmond, Ind. Ann. May 10.

Natchez, Miss.—O0ld South Broadcasting
Inc. 95.1 me, channel 238, 100 kw. Ant. height
above average terrain 330 feet. P.O. address
Box 828, Natchez. Estimated construction
cost $75,270; first year operating cost $15,000;
revenue $17,000. Principal: William 5. Per-
kins (100%). Mr. Perkins owns WNAT
Natchez. Ann. May 10.

Bamberg, S. C.—William V. Whetstone Jr.
92.7 me, channel 224A, 3 kw. Ant. height
above average terrain 272 feet. P.O. address
Box 543, Bamberg. Estimated construction
cost $12,660; first year operating cost $4,200;
revenue $7,800. Mr. Whetstone owns WWBD
Bamberg. Ann. May 13,

Manitowoc, Wis. — Eastern Wisconsin
Broadcasting Corp. 103.9 me, channel 280A,
3 kw. Ant. height above average terrain 165
feet. P.O. address 2500 Mirre Drive, Mani-
towoc. Estimated construction cost $22,000;
first year operating cost $12,000; revenue
$12,000. Principals: John E. Severson and
others. Eastern Wisconsin Broadecasting
owns WCUB Manitowoe. Ann. May 4.

Ownership changes

ACTIONS BY FCC

WFMH-AM-FM Cullman, Ala.— Granted
assignment of license from B. C., W. N. and
John O. Eddins d/b as Voice of Cullman, to
B. C. Eddins tr/as Voice of Cullman. No
financial consideration. Action May 12.

WARF Jasper, Ala.—Granted assignment
of license from Walker County Broadcasting
Inc., owned by Hudson C. Millar Jr. (100%),
to Radio South Inc.,, owned by Paul D.
Nichols, Houston L. Pearce, Fred H. Davis,
and Charles R. Wiggins Jr. (each 25%). Con-
sideration $102,500. Mr. Davis has 51% inter-
est in WBIB Centreville, Ala. Messrs. Nichols
and Pearce own WPRN Butler, Ala., and
have 24.5% interest in WBIB. Action May 17.

WJDB Thomasville, Ala.—Granted acqui-

sition of control of licensee corporation,
WJIDB Radio Inc., by Cecil Goodreau (10%

before, 100% after) through purchase of
stock from J. Dige and Julia H. Bishop
(90% before, none after). Consideration

$71,732. Action May 12.

KYOR Blythe, Calif.—Granted transfer of
control of licensee corporation, KYOR Inc.,
from W. E. Dyche Jr., John Blake, Tolbert
Foster, Tom E, Foster and Edgar B. Younger
(each 20%), to Blythe Broadcasting Inc.,
owned by Robert Roddy (50%), Daniel An-
derson, John P. Barry and John Claypool
(each 1635%). Consideration $80,000. Mr.
Anderson is personnel director for RCA
Los Angeles. Dr. Barry is physician and
surgeon. Mr. Roddy is general manager of
KYOR., Mr. Claypool is store manager. Ac-
tion May 14.

KECR(FM) El Cajon, KEBR(FM) Sacra-
mento, and KEAR(FM) San Francisco —
Granted transfer of control of licensee cor-
poration, Family Stations Inc., from Harold
Camping, Lloyd Lindquist and Richard
Palmquist, to Harold Camping, Scott L.
Smith and Peter Sluils. No financial consid-
eration. All are noncommercial religious
facilities with on stock issued and all cor-
porate power vested in three directors.
Action May 17.

WRCW(FM) Santa Barbara, Calif. —
Granted assignment of license from Richard
W. Johnston, to News-Press Publishing Co.,
owned by Bulletin Co. which owns McLean
Publishing Co., owned by Stuart S. Taylor
(55.5%) and Paul Veblen (44.5%). Consid-
eration $51,000. News-Press Publishing owns
KTMS Santa Barbara. Action May 17.

KUBA Yuba City, Calif.—Granted transfer
of control of licensee corporation, Peach
Bowl Broadcasters Inc., from Roger R. Hunt
(3315% before, none after) and Chester V.
Ullom (6635% before, none after), to Sidney
A. and Della G. Grayson {(100% jointly).
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Consideration $180,000 and $30,000 covenant
not to compete in radio for seven years in
Yuba City-Maryville, Calif, Mr. Grayson has
real estate interests. Action May 12,

WARN-AM-FM Fort Pierce, Fla.—Granted
assignment of license from C & P TV Inc.,
owned by Charles M. Amory and others, to
Walker Broadcasting Corp., owned by Henry
G. Walker (51%) and Robert B. Morse
(49%). Consideration $150,000 and agreement
not to compete for five years within 50
miles of Fort Pierce. Mr. Walker is photog-
rapher for Life Magazine. Mr, Morse owns
80% interest in firm which manufacturers
commercial decals. Action May 12

WATL-TV Atlanta—Granted assignment of
CP from Robert W, Rounsaville, to Daniel
H. Overmyer. Consideration $100,000. Mr.
Overmyer owns WNOP-TV Newport, Ky.,
and WDHO-TV Toledo, Ohio, with applica-
tions_for new UHF-TV's in Dallas (ch. 29),
and Rosenberg, Tex. {(ch. 18). Mr. Overmyer
also has apglications peénding to purchase
KBAY-TV San Francisco, and WAND-TV
Pittsburgh. Action May 12.

WKYX-AM-FM Paducah. Ky. — Granted
assignment of license from Arthur C. Scho-
field to KICKS of Kentucky Inc., owned by
Arthur C. Schofleld (40%). George G. Beas-
ley, Willlam R. Britt and James E. Harrel-
son (each 20%). Consideration, assumption
of $150,000 liabilities and cancellation of
$12,000 indebtedness, Mr. Beasley owns
WPYB Bensen, N. C. Mr. Britt is attorney
and Mr. Harrelson is manager of WKYX.
Mr. Schofield is employed at WORL Knox-
ville. Action May 18.

WCND Shelbyville, Ky.—Granted assign-
ment of license from J. B. Crawley and
W. B. Kelly d/b as Shelby Broadcasting Co.,
to WCND Inc., owned by Messrs. Crawley
and Kelly. No financial consideration, trans-
actlon of asset transfer. Action May 17.

WSME Sanford, Me.—Granted assignment
of license from York Broadecasting Co.
owned by Melvin L, Stone, John Carlson and
Herbert S. Hoffman {each 3313%), to Sound
Enterprises Inc.,, owned by William R.
Sweeney (100%). Consideration $75,000. Mr,
ﬂveeney is local businessman. Action May

WMRR Marshall, Mich.—Granted relin-
quishment of positive control of licensee
corporation. Marshall Broadcasting Co., b
Barry Broadcasting Co. (56.14%) throug
distribution of stock to Kenneth R. Radant
{12% before, 18.5% after), Angie M. Haw-
thorne (24% before, 21.3% after), Frank S.
Greeg (8% before, 8.5% after) and others.
No financial consideration. Action May 12,

KXTR(FM) Kansas City, Mo.—Granted as-
signment of license from Gene A. DeLeve,
receiver, to Senthesound Broadcasting As-
soctation Inc., owned by Wilmer C. Andes,
R. Edwin Browne, Dwight D. W. Davis,
Joseph T. Knoche, Willlam A. Piedimonte,
Gerald E. Resch, Paul L. Roberts (each
1.9%) and others. Consideration $47,500. Mr,
Knoche is engineer at KMBC-AM-FM-TV
Kansas City. Mr. Browne Is director of
KANU and KFKU Lawrence, Kan, Action
May 14.

WBNS-TV Columbus, Ohio—Granted as-
signment of license from Dispatch Printing
Co., owned by John W. Wolfe (12,94%),
Wolfe family and others, to WBNS-TV Inc.,
owned by Dispatch Printing Co. No financial
consideration, transaction of asset transfer.
Action May 18.

WTOL-TV Toledo, Ohio—Granted assign-
ment of license from Community Broad-
casting Co., owned by Broadcasting Co. of
South, to Broadcasting Co. of South which
is owned bi,l G. Richard Shafto (5.54%),
B. Calhoun Hipp (11.91%), Francis M, Hipp
(12.19%), Herman N. Hipp (12.39%) and
others. BCS also owns WIS-AM-TV Co-
lumbia, S. C., and WSFA-TV Montgomery,
Ala. Action May 7.

KGMG(FM) Portland, Ore.—Granted as-
signment of license from KGMG Inc., owned
by Rogan Jones (85.4%), International Good
Music Ine. (4%) and others, to Seattle, Port-
land and Spokane Radio which is owned by
Dena Pictures Inc.,, owned by Danny Kaye
and Alexander Broadeasting Co. which is
owned by Lester M. Smith. Consideration
$105.000. Messrs, Smith and Kaye own KJR
Seattle; KXI, Portland, Ore.. and KNEW
Spokane, Wash, Mr, Kaye is TV entertainer,
Action May 13.

WIOO Carlisle, Pa.—Granted assignment
of licensee from James B. Holder, (50%),
Norman and Harold Swidler, (each 25%),
to WIOO Ine., owned by same individuals
with same interest. No financlal considera-
tion, transaction of incorporation. Aetion
May 12.

WSIB Beaufort, S. C.—Granted assign-
ment of license from Lee J, Berry, T. D.
Hiers, Julian S. Levin and T. R. Sams d/b as
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Sea Island Broadcasting Co., to Sea Island
Broadcasting Corp. of South éarolina, owned
by Charles E. Bell (49.33%), Bobby S.
Merritt (24.66%), Emil H, Klatt Jr. (24.66%)
and Ernest F. Hollings (1.35%). Considera-
tion $45,000 and assumption of $11,000 labili~
ties. Mr. Bell is chief engineer at WSIB.
Messrs. Merritt and Klatt have nonbroad-
cast business interests in Beaufort. Mr.
Hollings Is attorney. Action May 18.
WCRE Cheraw, §. C.—Granted assignment
of license from Ben Akerman tr/as Radlo
Cheraw, to Dispatch Broadcasting Inc.,
owned by Mrs. Fred 0. Sink (50,3%), Joe
S. Sink (20%), Fred O. Sink Jr. (194%)
and C. V., (10.3%). Consideration
$65.000. Dispatch Broadeasting owns WGCD

Chester, S, C, Principals also own Dis-
Patch Publishing Ine., Lexington, N, C,,
newspaper publisher., Mr, Fred O. Sink
Jr. has 25.5% interest in Denton Publishing

Co., Denton, N, C., weekly newspaper pub-
lisher. Action May 12.

APPLICATIONS

WPID Piedmont, Ala.—Seeks assignment
of license from Cary L. Graham, to Ter-
rance J. Gladden tr/as WPID Radio Station,
Consideration $40,000. Mr. Gladden is chief
engineer at WDGL Douglasville, Ga. Ann.
May 11.

_KLFM(FM) Long Beach, Calif.—Seeks as-
signment of license from Harriscope Music
Corp., owned by Irving B. Harrls (50%
before), Burt I. Harris (30% before) and
Donald P. Nathanson (20% before), to
Harriscope Inc., owned by Messrs. Harris
and Nathanson and others. No financial con-
sideration, transaction of asset transfer.
Ann. May 11,

WKOS Ocala, Fla.—Seeks assignment of
license from WKOS Inc., owned by Robert
L. Gilliam (100%), to Greater Ocala Broad-
casting Corp., owned by 0. W. Myers, John
E. Jenkins Jr., Edward E. Gurney and
Flem J. Evans (each 25%). Consideration
$70,000. Mr. Myers is vice president and
general manager of WHTN-TV Hunting-
ton, W, Va. Mr. Jenkins is attorney. Mr.
Gurney is trans. supervisor of WHTN-TV,
Mr. Evans is radio consultant. Ann, May 17.

WTVH(TV) Peoria, I1l.—Seeks assignment
of license from Metromedia Inc., John
Kluge, president, to Twelve-Ninety Radio
Corp., owned by Kankakee Daily Journal
Co. (100%) which is owned by Byrrell L.
Small and Len H. Small (each 42.47%),
estate of Arthur L. Berkman (8.92%), Mrs.
Grace Small (3.47%) and others. Considera-
tion $2.2 miilion. Kankakee Journal owns
WIRE Indianapolis; WKAN Kankakee, and
70% of WQUA Moline, Ill. Twelve-Ninety
owns WIRL Peoria. Kankakee Journal owns
Kankakee TV Cable Co., Kankakee. Ann.
May 5.

WIZZ-AM-FM Streator, Ill,—Seeks assign-
ment of license from Stephen P, Bellinger
(36%), Charles Vandever (20%) deceased,
Joel W, Townsend (9.75%), Ben H. Townsend
(9.75% )., Morris E. Kemper (19.25%), and
T. Keith Coleman (15.25%) d/b as Streator
Broadcasting Co., to Stephen P. Bellinger
(30%), Joel W, Townsend (10.75%), Ben H.
Townsend (10.75%), Morris E. Kemper
(21.5%), T. Keith Coleman (17%) and John
R. Hallstrom (10%) d/b as Streator Broad-
casting Co. Consideration $45000, Ann.
May 12.

WBRN-AM-FM Big Rapids, Mich.—Seeks
transfer of control of licensee corporation,
WBRN Inc, from John A. and Elaine E.
White (100% before, none after) to J.A.W.
Co. and E.E.W. Co,, joint tenants (none be-
fore. 100% after). No financial considera-
tion. Ann. May 10.

KWFM(FM) Minneapolis—Seeks transfer
of control of licensee corporation, Fidelity
Broadcasting Co., from Northwestern Tele-
vision and Electronics Institute (100% be-
fore, 49% after), through sale of stock to
Robert A. Smith (none before, 51% after).
Consideration $35,000. Mr. Smith is sales-
man at KWFM. Ann, May 10.

KPTL Carson City, Nev.—Seeks assign-
ment of license from Capitol Broadcasting
Co. of Nevada, owned by Joe E. Vernon
(100%), to Coastal Communications Corp.
cwned by John F, Kraetzer {(0.08%) and
Wadsworth Manufacturing Associates Inc.
199.92%), owned by Howard M. Wadsworth
{80%). H. Duane Wadsweorth and Ralph R.
Whitney Jr. (each 5%). Consideration $168,-
000, Wadsworth Manufacturing engages in
sale of electronic sub-component parts. Ann.
May 10.

WRVM Rochester,
ment of license

N. Y.—Seeks assign-
from Johnston-Taylor
Broadcasting Inc., owned by James M.
Johnston (51%) and Francis G. Taylor
(49%), to Malrite Inc¢,, owned by Wright &
Maltz Inc., which is owned by Robert
Wright and Milton Maltz (each 50%). Con-

sideration $325,000. Messrs. Wright and
Maltz own WTTF Cablevision, Tiffin, Ohio;
WBRB-AM-FM Mt. Clemens, Mich.; WTTF-
AM-FM Tiffin, Ohlo, and have majority in-
terest in WERB Garden City, Mich,, with
minority interest in WOKY Milwaukee;
WADO New York, and KCBQ San Diego.
Ann, May 12,

WTRA Latrobe, Pa.—Seeks assignment of
license from Henry J, Mahady, Paul W,
Mahady, Louls Rosenberg, Kenneth E.
Rennekamp and L. Kenneth Harkins, de-
ceased, d/b as Latrobe Broadcasters, to
Gerald N, Ziskind, receiver, No financial
consideration. Ann. May 12,

WJIMJ-AM-FM  Philadelphia—Seeks as-
signment of license from WJMJ Broadcast-
ing Corp.,, owned by Rust Craft Broad-
casting of . Pennsylvania Inc., owned by
Rust Craft Greeting Cards Ine., to Rust
Craft Broadcasting of Pennsylvania Inc.
No financial consideration. Ann. May 13.

WCAS(FM) Knoxville, Tenn.—Seeks as-
signment of CP from Knoxville Ra-Tel
Inc.,, owned by Henry T. Ogle and others,
te South Central Broadcastihg Corp., owned
by John A. Engelbrecht (39.6%). George F.
Stoltz (39.6%), Leighman D, Groves (19.8%),
Eileen O, Stoltz and Bettle G. Engelbrecht
(each 05%). Consideration $2,600. South
Central Broadcasting owns WIKY-AM-FM
Evansville, Ind.,, and WTVK(TV) Knox-
ville, Tenn. Ann. May 4.

KVIL-AM-FM Highland Park, Tex.—Seeks
transfer of control of licensee corporation,
University Advertising Co., from John J.
Coyle (51% befecre, none after), to Troy V.
Post (36% before, 87% after). Considera-
tion $20,200. Ann. May 12.

KTXO Sherman, Tex—Seeks transfer of
control of licensee corporation, O’Conner
Broadcasting Corp., from J. P. Fisher (26%
before, none after) and Eloise Fisher,
executrix of estate of K. M. Fisher (26%
before, none after), to Thomas E. Spell-
man and William A. Jaco (each 24% be-
fore, 50% after}. Consideration $57,500.
Ann, May 6.

WAUK-AM-FM Waukesha, Wis.—Seeks
acquisition of positive control of licensee
corporation, Midwest Broadcasting Co., by
Triad Stations Inc. (12.7% before, 88.9%
after) throu%zx transfer of stock by J. C.
Bedient (1.1%), L. S. Bisbee Jr. (2.8%),
D, G. Fox (1.7%), Jack Kelly Farms Inc.
{5.5%), L. W. Snow [2.8%) and C. W. Wright
(38.8%) to Triad. Consideration exchange
of stock. Ann. May 12.

Hearing cases

OTHER ACTIONS

® Commission gives notice that supple-
mental initial decision (adopted as memo-
randum opinion and order on March 23)
which looked toward (1) granting appli-
cation of Wide Water Broadcasting Inec., for
new daytime AM on 1540 ke, 1 kw, in
East Syracuse, N. Y. and (2) dismissing
with prejudice application of Radio Voice
of Central New York Inc., for new daytime
AM same frequency with 50 kw, DA, in
Syracuse, became effective May 12 pursuani
to section 1.276 of rules, Action May 19.

m Following annual practice, commission
will schedule no hearings or oral arguments
during August, and will hold statutory-
required monthly meeting on Tuesday,
August 31, Summer recess is convenience
to vacation and other planning by those
who do business with commission. Different
commissioners will be present in August to
handle emergency matters and expedite
commission’s routine business. Ann, May 19.

m By memorandum opinion and order in
Grand Rapids, Mich.,, TV channel 13 pro-
ceeding, commission approved joint agree-
ments pursuant to which West Michigan
Telecasters Inc., winning applicant, will pay
$130,000 which includes equities in interim
operating corporation (or $120,000 if shorter
term of payment is desired) each to losin,
applicants Grand Broadcasting Co.. MK
Broadcasting Corp. and Peninsular Broad-
casting Co. in return for dismissal of lat-
ters' applications and dismissal of their
court appeals. Action May 18,

W By decision, commission (1) granted
petition by Minnesota Microwave Inc. for
leave to amend applications to reflect con-
templated change In ownership of prospec-
tive CATV customer at Brainerd, Minn,,
from Cable Inc., affiliated corporation, to
Jack Kent Cooke Inc., unaffiliated corpora-
tion, and accepted into evidence and made
part of record proffered agreement between
Cable Ine, and Cooke and (2) granted
applications of Minnesota Microwave for
renewal of license for domestic public point-
to-point microwave KAY681 Willmar, Minn.,
and for CP’s for new stations at Roseville,
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Rockford, Cold Springs, Little Falls, Will-
mar, Benson and Montevideo. Grants are
subject to interim non-duplication condi-
tions set forth in notice of proposed rule-
making in Doc. 15233 and to further condi-
tion that sale of Brainerd CATV system
from Cable Inc. to Cooke is consummated so
that CATV customer for cormmon carrier
service at Brainerd is Independent sub-
scriber not affiliated with or related to
Minnesota Microwave and, in event CATV
systems at Marshall and/or Montevideo are
constructed and common carrier microwave
services from Minnesota Microwave are
contemplated to serve such CATV systems,
CATV customers be indepéndent subscrib-
ers not affiliated with Minnesota Microwave.
Commission denied for lack of standin
etition on behalf of cities of Marshall,
enson and Montevideo for leave to submit
official resolutions. Commissioner Bartley
concurred in result but dissented to imposi-
tion of conditions; Commissioner Cox dis-
ignted and Issued statement. Action May

m By memorandum opinion and order,
commission reopened record in Rochester
N, Y., channel 13 proceeding and remanded
proceeding to examiner for further hearing
to determine whether alternative means are
available for broadcast of type of educa-
tional programing which Rochester Area
Educational Television Association Inc. pro-
poses, and whether share-channel appli-
cant such as Rochester Telecasters Inc,
would provide effectively combpetitive out-
let for third network service, including
question whether American Broadcasting
Co. would affillate with Buch applicant.
Commissioner Bartley dissented to remand.
Commission also afforded all applicants
period of 90 da%ls to up-date applications
to show involuntary changes in stockhold-
ings or in officers and directors {(resulting
from death or disability), setting forth
backgrounds of any replacements so that
comparative qualifications of applicants may
be fully evaluated, and to reflect any
changes in programing proposals. Ameri-
can Broadcasting-Paramount Theatres Inc.
and Univergity of State of New York, State
Education Department, were made parties
tn vroceeding. with limited participation.
After hearing procedures have been fol-
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lowed, presiding officer will issue document
in nature of supplemental initlal decision
and thereafter parties may direct appeals,
if any, to commission. Action May 12.

m By order, commission, on petition by
Ponce Broadcasting Corp. removed from
hearing docket and granted application for
new AM on 1080 ke, 250 w, unl. in Cayey,
P. R., conditioned that it acecept any inter-
ference resulting from grant of application
of Abacoa Radio Corp. to Increase daytime
imwer of WMIA Arecibo, P, R., on 1070 ke
rom 500 w to 5 kw, continued nighttime
operation with 500 w, Abacoa has pendin
application for review of that portion o
'eb, 17 decision of review board which
denjed application, but not that portion of
decision granting Ponce's application. Ac-
tion May 12,

mCommission instructed staff to draft
document which would deny petition by
Midwest Program on Airborne Television
Instruction Inc. (MPATI) for regular use
of service on six channels in upper
television broadcast band. Document would
point out, however, that commission would
permit continuation of MPATI operation if
conducted on six frequencies in Instruc-
tional Television Fixed Service (2500-2690
Mc). MPATI would be permitted to con-
tinue present experimental operation on
channels 72 and 76 for a period of five
vears In order to amortize present equip-
ment. Action May 12,

® By memorandum opinion and order,
commission denied petitions by National
Association of Broadcasters and law firm of
Grove, Paglin, Jaskiewicz, Sells, Gilliam and
Putbrese on behalf of number of broadcast
stations and applicants, for stay, pendin
action con petitions for reconsideration, o
May 14 effective date of report and order
in Doc 14864 which amended broadcast rules
to provide for maintenance of local public
reference fille by broadcast applicants,
permittees and licensees of duplicate coples
of certain apbplications and related informa-
tion contained in open reference files at
commission’s Washington offices. Annual
financial reports need not be kept in local
public file unless they are incorporated by
reference in material in local file Commis-
sloner Hyde dissented. Action May 12.

Routine roundup

ACTIONS BY REVIEW BOARD

® In Duluth, Minn.,, TV channel 10 pro-
ceeding in Doc 15872-4, granted request by
Northland Television Corp. to extend time
to May 24 to reply to three pleadings in
reM:porllge to motion to enlarge issues. Action
y 18.

m In proceeding on applications of Chap-
man Radio & Television Co. and Anniston
Broadcasting Co. for new TV on channel
70 in Anniston, Ala., in Doc. 15856-7, granted
motion by Anniston to extend time to May
27 to reply to opposition of Broadcast
Bureau to applicants’ motion to approve
contract between parties, dismiss Chapman
application and grant Anniston application.
Action May 19.

= In proceeding on applications of Ameri-
can Homes Stations Inc., Orange County
Broadcasters and Orlando Radio & Televi-
sion Broadcasting Corp. for new FM in
Orlando, Fla., Doc. 15830-2, dismissed
motion by American Homes to enlarge is-
sues as to Orange County. Member Nelson
not participating. Action May 18.

® By memorandum opinion and order in
proceeding on applications of Central Broad-
casting Corp. and WCRB_Inc., for new
FM's in Ware and Springfield, Mass., re-
spectively, approved applicants’ agreement
to extent of permitting Central's applica-
tion to be withdrawn and Allen W, Roberts,
sole stockholder, to be reimbursed $2,250 for
out-of-pocket expenses (but disallowed
ollaition and employment agreement). If ap-
plicants approve ruling, Central would be
required to comply with publication pro-
visions of sec. 1.525(b) to afford further
opportunlt% for other persons to apply for
facilities. Parties were afforded five days
to notify board should they not be willing
to accept disposition. Member Pincock ab-
stained from voting. Action May 18.

= By memorandum opinion and order in
proceeding on application of Brown Radio
& Television Co. for renewal of license of
WBVL Barbourville, Ky., and Barbour-
ville-Community Broadcasting Co, for new
AM in Barbourville in Doc. 15769-70, denied
petition by latter to enlarge issues as to
WBVL. Member Slone dissented and issued
statement in which Member Berkemeyer
joined, Action May 18,

m By memorandum opinion and order in

proceeding on applications of Integrated
Communication Systems Inc. of Massachu-
setts and United Artists Broadeasting Inc.
for new TV on channel 25 in Boston, grant-
ed applicants’ joint request for approval of
agreement to extent that United Artists
would be reimbursed $12,104 by Integrated
for funds "legitimately and prudently ex-
ended” in preparing, ﬁl:ln% and prosecut-
ng application in return for withdrawal;
further ordered that if, in view of circum-
stance, parties wish to proceed with hearing,
they shall advise board within five days,
otherwise United Artists’ application will be
dismissed. Action May 17.

= Scheduled oral argument for June 15 in
proceeding on AM applications of Berkshire
Broadecasting Corp. (WLAD), Danbury,
Conn,, Chambersburg Broadcasting Co.
(WCHA), Chambersburg, Pa., South Jersey
Broadcasting Co, ), Camden, N. J.,
ﬂxd Eaglecon, Rockville, Conn. Action May

® Granted petition by Broadcast Bureau
to extend time to May 21 to file responsive
pleadings to jeoint request by Grogs Broad-
casting and California Western University
of San Diego for a?proval of agreement in
proceeding on applications for new TV on
channel 51 in San Diego. Member Nelson
not participating. Action May 14,

m Granted petition by Billy Walker to ex-
tend time to May 20 to file replies to peti-
tion by Prattville Broadcasting Co. for
further enlargement of issues in proceeding
on applications for new AM in Prattville,
Ala, Action May 13.

ACTIONS ON MOTIONS
By commission

m Commission granted requests by Kate
F, Fite and Greene Information Center
Inc. to extend time from M%M to Mai\{ 28
to file reply comments in rulemaking
proceeding on various proposals—Fite inso-
far as RM-721 only Is concerned (involving
Hamilton, Ala.) and Greene Insofar as RM-
714 only is concerned ({involving Xenia,
Ohio). Action May 19.

By Chief Hearing Examiner
James D, Cunningham

= In Proceeding on applications of Ameri-
can Homes Stations Inc. and Orlando
Radio & Television Broadcasting Corp. for
new FM in Orlando, Fla., in Doc. 15830,
15832, scheduled conference for May 21 on
?etition of American Homes for field hear-
ng. Action May 18.

m In proceeding on applications of Smiles
of Virginia Inc. and Petersburg Broadcast-
ing Inc., for new FM in Petersburg, Va,
in Doc. 15877-8, granted petition by Smiles
of Virginia Inc. to continue May 25 pre-
hearing conference to July 14. Action May
14

m Designated Examiner David I. Kraushaar
to preside at hearings in Rochester, N. Y.,
TV channel 13 remand proceeding. Action
May. 14.

m Designated Examiner Walther W. Guen-
ther to preside at hearings in proceeding on
AM applications of Emerald Broadcasting
Corp. (KPIR), Eugene, Pendleton Broad-
casting Co. (KUMA), Pendleton, both
Oregon, and Hi-Desert Broadcasting Corp.
(KDHI), Twenty-Nine Palms, Calif.; sched-
uled prehearing conference for June 4 and
hearing for July 21. Action May 10,

By Hearing Examiner Basil P. Cooper

® Granted joint petition by 5 Kw Inec.
and Marieita Broadcasting Co. and con-
tinued all procedural steps for period of
30 days in proceeding on applications for
new FM in Marietta, Ohio, and continued
June 7 evidentliary hearing to date to be
subsequently specified. Action May 14.

m Granted petition by Billy Walker inso-
far as it relates to pleading addressed to
examiner and extended to May 20 time to
reply to filing by Prattville Broadcasting
Co. in Eroceeding on applications for new
AM in Prattville, Ala., in Doc, 14878-5. Ac-
tion May 12.

By Hearing Examiner Thomas H. Donahue

m On own motion, in groceedln on appli-
cations of Birmingham Broadcasting Co, and
Dorsey Eugene Newman for new AM in
Irondale, Ala., continued hearing from May
12 to June 14, Action May 12.

By Hearing Examiner Charles J. Frederick

m Rescheduled time of May 24 prehearing
conference from 9:00 a.m., 1:45 p.m,, in
proceeding on applications of Morgan
Broadcasting Co. and Dick Broadcasting
Inc. of Tennessee for new FM in Knoxville,
Tenn. Action May 17.
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'PROFESSIONAL CARDS

JANSKY & BAILEY
Consulting Engineers
2411 - 2419 M St., N.W.
Washington 37, D. C. 296-6400

JAMES C. McNARY
Consulting Engineer
National Press Bldg.

Wash. 4, D. C.
Telephone District 7-1205
Member AFOCE

—Established 1926—

PAUL GODLEY CO.
Upper Montclair, N. J.
Pilgrim 6-3000
Laboratories, Great Notch, N. ).
Momber APOOE

GEORGE C. DAVIS

CONSULTING ENGINEERS
RADIO & TELEVISION

527 Munsey Bldg.
STerling 3-0111
Washington 4, D. C.
Member AFOOE

COMMERCIAL RADIO
EQUIPMENT CO.
Everett L. Dillard, Gen. Mgr.
Edward F. Lorentz, Chief Engr.
PRUDENTIAL BLDG.

Dl 7-131%
WASHINGTON, D. C. 20005
Member APUCE

A. D. Ring & Associotes
42 Years' Experience in Radio
Engineering
1710 H St., N. W. 298-5850
WASHINCTON 6, D. C.
Hember AFOOE

GAUTNEY & JONES -
CONSULTING RADIO ENGINEERS
930 Warner Bldg. National 8-7757

Washington 4, D, C.
Member AFOOR

Lohnes & Culver

Munsey Bulldlqg District 7-8215
Washington '5,D. C. °

< Member AFCCE -

KEAR & KENNEDY

1302 18th St., N.W. Hudson 3-9000
WASHINGTON 6, D. C.

Member AFYOOE

A. EARL CULLUM, JR.

CONSULTING ENGINEERS
INWOOD POST OFFICE
DALLAS 9, TEXAS
MElrose 1-8360
Member AFPOOE

GUY C. HUTCHESON

P.0. Box 808 CRestview 4-872)
1100 W. Abram

ARLINGTON, TEXAS

SILLIMAN, MOFFET
& KOWALSK!

1405 G S5t., N.W.
Republic 7-6646
Washington 5, D, C.
Member AFOOR

GEO. P. ADAIR ENG. CO.

CONSULTING ENGINEERS
Radio-Television
Communications-Electronics
901 20th St., N.W.
Washington, D, C
Federal 3-1116
Hember AFGOE

WALTER F. KEAN
CONSULTING RAPIO ENGINEERS
Assoclate
George M. Sklom

19 E. Quincy St. Hlckory 7-2401
Riverside, JlIl. (A Chicago suburb)
Member AFOOR

HAMMETT & EDISON
CONSULTING RADIO ENGINEERS
Box 68, International Airport
San Francisco 28, California

Diamond 2-5208
Member AFOOE

JOHN B. HEFFELFINGER
9208 Wyoming Pl. Hiland 4-7010

KANSAS CITY 14, MISSOURI .

JULES COHEN
& ASSOCIATES

9th Floor, Securities Bldg.
729 15th St., N.W., 393-4616
Washington 5, D. C.

Member AFOOE

CARL E. SMITH
CONSULTING RADIO ENGI!NEERS
8200 Smowvifle Road
Cleveland 41, Ohio

Phone: 216-526-4386
Member AFOOE

VIR N. JAMES
CONSULTING RADIO ENGINEERS
Applications and Field Engineering

345 Colorado Blvd.—80206
Phone: (Area Code 303) 333-5562
DENVER, COLORADO
Membder APOCE

A. E. Towne Assocs., Inc.
TELEVISION and RADIO
ENGINEERING CONSULTANTS
420 Taylor St.

San Francisco 2, Calif.

PR 5-3100

PETE JOHNSON

Consulting am-fm-tv Engineers
Applications—Field Engineering
P. 0. Box 2791 or
4112 MacCorkle Ave., S. E.
Charleston, West Virginia

MERL SAXON

CONSULTING RADBIO ENGINEER
622 Hoskins Street
Lufkin, Texas
NEptune 4-4242 NEptune 4-9558

WILLIAM B. CARR
Consulting Engineer
AM-FM-TV
Microwave
P. O. 8ox 13287

Fort Worth 18, Texas
BUtler 1-1551

RAYMOND E. ROHRER
& Associates
Consulting Radio Engineers
: 4356 Wyatt Bldg. e

Washingten 5, D. C.
Phone: 347-9061
Member AFCOE

E. HAROLD MUNN, JR.

BROADCAST ENGINEERING
CONSULTANT
Box 220

Coldwater, Michigan—49036
Phone: 517—278-6733

JOHN H. MULLANEY
and ASSOCIATES

A Division of Multronics, Inc.
Multronics Bulldin%

5712 Frederick Ave. Rockville, Md.
(a suburb of Washington)
Phone: 301 427-4666
Member AFOCE

OSCAR LEON CUELLAR
CONSULTING RADIO ENGINEER
AM TV

411 Phoenix Title Bidg. 623-1121
Directional Antennas Design
Applications and Field Engmeerlng
Tucson, Arizona 85701
Membsr IEER

E. E. BENHAM
& ASSOCIATES
Consulting Engineers
314) Cahuenga Bivd.
Los Angeles 28, California
HO 6-3227

Service

Directory

COMMERCIAL RADIO
MONITORING CO.
PRECISION FREQUENCY

EASUREMENTS
AM-FM-TV
103 S. Market St..
Lee’s Summit, Mo.
Phone Kansas City, Lacleda 4-3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE

SPECIALISTS FOR AM-FM-TV

445 Concord An ol
Cambridge 38, M

Phone Tlowbridgc 6-281 0

JAMES F. LAWRENCE, JR.

FM and TV Engineering Consultant
Applications and Gonstruction.
Precision Frequency Measurements.

TELETRONIX ENGR. CO.

308 Monterey Rd., S. Pasadena, CaL
Phone 213-682-2792 .
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VHF
Commertial 5092
Noncommercial 59

Licensed (all on air)

CP's on air {new stations)

CP's not on air (new stations)

Total authorized stations . .
Applications for new stations (not in hearing)
Applications for new stations (in hearing)
Total applications for new stations

Applications for major changes (in hearing)
Total applications for major changes
Licenses deleted

CP's deleted

SUMMARY OF COMMERCIAL BROADCASTING

Compiled by BROADCASTING, May 19

ON AIR
Lic. CP's
AM 4,027 40
M 1,304 25
v 551+ 42

AUTHORIZED TELEVISION STATIONS
Compiled by BROADCASTING, May 19

COMMERCIAL STATION BOXSCORE
Compiled by FCC, March 31, 1965
Applications for ma{or changes (not in hearing)

! Does not include seven licensed stations off air.
* Includes three noncommercial stations operating on commercial channels.

NOT ON AIR  TOTAL APPLICATIONS
CP's for new stations
74 434
232 292
101 208

UHF ™
165 674
56 115

AM M v
3,984 1,251 558
34 57 28

70 208 84
4,088 1,516 670
19 187 73
78 47 59
270 234 132
208 46 24
3l 3 10
239 49 34

0 0 0

0 0 3

B Granted petition by Broadcast Bureau
to extend time from May 20 to June 7 to
file proposed findings and from June 10 tc
June 28 for replies in proceeding on ap-
plications of La Fiesta Broadcasting Co. and
Mid-Cities Broadcasting Corp. for new AM
in Lubbock, Tex. Action May 12.

By Hearing Examiner Millard F. French

m In proceeding on applications of James
B. Childress and Denton Radio Co. for new
AM’s In Burnsville and Denton, N, C,
respectively, in Doc 15883-4, granted request
by Childress to reschedule May 14 date for
exchange of exhibits for May 17. Action
May 14,

® In proceeding on AM applications of
Dennis A, Sleighfer and Willard D, Sleigh-
ter (WWDS), Everett, Pa., and Beacon
Broadcasting Concern, Martinsburg, Pa., in
Doc 15942-3, granted request by WWDS to
continue May 17 prehearing conference to
May 20. Action May 14.

® In proceeding on applications of Gross
Broadcasting Co. and Callfornia Western
University of San Diego for new TV on
channel 51 in San Diego. granted motion by
Gross Broadcasting continue May 17
date for preliminary exchange of engineer-
ing exhibits to June 1. Action May 14.

B Formalized agreements and rulings
made at May 10 prehearing conference in
proceeding on FM applications of John N.
and Alvera M. Traxler, Delray Beach, Fla.,
in Doc 15803 et al.,, scheduled certain pro-
cedural dates and continued May 18 hear-
ing to May 27, Action May 12.

By Hearing Examiner Isadore A. Honig

¥ On own motion, further continued May
24 comparative hearing to June 24, in pro-
ceeding on applications of Southern Broad-
casting Co. and Hall County Broadcasting
Co. for new FM in Gainesville, Ga., pending
completion by review board of consideration
of applicants’ joint petition for approval of
agreement looking toward dismissal of
Southern's application and grant of Hall’s
application. Actlon May 18.

® Pursuant to agreements reached at May
17 prehearing conference in Hproceeding‘ on
FM applicatlons of Sam . Beard and
Southeastern Broadcasting Ine. (WKLF-
FM), Clanton, Ala. scheduled certain pro-
cedural dates and continued June 9 hearing
to July 7. Action May 17.

By Hearing Examiner David I, Kraushaar
B Dismissed motion by Hi-Desert Broad-
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casting Corp. (KDHI), Twenty-Nine Palms,
Calif,, for waiver of sec. 1.261 of rules;
granted motion to correct transcript of
hearing in proceeding on application of
Marion Moore for new AM in Joshua Tree,
Calif. Action May 12.

By Hearing Examiner Jay A. Kyle

¥ Rescheduled June 9 hearing for June
14 in proceeding on application of Efingham
Broadcasting Co. for license to cover CP
for power increase for WCRA Effingham.
IIl. Action May 18,

W Granted joint petition by WTCN Tele-
vision Ine. (WTCN-TV), Midwest Radio-
Television Inc. (WCCO-TV), and United
Television Inc. (KMSP-TV), all Minneapolis,
and revised certain procedural dates estab-
lished by order of April 25 and ordered
that_hearing shall ecommence as scheduled
on July 19 in proceeding on applications.
Action May 17.

W Scheduled hearing for June 7 in‘pro-
ceeding on application of Tuscarawas
Broadcasting Co. for new FM in New Phila-
delphia, Ohio. Action May 14,

By Hearing Examiner Forest L. McClenning

B Granted requests by WCOV Inc. to ex-
tend date for prellminary exchange of en-
gineering exhibits from May 21 to May 28,
and to modify procedures to permit formal
exchange of exhibits to be offered into
evidence through witness Richard P. Do-
herty and taking of testimony of witnesses
to be subsequently specified in proceeding
on application of Selma Television Inc.
(WSLA-TV), Selma. Ala. Action May 17.

m In 1110 kc Pasadena, Calif. area AM
proceeding, in Doc 15751-66, granted peti-
tion by KFOX Ine. (KFOX), Pasadena, to
extent of dismissing application. but with
prejudice. Action May 11.

By Hearing Examiner
Chester F. Naumowicz Jr.

8 In Fairfield-Homewood, Ala., TV chan-
nel 54 proceeding, denied motion by Chap-
man Radio and Television Co. to dismiss
application of Symphony Network As-
sociation Inc. Action May 14,

W Granted petition by Broadcast Bureau

extend time to June 2 to file proposed
findings and to June 16 for replies in pro-
ceeding on applications of Symphony Net-

work Association Inc. and Chapman Radio

& Television Co. for new TV's in Fairfield
lav?dy ll-Izomewood. Ala., respectively. Action
a 3

By Hearing Examiner Sol Schildhause
® Granted petition by Carolina Radio
Broadcasting Co. for late acceptance of
notice of appearance in proceeding on_ap-
plication for new AM in Spartanburg, S. C.
Action May 14,

= In Houston, Boston, Lorain, Ohlo, TV
proceeding in Doc 15213 et al.,, granted ap-
plicants’ request to extend dates as shown,
with same terms and conditlons as stated
April 29 to govern further conduct of pro-
ceeding: June l5—further hearing; May 21
—exchange additional exhibit and _other
written material; June 1—notify United
Artists Broadcasting Inc., to produce wit-
i'nesses for cross-examination. Action May
2.

BROADCAST ACTIONS
by Broadcast Bureau
Actions of May 18

WFBA San Sebastian, P. R.—Granted li-
cense for AM, and specify type trans.

WOKY Milwaukee—Granted license cov-
ering increase in daytime power, changes in
DA and ground systems, change from DA-1
to DA-2, and installation of new daytime
trans. (2 main transmitters).

WFIL-TV Philadelphia—~Granted CP to
change type trans., and aur. ERP to 14.8 kw
{main trans. and ant.).

WPIX(TV) New York—Granted CP to
change type trans.. use old main trans,
as an alternate main trans., and reduce
aur. ERP to 19.5 kw.

WTHI-TV Terre Haute, Ind.—Granted CP

,to use presently licensed main trans. as

auxiliary trans.

KPAL Palm Springs, Calif.—Granted Ii-
cense covering increase in daytime power
and installation of new trans.

WEIE Marietta, Ga. — Granted license
covering change In frequency, increase in
power, installation of new trans. and direc-
tional ant. system, changes in ground sys-
tem, and change in ant. location: specify
type trans.; conditions,

WILM Wilmingion, Del.—Granted license
covering change In auxiliary ant.-trans. lo-
cation.

KPOB-TV Poplar Bluff, Mo. — Granted
mod. of license fo reduce aur, ERP to 1.58
kw.

KOMU-TV Columbia, Mo.—Granted mod.
of license to reduce aur. ERP to 49 kw.

WOPA-AM-FM Oak Park, Ill.—Granted
mod. of licenses to change name to Good-
man, Loundy, Sonderling and Sonderling
Broadcasting Corp., d/b as company of same
name,

KFLY Corvallis, Ore.—Remote control
permitted by employees only (2nd remote
control point); condition.

WBRB-FM Mt. Clemens, Mich.—Granted
CP to decrease ERP to 17 kw, increase
ant. height to 400 feet, make changes in
ant. system, install new ant., and make
engineering changes; remote control per-
mitted; waived sec. 73.205(a) of rules to
extent of permitting establishment of main
studio outside corporate limits of Mount
Clemens: condition.

*WMBI-FM Chicago—-Granted CP to in-
crease ERP to 100 kw, and change type
trans.

K12XIN Ferguson, Mo.—Granted mod. of
CP to make changes iIn ant. (increase
height) at test site #3 for experimental in-
structional TV.

& Granted renewal of licenses of following
main and co-pending auxiliaries: KIFG
Iowa Falls, Iowa; WIXN Dixon, Ill.: WKYX
AM-FM and SCA Paducah, Ky.

= Following were granted extensions of
completion dates as shown: WPRC Lincoln,
IIl., to Nov. 1; WHBQ Memphis, to July 1:
KASA Phoenix, to Nov. 23; WDGY Minnea-
polis, to Dec. 1; WITA-FM San Juan, P. R..
to Aug. 1; WMMB-FM Melbourne, Fla., to
Dec. 15: KFH-FM Wichita, Kan., to Aug. 1;
KQRS-FM Golden Valley, Minn., to July 1:
WBMK-FM West Point, Ga., to Sept. 1:
KERI(FM) Bellingham, Wash., to July 5;
WKIZ-FM Key West, Fla. to Nov. 15:
WLAM-FM Lewiston, Me., to Nov. 15;
KTFC(FM) Sioux City, Towa, to Nov. 1;
WGNO (FM) Madison, Ill., to Oct. 15; KZIX-
FM Fort Collins. Colo., to Nov. 15; KSJT-
(FM) San Angelo, Tex.. to Oct. 1: WRAD-
FM Radford, Va.. to July 1! KGRI-FM
Henderson, Tex., to Dec. 1; KLBS-FM Los
Banos. Calif,, to Dec. 1;: KGBC-FM Galve-
ston, Tex., to Nov. 1: WNRE(FM) Circle-
ville, Ohijo. to Sept. 1.

Actions of May 17

K79AA Blythe, Calif,—Granted CP to
replace expired permit for changes in

Continued on page 107
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CLASSIFIED ADVERTISEMENTS

(Payable in advance. Checks and money orders only.) (FINAL DEADLINE—MONDAY preceding publication date.)

e SITUATIONS WANTED 25¢ per word—$2.00 minimum e HELP WANTED 30¢ per word—$2.00 minimum.

e DISPLAY ads $25.00 per inch-—STATIONS FOR SALE, WANTED TO BUY STATIONS and EMPLOYMENT AGEN-
CIES advertising require display space. (26 X rate—$22.50, 52 X rate—$20.00 Display only).

® All other clasgsifications, 35¢ per word—§4.00 minimum.

® No charge for blind box number. Send replies: c/o BROADCASTING, 1735 DeSales St.,, N.W., Washington, D, C, 20036.

APPLICANTS: If tapes, films or packages submitted, $1.00 charge for handling (Forward remittance separately, please
tions, photos, etc., sent to box numbers are sent at owner's risk, BroapcasTiNg expressly repudiates any liabilit

their custody or return.

) Al transcrép-
y or responsibility for

RADIO

Sales—(Cont’d)

Announcers—(Cont’d)

' Help Wanted—Management

Manager for small Southern single market
daytimer with first class ticket and sales
ability. Opportunity to buy interest to right
party. Box E-278. BROADCASTING.

Leading, established Chattanooga, Tennessee
radio station desires aggressive manager.
utider 32. Excellent potential. Replies treated
confidentially. Give full particulars. Box E-
313, BROADCASTING.

A small market . first statlon of a
rapidly expanding organization, looking for
young, large market, modern format pro-
duction background, with ability to enter
sales and management. Reguest tape,
resume and photograph. Box E-322, BROAD-
CASTING.

North Dakota radioc manager. Population
2,000. Excellent area over dozen good
towns. Progressive community, new equip-
ment. Sales experience necessary. Absentee
owned. Apply Q. P. Coleman, with reference
to KOLY, Mobridge, S. D.

Sales

Expanding major market chain. Seeking
aggressive sales manager and two salesmen
with management ability. Excellent earnings.
Send complete resume. Confidential. Box C-
390, BROADCASTING.

Sales manager for San Francisco classical
stereo FM format. Retail and agency ac-
counts. Send documented sales record,
background—first letter—excellent guaran-
teed draw and liberal commission arrange-
ment. Box D-277, BROADCASTING.

Young salesman for top S. F. classical
stereo FM station. Send documented former
sales record, background—first letter—good
starting draw and high commission. Box
D-278, BROADCASTING.

Detroit . . . “Select situation’ for man who
loves to sell. Capable of/or managing now.
Multiple group. Box E-228, BROADCAST-
I

Salesman. Experienced, PEastern medium
;naéket. $400 plus. Box E-250, BROADCAST-
NG.

Texas small market needs top salesman.
The right man will be station manager
within 6 months. Salary plus commission.
References. Box E-288, BROADCASTING

Excellent earnings yours if you are an ag-
gressive salesman. Sell top-rated station in
this fastest growing Florida market. Op-
portunities unlimited; market competitive,
no order takers need apply. Send complete
resume, past billing history, recent 0to.
references to Box E-302, BROADCASTING.

Major entertainment industry trade publi-
cation seeks top advertising space salesman
for sales manager. Requires specialized
background in television and radio. Resumes
held in confidence. Box E-344, BROAD-
CASTING.

Ne. Kansas—5 day week, draw commission.
KNDY, Marysville.

Wanted: Professional salesman. No begin-
ners. Dale Low, KWIX, 300 West Reed, Mo-
berly, Mo.

Wanted professional Salesman, announcer.
No beginners. Send tape, resume, ref-
erences, salary requirements to Jim Wychoe,
Mgr.,, KWOA, Worthington, Minnesota. Great
opportunity. Our sales manager is retiring.

Need 2 experienced salesmen. Must be sales
manager material. Must have proven sales
record that will stand investigation. Annual
income $7,000-10,000. Send complete resume,
recent snapshot. Harry Dougherty, KXEO,
Mexico, Missouri.

2 Jowa. siles openings. Contact manager,
KSMN, Mason City or KXGI, F{. Madison.

Madison, Wisconsin., Station, outstanding
sales opportunity with top rated music/news
station. Good money, good future, good
family living. Opening comes as result of
promotion within our 7 station group. Bill
Walker, WISM Madison, Wisconsin,

Chattancoga . , . person who likes to sell
who has ability to assume responsibility in
time of sales manager and assistant station
manager. Profit sharing and ownership
available to right man. Contact: Al Dick.
WMOC Radio, P.0O. Box 886, Chattanooga.

Announcers

Excellent oppertunity for young announcers
with first phone. Western Kentucky top
40. Send tape, resume, photo. Box E-104,
BROADCASTING.

Staff annneuncer for medium market, con-
servative modern format operation for sta-
tion located in beautiful Great Lakes city
in Mid-Atlantic region. Prefer all around
man capable of handling news, production,
and DJ work. Send resume stating full
background, experience, including salary
;ququirements to Box E-143, BROADCAST-

Strong, resonant voice, W, Penna. middle of
road station, music, news, production. Sal-
ary open, send resume. picture, tape. Box
E-231, BROADCASTING.

Midwest major market power station has
opening for late afternoon and night per-
sonality. Non-rock but bright, tight produc-
tion necessary with emphasis on natural
ability. Send tape with your record work,
news and commercial delivery. Include com=~
plete resume. Box E-247, BROADCASTING.

Announcers. Two, experienced, medium
market, 3rd phone. Box E-251. BROAD-
CASTING.

Announcer. Experienced. First phone $125,
Send resume Box E-252, BROADCASTING.

Expanding chain is looking for an announcer
with at least 5 years experience who wants
to build a career and grow in one of the
nation’s_top 10 markets. Top money for top
talent. Contemporary music but no scream-
ers. Send air check, photo & resume to Box
E-262, BROADCASTING.

First class ticket man for 5000 watt network
affiliate, Rocky Mountain West. Permanent
position, salary open. Full information first
letter to Box E-304, BROADCASTING.

Combo—first class announcer-engineer, no
maintenance, for New England chain. Send
tape with resume to Box E-307, BROAD-
CASTING.

Bright sounding morning announcer-news-
man for middile of the road music and
news station in mid-west market. Write Box
E-319, BROADCASTING.

5-thousand watt regional station with FM
in small community in Southwest Virginia
coal fields needs pro Interested in settling
down. References checked. Rush tape,
resume and salary. Box E-337, BROAD-
CASTING.

Experienced chief engineer. Must know
maintenance. A better job if you can an-
nounce. Send complete resume 1st letter.
This is a midwest small market, fulltime
AM going FM soon. Box E-349, BROAD-
CASTING.

If you are a respected announcer in your
market and take pride in the radio pro-
fession, you may be the man we need.
One of the outstanding stations in Arizona
requires an announcer who has radio ''know
how,” is capable of good professional pro-
duction, and who understands the technique
of sell without scream. A great deal of
experience is not necessary, but we must
have a mature voice and a mature mind—
a man who is aware of the world around
him and can think of ways to use his ex-
{)_erience and knowledge to interest his
isteners. If you aren’t aware of current
events, if you read only comic books, and
think slang is 'in,” please do not apply.
Send your tape of commercials, record in-
troductions and other material to Radio
KCEE, Box 5803, Tucson. You must have a
first class license, but maintenance experi-
ence is not important.

5,000 watt station, KTOE, Mankato, Minn.
needs experienced combo man with 1st
class ticket. No drifters. Send tape and
resume.

Opportunity knocks? Wanted good announcs
er for bright, happy middle of the road
format. Send tape, resume & salary required:
KVBR radio, Brainerd, Minnesota.

Northern Arizona AM and FM station needs
announcer with good news delivery and
third class license. Good stralfzt radio. No
‘Personalities.”” KVWM, Show Low, Arizona.

Great oppoertunity for all-round experienced
announcer with mature voice, capable of
athering, writing, broadcasting news, pro-
ucing spots, handle board shift. Right man
can also have sales opportunity with bi
coverage AM FM regional station. Sen
tape, resume, references, salary require-
ments to Jim Wychor, Mgr., KWOA Worth-
ington, Minnesota. B

Needed at once, a good experienced combo
announcer with 3rd class broadcast endorsed
ticket. Good station—benefits. Must stand
rigid examination. Send complete resume
including tape and picture to Mr. Harry
Dougherty, KXEO, Mexico, Missouri.

DJ-announcer, must be a man of integrity,
willing to work, Contact Rick Rawlins,
WFIN. Findlay. Ohio.

Top 40 announcer with first phone no main-
tenance. Send tape and resume air mail,
special delivery to John Thacker, Program
Director, WIRK, West Palm Beach, Fla.

WPVL—Growing with Ohio’s fastest grow-

ing market needs 1st phone combo for

light announcing duties and rmaintenance.

g’lll-ine WPVL, 713 Fobes St., Painesville,
0.

Announcer, experienced, for good small
market operation. Al around staff man. No
selling. 215—696-3690.

Become deejay! Taped home instruction!
FREE! “Your Deejay Career!"” Fisher, 678
{v{;’t’:lford Avenue, Patchogue, New York

Technical

Ohio AM-FM in major market offers excel-
lent opportunity for experienced engineer
with ability and initiative. Mintimum $750.00
plus company vehicle. Send compiete resume
in confidence Box E-20, BROADCASTING.
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‘Fechnical—(Cont'd)

Production—Programing, Others

Announcers—(Cont’d)

First phone combo man, adult station, reli-
d music. Also country-
western. No smoking or drinking, please.
Box E-196, BROADCASTING.

Wanted AM-FM chief engineer experienced
in AM-FM remote control, automatic log-
ging, directional antennas. and administra-
tive ability, (Major Market). Box E-216,
BROADCAS' G.

Ready for chief? Technically competent
first phone with DA experience. Some an-
nouncing. Eastern Central states, Box E-
230, BROADCASTING.

Immediate opening—Mature with bright,
happy sound. Good opportunity for experi-
enced man who likes sports. Adult music
station iIn attractive Indiana City. Tape,
resume to Box E-311, BROADCASTING.

Farm oriented § kw regional needs farm
director. Must have farm and/or ranch
background. Send resume to KFKA, Gree-
ley, Colo.

Program_director for good music regional
station. Emphasis on copy and production
with some air work. Above average salary.
Write or call WCCW, Traverse City, Mich-
igan, 946-6211.

Very capable chief for complete mainten-
anceé AM-FM Eastern smaller market. Good
salary for competent, settled man. Resume,
present earnings to Box E-265, BROAD-
CASTING.

Florida FM station needs chief who is quali-
fled to carry a larse part of the non-tech-
nical load also. If you can write copy,
and/or sell, announce, keep books, run the
office, we need you. Equipment is new and
first-class. Box E-281, BROADCASTING.

Chief engineer, AM-FM maintenance ex-
perience. Some board work. WBRD, Brad~
enton, Florida.

Help! Expandin,
CATV in the o

5 kw full-time AM with
g loocking for good tech-

nical men with or without experience,
Stable operation with profit-sharin lan,
benefits, paid vacations. Call Chie gi-

neer at 215-384-2100 or write WCOJ, Coates-
ville, Pa. (40 miles West of FPhila.).

First class commercial radio engineer to
install and operate new 3 kw stereo-FM
only station in Urbana, Ohio, and combine
announcing or sales. Complete resume and
references to C. J. Brown, Jr, Daily Citi-
zen, Urbana, Ohio.

NEWS

Westchester county. Experienced news re-
porter. 3rd class license. Send resume and
salary reguirements to Box E-218, BROAD-
CASTING.

Top money for top newsman with experi-
ence in digging out, writing and delivering
the news. , . ., Join a fast expanding chain
in one of the nation’s top 10 markets. Ener-
Ey, intelligence and dedication can be your

ey to a successful career with a progres-
sive company. Send tape, photo and resume
to Box E-261, BROADCASTING.

Production—Wanna swing with Virginia’s
leading top 40 operation entering it's eighth
year as the number one station

major East coast market? Ya' gotta be an
excellent production man to earn an above
average salary with us. Don’t telephone . . .
send non-returnable tape, resume and pic-
ture to Roger Clark, i’rogram director,
WGH, Norfolk, Virginia.

Situations Wanted—Management

General Manager—AM and TV management
experience with history of establishin
profitable properties and creating productive
sales staffs. Astute administrator. Will re-
locate with company of aggressive capacity.
Box E-173, BROADCASTING.

General Manager. Trained, seasoned execu-
tive. radio and television background, major
market experience, wishes to relocate New
Jersey, New York, New England coast.
Strong on _sales, programing, promotion,
research. Will consider posilion as sales
manager in major market only. Box E-189,
BROADCASTING.

Manager available June 28th . . . currently
mar&alglng successful FM operation, billing
$11, monthly in 8 station market. Prefer
AM operation; strong on sales promotion,
programing and administration. 19 years ex-
perience, all phases announcing, program
director, sales, promotion, guarantee audi-
ence rating and progra family
man, age 40, Experience large and small
market. Not interested in full responsibility
without full authority. Box E-271. BROAD-
CASTING.

M.S., B.S. marketing, aggressive, married,
26. First phone w/engineering. Presently
top-rated 50 kw air personality. Desire sta-
tion or operations manager slot. Excellent
references. Box E-305, BROADCASTING.

Managing Midwest mediurm market station
at é)resent. 15 years experience management
and sales management, with creative, hard-
hitting sales a specizlty. Dependable family
man with fine personal and irade references.
Box E-335, BROADCASTING.

Quality newsmen—major NBC news con-
scious affiliate needs two aggressive pro-
fessionals. (1) combination inside-outside
newscaster-reporter, (2) Specialist to handle
interviewing, editorial research and writing.
Send resume, tape, writ samples and
photograph to Box E-320, BHOADCASTING.

Newsman with mature, authoritative de-
livery to gather, write and report local
news. Nice city, established news sources,
AP wire, UPI audio and FM rernote equip-~
ment. Send tape and resume to Manager,
Box 203, Eau aire, Wisconsin 54701.

Wanted: Professional news man with experi-
ence in local news gathering, to join four
man news department. Dale Low, KWIX,
Moberly, Missouri.

Somewhere a good newsman is ready to
move up to news director of good fully
equipped station. Must be capable of taking
charge and buildi a top flight news de-
Fl:rtment. All equipment needed already

re—Mobiel units—beepers—tape recorders.
Send complete resume including tape and
picture in 1st letter, Harry Dougherty,
KXEOQ, Mexico, Missouri.

Newsman wanted for top Pulse and Hooper
rated AM/FM contempo: station using
five cruisers, § day split , mainly news-
casts. Fast-paced delivery sense of humor.
Resume, tape, photo. returnable. WEBBQ,
Augusta, Georgia,

Sales

Sales manager—will buy 10% or more of
small market Southeastern station. 12 years
experience sales, announcing and sports.
31, college graduate, family and excellent
character. Box E-276, BROADCASTING.

January university graduate in radio-TV,
seeks sales iob in medium to large market.
Some experience in both radio-TV sales.
Box E-340, BROADCASTING.

Situations Wanted

Announcers

DJ, announcer, tight board trained beginner,
available now. Box E-133, BROADCASTING.

Mature, 24 years old, radio school graduate.
Desires position in radio. 1 year experience
in radio. Will settle anywhere. Box E-212,
BROADCASTING.

DJ—Ezrelers top 40, Presently emploved ad
PD. 22, experienced, draft exempt. Midwest.
Box E-224, BROADCASTING,.

Female announcer availlable—news gather-
ing—womans profram—dj—trafﬂc—-sales—
dependents. East please (student). Box E-
233, BROADCASTING,

DJ, tight board, solid news, commercials,
ready now. Box E-240, BROADCASTING.

Personality in one of the top fifty markets,
first ticket. Box E-264, BROADCASTING.

Northeastern metros—5 years experience—
Eersonallty rock or middle—versatile, Box
~274, BROADCASTING.

Part time. Chicago or Eastern Illinois. Even-
ings or weekends. Experienced announcer,
newsman, deejay. Presently VP of rep firm
in ChiAcffo. Have been general manager of
both and FM stations; news director:
sales manager; staff announcer. Know radio.
Enjoy radio, but make more money in rep
business than in announcing. Would like to
announce for the pleasure (and maybe a
little money?) Available for interview. Box
E-273, BROADCASTING.

Top contemporary personality in 18 station
metro market available. I'm not out to set
the world on fire . . . just your market.
Reply E-280, BROADCASTING.

Experienced announcer seeks Lancaster,
Pennsylvania area. 203—249-3149 or Box E-
283, BROADCASTING.

Top 40 stations, anywhere in California.
Experienced Eersonality dj), recently re-
located from KEast coast. Single, third class
endorsement. Avallable immediately. Box
E-284, BROADCASTING.

One in a million—swinging, good music dj,
programing, mature, loads of experience—
minimum salary $150- Available im-
rﬁl\fgiately. Write Box E-285, BROADCAST-

DJ — 1 year middle of road experience.
Single. Prefers Northeast. Box E-286,
BROADCASTING.

Combo man—1st phone. Good "good music”
sense. Sensible, non-frantic, family man.
fﬁg‘”m to West. Box E-292, BROADCAST-

Announcer/1st phone . available July
1st (after honeymoon) . . . in radio, com-
merclally, since September . .. able to write
copy . . . desires position with news-
oriented, good music station. Box E-289,
BROADCASTING.

Female dj, announcer, continuity, traffic,
young, not floater, will relocate. Box E-300,
BROADCASTING.

Swing dj, bright sounds, run tight board.
No prima donna, 3rd ticket., Box E-303.
BROADCASTING.

DJ, announcer, want rock, good production,
3rd phone, not floater, relocate. Box E-309,
BROADCASTING.

First phone—dj-announcer—farm director.
C&W specialist, also contemporary. Pres-
ently employed, top Midwest farm area.
Excellent audience rating and response. Top
billing. Sober, responsible family man. Seek-
ing station Willlni to share the fruits of
hard work and diligence. What have you
to offer? Box E-314, BROADCASTING.

Married country music personality with 6
years commercial experience looking for
growth opportunity with modern country
station. Currently employed and enjoying
top ratings with top country station in
market. I'm looking for security and a
chance for advancement. In return I will
offer an air personality who is well versed
in the growing fleld of country music. Box
E-315, BROADCASTING.

Ready to move to Top 40-progressive middle
roader, dj, good sound, tight board. Know
news and production. 3 years experience.
Write Box E-316, BROADCASTING.

Announcer, newsman, some experience,
willing to relocate immediately. 3rd class
ticket endorsed. Top 40 prefered. Box E-3117,
BROADCASTING,

Announcer, dj. Bright. Mature sound, ex-
perienced, 3rd phone, relocate. Box E-323.
BROADCASTING.

DJ-announcer, news caster, experienced.
Family man, settle New York area. ard
phone, tight board. Not a floater. Box E-
326, BROADCASTING.

Negro newsman—recent grad. 3rd endorsed
—desires immediate position. Will relocate.
Box E-327, BROADCASTING.
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Announcers—(Cont'd)

Young Negro staff announcer, dj, news-
man w/professional sound 'n attitude can
fit your format. Seeks first legitimate brake
—good news, commercials, knows prod.
Some sales experience. 3rd endorsed. Avail-
able now. Box E-330, BROADCASTING.

Please! Do yourself a favor . . . swinging,
good music dj available lmmediatel% Ten
years experience in all phases of broad-
casting, including TV; also experienced as
pd. Write Box E-333, BROADCASTING.,

First license, 10 years experience. Classical.
better pops. Near Washington. Available
immediately. Box E-334, BROADCASTING.

Mid Atlantic—7'% years experience, Sharp
production—smooth sound. Phone 301—435-
4655 or write Box E-336, BROADCASTING.

Announcer-salesman—Ist class license, mar-
ried, 2 children. Would like job with good
music station., 8 years experience 6 a.m.-
9 a.m. shift, Stations top salesman-—present-
ly employed. Rocky Mountain or Southwest.
Box E-339, BROADCASTING.

This ad is being placed by present employer
of top rated female disc jockey. Change of
ownership facilitates move, Pleasent on the
air style with tight production and fast
paced programing. Excellent in commercial
production and continuity. Dependable, tal-
ented professional. Picture, tape and resume
on request, Box E-342, BROADCASTING.

Please — Female announcer available im-
mediately , . . Telephone Greenville, Ohio
513—547-1110.

Do you have room in Yyour organization
for a creative music man? One who knows
music from Bach to Brubeck and likes
Herman, Kenton, Miller, Sinatra, Cole and
the current good pops—who programs care-
fully, includes humor, and takes pride in
production. I am married, no children, with
M.A. in broadcasting, presently employed
(with hands tied), nine years’ experience.
Available immediately for air shift, program
directorship, you name it. Prefer large city.
Pay me well and I'll produce for you, but
I can't get excited by gaslight formats. You
are welcome to investigate me thoroughly,
80 don't give me any blue sky. Rod Baum,
250 Royal Garden Terrace, Salt Lake City,
Utah (801—262-3201).

Broadcasting school, 3rd ticket, some ex-
perience in basketball play-by-play. Heavy
knowledge sports. Trained in news, com-
mercials and records. Write Rick Rodefdr.
835 Tark, South Bend, Indiana 234-1705.

Negro dj age 20 desires start, Little experi-
ence—can run own board, 3rd phone . . .
Relocate. James Steward Sr., 1517 Double
lB_ranch Roard, West Columbia, South Caro-
ina.

First phone announcer—5 kw network sta-
tion. Must relocate—ownership change. Two
ears college, speech major. Married, 20.
%xcellent references from manager and PD.
Paul Roberts, 350 N. Palm Dr., Boynton
Beach, Fla. Telephone 305—278-2895.

Good combo, first phone, best at C&W,
formerly W4ZKZ ham wants positicn, pre-
ferably vicinity New Jersey. Phone 352-
0664, Jackson, Miss.

Situations Wanted—Technical

First class license. No experience, willing to
learn. Presently radio operator for airline.
Box E-267, BROADCASTING.

Chief engineer, 35, employed three years
medium power DA. seeking permanent po-
sition, with responsibility. Experienced in
construction, proof of performance, DA's,
everyday maintenance. Referénces on re-
quest. Box E-277, BROADCASTING.

Chief engineer—experienced, construction,
maintenance, directionals, proofs. AM-FM
to 50 kw. Box E-289, BROADCASTING.

Experienced radio-TV operating engineer.
Any location considered. No announcing.
Box E-298, BROADCASTING.

Married. two years of classroom training
in electronics. First phone. Experience with
AM-FM-TV transmitters, translators, field
strength surveys, microwave. Would make
good assistant or fleld engineer., Prefers
outheast. Box E-297, BROADCASTING.

Technical-—(Cont’d)

1st phone operator, light experience. Single.
Available immediately. Box E-328, BROAD-
CASTING

First phone operator, light experience.
Married, available immediately. i1l re-
locate if necessary. Box E-328, BROAD-
CASTING.

Tired of 6 week wonders. I am experienced
in all phases of engineering and adminis-
tration. I expect an above average salary
and a challenging position, you can expect
a better sound than you have ever had.
Box E-331, BROADCASTING.

Trans. engineer or trans. supervisor, ten
Years experience, six In radio and TV,
RCA & GE equipment, supervisorgnexperi-
ence. Permanent position most portant
consideration. M. L. Watrous, Mt. Clare,
W. Va. Phone 304—822-6033.

Experienced 1st engineer looking for work
in Northeast. Call 203—232-7314.

News

Award winning news director. Eight years
experience, Three years present employer.
Winner of six Associated Press awards in-
cluding Individual Reporting twice. Present-
ly directing news operation in highly com-
petitive, three station medium market. A
management change which has affected
every department except news prompts this
desire to relocate. Happy family man who is
dedicated to news and anxious to dig in.
Have news, editortals, documentary and
features. Pleasant authoritative voice. Ac-
tive in community affairs. Box E-279,
BROADCASTING.

TELEVISION
Help Wanted—Sales

Wanted: an individeal to sell television to
both large agency and small retailer. Top-
ten market. Top dollar potential. Youth
helpful. Three years radlo or TV experi-
ence preferred. Be hungry but not s -
ing. Sociable but sober, %gressive but not
lI’lli!TSGtY. Reply to Box D-284, BROADCAST-

Excellent TV sales opening in Michigan.
Number 1 station in market, top 50 mat-
kets, Five figure income potential with well
established station. Send resume to Box
E-194, BROADCASTING.

Account Executive: Expanding profitable
company has a vacancy at one of its sta-
tions for a successful young account execu-
tive who wants to improve his earnings in
local sales and who has the potential to
eventually advance into sales management.
Draft exempt college graduate under age
35 with demonstrated television time sales
ability required. Send confidential resume
of age, education, past employment and
sales record to J. P. O'Hagan, Personnel
Department, Crosley Broadcasting Corpora-
tion, 140 West Ninth Street, Cincinnati,
Ohio 45202. An Equal Opportunity Employer.

Announcers

Staff announcer: Capable booth and talent.
Good commercial man with pleasing per-~
sonality. Sports background preferred. Major
Mid-western VHF, Send resume, photo to
Box E-234, BROADCASTING.

Seasoned radio-TV newsman & public affalrs
director. Twenty years experience—eighteen
with same CBS station as O&O and affli-
ate. Prize-winning. Expert all phases. Top
references. Willing to relocate. Salary open.
Box E-282, BROADCASTING.

Not just news . . . but heartfelt entertain-
ment. Interested in human bheings , . . news
of life. Robbery and murder yes ., . . but
tears and laughter too , . . and sports.
Think you can challenge? Let's communi-
cate now, Five years radio news. Box E-287,
BROADCASTING.

Top Midwestern station currently audition-
ing for audio booth position. Excellent op-
roriunity to move from radio to TV. Rush
audition materials to Box E-293, BROAD-
CASTING.

Experienced television announcer wanted.
Southeastern vacationland in major market.
Man strong in commercial presentation. Will
also handle variety of on-camera assign-
ments, Send resume, audio (or video) tape,
picture and minimum salary requirements
to Program Manager,- WLOS-TV, Box 827,
Asheville, N, C,

Want or need a professional newscaster,
one who can make your local news presen-
tation appear as if emanating from N.Y.C.
or L.A. Versed all phases, writing, gather-
ing, presenting and Interpreting. Have in-
gredients, and know how to make Your
news presentation forceful, authoritative
and accepted. B.A., newspapers, published
author. Interested? Will send more on re-
quest. Box E-290, BROADCASTING.

Newscaster—Radio-TV — B.A. newspaper:
Looking for radio and TV assignment that
has dignity, responsibility, recognition, and
f%;r recompense. Box E-291, BROADCAST-

Part time authoritative newscaster. Famil
man, Prefer New York area. Box E-338,
BROADCASTING.

Production—Programing, Others

A well known British disc_jockey from
Manchester arrives in New York on June
29th for a short period and would like to
meet disc jockeys and receive offers of any
work. Experience in radio and television,
well in with top British groups. Will be
bringing all the new releases and latest
news. Box E-208, BROADCASTING.

Freelance copywriter — Advertising /promo-
tion, presentations, brochures, creative com-
mercials. Box E-273, BROADCASTING,

Producer-director-announcer, with over fif-
teen years New York local and network
television experience, desires to relocate in
Florida. Best references and credits. Box
E-295, BROADCASTING,

15 years experience—Announcer, salesman,
writer, production, news, programing, musie,
voices, versatility, Excellent references—
family. AM or TV. Progressive station any-
where. Joe LaHart, 626-7238, 63870 Cathedral,
Birmingham, Michigan.

Sportscaster-director, 20 years experience,
play-by-play all orts. Top references,
Available immediately. Telephone 713—
SU 2-9785.

Technical

Major Eastern network TV station requires
number of temporary vacation relief tech-
nicians with potential for permanent jobs.
ist clags phone required. Reply Box D-178,
BROADCASTING.

Chief engineer for Eastern VHF with multi-
!ﬂe station ownership has immediate open-
ng. Should have knowledge of all phases
of technical operation. Excellent o B,ortun-
ity for future. Send details ineclu s ex-
perience and background. -313,
BROADCASTING,

Florida ETV seeking studio engineer, strong
electronics background, TV experience de-
sired, not required. Resume, photo to Box
E-207, BROADCASTING.

Box

Studio supervisor—major Northeastern TV
station has jmmediate opening for studio
supervisor. Color experience preferred. Box
E-217, BROADCASTING.

Transmitter supervisor, G.E. transmitter ex-
perience preferred. Full power station in
}xlgxc);er Midwest. Box E-321, BROADCAST-

Immediate openings available for experi-
enced broadcast engineers with Kansas
State network. Contact Russ Goyette, Chief
engineer, KARD-TV, 833 North Main, Wichi-
ta, Kansas.

Wanted: Television techniclans for large
closed circuit military installation. Need
one technical director (mobile unit): one
video technician; one video tape technician.
4-8 years television experience required.
Must be capable of performing mainten-
ance on latest 1.0. equipment and hold valid
first class license. Excellent working con-
ditions and hours. Send complete resume to
TelePrompTer Corporation, 2700 S. Memorial
Parkway, Huntsville, Alabama 35801. An
Equal Opportunity Employer.
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News

Southeastern VHF needs newsman. Will
consider man with radic news background
that would like to step into television or
recent Journalism graduate with desire to
break into television news. Send picture
tape & complete details 1st letter. Box E-175,
BROADCASTING.

News director with Journalism background
to shoot write and air news. Must have or-
ganizational ability to take charge news de-
partment. Send Video tape or picture and
audio tape along with complete details 1st
letter. Southeastern VHF. DBox E-176,
BROADCASTING.

Aggressive South Texas TV station in won-
derful climate wants good looking young
man with ability to gather, write, shoot
film and edit. Must deliver on the air.
Good opportunity for radio newsman, TV
announcer; or 2nd or 3rd banana In
news now. Hurr;
pic to Box E-

Production—Programing, Others

. . - submit resume and
. BROADCASTING.

Designer, scenic. Imaginative, creative,
thoroughly experienced in color TV pro-
duction. Needed in large midwest market.

Renderings, shop drawings a must. Salary
open. Position available near future. Box
D-169. BROADCASTING.

Director: Staff opening major Mid-western
VHF. No beginners. Need man fully experi-
enced in all phases of direction-production.
Send complete resume to Box E-235,
BROADCASTING.

Art Director for college educational TV
station. B.A. required. Master's preferred.
Must have television art experience. Send
resume including education. eéxperience and
salary requirement in first letter to Man-
ager, KVCR-TV, San Bernadino, California.

2 positions—director and cameraman—Es-
tablished all-color operation needs experi-
enced director who can handle switching
duties. Also experienced cameraman to op-
erate_ RCA Studio Color Camera, Contact
Bob Jones, Operations Director, W, -TV,
P. O. Box 1457, Lexington, Kentucky.

Situations Wanted

Management

Production—Programing, Others

FOR SALE

Intelligent, creative experienced TV produc-
er director, now_ employed at top station
in Buffalo, New York, desires advancement.
Box E-1683, BROADCASTING.

Childrens show personality—excellent refer-
ences and top ratings. Box E-198, BROAD-
CASTING.

June graduate with BS in radio and tele-
vision from major midwestern university.
Extensive experience with cameras, audio,
producing, directing, lighting and shooting
and editing silent 16mm film. Married. Loca-
tion and salary open, Box E-270, BROAD-
CASTING.

Director—4 years experience. Creative. in-
telligent, desires steady work, opportunity
for advancement. Have handled all phases
of TV and film production. Young, married,
ambitious. Degree, deans list, excellent ref-
erences. Box E-341, BROADCASTING.

WANTED TO BUY—Equipment

Remote pick-up transmitter—Marti, M-30B/
TPS, and receiver—Marti—MR-30/1. or
equivalent. Must be In good condition.
WRMF. Titusville, Florida.

Wanted: FM transmitter—3 or 1 kw. Moni-
tor. Charles P. Rowland, Rt. 1, Box 337-C,
Kenosha, Wis.

Wanted: Western Electric 5-A Frequency

and Modulation Monitor or other type. Box
E-310, BROADCASTING.

FOR SALE—Equipment

Television radio monitors.
tubes, microwave, cameras, audio. Electro-

find, 440 Columbus Ave. N.Y.C.

transmitters,

Co-axial cable. Heliax, Styroflex, Spiroline,
ete. Also rigid and RG types in stock. New
material at lus prices. Write for price
list. S-W_ Electrical Cable Company, Willow
3‘32 24??] Street, Oakland, Calif, Phone 415-

New and reconditioned aural remote pickup
equipment and Fire and Police receivers—
World Wide Company, Box 43. Weatherford.
Texas. Phone 817-5084-5172.

Station manager, younf with tiger in his
tank. Interested In moving to higher octane
market. If your operation needs refueling.
my impressive record and experience is
available to you. Heavy background in sta-
tion operation, programing. and production.
Box E-312, BROADCASTING.

Audience-Sales promotion and advertising
manager, 38, In 81st market. Seeking larger
television market. Present ABC affiliate
now No. 1 after 15 months intensive, planned
promotions and advertising. Mature, ex-
perienced over past 14 years in radio and
TV grounded in rating books. Goal setter
who organizes people and gets jobs done.
Degree. Married. Strong in sales presenta-
tions and sales aids. Available June 1st.
Resume ready. Box E-345, BROADCASTING.

Announcers

Announcer-Newsman, 9 years ex|
first phone—references—family-—~VTR—207—
775-3219 or Box E-268, BROADCASTING.

Technical

Energetic, young TV chief desires to re-
locate to position with job security. Famil-
iar with all phases of AM, FM, Stereo FM,
and UHF-TV including construction and
installation. Send for resume. Box E-325,
BROADCASTING.

NEWS

News director. Top-rated on-the-air de-
livery. Extensive special events, public af-
fairs and editorial programing experience.
Award-winning newsfilrn photographer., Box
E-294, BROADCASTING.

rience—.

Looking for used broadcast equipment? Get
our listings! Broadcast Equipment & Supply
Co., Box 3141, Bristol, Tennessee.

5 kw RCA 5-DX transmitter. Available as a
result of new construction. Very good con-
dition. Take it away for $1500. L, Witten-
berg. Chief Engineer, WISN, Milwaukee,
Wisconsin.

Equipment—(Cont’d)

Station increasing power. Have replaced
transmitter with new RCA-20 . . . available
in 60 days—one RCA BTF10C—10,000 watt
FM transmitter . . . in excellent condition
completely rebuilt six months ago. Many
extras Including stereo generator, custom
built micro match, ete, . . . Also available,
300 feet 3!3 inch rigid coaxial cable, with
assortment of elbows, 6 bay antenna—100.7
megacycles, Hewlett Packard frequency and
modulation monitor, automatic power out
put control {never used) 2 BA 33RCA pro-
gram plug in amplifiers with shelf. 1 RCA
11 position remote control system, 1 Moseley
tone remote control system. All equipment
presently on the air . . . Inspection invited.
Box E-272, BROADCASTING.

RCA Equipment Racks—type BR-84A com-
plete with front and back doors, bases,
tops. Excellent condition. 14 available. $125
each. A. H. Chismark. Director of Engineer-
ing, WHEN-TV, Syracuse, N. Y.

8 bay Andrew multi-V FM antenna, type

1308-A. Used 4 years: condition good, with

associated lines. Price $1,400 ¥.0.B., New-
ort News, Va., or best offer. Write C. E,,
GH Radio, Newport News, Virginia.

For Sale: Schafer mode]l 1200 automation.
Includes 2 Schafer model LU-3 Seeburg units
and 3 racks. Rack A includes 3 tape play-
back units (AMPEX) including all elec-
tronics. Rack B includes all automation
electronics and controls. Rack C includes
program preparation for unit. It can also
be used as playback unit. All plug-in cables
are furnished. Bought originally for night
operation. Due to change in station pro-
ﬁraming no need for it now. The unit
as been used less than 25 hours. In per-
fect condition. Contact Radio WSM. Nash-
ville, Tennessee.

Studio console—2 channel—Gates Deluxe.
Mint condition. Used less than 25 hours.
With pwr. supply, mon. amp. Studio pedis-
tal deck included, Sacrifice $1.200. Phone
Washington, D, C. 439-4620 or write 7904
L&ﬁkey Avenue, Takoma Park, Maryland
20012.

Two CBS Audima IIRZ with stereo adapter

$900. Three Collins 26-Ul limiters $300 each.

Two Spotmaster BE-505S stereo playback

only; rackmount, $450 each. One Spotmaster

BE-500S stereo record-playback: table top

gﬁaie $600. WCNW, P.O. Box 50, Fairfield,
0.

General Radio model 516-C radio frequency
bridge. Excellent condition $275. Box E-324,
BROADCASTING.

RCA 76 B studicette complete with power
supply and manual. Good condition. Best
offer over $275 buys, Box E-332, BROAD-
CASTING.

Towers—Four 225 SS, Blaw KnoX, base in-

sulated. Complete wrl:"hic lighting. Steel gal-

vanized, Tower Se e, Inc., NT76WI13911

é.somas Lane, Menomonee Falls, Wis, FL 3-
00.

Gates antenna FM-22 tuned 919 mc with
RG-17U coax. Call or write WGST-FM,
Columbia Union College. Takoma Park,
Maryland. 301—589-1838.

Used equipment for sale: Gates MBC-20
multiplex exciter and SCA generator $495.
RCA MI-28-151 10 kw FM harmonic filter
$75. Gates "Studioette™ audio consocle $2985.
Two Ampex 450 tape playback machines,
automatic reversal $425 each or $795 for two.
W.E. 1126-c limiting amplifier $185. W.E.
110A limiting amplifier $110. Gates M-4809
remote control equipment $475. RCA 137
antenna coupling transformer for FM $75.
225 ft. 1% styroflex cable $195. For com-
plete package $2,500. WRFM. 41-30 58th St..
N. Y., N. Y. 11377. Phone DEfender 5-1051
code (212).

For sale: 1) RCA FM transmitter (mono}
BTF-1C, one kilowatt. First $2500 check
received, gets it. Transmitter available as
soon as our new one received. F.O.B. Parls,
Illinois. 2) Hewlett-Packard FM monitor
(mono) type No. B1547A. First $800 check
received gets it. Monitor available as soon
as our new one received. Contact A, C.
Ferguson—WPRS Radio, Paris, Illinois.

Experiéenced siringer, journalism major,
productive feature writer, member NPPA.
Seeks TV spot in West. C. Kendall, 601
University Ave., Palo Alto. California 94301.

For sale: 1 16mm film projector RCA model
No. TP16F, $1,295. 1 Switcher RCA mode)
No. TS5A. Make offer. Call Mr. Gregory,
WYAH-TV. 393-6001, Portsmouth, Virginia.

For sale: One (1) 524 ft. T.V. Tower, self-
supporting, Blaw Knox H-40 with VHF 70
ft. antenna. Box E-343, BROADCASTING.

For Sale—General Radio 1931-A modulation
and 1181-A frequency monitors. Write Box
E-259. BROADCASTING.

MISCELLANEOUS

30,000 Professional Comedy Lines! Topica)
laugh service featuring deejay comment
introductions. Free catalog. Orben Comedy
Books, Atlantie Beach, N. Y.

Need help? 3,000 Super dooper, Hooper
scooper, one liners exclusive in your mar-
ket. Free sample. Publications, 2221.
Steiner St. San Francisco

Add 309, to your billing . . . with weekly
tdeas from the Brainstorm. Each issue con-
tains 13 saleable ideas. $2.00 per week. Ex-
clusive., Tie up your market now. Write
Brainstorm Box 875, Lubbock, Texas.

“DEEJAY MANUAL”—A collection of dj
comedy lines, bits, breaks, adlibs, thoughts.
.. . $5.00. Write for free “Broadcast Comedy"
Catalog Show-Biz Comedy Service, 1735 E.
26th st.. Brooklyn, N.Y. 11229

Gags galore for deejays! Catalogue free.
Ed Orrin, 803¢ Gentry. N. Hollywood, Calif.

Stations-DJ’s—Great for air personalities.
Witty, offbeat hwmor—all personalized—
Please state call letters, format . . . for in-
formation and sample tape, contact Image
Production, Box E-308, BROADCASTING.

104

BROADCASTING, May 24, 1965



INSTRUCTIONS

FCC first phone license preparation by cor-
respondence or in resident classes, Also, ad-
vanced electronics training available, Gran-
tham hools are located in Hollywood,
Seattle, Kansas City and Washington. For
tree 52-page brochure write Dept. 5-K,
Grantham Schools, 1505 N. Western Ave,,
Hollywood, Calif. 90027.

Be prepared. First class FCC license in
six weeks Top uality theory and labora-
tory training. Radio cense School
of Atlanta, 1139 Spring St., NW Atlanta,
Georgia

The nationally known 8 weeks Elking train-
ing for an FCC First Class License. Out-
standing theory and laboratory instructions.
Elkins Radio License School of New Orleans,
333 Saint Charles, New Orleans, Louisiana.

FCC first phone license in six weeks.
Guaranteed instruction in theory and
]aboratory methods by master teachers.

approved. Reguest free brochure,
Elkins Radio Lleense School, 2603 Inwood
Road, Dallas, Texas.

Elkins Radio License School of Chicago—
Six weeks quality instruction in laboratory
methods and theory leading to the FCC
First Class License. 14 East Jackson BSt.,
Chicago 4, Ilinois.

Announcing programing, console operation
Twelve weeks tensive, practical train-
Finest, most modern equipment avail-
abe G.I. approved. Elkins School of
%roadcasting, 2603 Inwood Road, Dallas 35,
'eXas.,

Minneapolis now has Elkins' famous six
week course in First Class FCC License
preparation through proven theory and lab
methods. Elkins Radio License School, 4119
East Lake Street, Minneapolis, Minn.

Since 1946. Original course for FCC first
phone operator license In six weeks. Over
420 hours ction and over 200 hours
guided discussion at school. Reservations
required. Enrolling now for classes starting

June 16, August 18 & October 20. For infor-

mation, references and reservatlon, write
william B. Ogden Radio rational Engl-
neering School, 1150 West: dlive Ave., Bur-
bank, Ca lfornln

FCC First Class Radio Telephone License in
(5) weeks — guaranteed — complete tuition
$285.00—Rooms 81000 per week—Classes be-
gin May 25-June 29 Aug. 3 & Sept. 7. Call or
write Radio Engineering Instltute 1336 Main
Street in beautfful warm Sarasota, Florida,

Announcing, programing. first phone, all
phases electronies. Thorough, iIntensive
practical training. Methods and results
proved many times. Free placement serv-
ice, Allied Technical Schools, 207 Madi-
son, Memphis, Tennessee.

Train now in N.Y.C. for FCC first phone
license. Proven methods, proven results,
day and evening classes. Placement assist-
ance. Announcer Tra g Studies, 25 W.
43rd, N. Y. OX 5-9245.

America’'s pioneer. 1st in announcing since
1934. Natmnal Academy of Broadcastmg.
814 H St. NW, Washington 1 C.

Seven famous broadcasters teach you the
secrets of their success! John Cameron
Swayze, Fran Allison, Earl Gillespie, West-
brook Van Voorhis, Ulmer Turner, Howard
Miller & Robert St. John have combined
to teach you—in-depth—the techniques that
led to their success. Free full color 32-page
brochure and special recorded message ex-
plain training facilities & cuwrriculum of
both classroom and home study programs.
Write for your copy today! Career Acad-
emy, School of Famous Broadcasters, 825
r»{or%tsn 2(.)Izet’ferson Street, Milwaukee, Wiscon-
sin

RADIO—Help Wanted

NEWS

Management

WANTED NOW!

Mature radio station manager. Take fuil
command whife I sell. First phone necessary.
Adept at announcing, programing, cop
writing, etc, References MUST CHECK 0U¥'l
Send audition, resume, photo first letter.
Don't apply if not qualified. KMAR, Winns-
boro, Louisiana 71295,

Sales

$10,000 Guarantee

And the sky is the limit with aggressive
new operators of old Ohio station. Billing

1000 O 1 O D

immediate opening

News director, Award-winning
WNOE has opening for experienced
News Director. Must have authori-
tative delivery, mature voice, and
professional style of writing. Board
shift a requirement. No floaters,
please. Profit sharing, ete., avail-
able to right man. Tape and resume
to:

C. J, Brien
529 Bienville Street
New Orleans, Louisiana

MR M AT N N L M L M L

9

NEWS DIRECTOR

growing fast and we need an experienced W

top level, young and aggressive salesman 174 Hard worlring. autheritative voice, savvy

to take aver prime '°°°‘"‘8" and build 5 on local news. Unlimited opportunities,

'ﬁl:'t"y"?:“"':“w makele20 000N our w fast growing New England contemporary

Box E-223, BROADCASTING ¥ chain. Tape, salary fo:
R I XTI YT I I XTI TN o I I IS B Box E-346, BROADCASTING
B e R B B S B T B B e B B e e

Announcers Situations Wanted—Announcers
AR TeTa ATTENTION STATION MANAGERS . . .

HIGH-RATED 50 kw

Experienced in CGW or Top 40, 1st class
ticket. Good salary. Rush tape and resutsie

te:
Jay Hoffer
KRAK
P. O. Box 6347
Sacramento, Calif.

2

TALK—TALK

Immediate opening—controversial tele.

phone opinion show. Must be good
commercial man. Tape resume.

Box E-347, BROADCASTING

Lifetime Opening for
MORNING MAN

or TEAM
Unusual, talented. Challenging
opportunity. Start $300 a week.

Your ability to increase present
high ratings will increase your
salary. Major Eastern Top 10.
Tape, resume to:

Box E-348, BROADCASTING

UL T TS T THEHIT T T 4711 T
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You Can’t Top A
CLASSIFIED AD

Broadeastin

HUSNESSWEERLDY OF TELEVIBION AND RADIO

Available i diately: DJs, N , Pro-
duction men, Announcers. People with
showmanship and imagination able to take
over any task under ln“ station format.
Some first tickets, some third with endorse-
ment. Well trained, experienced, profes-
sional broadcasters.

Southern California School of Radio

3911 Pacific Highway

San Diego 10, Calif.

Production—Programing, Others

PROGRAM DIRECTOR

Thoroughly experienced all phases—
Major only—Rating Producer. Ameri-
ca’s greatest success story. Min. $18,.

Box E-266, BROADCASTING

TELEVISION—Help Wanted

Announcers

—WANTED—
ANNOUNCER

Announcer for on camera and booth, TV
experience required. DHrecting experience
helpful, but not necessary. Starting salary
of 8105.00 a week or hetter. Send picture,
audie tape, film, or video tape to Clark
W. Davis. WHTN-TV, P. 0. Box 1448,
Huntington, West Virginia.

Technical

BROADCASTING, May 24, 1965

T.V. TECHNICIAN

Connects, checks out and operates remote
television cameras. Sound know synchronous
television cameras, electronic viewfinders,
video tape recorders, monitors and audio
systems, Performs routine malntenance Two
years technical training G minimum one
year experience, Salary $510.00 per month.
Send resume to: University of California,
10833 LeConte Avenue, Los Angeles, Cali-
fornia 90024.
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Technical-——(Cont’d) MISCELLANEQUS—(Cont’d) EMPLOYMENT SERVICE
000000000000 CCNROOGORRNORRNRN) Continued
RADIO-TELEVISION TECHNICIAN NEW
TESTED =0 O O

{(With First Phone)

MNeeded in an expanding closed cir-
cuit television system utilixing pro-
fessional equipment only. Requires
experience in all phoses of tele-
vision operation and maintenance
of RCA Type Video Tape Recorders
preferred but not essential.

Send resume with salary information to:
University Personnel Office, Room 4, Mor-
rill Hail, University of Minnesota, Minne-
apolis, Minnesota 55414 {69)

0000000000000 00000000000O0N"

S000000BOSISOOSROIOOSOIOIOOIOG
2008000800000 G000COBES

Television/Field Broadcast
Engineers

Video operation, installation and
maintenance experience. Consider-
able travel involved. Openings in
East and South. Send resume to:
Mr. D. K. Thorne, RCA Service
Company, Cherry Hill, Camden 8,
New Jersey,

An Equal Opportunity Employer

i ——

13 WEEKS RADIO PROMOTION
$62.46 PER WEEK
WE FURNISH EVERYTHING
—INGO FAMILY—NO
HARRY HOLLAND ENTERPRISES
2212 port of Tacoma Rd.
Tacoma, Washington
MArket 7-112%

FOR SALE—Equipment

Since Jan. 1st we could have filled 86 more
jobs in 29 states if we had your reference-
checked application, resume, and tape in
our files. 1f you are 3 skilled broadcasur

=
z
=
-

641 Equitable Bldg. Denver, Colorado 80202

JOB-SEEKERS

. Write now—Right Now!
Wa have immediate openings.

C.B.l. Placements
Phone 303 - 534-0688

I D D R O

0 O O O =2

16MM FILMLINE FILM PROCESSOR

Nearly new Model R-15 Reversal Film Proc-
essor. Used only 4 months. Latest model
develops reversal or negative film at 1200
feet per hour.

FEATURES INCLUDE:

FullyI Automatic—Ideal for unskilisd per-
sonnel.
Stainless Stesl Tanks--Temperature GControl
—Feed-In Elevator and 1200+ Magazine.
Complete Dayllght Operation 6n all emulsi

|

Reporters, writers, airmen, ﬂlm people, ad-
ministrators, news directors .

List your opening now. No cosf to employers.

NEWS PERSONNEL AVAILABLE

Contact: Placement Service Committee
RADIO TELEVISION NEWS
DIRECTORS ASSOCIATION

¢/o Howard Back

1480 East Outer Drive

Detroit, Michigan 48234

Extra Accessorles—Includes one extra (200
ft. Magazine.

All equipment in excellent condition.

This Processor is ideal for TV stations. Size
77" x 607 x 307. Save over $1000. Call or
write for details to:

SKEET TALLENT STUDIOS
1837 West Cumbertand Avenue
Knoxville, Tennessee

News

WANTED

Mature looking television newscaster
Medium size New England market
Salary open
Send photo and tape to:
Box E-180, BROADCASTING
GO0 CSOSOSIEORISOISSISOOS

Situations Wanted—Announcers

TELEVISION PERSONALITY

+ . o in search of a television station

. in need of it's own "Mery Griffin
man" . and willing to suffer the
pains of local production . . . com-
pletely pro . . . video tape is available.

Box E-237, BROADGASTING

News

AT TN T B I T A L TR T ] IIFIIIﬂlIlllE

TOP NEWSCASTER-REPORTER
Currently ratings success in Nation's
5th Market. Experienced all phases
news, Desire re-locate for eventual Man-
agement opportunity. Tape on request.

Box E-269, BROADCASTING
20000000 et O R

MISCELLANEOUS

B

" INSPECTOR COMING?
ARE YOU OPERATING LEGALLY?

CHEK-LIST is a simple guide to legal opera-
tion. Managers and engineers cannot afford
to be without CHEK LI5T. Send five dollars
to CHEK-LIST, P. O, Box 6508, Minneapolis,
Minn. 55420.
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EMPLOYMENT SERVICE

i

THE AMPS AGENCY

BY BROADCASTERS « FOR BRGADCASTERS

For the
RadloandT"' "' ,r',-,

genci ciol prod , client
advertisers ond others, we have hundreds
of excellent, thoroughly qualified applicants
with broadcost experience in oll job cate-
gories. Ameng these men and women are
the people you need. Phone or wrile us
now.

% THE AMPS AGENCY %

All Media Placement Service

130 5. Robertson Bivd., Beverly Hills, Calif,

L Telephone OL 7-4881 ]

{8

READY TO MOVE up?

Let an experienced broadcaster move you
up to a befter, higher paying job m radlo
or TV. diate action for
qualified, dependable air personalities, news-
men, engineers, salesmen. copy writers, and
traffic girls. Write for application.

NATIONWIDE BROADCAST SERVICES
925 Federal Blvd. Denver 4, Colorado
Phone area code 303-292-0996.

Station Inquiries For Personnel Invited.

Need applicationg from exp. or beginning
announcers, 1st phone or 8rd endorsed.
Exp. engineers, newsmen, P.D.’s Females,
copywriters. WNationwide service. Write
tor application.
CONFIDENTIAL BROADCAST
EMPLOYMENT AGENCY
1610 Potomac Ave., Pittsburgh, Pa. 15216
Phone 412-563-3330 day or evenings

=== CONFIDENTIAL NEGOTIATIONS === = -

@dcfbroad&st services

75 YEARS

Radio and Television
Working experience

Directors—D.J.’s-announcers
Movie Photographers-Engineers
Childrens Personalities

One inquiry reaches all
NOT AN AGENCY
Box E-318, BROADCASTING

WANTED TO BUY—Stations

Small chain wants t¢ buy additianal sta.
tion In a one to four station market East
of Mississippi River.
100% cash. All information confidenijal.

STATION WANTED

Will pay 29% to

Hudson Millar
WKUL
Cullman, Alabama

TITTTTITTITTIN

1

1S RS0 AR R R R RN EARE

Prefer Southwest but will consider
all.
reply. Strictly confidential.

111111211 xs421rep21ee2eyy

AM WANTED

Please give full information in

Box E-306, BROADCASTING

(111111111t

FOR SALE—Stations

Working Partner to invest in growing
Calif. community with profit minded
AM, reap benefits. 50% available . .
$50,000.

WANTED:

Box E-301, BROADCASTING |
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Continued from page 100

UHF-TV translator.

WJAC-TV Johnstown, Pa.—Granted CP
to change type ant. and make changes in
ant. system.

K02BZ Hayfork, Calif.—Granted CP to
change type of transmitting ant, for VHF-
TV translator.

KTHO Tahoe Valley, Calif.—Waived Sec,
73.30(a) of rules and granted mod. of li-
cense to extent of permitting relocation of
main studio at Harvey's Resort hotel, State-
line, Nev.

W11AM Charleston, W. Va. — Granted
mod. of CP to change name to Reeves
Broadcasting Corp.

KTUL-TV Tulsa, Okla.—Granted mod, of
CP to change ERP to vis. 204 kw. aur. to
102 kw; ant, height 1,880 feet; change type
trans. and ant. and make changes in ant
struecture. X

w Granted CP’s to replace expired per-
mits for following TV translators: K8OBL,
North Tillamook TV Translators Inc., Rock-
away and vicinity, Ore, K04DG, KOIGF,
Nor-$is TV Corp., Yreka and vicinity, Calif,,
and KI10EY, Culbertson Jaycees TV, Froid,
Bainville, Culbertson and Brockton. Mont.

Actions of May 14

KABR Aberdeen, S. D.—Granted renewal
of license.

KXTR(FM) Kansas City, Mo.—Granted
renewal of license and SCA.

WIZZ-FM Streator, IIl.—Granted license
for FM,

American Broadcasting-Paramount Thea-
ters Inc., Chicago—Granted license cover-
ing changes for low power auxiliary station,

WIBF-TV Philadelphia—Granted mod. of
CP to change type ant.

FOR SALE—Stations

WEST COAST: 10 year
terms., Top-ranked station.
Excellent facility. $70,000

cash flow. Fulltime.

FTia Rue Media Brokers Inc.
654 MADISON AVENUE

NEW YORK, N. Y.

HA 1.0818 TE 2-93862

To buy or sell Radio and/or TV prop-
erties contact:

PATT McDONALD CO.

P. 0. BOX 9266 - GL 3-8080
AUSTIN, TEXAS 78756

Ala, single  daytime $ 65M terms
Gulf Medium Race 125M  29%
S.E. metto AMGFM 225M terms
N.Y. major daytime 310M SOLD
South  TOP 50 daytime 150M  25M

buying and selling, check with

CHAPMAN COMPANY inc
2045 PEACHTREE RD,, ATLANTA, GA, 30309

STATIONS FOR SALE

1. SOUTHWEST. Major market. $210,000.

29% down,
2. CALIFORNIA. Fulltime, Profitable. $300,-
006, Terms.

JACK L. STOLL & ASSOCIATES
6381 Hollywood Blvd.
Los Angeles 28, California

BROADCASTING, May 24, 1965

® Granted renewal of licenses of following
TV translators: KT73BD, KB82AU, oe
Translator Co. Bijou, Calif; KT71AN,
K73AM, Anderson Valley Television Inc.,
Boonville and Philo, Calif.; K02BZ, Hay-
fork Chamber of Commerce, Hayfork, Calif.

Evening Star Broadcasting Co.. Washing-
ton—Granted CP and license for new low
power auxiliary.

WHLM-FM Bloomsburg, Pa.—Granted CP
to install new ant., and make engineering
changes; remote control permitted,

® Following were granted extensions of
completion dates as shown: WHOA (auxi-
liary trans.) San Juan, P. R, to June 30;
WNJZ Port Chester, N. Y, to Nov. 9;
WKVM San Juan, to Aug. 1; KWPL
Sikeston, Mo.. to Nov. 15; KYOK Houston,
to July 1; WTTO Toledo, Ohio, to Aug. 31;
KSST Sulphur Springs, Tex., to Aug. 1.

Actions of May 13

WLVA-TV Lynchburg, Va.—Granted CP
I;o rTeplace expired permit to make changes
n o

WFAA-TV Dallas—Granted CP to install
aur. trans, to be used as alternate main
vis. driver at main trans. site.

KCRS Midland, Tex.—Granted CP to
change ant.-trans, location of auxiliary
trans. to main trans, site.

KWPC-FM Muscatine, Jowa—Granted CP
to change facilities on channel 259 (89.7
me) from ERP 780 w; ant. height 290 feet,
29 ERP 25 kw; ant. height 285 feet; condi-
ions.

*WXXW(TV) Chicago—Granted extension
of completion date to Jan. 13, 1966.

K71BL Norfolk, Neb.—Granted mod. of
CP to change frequency to channel 71 for
UHF-TV translator.

. WHTG Eatontown, N. J.—Granted CP to
install auxiliary trans. at main trans, site.

WPTX Lexington Park, Md.—Granted CP
to install auxiliary trans. at main trans,
site; remote control permitted.

WRC-FM Washington—Granted CP to in-
stall new main ant.; conditions.

W19AC Clarks Summit, Dalton and Wav-
erly, Pa.—Granted CP to include parts of
Scranten, Pa., in principal community,
change type trans. and make changes in ant.
system for UHF-TV translator,

*WXXW(TV) Chicago—Granted mod. of
CP to change ERP to 457 kw vis.,, and 914
kw aur.; trans. and studio locations; in-
crease ant. height to 770 feet, and make
changes in ant. system.

*WTTW(TV) Chicago—Granted mod., of
CP to change ERP to 316 kw vis., and 31.8
kw aur.; type trans. and type ant.. trans.
and studio locations; increase ant. height
to 720 feet, and make changes in ant.
system.

WADA Shelby, N. C.—Granted mod., of
CP to change ant.-trans. location {on same
site); condition.

WMJIR(FM) Fort Lauderdale, Fla.—Grant-
ed mod, of CP to decrease ERP to 62 kw
and ant. height to 195 feet, change ant.-
trans. and studio location to Oakland Park,
Fla., and chan%e type trans.; remote control
permitted (main trans).

WTCM-FM Traverse City, Mich.—Granted
mod. of CP to change type trans.. install
new ant., and make engineering changes.

Actions of May 12

KJAZ(FM) Alameda, Calif. — Granted
change in remote control authority.

WJIIZ(FM) Albany, Ga.—Remote control
permitted.

WKRC Cincinnati—Remote control per-
{\:\itted (two remote control points); condi-
ions.

American Broadcasting-Paramount Thea-
ters Inc., Los Angeles—Granted CP and li-
cense to add trans. to low power auxiliary.

KWTV(TV) Oklahoma City—Granted CP
to change ERP to 275 kw vis,, and 138 aur,;
and make changes in ant. system (add
electrical tilt),

American Broadcasting-Paramount Thea-
ters Inc.,, Chicago — Granted CP to add
trans. to low power auxiliary.

*WHIQ(TV) Huntsville, Ala. — Granted
mod. of CP to change ERP to 631 kw vis,,
and 126 kw aur.; and change type trans.

B Granted renewal of licenses of follow-
ing main and co-pending auxiliaries: KELI
Tulsa, Okla.; KOIL Omaha; WNAD Nor-
man, Okla.; Q(FM) Lincoln, Neb.:
KICN(FM) Omaha; KTJO-FM Ottawa, Kan,;
KSLN-TV Salina, Kan,

mGranted renewal of licenses of follow-
ing TV translators: WI1AA, Aroostock
Broadeasting Corp., Madawaska, Me.;
WO9AC., WI11AF, W13AE, Barton Television

Translators Inc., Barton, Md.; WO4AE, Capi-
tal Cities Broadcasting Corp., Herkimer,
N. Y.. WI1AL, WI3AD, Flintstone Com-
munity Television Inc., Flintstone, Md.;

W11AI, Mid New York Broadcasting Corp.,
Air City and Rome, N. Y.; WI11AB, W13AC,
Morgan County Television Translators Inc.,
Berkeley Springs and Great Cacapon, W.
Va., WOBAB, Taft Broadcasting Co., James-
town, N. Y., WO0TAG, Van Curler Broad-
casting Corp.. Rutland (West Rutland), Vt.;
WO05AB, WO5AD, WIIC-TV Inc., Washington
and Charleroi, Pa.; WI3AK, United Tele-
vision Co. of New Hampshire Inc, Man-
chester, N. H.; WO0SAF, WO0BAG, WOBAH,
WOBAI, WCBAL, WO0SAM, WIIC-TV Inc.
Greensburg‘., Uniontown, Leechburg, Con-
nellsville andergrift and Freeport, Pa.;
W75AA, WTBAB, W8IAB, Binghamton Press
Inc., Johnson City, parts of Vestal and
. Hillerest and Chenanéo Bridge,

N. Y.; WiI0AB, W74AA, WB82AA, Conewango
Valley Television Inc., North Warren, Pa.;
WT78AH, Connecticut Television Inc., Water-
bury, Conn.. WTBAA, WTBAA, WB0AB,
Frostburg Community TV Inc. Frostburg,
LaVale and Cresaptown, Md.; WBIAD,
WB83AE, Midwest Program on Ajrborne
Television Instruction _Inc, Cleveland:
Ohio, Taft Broadeasting Co., Clarks Summit,
W71AB, WB0AA, Southeastern Ohio Tele-
vision System. Coshocton and Cambridge,
Ohio, WT3AC, Taft Broadcasting Co., Clark,
Summit, Dalton and Waverly, Pa.; WT9AB,
W83AA, Upper Lehigh Translator Service
Corp., Palmerton, Slatedale and Slatington,
Pa.; WI0AK, WBJA-TV Inc, Conklin, chk:
inson and Southside Binghamton, N. ¥.
W79AC, WBRE-TV Inc., Clarks Summit
Dalton and Waverly, Pa.. WT3AG, W
Inc., Milton, Del.; WT0AD, Zanesville Pub-
lishing Co., Marietta, Ohlio. )

K02DY Oak Creek, Colo.—Granted license
for VHF-TV translator.

Actions of May 11

KODE Joplin, Mo.—Remote control per=-
mitted.

WHCN(FM) Hartford, Conn.—Granted re-
newal of license of FM. -

Tr County Superintendent o chool,
Weaegrtzille. Ca]g;.—Grantﬁgm(gf zfort o n:;v
VHF-TV translator on ¢C , -
broadcast programs of *KIXE-TV (ch. 9),
Redding.

WBBQ-FM Augusta, Ga.—Remote control
permitted.

KSOL San Francisco—Granted change in
remote control authority.

Actions of May 10

= Granted change in remote control au-
thority for following: KLIF-FM Dallas;
WPJBE-FM Providence, R. I.

trol permitted for follow-
inng;“Ich(eZ-F?&n lins pAngeles: KRHM (FM)
Los Angeles.

KFMU(FM) Los Angeles—Granted change
in remoée control authority; condlttrion.

WOOK Washington—Remote con ol per-
mitted; without prejudice to whatever ac=
tion commission may take on ending afp-
plication by United Broadcasting Inc. for
renewal of WOCK license and related ap-
plication.

New call letters requested

= Payette, Idaho—Payette Radio Inc. Re-
quests KYET.

s WPFE Eastman, Ga.—Farnell O'Quinn.
Requests WUFF.

s KLIF-FM Dallas—McLendon Corp. Re-
quests KNUS(FM)

m WCNY-TV Carth 'f‘e,. N. Y.—Brockway
Co. Requests WWNY-1V.

w WADP Kane Pa.—Kane Broadcasting
Corp, Requests WKZA.

® Brownwood. Tex.—Kean Radio Corp.
Requests KFRN-FM.

m St. Ignace, Mich.—Mighty-Mac Broad-
casting Co. Requests WSTI.

s WRVM Rochester, N. Y —Malrite Inc.
Requests WNYR.

Rulemakings

PETITIONS FOR RULEMAKING FILED

m Austin, Tex.—KVET Broadcasting Inc.
Requests following changes be made In
FM table of allocations: Austin: add chan-
nel 264 to already present 229, 234, 2:‘318 and
952A; Georgetown, lex(.l: hs/lul;'s‘t(iitut.e channel

265A. Receive a; o
282AK%11.;.I St.” Peter, Minn.—Seehafer and
Johnson Broadcastin, Corp. Reguests
amendment of FM table of allocaticns to
add channel 288A to St. Peter and substi-
tute channel 287A for channel 288A in
Montevideo, Minn, Received May 7.

® KMCO Conroe, Tex. — Montgomery
County Broadcasting Co. Requests amend-
ment of FM table of allocations to assign
channel 285A to Conroe. Recelved May 1l.
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COMMUNITY ANTENNA FRANCHISE ACTIVITIES

The following are activities in com-
munity antenna television reported to
BroaDCASTING through May 19. Reports
include applications for permission to
install and operate CATV’s and for ex-
pansion of existing CATV’s into new
areas as well as grants- for CATV fran-
chises and sales of existing installations.
Reports appear in alphabetical order by
states. ® Indicates a franchise has been
granted.

Eufaula, Ala—After considering several
applicants the city council has narrowed the
field to two. They are Ed Aldag and Doug-
las Smith, both Eufaula. Other applicants
included TV Distribution Center Inc., Hunts-
ville, Ala.; Video Cable Systems Inc., Fay-
etteville, Tenn.; WULA Eufaula; Ed Adams,
Columbus, Ohio, and Hugh Morrow, Bir-
mingham, Ala.

wHomewood, Ala.—Jefferson Cablevision
Corp. (Ben McKinnon, general manager,
WSGN Birmingham, Ala.. president) has
been granted a 12-year nonexclusive fran-
chise. The company will pay 5% to 10% of
the annual gross receipts to the city (with
a minimum of $10,000). The percentage will
depend on the number of Homewood resi-
dents who subseribe to the service. The
monthly charge to subseribers will be §5.
Free service will be provided to schools,
eity hall and other muniecipal buildings.

mEscondido, Calif.—Escondido Community
Cable Inc. (Alan Skuba, president) has
been awarded a franchise. There will be no
installation charge and the meonthly charge
will be $3.95. The city will receive 29 of
the annual gross receipts. Applicants who
were turned down were Escondido Com-
munications Co., Trans-Video Inc¢., El Cajon,
gaig.. and Jack Kent Cooke, Beverly Hills,

alif.

Kern county, Calif.—The county board of
supervisors has approved rules and regula-
tions applicants must follow in seeking fran-
chises in the unincorporated areas of the
county. The franchises will be for 20 years
and will be nonexclusive, A system must
carry the three Bakersfield stations plus
eight others, one of which must be an edu-
cational station. Applications must be sub-
mitted by May 28. Successful applicants will
have four months to install their systemg
and will pay the county 2% of the annual
gross receipis,

Manteca, Calif,—Applications have been
received from Home Vue Community Tele-
vision Co.. Redwood City, Calif, (represented
by W, A, Green) and Pacific Cablevision
Co. (represented by C. R. Crabtree}. Home
Vue would provide nine TV signals and
Pacific 11 TV signals. Both would provide
a weather service and FM music. Home
Vue would pay the city 2% of the monthly
charges. Subscriber costs would be $22.50
for installation and $5.50 monthly for resi-
dences. Commercial charges would $25 and

Sacramento, Calif. — California Antenna
TV Inc. (Kellv Broadcasting Co. [KCRA-
TV Sacramento] and the MeClatchy Stations
[KOVR(TV)]) has applied for a franchise.
A prior applicant is Perfect Picture TV,
Sacramento,

San Bernardino, Calif.—Applications have
been received from Empire Cable Television
Co. ({represented by attorney Ted G.
Krumm) and Storer Cable Television Co.
(Storer Broadcasting Co.) (represented by
attorney Kenneth E. Skousen). Another
companv, San Bernardino Community Tele-
vision Antenna System, is now serving the
city under a franchise awarded in 1961.

Tracy, Calif.—Applications are now pend-
ing from Pacific Cablevision and Tele-Vue
Corp., both Walnut Creek, Calif., and Home
Vue Community Television Co. Redwood
City, Calif. City councilmen have delayed
action until action is taken by other San
Joaquin county communities.

mVacaville, Calif. — Tele-Vue Systems
(C. M. Kirkeeng, general manager) has been
awarded a franchise. Subscriber costs will
be $25 for installation and $5 monthly. The
estimated cost of the system is between
$200.000 and $225.000.
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Polk county, Fla.—Applications to serve
the unincorporated areas of the county are
pending from: Jerrcld Electronics Corp.,
Philadelphia; Universal Cablevision, Cocoa
Beach, Fla.; Cable TV, Lakeland, Fla., a
subsidiary of Ameco Inc., Phoenix, and
Superior Cablevision, Lakeland. Fla.

Augusta, Ga.-Apglications are pending
from A. D, Willard Jr. (president_and gen-
eral manager, WGAC Augusta); Fuqua In-
dustries Inc., owned by J. B. Fuqua; WRDW-
TV Augusta (licensee, Rust Craft Broad-
casting Stations), and Milton Fuqua.

Boise, Idaho—Boise Valley Broadcasters
Ine. (KBOI-TV Boise) and KTVB Inc.
(KTVB([TV]) Boise} have applied jointly for
a franchise.

mMacomb, Ill.—Arthur Carnahan has been
awarded a franchise. He has agreed to re-
mit 3% of his gross annual income to the
city. Western Illinois Video Inc. (Eldon
Snowden, president) was denied the fran-
chise,

Frankfort, Ind.—An application by Frank-
fort TV Cable Co. a subsidiary of Alliance
Amusement Co., Chicago, and Jerrold Elec-
tronics Corp., Philadelphia, has passed a first
reading with no opposition. Frankfort TV
is requesting a 25-year agreement with
proposed rates of $18.50 for installation and
$5 monthly. A remittance of 2% of gross
receipts would go to the city. Spirro J.
Pappas, owner of Alliance Amusement
Corp., represents Frankfort TV.

Rockland, Me.—The city council voted to
denfv all requests of pending and future
applicants. Applications were on_ file from
Kennebee Telecasting (WRKD Rockland),
Telstar-State Enterprises, Madison, Mass.
and Young's Community Television Corp.,
which operates a CATV in Springfield, Vt.

Worthington, Minn.— The city council
turned down all three proposals for a fran-
chise. The three were from KELO-TV Sioux
Falls, S, D.; an Alexandria, Minn. attorney,
and a Brookings, 8, D, attorney. The council
noted that local TV reception is reasonably
good and that if interest is shown among
the public, it can always change its mind.

Canastota, N. Y.—Newhouse Broadcast-
ing Corp. has applied for an exclusive fran-
chise. The firm has proposed a $25 installa-
tion fee with a $5 monthly charge. A re-
mittance of 2% of gross income would go
to the city. Previous applicants are Uni-
cable Inc., Utica, N. Y., and WKTV(TV)
Utica, a Harron-Gray station.

East Hampton, N. Y.—Closed Circuit Cor-
poration of America and Long Island Com-
munity Antenna Television Corp. have en-
tered separate applications for a franchise.
Bosco Cable Co,, previously awarded a
§ranchise, plans initiation of service in

une.

mEllfcott, N. Y.—Jamestown Cablevision
Inc. (Simon Goldman, president) has been
awarded an exclusive franchise. A remit-
tance to the city of 2% of gross receipts
will begin after two years operation. Booth
Broadcasting Co., Detroit, was denied the
franchise.

Hampton Bays, N. Y.—Long Island CATV
Inc. has submitted an applieation.

Jamestown, N. Y.—Booth Broadcasting
Co., Detroit, has been denied a franchise.
Jamestown Cablevision Ine. (Simon Gold-
man, president) was previously awarded a
franchise and currently is constructing a $1
million system (BROADCASTING, March

mOneida, N. Y.—Madon Enterprises Inc.
(John T. McKay, 412 Elizabeth St., Oneida,
and associates) has been granted a fran-
chise. The firm proposes a $10 installation
fee and a $4.50 monthly charge. A remit-
tance of 3% of gross annual receipts will go
to the city. Firms denied: Chenor Com-
munications Inc., Norwich; Newhouse
Broadeasting Corp., Syracuse: Unicable Ine.,
Utica and National Franchise Assoeiation,
Binghamton, all New York.

Oswego, N. Y.—A franchise granted to
Unicable Inc., Utica, N, Y., has been vetoed
by Mayor Ralph Shapiro. Objections raised
to the agreement involved inadequate pro-
tection against company negligence, failure
to require city approval for change in
ownership and failure to restrict company

leasing and renting of TV receivers. After
alterations to the ordinance, the franchise
is expected to pass.

Patchogue, N. Y,—Patchogue Broadcast-
ing Corp. (WPAC Patchogue) has been
denied a franchise. The village board stated
in the refusal that any agreement would
ultimately become an exclusive franchise.
The local telephone company has stated it
will negotiate with only one company for
rights to its pole system. The board added
that present reception was adequate and did
not warrant the introduction of CATV,

Skaneateles, N. Y.—New Channel Corp,,
Syracuse, N, Y., a subsidiary of Newhouse
Broadcasting Corp. has submitted an ap-
plication to replace an earlier bid by
WSYR-AM-FM-TV Syracuse (a Newhouse
station). Other applicants are General
Electric Cablevision Corp. and Onondaga
Video Co., both of Syracuse.

Warwick, N. Y.—TV Cable of Waynes-
boro Inc., represented by Harry Calhoun,
Beacon, N. Y. has submitted an application.

Elyria, Ohlo—A 25-year franchise has
been requested by Westinghouse Corp.
(KYW-AM-FM-TV Cleveland). Waesting-
house proposes a remittance to the city of
312% of annual gross receipts with rates of
$14.95 for installation and $5.75 monthly.
A guaranteed remittance of $4,000 for the
first year and $5,000 each year thereafter is
established in the proposed cordinance. Pre-
vious applicants are Altoona CATV Inc.,
Altoona, Pa., and Telerama Inc., Cleveland.

Sidney, Ohio—Sidney Cable TV Corp. has
submitted an application for a franchise.
The firm is owned by Plains Television
Corp. (WICD[TV]) Danville, WICS[TV])
Springfield and WCHUI[TV] Champaign, all
Illinois). Previous applicants are Sidney
Cable TV Co. and Multi-Channel Cable Co,,
Portsmouth, Ohio.

Brentwood, Pa.—Catel Inc. has submitted
an application for a franchise.

Coatesville, Pa.—Community-Wide Cable
TV Corp., Warrington, Pa, and Pennsy-
vania Community Antenna TV Co., Phila-
delphia, have entered separate applications
for a franchise. A previous applicant is
Triangle Publications Inc. (WFIL-AM-FM-
TV Philadelphia}.

mMcColl, S, C. — Reeves Broadcasting
Corp., Charleston, S,C., has been granted
a franchise, The monthly charge to sub-
scribers will be $4.95. Schools and other
public buildings will receive free service.
Free service will also be offered to tele-
vision dealers and repairmen.

Mobridge, S8, D.—The Mobridge Broad-
casting Co. (KOLY Mobridge) has applied
for a franchise. Q. P. Coleman, general
manager, sald schools, hospitals, nursing
homes and churches would be given free
hookups.

mRedfield, §. D.—Midcontinent Broadcast-
ing Co., Sioux Falls, S, D., a group station
owner (Joe Floyd, Sioux Falls, president),
has been granted a franchise. The city will
receive no license fee or percentage of the
gross receipts.

Church Hill, Tenn.—City council has ap-
proved the sale of a franchise from Com-
munity Electronies Inc. to Inter-Mounts¥
Telephone Co.

Logan, Utah—Cache Valley Broadcasting
Co. (KVNU Logan), represented by Reed
Bullen, general manager, has applied for
a franchise.

mGrandview, Wash,—Cascade Broadcast-
ing Co. (KIMA-AM-TV Yakima, Wash.)
has been granted a franchise. Subscriber
costs run from $10 to $35 for installation
and from $5 to $6 monthly. The company
will bring in 12 TV signals including a
weather signal.

Sunnyside, Wash.—Cascade Broadcasting
Co.,, (KIMA-AM-TV Yakima, Wash.) has
bought Harrie Whatley TV Cable Co.. Sun-
nyside, Cascade, which will operate under
its own franchise, plans to bring in 12 TV
signals.

Yakima, Wash.—The ecity council has or-
dered a special election to allow citizens
to decide whether the city should be al-
lowed to grant CATV licenses, The election
was called after the city received over
1,000 signatures protesting the grant of a
license to Cable TV of Yakima Valley
(KIMA-TV and KNDO[TV], both Yakima,
and Telecable Inec., Seattle),
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AST month, Ted H. Factor gave a

talk to the San Francisco Advertis-
ing Club. His title was “The Most Im-
portant Four-Letter Word in Adver-
tising” and he started off by saying that
the word is not “sell” because “sell is
not a word in advertising, it is advertis-
ing. Selling goods and services is what
advertising is all about.”

The word he had in mind as the
most important four-letter word in ad-
vertising today, Mr. Factor told his
audience, was “guts.” He continued:
“Guts is what it takes today to create
high impact, fresh, imaginative and
effective advertising, . . . Guts means
taking some risks, opening the doot
marked ‘No Admittance’ and finding
something nobody ever looked for be-
fore. . . . The risks involved . . . are
generally not catastrophic and often
they lead to fresh new ground in sales.”
“Take a chance,” he urged, “It won’t
kill you. It might make you famous.”

No Ulcers = Ted Factor spoke from
experience. As western division vice
president of Doyle Dane Bernbach he
has jurisdiction over the agency’s three
West Coast offices—in Los Angeles,
San Francisco and Seattle. The last
two are service branches; the creative
work is done in Los Angeles under
Mr. Factor’s supervision. Broadcast ac-
counts include Crown Zellerbach tis-
sues, Laura Scudder’s (“the noisiest
chips in the world”), Rainier, Lawry’s
Foods, Leslie Salt (“Flat without Les-
lie's”), Bekins, Blue Seal Bread, Holly
Sugar and Forest Lawn.

“Taking chances is built into Ted’s
job,” an associate observed. “It’s part
of his daily routine and in a spot like
that a man either has guts or ulcers.
Ted doesn’t have ulcers.”

Sometimes, as Mr. Factor said, it
pays off. He could have been thinking
of a fall day in 1963, when he and his
cohorts at DDB, Los Angeles, left the
awards banquet of the Advertising As-
sociation of the West carrying 16
plaques, four scrolls and a massive
silver bowl, the Golden West trophy for
the “Best in the West™ television com-
mercial, presented to DDB for a live
action spot for Laura Scudder’s.

Radio Is Not TV = Nationally, more
than 30% of DDB’s billings go into
the broadcast media and in the West
the percentage is even higher. But Ted
Factor dislikes lumping radio and tele-
vision together. “To me, they are sep-
arate media, as distinct and different
as outdoor and magazines. Each has its
own functions and applications that
call for a particular creative approach.

“Television, with its combination of
audio and video dimensions, has a
vitality and a scope that radio does not
possess. TV grabs you; radio surrounds
you. Radio works more slowly than
TV; it doesn’t get the same fixed atten-
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If you have
guts, you won't
have ulcers

tion; the radio listener today is usually
doing something else while he (or she)
is listening—washing dishes, driving an
automobile. But I have great respect
for radio as an advertising medium.”

And the way DDB makes use of
radio has won the respect of the west-
ern advertising fraternity as well as the
ears of the West Coast citizenry. The
raucous songs Pearl Bailey belts out for
Rainier Ale, Blue Seal’s invitation to
shoppers to go ahead and squeeze the
bread, Bekins' singing moving men—
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Ted Herzl Factor—senior VP and general
manager, western division, Doyle Dane
Bernbach; b. June 15, 1914, Florissant,
Mo.; U. Southern California, 1931-32; U.
of California at Los Angeles, 1932-34;
mgr., foreign ddvertising dept., Max
Factor Co., 1934-35; copywriter, S, L. Kay
Inc., Los Angeles, 1935-36; president,
Ted H. Factor agency (named changed to
Factor-Breyer Inc,, 1951), Los Angeles,
1936-54; U. §. Air Force, sergeant, 1942-
45; merged with Doyle Dane Bernbach,
1954; VP in charge of Los Angeles office,
DDB, 1954-60; founding member, Center
for Study of Democratic [nstitutions,
Santa Barbara; member, World Trade
Club, San Francisco; Advertising Club of
Los Angeles; Beverly Hills Tennis Club;
Racquet Club, Palm Springs; Phi Delta
Phi; hobbies—tennis, classic cars.

are just three radio commercials that are
entertaining people and selling products
in the spring of 1965.

Radio is no new discovery for Mr.
Factor. “I've been using radio all my
life,” he says, and the statement is
not much of an exaggeration. He had
just turned 21 when he wrote his first
radio commercial, hard-sell spots for
Le Roy’s Jewelers, the nation’s largest
credit jewelry firm. That was 1935.
Thirteen years later, when television
began its invasion of the western ad-
vertising scene, Mr. Factor was pro-
ducing TV spots for Le Roy’s and Tea
Time Candies, one of the original spon-
sors of the Time for Beany series.

A Fast Mover = Moving ahead with-
out waiting is nothing new either. He
made his first appearance on earth two
months ahead of schedule and in his
grandparents’ farmhouse, where his
mother was visiting, instead of in a St.
Louis hospital.

Ted Factor’s family moved to Cali-
fornia before he was out of knee pants.
He finished grade school in Berkeley
and went on to University High School
in Qakland, where he edited the daily
newspaper, U-N-I (“as far as I know,
the only high school daily then in the
country”), and wrote a daily column
“Ted Bits.” It was then he got the desire
for a career in advertising, “which offers
one the opportunity to be in both busi-
ness and the basic arts.”

Graduated from high school in 1931,
he entered the University of Southern
California. But times were tough and
after six months he switched to the
University of California at Los Angeles,
a state university with no tuition. Then
his main extracurricular activity was a
job with Curtis Publishing Co. as man-
ager of a crew of boys who sold the
Saturday Evening Post, Ladies Home
Journal and Country Gentleman house
to house.

In his senior year he went back to
USC for some business administration
courses he wanted to take. He also took
a parttime job in the foreign advertis-
ing department of his uncle’s cosmetic
firm. Then the head of the department
was fired and Ted Factor, at 20, left
school for good to become foreign ad-
vertising manager of the Max Factor
Co.

But nepotism was not his dish and in
less than a year he was a copywriter
at S. L. Kay Inc., an agency no longer
in existence. Another year and at age
22, he opened his own agency, the Ted
H. Factor Agency. In 1951 he and Don
Breyer, who had worked for him, in-
corporated the agency as Factor-Breyer
Inc. In 1954, it was merged with Doyle
Dane Bernbach. At the time F-B’s an-
nual billings were about $1.5 million,
DDB’s about $5.5 million. Today, DDB
bills some $125 million a year.
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EDITORIALS

Tax windfall

VERYBODY—public, manufacturers, broadcasters and

advertisers—benefits from President Johnson's pro-
posal to eliminate the 10% excise tax on television and
radio sets.

But the greatest beneficiary will be the harried UHF
broadcaster who, effective July 1, reaps the extra dividend
of all-channel set prices at perhaps no more than the old
single-band receiver costs. The Johnson proposal, which
seems certain of speedy enactment, is bound to stimulate
reactivation of many dormant UHF construction permits
and encourage new applicants in the upper band.

Broadcasters and manufacturers have fought for more
than a decade for the removal of the “luxury” excise on TV
sets. The all-channel set legislation, which became effective
last year, was reluctantly supported by broadcasters only
because of the Congress’s refusal to enact a tax “equalizer”
for such sets.

There are other bonuses for the broadcast media. Elimina-
tion of the excise also will be reflected in the prices of radio
sets. Color television gets another shot in the arm through
what should be a corresponding 10% reduction (at whole-
sale) for these premium items. With more spendable in-
come the consumer will flock to color with new fervor.

There are other benefits too. More TV set sales (and
they're all all-channel) mean more stations and greater cir-
culation. More stations will provide a wider choice of pro-
grams and the opportunity for both economic and cultural
progress.

The President’s $4 billion tax cut wasn’t conceived by
broadcasters or set manufacturers. It couldn’t have been
more appealing if it had been.

Is this customer right?

ARRISON F. DUNNING, president of Scott Paper,

had some strong words to say about television program-

ing and television regulation in his speech to the Association
of National Advertisers (BROADCASTING, May 17).

He called television “the magic advertising medium” for
many products, but he thought too much programing is
cheap—in quality, that is—and some of it disgraceful. “The
ironic thing,” he said, “is that television programing has
made itself a prime target [for government intervention] by
its own acts.”

Government intervention he most certainly did not want.
The FCC's network program control proposals, he con-
tended, are a “first move” toward government regulation of
program content. Aside from opposing government inter-
vention as bad in itself, he saw little chance that the FCC
plan would improve programing and thought it “may only
complicate the problem even further,” with the extra dis-
advantage of raising the advertisers’ costs to boot.

If we read him correctly, what Mr. Dunning is saying in
essence is that television must raise its own program stand-
ards, that the networks must become more receptive in at
least considering advertiser-offered programs, and that ad-
vertisers and agencies can contribute to the former—and
perhaps, indirectly, to the latter—by refusing to buy “ques-
tionable” shows.

Mr. Dunning has the credentials to offer advice. His
company spent about $2.6 million on some 20 network
shows last year and invested another $1.2 million in about
a dozen in the first quarter of 1965. The diversity of these
programs indicates that Scott has given considerable thought
to the use of television to reach different audiences, mixing
occasional election campaign reports and entertainment spe-
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cials with variety programs and a wide selection of the
mass-directed shows, both daytime and prime time.

It is not necessary to agree with Mr. Durning on all
points (although it is not easy to disagree with him com-
pletely on any of these). What he says, however, should
not be treated lightly. A man with his investment in
television’s past and his stake in its future is entitled not
only to speak but to be heard and to be taken seriously,
whether he is talking to advertisers, metworks, agencies,
the FCC or, as in this case, to all four groups at once.

One way in

ROADCAST journalists are making little headway in

their professed desire to gain access to legislative and
judicial proceedings. It is just possible that broadcasting is
kept outside the door for want of effective argument on be-
half of its admission.

Take, for example, the exclusion of cameras and micro-
phones from the floors of the U. S. House and Senate. At
every session in recent memory members of both chambers
have introduced proposals to permit broadcast coverage.
Senator Jacob K. Tavits (R-N. Y.) has been especially active
in this enterprise. As he reminded delegates to the National
Association of Television Program Executives’ conference
in New York two weeks ago, he has for the past eight years
argued, to no avail, for the right of television and radio to
cover major debates in the Senate.

Yet despite the assistance of respected allies like Senator
Javits, broadcasting is persistently rejected from the halls
where the public’s business is taking place and the public’s
laws are being fashioned. Obviously Senator Javits and his
colleagues who are similarly disposed need some kind of
help they aren’t getting. The help should come from broad-
casters, and it should be in the form of a campaign to advise
the public that it is being cheated of the chance to see and
hear its elected representatives in action.

Broadcasters, in short, ought to take their case to the
people. When reporting at second hand what has been said
in a congressional debate, the broadcast newsman would be
adding an interesting fact if he pointed out that the debate
could not be recorded or broadcast live as it occurred be-
cause of the disinclination of legislators to be witnessed as
they shape the public destiny.

A consistent editorial campaign by broadcasters through-
out the country just might arouse the support that Senator
Javits and his fellows need.

Drawn for BROADCASTING by Sid Hix

“Better send out a tornado warning . . .
Ajax cleanser capsized just out of town!”

BROADCASTING, May 24, 1965

a truck-load of
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... are buymg color telewsnon sets and enjoylng color programmmg for more
than 60 hours weekly on WBAP-TV. The new WBAP-TV tower delivers 75,000
more Texas families making a terrific 800,000 TV home total . . . and that means
a total population of over 3,000,000. Nope, they are not all on the golf course.
A lot of them don't even play golf . . . WBAP-TV families do live in city apart-
ments, suburban homes, medium size towns, small towns and ranch houses
in rural areas . . . they don’t all own color sets, but 60,000 do. And these color
set owners ‘‘zero in'"" on Channel 5 like lining up a birdie putt. More Texas
families are buying color sets every day, and more Texas families should enjoy
your commercials in color . . . tape, film or slides, we'll schedule at no extra
charge. Ask any PGW Colonel.
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 ATTENTION: NETWORK AFFILIATES

" ABC

Sunday*

NBC

Saturday*

6:30 PM
SPORTS

6:00 PM
20th CENTURY

7:00 PM

STINGRAY

7:00 PM

STINGRAY

6:30 PM

STINGRAY

7:30 PM
FLIPPER

7.30PM 7:00 PM

~ VOYAGE TO THE LASSIE
BOTTOM OF THE SEA :

45 MARKETS
SOLD

IN 45 DAYS... \ll/ %

New York . . ... .Ind.
Chicago . ... .. ind.

& % Fill The Void With

Cleveland . ..CBS

Washington, D, C. . . .CBS
Cincinnati & i s CBS
San Francisco -Ind,
Atlanta . . .. ....CBS
St. Louis ... . ......ABC
Birmingham .. . .. .. NBC
Syracuse . . . ....NBC
Harrisburg. . . .., ... ABC
Minneapolis ....... ABC
San Diego epres CB8
Jacksonville .CBS

Denver ... ... .CBS \?‘

CoLgp,
aUuN

Charlotte ... ......CBS
l\r}gianapolis g ade s II‘n% o A )
If-hour in tel
wawe 2 The fastest selling half-hour in television
Columbus ... .. .ABC . o ; ;
ghoenix s --'ng 39 half-hours of science-fiction undersea adventures starring the super submarine of the
acramento . ...... B
il ciey e year 2000 A.D. , magnificent color . . . fantastic production . . . filmed in Supermarionation.
Albuquerque .. NgC
RPN LIRS o e G INDEPENDENT TELEVISION CORP.
Greensboro . . .. ... .CBS ;
R Lae b el 555 Madison Ave., N. Y. 22, N, Y. PL 5:2100
Tampa ...... ..... CBS 17 Gt. Cumberland Place, London W1, Ambassador 8040
f:srf\?le;aél ’ b2 E SS(S: 100 University Ave., Toronto 1, Ontario, EMpire 2:1166

Mexico City, Paris, Rome, Buenos Aires, Sydney, and

"Metwork schedules based on published informaliog and subiect to change

l cee al'ld mOI'e ! offices in prinCipal cities in 45 countries around the world.




