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QUALITY FILMS FOR QUALITY TELEVISION PROGRAMMING

CINEMA 100 24 first runs: "This Sporting
Lite,” "Lord of the Flies,”" .. CINEMA 90
26 first runs: “Taste of Honey,” “"David and
Lisa,”...CINEMA 70 64 first runs: “Room
At The Top,” "“View From The Bridge,”...
CINEMA 88 53 film greats: "'Red Shoes,”

WALTER READE/STERLING, INC.

“Lavender Hill Mob,” "Hamlet,"...
CINEMA 98 98 classic reissues: "Great Ex-
pectations,” “Third Man,”...LAUREL AND

- HARDY 60 shoris, 10 features of the number

one comedy team. SPECIAL OF THE WEEK
15 full-hour SPECIALS of extra-special

k

appeal. SILENTS PLEASE the 39 half-hou
network classics. ABBOTT & COSTELLO 52
half-hours of laughs. TIME OUT FOR SPORTS
52 quarter hours: action-thrills saved by the
cameras. CAPT, SAILORBIRD CARTOONS

over 100 five to eight-minute cartoons.

241 E. 34 ST, N.Y.C./MU 3-6300












TERIOUS ISLAND”—A JULES VERNE CLASSIC~—STARRING MICHAEL CRAIG, JOAN GREENWOOD, MICHAEL CALLAN, AND GARY MERRILL AS CASTAWAYS ON A(
HISTORIC ISLE. ONE OF THE SIXTY GREAT POST-60's. THERE IS MORE OF WHAT YOU’RE LOOKING FOR WITH THE NEW SCREEN GEMS POST-60’s. SCREEN GEMS )
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Everyone’s blaming everyone else for the slow start spot
TV buying has experienced in 1966’s first quarter. Reps
say network policies are at fault; advertisers rap rising
costs; networks say spot is still pretty big. See . ..
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National Association of Broadcasters biggest convention
to date opens in Chicago next week. Registration will set
record; 115 equipment manufacturers are taking wraps off
their new and improved lines. See . ..
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Prospects for film and syndication sales continue high
with color playing major role. Buiidup of station libraries,
entry of groups into film production, and ‘camp’ school
of properties helping cause. See . ..

COLOR TONES UP SYNDICATION ... 69

Full agenda is in store for FM broadcasters attending
eighth annual NAFMB convention in Chicago. Seminars
on automation, programing, sales, research and promotion
are on schedule. See . ..
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Indications are that affiliates vs. management fight may
be brewing up for ABC-TV affiliates meeting next week.
Big problem is fourth commercial policy. Cahan steps
down as affiliates chairman to lead floor fight. See . ..

AFFILIATES OPPOSE ... 37

To stay with old formula or join in new compensation
plan: that is question to be answered by CBS-TV affiliates
who are being given choice. They may choose frozen K
factor at 3% or decreasing K scale. See . ..

AFFILIATES GET CHOICE ... 144

Network TV billings continue to shoot up. TVB says they
increased to $1.2 billion in 1965. Procter & Gamble still
leader with $85.7 million outlay. More money coming in
from color set makers and airlines. See . . .

'65 NETWORK TV RECORD... 42

NCTA board reviews current industry policy and en-
dorses continuance, so association will stand by its guns
before commerce committee at CATV hearing. Some
NCTA members may hit grandfather clause. See . ..

SETS HEARING STRATEGY ... 147

FCC learns that every action produces reaction. Gets
petitions from KFMB-TV San Diego to halt further CATV
expansion there, and from Stuart, Fla., CATV system for
waiver to bring in Miami channels. See . . .

FCC GETS PETITIONS ... 146
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P&G-Clorox merger whitewashed by court

CAN'T USE TV DISCOUNTS TO CONDEMN ACQUISITION

Federal court in Cincinnati Friday
(March 18) said it was hard to find any-
thing illegal about advertising discounts.
Statement by U. S. Sixth Circuit Court
of Appeals came in court decision dis-
missing Federal Trade Commission order
that would require Procter & Gamble
Co. to divest itself of Clorox Co.. Oak-
land, Calif.

Almost simultaneously FTC on 3 to
2 vote ruled General Foods’ acquisition
of S. O. 8. Co. in 1957 was illegal on
grounds similar to those cited in P&G-
Clorox case.

P&G had purchased Clorox in 1957
and in 1963 FTC issued order, citing
among its reasons, that P&G enjoved
greater economies in its TV purchases
than competitors were able to secure
(BROADCASTING, Dec. 23, 1963).

Three-judge decision noted: “Doubt-
less Procter could advertise more ex-
tensively than Clorox, but there is such
a thing as saturation of the market. We
find it difficult to base a finding of il-
legality on discounts in advertising.
Here again, in our judgment, the fact
that a merger may result in some econo-
mies is no reason to condemn it.”

Court also said it cannot be assumed
that P&G would transfer advertising
money from its other products just to
destroy Clorox competitors.

Unanimous decision by Circuit Judges
Paul C. Wieck, Harry Phillips. and Dis-
trict Judge Ben Green, said there was
no point in remanding case to FTC.
“This protracted litigation . . . should
come to a close,” they said.

Court emphasized that U. S. Supreme
Court has not ruled that bigness was
unlawful or that larger company could
not merge with smaller one in different
field. Yet, court added, P&G’s success
“seems to be the motivating factor
which influenced the commission to rule
the acquisition was illegal.”

FTC’s ruling on General Foods-SOS
Friday had been recommended in initial
decision handed down Dec. 30. 1964.
At that time examiner said that based
on FTC’s decision in P&G-Clorox case
he had no choice but to find the Gen-
eral Foods-SOS merger an antitrust
violation.

In General Foods case, FTC again
raised issue of television discounts and
drew parallel between P&G and GF
cases.

FTC noted “costs of advertising SOS
products were substantially reduced by
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reason of the discounts which were
available as a result of the overall Gen-
eral Foods advertising budget.”

Television Bureau of Advertising re-
ports Clorox spent $4.9 million in spot
TV in 1965 (no network purchases),
and SOS spent $1.9 million in network
and $607,000 in spot TV last year.

FTC said Friday it had not seen
court ruling and could not comment on
possible appeal of decision to Supreme
Court.

Howard Morgens, P&G president,
called decision “very good news.”

Complains rating groups
don't give ethnic data

Sonderling Broadcasting group has
filed complaint with Federal Trade Com-
mission and Broadcast Rating Council
charging that Mediastat and C. E.
Hooper do not—perhaps cannot—give
proper recognition to ethnic groups in
making their audience surveys.

Sonderling also endorsed earlier com-
plaint by Spanish International Network
against A. C. Nielsen and American Re-
search Bureau as to Spanish representa-
tion in their reports on San Antonio,
Tex. and Los Angeles (BROADCASTING,
March 7).

Complaint, by President Egmont Son-
derling, said Pulse is only rating firm
that sends interviewers into listeners’
homes, thus can “know” nationalities,
and gives them proper representation
in samples. Diary and telephone sur-
veys. complaint suggested, have little
or no control “over the location from
which the information is obtained” and
cannot “do justice to the demographic
breakdown of major metropolitan cen-
ters.”

Complaint said specialty stations
stand to lose “many millions of dol-
lars” if their audiences are inadequate-
Iy reported and that rating companies
should be required to “either survey
the markets truthfully and accurately
or cease operations.”

NAB architect chosen

Washington architectural firm of
Mills, Petticord and Mills, has been
commissioned to draw preliminary ex-
terior sketches for new headquarters
building of National Association of

AT DEADLINE

Broadcasters. Decision by NAB build-
ing committee was reached Friday
(March 18).

Mills was one of three firms inter-
viewed after $1,838,000 building proj-
ect was approved in January (BROAD-
CASTING, Jan. 31). Company has worked
on recent Smithsonian Institution ad-
ditions, National Geographic Society
building in Maryland as well as Riggs
National Bank branch, Peoples Life and
Sperry Rand buildings in Washington.

Union unhappy over
White House pickups

Labor troubles with TV-radio union
erupted in Washington Friday (March
18) involving White House. two net-
works and technicians union.

Long-smoldering unhappiness by Na-
tional Association of Broadcast Em-
ployes and Technicians with White
House practice of using U.S. Army
Signal Corps men to handle broadcast
and public address gear at Presidential
news conferences — allegedly contrary
to union contract with networks—
broke into print and this is how mat-
ter stood at day’s end:

» Representatives of NABET and
NBC and ABC are scheduled to meet
Wednesday (March 23). Also invited
is International Brotherhood of Elec-
trical Workers, whose contract is with
CBS, and that network.

» White House News Secretary Bill
Movyers said problem is not major and
can be taken care of.

e NABET spokesman, Harry Schle-
gel, director of network relations for
union, placed blame directly at door of
White House. He implied union may
refuse to permit members to work on
Presidential pickups.

= Network spokesmen expressed be-
lief they were in middle, since they
would prefer using their own technicians
for White House pickups.

= White House source noted that
Army men are used because se-
curity, and because they are making
audio history of President. He also
asked who will handle feeds to inde-
pendent stations not linked to broad-
casting.

KDAY sued for libel by bank

Commentator Louis Lomax and Con-
tinental Broadcasting of California Inc.,
owner of kpay Santa Monica (Negro
station owned by Rollins Inc.) are

more AT DEADLINE page 10
9
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A calendar of important meetings and
events in the field of communications.

mIndicates first or revised listing.
MARCH

March 21-23—Annual meeting of the Cana-
dian Association of Broadcasters. Queen
Elizabeth hotel, Montreal.

March 21-25—International Convention and
Exhibition of the Institute of Electrical and
Electronics Engineers. New York Hilton and
New York Coliseum, New York.

mMarch 22—Annual meeting of the share-
holders of Gross Telecasting Inc. to elect
directors and to transact other business.
Gross Telecasting Inc., 2820 East Saginaw
Street, Lansing, Mich.

March 23—18th annual awards dinner‘ of
Writers Guild of America, Beverly Hills,
Calif,

mMarch 23—“Television war correspondent:
the new breed”, forum, sponsored by New
York chapter of the National Academy.of
Television Arts and Sciences. Panelists in-
clude the Honorable Arthur Slyvester, as-
sistant secretary of defense for public affairs;
Edward W. Barrett, dean of the Columbia
University graduate school of journalism;
Peter Jennings, ABC correspondent; Merrill
Mueller, NBC correspondent. New York
Hilton, New York.

March 23-26 — Annual meeting, Southern
CATYV Association. Broadwater Beach hotel,
Biloxi, Miss.

March 23-26—Association of National Ad-
vertisers Inc. West Coast megting. Del Mon-
te Lodge, Pebble Beach, Calif.

EMarch 25—Community antenna television
seminar sponsored by the Broadcast Ad-
vertising Club of Chicago. Seminar pax:tl_c1-
pants include Norman E. Cash, Television
Bureau of Advertising; Frank Thompson,
National Community Television Association;
Arthur C. Nielsen Jr., A. C. Nielsen Co.;
Hathaway Watson, RKO General Broadcast-
ing; FCC Commissioners Kenneth A. Cox
and Robert T. Bartley. Sheraton-Chicago
hotel, Chicago.

March 25-27 — Annual convention of the
National Assoclation of FM Broadcasters.
Conrad Hilton hotel, Chicago.

March 25-27—Midwest conference of the
National Association of Educational Broad-
casters. Pick-Congress hotel, Chicago,

March 26 — Technical committee meeting
and board-of-directors dinner meeting of
the Association of Maximum Service Tele-
casters. Sheraton-Blackstone hotel, Chicago.

March 26-27—Radio Program Conference
sponsored by program consultant Bill Gavin.
Sheraton-Chicago hotel, Chicago.

March 27—Third annual meeting of Society
of Broadcast Engineers, Conrad Hilton
hotel, Chicago.

March 27—Annual membership meeting
and board of directors meeting of the Asso-
ciation of Maximum Service Telecasters.
Conrad Hilton hotel, Chicago.

March 27-30—44th annual convention of
National Association of Broadcasters and
20th annual NAB Broadcast Engineering
Conference. Conrad Hilton hotel, Chicago.

March 27-30—Television Film Exhibit—1966
with 20 program distributors participating.
Conrad Hilton hotel, Chicago.

March 28—Fifth annual Mark Century
seminar sponsored by Mark Century Sales
Corp. Panelists include Herb Mendelsohn,
general manager of WMCA New York, John
Sullivan, president of Metropolitan Broad-
iasting Radio and Jack Stapp, president of
Tree Publishing Co. Conrad Hilton hotel,
Chicago.

March 28—Annual membership breakfast

DATEBOOK

NEXT WEEK IN CHICAGO

Full report and agenda of the 44th
annual convention of the National
Association of Broadecasters in Chicago
next week as well as related meetings
is on page 92, Report on the Tele-
vision Film Exhibit starts on page
69.

meeting of TV Stations Inc. Sheraton-Black-
stone hotel, Chicago.

mMarch 29—Advertising and sales promo-
tion conference brogram sponsored by the
Premium Advertising Association of Ameri-
ca. McCormick Place, Chicago,

March 29—Annual meeting of shareholders
of the General Tire & Rubber Co. to elect
directors and to transact other business.
General Tire & Rubber Co., Akron, Ohio.

March 31-April 2—Southern area confer-
ence of the National Association of Educa-
tional Broadcasters. Holiday Inn—River-
mont, Memphis.

March 31-April 2 — Texas CATV Assocla~

tion annual convention. Marriott motor
hotel, Dallas.

APRIL
April 1—Deadline for comments on FCC’s
proposed rulemaking limiting to three,

number of TV stations (not more than two
of them VHF’s) an individual or corpora-
tion can have interest in or own in one
or more of top 50 TV markets,

April 1 — Deadline for submitting entries
for the 1966 Gavel Awards for outstanding
contributions to public understanding of
the American legal and judicial systems,
sponsored by the American Bar Association.
Send entries to American Bar Association,
committee on Gavel Awards, 1155 East 60th
Street, Chicago 60637,

April 1-2—Region three conference of Sig-
ma Delta Chi, professional journalistic so-
ciety. Birmingham, Ala.

April 1-3—Third annual Hollywood Festi-
val of World Television. Speakers include:
Ashbrook P. Bryant of FCC; Elliott Averil],
executive vice president of Bank of New
York; James Haggerty of ABC; Charles
Boren, executive vice president of Associa-
tion of Motion Picture & Television Pro-
ducers; Jack Dales, executive secretary of
Screen Actors Guild; James Webb, president
of International Writers Guild; Joe Roizen,
Ampex International; Robert Lewis Shayon,
Saturday Review and University of Penn-
sylvania, and William Dozier, executive pro-
ducer of Batman. Canyon Club Inn, Palm
Springs, Calif.

April 3-5—National Conference on Instruc-
tional Broadcasting sponsored by the
instructional division of the National Asso~
ciation of Educational Broadcasters. Uni-
versity of California, Santa Barbara.

NApril 13—Workshop on advertiser-agency
financial relationships sponsored by Associa-
tion of National Advertisers. Program chair-
man will be Frank J. Harvey, manager of
advertising controls, General Foods Corp.
Plaza hotel, New York.

April 14-15—1966 College Conference of the
International Radio and Television Seociety.
Hotel Roosevelt, New York.

April 14-25—44th Milan Trade Falir, includ-
ing the annual spring meeting of MIFED,
the International Film, TV film and Docu-
mentary market. Milan, Italy,

April 15 — Deadline for comments on
FCC’s proposed rulemaking to limit three
major networks (ABC, CBS and NBC) to
equity holdings in no more than 509 of
all nonnews programing between 6 and 11
p.m., or to two hours of nonnews program-
ing in same period, whichever is greater.
Proposal would also prohibit three TV net-
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pagation) curves for the FM and TV broad-
cast services, The proposal would update
the ¥ (50,50) curves now in the rules to
take advantage of additional measurements,
especially in the UHF television band.
Former deadline was March 15.

JUNE
June 2-3—Annual summer meeting of
Alaska Broadcasters Association. Speakers
include Vincent Wasilewski, president of
National Association of Broadcasters. Cor-
dova.

June 4—Spring meeting of the North Dakota
Broadcasters Association. Edgewater Inn,
Detroit Lakes, Minn.

June 7-9—Forty-second annual convention
of the Electronic Industries Association,
Continental Plaza hotel, Chicago.

June 7-9—20th annual convention of the
Armed Forces Communications and Elee-
tronics Association, Sheraton-Park hotel,
Washington.

June 7-11—Summer promotion workshop
sponsored by the Broadcasters Promotion
Association in collaboration with the Uni-
versity of North Carolina, University of
North Carolina, Chapel Hill. For information
write H. Taylor Vaden, Triangle Stations,
4100 City Line Avenue, Philadelphia.

BJune 8—Annual spring meeting and elec-
tion of officers of Vermont Broadcasters
Association, Cupola motel, Burlington.

sJune 9-30—Broadcasters’ European Sympo-
sium. Details are available from William J.
Ballard, director of television, University
Center, Mich.

mJune 10—New deadline for reply comments
on the FCC’s rulemaking proposal looking
toward adopting new field strength (propa-
gation) curves for the FM and TV broad-
cast services, The proposal would update
the F (50,50) curves now in the rules to
take advantage of additional measurements,
especially in the UHF television band.
Former deadline was March 31,

June 12-14 — Annual summer meeting of
North Carolina Association of Broadcasters,
Speakers include Howard Bell, code di-
rector of National Association of Broad-
casters. Jack Tar hotel, Durham.

mJune 12-15—Convention of the Western As-
sociation of Broadcasters. Jasper Park
Lodge, Jasper, Alberta.

mJune 13-14 — Annual summer meeting of
Oklahoma Broadcasters Association. Arrow.
head Lodge, Lake Arrowhead.

mJune 13-15—49th national conference of the
American Marketing Association. Palmer
House, Chicago.

June 16-17 — Annual summer meeting and
election of officers of Virginia Association
of Broadcasters, Hotel Roanoke, Roanoke,

June 17-18 — Annual summer meeting and
election of officers of Colorado Broadcasters
Association. Stanley hotel, Estes Park,

mJune 17-18—Summer meeting of the Okla-
homa Broadcasters Association. Arrowhead
Lodge, Canadian,

®June 19-21—Annual summer meeting and
election of officers of Florida Association of
Broadcasters. Robert Meyer hotel, Jackson-
ville,

#June 23-25—Annual summer meeting and
election of officers of Maryland-D.C.-Dela-
ware Association of Broadcasters. Henlopen
hotel, Rehobeth Beach, Del.

®June 23-25—Annual summer meeting of
Wisconsin Broadcasters Association. Pioneer
hotel, Lake Winnebago.

June 24-25 — Annual convention of Texas
AP Broadcasters Association. Green Oaks
motor hotel, Fort Worth.

lJuqe 24-30—Annual convention of the Ad-
vertising Association of the West. Spokane,
Wash.

IJung 25-28—Annual summer meeting and
election of officers of Georgia Association of
Broadcasters. Carriage Inn, Jekyll Island.

mIndicates first or revised listing.

BROADCASTING, MARCH 21, 1966



Now Aired in 44 TV Markets

DOCTOR’S
HOUSE
CALL

fully endorsed by
The American Medical Association

Featuring James Rogers Fox, M. D.

Now available for local sponsorship five times
weekly, “Doctor’s House Call”, through the
personal warmth of internist-educator James
Rogers Fox, M.D., translates complicated medi-
cal subjects into simple lay terms for consumers
in 40 major TV markets! Enthusiastically en-
dorsed by the A.M.A., state. county and local

1966 William G. Anderson Award Winner

medical societies, and sponsors wherever it is
seen, this 5-minute telecast is an ideal advertis-
ing and public relations tool for drug and food
store chains, banks and savings & loan associa-
tions, insurance firms and hospitalization services,
as well as other sponsors.

Partia! List of Current Sponsors

Peoples Drugs (4 markets)
Hook's Drugs (4 markets)
Cunningham Drugs, Detroit
Ohio National Bank, Columbus
Twin Cities Federal Savings
& loan Assn., Minneapolis

and similar sponsors in

Baltimore, Dallas, Denver, Des
Moines, Houston, Jacksonville,
Louisville, New Orleans, Omaha,
Phoenix, Portland, Salt Lake
City, Seattle, Washington, D.C.

Contact Russ Clancy, President

@@Wi @géd &W ~O

e Lt 6% Gt s Yk A Y /0056

212285 0770
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The first full-length biography ever written
about this extraordinary man who has so
profoundly changed our way of life.

)

: .
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DAVID SARNOFY
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Here is the truth about Sarnoff’s rise
as he battled skeptics to become
head of RCA, pioneer of electronic
communications, radio and television,
and a legend in his own lifetime.

66 It would have been easy to tell the story of David Sarnoff in
simple Horatio Alger terms. But Mr. Lyons has written a new Alger
story for the technological age with a scientific sophisticate for
its hero. 99 John Chamberlain, literary critic, columnist

¢¢ The career of David Sarnoff is one of the greatest stories of
achievement in this century. As told by Eugene Lyons, it reads like
an exciting novel. I found it fascinating. 99 Richard M. Nixon

66 What Ford did for transportation, Carnegie for steel and the
Wrights for aviation, Sarnoff has contributed through electronics.
The book is an inspiring human chronicle. 99

Lewis L. Strauss, former head of the Atomic Energy Commission

Horper 2 Row At all bookstores, $695
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OPEN MIKE®
A welcome warning

EDpiTOR: As chairman of the Advertis-
ing Federation of America and as a
broadcaster who believes that it is im-
perative for all of us in advertising to
take notice of any impending dangers
to any part of the business, I'm writing
to commend you on your Feb. 28 edi-
torial, “Anti-advertising rustlings.”

It is good to see a “vertical” interest
trade magazine take this position on be-
half of all advertising and marketing.

Thanks too for the excellent cover-
age you gave our AFA-Advertising As-
sociation of the West conference on
advertising - government relations
(BROADCASTING Feb. 14).—Lee Fond-
ren, chairman, Advertising Federation
of America, New York.

No longer missing

EpiTor: Many thanks for publishing
our request (BROADCASTING, Feb. 7).
We received copies of the Oct. 8, 1962,
issue we needed from several readers
across the country and our file of
BROADCASTING is once more complete.
—Robert T. Utterback, assistant librg-
rian, Arizona State University, Tempe.

Major not for WNUS

Epitor: Regarding your article, “Offers
Vietnam Series,” on page 84 of March
14 issue. correspondent Stan Major is
going to Vietnam not on behalf of
wNus-aM-FM Chicago as stated. Mr.
Major will freelance, representing many
stations including wTop Washington,
kMBC Kansas City, wMEX Boston and
wixy Cleveland, kJEM QOklahoma City,
wcLs Columbus, Ga. Correspondent
Dan Lovett of xiLT Houston is also en-
route to Vietnam and will represent
wnNus and other McLendon stations.—
Jim Roper, producer, Hotline Produc-
tions, 5202 Marina City, Chicago.

May for Ralabate

EpiTor: The Feb. 28 BROADCASTING
mentions the newly organized United
States Association of Television View-
ers of which I am the founder and na-
tional executive director . . .

You listed Frank T. Ralabate as an
attorney and a trustee. Mr. Ralabate is
not a lawyer but rather a law student.
He assisted us as an organizing director
and subsequently resigned from the
board of trustees on Feb. 19, 1966. He
has been replaced on the board, as of
Feb. 20, by Donald J. May, a Catons-
ville, Md., attorney.

Response to our request for support
has been overwhelming. We shall make
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Home of MacGregor-Brunswick

Did you know they are manufacturing golf clubs in Albany? most modern in the golf industry. MacGregor—the greatest
Albany-made MacGregor Golf Clubs are sold throughout the name in golf—is another economic asset to the rich South-
world. The manufacturing facility is considered to be the west Georgia area served by WALB-TV.

and WALB-TV

MacGregor-Brunswick’s large family of employees, plus 899,500 more South-
west Georgians, look to Albany’'s WALB-TV for the best in entertainment, news
and information. Channel 10's Southwest Georgia area continues to grow pro-
viding you, the advertiser, with the very best industrial and agricultural market.
In this biflion dollar market the mass media with the power and people capable
of delivering for you is WALB-TV.

Raymond E. Carow, General Manager WALB-TV, Albany, Georgia
Represented Nationally By Venard, Torbet and McConnell
And In The South By James S. Ayers Company
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(OPEN MIKE)

a complete list of the members of the
national advisory board public as soon
as all the acceptances have been re-
ceived.—Edward Paul Matiar 111, na-
tional executive director, USATV, Na-
tional Press Building, Washington.

Simplified fee formula urged

EpiToR: Re the American Society of
Composers, Authors and Publishers-
Broadcast Music Inc. (ASCAP-BMI)
fee problem with radio stations, we
would like to go on record as strongly
supporting a uniform monthly fee based
on power of a station and size of a
market in place of the present percent-
age-of-gross method that, in our opin-
ion, serves only to breed confusion,
chicanery on the part of stations, and
a needless and substantial auditing ex-
pense for the licensing services. . . .

The news services, SESAC and vir-
tually every special promotion or pro-
gram offered to radio stations base their
charges on either rate card or size
of market and power.

Why should ASCAP and BMI remain
the only items of expense based on a
station’s gross?—Chuck Norman, presi-
dent, WGNU-AM-FM Granite City, 1.

Down under

Drawn for BROADCASTING by Sid Hix

“I'm your new paperboy . . . They made the old one a

TV critic!”

EpiTOoR: The corporation would much
appreciate your permission to repro-
duce [the Sid Hix] cartoon in your Dec.
6, 1965, issue, with acknowledgement of
course, in its monthly house organ.—
J. §. McLeod, New Zealand Broadcast-
ing Corp., Wellington.

(Permission granted.)

Reference in demand

EpiTor: Please send a copy of the
YEARBOOK. . . . [It] is needed by our
firm for contacting radio news depart-
ments and advertising agencies across
the nation.—Don Harris, Johnson, Fon-
taine & Co., consulting engineers, Pales-
tine, Teux.
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T A GOLDEN WEST TELEVISION
o SERVICE FOR LOS ANGELES AND

LOS ANGELE: ALL OF SOUTHERN CALIFORNIA.

ADD THE SALES MAGIC OF COLOR ON

AND THE SKY'S THE LIMIT

The Los Angeles television market offers your color com-
mercial the world’s largest concentration of color TV Homes
... 65500C of them ... and Kolorific KTLA is the only
Los Angeles independent station with its own equipment
for live studio and remote color casting, for color tape, film

and slides

The California Angels’ play-by-play will be
in full color in 1966. Adjacencies for 30
games are now available.

YOUR COLONEL HAS ALL FACTS.

REPRESENTED NATIONALLY BY

ETERS. RIFFIIN OODWARD, mvc.

Pioneer Station Representatives Since 1932
277 PARK AVENUE, NEW YORK 10017 * PHONE 826-6000

CHICAGO « DETROIT » PHILADELPHIA « ATLANTA * CHARLOTTE » MINNEAPOLIS
ST. LOUIS - DALLAS-FT. WORTH + LOS ANGELES + SAN FRANCISCO

\RB December 1965 [{All audience data is subject to qualifications described in the report used)
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Did something happen to spot TV?

Reps say many stations show first-quarter slump

and blame new network flexibility; networks

pooh-pooh the idea and point to station prosperity

National spot television, nursing the
bruises of a slow start in 1966 business,
is looking around to see what hit it and
wondering seriously whether its new ail-
ments are just temporary—or chronic.

Major station representatives, ac-
knowledging that many of their stations
are showing a first-quarter slump, are
ready to blame new network competi-
tion as the prime cause of their dis-
comfort. But advertisers point an ac-
cusing finger at rising costs of spot it-
self, relative to network TV and other
media.

Almost all reps agree that network
television has been making itself more
attractive and flexible to advertisers
through regional lineups, short-flight
sales, and “spot carrier” programing, but
more important through acceptance
of piggyback commercials, a practice
widely indulged in by stations them-
selves.

Other factors frequently mentioned
as depressing the current spot market
are the cutback in Colgate-Palmolive
ad outlays as a result of strikes in
three of its four manufacturing plants,
and a general uneasiness on the part
of sponsors brought on by the recent
stock market decline.

And of still further disturbance to
spot television salesmen is the threat
that they’ll soon be faced by the com-
petition of further network inventory to
sell against.

More Competition = ABC-TV’s
placement of a fourth commercial min-
ute in its Batman series is viewed by
many in the industry as only the first
step in an expansion of network time for
sale (see page 37).

An official of one of the biggest in-
dependent representation firms calls this
“the most threatening development in
the future of spot TV broadcasting.”

“We believe we're correct in antici-
pating that the other networks will fol-
low this practice and we also think this
formula will be extended to other time
periods. The effect on spot revenue of
this big increase in network inventory
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has already been felt to some extent
and it can become more serious,” the
representative said.

This view is shared by other repre-
sentatives although CBS-TV and NBC-
TV claim no present interest in follow-
ing that course.

One rep executive, disconcerted by
the situation, says networks are luring
business that might have gone to spot
with “wild packages and wild prices.”
Another, who sees networks invading
spot territory, accuses them of making

Spot is up, TVB says

Just how badly spot is hurting
seems open to question. Harvey
Spiegel, vice president and re-
search director of the Television
Bureau of Advertising, said it was
his opinion that spot TV business
thus far this year is up from the
same period a year ago, but that
he could not estimate the extent
of gain.

“But I can’t see spot going up
fess than 5 or 6% for the year,”
he added.

TVB’s estimates of spot sales
for the first quarter will not be
available until about May. It does
not make estimates on a monthly
basis.

“floating piggyback” deals with adver-
tisers.

Through these deals, he claims, spon-
sors are getting two separated 30-second
announcements for the price of one min-
ute of network time. According to this
rep, the adviser supplies the network
with two thirty-second announcements
and each of these, at separate positions,
is played back-to-back with the 30’s of
another sponsor who has been sold the
same deal. Presumably this would serve

as added inducement to buy network
participations rather than market-by-
market spot.

The networks uniformly denied any
such practice.

Of station and rep charges that net-
works are competing with spot and “in-
vading” the spot field, one network ex-
ecutive said tartly:

“I feel sorry for them—they’re cry-
ing all the way to the bank.”

In his view, also reflected by other
network authorities, stations are directly
responsible for—and direct beneficiaries
of—many of the practices that often
provoke the cry of “overcommercializa-
tion” in television.

Advantages v Extension of station
breaks from 30 to 42 seconds, introduc-
tion of 70-second breaks, the offering of
mid-program breaks for station sale—
all these, he said, were offered by the
networks solely because affiliates de-
manded more time for local sale.

It is inconsistent, one network official
contended, for stations to expect the
networks to give in to demands that will
benefit the stations but refuse to yield
to advertiser demands for more and
more minute participations rather than
program buys.

“As for piggybacks,” he said, “why
is a piggyback evil when it appears on
a network, but the very essence of purity
when it’s offered in national spot?”

Despite spot salesmen’s claims of net-
work “invasion,” one official said, spot’s
share of the national television dollar
has risen from about 40% in 1950 to
better than 55% now, while the net-
works’ share has declined from 60%
to no better and possibly less than 45%.

In addition, he pointed out, spot time
sales have exceeded the network total
every year since 1961, and have in-
creased at a higher annual rate than
network sales every year since 1957.

“What kind of invaders does that
make us look like?”” he wanted to know.

One executive whose background in-
cludes both buying and selling time,
and who currently is no more closely
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identified with spot than with network,
expressed concern about “the whole
state of the television business.”

Networks, he contended, are “running
scared when they have no reason to be
scared, competing with spot when they
don’t really have any competition,”
while stations “let the networks get away
with anything they want to, and then
stand around and cry.”

Networks’ apparent growing concern
over cost per thousand, he contended,
is unjustified.

Competitor Costs * Newspapers and
magazines have higher costs per thou-
sand than television, he noted, and spot
television “has never competed with net-
work on the basis of cost per thousand,
but on the basis of better flexibility and
its advantages as a marketing tool.”

“So why,” he wanted to know, “all
this sudden network concern with their
cost per thousand?”

He was worried about where it all
might lead,

“The first sign of softness in this
business,” he said, “always means rate-
cutting—which you find in no other
business.”

He was concerned, too. about what
he called “weakening of the NAB code,
particularly the recent change per-
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SPOT TV? continued

mitting a piggyback to be scheduled
alongside a regular commercial in sta-
tion breaks.

“The one facade we’ve had is the
code, and it’s being changed to suit the
industry,” he asserted.

Although he accused networks of
competing unnecessarily with spot, he
did not think this was spot’s only prob-
lem.

Another important factor, he said,
stems from changes in the nature of the
agency business.

“The agency today is more business-
like than it’s ever been in the past,” he
said. “It is more business-oriented as a
company. It cannot consider only what
is best for the people it serves, but must
also consider its own profit-and-loss
position more carefully than ever before.
Spot is much more expensive to buy and
administer; the agency’s profits are
greater in network. Other things being
equal— or approximately equal — the
agency’s own self-interest dictates a pref-
erence for the network buy.”

Agency and media officials questioned
by BROADCASTING last week seemed to
feel that spot television is not as efficient
as it used to be. Contributing to spot’s
softening, they say, are constant rate
increases, inadequate product protection.

poor servicing by reps, slow accommo-
dation of requests for make-goods. In
short, they said they are finding spot
“harder to get along with,” while net-
work TV, magazines and other media
are making satisfactory accommodations.

Some said spot would be faring even
worse if it weren’t for new-product in-
troductions by diversified companies.
They noted that budgets in a number
of cases are about the same as last year
and that many advertisers place com-
mercials for new products on existing
franchises including portions of piggy-
backs.

Piggyback WUsers = Among the big
TV spenders who have stepped up thei
piggyback usage, authorities said, are

Colgate-Palmolive, American Home
Products, General Foods, Standard
Brands, General Mills, Procter &

Gamble, Bristel-Myers, Lever Brothers.
Warner-Lambert, Carter Products, Philip
Morris, Block Drug, Quaker Oats, Peter
Paul, Simoniz and Chesebrough-Pond’s

No one doubts that piggyback usage
has grown significantly over the pas
year but it is difficult to quantify the
gain. One industry estimate is that the
percentage of all national and regional
spots occupied by piggybacks grew from
4% in January 1965 to 8% in January
this year. The same source estimates
that between 25% and 30% of all net-
work minute placements are now 30-
30%.

The higher incidence of piggybacks
—or at least the appearance of higher
incidence—was attributed, in part. to
changes in the NAB code last January
to permit three commercials in a row at
station breaks. This put breaks on the
same standards that applied to commer-
cial scheduling within programs. per-
mitting one piggyback and one minute
commercial to be placed back to back.

Piggyback policies vary from network
to network.

NBC-TV has no restrictions on the
number of piggybacks so long as they
are not carried back to back. Its limita-
tion is on the number of commercials
—no more than three together. Thus
one piggyback (counted as two com-
mercials) can be scheduled alongside
one single-product commercial. In its
spot-carrier programs NBC-TV provides
for six commercial positions per hour:
all, some or none may be piggybacks.

At CBS-TV the standard is no more
than one piggyback accepted per pro-
gram segment. It’s explained that this
means one piggyback per half hour of
nighttime programing and one per quar-
ter hour in daytime strips.

CBS officials say they haven't made
any of the so-called “floating piggy-
back” deals with sponsors. In addition
they deny present interest in increasing
from three to four the number of min-
ute positions in any half hour of pro-
graming as ABC-TV has done in its two
weekly Batman segments.
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Study of Piggybacks » CBS-TV’s pro-
gram practices department last October
made a study of piggyback incidence
through the whole network schedule
and found the ratio of piggybacks to
one-product minute announcements was
about one to two.

Starting Jan. 31 the department has
kept a daily record of the occurrence
of the multiproduct commercials and
it reports the same ratio appears to be
holding steady, that is, about 33% of its
commercials are piggybacks.

ABC-TV has what is calls a “one in
three” piggyback policy, meaning that
through the network’s schedule there
should be an overall ratio of one piggy-
back for every two single-product min-
ute announcements. Thus within a
given half hour there may be more than
one piggyback running.

While it was widely accepted that
spot has experienced a softening in the
first quarter this year, the major reps
said there was ne geographical or mar-
ket-size pattern to the drop.

Two of the biggest independent reps
were especially concerned with the first-
quarter results of their stations. One
said that in Janvary 50% of its TV
lineup had been off their marks for
the previous January and that in Febru-
ary 75% were down. Another thought
25% of its stations would be down for
the full quarter.

Noting market-to-market variations in
business, one rep official said that “some
of the major three-station markets are
still strong—strong as can be,” but in
the same breath he added that business
is “more sporadic than we’'ve seen it
in the last three or four years.” He
predicted the major representation firms
would move to stabilize the market for
their product by urging their stations to
ofter longer rate protection and reduce
the number of rate changes.

The sales director of a large repre-
sentation company said he could only
point to the expanding piggyback situa-
tion as the reason for the soft spot mar-
ket. The first quarter of 1966 at the
stations his company represents is ex-
pected to show a gain of 2-3%, he ven-
tured, against a projected 8-10%.

He cited cases of several major ad-
vertisers who have cut their budgets in
certain markets in half for specific
brands, as compared with the same peri-
od last year, and concluded: “I guess
they feel that a piggyback, split between
two brands is just as effective as a min-
ute for each brand.”

He said he had heard reports that
some advertisers are spending more
money in magazines but had no cor-
roboration.

Admits Slowdown » The president of
another representative firm acknowl-
edged that business in the first quarter
was sluggish and said that, overall, reve-
nues would be about even with last
year's period. He called this situation
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“an unhappy one,” since business in-
creases should follow in a booming
economy.

As others, he thought the principal
cause was the expanding use of piggy-
back commercials in spot and networks.

According to a spot specialist with
a major TV advertiser there is no ques-
tion but that many spot dollars are go-
ing to networks. In his opinion cost per
thousand on network may be just a
bit higher but the advertiser receives
minutes in prime time.

The senior vice president and media
director of a large agency agreed there
was a gradual drop-off in spot TV
spending but insisted that the underly-
ing reason was not piggybacks but a
more basic factor: Spot TV, he con-
tended, has become less and less ef-
ficient over the past few years.

“Agencies have reached a point of
diminishing returns on spot TV invest-
ments,” he claimed. “There has been
a continual round of rate increases,
sloppy business practices including lit-
tle product protection and a feeling by
stations that they can keep charging
what the traffic will bear.”

The piggyback situation, especially as
it relates to network usage, has no bear-
ing, he contended. The buying pattern
on network presupposes a need for na-
tional exposure while spot TV is purely
a local buy, implemented when there
is a need for such activity, he said.

He felt there is a movement on the
part of agencies to examine other media
more carefully, including newspapers,
magazines, radio and even outdoor.

“Frankly, I feel the golden age of
spot TV is about over,” he stated. “If
reps and stations find buying is soften-
ing now, they are going to find that it’s
going to be a lot worse two years from
now.”

The vice president and media direc-
tor of a top agency conceded that it
has been channeling more money into
network TV and into regional magazines
and away from spot TV. His reason:
Spot TV is getting less efficient.

In recent weeks, he said, he has re-
ceived inquiries from TV stations re-
garding cutbacks in budgets for certain
brands. He has told them that clients
have come to the realization that such
considerations as rate increases, lack of
product protection and inadequate serv-
icing by some stations and representa-
tives have depreciated the value of spot
TV.

“On the other hand, network pack-
ages have become more and more at-
tractive,” he said, “and we are treated
well and courteously by the networks.
In the past when we have complained
to stations about make-goods or asked
for revisions in our schedule, we never
could get any kind of guarantee. It has
been a seller’s market and stations have
taken advantage of it.”

Affiliates fight
ABC fourth spot

Cahan quits as chairman
of board after unanimous

vote against network

A showdown battle against expansion
of ABC-TV’s Batman fourth-commer-
cial policy appeared to be shaping up
last week.

It promised to pit the full force of
the ABC-TV Affiliates Association’s
board of directors against ABC-TV
management. The battleground: the
private meeting that ABC-TV is holding
with all its affiliates next Saturday morn-
ing (March 26) in Chicago, just before
the opening of the National Association
of Broadcasters convention.

Herbert Cahan of Westinghouse
Broadcasting’s wJz-Tv Baltimore has
stepped down as chairman of the af-
filiates board in order to lead or help
lead, the fight. He is remaining on the
nine-man board, however, and reported
last week that it is unanimously op-
posed to extension of the fourth-com-
mercial policy.

Donald H. McGannon, president of
Westinghouse, meanwhile called upon
ABC-TV President Thomas W. Moore
not only to refrain from expanding the
policy but to abandon it altogether, be-
fore it escalates into “a serious erosion”
of television values.

ABC-TV countered with a statement
saying it had reached no decision about
expanding the concept and would not
have done so without discussing it with
affiliates. It asked affiliates “not to pre-
judge any situation until we have had
an opportunity to study these important
matters together.”

Many Problems? & The issue, ABC-
TV said, is one of “many matters” that
the network plans to discuss thoroughly
at the session with affiliates. “We feel
that our meetings this year will prob-
ably be the most beneficial ever held,”
the statement said, “for it is our inten-
tion to solidify even more closely the
working relationship between the net-
work and the stations.”

The controversial policy, introduced
in January, puts four commercials in-
stead of the traditional three in each
half-hour of the new twice-a-week Bat-
man series (Wednesday, Thursday, 7:30-
8 p.m. EST). ABC-TV officials confirmed
about two weeks ago that they were
thinking of extending the four-minute
commercial policy to all 7:30-8 p.m.
periods Monday through Friday, sub-
ject to prior discussion with affiliates
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ficials and other observers say the hour
in which Barman appears is well within
code limits. The Code Authority has
never set a limit on the number of com-
mercials that may be carried in an hour,
and reportedly has rejected suggestions
that it ought to do so.

One reasonably neutral authority last
week was of two minds about the whole
fourth-commercial issue.

He applauded the plan as a device
for increasing network revenues, but
deplored the idea that ABC-TV seemed
to apologize for it by explaining that
rising program costs made it necessary,
which he regarded as spurious and un-
necessary grounds.

From the stations’ standpoint he
thought “the best thing they could do”
would be to stop the concept dead in
its tracks, not so much for philosophi-
cal reasons but because, in his opinion,
“if that fourth-commercial money
doesn’t go into network, the stations will
get it directly through spot.”

AM Radio Sales loses
Golden West account

In a move scheduled for announce-
ment today (March 21) Golden West
Broadcasters will sever its connection
Aug. 1 with AM Radio Sales Co., its
national radio sales representative for
the last 14 years.

Involved are Golden West's four ra-
dio stations—KkMPc Los Angeles, KSFo
San Francisco, kvi Seattle and xEx
Portland, Ore. Motivating the action
was the near-record of $10,750,000 sale
last January of KFwB Los Angeles to
Westinghouse Broadcasting Co. (BrRoAD-
CASTING, Jan. 31). This set up a con-
flict of interest in the market because
Westinghouse is the parent company of
AM Radio Sales.

From that time on it became obvious
that Golden West, which also owns
KTLA, a Los Angeles VHF, either would
have to switch radio reps or start its
own national sales organization. Ac-
cording to Loyd C. Sigmon. executive
vice president and general manager,
GWB is studying the latter possibility
of doing its own radio selling on a na-
tional scale. Until a more concrete
decision is made, William D. Shaw, vice
president and general manager of KSFo,
will direct GWB’s national sales efforts.
It appears likely that Golden West
could start in the rep business not only
with its four radio and one TV stations
as clients, but also with the broadcast
properties controlled independently by
Gene Autry, the company’s board chair-
man, Besides being a 52.9% stock-
holder in GWB, Mr. Autry has con-
trolling interests in KOOL-AM-FM-TV
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The clock is turned back

Geography and time were
turned upside down last Wednes-
day when Kenyon & Eckhardt,
New York, had Christopher Co-
lumbus discover a tropical island
in New York harbor.

A stroke of advertising ingenu-
ity on behalf of Mercury’s new
model, Discoverer Special, led
K & E to commission the building
of the small island. The postage-
stamp paradise was a wooden and
steel frame placed over a barge
and suitably foliated.

Christopher L. Columbus of St.
Paul, who actually bears the
famous name, moored a launch
(dubbed the Santa Maria, of
course) and was filmed in a 60-
second TV commercial. He dis-
covered the new Mercury auto-
mobile with the Wall Street skyline
in the background.

Burns Patterson and Ed Hauser,
both K & E, were the producer
and writer respectively.

Phoenix and korp-aM-FM-Tv Tucson.
These Arizona stations are now repre-
sented by George P. Hollingbery Co.
GWB’s kTLa property is handled by
Peters, Griffin Woodward Inc.

Krws, the sale of which still awaits
FCC approval, is represented by Blair
Radio. Presumably, if the sale is ap-
proved, Westinghouse Broadcasting will
switch the station’s business to AM
Radio Sales.

3M buys ABC-TV specials

The 3M Co.,, St. Paul, will
sponsor a series of nine one-hour docu-
mentary programs in prime time on
ABC-TV during 1966-67. Elmer W.
Lower, president of ABC News, which
will produce the specials, said the spon-
sor will spend almost $2 million on the
programs,

The new order by 3M represents a
continuation of sponsoring documen-
taries on ABC-TV. During 1965-66 the
company has presented nine such spe-
cials on the network. The agency is
BBDO, New York,

WGN forms rep firm

Formation of WaN Continental Sales
Co. to represent wWGN-aM-Tv Chicago
and KwWGN(Tv) Denver in New York
was  announced last week by
Ward 1. Quaal, president of both the

new subsidiary and of WGN Continental
Broadcasting Co. WGN-aM-TV  and
KWGN will be represented by Edward
Petry & Co. in Philadelphia, Atlanta,
Dallas, Detroit, Los Angeles, St. Louis
and San Francisco. Harry S. Hyett will
be sales representative in Minneapolis
and Bill Creed Associates, Boston, in
New England.

Miles Labs leads
brisk ABC-TV sales

More than $25-million worth of busi-
ness for the 1966-67 season was com-
pleted last week by ABC-TV, paced
by an $8.5 million order from Miles
Laboratories and $6 million from
Warner-Lambert.

James E. Duffy, ABC vice president
in charge of TV network sales, reported
the brisk pace and said that other busi-
ness during the week came from R. J.
Reynolds Tobacco Co., Winston-Salem,
N. C., through William Esty Co., New
York ($3 million); Chesbrough-
Pond’s Inc., New York, through Esty
($2 million); Brown & Williamson To-
bacco Corp., Louisville, Ky., through
Ted Bates & Co. ($2 million); General
Mills, Minneapolis, through Dancer-
Fitzgerald-Sample, New York; Libby,
McNeill & Libby, Chicago, through J.
Walter Thompson, New York, and
Speidel Corp., Providence, R. L, through
The Marschalk Co., New York.

The agency for Miles is Jack Tinker
& Associates, New York, and for
Warner-Lambert, JWT, New York.

Agency appointments ...

= Lakeside Toys, division of Lakeside
Industries Inc., Minneapolis, has named
Shaller Rubin Co., New York, to handle
its Gumby and other lines of toys. Bulk
of $750,000 budget will be used for
spot TV. The agency plans a spring
campaign using 50 te 100 one-minute
TV spots in each of the top 47 markets.

» Ever-Dry Corp., Memphis, has ap-
pointed Kastor, Foote, Hilton & Ather-
ton Inc., New York, to handle Ever-
Dry, a deodorant, and a test product,
Super Dry. Radio-TV are expected to
play a part in future campaigns. Former
agency: Henderson Advertising, Green-
ville, S. C.

x A. Stein & Co., makers of Rip-Tide
men’s toiletries, Chicago, names Nor-
man J. J. Berger Associates to succeed
Leber, Katz & Paccione, both New
York. Heavy radio spot is scheduled for
test marketing with Father’s Day pro-
motion.
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Network TV: The '65 record

Noted by TVB in announcing $1.2 billion total:

47 newcomers brought $8.6 million to medium; P&G

added $7 million; more spending for color sets, airlines

A total of 364 advertisers, 47 of them

eral Electric, Westinghouse and Motor-

Rank

; . « ; ; 271 Amer. Photocopy Equip. $ 194,500
newcomers, conFn.bute.d to n_etwork ?el ola) who spent .n?’th.mg for specific 343 Amer. Red Ball Transit 33800
evision’s $1.2 billion in billings during color set advertising” in 1964, placed 50 American Tel. & Tel. Co 6,020'500
1965. The 47 advertisers new to net- $4.6 million in the medium last year. 9 American Tobacco 23',933']00
work TV contributed an aggregate of Another growing category was travel. 128 Anderson-Glayten & Co. 1,732,400
$8.6 million to the medium, according Five airlines used network in 1965, 103 Anheuser-Busch 2,436,400
to the ’I"elevision Bureau of Adverti§ir'1g. contributing a total of $3.6 million. 331,3 ﬁrrrcnlyltﬁc;#éa(l;;\.lum.Mfrs. Rssn. 912?%288
TVB’s report on network activity These were Eastern, United, American, 38 Armstrong Cork Co. 7,409,100
showed some shifting in the rankings of  Braniff and National. The year before 267 Arnold Schwinn & Co. 204,400
the biggest customers, but Procter & the only airlines using network were 160 Associated Prods., Inc. 1,123,300
Gamble, the biggest television spender,  Eastern and United, spending $537,400. o2 Sallantine, F. & Sons red100
continued in first place with a network ’ ; 145 Beech-Nut Life Savers 1,346,100
pla Y The $1.2 billion total for network 53 Beecham Group 5,773,400
outlay of $85.7 million, up from $783 TV is 10% above the $1.1 figure for 281 Beltone Electronic 162,200
million the year before. 1964 (see box) 249 Benrus Watch 271,500
Jumping from third to second place ) ?gg g;nnﬁ){&&DSmklth . 1%%8'(2)88
fetal s ; ac ecker Mfg. ,159,
e f;iigl yﬁf{rsé ”g.};g’h ’?Crffs%%;t; NET TIME & PROGRAM INVESTMENTS 27 Block Drug Co. 12,115.700
v ¢ _eXpenditure dro 7 1965 NETWORK TELEVISION ADVERTISERS 351 Book Enterprises 19,800
million to $52.8 million. Also moving {Source: TVB/LNA-BAR) 70 Borden Co. 4,440,200
up in 1965: Colgate-Palmolive from Rank 259 Brach, E. J. & Sons 238,600
10th to fifth position with a gain of %%g ﬁbbolgt Lft;)s ¥ l’lgé'é?)g %glll gradl%yAMilton Co. ?ﬂ,égg
! 1 a9 1 cushnet Process 150, * raniff Airways .
faltg mx}l\lllo}? to $§9f.9 mllllll(;mn and G‘lh 96 Admiral Corp. 2,615,400 2 Bristol-Myers 52,847,500
ette, which gained irom 11th to sevent 198 Adolphs Ltd. 621,200 13 Brown & Williamson 24,707,500
place, increasing from $26.2 million to 196 Aetna Life Ins. Co. 634,100 224 Bruce, E. L. Co. 396,900
$32.9 million. *359 Al-Doro Products 5,300 128 gul?va Watfhd 16&%,588
The top 15 network sponsors con- 14 Alberto Culver 19,946,600 164 Burlington Industries ,063,
tributed $§31 million to thg $1.2 billion *293 Allied Chemical 140,400 235 Buxton Inc. 364,000
. - 313 Allied Van Lines 84,000 114 Calgon Corp. 2,041,800
network total in 1965, or approximately  jg5 Aluminium Ltd. 750,000 102 California Packaging 2:437,400
44%. In 1964 the top 15 had spent 72 Aluminum Co, of Am. 4,148,700 34 Campbell Soup Co. 8,644,900
$481 million on the networks. *230 American éirlinesd 62%;,080 1;5 ganadilap B:je\lfv%ries 8%;%88
. . 5 American Cyanami ,252,300  *321 Capitol Food Industries ,
More Varied = The number of differ- 15 pnerican Dairy 2005300 24 Carnation Co. 14,250,800
ent brands advertised on network in- 180 Amer. Doll & Toy 814,600 46 Carter-Wallace 6,251,700
creased by 213 to a total of 1,821 dur- 92 Amer. Gas Assn. 2,792,500 327 Celanese Corp. of Am. 58,200
ing the year. 3 Amer. Home Products 45,057,300 173 Champion Spark Plug 860,100
. .. 329 Amer. Mach. & Foundry 50,400 168 Chanel Inc. 988,000
TVB noted six color television set 933 American Med. Assn. 373600 59 Chesebrough-Pond's 5,413,300
makers (Admiral, Zenith, RCA, Gen- 69 American Motors 4,687,900 209 Chicago Musical Instr. Co. 537,000
ESTIMATED EXPENDITURES OF NETWORK TELEVISION ADVERTISERS BY PRODUCT CLASSIFICATION*
1964 1965 % Change 1964 1965 % Change
Agricuiture & farming $ 181,100 $§ 1,143,500 <+ 531.4 Industrial materials $ 14486300 $§ 9,013,200 — 37.8
Apparel, footwear & Insurance 19,105,200 15,201,700 20.4
accessories 12,707,200 18,207,500 4+ 43.3 Jewelry, optical goods &
Automotive, automotive dccessories & cameras 16,265,000 20,318,300 + 249
equipment 96,515,100 99,132,100 + 2.7 Office equipment, stationery &
Beer, wine 15,408,400 20,366,300 -+ 32.2  writing supplies 8,239,800 9,933,300 + 20.6
Building materials, equipment & Pets & pet supplies 16,886,100 21,233,400 + 25.7
fixtures 12,098,000 12,036,400 — 0.5 Political 5,543,000 — = 100.0
Confectionery & soft drinks 20,169,600 29,649,400 -+ 47.0 Publishing & media 1,377,200 1,591,900 4 156
Consumer services 10,177,500 13,737,800 4+ 35.0 Radio, TV sets, phonographs, musical
Drugs & remedies 136,056,800 144,247800 4+ 6.0 instruments, accessories 8,916,600 13,859,700 4 55.4
Entertainment & amusement 1,462,600 2,909,900 4+ 99.0 Retail & direct-by-mail 200,200 39,000 — 80.5
Food & food products 189,307,700 205,119,300 4 8.4 Smoking materials 146,828,100 145,427,300 — 1.0
Freight, industrial & agricultural Soaps, cleansers &
development 11,200 179,800 41505.4  polishes 103,247,700 112,010,500 4 85
Gasoline, {ubricants & other Sporting goods & toys 12,182,200 18,185300 + 49.3
fuels 25,504,400 23,233,500 — 8.9 Toiletries & toilet goods 224,544,000 264,974,700 4- 18.0
Horticulture 653,800 1,272,800 4 94.7 Travel, hotels & resorts 2,404,800 5,287,400 -- 119.9
Household equipment & Miscellaneous 149,300 84900 — 433
supplies 40,038,300 44,027,400 4 100 TOTAL: $1,145,889,700 $1,260,319,800 + 10.0
Household furnishings 5,222,000 7,895,700 4 51.2 *Source: TVB/LNA-BAR Net Time & Program Costs
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We take pride in announcing a major
breakthrough in evaluating cumulative
national radio audiences.

The results of this project, representing
three years of developmental research,
will be presented throughout the United
States starting April 1, 1966.

NBC RADIO NETWORK



Rank

148
364
*294
29
191
201
26
156
192
*330

184
200
127
265
66

6

71
*349
238
283
287
*339
*316
*310
130
242
305
307
135
232
88
223
251
254
77
218
85
228
48
94
*342
60
352
*323
166

Mutual of Omaha Ins.
Nalteys Inc.

National Airlines
National Biscuit Co.
National Brewing Co.

Nat’| Cotton Council /Amer.

Nat'l Dairy Prods. Corp.
Nat'l Grape Co-op Assn.
Nat'l Plastic Products Co.
Nat'l Sugar Refining Co.
Nat'{ Union Electric Corp.
Nestle Co.

North American Philips
Norwich Pharmacal
Noxzema Chemical
Ocean Spray Cranberries
Ohio Art Co.

Olin Mathieson

Olympia Brewing

Ozite Corp.

Pabst Brewing

Parker Brothers
Party-Tyme Products
Pearl Brewing

Pepsi Co. Inc.

Peter Paul

Pfizer Chas. & Co.

Phil. & Reading Corp.
Philip Morris

Piedmont Shirt Co.
Pillsbury Co.

Plough

Polaroid Corp.

Procter & Gamble
Proctor-Silex

Prudential Ins. Co. of Amer.

Publix Shirt Corp.
Pure Foods Co.

Purex Corp.

Quaker Qats Co.
Quaker State 0il Ref. Corp.
R.T.V. Sales

Radio Corp. of America
Ralston Purina
Randolph Mfg. Co.
Rath Packing
Rayette-Faberge
Raymond Research
Readers Digest Assn,
Remco Industries
Revlon inc.

Rexall Drug & Chem.
Reynolds Metals Co.
Reynolds, R. ). Tobacco
Richardson-Merreil
Richfield Qil Corp.
Robins, A, H. Co.
Rubbermaid Inc.

SCM Corp.

S. and H. Mfg.
Samsonite Corp.
Sanford Ink Co.
Savings & Loan Foundation
Sawyers Inc.

Schaefer Brewing
Schaper Mfg, Co.
Schering Corp.

Schick Electric
Schlitz, Jos., Brewing
Schmidt, C. & Sons
Scholl Mfg. Co.

Scott, 0. M. & Sons
Scott Paper Co.
Scripto Inc.

Sears, Roebuck & Co.
Seven-Up Co.

Shell Qil Co.
Sherwin-Williams
Shields Inc.

Shelton Inc.

Sick's Rainier Brewing
Silly Putty Marketing
Simmons Co.

243 Simplicity Pattern Co., Inc.

Source: TVB/LNA-BAN
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$ 1,319,100
600

138,000
10,013,800
666,600
580,600
12,740,300
1,211,100
649,800
49,100
350,700
7,265,700
2,548,400
7,166,600
5,585,300

-25,455,600
42,100
8,292,700
2,949,200
5,724,800
85,710,000
147,300
3,107,400
26,000
63,400
3,660,800
9,680,900
165,000
38,900
5,745,400
9,825,200
36,000
32,000
529,500
115,100
770,400
614,800
1,772,600
216,500
4,745,200
33,584,000
4,258,200
20,800
348,700
156,400
150,000
36,300
77,600
90,100
1,678,300
322,500
106,800
103,600
1,574,900
384,100
2,861,100
398,800
269,500
260,600
3,458,000
454,900
3,105,800
390,500
6,110,000
2,675,000
34,000
5,387,900
17,700
64,400
1,048,500
316,000

radio stations

Bumsteads sell for radio

The Johns-Manville Corp., New
York, has hired Dagwood and
Blondie Bumstead, comic char-
acters from King Features Syndi-
cate, to sell home products in a
three-month spring campaign part-
ly devoted to radio.
The idea centers on the propo-
sition that if Dagwood can do it,
so can the customer. So far local
radio commercials of 30 and 60
seconds have been aired. Other
are expected to
join the selling that extends over

some 50 markets. Agency is
Cunningham & Walsh Inc., New
York.
Rank
129 Singer Co. $ 1,682,400
261 Skil Corp. 235,600
43 Smith Kline & French Labs 6,957,400
*286 Smucker, J. M. Co. 150,400
95 Socony Mobil il Co. 2,630,800
*361 Spencer Gifts Inc. 5,000
120 Sperry & Hutchinson 1,904,900
107 Sperry Rand 2,311,400
*350 Sta-Nu Corp. 20,000
61 Standard Brands 5,334,600
*276 Standard Intl. Corp. 178,600
212 Standard 0il Co. of Calif. 528,400
86 Standard Oil Co. of Ind. 3,071,100
109 Standard 0il Co. of N. I. 2,266.400
*319 Stanley Home Products 73,800
28 Stanley Warner Corp. 10,816,500
123 State Farm Ins. Cos. 1,854,000
16 Sterling Drug 17,985,500
274 Sterns Nurseries 184,400
*226 Strauss, Levi, & Co. 395,000
231 Stroh Brewery Co. 385,500
337 Studebaker Gorp. 41,900
144 Sun Qil Co. 1,406,200
36 Sunbeam Corp. 8,101,700
356 Sunray DX Qil Co. 11,200
221 Sunshine Biscuits 416,400
*262 Swank Inc. 234 000
141 Sweets Co. of America 1,454,600
133 Swift and Co. 1,616,600
75 Texaco 3,698,600
208 Texize Chemicals 544,200
81 Textron 3,312,000
347 Timken Roller Bearing Co. 25,000
256 Travelers Insurance Co. 252,000
222 True Temper Corp. 413,600
149 20th Century-Fox Film Corp. 1,317,300
220 Underwood, William Co. 442,400
51 Union Carbide Corp. 5,894,800
332 Union 0if Co. of Calif, 46,900
137 United Air Lines 1,532,000
300 United Biscuit Co. of Amer. 123,800
151 United Fruit Co. 1,264,900
190 U.S. Borax & Chemical 683,800
176 U.S. Plywood Corp. 828,800
73 U.S. Rubber Co. 3,855,900
345 U.S. Steel Corp. 29,500
91 U.S. Time Corp. 2,814,000
*234 V-M Corp, 371,900
124 Volkswagenwert, A. G. 1,849,600
89 Wallace and Tiernan 2,842,000
23 Warner-Lambert Pharma. 14,293,400
195 Waterman-Bic Pen 635,700
331 Wembley Inc. 48,900
246 Westgate-Calif. Corp. 302,000
49 Westinghouse Electric 6,049,300
340 Wham-0 Manufacturing Co. 36,200
183 Whiripoot Corp. 784,000

Rank

295 White Motor Corp. $§ 135,000
270 Wiedemann Geo., Brewing 196,800
115 Wilkinson Sword 2,022,800
22 Williams, J. B. 14,718,300
362 Winegard Co. 4,700
216 Wolverine Shoe & Tanning Corp. 475,000
185 Wrather Corp. 765,800
177 Wrigley William, Ir. Co. 828,300
229 Wynn Qil Co. 388,000
106 Xerox Corp. 2,331,000
174 Yardley of London 859,400
252 Young, W. F. Inc. 262,900
119 Zenith Radio Corp. 1,916,700

Total $1,260,319,800

*asterisk used in the preceding list by
Television Bureau of Advertising is to
indicate the clients that were new-
comers to network television during
1965.

Total number of such new
tisers was 47.

adver-

NAB opposes D.C.
optometry bill

The National Association of Broad-
casters is expected to file today (March
21) a statement against the passage of
HR-12937, a bill requested by the op-
tometry profession as a means to up-
grade its public image in the District
of Columbia.

The bill, in one brief section, would
take away the license to operate of any
optometrist who “advertised directly or
indirectly the performance of optometric
service or any part thereof, including
the furnishing of ophthalmic or optical
equipment, in any form, manner or
way, or through any medium whether
it be printed, audible, visible, electronic,
or in any other fashion.”

The restriction draws the ire of the
NAB which suggests that rather than
legislate on the matter, attempts be
made to let the industry curtail the
practices.

But a spokesman for the bill’s au-
thor, Representative B. F. Sisk (D-
Calif.), stated last week that the bill
was being offered at the urging of the
optometrists. He said that even though
the industry association might not con-
done the practices, they would continue
unless legislation were enacted.

Negroes protest
talent agency policy

Two dozen Negro models from Chi-
cago petitioned U. S. Attorney General
Nicholas Katzenbach last week to pro-
test racial discrimination in talent agen-
cy handling of requests by major TV
advertisers for models in commercials.
Individual complaints also have been
filed with the Tllinois Fair Employment
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Dial-A- Story

What's your subject? Exotic fuels, food from oil,
cleaner air and water, offshore drilling, computer-
ized refineries, the ups and downs of gasoline
prices, service station beautification, a wildcat in
the Arctic, or a tiger here at home?

If you need background information ot specific de-
tails on these or any parts of the big Energy story,
call, teletype or write the nearest Humble Public
Relations staff man.

Jay Rose.... P. O. Box 2180, Houston 77001................... CA 1-5864
Jay Spry.... 60 West 49th St., New York 10020.................. 974-3620
Jim Grady... Hutchinson River Parkway, Pelham 10803...PE 8-4700 Ext. 265
Bill Farlie... P. O. Box 1288, Baltimore 21204... ... .... VA 5-5400 Ext. 430

Bill Brooks.. 1105 West 22nd St., Oak Brook, Ill. 60523. ...654-2600 Ext. 322
Steve Huston 2000 Classen Center N, Oklahoma City 73106 JA 8-2411 Ext. 449

Gus Kent ... P. O. Box 60626, New Orleans 70160................ 527-3322
Arch Smith.. P. O. Box 2180, Houston 7700%.................. .. CA 1-5734
Jack Howard P. O. Box 120, Denver 80201....... . ....... 534-1251 Ext. 267

D. |. Bolding 1800 Ave. of the Stars, Los Angeles 90067. ., 819-2700 Ext. 223

H U M BLE OIL & REFINING COMPANY...AMERICA'S LEADING ENERGY COMPANY
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WE HAVE

ONE

SLACK &

SHOW

in prime time, that is . . . otherwise our viewers will have to put up with
local live color, color tape, color slides, color film — plus the terrific
schedule of color shows from NBC. We've been leading in color for 12
years! But we do have that one black and white show. Sorry about that!

KVO

TULSA
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Alka-Seltzer commercial
The magic touch

en sus Manos'; magazine; Triunfo, Rege-
Prensa, Madrid; Movierecord-Estudios Moro,
Madrid.

Combination animation & live action,
any length: ‘“Teaberry Shuffle!’’; Clark's
Teaberry gum; Leo Burnett Co., Hollywood;
N. Lee Lacy/Associates, Hollywood.

Video tape any length, 60 seconds: “Tour
of Show’; footwear; Thom McAn; Doyle
Dane Bernbach, New York; Videotape
Center, New York.

ID's 10 seconds or less: ‘“Duelers’; res-
taurant; Gallaghers, de Garmo, New York:
Elektra Films, New York,

Humorous, any length, any technique:
‘“Stage Struck”; light bulbs; Westinghouse
Electric Corp., McCann-Erickson, New
York: PGL Productions, New York,

Public service, any length, any technique:
“Forty-Nine People”; traffic safety; New
York City Department of Safety; McCann-
Erickson, New York: PGL Productions,
New York.

Series, any length, any technique (three-
way tie): “Come Alive 1965 Series”; Pepsi-
Cola; Pepsi-Cola Co.; BBDO, New York.:
Pelican Productions, New York. “Tunnel;
Crampons; Racing’”; tires; Goodyear Tire
& Rubber Co.; Young & Rubicam, Holly-
wood; Petersen Co./Hollywood Televidio/
Europe. “Innovation Series’; steel, U. S.
Steel Co.; BBDO, New York, On-Film:
Pelican; MPO, New York.

RADIO
Open category, any length: “Harry"”;
moving & storage; Bekins Van & Storage;
Doyle Dane Bernbach, Los Angeles; Chuck
Blore Creative Services, Hollywood.
Musical, 60 seconds and over: “Who Listens

to Radio”; radio; Station Representatives
Association; direct; Freberg Ltd.,, Los
Angles.

Musical, under 60 seconds: “Mustang

Birthday Claps’’; Ford; Ford Dealer As-
sociation; J. Walter Thompson Co., New
York.

Humorous: “Stireiching the Imagination';
Station Representatives Association: direct;
Freberg Ltd., Los Angeles.

Local, any length, any technique: “Smile
all the Way to the Bank”; savings & loan;
Glendale Federal Savings & Loan Associa-
tion; Davis, Johnson, Mogul & Columbatto,
Los Angeles; Alan Alch Imc.,, Los Angeles.

Public service, any length, any technique:
“I Have a Son'”; Boy Scout fund; Greater
Cleveland Boy Scout Council; Wyse Inc,,
Cleveland; Cue Recordings Inc,, New York.

Series, any length, any technique: “Rac-
ing for the Phone'’; extension telephones;
Southern New England Telephone; BBDO,
Boston; Profesional Sound Inc., Boston.

Business briefly . ..

Lever Brothers Co., through J. Walter
Thompson. both New York, starts an
extensive radio and television advertis-
ing drive April 1 for New Sunshine
Rinso, currently being introduced na-
tionally in an “op art” package.

Eastman Kodak Co., Rochester, N. Y.,
RCA New York, and Ford Motor Co.,
Dearborn, Mich., all through J. Walter
Thompson Co., New York, have re-
newed NBC-TV’s Walr Disney’s Won-
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derful World of Color (Sunday 7:30-
-8:30 p.m. EST).

Cluett, Peabody & Co., and The Travel-
ers Insurance Co., through Young &
Rubicam, all New York, will sponsor
the first color broadcast of the 30th
annual Masters Golf Tournament, live
from Augusta (Ga.) National Golf
Club on CBS-TV Saturday, April 9
(5-6 p.m. EST) and Sunday, April 10
(4-5:30 p.m. EST).

Institute of Life Insurance, through
Foote, Cone & Belding, both New York.
and Armour & Co., through J. Walter
Thompson Co., both Chicago, have
signed to sponsor NBC News’ special
color program about political attitudes.
Testing: Right, Left or Center on NBC-
TV on April 20 (10-11 p.m. EST).

The American Tobacco Co., through
Sullivan, Stauffer, Colwell & Bayles,
both New York, for its national intro-
duction of Pall Mall filter tipped ciga-
rettes will use network TV, spot TV in
principal markets and continuing net-
work and spot radio in all major mar-
kets.

General Foods Corp.'s Maxwell House
Division, White Plains, N. Y., has
started spot-TV and spot radio cam-
paigns for its new Horizon coffee and
freeze-dried Maxim concentrated instant
coffee. Young & Rubicam, New York,
will handle Horizon advertising in
Washington; Baltimore; Harrisburg, Pa.:
Richmond and Norfolk, both Virginia.
Ogilvy & Mather, New York, is the
agency for Maxim, which is entering
Arizona markets in addition to existing
areas in Indiana and New York state.

Hunt-Wesson Saies Co., division of
Hunt Foods and Industries Inc., Fuller-
ton, Calif., through Young & Rubicam
Inc., Los Angeles, is readying a two-
month. three-state radio and television
spot campaign for its Snowdrift short-
ening brand. Advertiser, who in recent
years has shown a tendency to drift
away from broadcasting, will run an
estimated 50O spots a week on an aver-
age two or three stations in New Or-
leans, Seattle and Tallahassee, Orlando
and Jacksonville, all Florida. Campaign
will start at the end of this month.

Shasta Beverages, division of Consoli-
dated Foods Corp., San Francisco.
through Hoefer, Dieterich & Brown
Inc., same city, will start the spring
season off with a TV spot campaign to
introduce six new flavors. Promotion
is scheduled to begin in mid-April and
expected to run through Labor Day.
Flights of 20 and 60-second color ani-
mated spots will be used in 20 western
markets.

Frito-Lay Co., western division, through
Young & Rubicam Inc.. Los Angeles,

this month will begin a 10 week prime-
time TV spot push for its Fritos corn
chips product. Spots, all of 20-second
length, will be shown in seven markets
in California, two markets each in Ne-
vada and Arizona and one market each
in Oregon, Utah and Washington.

NBC Radio last week reported the fol-
lowing buys: General Motors Corp.'s
Oldsmobife Division, through D. P.
Brother & Co., both Detroit, in Em-
phasis and News of the World and
Chanel Inc., through Norman, Craig &
Kummel Inc.. both New York, in Mon-
itor.

The Bell System, New York, and the
Plymouth Division of Chrysler Corp.,
Detroit, through N. W. Ayer & Son,
Philadelphia and Detroit, have signed
for full sponsorship of the final round
of the $75,000 Jacksonville (Fla.) Open
Golf Tournament on March 27. Sports
Networks Inc., will present the event on
more than 140 TV stations from 4 p.m.
to 3 p.m. (EST).

Sea & Ski Co., division of Botany In-
dustries Inc., Milbrae, Calif., through
Foote, Cone & Belding Inc., San Fran-
cisco, has bought participations on a
total of 19 ABC-TV and NBC-TV
spring and summer shows. It adds up
to the biggest summer campaign in the
sun lotion company’s history. Promo-
tion will run from May through August
and include TV commercials for six
skin tanning products.

Mattel Inc., Hawthorne, Calif., through
Carson/Roberts Inc., Los Angeles, some
10 years ago a $500,000 annual TV
advertiser, will spend more than $12
million this year to promote its toy
line. Advertising budget, Mattel’s big-
gest, represents about 10% of the toy
maker’s more than $100 million in an-
nual sales. Network and spot TV will
be used mostly to introduce Mattel’s
large number of new toy items.

Westclox Division of the General Time
Corp., La Salle, Ili., will back its na-
tional “Twin Time” spring sales pro-
motion with radio commercials in major
markets and 26 one-minute commer-
cials on NBC-TV’s Today show during
the week of the change to Daylight
Saving Time (April 22).

United States Time Corp., through
Warwick & Legler Inc., both New York,
will advertise Timex watches on NBC-
TV’s The Best on Record, a color spe-
cial about 1965 Grammy award win-
ners, on May 16 (9-10 pm. EDT).
Timex sponsored similar programs in
May 1965 and December 1963.

Parker Brothers Inc., Salem, Mass., a
game producer, through Badger and
Browning & Parcher Inc., Boston, has
started using color TV as part of its
1966 campaign with heavy network and
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When Mike's completed his cook’s train-
ing he can take an advanced course fead-
ing to a successful career as a pastry chef.

A successful career—that’'s one big
reason for the Kitmer Job Corps Center
in New Jersey, operated for the U.S.
Office of Economic Opportunity by Fed-
eral Electric Corporation (FEC), an ITT
subsidiary.

Instruction is offered in over thirty

ITT is teaching Mike Fontenot how to bake a cake.

trades, ranging from pastry baking to au-
tomotive mechanics to offset printing.
Eventually Kilmer will graduate 2,500
young men a year.

FEC is well qualified for the Kilmer
project, having also trained thousands of
men for highly technical jobs around the
world. Some handle communications and
instrumentation to track spacecraft and
missiles. Others installed the largest com-

munijcations system in Europe for the U.S.
Air Force. Still others operate and main-
tain the strategic Distant Early Warning
(DEW) Line which stretches from Alaska
to Greenland.

Service is FEC's business—from help-
ing make war on unemployment to help-
ing defend the Free World.

International Telephone and Tele-
graph Corporation, New York, N.Y.




Judy’s ‘Star’

Seven Arts Associated, New
York, currently is distributing “A
Star is Born,” a Warner Brothers
film that stars Judy Garland, as
part of its Volume I Films of the
50’s feature package. The feature
was produced by Warner Brothers
and is licensed to Seven Arts. An
earlier version of the film that had
Janet Gaynor in the leading role
appeared in the mid-30’s. That
motion picture, produced by the
Jate David O. Selznick, is among
26 purchased by ABC-TV. Judy
Garland was incorrectly identified
as the star in the Selznick picture
in an earlier report of the sale
(BROADCASTING, March 14).

porate the talents of Mr. Nichols and
Elaine May, his long-time partner in
comedy; Elizabeth Taylor and Richard
Burton, Julie Andrews, Sandy Dennis,
George Segal, Alan Arkin and others.

Other presentations scheduled for
ABC Stage ’66 were said to include
“A Christmas Memory,” by Truman
Capote; “Dare I Weep, Dare I Mourn,”
an original play by John Lecarre, author
of “The Spy who Came in from the
Cold”; “The Canterville Ghost,” an
Oscar Wilde play with music; “The
Kennedy Wit,” based on the book of
that name, plus recently discovered film,
and “Rodgers and Hart Today,” with
Tony Bennett, Count Basie, Nancy Wil-
son and others.

Some Contribution = ABC-TV Presi-
dent Thomas W. Moore said that in
ABC Stage ’66, which is under the
supervision of Hubbell Robinson, “we
are setting an objective for ourselves
—to present a series, each show of
which will have some contribution to
television.

“We are attempting to insure this by
attracting to television talents from all
the theatrical arts, many of whom have
never before contributed to the medium.
We may not reach our objective every
week, but in the end we hope that this
series will be looked back upon as a
spearhead to a more creative future for
all of television.”

The ABC schedule for 1966-67:

Sunday: 7-8—Voyage to the Bottom
of the Sea; 8-9—FBI; 9-11—Sunday
Movie.

Monday: 7:30-8:30—Iron Horse;
8:30-9 — Rat Patrol; 9-9:30 — Men
Against Evil; 9:30-10—Peyton Place I;
10-11—Big Valley.

Tuesday: 7:30-8:30—Combat; 8:30-
9—The Rounders; 9-9:30—The Pruitts
of South Hampton; 9:30-10—Love on
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a Rooftop; 10-11—The Fugitive.
Wednesday: 7:30-8—Batman I; 8-9
—Them Monroes;, 9-9:30—The Long
Hunt of April Savage; 9:30-10—Peyton
Place 1I; 10-11—ABC Stage ’66.
Thursday: 7:30-8—Batman 1I; 8-
8:30—F Troop, 8:30-9—The Tammy
Grimes Show; 9-9:30 — Bewitched;
9:30-10—That Girl: 10-11—Hawk.
Friday: 7:30-8—Green Hornet; 8-9
—Time Tunnel; 9-10—Milton Berle
Show; 10-11—72 O’Clock High.
Saturday: 7:30-8:30—Shane; 8:30-
9:30—The Lawrence Welk Show; 9:30-
10:30—Hollywood Palace; 10:30-11—
to be announced, possibly Scope.

Times standardized for
Saturday baseball games

NBC Sports has disclosed the
schedule for its first four weeks of ma-
jor league baseball coverage and it is
clear that baseball has taken steps to
make television’s job of presenting the
weekly contests easier.

Each of the announced Saturday
games will appear on the East Coast on
NBC-TV at 2:15 p.m., meaning that
contests originating on the West Coast
will begin at 11:15 a.m. local time.

Last season ABC-TV, which carried
national Saturday afternoon games, e€x-
perienced numerous scheduling difficul-
ties stemming from a reported refusal
of ball clubs to adjust their schedules
to accommodate the network.

Only four games have been set so
far, carrying the Saturday schedule
through May 7, so that games of maxi-
mum interest can be selected after the
two pennant races begin to take shape.

The four games: April 16, New York
Yankees vs. Baltimore Orioles, from
Baltimore; April 23, Minnesota Twins
vs. California Angels, from Anaheim,
Calif.; April 30, St. Louis Cardinals vs.
San Francisco Giants, from San Fran-
cisco; May 7, Los Angeles Dodgers vs.

Cincinnati Reds, from Cincinnati. All
games will be colorcast.
Under baseball’'s agreement with

NBC-TV the only major league cities
not receiving the network telecasts will
be those represented by the two clubs
involved in the national games. These
two cities will receive a second or back-
up game. No back-up games were an-
nounced.

New program distributor

Parkside Productions Inc., New York,
has been formed as a TV program
distributor by H. I. Bucher, president.
Headquarters have been established at
303 Park Avenue South, New York,
Telephone is GRamercy 3-7822.

Mr. Bucher, formerly an executive

with Independent Television Corp. and
ABC, said his initial package is a group
of six Buropean-made action-adventure
features, some of them in color. He is
negotiating for others. The films re-
cently completed worldwide theatrical
distribution.

RKO buys $1 million
worth of cartoons

RKO General Broadcasting has
bought 1,965 six-and-one-half minute
color segments of Marvel comics car-
toon characters for use on its five sta-
tions. The agreement, announced last
week, calls for an expenditure of §1
million by the RKO unit.

Jerome Bess, vice president of RKO
General Broadcasting, said arrange-
ments for the cartoons were completed
with Steve Krantz, president of Krantz
Films Inc.,, New York. The cartoon
characters include “Captain America,”
“Sub-Mariner,” “The Incredible Hulk,”
“The Mighty Thor” and “Iron Man.”
They will be used by wor-Tv New
York, kKHJ-Tv Los Angeles, WNAC-TV
Boston, ckLw-Tv Windsor, Ont.-Detroit
and wHBQ(TV) Memphis.

Made-for-TV movies
set for ABC in '66-67

ABC-TV has only one night of
movies schedufed for its 1966-67 prime-
time season. Last week it found out the
titles of some of the pictures it will
show. All to be produced by Metro-
Goldwyn-Mayer, the features are “The
Scorpio Letters,” “Texas,” “The Dan-
gerous Days of Kiowa Jones,” “Wel-
come to Hard Times,” “52 Miles to
Terror” and “Down to Laredo.”

These six films were promised to
ABC by MGM in a deal negotiated
last year. It’s still uncertain, however,
whether they will be released first to
television or shown theatrically. Orig-
inally the production company was to
make six feature films specifically for
showing on the TV network. Now
there seems to be some option involved
that will allow theatrical release of
some of the pictures before they go to
television. Reportedly budgets for the
films range from $700,000 to $1.2 mil-
lion.

The size of the budget may, in each
case, determine the initial release route
the movie will take. If it’s felt that
production costs cannot be recouped
without paying theaters first, television
probably will have to wait its turn.

The first of the two-hour pictures to
be made for ABC-TV will be “The
Dangerous Days of Kiowa Jones.” Rob-
ert Horton, who had the title role in the
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“Everything
nourishes
what Is strong
already.”

Jane Austen
(1775-1817)
English Nowvelist

The strength of G-L stations
in their various markets is
nourished by a sound
management philosophy. This
philosophy recognizes that
today’s public has both the
desire for and an
appreciation of excellence in
television programming.

GRIFFIN -
LEAKE

TV, INC.
KATV-7, LITTLE ROCK
KTUL-TV-8, TULSA
KWTV-9, OKLAHOMA CITY

BROADCASTING, MARCH 21, 1966









calls replying to a question. Each
evening, a new question concerning
current events or a controversial issue
is posed to the xcBs audience. Ques-
tions are phrased in such a way that
they will elicit a yes or no answer.

After the question is stated, listeners
are invited to call with their vote. Sev-
eral minutes are allotted to affirmative
votes; then, after a pause, another equal
time period measures negative calls. A
running total is kept of the number of
calls replying yes and no. Results of the
poll are announced at the closing of the
program (Monday through Friday,
11:15 to 11:30 p.m.) and again the
next morning.

Program notes...

Raising the lron curtain » NBC-TV
will present The Russian Sports Revolu-
tion, a color documentary about the
Soviet athletic system, on May 22
(6:30-7:30 p.m. EST).

Underway = Registration has begun for
the National Association of Broadcast-
ers’ six radio program clinics. The ses-
sions, scheduled for May and June, will
cover: country and western music, top
40 music, “beautiful” music, sports,
public service programing, news opera-

—————
TIMES HAVE CHANGED...
...50 has our sound

WAAC

Terre Hau*f: has changed its listening
habits . . . and WAAC did it with
5 Hours of News
4 Hours of Listener Participation
3 Hours of Mature Music
TOTAL LISTENERS
*PULSE: March 1965

9:00 A.M.-6:00 P.M.

WAAC A 8
*9 A.M.-12 Noon| 5910 5370 1910
*12 Noon -3 P.M. | 4599 3100 | 1500
*3 PM.-6 P.M. 3180 4550 ] ...
per average
Va hour 4530 | 4340 ] 1620

Teens and children included

** TERRE HAUTE, INDIANA
4 County Metro Area
"** . Not Reported
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LBJ, the TV director

How President Johnson has ad-
justed his statements and com-
ments on significant news so they
fit into the format of TV and
radio evening news roundups, was
described by Bob Pierpoint, CBS
Radio, in a broadcast March 12.

Because TV and radio time is
so expensive, the networks can-
not give the President full net-
works except in the most serious
national crisis, Mr. Pierpoint ex-
plained. The President, therefore,
has begun to tailor his statements
so that the networks can use his
remarks within the framework of
the evening news programs. He
is using this technique, Mr. Pier-
point said, in making comments
on messages to Congress. The
messages themselves, are on a
wide range of national needs and
are long and complicated. The
President, however, records a
brief commentary on each mes-
sage, using the White House TV
facility for this purpose.

Not only has the President
been trying to keep his messages
down to 90 seconds (about 125
words), but he works hard also
at getting his image right, often
directing the cameramen, the op-
erators of the prompter and other
technicians, Mr. Pierpoint stated.

tions in large and small markets, pro-
motion ideas and FM programing. The
clinics open May 9-10 in Portland, Ore.,
and move for two-day meetings to
Houston; St. Louis; Minneapolis; Tarry-
town, N. Y., and Fort Lauderdale, Fla.

Four Star to UA » After a long associa-
tion with Four Star Television as a writ-
er and producer, Aaron Spelling moved
his production company over to United
Artists Television last week. He’s made
a two-year exclusive partnership deal
for creation and production of both TV
series and theatrical features. Mr. Spel-
ling, however, retains his ownership in-
terest and royalties in six series he
helped create at Four Star. They are
Johnny Ringo, The Lloyd Bridges Show,
Dante’s Inferno, Honey West, Burke's
Law and The Smothers Brothers Show.

Versatile atom = Argonne National
Laboratory, Argonne, IIl., has pro-
duced a new series of a dozen public
service radio programs on the future
uses of the atom. Each show runs nine-
and-one-half minutes with subjects
ranging from space to medicine.

Much ado about ‘Trivia’ » Radio-TV
personalities Bob Elliott and Ray Gould-

ing are planning a half-hour TV
“funny” game show entitled Trivia,
based on the recently published Dell
book version written by two Columbia
University students. Goulding-Elliott-
Greybar Productions Inc., New York,
will package the program as two-team
competition, with Bob and Ray adlib-
bing as captains. Agency for the prop-
erty is Artists Agency Corp.

‘Ages of Man’ = Sir John Gielgud’s
Ages of Man will be rebroadcast as a
two-part special on the CBS-TV net-
work Fridays, June 3 and 10 (10-11
p.m. EST).

El torro, ole! = Spanish International
Network, New York, has started syndi-
cating its half-hour taped program,
Bullfights from Mexico, on a national
scale. Narrated in English, the series
now appears in New York, Los Angeles,
Chicago, Philadelphia. Phoenix, San
Antonio and Corpus Christi, both Tex-
as. It will be carried in Washington in
April.

Daily horoscope = King Features Syn-
dicate has a new entry in radio program
syndication, Starscope, an astrological
series described as containing “horo-
scopes with a light touch.” The pack-
age will have five-minute and one-min-
ute versions, with a show for every day
of the year. King Features entered radio
last summer with Here's Heloise, now
on more than 100 stations.

Sinatra replay reset » A retelecast of
Frank Sinatra—A Man and His Music,
first seen on NBC on Nov. 24, 1965, is
scheduled for May 15 (Sunday, 10-11
p.m. EDT). Earlier the special, spon-
sored by Anheuser-Busch Inc., St
Louis, through D'Arcy Advertising, that
city, had been slated for a May 22
showing.

More Negroes s Spurred by charges of
discrimination, Hollywood. in recent
months, has been finding more and bet-
ter jobs for Negro performers. Charles
Boren, head of the Association of Mo-
tion Pictures and Television Film Pro-
ducers, last week said that in the quarter
ended Jan. 31, there were 239 Negroes
hired by the Hollywood studios. In this
same last quarter, of the 34 pilot series
in television films photographed, 618
actors were employed, including 26
Negroes, six of whom are in starring
roles, Of the 4,358 actors employed in
TV shows already on the air, there were
131 Negroes in the casts, 5! of whom
were in star or feature roles.

Desilu meets = Desilu Sales Inc. plans
for setting up autonomous operations
in each major area of foreign distribu-
tion are expected to be revealed during
a three-day sales conference to be held
starting today (March 21) at Desilu-
Gower Studios, Hollywood. Among
those attending the sales meeting will
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The television networks chose to
stay with coverage of the emergency
splashdown of the Gemini 8 space-
craft last week and were rewarded
with thousands of angry telephone
calls from viewers who were missing
their favorite programs.

Cancellation of major portions of
prime-time schedules cost three net-
works approximately $3 million. It
could not be ascertained how much,
if any, of this amount could be re-
couped through advertisers’ willing-
ness to extend commitments beyond
expiration dates or use commercial
periods in other parts of schedules.

NBC said its New York headquar-
ters received almost 5,000 calls
from viewers who wanted to know
why The Virginian and The Bob
Hope Show particularly were not on
the air as scheduled. A spokesman
said some of the NBC's affiliated sta-
tions reported they had heard from
disappointed viewers but no count
had been kept. He stressed that man-
agement of the stations approved the
network’s special coverage. But, he
said, the network had not received

Networks get complaints on Gemini coverage

one complimentary message from a
viewer.

CBS-TV said it had received more
than 300 telephone calls in New
York. Several programs were men-
tioned by callers but the large pro-
portion voiced disappointment and
anger that Lost in Space had been
preempted.

A few calls praised the network’s
special broadcast, an official said.

More than a thoeusand calls were
received in New York by ABC-TV,
according to an official. Most of the
calls protested that Batman (7:30-8
p.m.) had been interrupted three
times for a total of 11)2 minutes.
One man telephoned from Detroit to
say seven youngsters in his home were
upset over Batman interruptions.

CBS-TV began all-out coverage of
the emergency at 7:22 p.m., followed
by NBC-TV at 7:41 p.m. and ABC-
TV at 8 p.m.

Based on national Arbitron rat-
ings, 86% of U.S. homes that were
tuned in between 8-11 p.m. watched
network coverage of the emergency
space developments. This compares

with an average 94% of tuned-in
homes that watch the three networks
during the same time period during
a representative Wednesday.

Both ABC-TV and CBS-TV said
they had received no affiliate reac-
tion to their special coverage but
that they believed some telephone
calls of protest had gone to local
outlets.

Networks continued with their
emergency coverage until approxi-
mately 1 a.m.

Earlier in the day, TV and radio
networks covered the two launch-
ings, starting shortly before 10 a.m.
and ending at noon, They broadcast
the rendezvous and docking of
Gemini with Agena at 5:30 p.m. and
provided special reports intermittent-
ly throughout the day.

Network outlets in Chicago scored
high in the number of phone calls
too. Both ABC and NBC there re-
ported many “sick” protests, includ-
ing curses, from those who didn’t
seem to care whether the astronauts
got down alive or not. NBC registered
over 700 calls while ABC reported
about 400. CBS said it got many
calls but most were polite although
a minority were “unreasonable.”

be Desilu President Lucille Ball and
company sales representatives from the
United Kingdom, Canada. Australia
and the Far East.

Million-dollar music man = CBS-TV
has purchased “The Music Man” and
another feature, “The Portrait of a
Mobster” from Warner Bros. in a
package priced at more than $1 million.
“The Music Man,” released in 1962 and
starring Robert Preston and Shirley
Jones, was bought for two showings
on the network and will be telecast for
the first time on the Thursday night
feature film series on next season’s
premiere program.

More TV features = A trio of movies
was bought last week by Television En-
terprises Corp., Beverly Hills, Calif.,
syndicator, for distribution to television.
The deal was made with Emerson
Films, Los Angeles, which distributed
them theatrically. The features will be
added to TEC’s next group of movies
to be released to stations starting in
June. Titles include “Run Home, Slow,”
“Rebel in the Ring,” and “The Atomic
Brain.”

TV rights acquired = Filmvideo Re-
leasing Corp., New York, has acquired
the worldwide television rights to the
literary works of the French author-
historian Victor Alexandrov, which
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include such books as “Journey
Through Chaos,” “The FEichmann
Story” and “The Kremlin.” Mr. Alex-
androv and Maurice H. Zouary, Film-
video’s president, will offer for TV
syndication a weekly series of half-hour
historical documentaries.

Classic TV series » Film Agency Inc,,
New York, plans to distribute The
World's Greatest Adventure Classics,
a TV adventure series, to stations in
this country. Series, produced by Henry
Deutschmeister’s Franco-London Films,
Paris, features such stories as “Robinson
Crusoe,” “Don Quixote” and “Treasure
Island.”

Saudek for Hurok for CBS = CBS-TV
has announced plans for a 90-minute
color special S. Hurok Presents for next
season. Top musical artists will take
part in the taping (New York, London
and Los Angeles) with Robert Saudek
Associates producing in  association
with the network. Emphasis will be on
the impresario’s efforts to improve cul-
tural relations of the U. S. with other
countries.

Life of Christ = NBC News’ religious
program unit is on a two-month tour of
the Middle East and Europe to produce
a program on the life of Christ for
presentation as an NBC-TV color spe-
cial next year. The program is being
produced in cooperation with the South-

ern Baptist Convention’s
Television Commission.

Radio and

Development = MGM-TV has signed
Stirling Silliphant’s Pingree Productions
Inc., and Andrew J. Fenady Associates,
independent producing firm, to develop
and produce new television pilots and
feature properties with TV series poten-
tial.

Joint venture = Selmur Productions,
ABC-TV subsidiary that produces Com-
bhat, is considering a joint venture in-
volving TV production with a promi-
nent Italian movie company. Hugo
Lodrini. head of television for Carlo
Ponti Productions, arrived in Holly-
wood for discussion of specific projects
with Selmur President Selig J. Seligman.

Sughrue sets up film firm

The formation of John J. Sughrue
& Co., New York, to produce television
and motion picture films was announced
last week. The company has established
headquarters at 330 Madison Avenue,
New York.

John J. Sughrue was associated with
NBC for 13 years as a television pro-
ducer and was responsible for more
than 500 productions, including the
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Put your hand in
your pocket, m’friend

Leigh Anne, 4, was born with spinal
bifida—partly paralyzed from the
waist doun. She is learning 1o walk
and care for herself at the Easter Seal
Center in Villa Park, Illinois.

This is a fine little girl.
Full of love and hope,
and so spunky she almost
breaks your heart. The
world needs people like
her. But right now she
needs people like you.
People who believe in
helping people. Her ther-
apy and special training
cost more than her folks
can afford. The Easter
Seals you use pay the
difference. So put your
hand in your pocket,
m’friend. Your share is

about $2.
I thank you.

Jimmy Durante

The Easter Seals you use enable
the Easter Seal Society, at more
than a thousand clinics and cen-
ters, to help people fight against
the effects of these crippling dis-
orders: crippling accidents, polio-
myelitis, strokes, cerebral palsy,
multiple sclerosis, muscular dys-
trophy, arthritis, birth deformities,
speech defects and many others. If
you know of someone who needs
this kind of help, send them to vour
local Easter Seal Chapter. It’s
listed in your phone book.

Jimmy Durante is National Chairman of the 1966 Easter Seal Fund Appeal

Easter Seal Fund Appeal

ADDRESS: EASTER SEALS, C/O POSTMASTER, YOUR CITY, YOUR PERSONAL ZIP CODE
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SPECIAL REPORT: TELEVISION SYNDICATION ’66

Color tones up syndication sales picture

NEW UHF'S STRENGTHEN MARKET; FEATURES SOUGHT; SPECIALS ACCEPTED

The syndication industry is intensi-
fying its efforts to fill local TV station
demand for color programing and for
feature films as the routes to improved
profitability in 1966.

Color and motion pictures were the
twin dominant themes emerging from
discussions by BROADCASTING last week
with leading program suppliers on the
prospects for TV syndications this year.

Without minimizing the various prob-
lems that continue to plague their in-
dustry, syndicators sounded a cheerful
note, citing such factors as the develop-
ing UHF market, the yen for color
programs by stations, and the substan-
tial acceptance of special entertainment
programis and documentaries.

Sales Surge = Syndication sales have
been growing slowly but surely in re-
cent years. Though precise financial
information is not available, authorita-
tive estimates are that domestic and
international sales in 1966 will rise to
$220 million, as compared with $200
million in 1965. (A recent report by
the management consultant firm of Ar-
thur D. Little placed total syndication
sales in 1964 at $196 million, but cer-
tain specialists felt this figure was on
the high side for that year.)

Among trends noted by distributor
and station group operators questioned
by BROADCASTING were the following:

» The thrust toward building up a
supply of feature films for station use
is quickening. TV networks, more than
ever before, are depleting major studios’
already reduced inventories. This has
spurred syndicators and several major
station group owners to accelerate their
own programs of acquisition and co-
production of features, especially in
color, both in the U. S. and abroad.
Significantly, Development Program As-
sociates, composed of leading stations,
will concentrate on feature projects in
the future.

= Station groups are moving more
forcibly into production for their own
needs and for syndication. This includes
co-production of features by Westing-
house and RKO General as well as
other programing fare by these com-
panies and other station operators, such
as WGN Inc., Time-Life, Triangle and
Metromedia.

» Though some syndicators contend
that it’s the show that counts (and CBS
Films has issued a presentation titled
The Plav’s The Thing), color is shaping
up as a vital ingredient, often the de-
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ciding element in selecting or rejecting
a program. Station buyers acknowledge
they are color-oriented but insist that
a poor show will not be purchased sim-
ply because it's in color or an out-
standing series or feature turned down
if it’s in black and white.

» New syndicated programing, over-
whelmingly in color, will consist of

TFE '66 schedule

The 1966 Television Film Ex-
hibit opens March 27 on the fifth
floor of Chicago’s Conrad Hilton
hotel. TFE ’66 has 21 TV film dis-
tributors displaying. Hours are
9:30 am.-7 p.m. daily, through
March 30. A cocktail party and
reception at 4-7 p.m. will be held
March 27 in the International
Ballroom of the hotel. Si Zentner
and orchestra will provide music.
It will be open to TV executives
by invitation.

Donald Klauber,
Associated, is chairman of the
TFE ’66 Executive Committee
that also has Wynn Nathan of
Comet Films, and Pierre Weis of
United Artists TV, Working com-
mitteemen: Gene Plotnik, King
Features, promotion; Herb Lazar-
us, 20th Century-Fox TV, enter-
tainment; Richard Carlton of
Trans-Lux and Alan Silverbach of
20th Century, exhibit-space; Har-
vey Chertok, Seven Arts, business
affairs.

Seven Arts

entertainment specials, sports, cartoons,
game programs, travel and outdoor
shows and documentaries. They will be
primarily in the low- and medium-
budget areas. One mass-appeal, action-
adventure first-run series produced in
the U. S. will be Official Films’ Stage-
coach to Seven.

= The most distinctive new program-
ing trend in syndication appears to be
so-called “camp” properties resulting
from the popularity of ABC-TV’s The
Batiman. Example: clifi-hanger two-
reelers from ABC Films (Buck Rogers
and Flash Gordon); Screen Gems
(Frank Merriwell and Adventures of
Rex and Rinty); various old-time movie
serials from Hollywood TV Service
that have been fashioned into features;

the Blondie movies from King Features
TV. On the wane are the teen-age dis-
cotheque shows, popular over the past
two years.

» The off-network series, once a
mainstay of syndication but on the de-
cline in recent years, shows scant signs
of rebounding on a substantial scale.
Nine such series were released at this
time last year. Again nine off-networks
to date have been released by syndica-
tors up to the time of TFE/NAB and
several others are under consideration.

New off-network programs definitely
set for marketing are The Munsters and
Mr. Ed from MCA-TV; Rawhide and
The Alvin Show from CBS Films; My
Friend Flicka (in color) from 20th
Century-Fox TV; The Patty Duke Show
and My Mother The Car from United
Artists; Burke’s Law from Four Star
International and No Time for Ser-
geants from Warner Brothers TV.

There is a possibility that other series
will be released by NAB convention
time; reports center around Perry Ma-
son from CBS Films; Broken Arrow
from Fox and Mr. Roberts from War-
ners.

Despite the generally favorable prog-
nosis for syndication 1966, distributors
saw several dark spots. They pointed
to a scarcity of available time slots
because of extensive network program-
ing, though they conceded that stations
are pre-empting for specials. They
grumbled about low prices that stations
often demand. But they were most
vocal about residual payments to unions,
claiming that such costs often are the
main stumbling block toward placing
some off-network series into release.

Basis of Residuals = Residual pay-
ments to performers, under umion regu-
lations, it was stressed, are based on
the initial sales of a series, which can
cause a hardship if a program fails to
gain acceptance in a comfortable num-
ber of markets. Distributors contended
that a more equitable formula would
center around the number and size of
markets in which series are sold, so
that residual costs would be keyed to
the sales achievements. Under the pre-
sent system, they added, the risk is too
steep.

For some outstanding series the resi-
dual cost is prohibitive because actors,
writers and directors have separate
agreements for payment well above
union scales.

A corollary to the residual problem
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COLOR TONES UP SYNDICATION SALES PICTURE continued

is that many of the off-network series
still on the shelves of distributors are
in black and white. The value of such
programs is expected to diminish over
the next few years as the movement
toward color accelerates, and it seems
imperative that they be released soon,
if ever.

Not in the problem category but in
the we'll believe-it-when-it-happens de-
partment is the announced movement
into feature film-making by station
groups and distributors. Some major
syndicators and station buyers consider
these projects as “so much talk” and
unlikely to materialize on a meaningful
scale.

A summary of activities and comment
from leading TV film distributors fol-
lows:

Broader Outlooks = Hal Golden, pres-
ident of ABC Films, reported that his
company is becoming global in outlook,
developing projects in various parts of
the world as well as the U. S. ABC
Films is already involved in producing
a feature in partnership with MPO
Videotronics and intends to expand this
activity, Mr. Golden said, with films
directed initially to theaters and then
to TV.

ABC Films is involved currently in
an animation series in Japan, which will
be American-directed, and has several
other projects overseas.

Mr. Golden said the company re-
cently acquired a group of half-hour
football programs and the Midwestern
Hayride series, which have been carried
on various Avco TV stations. ABC
Films has placed a group of Buck
Rogers two-reelers into syndication and
hopes to develop other TV product and/
or a feature based on this character.

Mr. Golden said he expects sales at
ABC Films, up considerably since he
became president last fall, to continue
at a high level.

James C. Stern, vice president and
general sales manager of Allied Artists
Television, regarded color as playing a
“very big role.” Yet he cautioned that,
important as color may be, a film’s basic
entertainment value must be considered
the prime requirement for success. He
reported that Allied is releasing The
Star In Action feature package of 27
films, six of which are in color. He
viewed as a bright spot the growing
acceptance of foreign films on TV.

American-International  Productions
Television will release a number of
new packages in 1966, centering largely
on feature films. They will include
Cinema 20, a group of 20 recent films
acquired from Landau-Unger Produc-
tions; Amazing Adventures '67, a 26-
film series, 24 in color, and a 10-film
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package entitled Dominant 10.

AIP also will syndicate five 90-minute
color documentaries, ranging in subject
from savage Tibetan tribes to microbes
and all co-produced with European
film makers. Holiday Fables, a series
of six children’s programs (five in
color), is another new AIP offering.

“Feature films are the mainstay of
syndication,” Stanley Dudelson, AIP’s
vice president in charge of distribution
commented. “Half-hour independent
syndicated programs are dead, and so
are syndicated daytime programs.”

Color Commitment = Cardinal Pro-
grams is thoroughly committed to color
programing, especially of the adventure-
travel variety. This commitment, ac-
cording to Executive Vice President
Edward C. Simmel, is beginning to bear
fruit,

“Many stations,” he explained, “are
stripping color travel adventure in late
afternoon time slots preceding the
early evening news. Results show,” he
continued, “that these stations are get-
ting a predominately adult audience.”

Better times are coming for the syn-
dicator, the sales executive indicatec.
The scarcity of feature films is an in-
dicator. “Since a station can’t become
just a TV movie house,” he said, “we
feel there still will be a market for our
type of fare.”

All but one of Cardinal Programs’
major adventure-travel series— Faces
and Places, Adventure Calls and Quest
for Adventure—are completed. The
Hawaii Calls series, being produced in
cooperation with Field Communications
Corp. and Paradise Productions, is cur-
rently being completed in Hawaii. Car-
dinal Programs is also offering a first-
run hour special called “Ken Murray’s
Hollywood Without Makeup” consisting
of films of Hollywood and movie stars
taken during the heyday of the motion
picture business. “Andy Devine’s Phil-
ippine Adventure,” an hour color special
produced by Art Linkletter Enterprises,
is a forerunner of a series of such shows
that Cardinal-Linkletter will make.

James T. Victory, vice president,
domestic sales, CBS Films, pointed out
that although color seems important to
stations, entertainment value is even
more important. He said CBS Films
has compiled a presentation for use by
its salesmen comparing the rating effec-
tiveness of syndicated color shows versus
black-and-white ones in color homes
in various local markets. The conclu-
sion, Mr. Victory said, was that the
program itself was the principal yard-
stick of suecess and not color, even in
color homes.

CBS Films, he noted, is in the en-
viable position of offering to stations

this year the long-running Rawhide
(104 segments) as well as the Alvin
animated series. Top-rated off-network
series such as Rawhide and Twilight
zone, which were offered last year, stand
the best chance of attracting large sta-
tion lineups as well as top prices, ac-
cording to Mr. Victory.

Mr. Victory said he was watching
with interest the various ventures in
producing features primarily for TV by
various groups but felt such projects
still have a long way to go to prove
themselves as sources of continuing
product.

Color Costs Worthwhile » Brightest
spot on the syndication horizon this
year is color, according to Wynn Na-
than, vice president and TV director
of Comet Film Distributors. With the
vast majority of stations moving into
color on a large scale, Mr. Nathan stated,
the extra production costs involved in
tint can be recouped.

He doesn’t consider the movement
into feature co-production by station
groups as significant at this time. He
feels, too, that there is potential today
for a revival of first-run syndication
properties but is less sanguine about
off-network series.

His company will be offering to sta-
tions a new Comet Rainbow Feature
Package, consisting of 15 full-length
films, 12 of which are in color.

The report from Desilu Sales Inc. is
upbeat. According to Vice President
and General Manager Richard Dins-
more, domestically the brightest areas
for syndication are “in the success
local stations are having with feature
films, specials and children’s program-
ing.” “Happily,” he said, “foreign sales
have been holding up steadily.”

On the other side of the coin, the
major problem of today is the same
one that has plagued syndicators for
the last two years. “This is,” Mr. Dins-
more contended, “the decrease in time
availabilities for off-network programs,
due in large measure to expansion in
news telecasts and airing of features
in prime time.”

The Desilu official notes two major
developments of significance to his com-
pany. Desilu’s package of 114 hours of
The Untouchables series had had a
“pronounced upsurge” both in sales and
programing, Mr. Dinsmore claimed.
Also foreign-made feature films are win-
ning greater acceptance.

Desilu Sales is introducing two new
packages at TFE-NAB this year. They
are Desilu’s Magic 15, consisting of
15 feature releases, with nine in color
and Trick & Treat, 130 five-minute
episodes featuring The Magic Hands
group performing magic tricks with ex-
planations of how it’s done.

Cy Kaplan, vice president for tele-
vision sales at Embassy Pictures, which
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is largely a feature film syndicator, has
high hopes that time slots will be
cleared for features on the basis of lo-
cal client satisfaction and station profits.

Mr. Kaplan said the full impact of
UHF stations on syndication will not
be felt this year, but that “they should
be a great source of sales in three or
four years.” He was bullish about Em-
bassy’s catalogue of adventure features
this year.

Prospects Good » Manny Reiner, ex-
ecutive vice president, Four Star Inter-
national, called the outlook for 1966
at his company “highly favorable.” The
approach at Four Star is to spread its
efforts through sale of off-network prop-
erties, one-hour entertainment specials
and game shows, and the company is
also moving more strongly into the
feature film area.

Mr. Reiner left for Europe recently
with Tom McDermott, president of
Four Star, and one of the principal
items on their agenda was to acquire
features and attempt to arrange for co-
production agreements on films for
theatrical and TV release in the U. S.
Mr. Reiner added that Four Star is
developing two new programs in color
—a weekly half-hour and a daily strip

—that would have adult audience ap-
peal.

Last September, Larry Harmon Pic-
tures Corp. started producing a new
half-hour Bozo, the Clown series in
color to be shown live over WHDH-TV
Boston. Now the company is offering
130 of these shows for syndication.

In addition, though not a new prod-
uct, the company is exhibiting 156 five
and a half minute Bozo cartoons. They
are available in either color or black
and white.

The big news at Hollywood Televi-
sion Service is “Century ’66 Features,”
which general manager David Bloom
thinks is “a first in our industry.” Each
of the features in the package were
adapted this year from movie serials
first shown by Republic Pictures in
pre-television days (Hollywood Televi-
sion Service is a division of Republic
Corp.). As example, four hours of
Clyde Beatty episodes have been con-
densed into a 100 minute feature film.

“These 26 features,” explains Mr.
Bloom, “are concentrated reincarnations
of the most excitingly suspenseful
serials ever made.

“In addition to the standard feature
programing,” Mr. Bioom says, “‘Cen-

Contact WSM’s Robert E. Cooper

for information on
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at the Conrad Hilton

during NAB
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tury ’66’ may be programed as topical
‘high camp’ or thematically.”

Features from Abroad = Independ-
ent Television Corp., cognizant of the
feature film shortage and demand, in-
tends to co-produce features in Britain
shortly, according to Abe Mandell, ITC
president. It is important, however, that
American values be a staple of such
product, he cautioned.

ITC, which is a U. S. subsidiary of
Britain’s Associated Television, con-
tinues in the enviable role of being able
to release programing that is first-run
in the U. S. following exposure in
Britain and Commonwealth nations, Mr.
Mandell acknowledged. For 1966, ITC
will issue the Mr. Piper half-hour series
and the one-hour Seaway programs,
both in color. Though top-rated black
and white programing will continue
to be sold, there is no question that
new syndicated product from now on in
must be in color, Mr. Mandell asserted.

The single distinctive trend in syn-
dication today is the powerful emer-
gence of feature films, according to Al
Brodax, director of TV for King Fea-
tures, who puts it even more strongly
by saying:

“Let’s face it. syndication today is
feature-film distribution. The demand
for features is clear and will continue
for a long time.”

He noted that King Features began
as cartoon specialists but said this area
currently is in “a squeeze.” The com-
pany recently acquired 28 Blondie fea-
tures as the first step in its expansion
move into movie distribution to TV
and from here on in, according to Mr.
Brodax. it will have to turn to feature
film production for TV. He voiced
skepticism over station groups moving
into features production, reasoning they
never have played an important role in
this area but can make a contribution
by providing a demand.

Keith Godfrey, vice president and
director of sales for MCA-TV, is op-
timistic over his company’s prospects
because of the flow of strong off-net-
work series it will offer and its supply
of major studio feature films from Uni-
versal and Paramount. MCA-TV will
rely on such former network offerings
as Alfred Hitchcock, The Munsters and
Mr. Ed, which have large numbers of
segments available,

Features continue in heavy demand.
Mr. Godfrey observed. Universal post-
’50 and post-'60 films are earning top
dolars and even the Paramount pre-
1948 pictures are selling briskly with
stations choosing features on a selec-
tive basis for their individual needs
from a library of more than 700 mo-
tion pictures. He said MCA-TV is al-
ready involved in producing features
for the networks and is exploring the
potential of film-making for local sta-
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tion use.

“The big push in 1966 is color in
volume,” predicts John A. Ettlinger,
president, Medallion TV Enterprises.
The demand for color is so great, es-
pecially with pressure from heavy net-
work commitments, he says, that “color
video tape, properly produced, will be
a lifesaver in syndication during the
next 24 months.” This will give the
laboratories time to catch up with the
demand.

Medallion TV Enterprises is offering
TV Keno, what it calls, “the first syn-
dicated game show in full color.” The
video taped series does not use tele-
phones. The game is computer con-
trolled. So far 130 programs have been
produced, enough for 26 weeks of five
day strips.

The Plus Factors * Ed Montanus, di-
rector of syndication for MGM-TV,
cited the growing importance of color
and the company’s diversified supply of
off-network programs and feature films
as plus factors in sales prospects for
1966.

With features and color the glamor
items this year, MGM.TV is in a
strong position because of its large avail-
ability of features, many of them in
color, according to Mr. Montanus. He
noted that the most recent film pack-
age, “MGM Six.” has 36 films, all in
color.

Morris Rittenberg, president of NBC
Films, sees the increased use and supply
of foreign-produced series and feature
films as bright signs in the .syndication
market today. Mr. Rittenberg feels the
first-run action adventure series will
continue at a disadvantage to off-net-
work and offshore properties.

NBS Films’ new offerings: a package
of 10 recent NBC color documentaries:
a feature package of 75 films, mostly
in color, more than 70 foreign made:
and Kimba, a half-hour color cartoon
series on a generous lion, co-produced
in Japan. NBC Films is also displaying
Forest Ranger, a half-hour children’s
color adventure show. first offered for
svndication last November.

Official Films views 1966 with high
expectations and has mapped out a
production program including a first-
run series, specialized programs and
feature films, according to Howard B.
Koerner, vice president. operations.
Color will be a key factor in Official’s
production and acquisition activities, he
said.

Official’s first-run series is Stagecoach
to Seven, a half-hour color series cur-
rently in production in Hollywood.
Official is pursuing feature film ac-
quisitions and has put together a pack-
age of 28 films, many in color, from
various FEuropean producers. Don
Goetz, OF's production vice president,
is discussing co-production deals of
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features in the U. S. and abroad, Mr.
Koerner reported.

Elliot Abrams, vice president in
charge of sales at Walter Reade-Ster-
ling TV Division, described feature
films as “the most compelling rating
product on TV.” During 1966 Reade-
Sterling will place on the market 30
new color features in The Rainbow
Package, ranging from science fiction
to art films. Also scheduled for later
release are first-run films under the
tentative title Cinema 200.

The backlog at Reade-Sterling in-
cludes over 200 unreleased titles, such
as Billy Liar with Julie Christie, Se-
duced and Abandoned and Time of
Indifference with Rod Steiger and
Shelly Winters. Its released features
exceed 300, with 20% in color.

New Starter = An official of RKO
General Productions, which is making
its debut this year as a producer-syn-
dicator, had high hopes for the com-
pany. He said: “I think we know what
stations want.”

A considerable amount of the pro-
graming will be produced by personnel
of the RKO General Stations, he said.
An ambitious undertaking is the sports
production to be carried out in coop-
eration with Madison Square Garden,
with some of the programing telecast
live and the rest on tape on a delayed

basis. RKO General Productions hopes
to have 12 features, all in color, by the
end of 1966. They are being co-pro-
duced in Europe with supervision by
U. S. personnel. Four features already
have been received in New York.

Dan Goodman, vice president and di-
rector of syndication for Screen Gems,
pointed out that features continue to
be kingpin sales material in syndication
and said SG is obtaining such films
from both U. S, and foreign sources
as well as from its parent company,
Columbia Pictures. He thought the ex-
pansion in UHF this year and next
will help boost the sales of all types
of syndicated material. He termed color
a “key requirement” of many stations
but stressed that the product must be
of value.

He was optimistic about SG’s pros-
pects for 1966, citing the large num-
ber of features available from the com-
pany and its success with many of its
syndicated series and specialized pro-
graming, including Soupy Sales.

Seven Arts Television, which has
been building up programing rapidly
since it began operations less than a
year ago, has acquired two additional
series not heretofore announced. They
are Marine Boy, 26 half-hours of an
underwater action series in animation
color, and Night Train, 26 one-hour
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programs in black and white dealing
with top rhythm and blues personalities.

Robert W. Rich, executive vice pres-
ident of Seven Arts TV, reported the
company has made progress with some
of its recent series, Gypsy Rose Lee
Show, Oh My Word! and The Disco-
phonic Scene, and will continue to ex-
pand in specialized programing, largely
in color. He said Seven Arts TV has
been discussing a first-run, action-adven-
ture series to be produced abroad, but
has no commitment.

Seven Arts Associated, which handles
the sales of feature films, is releasing
another volume of films during TFE,
according to Don Klauber, executive
vice president, and is continuing its
search for outstanding features both
here and abroad. He noted that Seven
Arts Associated still has more than 300
features not yet released to TV and this
supply places the company in a highly
advantageous position for 1966.

“I have never known a time in the
TV business when the industry was as
much up in the air about what pro-
graming it wants or what it thinks the
public would like,” said Walter Schwim-
mer, head of his own Chicago packag-
ing firm. “The field is wide open for
new thinking and someone willing to
také a calculated risk,” he said.

Trans-Lux Television Corp. plans
two innovations this year: co-production
of up to 10 theatrical features for sub-
sequent TV exposure. and a new di-
vision for live local TV game shows.

According to Richard Carlton, vice
president and general sales manager, the
feature film project will start with
“modest budgets” of from $250,000 to
$400,000.

With two projects already started,
Trans-Lux’s game show division expects
to package and license six live half-
hour shows by the end of 1966. All of
the work will be produced locally and
sold mostly for daytime programing.

Trans-Lux’s emphasis on children’s
shows, he indicated, has leveled off
since 1964; and both off-network and
first-run shows have also stabilized.

Something Different » Though feature
films appear to be the mainstay of most
syndicators, Triangle Program Sales
feels its future is in a different type of
programing. Triangle’s 1966 TV entries
are concentrated in the sports and tra-
vel fields. The firm is also putting a
major sales effort behind Step This
Way, a weekly series of half-hour taped
black-and-white dance programs with
Gretchen_Wyler as hostess and co-pro-
duced with the Colgate-Palmolive Co.,
New York.

Other Triangle properties to be re-
leased this year. all in color, include
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Auto Racing Highlights 65, a half-hour
documentary; American Challenge, a
one-hour documentary on American
racing cars (to be released in July), and
special programs on parachute cham-
pionships, power boat races and other
auto racing events. This fall, Triangle
will also syndicate America the Beauti-
ful, a series of 65 half-hours on leading
historical and tourist attractions.

Clyde Spitzner, Triangle’s general
manager for radio and TV sales, feels
that “the field is wide open for half-
hour syndicated programs.”

TV III, new to the syndication field,
is going all out to promote three new
color products. Two are of the wrap-
around programing variety, with the
other designed for a conventional half
hour time slot.

Stations are bein goffered 156 seven-
minute episodes of The New Three

Movie reminders

Los Angeles stations have a
distinct advantage in their accessi-
bility to the Hollywood stars and
directors who have been con-
cerned with feature films now on
television. KaBc-Tv, for example,
is adding a little zest to its pro-
motion of its local multi-million
dollar movie package by filming
on-the-air promotions with “Quo
Vadis” director Mervyn Leroy
heralding the showing of this
movie on the ABC-TV owned-
and-operated station. In addition,
actor Ed Begley promotes the
feature for which he won an
academy award, “Sweet Bird of
Youth.”

Stooges in animation and live action,
195 five-minute cartoon episodes of
Captain Fathom and 39 half-hour pro-
grams of Passport to Travel. The last
named has well known travel expert
Hal Sawyer as narrator, while anima-
tion for Captain Fathom was produced
by way of a new technique called
SuperAnivision.

Alan Silverbach, vice president in
charge of syndicated sales, 20th Cen-
tury-Fox Television, agrees that color
is the thing in this season’s market.

Accordingly, Mr. Silverbach’s two
foremost properties for TFE are in
color: Jim Thomas Outdoors, a first-
run hunting and fishing series in 52
half-hour episodes, and Big Bands, 26
half-hour programs.

Mr. Silverbach believes a syndica-
tor's best chances are with children’s
and all-family shows, which sidestep
the shortage of time for such shows as
adult westerns.,

Pierre Weis, vice president and gen-
eral manager of syndication for United
Artists Television, said the company
will start syndicating two network shows
this year: ABC-TV’s Patty Duke Show
in 104 episodes, and NBC-TV's My
Mother the Car in 30 color episodes.

Mr. Weis predicted a good year for
UA-TV especially with the success of the
Bat Masterson and Sea Hunt shows.
Business will be helped greatly by the
growth of UHF stations, he indicated.
UA-TV currently runs 45 series with
eight of them in color.

A spokesman for Warner Brothers
TV reported it was finding business
“better than ever” with its supply of
features, cartoons, half-hour and hour
series. Its only new offering timed for
the NAB convention is the No Time
For Sergeants off-network property.

He said Warner hopes to become
more active in specials, particularly
those aimed at children. The company
has had many offers to co-produce
features especially with TV in mind
but has not made a firm decision. He
was one of several syndicators to de-
plore the high residual costs for off-
network properties.

Les Arries, president of WBC Pro-
ductions, whose TV product is syn-
dicated by WBC Program Sales, calls
the outlook for the future extremely
bright with the company’s live-on-tape
programing supply of considerable pro-
portions. WBC has made progress with
its daily first-run properties, The Merv
Griffin Show and The Mike Douglas
Show and is moving into the feature
film area, Mr. Arries noted.

The company has acquired a group
of “carry on . . .” series of British
features and recently announced plans
to coproduce 30 features in color over
a period of three years (BROADCAST-
ING, Feb. 28).

The growing importance of UHF and
the accent on color are developments to
be watched carefully by syndicators
over the next year, Mr. Arries said. He
noted that distributors are still faced
with a perennial problem: the lack of
time periods on network affiliates.

Walter Kingsley, vice president in
charge of sales for Wolper Television
Sales, reported that 1966 will be the
year of “a business-like expansion” of
the company into productions outside
the documentary area, with which
Wolper has become synonomous. Now
owned by Metromedia, Wolper gradual-
ly will diversify the nature of its product
with the first move of this kind repre-
sented by the Laurel and Hardy car-
toons in color, Mr. Kingsley noted.

He said Wolper would continue its
news documentaries and would produce
other program action-adventure specials.

He said color will be a prime ingredi-
ent of Wolper Programs.
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Yes, 8th Man is knocking them dead, knocking
off the competition in New York. There's no doubt
who owns the ARB book . .. 8th Man is the top-rated
children’s show in weekly daytime programming in
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and is now on re-runs and still going stronger!
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THE WORLD’S MIGHTIEST ROBOT

Now the
front-runner
in New York

and setting

the pace in other
major markets.
NEW! EXCITING! ACTION-PACKED!
animated science-fiction adventure

in the 21st Century. 52 half-hours of the
most thrilling space-age programs on TV !
Trans-Lux delivers more kids with more kid's shows
than any other TV distributor today. When you're ready
to talk kid shows, TALK TO TRANS-LUX,

© TELPHI ASSOC., INC., MEMLKIY
ALSO TALK TO US ABOUT THESE FABULOUS SHOWS !/

© MEMUXINI Trans-Lux Television © MCMLX Trans-Lux Teleyision

BE SURE TO SEE US IN OUR HOSPITALITY SUITE 557A, CONRAD HILTON HOTEL, CHICAGO,
AT THE NAB CONVENTION, MARCH 27- 30. WE'VE GOT THE BIG ONE IN THE ROBOY ROOM!
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ON TAP AT THE CONVENTION, CONTINUED

TV Board Election Results.

Management Conference Luncheon »
International Ballroom.

12:30-2 p.m,,

Presiding, Robert W. Ferguson, wTRE-TV Wheeling,
W. Va, 1966 convention co-chairman. Invocation, The
Most Rev. John Patrick Cody, Archbishop of Chicago.

Introduction of the Speaker, John F. Dille Jr., Com-
municana Group of Indiana, chairman of NAB board
of directors. Address, General Maxwell D. Taylor,
US.A. (Ret.).

General Assembly (Management and Engineering Con-
ferences) = 2:30-5 p.m., Grand Ballroom.

Presiding, John F. Dille Jr., Communicana Group of
Indiana, chairman of NAB board of directors.

Broadcasting and the Law (panel discussion): Open-
ing Remarks, Commissioner Rosel H. Hyde, FCC. Mod-
erator, Douglas A. Anello, NAB general counsel. Panel-
ists: Commissioner Kenneth A. Cox, FCC, and follow-
ing Washington communications attorneys: Robert M.
Booth Jr., Marcus Cohn, William J. Dempsey, R. Rus-
sell Eagan, W. Theodore Pierson and Thomas H. Wall.

Special Convention Meetings

(Not a part of the official NAB program.)
(All rooms are in the Conrad Hilton unless otherwise
noted.)

FRIDAY, March 25

9 a.m.—National Association of FM Broadcasters regis-
tration. Waldorf Room.

9 a.m.-5 p.m.—Broadcast Advertising Club of Chicago
seminar on “CATV” and Its Marketing Implications for
Advertisers.” Sheraton-Chicago.

9:30 a.m.-12 noon—Nationa! Association of FM Broad-
casters program seminar. Waldorf Room.

10 a.m.-12 noon—Association for Professional Broad-
casting Education committee meeting. Room 10.

12:30 p.m.—National Association of FM Broadcasters
luncheon. Boulevard Room.

2-5 p.m.—Association for Professional Broadcasting
Education board meeting. Room 413,

2:30 p.m.—National Association of FM Broadcasters
membership meeting. Waldorf Room.

6-7:30 p.m.—National Association of FM Broadcasters
reception. Williford Room.

SATURDAY, March 26

All day—ABill Gavin radio program conference. Shera-
ton-Chicago.

9 a.m.-12 noon-—Association for Professional Broad-
casting Education board meeting. Room 413,

9:30 a.m.-12 noon—National Association of FM Broad-

casters audience and sales promotion seminar. Waldorf
Room.

10 a.m.—All-Channel Broadcasting Committee meeting.
Room 418.

12:30 p.m.—National Association of FM Broadcasters
luncheon. Boulevard Room.

1 p.m.~—Assocjation of Maximum Service Telecasters
technical committee meeting. Sheraton-Blackstone.

2:30 p.m.—National Association of FM Broadcasters
sales seminar. Waldorf Room.

3-5 p.m.—Association for Professional Broadcasting
Education membership meeting. WGN Studios.

4 p.m.—ABGC-TV Affiliates presentation. International

Ballroom.

5 p.m.—Association on Broadcasting Standards board
meeting and dinner. Rooms 412 and 413.

5-9 p.m.—ABC Radio Affiliates open house. Suite 1806A.

6-7:30 p.m.—National Association of FM Broadcasters
reception. Williford Room.

5:30 p.m.—ABC-TV Affiliates reception.
Ballroom.

International

6:30 p.m.—Association of Maximum Service Telecas-
ters board meeting. Sheraton-Blackstone.

7 p.m.—Visual Electronics Corp. reception and dinner.

8-10 p.m.—Association for Professional Broadcasting
Education business meeting. Bel Air Room.

8 p.m.—ABC-TV Affiliates dinner. Grand Ballroom.

SUNDAY, March 27

All day
Chicago.

Bill Gavin radio program conference. Sheraton-

8:30 a.m.—Association of Maximum Service Telecas-
ters continental breakfast. Bel Air Room.

9 a.m.-4p.m.—Association for Professional Broadcast-
ing Education membership meeting. Williford A.

9:30 a.m.—Association of Maximum Service Telecas-
ters membership meeting. Beverly Room.

9:30 a.m.—National Association of FM Broadcasters
presentation on classical programing. Waldorf Room.

10 a.m—First annual National Association of Broad-
casters convention mass offered by Bishop John A.
Donovan, D.D., episcopal chairman of the Catholic Na-
tional Office for Radio and Television. Lower Chapel,
St. Mary’s Church, Wabash and 9th Streets.

10:30 a.m.—National Association of FM Broadcasters
automation seminar. Waldorf Room.

12 noon.—Daytime Broadcasters Association member-
ship meeting. Williford C.

12 noon-2 p.m.—Association for Professional Broad-
casting Education reception and luncheon. Grand Ball-
room Assembly.
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ON TAP AT THE CONVENTION, CONTINUED

I p.m.  Association of Maximum Service Telecasters
board luncheon and meceting. Bcl Air Room.

1 p.m.—Association on Broadcasting Standards bourd
meeting. Beverly Room.

1:30 p.m.-—ABC Radio Affiliates business
Williford B.

meeting.

2:30 p.m.—Society of Broadcast Engineers membership
meeting. Williford C.

3:30 p.m—CBS-TV Affiliates meeting (private) to dis-
cuss new affiliation contract forms with CBS-TV network
officials. Studio 1, wBBM-Tv, 630 North McClurg Court.

4 p.m.—Television Film Exhibit annual reception. In-
ternational Ballroom.

4 p.m—Clear-Channel Broadcasting Service member-
ship meeting. Lower Tower.

4 p.m—Association on Broadcasting Standards mem-
bership meeting. Beverly Room

6 p.m.—NBC Radio and TV Affiliates reception. Gold
Room, Pick-Congress.

7:30—NBC Radio and TV Affiliates dinner. Great Hall,
Pick-Congress.

6 p.m.—ABC Radio Affiliates reception (black tie).
Grand Ballroom, Drake hotel.

6:30 p.n. CBS-TV Affiliates rcception and banquct.
Crystal Foyer and Grand Ballroom, Sheraton-Chicago.

8 p.m—ABC Radio Affiliates dinner and dance (black
tie). Gold Coast Room, Drake hotel.

MONDAY, March 28

8 a.m.—TV Stations Inc. annual membership breakfast
meeting. Mayfair Room, Sheraton-Blackstone.

8:30 a.m.—Mark Century breakfast and programing
seminar. Upper Tower.

5 p.m.—Recording Industry Promotion Association re-
ception. Conrad Hilton.

TUESDAY, March 29

7:30-8:45 a.m.—United Press International first annual
breakfast meeting. International Ballroom.

8 a.m.—Society of Television Pioneers annual break-
fast. Lower Tower.

S p.m—Harvard Business Seminar smoker. Bel Air
Room.

THURSDAY, March 31

9 a.m.-5 p.m.—Visual Electronics Corp. post NAB sem-
inar. Tower Suite.

Four panels feature engineers meet

TOP SPEAKERS AT CHICAGO SESSION; MEYERS TO RECEIVE AWARD

Four panel sessions and presentation
of the National Association of Broad-
casters Engineering Achievement Award
will highlight the 20th annual Broadcast
Engineering Conference in Chicago next
week. The BEC runs concurrently with
the NAB convention, March 27-30.

The engineering and management
delegates will meet in combined ses-
sion Monday, March 28, for the open-
ing assembly, and Wednesday, March
30, for the closing legal panel on
“Broadcasting and the Law.”

Principal Speakers = Luncheon speak-
ers for the BEC are Georges Hansen,
director of the Technical Center, Euro-
pean Broadcasting Union, Brussels
(Monday); John Chancellor, director,
broadcasting service, U. S. Information
Agency (Tuesday), and Dr. Joseph V.
Charyk, president, Communications
Satellite Corp. (Wednesday).

At the Wednesday luncheon Carl J.
Meyers, senior vice president and di-
rector of engineering, WGN Continental
Broadcasting Co., Chicago, will receive
the engineering award from George W.
Bartlett, NAB vice president for engi-
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neering.

An Emergency Broadcasting System
panel on Monday will be moderated
by Clure H. Owen, ABC, New York.
Panelists will be: Arthur F. Barriault,
National Industry Advisory Committee;
Joseph F. Keating, Mutual, Thomas
O’Brien, ABC Radio News; Thomas H.
Phelan, NBC, and Davidson M. Vorhes,
CBS Radio.

Two panel sessions are scheduled
Tuesday morning: a color camera panel
at the TV session and an automation
panel at the radio session.

The color panel will be moderated
by Benjamin Wolfe, Westinghouse
Broadcasting Co., New York. Panelists
will be: Dale Buzan, Sarkes Tarzian
Inc.; R. T. Cavanagh, North American
Philips Co.; Dr. H. N. Kozanowski,
RCA: Norman N. Parker-Smith, Mar-
coni Co. Ltd., and R. E. Putnam, Gen-
eral Electric Co.

Wilson Raney, Cowles Broadcasting
Service, Memphis, will moderate the
automation panel. Participants in that
session will be: Ross H. Beville, Broad-
cast FElectronics; James H. Butts, Mul-

lins Broadcasting Co., Denver; Don W,
Clark, Continental Electronics Manu-
facturing Co.; Lee Facto, International
Good Music; Eldon Kanago, XKICD
Spencer, Iowa, and Allan T. Powley,
WMAL-AM-FM-TvV Washington.

The Wednesday-morning FCC techni-
cal panel will be moderated by Leslie
S. Learned, Mutual, New York. Panel-
ists, all FCC staff executives, will be:
Hart S. Cowperthwait, rules and stand-
ards division; Ralph H. Garrett, new
and changed facilities branch; Otis T.
Hanson, existing aural facilities branch,;
Wallace E. Johnson, Broadcast Bureau;
Harold L. Kassens, broadcast facilities
division; Harold G. Kelley, TV appli-
cations branch, and Curtis B. Plum-
mer, Field Engineering Bureau.

The BEC will open in joint session
Monday with NAB president Vincent
Wasilewski making a brief speech. The
report of the Engineering Advisory
Committee and reports of interest to
radio and TV engineers are also sched-
uled for that session.

On Tuesday morning the delegates
will split into separate radio and TV
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National attention
on automatic broadcasting
will center In Booth 201

Automatic Tape Control’s convention exhibit will be ™=
a gathering point for all broadcasters regardless of
station size. Here will be demonstrated all the ATC
equipment that provides broadcasters with an almost
unlimited flexibility in station automation.

In operation will be:

[J Punch card automation programmer and logger.

[0 Tape memory automation programmer and logger.
[J Time/sequence automation programmer and logger.
[ Standard Criterion tape cartridge equipment.

[J ATC-55 multiple cartridge handler.

[ The unique ATC automatic program
logging equipment.

(] Remote control panel which automatically indicates
elapsed time in production recording.

[ New efficient method of traffic control and
program schedule preparation.

We extend a warm welcome to all broadcasters to

visit Booth 201,
AUTOMATIC @

TAPE CONTROL

1107 E. Croxton St., Bloomington, 1l
Phone: 309-829-7006
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Two new video recording breakthroughs at NAB

-
< I I —
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New WESTEL" 20-pound, hattery-powered television
recorder with integrated 7-pound camera, tapes
J0-minute air-ready programs without reloading.
Makes any man on foot a seli-contained, self-
nowered video news cruiser.

New WESTEL studio television recording system
unequivocally meets all hroadcast standards at

Yo the size and weight, and Y the cost of any
television recorder that matches its performance.

See WESTEL at NAB
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See the new GONISCAN® video recording breakthrough
that makes possible for the first time a true
broadcast standard television recorder with the
uitimate simplification of a singie recording head.
Meets or exceeds all FGG regulations for hoth lony
and short term time base stability.

See WESTEL at NAB
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See the new 20-pound WESTEL" television recorder

with integrated 7-pound camera at NAB. Battery-
nowered, seli-contained, it permits one man on foot

to tape 30 minutes of air-ready, lin-sync news,
documentary programming, or on-location commercial
spots without reloading. Lighter, simpler and

cheaper to operate than 16mm sound-on-film cameras.

See WESTEL at NAB
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Golor television recording with new GONISGAN
video recording system eliminates problems of
color handing inherent in every multi-head video
recording system. Golor perfect reproduction
without costly and critical head-matching
requirements. Simplified, low-cost electronic
editing capahility is another plus feature.

See WESTEL at NAB
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Video recording costs cut 30% to 60% with new
GONISCAN’ recording system. WESTEL" studio recorder
and recording camera use only 10 square inches of
tape per second of full-broadcast-standard recording,
compared to 30 square inches for any other

recorder of equal performance. Time, cost and
compiexity of maintenance similarly reduced.

See WESTEL at NAB
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BROADCAST ELECTRONICS INC.
Space 303-C

A variety of new and improved
equipment will be exhibited including
a solid-state audio distribution ampli-
fier, a solid-state remote amplifier, the
Spotmaster Super Band 400A cartridge
systems and a second-generation Spot-
master 10 Spot, multicartridge playback
unit. Other equipment on display will
be a tape cartridge winder, tape cart-
ridge storage racks and equalized turn-
table preamplifier,

Personnel: Ross Beville, Jack Nell,
Ben Strousc and Don Smith,

CBS LABORATORIES
DIVISION OF CBS INC.

Space 236-W

Two new productions to be exhibited
are a wide-range program monitor and
a new FM version of the Volumax.
Also to be shown are the Audimax 111,
automatic level control and the regular
Volumax.

Personnel: Alexander J. Autote,
Barton C. Conant, Jerome Goldman,
George Smith. Emil Torick and Bruce
Reininger.

CCA ELECTRONICS CORP.
Space 237-W

A complete line of dual reliable AM
and FM transmitters will be shown.

Personnel: Bernard Wise, Juan Chia-
brando, Mario Angelaccio, Robert Sid-
well. Fred Chassey, John McClamrock
and Harold Rainey.

CENTURY LIGHTING INC.
Space 116-E

A lekolite die-cast spotlight for quartz
for high-intensity light needs, a focusing
flood for quartz for soft iltumination
and a fresnel for quartz will be shown.

Personne]: Edward F. Kook, Fred
M. Wolff, Rollo G. Williams, Louis
Erhardt. Charles Barkley, James Nuck-
olls, Earl Koehler, Gordon Pearson.
Stanford Wolf. Marvin Wolf. Warren
Anderson and Gordon Stofer.

CHRONO-LOG CORP.
Space 103-E

The step station break automation
system will be exhibited. A new feature
of the svstem is the automatic selection
of cut, wipe, fade and other transitions.
Also on display will be digital clock
systems.

Personnel:
Webster.,

Saul Meyer and Glenn

CLEVELAND ELECTRONICS INC.
Spuace 115-E
On display will be new Plumbicon
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deflection assembly for color operations.
Other items on exhibit will include a
complete line of vidicon, image orthicon
and Plumbicon deflection components,
and transformers.

Personnel: P. J. George, S. Z. Steven,
R. J. Tanczos, P. K. Goethe, G. W.
Diehl, P. P. Reiger, R. C. Lind, J. C.
Riffe. J. H. Helsel, R. C. Wagner, B. F.
Guthrie, M. D. Robboy, K. E. Max-
well, W. G. Brouillette and R. A. Stahl.

COHU ELECTRONICS INC.
Space 311-C

A half-dozen new products will be on
display: Vertical interval video switch-
ers, sync generators, genlock, color
standard, distribution amplifiers, and
vidicon color camera.

Personnel: E. T. Clare, H. E. Crow
Jr., R. S. Hiatt, E. J. Manzo, R. H.
Boulio and S. S. Sievers.

COLLINS RADIO cO.
Space 209-W

On display will be the 212S-1 solid-
state stereo speech input console with
a noiseless photoconductive control for
switching: the 820E 'F-I. an AM trans-
mitter with solid-state devices in low-
level audio and driver: the 900C-1, a
fully transistorized FM stereo modula-
tion monitor.

Also on display will be the 20V-3 1
kw AM transmitter, the 830D-1A 1-kw

FM transmitter, the 830F-1A 10-kw
FM transmitter and the 81M single
cabinet phasor.

Personnel: John McElroy. Theil

Sharpe. Carl Rollert, John Haerle, Jer-
rell Henry. Jim Littlejohn, Lin Leggett,
Charles Walters, Jim Speck, John Stan-
bery, Ray Evans, A. Prose Walker, Ken
Blake, Harold Olson, Rolland Looper,
Carlton Peterson, Bill Monroe, Joe
Johnson. Les Edmonds. M. Sanchez
and Phil Wharton.

COLORTRAN INDUSTRIES
Space 117-E

On display will be quartz-iodine light-
ing equipment and accessories. mount-
ing equipment. power distribution equip-
ment. solid-state lighting control sys-
tems and crah dolly.

Personnel: Herbert A. Hollander.
George Gill. Joseph Tawil, Bill Gleaves
and Carl J. Bokmuller,

CONRAC DIVISION
GIANNINI CONTROLS CORP.

Spuace 107-E

Transistorized monochrome and color
monitors will be exhibited.

Personnel: W. J. Moreland, R. M.
Alston. J. G. Jones, A. W. Severdia,
William Ems. Charles Odom and T. H.
Ford.

CONTINENTAL ELECTRONICS
MANUFACTURING CO.

Space 200-W

On display will be tull-size and small
Prologs, automatic programing and log-
ging equipment for mono and stereo.
Also to be shown is a 50-kw AM trans-
mitter.

Personnel: James O. Weldon, R. J.
Flynn, T. B. Moseley, M. W. Bullock,
Vernon Collins, Tom Butler, Don Clark,
Dennis McGuire, W. D. Mitchell,
Henry Tackett, George Krutilek, Joe
Sainton, Ray Tucker. Larry Kendall,
Don Sudbrink, E. A. Ankele and Dick
Floyd.

CUMMINS ENGINE CO.
Space 227-W

On exhibit will be the NH-220-GS, a
t25-kw generator set for standby power
and the PJ-4, a 25-kw generator set for
standby and mobile power.

Personnel: R. D. Jonson, J. W. Fritz,
J. Strathmann, J. A. Hutchings, S. J.
Benton, R. E. Pollert, B. C. Bottum and
J. L. Keyes.

DAGE-BELL CORP.
Space 308-C

Television equipment
will be on display.

Personnel: Dale Schonmeyer, Frank
Leins, Carl Hayworth, George Bemis,
Oral Evans, Bernie Keach and John
Horvath.

and systems

DRESSER-IDECO CO.
Space 205-W

Information on self-supporting, can-
delakra and other styles of towers in
heights ranging up to 2,000 feet will be
displayed.

Personnel: George A. Andree, Rob-
ert Q. Sload, John F. McVey, J. Roger
Hayden, James F. Smith, Thomas W.
Singell. Orville E. Pelkey, Patrick B.
Irwin, Robert McKinney and Paul M.
Kingcade.

DYNAIR ELECTRONICS INC.
Space 211-W

Seven new solid-state items will be
introduced: the AG-7394A automatic
gain control amplifier; the DA-3864A
video distribution amplifier: the PD-
5841A and PD-5843A pulse distribu-
tion amplifiers; the SA-5842A sync
adder: the SD-7393A sync delay ampli-
fier, and the TS-100A TV sideband ana-
lyzer. Also on display will be video
distribution and pulse distribution am-
plifiers, closed-circuit TV transmitters,
closed-circuit TV modulator, solid-
state TV tuner and balanced universal
amplifier.

Personnel: E. G. Gramman. Robert
Vendeland. William D. Killion. George
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ANGENIEUX LENS,
ZOOMAR CONTROL&

G.E'S NEW LIVE
OLOR CAMERA

Television Zoomar, Zoomar Inc.,

They add up to the simplest camera
operation possible.

The Angenieux 10 to 1 zoom lens is de-
signed to accoammodate range extenders —
fast. No need to remove the lens when
adding them.

The Zoomar control for zoom and focus is
a simple mechanical design using rotating
shafts. It gives increased stability and
trouble-free operation.

The new G-E PE-250 live color camera has
both features. Plus—lightweight and easy
mobility.

The entire package weighs less than 150
Ibs. It's a cameraman’s dream.

P Angenieux









W. Bates, Dwain A. Keller, Bob Jacobs,
Myron D. Bingham, Bill Kruse and
Julian Hansen.

EASTMAN KODAK CO.
Space 231-W

On display will be motion picture
audio/visual products and services.

Personnel: R. E. Connor, R. M. Cor-
bin, R. O. Gale, E. P. Genock, R. H.
McPherson, J. A. Pistor, E. M. Stifle,
A. TerLouw, C. R. Troutner and G. H.
Tubbs.

ELECTRONICS, MISSILES &
COMMUNICATIONS INC.

Space 323-C

On display will be VHF and UHF
translators, UHF transmitters, 2500-mc
instructional TV transmitters and con-
verters.

Personnel: Robert Romero, Gair
Johnson, Steve Koppelman and John
P. Gallagher.

ENTRON INC.
Space 320-C

Featured will be three new in-a-line
units for CATV: an all band solid-
state terminating distribution amplifier
with a regulated power supply and four
distribution line outputs, a multiple-tap
directional coupler with variable attenu-
ation and a solid-state repeater ampli-
fier with automatic level control. Other
solid-state equipment and high gain-
high output tubes will also be on dis-
play.

Personnel: Edward Whitney, George
Kanen, James Carter, William Sailor
and Walter Baxter.

FAIRCHILD RECORDING
EQUIPMENT CORP.

Space 314-C

On display will be a complete line of
audio control devices including the
Conax, the Dynalizer and the Bass-X.
Also to be shown is the Reverbertron
reverberation system.

Personnel: Donald J. Plunkett,
George Alexandrovich, Keith Morris
and Edwin Everitt.

FILMLINE CORP.

Space 118-E
The FE-30 and FE-30 Ektachrome
(ME-4) color processors will be

shown. The new models provide ex-
tended developing time and allow ASA
indexes of 250 at 50 FPM. They also
allow a 30-second changeover from
standard to extended development time
at 50 FPM.

Personnel: Edward B. Krause. John
Koteas and John J. Grady.
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FORT WORTH TOWER CO.
Space 315-C

Featured will be microwave and
CATV towers. passive reflectors and
equipment buildings. and photos of sta-
tion installations.

Personnel: T. W. Moore.

GATES RADIO CO.
Space 221-W

New equipment to be shown in op-
eration will include the Vanguard 1l
1 kw, one tube, AM transmitter; the
Stereo Statesman audio console, and the
Producer and Diplomat production
centers.

Also on display will be the Vanguard
I AM transmitter, 5 kw and 50 kw AM
transmitters; | kw, 3 kw, 5 kw, 10 kw
and 20 kw FM transmitters; the solid-
state Statesman consoles; four com-
pletely transistorized remote amplifiers,
the Dynamote 70 (four channel), At-
tache 70 (three channel), Courier 70
(two channel) and Unimote (single
channel), and the Cartritape II tape
cartridge equipment.

Personnel: P. S. Gates, L. J. Cervone,
N. L. Jochem, Eugene Edwards, E. S.
Gagnon, L. T. Pfister, Gerald Reese,
James Barry. Neil Arveschoug, Joe
Cole, Howard Dempsey. Lewis Denes.
London England, Joe Engle. Robert
Hallenbeck, William Moats, Clarence
Morgan. Tom Schoonover, Ed Shuey,
Richard Spruill, Paul Timpe, Stan Whit-
man. Urlin Whitman, Ed Wilder, Joe
Woods. Robert Simmen, Walton Ayer,
Everett King, Tom O'Hara. Joe Guer-
rero, Arnie Clapp. John Murphy and
Bob Gauthier.

GENERAL ELECTRIC CO.
Space 102-E

One of the new products on display
will be the GE PE-250 four-Plumbicon
live color studio camera with all solid-
state circuits and plug-in modular con-
struction.

The theme for the GE exhibit is
color TV, built around the slogan, “The
real live one in '66."

Other new products to be shown
are the PE-240 film color camera. the
TV-112 transistorized color encoder,
the BC-35 audio console in either of
four or eight-channel models, the TT-
530 VHF 30 kw TV transmitter and
the TE-21 two-unit closed-circuit cam-
era.

Also on display will be the PE-26
3-inch portable monochrome camera.
the PE-27 monochrome film camera,
film multiplexers. film and slide pro-
jectors. the BC-31 audio console, a
complete line of transistorized audio
equipment. transmitter remote control
equipment. the TT-59 50 kw UHF
transmitter, camera pickup tubes and

helical and Zig-Zag panel antennas for
UHF and VHF.

Personnel: J. W. Alsop, A. C. Angus,
M. E. Arnold, J. L. Bailey, R. A. Bass,
G. C. Berry. F. J. Bias, R. N. Blair,
J. E. Blake, W. G. Blois, P. Bock, R. T.
Bogh, D. F. Booth. H. Boreiko, T. F.
Bost, P. G. Bowers, J. D. Brooks, P. D.
Brooks. M. H. Buehler, D. Buller, R.
J. Burke, J. R. Cady, R. W. Carfi, L. J.
Carter, T. H. Castle, M. S. Ceterski,
E. T. Chance. R. D. Christerson, R. E.
Christie, H. Chrysler, R. W. Cochran,
R. C. Cole, J. S. Collins, J. M. Comer,
M. H. Diehl, D. Doolittle, J. H. Doug-
las, M. R. Duncan, W. G. Eagle, F. M.
Eames, T. M. Egbert, O. Ellenberger.
L. Esnaola, G. S. Evans, R. E. Fisk,
P. H. Fletcher, C. T. Floyd, W. R.
Fraser. N. Fried, C. F. Ganter, W. F.
Goetter, F. Gonzalez H., S. R. Gordon.
H. W. Granberry, R. Groves, A. Gula,
M. M. Haertig, D. B. Hagen, W. A.
Halbig, H. Hannam. J. Iler, M. John-
son. T. M. Jordon, G. J. Kazacos, J. D.
Kearney, C. L. Kring. R. E. Lauterbach,
E. Levine, A. P. Long, J. P. MacDon-
nell, J. L. MacNair, A. W. Malang, V.
P. Marlin, R. G. Marmiroli, H. H.
Martin, I. A. Mayson, J. Meagher, G.
H. Metcalf, J. Meyerholz, F. Miller, L.
V. Morris, H. W. Morse. D. A. Muir,
L. F. Page, J. H. Painter, W. P. Pel-
rine, R. D. Peterson, E. H. Platt. A. F.
Pronesti, R. E. Putman, W. M. Ramey,
B. Ransom, B. M. Read, D. G. Reik, P.
Reilly. G. H. Rode, D. W. Rohrs, V.
H. Russell, F. A. Sachs, I. T. Saldi.
H. D. Schiller, J. L. Seiber, W. L.
Shepard, R. A. Sickler, F. A. Smith,
H. E. Smith, O. R. Smith, R. M. Smith,
E. H. Sondek, C. E. Spence, J. P.
Stack. J. W. Stonig, L. M. Storey, G. H.
Stratton, A. J. Strumar. J. G. Swift,
R. A. Thompson, W. E. Ticen. G. S.
Tillman, J. T. Tillman Jr., R. C. Tor-
gersen. W. T. Tumber, H. S. Walker,
J. Wall, H. Wallace, L. M. Waller.
J. P. Watson, J. F. Watter, S. White,
V. Wiebusch, J. F. Wiggin, R. C. Wil-
son. G. C. Wolters, W. A. Woods and
R. E. Zetter.

GRASS VALLEY GROUP INC.
Space 109-E
Audio and video line and terminal
equipment will be on display.
Personnel: Donald G. C. Hare, Wil-
liam L. Rorden, Stephen G. C. Hare
and Hazel S. Hare.

HANCOCK TELECONTROL CORP.
Space 403-N

Unicon, an automatic television pro-
gram controller capable of coordinating
all operations of TV master control,
will be shown. The unit automatically
selects. controls and mixes video and
audio sources as determined by an
internally stored real time program.

Personnel: William E. Bacon. Jerry
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S. Goldfeld, George J. Michel Jr. and
Felio G. Osto.

HARWALD CO.
Space 225-W

On display will be the Mark IV S/S,
a new solid-state automatic film in-
spection unit. Also on display will be
the Protect-O-Film cleaning machine,
the Mark IX model Q automatic film
inspection and editing machine, the
Splice-O-Film film splicer and the Mark
1V-B Auto-Thread.

Personnel: Robert Grunwald, Rich-
ard Wallace, Bill Stelcher, Ron Pod-
lesak, Tom Thompson and Ray L.
Short Jr.

HEWLETT-PACKARD
Space 418-N

A new solid-state waveform oscil-
loscope, the 191A, featuring a new
cathode ray tube, will be shown. Also
on display will be other oscilloscopes,
an electronic counter, a counter pre-
scaler, a frequency converter, a multi-
function meter, a portable test set and
a function generator.

Personnel: Jim Brockmeier, John
Deans, Ralph Reiser and Don Watson.

HOUSTON FEARLESS CORP.
Space 110-E

Two newly developed colorfilm pro-
cessing systems, the 60 FPM color Lab-
master and the 30 FPM Colormaster,
will be shown. Both are designed for
Ektachrome or Anscochrome process-
ing. The Colormaster can be purchased
for black and white processing and be
converted to color later. Also on display
will be a complete line of television
camera support equipment.

Personnel: Bert 1. Rosenberg, Wade
H. Weaver, Gale A. Hildreth, John D.
Penny and W. von Eckartsberg.

INTERNATIONAL GOOD MUSIC INC.
Space 224-W

A new Actan memory drum plug-in
switcher and a new model 620-5 audio
control with three music transports,
carousel and cartridge playback unit
will be displayed. The Actan increases
the series 500 capacity from two music
channels to as many as eight and pro-
vides up to 60 different steps of se-
quential control. The model 510-4 con-
trol unit also will be exhibited.

Personnel: Rogan Jones Jr., Lee
Facto, Danny Coulthurst, Robert
Popke, Joe Curcio and Tim Waide.

JAMPRO ANTENNA CO.
Space 305-C

On display will be a UHF zig-zag
antenna, a 2500 mc educational TV
antenna and dual-polarized FM an-
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tennas.
Personnel: Peter Onnigian,
Seese and Floyd Overhauser.

Larry

JERROLD ELECTRONICS CORP.
Space 322-C

On display will be complete CATV
headend and distribution equipment fea-
turing Channel Commander, Starline
and 440 microwave series.

Personnel: Robert Beisswenger, Lee
Zemnick, Jerry Hastings, Joel Smith,
Elmer Metz, Art May, Vic Nicholson,
Mel Gray, Frank Martin, John Dieck-
man, Edward Dart, Jim Shanley, Bill
Robinson, Howard Lomax, David Ba-
talsky, Vroman Riley, Gene McKelvey,
Doug Vining, Al Kushner, Selman
Kremer and Samuel Blakeman.

Oral history recordings

Reminiscences of the early days
will be recorded during the Na-
tional Association of Broadcasters
convention in Chicago, March
27-30. Pioneers of the industry
are being invited to tell their
stories for inclusion in the Oral
History project of the Broadcast
Pioneers in association with Co-
lumbia University.

Joseph Baudino, Westinghouse
Broadcasting Co., Pioneers presi-
dent, said interviews will be con-
ducted March 28-30 in Rooms
521 and 522 of the Conrad Hilton
from 9 a.m. to 12 noon and 1:30
to 5:30 p.m. WgnN Chicago will
provide the engineering facilities.

JOHNSON ELECTRONICS INC.
Space 242-W

On display will be SCA transistor
multiplex tuners, recievers and ampli-
fiers.

Personnel: Ralph L. Weber, Clyde
Redwine, Wayne Wainwright and W. B.
Pray.

KAISER-COX CORP.
Space 409-13N

The new Phoenician series of CATV
equipment, with plug-in modular con-
struction and universal-type fittings will
be featured. Information on customer
financing and turnkey construction will
also be available.

Personnel: Donald Wyckoff, Duane
Crist, Al Cummings, Gary Langseth,
Gay Kleykamp, Jean Welch, Edith
Johnson, Charles Pratt and H. E.
Stahm.

KALART CO.
Space 416-N

On display will be the Tele-Beam,
a large-screen TV projector; the Craig
Pro editor/viewer and the Kalart/Vic-
tor Duolite STV-18 16mm projector,
which can be used in conjunction with
a TV camera for direct pickup.

Personnel: Harvey Cook and Richard
Zeitler.

KLIEGL BROS.
Space 100-E

A new line of quartz-iodine studio
lighting that has been used in conversion
to color will be on display.

Personnel: Herbert R. Moore, Robert
W. Bullock, David A. Dever, Jerry
Marks, Seth Galbraith and George
Howards.

KRS INSTRUMENTS
Space 215-W

On exhibit will be a complete line
of reversible continuous-loop cartridge
tape recorders for automated program-
ing, separate FM broadcasting and
audio automation. Among them the
SB6AR1, a 6-Stact broadcaster; the
SB6ARG6, a 6-Stact broadcaster with all
six decks reversible; the SBIRPF, a 1-
Stact broadcaster for cartridge produc-
tion. Also to be shown are cartridge
accessories.

Personnel: James S. Johnson, O. R.
Price, J. E. Niebuhr, George Knack-
stedt, William Anderson, Art Junkins,
Don Otten, Tom Guerin, Keith
Coughennower, Phil Alderton, and Pat
Cassertari.

LENKURT ELECTRIC CO.
Space 404-N

To be shown are the 76TV micro-
wave system for long-distance color or
monochrome transmission and the 75A
microwave radio relay system using

heterodyne repeaters for long-haul
routes.
Personnel: Charles Behrendt, Bill

Bockhacker, Don Herdine, Bill Green,
Jay Naugle, Jim Teslik, Bob Verlander
and Barry Volante.

MACARTA INC.
Space 212-W

Automatic tape equipment, Carousels
and consoles will be shown.

Personnel: G. D. Andrews, Gren
Andrews, William E. Moulic, Carl Mar-
tin, Del Blomstrom and Victor Black-
eter.

MARTI ELECTRONICS
Space 252-W

A new line of audio amplifiers and
preamps, power supplies and accessories
will be on display. Also to be shown

BROADCASTING, MARCH 21, 1966



This is the new FM Volumax.
It prevents FM overmodulation without dlstortlon.
It eliminates SCA crosstalk.
It solves your pre-emphasis problem. -

It is yours absolutely free.

Overmodulation. An FM station
engineer's headache, Use a clipper
and you get distortion. Use a com-
mon limiter and you get pumping.
You could reduce modulation levels.
But that’s not the answer.

So CBS Laboratories developed
something new. A solid state FM
limiting device that replaces com-
mon limiters and clippers. And itis
unconditionally guaranteed to pre-
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(for 30 days)

vent FM overmodulation and SCA
crosstalk without distortion.

Hard to believe it does every-
thing we say? Just send this page
and your station letterhead. We'll
send you the FM Volumax free. (For
MPX stations we'll send the stereo
model.)

Use it 30 days. After that, send
it back if you can part with it. We'll
even pay the freight. Or keep it for

only $695. Double that if you want
the stereo model.

AM broadcasters were quick to
respond to our free 30-day Audi-
max and Volumax offer. Now with
the new FM Volumax we can make
you the same offer. Be the first on
your band.

W

LABORATORIES

Stamford, Connecticul. A Division of
Cotumbia Broadcasting System, Ing,




are 950 mc aural STL and intercity re-
lay equipment for AM, FM and FM
stereo; transmitter remote control and
telemetering equipment; 150 mc and
450 mc remote pickup and automatic
relay equipment, and subcarrier gen-
erators and receivers.

Personnel: George W. Marti, Jo C.
Marti and Robert E. Richards.

McMARTIN INDUSTRIES INC.
Space 235-W

On display will be a variety of
monitors: FM stereo, frequency and
modulation and SCA multiplex; a vari-
ety of receivers: FM stereo rebroad-
cast, FM multiplex, STL, fixed-fre-
quency FM and TV audio; RF ampli-
fiers; selective programer and audio
amplifiers.

Personnel: Ray B. McMartin, Leon-
ard E. Hedlund, Duane Haverty, Gary
Smith, Gary Heimsoth, Charles King,
Ed Lebeda, Pat Quinn, Jack Carter,
Bud Moulthrop, Bruce Jacobs, Bob
Fissell, Jim Hall, Carl Clark, Bill Kelly,
Joe Schmitz, H. F. Winkeler, Ken Wy-
borny, Lloyd Phillips, Robert Milsk,
Charles Miisk, Jack Moore, Richard
Clause, Ron Hartesma, Pete Seay, Jack
Mandabach, Neal Hunter, Harry Pas-
ton, Bill Kenne, Joel Joseph, P. D.
Thompson. Jim Howard, A. W. Gree-
son, Joe Clancy, John Govreau, Mort
Liebman, Art Cohen, A. B. Clapp, R.
F. Hill, R. J. Gauthier, Arthur Singer,
Alvin Schwartz, FErnest Vicino and
Fernando Perez.

MELCOR ELECTRONICS CORP.
Space 422-N

A variety of solid-state audio equip-
ment will be shown, including preamp/
program amplifier, program/monitor
amplifier, 50 w monitor amplifiers, com-
pressor amplifier, phono/tape preamp,
and regulated power supply.

Personnel: Julius Brick, Ralph Gittle-
man, Frank Frielingsdorf, Alfred Zuck-
erman, Eli Passan, Jerry Allyn and
David Hill.

MEMOREX CORP.
Space 319-C

A new video-tape, Type 77V, featur-
ing low-drop-out characteristics, free-
dom from head clogging and reduced
head wear, will be displayed.

Personnel: E. Seaman, E. Wildanger,
E. Leman, E. Conti, G. Miller, J. Kelly,
D. Connolly, V. Kuellmer, L.. Lindsey,
J. Cantrell, B. McGilaway, W. Patsuris,
G. Kulper, R. Geiser, J. Bellah, J.
Heitel, C. Krueger and A. Domine.

MICROWAVE ASSOCIATES INC.
Space 1114-E

Five new products on display will be:
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the MA-2A 2w and MA-7A Y2 w, both
solid-state STL, intercity or TV pickup
relays; the FRV 7001 ¥4 w solid-state
heterodyne TV relay for intercity multi-
hop and STL; tunnel diode low noise
RF receiver preamps and low-noise
solid-state AFC TV relay receivers for
use with klystron relay transmitters.

Personnel; Erik Stromsted, Henry
McMurtray, 1. T. Corbell, Dr. Law-
rence Gould, Mike Mulcay, Michael
Fields, Harrison Faulkner and Dana
W. Atchley.

MIDWESTERN INSTRUMENTS
Space 317-C

Two new products, the Telex Sere-
nata headset and the auto cuer acces-
sory system will be exhibited with the
Magnecord 1021, 1021R, 1022, 1022R,
and 1028 audio tape recorders.

Personnel: James Dow and Paul R.
Bunker.

D. B. MILLIKEN CO.
Space 421-N

On display will be the DBM-64A
kinescope recording camera.
Personnel: T. H. Truesdell.

3M CO.
Space 248-W

The new Scotch brand 399 color
video tape, which can take up to 2,000
passes, will be shown along with a full
line of audio tapes and a new model
professional mastering recorder. '

Personnel: Robert E. McCumber and
Tom Nelson.

MIRATEL ELECTRONICS INC.
Space 219-W

A variety of solid-state video moni-
tors will be shown. The broadcast moni-
tors run from 8-inches to 17-inches and
the general purpose monitors from 8-
inches to 23-inches.

Personnel: B. John Klindworth, Wil-
ltam S. Sadler, Robert H. Hansen.
George Pamlenyi and William J.
Toeller.

MOSELEY ASSOCIATES INC.
Space 223-W

On display will be a new solid-state
RF amplifier, RFA-1, designed to drive
remotely located AM modulation and
frequency monitors. Also to be shown
will be the WRC-10T solid-state remote
control system, the PBR-21 all silicon
solid-state remote unit, studio-transmit-
ter links for AM-FM mono or stereo
TV, the SCG-3 stereo generator, the
LPE-10W direct FM exciter and the
SCG-4 direct FM subcarrier generator.

Personnel: John A. Moseley, Howard
M. Ham and Jim Tonne.

MVR CORP.
Space 414-N

On display will be the new VDR-
210CF instant replay and stop-action
Videodisc TV disk recorder.

Personnel: K. R. Machein, F. Gon-
zalez Jr. and R. J. Ryan.

NORTH AMERICAN PHILIPS CO.
PROFESSIONAL PRODUCTS DIV.

Space 310-C

On display will be microphones,
closed-circuit TV and video-tape re-
corders and 16mm telecine projector.

Personnel: R. A. Vachon, J. D. Scan-
lon, A. A. Brakhan, M. H. Cook, W. J.
Spencer, E. D. Baars and G. A. Garnes.

NORTH AMERICAN PHILIPS CO.
Space 304-C

A new three-channel Plumbicon color
camera, the PC-70, which features a
smaller console and completely tran-
sistorized circuitry, will be shown. Also
on display will be Norelco’s PC-60
three-Plumbicon color camera and the
PM-50 monochrome camera.

Personnel: Robert T. Cavanagh, John
S. Auld, Robert L. Diamond, Richard
Tingley, Donald Pounds, Thomas Ray,
Michael Fisher, Walter Wolthers, Gino
Nappe and Richard R. Close.

NORTRONICS CO.
Space 233-W

Magnetic tape heads and accessories
for OEM and replacement will be
shown.

Personnel: Joseph Dundovic, Thor
Johnson, Roger Czerniak, Paul Lund.
Miles Effron, Tony Gentile, Donald
Puls and Ted Liberkowski.

PERFECTION MUSIC INC.
Space 415-N

Equipment dealing with good music
and automated stereo operations will be
featured.

Personnel: G. W, (Bill) Sandefur,
Virginia Sandefur and Ray C. Pincher.

Q-TV INC.
Space 112-E

Products to be shown include Q
prompters, videotypewriters and deluxe
crawls, and a horizontal tape dispatcher.

Personnel: George Andros, Sam El-
gort, Al Eisenberg, Stan Train and Jim
Henderson.

QUICK-SET INC.
Space 309-C

A new dolly for outside use and a
pedestal for studio use will be shown
along with the Samson, Hercules and
Gibraltar lines of tripods, dollies, pan-
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Meet Madame Modiste
celebrated seamstress of Livonia, Mich.

She’s never worked for Pauline Trigere or Bergdorf Goodman. Yet her professional skills help
keep you in the height of fashion . .. if you own a General Motors car. She's a seamstress at a
GM Fisher Body plant, one of three thousand whose deft needlecraft turns rolls of upholstery
materials into smart, superbly fitted seat coverings—more than seven million times a year.

These talented ‘‘couturiéres’ work with cloth, viny!l fabrics, and soft, genuine leathers in the
process of creating the designs you see in General Motors cars. The inviting interiors they pro-
duce unite with some 170 car models from which today's highly selective car buyer may choose.

General Motors car interiors are fashioned and selected by trained specialists of taste and dis-
cernment. But their abilities would be wasted without the practiced hand of the expert seam-
stress. She is one of the people who keep GM in the automotive styling forefront.

GM | General Motors IS PEOPIE...making vetter tnings ror you




heads, cradle units and trolleys.
Personnel: A. J. Briglia, Ed Schultz
and P. C. Mooney.

RCA
Space 101-E

Continuing the “new look” theme, a
mass display of color originating equip-
ment will be shown with the TK-42
four-channel live color camera as the
central feature. Also in the operating
exhibit will be the TK-27 four-tube
color film system and several units
in the color television tape line.

Also to be shown will be a complete
studio control system, and new and
higher-powered FM, VHF and UHF
transmitters. Other items include AM,
FM, TV and closed-circuit monitoring
and test equipment, TV gear, antenna
systems, transmission line, tower light-
ing and accessories, microwave relay
equipment and station automation
equipment.

Personnel: C. H. Colledge, T. J. Bar-
low, J. C. Cassidy, Al L. Hammer-
schmidt, A. F. Inglis, A. M. Miller, W.
E. Morrison, J. P. Taylor, E. C. Tracy,
W. B. Varnum, P. Bergquist, G .W.
Bricker, E. J. Dudley, P. A. Green-
meyer, J. L. Grever, E. T. Griffith, J.
E. Hill, H. H. Klerx, E. N. Luddy, D.
S. Newborg, D. Pratt, J. P. Shipley, M.
A. Trainer, N. R. VanderDussen, D. P.
Allen, J. N. Barclay, D. Borchert, M.
M. Corbett, D. A. Crawford, H. W.
Dover, W. G. Eberhart, M. Ellison, R.
S. Emch, B. E. Fincher, E. Frost, D.
Freeman, R. Giles, J. A. Gimbel, R. F.
Goodspeed, W. Happel, R. Harding, E.
H. Herlihy, E. H. Hoff, W. [. McCord,
0. J. McReynolds, V. S. Mattison, R.
Mele, T. B. Mullowney, R. J. Newman,
J. L. Nickels, A. W. Power, C. E.
Raasch, J. R. Sims. J. Smith, C. F.
Tarver, R. Varda, O. Wagner, P. G.
Walters Jr., R. M. Williams and W. C.
Wiseman.

RCA ELECTRONIC COMPONENTS
AND DEVICES

Space 101-E

Image orthicons, vidicons, power
tubes, microphones and silicon rectifiers
will be shown.

Personnel: F. X. Banko, D. M. Brani-
gan, R. M. Cahill, G. C. Carne, P. Dun-
can, W. T, Dyall, E. A. Dymacek, D. W.
Epstein, R. O. Etheridge, J. A. Haimes,
H. Hambleton, V. C. Houk, J. T. Houli-
han, P. Houston, J. E. Kelley, J. J.
Kelley, H. Kozicki, R. E. Lawrence,
R. J. Liska, R. Lord, G. A. Lucian,
S. J. Martin, M. C. Mowrey, R. A. Nel-
son, J. H. Owens, M. Petrisek, R. T.
Ribn, W. E. Rohland, G. E. Ryan, H.
Weisberg, W. W. Winters and T. Yingst.

©

RAYTHEON CO.
Space 106-E

On display will be solid-state micro-
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wave radio equipment and systems for
studio-to-transmitter links, intercity re-
lays and ETV systems, system engineer-
ing, path surveys, hardware, installation
and maintenance services. The new
items to be shown are the KTR II, 1 w
remodulating radios, the KTR III, 5 w
hetrodyne repeaters, dual link II, 1 w
automatic hot standby STL portable
microwave equipment and complete
turnkey systems.

Also on exhibit will be clamper ampli-
fiers, and broadcast tetrodes for AM,
FM and TV.

Personnel: Hugh P. Bannon, Jack E.
Banister, George A. Hinckley, John S.
Barber, Philip R. Cass, Robert F. Kan-
ney, Robert Keller, Daryl M. Hatfield,
John M. Cheval, Sam Harrell, Gene
Love, Rodney E. Nelson, David S.
Frankel, Edward H. Gilbert and Ken-
neth G. Weaver.

REEVES SOUNDCRAFT DIVISION,
REEVES INDUSTRIES INC.

Space 204-W

A variety of new products will be
shown: A line of high-band color video
tape for quadruplex equipment and for
use in critical monochrome applications;
a line of helical scan video tape for
slant-scan recorders and a line of Gold
Label Microloc recording discs. Also
to be shown will be tape recording
accessories, audio tapes, magnetic film
and Magna Striping and Micro-Plate
monochrome video tape.

Personnel: John S. Kane, Robert E.
Snare, Roger N. Langmaid, William
H. Woglom, George P. Petctin, Richard
J. Quaid, George F. Johnston, I. Cecil
Asfour and Rex F. May.

RIKER INDUSTRIES INC.
Space 103-E

A new studio switcher and an auto-
mated master control switcher will be
shown. Also on display will be a port-
able special effects switcher, a new en-
coded color bar generator and a color-
izer, test equipment, video and pulse
distribution amplifiers, color process-
ing amplifiers and the Mincom drop-
out compensator.

Personnel: H. Charles Riker, Sidney
B. McCollum, Bernard V. Munzelle,
Robert I. Webb, Charles Abney, Robert
E. Lynch, S. S. Krinsky, Erwin Lane,
David Lawi, Glenn Webster and Arthur
Freilich.

ROHDE & SCHWARZ SALES CoO.
Space 239-W

A video transmitter test assembly,
type UMVF, will be exhibited.

Personnel: Rudolf Feldt, Carroll E.
Barlow, Dr. H. Mangold, M. Goebel
and David Levy.

ROHN SYSTEMS INC.
Space 229-W

Featured will be a new line of angle
towers, basically used in the micro-
wave field, and currently being manu-
factured in 36-inch and 48-inch face
sizes.

Personnel: Dwight Rohn, R. A.
Kleine, Grady Rooker, C. A. Wright,
William Hall, Al Repsumer, Robert
Kennedy, Robert McNeme, James
Hunter, Bud Blaksley and David Fehr.

RUST CORP. OF AMERICA
Space 245-W

Autolog systems for TV, AM or FM
installations will be displayed. Also at
the show will be a new series of AP
alarm panels for continuous super-
visory monitoring of parameters, a dial-
operated monitor switching system, re-
mote control equipment and samplers
for all types of stations, and FM stereo
transmitters.

Personnel: S. Fulchino, J. Wyman,
B. Dunbar, A. Cestaro, J. Beck and
J. Andre.

SCHAFER ELECTRONICS
Space 210-W

On display will be a new stereo
model 800 program control system
complete with transistorized Ampexes,
an SA-100 random access spot locator,
and an automatic network switcher.
There will also be a new model 500
remote control system and new auto-
matic program logging equipment.

Personnel: Paul C. Schafer, James
W. Harford, Dallas Barnard and Milt
Kray.

SENNHEISER ELECTRONIC CORP.
Space 423-N

On display will be several different
microphones and the Radio and TV
Microport wireless microphone system.

Personnel: Horst Ankermann.

SHIBADEN CORP. OF AMERICA
Space 226-W

On display will be two-10 and three-
10 color cameras and the VRM 416
video-tape recorder.

Personnel: N. Shigezaki, S. Sonobe,
Y. Hirano, Y. Karato and K. Kiyohara.

SHURE BROS. INC.
Space 213-W
On display will be microphones and
accessories, broadcast phono cartridges,
tone arms, preamps and equalizers.
Personnel: R. W. Carr, V. F. Ma-
chin, L. Gunter, J. H. Kogen, C. R.

Anderson, J, E. Corbin and W. C.
Campion.
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A million miles a day!

P

Your pacages g0
wherever Greyhound goes

when you ship by

Greyhound Package Express

Greyhound goes over a million miles a
day, over more than 100,000 miles of
routes, serving more than twenty-five
thousand cities, towns and villages
throughout the U.S.A. Your shipments
go wherever Greyhound goes, aboard
rcgular Greyhound buses. when you

It’s there in hours and costs you less

specify Greyhound Package Express.
Ship anytime at your convenience—24
hours a day, 7 days a weeck, weekends and
holidays, too. Schedules are fast and fre-
quent. Your shipments get there faster.
(often in a matter of hours) because
they get moving sooner. Save time!

For Example  Buses Daily Running Time 20 lbs. 30 lbs. 40 Ibs.®
CHICAGO. ‘ 20 | 1hr. 50 mins. | $1.35 | $155 | 5180
o { I1 |3 frs. 30 mins. | 185 | 210 | 245
CLEVELAND— 1; 10 12 hrs, 55 mins. | 180 | 205 | 2.40
ggﬂ[ﬁﬁ | 19 3frs. 35 mins. | 170| 200 | 225

*Other low rates up to 100 Ibs. Lot shipments, too.

Save money! Save trouble! Ship C.0.D,,
Collect, Prepaid, or open a Greyhound
Package Express Charge Account,
For information on service, rates and
routes, call Greyhound, or write:
Greyhound Package Express, Dept. 8-C,
140 S. Dearborn St., Chicago, I11. 60603,

One of a series of messages depicting another growing service of The Greyhound Corporation.
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SONY CORP.
Space 114-E

The exhibit will include the BV-120
professional broadcast video recorder
with the electronic editor and the EM-
2N portable professional audio re-
corder.

Personnel: C. Steinheimer, K. Nees,
R. Raymond, H. Johnson, D. Matheny,
J. Mitchell and H. Berlin.

SPARTA ELECTRONIC CORP.
Space 246-W

The new A-20 audio console, a
completely transistorized unit with
eight channels and 22 inputs will be
shown as an addition to the A-15 four-
channel console and the AS-150 four-
channel stereo console. Also new will be
the all-transistorized RA-5 two channel,
three input, battery powered remote
amplifier mixer.

A new stereo 600 series, a completely
transistorized cartridge system, and a
new line of turntable cabinets and con-
sole desks will be shown, as will Vega
Electronics Corp.’s microphones, F-14
receivers and compressor-limiters.

Personnel: Bill Overhauser, Jack
Lawson, Ray Kohfeld, Jess Swicegood,
Glenn Webster, Herb Arms and Harry
Brouhall.

SPENCER-KENNEDY
LABORATORIES INC.

Space 417-N

On display will be a line of solid-
state RF transmission equipment and
accessories for CATV, ETV and indus-
trial applications.

Personnel: Charles H. Wright,
George Green, Hy Triller, Dr. Jacob
Shekel, Richard Cullinane and William
Lasky.

STANDARD ELECTRONICS CORP.
Space 307-C

A new solid-state TV transmitter and
a single-cabinet TV transmitter driver
will be shown. The driver, solid-state
up to the final power output stage, is
available for channels 7 through 13.
Also to be shown are a 25 kw-rated
visual amplifier, FM transmitters and
associated gear for FM and TV.

Personnel: Bill Zillger, Arno Zillger,
Erwin Taper, John Maczko and Betty
Ziliger.

SUMMIT ENGINEERING
Space 324-C

The Videograph, a new unit to eval-
uate magnetic tape for video recording
use will be introduced. Also on display
will be accessories for use in video
recording.

Personnel: Ted Barger. John Wood,
John Gallagher, Ted Pike and Don
Meier.
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SYLVANIA ELECTRIC PRODUCTS INC.
Space 402-N

A mobile television production unit
and associated studio cameras and con-
trol equipment will be shown.

Personnel: T. A. Combellick, N.
Rabiecki Jr., E. Maltzman, L. Frank-
witz, R. Priske, R. Pilcher, S. J. Stratis,
R. W. Louth.

TAPE-ATHON CORP.
Space 241-W

Studio recorders, automated audio
program systems, and magnetic tape
playback equipment will be featured.

Personnel: George M. Anthony,
Thomas L. Aye and Edward N, Sever-
sen.

TELECASTER ELECTRONICS
Space 230-W

The new 700 series tape cartridge
decks in mono or stereo will be on
display. The transistorized series fea-
tures remote control of all functions.
Also to be shown is the A-100 three-
channel remote amplifier.

Personnel: Paul L. Shore and James
C. Woodworth.

SARKES TARZIAN INC.
Space 104-E

A four-channel live color camera,
which can use any available tube for
chrominance channels, and a new four-
vidicon color film system, both fully
transistorized, will be introduced. The
live camera uses a Plumbicon or image
orthicon in the luminance channel and
comes with a 10:1 zoom lens. The film
chain uses a 1%-inch vidicon in the
luminance channel and 1l-inch vidicons
in the chrominance channel.

Also on display will be the Tascom,
a traffic availabilities computer, and
the APT-1000B programing computer,
which is capable of handling an entire
day’s programing.

Personnel: Biagio Presti, Russ Ide,
Neff Cox Jr., Richard T. Swan, Dale
Buzan, Harold Rabinowitz, John Guth-
rie, Morrell E. Beavers, Oliver Bjerke,
Nubar Donoyan, Richard J. Dougherty,
Gordon Peters, Jack Roden and Joe
Ryan.

TEKTRONIX INC.
Space 202-W

Equipment on display will include
video waveform monitors, vectorscope
for color TV phase measurements, os-
cilloscope trace-recording camera, TV
test equipment, generators, amplifiers
and scopemobiles.

Personnel: Fred Hart, Ray Hare, Bob
LeBrun, Stan Foss, Ed Vaughan, Ted
Brandt, Dick Herdman, Keith Williams,
Charles Rhodes, Doug Dickie, Ron

Olson, Berten Kate, Phil Crosby, Blaine
Smith, Ralph Show, John Kobbe, Wim
Velsink, Bill Polits, Mike Park, Frank
Consalvo, Don Hoffman, Paul Lund,
Steve Kerman, CIiff Briesenick, Bob
Meehan, Bob Seaberg, Ed Yore, Stan
Kouba, Jim Alexander, George Lodge,
Andy Visser, Jim Jacobs, Ralph Ebert,
Edith Nordby, Carol Temple, Dean
Hill, Grace Berryhill, Pat Lanas, Ruth
Christiansen, Hazel Brown, Hildegard
Richardson and Anita Grace.

TELE-CAM INC.
Space 420-N

On display will be combination mo-
tion picture-television camera equip-
ment.

Personnel: Robert R. Ferber, War-
ren R. Smith, Donald A. Trimmer, F.
K. Ross, E. Toth and Lillian Smith.

TELEMET CoO.
Space 247-W

Among the new items to be shown
will be a color processing amplifier, a
shunt feedback clamper amplifier and
an electronic pointer. Also on display
will be transistorized special-effects
generators, a video transmission test sig-
nal generator, sync generator, sync lock,
video distribution amplifiers, pulse dis-
tribution amplifiers, equolizer ampli-
fiers, multiburst generators, stairstep
ramp generator, sync tip clamper ampli-
fier, color standard, color bar generator,
color video monitor, color encoder, and
differential phase and gain receiver.

Personnel: J. Horiwitz, E. King, S.
Gunston, J. Guerrero, D. E. Chapman,
J. DeWall, A. Kwartiroff, R. Paniagua,
M. Tchinnis, J. Kirleis and S. Hamer.

TELEQUIP CORP.
Space 103-E
Multiplexor, solid-state sync genera-

tor, solid-state switcher fader and
Norelco closed-circuit TV will be on
display.

Personnel: J. J. Camarda, H. L.

Ryder, D. Laughrin and J. Kessler.

TELESYNC CORP.
Space 218-W

Three new products will be shown:
The visual tape transport projector with
a new Telesync crawl system; a new
3% x 4 rear screen projector with
solid-state remote control, and a %-
inch videotyper for use with synchro-
nous prompting system.

Personnel: Bob Swanson, Joe Henkel,
Lyn Shubert, Trig Lund, Al Sloman
and Larry Weirich.

TELEVISION ZOOMAR CO.
Space 105-E

The new Angenieux-Zoomar 11-
pound 10:1 zoom lens, model 10x40,
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U. S. ARMY
Space 419-N

Samples of the color TV series, The
Big Picture, and two radio series, The
Army Hour and Worldwide, will be
exhibited.

Personnel: Major Willard Jansen
and Major Phil Gilchrist.

U. S. NAVY
Space 228-W

Samples of naval audio-visual mate-
rials will be shown.

Personnel: Captain Picket Lumpkin,
Commander R. L. Bufkins, Commander
B. D. Varner, Lieutenant Commander
J. M. Hession, Lieutenant Commander
H. E. Padgett, Lieutenant D. J. Cullen
and Lieutenant D. F. Dvornik.

UTILITY TOWER CO.
Space 234-W

Standard tower sections for all types
of AM-FM-TV-microwave towers, Mi-
croflector microwave reflector, utility
base insulators for AM towers and a
new leg-splice insulator, #4800, for
sectionalizing AM towers will be on
display.

Personnel: Clete Nelson, Bud Duvall,
Nate Sholar, Joe Nelson, Jerry Bennett
and Dutch Giroux.

VARIAN ASSOCIATES
Space 408-12-N

On display will be a new 1 kw super
linear tetrode, the Eimac 4 CX 1500B,
Eimac and Varian brand power klys-
trons for UHF-TV and vapor-phased
cooled tubes for broadcast transmission.

Personnel: George Badger, Jack
Quinn, Larry Caldwell, Harry Breese,
Jack Moore, Robert Palmer, Robert
Landon and Emmett Brownell.

VIDEO-MEDICAL
ELECTRONICS CORP.

Space 407-N

The Fernseh Co. wireless camera with
remote sync features and other video
equipment will be on display.

Personnel: John L. Blake and P. L.
Prentiss.

VIKING INDUSTRIES INC.
Space 316-C

CATV equipment, including the
Gold Line amplifiers, and video serv-
ices, the Weatherama time-weather
channel, and the News-A-Rama UPI-
Viking news unit will be on display.

Personnel: Arthur Baum, Robert
Baum, Ted Baum, Ben Preece, Bob
Cowart, Kerwin McMahon, Allen Lipp,
Don Dworkin, Bill Dietderich, Ray
Davis, William Bodenstein and Dean
Shaffer.
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VISUAL ELECTRONICS CORP.
Space 301-03-C

Among the new items to be shown
are: the Norelco PC-70 Plumbicon
color camera; the V/A 100G Allen
master color high-band video-tape re-
corder; the English Electric Valve Elcon
4415/4416F tubes for color and EEV
vidicon tubes for color; a solid-state
switching system; the McCurdy PE2400
portable audio console; new Spotmaster
cartridge units; a new 5 kw AM trans-
mitter with a modulator large enough
for a 10 kw transmitter; a 20 kw FM
transmitter with a grounded grid output
stage driven by a grounded grid driver
stage; a 250 w FM transmitter with
space within the unit to install a stereo
generator; a solid-state direct FM ex-
citer with 10 w output; AKG/Norelco
microphones, and Round Hill CS-10
wireless cueing system.

Other items on display will include:
the Mark 10 zoom lens IO camera; the
Norelco PM 50 monochrome camera;
the EEV 4V4-inch tube; the Vat pre-
select switcher for video, audio and
transistions; a pulse assignment switch-
er; the Visual 6000 TV automation sys-
tem; the V1200 audio automation sys-
tem and Favag H-120 master clock
svstem.

Personpel: James B. Tharpe, Charles
E. Spicer, George H. Wagner, Nelson
D. Pagani, James A. Phillips, Robert
G. Striker, Leo L. Darrigo, Charles R.
Rich, John P. Gallagher, Richard Got-
tardi, Morris A. Mayers, Jess Rafsky,
Alfred A. Manegus, Robert B. Bollen,
Richard A. Koplitz, Lewis C. Radford,
Wayne Marcy, A. W. Greeson, James
Howard, P. D. Thompson, Alfred M.
Kallman, Robert Kuhl, Linton D. Har-
greaves, Chester Siegrist, Felix D, Bon-
vouloir, Lyle O. Keys, Robert C. Bacon,
Sam N. Kichas, Richard White, Philip
R. Hurlibut, Edward S. Clammer, Hen-
drik J. Antonisse, C. R. Webster, Hal
McKeon, Milton Erickson, Franklin
Haber. Richard D. Betts, Clarence
Boice, Al G. Sturm, George Hurst,
Robert C. Brooks, Rocco Reale, Donald
Quinlan, Bob Becker and Andrew
Blanck.

VITAL INDUSTRIES
Space 203-W

A variety of amplifiers will be on
exhibit.
Personnel: William Boehme, Otto E.
Goetz and John Frost.

VITRO ELECTRONICS
Space 207-W

A new solid-state field intensity meter
for AM use, the FIM-135 employing
optional crystal operation, will be in-
troduced. Also on display will be a new
line of stainless steel jacks and plugs,
phase monitors for directional antenna

systems, HF and VHF field intensity
meters, spectrum display monitors, and
FM rebroadcast receivers.

Personnel: Carl Finley, John Birch
and Bob Pallace.

WARD ELECTRONIC INDUSTRIES
Space 220-W

Six new solid-state items will be in-
troduced: an audio distribution ampli-
fier, a transmitter color phase equalizer
and low-pass video filter, a TV trans-
mitter demodulator, an audjo preamp,
an audio monitor amplifier and an audio
program preamp. Also to be shown are
a vertical-interval switching system and
a master control-station break switch-
ing system.

Personnel: G. K. Butenhoff, R. J.
Rainey, M. W. Davies, E. Venturato,
Ken Davies, John Ross and Peter Mac-
farlane.

WESTEL CO.
Space 113-E

TV tape recorders and cameras, in-
cluding a portable camera, will be on
display.

Personnel: Alfred W. Bolls Jr., Rob-
ert L. King, William E. Seaman, Wil-
liam H. Butler, Alex R. Maxey, Alan
G. Grace, John Streets, Theodore C.
Pickett, David Castillo, M. F. Barkouki,
Don J. Cochran and Guido Salcedo.

WILKINSON ELECTRONICS INC.
Space 321-C

A new $995 TM-IA solid-state field
intensity meter, weighing less than 12
pounds including rechargeable batteries,
will be introduced. Also on display will
be direct replacement silicon rectifiers
for mercury vapor tubes, AM frequency
monitors, AM modulation monitors,
stereo generators. FM exciters and lim-
iting amplifiers.

Personnel: G. P. Wilkinson, C. C.
Wilkinson, L. T. Wilkinson, L. L. Wil-
kinson, Paul Moffitt and William John-
son.

Radio programs
COMMERCIAL RECQORDING CORP.

Conrad Hilton, Suite 1300

Personnel: John J. Coyle, Jack Mur-
phy, Herbert Berman and Henry
Onorati.

MARK CENTURY CORP.

Conrad Hilton, Suite 2139-40

Personnel: Milton Herson, Marvin
Kempner, Fred Winton, Frank Beck,
Ellis Agee, Sy Geier, Bernard Edelman,
Gene Daniels, Jeff Berman.

CHARLES MICHELSON INC.

Conrad Hilton, Suite 733A-734A
Personnel: Charles Michelson and

Robert Michelson.
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Because everything business needs to operate—from
raw materials to finished products to services—now
depends on flexible truck transport, trucks are both a
reliable business indicator and a vital business tool.

A busy trucking industry means a bustling economy
. . . and, as business flourishes, growing demand for
truck service is reflected in the mounting sale of trucks.

1965 truck sales were 14% higher than 1964, a previous
record year—and the trend.in 1966 is still up.

AMERICAN

The Wheels that go Everywhere
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PAMS INC.

Conrad Hilton, Suite 9184-919A4
Personnel: Jim West, Bill Meeks,

Frank Bloeblaum, W. T. Arnold, Dan

Alexander, Gary Edens, Darrell Grun-

dy, Walter Wineke.

PEPPER SOUND STUDIOS INC.
Conrad Hiiton, Suite 700

Personnel: Willam Tanner, Wilson
Northcross, Michael Alger, Ralph
Stachon, Stan Richards and Henry Tan-
ner.

Research services
AMERICAN RESEARCH BUREAU

Conrad Hilion, Suite 605

Personnel: George Dick, Rod Erick-
son, Herbert Kaufman, C. A. Kellner,
Ralph Crutchfield, William Shafer,
Gene Thompson, Robert Owens, John
Griffin, Philip Mazur, Roger Hoeck,
Marvin Mond, Clay Braun, William
McGlenaghan and Alain Tessier.

BROADCAST ADVERTISERS

REPORTS

Knickerbocker Hotel, Suite unassigned
Personnel: Robert Morris.

MEDIA STATISTICS INC.

Conrad Hilion, Suite 2139A4-2140A
Personnel: James W. Seiler, Jack L.

Gross, Dick Lane, John Landreth, Pete

Perkins, Mike Heimberg.

A. C. NIELSEN CO.
Conrad Hilton, Suite 1000

Personnel: George Blechta, William
R. Wyatt, William S. Hamill, William
Ryan, Gene Woolpert, Howard Cole-
man, Andrew Faller, all New York;
John Churchill, Laurence Frerk, Ben
Wilson, Gene McClure, Roy Anderson,
William Miller, George Baillie, all Chi-
cago: James Shoemaker, Los Angeles;
Joseph Matthews, San Francisco.

THE PULSE INC.
Conrad Hilton, Suite 2320

Personnel: George Sternberg, Rich-
ard Roslow, Lawrence Roslow, all New
York; Paul Gillett, Chicago; Allen
Klein, Los Angeles.

SINDLINGER & CO.

Conrad Hilton, Suite unassigned
Personnel: Albert E. Sindlinger and

Thomas A. Taylor.

Station brokers

BLACKBURN & CO.

Pick-Congress, Suite unassigned
Personnel: James W. Blackburn,

Jack V. Harvey, Joseph M. Sitrick,

Colin M. Selph, C. Bennett Larson, Hub

Jackson, William B. Ryan, H. W.
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(Dutch) Cassill, Eugene Carr, John G.
Williams and Clifford B. Marshall.

CHAPMAN & CO.

Pick-Congress, Suite unassigned
Personnel: Paul H. Chapman, J. Wil-

liam Chapman, G. Paul Crowder, Keith

W. Horton and Earl Nolting,

R. C. CRISLER & CO.
Pick-Congress, Suite unassigned

Personnel: Richard C. Crisler, Paul
E. Wagner, Alex Howard and Edwin
G. Richter.

HAMILTON-LANDIS & ASSOCIATES
Conrad Hilton, Suite 711 A

Personnel: Ray V. Hamilton, John
F. Hardesty, H. DeWitt Landis, John
F. Meagher, Barry Winton, George
Moore, C. O. Kendrick, Richard A.
Shaheen and Lloyd HawKins.

HOGAN-FELDMANN INC.
Essex Inn, Suite 1511

Personnel: Arthur Hogan and Jack
Feldmann.

PHILIP L. KELSER & ASSOCIATES

Unassigned
Personnel: Phil Kelser.

LARUE MEDIA BROKERS INC.
Ascot House, Suite 902-04

Personnel: Hugh Ben LaRue and
Robert Kauzlaric.

HOWARD E. STARK

Pick Congress Hotel, Suite unassigned
Personnel: Howard E. Stark.

JACK N. STOLL & ASSOCIATES
Pick-Congress, Suite unassigned

Personnel: Jack Stoll, Bruce Stoll
and Jack Hanley.

EDWIN TORNBERG & CO.

Pick Congress, Suite unassigned
Personnel: Edwin Tornberg, Edward
Wetter and Douglas Kahle.

Station reps
ABC-TV SPOT SALES

Continental Plaza, Governor's Suite

Personnel: James Conley, Fred Net-
tere, Martin Pollins, Arthur DeCoster,
Robert Sullivan, Charles Barrickman,
Richard Hasbrook, Theodore F. Shaker,
Philip Mayer, David Johnson, Walter
M. Stein, Symon D. Cowles, Charles
DeBare, Richard Beesemyer, Barry
Geoghegan, Richard A. O’Leary, John
McMahon, John E. Campbell, Donald
Keck, James Riddell, Elton A. Rule,

James Osborn, David Sacks, Russ
Coughlan.
ADVERTISING TIME SALES
Conrad Hilton, Suite 600
Personnel: Thomas B. Campbell,

Art Elliott, Marshall Keeling, John
Murphy, George Harding, Bob Hether-
ington and Bob Brockman.

AM RADIQ SALES

Water Tower Inn, Suite unassigned
Personnel: Marvin L. Shapiro, Jerry

Glynn, Robert McCarthy and Robert

Dickey.

AVERY-KNODEL

Sheraton-Blackstone, Suite 407-08-10

Personnel: J. W. Knodel, Robert J.
Kizer, David N. Simmons, Don F. Mc-
Carty, Robert G. Patt, Roger H.
O’Sullivan, F. Robert Kalthoff, Marvin
Harms, Vernon Heeren, George Ba-
bick, Gale Blocki, Denman F. Jacob-
son, Gene Jones and Wallis S. Ivy Jr.

MORT BASSETT & CO.
Essex Inn, Suite unassigned
Personnel: Mort Bassett.

ELISABETH M. BECKJORDEN
Continental Plaza, Suite unassigned
Personnel: Elisabeth M. Beckjorden.

CHARLES BERNARD CO.
(COUNTRY MUSIC NETWORK)

Conrad Hilton, Suite unassigned
Personnel: Charles Bernard.

JOHN BLAIR & CO.
Sheraton-Blackstone, Suite unassigned

Personnel: John Blair, Frank Mar-
tin, Jack Fritz, Jim Theiss, Bob Hemm,
Tom Harrison, Ed Whitely, Mel Gold-
berg, Harry Smart, Don Saraceno, Ar-
thur Stringer, Monte Everett, Stu Coch-
ran Jr. and John Boden.

BROADCAST COMMUNICATIONS
GROUP

Continental Hotel, Suite unassigned

Personnel: Peter Lasker, Thomas
Nunan, Thomas Comerford, Ralph
Glazier, Jack Kennedy and Todd
Gaulocher.

BROADCAST TIME SALES
Water Tower Inn, Suite unassigned
Personnel: Carl Schuele.

CBS RADIO SPOT SALES
Conrad Hilton, Suite 18234

Personnel: Maurie Webster, George
Arnold, Robert DiMattina, James K.
Francis, Norman Ginsburg and Ed
O’Berst.

CBS-TV STATIONS NATIONAL SALES
Drake Hotel, Suite unassigned

Personnel: Ted O’Connell, Richard
Loftus, Robert Perez, Al Miranda and
Robert Davis.

HENRY I. CHRISTAL c0.

Conrad Hilton, Suite 1306

Personnel: Henry I. Christal, Irvin
Gross, Philbin S. Flanagan and Perre
Megroz.
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ROGER COLEMAN

Croydon Hotel, Suite unassigned
Personnel: Roger Coleman.

ROBERT E. EASTMAN & CO.

Executive House, Suite 3411

Personnel: Robert E. Eastman, Jo-
seph Cuff, Frank Boyle, Lee Lahey,
Carol Gilbert, Peter Schulte, Michael
Disney, Bruce Houston and Walter Bae-
dell.

FM GROUP SALES

Conrad Hilton, Suite unassigned

Personnel: James Morrow and Chuck
Kline.

GILL-PERNA INC.
Conrad Hilton, Suite 1800

Personnel: Helen Gill, John Perna
Jr., Robert Wencel, Harvey Levin, Bill
Mason and Dan Bowen.

HERBERT E. GROSKIN & CO.
Ascot House, Suite unassigned

Personnel: Herbert E. Groskin and
D. F. Sabia.

HARRINGTON, RIGHTER & PARSONS
Sheraton-Blackstone, Suite 708-09-10

Personnel: John E. Harrington Jr.,
Volney Righter, James O. Parsons, Jr.,
Robert Gilbertson, John Dickinson,
Kevin O’Sullivan, John J. Walters, Rich-
ard Gardner, Lon Nelles, Cris Rash-
baum, Peter Childs, Edward Theobald,
Don Stuart and Jay Haller.

GEORGE P. HOLLINGBERY CO.
Conrad Hilton, Suite 1600

Personnel: George P. Hollingbery,
F. Edward Spencer, Harry Wise, Fred

Hague, Roy S. Edwards, Warren Nel-
son, Walter Zahrt and Philip Corper.

HAL HOLMAN CO.
Conrad Hilton, Suite 24234

Personnel: Ken Fleming, Bill Mur-
ray and Van Bellingham.

BERNARD HOWARD & CO.

Executive House, Suite unassigned

Personnel: Bernard Howard, Jack
Davis, Arthur Miller and Patrick Nor-
man.

H-R REPRESENTATIVES
Continental Plaza, Suite unassigned

Personnel: Frank M. Headley, Ed-
ward P. Shurick, James M. Alspaugh,
Jack White, Avery Gibson, Marty
Goldberg, Mel Grossman, Dwight S.
Reed, Grant M. Smith, William Hune-
feld, Don Howe, Hank Balla, Charles
Ferguson, Jack Shaver, Larry Zeman,
Jud Cassidy, Peter Farrelly and Ralph
Atlass.
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THE KATZ AGENCY INC.
Executive House, Suite 3803
Personnel: FEugene Katz, Edward
Codel, Scott Donahue, Morris Kellner,
Daniel Denenyolz, Michael Membrado,
Walter Nilson, James Greenwald,
Oliver Blackwell, Martin Beck, Sal
Agovino, Edward A. W. Smith, Alan
Axtell, Joseph Hogan, Victor Ferrante,
Thomas Hetherington, Thomas Roche,
Cal Coleman, Robert Rohde, Ted Cur-
ry, Shawn McGreevy, Kenneth Pierce,
George Pulos, James Rogers, William
Lee, John Roberts, Glenn Kummerow,
Warren Beardow, Layton Miller, Geno
Cioe, Thomas Rice, Roland King,
Thomas Kniest, Richard Epp and Rob-
ert Huth.

JACK MASLA & CO.

Executive House, Suite unassigned

Personnel: Jack Masla, Allan Klam-
er, Jack Mulholland, John Finley, Bud
Pearse, Gene Gray, Dave Carpenter
and Lee O’Connell.

McGAVERN-GUILD CO.

Executive House, Suite 3311

Personnel: Daren F. McGavren,
Ralph Guild, Edward Argow, Walter
Lake and Ray Watson.

THE MEEKER CO.

Conrad Hilton, Suite 1700

Personnel: Robert D. C. Meeker,
Robert L. Dudley, Charles E. Standard,
Jack Hardingham, Martin Miils, Herb
Hahn, Carl Jewett, Len Sable, Fred
Bauman, Charles Compton, Howard
Wheeler, James Monroe, Harold Soder-
land and Audrey Tanzer.

METRO RADIO SALES,
DiV. METROMEDIA INC.
Continental Plaza, Suite unassigned

Personnel: H. D. Neuwirth, W, S.
Dallmann, Harry Durando, Elaine
Pappas, Alan Bell, Glenn Gilbert, Kevin
Cox, Jack King, Robert Williamson,
Bruce Johnson and Tom Marks.

METRO TV SALES,
DIV. METROMEDIA INC.

Executive House, Suite unassigned

Personnel: John Sias, Thomas Til-
son and Skip French.

NATIONAL TELEVISION SALES INC.

Execuitve House, Suite unassigned
Personnel: Oliver Treyz, Jack Moh-

ler, Tom Judge and Frank Browne.
NBC SPOT SALES

Conrad Hilion, Suite unassigned
Personnel: Richard H. Close.

PETERS, GRIFFIN, WOODWARD

Sheraton-Blackstone, Suite 705

Personnel: H. Preston Peters, Lloyd
Griffin, Jones Scovern, Lon King,

George Castleman, John Thaver, Don
Frost, Bob Muth, T. D. Van Erk, Bill
Walters, Walcott Ranck, John Butler,
Bill Bryan, Ray Hunter, Chuck Kin-
ney, James Kissman, James Mackin,
William J. Tynan, John A. Cory, Den-
nis K. Gillespie, John E. McGowan,
William H. Shaw, Paul A. Wischmeyer,
Bill J. Scharton, Louis J. Hummel, Ken-
neth L. Brown, John D. King, Robert
E. Swanson, Arthur W. Bagge, Sidney
Carter and John K. Markey.

EDWARD PETRY & CO.

Conrad Hilton, Suite 1400

Personnel: Martin Nierman, Ben
Holmes, E. C. (Ted) Page, Alfred
Masini, M. B. (Mike) James, Robert
J. Lareau, Robert Coppinger, Louis A.
Smith, Keith Lewis, Forrest (Frosty)
Blair), Joseph Sierer, William Cart-
wright, Bruce Mayer, Samuel Hall,
Robert Schuessler and Lloyd McGov-
ern.

VIC PIANQO ASSOCIATES

Conrad Hilton, Suite unassigned

Personnel: Vic Piano and Claude
Piano.

PRESTIGE REPRESENTATION
ORGANIZATION
Executive House, Suite unassigned

Personnel: Sam Brownstein,
Humphries and Jack Erickson.

PAUL H. RAYMER CO.

Executive House, Suite unassigned
Personnel: Paul H. Raymer, Robert
Baal, Stuart Keily, Keith Andre, Robert
Richmond, Robert Rains, Mahlon Ed-
mondson and William Lasher.

RKO GENERAL BROADCASTING
NATIONAL SALES
Continental Plaza, Suite unassigned

Personnel: Donald J. Quinn, George
Jeneson, Bill Lemanski and Lew Witz,

SAVALLI/GATES INC.

Essex Inn, Suite unassigned
Personnel: Joseph Savalli, Bill Wil~
son, Ken Schaefer and Ed Sherinian.

STONE REPRESENTATIVES INC.

Conrad Hilton, Suite 800

Personnel: Peggy Stone,
O’Mally, Saul Frischling,
Thomas and Robert Jensen.

STORER TELEVISION SALES
Executive House, Suite 3812

Personnel;: John D. Kelly, Frank
Barron, Peter Storer, Jim Goldsmith,
Bill Mason, Charles Lieber, James Dun-
ham, Marty McAdams and Andy Potos.

TELEVISION ADVERTISING

REPRESENTATIVES INC.

Water Tower Inn, Suite unassigned
Personnel: Robert M. McGrady,
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James M. King, Benjamin Margolis,
William B. Condon and Robert M.
Williams.

VENARD, TORBET & McCONNELL
Conrad Hilton, Suite 2100

Personnel: Lloyd George Venard,
Alan L. Torbet, James V. McConnell,
Howdee Meyers, Bob Alien, Steve Rin-
toul, Dave Ring, Dan Ruffo and Jere
Carmody.

GRANT WEBB & CO,

Conrad Hilton, Suite 2000

Personnel: Grant Webb, Greg Ma-
cafee and Bill Dahlsten.

WEED RADIO & TELEVISION

Allerton Hotel, Suite unassigned

Personnel: J. J. Weed and C. C.
Weed.

ADAM YOUNG INC.

Sheraton-Blackstone, English Room

Personnel: Adam Young, James F.
O’Grady Jr., Arthur W. Scott Jr., Rob-
ert A. Burke, R. John Stella, Roderick
A. Guerdan, Guilford R. Dye and Her-
bert F. Scharft,

Networks
ABC RADIOD

Conrad Hilton, Suite (1806A4-044)

Personnel: Robert R. Pauley, Elmer
Lower, Theodore M. Douglas Jr., John
A. Thayer, Earl Mullin, Thom O’Brien,
Jack Mann, Marvin Grieve, Leonard
H. Goldenson, Simon B. Siegel, Harold
S. Geneen (ITT), Hart Perry (ITT).

ABC-TV

Conrad Hilton, Suite 2306

Leonard H. Goldenson, Simon B.
Siegel, Alfred Schneider, Everett H.
Erlick, James Hagerty, Herbert Hahn,
Thomas W. Moore, Stephen C. Riddle-
berger, Leonard Goldberg, Edgar J.
Scherick, Edwin Vane, Leonard Maskin,
Theodore Fetter, Irv Wilson, Don
Boyle, Rowe Giesen, Harve Bennett,
James Duffy, Frederick Pierce, Mar-
shall Karp, Henry Hede, Jake Keever,
Bill Firman, Anthony Rocco, Warren
Boorom, Jerry Solomon, John Tiede-
mann, Ron Pollock, Bob Silberberg.

Elmer Lower, Robert Goldman, John
Madigan, Peter Jennings, Herbert Dorf-
man, John O. Gilbert, Robert 1. Coe,
Donald 8. Shaw Jr., Milton Carney,
James Zafiros, Joseph Merkle, Joseph
Cox, Carmine Patti, Nat Cavalluzzi,
Charles Leasure, Court McLeod, Joseph
Giaquinto, Mario Cucinotta, Richard
Wexo, Steve Katz, William Sythes,
Edward Bleier, Don Foley, Michael J.
Foster, Jerry Zucker, Steve Strassberg,
Sid Mesibov, John T. Curry, Bill Ed-
wards, Phil Bernstein, Andre Geb-
staedt, Joel Cohen, Mari Yanofsky,
Jack Ansell Jr, Leo Pillot, George
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Hoover, Irv Brodsky, Elliott Ames,
Randy Grochoske, Mortimer Weinbach,
Martin Rubenstein, Donal Flynn, Jor-
dan Davis, Martin Remnitz, Paul Son-
kin, Seymour Amlen, Sheldon Jacobs,
Steve Rosenthal.

Roone Arledge, Barry Frank, Mrs.
Eleanor Riger, Ned Steckel, Chris
Schenkel, Julius Barnathan, Verne
Pointer, Frederick Schuhmann, Merle
Worster, Frederick Zellner, George
Miine, Norman Grant, Max Berry, Joe
DeBonis, Tom Flynn, Frank Haney,
Philip Levens, Clure Owen, John Her-
bert Riedel, John Serafin, Sammie Aed,
David Eschelbacher, George Sebastian,
Henry Dabrowski, Bernard Koval, Rob-
ert Morris, William Fowler, Russell
Harbaugh, Paul Dudeck, Charles Koch-
er, Harry Jacobs, Richard Parks, Glen
Akins, Theodore Grenier, Arthur Ster-
man, Charles Buzzard, William Gil-
more, William Nolan, Peter Otto,
George Corrin, Hal Johnson, Michael
Boland, Miss Edith Johnson, Edward
Hamilton, Alfred Beckman.

CBS RADIO
Conrad Hilton, Suite 1806

Arthur Hull Hayes, James M. Se-
ward, George J. Arkedis, W. Thomas
Dawson, George M. Perkins, Walter P.
Rozett, William A. Schudt Jr., David-
son M. Vorhes, Alvin Balkin, William
D. Greene, Richard Hess, Gerald F.
Mauisby, Norman Ober, Arthur G.
Peck, Ogden Prestholdt and Erich H.
Salline.

CBS RADIO STATIONS

Conrad Hilton, Suite 1806

Personnel: Fred Ruegg, John O.
Downey, Jules Dundes, Ralph W. Gosh-
en, Robert F. Hyland, E. H. Shomo,
Robert P. Sutton, and Donald J. Trag-
eser.

CBS-TV

Conrad Hilton, Suite 23054

Personnel: John A. Schneider, John
Reynolds, William Lodge, Carl Ward,
Jack Cowden, Tom Dawson, Williamn
Tankersley, Don Sipes, Salvatore lan-
nucci, Gordon Hayes, Charles Stein-
berg, James Kane, Harry Feeney,
George Bristol, Alex Kennedy, Richard
O’Brien, Albert Dwyer, Don Clancy,
Bob Wood, Ed Scovill, Dave Williams,
Ed Hall, Leonard Denooyer, Ed Saxe,
Robert F. Jamieson.

CBS TV STATIONS

Drake Hotel, Suite unassigned

Personnel: Merle Jones, Craig Law-
rence, Frank Shakespeare, Richard For-
sling, Hal Hough, Harvey Struthers,
Ted O’Connell, Bryce Bryant, Clark
George, Ed Kenefick, Gene Wilkey,
Robert Wood, Howard Kany, Frank
Beazley, Ray Beindorf, Robert Cochran,
Jerry Danford, Charles McAbee, Rich-
ard Loftus, Robert Perez, Al Miranda,

Robert Davis, Tom Swafford, Joe Stern,
Robert Gross, Ed Miller, Al Pierce,
Wally Wesley and Joe DeBragga.

KEYSTONE BROADCASTING SYSTEM

Conrad Hilton 805

Personnel: Sidney Wolf, Noel Rhys,
Charles Hammarstrom, Harry Albrecht,
Chris Hetherington and Christine Fahy.

MARKET ONE NETWORK
Essex Inn, Suite 1501

Personnel: Sidney K. Halpern and
Jerry Victor.

MUTUAL BROADCASTING SYSTEM
Conrad Hilton, Suite 1604-06-A

Personnel: Robert F. Hurleigh,
Charles W. Godwin, Edward Boyd,
Glenn Jackson, Joseph Keating, Stephen
McCormick, Raymond Smith, Robert
McCumber.

NBC RADIO, NBC-TV
Sheraton-Blackstone, suite unassigned

Personnel: Walter D. Scott, Julian
Goodman, David C. Adams, Thomas
W. Sarnoff, George Fuchs, Tom Knode,
Don Mercer, Harry Bannister, Joe Ber-
halter, Tony Cervini, Sheldon Hickox,
Bill Kelly, Bud Laing, Ray O’Connell,
Paul Rittenhouse, Don Durgin, Mort
Werner, Dave Tebet, William Trevar-
then, Angus Robinson, Cy Wagner,
Steve Flynn, Art Johnson, Mort Dillon,
Charles Corcoran, Stephen B. Labun-
ski, Robert Wogan, Marion Stephen-
son, Michael Laurence, Ludwig Simmel,
William R. McAndrew, Reuven Frank,
Donald Meaney, Russell Tornabene,
Raymond W. Welpott, Theodore H.
Walworth, Arthur Watson, Stephen
Rooney, Joseph Goodfellow, Thomas
McCray, Robert Lemon, Richard Close,
Robert E. Small, William Rubens,
George Lenfest, Robert Howard, Mark
Olds, Wilfred Prather, George Graham,
Morris Rittenberg, Gerald Adler, Thom-
as E. Ervin, Robert D. Kasmire, Syd-
ney H. Eiges, Peter Kenney, M. S.
(Bud) Rukeyser, Ernest Lee Jahncke,
Paul Kiein, Gene Walsh.

SPORTS NETWORK INC.
Pick-Congress, Suite unassigned

Personnel: Richard Bailey Sr., Ray
Sharp, Charles Voco, Ralph MacFar-
land, Robert Martin, Jack Tobin, Philip
Valastro, Richard Bailey Jr., William
Hyland, Joseph Blythe, Louis MacDon-
ald, Vic Grenier and Charles Shellen-
berger.

Other exhibitors
ASSOCIATED PRESS

Sheraton-Blackstone, Sheraton Room
Personnel: Wes Gallagher, Robert
Eunson, Roy Steinfort, Fred L. Strozier,
Thomas P. Coleman, Gerald B. Trapp,
John Aspinwall, Andy Anderson, Ken
Clark, Paul Clifford, Jim Firmin, Jerry
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Gill, Bob Hull, Dave Manning, Bill
McFarland, Bill Phillips, Bob Shipley,
Dave Shuirman, Jim Smith, Ed Staats,
Frank Stearns, Tom Stuetzer, Bob
Sundy, John White, Dorman Cordell,
Thomas Dygard and Ed Tunstall.

LEO BURNETT CO.

Conrad Hilton, Suite 1500

Personnel: Don Amos, Dave Arnold,
Seymour Banks, Lincoln Bumba, Dick
Coons, Bill Eckert, Ken Lane, Mark
Munn, Bill Oberholtzer and Hal Tilson.

PROMOTIONAL SERVICES INC.

Essex Inn, Suite 1501
Personnel: Sidney K. Halpern, John
Mark, Jack Isaac and Peggy Keefer.

RADIO ADVERTISING BUREAU

Conrad Hilton, Suite 17054, 1705,
17064

Personnel: Miles David, Robert H.
Alter, M. E. Fidler, Jack Ackerman,
Allen Eisenberg, Don Anderson, Lew
Birchfield, Jack Burke and Rod Mac-
Donald.

SESAC

Conrad Hilton, Suite 900
Personnel: Alice H. Prager, S. B.

Candilora, W. F. Myers, Bob Thomp-
son, Sidney Guber, Norman Odlum,
Joseph Quinn, Charles Scully, Earl
Brewer, Ed Cooney, Harold Fitzgerald,
Ken Ovendon, Earl Pollock, Glenn
Ramsey, Ray Van Hooser, Vic Vickrey,
Frank Watkins.

THE SOFTNESS GROUP

Water Tower Inn, Suite unassigned
Personnel: Donald Softness.

TELEVISION BUREAU OF
ADVERTISING

Conrad Hilton, Suite 1605-06

Personnel: Norman E. Cash, George
Huntington, Willilam Macrae, Murray
Gross and Walter Vetter.

TELEVISION INFORMATION OFFICE

Conrad Hilton, Suite 706
Personnel: Roy Danish, Carl Burk-
land, Hank Levinson, Bert Briller.

TV STATIONS INC.

Conrad Hilton, Suite 19244
Personnel: Herb Jacobs, Don Men-

chel, Dick Cignarelli, Andy Jaeger,

Grace Jacobs and Vivian Chackin.

WHERE TO FIND IT

Exhibits of equipment manufacturers
are located in the lower lobbies and
Continental Room of the Conrad Hilton
hotel during the NAB convention. Ex-
hibit space and/or the hospitality suites
assigned as of March 17 are shown.
All rooms and space designations are at
the Conrad Hilton unless otherwise in-
dicated. Symbol Sh-B means Sheraton-
Blackstone.

EXHIBITORS

Addressograph-Multigraph  Corp.......Space 238-W
Advance Industries ... Space 421-N
Albion Optical Co. ......... ....Space 251-W

Alford Manufacturing Co.
Altec Lansing Corp. .....

AmeCo INC. o Space 312-C
American Electronic

Laboratories InC. .coevvevenerencennns Space 313-C
American Pamcor Inc. .Space 111-E

Ampex COrP. vvoreeeecnnnrnnenrerar e Space 108-E
Andrew Corp.

Arriflex Corp. of Ameri
Audio Devices Inc.
Automatic Tape Control.........
Ball Brothers Research Gorp. ........
Bauer Electronics Corp.
Beckman & Whitely Inc. ...
Borg-Warner Corp.
Boston Insulated Wire & Cable........Space 240-W
Broadcast Electronics Inc. ............ Space 303-C
CBS Laboratories ............ ...Space 236-W
CCA Electronics Corp. ... ..Space 237-W
Century Lighting Inc. .. ...5pace 116-E
Chrono-Log Corp. ............ ....5pace 103-E
Cleveland Electronics Inc.
Cohu Electronics Inc. .......
Collins Radio Co.
ColorTran Industries ...
Conrac Division, Gianinfi................ Space 107-E

'140 (NAB CONVENTION PREVIEW)

Continental Electronics Manufacturing
0O, o Snace 200-W

Cummins Engine Co. ...ccooovevrvvrneaee. Space 227-W
Dage-Bell Corp. ......... ......5pace 308-C
Dresser-ldeca €0, oo Space 205-W

Dynair Electronics Inc.... .....5pace 211-W
Eastman Kodak Co. .oocoovvvveerrveennnne, Space 231-W
Electronics, Missiles & Communicaticns

INC. o ensee Space 323-C
Entron INC. oo Space 320-C
Fairchild Recording Eguipment........ Space 314-C
Filmline Corp. Space 118-E

Fort Worth Tower Co. .
Gates Radio Co.
General Electric
Grass Valley Group Inc.
Hancock Telecontrol Cerp
Harwald Co. ... Space 225-W
Hewlett-Packard .Space 418-N
Houston Fearless Corp. .....cccoceo.... Space 110-E
International Good Music Inc. .....Snace 224-W
Jampro Antenna Co.
Jerrold Electronics Corp. .
Johnson Electrenics Inc. ... .S
Kaiser-Cox Corp. Space 409-13-N
Kaart Co. oo Space 416-N
Kliegt Bros. ..o, Space 100-E
KRS Instruments . .. Space 215-W
Lenkurt Electric Co................. ....Space 404-N
MaCarta Inc. ....Snace 212-W
Marti Electronics ....Space 252-W
McMartin Industries Inc. ... ....Soace 235-W
Melcor Electronics Corp. ... Space 422-N
Memorex Corp. Space 319C
Microwave Associates Inc....... ...Space 111A-E

..Space 315-C
Space 221-W
...... Space 102-E
..Space 109-E
.Space 403-N

Midwestern Instruments Inc. ... Space 317-C
D. B. Miliiken Co. ...c.ceeenn..... ....Snace 424-N
M Co. e ....5pace 248-W
Miratel Elec S ...Space 219-W
Maseley Associates Inc ...Space 223-W
MVR Corp. oo Space 414-N

North American Philips Co.

Professional Products Div. ... Space 310-C

Space 304-C
..Space 233-W
...Space 415-N

North American Philips Co.
Nortronics Co. ...
Perfection Music Inc.

Q-TV Inc. ... ....Space 112-E
Quick-Set Inc. ...Space 309C
RCA vt Space 101-E
RCA Electronic Components &

DEVICES .vivveerererns e Space 101-E
Raytheon Co. ....... ...Space 106-E
Reeves Soundcraft ... ...Space 204-W
Riker Industries Inc.............. ....Space 103-E
Rohde & Schwartz Sales Co. .....Space 239-W
Rohn Systems Inc. ......... ...Space 229-W
Rust Corp. of America.... ...Space 245-W
Schafer Electronics .......... ..Space 210-W
Sennheiser Electronic Corp. . ..Space 423-N
Shibaden Corp. of America..............Space 226-W
Shure Brothers Inc. ... ...Space 213-W
Sony Corp. of America. ....Space 114.E
Sparta Electronic Corp. ... ...Space 246-W
Spencer-Kennedy Labs ... ...Space 417-N
Standard Electronics Corp. ...Space 307.C
Summit Engineering ... Space 324-G
Slyvania Electric Products Inc.........Space 402-N
Tape-a-Thon Corp. .................. ...Space 241-W

Tapecaster Electronics .. ..Space 230-W
Sarkes Tarzian Inc. ...
Tektronix Inc. ...
Tele-Cam Inc. ...
Telemet Co.
Telequip Corp. ...
Telesync Corp.
Television Zoomar Co. ...
Townsend Associates irc.
Trompeter Electronics Inc. ...
United Press International...
U, S Ay e
U. S. Nawy.....
Utility Tower Co.
Varian Associates ... Space 408- 12N
Video-Medical Electronics Corp ....opace 407-N
Viking Industries Inc. .....ccooevrveeeee. Space 316-C
Visual Electronics Corp. .Space 301-03-C
Vital Industries ........cooovcenrcenann, Space 203-W
Vitro Electronics ..Space 207-W
Ward Electronic Industries .-Space 220-W
Westel Co. ... reeereenopace 113-E
Wilkinson Electronics Inc. .......,......Space 321-C

NAB CONVENTION OFFICES

(All NAB convention and staff offices are on the
third floor of the Conrad Hilton unless otherwise
designated)
Convention Manager.................cccooveun.ne. Room 1
Everett E. Revercomb. :ecretary-treasurer
Convention Program ... ..Room 4
Harold Niven, assistant to the preadent
Engineering Conference
George W. Bartlett, vice president
Convention Exhibits—
Exhibit Office—Lower Level
Edward L. Gayou, exhibit director
George E. Gayou, exhibit consultant
Registration Desk ........cccooorvene. Lower Lobby
Donald Pearce, assistant treasurer
Convention News and Public Relations ..Room 3
John M. Couric, vice president for public

relations. Milton Magruder, publications
manager

NEWST00M vvoeveeee e, Astoria Room

NAB STAFF OFFICES

RAdio v Room 2
Sherri} Tavler. y'eo presicent

Station services ..o, Room 2

Wi'liam Carlisle, vice president

Station relations ..o, Lower Lobby
James McKnight, Spencer Denison, Oliver W.
Henry, Ernest C. Sanders, Hamwlton Woodle,
field representatives

Broadcast management ... Rocm 4
William |, Walker, director

Government affairs ..o Room 2
Pau! Comstock, vice president

LeEAl i, Room 2
Dmmlas A Anello, general counsel

RESBATCY oo Room 2

How re Mande!, vice president
BTI0ADCASTING, MARCH 21, 1966



tdward Petry & CO. oo 1400
Vic Piano Associates ..o Unassigned
Prestige Representation . ..Executive House
Organization ........... ...Executive House
Paul H. Raymer Co. ...............Executive House
Recording Industry Promotion Assn. ..Unassigned
RKO General National Sales ....Continental Plaza
Savalli/Gates ...ococoveveeiieeeiieriieni Essex Inn
Stone Representatives [NC. ..coovcciniieiiinenene. 800
Storer Television Sales ....Executive House 3812
Television Advertising Representatives
.................................................. Water Tower Inn

Venard, Torbet & McConnell . 2100
Grant Webb & CO. .ococeecevireiee e 2000
Weed Radio & Television Corp. ....Allerton Hotel
Adam Young Co. ....ccovvverrnnnnn. Sh-B English Room

STATION BROKERS
Blackburn & Co. ....

Edwin Tornberg & Co. .oevoirernnne

NETWORKS
ABC Radio

.Pick-Congress

ABC-TV Stations
CBS Radio ......cccu....
CBS Radio Stations
CBS-TV s
CBS-TV Stations .........

Keystone Broadcasting System

Market 1 Network (QXR) ............. Essex Inn 1501
Mutual Broadcasting System ........... 1606A-04A
NBC RAGI0 oo e e Sh-8
NBC-TV e Sh-B

Sports Network Inc. ..o Pick-Congress

RESEARCH ORGANIZATIONS

Advertising News of New York ......... Unassigned
Associated Press ............. Sh-B Sheraton Room
Billboard ..cooveeecersivrecseses e 2519A
Broadcast Engineering ..oooecevcrenneevenens 1306A

Broadcasting Magazine
Broadcast Management/Engineering .
Leo Burnett
Media/Scope

NAFMB oot 839
Printer's Ink . .1334A
Promotional S nc. ...1501
Radio Aavertising Bureau .. .1706A
Radio-Television Daily ..coccooiveimncimccinnnnnnss 906

Society of Broadcast Engineers ............... 1235A
Softness Group .....cecevecvemnence Water Tower Inn
SPONSOT oot

Standard Rate & Data Service...
Telefilm Magazine

: Pick-Congress  American Research BUreal .....oooomoeenn 605  Television Age .o 1106
Chapman & Co. ... .Pick-Congress  Broadcast Advertisers Television Bureau of Advertising ...1605-06
R. C. Crisler & Co. ....... — Pick-Congress REPOMS woooveoveeeereceeenrenen Knickerbocker Hotel  Television Information Office .....ccoovvrrerrienreenn. 706
Wilt Gunzendorfer & Associates ...Conrad Hilton  Media Statistics INC. .ovrvcrrrrcmiisrssscncr: 2140 Television Digest ..o 1706
Hamilton-Landis & Associates.........cco.o..... 711A A C. Neilsen Co 1005 Television Magazi 706A
Hogan-Feldmann .........ccccccuee. .Essex Inn The Pulse Inc. ... e300 TS egltls@n agazine
Philip L. Kelser & Associates. Unassigned  Sindiinger & CO. oo Unassigned 11 Stations INC. o 1924A
Larue & Associates Inc. ..... Ascot House Timebuyer Magazing .......oovossiiiivvvnnenn
Howard Stark ... .Pick-Congress ~ MISCELLANEOUS United Press International .

Jack N. Stoll & Associates.............. Pick-Congress  Advertising Age .o G0BA  VariEty oo
man, KCFM(FM) St. Louis; George J. Voron, woaL(FM) Philadelphia,

Seminars study
problems of FM

Programing, promotion,
sales, research and

automation on agenda

Seminars on programing, promotion,
sales, research and automation, and pre-
sentation of the Armstrong Memorial
Research Foundation Awards will high-
light the seventh annual convention of
the National Association of FM Broad-
casters at the Conrad Hilton hotel, Chi-
cago, March 25-27.

The opening morning (Friday) agen-
da will take up “The Programing Chal-
lenge,” moderated by Alex Smallens Jr.,
waBC-FM New York. Panelists, discus-
sing successful FM formats, will be:
Nelson Goldberg, wypp(FM) Pittsburgh
on “Fine Arts”; Dick Paisley, wWPBS-
(FM) Philadelphia on “Pop-Personali-
ty”; Harvey Wittenberg, WLS-FM Chi-
cago on “Sports”; Ted Niarhos, WDBN-
(¥M) Cleveland on “Pop-Background”,
and David Bennett, Triangle Stations,
Philadelphia on “Multistation Program-
ing.”

Ralph Blumberg, wcCBs-TV newsman,
and former owner of wBOX Bogalusa,
La., will be luncheon speaker Friday.

On the Saturday morning agenda
are audience-promotion and research
panels. The audience promotion session
will be moderated by David Polinger,
wTFM(FM) New York. Panelists in-
clude: Ellis E. Erdman, C&U Broad-
casting Corp., Ithaca, N. Y ; Durwood
T, Tucker, wrr-FM Dallas; Harry Edel-
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Gray, wesM-FM New Bedford, Mass.,
and H. Taylor (Bud) Vaden, Triangle
Stations, Philadelphia.

On the research panel will be: Jack
Gross, Media Statistics Inc., New York;
Allen Klein, The Pulse Inc., Los An-
geles; Jack Masla, Jack Masla & Co.,
New York, and Gary Gielow, KPEN-
(FM) San Francisco.

The Saturday afternoon sales seminar
will be moderated by Lynn A. Chris-
tian, wrix-FM New York. Panelists on
the “Local and Regional FM Sales
Challenge” will be: Gertrude Bunchez,
Century Broadcasting Co., St. Louis;
Reudi Neubauver, werM(FM) Chicago,
and Garrett Allan, wrMx(FM) States-
ville, N. C.

Panelists on the “FM/AM Sales
Staffing Challenge” will be: Elmo Ellis,
wsB-FM Atlanta; George Thorpe, WvCG-
FM Coral Gables, Fla., and Jerry Hol-
ley, wiBw-FM Topeka, Kan.

Panelists on the “National FM Sales
Challenge” will be: Sherril Taylor, vice
president for radio, National Associa-
tion of Broadcasters; Miles David, pres-
ident, Radio Advertising Bureau; Abe

board chairman, NAFMB; Donald W.
Frost, vice president and director of
radio, Peters, Griffin, Woodward Inc.,
New York, and James Schulke, presi-
dent, Quality Media Inc., New York.

The Sunday morning program will
open with a presentation of taped sym-
phonic programs, moderated by Richard
L. Kaye, wcrB-FM Waltham, Mass.
Panelists will include representatives of
leading symphony groups.

An automation panel will be held
Sunday, moderated by Stan Hamilton,
chairman of the 1966 NAFMB con-
vention. Panelists well be: Robert F.
Whitely, wMaL-FM Washington; Paul
C. Schafer, Schafer Electronics; Donald
W. Clark, Continental Electronics;
Ralph Mark, weEoK-FM Poughkeepsie,
N. Y.; Rogan Jones, International Good
Music Inc., and Charles Inman, Musi-
pac Inc.

Also on the Sunday morning agenda
are presentation of the Armstrong
awards, and a report by Harvey Harka-
way. Standard Rate and Data Service.

The Sunday afternoon FM Day pro-
grams is handled by the NAB.

Joel Thrope,
Vice-President — General Mgr.
WAKY, Louisville, Ky

—a division of LIN BROADCASTING
CORPORATION is a new subscriber to
RADIO A LA CARTE.

Joel states —

“It’s a pleasure to have a modern program-
ming and sales service refreshingly added
to monthly. It’s also nice to note our other
LIN stations, WMAK, Nashville, KAAY,
Little Rock and KEEL, Shreveport have
found RADIO A LA CARTE a must in day
to day usage.”

Why not contact your
Mark Century man

in Conrad Hilton
Suite 2139-2140

Hotel.

Mark Century Corporation Warwick Hotel 65 West 54th St., New York, N.Y. 10019 212-Pl 2-3035
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THE MEDIA

CBS-TV affiliates get a choice

They can elect to stay with the present compensation

system or sign new contract offered by network

CBS-TV affiliates got a look at their
new network affiliation contracts last
week, and with it they got a choice:
They can switch over at any time they
think it will be to their financial advan-
tage to do so.

The new form, developed by the net-
work in cooperation with an affiliates
economics committee, was described by
CBS-TV officials as greatly simplified
and designed to yield station compensa-
tion totaling about what the current con-
tracts produce—a figure believed to be
around S$85 million a year.

But it was impossible, they said, to
devise a formula that would give every
station exactly what it gets now. Some
would get s’ightly more under the new
contract, cthers slightly less.

The new formula, however, freezes
at an average of 3% a premium factor
that has been going steadily down. This
is the so-called “K* factor that repre-

‘Here’s the Answer

To Libel Suits:

One slip of the lip, however ac-
cidental, can bring about court
action—with you as the de-
fendant in a libel suit. It can
be costly enough to be disas-
trous. Now you can hold your
loss on any claim to an agreed
amount you carry yourself,
and let Employers Reinsur-
ance handle the excess. This
specially designed policy pro-
vides economical protection
against losses due to libel, slan-
der,invasion of privacy, piracy,
violation of copyright. For de-
tails and rates, contact:

EMPLOYERS REINSURANCE
= CORPORATION

21 West 10th., KANSAS CITY, MO.

NEW YORK, 111 John « SAN FRANCISCO, 220 Montgomery
CTHICAGD, 175 W. Jackson « ATLANTA, 34 Pcachtree, N. E.-
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sents premium charges such as those
derived from half-hour and quarter-
hour sales (BrRoaDCASTING, Feb. 7).

Declining Figure = At one time the
K factor was as high as 1.16, repre-
senting a 16% premium, but with di-
minishing sales of half-hour and quar-
ter-hour sponsorships it has declined,
and the network has estimated that by
this fall it will be no more than 1.03
and that by next June the premium
will have disappeared entirely and the
K factor wili be at 1.

In freezing the K factor at 1.03, or
3% premium, in the new contract, CBS
is oflering each affiliate a choice of
staying with its old contract and a con-
tinuously diminishing K factor, or
switching to the new one where the
K lactor is a constant 1.03. Those who
stay on the old contract will be paid
at a K factor of 1.03 until September,
then at 1.02 to the end of the year, then
at 1.01 till next June, when the factor
becomes 1.

Depending upon their individual
situations, network officials said, some
stations will find they will receive more
compensation by switching to the new
form soon, others will find it pays them
to wait a while. But they predicted that
virtually all affiliates would find it to
their advantage to switch over by fairly
early next year.

Starting in September, according to
William B. Lodge, vice president for
affiliate rclations and engineering, sta-
ticns still on the old contract wiil be
given, along with their compensation
checks, a statement indicating what the
payments would have been under the
new contract.

Higher Compensaticn = Tt w25 costi-
mated that CBS-TV’s total outlay in
station compensation will be about $2.5
million a year higher under the new
centracts than under the old one when
the K factor reaches 1.

A meeting of affiliates and netwerk
officials to discuss the new forms and
clarify the changes has been set for next
Sunday (March 27) in Chicago, iust
before the start of the National Asco-
ciation of Broadcasters convention. The
meeting will be held in Studio | of
CBS-owned vapr-tv Crichro.

In addition to the money factors,
the new contract incorporates a number
of other changes, many of them de-
scribed as formalizing existing practices.

One major change forbids affiliates to

permit CBS-TV programs to be carried
on community-antenna systems without
CBS permission. This is in line with
CBS’s contention that CATV must get
a copyright owner’s consent before
carrying his material.

If a CBS-TV affiliate owns a CATV
system, he still must get CBS permis-
sion before putting CBS-TV programs
on that system. But if he does carry
CBS-TV programs on his own system
without permission he will not, under
the contract, be held to have violated
the terms of the affiliation agreement
itself.

Network officials said he would, how-
ever, still be subject to suit for copy-
right infringement. The purpcse of ex-
empting him from cancellation of the
affiliation contract in such cases, they
said, was to avoid imposing upon an
affiliate who is a CATV operator pen-
alties more severe than he would be
subject to it he were not an affiliate.

The CATYV provision is an addition
to existing bans on rebroadcast and
other program uses where CBS consent
is required.

Other changes include:

* The period in which an affiliate
may, in general, accept a regularly
scheduled network offering has been
extended from 72 hours to two weeks.

= The network reserves the right to
make presidential speeches and cover-
age of other matters “of immediate
national concern” available to stations
not affiliated with CBS-TV. Officials
said this section recognizes that there
may be times when *‘national interest”
makes it desirable to have a program
carried by many stations, whether affili-
ated or not.

= The contract provides for case-by-
case negotiation of station compensation
for sports programs and special events,
such as political conventions and elec-
tions, presidential inaugurations, space
shoots and pageants. Officials said this
“merely puts existing practice into writ-
ing.”

= The network agrces to indemnify
affiliates against claims arising out of
the broadcast of a CBS-TV program,
also said to reflect existing practice.

= CBS-TV may elect not to feed a
sustaining program to an affiliate in
whose community it does not want the
program broadcast. Officials said this
was designed to cover instances such as
“two or three” that has occurred in the
past. In one cited as an example CBS-
TV withheld a program on bookies from
stations in Boston, Providence, R. I,
and Hartford, Conn., because in those
areas there were pending court cases
whose juries might be said to have been
influenced by the program.
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Please. Let’s have

equal time for truth.

Today, people are suspect of retail automobile
advertising.

Even though 99% is legitimate. (Maybe you
think it’s too hard sell. Maybe you think some of
1t is schlock. But it is honest.)

Only one percent of all retail automobile adver-
tising is misleading or dishonest. Yet. that one per-
cent lessens the believability of all advertisers,
making advertising in all media less effective.

The National Automobile Dealers Association is
an organization representing the majority of new
car dealers across America who are trying to clean
up the “couldn’t-care-less” element in automobile
retail advertising. We need your help. Perhaps an
example of everyday tactics will make that neces-
sity clear. Frequently in retail automobile sections
one will see an ad that says, “as low as $999 Full
Price.” The words, “as low as” are infinitesimal
seven point type. The words, “$999 Full Price” are
big bold type. This is not illegal. But the obvious
wordsmithing makes people feel deceived.

And this is only one form of deceptive adver-
tising that must be slowed down if the American
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consumer is going to respect and believe in what
1s being advertised.

We have prepared a booklet, ““Standards and
Practices for Advertising and Selling Automo-
biles.” It was created by the National Automobile
Dealers Association and the Better Business
Bureaus, International.

We would like you to have it.

It happens to be the truth.

T T T T T T T T T T T T T T T T T =
} Send me “Recommended Standards of Practice }
} for Advertising and Selling Automobiles.” |
| |
| <awE |
|
| ADDRESS :
{ crry STATE ZIp {
= Mail to: }
I NATIONAL AUTOMOBILE \ |
| DEALERS ASSOCIATION (i} |
| 2000 “K” Street, N.W., Washington, D.C. 20006 mme” I
e e e e s e e 1 e e e e |
M



FCC well represented at NAB convention

Led by Chairman E. William
Henry, 33 members of the FCC will
be in Chicago next week to attend
the National Association of Broad-
casters Convention.

Those attending include: Commis-
sioners Rosel Hyde, Robert T. Bart-
ley, Robert E. Lee and Kenneth A.
Cox. (Commissioner Lee Loevinger
is attending the International Tele-
communications Conference in Ge-
neva and Commissioner James Wads-
worth will be unable to attend.)

Also, John Cushman, Arthur

Stambler, C. Phyll Horne, Robert
Weston, George Smith, William
North, Tom Fisher, Dan Jacobson,
Louise Florencourt, John Taff.

Also, James B. Sheridan, Curtis
B. Plummer, Henry Geller, Max D.
Paglin, James D. Cunningham, James
O. Juntilla, Wallace Johnson, Harold
Kassens, Harold Kelley.

Also, Ralph Garrett, Otis Hanson,
Hart Cowperthwait, Robert Rawson,
Martin Levy, Ashbrook Bryant, Ar-
thur Schatzow, Tom Fitzpatrick and
William Ray.

Code AUThOMIEY cvevevvcrevernrericreves s, Room 4
Howard H. Bell, director
Charles M. Stone, manager radio code
lerome G. Lansner, manager TV code,

Washington

Jonah Gitlitz, asistant to director

State association laison ........cceeveren. Room 4
Alvin King, director

EQUIPMENT HOSPITALITY SUITES

(See also Equipment Exhibitors)

Albion Optical Co. .oeeeieierecee 823A
AMECO INC. e s 1240
American Electronic

Laborataries InC. ocevvreceveerccnicrcnivennnn . 8344
American Pamcor Inc. ....cccoooveveiiieeinein 1240A
ATE&T e .2106A-04A

AMpeX COMP. et e 605A

Automatic Tape “Control Inc.

Bec
Colli

kman & Whitely Inc. .....
ins Radio CO. «corrveeicoeeecirercr e

Continental Electronics Manufacturmg Co. 719A
Delta Electronics Inc. ....covevveevvriicrennee,
Dresser-[deco Co. ... ...,1036A

Dynair Electronics [nc.
Fort Worth Tower Co. ..
Gates Radio Co. ...

............ 1406A-1404A

General Electric .................North Imperial Suite
Grass Valley Group G e Essex Inn
Hancock Telecontra! Carp. .

Jerr

Kaiser-Cox Corp. ...........

Klin

Lenkurt Electric Co. ..
MaCarta Inc. ..........
McMartin Industries .
Memorex Corp. .............
3M

old Electronics Corp. ......

e Iron & Steel Co.

COL oo 1524

MVR COTP. vt Avenue Motel
North American Philips Co. .cooovccriicininae 1123A
RCA o South Imperial Suite

Reeves Industries MC. .oocvvrccieeeiceene 1018

Rohde & Schwarz Sales Co.
Rohn Systems Inc. ...
Rust Corp. of America..
Sarkes Tarzian Inc. ..
Schafer Electronics ...

Sparta Electronic Corp. .........
Spencer-Kennedy Laboratories
Stainless Inc. ..ooevieciecnnns
Standard Electronics Corp.. ..
Sylvania Electric Products ..
Telepro Industries Corp. ......
Telesystems Corp. .......
Townsend Associates
Pl
Utitity Tower Co. ...
Viking Industries Inc. ..
Visual Electronics Corp. ..
Ward Electronic Industries

Westel Co. ..ooevevvereie : 16344
Wilkinson Electronics Inc. oovvceeeiverecienenan, 1140

PROGRAM SERVICES

RBC FlIMS v 2319-2316
....521A-523A
American International Television.....528A-530A

Allied Artists TV Corp. .coevvueee.

George Bagnal & Associates

Broadcast Sales InC. .ooooeiioieiieis 1434A
Buena Vista Distribution Co. (Walt D|sney)40
A

Cardinal Programs .

CBS Films ... . .2325
Comet Film Distributors ... .509A
Commercial Recording Corp. .oooovvvevvvvrinenn. 1300

Desilu Sales INC. oo 557-560

.Executive House
2

MEDIA BROKERS

¢ CONSULTANTS

CONVENTIONING
YOU ARE INVITED TO OUR HOSPITALITY SUITE

ESSEX INN —

8th & MICHIGAN

SUITE 1511-15
WE 9-2800

4404 Riverside Drive, Burbank, California 91505
Area Code 213 849-3201

\
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Embassy Pictures Corp. .. cereeene 1D34A
Four Star International 512513563
Sandy Frank Program Sales Inc...........2022A-23A
Grand Ole OprY overnccicne ..Unassigned
Larry Harmon Pictures ... 56
Hartwest Productions Inc.
Hollywood TV Service ......
ndependent TV Corp. ...
King Features Syndicate
M & A Alexander Productions..............
Marcus Associates ............

Mark Century Corp.
MCA-TV v
Medallion TV Enterp .
MGM-TV
Charles Michelson Inc. ..o
Mid-America Videotape Productions
National Telefilm Associates ........co.....
NBC Films Inc.
Nightingale-Conant Corp. ......ccooeevenee.
Official Films Inc. ...
Off-Network Productions Inc.
Pams Inc. .oooovervcnnn
Pepper Sound Studios Inc..
Prime TV Films Inc. ...
Walter Reade-Sterling....
Peter M. Robeck & Co. ..ooovvvimieceecieeeceenne 509A
Waiter Schwimmer Inc. .................. Palmer House

Screen Gems Inc. ... ..535A- 536A-537A
SESAC oottt evnsa b 900
Seven Arts Associated Corp. .....539A-542A-548A

Storer Programs INC. ...cocovoieeivceincceanne 1005A
John J. Sughrue Co. ...... ..Oxford House

Teledynamics Corp. .. ...Unassigned
Tele Features Inc. ..o, 1233A-34A
Telesynd, Division of

Wrather Corp. ....ocoomvvvene. Ambassador East
Television Affiliates Corp. ......ccoovvcviviivenn. 556A

Trans-Lux TV Corp. ...........
Triangle Program Sales
TV HY inc. .

20th Century Fox Television. 512A-513A
United Artists Corp. ...... .504-505-507
Warner Bros, TV ... .

WBC Program Sales ... 2500-2501
Wolper TV Sales Inc. ... ....545A-553A
World Broadcasting System . ..Unassigned

STATION REPRESENTATIVES

ABC-TV Spot Sales ......oc.......... Continental Plazd
Advertising Time Sales InC. wo..oovvveeveivevnnnnn. 600
AM Radio Sales Co. .. Water Tower Inn
Avery-Knodel ...Sh-B 407-408-410

556A-557A
23

.Ambassador East

Mort Bassett & Co. .ooocoorvvveeveiivorianne Essex Inn
Elisabeth Beckjorden ............. Continental Plaza
Charles Bernard Co. (Country Music

Network) oo Unassigned

John Blair & Co., Blair TV and Blair Radio
...................................................................... Sh-B

Group.. oo
Broadcast Times Sales ...
CBS Radio Spot Sales ...
CBS-TV National Sales ......
Henry |, Christal Co. ....

Roger Coleman Inc. ....covvivireinne Croydon Hotel
Robert E. Eastman & Co. ..Executive House 3411
FM Group Sales ......cccvvevvievionnes Unassigned
GIl-PEINa INC. oot 1800
Herbert E. Groskin & Co. ......cc......... Ascot House
Harrington, Righter & Parsons ....Sh-B 708-09-10
George P. Hollingbery Co. .ooovevervveccrrercines 1600
Hal Holman Co. woovvevveoeeece e 2423A
Bernard Howard & Co. .Executive House
H-R Representatives ............... Continental Plaza

The Katz Agency .............Executive House 3803
Jack Masla & Co. .ccoovverrrervrrnns Executive House
McGavren-Guild Co. ...Executive House 3311
The Meeker Co. v eccenrveens e s 1700
Metro Radio Sales ...Continental Plaza
Metro TV Sales ...ccoovviverienan, Executive House
Mid-West Time Sales .......ccocooeeeerennn. Unassigned
National TV Sales Inc. .............Executive House
NBC Spot Sales ..o, Unassigned
Peters, Griffin,

Woodward .......covvrveerieneceeeee Sh-B 705
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FCC gets CATV petitions

And they're symbolic of the action that lies ahead
as one is filed by a TV station, the other by a CATV

A sample of the pulling and hauling
that the FCC can expect as it enforces
its new community antenna television
rules was evident in two petitions filed
with the commission last week.

In one, XFMB-TVv San Diego,
asked the commission to call an im-
mediate halt to the expansion of service
by CATV’s in the San Diego area, and
to consider cutting back the service
they now provide. In the other, Martin
County Cable Co. of Stuart, Fla., asked
for a waiver to permit it to import the
signals of all five Miami stations.

Both deal with the rule prohibiting
CATV’s from importing signals beyond
their grade B contour into the grade A
contours of stations in the top 100
markets without commission permis-
sion. Approval must be sought in a full
evidentiary hearing on whether the pro-
posed service would be in the public
interest.

KfFMB-1vV, in the 54th market, is con-
cerned about six CATV’s in its grade
A area that carry signals of between
six and nine Los Angeles stations, none
of which put a grade B signal over
San Diego. The rule doesn’t affect serv-
ice provided as of Feb. 15, 1966, when
the commission announced its plans for
CATV regulation (BROADCASTING, Feb.
21).

‘Intensive’ Activity » But KFMB-TV
says there has been “widespread and
intensive” CATV activity in its grade
A area “in recent months and weeks.”
It says CATV’s have emphasized “lay-
ing of lines far outstripping the solici-
tations and hooking up of new sub-
scribers.”

The commission, in adopting its rules,
said it would consider extension of
service by existing systems on a case-by-

case basis. But it warned CATV’s “not
to attempt to circumvent orderly con-
sideration of any petition in this re-
spect by an extraordinary effort to wire
up the community or a substantial por-
tion of it.”

KFMB-Tv, which said it and the four
other San Diego stations have already
been adversely affected by the CATV
activities, asked the commission to issue
an order “appropriately confining car-
riage of the Los Angeles signals” by
the San Diego CATV’s. This could
result in an order reducing the area in
which the commission would permit
carriage of the distant signals.

KFMB-Tv also asked that, pending a
final decision, the commission “imme-
diately” order the CATV’'s to “cease
and desist from extending service to
additional subscribers” in the San Di-
ego stations’ grade A contours.

Asks Full Stop * KFMB-Tv in addition
asked the commission to order one
CATYV that began operating after Feb.
15 to stop carrying the Los Angeles
signals until after obtaining commission
approval in a hearing.

The Stuart, Fla.,, cable company,
which is not yet in operation, presents
the other side of the CATV issue. It
comes under the provisions of the hear-
ing rule because of its plans to import
the Miami stations’ signals into an area
within the grade A contour of WEAT-TV
and wpTv(TV), both West Palm Beach,
which is in the 85th market.

In requesting a waiver of the hearing
requirement, which is designed largely
to provide protection for the growth of
UHF stations, the CATV noted that
there are no television allocations in
Martin county. Furthermore, it said,
it would assist the only UHF in the

1101 17th Street, N.W.

MALARKEY, TAYLOR and ASSOCIATES
CATV
BROKERS * CONSULTANTS « ENGINEERING

Washington, D. C.

Area Code 202—223-2345
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area, wTvx(Tv) Fort Pierce-Vero Beach,
by carrying its signal on the cable.

The CATV also said its market is
“classic example” of the kind CATV’s
were developed to serve. It said only
one “decent” signal, that of wpTV
is received by Stuart viewers. The
CATYV said it doubts the grade A con-
tour claimed for WEAT-TV “is clear
and valid.”

It also said that its “maximum po-
tential” of 3,000 subscribers in the next
three years can’t be considered “signifi-
cant” in major-market television de-
velopment. Its proposal, the CATV
said, doesn’t fall within the spirit of
the commission’s rules.

In an attached letter, Martin County
became the first CATV company to
comply with the new rules requiring
CATV's to file ownership.

For-sale sign taken
down by KSOL

Application for FCC approval of the

“ $1.1 million sale of xsoL San Francisco

to William S. Morgan Jr. has been with-
drawn and the station is not for sale at
any price, according to Les Malloy,
station president. Mr. Malloy and Del
Courtney acquired KsoL in May 1964
from Norwood J. Patterson and family
for $315,000 plus $350,000 for a non-
competition agreement. KsorL will con-
tinue with its present staff and 100%
Negro-oriented format, said Mr. Malloy.
No reason for the sale cancellation
was given. Mr. Morgan recently ap-
plied for FCC approval of his purchase
of xtxo Sherman, Tex. He was at one
time executive vice president of the
McLendon Corp. and owns a thorough-
bred horse ranch in Valley View, Tex.
KsoL operates on 1450 kc with 1 kw
daytime and 250 w nighttime.

Henry goes to Yale

FCC Chairman E. William Henry
has accepted an inviation to address the
Yale Broadcasting Co.’s 25th anniversary
banquet on April 18 in New Haven,
Conn. YBC is a student-owned company
that operates wyBc-FM New Haven and
two closed-circuit AM stations, WYBC
and wyBc-Tv. Mr. Henry, a Yale Uni-
versity graduate, is a former announcer
at the station. A special broadcast leader-
ship award will be presented as part
of the festivities, and one Yale source
said the winner nay well be Fred W.
Friendly, who resigned recently as
CBS News president in a policy dispute
over CBS-TV news coverage. Past
recipients have included former FCC
Chairman Newton N. Minow, R. Peter
Straus of wmca New York, ABC
science editor Jules Bergman and New
York Times radio-TV critic Jack Gould.
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AN EDITORIAL

HIS publication has for some

time been at odds with many
broadcasters on the subject of federal
regulation of community antenna tel-
evision. The editorial position of
BROADCASTING has been taken in the
sincere belief that it promises—for
broadcasters—a better course than
they, through their principal trade as-
sociations. have elected to follow.
Perhaps because it has been inarticu-
lately put or inattentively read,
BROADCASTING's editorial policy on
this matter is still misunderstood by
many of the magazine’s most valued
readers.

This editorial is an attempt to ex-
plain why BROADCASTING believes it
is speaking in the best interests of
the broadcasters themselves when it
differs with many of them on CATV
regulation.

One respected broadcaster who is
mystified by this publication’s stand
is Rex G. Howell, president of KREX-
Tv Grand Junction, Colo. Mr. Howell
has for vears been prominent in af-
fairs of the National Association of
Broadcasters and in other industry
councils. He has written to BROAD-
CASTING a thoughtful letter that is in-
tended to apply primarily to the prob-
lems faced by broadcasters in small
markets but is also pertinent to the
central issues in the CATV case. Ex-
cerpts follow:

“There are only about 50 television
stations in the United States located
in markets of less than 100,000 popu-
lation.

“Not a very impressive number,
evidently not enough for a cause
celebre in the industry’s trade jour-
nals, but they are sufficiently im-
portant to become the pawn in the
CATV controversy.

“CATV started in small markets,

and its impact there has long been
known. The FCC took cognizance
of the problem after the Carter
Mountain decision and imposed con-
ditions upon microwave grants which
had the effect of protecting the pub-
lic’s right to free television in these
small markets.

“Now the FCC has reversed itself,
and, bending to the deluge of pres-
sures exerted by the National Com-
munity Television Association, it has
decided to throw the small stations to
the wolves in exchange for some
rather vague conditions of protec-
tion in the top-100 markets. It has
abandoned its two-week nonduplica-
tion protection in favor of only 24
hours (actually only about three
hours since the nonduplication pro-
posal covers only prime time).

“Under this decision the CATV
entrepreneurs can provide duplica-
tion of the local station’s programing
during five-sixths of the broadcast
day. The few hours to which non-
duptication applies pose no problem
to CATV's., They simply ‘steal’ the
local signal to cover the gap on the
outside station. Every CATV cus-
tomer will thus think he is getting
100% of the imported signal and ig-
nore the local station. (Carry the lo-
cal signal? Sure, but relegate it to
an ‘end channcl’ position.)

“This is the strategy under which
CATV operators in small markets
are smacking their lips in anticipa-
tion of their total victory over free
broadcasting.

“To the everlasting credit of Vince
Wasilewski [president of the NAB]
he has remained firm in his opposi-
tion to the new rules on duplication.
He has been backed solidly by the
NAB’s television board when at least
three efforts have been made to bar-

The real threat in CATV regulation

gain away the 15-day protection
policy.

“You too have fought valiantly in
behalf of free broadcasting except
on this one issue. That is what makes
it so hard for us small-market op-
erators to understand your indiffer-
ence.

“If the present proposed rules are
not modified for the stations in small
markets, hundreds of thousands of
people in the sparsely settled areas of
the nation will lose their only source
of television in the traditional pattern
of free broadcasting.

“Without the NAB we would in-
deed be only a voice crying in the
wilderness. We look in vain for that
ally who fought so valiantly beside us
in behalf of the Mayflower reversal,
the Canon 35 issue and the many
other important battles of the past.
Your powers of persuasion are badly
needed now.”

T the minimum what Mr. Howell

wants for his and other smaller
markets is the same protection that
the FCC’s new rules accord broad-
casters in the top-100 markets: pro-
tection against the importation by
CATV’s of programing from stations
not already covering the area with a
grade B or stronger signal, protec-
tion against the duplication of a lo-
cal station’s prime-time programing
from any other source for 24 hours
before and after local broadcast. In
both large and small markets there
are broadcasters who want still tighter
measures of security, and, when
Congress begins legislating on the
matter, they may get their way.

The broadcasters have been candid
in stating their reasons for seeking
protection; they have argued that un-
restricted competition from CATV

termine a local station, a mileage factor
should be used. It’s believed this figure
would be somewhat less than 50 miles
from the CATV community rather
than the FCC’s grade B contour.

= Determination that CATV is not
pay TV, and that if Congress or the
FCC decides that subscription televi-
sion is bad, the ban should apply to
both broadcasting and cable TV.

= Requirement that CATV’s must
carry translators that operate within
their community is “completely unneces-
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sary.”

» Although accepting the require-
ment for regulation, the FCC should be
given guidelines on CATYV control by
Congress.

= Utterly opposed to the top-100
market principle that forbids bringing
in outside TV signals without an FCC
hearing. This is discrimination between
small town CATV’s and big city
CATV’s, as well as between the people
in smaller communities and those in
major markets.

‘Judgment’ figures
in Columbus grant

The FCC’s policy statement “clarify-
ing” the criteria it will use in determin-
ing winners among applicants compet-
ing for the same broadcast frequency
is not to be regarded as inflexible law.
There is still room for judgment.

This, at least, was the interpretation
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could fragmentize their audiences and
thus despoil or destroy their values
as an advertising medium. They are,
to put it in the simplest terms, openly
asking the government to prohibit a
new competitor from freely entering
the market that the broadcasters now
have to themselves.

There would have been as much
reason 20 years ago for radio broad-
casters to ask for protection against
television as for television broadcast-
ers to ask for protection now against
CATV. Television, as was evident at
the time, was destined to cause con-
vulsive upheavals in broadcasting;
it was to fragmentize radio audiences
beyond the power of any CATV to
do to television today or in the pre-
dictable future; it was not only to re-
duce but actually to take for itself
much of radio’s national advertising
revenue and national programing.
After painful adjustments, radio not
only survived but expanded.

What if the FCC in 1952 had is-
sued, instead of its television alloca-
tions plan, a set of rules preventing
television from freely entering the
market that radio until shortly before
that time had to itself? The question
would have seemed as preposterous
in 1952 as it does today. Yet few
television broadcasters think it pre-
posterous now to ask the government
to deny CATV entry to their market.

HE prevailing attitude today is

without precedent in broadcast-
ing. Never before have broadcasters
asked to be given shelter as a gov-
ernment-sponsored cartel. Tmplicit in
their present course, if it leads to
their desired goal, is an intensified
form of regulation for their own busi-
ness.

If the government is to establish
television in a protectorate all its
own, the government must assume
additional authority over the protec-
t-rate. It will be in the name of the
public that the government decrees,

if it does, that CATV cannot freely
compete with TV, In the name of
that same public, the government
must then exact from television the
maximum public service it can pos-
sibly provide.

Can kxrex-Tv afford to do more
local live coverage of events in
Grand Junction, Colo.? Is it an ap-
propriate expense for the owner of
a television station to support a
boat, or should the money be spent
in his news department? Is it in the
service of the public to establish
rates beyond the means of local ad-
vertisers? If a profit of 8% on sales
is enough for other protected enter-
prises, isn't it also enough for TV?
Not one of those questions will be
outside the government’s jurisdiction
if the broadcasters get the kind of
CATV regulation they want.

That is why BROADCASTING be-
lieves it is in the broadcasters’ own
interest to go at the CATV question
differently. There is another way.

HE one fundamental injustice in

the development of CATV to
date has been the broadcasters’ help-
lessness to prevent the cable services
from pirating any signals they want-
ed. There ought to be a law clearly
according the broadcaster a property
right in his product.

Free entry in a market does not
mean free use of another man’s
goods. The existing Section 325(a)
of the Communications Act which
prohibits the rebroadcast of a sigral
without the criginating station’s con-
sent should be amended to include
pickups by CATV companies. That
would establish the basis for individ-
val negctiations between broadcaster
and cable operator.

Agsume, under an amended Sec-
tinn 325(a). that a CATV entered
Grand Junction. Colo. Mr. Howell
could sav whether the cable system
could pick up frem his or any other

station any of the CBS, NBC or
ABC programs that are now seen on
KREX-TV. (As the only station in
town, his takes shows from all three
networks.) He could also say whether
the cable could carrv any movies or
syndicated films to which he held
rights. (His contracts with networks
and other program suppliers would
give him territorial exclusivity.) He
could also impose. by conventional
bargaining, conditions of carriage
such as signal quality or position on
the dial. He would. in short, be in
a position to put all or some of his
shows on the CATV or keep all or
some of them off or to sell them,
depending on the circumstances.

Under an amended 325(a) Mr.
Howell would have all the protection
that any enterprise functioning in
a free market can legitimately ask:
the title to his own work or product.

Most broadcasters object that an
amended 325(a) would provide in-
adequate protection. Most CATV op-
erators take the opposite view: they
think it would protect the broad-
caster too much. Yet it seems to this
publication that it would be to the
long-range advantage of both broad-
caster and CATV operator if the law
conferred on the broadcaster the
rights that are properly his and
created appropriate machinery for
fair settlement of disputes.

Mr. Howell thinks it inconsistent
that BROADCASTING has ‘fought so
valiantly” on behalf of editorial free-
dom for broadcasters but is at odds
with the broadcasters on the regula-
tion of CATV. The positions are not
inconsistent at all.

It is for the broadcasters’ freedom
that this publication has again opted
in the CATV case: freedom to choose
their own programing, set their own
rates, establish their own business
practices in response to the action
of a free market, They can’t have
that freedom and a protected market
too.

placed on the statement last week by
H. Gifford Irion, FCC hearing examin-
er. in an initial decision involving chan-
nel 47 at Columbus, Ohio.

The statement adopted in July places
major stress on the importance the
commission attaches to diversification
of control of mass media (BROADCAST-
ING, Aug. 2, 1965). But Examiner Irion
recommended that the grant be made to
Peoples Broadcasting Corp., which owns
six stations, including two in Columbus,
WRFD-AM-FM, and two in Cleveland,
WGAR-AM-FM, The others are WATE-AM-
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Tv Knoxville, Tenn.

The examiner would deny the com-
peting application of Farragut Televi-
sion Corp. Its principals own all rr most
of the stock in companies holding con-
struction permits for stations in widely
separated localities—St. Louis (channel
30) and San Jose, Calif. (channel 49).
They also have majority interest in a
company holding a favorable initial
decision for a construction permit on
channel 29 in St. Paul.

No Preference by Computers = Ex-

aminer Irion said that Farragut deserves
a preference on the basis of diversifi-
cation of control of miedia—the factor
listed first among those the commission
considered significant. But, he said, the
commission’s statement “did not purport
to fashion a mechanical method for de-
ciding cases.”

If it did, he said. parties holding the
edge on the diversification issue would
win in every case. regardless of the
other factors involved.

And, in the Columbus case, he felt
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Frederick W. Ford, president of
the National Community Television
Association, invited television broad-
casters to consider cables as a pos-
sible coming necessity for TV—and
he went back more than 20 years to
make his point.

Speaking at the Federal Communi-
cations Bar Association luncheon
meeting in Washington last week,
the NCTA president and one time
FCC commissioner recalled that in
1944 the FCC held as one of its key
allocation principles that where a
service can be performed by wire
lines it should not be given a radio
frequency.

The growing demands for spec-
trum space, Mr. Ford said, from
safety and public service groups, in-
dustry and business “must give pause
to anyone who contemplates the
future of television.

“At the present time 492 mega-
cycles, or almost one half of the
most valuable portion of the radio
spectrum, is allocated to television
broadcasting. As the state of the art
of wire television improves, making
possible the delivery of multiple-
program services even to remote
areas, I expect further demands to

Ford revives old idea to relieve spectrum space

be made on the spectrum space as-
signed to television. Retaining this
large amount of spectrum space for
such a high percentage of entertain-
ment programs in the years to come
may become increasingly difficult to
defend in the public interest.”

And then Mr. Ford offered his
hand to broadcasters: “We should,”
he concluded, “keep in mind what
is to me this fundamental principle
of allocations and the lessening
necessary dependence of television
on radio [requencies as we analyze
the problems now before us and as
we seek solutions to those problems.”

Colt .45 = In the course of his
speech, Mr. Ford rebutted the con-
tention that CATV spells problems
for developing UHF television sta-
tions. The NCTA president offered
CATV as the “great equalizer” be-
tween VHF and UHF. When both
types of stations are on a cable sys-
tem, he noted, there is no distinction
between the quality of their signals.
Out of this, he observed, will come
true competition based on program
content, not on various technical dif-
ferences.

And, for the first time, Mr. Ford
offered his view of translators. He

thinks they are inefficient. “When
you put a 1 w translator, using six
mc of space on the air,” he said,
“youwre not using this natural re-
source very efficiently.”

Responding to a question asking
him to justify the importation of
distant TV signals to a community,
Mr. Ford stated:

“CATV is an antenna service—it
doesn’t matter whether the antenna
is eight inches long or 3,000 miles
long.”

During the talk, Mr. Ford ticked
off some of the provisions of the
FCC community antenna regulations
to which the CATV industry objects
and about which he has spoken be-
fore, most recently before the House
Small Business Subcommittee (BROAD-
CASTING, March 14). Among these,
he noted, are:

» Same day protection. CATV
prefers simultaneous duplication pro-
{ection.

= Definition of a local station. “A
station 75 miles away cannot be
called a local station.”

= Ban on origination. This is not
only discrimination, but some com-
munities require local public service
origination.

that Peoples deserved the grant on the
basis of familiarity with the area, *as
demonstrated by the records of the com-
pany, its executives and its broadcast
performance.” Peoples is a subsidiary
of Nationwide Mutual Insurance Co.
Both companies have their offices in
Columbus.

Farragut and its principals, on the
other hand, are “strangers” to Colum-
bus, the examiner said. The two prin-
cipal owners of Farragut are Vincent
B. Welch and Edward P. Morgan,
Washington communications attorneys,
each of whom owns 27.5%.

Examiner Irion, in weighing the con-
centration of control question, took
into consideration the television services
already available in Columbus—three
commercial VHF’s and one noncom-
merctal UHF,

Study center planned

A center for communication studies,
designed to aid educational agencies
and groups, was announced jointly last
week by the Brooks Foundation and
the National School Public Relations
Association. The new facility will be
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established in Santa Barbara, Calif. It
will be associated with the complex of
communications and education-oriented
organizations and companies being as-
sembled by the Brooks Foundation on
the former University of California at
Santa Barbara Rivera Campus,

Preliminary round
in Calif. CATV case

The community antenna television
industry in California squared off
against the Pacific Telephone Co. last
week, but the main event won’t take
place until May. In a prehearing con-
ference held March 17 before the state
public utilities commission in San
Francisco on Pacific Telephone’s appli-
cation for a rate schedule under which
it would lease its own lines to the CATV
firms, the two antagonists parried for
position but no blood was drawn.

The telephone company said its pro-
posed tariff speaks for itself and that
only two hours of testimony would be
required to prove the necessity and pro-
priety of the rate schedule. The CATV

forces, represented by the California
Community Television Association,
asked for four days of direct testimony
and the right to inspect the telephone
company’s cost sheets and other docu-
ments. The public utilities commission
set a tentative date of May 9 for a full-
scale hearing on the rate question. It’s
estimated that with cross examinations
sure to take place, the hearing will last
some two weeks.

Pending the hearing, the commission
suspended Pacific Telephone’s proposed
tariff until Oct. 2 of this year. The
CATV firms will continue to operate
under present contract agreements per-
mitting the placing of their own coaxial
cables on telephone company poles,
They are fearful that if the public util-
ities commission approves the proposed
rate schedule the telephone company
won’t grant any more contracts for use
of its poles and that the cost of opera-
ing CATV systems will double.

The California Community Televi-
sion Association represents about 70
cable systems which serve some 200,000
homes throughout the state. Walter
Kaitz of Oakland, general council for
the association, is directing the defense
against the telephone company’s move.

BROADCASTING, MARCH 21, 1966



3-day session
set for CATV

House committee considers
two semi-opposing bills

proposed by FCC and Rogers

The House Commerce Committee be-
gins -a scheduled three-day hearing to-
morrow designed to lay the basis for
national policy in the regulation of com-
munity antenna television.

Under consideration are two bills dia-
metically opposed in their aims.

One (HR-13286) would confirm the
jurisdiction over all CATV’s, whether
microwave-fed or not, that the FCC
formally asserted two weeks ago.
(BROADCASTING, March 14). The meas-
ure, drafted by the commission, was in-
troduced by Committee Chairman Har-
ley O. Staggers (D-W.Va.).

The other (HR-12914) would pro-
hibit the commission from regulating
CATV’s that do not use microwaves.
These account for some three-fourths of
the 1,600 systems. The bill was intro-
duced by Representative Walter Rogers
(D-Tex.), chairman of the Communica-
tions Subcommittee, and one of Capitol
Hill’s severest critics of the FCC on the
CATV issue.

The commission, with Chairman E.
William Henry serving as spokesman, is
scheduled to lead off the testimony at
10 a.m. tomorrow. Subsequent wit-
nesses will be state commissioners with
authority in the CATV field, spokesmen
for the CATV industry (including the
National Community Television Asso-
ciation) and broadcasters, including the
National Association of Broadcasters.

When asked if the hearing could be
completed in just three days, a com-
mittee staffer replied that night sessions
might be used if day sessions do not
afford enough time.

The hearing will be the second held
by the committee on CATV in two
years. Last year, it heard witnesses for
two weeks on a bill introduced by the
then chairman, Representative Oren
Harris (D-Ark.). That bill would have
spelled out commission authority over
CATV’s, but it also would have pro-
vided for congressional veto of commis-
sion CATV regulations. The bill was
never reported out of committee.

Media reports. ..

Updated » The National Association of
Broadcasters is distributing to members
the fifth edition of the “Political Broad-
cast Catechism” to help broadcasters in
determining their obligations on politi-
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The late Jesse Zousmer, ABC vice
president and director of TV news,
will be honored by his alma mater,
Ohio University, by the establish-
ment of a Zousmer Memorial Foun-
dation at the school. Mr. and Mrs.
Zousmer died in a jet crash on March
4 at Tokyo airport (BROADCASTING,
March 7). The memorial fund at

Zousmer memorial planned at Ohio University

Ohio for expansion of the TV news
curriculum offered by the university.
Announcement was made by Vernon
Alden (center), president of the uni-
versity. With him are co-chairmen
of the foundation Elmer Lower (1),
president of ABC News, and Paul
Brickman, vice president of Fuller
& Smith & Ross, Chicago.

cal broadcasting and controversial is-
sues. A major section of the “Cate-
chism,” last revised in 1960, deals with
the fairness doctrine, which, NAB notes,
since 1959 “has assumed more and
more importance in any discussion of
political broadcasting.”

Hulbert's newest = “The Disputed Bar-
ricade,” a novel by James Hulbert, as-
sistant to the president of the National
Association of Broadcasters, is being
published today (March 21). The book,
dealing with a union organizing cam-
paign during the Depression of the
1930’s, was published by Holt, Rinehart
and Winston Inc. and sells for $6.95.

Viewing up « Television viewing
reached an all-time high in February,
according to a report issued last week
by NBC'’s research department. It cited
A. C. Nielsen Co. figures showing that
TV viewing rose in February 1966 to
a one-month record high of an average
six hours and 28 minutes per TV home
per day. NBC reported that Nielsen
estimates an average viewing in Febru-
ary 1965 was 6 hours 23 minutes, the
previous high, and in February 1964,
6 hours 2 minutes.

ETV session = The Georgia State De-
partment of Education will be host to
a national conference of state educa-
tional television administrators and
school officials in Atlanta May 10-12.

U ]

THERE’S ALOT OF LISTENING

WAAC

Terre Ha:fz has changed its listening
habits . . . and WAAC did it! From
sign on to sign off, WAAC delivers
more minutes of news than the others

combined . . .
ADULTS
* PULSE:  March 1965
9:00 A.M. - 6:00 P.M.
WAAC A B

*9 A.M.-12 Noon| 5540 4920 { 1910
12 Noon-3 P.M. | 4120 29101 1500
*3 P.M.-6 P.M, 2840 3360 ...
per average

Va hour 4170 3730 ] 1520

*+* TERRE HAUTE, INDIANA
4 County Metro Area
*** - Not Reported
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Mr. Williams said that he either
deserved to be “number one or num-
ber 22. 1 do not belong in the mid-
dle, and I refuse to start the climb
back to the top after more years on
the committee than any present mem-
ber.”

Spokesmen for the Commerce
Commiittee declined to speculate on
the outcome of the speech. They ex-
plained that the answers would come
with the convening of the Democrat-
ic Party House caucus following the
start of the 90th Congress next Jan-
uary.

At that time, they say. Mr. Wil-
liam’s fate will be entirely in the
hands of those Democrats who have
been elected. It is possible, they con-
cede, that he could be restored to
full seniority, but then they ask:
What would become of present
Chairman Harley O. Staggers (D-W.
Va.), who advanced to the top com-
mittee spot when Mr. Harris re-
signed Feb. 3? Would he be co-
chairman or would he be returned
to ranking-member status?

is already 70% sold out. Registration
is limited to 60 broadcast-management
executives. The $650 fee for the July
17-30 session includes tuition, teaching
materials, room and board.

Multiple-TV tower
OK'd for San Francisco

The San Francisco planning commis.
sion last week approved plans for a
new antenna tower that would accom-
modate any of the city’s television and
FM stations wanting to use it.

The proposed 981-foot tower would
replace the present 517-foot antenna
on Mount Sutro. The planning com-
mission’s approval was for an applica-
tion submitted by ABC-owned KGoO-TV
that provides for construction and leas-
ing of the tower by a nonprofit corpor-
ation.

New CATV consultant firm

A new management service company
in the community antenna television
field, Leeder Consultants Inc., New
York, has been formed by Raymond
V. Schneider and George Liebowitz.
who have been active in CATV for
various companies. Headquarters are
at 39 West 55th Street. New York.
Telephone: 582-5310.
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Tepid interest in fellowships

Few radio-TV journalists apply for Ford Foundation

sponsored three-month educational program

Radio-TV newsmen are lagging far
behind newspaper newsmen in the in-
terest they are showing in professional
journalism fellowships offered by Stan-
ford University starting this fall.

The fellowships program, supported
by a $975,000 Ford Foundation grant,
offers promising newsmen in all media
a chance to spend three months and in
some cases siXx months at Stanford,
studying in the fields of their choice.

Donald H. McGannon, president of
Westinghouse Broadcasting Co., and
Richard S. Salant, president of CBS
News, are broadcaster members of the
16-man national advisory committee
for the fellowship program. Several
other members represent newspapers
that have radio-TV affiliates.

Current thinking is that 36 fellow-
ships will be awarded, with appropriate
stipends, for the 1966-67 year. Most
will be for three months of study but
some will be for six.

Wider Vistas v Purpose of the pro-
gram is not to teach journalism, but to
broaden the knowledge and understand-
ing of participating newsmen and thus
“to provide the American public with
more effective reporting and interpreta-
tion of the complex problems, decisions,
events and behaviors of today's world,”
according to officials.

Fellows therefore will be free to
concentrate in the areas they prefer,
working with faculty advisors and pro-
fessors on study programs designed to
advance their respective specialties.

Plans also anticipate participation by
weekly guest lecturers from media and
public affairs, a weekly professional
seminar and expert “guests in residence”
who will assist in the program for ex-
tended periods.

Almost two out of three inquiries
received by officials of the program thus
far (99 out of 157) have come from
newspaper newsmen, as against 21
from radio and eight from TV station
newsmen. The rest came from maga-
zines, wire services. freelancers, etc.
In addition, there were 24 from ‘“‘un-
identifiable” sources. bringing the cur-
rent total to 181.

If 36 fellowships were awarded and
pro-rated according to the volume
of interest indicated to date, therefore,
about half a dozen would go to broad-
cast newsmen and the rest to print
newsmen.

Graduate Course = In addition to the
professional journalism fellowships the
Stanford program is expected to provide
for a number of national fellowships
each year to attract top-level recent

graduates of liberal-arts colleges into
broadcasting and newspapers. In future
years, single-subject summer workshops
up to four weeks in length may be
conducted.

Dr. Wilbur Schramm of Stanford’s
Department of Communication is a key
figure in the fellowship program. Her-
bert Brucker, long-time editor of the
Hartford (Conn.) Courant, is slated to
join the project as full-time director.

Inquiries about participation in the
program and requests for application
forms should be directed by about May
1, according to officials, to Dr.
Schramm at the Department of Com-
munication, Stanford University.

In addition to Messrs. McGannon
and Salant, members of the fellowships
advisory committee include Turner Cat-
ledge of The New York Times, which
owns wQXR New York; M. J. Frey,
Portland Oregonian (Newhouse Sta-
tions); Norman E. Isaacs, Louisville
(Ky.) Courier (WHAS-AM-FM Louis-
ville), and Fred A. Seaton (Seaton Sta-
tions in Nebraska and Kansas).

A night at the opera
for Broadcast Pioneers

The annual Broadcast Pioneers Halil
of Fame Award will be presented post-
humously to Louis G. Caldwell, first
general counsel of the Federal Radio
Commission (predecessor of the FCC).
The award, to be presented at the Pio-
neers banquet during the National As-
sociation of Broadcasters convention in
Chicago next week, will be received by
Mrs. G. Kenneth Brobeck, Mr. Cald-
well’s daughter. Mr. Caldwell, who died
in 1951, is being honored for his long
career as a communications attorney
after leaving the FRC, and for his vj
orous advocacy of a free broadcasf8
system. .

A capacity crowd of 1,500 is exr'leﬁ
to attend the banquet Tuesday, fart;e
29, in the International Ballroor® b
Conrad Hilton. Entertainmenw'll}[ €
provided by Giorgio Tozzi .4 Mary
Beth Piel of the Metropolitar')pera' d

Joseph Baudino, Westingh!S¢ Broa %
casting Co., Washington,r’,res}dent .OH
the Pioneers, said speciacitations Wi
be presented to the Metrpolitan Operzar}
Texaco Inc.. its spons: fOT nearly "
years on radio, and tilton Cross, t.ﬁ
voice of the opera. [he citations Wi
be presented by Warl Quaal, Won Con-
tinental  Broadcastng Co., Chicago,
awards committee chairman. :
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Nielsen tampering
case hits sidetrack

A. C. Nielsen Co.’s efforts to get to
the botton of an attempt to tamper with
is ratings were reported authoritatively
last week to have reached a preliminary
court stage, but to be temporarily
stalled there.

The company was said to have re-
ceived court authority to take deposi-
tions from a man believed to have been
involved in sending advance question-
naires asking some 55 members of
Nielsen’s nation audience sample to
comment on commercials in a network
show broadcast between 8:30 and 9:30
p-m. EST on Feb. 18 (BROADCASTING,
March 7, 14).

But the man was said to have balked
at identifying his associates or employer,
According to unofficial but authoritative

FINANCIAL

Gross down, net up
at Desilu Productions

The script at Desilu Productions Inc.
for the first nine months of the current
fiscal year was uneven but a happy end-
ing is indicated. It read like this: Net
income rose more than 67% but gross
was off some $500,000. This followed
a rousing third quarter which showed
net income up more than 400% over
the last corresponding period, with
gross income also increasing, if not so
substantially, from $5.4 million to $5.6
million.

The still-better times that may be in
store for the production company were
outlined in an announcement that ac-

sources he has appealed to a higher
court to determine whether he may be
required to answer such questions.

Further action in Nielsen’s investiga-
tion reportedly was being delayed pend-
ing the appellate court’s decision.

The courts were not identified. Some
sources said that in any case the pro-
ceedings were in “chambers” still and
not a matter of public record at this
point.

Nielsen discovered the existence of
questionnaires before the Feb. 18 broad-
cast date and eliminated viewing records
from the homes involved before com-
piling its ratings for that evening.

The program to which the question-
naries related has not been officially
identified. Shows in that time period
were CBS-TV’s An Evening with Car-
roll Channing, NBC-TV’s The Sammy
Davis Jr. Show and ABC-TV’s Addams
Family and Honey West.

REPORTS

companied the financial report released
last week. Desilu has three new pro-
gram series pencilled in for the 1966-67
season, They are Star Trek on NBC-
TV, Mission: Impossible on CBS-TV
and April Savage on ABC-TV. Al-
though firm orders haven't come
through for the production of any of
these series, confidence was expressed
that at least two out of the three will
be on next season’s regular schedule.
In addition, two hour Lucille Ball spe-
cials definitely are scheduled and The
Lucy Show returns to CBS-TV in the
fall for its fifth season. This last would
seem to be the plum of Desilu’s future
pickings.

“Under terms of the agreements,”
the announcement stated, “Desilu’s resi-
dual positien on reruns of The Lucy
Show has been improved substantially

The Securities and Exchange Com-
mission has reported the following
stock transactions of officers and di-
rectors and of other stockholders
owning more than 10% of broad-
casting or allied companies in its
Official Summary for January (all
common stock unless otherwise in-

dicated):

ABC Inc.—Following exercised stock
options: Herbert Hahn, 406, giving total
of 2,082; Edith Schaffer, 132, giving total
of 397,

Capital Cities Broadcasting Corp.—
Following exercised stock options: Daniel
B. Burke, 5,000, giving total of 5,725;
Charles G. Pogan, 1,000, giving total of
2,650, Donald A, Pels sold 1,200, leaving
5,050. Lowell J. Thomas acquired 100
shares, giving total of 52,864, plus 4,267
held beneficially with wife and 1,431
held beneficially with son.

CBS—Peter C. Goldmark sold 1,000,

SEC's January report of transactions

leaving 2,889. Norman E. Walt Jr. ex-
ercised option on 2,636 shares, giving
total of 2,719,

Cowles Communications — Gardner
Cowles, in private transaction, sold
25,000 shares, leaving 428,883, plus 205,-
000 held beneficially with holding com-
panies and 12,802 held beneficially with
children. John Cowles Jr. sold 1,680 on
beneficially held trust account, leaving
none,

Meredith Publishing Co.—Fred Bohen
acquired 100 shares, giving total of 100.

National YVideo Corp. — James W,
Schwartz sold 200 shares, leaving none.
Ralph E. Stolkin sold 2,000 shares in
private sale, leaving 435,376 on beneficial
account,

Reeves Broadcasting—J. Drayton Hastie
sold 9,000 shares, leaving 71,850.

Seven Arts Productions—Jeremny A.
Hyman exercised option on 3,000 shares,
giving total of 5,000.

Taft Broadcasting Co.—Robert Taft Jr.
sold 940 shares, leaving 68,562,

Walt Disney Productions — Oliver B.
Johnson exercised option on 555 shares,
giving total of 997,
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with a unique opuon that requires the
networks to buy the rerun, yet allows
the company to seek higher revenue for
the total package if such action is de-
sired.”

For the nine months ended Jan. 29:

1966 1965
Earned per share $0.64 $0.41
Gross income 15,277,538 15,826,383
Net earnings 719,622 483,564
Shares outstanding 1,123,804 1,185,791

GT&E revenues top
$2 billion mark

New records were set in telephone
revenues, manufacturing sales and net
income by General Telephone & Elec-
tronics Corp., New York.

Strong progress was also reported in
the field of color television. GT&E's
Sylvania subsidiary set new sales and
earnings records in 1965. The new
highs were attributable to the heavy
demand for color-television sets, ac-
cording to the company’s annual report.
Later this year Sylvania expects to
have a manufacturing capacity ap-
proaching 2-million color picture tubes
annually, Sylvania is already supplying
tubes to 17 of the country’s 21 color TV
set manufacturers, according to the
report.

GT&E is also involved in community
antenna television through GT&E Com-
munications Inc., a corporate subsidiary
formed in 1965.

For the year ended Dec. 31:

1965 1964

Earnings per

share $1.87 $1.57
Revenues and

sales 2,035,621,000 1,774,428,000
Consolidated net

income 166,750,000 138,852,000
Average number

of common

shares out-

standing 89,002,000 88,314,000

AT&T press-rate case
terminated by FCC

The investigation the FCC started
after NBC and ABC complained that
they had been overcharged by AT&T
on private line rates, ended last week.

At issue were the circuits the networks
use to transmit news stories, public
announcements and promotional ma-
terial to their affiliates. The press rates
were to apply to private lines on “which
50% of the use is for the collection
and dissemination of general news for
publication.”

The commission noted that AT&T
has since agreed that NBC should have
been charged the more favorable press
rates and has agreed to a reparations
payment of $58,118 to the network.
The commission also said that AT&T
has since filed a revised tariff that ap-
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pears to remove the ambiguities that
prompted the investigation.

The clarfying revision changes the
language in relation to the 50% pro-
vision to “information transmitted
during a billing period” and addition-
ally, lists types of information that
AT&T does not consider to be “general
news.”

The two networks and AT&T asked
the commission to terminate the pro-
ceeding in January (BROADCASTING, Jan.
17). AT&T said then that ABC agreed
it did not qualify for the press rates.

NAB opposes sales
and use tax bill

A proposed uniform sales and use tax
bill that would tax broadcasters for pro-
graming costs rather than just tape or
film itself, was attacked last week by the
National Association of Broadcasters.

In a statement filed with a House
Judiciary subcommittee, Douglas Anel-
lo, NAB general counsel said the bill
would subject programing costs of sta-
tions to the sales and use tax of each
state where the broadcaster is located.

He also pointed out that under the
present sales and use tax laws only the
material costs of tangible personal prop-
erty purchased to produce programs
are taxable. And he explained that
broadcasters are not in the business of
selling tangible items. They sell time.
“There is no resale involved here,” he
said.

On the whole, Mr. Anello asked the
subcommittee to limit its law so that
the talent costs and recording costs and
the other intangibles of production
work would not be assessed or taxed.
“Neither broadcasters nor advertisers
could bear these tremendous tax bur-
dens,” he said. adding that the taxes
could run up to around 50% of the
total operating cost of the broadcast
industry.

Cosmos records
46% profit jump

G. Richard Shafto, president of Cos-
mos Broadcasting Corp., Columbia,
S. C., reported a 46% increase in net
earnings for his firm in 1965 over the
previous year. Mr. Shafto stated that
the sale of the company’s Ocala, Fla.,
community antenna television system
had contributed materially to earnings
for the year.

Cosmos owns and opeates WIS-AM-TV
Columbia, S. C.; wsFA-TY Montgomery,
Ala.; wToL-Tv Toledo, Ohio, and CATV
systems in Florence and Sumter, both
South Carolina. Cosmos is also con-
structing three additional CATV sys-
tems.

For the year ended Dec. 31:

1965 1964

Earnings per share $3.61 $2.48
Net operating revenues 6,559,898 3,746,164
Operating income beroe

depreciation, amor.

tization and taxes 2,747,670 1,586,458
Depreciation and

amortization 1,108,321 501,903
Net earnings and

special credit 902,731 619,140
Financial notes ...
» Former FCC Chairman Newton

Minow, now a Chicago attorney, re-
ceived $53.659 in 1965 from Curtis
Publishing Co. as a director and special
counsel. Curtis said last week in its an-
nual report. He was the fourth highest
paid officer or director of the firm, the
report indicated.

= Universal Pictures Co., New York,
has declared a dividend of 25 cents
a share payable March 28 to stock-
holders of record March 17.

= Board of directors of Metromedia
Inc., meeting for the first time in Los
Angeles, soon-to-be-announced head-
quarters for the corporation’s broad-
casting operations ( BROADCASTING, Feb.
14), last week declared the regular
quarterly dividend of 20 cents per
share on the common stock, payable

John Box, Managing Director,
BALABAN STATIONS Did It,
And He’s Glad!!

He renewed RADIO A LA CARTE for
WIL, St. Louis and KBOX, Dallas.

“Its great sales tools and programming ideas
continue to be fresh and outstanding.”

Find your
Mark Century man

in Conrad Hilton
Suite 2139-2140

Hotel.

It’s worth a few moments of your time!

Mark Century Corporation Warwick Hotel 65 Wcst 54th St., New York, N.Y. 10019 22-Pl 2-3035
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MVR disk recorders
gain in popularity

Crediting successful on-air use of the
equipment by CBS-TV as incentive for
the sales development, the MVR Corp.
revealed last week that ABC-TV and
NBC-TV also have signed up for its
new portable disk recorder. The disk re-
corder, the first prototype of which was
shown by MVR at last year’s National
Association of Broadcasters convention,
probably will be used mostly for sports
telecasts. It is said to be an economical,
efficient means of recording and storing
up to 420,000 pictures on a single 10-
inch reel of one-inch magnetic tape.
The system has instant replay and stop-
action capabilities.

The Palo Alto (Calif.)-based manu-
facturer delivered its first disk recorder,
given the trade name Videodisc, to
CBS-TV last August. Since then, in
what was believed to be the first com-
mercial application of a disk recorder
for television, the network used the
equipment to record and play back ac-
tion highlights of a Baltimore Colt intra-
squad football game.

In recent weeks as many as three
other manufacturers have announced
development of, or have been rumored
to be working on, low-cost TV disk
equipment (BRoapCASTING, March 7).

Technical topics. ..

Color baseball » Lew-Ron Ltd., Balti-
more TV production company, has or-
dered four RCA type TK-41 color cam-
eras and audio-visual equipment, valued
at approximately $388,000, for a 40-
foot color mobile unit, according to
RCA Broadcast and Communications
Products Division. The Baltimore pro-
ducer expects to supply unit to XTLA
(Tv) Los Angeles for color coverage of
14 California Angeles baseball games
in eastern states.

EQUIPMENT & ENGINEERING

Check-out by TV

Now space scientists have fig-
ured out a means for looking over
the shoulder of instruments in
orbit.

Method, to be used in the first
Orbiting Astronomical Observa-
tories (OAQ) scheduled to be
launched Thursday (March 24),
is to have a wide-angle TV cam-
era as backup for star-tracker in-
struments which fix the satellite’s
attitude.

OAQO’s telescope observations
will be telemetered back to earth,
but in order to have the telescope
pointed toward the target star,
small, 3.5-inch, reflecting tele-
scopes are used as star trackers.
TV camera includes reticle for
angle measurements and permits
scientists at Goddard Space Flight
Center near Washington to check
on the efficiency of star trackers
themselves.

Price list = “Significant reductions” on
its 750 Sync generator line and on its
760 Sync acquisition unit has been an-
nounced by the Grass Valley Group
Inc., Grass Valley, Calif. Much smaller
than anticipated production engineering
and test costs were given as the reasons
for the reductions. Price of the Sync
generator line now ranges from $1,000
to $2.100. The 760 Sync sells for
$700 with video test signal. Announce-
ment acknowledges that “these reduc-
tions are inequitable to recent purchas-
ers of these items,” and says company
proposes “to relieve this inequity by
passing back via credit memoranda a
portion of the reduction.”

New from Ball » Ball Brothers Research

Jim Crawford,
President & General Manager
Of WBTM, Danville, Va.

has renewed RADIO A LA CARTE and
finds it of tremendous value — both for pro-
gramming and sales. It’s a great service in
farge — medium — or small markets and one
that pays for itself.

See your
MARK CENTURY man
in Conrad Hilton

Suite 2139-2140

Hotel.

Mark Century Corporation Warwick Hotel 65 West 54th St., New York, N.Y. 10019 212-Pl 2-3035
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Corp., Boulder, Colo., announces a new
automatic gain control (AGC) video
amplifier. The Mark VIII AGC ampli-
fier is designed for network and local
television use and is said to provide
the capability needed to automatically
compensate for a variety of video
signal deficiencies. Two models of the
Mark VII are available. The standard
A unit where local drives are supplied
and the B unit for remote operation.

CATV supplier = Anaconda Wire and
Cable Co., New York, has added a new
department, The Communications Sys-
tems Group, Sycamore, Ill., to its
product division. Branch will specialize
in technical services, including com-
munity antenna television systems from
initial study to actual installation. Ana-
conda is also expanding customer serv-
ice by renaming a division The Lindsay
Communications Sales Division, North-
field, Ohjo, and extending its communi-
cation services.

On the way = CCA Electronics Corp.,
Glouchester City, N. J., has shipped
15 dual-reliable AM broadcast systems
to the South African Broadcasting Corp.

Conversion kit = Rust Corp., Everett,
Mass., has introduced a telephone line
converter unif, which converts existing
Rust remote control systems to a single
telephone pair system.

New 50-kw Gates transmitter

Gates Radio Co., Quincy, Ill., an-
nounces a new 50 kw AM broadcast
transmitter that uses vapor-phase cool-
ing to remove heat from power-tube
anodes. The model VP-50 is said to be
economical to install, maintain and op-
erate and offers exceptional freedom
from noise. Both the modulator and
power tubes are cooled by a liquid-
vapor system. Only four tubes are used
in the VP-50; the remainder of the
circuitry is transistorized. Gates is a
division of Harris-Intertype Corp.

Plumbicons ‘scheduled’

Spokesmen for Visual Electronics
Corp., New York, said last week that
Norelco Plumbicon color cameras re-
ported a week ago as having been de-
livered to three stations (BROADCAST-
iNG, March 14) should have been listed
as “scheduled for delivery” rather than
actually delivered. The stations are
WNHC-TV New Haven, Coun.;, WMAL-
TV Washington, and wirsH-TvV Indian-
apolis.
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Wadsworth leads U.S.
in Mexican talks

The U.S. and Mexico have reached
a tentative agreement to give them-
selves another 18 months in which to
negotiate a new treaty on the use of
the standard AM band. The present
treaty, which went into effect in 1961,
expires June 9.

FCC Commissioner James J. Wads-
worth and Hoyt Price, director of the
State Department’s Office of Telecom-
munications, disclosed plans for ex-
tending the treaty in a meeting at the
State Department last week with some
50 broadcasting-industry representa-
tives.

Mr. Price said the department hopes
to have an agreement extending the
treaty to the end of 1967, signed and
delivered to the Senate by April 1. The
aim is to have it ratified before Con-
gress adjourns. The Mexican Senate also
must ratify the agreement.

Commissioner James J. Wadsworth,
a former U.S. ambassador to the UN,
will serve as chairman of the U.S. dele-
gation in the negotiations. Formal talks
are expected to get underway sometime
this summer.

Neither side has firmed up its posi-
tion yet. But there are indications, based
on preliminary talks and previous ex-
pressions of views by both sides, that
hard bargaining lies ahead on the ques-
tion of clear channels.

Clear Channels » The Mexicans, who
have expressed interest in making great-
er use of the 25 U.S. clear channels,
have talked of relaxing the present pro-
tection they now afford the I-A stations
to the border, and of treating them as
I-B’s. This would result in some inter-
ference with the U.S. stations’ skywave
service within the U.S.

The U.S. will probably seek an eas-
ing of a present provision that prohibits
secondary use by U.S. stations of the
six Mexican clear channels. The pro-
vision, which requires U.S. stations to
protect the Mexican channels in the
U.S., rules out any chance of extended
hours by the 270 U.S. daytime stations
operating on the Mexican clears.

There is more optimism among U.S.
sources that an agreement can be
reached to permit class IV stations along
the border—there are 20 on either side
—to increase their power to 1 kw. They
are now limited by treaty to 250 w.

Other points to be covered by ne-
gotiations include a number of indi-
vidual assignments and clarification of
language in certain passages of the
treaty. Commissioner Wadsworth said
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Mexican representatives have suggested
that “an entirely new format might be
desirable.”

The commissioner also reported
Mexico had suggested—to the Ameri-
can’s delight—that technical representa-
tives of both countries meet periodically
on an informal basis to discuss mutual
problems. The Mexicans in the past
have shunned all but formal talks.

The industry representatives endorsed
the idea of extending the treaty. And
representatives of stations operating on
Mexican clear channels urged the gov-
ernment to seek U.S. use of those chan-
nels in the U.S.

Officials indicated that broadcast in-
dustry representatives will be consulted
closely in the negotiations. A commit-
tee of industry representatives to advise
the negotiating team will be established.
Some representatives may be invited to
serve on the negotiating team itself.

Toronto move
stymied by 59 policy

The plan of ckvr-tv Barrie, Ont.,
to move into the Toronto market
(BROADCASTING, Feb. 7) has run into
a governmental snag.

The controversial transfer that would
shift the channel 3 CKVR-Tv transmitter
50 miles southward into Scarborough,
Ont.. a suburb of Toronto, has been
turned down by the Board of Broadcast
Governors.

The BBG’s denial was in the form
of a statement that governmental policy
enunciated in 1959 (limiting major mar-
kets to two TV stations) would be ad-
hered to and that a hearing on the
CKVR-TV proposal would not be held
until a change of policy is announced.

The BBG further elaborated by citing
that its primary aim was to extend
Canada’s first service and develop the
alternative (second) service “as smooth-
ly and as expeditiously as possible.”
In the meantime, the BBG said, the
national TV market should not be in-
terrupted by introduction of a third
service.

There was no indication of when
government policy might be altered to
permit a third service, but it appeared
out for the near future. The only pos-
sible consideration, the board noted,
might be to help establish noncommer-
cial educational stations.

Opposition Flares Up s The proposed
move to Toronto had sparked contro-
versy on two fronts. Some Toronto
viewers feared loss of service from
channel 2 WGR-Tv and channel 4 WBEN-
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Tv, both in Buffalo, N. Y.

Toronto is now served by ¢BL-Tv and
CFTO-TV, on channels 6 and 9, respec-
tively. CHcH-Tv Hamilton, Ont., is 40
miles west of Toronto. A third station
in Buffalo, 90 miles away, WKBW-TV
(ch. 7) reaches the market.

In addition, a fight had erupted in
Commons where the Conservative and
New Democrat opposition charged that
permission to move would be a form
of payoff to supporters of the Liberal
Party.

In the Commons controversy, it was
charged that the moving of the station
would increase its value from about
$2 million to $6 million or $7 million.

Owners of ckvr-Tv are Ralph Snel-
grove of cksB Barrie, Ont.; Allan
Waters of cHuM Toronto; and Geoff
Stirling of cJon-Tv St. John’s, Nfid,,
and CKGM-AM-FM Montreal.

Regional rep opens

CkNw Vancouver, B. C., and cJOB
Winnipeg, Man., opened a new re-
gional radio representation firm in
those two cities on March 1. The as-
sociate company, Western Broadcast
Sales Ltd., also is agent for Stand-
ard Broadcast Sales Ltd., Toronto. WBS

CATV

o
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brought its total representation list to
11 AM’s and three FM’s with the ac-
quisition of cFax Victoria, B. C., and
CHQR Calgary and cHQT Edmonton, both
Alberta.

MP wants a CBC
French station outlawed

The Ontario Court of Appeals has
reserved judgment on an action seeking
to outlaw ciBc, the French-language
Canadian Broadcasting Corp. radio sta-
tion in Toronto.

Ralph B. Cowan, Liberal member of
Parliament, had originally attempted
Jast fall to block the CBC from operat-
ing a French-language station. In that
decision the court ruled that Mr. Cowan
had no cause of action and that he had
no statute in law to maintain the action.

If Mr. Cowan wins his appeal it will
mean that cJyBc, which is currently
broadcasting in French fulltime, would
have to cease broadcasting in that lan-
guage.

Canadians order
RCA color cameras

RCA Broadcast and Communications
Products division last week reported an
order from Canada estimated at over
$1.7 million for 23 TK-42 color-TV
cameras. The division has already
placed orders for over 300 units
(BROADCASTING, Feb. 14).

The Canadian Broadcasting Corp.
will receive 16 and cFTo-Tv Toronto
seven color units. Each camera is valued
at $75,000. CBC plans to install five
cameras in its broadcast studio at the
1967 World’s Fair in Montreal and
later convert the building to a éolor
studio. CFTO-TV, along with other Ca-
nadian stations and with prior govern-
ment approval, is expected to begin ex-
perimental colorcasts on July 1 and to
begin a regular color schedule after
Jan. 1, 1967.

AP circuit for Puerto Rico

Puerto Rican news will receive
greater coverage in this country with
the inauguration of an Associated Press
news service linking two newspapers
and 20 radio stations on the island.

Wes Gallagher, AP general manager,
said at the inauguration ceremonies:
“The establishment of this circuit, com-
parable to the long-established AP
state circuits in the U. S., is further
testimony to the rapid development of
Puerto Rico and its news media.”

BBG ignores report,
OK's CTV sale

The Fowler Report called for sweep-
ing changes in Canadian broadcasting
and made a series of recommendations
for regulation. A major recommenda-
tion already has been ignored by the
Board of Broadcast Governors, even
though the report is now under study
by a cabinet committee headed by
Prime Minister Lester Pearson.

The report, among other things,
called for a broadcasting czar and rec-
ommended that the BBG turn down
any bid by the 11 affiliates of the CTV
Television Network to take over the
network. On March 4 the BBG ap-
proved the affiliates taking over CTV
for a reported $1 million. The stations
already had owned a minority interest
in the network.

In the House of Commons, the BBG's
action was lambasted by Robert C.
Coates, who called the move “the height
of stupidity” since the government was
still considering the Fowler Report. Mr.
Coates also wanted to know when the
government would announce which sec-
tions of the report it would implement
because a license freeze had been put in
effect since the report was in the writing
stage. This freeze, he said, has held up
extension of alternate television service
to many areas.

ABC adds CKRD
to its Canadian list

ABC International has a new sales
representative agreement with CkRD-
aM-1Tv Red Deer, Alta., raising its Ca-
nadian affiliations to seven.

CKrD-TvV (ch. 6) has two satellite

stations: CKRD-Tv 1 (ch. 10) Coro-
nation, Alta., and Ccxgrp-Tv 2 (ch.
10) Banff, Alta. CKRD-TV's general

manager is G. E. Spackman. CKRD is
on 850 kc with 10 kw.

Other Canadian stations represent-
ed by ABC International are: cFrO-TV
Toronto; ckco-Tv Kitchener, Ont.;
CJCH-TV Halifax, N. S.; CFTK-Tv Ter-
race, B.C., and ckFH Toronto.

ABC International is associated with
62 television stations in 25 nations.

Abroad in brief...

C/R in Geneva = Following what has
become a full-blown agency trend, Car-
son/Roberts Inc., Los Angeles, has
opened its first international office in
Geneva, Switzerland. Initially, the Swiss
facility will operate as a service office
of Mattel S.A., the European marketing
division of Mattel Inc., California based
toymaker and the agency’s major ac-
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count. C/R will coordinate all of Mat-
tel’s advertising in 12 European coun-
tries, Hans Stebel, a Swiss national,
will manage the Geneva office.

On the DDB wagon » Volkswagen Can-
ada Ltd. has retained Doyle Dane Bern-
bach (Canada) Ltd. to handie its
advertising effective the end of the year.
Other DDB offices for Volkswagen are
in the U. S., Germany, Mexico and
Puerto Rico.

New York overseas = CBS Films Inc.
announced the overseas sale of several
selected programs produced this season
by wcBs-Tv New York. Seven programs
from the Eye on New York series and
seven specials in the public affairs cate-
gory were sold to television firms in
Australia, Canada, Germany, the Neth-
erlands, Hong Kong, Denmark, Ireland,
Japan, Malaysia and New Zealand.

Partners = Compton Advertising Inc.,
New York, has purchased a minority
interest in the 25-year-old agency
Clar GmbH, Heidelberg, Germany.
Clar’s billings total $6.5 million for
such clients as Knorr (soups); Hoehl
(champagne); Tempo (tissues); Rival,
Polo and Pilot (all cigarettes) and
Scherer (pharmaceuticals). Billings at
Compton in 1965 were $135 million
from six offices in the U. S. and abroad.

Trusteeship set for
NABET in Montreal

The National Association of Broad-
cast Employes and Technicians Inter-
national has placed its Montreal local
under trusteeship following reports of
an attempt to take over the local’s
membership by a Quebec labor organi-
zation.

Four Montreal Local 62 officials, who
have since resigned, have been accused
of collaboration with the Quebec-based
Confederation of National Trade Un-
ions’ Cinema, Radio and TV Syndicate.
The parent NABET organization au-
thorized control to be handed to trustee
Adrien Gagnier, also president of local
62 that is currently negotiating with
the Canadian Broadcasting Corp.

The four rebel officers are Lucien
Boucher, Denis Michaud, Gaston Ia-
Porte and Jean Louis LeBoiron, for-
merly vice president, secretary, treas-
urer, and building maintenance manager
respectively.

Powerful AM for Nigeria

A 1-megawatt AM commercial radio
station in Enugu, Nigeria, has begun
test transmissions, according to the Pan
American Broadcasting Co., New York,
its U. S. representative.

EnBc, owned by the Nigerian gov-
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Importance of Vietnam as a source
of news is emphasized by the grow-
ing number of American radio and
television correspondents assigned to
news coverage in that country.

According to U. S. Information
Agency in Saigon there are now 81
U. S.-accredited radio and TV corre-
spondents there as well as some 30
radio-TV newsmen from Australia,
Denmark, Germany, Great Britain,
Japan, Korea, Switzerland and Thai-
land.

These people have registered with
USIA headquarters and according
to a spokesman for the agency
“have some type of clearance from
the U. S. Department of Defense.”

NBC News has a staff of 27 news-
men, cameramen and technical per-
sonnel assigned to Vietnam, which
it claims to be the largest contingent
there of any news organization. Eight
reporting crews, consisting of a
newsman, cameraman and engineer,
are rotated on assignments. Coverage
is under the supervision of Jack
Fern, NBC Saigon. Newsmen report
for NBC Radio and/or NBC-TV.

CBS News has a complement of
24 in Vietnam and this figure grows
from time to time as other corre-
spondents are assigned there for
special work. In addition to news-
men, CBS has eight cameramen, five
soundmen and administrative per-
sonnel in the area. Correspondents
cover for both CBS Radio and CBS-

Growing corps of radio-TV newsmen in Vietnam

TV. Bob Allison is bureau chief.

Mutual has Joseph Fried and sev-
eral staffers to provide coverage
either by direct transmissions or with
a 10-minute radio circuit each day
at 6 am. Mr. Fried also tapes up
to 10-hour interviews with service-"
men to be shipped to hometown
Mutual-affiliated outlets.

ABC News maintains a basic con-
tingent of 22 news staffers in Viet-
nam. Bureau chief Chuck Klench
and Robert Lukeman, field producer,
head up the coverage with four cor-
respondents, six cameramen, four
soundmen and six full-time stringers
plus administrative help. -

But South Vietnam is only half
of the country. The other half, Com-
munist-held North Vietnam, is not
serviced by U. S. broadcasters (the
U. S. does not have diplomatic re-
lations with North Vietnam) but
several Eastern European broadcast
news organizations have crews there
to carry the news to their homes.

According to a spokesman for the
Russian Embassy in Washington:
“The Soviet Union has about 10
newsmen working for Radio Moscow
inside North Vietnam, and Czecho-
slovakia is said to have a group of
about five. Of course the greatest
number of broadcast newsmen in
North Vietnam are with Red China’s
news- agency there. There are very
few broadcast newsmen from the
West.”

ernment, is licensed to the Eastern Ni-
gerian Broadcasting Corp. That private
group recently began broadcasting on
standard wave frequencies from one of
two 500 kw transmitters.

Complete 1-megawatt commercial

broadcasts are expected before the end
of 1966.

International film sales ...

Profiles in Courage (NBC Interna-
national Enterprises): Television Yugo-
slave, Yugoslavia.

Danger is My Business (NBC Inter-
national Enterprises): Televiziunena
Romano, Rumania.

RADIO A LA CARTE
Praised By
Burkhart

Kent Burkhart, Vice-President & General
Manager, WQXI, Atlanta, Ga. had been
looking for an unusual radio programming
service . . . and found it in RADIO A LA
CARTE.

“It’s doing an unusually fine job here at
WOQXI and we're proud to be subscribers.”

Find out for yourself . . .
what RADIO A LA
CARTE is all about

in Conrad Hilton
Suite 2139-2140 Hotel.

Mark Century Corporation Warwick Hotel 65 West 54th St., New York, N.Y. 10019 212-Pl 2-3035
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casting Inc. Granted CP for new FM on 94.3
me, channel 232, 3 kw. Ant, height above
average terrain 8 feet. P. O. address 253
Main Street, Oak Ridge. Estimated con-
struction cost $23,897; first-year operating
cost $1,200; revenue $5,000. Principals:
Samuel P. Thrower, Carlin 8. French and
Frank E. Pellegrin (each 33%%). Radio-
Active is licensee of WATQO Oak Ridge.
Action March 14,

APPLICATIONS

Pueblo, Colo.—Pueblo Stereo Broadcast-
ing Corp. 98.9 mec, channel 255, 44 kw, Ant.
height above average terrain 61 ft. P. O.
address: c/o Jack D, Rodreick, 1246 W.
Abriendo, Pueblo 81005. Estimated construc-
tion cost $51,673; first-year operating cost
$76,125; revenue $108,000. Principals: Jack D,
Rodreick, James J. Baum, Stanley L. Mal-
colm (each 22.22%), Anthony A. Garone,
Melvin M. Tekavee, Andy Sackman (each
11.11%). Mr. Rodreick was news director of
KCSJ Pueblo, Mr. Baum and Mr. Tekavec
own dental offices. Mr. Malcolm is assistant
registrar of Southern Colorado State Col-
lege. Mr., Garone is insurance partner. Mr.
Sackman is insurance, banking and real
estate partner, Ann. March 14.

Blue Ridge, Ga.—Robert P. Schwab tr/as
Fannin County Broadcasting Co. 103.9 mec,
channel 280, 3 kw, Ant. height above aver-
age terrain 240 ft. P. O. address: Box 6,
Blue Ridge 30513. Estimated construction
cost $29,714; first-year operating cost $25,-
000; revenue $30,300. Mr. Schwab is owner
of WLSB Cooper Hill, Tenn. Ann. March 14,

Traverse City, Mich.—Radio Station
WCCW Inc. 92.1 mc, channel 221, 1.072 kw,
Ant. height above average terrain 469 ft.
P. O. address: c/o John R. Anderson, 346
E. State St., Traverse City 49684. Estimated
construction cost $18,093; first-year operat-
ing cost $10,000; revenue $14,500. Principals:
John R. Anderson (53%); Guy J. Bates
(47%). Mr. Anderson is general manager of
WCCW. Mr. Bates is plant manager for
Fisher Body, General Motors Corp. Ann.
March 16.

Blue Earth, Minn.—Clifford L. Hedberg tr/
as Faribault County Broadcasting Co. 100.9
me, channel 265, 3 kw, Ant. height above
average terrain 212 ft. P. O. address: Box
306, Blue Earth 56013. Estimated construc-
tion cost $7,400; first-year operating cost
$12,000; revenue $13,000. Mr. Hedberg is
owner of KMRS Morris and KBEW Blue
Earth, both Minnesota. Ann. March 14,

Denison-Sherman, Tex.—KDSX Inc. 101.7
me, channel 269, 3 kw. Ant. height above
average terrain 266 ft. P. O. address: Box
331, Denison, Tex. 75021, Estimated construc-
tion cost $20,000; first-year operating cost
$7,000; revenue $7,200, Principals: B. V.
Hammond Jr. (52%), L. L. Hendrick (48%).
Principals have equivalent ownership in
KDSX Denison-Sherman. Ann, March 16.

Gillett, Wis.—Paul A. Stewart Enterprises
Inc. 1027 me, channel 274, 50 kw., Ant.
height above average terrain 403 ft. P. O.
address: Box 504, Madison, Wis. 53701. Esti-
mated construction cost $19,600; first-year
operating cost $15,000; revenue $18,000.
Principals: Paul A. Stewart (45.8%), Helen
E. Stewart (7.2%), Warren W. Hepeman
(16%) and others. Stewart Enterprises is
licensee of WRVB-FM Madison, Wis. Ann.

March 14.

Portage, Wis.—Comstock Publishing Co.
100.1 me, channel 261, 3 kw. Ant, height
above average terrain 139 ft, P. O. address:
c/o W. T. Comstock, Box 231, Portage 53901.
Estimated construction cost $18,178; first-
year operating cost $12,000; revenue $16,000,
Principals: William T. Comstock (83.6%),
Mary-Leone Comstock (16.2%), Ross Ben-
nett (0.2%). Mr., Comstock controls, through
Comstock Publishing Cd¢., WPDR Portage.
Mr. Bennett is attorney. Ann. March 14,

Ownership changes

ACTIONS BY FCC

KAGR Yuba City, Calif.—Granted assign-
ment of license from Ballard & Behr En-
terprises to Northern Capital Land In-
vestment Co., owned by C. Ross McCarthy
(20%), Oral P, Adams, James H. Burke,
James L. Frayne, Ron Manzitto, Frank R.
Segura, and Robert E. Byrne (each 4.2%).
Mr. McCarthy is sales manager of KXOA
Sacramento, Calif. Consideration $80,000.
Action March 9.

WPAX Thomasville, Ga.——~Granted assign-
ment of license from Radio Thomasville
Inc. to Oliva Broadcasting Co., owned by
George Oliva Jr. and Gertrude P. Oliva
(each 50%). Mr. Oliva is 51% stockholder
of General Pictures Corp. and Visual Meth-
ods Inc. and is sole stockholder of Con-
tinental Pictures Inc., all Cleveland. Con-
sideration $82,500. Action March 11.

WKUZ(FM) Wabash, Ind.—Granted trans-
fer of control of permittee corporation,
Upper Wabash Broadcasting Corp., from
Paul G. Adams (69.53% before, none after)
to Paul G. and Sara Jean Adams, joint
tenants (none before, 83.93% after). No fi-
nancial consideration. Action March 15.

WIOS Tawas City-East Tawas, Mich.—
Granted relinquishment of negative control
of licensee corporation, Airway Broadcast-
ers Inc., by each, S. Franklin Horowitz and
Anthony F, Bielawski (each 50% before, 37

1% after), through transfer of stock to
Charles E. Anthony (none before, 25%
after). Mr. Anthony is 24.5% stockholder

of WXOX Bay City, Mich., and WSTR-AM-
FM Sturgis, Mich. Stock transfer is pay-
ment for services rendered. Action March
10.

KRBE Houston—Granted transfer of con-
tral of licensee corporation, Texas Fine
Music Broadcasters Inc., from Roland A.
Baker (100% before, none after) to Wagen-
west Inc.,, owned by David W. Wagenvoord
(66259%), Myrtle Robbert Westenberger
(1% %), Fred P, Westenberger (32%). Prin-
cipals are officers and stockholders of Wag-
envoord Broadcasting Co., licensee of
WWOM-AM-FM New Orleans, KOME Tulsa,
Okla., and recently sold KVIM New Iberia,
La. Consideration $200,000. Action March 9.

WIVE Ashland, Va.—Granted assignment
of license from H. Franklin Taylor III,
trustee in bankruptcy for United Broad-
casters Inc., to Christian Enterprises Inc.
Christian Enterprises is nonprofit religious
organization controlled by six trustees. Con-
sideration $55,000 including $29,700 in liabili-
ties assumed. Granted March 2.

WDMS Lynchburg, Va.—Granted assign-

-~ irpadgasting

Please start my subscription for ( CHECK O 52 issues 5850

1735 DeSales Street, NW. o ncaa.,
Washington, D. C. 20036

[ 52 issues and

170 (FOR THE RECORD}

]
1
]
]
'
| ]
1
:
Name Position ’66 Yearbook :
513 !
i

C ] 1966 Yearbook
ompany $5.00 !
1
[ Business O Pa :
yment ]
: 0 Home enclosed !
i 1
i 0 Bill me ]
)} ciy State Zip '
H 1
L

ment of license from Southeastern Broad-
casting Corp, to Rulon Maynard Corp,,
owned 100% by L. John Denny. Mr, Denny
president and controlling stockholder of
Central Virginia Telephone Corporation.
Consideration $126,0000. Ann. Dec. 29,

KWYZ Everett, Wash.—Granted transfer
of control of licensee corporation, Snoho-
mish County Broadcasting Corp., from Mae
Hecht, S. P. Putnam, Ronald M. Richer
(each 13.76% before, none after), George
B. Aller (10.14% before, none after), Monte
L. Richards (6.88% before, none after),
Ralph A. Larson (5.63% before, none after)
to Clifford H. Hansen (22.30% before, 86.22%
after), Thelma M. Kelley will remain as
13.718% stockholder. Mr. Hansen is station
manager of KTOBRB Petaluma, Calif. Con-
sideration $130,428. Action March 9.

KAYE Puyallup, Wash.—Granted assign-
ment of license from Henry Perozzo and
Bethyl Perozzo (jointly db/as Radic Station
KAYE) to KAYE Broadcasters Inc., owned
by James Harold Nicholls (10% with option
to purchase additional 40%) and Hayden
Blair (50%). Mr. Nicholls has been church
pastor, station manager of KLOG Kelso and
commercial manager of KBBO Yakima,
both Washington; presently he is manager
of KAYE. Mr. Blair is announcer with
KAYE. Consideration $70,000 plus $55,000 for
noncompetition agreement. Action March 9.

APPLICATIONS

KATT Woodland, Calif.—Seeks assignment
of license from KATT Broadcasting Corp.
to Tiger Broadcasting Inc. Tiger Broadcast-
ing Inc. is owned by William B. Elliott
(714%), Fred Blas (20%), Marx L. Early
(5%), and Mary Joan Early (1%). Mr.
Elliott is broadcast investor; Mr, Blas is
elctronics engineer; Mr., Early is law stu-
dent; Mrs. Early is school teacher, Con-
sideration $22,500. Action March 11.

KBMS Los Angeles—Seeks assignment of
license and SCA from Planned Music Inc.
to KBMS Inc., owned by Harry R. Gillespie
(37%%), John F. McKenna Jr. (371) and
Marguerite W. Scott (25%). Mr. Gillespie
is president of electronic components com-
pany; Mr. McKenna is lawyer; and Miss
Scott is director and asst. sec. of KBMS-
FM. Consideration $43,100. Action March 4.

KPIK-AM-FM Colorado Springs—Seeks
assignment of license from David P. Pinks-
ton db/as Western Broadcasting Co. to
David P. Pinkston and Donald L. Drennan
db/as Western Broadcasting Co. Mr. Dren-
nan is gen. mgr, of KPIK. Consideration
$150,000. Ann. March 15,

WGAV Geneva, & WTLB Utica, both
New York—Seeks assignment of license
from Star Broadcasting Co. to Mohawk

Broadcasting Co. Application is to effect-
uate liquidation of Star Broadcasting Co.
All issued and outstanding stock of Star
Broadcasting Co. is presently owned by
Mohawk Broadcasting Co. No financial con-
sideration. Action March 11,

WMCR Oneida, WJIIV(FM) Cherry Valley
Township, WOIV(FM) Deruyter Township,
WMIV (FM) and WEIV(FM) Ithica, WBIV
(FM) Wethersfield Township, all New
York—Seek assignment of licenses and
SCA’s from Chenor Communications Inc.
to C & U Broadcasting Corp. Chenor Com-
munications and C & U Broadcasting are
both wholly owned subsidiaries of C & U
Communications Corp. Transfer is to facil-
itate reorganization of corporate structure.
No financial consideration. Ann., March 15.

KDAYV Lubbock, Tex.—Seeks assignment
of license from David P. Pinkston tr/as
Western Broadcasting Co, to David P, Pinks.
ton and Robert E. Clark db/as Western
Broadcasting Co. Mr. Clark is gen, mgr. of
i{sDAV. Consideration $150,000. Ann., March

KPEP San Angelo, Tex.—Seeks assign-
ment of license from David P. Pinkston
tr/as Western Broadcasting Co. to David
P. Pinkston and William C. Nicholson db/
as Western Broadcasting Co. Mr. Nicholson
is gen. mgr. of KPEP. Consideration $90,-
000. Ann. March 15,

WBTH Williamson W, Va.—Seeks transfer
of control of licensee corporation, Williamson
Broadcasting Corp.,, from Phil Beinhorn,
Lillian Beinhorn, S. P. Goodman and Walter
M. Goodman (total 98.2% before, none
after) to Harvit Broadcasting Corp. (none
before, 98.2% after). Harvit Broadcasting
Corp. is owned by Robert B. Harvit (99.8%)
and others. Mr. Harvit is general manager
of WBTH. Consideration $111,000. Action
March 11,

BROADCASTING, MARCH 21, 1966



Hearing cases

INITIAL DECISIONS

@ Hearing Examiner H. Gifford Irion is-
sued initial decision looking toward (1)
granting application of Peoples Broadcast-
ing Corp. for new UHF TV to operate on
channel 47 at Columbus, Ohio, and (2)
denying application of Farragut Television
Corp. for like station in same city. Action
March 15.

# Hearing Examiner Walther W. Guenther
issued initial decision looking toward grant-
ing application of Tallahassee Appliance
Corp. for new FM to operate on channel
235 (94.9 mc) in Tallahassee, Fla. Action
March 15.

FINAL ACTIONS

m By memorandum opinion and order,
commission granted appeal by David N,
Montague, Trustee of Twelve Seventy Inc.,
from ruling of hearing examiner which held
Twelve Seventy in default for failure to
prosecute its application for renewal of
license of WTID Newport News, Va., and
(1) accepted for filing and granted applica-
tion for involuntary assignment of that
station’s license to Montague, trustee; (2)
accepted for filing application for voluntary
assignment of WTID license to Big T Corp.;
(3) deferred action on pending application
for renewal of license for period of 60
days: (4) dismissed as moot Montague’s
exceptions to initial decision; and (5)
granted petition by Broadcast Bureau and
received its late filed reply to exceptions.
Commissioners Hyde and Bartley concurred
in result. Action March 16.

B By memorandum opinion and order,
commission denied petition by Tinker Inc.
for reconsideration of July 21, 1965, order
directing it to show cause why license for
its AM station WEKY Richmond, Ky.,
should not be revoked. Since WEKY has
not resolved questions of fact raised in
show cause order, evidentiary hearing must
be held in order to resolve all of parties’
conflicting contentions. Action March 16.

® Commission waived Sec. 73.651(¢) of
rules and granted authority to Lehigh Val-
ley Educational Television Corp., for period
of one year, to accompany its visual trans-
mission of test pattern of its noncommercial
educational TV station WLVT-TV (channel
39), Allentown, Pa., with aural transmission
of music during scheduled breaks in its
programing schedule; conditions. Action
March 9.

N By memorandum opinion and order,
commission (1) granted application of
Mansfield Broadcasting Co. to change opera-
tion of WCLW Mansfield, Ohio, from 1570
ke, 1 kw, DA, D, to 1140 ke, 250 w, DA, D;
conditions, and (2) denied requests by
Kittyhawk Broadcasting Corp. and Lawrence
County Broadcasting Corp., applicants for
new stations on 1140 kc at Kettering, Ohio,
and New Castle, Pa., respectively, for con-
solidated hearing with WCLW application.
Action March 9.

# WDSG Dyersburg, Tenn.—Commission
granted renewal of license. Action March 9.

& WNEM-TV Bay City, Mich.—Commis-
sion granted waiver of Sec. 73.632(a) of
rules to permit identification as Bay City-
Saginaw-Flint station. Action March 9.

® Members Pincock, Slone and Kessler
on March 9 adopted review board decision
granting application of Marion Moore for
new daytime AM to operate on 1420 ke,
1 kw, in Joshua Tree, Calif.; condition.
May 20, 1965, initial decision looked toward
this action.

® By order, commission (1) dismissed ap-
plication of Phoenix Co. for renewal of
license of KAAB Hot Springs, Ark., for
failure to supply necessary additional in-~
formation not submitted at time of filing
application, and deleted call letters; (2) dis-
missed as moat apwlicaticn for assignment
of license of KAAB from Phoenix Co. to
Broadcasters Tnc. and related petitions, and
(3) afforded Broadcasters Inc. (a) 60 days
to file application for CP specifying KAAB
facilities, and (bh) 15 days to advisz hearing
examiner assigned to preside at hearing on
applications of James J. B. Scanlcn and
George T. Hernreich, in writ'ng, whether
it intends to file such applicalion and fur-
nish copies to counsel for applicants and
for Broadcast Bureau. KAAB has been
silent since 1963. Action March 9.

@ WIVE Ashland, Va. — Commission
granted assignment of license to Christian
Enterprises Inc. (owned by Roanoke Rapids
Radio Corp., licenzee of WCBT Rcanoke
Rapids, N. C.); consideration $41,101. Action
March 2,

DESIGNATED FOR HEARING

® Gordon Sherman, Omicron Television
Corp., Orlando, Fla.—Commission designated
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for consolidated hearing applications for
new UHF TV's on channel 35. Action March
16.

® By memorandum opinion and order,
commission designated for hearing assign-
ment of licenses of WOL-AM-FM, Wash-
ington, from Washington Broadcasting Co.
to WOL Inc. Transfer, approved July 7,
1965, was appealed to court by Atlantic
Broadcasting Co., licensee of WUST in same
city, which later petitioned commission for
reconsideration. Because of nature of ques-
tions raised, commission requested, and was
granted, court remand of case. Though
commission is now dismissing WUST peti-
tion as untimely filed, it is, on its own
motion, ordering hearing to determine facts
concerning program survey by WOL Inc.,
whether it was adequate to support major
changes in programing, and whether as-
signee misrepresented facts or attempted to
deceive or mislead commission. WUST is
afforded opportunity to become party to
proceeding. Date for hearing will be set
later. Action March 15.

m By order, commission desighated for
consolidated hearing applications of James
J. B. Scanlon to change operation of KCAT
Pine BIluff, Ark. from 1530 kc, 250 w, D,
to 1340 kc, 250 w, U, and George T. Hern-
reich to change operation of KZNG Hot
Springs from 1470 ke, 1 kw, D, to 1340 kc,
250 w, U. Further ordered this proceeding
to be held in abeyance for 15 days and, in
event Broadcasters Inc. advises hearing ex-
aminer of its intention to file application
for CP (for {facilities of KAAB above-
mentioned) to be consolidated in this pro-
ceeding, hearing will be held in abeyance
pending further order of commission. Action
March 9.

® By order, commission designated for
consolidated hearing applications of State
Gazette Broadcasting Co. and McQueen &
Co. for new FM's in Dyersburg, Tenn., to
operate on channel 261 (100.1 mc), ERP 3
kw—State Gazette with ant. height 151.9 ft.,
and McQueen with 194 ft. McQueen was
afforded 30 days to file corrective amend-
ments to comply with Sec. 73.311 of rules
and, in failing to do so, its application will
be dismissed with prejudice. Action March
9.

OTHER ACTIONS

¥ By memorandum opinion and order in
St. Louis, 1380 k¢ AM proceeding, commis-
sion (1) granted request by Pike-Mo
Broadcasting Co. and Radio Thirteen-
Eighty Inc. for waiver of 5-day filing re-
quirement of Sec. 1.525(a) of rules; (2)
held in abeyance their joint request for
simultaneous approval of reimbursement
agreement and dismissal of Pike-Mo’s ap-
plication for regular authority to operate
on 1390 ke, 500 w, D, in Louisiana, Mo.,
including its request for interim authority;
and (3) ordered Pike-Mo to comply with
publication provisions of Sec. 1.525(b) with
respect to its application for regular au-
thority so to afford other persons opportu-
nity to apply for facilities specified therein.
Commissioners Hyde and Lee dissented.
Action March 16.

® Commission invited comments to its
proposal to reassign UHF TV channel 23
from Canton to Akron, Ohio, and channel
67 from Akron to Canton; also, to change
educational reservation in Akron from chan-
nel 55 to channel 49. Examination of area
subsequent to adoption of revised UHF
allocation plan, prompted by desire to re-
view earlier petitions which had been

denied in fourth report and order in Doe.
14229, shows that channel 23 could be as-
signed to Akron at same efficiency as to
Canton, and would meet more of priorities
used in developing overall plan since Akron
is larger city. Action March 16.

m Commission, by its review board, on
March 15 granted petition by Kentuckiana
Television Inc. for extension of time to
March 18 to file responsive pleadings to
petition by Keith L. Reising to enlarge
issues in proceeding on their applications
for new FM's in Louisville, Ky. Action
March 15.

® By memorandum opinion and order
review board denied motion by Broadcast
Bureau to enlarge issues in proceeding on
AM application of Jersey Cape Broadcasting
Corp. (WCMC), Wildwood, N. J, Action
March 11.

m By memorandum opinion and order in
proceeding on applications of Erway Tele-
vision Corp. and Chesapeake Engineering
Placement Service, Inc., for new TV’s on
channel 45 in Baltimore, review board de-
nied petition by Erway to enlarge issues.
Action March 10,

® Review board granted motion by Effing-
ham Broadcasting Co. for continuance of
oral argument from March 15 to March 22
in proceeding on its application for license
to cover WCRA Effingham, Ill. Action
March 11.

® By memorandum opinion and order
in proceeding on AM applications of The
Edgefield-Saluda Radio Co. (WJES), Johns-
ton, and WQIZ Inc. (WQIZ), Saint George,
both South Carolina, review board denied
motion by latter to enlarge issues as to ap-
plication of WJES. Action March 11,

B By memorandum opinion and order in
proceeding on application of Northern In-
diana Broadcasters Inc. for new AM in
Mishawaka, Ind. in Doc. 14855 review board
(1) granted petition by Northern to accept
late-filed opposition to petition by Broad-
cast Bureau to enlarge issues; (2) remanded
proceeding to examiner for further hearing
to include Sec. 307(b) considerations con-
sistent with commission's policy statement
for broadcast facilities involving suburban
communities and for preparation of sup-
plemental initial decision, and (3) denied
Northern’s petition for oral argument, Ac-
tion March 10.

m By memorandum opinion and order in
proceeding on applications of Marbro
Broadcasting Co. and Supat Broadcasting
Corp. for new TV's to operate on channel
58 in San Bernardino, Calif., review board
denied petition by former to enlarge issues
except as to new issue D to determine
whether transmitter site proposd by Supat
is in fact available to it. Action March 8.

® By memorandum opinion and order in
proceeding on applications of Chicagoland
TV Co. and Chicago Federation of Labor
and Industrial Union Council for new TV’s
to operate on channel 50 in Chicago, review
board denied appeal by Chicagoland from
examiner’s ruling admitting for limited
purpose certain letters submitted by Chi-
cagoland. Member Berkemeyer concurred
with statement; Members Nelson and Kes-
Sler dissented with statement. Action March

® By memorandum opinion and order in
proceeding on application of Southington
Broadcasters for new AM in Southington,
Conn., review board granted petition by
Broadcast Bureau to enlarge issues to in-
clude Sec. 307(b) considerations consistent

Charlie Murdock’s
Spread The Word . , .

WSAI one of the leaders in Cincinnati radio
is an ‘A La Carte’ subscriber. “It’s radio pro-
gramming at its very best . . . with a great
sound.”

Hear it at the
MARK CENTURY
Suite 2139-2140

Conrad Hilton
Hotel.

Mark Century Corporation Warwick Hotel 65 West 54th St., New York, N.

70019 212-P1 2.3035
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SUMMARY OF COMMERCIAL BROADCASTING
Compiled by BROADCASTING, March 10

ON AIR NOT ON AIR  TOTAL APPLICATIONS
Lic. EP's CP's tor new stations
AM 4,038 18 81 369
FM 1,433 34 215 216
TV-VHF 471 22 19 23
TV-UHF 90 21 79
AUTHORIZED TELEVISION STATIONS
Compiled by BROADCASTING, March 10
VHF UHF Total
Commercia) 513 192 705
Noncommercial 68 67 135
COMMERCIAL STATION BOXSCORE
Compiled by FCC, Jan. 31, 1966
AM M ™
Licensed (all on air) 4,034 1,417 556
CP's on air (new stations) 17 37 4]
CP’s not on air (new stations) 82 210 99
Total authorized stations ] ) 4,134 1,664 702
Applications for new stations (not in hearing) 290 173 142
Applications for new stations (in hearing) 70 41 67
Total applications for new stations . 360 214 209
Applications for major changes (not in hearing) 208 40 37
Applications for major changes (in hearing) 37 1 7
Total applications for major changes 245 41 44
Licenses deleted 1 0 1
CP's deleted 2 1 0

* Breakdown on UHF and VHF applications not available. i
? Includes three noncommercial stations operating on commercial channels.

with its policy statement for broadecast
facilities inveolving suburban communities.
Action March 9

m By memorandum opinion and order in
Rochester, N, Y., TV channel 13 proceeding,
pursuant to compliance by eight of appli-
cants (parties to interim operation of
channel 13), with condition imposed by
board in its Jan. 24 action, review board
affirmed grant of that date whereby Ro-
chester Area Educational Television would
be reimbursed $68,098 for expenses incurred
in prosecution of its application in return
for its withdrawal. Member Nelson not
participating. Action March 9.

® In proceeding on applications of D. H.
Overmyer Communications Co. and Max-
well Electronics Corp. for new TV's to
operate on channel 29 in Dallas, review
board granted petition by Overmyer to
extend time to March 10 to file reply to
opposition to its petition for enlargement
of issues. Action Mareh 8.

® In proceeding on applications of WMGS
Inc. for renewal of license of WMGS and
Ohio Radio Inc. for new AM, both Bowling
Green, Ohio, review board granted motion
by Ohio Radio to extend time to March 23
to file oppositions to motion by WMGS to
clarify issue or, alternatively enlarge issues.
Action March 9.

Routine roundup
ACTIONS ON MOTIONS

By Chief Hearing Examiner
James D. Cunningham

®m Dismissed request by Clay County
Broadecasting Co. for change in place of
hearing in proceeding on its application
and that of The Wilderness Road Broad-
casting Co. for new FM's in Manchester,
Ky. Action March 15.

m Designated Examiner Walther W. Guen-
ther to preside at hearings in proceed-
ing on applications of HGR Broadcasting
Co. and Farmers Broadcasting Service Ine,
for new FM’s in Kinston, N, C., scheduled
prehearing conference for April 15 and
hearing for May 17. Action March 11.

m Designated Examiner Elizabeth C. Smith
to preside at hearings in proceeding on
AM applications of James L. Hutchens, Cen-
tral Point, and Faith Tabernacle Inc.
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(KRVC), Ashland, Ore.; scheduled pre-
hearing conference for April 15 and hearing
for May 18. Action March 11,

® Designated Examiner Herbert Sharfman
to preside at hearings in proceeding on AM
applications of James J. B. Scanlon (KCAT),
Pine Bluff, and George T, Hernreich
(KZNG), Hot Springs, Ark.: scheduled pre-
hearing conference for April 11 and hearing
for May 11. Action March 11.

W Designated Examiner Millard F. French
to preside at hearings in proceeding on
applications of State Gazette Broadcasting
Co._and McQueen and Co. for new FM's
in Dyersburg, Tenn.: scheduled prehearing
conference for April 14 and hearing for
May 11. Action March 11.

By Hearing Examiner Basil P. Cooper

® In the Washington, TV channel 50
proceeding, granted petition by Colonial
Television Corp. for leave to amend its
application to extent that it reflects fact
that on Feb. 15 Continental Gateway Tele-
vision Corp. (WGMF-TV, channel 33), Mi-
ami, surrendered its construction permit for
cancellation; and denied petition insofar
as it requests deletion from Colonial’s ap-
plication all reference to WGMF-TV and
its prior permittee. Action March 14.

By Hearing Examiner Thomas H. Donahue

® Dismissed as moot petition by South-
ington Broadcasters for leave to amend its
application for new AM station in South-
ington, Conn. Action March 14.

® In proceeding on applications of Board-
man Broadcasting Co. and Daniel Enter-
prises Inc. for new AM's in Boardman and
Warren, Ohio, respectively, dismissed as
moot motions to certify and scheduled hear-
ing conference for March 17 to discuss ways
and means of proceeding to further hearing.
Action March 11.

® In proceeding on applications of Clay
County Broadcasting Co. and The Wilder-
ness Road Broadcasting Co. for new FM's
in Manchester, Ky. ,in Docs. 16060-1, certified
to Chief Hearing Examiner Clay’s request
for change of hearing site from Washington
to Manchester, and denied its request for
taking depositions. Action March 9.

By Hearing Examiner Charles J. Frederick
B On own motion, rescheduled further

prehearing conference for 2;00 p.m., insteqd
of 10:00 a.m, same date (March 17), in
matter of Communications Satellite Corp.

charges, practices, classifications, etc., in
Doc, 16070. Action March 14.
m Granted joint motion by Triple C

Broadcasting Corp. (WLOR), Thomasville,
Ga., and Deep South Broadcasting Co. to
extend time from March 11 to March 18
to file replies in proceeding on WLOR's AM
application. Action March 10.

By Hearing Examiner Milliard F. French
® Granted request by Twin-State Radio
Inc. to continue procedural dates and con-
tinued hearing from April 6 to April 15 in
proceeding on its application and that of
Richland Broadcasting Co. for new AM's
in Natchez, Miss., and Delhi, La., respec-
tively. Action March 14.

® Granted request by Broadcast Bureau
to extend from March 14 to March 30 time
to file proposed findings and extended
from March 28 to April 14 time for replies
in matter of revocation of license of Pal-
metto Communications Corp. for WHHL
Holly Hill, S. C. Action March 14.

By Hearing Examiner Walther W. Guenther

® On own motion, continued further pre-
hearing conference from March 21 to April
7 in proceeding on application of B&K
Broadcasting Co. for new AM in Selinsgrove,
Pa. Action March 14,

By Hearing Examiner Isadore A. Honig

@ Granted petition by Continental Broad-
casting of California Inc¢. for leave to amend
its application to specify new transmitter
site for KDAY Santa Monica, Calif.; re-
moved the application from hearing status
and returned it to .processing line; can-
celled hearing scheduled for March 23; and
terminated proceeding in Doc 15986; BMP-
11408. Action March 16.

B In proceeding on application of Mid-
west Television Inc. for new TV to operate
on channel 49 in Springfield, I11., formalized
by order ruling made at March 8 hearing
conference to reflect corporate reorganiza-
tion whereby Midwest, formerly Illinois
corporation, has been succeeded by Dela-
ware corporation without change in identity
and proportion of ownership. Action March

By Hearing Examiner H. Gifford Irion

® Cancelled March 17 further hearing and
scheduled further hearing for April 18 in
proceeding on applications of Iowa State
University of Science and Technology
(WOI), Ames, Jowa. Action March 11,

m Granted request by Broadcast Bureau
and scheduled oral argument for March
10 on matters of evidence in proceeding on
applications of Iowa State University of
Science and Technology (WOI), Ames,
Towa. Action March 9.

By Hearing Examiner David I. Kraushaar

® In Syracuse, N. Y., TV Channel 9 pro-
ceeding, granted petition by Syracuse Tele-
vision Inc. for leave to amend its applica-
tion to reflect certain changes in its cor-
porate stockholders and to bring up-to-date
business and financial data of its officers
and directors. Action March 9.

By Hearing Examiner Jay A. Kyle

® In proceeding on applications of D. H.
Overmyer Communications Co., and MaxX-
well Electronics Corp. for new TV’s to
operate on channel 29 in Dallas, granted
in part Overmyer’s petition for reconsidera-
tion of Feb. 17 action to extent of accept-
ing amendment to Sec II of its application
;8 reflect changes in officers. Action March

By Hearing Examiner
Forest L. McClenning

B Pursuant to agreement of all parties,
advanced hearing from July 11 to March 21
in proceeding on revocation of licenses of
Quality Broadcasting Corp.'s stations WKYN
and WFQM(FM), San Juan, and Radio
Americas Corp.'s station WORA-FM, Maya-
guez, P, R. Action March 8.

® Granted motion by Oklahoma Press
Publishing Co. (KBIX), Muskogee, OXKla.,
to correct in various respects transcript of
record, and made additional corrections in
8AM proceeding in Doc 16059, Action March

By Hearing Examiner

Chester F. Naumowicz Jr.
® In proceeding on applications of KXVYZ
Television Inc. and Crest Broadcasting Co,
for new TV’'s to operate on channel 26 in
Houston, continued March 14 hearing pend-
ing further order, and scheduled hearing
conference for March 17 to establish earliest
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PROFESSIONAL CARDS

N—

JANSKY & BAILEY
Censulting Engineens
2411 - 2419 M St., N.W.
Washingten 37, D. C. 296-6400

JAMES C. McNARY
Consulting Engineer
Nations| Press Bldg.

Wash, 4, D. C

Telephone District 7-1205

Member AF¥OOE

—Established 1926—
PAUL GODLEY CO.
CONSULTING ENGINEERS
Box 798, Upper Montclair, N.J. 07043
Phone: (201) 746-3000
Memder AFCCE

GEORGE C. DAVIS
CONSULTING ENGINEERS
RADIO & TELEVISION

527 Munsey Bidg
STerling 3-0111
Washington 4, D. C.

Member APOOR

COMMERCIAL RADIO

EQUIPMENT CO.
Everett L. Dillard, Gen. Mgr.
Edward F. Lorontz, Chief Engr.
PRUDENTIAL BLDGC.

Dl 7-1319
WASHINGTON, D, C. 20005
Momdor AFooR

A. D. Ring & Asseciates
42 Years' Experience in Radio
Engineering
1710 H St., N. W. 298-6850
WASHINGTON 6, D. C.
Member LFOOR

GAUTNEY & JONES
CONSULTING RADIO ENGINEERS
930 Warner Bldg. Nationsl 8-7757

Washington 4, D, C,
Member ATOOK

Lohnes & Culver
Munsey Building  District 7-8215
Washington 5, D, C.
Member AFOOR

KEAR & KENNEDY
1302 18th St., N.W. Hudson 3-9000
WASHINGTON &, b. C.
Mombor LFOOE

A. EARL CULLUM, JR.

CONSULTING ENGCINEERS
INWOOD POST OFFICE
DALLAS 9, TEXAS
MEiress 1-8360
Momder LPOOR

GUY C. HUTCHESON
817 CRestview 4-8721

P. O. Box 808
1100 W. Abram
Arlington, Texas 76010

SILLIMAN, MOFFET
& KOWALSK!
1405 G St.,, N.W.
Republic 7-6646

Washington 5, D. C.
Hember AFOON

GEO. P. ADAIR ENG. CO.
CONSULTING ENGINEERS
Redie-Television
Communications-Electronics
901 20th St., N.W.

WALTER F. KEAN
CONSULTING RADIO ENGINEERS
Associate
George M. Skiem

HAMMETT & EDISON
CONSULTING RADIO ENGINEERS
Box 68, internationsl Alrport
San Francisco 28, California
Diamond 2-5208
Member AFOCE

JOHN B. HEFFELFINGER
9208 Wyoming PI. Hiland 4-7010

KANSAS CITY 14, MISSOURI

Pth Floor, Securities Bldg.
729 15th St., N.W., 393-4616
Washington 5, D. C.
Memdor AFOOE

agton, D, C. 19 E. Quincy St. Hickery 7-2401
\V;:C.‘ !-I?lsc Riverside, lIl (A Chicsgo suburh)
Nemder AFOON Membder LFOOD
JULES COHEN CARL E. SMITH

& ASSOCIATES CONSULTING RADIO ENGINEERS

8200 Snowville Road
Clavelend 41, Ohio

Phone: 216-526-4386
Member AFOOR

VIR N. JAMES
CONSULTING RADIO ENGINEERS
Applications and Field Engineering

345 Colorade Bivd.—80206
Phone: (Area Code 303) 333-5562
DENVER, COLORADO
Member AFOOK

A. E. Towne Assocs., Inc.
TELEVISION and RADIO
ENGINEERING CONSULTANTS
420 Taylor St.

San Francisco 2, Calif.

PR 5-3100

PETE JOHNSON
Censulting am-fm-tv Engincers
Applications—Field Engineering
P.0. Box 4318 342-6281

Charfesten, West Virginia

MERL SAXON
CONSULTING RADIO ENGINEER
622 Hoskins Street
Lufkin, Texas
NEptune 4-4242 NEptune 4-9558

WILLIAM B. CARR
CONSULTING ENGINEERS
P. O. Box 13287
Fort Worth, Texas
BUtler 1-1551
Member AFOOE

RAYMOND E. ROHRER
Associates
Consulting Radio Engineers
436 Wyatt Bldg.
Washington 5, D. C.

Phone: 347-9051
Member APOCE

E. HAROLD MUNN, JR.
BROADCAST ENGINEERING
CONSULTANT
Box 220
Coldwater, Michigan—49036
Phone: 517—278-6733

JOHN H. MULLANEY

and ASSOCIATES
A Division of Multronics, Inc.
Multronics Building

5712 Frederick Ave., Rockville, Md.

(a suburb of Washington)
Phone. 301 427-4666
Member AFOOE

E. E. BENHAM
& ASSOCIATES
Consulting Engineers
3141 Cahuenga Blvd.
Los Angeles 28, California
HO 6-3227

JAMES F. LAWRENCE, JR.
FM and TV Engineering Consultant
Applications and Construction
Precisi Fi M ts
TELETRONIX ENGR. CO.
308 Monterey Rd. S. Pasadena, Cal.
Phone 213-682-2792

Service Directory

! COMMERCIAL RADIO

MONITORING CO.
PRECISION FREQUENCY
MEASUREMENTS
AM-FM-TV
103 §. Market 5t.,

Lee’s Summit, Mo.

Phone Kansas City, Laclede 4-3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM-TV

445 Concord Ave.,
Cambridge 38, Mass,
Phone TRowbridge 6-2810

PAUL DEAN FORD

Broadcast Engineering Consuitant
R. R. 2, Box 50
West Terre Haute, Indiana 47885
Drexel 8903

TERRELL W. KIRKSEY
CONSULTING ENGINEER

525 E. Park Valley Drive
Hopkins, Minnesota 55343
Phone (Area code 612) 935-7131

SPOT YOUR FIRM'S NAME HERE

To Be Seen by 100,000° Readers
—among them, the decision-mak-
ing station owners and manag-
ers, chief engineers and techni-
cians—applicants for am, fm tv
and facsimile facilities.

*ARB Continuing Readership Study

contact
BROADCASTING MAGAZINE
1735 DeSales St. N.W.
Washington, D. C. 20036
for availabilities
Phone: ME 8-1022
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feasible date for resumption of hearing.
Action March 14, . .

® In proceeding on applications of Chi-
cagoland TV Co. and Chicago Federation
of Labor and Industrial Union Council for
new TV’s to operate on channel 50 in
Chicago, scheduled hearing conference for
March 18 to establish technique and timing
of adduction of evidence on matters in
March 10 action by review board. Action
March 14. .

® Granted petition by Fidelity Broadcast-
ing Co. to continue prehearing conference
from March 14 to March 29 in p_roceedmg
on its application for new FM in Monti-
cello, Ind. Action March 9.

By Hearing Examiner Sol Schildhause

m In proceeding on applications of Mid-
way Television Inc. and Allied Broadcasting
Co. for new TV’s to operate on channel 36
in Kansas City, Mo., granted petition by
Allied for leave to amend its application
to specify channel 50. Action March 10.

m In the Lebanon, Pa.-Catonsville, Md.,
AM consolidated proceeding in Docs. 15835
et al.,, ordered Cedar Broadcasters to ex-
change by close of business on March 18
any additional written material it expects
to rely upon to prove its financial suita-
bility at hearing of April 1. Action March
8.

By Hearing Examiner Herbert Sharfman

m On own motion, further continued hear-
ing from March 21 to April 20 in proceeding
on applications of Capital Broadcasting
Corp. and Capital News Inc. for new FM's
in Frankfort, Ky, Action March 15.

m Granted request by Southern Radio and
Television Co. to extend time from March
14 to March 25 to file reply findings and
from March 28 to April 8 for response in
proceeding on its application for new AM
in Lehigh Acres, Fla. Action March 9.

By Hearing Examiner Elizabeth C. Smith

®m In proceeding on applications of Richard
Q’'Connor and KOPS Communications Inc.
for new FM’'s in Albany, N. Y. granted
petition by KOPS for leave toiamend_ its
application to delete reference in applica-
tion to 60-day program duplicatipn period
and to represent that applicant will comply
with Sec 73.242 of rules from time of com-
mencement of operation. Action March 11.

BROADCAST ACTIONS BY
BROADCAST BUREAU

Actions of March 16

KGUS(FM) Hot Springs, Ark.—Granted
CP to replace expired permit for new FM.

WPRW-FM Manassas, Va.—Granted CP
to change ant.-trans. and studio loca’gion;
decrease ant. height to 85 ft,; conditions.

WEGO-FM Concord, N. C.—Granted CP
to change ant. system; operate trans. by
remote control; install new trans. and ant.;
increase ERP to 10 kw; and ant. height to
390 ft.

KOSO(FM) Patterson, Calif.—Waived Sec.
73.210(a) (2) of rules and granted mod. of
CP to show studio location as Crow Land-
ing; and make changes in ant. system; con-
ditions.

WAMV-FM East St. Louis,
mod. of CP to change type {rans.
ant.

Robert Durst, Urbana, Ill.—Wavied Sec.
73.210(¢a) (2) of rules and granted mod. of
CP to change studio location to Champaign;
remote control permitted.

WTCM-FM Traverse City, Mich.—Granted
license for FM and specify studio location.

Granted extension of completion dates for
following stations: WADA Shelby, N. C,,
to April 30; WENN Birmingham, Ala., to
Sept. 19; KVEG Las Vegas, to June 1; KENI
Anchorage, to April 2 (aux.); WMOA
Marietta, Ohio, to Aug. 1; WCHS-FM
Charleston, W. Va., to Sept. 23; WABC-FM
New York, to Sept. 28. .

KNOP North Platte, Neb.—Granted li-
cense for new station; condition.

WFGW Black Mountain, N. C.—Granted
license covering increase in power; change
from DA-D to DA-2; and installation of
new trans. and DA system.

WVIP Mount Kisco, N. Y.—Granted mod.
of license to operate trans. by remote con-
trol; conditions.

Actions of March 14
*WTVS(TV) Detroit—Granted mod. of li-
cense to reduce aural ERP to 35.5 kw;
remote control permitted.
WNJU-TV Linden, N, J.—Granted applica-
tion to reduce aural ERP to 46.8 kw,
Actions of March 11
Remote control permitted following sta-
tions *WAPS (FM) Akron, Ohio; KNLV
Ord, Neb.
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I1l.—Granted
and

Granted change in remote control for
WYPR Danville, Va.

WTFM(FM) LaKe Success, N. Y.—Granted
license covering change in ant.-trans. loca-
tion, decrease in ERP and ant. height and
installation new trans. and new ant. (Main)
(BLH-3125).

WNCN(FM) New York—Granted license
covering installation new ant., increase in
ERP and decrease in ant. height.

KOAG Arroyo Grande, Calif.—Granted
CP to install auxiliary trans. and ant,;
remote control permitted; conditions.

WCAW Charleston, W. Va,—Granted mod.
of CP to remove resistor; conditions.

Granted extensions of completion dates
as shown: WMKC(FM) Oshkosh, Wis, to
Oct. 1; WMFJ-FM Daytona Beach, Fla., to
Sept. 1; KCAL Redlands, Calif., to May 15;
and KCCN Honolulu, to Sept. 1.

Actions of March 10

KOME Tulsa, Okla.—Granted CP to in-
stall trans. at main trans. location, for use
as alternate main nighttime and auxiliary
daytime trans.

WFSO Pinellas Park, Fla.—Granted mod.
of CP to make changes in ground system;
condition.

KOB-FM Albuquerque, N. M.—Granted
mod. of CP to change ant.-trans. location,
install new ant.,, and change type ant.

Remote control permitted KQXI Arvada,
Colo.; conditions.

Granted licenses for following VHF TV
translator stations: K09DS, K11DY, K13DT,
Bear Lake Valley T. V. Assn., Dingle,
Montpelier, and Georgetown, Idaho; KO02EF,
K04EB, K07GU, K13GZ, Western Navajo TV
Assn., Tuba City, Moenkopi, Tonalea, Kaibi-
to, and The Gap, Ariz.; KO08FC, Lake
Wenatchee T. V. Inc., Plain and Lake
Wenatchee Area, Wash.,; WI3AQ, Capital
Cities Broadcasting Corp., Westerly, R. I,
and Pacawtuck, Conn.; K07GQ, Iron County
School District, Cedar City, Utah: XK12FC,
Kanah Lions TV Surrounding Ranches in
North West Kanab, Utah; and KO07GW,
Whiteriver Civie Club, Whiteriver, Ariz.

) Actions of March 9
KICU-TV Visalia, Calif.—Granted mod.
of CP to change type trans.; remove Sec.
73.640 condition.
WFAA Dallas—Granted mod. of licenses to
operate trans. by remote control; condi-
tions on BRC-2773.

WBAP Forth Worth—Granted mod. of li-
censes to operate trans, by remote control;
conditions on BRC-2792,

WFRV-TV Green Bay, Wis.—Granted CP
to replace aural and visual exciter and
driver.

Trigg-Vaughn Stations: KROD-TV El
Paso and KOSA-TV Odessa, both Texas—
Granted mod. of licenses to reduce aural
ERP, to 6.76 kw for KROD-TV; and to
39.8 kw and change type trans. for KOSA-
TV.

Midnight Sun Broadcasters Inc: KFAR-
TV Fairbanks and KENI-TV Anchorage,
both Alaska—Granted mod. of licenses to
change type transmitters and reduce aural
ERP to .676 kw.

Granted mod. of licenses to reduce aural
ERP for following TV's: KOA-TV Denver,
to 15.1 kw and change type trans.; WSAV-
TV Savannah. Ga., to 15.1 kw and modify
type trans.; KLOE-TV Goodland, Kan., to
457 kw and change type trans.; WLTV
Bowling Green, Ky., to 63.1 kw; WTOP-TV
Washington, to 47.9 kw: KTRK-TV Hous-
ton. to 39.8 kw; WISE-TV Asheville, N, C.,
to 479 kw: KLTV Tyler, TexX. to 50 kw;
KGW-TV Portland, Ore,, to 60.3 kw; KREM-
TV Spckane, Wash., to 155 kw; WUSN-TV
Charleston, &. C., to 195 kw: KPIC
Roseburg, Ore., to .35 kw: KCBY-TV Coos
Bay, Ore., to 1.15 kw; KIVA Yuma, Ariz,
to 224 kw DA and change type irans.

Granted renewal of licenses for following
main stations and co-pending auxiliaries:
KBYR Anchorage: KNIK-FM and SCA,
Anchorage;, KQFM(FM) and SCA, Port-
land, Ore., and *KVOK(FM) Honolulu.

Action of March 8
Granted CP for new VHF TV {ranslator
station to Kaskela Ranch Inc.,, XKaskela
Ranch, Ore., on channel 5, to rebroadcast
programs of KGW-TV, channel 8, Portland.

Fines

® By memorandum opinion and order,
commission denied application of Southeast
Texas Broadcasting Co. for reconsideration
and remissicn or mitigation of $500 for-
feiture imposed Nov, 3, 1965, for extensive
operator violations, improper logging and

over-modulation by KFAZ Liberty, Tex.
Commissioner Hyde dissented. Action March
16.

® Commission granted request by Crest
Broadcasting Corp. and set aside notice of
apparent liability of $500 issued Sept. 15,
1965, for operating WEYE Sanford, N. C.,
with excessive frequency deviation in viola-
tion of Sec. 73.59 of rules. Licensee ex-
plained that it has purchased new crystal
and has made periodic measurements as
well as correcting other deficiéncies. Com-
missioner Hyde abstained from voting.
Action March 186,

@ Commission notified WCMI Inc. that it
has incurred apparent liability of $500 for
operation of its stations WCMI-AM-FM
Ashland, Ky. without properly licensed
operator on duty. Licensee has 30 days to
contest or pay forfeiture. Action March 10.

Rulemakings

FINALIZED

m By report and order, commission made
following changes in FM table of channel
assignments based upon proposed rulemak-
ing and comments in Doc. 15937 (numerals
are channel numbers): substituted 299 for
267 at Pendleton, Ore.; 269A for 272A at
Prosser, Wash.; 276A for 232A at Quincy;
274 and 292A for 236 and 281 at Richland;
271 for 257A at Wenatchee, and added 233
and 281 to Yakima and deleted 292A from
that city. At same time, it modified CP
of Three Rivers Broadcasting Co. to specify
operation of KCYS on 274 in lieu of 236
at Richland, and licenses of Cormac C.
Thompson to specify operation of KACA-
FM on 269A in lieu of 272A at Prosser, and
Sunset Broadcasting Co. to specify opera-
tion of KNDX on 281 in lieu of 292A at
Yakima, at site meeting all spacing require-
ments of rules; all with conditions. Action

March 16.
DENIED

. Dodgeville, Wis,—Dodge-Point Broadcast-
ing Co. Petition to replace channel! 257A in
Dubuque, Iowa, with 249A and add 257A
to Dodgeville. Dismissed Feb. 25.

PROPOSED

® Commission invited comments on pro-
posed rule making, based on various peti-
tions, to amend FM table of channel assign-
ments as follows: assign 240A to Camarillo,
Calif., 288A to Tappahannock, Va. 269A to
Silsbee, Tex., and 296A to Boonville, Ind.;
assign 287 to Slidell, La., and delete it from
New Orleans; substitute 228A for 285A at
Corning, Ark., 285A for 224A at Paragould,
Ark., and assign 224A to Wynne, Ark.;
substitute 293 for 257A at Jacksonville, Tex.,
and 257A for 293 at Tyler, Tex.; assign either
288A or 292A to Bolivar, Mo.; assign 279
to Memphis, Tex.; add 223 to Ottumwa,
Iowa; substitute 221A for 224A at Trenton,
Mo., and substitute 289 for 223 at Peoria,
. Also, on_own motion, substitute 257A
for 252A at Nacogdoches, Tex., and substi-
tute 272A for 257A at Jacksonville, Tex.,
but if 293 is assigned to Jacksonville as
proposed above, 272A will not be assigned
to that community. Action March 16,
. B By notice of further proposed rulemak.
ing, commission invited comments on peti-
tion by Association of Maximum Service
Telecasters Inc. to reserve upper 14 UHF
television channels (channels 70-83) for
exclusive use of UHF translators. This
proposal conflicts with current rulemaking
proceeding in Doc. 14229 proposing new
class of local or “community” TV service
which would operate on those channels,
and additional proposal that some of these
channels be assigned for use by high
powered TV's whose needs cannot be met
on channel assignments below channel 70.
Therefore, such parts of AMST petition
which relate to Doc. 14228 are incorporated
in this proceeding. Other parts of AMST
petition will be considered in other pro-
ceedings. Action March 10.

PETITIONS FOR RULEMAKING FILED

Dodgeville, Wis,—Dodge-Point Broadcast-
ing Co. Requests channel 257A be assigned
to Dodgeville and 257A be deleted from
Dubuque, Iowa, and replaced by 249A.
Received Feb. 24,

KFAY-AM-FM  Fayetteville, Ark.—Re-
quests that channel 9 be redesignated as
commercial channel and allocated to Fay-
etteville in lieu of its present allocation as
educational channel at Arkadelphia, Ark.;
and that Arkadelphia be allocated another
of available channels as educational assign-
ment, or finding this impossible that Fay-

(Continued on page 182)
BROADCASTING, MARCH 21, 1966



———————

————

APPLICANTS:

bility for their custody or return.

CLASSIFIED

If tapes, filims or packages submitted, $1.00 charge each
transcriptions, photos, ete., sent to box numbers are sent at owner's risk. BroapCasTinG expressly repudiates any liability or responsi-~

for handling

"ADVERTISEMENTS

(Payable in advance. Checks and money orders only.) (FINAL DEADLINE—MONDAY preceding publication date.)

o SITUATIONS WANTED 25¢ per word=—$2.00 minimum e HELP WANTED 30¢ per word—$2.00 minimum.

e DISPLAY ads $25.00 per inch—STATIONS FOR SALE, WANTED TO BUY STATIONS and EMPLOYMENT AGEN
CIES advertising require display space. (26 X rate——$22.50, 52 X rate—$20.00 Display only). 5” or over Billed R.O.B. rate

o All other classifications, 35¢ per word—$4.00 minimum,

® No charge for blind box number. Send replies: c/o BROAD CASTING, 1735 DeSales St.,, N.W., Washington, D. C. 20036. 7

(Forward remittance separately please) All

RADIO

Sales—(Cont’d)

Announcers—(Cont’d)

Help Wanted—Management

Imaginative sales manager for new fulltime
major market Ohio radio station. Fine
opportunity. Box B-259, BROADCASTING.

WJIC Salem, New Jersey, AM under con-

struction, openings: Manager, announcers,
engineer, salesmen, Box B-349, BROAD-
CASTING.

General manager for long established AM-
FM station in northern Ohio city of 25,000.
Thoroughly seasoned in sales and admin-
istration. Yet energetic and creative in
terms of programing and community rela-
tions. Excellent physical plant and profes-
sional staff. Single station market. Attractive
incentive program with expanding group
operation. Previous station management re-
quired. Send complete resume in confidence
to Milton Maltz, P. O, Box 489, Mount
Clements, Michigan. Available at NAB Con-
vention.

Sales

Those presently in the midwest interested
in a top Missouri small market sales op-
portunity write to Box C-24, BROADCAST-
ING.

Wanted—young sales manager for small ag-
gressive Ohio station. Good working condi-
tions and incentive plan. Box C-52, BROAD-
CASTING.

San Jose-South Bay. Opening immediately
for experienced strong salesman. Good guar-
antee, great commission percentage. Apply
immediately to Hugh J. MacPherson, Local
Sales Manager, KLIV, P.O. Box 995, San
Jose, California. Call 293-8030.

Account executive wanted—for expanding
sales staff. Need aggressive man to take
over large account list and make it larger.
This is Illinois’ fastest growing area. Need
a good man to join our family. A great
opportunity for a man with a good record
to settle down, Guarantee and commissions,
plus many benefits. For details, write Chuck
Riehl, Sales Manager, WLPO AM-FM Box
215, L.aSalle, Illinois, or call 815-223-3100.

Syndicated radio program sponsored in sev-
eral states now expanding. Wants part-time
representatives. Suite 330, Bayview Building,
1[{40 ClBayview Drive, Fort Lauderdale,
Florida.

Announcers

Immediate opening—I1st phone announcer
for midwest fulltimer. Tape, photo in 1st
letter. Box B-316, BROADCASTING.

CW morning man for top 50 format. Look-
ing for man who wants good future in mid.
dle size northeastern market. Salary open.
Many other extras. Send complete resume
and tape to Box C-8, BROADCASTING.

If you are a mature, sincere & experienced
salesman you’ll find a secure sales position
with this regional 5 kw AM and 50 kw FM
in the heart of the midwest. We are the
top billing station in our market and a
protected and active account list will put
you high in the 5 figure bracket., Our
unique arrangement permits you to set
your own income bracket. Complete re-
sume, photo, employment character & cred-
it references to Box C-70, BROADCAST-
ING.

Salesmen with imagination and ambition
needed for new Toledo, Ohio fulltime radio
station, Fine opportunity Box C-93, BROAD-
CASTING.

Los Angeles—solid salesman—proven track
record — management capability — multiple
group—good starting salary, plus. Box C-115,
BROADCASTING.

Wanted: Sales manager for Negro oriented
station. Young and eager! West coast sta-
tion. Picture, resume, availability and
salary desired. Reply to Box C-156, BROAD-
CASTING.

Experienced salesman for good small mar-
ket in west Texas, near Lubbock, Texas.
April 1, opening. Right man will be offered
S?\Ilés manager. Box (C-163, BROADCAST-

$20,000 and more to a strong, sincere sales~
man, Major Mass. station, group oper. Big
future, Box C-166, BROADCASTING.

Regional NBC Florida gulf coast adult sta-
tion seeks experienced, self starting, perma-
nent, producing salesman. Send qualifica~
tions to Box C-171, BROADCASTING.

Deep south station will pay $10,000 guaran-
teed to top radio salesman who can show
a real sales job. Eventually he will have a
shot at an assistant manager’s job and pos-
sible management. Must have well proven
record of stability and sales. Write giving
cglraplete details. Box C-201, BROADCAST-
ING.

Professional salesman with proven record
wanted by Ohio major market independent.
Man we want must have imagination and
ambition, Good starting salary and pro-
tected account list. Complete resume, cur-
rent picture and employment and character
references to Box C-213, BROADCASTING,

A good midwestern announcer wanted
by a high quality Missouri station. Your
ability determines salary. Send resume and
tape to Box C-25, BROADCASTING.

Negro programed AM-FM station in mid-
west seeking qualified program director and
two experienced announcers. Write Box C-
89, BROADCASTING,

Top forty personality for top rated N.E.
station. Send tape, resume, photo to Box
C-92, BROADCASTING.

Alert announcer for morning shift on Mid-
west station. First phone required with
some light maintenance. Send tape, resume
and salary requirements to Box C-129,
BROADCASTING.

Maryland AM-FM station with experienced
staff needs an announcer. Box C-159,
BROADCASTING.

Combination AM announcer and position of
responsibility in FM operation. Good music,
CBS affiliate, New York State, Mature voice
with good sense of production, Tape & re-
sume, Box C-160, BROADCASTING.

Wanted in attractive middle Atlantic city...
April ist opening. Announcer with first tic-
ket...No maintenance. . .some production...
will consider limited experience...willing
to learn. Box C-162, BROADCASTING.

Leading contemporary group operation in
central New York is looking for dedicated,
energetic, creative air performer. Rush tape-
photo and resume to Program director. Box
C-177, BROADCASTING.

Announcer lst phone for all-nite show at
Maryland’s high power AM-FM reaching
Baltimore & Washington, D. C. markets.
Middle of the road format, network affiliate,
excellent opportunity with progressive sta-
tion. Salary open. Rush tape, resume, photo,

and salary requirements to Box C-178,
BROADCASTING.
Midday deejay, experienced, Small Ohio

market; starting salary $90. Send tape and
resume to Box C-186, BROADCASTING.

Top 40 dj—Major market. Exciting station.
Ideal living conditions. No kooks or charac-
ters. Prefer family man. Send documentable
resume, references and recent picture. Box
C-187, BROADCASTING.

A southeastern Pennsylvania adult music
daytimer wants intelligent eager, draft-free
staff announcer. Opportunity to grow with
fast-moving operation. Send tape, resume
and picture first letter, Box C-183, BROAD-
CASTING,

Radio on the go. Immediate opening for a
man with some experience or a recent
broadcast school graduate that would like
to move into part-time sales. Send back-
ground and tape in first letter. Box C-190,
BROADCASTING.

Salesman-announcer—production man for
single market station; must have third, en-
dorsed. Limited on-the-air schedules tai-
lored for individual. No tapes now; write
;:Iczrrgdential letter. Box C-193, BROADCAST-

£150.00 weekly-—as program director of cen-
tral states FM station. Must be competent
engineer with 1st phone and FM engineering
experience, Good announcer with minimum
3 years experience, Able to handle C&W,
pop adult, and top 100. Send detailed re-
sume of employment background for past 3
years, This is a permanent position with
room to grow. Prefer family man from
Illinois, Iowa or Missouri. Box C-196,
BROADCASTING.

Wanted: Two experienced announcer-sales-
men for new all country music station. Also
one program director for 5,000 watt popular
music station. Announcing and logging ex-
perience required. Send resume, photo and
tape to Box C-197, BROADCASTING,

AM-FM station in competitive Virginia
market adding to announcing and sports
staff. Must be sober, dependable, and willing
to work hard for good advancement. For-
ward tape, resume and picture with first
letter. Box C-198, BROADCASTING.

Red hot blues and jive disc jockey for
Negro programed station. Experience in
similar station important. Your ability to
do modernized version of rhythm and blues
il’\lrocw important. Box C-202, BROADCAST-

Position available for announcer, some con-
tinuity, news & sales. . . . Tape & refer-
ences to Lee Buck, KDXI, Mansfield,
Louisiana.

KELK in Elko. Nevada has opening for ex-
perienced announcer, capable of filling P. D.
vacancy. Rush tape and resume.

Immediate opening—Announcer!! Progres-
sive small market station. Good working
conditions. Salary open. 3rd class license,
Write or call Bill Spitzer—Manager, KUVR
Radio, Holdrege, Nebraska.

Middle-road news oriented border station
has opening for bright upbeat announcer.
Come prepared to stay because you'll like
our city. Salary open. KVOZ, Laredo, Texas.

Three station group adding announcers,
newsmen, salesmen. Contact Bill Tedrick,
KWRT Radio, Boonville, Missouri.

KWSL Adult radio, Grand Junction, Colo-
rado. Experienced announcer-production
man, $400 start, additional for sales. Profit
sharing, gasoline, Tapes, resume, Troy Hos-
kins, Box 340,

Baltimore—~Immediate opening for top
morning country DJ. Must have 1st class
and handle maintenance, Excellent oppor-
tunity for stable & aggressive man. Call
collect Mr. Brenner, WBMD, 301-685-7095.
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Announcers—(Cont’d)

Announcers—(cont’d)

" NEWS—(Con’td)

Wanted~-1st class combo man for middle of
the road music, network statien. No rock.
Experience a must. Top pay¥ for right man,
WBNR Beacon, N, Y

0ld morning men never die. .they just
segue. , . to afternoons with an organiza-
tion that treats them like morning men,
Tired of getting up early? Here's the
chance to move into a market that's grow-

ing, with a station that's going. . .WELM,
Elmira, New York, For a raise, more
sleep, fringes and great facilities, apply

now., We're not going to hire just anyone,
take your time, send us a tape and a letter
—WELM, Elmira, New York. You may be
hearing from us.

Wanted immediately: Experienced announ-
cer, third class endorsed, salary open, send
tape, photo and resume, WERT Radio, Box
487, Van Wert, Ohio.

Immediate opening for staff announcer. 40
hour week. Send tape, salary expected and
references to William M. Winn, Program
Dirctor, WESB Bradford, Pa.

Chicago eclassical music station, WFMT, is
seeking a staff announcer. Must handle
pronunciations easily and have a pleasant,
unaffected delivery. Good starting salary,
benefits. Send non-returnable tape to Mr.
Robinson, WFMT, 221 N. LaSalle St., Chi-
cago, 60601.

Washington, D, C. metro area is first ranked.
WHMC has immediate opening for bright
experienced announcer with 1st phone. Ex-
ecutive advancement. Send tape, transcript
& references, 207 Brooks Ave., Gaithersburg,
Md.

Central New York directional daytimer
seeks an announcer with 1st ticket (a must)
that can do maintenance and take over as
chief engineer. Send full particulars with
tape to John Dempsey, P.D., WIZR Radio,
Johnstown, New York. Station ready to go
FM fulltime. Air work necessary.

Experienced morning personality for sharp
middle-road Storer station. No top 40,
please. Our staff is fully aware of this open-
ing. Send tape, resume, photo immediately
to: Program Manager, WIBK Radio, Detroit,
Michigan.

Immediate opening for straight announcer.
Afternoon shift. . . half country & western,
half good pop music. . . no top forty. Car
necessary. Contact Cecil Goodreau, WJDB,
Thomasville, Alabama. Telephone 636-4438.

WJTO, Bath, Maine wants darn good an-
nouncer and all-around broadcaster for
middle of the road operation. 6-day, 40
hour week, Send tape to Winslow Porter,
with resume and state minimum salary re-
quirement.

Somewhere . . . Someplace . . . there's an
announcer who can do a creditable job with
minimum supervision at an adult oriented
daytime KW. This rare character has ex-
perience, can get along with people, likes
small town living is realistic about salary,
and would rather work than put in time,
If this fits you, send a tape, (which will be
returned), resume, and salary needs to
WJIWL, O. Box 111, Georgetown, Del-
aware 19947,

Announcer 1st phone for locally owned
AM-FM station, good working conditions,
morning & early afternoon shifts, Sports
and/or sales possible. Send tape, resume,
WMRI, 820 South Pennsylvania St., Marion,
Indiana.

Two Radio-Television announcers wanted:
Send resume, salary requirements and
picture with 1st letter, Personal interview
required. All tapes will be returned. Joe
Rada, WTAP, Parkersburg, W, Va,

Announcer—immediately. Some experience,
.'%;‘d kphone endorsed. WVOS, Liberty, New
ork.

Experienced announcer preferably with
news gathering experience for AM-FM sta-
tion. Include experience details and 7% tape
with reply. WVSC, Somerset, Pennsylvania.

Atlanta, Ga., metro 10,000 watt station needs
mature top 40 experienced announcer for
morning show. Format is modern town-
country music. Must have sales ability as
half your time will involve selling. Good
opportunity for the right man to join a
going, growing organization, Send full re-
sume and tape to Jack Morse, WYNX, Bel-
mont, Hills Shopping Center, Smyrna, Ga.

Young, ambitious assistant Program Direc-
tor., Airwork & production duties. 3 station
company building young management, You
will work for No. 1 station serving Balti-
more, Annapolis, Washington. Good pay.
Send aircheck—production tape to: Program
Pirgctor—\VYRE Radio—Annapolis, Mary-
and.

Announcer with 1st ticket. Call MA 2-7788,
Collect in Tucson,

Michigan daytimer has immediate opening
for first phone, experienced engineer an-
nouncer. Must be able to assume duties of
chief. Good future, good salary, paid em-
ployee hospital and life insurance, plus
many benefits. Reply immediately, giving
a complete resume of experience, past em-
ployment and past earnings to Robert D.
Ditmer, Ditmer Broadcasting, P. O. Box
276, St. Johns, Michigan 48879.

Draft has created immediate opening for
announcer-engineer, 5 kilowatt., Phone 606-
474-5144.

Wanted: Announcer with first phone ticket,
no maintenance, opportunity for sales, Write
or phone Arnold Terry, Bassett, Virginia,
703-629-2509.

Experienced announcer wanted by top rated
station, Good salary to man willing to work
hard and put out quality programing. Room
for advancement in growing organization.
Gem Radio Stations, Box 767, Winonah,
Minnesota.

Technical

1st phone engineer for combined transmitter
shift and operating console for FM pro-
graming at 5 kw AM and 50 kw FM stereo
station in mid-Atlantic, University city, No
announcing required. Car necessary. Salary
open. Box C-19, BROADCASTING.

News reporter wanted to join staff of mid-
western radio & television operation. Prefer
midwest applicants, small market news di-
rectors looking for a move up and into tele-
vision in a medium market considered. Train-
ing will be provided in advanced newswork
and television reporting, Send resume, tape,
or VTR/Kine. Box C-173, BRCADCASTING.

seeking news

WSMI, Litchfield,
local

director to gather,

Illinois, g
write and air

news. We're losing our news director to
politics.
Wanted immediately: Local news editor,

Excellent salary, WVOS, Liberty, N. Y.

Production—Programing, Others

AM-FM fulltime station located in a single
station market in the mid-west is looking
for a top notch program director who can
work with announcers, traffic, continuity
etc. Must be able to write and deliver news
and be willing to handle a regular board
shift. Play by play experience helpful. Box
C-84, BROADCASTING. Include complete
resume, reeent picture, tape and salary re-
quirements.

Traffic manager—experienced for metropoli-
tan area AM-FM radio station, IBM ex-
perience desirable but not required. Reply
to Box C-147, BROADCASTING.

40 year NBC heavy news affiliate interested
in production and air man. Also ex-
perienced air man first class ticket. Send
resume, references, tape, picture, require-
ments to Box C-172, BROADCASTING.

Program director for large coverage AM,
FM independent in southern Minnesota.
Mature, Good voice, Supervise production,
handle public affairs. Short air shift. Middle
road music format. Strong news station,
Send complete details with air check and
salary requirements to Box C-173, BROAD-
CASTING.

Chief engineer wanted by excellent, estab-
lished, Illinois fulltimer, part of expanding,
prestige 8 station group. Permanent position,
starting salary $160, top employee benefits,
advancement opportunities. In return will
take charge of high class technical equip-
ment, do installations, maintenance. Write
in detail about education, experience, refer-
ences to Box C-71, BROADCASTING.

Negro programed AM-FM station in mid-
west seeking chief engineer with directional
experience. Write Box C-90, BROADCAST-
ING.

Chief engineer-announcer. full maintenance.
For metropolitan daytimer. Excellent growth
opportunity., Box C-204, BROADCASTING.

Announcer-chief engineer: Immediate open-
ing. Send tape, photo and background to
Carl Yates, KSIS-AM-FM, Sedalia, Missouri.

Wanted—Competent engineer southwest AM
kilowatt station. Some announcing. Call or
wire Mike Carmichael, KTEM, Temple,
Texas.

Wanted announcer/chief engineer combina-
tion. Harpole, KUDV, Uvalde, Texas.

Best hunting, fishing, skiing! Grand Junc-
tion, Colorado. Chief engineer announcer.
Transmitter and equipment maintenance.
$500.00 month start, profit sharing, gasoline.
Minimum 5 years experience, no floaters.
Tapes and resume to Troy Hoskins, KWSL
adult radio, Box 340, Grand Junction.

Midwest regional AM-FM needs 1st class
engineer about April 1st. No announcing,
strong on maintenance, Contact Chief En-
gineer 419-223-2060, WIMA Radio, 223 N,
Main St., Lima, Ohio.

News

Journalism School at University in north-
west wants assistant professor capable of
teaching broadcast news courses in addition
to news editorial courses. Masters Degree
mandatory. Reply C-13¢ BROADCASTING,

News director, top 40, Mass, station. Must
have exc, deliv. Dig for local news, Capable
?I{I(glrecting staff, Box C-167, BROADCAST-

Program director for good music station in
Southeast, one of nations top 25 markets,
Experience with good music format re-
quired. Our employees know of this ad.
Send tape and resume to Box C-192,
BROADCASTING.

Program director, deep south station, who
has ideas and experiences in top forty for-
mat. You must have complete understand-
ing of operations of equipment and have
ability to cut commercial spots and develop
good prize contest ideas. Annual salary in
top four figures to start, with merit raises
at regular intervals, Give complete details
of experience and outline of ideas you have
developed. Box C-203, BROADCASTING.

RADIO
Situations Wanted-—Management

Manager, major market, smaller station—
successful, heavily sales oriented, will con-
sider good potential. Box (C-211, BROAD-
CASTING.

Announcers

Telephone-talk or all-night pop music show
wanted. You can have one of best in busi-
ness who made 15 grand last year but more
interested in creating than vegetating. In-
terview only, Box C-114, BROADCASTING.

Major contemporary: Format change. Must
leave. Nine years, Afternoon drive. Highest
ratings., Box C-116, BROADCASTING.

Versatile, 18 years, 3 stations. Experienced
all phases. Available now. Box C-205,
BROADCASTING.

Versatile first phone announcer. R/R, con-~
temporary, ¢/w, news—married. Box C-207,
BROADCASTING.

Unusual combination man. Excellent an-
nouncer with mature voice but also ex-
cellent engineer plus management experi-
ence, Presently station manager, chief engi-
neer, announcer at powerful good music
station over million market. Running morn-
ing drive show., Loads experience mainte-
nance and construction including direction-
als. Prefer return to east, . . Florida, Caro-
linas, Virginia but will consider any good
offer. Presently making $200 weekly plus
benefits. Married—Children. Box C-208,
BROADCASTING.
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Situations Wanted—Announcers

Production—Programing, Others

Technical—(Cont’d)

Wanted 1966 Baseball play-by-play position.
Tape, references available, Box C-152,
BROADCASTING.

community wman for
quality local station in south, available
June. Outstanding education, experience,
veteran, Box C-210, BROADCASTING.

Quality permanent

Announcer, first phone, experienced, top
forty, will relocate, Box C-214, BROAD-
CASTING.

Let me entertain you. Attention top 15
markets, top rated personality looking and
listening, Currently holding largest audience
share on drive time show plus programing
director of number one Hooper/Pulse top
40 outlet. Would like to do the same for
you in either capacity. Box C-215, BROAD-
CASTING.

Lowest priced tailor-made sound service in
business. Details. J. Young, 702 Currey
Road, Nashville 17, Tennessee.

Getting married. Desire move to afternoon
or all night from evening shift. Second
phone. Draft exempt, top 40 mover. Paul
Vaughan, KOLE, Port Arthur, Texas,

Announcer sixteen months experience.
Tight board. Looking for opportunity. Con-
tact—Albert Mapes 2933 Cherry Street, Falls
Church, Virginia JE 4-6420.

DJ for work in middle of road station.
Single. Draft free! 1st phone. Limited ex-~
perience, Thorough knowledge of old-time
music. Available where and when wanted.
Phone 414-644-5363.

Technical
Mature engineer, administrator, seeks a
position with perfection minded smaller

market operator, Box C-103, BROADCAST-
ING.

Chief engineer, light announcing, heavy
maintenance background, all phases, Mini-
mum $150.00. Currently employed leading
BROAD-

company industry. Box C-183,
CASTING.

Ten years broadcasting experience as chief
engineer, salesman, announcer. Will re-

locate. Best references. Box C-185, BROAD-
CASTING.

First phone, past 8 years as C.E. No board
work please, DA exp. non. Anthony Ostop-
off, P.O. Box 808, Hopewell, Va, 23860. Phone
458-7083.

College student desperately needs summer
employment. Experience w/NBC owned and
operated; and others. Age 20. Third en-
dorsed ticket, Call Henry Navin, 271-7116:
write 9325 Beacon Avenue, Cleveland, Ohio.

News

Continued

Summer replacement—San Francisco Bay
area. College graduate available fulltime
from May 9-Sept. 30, part-time during
academic year (seminary student). Desire
versatile TV work. Endorsed third clasg,
excellent references. Call Don Jordan, 415-
845-9528.

TELEVISION
Help Wanted

Sales

Group TV station, major northeastern mar-
ket seeks young aggressive salesman tops
in present position but has no place to grow.
Excellent opportunity. Complete details
first letter. Box C-130, BROADCASTING.

Local television salesman for major south-
eastern market. Reasonable draw with real
income opportunity in new and increased
sales volume., Knowledgeable guidance and
fair account assignments promised. Want
man prepared to ask—and get—the whole
budget. Box C-174, BROADCASTING.

Announcers

Announcer for booth and commercials with
ideas for novel weather show. Send photo,
tape and resume to Box C-191, BROAD-
CASTING.

Technical

Immediate requirement for experiencd chief
engineer—northeast network VHF, small
market TV statlon. Good salary, many
benefits. Box A-310, BROADCASTING.

Experienced television techniclan for large
northeast metropolitan station. Excellent
salary. Box B-99, BROADCASTING.

Chief engineer to design and operate new
UHF station in ideal midwest community.
Exceptional freedom and work situation.
Box C-43, BROADCASTING.

Immediate opening for engineer with first
class license in upper midwest full power
VHF station, experience not required. Write
Box C-165, BROADCASTING.

First phone engineer-TV transmitter work—
no announcing northern Michigan area.
Excellent opportunity for man to learn tele-
vision operation. Box C-200, BROADCAST-
ING.

Experienced technician with 1st phone for
vacation relief with major station in east.
Union scale with potential for permanency.
Send resume and references to Box C-216,
BROADCASTING.

Top 100 market, sports, news, first. D.C,
N.Y.C., May. P.O. Box 2464, Delray Beach,
Fla.

Production—Programing, Others

Baseball announcer. Live or ticker. Triple
A experience. Excellent audition and refer-
ences, Box C-53, BROADCASTING.

Sportscaster—experienced. Radio and TV.
Football, basketball, College graduate.
Married. Medium/major markets only. Box
C-132, BROADCASTING.

Separate FM programing? Creative program
format technician experienced in all FM
operations in major metro markets will pro-
duce customized schedule for your audi-
ence. Box C-195, BROADCASTING.

Sportscaster-newsman desires minor league
baseball-coliege sports. Box C-209, BROAD-
CASTING,

Do you need a program director that has
24 years experience in radio broadcasting?
He has 9 years as an executive, Currently
an executive in one of the south’'s largest
markets, Of course, a full resume will be
furnished to those who can afford this ex-
perience. Salary now in five figures, In-
terested in far west or north east. How-
ever, all inquiries will be considered. Also
have first class FCC license. Box C-212
BROADCASTING.
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Stock participation available to operating
technician developing CATV complex. CATV
experience required, Box (-218, BROAD-
CASTING.

Beginer first class engineer, $80 week. Chief
engineer, KDUH-TV, Hay Springs, Nebras-
ka.

Last call—Need two first phone engineers
to complete staff at new ABC station. Mod-
ern RCA solid state equipment including
color—great staff, solid organization. Ex-
cellent opportunity to get in on ground floor,
Contact Dick Zahniser, WJET, Erie, Penn-
sylvania.

Pennsylvania radio/tv. First Class phone li-
cense, permanent position. Salary based on
experience, but will consider trainec. Con-
tact: Ray Ensminger, WSBA, York, Penn-
sylvania. Phone 717-764-1155.

Assistant director of Engineering—experi-
enced in all phases of television. WQED is
building new color facilities, Qualified per-
sons contact Fred Edwards, Director of
Engineering, WQED-TV, 4337 Fifth Avente,
Pittsburgh, Pa. 15213, Also available for in-
terviews at the NAB Convention,

Wanted: Field engineers to install and test
high-power TUHF television transmitters.
Excellent opportunity with growing organi-
zation. Telephone 413-733-2284 or write
Townsend Associates, P. O, Box 215, Feeding
Hills, Mass.

Transmitter engineer needed by new VHF

TV station in Roswell, New Mexico. Con-

E?cg Buck Evans, or Gene Rader, 505-622-
20.

Engineer wanted by progressive Charlotte,
N. C. television station. Experience pre-
ferred. FCC First class license required,
Send detailed resume to P.O. Box 1045,
Charlotte, N. C

News

TV news writer with TV production and
film editing experience needed by leading
group owned TV station in top 10 market.
Send resume, etc, Box C-111, BROADCAST-
ING.

News reporter wanted to join staff of mid-
western radio & Television operation. Pre-
fer midwest applicants. Small market news
directors looking for a move and into tele-
vision in a medium market considered. Train-
ing will be provided in advanced news-
work and television reporting. Send resume,
tape or VTR/Kine, Box C-180, BROAD-
CASTING.

Production—Programing, Others

Scenic designer needed. Position opens
April 7 in nation’s third market. Must be
proficient in rendering, shop drawings., De-
manding schedule of live production and
syndicated taping if, color requires talented
party to fill position. Salary open, Send re-
sumes to Box B-294, BROADCASTING.

Rocky Mountain VHF, NBC affiliate needs
aggressive, promotion minded program
manager, who can work with people. The
man we need is a self starter who has
good indeas and the ability to get results.
Send complete resume and salary require-
ment to Box C-105, BROADCASTING.

Director-Producer. Here’s the perfeet op-
portunity for young director, good educa-
tional background and three to five Yyears
station experience, to move up. Major
northeast station, with extensive live and
taped schedule. Rush background and
salary details to Box C-143, BROADCAST-
ING.

Experienced director, now employed, desires
relocate in Florida or Southeast. C-i84,
BROADCASTING,

Instructor-—Radio-TV-Film experience, mas-
ter’s degree desirable; $6750 minimum for
9-month year: duties include basic course
teaching and FM station supervision. KSDB-
FM, Kansas State University, Manhattan,
Kansas.

TELEVISION

Sitnations Wanted

Management

TV executive, currently program manager,
experienced, all phases 12 years, seeks sta-
tion, operations, program management.
Rocky Mountain and west. MA degree. Box
C-123, BROADCASTING.

Announcers

Sportscaster—experienced. Radio and TV.
Football, Basketball, Baseball. College
graduate Married. Medium/major markets
only. Box C-133, BROADCASTING.

Technical

Engineer with supervisory experience., En-
gineering training, plenty of experience
television, radio, including microwave. Chief
or assistant. Will consider educational
Television. Box C-154, BROADCASTING,

1st phone—no experience—married—40—pre-
fer N. Y. area. Can relocate, Peter Cap, 233
Cook Ave., Yonkers, N. Y.

m



WANTED TO BUY

INSTRUCTIONS

INSTRUCTIONS—(Cont’d)

Equipment
We need used 250, 500 1 kw & 10 kw AM
transmitters, no junk. Broadcast Elec-
tronics Corp., 1314 Iturbide St., Laredo,

Texas 78040,

Require usable 7500—10,000 watt AM trans-
mitter prlus other used broadcasting equip-
ment for religious broadcasters overseas.
Kindly forward all details to Box C-182,
BROADCASTING,

FOR SALE

Equipment

Television radlo transmitters, monitors,
tubes, microwave, cameras, audio. Electro-
find, 440 Columbus Ave. N.Y.C.

Parabolic antennas 6’ aluminum complete
with dipole and 4~ pole mounting bracket.
1750 mc $125.00 complete. Tuned to 950 mec
8175.00 complete. S. W. Electric Co., Phone
415-832-3527, 24th & Willow Streets, Oak-
land, Calif.

For sale, RCA type TTU 1B UHF television
transmitter, Immediate delivery “as is”
basis, Presently tuned to Channel 20. #
weeks delivery if tuned to your channel
and reconditioned. Box M-98, BROADCAST-
ING

Write, Call or wire about information cover.
ing trade-in used tape cartridge equipment
of all makes. Sparta Electronic Corpora-
tion, Box 8723, Sacramento, California.
95822, 916-421-2070.

SKW Standard Electronic FM used 3%
years. Also matching stereo generator.
WKLS, Atlanta.

Buy with confidence from the complete
source of used equipment. Broadcast Equip-
x%lent and Supply Co. Box 3141, Bristol,
enn,

Transmitter-FM-1kw, A-1 condition, 4 years
%11?" make offer. WQMS Radio, Hamilton,
io,

For Sale; 10 kw Westinghouse FM trans-
mitter A-1 condition—new 7 years ago $3,-
000.00. F.O.B. WSOM, Salem, Ohio.

Gates deluxe remote control, excellent con-
dition. $300. WFAR, Farrell, Pa.

Heliax Coaxial cable HJ5-50 type, new 59¢
ft. FOB, E.E.E.E., P.O. Box 2025, La Mesa,
California.

Two used two hundred fifty thousand watt
AM Doherty type medium frequency trans-
mitters. Can be seen in operation in Mexi-
co. Could be combined for 500,000 watts,
Available for quick delivery. Box C-189,
BROADCASTING.

Motorola 150 megacycle, 2 way mobile unit.
30 watt—excellent for news remotes. Contact
WQMS Radio, Hamilton, Ohio.

MISCELLANEOUS

30,000 Professional Comedy Lines! Topical
laugh service featuring deejay comment
introductions. Free catalog. Orben Comedy
Books. Atlantic Beach, N. Y.

“DEEJAY MANUAL”—A collection of dj
comedy lines, bits, breaks, adlibs, thoughts.
.+ + $5.00. Write for free “Broadcast Comedy”
Catalog. Show-Biz Comedy Service, 1735 ¥.
26th St., Brooklyn, N. Y. 11229,

DEEJAYS! 4,000 classified gag-lines, $4.00!
Comedy catalogue free. Ed Orrin, 8034
Gentry, No. Hollywood, Calif, 91605.

Original comedy material. Fresh. Hilarious-
ly funny. Listings, 10¢. Dan Frankel, P.O.
Box 983, Chicago, 60690.

“BROADCAST GUIDES” — Technique, fi-
nesse! Deejay, newscasting, copywriting.
“Teknitape” coaching, beginners, profession-
als. Broadcast Guides, 678 Medford, Patcho-
gue, New York, 11772.

FCC license and A.S.E.E. degree programs,
by home study and resident instruction.
Resident FCC courses available in Washing-
ton, D. C.; Seattle, Wash.,, and Hollywood,
Calif, Home study conducted from Holly-
wood. Write for free catalog. Dept. 5-K,
Grantham Schools, 1505 N. Western Ave.,
Hollywood, Calif. 90027.

Be prepared. First class FCC license in
six weeks Top_ quality theory and labora-
tory training. Elkins Radio License School
of Atlanta, 1139 Spring St., N.W., Atlanta,
Georgia.

The nationally known 6 weeks Elkins {rain-
Ing for an FCC First Class License. Out-
standing theory and laboratory instructions
Elkins Radio License School of New Orleans,
833 Saint Charles, New Orleans, Louisiana.

FCC first phone license In six weeks.
Guaranteed Instruction in theory and
laboratory methods by master teachers,
G.I. approved. Request free brochure.
Elkins Radio License School, 2603 Inwood
Road, Dallas, Texas.

Elkins Radio License School of Chicago—
Six weeks quality instruction in laboratory
methods and theory leading to the FCC
First Class License. 14 East Jackson St.,
Chicago 4, Illinois.

Learn radio on the only school-operated
station in the nation—KEIR-FM—and use
the nation’s finest practice studios. Highly
qualified professionals teachers train you in
announcing, programing, production, news,
sports, TV, console operation and much
more. Elkins Institute, 2603 Inwood Road,
Dallas, Texas 75235.

The masters. Elkins Radlo License School
of Minneapolis offers the unmatched suc-
cess of the Famous Elkins Laboratory and
Theory Classes in preparation for the First
Class FCC license. Elkins Radio License
School, 4119 East Lake Street, Minneapolis,
Minnesota.

Since 1946. Original course for FCC first
phone operator license in six weeks. Over
420 hours instruction and over 200 hours
guided discussion at school. Reservations
required. Enrolling now for classes starting
June 15, August 17, October 19. For infor-
mation, references and reservation, write
William B. Ogden Radio Operational Engi-
neering School 1150 West Olive Ave., Bur-
bank, California,

America’s pioneer. lst in announcing since
1934, National Academy of Broadcasting.
814 H St. NW, Washington 1, D. C.

“It’s REI and Here’s Why!” First phone
license in (5) weeks—and we guarantee it.
Tuitlon only $295. Rooms $6-$12 per week.
Classes begin every 5 weeks In beautiful
Sarasota by the sea, on Apr. 18—May 23—
June 27. Call_or write Radio Engineering
Institute, 1336 Main St., Sarasota, Fla.

Announcing, programing, first phone, all
phases electronics. Thorough, intensive
practical training. Methods and results
proved many times. Free placement serv-
ice, Allied Technical Schools. 207 Madi-
son, Memphis. Tennessee.

’,["rain now in N.Y.C. for FCC first phone
license, Proven methods, proven results.
day and evening classes, Placement assist-
ance. Announcer Training Studios, 25 W.
43rd, N. Y., OX 5-9245,

F.C.C. First Phone—plus—250 hours theory
& practical application. 6 weeks $345.
Rooms $10.00 a week, on campus. License
Zuaranteed. Orlando Technical College, 535
N. Magnolia, 415, Orlando, Florida.

¥.C.C. First Phone in 6 weeks plus 300 hours
theory and practical application. License
guaranteed, Free placement service. Flori-
da Institute of Electronics, 3101 Main St.,
Weirton, W, Va.

New England’s onlv 10 week, First Phone
course, Classes offered eves, so if you can
commute to Boston, no need to quit your
job and relocate. Classes limited to 20 stu-
dents! Starting dates: May 2. Sept. 6.
Write to: Northeast Broadcasting School,
883 Boylston Street, Boston, Mass. 02116.

Voice improvement by famous teacher.
Home-training, Free literature. VOICE-
CRAFT, 1709-B Fremont, Madison, Wis-
consin 53704.
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First Class License, Ten week course, 350
hours theory, lab and practical training.
$395. Atlanta School of Broadcasting, 52 11th
Street, N.E., Atlanta, Georgia.

Professional School of Radio and Television
broadcasting. Classes taught by working
professionals from major stations. Write
E.I.T., 2457 Woodward Avenue, Detroit,
Michigan 48201,

RADIO
Sales

Audio Sales Specialist
Custom audio equipment manufacturer
Sales

has immediate opening for Audio
Specialist who knows complex
audio systems and is familiar with the
latest in transistorized equipment. Ex-
cellent salary and complete company
benefits. An equal opportunity employ-

er. Send resume to:

Box C-168, Broadcasting.

Fllllili[lll”!ll!llllHf!lw‘:’!IHHIIHIIIIHllIIIliIiI.HEIlw
SALES ENGINEERS i

Openings for two highly qualified men to
handle antenna sales contacts with con-
sultants, broadcasters and the military,
Must have at least 4 years of broadcast sta-
tion equipment experience in sales or en-
gineering, Chief engineers or transmitter
supervisors with FM and TV antenna ex-
perience preferred. Very little travel, Lots
of fringe benefits.

Write giving full background or drop into
= NAB booth 305, Chicage, March 27-30th,

JAMPRO ANTENNA COMPANY
i 6939 Power Inn Road
L] Sacramento, California
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Help Wanted—Announcers

o " e e e e e O e e

MORNING MEN

This advertisement fer a future hire.

We need a bright, exciting morning
sound. A man who is relentlessly consistant
in his effort to dominate a major metro-
politan market. We'll pay for the right
man. The right man will prepare each days
show in advance; He will be informed about
the metropolitan area; He will know news;
He will work with humor. He will enter-
tain his audience every day. No floaters.
Audition tape & resume to

I--.-.--.I-.--..-I-.-I.--.I.-.-.l

Box C-98, Broadcasting.

e e e e e " e e

S
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PERSONALITY

Experienced top 40 personality is
wanted for a top 15 market station
on the east coast. We’re looking for
a pro who can handle morning
traffic time. Five years minimum
experience. Grow with an expand-
ing chain. Salary is open for the
right man, Send aircheck, resume
and picture to:
W-I.-T-H RADIO
7 E. Lexington Street
Baltimore, Maryland

IODUSIPIIIEESISESESESIOS TSN
BROADCASTING, MARCH 21, 1966

i



Announcers—(Cont’d)

Production—Programing, Others

TELEVISION—Help Wanted

MORNING MAN

RADIO NOW—TV COMING

Midwest Metro Market 1 Top 40 Station
needs personality for morning shift and
offers TV opportunity in future.
Salary open. Send tape, rcsume and
picture to

Box C-6, Broadcasting

near

——

WANTED

a
Strong Personality

for
All Night Program on
50kw Clear Channel Station

Do not apply unless you have talk pro-
gram experience, can produce a good
music and talk nighttime show that will
attract listeners and advertisers, and
have the poise, the wit, and the tact
that such a show demands. Send tape
and resume to:
Box C-106, Broadcasting.

— = ~———

50,000 WATTER NEEDS
Wanted . . . top calibre contemporary
jockey . . . big city station of multiple
ownership group . . . professional, con-
temporary, production minded, draft
exempt . . . pros only. Send complete

resume, tape and picture,

One of America's fastest growing ra-
dio stations needs top caliber newsman
ready to take over news directorship of
50,000 watt station. Pros only.

Box C-181, Broadcasting.

Technical

W M CA, NEW YORK

needs engineer, experienced with
fast-paced board work. Must know
ecare, and maintenance of equip-
ment. Send resnme to WMCA,
New York 17, New York.

Production—Programing, Others

ECEEEECEETECECESECECECETECCICES

PROMOTION PRODUCTION MAN
Needed for No. 1 major market in-
dependent. Must be inventive, ima-
ginative & able to write commercial
copy. Send resume, photo & work

samples to
Box C-99, Broadcasting.

PUBLIC RELATIONS
MANAGER
WMC A RADIO
STRAUS BROADCASTING GROUP

Tough, varied broadcasting PR assignment
with a demanding company. ldeal candidate
will have newspaper exp. & PR background,
or both. Work ranges from sales publicity to
“Show Biz” promotions; to public affairs
PR. Salary scaled to exp. Send resume to
WMCA, New York 17, N.Y.

BROADCASTING, MARCH 21, 1968

Continued
SHORT TERM OVERSEAS SURVEY
SECRETARY ASSIGNMENT
W MCA RADIO 1 — TELEVISION INSTALLATION
Terrific oppty. for bright gal in publicity ENGINEER, with diversified
dept. of leading radio station. Must have equipment exerience ond flu-

excel. skills, be good on details, and will-
ing to work long hours. Midtown location,
Many Co. benefits.

MISS DORIN, MU 8-5712,
9:30-4:30

News

NEWS
DIRECTOR

We have an immediate opening for an
experienced News Director. We need
a man with the ahility and initiative to
seek out and uncover news stories in
a hig city. He must have a good voice
and be an excellent writer, investigator
and editor capable of exercising good
judgment in directing a fully staffed and
equipped news department. The man we
hire will have department head status,
will he furnished a company car, and
will be an important man in an im-
portant station in a top 10 midwest
market. Send photograph, tape and re-
sume. All correspondence confidential.

Box C-175, Broadcasting.

Situations Wanted—Management
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MANAGEMENT

Successful medium market FM
manager will be at NAB Conven-
tion. Seeking larger market or
group management situation.

Box C-206, Broadcasting.

S g S T

ATTENDING NAB?

General Manager, a successful pro, de-
sires top post with medium to large
market station or will buy all or con-
trolling interest of medium size proper-

ty and manage.
Call (312) FR 2-8778, Ext. 66

ent use of French language.

1 — TELEVISION PROGRAM SPE-
CIALIST, with ETV and/or in-
school programing and Pro-
duction experience. French
language required.

Box C-194, Broadcasting.

i Resume and references to:

Management

0000000000000000000¢000000
TOP EXECUTIVE WANTED

President of dynamic newly-formed multiple
UHF Television group requires the services of
a4 eompetent young executive to handle setting-up
operations. Unlimited future, both professionally
and financially,

Must demonstrate capabilities for
group-station management.

Must be imaginative, personable, aggressive,
willing to travel. Should have both business
management and TV sales and programing ex-
perience, preferably UHF.

Excellent opportunity fer young executive type
with ambition, willing to work an 8 day week.
Immediate and prospective return commensurate,
Replies treated in strict confidence. For-
ward photograph and rcsume to T. F.
Ging, 900 Seventcenth St., Washington,
D.C. 20006

handling

Sales

EIITNTTGS RIS T U T e TSN o F

TV STATION SALE! [EN Z

WCIU-TV, CHICAGO, Is looking for ad-
ditional salesmen. Aggressive, experi-
enced in TV, some college education,
family men with excellent appearance
and best references. Draw against com-
mission. Do not phone. Send complete
resume, snapshot, and references to

John McPartlin, WCIU-TV, Board H
of Trade Building, Chicago, Illinois. 2

~
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SALES MANAGER .

Cal. Ind. TV station—Salary plus :
commission, Contact 3/26-30, NAB e

Conv., Chi,, La Salle Hotel, Cy New- ¢
man or write Box 240 Hanford, Cal. e
°
®

Help Wanted—Technical

2 .!.
E- =
]

! WANTED |
| Chief Engineer
l If you are qualified to act as Chief é
T Engineer of Television station, send l
1 qualifications immediately to M. N. :
] Bostick, KWTX-TV, Waco, Texas. |
5 5
179



Help Wanted—Technical MISCELLANEOUS EMPLOYMENT SERVICE
Continued RECORDING TAPE

(1200 G 1800 3M CO. TAPE) ,
(Add 10 i postage) 77 E
M-Y-L-A-R role_iz00r | $1.38r 1s00s

$1.99; 24000 $2.59; 3600, $3.79; 37 reel—300»
BROADCAST FIELD 380 3YAY reel—800 89e. THE AMPS AGE“GY

SOLD AND
ENGINEERS TAPE EXCHANGED BY BROADCASTERS  FOR BROABCASTERS
RECORDERS FREE CATFA?LOG We fill all job classifications for men and
RCA " women in broadcasting and allied occupa-
Tower, Lafayette Hill, Pa. 19444 tions—management, sales programing, en-
gineering,  traffic, Isecretanalw p;;omohon
iti i publicity, on-air talent, etc e have im-
Caree_r ODDOTFUﬂltIeS fo.r fietd engineers mediate job openings listed with us by sta-
experienced in the maintenance of RCA PUBLIC SERVICE tions, packagers, Ad agencies, clients, com-
VHF and UHF television transmitters or mercial producers and others. Send us your
color studio equipment. Positions are in HIGHLY COMMERCIAL-PUBLIC SERVICE resume of, if close by, come in or phone us.
the East, South and Midwest. TYPE PROGRAM-PROVEN SALEABILITY- % THE AMPS AGENCY %
TIMELY-HUMAN INTEREST-ADAPTABLE All Media Placement Service'
RCA offers outstanding benefits, including TO ANY MAJOR METROPOLITAN MARKET 130 5. Robertsen Blvd. Beverly Hills, Calif
liberal vacation, 8 paid holldays life in- 212-478-1177 Box C-176, Broadcasting. ' Telephone OL 7-4881 )
surance, retirement plan. Plus free medi-
cal insurance for you and your family.

Write: D. K. Thorne, RCA Service Com- EMP E— >
ganﬁ, JBldg 201-1, Cherry Hill, Camden MPLOYMENT SERVIC (Cont'd)

An Equal Opportunity Employer

RADIO CORPORATION OF AMERICA ';AA 29
R 30
o/ LJ: 5 31 IVIanagement

MISCELLANEOQUS
Placement Placement Specialists
BRAIN FOR SALE
Weekly idea service for radio Headqual‘ters During the Convention

stations. One subscriber per mar-
ket. Write today for free sample.

Romcasters excuanee | Spite 600, 645 North Michigan Ave., Chicago, llinois

— SEND YOUR APPLICATION NOW!
RATE CARDS, MARKET BROCHURES
Custom-designed to meet your own
individual market and sales needs.
Award-winning station sales aids pre- CHECK AREA OF INTEREST
pared by the Advertising Agency for
the Broadcast Industry. RADIO TV NAME
If you plan to be in Chicago for the [{| || conoral Mar = — —~ @ NAME . e r e e
NAB Convention phone ({312) 969- General Mgr. O d
5553 and we'll discuss your needs in Sales Mgr. ) O ADDRESS . e
person at your convenience.
Program Mgr. O O
NOYES, MORAN & COMPANY, INC. ducti CTY s
928 WARREN AVE., DOWNERS GROVE, ILL. Production Mer. 0O 0
Chief Engineer 0 0O SALARY DESIRED .. .. .
Other Departments O O

PLEASE INCLUDE A COMPLETE RESUME!

Nationwide Radio-TV Employment Agency

HANDICAP ped?

for an After-Easter
Sales Booster!

RON CURTIS, President
JERRY JACKSON, Executive Vice President

Cobieco’s

DERBY SWEEPSTAKES
is the
favorite!

Cobleco Bex 7060 Lexington, Ky. 645 North Michigan Ave., Chicago, lll. AC312/337-7075

Now serving more than 400 stations
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EMPLOYMENT SERVICE

FOR SALE—Equipment

FOR SALE

Continued Continued
EL T T T e T S T e
e @ 0 RCA COLOR VTR TRUCK £
Finest color VTR unit in the
PLACEMENTS country, Two colorized TR22

Stations and Applicants use our service
with confidence
1615 California St., (303) 292-3730
Denver, Colorado 80202

527 Madison Ave., New York, N.Y. 10022

BROADCAST PERSONNEL AGENCY

Sherlee Barish, Director

INSTRUCTIONS

LEARN MORE
EARN MORE
Radio & TV
Announcing & Production
DON MARTIN SCHOOL
OF RADIO & TV
1653 N. Cherokee HO 2-3281
Hollywood, Calif. 90028

FOR SALE
Equipment

DRAMATIZE TV WEATHER REPORTING
—SATELLITE STYLE—

Receive Instant pletures from orbiting weather
satellites—right on camera—for authentie TV
Weather Reporting.

1. Meteorological sstellites, carrying Automatie
Pleture Transmission (APT) facilities are
now being launched.

2. Be the first TV statfan fn your market to
show viewers these exclusive pictures—in-
stantly—via the newest Alden Electronte
APT facsimile recorders,

3. These same recorders are now being built
for the U.S. Weather Bureau, U.B, Navy,
and U.8. Air Force. Receptiop 18 instant—
—Iline-by-line as pictures are scanned in the
satellite. No photographic processing or de-
lay. They also wiil receive up-te-the.minute
official Weather Maps directly frem the U.HB.
‘Weather Bureau.

Alden Hlectronic Facsimile Equipmen? is in use
natienwide by the U. S. Weather Bureau, TV
stations, and Universities; and worldwide by
governments and other meteorslogical groups.
Lease plans available. Write or call: Irving R
Tatro, Manager Meteorological TV Systems,
ALDEN ELECTRONIC & INIULSE RECORD-
ING EQUIPMENT CO., INC,, Westboro, Bass.
01581 'Tel. 617-3G6-4467.

}
E ATTENTION NEW UHF
STATION OWNERS

Equipment for sale,

in excellent condition.
TK 26 color film camera (modified to C
version)
TK 60 complete studio camera chain
TK 11 complete studio camera chain
VR 1000 B Ampex tape machine, in-
cludes AMTEC, 05 intersync and elec.
editor

——

1 TS 11 Video switcher system
'l TC 4 switcher system
1 Brey opaque projector (Telop)
KCRA TV, Channel 3, Sacramento
California, 310 10th Sireet, During

NAB Convention contact Wm. J. Kar-

-..- -'--.l.-l-...-..ﬂ-.---..-.
--I-l.-l- .--.-..- -... .-.--..-.-l-.-...-..!‘

pisek, Chief Engineer, at Sherman
o House. "
‘-5..-.-.-.....--. -..l-.-..-.----.-.....-.-. !.
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Videotape recorders, complete
with supporting equipment built
by RCA. Low hours on VIR’s
and truck.

Call Don Collins

Chief Engineer

Video Tape Productions, Ine.
New York 212.TR-3-5800.

EX T S s T e S TN T T S TN S

oINS & RIHTIHTT S THHHEBT ST & TS

ar

Broadcast School

T it st st g
e i N )

BROADCAST SCHOOL
FOR SALE

Grossing $80,000 yearly.

Cash flow $33,000 yearly.

Priced at $75,000 CASH.
Major market,

Box C-217, Broadcasting

e e T S TS P T

WANTED TO BUY
CATV

FOR SALE
Stations (Cont’d)

UG e I T HITHENTTS BT S TS DTN HIES

WE WANT CATV
FRANCHISES OR SYSTEMS

We have three CATV Systems and want g
to acquire additional franchises or oper- =
ating systems. We are presently operating
in West Virginia and North Carolina., We
have invested over $1,000,000 in CATV
and aim to triple that figure within 24
months. If you contrel a franchise or a
system in a community of 2000 or more
homes, we want to talk to you. Call
(collect) or write Rex A. Bradley, Gen-
eral Manager, TeleCable Corporation, Area
Code 703-625-1431; 150 W. Brambleton,
Narfolk, Virginia 23501

RHUTTT & QUTTHITH S RIS S TUITRIT # I @ 111 TA

D

fdbTHT o THIDTHI S EUNETTTS TTHIT TS TRUTTTITIT ST HTH e [T

Stations

WANTED TO BUY

Radio Station, Eastern location.
Replies confidential.
Reply: Box B-281, Broadcasting.

——
—

FOR SALE—Stations
-

CALIFORNIA AM DAYTIMER—Priced at

less than 114 of annual gross,

$100,000 with $45,000 down.

Full price

Charles Cowling & Associates
P. 0. Box 1496 Hollywood 28, Calif.
Phone HO 2-1183

EY R ET T S HUH TR TR

Southwest 1 KW
AM FULLTIME
In Medium Market
$52,000, with all Real Estate
Box C€-199, Broadcasting.

SO A vz S L A S TR L R

|\\IIHII|||IUH\I||||Hlll!ll!IIIIIHIIIIHHHHIIm

ok
b

1000—250 Mutual outlet

in  Metropolitan growing industrial
market. Established 1945, Modern
equipment. All or part to manage-

ment with substantial capital., $125,-
000.
Joe T. VanSandt—Principle
205-764-8121
P.0. Box “B”, Florence, Ala.

STOCK SWAP

Profitable, top-rated, well-established AM
station—large Southern city, will exchange

100% of its stock for stock of N.Y.S.E.
listed company or reputable regional O.T.C.
corporation. Top management and employees
will continue.

Box C-36, Broadcasting.

N.C. small  fultime $ 72M  terms
Miss.  medium daytime 136M  29%
M.W. metro  FM 150M 29%
La. metro  daytime 200M  29%
N.E. major  daytime 200M nego

NAB CONVENTION: PICK CONGRESS HOTEL

_@_] CHAPMAN ASSOCIATES

[ 204% PEACHTREE, ATLANTA, GA. 30309

We have several Television properties,
parts of the country.

South Con rad Hilton)

HUGH BEN LA RUE, PRESIDENT

If you would like to discuss acquisitién P
. We'll be at the NAB, Ascot House, 902-04, 11th at Michigan {2 blocks

FTin Rue Media Brokers Fuc.

654 MADISON AVENUE
NEW YORK,

and twenty-one radio listings in various

or a possible sale of your property

N. Y.

2-9362

181









EDITORIALS

To market, to market

HATEVER else it may be, and it is a good many

things, the annual convention of the National Associa-
tion of Broadcasters has become an altogether remarkable
trade show. As the extensive preview in this issue indicates,
delegates to next week’s convention in Chicago will be con-
fronted by a dazzling variety of articles and services to buy.
If anyone leaves Chicago empty-handed, several hundred
exhibitors of programs, production services, equipment and
who-knows-what will count their own stay a failure.

The sheer volume of things to be offered for sale be-
speaks the size and economic stability of radio and tele-
vision. It also suggests the biggest reason why these annual
conventions cannot, as a practical matter, be much reduced
in size, or at least not in the foreseeable future. Despite
the enormous problems of logistics, the assembly of an
entire industry at one point each year creates an internal
market of great advantage to both seller and buyer. Un-
comfortable or not, big conventions are in store for quite
a while.

Regrets only

HE FCC has asked the television networks to explain

their reasons for cancelling programs and choosing re-
placements. It all sounds harmless enough. The commission
says it wants answers it can pass along when members of the
public ask about the elimination of programs. No doubt the
networks will submit straight-faced replies. It would be im-
politic to tell the commission that program selection and
scheduling are none of its business.

And so the FCC will have moved another step down its
one-way course toward government program control—with-
out anyone sticking out a foot to trip it.

This time the commission almost stumbled over its own
feet. The original inquiry that the staff and at least one
commissioner, Kenneth A. Cox, proposed would have been
an overt admission of the FCC’s desire to become the pro-
gram board of the American television system. As presented
to the commission by Mr. Cox, the first draft of the letter
would have demanded that the networks describe the reasons
behind the cancellation of specific shows. If the draft had
been approved, it would have established a precedent for
FCC partnership at least and more probably supervision in
the process of network programing.

In a way it is too bad that cooler heads prevailed. If
his colleagues had gone along with Mr. Cox, the networks
would surely have challenged the FCC’s right to involve
itself so deeply in the specifics of their programing decisions.
That challenge could have led, as Commissioner Lee Loe-
vinger is said to have predicted, to a severe rebuke of the
commission by the courts or Congress or both.

The compromise inquiry that was finally voted was
drafted by Commissioner James J. Wadsworth, who had
extensive service in the diplomatic corps before joining the
FCC. Mr. Wadsworth proved his training. The letter that
went to the networks is strong enough to disturb them but
probably not strong enough to arouse their defiance. Per-
haps inadvertently, Mr. Wadsworth did a great favor to Mr.
Cox and his like-minded associates who are dedicated to
the mission of seizing program control.

At some point the FCC must be arrested in its clever and
patient application of the policy of gradual take-over. At
this point, for example, would it be wrong for a network
politely to announce that its program decisions are its own
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responsibilities, that the FCC has neither the knowledge
nor the authority to answer inquiries from the public about
program decisions and that it ought to refer the inguirers
to the networks themselves? It might not be wrong, but, as
we say, it would be impolitic.

The unhappy fact is that it has been deemed impolitic to
challenge the FCC at all the many steps it has taken in the
past toward its assumed destiny of program supervision.
The commission has learned how to step gingerly enough to
persuade broadcasters to join it in the dance to the dead-end
of government control.

Doesn’t anyone care to sit this one out?

Silly season

HE Democratic party can’t be serious about selling ex-

clusive package rights to its quadrennial conventions to
a single network. But if, by some lapse of sanity, the Dem-
ocratic National Committee should equate itself with pro-
fessional sports by labeling its proceeding a show or a game,
we doubt whether the public would strenuously object.
Every post-mortem has shown that the nonnetwork stations
or those that cut away from the conventions, Democratic
or Republican, garner the preponderent audiences, except
for the nominating roll calls and the acceptance speeches.

The newsworthy action at political conventions could
easily be compressed into a one-day session. Conventions
are important, but the people could de very well without
the circus trappings and the phony fanfare. Voters are
interested in the platforms, the nominating speeches, the
spontaneous floor developments, the caucuses and the presi-
dential and vice presidential nominees.

We venture saner officials will demolish the silly notion
of trying to sell the convention package for $2 million or
double that (if they could get it) before serious planning
gets underway for the 1968 Democratic extravaganza. But
since the issue has been raised perhaps broadcasters would
be wise to tell the political parties, once and for all, that
they will cover the conventions for their intrinsic news value
and forget the high-jinks, the endless roll calls and the
baloney that drives away the audiences.

Drawn for BROADCASTING by Sid Hix

“It's behavior like yours, Crawleyv, that gives advertising
a bad name!”
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the supply of motlon plctures.

Let’s talk about
producing and co—préﬁi{éfﬁg.
Let’s talk about color. )

Let’s talk about

features and series and cartoons
and daytime game shows.

Let’s talk about merchandising.
Let’s talk about

the programming you need.

Drop in and enjoy our HOSPITALITY —EMBASSY STYLE
and talk over these plans with us.
Chicago Room. Sheraton Blackstone Hotel.

ﬁ(?///
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