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One of the lively ones. Intense, inter-
ested, keenly attuned. This vital market
of young adults has tremendous buying
power, and Storz radio reaches them.
The influencibles are mostly Young Mar-
rieds with children, so chances are
they're in the market for your product or
service. Concentrate on this lively, re-
sponsible audience and get sales action
fast. Influence the influencibles.©

© 1965 Storz Broadcasting Co., Inc.

WDGY Minneapolis-St. Paul WTIX New Orleans
(Blair) (Eastman)
KXOK St. Louis KOMA Oklahoma City
(AM Sales) (Blair)

WHB Kansas City WQAM Miami
{Blair) {Blair)




Come on

... for Jerrold's fabulous fun night on
Monday, June 27.

. .. for relaxation any time when you get
together with your friends at Jerrold's
Hospitality Suite.

... for a look at what's new and best in
CATV at the Jerrold booth.

JERROLD
Your Host at the NCTA Convention
June 26th through 29th

at the
AMERICANA, MIAMI BEACH
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appeal .|

In the nation's 12th ranked television market, KRLD-TV
continues to be the most appealing station for prime-time
viewing.

The recent March, 1966 ARB Market Report audience
estimates for the Dallas-Fort Worth Market show that
Channel 4 delivers more per average quarter hour, 6:30
p.m. to 10:00 p.m., Monday through Sunday, than any other
station. These percentages demonstrate the lead for
KRLD-TV over the 2nd highest station in each segment of
the audience:

26.7% more homes 29.09 viewers
16.19% more men 29.29% more women
12.6% more teens 55.09% more children

To fulfill your most exacting prime-time audience com-
position requirements, contact your ATS representative.
He will provide you with choice availabilities in all spot
lengths, and at a most efficient cost.

. g
represented nationally by @5

Advertising Time Sales, In¢.

0W 4’ Dm—[t Wm Clyde W. Rembert, President

MAXIMUM POWER TV-TWIN to KRLD radio 1080, CBS outlet with 50,000 watts
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Capital Cities merger?

Capital Cities Broadcasting Corp.
jumped several points last week ap-
parently on basis of premature merger
reports. Whilé no new acquisition is
imminent it was ascertained that ex-
ploratory talks had been held with sev-
eral important entities involving pos-
sible merger or fusion. These included
MGM and Knight newspapers.

MGM, with its extensive motion
picture and production holdings, is re-
garded in investment circles as natural
for merger with Capital Cities major-
market television and radio operations.
Knight newspapers (Miami Herald,
Detroit Free Press, Charlotte (N. C.)
Observer and Akron (Ohio) Beacon
Journal) are headed by John S.
Knight, holding approximately 50%,
and his brother, James L., with ap-
proximately 35%. They own 45% of
WAKR-AM-FM-TV A kron. Larges! stock-
holder in Capital Cities is Frank M.
Smith, chairman, with 10%.

Avco goes for guota

It’s full speed ahead for Avco (nee
Crosley) Broadeasting Corp. in sta-
tion acquisitions. After announce-
ment last week by John T. Murphy,
president, of acquisition of xya and
KoOIT(FM) San Francisco for $4.4
million (subject to FCC approval) he
told Avco management conference
that company is already Jooking for
its fifth, sixth and seventh radio sta-
tions to fill out quota. With five VHF
stations, Avco also is looking for two
UHF's for seven TV maximum, this
on assumption that multiple owner-
ship rules won’t change. (see page
49).

Avco also is making plans for new
headquarters and studios in Cincinnati
to be completed within two years,
Parent Avco Corp. has authorized
820 million for expansion in last year,
Mr. Murphy pointed owt, including
purchase of WOAI-AM-TvV San Antoio,
Tex., wwDC-AM-FM  Washington and
KYA-KOIT{FM).

ABC-TV new season

After seeing presentation film pre-
viewing 1966-67 season and hearing
network officials talk about upcoming
programs, some ABC-TV affiliates no
longer consider Milton Berle series
their number-one program concern.
Now primary worry is whether The
Man Who Never Was should be on
schedule. Rumors they’ve heard about
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production problems half-hour series
is encountering in Germany cause
them to wonder whether show will be
cancelled before it ever gets on air.
informal polling of ABC-TV affiliates
shows Tammy Grimes series and T/e
Heavy Squad (formerly Men Against
Evil) coming off with low marks. On
other hand many affiliates feel strong-
ly affirmative about Shane and Rat
Patrol.

FCC CATV machinery

Whatever ultimate action on legis-
lation giving FCC jurisdiction nver
CATV, commission is under pressure
to set up machinery to cope with
rising tide of community antenna ap-
plications. At meeting scheduled for
today (June 20) FCC will consider:
(1) establishment of CATV division
within Broadcast Bureau; (2) estab-
lishment of separate CATV burcau:
(3) some other as yet undefined unit
to manage burgeoning activity.

Proposal that CATV become func-
tion of Broadcast Bureau is certain to
meet with resistance. CATV operators
argue bureau is prejudiced based on
futile negotiations prior to FCC’s as-
sumption of jurisdiction over CATV
last Feb. 15. Since House Committee-
approved bill does not classify CATV
as conunon carrier, its operations pre-
sumably would not fall within pur-
view of that bureau which is preoc-
cupied with AT&T inquiry. It may
take several meetings to iron out con-

flict.

Color logjam

Most TV series producers openly
predict that rush to get color film
processing done in time for 1966-67
season is going to make madhouse out
of Hollywood in August and Septem-
ber. Last year stampede was so bad
that some shows shot in color had to
go air in black and white because film
couldn’t be processed in time. Now,
with almost all shows in color, proc-
essing logjam may be worse.

Hollywood labs admii they're heav-
ily booked and will experience prob-
lems but maintain this year's scramble
will be less hectic. “We're better pre-
pared now,” explains ore major film
processor. “We've been jamming in
equipment and reconsidering our work
plans.” Siill, he concedes, quality of

color processing is bound to suffer
because “we’re being given the same
time eleiment berween cut negative
and telecast date, and it does take
more time to process color.” Real
problem, labs say, is in limited color
film stock availabilities. Extensive use
of color film stock 10 cover war in
Vietnam, apparently, has contributed
greaily to this shoriage.

Letters in guestion

FCC took second look last week
at proposed letters of inquiry to
those 27 AM and FM renewal ap-
plicants  with programing problems
(CLosep Circult, June 13), and
where commissioners came out, no
one is quite sure. Letters won’t go
to 19 stations on how their proposal
to devote less than 5% of their prime
time to public affairs and ‘“other”
(religious, agricultural, jnstructional)
programing serves community needs.
But issue isn't closed, and some sta-
tions may still get letters. Remaining
eight stations, all of which failed to
satisfy staff with answers to program-
form question on how they deter-
mined community needs, probably
will get letters.

This hassle imay have some reper-
cussions when commission begins
final consideration of proposed pro-
gram-reporting form for [felevision,
since survey question in both forms
is identical. Budget Bureau, which has
been considering form since January
(BROADCASTING, Jan. 24), is expected
to file its conuments with commission
within two weeks.

Snag for McLendon

Broadcaster Gordon McLendon’s
proposal to buy kKGLA(FM) Los An-
geles and turn it into all-classified ad
station (BROADCASTING, Dec. 20,
1965) will be on commission agenda
this week, and staff’s recommendation
is that applicant be sent so-called pre-
hearing letter. Staff suggest commis-
sion seek further that unique format
is in public interest. If there’s no con-
clusive response, commission would set
application for hearing. In recom-
mending letter, staff says it’s not sat-
isfied Mr. McLendon made adequate
survey to determine needs and inter-
ests of community.

in January, by BreoapcasTING PustIicaTIONs Inc.,

C., and additional offices.




Public Service
to fortify our freedom
S one of the

Storer Standards.

“HORTIFY DUR FREEDON™

FBI Director J. Edgar Hoover has recorded for Storer Broadcasting a
series of 24 one-minute talks on the continuing Communist threat inside
our nation. The recording is called “Fortify Our Freedom,” and is avail-
able free to any broadcaster who'll play it.

To date, almost 900 discs have been furnished to stations in all 50 states,
most American territories, and to leading organizations throughout the
nation.

Naturally, this recording is frequently heard on all Storer radio stations.
We think this kind of hard-hitting, responsible public service programming
exemplifies what the Storer Standards are all about.

® [ ; " ] ; . |
3 LOS ANGELES §| PHILAOELPHIA TOLEDO DETROIT
STORER KGBS wiBG WSPD : WiBK
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WEEK IN BRIEF

Powerful licensee group to launch test on constitution-
ality of equal-time provisions. Determined to press issue
all the way to Supreme Court. Seeks same journalistic
freedom afforded newspapers. See ...

SHOWDOWN ON 3157...27

ABC-TV hears station pleas clearly. Huddles at affiliates
meeting, then announces Peter Jennings news strip will
be in color, ahead of schedule, when show goes from
15 minutes to half-hour in January. See ...

HOW TO PLEASE AFFILIATES ... 48

Avco will spend $4.4 million to buy KYA and KOIT(FM)
San Francisco. Storer paying $325,000 for KFMU(FM} Los
Angeles. FCC approves Shasta's sale of KJEO(TV) Fresno
for $3.9 million. See ...

AVCO BUYS ANOTHER... 49

CBS's five-year study of network radio shows all four
networks had total 24% increase in billings from 1961 to
1965. Network advertisers went from 174 in 1961 to 203
last year. See . ..

NETWORKS' CURVE UPWARD... 34

ABC-TV to offer ‘Sunday Night at the Theater’ as every
fourth week adjunct to movies. Susskind and Melnick will
produce series, which is targeted for '67-68 and budgeted
at $625,000 per show. See ...

BROADWAY WITH LOVE ... 60

Top-100 newspaper advertisers not only spent more
money in TV last year, they increased TV spending 6.8%
while boosting newspaper budgets only 3.7%. General
Motors, Ford, Chrysler lead list. See . ..

NEWSPAPERS' TOP 100...43

Mattel purchases licensing rights to ‘Huckleberry
Hound." Trims ‘wall-to-wall’ programing concept to shift
some funds from network to spot. Sets up cross-plug plan
for Kellogg's ‘Yogi' and ‘Woody' shows. See ...

MATTEL INTO SPOT ... 30

Land-mobile proponents favor TV going completely
cable and leaving spectrum open. Say their service is
more valuable to public than television; feel they should
get more of UHF channels. See ...

IS CATV ANSWER? ... 71

Interpublic forms Center for Advanced Practice as new
subsidiary of McCann-Erickson. Center will not act as
agency but will provide market and research services
in Europe and North America. See. ..

M-E FORMS SERVICES ... 40

KALF and WNMP are told belatedly why they were
denied waivers for night service. Explanations, unusual
procedure, came in wake of 3 to 3 vote and followed
earlier rejection by FCC. See ...

COMMISSIONERS EXPLAIN ... 70

DEPARTMENTS -
AT DEADLINE wvvvcorvevcsvmrscicseciins 9 LEAD STORY oovoveciciccnsenicsoen. 21 Hmﬂﬂgﬂsﬂfm
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INTERNATIONAL vvovrrvemerecnerrares 68 DA front cover of magazine.
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Home of Coats & Clark

Coats & Clark, Inc. has been weaving a pattern of industrial has grown to include 800 employees, with modern milling and
success in Albany since 1947. One of the largest thread and warehouse facilities. Record production, plus modern facilities
zipper manufacturers in America, C&C's Albany operation makes Coats & Clark the largest industry in Albany.

and WALB-TV

The Coats & Clark family, plus 899,700 more Southwest Georgians, look to
Albany's WALB-TV for the best in entertainment, news and information. Channel
10's "Rich Heart of the New South” continues to grow...providing you, the
advertiser, with the very best industrial and agricultural market. In this billion-
dollar market the mass medium with the power and people to deliver for you,
is WALB-TV.

Raymond E. Carow, General Manager WALB-Tv, Albany, Georgia.
Represented nationally by Venard, Torbert and McConneli and
in the South by James S. Ayers Company.

BROADCASTING, June 20, 1966



Late news breaks on this page and on page 10
Complete coverage of week begins on page 27

AT DEADLINE

“
KTYM renewed despite Cotten broadcasts
MUSTN'T CENSOR PROGRAMS, FCC SAYS; COX DISSENTS

FCC defined new limits to jts au-
thority in programing Friday (June 17)
with ruling that it cannot pass on
whether allegedly slanderous broad-
casts are in public interest without be-
coming censor, “which it is forbidden
to do.”

Commission said its only responsi-
bility in such matters is to insure that
all viewpoints are given equal oppor-
tunity for expression and that disputed
allegations are balanced by presentation
of opposing views.

“Any other position would stifle free
discussion and destroy broadcasting as
a medium of free speech,” commission
said.

Commission issued ruling in memo-
randum and opinion renewing license of
KTYM Inglewood, Calif.,, which had
been accused of carrying anti-Semitic
broadcasts.

Opinion was adopted on 5 to 1 vote.
Commissioner Kenneth A. Cox, who
dissented, called majority view “incred-
ible” and said it constituted ‘“‘major
step away” from concept of licensee
responsibility “that is central” to Com-
munications Act.

Commissioner said station had failed
in what he said was its responsibility to
determine whether broadcast material,
“which defames a religious group . , .
is based on calculated falsehood or
reckless disregard of the truth.”

Commission majority stressed that its
members *“have strongest personal feel-
ings against the views presented in the
assailed broadcasts” but feel that agen-
cy’s actions must be governed by “legal
principles.”

Case involves three broadcasts by
Richard Cotten, whose Conservative
Viewpoint is heard on some 100 sta-
tions. Pacific Southwest Regional Office
of Anti-Defamation League of B’Nai
B'Rith urged commission not to renew
KTYM’s license on ground programs
were anti-Semitic and made personal
attacks on ADL and its officers and
staff.

KrtyM offered time for reply, but
ADL rejected ijt, asserting in letter to
commission that anti-Semitic broad-
casts are so contrary to public interest
that licensee which permits them is
thereby disqualified from holding license.

Commission, in letter to station, said
that station had met legal obligation to
afford time for conflicting views in of-
fer of time to ADL.

Letter also noted that, while program-
ing may offend some listeners, those of-
fended don’t have right to use commis-
sion’s licensing power to rule such pro-
graming off airwaves. Commission used
same language in renewing license of
Pacifica Foundation stations, whose off-
beat programs prompted many com-
plaints to commission (BROADCASTING,
Jan. 27, 1964).

Commission in opinion, said to re-
quire broadcasters to defend his deci-
sion to present any controversial pro-
gram that has been complained of
would cause most if not all licensees
to refuse to broadcast programs po-
tentially controversial or offensive to
any substantial group.

Opinion said broadcasters must be
fair in treatment of controversial sub-
jects. KTYym had offered time for reply,
and has promised to do so in future,
opinion said, adding, “This is all the
law requires.”

Group TV owners get
report, exit smiling

Council for Television Development
held full membership meeting in Chicago
Friday (June 17) and heard pre-
sentation from United Research Inc.,
Cambridge, Mass., on indicated results
of $150,000-$300,000 research on
economics and sociology of television.

One of the 106 broadcasters present
(representing 106 TV stations) re-
ported that URI report had “enthusi-
astic response.”

CTD was established year ago after
FCC proposed to limit TV station own-
ership in top 50 markets to three sta-
tions not more than two in VHF band.

Meeting, which took place in studio
of wGN-Tv Chicago, included executive
committee meeting Thursday; full
membership dinner that night, and re-
ports Friday morning.

Informal presentation of URI re-
sults will be made to FCC June 23.

Bakersfield TV's threatened

KBAK-Tv and KERO-Tv, both Bakers-
field, Calif., went back on air Friday
{June 17) moraing after being forced
off for 20 hours by forest fire that still
threatens to engulf transmitter sites on
7,600-foot-high Breckenridge Mountain

in Sequoia National Forest.

Fire was still raging Friday with U. S.
Forest Service quoting 60-40 chance
that it will engulf transmitters.

If this happens both stations will op-
erate out of old KBAK-TV site in subur-
ban Oildale under emergency condi-
tions.

Report on CATV bill
glosses House rifts

Senate Commerce Committee report
on CATV bill steered gently over con-
troversial ground. But minority views
ranged from mild opposition to hard-
hitting attacks. Report was issued
Friday (June 17).

Majority view on bill confirming FCC
authority to regulate CATV’s, passed
earlier this month on 20 to 11 vote of full
committee after month-long considera-
tion (BROADCASTING, June 13), was
that it recommended bill it believes is in
public interest.

“The instant legislation grants to the
commission broad powers which are
sufficiently flexible to permit the com-
mission to make any adjustment in the
present rules and to adopt such new
rules it may deem in the public inter-
est,” report stated. Committee also
said aggrieved parties still have re-
course to traditional administrative and

judicial remedies to bring about
changes.
Committee said it felt copyright

questions should be resolved in other
legislation rather than in communica-
tions bill.

Minority view signed by Representa-
tives Walter Rogers (D-Tex.), J. Arthur
Younger (R-Calif.), J. Oliva Huot (D-
N.H.), Samuel L. Devine (R-Ohio}
and Tim Lee Carter (R-Ky.), chal-
lenged bill on several grounds. It said
bill would thwart current judicial con-
sideration of issues involved, authorize
FCC to repeal state laws, give FCC
power of censorship and authorize
monopolistic practices in sports broad-
casting.

Other minority view, signed by Rep-
resentatives James T. Broyhill (R-N.C.)
and James A. Mackay (D-Ga.), said
bill gives FCC power it long said it did
not have and makes no attempt to de-
termine how CATV should develop in
conjunction with television. And, they
said, passage would create havoc in
industry since FCC policy could change
with change in membership.

Representative J. J. Pickle (D-Tex.)

S e T T rre e S e e s e s ees-ny. more AT DEADLINE page 10
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WEEK'S HEADLINERS

Albert A. Klatt, Irving Sonn, and
Harold Kaufman, creative directors
respectively of Chicago, New York and
Los Angeles divisions of Needham,
Harper & Steers, elected senior VP’s of

agency.

Mr. Slocum

Mr. Mciean

P. Scott McLean, general manager
of wLwi(Tv) Indianapolis, named VP
in charge of sales for Avco Broadcast-
ing Corp., Cincinnati. John M. Slocum,
formerly general sales manager and
acting general manager of KBAK-TV

Bakersfield, Calif,, succeeds Mr.
McLean. Mr. McLean replaces H.
Peter Lasker, who relinquishes his post
to devote his full time to presidency of
Broadcast Communications Group, sub-
sidiary of Avco Broadcasting (BRoAD-
CASTING, June 6).

Ridge Blackwell, special assistant-
broadcast services, General Foods
Corp., White Plains, N. Y., appointed
director of broadcast services. He’ll
continue to report to Edwin W, Ebel,
now VP-advertising services, who, on
retirement Oct. 1, will serve GF as
consultant on TV advertising. James
D. North, VP-marketing services at
GF, as previously reported, assumes
responsibility also for all GF broad-
cast advertising upon Mr. Ebel’s re-
tirement (BROADCASTING, May 30). Mr.
Blackwell has been with both ABC and
NBC in sales posts and in 1963 was
named TV account supervisor with
Young & Rubicam, New York. He
joined General Foods in December
1964.

For other personnel changes of the week see FATES & FORTUNES
o e P RN a1 Ve T i R 2l 3 T TR e s L]

also submitted dissent stating bill should
have more specific guides on CATV
geographic coverage, give protection to
all markets rather than just top 100
and bar program origination except as
clearly spelled out.

Spot TV for Chesterfield

Liggett & Myers Tobacco Co., New
York, plans to introduce new Chester-
field filter brand in fate June, which
will be supported by extensive spot TV
campaign in 15 major markets. Budget
was not revealed. J. Walter Thompson,
New York, will place campaign in New
York, Boston, Philadelphia, Washing-
ton, Baltimore, Pittsburgh, Cleveland,
Cincinnati, Detroit, Chicago and Co-
lumbus and Toledo, Ohio and Rochester
and Buffalo, New York.

Teleprompter has begun
CATV service in New York

There should be announcement this
week, but it's already happened.

Teleprompter Corp. has handful of
paying CATV customers hooked up in
northern Manhattan. In southern half
of city, where Sterling Information Serv-
ices has franchise, there are further
problems. Strong signals from Empire
State Building cause ghosting without
converters. For clear reception CATV

10

signals must be brought into each set
on unused channel.

Two American companies have de-
veloped prototype units for this pur-
pose and Japanese concern is also
working on equipment. Sterling expects
to have converters available within
eight weeks. Teleprompter’s first con-
nections, farther from Empire State
antennas, escape problem but company
expects to run into same trouble eventu-
ally and has worked with Sterling
in defining converter specifications.

Projected soccer league
has RKO backing one team

RKO General, in diversification
move, is backing New York entry in
National Professional Soccer League,
Other cities in 10-team league,
which plans to begin operations in April
1967, are Baitimore, Pittsburgh, St.
Louis, Philadelphia, Chicago, Toronto,
Minnesota and Vancouver, B. C. League
has not approached networks for TV
coverage and isn’t expected to until it
wins accreditation.

Founders of league, including four
owners of National Football League
teams, think their chances of endorse-
ment and TV contract are better than
two other groups seeking to form soccer
league. Backer of one of other leagues
is Jack Kent Cooke, CATV group own-
er and sportsman.

WCIU-TV reverses field;
no liquor advertising

It's official now; wciu-tv Chicago,
which two weeks ago announced it
would accept liquor advertising, has
now formally announced it won't.

Confirming word earlier (see page
42), station management issued state-
ment noting that it has never carried
hard liquor advertising and has no in-
tention of doing so.

“After careful consideration,” the
statement said, it is felt that “public
interest can best be served by carrying
no liquor advertising whatsoever.” Sta-
tion said it felt most desirable “to ob-
serve the long-time industry practice
of not carrying such advertising.”

Wciu-Tv decision was called “wise
and sound” by Vincent Wasilewski,
National Association of Broadcasters
president. Howard Bell, NAB code di-
rector, said action “helps to strengthen™
self-regulation in industry. Station is
NAB member, but not code subscriber.

CBS Films going Latin

CBS Films Inc. will establish its own
Latin American organization for 17
Spanish-speaking countries beginning in
January 1967. Decisions concerning
locations of offices and supporting per-
sonnel are yet to be made, but Mexico
or Venezuela figure to be site.

News was announced at sales organi-
zation’s 15-day convention that got un-
derway in Los Angeles Friday (June
17), with 21 delegates representing 95
countries outside U. S. attending.

FCC visiting IBM this week

Four FCC commissioners will wvisit
[.B.M. computer research and manu-
facturing facilities in Poughkeepsie,
N. Y. this week. Acting Chairman
Rosel H. Hyde and commissioners Lee
Loevinger, Robert T. Bartley and Ken-
neth A. Cox will tour I.B.M. facilities
Wednesday. Regular Wednesday meet-
ing of commission will be held Friday.

Shapp spent $1.4 million

Milton Shapp's out of pocket ex-
penses in winning Democratic guber-
natorial nomination in Pennsylvania
reached $1.4 million, according to
filing made in Harrisburg, Pa. Mr.
Shapp, chairman and founder of Jer-
rold Electronics Corp., . Philadelphia,
said money was his own and bulk of
it went for advertising, printing and
postage. Last month, following pri-
mary, it was estimated Mr. Shapp
spent about $375,000 in media with
about 70% of that in broadcast
(BROADCASTING, May 23).
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* What's he done for yo Iately?'

June 7 set a 23,300 mile round-the-world speed record with
four other pilots in the twin-engine Jet Commander.

June9 Opened at Radio City Music Hall in“‘The Glass Bottom
Boat" with Doris Day.

June 14 Received the Distinguished Service Award from the
New York Broadcast Pioneers.

And meanwhile back at the Network, he's setting If you're one of Arthur's advertisers, we know you
sales records. Day in, day out—he moves sponsors’  join us in offering him congratulations.

products so effectively that Arthur Godfrey Time on If you're not one of his sponsars—think what he
CBS Radio has been sold out eight straight months.  could have been doing for you lately!

CBS Radio Network



New for 1966-67...

Walter Schwimmer

Broadcasting {etc.)

Spread, 4-color

PURPOSE: Attract
more top stations
and better time
slots

New for 1966-67
"CHAMPIONSHIP BOWLING" IN COLOR
Year—in and year-out, America's highest rated
filmed sports show.
A consistent sell-out; pre-sold in 158 markets.

Now better than ever — produced in full color!

All-time bowling greats going after larger prizes. "“\ l\’ﬂhf AN
LOWEST COST-PER-THOUSAND of any show on TV, ‘,::‘.::’:iﬁ,: :,\
NETWORK OR SYNDICATED! "\b‘"%ﬁ‘gﬁ
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with one of America's best known sports announcers,
JACK DREES, as commentator.
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No wonder more and more of the top TV stations
are putting '"Championship Bowling" into better
"sports" time slots. How about your station?
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410 North Michigan Avenue .
Chicago, Illinois 60611 Vs
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Phone: (312) 487-5220

Sportscaster Jack Drees



Nationally Sponsored by
Firestone Tire and Rubber Company
and Wm. Wrigley, Jr. Company.
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¥ Produced n cooperation with AMF PINSPOTTERS, INC.

Champion Dick Weber



KELO-LAND
IS 582
HOME TOWNS

Panoramic in size, Compact in its
community of interests. KELO-
LAND, To earn the distinction of
being this community’s meeting
place, KELO-LAND TV serves its
viewers with 23 hours a week of
local, live programing. To give this
extensive, local coverage all the
qualities of top-caliber production,
KELO-LAND TV employs 4 portable
videotape units, a 13-vehicle motor-
ized fleet, full-time news corre-
spondents in major centers, and
132 news stringers.

the SIOUX FALLS/KELO-LAND market

cns AnG

KELULAND

KELD-tv = KDLO-rv *« KPLO-tv {inferoannctad]

é’OEs};LOdYED. vaidpent
vans Nord, Exec. Vice-Pres. & Gen. Mgr.
Larry Bestson, Vica-‘l:’eresri:i;ent B A
General Offices: sgoux Falls, S.D,
N Represented nationally by H-R
In Minneapolis by Wayne Evanc

A calendar of important meetings and
events in the field of communications.

sIndicates first or revised listing.

JUNE

June 19-21—Annual summer meeting and
election of officers of Florida Association ot
Broadcasters. Speakers include Charles
Stone, manager, National Association of
Broadcasters radio code; FCC Commissioner
Robert E. Lee. Robert Meyer hotel, Jack-
sonville.

June 20—Internation Day at Hollywood Ad-
vertising Club. Specilal guests include TV
executives from Japan, Korea, Australia, Eng-
land, France, Italy, Germany, Lebanon, Ni-
geria, Canada, Switzerland, South America
and the United States. Continental hotel,
Hollyweod.

June 20—New deadline for comments on
FCC’s proposed rulemaking which would in-
corporate into commission rules provisions
of fairness doctrine relating to personal
attack and to station editorials for or against
political candidates. Former deadline was
May 16.

mJune 21-24—Summer meeting of Natienal
Association of Broadcasters joint board.
Washington Hilton, Washington.

June 22—Deadline for submission by pay
TV companies to FCC of detailed specifica-
tions of their present or proposed systems
for over-the-air subscription TV. Commis-
sion will use information to determine
technical standards if it ultimately decides
to authorize nationwide over-the-air pay
television,

June 22-23 — Meeting of the board of trus-
tees of the Educational Foundation of the
American Women in Radio and Television.
Statler-Hilton hotel, Boston.

June 23-26—Annual summer meeting and
election of officers of Maryland-D. C.-Dela-
ware Assoclation of Broadcasters, Speakers
include William Ray, Robert Rawson and
Curtis B. Plummer, all of FCC: FCC Com-
missioner Robert E, Lee: Howard Bell of
National Association of Broadcasters: and
Theodore F. Koop. vice president of CBS
Inc. Henlopen hotel, Rehoboth Beach, Del.

mJune 23 — Antenna promotion workshop
sponsored by Association of Maximum Serv-
fce Telecasters and American Institute for
Better Televislon Reception. Netherlands
Hilton, Cincinnati.

June 23-26 — Meeting of the board of
directors of the American Women in‘Radio
and Television. Statler-Hilton hotel, Boston.

wJune 24—Annual meeting of shareholders
of Wrather Corp. Disneyland hotel, Ana-
heim, Calif.

June 24—Annual meeting of shareholders
of General Instrument Corp. Robert Treat
hotel, Newark, N.J.

June 24-26—Meeting of the United Press
International Broadcasters of Wisconsin.
Baraboo, Wis. For information write Ray
Doherty, 918 North 4th Street, Room 214,
Milwaukee 53203.

June 24-30—Annual convention of the Ad-
vertising Association of the West, Spokane,
Wash.

June 25-28 — Annual summer meeting and
election of officers of Georgia Assoctation ot
Broadcasters, Speakers include George Bart.
lett, vice president for engineering, National
Association of Broadcasters; FCC Commis-
sioner James Wadsworth; Miles David, pres.
ident, Radio Advertising Bureau, Jack W.
Lee, WSAZ Huntington, W. Va.; William
Ray, chief, FCC Complaints and Compliance
Division; Representative James A. Mackay
(D.—Ga.); John H, Battison, consulting

DATEBOOK

engineer. Carriage Inn. Jerkyll Island,

June 26-30—Annual convention, National
Community Television Association. Ameri-
cana hotel, Miami Beach, Fla.

June 27-28 — Annual summer meeting of
New York State Broadcasters Assoclation.
Otesaga hotel, Cooperstown.

JuLY

July 5—New deadline for reply comments
on FCC’s proposed rulemaking which would
incorporate into commission rules provisions
of fairness doctrine relating to personal at-
tack and to station editorials for or against
political candidates.

July 8 —New deadline for comments on
FCC’s proposed rulemaking aimed at in-
corporating into the commission rules a
modified version of the rules of discovery
now employed in all federal courts. The
rules are designed to shorten hearings and
prevent opposing sides from springing sur-
prises,

July 11-22—Summer session in computer-
ized simulation of market and competitor
response sponsored by the Massachusetts
Institute of Technology. M.I.T., Cambridge,
Mass. For information contact Professor
Amstutz, Sloan School of Management,
M.I.T., 50 Memorial Drive, Cambridge.

July 12—Annual meeting of stockholders of
Taft Breadcasting Co., Cincinnati.

July 14-—Deadline for comments on
proposed FCC rulemaking to amend part
73 of the commission rules to specify, in
lleu of the existing MEOV concept for AM
stations, a standard method for calculating
radiation for use in evaluating interference,
coverage and overlap of mutually prohibited
contours. The MEOV method is used to
measure radiation from directional antennas.

July 17-19—Annual summer convention of
Idaho State Broadcasters Assoclation. Lewis-
Clark hotel, Lewiston.

July 17-19 — Annual summer convention of
South Carolina Broadcasters Association.
Speakers include Wallace Johnson, assistant
chief, FCC Broadcast Bureau; William Ray,
chief, FCC Complaints and Compliance Divi.
sion; Charles Stone, manager, National As-
sociation of Broadcasters radio code. Ocean
Forest hotel, Myrtle Beach.

July 20-24 — National convention of the
American Federation of Television and
Radio Artists. Chicago.

July 22—New deadline for reply comments
on FCC’s proposed rulemaking aimed at in.
corporating into the commission rules a
modified version of the rules of discovery
now employed in all federal courts. The
rules are designed to shorten hearings and
prevent opposing sides from springing sur-
prises.

®July 22—Meeting of the Advertising Club
of Memphls, featuring Stephen B. Labunski,
president, NBC Radio, as guest speaker.
The Summit Club, Memphis.

July 24-Aug. 5—Seminar in marketing man-
agement and advertising sponsored by the
Advertising Federation of America. Har-
vard Business School, Boston.

July 28-30 — Fourth annual National Broad-
cast Editorial Conference sponsored by the
Radio and Television News Directors’ As-
sociation and the Columbia University
graduate school of journalism. Speakers in-
clude Robert Price, New York deputy
mayor; Dr, Herta Herzog of Jack Tinker
and Partners; Clark B. George, WCBS-TV
New York; Eldon Campbell, WFBM-AM-FM-
TV Indianapolis; A. Louis Read, WDSU-TV
New Orleans: Howard Mandel, VP for re-
search, National Association of Broadcasters;
Reuven Frank, NBC News; Fred W.



HIT OF THE SHOW

Once again the Norelco exhibition was outstanding in attraction and performance
. . and the Norelco Plumbicon® is now firmly acclaimed the pickup tube for modern
cameras.

The new Norelco PC-70 Color Camera introduced at the NAB, features operational
simplicity, short warm-up time, stabilized deflection circuits, built-in test functions
and newly designed solid state camera controls utilizing both transistor and inte-
grated circuitry.

The Norelco PC-70 Plumbicon Color Camera permits hours of “hands-off”” operation
and precise color matching between cameras . . . even for close-up flesh tones and over
wide variations of light levels—including highlights and shadows.

Performance at the show was obvious. The Norelco three-tube Plumbicon cameras
functioned faultlessly throughout . . . clearly demonstrating the advantages of the
three-tube system in producing unmatched resolution, sharp and snappy pictures in
both color and black-and-white. The color was magnificent under an array of textures
and hues and lighting conditions. It can be magnificent for you too! That’s why we
say, “Color it Faithful”—with Norelco Plumbicon Color Cameras.

*PLUMBICON is a registered trademark

STUDIO
EQUIPMENT
DIVISION

NORTH AMERICAN PHILIPS COMPANY, INC.
900 South Columbus Avenue. Mount Vernon. New York 10550

BROADCASTING, June 20, 1966 15



lil NSING

5,000 WATTS / 24 HOURS A DAY

No. l.MID-MICHIGAN RADIO STATION

LANSING
MICHIGAN

WILS delivers all
the Lansing Metro
area plus most of
another seven
counties.

Nahonal advertisers use WILS,
For complete cost/M and other

S
9 2 audience data, write or call:

VENARD, TORBET & MC CONNELL

LNSM" G

5I]I]El WM'IS / 24 HOURS A DAY

action
RADIO

WJPB

.NEW SOUND Favs
ﬂ\rE'_r
Florida’s New

DISNEYLAND

1220 clear channel *
1000 powerful watts

|
_.| hJ | T '.I.
statian

. for action avails on action

RADIO

Kissimmea—Disneyland,

FLORIDA
WEL‘d hadm Cnrp

&r
J. Patrick Boacom, Pres.

at WIFE
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NAB FALL REGIONAL
CONFERENCES

Oct. 13-14—Statler-Hilton hotel, Dallas

Oct. 17-18—Mark Hopkins hotel, San
Francisco.

Oct. 20-21—Hilton hotel, Denver.

Oct. 24-25—Radisson hotel,
apolis,

Nov. 10-11—Chase-Park Plaza hotel,
St. Louis.

Nov, 14-15 — Waldorf-Astoria hotel,
New York.

Nov. 17-18—Queen Charlotte hotel,
Charlette, N. C.

Nov. 21-22—Robert Meyer hotel, Jack-
sonville, Fla.

Minne-

Friendly, journalism professor at Columbia
University: FCC Commissioner Kenneth A.
Cox, and Theodore Pierson, broadcast sat-
torney. Hilton hotel, New York.

July 29-30—Annusl meeting of the Florida
AP Broadcasters. Monson Motor Lodge, St.
Augustine,

AUGUSTY

Aug. 1—Deadline for comments to FCC on
question of whether private entities should,
or legally can. be authorized to operate
their own private communications satellite
systems Comments were invited as a re-
sult of ABC's request for permission to put
its own satellite in sky.

Aug. 11-14—11th annual convention of the

National Association of Radio Announcers.
Theme of the convention is: “The New
Image Means Preparedness.” Waldorf-As-
toria hotel, New York.

Aug. 12 — Fifth annual Georgia Association
of Broadcasters TV Day. Marriott hotel, At-
lanta.

Aug. 15—Deadiine for reply comments
on proposed FCC rulemaking to amend part
73 of the commission rules to specify, in
lieu of the existing MEOV concept for AM
stations, a standard method for calculating
radiation for use in evaluating interference.
coverage and overlap of mutually prohibited
contours. The MEOV method s used to
measure radiation from directional antennas.

Aug. 1§ — Annual shareholders meeting of
Desilu Production Inc.

BAug. 19-21—Annual summer meeting of
West Virginia Broadcasters Association.
Greenbrier, White Sulphur Springs.

Aug. 23-26 — Annual Western Electronic
Show and Convention including a technical
exposition at the Sports Arena and Holly-
wood Park. Biltmore hotel, Los Angeles.

Aug. 26-27 — Annual fall meeting of Arkan-
sas Broadcasters Association. Coachman's
Inn, Little Rock.

SEPTEMBER

Sept. 1 — New deadline for comments on
FCC's proposed rulemaking which would
authorize TV translator operators to use
microwave relays to bring in TV signals.

Sept. 1 — Deadline for comments on pro-
posed FCC rulemaking to provide for a
nationwide system of over-the-air pay tele-
vision and for comments on FCC notice of
inquiry into the pessibility of pay TV by
wire.

Sept. 15—New deadline for reply comments
on FCC's proposed rulemaking which would
authorize TV translator operators to use
microwave relays to bring in TV signals.

Sept. 16-18 — Southwestern area conference

of the American Women in Radio and Tele-
vision, Skirvin hotel, Oklahoma City,

Sept. 19-21 — General membership confer-
ence for 1966 of Institute of Broadcasting
Finaucial Management. Brown Palace hotel,
Denver.

Sept. 23-25 — Southern area conference of
the American Women in Radio and Televi-
sion. Robert E. Lee hotel, Winston-Salem,
N. C,
Sept. 28-Oct. 1—1986 international confer-
ence of the Radio Television News Directors
Association. LaSalle hotel, Chicago.

Sept. 30-Oct. 2 — Northeastern area con-
ference of the American Women in Radio
and Television. Pine Tree Point Club, Alex-
andria Bay, N, Y,

OCTOBER

Oct. 1 — Deadline for reply comments on
proposed FCC rulemaking to provide for a
nationwide system of over-the-air pay tele-
vision and for reply comments on FCC
aotice of Inquiry inte the possibility of pay
TV by wire,

Oct. 3 — Deadline for comments on
FCC'’s proposed rulemaking that would pro.
hibit group owners from acquiring more
than three television stations, not more
than two of them VHF's in the top-50 tele-
vision markets.

Oct. 7-9 — East central area conference of
the American Women in Radio and Televi-
sion. Ambassador hotel, Chicago.

Oct. 14-16—Mideastern area conference of
the American Women in Radio and Televi-
sion. Pocone Manor Inn, Pocono Manor, Pa.

Oct. 15-16—Western area conference of the
American Women in Radio and Television.
Seattle.

Oct. 16-18 — Annual meeting of the North
Dakota Broadcasters A jation. .Town
House, Fargo.

Oct. 17-20 — Fall conference of the Elec-
tronic Industries Association. San Francisco
Hilton, San Francisco,

Oct. 21-23 — West central area conference
of the American Women in Radio and Tele-
vision. North Star Inn, Minneapolis.

Oct. 23-26—Annual convention of Associa-
tion of National Advertisers. Broadmoor
hotel, Colorado Springs.

Oct. 25-Nov. 2 — Show-and-sell exhibition
for advanced electronics production equip-
ment sponsored by the Bureau of Interna-
tional Commerce of the Department of Com-
merce. U. S. Trade Center, Tokyo.

NOVEMBER

Nov. 9-12—1966 convention of Sigma Del-
ta Chi, professional journalistic society.
Pittsburgh,

Nov. 11 — Fall convention of Oregon As-
sociation of Broadcasters and the Washing-
ton State Association of Broadcasters. Port-
land, Ore.

Nov. 13-16 — Annual convention of the
Broadcasters’ Promotion Association. Chase
Park Plaza hotel, St. Louls,

Nov, 15-17—12th annual membership meet-
ing of the Television Burean of Advertising.
Continental Plaza hotel, Chicago.

Dec. 1—New deadline for reply comments
on FCC’s proposed rulemaking that would
prohibit group owners from acquiring more
than three television stations, not more
than two of them VHF's in the top-50 tele-
vision markets. Former deadline was May 2.

mIndicates first or revised listing.
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What you can do about obscene,
harassing or threatening phone calls

It’s our policy —indeed, it’s our
business—to make sure that cus-
tomers receive the best possible
phone service.

That’s why, when the telephone
becomes an instrument of annoy-
ance, unpleasantness or harass-
ment, it’s a matter of the most
serious concern to us.

There are three things that you
and members of your family can
do about such calls, if you receive
any.

1. Don’t talk to a caller you're
doubtful of. Don’t give him the au-
dience he wants.

2. Hang up at the first obscene
word, or if the caller doesn’t say
anything, or doesn’t identify him-
self to your satisfaction.

3. Call your Bell Telephone Busi-
ness Office if the annoyance per-
sists. We have employees who are
trained to assist and advise you and
who can frequently help in identify-
ing the origin of unwelcome and
troublesome calls.

In communities across the
nation, we are working with police
officials and other authorities to
curb abusive calling.

In most circumstances we can
reveal the origin of abusive calls
to law enforcement authorities
with the consent of the called
party. We want to do all we can
to protect your right to privacy.

The more everyone cooperates,
the fewer such calls there will be.

Bell System
& American Telephone & Telegraph
and Assoclateq Companies
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Golden-Klein duel ‘absurd’

EprTor: Isn't the exchange of letters
between CBS’s Golden and NBC'’s Klein
(BROADCASTING, May 30, Jupe 6) symp-
tomatic of the absurd use to which
ratings are put?

With the size samples used in getting
these ratings, there is probably a
sampling error of = 2, so that the CBS
average really is somewhere between
17.9 and 21.9 and the NBC figure is
somewhere between 16.7 and 20.7.
Actually either could be “ahead,” and
under the system of sampling we have,
no one can tell which is.

So what difference does it make
except in that phantom world of frac-
tionalized rating points to which too
many ascribe too much.—Royal D.
Colle, chairman, television-radio de-
partment, Ithaca College, Ithaca, N. Y.

Condensed, but still going

Epitor: Re the letter from Ed Kirby,
United Service Organization, in your
May 30 issue, the Army Hour is still
going strong. It is aired weekly over
MBS plus more than 1,000 other com-
mercial stations in the U. S. and still
serves the armed forces overseas. The
show just won its 10th Freedoms
Foundation award.

Coverage is still by men in uniform at
the fighting front in Vietnam and
wherever else the Army is found
throughout the world.

Deflation has set in: the Army Hour
is now a 25-minute show.

The show is available on tape or disk
as a public service from the Office of
the Chief of Information, Department
of the Army, Washington 20310.—Phil
Gilchrist, tele-radio branch, Office of
the Chief of Information, U. §. Army,
Washington.

(The letter from Mr. Kirby pointed out
how the “Army Hour” on NBC Radio during
World War II exemplified the willingness

of broadcasters to voluntarily serve without
the necessity of governmental reins)

Will 2's outnumber 1's?

EpiTor: We do not intend to take the
wind out of the sails of Kwk St. Louis
and XMAR Winnsboro, La., with their
revelations of the clever “number two”
needling bit but in fairness to all con.
cerned we must keep the records
straight.

WokEe Charleston, S. C., started this
terrific promotional stinger in January
1960. Our station breaks for this par-
ticular gimmick went like this: “This is
woKe-radio, Charleston’s number-two
station . . . we must be number two,
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Can you see the extra
selling power in Jacksonville?

We don't just pass along color programs from

the network, we air everything possible...

news, weather, public service programs, even
siation breaks in full color. What's more, we've
been doing it for nine years. And we've never

charged an extra cent over regular black and
white rates for doing commercials in color,
whether film, slides, tape, or live. Talk to your
PGW "Colonel"about advertising on WFGA-TV,
one of the nation’s most colorful stations.

@l WFGA-TV/JACKSONVILLE

JACKSONVILLE'S AWARD-WINNING STATION —NATIONALLY, REGIONALLY, LOCALLY.
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The great
media buy.

Olivetti Underwood Divisumma 24
gives you lots of numbers at low prices.
It calculates invoices, figures new rate
card rates, single program and series
rates, payrolls, expense prorations, per-
centages, and worksheet problems. It
adds, subtracts, multiplies and divides;
does short-cut multiplication and divi-
sion, accumulates subtotals and keeps
nice, neat records of everything. It
costs $625. So, if you want a cost per
thousand that's a cost perthousand, call
your Olivetti Underwood representative
and ask him to show you how it's done.
He’s in the Yellow Pages.

olivetti underwood



RADIO just worked some of its magic

for 7-Eleven. This promotion was so overwhelmingly
successful that we feel an obligation to thank the
stations whose showmanship made it a memorable
event. When a station . . . pulling out all the
stops in a super team effort . . . meets a great
idea . . . the result is a special kind of magic that
comes out the speaker as pure excitement.

The stations listed below came thru like
gang-busters in the past month or so

for us...in a way that should make the

broadcasting industry proud.

we salute. ..

KRUX

PHOENIX, ARIZONA

KRIZ

PHOENIX, ARIZONA

WPDQ

JACKSONVILLE, FLORIDA

KTKT

TUCSON, ARIZONA

WLOF

ORLANDO, FLORIDA

KBOX

DALLAS, TEXAS

KLIF

DALLAS, TEXAS

22 (OPEN MIKE}

the others say they’re number one.”

We use this idea every year around
survey time in order to have a logical
peg to hang the promotion on although
we do not participate in radio surveys.
It has been one of the keenest gimmicks
we have ever used in Charleston and
staff members have been introduced to
clubs, etc. as a member of Charleston's
number-two station.

We do not claim to have originated
the idea but are among the foremost
stations to have aired the idea.—Harry
C. Weaver, president-general manager,
WOKE Charleston, §. C.

{To keep the record straight: None of

the stations reporting this promotion have
claimed it as a first.)

Prompting on ‘Stage 67’

EpiTor: In your report on ABC’s Stage
67 in your May 23 edition, reference
is made to Associated Rediffusion’s pro-
duction of “Dare 1 Weep, Dare I
Mourn.”

Unfortunately, this is not quite ac-
curate because the film is in fact being
made by the newly formed company
called Rediffusion Films Ltd.

Perhaps you would also be good
enough to note that the word, Associ-
ated, has been dropped from the title
of our main company and we now
operate as Rediffusion Television.—
Norman Hoskins, press officer, Redif-
fusion  Television Ltd., Television
House, Kingsway, London, W. C. 2.

Praises handling of Alma

EpiTor: It takes a real expert to pick
a place for a vacation-family reunion
directly in the path of Hurricane Alma.

But the purpose of my letter is a
most sincere tip of the hat to the fine
Florida radio and TV stations. The
phone-in radio programs have done a
splendid job.

Congratulations to Florida broad-
casters from an admiring outsider.—
Walt Stamper, commercial manager,

wapro Chattanooga.
%’“; Stamper's letter came from Sarasota,
a.

Foreign aid

Epitor: A series of articles on color
television were published in your maga-
zine. We would be grateful to get this
information.

Our request is based on the fact that
color television is going to start in Italy
shortly, and we, as producers of tele-
vision receivers among other things, are
keenly interested in all that concerns
color. — Servizio Mercati, Industrie A.

Zanussi S. p. A, Pordenone, Italy.

(The Sfecial Color Report in BROADCAST.
ING. Jan. 3, and the February issue of
""Television' with information on color is
enroute,)
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“The Fast 23" has some of the
best ACTION adventure features
we have seen in any package.

Joseph S. Sinclair—President & General Manager,
WJAR-TV, Providence, Rhode Island

“The Fast 23" move at a lightning pace. They fit the bill
as far as ACTION is concernied and their length is made to

order for our top rated ‘‘Monday Night at the Movies."
Kenneth R. Croes, Vice President anda General Manager, KERO-TV Bakersfield, California.

We wanted fresh ACTION films for our booming
market and we got them in Seven Arts ““The Fast 23."
These features are exciting from beginning to end

and our audience will love them.
Donaid W. DeSmit, Jr. —Sales Manager,
WKZO-TV, Grand Rapids/Kalamazoo, Michigan

they bought
SOLD!

g o un®
e | ‘SRR FAST 23
WPHL-TV, Philadelphia E e
KOIN-TV, Portland, Ore. "F"Ims Of the 50'8 & 60 's"

WJAR-TV, Providence - =
KCTO, Denver —where the action is.

WKZO-TV, Grand Rapids/
Kalamazoo

WVEC-TV, Norfolk

WDAU-TV, Scranton
KTVK, Phoenix

KGMB-TV, Honolulu
KEROQ-TV, Bakersfield : e L b Toiae
KSHO-TV, Las Vegas Oy > ki, L S | T

| ;
I@ > Seven Arls ... o

A SUBSIDIARY OF SEVEN ARTS PRODUCTIONS, LTD.
NEW YORK: 200 Park Avenue, YUkon 6-1717
CHICAGO: 4630 Estes, Lincolnwood, Jil., ORchard 4-5105
DALLAS: 5511 Royal Crest Drive, EMerson 3-7331
LOS ANGELES: 3562 Royal Woods Drive, Sherman Oaks, Calif., STate 8-8276
TORONTO, ONTARIO: 11 Adelaide St. West, EMpire 4-7193




MONDAY M EMO from JACK LITTLE, Bank of America, San Francisco

Tossing a few archaic rules out the window can be good exercise

Last fall Bank of America sponsored
two 90-minute performances of the
Bolshoi Ballet on TV stations in San
Diego, Sacramento and San Francisco.
(These were the million-dollar video-
tapes made for pay-TV in 1959, during
the Bolshoi’s first visit to the U. S., but
never televised for fee or free, until just
last year. It was a rewarding experi-
ence—and not simply because ratings,
shares and public reaction made our
prophets look like pikers. From the
time the buy was announced until the
final credits rolled, we witnessed a series
of reactions, both inside and outside the
advertising business, which could well
be characterized as conditioned refiexes
—reflexes that might merit a moment
of reflection by anyone considering
similar programing opportunities. For
example:

“Say, you guys are really throwing
your book out the window, aren’t you?
Except for some shows on FM, Bank
of America has never gone in for ‘good
music’ broadcasting. Or, for that matter,
for any type of program sponsorship.
Spot radio and spot TV—that’s been
your style. This Bolshoi deal must. be
the start of a whole new advertising
strategy, eh?”

What book? What window? The fact
was, we simply bought something which
we, as a regional advertiser primarily,
had never been able to obtain before: a
first-run TV spectacular. One with
enough importance to command a solid
prime-time audience and to stand on

its own feet as a separate promo- -

tion supplementing our regular program.

How many advertisers are pigeon-
holed without realizing it? How often
do reps say, of your company or mine:
“They wouldn’t be interested in this
property. It's not their style.” Sure,
nobody wants to sacrifice the consist.
ency and continuity of a well-planned
program. But if you are in the market
for solid supplements to your regular
efforts, it’s a good idea to make sure
the right people know your door is
open.

“Ballet, eh? That’ll be very educa-
tional. What Sunday afternoons shall I
keep the kids home to watch it?”

A comfortable assumption. Sunday
afternoon was the original proposal.
But confidence in the program’s appeal
and just a dash of corporate ego, on our
part and the stations’, quickly moved it
into prime-network time. Why settle for
less? If you expect a special to be
successful on its own, as any one-shot
supplement to your regular program
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must be, you've got to give it every
possible advantage.

“You've got to handle a show like
this with kid gloves. No commercials.
It’s sort of a public service. Just let ‘em
know who you are at the beginning and
the end and you’'ll get gobs of gratitude.
Otherwise they’ll go away sore.”

Well, we didn’t exactly load the Bol-
shoi down with commercials. But, with
no apologies, we put 60’s at the begin-
ning, in the middle, and at the end.
Low-pressure, of course. And more than
half of the countless cards, letters and
phone calls received congratulated us
for commercials that were interesting,
informative and in good taste.

Too Obvious? = Could it be that
someone out there thinks, it’s just a
little phony when an advertiser starts
acting coy about what he has to sell?

“Now, this property really has class.
what you've got to do is impress every-
body with the fact that this is really
a cultural experience. Tie in with the
cultural explosion idea. Why, this is
downright educational!”

I wonder how much great entertain-
ment—ballet, theater, music, even
documentary-—has been sold down the
river on such a leaky barge. All because
mom and pop—and junior, for sure—
are so challenged (happily) by new
math and extended reading and ‘‘en-
richment courses” that they welcome
the promise of entertainment.

We felt that the Bolshoi Ballet was
just that: exciting, often exotic, some-
times comic, strikingly beautiful. Great
entertainment, visually and melodically.
So, in all of our own promotion, we
studiously avoided the *cultural” and
“educational” cliches. And we asked the
stations to take the same tack in their
promotional efforts.

“Now let's see—we'll show a balle-

father

A second-generation

rina in the ad. You know the pose. She's
up on her toes, with her arms sort of
circled over the head, and she’s wearing
one of those little starched skirts. That’s
it—the scene in ‘Swan Lake,’ I think.”

That’s the scene all right. The same
one Madame Muldoon’s friendly neigh-
borhood dance studio uses in all those
ads in the PTA bulletin. Well, it is
beautiful and it certainly epitomizes
some of the greatest moments in ballet.
But if you've ever sat through an
evening at Madame Muldoon’s you
know the wretched moments it also
represents. In short, like most cliche
visuals it suffers a host of negative con-
notations despite its solid origins.

Instead, we looked for a visual sym-
bol that would capture some of the
excitement and distinctive character of
the Bolshoi. It turned out to be a
silhouette of a leaping, sword-brandish-
ing Cossack, and we carried this theme
through all of our print, direct mail and
point-of-sale promotion.

We believed that the words ‘“Bolshoi
Ballet” were all it would take to attract
the ballet devotees, and that our more
general “exciting entertainment” promo-
tional concept very likely would deliver
the maximum bonus audience.

Perhaps it is significant, although
many other variables would have to be
weighed, that the best Bolshoi ratings
were achieved in the market where the
station cooperated most fully with our
visual and verbal promotional ap.
proaches.

In the final analysis, I think we did
manage to discern a few musty rule-
books that have been taken for granted
too long. And there are more on the
shelf without a doubt.

You'll find that tossing them through
windows is very healthy exercise—for
your advertising and promotion budget.

advertising man,

R. J. {Jack) Little took over as advertising
manager in Bank of America’s San Fran-
cisco head office a year ago, following
nine years as the bank's account execu-

tive for Johnson & Lewis Inc. (recently
merged with D'Arcy Advertising Co.). He
was born in Des Moines, lowa, where his
was
Rollins Hosiery Mills. After earlier school-
ing in the Midwest, Mr. Culver attended
Stanford University.

longtime ad manager of
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Dominating the Rich Market of
/The Great South

% Plains of Texas...

| . -

¥l uobock |

* Sl 3 Abilene

—Big Spring-

KLBK-TV

LUBBOCK CHANNEL 13

KWAB-TY, é 3 Great Stations

BIG SPRING CHANNEL 4 Iﬂ 3 Great

KPAR-TV Texas Cities!!

ABILENE - SWEETWATER CHANNEL 12
{soon to be known as KTXS-TV)

Announcing The Appointment Of

NATIONAL TELEVISION SALES, INC.
OLIVER TREYZ, President
NEW YORK - CHICAGO - LOS ANGELES - SAN FRANCISCO - DALLAS - ATLANTA
As Exclusive National Sales Representative
Etfective Immediately

WALTER M. WINDSOR JOHN VERA

EXECUTIVE VICE-PRESIDENT ) ol NATIONAL SALES MANAGER
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BuyWBAL

and you’ve bought Baltimore!

26

Your selling job’s as good as done with
WBAL. That’s why'in a 16 station mar-
ket local advertisers invest better than 1
out of every 4 radio dollars on WBAL,*
Maryland’s only 50,000 watt station.

e R S e e
_ :

L

WBAL BALTIMORE

NBC Affiliate / Nationally represented by
Daren F. McGavren Co., Inc, or call

301-467-3000

*Based on latest available FCC Reports
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A final showdown on Section 3157

Powerful group of licensees hopes to ask

United States Supreme Court for once-and-for-all

settiement of equai-time law’s constitutionality

An all-out effort is being launched
today (Monday) to win for broadcast-
ers the same degree of journalistic free-
dom enjoyed by the press. Involved is
nothing less than a frontal attack on
the constitutionality of equal-time sec-
tion of the Communications Act—con-
sidered a bane by many broadcasters
but a blessing by most politicians—and
the FCC’s fairness doctrine that flows
from it.

Twelve broadcast licensees, owners
of a total of 49 AM, FM and TV sta-
tions, plus the Radio and Television
News Directors Association, are in-
volved in the effort, and they appear
to possess the determination and re-
sources to press the case all the way
to the Supreme Court. Time-Life Broad-
cast Inc., RKO General Inc. and Wky
Television System Inc. are among the
licensees. Their Washington counsel is
Pierson, Ball and Dowd.

They make their position and philos-
ophy clear in comments prepared for
filing today in the commission’s rule-
making proceeding looking to the adop-
tion, as commission rules, of fairness-
doctrine provisions relating to personal
attacks and to station editorials for or
against political candidates (BROADCAST-
ING, April 11).

Journalism the Same » Their major
argument is that there is no legal dis-
tinction between electronic and press
journalism. As a result, they say, the
restrictions they feel the equal-time law
(Section 315) and the fairness doctrine
impose on broadcasters cannot be
squared with Supreme Court decisions
affirming newspapers’ rights under the
constitutional guarantees of a free press.
The fairness doctrine has been incor-
porated into Section 315.

They also argue that restraints would
be justified only if “a clear and present
danger” existed. And, they add, “no
clear and present danger of an extremely
substantive evil” does exist.

The licensees, while asking the com-
mission to terminate the rulemaking
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without action, make clear they expect
to lose before the commission and be-
fore the U. S. Court of Appeals in
Washington as well. That court nor-
mally affirms the commission decisions
on programing matters.

They hope to appeal the rule, when
adopted, all the way to the Supreme
Court. “Our only relief, as a practical
matter,” they say. “. . . is in fully and
fairly presenting the issue to the Su-
preme Court. Qur presentation, there-
fore, is not a futile exercise in dialec-
tics but a serious attempt to lay the
foundation for determination by that

What's all the talk about?

A bright new radio format is
winning listeners and delighting
station sales managers across the
country.

New? Well, not really, except
for the style in which it is pre-
sented today.

It's “talk” radio, counter pro-
graming to the music-and-news
formula that dominates most ma-
jor markets. More than 20 im-
portant radio stations have found
talk so successful that they now
devote 95% or more of their time
to it—nothing but talk—and in
every case their audiences and
their profits are larger than they
have ever been.

Next week, in its June 27 is-
sue, BROADCASTING will present a
special report on talk radie. It
will include an analysis of the
talk trend, a station-by-station
rundown on talk formats, an ex-
amination of all-news stations and
a roundup of syndicated program-
ing available to fill out talk-station
schedules.

supreme tribunal.”

Offer Time for Reply » The personal
attack rule would require a broadcaster
to notify a person or group that had
been attacked on his station and to
offer a “reasonable opportunity to re-
spond over the licensee’s facilities.” The
editorial rule would require a licensee
endorsing a candidate to notify the
opposing candidates and offer a reason-
able opportunity for response, either by
a candidate or his spokesman within
24 hours.

Other broadcasters, including the Na-
tional Association of Broadcasters {see
page 29) are raising the constitutional
question in opposing adoption of the
proposed rule But none are known to
be prepared to fight the Section 315
battle through the courts. WecB Red
Lion, Pa., however, is pressing two anti-

fairness-doctrine court suits (BROAD-
CASTING, June 6).
The commission, presumably, will

welcome a test of its authority as a
means of clearing the air. Former
Chairman E. William Henry and Com-
missioner Kenneth A. Cox frequently
urged broadcasters to challenge the
commission’s activities in the program-
ing area, including the fairness doctrine.
They even said arrangements could be
made to protect the license of a broad-
caster who is prepared to challenge the
commission’s authority in court (BrRoaD-
CASTING, April 4).

Commissioner Cox last week, when
informed of the proposed court test,
said “fine—I expect we'll win.”

Commissioner Lee Loevinger who,
unlike Commissioner Cox, generally
favors a hands-off policy in program-
ing matters, said the broadcasters would
be attacking the commission “at its
strongest point in program regulation”
in challenging the equal-time law and
the fairness doctrine. He also noted that
the high court rarely “throws out” a
federal statute.

Only Means for Relief » However,
the courts appear to be the only route
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A FINAL SHOWDOWN ON SECTION 3157 continued

open to broadcasters seeking relief from
the equal-time law. Congress has re-
peatedly cold-shouldered efforts to re-
peal the law. As one influential member
of the House Commerce Committee—a
Democrat in a normally Republican
district—once put it, “I don’t trust
broadcasters.” Like many others in both
Senate and House, he regards Section
315 as indispensable protection.

The broadcasters, however, argue that
a host of Supreme Court decisions stand
for the proposition that “radio and
television, as well as other instruments
of communication . . . are entitled to
the protection of the First Amendment
to the Constitution guaranteeing free-
dom of speech and of the press.”

And Section 315 and the fairness
doctrine, they say, have “compelled the
suppression and blackout” of program-
ing. Broadcasters, they say, are reluctant
to give time to one candidate when it
means giving equal time to all of his op-
ponents. And stations, they add, some-
times refrain from taking an editorial
stand rather than place themselves in
the position of being required to offer
time for the expression of views that
are “contrary to their own mind and
conscience.”

They also note that the Supreme
Court, in a recent case involving the
New York Times, handed down a de-
cision that “encouraged ‘uninhibited, ro-
bust and wide-open’ debate on public
issues by eliminating private action
against the press for libel, in the absence
of actual malice, as an unwarranted
obstacle to such debate.”

As a result, they find “incongruous”
the commission action in adding “new
obstacles” to debate by “creating a new
personal action against the electronic
press”—the proposed rules dealing with
personal attack and editorials for or
against political candidates.

Switch in Decision = They also note
that the commission has changed its
mind in the past about broadcast edi-
torials. It banned them outright in 1940,
in the famous Mayflower case, and
then, in 1949, decided to permit them,
so long as the broadcasters involved
adhered to the fairness doctrine. And
if there are no constitutional limita-
tions on the commission in this area,
they add, “there is nothing to prevent
the commission from returning to the
flat prohibition. . . .”

Communications attorneys agree that
the major difficulty broadcasters must
overcome if they are to get treatment
identical to that of newspapers is the
argument that broadcasting is “differ-
ent” from the press.

Commissioner Cox cited that point
last week in support of his view that
Section 315 would be upheld by the
courts. He said that unlike newspapers
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broadcasters are “licensed” to serve the
public interest.

But the broadcasters in their com-
ments say there is no constitutional
principle that supports the arguments
that have been used to justify restraints
on communications. They say that the
courts have held that “the government
may not condition the grant of privilege
upon the relinquishment of constitu-
tional rights.”” And the conditions that
Section 315 and the fairness doctrine
impose on broadcasters, they add, deny
liberty.

“If a broadcast station has the right,
without previous restraint,” they say,
“to broadcast one side of an issue, this
right cannot be made dependent upon
a condition that it broadcast something
else, more or less, on the other side.”

More Stations than Papers = They al-
so say the “scarcity” argument—based
on the physical limitations of the spec-
trum—cannot be used to justify a dif-
ference in treatment. They note that
there are “three times as many radio
and television stations (6,347) as there

Loevinger confirms offer

F C C
Commis-
sioner Lee
Loevin-
ger has con-
firmed a re-
port he is
being con-
sidered for
the post of
dean of
Syra-
cC u s e
University’s College of Law. The
report appeared in the Syracuse
(N. Y.) Herald-Journal.

Commissioner Loevinger last
month said he had received
offers from two major univer-
sities to be dean of their schools
of law, but declined to name

Mr. Loevinger

either one (CLosep Circurr,
May 9).
Last week, in the wake of

the newspaper story, he said
Syracuse was one of the schools
but still refrained from identify-
ing the other. He also said he
had no idea when a decision on
his future would be made.

The Syracuse Herald-Journal
story said that Commissioner
Loevinger “is on a list of candi-
dates” being considered to replace
the late Ralph E. Kharas, who
died last month.

are daily newspapers (1,763). And no
one, they say, has had “the temerity”
to suggest newspapers have lost any
rights as a result of their shrinking num-
ber.

They also point out that, while 1,800
UHF and VHF television channels are
assigned to some 1,200 communities,
only 718 commercial and educational
stations are on the air. “Under these
circumstances,” they say, “it is difficult
to conclude that the shortage of spec-
trum space has acted as any real brake
upon the expansion of television sta-
tions.” e

The multiplicity of broadcasting sta-
tions—combined with the profusion of
other means of communications {news-
papers, magazines, movies)—is cited by
the broadcasters in support of their
argument that no “clear and present
danger” to the nation’s democratic in-
stitutions exists to warrant what they
consider an abridgement of broadcasters’
constitutionally guaranteed freedom. “It
is not only clear that no one-sided con-
dition on the part of electorate can
exist but, rather, the certainty is that
there is a virtual deluge of diversified,
conflicting and antagonistic opinions
that flood the electorate,” they say.

They also argue that even if Congress
is within its constitutional rights in re-
quiring “fairness” on the part of broad-
casters, the constitutional provisions on
which the commission is proceeding are
unconstitutionally vague.

Hard to Interpret = They say that
Section 3185, including the fairness doc-
trine clause, suffers from “the vice of
vagueness which has prompted the Su-
preme Court to strike down legislation
which impinges upon the First Amend-
ment area and vests virtually uncon-
trolled discretion in administrative offi-
cials.”

The broadcasters assert that the com-
mission has in fact applied the statute
“in a discriminatory manner.” They
note that the “proposed rule, on its
face, discriminates against ‘foreign
groups or foreign public figures’” and
that ‘“the fairness doctrine as applied
discriminates openly against atheists . . .
and Communists.”

They recall that Commissioner Loev-
inger, in dissenting from a fairness doc-
trine decision involving the atheist
Madeline Murray, “noted the commis-
sion’s application of the fairness doc-
trine to assure contrasting religious
viewpoints but not a contrasting athe-
istic viewpoint.”

The broadcasters in whose behalf the
comments were filed are wBw Bed-
ford, wkBv-AM-PM Richmond, and
wBAT Marion, all Indiana; wHoa Hato
Rey, Puerto Rico; wwJy-aM-FM-TV De-
troit; wQAD-Tv Moline, Ill.; wcwa-AM-
FM Toledo, Ohio; RKO General Inc.
{wWoR-AM-FM-Tv New York; WHBQ-AM-
Tv Memphis; KHJ-AM-FM-TV Los An-
geles: WNAC-AM-TV, WRKO-FM, Boston;
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NAB doesn’t like the fairness doctrine, either

The National Association ot
Broadcasters has told the FCC its
proposed  fairness-doctrine  rules
would inhibit rather than encour-
age the broadcast of programs deal-
ing with controversial matters, and
should be withdrawn. Broadcasters,
“like other communicators,” should
be permitted to exercise their edi-
torial judgment us they see fit, NAB
said.

The association expressed its view
in comments filed today (Monday)
in the commission rulemaking to
adopt as rules portions of the fair-
ness doctrine dealing with personal
attack and station editorials for or
against political candidates.

NAB also argued that the fair-
ness doctrine constitutes an abridge-
ment of the broadcasters’ constitu-
tional right of free speech. But un-
like the group of broadcasters who
are laying the basis for a court ap-
peal (see page 27), NAB does not
mount an attack on the equal-time
law, Section 315 of the Communi-
cations Act, of which the fairness
doctrine is a part.

NAB said that commission hopes
of increasing editorializing on the
part of broadcasters would be dashed
if the proposed rules are adopted.
“There is a basic inconsistency in a
policy that encourages the voicing
of controversy on the air while at
the same time making it clear th-t
the execution of fairness will be

wGMS Bethesda, Md.; wGMs-FM Wash-
ington; KFRC-aM-FM San Francisco):
wWDSU-AM-FM-Tv New Orleans; waLa-
Tv Mobile, Ala.; Time-Life Broadcast
Inc. (xLzZ-AM-FM-Tv Denver; wFBM-
AM-FM-Tv Indianapolis; woOD-AM-FM-
Tv Grand Rapids, Mich.; K0OGO-AM-FM-
Tv San Diego and keEro-Tv Bakersfield,
both California;); Wky Television Sys-
tem Inc. (wWKy-aM-Tv Oklahoma City;
wrvT{Tv] Tampa, Fla.; ktvT[TV] Fort
Worth and kHTv[TV] Houston, both
Texas: and wvTv[Tv] Milwaukee,

House debate slated
for today on FOI bill

A Senate-passed freedom-of-infor-

mation bill establishing the legal prin-
ciple that every American has the right
to examine official government records
will be taken up by the House of
Representatives this week.

Speaker John W. McCormack (D-
Mass.) said last week that the bill, en-
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closely supervised,” NAB said.

Rules Discourage = “The mere idea
of supervision in this area will dis-
courage many broadcasters. Strict
ground rules . . . will discourage
more. The result will be the anti-
thesis of what the rules hope to
accomplish.”

NAB said that if a legal obligation
to be fair exists, the commission
would be required to examine the
substance of the material being
broadcast to determine whether it
comes within the scope of the rules
and, if so, whether the licensee has
met the test of fairness. “This is
the type of administrative fiat that
has been the classic tool of censors
from the beginning of communica-
tions,” NAB said.

The association also said that if
the proposed rules are adopted, the
broadcaster will be forced to give
away the only commodity he has for
sale—time—for a reply to state-
ments made over his facilities. Fail-
ure to do so, NAB said, would sub-
ject him to forfeiture, possible revo-
cation of license, or both.

“In short,” NAB said, “he would
be faced with the alternative of pre-
senting all responsible sides under
threat of government sanction or of
not taking chances and avoiding all
such presentations.”

Constitetional Right = The asso-
ciation said that, in view of the con-
stitutional guarantee against Con-

dorsed by journalism societies and
broadcasting organizations but opposed
by the administration, will be discussed
today (Monday).

The bill, reported out by the House
Committee on Government Operations
(BroOADCASTING, May 2), is identical to
one passed by the Senate last October.
It will be debated in the House under
a suspension of rules that will bar
amendments. Tf passed, President John-
son is expected to sign it although the
administration has opposed it.

With the exception of several cate-
gories of sensitive information, such as
military secrets or investigative files, the
bill would require each federal agency
to make its records promptly available to
any person requesting them. Persons de-
nied information could seek remedy in
federal district courts. The bill grew out
of complaints about such suppression.

Similar legislation was previously ap-
proved by the Senate in 1964 and 1965
only to be blocked in House commit-
tecs.

sress “abridging the freedom of
speech, or of the press,” neither
Congress nor the commission may
“diminish, lessen or reduce the right
of free communication.” And that
is what the fairness doctrine does,
NAB said.

It noted in this connection that
although broadcasting is, indeed,
“different” from the press, “there is
nothing in the First Amendment
which says that because one medium
is different from the other it loses
its status as one of the fundamental
freedoms.”

NAB said that the “vice” involved
in the fairness doctrine is that a gov-
ernment agency determines what is
fair and what punishment shall be
handed out to those who are not
fair.

Few would disagree with the ob-
jectives of the doctrine, NAB said.
But when an end result must be
achieved “at a licensee’s peril, then
a leverage s available to government
that can induce conformity with cer-
tain oreconceived ideas. . .

“What in most businesses is a
constitutional right to continue an
honorable calling can become, be-
cause of a license system, a mere
privilege to be dispensed periodically
to those who sustain successfully the
burden of proving conformity with
whatever standards of conduct the
dispenser of the privilege may
cspouse.”

Rules committee shelves
radio-TV in House

The House Rules Committee Thurs-
day pigeonholed a group of proposals
designed to allow radio and television
coverage of House committee hearings.

The resolutions, backed by some 20
House members, would have allowed
committees to determine whether they
wanted their hearings open to radio and
television as allowed by Senate com-
mittees. The majority, however, re-
portedly felt it might be undesirable
to consider such a2 move now and de-
ferred action for the balance of this ses-
sion of Congress. There were also in-
dications that Chairman Howard W.
Smith (D-Va.) was opposed to the
move. The committee acted on the
recommendation of a special subcom-
mittee that studied the proposals.

Existing House rules have been in-
terpreted in the past as forbidding such
broadcasts.
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BROADCAST ADVERTISING

Mattel moves into spot TV .

Will divert money from network budget

for sponsorship of ‘Huckleberry Hound’

Mattel Inc. has purchased licensing
rights to the Huckleberry Hound show
from Screen Gems Inc. and will spon-
sor it beginning Sept. 19, BROADCAST-
ING learned last week. In an unprec-
edented arrangement that will involve
cross-plugs with another major adver-
tiser and the switching of some $3 mil-
lion in advertising expenditures ear-
marked for network TV to spot TV,
Mattel will substitute its new program
for one of its traditional Saturday
morning network lineups for a 65-week
period—and possibly longer—on a line-
up of stations in the top-30 markets.

Since 1963, the California-based toy
maker has been sponsoring a Saturday

morning network TV concept it calls
“wall-to-wall programing.” This strat-
egy calls for participations on all three
networks across the board from 10 a.m.
to 12:30 p.m. One of these network
lineups will be sacrificed, which one is
yet to be determined, so that the adver-
tising budget required can be diverted
into spot.

In addition, plans Mattel had to
add more nighttime programs to its
commercial schedule have been can-
celled. These projected expenditures
also will be moved into the spot-TV
mediumi.

This year, Mattel, the nation’s lead-
ing toy advertiser and the first one

Man bites dog might be one way
to headline this new television com-
mercial campaign in color on NBC-
TV participation programs by State
Farm Mutual through Needham,
Harper & Steers, Chicago.

It’s a case of TV being purchased
by the major advertiser to support
its basic campaign in radio.

State Farm concentrates its basic
drive on all four radio networks plus

TV used to supplement radio campaign

STATE FARM

INSURANCE ;

spot and will continue to put most
of its emphasis on radio. But it de-
cided TV could help too by giving
prospective auto insurance buyers a
picture of the company’s identify-
ing emblem. So the agency came up
with the color spot series with the
help of Chris Petersen Productions,
Hollywood.

Five NBC-TV shows are being
used starting this month.

30

1o adverlise on a year-round basis, will
spend more than $12 million to pro-
mote its wide product line. Some $3.5
million of this total is scheduled for
spot TV. In 1967, with the transfer of
expenditures from network accom-
plished, estimates are that Mattel will
spend a total of $6.5 million in the spot
medium.

Co-op Plan s As part of its intent in
purchasing Huckleberry Hound, Mattel,
through its agency, Carson/Roberts Inc.,
Chicago, has worked out an unusual co-
operative advertising arrangement with
Kellogg Co. though its agency, Leo
Burnett Co., Chicago. Instead of using
all six minutes to which it would be
entitled in the half-hour Huckleberry
Hound show, Mattel will cross-plug in-
to both Yogi Bear and Woody Wood-
pecker, shows that are licensed to and
sponsored by Kellogg. Thus, it will
have two minutes each in Huckleberry,
Woody and Yogi.

Up until now, Kellogg also spon-
sored Huckleberry Hound, along with
its other two cartoon shows. In drop-
ping from three shows to two, Kellogg
has managed to spread the commer-
cial minutes to which it’s entitled over
five days of the week instead of three.
Each of Kellogg’s two remaining shows
is formatted for five commercial min-
utes. This means that the advertiser’s
total of 10 commercial minutes will be
spread in the following way: Kellogg
will have three minutes each in Woody
and Yogi, two minutes in Huckleberry
and one-minute each in two different
program properties that are owned by
stations. With Mattel’s cross-plug ar-
rangement into Yogi and Woody on a
two-minute-per-week basis, these two
shows will be sold out. Mattel’s show,
Huckleberry, on the other hand will
carry two Mattel minutes, two Kellogg
minutes and leave individual stations
two minutes to sell to noncompetitive
advertisers. This could wind up to be
an extremely profitable arrangement for
the stations, since they probably can
charge a premium participating rate for
these minutes in most instances.

Carson/Roberts is trying to set up a
lineup for Mattel that will be equal
to, or better than the current Kellogg
lineup for Huckleberry and one that’s
essentially within the same time periods
and on the same stations as the remain-
ing Kellogg shows, Yogi and Woody.
As of last week, the agency had cleared
about 75% of the desired stations and
time periods in the top 80 markets.

Carson/Roberts’ offer to the stations
is for the purchase of half-hour time
periods on a 52-week firm basis at rate
card prices. The reason C/R is offering
52-weeks firm rather than requesting
four-week cancellafion privileges as does

BROADCASTING, June 20, 1968
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THE OSCAR! Stephen Boyd, star of the new motion picture,

“"The Oscar,” and his lovely supporting actress, Jean Hale, pose WSB'TV
at White Columns. Cast WSB-TV in the supporting role for your

spots. We'll deliver a full house with the largest number of TV Channel 2 Atlanta

homes* in the Atlanta Market. 615,200 net weekly cirtulation (1965 ARB Coverage Study) NBC afliliale. Represented by Petry

COX BROADCASTING CORPORATION stations: WSB AM-FM-TV. Atlanta: WHIO AM-FM-TV, Dayton: WSOC AM-FM-TV, Charlotte: WIOD AM-FM, Miami: KTVU, San Frascisco-Oakiand; WIIC-TV, Pittsburgh.
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*January and

Network TV billings up 13.3% in four months

Network television net time and program billings
by day parts and by network
{Source: TVB/LNA-BAR)

{add 000)
APRIL JANUARY-APRIL
1965 1966 % Ch%@ 1965 1966 % Chg.
Daytime $ 285583 § 348532 +22.0 $115,947.7  $143,641.2 +23.9%
Mon.-Fri. 22,0182 25,8523 +17.4 86,369.5  103,693.8 _+20.1
Sat.-Sun. 6,540.1 90099 4376 29,578.2 39,9474  +35.1
Nighttime 74,075.7 78,4724 4+ 59 297,140.7  324,185.0 + 91
Total $102,634.0 $113,325.6 +104%  $413,088.4 $467,830.2 +13.3%
1966 ABC CBS NBC Total
* January $34,097.8 $45,317.2 $43,132.5 $122,541.5
"February 32,090.8 39,737.7 37,216.4 109,044.9
March 35,165.5 45,911.3 41,835.4 133,912.2
April 32,974.5 41,023.8 39,3273 113,325.6

February ﬁgure’s adjusted as of June 10, 1966.

Kellogg, is that the stations are being
asked to make a concession that is ab-
solutely mandatory to Mattel’s budget
limitations.

Christmas Hiatus s As of now, Mat-
tel is over-bought in network for the
period between Christmas 1966 and
Jan. 31, 1967. This means that the
toy manufacturer must call a halt to its
advertising commitment to the Huckle-
berry Hound show during this period.
But, in order to provide a continuity
of programing, Mattel will continue to
allow the stations to run the program
during these six weeks. Consequently
Huckieberry will have four minutes
open and Woody and Yogi will each
have two minutes open. Stations will
be permitted to sell these open min-
utes to advertisers not competitive to
Kellogg.

In return, Mattel will expect each
station to make a program contribu-
tion for these six weeks totaling 18
preemptible 60-second announcements.
These spots will be run by Mattel at
its discretion (but in conformity with
station availabilities between March 1
and Sept. 15, 1967, in comparable pro-
grams and time periods to the three
cartoon series). No Mattel air time
payments will be made during the
period of its six weeks advertising
hiatus.

Stations also are bheing made to un-
derstand that in addition to the cross-
plug arrangements between Mattel and
Kellogg, the two advertisers may wish
to trade minutes seasonally between
themselves. Another provision of the
arrangement C/R is working out with
stations will permit Mattel to continue
to cross-plug out of Huckleberry
Hound into comparable station proper-
ties and time periods if Kellogg de-
cides to exercise its four-week can-
cellation privilege during the 52-week
span of its cooperative agreement with
the toy advertiser.

32 (BROADCAST ADVERTISINE)

In each case where a station does
not agree to Mattel’s proposed hiatus
and program contribution arrange-
ments, Carson/Roberts is prepared to
try to find a station with a suitable
availability that will accept the pro-
posals. If it finds a willing and accept-
able station, the agency is ready to
convince Kellogg to move to that sta-
tion with Mattel, and in the event the
food advertiser does not agree to move,
C/R will probably withhold running
its show in that market. In almost every
instance where the Kellogg show hap-
pens to wind up on a different station
than one that has agreed to handle
a guaranteed Mattel schedule for the
fall, C/R will take Huckleberry Hound
off the air in that market until at least
February of next year.

Business briefly ...
Minute Maid Corp., Orlando, Fla,

through The Marschalk Co., New York,

and General Mills, Minneapolis, through
Dancer-Fitzgerald-Sample, New York,
have renewed their co-sponsorship of
NBC-TV's coverage of the Tournament
of Roses Parade from Pasadena, Calif.,
Jan. 2, 1967 (11:30 a.m.-1:45 p.m.
NYT).

The Savings and Loan Foundation,
Washington, has scheduled a four-net-
work saturation radio campaign from
June 27 through July 10. Approximate-
ly 350 announcements will be carried.
Agency is McCann-Erickson, New York.

Admiral Corp., Chicago, through Camp-
bell-Mithun there, is increasing partici-
pations on NBC-TV nighttime programs
for the rest of the year to total of 115
spots, up more than one-third. Total of
67 commercials are set for fall quarter.
Earlier both Motorola Corp. and Zenith
Radio Corp., also Chicago, announced
substantial advertising increases for
year, including TV,

Standard Brands, through Ted Bates,
both New York, will advertise Fleisch-
mann’s margarine on CBS Radio with
a 26-week thrust on Arthur Godfrey
Time starting July 5. The Godfrey buy
is for two commercials a week.

Douglas 0il Co. of Galifornia, Los An-
geles, division of Continental Oil Co.,
Houston, through Carson/Roberts/Inc.,
Los Angeles, this week will begin its
first corporate advertising campaign in
the 25-year history of the company.
The campaign on radio will feature 30-
second spots on 20 stations in prime
traffic time. Douglas Oil’s marketing
area covers California, Oregon, Wash-
ington and Nevada.

Rep appointments. ..

» WpPHL-TV Philadelphia: Bill Creed
Associates as New England sales repre-
sentative.

= KBLa Burbank,® Calif.: Broadcast
Communications Group, New York.

= KmoP Tucson, Ariz.: National Radio
Reps, New York.

= WMRC Milford, Mass.: Harold H.
Segal & Co., Boston, for New England.

= WFIF Milford, Conn.: William A.
Queen Inc., Boston, in New England.

= Kroo Colorado Springs: Devney Or-
ganization Inc., New York.

Kreer wants better
client/agency relations

Ways to improve agency-client rela-
tionships were suggested by Bowman
Kreer, senior vice president and gen-
eral manager of Young & Rubicam,
Chicago, in a talk before the Dallas
Advertising Club last week.

Mr. Kreer said that when agency-
client ties are lost, “needless and ex-
pensive breaking up of relationships
that existed for years” result. He ad-
vised agencies not to solicit and accept
business that could be better handled
by “a different kind of shop” and to
keep up the lines of communications
with clients through use of regular re-
ports.

Mr. Kreer suggested, that the client
study his requirements carefully so that
he can “establish the right profile of
the agency service” needed. He of-
fered these other recommendations to
advertisers: Determine the size and
shape to your particular needs; be sym-
pathetic to the agency’s need to make a
profit; don’t freeload off agency people;
if you invite agencies to make a presen-
tation, don’t try to keep it a secret from
your present agency.
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BEELINE COUNTRY. ..
AWFULLY BIG IN AEROSPACE

...and BEELINE RADIO KFBK is a proven way to meet this important market

The sky is the limit for your sales in and one of the biggest aerospace centers
Beeline Country. When you put your in the West. KFBK is just one of four
message on Beeline Radio KFBK you Beeline stations and a key to California’s
reach a 21-county market with $3,220,- rich Inland Valley.

000,000 in eﬂective buymg power . . . Data Source: Sales Management's 1965

Copyrighted Survey

McCLATCHY BROADCASTING
THE KATZ AGENCY, INC.

NATIONAL REPRESENTATIVE

KFBK + Sacramento KMJ -« Fresno KBEE - Modesto KOH - Reno
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Network radio’s curve
keeps heading upward

Five-year study of all networks from CBS shows

substantial rise in revenues, number of clients

Rising billings and wider use by more
advertisers have marked network radio’s
last five years in a trend that promises
to see all radio reach new highs in
the next five.

That is the essence of an exhaustive
study of advertisers using network radio
during each of the last five years, as
compiled and being released today
(June 20) by CBS Radio.

“The past five years have been
bullish and the current outlook is
equally encouraging,” CBS Radio Presi-
dent Arthur Hull Hayes said in releas-
ing the results.

He noted that all four radio networks
are reporting “significant” 1966 sales
gains, and said his own network’s first-
half revenues are 25% higher than a
year ago and that business it has already
booked for 1966 amounts to 99% of
its total 1965 sales.

Both increased advertiser interest in
network radio and a “phenomenal rise
in audience availability to radio” led
Mr. Hayes to the conclusion that the
next five years promise to lift all radio
to new high levels of advertiser and
listener acceptance, ’

The study not only examined the
extent of advertiser use of network
radio in the past five years but also
compared these figures with those for
1948, the so-called “golden year” of
radio. Although not pretending that
network sales have returned to the 1948
all-time peak of $133.7 million, the
study did note that more different
advertisers used network radio last
year than in 1948, and 68% more used
multinetwork schedules.

Other highlights:

= Gross broadcast revenues of the
four radio networks increased 24%
between 1961 and 1965, rising from
$45.2 million to an estimated $56
million.

= The number of advertisers using
network radio increased from 174 in
1961 to 203 last year (as against 199
in 1948), with all four networks
sharing in the gain. CBS Radio went
from 80 advertisers in 1961 to 105 in
1965; NBC Radio went from 73 to 97
in the same period, ABC Radio from
76 to 89 and Mutual from 50 to 63.

= More advertisers are buying sched-
ules on more tham one network. Last
year, 27 bought time on all four net-
works, as against 13 in 1961 and six
in 1948, The number of advertisers
using three networks was 17 last year,
as compared with 13 in 1961 and
eight in 1948. In all, the number using
two or more networks reached 80, as
against 66 in 1961 and 54 in 1948,

« Of the 80 using more than one net-
work, 69 included CBS Radio in their
campaigns, 62 included ABC Radio, 58
included NBC Radio and 42 included
Mutual. Among the 123 advertisers
using only one network, 39 chose NBC,
36 CBS, 27 ABC and 21 Mutual.

» The 1965 network radio adver-
tiser rolls included 157 that were not in
network radio in 1948, suggesting that
new products in many cases are turn-
ing to the medium and pointing up
its capacity to handle a diversity of
products.

= Four of the 10 biggest network
radio advertisers in 1948 were also

among the top 10 in 1965: Campbell
Soup, Reynolds Tobacco, Sterling Drug
and General Mills. Among agencies
three were in network radio’s top 10
both years: BBDO, J. Walter Thomp-
son Co. and Young & Rubicam.

= Foods and the cosmetics, toiletries,
drugs and proprietaries category re-
mained network radio’s two biggest
revenues sources in 1965 as in 1948,
though to lesser degrees. Foods repre-
sented 24.4% of revenues in 1948,
18.3% in 1965, while cosmetics and
related products went from 27.6% in
1948 to 17.5% last year. Biggest gain
was shown by automotive advertisers,
up from 4.8% to 14.1%. Tobacco
products returned to their pretelevision
importance, representing 10.6% of
network revenues in 1965 (up from
6.8% in 1964) as against 10.3% in
1948.

= Among the advertiser categories
that have gained importance as network
billing sources are consumer services,
up from 4.1% in 1948 to 7% in 1965;
confections and soft drinks, up from
3.8% to 6.8%: publications, from 1.9%
to 3.4%; beer, ale and wine, from
0.6% to 1.8%; travel and shipping,
from 0.2% to 1.8%, and religion, from
0.8% to 1.8% (CBS Radio, the report
noted, is the only radio network that
does not accept religious accounts).

u Miscellaneous accounts and serv-
ices have almost doubled in billings
importance, rising from 2.8% in 1948
to 5% in 1965 and again showing
radio’'s accommodation of a wide
variety of accounts. Among them in
1965: banking services, travelers
checks, flowers-by-wire, synthetic fibers,
containers and motels.

Four Sets Per Family = A second
part of the CBS Radio study stresses
radio’s “prolific physical growth” both
since 1948 and in the last five years,
with the U. S. set population now 242
million, the equivalent of four sets for
every family and 24% higher than the
country’s people population. The 242
million sets are three times the 1948
total of 77 million and represent a
net gain of 73.7 million since 1961 (it
was estimated that 130.4 million sets
were sold in the last five years but that

NETWORK RADIO ADVERTISER CATEGORIES 1948-1965
Categories Percent of Gross Total Expenditure Paint, hardware, building 1.0 2.0 1.4
1948 1964 1965 gogps, _}:‘I’eansers(,j detergents ]gg %g gg
adio, TV, records i d A
foad P 244% 21.5% 183% Household furniture & appliances 3.4 1.3 2.3
Cosmetics, toiletries, drugs & B e wi 0.6 12
proprietaries 27.6 19.8 175 Teer,la e,dWIR.e . 02 07 %g
éulomt‘)ttive \ 33 14.8 14.1 Rg}’g"io;" shipping 08 19 18
igarettes, cigars, tobacco 10. 6.8 10.6 : i ' 1
Consumer services 41 6.8 7.0 Miscellaneous 28 32 o
Gas & oil . 28 6.4 5.1 Source: 1948—compiled by CBS Radio from Publishers [nformation
Confections & soft drinks 3.8 5.3 6.8 Bureau data; categories adjusted to match 1965 listings.
Publications 19 3.7 34 1964 & 1965—Radio Advertising Bureau.
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56.7 million wore out during thc same
time).

Radio set purchases in the last two
years alone, the report said, totaled 59
million as against 19.4 million TV sets
bought, a 1.5 million gain in combined
daily newspaper circulation and a 1.8
million in Sunday newspaper circu-
lation.

Auto radio, totaling 60 million sets,
is bigger than the 54 million TV homes,
the 37 million combined paid circula-
tion of Life, Look, Post and Reader's
Digest or the 24 million combined
circulation of all morning newspapers
—and yet it is only one-fourth of the

total radio population, the report
continued.
It also noted that the listener’s

tendency to treat radio as a personal
medium continues to grow, with tran-
sistorized portables accounting for 14.2
million or almost half of the 31 mil-
lion sets sold in 1965 and with ap-
proximately 65% of all families now
owning one or more transistor-portables.

President Hayes singled out “the
growing availability of a multiple
listening choice for audiences” as “the
most important contribution to radio’s
success.” He continued:

“At the start of the sixties this was
a medium just turning the corner with
its program concepts in transition. Pro-
gram ideas have emerged from this
experimentation period that provide a
tremendous variety of station formats
as you scan the radio dial.

“Audience involvement is a reality
with the talk-news-information station;
there is the all-news station with the
world’s happenings available instantly
whenever desired; country music has
broken with top 40 and rhythm-and-
blues to establish itself as a distinctive
station program concept; the pop-
concert and classical formats are well
defined, and in many markets the ethnic
interests of minority groups are truly
being served by individual stations.”

An Outspoken Voice = Mr. Hayes
also noted that radio “also has taken
a position in matters of public concern”
and said “the importance of this cannot
be underestimated.” In 1965 on the
seven CBS-owned radio stations alone,
he reported, there were 443 editorials
and 82 rebuttals, as against 254 edi-
torials and 29 rebuttals in 1961.

“This is the state of radio today,” he
said, “and these are the reasons for
our optimism as we head toward the
next decade.”

Although the entire radio industry is
actively committed to improvement of
research techniques “so that we can
better define the media efficiencies and
advantages we offer advertisers,” he
concluded, it is already ‘“indisputably
evident that more advertisers are find-
ing network radio a highly efficient
selling medium—sometimes as a com-
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1948

Advertisers Using:
One network 145
Two networks 40
Three networks 8
Four networks 6
Different advertisers: 199

NETWORK RADIO ADVERTISER BUYING PATTERNS
1948 & 1961 to 1965

Source: 1948—PIB; 1961-65—LNA/BAR for ABC, CBS and NBC; 1961-63—NRI for MBS;
1964—NRI RAB & MBS for MBS; 1965—-MBS for MBS,

1961 1962 1963

174 188 197

plement to other media, often as a
primary marketing effort and import-
antly as a first-class medium for pin-
pointing both their best customers and
their best prospective customers.”

CBS Radio researchers relied on a
number of sources in compiling the
report. Advertiser activity for 1961-65,
for example, came from Leading Na-
tional Advertisers/Broadcast Advertisers
Reports and from the Radio Advertising
Bureau. Data for 1948 came from Pub-
lishers Information Bureau records. In
addition, it was noted, Mutual’'s 1965
accounts were not available from public
sources but that network cooperated to
make possible a complete four- network
compilation.

Tables follow:

Radio Network Advertisers (with agencies Janu-
ary thru December
1965

Adolph’s  Ltd.
mond—NBC

AetnaC Life Insurance Co, (Chirurg & Cairns)l—
NB

Airkem, Inc. (Smith/Greenland}—ABC, CBS

Alummugr Assn. (Daniel J. Edelman & Associates}
—NB

American Express Co. (Ogllvy, Benson & Mather)
—ABC, CBS, MBS, NBC

American Federation of Labor & Congress of In-
ﬂ'ésc"'a' Organizations (Furman, Feiner & Co.}—

(McCann-Erickson; Dickie Ray-

American Home Products [Whitehall Div.] (Ted
Bates & Co.)—MBS
American Medical Assn. (Fuller & Smith & Ross)

American Motors Corp. (Geyer, Morey, Ballard)—
ABC, CBS, MBS, NBC

American Telephone & Telegraph Co. (N. W. Ayer
& Son}—ABC, CBS, MBS, NBC

American Tobacco Co. (BBDO; Sullivan, Stauffer,
Colwell & Bayles—ABC, CBS MBS, NBC

America's Future (Bertram J. Hauser)—MBS

Amway Corp. (Stevens Advertising}—ABC

Anderson Co. (Reincke, Myer & Finn—NBC

Anheuser-Busch (D" Arcy)—CB

Arrgggr & Co. (Foote, Cone & Belding)—ABC,

NBC

Armstrong Cork Co. (BBDO—CBS

Assemblies of God* (Ayer & Son)—"ABC

Ba::l grothers Co. (Applegate Adv. Agency)—ABC
B

Bank of America, National Trust & Saving Assn.
{Johnson & Lewis—NBC

Bankers Life Co. [Des Moines] (MacFarland Ave-
yard)—NBC

Bankers Life & Casualty Co. [Certlfed Life In-
Zrérgnce Co.] (Marshall John & Associates)—

Bartell Media Corp. (Bartell Media Corp.)—CBS

Beatrice Foods Co. [La Cho Food Products]
{Maxon; Campbell-Mithun)
R. % Bigelow Inc. (Wilson, Harght & Welch!—

CBS

Blistex Inc. (Stern, Walters & Simmonsl—ABC

Black Brothers Co. [Mail Pouch Tobacco Co.)
(Warwick & Legler)—ABC

Borden Company (Zrmmer Keller & Calvert;
Maxon}—ABC, CBS, N

Borg-Warner Corp (Edward H. Weiss—NBC

Bristol-Myers Company [Grove Labs. Div.] (Gard-
ner; Needham Harper & Steers—ABC, CBS,
MBC NBC

Brunswick Corp. (Gardner)—MBS, NBC

Budget Rent-a-Car Corp. (North}—NBC

California Canners & Growers (Cunningham &
Walsh—ABC

California Date Growers Assn. (Carson/Roberts—
ABG, CBS

California Federal Savings & Loan Assn. (Melvin
A. Jensen Advertising)—ABC

California Prune Advisory Board (Botsford, Con
stantine & McCarty)—ABi

Calvaéy(r‘, Baptist Church* (Walter Bennett & Co.)—

Campbell Soup Company (BBDO; Needham,
Harper & Steers—ABC, CBS, MBS, NBC

Canadian Breweries Ltd—Carling Brewing Co.
{Lang, Fisher and Stashower)—CBS

Cape Coral (Paul Venze, Associatesl—MBS

David B. Carmel Co. (Modern Merchandising Bu-
reau}—NBC

Cahriise("r Corp.—Bryant Mfg. Co. (Ayer & Son)—

Chanel nc. (Norman, Craig & Kummel)—NBC
ChrrstiﬂgcReformed Church* (Griswald-Eshleman)

Christmas Club Corp. (Ross Roy)—MBS
Chrysler Corp. (BBDO; Ayer & Son)—ABC CBS,
MBS, NBC

Church & Dwight Co. (Charles W. Hoyt Co)—
ABC, CBS, MBS

Co&aB (s:ola to. {McCann-Erickson}—ABC, CBS,

Colgate-PaImoIive Co. (D’Arcy}—CBS, NBC

Columbia Broadcasting S: stem Inc. (Wunderman,
Ricotta & Kline; BBDO.

Consolidated Foods Corp. -—Krtchens of Sara tee
(Foote, Cone & Belding—CBS, NBC

Continental-National GroupConhnental Casualty
Co. (MacManus, John & Adams}—CBS

Daxgicc Cook Publrshlng Co. (The Biddie Co.)—

Cooper Tire & Rubber Co. (Zimmer, Keller &
Calvert—NBC

Corn Products Co. {Lennen & Newell)—ABC, CBS

Cowles Communications (McCann-Erickson; Victor
& Richards)—CBS, MBS

Curtis Publishing Co. (BBDO}—CBS, MBS, NBC

Dairy Queen National Development Co. (Campbell-
Mithum)}—ABC, MBS, NBC

DeMFéggonard, Inc. [Zezanil (Wermen & Schorr}—

Deltona Co. [Mackle Brothers] (Patrick Duffy
Advertising}—ABC

Denver Chemical Mfg. Co. (Kastor Hilton, Ches-
ley, Clifford & Atherton}—CB

Dow Jones & Co. [National Observer] {Martin K.
Speckter Associates—NBC

E. I. duPont de Nemours & Co. (BBDO; Ayer &
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Joe Pyne gets ratings
Joe Pyne gets sales

Get Joe Pyne

In two weeks big stations in big markets, big stations in little
markets, stations everywhere have bought Joe Pyne. Get Joe
Pyne in color or black and white for your television market now.

H)
Hartwest Television Inc.

Gall Mr. Joe Peeples, 65 Wast 54 Street, New York, N. Y. 212-JU 6-7272




Son}—ABC, CBS, MBS, NBC
Eastern Air Lines (Young & Rubicam)—NBC
Easégrsn Products Corp. (The S, A, Levyne Co)—

Eu(r:eksa-WiIliams Co. (Young & Rubicam)—ABC,
B
Evang*iﬁ%lcFoundation* {Ambassador Adv. Agency)

Eversharp Inc. [Schick Safety Razor Ce.] (Comp-
ton Advertising) ABC, CBS, MBS, NBC

F & F Laboratories (Lilienfeld & Co.}—CBS

Max Factor & Co. (Carson/Roberts)—NBC

Fawcett Publishing [Woman's Dayl (Gumbinner-
North)—MBS

Field Enterprises (Post-Keyes-Gardner)—CBS

Flecto Co. (Eisaman, Johns & Laws—NBC

Florida Citrus Commission (Campbell-Ewald—
ABC, CBS, NBC

Florida Development Commission (Miller, Bacon,
Avrutis & Simons

Florists' Telegraph Delivery Assn. (Post-Keyes-
Gardner; Campbell-Ewald—ABC, CBS, NBC

Ford Motor Co. (. Walter Thompson}—ABC,
CBS, MBS, NBC

Foster-Milburn Co. (Street & Finney)—ABC, CBS,
MBS, NBC

Frank Tea & Spice Co. (Stockton-West-Burkhart)
—CBS

General Brewing Corp. (BBDO)—MBS

General Conference of Seventh Day Adventists*
(Mellon Carlson Co.)—*NBC

General Electric Co. (Foster & Davies}—ABC,
CBS, NBC

General Mills, Inc. {Knox Reeves; Dancer-Fitz-
gerald-Sample}—ABC, CBS, MBS, NBC

General Motors Corp. (McCann-Ericksen; Camp-
bell-Ewald; Dancer-Fitzgerald-Sample; D. P.
Brother & Co.—ABC, CBS, MBS, NBC

General Telephone & Electronics Corp. [Sylvania
Electric Products} (Kudner)—ABC, CBS, NBC

GeneralCTime Corp. (MacManus, John & Adams)

Gibso(r;\ Greeting Cards (Cye Landy Adv. Agency)—
AB

Gillette Co. (Maxon)}—NBC

B. F. Goodrich Go. (BBDO}—ABC, CBS,

Billy Graham Evangelistic Assn.* (Walter F. Ben-
nett & Co.)—*ABC, *NBC

Great Asmerican Insurance Co. (Doremus & Co.)

Hagger Co. (Tracy-Locke Co.—ABC

Hamilton Watch Co. [Vantage Watch Div.l (Grey
Advertising—NBC

Hartford Insurance Group (McCann-Marschalk}—
CBS, MBS, NBC

Hastings Mfg. Co. (Bozell & Jacobs)—ABC

Hazel Bishop (Daniel & Charles)—NBC

Helmac Products (Maxon}—CBS

Hickok Mfg. Co. (RDR Associates)—MBS

Highlg;\lgc(:hurch of Christ* (Fidelity Advertising)

Holiday lans of America (The John Cleghorn
Agency)}—CBS

Hudson National Co. (Pace Advertising—MBS

Ingersoll-Rand Co. [Millers Falls Co.] (Remington
Advertising—ABC, CBS

International Milling Co. [Kretchmer Co.] (Maxon;
D'Arcy}—CBS

International Minerals & Chemical Corp. [Accent]
(Needham, Harper & Steers)—CBS, NBC

Interstate Bakeries Corp. (Honig-Cooper & Har-
rington}—ABC, CBS

Jaymar-léuby Inc. (Harris & Greitner Advertising)

NB

Jefaaé Martin Labs. (Wermen & Schor—ABC,
MB
Ju%i'éesr Corp.—Testor Corp. (Bronner & Haas}—
Kaiser Industries Corp. (Young & Rubicam}—
ABC, CBS, MBS, NBC »
Kerr Glass Mfg. Corp. (Whitney Advertising Agen-
—CBS

cy
Kohler Co. (Clinton E. Frankl—NBC
KrimoKo Corp. (Rosenbloom/Elias & Associates)

The Bulova Watch Co., Caravelle
Division, New York, outlined its fall
advertising program to its sales staff
in the form of a simulated radio
program in New York on June 10.
One highlight: Caravelle will more
than triple the number of markets
to be used for a spot radio campaign
from six in 1965 to 20 this year,
starting in the fall and continuing
through Christmas.

The simulated radio program spot-
lighted wmca New York personality
Dan Daniel (second from 1) as host
and included (] to r) Simon M,

Bulova Caravelle pilans radio campaign

Kornblit, account executive, Doyle
Dane Bernbach, New York; Mr.
Daniel; Bernard Dwortzan, advertis-
ing manager, Caravelle Division of
Bulova, and George Kekyo, sales
manager, Caravelle. Mr. Dwortzan
stressed that the Caravelle’s appeal
will be to the large teen-age market
through use of popular disk jockeys
in the top 20 markets and such pro-
grams as Dick Clark’s American
Bandstand and the Dating Game,
both on ABC-TV, and The Lloyd
Thaxton Show, syndicated to 57 sta-
tions.
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—NBC

Lehn & Fink Products Corp. (Geyer, Morey, Bal-
lard)—ABC, CBS

Lever Brothers Co. {J. Walter Thompson}—CBS

Lewis-Howe Co. (Leo Burnett Co)—GBS, NBC

Liggett & Myers Tobacco Co. {J. Walter Thomp-
son—ABC, CBS, MBS, NBC

Lindsay Ripe Olive Co. (Steedham, Cooper &
Busse)—CBS -

Lionel Corp. (Nadler & Larimer)—CBS

Londontgwn Mfg. Co. (Gilbert Advertising Agency)
—NB

P. Lorillard Co. (Lennen & Newell}—ABC, CBS,
MBS, NBC

Luden’s (Erwin Wasey)—CBS, NBC

Lutheran  Church—Missouri  Synod*
Vladimir Advertising—*NBC

Lytton Financial Corp. [Lytton Savings & Loan
As%ré.}s (Davis, Johnson, Mogul & Colombatto)

Maine Sardine Council (Ketchum, Macleod &
Grove)—ABC

Mars Inc. (Needham, Harper & Steers)—ABC,
CBS, MBS, NBC

Master Lock Co. (Campbell-Mithun)—NBC

McCulloch Corp. (McCann-Erickson}—CBS, NBC

Mcl(‘;égw-Edison Co. (The Ralph H. Jones Co.)—

(Gotham-

Mennen Co. (Warwick & Legler)—ABC, CBS,
MBS, NBC
Megﬂéolatum Co. U. Walter Thompson)—ABC,

B
Meredith Publishing Co. (Creswell, Munsell, Schu-
bert & Zirbel)—CBS
G. C. Merriam Co. (Kenyon & Eckhardt}—CBS
Me;ir;oéGoldwyn-Mayer (West, Weir & Bartel)—

Miami Tourism (Miller, Bacon, Avrutis & Simons)
—MB

Miller Brewing Co. (Mathisson & Associates)—
MBS, NBC

Minnesota Mining & Manufacturing Co. (BBDO;
MacManus, John & Adams; Geer, DuBois &
Co)—MBS

Mirror  Aluminum Co.
MBS

Montgomery-Ward Co. (Direch—MBS

Mo'ag)se Auto Equipment (The Aitkin-Kynett Co)—

Mutual of Omaha Insurance Co. (Roberts &
Reimers)—ABC

National Assn. of Insurance Agent (Doremus &
Co.—NBC

Naﬂgréal Brewing Co. (W. B. Doner & Co.—ABC,

National Dairy Products Corp. [Kraft] (Needham,
Harper & Steers)—ABC, CBS

National Rural Electric Co-Op Assn. (Maurer,
Fleisher, Zon & Associates—NBC

Nestle Co. (VanSant, Dugdale & Co.; Warwick &
Legter}—ABC, CBS, NBC

North American Van Lines) (E. H. Russell, Mc-
Closkey & Co)—ABC, CBS, NBC

chgrg Spray Cranberries (McCann-Erickson)}—

Pacific Mercury Corp. {Thomas Organ Co.] (Cun-
ningham & Walsh)—CB3

Pennsylvania Grade Crude Qil Assn. (Meldrum &
Fewsmith)—NBC

Pennzoil Co. of California (Eisaman, Johns &
Laws}—ABC, CBS, NBC

Pe&sl-(:ola Co.—Pepsico, Inc. (BBDO)—ABC, €BS,

BS, NBC

Pet Milk Co. (Gardner)—ABC, CBS, NBC

Petersen Mfg. Co. (The Biddle Co)—CBS

Charles Pfizer Co. (West, Weir & Bartel; C. J,
LaRoche & Co)—ABC, CBS, MBS, NBC

Pharmaco Inc. (The Shaller-Rubin Co.; Tucker
_Wayne & Co.; Ayer & Son}—ABC, CBS, MBS

Pillsbury Co. {Leo Burnett Co.; Campbell-Mithun)
_—ABC, CBS, MBS, NBC

Pittsburgh Plate Glass Co. (Maxon—CBS

Polk Miller Products Corp. {Ayer & Son}—ABC,
CBS, MBS, NBC

Popular Science Publishing Co. (Victor & Rich-
ards, Inc.)—MBS

Purex Corp. Ltd. [Campana Div.] (Foote, Cone &
Belding—ABC, CBS

Quaker State Oil Refining Co. (Kenyon & Eck-
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hardt)—MBS
Radio Bible Class* (). M. Camp Co)—*ABC
Ramgse, Inc.-Faberge, Inc. (RDR Associates)—

Retail Clerks International Assn. (William Magnes
Advertising)—NBC

Revlon (Grey Advertising/—CBS, MBS

Rexall Drug & Chemical Co. (BBDO}—ABC, CBS,

MBS, NBC

R. ). Reynolds Tobacco Co. (William Esty Co)—
_ABC, CBS, MBS, NBC

Richardson-Merrill-Vicks, Inc. (Morse Internation-
al}—MBS

A, H. Robin Co. [Morton Mfg. Co.—Chapstickl
(Cargill, Wilson & Acree)—CBS, NBC

Sardeau Inc. (RDR Associates}—MBS

F & M Schaefer Brewing Co. (BBDO}—MBS

Schenley Industries (Grey Advertising: Shaller-
Rubin Co.; Norman, Craig & Kummel}—CBS

Scholl Mfg. Co. (West, Weir & Bartel)—CBS

Seven-Up Co. (), Walter Thompson}—ABC

Shulten Inc. (Wesley Advertising)—CBS, NBC

Sinclair 0il Corp. (Geyer, Morey, Ballard—CBS

Singer Co. (). Walter Thompson}—NBC

Smith, Kline & French Labs, [Menley & Jamesl
{Foote, Cone & Belding/—CBS

Socony Mobil 0il Co. (Ted Bates & Co.)—NBC

Standard Brands (). Walter Thompson; Ted Bates
& Co)—ABC, NBC

State Farm Mutual Auto Insurance (Needham,
Harper & Steers—ABC, C8S, MBS, NBC

Sterling Drug {ThompsonKoch)—ABC, MBS, NBC

Stewart-Warner-Alemite Div. (Earle Ludgin & Co.)
—MBS

Studebaker Corp. [Chemical Compound, Inc.] (W.
B. Doner & Co.)—ABC, MBS

Sucrest Corp. (Kastor, Hilton, Chesley, Clifford

& Atherton—ABC
Sun-Maid Raisin Growers of California (Maxon—

CBS
Sun Oil Co. {William Esty Co.)—NBC
Sunsweet Growers {(Maxon Inc; Long Advertis-
ing—CBS
Teﬁé%n [Homelite Div.] (Sutherland-Abbott}—

Time !nc. (Young & Rubicam}—CBS, NBC

Trewax Co. (Ross & Seideman}—ABC

Union Carbide Co. (William Esty Co)—ABC, CBS,
MBS, NBC

United Air Lines (Ayer & Son—NBC

UnétBeg Resort Hotels (Reach, McClinton & Co.)}—

Wallace & Tiernan, Inc. (WTS Pharmacraft]
(Charles W, Hoyt Co.}—ABC, CBS
Waéhingtochost-Newsweek (Joe Gans & Co)—
Weeks & Leo Co.-Chamberlain Distributors (Scott
& Scott—ABC
West Virginia Dept. of Commerce (Fahlgren &
Associates)—ABC
William Wrigley Jr. Co. (Arthur Meyerhoff As-
sociates)—ABC, GBS, NBC
Wurlitzer & Co. (Clinton E. Frank)—NBC
wynn Qil Co. (Erwin Wasey)—ABC, NBC
Yardley &f sLondon (Gardner; RDR Associates)—
, MB
L. T. York Co. (Kastor, Hilton, Chesley, Clifford
& Atherton}—ABC
*Denotes religious advertiser
Source: LNA-BAR .........oreevvenr..ABC, CBS, NBC
Mutual Broadcasting .........c...c.o......MBS
Standard Directory of Advertising Agen-
cies

M-E forms international service

Will provide international coordination

of marketing and research services

McCann-Erickson Inc. and its
parent, the Interpublic Group of Co.’s,
are forming a two-continent and
multinational advertising service to be
called the Center for Advanced Prac-
tice.

Interpublic Chairman Marion Har-
per Jr. describes the new facility,
which will operate as a McCann-
Erickson subsidiary, as a centralized
office that will provide integrated
marketing and research services for
marketers seeking coordination of
their “message functions” particuiarly
in Europe and North America.

McCann-Erickson Chairman Paul
Foley will be director of the center.
It will have headquarters in Munich,
Germany, and New York City. The
center will have clients of its own but,
according to Mr. Foley, “will have
an especially close relationship to the
multinational interests of McCann-
Erickson.”

It will not provide media, produc-
tion or account services. These func-
tions will be handled by M-E's offices
spread through 37 countries.

Annual Fee » The center’s clients
will be charged an annual retainer for
“problem solving on a project basis”
involving between four and seven
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client presentations a year. Those
customers of the center who wish full
account handling through McCann-
Erickson facilities, will be charged
on a conventional media commission
basis.

For the latter category of clients,

Mr. Foley
will direct new center

Mr. Foley explains, the new inter-
national unit “wiil develop the proto-
type plan, including advertisements
and will control the quality of output”
while M-E offices provide production,
media and account services.

He says the center will not operate
as another department or service unit
of M-E but as a separate entity. The
service, according to Mr. Foley, is
available to any company regardiess
of its current agency relationship.

Top positions in the New York
office of the agency will be held by
Thomas King, Richard Bowman, Ed-
ward Gallagher and William Backer.

Mr. King, who will join the center
in a management position, has been
a group executive in charge of M-E
operations in Los Angeles, Houston
and Detroit.

Mr. Bowman, who has been senior
vice president in charge of creative
operations at Norman, Craig & Kum-
mel, will be creative director of the
New York office.

Planning and marketing functions
will be directed by Mr. Gallagher; who
has been with Compton Advertising
as a senior vice president.

William Backer, associate creative
director at M-E, will be deputy crea-
tive head of the new office.

Directing professional services in
the Munich office will be Rene Bittel,
formerly a vice president at Young
& Rubicam, Paris; Robert Yung,
most recently a creative director at
MPO Videotronics, New York; Lud-
wig Dahl, general manager of Alete,
a German pharmaceutical company
and Ansgar von Nell, manager of
H. K. McCann, Hamburg.

Boeing turns to radio
to recruit personnel

How do you recruit 10,000 skilled,
semi-skilled and beginning workers in
a hurry? The Boeing Co. is solving this
problem by advertising on radjo.

Thanks to its booming commercial
business with some of the world’s big-
gest air lines, the Seattle-based airplane
manufacturer found it needed man-
power and lots of it. Thus a little more
than a month ago, Boeing decided to
supplement its normal newspaper re-
cruiting program with an extensive
radio campaign. Through its recruiting
agency, Frederick E. Baker Advertising
Inc., Seattle, Boeing has been running
flights of 30-second, live announcements
on stations in as many as 75 markets.
The markets, mostly one or two sta-
tion ones, are primarily in the western
states. Boeing’s allocation for the
campaign is estimated at about $50,000.

BROADCASTING, June 20, 1968
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47.88 a month?

Look under the “88." There, setin type for all tha
world not to see, are the words ‘‘semi-monthly."
Ye gads! Semi-monthly! How many readers do
you think would be tricked into thinking $47.88 is
a monthly payment? Too many.

Chalk one up to deception! Chalk up one more
smear of guiit-by-association against the name of
every honest man in your business...and ours.

Representing 22,000 franchised new-car dealers,
N.A.D.A. is doing everything in its power to erase
advertising like this. But we can't do it alone.
We need the help of everyone in publishing,
broadcasting and advertising.

NATIONAL AUTOMOBILE DEALERS ASSOCIATION l

Official organization of America's franchised new-car and truck dealers
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Look again.

You have the biggest «raser of all.

You can refuse to have anything to do with
dishonest and deceptive advertising. It takes some
doing. But in the long run, a “say no" policy will
benefit you, the consumer, and the vast majority
of new-car dealers who deal only with the truth.

Send for your free copy of ""Recommended Standards of
Practice for Advertising and Selling, Rental or Leasing

of Automobiles' published by N.A.D.A. in cooperation with
the Association of Better Business Bureaus International.
Write to: N.A.D.A., 2000 "K' Street, N.W.,
Washington, D.C. 20006.
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TV’s high cost
may profit radio

Burnett's Banks also says
sponsors becoming more

conscious of radio impact

Television’s soaring costs are prompt-
ing Leo Burnett Co., Chicago, to take
new looks at radio, one of the agency’s
vice presidents, Dr. Seymour Banks,
said last week in a talk before the TV
plans meeting of a group station opera-
tor, Avco Broadcasting Corp., Cincin-
nati (see page 49).

“We are very much concerned over
the trend of spot TV costs and we have
been shocked by the accelerating rate
of rate increases that we have been
getting,” Dr. Banks said. He also cited
“the erosion of the previous practice
of rate protection™ in television.

Burnett last year ranked fourth among
all agencies in the volume of billings
placed in TV. The agency this year
has total billings of some $200 million
and nearly three-fourths of this is in tel-
evision. Burnett, now placing some $5
million in radio, last year ranked fifth
in terms of radio spot billing. Other
Burnett people recently have alluded to
a new look at radio there (BROADCAST-
ING, June 13).

Other Reasons Too = Dr. Banks ob-
served that “several things indicate ra-
dio is starting to come alive in the
minds of advertisers.” TV’s rising cost
is but one factor, he explained, noting
that “we are beginning to look seriously
into the possibility that radio can be
used in conjunction with TV by pro-
viding psychological reinforcement of
television impressions by sound alone.”

Recalling how Joe Culligan had talked
about “imagery transfer” some years
ago when he was president of NBC Ra-

Ten years of spot TV

Television Bureau of Advertis-
ing has compiled and issued a
106-page report, “Spot Television
—1956-65," which provides a
summary of the performance rec-
ord of the medium over the past
decade. The last section of the
book contains the brand-by-brand
spot TV expenditures of the more
of the more than 1,300 advertisers
who invested more than $20,000
each in the medium in 1965.
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dio, Dr. Banks said that this is “psycho-
logical jargon for hearing something
and mentally seeing its counterpart. . . .
Advertisers are coming to think serious-
ly about making practical use of this
process as well as reconsidering the use
of radio in its own right.”

Describing Burnett’s progress in media
and market research with its computer,
Dr. Banks said the machine has made
possible the customizing of each media
buy, thus outdating the use of any such
standard list as the top 10, 50 or 100
markets.

By being able to more closely target
prospects through demographic and
product-use data, he said, the old rule-
of-thumb of buying TV at $3-per-thou-
sand also is out of date. A buy at $15
or even $30-per-thousand for true tar-
gets of a product might even be better,
he indicated, depending on product and
market.

Regional beer is
big TV spender

Utica Club has nearly $2 million
riding on a belief that a beer has to
be different in its TV look to be rec-
ognized among the many competitive
beers advertised on the medium.

Utica Club is a regional beer mar-
keted in a limited area of the Northeast
by the West End Brewing Co., Utica,
N. Y. Though limited in its sales area,
the brewer is not inhibited in its TV
allocation. Officials of both Utica and
its agency, Benton & Bowles, New
York, indicated last week that the
current advertising budget comes to
more than $2 million—most of this in
TV. Moreover, they said, if the beer
company was spending at this rate but
on a national basis, the overall budget
would run to $25-30 million.

The beer company obtained in its
commercials what the agency called a
“different and new look” by employing
various techniques both in production
and in the scheduling of the commer-
cials. From the copy point of view,
B&B departed from traditional beer ad-
vertising concepts, shunning what
agency President William R. Hesse
called the “all-too familiar party scene
with its raucous conviviality, in favor
of quiet, intimate—often hilarious
vignettes depicting entirely believable
people whose behavior is psychologi-
cally true” and, said Richard Anderson,
the agency’s associate creative director,
the agency decided to shrug off a com-
mercial approach that in other beer
advertising might feature the frug and
whoop it up on the beach.

Utica Club, it was explained, seeks
a personal message from brewer to
beer drinker, smacks lightly of humor

‘Raiph, please read to me'

in telling a story and avoids the “tra-
ditional social beer drinking party situ-
ation.”

In its unusual scheduling, Utica plans
liberal use on TV of three 20-second
commercials strung together and placed
within a single 60-second period. The
agency produced some 18 black-and-
white commercials (production cost of
some $52,000) and expects to have 35
commercials in all over a year’s cycle.
“Productions were pared,” a B&B exec-
utive said.

A sample of 20- and 30-second and
one-minute spots shown in New York
last week included one of a husband-
and-wife scene in which the husband
“bores” his wife with talk about Utica
Club and in another scene, (see photo)
the male reads off the label on the
beer bottle in answer to the female's
purring plea of: “Ralph, please read
to me.”

Radio and print are also on Utica’s
schedule. The beer is sold in upstate
New York, Northern Pennsylvania,
Vermont and Western Massachusetts.

Liquor ads blow up
tempest in the jug

The words flowed like wine last week
as government and industry spokesmen
poured their two cents into the torrent
of discussion on liquor advertising on
television.

The latest uproar was set off last
month when wNJU-Tv Linden-Newark,
N. J., announced it had accepted a
schedule of spots from Rum Superior
or Puerto Rico (BROADCASTING, May
30). The announcement was followed
by an angry congressional blast threat-
ening legislation to ban liquor advertis-
ing on the air (BROADCASTING, June
13).

Last week the National Association
of Broadcasters responded to the warn-
ing from Capitol Hill and said the
NAB codes, which ban liquor advertis-
ing on radie and TV, are an indication
that broadcasters recognize “their moral
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The use of more TV sets in the
United States than the combined
circulation of the nation’s daily
newspapers is one reason why the
leading national newspaper adver-
tisers are switching to TV, according
to Norman E. Cash, president of
the Television Bureau of Advertising.

Mr. Cash reported last week that

in 1965 the 100 top newspaper ad-
vertisers spent $319 million in news-
papers, a 3.7% increase over the
comparable 1964 figure. However,
the TV increase by the same adver-
tisers was 6.8%, $996 million in
1965 vs. $933 million in 1964.

In other words, Mr. Cash ob-
served, the top-100 newspaper ad-

What newspapers’ top-100 spend in television

vertisers raised their newspaper
expenditures by $11.4 million, but
their TV spending by $63.3 million.

The continuing growth of TV
viewing time has also spurred the
trend to TV advertising, Mr. Cash
said.

The complete top-100 listing of
clients follows:

1965 1965 1965 1965
Newspaper Television Newspaper Teievision
Investment Investment Investment Investment
1. General Motors $ 43,852,199  $ 29,932,650 | 52. Borden $ 1,761,401 8,519,930
2. Ford Motor 24,804,555 20,691,480 | 53. Pepsi Co. 1,747,780 24,747,500*
3. Chrysler Corp. 18,044,235 26,619,190 | 54. Reynolds Tobacco 1,665,414 46,801,020
4, Distillers Corp.—Seagrams Ltd. 14,326,733 ... 55. Canada Dry 1,637,299 3,471,890*
5. Radio Corp. of America 433,611 5,847,590 | 56. American Bakeries 1,632,956 671,060
6. American Motors 6,296,671 5,450,200 | 57. Sterling Drug 1,613,975 23,566,080
7. National Distillers & Chemical 6,273,803 ... 58. Liggett & Myers 1,595,497 22,031,910
8. Goodyear Tire & Rubber 6,094,846 5,440,460 | 59. Kimberly-Clark 1,576,737 3,913,100
9. General Foods 5,907,231 74475570 [ 60. New York Telephone 1,550,789 639,120
10. Firestone Tire & Rubber 5,460,172 5,510,580 { 61. United States Rubber 1,503,536 5,591,930
11. National Dairy Products 5,371,161 16,595,760 | 62. Madison House 1,491,003 ...
12. Delta Air Lines 4,296,857 716,490 | 63. National Airlines 1,487,600 2,071,500
13. Schenley fndustries 4,054,363 391,240 | 64. Hertz Corp. 1,475,592 1,954,270
14. Trans World Airlines 4,036,338 1,980,840 | 65. Wilson & Co. 1,449,937 464,270
15. United Air Lines 4,027,037 3,596,300 66. Reader's Digest Assn. 1,426,472 943,320
16. Walker-Gooderham & Worts 67. American Dairy 1,409,423 2,792,500
Ltd., Hiram 3,825,206 68. American Can 1,343,631 8,035,980
17. Procter & Gamble 3,803,726 160,881,080 | 69. General Tire & Rubber 1,308,118 210,130
18. General Electric 3,723,768 8,212,660 | 70. Clark-Cleveland 1,242,938 52,770
19. American Tobacco 3,648,158 37,607,930 | 71. Western Air Lines 1,227,842 327,870
20. Whirlpool 3,636,399 899,010 { 72. Pillsbury 1,218,975 10,805,400
21. Doubleday . 3,590,164 73. Publicker Industries 1,196,429 ...
22. Humble Oil & Refining 3,420,124 3,455,110 | 74. Walter J. Black Inc. 1,192607 ...
23. American Airlines 3,328,732 3,663,490 | 75. American Broadcasting-Paramount
24, Standard Brands 3,292,673 13,270,720 Theaters Inc. 1,173,467 329,130
25. Heublein 3,250,262 2,932,050 | 76. Standard Oil of California 1,168,221 1,989,820
26. Campbell Soup 3,243,836 15,825,870 | 77. Dow lones 1,167,841 261,400
27. Pan American World Airways 3,157,929 543,080 | 78. Greyhound 1,140,030 1,423,710
28. Eastern Air Lines 3,085,033 4,362,210 [ 79. Corn Products 1,107,297 12,693,910
29. Volkswagen of America 3,009,022 1,849,600 | 80. Westinghouse Electric 1,097,393 6,049,300
30. Sperry & Hutchinson 2,900,624 2,169,720 [ 81. American Home Products 1,092,159 56,628,840
31. Time Inc. 2,812,666 82. Stouffer Foods 1,066,008 131,230
32. CBS Inc. 2,806,535 22,900 | 83. 3-M 1,065,268 3,415,990
33. Coca-Cola 2,698,998 31,135,910*| 84. Book-of-the-Month Club 1,061,243 ...
34, General Mills 2,638,409 36,677,030 | 85. Gulf Oil 1,058,506 6,767,220
35. Brown-Forman Distillers 2,565,122 .. 86. Rexall Drug & Chemical 1,050,236 865,020
36. Sun 0i! 2,930,237 2,634,520 87. Kaiser Industries 1,049,547 2,119,960
37. Zenith Radio 2,489,937 2,157,120 | 88. Southwestern Bell Telephone 998,559 668,260
38. Armour 2,481,936 9,983,340 | 89. Wolverine Shoe & Tanning 975,002 475,000
39. Kellogg 2,392,587 30,712,810 | 90. Lewis Howe 964,870 425,840
40. Eastman Kodak 2,367,919 8,308,460 | 91. Ulay Export 958507 ...
41. Braniff Internationa! 2,292,323 142,600 | 92. Peoples Gas Light & Coke 946,296 27.010
42, Scott Paper 2,252,882 6,190,840 | 93. Northwest Airlines 936,033 59,650
43. B. F. Goodrich 2,148,557 2,770,520 | 94. John Morrell 935,858 584,510
44. Colgate-Palmolive 2,132,734 71,189,010 | 95. Florida Citrus Commission 931,991 260,460
45, Gerber Products 2,085,015 2,417,740 | 96. Avis Inc. 927,804 578,260
46. Renfield Importers 1,963,160 97. Baltimore Gas & Electric 918441 .
47, Castle & Cooke 1,949,610 1,301,390 | 98. Studebaker 912,137 78,970
48, Standard Qi Co. (Indiana) 1,875,084 6,697,430 | 99. British Overseas Airways Corp. 907,390 103,130
49, Swift & Co. 1,830,059 3,255,160 | 100. Lever Bros, 905,310 57,656,030
50. Continental Air Lines 1,785,196 642,670 Tota! of top-100 advertisers  $319,329,950 $996,739,580
51. DuPont de Nemours 1,764,061 6,371,050 | *Company & Bottlers

obligations to the American Ffamily,
special needs of children, community
responsibilities, deceny and decorum in
programs, and propriety in advertis-
ing.”

The NAB and the Distilled Spirits
Institute also wrote to Edwin Cooper-
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stein, president and general manager of
WNJU-TV, urging him to reconsider ac-
ceptance of the spots. Mr. Cooperstein
told BROADCASTING he was standing his
ground, but would respond “gracious-
ly” to the letters.

Reverses Position = From Chicugo

came word that wcIlu-Tv, which a week
earlier said it would accept hard liquor
advertising if it was offered (BRroaD-
CASTING, June 13), had changed its
position and will not accept it. Officials
were unavailable for comment.

NAB’s President Vincent Wasilewski
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pointed to the codes as sufficient ex-
amples of self-regulation in the letter
addressed to Senators Warren G. Mag-
nuson (D-Wash.), chairman of the
Commerce Committee and John O.
Pastore (D- R. 1.), chairman of the
Communications Subcommittee.

They had expressed their concern
over the WNJU-TV move and said they
were prepared to reintroduce legisla-
tion to ban such advertising if the in-
dustry could not restrain it.

Mr, Wasilewski pointed out that
pressure for legislation could result
from “any widespread rejection of our
self-imposed standards,” but added,
there is little doubt *“that the over-
whelming number of broadcasters will
stand firm in their refusal to carry ad-
vertising for hard liquor.”

He did not mention that wNJU-TV is
not a member of the TV code.

In his letter to Mr. Cooperstein, Mr.
Wasilewski said that observing the lig-
uor ban “transcends membership” in
either the NAB or the code.

Good PR » The Distilled Spirits In-
stitute, Washington, of which Rum Su-
perior is not a member, told WNJU-Tv
that the NAB and DSI codes have no
legal effect but their “sound public re-
lations basis is unquestioned.”

Robert W, Coyne, DSI president, said
the codes have been “a highly per-
suasive influence on members of con-
gressional committees considering legis-
lation which would bar the advertising
of all alcoholic beverages, including
beer and wine. . . .”

As a one-year-old station, wNJU-TvV
may feel it is “embarking on a progres-
sive jdea,” he said, but suggested “you
give consideration to the wisdom of old
and established courses of action by the
broadcast media on the sensitive sub-
ject of advertising distilled spirits. . . .»

Mr. Cooperstein stressed last week
that he had not solicited the $13,000
Rum Superior account and that he had
no intention of seeking additional busi-
ness in that area.

Fall sales for NBC-TV

NBC-TV reported the following
advertiser buys last week (times given
for new or newly slotted shows): An-
drew Jergens Co., Cincinnati, through
Cunningham & Walsh, New York, has
purchased sponsorship in The Girl from
U.N.C.L.E. (Tuesday, 7:30-8:30 p.m.,
starting Sept. 13), Star Trek (Thursday,
8:30-9:30 p.m., starting Sept. 15), Run
for your Life, Tuesday Night at the
Movies and ! Spy; Ocean Spray Cran-
berries, Hanson, Mass., through Doyle
Dane Bernbach, New York, will be in
The Frank McGee Report and eight
nighttime series: The Girl from
UN.CL.E., Star Trek, Run for Your
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Life, Tuesday Movies, 1 Spy, The Vir-
ginian, Please Don’t Eat the Daisies
(Saturday, 8-8:30 p.m. starting Sept.
17) and Saturday Movies; Merck & Co.,
Rahway, N. J., through Needham,
Harper & Steers, New York, has bought
in the Scherer-MacNeil Report, The
Girl from U.N.C.L.E., Run for Your
Life and Flipper; United States Ply-
wood Corp., through Kenyon & Eck-
hardt, both New York, has purchased
time in Tuesday Movies and Laredo.

Pulse plans test of
new research system

In an effort to satisfy a rising agency
demand for cross-media audience in-
formation the Pulse Inc. will conduct
a pilot project this summer testing a
triple-barrelled research technique.

Pulse hopes the test will lead to twice-
yearly reports covering 25 markets with
correlated information on television, ra-
dio and other media. The data would
be reported on the basis of individuals
by age and sex. Both diaries and inter-
views will be used.

Use of the diary method is a new
departure for Pulse. President of the
research company, Dr. Sydney Roslow,
said the Pulse exclusive reliance on face-
to-face interviews would give way to
the necessities of cross-media analysis
which calls for additional measuring
methods.

Dr. Roslow noted the personally
placed and collected diary technique
had won support in the All-Radio
Methodology Study and that Pulse
would be remiss if it dismissed the diary
out of hand.

The company’s new research will in-
volve two diaries and one personal in-
terview for each respondent, each of
these procedures to be undertaken in
three separate weeks of the survey
period.

The pilot project will be conducted
in 700 households in the New York
City marketing area out to a radius of
100 miles.

Respondents, 10 years old and over,
are expected to number between 1,500
and 2,000.

Field work for the project, to be
known as three-stage All-Media Pulse
(AMP), will be conducted in July and
August.

The first diary, covering one week
will deal only with radio. The second,
also covering one week, will deal with
television. A final personal interview
will treat newspaper and magazine read-
ership and other media, as well as
characteristics of the interviewee and
his use of particular products and serv-
ices.

Morse ad agency
to close its doors

Richardson-Merrell, New York, an-
nounced last week it plans to dissolve
its house agency, Morse International,
and reassign the agency’s $8 million
in billing.

The company said that Morse Inter-
national, which handles the Vick prod-
uct line, will be closed within a few
months. Billing will be reassigned to
another agency, as yet unnamed, and
to Leo Burnett Co., New York, which
already has an estimated $5 million of
Vick billing not handled by Morse.
Over 80% of Vick’s budget last year
was in radio and TV,

“With Vick’s broadening interest in
new products and new markets, we need
flexibility in selecting the very best tal-
ents available to us in these new fields,”
said Edward P. Anderson, senior vice
president and director of Richardson-
Merrell and head of the Morse agency.

“We see the need,” Mr. Anderson
added, “for concentration of creative
people in numbers and in a variety of
talents which a company-controlled
agency cannot provide. Similarly, in
supporting services—especially in the
area of television development and copy
research—there will be increasing needs
for expansion that is also impractical
for a company-controlled agency.”

More than half of Morse’s 64-person
staff will be dismissed, but many key
executives will be reassigned to the Vick
Chemical Co. and the Vick internation-
al divisions of Richardson-Merrell.

Morse currently handles the advertis-
ing for Vicks Formula 44 cough mix-

‘ture, Vicks cough syrup, Vicks cough

drops, Sinex nasal spray and Lavoris
mouthwash. Products at Burnett in-
clude Vicks cough silencers, Vicks
VapoRub and Clearasil ointment.

Agency appointments ...

» Parfums d'Orsay Inc.,, New York,
for its Intoxication, Voulez-Vous, Le
Dandy and Tilleul perfumes and
toiletries for women, and Le Chevalier
soap and toiletries for men, has ap-
pointed Kane, Light, Gladney, New
York, for a radio-TV fall campaign.

» Johnston Pie Co., Los Angeles, divi-
sion of Ward Foods Inc., New York,
has appointed Eisaman, Johns & Laws
Inc.,, Los Angeles, to handle its retail
line of frozen pies in the western U. S.

» The American Gas Association, New
York, after 10 years with Lennen &
Newell, New York, will move the ac-
count to J. Walter Thompson, New
York, on Aug. 15. The account repre-
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While reading the funnies to your children
some Sunday-don’t be surprised if you get a terrific
idea for your television station.

Of course, we're talking about The 28 Blondie Fea-
tures. For more than a generation, they’ve been enjoy-
ing a subtle but very substantial audience promotion in
your own local newspapers. In 1,600 other daily and
Sunday newspapers, too!

Some years ago Hollywood decided to take advan-
tage of it all and came up with a new kind of box-office
record — the longest running, highest grossing family
series in motion picture history — the Blondie Features.

Now you can have all 28 of them on your station
Blondie — one of America’s best-loved names, families
and formats — along with a built-in newspaper promo
tion that started 25 years ago and will probably go on
forever.

So, if you're in the market for good, all family, first
run feature films, why wait till Sunday? Get the idea

“4" King Features®=4

West: Maurie Gresham 213-769-0232
East: Ted Rosenberg 212 - 682-5600



sents $7 million in billings with half
in TV.

= Ben Hill Griffin Inc., Frostproof,
Fla., has appointed Louis Benito Ad-
vertising, Tampa, Fla., to handle adver-
tising for its line of frozen concentrated
citrus juices.

FCC arches its back
on WHAS-TV setback

The:FCC will ask the Department of
Justice to appeal a district court’s order
dismissing the commission’s forfeiture
case against WwHAS-Tv Louisville, Ky.
. The commission reached that decision
last week after its attorneys asserted
that the trial judge made what they
consider reversible errors.

General Counsel Henry Geller also
told the commissioners that testimony
taken in pretrial depositions had but-
tressed the commission’s case, which
involved a political broadcast in 1963,

The commission had imposed a
$1,000 forfeiture on wHas-Tv for fail-
ing to identify properly the sponsor of
the program criticizing former Gover-
nor A. B. (Happy) Chandler, then
running for the Democratic guberna-
torial nomination (BROADCASTING, July
13, 1964).

The sponsor was identified as “The
Committee for Good Government.” But
the commission said the program was
paid for by supporters of Mr. Chand-
ler’s opponent,. Edward T. Breathitt.
Mr. Breathitt went on to win in the
primary and general elections.

Mr. Geller said the federal judge who
presided, James F. Gordon, erred in
refusing the government’s request for
a jury trial and in granting the de-
fendant’s motion for summary judg-
ment in the face of what the govern-
ment considered “disputed” facts. He
issued his decision in April (BroaD-
CASTING, April 25).

The final decision on whether an
appeal will be taken will be made by
the Justice Department, which has the
responsibility for prosecuting the case
in court.

Commissioner Lee Loevinger, who
dissented from the commission’s origi-
nal decision to impose the forfeiture,
strongly opposed the general counsels
proposal for an appeal. He reportedly
felt the general counsel was wrong and
the trial judge right.

However, a majority of his colleagues
supported the proposal for appeal. Mr.
Geller will redraft a letter he had pre-
pared requesting the Justice Department
to act and will bring it back for com-
mission consideration this week. Com-
missioner Loevinger is expected to file
a separate statement with Justice.
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‘Monitor’ expects
new record in ‘66

Monitor, NBC Radio’s weekend pro-
gram service, is expected to hit an all-
time sales high this year. Sales in the
first six months are up 13% over the
comparable period last year. Monitor
marks its [lth year of operation this
month.

The billings rise was disclosed last
week by Stephen B. Labunski, NBC
Radio president. He indicated revenues
for Monitor are expected to exceed last
year’s, the previous record high for the
program service.

NBC, which describes Monitor as the
“forerunner” of talk radio, said that in
[1 years of operation it has attracted
more than $85 million in gross billings
to the network. With six months of the
year to go, it was noted, Monitor al-
ready has compiled the same number of
advertisers that existed for all of 1965.

Major advertisers on the program
this year include American Motors,
AT&T, American Tobacco, Bristol-
Myers, Campbell Soup, Chrysler, E. 1.
duPont de Nemours, Eastman Kodak,
Ford, General Mills, General Motors,
Liggett & Mpyers, P. Lorillard, Mobil
Oil and RCA. Among the advertisers
using Monitor in a first buy of network
radio: Bird & Son, Glens Falls In-
surance, Martinizing Drycleaning, Na-
tional Brewing, Southland, Strombeck-
er, Texize Chemicals, The (’'Brien
Corp. and United States Gypsum.

FTC plans tar-nicotine
test lab in Washington

The Federal Trade Commission will
open a laboratory in Washington within
the next 60 days to test the tar and
nicotine content of cigarettes, accord-
ing to Senator Warren G. Magnuson
(D-Wash.), chairman of Senate Com-
merce Committee.

Senator Magnuson said that Paul
Rand Dixon, FTC chairman, had in-
formed him that the laboratory was be-
ing established for the purpose of “mak-
ing regular and continuing tests of the
tar and nicotine level in the mainstream
smoke of cigarettes.” Senator Magnu-
son said that Mr. Dixon had also dis-
closed that his agency was working
with the Department of Health, Edu-
cation and Welfare in the exchange of
information such as results expected
from testing required by the Magnuson
cigarette labeling and advertising act.

In an earlier letter sent to John W.
Gardner, secretary of the Department
of Health, Education and Welfare, Sen-
ator Magnuson expressed concern over

“recent reports that several of the new
filter cigarettes actually deliver tar and
nicotine yields higher than, or at least
as high as, their nonfilter counter-
parts.” The senator commented: “If
this were true, it would mean that those
smokers who turn to filter cigarettes
in the hope of finding some measure of
protection are being deceived.”

Which wins taste test:
shows or commercials?

TV advertisers in their commercials
in the past few years have proved that
“taste is profitable” but “the people who
make television shows (apparently) are
not guided with that knowledge,” ac-
cording to Ronald Rosenfeld, vice presi-
dent and associate copy chief of Doyle
Dane Bernbach, New York.

Mr. Rosenfeld reported this compari-
son of taste in commercials vs. taste in
programs during a radio show interview
in New York last week (WCBS Ra-
dio Looks at Television). Also appear-
ing on the show was Sidney Myers,
vice president and art supervisor at the
agency.

GMB sets up its
own science department

Geyer, Morey, Ballard, New York,
last week established a science depart-
ment to assist the agency with problems
of copy claims
and the growing
influence of gov-
ernment  regula-
tory bodies.

George C. Os-
wald, president of
the agency, said,
“We believe this
represents a major
step in our in-
dustry  towards
eliminating  the
problems and con-
fusion resulting from increasing com-
plexities of product composition and
function and the growing influence of
regulatory agencies on competitive ad-
vertising. A scientist gives the agency
another dimension.”

John W. De Witt, formerly tech-
nical consuitant at Ted Bates & Co.,
New York, has been appointed the
department’s director. Before joining
Bates in 1962, Mr. De Witt had several
years experience in pharmaceutical re-
search and development with Warner-
Lambert, S. B. Penick & Co. and the
Ayerst Laboratories Division of Ameri-
can Home Products.
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Why did we shorten our name on our
100th anniversary?

For one thing,there wasn't enough
room on the cake.

For another thing, people haven’t
called us "Socony Mobil” for years.

"Mobil” alone did the job just fine.

So it seemed logical enough to make
the change on our 100th anniversary.

You like "Mobil.” We like "Mobil.”

And, after all, who else is there?

m% Mobil Oil Corporation
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How to keep affiliates happy

ABC-TV learns as it heeds stations’ pleas

for half-hour news, faster color conversion

The theme for last week’s ABC-TV
affiliates meeting in Hollywood could
have come right out of a Broadway
musical. For, apparently, anything the
ABC affiliates want (hard enough), the
ABC affiliates get.

The start of the three-day meeting
(June 13-16) was highlighted by the
announcement that the Peter Jennings
dinner-hour network news program
would be expanded from 15-minutes to
a half-hour. This move, the affiliates
were told, was designed to make the
ABC-TV stations competitive to sta-
tions affiliated with the other two net-
works. Half-hour, early evening news
programs have been shown on CBS-TV
and NBC-TV for some time.

Yet the ABC affiliates quickly made
it clear that they wanted more. Even
though indications were that the black-
and-white Peter Jennings with the News
program could not be converted to
color for some six months, the affiliates
demanded the earliest possible conver-
sion to color. Network executives
mulled over the dilemma and then
ABC-TV President Thomas W. Moore
brought the house down with announce-
ment that the news shows would be
produced in color from the first day
of the expanded format, Jan. 9, 1967.
The cheer that went up would have
put a Girl Scout troop’s reaction to the
Beatles to shame.

Addressing a combined meeting of
the ABC-TV primary affiliates board of
governors, Burton B. LaDow, chairman
of this body and vice president and
general manager of KTvk(Tv) Phoenix,
commented: “The ABC-TV affiliates
board wishes to commend the ABC-TV
network on its realistic appraisal of our
mutual problems and their affirmative
approach to solving them. Tom Moore’s
evaluation of these problems and his
forthright efforts toward workable solu-
tions of them are deeply appreciated
and we are proud of him.”

Competition = After the meeting, Mr.
LaDow told BROADCASTING that the af-
filiates could not feel fully competitive
to other network stations until the early
evening news went both to a half-hour
and into color. He described the net-
work’s change of direction towards im-
mediate color conversion as the most
significant thing to happen at the annual
get-together of affiliates.

During the three days, separate meet-
ings were held with the network by af-
filiate station owners and managers and
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by promotion managers. Leonard Gold-
berg, ABC-TV vice president in charge
of network programing, and Harve
Bennett, vice president in charge of
programs, West Coast, gave the affiliate
managers a preview of the network’s
1966-67 schedule. Later, Mr. LaDow
said the network fall schedule was
“more than well received” by the affil-
iates. He termed the basic schedule
“the best foundation of diversified pro-
graming” in ABC-TV’s history. He said
affiliates had less questions about pro-
grams than ever before.

Other presentations at the meetings
were given by John O, Gilbert, vice
president in charge of affiliate relations
and Donald Shaw, director of station
relations; James Duffy, vice president in
charge of TV network sales; Paul Son-
kin, director of TV network research;
Edward Bleier, vice president in charge
of public relations and planning; Roone
Arledge, vice president and executive
producer of sports programs; Elmer
Lower, president of ABC News and
Edwin Vane, director of daytime pro-
graming, together with Warren Boorom,
director of daytime sales.

Making his first presentation to an
ABC-TV affiliates meeting was Bill

During a luncheon session of the
meetings, tribute was paid to Robert
L. Coe (right), vice president in charge
of ABC-TV station relations. A plaque
was given to Mr. Coe by the board of
governors of the affiliates association
for his many years of service acting as
chief liaison between stations and the
network. Mr. LaDow (left) made pres-
entation.

Sheehan, vice president in charge of
TV network news. Also introduced to
the affiliates for the first time was
I. Martin Pompadour, new vice presi-
dent-administration.

Climaxing the various social events
that were held concurrently with the
meetings was a giant party, hosted by
the network, on the Peyton Place street
set at 20th Century-Fox studios. ABC-
TV personalities Milton Berle, Phyllis
Diller and Bill Dana attended the social
functions.

Another show-cause
order on CATV rules

The FCC last week issued its fourth
show-cause aimed at halting alleged
violations of the new CATV rules.

The commission directed Jackson
TV Cable Co. to show cause why it
should not be ordered to cease oper-
ation of its CATV system in Jackson,
Mich., which imports signals from
wkBD{Tv) Detroit, wJRT-Tv Flint,
Mich., wtorL-Tv and wsPD-Tv, both
Toledo, Ohio.

The commission said that in carry-
ing those signals the CATV is violating
the rule that requires CATV systems
to obtain FCC permission before trans-
mitting TV signals beyond their grade
B contour into the grade A coverage
area of TV stations in the top-100 mar-
kets.

Jackson is within the predicted grade
A contours of wJIM-TV and WILX-TV,
both Lansing, which is ranked as the
47th TV market.

The first show-cause order under
the new CATYV rules, issued to Buckeye
Cablevision Inc., Toledo, Ohio, in
March, resulted last month in a cease
and desist order directing Buckeye to
stop importing wJiM-tv Lansing into
Toledo (BRoADCASTING, May 30).

Taft rebuts union’s
charges on WGR

The Taft Broadcasting Co. last week
answered charges made by the National
Association of Broadcast Employes and
Technicians in the labor union’s request
that the FCC deny license renewals to
WGR-AM-TV Buffalo, N. Y. The company
stated that NABET’s intent in the dis-
pute “appears to be to advance its pri-
vate union bargaining position by
harassing Taft, not to prosecute the
public interest in broadcasting.”

NABET had accused the company of
purchasing WGR-AM-FM-Tv for an “in-
flated” price “in excess of $20 million,”
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and then recouping its losses through
reduced local and original programing.
(Taft purchased WGR-AM-FM-TV, WDAF-
aM-FM-Tv Kansas City, Mo., and wNEp-
Tv Scranton-Wilkes-Barre, Pa., for $26.9
million in February 1964.)

NABET previously claimed that
Taft had laid off almost 30 employes
since assuming ownership because thz
new owners favored rerun films and
prerecorded material instead of local
live programing. Contrary to Taft’s
promise in its transfer application,
WGR-TV reduced its local live format
from 16% to 6.2%, NABET said.

Taft countered by saying that
NABET’s charges are not substanti-
ated by facts, that the correct reduc-
tion of WGr-TV's local live format was
more like 89% to 6.2%, that staff
cuts were necessary because the stations
were losing money when Taft acquired
them in April 1964.

NABET’s standing as a party was
also disputed by Taft which said that
the union represents not a large group
of members but only 80-odd employes
and therefore is not a “legitimate lis-
tener representative.” NABET had pre-
viously cited the recent court of appeals
decision in United Church of Christ v.
FCC in which the court determined that
representatives of the listening public,
including churches, civic associations
and unions, have standing in license-
renewal cases.

Avco buys another radio station

Purchase price over $4 million for San Francisco

AM-FM; FCC approves transfers of TV stations

Purchase of a radio property for
over $4 million and an FM for $325,-
000 pius FCC approval of the sale of
a UHF television station for just under
$4 million and of a VHF station for
$625,000 were announced last week.

Buying kYA and KoiT(FM) San Fran-
cisco is Avco Broadcasting Corp. Pur-
chase price is $4.4 million. Seller is
Churchill Broadcasting Corp., which
bought the Bay Area stations in 1962
for $1.25 million from Bartell Broad-
casters (now Bartell Media Group),
which in turn had bought Xvya
from J. Elroy McCaw and John D.
Keating in 1958 for $1 million.

Churchill Broadcasting, which is
headed by Clinton D. Churchill as pres-
ident and general manager, at one time
owned wkBw-AM-Tv Buffalo, N, Y. The
Buffalo stations were sold to Capital
Cities Broadcasting Corp. in 1961 for
$14 million.

Kya, founded in 1926, operates full-
time on 1260 kc with 5 kw days and |
kw nights. KoiT went on the air in 1959
and operates on 93.3 mc with 15 kw.

Avco, the former Crosley Broadcast-
ing Co.. owns wtw and wWLwT(Tv)

Cincinnati, wLwc(Tv) Columbus, wLWD
(tv) Dayton, all Ohio; wLwi(TV) In-
dianapolis; wwpc-AM-FM Washington,
and woAl-aM-Tv San Antonio, Tex. It
is a subsidiary of Avco Corp.

As a companion to its class II KGBs
Los Angeles, Storer Broadcasting Co.
has purchased KFMU(FM) in that city
from Rogan Jones and associates. Storer
is paying $325,000 for the 58 kw out-
let on 97.1 mc which began broadcast-
ing in 1947. Storer has had an option
to buy KFMU since last March.

Storer bought the 50-kw kGBS, which
is limited at night by KDKA Pittsburgh,
in 1959.

Acquisition of the Los Angeles FM
outlet will give Storer its sixth FM sta-
tion. It has FM stations in Miami, De-
troit. Cleveland, Philadelphia and To-
ledo, Ohio. [t also has AM stationg in
those cities as well as in New York.
Storer TV stations are in Detroit, To-
ledo, Atlanta, Cleveland and Milwaukee.
It also has a permit for a UHF in
Miami.

Both sules reported last week are
subject to FCC approval.

Approvals = The FCC uapproved a

The past 12 months were the most
successful in the history of Avco
Broadcasting Corp., President John
T. Murphy reported at the com-
pany’s fourth annual television pro-
gram plans meeting last week in
Cincinnati.

Ted Fetter, vice president of ABC-
TV, presented a visual demonstra-
tion of ABC’s fall programing plans.
In addition, Mort Werner of NBC.
and Dr. Seymour Banks of Leo
Burnett Co. spoke (see page 42).

It was announced that soon all
of Avco’s TV stations would be com-
pletely color-equipped. Avco is cur-
rently negotiating with Hollywood
producers to produce feature films
for theater release,

Avco Broadcasting owns wLw and
wLwT(TV} Cincinnati, wWLWD(TV)
Dayton; wLwc(Tv) Columbus, all
Ohio; wLwi(Tv) Indianapolis; woat-
AM-Tv San Antonio, Tex., and
WWDC-AM-FM Washington. The pur-

The best year yet at Avco Broadcasting

chase of KYAa and Kort(FM) San
Francisco, was also announced (see
above).

The annual meeting was attended

.
e
” e

L to r: Mr. Murphy; John Slocum,
newly appointed general manager
of WLW! (see page 10); Walter

by executives of Avco’s TV stations
and Broadcast Communications
Group, Avco's national representa-
tive.

Bartlett, vice president-television,

Avco Broadcasting and Mr. Fetter
of ABC.
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Welcome, Mr. Speaker

An estimated 600 guests attended
a reception in Washington Tuesday
(June 14) honoring Julian Goodman,
president of NBC, Walter D. Scott,
chairman of the network, and their
wives.

Some 250 senators and representa-
tives were among the guests at the
festivities for the new top NBC team,

that assumed its duties in April. Also
present were several ambassadors,
administration officials, FCC com-
missioners and other Washington dig-
nitaries.

Mr. Goodman (}), welcomes Rep-
resentative John W. McCormack (D-
Mass.), (r), speaker of the House,
as Mr. & Mrs. Scott look on.

switch in the ownership of KJEO(TV)
Fresno, Calif., that in reality puts a new
controlling interest in Subscription TV
Inc., the organization that operated a
pay television system over wire in Los
Angeles and San Francisco until 1964.

It was two years ago that California
voters approved a referendum making it
illegal in that state to charge for tele-
vision programs. The California Su-
preme Court ruled the measure uncon-
stitutional, and the state has filed a
petition for review with the U. S. Su-
preme Court.

The Fresno transaction is part of a
major realignment of ownership of
Subscription Television that, upon con-
summation, will see STV principally
owned by Shasta Telecasting Corp.
Shasta, which will own 27% of STV,
is primarily owned by George C. Fleher-
ty (38%) and Carl R. McConnell
(26.6%). In addition to KJEO, also
being turned over to STV is the Ship-
stad and Johnson Ice Follies show,
which is 100% owned by Shasta. The
total value of Shasta properties is cal-
culated at $8,650,000, with $3.9 million
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allocated to KJE0 and $4.75 million for
the ice show.

Other STV stockholders will continue
to be Lear-Siegler Inc., equipment man-
ufacturer, and Reuben H. Donnelley
Corp., directory puhlisher and direct
mail house. Each will have 8.7% of
STV stock.

KJEO, which began in 1953, is on
channel 47 and is affiliated with ABC-
TV in this all-UHF market. The $3.9
million consideration for xJeo is the
highest yet paid for a single UHF sta-
tion. Shasta bought the station in 1961
for $1 million from J. B. O’Neill and
associates.

Also approved by the FCC last week
was the transfer of KPAR-TV Sweetwater,
Tex., from A. R. Elam Jr, and others
to Grayson Enterprises Inc. for $625,-
000. Grayson Enterprises, owner of
KLBK-TV Lubbock and kwas(Tv) Big
Spring, both Texas, is owned by Dr.
Ellis Carp, Theodore Shanbaum and
Lee Optical and Associated Companies
Retirement Pension Plan Trust.

KPAR-TV is on channel 12 and is
affiliated with CBS-TV and ABC-TV.

Four CATV companies
unite into Gencoe

The formation of a new CATV hold-
ing company, Gencoe Inc., combining
the holdings of four separate CATV
corporations, was announced last week.

The new company—whose name re-
flects “General Communications and
Entertainment Co.—includes the CATV
systems in Sweetwater, Abilene, Tyler,
Jacksonville, and Uvalde, all in Texas,
and the Wentronics group, which has six
systems (Casper, Wyo.; Moab, Utah;
Gallup, N. M.; Perryton, Tex.; Ocean
City and Berlin, both Maryland). The
new CATV group is valued at $12 mil-
lion and serves approximately 31,000
customers.

Jack Crosby (Sweetwater and Abi-
lene), is president of Gencoe; Glenn
Flinn (Tyler and Jacksonville), Benja-
min J, Conroy Jr. (Uvalde) and Eu-
gene and Richard Schneider (Wen-
tronics) are vice presidents; Robert
Hughes of Texas Capital Corp., is
secretary-treasurer. In addition to these
officers, the board will also contain
Fred Lieberman, president of TeleSys-
tems Inc., a group CATV owner, with
which Mr. Crosby is associated as ex-
ecutive vice president, and Raymond
Hedge, who is associated with Mr. Flinn
in Tyler and Jacksonville.

Grogan Lord, president and chair-
man of Texas Capital, is chairman of
Gencoe’s board. Mr. Crosby is also
owner of xpLK Del Rio and xTEo
San Angelo, both Texas.

Viking enters contest
for Hoboken CATV

A public hearing last Wednesday in
Hoboken, N. J., on a proposed CATV
franchise filed by Sterling Communica-
tion Inc., will be continued on July 6.
City officials said continuance was nec-
essary because of the filing of a second
CATYV application for Hoboken by Vik-
ing Industries of that city.

Viking, a - CATV manufacturer,
through its newlyformed subsidiary
Continental TV Corp., expects to invest
approximately $500,000 for a CATV
facility that would operate in Hoboken
for the next 20 years, according to
John F. Gault, executive vice president.
Mr. Gault, head of the Continental
firm, said Viking's suggested rates to
the subscriber would come to $4.95 per
month for minimum service plus an
initial $19.95 installation fee.

Sterling Communication, a subsidiary
of Sterling Information Services, New
York, has proposed that in the first five
years rates be not more than $6 per
month and the installation charge be
not more than $70 (BROADCASTING,
May 30).
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CATYV

OPERATORS ONLY:

copyright liabilities?

S

JOHN DOE

Yy

/_fi-ve common problems:

1. How can | get a substantial increase in subscribers?

2. How can | protect myself from disconnects?

3. How can | speed up collections and reduce delinquencies?
4

How can | get relief from anticipated impact of the
£CC Second Report and order?

5. How can | increase revenue in the face of impending

one common answer:

1234 ELM STREET
HOMETOWN, U.S.A.

This card represents only one of the
many copyrighted features of Cable
Promotional Services Inc., the only
complete marketing service operating

exclusively for cable systems in the U.S.
Get the complete CPS story from
Ken Knight, Jim House, Denny White,
or Fred Massey at the convention.

BOOTH 411
if you wish write
CABLE PROMOTIONAL SERVICES INC.
BOX 2701
NASHVILLE, TENNESSEE
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Chairmanship
big NAB poser

Board meeting will also
have cigarette and

liquor ads on agenda

Unless there is an | 1th-hour change
of plan, the 44 directors of the Nation-
al Association of Broadcasters will
spend a good portion of their opening
session Tuesday (June 21) deciding
who will be the next chairman,

The present chairman, John F. Dilie
Jr., Communicana Group of Indiana,
is the unanimous selection of the nomi-
nating committee for another term. The
opposition is coming from radio board
chairman Jack W. Lee, wsaz Hunting-
ton, W. Va., who is opposed to the
philosophy of a second consecutive
term.

By last Thursday (June 16) there
had been no change in the picture, in-
cluding Mr. Lee’s noncommittal atti-
tude on his candidacy. The possibility
remained that Mr. Lee could withdraw
from the race, but this would happen,
some board members said, only if he
felt he had absolutely no chance to win.

The possibility that a third candi-
date could emerge from a deadlocked
floor fight was still alive last week. But

there was still no prediction of who it
could or would be.

The joint board will meet Tuesday
and Friday, the radio board will be in
session Wednesday and the TV board
will meet Thursday.

Howard Bell, NAB code director,
will address the joint board on ciga-
rette advertising and report on a study
of cigarette commercials now underway
by the code. He will tell the board his
office is looking into, but has not de-
cided on, the possibility of issuing
guidelines on such advertising.

A report on the current liquor ad-
vertising furor, created when WNJU-TV
Newark-Linden, N. J, decided to ac-
cept rum advertising (see page 42), will
be given by President Vincent Wasilew-
ski.

At the concluding Friday session the
board will be shown the sketches of the
proposed new NAB $1.8 million head-
quarters building and will be told that
construction probably will not begin
before March 1967 since it will take
at least six months to prepare the final
plans.

Preceding the board sessions. the
first meeting of the American Values
committee is scheduled for today (June
20).

Media reports ...

Antenna tips » A workshop session on
antenna promotion will be conducted
Thursday (June 23) in Cincinnati by
the Association of Maximum Service

Broadcasters have a new non.
friend in court; he's Circuit Judge
Warren E. Burger of the U. S,
Court of Appeals for the District
of Columbia.

He issued an order June 9 cor-
recting a couple of lines in his
March 25 decision in the wWLBT(TV)
Jackson, Miss., case but he added
a sentence that is construed as caus-
tic censure of broadcasters:

“After nearly five decades of
operation the broadcast industry does
not seem to have grasped the simple
fact that a broadcast license is a
public trust subject to termination
for breach of duty.”

This came as the final sentence in
a paragraph in the original decision
discussing the judge’s views on the
obligations laid on broadcasters
against those required of newspaper
publishers. This read: “A broad-

Judge raps broadcasters attitude

caster seeks and is granted the free
and exclusive use of 2 limited and
valuable part of the public domain;
when he accepts that franchise it is
burdened with enforceable public
obligations. A newspaper can be
operated at the whim and caprice of
its owners: a broadcast station
cannot.”

Judge Burger's decision, in which
Circuit Judges Carl McGowan and
Edward Allen Tamm concurred,
told the FCC it had erred in issuing
without a hearing a one-year license
renewal to WLBT. The Jackson sta-
tion had been accused of one-sided
presentations on the race question.
The court told the FCC to hold a
hearing and instructed it to permit
representatives of the “listening”
audience to participate. The FCC
ordered such late last month (BroaD-
CASTING, May 30).

52 (THE MEDIA}

Telecasters and the American Institute
for Better Television Reception. The
afternoon session will be mainly de-
voted to the 40-50 TV stations who
have already undertaken such a promo-
tion and how successful they have been.
The joint effort by AMST and AIBTR
began last year to convince the con-
sumer that antennas and proper place-
ment are major factors in good re-
ception.

Help to ETV » Xerox Corp. has given
a $25,000 building grant to WETA-TV
Washington, a community-owned edu-
cational station.

Community committee = Kcor(TV)
Los Angeles has formed a television
advisory board with leaders of all fac-
tions of community life represented on
it. The board is scheduled to meet once
a month with station management to
discuss and suggest programing and
means of better communicating with
the local public. Suggestions also will
be made as to how the station can re-
late more to the special problems of
the community.

Starts buitding » Ground breaking
ceremonies were held May 24 in Green
Bay, Wis., for the new home of wLuUKk-
Tv. Governor Warren P. Knowles of
Wisconsin and James L. Tomlin, gen-
eral manager of wLUK-Tv, officiated at
the ceremonies. The new 22,300
square-foot building is to be a half-
million dollar structure. WLUK-TV,
owned by Post Corp., is on channel 11
as a primary affiliate of ABC-TV.

How six-man FCC
avoids tie votes

The FCC, which deadlocked 3 to 3
on a number of occasions when it was
without a seventh commissioner early
in 1965, is trying to avoid that fate as
much as possible while President John-
son makes up his mind about a replace-
ment for former Chairman E. William
Henry.

In cases where policy is clearly
established, a member who had been in
the minority while the commission was
at full strength will abstain from vot-
ing if that is necessary to permit ac-
tion.

This is not likely to happen very
often, however, since the number of is-
sues on which the commission is like-
ly to deadlock and on which policy is
clear, are few. Thus far it has occurred
once, when Commissioner Robert T.
Bartley, three weeks ago, abstained to
permit letters of inquiry to be sent to a
number of stations that had broadcast
more commercials than they had pro-
posed (BROADCASTING, June 6).

The rationale for the policy is this:
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"SKY KING"” GOES
SYNDICATION

GCEORGE BACNALL ASSOCIATES
HAVE BEEN APPOINTED DISTRIBUTORS FOR
SYNDICATION OF SKY KING
72 HALF HOURS—"HOT OFF THE CBS NETWORK"
A 38% SHARE OF THE VIEWERS NATIONALLY
AVAILABLE FOR SYNDICATION ON AND AFTER
SEPTEMBER 10, 1966

FOR FURTHER INFORMATION CALL OR WRITE

GEORGE BAGNALL & ASSOCIATES, INC.

TY Film Distributors

LN A GEORGE L. BAGNALL, President Western Offce
LES ANTHONY, Vice President FRED LINDQUIST, Secretary
5082 LANTERN HILL DRIVE 8827 OLYMPIC BOULEYARD
PITTSBURGH, PENNA. 15236 BEVERLY HILLS, CALIF.
{Area 412) 884-6603 834-6604 {Area 213) 652-8050
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WE’LL SEE YOU THERE!

GOING TO
THE NCTA
CONVENTION ?

VISIT BLACKBURN & CO’s

HOSPITALITY SUITE
BALMORAL HOTEL

54

The appraisal and sales of cable television systems
is an important part of our business—so naturally
the Blackburn men will be at the NCTA Conven-
tion in Florida. We invite you to take a breather in
your busy schedule . . . drop by for a visit that we

(cross over the bridge from The Americana)

hope will be mutually profitable.

And if you’re not planning to attend the con-
vention, call or write any of our nationwide offices.
We'll be glad to hear from you . . . happy to

serve you!

H.W. “DUTCH’’ CASSILLWILLIAM “BILL"" RYAN « J. M. “JOE"” SITRICK « J.W. "' JIM" BLACKBURN

BILACKBURN & CO.

WASHINGTON, D.C. CHICAGO

James W. Blackburn H. W, Cassill

Jack V. Harvey William B. Ryan

Joseph M. Sitrick Hub Jackson

RCA Building Eugene Carr

333-9270 333 N. Michigan Ave,
346-6460

 ATLANTA

Clifford B. Marshall
John G. Williams
Mony Building

1655 Peachtree Rd.

873-5626

RADIO * TV * CATV * NEWSPAPER BROKERS * NEGOTIATIONS * FINANCING * APPRAISALS

BEVERLY HILLS
Colin M. Selph

G. Bennett Larson
Bank of America Bldg.
9465 Wilshire Bivd,
274-8151
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The commission should not let the fact
it is without a seventh commissioner
cause an abrupt reversal of policy. Do-
ing nothing on the commercialization
matter, for instance, when letters had
been sent almost routinely, would be
a reversal. And the policy of doing
nothing could be reversed again when
the seventh man joins the commission,
if he votes the E. William Henry way.

The commission has been without a
full complement since May 1, when
Mr. Henry stepped down. Its previous
stretch without a seventh member was
from Dec., 31, 1964, when Frederick
W. Ford resigned to head the Nation-
al Community Television Association,
untit May 5, 1965, when Commis-
sioner James J. Wadsworth was sworn
m.

NBC gift, viewer
donations help WNDT

NBC’s board of directors has ap-
proved a $100,000 gift to noncommer-
cial educational wnpT(TV) New York.
Walter Scott, NBC chairman, praised
WNDT's programing over the past year
and its plan to equip itself for color TV
presentation. NBC gave the station
$250,000 in December, 1961 and
$100,000 in April, 1963.

WNDT also reported last week that it
has received $116,000 as a result of
its fund-raising 13 Stars For Channel
13, carried April 24-25. The two-hour
special, featured well-known personali-
ties and appealed for funds from
viewers.

Changing hands

ANNOUNCED » The following station
sales were reported last week subject to
FCC approval:

» Kya and xorr(FM) San Francisco:
Sold by Churchill Broadcasting Corp.
to Avco Broadcasting Corp. for $4.4
million (see page 49).

= KFMU(FM) Los Angeles: Sold by
International Good Music Stations to
Storer Broadcasting Co. for $325,000
(see page 49).

APPROVED = The following transfers
of station interests were approved by the
FCC last week (For other commission
activities see ForR THE RECORD, page
76).

= KJeEo(Tv) Fresno, Calif.: Sold by
Shasta Telecasting Corp. to Subscription
Television Inc. for $3.9 million (see
page 49).

= KpaR-Tv Sweetwater, Tex.: Sold by
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A. R, Elam Jr. and associates to Gray-
son Enterprises Inc. for $625,000 (see
page 50).

= WcCMI-AM-FM Ashland, Ky.: Sold by
Wcwt Inc. to Charles B. and Robert E.
Levinson (Charbert Industries Inc.) for
$325,000. Messrs. Levinson are in real
estate and various other businesses, and
have no other broadcast interests. WcMI
Inc. was owned by Bluegrass Broad-
casting Stations, licensee of wiNN Louis-
ville, wvLK-AM-FM Lexington, both
Kentucky; wHoo-aM-FM Orlando, and
WFFG Marathon, both Florida. WcMl,
founded in 1935, operates on 1340 kc
with 1 kw day and 250 w night. WcMI-
FM, founded in 1948, is on 93.7 mc
with 2.75 kw.

COMMUNITY TELEVISION

» Kingsport, Tenn.: Sold by W. Kyle
Huddle and Clifford E. Sanders to
United Transmission Inc. for $1.5 mil-
lion. System, established in 1951, serves
about 3,000 subscribers with TV signals
from Charlotte, N. C.; Greenville, S. C,;
Bristol, Va., and Johnson City, Tenn.
United Transmission Inc., a subsidiary
of United Utilities Inc., is a group
CATV owner owning 18 operating
CATV systems.

New TV station

KMTW(TV) (ch. 52) Corona-Los An-
geles is scheduled to go on the air Wed-
nesday (June 22). Owned by Kaiser
Broadcasting Corp., it will operate with
69.3 kw visual from a tower 2,793 feet
above average terrain and 82 feet above
ground (see page 56).

ARB to go ahead with
dominant area plans

American Research Bureau last week
formally announced its intention to in-
clude a new element in its fall TV
ratings service—an “area of dominant
influence”” (ADI) pattern.

The announcement came almost
three weeks after the whole concept of
ADI had been protested by some sta-
tion representatives (CLoseDp CircuIT,
June 6).

The new factor to be included in
ARB’s reports will indicate all counties
in which a home market station receives
a preponderance of viewing. Each ADI
will be exclusive; there will be no over-
lap, ARB said.

The announcement was made by Dr.

erties.

sales prices.

. {.-'-/ ?/7/&

.". .'

WHAT IS YOUR STATION
WORTH?

Over the years the firm of Hamilton-Landis & Associates, Inc..
have appraised many millions of dollars worth of broadcast prop-

These appraisals have been made for various reasons. Some were
for the purpose of a station obtaining a bank loan. Others for in-
surance reasons. And many because the owners wanted to establish

We will be happy to provide you with a realistic evaluation of your
holdings documented in an attractively bound report.

Our services are thorough and the price reasonable.

/[//; ,_- /
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Peter Langhoff, ARB president.

The dominant area ARB service will
provide ratings for homes, women, men,
teens, children and three categories of
housewives (total, under 50, and family
of five or more). Total home viewing
in the ADI also will be expressed as a
percentage of homes viewing in the
total area and the “spill” viewing in
four neighboring ADI’s listed as a per-
centage of total area viewing,

Objections to the ADI concept are
based on the fear that it will favor big
markets at the expense of small ones.

ARB also announced that its regular
market reports will include these new
data for the total area section: percent-
age of homes reached with head of
householding having some college, adult
viewers 21 or over, total housewives,
housewives under 50, housewives with
families of five or more, and children
2-5. ARB also said that a new television
audience profile supplement, showing
product usage data for six products by
broad day-parts, will be added to its
twice-a-year market sweep reports.

Objection dropped
to WTTV(TV)'s move

Eldon Campbell, vice president of
Time-Life Broadcast Inc. and general
manager of WFBM-AM-FM-TV, an-
nounced last Wednesday (June 15} that
WFBM-TV has removed its objection to
the transmitter relocation application
submitted by wttv(Tv} Bloomington-
Indianapolis.

Wttv, owned by Sarkes Tarzian
Inc., has an application pending before
the FCC to move its transmitter tower
from Trafalgar, Ind., to an antenna
farm north of Indianapolis. WFBM-TV's
withdrawal of its objection appears to
enhance the chances for FCC approval
of the wrTv application.

WFBM-TV originally opposed the pro- .

Scramble for the chair

Contest for chairmanship of
the National Community Televi-
sion Association seems to be
shaping up—and there are over-
tones of CATV vs. broadcasting
in what may be the competition.

Official candidate for NCTA

chairman is Alfred R. Stern,
present secretary of NCTA,
president of Television Com-

munications Corp., group CATV
owner, and former vice president
of NBC. He was nominated by
a nominating committee in April
(BROADCASTING, May 2).

On petition the name of Rob-
ert J. Tarlton, Lansford, Pa.,
CATYV operator, and present vice
chairman of NCTA, is being
promoted for the chairmanship.
Mr. Tarlton, who’s been a CATV
operator since 1950, served on
the NCTA board twice before—
from 1957 to 1960 and from
1962 to 1965. He’s one of the
founders of the trade association.

Only other contest seems to
be for a seat on the board
of directors. Two CATV oper-
ators are understood to be peti-
tioning for nomination to the
board, in addition to the nine
recommended by the nominating
committee.

posed change of wTTv’s transmitter
site on the grounds that wTTv might
impede UHF development in the In-
dianapolis area. Since then, however,
two new UHF applications (channels
20 and 59) for Indianapolis have been
filed; and Mr. Sarkes Tarzian has said
that, if his wTTv transmitter reloca-
tion permit is approved by the FCC,

The FCC is making a partial
break with an 1l-year-old tradition
this summer in deciding to do busi-
ness almost as usual in August.
Since 1955 commissioners, staff
members and communications at-
torneys have looked forward to Au-
gust as the annual hiatus.

The commission last week an-
nounced that August schedules will
be arranged to accommodate the
needs of vacation-minded employes
and outside attorneys but “with due
regard for the proper disposition of
pending matters.”

Workload forces FCC to alter August hiatus

The reason for the change, re-
portedly, is the conflicting pressures
of an increasing workload and a
shortage of personnel (CLoseED CIr-
cuiT, June 13). The AT&T rate in-
vestigation, for instance, will pro-
ceed without a break.

The commission said the decision
on whether to hold hearings should
be based on whether a “compelling
need” for expedited proceedings ex-
ists. It also said it would hold meet-
ings in August if there is a need for
the prompt and thorough dispatch
of business.
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he will divest himself of wWFAM-TV
Lafayette in order to avoid grade B
overlap. In view of the recent develop-
ments, WFBM-TV has decided to with-
draw its objections to the transplant of
WTTV’s transmitter, according to Mr.
Campbell.

Kaiser's KMTW(TV)
set for June 22 start

The sprawling, ever-growing Los
Angeles market gets its 10th television
station Wednesday (June 22) when
KMTW(Tv) (ch. 52) goes om the air.
The UHF is allocated to Corona, one of
the greater Los Angeles market’s many
suburbs. As do most of the Los Angeles
stations, however, it will transmit from
Mount Wilson.

KMTw is owned and operated by
Kaiser Broadcasting Corp., QOakland,
Calif. It will be the third Kaiser-owned
UHF to begin operation in the last
two years. Previously, the station group
put wKBD(TV) Detroit and wkBs(Tv)
Burlington, N. J.-Philadelphia on the
air. Kaiser also is licensee for KHIK(TV)
San Francisco, a UHF it plans to start
operating later this year.

Kaiser’s Los Angeles UHF will begin
programing on a severely limited basis.
It will go on the air at 6 p.m. daily and
will broadcast for a maximum of three
hours. For the most part, the station
will be showing filmed programs that
it has obtained without a fee,

William White, assistant to Richard
C. Block, KBC vice president and
general manager, will be station man-
ager of xMTw and will operate out of
Qakland. Headquarters for the station
in the Los Angeles area will be on
Mount Wilson.

Kmtw will be the third commercial
UHF signal to be received in Los
Angeles. The market also has six com-
mercial VHF’s and one noncommercial
UHF. A fourth commercial U—and
11th signal overall—is expected to join
the parade in the fall. It’s channel 46,
KBSA(TV) Guasti, owned by the William
A. Myers family. Plans call for full-
time operation of the station starting
in September.

WAGA-TV dedication
scheduled for tomorrow

Waca-Tv Atlanta, will dedicate its
“Television Center of the South” on
June 21. Station will be host to a num-
ber of local, state and national digni-
taries, as well as prominent broadcast
personnel. Georgia Governor Carl E.
Sanders, Atlanta Mayor Ivan Allen Ir.,
and members of the Georgia House of
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Video

Recording

Complex

With the integrated Westel* System the complex is simple
First, there's the self-contained, self-powered 30-pound
Westel* Recording Camera. One man can take it with him
{anywhere he can walk, climb, ride or crawl) and make 33
minutes of broadcast quality picture and sound recording
without even changing tape or batteries. Sort of handy
for fast-reaction news coverage, low-cost documentary
programming, on-location commercial production and
things iike that, wouldn't you say?

Then there’s the Westel® Studio Recorder. It's a full-fledged
professional broadcast studio record/playback rmachine
that meets all FCC standards for time base stability and
picture quality — but just happens to weigh only 75 pounds.
You can use it to play back the tapes you make with the

Recording Camera, and for all sorts of in-studio tape pro-
duction. To complete its flexibility we’ve also included built-
in electronic editing — at no extra charge.

The third member of our simple complex you can’t even
see. It's the Westel* Color Module that lets you make full
NTSC compatible color recordings with the basic studio
machine. All done with a plug-in module that fits inside the
basic machine and adds only three operational controls.
How does Westel do all this without tons of equipment?
A technical breakthrough called the Coniscan* System is
one answer. But we give all the answers in a

20-page brochure that’s yours for the asking. @
All you have to do is write: Westel Company,

298 Fulier Street, Redwood City, California 94063. WESTEL

*TM



Representatives will attend the ribbon-
cutting ceremony.

George B. Storer Jr., vice chairman of
the board of Storer Broadcasting Co.,
WAGA-TV licensee, will assist Gov-
ernor Sanders in cutting a strip of gold
video tape to dedicate the million-dollar
studios. FCC Commissioner Robert E.
Lee will be special guest speaker.

The new structure was opened in
May (BrRoaDCASTING, June 6). Of
Georgian architecture, it houses $750,-
000 worth of equipment.

Two grants fill out
Omaha’s UHF quota

The last two commercial UHF al-
locations in Omaha, were assigned by
the FCC within the space of a week.
The commission granted channel 42

to Ak-Sar-Ben Broadcasting Co. and
channel 15 to Nebr-Iowa TV Inc.,
both of Omaha.

Ak-Sar-Ben principals are President
and Treasurer Frank E. Blazek (50%
ownership), who holds interests in
motel and restaurant business, is vice
president of an amusement park, own-
er of insurance and real estate com-
pany and is a banker; Vice President
Frank Blazek Jr.,, and Secretary John
J. Hanley, (50% ownership), attorney
and banker.

Officers of Nebr-lowa TV Inc. are
President Leo A. Daly (45% owner-
ship), president and treasurer of an
architecture and engineering firm, also
president-secretary-treasurer of a real
estate company; Vice President and
Treasurer Francis P. Mathews, former
secretary of the navy, (45% own-
ership), owner of law. firm, director of
insurance company and of baking com-
pany; and Secretary W. W. Keenan
(10% ownership), vice president of a
brewing company.

FINANCIAL REPORTS

Government lawyers
fail to get in FCBA

Supporters of the move to bring gov-
ernment lawyers into the Federal Com-
munications Bar Association failed by
two votes to muster the two-thirds
necessary to permit FCC and other
federal government agency lawyers to
become associate members of FCBA.
Action took place at the annual FCBA
meeting last week in Washington.

At a special meeting earlier this year,
FCBA members also failed to vote gov-
ernment attorneys to full membership.

Favorably voted by 55-odd members
at last week’s meeting: (1) an authori-
zation to use mail ballots to full mem-
bership on constitutional and by-law
changes, (2) a raise in dues from $7.50
annually to $15 yearly.

The association also elected new of-
cers (see page 75).

Community Cablecasting
invests in two groups

Financial commitments to two CATV
groups have been announced by Com-
munity Cablecasting Corp., Pacific
Palisades, Calif.

The two CATV groups:

» Colorcable Inc., in which Com-
munity Cablecasting holds 80% owner-
ship, serving a wide area around Sea-
attle, Wash., including Bellevue, Ren-
ton, Redmond, Marysville, Lakes Stev-
ens and Snohomish. John Monson,
president of Colorcable, said there was
a potential of about 25,000 subscribers
in the area. He also said the company

is applying for CATV in Seattle proper
and in other nearby cities. The Com-
munity Cablecasting commitment is for
between $1 million and $2 million.

» Shardco Inc., building systems in
St. Mary’s and Wapakoneta, Ohio, with
5,000 potential subscribers, has been
granted a credit in excess of $250,000.
Don F. Shuler is president of Shardco.

Also reported by Leon N. Papernow,
president of Community Cablecasting,
1s the opening of the $250,000 Garden
State Micro Relay Inc. relay system
serving CATV’s on the New Jersey
coast, with New York and Philadelphia
TV stations. The relay, which is 60%
owned by Community Cablecasting, al-
ready has four customers and has room
for four more, Mr. Papernow said. The

Rapresgatad Oy

WE HAVE WHAT YOU WANT . . :

IN AUGUSTA

The Kati Agency, |oc.

WRDWI/TV®i2

A RUST CRAFT STATION

system is serving CATV’s in Atlantic
City, Ventnor, Ocean City and Wild-
wood, New Jersey. Benjamin Mueller
is president of the relay firm.

Mr. Papernow also reported that
plans for the $1.5-million acquisition of
operating CATV’s in New Philadelphia
and Dover, both Ohio, has been ter-
minated, and that Community Cable-
casting has filed its own applications
for CATV franchises in those two com-
munities.

Community Cablecasting is principal-
ly owned by Electronics Capital Corp.,
San Diego. It operates two CATV sys-
tems in northwest Florida serving ap-
proximately 6,000 subscribers, and is
also an applicant for a CATV fran-
chise in the Pacific Palisades secticn of
Los Angeles with a potential of 40,000
homes.

Teleprompter registers
offering with SEC

Teleprompter Corp., New York, has
filed a registration statement with the
Securities and Exchange Commission
covering an offering of 75,512 shares
of common stock.

The prospectus lists eight selling
stockholders, including Joseph Silver-
man, offering 20,000 shares, and Leo-
pold Storch, offering 12,000. The re-
maining sellers are offering shares in
amounts ranging from 2,512 to 10,000,
According to the prospectus, the sellers
obtained their shares in connection with
certain acquisitions by the company.

In addition to indebtedness, the firm
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has outstanding 824,324 common shares,
of which management owns 23% (in-
cluding 11% owned by J. D. Wrather
Ir.).

Teleprompter reported record first-
quarter earnings earlier (BROADCASTING,
May 30).

CATV rules blamed
for Ameco’s loss

Third-quarter operations at Ameco
Inc., Phoenix, resulted in a loss of 14.6
cents a share compared to a profit of
20.9 cents a share in the corresponding
period last year. Bruce Merrill, presi-
dent, blamed the loss on what he called
the FCC’s “arbitrary rulemaking” on
CATV that, he said, “caused an im-
mediate delay on about $5 million in
work that was in progress or about to
be started.” He pointed out that the
firm’s overhead expenses could not be
stemmed “that rapidly.”

As of April 30 the firm’s backlog of
contracts and orders was $8 million,

For the nine months ending March
31:

1966 1865
Karnings per share $0.326 $0.603
Net sales 8,054,791 6,886,471
Income before taxes 767,317 1,448,661
Net income 391,331 724,002

DDB billings take
big jump in 1st half

Doyle Dane Bernbach Inc., New
York, last week reported record billings
at $89,131,520, a 46.8% increase over
1965, in an unaudited report for the
six-month period ended April 30. Six-
month billings for the similar period in
1965 were reported as having shown a
23.6% increase over the 1964 half year.

For the six months ended April 30:

1966 1965

Net income per share
(adjusted) $1.06 $0.53
Net income 2,164,579 066,632

1,
Gross billings 89,131,520 60,729,358

UA reports its
best first quarter

Stockholders at the United Artists
Corp.’s annual meeting in New York
last week were advised that net earnings
for the first quarter of 1966 had been
the highest for any quarter in the com-
pany’s history.

Robert S. Benjamin, board chairman,
and Arthur B. Krim, president, reported
that the second quarter of the year
also appears promising and predicted

that results for 1966 will exceed those
for 1965.

For the first quarter ended March 31:

1966 1965

Earnings per share $0.88 £0.72
Net earnings 3,720,000 3,678,000
Gross income 50,833,000 48,057,000

Shapp denies
Jerrold rumors

A report that other stockholders
were attempting to wrest control of
Jerrold Corp., Philadelphia, from Mil-
ton J. Shapp, founder and present
chairman, drew a heated defense from
Mr. Shapp.

Mr, Shapp, who won the Democra-
tic nomination for governor last month,
said that when he decided to run for
the nomination he resigned as presi-
dent and removed himself from the
payroll. Should he win the election
Mr. Shapp said, “a well planned and
orderly transition” in the turning over
of the chairmanship will be made.

Robert Beisswenger, president of
the company, said a Philadelphia news-
paper story that some stockholders were
seeking to acquire Mr. Shapp’s 14%
interest ‘“‘contains many inaccuracies.”

INDIANA JUST AIN'T COVERED

Net Weekly Cireulation Estimates
Stations

WKBY
Station “B”

Station “D"
Station “E”
Station “F”
Station “G”’

WITHOUT RICHMOND’S NO. 1 STATION . ..

LATEST ARB FIGURES SPEAK FOR THEMSELVES:

WKBV-FM (Separate Programs)

Monday-Sunday é a.m.-Mid.

Total Persons 12 NWC Rating

30,000 29.6%
18,600 18.4
13,000 12.8
11,700 11.5
9,700 9.6
7,500 7.4
7,400 73

sour¢e: ARB Radio Clroulation Report Jan-Feb 1968

4 Indiana Counties Only

WHAT'S IN IT FOR YOU IN RICHMOND?

Richmond—half way between Indianapolis and Cincinnati—is reached best by Jocal radio.
Here's a $161 million metro** market where spending is concentrated at nearly $6500 per
household. Try testing in Richmond for quick results. To get the rich, Richmond story, contact...

** SRDS ADDITIONAL SMSA

Cent/ f:ﬁWﬁW g@% i

2301 west main street, richmond, indiana phone: 962-6533

represented by:

Meeker Radio, Inc.
Detroit/Cleveland—
Pearse Sales

St. Louis/Kansas City—
Eugene F. Gray
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From Broadway
with love

ABC-TV plans monthly
theatrical drama series;

Talent Associates signed

Using a movie umbrella as a crutch,
ABC-TV is going to. try to find a
regular place on its prime-time sched-
ule for the perennial invalid that is
the theater. Starting in the 1967-68 sea-
son—but maybe sooner—a monthly
series of two-hour TV adaptations of
former stage successes will be presented
in color by the network. The new series,
to be called Sunday Night at the
Theater, will supplement ABC-TV’s
already-established 9-11 p.m. series,

. PROGRAMING

Sunday Night at the Movies. Feature
films will be shown three weeks out of
every month in this time slot, with
taped re-enactments of stage plays
filling out the fourth week.

The network already is committed to
presenting six to eight theatrical proper-
ties in the first year. The production
budget for each will be $625,000. This
is said to represent the biggest financial
investment in TV history for a series of
live or taped programs.

News of the program’s development
was released after the board of direc-
tors of ABC Inc. approved the network
management’s plans at a meeting held
in New York. last Monday (June 13),
It was announced the same day at the
annual meeting of ABC-TV affiliate sta-
tion owners and managers at ABC
Television Center in Hollywood.

Prize Winners = The affiliates were
told that three Pulitzer Prize-winning
plays were among the properties being
negotiated. They are “You Can’t Take
It with You,” “The Diary of Anne

Frank” and “A Streetcar Named De-
sire.” In addition, reportedly, TV
rights are being sought for Paddy
Chayefsky’s *“Gideon,” W. Somerset
Maugham’s “Rain” and “A Thurber
Carnival.”

Talent Associates Ltd., headed by the
executive team of David Susskind and
Daniel Melnick, will produce Sunday
Night at the Theater for the network.
They will have new and unusual col-
laborators. Ashley-Famous Agency Inc.
and Creative Management Associates
Ltd., two of the major talent agencies,
will service the series with theatrical
properties, creative talent and per-
formers. Mr. Susskind, however, was
careful to note that the productions will
“in no way be limited” to the people
and properties available under this
collaboration.

Talent Associates will build its own
sets for the TV adaptations and not
necessarily look for name talent. “We
will pick the best players for the
parts,” said co-producer Daniel Mel-

Looking more like the lead mon-
ster in a late-night TV thriller, radio
newsman Rick Douglass (above) is
led into a hospital emergency room
after a tornado struck Topeka, Kan.,
June 8.

With first warnings of bad weath-
er, Mr. Douglass had driven the
news car of wREN Topeka to near-
by Burnett’s Mound to provide spot
reports if anything happened there.

There's such a thing as getting too close to news

It happened. And the report was
too much from the spot. As he de-
scribed the tornado funnel from his
post, Mr. Douglass suddenly signed
off: “This thing is bearing down on
me. I've got to get out of here!”

He didn’t quite make it. Just short
of the protection of a nearby un-
derpass, the twister picked him and
threw him 100 yards, dragged him
headfirst through mud, but fortunate-

ly inflicted only minor injuries.

The news car was found a half
mile from the mound, completely
demolished.

Radio-TV drew praise from a nor-
mally rival media when the Parsons
(Kan.) Sun praised WIBW-TV
Topeka’s service during the disaster.
It’s editorial page June 10 noted:

“TV and newspapers often are
pictured as deadly rivals and, in
some respects, they are. More often
than not, however, they complement
each other in fields of public infor-
mation and service. Each possesses
unique advantages not available to
the other.”

The editorial then praised wisw-
Tv for its around-the-clock service.
The TV station, along with wisw-
AM-FM, went on an emergency 24-
hour schedule of disaster messages,
news and public-service announce-
ments. Regular programing and com-
mercials were completely eliminated.

The accolades for wiBw stations’
service came from as far as Palo
Alto, Calif. An associate editor of the
local Times, visiting Topeka June 8,
promptly dispatched a story to his
paper on the stations’ “superb radio-
television performance.”

From Emporia, Kan., Ed McKer-
nan, president of kvoE there, sent
along these sentiments to WIBW-AM-
FM-Tv: “It was solid broadcast jour-
nalism; you simply rolled up your
sleeves and served splendidiy.”
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Dog bites man.

Yes, when rabies is a threat.
And aside from the straight news angle, the news
media often perform a vital public service by alerting

the community to the presence of the rabid animal.

Lederle Laboratories, too, has its special assignment
in such a news break...delivering the antirabies
serum.

Because the rabies virus works with astonishing speed
in the victim’s nervous system, antirabies serum must
be given immediately. Supplies of the serum are on
hand at sirategically located depots throughout the

..that’s news?

country. And, if additional quantities are necded, the
Pearl River headquarters is ready —night or day —to
provide the serum as fast as planes can fly it.

Like many other public service drugs, the serum in-
volves long and costly processes. And because such
drugs are used on comparatively rare occasions, their
sale is seldom adequate to cover invested costs in re-
search, development, manufacturing or distribution.
As it is with the news media, however, public service
is an integral part of the pharmaceutical prescription
business.

LEDERLE LABORATORIES - A Division of American Cyanamid Company, Pearl River, New York



L to r. Daniel Melnick, Thomas W. Moore and David Susskind.

nick. Most of the shows in the series
probably will be staged in New York.
But other locations will be considered if
they lend themselves to the mood
and best interests of the play.

Return to TV » According to Mr.
Susskind, Sunday Night at the Theater
is aimed at bringing back into tele-
vision major creative people who have
given up the medium to work in
movies.

Thomas W. Moore, president of
ABC-TV, indicated that the network is
not looking for classical treatment of
the stage adaptations. “We're going for
audiences with this series and big
ones,” he stressed.

The stage properties will be shown
with participating advertisers, the same
advertising concept that is employed to
sponsor the movies on network TV.
For the most part, the commercial
breaks will come at natural scene and
act curtains.

Maybe Sooner * The likely possibili-
ty that some of the properties scheduled
for the series of contemporary stage
adaptations may be included in the
1966-67 season was disclosed by Mr.
Moore. He said that an attempt was
being made to move two of the reen-
actments into the fall network schedule
but that the feature films already sched-
uled for the time periods have been
completely sold out. Advertisers are
being asked to switch their sponsorship
from the movies to the stage presenta-
tions.

The programs in the new series will
have two runs. Sunday Night at the
Movies now is scheduled for 26 weeks
of first-run, with 26 weeks of repeats.
With at least six stage plays inter-
spersed during the 1967-68 season, the
network will only have to supply 20
instead of 26 first-run features. This is
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the key consideration, Mr. Moore
pointed out, at a time when the supply
of movies for TV is nearly exhausted
and the prices for individual features
range in the $600,000 bracket.

The some 300 representatives of
ABC-TV’s primary affiliate stations at-
tending the three-day meeting in Holly-
wood (June 13-15) also were told of
some other programing happenings at
the network. Roone Arledge, vice
president and executive producer of
ABC sports, reported that for the third
consecutive year ABC-TV will televise
National Basketball Association games
starting Jan. 1, 1967. For the first
time the games will be televised in
color.

Edwin Vane, national director of
daytime programing for ABC-TV, told
affiliate representatives that Joan Ben-
nett, of movie fame, has been signed
to a continuing featured role in the
network’s new daytime series, Dark
Shadows. The soap-opera is scheduled
to begin on June 27.

CBS plans buy of
30 motion pictures

CBS-TV was understood last week to
have reached an agreement in principle
to lease a package of 30 features from
Seven Arts Associated Corp. at a price
of approximately $15 million.

Neither CBS-TV nor Seven Arts
would confirm that a contract has been
signed, but spokesmen left the impres-
sion that an announcement would be
made once the network has chosen 30
from a list of 50 titles supplied by the
motion picture-television company.

The features are said to be primarily

those produced by 20th Century-Fox,
and among the titles are: “Gigot,” with
Jackie Gleason; “Seven Days in May™;
“Anna and the King of Siam,” and
“Millionairess.”

In a separate transaction, CBS-TV
has acquired from American Interna-
tional Inc. a color feature film, “Beach
Party,” for showing on or after October
1966. Stanley Dudelson, AI-TV vice
president, said that negotiations are
proceeding for the sale of further pic-
tures in the “Beach™ series which also
include “Bikini Beach,” "Ski Party”
and “How to Stuff a Wild Bikini.”

Conference told
TV should be better

Leaders in all fields of communica-
tion spent four days discussing “The
Role of Communication in Our Society”
last week at the Memphis State Univer-
sity Summer Broadcasting Conference’s
“Quest for Excellence.” The consensus
of the opening session panel, moderated
by David Yellin, MSU director of broad-
casting, was that there is a bright
outlook for the future of quality in
broadcasting if the general feeling of
complacency can be overcome.

In the search for better radio and tel-
evision, broadcasters should aim for an
over all excellence, not just a better
Bat Man, according to Vincent Wasi-
lewski, president of the National As-
sociation of Broadcasters.

Doctor Robert L. Hilliard, chief of
the FCC’s educational broadcasting
branch, told the conference, “radio and
television have too great a potential for
affecting the minds of our people to be
treated just as an entertainment ac-
tivity. You can not overcommunicate.
You can distort, however, and this is
what you must be careful about.”

In the first evening session on “The
Role of Broadcasting and Communi-
cation” E. William Henry, former FCC
chairman, agreed, saying that television
is more influential than all of the printed
media.

Harry S. Ashmore, chairman of ex-
ecutive committee, Fund for the Re-
public, said that he believed each tele-
vision station should be required to pre-
sent at least one local documentary per
week. Memphis television officials
argued that they could not possibly do
this, and Mr. Ashmore replied: “You
cannot afford not to do so. Television
must start covering the mattérs im-
portant to the community it serves.”

John F. White, president of National
Educational Television, agreed, saying:
“Television has a responsibility to lead
taste not just foliow it."”

Herbert Kaplow, NBC News cor-
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respondent in the area to cover the
James Meredith march through Mis-
sissippi, told a Thursday session, televi-
sion coverage of the civil rights pro-
tests in Birmingham, Ala., was responsi-
ble for the 1965 civil rights law being
as strong as it is.

McGannon takes his
program plan to Hill

Westinghouse Broadcasting Co. Pres-
ident Donald H. McGannon went be-
fore a congressional subcommittee last
Thursday June
16) to reiterate
his proposal that
the FCC limit net-
work control of
prime-time televi-
sion programing
and to challenge a
recent study by
Arthur D. Little
Co. that was com-
missioned by the
TV networks.

Mr. McGannon
told the Subcommittee on Regulatory
and Enforcement Agencies of the House
Select Committee on Small Business
that since outlawed network option time
in 1960, the networks have continued to
increase the number of hours of pro-
graming on affiliated stations and that
the number of nonnetwork program
producers has continued to decrease
along with the decrease in prime-time
available to them.

The Westinghouse plan is aimed at
making prime-time available to inde-
pendent producers by prohibiting sta-
tions in the 50 largest markets having
at least three stations from carrying
more than three hours of network pro-
grams, other than news, between 7 and
11 p.m. It would provide some excep-
tions. Westinghouse filed its plans with
the FCC on April 15, 1966 (Broab-
CASTING, April 18).

Westinghouse is still convinced, he
went on, that the economic strength
and position of a national TV network
in relation to that of the individual af-
filiated station. can be equalized only
by giving the individual station free-
dom to choese between nonnetwork
and network programing sources. He
added that this can be accomplished
without damage to the networks or
their service.

He also added that Westinghouse
was not motivated by the desire to in-
crease its activities in the program pro-
duction and syndication field and that
its efforts in the past were taken to fill
the gap in available material.

BROADCASTING, June 20, 1966

Mr. McGannon

Poor TV clearance
for Vietham specials

Local network-affiliated TV stations
in substantial numbers have failed to
carry news programs on the Vietnam
situation and have rejected about 30%
of news and public-affairs material of-
fered to them by networks, according
to an article in the spring issue of the
Columbia Journalism Review issued last
Wednesday (June 15).

The conclusions in the article were
based on lists supplied by the net-
works covering the sample week Feb-
ruary 10-18. A similar study made by
the publication in 1962 showed a 25%
rejection rate of network news and pub-
lic affairs programing. The article noted
that the programs are not strictly com-
parable because the amount of regular-
ly scheduled public affairs material of-
fered by the networks has declined in
the past four years.

Among the highlights of the study:

= Network news specials concerned
with Vietnam carried on Feb. 12 by
CBS-TV and NBC-TV were presented
by 42% of the CBS-TV affiliates and
30% of the NBC-TV affiliates. Specials
on Feb. 18 were carried by less than
hailf of the CBS-TV stations and by
65% of the NBC-TV outlets. Each net-
work has approximately 200 affiliated
stations.

= All network news and public-affairs
programs in the survey were accepted

OPrDlrlm seen in area

. Progrsm pot seen

The white circles in the map indicate
areas in which full coverage of the
Senate Foreign Relations Committee’s
Vietnam hearing of Feb, 10 was seen
and the black circles indicate areas
in which there was no TV coverage of

by 21 ABC-TV, 14 CBS-TV and 20
NBC-TV affiliates (excluding the sta-
tions owned by the networks them-
selves). On the other hand, 14 ABC-TV,
34 CBS-TV and 19 NBC-TV affiliates
carried fewer than half of such pro-
grams offered. This listing does not
include those stations that accepted
such programing from more than one
network.

» The weekday evening news pro-
grams, which are fully sponsored, have
high acceptance among affiliates. Week-
end news programs and such weekly
presentations as CBS Reports and ABC
Scope are subject to considerable rejec-
tion or delay.

The article stated that the Vietnam
hearing of the Senate Foreign Relations
Committee on Feb. 10 was not carried
in 71 of 240 television markets in the
United States. It attributed these “black-
outs” to the failure of ABC-TV to carry
the hearings in full and to the CBS-TV
decision not to broadcast in full that
day’s testimony. The article said the
latter decision led to the resignation of
Fred W. Friendly as president of CBS
News. (Mr. Friendly subsequently was
appointed a professor of journalism at
Columbia’s Graduate School of Journal-
ism, under whose auspices the Review
is published.)

The article concluded in summary:

“The situation by and large, remains
what it was in 1962: whatever the

merits of network news and public-
affairs offerings, they are being judged
in many cases by local stations; the
viewer is not given his choice.”

the hearing. Of about 240 television
markets about 71 did not receive
the proceedings in full because only
NBC carried full coverage and 24
NBC stations did not carry the
coverage,

63



The price of
scripts goes up

WGA, producers agree
13 hours before deadline;

old rerun system back

In a tense denouement, reminiscent
of scripts that have launched countless
melodramas, Hollywood television writ-
ers and producers reached an agree-
ment last week on a new three-year
contract after a 24-hour marathon bar-
gaining session. The accord came just
13 hours before a strike deadline set
for midnight June 15. It was reached
by negotiating committees representing

the Writers Guild of America, member
companies of the Association of Motion
Picture and Television Producers and
of the Society of Independent Pro-
ducers. Later in the day, the agreement
won unanimous approval of more than
650 members of the guild at a mass
meeting in the Beverly Hilton hotel.
The producer organizations are sched-
uled to vote on it at later dates.

The WGA had planned to picket all
Hollywood film studios producing for
TV if the agreement had not been
reached.

The new contract calls for a change
in the current system for paying writers
when films they have worked on are
rerun. The formula for payment now
is based on the number of reruns for
a program rather than on royalty pay-
ments. Ironically, this residual payment
plan is similar to one that the guild
went on strike for 22 weeks in 1960
to change.

The film producers also agreed to in-
crease minimum payment for scripts by
4% in the first two years of the three-
year contract and by another 12% in
the third year. Present minimums are
$1,270 for a half-hour script and $2,310
for one-hour story and teleplay. Origi-
nally, the guild had sought to double
this scale. It's estimated that in ag-
gregate, the new contract will cost
management as much as $8 million over
the three-year span.

In one of the more significant fea-
tures of the new deal, the so-called
“Fifth Amendment clause” was elimi-
nated. The old contract denied screen
credits to any writer who took refuge
in the Fifth Amendment when under
investigation.

Establishment of a health-and-wel-
fare plan for guild members was not
a part of the new work package. Agree-
ment to such fringe benefits were among
the WGA’s early contract demands.

Program notes...

Prestige package = Wolper Productions
has put together a package of 24 docu-
mentary specials titted Wolper Award
Specials. The programs will be handled
for international syndication by the pro-
duction company's distribution arm,
Wolper Television Sales. Included in
the package are The Making of the
President, 1964 and The Making of the
President, 1960. Both were produced
in two separate hour parts.

Birds and bees * Animal Secrets, a
half-hour color series exploring nature’s
mysteries, will premier on NBC-TV,
Saturday, Oct. 15 (1-1:30 p.m. NYT).
Programs will be produced by The
Graphic Curriculum Inc., New York.
in association with NBC public affairs.
The series will be presented in coopera-
tion with the National Educational As-
sociation and the American Library
Association.

NTA goes outdoors = Acquisition to
distribution rights to 10 outdoor, action-
adventure motion pictures was an-
nounced last week by National Telefilm
Assaciates, Hollywood. They were orig-
inally released theatrically by Para-
mount Pictures in the late 1940°s.
Starred in the movies, so far sold in 10
markets, are such names as Buster
Crabbe, Johnny Weissmuller, Jack La-
Rue, Chester Morris and Richard Arlen.

History of aviation = RKO General
Productions, New York, has available
for syndication a one-hour color spe-
cial, International Aero Classic, with
Jimmy Stewart as host and featuring
Arthur Godfrey. Program was produced
at the First Annual Aero-Classic Expo-
sition in Palm Springs, Calif.
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From the Smithsonian = NBC News
will inaugurate a weekly series of color
programs for young people originating
at the Smithsonian Institution’s mu-
seums, research centers and expeditions
on NBC-TV, Saturday, Oct. 15 (12:30-
I p.m. NYT).

Weekend Carson = NBC-TV said last
week that effective with the July 2
weekend, stations will have the option
to present selected repeats of Johnny
Carson weeknight shows on either Sat-
urday or Sunday nights. Previously they
were scheduled only on Saturday nights.
Stations will now have the option for
either night, but cannot show the pro-
gram on both nights.

Eisenhower special = CBS News will
present this fall Young Mr. Eisenhower,
a one-hour color special, filmed on lo-
cation in Abilene, Kan., and West Point,
N. Y., tracing the boyhood and early
manhood of the former President. The
special will be scheduled on CBS-TV
in a 10-11 p.m. period on a Tuesday,
the date not yet determined.

Oriental conversation = Woroner Pro-
ductions, Miami, will distribute a daily
conversation show from Vietnam. The
program will be avaijlable in five 25- or
50-minute segments per week. Plans
also call for shows from Hong Kong,
Japan and Thailand.

New length » Storer Programs Inc.,
Miami, has announced that its new fall
series of Divorce Court will be clipped
to a half-hour because of demand for
30-minute program material. Henry I.
Davis, general manager said the new
taped series will be available in both
black-and-white and color. Jackson Hill,
who wrote and produced the first 130

Divorce Court episodes, will do the
new series.

Batter up! = Triangle Stations will place
into radio syndication its Dream World
Series consisting of two-hour broadcasts
based on information fed into compu-
ters. Through national balloting, the
public will choose the teams. As in the
regular World Series, there can be four
to seven games. Triangle reported that
25 stations already have signed to carry
Dream World Series, which began last
year on its wriL Philadelphia.

Crime prevention special = Kyw-Tv is
scheduling a one-hour prime time spe-
cial on June 29 aimed at young crim-
inals and potential lawbreakers. The
show, Calling All Criminals, will in-
clude appearances by yoting criminals
who will tell why they chose or were
forced into a life of crime. Philadel-
phia District Attorney Arlen Specter
will appear. In addition Xyw-Tv has
set up 10 special phone lines into the
district attorney’s office after the pro-
gram for the use of anyone with prob-
lems to discuss.

Capital expansion = Capital Film Lab-
oratories Inc. Washington, has opened
a 35mm color laboratory in Miami.
Capital said the new laboratory is de-
signed to speed processing and increase
output to meet work loads. The lab
will handle the next 30 segments of
Flipper for Ivan Tors Studios. Sam C.
Gale is sales manager for the lab.

Job training series = Westinghouse
Broadcasting Co, TV stations have be-
gun broadcasting Job Training Through
Manpower Development and Training,
a special new series of 15 half-hour
programs on educating the unskilled.
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If the
Electro-Voice
Model 666
picks up
sound here...

The holes in the top, sides and
@. rear of the Electro-Voice Model
666 make it the finest dynamic cardioid
microphone you can buy. These holes
reduce sound pickup at the sides, and
practically cancel sound arriving from
the rear. Only an Electro-Voice Vari-
able-D® microphone has them.

Behind the slots on each side is a
tiny acoustic ‘““‘window’ that leads
directly to the back of the 666 Acoustal-
loy® diaphragm. The route is short,
small, and designed to let only highs
get through, The path is so arranged
that when highs from the back of the
666 arrive, they are cut in loudness by
almost 20 db. Highs arriving from the
front aren’t affected. Why two “win-
dows”? So that sound rejection is uni-
form and symmetrical regardless of
microphone placement.

The hole on top is for the mid-
range. It works the same, but with a
longer path and added filters to affect
only the mid-frequencies. And near
the rear is another hole for the lows,
with an even longer path and more

filtering that delays only the bass
sounds, again providing almost 20 db
of cancellation of sounds arriving from
the rear. This *‘three-way™ system of
ports insures that the cancellation of
sound from the back is jusi as uniform
as the pickup of sound from the front—
without any loss of sensitivity. The re-
sult is uniform cardioid effectiveness at
every frequency for outstanding noise
and feedback control.

~ Most other cardioid-type micro-
phones have a single cancellation port
for all frequencies. At best, this is a
compromise, and indeed, many of
these “‘single-hole” cardioids are actu-
ally omnidirectional at one frequency
or another!

In addition to high sensitivity to
shock and wind noises, single-port car-
dioid microphones also suffer from
proximity effect. As you get ultra-close,
bass response rises. There’s nothing
you can do about this varying bass
response — except use a Variable-D
microphone with multi-port design*
that eliminates this problem completely.

What are
all these

other
holes

Because it works better, the E-V
666 Dynamic Cardioid is one of the
most popular directional microphones
on the market. Internal taps offer 50,
150, or 250 ohm impedance output,.
Frequency range 1s peak-free from 30
to 16,000 Hz (cps). Output is—58db.

To learn more about Variable-D
microphones, write for our free booklet,
““The Directional Microphone Story.”
Then see and try the E-V 666 at your
nearby Electro-Voice professional mi-
crophone headquarters. Just $255.00 in
non-reflecting gray, complete with
clamp-on stand mount. Or try the sim-
ilar Model 6635. Response from 50 to
14,000 Hz (cps), $150.00 (list prices less
normal trade discounts).

*Pat. No, 3.115,207

ELECTRO-VOICE, INC., Dept. 44IBR
660 Cecil Street, Buchanan, Michigan 49107
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‘Sky King' put into
syndication by Bagnall

George Bagnall & Associates Inc.,
Beverly Hills, Calif.,, has obtained
syndication rights to 72 half-hour epi-
sodes of the Sky King adventure seéries
that has been on CBS-TV on Saturday
(noon-12:30 p.m.) for seven years.

Les Anthony, vice president and sales
manager for Bagnall, said rights have
been acquired from the National Bis-
cuit Co.,, owner of the series, and
added that Sky King is being offered
to stations for a mid-September start.

He also noted that Bagnall is con-
tinuing to syndicate It's A Small World,
half-hour color travel-adventure series,
currently in 51 markets; and Clutch
Cargo and Space Angel, five-minute
animated color programs, each sold in
more than 100 markets.

School kids’ TV tastes
mature in 15 years

Tastes in television among elementary
school pupils have matured over the
past 15 years according to “Studies in
the Mass Media” conducted by Dr.
Paul A. Witty, professor of education
at Northwestern University and released
today (June 20) by the Television In-
formation Office.

The favorite programs in 1949-50
were Hopalong Cassidy, Howdy Doody,
Lone Ranger, Milton Berle and Arthur
Godfrey, while in 1965 the favorites of
pupils were The Man from U.N.C.L.E.,
Bewitched, Shindig, The Addams Fam-
ily, My Favorite Martian and Bonanza,
the study shows.

The current study is the 15th in a
series of annual surveys conducted by
Dr. Witty among school children, their
teachers and parents in the Chicago
area.

Radio series sales ...

Tom Anderson's Straight Talk!
(Jonathon Kirby Enterprises): WLAK
Lakeland, Fla.; KNIK Anchorage, Alas-
ka; wpeEc Americus, Ga.; xEmo Ti-
juana-San Diego; xupY Spokane; wMo0
Mobile, Ala.; xwFs Eugene, Ore.

The Joe Pyne Show (Hartwest Pro-
ductions): WTIG Massilon, Ohio; kuk!
Ukiah, Calif.; wain. Medford, Mass.;
KMUL Muleshoe, Tex., and wtJs Jack-
son, Tenn.

Chickenman (Spot Productions):
KrJz Fort Worth, xTsa San Antonio
and KPRC Houston, all Texas; WHYN
Springfield and wcop Boston, both
Massachusetts; wksw Buffalo, N. Y.;
KI0oA Des Moines and KSTT Davenport,
both Jowa; wNoE New Orleans; wixy
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Cleveland; wrtop Washington; wsGN
Birmingham, Ala.; kvoL Lafayette,
La.; kTR Denver; Kows Fargo, N. D.;
wMoc Chattanooga; ksop Salt Lake
City; xLra Little Rock, Ark.; wLAN
Lancaster, Pa.; wnNHC New Haven,
Conn., and weH Norfolk, Va.

KABL says its ID's
foliow FCC thinking

Kapr Oakland, Calif. insisted last
week that it has complied with the
FCC’s station-identification rules as
“consistently construed and interpreted
by the commission in the past.”

Licensee McLendon Pacific Corp.
filed exceptions which protested FCC
Examiner John D. Cunningham’s initial
decision that KABL has violated station-
identification and station-sponsorship
rules (BROADCASTING, Oct. 4, 1965).
The examiner has recommended a fine
of $10,000, the maximum forfeiture
that can be levied under present com-
mission rules. The Broadcast Bureau
suggested a forfeiture of $4,000 (BrRoap-
CASTING, April 18).

The FCC is investigating the charge
that KABL has violated commission
rules by identifying with the San Fran-
cisco area. McLendon, however, states
that xaBL has consistently complied
with the station-identification rules and
claims that Examiner Cunningham’s de-
cision is based on serious errors of law
and fact, that the commission is sud-
denly accusing KaBL of illegal action
which the FCC had in fact consistently
approved in the past, and that the fine
cannot be legally levied since KABL's
actions were neither “willful nor re-
peated.”

Admitting the possibility of a tech-
nical violation of the sponsor-identifica-
tion rules, McLendon also claims that
its omission was inadvertant. In Febru-
ary 1965, KABL ran a one-minute spot
(45second ad with a 15-second live
tag identifying the sponsor) for U. S.
Steel 57 times during 19 days without
the live tag.

Reade-Sterling takes
aim at smaller markets

Walter Reade-Sterling, New York,
has established a new subdivision to
make feature films readily available to
the smaller TV markets.

The new subdivision will be part of
the company’s television division and
will have its own sales force. The plan
includes a feature package called “Se-
lective Cinema,” 45 films to be sold
exclusively to nonmajor market stations.

The package comprises films that
have run in major markets but are first-
run to the smaller markets,

Check made on Chicago
radio in riot coverage

Chicago police and the FCC last
week were investigating reports that a
Spanish-speaking personality, possibly
two, broadcast inflammatory statements
on a Chicago station last Monday (June
13) that contributed to rioting in the
city’s Puerto Rican district. Their iden-
tity or that of the station was not dis-
closed.

A half-dozen radio stations in and
around Chicago, plus several FM out-
lets, regularly have Spanish-language
programs on their schedule, many daily.
Three share-time stations on 1240 kc,
for example, have Spanish programs
which collectively span much of the
day. These are WEDC, WCHW and WSBC,

Wepc is owned by Representative
Roman Pucinski (D-Ill.). The congress-
man ordered a blackout on all riot news
early Monday. WcHw and wsscC re-
ported careful controls over their pro-
graming which they said also preciuded
any possible involvement.

City officials and Spanish leaders
quickly appeared on nearly all Spanish-
language stations in the area to help
quiet the rioting. Wcru-tv Chicago de-
voted its full hour of Spanish program-
ing Tuesday evening to efforts to calm
the situation.

William Ray, head of the FCC's
complaints and compliance division,
said the commission’s Chicago office
had received one call concerning an
allegedly inflammatory broadcast but
that the caller himself had not heard
the broadcast. Mr. Ray said he had
not yet been able to track down the
source of the report. He said the com-
mission had not received a complaint
concerning a specific station.

Film sales ...

Girl Talk (ABC Films): Wcro-Tv
Cincinnati; WHBQ-TV Memphis; WQAD-
Tv Moline, Ill.; weMy-Tv Greensboro,
N. C.; wssv(tv) Elkhart-South Bend,
Ind.; wiLYH-TV Lancaster-Lebanon, Pa.;
wsBA-TV York, Pa., and WAGM-Tv Pres-
que Isle, Me.

Discophonic Scene, Night Train and
Marine Boy (Seven Arts TV): WNEM-
TV Bay City-Saginaw-Flint, Mich.

Man in Space (Seven Arts TV):.
WNys-Tv Syracuse, N. Y., and wiLx-
TV, Jackson, Mich.

Big Night Out (Seven Arts TV):
KOB-TV Albuquerque, N.M.

Out of the Inkwell (Seven Arts TV):
WvEec-tv Norfolk, Va.

The Professionals (Seven Arts TV):
WisH-Tv Indianapolis.

The Gypsy Rose Lee Show (Seven
Arts TV): Kvig-tv Eureka, Calif.
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INTERNATIONAL

The grass is
green, but ...

U.S. companies’' advertising
in foreign countries must

be tailored to the market

American companies more and more
are looking overseas but their advertis-
ing and marketing approaches must be
carefully tailored to each foreign mar-
ket or they will lose more than they
gain.

The generalization may be obvious
but it was the essence of most advice
offered last week in Chicago on inter-
national product ventures during the
49th annual world conference of the
American Marketing Association. Or as
one international success, Pepsi-Cola,
explained, there is more to a good for-
eign TV spot than language translation.

David Dutton, managing director of
the London Press Exchange, which he
claimed is “Europe’s largest advertis-
ing agency,” recounted the history of
American wins and losses abroad and
their relation in some cases to advertis-
ing foibles.

Mr. Dutton claimed firms like Green
Giant “laid an egg” in England when it
forgot “the majority of British people
have never nibbled an ear of corn.”
Similarly, Gleem tooth paste, despite
heavy press and TV promotion, “shone
brightly for a time” but now has “faded
to little more than a gleam.” Many,
however, like Colgate, Camay, Tide and
Vaseline have won big shares of their
markets, he said.

Even selling just north of the U. §.
border is vastly different in many ways
because Canada is a foreign country,
R. F. Schelling, vice president and gen-
eral products manager of Thomas .

Big Canadian radio saie

Rothmans of Pall Mall Canada
Ltd., has budgeted $2 million for
radio advertising in Canada in the
fiscal year, starting July 1, accord-
ing to Radio Sales Bureau, Toron-
to. RSB’s compilation of the top-
100 radio advertisers in Canada
last year showed Rothman’s as
number four with expenditures of
$905,858.
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Lipton Ltd., Toronto, explained.

A comprehensive analysis of adver-
tising in Canada was given to the AMA
by Robert M. McClelland, executive
vice president of Standfield, Johnson &
Hill Ltd., Montreal and Toronto, an
affiliate of Lennen & Newell. He cited
TV as Canada’s major medium today,
billing in excess of $100 million and
accounting for over 35% of all Cana-
dian advertising.

Norman Heller, vice president, mar-
keting research and planning, PepsiCo
Inc., New York, told of the success of
his firm in expanding Pepsi-Cola into
110 foreign countries and using radio
and TV where available. Pepsi’s basic
“come alive” image and theme—backed
by the traditional musical jingle—is
standard the world over but the indi-
vidual nuances differ country by coun-
try to fit local needs, he said.

Spanish group buys
Mark Century service

Radio Madrid Network has selected
a United States radio program service
company, Mark Century Co., New
York, to help arrange its program
schedule.

Milton Herson, president of Mark
Century, last week announced the ap-
pointment made by the Sociedad Es-
panola de Radiodisfusion, which oper-
ates 52 of Spain’s 150 radio outlets.
Mr. Herson said his firm will advise
SER on the establishment of a “top
40” programing format similar to the
U.S. structure, and help create a series
of station ID’s based on SER’s musical
logo.

Mark Century’s service to SER has
also been extended to Australia, Can-
ada, the Virgin Islands and Mexico.
Mark Century provides a radio pro-
gram service to over 600 U.S. markets.

New Blue Eagle planes
okayed in House bili

The House of Representatives last
week approved funds contained in a
defense procurement bill authorizing
replacements for a pair of battle-weary
planes that have been serving as air-
borne television transmitters over the
South Vietnamese countryside.

The entire package now goes back to
the Senate which previously passed a
similar bill with a lower price tag. Part
of the bill would provide funds for four
additional aircraft for the Vietnamese
broadcasting chores. The proposal for
the television funds was made in an

amendment to the bill by the House
Armed Services Committee.

The amendment would earmark $20,-
000,000 for the Navy and Marine
Corps to supplement or replace two
C-121 “Blue Eagle” aircraft that have
been used as flying broadcast stations
for the Vietnamese and U. S. military
personnel.

The two planes, according to the
committee statement, have been oper-
ating with some “ingenious makeshift
modifications,” and both were damaged
—one almost destroyed —in a Viet
Cong mortar attack in April.

The operation, called “Project Jen-
ny,” was initiated by the Department
of Defense and began broadcasting
Feb. 7. The airborne facilities simul-
taneously transmit on two channels, one
for the Vietnamese (with program as-
sistance furnished by the U. S. Infor-
mation Agency) and the other for the
U. S. military (operated by the Armed
Forces Radio-Television Service.)

Middle East co-op plan
proposed by Movielab

A common goal in television and
motion pictures may one day help bring
closer unity in the Middle East through
a color film project proposed by Saul
Jeffee, president of Movielab Inc., New
York.

Mr. Jeffee, just returned from a
Middle East trip, reports that Israel,
Turkey and Greece are most anxious
to stimulate domestic and foreign pro-
duction of film properties at their
locales. But, because none of these
countries can individually keep a
modern processing laboratory in full
operation, they are, said Mr. Jeffee,
interested in his proposal of a jointly
accessible color lab for TV, theatrical
and educational film.

Movielab technicians would furnish
the know-how, with long-range plans
calling for training of Israeli, Turkish
and Greek lab assistants in New York.

If the venture proves workable, Mr.
Jeffee hopes it could be extended to
other Middle East nations.

International film sales ...

Tarzan (Banner): CBC network
(9 stations) and cHcH-Tv Hamilton,
CFPL-Tv London, ckvr-tv Barre, all
Ontario; ckck-Tv Regina, Sask., and
CHCT-Tv Calgary, Alberta.

Time Tunnel, The Man Who Never
Was, Men Against Evil, Them Monroes
(20th Century-Fox TV International}:
Telesistema Mexicana, S. A.
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Group wants change
in common-carrier rules

A study group composed of top fed-
eral officials has recommended that
Congress approve legislation allowing
the FCC to permit international com-
munications common carriers to merge.

The Intragovernmental Committee
on International Telecommunications,
in a report to the Senate Commerce
Committee, also said it was drafting
such a bill and would submit it to Con-
gress shortly. The group began a study
of the industry in 1964. It includes
representatives from the State, De-
fense and Justice Departments.

In the past, the FCC, to protect the
economic viability of the record (tele-
graph) carriers, adopted a policy that,
with some exceptions, excluded the
principal voice (telephone) carrier,
AT&T, from this field. In recent years,
however, the committee found. there

has been a growing demand for com-
bined voice/record services.

On the basis of its study, the com-
mittee concluded that, although in the
past significant benefits may have re-
sulted from the competitive inter-play
among the carriers, in the future such
benefits also may be gained from the
merger of facilities creating more effi-
cient use of plants and reduction in
costs and rates.

It recommended that legislation be
passed removing present statutory bars
to the merger of carriers or facilities
used in overseas telecommunications
and permit the FCC under safeguards,
including the protection of labor, to
approve such mergers.

It proposed three alternative struc-
tures that would include two or more
telegraph systems, or their facilities,
with or without the Communications
Satellite Corp. and with or without
the overseas facilities of AT&T, A
merger combining all cable, satellite
and radio facilities would probably

FANFARE

Pioneers honor Godfrey,
re-elect chapter officers

The New York chapter of Broadcast
Pioneers presented its distinguished
service award to Arthur Godfrey at the
chapter’s annual dinner-meeting last
week in New York.

Donald J. Mercer, NBC, was re-
elected chapter president at the meet-
ing. Also reelected were Geraldine H.
McKenna, Westinghouse Broadcasting,
as vice president; Carl S. Ward, CBS-
TV, as vice president; Grace Johnser.
ABC-TV, as secretary, and Robert J.
Higgins, Broadcast Music Inc., as treas-
urer.

Mr. Godfrey was saluted with a
musical revue, “The Many Lives of Ar-
thur Godfrey,” emceed by John Daly.
Frank Pelligrin, Pellin Enterprises, New
York, was chairman of the dinner com-
mittee.

CBS promoters to meet
in New York this week

An annual meeting of promotion and
information services directors represent-
ing the five CBS-owned TV stations
will be held this week (June 22-24) in
New York. Three CBS division presi-
dents will speak at luncheons held on
each of the days of the meetings, be-
ginning with Richard S. Salant, presi-
dent, CBS News, and followed by John
T. Reynolds, president, CBS-TV and
Merle S. Jones, president, CBS-TV Sta-
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offer the most advantages, it said. It
recognized that any form of merger
would probably reduce competition
and the labor force, but said competi-
tion would still exist in services if the
merged company were confined to be-
ing a carriers’ carrier and that econ-
omies thus gained could permit rate
reductions that would stimulate use and
create new jobs.

C-E enters Australia

Campbell-Ewald Co., Detroit, has
purchased an interest in Coudrey-
Gotham Associates Pty. Ltd., Sydney,
Australia, a long-established Australian
agency with more than 40 clients and
billings of around $3 million. Thomas
B. Adams, Campbell-Ewald president.
said the move was to strengthen and
improve services for the firm’s South
Pacific and Far East clients. The Aus-
tralian agency will be known as Cou-
drey-Campbell-Ewald Pty. Ltd.

tions Division. Topics on the agenda:
advertising, promotion, publicity, re-
search and sales. Stations are WCBS-TV
New York, knxT(Tv) Los Angeles,
wBBM-TV Chicago. wcau-tv Philadel-
phia and kMox-tv St. Louis.

Drumbeats...

Book spots = Actor E. G. Marshall
has donated his services to Books
U.S.A. to record its public service an-
nouncements. Books U.S.A. was cre-
ated by Edward R. Murrow as an
educational organization. Mr. Mar-
shall’s announcements appeal to the
public to tell America’s story abroad
through American books, and to send
the words of Lincoln and Kennedy
overseas as goodwill ambassadors.

Firefighter = John Gambling. host of

Rambling with Gambling, wor New
York morning show, is acting as mid-
dleman for a gift of a fire truck to
the Derby Volunteer Fire Company of
Bordentown, N. J. Cy Harris, a fire
truck hobbyist, asked Mr. Gambling
to offer the truck over the air and the
Derby company was chosen from the
more than 30 fire companies that re-
sponded.

Summer teaser = The pilot episode of
NBC Film’s first-run color series,
Kimba, will be shown as a summer
special on wpx(rv) New York and
KHJ-TV Los Angeles. Purpose is to
promote the entire animated Kimba
series which will run this fall. The 52-
episode, half-hour series was co-pro-
duced by NBC Enterprises and Muschi
Productions, Tokyo.

FAR WEST—TOP MARKET

AM-FM. Excellent profits. Priced at $250,-
000. 29% down.

PACIFIC NORTHWEST

Full time. Yolume $70,000. Priced at $105,-
000. Terms.

Jacl( L. Sto“

NEGOTIATORS FOR THE SALE OF MEDIA AND ALLIED BUSINESSES

and ASSOCIATES 10S ANGELES

SUITE 514-15-18 HOLLYWOOD SECURITY BLDG. ¢ LOS ANGELES. CALIF. 80028
AREA 213 HOLLYWOOD 4.7279

CALIFORNIA
One of the state's top markets. Profitable
full timer. $350,000. Terms.

NORTHEAST

AM.FM
$150,000. Terms

WASHINGTON NEW YORK
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EQUIPMENT & ENGINEERING

Landco’s computerized sound mixer
SYNCHRONIZES EIGHT-TRACK TAPE TO SOUND FILM

The Sound Studios of Landco Labs
Inc., New York, has developed a com-
puterized method to record and mix
sound for filmed TV commercials.

Bob Landers, president, calls the
process Quick-Track. It also can be
used for “live editing without scissors.”
The only waiting time, he said, is in
the rewinding of the tape itself.

Mr. Landers explained last week that
his system uses an “electronic brain”
(quasi-binary counter) that can synchro-
nize a single, eight-track audio tape to
film pictures. It's no longer necessary,
he said, to take time for reloading or
looping techniques. Quick-Track’s syn-
chronized accuracy, he added, comes
to within 1/100th of a second in 60
minutes.

For the advertising agency, Mr.
Landers indicated, it means a quick, ac-
curate and money-saving way to get up
to eight sound tracks onto a single tape.
With sound studio rates at $80 per
hour to produce TV commercials,
Quick-Track almost doubles the out-
put, he said.

The cycle begins when an agency
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Jack Schatz, vice president, adjusts
tape reel on eight-track head assem-
bly—a unit in Landau's unique sound
process Quick-Track. Mr. Schatz said
this total facility makes possible an
easy-to-use system for agency pro-
ducers, and an elimination of the
‘mystique surrounding the use of
sound.’
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submits its tapes, called mags, per-
forated with sprocket holes containing
the sound medium. Quick-Track then
synchronizes all the sound elements on-
to a single extra-width, multi-track tape.
This is done with synchronizing pulses
on the tape to ensure synchronized
playback at the exact same speed as the
recording. The electronic brain controls
this operation.

The brain consists of two control
panels. One panel has automatic con-
trols for synchronizing the tape, and
the other, an automatic pre-set pro-
gramer that starts the machines (tape
recorder, projector, studio lights, air
conditioner, etc.) during tape plays.
The programer also selects the brain
functions and at the points they will
occur.

The actual tape recorder is a special
eight-track tape console in two sections.
The lower half represents an Ampex
tape transport with an eight-track erase,
record and playback head assembly.
Above this are eight audio units each
with track switches, dials and motor in-
dicators, especially made by Lang Elec-
tronics, New York.

Mr. Landers said the technical de-
tails of Quick-Track result in a simple
operation where the film is run through
only once. The dubber also is loaded
once, since all the sound elements are
recorded in line and in sync. Each
Quick-Track phase—the rehearsing, re-
cording and mixing—is accomplished
without interruption.

Other features of Quick-Track in-
clude a solid-state mixing panel with
eight separate volume and tone control
levers, and a “magic” tape-cue-stop
button that halts the tape at an exact
pre-set tone for accurate cueing.

Commission explains
three-week-old votes

The six commissioners of the FCC
last week told why they voted as they
did three weeks earlier in denying peti-
tions by kKALF Mesa, Ariz., and wNMP
Evanston, Ill., for reconsideration of
waiver denials (BROADCASTING, June 6).

The statements were an unusual pro-
cedure and followed the 3 to 3 vote that
upheld the earlier rejection of the waiv-
er applications for nighttime service.
The daytimers in suburbs of Phoenix
and Chicago, respectively, had sought

to change to fuiltime outlets.

Acting Chairman Rosel Hyde and
Commissioners Robert Bartley and Lee
Loevinger supported the waiver peti-
tions. Commissioners Robert E. Lee,
Kenneth Cox and James Wadsworth
opposed them.

Commissioner Hyde found both sta-
tions had “compellingly demonstrated”
their nighttime service “would achieve
significant public benefits.” In Evans-
ton’s case it would be the first local
nighttime commercial AM and for
Mesa it would be “a second and com-
petitive” station. Both stations, he said,
would serve “sizeable and swiftly grow-
ing” communities. He noted that the
benefits would not cause any additional
objectionable interference to other sta-
tions.

Commissioners Bartley and Loevinger
found that since no other station would
be harmed by the applications and
since both would offer additional serv-
ice to small communities, “it would
seem meritorious to waive the rule and
accept the applications.” They noted
that since the rule had been adopted,
the FCC had denied four waiver re-
quests and granted two. These figures
show the “virtual impossibility” of com-
ing up with a rule that fits every situ-
ation.

Commissioner Lee said he would
favor amending or changing the rules
if they are restricting “the larger and
more effective use of radio.” Until that
time, he added, he cannot “in good
conscience vote to waive them on a
case-by-case basis.”

Commissioner Cox found it impos-
sible to give “‘every separately incorpo-
rated community in our mushrooming
metropolitan areas its own full comple-
ment of AM stations. All primary
services in the areas must be con-
sidered,” he said in the wNMP case,
adding, the station was wrong in assert-
ing that Evanston’s community identity
would be threatened without a second
local nighttime service. (WEAW-FM is
a 24-hour station.)

More Appeal = Discussing KALF’s
case, Commissioner Cox found it “con-
siderably more appealing” than wNMmP
since Mesa is a more distinct commu-
nity in relation to Phoenix than is
Evanston to Chicago, “and because I
am not sure the spectrum is so crowded
in the Southwest that the degradation
of frequency . . . would be as serious
here as in the Upper Midwest.”

He called KALF's contention that
there is need for more agricultural pro-
graming “a substantial one” but felt
this was not enough grounds for waiver
since allocations are permanent “but
programing is fleeting” and a “change
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in ownership may bring a change in
empbhasis.

Commissioner Wadsworth supported
the Cox position on wNMp. In the
KXALF case he felt it “unwise” to issue
a waiver that would “involve extensive
construction and a substantial invest-
ment on such an ephemeral proposition
as a proposal for unique programing,
which could later be changed at the
will of this or a subsequent licensee.”

FCC turns down CBS
petition on radiation

CBS’s petition to alter a proposed
FCC rulemaking that would establish
uniform procedures for calculating radi-
ation patterns of AM directional an-
tenna systems, was denied by the com-
mission last week.

CBS had asked that the commission’s
proposal be expanded to include pend-
ing class II-A AM applications. As an
alternative, CBS suggested that all 1I-A
applicants that receive grants must pro-
tect co-channel I-A stations against in-
terference.

The FCC emphasized that the pro-
posed rulemaking is intended to (1) in-
crease the likelihood that AM licensees
can maintain their radiation patterns
without having to modify them, (2)
eliminate legal procedures usually em-
ployed to determine radiation patterns
and (3) enable the FCC to use more
efficient computer processes to deter-
mine nighttime limitations.

GE sets up unit
for closed-circuit TV

A separate manufacturing unit for
closed-circuit TV equipment has been
set up by the General Electric Co,
Syracuse, N. Y. GE said the new or-
ganization, CCTV Business, was formed
to provide “major growth opportunities
for this product line.” Harry E. Smith,
marketing manager of GE’s visual com-
munications products business section,
will manage the new unit (see page 75).

CCTV Business, GE said, will have
its own active management team, mar-
keting, engineering and manufacturing
functions. The VCPB section, with
which the closed-circuit TV operation
will be affiliated, will now concentrate
on the company’s broadcast equipment.
GE’s closed-circuit TV cameras, all
transistorized, have been sold for vari-
ous industrial, educational, business and
specialized applications. The firm also
markets recording devices and monitors
in the CCTV field.
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Is CATV answer to spectrum problems?
ENGINEERS SUGGEST CABLE REPLACE OFF-AIR TV

How do you take the heat off the
radio spectrum? Some engineers have
watched with interest the growth of
CATV, and that was one of the solu-
tions to ease the demands for spectrum
space suggested last week at an Institute
of Electrical and Electronics Engineers
meeting in Philadelphia.

The speakers were members of a
panel on the “Future Allocation of the
Radio Spectrum” at the 1966 IEEE
conference on international communi-
cations.

The use of wire for TV was proposed
by David B. Smith, professor of elec-
trical engineering at the University of
Pennsylvania and former director of
research for the Philco Corp.

Others who took off on TV to soms
degree were R. P. Gifford, General
Electric Co.; W. J. Weisz, Motorola
Inc., and C. R. Kraus, consulting engi-
neer formerly with the Pennsylvania
Bell Telephone Co.

Mr. Smith, however, was the most
vigorous proponent of the use of cable
for TV. CATV, he said, is the most
efficient system yet devised for the dis-
tribution of TV signals and for other
services to the public and for special-
ized purposes. If unregulated, Mr.
Smith said, CATV would supplant TV
broadcasting in from 20 to 25 years.

Mr. Weisz, who has been a leader in
behalf of the land-mobile services seek-
ing the use of some TV channels for
mobile users, pleaded for a review of
all spectrum allocations in the light of
present engineering knowledge. He
urged the use of what he called “fallow”
areas of the spectrum, not now being
used to any extent. Mr. Weisz and the
land-mobile forces have for some time
coveted channels 14 and 15 in the UHF
band. At the least, he urged, some
form of channel sharing should be per-
mitted.

Mr. Gifford disparaged the use of
UHF for television and noted the
“light” use of this portion of the spec-
trum. Land mobile, he said, is four
times as valuable to the public as tele-
vision, using police and fire services as
one element in his valuation. He also
suggested that services using the spec-
trum be charged a fee based on their
service to the public.

Mr. Kraus, acknowledging the plight
of the land-mobile services, charged
that present land-mobile channels are
not being used efficiently. He proposed
a “common” use of channels, with a
random-access device that would permit

a user to use any one of the 20 circuits.
The device would find an unused circuit
among the 20, it was explained.

FCC Commissioner Kenneth A. Cox,
acknowledging the heavy use of chan-
nels allocated for the land-mobile serv-
ices and the unused portions of the
UHF television band, listed the prob-
lems involved if any attempt was made
to shift the two services in the spectrum.

Even if the FCC were to decide to
delete some of the UHF band for land-
mobile use, the commissioner said, he
fould favor beginning at the top end of
that band. This is, of course, the re-
verse of what the land-mobile services
have asked.

Mr. Cox also referred to a forth-

New tower for KETV(TV)

KeTv(Tv) Omaha has an-
nounced a target date of Oct. 1
for completion of its new 1,365-
foot tower. Structure will be at
72d Street and Crown Point Ave-
nue in Omabha,

Groundbreaking  ceremonies
June 2 were attended by nation-
al, state and local dignitaries.
First shovel was turned by Arthur
1. Goldberg, U. S. ambassador to
the United Nations, as KETV Pres-
ident Ben M. Cowdrey (left)
looked on.

The channel 7 station is an
ABC-TV affiliate.
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A surprise demonstration of how
the home video-tape recorder is be-
coming a significant communications
force in its own right was staged in
Chicago last week before the Ameri-
can Marketing Association by Ampex
Corp. and its advertising agency,
Kenyon & Eckhardt.

Using only the subdued lighting of
the banquet hall itself, the new
Ampex VR-7000 home recorder
($3,195) and its vidicon camera
($895) from an obscure balcony site
captured the entire luncheon talk of
the new president of the Electronic
Industries Association, Robert W.
Galvin (on screen at podium), chair-
man and chief executive officer of
Motorola Inc. The tape reel was
presented to Mr. Galvin at the end
of his speech and it will be dupli-
cated and sent to universities and
colleges.

AMA acknowledged the demon-
stration as historic and indicative of
the many ways video-tape systems
could aid industry and enhance

The role of the home video-tape recorder

market research and advertising ex-
perimentation. Ampex Corp, is mak-
ing its lines of home video recorders
in the Chicago area. It admits the
initial market is institutional but
sees prospects of home use since
some models are priced as low as
$1,095.

coming FCC plan to test the use of
land-mobile services on channel 12 in
New York (BROADCASTING, May 23).

He said that there would be a meet-
ing at the FCC on June 30 to discuss
the New York test. The meeting will be
conducted by Ralph Renton, FCC chief
engineer, he said.

As to Mr. Smith’s call for the use of
wire for TV, Mr. Cox responded that
cable distribution of TV has its prob-
lems too; that it isn’t cheap, and it is
no substitute for broadcasting.

Howard Head, Washington consult-
ing engineer and engineering adviser to
the Association of Maximum Service

Telecasters, maintained that no sub-
stantial change could be made in the
television allocation because of the tre-
mendous investment by the public in
present TV receivers.

In another panel, a group of CATV
engineers discussed cable operations,
and in general agreed that the level of
engineering was increasing upwards
year by year. Among those speaking
were A. S, Taylor, Washington con-
sulting engineer; K. A. Simons, Jerrold
Flectronics; M. G. Richey, Ameco Inc.;
J. Shekel, Spencer-Kennedy Labora-
tories, and D. N, Carson, Bell Tele-
phone Laboratories.

1101 17th Street, N.W.

MALARKEY, TAYLOR and ASSOCIATES
CATV
BROKERS * CONSULTANTS < ENGINEERING

Washington, D. C.

Area Code 202—223-2345
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KOB rejects bureau
suggestionon 770 kc

If the FCC isn’t able to carry out the
U. S. Court of Appeals’ mandate in
the 25-year-old KoB-waRBC clear-channel
case, it should seek help from Congress.
But the problem really isn’t that diffi-
cult, koB Albuquerque told the com-
mission last week.

Kos, in a pleading filed with the
commission wasn't specific on the kind
of legislation that should be sought,
but it was understood the station feels
that Congress should be asked to spelt
out the use it wants made of the ciear
channels.

Kos is said to be sufficiently serious
about the matter to be considering ask-
ing a member of Congress to introduce
the appropriate legislation if the com-
mission does not act.

At issue is the xoB-wasc New York
fight over use of the 770 k¢ frequency
that they both occupy. The commis-
sion in 1958 ruled that both should
operate as I-B stations, each protecting
the other. ABC’s New York station is
operating as a I-A.

Case Sent Back » The U. S. Court of
Appeals last year, in remanding the
case to the commission, said the agen-
¢y had not been fair to ABC in classi-
fying its “flagship” station as a I-B
while leaving the CBS and NBC New
York stations as I-A’s.

The commission is now seeking help
from the parties in resolving the prob-
lem, and KoB’s comments last week were
in response to a Broadcast Bureau sug-
gestion WABC be permitted to operate
as a I-A with xoB designated a II-A.
Wasc made a similar suggestion, while
KoB proposed dropping the CBS and
NBC's New York stations, among
others, back to I-B status.

KoB, whose comments were a reply
to those filed by the bureau and ABC,
criticized the FCC's counsel for sug-
gesting that the private interest of those
attempting to serve the public interest
be “thrown to the wolves . . . simply
because a court’s insistence on consist-
ency makes the commission’s task a lit-
tle more difficult.”

KoB said there were ways short of
an appeal to Congress to resolve the
problem. It said the clear-channel pro-
ceeding, which was concluded in 1961,
provides sufficient basis for establish-
ing a system of alternative I-B or II-A
use of the 13 clear channels earmarked
for duplication.

Kor said the decision of whether
I-B or II-A stations should be added to
the broken-down channels could be
made a case-by-case basis, Kos feels
the commission decision in 1958 estab-
lishes KoB’s right to I-B status,

The 770 case began in 1941 when
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KoB was moved from 1180 kc with 10
kw but with special permission to oper-
ate on 770 ke with 50 kw, and waBc
was shifted from 760 kc to 770 kw.
Both moves resulted from U. S. obliga-
tions under the North American Re-
gional Broadcasting Agreement.

FCC revises its
urban-suburban stand

Daytime class-IV AM stations inter-
ested in applying for an increase in
power received some welcome news
from the FCC last week.

The commission said its established
policy of encouraging use of increased
power by such stations overrides its

more recent policy governing AM ap-
plications for suburban communities.

Under that policy, adopted in De-
cember (BROADCASTING, Jan. 3), the
commission questions the genuineness
of a suburban application if the pro-
posed operation would put a 5 mv/m
signal over a city of more than 50,000
inhabitants and has a population at
least twice that of the community spec-
ified in the application. In such a case,
the applicant would have the burden of
proving the application is not for the
larger community.

The commission last week said it
found that if the policy of encouraging
daytime class-IV power increases is to
be properly implemented, the provisions
of its suburban-urban policy should not
be applied. The purpose of that policy

FATES & FORTUNES

BROADCAST ADVERTISING

Robert Raymond,
account supetvisor at
LaRoche, MecCaffrey

and McCall, New
York, named VP.

Ted S. Burnett Jr.,
account supervisor for
Benton & Bowles,
joins Erwin Wasey,
Los Angeles, as VP
and account supervisor. Robert Frey,
medical copy writer with Ross Labora-
tories, Columbus, Ohio, joins Wasey,
Los Angeles, as copywriter.

James B. Zabin, formerly president
of Loewy Stempel Zabin Inc., New
York, joins Newhoff-Blumberg Adver-
tising Agency, Baltimore, as VP and
chairman of plans board.

John J. Martin Jr, VP, Hicks &
Greist, New York, elected senior VP;
Martin Rifkin, former operations man-
ager, elected VP; Alvin Willner, former
controller, appointed secretary-treasurer.

Arthur Cerf Mayer, former VP and
creative director of Hicks and Greist,
New York, joins Venet Advertising
Co., same city, as VP and creative
director.

Mr. Raymond

Peter F. Minnock
Stewart, VP at John-
stone Inc., New York,
named senior VP.

Gerard C. lannelli,
former supervisor in
account management
department, Young &
Rubicam. New York,
elected VP.

Philip F. von Ladau, media re-
search director for Carson/Raberts/
Inc., appointed head of new, separate
department established to handle media
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Mr. Stewart

is to distinguish between applicants that
are actually for small communities and
those that are big-city applications: in
disguise.

New plant planned

Continental Electronics, Greenville,
Tex., a subsidiary of LTV Electrosys-
tems Inc., Dallas, plans to construct a
new building at a cost, including equip-
ment, of $1.4 million. J. O, Weldon,
president of Continental, said volume
production of super-power transmitters
will be housed in the new plant. Conti-
nental said it has signed contracts for
ten 250-kw high-frequency transmitters
for the U. S. Information Agency in the
amount of $2,358,000.

statistics and electronic data processing
systems application.

Dorothy Carter,
VP-research and med-
ical affairs, consumer
products division of
Miles  Laboratories,
Elkhart, Ind., appoint-
ed VP and senior
medical consultant for
Interpublic Group of
Co.’s that city.

Miss Carter

Jim Beatty, internationally known
track star and sports director of ways
Charlotte, N. C., named national sales
manager.

Stanley H. Beals, formerly with
Gardner Advertising, St. Louis, joins
BBDO, Chicago, as account supervisor
on Alberto-Culver.

Don K. Stuart, ac-
count executive with
Harrington, Righter &
Parsons, New York,
named national sales
manager for WPIX
(Tv), that city. Mr.
Stuart replaces Jack
Flynn, killed in a
plane crash last No-

Mr. Stuart
vember (BROADCASTING, Nov. 15, 1965).

Spencer Bruno, formerly associate
research director and copy research
manager at Compton Advertising, New
York, named VP and market research
manager.

George Wallace, with West, Weir &
Bartel, New York, appointed media
director of Pampel & Associates, that
city.

Ruth Forbes, with program statistics
unit of CBS-TV research department,
New York, appointed manager of ad-
vertising records in CBS-TV research

department.

Jack Badofsky named creative
broadcast director at Stern Walters &
Simmons, Chicago.

Waldemar R. J. Kilian and William
H. Croke, with advertising department
of P. Lorillard Co., New York, ap-
pointed advertising product managers.

Mr. Hurd

Gordon Hurd, formerly director of
client relations for E. G. Shipman Inc.,
New York, and Howard Kiser, for-
merly with NBC, New York, elected
senior VP’s of John B. Caldwell Asso-
ciates, that city.

Patricia Wagner, former director of
public relations, Sheldon Fredericks
Advertising Associates, New York, ap-
pointed director of public relations,
Delehanty, Kurnit & Geller Inc., same

city.

Mr. Kiser

Richard 0Olsen, VP
and assistant media
director at Needham,
Harper & Steers, New
York, named media
director.

Geren W. Morten-
sen, formerly PR and
creative director for
wJz-Tv Baltimore, ap-
pointed creative director of Cahn Avis
Gerard Advertising, that city.

Mr. Oisen

Don H. Jumisco, formerly account
executive with CBS Radio Network
Sales, Detroit, appointed account ex-
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ecutive at CBS Television Network
Sales, that city.

Don Hockstein, for seven years VP
and director of commercial production
at Earle Ludgin Co., and Joel T.
Squier, formerly with commercial pro-
duction department of Dancer-Fitz-
gerald-Sample, Los Angeles, join Foote,
Cone & Belding, Chicago, as TV
commercial production supervisors.

Nancie Kiley, media director at M.
B. Scott Inc., Beverly Hills, Calif.,
joins Anderson-McConnell, Los An-
geles, as media estirnator.

Len C. Smith, sales manager for
KEEN-FM San Jose, Calif., appointed
general sales manager.

.’aﬁ' Jo Foxworth, VP
| and creative director
of Calkins & Holden,
New York, named Ad-
vertising Woman of
Year at annual meet-
ing of Advertising
Federation of America
in Miami.

Nicholas R. Bibko,
formerly with General Electric Co.,
Syracuse, N. Y., appointed account ex-
ecutive at Spitz Advertising, that city.

Bob Katz, account executive with
Grey Advertising, New York, joins
Papert, Koenig, Lois, that city, as
account executive. Gary Roberts, media
buyer with PKL, New York, named
assistant media supervisor.

Michael W. Koff, assistant account
executive and media buyer at Grey
Advertising, New York, joins NBC
Spot Sales as account executive in
New York.

James E. Nelson, copy supervisor at
Warwick & Legler, New York, joins
The Marschalk Co., that city, as senior
copywriter. John E. McCullough, tele-
vision producer at Ogilvy & Mather,
New York, joins Marschalk there in
same capacity.

Faith B. Popcorn, copy chief at Salit
& Garlanda, New York, joins copy
staff at Solow/Wexton, that city.

Art Kane, still photographer, joins
VPI Productions Inc., New York, for
work in television commercial field.

Judith Henning, formerly in copy
department, Norman, Craig & Kummel,
New York, joins Cunningham & Walsh
Inc., that city, as copywriter.

Ron Smith, with Great Western Ad-
vertising Agency, Reno, joins sales staff
of KcBN, that city.

Sam Lane, former account execu-
tive for wHAT-AM-FM Philadelphia;
Vic lacona, account executive with
WKDN-AM-FM Camden, N. J., and
Peter J. Huver, with Bendinger Broth-
ers Manufacturing Co., join sales staff
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3

hMiss Foxworth

of wkss(tv) Burlington, N. J.-Phila-
delphia.

MEDIA

Edward G. Gerbic, VP of Willie
Broadcasting Co., owner of wiLl Wil-
limantic and wiNy Putnam, both Con-
necticut, elected president.

Robert H. Koonts and Lacy S.
Sellars, both with Jefferson Standard
Broadcasting Co., Charlotte, N. C.,
elected secretary and assistant VP,
respectively.

H. Dail Holderness, president of
Carolina Telephone and Telegraph Co.,
named chairman of Jefferson-Carolina
Corp. Other officers elected: Michaux
H. Crocker, president and treasurer;
J. Richard Fowler, executive VP;
and Robert H. Koonts, secretary and
general counsel. Donald W. Curtis, ex-
ecutive VP and general manager of
Cablevision Inc.,, Gastonia, N. C,,
named general manager. Jefferson-
Carolina is to acquire all CATV in-
terests of Carolina Telephone and
Telegraph Co. and Jefferson Standard
Broadcasting Co.

Daniel F. Anderson, administrator,
administration and services for NBC,
named manager, personnel administra-
tion, NBC, West Coast. He succeeds
Roy A. Cheney, who becomes manager,
salary administration and records, at
network’s New York headquarters.

Charles Ross, manager of informa-
tion services for wiBw-aAM-FM-TV To-
peka, Kan., appointed station manager
of wiBW-Tv.

Melvin M. Bailey, with KXL-AM-FM
Portland, Ore., named station manager.

Dall Ross, with kyND Tempe, Ariz.,
appointed station manager.

PROGRAMING

James Larkin, former consultant
with Bonneville International Corp.,
Salt Lake City, elected VP for pro-
graming and public relations, Radio
New York Worldwide Inc.

James 0. Beavers, VP and super-
visor of Chevrolet account at Camp-
bell-Ewald Co., Detroit, named West
Coast director of program development
for ABC-TV to work on new series.
Joe Byrne, assistant to producer and
script supervisor for Stage Five Pro-
ductions, producer of The Adventures
of Ozzie and Harriet, appointed pro-
gram executive for ABC-TV on West
Coast.

George J. Mitchell, program director
of wreF(Tv) Dayton, Ohio, elected VP.

James 0. Marlowe, program director
of wwLp(Tv) Springfield, Mass., elected
VP.

Dean McCarthy, program and opera-

tions at wIBk-Tv Detroit, appointed pro-
gram director of wxvyz-Tv, that city.

Robert Williams, director for Nor-
wegian Broadcasting Corp., Oslo, Nor-
way, joins wJw-Tv Cleveland, as
producer-director.

Tom Kennington, music director of
wsal Cincinnati, appointed program
director.

Jon Bosworth, with kynp Tempe,
Ariz., appointed program director.

Julian Schlossberg, formerly ac-
count representative for ABC-TV, New
York, appointed account executive at
television division of Walter Reade
Sterling Inc., that city.

Nat Kahn, head of his own adver-
tising and PR agency in Las Vegas,
appointed director of advertising and
publicity for Holiday on Ice and
Holiday on Ice International revues
of MSG-ABC Productions Inc.,, New
York, firm jointly owned by ABC Inc.
and Madison Square Garden Corp.

Chad Mason named southern divi-
sion manager for American Internation-
al Television Inc.,, Tampa and St.
Petersburg, Fla.

Gary Morton, husband of studio
President Lucille Ball, named VP in
charge of live television programing for
Desilu Productions Inc. In addition,
Mr. Morton will continue as production
consultant on The Lucy Show.

James M. Fox, screen writer, joins
Harold Goldman Associates, Beverly
Hills, Calif., as executive story editor.
Move was one of series company will
be making to expand its television
production and distribution operations.

Stu Nahan, sports director of wWkBs-
(Tv) Burlington, N. I.-Philadelphia, ap-
pointed play-by-play announcer for
telecasts of Philadelphia Eagles’ Na-
tional Football League games.

Donald S. Moore, with production
staff of wric-tv Hartford, Conn.,
appointed television director, succeed-
ing Richard G. Huntley, who becomes
assistant production manager.

Wilson Leahy, veteran film processor,
joins sales-service staff of General Film
Laboratories, Hollywood. He will work
on feature films and TV shows.

Pamela Mason, conversationalist on
KaBC Los Angeles, named entertain-
ment editor.

Don Zavin, writer-producer for
KATU(TV) Portland, Ore., joins KRON-TV
San Francisco as staff writer.

NEWS

Kenneth Gale, former correspondent
for United Press International, joins
NBC News, New York, as correspond-
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ent in Saigon bureau.

Mel J. Kampmann, formerly writer-
producer for NBC News, Burbank,
Calif., named news director of KRON-TV
San Francisco.

Eliot Elisofon, with
ABC News, New
York, named director
of creative production
in preparation for
ABC’s probe of Africa
{(BROADCASTING, May
23). Joseph C. Cook,
director of advertising
and promotion for
waBC New York, named director of
press information and promotion for
ABC News, that city.

Herb Koster, chief of Westinghouse
Broadcasting Co.’s Harrisburg, Pa.,
news bureau, resigns effective June 30
to join news staff of wuc-Tv Pittsburgh.

Mr. Elisofon

Charles W. Paine, assistant news di-
rector of wip-aM-FM Philadelphia,
appointed news director of KMBC-AM-FM
Kansas City, Mo.

Leonard Harris, former critic for
New York World-Telegran & Sun,
named arts editor for news department
of wces-Tv New York.

Michael G. Silver, former director
of information services, wces-Tv New
York, appointed head of publicity and
promotion for CBS News Election Unit.

William Tangney, former producer,
wces-Tv New York, appointed News
at 10 producer at noncommercial
WwNDT(Tv) Newark, N. J.-New York.

Jim White, with wJAs-AM-FM Pitts-
burgh, joins kDkA-AM-FM, that city, as
newscaster.

FANFARE

Alfred E. F. Stern, former publicity
director of National Television Asso-
ciates, Los Angeles, elected VP, Joe
Wolhandler Associates, same city.

Jim Zaillian, head of his own PR
firm in Los Angeles, named director of
community relations for kasc Los An-
geles. He replaces Lorin Peterson who
has returned .to kaBC-ABC network
news department.

Frank P. Grant, former newspaper
reporter-editor and PR official, named
promotion-public service manager of
KETV(TV) Omaha.

Richard Livingston, sales service
representative for WQMR/WGAY(FM)
Silver Spring, Md.-Washington, ap-
pointed promotion director.

William J. Steinmetz, former pub-
licity director, Four Star Television,
joins Solters, O’Rourke & Sabinson Inc.,
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Los Angeles, as head of TV depart-
ment, West Coast.

George Nicholaw, director of infor-
mation services and community rela-
tions for wssM-Tv Chicago, named
director, community services, at WCBS-
Tv New York.

Hal Garb, assistant picture manager
for United Press International photos,
Los Angeles, named photo chief for
ABC-TV publicity, Western division.

EQUIPMENT & ENGINEERING

John T. Planje, VP
of North American
Philips Co., New
York, elected presi-
dent of Armed Forces
Communications and
Electronics Associa-
tion, succeeding Dr.
Herbert Trotter Jr.

John A. Fergie, VP
for wkEEF(TV) Dayton, Ohio, named VP
for engineering for parent Springfield
Television Broadcasting Corp., which
also operates wwLp(Tv) Springfield,
wJzB(Tv) Worcester and WRLP(TV)}
Greenfield, all Massachusetts.

Robert E. Furst, VP of enginecering
for Harman-Kardon Inc., Plainview,
N. Y., subsidiary of The Jerrold Corp.,
named VP and general manager.

Alfred L. Ginty,
product manager of
wire and cable com-
munications division
of Anaconda Astro-
data Co., Sycamore,
1ll., elected VP, mar-
keting and sales for
Anaconda in Ana-
heim, Calif.

Orville L. McKinney named market-
ing manager-original equipment sales,
and Luther C. Henrichs appointed
marketing manager-distributor  sales,
electronic components group, Sylvania
Electric Products Inc., Seneca Falls,
N. Y. Mr. McKinney has been east
central area manager, and Mr, Hen-
richs has served as southeast area sales
manager.

Harry E. Smith, manager-marketing
of wvisual communications products
business section of General Electric
Co., Syracuse, N, Y., named manager,
closed-circuit television business.

William W. Wilcox, regional man-
ager for Technical Measurement Corp.,
Chicago, appointed sales engineer for
Memorex Corp., Santa Clara, Calif.,
producer of broadcast video magnetic
tape.

ALLIED FIELDS

Robert W. Sarnoff, RCA president,
re-clected president of Friends of

Mr. Planje

Mr. Ginty

New
and

Whitney Museum of Art Inc.,
York, association of collectors
patrons of American art.

Frank Stanton, president of CBS
Inc., reappointed to President's Com-
mittee on Employment of the Handi-
capped, for three-year term.

Gerald A. Bartell, publisher and
board chairman of Bartell Media Corp.,
New York, elected board chairman of
The Albert Schweitzer Foundation for
Charity and Education.

Sol W. Geltman, VP and managing
director of El San Juan hotel, San Juan,

P. R., appointed senior executive of
Ashley Famous Agency Inc.,, New
York.

Charles M. Rogers, news director
of wew St. Louis from 1950 to 1952,
appointed chief of information for
Department of Interior’s Federal Water
Pollution Control Administration.

Arthur H. Schroeder, Washington
communications lawyer, elected presi-
dent of Federal Communications Bar
Association at meeting last week in
Washington. He succeeds J. Roger Wol-
lenberg. Other officers elected: Ben C.
Fisher, first VP; Warren E. Baker, sec-
ond VP; Warren C. Zwicky, secretary,
and William P. Sims Jr, treasurer.

SPOTMASTER
o Tape

Cartridge

(LTI

. from
industry S
most comprehensive
line of cartridge tape equipment.

Enjoy finger-tip convenience
with RM-100 wall-mount wood
racks. Store 100 cartridges in
minimum space (modular con-
struction permits table-top
mounting as well); $40.00 per
rack. SPOTMASTER Lazy
Susan revolving cartridge wire
rack holds 200 cartridges. Price
$145.50. Extra rack sections
available at $12.90.

Write or wire for complete details.
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Elected to board were Stanley S. Har-
ris and R. Russell Eagan, succeeding
Mr. Baker and Marcus Cohn.

INTERNATIONAL

Frank A. Sherer, executive VP-finan-
cial policy for Interpublic Group of
Co.’s, New York, named president of
Interpublic S. A,, Geneva. William S.
Taggart succeeds Mr. Sherer. David B.
Williams, formerly senior VP of Inter-
public, named executive VP of Inter-
public S. A., Geneva, succeeding J. L.
Deane, who will retire at end of year.

Simon Broadbent, formerly with
Research Services Ltd., appointed media
director of The Lordon Press Exchange
Lid,

DEATHS

Maurice H. Needham, 77, founder
of Needham, Louis & Brorby (now
Needham, Harper & Steers) and presi-
dent of agency for 35 years, died June
11 at his home in Woodstock, 1M., due
to heart failure. He had retired as
chairman in 1964.

Alfred Nilson, 70, retired audio
engineer at WOR New York, died of
heart attack June 10 in Florida City,
Fla, He retired in 1960 at which time

he moved to Florida. Surviving are
his wife, Rita, daughter and three sons.

Kenneth L. Carter,
60, former VP and
general manager of
WAAM-TV  Baltimore
(now wJz-TV), died
June 9 at Maryland
General hospital in
Baltimore after long
illness. Mr. Carter had
Mr. Carter been VP in charge of
radio-TV at Leon Shaffer Golnick Ad-
vertising, Baltimore, and had been with
WMAL Washington.

Carl W. Loeber, 60, retired chief
of telecommunications branch of State
Department, died June 9 at Sheraton
Park hotel, Washington. In 1949 Mr.
Loeber represented U, S. on Provisional
Frequency Board of International
Telecommunications Union in Geneva.
He joined State Department in 1962,
and became chief of telecommunications
branch. He retired this year. Surviving
are his wife, Ada, daughter and son.

James P. Callan, marketing and
sales development director of waBC
New York, died at Syosset General
hospital in Syosset, N. Y., June 7. Mr.
Callan joined wapc in October 1962.
He is survived by his wife, Mary, and

three children.

Raymond Monfort, 56, pioneer TV
engineer and one of three founders of
The National Academy of Television
Arts and Sciences, died June 12 of
cancer in Los Angeles. He was engineer
for NBC for 26 years and from 1946
to 1950, Mr, Monfort was chief engi-
neer for KTTv(Tv) Los Angeles. He is
survived by his wife and daughter.

Dr. Levering Tyson, 77, former
president of Muhlenberg College, died
June 10 at Sunnyside Farms Nursing
Home in Brielle, N. J. He was one of
first educators to recognize role of radio
in education. In 1931, as director of
National Advisory Council on Radio in
Education, he announced plans for the
development of educational broadcasts
with financial assistance of John D.
Rockefeller Jr. and Carnegie Corp. He
is survived by daughter and two sons.

Wallace Ford, 68, screen and stage
actor who co-starred with Henry Fonda
in television series, The Deputy, died
June 11 at Motion Picture Country
House and Hospital in Woodland Hills,
Calif.

Ellen Whiteley, copy chief for
wtvJ(Tv) Miami, died June 7 at
Mercy hospital in Miami. Miss White-
ley had been with wrvJy for 13 years.

FOR THE RECORD

STATION AUTHORIZATIONS, APPLICATIONS

As compiled by BROADCASTING, June
9 through June 15, and based on filings,
authorizations and other FCC actions.

Abbreviations: Ann. — announced, ant,—an-
tenna, aur.—aural, CATV--community an-
tenna television, CH--critical hours. CP—
construction Eermit. D—day. DA—direction-
al antenna. ERP—effectiVe radiated power.
ke—kiloeycles, kw—kilowatts. LS—local sun-
set, mc—megacyles, mod.—modifieation. N,
—night. SCA—subsidiary communications
authorization. SH—specified hours, SSA—
special service authorization, STA —special
temporary authorization, trans—transmitter.
UHF-—ultra high frequency. U—unlimited
hours, VHF—very high frequency. vis—
visual, w—watts, *-—educational.

New TV stations

ACTION BY FCC

Memphis — Memphis Telecasters Inc.
Granted CP for new UHF on Channel 30,
(566-572 mc); ERP 646 kw vis., 646 kw
aur. Ant. height above average terrain 570
ft., above ground 580 ft, P. O. address ¢/o
Harold Twisdale, 2600 Poplar Ave., room 5186,
Memphis 38122, Estimated cost of construc-
tion $896,645; first-year operating cost $597,-
012; revenue $550,000. Geographic coordi-
nates 53° 08’ 527 north iat., 90° 03' 04~ west
long. Studio and trans. both located Mem-
phis, Type trans. RCA TTU-50, type ant.
RCA TFU-30J. Legal Counsel Scharfeld,
Bechhoefer & Baron, Washington, consult-
ing engineer David Steel Associates,
‘Washington, Principals: Harold W. Twis-
dale (20%), David L. Steel (20%), Douglas
J. Thomas (20%) and others. Mr. Twisdale
is dentist. Mr. Steel is broadcasting con-
Sulting engineer, Mr. Thomas is contractor.
Action June 15.

16

APPLICATION

Boston—Boston Heritage Broadcasting Inc.
channel 68, (794-800 mc), ERP 883 kw vis.,
88.3 kw aur. Ant. height above average
terrain 317 ft., above ground 338 ft. P. O.
address: c¢/o william Carmen, 54 Lewis
Whar{f, Boston 02110. Estimated construction
cost $1314,127; first year operating cost
$700,000; revenue $700,000. Studio and trans.
both to be located in Boston. Geographic
coordinates 42° 197 21# north lat., 71¢ 07 00~
west long. Type trans. RCA TTU-30A(L.A);
type ant. RCA TFU-30J. Legal counsel Fly,
Shuebruk, Blume and Gaguine, consulting
engineers George C. Davis, both Washing-

ton. Principals: William Carmen, Pasquale
Franchi (each 9.53%), George P. Condakes,
Albert Feldman, Willam Fitzgerald, Daniel
d. Hourihan, Edward H, Mank, Roger Samet,
Theodore Shoolman, Joseph Sheffer (each
7.14%), Harry M. Boon, Standish Bradford
Jr., James D, Cregan, Ann McNamara,
Amory Parker, Robert E. Sullivan (each
3.57%) and George Roherts (24%), Mr. Boon
is with Harvard Business School. Mr. Brad-
ford is lawyer. Mr. Carmen is in real estate
development, Mr. Condakes is distributor
of fresh fruits and vegetables, Mr, Cregan
is certified public accountant. Mr. Feldman
is TV producer, writer and director. Mr.
Franchi is in construction business, Mr.

EDWIN TORNBERG

& COMPANY, INC,

ED WETTER

Hospitality Suite 548-50-52

BALMORAL HOTEL

ED TORNBERG
DOUG KAHLE
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PROFESSIONAL CARDS

JANSKY & BAILEY
Consulting Engineers

2411 - 2419 M St., N.w.
Washingten 37, D, C. 296-6400

JAMES C. McNARY

Consulting Engineer
National Press Bldg.
Wash. 4, D. C.
Telephone District 7-1205
Member AFCCE

—Established 1926—
PAUL GODLEY CO.
CONSULTING ENGINEERS

Box 798, Upper Montclair,N.J.07043

Phone: (201) 746-3000
Member AFCCE

GEORGE €. DAVIS
CONSULTING ENGINEERS
RADIO & TELEVISION

527 Munsey Bidg.
STerling 3-0111
Washington 4, D, C.

Member AFCCE

COMMERCIAL RADIO

EQUIPMENT CO.
Everett L. Dillard, Gen. Mgr.
Edwaed F. Lorentz. Chief Enge.

PRUDENTML BLDG.

319
WASHINGTON D C. 20005
L Member AFCCE

A. D. Ring & Associates
42 Years' Experience in Radio
Engineering
1710 H 5t, N. W. 298-6850
WASHINCTON 6, D. C.
Member AFCCE

GAUTNEY & JONES
CONSULTING RADIO ENGINEERS
930 Warner Bldg. National 8-7757

Washington 4, D, C.
Member AFCCE

Lohnes & Culver

District 7-8215

Washingten 5, D, €.
Member AFCCE

Munsey Building

KEAR & KENNEDY

1302 18th St., N.W. Hudsen 3-9000
WASHINGTON §, b. C.
Member AFCCE

A. EARL CULLUM, JR.

CONSULTING ENGINEERS
INWOOD POST OFFICE
DALLAS 9, TEXAS
MElrose 1-8360
Member AFCCE

GUY C. HUTCHESON
817 CRestview 4-8721

P. O. Box 808
1100 W. Abram
Arlington, Texas 76010

SILLIMAN, MOFFET
& KOWALSKI
1405 G St., N.W.
Republic 7-6646

Washington 5, D. C.
Member AFCCE

GEO. P. ADAIR ENG. CO.

CONSULTING ENGINEERS
Radio-Television
Com&uniuﬂons-Eleﬂmnlcs

Member AFCCE

WALTER F. KEAN
CONSULTING RADIO ENGINEERS
Assoclate
George M. Sklom
19 E. Quincy St. Hickery 7-2401
Riverside, ll. (A Chicago suburb)
Member AFCCE

HAMMETT & EDISON
CONSULTING RADIO ENGINEERS
Box 68, Intarmational Airport
San Francisco 28, California
Diamend 2-5208
Member AFCCE

JOHN B. HEFFELFINGER
9208 Wyoming Pl. Hiland 4-7010

KANSAS CITY 14, MISSOURI

JULES COHEN
& ASSOCIATES
9th Floor, Securities Bldg,
729 15th St., N.W., 393.4616
Washington 5, D, C,
Member AFCCE

CARL E, SMITH
CONSULTING RADIO ENGINEERS
8200 Snowville Road
Cleveland 41, Ohio
Phone: 216-526-4386
Member AFCCE

YIR N. JAMES
CONSULTING RADIO ENGINEERS
Applications and Field Engineering

345 Ceolorade Blvd.—80206
Phone: {Area Code 303) 333-5562
DENVER, COLORADO
Member AFCCE

A. E. Towne Assocs., Inec.
TELEVISION and RADIO
ENGINEERING CONSULTANTS
420 Taylor St.

San Francisco 2, Calif.

PR 5-3100

PETE JOHNSON
Consulting am-fm-tv Engineers
Applications—Field Engineering
P.O. Bex 4318 342-6281

Charleston, West Virginia

MERL SAXON
CONSULTING RADIO ENGINEER
622 Hoskins Street
Lufkin, Texas
NEptune 4-4242 NEptune 4-9558

WILLIAM B. CARR
CONSULTING ENGINEERS
Walker Bldg., 4028 Daley
Fort Worth, Texas
AT 4-931
Member AFCCE

RAYMOND E. ROHRER
& Associates
Consulting Radio Engineers
4356 Wyatt Bldg.
Woashingten 5, D. C.

Phone: 347-9061
Member AFCCE

E. HAROLD MUNN, JR.
BROADCAST ENGINEERING
CONSULTANT
Box 220
Coldwater, Michigan—49036
Phone: 517—278-6733

JOHN H, MULLANEY
and ASSOCIATES

A Division of Multronics, Inc.
Multronics Building
5712 Frederick Ave., Rockville, Md.
{a suburb of Washingten)
Phone: 301 427-4666
Member AFCCE

E. E. BENHAM
& ASSOCIATES
Consulting Engineers
3141 Cahuenga Blvd.
Los Angeles 28, California
HO 6-3227

JAMES F. LAWRENCE, JR.
FM and TV Engineering Consultant
Applicaﬂcns and Constmcﬂou
TELETRONIX ENGR. CO

308 M Rd.

Phcne 213~ 582—2192

Service Directory

TERRELL W. KIRKSEY
CONSULTING ENGINEER

525 E. Park Valley Drive
Hopking, Minnesota 55343
Phone (Area code 612) 935-7131

ROSNER TELEVISION
SYSTEMS
ENGINEERS-CONTRACTORS
120 East 56th St.

New York, N. Y, 10022
(212) 752-4922

COMMERCIAL RADIO

MONITORING CO.
PRECISION FREQUENCY
MEASUREMENTS
AM-FM-TV
103 S, Market St

Lee’s Summit,
Phone Kansas City, Lac!edc 4-3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM-TV

445 Concord Ave,,
Cambridge 38, Mass.
Phone TRowbridge 6-2810

AMPLI-VISION CORP.
CONSULTING ENGINEERS
CATY, MATY, RADIC & TV
2000 Stoner Avenue
Los Angeles 25, California
213/478-7751

SPOT YOUR FIRM'S NAME HERE

To Be Seen by 100,000° Readers
—among them, the decislcn-mlk-
ing station owners and man
ers, chief engineers and techn
cians—applicants for am, fm, tv
and facsimile facilities,

*ARB Continuing Readership Study
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Fitzgerald is lawyer with real estate inter-
ests. Mr, Hourthan is lawyer. Mr, Mank is
real estate developer. Mrs. MecNamara is
teacher and director of TV programs. Mr,
Parker is with Salzburg Seminar in Ameri-
can Studies in Cambridge, Mass. Mr. Rob-
erts I8 In real estate. Mr. Samet is engaged
in supplying TV and other communications
media to hospitals and other large institu-
tions. Mr, Shoolman is in real estate man-
agement. Mr. Sullivan is lawyer. Dr, Sheffer
is dentist. Ann. June 9.

Existing TV stations

NEW CALL LETTER ASSIGNED

Nogales, Ariz.—International Broadcasting
Co. Assigned KZAZ(TV).

New AM stations

ACTION BY FCC

Englewood, Tenn.—Norman Thomas and
Associates Inc. Granted CP for new AM on
1090 ke, 1 kw, D. P, O. address Box 428,
Chattanooga. Estimated construction cost
$25,220; first year operating cost $37,830;
revenue $46,500. Principal: Norman Thomas
(100%). Mr. Thomas owns WDNT Dayton,
and WJISO Jonesboro, both Tennessee. Ac-
tion June 14.

APPLICATIONS

De Soto, Mo.—De Soto Broadcasting Co.
1190 ke, 1 kw, DA-D, D. P. O, address: ¢/o
Maurice W, Covert, esq., Box 97, Houston,
Mo. 65483, Estimated construction cost $46,-
458; first-year operating cost $42,000; re-
venue $60,000, Principals: Maurice W.
Covert, Nolan R. Huicheson, Warren R. Mc-
Knight, William H. Duff, Raymond E, Duff,
S. E. Ferguson and Pinkney B. Cole (each
14.285%). All except Pinkney B. Cole own
14.285% of KBTC-AM-FM Houston, Mo. Mr.
Cole -is general manager of KBTC-AM-FM.
Mr. Covert is attorney. Mr. Hutcheson is
owner of oil company, Mr. McKnight is

. owner of drug company. William Duff is
owner of auto parts store. Raymond E. Duff
is owher of funeral home. Mr. Ferguson is
owner of automobile agency. Ann., June 15.

Del Rio, Tex.—Amstad Broadcasting Co.
1490 ke, 250 U, P. O. address: c¢/o Julius
Sadowsky Jr.,, P. O, Box 1213, Del Rio
78840. Estimated construction cost $12,340;
first year operating cost $31,820; revenue
$5,000. Principals: Julius Sadowsky Jr., Dr.
Andres Portales {each 40%) and Manuel
Cantu (20%). Mr. Sadowsky is with KDLK
Del Rio. Dr. Portales is optometrist. Mr,
?antuﬁs owner of drive-in restaurants. Ann.
une 14.

Existing AM stations

ACTIONS BY FCC

® By memorandum opinion and order,
commission granted application of Big Chief
Broadcasting Co,, to increase daytime power
of KTOW Sand Springs, Okla., from 250 w
to 500 w, continued operation on 1340 kc
with 250 w N; conditions. Action June 15.

WLBB Carrollton, Ga.—Granted increase
of power from 250 w to 1 kw with continued
daytime operation on 1100 kc; conditions.

In so doing, advised applicant that its
amendment for power {increase to 10 kw
is clearly violative of rules and, accordingly,
is being returned, Action June I4.

APPLICATION

WMSA Massena, N. Y.—Modification of li-
cense to change SH of operation from Mon.-
Sat, 6:00 a.m. to 9:05 p.m.; Sun. 6:00 am.
to 10:00 p.m.; to Mon.-Sat. 6:00 a.m, to 8:05
llaém.: Sun 6:00 am. to 10:00 p.m. Ann. June

New FM stations

ACTIONS BY FCC

Statesboro, Ga.—WWNS Inc. Granted CP
for new FM on 100.1 me, channel 261, 3 kw.
Ant, height above terrain 144 ft. P, O, ad-
dress: Box 958, Statesboro 30458. Estimated
construction cost $23.390; first year operat-
ing cost $7.500; revenue $12,500. Principals:
Donald Outland McDougald, William Worth
McDougald, John Horace McDougald (each
3315%). Applicant is licensee of WWNS
Statesboro. Action June 9.

Galesburg, IIl. — Galesburg Broadcasting
Co. Granted CP for new FM on 9.9 me,
channel 235, 26.8 kw. Ant. height above
average terrain 353 ft, P, O. address: c/o
Roger Coleman, 60 S, Kellogg St., Galesburg
61401. Estimated construction cost $25,046;
first-year operatin% cost $18,000; revenue
$18,000, Galesburg Broadcasting is licensee
of WGIL Galesburg. Action June 15.

Oakland, Md,— Oakland Radio Station
Corp. Granted CP for new FM on 92.1 me,
channel 221, 427 w. Ant. height above aver-
age terrain 687 ft. P, O, address: ¢/o Gary
L. Danlels, Statton WMSG, Oakland 21550.
Estimated construction cost $9.345; first-year
operating cost 56,500‘. revenue $7,500. Oak-
land Radio is licensee of WMSG OCakland,
Md. Action June 14.

*Adrian, Mich.—Adrian College. Granted
CP for new FM on 88.1 mc. channel 201,
10 w. P. O. address: 110 South Madison St..
Adrian 49221. Estimated construction cost
$8,873; first year operating cost $500. Station
to be controlled by Adrian College Board
of Trustees. Action June 9.

APPLICATIONS

Miami—WBEBJ Inc. 107.5 mc, channel 298,
100 kw. Ant, height above average terrain
274 ft. P. O, address: 5522 S.W, 8th St.,
Miami 33134. Estimated construction cost
$127,000; first-year operating cost $40,000;
revenue $30000. Principals: W, M. O’Neil
{55%), Brian O'Neil and Joseph M. Dwyer

(each 2215%). Mr. O'Nell is 75% owner of *

Ohio Muysie Corp. and Ohio Sound Systems
Inc. Ohio Music owns 25% of Trans-World
Broadcasting Corp., which is licensee of
WZAK(FM) Cleveland. He also owns 100%
of WSTA Charlotte Amalie, St, Thomas,
V.I. Mr. O'Nell was president and principal
owner of WSKP Miami, pending applica-
tion for assignment of license. Brian O'Neil
is William O'Neil’s assistant. Mr. Dwyer
fTs so%isowner of Dwyer Advertising. Ann.
une 15.

Auburn, Ind.—C. P. Broadcasters Inc. 105.5
me, channel 288, 2.99 kw. Ant. height above
average terrain 305 ft. P. O. address: 9223
Cottage Grove Place,, Highland, Ind. 46322,

- Broadeasting
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Estimated construction cost $23,795; first-
year operating cost $30,000; revenue $27,000.
Principals: Wayne Howard Paradise, Howard
W. Paradise and John F, Clark ({each
33159%). Messrs. Paradise both are employed
with Mobile Oil Co. Mr, Clark is with In-
land Steel Corp. They have no other broad-
cast interests. Ann, June 10.

New Orleans—Loyola Universi 101.9 me,
channel 270, 25 kw. Ant. height above aver-
age terrain 925 ft. P. O. address: c/o Wil-
liam A, Dean, WWL Radio, Roosevelt Hotel,
New Orleans 70140, Estimated construction
cost $75.000; first year operating cost $25.-
00; revenue $30,000. President of Loyola is
Very Reverand Homer Jolley S.J. Loyola
University is licensee of WWL-AM-TV New
Orleans. Ann, June 15,

Bad Axe, Mich.— John F. Wismer and
James Muehlenbeck db/as Thumb Broad-
casting Co. 92.1 mc, channel 221, 3 kw., Ant.
height above average terrain 209 ft, P. O.
address: ¢/o John Wismer, 936 S, Van
Dyke Rd., Bad Axe 48413. Estimated con-
struction cost $24,313; first-year operating
cost $108,000 (combined with AM), revenue
103,500 (combined with AM). Thumb

roadeasting i5 licensee of WLEW Bad Axe.
Ann. May 27, (Corrected item.)

Owatonna, Minn.—Owatonna Broadcasting
Co. 104.9 me, channel 285. 2.91 kw. Ant. height
above average terrain 175 ft, P. O. address:
construction cost $13,000; first-year operatin
P. 0. Box K, Owatonna 55060. Estimate
cost $4,000; revenue $10.000, Principals:
Duane Allen, Todd R. Hale and Gerald J.
Boos (each 3315%). Owatonna Broadcasting
is licensee of KRFO Owatonna, Ann. June

*Nashville — Trevacca Nazarene College
88.9 me, channel 205, 10 kw. P. O. address:
c/o H. David Russell, 333 Murfreesboro Rd.,
Nashville 37210. Estimated construction cost
$11,847; first year operating cost $1,830.
Funds to be supplied by general college
fund, To be administered by board of
trustees. Ann. June 15.

Existing FM stations

NEW CALL LETTERS ABSIGNED

Lubbock, Tex.—Grayson Enterprises Ine.
Assigned KLBK-FM,

Morgenfield, Ky.—Union County Broad-
casting Co. Assigned WMSK-FM.

Raleigh, N. C.—North Carolina State Uni-
versity. Assigned WKNC-FM.

Riverside, Calit.—Regents of University of
California. Assigned KUCR(FM).

KHFR(FM) Monterey, Calif. — Johnston
Breadeasting Co. Assigned KMBY-FM.

KABG-FM McAllen, Tex.—Rio Broadcast-
ing Co. Assigned KQXX.(FM).

WGRV-FM Greeneville, Tenn. — Radio
Greeneville Inc. Assigned WOFM(FM).

Baton Rouge. La.—Sound Dimensions Inc.
Assigned WQXY-FM.

Moberly, Mo.—Jerrell A, Shepherd. As-
signed KRES(FM).

Ownership changes

ACTIONS BY FCC

KJEO(TV) Fresno, Calif.—Granted assign-
ment of licensee from Shasta Telecasting
Corp. to Subscription Television Inc. STI
is California pay television firm which will
be owned 27% by Shasta Television at com-
pletion of sale. Consideration $3,900,000, Ac-
tion June 14.

WCM-AM-FM Ashland, Ky.—Granted as-
signment of licenses from WCMI Inc. to
Charbert Industries In¢., owned by Robert
E. and Charles B. Levinson (each 850%).
Messrs. Levinson are in real estate and
various other business interests, They have
nn other broadcast interests. Consideration
$325,000. Action June 10.

WVIP-AM-FM Mt. Kisco, N, Y.—Granted
control of permittee corporation Suburban
Broadcasting Co., from VIP Radio Inc.,
owned by Whitney Communications Corp.
(6625%) and Martin Stone (3315%) to VIP
Broadcasting Corp., owned 100% by Martin
Stone and family. Mr. Stone is former TV
producer, Consideration $331,435 plus Mr.
Stone’s minority interest in WVOX-AM-FM
New Rochelle and WGHQ Kingston, beth
New York, (Corrected item.)

KEOR Atoka, Okla.—Granted assignment
of CP with authorized new AM on 1110 ke
from Bill Hoover, 1009 owner, to Eastern
Oklahoma Television Co., 88%% of voting
stock held by Bill Hoover. Eastern Oklahoma
is licensee of KTEN(TV) Ada, Okla. Okla-
homa Broadecasting Co., wholly owned sub-
sidiary of Eastern Oklahoma Television has
three applications endlnvg for new FM's at
Ada, Tulsa and e illage (Oklahoma
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City), all Oklahoma. Eastern Oklahoma
Television also has applications and fran-
chises for CATV system. Stock tranfer; no
consideration. Action June 13.

KOHU Hermiston, Ore.—Granted assign-
ment of license from Helen M. Olsen, execu-
tive of estate of Clyde W. Olsen to Hermis-
ton Broadcasting Co. owned by Robert
Chopping, Margaret L. Choppiné and Dud-
ley Goft (each 33%4%). Robert Chopping is
manager of KAST Astoria, Ore. Margaret
L. Chopping is bank employe. Mr. Goff is
radio sales manager. Principals will as-
.srume 340'000 debt of existing station. Action

une 9.

APPLICATIONS

WJHO Opelika, Ala.—Seeks assignment of
license from Yetta G. Samford Jr., Lurline
Shealy, executrix of estate of C. 5. Shealy,
deceased, Thomas D. Samford III, individ-
ually and as agent for Willlam Samford and
Aileen M. Samford, Miles Ferguson and
John E. Smollon (each 20%), db/as Oplika-
Auburn Breadcasting Co. to John E. Smol-
lon, Miles Ferguson, Yetta G. Samford Jr.,
Thomas D. Samford III, individually and as
agent for William Samford and leen M.
Samford and Clement C. Torbert Jr., co-
executor of estate of C. S. Shealy, deceased,
db/as Opelika~Auburn Broadcasting Co. Mrs.
Lureen Shealy died and co-executor of her
husband’s estate became executor., No fi-
nancial consideration. Ann. June 15.

KDEO El Cajon, Calif.—Seeks assignment
of license from Ioward L. Tullis and John
P. Hearne db/as Tullls and Hearne, partner.
ship, to Metro Communications Inc., owned
by Mortimer W. Hall (75.72%), Donald Bal-
samo, Morton Sidley (each 7.14%), Leonard
Cohen (5%), John W. Ervin and Melvin S,
Spears (each 2.5%). Metro Communications
has no other business interests, Messrs,
Hall and Sidley are 14% each owners of
KEAP Fresno, Calif. Mr. Hall also owns
3316% of Martin Cable Co., Stuart, Fla, Mr.
Balsamo is 2lso employed by KHJ-TV Los
Angeles. Mr. Sidley is national sales repre~
sentative of RKO _General Inc. Messrs,
Cohen, Spears and Ervin are all attorneys.
Consideration $425,000 plus $160,000 for non-
compete and consulting agreements. Ann.
June 10.

KHOW Denver—Seeks assignment of l-
cense from TCA Broadcasting Corp. to
Trigg-Vaughn Stations Inc.,, owned by Cecil
L. Trigg (20.27%), Jack C. Vaughn (30.62%),
and Grady H, Vaughn (30.61%). TCA Broad-
casting is wholly owned subsidtary of Trigg-
Vaughn Stations. No consideration. Ann.
June 14. Trigg-Vaughn Stations own KOSA-
TV Odessa, KROD-AM-TV El Paso, KITE
Terrell Hill, all Texas, and KDEF-AM-FM
Albuquerque. N. M. Ann, June 14,

KWSL Grand Junction, Colo.—Seeks trans-
fer of control of licensee corporation Mesa
Broadcasting Co. from V. A, Buckmaster
(51% before, none after) to Francis C.
Gibbs (49% before, 100% after). Considera-
tion $8,720, Ann. June 15.

KWYN Wynne, Kan.—Seeks involuntary
transfer of control of licensee corporation
East Arkahsas Broadcasters Inc., from Ray-
mond O. Raley (73%4% before, none after)
to Hannah Marie Raley, administratrix of
estate of Raymond O. Raley, deceased
12313% Dbefore, 9623% after) and_ Orlan
Rogers (3% % before and after). No con-
sideration. Ann. June 9.

WPRH Franklinton, La.—Seeks assign-
ment of CP for new AM from James A.
Gatewood tr/as Parish Broadcasting Co. to
Gaco Broadcasting Corp., owned by James
A. Gatewood (98%), Elizabeth A. Gatewood
and I. K, Corkern (each 1%). No considera-
tion. Assignment is for more complete
separation of broadcast interest from other
business enterprises of Mr. Gatewocod. Ann,
June 10.

WIRT(TV)} Hibbing, Minn.—Seeks assign-
ment of construction permit from Carl
Bloomquist to Channel 10 Inc., licensee of
WDIO(TV) Duluth, Minn, Consideration $3,-
100. Ann. June 13.

WTFN Franklin, N. H.—Seeks acquisition
of positlve control of permittee corporation
Franklin Broadcasting Corp. by Eugene W,
Clark (50% Dbefore, 51% after) through
issuance of stock by permittee corporation
to Eugene W. Clark. No other ownership
change. Assignment is of unissued stock to
be issued to Mr. Clark for engineering
services rendered. Messrs. Craver and Fitch
each respectively continue to hold 30% and
19% of stock. No consideration. Ann. June

KDEF-AM-FM Albuquerque, N. M.—Seeks
assignment of licenses from Television
Properties Inc., to Trigg-Vaughn Stations
Inc. Television Proberties is wholly owned
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ON AR
Lic.
AM 4,046 22
FM 1,476 27
TV-VHF 472 21
TV-UHF 90 29
VHF
Commercial 516%
Noncommercial 69

Licensed (all on air)

CP’s on air (new stations)

CP's not on air (new stations)

Total authorized stations

Applications for new stations (not in hearing)
Applications for new stations {in hearing)
Total applicatlons for new statlons
Applications for major changes (not in hearing)
Applicatons for major changes {in hearing)
Total applications for major changes
Licenses deleted

CP's deleted

SUMMARY OF COMMERCIAL BROADCASTING
Compiled by BROADCASTING, June 16

AUTHORIZED TELEVISION STATIONS
Compiled by BROADCASTING, June 16

COMMERCIAL STATION BOXSCORE
Compiled by FCC, April 30, 1966

1 Breakdown on UHF and VHF applications not available.

* Includes three noncommercial stations operating on commercial channels.
* In addition, one AM operates on Speclal Tempora
*1n addition, two licensed VHF's and two licensed
® |n addition, two VHF's operate with Speclal Temporary Authority.

TOTAL APPLICATIONS

NOT ON AlR
CP’s for new stations

78 384
226 238

21 180*

g7 .

UHF Total
213 729
69 138
AM M ™

4,042¢ 1,454 558¢

21 33 49

7 218 106
4,142 1,705 719
294 173 123
63 37 56
362 210 179
200 43 29

40 1

240 44 35

1 0

0 2 0

Authority.
HF's are not on the air.

subsidiary of Trigg-Vaughn Stations. No
consideration. See KHOW Denver above.

WENE Endicott, N. Y.—Seeks assignment
of license from Southern Tier Radio Inc. to
WENE Inc., owned by Herbert Bloomberg
(20%) and January Enterptises (80%). Mr.
Bloomberg is associated with WWCO Water-
bury, Conn., January Enterprises is 100%
owner of Northeast Broadcasting Co., li-
censee of WWCO Waterbury, Conn. and
permittee of WWCO-FM. Consideration

75,000. Ann. June 10.

KBOM Bismark-Mandan, N. D.—Seeks as-
signment of license from Capital Broadcast-
ing Inc, to KBOM Broadcasting Co., owned
by Richard K. Power, Robert O. Clark, Dale
Coenen (each 25%), Saul Rosenwe{& and
Carole Rosenzweig (each 1213%). €SSTS.
Clark and Coenen are both investment
bankers. Mr. Coenen is also 70% stockholder
in radio syndication firm. My. Power is 95%
stockholder of WAVN Stillwater, Minn,,
and 50% stockholder of WJON St. Cloud,
Minn. Mr. Price is lawyer. Mr. and Mrs.
Rosenzweig are each 50% owners of com-
mercial real estate company. Mr. Rosen-
zwelig holds option to buy 5% of stock of
KPLR-TV St. Louis. Consideration $135,000.
Ann. June 10.

KVIN Vinita, Okla.—Seeks assignment of
license from Gene Humphries, John M,
Mahoney and John Q. Adams db/as Vinita
Broadcasting Co. to Gene Humphries db/as
Vinita Broadcasting Co, (75% before, 100%
after), Mr, Humphries already applied to
commission to purchase 25% of KVIN. Con-
sideration $15,000. Ann. June 15.

WBRX Berwick, Pa.—Seeks assignment of
license from Columbia County Broadcasters
Inc., principally owned by John S. Booth
and Harry J. Daly, to Berwick Broadcast-
ing Corp., owned by Edward R, Newman
(50%), Roy H, Cohn and Thomas A. Bolan
(25% each). Mr. Newman is executive and
40% stockholder of WRNJ(FM) Atlantic
City, N. J., and 50% owner of WRLC(FM)
Palmyra, Pa, Mr. Bolan is also 50% owner
of WRLC(FM) Palmyra. Mr. Newman is also
owner of advertising agency. Mr. Bolan is
in fight promotion. Messrs. Bolan and Cohn
are lawyers. Mr, Cohn was counsel during
Senator McCarthy's investigations in 1950's.
Consideration $125,000. Ann. June 15,

WKMC Roaring Spring, Pa.—Seeks trans-

fer of control of licensee corporation Cove
Broadcasting Co, from Walter O. Kramp
(13.3% before, none after), Melvin H. Shaw,
Marion Shaw, Amos C. Shaw (each 19.3%
before, none after) and Boyd E. Shaw
(18.8% before, none after) to Fort Bedford
Enterprises Inc.,, owned by Willlam A. Jor-
dan (17.67%), Harold $. Hill, George Gay-
man (each 8.33%) and Charles F. Brown
(6.67%) and others, none more than 5%,
Fort Bedford is applicant for new FM in
Bedford, Pa. Consideration $85,000. Ann.
June 15.

KUBO San Antonlo, Tex.—Seeks assign-
ment of license from Radio KUBO Inc. to
‘Turner Broadcasting Corp., owned by Tom
E. Turner Sr. (60%), Tom E. Turner Jr. and
Fred A. Turner (each 20%). Mr. and Mrs.
Tom Turner_ Sr. are each 50% stockholders
of Sigmor Distributing Service Inc., 100%
owner of Belton Broadcasters Inc., licensee
of KTON Belton, Tex. Sigmor Distributing
is gasoline distributor in San Antonic area.
Consideration $300,000. Ann. June 13.

KFEC-FM Waco, Tex.—Seeks transfer of
control of licensee corporation Centex Radio
Co. from Charles Watson and Sara F. Hum~
phreys (controling interest) to Joe H. Smith
Jr. Consideration $8,500. Ann. June 10.

KXRO Aberdeen, Wash—Seeks transfer
of control of licensee corporation Aberdeen
Broadcasting Co. from Miller C. Robertson
and Matthew N. Clapp Jr. (50% each) to
Mller C. Robertson and Matthew N. Clapp
Jr. as voting trustees. No consideration.
Ann, June 10.

Hearing cases

FINAL ACTIONS

m By memorandum opinion and order,
commission denied petition by Liberty Tele~
vision Inc., Eugene, Ore., for reconsidera-
tlon of Feb. 23 action which granted
application of Eugene Television Ine., to in-
crease vis. ERP of KVAL-TV Eugene, from
55 kw to 316 kw and ant. height from 1,050
ft. to 1,480 ft.,, and make other changes, and
which denied Liberty’'s opposing petition.
Action June 15,

m By memorandum opinion and order,
commission denied petition by Kittyhawk
Broadcasting Corp., applcant for new AM
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on 1140 ke at Kettering, Ohio, for recon-
sideration of March 9 action which granted
application of Mansfield Broadeasting Co.
to change operation of WCLW Mansfield,
Ohio, from 1570 ke, 1 kw, DA, D, to 1140
ke, 250 w, DA, D and which denied Kitty-
hawk’s request for consolidated hearing.
Action June 15,

® By memorandum opinion and order,
commission denied petition for reconsider-
ation by Richard C, Simonton tr/as Tele-
music Co., and Robert Burdette, and re-
affirmed March 17 action dismissing appli-
cation by Simonton for additional time to
construct new FM at San Bernardino,
Calif.; also deleted call letters, During
more than four years original CP was in
force, seven extensions of time to construct
were granted to Simonton upon his repre-
" sentation of various circumstances alleged
to have prevented completion. Commission
concluded that ‘‘extension of construction
permit for the sole purpose of keeping it
alive while protracted negotiations are con-
ducted with prospective assignees or trans-
ferees 1s contrary our responsibilities
under the act.” Action June 15,

® By memorandum opinion and order,
commission (1) granted application by A. B.
Corum Jr. tr/as Loudon County Broadcast-
ing Co., for license for new AM WBLC
Lenoir City, Tenn., and (2) denied petition
by WLIL Ine., Lenoir City, complaining
that Corum has failed to fulfill his program-
ing commitments. Commissioner Loevinger
concurred in the result. Action June 15.

® By memorandum opinien and order,
cornmission dismissed petition by Spanish
International Broadcasting Co., Los Angeles,
for reconsideration of proceeding in Doec.
15641 which culminated in grant of appli-
cation by International Pancrama TV, Inc.,
for a new TV on channel 40 at Fontana,
Calif.; dismissed as moot Internaticnal’s
motion to strike KMEX-TV petition. Action
June 14.

® By memorandum opinien and order,
commission granted petition by Fidelity
Broadecasting Co., for reconsideration and
grant without hearing its application for
new FM to operate on channel 237A in
Monticello, Ind. Commissioners Bartley and
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Cox dissented, latter with statement. Action
June 14.

® By memorandum opinion and order,
commission denied request by Atlantic
Broadcasting Co. for walver of Seec. 73.25
{a) (5) (ii) of rules to permit aceceptance of
its application to move station WUST from
Bethesda, Md., to Washington, and returned
application. Action June l4.

® Commission, by review board, on June
13 adopted memorandum opinion and order
in proceeding on application of Star Sta-
tions of Indiana Inc., for renewal of license
of WIFE-AM-FM Indianapolis, denying
applicant's appeal from examiner’'s May 12
ruling which denied extension of time for
publication notice, also request for oral
argument, and ordered Star to commence
to meet requirements of Sec. 1.594 of rules
and Seec. 311(a) (2) of Communications Act
within 10 days. Member Nelson dissented
and issued statement.

B By memorandum opinion and order,
review board denied petition by KWEN
Broadcasting Co. for enlargement of |ssues
in proceeding on its application for new
AM in Port Arthur, Tex. and that of
Woodland Broadcasting Co., for new AM
in Vidor, Tex. Action June 13,

DESIGNATED FOR HEARING

Trend Radio Inc, James Broadcasting Co,,
Jamestown, N. Y.—Designated for consoli-
dated hearing applications for new UHF
TV's to operate on channel 26. Commis-
sioner Bartley concurred and issued state-
ment. Action June 15

Tri-State Broadcasters Inc., Sioux Center,

Iowa, and Emmet Radlo Corp. Esterville,
Iowa—Designated for consolidated hearing
applications for new daytime AM’'s to op-
erate on 1070 ke; Tri-State with 500 w and
Emmet with 250 w, DA. Action June 14.
. B By separate order, commission des-
ignated for consolidated hearing applica-
tion by WUST Inc. (now Atlantic Broadcast-
ing Co.) to increase power of WUST from
250 w, D to 5 kw, 1 kw-CH, day, Atlantic
Broadcasting Co. for renewal of license of
WUST, and Bethesda-Chevy Chase Broad-
casters Inc., for new daytime AM in
Bethesda to operate on 1120 ke with 250 w.
It was further ordered that WUST applica-
tion be amended to reflect change in licen-
see name. Action June 14,

OTHER ACTIONS

® By memorandum opinion and order in
proceeding on applications of KWEN Broad-
casting Co. and Woodland Broadcasting Co.
for new AM's In Port Arthur and Vidor,
both Texas, commission granted applica-
tion by Woodland for partial review of
March 30 decision and remand to extent of
(1) affording Woodland opportunity to
amend its engineering proposal if it chooses
to do so, and i{f technically feasible, so that
its application will reflect fully applicant's
choice of technical facilities at Vidor and
(2) instructing examiner to grant any prop-
erly filed petition to amend and accept
such amendment to Woodland's engineer-
ing proposal which may be proffered. if
it otherwise accords with commission rules,
provided it is tendered within 60 days. Com-
missioner Lee dissented. Action June 14.
& In proceeding on applications of Henne-
in Broadcasting Associates, Inc., and

MIN Inc, for new FM's in St. Paul, re-
view board granted petition by Hennepin
for extension of time to June 17 to file
reply to opposition by Broadcast Bureau to
applicants” joint request for approval of
agreement for withdrawal of Hennepin ap-
plication. Aection June 9,

m In proceeding on AM applications of
The Edgefield-Saluda Radio Co., Johnston,
and WQIZ Inc,, Saint George, both South
Carolina, review board granted petition by
WRQIZ for extension of time to June 27 to
file oppositions to petition by Edgefield-
?aludag Radio to enlarge issues. Action
une

m In proceeding on AM applications of
Northwest Broadcasters Inc. and Bellevue
Broadcasters, both Bellevue, Washington,
review board %’ranted petition by Broadcast
Bureau for extension of time to June 13 to
file respone to petition by Northwest for
enlargement of Issues. Action June 8.

& In proceeding on applications by Cos-
mopolitan Enterprises Inc., and H. H. Hunt-
ley for new AM's in Edna and Yoakum,
both Texas, respectively review board
ranted petliion by Cosmopolitan for ex-
ension of time to June 15 to file replies
to oppositions to petition by Huntley to
enlarge Issues. Member Nelson not partic-
ipating. Action June 7,

Routine roundup
ACTIONS ON MOTIONS

By Chief Hearing Examiner
James D, Cunningham

8 Designated Hearing Examiner Elizabeth
C. Smith to preside at hearm%on revoca-
tion of license of Santa Rosa Broadcasting
Co., for WSRA Milton, Fla,, and application
of Santa Rosa for new FM in Pensacola,
Fla.; scheduled prehearing conference for
July 11 Iin Washington and hearing for
Sept. 14 in Milton. Action June 6.

® Designated Hearing Examiner Thomas
H. Donahue to preside at hearing on ap-
plications of RKO General Inec.,, for re-
newal of license of KHJ-TV Los Angeles,
and Fidelity Television Inc., for new TV
on channel 9 in Norwalk, Calif.; scheduled
prehearing conference for July 11 and hear-
ing for Sept. 19. Action June 6.

By Hearing Examiner Basil P, Cooper

B Granted petition by Broadcast Bureau
for extension of time from June 10 to June
17 for fillng supplemental proposed findings
and from June 24 to July 8 for reply find-
ings in proceeding on applications of Ultra-
vision Broadcasting Co. and WEBR Inc., for
new UHF TV's on channel 29 in Buffalo,
N, Y. Action June 8,

By Hearing Examiner Thomas H. Donahue

B In proceeding on applications of Board-
man Broadcasting Co. and Danlel Enter-
rises Inc., for new AM's in Boardman and
arren, both Ohio, respectively, granted
motion by Boardman to take deposition by
means of written interrogatories. Aection
June 14,

® Granted petition by Broadcast Bureau
and continued hearing frem June 13 to
June 20 in proee¢eding on applications of
Boardman Broadcasting Co., and Daniel
Enterprises Ine., for new AM's in Board-
man and Warren, both Ohio, respectively.
Action June 9

By Hearing Examiner Millard F. French

u On own motion, continued hearing from
June 13 to June 21 in proceeding on appli-
cations of State Gazette Broadcasting Co.
and McQueen and Co., for new FM's In
Dyersburg, Tenn. Action June 9.

By Hearing Examiner Isadore A. Honig

B In proceeding on applications of Haddox
Enterprises Inc., and WCJIU Inec., for new
FM’s in Columbia, Miss., granted request by
WCJU Inc., to dismiss its application, but
gismislsed same with prejudice. Action
une 14.

By Hearing Examiner H. Gifford Irion

= In proceeding on applications of Cos-
mopolitan Enterprises Inc., and H. H. Hunt-
ley for new AM’s in Edna and Yoakum,
both Texas, respectively, granted petition by
Huntley for leave to amend his applica-
tion concerning plans for staffing proposed
station. Action June 9.

& Cancelled July 5 hearing and scheduled
further conference for June 16 in proceed-
ing on FM applications of Cascade Broad-
casting Co. and Sunset Broadcasting Co.
both Yakima, Washington. Action June 8.

By Hearing Examiner Jay A, Kyle

® Pursuant to hearing conference in pro-
ceeding on application for assignment of
licenses of WOL-AM-FM Washington, from
Washington Broadcasting Co. to WOL Ine.,
ordered hearing to convene July 7 and con-
tinue through July 8, July 11 and July 12
and, upon recess on latter date, to resume
July 25; further ordered WOL Inc., to ex-
change its exhibits relating to new added
issue no. 4 on or before July 18. Action
June 14.

# On own motion, ordered resumption of
hearing on July 5 and then to resume on
July 13 in proceeding on applications of
Jupiter Associates Inc., Somerset County
Broadcasting Co. and Radio Elizabeth Inc.,
for new AM's in Matawan, Somerville and
Elizabeth, all New Jersey, respectively.
Action June 13.

m Denied petition by Asscclated Televi-
sion Corp. to intervene in proceeding on
applications of WTCN Television Inc., Mid-
west Radlo-Television Ine. and TUnited
Television Ine., all Minneapolis. Action
June 10,

® In proceeding on applications of Jupiter
Assoclates Inc., Somerset County Broad-
casting Co. and Radio Elizabeth Inc., for
new AM's at Matawan, Somerville and

(Continued on page 87)
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DVERTISEMENTS
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RADIO

Announcers—(cont’d)

Announcers—{(cont’d)

Help Wanted—Management

Part ownership opportunity for a general
manager in expanding major market chain
operation, Salary and bonus will produce
$30,000 to $40,000 annual income, plus stock
optlon to a present general manager with
successful record in top fifty market. Send
complete resume, including present salary
and photograph. References will not be
checked until after personal meeting., Our
present organization knows of this ad. Box
F-104, BROADCASTING.

General manager—broadcast background, 45
years or older. Married. Small FM station—
Ohlo, Complete resume in first reply. Box
F-151, BROADCASTING.

Operations manager in major market to
take complete charge of day-to-day opera-
tions, activities. Must understand office pro-
cedures, programing and work effectively
with salesmen. 1st class license required
though no regular board time. Must effec-
tively supervise chief engineer. Salary open
depending on experience Send compiete In-
formation, salary requirements, tape, first
letter. Box F-221, BROADCASTING.

Selling General Manager for excellent
medium market station within 100 miles
New York Clity. Profitable, good current
gross. Excellent family living area. Age 30-
40, married, stable job history. Top retail
time sales background only, Salary to $10,«
000 plus strong incentive. Complete resume,
photo to Suite 8-D, 150 E. 61st Street, New
York City.

Sales

Detroit—Solid salesman—proven track rec-
ord—management capability—multiple grou
—good starting salary, plus—Box F-26,
BROADCASTING.

Salesman. Single market station, Northeast
Texas. Assume established accounts, Salary
plus commission. Some announcing. Box
F-94, BROADCASTING.

Five figure income for sales pro. Northeast.
You could be our number one salesman.
Good base of active accounis to get you
started. Send resume to Box F-110, BROAD-
CASTING.,

Top salesman for small market in rapidly
growing university town, Texas. Box F-181,
BROADCASTING.

Los Angeles — Immediate opportunity for
hard hitter. Stable & capable. Management
timber. Salary plus with a growth station.
?ﬁ.létip]e group. Box F-192, BROADCAST-

Announcer-sales ., . . 3rd class . . . $425 mo.
plus bonus. KHIL Willcox, Arizona.

New station in single station market needs
self starter. Ground fioor opportunity. Com-
plete details to Bob Smith, Tilton Publica-
tions, Rochelle, III.

Working sales manager for top Wyoming
station in the Rocky Mountain market. Must
be experienced motivator—8,000-10,000. Will
consider high producing salesman. Box 2090,
Casper, Wyoming.

Announcers

Announce good music at well established
Ohio medium market. Top pay and fine
future. Must have experience and _first
phone. Send tape and resume to Box E-285,
BROADCASTING.

Wanted: Top 40 disc jockey for Immediate
opening. Medium market in New England.
Salary commensurate with ability and will-
ingness to cooperate. Send photograph, re-
sume and a recent tape to Box E-387,
BROADCASTING.

Announcer for middle road. Bright, fast-
pace. Midwestern group station. Must have
matyre delivery. Send tape, photo & resume
to Box E-429, BROADCASTING.

Wanted—announcer with 1 year experience,
Also a qualified program director for day-
time, single station market in Ohioc. Good
pay and benefits. Include tape, resume_and
salary requirements In first letter. Box F-T7,
BROADCASTING.

Immediate opening—Announcer with first
phone, Alabama AM. Excellent conditions.
Box F-86, BROADCASTING.

Announcers with first phone, if you're with a
no-where station in a nothing market or if
your future seems limited, why not consider
a move to television. New modern TV sta-
tion has positions open in Video swiifching,
directing and announcing. Real opportunity
to break into television, TV experlence not
necessary, good starting salary, great staff,
Additional opportunity for some dj work at
extra pay on afflliated radio station. Located
in substantial market in Great Lakes area.
An equal opportunity employer. Write Box
F-121, BROADCASTING.

Need now—Top 40 announcer with first—one
of five most powerful In state—Airmail re-
sume, tape, photo to Box F-132, BROAD-
CASTING.

Jersey shore resort area, good musie sta-
tlon has immediate opening for experienced
announcer-newsman. Send tape resume
to Box F-140, BROADCASTING.

Announcer for good small market South
Carolina radio statlon needed at once. Split
shift, ¢ am. to 1 pm. 7pm. to 10 pm,
six days, 42 hours weekly. Pay in line with
experience and ability. Send audition tape,
photo and complete resume. Box F-146,
BROADCASTING.

Fast-growing midwest group needs an-
nouncer with third class, endorsed, and
newsman for promotion-minded MOR sta-
tion. Please air mail tape, resume and photo
to Box F-157, BROADCASTING.

wanted — Mature, authoritative announcer
for general boarcf work, also broadcast en-
ineer for transmitter. Ideal community.
ultural environment. Box F-158, BROAD-
CASTING.

Washington, D. C,, top 40 powerhouse needs
newsman who really sells news with big,
bold voice & presentation. Send tape, tell
all. Box F-167, BROADCASTING.

Fast growing top 40 chain has immediate
opening for 1st class engineer-announcer.
Get in on ground floor of station with real
future. New York state swinger. Box F-170,
BROADCASTING.

Suburban Cleveland AM needs pro morning
man to keep garden green. First shovel
necessary. Send tape, resume now. Box F-
172, BROADCASTING,

$90.00 per week for midwest middle road
music, news, sports station. From Indiana
area preferred. Send tape, personal inter-
view will follow. Single market. Box F-178,
BROADCASTING.

Young announcer, first phone, some inainte-
nance, small market, university town, Texas.
Box F-182, BROADCASTING.

University market with pop standard format
seeks announcer with imaginative approach
to programing and production. Send photo,
tape, and resume. Box F-189, BROADCAST-
I

Personality/sales for up-tempo middle, good
voice, experienced, stable person for 150,000
}g‘aéket in N.¥.S. Box F-184, BROADCAST-

Production, talk show, authoritative sales
voice for middle-of-road station in excellent
Great Lakes market, opportunity for ex-
perience. Box F-195, BROADCASTING.

Announcers with first tickets for new sta-
tion in Rockies. Will accept applicants with
:l[ittée experience. Box F-204, BROADCAST-
NG.

Strong on commercials, news. Send resume,
tape containing both. Excellent family town.
World's best four season climate. Hunting,
fishing, boating nearby. Golf situation out-
standing. Salary open. Sales ability helpful,
not required. Box F-211, BROADCASTING.

Immediate opening for experienced radio
announcer. Salary open, some TV it inter-
ested, send tape and resume to John Rear-
don—KBIZ-KTVO Ottumwa, Iowa.

Wanted: Announcer with or Wwithout ex-
perience. Start $80.00 per wk. Contact Pink-
ney B, Cole, 417-WO 7-3353. KBTC AM & FM.

Openings for 1st phone MOR announcers
with flair for news, programing, and/or
production. Send complete detalls or phone
Gene Loffler, KGEZ Kalispell, Montana 406-
756-4331.

Announcer-sales . . . 3rd class . . . $425 mo,
plus bonus, KHIL Willcox, Arizona.

Need announcer/copywriter, announcer/
newsbeat, or radio time salesman who
knows announcing. Must be pleasant, in-
terested, no rocker. Send character refer-«
ences, tape, photo, experience or training,
salary required. Good clean working con-
ditions, friendly staff. KMAM Radio, Box
181, Butler, Missouri.

Wanted: First phone announcer. Central
Texas small market. Above average pai.
Write or call Manager, KVLG, Drawer K,
La Grange, Texas 78945, Tape & resume.

WDBO Radio, Orlando, Florida, We are still
looking for the right man. Our station is
one of the oldest and influential in the
southeast and we need an experienced dj
who can handle a middle of road music
show. Send tape & resume to Program Di-
rector, WDBO, P.O, Box 1833.

Opening for morning man capable of news,
sports and announcing. Permanent position.
Send tape and resume, WDDY Gloucester,
Virginia.

Immediate opening for morning man and
play by play sports announcer. Please send
tapes, references and salary expected to Mr.
William Winn, Program Director, WESB
Bradford, Pa.

Michigan resort area daytimer needs an-

nouncer with 1st class ticket. Call Jerry

%:hxézeder, WIOS Tawas City, Michigan 517-
2-3417.

Immediate opening — staff board — an-
nouncer, Some experience. 3rd class en-
dorsed. NBC affiliate. WLDB Atlantic City.
New Jersey.

BROADCASTING, June 20, 1966

81



Announcers—(Cont’d)

Technical—(Cont’d)

Production—Programing, Others

Immediate opening for announcer, with
bright, lively sound, good on news and 3rd
class license. Clean, air-conditioned opera-
tion. Need car. Send tape, air resume at
once to Manager, WMBT Radio, Shenan-
doah, Pa,

Middle of the road lkw needs momh'}g man,

Some programing, Scenic northern Wiscon-

%ivl_l. Call Don Sturgeleski, WPFP Park Falls,
is.

Relaxed deep voice, first phone, good music
announcer for MOR daytimer. Send tape
and resume to WPVL Painesville, Ohio.

Chief engineer wanted for lkw-250w night
station in fast growing midwest group. No
announcing. Air mail all pertinent informa-
tion and references to Box F-158 BROAD.
CASTING.

Reference librarian for Washington, D, C,
office of network radio news commentator.
Send all pertinent personel & professional
background, and qualifications to Box
426, BROADCASTING.

Wanted: Chief engineer for 5,000 watt
KLMR Lamar, Colorado. Also companion
CATV, First phone. Experience determines
salary. Announcing ability will be helpful.
Phone 303-336-2206. C, A. Denney.

First phone man for transmitter. No an-
nouncing, WAMD, Aberdeen, Md.

Experienced morning personality for straight
or gimick music show In § statlon market.
Talk show experience helpful for strong
talk, news & editorial format with middle
of the road music. Jingles & contests
utflized with modern equipment in air-
conditioned studios, Send air-check and re-
sume to WRTA, Altoona, Pennsylvania,

Announcer with first phone. Light main-
tenance, WSYB, Rutland, Vermont.

Immediate opening for experience, mature
voiced announcer-board man. No license
necessary. Better than average salary. §

week. Hospital and life insurance plus
retirement benefits and savings opportunity.
Muitiple radioc & TV ownership. Opening
for sign-on shift. Man we need must be
reliable and in good health, Prefer married
man. Strong on commercials, Please gend
complete information of experience, edu-
cation, physical description, plus tape of
broadcast abilitles. Include recent photo.
Address all Inquirfes to Hal Barton, Pro-
gram Director, WTAD Quincy, Il

Still looking for the right men to fill an-
nouncing positions, Opportunity for televi-
slon and/or part-time sales. WTAF Parkers-
burg, W. Va.

Immedjately—Announcer—some experience
—good salary. WVOS Liberty, N. Y.
Modern format station in 100,000 market
looking for experienced 3rd phone an-
nouncer, Must be able to cut production
spots. Send resume, photo, tape to Robert
Vinyard, 610 College, Sprinfield, Missouri.

Miami area beckens a humorous, energetic,

imaginative and creative middle of the road

announcer for Iimmediate opening, Send

tl.glp;s& resume, photo—Box 1610, Hollywood,
orida.

Wanted: Engineer-announcer, strong on
both, Immediate opening for station located
in Martinsville, Virginia area, one of the
fastest growing communities In the state
of Virginila, Call Amold Terry, 703-638-7014
day, or 703-847-8493 night.

One morning man, one afternoon with first
ticket for new station, MOR format. Adult
sound. Must be versatile, Resume, tape,
photo, to Bob Smith, Tilton Publications,
Rochelle, II1.

Format experlenced announcer who can
adapt to modern country music. Handle
programing and production. Send dj tape.
Box 2090, Casper, Wyoming,

Staff announcer—Morning music and an-
nouncing shift on 100 kw group owned FM
station, going stereo. Opportunities for TV
work. Send resume, photo, tape to Daryl
Sebastlan, Fetzer Broadcasting Co., Box
61, Cadiilac, Michigan. 49601, or 616-775-

Dise Jockeys, announcers, engineers wanted
for big offshore stations Radio England &
Britain Radio, 32 Curzon Street, London
W1, England Tele MAYfalr 3742,

Technical

BE Pa. AM seeks competent first class en-
gineer. Clean, Ssucc operation with
growth opportunity, liberal benefits, good
salary. Box D-159, BROADCASTING.

Chief wanted by NYC area fulltime station.
Write in confidence. Mature, growing, pro-
fessional broadcasting gro%). Many, many
benefits. Excellent og ortunity for the guy
who wants more for his family in the future
and can use his head for more than scratch-
ing. Box F-137, BROADCASTING.

Immediate opening—chief engineer with ex-
perience, 5000 watt non-directional regional
station, up-to-date equipment, fringe bene-
fits, Call or Write WASA-AM-FM, Box 97,
Harve De Grace, Maryland, 301-939-0800.

Michigan resort area daytimer needs Ist
class ~engineer jmmediately. Call Jerry
gechggf?er, WIOS Tawas City, Michigan. 517.

Experienced engineer for 1000 watt AM
station in midwest—Require good main.
tenance background—Contact Bob Olson,
WJIMS Ironwood, Michigan. Send all infor-
mation and salary expected.

Transmitter supervisor—for 5 kw Da-2 AM
and 35 kw ERP outlet, Forward resume
including references, salary requirements
and photograph or call Ba Atwood, C.E.,
WLAP, 177 N. Upper St., xington, Ky.
606-255-6300,

Ist honehn?eg:f. l.f]'l\ﬂdo 0& Mgaufa;::ttll:nng ex.
perience he k AN oppor-
tunity, wQ Phiiadelphia, 155?19113.

The chief engineer at WRAP Norfolk, Vir.
ginia, is retiring under a company retire-
ment plan in July 1966, Require experienced.
cafable engineer as replacement. Write or
call G. R. Chambers, Director of Engineer-
ing, Rollins, Ine., Wilmington, Delaware,
302-0L8-7127.

First phone operating and maintenance en-
gineer, Light announcing. WSYB, Rutland,
Vermont,

Imniediate opening for studio engineer, op-
eration and maintenance. In Aberdeen,
South Dakota. Contact Robert Ridgeway,
North Dakota Broadcasting Co. Inc., Box
ig% Fargo, Nerth Dakota, or call 701-235-

st class engineer for maintenance on 2 FM
stations and engineering supervision of 4
station group. Construction experience help-
ful for planned AM, FM power increase
and mobile units. Send complete resume
and salary requirements to James Londot,
General Manager, Ohio Radio, Inc., Port
Clinton, Ohlo.

NEWS

Five-man Missourf news department needs
newsman, or announcer wanting to do
?ﬁ‘éﬂ Will train, Box E-375, BROADCAST-

Midwest regional offers $150.00 per week to
qualified newsman. News gathering and air
work required, Fringe benefits and oppor-
tunity good. Send tape and resume to Box
F-153, BROADCASTING.

Newsman who can read crisp, brisk news-
cast with confidence and authority. Will pay
for experience—but writing abflity and
eagerness to work for go-getting top news
operation in medium New England market
will count heavily in absence of formal
news training, Send short news tape, sam-
ples or writing, and resume. Box F-166,
BROADCASTING.

News director for top Wyoming station.
Creative! References, KVOC, Box 2090, Cas-
per, Wyoming.

New station needs man for airing and
gathering news. Excellent opportunity for
young energetic person. Resume, tape, photo
to Bob Smith, Tilton Publications, Rochelle,

Young aggressive, ambitious program direc-
tor for deep south station. Are you an idea
man? Can you gimmick up a station with
audience getting promotions? Can ¥ou pro-
duce selling spots using station talent and
sound Iibraries? Can you increase ratings
with one hard hitting promotion after
another? If you can, youre our man, We
don't want a big shot reputation. We want
an ambitious young man seeking to estab-
lish himself but we ask that you have evi-
dence of your past accomplishments. We
have the station and the market to prove
your talent. Salary f{s open with a slzable
yearend bonus if you are able to produce
ratings. A real challenge with real money
for the talented PD. Send details includ-
ing past earnings. Box F-13, BROADCAST-
ING.

Needed at once. Mature, experienced man
for radio production, continuity, strong air
voice, good typist, flair for comedy. South-
west Ohfo metro_market. Salary open. Pre-
fer man In similar job wanting to move
up. Box F-144, BROADCASTING.

Up to $10,000 per year for a man to pro-
grl;m our fop 30, medium market, full-timer.
You must be a talented person who can
do the best three-hour show on our station
and be able to motivate a staff of your
own choosing to achieve your standard of
excellence. you are able to supervise the
entire Internal operation, write Box F-222.
BROADCASTING.

Man for preduction and copy, etc. Salary
open, No collect calls. Jim Hairgrove, KBRZ,
Freeport, Texas.

C&W station Nashville sound! Opportunity
for bright tight airman ready for promotion
to operations. References. Air check. KVOC,
Box 2090, Casper, Wyoming.

PD-operations manager, full responsibility,
for progressive, successful superbly-equipped
station, metro college market. Adult pro-
graming. Must be good at detail, professional
airwork, know muslci, hcomxl'tllerc a(li gprroduc-
tion. Family man with college degree or
equivalent. Permanent, Salary $7,800. WAZY-
AM-FM Lafayette, Indiana.

Instructors, commercial electronics school
requires instructors in basic electronics,
transistors, communications and industrial
phases. Should have some teaching experi-
ence. For information and application form,
contact Ben Smith, Institute of Electronic
Technology, 205 S. Fifth Street, Paducah,
Kentucky.

RADIO
Situations Wanted—Management

General manager successfully running No.
1 station large southwestern market. Pro-
duce maximum sales, ratings, personnel
quality. Solid broadcast background. If ou
want a profitable & respected winner, I'm
your man, 39, married, family. Want qual-
ity operation. Box F-18, BROADCASTING.

Salesmanager-personally selling 50% sta-
tion gross. Experienced all phases. Desire
position general manager small or medium
market. New England area only. Box F-143,
BROADCASTING

Mature family man, twenty years all-
around radio experience including sales,
management, everything; first class ticket.
You'll invest more but you'll get more.
Box F-184, BROADCASTING.

Radio management and sales 21st year. Col.
lege. Top references. Box F-203, BROAD-
CASTING.

Sales

Sales manager. Creative. Aggressive, 15
years experience, local and national. Ex-
cellent track record and references. Cur-
rently in executive position with valld rea-
son for change. Available within 30 days.
Box F-165, BROADCASTING.
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Situations Wanted

Announcers—{conf’d)

NEWS—(Con’td)

Sales—(cont’d)

Salesman-sportscaster, college play-by-play,
;l]gsct; phone—$150, Box F-212, BROADCAST-

Situations Wanted—A nnouncers

First phone top 40 swinger with number
one rated show on number one Pulse &
Hooper rated 10,000 watt California swinger,
wants change, top markets only. Prefer
mild climate. Box F-145, BROADCASTING.

Announcer, Negro. Swinging personality.
Some experience, Tape available. Box F-149,
BROADCASTING.

Now available for medium-major market,
midwest or west coast adult operation, In-
telligent, versatile, strong radio personality-
entertainer, deep bass voice, 1st ticket,
Ready to settle and build ratings. Worked
Tucson, Toledo, Grand Rapids. Top money.-
market important. Tape available. Box F-
156. BROADCASTING.

Young go-go broadcaster with 3rd endorsed
seeks permanent employment with positive
action station. Creative program ideas.
Ready now. One year experience. Graduate
NYC speech school. Box F-169, BROAD-
CASTING.

Sports, play-by-play in northeast or mid-
west metro market wanted by expertenced,
draft-free announcer. Box F-173, BROAD-
CASTING.

Beginner, Some experience. N. Y, area.
Available August. Third phone. Box F-177.
BROADCASTING.

Experienced C&W announcer with nine
years broadcast background and excellent
musical knowledge in all phase$ from writ-
ing through promotion available late June.
Age 29, Prefer Ohlo, Kentucky, Tennessee
or Indiana area, Quality volce, outstanding
Nashville contacts, $120 minimum. Call 216-
gzzégszs or write Box F-180, BROADCAST-~

Third phone six month's experience. All
around experlence. Box F-185, BROAD-
CASTING,

Creative personality—experienced all phases
radio including news and play-by-play
sports, married, have first phone, desire
%’Pr‘lgadelphta area. Box F-186, BROADCAST-

Versatile announcer/newscaster, Rock, mid-
dle of road, C&W and gospel, Good com-
mercial delivery. 3rd class, school trained.
Box F-187, BROADCASTING.

Contemporary Personality: Nine years.
Great ratings. Top markets. Box F-19],
BROADCASTING.

Florida wanted, pro announcer, mature,

stable. college, family. Box F-197. BROAD-

CASTING.
Top 40 screamer . , . ready to move up.
Entertaining. Creative, College. Reliable.

3rd endorsed, Box F-201, BROADCASTING,

Girl dJ recent radio school graduate—wants
country music station experience, Box F-
210, BROADCASTING,

DJ announcer seeks first positlion. 2 yrs
college, graduate Announcer Training Stu-
dios NYC. 3rd class ticket has car. Box
F-215, BROADCASTING,

Negro dj/announcer. Experienced. Marrled,
:I!;?Gc]ass license. Box F-216, BROADCAST-

Radio ot TV stations with Interest in news,
sports and special events Please note: Avail.
able now; announcer, director, commentator
with 25 years experience in major markets;
on all major networks and independents,
Play b% play or color all sports except
soccer. Best references from top executives
nationwide, including my last employer. No
tapes available (they're $25,000 each here).
Voice proved with phone call, References
will take care of the rest. No fiy by night,
14 years with last station; expect no re-
sponse from fly by night statlons. If you
want professional performance write me,
If you're experimenting try another box.
Box F-224, BROADCASTING.

Experlenced top 40 man, delivers authorita-
tive newscast, writes original copy, creates
imaginative production spots. Age 29, mar-
ried. Box F-225, BROADCASTING.

Dynamic announcer recently with CBS Net.
work. College man with 5 years in radio.
Like east coast or abroad. No reasonable
offer refused. Charles Balley, 2720 Kilgore
St., Raleigh, N, C. Phone 832-4917.

Prominent Chicago news announcer seeks
position in the south or southwest. Ma-
ture. Journallsm graduate, Deep resonant,
authoritative delivery. Avallable immedi-
ately. Box F-209, BROADCASTING.

Production—Programing. Others

It you want a PD to

Laggi behinad??!!
2y F-148,

make your statlon #1 write Box
BROADCASTING,

Miss assist!! TV and radio college graduate
desires position to advance. RCA Institutes
TV Production—11;, yrs. director of publi-
city and promotion in FM station—3rd
phone—background In basic advertising—2
yrs. announcing-copy-continuity and man-
agement, Prefer NYC or Calif. Box F-208,
BROADCASTING.

$portscaster—news 15 years all phases—
radio-TV play-by-play. $140 minimum. Falls
Church JE 2-0023.

TELEVISION

1st phone—combo—bright, Inventlve, am-
bitious, responsible personality. Top 40 or
middle of the road. Midwest preferred.
Jack Ross, 1909 Hawthorne Rd.. Marion,
Indlana—317-664-3421.

Third phone, endorsement, DJ/announcer,
newscaster, broadcasting school graduate
seeking first position, Married, will relocate.
Call Johnson after six. 312-638-4097.

Summer job—College student, top 40 dj/
newsman., Midwest. southwest. J. Bagwell,
221 D. Se., Ardmore, Oklahoma.

First phone. Prefer top 40 or C&W. 1 year
experience; willlng to learn. No sales, Will
relocate in southeast. Paul Bowden, P. O,
Box 1183, Clewiston, Fla. 33440,

Top 40 personality w/first phone-—-g{qod refs.
& experience seeks position in Texas or
bordering states, Frank Flanagan, 120 Joly
St.. Ennis, Texas TR 5-7746.

Technical

Chief engineer-annotuncer, AM-FM-DA ex-
perlence, Within 100 miles of N.Y.C. Box
F-123, BROADCASTING.

Chief engineer — Experienced AM/FM — di-
rectlonals—proofs—Professional construction
—maintenance—all powers, Box F-141,
BROADCASTING,

Help Wanted—Technical

Expanding south Florida VHF has opening
for experienced studio mainienance engi-
neer. VTR experience required. Some color
preferred. Presently have flim color, plan-
ning to expand to all colors. Box D-263,
BROADCASTING.

Vacation engineer needed immediately for
work In Los Angeles radio station. Must be
available for personal interview. Must have
first class FCC license. Write Box F-198,
BROADCASTING.

Calif. ETV sta.tlo{l\ sesétishstudéo fi"ﬁmsi?’

cameraman, switcher, th productio -

sltivitin State salary. Box F-213, BROAD-
NG,

CAST

Need immediately first phone engineer.
Wonderful opportunity for unexperienced to
gain experience. Contact Chlet engineer,
KCND-TV Pembian, North Dakota. 7! 1-825-
6292 collect,

Need July 1—Experienced TV engineer, 1st
phone, fos; maintenance of both studio and
transmitter equipment. Expanding ETV sta-
tion going full power and local color in
new uil%ling. Excellent working condi-
tions, State benefits, month’s pald vacation
and ideal climate, Contact immediately,
Chief Engineer, KUAT-TV, Channel 8,
Radio-TV Bureau, University of Arizona.
Tueson.

For lease: Qualified broadcast technician,
capable of design, construction, and mainte-~
nance of radio stations, Desire chiet's posi-
tion in 3 to 5 statlon market in Southeast.
Presently employed as chief in smaller
market, Long term lease available to right
station., Box F-154¢, BROADCASTING.

1st phone—14 years—all phases station oper.
ation combo—to maintenance. Box F-162,
BROADCASTING.

Virginia chief engineer $8000, Family. Re-
location assistance. August. Box F-214,
BROADCASTING.

NEWS

Immedlate openings for two experienced en-
gineers with first class license at new tele-
vision station in central Wisconsin's ideal
vacation land. Fast growing community, You
will enjoy living and working in this beauti-~
ful central Wisconsin area. Salary com-
mensurate with ability. Liberal vacation,
hospitalization and medical plan. ‘Would also
consider AM chief engineer with extensive
construction experience. Contact John Gort,
Chief engineer, WAOW-TV, Telephone AJC
715-842-2251,

Immediate opening for 1 more 1st phone
engineer. Radio/TV operatlon and mainte-
nance, Salary to $130 depending upon ex-
perience. Air mail full details first letter. .
Pat Finnegan C. E, WLBC AM/FM/TV,
Muncle, Indiana 47302.

Experienced newsman available September.
Presently correspondent in Dominican Re-
public. Box E-256. BROADCASTING.

ad-
-108,

Experienced radio newsman. College
uate., Seeks spot with future. Box
BROADCASTING.

Television recording engineer—to Supervise
operation and maintenance of television
tape recorders. Experience in video, audio
and videotape duplication necessary. Con-
tact Indiana University Personnel Divislon,
1000 East 17th Street, Bloomington, Indiana.

NEWS

Girl dj, top 40, tight board, news writing.
Box F-217, BROADCASTING,

Top 40 dj . ., , third endorsed . , . tight
board, experienced, Box F-218, BROAD-
CASTING.

California! Need experlenced announcer,
sportscaster, newscaster or operations man-
ager? Radlo or television., Contact Box F-
219, BROADCASTING.

Announcer-dj. Dependable top forty and
rhythm & blues. Swinging air personality.
Specialized training, worked in New York
market area, Wanits to settle. Box ¥F-220,
BROADCASTING.

Attention top 30 markets! If you can offer
challenging assignments—opportunity—good
facllities—pay In $180 week range. . , .
Then 1 offer professional experience in all
facets of news from major market chain
operation and 50 kw reglonal operation. . ,
To name but two. Delivery is authoritative
and distinctive. Earning good salary in
medium market news operation in manage-
ment capacity . . , but am dissatisfied with
station policy. Will move for right deal.
Box F-190, BROADCASTING.

Newsman seventeen years. Desires new
challenge. Proven success. Box F-193,
BROADCASTING.

Midwest NBC affiliate needs news reporter
who can gather, write and compile. TV
background not vital. If you are & rellable
radio man, would like to hear from you
also. Or Is there a woman Journalist in
the audience? Let's hear from you too.
Box F-168, BROADCASTING,

Newsreporter for midwest NBC full color
group award TV station. Announcing ability
desired but not essentlal if experlenced in
reporting and writing. Will also consider
radio announcer willing to learn TV news,
Well equipped. growing news operation in
medium size city. Send picture, job history
and audio tape (if announcer) to Box F-
223, BROADCASTING.
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NEWS—(Cont’d)

Announcers

FOR SALE—Equipment

TV-Radio news operation in lowa’s second
largest city needs sharp man to handle
night TV news spot. Must write well and
look good on the air, Send resume, photo,
tape and financial requiements to: Dave
Carter, News director, KCRG-TV, Cedar
Rapids, Iowa. 52404.

TV newsmen--2 openings in our expanding
staff. One man strong on the air, rewrite,
to anchor 10 p.m. haif-hour block. Second
man to produce SOF, cover beat & air 2
weekend newscasts, Good working condi-
tions, top pay, resume, SOF or VTR, refer-
ences to Jim Burris, news director, KULR-
TV, Billings, Montana.

Newscaster/newswriter for professional
news gstaff of group-owned station. Chal-
lenging opportunity for man with mature
on-air delivery who is also a proficient
writer. Send resume, photo and audio tape
to John North, News director, Fetzer Tele-
vision, Box 627, Cadillac, Michigan. Dial
616-775-3478,

Production—Programing, Others

Traflic manager—NBC affiliation looking for
experienced television traffic person to take
over as Traffic manager of three person de-
partment. Send resume to: Mr., R. Farrow,
WICS-TV, Springfield, Illinois.

Traffic manager—We have an opening for
a person who has served at least three to
five years as a TV Traffic Manager and has
demonstrated his ability to establish and
administer an efficient trafic operation and
. train and supervise subordinates. We offer
top pay, excellent fringe benefits, and op-
portunity for growth In our expanding
broadcast activities. Send a complete con-
fidential resume to the Personnel Office,
Avco Broadcasting Corporation, 140 West
Ninth Street, Cincinnati, Ohio 45202. An
equal opportunity employer, m/f.

TELEVISION—Simaﬁgns Wanted

Management

General manager—Developer of station or
group. 12 years television; 13 years radio.
Just turned 41. Thoroughly experienced all
phases: Administration-development, sales,
promotion, programing: production. Have
developed five shoddy losers into profitable,
restige properties, doubling value of three,
ipling two in smallest, medium and 23rd
markets in southeast and midwest. Now
Isaelégxg TV ffox- tv‘gce indvestment. Aggressive
roducer of profits an: restige. Box F-
BROADCASTING, preste i,

General manager/General sales manager.
In depth experience national/regional/local
sales, Proven professional and executive
fﬁ'gtty all phases. Box F-160, BROADCAST~

General sales manager. Prefer medium or
major market. Experience includes local
sales, national rep. Over 7 years in broad-

cast sales. Currently employed. Married
3 _children. Will Telocate. -161,
BROADCASTING. S

General manager—18 years experience all
phases radio & TV, Helped put two new
stations on air, Took over sick “U,” quad-
rupled value. Present position 5 years. Can
sell, program, promote. Ready for bigger
market, more money, Profit from my mis-
takes. I have! Box F-188, BROADCASTING.

General manager—good organization man.
15 years programing operations and man-
agement. In secure position with major
group but prefer to settle in stable situa-
tion where long term growth can be real-
ized by you and myself. Excellent creden~
tials. Box F-199, BROADCASTING.

B Sales

Young college grad, married, three years
experience in R&TV seeks TV sportscaster
post, Box F-205, BROADCASTING.

News
News director , . . Mature, professional
journalist-administrator . . . Award-win-

ning . , . top-rated . . . Top markets . . .
Available August lst, Box F-183, BROAD-
CASTING.

TV news producer-editor available now.
Writer, airman, photog. Journalism gradu-
ate. Mature—mid-30's. Box F-202, BROAD-
CASTING.

Experienced medium market radio-TV news-
man seeKks position in TV air work. Hard
working college graduate, married. Box F-
206, BROADCASTING.

continued

For sale, RCA type TTU 1B UHF television
transmitter. Immediate delivery ™"as is"
basis. Presently tuned to Channel 20. 6
weeks delivery if tuned to your channel
and reconditloned. Box M-98, BROADCAST-
IN

Ampex VRI000B videotape recorder and ac-
cesgories. Excellent conditions, now In net-
work use. Affiliated TV. 164 East 38th Street,

UHF television eguipment. Enough to put
station on air from camera to antenna.
$50,000.00 cash. Box F-22, BROADCASTING.

Whatever yout equipment needs, Check first
with Broadcast Equipment and Supply Co.,
Box 3141, Bristol, Tennessee.

Still & film cameraman, 10 yrs. experience,
TV news and documentary, familiarity all
professional equipment. Resumes. Patrick
Child, 678 Flm, New Haven, Conn.

Production—Programing, Others

Production and/or operations manager.
Young, experienced production/operations
manager, wants position with an independ-
ent or UHF station. A take charge man who
gets results. (Saleable creativity and con-
scientious production). Box F-87, BROAD-
CASTING.

Spark your station with proven young
producer/director. 10 years network and
major market experience. Employed, but
Fap_gr for challenge. Box F-99, BROADCAST-
NG.

TV program-operations director — experi-
enced, creative. Seeking professional chal-
lenge. Midwest or west. Box F-102, BROAD-
CASTING.

Producer-~-director—with five years experi-
ence in major market wanting to relocate.
Strong In creative areas. Box F-147,
BROADCASTING.

General managers please note; Do you need
a production manager, artist, director, engi.
neer (1st phone), cameraman, set designer
combination? Comprehensive resume de-
tailing 14 years outstanding television ex-
perience promptly upon request. Excellent
references. Box F-152, BROADCASTING.

WANTED TO BUY
Equipment

We need used 250, 500, 1 kw & 10 kw AM
transmitters, no  junk. Broadeast Kiec-
tronics Corp., 1314 Iturbide St., Laredo,
Texas 78040.

Equipment Wanted: U.H.F. transmitter 10
or 12 kw, Box E-131, BROADCASTING.

UHF 1214 kw RCA transmitter (used).
Negotiable sale price to include freight and
guarantee of proper operation upon instal-
lation. Price does not include filiplexer
which is individually required for each
specific channel. Transmitter can be con~
verted to 25 kw, Transmitter not being used
but available for inspection. Box F-96,
BROADCASTING.

RCA 50 kw BTA-50G now in service will
be available in approximately six months
due to change in sites. If interested at $22,-
500 complete, write Box F-142, BROAD-
CASTING.

Standard 5-kw FM stereo 4 years of age.
$6,500.00. Box F-17I, BROADCASTING.

.RCA TK3IB camera chain—tripod, head,

dolly, lenses, and orth. $12,000.00 complete.
General Television Network, 901 Livernois
Ave., Ferndale, Michigan 48220.

MISCELLANEOUS

30,600 Professional Comedy Lines! Topical
laugh service featuring deejay comment
introductions. Free cataloE. Orben Cemedy
Books. Atlantic Beach, N. Y.

Instant gags for dee:la{:l Hundreds of One
Liners on Weather, affic, Radlo, Music

etc. $5.00—Write for free “Broadcast Com-
edy” catalog Show-Biz Come Service,
1735 E. 26th Street, Brooklyn, N.Y. 11229.

DEEJAYS! 4,000 classified gag-lines, $4.001
Comedy catalogue free. Ed Orrin, 8034
Gentry, No. Hollywood, Calif, 81805,

Personalize your correspondence the Photo
Stamp way! $3/100. D. E. Scutt Enterprises,
Box 2367, Philadelphia, Pa. 19103.

Have you got a musical Fungus? Exclusive
one-liners in your market. LYN Publica-
tions, 2100 Divisadero, #4. San Francisco,
California. Free sample.

Cartridges rewound: 40 sec., 85¢ each.
NUKART. 122 N. 15th St.. Richmond, In-
diana.

Wanted 5 kw AM transmitter. Box 1875

Monterrey, Mexico.

Need immediately for TRT-1B used RCA
color conversion rack c.w. color modules
for Prog. Amp. Send price and condition
to CFTO-TV, Box 9, Toronto 16, Ontario,
Canada, Att: Mr. H. Berger, Director of
Engineering.

Need 10 kw FM transmitter in stereo. Send
all information. Ready to act. Box F-196,
BROADCASTING.

Wanted: Used 16mm movie camera. Must
be in good condition. KAIT-TV, Jonesboto,
Arkansas.

S_alesman—succe_ssful station account execu-
tive ready to move into larger pay bracket
ggﬁ)&rgtuni:ty. li:lxpgrienged retail and agency

B Xcellent references. Box F-155
BROADCASTING. : '

Available immediately. Sales manager with
over 10 years television sales and program-
ing background wishes larger market. Cre-
ative, hard-working, college graduate with
sales facts and figures that speak for them.
selves. Excellent references, superior sales
knowledge, exceptional record of sales suc-
cess. Double your dollar income tomorrow.
Write today! Box F-175, BROADCASTING.

FOR SALE

Equipment
Television radio transmitters, monitors,
tubes, microwave. cameras. audio. Electro-

ind, 440 Columbus Ave. N.Y.C.

INSTRUCTIONS

FCC license and A.S.E.E. degree DPrograma.
by home study and resident instruction.
Resident FCC courses available in Washing-
ton. D. C.; Seattle, Wash., and Hollywood,
Calit, Home study conducted frem Holly-
wood. Write for free catalog. Dept. 5-K.
Grantham Schools, 1505 N.
Hollywood, Calif. 90027.

Learn Radio-TV announcing, programing,
production, newscasting, sportscasting. con-~
sole operation. disc-jockeying, and all-
phases of broadcasting on the nation’s only
commercial station, fully operated for
training purposes by a vprivate school—
KEIR-FM. Highly dqualified professional
teachers. Country’s finest practice studios.
Elkins Institute, 2603 Inwood Road, Dallas,
Texas 75235.

The masters, Elkins Radio Licente School
of Minneapolis offers the unmatched suc-
cess of the Famous Elkins Laboratory and
Theory Classés in preparation for the First
Class FCC license, Elkins Radio License
School, 4119 East Lake Street, Minneapolis,
Minnesota.

Western Ave.,

Co-axial cable—Hellax, Styroflex. Spiroline,
etc, Also rigid and RG es in stock. New
material. Write for list. Slerra-Western Elec-
tric Co., Willow and 24th Streets, Oakland,
Calif. Phone 415-832-3527.

Be prepared. First class FCC license in
six weeks Top quality theory and labora-
tory training. Elkins Radio License School
of Atlanta, 1139 Spring St.. N.W., Atlanta,
Georgia.
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INSTRUCTIONS (Cont’d)

Announcers

The nationally known 6 weeks Elkins train.
ing for an FCC First Class License, Qut-
standing theory and laboratory instructions.
Elkins Radjo License School of New Orleans,
333 Saint Charles, New Orleans, Louistana.

FCC first phone license In six  weeks
Guaranteed instruction 1n  theory and
laboratory methods by master teachers,
G.I. approved. Request tree brachures.
Elkins Radio License School, 2603 Inwood
Road, Dallas, Texas.

Elkins Radie License School of Chtcago—
Six weeks quality instruction in laboratory
methods and theory leading to the FCC
First Class_License. 14 East Jackson St..
Chicago 4, 1llinois.

Since 1946. Original course for FCC first
phone operator lMcense in six weeks. Over
420 houtrs instruction and over 200 hours
guided discussion at school. Reservations
required. Enrolilng now for classes starting
August 17, October 19, For informatlon,
references and reservation, write William
B, Ogden Radio Operational Engineering
fScho.ol 1150 West Olive Ave,, Burbank, Cali-
ornia.

America’s ploneer. 1st {n announcing since
1034. National Academy of Broadcasting.
814 H St. NW, Washington 1, D. C.

“It's REI and Here's Whyi"” First phone
license in (5) weeks—and we guarantee it.
Tuition only $285. Rooms $5-$12 per week.
Classes begin every 5 weeks in beautiful
Sarasota by the sea, on June 27——Au%n —
Sept. 5—0Oct. 10. Call or write Radio gl-
;n'leering Institute, 13368 Main $t.. Sarasota,
&,

Announcing, programing, first phone. all
phases electronics. Thorough, Intensive
practical training. Methods and results
proved many times. Free placement serv-
fce. Allled Technical Schools, 207 Madi-
son, Memphis, Tennessee,

Irain now In N.Y.C, for FCC fArst phone
license. Proven methods, proven results,
day and evening classes. Placement assist-
ance. Announcer Training Studios, 25 W.
13rd, N. Y. OX 5-9248.

See our display ad under Ingtructions. Don
Martin School of Radio & TV.

Announcing, programing, commercial pro-
duction, veteran approved. Individual in-
struction—Broadcasting Institute. Box 6071,
New Orleans.

RADIO—Help Wanted—Sales

Top 100 market Station

Contemporary Format—Seeks man
able to deliver adult sound with
personality. No news. Pleasant locale.
Adequate monetary reward for right
man. Send tape to

Box F-163, Broadcasting.

R O
ATTENTION TOP FORTY
JOCKS AND NEWSMEN!

Growing chain of large market format
stations has immediate openings for :
capable people! We want only pro's,
not beginners or floaters. Starting
salaries from $175.00 to $300.00. z
Send tape and resume today.
Byron Holton—Suite 600
n 645 North Michigan, Chicago, Ill.
n All replies will be answered =
0 O

Technical

RADIO
ENGINEERS
W MCA, NEW YORK

Needs engineer, experienced with fast
paced board work. Must know care and
maintenance of equipment. Send re-
sume to WMCA, New York, NUY.
10017 or Call Mike Peshkur, MU
8-5700.

An Equal Opportunity Employer

Sitsations Wanted

Sales

o e e e " e " e e N
It's Time to Think of the Future

Are you managing or selling for a small
radip station, a small television station, or
a small newspaper? How iong have you
worked in a small market? How long since
your last raise? Have you come as far as
you can in your field? Why not make a
change?

Outdoor advertising is on the mave, In the
next 10 years, outdoor advertising will have
the largest business increase of any media,
Why don’t you get in on the ground floor?

Send your complete resume, salary re-
quirements, and & recent picture to:

Box E-123, BROADCASTING

e
O LT O 0D =

B e e e e e

Syndicated Radio Salesman Needed

Straight commission or draw against
commission. Three successful shows now
on air, two more for fall introduction.
Exclusive territories. Saturation home
office advertising. Send resume or call
collect

John H. Wright or Gerry Mulford,
King Features Syndicate, 235 East
45th Street, New York, New York
10017. 212-682-5600, Ext. 201,
204.

OO DR X O TN TG R A e ™™™ ™™ ™ ™™,
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GETTING ENOUGH?
Enotigh National Radio Spot Sales attention
by your rep? Or lIs {our station Just one of the
33—40 he attempts to sell? 1f so you need a
Nationa) Sales Manager to keép your rep up to
date daily. Sound Expensive? It isn't—t will
handle this assignment for a select group (IO
maximum) fer only $100 per week. Interested

reply
Box F-179, Broadcasting.

TELEVISION

Help Wanted—Technical

BROADCAST FIELD
ENGINEERS

RCA

Career opportunities for field engineers
experienced in the maintenance of tape
and camera color studio equipment.
Positions are in the East, South and
Midwest.

RCA offers outstanding benefits, includ-
ing liberal vacation, 8 paid holldays, life
insurance, retirement plan. Plus free
medical insurance for you and your
family.

Write: D. K. Thorne, RCA Service Com-
pany, Bldg. 201-1, Cherry Hill, Camden,
N. ] 08101.

An Equal Opportunity Employer MCF

RADIO CORPORATION OF AMERICA

Electronic Engr
CCTV/VTR

Capacity to plan systems for industrial

&  educational application. Excellent

nppty. Good salary.

Call for appt., Mrs. Miller, JU 2-1750
Sonectaft Corp., 115 W. 43, N.Y.

Production—Programing. Others

Position available now

at NBC affiliate for experienced
television director in new, modern
facilities; no switching or other
duties. Address resume, snapshot,
requirements to

Program Director, WOC-TV
Davenport, fowa

TELEVISION

Situations Wanted

3 3 Management
Production—Programing, Others g
- PROGRAM MANAGER - ATTENTION STATION MANAGERS
be Want a hif .-1 with an eys on future growth. ASSISTANT TO
A A — THE MANAGER avallable immediately. College
: Enjoying Five Year 2| Tolllvllinn I|ndul;ﬂa. 1 iylem;‘- :rndue;lons Inld
nee, al orta jackground. xeel-
- Run on Brondwny??? = ?:n'tl r:m-:rn:u from ::a'st to eont'! Over o mil-
- A falk show on consumer finance and economy .of lion_and one half dollars in locai sales to m
| . featuring big name guests. Excellent publie credit. Complete productlon background os well.
service and top entertainment, Specify length to o For a man with proven ability, drive and or-
I*  suit your needs, For rates and sample tapes... ganizationai ability. contact
o Box F-164, Broadcasting. j Box F-174, Broadcasting.
Sportscasters

e e e e e s " e e e e e

TELEVISION SPORTSCASTER

Group station in top ten market requires an experienced pro with
‘something special.’ The man we want must know his business—
from digging out the stories to delivering them on ten sports

shows a week.

This is a great opportunity for the right man.
% Please send resume and VTR, which will be returned,
Box F-93, Broadcasting

e e e M e e




TELEVISION

MISCELLANEOUS

FOR SALE—Stations

Situations Wanted

Production—Programing, Others

Sales-oriented Television program man.
ager now available. Solid background
progtaming,
production, announcing and promotion.
Loocking for a programing position with
challenge.

LET'S GO TO WORK!

operations, film buying,

Box F-200, Broadcasting.

RADIO SALES IDEAS THAT WORK
Proven sales ideas that have been gathered
from alil over the U.S. to_stimulate your
retail business. Weekly mailing will bring
you two ideas for only 50¢ each. Send
our check for one year subscription for
52 or Send $2 for a sample week to

METRO MONITOR INC.
17 Vanderbilt Ave.
Manhasset, L.L, N.Y.

—_—

VHF TELEVISION STATION
FOR SALE

Now available half-interest in es-
tablished VHF station in Southeast.
Over 350,000 TV homes and Net-
work affiliated. Full details avail-
able.

Box E-447, Broadcasting.

EMPLOYMENT SERVICE

BEST BUY IN BUDGET
$ RADIO JINGLES §
Audible Advertising Productions, Inc.

663 Fifth Avenue
New York, N. Y. 10022

1615 California St.,

ANNOUNCERS—1st
NEWSMEN—ENGINEERS
DJ’'s—SALESMEN

If you need a jeb, we have ene for youl

C.B.l. PLACEMENTS

Denver, Colo. 80202

Phene  303-292-3730

ALL JOBS FREE

RADIO-TV
PERSONNEL
CONSULTANTS

645 North Michigan Ave., Chicago, II.

Phone area code 812 837-7075
RON CURTiS—=President

BUSINESS OPPORTUNITY

Put yowr CASH back In your business.

Sell us your fand & tower and we
will tease it back to you. Long term
leases arranged

$ DOLLARS $

WRITE:
TOWERS UNLIMITED
120 Flamingo Rd,
Las Vegas, Nevada

Broadcasters:
Make $7,000 to
$12,000 annually
in your

spare time!

Qualify and enroll students for
Columbia School of Broadcasting's
famous audio-visual home study
announcer training program. You
inlerview gqualified leads only. Re-
corded lessons with tape exchange
development by network calibre
instructors. Tomorrow's announc-
ers are out in your audience today
wailing for this training. If you are
a broadcaster, write for details:

@

Mr. Wm. B. Zorich, Vice President
Columbia School ol Broadecasting
4444 Geary Boulevard

San Francisco 84118

Accredited by California Depariment of
Education. Mot affillaled with CBS, Ino.

INSTRUCTIONS

WANTED TO BUY—Stations

RARE OPPORTUNITY

Major market daytimer available. Ab-
sentee owner offers excellent terms or
wlll consider live wire working partner
wiling to Invest.

Box P-88, Broadcasting.

L

Y I YL LY L]

OHIO! AM & FM

65-70M gross—29%
Down & terms—Qualified
principals only. $228,000

Box F-176, Broadcasting.

Pacific Northwest AM:-FM
Grossing over $135,000. Same
owners 10 years. Excellent growth
area. Major market. $215,000.
Terms to qualified purchaser.

Box F.207, Broadcasting.

-

Lz Rue Medin Brokers Juc.
116 CENTRAL PARK. SOUTH
NEW YORK. N. Y.

265.3430
Tenn. small daytime $120M  cash
Me. small  fulltime 120M  29%
Calif. metro FMEMUZAK 375M terms
N.E suburb daytime 650M  29%
South  TQP 75 daytime 140M  20M

CHAPMAN ASSOCIATES

2048 PEACHTREL ATLANTA. GA, 30309

Your 1st Class Ticket
in & weeks or Less
ot America’s Foremost

SCHOBL OF BROADCASTING

the
DON MARTIN SCHOOL OF RADIO & TV
Register now for Aug. 1st or Oct.
3rd CLASSES. For additional informa-
tion call er write to:

DON MARTIN SCHOOL

OF RADIO & TV

1653 N. Cherokee HO 2-3281
Hollywood, Calif. 90028 -

CATYV

Soundly financed and experi-
enced CATV operating com-
pany desires to increase their
investment in CATV. Will
purchase joint venture or fi-
nance existing systems or
undeveloped franchises.

_Box F-150, Broadcasting.

NEED HELP?
LOOKING FOR A JOB?
SOMETHING TO BUY

OR SELL?

For Best Results
You Can‘t Top A
Classified AD
in

Broadeasting

THE BUSINEBSWEEKLY OF TELEVISION AND RADID
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(Continued from page 81)

Elizabeth, all New Jersey, respectively, pur-
suant to agreement at evidentiary hearing,
scheduled resumption of hearing for July
5 to be followed by session on July 11,
Action June 9,

_®m Pursuant to hearing conference, con-
tinued hearing from June 20 to Oct. 10 in
proceeding on applications of WTCN Tele-
vision Inc., Midwest Radio-Television Inc.
and United Television Inc., all Minneapolis.
By separate action, denjed petition by
WCCO-TV and Twin City Area Educational
Television Corp. to compel Broadcast Bur-
eau to exchange rebuttal exhibits by June
7. Actions June 8

By Hearing Examiner
Chester F. Naumowicz Jr.

# Continued procedural dates and hear-
ing from June 21 to June 30 in proceeding
on applications of Seven League Produc-
tions Ine., for renewal of license of WIII
Homestead, Fla.,, and South Dade Broad-
casting Co. and Redlands Broadcasting Co.,
for new AM's in Homestead. Action June 13.

By Hearing Examiner Elizabeth C. Smith

# Pursuant to agreement at prehearing
conference in proceeding on applications of
WDIX Inc. and Radio Orangeburg Ine., for
new FM's in Orangeburg, S. C., scheduled
further session for July 18 and continued
hearing from July 14 to date to be fixed at
.tTurthe; prehearing conference. Action

une 17,

BROADCAST ACTIONS

By Broadcast Bureau
Actions of June 14

KYND Tempe, Ariz.—Granted license cov-
ering change in ant, system,

WKDE Aliavista, Va.—Granted license
covering change in frequency, power and
ground system.

WEYE Sanford, N, C.—Granted license
covering change in ant.-trans. location and
ant. system.

KBIM-FM Roswell, N. M.-~Granted license
covering change in studic and ant.-trans.
location, installation of new ant. and trans.
change In ERP and ant. height.

KAAA Kingman, Ariz.—~Granted license to
use former malin trans. at main trans. loca-
tion for auxiliary purposes only.

WNAC Boston—Granted license covering
installation of new main trans.

WLCO Enstis, Fla.—Granted license cov-
ering increase in daytlme power and in-
stallation of new trans.

Granted licenses for following new sta-
tions: KSWS Roswell, N, M,; condition;
KSTP-FM St. Paul, and specify type trans.;
WGHQ-FM Kingston, N. .. and specify
type trans. and ant.; KOYL-FM Odessa
Tex.; WPKE-FM Pikeville, Ky.: WLIB-FM
New York: *WHPH(FM) Hanover, N. J.;
*WHRW(FM) Binghamton, N. Y., and spe-
cify trans.

Rescinded actions which granted renewal
of license to Seaport Broadcasting Corp. for
WMMJ Lancaster, N, Y., and assignment of
license and SCA of WYAK(FM) Sarasota,
Fla.,, from Multitone Music Corp. to Pan
Florida Ine.

Granted extension of completion dates as
shown: WPGH(FM) Pittsburgh, Aug. 15;
WLIV-FM Livingston, Tenn.. Dec. 1: KDLK-
FM Del Rio, Tex., Oct, 1: KBOC{(FM)
Ogden., Utah, Sept. 28; WLEO-FM Ponce,
g. tR..uSept.. 1: and WKLF-FM Clanton. Ala.,

et, 14,

Actions of June 13

KELI Tulsa, Okla.~Granted CP _ to in-
stall auxillary trans. at main trans. location
and operate by remote control.

WABC New York—Granted mod. of li-
censes to change studio location and remote
control points for main and auxiliary trans.

WLBG-FM Laurens, 8. C.—Granted CP to
install new trans. and ant.. increase ERP
to 48 kw, decrease ant. height to 175 ft.;
remote control permitted: conditions.

WNNJ-FM Newton, N. J.—Granted CP to
install new trans and ant. and increase ERP
to 5 kw; conditions,

WXFM(FM) Elmwood Park, Ill.—Granted
CP to change ant.-trans. and studio loca-
tlon. install new trans. and ant., increase
ERP to 50 kw and ant. height to 500 ft.

WFKO(FM) Kokomo, Ind—Granted mod.
of CP to change type ant.

WJILK-FM Asbury Park, N, J—Granted
license covering Installation of new ant.,
increase ant. height and decrease ERP.

WIMD(FM) Bethesda, Md.--Granted SCA
on sub-carrier 87 kec.

BROADCASTING, June 20, 1966

Easton Publishing Co. Easton, Pa.—Grant-
ed CP for new low power station.

Granted extension of completion dates as
shown: KWCS-TV Ogden, Utah, Jan. 10,
19687; WCES-TV Wrens, Ga. July 1; *KQED
(TV) San Francisco, Sept, 15; KTXL(TV)

Sacramento, Calif.,, Nov. 21; WAPA-TV
San Juan, P. R. Dec. 14 WWLP(TV)
Springfield, Mass.,, Aug., 29; WXON(TV)

Detroit, Deec. 6.

Actions of June 10

Remote control permitted WEKNR-FM
Dearborn, Mich.

Granted change of remote control au-
thority to KLEF Houston, and WGBF
Evansville, Ind.

KCMS-FM Manitou Springs, Colo.—Grant-
ed CP to install new trans, and ant, in-
crease ERP to 51 kw and decrease ant.
height to 2,070 ft.; remote control permitted;
condition.

WILS-FM Lansing, Mich.—~—Granted mod.
of CP to change studio location to ant.-
trans. location, redescribe same, delete re-
mote control operation. change type trans.
and ant., increase ant. height to 180 ft.;
cenditions.

KTIM-FM San Rafael, Calif.—Granted CP
to change ant.-trans. location, install ant.,
decrease ERP to 1.90 kw and increase ant.
height to 360 ft.; remote control permitted.

f.akeshore Radio In¢. Two Rivers, Wis.—
Granted SCA on sub-carrier 87 ke. Call
letters for new FM unassigned,

WSPA-FM Spartanburg, 8. C.—Granted
CP to make changes in transmission line
and decrease ERP of auxillary trans. to 3.9

kw.

KCFM(FM) 5t, Louis—Granted CP to
make changes in transmitting equipment
and install ant,

WSM Nashville, Tenn.—Granted mod. of
license to operate main and auxillary trans.
by remote control.

WIP-FM Philadelphia—Granted CP to_in-
stall new trans. and ant. and increase ERP
to 25 kw; condition.

WGWR-FM Asheboro, N, C.—Granted CP
to install new trans. and increase ERP to
20 kw.

KFAY-FM Fayetteville, Ark.—Granted CP
to change ant.-trans. location, operate
trans. by remote control, decrease ERP to
800 w and Increase ant. height to 530 ft.

WBAW-FM Barnwell, §. C.—Granted mod.
of CP to operate trans. by remote control
from ant.-trans. and studio location, change
tyvpe trans., install ant.; conditions.

WLOW-FM Aiken, 8. C.—Granted mod, of
CP to change type trans. and ant. and in-
crease ERP to 1.85 kw.

WTIO(FM) Charleston, W. Va.—Approved
data filed in compliance with report and
order in Doc. 16409 to show operation on
channel 274: remote control permitied.

KETV(TV) Omaha-—Granted mod. of CP
to change type trans.

WOL-FM Washington—Set aside June 6
action granting authority to install new ant.,
ete. and regranted without prejudice to
such further action as commission may
deem warranted as result of proceedings in
Doc. 16353.

Granted extension of completion dates
as shown; WPHR Franklinton. La.. Nov. 17;
WKBA Vinton, Va., Dec, 3; WTTOQ Toledo,
Ohio, Aug. 1; KOOL Phoenix, Aug. 18;
WJIBK Detroit, Dec. 24: WETC Wendell-
Zebulon, N. C., Dec. 13; KWAL Wallace,
Idaho, Nov. 19; WIVK Knoxville, Tenn.,
Nov. 1; WSJC Magee, Miss., Sept. 28; WNYE-
TV New York, Oct. 10; WHIJK San Fran-
cisco, Dee, 10 WXHR-TV Cambridge, Mass,,
Dec. 10

Actions of June 9

WVOZ-FM Carolina, P. R.—Granted mod.
of CP to change ant.-irans. and studio lo-
cation, increase ant. height to 89 ft. and
operate trans. by remote control,

WALL-FM Middletown, N, Y.—-Granted
mod of CP to change type trans. and ant.,
make changes In ant. system, increase ERP
to 3 kw and ant. height to 190 ft.; remote
control permitted; condition.

KMBY-FM Pacific Grove, Calif.--Granted
request to cancel CP for new FM and delete
call letters.

Action of June 7

Remote control permitted WCRO Johns-
town, Pa.

BROADCAST ACTIONS
By Commission

B, F. C. Inc. Cincinnati—Granted waiver
of mileage separation requirement of Seec.

73.207(a) of rules and accepted for filing
application for new FM {o operate on
channel 274; ERP 20 kw: ant. height 442 ft.
Action June 15.

WESC Greenville, 8, C.—Granted change
to DA during critical hours only, contin-
ued operation on 660 ke, 10 kw, D. Com-
missioner Wadsworth dissented. Action
June 15,

Radio Medford Inc. Medford, Ore.—Grant-
ed walver of mileage separation require-
ment of Sec. 73.207(a) of rules and ac-
cepted for filing application for new FM
to operate on channel 229; ERP 184 kw;
ant. height 3,263 ft. Action June 15.

FORFEITURE ORDER

m By memorandum opinion and order,
commission ordered Willlamson Broadcasting
Co., licensee WBTH Willlamson, W, Va., 1o
forfeit $1.000 for operating at times with
improperly licensed radio operator, This
action was taken after consideration of
licensee's response to February 23 notice
of apparent liability for that amount. Ac-
tion June 15.

m By memorandum opinion and order,
commission ordered Homeland Enterprises
Inc, licensee KAOL-AM-FM Carrollion,
Maoa.. to forfeit $1,000 for violating eommis-
sion's operator requirements and other tech-
nical rules. This action was taken after
considering licensee's response to Feb.
notice of apparent lability for $2,000. Ac-
tion June 14,

NOTICES OF FORFEITURE

w Commission notified Cosmopelitan
Broadcasting Corp, that it has incurred ap-
parent forfeiture liability of $500 for eight
Tule violations by KOHO Honolulu, includ-
ing transmitter operation by unlicensed per-
sonnel. Licensee has 30 days to contest or
pay forfeiture. Action June 15.

Rulemakings
DENIED

m By memorandum opinion and onrder,
commission denied petition by E. O. Roden
and Associates., Gulfport, Miss.. for rule
making to delete FM channel 270 from
New Orleans, and assign it to Gulfport in
lieu of channel 272A. Actlon June 15.

# By order commission denied request of
Symphony Network Associates Ine., Bir-
mhﬁham. Ala. for rule making proceedings
looking toward allocation of UHF channel
52 to Birmingham. Action June 6.

AMENDED

m By report, memorandum opinion and
order. commission (1) reaffirmed its Dec. 29.
1964. action in Doc. 14185 et al. assigning
FM channel 294 to Waukegan, Ill. (2) de-
leted channel 270 from Chicago and sub-
stituted it for 252A at Skokle to eliminate
mutual Interference situation between
WRSV(FM) on c¢hannel 252A at Skokie and
two Chicago stations on second adiacent
channels, and modified authorization to
Radio Skokie Valley Inc., to Specity oper-
ation of WRSV(FM) on channel 270 in
lieu of 252A in Skokie. with conditions
including no operation to commence on
channel 270 until WCLM(FM) Chicafo,
ceases operation on that channel; and (3)
denied reconsideration and counterpro-
posal b{ Lake Broadcasting Co., to. among
other changes, assign channel 270 to Gary,
Ind. Action June 15.

PROPOSED

m Commission invited comments to pro-
posals to (1) add second FM channel—
channel 296A—to Glens Falls, N.¥., and
(2) add fourth channel—channel 269A—to
Rochester, Minn. Ann. June 15,

PETITIONS FOR RULE MAKING FILED

Bushland Radio Specialities Eau Claire,
Wis.—Requests amendment of rules to as-
sisn FM channel 265A to Chippewa Falls,
Wis., by deleting channel 264 from Eau
Claire. Received May 19.

Albert Riesen Jr., Betty Maurine Riesen
Dillard, Jean Lowenstein Riesen Hughes in-
dividual, and Jean Lowenstein Riesen Hughes
and T. Fred Colling, co-trustees of John N.
Reisen db/as KVSO Broadcasting Company,
Admore, Okla.—Requests institution of rule-
making proceeding to amend, in part, FM
table of allocations, in order to add channel
239, Class C assignment to Ardmore. Re-
ceived June 3.

WTVK-TV Knoxville, Tenn.—Requests is-
suance of notice of proposed rule making,
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looking to following change in Sec. 73.606:
Knoxville, Tennessee, existing assignments
6, 10+, 15, 26, *43; Proposed Assignments
6, 10+, *15, 26, 43. Received June- 6.

Susquehanna Breadcasting Inc. Oneonta,
N. Y.—~Requests that sec. 73.606 of rules be
amended In following respects: Oneonta,
N.Y., present 42*, proposed 36 & 42¢; Elmira,
N Y., present 18 & 30, proposed 18 & 5. Re-
ceived June 86,

KDUZ Hutchinson, Minn.—Requests issu-
ance of notice of proposed rule making so
as to provide Class A channel te Hutchin-
son, as follows: Hutchinson, Minn., exist-
h:lés none, proposed 296A; St. Cloud, Minn.,
existing 284, 296A, proposed 269A, 284. Re-
ceived June 6 and 8.

KTSA San Artonio, Tex.—Requests initia.
tion of rule making proceedings looking
toward amendment of Seec. 73.202 of com-
mission rules t¢ add channel 292, Class A
FM frequency, to, and delete channel 272,
Class A FM frequency, from, Gonzales,
Tex. Received June 8

CATV REQUESTS FOR WAIVER

United Transmission Inc., Warrenburg,
Mo, requests waiver to carry KEFQ-TV St.
Joseph; KYTV(TV) Springfield; KOMU-TV
Columbia; KRCG-TV Jefferson City, all
Missouri,

Blueridge Cable TV Corp.,, Buena Vista,
Va. requests walver to carry WRVA-TV,
WTVR(TV) Richmond); WXEX-TV Peters-
burg-Richmond; WSVA-TV Harrisonburg;
WREFT-TV Roanoke, all Virginia, and
WRAL-TV Raleigh, N.C.

Westerly Cable TV Inc, Westerly, R, I,,
requests  waiver to carry WDEH(TV);
WNEW-TV, WPIX(TV) and WNDT(TV), all
New. York.

Rantoul CATV Co., Village of Rantoul
Ill, requests waiver to carry WGN-
Chicago: KPLR-TV St. Louis; WTHI-TV,
WTWO(TV) both Terre Haute, Ind.; WICD-
{(TV) Danville; and WTVP(TV) Decatur,
both Illinofs.

New call letters requested

Jackson, Miss.—The Rebel Broadcasting
Co. Requests WIMI(FM),

Hartferd, Conn.—Kappa Television Corp.
Requests WUHF-TV.

BUILT-IN WEATHER PROTECTION

Kaiser-Cox’s sensational new
Phoenician series of amplifiers
seal out moisture with a barrier of
tough, long-lived silicone rubber,

Write, wire or phone, collect !
KAISER-COX

KAISER-COX CORPORATION
P. O. Box 9728, Phoenix. Ariz. 85020
Phone (602) 944-4411

When you install Kaiser-Cox equipment, you never
wonder what’s new in CATV — you know!
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COMMUNITY ANTENNA ACTIVITIES

The following are activities in com-
munity antenna television reported to
BroapcasTiNG through June 15. Re-
ports include applications for permis-
sion to install and operate CATV’s,
grants of CATV franchises and sales of
existing installations.

aIndicates franchise has been granted.

Benld, Ill.— Gillesple-Benld Cablevision
Systerns Inc. has applied for a franchise.

Centralia, Ill.—Centralia Cable TV Co.
(Elmer Gherardini, representative}, is seek-
ing a franchise. Others applying are James
K. Donahue and Associates, Boston; Top
Vision Cable TV Co., L. R. Young Construc-
tion Co.,, Egyptian Cable TV, Mt. Vernon
Cable TV, Tele-Cable Inc., and former Cen-
tralia Councilman Charles Gross.

Urbana, Ill.—General Electric Co. has ap-
plied for a franchise, Eight other applicants
also are seeking CATV rights,

m Gary, Ind~—Gary Cable TV Inc. (a
wholly-owned subsidiary of H & B Ameri-
can Corp.,) has been granted a franchise;
the system will provide 13 channels, in-
cluding one be municipally operated,
Another applicant, George Metroyanis of
Mobile said he plans to contest the grant
on the basis of a recent attorney general’s
ruling that no city can award an exclusive
franchise.

®m Colby, Kan.—Multi-Vue TV has been
granted a franchise. A 6-channel system s
planned initially which will later be ex-
panded to 12,

Dodge City, Kan.—Kansas Tele Cable
Corp., Cable Vision Systems Inc., Dodge
City Cable TV Inc. and Multi-Vue TV Sys-
tems have applled for franchises. Seward
County Broadcasting Co. applied previously.

Kansas City, Kan.—Milaine Corp. Inec.
(Thomas Lysaught, representative) has ap-
plied for a franchise. Proposed fees are
$15 to $18 for installation plus a $5.95
monthly service charge.

McPherson, Kan.—Multi-Vue TV, Wichita,
Kan., has applied for a franchise.

® Bellefonte, Ky.—Clearview TV Cable
Inc, (group CATV owner, Willlam H, Mec-
Knight, president) has been granted a fran.
chise. Rates will be $10 for inittal Installa-
tion and a $5.25 monthly service charge. The
firm holds other franchises in Flatwoods,
Russell, Raceland, Worthington and Ken-
wood, all Kentucky.

Ann Arbor, Mich.—Cablevision Co. of
Ann_Arbor (Frazier Reams, representative)
a subsidiary of Cosmos Broadcasting Corp.
(group CATV owner) has applied for a
franchise. Mr., Reams proposed a 12-chan-
nel system with the city receiving 3% of
the gross receipts. Monthly service charges
would be about §5.

Clinton, Mo.—Clinton Total Television Co.
(Bill Voelker. Ralph Bird and Larry Hud-
son, president lola Cable TV Inc.; group
CATV owner) has applied for a franchise.
A 12-channel system is proposed with a
$10 installation fee and a $6 monthly service
charge.

Hackensack, N, J.—Pascack Cable TV Inec.
(Leonard Cohen, president) has applied for
a franchise. The firm proposes to install a
12-channel system with the town receiving
5% of the yearly gross. Rockland Cable-
vision Inc. and Goodvue CATV Inc. have
applied previously.

‘Wanhaque, N. J—Telemark CATV has been
denied a franchise, Mayor Harry Wolfe
vetoed an ordinance because it did not
allow the municipality to set the rates,
proposed at $5 a month with no installation
charges.

¥ Centerbeach, N, Y—Brookhaven CATV
Inc.,, Selden, N.Y., has been granted a
franchise. Besides its 12.channel system,
Brookhaven also is offering: (1) home
connections on a free 10-day trial offer;
(2) free connections, when feasible, to non-
commercial gro&x&s (schools, firehouses and
municipal buildings); (3) a reduction of
the regular $30 installation charge to $10
for charter subscribers.

Clarkstown, N, Y.—Pascal Cable TV Inc.
is seeking a franchise, making it the third
firm to_apply thus far. Clarkstown Cable-
vision Inc. and Goodvue CATV Inc. both
New York, previously had applied.

Huntington, N. Y.—Inter-County Televi-
sion Corp. has a%ph‘ed for a franchise.

Poughkeepsie, N. Y.—Bartell Media Corp.,
New York City, and Northeast TV, Troy,
N. Y. are seeking franchises, bringing the
total number of applicants thus far, to
four., Time-Life Broadcasting, New York
City, and WEOK Poughkeepsie, previously
had applied.

m Seneca Falls, N. Y.—RMC Cable Inc,
Utica, N.Y., has been awarded a franchise
over the objections of New Channels Corp.

_{group CATV owner, Syracuse, N. Y.). New

Channels sald it had petitioned the village
as far back as Aug. 11, 1964, and was
‘*'shocked" to read a legal notice of a pub-
lic hearing to be held to adopt a resolution
granting a franchise to RMC.

u Smithtown, N. Y.—Suffolk Cable and
Smithtown CATV have been awarded non-
assignable, nonexclusive, one-year fran-
chises provided construction begins within
a year; 2i-year franchises will be granted
thereafter, The town board stipulated
further that the companies pay 3% of
gross service revenues, and provide liability
insurance and a $5,000 performance bond.
A maximum rate of $30 installation and
$5 for monthly service will be charged.

New Bern, N. C—American CATV Serv-
ices Inc. has applied for a franchise. Jeffer-
son Standard Broadcasting Co. and Careclina
Communications Corp. (now Jefferson-
Carolina Co.) applied previously.

Ashland, Ohio — Tower Antennas Inc.,
Coshocton, Ohio: Telerama Inc.,, Cleveland;
Armstrong Utilities Inc., Butler, Pa,, have
applied for franchises, Other applicants
include: Direct Channels Inc., Akron; Mul-
ti-Channel Cable Co., Portsmouth; Great
Lakes Broadcasting, Lorain; Videosonics
and KYW-TV, Cleveland, all Ohio,

East Conemaugh, Pa.—Apex TV & Radio
Service Inc. request for a franchise has
failed. The borough council originally ap-
proved the franchise but Mayor John
Kosty, Jr., vetoed it. A motion to override
the mayor’s veto fell short of the necessary
votes.

® Freedom, Pa.—Rego Industries, Hobo-
ken, N.J. (Viking Industries Inc, J. S.
Fisher, representative) has been granted a
franchise. A 10-channel system will be in-
stalled free with a $4.95 monthly service
charge.

Hampton, Pa.—Washington Cable Co. is
seeking a franchise, and has been given
permission to solicit borough householders
on their interest in CATV. Installation fee
would be $10, with a monthly charge of $5.

Kittanning, Pa.—Sale of Valley Master
Cable Inc. to George Kerr, Butler, Pa. has
been announced. e sale is contingent
upon permits being granted to Mr, Kerr to
operate CATV in Springboro and Conneaut-

ville, Pa.
Lancaster, Pa—Willlam D, Conn, Pitts-
burgh, and attorney Vincent A. Pepper,

Washington,
franchise.

B Mansfield, Pa.—Willlam R. Crossley As-
sociates has been awarded a franchise. The
new system will include 13 channels instead
of the present six,

s Mount Carmel, Pa,— Jepko CATV
(group CATV owner), Eastern Pennsyl-
vania Relay Station Inc., and Terry System
have been awarded franchises. Kar-Mel
CATV System is seeking to install a fourth
cable system.

® Union City, Pa.—Blatt Bros, Cable Co,
(William Blatt), has been granted a fran-
chise. Its 10-channel system will receive
stations from Buffalo, N, Y.; Cleveland; and
London and Hamilton, both Ontario.

® Dyersburg; Tenn.—Al Wood has been
granted a nonexclusive franchise. Maxi-
mum rates will be $15 for installation and
a is monthly service charge; annual payers
will get a discount of 5%.

® Fort Atkinson, Wis.—Palmyra Cable Co.
has been granted a franchise pending the
approval of a city ordinance by Jerry
Slechta, village attorney. Universal Cable
Vision Inc. and Television Wisconsin Inec.
also applied.

o Jefferson, Wis.—Jefferson Cable Corp.
has been granted a franchise, The city
will receive payment according to the num-
ber of subscribers, with $2,000 for 4.000.
After 4,000 the rate will increase $1,000 per
year for each 1,000 subscribers. Installation
fees are $25 with a monthly service charge
of $5 plus $1.25 for each additional set.
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HEN Marianne B. Campbell sits

down with the board of the Na-
tional Association of Broadcasters in
Washington this week, 43 men will
probably stumble over one another in
their rush to hold her chair,

But from that moment on the attrac-
tive and personable general manager of
WJIEH-AM-FM Gallipolis, Ohio, who is
the NAR’s first woman director, will
easily be just one of the boys, A vet-
eran broadcaster, Mrs. Campbell well
understands their problems and long
has spoken their language—or at least
as much of it as befits a lady.

Several outstanding women broad-
casters have served with the NAB in
various capacities, but Mrs. Campbell
breaks with history in her directorship
role. She was elected in a mail ballot
earlier this year by the station members
of District 7 (Ohio and Kentucky) to
fill the unexpired term of the late Gene
Trace of wpBw Youngstown, Ohio.
Last year Mrs, Campbell served on the
NAB Radio Code Board.

‘Proud of Radio’ » A past president of
the Ohio Association of Broadcasters,
a director of the Association for Pro-
fessional Broadcasting Education and
secretary-treasurer of the Daytime
Broadcasters Association, Mrs. Camp-
bell is active in a host of local, state
and national civic and professional or-
ganizations as well as such groups as
American Women in Radio and Tele-
vision. But first of all she is a radio
salesman—and she sells constantly with
such enthusiasm, effectiveness and dig-
nity that she wins wide respect not only
for her stations and herself but for all
of broadcasting too.

It was 16 years ago this past Sunday
afternoon (June 19) that Mrs. Camp-
bell helped put the station on the air
for its founder, John E. Halliday, a
Gallipolis attorney. In the early 1950%
she helped launch affiliated wiLMJ Jack-
son, Ohio, and also supervised the oper-
ation of weex Chillicothe, Ohio, upon
its acquisition. Both wLMJ and WBEX
were later sold. WJIEH-FM went on the
air in December 1961.

‘Big’ Little Market = Many don't
quite know how to pronounce Gal-
lipolis (“Think of ‘gallop’ and then
‘police’,” she says) but this small. typi-
cally grass roots market is no mystery
to Madison Avenue and Midwest agen-
¢y and advertising people, thanks to the
missionary zeal of Mrs. Campbell. She
regularly travels the agency circuits to
tell how much WJEH-AM-FM are a part
of the daily life of 50,000 folks in the
counties of Galia (Ohio) and Mason
(West Virginia) along the Ohio River
just northeast of Huntington.

National and regional business on
small market stations often may be only
a small fraction of their gross. But
WJEH last year got 22% of its dollars
from these non-local sources and in
May of this year, the highest gross
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Her belief in
radio makes
selling easier

month ever for WJEH, the national-
regional total was up to 30%. The fig-
ures also are unusual since WJEH has no
national representative.

Mrs. Campbell’s cheery smile for all
has helped but obviously is only a tiny
part of the reason why. She gives all
credit to her “skimpy-dozen” staff (11
people), especially for their loyalty and
dedication over the years in working to
completely integrate the WJEH stations
into the community and its every ac-
tivity. She drew the attention of the
members of the FCC in this respect
several years ago when she testified for
the NAB during the commission’s pro-
gram hearings.

Never Alone = “You don’t do any-
thing by yourself. It’s all what other
people help you to do,” is Mrs. Camp-
bell’s philosophy about the important

WEEK’S PROFILE

Marianne Boggs Campbell—general man-

ager-commercial manager, WJEH-AM-FM
Gallipolis, Ohio; b. July 28, 1926, Pitts-
burgh; attended Duffs Iron City College
there 1944 and received AB degree 1948
from Pennsylvania College for Women;
joined WIEH as program director 1950
becoming station manager 1951 and gen-
eral manager 1955; president, Ohio As-
sociation of Broadcasters, 1964; mem-
ber, National Association of Broadcast-
ers’ Radio Code Board, 1965; director
of NAB, 1966; director, Association for
Professional  Broadcasting  Education,
1964.67; secretary-treasurer, Daytime
Broadcasters Association; long active in
numerous local and natipnal business
and professional organizations; Sunday
school teacher, Grace Methodist Church
of Gallipolis; m. Bill C. Campbell of Gal-
lipolis Oct. 21, 1950; hobbies—horse-
back riding, boating.

achievements in life or business. She
particularly cites how the staff stuck
with her in 1957 when a fire burned
WJEH to the ground. Only a tiny ga-
rage-storeroom still stood and it became
the station while rebuilding during a
very hot summer.

“The working conditions were sad for
a few months, to say the least,” she re-
calls, “But everyone pitched in and we
laughed to keep from crying. And we
made it.”

Mrs. Campbell holds firmly to the
concept that radio—both its AM and
FM versions—are quality “products”
and she has instructed her staff to al-
ways sell them that way. WIEH-FM has
been programed and sold separately
since the start and rates are the same
for AM or FM to emphasize their
equality and “total” service to the mar-
ket, The rate card is sacred, needless
to say, and WJEH salesmen do not sell
against the local press.

WJIEH-AM is ‘“‘easy listening” music
in the morning, plus feature remotes
from nearby Point Pleasant, W. Va,
and other service features. Afternoon
time moves from a news block at noon
through country and western to more
up-beat tunes and into a half-hour
rhythm-and-blues show with a Negro
personality, plus news. Later in the day
in summer months an all-request show
for the teens, letter requests only, fills
out the day. “It rocks,” Mrs. Campbell
admits, “but it apparently does a job
and it stays sold from one year to the
next.”

FM Role Distinct = WIEH-FM is all
good music but it has the benefit of ex-
tending service into the nighttime
hours when WJEH is off. WJIEH-FM,
however, also carries considerable
sports, inciuding being a feed station for
the Cincinnati Reds, and has local
school games live too.

Mrs. Campbell recalls how well her
father guided her in learning poise in
public speaking and debate (“A woman
should be able to stand on her feet and
say what she has to say, brief and to
the point”). This helped her in Pitts-
burgh radio work during college, she
says, and it was such fun that she had
her grade schoo! children “play radio”
to learn their lessons while she was a
teacher in Gallipolis. One pupil was
Mr. Halliday’s daughter and it brought
her the opportunity at WJEH.

Mrs. Campbell’s husband, Bill, works
in the earth-moving contracting field.
“The broadcasters spoil you rotten
when you're away,” he tells her, “then
when you are home 1 keep it up.”

They live on the family farm of
400 acres spread along the Ohio River.
It's a working farm for tobacco and
cattle. Her Palomino show horse and
his quarterhorse give Sunday afternoons
a relaxing pace, she notes, because “the
phone can’t ring when you’re back in
the valley.”



EDITORIALS

Their place in the sun

HERE may be some fun in the sun for members of the

National Community Television Association at their
annual convention in Miami next week. But not all of the
multiple diversions of beach, pool, cabana and cabaret will
be enough to take the CATV operators’ minds completely
off their problems.

The cable people haven’t had much good news from the
government lately. A court has declared them liable for
payment of copyright fees. The FCC has adopted rules
limiting their expansion. A House committee has voted
out a bill endorsing, and indeed extending, the FCC’s
power to regulate the wire systems. Nothing much has gone

. right for the NCTA. Attention in Miami will be devoted to
ways to turn the tide in Washington.

Still not all has been lost. Except for the copyright
problem, which could be sticky if it is handled badly, the
cable operators who are now in business have not been
terribly roughed up by government rulings. Indeed in the
House they won one concession, an immunity from com-
mon-carrier regulation that would have fixed their rates.
It’s the wire venturers who had visions of building a system
to rival and indeed best on-the-air TV whose plans have
been frustrated by recent rulings and actions. In forming
plans to counterattack in Washington, the NCTA would
be well advised to stay out of the sun and keep a cool head.

The main chance

OR years the hard-line regulators on the FCC and its
staff have been challenging broadcasters to test the
constitutionality of FCC decisions. For just as long the
FCC has been careful to avoid giving broadcasters a case
on which constitutional issues could be clearly based.
This game of dare-you by an agency that is willing to
fight only on its own terms may be coming near an end.
As reported at length elsewhere in this issue, a number
of prominent broadcasters have jointly announced their
intention to go all the way to the Supreme Court in a test
of the constitutionality of the political broadcasting law
and all the FCC regulations that flow from it. Their plan
depends, however, upon the FCC’s adoption of its proposal
to incorporate parts of its loose fairness doctrine in iis
formal rules. The test, in short, could be aborted if the
FCC decided not to accept the challenge that broadcasters
have at last directed to it.

It will be interesting to see whether the commission will
put its action where its mouth has been. The original
proposal to adopt the fairness rule was voted last April by
Chairman E, William Henry and Commissioners Kenneth A.
Cox, James J, Wadsworth and Robert E. Lee. Commissioner
Robert T. Bartley dissented. Commissioner Rosel H. Hyde
abstained. Commissioner Lee Loevinger was absent.

The final vote on adoption could be a near thing. Mr.
Henry has of course left the commission. No law requires
the surviving three of the original majority to vote on the
final adoption as they did on the issuance of the proposal,
although Mr. Cox, it seems to us, has a moral obligation
to do so; he, among the FCC incumbents, has been the
most vocal in daring broadcasters to take the FCC to court.

Assuming that the FCC makes it possible, the court test
could take as much as two years, perhaps longer. The route
through the Circuit Court of Appeals and Supreme Court is
both expensive and prolonged. The group of broadcasters
who have joined to bear the burden of extended litigation
deserve support from the whole fraternity of broadcasters
who stand to benefit from this most important case. Perhaps
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the NAB will want to lend a hand.

Never before has there been a clear test of the constitu-
tionality of Section 315 or the FCC’s fairness doctrine. This
could be that test. A favorable ruling would not only remove
a political broadcasting law and fairness doctrine that have
severely frustrated the practice of broadcast journalism
but would also deter the government from intrusions into
other forms of programing.

No more important project is on the broadcasters’ books.

That NAB chairmanship

NTERNAL politicking is an organic function in a Na-

tional Association of Broadcasters that comprises numer-
ous members of disparate conditions and attitudes. At the
moment the politicking happens to be unusually intense,
owing to the contest between John F. Dille Jr. and Jack
Lee for the NAB chairmanship.

The contest will be settled this week at the mid-year
meeting of the NAB board—hopefully after responsible
debate and with a ‘minimum of rancor. The principles at
stake are not important enough to justify any blood-letting,

The main issue that has been discussed openly is
whether an NAB chairman ought to be permitted to serve
consecutive terms, Those who argue against a continuum
have a point in their desire to avoid the perpetuation of a
hierarchy. But in this case their fears are ill founded. Mr.
Dille is really not an incumbent seeking re-election to the
same office; the nature of the chairmanship has been
changed since he was first elected to it.

When Mr. Dille took office, the chairmanship was estab-
lished as a full-time assignment in Washington. At his
suggestion the board approved a new structure that modi-
fies the role of the chairman and exalts that of an en-
larged executive committee consisting of the chairman, the
immediate past chairman, the chairmen and vice chairmen
of the radio and television boards and the paid president of
the NAB. The job to which Mr. Dille was originally
elected is not the one at stake this week.

There is merit in the election of Mr, Dille to serve an-
other year while the new organization that he designed
shakes out. He has been on the scene at NAB headquarters
and has a practical understanding of the relationship be-
tween the staff and the executive committee that supervises
policy. In the interests of tidy management during a transi-
tional period, Mr. Dille is needed for one more year.

Drawn for BROADCASTING by Sid Hix

“Your favorite dog food now comes in four delicious
flavors!”
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KMOX CBS RADIO. ..

THE CENTER OF ST.LOUIS
LIFE...SERVING MID-AMERICA
THROUGH INFORMATION,NEWS,
ENTERTAINMENT AND SPORTS.

KMOX CBS RADIO...INDUSTRY

TREND-SETTER — FOCAL
POINT OF BROADCASTING
LEADERSHIP.

A CBS Owned Radio Station-Represented Nationally by CBS Radio Spot Sales




Here’s that new
Collins Speech Console

you've been hearing about

We’ve stepped up production
to give OFF-THE-SHELF Delivery

Users across the nation are praising the new Collins
212S-1 Speech Console. They’re talking about its:

O Noiseless photoconductive cells (no pops, clicks
or hums).

O Reduction in wiring (less wire: less noise).

O Elimination of worn or dirty mechanical contacts
(ending your most troublesome maintenance
problem).

0 Accessibility for fast, easy trouble-shooting (re-
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place solid-state amplifiers and control elements
with quick shuffle of circuit cards).

O Stereo and monaural designs (to fit your need).

Acceptance of the 212S-1 has been rapid and wide-
spread. With each installation, demand has increased.
To meet this demand, we’ve gone to an off-the-shelf
production schedule.

Compare this Console with any on the market. Then
contact your nearest Collins sales engineer.

COMMUNICATION / COMPUTATION / CONTROL
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COLLINS
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COLLINS RADIO COMPANY / DALLAS, TEXAS « CEDAR RAPIDS, IOWA * NEWPORT BEACH, CALIFORNIA « TORONTO, ONTARIO

Bangkok + Beirut + Frankfurt * Hong Kong ~ Kuala Lumpur + Los Angeles = London »

Melbourne + Mexico City » New Yark » Paris » Rome » Washington + Wellington



