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' LANCASTER-
HARRISBURG-YORK-
_ LEBANON IS
& TV MARKET
WITH 3
CHANNEL 8

SING IT
LOUD AND
CLEAR

\ CHANNEL 8 reaches a great, thriving
5,,, . f n ; S area, including these four major mar-
R - : : Pl kets, as well as many other communities.
e L ok And, it delivers the giant share of the
:',"f'_:‘j_‘_j"lr'. N, : \ viewers in its market.
B aa ~ Another priceless plus: 26%* color pen-
" HARRISBURG || _ eSS0 etration for its all-color local telecasts
b Al N e ol s X and NBC programs.
e . pI— ' . *Based on Feb.-Mar. 1957 Nielsen estimates; subjzci to

inherent limitations of sampling techniques znd other
qualifications issued by Nielsen, available upon requsst.

: Lancaster, Pa.
'~ Jiovsoun s Representative: The MEEKER Company, Inc.

L L PP wONIGGwipT

/ : New York « Chicago .- Los Angeles - San Francisco

R

Steimnman Television Stations . Clair McCollough, Pres.
WGAL-TV lancaster-Harrisburg-York, Pa. - KOAT-TV Aibuguerque. N.M.
W TEV Providence, R.I./New Bedford-Fall River, Mass., + KVOA-TV Tucson, Ariz.
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Market entry

Scon to join company of station
groups that have “gone public” is
Corinthian Broadcasting Corp., which
reportedly is considering sale of
minority of its stock some time this
summer. Major Wall Street house re-
portedly would underwrite limited
public issue, looking toward filing of
appropriate application with Securities
and Exchange Commission, probably
within month. Corinthian officials de-
clined to discuss matter.

John Hay Whitney, principal stock-
holder in Corinthian, would retain
controlling interest even after sale of
poriion of his stock and possibly of
some stock held by his associates.
Despite report, public offering, if it
evenruates, would not be designed (o
recoup Mr. Whitney's newspaper
losses (New York Herald Tribune
and World Journal Tribune) bur
rather would be part of long-range
estate planning.

Conference on comp

NBC officiuls indicated some direc-
tions their thoughts are taking in work
on new TV affiliation contracts last
week in session with three-man sub-
committee of affiliates, and got some
affiliate thinking in return. Apparent-
ly all was harmonious, but inconclu-
sive. FExchange of views, part of
consultation arrangement worked oul
when NBC first started talking about
updating TV contract forms (Broan-
CasTING, April 10), is to be followed
by NBC submission of proposals to
three-man group next week, session
with affiliates’ full nine-man contract
committee June i4 and, according to
current timetable, submission of new
forms to all NBC-TV affiliates by
July 1.

Three-man contract subcommitiee
was composed of all surviving heads
of NBC-TV Affiliates Board of Dele-
gates: Harold Grams of Ksp-Tv St
Louis, current chairinan, and A. Louis
Read of wpsSU-Tv New Orleans and
Jack Harris of XPrC-Tv Houston, for-
mer chairmen. They conferred Thurs-
day morning with NBC officials
headed by David C. Adams, senior
executive vice president. While new
contract terms, specifically including
compensation system, were said to be
still under development, affiliates re-
portedly were assured that no stations
would stffer financially. One NBC
official’'s post-meeting assessment of
new contract: “I don't think it'll be
controversial.”’

CLOSED CIRCUIT

Hardware store

Ford Foundation-endowed Public
Broadcast Laboratory of National
Educational Television apparently will
include news control center conipara-
ble to key network installations. En-
gineering firms invited to bid on proj-
ect say foundation’s TV consultant,
Fred Friendly, is talking in terms of
six incoming microwave circuits, pre-
sumably feeding as many video-tape
machines. Such operation appears
necessary in light of plans discussed at
recent National Educational Television
convention. calling for heavy reliance
on local affiliate production (see story
page 67). Only comment from in-
creasingly secretive laboratory author-
ities was: “We'll have whatever we
need; sometimes four, sometimes 10
machines.”

One man’s vote

Entire philosophy of broadcast reg-
ulation could change with shift of
single vote on seven-man FCC, That’s
condition bothering broadcasters and
lawyers because of 4-3 division on
basic issues, largely as reflected on
votes on station transfers involving
group owners. Four-man majority
normally comprises Chairman Hyde
and Commissioners Lee, Loevinger
and Wadsworth. Three-man minority
customarily finds Commissioners Bart-
ley, Cox and Johnson together, though
on some occasions, one or more of
them may abstain, which is vote
neither for nor against.

Worrisome factor is that if any
member of existing majority  should
leave, successors vote could be enough
o swing balance from what’s generally
regarded as judicious position to that
of activist or crackdown new majoriry.

Party line

Continuing acquisitions of CATV
systems by telephone companies is ac-
cented by latest, and biggest, trans-
action in which Continental Telephone
Corp., St. Louis holding company. is
merging with C&U Communications
Corp., Norwich, N. Y. C&U not only
is major telephone group in central
New York, but also multiple-CATV
owner as well as group broadcaster.
C&U owns six cable systems, serving
1,800 customers, as well as WCMR
Oneida, N. Y., and five FM’s stretch-
ing across middle of state. Continental
recently acquired Barstow, Calif,
CATY, with 5,800 subscribers, from

Jack Kent Cooke. Another recent
sale was by Bruce Merrill who sold
his Pecos, Tex., system, with 1.500
customers, to Trans-Continental Tele-
phone & Electronics Inc., Dallas.

0&M gets the message

Ogilvy & Mather, New York, seems
deeply impressed with communica-
tions theories of Professor Marshall
McLuhan, prophet of electronic im-
mediacy. It was learned last week
O&M commercials are being categor-
ized as “hot” or “cool” (McLuhan
criteria) and studied on that basis for
their effectiveness.

Hold that line

Representatives of Association of
Maximum Service Telecasters called
on several FCC commissioners last
week in apparent effort to arrest what
AMST considers heavy flow of CATV
waivers, particularly in distant signal
cases. One commissioner reported
group said that, in permitting importa-
tion of distant signals, commission is
concentrating on pieces of problem to
neglect of big picture, and in process
ts eroding its rules. AMST mission
was discussed at commission meeting
Wednesday, with at least one commis-
sioner who was contacted, Robert E.
Lee, indicating he would in future
take harder look at staff recommenda-
tions on waivers.

FCC's CATV task force chief, Sol
Schildhause, defended his group's
recommendations as being in line with
his understanding of commission
wishes. AMST group included presi-
dent Jack Harris, KPRC-Tv Houston;
C. Wrede Petersmeyer, Corinthian
Broadeasting; Laurence E. Richard-
son, Post-Newsweek stations; Lester
W. Lindow, AMST’s executive direc-
tor, and Ernest W. Jennes, counsel.

Auditor Staggers

FCC is among independent agencies
called upon by House Commerce Com-
mittee to supply it with information
on travel, expenses and honorariums,
if any, of commissioners since Jan. 1,
1966. Chairman Harley O. Staggers
(D-W. Va\) said he felt it was function
of his Commerce Committee to ex-
amine such matters under its “legisla-
tive oversight” responsibility. He said
he was not looking for anything in
particular and “didn’t expect to find
anything,” but request obviously had
upsetting effect.
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Watch out for

DENVER, KBTV, MONDAY-FRIDAY, 5:30-6:00 PM.
(Number One daytime show in the entire market.}*

WASHINGTON, D.C., WTTG, MON-FRI, 6:30-7.00 PM.
(Number One in his time period.)*

ST. LOUIS, KMOX-TV, MONDAY-FRIDAY, 12:00-12:30 PM.

(Number One in his time period.}*

SAN FRANCISCO, KTVU, MON.-FRI., 5:30-6:00 PM.
(KTVU’s Number One Show, sign-on to sign-off.)**

NEW YORK, WCBS-TV, MONDAY-FRIDAY, 9:00-9:30
{Number One in his time period.)**

PHILADELPHIA, WCAU-TV, MON.-FRI, 9:30-10:00 AN
{Number One in his time period.)**

DENNISTHE MENACE,
146 half-hours available from () SCREEN GEMS

The data used herein are estimates from the *"November 1946 ond **Janvary 1
ARB reports and ore subject ta qualifications published by the rafings service.



WEEK IN BRIEF

TV code board to roll up its sleeves and hammer out
new commercial time standards. In sight are clustering,
limited post-show credits and maximum of three back-to-
back spots. Industry response is fight. See ..

CODE TO TIDY UP...23

Magic word at AWRT convention is ‘creativity' as adver-
tising and broadcasting spokesmen hit out at boredom in
commercial selling. Salesmen, clients, agencies scored
for complacency. See ...

CREATIVITY CRISIS ... 28

Spot-TV business down 2.5% in first quarter, according
to BAR. Figures substantiate what reps and stations have
been claiming. January and February showed small gains,
March showed a big loss. See.

SPOT TV DOWN... 33

GM leads 1966 spot-network radio advertisers with $23.5
million. Food companies, as group, account for almost
20% of medium’s total billings. Tobacco products run
third on list with 10%. See.

RADIO’'S CUSTOMERS ... 36

One-horse races developing for NAB posts. Martin and
Howell bow out, leaving Cobb as sole seeker of joint chair-
man's seat; Armstrong leaves run for radio board chair-
manship to Dudley. See ..

ONE-HORSE DERBY ... 44

FCC’'s Johnson returns to boyhood homeland in mei-
lower mood. Defends radio-TV programing, hits impotent
FCC, says public interest might be better served if indus-
try regulated itself. See. ..

A MELLOWER NICK... 50

FCC considers changing CATV rules that couid be bene-
ficial to UHF's—depending on whether U may gain addi-
tional carriage or be faced with invasion of its market
by another signal. See . . .

CATV CHANGE ... 52

New process that turns monochrome film into color is
shown at ABC-TV. Claims advantages of ABTO color over
conventional film for TV news are speed, less expense,
more flexibility with present gear. See .

ALCHEMY AT ABC... 56

Copyright bill pronounced dead in this session of Con-
gress. Key decisions on CATV and performers’ rights to
royalty payments from broadcasters is postponed. Com-
promise seems likely next year. See. ..

BILL SEEMS DEAD... 64

Summaries of TV stations’ financial reports from FCC
records are not what it wants, ASCAP tells Judge Ryan.
Music-licensing firm insists it needs full financial data
from stations. See . ..

ALL OR NOTHING ... 69

DEPARTMENTS

AT DEADLINE wooorvveeeeceensseeesssssssnennes 9 17 Bmadm,"g
BROADCAST ADVERTISING ......... 3 62 AUINERSREENLY OF TELEVISION AND RADNG
CHANGING HANDS ......oooccrrerrns 46 ' 10 ngggsgl;% e;,;.;gn R e A iy
CLOSED CIRCUIT rveevcesvesrisnsnn 5 WEEK'S PROFILE woooocovsiveverveersrsene 91 Ll P s I :';gm’;:
DATEBOOK ceroveereeeerecene .. 14 Washington. D. C.." and  additional
EDITORIAL PAGE .cevvvvesrenrenrcnnrisnsnnens 92 gult)fcrlpftionmpméeesk : Ag;mal susbo.
EQUIPMENT & ENGINEERING ... 56 Annual subseription m’émm‘,’.“m G
FANFARE oo oseeses e 61 ngi‘ i&‘:‘“%&.d. “ana"$i00 :o;c‘:{ﬁ
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MONDAY MEMO .ooveeereeereeesssssesnnennes 18 - front cover of magazine.
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92.37%

PENETRATION

X RADIO

One of America’s

great
Radio Stations

Source: Based on ARB Oct.-Nov. 1966 Metro Area Cumulative
Audience estimates, subject to qualifications which KMOX Radio
or CBS Radio Spot Sales will supply on request.

CBS Owned
Represented Nationally by CBS Radio Spot Sales
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Late news breaks on this page and on page 10
Complete coverage of week begins on page 23

AT DEADLINE

CPB networking role
defined by committee

Senate Commerce Committee’s report
on Public Broadcasting bill issued late
Friday (May 12) attempts to clear away
confusion on desirability of establishing
interconnection facilities—but not net-
works—for  ETV’s. Subconmmittee
changed bill to permit Corp. for Public
Broadcasting to contract directly with
carriers for interconnection, yet denied
CPB authority to operate network
(BROADCASTING, May 8).

Full committee accepted subcommit-
tee amendments last week and approved
bill for floor action, possibly this week
(see page 51).

As explained in report, interconnec-
tion means distributing programs for
stations to schedule as they see fit, as
contrasted with “network-type opera-
tion” under which stations would carry
programs on centrally set, fixed sched-
ule. Committee envisions, however,
“special occasions when live or simul-
taneous broadcasts [would be] desir-
able.”

Report also presents conmimittee an-
swers to other questions raised at hear-
ing (BROADCASTING, May 1, April 17).
Should CPB charge for programs it
supplies to noncommercial outlets? Not
usually, Senate group says, but CPB
should decide on case-by-case basis.
Committee notes that charge to finan-
cially hard-pressed stations “would be
inconsistent with intent of legislation.”

Should CPB have authority to dis-

One down, one to go

NBC-TV has major automotive
advertiser committed to six min-
utes of sponsorship of football
game featuring U. S. college all-
stars that would be relayed from
Germany to U. S. live by satel-
lite on June 25.

Network would like to presell
another six before closing pur-
chase of rights to game to be
played in Frankfort under State
Department auspices for service-
men overseas.

NBC estimates it would need
to sell out all commercial time
(18 to 20 minutes), offered at
$20,000 per minute, to assure
break-even point.

tribute programs to conimercial stations?
Again, committee says generally no,
but leaves door open if it is found
necessary in order "‘to serve people who
could be reached in no other way.”

During hearing, recommendation to
insulate CPB from politics by denying
government’s General Accounting Of-
fice power to review corporation’s books
prompted criticism. In letter reprinted
within report, U. S. Comptroller Gen-
eral Elmer Staats argued that his agen-
cy, as watchdog for Congress, should
have access to financial information.
Committee, however, suggested outside
audit would be acceptable.

Report also contains paragraph citing
testimony of Judge Nat Allen, president
of National TV Translator Association,
advocating action by FCC to raise limit
on translator power. Committee urges
FCC to give “early consideration” to
Judge Allen’s suggestions.

Greater radio use by
retailers seen in N.Y.

Reappraisal of advertising practices
by retailers in New York has been
prompted by demise of World Journal
Tribune which left city with only three
major papers.

Both retailers and broadcasters see
reassessment resulting in grater use of
radio in market, although, as one Gim-
bel’s executive said: “It’s curious, but
we’ve not yet been approached by radio
salesmen since WIT folded.”

City’s big stores have been aggres-
sively courted by mass circulation mag-
azines and suburban newspapers. Broad-
casters, displaying sentimentality usually
reserved for newspapermen, are said
to feel it was inappropriate, as one of-
fical put it, to “pick WIT's bones the
minute it died.” Stations in market,
however, are mounting campaign di-
rected at retailers, and plans have been
made by Radio Advertising Bureau to
apprise advertisers of radio’s ability to
fill gap in three-paper city (see page 37).

Worldvision in Spain

ABC International said Friday (May
12) that Victor Sagi Television S. A.
in Spain has become Worldvision Net-
work associate through reciprocal sales
agreement. Contract represents ABC's
27th international and first European
member. ABC will be representative
for one-quarter of time available for
sale on Television Espanola (TVE),
government owned and part commer-
cial.

Sloan safety awards
are announced today

Alfred P. Sloan Foundation is an-
nouncing today (May 15) recipients
of 16 radio-TV awards for highway
safety. Winners include three station
staffers who receive $1,000 each; ABC
Radio, CBS News, one TV, four radio
stations and six advertisers, all receiv-
ing bronze plaques.

Cash awards go to Lee Rashall, edi-
torial director, KGo San Francisco;
Brian Scruby of kpka-tv Pittsburgh,
and Jim Young of wall-Tv Atlanta.

Plaques go to ABC Radio; CBS News
and Shell Oil; wowL Florence, Ala.,
wGN Chicago; wrMJ Milwaukee; WAER
(FM) Syracuse, N. Y.; WPRO-TV Provi-
dence, R. L.

In addition to Shell QOil, advertisers
cited for radio and TV programs were
Nationwide Insurance Co.; Johnstown,
Pa., plant of Bethlehem Steel Corp.;
Mobil Oil Corp.; Farmers and Mechan-
ics Savings Bank of Minneapolis; Gen-
eral Motors Corp. Awards presentation
will be made May 23 at banquet in
New York.

UHF’ers to eye CPB

Proposed Corporation for Public
Broadcasting is scheduled for critical
look at meeting of Committee for Full
Development of All-Channel Broadcast-
ing in New York, on May 25.

Sheldon K. Turner Jr., KDTV(TV)
Dallas (ch. 39) is scheduled to dis-
cuss adverse effect administration’s
proposal may have on UHF.

Pay Television is one of six other
items on agenda. At last meeting reso-
lution urging FCC to establish nation-
wide system of pay TV was defeated.
Minority report is scheduled to be dis-
cussed and entered into record.

Seeks stay of FCC order
for sweet charity’s sake

CATV case is developing at FCC in
which commission could find itself cast
in role of meanest man in town.

CATYV involved is Community Serv-
ice Inc., which is non-stock, non-profit
company owned by city of Frankfort,
Ky., and which turns over its profits
to good works.

Commission on April 18 denied its
petition for waiver of nonduplication

S N T e e T T TSI e e s e e ore AT DEADLINE page 10
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Edward P. Morgan, for 12 years
commentator on his own ABC Radio
show sponsored by AFL-CIO, appointed
seniorcorrespond-
ent for Public
Broadcast Labo-
ratory (PBL),
autonomous unit
of National Edu-
cational Televi-
sion. Dean Ed-
ward W. Barrett
of Columbia Uni-
versity Graduate
School of Jour-
nalism appointed
chairman of PBL
editorial board, as well as to five-year
term on board of directors of NET

Mr. Morgan

WEEK'S HEADLINERS

{see page 67).

Mr. Adams

Mr. Jnes
Ernest A. Jones, president, Mac-
Manus, John & Adams, Bloomfield

Hills, Mich., elected chairman of board
and chief executive officer (see page

37). Charles F. Adams, executive VP.
elected president and chief operating
officer. Senior VP’s elected executive
VP’s were Robert E. Britton (Chicago
division), Donald E. Jones (New York
division) and James A. Walker (Twin
Cities division).

). Michael Early, general manager of
wwL-Tv New Orleans, named to newly
created post of Vip for broadcasting at
Loyola University, that city. Loyola
owns and operates wWwL-AM-Tv in New
Orleans. William A. Dean will remain
manager of wwL. Mr. Early had been
with wwL for over 25 years as labor
relations and management consultant,
and has been general manager of wwlL-
Tv for past six years.

For other personnel changes of the week see FATES & FORTUNES

rule as it applies to WLEX-Tv and WKYT-
Tv, both Lexington, Ky. Order requir-
ing system to comply with rule becomes
effective Thursday (May 18).

CATV, accordingly, has asked com-
mission for 45-day stay of order to give
it time to prepare petition for recon-
sideration.

Community noted that compliance
with order would disrupt service it has
provided Frankfort since 1952, In past
11 years, it said, it has contributed $24.-
260 to local charities, and recently
pledged $20,000 for new, local YMCA
building,.

Community maintains that Lexing-
ton stations do not put Grade B con-
tour over Frankfort and, so, are not
entitled to protection. Commission said
CATV system had not supported that
contention.

Bergman ‘adult’ films
now available for TV

Feature films directed by internation-
ally famed Ingmar Bergman of Sweden
will be carried on TV in U. S. for first
time next fall, it was announced Friday
(May 12) by Robert Seidelman, presi-
dent of Teleworld Inc., which has
placed into distribution package of 31
new films, including 10 Bergman pro-
ductions.

Initial sales of package have been
made to wor-Tv New York and xHJ-
Tv Los Angeles, which plan special
presentations of Bergman films, prob-
ably in late prime-time segments be-
cause of their adult themes.

Among Bergman pictures are ‘“The
Virgin Spring” and “Through a Glass
Darkly” (both Academy award winners

in 1961 and 1962 respectively) and
“The Magician,” “Wild Strawberries,”
“A Lesson in Love,” “The Devil’s Eye,”
“Winter Light” and “The Seventh Seal.”

Other features in package include
“The Rat Trap,” “The Soldier,” “Marco
the Magnificent”” and “Harlow” (Carol
Lynley).

Authors urge more tests
on courtroom television

Washington editor and lawyer have
rendered Scotch verdict of not proven
on contentions of lawyers and judges
who would bar TV from courtroom in
criminal trials,

Before cameras are banned complete-
ly from nation’s courtrooms, further
tests and experimentation should be
undertaken, say Alfred Friendly, Wash-
ington Post, and Ronald L, Goldfarb,
attorney. They make their findings in
Crime and Publicity, being published
today (May 15} by Twentieth Century
Fund (335 pp. $5).

Discussing “The Pen and the Lens,”
authors conclude that arguments against
permitting TV into courtroom because
of alleged interference to participants
is “exaggerated”; that suspicion image of
law will be vulgarized or commercial-
ized is “superconservative bugbear”.
They also call for TV to eliminate its
“intrusions,” but see no problem there.
States that permit TV in courtroom
should be allowed to continue, they say;
those that prohibit TV should be en-
couraged to relax total ban and permit
experimentation.

Authors conclude that controversy
over fair trial and free press cannot
be solved by imposing curbs on news

media. Solution, they agree is self-
restraint on part of courts, lawyers and
police officers.

Bobby Bakerbecomesissue
in Los Angeles radio case

Bobby Baker has become factor in
already involved and lengthy FCC com-
parative hearing in which 11 applicants
are seeking 1110 kc frequency in Los
Angeles.

Commission’s Review Board, acting
on petition of three applicants, on Fri-
day (May 12) added conditional issue
calling for determination of facts sur-
rounding monetary contributions of-
ficials of one applicant, California
Regional Broadeasting Corp., made to
or through former Senate aide.

However, issue may not be reached.
Board directed that it is to be consid-
ered only in event comparative qualifi-
cations of Regional are deemed by ex-
aminer to be of decisional significance.
Board said it is not clear which of 11
applicants will remain eligible after
resolution of technical and other issues.

Issue grows out of testimony in trial
last winter that resulted in Mr. Baker’s
conviction on counts of conspiracy,
fraud, theft and income tax evasion.

According to testimony, William and
Howard Ahamson, principal owners of
Regional, were among California sav-
ings and loan officials who participated
in raising $96,000 that was turned over
to Mr. Baker in 1962.

Contribution was allegedly made
after Mr. Baker indicated $100,000
donation might be helpful to savings
and loan industry in its effort to defeat
then pending tax legislation.

BROADCASTING, May 15, 1567



That’s right. He’s exactly who you think he is.
The nation’s No.1 salesman. Going strong every weekday on the CBS | Radio Network.
Want to make something out of it? You can. Profits.




JIM BACKUS

DAWN WEL!

ALAN HALE, Jr.

starring BOB DENVE as Gilligan

with
A BOATLOAD OF COMIC ROBINSON CRUSOES
and a colorful parade of guest stars



a body of land
completely surrounded by laughter

AVAILABLE FOR
YOUR STATION

) in NEWYORK . INDIANAPOLIS

SSELL JOHNSON LOS ANGELES SALT LAKE CITY
PHILADELPHIA  HONOLULU
DETROIT JACKSON, MICH.
BOSTON ROANOKE-
ATLANTA - LYNCHBURG
MINNEAPOLIS PROVIDENCE-
CINCINNATI NEW BEDFORD

PORTLAND, ORE. BELLINGHAM
COLUMBUS, 0. NASHVILLE

- and other markets...

98 HILARIOUS fous

write, wire or phone

. 729 Seventh Avenue, New York, N.Y, 10019
a Gladasya Production on CBS-TV Network Area Code 212-245-6000



two billion,

one hundred
twenty-four million,
two hundred

ten thousand,

nine hundred’

Ifa sunny voice
answers, you've got
New York’s Drake Hotel.

And if it's elegance, warmth and fine
service you're after, dialing the ten digits
is well worth the effort! Seasoned travel-
ers return to the Drake again and again,
not only because of its wonderful tele-
phone service (our phone ladies really
worry about your messages), but because
it's been newly refurbished, centrally air
conditioned, and completely modernized
without losing any of its fascination.

They stay at the Drake because of its
new velvet walled lobby, its big, high
ceilinged rooms, and its spacious bath-
rooms with their king size towels and big
cakes of soap.

And, of course, they appreciate its
convenience, for how many other special
hotels are within walking distance of
almost everything?

The next time you plan a trip to New
York, dial the Drake. Our sunny-voiced
telephone ladies will be happy to confirm
your reservation.
°If you can’t think in the billions, dial

(212) 421-0900

Park Avenue
at 56th Street
New York
(212) 421-0900

ak,
A Loew s Hotel + Preston RobertTlsch Presndent

14

A calendar of important meetings and
events in the field of communications.

sIndicates first or revised listing.

MAY

May 14-16—Annual spring meeting of
Pennsylvania Association of Broadcasters.
The Inn, Buck Hill Falls.

May 15—Ninth annual Emmy Awards din-
ner and telecast of the Chicago chapter of
the National Academy of Television Arts
and Sciences. (Colorcast by WMAQ-TV
Chicago.) Pick-Congress hotel, Chicago.

May 15—Station Representatives Associa-
tion presents its annual Silver Nail-Gold
Key awards luncheon program. Plaza hotel,
New York.

May 16—Broadcast Advertising Club of
Chicago “Broadcasting Man of Year” award
dinner. Ambassador West, Chicago.

May l6—Annual meeting of stockholders
of Twentieth Century-Fox Film Corp. to
elect directors and to transact other busi-
ness. Waldorf-Astoria hotel, New York.

May 16—Foote, Cone & Belding annual
meeting of stockholders. Hotel Commodore,
New York.

May 16-19--Annual convention and trade
show, National Community Antenna Tele-

vision Association of Canada. Chantecler
hotel, Ste. Adele (Montreal).
May 17—Deadline for reply comments

on FCC’s proposed rulemaking that would
prohibit AM, FM and TV licensees from
broadcasting “'station-identification an-
nouncements, or any other broadcast mat-
ter” that either leads or attempts to lead
listeners to believe that a “station has been
assigned to a city other than that specified
in its license.”

May 17—Quarterly meeting of the Alabama
CATV Association. Speakers include Doug
Jarvis, Southeastern Trans-Video Inc., Dal-
las, and Bill Daniels, Daniels and Associates,
Denver. Guest House Moter Inn, Birming-
ham.

May 17—Annual meeting of the stock-
holders of The Outlet Co. to elect directors
and to transact other business. 176 Weybos-
set St., Providence, R, I.

May 17-18—Television code board meeting
of the NAB. Washington.

May 17-20—Annual spring convention of
Illinois Broadcasters Association. Speakers
include Douglas Anello, NAB general coun-
sel. St. Nicholas hotel, Springfield.

May 17-20—Annual spring convention of
Montana Broadcasters Association. Speakers
include George Bartlett, NAB vice president
for engineering. Finlen hotel, Butte.

May 18—Annual meeting of the Montana
AP Broadcasters Association. Finlen hotel,
Butte.

May 18-21—Western States Advertising
Agencies Association 17th annual confer-
ence. Theme is ‘“The Other Side of the
Looking Glass”; businessmen outside ad-
veriising review the busines: Palm Springs
Spa hotel, Palm Springs,

May 22-23—National Forelgn Policy Con-
ference for Editors and Broadcasters spon-
sored by the Department of State. Speakers
include the secretary of state and other
high ranking government cfficials. Depart-
ment of State, Washington. Any domestic
newspaper, magazine, radio or television
network or station or other information
medium engaged in informing the general
public about foreign affairs may request an
invitation to one or all of these conferences
for its bona fide representative by writing
to the Director, Office of Media Services,
Department of State, Washington 20520.

May 22-25—Spring meeting of the Interna-
tional Radio Scientific Union co-sponsored

DATEBOOK

REGIONAL SALES CLINICS OF
RADIO ADVERTISING BUREAU

May 22—Schine Ten Eyck hotel, Al-
bany, N. Y.

May 26—~Sheraton Barringer hotel,
Charlotte, N. C.

June 12—Boston Statler Hilton, Boston
June 16—Sheration hotel, Philadelphia

by the organization's U.S, and Canadian
national committees. Ottawa.

May 22-26 — 5th International Television
Symposium, Speakers include Federal Coun-
cillor R, Gnagi, head of the Swiss Federal
Department of Transport, Communications
and Power. Montreux, Switzerland.

May 22-20—Executive council meeting of
the Inter-American Assoclation of Broad-
casters. Buenos Aires.

May 24—Spring meeting of the New York
State Community Television Association.
Hotel Syracuse, Syracuse, N. Y,

May 25—Monthly luncheon, Federal Com-
munications Bar Association. James O'Con-~
nell, director of telecommunications, Office
of Emergency Planning, and telecommuni-
cations adviser to President. Willard hotel,
Washington.

May 25-26—Annual spring meeting of Ohio
Association of Broadcasiers., Speakers in-
clude Robert Pauley, president of ABC
Radio and Vincent Wasilewski, president of
the National Association of Broadcasters.
Carrousel Inn, Cincinnati.

May 25-27—Annual spring meeting and
engineering conference of the Alabama
Broadcasters Association. Sheraton Inn,
Huntsville.

May 26—West Coast seminar of the Na-
tional Association of FM Broadcasters. Mark
Hopkins hotel, San Francisco.

May 26—Annual meeting of the UPI Bread-
casters of Pennsylvania. Marriott motor
hotel, Philadelphia.

May—26-28—Annual convention of Penn-
sylvania News Broadcasters Association.
Speakers include FCC Commissioner Robert
E. Lee; David Schoenbrun, foreign corre-
spondent, and Tom O’Brien, vice president
for news of ABC Radlo. Marriott motor
hotel, Philadelphia.

May 27—Regional news seminar of the Ra-
dio-Television News Directors Association.
Speakers include John H, DeWitt Jr., presi-
dent of WSM Nashville; William Monroe,
Washington director of NBC News; Ernst
Wildi, Paillard Inc.; Elmer Lower, president,
ABC News; and Joe Dembo, director of
news, CBS Radio, New York. Studios of
WSM-TV, Nashville.

mEMay 27-28—Annual meeting of Louisiana-
Mississippi AP Broadcasters Association.
Royal Orleans hotel, New Orleans.

May 29-June 3—Assembly meeting of the
Inter-American Association of Broadcasters.
Buenos Aires.

JUNE
mJune 1—First annual Golf Open sponsored
by the Broadcasting Executives Club of New
England. Framingham Country Club, Fram-
ingham, Mass.

June 4—Nineteenth annual Television Aca-
demy Awards sponsored by the Nationai
Academy of Television Arts and Sciences,
Hosts will be Joey Bishop and Hugh Downs.
(ABC-TV 9-11 p.m. EDT) Century Plaza
hotel, Hollywood, and Americana hotel,
New York.

June 5-6—Annual spring meeting of Wash-
ington State Assoclation of Broadcasters.
Bayshore Inn, Vancouver, B. C.

June &-7—The 1967 general conference of
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THE PRODUCERS OF

“CHICKENMAN"
{ B INVITE
YOU

NOW ‘
TO SOAR
INTO

HIGH
ADVENTURE

Here he is — the hottest super-hero
since Buster Crabbe. He's Amazon
Ace, and his Extremely Thrilling ad-
ventures can help your station sur-
vive (not to say triumph) in the Vast
Jungle that is Radioland in 1967.
Amazon Ace will catapult you past the
Crocodiles of Competition, just as
Chickenman Struck Terror in their
Hearts! Al this, plus:

=
A TRULY GREAT
PITH HELMET PROMOTION!

A BUILT-IN
SATIRIC ‘“‘COMMERCIAL"!

AMAZON ACE STARTS ON
WCFL-CHICAGO MAY 15

AND IS ALREADY SOLD
TO THESE MAJOR STATIONS:

WPIR Albany KNUZ Houston

KLIF Dallas WKLO Louisville
KSTT Davenport KTOK Oklzhoma City
KIOA Des Moines KXOK St. Louis

KFJZ Fort. Worth KTSA San Antonio

For exclusive license in your market
for 13 weeks of the Amazing AMAZON
ACE Series (which includes 65 Ex-
tremely Thrilling episodes and 20 Dy-
namic promo spots) write or wire
Dick Morrison at

ol

PRODUCTIONS

BOX 9360, FORT WORTH, TEXAS

16 (DATEBOOK)

CBS-TV network affiliates. Speakers include
John A, Schneider, CBS/Broadcast Group
president; Stuart T. Martin, chairman of
affiliates assoclation; Thomas H. Dawson,
president of CBS-TV network; Michael H.
Dann, senior vice president-programs;
David Blank, vice president-economics and
research, CBS/Broadcast Group; William B,
Lodge, vice president-affiliate relations and
engineering, CBS-TV:; Richard S. Salant,
CBS News president; Walter Cronkite, CBS
News correspondent; Carl Ward, vice presi-
dent-affiliate relations, CBS-TV, Hilton
hotel, New York.

June 6-8—Annual convention, Armed Forces
Communications and Electromics Associa-
tion. Speakers will be Major General Wil-
liam B, Latta, commanding general, U, S.
Army Electronics Command; Robert W.
Galvin, chairman, Motorola Inc.; Leonard
Jaffe, director, space applications programs,
National Aeronautics and Space Administra-
tion. Panel on "Digital Communications—
the Challenge,” concerning television among
total digital communications, is one of sev-
eral scheduled sessions. Sheraton-Park hotel,
Washington,

June 8-9—Combined convention of Alaska
Broadcasters A fati and Alaska AP
membership (including newspapers). Speak-
ers include FCC Chairman Rosel H. Hyde.
Travelers Inn, Fairbanks.

June 8-10—Annual spring meeting of
South Dakota Broadcasters Association.
Speakers include Douglas Anello, NAB gen-
eral counsel, Madison.

June 8-10—Summer broadcasting confer-
ence on "The professors and the profes-
sionals in broadcasting” sponsored by Mem-
phis State University. Memphis State Uni-
versity, Memphis.

June 8-11—Convention of the National As-
sociation of Farm Broadcasters. Chateau
Frontenac, Quebec City, Que.

.

June 9-10—Annual spring meeting of North
Dakota Broadcasters Association. Edgewater
Inn, Detroit Lakes, Minn.

sJune 10—Annual ‘meeting of the California
AP Radio-Television Association. Century
Plaza hotel, Los Angeles,

mJune 10-14—Annual convention of the east-
ern and central region of the American Ad-
vertising Federation. Speakers include
Edward L. Bond Jr., president and chief
executive officer, Young & Rubicam, New
York. Shamrock-Hilton hotel, Houston,

June 11-12—-Ninth annual meeting of the
American Academy of Advertising. Theme
of the conference is: “Problems in Adver-
tising Manpower.” Shamrock hotel, Hous-
ton.

June 11-14—Annual summer meeting of
Florida Association of Broadcasters. Speak-
ers include William Carlisle, NAB vice
president for station services. Americana
hotel, Miami Beach.

June 1l-14—Annual summer meeting and
election of officers of Colorado Hroadcasters
Association. Speakers include Vincent Wasi-
lewski, president of National Association of
Broadcasters. Rivera hotel, Las Vegas, Nev.

sJune 12-13—Eighth Chicago spring confer-
ence oh broadcast and television receivers
sponsored by the Institute of Electrical and
Electronics Engineers. (O'Hare Inn, Des
Plaines, Ill

June 12-14—Third International Conference
on Communications sponseéred by the In-
stitute of Electrical and Electronics Engi-
neers. Minneapolis,

sJune 12-14—Second annual Television Audi.
ence Measurement Seminar sponsored by
the School of Journalism of the University
of Nebraska. Speakers include Gale Metzger,
research director, and Joseph Matthews,
western sales manager, A, C. Nielsen; R. R.
Ridgeway, vice president, production, and
C, A. Kellner, vice president station serv-
jces, American Research Bureau; Howard
Mandel, research director, National Asso-
ciation of Broadcasters; Mark Munn, man-

NAB RADIO PROGRAM CLINICS
Pt -t o e e nar o K3
May 18-19—Hotel Utah, Salt Lake
City

May 22-23—Rickey's
Palo Alto, Calif.
May 25-26—Skirvin hotel, Oklahoma
City

June 4-5—Holiday Inn, Nashville
June 6-7—Sheraton Cadillac, Detroit

June 8-9—Marriott motor hotel, Phil-
adelphia

Hyatt House,

ager, media and program analysis, Leo
Burnett Co.; and Dr, John Thayer, research
director, Peters, Griffin, Woodward Inec.
Nebraska Center for Continuing Education,
Lincoln, Neb. For further information con-
tact University of Nebraska, School of
Journalism, Room 319, Nebraska Hall, Lin-
coln, Neb.

MJune 13—Annual stockholders meeting of
ABC. New York.

June 13-14—Annual spring meeting of
North Carolina Assoclation of Broadcasters.
Velvet Cloak Inn, Raleigh.

mJune 14-16—Annuai spring meeting of
California A fation of Broadcasters. Mark
Hopkins hotel, San Francisco.

June 14-16—Annua] spring meeting and
election of officers of Virginia Association
of Broadcasters. Speakers Include William
Walker, NAB director of broadcast manage-
ment. Marriott Twin Bridges motel, Arling-
ton.

mJune 16—Annual meeting of Vermont As-
soclation of Broadcasters. Marble Island
Country Club, Colchester.

nJune 16-18—Summer meeting of the Okla-
homa Broadcasters Association. Western
Hills Lodge, Wagoner.

June 17-21-32d annual! summer convention
and engineering conference of Georgia As-
sociation of Broadcasters. Speakers include
Howard Mandel, NAB vice president for
research; Lyn Christian, WPIX-FM New
York. Holiday Inn, Callaway Gardens.

sJune 19-24--14th International Advertising
Film Festival, to be held in Cannes, France,
sponsored by Screen Advertising World As-
sociation. International cinema and television
commercials will be judged. Information
may be obtained from Movierecord Inc.,
845 Third Ave., New York, SAWA's US.
representative,

June 22-24—Annual summer meeting of
Maryland-D.C.-Delaware Broadcasters Asso-
ciation. Henlopen hotel, Rehobeth Beach.
Del.

June 25-28—Consumer Electronics Show
sponsored by the Electromic Industries As-
soclation. Americana and New York Hilton
hotels, New York.

June 25-29-—Annual convention and board
of directors meetings, National Community

Television Association. Palmer House, Chi-
cago.

#June 25-28—Western region convention of
the American Advertising Federation. La-
fayette hotel, Long Beach, Calif.

®June 25-July 1—Summer board meeting of
the National Association of Broadcasters.
Willlamsburg Inn and Lodge, Willlamsburg,
Va.

June 25-July 1—First radio, television and
film festival and seminar sponsored by the
public relations section of the American
Library Association. San Francisco.

SJune 27-20—World Advertising Conference
1967. Speakers include S. K. Kooka, com-
mercial director of Air India, and William
Bernbach, president of Doyle Dane Bern-
bach, New York. Royal Festival Hall,
London.

mIndicates first or revised listing.
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OPEN MIKE®
ANPA replies on TV research

Epitor: I appreciate your very fair and
reasonable editorial on our proposal for
a review of television research meth-
odology (BROADCASTING, May 8). I
would not be silly enough to suggest
that advertisers’ $2.8 billion investment
in television is not based on real values
in the form of sales effects. I do believe
that some part of that investment, per-
haps a substantial part, starts with a
cost-per-thousand comparison with other
media, based on audience rather than
on only provable measure of sales ef-
fects.

Every widely used research method
has certain failings as well as certain
advantages, but any method which re-
quires sustained cooperation (like agree-
ing to become a member of a panel) is
bound to produce something less than
the representative cross section which
can be obtained by one-shot interviews.
Your critical comments about the per-
sonal coincidental interview method are
not shared by most professional re-
searchers. If it were impossible to get
a good sample of people through eve-
ning interviewing, there would be no
marketing or opinion surveys that in-
cluded men or working women.

I tried to explain in my letter to Sam
Thurm [chairman, Association of Na-
tional Advertisers] why we did not offer
to underwrite the methodology study we
proposed. We believe that advertisers
will give far greater credence to a study
they pay for than to any underwritten
by an interested party.—Lec Bogart,
executive vice president and general
manager, Bureau of Advertising, Amer-
ican Newspapers Publishers Associa-
tion, New York.

Answers artists’' demands

Epitor: If performers succeed in
getting their amendment tacked on the
copyright bill (BROADCASTING, April
17), our station will do what comes
naturally.

We’ll play records, and pay, but we
won’t announce who the performers
are. It's simple—William E. Sullivan,
executive vice president, wotT Waler-
town, N. Y.

Lauds NAB coverage

Epitor: I want to compliment your
organization on having done such a
fantastically thorough job on reporting
all the new products at the NAB con-
vention. — George D. Margolin, vice
president and general manager, Front
Projection Corp., New York.
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*

BRAVE,
¥ && SUPER-FUNNY

CAPTAIN
GLUTZ

OF THE SPACE
COMMANNNNNND!

- ¥ ¥y

Blast through space with Cap-
tain Glutz and his electric fiance,
Mazda Mercy, in pursuit of “the
evil but not altogether unattrac-
tive'' Walter Sleazy! Ride with
Cadet Clod and Space Indian as
they do battle with ‘‘them dreaded
Space Finks!" Listen to the horrible
voices of Doctor Many-mouth!

* % x X

And take your listeners along!

They'll thank you for it. Their
Joyalty to this fun-and-pun-studded
satire on Star Tunnels and Time
Treks may make you Number One
(or, what's even harder, keep you
there) in your market area.

4 * ** ¥

Captain Glutz’s adventures are
truly awe-inspiring. So if you want
your awe inspired (and Glutz's ex-
clusive services in your market —
65 wild episodes and scads of
promos, built to run for 13 weeks)
write or wire Dick Morrison at

BOX 9360, FORT WORTH, TEXAS
17



MON DAY MEMO from WALTER E. STAAB, Ted Bates & Co., New York

Radio’s adaptability fits programing to a special market

As an advertising vehicle, radio has
unique and distinguishing features: low
cost, an attractive efficiency and audi-
ence selectivity. But one often over-
looked is an adaptability to special
marketing situations.

It was just such a characteristic that
made possible a most unusual buy for
our client, Standard Brands’ Fleisch-
mann’s margarine.

At the outset, we sought to create a
radio show especially for the product.
The show had to provide a platform
for the margarine against its heavy-
user profile, relate (o current creative
strategy and provide a merchandising
base for our promotions to the field.

CBS Radio’s Dimension on Health
was selected to satisfy these aims. But
to grasp how the show met the objec-
tives, one must understand the product,
its users and its marketing srategy.

Fleischmann’s enjoys a dominant
share in a highly competitive market.
We searched for media with the same
audience characteristics. In addition,
among the copy points made in Fleisch-
mann’s advertising message is one with
health overtones: “so low in saturated
fat.” The importance of this has in-
creased with the public’s greater aware-
ness of the relationship between food
and health.

Germinal Idea = A breakthrough was
provided by the then group product
manager on Fleischmann's margarine,
Roy Fishman, who suggested a program
relating to family health. The program
should be both newsworthy in content
and geared as a service to the listener.
His suggestion was the impetus for Di-
mension on Health,

It was agreed that the ideal format
should be a relatively short program of
about five minutes covering a broad
spectrum of health subjects. We also
favored a flexible formula in which dif-
ferent programing technpiques could be
used to sustain interest levels.

To achieve necessary impact, we be-
lieved the show must also have a fre-
quency of broadcast of at least three
times a week and up to five. And we
wanted a continuing effort of 52 wecks
a year.

With these guidclincs the agency
then met with thc various radio net-
works to determine the feasibility of
developing such a program. By this
time, we had decided that no existing
program quite met our specifications.

At that point there developed one of
those happy circumstances of coinci-
dence that transform a good idea into

a working reality. CBS Radio was pro-
graming a Dimension feature, “Con-
flict in Marriage,” Monday through Fri-
day, 11:30-11:35 a.m. The contract for
the series was to terminate early in
1966, and the network was developing
new programing ideas for the time peri-
od. Among the programs being consid-
ered as a replacement was one on
health. Consequently, our ideas dove-
tailed perfectly.

Veteran Team = CBS tapped Charles
Kuralt, a 10-year news veteran, as an-
chorman, and teamed him with Earl
Ubell, the noted science journalist, who
was to write the program. This unique
team produced three pilot tapes. Not
only did this program more than meet
requirements, but the time period was
especially suited for our needs. And
CBS’s enthusiasm was as great as ours.

The program would present news of
medical accomplishments which could
better the lives of listeners and their
families. The intention of the program
was to call on CBS news correspond-
ents around the world, a fiexibility
that has already enabled Mr. Kuralt
to obtain for Dimension on Health a
correspondent’s report on the search
for a vaccine to fight the common cold.
It has also provided listeners with a di-
rect report from a CBS newsman in
Saigon with information on the medi-
cal war being fought to save the lives
of wounded American soldiers.

The health series began in January
1966. In the relatively short period of
time, the program has attracted a loyal
following. The mail pull of the pro-
gram has been unusually heavy and,
of equal significance, quite articulate
on often complex and technical sub-
jects. Some of these letters have been
provocative enough to be answered on

the program.

It is also apparent that the program’s
appeal is not limited to a lay audience.
For example, in February at a meet-
ing of the Medical Society of the State
of New York, CBS accepted a certifi-
cate of appreciation from the society
for its “outstanding health education
series.” CBS Radio is the first network
to be so honored.

Testing Appeal = Based on these
readings on the program’s listener ac-
ceptance, the network and sponsor de-
cided to test the program’s pulling
power. A program was produced on
the care and maintenance of the medi-
cine cabinet and reported on what the
well-stocked medicine cabinet should
contain. It further provided tips on dis-
posal of outdated bottles and what to do
about other situations that might con-
front the listener.

On this program, as well as on other
Dimension on Health broadcasts during
the same week, Mr. Kuralt offered a
special folder on the subject prepared
in cooperation with health groups. The
response was overwhelming. The count
exceeded the agency's estimate, and ac-
cording to the network, CBS processed
as many requests for this promotion as
any in recent experience.

While we would never suggest re-
lating mail pull and the response to a
booklet offer to any quantitative meas-
ure of the audience, we do believe
they provide a qualitative gauge to
listenership. The audience is obviously
responsive and genuinely interested in
information in the vital area of family
health. This is also Fleischmann's mar-
garine’s market, and as such we can
only foresee a most beneficial partner-
ship between Fleischmann's margarine
and CBS's Dimension on Health.

Walter E. Staab is a vice president and
media director of Ted Bates & Co., New

York. Mr. Staab’s assignments

include

Standard Brands, to which he refers in
this article, the Chase Manhattan Bank
and International Playtex accounts. He

joined Bates in early 1965. Previously he
had been associated with Kenyon & Eck-
hardt, New York, as @ media group head.
Mr. Staab is active in the American As-
sociation of Advertising Agencies’ board
committee on consumer magazines.
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Laurel&Hardy meetW&and arogues galleryof
assortedvillainsin their super-hero roles as RIVIAY

and| B Laurel &Hardy.....
i

M form (39shows)...or 156 five-minutecartoons.

Andallin Spa rkli ng color! @ WOLPER TELEVISION SALES, A DIVISION
w

OF WOLPER PRODUCTIONS,INC. AMETROMED!A COMPANY 485 LEXINGTON AVE. NEW YORK,

Wi available in

N.Y. 10017 (212) 682-9100 / 8544 SUNSET BLVD.HOLLYWOOD, CALIF.90069 (213) 652-7075



A GOOD 15-STATION BUY GETS YOU 3/4 OF CHICAGO

Two reach the “youth market™
almost exclusively . ..

One or two are strong in morning
drive time . . .

Three otfer high male late-night
packages. ..

Four deliver good upper-middle income female.. . .

Etcetera...
etcetera...
etcetera




FOURTH NEGRO.

A GOOD ONE-STATION BUY (WVON)
GETS YOU THE OTHER 1/4 BY ITSELF!

With its loyal Negro audience alone, WVON reaches
25.2% * of the total Chicago market.

WVON (the 24-hour Home of the Soul Sound) ranks
Number Three® among a/l Chicago stations!

WVON in Chicago reaches a larger Negro audience than
the total population of such cities as Dallas, Atlanta,
ot Kansas City.

There's a lot more to be said for the station with
Chicago’s most dedicated listeners . . . if you'd like to talk
about it, contact:

Bernard Howard & Co., Inc., National Representative

WVON /1450 AM

For your copy of “A Survey of Brand Preferences Among
Chicago Negro Families” by J. S. Wright, Ph.D. and

Carl M. Larson, M.B.A. of the University of lllinois, write
on your company letterhead to Robert Bell, General
Manager, WVON, 3350 S. Kedzie, Chicago, 1ll. 60623.

*Source: Puise, January-February, 1967. Estimates subject fo qualifi-
catlons avallable upon request.




CG can start things popping in Indiana. If you want it to put more fizz
in your soft drink sales, uncap a schedule with Blair Television.

THE COMMUNICANA GROUP

HE COMMUNICANA GROUP
NDIANA COMMUNICATORS

k- INDIANA COMMUNICATORS <

The Communicana Group Includes:

WSJV-TV  WEKJG-TV S,

<\ I

& )
saw;«l::::; @ el FORT WAYNE @NBC ": f
b pod
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Code to tidy up TV commercials

Comments bring proposals for slightly shorter limits,

more clustered commercials, maximum of three spots

together and a limitation on post-show credits

The television code board of the Na-
tional Association of Broadcasters
meets in Washington Wednesday and
Thursday (May 17-18) to discuss and
possibly act on a substantive change in
commercial time standards.

It’s understood that the proposal to
be made by the NAB Code Authority
—on the basis of comments from sta-
tions, groups, networks, reps and ad-
vertisers—will include:

= Retaining distinctions  between
prime time and nonprime time and es-
sentially retaining the allowable amount
of commercial time in each. The
present standard of 10 minutes, 20
seconds of commercials per hour in
prime time and 16 minutes, 20 seconds
per hour in nonprime time would be
reduced to 10 minutes and 16 minutes,
respectively.

= Setting up an interruption policy
that could encourage clustering of com-
mercials. In prime time two inter-
ruptions would be allowed in each
half hour and four interruptions in
each hour; in nonprime time three in-
terruptions would be allowed in a haif-
hour and six in each hour. These in-
terruptions would be in addition to
station breaks.

» Permitting a maximum of three
commercials in any in-program inter-
ruption or in a break. The code would
no longer spell out maximum time that
could be devoted to breaks (currently
70 seconds in a prime-time half-hour
and 130 seconds in any nonprime per-
iod).

= Ceasing to count piggybacks as
two commercials. The three-commer-
¢cial maximum in an interruption or a
break will be judged as three units of
time, without reference to the nature of
the message or messages within each
unit.

» Excluding public service announce-
ments from being counted as a com-
mercial element in prime time. PSA’s
are presently counted in prime time,
but not in other hours.

= Eliminating all billboards except
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those for single or alternate sponsors.
This would eliminate the overwhelming
majority of billboards that are now on
participating shows.

= Counting all promotions as non-
program elements. Promos for the same
show are now excluded from the com-
mercial time count.

= Limiting post-show credits—
counted as program material—to 30
seconds. Any time taken up after 30
seconds will be counted in nonprogram
time. This would eliminate a reference
to below-the-line credits, the only ones
that are now counted as a nonprogram
element.

Members Pondering = The proposed
revisions in the time standards went
out to the code board members last
week. It's not certain that they will
hammer out a new policy this week,

but if they don’t a meeting has already
been tentatively set for June 12 and 13
in Washington. '
The sudden speed, after years of
“patchwork” changes with which the
code board is acting is indicative of the
interest the industry has in the sub-
ject. Any amendment to the code has
to be ratified by the NAB television
board, and the code board would like
that ratification to come during the
NAB board of directors meeting in
Williamsburg, Va., June 26-30.
Assuming the code board develops
the language and the parent TV board
adopts it next month, the new regula-
tions would go into effect in Septem-
ber 1968. Since a major part of the
proposal calls for limiting interruptions
in shows, the code authority feels that
there are already too many programs

Viewers comment on code time standards

The public seems more interested
in television time standards than do
the broadcasters. That's one possible
conclusion that could be drawn from
incoming mail at the National As-
sociation of Broadcasters Code Au-
thority.

In the two months since it first
asked for industry comments on
conceptually changing the TV time
standards, the code has heard from
I about 50 parties.

In a little more than one week,
about 60 laymen—at the suggestion
of Changing Times magazine—have
written to the code office comment-
ing on commercial cluster, and a
code spokesman said the “vast ma-
jority” have been in favor of clus-
ter.

The article in the May issue of
Changing Times asked “how you'd
like to have all TV commercials

grouped at the middle or end of
a program? Broadcasters want to
know. They are worried over public
grumblings about too many com-
mercials. They suspect that if they
ran them all together, everyone
would be happier.”

However, the magazine surmised
that broadcasters would carry clus-
tering to a zenith matched in a few
European countries. Instead of a
spot every “five minutes or so, you
would see a five or 10-minute string
of them all at once. Next year a few
TV stations may institute the cluster
technique as a regular thing.”

Anyone with an opinion, it added,
should “send it to your local station,
to one of the national networks” or
the NAB. It gave the address of the
NAB, and code officials speculate
that may be the reason for the
heavy mail.
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CODE TO TIDY UP TV COMMERCIALS continued

in the can for 1967-68 that would be
unable to meet the new standards if
they were to be put into immediate
effect.

This week’s meeting comes almost
three months after the code board met
in Scottsdale, Ariz., and adopted a con-
cept aimed at simplifying and streamlin-
ing the time standards (BROADCASTING,
Feb. 27). To this end the code board
asked the staff to canvass the code sub-
scribers and other interested parties,
develop a consensus view and come
back with recommendations.

Comments Relatively Few » The com-
ments, however, have come in from
only a small portion of the industry.
The code authority has received speci-
fic recommendations from about 50
parties—far fewer than it hoped would
reply. The overwelming majority of
station responses came from network
affiliates, with only a few independents
bothering to offer an opinion on what
should be done and how it should be
handled.

The code authority feels that if its
proposals are adopted, a lot of programs
would have to *“reformat” to fit the
new standards, although it's felt that
the majority of the programs would
“find it quite easy to adapt.”

Some modification of the standards
would probably be sought by the net-
works and syndicators for the late-
night talk and variety shows, which at
this point would have to be extensively
reformatted to fit the new rules,

In discussing the code authority’s sur-
vey, Howard Bell, code director, said
“most of the industry seems to favor
the same commercial ceiling now in
effect . . . most people want some kind
of interruption standard . . . the major-

ity feels an appeals standard is imprac-
tical and unworkable.”

Describing the code’s battle against
piggybacks, which he views as a defeat,
Mr. Bell said “the industry should con-
cede the fact that the marketplace has
made the decision for us.” The code
policy of counting piggybacks as two
commercials, he added, “has proved to
be unworkable and impractical.”

He said from the station point of
view, the difficulty in scheduling piggy-
backs has been “overwhelming.” From
the code’s point of view, he continued,
it “hasn’t been a feasible standard.”

Important Viewpoints = Three major
comments, which were sent to the code
authority in the past 10 days were:

= Station Representatives Associa-
tion called for maintaining the current
per-hour time standards, limiting in-
program interruptions and the number
of appeals (CLosep Circuit, May 1).

= Association of National Advertis-
ers called for setting up minimum
amounts of program time and clearly
defining nonprogram elements (CLOSED
Circurt, April 17).

= Westinghouse Broadcasting Co.
called for a reduction in commercial
time, a ceiling on product impressions
and provision for clustering.

SRA suggested that the prime and
nonprime commercial limitations be
retained, but spelled out the maxi-
mum amount of commercial time that
could be taken within the program.
For a prime-time half-hour it would
permit four minutes (of a total of 5-
minutes, 10-seconds), and in a non-
prime half hour, it would permit
six minutes (of a total 8-minutes, 10-
seconds).

I Reynolds Tobacco to drop

In compliance with the voluntary
Cigarette Advertising Code, R, J
Reynolds Tobacco Co., Winston-
Salem, N. C., announced last week
it will discontinue its advertising on
the Beverly Hillbillies on CBS-TV

(Wednesday, 8:30-9 p.m.), effective
I with the end of the current program
season.

A spokesman for Reynolds said its
action was consonant with the regu-
lation of the code that provides that
a code member should not advertise
cigarettes on a TV program series
with a viewing audience that exceeds
45% of persons under 21 years of
age. According to recent audience
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‘Hillbillies’ for code

composition surveys, he added, Bev-
erly Hillbillies now has more than
45% of its total audience among
persons under 21

Reynolds has been half-sponsor of
Hillbillies through the William Esty
Co.,, New York, since the series
started in 1962. The other advertiser,
the Kellogg Co., through Leo Bur-
nett Co., Chicago, has renewed for
next season, Recent Nielsen ratings
place Hillbillies in ninth place among
network program series, and accord-
ing to a CBS-TV spokesman, the net-
work anticipates no problem in sell-
ing the one-half sponsorship relin-
quished by Reynolds.

SRA proposed limiting interruptions
to two per prime-time half-hour pro-
gram and three in a nonprime half
hour show. It also advocated “at least
two minutes of program content” be-
tween in-program interruptions and
“two minutes of program content be-
tween interruptions and breaks.”

For 5-15 minute programs, it pro-
posed one interruption within a pro-
gram and 15-30 minute shows could
have two interruptions.

It also suggested limiting the number
of viewer appeals to eight per prime-
time half-hour (a2 maximum of five
within the program) and 11 per non-
prime half hour (no more than eight
within the program).

In a covering letter, Edward P.
Shurick, H-R Television, SRA presi-
dent, said the proposals were made
with network affiliates in mind and he
recommended that “serious, thorough
consideration be given to separate code
provisions for nonnetwork stations.”

James O’Grady, Adam Young Co.,
chairman of the SRA trade practices
committee that drafted the comments,
said: “SRA is first and foremost inter-
ested in the good of the industry and
the need for eliminating clutter, with
the realization that the key to our well-
being is viewer satisfaction.”

Simpler Standards = Following a posi-
tive approach, at least as far as the pub-
lic is concerned is how ANA would
change time standards. Peter Allport,
ANA president, said it supports making
the time standards simpler and more
flexible, and feels it “can best be ac-
complished by guaranteeing the view-
ing public a specified amount of pro-
gram time within each time period,
and by clearly defining nonprogram
elements. We suggest that 51 minutes
of actual program content in a one-
hour period, and 25% minutes in any
prime-time half-hour is reasonable.”

In addition, the ANA wants “broad-
casters and advertisers” to have “flexi-
bility” in using the nonprogram time
“to innovate and to improve the
medium.” ANA feels setting the num-
ber and placement of interruptions
“would lead to even more rigidity than
at present.”

“The television industry has enjoyed
cxcellent prosperity during the last
several years,” Donald H. McGannon,
Westinghouse chairman and president,
told Mr. Bell. As a result of this pros-
perity, he said, “each of us should be
concerned with positive contributions
to be made to assure continued forward
progress.

“Expanded commercialization™ would
have “a detrimental effect on the
medium,” Mr. McGannon said in an
apparent allusion to various proposals
for increases in station-break time and
to NBC’s move “reserving the right” to
put 16 instead of the current 14 com-
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Agency spokesman suggests 62-second station breaks

Onc agency plan for revision of
the NAB television time standards
has drawn praise for its thoroughness
and careful handling of elaborate de-
detail, even among advocates of other
approaches. The plan was submitted
hy the Leo Burnett Co., New York.

The plan was described by Gene
Accas, Burnett vice president, in sub-
mitting it last February as reflecting
“a view of broadcasting—that of its
users—not generally evident in the
promulgated rules and regulations
that govern broadcasting.”

It divides nonprogram material
into two categories — advertising
(commercials and also billboards,
since they relate to in-program com-
mercials) and “viewer information”
material (promos, titles, credits, sta-
tion and network identification, etc.)
—and prescribes time limits for each
of the two categories.

Station breaks would be extended
to 62 seconds, day and night, and
not more than three brands, products
or services, including noncommer-
cial as well as commercial presenta-
tions, could be scheduled consecu-
tively in either prime or nonprime
time. However, the plan would set
up different time allowances for “ad-
vertising material” (commercials and
billboards) in prime as opposed to
nonprime periods.

The proposal for prime time, de-
scribed as “a frank stand for status
quo for prime-time in-program dens-
ity” and a move to lcssen that dens-
ity in network movies, calls for no
more than four minutes, 20 seconds of

mercials in ils movies next fall.

The Westinghouse proposals were the
same as those Mr. McGannon outlined
to NBC a month ago in warning that
Westinghouse stations would not clear
network movies carrying more than 14
commercials (BROADCASTING, April 17).

Mr. McGannon also told Mr. Bell
that while the proposals were ‘“‘ambi-
tious,” they “or even more restrictive
provisions” have been in effect—ex-
cept for clustering, not permitted under
the current code—at Westinghouse sta-
tions “for a long period of time.”

The WBC proposals would apply to
both network and local programing
and to both network-affiliated and in-
dependent stations.

Public-service and promotional an-
nouncements would be counted as
“commercial” matter. Billboards, al-
though not counted as commercial,
would be restricted to fully sponsored
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“advertising material” (commercials
and billboards) per half-hour. This
ceiling includes commercials in sta-
tion breaks.

TY Cleanup = The Burnett plan
for nonprime periods, described as
an effort to extend “the general, log-
ical clean-up of television” uniformly
into all day parts, prescribes not
more than seven minutes, 20 sec-
onds of “advertising material” per
half-hour, to consist of six minutes
of commercial, not more than 20
seconds of billboards, and 62 seconds
of station break (of which 60 sec-
onds could be commercial).

Limits of “viewer information”
would be the same in both prime and
nonprime periods: 45 seconds for
a half-hour program, 60 seconds for
an hour, 70 seconds for a 90-minute
program and 80 seconds for a show
of two hours or longer.

Station breaks could carry only ad-
vertising or public-service messages.

The code’s current definition of
piggybacks would be eased some-
what by allowing multiproduct an-
nouncements to be counted as a
single announcement if (1) the prod-
ucts or services are compatible and
related in character and use and (2)
are presented in both audio and
video as “a harmonious, nonirritat-
ing unit to the viewer.”

Multiproduct announcements not
meeting these requirements could not
be scheduled contiguous to more
than one other presentation. Regard-
less of the treatment, at no time
could more than three “advertising

haif-hours and fully or co-sponsored
hours.

WBC Proposals = In prime time, the
proposals would limit commercial mat-
ter to three minutes per half-hour or
six per hour (aside from station
breaks). There could be no more than
two program interruptions per half-hour
and three per hour in prime time, and
prime-time product impressions would
be limited to five per half-hour and 10
per hour {not counting station breaks).

In prime-time movies there could be
no more than seven minutes of com-
mercial matter per hour (aside from
station breaks), and billboards and net-
work color logos would be climinated.
Billboards would also be eliminated
from other participating programs,
whether they fall in prime or nonprime
time.

In programs outside prime time
there would be a ceiling of five minutes

matcrial” and/or puhlic scrvice or

“viewer information” announcements
be scheduled consecutively.

Limits the Same s Products or
services scheduled within a single
commercial time unit would not have
to be those of the same corporate
advertiser. Multiproduct announce-
ments would all be subject to the
same limitations, however, whether
they came from national, regional or
local advertisers.

The Burnett plan said the multi-
product proposal might be contro-
versial but was designed “‘to meet
real and growing problems” includ-
ing rising TV unit costs, “the ham-
stringing of brand marketing plans
that can result,” a desire to limit
program interruptions “and the rela-
tive impossibility, in multibrand,
multiagency advertising economy of
creating and producing ‘integrated
commercials’ ” as currently defined
by the code.

The multiproduct changes also
will help the smaller advertiser who
cannot aflord longer announcements,
and in general are “realistic, practi-
cal and anticipate the inevitable of
tomorrow by making it the reality
of today,” the Burnett report said.

The plan would limit program in-
terruptions to two per half-hour.

Among other suggestions, it also
proposes a ban on the broadcasting
of separate “conflicting” audio and
video messages: News crawls, voice-
over-credits, promos and stay-tuned
announcements, would be specifically
prohibted.

of commercial matter per half-hour
and 10 minutes per hour (not count-
ing station breaks). There could be
no more than two interruptions and
seven product impressions per half-
hour or four interruptions and !4 im-
pressions per hour (aside from station
breaks). Color logos would be elimin-
ated from all network color shows out-
side prime time, and program credits in
nonprime periods would not exceed
30 seconds.

Weslinghouse noted that “in no in-
stance do we recommend that networks
turn back to the stations any additional
time for the expansion of commercials.”
It specifically held that prime-time sta-
tion breaks should not be expanded be-
yond the present 42 seconds, and said
these breaks should contain no more
than two impressions (commercial and
noncommercial), with 30-second an-
nouncements acceptable in prime-time
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NBC-TV last week entered the
anticlutter campaign in a move
characterized by the network as
“experimental.”

The network has selected NBC
Children’s Theater, an early evening
Sunday show (6:30-7:30 p.m.) for
its test. In last night’s (May 14) pres-
entation in the series of a Boston
Pops orchestra performance, NBC
was to use audio only in place of
the usual visual credits, permitting
program material to continue to the
“very last note.”

A report that NBC may extend the

Anticlutter campaign gaining advocates

experiment to another Sunday show
could not be confirmed last week.
All three television networks have
been working on curtailing time al-
iotted to nonprogram material (credit
crawl, logos, promos, billboards, etc.).
ABC-TV officials several weeks
ago outlined a program for reducing
clutter. It includes efforts to restrict
opening credits, eliminate certain
promotional copy, reduce end-of-
show credits and voice-over promos,
and to drop billboards at night in
sustaining programs in addition to
daytime programs where billboards

are currently being gradually elimi-
nated (BROADCASTING, April 3).

CBS-TV authorities said Thursday
the network was reviewing its policy
on credits specifically, noting that for
some time the network has had limi-
tations in prime time of 45 seconds
for credits at the end of half-hour
shows and one minute at the con-
clusion of one-hour programs. Study
also is being made of promotional
copy and billboards used, though an
official noted last week: “We have
yet to receive a letter of complaint
from viewers.”

breaks for single products only.

The American Association of Ad-
vertising Agencies filed no specific pro-
posals in response to Mr. Bell's re-
quest, but its broadcast policy
committee sent a message last week
(May 9) urging that it be consulted
before any “precipitous” changes are
made in the code.

In the message, Richard A. R. Pink-
ham of Ted Bates & Co., chairman of
the committee, held out the possibility
that television might lose billings from
changes that didn’t meet agency and
advertiser approval. Advance consul-
tation, he said, could be “meaningful
in preventing (adoption of code poli-
cies) which might divert advertising
budgets from television to other media.”

Clair R. McCollough of the Stein-
man Stations, chairman of the TV
Code Board, reportedly advised Mr.
Pinkham that his message would be
presented to the board.

AAAA sources pointed out that, in
addition, a number of agents individu-
ally had submitted their own ideas for
code study.

Other Suggestions ® Some of the other
proposals the code authority has re-
ceived, some as far back as the fall of
1966, when a time standards revision
was first considered, include:

s Storer Broadcasting Co. wanted
prime time extended by a half-hour to
a three-and-a-half-hour period, a limit
of two messages in any prime-time sta-
tion break and three messages in a
nonprime break, and to make code
membership a prerequisite for NAB
membership.

» Corinthian Broadcasting Corp.
wanted a reduction in nonprogram time
by about two minutes per hour in both
prime and nonprime time, a limit of
four commercials per half-hour within
prime-time programs and eight per
half hour in nonprime programs, and
to limit interruptions to three per half
hour in prime time and four per half
hour in nonprime.
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» Edward Petry & Co. wanted to
extend commercial time both day and
night to 12 minutes per hour, limit the
number of program interruptions to
two per half-hour within programs,
limit to three the number of products
that could be scheduled back-to-back,
allow independents to have 16 minutes
of commercial time and eight inter-
ruptions per hour.

= NBC suggested adding a half hour
to prime time, increasing to 12 min-
utes the amount of nonprogram mater-
fal in a prime-time hour, limiting the
number of interruptions in half-hour
shows to two.

In addition to these proposals and
others made to the code board, ABC
came out in March with its own plan
to reduce clutter. Although it did not
formally present its ideas to the code
authority, ABC said it planned to re-
strict opening credits to 10 seconds,
reduce end-of-show credits to 30 sec-
onds, reduce voice-over promotion copy
at the end of shows to 20 seconds.

CBS has not come out publicily on
the time standards area but it is known
to be leaning toward a cluster concept.

Agency appointments. ..

= Bristol-Myers Co., Scotch Plains,
N. J., has moved advertising for its
Clinton division Score hair products,
reportedly billing $3 million a year,
from Grey Advertising to Wells, Rich,
Greene, both New York.

w Tidewater Oil Co.,, New York, has
assigned its $2-million account to
Smith/Greenland Co., that city. In-
cluded are Flying A gasoline and Vee-
do! motor oil, formerly handled by
Grey Advertising, New York. Grey re-
signed account three months ago when
it picked up the Citgo account.

= Andrea Radio Corp.,, Long Island
City, N. Y., named J. M. Korn & Son
Inc., Philadelphia, for marketing, ad-
vertising and public relations of An-

drea’s consumer and industrial divisions
(TV sets and communications equip-
ment for space and aviation industries).

® American Machine & Foundry Co.,
toy division, has appointed Anderson,
Morgan, DeSantis & Ball Inc., Holly-
wood, to handle advertising and public
relations for AMF toys. Agency’s in-
itial campaign will be a market test for
AMF’s new game toys, scheduled this
month. Starting in September, AMD&B
plans a nationwide television push on
top-rated local and syndicated children’s
shows to promote AMF Christmas sea-
son toys.

s Econo-Car, Daytona Beach, Fla. na-
tional car rental system, has appointed
J. S. Fullerton Inc., New York, to
handle its advertising. J. S. Fullerton
is president of the agency, and Bill
Hecker is director of marketing.

= Standard Rochester Brewing Co.,
Rochester, N. Y., names Bruns Adver-
tising Agency Inc., New York, its agen-
¢y for TV, radio, outdoor and point-
of-sale advertising for its new Topper
draft beer. Bruns will also handle
Standard dry ale.

= Corning Glass Works, Corning,
N. Y., is reassigning its estimated $2-
million consumer products account
from Carl Ally Inc. to Rumrill-Hoyt
Inc., Rochester, both New York, on
Aug. 1. The account, billing for Corn-
ing ware, Pyrex brand and Centura
housewares and tableware products, al-
locates well over $1 million to network
television. Corning’s division, which
leaves Carl Ally after three years, joins
two sister divisions, Corning’s technical
products and electronic products, al-
ready handled by Rumrill-Hoyt.

= Mother’'s Cake & Cookie Co., Oak-
land, Calif., has assigned Doyle Dane
Bernbach, Los Angeles, to take over its
$225,000 account from Hoefer, Diet-
rich & Brown Inc., San Francisco, effec-
tive July 1.
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WSB Radio has just been honored with the George Foster Peabody
Award for “outstanding local radio pubtic service.” This coveted national
honor takes its place beside these other recent awards to WSB: The Thomas
Alva Edison $1,000 Scholarship Award [0 The Alfred P. Sloan Award for
Traffic Safety (] The $1,000 Alfred P. Sloan Radio Writer Award (] The U. S.
Mayors' Award (1 The National Safety Council Award (0 The Freedoms
Foundation George Washington Honor Medal [0 The Georgia AP Broad-
casters ‘‘Pacemaker’” Awards for 1965 and 1966 [J The Georgia Education
Association “'Schoolbell’” Award. [J

All radio stations are required to perform public service. But in this

broadcast area, as in all others, WSB goes far beyond the required, far W B AD
beyond the expected. For at WSB Radio public service is a way of life.

A T L ANTA
@ COX BROADCASTING CORPORATION STATIONS: WSB AM FM-TY, Allanta; WHIQ AM FM-TY, Daylon: WSOU AM-FM-TY, Charlolte: WIOQ AM-FM_

Miami: KTVU (TV), San Francisco-Oskiand; WIIG-TV, Pittsburgn wsb-am 750 . . wsb-fm stereo 98.5
NBC affiliatz. Represented by Edward Petry & Co., Inc.
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Creativity crisis chokes the industry

AWRT SPEAKERS SAY BOREDOM RULES IN ADVERTISING, RADIO-TV

The magic word was “creativity.” If
a duck had dropped down with a $100
bill each time it was mentioned, the duck
would soon have run out of money.

Creativity and originality became the
theme of the Saturday (May 6) speeches
to the more than 600 members of the
American Women in Radio and Tele-
vision attending their national conven-
tion in Atlanta.

Herbert Maneloveg, vice president
and media director, BBDO, New York,
said advertising has become so hectic
that it takes great creativity “to get
your message heard today.”

= Mike Shapiro, general manager,
WFAA-AM-FM-Tv Dallas, said it's time
for TV’s salesmen to provide “our best
creative selling efforts.”

= Maurie Webster, vice president and
general manager, CBS Radio Spot Sales,
New York, said there “is no equation
for orginality.”

= Eimo Ellis, general manager, wss-
AM-FM Atlanta, said “originality in all
areas of programing can build for a
station a personality that is not only
successful financially but refreshingly
new.”

s F. William Free, president, The
Marschatk Co., New York, said “only
products that are innovative will sur-
vive.”

= Forrest L. Fraser, manager of pro-
gram and talent development, WBC
Productions, New York, said “energy
and creativity” are the spark for every
successful program format.

The two agency spokesmen, Messrs,
Maneloveg and Free, both referred to
the boredom that accompanies much
advertising. “Advertising is a bore,” Mr.
Free pointed out, adding that only
“15% of the commercials on TV are
noticed, talked about or laughed at by
viewers.”

To put a commercial in this category,
he added, commercial writers “must be
different, think young, be bright, origin-
al and daring. Make a rule of breaking
rules to free imagination.”

Mr. Maneloveg contended that a
commercial must be different to break
the “boredom barrier” and get results.

Electronic Campaign = The BBDO
executive related how the agency en-
larged the radio-TV budget when it
began the current Pepsi-Cola campaign.
Since the campaign was particularly
suited to the electronic media, the agen-
cy decided to “throw out all the print
schedules,” he said, and it bought every
availability it could find. The results:
“Sales have zoomed.”

He cited another unusual buy by
BBDO for Schaeffer beer spots. The
agency decided to buy all available
breaks on the Tonight Show the day be.
fore any national holiday. While it ap-
peared to be a bad buy as far as reach
and frequency were concerned, he said,
the results have been outstanding.

TV salesmen are a complacent lot to-
day, Mr. Shapiro told the AWRT au-
dience. He said “salesman” is a mis-
nomer—"“‘they are more order takers

than salesmen. Unfortunately we no
longer find the truly creative salesman
who uses his ingenuity in selling time.”

The time for a return to creative
selling, he charged, is long overdue.
Salesmen must once again become in-
volved with their customers and know
their needs, objectives and plans.

He also tossed a rock at those
responsible for ‘“‘commercial creativ-
ity” at the client or agency level.
“You, too,” he charged, “have become
complacent. Some of you are still under
the impression that it makes very little
difference what you say or how you
say it” in your spot.

Too much of the business side of
television is becoming routine, he said,
and “a mechanized approach to the
commercial side of our business can
programing.” “We're not far from that
now—but God forbid if the individual’s
creative thinking and ability are releg-
ated to lesser roles.”

It's time to take stock, to re-evaluate
the goals, he explained, adding “we
must rehone our tools and reinstate the
inventive, the unique, the unusual . . .
and take an objective look at what has
become drab and routine.”

Knocks Salesmen » From the radio
side of the sales picture, Stan Torgeson,
general manager, XCBQ San Diego, also
leveled a blast at salesmen. The local
client, he charged, “doesn’t care one
iota if a $50 schedule next week means
you set a new sales record. He wants
to know if that $50 will bring him sev-

Dallas-Fort Worth.
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Agency, rep and station executives got together at the
AWRT national convention in Atlanta. Ruth Trager (),
assistant media director of Tucker Wayne & Co., Atlanta,
was moderator of the session whose participants included
Martin L. Nierman {c), president, Edward Petry & Co.,
New York, and Mike Shapiro, general manager, WFAA-TV

ot

Three foreign broadcasters, who just concluded a 70-day
U.S. tour as guests of AWRT chapters, were introduced
by J. Leonard Reinsch, president, Cox Broadcasting Corp.,
and member of the AWRT Educational Foundation board
of trustees. The women (I-r): Felicity Muganwa, Kampala,
Uganda; Goh Thean Chye, Kuala Lumpur, Malaysia, and

Edvick Shayboub, Choueifet, Lebanon.
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eral hundred dollars so he can set his
own sales record in the next seven
days.”

He was critical of some of the in-
formation distributed by trade associa-
tions allegedly to help sales. ‘How
in heaven’s name anyone, RAB and
NAB included,” he asked,” thinks that
a general fact such as there were 20
million radios, or whatever the number,
sold in the U. S. last year will be the
primary factor in influencing some-
one, local or national, to buy the me-
dium, I have no idea.”

Mr. Torgeson said it was “absolutely
beyond my comprehension” how an
RAB promotion that says “women list-
en to their radios an average of two-
hours, 54-minutes a day will sell a
schedule . . . to either the local grocer
or a national timebuyer, . . .”

The way to make a sale, he main-
tained, is “tell how you can help sell
the product. . . . Set ownership and
listening hours and all these other noth-
ing statistics” are no help.

Mr. Webster pointed out that “we
haven’t fully outlived the creative di-
rector who puts the junior writer on
the radio spots.” It’s not the writer,
with a lack of experience, who is at
fault, he added, but the creative di-
rector, who probably doesn’t have a
radio-oriented background and “who
think’s he’s moved too high to start
learning now.”

The originality that is sorely needed,
he continued, must include “intelligence
and imagination with empathy added
and multiplied by a restless striving to
do it better, regardless of labor in-
volved.”

Imitative Programing s The lack of
creativity in programing was brought
out by Mr. Ellis who charged that “im-
itation has long been one of the big-
gest bugaboos in radio. It has stymied
progress and encouraged mediocre—
and in many cases—very poor radio.”

Attacking the sameness in sound of
rock 'n’ roll-formatted outlets, he said
that these stations have “been rushing
like teen-agers to be alike in everything
they do . . . the supercilious, repetitious
news, the pounding music, even the
irritating station-break jingles, which
all seem to have been bought from the
same company.”

With so much attention directed to
such stations, he continued, it's easy to
see why many stations have been right-
fully criticized for “being repetitious,
unimaginative, boring, dull, distorted,
imitative, loud and juvenile.”

The responsibility to combat such
criticism, he said, is in the hands of
each broadcaster.

NBC's refusal to admit that an au-
dience existed for a 90-minute day-
time show led to the production and
eventual syndication of the Mike Doug-
las Show by Westinghouse Broadcasting
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John Pinto, vice president, RKO Gen-
eral Phonevision Co., New York, enjoys
a laugh with Carolyn Johnson, Adver-
tising Associates, Atlanta, chairman
of AWRT’s 1967 convention.

Co. Productions, Mr. Fraser explained.
He said he had taken the idea for the
program to the network, was told the
audience did not exist, and then made
his own poll of 4,600 people to see if
there was an audience.

When he identified himself as being
from a rating service, he said, eight out
of 10 said thev did not watch daytime
TV, However, when he said he was a
college student working on a thesis,
three of the eight “nonwatchers” ad-
mitted they did watch. This led him to
feel “there is an audience out there, but
they suffer from a guilt complex.”

Commeercial Flexibility « Mr. Fraser
said to get the most out of talent and
the creative people on a program it
is necessary to give them some flexibil-
ity.

The hard format—exemplified by the
Tonight show, which opens with a com-
mercial, followed by a monologue,
commercial, Johnny Carson-Ed Mc-
Mahon bit, commercial, guest, commer-
cial, etc.—stifles creativity, he felt.

Discussing ABC’s new late-night ad-
dition, the Joey Bishop Show, he said
the problem with the show is that
“nothing happens. It has to move for-
ward. It needs objectives.”

Corporate objectives were one main
reason Burlington Industries moved into
network television in 1965-66, John K.
Hanson, director of advertising for
Burlington, told AWRT., The intent was
to make the general public aware of
Burlington’s name and also to sell the
corporation’s brand - name products.
Network TV could deliver the audience,
link the corporate identification with
big-name properties and do the mer-
chandising job, he said, and it has
proven to be “the most stimulating,
most responsive medium we've ever
used....”

He recalled that Burlington started
with Ed Sullivan in the first year and
the CBS perennial “did a great job.”
This season Burlington renewed on the
Sullivan show and “took a chance” on
ABC’s Stage ’67, The concept of a dif-
ferent special every week, Mr. Hanson
said, “interested us” and Burlington
felt it could deliver a higher-income au-
dience.

He said “supersalesman” ABC Pres-
ident Thomas Moore, and Hubbell
Robinson, executive producer of Stage
'67, sold Burlington on the series with-
out showing a pilot.

Sponsor Identification s Looking back
over the season, Mr. Hanson called the
ABC series “a pretty mixed bag ranging
from the best—'A Christmas Memory’
—to the worst clinker—'Olympus 7-
000’ . . . but nothing we were ashamed
of ” By sponsoring Stage '67, he added,
it associated Burlington “with good TV
and we feel good TV is good business
for us.”

In retrospect he feels the show should
have been on a floating schedule and
should have pre-empted other programs.

The need for honesty, integrity and
quality in promotion, public and com-
munity relations was stressed by E.
Boyd Seghers, sales promotion and re-
search manager, WgeN  Continental
Broadcasting Co., Chicago, and Bill
Thompson, manager of community
service, Union Oil Co. of California,
Los Angeles.

Honesty in telling the station’s story,
Mr. Seghers said, is the key to success,
regardless of how pretty the package
it’s wrapped in. Budgets shouldn’t gov-
ern promotion claims, he maintained,
adding that agencies “expect fancier
printed promotion from us” because
the station is in a major market.

“The only promotion that’s going to
do the job,” he said, “is the promotion
that's told straight . . . we have to spend
whatever it takes to tell our quality
story against rigorous competition in
a very expensive market.”

Mr. Thompson, who spent many of
his earlier days doing character roles
in old radio series, said he does a Iot
of talking to young people about quality
and integrity in radio and television.
The industry, he said, “should keep its
sights raised and in good taste.”

In the area of public service to the
community, “you people in radio and
television,” he added, “don’t have to
take a back seat to anyone.”

Vincent Wasilewski, president of the
National Association of Broadcasters,
reviewed congressional action on the
copyright bill and its relation to broad-
casters through sections on CATV and
royalty payments to record performers,
and on the congressional hearings to
establish a Corp. for Public Broadcast-
ing.
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Honest.

PY-47 Vestigial Sideband Fllter inserted between the driver and the
vistal amplifiers assures maximum filter stability.

Now you can get a 100 KW transmitter that isa 100
KW transmitter. From the ground up. The GE TT-62-A,

It took all the engineering know-how we keep talk-
ing about to package it into five standard cubicles.
With a modern 100 watt exciter. And four-cavity
klystron tube amplifiers. The 50 KW klystron tubes
used in the visual amplifiers have been in broadcast
service since 1965. Check the minimum floor space
requirement —it's another GE first. Now you can get
full 100 KW output on any channel from 14 through
83. Day in and day out. With easier tuning, fewer tubes,
more efficiency and easier maintenance. And it will
cost you less to install and operate.

If you'd like to know more about it, just ask your
GE representative. He has all the answers. Honest.

General Electric Company, Visual Communication
Products Department, Electronics Park, Syracuse,
New York 13201. GE-44

GENERAL @ ELECTRIC



CLIO statuettes go
to 64 commercials

Festival honors radio first time with 14 awards;

Benson & Hedges cited for best over-all campaign

The 1967 American Commercials
Festival presented awards to outstanding
television and radio commercials dur-
ing a program of events in New York
last Thursday and Friday (May 11-12).
The radio awards were made for the
first time by the festival at a luncheon,
co-sponsored by the Radio Advertising
Bureau.

In all, presentations were made to
35 product category “bests” and 15
technique “bests” in TV, and 14 in
radio for commercials introduced in
1966. Winners were given CLIO
statuettes.

At a separate luncheon on Thursday
for international awards, the festival
presented 25 statuettes for TV com-
mercials introduced abroad during last
year,

Winners in the eighth annual televi-
sion competition were selected from
1,938 entries. In radio, there were 598
entries and in the international com-
petition, there were 439 entries.

Wallace A. Ross is director of the
festival. Chairman of the board is

George H. Gribbin of Young & Rubi-
cam. Newly elected chairman who will

Open Pit Barbecue Sauce
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serve during 1967-68 is David Ogilvy of
Ogilvy, Benson & Mather. All in fol-
lowing listing are New York City un-
less otherwise designated.

TELEVISION

Best over-all campaign and best tobacco
products: Benson & edges; Wells, Rich,
Greene; Howard Zieff Productions.

Automotive: Automobiles: Volvo-—'The
Cars"; Carl Ally; TeleVideo; Howard Zieff.
Automotive accessories: UniRoyal Rain
Tires—"Monster’”; Doyle Dane Bernbach;
Bill Littlejohn. Gasoline: Mobil—"Love
Making”; Doyle Dane Bernbach; MPO.

Beverages: Beer and wine: Carling Black
Label—"Read a Can”; Jack Tinker & Part-
ners; Rose-Magwood Productions. Coffee and
Tea: Savarin Regular—"Demanding Man";
Foote, Cone & Belding; VPI Productions.
Soft drinks and best_musical scoring: Diet

P?sl—"Airport": BBDO; Libra; Take Five;
Sid Ramin, RPM Music.
Cosmetics, tofletries, pharmaceuticals:

Bath soap: Dial—“Subliminal’; Foote, Cone
& Belding, Chicago; EUE/Screen Gems, Los
Angeles, Dentrifice: Polident—"Egg''; Grey
Advertising; Landis-Wolf. Deodorant, best
use of humor and best 20-second length:
Ban—'"Couple, Hunter”; Ogilvy & Mather:
EUE/Screen Gems. Hair preparation: Tont
Haircolormg—“cmldren": Jack Tinker &
Partners; James Garrett, London. Men’'s
tolletries: Great Day—"Duke Snider’’: Doyle
Dane Bernbach; EUE/Screen Gems. Pharma-
ceutical: Alka-Seltzer—"Pie Eaters’; Jack
Tinker & Partners; Howard Zieff Produc=
tions. Special citation pharmaceutical and
best film editing: Band-Aid Sheer Strips—
“Baseball": Young & Rubicam: Horn/Griner.

Housekeeping: Major appliance: Westing-
house Dishwasher—"Eat at Joe's”; MeCann-
Erickson: VPI Productions. Cleanser and

Benson & Hedges

wax: Dow Oven Cleaner—'‘Pow"; MacManus,
John & Adams; Pelican Films. Small ap-
ltances: Dupont Teflon—''Bakeware'’; N.

. Ayer; FilmFair. Home furnishing: Sim-
mons Mattresses—"Wrestling”; Young &
Rubicam;: TeleVideo. Household item: Rit
Dye—"Splash”; Sullivan, Stauffer, Colwell &
Bayles; ustra. Paper product, foil, pack-
aging: Dixie Cup—"Many Uses"; Hie &
Greist; Harold Becker,

Corporate and institutional: Corporate:
IBM Computers—"XB-70"; Ogil & Mather;
VPI Productions. Trade associations: Inter-
national Coffee Organization—''Mod Shop®;
McCann-Erickson; Wylde Films., Political:
Gov. Rockefeller; Jack Tinker & Partners:
Tempo Associates. Public service: Citizens
for Clean Air—"Breathing”: <Carl Ally;
Tempo Associates,

Food: Packaged food: Jell-O—"Maine'’;
Young & Rubicam; MPQO. Breakfast cereal:
Post Honeycombs—''Chuckwagon”; Benton &
Bowles; New Directions. Cake and other
mixes, tie for best copywntmg: Jell-O
Cheesecake Mix—"Man & Woman'; Young
& Rubicam; Focus; copy: Alvin Hampel.
Dairy products and drinks: Carnation Slen-
der—"'Calorie Count’”; Jack Tinker & Part-
ners; TeleVideo., Confections and snacks:
Lay's Potato Chips—"Devi{l”; Young & Rubi-
cam; EUE/Screen Gems. Children's food and
drink: Bosco—'"On His Own’; Dancer-Fitz.
gerald-Sample; N, Lee Lacy, Los Angeles.

Personal and gift items: Apparel and
best demonstration: Burlington Socks—
“Dance”; Doyle Dane Bernbach; MPO. Gift
items: Instamatic—'‘The Way You
Look Tonight”; ~J. Walter Thompson;
Gerald Schmtzer, Hollywood. Tobacco prod-
uct: Benson Hedges 100's—-""Disadvan-
tages”; Wells, Rich, Greene; Howard Zieff
Productions. ‘I‘oys and games: Ideal—'"Ka-

boom”: Smith/Greenland; TeleVideo.

Recreation: Equipment: Lowrey Organ--
‘“Hands’’; Doyle Dane Bernbach: Videotape
Center. Media promotion:

World Journal

$ 4 .. %

Great Day—Duke Sn.i.der

Dixie Cup
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Video-
tape Center. Travel: Eastern Airlines—''Aca-
ulco'; Young & Rubicam; Audio Produe-
lons.

Services: Banks and financial: First Na-
tional City of New York—"Aute Loan";

Tribune—"Newsstand”; Carl Ally;

BBDO; MPO. Insurance: Continental—
“Homeowner"”; Doyle Dane Bernbach;
MPO. Utilities: AT&T—"Circus”; N.W. Ayer;
EUE/Screen Gems.

Special challenges: Office appliances: IBM
Typewriter—"'Words on FPaper”; Benton'&
Bowles; Mark Shaw, Best 8-10 second ID's:
Open Pit Barbeque Sauce—'Eloise*; Ogilvy
& Mather; Filmex. Best 20-second len B
Ban Deodorant—*'Couple’’; Ogilvy & Mather:;
EUE/Screen Gems. Best local retail: Hud-
son's—"Pantry Shop”; Reilly Bird Associates,
Detroit. Best regional market: Fyfe & Drum

Beer; William Esty; Rose-Magwood.
Craftsmanship: Color cinematography;
Eastern Airlines—"Pilot”; Young Ru-

bicam; Audio Productions; cinematographer:
Mike Zingale, Black-and-white cinematog-
raphy: Fresh Deodorant—''Vignettes”; Doyle
Dane Bernbach; DVI Films; cinematogra-

her: Tibor Hirsch, Direction: Eastern Air-
ines—"Day of Expensive Air Travel'';
Y&R; Audio Productions; director: Dick
Miller. Film editing: Band-Aid Sheer Strips
—"Baseball”; Y&R; Horn/Griner Produc-
tions; editor: Philip Peyton. Optical effects:
Institute of Life surance—*'Patterns”; J.
Walter Thompson; Les Cineastes Assocles,
Paris. Animation and graphics: Contac—
“Loving Couple”; FC&B; Stars & Siripes
Productions; designer: Len Glasser. Pro-
duction _effects; mbler—"Red Carpet’;
B&B; VPI Productions, Los Angeles__. em-
onst(:)-au'on; Burli:ngton‘_.lsoctl:s—1 “E]g;?ce& :]IJ)EE:;:
MPOQ. Video-ta; roduction; e
Beer—"‘![‘ewem'p;e l?sty; Rose-Magwood. Spe-
rial citation, location video taplng_: AITOW
Shirt—"Masters Golf Tournament”; Y&R;
Tele-Tape Productions. Tie for copywriting:
Jell-O Cheesecake —"Man & Woman";
Y&R; copywriter: Alvin Hampel and Hebrew
National Foods Campaign; Richard K. Man-
off; copywriter: Guy Durham. Best use of
humor: Ban 15-Second Campaign; Og%jlry
Mather; copy: Bill Taylor, Lee una,
Robin Whiteted. Best on-camera Spokesman:
Ken Mars For Ocean Spray Cranberry Juice
—"Indescribable”, Best on-camera Spokes-
woman: Louise Lasser for Jell-O Cheesecake
Mix: Y&R.

Best voice over spokesman: Bob Landers
for Pan American. Best voice over spokes-
woman: Anne Tolan for Irish International
Airlines, Special citation voice over: Howard
Keel for Kodak. Special citation casting:
Howard Zleff for a-Seltzer, Benson &
Hedges, Hebrew National, Ritz Crackers.
Tie for best on-camera personality: Louls
Armstrong for Schaefer Beer; BBDO and
George Burns for El Producto Cigars; Comp-
ton.

Best jingle: Schlitz “When You're Out of
Beer”; Burnett; Burt Manning, composer;
Dick Marx, director.

International: Apparel (cinema): Galleries

Lafayette, Paris—"Op-art”; Jean
Mineur, Paris. Automotive (TV) and best
demonstration: UniRoyal Tyres — 'Car

Drop”; Clifford Bloxham & Partners, Lon-
don; Anglo-Scottish Pictures, London. Auto-
motive (cinema) and best French l,parket:
Renault R. 16—"Going Thru Customs’; Pub-
licis, Paris; Cinema et Publicite, Paris. Bev=
erage (TV): Schweppes Bitter Lemon-—
“Hammer""; Ogilvy & Mather, London; World
Wide Pictures, London, Beverage (cinema)
and best film editing: Johnnie Walker Whisky
—"Bjirds”’; S. H. Benson, London; Les
Cineastes, Paris.

Cosmetics and toiletries (TV) and best
Canadian market; Vitapointe Shampoo—"An~
niversary’; Goodls Goldberg Soren, Toronto;
Robert Lawrence Productions, Toronto. Cos-
metics and toiletries (cinema) and best
German market: Mr. L. Shaving Lotlon;
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Ocean Spray

Werbeagentur ° Dr. Hegeman, Dusseldort,
West Germany, Cinecontact, Berlin. Per-
sonal and gift items (TV) and best Japanese
market: Asahi Pentax Camera; Hakuhodo
Advertising. Tokyo; Rensei Eiga, Tokyo, Tie
for personal and gift (TV): Polaroid 104
Camera—'""Venice”; Doyle Dane Bernbach,
London; James Garrett & Partners, London.
And (cinema): Larousse Encyclopaedia of
the Cinema; Creations et Realisations, Paris;
Films Jean Mineur, Paris. Home furnishings
(TV) and best Australian market: Caprolan
Carpets—"'Dog"; Hansen Rubensohn—Mec~
Cann-Erickson, Sydney; Fontana Films,
Sydney.

Tie for best home furnishing (cinema):
Tetfal Frying Pan; Impact, Paris; Films Jean
Mineur, Paris and Tensor Lamp; Gelder
Agency, Paris; France-Ecrans, Paris. House-
hold items (TV): Ajax Liquid—"Office
Cleaners'; Crane, Norman, Craig, Kummel,
London; Geoffrey Forster Associates, Lon-
don, Packaged foods (TV) and best use of
humor: Toffee Crisp—"Football'; S, H.
Benson, London; James Garrett & Partners,
London, Special citation—pet foods and best
English market: Chunky Meat Dog Food—
“Actor"; Collett, Dickenson, Pearce, London;
Keith Ewart Studio, London. Packaged foods
{cinema): Bayerlsche Schmankerln Cheese;
Direct; INSEL-Film, Munich, West Ger-
many. Tobacco products (TV): Player's Gold
Leaf—"Two Words"”; Arks Advertising,
i Film City Productions, London.
Services and corporate (TV): Gas Council
—"Visit to the Works"”; Colman, Prentis &
Varley, London; Anglo-Scottish Pictures.
London,

Services and corporate (cinema) and best
animation or graphics: Midland Bank—

Money Walks”; Charles Barker & Sons,
Londen; Cammell Hudson, Brownjohn, Lon-
don. Cinematography (cinema): Perrier
Mineral Water—"Party”; Langelaan & Cerf,
Paris; Cinema et Publicite, Paris. Cinema-
to%:'aphy (TV): Asahi Pentax; Hakuhodo,
Tokyo; Renset Eiga, Tokyo. On-camera
spokesman: Tony Hancock for British Egg
Market Board; Ogilvy & Mather, London;
World Wide Pictures, London. Best Spanish
market: Galerias Preciadios—"Ye-Ye Store'’;
Clarin, Barcelona; Amoros & Sapanes,
Barcelona. Best Scandinavian market: Sun-
light Socap—'"Lux Monica”; Lintas Annon-
ibsllra. Stockholm; Filmkontakt-Solna, Stock-

olm.

RADIO COMMERCIALS

National campaign: Coca-Cola—"Name
Singer Series’’; McCann-Erickson. Best na-
tional single entry: Chun King—'The 1966
Chun King''; JWT, Chicago; Freberg, Ltd.,

. Best regional campalgn:
Toyota—'"Celebrites”; Clinton E. Frank,
Los Angeles; Chuck Blore, Hollywood. Best
regional single entry: Laura Scudder—'The
Runaway"; DDB, Los Angeles; Chuck
Blore, Hollywood. Best large market cam-
palgn: New York World Journal Tribune—
‘Transportation” Carl Ally. Best large mar-
ket single entry: New York Public Libraries
—"Ages of Man", Direct; Fred Hertz. Best
small-market single entry: Madison Motors
—"Heap of the Week"”; Direct; WISM
Madison, Wis.

Best copywriting: Chun King—"The 1966
Chun King''; JWT, Chicago; Freberg, Ltd,,
Los Angeles. Best use of humor: ABC-TV—
“Story Lady-Lolita”; Direct; Alan Alch,
Los Angeles. Best Instrumental scoring:
Diet Pepsi—''Girl Watchers”; BBDO; Sid
Ramin, RPM Music. Best vocal arrange-
ments: Coca-Cola—"Name Singer Series”;
McCann-Erickson. Best use of sound:
American Airlines—"Sounds of a City";
DDB: e Recording. Tie for best an-
nouncer/spokesman: Len Maxwell for New
York Public Libraries; Fred Hertz, direc-
tor, and Allen Swift for Vita Herring;
Solow/Wexton, Martin Solow, director.

Tony Hancock—International

Spot TV down
in 1st quarter?

BAR study of top-75
markets shows 2.5%

drop in business

First clues to spot television’s first-
quarter performance on a wide scale
were seen last week in a summary by
Broadcast Advertisers Reports (BAR)
indicating nonnetwork sales in 75 mar-
kets trailed the first quarter of 1966 by
2.5%.

The report showed gains of 0.5% in
January and 2.9% in February but a
9.3% drop in March.

BAR'’s figures are projected from re-
sults "of monitoring - one week each
month in the top-75 markets. Thus
they present a picture that may be
broadly indicative but is not complete
in terms of either total stations or total
time (and the system is currently being
revised), The figures cover local as well
as national and regional spot sales with-
out distinguishing between the two.

Spot-sales leaders have been com-
plaining since early this year about
“softness” in business but there has
been no clear assessment of its extent.
For the most part individual reports
have indicated widespread market-to-
market and station-to-station variations,
with estimates for spot-TV business as a
whole ranging from “a little below” to
“a little above” last year's first-quarter
totals.

First-quarter  estimates compiled
for the Television Bureau of Advertis-
ing, based on confidential reports from
some 365 stations, are expected to be
available later this month.

Top Five Up s BAR officials said an
analysis of its first-quarter figures
showed nonnetwork sales in the top five
markets—New York, Los Angeles,
Chicago, Philadelphia and Detroit—
gained 1.8%, from $94,490,175 to $96,-
226,034,

These five markets, according to



BAR network billing report for week ending May 7

Week ended

Day parts Networks May 7
Monday-Friday  -ABC-TV —_
Sign on-10 am. CBS-TV 934
, L NBC-TV 315.0
" Total 408.4

Monday-Friday  ABC-TV 1,314.6
10 am.-6 p.m.  CBSTV 3,056.0
NBC-TV 1,664.7

Tota! 6,035.3

Saturday-Sunday ABC-TV 891.7
Sign on-6 p.m.  CBS-TV 910.3
NBC-TV 494.1

Tota! 2,296.1

Monday-Saturday ABC-TV 389.5
7-7:30 p.m. CBS-TV 4994
NBC-TV 559.9

Total 1,448.8

BAR Network TV dollar revenue estimates—week ended May 7, 1967 {(Net time & talent charges in thousands of dollars)
Cume Cume
Cume Jan, 1- L Week ended Cume Jan. 1-
May 1-7 May 7 Day parts Networks May 7 May 1-7 May 7
— —_ Sunday ABC-TV 69.8 69.8 2,647.6
93.4 29851 67:30.pam. CBS-TV 153.9 153.9 5,058.5
315.0 53120 a o NBC-TV 78.0 78.0 3,682.8
2084 75971 Total 3017 301.7 11,3889
131 4-6 26'766 8 Monday-Sunday  ABC-TV 5032.2 5,032.2 100,389.6
3'056'0 61'551'7 7:30-11 p.m. CBS-TV 4,980.6 4,980.6 110,785.9
1'564.7 32'210'4 NBC-TV 4,889.7 4,889.7 114,282.4
60353 1205289 Total 149025 149025 3254579
i — Monday-Sunday  ABC-TV 2235 223.5 2,920.9
8817 16,8373 11 pm.sign-off CBS-TV 216.7 216.7 1,043.7
9103 18,542.2 NBC-TV 402.2 402.2 6,932.3
494.1 8,884.4 Total 842.4 8424 10,896.9
2,296.1 44,263.9 Network totals  ABC-TV 7,921.3 7,921.3 155,086.5
389.5 5,524.3 CBS-TV 9,910.3 9,910.3 210,730.5
499.4 11,463.4 NBC-TV 8,403.6 8,403.6 182,029.3
559.9 10,725.0 Grand totals
1,448.8 27,7127 Al networks $26,235.2  $26,235.2  $547,846.3

BAR, accounted for 38.2% of its 75-
market dollar estimates for the first
quarter a year ago and increased theijr
share to 39.8% this year.

Total nonnetwork sales in the 75
markets were put at $241,675,518 for
this year’s first quarter as against $247,-
623,323 for the first three months of
1966.

By month, BAR placed nonnetwork
sales in the 75 markets at $76,046,918
in January this year against $75,627,-
548 a year ago; $81,775,824 in Feb-
ruary (against $79,491,544 a year ago)
and $83,852,776 in March (against
$92,504,231 a year ago).

BAR is changing its system for pro-
jections. Noting that projections based
on one week of monitoring a month “are
naturally subject to certain variables in-
herent in a 25% sample,” Chairman
Phil Edwards said last week that the
company “is broadening its monitoring
base in key markets,” increasing the
volume of monitoring in some markets
and cutting back in some.

By the end of this year, he said, BAR
will have “a statistically oriented pat-
tern of monitoring that will greatly en-
hance its reporting of national-spot and
local dollars.” He said BAR’s com-
puters will turn out the nonnetwork
estimates “‘with the same speed as our
present estimates of network-TV dollar
expenditures,” which are normally dis-
tributed within three or four days after
the end of the monitored period.

Business briefly . ..

Meister Brau Inc., Chicago, will in-
clude radio-TV in its advertising plans
for the introduction of a new diet beer,
Lite, in eight midwestern states starting
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May 22. Agency is BBDO, Chicago.

Eastern Airlines, New York, will spon-
sor an ABC telecast of the motion pic-
ture, “The King and 1,” next season.
Agency is Young & Rubicam, New
York.

Armstrong Rubber Co., West Haven,
Conn., through Pritchard, Wood Inc.,
New York, will launch all-media cam-
paign for its new “cool tire,” which
uses fiber glass belts between the tread
and cords. Spot television will be rep-
resented by two commercials in more
than 65 markets. Radio schedules will
run with ABC and MBS. ABC com-
mercials will be on the Howard Casell
and Chris Schenkel shows and on Mut-
ual, within weekend news and sports
programs. :

Burger Chef Inc., Indianapolis, through
Ruben Agency, that city, and Goodyear
Tire & Rubber Co. Akron, Ohio,
through Young & Rubicam, New York,
have bought sponsorship in Sports Net-
work Inc.’s color live telecast of the
Indianapolis “500” festival parade on
more than 150 stations on May 29 (5-
6 p.m.).

American Tobacco Co.’s Cigar Divi-
sion will advertise its -Roi-Tan cigars
on ten one-minute commercials over
CBS radio and MBS. Commercials will
be concentrated during periods of peak
driving time and on weekends. Pur-
chase was through Gardner Advertising
Co., New York.

Bank of America, through D’Arcy Ad-
vertising Co., both San Francisco, has
purchased sponsorship in NBC-TV's
Today for its travelers cheque service
from May to August.

General Foods Corp., White Plains,
N. Y., through Grey Advertising, New
York, will support introduction of Yu-
ban Electramatic coffee for electric
percolators with strong schedule of
television commercials.

Rhode Island agencies
establish association

Sanford F. Fern, president of Fern
& Associates, Providence, R. L, has
announced formation of a new non-
profit organization, Rhode Island As-
sociation of Advertising Agencies, to
“promote and advance the standards of
performance among advertisers, adver-
tising agencies, media and suppliers”.
Another objective of the organization
is to encourage young people to enter
the media field through workshops and
idea exchange.

Mr. Fern will be president, G. Rus-

‘sell LeBeau of Bo Bernstein & Co., vice

president; Robert A. Meehan of Robert
A. Meehan Co., secretary, and George
M. Goldsmith of Goldsmith-Tregar Co.,
treasurer. All are Providence agencies.

Filmex adds unit

Filmex Inc., New York, a commercial
and industrial film production firm, has
formed an experimental film division
coincidental with an expansion of of-
fice space. Called Filmexperimentale,
the new division will study and evaluate
new lenses, lighting techniques, grip
and dolly equipment and other innova-
tions in commercial production. Slavko
Vorkapich heads the experimental
group.
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Attention TV Stations:

e’'ve got news for you!

FILMLINE'S professional color film processors
now availahle for TV NEWS

The FILMLINE Models FE-30 and FE-50 are exciting new color film processors designed specifically for use
in television station news departments. The design is backed by Filmline’s reputation as the world's
leading manufacturer of professional film processors for the commercial motion picture [aboratory industry.

Now for the first time the television industry can enjoy the benefits of professional caliber equipment
incorporating exclusive FILMLINE features that have paced the state-of-the-art in commercial [aboratories,

at a cost lower than processors offering less.

After you check these exclusive Filmiine features you'll want
0 install a Filmline processor in your news department NOW/!

®"FILMLINE OVERDRIVE FILM TRANSPORT SYSTEM"
This marvel of engineering completely eliminates
fitm breakage, pulled perforations, scratches and
operator error. The film can be deliberately
stalled in the machine without film breakage or
significant change of film footage in solutions.
The heart of any film processor is the drive
system. No other film drive System such as
sprocket drive, bottom drive or simple clutch
drives with floating lower assemblies can give
you the performance capability of the unique
Filmline Overdrive Film Transport System.

®“TORAUE MOTOR TAKE-UP" gives you constant film
take-up and does not impose any stress or strain
on the film itself. Completely independent of the
film transport system. This FILMLINE feature is
usually found in professional commercial pro-
cessors but is incorporated on the FE-30 and

MODEL FE-50
G mm Color Frocessar
tor Eklachrome Film. Speed

50 FRM, $22,5ﬂﬂ

Don't

FE-50 models as standard equipment.
settle for less!

Of'TEMP-GUAHD” positive temperature control sys-
tem. Completely transistorized circuitry insures
temperature control to well within processing

" tolerances. Temp-Guard controls temperatures ac-
‘curately and without the problems of other
systems of lesser sophistication.

@ “TURBO-FLOW" impingement dryer. Shortens dry-
‘to-dry time, improves film results, and carefully
controls humidity content of your valuable (and

sometimes rare} originals. Immediate projection
‘capability is assured because the film dries flat
without the usual curl associated with other
film processors.

®“ZERO0 DOWN TIME” The reputation of any film
processor is only as good as its reliability. The

MODEL FE.00:
1mmi Caler Processor for
Extachrome llim. Speed 30

P 516,400

combination of the exclusive and special added
Filmline features guaranteeS trouble-free opera-
tion with absolute minimum down-time and with-
out continual operator adjustments. Recapture
your original investment in 2 years on mainten-
ance savings alone. Filmline’s *Push the button
and walk-away processing” allows inexperienced
operators to turn out highest quality film.
“MATERIALS, CONSTRUCTIDN AND DESIGN"” Al
Filmline machines are constructed entirely of
metal and tanks are type 316 stainless steel,
heliarc welded to government specifications. The
finest components available are used and rigid
quality control standards are maintained.
Compare Filmline features to other processors
costing more money. Feature-by-feature, a careful
evaluation will convince you that Filmline offers
you more for your investment,

Additional Features included in price of machine (Not as extras).

Magazine load, daylight operation W Feed-in time delay elevator (completely accessible) a Take-up time delay
elevator (completely accesslble) m Red brass bleach tank, shafts, etc. Prehardener solution filter ® Precision
Filmline Venturi air Squeegee prior to drybox entry ™ Air vent on prehardener m Solid state varlable speed D.C.
drlve main motor W Bottom drains and valves on all tanks ® Exlended development time up to two addltional
camera stops at 50 FPM ® Pump recirculation of all eight solutions thru spray bars w Temperature is sensed In
the recirculation line m All solutions temperature controlled, no chillad water required M Built-In air compressor
u Captive bottom assemblies assure you constant footage In each solution » Change over from standard develop-
Ing to extended developing can be accomplished in a matter of seconds w Impingement dryer allows shorter put
through time.

Partial listing of Filmiine Color Installations: — NBC- New York,
NBC- Washington, NBC. Cleveland, NBC- Chicago, CBS & ABC Net-
works, Eastman Kodak, Rochester.

Laboratories; De Luxe Labs, General Film Labs (Hollywood), Pathe-
Labs, Precision Labs, Mecca Labs, Color Service Co., Capital Film
Labs, Byron Film Labs, MGM, Movie Lab, Lab-Tv, Technical Flim
Labs, Telecolor Film Labs, Guffanti Film Labs, A-One Labs, All-
service Labs, NASA Cape Kennedy, Ford Motion Picture Labs,

TV Stations: WAPI-TV, WHP-TV, WMAL-TV, WXYZ-TV, WWL-TV, WMAR-

LA AR AL 3%\Tuv-’rv.w VEATTY, WOKTTV. WAVETV, wpnon vou buy quality Fitmline Costs Less™
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Radio’s top customers: food companies

THEY ACCOUNTED FOR NEARLY 20% OF TOTAL NATIONAL BILLING IN '66

General Motors Corp. spent more
than $23.5 million last year in spot and
network radio, making it radio’s top
national investor. Two other auto-
motives came close, Ford Motor with
over $22 million and Chrysler at more
than $18.4 million.

These combined totals emerged today
(May 15) with the release by the Ra-
dio Advertising Bureau of top-100
network-radio-advertiser estimates for
1966. A similar spot list was issued by
RAB a week ago. At that time, RAB
reported total spot and network reve-
nues to be $358 million for the year
(BROADCASTING, May 8).

In fourth and fifth positions were
two tobacco companies—American To-
bacco at $11.8 million and R. J. Reyn-
olds Tobacco with $11.6 million—fol-
lowed by Coca-Cola $9.1 million, P.
Lorillard $8.4 million, Pepsico $7.7
million, Campbell Soup $7.2 million
and American Home Products $5.7 mil-
lion.

10.

1.

12.

13.

4.

Estimated

Expenditure
Sterling Drug 2,295,000
Bayer aspirin 895,000
D-Con 37,000
Energine spot remover 111,000
Ironized Yeast 386,000
Phillips Milk of Magnesia 576,000
(Lehn Fink Div.)
Lysol spray & liquid 204,000
Medi-Quick spray 17,000
Noreen hair preparation 34,000

Something Else home permanent

. R. 1. Reynolds Tobacco Co. 2,061,000

Camel cigarettes 1,280,000
Salem cigarettes 108,000
Winston cigarettes 673,000
. Wm. Wrigley Ir., Co. 1 916 000
Wrigley 1, 916 1000
Eversharp (Schuck Safety Razor
Div.) 1,801,000
Schick razors, blades and shave
cream 1,801,000
. General Mills 1,728,000
Bisquick 1,030,000
“Total” cereal 698,000
Chrysler 1,649,000
Chrysler cars 58,000
Customer Car Care 398,000
Dodge cars 118,000
Plymouth cars 1,041,000
Marine engines 34,
Florida Citrus Commission 1,571,000
Citrus fruits 785,000
Frozen orange juice 786,000

P. Lorillard 1,497,000

Kent cigarettes 744,000
Newport cigarettes 336,000
True cigarettes 417,000
National Dairy Products (Kraft
Foods Div.) 1,447,000
Kraft marshmallows 154,000
Parkay margarine 1,293,000
Standard Brands 1,363,000
Blue Bonnet margarine 102,000
Chase & Sanborn coffee 626,000
Fleischmann’s margarine 439,000
Royal puddings and pie fillings 33,000
Tenderleaf tea 163,000
. Mennen 1,306,000
Men’s toiletries 1,306,000

Time 1,187,000

Life magazine 675,000
Time magazine 511,000
. American Tobacco 1,095,000
Lucky Strike cigarettes 546,000
Pall Mall cigarettes 549,000
. AFL-CIO 956000
Labor union 956,000

TOP 100
NETWORK RADIO ADVERTISERS
(BY BRANDS)
YEAR—1966
Estimated
Expenditure
1. General Motors $6,334,000
AC spark plug 44,00
Buick cars 427,000
Chevrolet cars 2,100,000
Delco United Motors Service 863,000
Fisher Body 86,000
Frigidaire appliances 234,000
Guardian Maintenance 514,000
Oldsmobile cars 717,000
Pontiac cars 762,000
institutional 87,000
2. Campbell Soup 2,919,000
Campbell beans 650,000
Campbell soups 1,031,000
Campbell V-8 juice 1,238,000
3. State Farm Mutual Insurance 2,717,000
Insurance 717,000
4, Liggett & Myers 2,655,000
Chesterfield cigarettes 288,000
L & M cigarettes 2,367, 1000
Radio spending by product categories
Category
1. Foods
2. Automotive
3. Cigars, cigarettes, tobacco
4. Consumer services
5. Cosmetics and toiletries
6. Drugs and proprietaries
7. Gas and oil
8. Publications
9. Soaps, cleansers, detergents and polishes
10. Confections

Gross Expenditure  Percent of Total

$13,800,000 19.2%
10,100,000 14.0
7,500,000 10.4
6,300,00 88
6,200,000 8.6
6,000,000 8.4
3,700,000 5.2
3,700,000 5.2
2,400,000 33
2,200,000 31
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Estimated

Expenditure

19. Wynn 0il 915,000
Wynn's friction proofing 915,000

20. Bristol-Myers 908,000
No-Doz 631,000
*Proprietaries and toiletries 277,000
21, 3M 886,000
Dynachrome film 167,000
Dynacolor film 24,000
Games 109,000
Rescue cleaning pads 5,000
Ribbon 16,000
Scotch-Brite floor pads 41,000
Scotchgard stain repellent 56,000
Tapes ,000
Tarni-Shield tarnish remover 122,000

22. American Motors 866,000
Rambler cars 866,000

23. Borden 851,000

Aunt Jane’s Food Div.—pickles 135,000
Borden's Cremora 91,000
Realemon Co. Div.—Realemon
juice 148,000
Wyler & Co. Div.—fruit juices 397,000
Wyler & Co.—soups 80,000
24. Chas. Pfizer 842,000
Coty Div. Imprevu perfume 795,000
Thos. Lemming Div. Ben Gay 47,000
25 AT&T 838,000
Long distance setvice 838,000
26. Ford Motor 784,000
Auto-Lite 228,000
Ford cars 292,000
Lincoln/Mercury cars 264,000
21. Cowles Communications 766,000
Family Circle magazine 323,000
Look magazine 443,000
*28. American Express 653,000
Credit cards and Travelers
Cheques 653,000
29, I. duPont 547,000
Cantrece 135,000
Dacron 47,000
Golden 7—additive 14,000
Zerex antifreeze 194,000
*Clothing and home textile
fibers 157,000
30. Quaker State 0il 546,000
Quaker State oil and lubricants 546,000
31. Nestle 523,000
DeCaf 178,000
Nescafe 168,000
Nestea 177,000
32. Revion 516,000
Esquire shoe polish 244,000
Tintex dyes 143,000
Top brass hair dressing 129,000
33. Foster-Milburn 497, 1000
Doan's pills 497 000
34. Bankers Life & Casvalty 481,000
White Cross hospital and
medical insurance 481,000
35. Quality Courts Motels 475,000
Motel and hotel service 475,000
36. Kellogg 472,000
Cereals 472,000
37. Retail Clerks International
Assn. 464,000
Union promotion 464,000
38. Sinclair Refining 461,000
Dino-Supreme gas and oil 461,000
39. Curtis Publishing 454,000
Ladies Home Journal magazine 222,000
Saturday Evening Post magazine 232,000
40. Union Carblde 438,000
Qil Miser additive 174,000
Prestone antifreeze 264,000
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41.

*43.

44.
45.

46.
41.
47.
48.

48,
51.

52.

93.

54.
585,
S6.
57.

58.
59.
60.
61.

62,
*63.
64.
65.
66.
67.
68.

69.
70.

n.
72,
73.
74,

15

¥s.

Estimated
Expenditure

Newsweek 432,000
Newsweek magazine 32,000
American Home Products 414,000
Anacin 165,000
Dristan 122,000
Preparation “H" 127,000
Standard Household Products 403,000
Bon Ami Jet Spray and Dust'n

Wax 403,000
Pennzoil Co. 399,000
Pennzoil gas, oil and Iubricants 399,000
Water Specialties 395,000
Miracle White soap and

detergent 395,000
Mutual of Omaha 377,000
Insurance 377,000
Beatrice Foods (LeChoy Div.) 356,000
LaChoy foods 356,000
Ocean Spray Cranberries 356,000
Cranberries and juice 356,000
Bllly Graham Evangelistic

Association 355,000
Religious 355,000
Natlonwide Insurance 355,000
Insurance 355,000
Purex 354,000
Ayds reducing candy 185,000
Cuticura 169,000
Pharmaco 353,000
Cushion Grip denture adhesive 44,000
Sutton deodorant 309,000
Colgate-Palmolive 350,000
Ajax 32,000
Wash'n Dri 89,000
Wildroot 229,000
Miller Brewing 341,000
Miller High Life beer 341,000
Holiday Inns of America 327,000
Motel and hotel service 327,000
Luden’s 324,000
Luden's couﬁh drops 324,000
Meredith Publishing 323,000
Better Homes & Gardens .

magazine -~ 323,000
Coca-Cola 314,000
Coca-Cola 314,000
Continental Casualty 301,000
Insurance 301,000
Mobil 0il 299,000
Mobilgas and Mobiloil 299,000
Brunswick 282,000
Mercury outboard motors 195,000
Zebco fishing tackle 87,000
National Brewing 277,600
Colt 45 malt liquor 277,000
Mac .Fadden—Bartell 267,000
Magazines 267,000
Polk-Mifler Products 263,000
Sergeant's dog care products 263,000
Hastings Manufacturing 256,000
Casite additive 256,000
Pet Milk 251,000
Whitman's candy 251,000
Savings & Loan Foundation 250,000
Savings and Loan Promotion 250,000
Church & Dwight 237,000
Arm & Hammer baking soda 98,000
Arm & Hammer Borax 29,000
Arm & Hammer Sal Soda 110,000
American Dairy Assn. 232,000
Fluid milk promotion 232,000
Adolph’s 228,000
Adolph's meat tenderizer 111,000
Adolph's salt substitute 117,000
Helmac Products 225,000
Lint Pic-Up 225,000
F&F Laboratories 221,000
F&F cough drops 221,000
North American Van Lines 220,000
Transportation 220,000
Eastern Products 198,000
Drapery_hardware 198,000
Florists Telegraph Delivery

Association 197,000
Flowers by wire 197,000
Richardson-Merreil 187,000
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RAB to woo New York department stores

retailers. He cited the 12% gain
posted by spot radio in 1966 and
the record sale of 47 million radio
sets at retail last year as evidence
of radio’s growth with advertisers
and consumers.

He emphasized that each radio
seminar would be conducted priv-
ately for each store, using material
pinpointed to each retailer’s market-
ing situation. He asked each store
to consider the date, time and loca-
tion of the seminar and said he
would discuss the matter more fully
with them this week.

Leading New York area depart-
ment stores and other large retailers
received invitations last week to at-
tend individual seminars on radio
advertising and explore more exten-
sive use of radio to counterbalance
the loss of the World Journal Trib-
une. The daily New York newspaper
ceased publication on May 5.

Miles David, president of the
Radio Advertising Bureau, which
issued the invitation in a letter,
pointed out that beyond the loss of
the newspaper there were positive
reasons for escalated use of radio by

Estimated

Expenditure

Lavoris 155,000
Vicks cough remedy 42,000
77. R. C. Bigelow 196,000
Constant Comment tea 196,000

78. National Steel 194,000
Steel cans promotion 194,000

79. Block Drug 191,000

Nytol 48,000

Polident 53,000

Poli-Grip 42,000

Tegrin 48,000

80. Schenley Industries 190,000

Dubonnet Wine 180,000

81. Dunn & McCarthy 189,000
Enna Jettick shoes 189,000
81. Kerr Glass Mfg. 189,000
Food preserving jars 189,000
81. Knox Gelatine 189,000
Knox Gelatine 189,000
84. Hartz Mountain Products 188,000
Flea powder 188,000
*85. RCA 184,000
Home entertainment products 184,000
86. Great American Insurance 173,000
Insurance 173,000
87. Morton Manufacturing (Chap
Stick Div) 169,000
Chap Stick 169,000
88. Mentholatum 166,000
Deep Heating rub 80,000
Mentholatum ointment 86,000
89. Cooper Tire & Rubber 156,000
Tires and tubes 156,000
90, Voice of Prophecy 143,000
Religious 143,000
91. Lutheran Laymens League 139,000
Religious 139,000
92. Chanel 135,000
Chanel #5 perfume 135,000
93. CIBA Corp. 131,000
Antivy spray 88,000
Nupercainal sunburn Totion 43,000
94. Smith, Kline & French (Menfey &
James Labs) 129,000

Contac 129,000

95. CBS iInc. 128,000
Columbia records 28,000
CBS-TV program promotion 100,000

96. Alcan Aluminum 121,000
Flexalum 127,000

97. Gillette 125,000
*Shaving Products 115,000

Heads-Up hair dressing 2,000

Right Guard deodorant 2,000

Paper Mate Div.—pens and

pencils 6,000

98. California Prune Advisory Board 124,000
Prunes and prune julce 124,000

Estimated

Expenditure

98. Southland 124,000
7-Eleven stores 124,000

100. Jeffrey Martin 119,000
Compoz 119,000

Figures shown are gross before deduction of
any discounts or agency commissions, as re-
ported by ABC, CBS, MBS and NBC networks.
This makes them comparable to data for other
media including spot radio, spot TV and net-
work TV.

*Reports on expenditures are not broken
down in enough detail for RAB to estimate
brand figures with acceptable accuracy.
Source: Radio Advertising Bureau Inc.

MJ&A executives
change positions

A broad realignment at the manager-
ial level was announced last week by
MacManus, John & Adams Inc., Bloom-
field Hills, Mich.

The agency, which now is billing at
the rate of $100 million a year com-
pared with approximately $40 million
10 years ago, has as its new president
and chief operating officer, Charles F.
Adams, 39, who has served as executive
vice president since 1959. Ernest A.
Jones, 51, president for the past 12
years, moves up to chairman of the
board and chief executive officer.

MIJ&A'’s new line of command includes
Mr. Jones, Mr. Adams, executive vice
presidents Robert E. Britton, Donald E.
Jones and James A. Walker, and senior
vice president Charles H. Felt as mem-
bers of a policy committee. Mr. Jones
is chairman. An administration com-
mittee, of which Mr. Adams is chair-
man, also includes Mr. Jones and has
the representation, of other senior vice
presidents and several vice presidents.
Mr. Jones said he will concentrate on
policy, client relations and business de-
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velopment while Mr. Adams will be
responsible for daily operations.

In 1951, Mr. Jones was assigned as
a vice president to build up MJI&A’s
New York office. Within a decade, the
office was expanded twice and is now
the largest .outside of the Bloomfield
Hills complex. Next January the New
York office will be moved from present
quarters at 444 Madison Avenue to
five floors in a building now under con-
struction on Madison Avenue. Also an-
nounced were promotions of several
senior vice presidents to executive vice
presidents (see page 10).

TVAR answers
color-study critic

Though Television Advertising Rep-
resentatives Inc. differs with the critique
of its new color-commercials study of-
fered by William G. White of Cunning-
ham & Walsh (BROADCASTING, May. 8),
the rep firm would be “delighted” to see
Mr. White proceed with his own meas-
urement of color-commercial effective-
ness, TVAR officials said last week.

The station rep’s color study, pre-
pared by Dr. Ernest Dichter and pre-
sented in New York earlier this month,
points up that color-TV commercials
are visnally more exciting and more ef-
fective than monochrome commercials.
Mr. White, C&W’s director of media
and TV programing, in effect criticized
the study as providing no new informa-
tion and questioned its methodology.

Mr. White, who had found the
Dichter study interesting, said it would
have been more so when color televi-
sion was in the “embryonic days” and
suggested money spent for the study
could have been better invested in in-
dustry-wide color research projects. He
took issue with Dr. Dichter's method
of conducting interviews while al-
ternating. the viewing of color and
black-and-white commercials in color
homes.

TVAR’s response, issued by Robert
M. Hoffman, vice president, marketing
and research, said that other agency
comment on the study “has been ex-
tremely positive, differing considerably
from the comments by Mr. White.” He
said executives with “well known” or
“leading” agencies indicated they wel-
comed the study and had noted the lack
of research current in the field.

Mr. Hoffman said that “while Cun-
ningham & Walsh may have conducted
surveys which measure the impact of
color vs. black-and-white television, we
embarked on the “Psy-Color-Gy” project
only because of our inability.to locate
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any recent published material on this
subject.”

Methodology = He said that Mr.
White's criticism of the methodology
used must be considered in this light:
“The Institute for Motivational Research
[Dr. Dichter’s firm] conducted depth in-
terviews with nonowners of color sets
as well as people from color-TV homes.
These interviews indicated that people
with only black-and-white sets were
equally, if not more, enthusiastic about
color television than the color owners
themselves.”

TVAR, Mr. Hoffman said, considers
color TV a “new medium” and hence
the rep wished to “measure both its
current and potential value to the ad-
vertiser. Obviously, until a family owns
a color set, the advertiser derives none
of the benefits of color TV from that
family. Had we based the study on non-
owners of color sets, the results would
have had little practical value.”

Mr. Hoffman said TVAR was “con-
fident that the technique used by Dr.
Dichter was correct. Any potential bias
created by alternating color and black-
and-white commercials was eliminated
by splitting the sample and reversing the
color factor.” He explained that half
of the sample saw a reel with the first
commercial in color, the second in
black-and-white, the third in color, etc.,
while the other half of the sample saw
the same commercials in the same order
but starting with a black-and-white
commercial followed by color and back
to black-and-white in that sequence.

As to industry-wide research, Mr.
Hoffman said the Dichter study was but
one step in what hopefully would be-
come a continuing program of color-
TV research. He said that if Mr. White
proceeded with the measurements he
recommended, “we feel certain his re-
sults would confirm” the Dichter find-
ings.

Advertising results
amend the ratings

The message about ratings last week
from a major television advertiser to
the Southern California advertising
fraternity was clear’ and persistent. It
went something like this: We're not
necessarily knocking the Nielsens. It's
the only wheel in town and we’ve got
to play with it. But you've got to feel
audience reaction, go by your own
means of research, rely a lot on per-
sonal judgment,

Appearing before the Advemsmg
Club of Los Angeles, Alfred di Scipio,
vice president of comnsumer products
for the Singer Co., New York, told
about the special kind of numbers game

his company plays. It’s predicated on a
questionnaire used by the merchan-
diser’s 1,500 retail outlets the day after
a Singer-sponsored special has played
television. The questionnaire asks
Singer customers only two questions:
Did you watch television last night
(during the time the special was tele-
vised)? What show did you watch?

Used initially after Singer Presents
Tony Bennert was aired on ABC-TV
last October, the questionnaire showed
the program with a 49.6% share of
audience compared with Nielsen’s na-
tional rating of 22.7% share.

Although, Mr. di Scipio admits that
his survey is somewhat slanted, he
pointed out that it’s based on far more
samples than Nielsen’s and gives a
good indication of the actual pulling
power of the Singer programs. The
same type of survey was conducted with
Singer’s Herb Alpert and the Tijuana
Brass, which played CBS-TV last
month.

Dataphone service
speeds PGW orders

Speeding orders on their way and
hacking through the dense jungle of
paperwork took a forward step [ast
week during a test by Peters, Griffin,
Woodward Inc., New York station rep,
of a new method of rep-to-Station com-

:mumcatlons

PGW prepared commercxal orders on
tape form and through the use of a
Dataphone subset, placed . a long-dis-
tance call via Wide Area Telephone
Service lines to wwJ-Tv Detroit. Once
the connection was made — PGW’s
TWX (Teletypewriter Exchange Serv-
ice) operator simply dialed .the station’s
TWX machine—the prepared tape mes-
sage was transmitted at the rate of 100
words per minute. Time necessary to
trafisthit one order was less than a
mmute

Advantages offered by the TWX tie-
in with telephone lines are said to be
faster service (message ‘information is
contained on tapes that clatter through
a special device on the TWX machine);
around-the-clock operation (ah unat-
tended TWX machine at the receiving
end prints the incoming orders regard-
less of the hour), and an elimination of
paperwork (under the PGW test, the
TWX orders also could serve as con-
tracts).

The Dataphone-TWX service now
under test at PGW augments the firm’s
use of long-distance telephone calls,
telegrams, and conventional TWX com-
munication wherein the message is sent
over TWX circuits. Six other PGW-
represented stations are also expected
to participate in the tests.
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LOOK
WHAT

HAPPENE
TO US...

JUNE 8, 1966

Even the worst tornado can be conquered!

The picture {above left) was taken the night that the
nation's worst tornado funneled a path of destruction
a half mile wide and over twenty miles long through
Topeka, Kansas.

Topeka didn't take it sitting down. Its people got to
work on a rebuilding spree. The result (above right):
A new Topeka, rebuilt and booming!

WIBW-Radio kept on its toes, too! The result: The
above Distinguished Service Award presented to us by
Sigma Deita Chi for public service.

It is in recognition of warning Topekans 21 minutes
before havoc struck, and then continuing all-talk cov-
erage for 23 consecutive hours without a break. With-
out a commercial.

Miraculously, in a disaster that claimed over 100 mil-
lion dollars in property damage, only 17 persons died.

As the dominant voice on radio and television in To-
peka, we are proud of our public service in helping to
save thousands of lives.

We are equally proud to have a hand in the rebuilding
of a great city—from one of disastrous destruction to
an even more thriving market with growth and sales
potential already beyond expectations.

We look forward to other awards for future public
service.

But no more tornadoes, please.

For complete story coll Avéry-Knodel or Tepeko 913 272-3456.

TV « Radio - FM
Topeka, Kansas
Broadcast Services of Stauffer Publications







COLOR FILM PICTURES

RCA

K27

reproduces TV programs and

commercials with snap and sparkle

A MORE PLEASING PICTURE

A goaod film program or commercial looks even better with
the TK-27. The big tube improves signal-to-noise ratio, and
increases resolution. It eliminates more of the disturbing
grainy elements, Thus, the picture is more pleasing to look
at and, has much more “'snap’ and sparkle.

PROTECTS COLOR QUALITY

Advanced, ultra-stable circuits prevent drifting. Electro-
static-focus vidicons maintain uniform focus independent
of high voltage variations. ‘No-ghost’’ sealed optics avoid
problems of secondary reflections, These and other safe-
guards prevent deterioration of color quality—even over
extended periods of time.

MOST WIDELY USED
COLOR FILM CAMERA
Since its introduction in 1964 more of these *"New Look"*

color TV film cameras have been shipped than any other,
Choice of top stations throughout the country, it's the only

-
| ]

-7,

AN 35116

“BIG TUBE”

RCA TK-27 Color Film Cameras use a
1%%-inch diameter pickup tube in the
luminance channel—other film color
carmreras use a l-inch diameter tube.
This 50% larger tube makes the big
difference in the color TV picture.

camera that's all-transistorized, all modularized. The only
camera with plug-in camera assemblies.

AUTOMATICALLY COMPENSATES
FOR FILM AND SLIDE VARIATIONS

Automatic sensitivity and white-level controls compensate
for film density changes and highlight brightness changes.
Also, black levels are automatically held constant to give
the ideal contrast range to the reproduced picture.

IT'S A MATCHED COLOR FILM SYSTEM

Only RCA makes the complete color film system for broad-
casters. Big-tube film camera, film projector, slide pro-
jector, and multiplexer are all designed and built by the
nation's finest and most experienced team of TV engi-
neers. Matching means a better investment, and finest
color pictures,

See your RCA Broadcast Representative for complete details.
Or write RCA Broadcast and Television Equipment, Building
15-5, Camden, N. J. 08102,

The Most Trusted Name in Electronics



WIR was there.

July 15, 1966. Detroit pitcher Ear! Wilson in a
pinch-hitting role. Two away in the bottom of the 13th.
Wilson knocks a three-run homer into the stands to
break up the Orioles, the game and most of all the
Detroit fans.

Even sportscaster Ernic Harwell had to give a yell.
And it takes a lot to shake up this 20-vear baseball vet-
eran. He and Ray Lane team up every time the Tigers
do. Their descriptions of the game, the players and the

color make WJIR’s Tiger broadcasts come to life.

Ernic and Ray aren’t alone. Bob Reynelds and Paul
Carey add to the action with their coverage of the
Detroit Lions and Michigan State games.

That's why when timebuyers talk about sports reach
in Michigan they talk about WIR. It’s the grabber.

Your Henry I. Christal Co. Representative can give
vou the whole story.

WJR’s there with by far the largest audience in
Michigan.

WJR

160 KC 50000 WATTS

DETROIT

DIvISION OF CAPITAL TITIES
EACADCASTING CORPORATION




the press of business. That leaves Rich-
ard Dudley, wsau Wausau, Wis., as the
only active candidate for the position.

Mr. Armstrong, who has been based
in Kansas City, Mo., will be moving
later this month to the group's corpo-
rate offices in Omabha.

A race is still alive for the vice chair-
manship of the radio board between
Donald Thurston, wMns North Adams,
Mass., and Daniel Kops, wavz New
Haven, Conn.

Rumors were flying last week that a
race was developing for the chairman-
ship of the television board, but at
week’s end it appeared that the only
active candidate continued to be the
incumbent, Robert W, Ferguson, wWTRF-
Tv Wheeling, W. Va. Seeking a second
term as vice chairman is John T. Mur-
phy, Avco Broadcasting Corp., Cin-
cinnati.

Kaiser picks Tuoti

Kaiser Broadcasting Corp. has named
Frank X. Tuoti to head its soon-to-be-
established New York office as manager
and director of sales development. He is
now vice president, sales development
and planning, at Wpix Inc.,, New York.

Richard C. Block, vice president and
general manager, Kaiser Broadcasting,
will continue to operate from corporate
headquarters in Oakland, Calif. Kaiser
currently maintains a New York liaison
office at 300 Park Avenue.

Sulzer opens Unicom

Paul Sulzer has formed an all-media
reciprocal (barter) company, Universal
Communications Inc. (Unicom) with
offices at 720 Fifth Avenue, New York.
Mr. Sulzer becomes president, leaving
a general manager post at RDR As-
sociates Inc., a broadcast reciprocal
firm. Fred B. Tarter, former head of
his own print reciprocal firm, was
named executive vice president.

Couric outlines bill
of rights for radio-TV

Broadcasting provides news that
shows less bias than any other medium
and it has programs suitable for the
home at any time of the day. Yet of
all the media, broadcasting is constant-
ly “being lectured by professional crit-
ics, amateur do-gooders and semi-pro
Cassandras on our responsibilities and
how we fail to measure up to them.”

The industry, said John Couric, vice
president for public relations of the
National Association of Broadcasters,
is under attack because of all the media
“we are the biggest and best.”

Speaking to a meeting of thc Ken-
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PAT SUNDINE
WOC Women's Director

Why is Pat Sundine's "“Phone Forum” the listening post for career
gals and homemakers? Because all women in WOC-Land can con-
verse directly with nationally-known authorities. Like Dr."Chapman
discussing “The Feminine Mind and Body.” Like famous model
Candy Jones, author of “Between Us Girls,"” discussing everything
from wines to wolves. Like Louise Rohner discussing “The Divor-
cée's Handbook."

When your commercial is an integral part of the involvement of
Pat Sundine with guest experts and the women in WOC-Land, the
combination can mean dynamic sales. To be sure your message
is HEARD, take advantage of the personality of Pat Sundine and
her “Phone Forum."”

WOC RADIO covers all areas of interest and interests all people of
the area.

|
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FARM

Sesving (he Greater Quad-Cities
Davenport-Bettendorf, lowa

Rock Island-Moline-East Meline, 11linois
and a host of other communities

o | 1420

Exclusive National Representative — Peters, Griffin, Woodward, Inc.




tucky Broadcasters Association in
Louisville last week, Mr. Couric
charged that broadcasters are members
of the public and as such are entitled
to public rights without having these
rights described as irresponsible activi-
ties..

Broadcasters, he said, have the right
to make a profit since “a weak and
improverished station cannot possibly
perform in the public interest,” have
the right to free and equal access to
news and events, have the right to set
voluntary standards without fear of
having them turned into “unrealistic, in-
flexible government regulations,” and
the right to operate so as to best serve
the individual community.

CATV owner buys into
UHF TV station

Entry of a multiple CATV owner
into UHF television ownership came
one step closer to reality last week
when an application was filed with the
FCC seeking approval of the purchase
of 60% interest in the construction
permit for XTxXL(TV) Sacramento,
Calif. (channel 40), by Community
Cablécasting Corp., Pacific Palisades,

Calif. (BROADCASTING, Oct. 17, 1966). |

Consideration is $220,000 for the
60% interest, plus a contribution of
$30,000 to capital surplus. In addition,
CCC is committed to lend kTxL $300,-
000. CCC also holds an option to ac-
quire an additional 15% later.

KTXL received its permit in 1965. It
is presently owned by a group of four,
with Jack F. Matranga as president.
Mr. Matranga, who will remain in that
capacity and own 40%, said last week
that the new station will be equipped
at a cost of $1.5 million for full color
transmission, to operate from a 1,000-
foot antenna midway between Sacra-
mento and Stockton, using 1,000-kw
power. The station is scheduled to be-
gin operating in December, Mr. Ma-
tranga said, and will be affiliated with
the United Network.

The Competition = The Sacramento-
Stockton market, the 27th in the coun-
try, already has three commercial TV
stations operating, all VHF: KCRA-Tv,
on channel 3; kovr(Tv), channel 13,
and kx1v(TV), channel 10. Also on the
air is noncommercial XvVie(Tv), chan-
nel 6.

Community Cablecasting, which is
headed by Leon Papernow, CATV vet-
eran, owns three operating CATV's,
and five under construction, with a total
potential of 140,000 subscribers in

satisfied clients.

in~-depth reporting is
a Blackburn specialty

Blackburn gives the would-be TV

or radio property buyer or seller
the big picture. Present earnings

vs. potential. Financing. Responsible
contacts. This complete in-depth
service has won us high praise from

BOCIBROIINNPRII PRI NNNRI0NNNNR0S0R0IDRR0000E0R0000S

BIJ.ACKBURN & Company, Inc.

RADIO * TV * CATV * NEWSPAPER BROKERS
NEGOTIATIONS « FINANCING « APPRAISALS

WASHINGTON,D.C. CHICAGO ATLANTA BEVERLY HILLS
JasiBs W, Blackburs H, W, Cawii Clittard B Marshafl Colln M. Saiph
fack V. Harvey William 8. Rysn Robert B. Marshall Bank of America Bidg.
Joseph M. Sitrick Hub jacksom Momy Building S Wiishire Blvd,
RCA Belding Ewgeme Camr 1655 Peachtres Rd. 274-8151

333 N. Michigen Ave. 873-5526

346-6460
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Florida, Ohio, Washington and Cali-
fornia. Among those under construc-
tion are neighborhood systems in Los
Angeles and Seattle. It also owns 60%
of Garden State Micro Relay Inc,
Wildwood, N. J., a microwave relay
system on the eastern seaboard.

CCC, which was founded in 1965,
reported that for its first fiscal year
ended June 30, 1966, it had a net loss
of $75,587. For the eight-month peri-
od ended Feb. 28, the corporation re-
ported a net loss of $36,958.

In its balance sheet dated Feb. 28,
CCC showed total assets of $2,231,953,
of which $652,703 were current assets.
Total current liabilities were $107,102,
long term debt, $1,990,780. The bal-
ance sheet showed that as of Feb. 28,
the company’s TV cable division had
a net profit of $67,419.

CCC is owned 40% by Mr. Paper-
now, and 60% by Electronics Capital
Corp., San Diego, whose president is
Charles E. Salik, former principal own-
er of KFSD-AM-FM-TV (now KOGO-AM-
FM- TV) San Diego.

USIA proposal voted down

The Senate Foreign Relations Com-
mittee turned thumbs down on a pro-
posal that the U. S. Information Agen-
cy be allowed to make available in this
country, on request, copies of materials
it produces for distribution in aiher
countries.

The committee approved a compro-
mise that would permit LSIA to main-
tain a file of sucn materials open for
public inspection. The compromise had
been opposed by Dr. Frank Stanton,
president of CBS Inc. and head of the
U. S. Advisory Commission on Educa-
tion. The advisory commission advo-
cated distribution of USIA's publica-
tions to citizens anywhere in the nation,
but without promotion and only on an
individual basis in response to requests.

Changing hands ...

ANNOUNCED = The following station
sales were reported last week subject
to FCC approval:

® KTxL(TV) Sacramento, Calif.: 60%
interest sold in construction permit for
channel 40 by Jack F. Matranga and
others to Community Cablecasting
Corp., Pacific Palisades, Calif., multiple
CATYV owner, for total consideration of
$250,000 plus loan of $300,000 (see
story above).

= Kcrt Trinidad, Colo.: Sold by E. M.
Cooper and associates to Merlyn J.
Hedin for $84,500. Mr. Hedin is asso-
ciated with RGHL Billings, Mont. KCrT
operates fulltime on 1240 k¢ with 250
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w. Broker: Chapman Co.

APPROVED = The following transfer
of station interests was approved by
the FCC last week (For other commis-
sion activities see FOR THE RECORD,
page 82).

« WorTt Watertown, N. Y.: Sold by
William E. Sullivan, Earl Crump and
the Reverend Roland Renkel to James
Graham, Dan Bernheim, Robert W.
Robb and Arthur Kress for $330,000.
Buyers own waLYy Herkimer, N. Y.
Worr operates daytime on 1410 kc with
5 kw.

Another delay granted
in ABC-ITT case

The FCC has extended for one week
the deadlines for filing proposed findings
and reply findings in the ABC-Inter-
national Telephone & Telegraph Corp.
merger case. But the date for oral
argument remains June 1.

The commission acted on a request
by the Department of Justice. The de-
partment last week asked that the
May 15 deadline for findings be ex-
tended until May 26, and the date for
reply findings, from May 22 until June
7

The department, whose petition for
reconsideration led the commission to
reopen the case in which the FCC had
approved the merger, said that because
of the length of the record and a limited
staff it needed additional time to pre-
pare its findings.

The hearing, which closed April 26
after 12% days, produced 3,900 pages
of testimony and 5,500 exhibits. Ac-
cording to an original commission
schedule, the findings were due May 1.
But the parties jointly requested, and
obtained, a two-week extension.

ABC and ITT opposed the depart-
ment’s request for additional time. They
said the department had sufficient man-
power to do the necessary work to
meet the agreed upon deadline, if it hed
chosen to do so. The department had
five lawyers in the hearing phase of
the case. They also noted that the
commission has continuously expressed
the need for expedition in the case.

The commission, in meeting the de-
partment’s request part way, said it was
considering the desire for expedition,
and the official business commitments of
the commission, as well as the plead-
ings.

It’s understood the commission held
to its June 1 date for oral argument be-
cause of a desire to hand down a deci-
sion before July. Two of the com-
missioners—Lee Loevinger and Robert
T. Bartley—will be out of Washington
during much of that month.
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All-media telethon aids
ravaged lllinois town

Television, radio and newspapers in
northern Illinois and southern Wiscon-
sin banded together Friday night (May
12) in a planned 10-to-12-hour telethon
for the tornado-stricken town of Bel-
videre, Iil.

Belvidere, population 11,000, is 10
miles from Rockford, Ill., and it suf-
fered about $10 million damage from
an April 21 tornado that killed 23 and
injured several hundred in the town.

To help get the town on its feet,
area media set up the all-color telethon,
which was to start at 10:30 p.m. and
continue until 9 or 10 a.m. Saturday.
It was to originate in the studios of
WREX-TV Rockford and would also be
telecast live by WwcCEE-Tv Freeport-
Rockford.

Joe M. Baisch and Earl W. Hickerson,
vice presidents and general managers,
respectively, of WREX-Tv and WCEE-TV,
were co-chairmen of the event.

Radio stations as far as the Chicago
area were also set to pick up the show
live. Stations that were to carry the
feed were: WRok-aM-FM Rockford,
wLUV(FM) Loves Park, wrrL Free-
port, WLBK(FM) DeKalb, WxN(FM)

EXCLUSIVE BROADCAST PROPERTIES!

Dixon, woTAa-FM Qak Park, wMRO-AM-
FM Aurora, all Illinois; waxo Kenosha,
WBEL-AM-FM and WGEZ, both Beloit, all
Wisconsin.

In addition a half dozen other sta-
tions in the area were promoting the
event and accepting calls from contrib-
utors in their area. Large space ads
promoting the telethon were carried by
several area papers.

NAB requests voice in
CATV tariff hearing

The National Association of Broad-
casters last week asked the FCC to
grant it permission to intervene in a
CATY channel-service tariff hearing in-
volving four telephone companies and
their subsidiaries.

The commission inquiry into the le-
gality of CATV channel-service tariffs
of the Associated Bell System, Califor-
nia Water and Telephone, General Tele-
phone System and United Ultilities Inc.
was instituted in January (BROADCAST-
ING, Jan. 16).

At issue in the hearing is the appli-
cability of Section 214 of the Com-
munications Act to the carriers who
serve CATV’s and what action, if
any, should be taken for violations of

SOUTH
CENTRAL
TEXAS

MIDWEST —Daytimer serving single station market. Grossed $79,
000 in 1966 and would make an excellent owner-
operator property. Priced at $110,000 with 29%
down and the balance over seven years. Contact—
I Richard A. Shaheen in our Chicago office.

—Old established fulltimer serving single station market
of 15,000. Owner wants quick sale and has priced
accordingly. $125,000 all cash, absolutely nothing less,
Contact—George W. Moore in our Dallas office.
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Why should you be interested in a map

Because it could mean a lot to you.

You see, each system on this map represents someone like
you, who had a need for more effective and economical point-
to-point voice, video, and data communications.

Your needs can be satisfied, as theirs were, by Lenkurt’s
complete line: microwave radio, multiplex, signaling, super-
vision and control, auxiliary equipment, and Lenkurt’s engi-

neering and installation service.

Today there are over 500 separate Lenkurt microwave
systems, covering more than a quarter million microwave
radio path miles throughout the United States, Canada, and
36 foreign countries.

Reasons?

We pioneered microwave radio and are continually working
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)f Lenkurt’s microwave installations?

n new developments and improvements. Figures show we're Contact your local Lenkurt representative or call Lenkurt
1e leading supplier of microwave equipment to independent Electric Co., Inc., San Carlos, California. Offices in Atlanta,
:lephone companies, industrial companies, government agen- Chicago, Dallas, and Stamford, Connecticut,

ies, and military services. Almost half the microwave pur-

hased by these users is Lenkurt. We offer 20 varieties of l[”””ﬁfﬂigm,ﬂ
1icrowave radio operating from the 150 MHz band to the SUBSIDIARY OF

3250 MHz band. Shouldn’t you be on our map? GENERAL TELEPHONE & ELECTRONICS G’I&E



that provision. Section 214 requires
carriers to apply for a certificate of
convenience and necessity before build-
ing or extending more than 10 miles.

The NAB said the broadcast indus-
try has a “direct, substantial and con-
tinuing interest” in the final disposition
of the issue because ultimate control
over CATV expansion is at stake. The
association offered to assist the com-
mission in its deliberations with the re-
search it has undertaken and the in-
formation it has obtained as “repre-
sentative of the broadcast industry
throughout the formulation of CATV
policy.” Since there is no other repre-
sentative puporting to speak for the
entire industry at the hearing, the NAB
said it has information that otherwise
would not be brought to the commis-
sion’s attention.

Meanwhile, at a session of oral argu-
ment held before FCC Hearing Exam-
iner Charles Fredericks, Storer Broad-
casting Co., whose pending petition
for intervention predated NAB’s, said
a determination of Section 214 would
vitally affect its Cleveland and Toledo,
Ohio, CATV systems. Storer is a mul-
tiple CATV owner through its wholly
owned Storer Cable TV Inc. Opposi-
tion to the Storer request came from the
National Community Television Asso-
ciation. NCTA objected that the broad-
caster might attempt to broaden the
issues of the proceedings—presumably,
introducing an economic impact issue.
Both the Common Carrier Bureau and
the CATV Task Force registered no
objections, though the task force rec-
ommended that Storer not be allowed
to participate orally, but instead be al-
lowed to file findings and conclusions.

ABC-TV adds primary outlet

ABC-TV said last week KvTVv(TV)
Sioux City, Iowa, will become its 142d
primary affiliate, effective Sept. 1.
Kvtv, owned by Forward of Towa Inc.
(subsidiary of Forward Communica-
tions Corp., Wausau, Wis.), operates
with 245 kw visual and 49 kw aural on
channel 9. Its general manager is Wil-
fiam F. Turner.

Kvtv is now a CBS-TV affiliate. CBS
as of last Thursday (May 11) had no
comment on the ABC affiliation. NBC-
TV’s affiliate there is xTIv(TV).

KTSB(TV) to join NBC

NBC-TV will add its 207th affiliate,
KTSB(TV) Topeka, Kan., effective Sent.
. 3, the day that new station (channel 27)
begins operations. KTsp will have 912
kw visual power and with an antenna
1,050 feet above average terrain. It is
owned by Studio Broadcasting System,
a division of Highwood Service Inc.
Alan B. Bennett is general manager.
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A mellower
Nick Johnson

lowa speech again urges
for planning ahead but
has kind words for TV

Maybe it was the sentiment at-
tached to a journey to his home state.
Or maybe it was that, after 10 months
in office, some of the more combata-
tive edges have worn off him. But what-
ever the reason, it was a relatively
mellow FCC Commissioner Nicholas
Johnson who addressed the Iowa As-
sociation of Broadcasters in Waterloo,
on Saturday (May 13).

True, he returned to his theme that
the commission is failing to do the for-
ward planning job that he feels des-
perately needs doing. But he so wove
that message around with sentimental
reminiscences of his Iowa boyhood and
with warm and friendly references to
his co-workers at the FCC that he didn't
seem angry at anyone. In some of his
previous talks, there was no attempt
to relieve the harshness of his criti-
cism.

And although he has never been
particularly noted for the virulence of
his criticism of television and radio
programing, he made a point of de-
fending the broadcaster’s product. “Of
course, there is a lot of drivel, and
worse, on radio and television,” he
said. “But some of what is best in
America today is also on radio and
television—commercial and education-
al. It is reaching millions. And I have
nothing but stupefied pity for the edu-
cated man who chooses to close his
eyes and ears to it.”

Mainfaining ‘Balance’ = In the course
of keeping “in balance” criticism of
radio and television, Commissioner
Johnson issued an oblique dissent to the
remarks of Commissioner Lee Loevin-
ger, who has frequently ridiculed the
broadcaster’s product while at the
same time defending the broadcaster’s
right to produce what and as he does.
(Without naming the author, he repeat-
ed in a composite quotation some of
Commissioner Loevinger's more pun-
gent quotes—television “is the literature
of the illiterate,” among them).

“The attitude that programing must
inevitably be a sin beyond redemp-
tion is doing almost as much to
hold back the full development of
television as any of the many insti-
tutional restraints,” Commissioner John-
son said. He warned that “a rich Amer-
ican culture is being lost daily” as a re-

sult of a feeling on the part of mu-
seums and libraries—which “save every
pamphlet and brochure to come their
way”—that audio and video tapes and
films are not worth preserving.

But it was what he regards as the
commission’s lack of planning that con-
cerned him most in Waterloo. The com-
mission, he said, is without a road
map to the future, and is “engaged in
a variety of broadcasting brinksman-
ship fully as dangerous to you as to the
broader ‘public interest’ Congress has
instructed it to serve.”

Problems = Commissioner Johnson
also called on broadcasters to help the
commission provide more enlightened
regulation. He said many present diffi-
culties result from “the heavy hand of
stagnant and senseless regulation,”—
among them, the effort to regulate over-
commercialization. He feels the effort is
so inept as to warrant being dropped.
He noted that the commission initially
actually tended to depress the standards
that the National Association of Broad-
casters code was designed t0 maintain.
And although the commission is now
following the code, he said, it is “erod-
ing standards once more by waiver and
exception, and I gather the code may
give up the fight in despair"—i{a re-
mark for which surprised NAB code
officials could supply no basis). “Given
this FCC record, the public interest
might be better served if the industry
were left to regulate itself.”

Among other faults blamed on poor
planning: “The UHF system of the
1970's could have been yours in the
1950's. . . We don’t even have enough
information to know what we are do-
ing to cable television today. . . The in-
terference-ridden, nighttime AM radio
band, in which many of you seek your
livelihood, stands as a blaring memorial
to the thousands of commission deci-
sions which have brought us to our
present chaos.”

Fine People = But if he was critical
of the FCC as an institution, he spoke
kindly of its members. “There are some
mighty fine people” in the agency. “Of
course, they're not all from Iowa. Some
of the best are from Idaho [where
Chairman Rosel H. Hyde was born].”

He hadn’t given up his right to dis-
sent from their views, however. In a
passage in which he took note of dis-
agreements he has had—some of which
have been expressed in blistering lan-
guage—he said that “disagreement is
not only inevitable, but indispensable
to wise decisions.”

He said he has voted with the ma-
jority “well over 95% of the time.”
But, he added, he intends to continue
speaking out when he feels it necessary.
The country would really be in trouble,
he eajd if -1 ceven commissioners
“were regularly to agree.”
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CPB bill leaps
to Senate floor

Commerce Committee makes
minor change in bill,

aims for early passage

Moving promptly after receiving the
bill from its subcommittee, the full
Senate Commerce Committee last week
placed its stamp of approval on the
President’s bill to enact the first step
of the Carnegie Commission’s grand
design to strengthen the nation's edu-
cational television and radio systems.
In doing so, the committee cleared the
way for Senate floor action on the
measure.

The Senate Commerce Committee
accepted changes in the administra-
tion’s bill voted the previous week
by the Communications Subcommittee
(BroADCASTING, May 8) and made ¢ne
additional change of its own. In a re-
strictive clause that would limit the
range of activities of the Corp. for
Public Broadcasting to be established
by the bill to provide programing for
noncommercial educational stations and
networks, CATV systems were added
to the types of facilities that the corpo-
ration will not, by law, be authorized
to directly own or operate. As written,
these had included broadcast stations,
program production facilities, networks
or interconnection systems.

Communications counsel for the
panel expressed hope that the commit-
tee report could be finished before the
week was out. A favorable Senate vote
is expected as soon as the bill can be
scheduled for floor action. One goal
for final passage of the bill has been
given as the end of the fiscal year, June
30, when existing facilities-grant legis-
lation for educational stations is due to
expire.

Action by the House has not been
scheduled. Last week, House Commerce
Committee Chairman Harley O. Stag-
gers (D-W. Va.) said he would wait
for full Senate action to be completed
before holding a hearing on the CPB
bill, and that his committee would have
to finish work on railroad-strike and
health legislation before it could begin
its consideration of ETV.

More Than One = One Senate com-
mittee critic of certain aspects of the
bill took credit for a change made in
the measure during subcommittee con-
sideration. Senator Vance Hartke (D-
Ind.), in an address to be delivered to
the spring meeting of the Pennsylvania
Association of Broadcasters at Buck
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Hill Falls, Pa., Monday (May 15), said
he was responsible for getting the word-
ing in the bill changed to permit the
CPB to aid in the creation of more than
one system or network of educational
broadcasting.

Senator Hartke warned the Penn-
sylvania broadcasters “that a single
network of noncommercial radio and
television stations . . . is more danger-
ous than any single monopoly of com-
mercial stations would be.” This would
be because of the “aura of respectability
that cloaks the educational or noncom-
mercial stations,” he explained.

Shapp tosses hat
back into CATV ring

Milton J. Shapp, dean of the CATV
business, is back in the cable field.

Mr. Shapp, who ran $500 into the
$35-million-a-
year Jerrold
Corp., Philadel-
phia, by hitching
his star to CATV
19 years ago (and
who rtan unsuc-
cessfully as the
1966 Democratic
nominee for gov-
ernor of Pennsyl-
vania), is one of
a group of three
principal stock-
holders of Citca Corp. Last week,
Citca bought the Williamsport (Pa.)
Cable Co. from National General
Corp., Los Angeles, for almost $2,-
250,000.

Associated with Mr. Shapp is Joseph
L. Lecce, owner of the second Wil-
liamsport CATV system, Citizens Cable
Co. and Grit Publishing Co., publisher
of Grit, a national, small-town oriented,
weekly magazine.

The Citca group has merged both
Williamsport cable systems into one,
with a total of 20,000 subscribers. Both
systems are 12-channel installations,
bringing Williamsport customers TV
programs from stations in Wilkes-
Barre, Scranton, Harrisburg, York-
Lebanon, Lancaster, Clearfield, Phila-
delphia, all in Pennsylvania; New York
City, Binghamton, N.Y., and Baltimore.

Williamsport Cable Co., started in
1952, was owned by National General
Corp. At one time, National General
owned seven CATV systems serving
more than 30,000 subscribers. With
the sale of its Williamsport holding last
week, National General went out of
the CATV business completely. The
Williamsport CATV was its last CATV
holding. It has about 12,000 subscrib-
ers.
Last September, National General

Heard
the one
ahout...

WIMD-FM, Washington’s
quiet FM-stereo station
that walked off with Wash-
ington’s largest weeknight
audience?

Well, somebody has! Be-
tween 7 pm and midnight,
Monday through Friday,
WJMD-FM Stereo has
more listeners in Metro
Washington, D.C. than
any of the 30 other sta-
tions— FM or AM!!
(Mediastat, February
1967). Remember that
when you’re buying this
high-income, quality-
minded market. Even we
can’t keep such good news
quiet for long!

WJMD-FM

51 minutes of stereo music every hour
Broadeasting 24 hours a day

Division of the
Atlantic Broadcasting Company
Represented by Roger Coleman, Inc.

Cew Yorke Chicagoe Detroit¢Los Angeles
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Week before last, Gordon B. Mc-
Lendon, president of McLendon
Stations, and Donald W. Burden,
president, Star Stations, had their
credentials as correspondents cov-
ering Lord Russell’s Vietnam “war-
crimes trial” torn up and they were
expelled.

Back in New York last week,
they explained the incident in a news
conference in the Helicopter Club
of the Pan American building, “We
were disgusted by the so-called testi-
mony during the third day of the
trials, and rose to leave in the middle
of the session,” Mr. McLendon said.
They were stopped at the door by an
official of the proceedings, Dr.
Joachim Israel, who requested their
credentials.

Thinking the request part of a
routine check, they handed them
over. Dr. Israel turned and started
away with them. Messrs. McLendon
and Burden began protesting, still in
the hearing room and apparently
long and loud enough to attract the
attention of several security per-
sonnel.

In the “great fuss” that ensued,
after another of Mr. Burden’s re-
peated insistences that “we will have

fei=

. e ey

War-crimes trial boots McLendon and Burden

Mr. Burden () an

d Mr. McLendon

our credentials back,” a senior secu-
rity officer took them from Dr.
Israel, tore the credentials in pieces
and threw them on the floor. After
further protests, the guard had Mr.
McLendon  and Mr. Burden “thrown
out into the street.”

Neither was quite sure last week
what prompted their expulsion. But
Mr. McLendon thought “it probably
wasn’t” the stories they had filed on
the first two days of the hearings.
And Mr. McLendon insisted that
his offer to Jean-Paul Sartre, a spon-
sor of the “trials,” to “speak my
piece if a time came for any testi-
mony by a real American . . .” had
nothing to do with it.

He considered it merely “possible™
that hearing officials had been dis-
turbed by Mr. Burden’s photograph-
ing other correspondents before their
mid-session departure. Despite what
he termed ‘“gigantically exaggerated
coverage of the so-called trials by the
European press,” Mr. McLendon was
“sure that no more than 10% of the
200 so-called correspondents in at-
tendance were genuine. You could
tell that by their long, feminine-style
haircuts and distinctly Bohemian

style of dress.”

sold four other of its CATV systems
to General Electric Cablevision Corp.
for $3.5 million. The Beverly-Hills-
based company owns a large chain of
movie theaters and also has a motion-
picture production and packaging arm.
Mr. Shapp is chairman and treasurer
of Citca; Mr. Lecce, president. Grit
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interests are represented on the board
of directors by James H. Lamade.

Mr. Shapp said last week that this
is the first in a series of acquisitions
he intends to make in the CATV field.
Associated with Mr. Shapp is Elmer
Metz, former manager of community
TV operations of the Jerrold Corp.

CATV change
considered

FCC proposed rule would
allow carriage of any TV in

market if one must be used

The FCC is considering a revision
of its CATV rules to meet complaints of
UHF stations whose signals CATV
systems may not now carry into major
markets without commission permis-
sion.

The commission, in a notice of rule-
making last week, proposed an amend-
ment that would allow CATV systems
to carry the signals of other stations in
a market if it is required to carry the
programing of any one outlet in that
market.

The commission said the results of
the rules as now written are anomalous.
One requires a CATV system to carry
the signals of any station putting a grade
B contour over the system’s community.
And another prohibits a CATV in any
of the top-100 markets from importing
signals beyond their grade B contour.
The system must either obtain commis-
sion permission in a hearing or obtain
a waiver of the rule.

A frequent result is that while VHF
stations in a community put a grade B
contour over a CATV in a major mar-
ket and, thus, are entitled to carriage,
a competing UHF station finds that its
signal falls short.

At a Disadvantage » Accordingly, the
UHF complains that the disadvantage
under which it labors in its competition
with VHF stations is compounded.

The commission said it believes the
proposed amendment would lessen the
technological disadvantages that UHF
stations face, and place all stations in a
given market on a competitive footing.
The commission also expressed the
belief it would ease the administrative
burden involved in considering waiver
requests.

The notice also said the commission
wants to consider whether the proposed
rule should be mandatory or permis-
sive. CATV systems have frequently
asked for permission to carry the sig-
nals of distant stations. But CATV op-
erators can be expected to oppose a
proposal that would require them to
carry all of the signals in a market if
they carry one.

Split Vote = The commission split
virtually right down the middle on
whether or not to issue the proposal
for industry comment. Of the five mem-
bers present, Commissioners Lee Loev-
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New E-V Model 668 Dynamic
Gardioid Boom Microphone

with built-i
programming panel!

@ It's just like having 36 micro-
= phones in one, at the end of your
boom ! Simply match the computer-style
programming pins to the color-coded
jack field inside the new E-V668. You'll
get any combination of flat response
(40 to 12,000 cps), bass and/or treble
rolloff, treble rise, and 80 or 8,000 cps
cutoff. The 668 built-in passive equalizer
matches response to need precisely with-
out loss in output level—mixes perfectly
with any other microphone.

The 668 cardioid pattern is symmetrical
in every plane with excellent rear cancel-
lation at every program setting. Two inde-
pendent Continuously Variable-D*systems
provide this uniformity, yet permit high
output (—51 dbm) for distant pickup
without added equipment or special cables,

Light in weight and small in size, the
668 with integral Acoustifoam™ wind-
screen and shock mount minimizes shadow
problems while allowing noise-free fast
panning, indoors and out. Its ! 1b., 11 oz.
weight eliminates “fishpole fatigue” and
counterbalancing problems.

The 668is guaranteed UNCONDITION-
ALLY against malfunction of any kind—
even if caused by accident or abuse—for
two years. And, like all E-V Professional
microphones, it's guaranteed for life
against failure of materials or workman-
ship.

The E-V 668 is the result of a three year
intensive field testing program in movie
and TV studios {rom coast to coast, It has
proved itself superior to every other boom
microphone available. Find out why with
anocost, no obligation trial in your studio.
Call your E-V Professional microphone
distributor today, or write us direct for
complete specifications.

NEW! MODEL 667 Identical 1o Model 668 except sharp cutoff
filters and Hf-rotloff eliminated. List price: Model 667, $345.00;
Model 668, $495.00 (less normal trade discounts),

Patent No. 3115207 covers the exclusive E-V

Continuously Varlable-D design.

ELECTRO-VOICE, INC,, Dept. 571BR,
660 Cecil Street, Buchanan, Michigan 49107

SETTING NEwW STANDARDS IN SOUND




inger and Robert E. Lee voted for the
notice, while Chairman Rosel H. Hyde
and Commissioner Kenneth A. Cox
voted against it. Commissioner Robert
T. Bartley concurred in part and dis-
sented in part.

Commissioner Cox in a separate
statement said the proposal runs coun-
ter to the purpose of the CATV rules.
The rules, he said, were not designed to
equalize competition in the distant mar-
ket but to prevent unfair competition in
the market into which signals are im-
ported.

Commissioner Bartley repeated his
view that the commission lacks author-
ity to regulate CATV systems. He feels,
however, that the proposal is desirable
in that it represents a loosening of the
CATV rules.

FCC moves to solidify
its CATV jurisdiction

The FCC, obviously shaken by an
appeals court decision that appears to
cast doubt on its authority 1o regulate
CATYV systems, took the first step last
week in seeking Supreme Court review
of the case.

The commission instructed its gen-

BILL VEECK
SHOW

Author, syndicated columnist,
16,000,000 readers follow

Bill Veeck's column each week

in the nation’s leading newspapers.
The country’s most articulate,

most colorful, most amusing, least
awed—and soundest—sports
authority—Now Available to You
for Radio-~5 Minute Show,

5 Days a Week |

Phone, write or wire collect:

PROGRAM ASSOCIATES, INC.

645 North Michigan Avenue,

Chicago, lllinois 60611, Phone 337-4518

- 54 ~(THE MEDIA}

eral counsel's office to ask the U. S.
Solicitor General to petition the high
court for review. There was no certain-
ty last week, however, that the Solicitor
General would agree to take the case.

At issue is the decision of the U. S.
Court of Appeals for the Ninth Circuit
in a case involving six CATV systems
in the San Diego area—Mission Cable
TV Inc., Pacific Video Cable Co. and
Southwestern Cable Co.

The commission on July 25, 1966,
had ordered a hearing on whether limits
should be placed on the six systems’
importation of signals from Los An-
geles. The commission acted on the
petition of kFMB-FM San Diego, which
said the CATYV service would adversely
affect the economic strength of local
stations.

The commission also imposed limited
restrictions on the CATV’s ability to
expand its service pending the out-
come of the hearing. And it was that
order that the court overturned (BROAD-
CASTING, May 8), asserting the com-
mission lacked the authority to issue
such stop orders.

Although the decision was directed
at an interim order, commission attor-
neys feel that the language was so
broad as to cast doubt on the validity
of the commission’s March 8, 1966,
order asserting jurisdiction over all
CATYV systems.

Decision Anticipated = Several other
cases are in court in which the question
of the commission’s jurisdiction is at
issue. And a decision in one, brought
by Buckeye Cablevision Inc., of Toledo,
Ohio, is expected shortly.

As a result, the solicitor general
may decide to wait the outcome of that
case before acting on the commission’s
proposal to appeal the San Diego de-
cision. If the court in the Buckeye case
—the appeals court in Washington—
supports the commission’s assertion of
jurisdiction, the Supreme Court would
be called on to resolve an apparent con-
flict between the decisions of two cir-
cuit courts.

In another development last week,
the CATV systems in the San Diego
case asked the commission to deny
KFMB-TV's petition and to terminate the
proceeding. They said that the court’s
decision “makes it clear . . . that the
commission is without power or author-
ity to impose any restriction or limita-
tion,” on them as a result of the hear-
ing.

They also said that, if further judi-
cial review is to be sought—either in the
form of a rehearing before the appeals
court or of a request for Supreme Court
review—the commission should stay
further proceedings in the hearing.

Oral argument was held in the case
on May 4, and proposed findings are
due June 6.

Repeat call for Hyde

Thirteen-and-a-half years ago
Rosel H. Hyde, then chairman of
the FCC, was on hand at the
White House as the nation’s 50-
millionth telephone was installed.
Last Thursday (May 11), Mr.
Hyde, in his second tour as chair-
man of the FCC, was on hand
at the White House as the na-
tion’s 100-millionth telephone was
hooked up. Shown in the picture
taken on Nov. 18, 1953, are
President Dwight Eisenhower,
Chairman Hyde and C. L. Do-
herty, of the National Associa-
tion of Railroad and Utilities
Commissioners (l-r), and Cleo
Craig, then president of AT&T
(foreground). During the cere-
mony commemorating the instal-
lation of the 100-millionth tele-
phone, in the White House cabi-
net room, President Johnson used
the instrument to call a number
of governors around the country,
including those in Idaho (Chair-
man Hyde's home state) and
Hawaii.

FCC grants WEKY
extraordinary relief

The FCC, in an act of charity, has
terminated the license-revocation pro-
ceeding against wexy Richmond, Ky.,
and permitted its owner to dispose of
his broadcast interests.

The Commission on May 5 granted
WEKY’s petition for extraordinary relief
because of the illness of owner J.
Francke Fox Jr. Doctor’s reports say
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Airlines may be bigger
than autos on TV by '72

United Air Lines, which spends sub-
stantial portions of its estimated $12
million budget in broadcasting, told its
“friendly skies” marketing story last
week to the Broadcast Advertising Club
of Chicago. But the hottest news may
be in what wasn't told,

United's advertising vice president,
Frederick W, Heckel III, predicted that
his firm’s broadcast budget by 1972
could well exceed that of Chevrolet. In
fact the airlines collectively could be
spending more than all of Detroit’s
automakers in radio-TV by then if the
present growth rate continues, he said.

United’s passenger advertising is
placed by Leo Burnett Co., and freight
business advertising is handled by Clin-
ton E. Frank Inc., both Chicago.

Commercials
in production. ..

Listings include new commercials be-
ing made for national or large regional
radio and television campaigns. Ap-
pearing in sequence are names of adver-
tisers, product, number, length and type
of commercials, production manager,
agency with its account executive and
producer.

Clef 10 Productions Inc., 421 West 54th Street,
New York 10019.

Stuckey's Inc., Eastman, Ga, (retail outlets);
three 60's for radio, jingle. Charles Barclay,
production manager. Agenc%: Kirkiand, White &
Schell Inc., Atlanta. J. A. Kirkland, account ex-
ecutive.

Commercial Videotape Division, WXYZ-TV, 20777
West Ten, Southfield, Mich.

Michigan Bell Telfghone Co., Detroft (serv-
ices): one 60 for TV, on tape, color, Ralph
Dawson, production mana$er. Agency: N. W, Ayer
& Son, Detroit. Gerry Glissmeyer, agency pro-
ducer. Approximate cost: $4,000.

Awrey Bakery, Detroit (bread); three 20's for
TV, on tape, color. Ralph Dawson, production
manager. Agency: Behr, Dtto, Abbs & Austin,
Detroit. Rud Otto, agency producer. Approximate
cost: $4,000.

Elektra Films, 33 West 46th Street, New York.

C. Schmidt & Sons, Philadelphia (Schmidt’s
beer); three 60’s, three 20's for TV, five on film,
color. Asency: Ted Bates & Co., New York. Al
Bouchard, account executive. Herb Miller,
agency producer. Approximate cost: $65,000.

Focus Presentations Inc., 400 Park Avenue,
New York 10022,

Peter Paul Inc., Naugatuck, Conn. (Caravelle
candy bars); two 60’s for TV, live on fillm,
color. Max Katz, director. Agency: Dancer-
Fitzgerald-Sample, New York. Leo Stuchkus,
agency producer.

Whitman Chocolates, Bala Cynwyd, Pa. {candy);
BROADCASTING, May 15, 1967

two 60’s for TV, live on film, color. Chris Ishil,
director. Agency: Gardner Advertising, New
York. Stu Eicheibaum, agency producer.

Heller Corp., 1606 North Highland Avenue,
Hollywood 90028.

Roos/Atkins Inc., San Francisco (clothing);
two 60°s for radio, music. Hugh Heller, produc-
tion manager. Agency: Post-Keyes-Gardner, San
Francisco. Bernie Lee, agency producer.

Jack in the Box, Los Angeles (restaurant);
one 60 for radio, music. Hugh Heller, production
manager. Agency: Doyle Dame Bernbach, Los
Angeles, Pete Huber, agency producer.

Logos Teleproductions, 3620 South 27th Street,
Arlington, Va. 22208.

Glamorene Products Corp., Clifton, N. J. (car-
et cleaner); three 60°s for TV, on tape. lenny
evin, director. Agency: Daniel & Charles Inc.,
New York. Tony Newman, account executive.

New York’s Spanish UHF
triples sales in a year

Revenues at wNJU-Tv Newark-Lin-
den, N. I, in its second year of opera-
tion increased by 300% over its first
year to slightly more than $1 million,
Edwin Cooperstein, president of the
station, reported last week.

WNJU-TV, a Spanish-oriented UHF
serving the New York metropolitan
area, went on the air May 16, 1965.
Mr. Cooperstein reported that the sta-
tion should be “in the black” by the end
of 1967 when its billing should attain
the $1.2 million mark.

As a result of the station’s growth
and expansion plans, Mr. Cooperstein
announced last week that Herbert T.
Green, who has been station vice presi-
dent and sales manager since 1965, has
been advanced to executive vice presi-
dent, and Arthur Gordon, assistant sales
manager since last February, has been
promoted to vice president and sales
manager.

In its expansion moves, the station
will relocate its sales offices in New
York to larger quarters this summer
and make additions to the staff; will en-
gage in full color broadcasting by Octo-
ber, and will offer several of its station-
produced Spanish-language programs
for syndication.

Mr. Gordon

Mr. Green

Smoot sues sponsor
for breach of contract

Dan Smoot, a conservative-oriented
radio-TV commentator, has filed suit in
Los Angeles superior court against
Lewis Food Co. over an alleged breach
of a broadcast-advertising contract. Mr.
Smoot contends that the pet-food com-
pany canceled a contract with him to
sponsor weekly programs on 50 radio
and 36 television stations. The cancella-
tions came, the suit claims, four months
after D. B, Lewis, Lewis Food’s presi-
dent, died last August. Supposedly the
contract was to Dec. 14, 1967.

In his will, Mr. Lewis bequeathed
Mr. Smoot $§1 million “to further his
work in publishing and broadcasting.”
Another $1 million was left to the John
Birch Society. Mrs. Yolanda Lewis,
widow of D. B. Lewis, is challenging
the will claiming that her husband was
under “undue influence exercised by
Dan Smoot and the John Birch Society.”

Also in advertising ...

Golf = ABC-TV will present the U. S.
Open Golf Championship on June 17
and June 18 at 1:00 p.m. Sponsors
are: Fedders Corp., Maspeth, through
Norman, Craig & Kummel Inc., both
New York; Goodyear Tire & Rubber
Co., Akron, Ohio, through Young &
Rubicam, New York; Institute of Life
Insurance, through J. Walter Thomp-
son, both New York; Alcoa, through
Ketchum, MacLeod & Grove Inc., both
Pittsburgh; A. G. Spaulding & Bros.
Inc., Chicopee, Mass., through Helitzer,
Waring & Wayne Inc.,. New York;
Hertz Corp., through Carl Ally Inc.,
both New York, and Lincoln-Mercury
Division, Ford Motor Co., Dearborn,
Mich., through Kenyon & Eckhardt
Inc., New York.

Supermarket Study = A study prepared
by Edward Petry & Co. on the influ-
ences spot TV exerts on supermarket
shoppers will be released at the Super
Market Institute convention in Cleve-
land, June 4-7. The study will be avail-
able at the Petry hospitality suite.

Rep appointments...

w Starr Broadcasting Group (KuDL
and KcJc-FM, both Kansas City, kowH-
AM-FM Omaha and kisp Sioux Falls,
S. D.): Bernard Howard and Co., New
York,

s KceEE Tucson, Ariz.: Avery-Knodel
Inc., New York.

» WEmP Milwaukee:
Sales, New York.

= WexL Royal Oak, Mich.: Venard,
Torbet & McConnell, New York.

Metro Radio
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One-horse derby at NAB

Two drop out of contention for joint-board

chairmanship, leaving only Cobb in the running

The race for joint-board chairman-
ship of the National Association of
Broadcasters turned into a one-man
jaunt—at least temporarily—Ilast week,
when two of the contenders dropped
out.

Dwight Martin, wpsu-tv New Or-
leans, and Rex Howell, XYZ Television
Inc., Grand Junction, Colo., announced
their withdrawal after receiving a rul-
ing by the Broadcast Music Inc. coun-
sel that possible conflict of interest
would develop if either man was elected
NAB chairman and continued to retain
his seat on the BMI board.

That left Grover Cobb, kvGe Great
Bend, Kan., radio board chairman, and
the only announced candidate, as the
sole contender. Joseph Baudino, West-
inghouse Broadcasting Co., Washington,
chairman of the selection committee.
said, however, that nominations would
be kept open until the committee’s
June 23 meeting. He said “‘several
other names” had been discussed by
the committee at its earlier meetings
and presumably they would be recon-
sidered.

The committee, at its April 28 meet-
ing in Chicago, could not decide on
one candidate and the meeting broke
up with divided support for Messrs.
Cobb, Howell and Martin (BROADCAST~
ING, May 1).

Members of the committee at that
time said they expected at the June 23
meeting to go over the names again and
probably recommend “at least those
three and maybe more” to the 44-mem-
ber board at its June 26-30 meeting in
Williamsburg, Va.

If that were the case, one board
member said last week, “we could pos-
sibly go a dozen ballots before picking
a chairman,” It takes three-fourths of
the board to elect a chairman.

End its Life « Another item brought
up at that committee meeting was a
suggestion that the committee dissolve
itself. That was dropped on the ground
that the committee was created by the
NAB board and the board was the only
body that could take it out of exist-
ence, The board may be asked to do
just that at next month’s meeting.

The selection committee was origin-
ally created following the January 1966
meeting when the board established a
fulltime chairman’s job that would pay
$50,000 a year. The first paid chairman

was John F. Dille Jr., who took over
the reins in mid-1966.

However, by the January 1967 meet-
ing he suggested—and the board un-
hesitatingly adopted—a new concept
that would eliminate a paid full-time
chairman and make the post a part-
time one calling for payment of ex-
penses only. Under the present con-
cept, to which Mr. Dille was elected to
a second term last year, the chairman
need spend only about one-fourth of his
time at the Washington headquarters.

Lesser Role » At the same time that
the chairman's role was diminished, the
board—again on Mr. Dille’s recom-
mendation—strengthened the hand of
the executive committee so that it could
make board decisions and set NAB
policy between the semiannual board
meetings. The committee was also en-
larged from five men (joint board chair-
man, and chairman and vice chairman
of both the radio and TV boards) to
seven men (adding the NAB president
and the immediate past joint-board
chairman).

Since the function of the selection
committee was to pick a man—whether
a board member or not—to fill the $50,-
000 seat, and since that post no longer
exists, the question has been raised of
whether there is still a need for the
selection committee.

The radio board race for chairman
also got a bit clearer last week with
the announcement of George W. (Bud)
Armstrong, Storz Stations, Omabha,

that he was withdrawing because of

TVB: summer viewing up

Television Bureau of Advertis-
ing issued a special report last
week indicating that the summer
season, regarded as a slack period
for TV, is perking up in terms of
both viewership and sponsorship
activity. The report showed that
TV national advertising invest-
ment in June, July and August of
1966 increased by more than 60
million in 1966 over 1965, while
viewership jumped by more than
11.2% to an average 4 heurs
and 37 minutes a day in’ 1966
over 1959.
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he lacks the mental and physical ca-
pacity to defend himself in a hearing
and add that the strain of an evidentiary
hearing could worsen his condition.

The revocation hearing had been
ordered on several issues, including a
question as to whether an unauthorized
transfer of control had occurred.

Under terms of the extraordinary re-
lief granted, Mr. Fox will retire from
broadcasting. He will sell weky to
members of two Kentucky families for
$200,000, a price that the commission
says will not provide him with a profit.
And he will place in an irrevocable
trust for the benefit of his wife, Mary,
his 85% interest in WHLN Harlan, Ky.,
his only other broadcast interest.

NBC-TV increases
equipment donations

NBC has contributed 14 monochrome
TV cameras, associated equipment and
five monochrome film chains to educa-
tional institutions, most of which are in
or near markets served by the five NBC-
owned-and-operated television stations.
Recipients of the equipment and specific
details of the donations have not yet
been revealed.

Latest contribution—representing a
purchase value of about $300,000—
brings to $2.3 million the amount of
NBC donations in cash, equipment and
program material to educational televi-
sion and institutions over the last 10
years.

Two of the black-and-white cameras
and a film chain were presented to
Yale University, New Haven, Conn.
The grant was made on a proposal for
an ETV facility at Yale by Scott H.
Robb, Yale 66, a former president of
the Ivy Network Corp., and son of
Arch Robb, director of special pro-
grams, NBC-TV.

Media reports...

WIGL creditors = A meeting of cred-
itors of 500-w daytimer wiGtL, Superior,
Wis., (on 970 kc) now silent, has been
called for May 15 in that city by Wil-
liam H. Frawley, referee in bankruptcy.
Station, which is in hands of receiver,
is being sold to C&H Radio Co. but
must go through an FCC hearing.

WMCA to NC&K = Wmca New York
has appointed Merchandising Programs
Inc. (subsidiary of Norman, Craig &
Kummel), New York, as its advertising
agency.

In the mails » “Something of Value,”
a booklet featuring excerpts that describe
how government, religious, educational
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and broadcasting leaders view the Na-
tional Association of Broadcasters’ ra-
dio and television codes is being sent
to 20,000 opinion leaders in all fields.
The views are taken from taped inter-
views which were originally presented at
the 1966 NAB regional meeting,

KOGO’s new addition = A 3,200 square
foot addition to KOGO-AM-FM-TV San
Diego will be built this summer to con-
tain the entire new operation of the
stations. The one-story addition will in-
clude a reception-waiting area, a re-
porter-office pool area and offices for
the news director, editorial director and
sports director. An enlarged studio, for
use in filming interviews—with special
lighting for color—will be included in
the new facility.

NAB requests flexible
FM testing periods

The National Association of Broad-
casters has petitioned the FCC to
modify its rules to provide more flexi-
bility during the authorized experi-
mental period for the testing and
maintenance of FM facilities.

The NAB seeks to change the present

1 am.-6 p.m. time period to 12 mid-
night-6 a.m. as well as authorize FM's,
upon informal application to the com-
mission, to test during other hours. The
association said the present rule works
an unnecessary hardship on station per-
sonnel since many FM facilities operate
on limjted schedules and conclude
broadcast activities before the 1 a.m.
test period.

The NAB also cited the increased
complexity of FM transmissions involv-
ing SCA and stereo broadcasting that
require precise adjustment of both re-
ceiver and antenna system. These ad-
justments, the NAB said, are frequently
made by the home listener or by service
personnel during daylight or early eve-
ning hours; therefore, provisions should
be made to accommodate these new
FM broadcast requirements.

The association said that since FM
allocations are based on the “same
fundamental philosophy” that dictates
TV allocations and the FCC presently
does not restrict in any way TV’s tech-
nical experiments to improve station
operation, FM’s should be authorized
comparable test privileges.

The NAB petition is an outgrowth
of a question on the FM test period
raised during the association’s State
President’s Conference held in Wash-
ington in early March.
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,4
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Alchemy at ABC: B&W film into color
ABTO COLOR PROCESS TO BE DEVELOPED FOR TV NEWS

A new process that creates full-color
images from black-and-white film was
demonstrated for the first time last
week at ABC-TV studios in New York.

Slides prepared by a process devel-
oped by Technical Operations Inc.,
Burlington, Mass., were compared with
conventional color slides on color mon-
itors in the ABC studios. Color quality
of images from the black and white
slides was described as “good” by wit-
nesses of the demonstration.

Commercial possibilities of the new
process will be explored by ABTO Inc,,
a new company to be formed and
owned equally by ABC Inc., and Tech-
nical Operations (BroOADCASTING, May
8). Frank L. Marx, an ABC Inc. vice
president, will serve as president of
ABTO. ABC officials said the new firm
would be incorporated as soon as the
process became marketable.

Although only slides were demon-
strated, ABTO representatives said de-
velopment is proceeding on black-and-
white motion-picture film possessing the
same characteristics as the slide film.
Mr. Marx said initial development ef-
forts are being concentrated on televi-
sion because the system is expected to
be faster, less expensive, and more flex-
ible than present color-film methods.
He said the new process will offer film
speeds and resolutions approaching
those now possible with black-and-white
film, and will use equipment that many
television stations already have.

“We're particularly interested in the
news-gathering aspects of television be-

At a news conference showing the
ABTO color process are (l-r) Dr. M. G.
Schoor, president, and Dr. F. C. Hen-

56

cause we believe our process will make
it economically and technically possible
for networks and local stations to in-
crease and improve color news cover-
age,” Mr. Marx told the audience.

Comparison Test » During the demon-
stration ABTO black-and-white slides
were randomly compared to conven-
tional color slides prepared by the So-
ciety of Motion Picture and Television
Engineers that are used to regulate and
test color television equipment. All
slides were 35 mm size. The ABTO
black-and-white slides were actually
“second generation,” since they were
rephotographed from the standard
SMPTE slides, transferring the color
“information” to the black-and-white
film developed by ABTO. Color infor-
mation from the photographic subject
is “stored” on the black-and-white film
in the form of three images in perfect
registration. The special film is pro-
cessed in standard black-and-white de-
velopers.

In addition to the film, all that is
needed to project color pictures either
via a film chain or motion-picture pro-
jector is a commercially available light
source and an éxtra optical element in
the projector’s lens. Mr. Marx said he
was “not at liberty” to disclose the de-
tails of the process other than to say
that the negative film used in the proc-
ess was “not renticular” and “not a
multilayer film.”

Mr. Marx indicated that once the
process is commercially feasible, ABTO
would offer modification packages for

riques, chairman of the board, -Techni-

cal Operations Inc., and Frank L.

Marx, vice president, ABC Inc.

standard broadcast equipment that
would enable present film chains to
handle standard black-and-white film,
conventional color film and ABTO film.
He pointed out that the process was still
under development and that no final
specifications or economics for either
film or modification kits have been de-
cided upon.

Sarnoff sees satellite
person-to-person TV

Brigadier 'General David Sarnoff,
board chairman of RCA, predicted last
week that ocean-spanning satellites in
the future may lead to the development
of person-to-person television communi-
cation,

He touched upon this development in
the lastest issue of The Exchange, offi-
cial publication of the New York Stock
Exchange. General Sarnoff said expan-
sion of satellite communications could
lead to the incorporation of TV as well
as sound in a two-way pocket device,
equipped with a decoding circuit re-
sponsive to one code out of several mil-
lion possible arrangements of pulses
transmitted from similar units else-
where in the world.

In advance of this person-to-person
TV, General Sarnoff envisioned the
evolution of satellite communications
in three phases over the next decade
or two. The first would be through sat-
ellites linking continents; the second,
linking cities with cities, and the third,
broadcasting directly to the home.

TV use brings need for
second Pacific satellite

A second communications satellite
for the Pacific is seen some time this
fall, pending approval by the 58-nation
international consortium scheduled to
meet in Tokyo Thursday (May 18).

The news of a second synchronous
satellite for Pacific traffic was made
known last week by Joseph V. Charyk,
president of the Communications Satel-
lite Corp., at the company’s stockhold-
ers meeting in Washington.

One of the reasons for the need for
a second Pacific satellite, Mr. Charyk
said, is that. the present synchronous
Canary Bird, launched last January,
must be pre-empted in part for TV
service. Increased telephone and mes-
sage traffic to the Far East, due to the
Vietnam War, is also foreseen. Farth
stations ar¢ now operating in Japan,
the Philippines and Thailand, with a
fourth land installation under construc-
tion in Hong Kong. Both the Philip-
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pine and Thailand stations are being
upgraded with larger antenna facilities.
Other earth stations that are due to
become operative this year are Spain
and Panama.

Mr, Charyk also told Comsat stock-
holders that the next generation of
communications satellites will have
wider bandwidths and increased effec-
tive radiated power through the use of
high-gain, .despun antennas. Present
plans call for these Intelsat III series
of satellites to be launched in mid-1968.
A satellite over the Indian Ocean, open-
ing communications space links among
Europe, Asia, Australia and New Zea-
land, is on the schedulé.

In other subjects“taken up at the
Comsat stockholders meeting:

» Mr. Charyk repeated Comsat's
proposal to undertake a domestic satel-
lite pilot program in advance of the
FCC’s decision og. whether and how a
domestic satellite system should be in-
augurated -{BroapcasTiNG, April 3).

» James McCormack, chairman of
Comsat;- told stockholders that the com-
pany was considering asking Congress
to revise the composition of Comsat’s
board in light of the recent sale of
235,000 shares of series II stock by
International Telephone & Telegraph
Co. (BROADCASTING, May 8). This
transaction brings the carriers’ total
share just above 45% of the company’s
ownership, he said. The carriers are
entitled to six members of the 15-man
board, and to own up to 50% of the
company.

ATR answers the critics
of its microwave system

American Television Relay last week
leveled a charge of its own against
critics of its proposed 1,610-mile point-
to-point microwave relay system serving
CATV’s. The company said complaining
broadcasters were attempting to disrupt,
delay and obstruct the FCC'’s processing
of its applications by embroiling com-
mission consideration of the requests
with other unrelated and unconnected
applications.

ATR has proposed to relay the signals
of four Los Angeles independent TV
stations to CATV systems in Texas and
has presently before the FCC 139 ap-
plications seeking construction permits
for facilities along its planned route.
Major broadcast opposition to the sys-
tem has come from the National As-
sociation of Broadcasters; Grayson
Enterprises Inc., kwas-Tv Big Spring,
Tex.; Kelly Broadcasting Co., KCRA-TV
Sacramento, Calif.; Argus Broadcasting
Co., wLTv(TV} Bowiing Green, Ky.; and
Taft Broadcasting Co., group owner.

ATR’s charges came in a petition to
dismiss the broadcasters’ requests for
consolidation of all the applications for
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full evidentiary hearing. The company
said that since none of the broadcasters
placed a signal over the areas it pro-
posed to service, their interests could not
possibly be affected by the granting of
the applications. Further, the company
replied to complaints that it was not
financially qualified to construct its
system.

ATR noted the FCC had found it
qualified two years ago to construct
point-to-point microwave radio facilities
in California, Arizona and New Mexico;
the company maintained it had the re-
sources to construct the facilities for
22 Texas-based stations currently pend-
ing before the commission. However,
ATR said no useful purpose would be
served if it were required to demon-
strate that it has liquid assets for all
future construction plans because these
applications will not come up for FOC
action for at least two years.

Laser-powered color TV
to cost $100,000

A laser-powered color TV system
has been developed by Texas Instru-
ments Inc., Dallas, and is being stud-
ied by the U. S, Air Force for possible
use in military applications. It’s not
for the home receiver for years yet,
according to Charles E. Baker, Texas
Instruments director of optoelectronics
systems, who added: “Almost any kind
of laser display is” going to cost more
than $100,000 for some time to come.”

The experimental system produces a
30x40-inch picture using neon helium
laser for red and an argon laser to pro-
duce blue and green. Because lasers
operate without a vacuum, their colors
are “spectrally pure,” Mr. Baker said.
He added that the only limit to screen
size is the power of the laser. A 100w
laser, already in wuse, could produce
enough brightness for a 50x50 foot pic~
ture, he noted.

Immediate use of the laser color TV
will be large-screen displays for air
traffic control or satellite tracking, he
said.

McMartin backs Belar
in FM monitor delay

A large electronic manufacturing
company has extended a helping hand
halfway to a smaller competitor. The
offer from McMartin Industries, Omaha,
came in response to a request from
Belar Electronics Laboratory, Upper
Darby, Pa., for a 90-day postponement
of the June 1 effective date of an FCC
order requiring all stereo FM stations
to have a type-approved modulation

monitor (BROADCASTING, April 24).

Belar said it has a monitor under
consideration at the FCC laboratory
and a sideband monitor almost ready
for submission, but certain features of
the equipment resulted in a delay in
getting type approvals. Unless post-
ponement is effected, Belar argued the
company would suffer serious economic
damage.

McMartin, which is one of two com-
panies with type-approved monitors on
the market (Collins Radio, Dallas, is the
other), claimed the postponement would
be unfair to the many broadcasters
having invested funds to comply with
the FCC order. Instead, McMartin pro-
posed the FCC should postpone for
three months the effective date of its
order, but require each stereo FM to
place its order by June 1 for a moni-
tor type-approved by that date. If Belar
doesn’t obtain approval by June 1,
McMartin said, its only loss would be
the potential sales it might have made,
and “at least an effort was made to
help them.”

Technical topics ...

New color processor a Houston Fear-
less Corp., Los Angeles, is introducing
a line of processors for reversal color
film. The equipment is said to have
particular application for rapid access
of television news film. It's being
marketed under the name of Color-
master Mark II.

Improved log system a Bauer FElec-
tronics, Palo Alto, Calif, has introduced
an improved log-alarm system for radio
and television stations. Monitoring and
recording plate current and voltage,
power output, transmitter frequency
and tower lights, the solid-state system
gives immediate warning if critical
parameters go out of specification.
Price of the unit is $1,850.

Test camera jig » Cohu Electronics
Inc., San Diego, has started production
of a new TV camera test jig. The equip-
ment is supposed to provide reproduci-
ble, standardized test conditions for
camera adjustments. It consists of four
major components: mounting rail, light
box assembly with test patterns, camera-
support assembly and camera test-jig
adapter. Cohu is selling the complete
package for $495.

Olympic buy » Six Ampex VR-2000
high band color video tape recorders
are going to the Winter Olympic games
in Grenoble, France. They are coming
at the request of the Office de Radio-
diffusion Television Francaise, which
will record events at the Winter Olym-
pics next February. The high band
equipment is part of an order of some
$1.4 million for 12 VR-2000 recorders
in all placed by the French television
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network with Ampex S.A.R.L., Paris.
The other six recorders will be installed
in the Paris studios of ORTF and re-
portedly will be used for the introduc-
tion of color telecasting in France next
fall.

Switch for CATV & A new high-speed
remote-operated coaxial switch for
CATYV programing channeling is being
produced by Marconi Instruments,
Englewood, N. J. Available in single
pole, two, four, and eight-way con-
figurations, the switching is accom-
plished by dry-reed relays mounted in
a strip-line configuration. Prices are
$120 for two-way switch; $170 for
four-way, and $245 for eight-way.

Dupont tape = Dupont, Wilmington,
Del,, is developing a new type of mag-
netic recording tape using black-colored
chromium dioxide material instead of
conventional iron oxide. Dupont claims
its patended compound provides twice
the storage capacity in computer use,
and greater magnetic strength and
fidelity in hi-fi instrumentation and
video recording. Studies are being con-
tinued on the tape’s use for video re-
cording and instrumentation.

Custom console = A modular four-
channel “custom” console which en-
ables the engineer to build a console
to suit his own requirements has been
developed by Altec Lansing’s audio
controls division. The unit, designated
model 9200, is styled so that a variety
of audio control accessories may be
utilized to lay out any type of desired
circuit. For engineering data sheet
write to Glenn Malme, Advertising

Manager, Altec Lansing, 1515 So.
Manchester Ave.,, Anaheim, Calif.
92803.

New FM transmitter = Bauer Electron-
ics, San Carlos, Calif. has introduced
a new 3-kw FM transmitter, model
603, reportedly designed to meet the
needs of class A stations wanting to
transmit full power, horizontal and
vertical. The 603, although designed
for a 3-phase power supply, can be
furnished with optional single phase
when 3-phase is not available or too
costly to bring in. Bauer offers the
same transmitter for 5,000-watt opera-
tion, designated model 603-5. A simple
plate transformer change can boost a
3 kw station to 5 kw.

FANFARE

BMI cites composers
of 103 pop songs

One hundred thirty-four writers and
72 publishers of 103 popular songs
licensed for performance by Broadcast
Music Inc., New York, have been
awarded BMI Citations of Achievement
for success in the field of pop music
during 1966. Awards are presented an-
nually to songs that reached top-10
positions as determined by trade-paper
polls of national popularity and popular
acceptance.

Three special citations went to John
Barry, Don Black and Screen Gems-
Columbia Music Inc. for the Oscar-
winning film title song “Born Free”; to
John Kander, Fred Ebb, and Sunbeam
Music Corp. for having won Tony
awards for “Cabaret,” the Broadway
musical; and to “Stangers in the Night,”
written by Bert Kaempfert and Charles
Singleton, as the most performed song
in the 1966 BMI repertory.

AWRT originates award
and radio-TV magazine

A new publication and a new award
were announced in Atlanta at the 16th
annual comvention of American Women
in Radio and Television in Atlanta (see
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IGM sales brief = International Good
Music Inc., Bellingham, Wash., reports
more than $350,000 worth of IGM
automation eguipment was sold at the
National Association of Broadcasters
Convention April 2-5 in Chicago and
that another $75,000 was signed the
following week. Orders were for either
complete control systems or individual
equipment units.

GE changes camera prices

A price increase on one color tele-
vision camera, a price reduction on
another and a reduction in the finance
rate on conditional sales contracts, all
effective May 29, are being announced
today (May 15) by the General Elec-
tric Co.’s visual communication prod-
ucts department. The price of the PE-
250 basic live camera color system
moves up to $73,000 from $70,000; the
price of the PE-240 color film camera
system goes down to $48,500 from
$49,500 and the time price differential
rate for company-financed contracts is
lowered to 4% annually, add on, from
5% a year, add-on.

page 28).

AWRT introduced its new magazine,
Opt, at the convention, and said it
would give a “perspective, and in-depth
look™ at the radio-TV industry. With
the creation of Op¢, to be issued three
times a year, AWRT's “News and
Views” was turned into a monthly mem-
bership bulletin.

Members of AWRT got a look at
the Silver Satellite award, a black mar-
ble and stainless steel piece of abstract
sculpture, which will be presented an-
nually starting with the 1968 conven-
tion in Los Angeles. The award will go
to a man or woman whose contribution
to communications warrants national or
international respect.

AWRT also approved its first inter-
national convention. It will be held in
London in 1970 and will reflect at-
tempts by the organization to expand its
international membership.

Miami broadcasters
go to aid of local ETV

Miami’s radio and TV stations acted
together to keep the area's only edu-
cational television station on the air
during the summer months. By donating
talent and equipment, the commercial
stations aided WTHS-TV in raising $62,-
500 through a five-night TV auction.

Over 2,000 donated items were sold

by the 40 auctioneers, most of them ra-
dio and TV personalities, during the
April 17-21 period. WLEW-TV supplied
for the week a remote TV unit, in-
cluding four cameras, to link the auc-
tion to wWTHS-TV's studio.

Drumbeats ...

Pen Prize s The Cecil Award for the
best arthritic broadcast script of 1966
went to Thomas A. Maples of KTUC
Tucson, Ariz. Oscar A. Gonzales, pres-
ident of the Tucson Chapter, the Arth-
ritis Foundation, said that this is the
second year in a row that the national
award has been won in Tucson, indi-
cating distinct interest and awareness.
The 1965 award was won by Mac
Marshall of KGUN-TV.

Radio’s light power = A local country
and western music station turned the
lights on in Glendale, Calif., last week-
end—some 3,200,000,000 candle-beam-
power worth. It was the opening of a
three-week campaign developed by the
sales and production department of
xiev Glendale. While listeners of the
station were reminded every half-hour
that the motor car dealers of Glendale
were automobile sales headquarters for
Southern California, a flood of search-
lights on every car lot beamed the same
news at the point of purchase. In all,
the opening barrage included more
than 300 minute announcements on the
station.
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Mcintire’s wrath
aimed at FCC

Fairness doctrine limits
conservative views by fear
of FCC action, he charges

The Rev. Dr. Carl Mclntire visited
Washington last week to walk a picket
line and address a rally, to invoke the
name of God and to call for help from
Congress, all in connection with his con-
tinuing controversy with the FCC.

His complaint, basically, is the com-
mission’s fairness doctrine.

He has long held that the doctrine
is being used by liberal groups to sup-
press the fundamentalist religious and
conservative political views expounded
on such radio and TV programs as his
own half-hour 20th Century Reforma-
tion Hour.

Last week, he said the commission
itself is using the doctrine as a form
of “blackmail” to force stations to drop
his program, or to discourage them
from taking it. (Despite such alleged
pressures, the program is heard daily
on more than 600 radio stations.)

Underlying this expressed concern
is his even older quarrel with the Na-
tional Council of Churches and its

_.}.-;r . sl -

Dr. Carl Mcintire (right .foreground)
leads followers in picketing the FCC
last week. Dr. Charles Richter, known
to listeners of Dr. Mclntire’s ‘20th
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“modernist” views. The commission, he
said, has taken the side of the NCC
in the “historic” cleavage between
that group and the fundamentalists in
the American Council of Christian
Churches, which he helped found, on
the interpretation of the Bible.

He feels the commission helps per-
petuate a situation in which the net-
works and individual stations make
what he says are vast amounts of time
available to NCC and its member
groups, and virtually none to the small-
er ACCC.

Powerful Ally = God, Dr. Mclntire
appeared to feel, is on his side. “As
long as we have the word of God,”
he told a rally of his foliowers at Con-
stitution Hall Monday night (May 8).
“we can make progress” in turning re-
ligion back “to the God of our fathers.”

But he challenged Congress, too, and
asked for approval of a resolution call-
ing for a congressional investigation of
the commission. The resolution, which
accused the commission of violating
constitutional guarantees of free speech
and free exercise of religion, was
adopted unanimously.

Singled out for special mention in the
resolution as forces using the fairness
doctrine as a weapon to suppress con-
servative views were the NCC and the
Institute for American Democracy. The
IAD, organized in November to ex-
pose extremists of left and right, has
been concentrating its fire on com-
mentators of the right (BROADCASTING,

Century Reformation Hour' as ‘Amen
Charlie,” is at his right. Man in bow
tie is Donald Waite, associate direc-
tor, ‘20th Century Reformation Hour.’

March 13) (see page 63).

The Collingswood, N. J., preacher
denies he is the *“extremist” he is fre-
quently pictured. “I'm a preacher of
hell-fire and damnation,” he told the
audience. And he demonstrated the
oratorical flair to support that kind of
preaching, with his voice rising to
mighty crescendos as he denounced the
FCC and all its works, or dropping to
a hoarse whisper as he quoted Scrip-
ture.

Warm Reception = The audience
loved it. Often, in fact, his points were
lost in the waves of applause that rolled
in from the rear of the hall before he
finished his sentences.

It was the pastor, however, who was
disappointed in the size of the audi-
ence. Its estimated 800 members left
large gaps of empty sections in the 3,-
811-seat hall. “We’re fighting for free-
dom here tonight,” he said. “What's
the matter here? We should have this
hall packed.”

Dr. Mclntire opened his one-day
foray into Washington at 3 p.m. Mon-
day at the head of a line of some 60
pickets who for one hour paraded in
front of the new Post Office Building
on Pennsylvania Avenue, where most
FCC administrative offices are located.

His aim, he said, was to focus public
attention on the commission and its
fairness doctrine. As his followers—
some from as far off as Arizona and
California—picketed with signs reading
“FCC Denies Religious Freedom,”
“FCC Denies Free Speech,” “FCC Har-
rasses fsic] Religious Broadcasts,” Dr.
Mclntire said: “Nobody’s suffered from
the fairness doctrine the way we have.”

However, he also said his movement
is “gaining strength.” And it does appear
viable. The 20th Century Reformation
Hour plus related enterprises are esti-
mated to have grossed more than $3
million last year. Dr. MclIntire said the
estimate was reasonable.

Pending Action = Dr. Mclntire didn’t
take advantage of the platform he had
Monday night to call attention to his
direct involvement in a pending FCC
case—that involving the stations owned
by the Faith Theological Seminary of
Philadelphia, which he heads. WxUR-
AM-PM Media, Pa., face license-renewal
hearings in the fall on a number of
issues, including the question as to
whether they have complied with the
fairness doctrine.

But in his remarks he accused the
commission of cooperating with liberal
groups in applying the fairness doctrine
in a manner to suppress the views of
conservative commentators. He cited
two cases in which he said stations,
both in Pennsylvania, cancelled his
program as a result of “fear” of the
commission or by indirect pressures ex-
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The FCC last week sided with the
Institute for American Democracy
in its fairness-doctrine complaints
against two Florida stations IAD
said had carried attacks on it and
its officers.

The stations, WEDR-FM Miami
and wswN Belle Glade, had de-
manded a considerable amount of
information before deciding whether
to grant JAD's request for time to
reply to the broadcasts.

But the commission said the re-
quests were unreasonable, and gave
the stations 10 days to inform it of
the measures they intend to take to
comply with the fairness doctrine.

IAD, established in November to
oppose extremists of the left and the
right, has been the target of a num-

Fairness complaints upheld by FCC

ber of conservative commentators.
And TAD has been demanding, and
getting, time for reply on a number
of stations. (See page 62).

Cotten Broadcast s At issue in the
Florida case was a Richard Cotten
Conservative Viewpoint broadcast
that the commission said the two
stations aired “on or about Jan. 11.”

The commission said the stations
crred initially in not informing 1AD
of the “attack” and offering time
for reply. IAD had properly re-
quested a transcript of the program
and an opportunity to respond, the
commission said.

However, WEDR-FM then asked
for such information as “the persons
purported to have been attacked, the
cxact nature of the attack and sup-

porting data refuting the attack, i.e.,
complete information on persons
claimed to be attacked,” all “in
proper, legal, affidavit form.”

Wswn asked for the submission,
“in affidavit form,” of the names
of those who brought the matter to
TIAD's attention *“and what they re-
lated to you verbatim which you
considered an attack.” The station
also requested certified copies of
IAD’s charter and biographies of
IAD officials attacked, and asked
that its letter be treated confiden-
tially.

The commission told both sta-
tions that such demands were un-
reasonable and improper, and con-
stituted a “further violation” of fair-
ness-doctrine requirements.

erted by the agency.

Dr. Mclntire said one of the oper-
ators dropped the program after being
fined $1,000 by the commission. The
fine apparently had nothing to do with
Dr. Mcintire. But, the preacher said
Monday night, the broadcaster told
him: “I think I got what I got from the
FCC because of you.”

Dr. Mclntire noted that the fairness
doctrine, which requires broadcasters
who air one side of a controversial is-
sue to carry all sides, can be used as
the basis of a demand for free time by
groups who feel their position has not
been given fair treatment.

And this provision, he said is being
used to stifle controversy. He said he
has always offered time on his program
to persons or groups he has attacked.
But they never accept the invitations,
he said.

Instead, “they file so-called fairness
doctrine complaints, and go to the sta-
tion and threaten it with complaints,”
until it makes free time available in a
separale program.

Fear of Debate » Although he didn't
say it, on reported reason his invitation
is turned down is that opponents are re-
luctant to engage in rough-and-tumble
debate with him on his program. For
such persons, Dr. Mclntire had some
advice:

“What Lhey ought to do is to get
the best people they have in the country
and let them get up and give an answer
to the American people—but they
won't do it.

“This country needs controversy,” he
thundered, “It needs debate.”

At one point he indicated the belief
that the Supreme Court, whose views
seldom find favor with him, may turn
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out to be his strongest ally this side of
heaven in his quarrel with the commis-
sion. In a question-and-answer period
following his remarks, a member of the
audience asked him his opinion of the
Supreme Court decision last week re-
versing three obscenity convictions.

The questioner appeared to expect
Dr. Mclntire to attack the court. And,
finally, he allowed as how the decision
was “terrible.” But before he got to
that appraisal he said: “It don’t see
how in the world they’d ever be able
to support the fairness doctrine as con-
stitutional if they take such a liberal
view at this point. 1 don’t see how
they're going to get around it.”

Viewing holds level
During '66-67 season

Vicwing levels during the 1966-67
season were about the same as in
1965-66, according to a summary re-
lecased last week by NBC. Based on
Nielsen data for the season (from the
second report in September 1966
through April 1967), NBC said the
percentage of homes vicwing in prime
time was 59.6 compared to 59.4 in
the previous season. Network viewing
was 56.1% in [966-67 as against
56.7% in the 1965-66 season.

NBC said it was up 1%, based
on the full television season compari-
sons, and that CBS was down 1%
and ABC down 3%. CBS issued a
scasonal ratings average for prime time
through April 16, claiming CBS had
an over-all 19.7 rating, NBC 19.3 and
ABC 17.1.

Mutual may increase
network programing

The Mutual Affiliates Advisory Com-
mittee recommended that MBS increase
the network’s program inventory for
national sales during MAAC’s annual
meeting in Freeport, Grand Bahama Is-
land, which ended May 5.

Matthew J. Culligan, MBS president,
said the move will enable the network
to broaden its resources in news, spe-
cial events, sports and weekend pro-
graming.

Victor C. Diehm, chairman of
MAAC and president-general manager
of wazL Hazleton, Pa., said the new ar-
rangement was proposed in place of an
earlier network suggested plan of news
headlines and a commercial position on
the hour. He added that the “network’s
willingness to change its original plan
has given both of us a workable basis
for the future.”

Mr. Culligan later reported that Mu-
tual now has commercial positions on
the half-hour for its news programs
and for two 15-minute daily news pro-
grams plus sports and special-events
programs. Members of MAAC now
will communicate with the network’s
523 affiliated stations urging that addi-
tional commercial time be allotted to
Mutual in return for which the network
will provide additiona! programing.

Mr. Culligan stated that the “spe-
cifics” of the added commercial time
have not been determined but will be
worked out by affiliates and MAAC,
which will return to the network with
the agreed-upon approach.
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Copyright bill is stalled

Senate action on controversial bill this session

unlikely because of unsettled CATV, artists issues

Copyright law revision, and with it,
key decisions concerning CATV and
performers’ rights to royalty payments
from broadcasters for air play of phono-
graph records, has been pronounced
unpassable during this session of Con-
gress by many of those directly involved
with the legislation. Last week word
from the staff of the Senate Commerce
Committee and the Copyright Office of
the Library of Congress confirmed that
action on the House-passed measure
was improbable this year.

The position of the Commerce Com-
munications Subcommittee is generally
that too many substantive issues remain
unsettled, making passage this year
“very unlikely.” Lengthy consideration
of a variety of sticky issues, including
almost all aspects of the bill, is said to
preclude prompt committee action on
the bill,

The Copyright Office, which has
been engaged since before 1960 in the
massive project of redesigning a copy-
right law that has remained without
substantial revision since 1909, is now
said to be resigned to the fact that its
work cannot come to fruition during
this session. For the rest of the year,

emphasis is to be placed on polishing
certain parts of the bill and arranging,
if possible, compromises and agreements
designed to pave the way for passage
during the second session of the 90th
Congress, early next year.

CATV Problem = Difficulties con-
cerning the degree of copyright liability
to be imposed upon community-anten-
na systems represent one major prob-
lem area. As passed by the House, the
bill has no section specifying CATV
exemptions; such provision was elimi-
nated in floor action, partly as a result
of a jurisdictional squabble between the
Judiciary and Commerce Committees
over regulatory aspects of the proposed
exemptions. This part of the bill, Sec-
tion 111, is now considered to be un-
salvageable, although the same language
that was stricken from the House-passed
bill still appears in the draft officially
before the Senate.

It is believed that a new Section 111
must be devised that would forestall the
sort of controversy the previous sec-
tion engendercd. This involves bringing
the warring factions that are generating
the controversy to terms that all can
accept, and, at present, no one seems

The sponsor of the Senate amend-
ment to the copyright-revision bill
that would force broadcasters to pay
royalties to record artists for each
play of their records on the air ap-
peared last Thursday (May 11) be-
fore what he described in show-busi-
ness terms as “a tough audience.”
He addressed a group of broadcasters.

Speaking at the spring managers
meeting of the New Jersey Broad-
casters Association, Senator Harri-
son Williams Jr. (D-N. J.) offered
as quid pro quo for the industry rep-
resentatives the supposition that if
record companies could count on-
air-play revenues they could afford
to record a wider range of music
and take more chances on unestab-
lished but promising talent. As the
market now exists, jazz and classical
music would be benefit most by such
royalties, he said.

But the senator made his strong-
est appeal on what he feels is a matter
of equity that should have been

Hot subject, cold audience

corrected years ago. Accompanied
by Mitch Miller, Senator Williams
used one of Mr. Miller’s hits as an
example. The Senator cited “The
Yellow Rose of Texas™ as a song
probably destined to remain for-
gotten despite its inclusion in an
album of Civil War songs, and noted
that Mr. Miller’s arrangement made it
a best seller. As arranger, Mr. Mil-
ler received royalties on sales while
the record was selling, the senator
conceded, but he went on to suggest
that radio stations—*“particularly in
Texas”—have probably played the
record “thousands of times during
the past 10 years or more without
paying Mitch a penny.”

Stressing the creative contribution
of performers, Senator Williams
noted that “almost no one wants to
hear ‘Hard Day's Night" by a string
quartet.” And listeners want 1o hear
Herman’s Hermits sing “Mrs. Brown,
You've Got a Lovely Daughter,” he
added, “not Jan Peerce.”
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sure what sort of terms these might be.
One difficulty cited is the lack of an ap-
peals court decision in the United Art-
ists v. Fortnightly case, in which a
U.S. district court found cable systems
to be completely liable for retransmis-
sion of copyrighted material.

Observers hold that the absence of
a clear ruling on the status of CATV’s
under existing copyright law is keeping
conflicting parties from holding mean-
ingful negotiations looking toward re-
vision. (The appeals decision has been
termed “long overdue,” and some specu-
lation has it that the court’s opinion has
been written but is in the process of
being revised in the light of House ac-
tion on copyright revision.)

Win or Lose = A decision either way
would be expected to firm-up the re-
spective bargaining positions on the
CATV question. Many observers ex-
pect that the CATV interests will lose
the appeal, leaving the cable systems
with full liability. This, it is expected,
will inspire cablemen to exert prompt
pressureé on Congress to enact some
measure of exemption. (However, if
the CATV interests win their appeal,
relative bargaiming strengths would be
reversed.)

Another issue clouding the congres-
sional picture is that of performers’
rights. Not provided for in present
law, nor mentioned in the revised bill
as passed by the House, the idea of
royalties for recording artists is said to
have found considerable favor in the
Senate panel. Last Thursday the Sen-
ate sponsor of the amendment that
would grant such rights appeared be-
fore a group of broadcasters in New
Jersey to explain his position (see box).
Meanwhile, opposition has been left
almost exclusively to the National
Association of Broadcasters.

Although not of immediate interest
to broadcasters, still other aspects of
the bill are contributing to delay in
Senate action. Among these are the
question of application of liability for
use in computer systems of copyrighted
matter, questions of use in education
(including exemptions for instructional
television) and the question of mechani-
cal royalties affecting juke-box oper-
ators.

McLendon’s campaign
finds growing support

Gordon B. McLendon sought to en-
list the American Mothers’ Committee
in his “campaign against filth, smut and
suggestive lyrics” in popular music at
its convention last week in New York.

Mr. McLendon initiated his cam-
paign in trade press advertisments in
which he stated that Mclendon Sta-
tions would refuse to air records sub-
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TV's grim role

Television brought the Vietnam
war home with shocking impact to
a family in LaGrange, Ga.—and
in doing so brought news of a
casualty faster than the Depart-
ment of Defense.

A newscast of battlefield action
shown over wWsB-Tv Atlanta, drew
Mrs. Landon Morrow Sr.’s un-
divided attention because she saw
a camera shot of her son.

“Come quick, Landon," she
called her husband. “Here’s our
son.”

After switching to other action,
the camera returned to her son
again—this time, he was on a
stretcher, wounded and being
treated by medics in the field. He
was identified as the radioman
from his company, the position
Mrs, Morrow knew he held.

The soldier's wife, Mary, did
not see the news show so the
Morrows did not call her.

“We kept calm until we could
get a telegram,” Mrs. Morrow Sr.
said. “And we did, around 9:30
the next morning.”

The Department of Defense
communications wire also ad-
vised that the wounded soldier
was recovering and being trans-
ferred to a hospital in Japan.

mitted without lyric sheets for both
sides, or which “through gimmicks, in-
tonations and nuances to either in-
nocently or intentionally offend public
morals, dignity or taste.”

The campaign ‘“‘has been making
progress,” Mr. McLendon said. He
cited similar air-play policies instituted
last week by Susquehanna and Star
stations. This brought the total of cam-
paigning stations to 14 AM and 10 FM,
including Mr. Mclendon’s five AM and
seven FM stations.

He also cited what he termed “a
qualified review” of the Standell’s
single “Try It” in a recent issue of an
entertainment publication, which noted
that the song’s lyrics “may be regarded
as rough in some quarters.”

“Five weeks ago,” Mr. McLendon
asserted, “before we warned the record
industry that it must clean up its music,
the same record would not have re-
ceived such a qualified review.

“We are not naive enough to think
that the battle which we have begun
has been won; we know that it's going
to take a united front of broadcasters
to win a final victory—that, plus the
help of people like you,” he empha-
sized for the assembled mothers.

Mr. McLendon called for continued
campaigning, including a “purge of all
the distasteful English records that deal
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with sex, sin and drugs.”

The Mclendon crusade has drawn
widespread support from the broad-
casting industry, as well as the public
and some record manufacturers. Sta-
tions, large and small, group or indi-
vidually owned, said that they agreed
with the concept that care should be
taken regarding what is aired. General-
ly, they said, it is up to the station to
exercise responsibility in programing,
although not all felt that it was neces-
sary to go as far as to request lyric
sheets for all records.

CBS-TV eyes Doris Day

as CBS Film signs her

The recently-formed CBS Theatrical
Film Division made its first talent acqui-
sition last week and it was a big one
that may have indirect television pro-
graming overtones. Singer-actress Doris
Day, was signed to a multiple movie
production deal that may include as
many as four pictures. These movies
will be made initially and primarily for
theatrical distribution. There is no tele-
vision commitment involved in the
agreement Miss Day signed last week.

CBS-TV, however, reportedly is still
negotiating separately for Miss Day’s
television services. She has not made

PROCESSOR.

NEW HOUSTON FEARLESS COLOR-
MASTER IS USED BY MORE TV
STATIONS—OVER 60 RIGHT NOW—
THAN ANY OTHER COLOR FILM

any significant appearances on televi-
sion in the past, being considered one
of the medium’s major holdouts.
Miss Day’s husband, Martin Melcher,
will produce her features for CBS. He
also will be involved in other CBS
projects. Miss Day’s first film for CBS is
scheduled for production this fall.

WLBT(TV) had no
policy on racial news

Fred L. Beard, former manager of
wLBT(Tv) Jackson, Miss., testified last
week at an FCC hearing in Jackson
that the station had no policy on cov-
ering racial news. :

“We just covered it as it happened,”
he said.

Mr. Beard was questioned on his
tenure at WLBT, from the mid-1950’s
until 1965. The station’s license-renew-
al application, the subject of the hear-
ing, has been opposed by the United
Church of Christ and two Negro lead-
ers. They contend wLBT discriminated
against Negroes during this period.

The hearing, before FCC Examiner
Jay A. Kyle, goes into its third week
today (May 15).

Hagan Thompson, news director of
WLBT testified last Wednesday that news
broadcasts on the station only identified
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Murry Woroner is a radio pro-
gram producer, not a fight promoter.
But he may be the matchmaker to
put Jack Dempsey in the same ring
with Joe Louis.

The dream pairing, abetted by a
team of the nations foremost boxing
authorities and a computer, could be
one highlight of “Knockout”, a pro-
gram-promotion of Woroner Produc-
tion that bids to set a highwater
mark in radio syndication.

From his Miami headquarters, Mr.
Woroner hastened to assure, All
Time Heavyweight Championship
Tournament, the program portion of
the promotion, goes beyond mere
imagination of a script writer. And
evidently his salesmen have success-
fully made this point to 94 stations
that already have signed for a fall
release.

Mr. Woroner underscored that
this clientele includes such outlets
as wHN New York, wTaE Pittsburgh,
wTtoP Washington, wFBR Baltimore,
wGBS Miami and many others
known for perception in program
planning.

Network or Tape = Tournament,
matching 16 of the all-time heavy-
weight champions from John L.
Sullivan to Cassius Clay, has another
unusual aspect. The release date of

Sept. 11, 1967, will be strictly main-
tained by network feed (9:30 p.m.,
New York time) or by sealed, con-
trolled tape delivery.

The three experts involved in the

Mr. Woroner

Heavyweight champs square off in radio’s dream tournament

initial planning of Tournament in-
clude Nat Fleischer, publisher of
Ring magazine, who will rate the
champs and make the pairings for
the first eight programs of the 15-
week elimination tournament. With
him will be promoter-manager Chris
Dundee, owner of five champions,
and Angelo Dundee, handler of
many ring greats, contributing data
on fighting aspects of the tournament
fighters.

According to Mr. Woroner, the
trio’s findings will be fed as thou-
sands of bits of information into
an NCR computer by SPS Data-
Processing of Miami. The fighters
are being rated as to 129 variables
per man (speed, ability to withstand
and throw punches, courage, agility,
killer instinct, etc.). This is being
combined with the blow-by-blow rec-
ord of all the tournament boxers plus
the 129 variables of all opponents
who fought the champions.

Veteran sportscaster Guy LeBow
will take the computer readout and
recreate the blow-by-blow descrip-
tions. All fights will be carried as if
originating from the Miami Beach
Convention Hall and fought under
rules of the Florida Boxing Commis-
sion. All necessary steps to insure
secrecy of the computer readouts and

persons by race “if it was pertinent to
the story.”

Station attorneys introduced national
news media accounts of two racial
events in Mississippi and two WLBT
news scripts of the same events, con-
tending that all four carried essentially
the same information.

Kenneth Dean, director of the Missis-
sippi Council for Human Rights, also
testified that wLBT had always coop-
erated with his race-relations organiza-
tion.

Campaign-fund law
nipped in Senate

After weeks of pulling and hauling
over the controversial campaign-fund
law passed in the final days of the last
Congress, the Senate finally took definite
action last Tuesday (May 9). Attempts
to tie repeal of the measure to a bill
reinstating the 7% investment-tax
credit suspended last year as a counter-
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inflationary move were beaten down by
Senate majority leadership, but at a
cost that rendered the fund inoperable
unless guidelines for use of the cam-
paign money are passed by Congress.

Senator Russell Long (D-La.), Senate
majority whip and author of the law
now on the books, took the Senate
action as a defeat. He had fought
tenaciously against repeal. Broadcasters
stood to gain considerable revenue
under the law. Much of the money
spent would be used to buy broadcast
time.

In order to affect the operation of
the law, the House must concur with
the Senate action, and the modifications
must then be signed into law by the
President. House approval could be
gained through action of a conference
committee; the House has already
passed the investment-tax-credit meas-
ure, which now serves as a vehicle for
the campaign-fund legislation. The
Senate has instructed its conferees “to
insist” on the fund’s modifications. A
presidential veto remains a possibility,
but this would also scuttle the tax-
credit reinstatement. The President

strongly supported Senator Long’s ef-
forts to save the law, but as the Senate
action fell short of outright repeal in
language, if not in fact, he may be
expected to concur.

If the Senate didn’t vote repeal, it did
almost render the campaign-fund plan
invisible. As the crucial votes developed,
not only was the fund not to be dis-
bursed to the presidential campaign
organizations until guidelines had been
set, but in the final compromise the
fund was not to be funded to start with.

Under the Long law, taxpayers were
to be given the option of checking a
box on their tax forms that would ear-
mark $1 to be paid into the fund. As
passed, the space on the form is not
to appear until Congress takes further
action. It was feared that the existence
of the projected $60 million in a fund
would add to pressure that the ear-
marked money be turned over to the
campaign organizations without waiting
for the guidelines.

Further, it was argued that money
so earmarked but prohibited from be-
ing distributed could not then be used
for any purpose.
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the broadcasts are being taken, Mr.
Woroner said.

Promotional materials and outline
for a football-pool type of contest
for listeners are included in “Knock-
out”. Also available is a schematic
of the format to be followed to allow
placement of commercials.

The Extra Touch = Mr. Woroner,
whose other syndicated shows have
won awards from such national or-
ganizations as Freedoms Founda-
tions, the American Legion and
Catholic Broadcasters Association,
decried the confusion that exists in
much of radio. That’s why, he added,
he founded Woroner Productions in
1961 with a purpose of providing
imaginative programing that is adapt-
ible to any station’s format, is com-
mercial, has promotional potential
and has community relations value.

His Easter, the Beginning; The
First Christmas; July 4th, 1776, and
more recently The Americana Li-
brary and 13 Days are a few of the
programs that have successfully met
these standards.

And Murry Woroner is game to
try even more: “We don't sit on our
duffs—fat, dumb and happy—de-
spairing of improvement. We tried
new roads, new ideas, new concepts

. and we're still trying them.”

Barrett, Morgan
join ETV project

It was two steps forward and a
possible step backward last week at the
Public Broadcast Laboratory of Na-
tional Educational Television. ABC
commentator Edward P. Morgan re-
ceived a two-year leave of absence,
effective June 19, to become “senior
correspondent” for the PBL’s news and
cultural affairs show, due to start Ocl.
29 on NET’s 115 affiliated stations. Mr.
Morgan will earn at least as much from
the noncommercial assignment as he has
from ABC (Crosep Crcurr, April 10).

Dean Edward W. Barrett of Colum-
bia University Graduate School of
Journalism was appointed chairman of
the PBL editorial policy committee, af-
ter being elected to a five-year term on
the NET board of directors.

Despite the prestigious appointments,
reports of a cutback in original plans
for the show continued to circulate.
Dean Barrett granted only that the PBL
had entered “an inevitable period of
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budgetary adjustments, troubles.”

Originally, the show was to be three
hours weekly. At the recent NET
convention, however, Lewis Freedman,
PBL director of cultural programing,
said: “We are considering alternate-
week broadcast,” while Av Westin,
PBL director, said: “The show’s final
format will be determined by the wishes
of NET affiliates” (BROADCASTING,
April 24),

Last week, a PBL spokesman called
reports that the show would be only
two hours long and possibly appear
only on alternate weeks and perhaps
only 25 weeks a year “conjectural.”
He said: “Only we know our plans.
The show will be two or three hours
weekly, definitely every week.”

How Much Money? = Apparently
there has been some confusion among
PBL staffi members as to how much
money they have to operate with.

The Ford Foundation’s $10 million
appropriation for the laboratory has
been bandied about a great deal, seem-
ingly without ever being nailed down to
a period of time, until recently. The
$10 million represents all the money
appropriated for the two years of the
laboratory’s “‘demonstration project.”

But PBL authorities gave the impres-
sion earlier that the foundation would
make an annual appropriation of $10
million, saying in February that $2
million would go for interconnection,
with the remaining $8 million for facil-
ities, staff and programing. The regu-
lar, eight-hour-a-day interconnection
they were projecting at that time is said
to cost about $2 million a year, or 40%
of the appropriation for the two years.

Competitive Pay = Whatever the
eventual budget plans and format of
the PBL show, its salaries are being
kept competitive with commercial TV.

Mr. Westin has said his salary as
director is comparable with what he
was making as executive producer of
CBS News election coverage. And Mr.
Morgan said last week his salarv from
the lab will be “fully competitive with
that of my broadcasting activities at
ABC,” reportedly $75,000 a year.

Mr. Morgan has had his own 15-
minute weekday news-and-commentary
program on ABC radio for the last 12
years, sponsored by the AFL-CIO. Can-
cellation of the union’s sponsorship in-
volves $956,000 a year, entire netwark
radio budget. There were reports last
week that ABC was mounting a substi-
tute program with similar format, a new
commentator, and presumably new
sponsorship.

Elmer W. Lower, ABC News presi-
dent, commented on Mr. Morgan’s
appointment: “We are happy to be able
to grant his request for a leave of ab-
sence to help create still additional
sources of television news for the
nation.”
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Critic blasts
networks’ news

Cleveland Amory charges
dishonest reporting in

networks' news departments

In a scathing denunciation of the
TV networks’ news dapartments, “the
most nauseous” of all TV network de-
partments, Cleveland Amory——identi-
fied as “America’s foremost social his-
torian” — charged that the average
network documentary is “dull .
pointless and worst of all point of
viewless.”

He criticized the TV coverage of the
April 15-anti Vietnam peace parade in
New York as “an absolute outrage and
it was false and it was untrue and there
wasn’t one solid piece of fact they had to
back it up.”

It was, he cried, “thoroughly and

dishonestly reported by the sources you
might have expected to report it that

way. . . . I think it was prereported
and I think this is a very dangerous
thing that the networks are doing.”

Mr. Amory made his comments in
Atlanta May 6 at
the annual con-
vention of Ameri-
can Women in
Radio and Tele-
vision,

After reading
a few letters from
viewers who dis-
agree with the
critques he writes
for TV Guide, he
launched into his
attack on the net-

Mr. Amory

works.

He was “thrilled to see CATV come
along” because that means that “some-
where” there is an “end of the domina-
tion of these networks—the domination
of three people controlling what you see
throughout the country, which is the
vice presidents of these three networks
in charge of programing.”

This network domination, he main-
tained, is “an appalling thing” and it
may satisfy a few people for a little
while, “but let me tell you, it doesn’t
satisfy the hungry multitudes of this
world.”

Tossing a few barbs at half-hour
series, he said although they *“are often
bought on the basis of an original idea,
by the time they have been through the
mills of the TV gods, they are ground
so exceedingly unfine that they all ap-
pear on your screen sounding as if they
have come out of the same bread basket.”
He was particularly incensed over the
canned laugh tracks in situation come-
dies. These tracks, he felt, “make every
episode of every show sound as if it
has been shot in some kind of a hyster-
ical thunderstorm.” (He neglected to
mention that a half-hour situation
comedy, O. K. Crackerby he had co-
created was canceled by ABC-TV in the
1965-66 season after 17 episodes, be-
cause it didn't get the ratings.)

But the bulk of his vitriolic remarks
were directed at the network news de-
partments. Mr. Amory said he was
“sick and tired of their complacency...
of their groaning with awards. They
are absolutely confident that they do
the most marvelous job on documen-
taries that can possibly be done. Act-
ually they do a very poor job on docu-
mentaries.”

He could find only “two documen-
taries in the entire year that would
bear mentioning, let alone repetition—

Is America ready for two solid
hours of westerns on a regular basis?
David Dortort thinks so and he’s the
man most intimately concerned. Bo-
nanza is his mature offspring; High
Chaparral his new baby. NBC-TV
has slotted them back-to-back from
9-11 p.m. on Sunday, starting in the
fall. Already industry observers are
calling the new show “the son of
Bonanza” and questioning the wis-
dom of milking a good thing.

David Dortort, whose official
designation is executive producer for
both shows, does not pussyfoot
around the stiuation. He would
rather have seen High Chaparral
scheduled on a different night than
alongside Bonanza and also at an
earlier hour than 10. He knows
there’s normally a dropoff in audi-
ence at that late hour and is aware
that the established show’s coattails
may more smother than mother. Yet,
in pragmatic fashion, he accepts the
greater challenge of the schedule as
NBC-TV has worked it out and sees
where it may have a beneficial effect
on both the returning and the new
western.

The point Mr. Dortort tries to
make most clear is that High Chap-
arral will differ importantly from Bo-
nanza.

“I’s not two hours of Bonanza,”
he stresses. “It will be a completely
different kind of western, with great-
er scope and more physical action.
It will be concerned with man’s con-
quest of a hostile nature and hostile
people. It also will be the story of
the Apache, the Spartans of the South-
west. It will restore truth to the his-

Mr. Dortort

‘Bonanza’ producer working on back-to-back westerns

ory of the Indian. There will be more
adult and more contemporary atti-
tudes between the characters. We'll
strive mightly so that we do not du-
plicate Bonanza.”

A Double Bill = Mr. Dortort
wants the Sunday night audience
on NBC-TV to think of the two
hours as two separate feature films.
They’re going to be seeing a western
double bill, he points out, but each
will offer contrasting values.

Bonanza will continue to offer
its close family relationships and
warmth. High Chaparral will be shot
mostly on location, feature rugged
action and, in this time of racial
awareness, introduce ‘“honest and
sensitive” portrayals of Indian and
Mexican minorities (there are five
Mexican characters who are regu-
lars in the series).

Chaparral will not only be high
and mighty, as Mr. Dortort envi-
sions it, but could be big and long as
well. If the series clicks in its maiden
season, the producer hopes to con-
vince the network to expand it to
90-minutes in subsequent campaigns,
The pilot for the series was shot in

68 (PROGRAMING)
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The Right to Bear Arms and Saigon.”

This, he claimed, “is an appalling
record . . . in a year in which this
country, at home, was embroiled in the
greatest domestic ferment perhaps in
the history of this country, and abroad
was engaged in the most controversial,
most unpopular war in all our history.”

Chiding the networks for lack of doc-
umentaries on animals, Mr. Amory
(who failed to mention that he is pres-
ident of the Fund for Animals Inc. and
a director of other anti-violence organi-
zations), claimed TV “commercializes
on animals” more than any other in-
dustry, yet “has done absolutely nothing
for animals.”

He noted Walter Cronkite on his
CBS news program had done two seven-
minute segments on “the case of pet
stealing for laboratories and the use of
animals in laboratories.” However, Mr.
Amory, continued, “the second segment
completely negated the first.”

He was also critical of CBS’s work
on Rachel Carson’s “The Silent Spring,”
which deals with the dangers of insec-
ticides. The TV documentary was point-
less, he charged, because the network
“bent over backwards to be sure they
had all the chemical advertisers satis-
fied by removing the point.”

ASCAP wants
all or nothing

Tells court it needs full
TV station financial data

from annual FCC reports

The American Society of Composers,
Authors and Publishers and the All-
Industry TV Music License Committee
last week resumed, on paper, their ar-
guing over how much of their financial
souls TV stations must bare to ASCAP.

Judge Sylvester J. Ryan, presiding
over the committee's five-year-old law-
suit to determine “reasonable” rates for
TV stations’ use of ASCAP music, had
ruled originally that the 375 stations
represented by the committee must turn
over—but under conditions assuring
confidentiality—all their financial re-
ports since 1959.

But in a chamber session 10 days
ago he indicated that he might be
changing his mind, and that it might
be enough for the committee to produce

two parts as a two-hour program.
Indeed, Mr. Dortort credits the
indoctrination of the TV audience
to longer-form programing—by way
of features in prime time—as the
rationale for the slotting of his two
shows next season. He believes view-
ers already have voted for the longer
programs and are ready for more.
“I'm completely in favor of long-
er-form programing,” he says. “You
literally can’t develop character in
the half-hour form. The only ex-
cuse for half hours is situation com-
edy and people are sick to death of
this kind of thing. Longer program-
ing builds an audience and holds it.
From a creative point of view there's
s0 much more that can be done;
it's so much more satisfying. It has
to improve the over-all quality of
programing because everything is
treated with more importance.”
Two-Hour Introductions = To give
substance to his convictions, Mr.
Dortort is planning to open the 1967-
68 season with two-hour presenta-
tions of both High Chaparral and
Bonanza. Although network approval
of the plan is still pending, it seems

likely that the two-hour pilot of the
new series will pre-empt Bonanza the
first week and be shown in its en-
tirety through the 9-11 time period.
Then the Ponderosa clan will make
its season debut on a subsequent
week pre-empting High Chaparral.

To meet this requirement, a two-
part, two-hour Bonanza probably
will be filmed on location. The
location shooting is somewhat of a
new approach for the series. But Mr.
Dortort, who thinks Bonanza is good
for another three or four seasons,
doesn’t want the show to go stale.
Thus, throughout the coming sea-
son, an effort will be made to broad-
en its production values.

Mr. Dortort will be the only pro-
duction executive whose responsibili-
ties will overlap the two shows. Some
of the Bonanza writers, however,
also will write for the new series.

There's a feeling at NBC that Mr.
Dortort and his cohorts are involved
in an historic experiment. It could
be that indirectly they are testing
to see if people will be willing to
sit through a two-hour regular week-
ly series with continuing characters.
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summaries of the stations’ FCC reports,
grouped in broad revenue classes, with
individual reports from relatively few
stations t0 be made available as a basis
for testing the validity of summaries
(BROADCASTING, May 8).

In response to his request for mem-
orandums on the question, ASCAP last
week filed papers renewing its conten-
tion that it must have access to all
FCC reports in order to take into ac-
count many different economic factors
involved in determining reasonable and
nondiscriminatory rates.

In addition, ASCAP argued, the FCC
reports are available to the committee
and unless both sides are working from
the same basic financial data “we will
be at hopeless odds in trying to resolve
our differences . . . as to the pertinent
financial figures.”

Supports New Approach = For its
part, the committee filed a memoran-
dum reemphasizing its support for the
new approach suggested by Judge Ryan,
asserting it will put both sides “in a
position as close as possible to parity”
with respect to financial information,
will expedite the case and will assvre
“that there will be no needless disclo-
sure of any confidential data of any
television licensees of ASCAP.”

Moreover, the committee contended,
confidential individual station data on
many items requested by ASCAP has
no bearing on the rate issue. Among
the items listed in this category were
“executive salaties, revenues derived
from broadcasts, gross and net profits,
revenues from political broadcasts, de-
preciation and amortization and costs
of equipment in various categories.”

The memorandum for the all-indus-
try committee, which is headed by
Charles Tower of Corinthian Broad-
casting, was filed by the New York law
firm of Barrett Knapp Smith and Scha-
piro. The ASCAP memorandum was
submitted by Arthur H. Dean of Sulli-
van and Cromwell, New York, and
Herman Finkelstein, ASCAP counsel.

WBBM-TV has problems
with its work force

Two labor-relations issues last week
involved CBS-owned wBBM-TvV Chica-
go. One concerned an ex-WBBM-TV
newscaster, John Drury, now working
at woN-Tv Chicago.

Mr. Drury recently resigned because
he claimed he was “unhappy” at WBBM-
TV and promptly went to work for
WGN-TVv. WBBM-TV, however, said it
refused the resignation and refused to
release Mr. Drury from his personal-
services contract, which still had two
years to run. The CBS outlet isn’t dis-
closing what action it plans in the case.

Last Monday afternoon (May 8)



One of the most expensive, locally
produced, nonsyndicated, weekly hour
television programs in the country is
going into its second month of pro-
duction at KHJ-TV Los Angeles with
the filming and taping of an unusual
self-portrait. The regular color Satur-
day night series is called On the Scene.
It made its debut on the station last
month. Now it’s doing a show on the
station’s own facilities, trying to an-
swer questions of interest for people
who have never gotten beyond a
tourist’s view of a television opera-
tion.

For one week, film and video-tape
crews—the program employs both
production techniques—disrupted the
station’s routine, visiting executive

‘On the Scene’ host Jack Denton
(dark suit) talks to Paul Fuentes,

KHJ-TV exposes its inner workings

suites, control room, editing depart-
ments, news room and switchboard
and reception operations, in hopes of
plotting the logical course programs
of all kinds follow on their way
to on-air presentations. Broadcast
veteran Jack Denton, host for the
program and the only on-camera
talent used, is handling this program
—as he does all others in the series—
in a light but informative, breezy but
disciplined, manner.

Despite a minimum outlay for per-
forming talent, the On the Scene
series is an ambitious project by
most standards. The average weekly
cost of a program is $3,200. Of this
total, $2,000 goes for below-the-line
costs, while the remaining $1,200 is

the show's director, in the news-
room.

spent above-the-line. Any advertiser
can buy into the program. Standard
60-second spots are sold on a par-
ticipating basis.

The series takes the entire 79,000
square miles of Southern California
as its subject. The concept of the
program was in the planning stage for
several months. Essentially, it's
pegged to the changing times in
the regional community. The KHJI-TV
cameras have delved into all areas
of community activity—recreational,
industrial, cultural. Most shows are
produced on a location in a single
day of shooting by remote crews.

The first program in the series,
for example, focused on Cole of
California Inc. (not a sponsor). It
followed a bolt of cloth as it went
through various stages of manufac-
ture on the way to becoming a bikini
bathing suit. A subsequent program
documented the operation of the
Motion Picture Country Home and
Hospital.

Besides leading viewers past the
stage set into behind-the-scenes
operations, the station self-portrait
program also figures to have definite,
if somewhat indirect, value as a pro-
motion piece. Among other things,
the station’s efficiency of operation,
station personnel and various specific
programs are to be tactfully praised
during the course of the self-portrait.
The program was scheduled to be
shown on May 6.

WBBM-Tv was struck by its 13 film
editors in a dispute over one man who
wanted extra pay for cutting a news
special on fair trial and free press. He
claimed extra pay is due under the
current contract with local 780 of
International Alliance of Theatrical
Stage Employes since the work quali-
fies as higher rated production editing.
A compromise was reached that same
night. The men will receive some extra
back pay for such work without set-
ting precedent and the station gains
the right to negotiate the point in the
future rather than having it arbitrated
as local 780 scught in a court suit now
dropped.

TV series sales ...

“Alfred Hitchcock Presents” (MCA) :
WKEF(TvV) Dayton, and wJAN(TV)
Canton, both Ohio; wFRv-Tv Green
Bay, Wis.; KWGN-Tv Denver; WAFT-Tv
Cleveland; kark-Tv Little Rock, Ark.,
and wLBW-TV Miami.

Arrest and Trial (MCA): WAFT-TV
70 {PROGRAMING)

Cleveland; wJaN(tv) Canton, Ohio,

and walB-Tv Albany, Ga.

Mr. Ed (MCA): KoLo-tv Reno;
KFDA-TV Amarillo, Tex.; wsPD-Tv To-
ledo, Ohio; wAFT-Tv Cleveland, and
wpAM-TV Laurel-Hattiesburg, Miss.

The Munsters (MCA): WNoOK-TV
Columbia, 8. C., and kRON-TV San
Francisco.

Action in Chicago

Jerry Udwin, news director of
WIND Chicago and president of
the Headline Club, the Chicago
professional chapter of Sigma
Delta Chi, has announced that
a committee has been formed
composed of media, bar and civic
representatives. Jts purpose is to
“establish lines of communica-
tion” between newsmen and the
judiciary regarding the citizens’
right to know, he said.

A Desilu executive
by any other name...

The Gulf & Western Industries Inc.
acquisition of Desilu Productions, first
announced last February, took a signifi-
cant step closer to completion last week
with an important shift of management.
Latest move in the complicated con-
tractual procedures, which would have
Gulf & Western acquire Desilu for
about $16.6 million worth of its stock,
was the resignation of Herbert F. So-
low, vice president in charge of pro-
graming for the TV production com-
pany. Mr. Solow immediately assumed
the same title for Paramount TV Pro-
ductions.

The change is only a technicality
since G&W already owns Paramount.
Young Mr. Solow (37), who has Desi-
Iu riding high once again in network
TV production, will report to John T.
Reynolds, president of Paramount TV
Productions.
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Film drought
poses problems

TV program executives told
to use more imagination in

presentation of features

The dwindling supply of feature films
suitable for station use in early-evening
and late-night periods may force sta-
tions to use more imagination in their
programing.

That view was pointed up in a dis-
cussion panel on stations’ use of feature
films last Thursday (May 11) at the
opening of the fourth annual meeting
of the National Association of Televi-
sion Program Executives in New York.

Although stations are faced with
problems posed by increasing network
use of movies in prime time, rising costs,
and a shortage of motion pictures with
audience appeal, it was noted, broad-
casters could make better use of avail-
able product if they applied some crea-
tive thinking to presenting films.

“There’s been no new major concept
in presenting films since the early days,”
said Ray Hubbard, national television
program manager for the Westinghouse
Broadcasting Co. “Local stations have
to accept available features for what
they are: only a few first-run block-

Civic dialogue on WDZ

All regular programing and
commercials go on the shelf Sat-
urday (May 20) at wbz Decatur,
Ill. Instead, the daytimer plans
to devote its entire 14-hour sched-
ule to consecutive appearances
by area and community elected
officials who will explain the
workings and problems of their
offices. In addition, five telephone
lines will allow listeners to fire
questions and comments at the
officials.

The 6 a.m. to 8 p.m. dialogue
between citizens and elected offi-
cials is being done under a re-
search grant by General Electric.
Tapes of the day-long broadcasts
and stenographic notes will be
compiled later into a compendi-
um to be given free by wbz to
those in public office. The radio
station is buying time on area TV
outlets to promote the project.

Justice Tom C. Clark, who. re-
tires next month from the U. S.
Supreme Court, said in Chicago last
week he doesn’t believe strict sanc-
tions against the news media are
necessary to insure fair trials in
criminal cases. Trial judges already
have sufficient power to handle any
difficulties that may arise, he felt.

Justice Clark gave his views to
newsmen Tuesday before he ad-
dressed the judges and members of
the bar of the U. S. Seventh Circuit.
He said he didn’t think the so-called
collision between press freedom and
fair trial necessarily has to be re-
solved through a code. He noted
that in his 18 years on the Supreme
Court only five cases have come up
that involved a conflict between
press freedom and the rights of a
defendent.

Currently a special committee of
the American Bar Association has
proposed tight restrictions on law-
yers, police officers and the news
media to curb what it considers to be

New code unnecessary to insure fair trial

prejudicial publicity in crime trial
coverage. The ABA committee re-
cently modified its proposals slightly
(BROADCASTING, May 8).

At the same meeting that heard
Justice Clark, a law professor from
Northwestern University, John R.
Waltz, said the courts and the legal
profession should put their own
houses in order before they try to
curtail the news media. He noted
some judges seek publicity and some
lawyers try to use the news media
to influence their cases favorably.

The fair-trial and free-press issue
was to be the subject of a midwestern
regional meeting Saturday (May 13)
in Chicage of the Radio-Television
News Directors Association. Judges,
lawyers and professors were to take
part in the panels with newsmen.
Fair trial and free press also will
highlight other RTNDA regional
meetings in the near future, RTNDA
President Bruce Dennis of WGN Con-
tinental Broadcasting Co. said last
week.

busters. The real winners will be on the
networks.”

He and four other panelists—Al
Ordover, research manager, marketing
services for NBC-owned TV stations;
John Koushouris, program director,
woR-Tv New York; Lou Friedland, vice

president for syndication, MCA TV,’

New York, and Robert Seidelman, pres-
ident, Teleworid Inc., New York—dis-
cussed questions presented by panel
moderator Elliott Abrams, vice presi-
dent, Walter Reade Organization.

Mr. Koushouris said stations are get-
ting the dross of the syndicators’ film
catalogues and are forced to rerun
features too many times. One way to
beat the problem, he suggested, is for
stations to develop their own person-

alities and “grind out the product in
our own studios.”

Comments by film producer Joseph
E. Levine during a question-and-answer
period at lunch were predictably in a
more free-swinging style.

“Thank God for TV” = In answer to
a worried, heavily structured question
on the aesthetic problem of mixing
media with movies on TV, Mr. Levine
laughed and said: “I only wish I had
more problems like that; the millions
I'm making selling pictures to television
are keeping me in business. Every night
before I go to bed I thank God for
television.”

Mr. Levine went on to advocate
television advertising as the most ef-
fective method of promoting movies on

mon fLan a Ju:a:lc 0/ Condlructt'ut —gﬂfl/l."‘
lo groaa’cadfcrd and the [)’roatlcading .9na,u.1lry

HOWARD E. STARK
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The possibility that Eric Sevareid,
CBS News commentator, may be-
come a Democratic candidate for
the Senate has
prompted a Re-
publican con-
gressman to
suggest that “if
CBS does not
see fit to re-
place Mr. Sev-
areid, it might
at the very
least consider
adding a dis-
claimer each
evening to the
effect that the views of this possible
Democrat candidate for public office
do not necessarily represent the views
of CBS News.”

In remarks delivered on the House
floor last week, Representative Dur-
ward G. Hali (R-Mo.) charged that
a news report of discussions between

Mr. Sevareid

Congressman queries Sevareid's objectivity

the CBS commentator and Demo-
cratic party leaders in North Dakota
amounted to an “open admission by
Mr. Sevareid that his sympathies lie
with the Democrat party [and] would
seem to raise questions about his own
objectivity in political commentary.”
The congressman said that the situa-
tion also raises a question of journal-
istic ethics, “which cannot be ignored
by CBS.”

CBS said it had no comment on
the matter, but Roger Mudd, on
CBS Evening News, May 6, in cov-
ering the news story that Mr. Seva-
reid had been approached as a possi-
ble candidate, confirmed that the
governor of North Dakota had asked
the commentator to run for the
Senate. Mr. Mudd quoted Mr. Seva-
reid as saying that he had not en-
couraged the governor; his inclina-
tion was that it would not happen,
but that he would do a little more
thinking about it.

TV—“if it weren’t for spot-TV pro-
motions of my theatrical pictures, I'd
still be back in Boston. Why don’t you
try buying spots on your competitive
stations, if they'll sell to you?”

He also predicted that television “will
put on long pants, mature to the point
that you will carry adult movies. Two
years ago I lost my shirt producing 18
so-called family pictures. I found out
that families only go to dirty movies
nowadays, and so will you eventually.
You'll have to program adult films to

maintain your ratings.”
The NAPTE meeting was to continue
on Friday.

NBC eyes foreign TV

NBC News is exploring the possibil-
ity of carrying on NBC-TV foreign sta-
tions’ coverage of U. S. events. William
R. McAndrew, president of NBC News,
said he was leaving this week for a
three-week trip to Europe to work out
details of exchanges of news program-

FINANCIAL REPORTS

Cowles may buy
UHF stations

Stockholders at Cowles Communica-
tions Inc.’s annual meeting last week
in New York were told net earnings for
first-half 1967 will be below those of a
year ago. Marvin C. Whatmore, presi-
dent, said profits will be down primar-
ily because of Cowles’s present diversi-
fication program in the communications
field.

Gardner Cowles, chairman, reported
1967 first-quarter revenues up roughly
10%, but said this was offset by product
improvement and print costs that gave
Cowles a net loss of $138,000. The
multiple-station firm’s broadcast prop-
erties showed increased advertising

n

ing with executives in Great Britain,
West Germany, France and Italy. He
added that similar discussions will be
conducted with Iron Curtain countries
by Kenneth Bernstein, NBC Moscow
correspondent, and other network offi-
cials stationed abroad.

Mr. McAndrew expressed the view
that it is of “utmost importance” that
Americans see and hear how the top
newsmen of foreign countries report to
their people about the U. S. and how
they interpret American events. Mr.
McAndrew’s plan is to carry tape and
live presentations (via satellite) of
major news stories as they are telecast
abroad on NBC-TV news shows, pri-
marily the Huntley-Brinkley evening
program.

Radio series sales...

Myron J. Bennett's Talk Digest
(World Wide Productions): Kco San
Francisco; wcau Philadelphia; kaBC
Los Angeles; worR New York, and wreC
Washington.

Dream World Series (Triangle):
Ko Albuquerque, N. M., and KwFS$
Eugene, Ore.

Racing Weekly (Triangle): Wcro
Johnstown, Pa.

Earl Nightingale Program (Nightin-
gale-Conant) : Kvio Cottonwood, Ariz.;
KwTC Barstow, Calif.; ksLv Monte
Vista, Colo.; wner Live Oak, Fla,;
wLBK DeKalb, Ill.; wkvz-FM Wabash,
Ind.; kmcp Fairfield, Iowa; XKaN
Phillipsburg, Kan.; krsL Russell, Kan.;
WTHM Lapeer, Mich.; wswG-FM Green-
wood, Miss.; ksis Sedalia, Mo.; wpow
Greenville, N, C.; kgwB Fargo, N, D.;
wTHS Coshocton, Ohio; wFoB Fostoria,
Ohio; kpLK Del Rio, Tex., and wxk
New Richmond, Wis. Now in 616 mar-
kets.

sales, according to Mr. Whatmore.

During the meeting, Mr. Cowles in-
dicated the company may buy one or
two UHF TV stations. He said the
FCC has ‘“unfairly” voted against
Cowles’s acquisition of more VHF TV
stations because of “a small interlock-
ing ownership” that exists between the
company (owner of three V’s) and
Mr. Cowles’s brother (owmer of two
V’s}. Mr. Cowles said the firm is also
looking into the acquisition of addi-
tional radio stations.

Cowles also owns magazines, news-
papers and interests in the educational
field.

For the three months ended March
31

1967 1966
Earned (lost) per share ($0.04) $0.01
Revenues 043,000 31,938,000
Net income (loss) (138,000} 23,000
Shares outstanding 3,408,150 3.308.,050

Fuqua’s sales up
for $1.7 million profit

Fuqua Industries Inc., Augusta, Ga.,
diversified company with broadcast
ownership, announced that revenues in
1966 increased 38% over 1965 and net
profit from operations increased 800% .

In late 1966 the company purchased
two radio stations and at the same time
merged with Polaris Corp., which added
another radio station and two television
stations to its holdings. J. B. Fuqua,
president, reported that the company
intends to add additional broadcast
properties as well as branching into
other areas of communications. The
recent acquisition of Colorcraft Corp.
will also enhance Fuaua’s corporate
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development program, Mr. Fuqua said.

Fuqua stations are wroz and wIvw
(Tv) Evansville, Ind., xTHI-Tv Fargo,
N. D., xxoa Sacramento, Calif., and
wtac Flint, Mich. Mr, Fuqua in his
own name owns 100% of wJBF(TV)

Augusta, Ga., and kTvE(TVv) El Do-
rado, Ark.
Last week Mr. Fuqua announced

that Fuqua Industries was negotiating to
acquire McDonough Power Equipment
Co., McDonough, Ga., manufacturer of
lawn mowers and power equipment.
The transaction, if concluded, Mr.
Fuqua said, would involve payment of
between $8 million to $10 million in
Fuqua Industries stock. He said that
McDonough’s expected 1967 earnings
would be about $1 million on sales of
more than $10 million.

Year ended April 28:

1966 1965

Earned per

share (loss) $2.41 $(0.70)
Net sales and

other income 19,698,000 14,254,000
Income before depre-

ciatfon and

depletion 3,023,000 927,000
Provision for

depreciation and

depletion 711,000 625,000
Provision for

income taxes 009,000 126,000
Net income (loss) 1 1745,000 (495,000)

Chris-Craft duplicates
1st quarter of 1966

Chris-Craft Industries Inc., Oakland,
Calif., reported first-quarter results for
the period ended March 31 virtually
equal to the same period in 1966.

The company, which manufactures
boats and has an automotive parts divi-
sion, owns three television stations:
WTCN-Tv Minneapolis-St. Paul, xcop
(Tv) Los Angeles, and xpTV(7TV) Port-
land, Ore. The earnings of all TV sta-
tions, the company said, were substan-
tially higher during the 1967 quarter
than in the 1966 period.

For three months ended March 31:

1987 1968
Earned per shar .33 $0.33*
Consolidated sales 45&0 87 7,910,800
Earnings before taxes 1 ,054,948 1 1034673
Net earning 549,

8
Shares outstanding 1,674,309 1,588,560
*Adjusted to number of shares outstand-
ing as of March 31, 1967.

Seven Arts continues to rise

Seven Arts Productions Limited,
Toronto, reported last week that both
net sales and net income for the nine-
month period ended March 31 rose
appreciably over figures for the cor-
responding period last year.

For the nine months ended March

31:

1967 1986
Income per share $2.19 $1.50
Net sales 37,740,814 22,318,537
Net income 5,578,210 4,060,465
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Disney's slump covered
by insurance proceeds

Slumping rentals for its theatrical
films during the first six months of this
year have dropped the net income of
Walt Disney Productions some $500,-
000 below that of last year. However,
a nonrecurring item (nontaxable life
insurance proceeds of $900,000) Ilifted
the consolidated profit statement of the
Burbank, Calif.-based production com-
pany to a $396,000 margin over the
first six months of 1966.

For the six months ended April 1:

1967 1966

Earnings per share $2,39* $2.32
Gross revenues 44,561,000 45,433,000
4,898,000* 4, 502 000

Net fncome

* Includes nonrecurring item.

ITT’s record quarter
continues 7-year gains

Harold S. Geneen, president and
chairman of International Telephone
& Telegraph Corp., New York, reported
that the company achieved record sales
and earnings for any first quarter in
its history. The quarter was the 31st
consecutive one in which sales, net in-
come and per-share earnings had in-

creased from the previous year.

The ITT-ABC merger is awaiting an
FCC decision following a hearing re-
quested by the Department of Justice.

For period ended March 31:

1967 1968
Earned per share $0.97 $0.88
Total sales
and revenues 405,844,000 468,248,000
Consolidated
net income 21,718,000 19,108,000

C-E-I-R reports
improved earnings

C-E-I-R Inc., Washington-based ap-
plied research and computer services
corporation, reported improved earn-
ings for the six months ended March
31 as compared with that in 1966.

Dr. Herbert W. Robinson, chairman
and president, said that considerable
progress had been made in “gaining
marketing acceptance of the improved
television and radio audience measure-
ment services of the American Research
Bureau subsidiary,” but that it could
not be reflected in significant sales and
profits until contracts are signed next
fall for the new broadcast year.

For six months ended March 31:

1967
Earned per share $0.09
Gross income 11,309,400
Net income 152,600

1866

$0.03
11,806,600
47,900

L}

May 5, 1967

This announcement appears as a matter of record only.

$1,900,000

H. & B. American Corporation

Promissory Notes due 1979

Private placement of these securities has been
arranged by the undersigned.

’ L.OEB, RHOADES & Co.
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Capital Cities income
up 14% for quarter

Capital Cities Broadcasting Corp.
reported a 14% increase in net income
for first quarter of this year compared
with 1966 earnings.

Capital Cities is selling its WPRO-TV
Providence, R. I., station to John B.
Poole, Detroit attorney and principal
owner of wJRrRT(Tv) Flint, Mich., and
buying KTRK-Tv Houston from John
T. Jones Jr. and others. Mr. Poole is
paying $16.5 million for wpro-TV; Cap-
ital Cities, $21.3 million for KTRK-TV.
Applications for these transfers are
pending FCC approval.

For the three months ended March
31:

1967 1966
Earned per share $0.41 $0.36
Net broadcasting

income 7,514,743 6,761,415
Operating profit before

depreciation 3,086,108 2,722,891

Depreciation 418,572 349,585
Interest and financing

410,584 370,926

Income taxes 1,108,440 990,930

Net income 1,148,510 1,011,450

Warner's profits hold
as income drops 10%

Its television income and theatrical
film rentals were down, but Warner
Bros. Pictures still managed to show a
six-month consolidated net profit an
edge above that of the previous year.
Gross income, though, had a decided
decline of more than 10%. In the
television operational category, which
includes production of series and sale of

RCA-Hertz wedding final

It's officia. RCA announced
late Thursday evening (May 11)
that the Hertz Corp. has become
a wholly owned subsidiary of
RCA. The move had been ap-
proved by the boards of directors
of the two companies last Decem-
ber and by their shareholders at
their annual meetings on May 2
(BROADCASTING, May 8). Hertz
will continue to function as a
separate entity with its own board
of directors and its present per-
sonnel and management.

features to TV, income dropped more
than 6% from $19.4 million to $18.2
million.

For the six months ended Feb. 25:

1967 1966
Earnings per share $0.69 $0.69
Gross income 60,610,000 66,995,000
Net profit 3,405,000 3,369,000

Financial notes . ..

» Visual Electronics Corp., New York,
has reported that in the fiscal year end-
ed March 31, it achieved the best sales
and profits in the company’s history.
Sales for the year, subject to final con-
firmation, should exceed $15,500,000
as compared with $6,880,000 for 1966.

= Transamerica Corp., San Francisco-
based financial holding company, last
week extended its offer for the common
stock of United Artists Corp. until and
including May 22. The offer, originally

to expire April 10, previously was ex-
tended to May 1. Currently more than
94% of the outstanding United Artists
stock already have been offered.

= Roanwell Corp. declared a 16 cents
per share dividend payable May 26 to
holders of record as of last week (May
8). This represents a 33.3% increase
over the dividend paid for the past
several years. Roanwell (New York) is
an electronics manufacturer (among
other areas includes vartous micro-
phones and amplifiers, switches and
devices used in radio broadcast equip-
ment). Its stock is traded over the
counter.

s Metromedia Inc., New York, has de-
clared a regularly quarterly dividend
of 20 cents per share to stockholders
of record May 15. Dividend is payable
June 15.

s American Broadcasting Co's, Inc. re-
ports its board of directors has declared
the second quarterly dividend of 40
cents per share on the outstanding com-
mon stock of the corporation, payable
June 15, to shareholders of record May
19.

MCA sets new records

MCA Inc. achieved the highest first-
quarter earnings in its history during
the three months ended March 31, it
was announced last week by Les Was-
serman, president.

For the period ended March 31:

1967 1966
Income per share $0.90 §0.82
Net income 4,389,000 4.015.000

FATES & FORTUNES

BROADCAST ADVERTISING

Richard J. Cech, VP of Marsteller
Inc., elected president of National Agri-
cultural Advertising and Marketing As-
sociation.

John G. Lee Jr, marketing VP of
Chun King Corp., joins Kitchens of
Sara Lee, Chicago, as senior VP-mar-
keting succeeding Oliver F. Matson who
becomes executive VP of Booth Fish-
eries. Both firms are interests of Con-
solidated Foods Corp.

Lawrence J. Elegant, copy group
head, and Thomas E. Lawson, account
supervisor, with Ogilvy & Mather, New
York, elected VP’s.

John M. White, manager of West
Coast office of Norman, Craig & Kum-
mel, Beverly Hills, Calif., elected
VP and associate account supervisor.
George R. Levine, account supervisor

14

at Needham, Harper & Steers, New
York, joins NCK there as account su-
pervisor.

James E. Duncan,
account supervisor for
N. W. Ayer & Son,
Detroit, elected VP
and manager of agen-
cy’s Detroit office.

Robert Power Reim-
ers, president of Rob-
erts & Reimers, New
York, named board
chairman and chief executive officer.
M. W. Nichols, executive VP of R&R,
New York, succeeds Mr. Reimers as
president. Curt E. Claussen, controller
of R&R, New York, named assistant
treasurer.

Mr. Duncan

Judith Protas, copy group supervisor
with Doyle Dane Bernbach, New York,
named VP,

Courenay Moon, VP, creative direc-
tor, Grey Advertising, Beverly Hills,
Calif.,, named VP, creative services.
Bob Emenegger, associate creative di-
rector, named creative director.

Charles O'Malley, VP and eastern
sales manager of Stone Representatives,
New York, resigns. No future plans an-
nounced. George Schmidt resigns as
sales consultant for Stone Representa-
tives, New York.

Richard Westman, manager of West
Coast office of Frank B. Sawdon Inc.,
Los Angeles, elected VP. He will move
to New York office and be responsible
for all radio and television. Robert
Beale, account executive at WAI-TV At-
lanta, joins Sawdon, New York, as radio
television media buyer.

William F. Hasslock Jr., media di-
rector of D’Arcy Advertising Co., At-
lanta, named VP at Marketing Associ-
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ates, that city.

Mary Alice Crisafulli, timebuyer at
Clinton E. Frank Inc., Chicago, elected
“Timebuyer of Year” by Chicago chap-
ter of Station Representatives Associa-
tion.

Robert R. Prangley,
general sales manager
of KrLak Lakewood,
Colo., named VP.

Ed Conn, account
supervisor for The
Marschalk Co., New
York, named VP for
Erwin Wasey, Los An-
geles.

Jack Bolger, VP and creative direc-
tor, Newman-Marwel Inc., Bloomfield,
N. J., appointed executive director re-
sponsible for agency’s internal manage-
ment,

Howard J. Lelchuk, media planner
with BBDO, New York, named media
director of Pittsburgh office of BBDO.

Robert B. Nagler, media director of
The Philadelphia Agency, Philadelphia,
also named treasurer.

Doug Finley, local sales manager for
KTLA(Tv) Los Angeles, appointed gen-
eral sales manager.

William J. (Dub) Groome, with wtvc
(Tv) Chattanooga, appointed general
sales manager of wccB-Tv Charlotte,
N. C.

Jim Mergen, account executive for
KLAC Los Angeles, named local sales
manager.

Max Reeder, with kxrx San Jose,
Calif., joins KGNU Santa Clara, Calif.,
as sales manager.

William F. Allen, sales representative
with American Telephone & Telegraph
Co., Philadelphia, named sales man-
ager of wrio(FM) Cape May, N. J.

Anthony J. Schillizzi, with National
Time Sales, New York, appointed sales
manager.

Roger K. (Dutch) Huston retires ef-
fective June 4 as sales manager, CBS
Radio, Chicago, after 30 years of serv-
ice with network. He will be succeeded
by E. Sawyer (Si) Smith Jr., account
executive there since 1951. Richard C.
Goldstein, account executive, WCBS
New York, appointed account execu-
tive, CBS Radio, that city.

James G. Gammel, product manager

Mr. Prangley

CAMBRIDGE SCHOOL
RADIO AND TELEVISION EROADCASTING

by doilng. Two Year Work-8tud¥ Programs
n Radfo and Television Broadcasting and Man-
a Com tions, Liberal Arts. Prefes-

sional training on S8chool 8tation WCBEB and
WCBB-TV. Activities. Placement. Dormitories.
Co-Ed. Catalog.

Write Mr. Roberts, Cambridge School
$32 Seacon Sireet, Boston, Massachusetts 02114
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of Lever Brothers Co., New York, ap-
pointed merchandising projects man-
ager.

Stan Dragoti, art and TV production
supervisor, and Alex Kroll, copy super-
visor, with Young & Rubicam, New
York, appointed creative supervisors.
Walter Duka, formerly information di-
rector of President’s Committee on Con-
sumer Interests, named by Y&R as pub-
lic affairs and press relations executive
in New York. Mr. Duka assumes duties
being relinquished by Richard T. Con-
nelly, retiring after 22 years with Y&R.

Jim Spero, with Needham, Harper
& Steers, Chicago, joins Edward H.
Weiss & Co. there as media supervisor.

David L. Soulen, VP-account super-
visor at Ted Bates & Co., New York,
joins LaRoche, McCaffrey and MecCall
there as account supervisor.

Alan Frischer, with Metro TV Sales,
division of Metromedia Inc., New York,
appointed account executive, replacing
Al Bonomolo, who joins Metromedia-
owned WNEW-TV there as account ex-
ecutive.

James F. Hayes Jr., with National
Television Sales Inc., New York, joins
WPIx(TV), that city, as account execu-
tive. Lewis Robert Thompson, with art
department of wpIx, named assistant
art director.

Rodger H. Bubeck, with Nationwide
Broadcast Personnel Consultants, Chi-
cago, joins WLS-FM there as account ex-
ecutive,

Richard V. Fair-
banks, national sales
manager of KMSP-TV
Minneapolis - St. Paul,
named general man-
ager, succeeding Rich-
ard Butterfield, who
became station man-
ager of WHDH-TV Bos-
ton.

Mr. Fairbanks

Gaylord M. Creedon, director of
broadcasting at Kane, Light, Gladney
Inc., New York, appointed producer at
Videotape Center, that city.

Hil Covington, creative supervisor at
Young & Rubicam, New York, joins
Focus Presentations Inc. there as direc-
tor.

Dean Jones, radio and television di-
rector for Swanson, Sinkey, Ellis Inc.,
Lincoln, Neb., named copy writer for
Bozell & Jacobs, Omaha.

Al LeSage, with Time-Life broadcast-
ing division, named media supervisor-
network operations, Knox Reeves Ad-
vertising, Minneapolis. Bob Harvey
joins agency as radio-TV producer. He
previously was with BBDO there. Steve
Mignone and Dave Bell join Knox
Reeves as account executives. Mr.

Mignone had been with BBDO in both
Minneapolis and New York while Mr.
Bell was broadcast buyer on Kellogg at
Leo Burnett Co., Chicago. Bill Cam-
eron, John Davis and Lowell Johnson
join Reeves as media analysts.

Neal Masbn, sales
manager of Wwook
Washington, appoint-
ed general sales man-
ager of WOOK-AM-TV
and WFAN(FM), that
city.

Jen S. Millenson,
account executive,
Lloyd H. Hall Co.,
New York, markcting research firm,
named marketing research manager of
Media Survey Inc., that city.

Mr. Mason

MEDIA

Rex Howell, president of XYZ Tele-
vision Inc.,, Grand Junction, Colo.,
named board chairman. Robert Mec-
Mahan, general manager of XYZ sta-
tions, succeeds Mr. Howell as pres-
ident. Carl Q. Anderson, station man-
ager of KreEY-Tv Montrose, Colo.,
named executive VP. John English,
member of law firm of English, Bowler
and Jenks in Erie, Pa., named VP and
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general counsel. XYZ stations are KREX-
AM-FM-Tv Grand Junction, KREY-TV
Montrose and KREzZ-TV Durango, all
Colorado.

" Frank Batten, publisher of Virginian-
Pilot and Ledger-Star in Norfolk, Va.,
elected board chairman of Landmark
Communications Inc, that city. P. S.
Huber Jr. re-elected president. Richard
D. Roberts, assistant to president of
WTAR-AM-FM-Tv Norfolk, elected cor-
porate secretary of Landmark. Hold-
ings of Landmark Communications
include WTAR-AM-FM-TV, WFMY-TV
Greensboro, N. C. and TeleCable Corp.,
which operates CATV systems in West
Virginia, North Carolina and Alabama.

Hamilton Shea, wsva-tv Harrison-
burg, Va., named chairman of Nation-
al Association of Broadcasters’ second-
ary-market television committee. Other
members all from markets of less than
100,000, are: Raymond Carow, WALB-
TV Albany, Ga.; James Higgins, wwny-
Tv Carthage-Watertown, N. Y.; Ray
Johnson, kMeD-Tv Medford, Ore.; Al-
len Land, wHiz-Tv Zanesville, Ohio;
Dale Moore, kGvo-Tv Missoula, Mont.;
Marshall Pengra, xvtv(Tv) Tyler,
Tex., and Thomas Young, KMMT(TV)
Austin, Minn.

Arthur Mortensen, with Bonneville
International Corp., Salt Lake City,
named president of Bonneville’s kMBC
and xMBR-FM Kansas City, Mo.

M. E. Greiner Jr,, general manager of
WMC-AM-FM-Tv Memphis, named VP.

Stan Hagan, gen-
eral manager of wnox
Knoxville, Tenn.,
elected VP.

Dick Taber, VP of
parent Black Hawk
Broadcasting Co,,
Waterloo, Iowa, also
named VP and gen-
eral manager of Kaus
and KkMMT(TV) Austin, Minn.

Jack G. Carnegie, VP and general
manager of kxyz Houston, named gen-
eral manager of KONO and KITY(FM)
San Antonio, Tex.

M. William Adler, Charleston, W. Va.,
elected president of West Virginia-Mid
Atlantic CATV Association. Other offi-
cers elected: William Turner, Welch,
W. Va,, VP; Boots Cousins Jr.,, Fair-
mont, W, Va,, secretary-treasurer.

Mr. Hagan

Tom Gullett, Winchester, Ky., elected
president of Kentucky CATV Associ-
ation. Other officers: Howard Norrell,
Frankfort, 1st VP; Everett Akers, Mar-
tin, 2nd VP; Joe Simmons, Glasgow,
secretary-treasurer.

Clark Wideman, station manager of
WATT Cadillac, Mich., appointed sta-
tion manager of wroM-Tv Cheboygan,
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Senate approves Straus

The Senate last week confirmed
the nomination of R. Peter
Straus, president of the Straus
Broadcasting Group Inc., as as-
sistant administrator of the Agen-
¢y for International Development
in charge of African affairs.
Mr. Straus succeeds Edmond C.
Hutcheson (BROADCASTING, April
24).

Straus  Broadcasting  Group
owns WMCA New York, WALL-AM-
FM Middletown, wtLB Utica-
Rome, wWGvAa Geneva, all New
York, and Straus Telephonic Inc.,
New York, which markets two-
way radio equipment.

Mich. Both are Midwestern Broadcast-
ing Co. stations.

Allen Hundley,
formerly radio man-
ager of Dallas and St.
Louis offices of Peters,
Griffin, Woodward,
appointed general
manager of KMAP(FM)
Dallas.

Bob Donnelly, form-
erly with KcBs and
KPEN(FM), both San Francisco, ap-
pointed station manager of KGNU Santa
Clara, Calif.

John Culver Jr., assistant professor of
journalism at Georgia State College,
Atlanta, also named executive secretary
of Georgia Association of Broadcasters.

Mark Georgeou, labor counsel for
National Association of Broadcasters,
named attorney in NAB general coun-
sel’s office.

John Kaufmann, accounting manager
for kxrON-TV San Francisco, named as-
sistant treasurer.

Cecil Webb, general manager of
Western TV Cable, and formerly with
KRON-Tv San Francisco, both owned by
Chronicle Publishing Co., joins Kaiser
Broadcasting Corp., Oakland, Calif., as
assistant to Richard C. Block, VP and
general manager.

PROGRAMING

Ruth Ann Meyer, program director,
wwMmca New York, elected VP for pro-
graming.

Mal Alper, film production business
manager for NBC-TV, West Coast,
named general manager of David Dor-
tort Productions and Xanadu Produc-
tions, Hollywood.

Stephen R. Dickler, account execu-
tive for ABC Films, New York, named
southern division manager in Atlanta.
New division address will be: 200 26th

Mr. Hundley

Street N.W., P-201, Atlanta. Phone:
876-7725.

Maurice J. Lanken, with Official
Films Inc., New York, appointed ac-
count executive for United Artists Tele-~
vision, syndication division, that city.

Milton R. Shefter,
manager of advertis-
ing, sales promotion
and informational
services for WBC Pro-
ductions, New York,
named VP in charge
of sales for Acme
Film and Videotape
Laboratories Inc., that

e
Mr. Shefter
city.

Don Bryan, southern sales manager
for Screen Gems Inc., Atlanta, named

"
]

southern-southwestern sales manager.
James Ricks, southern representative
for United Artists Films, joins SG, At-
lanta, as sales representative. Jack Elli-
son, sales manager for wkow-Tv Madi-
son, Wis., joins SG, Dallas, as sales
representative.

Dusty Miller, wrAs White Plains,
N. Y., re-elected president of North
East Country Music Inc. Others elect-
ed: Bob Finnegan, wwva Wheeling,
W. Va,, VP, and Barry Frank, weee
Rensselaer, N. Y., secretary-treasurer.

Robert J. Horen,
Midwest sales repre-
sentative, MGM-TV,

Chicago, named man-
ager of company’s
southern division, with
offices in Atlanta.

Jerry Siegel, senior
editor at MPO Video-
tronics Inc., New
York, joins Colodzin Productions Inc.
there as supervising editor. Paula
Murphy, previously with VPI Produc-
tions Inc. and Marc Brown Associates,
both New York, joins CPI, that city, as
sales and production coordinator.

Ronald L. Wilson, manager of broad-
cast services at Stockton-West-Burkhart,
Cincinnati, appointed director of pro-
graming for noncommercial WCET(TV),
that city.

Mr. Horen

Robert Sherman,
music director of
WQXR New York,
named program direc-
tor. He replaces Mar-
tin Bookspan, re-
signed to enter TV-
arts fields, though he
continués as program
consultant to station.

David Samuels, with wenz High-
land Springs, Va., appointed director
of programing.

Shirley Gillette, utilization coordi-
nator for school television service of
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noncommercial WwnDT(TV) Newark,
N. J.-New York, appointed program
manager of school television service.

Ray DeTournay, production manager
for KNxT(TV) Los Angeles, named to
newly created post of director, produc-
tion operations. Dan Gingold and Joe
Landis, both producer-directors for sta-
tion, named executive producers.

Paul Coss, with wBz-Tv Boston, joins
KDKA-TV Pittsburgh as producer. Both
are Westinghouse stations.

Lee Nichols, chief consultant to state
assembly of California, Sacramento,
named to newly created post of program
consultant for noncommercial KVIE(TV),
that city. :

Paul Hayes, with wrLA Tampa, Fla,,
resigns to devote full time to Paul
Hayes Productions, St. Petersburg, Fla.

Kenneth L. Evans, executive story
editor for Paramount Pictures Corp.,
New York, appointed executive assist-
ant to Gordon Stulberg, president of
new CBS theatrical film production and
distribution division.

NEWS

Sigmund F. Bajak, manager, news
film, for NBC News, New York, ap-
pointed director, news film. Daniel P.
0’Connor, manager, news programs,
named director, special news programs.
Frank Jordan, manager, election plan-
ning, for NBC News, New York, ap-
pointed director, election operations.
Jerry Madden, general manager, NBC
Sports, named director, production,
special news programs.

David Dary, manager of local news
for NBC’s wrc-AM-FM-Tv Washington,
appointed director of news for xTsB
(Tv) Topeka, Kan., due to go on air
in fall. lrwin Margolis, news manager
of NBC’s wKyc-AM-FM-TV Cleveland,
takes over Washington post.

Briggs Baugh, production supervisor
for CBS-TV, New York, appointed
operations manager for news depart-
ment of wcas-Tv, that city.

Harold Salzman, news director at
wLs Chicago, elected president of Illi-
nois AP Broadcasters Association.

Watson Sims, general executive for
AP, New York, appointed deputy di-
rector of world services. John 0. Koeh-
ler, chief of bureau of AP, Newark,
N. J, named deputy director of per-
sonnel. Bruce Handler, news editor,
KEzI-Tv Eugene, Ore., joins AP bureau
in Portland, Ore., while Ed McCusker
transfers from AP bureau in New Or-
leans to AP in Indianapolis.

Ronald Werth, director of research
and promotion for Peters, Griffin,
Woodward, New York, appointed to
newly created position of director of
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audience research for ABC News, that
city.

Herb Miller, previously with KFMB-
Tv San Diego, and NBC, Chicago, ap-
pointed regional executive for Tennes-
see for UPI in Nashville. Mike Fein-
silber, with UPI's foreign news desk
in New York, transfers to Saigon staff.

Bill Walter, news
editor of WREX-TV
Rockford, Ill, named
news director.

Scott Jarrett, with
waTv(Tv) Charlotte,
N. C., named news di-
C rector of WIST-AM-FM,

< that city. Jim Tumer,
LB LAY news director of WIST-
AM-FM, becomes director of public
affairs.

Paul Moyer, with xTvi(TV) St. Louis,
joins XDKA-Tv Pittsburgh as newsman.
Bob Purkey, former Pittsburgh Pirate
pitcher, joins KDKA-TV as sportscaster.

Glenn Wilson, newsman and editori-
alist with wLw and wLwt(TVv) Cin-
cinnati, joins news department of KTVI
(Tv) St. Louis.

FANFARE

Jerry A. Bronston, with KMSp-TV
Minneapolis-St. Paul, appointed promo-
tion and PR director.

Bill Weber, artist producing syndi-
cated “Dr. Funshine” comic strip, and
Don Fiel, promotion director for Com-
patability Research, San Francisco,
named promotion art director and mer-
chandising assistant, respectively, of
KRON-TV San Francisco.

Winston E. Kock Jr., press informa-
tion writer for Avco’s wLwt(Tv) Cin-
cinnati, appointed to advertising and
promotion department of Avco Broad-
casting Corp., that city.

David R. Huntington, with wsTv(TV)
Charlotte, N. C., named copy writer in
station’s promotion department.

EQUIPMENT & ENGINEERING

Robert A. Schieber, general manager
of molecular electronics division of
Westinghouse Electric Corp., Baltimore,
named staff VP, manufacturing, RCA,
Camden, N. J. Morris S. Lewis, with
RCA electronic components and de-
vices, Harrison, N. J., appointed man-
ager, receiving and picture tube mer-
chandising.

Rein Narma, video operations man-
ager for Ampex Corp.’s consumer and
educational products division, named
VP, engineering and product planning
for same division.

Al Ladage, assistant engineer at KREX-
AM-FM-Tv Grand Junction, Colo., named
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director of engineering for XYZ Tele-
vision Inc., Grand Junction, Colo. XYZ
stations are KREX-AM-FM-TV, KREY-TV
Montrose and KREz-Tv Durango, all
Colorado.

Douglas Laue juins Markee Produc-
tions, Lafayette, Calif., as chief engi-
neer.

Harold N. Saphin, director of oper-
ations for Wairchild Hiller Corp., Hag-
erstown, Md., named director of oper-
ations, electronics division, for Viking
Industries Inc., F zoken, N. J.

Michael D. Jones, chief engineer for
wcHL Chapel Hill, N. C,, joins Jeffer-
son Standard Broadcasting Co. (WBT-
AM-FM and wsTV[TV] Charlotte, N. C.,
wBTw[Tv] Florence, S. C., Jefferson
Productions, Jefferson-Carolina Corp.)
as research and development engineer.

Walter A. Ullrich, product manager
for systems products at Blonder-Tongue
Laboratories, Newark, N. J., appointed
sales manager for educational and com-
munication systems division of Jerrold
Electronics Corp., Philadelphia.

George Hansen, manager, business
planning and analysis, General Elec-
tric’s silicone products department,
Waterford, N. Y., named controller,
Computron Inc., New York, (jointly
owned by BASF Group and General
Electric).

ALLIED FIELDS

James Beveridge, head of his own
film production company and consult-
ancy, James Beveridge Associates Ltd.,
Ottawa, joins New York University’s

new Institute of Film and Television,
New York, as professor.

Donel W. Price, educator, appointed
director of Broadcast Service Center,
California State College at Los Angeles.

David S. Lichtenstein, with Federal
Power Commission, Washington, ap-
pointed chief of rates branch, interna-
tional and satellite communications divi-
sion of FCC’s Common Carrier Bureau,
that city.

f Lewis W. Shollen-
berger, president of
Washington Broadcast
News Services Inc.,
Washington, and form-
er executive for CBS
News and ABC News,
! i named director of

ublic information for
Mr. Shollenberger Sl Business  Ad-
ministration in Washington.

Wilbur L. Pritchard, group director,
communications satellite systems of
Aerospace Corp., El Segundo, Calif.,
appointed director of new laboratories
to be constructed by Communications
Satellite Corp. in Montgomery county
in Maryland.

A. James Ebel, VP and general man-
ager of xOLN-Tv Lincoln, Neb., named
to Commission on Press, Radio and
Television of Lutheran Church in Amer-
ica.

INTERNATIONAL

Al A. Bruner, cHcH-Tv Hamilton,
Ont., eclected president of Television

FOR THE RECORD

Bureau of Advertising of Canada,
Other officers elected: John R. Malloy,
Canadian Broadcasting Corp., Toronto,
first VP, and Roland Giguére, cFTM-TV
Montreal, second VP.

Vernon Burns, director of European
operations for Screen Gems Interna-
tional, London, named VP in charge of
European operations.

Roger Clark, director and account
supervisor with Markenwerbung Inter-
national-NCK, Norman, Craig & Kum-
mel’s partner agency in Hamburg, Ger-
many, appointed marketing director of
Lindo, Norman, Craig & Kummel Ltd.,
Kingston, Jamaica.

DEATHS

Ronald Matthews, 64, correspondent
for British Broadcasting Corp. and New
York Times in Tunisia, died May 5 at
his residence near Tunis. He suffered
pulmonic blood clot.

Max Fullerton, 62, retired bureau
chief of AP, Baltimore, died May 5 in
St. Joseph’s hospital in Baltimore. He
had been with AP in Maryland and
West Virginia for 27 years, and founded
Chesapeake AP Broadcasters Associa-
tion. Surviving are his ‘wife, Virginia,
and three daughters.

Roland D. Irving, historian for KRON-
Tv San Francisco, died May 2 after
long illness. He joined KRON-TV as pro-
motion and advertising manager in
1952, and became historian in charge
of programing and public service rec-
ords in 1963. He is survived by his
wife and three sons.

STATION AUTHORIZATIONS, APPLICATIONS

As compiled by BROADCASTING, May
4 through May 10 and based on filings,
authorizations and other FCC actions.

Abbreviations: Ann.—announced, ant.—an-
tenna. aur.~aural. CATV—community an-

tenna television. CH—critical hours, CP—
construction permit. D—day. DA—direction=
al antenna, ffective radiated power.
ke—kilocycles. kw—kilowatts. LS—local sun-
set, mc—megacycles. mod—modification. N
—night. SCA—subsidiary communications
authorization. SH—specified hours. SSA—
special service authorization. STA—special

EDWIN TORNBERG

& COMPANY, INC.

Negotiators For The Purchase And Sale Of
Radio And TV Stations » CATV
Appraisers * Financial Advisors
New York—60 East 42nd St., New York 17, N. Y. « MU 7-4242

Wast Coast—1357 Jewell Ave., Pacific Grove, Calif. « FR 5-3164
Washington—711 14th St., N.W., Washington, D.C. « DI 7.8531
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temporary authorization. trans.—transmitter.
UHF—ultra high frequency. U—unlimited
hours. VHF—very high frequency. vis.—
visual. w—watts. *—educational,

New TV stations

APPLICATIONS

Fort Smith, Ark.—Broadcasters Unlimited.
Seeks UHF ch. 24 (530-536 mc); ERP 1,056
kw vis, 1837 kw, aur. Ant. height above
average terrain 852 ft.; ant. height above

und, 699 ft. P, O, address; 3300 Midland
oulevard, Forth Smith 72901. Estimated
construction cost $507,473.15; first-year oper~
ating cost $236,000; revenue $425.000. Geo-
graphic coordinates 35° 28’ 04” north lat.;
94° 26’ 157 west long. Type trans. Town-
send Associates TA-30-BT. Type ant.
Jampro Zig Zag JZZ-6-0-A-24, Legal coun-
sel Harold E, Mott, Washington; con-
sulting engineer Edward Lorentz, Chevy
Chase, Md. Principals: Cleve L. Cotner,
Mike Meyer, Carl Robbins, Gilbert Fors-
gren and Ernest S. Stephens (each 209
partners), Mr. Cotner sells monuments
ﬂ;ld is real estate purchases and sale
of cemetery lots; is president, director and
50% stockholder 1np cemetery and has
stock in funeral home, Mr. Meyer is in
transportation and sale of homes. Mr.
Robbins is vice president and stockholder
in bank and s president, director and
stockholder in lumber and building sup-
plies. Mr. Stephens is in coal and mining
and transportation. Mr. Forsgren is part-
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ner in heavy construction concern. Ann.

May 3.
West Palm Beach, Fla—UMC Broad-
casting Corp. Seeks UHF ch. 25 (536-542

mc); ERP 650 kw vis, 146 kw aur. Ant.
height above average terrain 531.2 ft.
ant. height above ground 564.6 f£t. P. O.
address: Box 4362, Jacksonville, Fla. 32201.
Estimated construction cost  $659,247.01;
first-year operating cost $191,600: revenue
$300,000. Geographic coordinates 26 40© 06~
north lat.; 80° 11’ 54”7 west long, Type trans.
RCA TTU 30A. Type ant. RCA TFU-25G.
Legal counsel Mallyck & Bernton, Washing-
ton; consulting engineer Harold R. Walker &
Associates, Metuchen, N. J. Principals:
James Mullaney, president, Ira Kamen,
vice president, et "al. Applicant has ap-
flications pending for new UHF stations
n Jacksonville and Tallahassee, both
Florida. Ann. May 10.

Las Vegas—Arthur Powell Williams. Seeks
VHEF ch. 13 (210-216 mc); ERP 316 kw
vis, 36.08 kw aur. Ant. height above aver-
age terrain 120 ft.; ant. height above
ground 281 ft, P. O. address: Box 1510, Las
Vegas 89105. Estimated construction cost
ﬁiﬁtﬁﬁ’é ssﬁsl(-)s(tu-)%em&: operla‘ging zgs,ooo;

,000. eographic coordinates
36° 07 tr43" no&tél lat.; 1156 13’ 09” west long.
e ans. TT-530CD. Type ant. G
W'IO_H. Legal counsel Benedict P. Cottong
Washington; consulting engineer not avatl-
able. Principal: Arthur Powell Williams.
Mr. Williams is licensee of KLAV Las
Vegas, owns 100% of Radio KLAV Inc.
leasor of radio broadeasting equipment and
is_in real estate. Ann. May 3,
Vegas—Clark County Communication
Inc. Seeks VHF ch. 13 (210-216 mc): ERP
33.15 kw vis., 6.683 kw aur. Ant. height
above average terrain 38283 ft; ant.
height above ground 110.8 #t. P, O. address:
325 South Third Street, Las Vegas 89101.
Estimated construction cost $725,000; frst-
ear operating cost $500,000: revenue

0,000, Geographic coordinates 35 57' 54~
north lat; 115° 30" 00”7 west long. Type
trans. RCA TT-5BH. Type ant. RCA TF-
12AH. Legal counsel, p Baker; con-
sulting engineers ILouis Duttrell and John
H. Mullaney, both Washington. Principals:
Meyer (Mike) Gold, president (51%) et al.
Mr. Gold is owner of KLUC-AM-FM Las
Vegas, and 50% owner of KLOM-AM-FM
(CP) Lompoc, Calif. Ted Oberfelder (2%)
is 43% stockholder, president and treasurer
of KRAM Las Vegas. Ann May 3.

Las _Vegas—Diller Broadcasting Corp.
Seeks VHF ch. 13 (210-216 mc): ERP 230 kw
vis.. 34.5 kW aur. Ant. height above average
terrain_2,396 ft; ant. height above ground
181 ft. P, O. address: ¢/o Robert A. Marmet,
1822 Jefferson Place, Washington 20036.
Estimated construction cost $1,000.000; first-
year operating cost 120,000: revenue

.000. Geographic coordinates 36° 19' 08
north lat.; 115° 34 277 west long. T}E’pe
trans. RCA TT-25 EHLA. Type ant. RCA
TW-12A13P. Legal counsel Robert A.
Marmel; consulting engineer A. D, Ring &
Associates, both Washington. Principals:
Phyllis Diller, president (80%,) and Richard
L. Barovick, vice president (209%). Phyllis
Diller (Mrs. Warde Tatum) is entertainer.
Mr. Barovick is attorney. Ann. May 3.

Las %M—Ettlinger Broadcasting Corp.
Seeks ch. 13 (210-218 mec); ERP 318
kw vis., 63.2 kw aur. Ant. height above
average terrain 2,147.3 ft.; ant. height above

round 495 ft. P. O _address: 3501 Maryland

arkway 68, Las Vegas 89109. Estimated
construction cost $919,201.63; first-year oper-
ating cost $361,850; revenue $337.200. Geo-

aphic coordinates 38° 08’ 32~ north lat.;
15° 09’ 377 west long. Type trans. RCA TT.
25DH. Type ant. RCA TWI5A13P, Legal
counsel Marcus Cohn; consulting engineer
Silliman, Moffet & Kowalski, both Wash-
ington. Principals: John A. Ettlinger, presi-
dent and general manager (84.5%) and
Willlam D. Stlles, vice president and sta-
tion manager (5%), Mr. Ettlinger is pro-
ducer-director, owns 100% of Medallion TV
Enterprises Inc,, TV film distributing com-
pany, is president and 100% owmer of Jett
Advertising Agency, TV and radio adver-
tising Mr. Stiles is president and 15%
stockholder in new AM in Las Vegas. Ann.
May 3.

Las Vegas—Lotus Television of Las Vegas.
Seeks VHF ch. 13 (210-216 mc); ERP 318
kw vis, 60 kw aur. Ant. heifght above
average terrain 1,143 ft.; ant. height above
ground 181 ft. P, O. address: Station KENO,
Las Vegas, B9101. Estimated construction
cost $1,362,000; first-year operating cost
$462,000: revenue $600,000. Geographic co-
ordinates 362 00’ 097 north lat.: 115¢ o1’ 20~
west long. Type trans. RCA TT-25EH. Type
ant. RCA TW-15A13-P. Legal counsel v,
Shuebruck, Blume and Gaguine: consult-
ing engineer Jules Cohen & Associates,
both Washington. Principals: Lotus Theatre
Corp. and Leonard Hornsby, a joint venture.
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Lotus Theatres operates KWKW Pasedena,
Calif. and owns all stock of Lotus Broad-
casting Corp., licensee of KENO Las
Vegas (with application to increase power).
Lotus will also be parent of Lotus Radio
Corp., which is in process of organization
and has contracted to purchase KONE
Reno. Howard A, Kulmenson is president
and director and owns all issued voting
stock. Mr. Hornsby is general manager of
KENO Las Vegas and is vice president of
KENO’s licensee. Ann. May 3.

Las Vegas—Nevada Broadcasters, Seeks
VHF ch. 13 (210-216 mc); ERP 318 kw vis,,
63.2 kw aur. Ant. height above average
terrain 350 ft.; ant. helght above ground
495 ft. P. O. address: 6 Comanche Ave-
nue, Las Vegas 89105. Estimated construc-
tion cost $488,000; first-year operating cost
$380,000; revenue $450,000. Geographic co-
ordinates 36° 08’ 32” north 1at.: 115° 09" 37~
west long. Type frans. RCA TT 12/12 EH,
Type ant. RCA TWISA13P. Legal counsel
not available; consulting engineer not avail-
able. Principals: Walter E. Shull Sr,,
Charles G. Shelton, Norbert W. Jansen and
Frank Schivo (each 25%). Mr. Shull is sales
manager, director and vice president of
Television Co. of America Inc. and Nevada
Broadcasters Fund Inc. Mr. Shelton owns
western apparel store, Mr. Jansen has in-
terests in casinos, vending and finance. Mr.
Schivo has interest in casinos and vending.
Ann. May 5.

Las Vegas—Talmac Inc. Seeks VHF ch.
13 (210-216 mc); ERP 1042 kw vis, 20.84
kw aur. Ant. height above average terrain
3.860.75 ft.; ant. height above ground 1506
ft. P._O. address: 118 South Fourth Street,
Las Vegas 89101. Estimated construction
cost $1,214950; first-year operating cost
$400,000; revenue not available. Geographie
coordinates 35° 59’ 43~ north lat.; 115° 29 06~
west long. T trans. RCA TT-11-AH. Type
ant. RCA TF-12BH. Legal counsel Koteen &
Burt; consulting engineer Kear & Kennedy,
both Washington. Principals: Alan K.
Abner, president (15%), John M. Laxalt
{(11%) and R. Kent Oram, treasurer (18%)
et al. Mr. Abner is chairman of state
regulating agency. Mr. Laxalt is attorney
and representative for petroleum corpora-
tion. Mr. Oram s owner of coin concern
and realty company, and vice presldent and

stockholder of real estate. Ann. May 5.
Akron, Ohio—Cathedral of Tomorrow
Inc. Seeks UHF ch. 55 (716-722 mc); ERP

220 kw vis., 44 kw aur. Ant. height above
average terrain 511 ft.; ant. height above
ground 542 ft. P. address: 2700 State
Road. Cuyahoga Falls, Ohio 44223, Esti-
mated construction cost $344,700; first-year
operating cost $144,000; revenue $150,000.
Geographic coordinates 41 08 42 north
lat.; 81le 30’ 38”7 west long. Type trans. RCA
TTU-10A. Type ant. RCA TFU-30J. Legal
counsel Fisher, Wayland, Duvall and South-
mayd: consulting engineer Commercial
Radio and Equipment Co., both Washing-
ton. Principals: Rex E. Humbard, president,
et al. Mr. Humbard is pastor. Ann. May 8.

Defiance, Ohio—DBNW Inc. Seeks UHF
ch. 65 (776-782 mc): ERP 136 kw vis., 24.6
kw aur. Ant. height above average terrain
5P10 ft.; ant. height above ground 5413 ft.

address: 121 West Butler Street,
Bryan, Ohio 43506, Estimated construction
cost $330,000; first-year operating cost

$100,000; revenue $100,000. Geographic co-
ordinates 41¢ 26 227 north lat.; 840 20¢ 57~
west long, Type trans. RCA =10A. T{pe
ant. RCA TFU 27 DH. Legal counsel Cohen
& Berfield, Washington; consulting engineer
Paul Dean Ford, est Terre Haute, Ind.
Principals: Arthur S, Newcomer, president,
Wayne E. Shaffer, vice president and J.
Robert Geesey, secretary-treasurer (each
33%4%). Mr. Newcomer Is attorney and has
interest in precision cutting tools. Mr.
Shaffer Is attorney, manufacturer of phar-
maceutical supplies and is & member of
Ohio State Board of Education. Mr. Geesey
is attorney. Ann. May 3.

INITIAL DECISION

w Hearing Examiner David I. Kraushaar
issued initial decision looking toward grant-
ing application of Lewis Broadcasting Corp.
for CP for new television station to operate
on ch. 22, Savannah, Ga., and denying ap-
plication of WSGA Television Inc.. for same
facility (Docs. 16976, 18978). Action May 9.

OTHER ACTIONS

® Invited comments on propesal to assign
ch. 26 to Tulare, Calif., for commercial use.
Action by commission by notice of pro-
posed rulemaking, May 10,

u Office_of opinions and review on May 8
Orlando, Fla., television broadcast proceed=
ing, Docs. 11081 et al., granted petition by
Broadcast Bureau for extension of time to
May 26 to file responsive gleadinz to peti-
tion for reconsideration filed by Central

Nine Corp. and TV 9 Inc.

@ Review board in Orlando, Fla., televi-
sion broadcast Proceedlns. Daocs. 11081 et al,
granted rquues for extension of time filed
May 8 b roadcast Bureau and extended
to May 26 time to file responsive pleadings
%oo five pleadings filed April 27. Action May

W Review board: Romac Macon Corp.,
Macon, Ga., extension of time granted to
May 15 to file responses to motfon by
Rovan Television Inc, to enlarge issues In
TV broadcast proceeding (Docs. 16316-T).
Board Members Pincock and Kessler ab-
sent. Action May 4.

@ Review board in Macon, Ga,, television
broadcast proceeding, Docs. 173167, granted
petition filed May 5 and extended to May
15 time to file responsive pleadings to ap-
peal from hearing examiner’s ruling, or in
alternative, motion to enlarge issues, filed
11*\4:1»1'11926 by Romac Macon Corp. Action

ay 9.

w Assigned first commercial channel, ch.
57, Hazard, Ky. (Doc. 17199). Action by
commission by report and order. May 10.

® Review board in Cleveland. television
broadcast groceeding, Docs. 15163-4. panel
of review board, granted petition for leave
to amend and to reopen record for limited
purpose, filed April 18 by Cleveland Broad-
casting Ine, and accepted amendment,
which reflected death of Harry E. Small,
an officer, director and 2.5% stockholder of
Cleveland Broadcasting Inc. Action May 8.

m Assigned ch. 55 to Crossville, Tenn., for
commercial use {(Doc. 17111). Actlon by
commission by report and order, May 10.

W Assigned ch 55 to Kenosha, Wis., first
television assignment (Doc. 17112). Action
by commission by report and order. May 10.

ACTIONS ON MOTIONS

W _Hearing Examiner David I. Kraushaar
on May 9: in proceedi on TV applications
of Syracuse Television Inc., Syracuse, N. Y.
et al, certifled to commission question
whether holder of interim authorization
for operation of ch. 9 television facility In
Syracuse, N. Y., Ch, 9, Syracuse In¢., ought
to be named a party and be required to
articipate in hearings to be held under

e so-called ‘'corporate waste” issues
(Docs. 14388-72, 14444-46).
8 Hearing Examiner Chester F. Naumo-

wicz Jr, on May 9: In proceeding in re
cease and desist order to he directed against
CATV_operators Shen-Heights TV Agsocia-
tion, Shenandoah, Pa., et al, granted peti-
tion to intervene of Taft Broadcasting Co.,
scheduled further prehearing conference for
Ma: a 54) and hearing for May 29. (Docs.
17391-94).

RULEMAKING PETITION
Arpleton, Wis. Walter H. Kalata—Requests
institution of rulemaking proceedings to
amend television table assignments and
provide commercial television broadcast
channel for Ironwood, Mich. Ann, May 5.

CALL LETTER APPLICATIONS
W *Bay Area Educational TV Assoclation,
San Francisco. Requests KQEC(TV).
W *Connecticut Educational TV Corp.,
Bridgeport. Conn. Requests WEDW(TV),
w Gold Coast TV Corp., Miami. Requests
WGCT(TV).

CALL LETTER ACTIONS

w *Kentucky State Board of_ Education,
Granted WKAS(TV) Ashland, WKGB(TV)
Bowling Green, WKHA (TV) Hazard,
(TV) Lexington, WKMA(TV) Madisonville,
WKMR(TV) Morehead, WKMU(TV) Murray,
WKON(TV) Owenton, WKPI(TV) Pikeville
and WKSO(TV) Somerset, all Kentucky.

W Dr. Marvin H. Osborne, Jackson, Miss.
Granted WWHO-TV.

w Edmund D. Baydush, Norfolk, Va.
Granted WTVQ(TV).

® KFIZ Broadcasting Co, Fond du Lac,
Wis. Granted KFIZ-TV.

Existing TV stations

FINAL ACTIONS

KTTV(TV) Los Angeles—Broadcast Bu-
reau granted license covering change in
station. Action May 9.

WHNB-TV, New Britain, Conn.—Broad-
cast Bureau granted license covering auxile
l\.31[x'y gnt. at main trans. location. Action

ay 9.

WLCY-TV Largo, Fla—Broadcast Bureau
granted license covering new TV. Action

May 8.

WMAZ-TV Macon, Ga—Broadc¢ast Bureau
granted license covering changes In sta-
tion. Action May 9.

KMAU-TV Walluku, Hawali—Broadcast
Bureau granted license covering changes
in station. Action M%v 9,

KVTV(TV) Sioux City, JIowa—Broadcast
Bureau granted license covering changes
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CP's deleted

licensed UHF's are not on the air,

SUMMARY OF BROADCASTING
Compiled by BROADCASTING, May 11

ON AIR
; Lic. (H3 CP's
Commercial AM 4,107 18 84
Commercial FM 1,609 25 267
Comercial TV-VHF 430° 15 24
Commercial TV-UHF 95* 25 131
Educational FM 301 3 33
Educational TV-VHF 60 7 9
Educational TV-UHF 42 8 53
AUTHORIZED TELEVISION STATIONS
Compiled by BROADCASTING, May 11
VHF UHF Total
Commercial 519 259 778
Noncommercial 76 103 179

STATION BOXSCORE
Compiled by FCC, Nov, 30, 1966

COM'LAM COM'LFM COMLTV EDUCFM EDUCTV

Licensed {all on air) 4,083
CP's on air (new stations) 25
CP's not on air (new stations) 70
Total authorized stations 4,180
Licenses deleted 0

*|n addition, two AM’s operate with Special Temporary Authorization,
s|n addition, one licensed VHF is not on the air, two VHF's operate with STA's, and three

1,533 570 290 97
69 46 10 19
242 138 19 51
1,844 760 319 167
0 0 0 0

0 ] ] 0

in_station. Action May 9.

WCCB-TV Charlotte, N. C.—Broadcast
Bureau granted license covering new TV.
Action May 8,

WOLE-TV Aguadiiia, P. R.—Broadcast
Bureau granted license covering changes in
station. Action May 9.

KRBC-TV Abilene, Tex.—Broadcast Bu-
reau granted license covering installation
of auxiliary ant. system. Actlon May 9.

WVEC-TV Hampton, Va~—Broadcast Bu-
reau granted license covering installation
of formerly authorized driver and ant. as
auxillary trans. and ant. at the old main
trans. and ant. location. Action May 9.

KVO0S-TV Bellingham, Wash.—Broadcast
Bureau granted license covering installation

of auxiliary trans. Action May 9.
KING-TV Seattle—Broadcast Bureau
anted license covering changes in station.
ction May 9.

® Broadcast Bureau granted licenses cov-
ering following new stations; WJKS-TV,
ch. 17, Jacksonville, Fla. and WCFT-TV,
ch. 33, Tuscaloosa, Ala. Action May 8.

OTHER ACTIONS
# AK-SAR-BEN Broadcasting Inc. re-
quest for walver of Sec. 1.534(b) of rules
denied, and call letters of its TV station
KAKS, ch. 42, Omaha, deleted. Action by
commission by order, May 10.

RULEMAKING ACTION

® Commission, on May 2, %;-anted request
by Meredith WOW Inc. (WOW-TV), Omaha,
for extension of time to May 24 to file
comments and to June 8 for replies to re-
sponses to petition by Mid-America Broad-
casting Inc. (KSLN-TV), Salina, Kan., for
rulemsaking Involving Salina and Lincoln
Center, Kan. (RM-1124), Action May 4

New AM stations

APPLICATIONS

Hile, Hawall—Southwestern Broadcasting
Co. Seeks 870 kc, 10 kw. P. O, address:
Thunderbird hotel annex, Las Vegas 89109.
Estimated construction cost $77,310; first-
;:_It.lnr operating cost $72,800; revenue $£76,000.

cipals: Donald W, Reynolds, president
and Joseph W. McMurray, vice president.
Mr. Reynolds is president and director of
Donrey Media Group Ltd.. which owns
50% with Southwestern Publishing Co. vot-
ing etock in parent corporation Southern
Nevada Radio & Television Co. Ann. May 4.
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New London, wis—New London Enter-
prises Inc. Seeks 1460 ke, 1 kw. P. O. ad-
dress: 1203 North Water Street, New Lon-
don 54961. Estimated construction cost
$41,133; first-year operating cost $32,150:

revenue $45,000. Principals: Sigurd W.
ﬁrost&e. secretary-treasurer, et al. Ann.
ay 10.

FINAL ACTION

Vista, Calif.—North County Broadcasting
Co. FCC granted 1000 kc, 1 kw—DA, D. P. O,
address: c/o Gene Alred, 5 Dobbin Lane,
Rolling Hills Estates, Calif. 80274. Estimated
construction cost $110,483; flirst-year operat-
ing cost $67,568; revenue $85,000. Principals:
Gene 1 g Alfred (50.1%), James L. Bar-
rett (30.7%), Fred W. Volken (8.0%), Robert
J. Tomko (4.1%), Justin G, Goostree (4.1%),
and others, Mr. Alfred fs director of PR
and advertising for Harvey Aluminum Inc.;
Mr. Barrett is attorney:; Mr. Volken I8 con-
sulting radio engineer, 33%% owner of
KLAN Lemoore, Calif.; Mr. Tomko is owner
of Vvista Video, Vista, Calif.; Mr. Goostree
is vice president of First National Bank of
Vista and director of Vista Sanitation Dis-
trict. Action May 10.

OTHER ACTIONS

® Review board in Montgomery, Ala.,
standard broadcast proceeding, Does. 17058~
60, denied further motion to enlarge issues
filed on March 14 by Rocket City Broad-
casting Inc., Board Member Berkemeyer
absent. Action May 8.
® Review board in Costa Mesa-Newport
Beach, Calif.,, standard broadcast proceed-
ing, Docs. 15752 et al. granted in patrt peti-
tion to enlarge issues filed March 2 by
Charles W, Jobbins, Pacific Fine Music Inc.,
Storer Broadcasting Co., (KBS), Pasadena
Broadcasting Co. and Oranf Radio Inc.;
denied motion to certify pet tfon to enlarge
issues to commission flled March 28 by
California Regional Broadcasting Corp.;
granted request for leave to file opposition
to Broadcast Bureau's comments on peti-
tion to enlarge issues filed April 13 and
accepted concurrently filed opposition; and
enlarged issues as to California Regional
Broadcasting Corp. Board Member Nelson
not participating, Action May 10.
® Denied application and petition by
ttville Broadeasting Co., requesting re-
view of (1) review board decision which
had denied CP for new AM at Prattville,
Ala., and (2) memorandum opinion and

order which had denied its requesfs for
reconsideration and reopening of record
(Doc. 14878). Action by commission by
ggger,l oCommissioner Cox not participating,

y_10.

® Review board in South Beloit, Ill.,
standard broadcast proceeding, Docs. 17209
et al, granted motion to_delete issue, filed
March 13 by Victory Broadcasting Inc.;
granted petition to delete issues filed March
13 by ssouri Broadcasting Inc.; and mo-
tion to delete issue filed on March 13 by
Six-Eighty-Eight Broadcasting Co.; dis~
missed as moot motion to enlarge issues
filed March 13 by St. Louis Broadcasting
Co.; and granted motion to delete and en-
large issues filed March 13 by Great River
Broadcasting Inc., to extent of deleting
issues. Foregoing actions deleted issues 10,
11, 12 and 14. Board Member Nelson not
participating. Action May 10.

® Review board in Jacksonville, N, C.,
Docs. 17148-50, standard broadcast pro-
ceeding, granted petition filed May 5 by
applicants and extended to May 12 time to
file joint requests for aglproval of agree-
menis. Board member Nelson not parti-
cipating. Action May 9,

® Review board in Kettering, Ohio,
standard broadcast proceeding, Docs. 17243
et al, granted motion filed May 5 by Kitty-
hawk Broadcasting Corp., and extended to
May 12 time to file responses to oppositions
to petitions to add and delete issues filed
April 5 and 7 by Kittyhawk Broadcasting
Corp. and Gem City Broadcasting Co.
Action May 8.

® Review board in Xeitering, Ohio,
standard broadcast proceeding, Docs, 17243
et al, denled motion to delete issue flled
March 27 by Voice of the Ohio Valley Inc.;
granted motion to delete issue filed April
5 by Bloomington Broadeasting Co.; and
modified issues by deletion of issue 11. Ac-
tion May 10.

® Review board in Eugene, Ore.. standard
broadcast proceeding, Docs. 18998 and
16000, granted in part motion to correct
transceript of oral argument filed on April
18 by Emerald Broadcasting Corp. Board
Member Berkemeyer absent. Action May 5.

® Review bhoard in New Castle. a.,
standard broadcast proceeding, Docs. 17178~
80. denied petition to enlarge issue filed
March 9 by Shawnee Broadcasting Co. Ac-
tion May 9.

# Walved Sec. 73.37 of overlap rules and
accepted application of Dr. Charles Wm.
Hunt for new AM to operate on 1400 ke,
250 w-N, 1 kw-LS, in Charlottesville, Va.
Action by commission by letter. Commis-
sioner Johnson concurring, May 10.

ACTIONS ON MOTIONS

8 Chiet Hearing Examiner James D.
Cunningham on May 5 in proceeding on
AM application of Jupiter Associates Inc.,
Matawan, N. J., et al, granted motion of
Williamm S. Halpern and ZLouis N. Seltzer,
d/b as Somerset County Broadcasting Co.
and extended time for filing proposed find-
g’;gs from May 12 to May 22. (Docs. 14755-

® Hearing Examiner Millard F. French
on May 8 in proceeding on AM applica-
tions of Lorain Community Broadcastin,
Co.. Allied Broadcasting Inc. and Midwe
Broadcasting Co., all Lorain, Ohio. granted
petition of applicant Midwest Broadcasting
Co. and extended time for flling proposed
findings from May 9 to May 22. and reply
findings from June 5 to June 19. (Docs.
16878-78).

CALL LETTER APPLICATIONS

® Rowland Broadcasting Inc., Macon, Ga.

Requests WDBN

w Fox River Broadcasting Co.. Oshkosh
Wis. Requests WAGO.

CALL LETTER ACTIONS

w Soid Rock Ministries Inc.. Soldatna,
Alaska., Granted KSRM.
® Ralph

Sweeney,

Granted KNEIL

§ Lighthouse Broadcasting Inc., Jupiter,
Fla. Granted WJTS.

® West Jersey Broadcasting Co. Mt.
Holly, N. Y. Granted WJJZ.

® Broadcast Co. of the Carolinas Inc.,
Sherryville, N. C. Granted WCSL.

® Stateline Broadcasting Co., Ardmore,
Tenn. Granted WSLV.

® Presraco Inc., Kingwood, W. Va. Granted
WEFSP.

Existing AM stations

APPLICATIONS

KDRG Deer Lodge, Mont.—Seeks CP to
increase daytime power from 250 w to 1 kw.

Ann. May 5.
WCRV Washington, N. J.—Seeks CP to
increase power from 500 w to 1 kw: change

ant.-trans. location to Route 69. 0.6 mf.
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PROFESSIONAL CARDS

JANSKY & BAILEY
Consulting Engineers
1812 K St., N.W.
Wash., D. C. 20006 296-6400
Member AFOCE

COMMERCIAL RADIO
EQUIPMENT CO.
Everett L. Dillard, Gen. Mgr.
Edward F. Lerentz, Chief .
PRUDENTIAL BLDG.

DI 7-1319
WASHINGTON, D, C. 20005
Membor AFCOR

JAMES C. McNARY
Consulting Engineer
National Press Bidg.

Wash. 4, D. C.
Telephone District 7-1205
Member AFOOR

—Established 1926—
PAUL GODLEY CO.
CONSULTING ENGINEERS
Box 798, Upper Montclair, N.J.0T043
Phone: (201) 746-3000

Member AFOCE

GEORGE C. DAVIS

CONSULTING ENGINEERS
RADIO & TELEVISION

527 Munsey Bldg.
STerllng 3-0111

Washington 4, D. C.
Member AFCOR

A. D. Ring & Associates

42 Years’ Experience in Radie
Enginearing
1710 H S$t., N.W. 298-6350
WASHINGTON 6, D. C.
Member AFOOR

GAUTNEY & JONES
CONSULTING RADIO ENGINEERS
930 Warner Bldg. National 8-7757
Washington 4, D, C.
Member AFOCE

Munsey Building

Lohnes & Culver

District 7-8215
Washingten 5, D. €,

Member AFCOR

KEAR & KENNEDY

1302 18¢h St., N.W. Hudson 3-9000
WASHINGTON 6, D. C.
Member AFCCR

A. EARL CULLUM, JR.

CONSULTING ENGINEERS
INWOOD POST OFFICE
DALLAS 9, TEXAS
MElrose 1-8360
Member AFCCE

GUY C. HUTCHESON
817 CRestview 4-8721
P. O. Box 808
1100 W. Abram
Arlington, Texas 76010

SILLIMAN, MOFFET
& KOWALSKI
1405 G St., N.w.
Republic 7-6646
Washington 5, D. C,
Momber AFOCE

GEO. P. ADAIR ENG. CO.

CONSULTING ENGINEERS
Radlo-Telavision
Communications-Electronics
901 20th St., N.W.
Washington, D. C.
Federal 3-1116
Momber AFCOCB

KEAN, SKLOM & STEPHENS
CONSULTING RADIO ENGINEERS

19 E. Quincy Street
Riverside, Illinois 60546

(A Chicago Suburb)
Phone 312.447-2401

Momber AFOCE

HAMMETT & EDISON
CONSULTING RADIO ENGINEERS
Box 68, International Airport
San Francisco, California 94128
342-5208
Member AFCUE

JOHN B. HEFFELFINGER

9208 Wyoming Pl. Hiland 4-7010

KANSAS CITY 14, MISSOURI

JULES COHEN
& ASSOCIATES

9th Floor, Securities Bldg.
729 15th S5t., N.W., 393-4616
Washingten 5, D. C,

Member AFCOCH

CARL E. SMITH

CONSULTING RADIO ENGINEERS
8200 Snowville Road
Cleveland 41, Ohic
Phone: 216-526-4386

Member AFOCE

VIR N. JAMES

CONSULTING RADIO ENGINEERS
Applications and Field Engineering
345 Colorade Blvd.~—80206
Phone: {Area Code 303) 333-5562
DENVER, COLORADO

Msmber AFOOE

A, E. Towne Assocs., Inc,

TELEVISION and RADIO
ENGINEERING CONSULTANTS
727 Industrisl Road
San Carlos, Californla $4070
Phone 592-1394 Res. 593-6706

PETE JOHNSON
& Associates
GONSULTING am-tm-tv ENGINEERS

P.O. Box 4318 304-925-6281
Charleston, West Viegiala

MERL SAXON

CONSULTING RADIO ENGINEER
622 Hoskins Street
Lufkin, Texas

634-9558 632-2821

WILLIAM B. CARR
CONSULTING ENGINEERS
Walker Bldg., 4028 Daley
Fort Worth, Texas
AT 4-9311
Member AFOOE

RAYMOND E. ROHRER
Consulting Radio Engineers
436 Wyatt Bldg.
Washington 5, D. C.
Phone: 347-9061
MHember AFOCE

E. HAROLD MUNN, JR,
BROADCAST ENGINEERING
CONSULTANT
Box 220
Coldwater, Michigan—49036
Phone; 517—278-6733

JOHN H. MULLANEY
and ASSOCIATES

Suite TV,
1150 Connecticut Ave., N.W.
Washington, D. C. 20036
Phone 202-223-1180

Member AFCOE

ROSNER TELEVISION

SYSTEMS
ENGINEERS CONTRACTORS
120 E. 56 St. | 230 Newtown Rd.
New York Plainview
N. Y. 10022 N. Y. 11803

Serving The SOUTHEAST
FREDERICK A. SMITH, P.E.
Consuiting Engineer
5 Exchange St.
Charleston, S. C. 29401
A/C 803 723-4775

Service

Directory

COMMERCIAL RADIO
MONITORING CO,
PRECISION FREQUENCY

MEASUREMENTS

103'S. Market St
Lee's Summit, Mo.
Phone Kansas Clty, Lacleds 4-3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE

SPECIALISTS FOR AM-FM-TV
45 I_it:cmcmd Ave.

Coml|
Phone TRowbridge 6-2310

PAUL DEAN FORD
d Engineering C. Itant

R. R. 2, Box 50
West Terre Haute, lndiana 47885
(812) 533-8903
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North of borough lmits of Washington,
N, J., and install a new trans. Ann. May 10.

WFSC Franklin, N. C.—Seeks CP to
change frequency from 1050 kc to 810 kc;
make changes in ant. system (increase
height). Ann, May 4

FINAL ACTIONS
KIMN Denver—Broadcast Bureau granted
license covering increase in power. Action

ay S,

WTOR Torrington, Conn.—Broadcast Bu-
reau granted license covering changes in
frequency, power, ant. location, changes in
ground system and installation of new
trans. and DA-2. Action May 3.

WEBS Calhoun, Ga.—Broadcast Bureau
granted license covering new AM station,
specify studio location as 203 Piedmont
Street. Action May 3.

WDBC FEscanaba, Mich.—Broadcast Bu-
reau granted CP to make changes in day-
time DA pattern; conditions. Actlon May 4.

® Broadcast Bureau granted renewal of
licenses for following stations and copend-
ing auxiliaries: WDOL Athens, Ga.: WNGA
Nashwille, Ga. and WRG-FM, Buffalo, N. Y.
Action May 5.

OTHER ACTIONS
& Review board apglication of James J.
B. Scanlon for modification of existing
facilities of standard broadcast station
KCAT Pine Bluff, Ark., denied (Doc. 16529;

BP-16296). Decision by Board Members
Berkemeyer, Slone and Kessler May 3.
Action May 4.

B Office of opinions and review on May
5 granted petition and suﬁplement flled by
Madison County Broadcasting Inc. (WRTH)
and extended to May 29 time for flling re-
plies in AM proceeding on application for
CP to WR' Wood River, I11. (Doc. 16980).

® Review board in Lexington, Neb.,
standard broadcast proceeding, Docs. 15812-
3, granted fjoint petition filed May 4 by
Nebraska Rural Radio Association (KRVN)
and Town & Farm Inc. ( ). and ex-
tended time for filing exceptions to hear-
ing examiner’s initial decision to a date
15 days after board's action on joint peti-
tion for approval of agreement filed by
above partles on May 1. Board member
Berkemeyer absent. Action May 8.

m Petitlon by Western North Carolina
Broadcasters Inc. (WWIT) for reconsidera-
tion of commission’s memorandum opinion
and order designating {ts renewal applica-
tion for hearing denied; Commission also
waived, on behalf of petitioner, provision
of Sec. 1.106(f) of rules regarding length
of petition, and dismissed as moot peti-
tion by Western for stay of effectiveness
of the designation order until commission
has acted upon petition for reconsidera-
tion in the Canton. N. C., renewal proceed-
ing (Doc, 17050). Action by commission by
memorandum opinion and order, Commis~
sioner Cox concurred, May 10.

B Wilkes Broadcastin Co., (WKBC),
Wilkesboro, N. C., application requesting
review of review board memorandum opin-
lon and order denied. Order had refused

tition to enlarge issues In hearing on

ilkes Radio’s application for CP for new
AM at Wilkesboro, . C., (Doc. 16311).
Action by commission by order. May 10.

B Review board in Eugene, Ore., standard
broadcast proceeding, Docs. 15998-16000,
Board Members Berkemeyer, Slone and
Pincock, adopted decision anting appli-
cation of erald Broadeasting Corp.,
(KPIR) for authority to operate new class
II-A broadcast station on 1120 kes. 50 kw,
unlimited time, directionalized day and

night, and denying the application of Hi-
Desert Broadcasting Corp., (KDHI) for
authority to operate new class II-A broad-
cast station on 1120 kes, 10 kw, unlimited
time, directionalized at night, at Twenty-
Nine Palms, Calif. Conditions. Action May 8.

® Office of opinions and review on May
2 granted motion by Walter N. Nelskog for
extension of time to May 15 to file respon-
sive pleadings to the Broadcast Bureau’s
April 4 comments in Bellevue, Wash., pro-
ceeding on renewal of license of Northwest
Broadcasters Ine., for VU, and_ appli-
catlon of Bellevue Broadcasters (KFKF')
for CP (Docs. 16809-10).

ACTIONS ON MOTIONS

8 Hearing Examiner Thomas H. Donahue
on May 4 in proceeding in matter of revo-
cation of licenses of Asheboro Broadcast-
ing Co., for WGWR-AM-FM, N. C., changed
June 14, hearing to further prehearing con-
ference (Doc. 16789).

& Hearing Examiner Charles J. Frederick
on May 4 in proceeding on AM applications
of Salter Broadcasting Co., (WBEL), South
Beloit, IIl., et al, permitfed an amendment
by Prudential Broadcasting Co., to reflect
issuance of ten (10) shares of stock previ-
ously subscribed, one to each of ten (10)
stockholders (Does. 17209-15, 17217, 17219).

FINES

m WAUC Broadcasting Co., licensee of
WAUC Wauchula, Fla.,, was directed to pay
$500 forfeiture for failure to respond to
notice of apparent liability issued Feb. 8,
for operation by improperly licensed op-
erator and failure to keep & maintenance
log. Action by commission by memorandum
opinion and order, May 10.

8 Folkways Broadcasting Inc., licensee of
WICW-AM-FM Whitesburg, Ky. was di-
rected to pay forfeiture of $1,000 for opera-
tion of two stations without properly li-
censed operator and for various technical
violations, including inoperative emergency
action notification equipment, failure to
check transmitting equipment five days per
week, and fajlure to have transmitter clearly
visible to operator in charge of transmitting
apparatus at his normal operating position.
Action by commission by notice of ap-
parent liability, May 10.

w Richmond County Broadcasting Co., -
censee of WKDX Hamlet, N. C., was directed
to pay $500 forfeiture for operation with
improperly licensed operator and for fail-
ing to provide supervision of transmitter by
operator holding first-class operator’s li-
cense. Action by commission by memo-
randum opinion and order, May 10.

CALL LETTER AFPLICATIONS
m KYND, Buck Owens Broadcasting Inc.,
Tempe, Ariz. Requests KTUF.
& KBLA, George E. Cameron Jr., Bur-
bank, Calif. Requests KBBQ.

DESIGNATED FOR HEARING

® Designated for hearing application of
Braun Broadcasting Co. to increase daytime
power of KOAD moore, Callf.,, from 250
w to 1 kw. Glomor Music Broadcasters, -
censee of KHOT Madera, Calif.,, made party
to prodceeding. Action by commission by
order, May 10.

New FM stations

APPLICATIONS
Fort Smith, Ark.—American Television
Inc. Seeks 93.7 me, ch. 229, 100 kw._ Ant.
height above average terrain 2025 ft. P. O.
address: 101 North 4th Street, Fort Smith

Broadeasting:: =z
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72801. Estimated construction cost $73,685;
first-year operating cost $42,000; revenue
$48,000. Principals: Donald W. Reynolds,
sole shareholder and president. Mr. Reynolds
is president and director of checking bureau,
Donrey Broadcasting Co., broadcast equip~
ment, Donrey Media Group Ltd., manage-
ment consultants, investment companys,
construction company, Nevada Network Inc.,
national TV _sales, Northwest Arakansas
Publishing Company, g!‘lomgraphy supply
compan and publfsh g company. Mr.
Reynolds is sole owner of the following
broadcast properties and is president and
director of each parent corporation: KFSA=-
AM-TV Fort Smith, Ark.; KGNS-AM-TV
Laredo, Tex,; KBRS Springdale, Ark.;
KOLO-AM-TV Reno, Nev.; KORK-AM-FM-
TV Las Vegas, Ann. May 4.

Thomasvilie, Ga.—Rachel Q. Collins tr/as
Collins Broadcasting Co. Seeks 107.1 me, ch.
298, 3 kw. Ant. height above average terrain
300 ft. P. O, address; Box 755, Thomasville
31792, Estimated construction cost not avafl-
able; first-year operating cost $15,200; reve-
nue $24,000. Principals: T. 0. and Rachel Q.
Colling (each 50%). Mr. Colling i8 WCTV
(TV) Thomasville, Ga. engineer. Mrs. Collins
is housewife. Ann. May 10.

Abilene, Kan.—KARBI Inc. Seeks 983 me,
ch. 252, 3 kw. Ant. height above aver
terrain 108.82 ft. P. O. address: 409 Nor
West Third Street, Abilene, Kan. 6§7410. Esti-
mated construction cost $12,638.75; first-year
oFerating cost $2,345; revenue $4,500. Prin-
cipals: Norton E. Warner, president and
Douglas K. Lyon, manager. Applicant is
licensee of KABI Abilene. Ann. May 4.

*0ld Westbnry, N. Y.—New York Institute
of Technology. éeeks 91.1 me, ch. 216, 0.01
kw. Ant. height above average terrain
100 ft. P. O. address: Wheatley Road, Old
Westbury, Long Island 11568. mated con-
struction cost $2,305; first-year operating
cost $10,000; revenue none. Principal: Dr.
A, Schure, president, et al. To be admin-
istered by board of trustees. Ann. May 10.

Portland, Ore~—King Broadcastlni Co.
Seeks 101.9 mc, ch. 270, 100 kw. Ant. height
above average terrain 1,611 f£t. P. O. ad-
dress: 320 Aurora Avenue, North Seattle,
Wash. 98109, Estimated construction cost
$97,400; first-year operating cost $32,000;
revenue $10,000. Principals: Stimson Bullitti,
president, Jay W, Wright, Payson Hall and
Ancil Payne, all vice presidents. Applicant
owns KGW Portland, Ore. Ann. May 10.

Madison, 5. D.—Madison Broadcasting Inc,
Seeks 103.1 me, ch, 276, 3 kw. Ant. height
above average terrain 91.26 ft. P. O. address:
Box 549, Madison 57042. Estimated construc-
tion cost $10,740; first-year operating cost
15,000; revenue $20,000. Principals: Joseph
A. Muggly, president (49%), Sherleen Adler,
vice presiéent (2%) and Catherine B. Mug-
gly, secretary-treasurer (49%). Applicant
owns KJAM Madison. Dr. Muggly is physi-
cian. Catherine Muggly is nurse, Sherleen
Adler i{s homemaker. Ann. May 10.

FINAL ACTIONS

Jerseyville, Ill.—Tri-Connty Broadcasting
Co. Broadeast Bureau granted 104.1 me, ch.
281, 15 kw. Ant. height above average ter-
rain 380 ft. P. O. address: Box 310, Jersey-
ville 62052. Estimated construction cost
$31,291; first-year operating cost $10,000;
revenue $15,000. Principal: Robert P. Skibbe,
president. Action May 5.

Mason City, Iowa—North Central Iowa
Broadcasting Co. FCC granted 106.1 mc, ch.
291, 100 kw. Ant. height above average ter-
rain 255 ft. P. O. address: Weir Building,
Mason City. Estimated construction cost
$30,000; first-year operating cost $5,000; reve-
nue $24,000. Principals: Hayward L. Talley
(100%). Mr. Talley is president and princf-
pal owner of Mid-Illinois Broadcasting Co.,
licensee of WSMI-AM-FM Litchfteld, T1II.,
president and owner of Talley Broadcasting
Co., licensee of KXGI Fort Madison, Iowa
and North Central Iowa Broadcasting Co.,
liocensee of KSMN Mason City. Action May

10.

Bolivar, Mo. — FCC_granted Robert F.
Neathery and L. €. McKenney db/as Shep-
herd of The Hills Broadcasting Co. 106.3 mc,
ch. 292, 3 kw, Ant. height above average
terrain 200 ft. P. O. address: 114 E. Division
St., Bolivar 65613. Estimated construction
cost $13,520; first-year operating cost $4,835;
revenue $7.000. Shepherd of The Hills Broad-
f\EStmﬁ) is licensee of KBLH Bolivar. Action

ay

*Kearney, Neb.—Kearney State College.
Broadcast Bureau granted 91.3 me, ch. 217,
.001 kw. Ant. height above average terrain
99 9#. P, O, address: 68847. Estimated con-
struction cost $2,050; first-year operating
cost $500. Principal: Milton J. Hassel, presi-
gent, board of education, et al. Action May

*Lincoln, Neb.—Union College Inc. Broad-
cast Bureau granted 91.3 mc, ch. 217, 10 w.
Ant, height above average terrain 139.8 ft.
P. O. address: 3800 South 48th Street Lin-
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coln 68508. Estimated construction _cost
$5,450; first-year operating cost $7,000. Prin-
cipals: To be administered by board of
trustees. Actlon May 5.

Pulaski, Va.—Pulaski Broadcasting Corp.
Broadeast Bureau granted 107.1 me, ch, 296,
2.85 kw. Ant. height above averafe terrain
minus 58 ft, P, O, address; Box 351, Pulaskt,
Estimated construction cost $6,570.40; first-
%s_ar operating cost $5,049; revenue $6,000.

ineipals: John A. Columbus, president.
Proposed FM staffed by present WPUV
Pulaski, Action May 5

OTHER ACTION
m Petition by Maine Township FM Inc, to
correct plain error in Waukegan and Des
Plaines, IlI, FM broadcast proceeding
(Docs, 13292, 13940, 17242) dismissed. Action
by Commission by order May 10.

ACTIONS ON MOTIONS

m Chief Hearing Examiner James D, Cun-
ningham on May 9: designated Hearing Ex-
aminer David I. Kraushaar to serve as Bre-
siding officer in_proceeding on FM ‘%}1 ca-
tions of Miami Broadcasting Corp.. W.B.B.J.
Inc, Mission East Co., and Edward Winton,
Silva M. Feldman, Davis Ginsberg, Norma
Fine and Al Lapin Jr., d/b as WSKP Broad-
casters, all ami; scheduled prehearing
conference for June 14 and hearing for July
11 (Docs, 17401-04),

® Hearing Examiner Milliard F. French on
May 8 in gmceedlng on FM applications of
Prairieland Broadcasters and _Richard P.
Lamoreaux, both Monmouth, IIl., granted

tition for leave to amend of applicant
ggairieland Broadcasters to reflect demise
of one of partners and purchase by remaining
i)ggr&ers of deceased partner’s share (Docs.

45) .,

m Hearing Examiner Isadore A. Honig on
May 4 in proceeding on FM applications of
Ward L. Jones and Mars Hill Broac!castlni
Inc., both Syracuse, N.Y., granted joint ora
request of applicants and postponed pro-
ceguml dates for thirty dags including hear-
ing from June 13 to July 13 (Does. 17117-18).

RULEMAKING APPLICATIONS
ganta Maria, Calif. KHER—Requests issu-
ance of an order of proposed rulemaking
looking toward allocation of ch. 251 to
Santa Maria, Calif. Ann. May 5.

Pipestone, Minn., KLOH—Requests amend-
ment of table of FM assignments so that
class C ch. 254, be inserted at Pipestone,
Minn, and that class A ch. 252, be deleted.
Ann. May §

CALL LETTER APPLICATION

2 FM Enterxprises Inc., Clearwater, Fla.
Requests WQXM.

CALL LETTER ACTIONS

m Joseph Gamble Stations Ine., Stockton,
Calif. Granted KJOY-FM.

B West Florida Broadcasting Inc. Granted
WONF (FM),

m Paclfic Broadcasting Inec.,
Granted KGMB-FM. X .

# The Denison Broadeasting Co., Denison.
Iowa. Granted KDSN-FM.

m Cowles Communications Inc., Des Moines,
Towa. Granted KRNT-FM.

m Rough River Broadcasting Co., Leitch-
field, Ky, Granted WMTL-FM.

B Washtenaw Broadcasting Inc., Ann Ar-
bor, Mich, Granted WPAG-FM.

® Marshall Broadcasting Co., Marshall,
Mich. Granted WMRR-FM,

® KDHL Broadcasting Co., Faribault, Minn.
Granted KDHL-FM.

® Jomac Jackson Corp., Jackson, Miss.
Granted (FM),

m Artesia Broadcasting Co., Artesia, N. M.
Granted KSVP-FM.

® McQueen & Co. Inc., Dyersburg, Tenn.
Granted WTRO-FM.

® Charles L. Cain, Sherman, Tex. Granted
KSHN (FM).

DESIGNATED FOR HEARING

Miami Broadcasting Corp., W.B.B.J. Inc.,
Mission East Co. and WSKP Broadcasters,
all Miami—Broadcast Bureau designated for
consolidated hearing a%glications for new
FMs to operate on ch., 298 (107.5 mc), ERP
100 kw, ant. height: Miami—3133 ft,
W.B.B.J., Inc.—274 ft., Mission East—343 it.,
WSKP—"49 fi. Federal Aviation Administra-
tion is made a party to proceeding. Action
April 28,

Honolulu.

Existing FM stations

FINAL ACTIONS

KCEE-FM Tucson, Ariz.—Broadecast Bureau
granted mod. of CP to change ant.-trans.
and studio location to 2126 South Alvernon,
Tu type trans., make change in
ant. system, change type ant., ERP 255
kw, ant. height 77 ft. Action May 8.

*WPKN(FM) Bridgeport, Conn.—Broadcast
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ETV fund grant

® Following grants for educational
television have been anonunced by
Department of Health, Education
and Welfare:

Baltimore—Ch. 67. $654,301 to Mary-
land Educational-Cultural Television

ommission to activate statlon. Total
project cost $1,654,000.

Concord, N. C.—Ch, 58. $190,813 to
University of North Carolina to con-
struct new UHF. Total project cost
$381,628.

Vermillion, S. D.—*KUSD (ch._ 2).
$268,404 to University of South Da-
kota to expand coverage and to im-

prove production facilitles, Total
project cost $400,000.
Rapid City, S. D.—Ch. 9. $163,544

to State Board of Directors for Edu-
cational Television to help construct
new TV. Total project cost $327,000.

Bureau granted CP to install new type

trans, dual polarized ant., make changes
in ant, sgstem, chanie frequenc%: to 895
mc, ERP 700 w., ant, height 550 ft, change
ant. trans. location to Booth Hill, Video

Lane, Trumbull, Action May 5.

WNUS-FM Chicago -~ Broadcast Bureau
granted license covering installation of new
ant. Action May 3.

WPRS-FM Paris, @l.—Broadcast Bureau
granted CP to install new type trans,, dual

olarized ant., change ERP to 3 kw, ant,
elght 225 ft., condition. Action May 5.

KWNT-FM Davenport, Iowa— Broadcast.

Bureau 1Vfrant.ed license covering new FM.,
Action May 3.

WQRB-FM Pittsfield, Mass.—Broadcast Bu-
reau granted mod. of CP to_ increase ant.
height to minus 92 ft, Action May 4.

WVNJ-FM Newark, N. J—Broadcast Bu-
reau granted license covering changes in
ant.-trans. location, ERP 24 kw, ant. height
670 ft.; installation of ant. Action May 3.

WAKW(FM) Cincinnati — Broadcast Bu-
reau granted CP to increase ERP to 10 kw.
Actlon May 3.

KLOR-FM Ponca City, Okla,—Broadcast
Bureau granted mod. of license to change
name of licensee to Communications Enter-
prises Inc. Action May 3.

KELO-FM Sioux Falls, 8. D.—Broadcast
Bureau %ranted CP to change ant.-trans.
location to 1 mile east of Rowena, Sioux
Falls, change studio location to 501 South
Philligas Avenue, install new type trans.,
new yi)e ant., increase ERP to 100 kw and
ant. helght to 1,900 ft. Action May 5.

KQUE(FM) Houston—DBroadcast Bureau
ranted mod. of CP to decrease ERP. Ac-
on May 4.

OTHER ACTIONS

m Commission, on May 1, granted request
by the Association of Maximum Service
Telecasters Inc., for extension of time
May 11 to file_reply comments in matter
of revision of FM broadcast rules, particu-
larly as to allocation (educational FM chan-
nels) (Doc. 14185). Action May 4,

® Review Board in Syracuse, N, Y. FM
broadcast proceeding, Docs. 17117-8, granted
request filed May 3 Mars Hill Broadcast-
ing Inc., and extended to June 2 time within
which to file joint request for approval of
agreement. Board Member Berkemeyer ab-
sent, Action May 5,

® Review Board in Murphy, N. C., FM
broadcast proceeding, Docs. 17088-7, granted
motion to file further pleading, filed April
13 l{{ Cherokee Broadcasting Co.: denled
petitlon to enlarge issues filed Feb. 27, by
Cherckee; and denied motion to enlarge
issues filed Feb. 27 by Fannin County Broad-
casting Co, Board Member Kessler absent.
Action May 4.

ACTION ON MOTION

® Hearing Examiner Forest L. McClenning
on April 27 in proceeding on FM applica-
tions of News-Sun Broadcasting Co., Wau-
kegan, Ill.. et al.,, granted petitton to inter-
vene of WNWC Inc, licensee of WNWC
(FM) Arlington Helghts, IIl., and made it
party to proceeding (Docs. 132092, 13940,
17242).

RULEMAKING ACTION

® Denied request for rulemaking to sub-
stitute class B FM channel for class A as-
stignment in Ukiah, Calif., which now has
two class A channels, both authorized. Com-
mission found request lacked a showing of
need, and that it would create mixture of
classes of stations. Action by commission by
memorandum opinion and order May 10.

CALL LETTER APPLICATIONS
u WTNT-FM, Tallahassee Ag&lfnce Corp,,
Tallahassee, Fla, Requests W (FM),
a WAEF-FM, North Cincinnati Broadcast-
ing Co., Cincinnati, Re¥ests WAEF (FM).
& KATI-FM Casper Famlily Radio Inc.
Casper, Wyo. Requests KAWY (FM),

Translators

ACTIONS

® Walved Sec. 1.534(b) of rules and
granted late-filed application of San Luls
Obispo County (Calif.) Superintendent of
Scheols for CP to replace expired permit
of translator K82BG Shandon, Syncline Hill,
and Pozo, all California, Action by com-
mission, May 10,

® Walved Secs, 74702 and 74.735(a) of
rules and granted following applications of
University of Hawaii for CP for new trans-
lators as a_part of statewlde noncommercial
educational television broadcast system
serving Hawaii: (1) 100-watt UHF to serve
‘Waialua, Oahu, on ch, 63; (2) 100-watt UHF
to serve Lihue, Kaual, on ch, 76; (3) 100~
watt UHF to serve Anahola, Kaual, on ch.
80; (4) 20-watt UHF to serve Walpake,
Kauai, on ch. 72; (5) 10-watt VHF to serve
Kilauea, Kaual, on ch. 8; and (6) 1-watt VHF
to serve Hanalei, Kaual, on ch. 12. Trans-
lators will provide chain of noncommercial
educational stations serving coastal regions
of island of Kaual. Action by commission,
May 10.

a Waived Sec. 74.702(c) of rules and
granted applications of Franklin County
TV Corp. to change output channel to
translator station KB82AX Preston, Idaho,
from ch. 82 to ch. 63, and to construct new
UHF translator on c¢h, 82 to serve Preston
by rebroadcasting programs of station KID-
TV, ch, 3, Idaho Falls. Action by commis-
sion, May 10.

Somerset, Ky., Hobes Radio & Electronics
—Broadcast Bureau granted CP for new
VHF TV translator to serve Burnside and
Somerset, operating on _c¢h. 7 bv rebroad-
casting programs of IR-TV, ch. 10,
Knoxville, Tenn, Action May 8,

K11BX and K02AU Sutherlin Community
T.V Inc. Sutherlin, Idleyld Park, Glide and
Oak Creek Valley, all Oregon—Broadcast
Bureau granted license covering new VHF
TV translators. Action May 4.

El Paso, Wyo., Upper Green River TV
System—Broadcast Bureau granted CP for
a new VHF TV translator to serve El Paso
operating on ch. 4 by rebroadcasting pro=-
grams of KTWO-TV, ch. 2, Casper, Wyo,
Action May 4.

El Paso, Wyo, Upper Green River TV
System—Broadcast Bureau granted CP for
a new VHF-TV translator to serve El Paso

operating on ch. 2 by rebroadecasting pro-
grams of KID-TV, ch. 3, Idaho Falls. Action
May 4.
CATY

APPLICATIONS

Inter-County Television Corp. of Suffollk—
Request distant signals from WIBF-TV,
WKBS-TV and WPHL-TV, all Philadelphia;
WIAR-TV and WPRO-TV, both Providence,
R, I; WTEV(TV) New Bedford, Mass.;
WTIC-TV, Hartford, Conn.; WHNB-TV,
New Britain, Conn, Systems also intends
to import distant signals of allocations of
ch. 67, Patchogue, N, Y. and ch. 55, River-
xﬁad,‘;N’. Y. to Babylon, New York. Ann,

ay 4.

Lebanon Valley Cable TV Inc.—Reauests
distant signals from WKBS-TV, WIBF-TV,
and WPHL-TV. all Philadelphia, to South
Lebanon township, Pa. Ann. May 4.

Los Banos Cable TV-——Requests distant
signals from KQED(TV) San Francisco,
and KTVU(TV) Oakland, Calif. to Los
Banos, Calif. Ann. May 4.

North Penn Cable Vision Inc~—Requests
distant signals from WNEW-TV, WOR-
TV, WPIX(TV) and WNDT(TV), all New
York; WNJU-TV Linden, N. J. to Lansdale
borough, Souderton borough, Telford bor-
ough, Franconia township. Hatfleld town-
ship and Upper Gwynedd township, all
Pennsylvania. Ann. May 4.

Ohio Cablevision Inc.-—Requests distant
signals from WBGU(TV) Bowling Green,
Ohio to Findlay, Ohio. Ann. May 4.

Philadelphia Community Antenna Tele-
vision Co.—Recuests distant signals from
WNEW-TV, WOR-TV, WPIX(TV) and
WNDT(TV), all New York to Clifton Heights
borough, Collingdale borough, Colwyn bor-
ough, Darby borough, Foleroft borough,
Lansdowne borough, Morton borough, Nor-
wood borou% g spect Park borough,
Ridley Park borough, Rose Valley borough,
Sharon Hill borough, Uovper Darby borough
and Yeadon borough, all Pennsylvania. Ann.

Ma¥u4.
Philadelphia Community Antenna Teie=
Continued on page 90
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—Breadeasting

responsibility for their custody or return.

o SITUATIONS WANTED 25¢ per word—$2.00 minimum, payable
in advance. Checks and money orders only. Applicants: If tapes
or films are submitted please send $1.00 for each package to
cover handling charge. Forward remittance separately. All tran-
scriptions, photos, etc., addressed to box numbers are sent at
owners risk. BROADCASTING expressly repudiates any liability or

"o HELP WANTED 30¢ per word—$2.00 minimum.

CLASSIFIED ADVERTISING

DEADLINE: Monday Preceding Publication Dats

run-of-book rate.

o DISPLAY ads $25.00 per inch.—STATIONS FOR SALE, WANTED TO
BUY STATIONS. EMPLOYMENT AGENCIES, and BUSINESS OPPOR-
TUNITY advertising require display space. 5” or over billed at

o All other classifications 35¢ per word—$4.00 minimum.
o No charge for blind box number.

o Address replles: c/o
Washington, D. C. 200;

a‘I;BRO.‘\D(:ASTING, 1735 DeSales St, N.W,

RADIO Announcers—{cont’d) Anpnouncers—(cont’d)
anag Contemporary personality for Important Experienced combo — heavy news/sports
Help Wanted M ement midwest top 40 gperaﬂon. Top enrninpgl and Mglsl. Salary $1580, first phone. W%MC.
Salesman: We're a young aggressive chain other benefits commensurate with back- Gaithersburg, Maryiand.

looking for a sales mnnager who's willing
to work his tail off for a five-figure income.
Three statlons now, more coming. Advance-
ment in chain. benefits. New York area.
Box E-126, BROADCASTING.

Salesman-newsman to manage our Green-
ville branch studio. Well established, previ-
gﬁs manager promoted. WSMI. Litchfield.

Carolina single station market needs proven
all round man for management. Must be
strong on sales and community service,
sober and honest. Excellent salary and ¢om-

jon artrangement plus fringe benefits.
Bright permanent future for right man,
Replies will be treated confidenti: . Write
Box E-226, Broadcasting.

Sales

Salesman/announcer—permanent, Start $100
week plus commisgion for en man.
Hospitalization insurance. Small staff, Sta-
tion located farwest-midwest. Comxlsete
{qusgme first letter. Box E-64, BROADCAST-

Excellent opportunities for hustling, crea-
tive salesman, major market, Florida. All
incentives and then some. Prestige network
affiliated. Blg strong co;nlfany. Big dough
for the man who can really sell. Box E-83,
BROADCASTING.

Ambitious? Then change from radio to TV,
Need live e sales manager. Organize
department. We have %ood story to tell
Box E-122, BROADCAS QG.

Short on sales experience? Long on en-
thusiasm, empathy, desire to learn and earn?
You have fine future in cig under 50,000
with midwest group. Box 178, BROAD-
CASTING.

Ground floor opportunity in
thousand city with

rosperous 30

Excellent opportunity for radio time sales-
man to handle all sales. Small market sta-
tion located in th? beautiful mother lode
country of California’s Sierrs Nevadas. Must
have good references. Send rtéﬂvl}Erticulm,
resume t letter. Station , Sonora,
California.

Need two young draft
Adult format. Opportuni
to sales manager. Write
St. Paul, Minn. 55118,

This is a prosperous Ohio prime-timer in
one of the nation’s best radio markets with
a Negro-programed FM affiliate. We are
looking for a salesman with the qualifica-
tions of being 28-40 years old, educated, a
good record broadeast sales, aggressive,
ambitious. Minimum guarantee is $10,000.
Ifs_i,nterested call Crowl or Shone, 513-224-

exempt salesmen,
for advancement
nn Henke, WRCR,

Announcers

Talented, mature Jocks and newsmen: Good,

secure Top 40 positions with a future open

in group operation. Send tape, resume to

Box C-171, BROADCASTING.

Immediate need for experienced in

B]easant major university town, Box C-199,
ROADCASTING.

ground and ability. All inquiries individ-

ually considered. Tapes returned. Immedi-

ate telephone interview will follow for

é‘v.;\x;]iﬁedc;r applicants. Box E-77, BROAD-
STING.

Experienced staff announcer with broad-
cast endorsement for well established re-
onai n&twork station. Box E-89, BROAD-

Announcer: first phone. Want an jdeal place
to settle down. with good income, relaxed
atmosphere , . than hours drive to
two large cities? Pleasant, no-pressure liv-
ing. If you can sell, so much the better.
Current man makes over $12,000 with
sales. Mid-Atlantlc. Box E-57, BROAD-
CASTING.

Lookins for ambitious young man top 40
orlented willing to work and grow with
gounx organization. Production necessary.
alary commensurate with abflity. Wire
Box E-146, BROADCASTING.

Metropolitan market In coastal Southeast.
9.0 a ouncer with first iEhone for com-
bination AM-FM night sh (8 P.M.-MN)
40 hr. week, $125 to $150. Box E-160,
BROADCASTING.

Need 1st ghone announcer. Settle in the
beautiful blue grass area of Kentucky,
Look into other offers but don*t accept un
you've checked this out. Box E-162, BROAD-
CASTING.

Like top 60 radio? Water skiing? Swimming?
Fishing? If you have a first phone, we have
&n opening. Start $120 weekly. Fringe bene-
fits. Come on down to South Florida, Box
E-163, BROADCASTING.

First phone over 45 who wants to relax or
semi-retire on limited Income in_ ideal
Colorado location near mountains, fishing,
hunting, colleges; one hour Denver. Sma

market MOR -FM stereo. Some announc-
ing. Long-range. Box E-188, BROADCAST-

Need first phone, PM drive for Midwest dag-
timer. Jazz and big band format. Must be
able to do creative production. Write Box
E-175, BROADCAS' G.

Eastern Nebraska small market daytimer
needs first phone announcer. Sail’xr;g open.
Contact Box E-189, BROADCAS G.
Top 40—First phone needed for growing
regional, 5 kw station near/ Girls College
and resort area. Decent money, new
facilities and pros to work with for bright.
happy non-screamer who wants a home.
Send tape and resume 1st letter. Box E-203,
BROADCASTING.
:l;jor markeit satatéog. look!r(xig for addti:lonal
TS0 en e and resume Box
I:‘.-2(§.)")‘,2 BROADCAS’I'INPG.
DJ who can handle nightspot, 6-12 midnight.
Must be experienced with good voice and
pleasant personality. Salary open. Major
market, Florida. Send tapé and resume to
Box E-213, BROADCASTING.
We want bright happg' MOR sound. Better
musie. . . . Good production. . . , Contests.
s+ » Temotes. . ., Let the competition rock.
Florida East coast daytimer. e . . .
i‘_ﬁ_sgme .+ . salary Box E-222, BROADCAST-

Wanted: First phone announcer. . . . No
maintenance. . . . For KOWEB reglonal in
amnle, Wyoming; University cﬁy Curt

Gowdy Enterprise. Contact manager im-
mediately. Box E-17. BROADCAS' G.

First phone, announcer salesman. New show-
case studlos . . . 5 kw. . . . Participation
health insurance. . .. Paid vacation. . . , 35
hour board shift. Call Roy Mapel, KIML,
Gillette, Wyoming,

News orlented announcer to join 10-man
program staff in highly successful midwest
r%emgm r(:l-mrketﬂsfation.B Salﬁr_{z bﬁ?g Agn
& and experience. Box 2 -
CASTING.

Announcer for well established station with

middle of the road to modern format and

emphasis on local news. Good pay for a

ocod ls:lob. ABC affillate. WBYS, Canton,
nois.

Top station in University town needs: One
air personality. One announcer-studio engi-
neer to pull incidental maintenance. One &n-
nouncer-salesman to pull limited air shift.
Salary open. Send complete details. State
salary, experience, and references. WJSO
Radio, Box 65188, Estes Kefauver Station,
Johnson City, Tenn. We Swing.

Announcer DJ for afternoon drive at MOR
station. § Knelm experience minimum,
ticket hel% but not necessary. Send tape,
resume, ote and salary. Program Direc-
tor, R, Jacksonville, Florida.

Announcer, heavy on production. Excellent
working conditlons. Rush tappe and resume
to Norm Keller, , P..O. Box 908,
Melbourne, Florida.

Night News Editor wanted for station in
metropolitan New York suburbs. Country-
wide and area news coverage. Want man
who can gather quickly, make newstapes,
receive man orm good air work.
Contact ., New City, New Vorlk.

Morning man and Music Director . . . ex-
Ferlenced onlg. . . » Production background
or middle of the road and top 40. Third
class broadcast endorsement needed. Excel-
lent pay for right man plus fringe benefits.
Send air check and complete resume to
James P. Schuh, Program Director, WSPT,
Steven Point, Wisconsin or call 715-341-1300.

Announcer, first phone, adult format in
2 Bhato, WALN Box siis, fomarnable tape
an oto, , Box 3 , -
ida. 505800 2505. Orlando, Flor

Immediate opening-—experience preferred.
lS&lvavryyg:ﬁed on exper!exxlx,ce. WVOS, Liberty,

Rapid advancement for management poten-
tial announcer-salesman with growingpeom-

any. Send tape and resume to Boyce
anna, Box 188, Shelby, N. C. 28158.
Technical

Chief engineer for top-rated 5000 watt CBS
network station in state capital city, Many
company benefits, Write Box C-137, BROAD-
CASTING.

erienced maintenance engineer for 8000
watt AM station in northeast. Salary ap-
proximately $200 per week, Write Box C-138,
BROADCASTING.

First phone engineer needed by modern
directional station in Iowa. Must be able
to learn constructon and maintenance. Box
D-48, BROADCASTING.

Chief engineer needed at once for midwest
1 kw non-directional AM
stereo operation. Must be !tronlg on
maintenance. Salary open. Box =290,
BROADCASTING.

First class & eer for position as chief—
some_announcing desirable. Pleasant north-
ern New land area and excellent work-
ing conditions. Will construct new facilities

summer. FM planned for very near
1000 watts

future. da; e-well- u.lgf_ed
Positlon avaflable mzlﬁ-ﬂay Box 26,
BROADCASTING.

immediate opening in south for well-quali-
fied chief engineer with AM-directional and
FM-stereo experience. Box E-115, BROAD-
CASTING.
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Technical—(Cont’d)

Management—(Cont’d)

Announcers—icont’d)

Ambitious engineer for television. Prefer
experienced transmitter, microwave and

R. Good opportunity. Box E-125, BROAD-
CASTING.

First phone en,
al

eer, maintenance, oceasion-
board work, directional. C-W-religion.
Midwest. Box E-195, BROADCASTING.

Chief engineer needed immediately, 5 kw
directional daytims New York CltK.
rk.

er near
Modern Gates equipment. No board wo
Responsible all maintenance, plus 28 hrs./
wk. transmitter watch. Paid life insurance
and hospitalization. Salary open. Send re-
sume including salary required to Box E-
202, BROADCASTING.

Chief engineer for 1 kw AM non-directional
station southeastern Massachusetts. No an-
nouncing. guy for all
technical matters. Contact et, WALE
Fall River, Mass. 607-674-3535.

Strictly enimeerlns. Opportunity: personal.
gl;ﬁfessiona . Many ge benefils. Near
la. WCOJ, Coatesville, Pa.

Techniclan with first class phone license
needed for well established radio and UHF
television station In mid-west market.
Operations and maintenance, Prefer some
previous radio experience, but will con-
sider the beginner, Air mail resume to: Pat
Finnegan, C, E,, WLBC AM-FM-TV, Muncie,
Indiana 47302.

Immediate openlnﬁ in top AM-FM, South-
east. 1st phone with maintenance experience,
No board work. Send resume to Technical
Director, WQXI, Atlanta, Ga.

Management, sales, production, program-
inf, agency background. Desire station in
medium market. Sclid track record, excel-
lent references, family man. Box E-137,
BROADCASTING,

Young promotion minded Broadcast execu-
tive of powerful FEastern AM-FM stations
interested in general manager's position
with option to purchase. Excellent_refer-
ences and track record. Prefer Ohio, Penna,,
New York, Maryland, All offers considered.
Box E-155, BROADCASTING.

A most uncommon availabili
announcer/executive,

. Outstandin
nationally respected,
25-year member of #1 music and news in-
dependent in . Is seeking permanent
affiliation with a radio station or sgt:oup of
stations located In south or far west. Money
important but secondary to growth op-
portunity and livable environment. Back-
ground covers every aspect of news and
personality announcing, news directing,
station operations and station management—
complete with  accreditation, orough
knowledge of FM and automation. Energetic,
creative, professional, mature. Can make
substantial contribution to progressive, on-
the-way-up organization. Want to put down
roots and strongly identify with qllaliotay
station in quality community. Box E-208,
BROADCASgI‘ING.

Sales
Experienced salesman announcer, wants
sales in ag or surrounding area 26,

AT
family, good character, wants station with
same. Box E-200, BROADCASTING.

Announcers

NEWS

News oriented announcer with 1st phone.
Send resume, references now for challeng-
ing job with future, Start $125 or better.
Box D-81, BROADCASTING.

Need additon to large, well-equipped news
department. Midwest independent with
heavy news schedule. Salary open. E-43,
BROADCASTING.

Top rated news operation in Southwest
currently taking applications for first phone
newsman. Growing city of 170,000. Send_air-
check, re-write_ sample and photo. Paul
%eme. News Director, KSEL, Lubbock,
‘exas.

Successful small market MOR station will
need a newsman and morning man with
strong air personality by June 1st. Ap-
gllcants must be draft exempt and have
phone. Salary based on a 1llt¥l and ex-
erience. If interested contact John Rapﬁ.
ogram Director, WFSR, Bath, New Vork,

Full-time newsman or woman, must be ag-
eggive and able of gathering, writing and
elive: with professional sound. Dept. is
yours. Tolliver Rivers, WIAZ, Albany, Ga.

Production—Programing, Others

Girl Friday needed who knows full opera-
tion of small station including bookkeeping.
billing, payroll, copy, air work. Some travel
between company owned stations with
owner. Box 102, BROADCASTING.

Needed Immediately! Experienced radio con-
tinuity writer for three man _dept. in Mid-
west 40-yr, CBS affiliate. Sala commen-
surate with experience and ability. Prefer
background or knowledge of Midwest. Rush
resume and sample copy to Box E-151,
BROADCASTING.

Immediate opening for creative copy writer,
experienced in writing, producing. and oc-
casionally announcing for all es of ac-
counts. Would you please send scripts, tapes,

and salﬂ requirements with application
to: WN. Broadcast Center, Bridgeport,
Connecticut 06608.

RADIO

Situations Wanted—Management

Experienced manager has new, refreshingly

erent programing idea. suitable for south-
ern metropolitan markets. Box E-24, BROAD=
CASTING.

Top ten market operations manager/pd. 15
vears experfence in all phases—former gen-
eral manager. 1st phone, Ready to relo-
cate for more opportunity. Box E-117.
BROADCASTING.

Radio graduate Negro, Producti
3rd endorsed. Avallable now.
BROADCASTING.

Rock personality wishes to relocate due to
change In music format. Prefer night rock
shift in sizeable market in Southeast. Tight
board, production, news. Tape, resume. on
request, Box E-84, BROADCASTING.

Top 40 DJ-Great production, young swing-
ing sound. Draft exempt. 19, 2 years Col-
lege radio experience. Prefer Northeast,
Available immdlately. Box E-85, BROAD-
CASTING.

on minded,
Box E-19,

Young sportscaster . , . desires to relocate.
Will consider all offers. Prefer Oregon,
California, or near-by states. College gradu~
ate in Radio-Television. 24, 5l2 year ex-
perience. Married, draft exempt. Play-by-
lay in all sports. Can re-create football,
asketball. Number one sportscaster in
140,000 3 s]gorts station market. Available
July. Box E-129. BROADCASTING.

Recent first phone wants position as an-
nouncer-engineer. rienced in an-
nouncing, Presently working part time in
metropolitan New York. Alert—Caucasian—
24—finished military—family; Box b
BROADCASTING.

Top 40 DJ, tight board. selid news, com-
mercials. Box E-151, BROADCASTING.

Modern country & western personality—Age
24—Family—8 years experienced all phases
—Sales manager—PD——Seeking permanent
position in the South prefer Florida. Box
E-152, BROADCASTING.

Negro DJ, 3rd class available now news,
commercials, tight board, are you ready
South? Will relocate. Box E-153, BROAD-
CASTING,

Personality—top 40/MOR—strong production.
28, married. Currently top 10 market. Want
advancement with professional organization.
Box E-154, BROADCASTING.

Young (28) married announcer deésires posi-
tion with MOR or serious music and/or
FM operation. I have three ?rears experience
in all phases of radio including talk and
sports. Prefer any size station in_metro
area. Well-read and college educated, draft
exempt, endorsed third. Box E-158, BROAD-
CASTING.

Announcer, sales, management next, Definite
aaAes r(g‘raming ideas. Box B-177, BROAD~-

Announcer newsman now in top 10 market
wants to move to progressive operation.
Extensive news experience, . . . also togp
rated drive time personality. Box E-1789,
BROADCASTING.

Top forty personality needs advancement.

. . . Good background. . . Two years
experience . . . third. . Box E-181,
BROADCASTING.

America’s #1 numbskull desires top 40 combo
Fosltion first Phone—college degree—draft
ree—experienced. Prefer New England but
will travel for best offer. Box E-182, BROAD-
CASTING.

North Jersey DJ—newscaster seeks part-
time work for experience. 3rd endorsed,
Box E-183, BROADCASTING.

Salesman-announcer. First phone. Adult,
Any market considered for good pgmnd
advancement. Box E-186. BROADCA G.

Top 40—Graduate announcing school, Detroit.
Single. 23, veteran, third phone. I ceﬁ"ﬁ)‘fﬁd

chance to prove it. Box E-188,
CASTING.

First phone-dj, dependable, sober, married,
$650 minimum. Box E-189, BEROADCASTING.

Negro dj announcer, newscaster, experience,
tight board. Martied relocate, 3rd en-
dorsed. Box E-190, BROADCASTING.

Controversial talk personality, college_edu-

cated, well versed, first phone. Box E-193,
BROADCASTING.

Announcer-newscaster, 2 years experience,
family man, responsif:]e, tight production,
salesman, not fioater or prima donna. Box
E-194, BROADCASTING.

Announcer-dj-combo-sales — Presently em-
ployed, would like to relocate, Seven (7)

Years commercial e ence. Pleasant volce
non-screamer—no ng). Highly er]-
enced in live shows, remotes, interviews,

ete, Excellent knowledge of country music
and M.O.R. A-1 references—steady—reliable
—veteran—family man. Third class endorsed
license. Good Dpersonality and would also
welcome 0D in TV. Box E-196,
BROADCAS

Combo-first
lable, ed.
ING.

hone, wants C/W station. Re-
Box E-197, BROADCAST-

Trainee first phone announcer.- .NYC or with-
in 200 e radius. No car. Box E-209,
BROADCASTING.

Attention Los Angeles, Southern California,
want the best? DJ, authoritative newscaster
tight board experienced, dependable will
mily man. Box E-210, BROAD-

relocate. Fal

CASTING.
Top 40 omly, format jock with first phone
no\la)v in pyzs market. Box E-211, BROAD-
CASTING.

Sacred stations. Four years in major market
MOR. Draft exempt, references, college.
Third, working for first. High moral char-
acter. Box E-2]2, BROADCESTING.

Experienced DJ avallable lm_meﬁlately. v
ea’c‘p?er!ence. Prefer to% 40, will consider
others, draft exempt. Box E-216, BROAD-
CASTING.

Phoenix area—want to take your time in
screening applicants while your afternoon or
evening schedule is covered? Education
vacationing there for

years announcing experience In _Indies. and
net affiliates, Never dismissed, Best refer-
ences. Box E-217, BROADCASTING.

Need a good man, well I'm it. DJ, tight
board, experienced, dependable, authorita-
tive newscaster. Will relocate, family man.
Box E-218, BROADCASTING.

West only!'“lz years. third, vet., single,
ready. 406-252-3956, After 6.

Announcer, pro. mature, stable. veteran,
family, degree “mild_winters" $150.00. Box
E-186, BROADCASTING.

Professional experienced announcer. Coun-
try-western or middle road. Desire move to
Tennessee, Arkansas, Oklahoma area but
will consider all. Now emgloyed. 5 Years
same station. 3rd phone endorsed. Personal
%\vtéwiew possible. Box E-171, BROADCAST-

Build a better listener trap! Historian BS
and Law degrees. 300 college hours.—4 years
broadeasting, controversial talker. 301~
MU 6-1863.

DJ/newsman. AFRTS experience. Midwest~
ern Broadcasting graduate. 3rd endorsed,
military completed, 29, married. $120 week
News_my spedallg. Available September.
50841619 Rumps, 550 Clyde, Calumet City, Il

BROADCASTING, May 15, 1967




RADIO

TELEVISION-—Help Wanted

Technichal—(Con’t.)

Announcers—(cont’d)

Management

No hurry—Want major market, evening con-
temporary D.J. You'll Hke my story. Call
312-262-3337, Chicago.

Next: A radio first—Film of a caterpillar
walking from Baltimore to LA—in slow
motion] Major morning personality—First
phone—BS and law degrees! 301-MU 6-1863.

Top forty rock dj. . . . 3rd phone, mil-
tary exempt. Medium to large market only.
Afternoon or night shift, Tape and resume
available ‘l}pon request. Pro trained at well
known N.Y. radio_school. Bill Ross, 102 No.
William St., Henderson, N.C. 919-438-4117.

Attention Ohio, Pennsylvania, Southem
Michigan, Indiana and Ontario. Experienced
dj, production director, newscaster seeks
permanent position in MOR radio or TV
with good salary and g]god future. Write:
Talent, 701 Oakleaf Dr., Dayton, Ohio 45408.

Los Angeles attention! Third endorsed, sales
ability, tight board, authoritative news, de-
endable, all military obligations completed.
ame! George W, Byrd. Contact me at
(211:2)32%1-2878. 630 Lenox Ave., N.Y.C. 10037
apt. 3-F.

Technical

Wanted—1st phone. l_g years small station
experience—eng, combo chief. B -
BROADCASTING. € =3 LS

Capable chief engineer, straight MOR seeks:
run  own department, prinecipaled with
i;craiﬂf)t toxgnat; ‘grlgglt: good pop. reloca-
on for adequate salar, .

E-173, BROAJSICASTING. v assistance. Box

First phone looking for position as broad-
g&sé technician. Box E-191, BROADCAST-

Ist phone maintenance, combo 3 years ra-

i:t;g. ;ers?s!a%gtlyteg:plt%yeddiR&D ft ectronics
y retu .

Box E-214, BROADCASr'f.‘INcE:. (bl oL

NEWS

Radio newsman seeks to move to major
market, College graduate, experienced in
all aspects of news writing and delivery,
Write Box E-80, BROADCASTING.

News director, 100.000 market seekl move
to larger city. Strong background zl'ggorting.
yeramwcg(lge rfg:cialB%vegts production. Six

ce, B.J. - -
ST ox E-150, BROAD

Experienced newsman, gathering, writin b

:g ni’e ;glnigzﬁw;:“gng. me relocate tgo
atfon June.

E-YB'T. BROADCASTING. Write Box

Supervisor of television facilities for uni-
versity television service: Will be responsi-
ble for maintenance and operation of image
orthicons, uadrai)lex video tape recorders
professional studio and remote gear an

supervision, of two (2) technicians. Ground-
fioor olgportunity in new system just being
built. Possibility open for university course
work as pressures permit. Salary com=-
mensurate with quahfications and expeti=-
ence. Send vita and references to: Director,
Educational Television, Memorial Universi-
ty of Newfoundland, St. John's Newfound-
Iand, Canada.

Television sales manager. Thoroughly ex-
perienced all operational and administrative
phases. Excellent record as TV sales man=-
a%t;r. Top references. Contact Duane Dane
iels 815-968-5821.

Sales

Looking for a live-wire salesmanager. Good
opportunity. Box E-123, BROADCASTING.

Group owned station needs salesmen to
cover regional and local accounts in North-
east. The aggressive salesman could be-
come Salesmanager, even station manager,
at one of stations in Northeast-Central
Atlantic or West Coast operations. A real
challenge with good advancement.
resume, photo and past history to Box
E-165, BROADCASTING.

Announcers

Midwestern old-line station looking for ex~

perienced on-camera announcer. Send com-
lete resume and audio or video tape to
ox E-176, BROADCASTING.

Immediate opening in major market for
versatile on-camera announcer. Must be able
to handle sports, weather, commercials, ete.
Reply with resume, photo, SOF, or VTR.
Box E-223, BROADCASTING.

Technical

Major midwest market TV needs 1st class
engineer. power. If just recently
licensed or long on experience send resume
to Box D-221, BROADCASTING.

Have new first class license? Experience
not necessary, will train new man in fuill
studio transmitter operations. Must be
fiexible. Under new management and grow-
ing fast. Box E-92, BROADCASTING.

Chief engineer VHF-TV expanding facili-
ties, WIill consider ambitious, experienced
engineer ready for the switch, Box E-124,
BROADCASTING.

Chief engineer for full time network sta-
tion in Northeast market . . . right person
will have growth opportunities with new
TV group. Applicanits should have knowl-
edge of transmitter, studio. microwave gear
as well ag color transmission. Send resume
to Box E-164, BROADCASTING.

Drive time newsman . . . now in top 10
market operation desires progressive move
to another major market. Prefer news desk
?1%‘(1; air position. Box E-180, BROADCAST-

Multiple-award-winner desires leave news
gier;gtoxt':}éip ajc;;ua1'1.‘.lel§1-tn'dllion market for

8 major a station million -
ket, east. Box E-184, BROADCASTIN(I}?M

Over twelve years radio, experienced news-
man, available now. Box 1026, Stamford,
Conn. Box E-198, BROADCASTING,

WREX-TV Rockford, Illinois has opening for
engineer first class ticket, PD experi~
ence not necessary, Call or write WREX-TV
Dick Peck, Chief Engineer.

General Electric, technicians for WRGB,
union scale to $12,000, exceptional additional
benefits; TV schooling and/or experience
required. Write or call Charles B. King,
518-377-2261, Schenectady, N. Y.

Engineering supervisor— Color-VTR—2500
me—Degree preferred—good salary—hene-
fits—resume to Roy Johnston, Director ITV,
Northeastern University, Boston, Mass.

Broadcast school graduate. Mature voice
for delivery of news and commercials, third
phone endorsed. Full or part time. Tape
available. Ed Grabow, 4318 N. Mozart St.,
Chicago, 11l. IR 8-6606

Producticn—Programing, Others

Continuity director. A Copycat with experi-
ence,_ talent, know-how and h
Box E-174, BROADCASTING, s ideas

, any market. Box

top 40
BROADCASR‘IN b

1st phone PD
E-e, {

Girl Friday. Can handle alr-v;'c;rk 0

etc. 3rd endorsed, Photo, resume angd ctagye:
Avajlable immediately. Joyce Ginsburg,
3820 W. 58th PL, Chicago 60839. LU 5-8320.

Television engineer—I1st phone, heavy main-
tenance experience, excellent working con-
ditions, fringe benefits. Immediate opening,
south central Pennsylvania. Phone 717-533~

Engineers: Chief for CCTV system: experi-
ence; RF and video system design capabil-
ity; July start. Technician operate
helical scan VTR, studio and audio equip-
ment. en now. Degree work possible.
Contact: Instructional Broadcasting, Eastern
4mch!gw an  University, V¥psilantl, Michigan

California full color VHF building new
studios needs first class technician qualified
studio operations and maintenance. Excel-
lent working conditions. Phone or resume
to Don Ferguson CE, Box 628, Sacremento.
916-441-4041.

Chiet television engineer. Opportunity to
plan, design and Supervise installation of
audio, video and RF systems_at new cam-
pus of west coast univers}gr. Broad respon-
sibility for campus television facilities in-
cluding new Communications Building with
three instructional television studios now
under construction. Rewres equivalent of
BSEE and five years engineering ex-
perience. Excellent job security and growth
opportunity in beautiful area. Salary open.
Please send resume to Personnel ce,
University of California, Santa Cruz, Cal-
fornia, $5060. An equal opportunity em-
ployer.

Television engineers. Experienced trans-
mitter and studio maintenance engineers for
minimum two years assignment in South
Pacific beginning July 1, Applicants must
hold first class llcense. Liberal fringe bene-
fits, Pleasant living conditions. Send com-
rehensive resume to Office, NAEB,
3468 Conncticut Avenue, Washington, D.C.

20036.
Help Wanted News

Anchore newsman ready to move up? Write,
prepare and perform. Mideastern net affili-
ate. edium market group. Box E-T8,
BROADCASTING.

Assistant news director for University-
owned NBC station. Must be able to air
prime evening newscast, do some report-
ing and film work, supervise students. Op-
portunity to do aduate work at leadin
school of journalism. Emphasis on soun
news judgement. Send complete resume and
sound film clip or still pix and audio tfape;
will be returned. Immediate opening. Reg}‘s;
to: Rod Gelatt, News Director, KOMU-
Columbia, Missourl §5201.

Production—Programing, Others

Art Director for TV station in nation’s
capital. Head up our well equipped and
functioning art/photo department with no
cefling on your creative talent. You will
be responsible for station’s entire fraphic
look including sets. Send portfollo and
resume to Box E-138, BROADCASTING.

Film editor. Independent station with heavy
feature film schedule needs editor experi-
enced in" all phases of TV film projection
operation. Excellent opportunity for ambi~
tious young man looking for advancement.
Send resume to Box E-139, BROADCAST-

Immediate opening for one experienced di-
rector. Reply in writing with resume and
salary requirements to Box E-149, BROAD-
CASTING.

California major market independent now
staffing. Seeking bright creative people who
believe television can be intersting, stim-
ulating and fun. Production, announcers,
sales, technicians, copy . . . all depart-
ments open, Prefer applicants from western
states. Send cong.vlete resume to Box E-207,
BROADCASTING.

TV Director for :!l;f'ear Federal nursing
project beginning July 1, Must be creative
and ITV_ oriented. Project based in Talla-
hassee, Florida, Salary $9,000. Send com-
plete resume photo, vir first communica-
tion. Ed He WEFSU-TV, Florida State
University, Tallahagsee, Florida, 32308.

WLYH-TV, Lancaster-Lebanon, Pennsyle
vania, a Triangle Group Station and CBS

affillate, has opening for newsman-an-
nouncer. Pleasant appearing, lntelligent,
hard-working, young man interested in

joining staff of professionals on the move.
Send full detalls of experience and edu-
cation plus salm requirements to Gen~
eral Manager, YH-TV, R.D. #5, Leba-
non, Pennsylvania. No phone calls please.

WSB-Television, Atlanta, needs capable in-
dividual with experience in color proc-
essing, New lation of Tirese equip-
ment almost combplete. Salarg open. Ex-
erlenced need only apply. Send resume

Mr, Hal Suit, Assistant News Director,
WSB Television, 1601 W, Peachtree St. N.E,,
Atlanta, Ga. 30309.

Producer-Director for filmed television pro-
gram series. Must have television film script
writini::nd production training and eri~
ence. owledge of cinematography, help-
ful, but you'll have your own photographer
and other assistance. 10 half-hour, first-class
programs to be produced over 12 month
pe:

iocl begirgﬂniylrtnmedlately. This ;:i a
unique opportun: or & young, aggressive
and competent man to work v&ih e Uni-

versity of Rhode Island’s growlng. oCean-
oriented curriculum. Sen resume and
salary requirements to James H. Goff, 31
Davis Hall, URIL Kingston, Rhode Isiand
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TELEVISION

Equipment—{Cont'd)

Equipmen}—(Con.t’ @)

Situations Wanted

Management

Controller/Business Manager now in sixth
year at VHF station, owned by 2 leading
oup seeks position as general controller
or multi-station operation. Will consider
financial management post in allled field.
Broadcast experience preceded by 10 years
with CPA firm, and ears with motion
icture theater chain. Heavy on forecasts,
udget control, and manaiesment reporis.
Wrile Box E-168, BROADCASTING.

Sales

Television sales manager. Excellent record.
ilgcsystun works. Box C-95, BROADCAST-

Announcers

50 kw radio air lggrsonauty in lar%er medi-
um market see! a return to television
with TV or radie- combination. Back-
ground includes staff announcing, news and

rogram hosting, Currently earni five
ggure salary. Box E-185, BROADC. G.

Experienced TV announcer desires position
in medium size market. South or West pre-
ferred. Box E-208, BROADCASTING.

Need 2 each metal tripods, metal dollys,
friction heads for TV cameras, WHNT-TV
P.0. Box 19, Huntsville, Alabama.

Memorial University of Newfoundland will
accept Usts of used broadcast television
equipment {monochrome) for possible pur-
chase or donation, I.O.’s, s, switching,
audio., lighting, studioc and control equip-
n:xent sought. Complete remote van also de-
sired. Address responsés to Director, Edu-
cational Television, Memorial University of
lgewfgaundland. St. John's, Newfoundland,
anada.

Needed: 1 low impedence mixer. 3 quality
microphones, 1 stereo pex—2 ch. or
ch. console or ggrtable. Carnegie Music
](:Jecrﬁter. 2740 Sou Madison, In apolis,
ndiana.

We want to buy good, used 3M #379 :282
Write or call South Florida C.C., Inc.—1

79th Street Causeway, Miami Beach, Florida.
Phone Area Code 305-866-5942.

Western-Electric or other audio console.
Must be in good condition. Also need turn-
tables, microphones and 16 inch transczr;i-
tions such as World, Associated, Muzak,
Langworth, etc. Write to A-P Co. Box 632,
Beverly Hills, California.

For Sale: Two GE 1-kw FM transmitters,
One GE 3-kw transmitter, one 4-Bay An-
drew. Equipment in storage in operating
condition when removed from service,
Available for inspection, Write Jim Hayes,
WYFVY-FM, Columbia, Tennessee. Make of-

fer.

1 kw AM transmitter. CCA Electronics has
obtained the following transmitters in trade
for our nmew modern 5 kw AM Broadcast
transmitters, All of transmitters were in
use at the stations and are available at a
sales price of $3,000.00 each, They are all
in excellent condition. (1) RCA BTA-IRI,
KOSG, Pawhuska, Oklahoma; (1) ITA AM-
1000 A, WQIZ, St. Charles, Georgia. (1)
Bauer IKW AM, KVOR, Colorado Springs,
Colorado. Contact Bernard Wise, CCA Elec-
tronics Corp., 716 Jersey Avenue, Gloucester
City, New Jersey 08030. Phone: (609) 458-
1716.

1 each sync generator, Northern Radio
#20861A with manual excellent. Sacrifice.
Ted Dames Co., 308 Hickory Street, Arling-
ton, New Jersey 07032.

For Sale: B161/4X 2500A3, new factory sealed,
four tubes, only $150.00 each. Ted Dames,
Co., 308 Hickory Street, Arlington, New
Jersey 07032.

FOR SALE—Equipment

Technical

#1 or #2 position in your television station.
I bring 14 yeats of uble shootin% con-
struction experience; VHF & UHF. ollfge
engineering. Permanent only. Box E-35,
BROADCASTING.

R&D technician with broadcast radio ex-
erfence, some college, desires to be%n

en&ineering career, Box E-215, BROAD-
CASTING.

Television studio operation graduate RCA
Institute TV studio school, Technical ex-
ﬁlenence all phases of studio equipment.

eekends ok, need experience and future.
Seeks position in New York Metropolitan
area, or East Coast. Resume on request.
Box E-220, BROADCASTING.

NEWS

Network 0&0 with biz name, small budget,
even smaller outlook, sold me a bill of goods.
I've got 20 years in radio-TV news at home
and overseas on mike and camera. If it’s in
gour newsroom, I can run or do it. Not

ragging, just well trained, Please! A ma-
jor market spot with a real new oper-
ation. Box E-147, BROADCASTING.

Production—Programing, Others

Television radio transmitters,
tubes, microwave, cameras, audio.
find, 440 Columbus Ave. N.Y.C.

Co-axial cable-Hellax, Styroflex, ete. Air,
foam and solid types. Unused at surplus
Fricea. Guaranteed-TDR_ tested. Write for
ist. S. . Elect. Co.,, Box 4668, Oakland,
Cal. 84623. Phone 415-832-3527.

6 bay RCA turnstile channel 8, 6 bay RCA
channel 4, 2000 feet 314 transmisgion line,
reflectors, 1000 foot tower with elevator,
other surplus e.g[u!.&pment. Write Box B-
255, BROADCAS' G.

For sale . . . TR-22 tape recorder. Fully
colorized. Four years old, excellent condi-
tion. all modifications. Highest offer above
$40,000. Avail. July. Call 717-823-3814 or
Box E-140, BROADCASTING.

For sale ., , Gates BC 1T Transmitter, one
thousand 250 watts . . . Less than five
ears old . . . Beh'llg sold because station

creasing power. ransmitter and spare
tubes for $3500. Les Kleven, KBHB, Sturgis,
South Dakota. 805-347-2528.

Raytheen 5 kw transmitter, Model RA-5,
with spare tubes and parts. Best offer takes.
New rig now bein, talled. Contact Bob
Smith, WIXK Radio, New Richmond, Wis.
715-246-2254.

monitors
Electro-

TV meteorclegist , . . Experience with na-
tion's no. 1 private weather service now
seeking position with news oriented TV sta-
tion. Believe weather program need not
be dull. Complete with color moviefilm,
35 mm weather slide collection. Access to
inexpensive weatheradar. Prefer Florida,
Gulf States, or Midwest. Box E-135, BROAD-
CASTING.

Young, conscientious, colleﬁe graduate—TV
major. Desires TV production or direction.
Position—Mlidwest. ears production
experience with Major 'V station: Light-
ing Director—Floor Manager. Box E-148,
BROADCASTING.

Constructing? Let me help design and build

our TV station. Experienced, mid 20,
ard-working, first phone. I need a good
challenge. Box E-172, BROADCASTING.

Director with 9 years television experience
wants relocation with progressive station.
Producer-director position desired. Capable,
conscientlous, versatile with stroni lgr:oduc-
iiNon background. Box E-192, BROADCAST-

WANTED TO BUY—Equipment

We need used, 250, 500, 1 kw & 10 kw AM
transmitters. No junf: Guarantee Radio
%upply_mc“p.. 1314 Iturbide St, Laredo,
'exas X

PT-8 Magnecord, amplifier and mechanism

in excellent condition. LaVern Garton,
&D%]Stereo, Menomonie, Wis. 54751-715

Ampex new model 351 full track through
Model 300 4-track SS recorder tube type.
We will convert your 3-channel Ampex
Model 300-3SS to a -4SS for $1.39000 plus

trade of old parts. Accurate Sound Com-
?sag‘l):l/. 15 N. ler St., San Angelo, Texas.

Towers, broadcast, microwave, CATV, TV,
new and used, phone 224-9922 Tower Main-
tenance, Inc. Tallahassee, Fla.

1 used 165 Truscon tower self-supporting,
ideal for FM, $5.000. Also 3 used galvan-
ized. Lehigh self-supporting towers $7,500.
1 used 200’ 247 face guyed tower $2,750. New
England Tower Construction Co., Brandon,
Vt. Telephone B802-247-5725.

50 kw AM transmitter with 5 kw cutback.
Now in service, Extra tubes and parts. Best
offer over $20,000.00. Box E-221, BROAD-
CASTING.

Two Gates SA-38 Limiters Programatic RI-
A playback_ mono stereo heads. KOZE,
Lewistown, Idaho.

Coax Switch; Andrew 6721, 31/8 line; man-
ual; excellent; $500. McMartin FM mon-
aural modulation monitor TBM 3500; ex-
cellent: $500. 2 Gates ST 101s; M5735; each
$125. GE 4BF3A FM transmitter modified
to 3 kw; licensed auxiliary; complete ex-
cept no exciter, site pickup and removal
conditions, $800, ernoons. WBKV, West
Bend, Wisconsin.

RCA TR-5 video tape recorder—Now in
service. Call or write Bob Paasch, C. E,
‘WCKT, Miami, Fla.

For sale—3 Stainless G15 155 ft. insulated
towers, complete, Los Angeles area, avail-
able Au 1967. Also 3 self-supporting
square cross-section 325 ft. towers. arleg-
ton, West Virginia, available July 1967.
Write Box E-224, BROADCASTING.

Schafer automation 1-CU-9 control unit.
1-PBR rack with 3-Ampex—350 playbacks.
1-MU-3-R preparation unit, all accessories.
cost $12,800.00, sell $7,500.00.
‘3&3& 320-2nd W, Seattle 88119. Phone

MISCELLANEQUS

30,000 Professional Comedy Llnes! Topical
laugh service featuring deefay comment
introductions. Free catalog. Orben Comedy
Books. Atlantic Beach, N. Y.

6000 classified ga liges. 353%0
Orrgin, oyer Rd.,

Deejays!
Comedy catalog free, Ed
Mariposa, Calif. 95338.

30 minute tape—“quickiee” pog;in volces-
sexy gal talks to dj-hundre different
voices—effects. $10, tape shipped return
mail. Davis Enterprises, P.O. Box 881, Lex~
ington, Kentucky.

Instant gags for DeeJays—Thousands of one=
Hners, qags. bits, station breaks, etc, Listed
in free “Broadcast Comedy” calalog. Write:
Show-Biz Comedy Service—173% 26th
St. Brooklyn, N.Y. 11229,

One-Liners, gaﬁd exclugive in your market!
1000—$15.00; 0—$25:  3000—$30 Iyn

Publications, 414 Mas'on. San Francisco,
California.

Owners-Managers in trouble? We can helB
if you will work and follow advice. Cal
night rates, W. T. Woods, Consulting Serv-
ices, AC 612 455-7547.

Call letter auto plates, studio banners, bumg)-
er strpis, etc.—Broadcast Services, Box 35,
Owens Cross Roads, Ala. 35783.

Home for Robbie, the confused
robot. Does forecasts, temp., i.d.'s, tells
fortunes, computes trivia, knocks your
jokes and actually converses with you via
over 200 categorized one-liners. Unearthly
voice electro-mechanically synthesized over
electronic sound effects. tdeal station
“mascot.”” Exclusive l‘%%ur market, only
$24.95 from Sneaky ddie Productions,
P.0. Box 15103, Orlando, Florida 32808.

INSTRUCTIONS

FCC License Preparation and/or Electronics
Assorciate Degree training, Correspondence
courses; resident classes. Schools located in
Hollywood, Calif.,, and Washington, D.C, For
information, write Grantham School of Elec-
tronics, Desk 7-B, 1605 N. Western Ave.,
Hollywood, Calif. 90027.

Elkins i3 the nation’s largest and most re-
spected name in First Class FCC licensing.
omplete course in six weeks, mllﬁnép-
roved for Veteran's Training. Write ns
gnsﬁszzstute, 2603 Inwood Road, Dallas, Texas

Wanted:
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INSTRUCTIONS—(Cont'd)

The natlonally known _six-weeks FElkins
Trainin, nfforanFCCﬂrstclassllcense
Conveniently located on the loop in Chicago.
Fully GI approved. Elkins Radio cense
School of icago, 14 East Jackson Street,
Chicago, Illinois 60604.

Announcing, rlgogramln:, production, news-

casting, onsole operation,
%k ock immd ‘Affn as gnt g%adio and
roa cag’ 5 u Y
rof onnl teachers. The natfoeg
est and most complete facilities
tncludjn our own, commercial broadcast
station—KEIR, approved for veterans
training. Elking te, 2603 Inwood

Road, Dallas, Texas 75235.

The Masters, Elkins Radio License School
of Atlanta, offers the highest success rate
of all First Class License schools. Hurry—
only a few more seats left this year. Fully
approved for Veterans Training.
Radio Lincense School of Atlanta
Sprlng Street, Atlanta, Georgia 30

Be prepared. First Class FCC License in s8ix
. Top quality theory and laboratory
instruction. roved for Veterans

. Elkkins Radio License School of
New Tleans, 333 St. Charles Avenue,
New Orleans, Louisiana 70130.

First Class License in six weeks. Highest

guccess rate in the Grelt Nort.h. Country

Theory and laboratory . Al;ﬂ
cense

for Veterans '.l‘rainin
h&llQ Enst Lake Street,

Since 1948. Original course for FCC first
class radio telephone operators license in
six weeks. Apﬁ‘rovcd for veterans. Low-cost
dormitory facllities at school. Reservations

12, October 4. For information, references

and reservations. Write B. Ogden

Radio Operational Engin School. 5075
arner Avenue, Huntin ch,

Warn. gton DBea Call-
iorrﬂlh 92647. (Formerly of Burbank, Cali-

'Wmml" ncept no subsitute, REI is #1
tultton—

m.m.r owest
hlﬁhect reliability of lll five (5) week
ool.l 1st phone license in five (3)

'I‘tlltl Rooms and I ents
310-815 per waek Over 95% of REI grad-
uates pass the FCC exams. Classes begin
May 23June 28—J 31. Write Radio
Eni‘ygneerlngann;ﬂtuh. 336 Main Street in
beautiful ta, Florida
R E 1 City, Missourl Five week

class Radio quephone
license. Guaranteed. Tuition $295. Job

ment. Ho available for lo-Sl &er

week, Loca

at 3123 Gilllham Road. Tele hone WE—I-M‘H
For brochure & class schedules write home
office: 1336 Main St., Sarasota, Florida.
Telephone 955-8922.

Be sure to write, BROADCASTING INSTI-
. Box €071, New Orleans, for radio
announcing careers.

New York clty’l on.ly achool specializing in

1st class radlo-TV an-
nouneing. Active ob service coast-to-coast,
Veteran approved—licensed by N, Y, State,
Conta oum:er Training Studios, 285
W. 43rd St.,, New York, N, ¥. OX 5-9245.

Your 1st Class License in six weeks or less
at America’s foremost school of broadcast
the Don Martin School of Ra-

dio Television (serving the entire
Broadcasting Industry since 1937). Make
g‘heo reservations now for our Accelerated
clags June 19 and August 7, Most

exp ced personalized instruction and
methods. Lowest costs—finest accomoda-
tions available close-by Call or write: Don
Martin School, 1653, N. Cherokee, Holly-
wood, Calif, (213) HO 2-3281.

FCC first phone license training by cor-
respondence. Low cost, ‘%ay-as-you-go plan.
Free particulars. The ard Founda’don.
P, O. Box 1049, Washington, N. C. 27889.

First phone in six to twelve weeks through
tape recorded lectures at home plus one
week personal instruction fn Washin
M!.nneaggcis. Memphis or Hollywood. en
years license teaching experlence
" pimaie 27, peine, Bob onnien
cen. uction. 1080 Duncan
Place, Manhattan Beach, Calif. 902686.

RADIO

Help Wanted—Anneouncers

America’s NO, 1
C & W Station

immediate opening for personality to _replace
man moving to Nashville, after 13 years
with station. Tlsht ploducﬂon, no corm,
Rush tape and WCMS, 5600
Curlew Drive, Norfolk Vlrginla 23501.

E-X-P-A-N-D-I-N-G

Do you have a minimum of 5 years ex-
perience in one of the top 25 markets?
Are you looking for that “right” move?
Can you stand a thorough reference
check? Can you deliver a sell commercial
without screaming? Do you have a solid
record of ratings? If you can answer
yes, you may be the air personality
we're looking for. Rush air check, res-
ume, and references to:

WMEX
115 Broadway
Boston, Massachusetts 02116

Positions Open Now
In Wisconsin

Announcers and newsmen arc needed in
large, medium size and small radio sta-
tions in Wisconsin. Give full details on
your background and requirements in
first letter to Wisconsin Broadcasters’ As-
sociation, P. 0. Box 5545, Shorewood,
Wisconsin §3211.

RADIO

Help Wanted—Sales

TECHNICAL SALES F
Techincally oriented, preferably with
Technical Degree, senior level sales
personnel ars required for positions
in two rapidly growing commercial
areas in which AEL has placed
prime -emphasis.

These areas are Broadeast Trans-
mitting and CATV. If your back-
ground, interest and ability lie in
these fields, please contact our Per-
sonnel Department to discuss em-
ployment in detail.

(215) 822-2929
AMERICAN

ELECTRONIC LABS, Inc.

P. O. Box 552
Lansdale, Pa.
(Suburban Northern Philadelphia)

An Equal Opportunity Employer

Help Wanted News

Creative Newsman

If you are a creative newsman or
woman with extensive experience in
on-the-air reporting, film production
techniques, writing crisp news copy
and you are looking for a good salary
with a complete benefit program, then
I send tape and resume to:

Bernard Shusman

Manager-Naws

C 1 Eiectrie Broad ing Ce.
1400 Balltewn Rd.

Schenectady, N.Y, 13309

An Equal Opportunity Employer.

I

RADIO
Situations Wanted—Management

-

Dynamic
A leading broadcaster with a dynamic back-
ground of proven success in single and mul-
tiple station management is available for the
toughest chailenlge in any far western state
major market. in recruiting per-
sonnel, programing and inspiring sales results

shomn salesmen how to sell, is my spe-
cial Commmn relations is the threed
wh| sews it all into ratings and profits.

f your need is for the above services, please
wnte to
Box E-161, Broadcasting.

Announcers

000000000000 0000 0000000000

BEST YEARS OF LIFE

Is what 1 am willing to give to a major
MOR AM outlet. Four years experiende;

as Top 8 market |_:I.1'I:!|1II!L l’-‘M
(50.000 watts}; draft exempt; B.S.
marriage in June. I am 23 and looklnz
for a dynamic group to grow with. Secur-
ity and realistic salary essential. Prefer
cool climate markets.

Box E-219, Broadcasting.
0000000000000 00000008080000

Announcers
Available

20 well trained announcers avail-
able immediately. Write or phone
Midwestern, 228 S, Wabash, Chi-
cago, WA 2.0712.

TELEVISION
Help Wanted—Technical

L L ]
CHIEF ENGINEER

Florida—TV & Radio
Progressive, nefwork affiliated radio
& VHF Televigion combination in .
Florida growth market seeks experi-
enced, highly qualified Chief Engi-
neer. Must have topflight depart.
mental, administrative and leader-
ship abilities as well as thorough
knowledge of transmitters, studio
and associated equipment & FCC
rules & procedures. Color television
experience highly desirable. Send
resume including references to

Box E-204, Broadcasting
Rl T T e Tt )
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Technichal—(Con’t.)

BUSINESS OPPORTUNITY—Cont'd.

BROADCAST FIELD
ENGINEERS
RCA

If you have experience in the mainte-
nance of UHF or VHF transmitters, tele-
vision tape or color studio equipment we
can offer you a career opportunity as a
field engineer. Relocation unnecessary if
you are now conveniently located near
good air transportation service.

RCA offers outstanding henefits, including
lihera! vacation, eight paid holidays, life
insurance, retirement plan. Plus free
plndical insurance for you and your fam-
ily.

Write: Mr. J. V. Maguire, RCA Service
Company, GHIC, Bidg. 225, Cherry Hill,
Camden, N. J. 08101

An Equal Opportunity Employer
RADIO CORPORATION OF AMERICA

TELEVISION

Situations Wanted

; TV/RADIO/CATV
PERSONNEL
AVAILABLE!!!

General Managers
Sales Managers
Program Managers
News Directors
Production Managets
Promotion Managers
Business Managers
Chief Engineers
&
ALL TALENT!

DIAL 312-337-5318
FOR FEE SCHEDULE!

Nationwide Broadcast
Personnel Consultants

~ o
/ r

| Nouonwide

“-n_‘_‘\-r‘__..“

i 4 b LG paai s s

BUSINESS OPPORTUNITY

SOUND RECORDINGS

The best equip sound

tory equipment sad
Box E-159, Broadcasting

recording com-
oddl, with 2 srudios fully
high speed duplicacors, cur-
i nx , storage, ceneral air
conditioger, etc, canlly working with year.
ly income over $80,000. oo Request inven-

Franchise
Distributorships
for

Background

Music Systems

Leading U. S, manufacturer, ex-
panding distributor territories,
offers to those who qualify dis-
tributor franchises for background
music, with wire, FM multiplex
and on-location systems. Manp-
facturer backs your operation
with factory field engineering
service, selling aids, national ad-
vertising. His experts train you,
work with you to help assure
your success, For personal execn-
tive interview:
Box E.66, Broadcasting.

FOR SALE-—Stations

F Metropolitan~ Market.
|_|
[
'—

..I[[I]......II....IIII..rT

DAYTIME
Absentee Owner Retiring.... DAYTIME
serving major SOUTH CAROLINA‘
Equipment new,
ood frequency, Real estate included.
ing over $60,000.00
TERMS: $125.000, 20% d bal-
ance 6%. CASH: swu.uoo No brokers
. only financially responsible reply.
Box E-157, Broadcasting

SEA-BORNE

Complete sea-borne commercial radio
station 10 kw output, complete with two
studios and ready for immediate serv-
ice. All necessary classifications.

Contact Dale Electric {Overseas)
Limited, Filey, Yorkshire, England.

e

Littrapfingpl

EMPLOYMENT SERVICE

TaRue Media Brokers Inc.

116 CENTRAL PARK SBOUTH
NEW YORK. N. Y.
265-3430

527 Madison Ave., New York, N.Y. 10022

B

BROADCAST PERSONNEL AGENCY
Sherlee Barish, Director

‘ Confidential Listings
RADIO—TV—CATYVY

N.E. — S.E. — S.W. — N.W,

Box E-201, Broadcasting.

MISCELLANEDUS
: R;dw_ Colorado small  fulitime  $ 84.5M SOLD
ndication 3

SR ”Zde B e NY. small daytime 135M terms
U. S. Portfolio of fresh talk shows fea- Fla, coast daytime 125M cash
turing well known personalities. Good .
commis?ion nr{a&geiglents for qualified South medium TV 850M cash
o B ox E-201, West  TOP 50 daytime 200M 20%

FOR SALE—Equipment

uality
TRANSMITTERS
- AM

= AM Dual Reliable
s FM m

CHAPMAN ASSOCIATES

ad

2048 PEACHTAELE. ATLANTA, GA. 30309

WANTED TO BUY

NEED HELP?

Your ad here . . .

Stations

Wanted
Radio Station
Money Maker

Grossing ac jeast $150 M. Send complete
details including terms,

Box E-225, Broadcasting.

gives you an international
audience

For Rates See Page 80

Broadcastin

THE BUSINESSWEEKLY OF TELEVISION ANO ng
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Continued from page 83

vision Co.—Requests distant signals from
WNEW-TV, WOR-TV, WP[X%TV) and
WNDT(TV), all New York to Woodbury
and Wenonah, N. J. Ann. May 4.

Susquehanna valley TV Co.—Requests dis-
tant signals from waED(TV) Pittsburgh to
Tyroné and Snyder, Pa. Ann. May 1.

TeleSystems Corp.—Requests distant
signals from WNEW-TV, WOR-TV, and

IX(TV), all New York to Marple, Pa.
Ann. May 4.

Tri-County Cable Television Co.—Requests
distant signals from WOR-TV and WNDT
(TV), all New York to Mount Holly town-
Sh{P’ N. J. Ann, May 4.

alley Video Cable Co.—Requests distant
signals from KYW-TV, WFIL-TV, WCAU-
TV, WKBS-TV, WPHL-TV and WIBF-TV,
all Philadelphia, WBAL-TV and WJIZ-TV,
both Baltimore, and WITG(TV) Washing-
ton to Palmyra, Pa. Ann. May 4.

OTHER ACTIONS

B Review board in Van Buren, N. Y.,
CATV proceeding, Docs. 17131 et al., denied
motion to enlarge and change issues and to
shift burden of proof, filed March 8 by
Newchannels Corp, Action May 10.

® By memorandum opinion and order,
commission granted two petitions for waiver
to ﬁermit operation of three CATV systems
in Knoxville, Tenn., market (ARB 73). Sys-
tems were authorized to import distant
signals from Chattanooga and Greeneville-
Spartanburg, S. C. and Asheville, N, C.
Commissioner Bartley concurred and issued
statement; Commissioners Lee and Cox dis~
sented, Action May 3,

ACTIONS ON MOTIONS

® Chief Hearing Examiner James D. Cun-
ningham on May 5 in proceeding in re

etitfons by Fetzer Cable Vision. Kaﬁamazoo.

ich., et al., (CATV), denfed motion to
sever of petitioner Allegan TeleCeption Inc.

Dacs, 17200-08). And designated Hearing

xaminer Jay A. Kyle to serve as presiding
officer in proceeding in matter of Vestal
Video Inc. Vestal, N. ¥, (complainant). v.
Eastern Microwave Inc., Syracuse, N. Y.
égigenfdanﬂz sc%xgedulgd prehearing confer-

or May and hearin, uly 1
tDO%I 171186). LA

W hearing Examiner Forest L. McClenni
on May 3 %n proceeding in re petitions {,'5
Stephen Vaughan & Associates, Cleveland,
Tenn., and Multivision Northwest Inc.,
Dalton, Ga. (CATV), dismissed request for
subpoena of petitioner Multivision North-
west Inc., as request is outside scope of
procedures permitted under commission’s
rules (Doc¢s. 17065-66).

W Hearing Examiner Herbert Sharfman on
May 3 in proceeding in re petitions by
CATV of Rockford Inc., Rockford, 1I., et
al., granted petition for leave to intervene
of WREX-T.V. Inc., licensee of WREX-TV
Rockford, Il (Docs. 17234-41).

Ownership changes

APPLICATIONS
KHAW-TV Hilo, KHON-TV Honolulu and
KAII-TV Wailuku, all Hawaij—Seeks as-

signment of license and CP from Communi-
cations Honolulu Ltd. to Pacific & Southern
Broadcasting Inc. Assignor corporation is
merging with assignee corporation. Each
share of stock of assignor will be exchanged
for 20 shares of assignee. Present control-
ing shareholders of assignee will retain
control. Assignee corporation is concurrent.
ly applying for consent to assignment to it
of license of WAII-TV Atlanta and WIBC-
AM-FM Indianapolis, Ann. May 9.

WPKE-AM-FM Pikeville, Ky. — Seeks
transfer of control from T. T. Colley (10%
before, none after) to Walter E. May (50%
before, 60% after). Principal: Mr. May is
principal owner and operator. Consideration
$20,000, Ann, May 10.

KANB Shreveport, La.—Seeks assignment
of license from Kenwil Inc. to Lewjac
Shreveport Corp. for $1,000. Prineipals:
Carol F. Jackson, president {(40%), John M.
McLendon, vice president (20%) and Lewis
C. Hopper, secretary-treasurer (40%). Mr.
Jackson is assistant manager at WOKJ
Jackson, Miss. Mr, Hooper is auditor, budget
analyst, senior tax accountant and tax
representative; vice prestdent and controller
of McLendon Broadcasting Co., and vice
president, general manager and stockholder
of Romac Macon Corp.; applicant for TV

fn Baton Rouge, FM's in Birmingham.
Ala. and Baton Rouge, and CP for new
TV in Jackson, Miss. Mr. McLendon is

owner of WOKJ Jackson, Miss,, WENN
Birmingham, Ala. and CP for WFXM(FM)
Jackson, Miss.; stockholder and president
of Romac Macon Corp.: Romac Baton Rouge

Corp.,, and Ammac Jackson Corp.,, 10%
owner of Comac Investment Corp.; 8%
owner of Birmac Realty Corp., and 95%

owner of Jammac Realty Corp., and is ap-
licant for three new TV's in Macon. Ga.,
aton Rouge and Memphis. two FM's in
Birmingham, Ala. and Baton Rouge and has
CP for WAPT(TV) Jackson, Miss. Ann. May

4,

KNND Cottage Grove and KRKT Albany,
both Oregon—Seeks assignment of license
fromn Milton A. Viken to Interstate Broad-
casting Co. Assignee corporation will be-
come owner of all assets of partners in
KNND and KRKT and said assignee cor~
oration will assume and perform all exist-
ng labilities of coaartnership. Stock owner-
ship of assignee will be 50% Peter Ryan and
509, Milton A, Viken, same as eéxisting in
partnership, being transfer of 50% partner=
shtg interest for 50% corporate interest for
each party. Ann. May 10.

KHUZ Borger, Tex.—Seeks assignment of
license from North Plains Broadcasting Inc.
to Communications Enterprises of Texas

Inec. for $85,694.41. Principals: Communica-
tions Enterprises Inc. (80%), Jerry L. Mash,
president, Bill Anderson, executive vice
president (after purchase 20%), et al. Com=
munications Enterprises is engaged in radio
broadcasting and owns 100% of KLOR-FM
Ponca City, Okla. and is applicant for KLTR
Blackwell, Okla. Mr. Anderson is sales and
program director of KVYL Holdenville,
Okla. and has farm, My, Mash is president
and 59.3% stockholder in KILOR-FM Ponca
City, Okla. Ann. May 8.

COMMUNITY ANTENNA ACTIVITIES

The following are activities in com-
munity antenna television reported to
BROADCASTING, through May 10. Re-
ports include applications for permis-
sion to install and operate CATV’s,
grants of CATV franchises and sales of
existing installations.

® Indicates franchise has been granted.

B Fort McClellan, Ala.—CableVision Co.
of Anniston has been granted a franchise,

® Porterville, Calif.—Trans-Video Corp.
(multiple CATV owner) has been granted
a franchise tc operate a cable system con-
tiguous to the city Umits,

B South San Mateo county, Calif, — Na-
tionwide Cablevision Inc., Video Engineer-
ing, and County Cable Systems., each have
been granted a nonexclusive franchise to
operate in areas between Redwood City and
Atherton, plus districts near Menlo Park.

B Upland, Calif.—~International Cable Tele-
vision Co. of Pomona has been granted a
franchise.

Wasco, Calif.—Kern Cable Co. (multiple
CATV owner) has applied for a franchise.

80 (FOR THE RECORD)

A 12-channel system would cost $4.75
monthly, and there would be no installa-
tion fee,

Fort Collins, Colo.—City council ruled
that Time-Life Broadcast Ine, (multiple
CATV owner) and Fort Collins Video Inc,,
Denver, require a franchise rather than a
permit, A special election must be held to
approve the franchise,

Lee County, Fla.—Southern Cablevision,
South Florida Cable TV, and Gulf Com-
municators of Cape Coral each have ap-
plied for a franchise to serve Fort Myers
Beach and Bonita Springs, both Florida,

Beech Grove, Ind,—General Electric
Cablevision Corp. (multiple CATV owner).
has sapplied for a franchise. .

sHamilton county, diana — Hamilton
County CATV Inc. has been granted a fran.
chise to operate a six-channel system.
Subscribers  will pay about_ $5 monthly.
The firm is owned by four Clay township
residents and former State Revenue Com-
missioner James C. Courtney. Also listed
among the owners is Telesis Corp. (multi-
ple CATV owner).

B Galithersburg, Md.~John Panagos,
owner, editor and publisher of the Gaithers-
burg Gazette, has been granted a tempor-
ary, nonexclusive franchise.

B Quitman, Miss.—TV Cable of Quitman
Inc. has been granted a franchise. Monthly
service charge will be $5.75 and an instale

ACTIONS

KJST Joshua Tree, Calif.—Broadcast Bu-
reau granted assignment of CP from Marion
U. Moore to Desert Metropelitan Broadcast-
ing Co. for $14,771.87. Principals: David E.
Roberts, general partner, plus limited part-
nersDr. Richard Siggers, Drs. Christel J.
and George J. Wittenstein, Dr. T. A. Horsley
and Willlam L. Ewald. Action May 4, see
below.

KJST Joshua Tree, Calif.—Broadcast Bu-
reau rescinded action of May 4, which
%ranted application for assignment of CP
BP-14358 for new AM broadcast station)
to David E. Roberts, General Partner, and
Richard L. Siggers, M.D.. et al, limited part-
ners, as Desert Metropolitan Broad-
casting Co. Action May 8.

WCNU Crestview, Fla.—Broadcast Bu-
reau granted of license from Virginia O'Neal,
Louise McWhorter Kremer_and Charles C.
0O'Neal d/b as Gulf Shores Broadcasting Co.
to Sam F. Townsend and Vernon C. Cooper
(each 50%), a partnership, for $60,000. Prin-
cipals: Mr. Townsend is station manager of
Gulf Shores. Mr. Cooper is news director
and commercial manager of Gulf Shores.
Action May 4.

WOTT Watertown, N. Y.—Broadcast Bu-
reau granted assignment of license from
CRS Enterprises Inc. to R. B. G. Productions
Inc. for $110,000 cash at closing and $220,000
payable in 28 ?uarterly installments at 6%
annum for total of $330,000 and noncompete
agreement. Principals: James K. Graham,
president, Arthur W. Kress, secretary-treas-
urer, et al. R. B. G. Productions Inc. is
owned 100% by R. M. C. Productions Inc,,
lléfens:e of WALY Herkimer, N. ¥, Action

ay 4.

Kingstree, S, C.—Broadcast Bureau granted
assignment of CP from Dale W, Gallimore,
Harold Y. Hodges and M. H. Jacobs d/b as
Willlamsburg County Broadcasting Co. to
Wil.llamsbur% Count; Broadcasting Corp.
Principals: FKach is holding and will hold
after transfer 3314%. Corporation shall pay
to partnership in consideration for such as-
signment $5.200. Mr. Gallimore owns 50% of
‘WHHY Hillsville, Va. Action May 4.

WGYW Knoxville, Tenn.—Broadcast Bu-
reau granted assignment of license from J.
Olin Tice Jr. to H., T. Kern for $75,000. Ac-
tion May 4.

KPS8O ¥Falfurrias, Tex.—Broadcast Bureau
granted assignment of license from Bob
Hicks to Reglonal Broadcasters Inc. for
$82,500. Principals: Donald K. Funkhouser,
president and treasurer, Carl E. Frye, secre=
tary (each 50%) and I, Clinton Miller. Mr.
Funkhouser 18 manager of WSIG Mt, Fack-
son, Va. Mr. Frye manager asnd sales=
man of mobile homes concern. Mr. Miller
is _attorney. Action May 8,

WPHD(FM) Norfolk, Va.—Broadcast Bu-
reau granted assiglment of license from
Flanagan Dorsey Broadcasting Enterprises
Inc. to Big T Corp. for $26,000. Principals:
Big T Corp. is licensee of WTID Newport
News, Va. Milton Q. Ford, president, Alvin
Epstein, secretary-treasurer (each 50%),
Lounella Epstein vice president and Jeanne
E})rd.s assistant secretary-treasurer. Action

ay a.

lation charge of $15.00.

Independence, Mo.—Independence CATV
Corp. has applied for a 15-year nonexclu-
sive franchise. The city would receive 5%
of the annual gross revenue,

Hoboken, N.J.—Cablevision ot New Jer-
sey has applied for a franchige.

Lumberton, N.J—General Cable TV,
affillate of weekly Burlington County Herald
has applied for a franchise.

Trenton, N.J.—Mercer Community Tele=
vision Co., Inc. has applied for a franchise.

H Galion, Ohio—Continental Cablevision
Corp., Tiffin, Ohio (multiple CATV owner),
has been granted a franchise. Direct Chane:
nels Inc. wag also an applicant, Subscribers
will pay a $10 installation fee and a $4.85
monthly service charge. A franchigse to
Northern Ohifo Television Co. was vetoed
by M%‘jr Paul W. Willhelm.

wNeville township, Pa. — Dick Fabec
CATV Co. has been granted a franchise.
® Parker City, Pa.—Try-Kahl Cable Co.
has been granted a franchise.

¥ Penn Hills, Pa—Centre Video Corp.
(multiple CATV owner) has been granted
a franchise.

@ South Lebanon, Pa.—Lebanon Valley
Cable Co. and Lebanon Cablevision Inc,
have each been anted a franchise.

® Thermopolis, Wyo..—Community Televia
sion Ine. (multiple CATV owner) has been
granted a franchise.
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OLLYWOOD, that ever-handy date-

l[ine for every film happening east
of the Pacific and west of the Rock-
ies, is really a tight little istand of in-
bred interests. If Lew Wasserman
sneezes at Universal in the morning, it’s
the talk of the town by high noon.
Negotiate a deal at Desilu Gower and
leave it to the barber on Vine Street to
interpret the small print. Cancel a slew
of new shows and join the rest of the
inhabitants in mourning. Threaten to
dump a steady meal ticket like Gun-
smoke and be prepared for some smok-
ing newspaper editorials. Either pay
homage to “Sound of Music" or accept
the town’s anti-American boot.

Naturally such a climate is kind to
truisms. Don’t buck the Red Skelton
Show. Whatever Lucy wants, Lucy
gets. Knock the networks behind the
scenes because of their domineering
setup as the only three buyers around,
but be tactful about them in print for
the same reason. The Tiffany of the film
production field is MGM.

Production Values = That last com-
ment is worth a second look. It’s more
fact than fancy. For usually you don’t
need logo identification to tell what
production house produced what film.
More specifically, in television you
don’t have to hear the lion's roar to
know the product was made at MGM.

From the start of its network activity
(a late start actually), Metro tried to
get production values on the television
screen. The company philosophy was
straight out of Knute Rockne: “Hit
that line with everything you’ve got.
Get thrown for a loss if necessary, but
walk off the field looking like a champ.”

Mr. Novak got thrown for a loss but
most people maintain that it was a
champ. Dr. Kildare, on the other hand,
had it coming and going. It scored and
looked good all the way.

“We try to shoot a feature film every-
time we produce a television episode,”
is the way Alan Courtney explains the
MGM seal of good quality. “It’s our
tradition to be the best in the area of
production.”

Mr. Courtney is the current keeper
of this tradition on Metro’s television
team. As director of programs, he mans
the desk where the buck stops passing.

He’s not flashy. He doesn’t shoot off
sparks, rule with a velvet whip, make
grandstand moves. Instead, he’s the cab
driver who knows the short cuts that
save precious minutes, the newsstand
guy who can tuck the paper under a
buyer’s arm in one professional move.

Alan Courtney is a man thoroughly
grounded in what he does. He knows
aroduct. He knows production. Most
important, he knows the value and
recognizes the doers who put down the
written word where it all begins, the
persons who interpret and perform and
the men behind the cameras who make

BROADCASTING, May 15, 1867

MGM-TV keeps
its tradition
iIn programing

it all work. Luckily, MGM always has
had some of the best talent in the busi-
ness right on the home lot. “My job is
to be conscious of scripts and personnel
and try to get the best out of them,” he
says.

The New Season ®= He's got lots to
work with in the 1967-68 network TV
season. Proudest product is The Man
From U.N.C.L.E., MGM’s way of spel-
ling style with its quick camera cuts,
fanciful bad and good guys and laugh-

WEEK'S PROFILE

Alan Daniel Courtney—Director of pro-
grams, Metro-Goldwyn-Mayer Television;
b. July 18, 1920, San Francisco; studied
American Institute of Banking, San Fran.
cisco, 1938-39; trainee, Bank of Amer-
ica, 1938-39; produced play “Overture
to Freedom,” 1939-40; usher for Metro-
politan Theatres Corp., Los Angeles, 1939-
41; U. S. Ay, infantry, 1942-44; gener-
al manager of Metropolitan and manager
of two newsreel theaters, 1944-47; ticket
supervisor, guest relations, NBC Holly-
wood, 1947-48; manager, NBC station
relations, public affairs and education,
1948-51; director, station relations, NBC
Western division (based in New York,
1951-53; sales program administration
for “Today,” “Home"” and “Tonight”
shows, 1954-56; manager of nighttime pro-
grams, NBC-TV, 1956-57; manager of day-
time and nighttime programs, NBC-TV,
1957-59; VP in charge of program ad-
ministration, NBC.TV, 1959.61; VP in
charge of national sales, MCA Inc., 1961-
62; VP, programs, CBS-TV, 1962-63; TV
executive, MGM-TV, 1963-66; director of
programs, MGM-TV, 1966-present; m.
Mary Curtin of Cleveland, Aug. 8, 1949;
children—David, 10; John, 8; Carolyn, 5;
gle.miber {nonjoiner); hobbies — nonhob-
yist.

while-we-excite action approach. It’s
one of the studio’s returning network
shows. Daktari, produced in association
with Ivan Tors, is the other.

Then there are three new hours:
Maya, about two boys and an elephant,
filmed entirely in India; Hondo, about
a scout for the U. S. Cavalry, and Off
to See the Wizard, which will integrate
feature films for children with original
TV productions. That adds up to five
hours for MGM-TV in 1967-68 (two
hours each on NBC-TV and ABC-TV
and one hour on CBS-TV), with the
half-hour Flipper waiting in the wings
as a possible 7 p.m. Sunday entry on
NBC in first-run, syndication status.

The showing is evidence of the
studio’s remarkable resiliency. For
Metro is coming off a television season
that saw such of its shows as The Girl
From U.N.C.L.E., The Rounders, Jeri-
cho, Please Don’t Eat the Daisies and
the previously mentioned Flipper being
canceled. The loss of three-and-a-half
hours of network time could have made
most production houses topple if not
fall. But by now, Metro is a pillar of
the TV film industry.

Executive Touch = So, too, is Alan
Courtney a pillar of 2 man. At 6 feet
3% inches tall, 220 pounds, he’s a big
man even without his executive stripes.
Yet there’s a quiet affability about him,
a do-it-with-a-small-smile style that
marks him more a Napoleon Solo type
thar a THRUSH heavy.

The 46-year-old Alan Daniel Court-
ney has been around too long, done too
much, to let anything but his cool
show. Born in San Francisco, he spent
much of his childhood in travel with his
grandparents, who were in the import-
export business, At times he lived in
Mexico and South America.

In his youth, Alan Courtney thought
he'd be a banker, then dabbled in the
theater. He carved out an eight-year .
career for himself in the movie exhibi-
tion business, before junking it for a
bottom rung at NBC. From 1944
through 1961 he advanced steadily, if
not spectacularly, at NBC, leaving when
he was the head of program administra-
tion for the television network.

In the next two years, Mr. Courtney
made two quick career stops, first at
MCA, where he was boss of national
sales, and then at CBS, as vice president,
programs. After NBC, he was looking
for a new home. He may have found it
at MGM. He joined the Culver City
campaigners in 1963 and last year was
named director of programs.

He sees more motion pictures in tele-
vision's future. “We’re bringing the
movie screen into the home,” he says.
In maybe five-years time, he thinks
almost everything in prime-time televi-
sion could be related to the movie house
of old. For an old movie usher like Alan
Courtney, it's a happy return.
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EDITORIALS

Thought for the week

CCORDING to prevailing signs, the sanctity of the

commercial-time standards in the National Association
of Broadcasters’ television code will remain unquestioned
this week when the code board meets to consider code
changes. The board may work on other matters, the cluster-
ing of commercials, the number of allowable program inter-
ruptions, but it gives no signs of altering the limits it fixes
for commercial presentations within program periods.

This will come as good news to the FCC, which in the
past year has become the enforcement agency for the NAB’s
radio and television codes. It will mean that the FCC can
go on questioning the renewal applications of stations that
don’t abide by the NAB time standards.

In television not many stations have run into trouble
with the FCC in this process, principally because the FCC
has been lenient in adopting for its own guidelines only
those code standards that apply to nonprime time. Who,
however, is to say that a future FCC won’t adopt the
tighter prime-time standards too? Those standards are vul-
nerable to FCC embrace as long as they are retained in
the code.

Help wanted

HE Senate is apparently headed toward approval of an
only slightly modified version of the administration’s
bill to establish the superstructure of a Corp. for Public
Broadcasting. Unless a rash of new and skillful opposition
develops, the bill probably has a good chance in the House.
The movement of the legislation to date is a tribute to
the administration’s political sagacity. At this point the
Congress is being asked only to appropriate $9 million of
seed money for a year of organizational work by the new
corporation, and who is so mean as to protest so picayune
an item in the federal budget to make the wasteland flower?
The really sticky questions about the long-range functions
and funding of a federally sponsored apparatus of sub-
sidized radio and television have been set aside.

Still, the time to raise those sticky questions is now. It
will be too late to raise them a year from now if by then
a distinguished directorate has been appointed, a corpora-
tion has been chartered and the cadre of a bureaucracy
hired. No Congress is likely to wipe out so illustrious a
creation in its infancy.

Of all those offering testimony to the Senate Communica-
tions Subcommittee, which conducted hearings on this bill,
only one witness, Vincent T. Wasilewski, president of the
National Association of Broadcasters, raised substantive
questions about the fundamentals of the bill. He was sum-
marily excused, upon completion of his formal presenta-
tion, with Chairman John O. Pastore’s expression of in-
credulity that anyone could find fault with the measure.
Mr. Wasilewski was in an unenviable position. The three
major networks had gone on record in support of the legis-
lation that the NAB spokesman opposed.

It is unlikely that the networks, in any appearances be-
fore a committee of the House, will disengage themselves
from the commitments they have made to the Senate. Their
executives are realists who see no immediate threat in the
passage of the CPB bill and no immediate gain in opposing
a proposal that has been endorsed by Lyndon B. Johnson
and his chief supporters in the Congress. That leaves it up
to Mr. Wasilewski and the broadcasters whose views were
ignored by the Senate subcommittee.

The central issne here has nothing to do with whether
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there will or will not be a strengthened noncommercial
broadcast system in this country. Clearly the national senti-
ment favors a significantly expanded role for subsidized
TV. The issue is whether the expanded noncommercial
system is to operate from a dominant center of federally
oriented power or from many stations with individualized
objectives and independent means.

The system that would grow from the CPB bill now be-
fore the Congress would unquestionably be centered on the
Corp. for Public Broadcasting. The system Mr. Wasilewski
proposed would be a station-oriented system. The latter, it
seems to us, guarantees the public a better return on its
investment, and it is therefore worth fighting for.

That fight is all but lost in the Senate. It cannot be won
in the House unless Mr. Wasilewski is given considerably
more assistance than he got before his confrontation with
Senator Pastore.

Uneasy street

ACK JUREY, the capable editorial voice of the Wash-
ington Post-Newsweek Stations (WTOP-AM-FM-TV) in
commenting on the sudden demise of the World Journal
Tribune, not only deplored the seriousness of the event but
also identified the added responsibility that is imposed upon
broadcasters when a newspaper expires.

“Radio and television must take up the slack,” Mr. Jurey
said, “by giving news in all its aspects the emphasis and
attention it deserves.”

Contrary to belief in some embittered newspaper en-
claves (among them entities that are affiliated with station
ownership) responsible broadcasters do not gloat over the
folding of a newspaper even if it reduces competition and
thereby brings some windfall. They realize that many
newspapers are fighting for economic survival and others
will be, mainly because of unconscionable unjon demands
not only as to wages and hours but because of feather-
bedding and resistance to technological advances.

What has happened to these newspapers can happen to
broadcasters. The most vulnerable are the big-market and
centrally controlled entities.

Just ahead lies the electronically published and delivered
newspaper. It won’t matter to the consumer whether the
new publisher was weaned on printers’ ink or kilowatts.
Both kinds had better be prepared for that future.

Drawn for BROADCASTING by Sid Hix
“He wants to know why he’s not getting residuals from
those fire prevention spots!”

BROADCASTING, May 15, 1967



KSTP Television

The big rating books are out again — the Nielsen
and ARB Spring “Sweep” reports — and again
they show that KSTP-TV is the leading News,
Weather, Sports station in the market by an
overwhelming margin.

Since 1948 when KSTP-TV was pio-
neering in television news gathering
and presentation, it has been domi- o
nant in the local news area. That’s i "We |
nineteen years, and that’s a long time to be first
at anything — especially in the fast moving tele-
vision business.

We're proud of KSTP-TV’s News,
~ Weather and Sports shows and our
leadership in this most important pro-
gramming area, but in addition to the
pride, there’s a sense of responsibility
to the hundreds of thousands of viewers who, over
the years, have learned to depend on KSTP-TV
for their news first. A listener-loyalty like this is
tough to earn and tougher to keep, but §
we work at it and the ratings continue £
to show we’re getting the job done. ¥ b )

You can be sure, too, that KSTP-TV =i
works just as hard at the rest of its
programming to provide top-quality local shows
for its audiences and its advertisers.

If you sell a product in the Twin Cities area,
: # you want to do the job in the most effi-
f cient, most economical way possible,

and the availabilities in KSTP-TV’s
fine programming should be impor-
» B tant to you.

Why not call Sales Manager Jim Blake or a
Petry rep. today? That’s the way to get the job
done in the Twin Towns.

Represented Nationally by
Edward Petry & Co., Inc.

L4 COLOR TELEVISION

& o - MINNEAPOLIS ST.PAUL

HUBBARD BROADCASTING, INC.
KSTP-AM <+ FM « TV /KOB-AM« TV/W « GTC-AM




Announcing...

for color and

black and white,

the new family of
RCA image orthicons

with a big difference here

that shows up big here

Now RCA brings you the “BIALKALI
PHOTOCATHODE” in the new RCA-8673 and
-8674 Image Orthicons. This major engineering
innovation has greatly improved compatibility
with its non-stick target, maintaining resolution
and sensitivity over an extended tube lifetime and
improving performance of existing color or
black-and-white cameras. A simple change in a
resistor chain provides proper voltages for a trio of
these new Bialkali Photocatlixode Tubes. Wide-range,
the 8673 and 8674 fit spectral requirements of all
three channels. .. eliminating the need for another
tube type for the blue channel.

Another big difference: the re-designed image section
provides reduced distortion and freedom from “ghosts.”
These new tubes are available singly or as matched
sets—a trio of 8673/S or 8674/S types for color service...
types 8673 and 8674 for black and white. Main
construction difference is in the target-to-mesh spacing,
The closer-spaced 8673 enhances S/N ratio for quality
performance under sufficient illumination. The 8674

has greater sensitivity under limited illumination. For
complete information about the new RCA Bialkali
Photocathode Image Orthicons, ask your RCA
Broadcast Tube Distributor.

RCA Electronic Components and. Devices, Harrison, N.J.

The Most Trusted Name in Electronics

USE THIS CHART TQ SELECT REPLACE
TYPES FOR THE TUBES YOU ARE NOW 1
UNDER SUFFICIENT LIGHTING LEVELS
For color pick-up,
If you're now using ... You can replace w
4513/8
751378 8673/S
For black & white pick-up,
If you're now using.. .. You can replace w

7513/L 8673
8093A/L

UNDER LIMITED LIGHTING LEVELS
For color pick-up, ]
If you're now using ... You can replace v
e 8674
For black & white pick-up,

If you're now using...You can replace v

7293A
7293A/L 8674

AVAILABLE FROM YOUR |
BROADCAST TUBE DISTRIBU
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