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E. R. Vadeboncoeur

President

Newhouse Broadcasting Corp.
Syracuse, New York

“CATV broadens broadcasting
by offering more program choices”

"“CATV has made a revolutionary contribution
to the public interest by sweeping away the
traditional restrictions on program choices
normally associated with TV broadcasting.
In many communities, television viewers now
enjoy up to 12 channels of high picture quality,
with unprecedented variety, through their
CATV system. Soon these same viewers will
have 20 channels available to them.

"All of this is accomplished by CATV without
the slightest interference to the orderly use
by broadcasters and viewers of the nation's
television channels.

“The most important public consideration in
television should be the availability to every
viewer of the widest choice of channels that
the state of the art affords. CATV accom-
plishes exactly that. Few developments in the
remarkable history of broadcasting have done
s0 much to broaden the enjoyment and
enlightenment of the public.”

CH Vdgmaaen

This statement courtesy of Newhouse Broadcasting Corp.
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9 out of 10 time buyers who buy the CBS Owned radio stations are wildly sucecessful with women,

And with media directors. Because they get results with our special
brand of talk radio. We keep our listeners so involved they just can’t tune out when the
commercial comes on. And that makes for wildly successful time buyers.
THE CBS OWNED RADIO STATIONS
Audience Involvement Radio

WCBS New York, WBBM Chicago, WCAU Philadelphia, WEEI Boston, KMOX St. Louis, KNX Los Angeles, KCBS San Francisco.
Represented by CBS Radio Spot Sales.
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SUMMER
DOLDRUMS
IN
TELEVISION
VIEWING?
NOT ON KRLD-TV,

DALLAS-FT. WORTH!

According to the Feb./March 1967 ARB Television Audience Esti-
mates, there were 74,200 homes and 105,200 viewers per average
guarter-hour, 9:00 a.m. to 6:30 p.m., Monday through Friday tuned
to the leading station in the market, KRLD-TV.

BUT, the June/July 1966 ARB Television Audience Estimates
show that KRLD-TV delivered 5,700 more homes and 22,300 more
viewers per average quarter-hour in the comparable period during
the summer months.

Contact your H-R representative for complete details on the
increased summer viewing on KRLD-TV and choice 60-second
availabilities.

The Dallas Times Herald Station

CLYDE W. REMBERT, President

|
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United's struggle

Fledgling United Network, which
opened with nightly two-hour Las
Vegas Show May 1, has had dis-
appointing sales experience since kick-
ofl week, and officials have been look-
ing around for new capital—which
would be second infusion since con-
cept originated as Overmyer Network.
Authoritative reports last week indi-
cated some investors who took over
majority ownership from D. H.
Overmyer had balked at putting up
more money, but other reports,
equally authoritative, reflected con-
fidence that some other present inves-
tors would invest more and probably
bring in new money too.

Mood clearly appeared to brighten
as week wore on, and one possible
reason—as well as indication of way
earlier sales had been going—was seen
in “special offer” circulated among
prospective advertisers. Although UN's
announced rate for each of its 16
commercial minutes per night was
36,000, special offer for advance or-
ders was per-minute price of 32,500
for commercials from May 17 through
June 2, 33,000 in June 5-16 period,
$3,500 in June 19-30 period and $4,-
000 betwen July 3 and Sept. 29. Spe-
cial offer was to expire last Friday
(May 19); if it generated spurt of
orders—and spokesman said Friday
that “substantial number from several
blue-chip adveriisers and agencies”
had come in—some pressures would
be relieved.

Coach Kiuge

Metromedia’s next acquisition, pos-
sibly to be consumated this week, will
be internationally famous Harlem
Globetrotters. Transaction, being ne-
gotiated with estate of late Abe Saper-
stein, founder of professional basket-
ball group, would be second major
entertainment-sports acquisition, first
having been $5 million purchase of
Ice Capades in 1963. While no price
has been mentioned, it’s presumed

Globetrotter purchase would run
something less than Jce Capades.
Staggers's fan mail

Chairman Harley Staggers (D-

W. Va.) of House Commerce Com-
mittee has at least one fan at FCC.
Commissioner Robert T. Bartley wrote
him last week to applaud his militant
stand on station sales. Mr. Staggers,

CLOSED CIRCUIT &=

in speech before West Virginia Broad-
casters Assn., was critical of many
aspects ol broadcast operations, in-
cluding what he considered commis-
sion’s undue freehandedness in matter
of transfers; he felt licenses are being
treated as private property (BRroaD-
CASTING, April 29). Commiissioner has
long urged stricter policy, particularly
where proposed buyer is multiple
owner—fact he pointed out in letter
to congressman.

Success story

20th Century-Fox, thanks greatly to
its television success, is riding remark-
able four-year turnabout in financial
fortunes. In 1962, Fox, dying on vine,
reported deficits of $13.60 per share.
Since then company, now leading pro-
ducer of TV series, has successive an-
nual profits of $3.44 per share in 1963,
$3.84 in 1964, $4.10 in 1965 and
$4.28 in 1966 (see page 69). While
no predictions were made at last
week’s annual meeting as to earnings
for this year, some brokerage houses
are forecasting net of between $4.85
and $5.10.

FCC's big day

Signs point (o June 14 as important
day at FCC. It will be next meeting
day (Wednesday) at which all seven
commissioners will be present; it will
also be one of last until November.
What's more, staff is said to be ready-
ing for action three important rule-
makings: top-50 rule, which would
limit to three (no more than two of
them VHEF’s) number of stations that
entity could own in top 50 markets;
1% rule, designed to deal with situa-
tions in which financial houses tech-
nically violate multiple ownership
rule when they acquire 1% or more
interest in two or more group owners
and antenna farm rule, which would
provide for grouping all new towers
above 1,000 feet in antenna farms.

After June, conunissioners scatier.
Commiissioners Lee Loevinger and
Robert T. Bartley will be absent most
of July, former ar world law confer-
ence in Geneva, latter on vacation.
Commissioner James J. Wadsworth
plans to take most of August off. Com-
missioner Bartley, again, will be gone
most of September and October at
international meeting on maritime
mobile services in Geneva. This

doesit’t mean major issue of ABC-ITT
won't be decided soon. Special meeting
on that is expected before July.

More Broadcast Bureau power

Broader ‘guidelines and delegation
of authority to Broadcast Bureau, to
relieve FCC of considerable time-con-
suming detail, is currently under
consideration and likely will come to
bat at next full commission meeting—
June 14. New guidelines, proposed by
Broadcast Bureau Chief George S.
Smith, when implemented, would au-
thorize bureau to institute rulemaking
alfecting reassignments of FM and
UHF channels, if uncontested, among
other delegations.

On transfer cases, rule-of-thimb
now is that any transaction exceeding
31 million must go to FCC for ap-
proval, Under revised guidelines, un-
contested cases where policy is already
established would be handled by
burean irrespective of amount in-
voived. Euxcluded, of course, would
be transfers to and from multiple
owners, those having “‘concentration
of ownership” implications and others
where policy questions might be in-
volved.

Sky high

Move of nine TV transmitters from
Enmpire State Building to proposed
World Trade Center in New York by
1971 will cost net of $5-6 million in
out-of-pocket expenses, according to
early estimates. Who pays that bill
will depend also in part on what ex-
perts decide value is of “unexpended
useful life” of stations’ equipment
now at Empire State.

Benton's laugh

Quietly enjoying administration drive
toward noncommercial TV is William
Benton, chairman of Encyclopaedia
Britannica Inc., former assistant sec-
retary of state and former senator
from Connecticut, who in 1951 pas-
sionately advocated federal advisory
board to control programing. His idea
popped up afterward in several ill-
starred projects, among them plan ad-
vocated by former FCC Chairman
Newton N. Minow in 1963. Mr.
Minow’s former law firm was counsel
for Mr. Benton before his FCC stew-
ardship and he now represents Ency-
clopaedia Britannica.
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They've made WIW-TV Cleveland's leading news station.
They're the hard-nosed newsmen [and one newswoman! who
make up our News Department—one of the larger news

staffs in the business.

Not all of them are seen every day, but they are all really

on camera constantly. For it's they and the news they report that
make every minute of our WIW-TV day stronger.

Talk with us when you want to talk with Cleveland.
We turn each other on.

WIW-TV CLEVELAND
We're turned on

103 ANGELES | PwiLpeLpmia | DETROIT ML T0LED0 | CLEVELAND wiwroRk | oermort | milwaekee | anamma TOLEDD wn | S TORER
VD W 1BG AR wGAs HiPD W waun | wsskory | wirery | waca v | wsep Ty | WABK-TV | N s eiine saupant
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WEEK IN BRIEF

TVB starting $500,000-plus long-range research program
to help advertisers use TV more effectively. See ‘endless’
program as insurance policy for industry's future. Non-
members may be asked to chip in. See ...

LONG LOOK... 25

Senator Magnuson again introduces bill requiring tar-
and-nicotine content in all cigarette advertising. Edward
Kennedy supports bill, but goes beyond; wants regulation
of cigarette advertising. See . . .

MORE CONTROLS... 30

New NAB TV time standards are based on total non-
program time and number of commercial interruptions,
provided TV board agrees. Code board foresees more pro-
gram time; gives up fight against piggybacks. See ...

SHAKEUP FOR TV CODE... 32

Spot radio takes it on chin as R. J. Reynolds pulls back
campaigns on all stations below top-50 markets; reduces
schedule in major markets and cancels all network radio
spending. See .

RADIO HIT ... 34

CPB bill speeds through Senate on way to House. One
lone voice from Thurmond is recorded against measure.
Next obstacle is House Commerce Committee, which is
tied up with railroad problems. See .

SENATE RUSHES CPB... 38

CATV operators and AMST square-off over charges that
AMST is illegally attempting to influence FCC in its con-
sideration of numerous CATV cases. Latest tiff grows out
of visit by AMST delegation to FCC. See . . .

RENEW THEIR BATTLE... 44

Land-mobile use of TV space is in sight, says Hyde.
He foresees UHF reassignment and sharing of unused
VHF channels in major cities. Channel 6 sharing-venture
test begins in Washington. See ...

USE TV SPACE... 50

Soccer referee’s statements that he calted 11 fake fouis
for commercial insertions starts flap that runs through
newspapers, networks and Congress. CBS says it didn't
order referee's action. See .

BEEP, BEEP, BEEP ... 56

Consumer media picks up fair trial-free press issue so
citizens can argue, too. ABC-TV and WBBM-TV explore
subject on TV specials. Lawyers, judges, newsmen con-
tinue to debate topic. See ...

FAIR TRIAL ... 57

Linked communications satellites will deliver first gio-
bal live telecast from 42 locations to 30 receiving nations.
Two-hour ‘Our World’ will be handled by NET in U.S.
with 77 stations taking live feed. See . . .

AROUND THE WORLD...71

DEPARTMENTS
AT DEADLINE .. e 9 MONDAY MEMO ...corrovcrevccerccrr. 20 Bmtlmn"y
BROADCAST ADVERTISING . 25 OPEN MIKE woovvroecomecrneressseenn 22 OF TELEVISION AND
CHANGING HANDS .cccnervrrrinr 46 PROGRAMING .....coonrrrrmrrsrrn 56 | Eyblished every Monday, ead tssue
CLOSED GIRCUIT .o 5 WEEK'S HEADLINERS ... 10 | January by Buoancasrms Pusticatioxs
DATEBOOK ..o 14 WEEK'S PROFILE ....cme 87 | WaShington. D."C." and " adaitional
EDITORIAL PAGE .......... ... 88 Subscription prices: Annual sub.
EQUIPMENT & ENGINEERING ... 50 T subicription elnsg Jear:
book number $13.50. Add $2.00 per
FANFARE ..ot cveersrerneeninne 67 ytel:l: fggugﬂ:ga S‘:ﬁgcrsi?) xlfo;ccau_l]
[4] )
FATES & FORTUNES v 12 P g::.li&n p::q%g'gg. gggﬁku}:‘uﬁ bzg
FINANCIAL REPORTS ...coevvrnnene 69 —'mmm $5.00 per copy.
FOR THE RECORD wovovcrvsosonrns 75 __.“"‘“" Subscription orders snd address
INTERNATIONAL 71 A g,:{sff%;,agigg,;mfg Dg:*'z:igusmgg
LEAD STORY w.eoorrre - 35 0@9, new adrasses pius aodress label trom
THE MEDIA oo 38 ) front cover of magazine.
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Part of the go-go crowd. The part that listens to Storz radio, then goes
out and buys your product or service. The young moderns. The young
marrieds. The crowd with shopping lists umpteen feet long, just
waiting to be told their business is appreciated. So why not teli ‘'em?
Influence the influencibles.® On a Storz station you talk to the most
influenceable people so the word gets around faster because the

go-go crowd responds.

WDGY Mlnneapolls-St Paul WHB Kansas City KOMA Oklahoma City
(Blair} {Blair} (Blair)
KXOK St. Louis WTIX New Orleans WQAM Miami
(RAR, Inc) i

(Eastman) (Blair)
BROADCASTING, May 22, 1967



Late news breaks on this page and on page 10
Complete coverage of week begins on page 25

AT DEADLINE

AM rate cutting
shortchanging FM

“Quick-buck shenanigans” of AM
radio have all but killed FM radio,
broadcasters in Salt Lake City were
told in fiery speech Friday (May 19).
Frank Mclntyre, vice president, KLUB-
aM-FM Salt Lake City, angrily ad-
monished industry for giving its prod-
uct away and such other transgressions
as double billing, time bartering, ex-
pedient rate practices and permitting
salesmen to set station policy.

Speaking to 76 broadcasters from 10
states attending first of National As-
sociation of Broadcasters’ program
clinics, Mr. Mclntyre, contending that
“AM will never be cleaned up,” asked
for “fresh . . . bright new day for
FM.))

In other speeches during two-day
session, Edward J. (Pat) Patrick, Kavi
Rocky Ford, Cotlo., said that to make
his smali-market station work, he found
it necessary to get business from just
about every merchant and retailer in
town. Philip Nolan, national program
manager, Westinghouse Broadcasting
Co., explained there’s no magic formula
for attracting and holding audience,
is matter of getting good people on
air and working hard to do best job
possible.

Opening presentation, given by
Sherril Taylor, NAB vice president for
radio, was smorgasboard of program
sounds (excerpts on tape from 30 sta-
tions), making up today’s radio.

Teleprompter-BSF suit
settled out of court

Teleprompter Corp. announced Fri-
day (May 19) it had settled its lawsuit
against BSF Co. over Teleprompter
stock warrants, had moved ahead on
its estimated $5 million sale of 20%
of its stock to Hughes Aircraft Co. and
was negotiating to acquire one other
company and effect some “business
combination” with another—both un-
identified.

Lawsuit sought to prove BSF, sub-
sidiary of Defiance Industries, illegally
obtained warrants for 97,561 shares of
Teleprompter stock, exercisable at
$5.125 per share, at time of $500,000
BSF loan to Teleprompter in 1963.
BSF - Defiance officials subsequently
moved to gain control of company but
were defeated in proxy fight.

Although terms of settlement were

not disclosed, it was understood Tele-
prompter acquired challenged shares at
fraction of current market price of Tele-
prompter stock, which closed Friday at
32%, down % from 33%: Thursday.

Completion of agreement with
Hughes aircraft covered previously re-
ported purchase by Hughes of 198,000
Teleprompter shares. Price reported un-
officially at about $5 million.

FCC asked to reconsider
Baker issue in L.A. case

California Regional Broadcasting
Corp. has appealed FCC’s review board
order adding contingent issue involving
Bobby Baker to comparative hearing in
which 11 applicants are seeking 1110 kc
frequency in Los Angeles (BROADCAST-
ING, May 15},

Issue requires determination of facts
surrounding financial contributions by
Regional principals William and Howard
Ahmanson to or through former Demo-
cratic Senate aide in 1962, and whether
those facts reflect on Regional’s qualifi-
cations. Issue won’t be reached unless
examiner holds that comparative quali-
fications of Regional are of decisional
significance.

Regional asked commission to set
aside order and direct general counsel
to obtain views of Department of Jus-
tice as to whether facts alleged, and
those in its possession, indicated viola-
tion of criminal statute. Regional said
review board erred in ignoring Region-
al’s earlier requests—in opposition to
enlarge issues filed by the five com-
peting applicants—that matter be re-
ferred to Justice.

Regional takes position that Justice
Department is in possession of all facts
surrounding contribution and that its
failure to seek indictments requires
conclusion that conduct was not in vio-
lation of law.

GM snacks to WRG

General Mills Inc. has assigned three
produéts from its Snack Division
(Bugles, Whistles and Daisys) to Wells,
Rich, Greene, New York, replacing
Knox Reeves Advertising, Minneapolis.
Products bill approximately $4 million,
of which estimated $3.3 million is al-
located to TV-radio. Knox Reeves will
continue to handle two products now
in test markets (Buttons, Bows) and
has been given another new product
assignment.

Orders second look
at Conn. CATV grant

Connecticut Public Utilities Commis-
sion has had second thoughts about
one CATV franchise it granted last
March. It has issued show cause order
against Outiet-BT Co., granted permit
for Groton, Stonington (except Paw-
tucket), Ledyard, North Stonington
with population of 60,000.

Outlet-BT Co. is jointly owned by
Outlet Co., Providence, R. 1., depart-
ment store and licensee of WIAR-AM-TV
Providence and wbpDBO-AM-FM-TV Or-
lando, Fla., and Blonder-Tongue Labor-
atories Inc.,, Newark, N. J, manufac-
turer of CATV equipment.

PUC’s action came almost a month
after appeals against grants were filed
by Triangle Publications Inc., group
broadcaster; Connecticut TV Inc.,
(wHNB-Tv New Britain-Hartford, and
Ducci  Electric Co. (BROADCASTING,
March 27). Appeals by Triangle and
Connecticut TV were aimed at decision
of PUC to eliminate local broadcasters
from consideration.

In show cause order, PUC said it had
reconsidered and had found that Out-
let Co.’s Providence TV signals would
enter communities involved. It sched-
uled oral argument for June 12 to de-
termine whether grant should be re-
scinded, revoked or amended.

Sterling registers for
$1.5 million offering

Sterling Movies U.S.A. Inc., New
York, parent corporation of Sterling In-
formation Services Inc., has filed regis-
tration with Securities and Exchange
Commission for sale of 200,000 shares
of common to be offered at $7.50 per
share maximum offering. It is expected
to raise $1.5 million.

Sterling Information Services, 50%
owned by Time-Life Broadcast Inc.
(group broadcast and CATV owner),
holds franchises for lower Manhattan
and communities on Long Island (see
page 43).

Proceeds from sale will be used to
retire notes and as working capital.

Sterling Information’s total assets as
of March 31 are $1,530,459, and cur-
rent liabilities $824,586. Sterling Movies
U.S.A. has 500,000 common shares out-"
standing.

RS e T R e R e S e e ey e e e —tnore. AT DEADLINE page 10
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Mr. Knode

Mr. Mercer

Donald J. Mercer, director, NBC
station relations since 1955, elected VP,

station relations, succeeding Tom
" Knode, who becomes consultant on
affiliate relations for network. Mr.
Mercer has served NBC in various
promotional, sales and station rela-
tions posts since 1937. Mr. Knode has
been with NBC since 1938, except be-
tween 1955 and 1957 when he was VP
and general manager of television, Ed-
ward Petry & Co. He had served NBC
as executive in news, press and station
relations department, becoming VP,
station relations in 1957.

Frederick D. Sulcer, assistant to
president, Needham, Harper & Steers,
named director of New York division
and elected executive VP. He succeeds
Paul Belknap who will assume other
corporate duties. Edmund Burke, gen-
eral manager of New York division,
named special assistant to agency chair-

WEEK'S HEADLINERS

man Paul C. Harper Jr. in charge of
new business. Herbert Zeltner and
Irving Stone, senior VP’s, named deputy
directors of New York division.

Norman Grulich, executive VP, Pa-
pert, Koenig, Lois Inc., New York,
elected president and chief executive
officer. He replaces Julian Koenig who
becomes chairman of newly established
executive committee consisting of Mr.
Grulich; George Lois, vice chairman
and first VP of agency; and Frederic
Papert, board chairman.

Charles Bludhorn, chairman, Gulf &
Western Industries, becomes chairman,
president and chief executive officer of
subsidiary Paramount Pictures. Martin
Davis, Paramount executive VP, named
chief operating officer, and elected to
board of Gulf & Western. Mr. Bludhorn
succeeds George Weltner, retiring Para-
mount president and Barney Balaban,
retiring chairman, who will continue
as director of Paramount.

Lee Rich, president of Mirisch-Rich
Television Productions Co., joins Leo
Burnett Co., Chicago, as VP in charge
of media services, newly created posi-
tion, effective June 1. Responsibilities
will include media, program, and broad-
cast business departments. Earlier he
had been at Benton & Bowles.

William J. Moore, VP and director of
business, TV department, BBDO, New

York, named assistant to advertising
director Philip H. Cohen at American
Tobacco Co., New York. He'll be re-
sponsible for coordinating services of
company’s advertising agencies. Mr.
Moore’s past posts included consultant
to government TV in United Arab Re-
public and Lebanon; director of TV
operations, Benton & Bowles, and pro-
gram supervisor, NBC.

Michael P. Mallardi, treasurer, Straus
Broadcasting Group since 1965, named
VP-general manager of group (WMCA
New York; wrLs
Utica, N. Y.;
wovAa Geneva,
N. Y. and waLL-
AM-FM  Middle-
town, N. Y.). Mr.
Mallardi will con-
tinue as group’s
chief financial of-
ficer in addition
to performing his
new duties as its
operating  head.
Mr. Mallardi, 33,
joined ABC as assistant internal audi-
tor in 1956. In 1961 he became location
auditor for Metro-Goldwyn-Mayer. He
then joined Radio Press International,
former Straus Broadcasting Group divi-
sion, as business manager in 1961. In
1965 Mr. Mallardi became group’s
treasurer.

Mr. Mallardi

For other personnel changes of the week see FATES & FORTUNES
T P e

Toiletries to Mathes

Caryl Richards Inc., Jersey City,
N. J., has appointed J. M. Mathes Inc.,
New York, to handle estimated $1 mil-
lion billings for “Just Wonderful” hair
spray, “Happy Hair” set, “By George”
men’s toiletries, and other products
Plans include radio and TV.

Account moved last April from Al
Paul Lefton Co., Philadelphia, when
Lefton acquired $3 million Mem Co.
business from Young, Smith & Dorian,
New York. (Mem’s first spot TV drive
starts in June in top 25 markets in pre-
Father’s Day campaign for its men’s
toiletries).

Seeks order on FCC

Unable to get “prompt ruling” it
asked FCC to provide in October 1966,
Warrensburg Cable Inc., CATV com-
pany in Warrensburg, Mo., has filed
U.S. District Court suit to force com-

10

mission action “within 20 days.”

Dispute centers on alleged obstruc-
tionist tactics of United Telephone Co.
of Missouri that Warrensburg Cable
says served to aid competitor, affiliated
with phone company, to gain edge in
market. Commission was asked to rule
on legality of phone company’s action
in constructing lease-back facilities for
its affiliates.

Got a little list

Gencoe Inc. has asked FCC to ob-
tain and furnish to interested parties
full membership list of Association of
Maximum Service Telecasters—list that
association does not make public.

Gencoe, group CATV owner, made
request in adding its voice Friday (May
19) to those of other CATV interests
protesting what they say are “ex-parte”
representations that AMST spokesmen
made to commission members two
weeks ago (see page 44).

Gencoe, which operates or has finan-
cial interest in CATV systems in seven
states, asked commission to “disavow
and discredit” AMST’s representations
concerning agency's administration of
CATV policy.

Chancellor leaving VOA

Resignation of John Chancellor as
director of Voice of America was re-
ported as imminent Friday (May 19).
Former NBC White House correspond-
ent is expected to return this summer
to NBC News in Washington for as-
signment.

Mr. Chancellor, named VOA direc-
tor in September 1965, 11 months after
becoming White House correspondent
for NBC, is news veteran. He’s covered
several presidential campaigns and polit-
ical conventions for NBC and served
in New York and Chicago, as well as
other cities after joining NBC News
in 1950 as midwestern correspondent.
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Can a TV Station
in Metro New York be
One and Two?

"

Of coui'se! Chcmnei 47 is!

Here we are, just celebrating our second birthday on May 1éth, and aiready in the number
one spot among Spanish-language advertising media in the market. Perhaps in the entire
country.

We have the research and numbers. But, better than that, we have the testimony of a
pleasantly expanding sponsor list that boasts many of the nation's largest and most sophisticated
advertisers.

These advertisers and their agencies know about the booming market here of 1.5 million
or more Spanish-speaking residents. They know how this market has been researched for Channel
47 with more than 100,000 telephone coincidental calls. They know most of all that our
sensationa] programing, personalities and ratings deliver this market more effectively for them
than any other medium.

If you'd like to know what our sponsors know, write or call our sales manager in New York
for a free, hot-off-the-press copy of "SPECIAL DELIVERY . . . The Story of Channel 47 in the
Metro New York Spanish-Speaking Market."”

Next year we'’ll be Three, but we'll still be One!

NEW JERSEY TELEVISION BROADCASTING CORP,, 1020 BROAD ST., NEWARK, N, J.
Tel.: (201} 643-9100

NEW YORK SALES OFFICE, 743 FIFTH AVENUE, NEW YORK CITY, NEW YORK
Tel.: (212) 233-6240
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ACCURATE COLOR

In the RCA 4-tube camera, three specia! 1-inch vidicon
tubes concentrate on color reproduction. These three
tubes carry the chrominance (color) information, while
the big 4¥%-inch image orthicon tube carries the luminance
components of the picture. This fessens the possibility of
registration errors spoiling the color picture, and leads to
maore accurate color reproduction.

HIGH-DEFINITION PICTURE

The big 41-inch image orthicon makes the big difference.
It’s like using a larger negative in photography, to increase
resolving power and produce a picture with more punch.
The high-definition brightness information combined with
the color information produces a sharp color picture,

SNAP AND SPARKLE

The big 4%4-inch tube operates over a large contrast range,
adding snap and sparkle to the color picture. The '*knee”

“BIG TUBE”

RCA TK-42 and TK-.43 Color Cameras
use a 4%-inch diameter pickup tube in
the luminance channei—all other 4-tube
color cameras use a 1%.inch diameter
tube—and, of course, some color cameras
don't even have a luminance channel
pickup tube.

NOTE: New Type 4536 tube gives longer life,
eliminates burn-in probiems. With new field-
effect transistorized preamplifiers and other
circuit improvements, it provides a dramatic
reduction in noise level.

of the 1.0. is inherently responsive to scene brightness
changes, acting as an automatic control to limit the effects
of extreme brightness, still permitting detail in highlight
areas to be captured. !t also makes possible color pictures
in simulated night scenes and other low-key lighting.

FAITHFUL REPRODUCTION

The "'Big Tube' concept permits this camera to produce
natural-looking color pictures that faithfully mirror the
subjects and products being televised. 'n test after test
the TK-42 has proved its ability to reproduce striking color
pictures under all sorts of conditions. This means lifelike
scenes on the screen and better product identification—
the kind of pictures that please both advertisers and
audience.

For more facts about TK-42, call your RCA Broadcast Repre-
sentative. Or write RCA Broadcast and Television Equipment,
Building 15-5, Camden, N.J. 08102.
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A calendar of important meetings and
events in the field of communications.

mIndicates first or revised listing.

MAY

May 22-23—National Foreign Policy Con-
ference for Editors and Broadcasters spon-
sored by the Department of State. Speakers
include the secretary of state and other
high ranking government officials. Depart-
ment of State, Washington. Any domestic
newspaper, magazine, radio or television
network or station or other information
medium engaged in informing the general
publie about foreign affairs may request an
invitation to one or all of these conferences
for its bona fide representative by writing
to the Director, Office of Media Services,
Department of State, Washington 20520.

May 22-25—Spring meeting of the Interna-
tional Radio Scientific Unifon co-sponsored
by the organization’s U.S. amd Canadian
national commitiees, Ottawa.

May 22-26 — S5th Internatienal Television
Symposium. Speakers include Federal Coun~
ciulor R, Gnagi, head of the Swiss Federal
Department of Transport, Communications
and Power. Montreux, Switzerland.

May 22-29-—-Executive council meeting of
the Inter-American Association of Broad.
casters, Buenos Aires.

®May 23—Luncheon meeting of the New
York Broadcasters Promotion Association.
Speakers include Art Heller, Ted Bates &
Co., and Maurie Webster, CBS Radio Spot
Sales. Warwick hotel, New York.

May 24—Spring meeting of the New York
State Community Television Association.
Hotel Syracuse, Syracuse, N. Y.

May 25—Monthly luncheon, Federal Com-
munications Bar Association. James O'Con-
nell, director of telecommunications, Ofice
of Emergency Planning, and telecommuni-
cations adviser to President. Willard hotel,
Washington,

EMay 25--Committee for the Full Develop-
ment of All-Channel Television holds meet-
ing with agenda including discussions of
CATV, ratings, land mobile services' use of
spectrum, FCC, affect of group station own-
ership on program purchasing, possible na-
tional ETV effect on UHF. Overseas Press
Club, New York.

sMay 25—Luncheon meeting of the New
York Financiai Advertisers. Speaker will be
Carl J. Ally, chairman of Carl Ally Inc.
Advertising. 60 East Club, New York.

May 25-26—Annual spring meeting of Ohio
Association of Broadcasters, Speakers in-
clude Robert Pauley, president of ABC
Radio and Vincent Wasilewski, president of
the National Association of Broadcasters;
Michael Dann, senior vice president, CBS-
TV; Bill Michaels, executive vice president,
Storer Broadcasting Co.; Francis Martin Jr.,
president, Blair Television. Carrousel Inn,
Cincinnati.

May 25-27—Annual spring meeting and
engineering conference of the Alabama
Broadcasters Association. Sheraton Inn,
Huntsville,

May 26-—~West Coast seminar of the Na-
tional Association of FM Broadcasters. Mark
Hopkins hotel, San Francisco.

May 26-—Annual meeting of the UPI Broad-
casters of Pennsyivania. Marriott motor
hotel, Philadelphtia.

mMay 26—Stockholders meeting, Bartell Me-
dia Corp. Pfister hotel, Milwaukee.

May—26-28—Annual convention of Penn-
sylvania News Broadcasters Association.
Speakers include FCC Commissioner Robert
E. Lee: David Schoenbrun, foreign corre-
spondent, and Tom O'Brien, vice president
for news of ABC Radio. Marriott motor
hotel, Philadelphia.
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REGIONAL SALES CLINICS OF
RADIO ADVERTISING BUREAU

May 22—Schine Ten Eyck hotel, Al-
bany, N. Y.

May 26—Sheraton Barringer hotel,
Charlotte, N. C.

June 12—Boston Statler Hilton, Boston
June 16—Sheraton hotel, Philadelphia

May 27—Regional news seminar of the Ra-
dio-Television News Directors Association.
Speakers include John H, DeWitt Jr., presi-
dent of WSM Nashville: William Monroe,
Washington director of NBC News: Ernst
Wildi, Paillard Inc.: Elmer Lower, president,
ABC News: and Joe Dembo, director of
news, CBS Radio, New York. Studios of
WSM-TV, Nashville.

May 27-28—Annual meeting of Louisiana-
Mississippi AP Broadcasters Association.
Royal Orleans hotel, New Orleans.

May 29-June 3—Assembly meeting of the
Inter-American Association of Broadcasters.
Buenos Aires,

JUNE

June 1—First annual Golf Open sponsored
by the Broadcasting Executives Club of New
England. Framingham Country Club, Fram«
ingham, Mass.

®June 1-2—Briefing conference on copyright
law revision sponsored by the Federal Bar
Association and the Foundation of the Fed-
eral Bar Association in cooperation with the
Bureau of National Affairs Inc. Sessions are
included on the revision bill and educational
television and on the revision bill and
community antenna television. The Commo-
dore hotel, New York.

mJune 2-3 — Meeting of the Florida AP
Broadcasters Association. Holiday Inn, Cocoa
Beach,

aJune 2-3—Annual Wyoming AP Broadcast-
casters meeting. Frontier hotel, Cheyenne.

June 4—Nineteenth annual Television Aca-
demy Awards sponsored by the Natlonai
Academy of Television Arts and Sciences.
Hosts will be Joey Bishop and Hugh Downs.
(ABC-TV 9-11 p.m. EDT) Century Plaza
hotel, Hollywood, and Americana hotel,
New York.

June 5-6—-Annual spring meeting of Wash-
ington State Association of Broadcasters.
Bayshore Inn, Vancouver, B. C.

mJune 5-7—Board of directors meeting, Na-
tionai Community Television Association.
Sahara Tahoe, Lake Tahoe, Nev,

mJune 5-8—Annual convention, Electronic
Industries  Association. Continental-Plaza
hotel, Chicago.

sJune 6—Annual stockholders meeting,
MCA Inc. Sheraton-Blackstone hotel, Chi-
cago.

June 6-7—The 1967 general conference of
CBS-TV network affiliates. Speakers include
John A. Schneider, CBS/Broadcast Group
president; Stuart T. Martin, chairman of
affiliates association; Thomas H. Dawson,
president of CBS-TV network; Michael H.
Dann, senior wvice president-programs;
David Blank, vice president-economics and
research, CBS/Broadcast Group; Willlam B.
Lodge, vice president-affiliate relations and
engineering, CBS-TV; Richard S. Salant,
CBS News president; Walter Cronkite, CBS
News correspondent; Carl Ward, vice presi-
dent-affiliate relations, CBS-TV, Hilton
hotel, New York.

June §-8—Annual convention, Arimed Forces
Communications and Electronics Associa-
tion. Speakers will be Major General Wil-
liam B. Latta, commanding generai, U. S.
Army Electronice Command; Robert W,
Galvin, chairman, Motorola Inc.; Leonard



With the gigantic Arkansas River ' television excellence
Navigation Project nearing comple- voflnrte thic lann
tion, the vision and foresight of the | rﬂi){&.{é‘@? :",’"‘ o
Arkansas-Oklahoma community is RS L T

about to be rewarded. -

This 450-mile long waterway will
provide full-scale navigation facili-
ties into the Arkansas and Oklahoma
interiors, increase flood control and
hydro-electric power, and will be the
greatest economic boon to the south-
central plains states in a century.

The vision and foresight of Griffin-
Leake Television, Inc., too, is re-
warded by the unfailing acceptance
of their television programming
from year to year, by the Arkansas-
Oklahoma viewing audience.

GRIFFIN -
LEAKE

TV. INC.
KATV-7, LITTLE ROCK
KTUL-TV-8, TULSA
KWTV-9, OKLAHOMA CITY
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ots ago, these people made
New York’s Warwick a wonderful new hotel...

Warwick

... OW jllSt about everyone is enloymg its
~ great location and royal services.

Seasoned travelers from the worlds of business, entertainment, radio, TV and
sports are enjoying the wonderful new Warwick's spacious rooms, all completely
air conditioned, splendidly redecorated and refurbished by famed designer, Ellen
Lehman McCluskey.

They like the Warwick's royal services: every room is equipped with electric
shoe polisher, silent valet, VIP king-size towels, special makeup mirrors and
decorator closets. ]

You, too, will enjoy the Warwick; you'll like the intimate warmth of the Warwick
Bar and the famous Raleigh Room, where luncheon and dinner are served in an
atmosphere of sturdy elegance. And after a busy day, the new Executwe Sauna
Club is just the place to relax and unwind.

Next time you come to town, stay at the Warwick. We know you'll agree that
it's a very special kind of hotel.
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NAB RADIO PROGRAM CLINICS
May 22-23—Rickey’s Hyatt House,
Palo Alto, Calif.

May 25-26—-Skirvin hotel, Oklahoma
City

June 4-5—Holiday Inn, Nashville
June 8-7—Sheraton Cadillae, Detroit
June 8-9—Marriott motor hotel, Phil-
adelphia

Jaffe, director, space applications programs,
National Aeronautics and Space Administra-
tion. Panel on “Digital Communications—
the Challenge,” concerning television among
total digital communications, is one of sev-
eral scheduled sessions. Sheraton-Park hotel,
Washington. N

sJune 8—Annual! banquet and entertain-
ment of the New York chapter of the
Broadcast Pioneers. Americana hotel, New
York.

June 8-9—Combined convention of Alaska
Broadcasters Association and Alaska AP
membership (including newspapers), Speak-
ers include FCC Chalirman Rosel H. Hyde.
Travelers Inn, Fairbanks.

June 8-10—Annual spring meeting of
South Dakota Broadcasters Association.
Speakers include Douglas Anello, NAB gen-
eral counsel. Madison.

June B8-10—Summer broadcasting confer-
ence on '"The professors and the profes-
sionals In broadcasting” sponsored by Mem-
phis State University. Memphis State Uni-
versity, Memphis.

mJune 8-10—Radio-television institute con-
ducted by the Episcopal Radio-TV Founda-
tion, Atlanta. Institute theme is “The Com-
munication Gap.” Speakers include Don
Elliot Heald, general manager, WSB-TV At-
lanta; Elmo EIllis, general manager, WSB
Atlanta; Dr. Gerhart D. Wiebe, dean, school
of public communication. Boston University,
Boston; Roy Danish. director, Television In-
formation Office; and Fred A. Niles, presi-
dent, Fred A, Niles Communications Cen-
ters Ine., Chicago. Cathedral of St, Philip,
Atlanta.

June 8-11—Convention of the National As-
sociation of Farm Broadcasters. Chateau
Frontenac, Quebec City, Que.

June 9-10—Annual spring meeting of North
Dakota Broadcasters Association. Edgewater
Inn, Detroit Lakes, Minn.

June 10—Annual meeting of the California
AP Radio-Television Association. Century
Plaza hotel, Los Angeles.

June 10-14—Annual convention of the east-
ern and central region of the American Ad-
vertising Federation. Speakers include
Edward L. Bond Jr., president and chief
executive officer, Young & Rubicam, New
York. Shamrock-Hilton hotel, Houston,

June 11-12—Ninth annual meeting of the
American Academy of Advertising. Theme
of the conference is: "Problems in Adver-
tising Manpower.” Shamrock hotel, Hous-
ton.

June 11-14—Annual summer meeting of
Florida Association of Broadcasters. Speak-
ers iInclude William Carlisle, NAB vice
president for station services. Americana
hotel, Miami Beach.

June 11-14—-Annual summer meeting and
election of officers of Colorado Broadcasters
Association. Speakers include Vincent Wasi-
lewski, president of National Assoclation of
Broadcasters. Rivera hotel, Las Vegas, Nev.

June 12-13—Eighth Chicago spring confer-
ence on broadcast and television receivers
sponsored by the Institute of Electrical and
Electronics Engineers. O'Hare Inn. Des
Plaines, 111.

June 12-14—Third International Conference
windicates first or-revised listing.
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““THE BRAZILIAN GOVERNMENT CALLED IT
A CRAFT FROM OUTER SPACE"

Photo of type 2 UFO over Brozil
taken in August of 1954,

SN

FRANK EDWARDS REVEALS

»ELYING SAUCERS

A

ARE REAL!!I

UNANIMOUS AUDIENCE ACCEPTANCE
FANTASTIC CLIENT REACTION
OVERWHELMING STATION SALES

HLYING SAYCLRS...

e SCIIOYS DYSINCES

“Flying Saucers . . . Serious Business,”” a crisp,
provocative, and exciting five-minute radio
series.

. .. released only weeks ago, is already sold on
over one hundred radio stations.

. the only program of its kind on the air . . .
a program that breaks the barrier of offi-
cial silence.

. receives constant publicity from all media
on almost daily UFQ sightings.

- has everything . . . publicity, excitement,
mystery, suspense, and selling power.

Frank Edwards, author-narrator, a successful
network news analyst, syndicated columnist,
author, lecturer, and military analyst.

.on the Board of Governors, National
Investigations Committee on Aerial Phe-
nomena.

. inclusion on the NICAP Board acknowl-
edges his recognition as one of the world’s
top civilian authorities on UFQO's.

.author of, “Flying Saucers. .. Serious
Business’”” number 3 on the best seller
list...over a million paperbacks sold.

. creator, narrator of the best selling RCA
album with the same titfe.

# FREE AUDITION AVAILABLE...TEAR OUT THIS PAGE...ATTACH YOUR BUSINESS
l‘rl CARD OR LETTERHEAD ...

Vf AND MAIL TO
RADI(9)ZARK ENTERPRISES inc.

RADIO-TY BLDG.4 1121 $O. GLENSTONE AYENUE
SPRINGFIELD, MISSOUR! 65804

BROAOCASTING, May 22, 1967

HEAR FOR YOURSELF HOW FRANK EDWARDS
DEBUNKS MYTHS ABOUT UFO'S...REVEALS
UNCENSORED DETAILS ABOUT UFGC SIGHTINGS.
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there's no question when buying

CHATTANOOGA

MORE love

. WRCB=TV 3

A RUST CRAFT STATION

Represenied By The EKsiz Agency, ls

Collins’
New
820D-1
2 1-kw AM
Transmitter

e ONLY 1 TUBE TYPE
(5-500A PENTODES)
SOLID-STATE RF AND
AUDIO DRIVERS
BANDPASS OUTPUT
NETWORK
EXTENDED CONTROL
PANEL

[ ]

For additional information, contact
your Broadcast Sales Engineer or
Collins Radio Company, Broadcast
Marketing, Dallas, Texas, Area
Code 214, AD 5-9511.

)

COLLINS

=/

CAMBRIDGE SCHOOL
RADIO AND TELEVISION BROADCASTING

by doing. Two Year Work-Study Programs
0 Radio and Telévision Broadcasting and Man-
agement, Communications, Liberal Arts. Prefes-
sfonal training on School Station WCSB and

WC8B-TV. Activities. Placement. Dormitorfes.
Co-Ed. Catalog.

Write Mr. Iluhms Cambridge School
632 B Stroet . M husetts 02116
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on Communications sponsored by the In-
stitute of Electrical and Electronics Engi-
neers. Leamington hotel, Minneapolis.

sJune 12-14—Second annual Television Audi-
ence Measurement Seminar sponsored by
the School of Journalism of the University
of Nebraska. Speakers include Gale Metzger,
research director, and Joseph Matthews.
western sales manager, A_ C. Nielsen; R. R.
Ridgeway, vice president, production, and
C. A. Kellner, vice president station serv-
ices, American Research Bureau; Howard
Mandel, research director, National Asso-
ciation of Broadcasters; Mark Munn, man-
ager, media and program analysis, Leo
Burnett Co.; and Dr. John Thayer, research
director, Peters, Grifin, Woodward Inc.
Nebraska Center for Continuing Education,
Lincoln, Neb. For further information con-
tact University of Nebraska, School of
Journalism, Room 319, Nebraska Hall, Lin-
coln, Neb.

June 13—Annual stockholders meeting of
ABC. New York.

&June 13—Annual meeting, Federal Commu-
nications Bar Association. Election of officers
and of delegate to American Bar Associa-
tion. Willard hotel, Washington.

June 13-14—Annual spring meeting of
North Carolina Association of Broadcasters.
Velvet Cloak Inn, Raleigh.

June 14-168 — Annual spring meeting of
California Association of Broadcasters. Mark
Hopkins hotel, San Francisco.

June 14-16-~Annual spring meeting and
election of officers of Virginia Association
of Broadcasters. Speakers include William
Walker, NAB director of broadcast manage-
ment. Marriott Twin Bridges motel, Arling-
ton.

June 16-~Annual meeting of Vermont As-
sociation of Broadcasters. Marble Island
Country Club, Colchester,

June 16-18—Summer meeting of the Okla-
homa Broadcasters Assoctiation. Western
Hills Lodge, Wagoner.

June 17-21—32d annual summer convention
and engineering conference of Georgia As-
sociation of Broadcasters. Speakers include
Howard Mandel, NAB vice president for
research; Lyn Christian, WPIX-FM New
York, Holiday Inn, Callaway Gardens.

June 19-24—14th International Advertising
Film Festival, to be held in Cannes, France,
sponsored by Screen Advertising World As-
sociation. International cinema and television
commercials will be judged. Information
may be obtained from Movierecord Inc.,
845 Third Ave., New York, SAWA's U.S.
representative,

June 22-24—Annual summer meeting of
Maryland-D.C.-Delaware Broadcasters Asso-
ciation. Henlopen hotel, Rehobeth Beach,
Del.

June 25-28—Consumer Electronics Show
sponsored by the Electromic Industries As-
soclation, Americana and New York Hilton
hotels, New York.

June 25-29—Annual convention and board
of directors meetings, National Community
Television Association. Palmer House, Chi-
cago.

June 25-20—Western region convention of

the American Advertising Federation, La-
fayette hotel, Long Beach, Calif,

June 25-July 1—Swmmer board meeting of
the National Association of Broadcasters.
Willlamsburg Inn and Lodge, Williamsburg,
Va.

June 25-July 1--First radio, television and
film festival and seminar sponsored by the
public relations sectlon of the American
Library Association. San Francisco.

June 27-25--World Advertising Conference
1967. Speakers include S. XK. Kooka, com-
mercial director of Air India, and Willlam
Bernbach, president of Doyle Dane Bern-
bach, New York. Royal Festival Hall,
London.

sIndicates first or revised listing.
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The photographs above, published the same day in
a prominent Miami newspaper, show unidentified
WLBW-TV newsmen in the thick of the action, filming
their stories — one a manhunt, one a warehouse fire.
Every day —WLBW-TV NEWS gets the picture. More
news, more pictures, the best color.

WLBW-TV &

MIAMI FLORIDA Rt one STS

P et
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__ AY MO from Jim Condon, Needham, Harper & Steers Inc., Los Angeles

Network radio: Wynn's solution to product awareness

A good radio show, a good creative
approach, and some good breaks. This
is the story about a happy combination
of these three things and how they
accomplished an advertising objective.

It’s the story of Wynn Oil Co.’s cur-
rent radio advertising. Wynn, in Azusa,
Calif., makes a complete line of prod-
ucts to prevent and correct automobile
problems from radiator to gas tank.
Recently, Wynn appointed a new ad-
vertising agency, Needham, Harper &
Steers Inc, Los Angeles. We found
from research an immediate need to
build awareness of Wynn’s products
among the general public—and also
among an important segment of its mar-
ket, sports and race car enthusiasts.

We mentioned some good breaks.
One of the best ones was a new show
on the ABC Radio network, The World
of Wheels. It brings to radio listeners
across the country all the latest informa-
tion on auto racing. From the drag
strip to the Grand Prix circuit, twice
each Saturday and Sunday, the show
presents the fabulous, always moving
world of racing. Helping it decide to
produce the new five-minute series,
ABC Radio determined that 38 million
people entered motor-track gates in 1966
making it the second most popular spec-
tator sport in the country. Produced in
cooperation with the Petersen Publish-
ing Co., The World of Wheels probably
is the most informative and immediate
motor-sports program on radio today.

The World of Wheels on ABC
Radio obviously would provide a great
opportunity for exposing Wynn to
auto fans. But our good breaks started
happening even before we learned of
the new racing show.

Right Name » The first occurred
when we were looking for an appro-
priate Wynn spokesman. Thinking of
our objective to build awareness, we
asked ourselves: “Is there someone who
is well known, someone who could
provide rub-off values and help spread
the Wynn name more quickly?’ There
is—the well-known actor, Keenan
Wynn. No relation, but his name is
spelled the same as the Wynn Oil Co.’s
name.

At the very moment we were develop-
ing ideas for the use of Keenan Wynn,
he offered his services to us. It seems
that the same idea had occurred to
Mr. Wynn. Because of the identical
name, wouldn’t he be the ideal spokes-
man for Wynn’s products?

Then one more break: Keenan Wynn
is a racing enthusiast himself, has been

i:éu

an actual participant in racing and is
known in racing circles.

In the subsequent creative develop-
ment, we followed up on these happy
happenings by asking ourselves ‘“what
would happen if?” kinds of questions.
What would happen if we created the
Wynn Qil Co. chorale? And, consider-
ing Wynn’s home city is Azusa, what
would happen if the chorale were di-
rected by John Phillip Azusa? What
would happen if this combination of
people including Keenan Wynn tried to
get across the idea that Wynn'’s products
are all designed to “keep your car go-
ing strong?” And what if the whole
business were introduced in the well-
modulated tones of Les Tremayne?

The Results = Some pretty unusual,
attention-getting radio commercials hap-
pened. Keenan Wyn tries to explain
that he did not get his job as narrator
because he’s related to the Wynn Qil
Co. people. The chorale punctuates his
main points as well as the words
“Wynn's,” “Azusa,” product names and
ends the commercials with a stirring
“Azusa, Azusa, Cal-i-fornia—the keep-
your-car-going-strong capital of the
world! Wynnnnnn's!”

There are four commercials in
the series. Keenan Wynn’s denials of
nepotism become successively stronger
and culminate in the final commercial.
He interviews “John Phillip Azusa” who
doesn’t believe him either. “Mr. Azusa,”
by the way, is really the gifted vocal
arranger Alan Copeland, who also di-
rected the chorale.

Next step: the presentation of the
new media plan, commercials, and The
World of Wheels to those all-important
people, the Wynn Oil Co. distributors.
In the proceedings, Keenan Wpynn
roared into the elegant Century Plaza

Finance.

hotel, L.os Angeles, on his orange-and-
black motorcycle. This was followed
by an off-key musical skit and the intro-
duction of ABC Radio’s Keith Jackson,
who is the talent and anchorman on
The World of Wheels. The Wynnsmen
loved everything: Keenan Wynn, the
commercials, Keith Jackson, and The
World of Wheels.

This was our very first and very
positive result. Distributor support of
Wynn’s advertising is a very important
thing, and we had it 100%.

Expanded Schedule » How about the
general car ownet? How are we reach-
ing him? Again, the best answer we
found, all things considered, is network
radio. Wynn's schedule in addition to
The World of W heels includes ABC Ra-
dio’s regular weekend news and sports,
NBC’s Monitor, and CBS’s weekend
news and Dimension. Advertising was
concentrated on weekends when male
radio listening, automobile listening and
the opportunity to buy Wynn'’s products
are higher.

The same commercials running on
The World of Wheels also run on the
other regular weekend network radio
programs, reaching the general family
car owner. In this market as well, the
same objective of building Wynn's
awareness applies with full force. And
the commercials with changes fit this
market perfectly.

We had one other final good break.
After the new commercials were on
the air only a few weeks, we checked
with distributors for any possible evi-
dence of success. They reported im-
mediate signs that the new network
radio advertising is building favorable
awareness, inviting lots of comment and
is paving the way for sales. Looks as if
our luck is still holding out.

Jim Condon is copy supervisor of Need-
ham, Harper & Steers/West (as the Los
Angeles office of the Chicago-based agen-
cy is now called). His current responsibil-
ities are concentrated on Needham's two

West Coast located clients, Wynn Oil Co.
and Continental Airlines. Previously, he
held creative posts at the agency's Chi-
cago headquarters on such accounts as
Kraft Foods., Morton Salt, Lever Bros.,
State Farm

Insurance and Household
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BEELINE®* COUNTRY ...
AWFULLY BIG IN AGRICULTURE

The rich, 6-county Fresno farm market is overflowing

...and BEELINE RADIO with sales opportunities for you. This is where more
than 18,800% farms earned a gross income of more

KMJ is a proven way than $964 million in 1965.%* Reach this enormous
buying power by putting your sales message on Bee-

to reach an important line Radio KMJ. And remember, KMJ is just one of
four Beeline stations covering California’s prosperous

part of this market. Inland Valley.

Data Sources: *Census of Agriculture, 1964 — **SRDS, 1966

KMJ Fresno

KOH Reno

KBEE Modesto
KFBK Sacramento

McCLATCHY BROADCASTING

Katz Radic « National Representative
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understand broad
its impact, its
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Subseribe now . .. pay later!

1735 DeSales St., Washington, DC 20036

Here's my $8.50 for the next 52 jssues
to he addressed:

Name

Company Name

Position/Title

Street

P ————————— e —

OPEN

Qualifier to NBC News

Eprtor: 1 certainly agree with your
May 8 editorial “Talent, truth, energy,”
but NBC maintains only that NBC
News is the world’s largest “broadcast™
news organization.—William R. Mec-
Andrew, president, NBC News, New
York.

(The gqualifying word, “broadcast,” was
omitted from the editorial, which advocated
the modernization of the Pulitzer prizes to
include broadcast achievements.)

Mcintire reproduces article

EDITOR: THANK YOU FOR YOUR WRITE-
UP AND OBJECTIVE REPORTING [of the
picket and rally against the FCC’s fair-
ness doctrine, BROADCASTING, May 15].
May | HAVE PERMISSION TO PHOTO-
GRAPHICALLY REPRODUCE THE ARTICLE
IN MAY 18 ISSUE OF MY NEWSPAPER
GIVING FULL CREDIT TO BROADCASTING.
—Carl Mclntire, 20th Century Refor-
mation Hour, Collingswood, N. J.

{Permission granted.)

Pirates hurt audience research

Eoitor: I would like to use your ex-
tensive forum of both stations and agen-
cies to speak out on a problem that is
injurious to the long range benefit of
our industry—the problem of pirated
audience measurement reports. . . .

Let’s face some economic facts. The
only way the research firms are going
to be able to give us the kind of re-
search and improved methodology we
want is through considerable invest-
ment on their part. And this money
comes from agency and station sub-
scribers whose research budgets also
represent no small investment.

The pirate, then, is not only stealing
from the research companies; he is
stealing from those of us who are will-
ing to put our money where our mouth
is and support better research. There
are at least three areas where respon-
sibilities should be met to end these ir-
responsible acts:

1. The research companies should
get tougher with the violators of their
copyrighted material, even though re-
sponsibility for such acts is hard to
pin down and the court actions are
long, expensive and creators of ill will.

2. The agencies should not only
jealously guard their own copies of re-
ports but refuse te accept data quoted
by a station salesman out of a Xerox
copy of an audience report. At mini-
mum, they should take into considera-
tion the character of the station that
uses pirated data when evaluating the
stations on which they are about to

MIKE_®

make a dollar commitment.

3. The stations that operate in this
fashion should search their conscience
and realize the detrimental effect such
practice will have on the long range
benefits of better research for the in-
dustry. . . . —Wailrer F. Bouché, na-
tional sales manager, wwL New Or-
leans.

Doggedness gets the story

EpiTor: We are flattered by the compli-
mentary remarks on the Burnett time-
standards proposal reported in your
current (May 15) issue, and that your
fine magazine devoted so much space
to the ideas we developed for consider-
ation by the National Association of
Broadcasters’ code board.

In addition, we salute your staff on
its diligence, penetration, capability and
doggedness.

The document was prepared and sub-
mitted for board consideration with the
clear and complete mutual understand-
ing that there would be no external
release of it. And, as you know, the
agency did not issue any external copies
beyond the board’s membership.—Gene
Accas, vice president, Leo Burnett Inc.,
New York,

Defective issue is replaced

EpiTor: 1 am enclosing the May 1 is-
sue of BROADCASTING, most of which
I have been unable to read because of
the condition of the issue from page 44
on almost to the last pages.

I am calling this to your attention
so that you may take steps to correct a
situation which I am sure has affected
many other subscribers who wish to
read their copies of BROADCASTING
from start to finish and who must have
been as frustrated as I by this issue.—
Svivester L. (Pat) Weaver Ir., Wells,
Rich, Greene, New York.

(Mr. Weaver has been sent a replacement.
His original copy, a freak, contained a
form that had been smeared on the press.)

Yearbook aids flying safety

EpiTor: Please send us your latest
Yearbook, listing the various broadcast-
ing stations and frequencies. We use
this to home-in-on when caught in bad
weather with the company plane. It is
not only an extreme safety assistance,
but most pleasant to tune in the vari-
ous stations when flying over the coun-
try.—J. W. Thompson, president, The
Peoples Bank, Eastman, Ga.

(1967 BrOADCASTING Yearbook en route. Ad-
ditional copies available at $5 from Publica-
tions Department. 1735 DeSales St. N.W,,
Washington, D. C. 20036)
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Five ways the PE-250 outperformed
every other live-color camera.

It didn't take guts to do what you saw.
Just confidence in the finest live-color
camera available—the PE-250. And a
desire to show you in 11 short minutes
how this camera can work for you.

Starting cold: All PE-250s were shut
down each night. One of 3 show cam-
eras was turned off after every demon-
stration. You saw it turned on at the
start of each show. More than 65 times
in 4 days. (And, these PE-250s were
right off our production line.)

Demonstrating color: The PE-250 per-
formed amid a wide range of colors
you didn't see anywhere else at NAB.

e 275 o Y =

After all,isn’t that why you were there?

Remote zoom: The PE-250 didn't rely
on ‘‘safe’’ close-ups for the demon-
stration. Qur remotely operated zoom
camera showed you long shots, wide
shots and close-ups. All in true color,
with true fleshtones.

The shakes: An operating PE-250 ran
15 hours on a shake table. More than
400 separate demonstrations. It was
mounted on a vibration testing
machine operating at 25 cycles per
second, exerting ,7g force during each
cycle. That's stability; built-in rugged-
ness.

Special effects: Nobody knows if the
PE-250 outperformed other cameras

Color General Electric “gutsy’’ at NAB.

in black-light conditions, Chroma-Key
demonstrations, Polarized Light, or
remote outdoor pick-up—because no-
body else tried these special effects.
(We're convinced it will outperform
them all.)

Gutsy? Not really. Just our way of
showing you how the PE-250 can per-
form for you. You're sincerely invited
to see why the PE-250 is the finest
camera available. Have your GE repre-
sentative make arrangements to visit
us in Syracuse. General Electric Com-
pany, Visual Communication Products,
Electronics Park, Syracuse, New York
13201. cess

GENERAL &3 ELECTRIC



LES MAY °2* WAR

Ex-model, actress, even cycle rider, 23-year-old Les May takes on a
new challenge — the bristling war-fronts in Vietnam. Her reports reflect
the first sensitive reactions and emotions of a young woman caught up
in a world of young men — a world torn with war.

An exclusive, provocative woman’s-eye-view of ‘‘The Ugly War"' by
an adventurous beauty from the leafy, half-lit jungles of Vietnam.

contact

FULL TAPED AND FILMED [ e e
REPORTS DIRECT FROM | gaglﬂi;‘;;?rré
VIETNAM NOW AVAILABLE IN ’ mclendon stations
TOP 100 MARKETS! |

2008 jackson street
dallas, texas 75201
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A long, deep look into TV

Major TVB research project will at last probe

those unexplored inner workings of TV advertising—

and may even find out whether McLuhan is right

A long-range and wide-ranging pro-
gram of research aimed at helping ad-
vertisers understand and use television
more effectively will be set in motion
shortly by the Television Bureau of
Advertising.

Regarded as one of the most am-
bitious sales-oriented research programs
ever undertaken by an advertising medi-
um, it will explore such unknowns and
little-knowns as consumer attitudes and
responses to color, the influence of
commercial length and positicning on
sales effectiveness, and also the influ-
ence of different programs—and of the

different media themselves—on the
effectiveness of the messages they
carry.

Just incidentally, it may also provide
the first practical test of Marshall Mc-
Luhan’s famed dogma: “The medium is
the message.”

Better liaison between buyers and
sellers, new tools to help advertisers
buy television more judiciously and a
new look at the audiences of adver-
tising generally are aiso on the far-
reaching agenda, which is designed to
provide a coordinated rather than piece-
meal approach to fundamental research
on advertising effectiveness.

Developed in close cooperation with
the TVB board’s research committee
under Eugene Katz of The Katz Agen-
cy and the TVB research advisory com-
mittee under James Rupp of Cox
Broadcasting, the project has been ap-
proved by TVB’s full board. Detailed
blueprints are currently being prepared
under the direction of Dr. Leon Arons,
TVB vice president in charge of re-
search.

The program is so far-reaching that
TVB officials refer to the timetable as
“probably endless” and so basic that
they say the first findings in many proj-
ects will merely indicate where the real
work has to be done.

Expensive Project » There have been
reports that the program will cost well
over $500,000 over a five-year period,
but TVB officials wiil say only that
“it’ll cost a lot.”
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But they regard it as an “insurance
policy” of such importance to all of
television that broadcasters who are
not members of TVB will be asked to
help share the costs with members.

“Box-car numbers are no longer
enough in selling—or buying—televi-
sion,” according to TVB President Nor-
man E. Cash. “We've established the
numbers. Now we must help the adver-
tiser use television better than ever
before.

“The higher the costs of advertising,
the greater the need to know and un-
derstand what advertising does and can

do—and the more expensive that under-
standing becomes. The advertiser and
his agency are making decisions, and if
a medium wishes these decisions to be
based on research fact, it has the re-
sponsibility for finding and presenting
these facts.

“TVB’s long-range research program,
therefore, is a reflection of the televi- |
sion industry’s desire to know more
about itself and willingness to pay to
know so that advertisers and their agen-
cies may better employ the medium
we represent.

“It is an insurance policy to assure

Mr. Katz

Key figures in the Television Bu-
reau of Advertising’s far-reaching
new research program, perhaps the
most sophisticated ever undertaken
by an advertising medium, are (I to
r) Eugene Katz of the Katz Agency,
chairman of the TVB board’s re-
search committee; Norman E. Cash,
TVB president, and Dr. Leon Arons,
the bureau's vice president in charge
of research. A staft director will be

Mr. Cash

The men behind TVB’s new research program

Dr. Arons

named, under Dr. Arons, to super-
vise day-to-day work on the project.

A video-tape recording featuring
Mr. Katz, with introduction and
closing by Mr. Cash, has been pre-
pared by TVB to help explain the
program and its importance to broad-
casters. TVB officials consider the
project so vital that nonmembers as
well as members of TVB will be
asked to help underwrite it.




A LONG, DEEP LOOK INTO TV continued

our industry’s future, and I feel confi-
dent all segments of the television in-
dustry, whether TVB members or not,
will recognize the value of paying their
share of the premium. It will cost all
of us more if we do not.”

To help explain the program and its
importance, a video-tape recording fea-
turing Mr. Katz has been prepared by
TVB for showing to broadcasters.

Mr. Cash stressed that, “broad as
this program may seem,” it is “not
designed to answer all the questions
everyone has about media and their
use.” But, he said, “we sincerely be-
lieve that a first step must be made and
we have planned our first step to be as
inclusive as possible.”

The magnitude of the program is
suggested by the fact that a detailed
study of “message environment,” which
encompasses all of the basic questions
in the controversy over the effects of
“clutter” on sales effectiveness and then
raises a few new questions of its own,
is only one part of an eight-part re-
search evaluation of “the message,”
which in turn is only one of a half-
dozen broad areas scheduled for ex-
ploration.

Effectiveness = The study of message
environment will undertake to find out,
among other things, how the effective-
ness of a given commercial may be in-
fluenced by the number, length and
position of adjacent messages, and
whether and to what extent it may gain
or lose in effectiveness in an environ-
ment of contrast with (or similarity to)

TVB membership continues to increase

Eleven U. S. television stations,
six educational organizations and
two foreign stations have joined the
Television Bureau of Advertising
this year, President Norman E. Cash
reported in an announcement being
released today (May 22). They bring
the bureau’s membership to 253
U. S. stations and the three U. S.
TV networks, 47 station groups, 12
station representation firms, 11 in-
ternational members and 17 educa-
tional institutions,

“The continuing expansion of the
bureau’s membership in a wide range
of markets reflects the universality of
our materials and other services,™
Mr. Cash said. “It is highly gratify-
ing that our efforts in the promotion
of the television medium are con-
sidered equally useful in the coun-
Itry’s smallest and biggest television

the subject, approach and other char-
acteristics of the adjacent messages.

In addition this phase will seek to
determine whether commercial effec-
tiveness is influenced by positioning—
as between different positions within a
program and between these in-program
positions and station-break positions—
and will also consider the “rub-off”
advantages or disadvantages that pro-
gram content as well as adjacent mes-
sages may bestow.

This phase also will embrace com-
mercials having different emotional
approaches and such other variants as
stills, slow-motion and stop-motion
effects; size at which the product is
pictured; and positive-vs.-negative; logi-
cal-vs.-emotional, and direct-vs.-indirect
approaches.

Other facets may provide insights into
the relative values of hard and soft sell.

Messages will also be studied in terms
of different lengths, repetition with dif-
ferent degrees of frequency, and struc-
tural organization.

The different contributions that me-
dia themselves make to the messages
they carry will be examined as an ex-
tension of TVB's earlier “Media Dy-
namics” study, which showed that
people have developed different habits
and different values in response to
different media.

“The medium thus is not a neutral
carrier of advertising messages,” Dr.
Arons explained. “The message comes
to the consumer with a media character
of its own. The character of the medi-

markets, and overseas as well.”

Newest member is a Hong Kong
station that has the bureau’s initials
in its call letters: HK-TvB. The other
foreign station added this year is
Tvy Brisbane, Australia.

New U. S. members: KARK-TV
Little Rock, Ark.; kBMT(TV) Beau-
mont, Tex.; KGNC-TV Amarillo, Tex.:
KLAS-TV Las Vegas; wciv(Tv) Charles-
ton, 8. C;: wNpuU-Tv South Bend,
Ind.; wsBk-Tv Boston: wWzzM-TV
Grand Rapids, Mich.; WIRL-TV
Peoria, Ill.; wpHL-Tv Philadelphia,
and kvaL-Tv Eugene, Ore.

New additions to the educational
group are the National Catholic
Office for Radio and Television, the
University of Kentucky, Staten Is-
land (N. Y.) Community College,
Ohio University, The University of
Illinois and Fordham University.
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um is part of the advertising message.”

This modified McLuhanism, Dr.
Arons added, is not an easy one to
prove in terms of identifying the com-
ponents that go to make up media
character.

Tentatively, he proposes to look for
them in two places: first, in the “in-
trinsic aspects” of media, which for
television include such characteristics
as intrusiveness, realism, immediacy
and intimacy; and, second, in the “ex-
trinsic aspects,” dealing with how a
medium is used and regarded by the
consumer and with how these practices
and attitudes affect his thinking about
a television advertising message or its
sponsor.

Advanced Thinkers = “For example,”
Dr. Arons said, “there is evidence which
suggests that advertisers using television
for their messages are more apt to be
considered modern, more interested in
research and larger, relative to the
other media.”

The TVB program also envisions
close work with advertising agencies in
an effort to get a better understanding
of buyers’ marketing needs and to de-
velop better ways to meet them.

This phase is expected to go con-
siderably beyond the nuts-and-bolts
stage of targeting audiences. For in-
stance, if an advertiser has a product
with narrow marketing goals, efforts
may be made to broaden the range of
prospective users.

The only short-term project in the
program is development of a new ver-
sion of TVB’s 1963 “Selectroniscope,”
an audit of the audiences and costs of
spot television, based on special com-
pilations which are made by the A. C.
Nielsen Co.

A format for the new version, docu-
menting the basic dimensions of spot in
terms of size, costs, reach, frequency
and cost-per-thousand for different types
of spot buys, is currently being devel-
oped. It is being brought up to date to
conform more precisely with current
agency needs.

Development Underway = The broad
scope of the program and much of the
methodology are being developed now
by Dr. Arons and his TVB associates,
but for the most part the field work will
be commissioned to independent re-
search organizations.

A special staff director will be named
to supervise day-to-day work, report-
ing to Dr. Arons.

Members of the TVB board’s research
committee (in addition to Chairman
Katz) are: Joseph Dougherty of Capital
Cities Broadcasting and TVB chairman;
A. W. Dannenbaum Jr. of Westing-
house Broadcasting; William R. Brazzil
of wTvs(rv) Miami; H. Peter Lasker
of Broadcast Communications Group
and, from the TVB staff, President
Cash, Dr. Arons and George G. Hunt-
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Media researchers were challenged
last week to begin working on a
new approach to advertising and to
their jobs, in which they would try
to find out how media work together
in a “communications system” of
advertising instead of touting one
medium against the others.

The challenge came from Melvin
A. Goldberg, vice president for plan-
ning and research at John Blair &
Co., station representative, in a
speech prepared for delivery Satur-
day (May 20) at a meeting of the
American Association for Public
Opinion Research at Bolton Land-
ing, N. Y.

Radio, television, newspapers and
magazines are becoming more and
more specialized and their audiences
more and more selective, and the
trends will undoubtedly continue,
Mr. Goldberg said. And, he added,
when the time comes that all four
media are delivered into homes elec-
tronically, *how then shall we dif-
ferentiate one from another?”

Advertisers, he noted, “recognize
the existence of all media” and seek
the combinations that will best reach
their marketing objectives.

“What the advertiser is seeking,
and what we media researchers
should be working on,” he said, “is
a ‘communications system’ approach
to advertising. How do each of the
media relate to each other—and how
do they fit into the total communica-
tions system? In this communica-
tions system, what are the synergistic

ington, executive vice president and
general manager, and Harvey Spiegel,
vice president for sales and marketing.

Members of the research advisory
committee {in addition to Cox’s Mr.
Rupp) are: Daniel Denenholz of the
Katz Agency; Dr. John Thayer of
Peters, Griffin, Woodward; Mrs. Mary
McKenna of Metromedia; Jay Eliasberg
of the CBS-TV network; William
Rubens of NBC and Theodore W. O’
Connell Jr. of CBS-TV Stations divi-
sion.

TVB’s interest in long-term research
is not new. Among other projects it
sponsored a 1958-60 program in coop-
eration with Pennsylvania State Univer-
sity to encourage basic research in mass
communications. It followed this with
an international competition for work
on TV research problems, with the
winning papers published in a collec-
tion now being used as a textbook for
students in a number of colleges and
universities.
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How does the advertiser select best media audience?

Mr. Goldberg

effects of each of the media with any
combination of the others?”

Mr. Goldberg said he didn’t know
how long researchers would be able
to continue to look at media re-
search from the “narrow point of
view” of advancing their own media
and avoiding or playing down re-
search that shows competitors in a
good light. If current technological
trends continue, he said, the time
will come when “media research, as
we know it, will be a thing of the
past.”

Selective Attitude = Specialized
programing in television is being
speeded not only by technological

Business briefly . ..
Atlantic Richfield Co., Los Angeles,

through Hixson & Jorgensen, same
city, has started what is said to be the
most aggressive advertising campaign
in the company’s history. Emphasis
will be on Richfield’s new premium
grade gasoline Imperial Boron. Cam-
paign theme stresses “how new Rich-
field Imperial Boron unlocks the extra
mileage in your car.” Media include
more than 60 radio stations, multiple
television stations, outdoor and print,
in Richfield’s six-state western market-
ing area.

Sea & Ski Co., division of Botany In-
dustries, Milbrae, Calif, through Foote,
Cone & Belding Inc., San Francisco,
has started a multimedia campaign
aimed at teen-age and pre-teen-age
audiences. To run through mid-August,
it primarily will involve network tele-
vision, complemented by radio, news-

advances and growth in the number
of stations and multi-set homes, Mr.
Goldberg said, but also by an
increasingly selective approach by
advertisers in choosing programs
to pinpoint target audiences. And
broadcasting, he suggested, is fo-
menting change in reading habits.

“I'd like to see more research on
this subject,” he said, *“but from
the little I've seen, newspapers are
now being read for the details of
events learned about on radio and/
or TV. Perhaps more important,
newspapers have to be thought of in
a new light. If we consider the news-
paper as a medium unto itself, pro-
viding different kinds of reading
material, then we must recognize the
separate sections and pages as parts
of the medium which appeal to dif-
ferent people. . . .

“Some read the headlines, some
prefer sports. Some read the fashion
pages—some the murder stories—
some read only the department store
ads—some just browse. But each
member of the newspaper audience
really ‘programs’ the paper for him-
self and complementary to his use
of other media as well.”

Mr. Goldberg suggested that “to
keep up with times and possibly to
do a better selling job for them-
selves,” newspapers “may be forced
to provide page and section ratings,
with demographics, to make them
comparable to individual program
ratings provided by radio and tele-
vision.”

papers, magazines, outdoor and point-
of-purchase displays. Minute and 30-
second spots will be used on eight ABC-
TV and nine CBS-TV prime time shows.
At least four company brands, suntan
lotion, dark tanning oil, dark tanning
foam and indoor/outdoor tanning lo-
tion, will be promoted.

Alberto-Culver Co., Chicago, through
Knox Reeves Advertising, Minneapolis,
is making heavy buys of network and
spot television for national introduction
of a new product, Alberto Vo5 Lemon
Creme rinse.

R. J. Reynolds Tobacco Co., Winston-
Salem, N. C., through William Esty
Inc., New York, will test market “super
king” Salem menthol cigarettes begin-
ning first week in June. New brand is
100 mm long and will be marketed
in addition to regular-length Salems.
Officials said location of test markets
and nature of ad campaign was con-

27



Week ended

Day parts Networks May 14
Monday-Friday ~ ABG-TV —
Sign on 10 am. CBS-TV $95.5
NBC-TV 315.1
Total 410.6
Monday-Friday ~ ABC-TV 1,288.6
10 a.m.6 p.m. CBS-TV 3,051.2
NBC-TV 1,707.1
Total 6,046.9
Saturday-Sunday ABC-TV 516.6
Sign-on 6 p.m. CBS-TV 411.2
NBC-TV 503.7
Total 14315
Monday-Saturday ABC-TV 306.7
6-7:30 p.m. CBS-TV 499.9
NBC-TV 559.9
Total 1,366.5

*Adjusted from previous reports.

BAR network billing report for week ending May 14
BAR Network TV dollar revenue estimates—week ended May 14, 1967 {Net time and talent charges in thousands of dollars)

Cume Cume

Cume Jan. 1- . Week ended Cume Jan, I-
May 1-14 May 14 Day parts Networks May 14 May 1-14 May 14
— — Sunday ABC-TV 464 116.2 2,694.0
$188.9 $2,380.6 6-7:30 p.m. CBS-TV 153.8 307.7 52123
630.1 ,627. NBC-TV 300 108.0 3,712.8
819.0 8,007.7 Total 230.2 531.9 11,619.1
2,603.2 28,055.4 Monday-Sunday ABC-TV 3,972.3 9,004.5 104,361.9
6,107.2 64,602.9 7:30-11 p.m. CBS-TV 5,020.1 10,000.7 115,806.0
3,371.8 33,9175 NBC-TV 5,049.3 9,939.0 119,007.7
12,082.2 126,575.8 Total 14,041.7 28,944.2 339,175.6
1,408.3 17,353.9 Monday-Sunday  ABC-TV 479.5 703.0 3,400.4
1,321.5 18,9534 11 p.m.sign-off CBS-TV 34.4 251.1 1,078.1
997.8 9,388.1 NBC-TV 386.9 789.1 7,319.2
3,727.6 45,695.4 Total 900.8 1,743.2 11,797.7
696.2 5831.0 Network totals ABC-TV 6,610.1 14,5314 161,696.6
999.3 11,963.3 CBS-TV 9,266.1 19,176.4 219,996.6
1,119.8 11,284.9 NBC-TV 8,522.0 16,955.6 190,581.3

2,815.3 29,079.2 Grand totals

Al networks $24,428.2  $50,663.4  $571,950.5*

fidential, but indicated a heavy sched-
ule of television commercials has been
set.

J. B. Williams, New York, through
Parkson Advertising, that city, has
bought sponsorship in 11 NBC-TV
prime-time color series: The Saint, Run
for Your Life, Tuesday Night at the
Movies, The Virginian, 1 Spy, Daniel
Boone, Star Trek, The Dean Martin
Show, The Man from U.N.C.L.E., La-
redo and Saturday Night at the Movies.

Soft drinks switch
to radio in New York

Everything seemed to be coming up
beverages and radio in the greater New
York area last week.

Solow/Wexton Advertising has
launched a regional radio and print
campaign for No-Cal beverages, sweet-
ner and flavor syrup. The campaign is
titled: “The savers—we've lost the
calories but saved the flavor.”

Begun in April, the radio campaign
runs in flights of 33 60-second spots
around shopping days on WNEW, WPAT,
WNBC, WINs, WHN and WOR in the
greater New York area, supplemented
by franchised bottlers’ radio spots in
Atlantic City; Bridgeport, New Haven
and Hartford, all Connecticut; Pough-
keepsie, Hyde Park, Kingston and Bing-
hamton, all New York, and Scranton,
Pa. The radio budget is in excess of
“a couple of hundred thousand dollars,”
according to Adrian Price, S/W execu-
tive vice president.

Originally, TV advertising was con-
sidered, but in line with the S/W
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philosophy, (BROADCASTING, April 17)
that for small advertisers radio penetra-
tion is more important than television
impact, the broadcast budget has gone
into radio.

A by-product of the campaign will
be the release, “within a month or
two,” according to Mr. Price, of a
single record of the campaign theme
music, “The No-Cal Suite.”

The 11-county New Rochelle, N. Y.,
franchise area of the Royal Crown Cola
Co. will be sponsoring a summer-long
Diet-Rite cola Forest Hills Music Festi-
val and promoting the event with more
than $100,000 in radio and print. New
York area stations chosen by D’Arcy
Advertising for the campaign, begin-
ning today (May 22), are WABC, WMCA,
WNEW, WHN, WPAT, WVNJ, WOR-FM,
and WTFM(FM).

White Rock beverages, Brooklyn,
N. Y., will begin a three-month satura-
tion radio campaign May 25 using the
song “Georgy Girl” to promote its
White Rock girl trademark. The cam-
paign, mounted by Venet Advertising,
will run in the New York area through
Aug. 27.

Merger in Portiand

Morton, Stanton, Eakin & Cain Ad-
vertising Agency, Portland, Ore., has
been formed through the merger there
of Morton, Stanton & Eakin and John
Cain Advertising. Offices in the Terminal
building will be expanded to accomo-
date the larger staff. John Cain will
be account supervisor for all accounts
formerly handled by his agency, and
Richard K. Stanton, Henry J. Morton
and Stewart B. Eakin will continue to
supervise account groups.

Ad tax again threatens,
this time in lllinois

A proposal to make advertising sub-
ject to an existing sales tax has been
introduced in the Illinois state legisla-
ture and is being opposed vigorously by
the mass media and advertising interests
there, James Beach, a vice president of
Foote, Cone & Belding and president of
the Chicago Advertising Club, reported
last week.

The proposed tax would be 4% of
an agency’s gross advertising billings.
The bill was introduced by state Sena-
tors James Loukas (D-Chicago), Thom-
as McGloon (D-Chicago) and Alan
Dixon (D-Belleville). Mr. Beach said
the Advertising Federation of America
is assisting in fighting the bill.

Computers aid ad judgment

The use of computers and improvec
research are permitting agencies tc
make “tremendous strides” in medi:
judgment, Paul Roth, vice president
media, Kenyon & Eckhardt, told a meet
ing of the Media Research Directors As.
sociation in New York last week.

He agreed with recent criticism tha
mathematical forecasting techniques
such as used by K&E, generally do no
predict high and low extremes of TV
shares. But he stressed that the direc
tion of the share estimate is the im
portant consideration., He contendec
that “thorough and sound compute:
tabulation of reasonably reliable dat:
has brought areas of judgment intc
better focus.”
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over-aII metro share/
of audience in Mlam;.
427% says NSI.

- 42% says ARB.

B i o Ty ™
NSI and ARB for M|am| February-March, 1967; NSI metro share of audience 7 AM to 1 AM; ARB metro share of audience sign-on to sign-off; Sunday through

Saturday. (Audience data are based on research techniques which yield statistical estimates an!y. and are limited in their accuracy by any samplmg deficien- >
cies inherent In the survey from which these data were derived.)

Complete color facilities / Represented by Peters, Griffin, Woodward, Inc./ A Wometco Enterprises, inc. station /[ CBS affiliate
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More controlson
cigarette ads?

Magnuson again offers
bill to disclose the

tar-nicotine content

A bill that would require all cigarette
advertising to clearly state the amounts
of tar and nicotine present in the main-
stream smoke of the advertised brand
was introduced last week in the Senate
by Commerce Committee Chairman
Warren Magnuson (D-Wash.). Cigar-
ette packages would also be required
to carry the information under the terms
of the legislation.

The bill is similar to a measure
Senator Magnuson offered late in the
last Congress. It would require tar and
nicotine figures to be determined ac-
cording to criteria set up by the Federal
Trade Commission. In addition, the
FTC, after consultation with the Public
Health Service, is to define as “incrim-
inated agents” any substance, other than
tar and nicotine, that “tends to con-
tribute to the hazard of smoking.”
These agents would have to appear in
advertisements and on the packages as
well.

The bill does not specifically mention
broadcast advertising, but states that
“any advertisement” shall be accom-
panied by tar and nicotine ratings. But
Senator Edward M. Kennedy (D-Mass.),
who joined with Senator Magnuson
as co-sponsor of the bill, had some
specific things to say about control of
advertising on radio and television.

Senator Kennedy recommended four
points of action for an antismoking
crusade. First was passage of the Mag-
nuson bill. Second, he said, “we simply
must begin to regulate cigarette adver-
tising.” In his judgment, he added, the
advertising and broadcasting industries
“have done an unsuccessful job of self-
regulation,”

Sen. Magnuson Seﬁ.. Kennedy

FCC Action » The senator describes
the advertising and broadcasting codes
as “inadequate.” He said he thought
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“it was time the FCC started showing
an interest in this matter.” The com-
mission has the power, through license
renewals, to “prevent or limit the ad-
vertising of products that are harm-
ful to health,” the senator stated; the
commission can insist that stations
operate in the public interest.

Senator Kennedy also said the FCC
should “require the acceptance of ad-
vertising detailing the hazards of cig-
arette smoking” under the fairness
doctrine. At the very least, he said, the
FCC should pressure the industry to
improve its self-regulation. Liquor ad-
vertising has been kept off the air,
he noted.

The senator warned that if the FCC
has not taken action by the end of
the year, and if the industry has not
taken steps to strengthen its codes, he
plans to introduce legislation that would
experimentally ban for one year all
cigarette advertising on radio and tele-
vision. Great Britain has had such a law
on the books since August 1965, he
observed.

For a third strategy in countering
smoking's appeal, the senator suggested
an expansion of educational activities
with increases in fecceral appropriations
for this purpose.

Senator Kennedy’s fourth point was
a proposal for a sliding tax on cigarettes,
“so that higher taxes are paid for
cigarettes that contain more tar and
nicotine.” He said he planned to intro-
duce legislation to this effect “in the
near future.”

WCOA assurances erase
condition from renewal

One of the first stations given a
conditional renewal of its license in
the FCC's new method of policy over-
commercialization has managed to free
itself of the condition that had been
imposed.

Wcoa Pensacola, Fla., was one of five
stations whose licenses were renewed in
March on the condition that they file
a report on their commercial practices
halfway through their license period.

The commission at the same time de-
cided to follow that procedure in cases
where stations propose to exceed the
commercial time limits of the National
Association of Broadcaster’s codes—18
minutes per hour for radio, 16 for tele-
vision—without what the commission
considered adequate justification (BROAD-
CASTING, March 6).

Wcoa subsequently filed a letter with
the commission as well as a petition for
reconsideration of the commission’s
action (BROADCASTING, April 24). And
in its letter the station said it would
normally observe a ceiling of 18 min-

utes of commercial matter in any hour.

It was learned last week that the
commission told the station two weeks
ago that, under those circumstances,
“the occasion for the report no longer
exists and the commission’s request . . .
is withdrawn.” At the same time, the
commission dismissed the petition for
reconsideration as moot.

The commission said its request for
the midpoint report had been based on
the understanding that the station had
proposed “a higher ceiling without suffi-
cient indication as to the basis on which
you had determined that the higher
ceiling was consonant with the dis-
charge of your responsibility to meet
the needs and interests of the commu-
nity.”

Ad-government dialogue
sought by adman

An appeal for a “more meaningful
dialogue” between the advertising in-
dustry and government was made last
week by Edward G. Wilson, executive
vice president of the J. Walter Thomp-
son Co., in a talk to the biennial Con-
gress of the International Chamber of
Commerce in Montreal.

Mr. Wilson suggested that much
“misguided legislation and regulation”
might be avoided if such a dialogue
existed. As examples of positive steps
already taken, Mr. Wilson cited a book
written by Dr. Jules Backman of New
York University under a grant from
the Association of National Advertisers
(“Advertising and Competition™) and a
report prepared in Canada by Professor
O. J. Firestone and submitted to a par-
liamentary  investigating  committee
(“Economic Implications of Advertis-
ing”).

Commercials firm opens

The formation of Berger-Taubman
Productions, New York, to serve as a
producer of television and radio com-
mercials was an-
nouncegd last
week. The princi-
pals are Alfred
Paul Berger, for-
merly vice presi-
dent and associate
creative director
of Mogul, Wil-
liams & Saylor
(now Mogul Bak-
er Byrne Weiss)
and Paul Taub-
man, musical
conductor and composer on TV-radio
programs. The company has estab-
lished offices at 555 Madison Avenue,
New York.

Mr."Berger -
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ARE YOU LOSING NINE COUNTIES?

Not when you buy WHIO-TV

o

E}J I
12‘3" AVERAGE DAILY CIRCULATION

1
é)' WHIO-TV STATION B WHIO-TV Advantage

?; TOTAL WEEK 376,900 321,400 +55,500
ﬁ]' DAYTIME 242,300 178,800 + 63,500
|. EARLY EVENING 207,200 156,800 +50,400
PRIME TIME 247,500 220,600 +26,900
LATE EVENING 80,700 68,200 +12,500

STATION CIRCULATION 42 counties 33 counties +9 counties

Source: ARB Comprehensive Report of TV Circulation. The figures quoted are estimates and subject to the standard
deviations inherent in the survey.
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% Cox Broadcasting Corporation slalions: WSB AM-Fa-TV, Atlanta; WHID AM-FM.TV, Dayton; WSOC AM.FM.TV, Charlotie: WIOD AM.FM, Miami; KTVU, San Francisco-0akland; WIIC, Pittsburgh
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A shakeup for the TV code

New NAB time-standards section will be based
on total nonprogram time and number of
commercial interruptions, if TV board agrees

The time-standards section of the
National Association of Broadcasters
television code got overhauled last week
and the result, if the television board
agrees, will be standards based on total
nonprogram time and number of in-
terruptions.

In a day-and-a-half session in Wash-
ington (May 17-18), the TV code
board proposed new standards that, for
the most part, agree with the recom-
mendations made by Howard Bell,
Code Authority director (BROADCAST-
ING, May 15). The new language (see
page 33) still must be adopted by the
parent television board at its meeting
June 28 in Williamsburg, Va.

Essentially, the code is adopting
broad standards and getting rid of
“minutiae.” Included in this latter cate-
gory are the multiple-product announce-
ments.

Since 1956 the code office has been
fighting against piggyback spots. Now,
after two-and-a-half years (since Sep-
tember 1964) of classifying 1,673
multiple-product spots, the code is giv-
ing up the ghost.

However, Mr. Bell noted the code
office will continue to monitor and
classify MPA’s as either integrated or
piggyback until the new time standards
go into effect.

The new standards, Mr. Bell said,
“are no longer just designed for net-
work-affiliated stations.” Eliminating
the amount of commercial time on a
station break, particularly, he pointed
out, could be more beneficial to the in-
dependents than to an affiliate that
must work against the commercial time
left to it by a network.

More Program = In one sense, the
new standards will increase program
time since the over-all allowable per-
hour time for nonprogram elements is
being reduced in prime time from 10-
minutes, 20-seconds to 10 minutes, and
from 16-mimites, 20-seconds to 16
minutes in all other times.

The new standards call for:

A limit on the number of interrup-
tions in a prime-time half-hour pro-
gram to two, and in one-hour prime-
time program to four. In nonprime
time, four interruptions will be allowed
in a half-hour and eight in an hour.

® Station breaks within a program
will be counted as interruptions.

» There will be no limit on the num-
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ber of commercials or other nonpro-
gram elements that can be run in any
one interruption.

= All credits—pre and post, above
and below the line—will be counted
as nonprogram time.

= In all times, one interruption will
be allowed for a five-minute program;
two interruptions for programs of five
to 30 minutes.

= News, weather, sports programs
and special events will be excluded
from the interruption standards, but
not from the total time standards.

= Billboards will be allowed only for
fully, alternate or co-sponsored pro-
grams,

= Public-service spots will not be
counted as a nonprogram element in
all times. Currently they are counted
in prime time.

= Promos for the same program will
not be counted as nonprogram; all other
promos will be counted.

» The standards will go into effect
January 1968.

Commenting on the revisions, Clair
McCollough, Steinman Stations, Lan-
caster, Pa., code board chairman, said
they will “make the code more realistic
both from an industry and public
standpoint.”

The code board’s action last week

For some members of the NAB’s

television code board last week's
meeting in Washington was a shirt-
sleeve session. Attending the meet-
ing were (l-r): Robert E. Schmidt,
KAYS-TV Hays, Kan.; Reeve Owen,
WTVC(TV) Birmingham, Mich.; Harold
P. See, KRON-TV San Francisco; Mike
Shapiro, WFAA-TV Dallas-Fort Worth;
Ernest Lee Jahncke Jr, NBC, New

came almost a year after the code
authority began studying the advisabil-
ity of reworking the time standards. In
February, the code board told the staff
to move ahead on the project at full
speed (BROADCASTING, Feb. 27).

The code authority’s proposal had
set September 1968 as the effective date
for the new standards. But the code
board felt they should be made oper-
ative as soon as possible, hence the
January 1968 date.

However, it is unlikely that all pro-
grams in January will be following the
new interruption format. The code
authority feels it will have to grand-
father in programs that are already in
the can and would have to undergo
extensive and expensive cutting and
splicing to the new standards.

In the area of late-night programing,
either live or live on tape, the cede
office expects several of these, particu-
larly NBC’s Tonight Show and ABC’s
Joey Bishop Show to face more exten-
sive reformatting than half-hour or hour
series or feature films.

The new standards define an interrup-
tion as being “any occurrence of non-
program material within the main body
of the program.”

Translation = As translated by the

York; Clair R. McCollough, Steinman
Stations, Lancaster, Pa., chairman:
Howard H. Beil, NAB Code Authority
director; Douglas A. Anello, NAB gen-
eral counsel; Bill Michaels, Storer
Broadcasting Co., Miami Beach; Wil-
liam Tankersly, CBS-TV, New York;
Vincent T. Wasilewski, NAB president,
and Alfred R. Schneider, ABC, New
York.
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(The following is the suggested
new language on time standards, as
proposed by the TV code board. It
would replace the current Section
X1V [pages 19-22] of the TV code.)

X1V. TIME STANDARDS FOR

NONPROGRAM MATERIAL

In order that the time for nonpro-
gram material and its placement
shall best serve the viewer, the fol-
lowing standards are set forth in
accordance with sound television
practice:

1. Nonprogram material definition:
Nonprogram material, in both prime
time and all other time, includes bill-
boards, commercials, all credits and
promotional announcements. Public-
service announcements and promo-
tional announcements for the same

program are excluded from this
definition.
2. Allowable time for non-program
material:

A. In prime time, nonprogram
material shall not exceed 10 min-
utes in any 60-minute period.
Prime time is a continuous peri-
od of not less than three consec-
utive evening hours per broad-
cast day as designated by the
station between the hours of 6
p.m. and midnight.

B. In all other time, nonprogram

Text of the code board’s recommendations

material shall not exceed 16 min-
utes in any 60-minute period.
3. Program interruptions:
A, Definition: A program inter-
ruption is any occurrence of non-
program material within the main
body of the program.
B. In prime time, the number of
program interruptions shall not
exceed two within any 30-minute
program, or four within any 60-
minute program.
Programs longer than 60 minutes
shall be prorated at two interrup-
tions per half-hour.
C. In all other time, the number
of interruptions shall not exceed
four within any 30-minute pro-
gram period.
D. In both prime time and all
other time, the following inter-
ruptions standard shall apply
within programs of 15 minutes
or less in length:
5-min. program—1 interruption
10-min. program—2 interruptions
15-min. program—2 interruptions
E. News, weather, sports and
special-events programs are ex-
empt from the interruption stand-
ard because of the nature of such
programs.
4. The use of billboards, in primc
time and all other time, shall be con-

fincd 1o programs sponsored by a
single or alternate week advertiser
and shall be limited to the products
advertised in the program.

5. Reasonable and limited identifica-
tion of prizes and donors’ names
where the presentation of contest
awards or prizes is a necessary part
of program content shall not be in-
cluded as nonprogram material as
defined above.

6. Programs presenting women’s
services, features, shopping guides,
fashion shows, demonstrations and
similar material provide a special
service to the public in which certain
material normally classified as non-
program is an informative and nec-
essary part of the program content.
Because of this, the time standards
may be waived by the Code Author-
ity to a reasonable extent on a case-
by-case basis.

7. Gratuitous references in a pro-
gram to a nonsponsor’s product or
service should be avoided except for
normal guest identification.

8. Stationary backdrops or proper-
ties in television presentations show-
ing the sponsor’s name or product,
the name of his product, his trade-
mark or slogan should be used only
incidentally and should not obtrude
on program interest or entertainment.

code office, if a program opens with
opening credits and a commercial, that
does not constitute an interruption. If
the show opens with a teaser, prologue
or lift-out—regardless of length—and
then comes in with a commercial and/
or credits, that will be counted as one
interruption.

In a one-hour prime-time program,
for example, one interruption could
come 10 minutes into the show, the sec-
ond interruption could come at the 20-
minute mark, the station break and any
adjacent commercial material would be
the third break, and the fourth break
could come at any time in the last half
hour.

The code authority had proposed lim-
iting the amount of commercials in any
one interruption or break to three, but
this was dropped by the code board.
However, the board told the code staff
to continue studying this area with an
eye towards setting a specific number
of nonprogram elements per interrup-
tion at a later date.

How Many? = It would be possible
under the new standards to put three,
four, five or more spots in any one in-
terruption. The decision will be left to
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the networks and the stations.

Under the present code standards,
station breaks are restricted to 70 sec-
onds in prime time and 130 seconds in
other times. The prime-time is limited
to two commercials, plus station ID,
public service or promo. The nonprime
break is limited to two commercials
plus a sponsored ID or three commer-
cials.

The new standards don’t spell out
how long a break should be, how much
commercial or noncommercial material
it should contain. The code board feels
this will be a help to the independent
station that possibly needs more time in
the break than the code has allowed.

Tightening Up e The Code Author-
ity’s proposal to count all post-show
credits longer than 30 seconds in non-
program time was tightened by the
code board, which said that all credits,
before and after the program, will be
counted in the nonprogram total.

Currently the code says only below-
the-line credits are counted as non-
program. However, the Code Authority,
the code board and the industry gener-
ally——to say nothing of the public—
were having an increasingly difficult

time figuring out just what below-the-
line credits are.

As defined by the Code Authority in
a 1965 interpretation, they are “for
technical and physical services and fa-
cilities as distinct from generally recog-
nized artistic and creative services such
as those performed by cast, writers, di-
rectors, producers and the like.”

Marketing study outlines
Negro buying in Chicago

A detailed study of the buying habits
and brand preferences of the 250,000
Negro households in Chicago has been
completed by wvon there and is being
offered to advertisers and agencies as
the most comprehensive of its kind to
date. It was done by Dr. John Wright
and Carl M. Larson, marketing profes-
sors at the University of Illinois.

The study finds that 25% of all Ne-
gro families in Chicago own their own
homes while 54% own cars. Almost
28% have family income between $5,-
000 and $8,000 and 3¥4 % have family

33



income over $15,000. The average is
$5,750.

The wvoN study also shows that
12% will purchase wine in a 30-day
period, for example, and Mogen David
is the choice in three of four instances.
Of all products, soup, macaroni, head-
ache remedy and bottled soft drinks
lead in incidence of purchase substanti-
ally above all other product categories.

Radio hit with
big tobacco cut

Reynolds drops all stations
below top-50 markets,
reduces rest of schedule

A multimillion-dollar cutback or-
dered in radio advertising by R. J.
Reynolds Tobacco Co., Winston-Salem,
N. C., left station reps and network
salesmen gasping last week but no wiser
as to whether this move, coupled with
others, signified a wholesale change in
broadcast strategy by major cigarette
companies.

The Reynolds decision affects a large
chunk of radio spot and ail of its net-
work radio. The tobacco firm, whose
network sponsorships are in news and
sports mainly, spent over $2 million in
network radio last year. Its cancellations
take effect in late May or in June.

The Reynolds announcement on spot
was made to station reps on May 12,
Authorities at various rep firms said
last week it was difficult to pinpoint the
extent of budget to be affected but some
estimates were that the cuts represented
a total of about $50,000 per week (or,
on the basis of Reynolds placement of
52-week schedules, $2.6 million).

There were rumblings of a stepped-
up withdrawal of Reynolds business in
spot radio beyond the extent announced.
The tobacco firm, according to Radio
Advertising Bureau computations, spent
more than $9.5 million in spot radio
in 1966.

The Reynolds move came almost
simultaneously with reports of a minor
shuffling in spot TV by Liggett & Myers
Tobacco Co., New York.

It was recalled that another major
cigarette advertiser, American Tobacco,
New York, early in the year had
effected a multimillion-dollar exit from
spot radio (Crosep Crrcurr, Jan. 9).

A Readjustment = Reynolds told
reps it would spend less in spot radio
(all markets below the top 50 in metro-
politan population rankings have had
spot radio schedules canceled, effective
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May 27) because of a “temporary read-
justment for media evaluations for the
balance of the year.” In addition to the
blanket cut below the top 50 markets,
there were partial or full cancellations
of spot radio in some of the leading 50.

The tobacco firm’s agencies are
William Esty Co. and Dancer-Fitzger-
ald-Sample (mainly the Camel account).
It was indicated that Winston and
Prince Albert, both handled through
Esty, will remain in radio at least for
the time being.

The modification by Liggett & Myers
apparently doesn’t immediately affect
radio as an L & M brand (L & M
Menthol) is not a main user of spot
radio. Spot TV is being reduced, how-
ever, in most every market where sche-
dules are now running, except in the
Southeast. It was said that these
changes were being made known by the
J. Walter Thompson Co., New York.

Not mentioned was the connection,
if any, the new evaluation might have
with an apparent shift in strategy in
broadcast placement because of the
health scare. Two weeks ago, Reynolds,
in compliance with the voluntary Cigar-
ette Advertising Code, said it would
discontinue its advertising on the
Beverly Hillbillies on CBS-TV, effective
with the end of the current season
(BROADCASTING, May 15). Reynolds
said the action related to the code
regulation that a code member should
not advertise cigarettes on a TV pro-
gram series if more than 40% of its
audience is under 21 years of age.

RAB reviews gains,
plans harder selling

A progress report on advances made
in various phases of radio broadcasting
during the past year was given by top
officials of the Radio Advertising Bu-
reau last week during the semiannual
meeting of RAB's board of directors in
New York.

President Miles David told the May
15-16 meeting that more progress was
achieved in moving nonusers of radio
back into full-scale use and testing of
the medium during the past year than
during any previous 12-month period.
He peinted out that RAB has stepped
up its activity in working with large
retailers and cited appearances by bu-
reau executives before groups represent-
ing the supermarket industry and other
key retail establishments.

Mr. David stressed that despite the
growth in radio business in the past
year, there is “no justification for com-
placency,” and he urged the industry to
keep “driving hard to attract added ad-
vertisers and to increase progress among

existing accounts.”

Robert H. Alter, executive vice presi-
dent, RAB, presented the bureau’s new
slide-and-sound presentation that is
being given to auto executives in De-
troit, and M. E. (Doc) Fidler, vice
president, sales, provided highlights of
the RAB sales clinics.

The board of directors unanimously
adopted a resolution commending Mr.
David and the entire RAB staff for the
“scope and vigor of its activities.”

RAB’s membership committee con-
vened at the end of the board meeting
and agreed that membership drives
would be launched experimentally in
several states. Membership in RAB ex-
ceeds 1,000, according to a spokesman.

Commercials
in production...

Listings include new commercials be-
ing made for national or large regional
radio and television campaigns. Ap-
pearing in sequence are names of adver-
tisers, product, number, length and type
of commercials, production manager,
agency with its account executive and
producer.

Logos Ltd., 3620 South 27th Street, Arlington,
Va. 22206.

Industrial National Bank, Boston (savings);
three 20's for TV, on tape, color. Lenny Levin,
director. A{enc: Hoag & Provandie, Boston.
Richard V. Lombardi, account executive.

0il Heat Association of Maryland, Baltimore
{oil heat); three 60's for TV, on tape, color.
Lenny Levin, director. Agency: Torrieri/Myers,
Baltimore. Peter Torrieri, account executive.

Pantomine Pictures Inc., 3487 Cahuenga Boule-
vard, Hollywood 90028.

Union Oil Co. of California, Los Angeles (gas-
oline), one 60, one 20 for TV, live, color. Fred
Crippen, production manager. Agency: Smock/
Waddell Inc., Los Angeles. Warren Deasy, agen-
cy producer. Approximate cost: $15,000.

Anheuser-Busch Inc., St. louis (St. Louis
Cardinals); eight 60’s for TV, animation, color.
John Alden, production manager. Agency: Gard-
ner Advertising, St. Louis. Gene Murray, agency
producer. Approximate cost: $20,000.

Gerald Schnitzer Productions, 6063 Sunset Boule-
vard, Holiywood 90028.

Chevrolet Division, General Motors, Detroit
(cars); one 120 for TV, live on film, color. Jere
Chamberlin, production manager. Agency: Camp-
gell—EwaId, Detroit. Arthur Mele, agency pro-
ucer.

Tele-Tape Productions, 234 West 44th Street,
New York 10036.

Hamilton-Beach, Racine, Wis. {electric knife);
one 60 for TV, five on tape, color. Lou Lessard,
production manager. Aﬁency: Clinton E. Frank
an" Chicago. Donald H. Wallace, agency pro-
ucer.

Buick Motor Division, General Motors, Flint,
Mich. (bargain days); one 60 for TV, live on
tape, color. William Aucoin, production man-
ager. Agency: McCann-Erickson, Detroit. Woody
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Typical of the customized concept in Visual solid-state Video Switchers is this system installed at WHYY-TV. Philadelphia. Used for switching
Channels 12 and 35 wWHYY's Master Control Switcher incorporates preset 16-event store, audio-follow-video and audic breakaway facilities,
independent switcher busses to five VTRs, program and preview feeds, full machine control, and audio-video monitoring and preview facilities.

CUSTOMIZED SOLID-STATE MODULAR VIDEO SWITCHERS

another key to better color

The key to Visual Electronics’ unquestioned leadership in
advance-design video switching systems is our belief that there
is no such thing as a “packaged’ switching system in today’s
complex color broadcasting operation. Instead, your system
is customized to your exact requirements. Your customized
system is completely solid-state, including FET (Field Effect
Transistor) mixing and clamp circuitry of modular design — for
long, minimum-maintenance operation, unlimited accessibility,
and flexibility for future expansion. Regardless
of the program complexity, the number of input sources and
? switchable feeds, or the previewing and monitoring facilities
) required . . . your customized solid-state Visual Video

Switcher is designed to meet those needs!

VISUAL ELECTRONICS CORPORATION
= 356 west 40th street e new york, n.y. 10018 e {212) 736-5840
FIRST BY ANY STANDARD

BROADCASTING, May 22, 1967 35



The Station Representatives Asso-
ciation last week presented its an-
nual advertising awards to Sam B.
Vitt, senior vice president and direc-
tor of media and programing, Ted
Bates & Co., New York; Sally S.
Reynolds, broadcast media buyer,
William Esty Co., New York, and
‘Mary Alice Crisafulli, timebuyer at
Clinton B. Frank Advertising, Chi-
cago.

Mrs. Reynolds, named the “Silver-
nail” timebuyer of thc year and Mr.

Station reps honor three media buyers

Vitt, winner of SRA’s Gold Key
award for “outstanding leadership
in advertising,” are flanked by (1)
Frank Martin, president of John
Blair & Co. and SRA awards lunch-
eon chairman, and Edward P. Shur-
ick, president of H-R Television and
president of SRA, during ceremonies
in New York.

Miss Crisafulli, winner of the Chi-
cago timebuyer of the year award,
was honored at a scparate luncheon
in that city.

Walters, agency producer.

Singer Co., New York (various products); elev-
en 60's for TV, live on tape, color. S. ). Cox,
production manager. Agency: ). Walter Thomp-
son, New York. Bob LaChance, agency producer.

P. Ballantine & Sons, Newark, N. ). (beer);
five 60's for TV, live on tape. William Aucoin,
production manager. Agency: Sullivan, Stauffer,
Colwell & Bayles, New York. Ben Berenberg,
agency producer.

Werthmann Faulkner Inc., 261 McDougal, Detrait.

Linclon-Mercury Division, Ford Motor Co., Dear-
born, Mich. {Lincoln Continental); one 60 for
TV, on tape, color. R. Dawson, production man-
ager. Agency: Kenyon & Eckhardt, Detroit. Sandy
Forsythe, agency producer.

Also in advertising . ..

For market planners « RKO General
Broadcasting’s fifth annual Television
Market Planner is available for distribu-
tion to advertising and broadcast exec-
utives at $8 per copy. The 1967 edition
contains 50 pages of TV audience data
based upon the ARB survey of all U.S.
markets in November 1966 and includes
rankings based upon 16 demographic
groups during early-evening, prime and
late-evening viewing hours.

Commercial music-maker » The East
36 (BRDADCAST ADVERTISING)

Coast advertising scene has a new mu-
sic-maker for TV and radio commer-
cials. He is composer-arranger-con-
ducter Al Ham, who has formed
Al Ham Productions, with headquar-
ters in New York. Mr. Ham, already

with a number of TV and radio com-
mercials to his credit, will provide music
for agencies and commercial production
houses.

Shortened =« Carlyle, Garb & Heston
Inc., New York, became Carlyle-Hes-
ton Advertising, effective May 1. Agen-
cy is now at 6 East 39th Street.

Moves to 54th » In a move to centralize,
EUE/Screen Gems has moved its sales
and administrative offices to its main
New York studios at 513 West S54th
Street, where the film division of Screen
Gems maintains its New York produc-
tion facilities.

Moving soon = Station representative
Hal Walton & Co., New York, has
moved to new offices. The larger quar-
ters are at 50 East 42nd Street (New
York 10017). Rep was at 220 Madison
Avenue, New phone number: (212)
661-8130.

Weiss moves = Edward H. Weiss &
Co., Chicago, has opened new office in
Los Angeles at 1801 Avenue of the
Stars, Century City. Phone: 879-9601.
Office manager is Louis H. Beres, vice
president and account supervisor on
Purex.

Agency appointments...

» Royal-Glove Insurance Co’s., New
York, has named Ted Bates & Co., that
city, to handle estimated $750,000 ac-
count, with possible billing in radio-
TV. R-G was formerly with Lennen
& Newell, New York.

= Stop & Save Trading Stamp Corp.,
New York, (distributors of Triple-S
Blue stamps) has named Carlyle-Heston
Advertising, New York, to handle its
advertising.

Billing by the television network$
in the first quarter of the year rose
to a record $403,265,000, up 13.8%
over Jast year’s comparable period,

A great first quarter for TV networks

the Television Bureau of Advertising
reported last week.

A network billing record of $138.6
million was registered for March.

Network Television Net Time and Program Billings
by Day Parts and by Network
(add 000)

MARCH JANUARY-MARCH

1966 1967 % Chg. 1966 1967 % Chg.

Daytime $ 375974 § 444955 +183  $1n8.788.0 $133,6066 +22.8

Mon-Fri 29,960.4 35,056.2 170 77,8415 99,2916 276

Sat-Sun 7,637.0 9,439.3 236 30.946.5 343150 109

Nighttime 85,314.8 94,1923 4104 245,716.6 269,6589 4 97

Total $122912.2 $138687.8 4128  $354504.6 $403,265.5 -+13.8

1967 ABC CBS NBC Total
*January $37,932.9 $55,896.2 $46,819.6 $140,648.7
*February 35,639.1 47,593.2 40,696.7 123,929.0
March 40,263.7 53,209.2 452149 138,687.8

*Uanuary and February figures adjusted as of May 10, 1967.) Note: 1967-LNA; 1966-LNA/BAR
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Two heads..er, TOWERS...
are better than one!

OW WDAZ at Devils Lake is on the

air with WDAY-TV — two towers
totalling 2,667 feet in height instead of
WDAY-TV’s 1,206 feet alone — covering
35,370 new, extra, unduplicated homes —
bringing NBC to the Northern Red River
Valley — putting a City Grade picture into
Grand Forks, North Dakota’s No. 2 market
— making our Hayseed an extra head and
shoulders above any and all “competition”

out here, by covering the ENTIRE Red
River Valley!

Actually, this means a lot more than just
31% (35,370) more new, extra, undupli-
cated Grade B homes. It means that thou-
sands of other fringe-area families, whom
we’ve hitherto reached with only a medium-
grade signal, are now getting the best picture
avatlable, from WDAY-TV.

Ask your PGW Colonel to brief you!

WDAY-TV - WDAZ-TV

THE “HEAVENLY TWINS”
Covering All of Eastern N.D. and Western Minnesota

ONE RATE CARD, ONE BUY — FARGO, N. D.

\
&g PETERS, GRIFFIN, WOODWARD, INC., Exclusive National Representatives
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Senate rushes CPB to the House

Voice vote passes bill with one recorded dissent;

Staggers’s committee tie-up delays House action

Although the timetable for House
consideration of the bill establishing a
Corp. for Public Broadcasting is still
a matter of comjecture, in the Senate
it's now finished business. With only
two voices raised against the measure in
debate, the Senate gave its approval
to the bill, with one amendment, only
a week after the Commerce Committee
voted to send it to the floor.

Passage came five weeks after the
Senate Communications Subcommittee
began its hearing on the legislation
(BroaDCASTING, April 17, May 1).
Senator John O. Pastore (D-R.1.) had
the first word and almost the last word
on the bill. As subcommittee chairman,
he made the opening statement at the
hearing, and, after shepherding the
measure through subcommittee and full
committee consideration, guided the bill
to a final vote on the floor of the Sen-
ate.

The last word on the bill was deliv-
ered by Senators Mike Mansfield (D-
Mont.), majority leader, and Ralph
Yarborough (D-Tex.) after almost
unanimous passage of the measure by

voice vote. They joined in praise of
the measure and Senator Pastore’s dili-
gence in steering the bill to passage.

The only vote recorded in opposition
was that of Senator Strom Thurmond
(R-8.C.), who specifically asked to be
recorded against the bill. Senator Carl
T. Curtis (R-Neb.) also spoke against
passage. Both senators took objection
to the bill’s Title II, the section that
would charter the Corp. for Public
Broadcasting advocated by the Carnegie
Commission of Educational Broadcast-
ing as means for strengthening noncom-
mercial programing.

Senator Curtis criticized an aspect of
Title I as well. He objected to an in-
crease in the percentage of federal sup-
port for facilities and equipment pur-
chases by educational stations from 50%
under current law to 75% provided for
in the bill. Title III, funding a study of
instructional radio and television needs,
escaped criticism entirely in the floor
debate.

Domestic Propaganda = Voicing a
concern that was aired many times dur-
ing the hearing on the bill, Senator

During debate on the administra-
tion bill to set up a Corp. for Public
Broadcasting, Senator William Prox-
mire (D-Wis.) raised a side issue:
the high cost of campaigning on ra-
dio and television. He wanted Sen-
ator Pastore to explain why Section
315 of the Communications Act
could not be suspended to permit
free time for candidates in races
where only the candidates of the two
major parties would appear on the
ballot, thus sidestepping third-party
complications.

In the process, he commented that
TV stations do not, in some cases, at
least, even want campaign advertis-
ing. “Television stations are peculiar-
ly profitable and do not need this po-
litical advertising revenue,” he said.

“Many owners of television sta-
tions have told me,” he continued,
“that political broadcasting, even if
the revenue is substantial, is a head-
ache for them, something they would

Will CPB perform for political campaigns?

like to get rid of, something they
do not want.”

Senator Vance Hartke (D-Ind.)
chimed in urging complete abandon-
ment of Section 315, with a reliance,
instead, on the fairness doctrine.
Senator John O. Pastore (D-R. L)
replied that he “would hope we could
work out a system whereby some of
the burden could be shared by the
public. How we do it is the dilemma
of our time.”

At one point, Senator Warren
Magnuson (D-Wash.), Commerce
Committee chairman and sponsor of
the public broadcasting bill under
consideration, interjected to suggest
to Senator Proxmire that a remedy
may evolve from that very legisla-
tion. “As the senator will recall,”
he said, “we are trying to get educa-
tional TV up to a point where we
can evaluate these things, and maybe
they can perform a service political-

ly. "
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Thurmond warned of the dangers of
promoting federally financed propa-
ganda for domestic consumption. At
one point he even noted that there was
a parallel between financial support of
publications by the Central Intelligence
Agency and the federal funding of pro-
graming as envisioned in the legislation.

“The bill,” he noted, “provides maxi-
mum protection from the interference
of Congress, but it provides none at all
from the manipulations of the execu-
tive branch, or worse yet, from capture
by an ideological minority opposed to
the programs of both.” Although presi-
dential control was the likelier possi-
bility, he said, independence of the
board members could also pose a
threat.

“Once the directors are selected,” he
continued, “they are completely free
agents, answerable tc no man or group
of men.” In fact, he concluded, “every-
thing that guarantees so-called inde-
pendence guarantees a potential for ir-
responsibility.”

Senator Norris Cotton (R-N.H.), a
subcommittee member who had heard
much of the testimony presented on the
bill, told Senator Thurmond that at
first he and other cornmittee members
shared the same reservations, but that
as the hearing progressed, “we became
satisfied-——and the unanimous report in-
dicates we were satisfied—that there
is no grave danger of government-
slanted public educational television be-
cause of this bill.”

Senator Cotton took issue with Sena-
tor Thurmond’s contention that the
corporation’s directors would be be-
yond control. If abuses are detected, he
said, “we instantly and immediately can
do something about it. First, we can
make very uncomfortable, and give a
very unhappy experience to, the direc-
tors of the corporation.” Then, he con-
tinued, through the appropriations proc-
ess of Congress, “we can shut down
some of their activities.”

Directors Appointments = During
committee consideration the bill had
been amended to circumscribe the Pres-
ident’s power to appoint directors in a
response to criticisms similar to those
raised by Senator Thurmond. In the
draft legislation the President was to
appoint all 15 of the corporation’s
board members. As the bill appeared
before the Senate, only nine directors
were to be presidential appointees, and
six would be elected by the presidential
nine (BROADCASTING, May 8).

Suggestions had been made to con-
trol the board’s makeup further by spe-
cifying that some or all of the directors
shoutd be recruited from the ranks of
educational broadcasters, but the bill
as reported had no such provision. The
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General Motors is people
making better products for people.

Paul Meyers runs a finishing school. For mechanics.

Paul Meyers doesn’t make
new GM cars. But he does know
how to keep them running like
new. He also knows that today's
mechanic has to run faster than
ever just to keep up.

That’s why, when his students
finish Paul's classes, they're

polished technicians, armed
with the special skills it takes to
take better care of your GM car.

L ast year, thanks to Pau! Mey-
ers and his fellow-instructors,
116,000 men completed almost
2.5 million man-hours of instruc-
tion at the 30 GM Training Cen-

ters from coast to coast . . . the
largest automotive training net-
work in the world.

It's another reason why you
get a better buy in a General
Motors car. When it comes to
service, General Motors is doing
something about it.

Paul Meyers, instructor, GM Training Center, Warran, Michigan
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only change made in the text of the
bill during floor action was the adoption
of an amendment submitted by Senator
Vance Hartke (D-Ind.), also a sub-
committee member, providing that
three of the hoard mcmbers “shall be
associated wilh Lhe operalion of non-
commercial educational radio and tele-
vision stations.”

The Hartke amendment was adopted
by voice vote after Senator Pastore said
that he could accept the change.

The Senate action cleared the way
for House consideration of the measure.
Harley O. Staggers (D-W.Va.), chair-
man of the House Commerce Commit-
tee, said earlier that he would not
schedule a hearing on the bill until it
had gained Senate approval. He also
noted that his committee had to com-
plete work on some unfinished busi-
ness before tackling the ETV legisla-
tion.

For the past few weeks Chairman
Staggers’s committee has been embroiled
in a hearing on the President’s proposal
for emergency railroad-strike legisla-
tion. The hearing is expected to con-
tinue throughout this week at least.

After the railroad problems have
been dispensed with, the chairman has
said, the committee should return to
consideration of health measures that
were interrupted by the strike issue. Giv-
en the need for committee deliberations
after conclusion of the hearings in ques-
tion, committee staff members are re-
luctant to hazard a guess as to when
the panel could turn to the public
broadcasting bill.

Memphis State sessions
to emphasize radio-TV

A lineup of top names in broadcast-
ing will participate in the Memphis
State University 1967 Summer Com-
munications Conference, June 8-10, to
discuss radio, television, film and gen-
eral media.

David Yellin, director of broadcast-
ing at Memphis State, has announced
that the panels will include such names
as Robert E. Button, director of pol-
icy planning, Communications Satellite
Corp.; actor Howard da Silva; Gordon
Tubbs, director of educational market-
ing division, Eastman Kodak; Sid Dar-
ion, executive producer of The Peter
Jennings Show; movie critic Judith
Crist; Miles David, president, Radio Ad-
vertising Bureau; TV-radio editor Law-
rence Laurent, and FCC Commissioner
Robert E. Lee.

Local participants include M. E.
Greiner Jr. vice president and general
manager, WMC-AM-FM-Tv, Harold Krel-
stein, Plough Broadcasting president;
Howard Holst, managing director,
WKNO-TV Memphis noncommercial, and
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Killian looks ahead

“Public tclevision will tend to
change the tastc of the listeners
in this country—and they will
begin (o look to commercial tele-
vision for the kinds of programs
that they have been finding only
on public television.” That pre-
diction of competition between
public and commercial TV was
voiced by Dr. James R. Killian
Jr., chairman of the Carnegie
Commission on Educational Tele-
vision, in an interview on Youth
Wants to Know, syndicated tape
TV show produced by Theodore
Granik.

Discussing the development
and direction of public television
Dr. Xillian said with the growing
audience for this kind of pro-
graming he anticipated that the
commercial networks would com-
pete for programs if they proved
to be successful on public TV.
He also foresaw a drop in the net-
works’ Neilsen ratings if first-
rate public TV programs were
neglected by commercial TV,

Dr. Killian further said public
TV would be a training ground
for new talent, Television, he said,
“is the kind of medium that uses
talent up very fast. But it seems
that we ought now to begin to
plan to do the kind of recruiting,
the kind of training, the kind of
development of new talent . . .
that [this kind of] television is
going to require.”

Bert Ferguson, executive vice president
and general manager, wpia Memphis.

Registration forms may be obtained
from Department of Conferences and
Institutes, Memphis State University,
Memphis 38111.

Pa. ETV network gets

boost from governor

Pennsylvania noncommercial televi-
sion was moved a step closer to state
networking last week by Governor Ray-
mond P. Shafer’s formation of a com-
mittee for public television.

Albert J. Nesbitt, chairman of non-
commercial wHYY-Tv Philadelphia, and
Joseph D. Hughes, vice president-gen-
eral counsel of T. Mellon & Sons, Pitts-
burgh, were appointed co-chairman of
the new committee.

Its goal of “the creation of a state-
wide public television network as soon

as possible” shortens considerably the
perspective held by Pennsylvania non-
commercial broadcasters as recently as
last month. Warren G. Kraetzer, exec-
ulive vice president and general man-
ager of WHYY-Tv, said then that as
badly as it was nccded, “state network-
ing is not likely within the next few
years.”

The need for astate ETV network has
been repeatedly underlined by the ex-
clusion of four Pennsylvania stations
from National Educational Television
interconnection projects. WHYY-Tv and
wITF-TV Harrisburg were included in
the series, but the only way wLvT-Tv
Allentown was able to participate was
to take the Philadelphia signal off the
air and rebroadcast it. And the Penn-
sylvania State University station, WPsx-
Tv Clearfield, was able to carry nightly
summaries of the recent public televi-
sion hearings before the Senate Commu-
nications Subcommittee only by paying
for its own interconnection.

More or less in desperation, a micro-
wave “demonstration project” had been
planned between wWITF-TV and the uni-
versity station, to impress state legisla-
tors with the advantages of intercon-
nection.

With Governor Shafer’s support,
however, the new committee’s proposals
are expected to be “welcomed” by legis-
lators, according to Mr. Kraetzer,

The committee will also “examine
the desirability and feasibility of estab-
lishing a {state] corporation for public
television.”

House passes increase
of $1.1 million for FCC

The House took up the Independent
Offices and Department of Housing
and Urban Development of Appropria-
tion Bill, 1968, last week, and although
debate was voluminous and amend-
ments filled the air, the FCC came
through unscathed with an appropria-
tion that was $1,147,700 larger than the
amount voted last year.

During arguments about rent supple-
ments and the model cities program, the
FCC got scant attention by the mem-
bers on the floor.

The allotment for the FCC under
the House action was only $100,000 fess
than the $19.1 million recommended by
the Budget Bureau. The House panel
knocked the figure down to an even
$19 million. Before the commission can
actually lay claim to the money, how-
ever, the Senate must concur with the
House action.

The commission’s appropriation for
the current fiscal year, passed last year,
was $17.8 million.

The bill also provides funds for the
Telecommunications Office of the Office
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WEBSTER'S DEFINES LP-GAS

BROAOCASTING, May 22, 1967

IN ONLY 62 WORDS

But what it does
takes volumes

© Because LP-gas does so many things.

You might think LP-gas is like natural gas.
It is and it isn’t. People in towns, suburbs,
and on farms and ranches do use LP-gas just
as people served by utilities use natural gas—
to cook food, heat water, dry clothes, and
heat and cool their homes.

But because of its remarkable versatility,
LP-gas uses extend far beyond those of natural
gas. LP-gas also powers trucks, tractors,
buses, taxis and generators just like gasoline
and diesel fuel.

LP-gas has many uses uniquely its own, too.
Flame weeding crops is one, Duplicating the
searing re-entry heat for space capsule research
is another. ’

Liguefied petroleum gas is the complete name
of LP-gas. It is a gas converted into a liquid
for easy transportation and storage. Propane,
butane, bottled gas are some of the names it
goes by. But they’re all LP-gas.

Wherever heat and power are required, LP-gas
does the job.

NATIONAL

LPWGAS

MARKET DEVELOPMENT
COUNCIL

OF AMERICA'S GREAT SOURCES OF ENERGY,
ONLY LP-GAS SERVES YOU IN S50 MANY WAYS

NATIONAL LP-GAS MARKET DEVELOPMENT COUNCIL
79 West Monroe Street, Chicago, Illinois 60603
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of Emergency Planning, which was
granted a $345,000 increase over last
year. The office received, however,
$300,000 less than was asked for. The
total voted by the House group for the
office was $1,945,000.

In granting the increase for the FCC,
the committee report that recommended
the amounts passed took note of the
fact that the “communications industry
in recent years has been one of the
most rapidly expanding segments of
the economy and several new areas of
regulation have come within the pur-
view of the commission.”

TV told to program
more local specials

Television stations last week were
urged to “increase the tempo and num-
ber” of locally produced specials and
documentaries and to “feature as many
of them as possible in prime time—
even at the expense of pre-empting
regular network fare.”

The nudge came from Roger LaReau,
vice president and TV group sales man-
ager of Edward Petry & Co., New York,
in a speech to the Pennsylvania Asso-
ciation of Broadcasters.

Increasing the number of “creative,

s Colling’
] New
- | 831Dl
—— 2-kw FM
Transmitter
o FIRST STEP TOWARD
SELF-MONITORING
o AUTOMATIC POWER
OUTPUT CONTROL
e SOLID-STATE EXCITER
o LESS THAN 19
DISTORTION
e ONLY 1 TUBE

For additional information, contact
your Broadcast Sales Engineer or
Collins Radio Company, Broadcast
Marketing, Dallas, Texas, Area
Code 214, AD 5-9511,

COLLINS

=
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live local specials,” he said, will do
more than just counter the ever-increas-
ing number of network specials. It will
provide agencies and advertisers “with
an increasing number of opportunities
for full program sponsorship, and short
of that, minute participations in the
important prime-time periods.”

Maurie Webster, vice president and
general manager of CBS Radio Spot
Sales, New York, told the PAB that
today there is a need for more under-
standing of what makes radio advertis-
ing effective. He suggested forming
commercial workshops “where agency
professionals and independent producers
can share ideas of new ways to sell
persuasively by radio.”

The progress of FM was highlighted
by Edward Meehan Jr., vice president
and general manager of WPBS(FM)
Philadelphia. He noted that there were
13.4 million sets with FM sold in the
U. §. last year compared with 12.2 mil-
lion TV sets.

He also pointed to Electronic Indus-
tries Association estimates that 52% of
all dollars spent on purchase of radio
sets went on sets with FM. Equating
this figure with the Radio Advertising
Bureau’s estimate of $1.8 million spent
on radio receivers in 1966, he estimated
that $931 million was spent on sets
with FM.

UHF’s plan busy
week in New York

UHF broadcasters are assembling in
New York this week for two unrelated,
though UHF-oriented meetings.

The first meeting takes place Wednes-
day night (May 24) in the initial or-
ganizational session of a proposed new
UHF association (BROADCASTING, April
10 et seq). About 18 broadcasters will
meet on the establishment of a new
“corporation.” Their agenda includes
the selectton of a formal name for the
organization, naming of committees,
and the financing and public relations
of the new group. Also open for dis-
cussion are the proposed Corp. for Pub-
lic Broadcasting, CATV and program-
ing.

This session, which will include din-
ner and run into the evening, will be
attended by invitation only to permit “a
work session,” Robert Adams, a UHF
broadcast consultant, said last week.

The government-industry Committee
for the Full Development of All-Chan-
nel Television meets the next day at the
Overseas Press Club. Sessions there will
continue the dialogue on CATV and
will explore several other topics includ-
ing a “minority report” on pay TV,
discussion of ratings, FCC criteria on

all-channel tuners, the use of the TV
spectrum by land-mobile services,
group-owner purchases of programs and
the possible “adverse effects” of UHF
on the Corp. for Public Broadcasting.

Several weeks ago the committee,
meeting in New York, voted down a
proposed stand in favor of FCC ap-
proval of pay television (BROADCASTING,
April 17).

FCC hearing to clear
Houma CP issues

St. Anthony Television Corp., which
has not yet built the Houma, La., tele-
vision station for which it received FCC
authorization in 1958 and which now
wants to assign its construction permit
to Delta Teleradio Corp., must under-
go a commission hearing on issues
growing out of the various applications
it has filed with the FCC over the years.

The commission last week designated
for a consolidated hearing St. Anthony’s
applications for modifications of the
CP to provide for a new site and for
changes in power and antenna height;
for the assignment to Delta Teleradio
Corp.; and for an extension of time in
which to construct the station.

The commission acted on the pe-
titions of wBRz(Tv) and WAFB-TV, both
Baton Rouge, and made them parties to
the proceeding. A petition to deny filed
by Romac Baton Rouge Corp., an
applicant for channel 33 in Baton
Rouge, was dismissed for lack of stand-
ing and as untimely filed.

St. Anthony three years ago won
commission permission, without a hear-
ing, to change its site to a point 47
miles from Houma and 18 from Baton
Rouge, even though the new location
was short-spaced to wrok-Tv Meridian,
Miss. (BrRoADCASTING, April 20, 1964).
However, that decision was overturned
by the U. S. court of appeals.

St. Anthony later asked that the
application for a site change be dis-
missed, and filed a new proposal which
would provide for a site 31 miles from
Baton Rouge and 40 from Houma.
This application, which meets all mile-
age-separation requirements, is the one
to be considered in the hearing.

The application for assignment of the
CP was filed Nov. 30, 1965, before the
applications for changes in the CP were
submitted. The agreement with Delta
provides for payment of $181,538.04.

The president and 13% owner of
St. Anthony, Denver T. Brannan, is
50% owner of Delta. St. Anthony noti-
fied the commission on Jan. 11, 1965,
that Mr. Brannan had acquired his 13%
interest. Mr. Brannan also owns WLUX
Baton Rouge, kCi. Houma, WDLP-AM-
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FM Panama City, Fla.,, and WYNR-AM-
FM Brunswick, Ga.

The remaining 50% of Delta is held
by Norfolk Broadcasting Corp., which
owns WNOR-AM-FM Norfolk, Va.

The issues on which the hearing was
ordered include questions as to whether
St. Anthony made misrepresentations to
the commission regarding the status of
construction and ownership of land;
whether St. Anthony will construct in
accordance with its present authoriza-
tions if the pending applications are
not granted; whether the proposed sale
involves “trafficking,” and whether the
proposed move constitutes a de facto
reallocation of the channel from Houma
to Baton Rouge.

Long Island CATV
system proposal

One of the largest CATV operations
in the country——serving all of Long
Island in the outskirts of New York
City—is projected by Inter-County TV
Enterprises for late next year. But be-
fore the enterprise can begin, FCC
approval is necessary; the group plans
to bring in Philadelphia, Providence and
Connecticut TV stations as well as the
New York stations.

I-C TV Enterprises is a partnership
between the Inter-County Television
Corp, of Mineola (85% owned by
Sterling Movies Inc.) and Community
Communications of Nassau County
Inc., both New York.

The three towns of Nassau county—
Hempstead, North Hempstead and
Oyster Bay—have signed agreements
with the two companies for the con-
struction of 1,500 miles of cable to
service 150,000 homes. Subsequently,
Nassau's 64 .incorporated villages will
be approached for similar approval.

In Suffolk county, the town of
Babylon and the villages of Lindenhurst
and Amityville have granted local fran-
chises. East Hampton, part of the
Babylon franchise, is the only part of
the projected system currently in opera-
tion, serving 1,100 subscribers. It is
operated by Sterling Movies,

If the joint operation is able to
secure FCC approval and that of the
remaining incorporated villages in
Nassau, and the towns and villages of
Suffolk, it will have locked up a popu-
lation of 1.7 million.

Financial Arrangements = I-C TV
Enterprises’ overall investment will be
on the order of $20 million. Towns and
villages are being offered 3% of the
profits from their areas. The cost to
the subscriber is $235 installation, plus
$5 per month.

The 15% ownership of Inter-County
TV Corp. of Minneola remaining from
Sterling Movies’ interest is held by
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Richard Flynn of the law firm of Gold-
water & Flynn; Saul Turrell, a pro-
ducer for MGM, and Jack Retalliata,
a Babylon businessman.

Interest in Community Communica-
tions of Nassau County are held by
Leonard Hall, former Republican na-
tional committee chairman, and Wil-
liam Casey, a vice president of Capital
Cities Broadcasting and a partner with
Mr. Hall in the law firm of Hall &
Casey; Lionel Goldberg of Goldberg
& Flynn, and Mr. and Mrs. Peter Ben-
ziger., Mr. Benziger owns a chain of
weekly community newspapers.

NAB seeks CATV delay

The National Association of Broad-
casters has asked the FCC to extend
until July 24 the deadline for filing com-
ments regarding a commission inquiry
into CATV ownership. The association
said the June 6 deadline gives insuffi-
cient time to prepare comments and
provide meaningful information on the
host of complex questions that have
been raised—including multiple owner-
ship, duopoly, program origination and
concentration of control.

BUT. .. Your Spots Carry Weight in the 37th Market via WKZO-TV

SRDS (1966) lists Grand Rapids-
Kalamazoo as the nation's 37th
television viewing area — UP a
couple of notches!

Why the growth? Because the

WXZO-TV MARXET
COVERAGE AREA * ARB'65

Greater Western Michigan area is
booming! In Kalamazoo alone, for
instance, just four new plants
meant another 7,200 jobs, 18,000
new people in town, and another
$25,000,000 in retail sales. And
that's going on all over the market.

If you want to do a heavyweight
job in a big market that’s getting
bigger, bear down where it will add
up throughout Greater Western
Michigan — on WKZO-TV. Your
Avery-Knodel man can help you
increase your impact if you'll give
him the chance.

And if you want all the rest of
npstate Michigan worth having, add
WWIV/WWUP-TV, Cadillac-
Sanlt Ste. Marie, to your WKZO-TV
schedule.

*Tbhe giant dinosaurs reached this weight.

WKZ0-TV

100,000 WATTS = CHANNEL 3 # 1000 TOWER

Stedios in Both Kalamozos end Grond Raplds

For Greater Westorn Mishigen
Avery.Knadel, int., Exclesive Nations! Represeatatives



CATV and telecasters
renew their battle

Cable systems charge that AMST pressured

four commissioners to tighten the CATV rules

The smoldering feud between CATV
forces and the Association of Maxi-
mum Service Telecasters flared anew
last week amid charges by cable opera-
tors that AMST representatives had
attempted illegally to influence mem-
bers of the FCC in their consideration
of CATV cases.

The charges grew out of trade-press
reports that a five-man delegation from
AMST had called on four commission-
ers two weeks ago in an effort to
persuade them that, by granting “nu-
merous waivers” of its CATV rules,
the commission was “‘eroding” its basic

CATV policy (BROADCASTING, May
15).
Multivision Northwest Inc., which

operates a CATV system in Dalton,
Ga., that is now in a hearing seeking
permission to import distant signals,
said the AMST officials had committed
“unlawful ex parte representation,” and
called on the commission to enforce
its rules requiring full disclosure in
such cases.

Four CATV systems in the San
Diego, Calif., area that are also in
a hearing involving the question of
distant signals, said “a serious ques-
tion” has been raised as to whether
an ex parte contact has been made that
could influence the outcome of their
proceeding. In a letter to Max Paglin,
commission executive director, they
asked that they be fully informed as
to the content of the written and oral
representations AMST officials had
made.

AMST Denial = AMST executive
director Lester Lindow promptly issued
a statement asserting that the charges
are “wholly without foundation.” He
made available to the press and for
the commission’s files copies of two
papers—both expressing concern over
the “erosion of the distant-signal rule”
—that the AMST representatives had
left with the commissioners they visited.

Mr. Lindow said that AMST would
file shortly “a full response to the
charges” which will demonstrate that

the meetings “were fully consistent
with the letter and spirit of the com-
mission’s rules.”

For the present, he said: “Our meet-
ings with the commissioners last week
were for the purpose of discussing
basic CATV policy questions. We
made clear at the outset to each com-
missioner that our discussions were
intended to be limited to questions
of overall policy and that we did not
propose to discuss the merits of any
pending case and we did not do so.”

Multivision, however, said that the
AMST representation was an ‘“‘inde-
fensible” effort to persuade the commis-
sion “behind closed doors” to deny
“most if not all” of the “hundreds” of
waiver requests filed by CATV systems
in both restricted adjudicative and non-
adjudicative cases.

No Distinction = “Decision-making
commission personnel,” Multivision ad-
ded, “are not equipped with an elec-
tronic shutter which automatically shuts
such presentations out when they are
considering a restricted adjudicative
case.”

Multivision said the commission’s
failure to enforce its ex parte rules in
the AMST case would have a grim re-
sult: “The adjudicative proceedings in-
fected by this poison of unauthorized
presentations will pollute the commis-
sion’s quasi-judicial process and result
in interminable court appeals to the det-
riment of the commission’s tasks and of
the public weal.”

The CATYV operator said the associa-
tion should make its arguments against
the grant of waivers in a petition for

When CATV operators contend
that they represent the grass roots,
they aren’t kidding.

In the last four months, three state
cable associations have been making
hay with their congressional delega-
tions by holding receptions in Wash-
ington. CATV spokesmen claim
they know of no other such meet-
ings scheduled, although they admit
they’re not sure.

CATV’s principal concern cur-
rently is with pending copyright
legislation. The House already has
passed a revised copyright bill that
places full copyright liability on
CATV systems (BROADCASTING,
April 17). The Senate is consider-
ing copyright legislation that CATV
opposes.

Also of concern to cable owners

is congressional legislation confirm-
ing and possibly amplifying the jur-
isdiction of the FCC in dealing with
CATV. A bill along these lines was
recommended last year by the House
Commerce Committee, but never
reached a vote on the floor.

Latest Washington meeting was
held last week by the Pennsylvania
CATV Association. The one-even-
ing affair was in honor of the Penn-
sylvania congressional delegation.
Eight congressmen and 10 congres-
sional assistants were present, to-
gether with about 50 Pennsylvania
cable operators, plus a dozen Wash-
ington lawyers and others. Pennsyl-
vania has 27 congressmen and two
senators in its delegation.

Eariy this month, the Virginia
CATV Association held a three-day

CATV’s don’t ignore Washington cocktail circuit

meeting in Washington, at which
visits with congressmen, as well as a
reception for the state Hill delegation,
were the most significant elements.
And in February, following the
seminar on copyright legislation
sponsored by the National Commun-
ity Television Association, the West
Virginia CATV Association enter-
tained its congressmen, one of whom
is House Commerce Committee
Chairman Harley O. Staggers.
Aside from the socializing with
their congressmen, last week’s Penn-
sylvania meeting included demon-
strations of video-tape recording and
a forecast by association president,
James R, Palmer, C-Cor Electronics
Inc. (manufacturing) and Centre
Video Corp. (multiple CATV
owner), both State College, Pa. Mr.
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rulemaking, to which CATV systems
could reply, or should seek to be made
a party to pending restricted adjudica-
tive proceedings.

The AMST group making the visit to
the commission was composed of Jack
Harris, president, xPrc-Tv Houston; C.
Wrede Petersmeyer, Corinthian Broad-
casting; Laurence E. Richardson, Post-
Newsweek stations; Mr. Lindow, and
Ernest W. Jennes, counsel. They cailed
on Chairman Rosel H. Hyde and Com-
missioners Robert E. Lee, Kenneth A.
Cox and WNicholas Johnson.

Relief Requested = Multivision said
that, in accordance with the ex parte
rules, “the unauthorized written ex parte
communications” should be placed in a
public file associated with all of the
adjudicative proceedings involving a re-
quest for waiver by a CATV system or
for special relief by television stations,
and that the executive director should
call such matters to the attention of all
parties in those proceedings.

Multivision also said that the com-
missioners and any other decision-mak-
ing personnel contacted by the AMST
group should report the details of such
contacts to the executive director, along
with a brief statement of the substance
of the matters discussed.

And it said that “AMST, its officers
or members, or any person making the
unauthorized presentation, who is a
party to a restricted proceeding involv-
ing a CATV system, be disqualified from
further participation in that proceeding
or that alternative or additional sanc-
tions be imposed as the public interest
requires.”

Palmer stated that 9.6% of all
Pennsylvania TV households now re-
ceive TV programs via cable and
that in two to three years 75% of
all CATV systems in the state will
be equipped to transmit programs
on video tape to their subscribers.
This, he added pointedly, means that
congressmen can reach their constit-
uents directly on a local basis.

The association had two operat-
ing video-recording systems on dis-
play: one by Ampex, and the other
by Sony. The Pennsylvania group
has been active in this field; in Feb-
ruary it sponsored a video-tape re-
cording by Representative Fred B.
Rooney (D-Pa.) that was distributed
to his constituents via the cable sys-
tem in Easton, Pa. (BROADCASTING,
Feb. 13).
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This could have a wide effect. An
AMST board member, Carter Parham,
is executive vice president and general
manager of wbpgeF-Tv Chattanooga,
which is opposing Multivision’s request
for permission to import distant signals.

The four San Diego systems, in their
letter, point out that one of the com-
panies represented in the talks with the
commissioners, Corinthian, “has op-
posed approximately 10 separate waiver
petitions filed by CATV systems, and
has initiated at least four proceedings
requesting restrictions and limitations
on the growth and operation of CATV
systems.”

Midwest’s Man = They also noted
that Mr. Jennes is counsel for Midwest
Television Inc., which has initiated “at
least two” cases, including the one in
which they are jnvolved, seeking to re-
strict the growth of CATV systems,
and “‘has opposed approximately seven
separate waiver petitions filed by CATV
systems.

The four systems represented in the
letter to the executive director are
Southwestern Cable Co., Mission Cable
TV Inc., Pacific Video Cable Co. and
Trans-Video Corp.

The cable companies’ filings and the
AMST papers made public by Mr. Lin-
dow recalled the bitterness of the con-
troversy that raged before the com-
mission, in March 1966, adopted the
order in which it asserted jurisdiction
over all CATV systems and promul-
gated rules for their regulation.

Multivision, in reference to the lead-
ing role AMST played in urging a tough
CATV policy, said: “It is inconceivable
that AMST and its officers, officials and
members who have succeeded in obtain-
ing crippling regulations against the
CATYV industry through the Second Re-
port and Order should not abide now
by the usual administrative process and
allow the commission, in its unfettered
discretion, to decide adjudicative cases
upon the merits.”

AMST’s Concern = But AMST’s ar-
gument, as expressed in the two papers
left with the commission—one of three
pages, the other of six—is that the com-
mission has permitted the erosion of the
distant-signal rule contained in the Sec-
ond Report and Order. “This erosion
must be curbed,” one paper said, “or
the damage to existing and future free
broadcasting will be beyond the power
of the commission, or even Congress,
to repair.”

The rule requires that CATV systems
in the top-100 markets prove in an
evidenciary hearing that the importation
of signals beyond their grade B contours
will not jeopardize present and future
local broadcasting. But AMST’s paper
said that the commission has “sum-
marily waived the rules in numerous
cases to permit importation of distant

signals into what cumulatively are hun-
dreds of thousands of homes. . .” (Sol
Schildhause, chief of the commission’s
CATV task force, says the number of
such waivers is 15.}

Both papers expressed particular con-
cern over the fact that the waivers are
being granted before any of the cases
in the hearing have been completed.
They also stressed the view that the
commission has found a variety of
reasons, some of them conflicting,
for granting waivers to major-market
CATYV systems while denying requests
of television stations in markets below
the top 100 for relief against the im-
portation of distant signals.

One paper foresaw these end results
of current commission “inaction”: The
commission’s basic allocation policy
and the aims of the all-channel receiv-
er bill will be frustrated; “cumulative
fragmentation in many markets, largely
ignored at present, will discourage
establishment of new local stations and
stifle the growth of existing free tele-
vision; many communities will receive
little or no local broadcasting, and the
chances for independent stations, a
fourth network and for regional net-
works will be jeopardized, if not elimi-
nated.

The paper also vigorously disputed
the view—known to be shared by a
number of the commissioners—that
pending copyright legislation, if en-
acted, will ease the commission’s regu-
latory burden in the CATV field.

“Copyright clarification will not elim-
inate need for the distant-signal rules
any more than the prohibition in Sec-
tion 325 [of the Communications Act]
on unauthorized rebroadcasts eliminates
the need to regulate the use of trans-
lators or satellite stations,” the paper
said.

Leaving the matter to the market
place——as some feel the copyright leg-
islation will make possible—*“assumes a
free market place.” But CATV systems
would have an advantage, according to
the paper. It said commission rules im-
pose limits on television broadcasters—
the area their stations can serve, the
number and location of the outlets
they may own and, if their station is
a network affiliate, the area of its pro-
gram exclusivity under its network
agreement. CATV systems, on the other

hand, “can freely operate and expand
without such limitations.”
The paper added that “even with

CATV copyright liability, a hybrid
CATV-pay television operation could
come into being.” It noted that the
plans or potential of proposed CATV
operations for pay television was one
of the matters the Second Report and
Order said would be explored in the
distant-signal hearings which the com-
mission “is now waiving or refusing to
institute.”
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Cox fears sleeper
in CATV proposal

A proposed amendment to the FCC’s
CATYV rules that the commission is con-
sidering could lead to situations in
which a cable company is permitted,
or required, to carry the signals of
stations separated by hundreds of miles.

FCC Commissioner Kenneth A. Cox
puts this interpretation on the proposed
rule in a dissenting statement which
was published last week, along with
the text of the proposal. The commis-
sion announced issuance of the pro-
posed notice of rulemaking two weeks
ago (BROADCASTING, May 15).

As proposed, the rule says that “a
CATV system in a community within
the predicted grade B contour of any
station in a market as defined by the
American Research Bureau may carry
any other operating stations assigned
to a community within that area.” The
commission wants comments on whether
the rule should be permissive or man-
datory.

Reasoning for Change » The aim of
the proposal, the commission said, is
to equalize competition between UHF
and VHF stations in the same markets.
Under present rules, a CATV may only

carry into major markets the signals
of those putting a grade B contour over
its community. And frequently, a UHF
finds its signals falling short of a
CATV’s community while those of a
competing VHF station get in. Distant
signals can only be relayed into major
markets with commission permission.

Commissioner
Cox in his dissent,
said the proposal
would run coun-
ter to commission
CATV rules
which are de-
signed not to
equalize competi-
tion in the distant
markets but to
prevent cable sys-
tems from distort-
ing station serv-
ice areas and from fragmenting the
audiences of the stations in the CATV
system’s community.

Furthermore, he said the proposal
is “stated too broadly.” As he reads
it, the proposal “encompasses all sta-
tions within the predicted grade B area
of any station providing a grade B sig-
nal to the CATV community.” He cited
Stroudsburg, Pa., as an example: Since
three New York stations put a grade
B contour over the community, the

Mr. Cox
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local CATV system would be permitted
—or be required—to carry all of the
stations in New York, plus those in
New Haven and Bridgeport, both Con-
necticut; Asbury Park, N. J.; and
Patchogue and Bay Shore, both Long
Island, N. Y.

Similarly, since some Philadelphia
signals are received in Stroudsburg,
the proposal would apply to all of the
stations in that city, as well as those in
communities served by Philadelphia
stations—I ancaster and Lebanon, both
Pennsylvania; and Vineland and New
Brunswick, both New Jersey.

Even More = And since Stroudsburg,
is within the grade B contours of Scran-
ton-Wilkes-Barre stations, he contin-
ued, the proposal would apply to them,
“and through them to the three stations
in Binghamton.”

If the proposal is adopted in man-

‘datory form, the commissioner said,

it’s obvious that the system would be
required to expand its 12-channel sys-
tem, But if the permissive form is used,
“the cable operator will have a much
wider range of signals to choose from,
without any requirement that he make
a selection” that would equalize VHF-
UHF competition in the distant markets
—the stated objective of the proposed
rule.

Changing hands ...

ANNOUNCED = The following station
sales were reported last week subject
to FCC approval:

= WEBB Baltimore: Sold by Ben Strouse,
Mathilda W. Feldman and Leon Back
to Norman Fischer and Robert C. Doyle
for $630,000. Mr. Fischer is former
owner of KUKA San Antonio; Mr. Doyle
is director of television for National
Geographic Society, Washington. Mr.
Strouse and family sold WwbDC-AM-FM
Washington to Avco Broadcasting Corp.
in 1965 and, with sale of WEBB, has
disposed of all his broadcast interests.
He is continuing ownership interest in
Broadcast Electronics Inc., Silver Spring,
Md., equipment manufacturer, WEBB is
5-kw daytimer on 1360 kc. Broker:
Blackburn & Co.

= WINO West Palm Beach, Fla.: Sold
by George H. Buck Jr. and others to
Robert M. Weeks for $450,000. Mr.
Weeks is president of wMFJ and of per-
mittee of WMFJ-FM, both Daytona
Beach, Florida. WJNo is fulltime on
1230 kc with 250 w.

= Krce Council Bluffs, Iowa: Sold by
Abe Slusky and associates to James
Conroy for $200,000. Mr. Conroy is
retired attorney and has been asso-
ciated with radio and television in past.
Krcp is daytimer on 1560 kc with
1 kw. Broker: R. C. Crisler & Co.

» Wwao Erie, Pa.: Sold by Thomas R,
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Bromely and others to John Laubach
Jr. and Robert Burstein for $200,000.
Mr. Laubach owns wesa Charleroi, Pa.
and is an attorney. Mr. Burstein is
Pittsburgh businessman. Wwgo is day-
timer on 1450 k¢ with 1 kw. Broker:
Blackburn & Co.

s KeMs(FM) Los Angeles: Sold by
Harry R. Gillespie and associates to
Howard Grafman, George A. Collias
and others for $194,100. Mr. Grafman
is president and Mr. Collias, vice pres-
ident, of KSHE(FM) Crestwood, Mo.,
KMAP(FM) Dallas, waBx(FM) Detroit
and WFMF(FM) Chicago. KBMs op-
erates on 105.9 mc with 18 kw.

s Kqms Redding, Calif.: Sold by Ralph
E. Welch and associates to Ray Johnson
for $130,000. Mr. Johnson is executive
president of kMED-Tv Medford, Ore.
KaoMms is fulltime on 1400 k¢ with 250
w. Broker: Blackburn & Co.

APPROVED » The following transfers
of station interests were approved by
the FCC last week (For other FCC ac-
tivities see For THE RECORD, page 75).

a Wary Waterbury, Conn.: Sold by
Kenneth A. Wood JIr. and others to
Danny Stiles for $225,000. Mr. Stiles
is radio personality with wNJR Newark,
N. J. Mr. Wood will continue as general
manager of wBry. WBRyY operates full-
time on 1590 kc with 5 kw.

» WKIK Leonardtown, Md.: Sold by
James L. Bittner to Richard A. Myers
of Alexandria, Va., for $100,000. Wkik
is daytimer on 1370 kc with 1 kw.

WDTV(TV) joins CBS-TV

,The affiliation of wpTv(Tv) Weston,
W. Va., with CBS-TV, effective June 4,
was announced last week. The station
operates on channel 5 and is now an
ABC-TV affiliate. An ABC spokesman
said the network will have a secondary
affiliation in the area with wBoOY-TV
(ch. 12) Clarksburg, W. Va., which has
a primary affiliation with NBC-TV,

WNOK joins CBS Radio

Wnok Columbia, S. C., an inde-
pendent station on 1230 kc with 1 kw
day and 250 w night, becomes an
affiliate of CBS Radio on June 5. The
station is owned by Palmetto Radio
Corp., which also owns WNOK-TV, an
affiliate of CBS-TV, and WNOK-FM.

Sevareid says no

CBS News commentator Eric Seva-
reid, mentioned as a 1968 Senate
candidate, has announced to his would-
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be supporters that he does not choose to
run. In a telegram to Democratic party
officials in North Dakota, Mr. Sevareid
said he felt he should “stick to the work
I know best.” Representative Durward
Hall (R-Mo.) had complained earlier that
the offer, not then denied by Mr. Seva-
reid, had established publicly the com-
mentator's political sympathies, raising
questions about Mr. Sevareid’s news
objectivity (BROADCASTING, May 15).

KHJ-TV files opened
to its opposition

Fidelity Television Inc. has been
given FCC permission to search the
commission’s complaints file on KHJ-TV
Los Angeles in connection with Fidel-
ity’s effort to take the channel 9 sta-
tion away from RKO General Inc.

Fidelity, which is engaged in a
comparative hearing with KHJI-TV,
asked for permission to search the files
covering the station’s Dec. 1, 1962-
Nov. 30, 1965, license period in hopes
it can uncover complaints to rebut the
favorable material KHJ-TV has placed in
the record concerning its past program-
ing.

The commission noted that the re-
view board had denied Fidelity's re-
quest for addition of a comparative

EXCLUSIVE BROADCAST PROPERTIES!

programing issue in the hearing. As a
result, the commission said, rebuttal
was all Fidelity had to offer in connec-
tion with the programing question.

The commission said the request is
justified and tbat “in the circumstances”
of the case, complaints about the sta-
tion and KHJ-TV's responses should be
made available to provide opportunities
for cross examination in the hearing.

The order provides for control over
the admission of the complaints. Those
offered as evidence will be subjected to
rulings by the examiner as to their
relevance, materiality and competence.

Fidelity, which wants authorization to
build a station on channel 9 in Norwalk,
Calif., a Los Angeles suburb, is com-
posed of a group of Los Angeles area
businessmen. If successful in its con-
test, Fidelity would be the first appli-
cant to take a television frequency away
from an operating telecaster.

Jerrold wants dormant
UHF in Philadelphia

The Jerrold Corp. threw its hat into
the UHF ring last week, notifying the
FCC that it intends to apply for ch. 23
Philadelphia, if that channel is made
available to new applicants. Jerrold, a
CATV manufacturer-supplier and mul-
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tiple owner, urged that the channel be
opened to new applications because the
holder of a permit for the facility
has never constructed a station.

Currently ch. 23 is assigned to Ber-
nard Rappaport who has held the CP
since 1961, but has failed to execute
the permit for reasons of ill health. In
1966 Mr. Rappaport made two efforts
to transfer the CP: first unsuccessfully
to Edwin Cooperstein and others own-
ers of wNJU-Tv Linden-Newark, N. J.,
and then to Seven Arts Broadcasting.
Seven Arts is a wholly owned subsidiary
of Seven Arts Associates, New York,
TV film syndicator, whose parent com-
pany has a one-third interest in Warner
Brothers Pictures Corp. Sale of ch. 23
to Seven Arts would be for $12,000 and
is still pending before the FCC.

A pending extension of the CP filed
in 1963 brought a competing applica-
tion from MG-TV Broadcasting Co. in
January. MG asked why the channel
should not be declared open to new ap-
plicants and, in effect, called for a hear-
ing on the CP extension, the proposed
sale of the CP and its application for
the facility.

The Jerrold application is its first
in the broadcast field. The corporation
presently owns CATV systems in In-
diana, Illinois, Texas, New Jersey, Vir-
ginia and Pennsylvania, and was given
one of six franchises to operate in
Philadelphia.
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Friendly words for Fred

Fred Friendly, TV consultant
to the Ford Foundation, was pre-
sented the American Jewish Com-
mittee Institute of Human Rela-
tions award for 1967 by R. Peter
Straus, president of wWMcA New
York, at the AJC annual meeting
in New York Thursday May (18).

Mr. Straus called Mr. Friendly
“a gadfly, idealist, nuisance, nag,
conscience of broadcasting, point-
ing out the pitfalls of profit, point-
ing out that the real end of broad-
casting’s power and profit must be
to benefit and inform the public.”

According to Mr. Straus, Mr.
Friendly’s book “Due to Circum-
stances Beyond Our Control . . .”
is “a blanket condemnation that
causes broadcasters to rise to the
defense, and then in private admit
that it is true and to the point.”

Mr. Friendly thanked him for
his praise, remarking: “Mr. Straus
is a station manager. There are
very few station managers that
will talk to me any more, let alone
talk about me nicely.”

Mr. Straus was recently ap-
pointed by President Johnson as
an official of the Agency for In-
ternational Development.

Satellites and computers
usher in new era

NBC’s Thomas W. Sarnoff took
measure of the future last week and
found that computers and satellites will
do most of the shaping. Appearing as
the featured speaker at the seventh
annual brotherhood testimonial dinner
of the Santa Monica, Calif., chapter of
the National Conference of Christians
and Jews, Mr. Sarnoff paid particular
respect to the development of the elec-
tronic computer. “Just as television has
extended human sight across the bar-
riers of time and distance,” he said, “so
the computer extends the power of the
human intellect across barriers no less
formidable.”

NBC’s staff vice president, West
Coast, also said that the combination
of satellites and computers are the be-
ginning of a new era in communica-
tions. According to Mr. Sarnoff, it will
be “one in which the. physical barriers
of time and space will be abolished and
in which global systems of sight and
sound will link people everywhere,” and
where billions of people will be able “to
watch the same program, at the same
time, with automatic language trans-
lators providing instant comprehension
of the program’s content.”

FCC gets tough with
top-100 markets rule

So far as the FCC’s distant-signal
rule in CATV cases is concerned, a
station’s grade A contour is that which
is computed exclusively by the regular
prediction method specified in the rules.
Supplemental showing wont be ac-
cepted.

The commission handed down the
ruling last week in a case in which it
ordered Valley Vision Inc., of Placer-
ville, Calif., to cease-and-desist from
importing the distant signals of stations
in San Francisco, Modesto and Chico.

The distant-signal rule requires CATV
systems to obtain commission permis-
sion in a hearing before importing sig-
nals beyond their grade B contour into a
community “within the predicted grade
A contour” of a station in any of the
top 100 markets.

At issue in the Valley Vision case
was the method of predicting whether
Placerville is within the grade A con-
tour of any station in the Sacramento-
Stockton market, which is ranked 27th.

The commiission’s Broadcast Bureau
had held that the CATV system is with-
in the grade A contour of three Sacra-
mento stations, KXTv(TVv), KVIE(TV)
and KOVR(Tv). The bureau employed
the standard calculations prescribed by
the rules in predicting the stations’ sig-
nal strength.

However, Valley Vision maintained
that, because of terrain conditions in
the area, the conventional method of
predicting signa! strength does not ac-
curately reflect existing conditions. The
system argued that it was, therefore,
entitled under the rules to make a sup-
plemental showing.

Which Contours = On the basis of
an additional showing it did make,
Valley Vision said its system fell within
the grade A contour only of KVIE, a
noncommercial station. And the sys-
tem said the distant-signal rule doesn’t
apply to such stations.

The commission said it wasn’t neces-
sary to reach the question of the ap-
plicability of the rule to noncommer-
cial stations, “since ‘the predicted grade
A contour’ to which the reference is
made . . . contemplates a contour com-
puted exclusively by the regular pre-
diction method. . . . The purpose in
specifying the predicted grade A con-
tour was to provide a clear, definite, and
readily available standard for determin-
ing which communities would be sub-
ject to the hearing requirements of the
rule.”

Accordingly, the commission held
that Valley Vision was in violation of
the distant-signal rule, and directed it
to comply.

BROADCASTING, May 22, 1967



Presented to

LY
LOUIS B.FLEMING
“ LOS ANGELES TIMES

3y

FOR DISTINGUISHED

UKITED NATIONS CORRESFONDEMGE
BASED ON JOURNALISTIC IMITIATIVE
SN INTERPRETATION

DEVOTION TO THE PRECEPTS

OF FREEDOM OF INFCsMATION

AND A DEWMORSTHATED UMDERS TARDOMG
OF WORLD DRGANIZATION PROALEMS

|9&7

DFACLIME CUUR CHAFTER OF S1&EkA DELTA CHL

““FOR DISTINGUISHED
UNITED NATIONS
CORRESPONDENCE”

Among the difficult situations the U.N. faced this
year, one closest to the United States was the war in
Vietnam. Also especially pertinent were the conduct
and accomplishments of Arthur J. Goldberg during
his first year as Representative of the United States
to the United Nations.

For his coverage of these and other stories, Mr.
Louis B. Fleming of the Los Angeles Times has been
awarded the 1967 Sigma Delta Chi U.N. Award.

This annual award, sponsored by International
Telephone and Telegraph Corporation, is given by the
Deadline Ciub of Sigma Delta Chi for distinguished
United Nations correspondence.
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Land mobile to use TV space

FCC Chairman Hyde promises additional space will come

from UHF reassignment and unused VHF in the cities

The FCC, for almost a year lurching
a bit as it attempted to grapple with
the problem, is in the starting stalls
ready to be off and running on the vexa-
tious scarcity problem in the land
mobile services. The word came last
week from no less a personage than
FCC Chairman Rosel H. Hyde.

The results, a pot pourri of better
management of existing land mobile
frequencies and more spectrum space,
is expected to affect TV in two ways:

= The reassignment of UHF televi-
sion frequencies to the land mobile
users, and

= The sharing of unused VHF chan-
nels in major cities where the land
mobile jamup is worst.

Just how many UHF channels may
be lost to TV isn’t known, but land
mobile users over the last few years
have suggested two (channels 14 and
15) and more recently, seven from chan-
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nels 70 to 83. There’s even been a
suggestion that if they can’t have the
seven top frequencies, the land mobile
services may settle for sharing the lower
seven UHF channels.

The VHF-sharing venture is ex-
pected to begin next month, when a test
of the double use of channel 6 in Wash-
ington gets underway. The survey starts
June 5, and again the announcement
was made by Chairman Hyde.

For the land mobile users, and there
are said to be 5 million transmitters
in the three bands allocated for those
services, all sorts of concepts are on
the verge of being proposed. They
range from the relatively simple idea of
channel splitting (reducing channels
from 50 mc¢ to 25 mc, for example, as
the FCC already has ordered in the
450-470 mc band) to more sophisticated
conceptualizations such as engineering
each system so that it meshes with
others, thus gaining a tighter alloca-
tion basis.

Mr. Hyde’s announcements were
made to the board of directors of the
powerful National Association of Manu-
facturers together with the NAM’s
telecommunications policy committee—
that additional spectrum space must be
allocated to the land mobile services,
and that they are going to come from
television.

But Mr. Hyde’s remarks were only
one of several indications of the path on
which the FCC is treading as it moves
to succor the congested land mobile
operators. Last month, the commission
formally organized a new committee
with the specific charge of finding
more space for the land mobile serv-
ices. And, from other sources, it is
learned that the long-awaited report on
land mobile problems from a subcom-
mittee of the presitigious Joint Tech-
nical Advisory Committee is due soon.

Some of JTACs findings were
hinted at last week by an FCC engineer.
William L. North, engineering assistant
to Commissioner Kenneth A. Cox, told
a Washington broadcast chapter of
the Institute of Electrical and Elec-
tronic Engineers, that unless additional
spectrum space is found within the
next 10 years for the land mobile serv-
ices, they would come *to a screaming
halt.”

Also due soon, possibly next month,
is another long-awaited report: the
final recommendations of the FCC-

sponsored Advisory Committee on
Land Mobile Services, established in
1964 under the leadership of Mr. Cox.
But this will be concerned solely with
the better management of the fre-
quencies already allocated to those
services.

Broadcasters are not, however, off
guard. Earlier this year, at the con-
vention of the National Association of
Broadcasters, they were told to be pre-
pared for the worst—the elimination of
some of TV’s UHF channels—by both
Dwight Martin, wpso-tv New Orleans,
chairman of the association’s Future of
Broadcasting Committee, and by Lester
W. Lindow, executive director of the
Association of Maximum Service Tele-
casters.

Hyde Promises = In his speech to
the NAM board, Chairman Hyde made
three principal points: that the con-
gestion in the land mobile frequencies
“is real, is serious, and is growing at
an alarming rate”; that mobile users
must make more effective use of the
spectrum bands now assigned to them,
and that additional space must be allo-
cated to them.

Mr. Hyde delighted his audience by
telling them that the tests on the feasi-
bility of sharing unused TV VHF chan-
nels would begin June 5 in Washing-
ton, using channel 6,

He said that that was the date when
the study crews were to begin their
orientation, and that on June 6 the very
first tests-—on adjacent channel inter-
ference—would begin. Tests on co-
channel interference are due to begin
one week later, he said.

Originally, the land mobile users sug-
gested a sharing test in New York. This
was later amended to Los Angeles, but
early this year it was found impractic-
able due to the lack of cooperation by
Mexico, whose XETv(Tv) Tijuana
operates on channel 6. Washington was
finally chosen as the test city.

Mr, Hyde added: *“All of us, of
course, look to the successful conclu-
sions of studies being made looking
toward shared use of broadcast fre-
quencies and the reallocation of some
frequencies in the high or low UHF
bands for the land mobile services.”

He also discussed various proposals
aimed at tightening up mobile usage
of the three bands presently assigned
for those services, including the use of
computers to find “fairly substantial
new availabilities”’; channel splitting; use
of band edges of existing services for
one-way paging on narrow channels; in-
creasing use of 1-w “flea power” in-
stallations for remote control of cranes,
earth moving machinery, and similar
equipment,

More Efficiency = Mr. North’s dis-
sertation was aimed principally at the
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Color television sales by distrib-
utors to dealers continued up in
March, bringing first quarter totals
to 23.3% over the performance in
the first quarter of 1966, the Elec-
tronic Industries Association re-
ported last week.

All other categories, however,
showed a decline for the quarter and
for the month, according to EIA’s
marketing services department: black
and white TV sales, down 30.9%;
home radios, off by 18.8%; FM ra-

Color only bright spot in EIA report

dios, drop of 8.3%; auto radios,
down 11.6%.

Distributors sales for three months
ended March 31:

TELEVISION

Color Monochrome Total

Jan.-Mar, 67 1,161,461 1,369,895 2,531,356
Jan.-Mar. 66 941,984 1,983,219 2,925,203

Period

RADIO

Home (with FM)* Auto
Jan.-Mar, 67 2,651,980 861,770 2,149,914
Jan.-Mar. 66 3,264,467 939,893 2,433,012

*Excludes auto FM

possibilities for more efficient manage-
ment and use of those frequencies al-
ready assigned to the land mobile serv-
ices. Disclaiming his comments as the
official JTAC view, he nevertheless
acknowledged that he had seen the
JTAC report and that his exposition in
part stemmed from it,

Among the specific remedies that
Mr. North suggested as possible solu-
tions to the land mobile problems, he
emphasized five:

= Establish channel-loading factors,
permitting possibly greater sharing of
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channels. This would lead to less in-
terference and more efficient service.

» Use computers to assign channels.
By storing present assignments in the
computer, the computer could design
new assignments that would be most
compatible with existing use. Or, let
the FCC design an overall, predeter-
mined assignment pattern, as it has for
UHF television, and let the computer
select the proper channel when queried.

= For the 150 mc band, additional
channels might be found by a possible
conversion to two-frequency operation,
together with some sort of grid alloca-
tion plan. Although the cost of the
conversion by existing users would be
“enormous,” most equipment is re-
placed every five to 10 years anyway
and this could be the transition period.

» Better utilization of existing chan-
nels is seen by combining a two-fre-
quency system with cooperative use of
base stations. At present, all users are

t permitted to operate their own base

stations, choose their own effective radi-
ated powers and antenna heights. This
creates a large number of “incompati-
bilities” within each channel.

= Standardize effective radiated pow-
er and antenna heights within single
channels to overcome disparities and
complications. Some channels could be
designated wide area, others small area.

The JTAC report to which Mr.
North referred is expected to be issued
soon. The subcommittee on electro-
magnetic compatibility was established
two years ago and is headed by Richard
P. Gifford, GE. A. Hiebert, Rand Corp.,
is chairman of the study on urban area
spectrum usage.

Besides the observations by MTF.
North, other suggestions known to have
been studied by the JTAC group in-
cluded the use of multiplexing of base
station transmissions and the use of
frequencies above 890 mc for addition-
al spectrum space.

JTAC itself in 1965 in its “Radio
Spectrum Utilization,” a 272-page re-

view of the radio spectrum, made a
number of recommendations for the
relief of other services, most notably
the land mobile users. And, its most
drastic suggestion was the possibility of
reducing TV bandwidths in order to
provide additoinal channels.

In addition to the advisory committee
run by Mr.Cox, and the TV channel-
sharing committee, chaired by Ralph
J. Renton, FCC’s chief engineer, the
third and most recent committee was
established only last month. This bears
the wartime-echo name of Land Mo-
bile Frequency Relief Committee, and
is also headed by Mr. Renton.

Here, however, he is joined by the
top layer of the FCC's staff who are
enjoined to look at the whole land-
mobile picture with special attention to
obtaining more space for the jampacked
users. These members are James E.
Barr, chief of the Safety and Special
Radio Services Bureau; George S.
Smith, chief of the Broadcast Bureau;
Bernard Strassburg, chief of the Com-
mon Carrier Bureau; Mr. North; Rob-
ert G. Weston, engineering assistant to
Commissioner Robert E. Lee; Henry
Geller, general counsel, and Max Pag-
lin, executive director.

Looming above all these is the FCC
$19-million budget for fiscal 1968
awaiting Senate approval. In that budg-
et is a $300,000 provision as a start for
a full-scale study of the radio spectrum.
That sum is considered the beginning
of what may total $2 million in the
next five years.

N.Y., L.A. differ
on IATSE ‘peace’ vote

The results of a referendum con-
ducted among dissident locals of the
National Association of Broadcast Em-
ployes and Technicians revealed last
week that members in New York ap-
proved a proposal to close the breach
with the union’s international while Los
Angeles rejected it

The mail vote showed that the New
York local overwhelmingly favored the
“peace” move by a 510-to-118 margin
while Los Angeles vetoed it by a 211-
t0-191 count. It could not be ascer-
tained whether Los Angeles would go
along with the cumulative vote which
is solidly in favor of the proposal, for-
mulated by executive boards of the
locals and the international.

The New York and Los Angeles
locals have been embroiled in a dis-
pute with the international for almost
three months over NABET’s manage-
ment of affairs at NBC and ABC. The
rift widened this spring when rebel
leaders filed petitions with the National
Labor Relations Board to affiliate with
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a new union (Broadcast Employes
Union), and NABET removed key
officials from office and placed the
locals under a trusteeship (BROADCAST-
ING, March 13).

A rapprochement was effected several
weeks ago when leaders of locals and
the international met and worked out
an agreement under which the network
locals in New York and Los Angeles
would have a stronger voice in negotia-
tions and, in return, the locals would
drop their petitions to the NLRB. The
agreement thereupon was put up to the
members for ratification.

The schism within NABET developed
while the union was negotiating a new
contract with NBC and ABC. The
duration of the contract was extended
from last March 31 until Aug. 31 to
provide sufficient time for the estab-
lishment of clear-cut bargaining units
for engineers and technicians and other
workers employed at the networks.

Value of US. TV
exports up 17%

The U.S. Department of Commerce
has announced that U.S. exports of
television receivers and chassis to other
countries were up from $34.2 million
in 1965 to $40 million in 1966, an
increase of 17.1%.

Principal markets for U. S. receivers
and chassis were Canada, $17.5 mil-
lion; Venezuela, $3.2 million; Mexico,
$2.5 million, and Ireland, $1.6 million.

Although there was a $6 million in-
crease in the export of television re-
ceivers and chassis in 1966, the number
of exported units dropped from 810,000
in 1965 to 706,000.

Exported television receivers and
chassis, 1965-1966 by units were:

» Television broadcast receivers:
down from 181,000 to 168,000.

= Television tuners: down from
504,000 to 375,000,

» Television chassis and unassembled
television kits: up from 125,000 to
163,000.

Sales of electron tubes rose from
357.4 million in 1965 to $72.8 million
in 1966, an increase of 26.8%. Re-
ceiving tubes and television picture
tubes accounted for more than 40%
of the total exports of electron tubes,
amounting to 19.4 million units.

Television picture tubes showed a
greater rate of increase than receiving
tubes in 1966, rising from $9.8 mil-
lion in 1965 to $16 million last year,
or up 62.5%. Exported receiving tubes
rose only 25.8% from $13.5 million
in 1965 to $16.9 million in 1966.

Principal markets for television pic-
ture tubes were Canada, $10.1 million;
the European Economic Community,
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$1.8 million; Venezuela, $1.2 million,
and the United Kingdom, $200,000.
Principal markets for receiving tubes
were Canada, $5.2 million; the Euro-
pean Economic Community, $2.7 mil-
lion; Mexico, $1.1 million, and Brazil,
$1 million.

U.S. exports of all electronics prod-
ucts hit a record of $1.2 billion in
1966, the Department of Commerce
reported.

Newell shows recorder
for home color-TV

A West Coast electronics firm an-
nounced last week the development of
a home color-TV recorder that records
16 channels on Y4-inch tape and which
will, it said, ultimately sell for uader
$500 on a mass production basis.

The development was made by New-
ell Associates, Sunnyvale, Calif. The
company is headed by Chester W. New-
ell, formerly associated with Ampex
Corp.

Also announced by the Newell com-
pany at the National Telemetry Con-
ference in San Francisco was a new
tape reel for home audio recorders
capable of carrying 44 minutes playing
time. The reel measures less than two
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inches in diameter, is played on an
automatic tape changer and is self-
threading. The company said that it
should be competitive with LP phono-
graph record prices when quantity-
produced for the consumer market.

The principle element of the new
approach to both the color TV and
audio tape is what Mr. Newell termed
“an extremely simplified tape transport
using only three basic rotating parts.”
Recorders using the Newell develop-
ment need no cartridges or flanged
reels, it was said.

Licenses for the new development
have been issued to IBM, Borg-Warner
and Electronic Engineering Co., and to
“major consumer electronics corpora-
tions,” the company said. Mr. Newell
declined, however, to identify any of
the consumer companies.

GE takes safety step
with 90,000 TV sets

The General Electric Co. announced
last week plans to modify as a safety
precaution about 90,000 large-screen
color television sets sold across the
country.

The GE announcement said tests
showed that some of the sets manu-
factured between June 1966 and Feb-
ruary, 1967 “may emit soft X-radiation
in excess of desirable levels.”

Company spokesmen also said that
“nationally  recognized radiological
health experts have confirmed that
emissions have not been sufficient to
cause harm to viewers.”

Black-and-white sets and portable
color sets will not be involved in the
modification program.

It was estimated that the program
would be completed by the end of July.

FCC moves FM monitor
deadline back 9 months

A small electronics company has won
its point with the FCC. Belar Elec-
tronics Laboratory, Upper Darby, Pa.,
had petitioned for a 90-day postpone-
ment of the June 1 effective date of an
FCC order requiring all stereo FM
stations to have a type-approved modu-
lation monitor (BROADCASTING, April
24). If the postponement were not
effected, Belar argued it would suffer
serious economic damage because of
difficulties in receiving type-approval
for several of its monitors.

In granting the request the FCC ex-
tended the date from June 1 to Sept. 1
and, on its own motion, the commission
extended the required date for installa-
tion of subsidiary communications au-
thorization (SCA) modulation monitors
from June 1 to March 1, 1968.

Empire State towers
ticketed for more

A New York broadcasters group and
the Port of New York Authority agreed
in principle last week to relocate nine
TV station transmitters from the top of
the 102-story Empire State building to
the top of the proposed 110-story World
Trade Center on or about Oct. 1, 1971.

The agreement, according to the au-
thority and the TV broadcasters all-in-
dustry committee, should result in
“optimum television reception” for
viewers in New York and New Jersey
areas. The Empire State building is in
mid-Manhattan; the proposed new sky-
scraper trade center would be in lower
Manhattan.

Approval for the move was given af-
ter engineering consultants reported that
the placement of TV antennas atop the
1,350-foot Trade Center would result in
optimum reception and avoid the TV
interference that would result from the
Trade Center’s twin towers if the trans-
mitters remained on the Empire State.
The relocation plans are now subject to
approval of the individual stations and
also of the FCC.

The Port Authority said it would
construct masts on its first (north)
building tower to accommodate TV and
FM antennas, allowing the broadcasters
space for transmitters and equipment
above the 100th floor, equivalent to that
now occupied in the Empire State build-
ing.

Under the agreement broadcasters
would pay for new equipment but the
Port Authority would reimburse them
for the relocation costs “on the basis
of an agreed-upon formula which meas-
ures the unexpended useful life of the
exXisting equipment, and will reimburse
each broadcaster for certain direct out-
of-pocket expenses in connection with
the relocation.” The broadcasters in
turn would transfer title of their existing
units at the Empire State to the Port
Authority for “such use, sales and dis-
posal as may be practical.”

The offer of free rental space through
the time when the broadcasters’ current
leases expire with the Empire State (on
April 30, 1984) has been included in
the new agreement (BROADCASTING,
March 13). The Port Authority has
also allowed the broadcasters similar
renewal options at the trade center as
now exist with the Empire State, and
extended in successive periods to 1999.

The TV committee said that the inter-
ference problem would still exist during
construction of the trade center, but that
the Port Authority “has agreed to coop-
erate in minimizing the time during
which interference will occur.”

Construction Problem = FCC Chair-
man Rosel H. Hyde, however, has
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warned that the interference problem
will mount in intensity as the frame-
work of the trade center building rises,
and that during the two years construc-
tion is expected to take, “no practical
solution [to the interference problem]
appears to be feasible.”

The chairman had written to the gov-
ernors of New York and Connecticut
and to affected congressmen in those
states several days before the announce-
ment that the stations had agreed to
move. He said that, when completed,
the trade center building would cause
interference to signals broadcast from
the Empire State building that would be
“significant and sometimes totally
destructive severity.”

He also has pointed out that a move
to the trade center building would
cause further problems. “Receiving
antenna adjustments will be required,
in many cases, to reorient to the new
site,”” resulting in additional expense
and inconvenience to the viewers, he
said.

Chairman Hyde based his observa-
tions on two engineering studies, one
that had been prepared for the New
York stations, the other for the Port
Authority. They generally agreed on
the interference problems that the trade
center building would create. However,
they also indicated, as Chairman Hyde
said, that once the antennas had been
moved, reception service would be
“somewhat better” than it is now.

The chairman, with the concurrence
of his colleagues, took the unusual step
of offering his unsolicited views in the
belief that it would be wiser to put the
affected political figures on notice in
advance instead of waiting until after
they began forwarding complaints about
interference problems.

Still pending is disposition of a suit
filed in April by the operators of the
Empire State building against the Port
Authority, charging the Ilatter with
attempting “to take over and control its
broadcast tenants (BROADCASTING, April
24).

TV stations affected by the agreement
to relocate to the trade center are wcas-
TV, WNBC-TV, WNEW-TV, WABC-TV,
WPIX(TV), WOR-TV, WNYC-TV, all New
York; wNJu-Tv Linden-Newark, N.J.;
wnNDT(Tv) Newark, N. J.-New York.

Technical topics. ..

New lighting distributor « Strand Elec-
tric Inc. has opened new offices at 3201
North Highway 100, Minneapolis, to
handle distribution of theatrical lighting
equipment and controls for TV studios
and stages, supplied by Strand Electric
& Engineering of London.

Editor and adapter = Available from
Sony Corp. of America, Industrial Di-
vision, Inglewood, Calif., is an elec-
tronic editor that records scenes after
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or between the prerecorded scenes on a
video tape and plays them back with-
out interruption for broadcasting pur-
poses. The VTE-2 is part of a system-
ized Sony BV-120 Videocorder that can
be erased and new scenes can be in-
serted. Sony also has the color adapter
system for EV-200 which can record
and play back video tape in color and
can be used with any helical scan ma-
chine. The adapter will be available for
$1,200 in the latter part of this year.

In focus & Zolomatics Corp., Holly-
wood, announces the availability of an
extra fast, 10 to 1 zoom lens for tele-
vision cameras. The lens has a focal
range of 80 mm to 800 mm (3.2 inches
to 23 inches), with a relative aperture
of F/4.5 throughout the zoom range.
The lens can be supplied either with
push-rod or rotary controls and is
adaptable for color or black and white.

NAB backs contour
change for UHF’s

The National Association of Broad-
casters last week gave its support to
UHF stations that have asked the FCC
through a proposed rulemaking, to alter
the present method of determining a
TV station’s field-intensity contours. At

the same time, the NAB proposed that
any new rule should not apply to
VHF's.

The proposed rule change specifies
that the power in the pertinent vertical
direction shall be used to predict the
distance to a station’s grade A and grade
B contours. It was prompted by wkBN-
Tv Youngstown, Ohio, which claims
the present restriction operates to the
“serious disadvantage” of UHF’s. The
present rule states that only the hori-
zontal power is to be used in predict-
ing contour distances (BROADCASTING,
April 24).

The NAB said it was in complete
accord with the proposed change, which
will afford all stations the greatest de-
gree of coverage. The association, how-
ever, expressed concern with the rule
since it would affect VHF coverage
calculations as well.

In most instances, the NAB said, the
differences between the vertical and
horizontal angles of radiation are less
in the VHF portion of the band; there-
fore it is inappropriate to apply the
proposed rule to VHF’s. As a counter-
proposal the NAB suggested that the
new rule should apply only to UHF’s
or to all TV stations using antenna sys-
tems in which horizontal plane meas-
urements would not truly reflect the
station’s field-intensity contours.

1

sixty years.

Thank you.

The name, Farm Journal,
has been registered for over

That’s why our well-known
trademark — Farm Journal —
shouldn’t be used as the title
or part of the title for farm
radio or TV shows.
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The Magazine of American Agriculture
Circulation 3,000,000
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Beep, beep, beep: ‘And now a word . ..

SOCCER REFEREE BLOWS HIS WHISTLE ON ALLEGED TIMEOUTS FOR TV

“I get three beeps on the radar thing
and then I hear the producer saying, ‘A
commercial is coming up,’ so I have to
get the play stopped.” Those few words,
attributed to a soccer referee last week,
produced a brouhaha that roared
through sports pages to the glee of
columnists, down New York’s can-
yon of TV networks to the conster-
nation of vice presidents, and up to
Capitol Hill where an irate congress-
man wanted to amend the Communi-
cations Act to ban the rigging of sports
contests.

Peter Rhodes, the referee, was quoted
by the AP as having made the state-
ment and others—including telling play-
ers to feign injuries so he can get a
commercial in—in Toronto after the
May 14 game between the Toronto
Falcons and Pittsburgh Phantoms,
which was televised by CBS-TV.

On the heels of Mr. Rhodes’s state-
ment, officials of the National Pro-
fessional Soccer League said the ref-
eree had declared he had not called
any false fouls . . . “it would violate

Local contracts signed

The United States Soccer Asso-
ciation—the league without a net-
work TV contract—in negotia-
tions on a lecal level, has already
cotne up with a number of radio
and TV contracts. The New York
Skyliners is the only team without
a broadcast contract.

Contracts either in preparation
or signed are: Boston Shamrock
Rovers, wkBG-Tv Boston; Chi-
cago Mustangs, wrLD-Tv Chicago;
Cleveland Stokers for FM radio
and color TV on wews(Tv) Cleve-
land; Dallas Tornados, KTvT(TV)
Fort Worth-Dallas; Detroit Cou-
gars, WJR Detroit; Houston
Stars on 14 radio stations in
Mexico and a TV outlet in
Mexico City; Los Angeles Wolves,
KTLA(TV) Los Angeles; San
Francisco Golden Gate Gales,
KBRG(FM) San Francisco; Wash-
ington Whips, wwbc Washing-
ton; Toronto City, CFTO-TV
Toronto, and Vancouver Royal
Canadians, CKNW and CHAN-TV,
both Vancouver.
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the laws of the game and would be
dishonest.”

The English-born referee was re-
ported to have said originally that 11
of the 21 fouls he called in the game
had been false so that CBS could get
in its commercial quota. CBS officials
wouldn’t comment on the charges of
fake injuries, saying it was a matter
for the league, but the network did
stress that interruptions for fouls are
not used for commercials.

Players, Too x While all the officials,
league and network were denying any
foul play, three members of the Pitts-
burgh team got into the act and said
referee Rhodes had urged the players to
feign injuries. One player, Mannfred
Rummel, was quoted by UPI as saying:
“The referee came to us, one by one, in
the dressing room and told us every
nine minutes we must stay down.”

CBS’s policy, according to William
McPhail, CBS Sports vice president,
is to run five one-minute spots in each
half, two spots before the game and
two after the game. The spots, he added,
are run “only during legitimate in-
juries or for a goal kick.”

Since the referee is supposed to put
the ball back in play immediately fol-
lowing a foul call, he added, those
stops in action are not used for com-
mercials.

In addition to'CBS’s claim of in-
nocence in the rhubarb, Ken Macker,
league president, said the incident had
“crystallized our thinking” on the sub-
ject and that in the future the referee
will call commercial breaks by sig-
nalling both the spectators and the TV
audience.

“These time outs,” he said, “will be
rigidly limited as originally conceived
by the NPSL and CBS and to those
periods when a ball has been kicked
out of bounds . . . or when a player
has been legitimately injured . . . at no
time has CBS asked us to do otherwise.”

However, all the league promises and
CBS statements did not still the wrath
of Representative Richard L. Ottinger
(D-N. Y.), who said he was drafting
legislation to prohibit the rigging of pro-
fessional sports events to allow working
in of commercials. He said he had
learned that CBS had ordered the
referee to call a time out every nine
minutes,

Denials » Mr. McPhail denied that
allegation and said he'd like to know

where the congressman got his infor-
mation. But the Ottinger office was
keeping mum. All it would say was:
“This information was given to us by
what we consider an unimpeachable
source we have to protect.”

The congressman, a member of the
House Communications Subcommittee,
apparently was out for bigger game
than just the CBS eye. He said he hopes
his bill, which may be offered this week,
would spark “a thorough investigation
of the extent to which the radio and
television networks are influencing the
conduct of professional sports at the
expense of the viewer or listener.”

A member of his staff later amplified
this to mean a hope that the bill will set
off an inquiry into broadcast ownership
of sports teams.

As for the other networks—not in-
volved in soccer—Carl Lindemann,
NBC Sports vice president, said he was
“bored by charges of manipulation” of
sports by TV. However, he acknowl-
edged that soccer does not present logi-
cal commercial breaks and fitting them

Soccer a VOA exception

The Voice of America, which
does not regularly cover U. S.
sports for feeds to its overseas
audiences, is making exceptions
on America’s new-found game,
soccer, which is “the” sport every-
where else in the world.

When the Cruzeiro, Brazil,
team played the Eintracht team
of Frankfurt, Germany, in an
exhibition game in Washington re-
cently, VOA carried the game
live in Portugese to Brazil. In ad-
dition, interviews with the players
were later carried by 17 other
VOA language services, and the
interviews were then made avail-
able to some 3,000 foreign sta-
tions by the U. S. Information
Service.

Present planning of VOA is
to cover as many soccer games
as possible that originate in Wash-
ington and New York, among
the 12 teams of the United Soccer
Association.

The “minileague” season is to
start on May 28.
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in does cause a problem.

Roone Arledge, vice president exec-
utive producer of ABC Sports, called
the sports-commercial question “an
overblown and overdiscussed issue that
has no substance.” Sports writers, he
added, “love to criticize TV in sports”
and they may be “motivated by a
feeling that TV isn’t good for sports,
or by whatever they’re motivated by.”

Standing quietly on the sidelines of
the whole affair has been the United
Soccer Association, the league that has
official sanction but does not have a
TV network contract. Right now its
officials are satisfied with what it has:
local radio and TV contracts for most
of its 12 teams (see page 56).

NAB radio clinics
get more speakers

Four speakers have been added to
the lineup of participants in the Na-
tional Association of Broadcasters radio
program clinics. The clinics opened in
Salt Lake City last Thursday and Fri-
day (May 18-19), are continuing in
Palo Alto, Calif. today and Tuesday
(May 22-23), and will go to Oklahoma
City on Thursday and Friday (May 25-
26).

After a week break, they will pick up
in Nashville, June 4-5; Detroit, June
6-7, and Philadelphia, June 8-9.

The new speakers and their topics
are: “How to Be Humorous on the
Air”, John Barrett, KrLA Pasadena,
Calif., in Palo Alto and Oklahoma City
(at the latter meeting he will be joined
by Allan Page, xGwa Enid, Okla.);
“Finding the FM Niche”, Robert J.
Somerville, kxFoG(FM) San Francisco,
at Palo Alto, and Durward Tucker,
WRR-FM Dallas, at Oklahoma City.

Daytime changes at ABC-TV

ABC-TV, which circulated reports
in New York last week purporting to
show impressive gains in audience for
The Newlywed Game (Monday-Fri-
day, 2-2:30 p.m.), will enter a related
game show in the lineup on June 16.
The Family Game, which will be
formatted similarly to Newlywed but
uses the family unit instead of the
just-marrieds, will replace One in a
Million in the weekday schedule at
11:30 a.m.-noon. ABC today (May 22)
replaces Supermarker Sweep at 11-11:30
am. with The Honeymoon Race
(Talent Associates produced “Scaven-
ger Hunt” game show). According to
network sources, ABC also has daytime
rights to Bewitched in the wings as a
weekday strip entry in early 1968,

BROADCASTING, May 22, 1967

Fair-trial issue goes to public

ABC-TV news special and WBBM-TV program probe for

public's interest; lawyers and judges continue debate

Fair trial-free press, which has be-
come a heated professional issue since
the American Bar Association’s Rear-
don committee issued its proposed
curbs on crime trial coverage last fall,
is becoming a popular subject in the
consumer media as well. The media
indicate the issue is vital to the citizen
so he had better get into the argument
too.

ABC-TV explored the subject in a
color news special Thursday night fea-
turing a discussion among legal and
news experts here and in England. The
program used the Early Bird satellite
and employed Frank Reynolds as inter-
viewer,

Last Tuesday CBS-owned WBBM-TV
Chicago aired a half-hour color special
on fair trial-free press, also in prime
time, which included retiring U. S.
Supreme Court Justice Tom Clark.
Justice Clark affirmed his view that
trial judges can take care of assuring
a fair trial under present rules (Broap-
CASTING, May 15). However he added
that a code of ethics between the news
media and the courts should be worked
out.

Retiring Chicago Police Superinten-
dent O. W, Wilson said on the WBBM-
Tv program that merely arresting a
criminal is not enough—he must be
convicted. “I would be in favor of
giving all information to the press,” he
said, “if it would not be what some
people call jeopardizing a fair trial.”

At the conclusion of the program,
sponsored by Household Finance Corp.
through Needham, Harper & Steers,
wBBM-TV's Fahey Flynn advised the
public of its stake in the issue. “The
flow of information to the press and
to the public is being curtailed,” he
commented. “The purpose is to protect
the right of fair trial, but questions
remain. Is it really necessary?” he asked.

“Must our protection of the right of
fair trial be at the expense of the pub-
lic’s right to know? It isn’t just for the
lawyers and judges to debate. It
affects us all,” Mr. Flynn reminded his
viewers.

Dangerous Solution = Meanwhile the
lawyers and judges and newsmen con-
tinus to debate. A fortnight ago in
Detroit Judge George Edwards of the
U. S. Sixth Circuit Court of Appeals
called the ABA committee’s proposed
restrictions “a dangerous scheme.” A
Milwaukee judge now concurs with
him.

Milwaukee Family Court Judge
Robert W. Hansen told a Midwest

meeting of the Radio-Television News
Directors Association in Chicago May
13 that the proposed curbs “violate the
constitutional guarantee of a public
trial.” Newly elected chief of the Wis-
consin state supreme court effective
next January, Judge Hansen said the
current debate “overlooks a third di-
mension, the right of the public to
know what is going on.”

Judge Hansen, who still allows
cameras and television in his court and
has done so for the past six years if
participants don’t object, felt that “in
twentieth-century America the camera
is as important as the typewriter in
news dissemination.” He contended the
trial court “is in the best position to
balance the constitutional rights of the
accused and the rights of the press
without depriving the public of infor-
mation that the public is entitled to
have under the Constitution.”

At the same RTNDA meeting U, S.
District Judge James B. Parsons, a
Negro jurist who recently served on
the President’s Crime Commission, in-
dicated it is only a question of time
before the TV cameras make their
reappearance in the courtroom. “The
law needs the mass media more than
the mass media need the courts,” he
said, explaining how TV could help im-
prove public confidence in the judicial
system.

Broadcasters, however, must improve
their gear and their courtroom conduct
considerably if they want to be ac-
cepted, he noted. He observed for in-
stance that radioc and TV are “over
selective™ in their news coverage ‘‘and
can make monsters faster and bigger”
than the older media.

“I saw Stokley Carmichael too
much,” Judge Parsons said, “and he
wasn’t worth that much.”

Legal Reform = Courtrooms presently
are not adapted to unobtrusive TV or
radio coverage, Judge Parsons said,
but the evolution of legal reform ulti-
mately must include these facilities be-
cause communication is at the heart
of this reform. One step may be adop-
tion of video tape recording as part of
of the official reporting of trials, he
thought, since the demeanor of wit-
nesses and other visual factors are
vital to proper judicial review and are
not possible in the written-word system
so long in use.

“Technological advice is the import-
ant factor left out of the current dis-
cussions,” Judge Parsons said. He
called upon the broadcast media %o

37



take the initiative in bringing technical
experts into the bar-media meetings
which he thought are overloaded with
lawyer-management types.

Philip Kurland, law professor at the
University of Chicago, told the RTNDA
meeting that if broadcasters want back
in the courtroom with their gear they
will have to begin covering trials big
and small, day by day, in an erderly
manner instead of aiming just for the
bizarre. “Some real display of respon-
sibility will get the cameras back in
court,” he said.

This view was echoed by another
University of Chicago law professor,
Harry Kalven Jr., who also is an ex-
pert in the jury system. He noted
though that this lack of routine cover-
age isn’t peculiar to the broadcast
media. He said that of 11,000 felony
cases in New York last year only 41
produced stories of any significance in
the newspapers.

Mr. Kalven indicates studies show

that little really is known about
whether pretrial publicity prejudices a
jury and he doubted it could ever be
proved. He affirmed this view as a
guest on the wBBM-Tv special.
. Don Reuben, Chicago attorney,
pointed out to the RTNDA that the
proposed guidelines of the ABA com-
mittee if adopted are like any other
court ‘guidelines: “They are court
orders, and like recipes, they get more
complex as they are repeated.” He felt
that the Richard Speck case (Speck
was convicted of murdering eight stu-
dent nurses in Chicago) was the classic
case of guidelines gone awry, noting
they were set without ever consulting
the news media.

Mr. Reuben said trial judges have
the ability to assure fair trials without
such guidelines. “Guidelines are based
on the false assumption that the average
man is stupid and dishonest,” he said,
and if the guideline theory is valid
then “the jury system is no longer any
good.”

Small points contribute to television’s

Wolper's sales jump

Wolper Television Sales report-
ed last week .that sales for the
month of April rose by 150%
over those for the same month
last year to more than $500,000.
Wynn Nathan, general manager,
syndication division, said that
more than 80 new sales were
made during April for Truth or
Consequences, The Alan Burke
Show, My Favorite Martian, The
Ray Coniff Christmas Special and
The Mean Mr. Firecracker.
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poor image in trial coverage, MTr,
Reuben suggested. Among these are
flubs made by personality-types obvi-
ously reading the news on camera from
a prompter, he indicated, which hurt
viewer confidence. Another image
breaker, he felt, is the conduct of the
“piano movers” who lug TV’s heavy
equipment about at news coverage
sites. “They might take a shower,” he
said, “and use some deoderant. Also,
they could stop shoving and cursing at
people.”

Another inch
on fairness

FCC extends rule
to include transcript of
attack as well as notice

A station that broadcasts an attack on
an individual must do more than in-
form him that a “controversial” pro-
gram is to be carried if the licensee is
to meet his obligations under the per-
sonaj-attack principle of the fairness
doctrine. This is true, the FCC said
last week, even if the notice contains
an offer of time for reply and an offer
of a tape of the broadcast.

The commission, in a letter to XTYM
Inglewood, Calif., said that stations
must inform the person or group in-
volved that an attack has been or is
about to be made and include a tran-
script or tape, or a summary if no tran-
script is available.

The commission issued its ruling in
connection with a complaint that the
Anti-Defamation League of B’nai B’rith
filed against the station. The complaint
involved a Dec. 28, 1966, broadcast
that attacked the Imstitute for Ameri-
can Democracy and five of its officials
including Dore Schary, who is national
chairman of ADL. IAD was established
last November to oppose extremists of
left and right.

Procedure s The commission said its
investigation of the complaint indicated
that the station has established a pro-
cedure under which an employe moni-
tors programs to detemine whethet they
contain personal attacks. When a pro-
gram does contain an attack, a form
notice is sent to the individual con-
cerned notifying him that a “controver-
sial radio broadcast” will be made and
offering time for reply. The notice also
says that further information and tapes
may be obtained from the station.

“Certainly the monitoring of such
programs before broadcast is desirable,”
the commission wrote. “But, the form

notice itself does not constitute compli-
ance with the personal-attack principle.”
The station was given 15 days to notify
the commission of the measures being
taken to insure compliance with the
requirements of the personal-attack
principle.

The commission at the same time
dropped an investigation of the ADL
complaint that kTyM had not served
any notice on those individuals who
were attacked in the Dec. 28 broad-
cast. KTYM has claimed that it did send
its form notices to the persons involved.

Ympasse = The commission said its
investigation indicated that the notices
“were placed in the mail addressed to
IAD but, due to some inadvertence, not
received, or record of their receipt mis-
placed or Jost.” Under the circum-
stances, the commission said, “it would
not serve any useful purpose to continue
this investigation.”

Commissioner Kenneth A. Cox op-
posed dropping the investigation. In a
dissenting statement he said that a num-
ber of factual issues are involved in the
matter of whether or not notices were
dispatched and that a hearing is needed
to resolve them.

ADL had filed its complaint in a
supplemental petition for recensidera-
tion of the commission’s decision to
renew the station’s license without a
hearing. ADL had claimed the station
carried programs that contained anti-
semitic material.

The commission denied reconsidera-
tion, but said it would check into the
supplemental complaint (BROADCAST-
ING, Jan. 23). ADL has since appealed
to the U. S. court of appeals the com-
mission’s refusa]l to hold a hearing
on the license-renewal application.

Judge hopes own ban
will be challenged

A circuit court judge in Madison,
Wis., reluctantly has turned down a
request by wHA-Tv, the noncommercial
outlet there, to televise a civil trial.

The trial is based on a taxpayers’ suit
against local officials and seeks to stop
Madison from carrying out a contract
made with the Frank Lloyd Wright
Foundation to design a community
center.

WHA-TV has offered to telecast the
entire trial, either live or on a delayed
basis to “provide a demonstration that
television in a civil suit can inject itself
without interfering with a fair trial”
(BROADCASTING, Feb. 27).

In a 45-minute dissertation Monday
(May 15), Judge Edwin M. Wilkie
said he denied the request “with some
reluctance,” and all but pleaded to have
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his verdict appealed. WHa-Tv officials
said it was doubtful that the University
of Wisconsin, licensee, would appeal,
but he hoped commercial broadcasters
might challenge.

Estes Precedent » Judge Wilkie said
that judges “must respect standards that
have been laid down by appellate
courts. . . . Were I to exercise my dis-
cretion, which I do not feel I have, I
would go ahead and permit” the tele-
cast. The denial, he said, was his com-
liance “with what I conclude to be the
law.”

The judge based his refusal primarily
on the U, S, Supreme Court’s 1965 de-
cision in the Billie Sol Estes case in
which the high court said Estes did not
receive a fair trial, in part due to tele-
vision coverage.

Judge Wilkie said he was “obliged
under the law” to reject the WHa-TV
proposal, which had been supported by
the taxpayers filing the suit. But he
added “it does not seem reasonable that
we blind ourselves” to advancements
made in technology, science and to
“social responsibilities.”

If the public is to be governed by
rule of law, he said, the public “must be
informed of its worth.” How, he asked,
can the public pass judgment on gov-
ernment if it doesn’t know what the
government is doing?

He doubted that the Estes decision,
which has been acting as a stumbling
block to future trial coverage, provided
enough answers to TV-in-the-court-
room questions. “We have not had
sufficient experience in the laboratory
to say absolutely yes or no” to such
coverage, he said.

Opposing the TV coverage request
was the Wright Foundation, and the
civic officials of Madison. Last week at
its regular meeting, which has been
carried live for many years by wMrFM
(¥M), the city council voted to oppose
TV coverage of the trial.

PBL rents NBC
facilities for show

The cloud of conjecture around the
Public Broadcast Laboratory’s plans for
its two-to-three-hour Sunday show lifted
somewhat last week:

= Jt was learned that 26 shows are
planned between the Oct. 29 premiere
and next May. Beyond that point, plans
for 1968 political convention and elec-
tion coverage during summer and fall
“are as yet unresolved.”

= Membership of the PBL editorial
policy board, headed by Dean Edward
W. Barrett of the Columbia Graduate
School of Jouralism, was announced.

a A two-year, estimated $600,000
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Dean Barrett Mr. Rogers

Mr. Bowen Mr. Hofstader

Mr. Cousins

Mr. Hoving

contract with NBC Telesales for produc-
tion facilities and personnel is to be an-
nounced today (May 22).

The agreement with NBC provides
for Saturday and Sunday use of a large
studio, control room, video-tape ma-
chines and 16mm and slide projectors,
as well as engineering, lighting and
production personnel for the “assembly
and airing” of the weekly shows. The
cost for NBC’s facilities for each broad-
cast and each of “two or three dry
runs” was said to be “in excess of
$10,000.”

In the announcement, Av Woestin,
PBL director, praised NBC’s “marvelous
cooperation, extended through the ne-
gotiations,” said to have begun three
months ago.

In addition to NBC facilities, the
laboratory will rely extensively on local
production by Nationa! Educational
Television (NET) affiliates, indepen-
dently rented equipment for its “flying
remote units,” and pretaping and edit-
ing.

This week, for example, the labora-
tory will be taping a pilot with “a dis-
tinguished guest seminar” format, with
Walter Lippman and six graduate stu-
dents. The show may be included in

Mr. Dumpson

= Mr. Kusch

Mr. Mennin

the Sunday series, but it is intended
mainly as “an experiment with a cross-
generational seminar format,” which
may be used in the series with several
other guests. Tape equipment was rented
from Tele-Tape Productions Inc., New
York.

White Named = The PBL is “a vir-
tually autonomous unit” of NET, whose
President John F. White was one of
PBL editorial policy board members
named last week. Dean Barrett was
named chairman of the editorial policy
board after his election to the NET
board of directors. The board’s other
members as announced by NET Chair-
man Dr. Everett Case:

John Fischer, 57, retiring in July as
editor-in-chief of Harper's magazine;
Richard Hofstader, 57, self-described
historian of political thought, Pulitzer
prize winner in 1956 and 1964; Wil-
liam P. Rogers, 54, former attorney
general of the U. S., senior partner in
the law firm of Royall, Koegel, Rogers
and Wells of New York and Washing-
ton.

Also, James R. Dumpson, 48, former
New York welfare commissioner, cur-
rently dean and professor of sociology
at Fordham University; Norman Cou-



“If broadcasters only knew the
power of their medium.”

That’s what James Mudd, man-
ager of wram Monmouth, I1I., said
last week after his station turned
out 8,000 of the city’s 10,000 people
to march in a support-our-boys-in-
Vietnam parade Thursday afternoon
(May 18) that had been merely sug-
gested on the air Monday morning.

Mr. Mudd has a telephone show
on WRAM and during the program
Monday he began talking to listeners
about the claimed 250,000 New
Yorkers who had marched the pre-
vious Saturday. Why that was only
a tiny fraction of the big city, he
observed boasting Monmouth could
turn out maybe 50%.

Then it began phone calls
deluged wraM. Everyone came up
with suggestions and enthusiasm.

So, who was left to watch the parade?

- .Show the world America isn’t a na-

tion of draft-card burners and flag
stampers. Americans aren’t a bunch
of patsies. Americans are dedicated
people. Ring all the church bells
Thursday at 4 p.m. and march to-
gether to the park to pray. Simple.
Sincere.

Monmouth did. Some 8,000 of
them, “maybe 10,000 counting those
who flocked in from out of town
too,” Mr. Mudd said. So did the
national news media, including ABC
and NBC crews and newsmen from
Midwest TV stations.

Every station in the country
should repeat this event, Mr. Mudd
said late Thursday night. “I actu-
ally believe it could help shorten
the war by showing the Communists
we mean business and support our
fighting men,” he said.

sins, 55, editor of the Saturday Review;
Dr. Polykarp Kusch, 56, nuclear physi-
cist, winner of the 1955 Nobel Prize
for physics, Columbia University pro-
fessor; Lawrence A, Cremin, 41, direc-
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tor of the Institute of Philosophy and
Politics of Education at Columbia Uni-
versity.

Also Peter Mennin, 44, president of
the Juilliard Schoo! of Music; Thomas
P. F. Hoving, 36, former New York
parks commissioner and now director
of the Metropolitan Museum of Art,
and Dr. William G. Bowen, 33, Prince-
ton University professor of economics
and public affairs.

Curtain drops on
Jackson hearing

The FCC hearing on the renewal
application of wLBT(TV) Jackson,
Miss., ended last week after Negro
leader Charles Evers told it he felt
that the station’s news coverage con-
tributed to the murder of his brother
in 1963.

Mr. Evers, who succeeded his broth-
er Medgar as state field secretary for
the National Association for the Ad-
vancement of Colored People, said he
felt the atmosphere ‘‘contributed to”
by WLBT had a “lot of bearing” on Med-
gar’s death. He said the episode in-
volved a reply by Medgar Evers to a
television appearance by Jackson Mayor
Allen Thompson.

Charles Evers said the station “kept
talking about it, kept talking about it

. until they almost needed the Na-
tional Guard for his appearance.”

Within a month, Charles Evers said,
Medgar was shot from ambush.

Mr. Evers said he twice protested

station announcer Alon Bee’s use of the
words *nigger and negra” but said it did
not change anything.

Mr. Evers gave his testimony on
Friday (May 12), and on Wednesday
(May 17), Hearing Examiner Jay Kyle
gaveled the hearing in Jackson to a
close.

The examiner’s decision is expected
in the fall. The parties were given 60
days to file proposed findings and an-
other 30 days to file reply findings.

The United Church of Christ and
others have asked the commission to
deny renewal of the wLBT license on
the ground that the station discriminated
against Negroes in its programing.

TV series sales ...

Dylan Thomas (Seven Arts TV):
Krpo - Tv Colorado Springs - Pueblo;
weHP-Tv High Point-Greensboro-Win-
ston-Salem, N. C.; whHio-Tv Dayton,
Ohio; wwny-Tv Carthage-Watertown,
N. Y.; wrMmJs-Tv Milwaukee; KHJ-TV
Los Angeles; wrTv(Tv) Bloomington-
Indianapolis; KUED{TV) Salt Lake City,
noncommercial, and San Diego Educa-
tional Authority.

Holiday Storybook of Fables (Ameri-
can International Television): WGN-Tv
Chicago; KwGN-Tv Denver; WTTV(TV)
Bloomington-Indianapolis; wBNs-Tv Co-
lumbus, Ohio; wTop-Tv Washington;
KYW-Tv Philadelphia; wNAC-TV Boston;
wTMJ-Tv Milwaukee; WTAE-TV Pitts-
burgh; wrex-Tv Rockford, Ill.; wsBT-TV
South Bend, Ind.; wHAs-Tv Louisville,
Ky.; wsB-Tv Atlanta; wxkzo-tv Kala-
mazoo, Mich.; KovrR(Tv) Stockton-
Sacramento, Calif.; KoNo-Tv San An-
tonio, Tex.; KGMB-Tv Honolulu; wWGAN-
Tv Portland, Me.; wpsu-tv New Or-
leans; waBc-tv New York, and KTvO
(tv) Kirksville, Mo.-Ottumwa, Towa.

High Noon (National Telefilm As-
sociates) : WEAU-Tv FEau Claire, Wis.;
KBTV(Tv) Denver; KLEFT-TV Lafayette,
La.; KGMB-Tv Honolulu; wisH-Tv In-
dianapolis; WANE-Tv Fort Wayne, Ind.;
KTVN(TVv) Reno; wor-tv New York;
KwTv(TV) Oklahoma City, and wvEC-
Tv Norfolk, Va.

Color Features (National Telefilm
Associates): KsL-tv Salt Lake City;
KHFI-TV Austin, Tex.; KTUL-Tv Tulsa,
Okla., and xTRK-TV Houston.

David Susskind Show (Natjonal Tele-
film Associates): WusF-Tv Tampa,
Fla.; xwsc-Tv Pullman, Wash.; wrtHs-
TV Miami, all noncommercial, and
KHTV(TV) Houston.

The Play of the Week (National
Telefilm Associates): KLRN-Tv Austin,
Tex.; worv(Tv) Athens, Ga., and
WTHS-TY Miami, both noncommercial.

Dominant 10 (American Internation-
BROADCASTING, May 22, 1967



al TV): Kcra-tv Sacramento, KTTV
(tv) Los Angeles, kTvu(Tv) Oakland-
San Francisco, and KFRE-TV Fresno, all
California; wrtcN-Tv  Minneapolis-St.
Paul; koMmB-Tv Honolulu; wic-Tv Pitts-
burgh, wFBG-TvV Altoona, wHpP-Tv Har-
risburg and wriL-Tv Philadelphia, all
Pennsylvania; Kcpx-Tv Salt Lake City;
wvuUE(Tv) New Orleans; wzzM-Tv
Grand Rapids, Mich.; wrrv-Tv Green
Bay, Wis.; wBNs-TV Columbus, Chio;
wFAA-TV Dallas-Fort Worth; WKBG-TV
Cambridge-Boston; WTTG(TV) Wash-
ington; wsB-Tv Atlanta; Kzaz(Tv)
Nogales, Ariz.; KOLO-TV Reno; wWsPA-Tv
Spartanburg, S. C.; Korx-Tv Las Vegas;
Kvi-Tv Amarillo, KELp-Tv El Paso and
KVKM-TV Monahans-Odessa, all Texas;
WwALB-TV Albany, Ga.; wJHG-TV Panama
City and wrLa-Tv Tampa, both Florida;
wBKB-TV Chicago; wNHC-Tv New Ha-
ven, Conn.;, WwNBF-TvV Binghamton,
N. Y.; wkep-Tv Detroit, and waBC-TV
New York,

Gilligan’s Island (United Artists
TV): Wor-tv New York, Kcor(Tv)
Los Angeles; WTCN-TV Minneapolis-St.
Paul; xpTv(TV) Portland, Ore.; CKLW-
TV Windsor, Ont.-Detroit; kvos-Tv Bel-
lingham, Wash.; wpHL-Tv Philadelphia;
wKkBG-Tv Cambridge-Boston; KSL-Tv
Salt Lake City; wLva-Tv Lynchburg,
Va.; WTEV(TvV) New Bedford, Mass.-
Providence, R. I.; kxGMB-Tv Honoluly;
WAGA-TV Atlanta; wrLwc(tv) Colum-
bus, Chio; wrwt(Tv) Cincinnati; wLwi
(tv) Indianapolis; wiLx-Tv Onondaga,
Mich., and wLac-Tv Nashville.

Wagon Train (MCA): Kez-tv Eu-
gene, Ore.; kzaz(Tv) Nogales, Ariz.;
KFDM-TV Beaumont, Tex.; kvoo-Tv
Tulsa, Okla.; wiITN-Tv Washington,
N. C.; KARK-TvV Little Rock, Ark.; wave-
Tv Louisville, Ky., and wrIE-TV Evans-
ville, Ind.

McHale’'s Navy (MCA): WRGB(TV)
Schenectady, N. Y.; WITN-TV Washing-
ton, N. C.; XENS-TV San Antonio, Tex.;
waAY-TV Huntsville, Ala., and wHio-TV
Dayton, Ohio.

Leave It to Beaver (MCA): WTEN
(Tv) Albany, N. Y.; wrEX-TV Rock-
ford, Ill., and waay-Tv Huntsville, Ala.

Riverboat (MCA): WHNB-TV New
Britain-Hartford, Conn.

Checkmate (MCA): WaFT-1v Cleve-
land.

Tales of Wells Fargo (MCA) : KCcND-
TV Pembina, N. D.

Cimarron City and Frontier Circus
(MCA): Kixa-tv Fontana-Los An-
geles and Channel 33, Dallas.

NTA Safari Jungle Group (National
Telefilm Associates): KogeT-TV Har-
lingen, Tex.

Shirley Temple Features (Mational
Telefilm Associates): Keme-Tv Hono-
Tulu.
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Bureau turns deaf ear
to NFL-Browns plea

The FCC’s Broadcast Bureau stopped
the National Football League and the
Cieveland Browns for no-gain last week.
The bureau recommended denial of a
petition to intervene in a Jong-standing
CATYV proceeding that may block efforts
to insure blackout protection for
Browns games in the Cleveland area.

The NFL-Browns petition asked to
participate in a proceeding involving
multiple-CATV-owner Telerama, Inc.

Telerama, 49% owned by Scripps
Howard Broadcasting, has proposed
to deliver 13 distant signals to Euclid
and 14 other Cleveland suburbs.
Among those signals would be that
of wsee(tv) Erie, Pa., which tele-
vises all home games of the Browns.
The football interests maintained they
should be part of the proceeding be-
cause of an allegedly adverse impact
upon the revenues not only of the
Browns but also of all NFL-member
clubs playing in Cleveland.

In its recommendation the bureau
outlined two tests for intervention:
economic injury because of competition
or effective participation which will

There’s one way to find out. Visit the Stockbrokers To Know
in our magnificent new offices on the eleventh floor of the
MGM Building, 1350 Avenue of the Americas. (Sixth Avenue
at 55th Street) Check your favorite stock on our electronic
quoteboard. Keep up with market action as it is reported
on advanced-concept tapes with figures so clear you'll think

you're second row center.

There’s more too: Telequote i1l desk units that instantly
flash prices on any of thousands of listed and over-the-counter
stocks—and bonds. A high-speed communications system that
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many leading advisory services.

Our most valuable asset is the full staff of Paine, Webber
brokers serving you. They’ve got the knowledge and experi-
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assist the commission in determining
the issues in question. On both counts,
the bureau said, the NFL-Browns peti-
tion failed.

Citing a previous FCC decision, the
bureau said that a showing of economic
injury must demonstrate protection of
the public interest. The NFL-Browns
“have not even attempted to claim a
public interest in allowing their inter-
vention,” the bureau maintained. “On
the contraty they admit the purely pri-
vate nature of their interest.” The
bureau went on: “While it may well
be that [they] possess cognizable copy-
right and property rights, the commis-
sion is not the proper forum for ad-
judicating those rights in this situation.”

The bureau indicated the NFL-
Browns could participate if the issues
of the proceeding were enlarged to in-
clude their private interests. Pending
before the FCC now is such a petition
offered by the NFL and the Browns.

Films from the underground

The Lynn Co., New York, reports
it has signed an exclusive agreement
with the Film Distribution Center, New
York, giving it access to avant garde
and underground films produced by
more than 100 independent producers
for use in Lynn’s 90-minute The New
Cinema TV series.
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Top to bottom

Wcco Minneapolis-St. Paul be-
lieves in going to the ends of the
earth for a broadcast. And it
proved it May 7 by interconnect-
ing two popular stations—11,300
miles apart—for a 30-minute pro-
gram that includes exchanges be-
tween the Arctic and Antarctic
participants.

Involved were a group of Min-
nesotans and Canadians, known
as the Plaisted Polar Expedition,
at Eureka, on Ellesmere Island,
Northwest Territory, and scien-
tists at McMurdo Station, the
South Pole base in the Antarctic.

The broadcast was a communi-
cations experiment between wcCco
and the Plaisted Polar group.
Preparations for polar linkups be-
gan about three months ago with
the support of the FCC and six
American and Canadian govern-
ment agencies. The tie was made
at Cedar Rapids, Iowa, by Col-
lins Radio Co. with upper single
sideband channels.

San Diego CATV
pleas denied

The FCC has denied the petition of
seven San Diego CATV systems for
termination of a hearing on whether
limits should be placed on their impor-
tation of signals from Los Angeles.

The systems made their request in
view of an appeals-court decision over-
turning a commission order limiting
the systems’ expansion during the hear-
ing. They said that the decision made
it clear that the commission lacks au-
thority “to impose any restriction or
limitation” on them as a result of
the hearing (BROADCASTING, May 15).

The commission, however, said the
court’s decision dealt only with the
question of the stop order the commis-
sion imposed pending the outcome of
the hearing. It said the order didn’t
touch on the legality of CATV rules.

The commission denied also the sys-
tems’ alternative request that the hear-
ing be stayed pending the outcome of a
request for review of the appeals-court
decision. The commission hopes to
seek review by the U. S. Supreme
Court, but has not yet received clear-
ance from the U. 8. solicitor general.

The CATV systems involved are
Mission Cable TV Inc., Southwestern
Cable Co., Pacific Video Cable Inc.,
Trans-Video Corp., Rancho Bernardo
Antenna Systems Inc., Escondido Com-
munity Cable Inc. and Vista Cable
Vision Inc.

WNEW makes the
scene in Chicago

WNew New York went to Chicago
last week to get some live-on-tape pro-
graming for a music special on Me-
morial Day. Not that there isn’t enough
live programing in Manhattan for that
purpose—the station already spends
about $15,000-a year to produce six or
eight such specials there each year.

But the Chicago nightclub Mr. Kelly’s
has just reopened after a big fire and
singer Lainie Kazan was there so
WNEW’s William B. Williams who “has
tape—will travel” was on hand along
with Harvey Glascock, the station’s vice
president and general manager. About
100 Midwest agency representatives
lunched at Mr. Kelly’s during the re-
cording session. Result: wWNEW is con-
sidering more out-of-town trips to get
its music specials. Next stop probably
will be London, Mr. Glascock said.

Rock music included
in Lutheran offering

A religious program that rocks is be-~
ing made available free to radio stations
by the American Lutheran Church’s
department of television, radio and
films, St. Paul, Minn.

The weekly program, Silhouette,
runs 28 minutes, 30 seconds, and fea-
tures rock-and-roli music from the top-
100 charts interspersed with occasional
short bits of talk about religion, music
and moral questions by host John Ryd-
gren, a pastor and the director of ALC’s
TV-radio-films section, and performers.
and teen-age guests.

ALC representatives said the pro-
gram was originated by Mr. Rydgren at
the request of wpGgy Minneapolis-St.
Paul, and that it is also carried now
by about 10 other stations. It is being
offered on an exclusive basis in each
market for scheduling on Sundays.
Sample disks with promotional material
were set for distribution to stations,
especially those having rock-and-roll
and rhythm-and-blues music formats,.
starting about mid-May.

Program notes ...

Foothall rights » Four Star Internation--
al Inc. has acquired syndication rights
to Americal Football League Highlights
and is placing the weekly half-hour
color series into distribution in the U.S.
and Canada. The package will feature-
highlights of all American football
league games to be played during the
upcoming season. Games played on
Sunday will be available for telecast by
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stations by the following Thursday.

A. A. U. boxing = A color special of the
1967 Amateur Athletic Union, box-
ing finals between the U.S. and Mex-
ico has been produced by Triangle
Stations and syndicated by Triangle
Program Sales, both New York. En-
titled International Boxing Champion-
ships, film special is narrated by sports-
caster Les Keiter and scheduled for
release this summer.

Preacher's replay » Wgsa Ephrata, Pa,,
has available for replay in its entirety
a tape of discussion featuring funda-
mentalist preacher Dr. Carl Mclatire,
whose 20 Century Reformation Hour
program is carried on some 600 sta-
tions, and clergymen representing views
of what wasa describes as “mainstream
Christianity” The discussion, on “The
Gospel, the Church and the World,”
runs two hours and was originally aired
on WGSA-AM-FM on April 26.

Spotlight on fashions » Seven Arts
Television will produce a one-hour color
TV special on women’s fashions for
1968, with filming to begin in New
York in November. The program, still
untitled, will be produced in coopera-
tion with The Fashion Group, an or-
ganization of 4,000 women executives
active in various phases of this industry.

Youth sports » Jackie Robinson Sports
Spots, a weekly half-hour network
television program is being pack-
aged by Sports Box Ltd., New York.
Key personalities participating will be
Jackie Robinson, and other top named
stars from all sports. The show will be
primarily geared to the younger set,
ages nine to 19. Prizes will be awarded
to viewers and youngsters on stage,
and scholarships will be given to de-
serving new athletes.

Return of Kings = The King family,
recently regulars on ABC-TV’s Satur-
day night schedule, are returning to
television this fall via a series of five
holiday specials. Bach of the specials,
featuring the entire King family, will
have a holiday theme. Included in the
first group are Thanksgiving, Christmas,
Valentine’s Day, Easter and Mother’s
Day. The specials will be produced and
distributed by North American Tele-
vision, Hollywood. According to North
American, the shows already have been
sold to 20 stations.

ZOOM LENS

RENTALS

ZOLOMATICS

ZETS MELALSE eV, HILLYWOID CALIFIEHIY TEL
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Heidt special = Exclusive television
representation for a “Family Night with
Horace Heidt,” featuring the band
leader, Gretchen Wyler, Al Hirt and
Dennis Day, among others, has been
announced by the newly organized
Lynn Co. Jack Lynn, president of the
organization, and former vice president,
programing for Metromedia TV sta-
tions, is releasing the program for
syndication. The one-hour special was
telecast on KTTv(Tv) Los Angeles and
wNEW-TV New York, both Metromedia
stations.

NET prize » National Educational Tele-
vision’s Spectrum: Flying at the Bottom
of the Sea about the submarine Alvin,
received the Grand Prix de la Marine
Nationale at the Festival du Film Sous
Marine, held in Paris.

Films for O&0’s = Sagittarius Produc-
tions, New York, has completed “Op-
eration Deep Yellow,” a film produced
for CBS-owned stations. Sagittarius has
also announced the June 19th produc-
tion start of “Duel on the Planet Mars,”
the first of a group of films the company
is producing for the ABC-owned sta-
tions.

All color » WNJU-Tv Linden-Newark,
N. J., has purchased three RCA live
color cameras and associated equip-
ment at a cost of about $1.5-million
to augment present color film, tape and
slide capabilities. The change to all-
color broadcasting is expected in the
fall. Coincidental with the switch to
color broadcasting, the station will auto-
mate its transmitter and will become
the first station in the New York mar-
ket to do so, WNUJ-TV station officials
said.

First 20 years » KTLA(TV) Los Angeles,
will celebrate its 20th anniversary as
a commercial outlet on May 28 with an
hour color special covering the station’s
historic presentations. Films, kinescopes
and video tapes have been taken out of
mothbalis to put the program, The
First Twenty Years, together. KTLA,
which claims to be the first commercial
TV station west of Chicago, made its
commercial debut on Jan. 22, 1947,
with a program starring Bob Hope in
his first television appearance and fea-
turing an opening address by Cecil B.
DeMille.

Here's the address = The Leder Co,,
which was founded as a motion pic-
ture, TV network programing, and
legitimate theater production organiza-
tion (BROADCASTING, April 24), has
set up offices at 501 Madison Avenue,
New York and 137 El Camino Drive,
Beverly Hills, Calif. Robert Leder,
president, said that Lawrence Merchant
is production and artistic director on
the West Coast and Vincent Andrews
Jr. the business administrator there.
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Can networks find that “special
passion” necessary for success in
television on college and university
campuses?

CBS-TV, for one, intends to find
out.

1nitial efforts in what may become
an annual recruitment program de-
signed to find young, college-trained
people possessing a flair and desire
for the creative side of TV have
just been completed, Conceived
about a year ago by CBS-TV’s pro-
graming department, the search is
tailored toward finding out if cam-
pus recruitment programs will net
CBS some future programing talent.

“It takes a special passion to be
in the television business,” said Irwin
Siegelstein, vice president, CBS pro-
grams, New York, one of the execu-
tives responsible for the recruitment
program, “We hope to find some
young people who have that passion,
who can bring in some fresh ideas.”
Television programing is more akin
“to the theater, to the arts, to show
business than it is to banking or in-
dustry,” he commented, “but by
using the same recruiting methods
we hope to develop a source of in-
telligent and creative people.”

Traditionally, the way to the top
echelons of the network programing
departments has been through a
series of job advances—from floor
man to assistant director to director,
for example—in increasingly larger
television stations and markets.
Most of the top men now in pro-
graming followed that route or one
similar to it.

Programing Tyros s CBS’s idea is
to bring the bright young people
directly to where the action is,
straight to the programing depart-
ment where they will learn all the
facets of that complicated business
in much the same manner as a tyro
accountant learns the ropes in a
controller’s office. The end prod-
uct of such on-the-job training will
be a staff member thoroughly
grounded in programing and, hope-
fully, a contributer of new and fresh
ideas.

In order to implement the idea,
CBS looked to colleges and univer-
sities with television or drama de-
partments or both. The search for
candidates began late last year with
a visit by a CBS official to the deans
and heads of the respective depart-
ments at Yale, UCLA, University of

CBS goes to college for programing recruits

Michigan, Northwestern University
and the Annenberg School of Com-
munications at the University of
Pennsylvania. Department heads
were told of the program and asked
for a list of students who might be
interested in a job with the network.

Eleven students were selected by
CBS from the names provided by
the schools. In addition, three young
people already employed by the net-
work, but in other departments, were
chosen for consideration by the pro-
gram department.

About a month ago, the 14 stu-
dents were given an expense-paid
weekend in New York, and a three-
day orientation course at CBS head-
quarters, during which the candidates
talked and lunched with such CBS-
TV executives as Thomas Dawson,
president; Michael Dann, senior vice
president in charge of programs; Mr,
Siegelstein; Fred Silverman, director
of daytime programs; Alan Wagner,
nighttime programs director; Russell
Stoneham, director of administration
and production, and others. In
effect, the visiting students were
given a short, but intensive course in
network research, ratings, TV eco-
nomics, writing and production.

Back to school for eight newsmen
CBS FOUNDATION AWARDS COLUMBIA U. FELLOWSHIPS

Winners of the 1967-68 CBS News
Fellowships, which underwrite a year’s
study at Columbia University, New
York, were named last week by CBS
Foundation Inc., the organization
through which CBS makes educational
and cultural contributions.

Named as fellows were: Alvin R.
Dale, news director, wGGa Gaines-
ville, Ga.; Peter L. Freedberger, direc-
tor, editorial research, wrtvJ(Tv) Mi-
ami; Young Do Hahn, a photographer

Mr. Dale

Mr. Brauchitsch

64 (PROGRAMING)

with CBS News, Seoul, Korea; Carrol
Frank Haynes, announcer and coordi-
nator of public affairs, KTTS-AM-FM
Springfield, Mo.; Everett Jacobs, news-
caster, KNX-aM-FM Los Angeles; Adam
Raphael, special correspondent, CBS
News, Saigon, South Vietnam; Mathias
von Brauchitsch, executive producer,
WQED(Tv) Pittsburgh, and Karl Fred-
erick Zedell, news editor and producer,
WTVJI(Tv) Miami.

The fellowships, which were estab-

lished by CBS Foundation in 1957,
make possible a year of study for men
and women in broadcast news and pub-
lic affairs. Fellows have all university
expenses paid and receive a stipend to
cover living expenses during the fellow-
ship year. Grants average $8,000.

Awards make it possible for a win-
ner to select from the wide curriculum
at Columbia courses that he and the
school feel can contribute most advan-
tageously to broadcasting journalism.
With the approval of Columbia, the
fellow may become a candidate for a
graduate degree.

Applications are open each year to
news and public affairs staff employees
of CBS News, CBS-owned stations,

Mr. Jacobs
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While the three-day orientation
went on, the executives looked over
the group, sizing them up for pos-
sible placement in two programing
jobs—one in New York and one in
Los Angeles. Last week, CBS chose
two of the students to fill the open
slots. Although they have not yet
been notified of their selection, the
two will serve as trainees for six
months and then will be promoted
to other jobs in the department.
Although only two of the candidates
were given jobs in programing, the
student group impressed the CBS
executives so much that three others
were referred to the sales and oper-
ations departments,

Whether such a college-recruit-
ment program will produce future
programing talent for CBS-TV as
well as do recruitment programs that
woo  scientists, engineers, and
embryo businessmen, is a matter the
years ahead will decide. Although
all three networks have extensive
scholarship and fellowship programs,
sammer job openings, and the like
for young production talent, CBS-
TV is apparently the only network
actively pursuing programing talent
on the campuses.

stations affiliated with CBS, staff mem-
bers of noncommercial educational
stations and to teachers of radio and
television news techniques at colleges.

Members of the selecting committee
for the 1967-68 awards were: Mark
Ethridge, lecturer in journalism, Uni-
versity of North Carolina; Sol Taishoff,
editor and publisher, BROADCASTING
and Television magazines; Dr. John F.
White, president, National Educational
Television; Dr. Lawrence H. Chamber-
lain, vice president, Columbia Univer-
sity; Dr. Ralph S. Halford, dean of
graduate faculties, Columbia Univer-
sity; Richard S. Salant, president, CBS
News, and Ralph B. Paskman, assist-
ant director of television news for CBS,

Mr. Raphael Mr. Zedell
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CBS Warren Report
study gets 3 hours

A CBS News special inquiry, The
Warren Report, will be presented in
one-hour segments on consecutive eve-
nings starting Sunday June 25 (10-11
p.m. EDT).

A special CBS News unit under Les-
lie Midgeley, executive producer, has
been at work with Ed Barker, news di-
rector of KRLD-TV Dallas, for more
than three months (CLOSED CIRCUIT,
May 8).

The special will exaniine the Warren
Commission’s findings surrounding the
assassination of President Kennedy and
the murder of Lee Harvey Oswald,
questions raised by critics of the report,
and the recent investigation conducted
by New Orleans District Attorney
James Garrison.

Richard S. Salant, president of CBS
News, said last week: “We have allotted
three hours to this inquiry because of
the subject’s size, detail and crucial im-
portance. Each major point of con-
troversy has been examined in great
detail, we have uncovered fresh ma-
terial and we will present the conclu-
sions of CBS News based on our analy-
sis and investigations.”

*21' suit dismissed

The New York court of appeals in
Albany dismissed by a unanimous vote
last week a suit brought against NBC
and Barry & Enright Productions by
Joseph L. Morrison, a contestant who
appeared on the 2/ quiz show in 1958.
The court ruled that Mr. Morrison’s
complaint, seeking $250,000 in dam-
ages, did not establish clearly his con-
tention that his appearance on a pro-
gram he claimed to be “rigged” had in-
fluenced his loss of a university fellow-
ship or had injured his reputation. In
addition, the court held that the state's
statute of limitations of one year in
defamation actions applied in the case,
indicating that Mr. Morrison should
have filed his complaint in the New
York supreme court before late 1961.

NLRB examiner hits WPGC

Louis Libbin, trial examiner for the
National Labor Relations Board, has
issued a recommended order against
WPGC-AM-FM Morningside, Md., for al-
leged antiunion activities. The case was
brought before the NLRB on a com-
plaint by the Washington-Baltimore lo-
cal of the American Federation of Tele-
vision and Radio Artists, AFL-CIO.

The examiner ordered the station to
cease and desist from discouraging mem-

bership in the union, from promising
wage increases, promotions, or any other
economic benefits to employes that
would help eliminate the union with
which the station dealt, and also ordered
that the station refrain from urging em-
ployes to decertify the union.

The recommended order is not final.

Metromedia drops Mort Sahl

Social commentator and sometime
comedian Mort Sahl, who has been
carrying on an in-again, out-again re-
lationship with Metromedia Inc. for
several years, was definitely out as of
last week. He was dismissed for the
second time in recent months from his
weekly late-night talk program on KTTV-
(Tv) Los Angeles, for what the Metro-
media station said was “repeated in-
subordination to station programing di-
rectives related to his employment.”

Late last year, Mr. Sahl was dropped
by the same station, but rehired al-
most immediately afterwards. Only last
month, KLAC Los Angeles, KTTV’s radio
affiliate, cancelled Mr. Sahl's nightly
telephone talk show. Previously, another
Sahl program had been dropped after
a short run on wNEwW-Tv New York,
also a Metromedia station.
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Move over Disney Productions,
hello Hanna-Barbera, here comes
Filmation Associates Inc. This five-
year-old North Hollywood company
suddenly has become a heavyweight
contender in the television film ani-
mation business. In the last year,
Filmation has come out swinging
from the relative anonymity of ani-
mated film commercial production
to place three half-hour programs on
network television’s Saturday morn-
ing kiddie block. This rise to prom-
inence is pegged to the new anima-
tion, the rendering of live-action ad-
venture characters in animated form.

For television cartoon series are
coming out of a metamorphosis. The
familiar barnyard animal characters
have stopped chasing mice, have
dropped their wings and donned
capes, and have taken on the human
form and become super-heroes. The
current and upcoming programs that
Filmation has cast in this mold are
The New Adventures of Superman,
Agquaman and Journey to the Center
of the FEarth. In addition, Saturday
mornings on the networks are and
will be peopled by such extraordin-
ary animated characters out of other
production shops as The Lone Rang-
er, Space Ghost, Spider Man and
Frankenstein Jr. As topper to the
trend, NBC-TV, reportedly, is work-
ing up a program called Super Pres-
ident.

Hanna-Barbera’s Johnny Quest,
a prime-time program on ABC-TV
two seasons back, perhaps was the
trend-setter. It not only brought
modern adventure to cartoon tele-
vision, but introduced a different
animation art style. The style was
more illustrative than cartoon and
possibly was tried too soon or at

Animated super-heroes conquer kiddie’s Saturday block

least attempted in the wrong time
period.

Filmation’s The New Adventures
of Superman, which began on CBS-
TV this season, was a further devel-
opment in the animation of char-
acters in a lifelike manner while at
the same time telling adventure
stories in a contemporary setting.
Fred Silverman, head of daytime
programs for CBS-TV, apparently
opened the doors to this new kind of
animation and, in so doing, to the
well-being of Filmation. Remember-
ing the success of the old-time after-
noon radio adventures such as Tom
Mix, Buck Rogers, Orphan Annie
and Jack Armstrong, among many
others, Mr. Silverman devised a sim-
iliar formula of adventure block pro-
graming for his network on Satur-
day mornings.

Claims Gains = With Superman as
the key element in the new program-
ing concept, CBS-TV claims that it
has surged from third place last sea-
son in the Saturday morning time
periods to a top rating position this
season.

Such results assured more work
for Filmation. Now not only has
Superman been renewed for 1967-
68, but the production company also
has sold Aquaman to the network.
An animated underwater adventure
series, the new program is based on
a comic book put out by National
Periodical Publications, publishers of
“Superman.” An unusual feature of
the series will be the weekly guest
appearances of the entire National
Periodical’s stable of super-heroes,
including “The Flash,” “The Green
Lantern,” “Hawkman,” “The Doom
Patrol,” “Bwana Beast” and “The
Atom.”

On the heels of the CBS-TV deals,
Filmation has agreed to coproduce
with 20th Century-Fox TV another
new animated Saturday morning
show called Journey to the Center of
the Earth. Based on Jules Verne’s
science-fiction creation, the cartoon
will be shown on ABC-TV beginning
in the fall. It, too, will have a novel
feature for an animated series in
that each program will present a
complete half-hour adventure story.

And that’s not all that's bubbling
in Filmation’s pot. A deal has been
set for the company to produce the
animated version of Batman immedi-
ately after the live-action version
goes off ABC-TV prime time. Filma-
tion also is producing an animated
feature-length picture titled “Return
to Oz,” owns the rights to an ani-
mated TV series based on the Marx
Brothers and has at least two other
animated properties that may go into
TV syndication.

The company, founded in 1962,
began operation as a commercial
production house specializing in ani-
mation. Over the next several years
it turned out TV commercials for
such products and clients as Gillette,
Ford, Bank of America and Mara-
thon oil (and one cartoon for TV
syndication called Rod Rocket).
Filmation still produces commercials
but now that's just the tail-wagger
to its over-all activity.

The company is run by three
young partners, all 40 years old or
under. Norman Prescott, once on
Joe Levine’s staff at Embassy Pi¢-
tures, is chairman. Lou Scheimer, a
one-time animator for Hanna-Bar-
bera, is president. Hal Sutherland,
a Walt Disney alumnus, is vice presi-
dent and supervising director.

Vote delay cancels talk

Senator Harrison B. Williams (D-
N. J.), who was reported in BROADCAST-
g, May 15, as having given a speech
on copyright legislation to the New
Jersey Broadcasters Association on May
11, did not deliver the address. He ar-
rived too late, having been delayed by
a Senate vote in Washington.

TV sets burn at Universal

A fire that started on an outdoor TV
set caused some $1-million worth of
damage to Universal Studios in Holly-
wood. The blaze, which roared out of
control for more than an hour on Mon-
day afternoon (May 15), was first de-
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tected in a barn on the Laramie street
set, used for the TV series of that name.
It subsequently spread over 12 acres of
TV and movie sets, burning the Euro-
pean and Denver streets, as well as
the Laramie street, to the ground. The
Denver street had been used for Uni-
versal TV’s The Virginian series.

Radio series sales ...

Point of Law (Signal Productions):
WkDN Camden, N. J.; xwov Huron,
8. D., and wsaF Sarasota, Fla.

The World of Money (Signal Pro-
ductions): Ktwo Casper, Wyo. .

Doctor’'s House Call (Signal! Produc-

tions): WaLY Springfield, Ohio; KGNC
Amarillo, Tex.; wnva Norton, Va.;
wMvA Martinsville, Va.; KkGBx Spring-
field, Mo.; wAUuk Waukesha, Wis.; KPEL
Lafayette, La., and xFAB Omaha, Neb.

Superfun (Mel Blanc Associates):
Worp Grand Rapids, Mich.; KLUE
Longview, Tex.; WTRV Muskegan,
Mich., and kLMs Lincoln, Neb,

Audio Program Service (Triangle):
WpEF Chattanooga; wvir Mt. Kisco,
N. Y.; and XJML-FM Sacramento, Calif.

Boston Pops Concerts (Boston Sym-
phony Orchestra): Waan Portland,
Maine; knNxrR{FM) Rochester, Minn.;
wwrLA(FM) La Crosse, Wis.; wWivc-FM
Peoria, Iil., and wrLY(FM) Troy, N. Y.
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FANFARE

11-hour telethon raises
$93,750 for Belvidere

The tornado-stricken town of Bel-
videre, Ill., was $93,750 richer last
Thursday (May 18) because of a home-
grown, all-media promoted, 11-hour
telethon the preceding week (BRroap-
CASTING, May 15). The telethon, car-
ried live and in color by wrex-Tv Rock-
ford, and wcee-tv Freeport-Rockford,
both Illinois, and a dozen radio stations
in Ilinois and Wisconsin, began at
10:30 p.m. on May 12 and wound up
at 9:30 a.m. on May 13.

The telethon for the benefit of Bel-
videre, which suffered about $10 million
damage in an April tornado, had been
promoted by the radio and TV stations
as well as area newspapers. Following
the event, the Rockford and Beloit,
Wis., papers had front page stories on
the response, which at that time came to
more than $80,000.

Although wtvo(Tv) Rockford did
not pick up the show, it ran promos
during NBC’s T'onight Show reminding
viewers that the telethon was being car-
ried on the other two stations.

Much of the talent taking part in
the special was from the Illinois-Wis-
consin area, but special tapes had been
cut by some big-name stars, who had
been in the area: Milton Berle, the King
Sisters, Alvino Rey, Earl Wrightson,
Lois Hunt, Sonny James, Conway
Twitty and Stonewall Jackson.

In addition the networks supplied
some top TV names to act as live hosts
and hostess for the telethon. Taking
part were Jim Lange of Dating Game;
Melody Patterson of F Troop;, Ron
Harper of the upcoming Garrison’s
Gorillas, all on NBC, and Peter Lupus
of CBS's Mission Impossible.

The telethon achieved the height of

Suppart
THE ARTHRITIS
FOUNDATION
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cooperation in the makeup of its tele-
phone answering crew. Belvidere is in
General Telephone & Telegraph terri-
tory and Rockford is serviced by
Illinois Bell. Girls from both systems
manned the phones.

Jim Thomas, operations manager of
WCEE-TV, and Jack Mazzie, program
director of WREx-Tv, produced the tele-
thon.

TV poll’s future up in
air as its editor dies

Future of the syndicated newspaper
column, “What TV Viewers Think,”
appeared uncertain last week following
the death of its author, John J. (Jack)
Boyle.

Mr. Boyle, 60, who had written the
weekly column for North American
Newspaper Alliance for the past year,
died May 12 following an automobile
accident near Golden’s Bridge, N.Y.

NANA spokesmen said last week they
had made no decision about the col-
umn’s future. It is based on reader’s
replies to “TV opinion ballots” carried
in conjunction with the feature—a re-
search technique that has been criticized
by radio-TV authorities. It is syndicated
by Bell McClure Syndicate.

In addition to the column, Mr. Boyle
had been identified with a number of
marketing and advertising research or-
ganizations including Daniel Starch &
Staff, Trendex, Audits & Surveys and
Hooper-Holmes Bureau.

TV races called a
lottery by Ga. court

The Georgia Court of Appeals has
arched its judicial brows at televised
horse-race tie-ins to grocery-store con-
tests and has proclaimed them lotteries.

Cited in the decision was the Piggly
Wiggly Southern Inc. grocery chain
which promoted and sponsored a 13-
week “Pot O’Gold Derby” through
ads that said: “Win up to $500 . . .
each time you go through the checking
lane you will be given one Derby
ticket . . . turn your television dial to
watch the races and if your horse is
a winner you are a winner.” The pro-
motion was brought to court because
an alleged winning ticket-holder thought
she had copped the $500 prize when
her horse won a Derby race televised
over a local station. She was unable
to claim the prize, however, because
the station had inadvertently broadcast
the wrong race for that particular week.,

What concerned the court was not

two of the three classic ingredients
of a lottery—prize and chance—but
the third, consideration, which often
determines today the legality of similar
games. Though the contestant was not
required to make a purchase to receive
Derby tickets, it was necessary for her
to enter a Pigely Wiggly store and re-
quest them. Despite her knowledge of
the contest rules, she felt obligated to
make purchases at the store because
she felt the promoters, in distributing
Derby tickets, were “looking for the
money for the groceries.”

Ultimately, the court asserted, Geor-
gians and their “innate disposition to
gamble” may legitimatize the lottery.
However, “until that is done,” the
court said, “we cannot permit respect
for law to dip further by giving our
sanction to an unlawful operation,
whether ingenious, ingenuous or both.”

Drumbeats...

PATSY honors = Judy, the chimpanzee
on CBS-TV’s Daktari, won top televi-
sion honors in the 17th annual Patsy
Awards sponsored by the American
Humane Association. Second and third
place television winners, in the competi-
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tion held at MGM studios in Culver
City, were Flipper, the porpoise in
NBC-TV’s Flipper series, and Arnold,
the pig in CBS-TV'’s Green Acres.

Traffic safety campaign = WFLD(TV)
Chicago recently kicked off a safety
campaign to reduce rear-end auto col-
lisions (24,000 least year). Viewers who
send their name, address and license
number to the station will receive a
vinyl bumper sticker reading “If I stop,
can you?” and a daily chance to win
$50.

Cordic’s covers = Knx Hollywood is
out to give a face-lifting to thousands
of manhole covers throughout southern
California. The source of the beautifica-
tion? The morning madness man, Rege
Cordic. Knx will offer prizes ranging
from $100 to a life-size photo of Sonny
Tufts for the best manhole-cover-de-
signs, using schools of art from renais-
sance to psychedelic.

Pact tactic = A three-station advertising
cooperative in Rochester, N. Y., has
named veteran broadcaster Arthur W,
Kelly as managing director. WHEC-Tv,
WOKR, and WROC-TV aim at attracting
more national advertisers to Rochester’s
growing position as a significant TV
market. The ad activities of *“The
Rochester TV Group” will be coordi-
nated by Hart/Conway Inc., Rochester.
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Sheriff show = KTTv(TV) LoOs Angeles,
which claims that its Sheriff John show
is the nation’s longest-running, contin-
uous, daily series for children on the
air, is planning a week-long promotion
of the program, beginning July 17. The
show, which has been playing for the
past 15 years, stars John Rovick. As
part of its promotion, the station will
point out that actor Rovick has done
more than 2,000 personal appearances
at shopping centers, supermarkets, hos-
pitals and schools throughout Southern
California since 1952,

ABS ad co-op = Alaska Broadcasting
System’s statewide cooperative cross-
promotion campaign involves more
than 2,500 spots per month. According
to A. G. Hiebert, president and general
manager of the group, each of the six
member stations will air an average of
450 spots per month covering the cen-
tennial activities of each of her five
sister-station communities. The partici-
pating stations in the Centennial Promo-
tion Campaign are KBYR Anchorage,
KFBR Fairbanks, koNo Juneau, KIFwW
Sitka, xLaM Cordova and KIBH Seward.

ABC and NET cited for
educational coverage

ABC and National Educational Televi-
sion last week were among the 16 win-
ners in the communications field who re-
ceived the 1967 National School Bell
Award for outstanding and distin-
guished coverage in education.

ABC News in association with David
L. Wolper Productions was selected
for its hour-long TV documentary,
Revolution in the 3 R’s (Edward Spieg-
¢l, producer-director). National Educa-
tional Television was selected for its
film, The Difference Between Us, a one-
hour report on public education in the
U. S. and England (Dan Klugherz,
producer-director-writer).

The award is sponsored annually by
six national organizations in the educa-
tion field.

Chicago advertisers
honor Don McNeill

Chicago's Broadcast Advertising Club
gave its first man-of-the-year award last
week to one of radio’s pioneer air
salesmen, Don McNeill, host of ABC’s
Breakfast Club. But the personality’s
boss, ABC Radio President Robert R.
Pauley, actually did the honors.

Noting news today emphasizes the
extremes of society, Mr. Pauley cited
Mr. McNeill and his radio show as
proof of the continuing strength of
America’s basic morality and good
neighborliness that hasn’t made the

news. Mr. McNeill was given a gold
medal by the BAC.

Other national industry dignitaries at-
tending the Chicago banquet last Tues-
day included Vincent T. Wasilewski,
president, National Association of
Broadcasters; Norman E. (Pete) Cash,
president, Television Bureau of Adver-
tising; Morris Kellner, managing di-
rector, Station Representatives Asso-
ciation, and John T. Murphy, president
of Avco Broadcasting Corp. and pres-
ident of Broadcast Pioneers.

Curtis sets up fan
magazine for teenagers

The Curtis Publishing Co. launched
a new monthly fan magazine in April,
designed for promotional tie-ins with
radio stations throughout the country.
Called W—Scene {call letters of partic-
ipating stations), the publication is
slanted toward young adults and teen-
agers and will be the vehicle of one
radio station in each market.

A Curtis spokesman said last week
45 stations already have signed pro-
viding them with a discount price for
the magazines for resale or for give-
away. Five pages of each issue will be
controlled by the station for local
editorial coverage or advertising sale,
while Curtis will seil space to national
advertisers.

Address of the publication is 4030
Chestnut Street, Philadelphia 19104.

AAA series stresses
driver education

The American Automobile Associa-
tion last week unveiled a new series of
30 half-hour video-taped and film pro-
grams in black and white and color for
teaching driver education. The series,
Sportsmanlike Driving, produced by the
South Carolina Educational Television
Network under AAA auspices, is avail-
able for use by commercial as well as
educational TV stations.

The series is based on the AAA's
widely used textbook, “Sportsmanlike
Driving,” and is designed for use by
television stations, schools, civic groups,
police, and affiliated AAA clubs in
adult driver-improvement programs.

The 30 programs include 14 in color
and 16 in black and white. All of the
half-hour programs feature Harold O.
Carlton, for 22 years educational con-
sultant for the AAA, as the instructor.
Mr. Carlton was relieved of his regular
duties at AAA for a year and a half in
order to write and appear in the series.

The programs will be distributed by
the University of Nebraska’s Great
Plains Instructional Television Library
at Lincoln, Neb.
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FINANCIAL REPORTS

TV sparks big gain
at 20th Century-Fox

Income from sales to television ac-
counted for a hefty chunk of 20th
Century-Fex Film Corp.’s earnings in
1966, it was reported last week at the
company’s annual meeting in New
York. TV sales apparently will also
play an even larger role in the firm’s
overall profit picture in the future:
Shareholders were told the company is
entering the cartoon animation and day-
time TV field this year for the first time.

Income from television series sales
and feature film rentals to TV ac-
counted for $85,193,596 in 1966 and
$51,850,309 in 1965.

Net earnings for the first quarter of
1967, ended March 31, were reported
at $3,771,000 or $1.28 per share as
compared to earnings of $3,048,000
or $1.04 per share for the correspond-
ing period in 1966. Although net in-
come for the first quarter was up, total
revenues were down to $48,535,000
from $53,899,000, attributable, share-
holders were told, to the fact that no
film sales were made to television dur-
ing the first quarter of 1967.

William Self, executive vice presi-
dent, reported the company would de-
liver nine series to the networks dur-
ing the 1967-68 season. Fox-produced
series returning are Voyage to the Bot-
tom of the Sea (ABC-TV), Peyton
Place (ABC-TV) Daniel Boone (NBC-
TV), Lost in Space (CBS-TV), Bati-
man (ABC-TV), and Felony Squad
(ABC-TV). Three new programs-—
The Legend of Custer, Judd, and Jour-
ney to the Center of the Earth—are to
be on ABC. In January 1968, ABC-TV
will also start 20th’s Land of the Gianis.

For the year ended Dec. 31:

1966 1965
Earnings per share $4.28 $4.02
Gross revenues 227,258,921 162,625,845
Earnings before taxes 23,762,527 15,398.935
Net earnings 12,503,986 11,761,717

Jerrold’s revenues
top $50 million

Record gross revenues and earings
for the second consecutive year were
announced last week by Robert H.
Beisswenger, president, Jerrold Corp.,
Philadelphia, CATV equipment manu-
facturer and group cable-system owner.

Gross revenues for the fiscal year
ended Feb. 28 for the first time ex-
ceeded $50 million, Mr. Beisswenger
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said, a 30% increase over the preced-
ing fiscal year. Mr. Beisswenger also
announced that the Jerrold board of
directors had voted a stock dividend, the
second in what is expected to be a
continuing series of stock dividends to
be paid twice yearly (in December and
June). The current dividend will be
equal to 3% of the common stock held
by each stockholder as of June 6, with
payment to be made on June 27.

Major gains during the fiscal year
were registered in sales to the CATV
industry, Mr. Beisswenger stated in his
letter to stockholders. He also reported
that Jerrold had constructed over 2,-
800 miles of CATV systems plant—
a new record-—under contract to CATV
franchise holders, and that it has a
backlog of orders for 3,000 miles for
the current year, with half already un-
der construction.

Sales of equipment other than the
CATV field also reached a record high,
Mr. Beisswenger reported. These in-
clude home antennas, equipment and
instruments for government and indus-
try. Jerrold equipment sales for edu-
cational and instructional TV continued
to rise, he said, adding: “Management
anticipates that, within the next three
to five years, sales to the ETV market
will nearly equal the company’s present
CATV sales volume.”

Jerrold’s CATV systems also enjoyed
a steady growth, he said, reporting that
the company holds franchises for build-
ing an additional 26 systems with a
potential of 250,000 homes.

The 26 systems, it was learned, are
for 28 communities, including one fran-
chise in Connecticut for three commun-
ities, plus three in Indiana, one in Ken-
tucky, 12 in New Jersey, six in New
York and three in Pennsylvania.

Jerrold already owns or controls 10
CATV systems, and holds a minority
interest in eight other systems. The 18
cable systems in which Jerrold has an
interest serve 73,000 customers.

For fiscal year ended Feb. 28:

1967 1966*

Earned per share $1.90
Gross revenues 50,106,218

$1.19
38,112,024
Income before taxes %.142.591 5 44

Net income 272,591 2,623,276
Average shares
cutstanding** 2,249,759 2,196,052

*Restated to be consistent with current year
figures; includes losses from CATV systems
in which Jerrold owns 50% or more, hereto-
fore not included. .

s*Adjusted for stock dividend of 65110
shares paid in December 1966.

Cohu reports loss

Cohu Electronics Inc., San Diego,
manufacturer of broadcast and closed-
circuit TV systems, reported a loss for
the first quarter of 1967, on an $86,000
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DRAMATIZE
TV WEATHER

Show viewers Impending weather—before
it happens.

Orbiting weather satellites, such as ESSA
iI, are now transmitting pictures of daily
weather conditions over your entire cov-
erage area.

You can recelve these pictures directly
on Alden APT facsimile recording equip-
ment—same type now in production for
U.S.W.B,, US.A.F, U.S.N. and others.

Viewers will see . . .
canes .

storms . . . hurri.
. and other weather conditions
. . . before they happen. TRULY DRA.
MATIC!

Be the first TV station in your market
to capture the weather audience with
APT (Automatic Picture Transmission)
pictures recorded on your own Alden
Facsimile Recorder. Same equipment can
receive standard U.S. Weather charts, or
any other type of graphic information,
such as TV scripts of commercials sent
via an Alden Facsimile Scanner over any
existing communication link.

Systems from $10,819. Basic recorder only
$5,171, Component units also available for
use with existing electronics and anten-
nas. Sale and lease plans. Write today
for full details:

IRVING R. TATRO, Manager, Meteor-
ological TV Systems, ALDEN ELEC.
TRONIC & IMPULSE RECORDING
EQUIPMENT CO., INC.,, Dept. GG-5,
Westboro, Mass. 01581 Tel. 617-366-4467.
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The Securities and Exchange Com-
mission has reported the following
stock transactions of officers and di-
rectors and of other stockholders
owning more than 10% of broad-
casting or allied companies in its
Official Summary for April (all
common stock unless otherwise in-
dicated) :

ABC Imnc.—Ralph Beaudin sold 500
shares, leaving 1,064. Herbert R. Hahn
sold 800 shares, leaving 682.

Avco Corp.—Arthur E. Gilman sold 500
shares, leaving none. John Mihalic Jr.
sold 6,000 shares, leaving 6,100.

Capital Cities Broadcasting Corp.—
Daniel B. Burke sold 2,500 shares, leaving
11,950. Robert K. King exercised option
on 68,000 shares and sold 700 shares, giv-
ing total of 5,300. Thomas S. Murphy sold
3,000 shares, leaving 37,362.

CBS Inc.—Michael Burke sold 200
shares, leaving 6,473.

Cox Broadcasting Corp.—Marcus Bart-
lett sold 1,000 shares, leaving 7.323. Frank
Gafther sold 2,000 shares, leaving 5,023.

Fllmways Inc¢.—Lee Moselle sold 500

SEC’s April report of transactions

shares, leaving 16,322,

Gross Telecasting—Raymond W. Moit-
tel, holding 100 shares personally, bought
2,110 shares and sold 1,870 ares on
beneficially held Paine Webber Jackson
a?d“gurtls trading account, giving total
o b

Metromedia Inc.—Mark Evans sold
3,000 shares, leaving 11,450.

A. C. Nielsen Co.~H. E, Nickelson,
holding 6,000 class A shares personally,
sold 200 shares beneficlally held as cus-
todian, leaving 1,400, plus 2,400 beneficial-
ly held with wife, and 28 beneficially held
with child. Arthur C. Nielsen Jr. sold
2, shares. leaving 12,287, plus 5,000
beneficially held fn trust and 2,000 bene-
ficlally held with minor children.

Official Films Inc—Louis C. Lerner
bought 200 shares, giving total of 595,200;
and sold 5,200 shares on beneficially held
Lerner & Co, trading account, leavin
40,285, plus 25,000 on beneficlally hel
Lerner & Co. investment account, 2,000
beneficially held with wife, and indirect
ownership through Victorfa Investment
Co. Victoria Investment Co. bought 1,450
shares, giving total of 885,000.

RCA—Charles M. Odorizzi sold 29,500
shares, leaving 51,076, plus 130 beneficial-
1y _held with daughter. E. R. Wege sold
1,500 shares, leaving total of 580.

Reeves Broadeasting—Dolores J, Rus-
sell sold 300 shares, leaving 1,048,

Scripps-Howard Broadcasting Co. —
Robert D. Gordon bought 500 shares,
giving total of 1,700.

Seven Arts Production — Charles S.
Chaplin exercised option on 5,000 shares,
giving total of 5,024. Samuel H, Haims
sold 1,900 shares, leaving 100. Jeremy A.
Hyman sold 600 shares, leaving 600.

Storer Broadcasting Co.—Kenneth L.
Bagwell exercised option on 2,000 shares,
giving total of 2,800. Lionel F. Baxter
sold 500 shares, leaving 5,700, plus 150
beneficially held with wife as custodian.
Lawrence M. Carino exercised option on
1,600 shares, giving total of 1,600, Grady
Edney transferred 2,125 shares, leaving
4,775, Ewald Kockritz exercised option
on 5,000 shares, giving total of 7,500.
Clyde C. McClymonds sold 1,100 shares,
leaving 8,000, plus 1,600 beneficially hel
with wife and 100 beneficlally held as
custodian. John E. McCoy sold 500 shares,
leaving 22,000, Harry A, Steensen sold 500
shares, leaving 16,300. Stanley L. Willis
sold 2,000 shares, leavinf 12,000, plus 20
beneficlally held with wife.

Taft Broadcasting Co.—Eugene C. D'-
Angelo Jr. exercised option on 2,800
shares, giving total of 3,032.

Walt Disney Productions—Joseph W,
Fowler sold 300 shares, leaving 1,210.
Luther R. Marr sold 196 shares, leaving
none.

slump in sales. The company also re-
ported stockholders’ equity at $3.51 a
share. Orders on hand as of March 31
totaled $1,515,000, compared with $1,-
941,000 for the same 1966 period.
Three months ended March 31:

1967 1966
Earned per share (loss) ($0.01) $0.03
Net sales 1,440,573 1,526,573
Net income (after taxes) (16,137) 39.181
Shares outstanding 1,338,145 1,469,286

UA-TV earnings inch up

Net earnings at United Artists Corp.
for the first quarter of 1967 rose slightly
over the corresponding 1966 period,
though gross revenues dipped almost
$150,000.

For the first quarter ended March 31:

1967 1966
Earnings per share $0.89 $0.87
Net earnings 3,780,000 3.720,000
Gross income 50,697.000 50,833,000

FC&B's billings up 61%;
10% rise seen for '67

Foote, Cone & Belding Inc., New
York, last week predicted its gross
volume in 1967 will go up at least 10%.
“Based upon our record in recent years,
this would be a conservative goal,” ac-
cording to Robert F. Carney, FC&B
chairman, finance committee.

Mr. Carney reviewed FC&B’s record
for stockholders at a meeting in New
York, noting a 61% gain in gross bill-
ings in 1966 ($255.7 million), com-
pared to 1963 {$157.4 million) when
the agency made its first public offering.
In this same period, he said, FC&B has
boosted international billings 141%,
from $23.4 million to $56.7 million
last year. FC&B ended 1966 with 21
offices in 12 countries.

In the first quarter of 1967, the agen-
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cy's billings totaled $66.4 million with
a net income of $633,000. (BROADCAST-
ING, April 24).

Magnavox net drops
though sales jump 16%

Magnavox Co., Chicago radio-TV set
manufacturer, reported first quarter
sales up 16% over the comparable 1966
period. Market penetration in color
television increased, but monochrome
sales declined, the company said. Net
income slumped slightly, Frank Frei-
mann, president, said, because con-
sumer electronic profit margins declined
reflecting the change in product mix.

Three months ended March 31:

1967 1966
Earned per share $0.44 $0.48
Net sales 111,512,000 96,110,000
Income before taxes 12,924,000 13,447,000
Net income 6,808,000 7,136,000

Time Inc. chalks up
1st-quarter record

Time Inc., New York, reported last
week that net revenues reached a record
high of $115,504,000 during the first
quarter of 1967, $13,278,000 over the
comparable period in '1966.

Operating income was $6,008,000
compared with $3,998,000 for the first
quarter of 1966.

For the first quarter, ended March
31:

1967 1966
Income per share 020.47 $0.42
Net revenues 115,504,000 102,226,000
Net income 3,255,000 2,893,000
Common shares
outstanding 6,945,000 6,836,000

BROADCASTING, May 22, 1967



INTERNATIONAL

Around the world in 120 minutes

Global telecast set by NET and TV systems of

five continents will use U.S,, Russian satellites

The first global live telecast linked
through world-wide communications
satellites will be made available to an
estimated one-sixth of the world’s popu-
jation.

The two-hour program, Our World,
will pick up material from 42 locations
in the 18 participating nations and tele-
cast it to the 30 receiving nations span-
ning the time zones of the globe. The
show will be carried in the U.S. by Na-
tional Educational Television (NET)
network, with 77 stations presently
signed up for the live broadcast (June
25, 3-5 p.m. EDT). Other NET stations
will run the show in delayed broadcast.

Meeting in Montreal last week (May
15-18), representatives of 18 nations
shaped final plans for the program for-
mat and settled the technical complexi-
ties of the multi-satellite system. Wil-
Jiam Kobin, vice president for program-
ing, and William Squier, executive pro-
ducer for the U.S. segment of Our
World, headed the NET delegation at
the conference. Mr. Squier estimated
that the cost of the program “will be
about $40,000 a minute, or close to $5
million,” which will be shared by the
18 participating nations. NET’s ex-
penses will be approximately $200,000.

British Broadcasting Corp.’s Aubrey
Singer saw the opportunity for the
worldwide TV hook-up two years ago
and took the idea to the European
Broadcasting Union. After preliminary
research, EBU approved the show and
appointed Mr. Singer preject editor.
Britain’s Anthony Jay was selected to
write the script and France’s Georges
Delerue, who won an Academy Award
for “A Man for All Seasons,” has writ-
ten the music score.

The opening sequence of the show
will set its basic theme. Five newly born
babies—in Mexico, Poland, Russia,
Japan and Canada—will be introduced
to a world beset with problems of over-
population and hunger. The show itself
suggests a solution: the international
cooperation and technology that made
the program possible.

The aspiration-to-artistic-excellence
section of the program will highlight a
variety of the arts: from Leonard Bern-
stein and the New York Phitharmonic
with soloist Van Cliburn to Federico
Fellini directing a movie in the streets
of Rome.

Other program elements will focus on
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sports, the problems of overpopulation,
the need for food production and the
exploration of space. The smallness of
the world electronically joined will be
shown in a sequence of events from
the five continents.

BBC’s London studio will be the cen-
tral control for the live telecast, with
New York feeding material in from
Canada, Mexico, Japan, Australia and
the U.S. Moscow, Prague and Brussels
will feed program material into London
from Poland, East Germany, Czecho-
slovakia, Hungary, West Germany,
Austria, Spain, Sweden, Tunisia, Italy,
France and the Soviet Union.

Both Comsat’s Early Bird (Atlantic)
and Lani Bird (Pacific) satellites, plus
the Russian satellite joining its great
land mass, will be used to link and
transmit Our World. The language
problem will be overcome by each na-
tion providing its own commentary.

Canadians setting up
telecommunications unit

The Canadian Transport Depart-
ment, Ottawa, has announced plans to
form a Bureau of Telecommunications.

The burean will study and recom-
mend policies leading to technological
developments in communications satel-
lites, global telephone networks, and
similar links.

F. G. Nixon, now in charge of the
department’s telecommunications and
electronics branch, will head the new
bureau.

The radio regulations division will
be under the direction of William A.
Caton, chief of the department’s radio
section since 1958.

RCA shows gear for
PAL color-TV system

RCA is demonstrating for the first
time this week at an international tele-
vision conference in Montreux, Switzer-
land, a complete system of American
color-television equipment operating on
the broadcast standards adopted by
most leading European countries.

RCA equipment, including live and
film color-TV cameras, color video-

tape recorders and control units, is .
being shown to European industry and
broadcast officials coincident with the
scheduled start of color telecasting in
several countries this year. The equip-
ment shown at Montreux operates on
the PAL (phase alternation line)
standards developed in West Germany
and was designed jointly by Labora-
tories RCA Ltd. in Zurich, Switzerland,
and RCA engineers in Camden, N. J.

Great Britain is set to begin color
broadcasting on the PAL standards
within the next few weeks, and West
Germany has announced it will intro-
duce color programing on these stand-
ards in August.

Coke's radio push in Canada

Coca-Cola Ltd., Toronto, through
McCann-Erickson of Canada Ltd., is
preparing a massive radio penetration
campaign to hit during the summer
months. Commercials will be aired on
130 radio stations in Canada on an
average of 10 plays per day. Mel Blanc
Associates, Hollywood, is creating and
producing a series of 60-second radio
spots for the campaign.

Sorry our DCFM* made
your FM transmitter
so obsolete

Gates 100% solid-state 10-watt
exciter employs *Direct Carrier Fre-
quency Modulation, with 35 dB mini-
mum stereo separation. The TE-1 Ex-
citer is the heart of all new “H" series
transmitters — one tube (1 KW), two
tube (3, 5, and 10 KW), and three tube
(20 KW). All FCC-type accepted,
ready for prompt shipment. Phone

{217) 222-8202, m
GATES ©=/m

GATES RADIO COMPANY
QUINCY, ILLINOIS 62301, U.S.A.
A subsidiary of Harris-Intertype Corporation
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BROADCAST ADVERTISING

F. Russell Schneider named presi-
dent of perception laboratory of Mar-
plan, Interpublic affiliate. Perception lab-
oratory tests of commercials and print
advertising using eye camera device. C.
Richard Johnston, vice chairman of
Marplan and manager of Detroit office,
named president and chief operating
officer of Marplan U.S.A.

Jules H. Lashenick,
general manager,
elected senior VP,
Richard K. Manoff
Inc., New York.

Ed walpert, VP of
consumer package
goods division of
Ringold /Kalish & Co.,
Philadelphia, elected
VP and secretary. Mr. Walpert also be-
comes full partner in agency.

Thomas L. Harris, VP-public rela-
tions, Needham, Harper & Steers, Chi-
cago, joins North Advertising there as
VP-business development.

James L. Wichert retires as manager
of Chrysler and Imperial passenger car

Mr. Lashenick

Collins’ New
212T-2 Audio
Control System
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o DC CONTROL OF
LEVEL AND
SWITCHING

e ALL SOLID-STATE

e VERTICAL SLIDE
ATTENUATORS

e CUSTOMIZING
CAPABILITY
For additional information, contact
your Broadcast Sales Engineer or
Collins Radio Company, Broadcast
Marketing, Dallas, Texas, Area
Code 214, AD 5-9511.
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advertising. He joined Chrysler Corp.
in 1946.

Christopher W. Conway of The Phila-
delphia Agency, Philadelphia, named
VP, creative services. Herman Voliz, as-
sociate creative director of agency,
named creative director. William Brod-
sky, creative supervisor, appointed ac-
count services coordinator and internal
manager.

Ted Ringas, with xMNs Sioux City,
Jowa, named president of Professional
Advertising Inc. there, new agency at
210 Grayson Bldg.

Jack L. Siegal, manager of film and
TV activities, International Business
Machines Corp., named chairman of
Association of National Advertisers’
audio-visual committee. He succeeds
W. J. Connelly, Union Carbide Corp.,
who remains on committee.

John Hughes, for-
merly with Ted Bates
& Co. and LaRoche,
McCaffrey & McCall,
both New York, joins
Hockaday Associates
Inc. there as VP and
media director.

Fred Katool, sales
manager of kGrc Gal-
veston, Tex., named VP-sales.

Paul Zuckerman, manager of media
services for Ogilvy & Mather, New
York, appointed associate media di-
rector in charge of media services.

Roger Rochefort, media buyer at La-
Roche, McCaffrey and McCall, New
York, named associate media director.

Joseph Kaselow, ad-
vertising columnist for
former New York
Herald - Tribune and
World Journal Trib-
une, joins Sullivan,
Stauffer, Colwell &
Bayles, New York, as
VP.

Jerry Sawyer, Phoe-
nix broadcast executive, named VP in
charge of national sales for Buck Owens
Broadcasting Co. He will direct nation-
al sales for kyNo Tempe, Ariz., and
kuzz Bakersfield, Calif.

Howard Gerber, associate media di-
rector of Doyle Dane Bernbach, New
York, named media director at Altman,
Stoller, Chalk Advertising, that city.

Terry D’ Angona, sales presentation
analyst for Los Angeles Times Mirror
Co., appointed research director for
KFwe Los Angeles.

Charles R. McKeever, assistant to
VP, marketing, of The American To-
bacco Co., New York, appointed deputy

Mr. Hu‘Ehes

Mr. Kaselow

marketing officer.

Leonard T. Giarraputo, national sales
manager at WNEW-Tv New York, named
general sales manager.

Richard E. Vazzana, local sales man-
ager of wTry Troy, N. Y., named gen-
eral sales manager. John F. Kelly, with
sales staff of wTRY, appointed national
sales manager.

James N. Armistead, account execu-
tive at wRDW-TV Augusta, Ga., appoint-
ed sales manager.

Anthony F. Murray,
account executive,
wIicc Bridgeport,
Conn., named nation-
al sales manager. Mr.
Murray will direct
wICC's new national
sales office in New
York City (270 Park
Avenue).

Edward F. Kearns Jr., with woN Chi-
cago, named local sales manager.

Rabert Reich, account executive for
KGFJ Los Angeles, appointed local sales
manager.

A. Dean Murdock, assistant branch
manager, Lincoln Rochester Trust Co.,
Canandaigua, N. Y., named local sales
manager, wGva Geneva, N. Y.

Michael F. Dudgeon, account execu-
tive with wJJp Chicago, joins WAGA-TV
Atlanta, as research, public service and
merchandising manager.

Albert J. Berger, account executive
with Doyle Dane Bernbach, New York,
joins R. J. Reynolds Tobacco Co.,
Winston-Satem, N. C., in new post of
media manager.

Gene E. Clark, formerly with Forestry
Suppliers Inc. and Robert J. Peets Ad-
vertising, both Jackson, Miss., named
office manager of Herbert S, Benjamin
Associates, that city.

Robert E. Rhodes, advertising ac-
count manager of Linde division, Un-
ion Carbide Corp., New York, named
product advertising manager of chemi-
cals group, Olin Mathieson Chemical
Corp., that city.

Joan Heller, cosmetic marketing man-
ager of Coty division of Chas. Pfizer &
Co., New York, named group super-
visor. Ellie Frank, product manager of
Coty, New York, named to newly cre-
ated position of creative supervisor.

Mr. Murray

Ken Curto, account executive for
KLAC Los Angeles, and Ted Littlejohns,
sales manager of KwaC Bakersfield,
Calif., join kwiz Santa Ana, Calif., as
account executives.

C. Robert Guy, formerly with Harold
Cabot & Co. and Ingalls Asseciates, both
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tising Inc., that city, as copy writer.
John J. Murray, with The Bresnick Co.,
Boston, joins Q&J there as art director.

Kenneth Sidle, salesman, WEAM Ar-
lington, Va., and Herb Moskowitz, pro-
motion manager of H-R Television,
New York, appointed to sales staff of
H-R Representatives, New York. David
Winston, with wwJ Detroit, appointed
to sales staff of H-R Representatives,
that city. Timothy J. Canty, formerly
with CBS in New York and Chicago,
appointed to sales staff of western di-
vision of H-R Television, New York,
replacing John Andariese, who has re-
signed.

Iris Rosensweig, research analyst for
Metromedia Inc., New York, named to
research staff of wreix(Tv), that city.

Arthur W. Arundel, chief executive of
Arthur W. Arundel Stations (group
owner), elected chairman of Pepsi-Cola
Bottling Co. of Long Island, Garden
City, N. Y., succeeding Earle C., Arun-
del, who will become chief executive
of company's North Carolina opera-
tions.

Hamilton (Hal) Howard, advertising
promotion manager of Chicago Tribune,
joins Grant Advertising, Chicago, as
copy writer.

Thomas N. Clancy, media supervisor
at Doyle Dane Bernbach, New York,
joins media department of Carl Ally
Inc., that city.

Pat Gabriel joins sales staff of wisT-
AM-FM Charlotte, N. C.

MEDIA

Herbert S. Dolgoff,
VP of woAaM Miami,
named station’s gen-
eral manager.

Bill Hargan, Central
Calif. Communica-
tions Corp. named
president, California
CATYV Association.
Other officers named

[

Mr. Dolgoff

are: A. C. R. Stone, Storer Cable TV
Inc.; VP; Kester Krieg, Pacific Tele-
scriptions System, VP-technical; Keith
Burchem, Palm Desert, secretary, and
William L. McPheeters, Carmel, treas-
urer.

Lyndon R. Boyd of
Goshen, N. Y., elect-
ed president of Otta-
way Newspapers-Ra-
dio Inc., Campbell
Hall, N. Y. James H.
Ottaway Sr., compa-
ny's president since
its founding in 1936,
becomes board chair-
man. Eugene J. Brown, publisher of
Danbury (Conn.) News-Times, be-
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comes vice chairman of board. Francis
H. Brinkiey, VP and treasurer in cdarge
of radio, named firm’s financia* VP
and treasurer. Chester S. Miller,-gen-
eral manager of wWvPo-AM-FM Strouds-
burg, Pa., named VP in charge of ra-
dio for group. Ottaway stations are
WVPO-AM-FM, wpos Oneonta, N. Y.,
and wocCB-AM-FM West Yarmouth,
Mass.

Steve Cowan, general manager for
xGBec Galveston, Tex., named executive
VP and general manager. Vandy An-
derson, operations manager of KGBC,
named VP-operations.

Bill Grabau, for 22 years with WAAF
Chicago, joins wGEx Beloit, Wis., as
station manager.

J. Richard Arnzen,
with WGAN-AM-FM-TV
Portland, Me., elected
executive VP.

Wayne A. Gray, con-
troller for broadcast-
ing division of Rust
Craft Greeting Cards
Inc., Dedham, Mass.,
named controller of
Park Broadcasting Inc., Ithaca, N. Y.
Park stations are WNCT-AM-FM-TV
Greenville, N. C.; WDEF-AM-FM-TV

Mr. Arnzen

Chattanooga; WJHL-Tv -Johnson City,
Tenn.; and WTvR-AM-FM-Tv Richmond,
Va.

Gerald L. Appy, di-
rector of field services
for National Educa-
tional Television, New
York, named VP for
network affairs.

Mark J. Nielsen,
VP and Detroit area
manager for Foster &
Kleiser division of
Metromedia Inc., named to newly cre-
ated position of regional VP for Metro-
media. He will be in Detroit.

Mr. Appy

Mr. Sebastian

Gordon S. Anderson, news and pub-
lic affairs director of Fetzer Broadcast-
ing Co., Kalamazoo, Mich.,, named
operations director, supervising all oper-
ational activities of WKzo-aMm-Tv Kala-
mazoo and Fetzer cable division. Daryl
D. Sebastian, assistant general man-
ager of wwrv-FM-Tv Cadillac and
wwUP-Tv Sault Ste. Marie, both Mich-
igan, becomes director of public affairs
for Fetzer Broadcasting in Kalamazoo.
Fetzer stations are WKz0-AM-TV, WWUP-

Mr. Anderson

TV, WWTV-FM-TV, WJEF and WJFM

(kM) Grand Rapids, Mich., KOLN-TV
Lincoln and KGIN-TV Grand Island, both
Nebraska.

John E. North, VP
and general manager
for woxiTv Jackson,
Tenn., named VP and
general manager for
wptv(TV) Weston,
W, Va,

Stephen Eric Shul-
man, with WVBR-AM-
FM Ithaca, N. Y,
named general manager.

PROGRAMING

Gene A. Carr, senior producer of
Calvin-De Frenes Corp., Philadelphia,
named VP for production.

Mr. North

Brian Scruby, producer-director at
KDKA-TV Pittsburgh, named public af-
fairs director, replacing Tom Rose, who
becomes assistant program manager of
wkBs-TV Burlington, N, J.-Philadelphia.

D. Barry Reardon, with Paramount
Pictures Corp., New York, appointed
manager of administrative services.

Robert B. Hoag, assistant producer
for CBS-TV's Red Skelton Show, named
to newly created post of director of

195
new first-run,

half-hours in
colar
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program administration for network in
Hollywood.

Giles (Clip) Helps, production man-
ager of KAVR Apple Valley, Calif.,
named program director.

Robert Stenner, production manager
in advertising and promotion depart-
ment of weBs-Tv New York, appointed
supervisor of production in station’s
program department. Wilton Frank
Dees, with CBS, New York, named as-
sociate producer of wCBs-TV.

Jack Priestley, director of photogra-
phy on such series as Naked City and
East Side, West Side, joins Filmex Inc.,
New York, as director/cameraman.

Tom Garroll, with wpHo-Tv Toledo,
Ohio, named producer. Neii Berger,
with wrvy(Tv) Miami, joins WDHO-TV
as staff director.

NEWS

lke Pappas, with CBS News, New
York, named correspondent.

William H. Gorishek appointed UPI
bureau manager in Panama City, Pan-
ama. Earl J. LeClair Jr., newspictures
bureau manager for UPI, Pittsburgh,
appointed newspictures communications
coordinator for UPI, New York, with
responsibility for picture communica-

Collins’ New
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tions throughout world.

Ken Brantley, formerly director of
news and public affairs for wrap Nor-
folk, Va., and wCmN Cincinnati, appoint-
ed assistant news director at xaTz St.
Louis.

Don Cameron, with KLEO Wichita,
Kan., named news director. Joe Mont-
gomery, news director of KscB Liberal,
Kan., joins news staff of KLEo.

Larry Shaw, kwec Muscatine, Towa,
elected president, Jowa AP Radio-TV
News Association.

Thomas W. Cheatham, UPI staff cor-
respondent, wounded by shrapnel last
Wednesday (May 17) while covering
U. S. Marine action near Con Thien,
Vietnam. Mr. Cheatham was evacuated
by helicopter.

John Hogan, with wisN-Tv Mil-
waukee, appointed investigative report-
er, replacing Frank Mathie, now with
wBKB-TV Chicago.

Peter Heller, with wcss New York,
joins wowo Fort Wayne, Ind., as news-
man.

Lee McNew, formerly with wTtaC
Flint, Mich., and wxvyz-Tv Detroit,
joins news staff of wisk Detroit.

Bill Taylor, news director of KJNO
Juneau, Alaska, joins KTAC Tacoma,
Wash., as reporter and newscaster.

William Hampton, supervisor of over-
all operations of Westinghouse Broad-
casting Co. at Cape Kennedy, Fla.,
joins news staff of wiNz Miami.

Jim Hale, with komMU-Tv Columbia,
Mo., joins news staff of KTvI(TV) St.
Louis.

FANFARE

J. Fred Weber, VP-sales for American
Cablevision Co., Beverly Hills, Calif.,
joins American Cable Television Inc.,
Phoenix, as promotion director.

Anne Quinn, PR production assistant
for Ted Bates & Co., New York, joins
Merton Fiur Associates, that city, as
manager of account services.

Donald G. Edgerton appointed man-
ager of promotional tie-ins for Ameri-
ca Airlines Inc.,, New York.

Nancy Norman, business agent of In-
ternational 'Alliance of Theatrical Stage
Employes, script supervisors, local 161,
New York, named eastern liaison for
The Publicists Guild, local 818, Los
Angeles.

EQUIPMENT & ENGINEERING

Sidney Brandt, general manager of
Greentree  Electronics Corp., Costa
Mesa, Calif., elected president and chief
executive officer.

Herbert T. Brunn, director, distribu-
tion analysis, distributor and commer-

cial relations, for RCA, New York,
named division VP, Europe, Middle
East and Africa region, RCA interna-
tional division, that city. Wade J.
Brightbill appointed manager, televi-
sion sales planning and development,
RCA Sales Corp., Indianapolis. Ap-
pointment of six new managers in mar-
keting department of RCA’s recently
formed solid-state and receiving tube
divison: Thomas R. Hays, sales man-
ager for commercial tube and semicon-
ductor division, becomes sales man-
ager; Benjamin A, Jacoby, market-
ing manager for integrated -circuits,
made market planning manager for
solid-state signal devices; George J.
Janoff, marketing manager for commer-
cial receiving tubes and semi-conduct-
ors, becomes manager of marketing
policies and administration; John P,
McCarthy, market planning manager
for industrial semi-conducters, named
manager of market planning, manager
for solid-state devices; Daniel R. Ozs-
vath becomes market planning manager
for receiving tubes, and Paul R. Rouda-
koff, manager of marketing, direct ener-
gy conversion, named market planning
manager for special electric compo-
nents.

Rein Narma, with consumer and edu-
cational products division of Ampex
Corp., Elk Grove Village, Ill, named
VP, engineering and product planning.

Richard H. Whitehurst, manager of
manufacturing for Ameco Inc., Phoe-
nix, named assistant VP-product sales.

Richard Peck, chief engineer with
WREX-TV Rockford, Iil,, named chief
engineer at KGSC-TvV San Jose, Calif.

John F. Campbell, manager of public
relations for Raytheon Co., Lexington,
Mass., named director of public rela-
tions.

John P. Lussier, overseas sales man-
ager for miniature lamps for General
Electric Co., New York, named man-
ager of export sales for GTI Corp.,
Meadville, Pa.

Edward D. Halvajian, formerly con-
troller of six D. H. Overmyer televi-
sion stations and United Network Inc.,
appointed controller of commercial
electronics group of Lear Siegler Inc.,
New York.

William R. Canady, chief engineer
for kFDA-TV Amarillo, Tex., appointed
district sales representative at Dallas
for General Electric visual communica-
tion products department.

Keith Tindall appointed sales repre-
sentative for Visual Electronics Corp.,
Chicago.

Lynd J. Carter named to new posi-
tion of specialist-government sales for
visual communications products de-
partment of General Electric Co., Syra-
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cuse, N. Y. He will be responsible for
all sales of GE radio and television
broadcast equipment to government and
military agencies.

ALLIED FIELDS

Trudy Haynes, newscaster for xyw-
TV Philadelphia, named by Vice Presi-
dent Hubert H. Humphrey to serve on
his Task Force on Youth Motivation.

INTERNATIONAL

Michael Peacock,
controller BBC-TV's
first service, resigning
to become managing
director - designate of
London Television
Consortium, one of
groups applying to In-
dependent Television
Authority for London

Mr. Peacock
weekend viewing contract—considered
one of most lucrative of program fran-

chises. (Other applicants are present
contract holders, Associated Television
and ABC Television.) Huw Wheldon,
BBC controller of programs, is taking
over Mr. Peacock’s duties.

DEATHS

Forest W. Cooke, 54, program di-
rector of WHBF-AM-FM-TV Rock Island,
IIl., died April 24 of heart attack suf-
fered two weeks earlier. Mr. Cooke
joined wHBF in 1930.

Wiiliam H. Frosch Jr., 54, long-time
Indianapolis radio personality, died of
cancer May 7 at St. Vincent’s hospital
in Indianapolis. He had previously been
with wico {now WATI) in Indianapolis,
wiLw Cincinnati, and with Armed
Forces Radio Network at Marseilles,
France. Surviving are his wife, Loraine,
and two sons.

Frank McGrath, 64, actor best known
as bearded cook in Wagon Train se-

FOR THE RECORD

ries, died May 13 in Beverly Hills,
Calif.,, of apparent heart attack. Mr.
McGrath also played part in Tammy
series.

Thomas J. Wallace, 67, veteran ra-
dio performer and producer, died May
8 in his home in Pasadena, Calif. Mr.
Wallace was announcer on XNx Los An-
geles in 1925, opened his own adver-
tising agency with Art Baker in 1927
and packaged such shows as Blind Date
and Hollywood in Person. He also pro-
duced and emceed The Red Skelton
Show, Uncle Walter's Dog House,
Plantation Party and College Life He
is survived by his second wife, Mildred,
and two sons, Thomas Jr., general man-
ager of KaIR Tucson, and George, com-
mercial manager for KGUN-TV Tucson.

Jane Drummond, associate media di-
rector for Eisaman, Johns & Laws Inc.,
Los Angeles, died May 13 from cere-
bral hemorrhage.

STATION AUTHORIZATIONS, APPLICATIONS

As compiled by BROADCASTING, May
11 through May 17 and based on filings,
authorizations and other FCC actions.

Abbreviations: Ann.—announced. ant.—an-
ienna. aur.—aural. CATV—community an-
tenna television. CH~—critical hours. CP—
construction permit. D—day. DA-=direction.
al antenna. ERP—effective radiated power.
ke—kilocycles. kw—kilowatts local sun-
set. mc-me acycles. mod—modification. N
—night. CA-—subsidiary communications
authorlzatmn SH—specified hours. SSA—
special service authorization. STA—special
temporary authorization. trans.—transmitter.
UHF—ultra high frequency. U—unlimited
hours. VHF—evry high frequency. vis-—
visual. w—watts. *—educational.

New TV stations

OTHER ACTIONS

¥ Review board in Chicago television
broadcast proceeding, Docs. 15668 and 15708,
scheduled oral argument before panel of
review board for 10 a.m. Thursday, June
15, in room 7134, New Post Office bullding,
Washington. Action May 16.

m Review board in Orlando. Fla., televi-
sion broadecast proceeding, Docs. 11081 et al,

ranted motion filled May 11 by Mid-Florida

‘elevision Corp., and extended to June 8
time to fille reply to opposition of TV 9 Inc.
to Mid-Florida’s petition to enlarge issues.
Action May 16.

m FCC walved Sec. 73.610(c) of rules
(mileage separation requirements) and
granted application of Maryland Educa-~
tional-Cultural Television Commission for
CP for new noncommercial educational tele-
vision station to operate on ch Balti-
more, Proposed trans, site will be approxi-
mately 25 miles short-spaced to ch. *68
reference point at Hagerstown. Md. Mary-
land Educational-Cultural Television Com=-
mission indicates that it will file application
specifying operation on ch. *68 at site
meeting mileage separation requirements.
Station is first In proposed T-station edu-
cational TV network for Maryland. Action
May 17.

# Review board in Yakima, Wash,, tele-
vision broadcast proceeding, Docs. 16924-6,
granted petition filed on May 10 by Broad-
cast Bureau and extended to May 17 t
to file responsive pleadings to joint petition
for approval on agreement filed March 14
by Sunset Broadcastin%q orp., Apple Valley
Broadcasting Inc. and Northwest Television
& Broadeasting Co. Action May 12.
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ACTIONS ON MOTIONS

m Hearing Examiner James D. Cunning-
ham on May 9 designated Hearing Ex-
aminer Basil P. Cooper to serve as pre-
siding officer in proceeding on TV appli-
cations of Sarasota-Bradenton, Fla., Tele-
vision Inc. and Tamiami T.V. Inc., both
Sarasota, Fla.; scheduled prehearlng con-~
ference for June & and hearing for July
10. (Docs. 17423-24).

w Hearing Examiner Herbert Sharfman
on May 15 in proceeding on TV applica-
tions of Orange Nine Inc., Orlando, Fla.,
et al. dismissed with prejudice the aﬁggll-

n of Howard A. Weiss (Docs.

tiol
11083. 17339-44).

CALL LETTER APPLICATIONS

m Coastal Television Corp., Columbus, Ga,
Requests WIRT-TV.

m Merrimack Valley Communications Inc.,
Manchester, N. H, Requests WXPO-TV.

m Colonel Jay Sadow, Chattanooga.
quests WRIP-TV.

® Maxwell Electronics Corp., Dallas. Re-~
quests KMEC-TV.

DESIGNATED FOR HEARING

® FCC by order designated for consoli-
dated hearing applications of Gala Broad-
casting Co. and Inland Broadcasting Co.
for new TV stations to operate on ch. 38
in Columbus, Ga. Federal Aviation Ad-
ministration was made party to proceeding,
Action May 17.

Re-

Existing TV stations

FINAL ACTIONS
WYES-TV New Orleans—Broadcast Bu-

ureau granted license covering changes in
noncommercial educational Action
May 15.

Las Vegas (ch. 10)—Broadcast Bureau
granted mod. of CP to change ERP to 295
kw vis, 355 kw aur. trans. location to 2
miles southwest of Henderson studio loca-
tion to South Nevada Voeational Technical
Center, 5710 Maple Street, Las Vegas, change
type trans., type ant., ant. structure, and
il‘l_)ecrease ant. height to 1,220 £t. Action May

WNEP-TV Scranton, Pa.—Broadcast Bue
reau granted license covering changes in
station (main trans, and ant.); condition.
Action May 1

WAPA-TV San Juan, P. R.—Broadcast
Bureau granted mod. of license covering
change in licensee name to WAPA-TV
Broadcasting Corp, Action May 15.

Dallas (ch, 33)—~Broadcast Bureau granted
mod. of CP to change ERP to 1,000 kw vis,,
100 kw aur.. change trans. location to ap-
proximately 2,000 ft. south of present site,
type ant., make changes in ant. structure
and increase ant. height to 850 ft.. cen-
dition, Action May 11.

OTHER ACTION

@ By memorandum opinion and order,
FCC granted petition of Fidelity Television
Inc.,, Norwalk, Calif, for production of
commission’s complaints file on KHJ-TV in
Los Angeles, renewal of television license~ -

&

EDWIN TORNBERG

COMPPANY,

INC.

Negotiators For The Purchase And Sale Of
Radio And TV Stations ¢ CATV
Appraisers ¢ Financial Advisors
New York—60 East 42nd St, New York 17, N. Y. « MU 7-4242

West Coast—1357 Jewell Ave., Pacific Grove, Calif. « FR 5-3164
Washington—711 14th St., N.W., Washington, D.C. « D1 7-8531




new applicant proceeding (Docs. 16679 and
16680)." Action May 17.

ACTIONS ON MOTIONS

¥ Chief Hearing Exammer James D.

Cunningham on proceedin on
TV application of wi‘:CY-TV Ine. (
TV), Largo, Fla., dismissed unopposed mo-
tion to reschedule procedural dates of ap-
plicant and continued date for parties to
exchange direct written cases and exhibits
from May 18 to May 26, 1967. and notifica-
tion of witnesses from June 1 to June 5.
(Doe. 17051).

®m Hearing Examiner Millard F. French
on May 15 in proceeding on TV application
of Cosmos Broadeasting Corp., ({WSFA-TV),
Montgomery, Ala., granted applicant’'s mo-~
tion and continued prehearing conference
from May 16 to June 15. {Doc. 16984).

RULEMAKING PETITIONS

Eureka, Calif.,, Redwecod Empire Educa-
tional Television Inc—Requests designation
of ch. 13, Eureka, Calif., as noncommercial,
educational channel. Ann. May 15.

Hagerstown, Md., Richard Hildreth, at-
torney for Regional Broadcasting Co.—Sup-

lements petition for reconsideration in

oc. No. 14229 filed on March 14, 1968, and
requests assignment of ch. 25 as first com-
mercial TV channel at Hagerstown, by
substituting *55 for *25 at State College
1P58. and 47 for 48 at Altoona, Pa. Ann. May

CALL LETTER APPLICATION

m KMMT(TV), Minnesota-Iowa Television
Co., Austin, Minn. Requests KAUS-TV.

DESIGNATED FOR HEARING

® FCC by memorandum opinion and
order, Commissioners Cox and Johnson
concurring, desxg‘nated for hearing applica~
tions of St. Anthony Television Corp.
KHMA (TV), ch. 11, Houma, La.) for mod.
of CP to make changes—increase vis. ERP
to 632 kw, ant. height to 1961 ft.. and
change ant. site, for ass1g'nment of CP to
Delta Teleradio Corp., and for extension
of time within which to construct. Issues
sFeﬂﬁed with respect to diminution of
al strength to Houma:. Suburban_issue;
de facto reallocation of ch. from Houma
to Baton Rouge; UHF impact: misrepre-
sentations as to status of construction and
ownership of land; failure to construct;
whether permittee will construct pursuant
to present authorization if other applica-
tions are not granted; and “trafficking”.
Lomsiana Television Broadcasting Corp.
(WBRZ and Guaranty Broadcasting
Corp. (WA.FB-TV), both Baton Rouge; were
made_ parties. Petition to deny filed by Ro-
mac Baton Rouge Corp. dismissed for lack of
fl;’t:anding and as untimely filed. Action May

New AM stations

APPLICATIONS

Jacksonville, Ala.—Jacksonville Broadcast-
ing Co. Seeks 1090 ke, 250 w. P. O, address:
First National Bank buildlng, Jacksonville
36265. Estimated construction cost $12,900;
first-year operating cost $25.000: revenue
$40,000. Principals: J. Millard LeCroy, James
M. Davis, Thomas J. and Wil V., Roberson.
Messrs. LeCroy and Davis have 40.815% each,
and Messrs. Roberson own 9.185% each. Mr.
LeCroy owns farm. Mr. Davis is salesman
for WEIS Centre, Ala. Mr. Will Roberson
owns construction company. Mr. Thomas J.
Roberson is college coach and teacher. Ann.
May 16.

Eupora, Miss.—Webster Countv Broadcast-
ing Co. Seeks 1140 ke, 500 w-D. P.O. address:
415 Howard Street, Greenwood, Miss. 358930.
Estimated construction cost $8.618.05; first-

ear operating cost $18,792.80: revenue
27,600, Pﬂncgaals Wiiliam E. Hardy is
100% stockholder in furnlture and appli-
ance store. Ann. Mi?'

Jackson, Miss.—Ford Broadcasting Co. Seeks
1080 ke, 10 kw-D. P, O. address: 609 Bankers
Trust Plaza building. Jackson. Estimated
construction cost $127,689; first-year operat-
ing cost $75.000; revenue $75.000. Principals:
Aaron L. and Gertrude C. Ford {each 50%)
Mr. Ford is attorney and owns timber and
farm lands. Mrs. Ford has same interests
as husband and she is also author, poet and
artist. Ann. May 16.

Warrenton. N. C.—Radlo Voice of Warren-
ton. Seeks 1520 ke, I kw-D. P. O. address:
Box 542, Warrenton 27589, Estimated con-
struction cost $16.669.50; first-vear overating
cost $22.860; revenue _$30,000. Princibals:
Vernon H. and Frances L. Steed (each 50%).
Mr. Steed 1is sales representative for elec-
tronics corporation, maintenance employe of
WIKI Chester and of WIVE Ashland, Va.
and does occasional radio service work. Mrs,
Steed is teacher. Ann. May 16,

Ellwood City, Pa.—Jud Inc Seeks 1500
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ke, 250 w-D. P. O. address: Box 109,
Kittanning, Pa. 16201. Estimated construc-
tion cost $52.600; first-year operating cost
$62,000; revenue $62,000. Principals: Jud L.
Sedwick, president (99.6%) et al. Mr.
Sedwick has 50% interest in National Cable
Television Corp. (CATV), 98% interest in
Armstrong Utilities Inc. (CATV) and Arm-
strong Telelec Inc., partner in farming and
livestock and garage. Ann. May 16.

Burnettown, S. C.—Midland Val]ey In-
vestment Inc. Seeks 1510 ke, 500 w-D. P. O,
address: Box 1, Langley, S. C. 29834. Esti-
mated construction cost $27 ,679.75: first-
vear operating cost $35.000; revenue $48,000.
Principals: Harry A. Parker, president,
James L. George, vice gresident. Martha
Parker, treasurer and Shirley J. George,
secretary (each 25%). Mr. Parker is direc-
tor of civil defense agency. Mr. George is
supervisor at paper company. Mrs. Parker
is teacher. Mrs. George is secretary for
civil defense agency. Ann. May 1.

FINAL ACTIONS

Augusta, Ark.—Service Communications
Inc. FCC granted 1190 ke, 250 w-D. P.O.
address ¢/o Gerald L. Blackburn, 505 N,
State Street, Wynne, Ark. 72396. Estimated
construction cost $22,800; first-year operat-
ing cost $32,000; revenue $40,000. Principals:
James and Clara Henson (25%}, Raphael
and Barbara Andrews, Edgar and Mary
Henson, Gerald and Sharis Blackburn, Rolla
DeLoss and Carelyn McKnight, Joseph and
Jo Annette Dugan, John and Barbara
l(\;drmele (each 1215%). Action May 2. Ann.

a

Albuquerque, N. M.—Frank Quinn Broad-
cast Bureau granted 1190 ke, 1 kw-D. P.O.
address: 1617 Los Almos St., S.W., Albu-
querque 87104. Estimated construction cost
$19,900; first-year operating cost $41,600;
revenue $50,000. Mr. Quinn is partner in
stock brokerage firm. He has no other
broadcast interests. Action May 11,

INITIAL DECISION

® Hearing Examiner Basil P. Cooper is-
sued initial decision looking toward deny-
ing application of Hiram A, Goodman, tr/as
Goodman Broadecasting Co.. for permit to
construct new standard broadcast station
to operate on 1110 ke with power of 1 kw,
daytime only, class II, at Madison, Ala.
(Doc. 16860). Action May 12,

OTHER ACTIONS

# Review board in East St. Louis, Ill.,
standard broadcast proceeding, Docs. 17256-
7. granted motion filed May 11 by Metro-
East Broadcasting Inc., and extended to
June 1 time to file replies to oppositions
and comments filed to the petitions to
enlarge issues filed by East St. Louis Broad-
casting Inc., and Metro-East Broadcasting
In¢. on March 29, Action May 16.

® Review board in Jacksonville, N. C.,
standard broadcast proceeding, Docs.
17148-50, denied petition to enlarge issues
filed Feb. 23 by L & S Broadcasting Co.
Action May 12.

m Review board in Logan, Ohio. standard
broadecast proceeding, Does. 17336-7. granted
motion filed May 9 by Logan Broadcasting
Co. and extended to May 17 time to file op-
position to petition to enlarge issues filed
l4:.’11:»r11 1217 by Upper Broadcasting Co. Action

ay 11.

B Review board in New Castle, Pa., stand-
ard broadcast proceeding Docs. 17178-80.
granted petition filed May 9 by Lawrence
County Broadcasting Corp., and Brownsville
Radio Inc., and extended to May 19 time
to file reply to the opposition to their peti-
tion to enlarge issues flled March 20. Ac-
tion May 11.

® Review board in Edna, Texas, standard
broadeast proceeding. Docs, 16572-3. granted
petition filed May 15 by Cosmopolitan En-
terprises Inc., and extended to May 17 time
to respond to opposition filed by H.
Huntley to Cosmopolitan’s April 14 petmon
to enlarge issues. Board Member Nelson not
participating. Action May 16.

ACTIONS ON MOTIONS

B Chief Hearing Examiner James D. Cun-
ningham on May 15 designated Hearing
Examiner H. Gifford Irion to serve as pre-
siding officer in proceeding on AM appli-
cations of Edward A. Romance. tr/as Mt.
Carmel Broadcasting Co., and Robert Kerris
and Edward Helfrick, d/b as K H Radio
Co., both Mt. Carmel, Pa.; scheduled pre-
hearing conference for June 14, and hear-
ing for July 11. (Docs. 17411-12). On May 9
designated Hearing Examiner Thomas H.
Donahue to serve as presiding officer in
proceeding on AM apnlications of Michael
S. Rice, First Capitol Radio Inc. and Cecil
W. Roberts, all St, Charles. Mo.; scheduled
prehearing conference for Juvie 9. and hear-
ing for July 5 (Docs. 17420-22).

® Hearing Examiner Isadore A. Honig on

May 12 in proceeding on AM applications
of East St._ Louis Broadcasting Inc., and
Metro-East Broadcasting Ine., both East St.
Louis, Ill., granted petition to amend and
supplement thereto of applicant Metro-
East to refiect financial data; denied motion
to strike of applicant East St. Louis, and
accepted reply to oppositions, ete., of appli-
cant Metro-East (Docs. 17256-57).

m Hearing Examiner H. Gifford Irion on
May 15 in proceeding on AM applications
of Kittyhawk Broadcasting Corp.. Ketter-
ing, Ohio, et al., granted petition to amend
of applicant Gem City Broadcasting Co., to
reflect financia]l matter (Docs. 17243-50).

® Hearing Examiner Forest L. McClen~
ning on May 11 in proceeding on AM ap-
plications of Charles W. Jobbins. Costa
Mesa-Newport Beach, Calif., et al., granted
petitions to amend of applicant Goodson-
Todman Broadcasting Inc.. to reflect change
in mass media interests and corporate posi-
tions held by certain of its principals and
corrective letter made part of amendment
which reflected inadvertent mathematical
errors (Docs. 15752, 15754-56, 15758-60. 15762,
15764-66) , .

m Hearing Examiner Elizabeth C. Smith
on May 12 in proceeding on AM apnlication
of Augustine L. Cavallaro Jr.. Bayamon,

. R., granted petition_ of applicant and
continued hearing from May 15 to June 12.
(Doe. 16891).

CALL LETTER APPLICATIONS

m Clay County Broadcasters. Lineville,
Ala. Requests WJEB.
® Donnelly C. Reeves, Roseville, Calif.

Requests KPOP.

m Emmet Radio Corp., Estherville. Iowa.
Requests KILR.

l Universal Broadcasting Co.. Fair Bluff,

C. Requests WWKO.

l Amistad Broadcaseing Co., Del Rio,
Tex. Requests KWM

DESIGNATED FOR HEARING

Mt. Carmel, Pa,, Mt. Carmel Broadcasting
Co.—Broadcast Bureau designated for con-
solidated hearing applications for new day-~
time AM stations to operate on 1590 ke,
500 w. Action May 10.

Existing AM stations

APPLICATIONS

KEHG Fosston, Minn.—Seeks CP to in-
crease power from 1 kw to 5 kw; and in-
stall a new trans. Ann. May 17.

WSEN Baldwinsville, N. Y—Seeks CP to
increase power from 250 w to 5 kw: install
DA-D; change ant- trans. and studio loca-
Ann. May 11,

WATH Athens, Ohio—Seeks CP to in-
crease power from 1 kw to 5 kw: install
DA-D; change ant.-trans. and studio loca-
tion to Ohio Route 13, 3.4 miles north of
center of Athens, Ohio: and install new
trans. Ann. May 17.

FINAL ACTIONS

WKEN Dover, Del.—Broadcast Bureau
granted CP to change hours of operation
from daytime to unlimited, install DA-N,
change ant.-trans. location to McKee Road,
near Dover, install new type trans.; condi-
tions. Action May 9.

WFFG Marathon, Fla.—Broadcast Bureau
granted license covering changes in hours
of operation and change from DA-D to
DA-2. Action May 16.

WFUN South Miami, Fla.—Broadcast Bu-
reau granted license covering installation
of new trans. at main trans. location as an
alternate-main_trans. Action May 16.

WPXE Starke, Fla.—Broadcast Bureau
granted license covering increase in day-
time power and installation of new type
trans. Action May 16.

Augusta, Ga.—Broadcast Bureau
granted CP to replace expired permit which
authorized change in ant.-trans. location
to Killingsworth Road at Georgia Railroad,
Augusta. Action May 10.

WIYN Rome, Ga.—Broadcast Bureau
granted license covering installation of an
auxiliary trans. at main trans. location.
Action May 16.

WEAS Savannah, Ga.—Broadcast Bureau
granted CP to make changes in ant. sys-
tem: condition. Action May 12.

KHVH Honolulu — Broadcast  Bureau
granted CP to replace exwired permit for
change in ant.-trans. location to Ft. Arm-
strong, southwest of intersection South
Street & Ala Moana Boulevard, Honolulu
Action May 12.

NDI Honolulu — Broadcast Bureau
granted mod. of license covering change
in studio location and remote control point
to 9 Kalakaua Avenue. Honolulu. Action
May 186.

KART Jerome, Idaho—Broadcast Bureau
granted license covering change in speci-
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PROFESSIONAL CARDS|

JANSKY & BAILEY
Consulting Engineers
1812 K St., N.w.
Wash., D. C. 20006 296-6400
Member AFOCE

COMMERCIAL RADIO
EQUIPMENT CO.
Everett L. Dillard, Gen Mgr.
Edward F. Lorentz, Chlef Engr.

PRUDENTIAL BLDGC
DI 7-1319
WASHINGTON, D, C. 20005
Member AFOEE

JAMES C. McNARY
Consulting Engineer
National Press Bidg.

Wash. 4, D, C,

Telephone District 7-1205
Mesmber AFCOR

—Established 1926—
PAUL GODLEY CO.
CONSULTING ENGINEERS

Box 798, Upper Montclair, N.}.07043

Phone: (201) 746-3000

Member AFOCE

GEORGE C. DAVIS

CONSULTING ENGINEERS
RADIO & TELEVISION

§27 Munsey Bldg.
STerling 3-0111

Washington 4, D. C.
Member AFOCE

A. D. Ring & Associates

42 Years' Experience in Radio
Engineering
1710 H St., N.W. 298.6850
WASHINGTON 6, D, C.
Member AFCOE

GAUTNEY & JONES
CONSULTING RADIO ENGINEERS
930 Warner Bidg. National 8-7757

Washington 4, D, C,
Member AFCCE

Lohnes & Culver

Munsey Bullding  District 7-8215
Washington 5, D. C.

Member AFCOE

KEAR & KENNEDY

1302 18th St., N.W. Hudson 3-9000
WASHINGTON 6, D. C.
Member AFCOR

A, EARL CULLUM, JR.

CONSULTING ENGINEERS
INWOOD POST OFFICE
DALLAS 9, TEXAS
MElrose 1-8360
Member AFCOE

GUY €. HUTCHESON
817 CRestview 4-8721
P. O. Box 808
1100 W. Abram
Arlington, Texas 76010

SILLIMAN MOFFET
& K LSKi

711 14th St.. N.W.
Republic 7-6646
Washington, D.C. 20005
Member AFOCE

GEO. P. ADAIR ENG. CO.

CONSULTING ENGINEERS
Radio-Television
Communications-Electronics
501 20th St., N.W.
Washington, D, C,
Federal 3-1116
Member AFCCOR

KEAN, SKLOM & STEPHENS
CONSULTING RADIO ENGINEERS

19 E, Quincy Street
Rivarside, illinois 60546

{A Chicago Suburb)
Phone 312-447-2401

Member AFCOR

HAMMETT & EDISON
CONSULTING RADIO ENGINEERS
Box 68, International Airport
San Francisco, California 94128

342-5208
Member AFCOE

JOHN B. HEFFELFINGER

9208 Wyoming Pl Hiland 4-7610

KANSAS CITY 14, MISSOURL

JULES COHEN
& ASSOCIATES

9th Floor, Securities Bldg.
729 15th St., N.W., 393-4616
Washington 5, D. C.

Member APOON

CARL E. SMITH
CONSULTING RADIO ENGINEERS
8200 Snowville Road
Cleveland 41, Ohio
Phone: 215-526-4386
Member AFCOE

VIR N. JAMES

CONSULTING RADIO ENGINEERS

Applications and Field Engineering
345 Colorado Blvd.—B80206

Phone: (Area Code 303) 333-.5562
DENVER, COLORADO

Member APCCE

A, E. Towne Assocs., Inc.
TELEVISION and RADIO
ENGINEERING CONSULTANTS
727 Industrial Read
San Carlos, California 94070
Phone 592-13%4 Res. 593-5706

PETE JOHNSON
& Associates
CONSULTING am-tm-tv ENGINEERS

P.0. Box 4318 304-925-6281
Charleston, West Virgisla

MERL SAXON
CONSULTING RADIO ENGINEER
622 Hoskins Street
Lufkin, Texas
634-9558 632-2821

WILLIAM B. CARR
CONSULTING ENGINEERS
Walker Bldg., 4028 Daley
Fort Worth, Texas
AT 4-9311
Member AFCOCE

RAYMOND E. ROHRER
Consulting Radio Engineers

4356 Wyatt Bldg.
Washington 5, D. C.

Phone: 347-90561
Member AFCCE

E. HAROLD MUNN, JR.
BROADCAST ENGINEERING
CONSULTANT
Box 220

Coldwater, Michigan—49036
Phone: 517-278-6733

JOHN H. MULLANEY
and ASSOCIATES

Suite 71,

1150 Connecticut Ave., N.W,
Washington, D. C. 20036
Phone 202-223-1180
Member AFCCE

ROSNER TELEVISION

SYSTEMS
ENGINEERS CONTRACTORS
120 E 56 St. [ 230 Newtown Rd.
New York Plainview

N. Y. 10022 N. Y. 11803

Serving The SOUTHEAST
FREDERICK A. SMITH, P-E.
Consulting Engineer
5 Exchange St.
Charleston, 8. C. 29401
A/C 803 723-4775

Service

Directory

COMMERCIAL RADIO
MONITORING CO.
PRECISION FREQUENCY

MEASUREMENTS

AM-FM-TV
103 S. Market St.,
Lee’s Summit, Mo,
Phone Kansas City, Laciade 4-3T77

CAMBRIDGE CRYSTALS

PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM-TV
445 Concord Ave.
Cambridge 38, Mam.
Phone TRowbridge 5-2810

SPOT YOUR FIRM'S NAME HERE

To Be Seen by 100,000* Readers

-:-among them, the decislon-mak-
1 station owners and managers,
hief engineers and techniclans—

appl‘canrs for am, fm, tv and

facsimile facilities,

*ARB Continuing Readership Study
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CP’'s deleted

licensed UHF's are not on the air.

SUMMARY OF BROADCASTING
Compiled by BROADCASTING, May 18

ON AIR
Lic. CP's CP's
Commercial AM 4,110 18 83
Commercial FM 1,611 25 265
Commercial TV.VHF 480° 15 24
Commercial TV-UHF 95* 25 131
Educational FM 303 5 33
Educational TV.VHF 60 7 9
Educational TV-UHF 42 8 53
AUTHORIZED TELEVISION STATIONS
Compiled by BROADCASTING, May 18
VHF UHF Total
Commercial 519 259 778
Noncommercial 76 103 179

STATION BOXSCORE
Compiled by FCC, Nov. 30, 1966

COM'LAM COM'LFM COM'LTV EDUCFM EDUCTV

Licensed (all on air) 4,083
CP’'s on air (new stations) 25
CP's not on air (new stations) 70
Total authorized stations 4,180
Licenses deleted 0

*In addition, two AM's operate with Special Temporary Authorization.
*In addition, one licensed VHF is not on the air, two VHF's operate with STA's, and three

1,533 570° 290 97
69 45 10 19
242 138 19 51
1,844 760 319 167
0 0 0 0

0 0 0 0

fled hours, power and installation of new
trans. Action May 16.

KBRV Soda Springs, Idaho—Broadcast
?ﬂurea:lg granted renewal of license. Action
ay 1o.

WKEKD Aurora, Ill.—Broadcast Bureau
granted license covering change in ant.
system. Action May 186.

WSBC Chicago—Broadeast Bureau granted
request to cancel license authorization, file
number BL-9003, dated May 8, 1962, and
renewal thereof, BR-585, Nov. 30. 1964,
which authorized operation of a composite,
broadcasting trans. as an auxiliary trans.
Action May 12.

WAWK Kendaliville, Ind.—Broadcast Bu-
reau granted license covering change in
frequency. Action May 16,

Y Newberry, Mich.—Broadcast Bu-
reau granted license covering increase in
daytime power. Action May 18.

WMOX Meridian, Miss.—Broadcast Bu-
reau granted mod. of license covering
change in studio location to 2003 Tenth
Street, Meridian; conditions. Action May 18,

KMA Butler, Mo.—Broadcast Bureau
granted license covering increase in power
mnd irllgtallation of new type trans. Action

ay .

WCOK Sparta, N. C.—Broadcast Bureau
ﬂant(ig license covering new AM. Action

ay

WOTR Corry, Pa.—PBroadcast Bureau re«
%/c[:indelc} renewal of license grant. Action

ay 11.

WHOY Salinas, P. R.—Broadcast Bureau
igwranted license covering new AM. Action

ay 16.
WOPI-AM-FM Bristol, Tenn—Broadcast
Bureau granted mod. of licenses to change
station location from Bristol. Tenn. to
Bristol, Tenn.-Va. Action May 15.

KHRB Lockhart, Tex.—Broadcast Bureau
ﬁanteleg license covering new AM. Action

ay

KALL Salt Lake City—Broadcast Bureau
granted license covering change from DA-2
to DA-N. Action Mag 12,

KWIC Salt L.ake City—Broadcast Bureau
granted CP to_install an auxiliary trans.
at_main trans, location. Action May 12.

WLPM Suffolk, Va.—Broadcast Bureau
granted license covering change fre-
quency, decrease nighttlme power. change
tﬁa nozlxgnA. and change ant. system. Action

y 18,

WDLEB Marshfleld, Wis-—~Broadcast Bu=
reau granted request to cancel license au-
thoriation file number BL-843% dated

78 (FOR THE RECORD)

Dec. 7, 1961, and renewal thereof. BR-1470,
dated Nov. 9, 1964, which authorized the
operation of broadcasting trans. as an auxil-
fary—daytime, alternate-main nighttime,
Action May 12.

& Broadcast Bureau granted renewal of li.
censes for following stations and copending
auxiliaries: WDIG Dothan, Ala.. WJAM
Marion, Ala; WTOR Torrington. Conn.;
WCWR Tarpon Springs, Fla.; WISK Ameri-
cus, Ga.; WPLQ Atlanta; WFTC Kinston,
N. C.; WCHA Chambersburg, Pa.; WMNT
Manati, P. R., and WOAY-AM-FM Oak
Hill, W. Va. Action May 10.

OTHER ACTIONS

# By order, Commissioner Cox not parti.
cipating, Commissioner Johnson concurring
FCC ed petition to reopen record
and include ctvil rights issue filed by WWIZ
Inc. and Sanford A. Schafitz, in Lorain,
Ohio, standard broadeast renewal pro=
ceeding (Doc. 14537), Action May 17.

B FCC djrected that upon closing of hear-
ing record in Harriman, Tenn. standard
broadcast proceeding case be certified im-
mediately to commission for final decision.
Case involves an application by Harriman
Broadcasting Co. (WXXL,) for new daytime
AM to operate on 970 ke, 500 w, in rri-
man, Tenn. (Doe. 17255, BP-15122). United
States Court of Appeals for District of
Columbia Circuit had rescinded commis«
sion’s grant of temporary operating author-
ity to WXXL pending the outcome of hear-
ing. but subsequently it stayed effectiveness
of its order for twenty days to afford com-
mission an opportunity to render decision
in case. Action by commission by order
Commissioner Bartley dissented and issu
statement. Action May 10.

ACTIONS ON MOTIONS

® Hearing Examiner Millard F. French on
May 15 in proceeding on AM_applications
of Fine Music Inc. (WFMI), Montgomery,
Ala.. et al.. granted petition to amend of
applicant Fine Music Inc.,, to reflect pen-
dency of application for transfer of con-
trol (Docs, 17058-60); By separate order,
granted petitlons for leave to amend of
applicant Tennessee Valley Broadcasting
Inc., to reflect financial matter, specify dif-
ferent transmitter site and engineering re-
lated thereto and correct clerical error.

# Hearing Examiner H. Gifford Irion on
May 11 in proceeding on AM applications
of Jowa State University of Science and
Technology (WOI), Ames, Iowa, corrected

record to reflect withdrawal of WOI Ex-
hibits 53 and 54 by applicant (Does. 11280,
16298).
FINES

m Broadcast Bureau by letter of May 10,
notified E. M. Hoge, KENA Mena, Ark,, that
he has incurred apparent forfeiture liabil-
ity of $200 for violations of rules. including
fallure to make equipment performance
measurements as required. Licensee has
30 days to pay or contest forfeiture.

® Broadcast Bureau by letter of May 11,
notifie@ Border Broadcasting Co.. WDSC
Diilon, S. C.. that they have incurred ap-
parent forfeiture lability of $200 for viola-
tions of rules, including failure to make
equipment performance measurements as
required. Licensee has 30 days to pay or
contest forfeiture, Action May 11.

CALL LETTER APPLICATIONS

® KPER, South Valley Broadcasters, Gil-
roy, Calif. Reguests KAZA.

CALL LETTER ACTIONS

m KMBC, Booneville International Corp.,
Kansas City, Mo. Granted KMBZ,

DESIGNATED FOR HEARING

® FCC by memorandum opinion and order
designated for hearing applications of J. W,
Furr to change facilities of WMBC Macon,
Miss.,, on 1400 ke, from 250 w-N, 1 kw-LS,
to 250 w-U, and change station location to
Columbus, and Jarnes W. Eatherton for new
station in Macon to operate on 14 Ke,
250 w-U. Action May 17.

New FM stations

APPLICATIONS

Point Pleasant, N. J.—Pleasant Broad-
casters. Seeks 959 me, ch. 240, 3 kw. Ant,
height above average terrain 161.2 ft. P, O.
address: 1717 F Street, South Belmar, N. J.
07719. Estimated construction cost $22,340;
first-year operating cost $33,040; revenue
$36,000. Principals: Dorothy Fielder Brown
and Adamant Brown, husband. Mrs. Brown
has no other business interests indicated.
Mr, Brown is employed by U. S, Army
Cbpmbat Developments Command. Ann. May
16.

Waco, Tex.—KWTX Broadcastingh Co.
Seeks 97.5 me, ch. 248, 71.2 kw. Ant. height
above average terrain 892 ft. P. O, address:
4520 Bosque Boulevard, Waco 76710. Esti-
mated construction cost $54,150; first-year
operatis[g cost $48,000; revenue $50,000. Prin«
cipal: . N. Bostick, president. Applicant
owns KWTX Waco, Ann. May 11.

FINAL ACTIONS

*Chicago—Unliversity of Chicago. Broad-
cast Bureau granted 88.3 mc, ch. 202, 0.018
kw. Ant, height above average terrain 128.25
ft. P. O, address: 5801 South Ellis Ave.,, Chi-
cago 60637. Estimated construction cost $20,-
863: first-year operating cost $5,000. Princi-

als: To be administered by board of

ustees. Action May 11.

*Winfield, Kan.—G. Ray Cox. Broadcast
Bureau granted 88.3 me, ch. 202, 10 w. Ant.
height above ground 70 ft. P. O. address:
Southwestern College, Winfield 67156, Esti-
mated construction cost $403; first-year :f;.
erating cost $400; revenue none. Principals:
To be administered by board of trustees.
Mr. Cox is second vice president. Action
May 10,

*Waltham, Mass. — Brandeis University.
Broadcast Bureau granted 91.7 me, ch. 219,
0.039 kw. Ant. height above average terrain
DNA. P. O. address: Brandeis University,
Waltham. Estimated construction cost $3,440;
first-year operating cost $3,500; revenue
none. Principals: §. Leonard Singer, director,
academic communication. To be adminis-
tered by board of trustees. Action May 15.

*De Graff, Ohio—Riverside Local Board of
Education. Broadcast Bureau granted 91.1
me, ch. 216, 10 w, Ant. height above average
terrain 70 ft. P. O, address: Boggs and
Moore Streets, De Graff 43318. Estimated
construction cost $3,869; first-year ogerating
cost $1,000; revenue none. Principals: Rob-
ert E. Armstrong, board president, and en-
lgv}neei.l To be administered by board. Action

ay 11.

Tex.

OTHER ACTIONS

B Ch. 280A deleted from New Albany,
Qhio (shortspaced), and ch. 285A added fo
Columbus, substituting ch. 298A for ch. 285A
at Circleville, effective Qctober 1 or sooner
if station now occupying ch. 285A (WNRE
[ at Circleville) shifts to ch. 298A
before that date (Doc. 18682).
commission by second repo! and order,
Commissioners Bartley and Cox dissenting:
fommissioner Johnson absent. Action May
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ACTIONS ON MOTIONS

® Hearing Examiner Basil P. Cooper on
May 11 in proceeding on FM applications of
Birney Imes Jr. and Radio Columbus Inc.
both Columbus, Miss., franted petition of
applicant Birney Imes Jr. (Docs. 17263-64).

d _in proceeding on FM ap&ication of
San Fernando Broadcasting Co. (KSFV), San
Fernando, Calif.,, scheduled further pre-
hearing conference for May 23, and tentative
date for hearing in San Fernando, Calif.,
on June 22 (Doc. 17198).

® Hearing Examiner Herbert Sharfman on
May 11 in proceeding on FM applications
of WBIZ Inc. and WECL, Inc, both Eau
Claire, Wis,, scheduled procedural dates
including hearing continued from June 20
to July 5 (Docs. 17353-54).

RULEMAKING PETITION

Fosston, Minn., Fosston Broadcasting Co.—
Petitions commission to amend its table of
FM assignments so as to add ch. 221A, at
Fosston, Minn, Ann, May 15.

Existing FM stations

APPLICATION

*KBFL-FM, Buffale, Mo.—Seeks CP to in-
stall new trans. (Gates FMIC); change fre-
quency from 91.3 mc ch. 217 to 90.3 mc ch.
212; dec. TPO to ! kw; using ERP of 1.16
kw; and ant. height above average terrain
of 171 ft. Ann. May 11.

FINAL ACTIONS

*KEDC-FM Northridge, Calif. — Broadcast
Bureau granted license covering installation
of new trans, and ant, ERP 320 w, ant.
helght minus 235 ft. Action May 12.

KCBS-FM San Francisco—Broadcast Bu-
reau granted license covering installation
11:2£ new ant., ant. height 640 ft. Action May

KTHO-FM Tahoe Valley, Calif.—Broad=
cast Bureau granted license covering change
ﬁa;y};; ant.-trans., ant. height 50 fﬁ Action

WSID-FM Baltimore — Broadcast Bureau
granted license covering change in ant-
trans.,, studio and remote control point
location, installation of new type trans. and
ant.,, change ERP to 20 kw, ant. height 390
ft. Action Ma¥ 12.

WKOX-FM Framingham, Mass. — Broad-
cast Bureau granted license covering change
in ant. location, installation of new ant.,
change 0 kw, ant. height to 290 ft.;
and license covering use of former main
ant. as_auxiliary ant, ERP 155 kw, ant.
height 120 ft. Action May 12.

*WAIC(FM) Springfield, Mass.—Broadcast
Bureau granted license covering new
noncommercial educational station. Action

M%e'( 12,

NEM-FM Bay City, Mich.—Broadcast
Bureau granted CP to install additional
trans., vertical polarized ant. Action May 10.

KEYC-FM Mankato, Minn.—Broadcast Bu-~
reau granted mod, of CP to chanfe type
trans,, dual polarized type ant., increase
ERP 100 kw. Action May 10,

KSGM-FM Ste. Genevieve, Mo.—Broadcast
Bureau granted license covering new
Action May 12.

WKIP-FM Poughkeepsie, N. ¥Y.—Broadcast
Bureau granted license covering change in
ant.-trans. location, installation of new tyﬁe
trans. and ant., change ERP and ant, height.
Action May 12,

WDDS-FM Syracuse, N. Y.—Broadcast Bu-
reau granted license covering instaliation of
new ant. Action May 12.

WHEK-FM Cleveland — Broadcast Bureau
franted request to cancel license authoriza-
ion, fille number BLH-2453, dated April 2,
1964 and renewal thereof, BRH-659, Sept.
14, 1964, which authorized operation of an
alternate-main trans. Action May 12.

KFLY-FM Corvallis, Ore.—Broadcast Bu-
reau granted CP to install new auxiliary
trans. and ant, at main trans, location to
operate on 1015 me, ERP 165 kw,
height 180 ft. Action May 10,

*KPNW(FM) Eugene, Ore.—Broadcast Bu-~
reau granted license covering new FM non-
commercial educational station. Action May

12.

WNNT-FM Warsaw, Va--Broadcast Bu-
reau granted license covering new FM.,
Action May 12.

ant.

FINES

8 Broadcast Bureau by letter of May 12,
notiffied Plattsburgh Broadcastin, Corp.,
WEAV-FM Plattsburgh, N, Y., that they
have incurred apparent forfeiture lability
of $250 for violations of rules, including
failure to have remote control equipment
in satisfactory condition. Licensee has 30
g;ys to pay or contest forfeiture. Actlion

ay 12,

= Broadcast Bureau by letter of May 10,
notified Electronic Enterprises Inc., WITA-
FM San Juan, P, R., that they have in-
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curred aﬁpﬂrent forfeiture liability of $250¢
for violations of rules, including failure to
discontinue operation by remote control
during malfunctioning of remote meters.
Licensee has 30 days to pay or contest for-
feiture.
RULEMAKING ACTIONS

® Commission on May 11 granted request
by South Kentucky Broadcasters and Wil-
liam O. Barry and extended to May 22 time
for filing regly comments with respect to
RM-1097 and FM-1109 (Donelson, Tenn.;
Madisonville, Greenville, Russellvile and
Columbia, all Kentucki) in groceedmg_ on
amendment of Sec. 73202, table of assign-
ments concerning FM stations (Rockmart,
Ga., et al.) in Doec, 17282. Ann. Mag 15.

® FCC by order granted petition by Belar
Electronics Laboratory and extended date
for installation of stereophonic meodulation
monitors from June 1 to Sept. 1. On its own
motion, commission extended required date
for installation of SCA modulation monitors
gom I'ilt.me to March 1, 1968. Action

ay 17.

CALL LETTER APPLICATIONS
s KGEN-FM, Pappas Electronies
Tulare, Calif. Requests KBOS(FM).
CALL LETTER ACTIONS

m WJOI-FM, WJOI Radio Inc., Florence,
Ala. Granted WQLT(FM).

Translators

Inc,,

ACTIONS

Lowman, Idaho, Bolse Valley Broadcasters,
Ine. — Broadecast Bureau granted CP for
new VHF translator to serve Lowman,
operating on ch. 13 by rebroadcasting pro-
grams of KBOI-TV, ch. 2, Boise. Action

May 15,

W79AB Palmerton, Slatedale and Slating-
ton, all Pa.—Broadcast Bureau granted as-
signment of license for UHF TV ftranslator
to Scranton Broadcasters Inc. Action May 15.

8 FCC waived Sec. 74.702(c) of rules and
gran.ted application of KUTV Inc. for modi-

cation of CP of translator station K81BC

Rural Du-
chesne county and Spring Glen, Utah,
Action Mvavy 17,

Walla alla, Wash.,, Spokane Television

to specify operation on ch. 64,

Inc.—Broadcast Bureau granted CP for new

UHF TV translator to serve Walla Walla,

operating on ch. 4 by rebroadcasting pro-

ﬁ'amslsof KSLY-TV, ch, 4, Spokane. Action
ay 15.

CATV

OTHER ACTIONS

® FCC directed Valley-Vision Inc., oper-
ator of CATV systems at Jackson and
Sutter Creek, Calif., to show cause why it
should not be ordered to cease and desist
from further violations of Secs. 74.1105 and
74.1107 of rules. Action May 17,

® Valley Vision Inc., owner and operator
of community antenna television system at
Placerville, Calif., has been ordered by FCC
to cease and desist from operating its CATV,
located within grade A contours of Sacra-
mento-Stockton television stations, in such
manner as to extend signals of distant sta-
tions, beyond their grade B contours. This
action is In violation of Secs. 74.1105 and
74.1107 of commission’s rules. Valley Vision
is permitted to carry signals of Sacramento-
Stockton stations provided that it complies
with Sec. 74.1103 of rules and provides self-
executing stay provisions with respect to
seeking judicial review and judicial stay.
Petition to terminate filed by Valley Vision
Inc, on May 9, was denied. Co ion
action May 10 by decision in Doe. 17171.
Commissioner Bartley dissenting and issuing
statement; Commissioner Loevinger dissent-
ing; Commissioner Wadsworth absent. Ac-
tion May 16.

® FCC directed Rancho Bernardo Antenna
Systems Inc,, operator of CATV system Iin
San Diego, to show cause why it should not
be ordered to cease and desist from further
violations of Sec. 74.1103(e) of rules. Action
May 17.

u By order, Commissioner Johnson not
participating, FCC denied petition of Mis-
sion Cable TV Inc,, Southwestern Cable Co.,
Pacific Video Cable Inc., Trans-Video Corp.,
Rancho Bernardo Antenna Systems Inc.,
Escondido Community Cable Inc. and Vista
Cablevision Inc., operators of CATV systems,
for termination of the San Diego CATV
proceeding (Docs. 16786 and 17008), or, in

Continued on page 85
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— Broadeasting

o SITUATIONS WANTED 25¢ per word—$2.00 minimum, payable .
in advance. Checks and money orders only. Applicants: If tapes
or films are submitted please send $1.00 for each package to
cover handling charge. Forward remittance separately. All tran-
scriptions, photos, efc., addressed to box numbers are sent at
owners risk. BROADCASTING expressly repudiates any liability or
responsibility for their custody or return,

o HELP WANTED 30¢ per word—$2.00 minimum.

DEADLINE: Monday Preceding Publication Date

run-of-book rate.

CLASSIFIED ADVERTISING |

DISPLAY ads $25.00 per inch.—~STATIONS FOR SALE, WANTED T0
BUY STATIONS. EMPLOYMENT AGENCIES, and BUSINESS OPPOR-
TUNITY advertising require display space. 5" or over billed at

o All other classifications 35¢ per word—$4.00 minimum.
o No charge for blind box number.

o Address replies: ¢/o BROADCASTING, 1735 DeSales St, N.W.
Washington, D. C. 20036

RADIO—Help Wanted

Announcers—{(cont’d)

Announcers—(cont’d)

Management

Station manager-salesman. Single station
market, FM, excellent potential. One-third
(3) interest available to proper person.
Midwest. Box E-269, BROADCASTING.

Wanted: Manager for Texas small market
daytimer. Opportunity for man with experi-
ence in sales, programing, news to stgp up
to management. Send resume. tape, picture
to Box E-271, BROADCASTING.

Sales

Large market group operation seeks sales-
man fn smaller market looking to move up.
Must be management material. Complete
groug benefits. Send particulars to Box E-
2556, BROADCASTING.

Ground floor opportunity in prosperous 30
thousand city with excellent trade area.
Excellent guarantee, Midwest only. Contact
Dale Low, KSMN, Mason City, Iowa.

Salesman, Baltimore, tremendous opportuni-
ty for someone who wanis to work. Experi-
ence desired, $150 a week for the right man.
Write or call Ralph Davis, WSID, Baltimore,
Maryland 21215. 542-1021.

Good experienced salesman who wants
management in the future. Start $150 plus.
Locally accepted good music station. Must
be close enough to arrange personal inter-
view. Contact Mike Schwartz, WTYM,
Springfield, Mass.

Excellent South Florida radio station in fast

growing market will a{)point General Sales

Manager. Send complete resumes to Radio.

i;‘sloll.ri gouth Flagler Drive, West Palm Beach,
orida.

Announcers

Talented, mature Jocks and newsmen; Good
secure Top 40 positions with a future open
in group operation. Send tape, resume to
Box C-171, BROADCASTING.

News oriented announcer to join 10-man
program staff in highly successful midwest
medium market statlon, Salary based on
ability and experience. Box E-42, BROAD-
CASTING.

Metropolitan market in coastal Southeast.
. . . Announcer with first phone for com-
bination AM-FM night shift (5 P.M.-MN)
40 hr. week. $125 to $150. Box E-160,
BROADCASTING.

Like top 60 radle? Water skiing? Swimming?
Fishing? If you have a first phone, we have
an opening. Start $120 weekly. Fringe bene-
fits. Come on down to South Florida, Box
E-103, BROADCASTING.

Eastern Nebraska small market daytimer
needs first phone announcer. Salary open.
Contact Box E-199. BROADCASTING.

Major market station looking for additional
air personnel. Send tape and resume to Box
E-205. BROADCASTING.

DJ who can handle nightspot, 6-12 midnight.
Must be experienced with good voice and
pleasant personality. Salary open. Major
market, Florida. Send tape and resume to
Box E-213, BROADCASTING.

Need 1st phone announcer, announcing and
production foremost. Growing organization
in middle-Atlantic area. Above average
starting salary. Reply, Box E-237, BROAD-
CASTING.

Wanted: Announcer with 1st ticket for ra-
dio-TVv station in Northeast. Must be at
least 25 years old, family man. Broadcast
experience necessary. Will work in both sta-
tions. Can advance with ability. Send re-
sume, picture, tape to Box E-244, BROAD~
CASTING.

Modern country format station in the mid-
west looking for DJ with first phone. Here's
your chance to work with progressive top
notch outfit. Immediate opening. Send tape
and resume to Box E-252, BROADCASTING.

MOR daytimer less than an hour from Chi-
cago needs announcers and newsmen. First
phone desired but not mandatory. Box E-279,
BROADCASTING.

Top 40 DJ, major East coast market. Im-
mediate opening. No screamers. Solid citi-
zen type. Send recent photo, tape, refer-
ences. Box E-295, BROADCASTING.

Start now . . . We need a bright personable
announcer/DJ for Pennsylvania, AM-FM . ..
Salary open . . . Send full particulars now.
Box E-300, BROADCASTING.

IMITATION IS THE
SINCEREST FORM

... and are we being flattered!

Would you believe that classi-
fied users are receiving more
responses than ever before,
including "sales talk" from other
publications? Evidently, BROAD-
CASTING's expanding reader-
ship is paying off and making
BROADCASTING the market-
place for everything and every-
body in broadcasting.

When you have something to
buy or sell, a vacancy to fill, or
want a better job let BROAD-

R & B jock. If you are a format swinger
we have an opening. Send full details. Al
Garner, KYOK, Houston, Texas.

Announcer for well established station with
middle of the road to modern format and
emphasis on local news. Good pay for a
gﬂodijob. ABC affillate. WBYS, Canton,
Illinois.

Need versatile man with first phone, Top
40 and Country & Western Format with
some Middle of the Road. No maintenance,
good pay, ideal working conditions and fa-
cilities. Progressive station with many fringe
benefits. Call or send tape and resume to
Jack R. Gennaro, WFHR AM/FM, Wisconsin
Rapids. Wisconsin.

WFIX, Huntsville, Alabama, has opening for
mature, experienced announcer for adult
format with emphasis on news. Established
progressive station In fast growing Space
Center assures good future. Send tape re-

sume, photo and salag requirements to
John Garrison. Box 7, Huntsville, Alabama
35804.

WKBW Buffalo, requires an articulate, ma-
ture 12 PM.-3 P.M. air personality, young
and aggressive, no radio gypsy, solid citizen.
Tapes, biographical sketch, and pleture.
Mail to Jefferson Kaye, Program Director.

Expanding Operation. Need experienced an-
nouncer with third for MOR and news.
WLDS, AM & FM, Jacksonville, Olinois.

Announcer DJ for afternoon drive at MOR
station. 5 years experience minimum, 1st
ticket helpiul but not necessary. Send tape,
resume, photo and salary. Program Direc-
tor, WMBR, Jacksonville, Florida.

Immediate opening—Morning man with good
news delivery, strong production, and ex-
perienced. Excellent salary. WMRF, Lewis~
ton, Penna.

Night News Editor wanted for station in
metropolitan New York suburbs. Country-
wide and area news coverage. Want man
who can gather quickl}%r, make newstapes,
receive reports and pertorm good air work.
Contact WRKL, New City, New York.

Morning man and Music Director . , . ex-
perfenced only. . . . Production background
for middle of the road and top 40.

class broadcast endorsement needed. Excel-
lent pay for right man plus fringe benefits.
Send air check and complete resume to
James P. Schuh, Program Director, WSPT
Stevens Point, Wisconsin or call 715-341-1300.

CASTING's  classified section
help you.
Wanted . . . Announcer with 3rd class en-

dorsed or 1st phone willing to assume re-
sponsibility, become part of 5,000 population
community and security assured for right
man. Block programing MOR, emphasis on
local news pro€raming. Contact Jay Bag-
weil at KBJT, Fordyce, Arkansas, Call 352-
2170 Office, 352-3410 Home,

Announcer with frst phone.
station. NBC affiliate. KCEE
Box 5803, Tucson, Arizona.

DJ announcer and/or first, maintenance
abilities, needed now. Top Forty operation.
Progressive, Great opportunity for man with
desire in Colorado’s second largest city,
Pueblo, KDZA (303) 544-5646,

Good music
Radio, P. O.

Radio Michigan seeks dynamic MOR music/
news announcer. Attractive salary, five day
week, unlimited opportunity with expanding
radio-TV-newspaper group. Rush tape, re-
sume to WSWM, P, O. Box 289, East Lansing,
Michigan 48824,

Immediate opening for 2 brifht, energetic,
top 40 DJ announcers—one with first phone
and one with third with broadecast endorse-
ment—at leading, Central New York group
operation. Rush tape and background Infor-
mation to: Program Director, WTLB, Straus
Broadeasting Group, Utica, New York.

Announcer, first phone, adult format in
booming Orlando area. Send returnable tape
and photo. WTLN, Box 2448, Orlando, Flor-
ida, 305-889-2505.

M.O.R. Immediate opening for announcer-
1st phone, with one of Oklahoma’s most
progressive radio groups. Small market, new
studio . . . good salary with plenty of room
for advancement. Send tape photo and re-
sume to Bob Brewer, KTAT Radio Fred-
erick, Oklahoma,

Needed immediately MOR man with Ist
hone. Good permanent position with oppor-
unity for advancement. $150 per week, ig
raise every six months, 45 hour shift,

hours total. Car necessary. Call Radio Sta-
?B%n‘ugTOR, Torrington, Connecticut, 203-
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Production—Programing, Others

Announcers—{(cont’d)

Immediate opening—experience preferred.

Salary based on experience.
R eryAbast perlence. WVOS, Liberty,

First phone announcer needed for daytimer
$600 monthly., Send tape and resume to
WWCM Radio, Box 227, Brazil, Indiana.

Rapid advancement for management poten-

tial announcer-salesman with growing com-
any. Send tape and resume to Boyce
anna, Box 199, Shelby, N. C. 28150.

Expanding Top Forty chain needs two top
men immediately. First phone. One man to
take over #1 rated mid-day show in major
market. Must have strong personality. Major
market pay. Other man must be able to
take over Chief Engineer duties and handle
#1 rated board shift at medium market
Top Forty. Salary open. Send tapes and re-
sume with salary demands to . R. Taft.
General Manager, P. O. Box 1227, Everett,
Washington 98201.

Techniecal

Chief engineer for top-rated 5000 watt CBS
network station in state capital city. Many
company benefits. Write Box C-137, BROAD-
CASTING.

Experienced maintenance engineer for 5000
watt AM station in northeast. Salary ap-
proximately $200 per week. Write Box C-138,
BROADCASTING.

First phone engineer needed by modern
diréctional station in Iowa. Must be able
to learn construction and maintenance. Box
D-48, BROADCASTING.

Needed immediately! Experienced radio con-
tinuity writer for three man dept. in Mid-
west 40-yr. CBS affiliate. Salary commen-
surate with exi:rience and ability. Prefer
background or owledge of Midwest. Rush
resume and sample copy to Box E-151,
BROADCASTING.

Group operator has openings for program
directors in two southern citles with top 40
rock experience. Must be promotion mind-
ed, contest oriented, idea man. Production
ability on commerecial spots very important.
Annual salary in top four figures to start
glus annual bonus based on ratings and
usiness produced. Send complete details
together with outline of successful ideas vou
ha\ée developed. Box E-277, BROADCAST-
ING.

Top 40 PD, pleasant East coast major mar-
ket. Want exciting mature man with ideas
and stability. Send recent photo, tape, refer-
ences. Box E-297, BROADCASTING.

Needed immediately! Experienced copy-
writer capable of taking over continuity
department. Either sex. Send resume, photo
and sample copy to WBCK, 390 Golden
Avenue, Battle Creek, Michigan 49015.

Immediate opening 1st phone, AM Direc~
tional and FM. Possibly Operations Manager.
Contact Manager, WKDW, Camden, New
Jersey. 609-365-7200.

RADIO

First phone engineer, maintenance, occasion-
al board work, directional. C-W-religion.
Midwest. Box E-195, BROADCASTING.

Maintenance technician. Radio and TV. Must
have a minimum of five years experience
and hold a Radiotelephone first class license.
Location: West Florida. Repiy Box E-228,
BROADCASTING.

Chief engineer for 1 kw AM non-directional
station southeastern Massachusetts. No an-
nouncing. Need take-charge guy for all
technical matters. Contact nager, WALE,
Fall River, Mass. 807-674-3535.

Chief engineer—Must have successful super-
visory experience to take complete charge
of maintenance and supervision for long
established 5-kw. 6-tower AM and 180 kw
2 sub-channel MX FM. We will pay for
your experience. All details first letter in-
cluding detailed resume, salary require-
ments, ete. Reply: WEAW Evanston, Illinois.

Immediate opening 1st phone, AM Direc-
tional and FM possibly Operations Manager.
Contact Manager, ‘W, Camden, ew
Jersey. 609-365-7200.

NEWS

News oriented announcer with 1st phone.
Send resume, references now for challeng-
ing job with future. Start $125 or better.
Box D-81, BROADCASTING.,

Need additon to large, well-equipped news
department. Midwest independent with
eavy news gchedule, Salary open. E-43,
BROADCASTING.

Looking for competent news director for
station in Midwest . . . want aggressive, in-
telligent man_who_can "Get The News.”
Salary open. Box E-272, BROADCASTING.

Stringer correspondents. Northeast. Send re-
sume. Box E-289, BROADCASTING.

Top 40 hewsman, large market on East
coast. Send tape, references, recent picture.
Box E-296, BROADCASTING.

Aggressive, well-established, news-minded
station needs go-getter to gather and report
local news. Must enjoy living in small town
and be interested in permanent_ vosition.
Ideal, mild mountainous climate. Minimum
$400 plus car expense. Contact Kenneth
Ferguson, Manager, KHFH, Sierra Vista,
Arizona, Phone (602) 458-4313.

Full-time newsman or woman, must be ag-
s'ressive and able of gathering, writing and
elive: with professional sound. Dept. is
yours. Tolliver Rivers, WJAZ, Albany, Ga.

Situations Wanted—Management

Young promotion minded Broadcast execu-
tive of gowertul Eastern AM-FM stations
interested in general manager's position
with option to purchase. Excellent refer-
enceg and track record. Prefer Ohio, Penna.,
New York, Maryland, All offers considered.
Box E-155, BROADCASTING.

Experienced Owner, Manager, Sales
Manager, Salesman . . . You name it . . .,
(everything but engineer) . . . whao loves
medium to small market radio. not , . .
(I repeat not) interested in more than a
modicum of salary ., . only interested
in an opportunity to make money, (so
long as in the right general area) thru
profit sharing . , , (dirty republican) . , .
plus an opportunity to buy in ., . . (natur-
ally when I think advantageous) . .. (dirty
republican). Your interest and call letters
and I'l know more about your market
than, . . . So, I'm an egotist too. . . . Please,
nothing that has a potential of less than
$25M to me., Interviews, but no resumes,
available. Box E-235, BROADCASTING.

Experienced, dependable young man desires
secure management position with station in
medium-small Midwest market. Married,
three children. excellent references. Will re-
locate. Box E-267, BROADCASTING.

17 years broadcast management experience.
Excellent record. Seeking growih opportu-
nity, warm climate, prefer Florida. Stabilit,
sought and_offered. Currently employed.
Box E-302, BROADCASTING.

Announcer/DJ seeks management. 4 yrs. ra«
dio, married, 24 yrs, old. Strong production,
news, air resonant radio voice. Presentation
tape: J. S, Box 1005, Alexandria,
Louislana.

Station owner; manager moving up, on, out?
Need knowledge, salesmanship, wisdom.
judgment? 27 years in radio. Contact Har-
vey Boyd, 4408 Wedgement Circle South,
Fort Worth, Texas 76133, 817-202-1673 or
Program Clinie, Skirvin, Oklahoma City,
May 25-28.

Sales

Slide pitches —Spee tapes — Promotions —
Sales-~Results—Dollars. Contact me now!
Box E-234, BROADCASTING.

N

Professional experienced announcer. Coun-
try-western or middle road. Desire move to
Tennessee, Arkansas, Oklahoma area but
will consider all. Now employed, 5 years
same station, 3rd phone endorsed. Personal
interview possible. Box E-171, BROADCAST-
ING.

Top 40—§}radltxate ar;g;n.anci}r)lg sch:([:ocléll{!et:ggi
Single, 23, veteran, rd rhone. —
gl}:\agx'f‘e to prove  it, Box E-188, BROAD-

.

2 years exp-erience,
le, tight é)roductlon,
onna. Box

Announcer-newscaster,
family man, responsj‘B
salesman, not floater or prima
E-194. BROADCASTING.

Experiien_ced gJ fa\,'aigghble ‘“;mrgg ‘ceéis ldll;‘:.,'
rience. Prefer )
other %ox E-216, BROAD-

others, draft exempt.
CASTING. .
§incere, warm announcer, family man wants
to settle. Box E-229, BROADCASTING.

Announcer engineer 1st phone, family man
- Sober — Industrious MOR only — Prefer
Florida—4 years experience—Resume and
photo on request—Deep mature voice—No
tapes. Box E-231, BROADCASTING.

DJ recent graduate in all phases. Depend-
able. very tight board, ready to go. Will

travel, Thir class phone. Box E-232,
BROADCASTING.

14 yrs. radio . . . 5A . .. Young . . . 28
. .. Married . . . Hard Working , . ., Well

rounded, happily employed, but looking for
more challenge . . . Host 3 highly success-
ful talk shows . .. Run_ own boa 0o 0
Prefer middle of the road format. Box E-236,
BROADCASTING.

First phone—No maintenance—top forty
—draft exempt—married—four years experi-
ence—available August 15th. Box -238,
BROADCASTING.

Take me, I'm yours—27 and single. Presently
emnloved as morning man in southern me-
tropolis. Love it, but the management doesn't
live up to promises. Also want to move near
seashore or lake. Have PD and TV experi-
ence, Witty and bright plus great on pro-
duction. MOR preferred, Do it now. you
won't be sorry. Box E-239, BROADCAST-
ING.

Pro . . . Warm conversational soft sell.
Family, college, mild winters . . . $150.
Box E-240, BROADCASTING.

12 years experience all formats. Broadcast
school graduate, 3rd endorsed, veteran, sin-
gle, 37. Western states only. Small market

ok. available immediately. Box E-241,
BROADCASTING.
Top 40—-Goals as important: Freedom,

growth, major market. B.A,, experience. Box
E-242. BROADCASTING.

Ambitious career academy Student with ma-
ture voice, 25, college graduate, for sum-
mer opportunity. Presently employed by
large publishing firm. Excellent varied back=
ground. Anxious to learn all phases. Seek-
ing future. Married, draft deferred, Request
tape, resume, references. Prefer Northeast.
Box E-243. BROADCASTING.

Award winning professional sports director
with sixteen years of major events broad-
casting. Coverage both radio and TV, plus
daily commentaries, seeks promotionally
dynamie. but warm community personalized
combination. Satisfaction guaranteed—Na-
tional contacts-sponsor references. Box E-
45, BROADCASTING.

For N.E. . . . Modern country personality
DJ—that can make us both money. Pro-
gramer promoter-salesman, entertalner 12
years present location. Box E-246, BROAD-
CASTING.

Top 40 jock looking for stable position, One
year experience, 3rd endorsed, ambitious.
Box E-248, BROADCASTING.

Salesman announcer pla%r-by-p!ayl Prefer
Southeast sportsminded station, 83, perma-
nent and dependable. Box E-251, BROAD-
CASTING.

Experienced Muzak sales manager. Will
build extra profits into your Muzak frans
chise. Box E-247, BROADCASTING.

Newsman needed to join top rated AM and
FM news team for pProgressive station. Be-
come a member of an expanding four sta-
tion group. Rush tape and complete resume
to WNYR Rochester, N. Y.

Announcers

Top 40 DJ, ff
mercials. Box

t board., solid news

com=
151, BROADCASTING.

1st phone: four years experience: strong
news: MOR or good music: Smooth, Penna
or New England. Box E-254, BROADCAST-
ING.

Humorous—believable personality. Curtently
in Top 10 market. MOR medium-majors in
Northeast only, PD, TV experience, veteran.
Box E-258, BROADCASTING.
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Announcers—(cont’d)

NEWS—(Cont’d)

Help Wanted News

“Can you top this!” $175 per week for a 6
year professional first-phone, MOR an-
nouncer, Seekl..n%i position in top 50 market.
gitg%n. married, 29. Box E-268, BROAD-

Seasoned reporter, Authoritative delvery.
Aggressive. Write. Documentaries. 1st ticket.
Box E-285. BROADCASTING.

Production—Programing, Others

Lousy engineer, announcer, news. Nearly 16
years in Biz. No references, cause 1 float.
I gotta eat tho and need work. Nothing less
than $175 per week. Anyplace, even Alaska.
Need me? Box E-280, BROADCASTING.

Good music specialist, ﬁon-personauty.
Cluster formats, etc. 1st ticket. AM only.
Box E-284, BROADCASTING.

Dependable Top 40 MOR personality. Tight
board. Third endorsed. Box E-287, gROAD-
CASTING.

Small market announcer desires move into
larger market. Prefer East. Good production
and copy. Box E-288, BROADCASTING,

Top 40 format jock, first phone, references,
major market. Box E-291, BROADCASTING.

DJ announcer Top 40, MOR newscaster
family man, reliable, 3rd endorsed. Box E-
290, BROADCASTING.

Experfenced announcer - newscaster - co y=
writer, 3rd endorsed, young sounding voice.
Repli'a—-lndlcatln format. Chuck Sonitz, 271
Del Mar. Chula Vista, California 92010.

Summer replacement, Detroit vicinity. Be-
inner. 2 yrs, college radio experience, pro-
uction announcing and writing. Good
voice, good music preferred. For tape, pic-
ture, resume etc. write Chuck Neville,
Univ. of Detroit Radio, Detroit, Michigan.

Like voluminous turnover? Lock elsewhere.
Mature talented young man with family de-
sires permanency, future . , . Midwest. West.
Market size superfluous. Six years AM, FM.
Radio voice, 3rd, working for 1st with C.I.E.
g;r;lfer ?dul.‘.s {adio. Writtg. Would enioy

e sales. Salary negotiable, Dial 314-774-
2794 after 3 P.M.

Top 40 DJ, available now—Experienced
bright tight pace, intelligent style, third en-
dorsed, 27, married. Midwesf, West pre=
ferred, but consider all. Bill Bard, 336 Flat-
bush Ave., Brooklyn, N, Y, 11235,

Technical

:Vx;:égd—-—lst phone. lg yeahxis small station
ence-—eng, .
BpsHence zG.com o chief. Box E-170,

13t phone maintenance, combo 3
iiaig, ers?i':rsmrye empltoyedde&lIi)r e ectronicts

radlo, .
Box E-214, BROADCASTING, (21t exemp

Engineer announcer gales. First phone,
broadcast school, family man, military com-
Fleted. Short on broadcast experience but
ong on sales. maintenance in other media.
Excellent technical education. Would like

hard work in small to medium market pref-
 erably within 200 miles of N.Y. City. Availe
able in July. Box E-249, BROADCASTING.

Have 1st phone wlil travel. Mature married
engineer with 2 years experience in radio &
television desires vacation relief work any-
where U.S.A. Box E-265, BROADCASTING.

Experienced first phone, 1
.}?})GWest Coast. T By

ears ra-

neering
Box E-274, BROADCAST-

NEWS

Experienced newsman, gathering, writing,

s B e M S
nde: ation June. rit

E-{B'T. BROADCASTING. € Box

Young, articulate, high IQ news director
looking for opportunity to express personal
beliefs and convictions in idealistic-minded,
Z?uttih conéc}?us. rréidwest. small ﬁnarket op-

ation, College town. Write o] 0,
BROADCASTING. X B

Experienced news man sidetracked six year_s
gr;segt jﬁb ats anno;ur;;:er newsman. desires

ortunity to speclalize news again. Box
Elizsl. BROADCASTING. &

Worker, thinker, multiple award winner,
for news staff, adult station, midwestern,
eastern million market, 27, employed. Box
E-266. BROADCASTING.

Currently program director. Young reliable,
production, promotion, idea man, versatile,
sales experienced broadcaster, network
news, sports play-by-play. 9 years exp. 5 at

resent station. Interested in Midwest mar-

et with potential and future. Solid back-
ground all phases of radio. Box E-259,
BROADCASTING.

A professional desires professional company.

Production - News = Operations Director, or

straight staff in right operation. Mature, ex-
erienced, family, college, veteran. Box
-275. BROCADCASTING,

Experienced program director-announcer of
network affiliate Is locking for similar posi-
tion at medium market FM station. MOR
or good music. North East only. Available
August. Draft exempt. Box E-2989, BROAD-
CASTING.

TELEVISION—Help Wanted
Sales

Group owned station needs salesmen to
cover regional and local accounts in North-
east. The aggressive salesman could be-
come salesmanager, even station manager,
at one of stations in Northeast-Ceniral
Atlantic or West Coast operations. A real
challenge with good advancement, Send
resume, photo and history to Box
E-165, BROADCASTING.

Top Thirty market needs two thoroughly
experienced salesmen. New station pro-
ressing rapidly, need help Immediately.
g[‘op commuission, with draw. Send complete
details now to Box E-260, BROADCASTING.

Announcers

Immediate opening in major mid-Atlantic
market for versatile on-camera announcer.
Must be able to handle sports, weather,
commercials, ete. Reply with resume, photo,
SOF, or VTR. Box E-223, BROADCASTING.

Southwest leading VHF interested in secur-
ing meteorologist type weatherman. Ideal
working conditions with many fringe bene-
fits. Weather department fully e%uipped.
Rush resume, air video tape if possible, and
other background information to Box E-293,
BROADCASTING.

Technical

Major midwest market TV needs 1st class
engineer, full power. If just recently
licensed or long on experience send resume
to Box D-221, BROADCASTING.

Have new first class license? Experience
not necessary, will train new man in full
studio transmitter operations. Must be
flexible. Under new management and grow-
ing fast. Box E-82, BROADCASTING.

Chief engineer for full time network sta-
tion in Northeast market . . . right person
have growth opportunities with new
TV group. Applicants should have knowl-
edge of transmitter, studio, microwave gear
as well as color transmission. Send resume
to Box E-164, BROADCASTING.

Maintenance technieian, Radio and TV,
Must have a minimum of five years experi-
ence, and hold a Radiotelephone first class
license, Location: West Florida. Reply Box
E-227. BROADCASTING.

Need studio and transmitter technicians with
first class licenses for growing Northern
California TV station. Send resume to Chief
Engineer at Q-TV Eureka, California.

Studio engineer with first phone—Permanent
rosition. Contact Chief Engineer, WQAD-
TV, 3003 Park 16th St, Moline, Ilinois.

Looking for experience. Live color, color
VTR and color film with new modern equip-
ment. WREX-TV, Rockford, Ill. has an open-
ing for a first class engineer. TV experience
desirable but not necessary. Contact Chief
Engineer WREX-TV,

Engineers: Chief for CCTV system; experi-
ence; RF and video system esi%g capabil-
fty: July 1 start. Technician operate
helical scan VTR, studio and audio equip-
ment. Open now. Degree work possible.
Contact: Instructional Broadcasting, Eastern
mciﬂhlgan University, Ypsilanti, Michigan

Assistant news director for University-
owned NBC station. Must be able to alr
prime evening newscast, do some report-
ing and film work, supervise students. Op-
portunity to do graduate work at leadin
school of jo m, on so
news judgement. Send complete resume and
sound film clip or still pix and audio tape:
will be returned. Immediate opening, Rew
to: Rod Gelatt, News Director, KOMU-
Columbia, Missouri 85201.

Newsman. Midwest network affiliate needs
an all round newsman to gather, write and
air material. Will handle his gwn film shoot-
ing. Photo experience desirable but not nec-
essary. News experience is necessary. Grow=
ing company good future. Write confi-
dence. Box E-270, BROADCASTING.

Production— Programing, Others

Art Director for TV station in nation's
capital. Head up our well equipped and
functioning art/photo department with no
ceiling on your creative talent., You will
be responsible for station’s entire graphic
look including sets. Send portfolio and
resume to Box E-138, BROADCASTING.

Color VHF needs additional floorman direc-
tor. Excellent opportunity for aggressive
young man who wants to learn direction,
scenery construction, and local production.
Full details, including salary requirements
irﬁ éirst letter to Box E-230, BROADCAST-

Progressive, live color ETV station seeks ex-
perienced applicants for production/direc-
tion, art, staging/lightmg. Excellent location.
Salaries to $7200. Send detailed resume. Box
E-273, BROADCASTING.

Film editor. Independent station with healv;!y
feature film schedule needs editor experi-
enced in all phases of TV film projection
operation, Excellent opportunity for ambi-
tlous young man looking for advancement,
?ﬁ'(‘;d resume to Box E-13%, BROADCAST-

Promotion Director—KTSB-Television, pres-
ently establishing the second commer-
cial video facility in Topeka, the State
Capital of Kansas, is seeking an energetic
Promotion Director capable of formulating
and executing on-air and complementary
media campaigns, ag well as coordinating
the Station’s total community involvement
in Civic-Political affairs. The facility will be
a_ total color operation, affiliated with the
National Broadecasting Company. hasis
shall be placed upon producing guality lo-
cal programming and evolving a positive
community image. Growth is unlimited as
the Studio Broadcasting System evolves
into a multiple group operation. The appli-
cant must possess creative copywriting abili-
ty, be cognizant of photogng)hlc techniques,
and graphic composition, Submit resumes,
with salary requirements, to Mr, Alan B.
Bennett, Studio Broadcasting System, Post
Office Box 2700, Topeka, Kansas 66601. Tele-
phone: Area Code 913-232-8205.

Production-Facilities Manager — KTSB-Tele-
visfon, presently establishing the second
commercial video facility in 'Topeka, the
State Capital of Kansas, is seeking a highly
dynamic and creative Production-Facili=
tles Manager, capable of administering the
Pro%ram Department. The Studio Broad-
casting System will be a totel color oper-
ation, with elaborate special effects equip-
ment, video tape animation, and chroma key
capabilities, Considerable emphasis shall be
placed upon establishing a community-mind-
ed image. through sophisticated production
and programming services. Local origina-
tion, with strong documentary and taped
features, shall be promoted. A commercial
video tape division, emploﬁn intricate pro-
duction techniques shall also be implementa
ed. KTSB-Television will be affiliated with
the National Broadcasting Company. Growth
is unlimited, as the Stulio Broadcasting Sys-
tem evolves into a multiple group operation.
Candidates must possess a minimum of two
Years of commercial or educational teleyi-
sion direction, with an intimate familiarity
with motion picture and video tape produc-
tion techniques. Submit resumes, with salary
requirements, to Mr. Alan B. Bennett, Stu-
dio Broadcasting System, Post Office Box
2700, Topeka, Kansas 66601. Telephone: Area
Code 913-232-8205.

WS5B-Television, Atlanta, needs capable ine
dividiial with experience ih color proc-
essing, New installation of Tirese equip-
ment almost complete. Salary open. Ex-
{Joerienced need only apply. Send resume

Mr. Hal Suit, Assistant News Director,
WSB Television, 1801 W. Peachtree St, N.E..
Atlanta, Ga. 30309.
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Production—Programing, Others

WANTED TO BUY—Equipment

Instructions—(Cont’d)

continued

2 men, one producer-director, one cinema=-
tographer for filmed television series. Pro-
ducer-Director must have television S£im
script writing and production training and
experience, Cinematographer must be ex-
perienced in all aspects of television film
production including sound-mix_and edil'?arllf'
Other assistance will be available. 10- -
hour first class programs will be produced
over 12 month period beginning immediate-
ly. This is a unique opportunity for two
young aggressive and competent men to
work with The University of Rhode Island's
growing ocean-criented curriculum. Send
resumes and salary requirements to James

g: I.Gggh?l Davis Hall, U.RJ. Kingston.
TELEVISION
Sitnations Wanted
Management

General Manager of 5,000 watt Radio station
in small market desires to move u;]:v. Major
rep experience in Radio & TV plus local TV
sales background. Age 31. Box E-292,
BROADCASTING,

Television sales manager. Thoroughly ex-
perienced 21l operational and administrative
phases. Excellent record as TV sales man-
ager. Top references. Contact Duane Dan-
fels 815-968-5821.

Sales

Television sales manager. Excellent record.
ilgycsystem works. Box C-83, BROADCAST-

Top TV-Radio sales mgr. High personal
sales—strong copywriter—can do it all,
Wants to relocate in Midwest or mountain
States. Box E-263, BROADCASTING.

Amnouncers

50 kw radio air personality in larger medi-
um_ market seeking a return to television
with TV or radio- combination. Back-
ground includes staff announcing, news and
g;ogram hosting. Currently earning five

ure salary. Box E-185, BROADCAS G.

Experienced TV announcer desires position
in medium size market. South or West pre-
ferred. Box E-208, BROADCASTING.

Technical

Chief engineer replaced by owner's new
buddy. Help! Please call 203-753-4575. Write
Johnson, 18 Third St., Waterbury, Conn.

Top TV en%r.. chief UHF past year wants
jsgg Qirzxwrlor da. Call his former boss—717-

NEWS

¥Young, ambitious, inquiring newsman seeks
position in strong progressive news depart-
ment at small or medium market Radio-TV
operation. Experienced in gathering, writ-
ing and reporting. Presently in radio.
Trained In TV newscasting with some ex-
perience. Job must include air work. East
preferred. Box E-278, BROADCASTING.

Dedicated professional. Write. Rewrite. Ma-
ture delivery, appearance. Any market. Box
E-286, BROADCASTING.

Production—Programing, Others

Young, conscientious, colle%e graduate—TV
major. Desires TV production or direction.
Position—Midwest. 0 xears production
experience with Major station: Light-
ng Director—Floor Manager. Box E-148,
BROADCASTING.

Director with 9 years television experience
wants relocation with progressive station.
Producer-director position desired. Capable,
conscientious. versatile with stroni roduc-
H@a background. Box E-192, BRO. BCAST-

Producer-Director, ETV experience in VTR
Film, Uve. Married, mature, stable, college,
gservice almost complete. A team man. Box
E-257. BROADCASTING.

.conditi

We need used, 250, 500, 1 kw & 10 kw AM
tranamitters. No unk Guarantes Radic
Supply Corp., 1314 Iturbide St. Laredo,
Texas 78040.

Need 2 each metal tripods, metal dollys,
friction heads for TV cameras, WENT-
P.0. Box 18, Huntsville, Alabama.

FOR SALE—Equipment

Television

radio transmitters, monitors

tubes, microwave, cameras, audio. Electro-
ind, 440 Columbus Ave, N.Y.C.
Lo-axial cable-Heliax, Styroflex, etc. Alr,

foam and solid types. Unused at surDlus
ﬁxs'itces. Guaranteed-TDR tested. Write for

. S. W. Elect. Co.. Box 4668, Oakland,
Cal. 94623, Phone 415-832-3527,

8 bay RCA turnstile channel §, 6 bay RCA
channel 4, 2000 feet 314 transmission e,
reflectors, 1000 foot tower with elevator,

other surplus equl t, Write Box B-
258, BRO.&DE‘AE'!I.%N:G.

Coax Switch; Andrew 6721, 31/8 line: man-
ual; excellent: $500. McMartin FM mon-
aural modulation monitor TBM 35060; ex-
cellent; $500. 2 Gates ST 101s; M5735: each
$125. GE 4BF3A FM transmitter modified
to 3 kw; lcensed auxillary: complete ex-
cept no exciter, site pickup and removal
ong, $800. Afternoons. WBKV, West
Bend, Wisconsin.

Concertone model 91 full track, Mono tape
recorder. pear new, $525. Gene Landau,
WAPO, Chattanooga, Tenn.

1 kw AM transmitter. CCA Electronics has
obtained the following transmitters in trade
for our new modern 5 kw AM Broadcast
transmitters. All of transmitters were in
use at the stations and are available at a
sales price of $3,000.00 each. They are all
in excellent condition. (1) RCA BTA-1R1,
KOSG, Pawhuska, Oklahoma: (1) ITA AM-
1000 A, WQIZ, S5t. Charles. Georgia. (1)
Bauer IKW AM, KVOR, Colorado Springs,
Colorado. Contact Bernard Wise, CCA Elec-

tronics Corp., 716 Jersey Avenue, Gloucester
Citv, New Jersey 08030. Phone: (609) 456-
17186.

Schafer automation 1-CU-9 control unit.
1-PBR rack with 3-Ampex—350 playbacks.
1-MU-3-R preparation unit, all accessories.
Like new., cost $12,800.00, sell $7,500.00.
KXA, Inc., 320-2nd W, Seattle 98119. Phone
206-2684-860D.

For Sale: RCA TF-12-BH antenna for chan-
nel 12. Excellent condition. Contact Roy
Adamson, P. O. Box 789, Grand Junction,
Colorado 81501.

MISCELLANEOUS

30,000 Professional Comedy Lines! Topical
laugh gervice featuring deejay comment
introductions. Free cata og.YOrben Comedy

Books. Atlantic Beach, N.
Deejays! 6000 classified gag lines, $5.00.
Comedy catalog free. Ed Orrin, Boyer Rd.,

Mariposa, Calif. 83338.

Elkins is the naton’s largest and most re-
gpected name in First Class FCC licensing,
omplete course in six weeks, milk.lp-
fnr:ved for Veteran's Training, Write ns
52;15tute. 2603 Inwood Road, Dallas, Texas
T o

The nationally known _six-weeks Elkins

Training for an FCC first class license.
Conveniently located on the loog‘m Chicago.
o Lincense

GI approved. Elkins Ra
School of &Eicago. 14 East Jackson Street,
Chicago, Ilinois €0604.

Announcing, programing, production, news-
casting, sporgsc console operation,
disk i]’ockeﬁdnil and phases of Radio and
TV broadcasting. All taught by y
gualified professional teachers. The nation's
newest, finest and most complete facilities
including our own, commercial broade
station—KEIR. ME;:&FN“" for veterans
training. Elkins ute, Inweod
Road, Dallas, Texas 75235.

The Masters, Elkins Radio License School
of Atlanta, offers the highest success rate
of all First Class License schools. Hurry—
only & few more seats left this year.

approved for Veterans Training. Elking
Radio Lincense School of Atlanta,

Spring Street, Atlanta, Georgia 30309.

Be prepared. First Class FCC License in six
weeks, Top quality theory and laboratory
instruction. y a&proved for Veterans
Tralnirg Elkins Radio License School of
New rleans, 333 St. Charles Avenue,

New Orleans, Louisiana 70130.

First Class License in six weeks, Highest
success rate in the Great North Country.
Theory and laboratory training. Approved
for Veterans Training. Elkins Radio License
School of Minneapolis, 4119 East Lake Street,
eapolis, Minnesofa 55406.

Since 194¢. Original course for FCC first
class radie telephone operators license in
glx weeks, Apfroved for veterans. Low-cost
dormitory facilities at school. Reservations
required. Enrolling now for July 12, Octo-
ber 4. For information, references and
reservations, Write Willlam B, Ogden Radio
Operational Erﬁgineering School, 5075 War-
ner Avenue, Huntington Beach, California
92647. (Formerly of Burbank, California).

«warning” accept no subsitute, REI is #1
in — guccess ~— ﬁlﬂrnntee-—lowut tuttion —
highest rellability of all five (5) week
scheels. FCC 1st phone license in five (8)
weeks. Tuition $295. Rooms and apartments
$10-$15 per week Over 95% of
uates pass the FCC exams.
June 26—Ju1g 31. Write Radio En%lneem
Institute, 1336 Main Street in beau
Sarasota, Florida.

on o
1
- P e o ot 2

w
at 3123 Gillham Road. Telephone WE-1-! b
For brechurs & class schedules write home
office: 1338 Main St., Sarasota, Florida.
Telephone $55-6922.

Instant gags for Deejays—Thousands of one=
liners, qags. bits, station breaks, etc. Listed
in free “Broadcast Comedy” catalog. Write:
Show-Biz Comegy Service—1735 t 26th
St. Brooklyn, N.Y. 11220,

One-Liners, gags, exclusive in your market!
1006—$15.00; B 0.00. Lyn

Publlcati'on's. 414 Ma§on. San !.‘ra'ncisco.
California.

Be sure to write, BROADCASTING INSTI-
TUTE, Box 6071, New Orleans, for radio
announcing careers.

N o o and Tadio-TV  an:
1st class license b -
nouncing. Active j%b service coast-to-coast.

Veteran approved—licensed by N. Y. State.
Contact Knnauncer Training
W.ns‘ird St., New York, N. Y. OX 5-9248.

Call letter auto plates, studio banners, bump-
er strpis, etc.—Broadcast Services, Box 35,
Owens Cross Roads, Ala. 35763.

30 minute quickie tape. Sexy gal-voices.
$10. Davis Enterprises, P.O. 981, Lexington,
Kentucky.

Exclusive D gag service: Clean air mate-
rial; Topical quips, “hippies.” politics, pot,
Song titles, Artists, etc. Summer edition,
enlarged; just out. $3.00 Deejay Digest, P. O.
Box 1234 Eureka, Calif.

INSTRUCTIONS

FCC License Preparation and/or Electronics
Associate Degree trainin% rrespondence
courses; resident classes. Schools located in
Hollywood, Calif., and Washington. D.C. For
information, write Grantham School of Elec-
tronics, Desk 7-B, 1505 N. Western Ave.,
Hollywood, Calif. 90027.

at America’s forem school of broadcast
training, the n Martin School of Ra-
dio and Television (serving the entire
Broadcasting since 1837). Make

your reservations now for our Accelerated
Theory class June 19 and A 7. Most
experfenced personalized n and
methods. Lowest cests—finest accomoda-
tions available t:lcrse:-l:%i Call or write: Don
Martin School, 1853, N. Cherokee, Holly-
wood, Calif. (213) HO 2-3281.

FCC first phone license tralning by cor-
respendence. Low cost, &aﬁ-u-you-go plan,
Free Earticulars. The Willard Foundation,
P. O, Box 1049, Washingion, N. C. 27889.

Professional training in announcing and
station management, Immediate enrollment.
Financing plan. Joh guaranteed. Tennessee
Institute of Broadcasting, 1811 Division,
Nashville, Tennessee 256-7622,
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I Radio Program Executive Opportunity
l An outstanding opening for an imagina-
] tive, experienced program executive who
] can handle a staff of established air
personalities, We have long been the #1
| station in a highly competitive major
] market. Strictly non-formula with em-
phasis on creative community service.
| Principal requisites are leadership and
initiative.
I Box E-298, Broadcasting.

Positions Open Now
In Wisconsin

Announcers and newsmen are needed in
large, medium size and small radio sta-
tions in Wisconsin, Give full dctails on
your background and requirements in
first letter to Wisconsin Broadcasters’ As-
sociation, P. O. Box 5545, Shorewood,
Wisconsin 53211,

Florida Radio

We are a large Broadcasting and Publishing
Company with excellent employee benefits
located in a major Fiorida market. We do
not have openings very often but we have
one now for a morning man who has
medium to large market experlence and
knows how to handle good music in a

bright and lively manner on a leading net-
work affiliate that features personality and
promotion. The man we want will be

checked out in every sense of the word,
however, you may send resume and recent
air check in confidence.

Box E-58, Broadcasting.

Help Wanted—Sales

RADIO

Production—Programing, Others

Sitvations Wanted Management

STATION MANAGER
{LOOKING FOR A CHALLENGE)

15 years Radio . . . Staff Anncr. , . . Top
Rated D.J. (major market) . . . Program
Director . . . Salesman , . . Sales Manager

{Profit Making) ., . . Specializing in Cre-
ative Sales and Programing . . , All | Need
is a Station.

sox E-276, Broadeasting.

mrramsmers

ACCOUNT EXECUTIVE

We're 2 multiple group operation with our
full complement of AM, TV & FM stations.
We need an account executive that can do
business. Our opening is in a Top 10 market
with AM, TV & FM operation. Let me hear
about your track record, Send complete re-
sume and salary requirements.
Box E-281, Broadcasting.

MMM e

Help Wanted Production

Top 5 market,

Top Rated eontemp. station
Looking for America’s best broductien man.
Good voice a must, all replles acknowledged.
Flagship statlon of major chaln, Last calll
Bubmit taps and complete resume to:

Box E-143, Broadcasting.

Announcers

TTTTITTITITITT

SPORTSCASTER

Narionally recognized Sportscaster now em-

polyed in Top marker . , , seeks profes-

sional or Major College play by play oppor-

runity. NFL and Top college Play by play

galflks‘r(ound SPORTS MINDED STATIONS
L

Box E-253, Broadcasting.

111
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FAR EAST POSITIONS

International television organization
seeking qualified Producer/Dlrectors
for challenging assignment in the
Far East. Five years minimum ex-
perience required in such areas as
Directing, Producing, Program Cre-
ation, and Llighting. Job requires
separation from dependents, how-
ever, periodic home leave included
as condition of contract. Salary and
allowances commensurate with posi-
tions.

Box E-256, Broadcasting.

0000000000000 000000000000

S 0008000008000 000000000008000000000000

REWARD

For the organization who can use an
Executive Salesman who possesses the
following qualifications. [nitiative, In-
telligence, Imagination, Integrity, and
then some. 37 yrs. old, married, col-
lege grad. Presently employed by Mo-
tion Pic. Co. selling firm’s pictures to
Theatre Circuits thruout the U,S,, but
believes his future is within the
Broadcasting Industry. Willing to step
down in salary in order to step up at
a later date. Would like to live in
Florida but will go where the oppor-
tumly is. Cash in on reward by writ-
ing t

Box E-283, Broadcasting,.

NEWS

TV NEWSMAN
KOVR
Sacramento, California

Experienced newsman capable of
gathering, writing, and delivering on
camera. Submit resume and VTR or
SOF to:

Personnel Department
McClatchy Broadcasting

21st & Q
Sacramento, California

Production—Programing, Others

Only NO. 2 in “Top 40" PP?P
A major new idex In programing based
on proven principles & College educated
first phone P.D, & D.J. Sober: good
credit; Married. Contract req’d.

Box E-264, Broadcasting.

ARE YOU THIS MAN?
Somewhere in the Southeast there must
be a talented young man who can fill the
position of PD at a prestige meditm
market station. He iz dependable, imagi-
native and conscientious, Al apphennts
will be earefully sereened. This is a key
position with an exeellent futere and
employes benefits. Send resume and re-
cent air check to Bex E-262, Broadcast-
ing. Al replies confidential.

Situations Wanted—Management

18 years major market Radio & TV
experience includes: Station Man-
ager, Marketing, Sales, Announcing
& Production. 40 years of age, 4
dependents.

Box E-294, Broadcastmg

MANAGER

TELEVISION

Help Wanted—Technical

FIIFIFFFIFIIF

-

“CHIEF ENGINEER

Progressive, network affiliated radio
& VHF Television combination in
Florida growth market seeks experi-
enced, highly qualified Chief Engi-
neer. Must have topflight depart-
mental, administrative and leader-
ship abilities as well as thorough
knowledge of transmitters, studio

[
[
Florida—TV & Radio :
[
:
[

rules & procedures. Color television
experience highly desirable. Send
resume including references to

Box E-204, Broadcastmg

4
r
r
r
y
and associated equipment & FCC :
4
4
r
4
4

PAASPP D E PP P TP PP PPPPPP,

Situations Wanted Production

THE VERSATILE

JOCK LAURENCE, internationally known
news commentator and supper club eater-
rainer available o join your Radio/TV news
team and hosc "Tenight Show' styled pro-
grams feacuring resident and visiting no-
budger personalities. Raise ratings wich
Jock’s sophisricated patter and entertain.
ment,
Box E-282, Broadcasting.

FOR SALE—Stations

T T

SMALL FM STATION

in Central Oklahoma “Perfect owner-
operator property” $52,000, (You pame
terms)

Box E-233, Broadcasting.

1
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|
|
|
|
|
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|
|
|
|
|
|
i

L

[ ——————— ] I

SOUTHWEST 5KW DAYTIMER

Excellent low frequency, clear channel,
capital city has FM grant. Finances
force sale. Full price $75,000.

Box E-301, Broadcasting.

- P rYY ey
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FOR SALE—Stations—(Cont’d)

FULL TIME—SOUTH EAST
PROFITABLE—SMALL MARKET

135,000 including valuable real estate. Easy
terms if buyer can show Strong guarantee.
Tom Carr, Box 66, Atlanta, Ga. 30301,
telephone '404-237-5383.

Confidential Listings
RADIO——TV—=CA
N.E. — S.E, — S.W. — N.W.

Television V. Secondary market.
Depreciable assets approximately
$650,000. Billings area $350,000.
Priced at $580,000.

iz Rue Media Brokers Juc.

118 CENTRAL PARK SOUTH
NEW YORK, N. Y.
2685.3430

West  TVEAM  profitable $ 525M  terms
Fla. coast daytime 125M cash
N.E. suburban daytime 150M  nego.
S.E. suburban daytime 100M  29%
South  CATY chain 1.5MM cash

CHAPMAN ASSOCIATES

2048 PEACHTREE: ATLANTA, Ga. 30309

¢

MISCELLANEOUS

TRAFFIC & PROGRAM
LOG IN 15 MIN

All traffic & log complete in 15 min
with & Xerox Machine & My Instruc-
tions. Inquire to:
KPUL Radio
Pullman, Wash. 99163

NEED HELP ?

Your ad here . . .

gives you an international

audience
For Rates See Page 80

Broadeastin

THE BUSTWESSWEERLY OF TELEVISION AND mmag
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Continued from page 19

alternative, for stay during pendency of any
action for review of decision of court of
appeals for ninth circuit in Southwestern
Cable Co. v. United States of America and
Federal Communications Commission, case
ho. 21,183, Petition for stay pending commis-
sion action on petition to terminate was
dismissed as moot. Action Ma 17.

® Review board in Dalton, , CATV pro-
ceeding, Docs. 17065-6, dlsmissed as moot
request for permlssmn to file reply, filed
May 1 by Multivision Northwest Inc.; and
denied appeal of adverse ruling—motion to
dismiss parties, filed April 18 by Multivision
Northwest Ine. Action May 186,

® Office of opinions and review on May 11
granted request of chief, Broadcast Bureau
and extended to May 11 time for filing re-
sponsive pleadings to petitions for recon-
sideration in proceeding on CATV of Rock-
ford Inc., Rockford, IlI, et al.. for authority
to serve and operate CATV systems in
Milwaukee and Madison, Wis, and Rock-
ford, Ill., markets (Docs, '17234-41),

® Review board in A]buquer ue, N. M,
CATV proceeding, Doc. 17164, dismissed as
moot petition to enlarge and modify issues,
filed March 13 by umore Co. Action
May 12.

= Petition of Shardco Cablevision Inc.,
oltaerator of CATV systems at Wapakoneta,

Marys, and Delphos, all Ohio, for waiver
of nondu tplication requirements of Sec. 74.-
1103(e) of rules, denied. Action by commis-
sion by memorandum opinion and order,
Commissioner Bartley dissented and issued
statement; Commissioner Loevinger ab-
stained from voting. Action May 10.

® By memorandum opinion and order,
FCC denied request for waiver of nondup-
lication requirements of Sec. 74.1103(e) of
rules, filed by Douglas Antenna Cable TV,
operator of CATV system in Roseburg, Ore.
Action May 16,

B Denied petition by Back Mountain Tele-
cable Inc. (CATV-100-191) for expeditious
consideration of its request to_carry on its

ATV systems, in Scranton-Wilkes-Barre
market, in addition to local signals, distant

MISCELLANEOUS—(Con’t.)

FAST BREAKING NEWS! — RIOTS!—
ELECTIONS! — FIRE! STRIKES!

Cover the story .
Capture these excmng
events . . . Deliver the
jmpact! Learn from pros
in the Hottest book
around:

“FILMING TV NEWS &
and B
OOCUMENTARIES" g

by JIM ATKINS & only
LEC WILLETTE $5.95

Written by two of the
most thoroughly experi-
enced and active TV
filmmakers. Co behind the scenes—Get the

news—Shoot the story. Capture and deliver
the BIG STORY millions of TV viewers are
watching and waiting for! You'll learn this
and much, much more :ncludmg what you
need to know about Equipment, ound Edl1-
mg Trick Shots, and How to Cet Job

E
>
b

il

n TV.

lIM ATKINS: Member Radio-TV News Direc-
tors Assn., Overseas Press Club. Free-lLance
newsfilm correspondent for CBS, NBC, Movie-
tone News. Formerly news dir. WERC-TV;
reporter & photographer WAPI-TV. His arti-
cles & photos have appeared in numerous
national magazines.

LEO WILLETTE: Director of Public Affairs
WWL-TV: producer, director, narrator. Win-
ner chlvama Award. Established news dept.

GET THESE OTHER IMPORTANT BOOKS T00'
ABC of Film & TV Werking Terms
Documentary in American TV
Documentary Film
Technique of Documentary Film
Production
Technique of TV Production
Tech. of Film & TV Make-Up
Technique of TV Cameraman
Tech. of Special Effects
Cinematography 15. |
Make check or M.O. payable to: i
AMPHOTO !

915 B'way, Dept. B, New Yark, N.. 10010 B
100 O

B
B
.
N

signals of three New York City VHF inde-
endent stations. Stations WNEP-TV and

BRE-TV, in Scranton-Wilkes-Barre mar-
ket, had opposed Back Mountain's request.
Commission action May 15 by memorandum
opinion and order, Commissioner Bartley
dissenting and Issuing statement; Commis-
sloners Loevinger and Wadsworth dissent-
ing; Commissioner Johnson concurring in
result. Action May 16,

® By memorandum opinion and order,
FCC denled request for waiver of program
exclusivity requirements of Sec. 74.1103(e)
of rules, filed by Mountain State Cable Inc.
operator of CATV sxstem at Kingwood and
erra Alta, W. Va. Action May 16.

ACTIONS ON MOTIONS

m Hearing Examiner Charles J. Frederick
on May 11 in proceeding in the matter of
California Water and Telephone Co.; Asso-
clated Bell Systems Co.s'; General Tele-
phone System and United Utilities Inc. Co.s*
applicability of Sec. 214 of Communications
Act with regard to Tariffs for Channel Serv-
ice for use by CATV systems, granted re-
quest and made City of New York an
intervenor herein (Doc. 17333).

® Hearing Examiner H. Gifford Irion on
May 10 in proceeding on CATV petitions
by Akron Telerama Inc., Akron, Ohio, et al.,
converted hearing scheduled for June 12,
into further prehearing conference (Docs.
17357-59)

® Hearing Examijner Forest L. McClen-~
ning on May 15 in proceeding on CATV
petitions by Stephen Vaughan & Associates,
Cleveland, Tenn. and Multivision Northwest
Inec., Dalton, Ga., 1%ranted motion of peti-
tioner Multivision Northwest Inc., and con-
tinued ?rocedural dates including prehear-
ing conference from May 22 to June 22; by
separate order, dismissed reguests for sub-
poenas to be issued against Harry B. Burke,
&e)eve Owen and E. D. Martin (Docs. 17085-

m Heering Examiner Chester F. Naumo-
wicz Jr. on May 11 in proceeding in matter
of petition of Midwest Television Inec.
(K -TV) San Diego (CATV), et al., re-
ceived into evidence Rancho Bernardo
Exhibit TA-A (Docs. 16786, 17008). On May
12 in proceeding in re cease and desist
orders_to be directed against CATV oper-
ators Shen-Heights TV Association, Shenan-
doah, Pa. et al, granted petitions to
intervene of WBRE-TV Inc. and Scranton
Broadcasters_Inc. {Docs. 17391-84),

8 Hearing Examiner Herbert Sharfman on
May 10 in proceeding in matter of petition
of Ultravision Broadeasting Co., Buffalo,

Y., to stay construction and prevent
extension of CATV system operated in
Buffalo by Courier Cable Inc., extended
procedura dates including hearing from
May 15 to June 5 (Doc. 16921). On May 12
in proceeding on CATV petitions by CATV
of Rockford Inc., Rockford, Il., et al., issued
memorandum of ruling after oral ar ent
and granted petition to intervene of Com-
plete Channel TV Inc. (holder of CATV
franchise for Madison, Wis.) (Docs. 17234-41).

Ownership changes

APPLICATIONS

KBMS(FM) Los Angeles—Seeks trans-
fer of control from KBMS Inc. to Century
Broadcasting Corp. Principals: Howard Graf=
man, president, and George A, Collias. vice
resident (each 13.8%) et al. Mr. Grafman
f president of Century, licensee of KSHE
Crestwood, Mo., MAP Dallas, WABX
Detroit and WFMF Chicago. Mr. Collias is
attorney. Consideration $154,100 plus $40,000
promissory note and stock shares. Reguests
waiver of Sec. 1.597 of rules. Ann. May 16.
KOAD Lemoore, Calif.—Seeks transfer of
control from V. J. Braun. Sr. to Norman
Klein. Principals: V. J. Braun, Sr., presi-
dent and Norman Klein, treasurer (each

50%). Mr. Kein is 60% owner of export
machinery business. Consideration $8.820.
Ann. May 17

KTXL-TV Sacramento, Calif.—Seeks trans-
fer of control from Charles L. Bowman,
Foster A. Bullock, Jack F. Matranga and
Irving J. Schwartz Camellia City Tele=
casters Imnc. to Community Cablecasting
Corp. Camellia has 1,280 shares outstanding
at par value of sloo Each principal owns
320 shares. CCC is acquiring from Camellia
1,920 shares, representing 60% of issued and
outstanding stock for total consideration of
$220,000. In addition, CCC is arranging to
loan to Camellia up to $300,000. CCC will
also contribute 1\230 ,000 to Camellia’s paid-in
surplus. tranga will acquire 320
shares of Camelhas capital stock presently
registered to Mr. Schwartz; he also has
option to purchase 640 shares now owned by
Messrs. Bowman_and Bullock. Principals of
CCC: Leon N. Papernow, president (40%)
and Electronics Capita] Corp., San Diego
(60%), et al. Ann, 11.

WFTT(TV) and WJ?Z(FM) Bridgeport,
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Conn.—Seeks assignment of CP and assign-
ment of license, respectively, from Connec-
ticut-New York Broadcasters Inc. to News-
vision Co. Prineipals: Assignee will be new
entity. Prgfosed officers and directors are
Kenneth . Cooper (78.79%), Edwin B.
Laughlin (9.45%), James K. Patrick Jr. and
dohn H. Staub II (each 4.72%) and Arthur
H, Bell (2.32%). Partners hold no other
broadcast interests. Ann, May 11.

WJINO West Palm Beach, Fla.—Seeks as-
signment of license from George H. Buck
dr., et al. to Daytona Broadecasting Inc. for
3450.000- Principal: Robert M. Weeks, presi-

ent. Daytona Broadcasting Inec. is licensee
of WMFJ and permittee of WMFJ-FM, both
Daytona Beach, Fla. Ann. May 17.

WTAD-AM-FM Quincy, 1l.,” KGLO-AM-
TV Mason City, Iowa, KHQA-TV Hannibal,
Mo, and KEYC-FM-TV Mankota, Minn.—
Seeks assignment of license from Lee
Broadcasting Corp. to Lee Enterprises Inc.
Assignment is to effect merger. Lee Enter-

rises Inc. owns 3.2% shares of WKBH Inc.

censee of WKBH La Crosse, Wis., 27.5%
of WKBH _Television Inc., licensee of
WEBT-TV La Crosse, 49.75% of Journal
Star Printing Co., which owns stock in
KFAB-AM-FM Omaha. Walter W. White is
executive vice president and director of
Lee Enterprises and KFAB Broadeasting
Co. W. T. Burgess is secretary and director
of Lee Enterprises and secretary-treasurer
and director of WKBH Television Inc. and
owns 10% of its stock. Ann. May 18.

KSTT-AM-TV Davenport, Jowa — Seeks
transfer of contro! from Arthur E stein,
(50% before, 0% after) to Frederick E,;)stein
(50% before, 100% after). Consideration
$145,000. Ann. May 16.

*WFPK-TV Louisville, Ky.—Seeks transfer
of control from Board of Trustees Louisville
Free Public Library to Board of Education
Jefferson County Kentucky. Ann. May 11,

WIL-AM-FM St. Loul eeks assignment
of license from Radio Station WIL. joint
venture, to WIL News Inc. for $1,650,000.
Principals: LIN Broadeasting Corp. (100%),
Frederic Gregg Jr., president and chairman
of board of WIL News and corporate execu-
tive of LIN, et al. LIN Broadcasting, parent
corporation of assignee, owns all stock of
KAAY Inc., licensee of KAAY Little Rock,
Ark. and applicant for new FM, KEEL
Inc., licensee of KEEL Shreveport, La. and
CP for FM there, WAKY Inec., licensee of
WAKY Louisville, Ky., WMAK Inc., licensee
of WMAK Nashville, Monroe County Radio
Ine., licensee of WBBF-AM-FM Rochester,
N. Y. and WAND Television Inec., licensee
of WAND(TV) Decatur, Ill. Gregg Televi-
sion Ine., wholly-owned subsidiary of LIN,
is applicant for assignment of CP of WXFL

FM) Louisville, Ky. William E, Allaun Jr.
S director and 2.27% stockholder of LIN,
controlling stockholder, officer and director
of Alluan Corp., sole stockholder of Wil-
liamsburg RBroadcasting Inc,, lcensee of
WBCI-AM-FM Willlamsburg, Va., partner in
A-C Broadcasters, which holds CP for new

AM in Annville-Cleona, but application is
{)ending for FCC approval of assignment of
hat authorization to corporation in which
he has no interest. Another of LIN's stock-
holders, Broadcast Industries Inc., owns all
stock in WJPB TV Inc., licensee of WDTV
(TV) Weston, W. Va.,, and of Long Island
Video Inc., 1alrpapllcant for UHF in Patchogue,
N. Y. Ann. y 11.

KRFS Superior, Neb.—Seeks transfer of
control from David L. Tucker to Robert d.
HKelly. Principals: Mr. Kelly is manager of
KRFS. He will own 51% of station. Con-
sideration $13,000. Ann. May 11.

WLMJ Jackson, Ohio—Seeks transfer of
control from Dean C. Stuhlmueller a/k/a
Dean Miller to Modern Broadecasting Inc.
Principals: Harry Lloyd White, president
and van Edward Davis, secretary and
treasurer (each 50%). Mr. White 1s commer-
cial sales manager and announcer of WLMJ.
Mr. Davis is vice president of silica compa-
ny and has iInterest in land and mineral
partnership. Consideration $65,000 subject to
adjustments. Ann. May 12. D

KBOX~AM-FM Dallas—Seeks assi ent
of license from KBOX, a joint venture to
Group One Broadcasting Co. of Texas for
$1,225,000. Principal: Group One is wholly-
owned subsidiary of Summit Radie Corp.,
owners and operators of WAKR-AM-FM-TV
Akron, Ohlo. Roger G. Berk, president, et
al. Mr. Berk is president and director of
Group One Broadcasting Co.. licensee of
WONE-AM-FM Dayton, OChio;
dent and director of Rogim Inc.; president
and director of The Radio and Television
Center of Akron Inc., and director of bank.
Group One Broadcasting Co. owns 50.88%, of
Group One Broadeasting Co. of Texas.
Knlf:ht Newspapers Inc. owns 49.14% of
stock in applicant. Ann. May 11.

KNNN Friona, Tex.—Seeks_ assignment of
license from B. J. McDonnel, Joe Shields,
H. K. Kendrick, Frank A. Spring and Wil-
liam Sheehan to Parmer County Broadcast-
ing Co. for $10. Principals: All above except
for Mr. Sheehan, each owmning 50% before,
25% after. Ann. May 15.

WJILS and WBKW(FM) Beckley, W. Va.—
Seeks asslgnment of license from Joe L.
Smith Jr. c. to Personality Stations Inc.
Principals: Joe L. Smith Jr., stockholder,
president, treasurer and director (100%)
et al. Tncorporation. Ann. May 12.

WLEKE Waupun, Wis.—Seeks assignment
of license from Gerald J. and Catherine J.
Collins d/b as Radiec Waupun, to Collins

vice presi-

Broadcasting Corp. Incorporation. Ann.
May 11.
ACTIONS
KPGM(FM) Los Altes, Calif.—Broadecast

Bureau granted transfer of control from
William H. Meyer, public administrator of
estate of William J. Greene, to Foothill
Broadcasting Corp. Principals: James N,
Christensen and Lawrence Gahagan (each
27.8%). Mr. Christensen is owmer of insur-
ance company and co-general manager of

COMMUNITY ANTENNA ACTIVITIES

The following are activities in com-
munity antenna television reported to
BRrOADCASTING, through May 17. Re-
ports include applications for permis-
sion to install and operate CATV’s,
grants of CATV franchises and sales of
existing installations.

= Indicates franchise has been granted.

m Logan county, Ark.—~Western Arkansas
Television Co. has been granted a franchise
to service Paris and Booneville, both Ar-
kansas. The system will carry six channels.

Cowan Heights, Calif.-—Co-axial Systems
Engineering has applied for a franchise.

Fremont, Calif. — Mass Communications
Ine. and Cable Television, both Fremont,
Fremont Cable Television Inc., Superior,
Wis.. General Electric Cablevision Corp.,
New York (multiple CATV owner), and
Nationwide Cablevision, Belmont, have each
applied for an exclusive 20-year franchise.
Mass Communications Inc. offered $25,000 to
the city for the franchise, plus $10 per
subscriber and up to 5% of its annual gross
revenue. The installation fee and monthly
service charge would be $15 and §5 respec=-
tively for a 12-channel system. General
Electric Cablevision Corp. offered the city
$4,000 at the end of the second year, $8,000
at the end of the third year and $12,000 at
the end of the fourth year. There would be
no installation charge during and 30 days
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after construction of the system. There-
after, the installation fee would be $14.50.
Monthly service charge would range from

$4.70, depending on the number
of subseribers. The city would receive from
5% to 6% of the annual gross revenue.
Monthly service charges and installation feeg
of other bidders ranged from $4.70 to $525
and zero to $25 respectively. Franchise pay-
ments to the city ranged from 3% to 5% of
annual gross revenue,

Gridlev, Calif—Great Western Cable TV
has applied for a franchise. Installation fee
and monthly service charge would be $10
and $5 respectively, The city would receive
5% of the annual gross revenue.

McFarland. Calif. — Tri-City Televiston
Co. has applied for a franchise.

Richmond, Calif.—Nation Wide Cablevi-
sion Inc, has applied for a franchise.

Sarasota, Fla.—Mosby Engineering Asso-
ciates Ine¢. has applied for a franchise.

Tifton, Ga.—Cablevision Corp. has applied
for a franchise. The proposed nine-channel
system would cost under $6 per month, The
city would receive from $5.000 to $8.000 by
the end of the fourth year.

W Stockbridge, Mass.—High Fidelity Cable
Television Co. has been granted a franchise.
The system will carry 12 channels.

South Hadley, Mass.—Video Enterprises,
Inc. of Holyoke has applied for a franchise.

Jefferson City, Mo.—Capitol City Tele-
cable Corp. has applied for a franchise.

® Cortlandt, N. Y. — Continental CATV
Corg. has been granted a franchise. Sub-
scribers will pay $19.95 installation and

thill. Mr, Gahagan is co-genéral man-
onsideration $5.303. Ac-
tion May 11

WERY Waterbury, Conn.—Broadecast Bu-
reau granted transfer of control from Ken=
neth A. Wood Jr. et al to Daniel Silberg
a/k/a Danny Stiles. Principals: Mr. Silber
is announcer at WNJR Union N, J., 50
partner in real estate investments and has
3314% interest in apartment house. Consid-
eration $225,000. Action May 11.

WDCA-TV Washington — Broadcast Bu-
reau granted assignment of CP from Cap-
ital Broadcasting Co. to Channel 20 Inc.
Principals: Milton Grant, president, Edward
Mermone, vice president and treasurer,
Alan Kay, vice president, Clara Iglauer,
assistant treasurer, Sheery Grant secretary
and Patricia Latham, assistant secretary.
Channel 20 Inc. is wholly owned subsidiary
of Capital, has same directors and officers
and will operate WDAC-TV now operated
by Capital. Consideration concerns 1060
shares of stock at par value of $10 per
share. Action May 11.

WCRY Macon, Ga.— Broadcast Bureau
granted fransfer of negative control from
Billy R. Mercer to Ben G. Porter Jr. Prin-
cipals: Mr. Porter (25% before, 50% after).
Consideration $20,595.30. Action May 11,

WADM-AM-FM Decatar, Ind.—~Broadcast
Bureau granted transfer of control from
Ralph Jerrell Henry to WFYC Inc. Prin-
cipals: WFYC Inc. (50% before, 86.66%
after) and Robert V. Coleman (259, before.
33.33% after) et al. Consideration $10,000
(WFYC Inc.) and $5,000 (Mr. Coleman).
FM is permittee corporation. Action May
15

WKIK Leonardville, Md.—Broadcast Bu-
reau Egranted assighment of license from
Southern Maryland Broadcasters Inc, to
Eileen M. and Richard A. Myers d/b as
Tidewater Broadcasting Co. for $100,000;
$29,000 in cash at closing $71,000 in 120 con-
secutive equal monthly installments with
interest at 6% per annum. Principals: Rich-
ard A. and Eileen M. Myers are son and
mother, each has 50%. Action May 11.

KSMO Salem, Mo. — Broadcast Bureau
granted assignment of license from W. Earl
Dougherty as Emerlann Broadcastini Co.
to Emerlann Broadcasting Co. Purpose Is to
function as Missouri corporation on perpet-
ual basis. Principals: Mr. Dougherty is pres-
ident, and his wife, Emma IS secretary-
treasurer. Mr. Dougherty owns 20% _in
KXEO and KWWR-FM, both Mexico, Mo.
Action May 11.

KVOO Tulsa, Okla—FCC granted trans-
fer of control from Mrs. Harold C. Stuart
d/b as Southwestern Sales Corp. to hus-
band Harold C. Stuart. Consideration shall
be the fair value of stock, not less than
€1,100.000 nor greater than $1.250.000. Mr.
Stuart is chairman of the board, president
and chief executive officer of Southwestern.
Southwestern is owner of shares of Cen-
tral Plains Entergrlses Inc., lcensee of
KVOO-TV Tulsa, Actlon May I0.

Foo
ager of Foothill.

$4,95 monthly.

Mt. Vernon, N. Y.—U. S. Cablevision has
applied for a nonexclusive franchise. Maxi=-
mum installation fee and monthly service
charge would be $50 and $68 respectively.
City would receive 2% of the annual gross
revenue. Westchester Cablevision Inec. has
held a franchise in the area since April 12.

Lorain county, Ohlo—Lorain Cable Tele-
vision Inc. has applied for a 25-year fran-
chise in Amherst and Avon Lake, both Ohio.

m Shelby, Ohio—Direct Channels Inc.,, Ak-
ron has been granted a franchise. There will
be no fee for the first installation, and the
monthly service charge will be $4.50. Addi-
tional installations will cost $5. The city will
receive about $6,000 annually.

# Millcreek township, Pa.—Erie Television
Corp. has been granted a franchise.

W Monessen, Pa—Broadway Maintenance
Corp. (Tex-Video) has been granted a fran-
chise, The city will receive $1,000 annua]l&
Installation fee (walved for the first 1,0
customers) and monthly service charge will
be $7.50 and $4 respectively. The system
will carry nine channels and one service
channel.

North York, Pa.—Television Community
Services Inc., owned by WGAL-TV -
caster, has apolied for a franchise.

Seagraves, Tex.—Seagraves Cable TV has
been purchased by Don Mansell and Charles
Carter. New owners plan to add one chan-
nel to the seven channel system and pro-
vide regularly scheduled programs.

® Buckiey, Wash,—Clearview TV Cable
Inc. has been granted a franchise. The city
will receive a minimum of $300 annually.
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ARRY NOVIK'’s career might be
summed up as “from ghetto to
ghetto in 50 years.”

He was born in 1908 on New York’s
lower East Side, in those days the center
of Jewish immigrants from Eastern
Europe. His older brother Morris had
been born five years earlier in Nevel,
Russia. His father was in the retail
fish business in Brooklyn.

At eight years of age Harry Novik
went to work delivering groceries, a
job he held until the end of his high-
school education. “I've been working
ever since. Sometimes 1 feel I've been
working too long,” he says.

Mr. Novik is owner-operator of
wLIB New York, a daytimer with
studios at 125th Street and Lenox Ave-
nue in Harlem. Last month, WLIB re-
ceived a Peabody Award for outstand-
ing local radio education for the pro-
gram Community Opinion.

The program was the brain child of
Leon Lewis, WLIB program director. It
has a hot-line telephone interview-and-
information format, and has exposed
such public figures as Dr. Martin
Luther King and Floyd McKissick, the
late Malcolm X, the police commission-
er, the superintendent of schools and
Mayor John V. Lindsay to probing and
sometimes hostile questioning by listen-
ers. It also may have helped forestall
riots in Harlem in the summer of 1966.

Sustained Effort = If Leon Lewis de-
serves specific credit for the award-
winning show, Harry Novik deserves
credit for carrying it and others like
it. Mr. Lewis had tried a show with
a similiar format when he was news
director of another station, but says
it was dropped when it failed to deliver
hard-rock ratings. Comntunity Opinion
has been an unsponsored program for
most of its two years.

It was the first Peabody ever awarded
an ethnic station. The citation reads in
part: “At WLIB, community involve-
ment is more than just a station phrase.”

That oblique praise omits mention of
the station’s nearly 31 hours a week of
community-oriented and public-affairs
programing, and the deep and contin-
uous involvement of wWLiB staff mem-
bers in local organizations.

Mr. Novik’s progress from slum-kid
to public-spirited broadcaster took a
long detour after high-schooi gradua-
tion. In 1926, he went to work as ship-
ping boy in New York’s wholesale gar-
ment industry. Within five years, he
saved enough money to go into busi-
ness for himself. Along the way, he met
and married Sylvia Pinals.

They moved to Stamford, Conn.,
where they still live, and in 1932, at
the bottom of the depression, Mr. No-
vik opened a small dress store there. In
the next 17 years, he built the business
into a prosperous operation. And he
made enough money to be able to fur-
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Penetrating
the barriers of
Harlem’s ghetto

nish the bulk of the financing for the
purchase of WLIB in 1949,

For years, the brothers Morris and
Harry had been involved in each other’s
careers through the close ties of Jewish
family life. They had talked a great
deal about the special responsibility
of ethnic broadcasting to the commun-
ity. When wLIB came on the market,
they jumped at the opportunity.

Originally, they planned for the sta-
tion to serve both the Negro commun-
ity and “the second-generation Jews.”
This involved programing variety: “It’s
easier to operate a one-format station,”
Mr. Novik says, “but we have a respon-
sibility to do more than that, and pro-
graming variety delivers a variety of
audience.”

WEEK’S PROFILE

Ty

Harry Novik—President of WLIB New
York; b. Aug, 12, 1908, New York City;
graduated Stuyvesant High School, New
York, 1926; various positions, Green Bird
Dress Co., New York, 1926-31; women’s
apparel business, Stamford, Conn., 1932-
49; purchased WLIB 1949; m. Sylvia
Pinals Nov. 26, 1931; children—Judith
Ellen, 27; Richard, sales manager, WLIB-
FM, 25; member—Uptown Chamber of
Commerce; Uptown Rotary; Mayor's Com-
mittee of Industrial Leaders for Youth;
International Radio & Television Society;
director, Harlem Neighborhood Associa-
tion; Haryou Act; Greater New York Urban
League; member of board of managers,
Harlem YMCA; lay advisorr board, Har-
lem Hospital; community planning board,
Borough President of Manhattan; Iife
member, National Association for Ad
vancement of Colored People; hobbies—
occasional golfing.

After the purchase went through, the
brothers moved their studios into the
Hotel Theresa, the geographic and
symbolic heart of Harlem. They stayed
there until 1960. “In those days,” Mr.
Novik says, “we could cover a lot of
Harlem community life just by drop-
ping a line out of our tenth-story win-
dow.”

During the first five years of operation,
they gradually dropped Jewish and scat-
tered foreign-language programing dur-
ing weekdays. And around the time Mor-
ris Novik disassociated himself from
WwLIB to own and operate wov New York,
an energetic Negro-oriented news depart-
ment was being built at wLis by Dr.
George Fleming, political science pro-
fessor at Morgan State College, Balti-
more, and George W. Goodman, for-
mer publisher of the Hartford (Conn.)
Chronicle.

Gradually, the station format evolved
to its present balanced mixture of
music, news, talk and public affairs.

“Harlem and its 1.6 million-member
Negro community in New York has
never had a daily paper of its own,” Mr.
Novik emphasized, “and WLIB’S news
and diversified programing has a built-
in role to play in the community.”

Playing that role successfully has
created a unique image in the commun-
ity for the station. Floyd McKissick,
national director of the Congress of Ra-
c¢ial Equality, who is based in Harlem,
says: “WLIB serves the ghetto extra-
ordinarily well. It keeps in touch with
community problems. And it works to
create a dialogue across the ghetto
walls, enabling white men and black
men to see both sides of problems, and
by sharing a common understanding,
hopefully, to help resolve them.”

The Business End = But balanced,
responsible programing and an enthusi-
astic audience are not necessarily trans-
latable into increased revenue, particu-
larly from community-service programs-
ing. Mr. Novik says that 60% of WLIB
revenue comes from local advertising,
that, in general, national package-goods
advertisers are afraid to sponsor com-
munity-oriented programing.

The Peabody may help; a recent
power increase extending WLIB’s reach
into Westchester county and New Jer-
sey can’t hurt. But neither touch what
Mr. Novik considers the station’s basic
advertising problem.

“Account men and media men are
interested in research and demograph-
ics, but not timebuyers,” Mr. Novik
says. “All they're interested in is num-
bers. As far as audience composition
is concerned, their theory is some of
it’s gotta rub off.”

Harry Novik will keep trying. After
50 years in commerce and nearly 20
years in broadcasting, his persistence
in what has been called his constructive
purpose may be making a dent.
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EDITORIALS

Incentive bonus

HE growing confidence that national advertisers are

displaying toward radio has been documented over the
past two weeks by the Radio Advertising Bureau’s figures
on national-spot and network radio billings in 1966. To
no one’s great surprise, because the surge was evident all
along, they showed network sales up 6% from 1965, na-
tional spot up 12% and the two together up 10.6%, a per-
formance matching or in many cases exceeding those of
. radio’s competitors.

Broadcasters who have put years of work into the job of
re-selling buyers on radio’s values can take pride in those
figures. But they should not be deluded by them, or spend
too much time admiring them. The work that produced
1966’s gains is no less needed now to keep the momentum
up. If anything, more work will be needed this year, which
has started off in a cloud of economic uncertainty that has
put advertisers into a cautious mood.

Hopefully, the uncertainties will clear and the cautious
mood will dissipate. But certainly, as RAB President Miles
David told the bureau’s board of directors last week, this
is no time for complacency. Whatever happens, radio’s
mass reach at rock-bottom prices is a singular advantage.
‘When an advertiser wants to stretch his budget, for what-
ever reason, radio is the biggest bargain in town.

No time for amateurs

HE oncoming summer of 1967, with its anticipated out-

breaks of protest against the Vietnam war and the white
establishment, is likely to put television newsmen to some
of the severest tests they have faced. The period will call
for exceptional judgment in the management and produc-
tion of television journalism.

As every television newsman knows, he has, in certain
circumstances, the power to shape events that he is cover-
ing. There can be no doubt that the presence of television
equipment and crews can magnify the appearance of im-
portance of an occurrence that television is there to report.

But as every television newsman also knows, he has the
obligation to report matters of significance, and on television
the best reporting is that done by the camera itself. The
challenge for the television newsman this summer will be
in deciding what to cover and how to cover it. In many
cases the decisions will be difficult.

The easy way, of course, would be for television to keep
its cameramen at home when demonstrators gather, and
that solution could be rationalized as a means of depriving
organizers of exposure that they seek. It is unrealistic, how-
ever, to assume that journalistic boycotts would enlist all
media or that even if they did they would succeed in quelling
disturbances. Indeed, boycotts by the news media might
easily arouse the demonstrators to more violent agitation
as a means of attracting attention.

Wiser editorial judgments must be made, and no prefab-
ricated set of guidelines can be substituted for those judg-
ments. It is in such situations that the trained journalist
can call only on his knowledge and experience in deciding
what to do.

The judgment must be exercised not only by news di-
rectors in deciding whether or how an event is to be cov-
ered but also by the cameramen and reporters on the scene.
In the choice and manipulation of equipment there will
be delicate decisions to be made. Will the arrival of a re-
mote truck and live cameras turn an unruly march into a
riot? Is it a situation best covered by a hand-held film

camera without a train of bulky sound equipment? These
and many other questions like them will confront newsmen
many times.

The mission of television this summer will be difficult,
but it is also clear. It is to expose the agitators for ex-
actly what they are so that the public may make the final
judgment of their purposes.

It is not irrelevant to point out that television has done
the same thing before. In another time and other circum-
stances there were those who suggested that if the news
media would only quit paying him attention, Senator Joseph
McCarthy would fall from power. It remained, however,
for television and its coverage of the McCarthy-Army hear-
ings to reveal him to a public that then abandoned him.

If in future demonstrations television finds demagogues,
the discovery will be shared with the public. It is the pub-
lic that television serves—though perhaps with greater dif-
ficulty than usual this summer.

A case of overkill i

ITH considerable promotional skill, Gordon Mec-

Lendon has launched a campaign to clean up the mu-
sic business. Mr. McLendon, a veteran broadcaster of con-
sistent flair, must be commended for sincerity of purpose,
and this publication joins the numerous broadcasters who
have endorsed his current views.

We wonder, however, whether the solution to the prob-
lem Mr. McLendon is deploring isn’t simpler than the one
he has proposed. He has called for a “united front of
broadcasters” to force the record industry to quit issuing
suggestive releases. As reported in this magazine last week,
he has also solicited the support of the American Mothers’
Committee, whatever that is. He may be asking for larger
action than the situation deserves.

If there is a problem in the broadcasting of off-color
records, the cure can be simply effected by broadcasters
themselves. They can quit playing records that offend them
or are likely to offend their listeners.

It is inconceivable that any broadcaster worth his license
would air any record before it is auditioned by himself or
competent members of his staff. Editorial control of this
country’s radio stations is really not the responsibility of
the record industry.

Drawn for BROADCASTING by Sid Hix

“Before we start, does everybody know what I mean
when I yell ‘Cut!’?”
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Without a road map...

Tom Bedford knows the WBAP-TV color cameras inside and out...he's been keeping color
cameras in top shape for over 12 years. This is typical of the kind of experience you find
at WBAP-TV. Put this color experience to work for you on your commercials!

WBAP-TV ——
NBC

Fort Worth  Dallas

PETERS, GRIFFIN, WOODWARD, INC.
NATIONAL REPRESENTATIVES
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want to upgrade an existing system,
you owe it to yourself to check with

provide expert help in all phases of sys-
Whether you plan a new system or
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(Formerly: Viking [ndustries, Inc.)

THE HOUSE THAT SERVICE BUNT
N.Y.:{212) 943-5793 » N.J.: (201) 656-2020 & Wire WU: WUX-JHB, Hoboken, N. J.
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400 Nintn Street, Hoboken, New Jersey 07030



