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For The Public Good

12,138,669,000
TV
IMPRESSIONS

To Help Keep America Beautiful

That's the reach the Petry represented TV
stations contributed to this Advertising
Council campaign last year. They believe in
serving as well as seiling.

THE ORIGINAL STATION REPRESENTATIVE

. ) .

THE PETRY REPRESENTED TELEVISION STATIONS=~
- RESPONSIBLE AND RESPONSIVE

NEW YORK + CHICAGO + ATLANTA « BOSTON
DALLAS » DETROIT « LOS ANGELES
PHILADELPHIA « SAN FRANCISCO « ST. LOUIS




®"EMMY" copyright N.AT.AS.

If an Emmy ever beionged to the whole industry, this
one certainly does. Networks, studios and stations
changed the world’s standard virtually overnight, by
putting over 900 Ampex high-band units to work. O
Qur first Emmy, in 1957, was for the original video
recorder that started it all. Then came other Ampex-
engineered firsts: High-band VTR, Intersync*, Color-

tec*, Editec*, Auto-Chroma, Velocity Compensator,
Rotary Transformer Head, back-pack high-band VTR,
color slow motion. These are now the profit-making
tools of the industry. They provide unsurpassed new
operating convenience for the engineer, creative free-
dom for the producer, and clearty superior picture
quality for the advertiser. So the whole industry wins!

 AMPEX |

THE ONE OTHERS TRY TO MATCH

“For outstanding achievement in Engineering Develop-
ment: An EMMY" is awarded to Ampex Corporation for
the development of High-Band Video Tape Recording
which permits the duplication of color video tape record-

ings, an essential process in television program production.”

Noational Acodemy of Television Asrts ond Sciences, June 4, 1967
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Budget minded

General Foods is taking hard look
at its policy of financing program
piiots. GF has found its TV program
commitments exceeding budgeted ex-
pectations over past years. At one
time, advertiser matched producer’s
50% financing. Last year, its con-
tribution went to 70%, and producers
now appear unwilling to assume even
30% risk. Inevitable resuit, say GF’s
agencies, is that advertiser will develop
fewer pilots, perhaps none next year.
GF backed two pilots for upcoming
season, Carol Chaniting Show and !
Married a Beuar, and neither made
network schedule.

In related, long-range move, General
Foods is considering possibility of
buying more minute participations in
nighttime TV at expense of programn
sponsorships. In upcoming season,
GF will have more than 80%
of its network nighttime budget in full
or co-sponsorships, rest in participa-
tions. But this ratio may alter. Adver-
tiser's tab in network last year camne
to nearly $50 million. Though GF
agencies indicate advertiser has every
intention of continuing heavily in net-
work TV (see page 47) they admit
to more cost-conscious bhuying ap-
proach.

That cigarette case

There seems little likelihood that
FCC will grapple with sensitive
cigarette-fairness issue, subject of

flood of petitions for reconsideration,
until late this month. Too many com-
missioners are vacationing or on
trips, and topic is considered too
weighty for usual summer-panel ac-
tion. And, according to commission

sources, lhere appears to be little
evidence of any change of mind
among commissioners on original

ruling that requires broadcasters to
balance cigarette commercials with
anti-smoking  announcements,  al-
though not on one-for-one basis
(BROADCASTING. June 5 et seq.).

TV records

New—and reportedly promising—
entry in home video-record market
may be on way from EMI, British
electronics manufacturing company.
EMI has been at work on mechanism
for five years, it's said, and there are
indications company may be ready
to reveal it in near future. Whether

CLOSED CIRCUIT =

EMI machine could be used for home
video recording isn't known, but
knowledgeable sources say it could
be used for video playback through
conventional home receiver.

Tourist trap

Without fanfare, Universal Tele-
vision has been testing its TV shows
and movies for past two years on
thousands of tourists who visit studio.
What happens is that random tour
group is selected to view show or
movie in studio projection room as
part of visit and then given question-
naires that pinpoint likes and dislikes.
Producers and directors also watch
reactions.

Just about every segment of Run
for Your Life series, not just pilot or
opening shows, has been and will be
tested by Universal's tours. If soute-
thing obviously doesi’t play right in
test, us, for example, laugh coming in
wrong place, Universal is prepared to
make changes. Theory is that tourists
represent cross-section of population.

Conditional OK

One obstacle across United Net-
work’s comeback trail was apparently
removed last week: Creditors’ com-
mittee tentatively approved plans of
Texas oil miilionaire, Jack V. Mec-
Glothlin, and UN managing director,
James Nichols, to breathe life into
network which ceased operations
May 31. UN filed bankruptcy peti-
tion in New York June 22, listing
$690,076 deficit, some of which has
been paid. Court-appointed referee
and creditors are said to be satisfied
with UN plans for revival, but have
asked for complete breakout of pos-
sible operational costs and revenue.

Faint stirring

It's been alntost nine months since
six CATV franchises inside Philadel-
phia were issued by city council and
not an inch of cable has been laid.
Franchise holders say key to inaction
ts FCC distant-signal rule that stymies
plan to import New York independents
to Philadelphia customers.

But one Philadelphia franchise
holder, Telesystems Corp., is having

second thoughts about importance of
New York stations. Fred Lieberman,
president of multiple-CATV owner,
reports that survey of 4,000 house-
hiolders in his segment of city (west of
Broad Street) shows 60% would pay
55 monihly for local TV stations only.
Mr. Lieberman is telling friends he's
convinced local-program service makes
economic sense and that he may be-
gin building within year. Telesystems
area includes 116,000 residential
units, would require 340 iniles of
cuble, cost probably about $5 nillion.

No test

Quorum of FCC commissioners
has instructed staff to draw up order
denying year-old application by Tri-
angle Stations, multiple broadcast and
CATYV owner, to use four CATV sys-
tems in Philadelphia suburbs to test
impact of CATV on economics of
broadcasting (BROADCASTING, June 6,
1966). Staff document will be sub-
mitted to commission for final action.

Twain to meet

As part of expansion move in in-
ternational sphere, ABC Films will
create post of managing director of
Far Eastern sales shortly and will
appoint Lenard Mauger to it. Mr.
Mauger, who is well known in U.S.
production-distribution  circles, will
resign as general manager of Austa-
rama Television in Sydney, Australia,
to join ABC Films later this summer.
He will make his headquarters in
Sydney.

Eye on the market

Despite growing trend of independ-
ent producers to merge with larger
companies, Public Arts Inc., con-
trolled by creator-producer Roy
Huggins (Maverick, Fugitive, etc.),
is exploring possibility of going it
alone by going public. Attorneys for
company are checking feasibility and
likely demand of shares put on open
market. Complication is that company
and Mr. Huggins are tied to exclu-
sive seven-year contract with Univer-
sal TV, Everything Mr. Huggins turns
out, as long as he has production
currently on television, becomes joint
venture with film studio.
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You’re the judge.

Longfellow said, “We judge ourselves by what

we feel capable of doing; others judge us by

what we have done.” And we're not forgetting

that it’s your judgment—not ours—that has
made the Fetzer reputation.

i TV=ry

WKZO WKZO-TV KOLN-TV KGIN-TV WJEF

Kalamazoo Kalamazoo Lincoln Grand Island Grand Rapids

WWTV WWUP-TV WJIFM WWTV-FM
Cadillac Sault Ste. Marie Grand Rapids Cadillac
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WEEK IN BRIEF

That ‘annual fall madness’ called football will cost
radio-TV stations, networks $48.8 million in rights, but
reap $105 million from advertisers. On tap this season:
more games in color. See...

FOOTBALL TAG...25

FTC expands probe into rate practices of television net-
works by asking them to supply information on their sale,
promotion and disposal of advertising time for specified
shows, mostly in prime time. See .

UNDER THE GUN ... 38

Network radio is on comeback trail due to strong use
of medium by large multiple-product advertisers; com-
bined four-net income estimate for 1966 is $59 million,
says CBS Radio’s ‘state of the medium’ report. See .

BOOST RADIO... 40

House Commerce Committee works tighter controls into
Corp. for Public Broadcasting bill. Limits ETV’s open-end
appropriations to $9 million in 1568, applies political test
for corporation’s directors. See. ..

CPB LIMITED ... 53

Half of all radio-TV stations editorialize but their deci-
sion often is affected by gross revenues; broadcasters
lacking in fairness knowledge, says NAB survey presented
at editorial conference. See .

EDITORIALIZING TIED ... 58

Senator Philip Hart scores time-worn newspaper tradi-
tion embodied in most radio-TV editorials. In Editorial
Conference address, he says TV comment should be crea-
tive McLuhan-like endeavor, use ad techniques. See. ..

EDITORIALS TECHNIQUES ... 59

Macdonaid thinking of asking networks to explain their
policies on riot coverage to House Communications Sub-
committee. Scott wants emergency procedure code and
asks networks to develop one. See ...

RIOT COVERAGE... 60

Bona fide newscasts and timely news specials receive
personal-attack exemption from FCC; but broadcasters
can expect welcomed court battle over fairness from com-
mission, says FCC’s Robert V. Cahill. See .

CURRENT NEWS FREE...62

Warrenton conference next month on economics, admin-
istration of radio spectrum may be momentous for broad-
casters. Industry-FCC representatives meet under auspices
of two nationally-prestigious organizations. See ...

RADIO SPECTRUM PARLEY ... 66

Lord Hill appointed BBC chairman, may give noncom-
mercial net commercial revamping to compete with Inde-
pendent Television Authority. BBC's penchant for satiriz-
ing Wilson administration may auger change. See . . .

HILL'S SHIFT ... 69
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Late news breaks on this page and on page 10
Complete coverage of week begins on page 25

San Francisco UHF

Long-standing negotiations for Met-
romedia’s purchase of xSAN-TV (ch. 32)
San Francisco from S. H. Patterson was
turned into formal application to FCC
Friday (Aug. 4). Overall price will be
about $1 million. Negotiations had been
underway since October 1965 (BRroAD-
CASTING, Oct. 25, 1965).

KsaN-Tv originally went on air in
1954 and went dark in 1958 with Mr.
Patterson losing about $750,000 on sta-
tion in that period. Station returned to
air in February 1966 as satellite of
kicu-tv Visalia-Fresno, Calif., inde-
pendent station, which is owned by Mr.
Patterson’s son, Norwood. S. H. Patter-
son also has interest in KTW-AM-FM Se-
attle.

Metromedia, which has four VHF’s
(wNEW-TV New York, wrTG[TV] Wash-
ington, kTTV[TV] LoOs Angeles and
KkMBC-Tv Kansas City, Mo.) has asked
FCC for waiver of rule calling for hear-
ing if applicant has more than three
TV’s or more than two VHF's in top
50 markets on ground Mr. Patterson
cannot afford further financial loss.

Metromedia estimates it will take
$746,000 for studios and equipment to
make station viable. It also told com-
mission it had agreement in principle
with five other area TV’s to apply for
single tower location,

Acquisition of KsAN-TV would give
Metromedia its only UHF property.
It sold two UHF’s in lllinois in 1965:
WTVP(TV) now wanNb(TVv) Decatur to
LIN Broadcasting for $2 million, and
WTVH(TV) now WIRL-TV Peoria to
Mid-America Media for $2.2 million.

Metromedia’s other properties are:
WNEW-AM-FM New York; wWHK-AM-FM
Cleveland; wip, wMMR(FM) Philadel-
phia; xrac, kKMET(FM) Los Angeles;
WCBM-AM-FM  Baltimore, and KNEw,
KSFR(FM) Oakland-San Francisco.

Henry, Helen Clay
killed in air crash

Veteran broadcaster Henry Clay and
his wife Helen were killed Thursday
night (Aug. 3) when their single-engine
plane exploded during thunderstorm
near Nevada, Mo. Mr. Clay was pilot-
ing plane on trip t0 Canada. Funeral
services were to be held Saturday in
Shreveport.

Mr. Clay, 49, was executive vice
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president and general
KWKH-AM-FM  Shreveport, la., and
executive vice president of kXTHV(TV)
Little Rock, Ark. He was also director
of station owners, Shreveport Times
and Monroe (La.) World and News
Star. Mr. Clay had also been member
of National Association of Broadcasters
radio board from 1952-56, chairman
from 1954-56, and member of TV
board 1957-59 and 1960-64.
Clays leave four children:
Virginia, Katherine and Henry.

Helen,

NBC renews contract
with major leagues

NBC-TV picked up three more years
of major league baseball games Friday
(Aug. 4) when it agreed to $49.5 mil-
lion package with major league TV
committee. Price is 66% more than
$30.6 million network is paying for cur-
rent three-year package which runs
through 1968 (BroaDcAsTING, Oct. 25,
1965).

Deal was consummated in Chicago,
where baseball executives had been
meeting all week, following full-day
session of TV committee with NBC of-
ficials.

New package gives NBC-TV rights
to All-Star game and World Series plus
28 games of week in 1969, 1970 and
1971. Network will pay $15.5 million
in 69, $16 million in *70 and $18 mil-
lion in *71.

Current contract called for unilateral
negotintions until Sept. 15, with TV
committee making offer and NBC either
accepting or rejecting. TV committee,
headed by John Fetzer, Detroit Tiger
owner and veteran broadcaster, named
its price and NBC took it.

Other members of TV committee are:
Bob Reynolds, California Angels and
Golden West Broadcasters; Roy Hof-
heinz, Houston Astros and veteran
Texas broadcaster, and Walter O’Malley,
Los Angeles Dodgers.

Handling negotiations for NBC were
William McAndrew, NBC News presi-
dent; Carl Lindermann, NBC Sports
vice president, and John Shute, staff
attorney.

Contract calls for 25 Saturday after-
noon games yearly with other three
games being aired in prime time Mon-
day through Thursday. Choice of game
and date is NBC’s. Package includes
World Series and All-Star game rights
for NBC Radio.

Mr. Fetzer said committee had found

T

manager of

AT DEADLINE

NBC “did very effective job’ of han-
dling games and was satisfied with net-
work. If unilateral agreement had ex-
pired, he added, bidding among networks
would have been “spirited and com-
petitive” based on feelers he had from
ABC and CBS.

If games had gone to open bidding,
he went on, he felt price would be
about same as NBC agreed upon.

RAB makes plans
for fall conferences

Early response that indicates biggest
registration in history of Radio Adver-
tising Bureau management conferences
and addition of several new features in
this year’s program are being reported
today (Aug. 7) by Miles David, RAB
president.

Mr. David announced that series of
six 1967 conferences, held annually to
brief station management on all aspects
of “running a station for profit,” will
begin Sept. 18-19 at Hilton Inn in
Dallas and conclude Oct. 23-24 at Hyatt
House in San Francisco.

Record number of 587 station execu-
tives attended meetings last year and,
Mr. David said, it’s apparent attendance
this year will top that figure.

Among new features planned for
two-day sessions are question-and-an-
swer format of advertising executives
and management conferees, and re-
search report explaining why major
local retailers now “are a better pros-
pect” for radio.

Sessions again will be split by market
size, allowing pinpointing of meetings
to stations’ interests, with reports made
by selected radio station executives on
certain phases of their sales operations.

From Dallas, RAB management con-
ference moves Sept. 21-22 to Hilton Inn
in Atlanta, followed by Sept. 27-28 at
White Plains, N, Y. hotel (New York
City area); Oct. 16-17 at Dearborn Inn,
Detroit; Oct. 19-20 at O’Hare Inn, Chi-
cago, and windup session in San Fran-
cisco.

Pet Clark to sing
for Plymouth

Chrysler-Plymouth Division of Chys-
ler Motors, Detroit, has new commercial
spokeswoman, Petula Clark. She has
signed exclusive one-year contract to
become the radio-television voice for

more AT DEADLINE page 10
9
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Mr. Kettler

Mr.." Michaels

Bill Michaels, executive VP of
Storer Broadcasting Co., Miami Beach,
Fla., elected president and chief exec-
utive officer, succeeding Stanton P.
Kettler, who becomes vice chairman.
George B. Storer Sr. continues as chair-
man, but relinquishes duties of chief

George Storer Sr. Peter Storer

executive officer. Mr. Storer remains
member of executive committee. At
same time, Peter Storer, president of
Storer Television Sales, wholly owned
subsidiary, joins corporate staff as ex-
ecutive VP and transfers to Miami
from his New York headquarters. Mr.
Michaels joined Storer Broadcasting in
1953 as sales executive in San Antonio,
Tex. He transferred to wJBk-Tv Detroit
as general manager in 1954, and was
elected VP of Storer in 1956. He has
been executive VP of Storer for past
year.

Alan Silverbach,
VP of Screen
Gems Internation-
al, named VP in
charge of syndi-
cated sales — do-
mestic and for-
eign for 20th
Century-Fox Tel-
evision Inc. Mr.
Silverbach had
been with 20th
Century-Fox for
20 years until 1966, serving initially as
executive in its international theatrical
division and later moving over to TV
distribution, where he served as VP. He
has resigned from Screen Gems, which
he joined last year.

Mr. Silverbach

For other personnel changes of the week see FATES & FORTUNES
R e e e e e T ]

Plymouth.

Miss Clark’s appearances on behalf
of Plymouth will begin in September
with introduction of automobile’s 1968
line. She will do radio-TV commercials
for both factory-sponsored and: Plym-
outh dealer association compaigns.

Leiser, Midgeley shift
positions at CBS News

CBS News executive producers,
Ernest Leiser and Leslie Midgeley, will
make straight switch of assignments im-
mediately after Labor Day. Mr. Leiser
has served as executive producer of
the CBS Evening News with Walter
Cronkite for past three years. Mr.
Midgeley for past 10 yearshas directed
documentary unit producing CBS News
special reports, including CBS News
Inquiry: The Warren Report. Other
personnel in both units will remain in
their current assignments.

Richard S. Salant, CBS News presi-
dent, said Friday (Aug. 4) move is
part of CBS News’ long-range plan
to enable its top producers to make
“major contributions to every phase
of our editorial operation.”

10

ETV outlet pays ‘token’
to repeat ABC series

Agreement by which noncommaercial
wnDT(TV) Newark, N.J.-New York
will regularly rebroadcast ABC Scope
starting Monday, Aug. 14 (7:30-8
p.m.) was announced Friday (Aug. 4).
ABC spokesman said rebroadcast rights
were acquired for “token payment of a
few dollar.” Scope is carried by wasc-
Tv New York on Sunday afternoon.

John Kiermaier, WNDT president,
said, “we have always wanted to clear
appropriate commercial programs for
reuse on WNDT.” He called agreement,
“an effective example of the coopera-
tion that exists between commercial and
noncommercial TV in New York.”

Technicolor sets dividend

Technicotor Inc., Hollywood, had net
earnings of $2,438,858, equal to 71
cents per share, during first half of year.
Net sales were $46,788,902. Board of
directors has voted 10 cents per share
dividend, payable Aug. 31 to stock-
holders of record Aug. 15.

Ad warnings could
replace FCC rule

Requiring all cigarette advertising to
contain strongly worded health warn-
ing would end controversy on FCC’s
application of fairness doctrine to cig-
arette  commercials, Representative
John E. Moss (D-Calif.) noted during
TV interview Sunday (Aug. 6).

“] think equal time would be present
in ad itself,” Mr. Moss explained on
Metromedia's  Opinion:  Washington
aired on wWTTG(TVv) Washington. He is
author of bill with 41 co-sponsors to
tighten tobacco ads in all media (see
page 47).

Representative Moss, chairman of
finance subcommittee of Commerce
Committee, explained rationale behind
move to require warnings on packs to
be included in ads. With package warn-
ing, he said, “your are only warning
the persons already hooked.” Mr. Moss
said he hoped to reach young, who are
exposed to ads. He said move would
probably not curtail smoking among
older people.

All ads should be treated equally, he
added. “I don’t think there should be
any discrimination in media.” he said.

Congressman Moss also said court
test under his Freedom of Information
Act would be likely to force Civil Serv-
ice Commission to reveal stock hold-
ings of public officials now on record
but kept confidential. It is legislation’s
clear intention, he noted, that informa-
tion that “does have valid public inter-
est shading should be made available.”

Interest on program was expressed
in learning of ABC or International
Telephone & Telegraph stock owner-
ship by FCC commissioners.

Asked about monopoly threat of
newspaper-television joint ownership,
Mr. Moss replied that with availability
of UHF channels, and increase in sets
able to receive UHF, “workings of
competition will minimize threat of
competition.”

‘Cool’ shirt giveaway

Wvon Chicago, in cooperation
with city's police department, was
to give away 20,000 T-shirts to
underprivileged youths on Satur-
day (Aug. 5). Shirts bear slogan:
Wvon good guys. Station’s air
personalities were to distribute T-
shirts as part of continuing cam-
paign to keep community “cool.”
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Who cares about

Flossie
Schoonover?

WHO-TV. ... that’s who!

WHO-TV is the only central lowa television station with a regular schedule
of editorials. Why do we editorialize? Because our viewers, like Flossie
Schoonover of Davis City, lowa, want such opinion to help them make de-
cisions on important issues. We care about Flossie, so we give her our
opinions in editorials telecast regularly. As a resuit, Flossie Schoonover
—and the rest of our viewers—care about us, too!

"5 COLORFUL 13 « DES MOINES, IOWA

Represented Nationally by Peters, Griffin, Woodward, Inc.







The PE-250
can"“fly”
for you, too...

Goodyear recently bought the General
Electric PE-250 live color camera—on
broadcasters' recommendations—for those
famed blimp pickups in major network
sports and news events.

This application—far more demanding than
most studio and remote uses —is further
convincing proof that the GE PE-250 is the
world's finest ali-around live-color camera.

Only the PE-250 met all these must
requirements:

Performance: Finest consistent color
pictures. Qutstanding reliability and
stability. Superior low-light-level pictures.

Operation: Low maintenance cost. Low
power demand. Minimum set-up time.

Design: Lightweight, compact. Maximum
installation flexibility. Superior ruggedness
for remote operation.

Acceptance: By the most critical users.

Prove these points for yourself. Come to
Syracuse. Watch the PE-250 being builtand
tested under GE's advanced Total Quality
Control System. See your own personal
demonstration of its unexcelied
performance.

The PE-250 can ''fly'' —figuratively —for
you too, Its performance, operation, design,
and acceptance have made it the world's
finest all-around live-color television
camera.

Visual Communication Products
Department, Electronics Park, Syracuse,
New York 13201. GE4B.

GENERAL @D ELECTRIC



KVOO TV, Tulsa's undis-
puted leader in color tele-
vigion, keeps the color
boom booming ... with a
hafty BErving of live and
network color, color film,
color slides and ealor VTH.

KVOoO,
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A calendar of important meetings and
events in the field of communications.

mIndicates first or revised listing.

AUGUST

Aug. 8—Deadline for reply comments on
FCC inquiry into developing patterns of
ownership in CATV industry.

Aug. B-10—~Workshop on advertising fi-
nanelal management and fiscal control
sponsored by the Associatlon of National
Advertisers. Lido Beach hotel, Lido Beach,
New York.

mAug. 9-10—Executive committee meeting,
National Community Television Association.
Madison hotel, Washington.

Aug. 13-17 — Second Intersociety Ene:gy
Conversion Engineering Conference spon-
sored by the American Society of Mechan-
ical Engineers, the Institute of Electrical
and Electronics Engineers, the American
Institute of Chemical Engineers, the Amer-
ican Nuclear Society, the Society of Auto-
motive Engineers and the American Insti-
tute of Aeronavtics and Astronautics.
Hotel Fontainebleau, Miami Beach, Fla.

Aug. 14—Deadline for reply comments on
proposed FCC rulemaking to amend part
73 of the commission rules to specity, in
lieu of the existing MEOV concept for AM
stations, a standard method for calculating
radiation for use in evaluating interference,
coverage and overlap of mutually prohibited
contours. The MEOV method Is used to
measure radiation from directional antennas.

Aug. 14—Sixth annual TV day of the
Georgia Association of Broadcasters. Regency
Hyatt House, Atlanta.

Aug. 17-20—Meeting of the board of direc-
tors of the American Women in Radio and
Television. Century Plaza hotel, Los Angeles.

Aug. 22 — Annual stockholders meeting,
Rollins Inc., to elect four directors and
vote on amendment of charter authorizing
issuance of 500,000 shares of preferred stock
in addition to present 6 million common and
4.5 millon class B common. Bank of Del-
aware Bldg.,, Wilmington, Del.

Aug, 22-23—Meeting of the Hawalian As-
sociation of Broadcasters. Speakers include
Vincent Wasilewski, NAB president. Shera-
ton-Maui, Kaanapale, Maui.

Aug. 22-25-1967 Western Etectronic Show
and Conventloi, Cow Palace, San Francisco.

Aug. 24—Second annual New York sales
seminar of the Natlonal Association of FM
Broadcasters, New York Hilton hotel, New
York.

Aug. 24-25—Meeting of the Arkansas Broad-
castﬁrs Association. Coachman’s Inn, Little
Rock.

Aug. 25—Deadline for comments on FCC’s
proposed revamping of VHF translator rules
and policies regarding competitive problems
and increased effective service.

mAug. 256-27—Fall meeting of the West Vir-
ginia Broadcasters Association. Speakers
include Grover C. Cobb, KVGB Great
Bend, Kan.; Douglas Anello, NAB general
counsel; George Huntington, executive vice
president, Television Bureau of Advertis-
ing: and Jack Harvey, Blackburn and Co.
Greenbrier hotel, White Sulphur Springs.

Aug., 28-30—Board of directors meeting,
Nationai Community Television Association.
Washington.

Aug. 29-Sept. 3—Fourth International Tele-
vision Contest. The contest theme—""Ways
into the Future’—Ilimits entries of television
film or video tape to productions in dra-
matic or documentary form dealing with
aspects of the evoiution into the world of
tomorrow. Regulations governing the contest
can be obtained from Television Contest,
1-12 Bundesalle, Berlin 135.

DATEBOOK

NAB FALL CONFERENCES

Oct. 16-17—Marriott motor hotel.
Atlanta.

Oct. 19-20—Marriott motor hotel,
Dallas.

Oct. 23-24—Sheraton-Park, Washing-
ton.

Oct. 30-3i—Sheraton-Boston, Boston.

Nov. 9-10—President hotel, Kansas
City, Mo.

Nov. 13-14 —Brown Palace hotel,
Denver.

Nov, 16-17—Statler Hilton, Los An-
geles.

Nov. 20-21—Palmer House, Chicago.

SEPTEMBER

sSept. 8-9—Board of trustees meeting of
the Educational Foundatfon of the American
Wwomen in Radlo and Television. Minne-
apolis.

Sept. 10-15—Sixth advanced advertising
management seminar conducted under the
auspices of the advertising management de-
velopment committee of the Association of
National Advertisers. Hotel Hershey, Her-
shey, Pa.

Sept. 12-16—Annual convention of Radio-
Television News Directors Association.
Royal York hotel, Toronto.

Sept. 13-15—Meeting of the Michigan As-
sociation of Broadcasters. Hidden Valley,
Gaylord.

13-15—Fall conference of the Min-
Assoclation. Kahler

Sept.
nesota Broadcasters
hotel, Rochester.

Sept. 14-15—Fall meeting and seminar of
the Pennsylvania Association of Broadcast-

ers, Shawnee Inn, Shawnee-On-Delaware,
Pa.
Sept. 14-186—Management seminar, Na-

tional Community Television Association.
Inn of the Six Flags, Dallas.

Sept. 15-16—Annual fall meeting of Loui-
siana Association of Broadcasters. Speakers
include Vincent Wasilewski, NAB president,
and Howard Bell, director, NAB Code Au-
therity. Downtowner hotel, New Orleans.

mSept. 15-16—Meeting of the Maine Associa-
tion of Broadcasters.

Sept. 15-17—Northeast area conference of
American Women in Radiec and Televi-
sion. Hotel Otesaga, Cooperstown, N.Y.

Sept. 18—Administrative radio conference
of the International Telecommunication
unfon. Geneva.

Sept. 18-23—102nd semiannual technical
conference and equipment exhibit of the
Society of Motion Picture and Television
Engineers. Edgewater Beach hotel, Chicago.

Sept. 20-21—CBS Radio affiliates conven-
tion. New York Hilton hotel, New York.

21-23—Fall symposium, Group on
Institute of Electrical and
Engineers. Mayvflower hotel,

Sept.
Broadcasting,
Electronics
Washington.

mSept. 22-23—Meeting of the Hawailan Asso-
ciation of Broadcasters. Sheraton Mauwi
hotel, Kaanapali.

Sept. 22-23—Southwest area conference of
the American Women in Radio and Televi-
sion. Tulsa, Okla.

Sept. 24-25—Meeting of the Texas Associa-
tion of Broadcasters. Commodore Perry
hotel, Austin.

Sept. 24-26—Annual
Assoctation of Broadcasters.
motor hotel, Sidney.

Sept. 24-27—Annual conference of the In-
stitute of Broadcasting Financial Manage-

meeling of Nebraska
Fort Sidney



L.ook what
your cameras

can do witl

i
display units like this

CBS Laboratories’ Digital Display Units are part of
a low cost, compact system that works daily wonders in any size TV studio!

owa 30,127
o B2 6,460,

ELECTIONS-No contest,

These modular units were designed specifically for TV use to
give optimum clarity up to 70 feet — from any camera angle
up to 145 degrees.

3 KO
2R [ 05

WEATHER-Cool operation.
Only 2.7 watts required per unit, with no power between post-
ings. Glare-free even under the strongest lighting conditions.

5 3%

FORECAST

FAIR

And all operated by one Controller that can handle
192 units — as many as 12 groups of 16 units each.
This means up to 12 two-candidate election races;
or runs, hits and errors for all major league teams;
or 40 local stock issues plus volumé and Dow Jones
closing. A one-time investment for the professional
way to take care of all your daily display needs.

Our engineers will even design your system for you,
Don’t take our word for it. Write or call us collect
(203) 327-2000, and let us show you.
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9,564,500

VOLUME

o

STOCK REPORTS-Excellent for the long pull,

Rugged electro-mechanical operation is fool-proof and built to
{ast. No bulb burn-out or the other problems of rear-illuminated
displays.

Ces 1 Ol oo |6

SPORTS-An easy set-up,
Just stack these units in a flat to suit any requirement. Custom
designed matrix wiring also available for complete flexibility.

PROFESSIONAL

y PRODUCTS
## LABORATORIES
7 Stamford, Connecticut. A Division of

Cotumbia Broadcasting System, (nc,
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26 daylime
Nalf hours

6 AMTO 7 PM
MON.-FRI.)

*PULSE, INC. New.Orleans 4-COUNTY
METRO JAN.-FEB.-MAR. 1967

*Data quoted or derived from audience surveys are

estimates subject to sampling and other errors.
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Call Dore & Allen

"FLL SUE YOU!"

Maybe you thought he was “just bluff-
ing,” when he stormed out of your of-
fice. But when you are hauled into court
in a time-wasting suit, you find he
meant, it. And if the verdict goes against
you, it can cost you thousands. Remem-
ber, many juries just don’t understand.

You can avoid these excessive and need-
less losses—and at surprisingly low
rates. All you need do is agree on an
amount you will carry yourself, and let
Employers Reinsurance Corporation
handle the excess. This specially de-
signed coverage- provides economical
protection against excessive loss due to
libel, slander, invasion of privacy, pir-
acy, violation of copyright, or plagiar-
ism. Write for details and rates, without
obligation:

EMPLOYERS REINSURANCE CORP,

21 West 10th, Kansas City, Mo. 64105

New York. 111 John » San Francisco, 220 Montgomery
Chicago,176 W. Jackson * Atlanta, 34 Peachtree, N.E.

16 (DATEBOOK}

ment. Sheraton-Ritz hotel, Minneapolis.

Sept. 26-27 — Executive committee meeting,
National Community Television Association.
Washington.

Sept. 27—Deadline for reply comments on
FCC’s proposed revamping of VHF translator
rules and policies regarding competitive
problems and increased effective service.

mSept. 27-29—Meeting of the Tennessee
Assoclation of Broadcasters. Mountain View
Lodge, Gatlinburg.

Sept. 28-20—Second annual management
and programing seminar of TV Stations
Inc.,, New York. New York Hilton hotel,
New York.

Sept. 28-Oct. 4—Japan Electronics Show
sponsored by the Electromic Industries As-
sociation of Japan. Minato International
Trade Fair Grounds, Osaka City, Japan.
For information contact EIA-J at Electronic
Section, Japan Light Machinery Information
Center, 437 Fifth Ave., New York.

mSept. 29—Deadline for comments on FCC
proposed rulemaking that would establish
pay television system performance capabil-
ity standards. FCC has proposed a set of
criteria for type acceptance of pay-TV sys-
tems, similar to conventional TV station op-
eration, including requirements that spectral
energy In transmission shall not exceed cer-
tain limitations; no increase in TV broadcast
channel width (6 mec) shall be required;
visual and aural power shall not be in ex-
cess of that now authorized: internal modi-
fications to subscribers’ receivers shall not
be required: interference to conventional
TV and subscription TV, co-channel and
adjacent channel, black-and-white and col-
or, shall not exceed that occurring from
conventional television broadcasting, and
susceptibility to interference of any kind
shall not be greater than with conventional
television broadcasting.

Sept. 29-Oct. 1—Mideast area conference of
the American Women in Radio and Tele-

vision. Knott’s Motor Inn, Baltimore.
OCTOBER
Oct. 2-3—Annual fall meeting of New

Jersey Broadcasters Association. Cherry Hill
Inn, Camden.

Oct. 2-6—A short course in management

for engineers sponsored by the Georgia In-

stitute of Technology. For more information

write or call: Director, Department of Con-

tinuing Education, Georgia Institute of

gechgglogy. Atlanta 30332, (404) 873-4211,
xt. 343.

®O0ct. 4—Hearing on Federal Trade Com-
mission trade regulation regarding decep-
tive advertising of number of working
transistors in radio recelving sets. FTC
Building, Washington.

mOct. 6—Television ball sponsored by the
New York chapter of the National Academy
of Television Arts and Sciences. New York
Hilton hotel, New York.

Oct. 13-15—West central area conference
of the American Women in Radio and Tele-
vision. Chase-Park Plaza hotel, St. Louis.

Oct.  15-18—Twelfth annual seminar of
Broadcasters Promotion Associatiom. Royal
York hotel, Toronto.

®#0ct. 16-17—Organizational convention of
the National Religious Broadcasters to
create a new Midwest chapter, Moody
Bible Institute, Chicago.

Oct. 16-20—The general supervisors short
course sponsored by the Georgia Institute
of Technelogy. For more information, con-
tact: Director, Department of Continuing
Education, Georgla Institute of Technology,
Atlanta 30332, (404) 873-4211, Ext. 343.

Oct. 18—"Man of the Year" luncheon spon-
sored by The Pulse Inc. Plaza hotel, New
York.

Oct. 19-21—42d Dbirthday celebration of
WSM Grand Ole Opry. Nashville.

#0ct. 20—Deadline for reply comments on
FCC proposed rulemaking that wonld estab-
lish pay television system performance capa-

bility standards. FCC has proposed a set of
criteria for type acceptance of pay-TV gys-
tems, similar to conventional TV station op-
eration, including requirements that spectral
energy in transmission shall not exceed cer-
tain limitations; no increase in TV broadcast
channel width (6 mec) shall be required:
visual and aural power shall not be in ex-
cess of that now authorized; internal modi-
fications to subscribers’ recelvers shall not
be required; interference to conventional
TV and subscription TV, co-channel and
adjacent channel, black-and-white and col-
or, shall not exceed that occurring from
conventional television broadcasting, and
susceptibility to interference of any kind
shall not be greater than with conventional
television broadcasting.

Oct. 20-22—Fast central area conference of
the American Women in Radio and Televi-
sion. Stauffer's hotel, Indianapolis.

Oct. 20-22—Western area conference of the
American Women in Radio and Television.
Hotel Utah, Salt Lake City.

®Oct. 23-25—Fall meeting of the Kentucky
Broadcasters Association. Jenny Wiley State
Park, Prestonsburg.

Oct. 23-28—Second international Catholic
radio meeting sponsored by UNDA, the
Catholic International Association for Radio
and Television, Seville, Spain. For informa-
tlon contact the National Catholic Office for
Radio and Television, 1 Rockefeller Plaza,
New York 10020,

Oct. 26-27—Annual fall meeting and elec-
tion of officers of Ohie Association of Broad-
casters. Neil House, Columbus.

Oct. 26-2T7—First meeting of television news
directors of Europe, United Kingdom, U, S.
and Canada, sponsored by Time-Life Broad-
cast in cooperation with the Radio-Televi-
sion News Directors Association of the U. S,
and Canada. Tentatively scheduled are de-
tailed presentations of TV news department
operations in large and medium-sized Euro-
pean systems and U. S. stations, discussions
of common problems relating to access to
news, legal questions and technical advances

in newsfilm. Salon des Champs Elysees,
Paris.
Oct. 27-20—Southern area conference of

the American Women in Radio and Televi-
sion. Fort Sumter hotel, Charleston, S.C.

NOVEMBER

Nov. 5-8-—43rd annual convention of the
National Association of Educational Broad-
casters. Denver Hilton hotel, Denver.

Nov, 5-8—Meeting of the North Carolina
Association of Broadcasters. Speakers in-
clude Sherril Taylor, NAB vice president-
radio. Kings Inn, Freeport, Grand Bahama,
Bahama Islands.

Nov. 9-10—Annual fall meeting of Oregon
Association of Broadcasters. Sheraton motor
hotel. Portland.

Nov. 15-18—National convention of Sigma
Delta Chi, professional journalistic society.
Minneapolis-St. Paul.

wNov. 28-20—Executive committee meeting,
National Community Television Asseciation.
Washington.

DECEMBER

mDec. 8-9—National conference of radio and
TV  weathercasting sponsored by the
American Meterclogical Society. Causeway
Inn, Tampa, Fla. For further information
contact program chairman Ray Leep,
WTVT(TV) Weather Service, P.O. Box 1198,
Tampa, Fla. 33601.

JANUARY 1968

Jan. 21-26—Winter board meeting of the
National Association of Broadcasters. Far
Horizons, Longboat Key, Sarasota, Fla.

®Jan. 22-23—Executive committee meeting,
Natlonal Community Television Association.

mIndicates first or revised listing.
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Multiple Cartridge Playback Units

Ten « Spot Model 610B Five * Spot Model 6058

.»: Dringing a new dimension to
pushbutton broadcasting

Spotmaster Ten ¢+ Spot (holding 10 cartridges) and Five « Spot (holding
five) will reproduce any NAB Type A or B cartridge instantly at the push
of a button . .. at random or in sequence. They may be operated manually
or incorporated into programmed automation systems, using one, two or
three NAB standard electronic cueing tones.

The Ten * Spot is designed for 19" rack mounting while the Five * Spot
is available either in an attractive walnut-finished case or with a 19 front
panel containing a cartridge storage cubicle. Both are backed by Spot-
master's iron-clad full-year guarantee.

For further information about these and other Spotmaster cartridge tape
units, call or write today. Remember, Broadcast Electronics is the No. 1

designer | producer of broadcast quality cartridge tape —
——
=

equipment . . . worldwidel
8810 Brookville Road, Silver Spring, Maryland 20910; Area Code 301, 588-4983

BROADCAST ELECTRONICS, INC.

P e S S B B R S S O O A B e B O B e B e N A O O e S e O

Please send
- SUBSCRIBER
roadeasting
THE BUSINSSWEENTY OF TELEVIBION AND RADYG O 1 year $10
" O 2 years $17
feme Fosition ] 3 years $25
Canada Add $2 Per Year
Company Foretan Add $4 Per Year
[.Business Address [ 1968 Yearhook $10.
O Home Address January Publication
[ Payment enclosed
City State Zip [ Bill me

BROADCASTING, 1735 DeSales St, N.W. Washington, D. C. 20036.

J

{0 Address change: Print new address above and attach address label from a
recent issue, or print old address, including zip code. Please allow two weeks
for processing, mailing labels are addressed one to two issues in advance.

Washington.

Jan. 23-25—25th annual convention of the
National Religious Broadcasters, Washington.

Jan, 25-28—Meeting of the board of di-
rectors of the American Women in Radio
and Television. Houston.

FEBRUARY

Feb. 1—Deadline for entries for the 1967
Medical Journalism Awards of the Ameri-
can Medical Association. Awards are given
for distinguished reporting on medicine or
health on a U.S, radio or television station
or network, and for distinguished editorial
writing on a U.S. radio or television station
or network. All entries must be sent to the
Medical Journalism Awards Committee,
American Medical Assoclation, 535 North
Dearborn St., Chicago §0810.

MARCH

mMarch 18-22—1968 International Convention
and Exhibition of the Institute of Electrical
and Electronics Engineers. New York Hilton
hotel and the Coliseum, New York.

BMarch 31-April 3—Annual convention of
the National Association of Broadcasters.
Conrad Hilton hotel, Chicago.

APRIL

mApril 4-5—Region II conference of the
National Association of Educational Broad-
casters. Atlanta Cabana hotel/motel, At-
lanta. Inquiries regarding the session
should be sent to: Mr. Louis Peneguy,
Georgia ETV Network, State Office Build-
ing, Atlanta 30334.

mindicates first or revised listing.

OPEN MIKE®

Acclaim for FM report

Eprror: . . .Congratulations on the ex-
cellent FM issue [BrROADCASTING, July
31]. It reflects your usual thorough
treatment and obviously required ex-
tensive research. The result is a truly
up-to-date bible on the subject.—Robert
L, Hutton Jr., vice president, Edward
Petry & Co., New York.

EDITOR: . . . I commend you on the
most interesting and thorough FM study
to date.—~George Duncan, general man-
ager, WNEW-FM New York.

Demand for FM report

EpiTor: Please send us 100 reprints of
the FM Special Report that was released
July 31.—Thomas M. Churchill, gen-
eral manager, KRFM(FM) Phoenix.

EDITOR: Please enter our order for 125
reprints of your special report on FM.—
Allen Collier, operations manager,
wJIBI(FM) Cincinnati.

EpiTor: Please send us 100 copies of
the special FM report.—Don LeBrecht,
operations  sales | manager, WBT-FM
Charlotte, N. C.

EDITOR: Please forward 100 reprints of
the FM special report.—Gary Arnold.
sales manager, WCHD(FM) Detroit.

EpiTor: Would you please send me 100
copies of the special report on FM
broadcasting.—Robin Brown, president,

BROADCASTING, August 7, 1967
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THE BEST IN SOUND THE CLOCK AROUND
THE W SYR sounb!!

Fioyd Ottoway
WSYR GANG

=SS UST

'~ TALENT

SIGN-ON TO SIGN-OFF—
THAT MAKES WSYR ’"'S:'g;i;iss

THE BEST RADIO BUY IN

CENTRAL NEW YORK!!

® Live variety show ® news ® farm ® good music

Fred Hillegas
NEWS

Kay Russell
WOMEN

: I.'-;" ._-‘ 2o .:' Richard Hoftmann
BESRERRERRS  BUSINESS i
BT bedeT NEWS

® sports ® business ® women ~— whatever the
category, WSYR has Central New York's

TOP PERSONALITIES. Alan Milair

MUsIC i

ki Deacen Doubleday
(RIS R SR TP s, Farm

John Gray
MUSIC
Ed Murphy

TIMEKEEPER

Jerry Barsha NEWS

Represented Nationally by

THE HENRY 1. CHRISTAL CO., INC.

NEW YORK « BOSTON « CHICAGO
DETROIT = SAN FRANCISCO

NBC

in Central New York
5 KW g ey i ‘
570KC [y r i i, B2 %7 A SYRACUSE, N.Y.
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We get
channel
you

can’t get
anywhere
else.

i}

i ey e 3318

TELEVISI( N

In August: A deep look at local pro-
graming. Why late-night TV is keep-
ing more people awake. The ABC-ITT
case: just one boo-boo after another.
Canning the new season in Holly-
wood. On-the-scene report of that
shakeup in British TV. Call or write
Television Magazine, 1735 DeSales
Street, N.W., Washington, D. C.
20036. (202) 638-1022. Or bureaus
in New York, Chicago and Holly-
wood.

20

KVEE-FM Conway, Ark.

EpITOR: Please revise our order for the
FM reprints from 50 to 150.—William
L. Shaw, general manager, WPTH-FM
Fort Wayne, Ind.

EpiTor: Please send us 100 copies of
the FM special report.—Michael Paul
Palmer, vice president, KBMF-FM Spear-
man, Tex.

(Reprints of the Special Report: FM Broad-
casting are available at 30 cents each, 25
cents each in quantities of 100 to 500, and
20 cents each for over 500. Order from re-

print de 3g:uartment Broadcastin! Publications
mc 17 DeSales Street N. . Washington,

Questions agency's study

EpiTor: I was dismayed by '‘Broap-
cAsTING's July 31 story on page 25.

While there is no question that FM
stations offer alternatives to the adver-
tiser, the subjectivity of the statistics
shown has no place in any general dis-
cussion of the medium.

I might point out several indictments
of this material: (1) American Re-
search Bureau has since released a more
recent report in each of the three
markets evaluated; (2) ground rules for
the FM stations varied market to mar-
ket while the AM stations were per-
mitted no flexibility; (3) it is doubtful
that the costs used to take into account
special package plans published by
Standard Rate and Data Service which
result in several different rates for 20
spots per week; (4) the demographic
(18-49) selected is not necessarily the
primary target of every radio adver-
tiser.

While I have a healthy respect for
the editorial track record of BroaD-
casTING and I recognize the growing
importance of FM (we have a healthy
commitment in this area ourselves),
such a superficial treatment of the sub-
ject may generate more’ confusion and
criticism of the medium rather than
assist in the constructive application
of FM to satisfy advertiser marketing
goals . . .—Frank Boekm, director of
research, marketing & sales develop-
ment, RKO General Broadcasting, New
York.

(Editors note: The story headllned “"New
sales ammunitton for FM’ in OADCAST-
ING was compiled !rom a studi} by Paul
Zukerman, Og‘ilvg ther, ew York

and was so identified. Questlons of interpre-
tation should be addressed to that source.)

Correcting TVSI's record

Epitor: Your story [BROADCASTING,
July 24] concerning KTLA(TV) Los
Angeles becoming the 140th member of
TV Stations stated that previously
WwMAL-Tv Washington was our largest
market,

This is in error since WFLD(TV)
Chicago has been a TVSI member since
Jan. 1, 1967—Herb Jacobs, president,
TV Stations Inc., New York.
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Reeves Color Videofilm™ —
this one can make you happy
with color video tape-to-film
transfers.It’s the only transfer
with all the quality you expect
from having the Reeves name
on the label.

Color Videofilm™ has the
purest whites, the truest color

BROADCASTING, August 7, 1967

balance, the widest tonal scale
and the most precise saturation
of any color transfer. You get
true colors, reel after reel after
reel.

Broadcast quality ? That’s
our business. For 34 years
Reeves has set quality stand-
ards that have been followed

REEVES

SOUND STUDIOS
A DIVISION OF REEVES BROADCASTING CORPORATION
304 EAST 44TH STREET, NEW YORK, N.Y. 10017.(212) OR 9-3550

‘Happy

by the industry. For 34 years
our name has meant the finest
quality available.

It still does.

See our Color Videofilm™
demo reel and see what we
mean.

™ Reeves Sound Studios, division of
Recves Broadcasting Corporation.
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MON DAY MEMO from JAMES J. STACK, McCann-Erickson Inc., Los Angeles

Marketing forecast: what the next 20 years will bring

All of us who are interested in
the future of our business have read
the population predictions—280-million
people in the U. S, by 1986, 300 mil-
lion by the turn of the century.

However, a number of changes, un-
derlying this tremendous growth, will
occur in the future. These changes will
create opportunities for marketers of
goods and services only if they are
recognized and acted upon. They will
affect markets for a company’s products
and communications capabilities needed
by the company.

A detailed look at changes in both
markets and advertising media in the
past 20 years provides certain indica-
tions of future patterns. In 1947, there
were 145-million people in the U. S,
By 1970, the population will have
grown to approximately 211 million, an
increase of 45%.

With this startling increase in individ-
uals and buying units in a nation whose
economy has grown at a much more
rapid rate than the population as a
whole (our gross national product has
tripled in 20 years), and with a total
advertising volume being invested by
marketers today that is increasing at
a faster rate than our gross national
product, it is not unreasonable to ex-
pect that all media should reflect uni-
form growth.

TV’s Boom = However, this has not
been the case. National advertising ex-
penditures (nonretail) in major media
—magazines, newspapers, outdoor, ra-
dio and television—have increased a
total of 277% since 1947. The individ-
ual media figures (excluding television)
are: magazines 143%, newspapers
159% , outdoor 52%, and radio 4%.
Since all of these are below par, the
effect of television as a commercial-
communications form becomes very
evident. Television, today, attracts at
least twice the national-advertising-dol-
lar investment of its nearest competitor.

This change in media-investment pat-
terns is, however, no more dramatic
than the changes in markets. Prognos-
ticators, 20 years ago, might have pre-
dicted a uniform growth in all popu-

lation segments. This of course has:

not happened. If we were asked which
age segment of our population has
shown the greatest growth pattern since
1947, most of us would probably an-
swer correctly—the 5-to-13 age group.
This group will have increased 88% by
1970 compared with 1947. With re-
spect to the total population growth of
45% in this period, the 5-to-13 age
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group is increasing at twice the rate. 1
wonder how many would answer cor-
rectly if asked to name the second
highest group in rate of growth. The
65-years-and-over age segment will
show a 75% increase. This apparent
paradox will undoubtedly tend to con-
fuse advertisers, agencies and advertis-
ing media for the next decade. The
population is growing both younger and
older at the same time.

Youth Market = Another fact we
have been quick to accept is that 50%
of our population is now under the
age of 25. The implication in this
statement is that this is both a unique
situation and a continuing trend. Avail-
able data puts the under-25 age group,
today, at 47% of the total population.
In proper perspective, this group ac-
counted for 41% in 1947 and, signifi-
cantly, the census data for 1930 showed
the under-25 age group at a level which
approximates the projections for 1970.
Therefore, the young-market situation
is not unique and might not be a con-
tinuing trend. Certain data suggests that
the 47% in 1970 might be a peak and
will decline slightly throughout the
seventies.

Consider these changes in comparing
20 years ago with 20 years into the
future—population will have doubled,
family income will be up five times (a
$14,000 average family income is pro-
jected for 1986), there will be 20 times
as many college students, and recrea-
tion spending will increase eight fold.

Compared with today’s structure,
media patterns, undoubtedly, will be
as different in 1986 as they were in
1947. Television is in a *seller’s” mar-
ket today. Certainly, television is boom-
ing. Set sales are up. There is currently
almost complete television saturation of
all U, S. households. New purchases

will increase the number of multiple-
set homes. In 1970 it is expected that
seven out of 10 homes will have mcre
than one set, and six out of 10 homes
will be equipped with color sets.

TV Cost = However, costs of televi-
sion advertising are rising at a faster
rate than audiences. As television be-
comes less and less efficient, there could
be a point in time where Gresham’s law
of diminishing returns sets in. With this
in mind, however, television, particular-
ly due to color, will become the most
powerful tool available to marketers.

Nonetheless, it will have to meet the
competitive thrusts of newspapers, in
which color can be used to great ad-
vantage, along with the neighborhood
appeal of key suburban newspapers, the
specialized market appeal of spot radio
and the seeming recovery of network
radio, the growth of selective maga-
zines and the benefits of less clutter of
outdoor boards that will come due to
legislative restrictions.

In the future, advertisers can think
as small or as large, geographically, as
they desire. Efficient and effective media
opportunities should develop from a
neighborhood level (closed-circuit tele-
vision, for example, from retailer direct
to home), to strip cities (regional news-
papers, possibly, serving Boston to
Washington, or San Diego to San Fran-
cisco), to worldwide television networks
with available technologies overcom-
ing language barriers, time differences
and sociological variations.

Finally, in order to progress both
individually and corporately, all of us
who are in any way involved with mar-
keting must continue to forecast, to
interpret the forecasts, to modify them
according to interpretations, and then
to take action in order to realize the
full benefits created by change.

James J. Stack. media director in the Los
Angeles office of McCann-Erickson Inc.,
went to Los Angeles two-and-one-half
years ago from New York where he en-
tered the advertising-agency business in
1954. He joined McCann-Erickson, Los An-

geles, as associate media director in 1964
and was appointed media director in 1965,
He is responsible for media evaluating,
planning and buying for all Los Angeles
accounts. Mr. Stack is a graduate of Ford-
ham University and New York University.
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Livelier, truer colors: Colors
appear brighter, clearer, lifelike. Up
to 5db better signal-to-noise ratio for
multiple generation copies. New oxide,
new binder, new coating technique
make this possible.

Perfect copies: Create up to 4th
generation duplicates that only the
most experienced eye can distinguish
from the master tape.

Stronger black and whites:
Compatible high fidelity resolution
with startling presence. Minimal back-
ground interference or blur. It’s a pic-
ture that’s truly alive!

Improved sound: Tape back-
ground noise is significantly reduced.
New No. 399 gives you living sound to
match the picture!

Total versatility: Can be used
for both high-band and low-band re-

plus copies you can’t
tell from the original
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cording. Recorders need no special ad-
justments or set-ups.

Cleaner running: will not shed,
block or rub-off. Leaves no oxide de-
posit on heads or guides. Assures better
results—averages less than 15 dropouts
per minute.

Longer life: Capable of three
times the life of previous video tapes.
No visible indication of head to tape
contact. Almost impossible to wear
out, Virtually unlimited shelf life.

Field proven: Thoroughly tested
and proven in actual broadcasting use
by networks, local television stations
and production studios.

Find out how Color Tape Plus can add
an exciting new dimension to your pro-
gramming. Write: Magnetic Products
Division, 3M Co., St. Paul, Minnesota
55119.

“Scotch’Brand

Video Tape No.399

Magnetic Products Division 3%

THE TERM “SCOTCH" IS A REGISTERED TRADEMARK OF TME 3M COMPANY
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CG viewers spent $390,174,000* on automobiles last year. Let CG “rev up”
your sales in Indiana. Call Blair. Theyll put you in the driver’s seat.

*Sales Management, 1967 Survey of Buying Power,

The Communicana Group Includes:
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Livelier, truer colors: Colors
appear brighter, clearer, lifelike. Up
to 5db better signal-to-noise ratio for
multiple generation copies. New oxide,
new binder, new coating technique
make this possible.

Perfect copies: Create up to 4th
generation duplicates that only the
most experienced eye can distinguish
from the master tape.

Stronger black and whites:
Compatible high fidelity resolution
with startling presence. Minimal back-
ground interference or blur. It’s a pic-
ture that’s truly alive!

Improved sound: Tape back-
ground noise is significantly reduced.
New No. 399 gives you living sound to
match the picture!

Total versatility: can be used
for both high-band and low-band re-

= . Livelier and truer colors...

plus copies you can’t
tell from the original

cording. Recorders need no special ad-
justments or set-ups.

Cleaner running: will not shed,
block or rub-off. Leaves no oxide de-
posit on heads or guides. Assures better
results—averages less than 15 dropouts
per minute.

Longer life: Capable of three
times the life of previous video tapes,
No visible indication of head to tape
contact. Almost impossible to wear
out. Virtually unlimited shelf life.

Field proven: Thoroughly tested
and proven in actual broadcasting use
by networks, local television stations
and production studios.

Find out how Color Tape Plus can add
an exciting new dimension to your pro-
gramming. Write: Magnetic Products
Division, 3M Co., St. Paul, Minnesota
55119.
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GG viewers spent $390,174,000* on automobiles last year. Let CG “rev up”
your sales in Indiana. Call Blair. They'll put you in the driver’s seat.

*Sales Management, 1967 Survey of Buying Power,

The Communicana Group Includes:
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Football price tag: $105 million

That’s what the game brings in from advertisers;

on other side of the coin broadcasters pay leagues

and colleges over $48 million for TV-radio rights

The annual fall madness that begins
in the summer and extends into late
January will cost radio and television
stations and networks 348,810,215 this
year in rights. The figure, compiled in
BroaDCASTING's annual survey, will be
for football game rights to 25 profes-
sional teams and 124 colleges and
universities.

The total is an increase of $2,705,-
010 (5.8%) from the 1966 figure of
$46.1 million. It breaks down to $45,-
519,000 from the radio and TV net-
works for college and pro games, an
increase of 5.3% from 1966; $1,270,-
000 in local radio rights to the 16 NFL
teams; $245,000 in preseason TV
game rights for NFL; $438,000 in local
radio rights for the nine AFL teams;
$85,000 in preseason TV game rights

(Copyright 1967, Broadcasting Publications Inc.)

for AFL, and $1,253,215 in local radio
and delayed TV rights to 124 schools.
These college games will be carried on
2,066 radio stations and 233 TV sta-
tions (see page 28).

To sell an airline ticket, an auto-
mobile, an insurance policy, a tank of
gasoline, a six-pack of beer, a carton
of cigarettes, a set of tires or the always
handy dispenser of razor blades, spon-
sors at the national, regional and local
level will ante up about $105 million.
This will buy them: spots within the
games; spots at halftime; half-time
newscasts; pregame shows; pre-pregame
shows; postgame shows; post-postgame
shows; midweek highlights; daily five-
minute features; interviews with the
coaches, players, trainers, equipment
managers, band directors, cheerleaders

and mascots.

Not All Profit = At first glance it
may look like the stations and networks
will make $56 million on the deal. But
once the rights are paid, radio and TV
operations still have to worry about
talent, production and line costs, all of
which take big hunks of that $105
million.

The lineup of teams and bowl games
on the TV networks hasn’t changed
significantly from 1966 and is not ex-
pected to show a material change until
1970 and then it'll again be every net-
work for itself. NBC-TV is entering
the third year of its five-year contract
with the American Football League.
CBS-TV is in the final year of its two-
year pact with the National Football
League, but it has an option for two

What networks pay for radio-TV football rights

ABC Radio College All-Star game §
Notre Dame football
ABC Radio
Total 3
ABC-TV
College All-Star game
NCAA college games
NCAA college
championghip games
Liberty Bowl
Bluebonnet Bowl

150, 000
North-South Shrine game 75 (J(J()‘J

Gator_ Bowl
Hula Bowl

$ 8,575,000

NFL Champlonship
Cotton Bowl

NFL Playoff Bowl
NFL-AFL Super Bowl
NFL Pto Bowl

NFL preseason games

Natl, Football League $20,000.000

NFL Coastal.
Central Divisions

NFL Century-
Capitol Divisions

Blue-Gray game

(3) Rights included in NFL package.
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Coaches All-America game_ 85,000
75,000
7,750,000

3
125,000

(1) ABC Radlo rights included in ABC-TV contract.
(2) CBS Radlo rights included in CBS-TV package.

(1) Aug. 4
50,000 Sept. 23
50,000
July 8
Aug. 4
Sept. 16

D, 9
Disx. 18

Dea, 23
Dee. 35 MBS Total

Desz, 30 NBC Radio
30.000 Jan. 6

CBS-TV
Total

MBS
50,000
100,000

NFL Championship
Cotton Bowl

NFL Playoff Bowl
NFL-AF
NFL Pro Bowl

Liberty Bowl $
Bluebonnet Bowl 3.000
Sun Bowl

2,000,000
225,000
500,000

Super Bowl 2,500,000

700,000
$26,050,000

3,000

3,000

9,000

Sugar Bowl (2)
Rose Bowl (4)

Orange Bowl (4)

NBC-TV

Dec. 31
Jan. 1
Jan, 7
Jan, 14

NBC-TV
Total

(3) 3 Networks
5 Total

as package.

American Football
League
AFL Championship game 1,200,000
East-West Shrine game 300,000
Sugar Bowl 300
.21 Rose Bowl
Orange Bowl
Senior Bowl
AFL All-Star game (5)

$ 7,700,000

gﬂq_r-u‘g'g;‘

$10,835,000

$45,519,000

(4) NBC Radio rights included in NBC-TV package.
(5) All-Star game and AFL Championship game bought
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FOOTBALL PRICE TAG: $105 MILLION continued

more years. ABC-TV is in the last year
of its two-year contract with the Na-
tional Collegiate Athletic Association
and it also has an option for two more
years. It would be hard to find a bettor
along New York’s Avenue of the
Americas, otherwise known as network
boulevard, who would give odds on
either ABC or CBS refusing to pick
up their options.

Thus when the 1969 season has fi-
nally ended—sometime in early 1970—
the AFL, NFL and NCAA contracts
will be on the open market and the
sponsors will moan, as they did when
the last contracts were negotiated in

THE

NATIONAL
FROTERALL

LERGUE"
oY,

1966, that the networks are offering
the teams too much money and are
pricing the games out of reach.

For all these continuing cries of cli-
ents, the networks haven’t really found a
sponsor shortage. What they have done
is to cease selling the games in big
blocks and like any prime-time show
have opened the games to participations
a plenty,

This same theory is being followed
by some radio-TV stations that have
acquired local rights to the pro teams.
The big regional and national spenders
that used to take up to one-half spon-
sorships now have more money com-
mitted to the network productions. So
the stations have gone the participation
route and are finding the games easier
to sell.

More Color * Although more games
will be seen in color this year, there
won’t be 100% color pickups until two
technical problems are solved. Better
lighting for night games in many sta-
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diums, some of them in the top mar-
kets, and more availability of color
remote equipment. The color manu-
facturers have pretty well filled orders
for studio gear, but there still appears
to be a shortage of cameras in remote
units.

This point became particularly no-
ticeable when stations reported they
would pick up only a few preseason
games in color, In some cases they
cited lack of field lighting, but gen-
erally they said there just wasn’t
enough color equipment available for
the remotes.

CBS-TV this year gains a 16th NFL

team, the New Orleans Saints. And
with the acquisition the network gets a
bill: an extra $1,250,000 in rights, rais-
ing its NFL total to about $20 million
per year.

Late last December CBS and NBC
found themselves splitting the first
AFL-NFL Super Bowl, with each net-
work picking up a $1 million tab. In
January 1968 and in January 1970
CBS has sole rights to pro football’s
game of games and NBC gets it in
January 1969. Each game will cost the
respective network $2.5 million.

Adding up its present outlays and
taking CBS at its word that it has
“every intention” of picking up the
NFL options for 1968-69, the network
will be paying $5 million for two
Super Bowls, $6 million for three NFL
championship games, $2.1 million for
three Pro Bowls, and $1.5 million for
three playoff bowls, the second-place
teams in each conference. This last
game is expected to be relegated to

past-history status when the AFL-NFL
merger is effected in 1970.

For 1967 CBS is covering the entire
NFL schedule with the exception of no
night games. Plans call for telecasting
121 games, 15 more than last year. The
network also expects to boost its color-
casts from 48% of games in 1966 to
80% this year.

Some 110 regular season games will
be carried, including night contests on
Oct. 30 and Nov. 23. During the ex-
hibition season, CBS is showing five
games.,

Besides the

Super Bowl, Playoff

Bowl, NFL Championship, Pro Bowl
and All-Star games, the CBS postsea-
son lineup includes two new divisional
playoffs: the Coastal-Central game of

the Western Conference, and the Cen-
tury-Capitol game of the Eastern Con-
ference. They'll be played Dec. 23-24,
respectively.

Again this year, CBS plans to tele-
vise sans hometown blackouts. How-
ever, seven of its doubleheader dates
will find only one game being fed to
the area where a game is being played.

Sales Good v CBS reports over 90%
sellout of its Plan A package of 21 games
at $75,000 per minute and over 50%
sold in its Plan B of 16 games at
$48,000 per minute. Included in Plan
B is Philip Morris, a NFL sponsor
since 1954, which turned down a par-
ticipation in the A plan and wasn’t
expected to switch to B plan (BRoAD-
CASTING, July 10).

CBS’s pregame show has been ex-
tended to a half hour this year and
has been sold as a 24-program pack-
age at $27,500 per minute. The post-
game show, still 15-minutes, has a
$35,000 per minute tag.
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In other postseason activity, CBS
is in the third year of a 10-year con-
tract for the Blue-Gray game and is in
the final year of a five-year Cotton
Bowl pact.

NBC which sweetened its AFL pot
by $500,000 a year starting with the
entry of the Miami Dolphins in 1966,
has been given a year’s advance notice
that it will have to come up with even
more money in 1968-69 when the new
Cincinnati team starts league play.

This year NBC will telecast 58
games, the same number as last year,
but will join CBS in showing double-
headers. It has scheduled 11 double-
headers, 10 on Sundays and one on
Thanksgiving Day.

“Except for isolated cases”, NBC

expects to have its entire AFL schedule
in color.

Last year only 39 AFL games were
colorcasts.

In addition to the AFL regular sea-
son games, NBC’s lineup includes the
AFL Championship and All-Star games
and five postseason college games: the
Sugar, Orange and Rose Bowls, East-
West Shrine game and Senior Bowl.
The Shrine game, an annual fixture on
NBC; moves to ABC next year under
a new contract.

NBC says its national package, in-
cluding the two AFL postseason games,
is about 80% sold out. Prices to spon-
sors are running from $27,000 for one
minute per game; $26,000 for two
minutes to $25,000 for three minutes.
Also nearly sold out is the 15-minute
postgame AFL Scoreboard at $15,000
per minute.

In the college arena, NBC says the
Rose and Orange Bowls are sold out
and that it has limited availabilities in the
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other three contests.

As usual Curt Gowdy and Paul
Christman will be the primary AFL an-
nouncing team, this year with a new
partner, Kyle Rote. The back-up teams
will be Charlie Jones and George
Ratterman, and Jim Simpson and Elmer
Angsman.

ABC will again pay the NCAA
schools $7,750,000 in rights this year
but the ante for the option years of
1968-69 will go up to $8,250,000 per.
These prices include $50,000 yearly for
championship games in the NCAA col-
lege division.

One Change » Loocking back to Nov.
19, 1966 when a national tragedy was
narrowly averted by ABC’s moving the
Notre Dame-Michigan State game to a

national telecast, the network has al-
ready cleared that game for national
coverage this year. Otherwise the col-
lege lineup will look basically the same
with eight national and 24 regional
contests,

That Notre Dame-Michigan State
game last year was part of a regional
doubleheader and ABC intends to go the
same route in 1967. A doubleheader
has been scheduled for Nov. 25. Four
games will be involved, with two games
going to various sections of the coun-
try. At least 15 games will be in color
this year.

ABC plans to expand its Saturday
Wide World of Sports program to take
in the Bluebonnet Bowl on Dec. 25
and the Hula Bowl on Jan. 6, 1968.
The latter game will be a live satellite
feed from Hawaii.

ABC said about one-and-a-half min-
utes remain unsold in the NCAA
schedule with sponsors paying $48,000
per minute. Sold-out signs have been

placed over the Bluebonnet Bowl, the
Coaches’ All-America game last month
and last weekend’s College All-Star
game. About 75% of the North-South
game and Gator Bowl has been sold.

Chris Schenkel, Bud Wilkinson and
Bill Fleming will again be the primary
announcers for the NCAA games.

Mutual last week announced it would
pick up the Liberty, Bluebonnet and
Sun Bowls, said it was working on its
Pick of Dixie game series (CLOSED
Circurt, July 17), then turned around
and said the Dixie series was out be-
cause arrangements were getting too
complex. The Liberty and Bluebonnet
Bowls will be on ABC-TV. The Sun
Bowl, an NBC-TV property, has been
dropped by that network this year.

The Dixie series, which was to draw
from southern and southwestern col-
lege games on Friday and Saturday
evenings, had been penciled in the
MBS schedule in place of the Army
football games, which MBS had car-
ried for several seasons. Mutual said
affiliates were still strong on the Army-
Navy game but national interest wasn't
high for the rest of Army’s schedule.

Army’s Price » Army is reportedly
offering its schedule for $50,000 this
year and an announcement on its
broadcast status is expected within
two weeks.

The Army-Navy game reportedly
carries a $25,000 tag this year and
Mutual still has interest in the game.
ABC Radio said it had bid on the game
but has since pulled out. WHN New
York said it had bid on the entire
Army schedule including the Army-
Navy game, but negotiations have
fallen through.

All this football has to be sold to
someone and so far 83 sponsors have
gone to the dotted line for radio and
TV network coverage, including pre-
and postgame programing. Last year
at this time there were 90 network
sponsors and two years ago there were
only 69.

One noticeable increase this year is
the number of tri-TV network spon-
sors. As of Thursday (Aug. 3) -there
were eight, compared to only two at
this time last year. This year’s group
includes United Air Lines and All-
state Insurance, both through Leo
Burnett; American Tobacco through
BBDO; Liggett & Myers through J.
Walter Thompson; R. J. Reynolds
through William Esty; Buick through
McCann-Erickson; Gillette through
Clyne Maxon, and Polaroid through
Doyle Dane Bernbach. Another 13
sponsors have bought at least two of
the TV networks.

The major category of network
sponsors are: gasoline, beer and in-
surance with seven each; automobiles
with six; airlines and cigarettes with
five each, and tires with three.

In the local radio and local preseason
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FOOTBALL PRICE TAG: $105 MILLION continued

TV sponsorships, Household Finance
through Needham, Harper & Steers is
by far the most active account. it will
sponsor play-by-play of four teams and
have sponsorship of the adjacent pro-
graming of four other teams. Also ac-
tive in this category are Dodge Dealers
through BBDO; Ford Dealers through
JWT; Humble Oil through M-E; Fal-
staff through Dancer-Fitzgerald-Sample,
and Chrysler-Plymouth through Young
& Rubicam.

One growth area of sponsors seems
to be among the airlines. American,
Eastern, National and Trans World
have joined United in national cover-
age. On the regional level, Braniff,
Continental, Mohawk, Trans Texas,
Alitalia and Olympic have made pur-
chases.

One disheartening note to the 1967
football picture is found in the Con-
tinental League. Last November the
then-Overmyer Network said it would
pick up the Continental League games
this year. The Overmyer Network then
became the United Network, then
United folded. Now Continental teams
and teams from the other four or five
minor leagues are signing local radio-
TV contracts where they can.

NATIONAL LEAGUE

Atflanta Falcons = Wqox1 Atlanta ex-
pects a lineup of 80 radio stations in
Georgia, Alabama, Tennessee, North
and South Carolina and Florida to
carry the five preseason and 14 regu-
lar-season games of the Falcons. The
two pregame shows and the games are
fed to the network for local sale. The
games will be sponsored on waqxr by

Household Finance through Needham,
Harper & Steers; P. Lorillard through
Lennen & Newell; Sinclair Oil through
Geyer, Morey, Bal-
lard; Ford Dealers
through J. Walter
Thompson, and
Kentucky Fried
Chicken through
Chuck Shields Ad-
vertising. The two
pregame shows,
Norb Hecker Show
and an interview show conducted by
Jack Hurst are still open. Mr. Hurst and
Bud Erickson will announce the games
on radio.

WacGa-Tv Atlanta will carry all five
preseason games, the one home game in
Atlanta will be taped for showing the
following day. The games and the two
pregame shows during the regular
NFL season are sold out as spot car-
riers. Ed Thilenius and John Sauer will
do play-by-play and color for all TV
games. Mr. Thilenius will also handle
the Falcon Faces pregame show. The
second pregame show will feature the
Falcons’ coach, Norb Hecker.

Baltimore Colts » WcBM Baltimore
will feed the Colts’ 19-game schedule,
including five exhibitions, to a 35-sta-
tion radio network
in Maryland, West
Virginia, Pennsyl-
vania, Virginia,
North Carolina and
Washington, D. C.
National Brewing
Co. through W. B.
Doner will be one-
fourth sponsor on

Radio and local TV revenues of major colleges

Conference

AAWU

Atlantic Coast

Big 8

Big 10

Big Sky

vy League

Mid-America

Missouri Valley

Southeastern

Southern

Southwest

Western Athletic

Independents*
Total

]
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Schools

Radio TV
Stations  Stations

120 10
237 14
1BG &3 61,100
210 i 198,050
19 2,250
i : 22,800
38 i 6,750
12 16,500
401 210,200
11 17,090
150 93,000
a3 25,800
530 216,000
2066 $1,253,215

Total
Revenues

$ 323,575
60,100

* Does not include Notre Dame revenues from ABC Radio.
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wCBM and be up to one-half sponsor
on network stations. Other sponsors on
wCBM, all participating, are: Baltimore
Sunpapers through Van Sant, Dugdale;
Dodge Dealers through BBDO; Humble
Oil and Coca-Cola, both through
McCann-Erickson; Commercial Credit
Corp. through Doner; Green Spring
Dairy through Emery, and Utz Potato
Chips through Torrieri-Myers. An-
nouncers will be Frank Messer and
Bill O’'Donnell. Mr. Messer will handle
the pregame show, co-sponsored by
Union Federal Savings & Loan through
S. A. Levine, and Luskin’s Discount
Stores placed direct. The postgame
show with Jimmy Orr will be sponsored
by D&H Distributing through R & L
Advertising. The Monday Morning End
Result will be sponsored by Crown
Petroleum through VSD.

WMAR-TV Baltimore will carry three
preseason games. Two will be co-spon-
sored by Western Electric through Cun-
ningham & Walsh and National Brew-
ing. The third game has Western Elec-
tric with one-half, National Brewing
with one-quarter and Union Trust Co.
through H. W. Buddemeier with one-
quarter. Jim Mutscheller and Mr.
O’Donnell will handle the games. During
the NFL season WMAR-TvV will carry a
half-hour pregame show Football Pre-
view, with Jack Dawson and Mr. Mut-
scheller. It is co-sponsored by Coca-Cola
and Norelco through Torrieri-Myers. On
CBS-TV, Chuck Thompson will call the
Colts’ games with Mr. Mutscheller.

Chicago Bears » The Bears have no
radio network but wGN Chicago will
again air two preseason and 14 regular
season contests of
the team. For the
22d year the basic
rights owner,
Standard Oil divi-
sion of American
Oil Co. through
D’Arcy Advertis-
ing, will be a co-
sponsor with G.
Heileman Brewing Co. through Mec-
Cann-Erickson. The warmup show will
again be sponsored by Robert Hall
clothes through Arkwright Advertising
and the postgame scoreboard will again
be sponsored by Household Finance
Corp. through Needham, Harper &
Steers. Jack Brickhouse will do play-
by-play; Irv Kupcinet, color.

WBBM-TV Chicago will carry four
preseason games including one in color.
Quarter sponsorships (four minutes
each) have been signed by Philip Mor-
ris through Leo Burnett, Ray-O-Vac
through Howard Monk Advertising,
Heileman through M-E and Shell Qil
through Ogilvy & Mather. The two ad-
ditional minutes available per game are
being split between Continental Airlines
through NH&S and Uptown Federal
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At 6:10 p.m. in Pittsburgh,
Mrs. Paul Betz sneezed.

An exaggeration? Maybe.

Maybe she just missed half your cam-
paign. Or one-tenth. The point is, when
you buy the high-priced spread, you're
often spread pretty thinly yourself.

For the same money, doesn’'t it make
more sense to deliver your advertising
message, say, seven times on WIIC-TV
rather than only four times elsewhere?
And deliver a larger number of homes*,
to boot!

One case—of many—in point: For less
than the cost of nine spots on station B's
big-deal late movie, you can deliver your
spot in The Tonight Show on WIIC-TV

*November 1966 NSI TV audience estimates. Any figures quoted or derived from audience surveys are esti
mates subject to sampling and other errors. The original reports can be reviewed for details on methodology

Did she miss your
whole campaign ?

sixteen times! And nobody, not even Mrs.
Betz, sneezes that often.

Frequency: The ultimate test of advertis-
ing effectiveness is in the marketplace.
To achieve impact, advertisers seek con-
tinuity and frequency. The problem in-
creases as the ad budget decreases. And
quickly the time buyer must seek the most
efficient buy. He must consider demog-
raphics, CPM, concentration . , . optimum
frequency. For some eye-opening facts
about selling to Pittsburghers efficiently,
contact WIIC.TV’s Len Swanson or your
Blair Television man.

A

o

FULLCcOLOR WIIC TV,

FIRST IN EFFICIENCY IN PITTSBURGH

Basic NBC Television Affiliate

=2

Cox Broadcasting Corporation: WIIC-TV, Pittsburgh; WSB AM-FM-TV, Atlanta; WHIO AM-FM-TV, Dayton; WSOC AM-FM-TV,Charlotte; WiOD AM-FM, Miami; KTVU, San Francisco-Oakland
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Savings through Advertising Division
In¢. The pregame Eye on the NFL will
be tri-sponsored by Hormel through
BBDO, Ray-O-Vac and Portable Elec-
tric Tool Co. through Craigle & Paul-
sen. Frank Sweeney and George Con-
nor will handle the games. Lindsey Nel-
son and Mr. Connor will handle the
Bears’ games on CBS-TV.

Cleveland Browns = WERE Cleveland
is in the final year of its three-year pact
with the Browns and is key station feed-
ing a network of
about 60 radio sta-
tions in Ohio, Ken-
tucky, Indiana,
West Virginia,
Pennsylvania, New
York and possib-
ly Massachu-
setts. First of sev-
en exhibition games
began Saturday {Aug. 5). Stroh Brew-
ery through Zimmer, Keller & Calvert
and Sun Oil through William Esty Co.
each take one-fifth of the season game
package on the network (including pre-
season events). General Cigar through
Young & Rubicam takes a one-fifth
on WERE. Two-fifths are open, Alitalia
Airlines through Charles Getz Adver-
tising and Retail Clerks International
Association through Jack Sharp Ad-
vertising have renewed the pregame
Sideline Interviews, and Alitalia renews
co-sponsorship of the postgame Score-
board with the other half taken by
Doraty Motors through Sharp. Gib
Schanely will do play-by-play with Jim
Graner on color.

Waw-Tv Cleveland is carrying only
one preseason game, apart from the
regular network schedule. One-quarter
sponsors are Mainline RCA through
Vanguard Advertising, Rzepra Con-
struction Co. through Jack Sharp Ad-
vertising and Associated Estates through
Bob Craig Advertising. One-fourth is
still open. Frank Glieber and Warren
Lahr will announce the network games.

Dallas Cowboys = KLIF Dallas is
again originating the 19-game schedule,
including five preseason, for a radio net-
work of 61 stations,
almost double last
year's network.
Schlitz Brewing
through Leo Bur-
nett and Lincoln-
Mercury through
Kenyon & Eckhardt
will be sponsors on
the network. Spon-
sors on KLIF are Schlitz; Household
Finance through Burnett; W. O. Banks-
ton Oldsmobile through Bloom Adver-
tising, and QOak Farms Ice Cream
through Cole Fischer Rogow. KLIF
will carry 10-minute pre- and postgame
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MILLION continued

shows. The postgame show will be spon-
sored by Hustle through Grant Adver-
tising. Bill Mercer will call the games.

WFAA-Tv Dallas-Fort Worth will car-
ty the Cowboys’ five exhibition games,
three of them live and the other two
aired the day after the game. Three will
be in color. Lone Star Brewing through
Glenn Advertising will be one-half
sponsor with the remainder sold par-
ticipating. Frank Fallon, Dave Lane and
Eddie LeBaron will announce the
games.

KrrD-Tv Dallas-Fort Worth will car-
ry the Tom Landry Show, a half-hour
program with the Cowboys’ coach pre-
ceding the Sunday CBS-TV reguiar
season games. Also planned is a 15-
minute show with Don Meredith and a
nightly five-minute show with Pete
Gent. Jack Buck and Eddie LeBaron
will call the Cowboys’ network games.

Detroit Lions = WJr Detroit is feed-
ing a radio network of some three
dozen stations for five exhibition games
plus the regular
season. WJR local-
ly will be carrying
Detroit Tigers base-
ball during the pre-
season period plus
the first three reg-
ular season grid
games so in De-
troit these Lions’
games will be aired again by wwJ.
Marathon Qil through Campbell-Ewald
has renewed one-half of the package
on the network and one-quarter each
has been taken by Stroh Brewery
through Zimmer, Keller & Calvert and
Ford Motor through J. Walter Thomp-
son. On wJRr the pregame and postgame
features will be sponsored by House-
hold Finance through Needham, Harper
& Steers. A pre-pregame show, Lions’
Den is still open. Detroit Auto Dealers
Insurance Exchange through Stockwell
& Marcuse has renewed the post-post-
game syndicated feature Pigskin Play-
back. Bob Reynolds will again do play-
by-play and Ray Lane color.

WiBkKk-Tv Detroit will air two pre-
season games. Sponsors are Marathon
Oil through C-E, Ford through JWT
and Altes Beer through W, B. Doner.
Van Patrick again will do play-by-play
and Sonny Grandelius will handle color
for all TV games.

0\':,1 HD;?

LigH®

Green Bay Packers » WTMJ Miiwau-
kee once again will originate a radio
network of a half-dozen Wisconsin sta-
tions plus a bonus network of another
20 outlets for five exhibition games and
the Packers’ regular season. Thorp Fi-
nance renews on the network through
Klau-Van Pietersom-Dunlap for one-
half while Blatz Brewing through Ken-
yon & Eckhardt and Humble Oil

through McCann-Erickson each take
one-quarter on the network. The pre-
game Packers Preview will be sponsored
by JYay Foods
through Lilienfeld
and the postgame
scoreboard will be
sponsored by Fa-
zio’s restaurant,
placed direct. Ted
Moore will do play-
by-play.

Weay-Tv Green
Bay again is producing three exhibition
game video tapes which are aired on a
following-day basis on a regional net-
work of five stations. Local sponsors on
WBAY-TV will be Pabst Brewing through
K&E, and Ford Dealers association. Sav-
ings & Loan Association and Curtis-
Mathes, all placed direct. WBAY-TV also
is again packaging the Vince Lombardi
Show for a network of five outlets with
one-half sold to Mobil Oil through Doyle
Dane Bernbach. Mobil also may pick up
the other half. Exhibition game play-
by-play will be done by Al Samson with
Tony Canadeo handling color. Regular
season games will feature Ray Scott
and Mr. Canadeo.

Los Angeles Rams = KMPC Los An-
geles begins its 19th year of Rams’
coverage by feeding a 20-game sched-
ule, including six
exhibitions to a 19-
station radio net-
work in California,
Nevada and Ari-
zona. Because of
early-season  con-
flicts with broad-
casts of the Cali-
foria Angels base-
ball games, three Rams’ contests will
be carried in Los Angeles on XABC.
Some of the other stations in the re-
gional network, which have similar
baseball conflicts, will tape the football
games for delayed airing. The games
will be equally sponsored by Chevron
Dealers through BBDO; Household Fi-
nance through Needham, Harper &
Steers; Jos. Schlitz Brewing through Leo
Burnett, and State Farm Insurance
through NH&S. The 15-minute pregame
Rams Warmup is sponsored on KMPC
by Kentucky Fried Chicken through
Davis, Johnson, Mogul & Colombatto.
The postgame Rams Report is spon-
sored on KMPC by Western Airlines
through BBDO. The pregame and post-
game shows are fed to the network for
local sale. Dick Enberg and Dave Nie-
haus will handle play-by-play and color.

Knxt(TV) Lo0s Angeles will carry
the six preseason games, all on a de-
layed basis. Three of the games will be
carried Sundays at 11 a.m. and three
will be in prime time during the week,
Five of the games will be in color. One-
quarter sponsors for the games will
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These sponors pay the bills for radio-TV network footbll

A. C. Spark Plugs (Burnett)
Alcoa Aluminum (KM&G)
Allied Van Lines (Y&R}
Alistate Insurance (Burnett)

American Airlines (DDB)
American Home (M-B)

American 0il (D'Arcy)
American Tobacco (BBDO)

ABC
CBS
ABC
CBS

NBC

A. P. Cleaning Center Sales (Northwick

Stolley)

Black & Decker (Van Sant, Dugdale) IS.BS

Bristol-Myers (Y&R)
Buick (M-E)

Carling Brewing (LF&S)
Carter Products (SSC&B)

Chevrolet (C-B)

Chrysler Corp. (Y&R)

CocaCola (M-E)

Consolidated Cigar {L&N)
Continental Insurance (DDB)

Delco (C-B)

DuPont (Ayer)

Eastern Air Lines (Y&R)

Eastman Kodak (JWT)

Falstaff Brewing (D-F-S)

Firestone (C-B)

Ford (JWT)

General Electric (Grey)

Gillette (DDB)

B. F. Goodrich (BBDO)

Goodyear (Y&R)

Haggar Slacks (Tracy-Locke)
Hamm Brewing (C-M)
Hartford Insurance (LaRoche)

Homelite (Sutherland-Abbott)
Insurance Co. of North America (Ayer) ABC
lackson Brewing (RQ&W) c

John Hancock Mutual (M-E)

H. D. Lee (Grey)
Levi Strauss (HC&H)

Liggett & Myers UWT}

P. Lorillard (Grey)
Marathon Oil (C-E)
McCulloch (M-B)

National Airlines (PK&L)
Nationa! Brewing (Doner)
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ABC Radio

BC
ABC

ABC
ces

NBC

cBS
CBS
NBC

ABC
NBC
ABC
NBC
CBS
CBS

ABC
CBS
ABC

ABC Radio
ABC

CBS
ABC
CBS
NBC

NBC

BS
ABC

CBS
CBS
ABC
ABC

CBS

NBC

CBS
GBS
ABC

NBC
CBS

NCAA
NFL
College All-Star
Bluebonnet Bowl,
Hula Bowl
FL

AFL

NFL, Cotton Bowi

Coaches All-
American

NFL (regional)

College Ail-Star

NFL pregame-post-
game

AFL

Rose Bowl

College Ail-Star

NFL

AFL, AFL Scoreboard

Bluebonnet Bowl,
Hula Bowl

North-South

Cotton Bowl, Blue-
Gray

Sugar Bowl, East-
West

NEL (regional)

NFL pregame

Orange Bowl, Sugar
Bowl

NCAA

AFL, Rose Bowl

NCAA

Orange Bowl

NFL, NFL postgame

NFL, Cotton Bowl,
Blue-Gray

NCAA pre- and post-
games

Cotton Bowl, Blue-
Gray

Coaches All-America

Rose Bowl

Coaches All-America

NFL (regional)

NCAA pre- and post-
games

NFL, NFL pre- and
postgame

Bluebonnet Bowl,
Hula Bowl

NFL, NFL pre- and
postgame

NFL

College All-Star
NFL

Rose Bowl!

Notre Dame

NCAA, Coaches All-
America

NFL

NFL (regional}
East-West, Senior

NCAA

NFL (regional}

College All-Star

Bluebonnet Bowl,
Hula Bowl

NFL, NFL post-game

AFL Scoreboard

NFL

Coaches All-America

Bluebonnet Bowl,
Hula Bowl

NFL

AFL

NFL, Cotton Bowl

NFL (regional}

NCAA pre- and post-
game

Sugar Bow!

NFL {regional)

Norelco (LaRoche} £BS
Northwestern Bank (C-M) CBS
Noxzema (Esty) ABC
Pabst Brewing (K&E) ABC

NBC
Philip Morris (Burnett) CBS
Phillips Petroleum (JWT) NBC
Plymouth (Y&R} ABC Radio
Polaroid (DDB) ABC

CBS

NBC
Pontiac Motors (MJ&A) CBS

NBC
Prudential Insurance (Reach, McClinton) CBS
RCA (JWT) NBC
Revlon {Leber Katz Paccione) NBC
R. J. Reynolds {Esty) ABC

CBS

NBC
Rockwell Power Tool (Marsteller) ABC
Savings & Lloan Foundation (M-E) ﬁgg
Schmidt's & Sens (Bates) CBS
Shell Qil (0&M) ABC

CBS
Shulton Inc. (Wesley) NBC
Simoniz JWT) ABC
Sperry Rand (Y&R) CBS
Squibb Products (L&N) CBS
Standard 0il of Calif. (BBDO) CBS
Stanley Teols (BBDO) NBC
State Farm Insurance (NH&S) ABC

ABC Radin
CRS

Stewart-Warner (Ludgin)

STP Division Studebaker (Stern, Walters
& Simmons)

Sun Oil (Esty)
Sunray DX {Gardner)

TWA {FC&B)
United Air Lines (Burnett)

United California Bank (Wasey)
United Motors Service (C-E)

V-M Corp. (Rink Wells)

Wembley Ties (Henderson-Saussy)
J. B. Williams (Parkson}

Wolverine Worldwide (MJ&A)
WTS-Pharmacraft (DDB and Rumrill-Hoyt)

Zaie Corp. {Bloom}

ABC

ABC

ABC
CBS
ABC
NBC
ABC

CBS
NBC

ABC
ABC

NBC
ABC Radio

cBS
ABC

ABC Radio}

ABC

CBS
CBS

NFL

NFL (regional)

Bluebonnet Bowl,
Hula Bow!

Hula Bowl, College
All-Star, Coaches
All-America

Sugar Bowl, Senior
Bowli

NFL

AFL

Notre Dame half-
time news

Coaches All-America

NFL

AFL
NFL
Orange Bowl
NFL
AFL

AFL

NCAA, North-South,
Bluebonnet Bowl,
Gator Bowl.
Coaches All-
America

NFL

Sugar Bow!, Orange
Bowl, East-West

NCAA pre- and post-
game

NFL

Orange Bowl

NFL (regional)

North-South, Blue-
bonnet Bowl, Hula
Bow!, College All-
Star, Coaches All-
America

NFL

AFL

Coaches All-America,
College All-Star

AFL

NFL

NFL {regional}

AFL

North-South, Gator
Bow!

Notre Dame

NFL
Coaches All-
America

College All-Star,

Coliege All Star

NCAA (regional)

NFL {regional)

NCAA

AFL

Biuebonnet Bowl,
Hula Bow!

NFL pre-game

AFL, AFL Scoreboard,
Orange Bowl

NCAA

North-South, Gator
Bowl. Biuebonnet
Bow!l NCAA pre-
and post-game

East-West

Netre Dame pre-
game

NFL pregame

Bluebonnet Bow!,
Hula Bowl

College All-Star

Coltege All-Star,

NFL (regional)

K}
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be Sears, Roebuck through Star Adver-
tising; Volkswagen Dealers through
Doyle Dane Bernbach; Shell Oil through
Ogilvy & Mather, and Theo. Hamm
Brewing through Campbell-Mithun. The
pregame show is still open. Gil Stratton
will call the games and Don Paul will
handle color for all TV games.

Minnesota Vikings = Wcco Minne-
apolis is originating a regional radio
network of about 35 stations for five
exhibition games
plus regular sea-
son. North Star
Features is the
packager and the
games are sold lo-
cally in each mar-
ket. On wcco the
games have been
renewed for one-
half each by Midwest Federal Sav-
ings and Loan through M. R. Bolin
and Ford Dealers through J. Wal-
ter Thompson. The pregame show
has been renewed by Minnesota Coca-
Cola Bottling Co., placed direct, and
the postgame scoreboard has been re-
newed by Quarterback Sports Federa-
tion (drive-in chain), also direct. Ray
Christiansen and Paul Giel will an-
nounce.

Wcceo-tv Minneapolis will telecast
four exhibition games. Twin City Fed-
eral through Colle-McVoy, Blue Cross
through Harold C. Walker Advertising,
McDonald’s Corp. (drive-in) through
Jaffe-Naughton-Rich and North Amer-
ican Van Lines through Art Gruber
Associates each take one-quarter. Hal
Scott will do play-by-play and Pete
Elliott will do color for both the ex-
hibition and regular season network
games.

New Orleans Saints » WwL will orig-
inate six exhibitions and the 14-game
regular season schedule to a radio net-

work of 22 stations

in Louisiana, Mis-

sissippi, Arkansas
and Alabama. Fal-
staff Brewing
through Dancer-
Fitzgerald-Sample
and Humble Oil
through McCann-
Erickson will co-
sponsor all the games on the network,
except for isolated cases in which the
stations will sell the games themselves.
There will also be 15-minute pregame
and postgame shows packaged to the
network. Al Wester and Maury Magill
will call the games.

WwL-Tv New Orleans will carry five
exhibitions, all on tape the day after
the game. Two of them will be in color.
Faistaff, Allstate Insurance through Leo
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MILLION continued

Burnett, Home Finance through Fitz-
gerald, and Briarwood Homes through
Ted Liuzza & Associates will be one-
fourth sponsors. Don Criqui and Norm
Van Brocklin will announce all the TV
games. During the regular season, Paul
Hornung will do 15-minute shows on
Saturday and preceding the Sunday
CBS-TV game, as well as a five-minute
daily feature. Tom Fears, Saints’ coach
will also have a half-hour Saturday
show. Maison Blanche through Fitz-
gerald is half sponsor of the coach’s
program.

New York Giants » WNEW New York
and the Ivy Broadcasting Co. will again
cover the 19-game regular and presea-
son schedules with
separate feeds, in
the final year of a
two-year contract.
Ivy will feed the
games to more than
90 radio stations
on the East Coast
from Maine to Vir-
ginia. Mohawk Air-
lines through Anderson, Hutchins &
Seeds will be a sponsor on most of the
network. Pre-and postgame shows will
also be fed to the network. Woody Erd-
man, Dick Lynch and Don Smith will
announce the games and adjacent
shows.

On wNEw the games are sold to P.
Ballantine through Sullivan, Stauffer,
Colwell & Bayles; Howard Clothes
through Mogul, Baker, Byrne & Weiss;
Liggett & Myers through J. Walter
Thompson, and Manufacturers Han-
over Trust Co. through Young & Rubi-
cam. Pre-and postgame shows will be
sponsored by American Airlines through
Doyle Dane Bernbach; Bristol-Myers
through Y&R; Sinclair Qil through Gey-
er, Morey, Ballard; Standard Brands
through Ted Bates, and Volvo through
Scali, McCabe & Sloves, Marty Glick-
man, Al DeRogatis and Chip Cipolla
will handle the pregame show with
Messrs. Glickman and DeRogatis calling
the games. Mr. DeRogatis will do the
posteame Locker Room Report.

Wces-Tv New York will carry three
preseason contests and wWPIX(Tv) New
York will carry one exhibition game on
Sept. 3. Sponsors are not set for the
WPIX game. Sponsors on WCBS-TV will
be Olympic Airways through Lampert
Advertising; Philip Morris through Leo
Burnett; Piels Brewing through Papert,
Koenig, Lois, and First National City
Bank through J. Walter Thompson. Jack
Whittaker and Frank Gifford will call
thos¢ games and the Giants’ regular
network schedule.

Philadelphia Eagles » Wcau Philadel- -

phia will broadcast six preseason and

the 14 regular-season games to a 17-
station radio net-
work in Pennsyl-
vania, Delaware
and New Jersey.
Buying one-quarter
sponsorship is P.
Ballantine, through
Sullivan, Stauffer,
Colwell & Bayles,
Sun Oil, through
William Esty; Chrysler-Plymouth Deal-
ers, through Young & Rubicam; one
eighth sponsorship has been purchased
by Hanover Shoes through W. B. Doner,
and one-eighth remains unsold. Jack
McKinney will handle the pregame
Around the NFL pregame show and
the postgame show. Andy Musser and
Charlie Gauer will do play-by-play and
color during the games. Other related
shows include a 10-minute Foorball Pre-
view sponsored by Household Finance,
through Needham, Harper Steers and
a 10-minute Pro Football Roundup,
sponsored by Underwriters Brokerage
Service.

Wcau-Tv Philadelphia will broadcast
four of the Eagles preseason games, one
of them live. One-quarter sponsorship
goes to P. Ballantine through Sullivan,
Stauffer, Colwell & Bayles. The rest is
sold iocally, Tom Brookshier and Stu
Nathan will do the games.

WkBs-Tv Burlington, N. J.-Philadel-
phia is carrying one exhibition game.
One-quarter sponsors already signed are
C. Schmidt & Sons through Ted Bates,
Chevron Oil Co. through BBDO, and
Pennsylvania Bell through Gray & Rog-
ers.

Pittsburgh Steelers = Kpxa Pittsburgh
will originate the five exhibition and 14
regular-season games to a 29 station
media network.
Sun OQil through
William Esty, Du-
quesne Brewing
through Lando and
Mellon Bank
through Fuller &
Smith & Ross each
have one-fourth on
KDKA and the net-
work. Foodland Markets through Lando
also had one-eighth on kpka. The re-
mainder of the time is sold locally. Pre-
and postgame shows are also to be fed
to the network. Tom Bender and Jack
Fleming will handle the games and ad-
jacent programing.

Kbka-Tv Pittsburgh will carry the
five exhibition games, all of them on a
one-day tape delay. Joe Tucker and
Bill Burns will announce the Steelers’
TV games.

St. Louis Cardinals = KMox St. Louis
once again is originating games for a
regional radio network of more than 50
stations in Missouri, Illinois, Kentucky,
Indiana, Tennessee and Nebraska with
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GOLF
Doug Sanders and
Sandra Haynie

del polyester

...an Eastman Kodak fiber for fashion

presents Warner Bros-Seven Arts’

THE PROFESSIONALS

13 half-hour color TV sports specials e
| Larry Mahan
A Shawn Davis

BASEBALL
Frank and Brooks Robinson,
Baltimore Orioles

TENNIS

Pancho Gonzalez

FOOTBALL

Lance Alworth, - HOCKEY

San Diego Chargers X Bobbie Orr and the
T 4 ; Beston Bruins

BASKETBALL
Wilt Chamberlain, Philadelphia 76'ers
and Jerry West, Los Angeles Lakers

'/ BASEBALL -
#* Lou Johnsen and Jim Lefebvre,
Los Angeles Dodgers

SURFING
Fred Hemmings and
Paul Strauch

HORSE

RACING
N\ Eddie Neloy
N\ (trainer of Buckpasser)

SKHNG

Anderl Molterer

FOOTBALL
Fran Tarkenton vs. the Fearsome: Foursome
of the Los Angeles Rams (Roosevelt Grier,

David Janes, Lamar Lundy and Merlin Olsen)

P AUTO RACING
Dan Gurney, Winner of Le Mans

and Belgium Grand Prix h“The Professionals”
23 super stars of the professional sports world, brittiantly filmed in color in the heat of WAST Albanﬁ flso bei&:ﬁ'&gﬁ;gas fost.
action. Now, for the first time, they are seen also in exctusive personal close-ups. KOAT-TV Albuguerque. NM.  WLEX-TV Lexington, Ky,
KVILTY  Amanilio, Texas KVKM-TY Monahans, Tex.
WIBF  Augusta, Ga. WCOV-TY Montgomery, Ala.
. ) . i WHIO-TV Dayton, Dhio KOCO-TV Oklahoma City, Okla.
“The Professionals” witl premiere in February 1968 KELP-TV Bl Paso, Texas WEEK-TV Peoria, fll.
in beginning August 1968 in: WTVW-TV Evansville, Ind. WIAR-TV Providence, R.).
and be scheduled again beginning August 19 WNEM-TVFlint/Saginaw/  WREX-TV Rockdord, Il
@ Kingsport/Johnson @ Pittsburgh Bay City, Mich. KNTV  San Jose, Calif.
i Aiinia WD nEr c“f gy e g WANETV Ft. Wayne, Ind.  WNYS-TV Syracuse, N.Y.
© Boston © Detroit ol ;’\n oles ! © Portland, Ore. KREX-TV Grand Junction, Colo. WIBW-TV Topeka, Kansas
® Baltimore @ Greensboro o . Ag @ Rochester, N.Y. WZZM-TV Grand Rapids, Mich.  KTUL-TV Tulsa, Okla.
Buffalo , i © Louisville B Lol WLUKTV Green Bay, Wise. WKV Utica, N.Y.
° @ Greenville/Asheville/ ® Milwaukee . Louis KATC  Lafayette, La.
@ Charlotte Spartanburg, S.C. P @ San Diego/
@ Chicago @ Hartford/New Haven/New . . Tijuana, Mex. Bune _
A Britain/ Springfield, Mass. e Wi M Warner Bros.- Seven Arts, Inc.
o Cleveland/Akron @ Housten/Galveston o New Orleans Oakland NEW YORK: 200 Park Avenue + YUkon 6-1717
# Columbus,O. o Indianapolis/Bloomington e New York ®Seattle/Tacoma k\?EA?‘JNTiELSEZSS 3220 g"";s'\;:l‘l’ B';d; ’ (;RE“Z&WZ%';%%Q
, o . . : gWOoo ey Drive - N.E.~404-252-
@ Dallas/Ft. Worth  ® Kansas City ® Philadelphia oWashington, D.C. CINCINNATI: 5388 Winton Rd., Fairfield, Ohio- 832-7211
For details about the 35 Markets sponsored by Eastman Kodel, please contact: TORONTO: 11 Adelaide Street West - EMpire 47193
R. Widholm—Needham, Harper & Steers, Inc. N.Y. « (212) 986-6500 - TWX 126-249 Seven Arts Productions International Limited
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FOOTBALL PRICE TAG: $105 MILLION continued

Falstaff Brewing through Dancer-Fitz-
gerald-Sample taking one-half as prime
sponsor. The schedule includes five ex-
hibitions plus regu-
lar season. Locally
on KMOx, General
Finance Corp.
through Post
Keyes, Gardner is
taking one-quarter
and Mercantile
Trust Co. through
D’Arcy Advertis-
tising is taking one-eighth with one-
eighth still open. KMOX has three pre-
game shows this year. Cardinal High-
lights has been taken by United Sav-
ings and Loan through Advertising As-
sociates of St. Louis; the Jack Buck
Show will be sponsored by Hamilton
Jewelry, placed direct, and the immedi-
ate pregame feature is still open. Post-
game Srar of the Game has been taken
by Alitalia Airlines through Charles
Goetz Advertising. Jay Randolph will
do play-by-play with Ray Geracy hand-
ling color. Because of conflicts with the
St. Louis (baseball Cardinals, kmox
will be carrying the exhibition games
and at least the first three regular sched-
ule contests on tape. Live broadcasts for
those games will be on ksp St. Louis
from the xmox network feed. When
KMOX picks up the live football broad-
casts, its feed will continue to be heard
through the season on Ksb. The pre-
game show on Ksb will be handled by
Sonny Randle and the postgame show
will be an AFL-NFL scoreboard.

KMmox-tv St. Louis will carry four
exhibition games, all on video tape. Fal-
staff will sponsor one-half and the re-
mainder is participating. The pregame
feature is still open. Jack Drees will
handie play-by-play with Mal Hammack
doing color for all TV games.

San Francisco 49ers = Ksro San
Francisco can boast the most far flung
radio network in pro football with its
feed of the five
exhibition and 14
regular league
games of the 49ers.
In addition to the
basic 13-station net-
work in California
and Nevada, the
feed will also go to
nine markets in
Alaska, to one station in Honolulu and
to the station in Agana, Guam. The
Alaskan, Hawaiian and Guamian sta-
tions will sell the games locally. Spon-
sors for the regional coverage, each
with one-fourth, are: Chrysler-Plymouth
Dealers through Young & Rubicam:
United Vintners through Honig-Cooper
& Harrington; Household Finance

34 (LEAD STORY)

through Needham, Harper & Steers, and
Standard Oil of California through
BBDO. The 15-minute pregame show
will be sponsored by New Century Bev-
erages through Post, Keyes, Gardner
and the 15-minute postgame show has
been taken by Packard-Bell through
Grove, Cappel, Pera & Rocky. Lon
Simmons will do play-by-play and the
postgame show, with Hugh McElhenny
handling game color and Russ Hodges
on the postgame show.

Krvu(Tv) Oakland-San Francisco
will carry two exhibition games, one in
color. One-fourth sponsors are: House-
hold Finance, Standard Qil of Cali-
fornia, and General Brewing through
BBDO. One-fourth is still open. Krix
(Tv) San Francisco will carry only the
CBS-TV NFL schedule. Bob Fouts and
Gordon Soltau will call the games on
TV.

Washington Redskins = WMAL Wash-
ington will originate the five exhibitions
plus the regular season schedule for 25
stations in the Mid-
dle Atlantic states.
The games are sold
locally. Sponsors on
wMaL are Dodge
Dealers through
BBDO and Wash-
ington Gas Light
Co., through XKal,
Ehrlich & Merrick,
each with one-fourth. The rest is open.
The pregame show with Bobby Mitchell
is still open. The Locker Room Report
with Sam Huff after the game will be
sponsored by Thompson Honor Dairy
through Earle Palmer Brown. Steve
Gilmartin and Mal Campbell will han-
dle play-by-play and color.

Wror-Tv Washington will carry three
preseason games, one of them in color.
Pabst Brewing through Kenyon & Eck-
hardt has taken one-quarter of the
games, with the remainder available.
Jimmy Gibbons and Bill McColgan will
call the games. During the network
schedule, Mr. Gibbons will team up
with Pat Summerall on the broadcasts.

AMERICAN LEAGUE

Oakland Raiders = KNEw Oakland,
in the second year of a three-year con-
tract will feed the entire Raiders sched-
ule to a 13-station
radio network in
California and Ne-
vada. Union Oil Co.
through Smock/
Waddell; Grodins
of California
through The Wy-
man Co., and Cen-
tral Valley Bank
through Meltzer, Aron & Lemen will

sponsor the games. Volvo through
Scali, McCabe & Sloves, and Lincoln-
Mercury Dealers through Kenyon &
Eckhardt will sponsor the pre- and post-
game shows.

Krvu(tv) Oakland-San Francisco
will carry four preseason games, two
live and two taped. The taped games
will be in color. At least three of the
games will be fed to KTTV(Tv) Los An-
geles, which in turn may share its pick-
ups with xFMB-Tv San Diego. Sponsors
and announcers for Krvu are not set.
Sponsors on KTTv will be Kellogg Co.
through Leo Burnett; Phillips Petroleum
and Ford Dealers, both through J. Wal-
ter Thompson, and Harris & Frank
Clothiers through Robert Svennson.
Tom Kelly will do play-by-play for
KTTv. The AFL network schedule will
be carried by KRON-TV San Francisco.

San Diego Chargers = KrMB San
Diego, in the third year of a four-year
contract, will carry five preseason and
14 regular season
contests and feed
them to a 16-sta-
tion regional net-
work in California,
Arizona and Ne-
vada, a consider-
ably larger network
than in previous
years. Lyle Bond
will do the play-by-play and Bob Blum
will do color. Co-sponsors are Union
Oil Co. of California through Smock/
Waddell, and Home Federal Savings &
Loan Association through Lane & Huff/
Advertising. Pre- and postgame shows,
15-minutes each, will be sponsored by
Dodge Dealers through Cole Fisher
Rogow.

KFMB-Tv San Diego will carry one
exhibition game. Koco-tv San Diego
will carry only the AFL schedule from
NBC-TV.

Boston Patriots = WBz Boston, in its
second year of a three-year contract,
will originate four preseason and the
14 league games
for a three-station
radio network. Bob
Starr and Gil San-
tos will again call
the games. Spon-
sors are Citgo
through Lennen &
Newell, Liberty
Mutual Insurance
through BBDO, Volvo through Scali,
McCable & Sloves and Dodge Dealers
through BBDO. A pregame show with
Mr. Starr and Mike Holovak, and a
postgame wrap-up with Messrs. Starr
and Santos are planned.

Wsz-Tv Boston will carry the NBC-
TV AFL feeds.

Buffalo Biflls = WgeN Buffalo will
originate the preseason and regular
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Be the center of attention—with a new car from Chrysler Corporation.

See the new Plymouth, Dodge, Chrysler and Imperial at your dealer's. g% CHRYSLER

And watch for the time and date as Chrysler presents a Bob Hope Comedy Special.

Also see AFL football in action every week. Alt on NBC TV, in ¢olor, A CORFORAMION
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FOOTBALL PRICE TAG: $105

league games for a 10-station statewide
network to be fed
by WBEN-FM. Ma-
rine Trust Co. of
; L New York through

0F BBDO takes one-
half on WBEN and
various segments
on the network. C.
Schmidt & Sons through Ted Bates
also has one-fourth on WBEN. The rest
is sold participating. Van Miller will
call the games and do the pre- and
postgame shows. The pregame Kickoff
is sponsored by Milk for Health, placed
direct and Sotre Fixture Sales through
Weil, Levy & King. The postgame
scoreboard is sold to Kenmore Motors
through Lloyd Mansfield and Bell Tire
& Battery, placed direct.

WkBw-Tv Buffalo will carry three
preseason games sponsored by Genes-
see Brewing through William Esty,
Liberty National Bank through Barber
& Drulard, Blue Cross and Blue Shield
through Comstock Advertising, Mag-
navox Dealers through Joseph Tartaro
and Al Maroone Ford through Moss-
Chase. Rick Azar will call the games.
WaR-Tv Buffalo will take the NBC-TV
regular season feeds.

Denver Broncos ® KTLN Denver, in
the second year of a four-year con-
tract will carry the five preseason and
14 regular season
Bronco games. In
all, the broadcasts
will be heard on
a 32-station Inter-
mountain Network
in Colorado, Wy-
oming and Nebras-
ka. Humble Oil
through McCann-

Schlitz Brewing

Erickson and Jos.

MILLION continued

through Leo Burnett each bought one-
forth participations on the full network.
The remaining time is sold locally in
each market, with Public Service Co.
of Colorado and Tynan Town Chrysler-
Plymouth, both placed direct, picking
up the time on XTLN. Bob Martin will
call the games and Dick Carlson will
do color. A 15-minute Ask the Coach
show will be sponsored by First Na-
tional Bank of Denver out of Sam Lus-
ky & Associates, The 10-minute pre-
game show will be sponsored by Lefty
Martin Appliance, placed direct. Harker
B. Spensley Inc. Advertising, on behalf
of Keefe Rambler, is picking up the
10-minute postgame program.

Koa-tv Denver will take the AFL
schedule from NBC-TV. Ray-O-Vac
Batteries through Howard H. Monk &
Associates, will sponsor a show pre-
ceeding each telecast.

Houston Oilers s The team is doing
its own packaging this year and KILT
Houston will feed the games, including

i exhibitions, to a
16-station radio
network in Okla-
homa, Texas, New
Mexico and Loui-
siana. Network
sponsors are Lone
Star Brewing
through Glenn Ad-
vertising, South-
western Bell through Gardner Advertis-
ing, Schick Safety Razor through Comp-
ton Advertising and Dodge Dealers
through BBDO. Phillips Petroleum
through J. Walter Thompson has the
pre- and postgame shows on the net-
work. Bill Ennis will do play-by-play
and Al Jamieson will handle color.

Kpre-Tv Houston will carry one pre-
season game and feed it to a nine-

CBS said it didn’t do it. The FCC
said that it accepted CBS’s word. As
far as those two were concerned the
case was closed on the allegations
that CBS had told a referee to call
false fouls so the network could get
in commercials during a televised
match (BROADCASTING, May 22).

The commission in May had asked
CBS to comment on the reports that
referee Peter Rhodes of the National
Professional Soccer League said he
had called false fouls on instructions
from CBS-TV officials.

CBS said it had “not participated,

CBS cleared of rigging soccer time-outs

directly or indirectly, in calling false
fouls, in telling players to lie down
or feign protest or injury or to
propel the ball out of bounds, or
in telling the referee to call time-outs
for pretended injuries, and that CBS
has not participated in any plan to
mislead the viewing public. . . .”

Last week the FCC wrote that it
accepted CBS’s assurances “as con-
sistent with the responsibility of li-
censees not to mislead the public
as to the reason why play is inter-
rupted to permit the insertion of an-
nouncements.”

36 (LEAB STORY)

station TV network in Texas and Okla-
homa. Lone Star Brewing is the prin-
cipal sponsor on the network with the
remainder sold locally. Other sponsors
on KPRC-Tv are Trans Texas Airways
through Glenn; Aamco Transmissions
through Evans Advertising, and Kirby
Lumber Co. through Boone & Cum-
mins. Charlie Jones will call the games
with Dick Maegle on color. Kprc-Tv
will also carry the network schedule of
AFL games. It will have a half-hour
pregame show with Wally Lemm,
Oilers’ coach.

Kansas City Chiefs = KcMo Kansas
City will originate for a radio network
of some 45 stations in Kansas, Missouri
and Oklahoma this
year for five ex-
hibition games plus
the regular season.
Interstate Securities
through Ballantine
Radford Advertis-
ing and Schlitz
wholesalers
through Mace Ad-
vertising are each taking one-quarter
sponsorship of the network. On xcmo
Fairmont Country Club Dairy through
Bauer Tripp Foley is taking one-fourth.
One-eighth parts also have been sold
locally to Fleming Co. through Verne
Siddal and Sanitone Cleaners, direct.
KcMmo’s pregame Pow Wow has been sold
to City National Bank through Biddle
Agency while the postgame scoreboard
has been sold to Aamco Transmissions
through Sher & Jones. A post-postgame
Lockeroom show aired only after local
games will be sponsored by Swift Dodge
through Arthur Katz Advertising. Tom
Hedrick will do play-by-play and Bill
Grigsby will do color.

Kmsec-tv Kansas City will originate
four exhibition games for a special re-
gional network of eight stations in Mis-
souri, Kansas and Nebraska. They will
be sponsored locally in each market. On
KMBC-TV the co-sponsors will be Wilson
& Co. through Campbell-Mithun, Fal-
staff Brewing through Dancer-Fitzger-
ald-Sample, Plymouth dealers through
Young & Rubicam and RCA Victor
Distributing Corp. through Associated
Advertising Agency. Wpar-Tv Kansas
City is carrying the NBC-TV coverage
of the regular season games and will
have a package of pregame and post-
game shows, Quarter-sponsorships have
been sold to Contractors Supply Co.
through Barrett & Yehle, Shakey’s Pizza
Parlors through Arthur Katz and
Household Finance through Needham,
Harper & Steers.

Miami Dolphins ® Wiop Miami will
originate all the Dolphins’ games to an
eight-station Florida network for the
rights’ holder, Miami Dolphin Football
Network Inc. Royal Castle System will
be half sponsor for the broadcasts with
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the remainder sold locally on a spot bas-
is. Bob Gallagher
and Henry Barrow
will call the games.
Weekly football
specials on wiob
include the George
Wilson Show co-
sponsored by Velda
Dairies through
D’Arcy  Advertis-
ing, and Miami Linclon-Mercury;
Dial the Dolphins with Velda Dairies
taking half and half open; George Wil-
son Warm-Up sponsored by Miami
Skyways Motel and the pregame show
sponsored by Sheehan Buick. On
a daily basis, wiop will again carry
Football for Women Only with Mrs.
George Wilson, wife of the Dolphins’
coach, giving tips on understanding the
game to the ladies. This three-a-day
series has been sold to Velda Dairies.

WCKT(TV) Miami will carry one ex-
hibition game live and in color. Feed
to a statewide network is pending. The
station also expects to carry a half-hour
show preceding all the regular season
AFL games. Joe Croghan and Morris
McLemore will handle the program.
WTtvJ(Tv) Miami has scheduled one
exhibition game. Bob Gallagher will
call the game.

New York Jets = Wagc New York
will carry the Jets’ preseason and
regular schedule, going into its fourth
year of a five-year
contract without a
radio network. Lib-
erty Mutual Insur-
ance and Chevron
Oil, both through
BBDO, Rheingold
Beer through Grey
Adpvertising, and Buick Dealers through
Fletcher Richards will sponsor the
games. Merle Harmon will call the
play-by-play and Dick Young will do
color. The pregame show with Howard
Cosell and the postgame show with
Mr. Young are again being sponsored
by Worsted-Tex, through Altman, Stol-
ler, Chalk.

Wor-Tv New York will cover all
five preseason games, two taped and
three live. Sponsors are Chrysler
through Young & Rubicam; Braniff In-
tenational through Wells, Rich, Greene;
Bankers Trust Co. through Doyle Dane
Bernbach, and C. Schmidt’s Brewing
through Ted Bates. All but Chrysler
will sponsor a pregame show. On play-
by-play will be Lou Boda; on color
George Ratterman. WNBC-Tv New
York will run the network schedule of
league games.

Football syndication increasing

Boom in all sports emphasized in gridiron programs

as audience and sponsor interest keeps pace

Activity in the football syndication
field seems to be on the increase. It
was only a few years ago that about
the only weekly football show con-
sisted of highlights of the previous
week’s National Football League game.
But audience and sponsor interest has
expanded the whole syndication field.

NFL Films Inc., a wholly owned
subsidiary of the NFL, this season re-
ports a “substantial increase” in bill-
ings. The league’s film arm has added
two other weekly half-hour color 1967
football series, NFL East and NFL
West, packaged with its perennial
staple Game of the Week. Company

officials said commitments have come’

in from some 40 markets. Of that
number, about 19 stations have signed
for all three series.

In 1966, NFL Films sold syndication
rights of Game of the Week to Screen
Gems. This year NFL Films will handle
its own distribution.

The company also currently has in
syndication a National Football League
Action 1966 series, sold in 25 markets
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through American Express.

For CBS-TV, the company plans to
supply film features for insertion into
the network’s pregame shows,

The AFL's film arm, Tel Ra Inc.,
has sold distribution rights of its
American Football League Highlights
to Four Star International Inc. This
18-week series of half-hour color pro-
grams has been purchased in 25 mar-
kets.

Tel Ra also has made tentative ar-
rangements with ABC-TV to film seg-
ments for that network’s 15-minute
pregame show, College Football To-
day.

It also expects to distribute its regu-
lar 15-week series, College Football
Highlights again this year. In 1966,
Tel Ra supplied NBC-TV with a half-
hour Saturday series AFL Highlights.
The network will not carry this pack-
age in 1967. .

Unitas Stars = Warner Bros.-Seven
Arts Television’s The Professionals, a
series of 13 half-hour color specials
featuring Johnny Unitas, has been dis-

tributed in 64 markets. The package
has also been sold to Eastman Chemi-
cal Products, through Needham,
Harper & Steers, for two 13-week
flights next year. Eastman has lined
up 35 markets for a run in February
and again in August 1968.

United Press International’s audio
service has added two sports series to
its programing. Football Analysis, a
12% minute preview of professional
and college football games, which will
be aired weekly (Sept. 7-Dec. 21) and
allow for three one-minute commercial
cutaways, and a series of five 3%
minute programs (Aug. 28-Sept. 1),
which will preview pro teams. Both
shows will be fed at the bottom of the
third audio transmission period (1:10
p.m. NYT). Ed Ingles will narrate
both shows.

Castleman D. Chesley Co., Exton-
Whitford, Pa., cooperating with Sports
Network Inc., New York, plans to pro-
duce a 10-game Notre Dame Foothall
package on a delayed basis. SNI ex-
pects to feed to some 120 TV stations
the 90-minute colorcasts (11:30 a.m.-
1 p.m.) on Sundays, following the
Saturday Notre Dame game. SNI has
already signed three national sponsors:
Haggar Slacks through Tracy-Locke;
General Mills through Knox Reeves,
and Stanley Tools through BBDO.

SNI is selling six minutes per game
reportedly at $13,000 per minute. Sta-
tions are given an additional six minutes
locally. The package includes a 90-
minute opening show (Sept. 17) and
closing review (Dec. 3). NBC-TV’s
Jim Simpson will announce the series.

SNI also expects to telecast the Dec.
2 Orange Blossom Classic, featuring
Florida A & M against a rival team.
This color program will be distributed
nationally to more than 100 stations.

Swimming show planned

Kristom Productions, Hollywood, has
signed Virginia Hunt Newman, author
of “Teaching an Infant to Swim” to do
a syndicated TV series. Called C-mon
In-the Water's Fine, the series will be
filmed in color and will feature swim-
ming education and water safety for the
entire family. Plans call for appearances
by Mrs. Bing Crosby and her children
and John Wayne’s children, all pupils of
Mrs. Newman.

Parachutists on TV

Color film coverage of the 1967 U.S.
Parachuting Champoinships recently
held in Tahlequah, Okla., produced and
distributed by Triangle Stations, New
York, will first be seen on ABC-TV’s
Wide World of Sports in October. A
separate documentary will subsequently
be released for syndication by Triangle
Program Sales.
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BROADCAST ADVERTISING

TV networks: under the FTC gun

They're asked to disclose all negotiations

with advertisers, agencies for this season

and next, in search for unfair practices

The Federal Trade Commission,
which has been looking into the rate
practices of television networks for the
last year, has dropped the other shoe.
It has asked the three TV networks to
furnish voluminous information on their
rate structures and practices, and has
used the unsettling phrase “discrimina-
tory practices” in its correspondence.

The FTC’s letter of inquiry, dated
July 26, went only to ABC, CBS and
NBC—although it’s presumed that fur-
ther inquiries will be made of adver-
tisers and agencies after the trade com-
mission staff completes its study of the
network responses.

The three-page letter, signed by Jo-
seph E. Sheehy, director of the FTC’s
Bureau of Restraint of Trade, asks that
the information be furnished in three
weeks to Richard Duke, a lawyer in
the FTC’s Bureau of Economics, who
has been assigned to the investigation.
It’s generally believed, however, that ex-
tensions will be granted since some of
the details, according to network
sources, require clarification.

No great alarm was expressed by
any network spokesman. They regard
the FTC inquiry as an extension of
the government’s study of advertising
discounts granted by media to their ad-
vertisers. This was the subject of hear-
ings last year before the Senate Monop-
oly and Antitrust Subcommittee. At that
time, it became known that the FTC
was also looking into the situation.

The FTC request, it's known, is con-
sidered a second step in its study of
TV rates and practices. Since late last
year, the agency has been studying the
testimony submitted by both adver-
tisers and agencies, and the network
responses, as well as complaints. The
complaints that have been submitted to
the FTC, directly or through the Sen-
ate committee, principally have dealt
with two alleged unjustices: (1) that
large advertisers get a better break in
buying network time through discounts
and desirable time, and (2) smaller ad-
vertisers do not receive the same or
relative discounts in their purchases,
and cannot secure the time they wish
when they want it.

Data Desired » What the FTC called
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for in its letter to the networks is in-
formation and data on the “sale, promo-
tion and disposal of advertising time”
for specified shows broadcast during the
1966-67 season and scheduled for the
1967-68 season.

The FTC said that it is interested on-
ly in programs broadcast between 7:30
p-m. and 11 p.m., EST. It also stated
that it only wants information on the
five most popular and the five least pop-
ular programs, according to Nielsen
network ratings.

Referring to “specials,” the FTC
asked for the two with the highest, and
the two with the lowest Nielsen ratings.

In a list of seven particulars, the
trade agency asked each of the networks
to furnish (1) the names of all people
participating in the sale, promotion and
disposal of advertising time for the
two seasons; (2) the identity of all ad-
vertisers in those two periods; (3) the
total dollar expenditure in 1966-67 and
the scheduled spending for next season;
(4) documents exchanged between each
network and any actual or prospective
advertiser or advertising agency related
to programs last year or upcoming; (5)
internal correspondence about the sale
of time; (6) price lists, rate cards and

Double clutter since '50?

Admiral Corp., Chicago TV-set
maker, which recently said it
planned to take a hiatus in tele-
vision advertising because of what
it considers growing commercial
clutter in the medium (BROAD-
CASTING, June 19, 12), is making
a study of programing since 1950
to prove its point. Admiral’s board
chairman, Ross D. Siragusa, has
indicated the study so far tenta-
tively suggests the number of
commercials and commercial time
have “just about doubled” since
1950. Admiral hasn’t said when
it expects the study will be com-
pleted.

“other announcements” used in the sell-
ing of advertising and the shows includ-
ing those that discuss policies or prac-
tices dealing with prices, and (7) Niel-
sen network ratings for all the men-
tioned programs in the past season and
“assessments and evaluations” for the
coming season.

The agency’s letter opens with these
words:

“You are advised that the Federal
Trade Commission is conducting an in-
vestigation of [name of network] and
the other companies operating national
television networks. This investigation
is being conducted under Section 5 of
the Federal Trade Commission Act for
the purpose of determining whether any
or all of the national television networks
are engaged in discriminatory practices
or other unfair methods of competi-
tion.”

Section 5 of the FTC Act declares un-
lawful “unfair methods of competition
and unfair or deceptive acts or prac-
tices” in interstate commerce.

In another section of the letter, in
conjunction with its request for docu-
ments exchanged between a network
and any advertiser, the FTC states:
“This request covers all files showing all
inquiries and responses thereto, and all
selling and buying efforts (successful or
not) made by [name of network], ad-
vertisers and advertising agencies, in-
cluding inquiries, offers, bids, order
letters and any other documents cover-
ing the sale or purchase, or attempt to
sell or purchase, advertising in the 1966-
67 and the 1967-68 shows.”

Discount Probe » The Senate hearings
on TV network discounts were held last
May and June and resumed in Decem-
ber. Senator Philip A. Hart (D.-Mich.)
was chairman of the subcommittee that
heard testimony from a gamut of ad-
vertisers and antitrust lawyers, as well
as rebuttals from network executives
and other industry spokesmen.

Even before the hearings had begun,
the networks announced that they were
eliminating volume discounts from their
rate schedules.

Among the contentions made by crit-
ical witnesses were that major corpora-
tions paid less per unit than smaller ad-
vertisers for TV network advertising;
that smaller advertisers faced discrimi-
nation in getting desirable time slots and
were denied regional market coverage
permitted to the larger advertisers, and
that in some instances larger companies
excluded smaller competitors from se-
curing any air time.

Critics also charged that rate cards
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We've gomt a hit on our hands and
16 markets to prove it.

Jacksonville, Washington D.C.,
Charleston, Indianapolis, Richmond,
Charlotte. These are a few of the
markets programming the all-new color
hit, The Village Square.

The talents of the Villagers, vocalist
Jeanne Lavoie and the Village Dancers,
combine with a nationally known

guest star each weeck. The result isa
young 30-minute variety show with

a fresh new approach that appeals to
the whole family.

Folk Rock. Rock & Roll. Hits of
Yesteryear. Comedy Skits. There's
something for everyone to enjoy in the
Village Square, and the rave notices
prove it!

“After airing the first Village Square,
CONTACT:

I was somewhat surprised by the number
of adults who called and observed

that this type music and entertainment
was presented in such a tasteful
manner.” J. Nathan Tucker, WBTV
Program Operations Manager.

“The best produced youth oriented

program that I have seen.” Bob Atkins,
Program Director, WJXT (TV),
Jacksonville, Florida. -

“This is an important show. Well
produced for teenagers, but refreshing
and appealing for adults.” Warren
Wright, Program Manager, WFBM-TV,
Time-Life Stations, Indianapolis, Ind.

Get with it today! This program is
already partially pre-sold for your
market.

HITVILLE PRODUCTIONS

One Charlottetown Center *+ Post Office Box 682 + Charlotte, N. C. « Phone: 372-3959

Production Facilities: Jefferson Productions, Charlotte, North Carolina, in their new multi-million
dollar color wing equipped with five Norelco-Plumbicon color cameras.
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of the networks were not absolute, but
only starting points for negotiations.
One factor stressed by some of the ad-
verse witnesses was that major, multi-
product corporations can use piggy-
back commercials, denied to two sep-
arate companies that wish to jointly
buy a 60-second participation schedule.

An anticompetitive element was
raised when it was noted that because of
volume discounts, a large advertiser
would be inclined to spend all his TV
advertising budget with one network.

Network spokesmen rebutted this tes-
timony, but the hearings ended with
Senator Hart suggesting that the FCC
assume jurisdiction over the time sale
practices of stations and networks, even
though FCC Chairman Rosel H. Hyde
had testified specifically that the FCC
should not, and under the Communica-
tions Act may not, intervene in the
business of broadcasting.

It was during the Senate hearings
that FTC Chairman Paul Rand Dixon
disclosed that his agency was looking
into TV network rates and sales prac-

tices. He said he was aware that the
networks had announced that they were
eliminating discounts from their rate
cards, and that the practice now was
the sale of participation minutes with-
out discounts. But, he added: “Whether
these new trends have bred new forms
of discounts or discrimination we do not
yet know.”

Also appearing before the Senate
committee was Edwin M. Zimmerman,
first assistant to Donald F. Turner,
antitrust chief of the Department of
Justice, who aimed his statement prin-
cipally at the possible anticompetitive
aspects of the network practice that
permits a single, multiproduct adver-
tiser to buy one 60-second spot and
advertise two products while prohibit-
ing two unrelated manufacturers from
buying the same spot to advertise their
two products. He also questioned why
two companies making complementary
products could not jointly buy a series
of 26 or 52 weeks of commercials and
arrange their use between them. Why
could not regional buyers, he asked,

Multiproduct clients
boost radio networks

Study of all networks by CBS traces factors

behind the constant rise over past six years

Network radio is making a solid
and steady comeback in advertising
revenues, bolstered by a strong use
of the medium by large multiple-prod-
uct advertisers.

In the process of gaining strength
each year, the combined four-network
advertising income in time and talent
rose to an estimated $59 million in
1966, eclipsing the $45.2 million in-
vested in 1961 by 31%. In 1965, the
comparable total was approximately
$56 million (BROADCASTING, June 20,
1966).

These are the salient points emerging
from a detailed study of advertisers
using network radio during each of
the last six years, as prepared and
released today (Aug. 7) by CBS Radio.

Commenting on CBS Radio’s annual
“state of the medium” report, George
J. Arkedis, vice president and general
manager of the network, noted that
this was the first of the yearly studies
to include a count of different brands
and institutional services offered to the
public on the four networks, in addi-

40" (BROADCAST ADVERTISING)

tion to the customary count of adver-
tisers.

“We are particularly encouraged,”
he said, “by the sponsor endorsement
implicit in the 1966 totals of 197 ad-
vertisers and 340 different brands and
services. These totals indicate strong use
of the medium by large, multiple-prod-
uct advertisers, and we see this trend
growing in 1967.”

The Big Boys » He pointed out that
new network radio moves this year by
such sophisticated users of broadcast
media as General Foods and Colgate-
Palmolive “suggest to us that the values
of this medium for large, as well as
small advertisers, are being widely rec-
ognized and should increase.”

Among the values of network radio
for the business community, he said, is
its expanding function as a “maximum
news medium.” He pointed out that
covering the momentous events of 1967,
such as the Middle East war, the sum-
mit meeting at Glassboro, N, J., and
the Vietnam war, network radio “even
more than in the past served the public

form a buying alliance for this purpose?

He also saw discrimination in the
alleged practice by networks of refus-
ing to talk to smaller advertisers early
in the season “until the larger custom-
ers have had an opportunity to pick and
choose” their time buys.

The FTC’s interest in the subject of
network rates and practices came to
the fore again earlier this year when
that agency was appearing before a
House appropriations committee. An
item included among a dozen studies
being conducted by the FTC’s Bureau
of Economics stated that the bureau
had been directed to study *“discrimi-
natory” rates in TV advertising and to
make a finding on how this might affect
the position of small advertisers in TV.

Dr. Willard F. Mueller, the agency’s
economics director, said then that the
study was to determine whether the net-
works actually have discontinued dis-
counts for volume advertising and, if
not, just what discounts are now per-
mitted and what their effects are
(BROADCASTING, May 8).

with special distinction.”

The CBS Radio study pinpoints a
gradual but consistent gain in adver-
tising revenue each year from 1961
through 1966, with network radio ex-
penditures climbing from $45,159,000
to $59 million in 1966 (all figures
through 1965 are from the FCC
Broadcast Financial Data Reports, ex-
cept for 1966, which was estimated by
the CBS Radio financial analysts).

Among the highlights of the study
were the following:

o Of the 197 different advertisers on
the four radio networks 108 were on
CBS; 97, including five religious ac-
counts, on NBC; 80, including three
religious accounts, on ABC; and 73, in-
cluding six religious accounts, on MBS
{CBS Radio does not accept sponsor-
ship of religious broadcasts).

= Of the 340 advertised brands or
institutions, 182 were on CBS Radio,
152 on NBC Radio, 126 on ABC Radio
and 108 on Mutual. Sixty-one adver-
tisers were represented by multiple
products and/or services and 136 by a
single product or service.

= General Motors Corp held its po-
sition as the largest billing network
radio advertiser in 1966, followed in
order by Campbell Soup and State
Farm Mutual Insurance Co. General
Motors also was the leader in adver-
tising multiple products and/or serv-
ices, with 11, followed by Sterling
Drug Inc. {(nine) and Bristol-Myers
Co. and Minnesota Mining & Manufac-
turing Co. (eight each).

2 Foods remained the single most
important category of radio advertising,
with 19.2% of gross total expenditure
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in 1966 as compared with 18.3% in
1965, followed by the cosmetics, toilet-
ries, drugs and proprietaries, 17%;
automotive, 14% and cigarettes, cigars,
tobacco, 10.4%.

= CBS Radio’s 108 advertisers in
1966 were a gain of three over 1965;
NBC’s total of 97 was equal to the 1965
figure; MBS’s 73 advertisers topped
1965 by 10 and ABC's 80 was nine
less than the previous year.

s There were 27 advertisers for the
second year in a row that used schedules
on all four radio networks. They were
AT&T, Bristol-Myers, Campbell Soup,
Chrysler Corp., Continental-National
American Group, E. I. duPont de
Nemours, Eversharp Inc.,, Florists’
Transworld Delivery Association, Ford
Motor Co., Foster-Milburn Co., P.
Lorillard Co., Mennen Co., Motorola
Inc., National Flaxseed Processors As-
sociation, Chas. Pfizer & Co., Polk Mil-
ler Products Corp., Quality Court Mo-
tels Inc., Reader’s Digest Association,
Revlon Inc., Rexall Drug & Chemical
Co., R. J. Reynolds Tobacco Co.,
Richardson-Merrell Inc., Savings &
Loan Foundation, State Farm Mutual

Insurance Co., Sterling Drug and Union
Carbide Corp.

= The categories that have shown
the largest gains over the past few
years are consumer services, publica-
tions, cigarettes, cigars and tobacco,
and religious and miscellaneous.

All four radio networks cooperated
to develop the medium’s list of 197
different corporate advertisers and 340
advertised brands or institutions in
1966.

Sets, Audience Grow » The physical
dimension of radio continues to grow
unabated, the study reveals. The total
market for radio sets in 1966 again
established a record, with 47.6 million
sets of all types sold, as compared
with 44 million in 1965. Portable re-
ceivers again set the pace, with 23.4
million sold in 1966, up from 21.9
million in 1965.

The study also stresses the point that
the increase in radio set sales, as com-
pared with increases in television set
sales and daily and Sunday newspaper
circulation gains, continued dominant
in 1966. From 1961 through 1966, the
sale of radio receivers topped television

by 169.7 million sets. The combined
circulation of all daily newspapers over
the six year period increased by only
2.1 million.

As of Jan. 1, 1967, the total number
of radio receivers in working order was
estimated at 262.7 million sets, amount-
ing to a net increase of 20.7 million
since Jan. 1, 1966.

The study underscores the vast po-
tential reach of radio in comparison
with other media. It points out that its
262,700,000 sets (25% of them car
radios) compare with 72 million U. S.
TV sets; the 62 million combined cir-
culation of Life, Look, the Saturday
Evening Post, Reader's Digest, Mc-
Call's, Ladies Home Journal and Better
Homes and Gardens, and the 61.4
million combined circulation of all
morning and evening newspapers.

CBS Radio researchers drew from
a number of sources to compile the
report. Among these were the Radio
Adpvertising Bureau, Electronics In-
dustry Association, Leading National
Advertisers/Broadcast Advertisers Re-
ports and the Mutual Broadcasting
System.

RADIO NETWORK ADVERTISERS January through December 1966

Adolph’s Ltd.: Adolph’s instant meat marinade,
CBS; Adolph’s meat tenderizer, CBS; Adoiph's
salt substitute, CBS (Foote, Cone & Belding).

Airkem (nc.: Airwick air freshener, ABC (Heli-
gott & Partners).

Alcan Aluminum Ltd.: Flexalum, ABC {. Walter
Thompson Co.).

American Cyanamid Co.: Breck Concentrate
Shampoo, NBC (Young & Rubicam.

American Dairy Association: Fluid milk, CBS
(Compton Advertising).

American Express Co.: Travelers Cheques, ABC,

CBS (Ogilvy & Mather),

American Federation of Labor-Congress of In-
dustrial Organizations: Institutional & politi-
gaE sgueech, ABC, CBS, NBC (Furman, Feiner

0.).

American Home Products [Whitehall Labs]:
Anacin, CBS; Dristan, CBS; Preparation H,
MBS (John F. Murray Adv.).

American Motors Corp.: Rambler passenger
cars, ABC, GBS, NBC (Benton & Bowles).
American Telephone & Telegraph Co.: Long
distance telephone service, ABC, CBS, NBC,

MBS (N. W. Ayer & Son).

American Tobacco Co.: Lucky Strike, CBS, NBG,
MBS; Pall Mall, CBS, NBC, MBS (BBDO; Sul-
livan, Stauffer, Colwell & Bayles).

America's Future: Books & pamphlets, MBS
(Bertram J. Hauser).

Amway Corp.: Detergents, ABC (Stevens Inc.).

Anderson Co.: Windshield wipers, CBS, NBC
(Reincke, Meyer & Finn).

Anheuser-Busch: Budweiser beer, CBS (D'Arcy).

Armstrong Rubber Co.: Armstrong Tires, NBC
{Lennen & Newell).

*Assemblies of God: Institutional, ABC (Walter
F. Bennett}.

Baldwin Piano & Organ Co.: Baldwin organs
CBS (Campbell-Ewald).

Ball Brothers Co.: Canning products, ABC,
CBS, NBC (Applegate Adv. Agency).

Bank of America National Trust & Savings
Assn.: Travelers cheques, NBC (D'Arcy).
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Bankers Life & Casualty Co.: White Cross Hos-
pital Plan, ABC (Marshall John & Assoc.).
Bartell Media Corp.: [Macfadden Pub.]: Maga-

zines, CBS (Direct).

Beatrice Foods Co. {La Choy): La Choy Chinese
food products, CBS (Campbell-Mithun).

R. C. Bigelow Inc.: Constant Comment tea, CBS
(Wilson, Haight & Welch).

Bird & Son Inc.: Bird roofing, NBC (Reach,
McClinton).

Blistex Inc.: Blistex remedy, ABC (E. H. Brown
Adv.).

Block Drug Co.. Polident denture cleanser &
tablets, ABC; Poli-grip, ABC; Nytol tablets,
ABG; Tegrin, ABC (Grey Adv.; Sullivan, Stauf-
fer, Colwell & Bayles).

Borden Co.: Aunt Jane's pickles, CBS; Borden's
Cremora coffee creamer, CBS; Realemon
lemon &uice, ABC, CBS; Wyler's drink mixes,
CBS, NBC; Wyler's gravy mixes, CBS; Wyler's
soup mixes, CBS, NBC (Maxon !nc.; Geyer,
Morey & Ballard; Needham, Harper & Steers;
Lilienfeld & Co.; Compton Adv..

Bristol-Myers Co.: Ban deodorant, NBC, MBS;
Bufferin, CBS; Excedrin, NBC, MBS; Ipana
toothpaste, ABC, CBS, MBS; Resolve, CBS,
NBC, MBS; Vitalis, ABC, CBS, NBC, MBS;
Dristan, ABC; Grove Labs Division: No Doz,
ABC, CBS, NBC, MBS (Ogilvy & Mather; Young
& Rubicam; Needham, Harper & Steers;
Gardner Adv.).

Brunswick Corp.: {Zebco Co.], Fishing equip-
ment, NBC; [Kiekaefer Gorp.], Mercury out-
IA)gar)d motors, MBS (A. A. Whitney; Gardner

v

California Canners & Growers: Hearts Delight
fruit nectar, ABC; Diet Delight canned fruits,
ABC (Cunningham & Walsh).

California Date Growers Association: California
dates, GBS (Carson/Roberts),

California Federal Savings & loan: Savings &
Loan Association, ABC (Melvin A. Jensen
Adv.).

California Prune Advisory Board: California
prunes, ABC (Botsford, Constantine & Mc-

Carty).

Campbell Soup Co.. Campbell's beans, ABC,
CBS, MBS; V-8 Cocktail juice, ABG, CBS,
NBC; Campbell's soups, ABC, CBS, NBC, MBS
(Needham, Harper & Steers; BBDO).

Canadaigua Industries Co.: Wild Irish Rose
wine, ABC (Hutchins Adv.).

Carling Brewing Co.: Beer, NBC (Aitkin-Kyn-
ett Co..

Carrier Corp. (Bryant Mfg. Co.J: Bryant air
conditioners, NBC (Griswald-Eshleman).

Chanel Ing: Chanel ferfume #5, NBC (Norman,
Craig & Kummel).

*Christian Reformed Church: Religion, NBC,
MBS (Griswald-Eshleman).

Ch'r‘ist)mas Club: Christmas club, MBS (Ross

oy).

Chrysler Corp.: Certified car care, NBC; Gen-
eral promotion, NBC; Custom car care, NBC;
Dodge cars, NBC; Plymouth cars, ABC, CBS,
NBC, MBS; Marine division, NBC (Young &
Rubicam; N. W. Ayer & Son; Ross Roy).

Church & Dwight Co.: Arm & Hammer washin,
soda [Sal Soda), CBS; Baking Soda, MB
{Ross Roy; Charles W. Hoyt),

CIBA Pharmaceutical: Antivy spray, CBS; Nuper-
cainal medication, CBS (West, Weir & Bartel).

Cliff Notes Inc.: Cliff Notes study aids, NBC
(Swanson, Sinkey, Ellis).

Coca-Cola Co.; Coca:Cola, NBC, MBS (McCann-
Erickson).

Colgate-Palmolive Co.: A'wx, MBS; Ajax laundry
detergent, CBS, MBS; Wash 'n Dry Towelette,
ABG, MBS; Wildroot hair dressing, ABC, MBS,
fANdor;nan, Craig & Kummel; Ted Bates; D'Arcy

V.J.

Columbia Broadcasting System: TV programs,
Fall preview, CBS; Columbia record albums,
CBS (BBDO; Wunderman, Ricotta & Kline).

Comet Rice Mills Inc.: Comet rice, CBS (Nors-
worthy-Mercer).

Continental-National American Group: Golden
65 Plan Heaith Insurance, ABC, CBS, NBC,
MBS (MacManus, John & Adams).
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+and On/fhe Air
 in Six

To put a TV color camera chain on the air the day
you get it is quite a feat, but KLFY, Lafayette, La.,
did it. Of course, it was a Norelco 3-Plumbicon*
PC-70 Camera. That made the original setup and
checkout easter because the Norelco is inherently
simpler than any 4-tube camera,

KLFY has since discovered that everyday setup
is likewise fast and simple. Maintenance is low,

—

reliability is high. And why not? There’s one
less of everything electronic in the Norelco, and
what there is has been designed to give you the
sharpest, and the most faithful color picture the
state of the art permits.

Check into the PC-70, and very likely you’ll
soon be checking one out in your studio. Write
us or our sales representative, Visual Electronics.

$Registered trademari: for mievision camena tubes.




KLFY-TV News Director Dud Lustrapes interviewing Mr. Herbert Brown, Chairman of the Board of local advertiser Brown’s Thrift City Pharmacies

Thomas G. Pears, Gen. Mgr., KLFY, Lafayette, La.:
“Although we had done some prewiring, we
were amazed at the speed with which we got
our new PC-70 chain in operation.
It was delivered right on schedule and-a
factory representative was
on hand to help with the installation.
The picture is great!”

——

warded to Philips |

' Jor Ouistanding

Achievement in
1 Engineering for the
1
£
|

Development of the ""- Dav.id Sarnoft
Plumbicon Tube | Gold Medat

. PHILIPS BROADCAST
EQUIPMENT CORP.

299 Route 17, Paramus, New Jersey 07652




NETWORK RADIO ADVERTISER CATEGORIES 1964 TO 1966
Percent of total gross expenditure
1964 1965 19

Categories 66 Categories 1966
Foods o 21.5% 18.3% 19.2% Paint, hardware, building 2.0 14 15
Cosmetics, toiletries, drugs & Soaps, cleansers, detergents 2.0 2.5 33
proprietaries 9.8 175 17.0 Radio, TV, records 1.6 0.6 0.6
Automotive 14.8 14.1 14.0 Household furn. & appliances 1.3 2.3 1.3
Cigarettes, cigars, tobacco 6.8 10.6 104 Beer, ale, wine 1.2 1.8 13
Consumer services 6.8 7.0 8.8 Travel & Shipping 0.7 18 15
Gas & oil 6.4 5.1 5.2 Religion 19 1.8 1.2
Confections & soft drinks 6.3 6.8 35 Miscellaneous 3.2 7.2
Publications 3.7 34 5.2 Source: 1964 to 1966—Radio Advertising Bureau.

1gert:ent of total gross expenditure

Cooper Tire & Rubber Co.: Tires, MBS; Tubes,
BS (Zimmer, Keller & Galvert).

Corn Products [Best Foods): Knoor
CBS (Dancer-Fitzgerald-Sample).

Cowles Communications Inc.. Family Circle
magazine, CBS; Look magazine, ABC, CBS,
MBS (Direct; McCann-Erickson).

Cumberland Packing Co.: Sweet 'N' Low sugar
substitute, MBS (R. D. R. Assoc.).

Curtis Publishing Co.. Ladies Home Journal,
CBS, MBS; Saturday Evening Post, CBS, MBS
(BBDO; Clayton Davis & Assoc.).

D. W. G. Cigar Corp.: Cigars, ABC (W B.
Doner & Co.ﬁ

*Dawn Bible Students Assoc.: Religion, MBS
(Wm. Gleeson Co.).

E C. Dewitt & Co.: E. C. DeWitt pills, ABC, CBS
(Kastor, Foote, Hilton & Atherton).

Deltona Co.. see Mackle Brothers.

Diamond Alkali Co.. Agricultural chemicals,
MBS (Howard Swink).

Dunn & McCarthy Inc.: Enna Jettick shoes,
CBS (Altman, Stoller & Chalk Adv..

£ 1. DuPont de Nemours & Co.: Cantrice for
stockings, ABC, CBS, NBC, MBS; Botany,
MBS; Worsted-Tex, MBS; DuPont dacron
fibers in apparel, NBC; 501 Carpet Certifi-
cation, CBS; Textiles for home furnishings,
cBS (BBDO; N. W. Ayer & Son).

Eastern Products Corp.: see Geo. Roper Co.

Eastman Kodak- Co.: Camera equipment, ABC;

soups,

Kodak film, ABC, NBC, MBS 0. Walter
Thompson).
Econ-0-Car International Inc.: Car rentals,

MBS (West, Weir & Bartell).

Ex-Cell-0 Corp.: Purepac, MBS (Rockmore, Gar-
field & Shaub).

*Evangelical Foundation [nc.: Religion, NBC (Don
Battle Adv.).

Eversharp Inc. [Schick Div.): Schick razors,
ABC, CBS, NBC, MBS; Shave cream, ABC,
CBS, NBC, MBS; Parker Div., MBS {Compton
Adv; R. D. R. Assoc).

F & F Labs. Inc.: F & F cough drops, CBS, NBC;
F % l; throat lozenges, CBS, NBC (Lilienfeld
& Col.

Falstaff Brewing Corp.: Falstaff beer, NBC
{Dancer-Fitzgerald-Sample).

Field Enterprises Inc: World Book Encyclo-
pedia, CBS; Child Craft books, CBS (Post-
Keyes-Gardner).

Florida Citrus Commission; Citrus fruit juices,
CBS, NBC {Campbell-Ewald).

Florist's Transworld Delivery  Association:
Flowers by wire association, ABC, CBS, NBC,
MBS (Post-Keyes-Gardner).

Ford Motor Co.. Autolite products, CBS, NBC;
Ford cars, ABC, CBS, NBC; Ford English line,
NBC; Institutional, CBS, NBC; Mercury cars,
ABC, NBC; Corporate Adv., MBS (BBDO; J.
Walter Thompson Co.; Kenyon & Eckhardt).

Foster-Milburn Co.. Doan’s pills, ABC, CBS,
44 (BROADCAST ADVERTISING)

NBC, MBS (Street & Finney).

General Cigar Co.: Robert Burns cigars, NBG;
White Owl cigars, NBC (Young & Rubicam).

“General Conference of 7th Day Adventists:
[Voice of Prophecy] Religion, NBC, MBS (Mil-
ton Carlson Co.).

General Electric Co.: G. E. flashbulbs, ABC;
Miniature lamps, ABC; Christmas tree lights,
CBS (BBDO; Grey Adv.; Foster & Davies Inc.).

General Mills Inc.: Bisquick, ABC, CBS, NBC;
Total cereal, ABC, CBS, NBC (Dancer-Fitz-
gerafd-Sample; Needham, Harper & Steers).

General Motors Corp.: A. G. spark plugs, ABC,
GBS, NBC, MBS; Fisher Body Div., CBS;
Guardian maintenance, ABC, CBS; Oldsmo-
bile cars, ABC, CBS, NBC, MBS; Buick cars,
CBS, NBC; Chevrolet cars, GBS, NBC; Chevro-
let trucks, CBS, NBC; United Motors service,
ABC; Frigidaire arpllances, ABC, CBS, NBC,
MBS; Institutional, ABC, CBS; Pontiac cars,
NBC (D. P. Brother & Co.; McCann-Erickson;
Campbell-Ewald;  Dancer-Fitzgerald-Sample;
MacManus, John & Adams).

General Teiephone & Electronics [Sylvania
Electric Products Div.]: Sylvania flashbulbs,
CBS, NBC (Tatham, Laird & Kudner).

General Time Corp.: Westclox clocks, NBC
{MacManus, John & Adams).

General Water Conditioning Inc. [Water Spe-
cialties Div.): Miracle White |qundrK prod-
ucts, CBS {Spot Radio Advertising Agency).

Gibson Greeting Cards Inc.: Gibson greeting
cards, ABC (Cye Landy A. A. Inc.).

Gillette Co.: Razors, CBS, NBC; Razor blades,
CBS, NBC; Shave cream, CBS, NBC; Right
Guard deodorant, NBC; Heads Up hair groom-
ing, NBC; Paper Mate pens and pencils,
NBC {Clyne-Maxon; Leo Burnett).

Glens Falls Insurance Co.: Insurance, NBC
{Direct).

B. F. Goodrich Co.: Tires, ABC (BBDO).

*Billy Graham Evangelistic Association: Institu-
tlogal), ABC, NBC, MBS (Walter F. Bennett

0.).

W. R. Grace & Co [Miller Brewin
High Life beer, NBC, MBS
Assoc.).

Great American Insurance Co.: Insurance, NBC
{Doremus & Col).

Hartz Mountain Products Corp: Flea powder,
CBS; Pet needs, CBS; Pet foods, CBS {Mac-
Manus, John & Adams).

Hastings Mfg. Co.: Casite Oil Additive, ABC,
NBC (Bozell & Jacobs Inc.).

Hat Corp. of America: Hats, MBS (Grey Adv.).

Helmac Products Corp.: Helmac Lint Pick-up,
CBS (Maxon Inc.; Burton, Lachiusa & So-
higian Inc).

*Highland Church of Christ: Religion, ABC, MBS
Fidelity Adv.).

Holiday Inns of America: Holiday Inns, CBS,
NBC (John Cleghorn Agency; Beard, Lawson

Div.]: Miller
Mathisson &

& Potter).

Hudson National lnc.: Vitamin products, MBS
(Pace Adv.).

In-Sink-Erator Mfg. Co.: Garbage disposal units,
ABC (Peitscher/Janda Assoc.). P

International Harvester Co.: Cub Cadet lawn
tractor, NBC; Motor trucks, MBS (Foote,
Cone & Belding; Young & Rubicam).

Jamar-Ruby Inc.: Men's slacks, NBC (Harold
Breitner & Co.).

Jeffrey Martin Labs: Compoz, ABC, MBS (Wei-
men & Schoor Inc.: Dunnan & Jeffrey Adv.;
Kastor, Foote, Hilton & Atherton).

Jupiter Corp. [Testor Corp.]: Pla, CBS; Spra
Pla, CBS; Cement, CBS (Bronner & Haas Inc.).

Kayser-Roth Corp.: Supp-Hose stockings, NBC
Daniel & Charles).

Kellogg Co.: Kellogg cereals, ABC, CBS {Leo
Burnett Co.).

Kelly Services Inc.: Recruitment & sales,
temporary services, CBS (Ross Roy).

Kerr Glass Mfg. Corp.: Kerr glass jars & lids,
CBS (Lowe Runkle Col.

Kiekaefer Corp.: see Brunswick Corp.

Kiplinger Washington Editors Inc.: Changing
[lm;as magazine, ABC (Albert Frank-Guenther
awl.

Knox Gelatine Inc.: MWnox Gelatine orange
flavored drink, CBS (D’Arcy Adv.).

Kohier Co.. Kohler plumbing fixtures, NBC
{Clinton E. Frank).

Liggett & Myers Tobacco Co.: Chesterfield
cigarettes, ABC, CBS, NBC; L & M cigarettes,
ABC, CBS, NBC (I. Walter Thompson).

Lindsay Ripe Olive Co.: Lindsay ripe olives,
CBS {Steedman, Cooper & Busse).

Lockheed Aircraft Corp.: Institutional, NBC
{McCann-Erickson).

P. Lorillard Co.: Kent cigarettes, ABC, CBS,
NBC, MBS:; Newport cigarettes, ABC, CBS,
NBC, MBS; True cigarettes, ABC, CBS, NBC
(Lennen & Newell [nc; Grey Adv.; Foote,
Cone & Belding).

Luden's Inc.: Luden’s cough drops, CBS, NBC
(Erwin Wasey; Philadelphia Agency).

*Lutheran Church [Missouri Syrod]: Lutheran
Layman's League; Religion, NBC, MBS (Via-
dimir Adv.).

Mackle Brothers Inc. [The Deltona Corp.) Del-
tona Real Estate (Patrick Duffy Adv.).

Master Lock: Master locks, NBC (Scott Inc.).

McE;JI) Corp.: McCall's magazine, ABC (Grey

McGraw-Edison Co. [Div. American Laundry
Machines): Arnold Palmer cleaning center,
ABC; Martinizing dry cleaning process, ABC,
EIB? {Northlich, Stolley Inc.; Ralph H. Jones

o).

Mennen Co.: Mennen's Skin Bracer, ABC, CBS,
NBC, MBS; Mennen’s spray deodorant, ABC,
CBS, NBC, MBS; Mennen's Sof Stroke shave
cream, ABC, CBS, NBC, MBS; Mennen’s push-
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button deodorant, MBS; Mennen's Bath
Talc, MBS (Warwick & Legler).

Mentholatum Co.: Mentholatum deep heat rub,
ABC, CBS, NBC (I. Walter Thompson).

Meredith Publishing Co.: Better Homes & Gar-
dens magazine, CBS, NBC (Creswell, Munsell,
Schubert & Zirbel).

G & C Merriam & Co.: Merriam-Webster diction-
aries, CBS {(Kenyon & Eckhardt).

Miami Beach: Resort, MBS (Miller, Bacon, Avru-
tis & Simmons).

Miller Brewing Co.: see W. R. Grace & Co.

3-M Co. [Minnesota Mining & Mfg. Co.): Dyna-
chrome film, CBS; Retail tape, MBS; Dyna-
color, MBS; Rescue, MBS; Scotchbrite, MBS;
Scotchgard, MBS; Tarnish Shield, MBS; 3-M
Game, MBS (BBDO: MacManus, Jlohn &
Adams).

Minnesota, state of: Minnesota resort promo-
tion, CBS {(White, Herzog & Nee).

Mobil 0il [Socony-Mobil 0Qil}): Gas, CBS, NBC;
0il, CBS, NBC; Petroleum products, CBS
(Ted Bates & Co.; Doyle Dane Bernbach).

Montgomery Ward & Co.: MBS (Direct).

Morton Mfg. Co.: see A H. Robin Co.

Motorofa Inc.: Radios, ABC, CBS, NBC, MBS;
Television sets, NBC {Leo Burnett Co.).
Mutual of Omaha Insurance Co.: Insurance,
ABC (Bozell & Jacobs; Roberts & Reimers).

National Biscuit Co.: Premium saltine crackers,
ABC, CBS, MBS (McCann-Erickson).

National Dairy Products Corp.: Kraft confec-
tions, CBS, NBC; Parkay margarine, ABC,
GBS, NBC ('Foote, Cone & Belding; Needham,
Harper & Steers).

National Brewing Co.: Colt 45 malt liquor, NBC,
MBS (W. B. Doner & Co.).

National Flaxseed Processors Association:
Flaxseed & linseed oil, ABC, CBS, NBC, MBS
(BBDO).

National Right to Work Committee: Institu-
tional, MBS (Fore Inc.).

National Steel Corp.: Tin cans, CBS (Campbell-
Ewald).

Nationwide Corp. [Nationwide Insurance Co.]:
Insurance, CBS, MBS (Ogilvy & Mather).
Nestle Co.: Nestea instant tea, ABC, CBS; De-
Caf instant coffee, CBS (Leo Burnett; War-
wick & legler; VanSant Dugdale & Co.).

North American Van Lines: Moving van serv-
ices, ABC, CBS (Bonsib Inc.).

Q'Brien Corp.: O'Brien paints, ABC (Clinton E.
Frank).

Ocean Spray Cranberries Inc.; Ocean Spray
cranberry juice, CBS; Ocean Spray cranberry
cocktail, CBS; Ocean Spray cranberry relish,
CBS; Ocean Spray cranberry jeily, CBS (Mc-
Cann-Erickson; Doyle Dane Bernbach).

Patio Foods Inc.: Patio frozen Mexican dinners,
CBS (Norsworthy-Mercer Inc.).

Pennsyivania Grade Crude Oil Association:
Pennsylvania crude oil, NBC (Meldrum &
Fewsmith).

Pennzoil Co.: Motor oil, ABC, CBS, NBC; Gas,
ABC, NBC; Lubricants, ABC, CBS (Eisaman,
Johns & Laws).

Pepsico Inc.: Bottling companies, MBS (BBDO).

Pet Inc. [Whitman Div.): Whitman candy, ABC,
CBS, NBC (Gardner Adv.).

Petersen Mig. Co.. Vise-Grip tools, CBS (The
Biddle Co.).

Chas. Pfizer & Co.. BenGay, CBS; Coty fra-
grances, ABC, CBS, NBC, MBS (LaRoche, Mc-
Caffrey & McCall; West, Weir & Bartel).

Pharmaco Inc.: Sutton deodorant, CBS; Chooz,
CBS; Cushion Grip denture adhesive, ABC
(Shalter-Rubin Co.; Needham, Harper &
Steers).

Philadelphia & Reading Corp. [Union Underwear
Corp.]: Male underwear, ABC; Male shirts,
ABC (A. A. Grey Inc.).

Polk-Miller Products Corp.: Sergeant’s Sentry
gogoct)zllar, ABC, CBS, NBC, MBS (N. W, Ayer

n.

Popular Science Publishing Co.: Popular Sci-
ence magazine, MBS (Campbell-Downe).

Purex Corp. Ltd. [Campana Div.): Ayds, CBS;
Cuticura soap & ointment, CBS (Foote, Cone
& Belding; Erwin Wasey).

Quaker State Qil & Refining Corp.: Quaker State
motor oils, NBC, MBS (Kenyon & Eckhardt).

Quality Courts Motels Inc.: Motels, ABC, CBS,
NBC, MBS (The Marschalk Co..

R. T. V. Sales Inc.: Great moments in music
records, MBS (Malcolm E. Smith Jr. Adv.).

Radio Corp. of America RCA [NBC Div.] New TV
programs, NBC, MBS; [RCA] Portable TV
sets, NBC; Radios, NBC; Stereos, NBC ().
Walter Thompson Co.; McCann-Erickson).

Rayette~Faber%e Inc.: Cosmetics, MBS; Fra-

grances, MBS (Smith-Greeniand Co.).

Reader's Digest Association Inc.: Reader's
Digest magazine, ABC, CBS, NBC, MBS
(Scr)lwab, Beatty & Porter; J, Walter Thomp-
son),

Renfield Imports Ltd.. Martini & Rossi Ver-
mouth, MBS (Reach, McClinton & Co.).

Renuzit Home Products Co.: Renuzit air fresh-
eners, CBS; Renuzit dependable cleaner, CBS;
Renuzit spray wax, CBS; Renuzit spray
starch, CBS (Ringold/Kalish Co.).

Retail Clerks' International Association: Insti-
tutional, NBC (William Magnes).

Revlon Inc.. Esquire shoe polish, ABC, CBS,
NBC, MBS; Tintex dyes, ABC, CBS, NBC, MBS;
Top Brass hair dressing, CBS, NBC, MBS
(Grey Adv.).

Rexall Drug & Chemical Co.: One-Cent-Sale,
ABC, CBS, NBC, MBS (BBDO).

R. J. Reynolds Tobacco Co.: Camel cigarettes,
ABC, CBS, NBC, MBS; Winston cigarettes,
ABC, CBS, NBC, MBS; Salem cigarettes, ABC,
NBC, MBS (William Esty Co..

Richardson-Merrell Inc.: Lavoris mouthwash,
ABC, CBS, NBC, MBS; Lavoris oral spray, CBS
{Leo Burnett Co.).

A. H. Robins Co. [Morton Mfg. Co.]: Chap-Stick,
CBS, NBC; Chap-ans, CBS (Cargill, Wilson &
Acree Incl.

George Roper Co. [Eastern Products Co. Div.):
Drapery hardware, CBS; Folding doors, CBS;
Awnings, CBS (S. A. Levyne Co.).

SCM Corp.: Typewriters, NBC (BBDO).

Sardeau Inc.: Sardo, MBS (R. D. R. Assoc.).

Savings & Loan Foundation Inc.: Institutional,
ABC, CBS, NBC, MBS (McCann-Erickson).

Schenley Industries: Dubonnet wine, CBS (Nor-
man, Craig & Kummel; Bliss/Grunewald).

Scholl Mfg. Co.: Dr. Scholl foot spray, CBS
{(West, Weir & Bartell).

Sinclair 0il Corp.: Gasoline, CBS, MBS; Motor
oil, CBS, MBS (Geyer, Morey, Ballard).

Singer Co.: Singer sewing machines, ABC, NBC
(f. Walter Thompson).

Smith, Kline & French Labs (Menley & James]:
Contac, CBS (Foote, Cone & Belding).

Southland Corp.: 7-Eleven food stores, NBC
{Stanford Agency).

Standard Brands Inc.: Blue Bonnet margarine,

COMMERCIAL PREVIEW: Yuban's sweet-tooth sell

Instead of stressing flavor directly,
a new commercial for General Foods
Corp.’s Yuban coffee artfully sug-
gests “Have a cup of Yuban for
dessert.”

The various shots show Yuban
being poured into a parfait glass with

such around-the-clock eating sug-
gestions as “Bacon and eggs for
breakfast—and dessert”; “A nice
big sandwich and dessert” and “Or
how about strawberry shortcake . . .
and dessert.”

The commercial is being carried

e =

on various daytime and nighttime
network television programs and in
spot television in top markets, start-
ing last Friday (Aug. 4).

It was created by Grey Adver-
tising, New York, and produced by
Horn-Griner, New York.

BROADCASTING, August 7, 1967

45



Network TV billings for the first
half of 1967 were $58 million, or
8.7% higher than for the same pe-
riod last year, according to the Tele-
vision Bureau of Advertising.

Estimated net time and program
billings for the first half of 1966
were $663,291,000. They increased
to $721,209,400 for the same period
this year. First-half billings for day-
time increased 11%, from $210,-
364,300 to $233,465,300 and night-
time billings increased 7.7% from
$452,927,600 to $487,744,100.

Network billings for the month
of June were down, however, from
$92,910,200 last year to $90,539,300
this year. The 2.6% decline is at-
tributed by TVB to the estimated

TV networks running well ahead of '66 pace

155 hours devoted by the networks
to the Mideast crisis and Soviet
Premier Alexei Kosygin’s visit to the
U. S. TVB earlier had estimated

June January—June

1966 1967 % Chg 1966 1867 % Chg

Daytime $32,154.7 3305276 — 5.1 $210,364.3  $233,465.3 +11.0
Mon.-Fri 26,0914 235655 — 97 157,445.9 1728194 4+ 938
Sat.-Sun. 6,063.3 6,962.1 +14.8 52,9184 60,645.9 +14.6
Nighttime 60,755.5 60,011.7 — 1.2 452,927.6 487,744.1 + 7.7
Total 92,910.2 90,5393 — 286 663,291.9 721,2094 4 87
1967 ABC CBS NBC TOTAL
January $37,932.9 $55,896.2 $46,819.6 $140,648.7
February 35,639.1 47,593.2 40,696.7 123,929.0
March 40,263.7 53,200.2 45,2149 138,687.8
April 34,4219 44,485.0 40,111.2 119,018.1
May 30,178.6 41,8323 36,375.6 108,386.5
June 244189 36,079.8 30,0406 90,539.3

Source: 1967—LNA; 1966—LNA/BAR

June billings under normal news con-
ditions would be about $100 million.

Network TV net time and pro-
gram billings follow:

NBC; Chase & Sanborn regular coffee,

NBC; Chase & Sanborn instant coffee,
CBS, NBC; Fleischmann’s margarine, CBS,
NBC; Royal Pudding & Pie Filling, NBC;
Tender Leaf instant tea, ABC, NBC; Tender
Leaf regular tea, ABC (Ted Bates Col.

Standard 0il of Kentucky: Petroleum products,
MBS (BBDO).

Standard International Corp. [Standard House-
hold Productsl: Bon Ami Jet Spray, ABC,
CBS; Dust 'n Wax, ABC, CBS (Remington
Adv.; Wilson, Haight & Welch; Ingalls Assoc.).

State Farm Mutual Insurance Co.. Auto Insur-
ance, ABC, CBS, NBC, MBS (Needham, Harper
& Steers).

Sterling Drug Co.: Bayer Aspirin tablets, ABC,
NBC; Phillips Milk of Magnesia, ABG, NBC;
Energine spot remover, ABC; Energine light-
er fuel, ABC; lronized yeast, ABC, NBC, MBS;
Lysol liquid spray disinfectant, ABC, CBS;
Medi-Quik antiseptic, ABC; Noreen Color
hair rinse, ABG; Something Else home perma-
nent, ABC (N. W. Ayer & Son; Thompson-
Koch; Richard K. Manoff Inc.).

Strombecker Corp.: Model road racing kits,
NBC (Herbert Baker Adv.).

Studebaker Corp.: S. T. P, MBS (Arthur Meyer-
hoff Inc.),

SuCrest Corp.: Grandma's Molasses, ABC
{Kastor, Hilton, Chesley, Clifford & Atherton).

Sun-Maid Raisin Growers of California: Sun-
Maid raisins, CBS (Maxon Inc.).

Sunsweet Growers Inc.: Sunsweet prunes, CBS
(Long Adv.).

Testor Corp.: see Jupiter Carp.

Texize Chemical Inc.: K2r spotlifter,
(Henderson Adv.; A. A. Venet Inc.).
Time Inc.: Life magazine, NBC; Time magazine,

CBS (Young & Rubicam).

Union Carbide Corp.: Prestone anti-freeze,
ABC, CBS, NBC, MBS; Engine tune-up, ABC,
CBS; Prestone oil miser, ABC, CBS (William
Esty Co..

CBS,
CBS,

NBC

United States Gypsum Co.: Ceiling tile, NBC
{Fulton Morrissey Cal.

V-M Corp.: Record players, ABC; Tape re-
corders, ABC; Component sound systems,
ABC {Rink, Wells & Assoc. Adv.).

Wallace & Tiernan Inc. [WTS Pharmacraft):
Desenex foot powder, CBS {(Rumrill-Hoyt Inc.).
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Warner-Lambert Pharmaceutical Co.: Corn Husk-
ers hand lotion, CBS, NBC {Glenn Adv.).

Washington Post Co.. Newsweek magazine,
CBS, NBC tJoe Gans Co.; N. W. Ayer & Son;
Bruce Friedlich & Co.; J: M. Hickerson)

Waterman-Bic Pen Co.: Bic ball point pens,
MBS (Ted Bates & Co..

Water Specialties: see General Water Condi-
tioning Inc.

Western Industries-Torginol of America Inc.
Div.: Torginal floors, ABC (M. B. Scott Inc.).

Wm. Wrigley Jr. Co.. Wrigley's chewing gum,
ABC, CBS, NBC (Arthur Meyerhoff Inc.).

Wynn 0il Co.. Wynn's friction proofing prod-
ucts, ABC, CBS, NBC (Erwin Wasey).

TOTAL BRANDS & INSTITUTIONS 340

TOTAL ADVERTISERS** 197

TOTALoé\BC—IZG; CBS—182; NBC—152; MBS
—108.

Source: LNA/BAR for ABC, CBS, NBC for 1966;
Mutual Broadcasting System for MBS; Stand-
ard Directory of Advertisers, 1966; addi-
tional agency and brand data from ABC,
CBS, MBS and NBC.

*CBS Radio does not accept sponsorship of re-
ligious broadcasts.

**These are corporate advertisers. Divisions of
corporations are not counted separately in
this total.

Mediastat plans
new radio study

Mediastat Inc., New York, last week
announced a new all-county radio cir-
culation study to advertising agencies.

The study, which began last month
in Maryland and is planned to cover
Pennsylvania, Delaware and the Dis-
trict of Columbia during August, will
report on every radio station with a
minimum 1% net weekly circulation
in any county in the 48 contiguous
states, on an 18-month updating cycle.

Reports will be issued on state/county
and station/county bases, with competi-
tive station supplementary reports
available. Reports will be issued within
four weeks after the measurement per-
iod.

Mediastat said telephone interviews
on radio listening will be attempted
with every member of the family 12
and older in each county sample. Up
to five call-backs will be undertaken
to yield as many individual family
members as possible.

The minimum sample will be 50
households in counties with populations
of at least 5,000; 100 households in
counties with populations of at least
500,000. Counties with populations
smaller than 5,000 will be grouped with
adjacent contiguous counties that are
“homogeneous,” according to the an-
nouncement.

Standardized » It was explained that
the county-by-county basis of the regu-
larly updated study will enable large
metropolitan stations to examine their
audience in each county, and stations
in medium and small markets will be
measured on a standardized basis in
each county they serve.

Advance subscription rates to stations
for the new Mediastat study depend
on the individual station’s facilities,
along a range from $195 for the home
county, $2,000 for the total reportable
coverage area for an FM-only station,
to $340 for the home county, $2,950
for the total coverage area of a full-
time AM-FM operation. The entire
range of rates increases 50% if the
report is accepted after publication,

Rates to advertising agencies are
keyed to the individual agency's net-
work and spot-radio billings, ranging
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from a $1,200 charter rate ($1,550
after publication) to an agency with
less than $1 million in radio billings
to $5,200 charter rate ($6,200 after
publication) to an agency with radio
billings in excess of $10 million.

A spokesman for Mediastat said that
17 Maryland stations have already
subscribed to all or part of the study
of that state’s radio audience. Promo-
tional mailings on the service have gone
out to all radio stations and approxi-
mately 300 advertising agencies.

The balance of the states will be
surveyed on a staggered basis from
September 1967 through December
1968.

Cigarettes: some good
and some bad news

While 41 representatives put their
names on a bill that would enact the
Federal Trade Commission’'s recom-
mendation that cigarette packs catry
a strengthened warning, activity on the
Senate side indicated that help for the
tobacco industry may be on the way.

The Senate Commerce Committee,
under Chairman Warren Magnuson
(D-Wash.), was reported to have issued
invitations to the inventor of a new
filter, claimed by its sponsor, Colum-
bia University, to be unusually effective
in reducing tars and nicotine without
impairing taste or draw of cigarettes.

Committee staff members would not
say that affirmative replies had been
received, but it was indicated that in-
vitations had been issued to Robert
Strickman, president of Allied Testing
and Research Laboratories, Hillsdale,
N. J., inventor of the filter, and Dr.
Grayson Kirk, president of the univer-
sity.

The 41 House members urged substi-
tution of the present warning on ciga-
rette packs with the wording: “Warn-
ing: Cigarette smoking is dangerous to
health and may cause death from can-
cer and other diseases.” The bills (H.R.
12054 and 12055) also require that the
warning appear in all advertisements,
along with tar and nicotine ratings, and
empowers the secretary of Health, Ed-
ucation and Welfare to prescribe rules
establishing a maximum length for
cigarettes. The bills appeared to be
identical to one introduced on July 25
by John E. Moss (D-Calif.), chairman
of the House Commerce and Finance
Subcommittee (BROADCASTING, July 31).

Cosponsors included Commerce Com-
mittee members John Jarman (D-
Okla.), chairman of the Subcommittee
on Public Health and Welfare; John
D. Dingell (D-Mich.), and Richard L.
Ottinger (D-N. Y.).
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Goodrich signs for
slew of ABC specials

The signing of what is described as
“the largest contract between one com-
pany and a network in the history of
television specials” was announced last
week by the advertiser, B. F. Goodrich
Co. The contract provides for full
sponsorship by Goodrich of 27 hours
of ABC-TV specials including repeat
telecasts, and one-quarter sponsorship
of all ABC News preconvention, con-
vention and election coverage during
the 1968 presidential race.

“This commitment is three times as
large as our sponsorship of documen-
taries in 1966 and 1967 and testifies
to our continuing belief in the power
of responsible television to entertain,
stimulate and educate the American
viewer,” Ward Keener, president of
B. F. Goodrich, said last week.

Thomas W. Moore, president of
ABC-TV, said Goodrich will fully spon-
sor a total of 11 ABC News documen-
taries, eight new shows (which will then
be repeated and three repeats from
previous seasons. The company will
sponsor also the four Undersea World
of Jacques-Yves Cousteau hours planned
for next season, and their repeats,

Goodrich sponsorship of ABC News
convention-election coverage will in-
clude the primaries and alternate weeks
of Issues and Answers and ABC Scope.

Will General Foods
shift out of TV?

A report that General Foods Corp.,
White Plains, N. Y., is considering a
shift of some of its TV billings to other
media was discounted along Madison
Avenue last week as an exaggeration,

The food advertiser spent more than
$£93 million in television last year. The
total budget, according to General
Foods, amounted to more than $140
million.

The speculation over GF’s intentions
was touched off by General Foods Pres-
ident A. E. Larkin, who told a stock-
holders’ meeting July 26 that TV “on
which most of our money is spent” was
a “seller’s market” and that General
Foods felt “challenged continuously”
to look into other advertising as well,
as a way to increase effectiveness.

Mr. Larkin’s statement drew various
interpretations, but in the perspective
of agency officials close to General
Foods, the position was seen as consist-
ent with the advertiser’s belief—and

beef—that TV’s prices are too high.

But, said authorities, this doesn’t
presage a jump to another medium. A
substantial portion of GF’s budget is
already committed for the fall TV
season, it was noted, and there was no
evidence of “any big move to print or
radio or to any other advertising me-
dium.” GF is several millions of dollars
heavier in network (mostly CBS-TV).
The split in 1966 spending came to
approximately $50 million in network
and over $43 million in spot.

General Foods business is handled
by five of the larger U.S. advertising
agencies, all in New York: Young &
Rubicam, Benton & Bowles, Grey Ad-
vertising, Ogilvy & Mather and Doyle
Dane Bernbach.

TobaccoInstituteraps
FTC test techniques

The Federal Trade Commission last
week ordered the beginning of cigarette
testing for tar and nicotine content,
with FTC Chairman Paul Rand Dixon
taking issue with his colleagues on one
particular.

Almost simultaneously with the FTC'’s
action, the Tobacco Institute charged
that the methods to be used are un-
scientific and that the results would be
inaccurate and deceptive. The Tobacco
Institute also repeated its contention
that there is “no valid scientific evi-
dence” that tar and nicotine are respon-
sible “for any human illness.”

The FTC only last month called on
Congress to give it authority to require
the tar and nicotine content of ciga-
rettes to be listed on each package and
to be specified in all advertising as well
as a more stringent health warning
(BROADCASTING, July 3 et seq.)

Standards Set = In announcing the
commencement of tar and nicotine tests
the FTC said that they would be carried
out by its smoking machine under these
conditions:

» Cigarettes will be purchased at re-
tail stores in SO areas throughout the
country on a random basis. About 50
brands will be tested.

= Results will be based on a test of
100 cigarettes of each brand.

= Each cigarette will be smoked
down to a 23 millimeter butt length, or
to the filter and overwrap plus 3 mm.
The butt length of 23 mm is slightly
over 4/5ths of an inch.

® Tar content will be reported to the
nearest milligram and nicotine to the
nearest tenth of a milligram.

The Tobacco Institute challenged the
FTC’s decision, claiming the 23-mm
butt length is too short. Butt length,
it said, should be 30 mm. It urged that
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reports should be based on both a “per-
puff® and “per-cigarette” test and
claimed that the FTC sample of 100
cigarettes is too small; that a minimum
of 200 cigarettes should be tested for
each brand.

Prefers 30 mm = In his dissent, Mr.
Dixon favored the 30-mm test length.
He noted that tar and nicotine informa-
tion now published by some cigarette
brands are based on 30-mm butt length.
And he also noted that of the 120
brands and types of cigarettes now on
the market, only 49 can be smoked to
23-mm.

The FTC, anticipating these argu-
ments, emphasized that the test pro-
cedure is for the purpose of determining
the amount of tar and nicotine in a
cigarette under prescribed test pro-
cedures, not a measurement of the
amount inhaled by any person.

Commissioner Everette MaclIntyre
did not take part in the vote.

New agency lights up
with $2-million account

An advertising agency was born with
a $2-million-a-year cigar in its mouth
last week when David, Oksner & Mitch-
neck Inc., New York, was established
with its first account, the Consolidated
Cigar Corp.

Bob David, 40-year-old president of
the new agency, was until last month
vice - president - management supervisor
and member of the board of directors of
Papert, Koenig, Lois, New York, where
he supervised the Consolidated Cigar,
Ronson, Quaker Qats and Simplicity
Patterns accounts.

Bob Oksner, vice president-co-crea-
tive director of DOM, was a vice presi-
dent and copy chief at LaRoche, Mc-
Caffrey & McCall, New York. Marvin
Mitchneck, the third principal and also
vice president-co-creative director, was
a senior vice president, associate crea-
tive director and member of the board
of the Marschalk Co. Messers. Oksner
and Mitchneck are reunited in the new
agency from their previous association
at Marschalk, where they created the
award-winning Chun King campaign.

Business briefly ...

North American Philips Co., through
LaRoche, McCaffrey & McCall Inc.,
both New York, is mounting a record
second-half advertising campaign for its
Norelco shavers. The bulk of the prod-
uct’s $7-million budget for 1967 will
be spent in television. Norelco will be
a participating sponsor of the National
Football League games, The Smothers
Brothers, Mission: Impossible, Mannix,
Red Skelton Show, My Three Sons, The
Thursday and Friday Night Movies,
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Man about town

Any young broadcaster can ex-
pect the same red-carpet treat-
ment when he chances to be in
New York on the way to a Ba-
hamas vacation. Well—almost
any young broadcaster.

Patrick Nugent, proto-broad-
caster from Austin, TexX., and re-
cently a new father (he’s married
to the former Luci Baines John-
son}, breezed into Manhattan last
week for a short visit, between
planes, to his station’s rep (The
Katz Agency); an ad shop (Ted
Bates & Co.); a typical New York
luncheon with some media ex-
ecutives; and some casual conver-
sation with fellow broadcasters
Frank Stanton, CBS president,
and Robert Sarnoff, president of
RCA.

The nice looking young man’s
visit left secretaries agog and
prompted one Madison Avenue-
type who met him to say: “He’s
a real nice young guy; maybe a
little green about the broadcasting
business, but he’ll learn.”

Mr. Nugent would appear to
have plenty of time: among his
father-in-law’s many interests is
KTBC-TV Austin, where Mr. Nu-
gent is a junior executive.

Carol Burnett Show, Lost in Space,
Cimarron Strip, Wild Wild West, Gun-
simoke, Dakrari, and The Evening News
with Walter Cronkite, all on CBS-TV.
In addition, the company is undertaking
extensive spot TV in the top-47 markets.

Carling Brewing Co., Cieveland, through
Jack Tinker & Partners, New York,
will sponsor CBS-TV’s presentation of
the last five holes on the final days of
the fourth annual $200,000 Carling
World Golf Championship in Wood-
bridge, Ont., Sunday, Sept. 3 (4:30-6:30
p.m.) and Monday, Sept. 4 (4:30-6
p-m.).

Hassenfeld Bros., Pawtucket, R. 1.,
manufacturers of Hasbro toys, games
and hobbies, will use network TV for
the first time to promote two new games.
Special commercials for “Tie 'n Tangle”
and “Dunninger” will be on the NBC-
TV Tonight show for nine weeks start-
ing Aug. 28. Agency is The Bruns Ad-
vertising Agency, New York.

Baumritter Corp., New York, (Ethan
Allen furniture) through Rockwell,
Quinn & Wall Inc., New York, is plan-
ning an extensive spot TV campaign this
fall. Commercials will be tagged with
local dealers’ names and locations free
of charge.

Corning drops TV
for consumer ads

Television has been dropped from the
advertising plans of Corning Glass
Works’ Consumer Products Division for
the second-half of 1967. The consumer
ad budget will be concentrated in print
media—the New Yorker magazine and
14 women’s-home-type magazines.

R. B. Chamberlin, advertising man-
ager for the consumer products. division
(Corning ware, Pyrex ware and Cen-
tura tableware are its products) said
the change represents a “significant
shift” from the emphasis in the past
few years on network television.

“We feel at this time that we can
achieve maximum impact with our ad-
vertising dollars in print media,” he
said in a statement. Corning officials
cited rising television costs and the
“enormous commitment” required to
use television effectively as the reasons
for the shift.

Current ad budget for the consumer
division is close to $2 million, a Corn-
ing spokesman said. Media buys for
the first half of 1968 and beyond have
not yet been firmed said the spokesman,

Corning advertises its consumer prod-
ucts through Rumrill-Hoyt Inc., New
York.

Agency appointments . ..

= The Block Drug Co., Jersey City,
N. 1., has appointed Sullivan, Stauffer,
Colwell & Bayies, New York, as agency
for its newly acquired B. C. Remedy
Co., Durham, N. C. The account bills
$2.5 million, of which about $2 million
is in broadcast. Former agency was C.
Knox Massey & Associates Inc., Dur-
ham, N. C.

= Buitoni Foods Corp., South Hacken-
sack, N. J., manufacturer of Italian food
products, has transferred advertising
for spaghetti, macaroni and sauces di-
visions from Albert Frank-Guenther
Law Inc. to Doyle Dane Bernbach, both
New York. Billings are approximately
$1 miilion. Albert Frank retains the
frozen-foods account.

= General Cigar Inc., New York, has
appointed Young & Rubicam, New
York, as agency effective Oct, 1, replac-
ing Needham, Harper & Steers. The ac-
count spent about $800,000 in broad-
cast in 1966, but in 1967 Corina has
shifted its emphasis from media adver-
tising to special sales-promotion activity.

= Thomas J. Lipton Co., Englewood
Cliffs, N. J., Good Humor Division’s
ice cream account moves to Weightman
Inc., Philadelphia, from J. Walter
Thompson Co., New York. Good Hu-
mor spent $82,420 in spot TV and
$118,000 in spot radio last year.
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THE MEDIA

CPB limited to
one-year funds

House Commerce Committee
postpones authorization

for future development

Tighter control has been the watch-
word of the House Commerce Commit-
tee, meeting behind closed doors on a
line-by-line appraisal of the administra-
tion's bill to create a subsidized corpora-
tion to aid educational-television pro-
gram development. Following two
weeks of hearings on the Senate-passed
legislation, House members have cut
back the duration of appropriations
authorizations and applied a political
test for members of the proposed cor-
poration’s board of directors.

During a brief executive session last
Thursday (Aug. 3), House panel mem-
bers approved an amendment reportedly
proposed by Representative Paul Rogers
(D-Fla.) that would limit the corpora-
tion’s authorization to $9 million for
fiscal 1968, deleting an open authoriza-
tion (“such sums as may be necessary”)
for the next fiscal year. Some observers
cited the action as [imiting the franchise
for the corporation for one year, but
the language that was reported to be
changed indicated that only the cor-
poration’s eligibiity for a fiscal 1969
appropriation was to be inhibited by the
House group's action.

The amount of the first year’s au-
thorization, $9 million, was the same as
submitted in the administration bill and
as approved by the Senate (BROADCAST-
ING, May 22). The change in the tenure
of the authorization was seen, however,
as a means by which the Commerce
Committee could be assured of another
look at the corporation next year when
administration proposals on long-term fi-
nancing have been promised. (The
Carnegie Commission on Educational
Television, author of the basic proposal
to create a subsidized-broadcasting cor-
poration, suggested that a manufactur-
ers’ excise tax on TV sets be earmarked
for the corporation’s use.)

Political Balance » On Tuesday an
amendment offered by Representative
William L. Springer (R-IIL), ranking
Republican member on the committee,
to require that no more than eight of
the corporation’s board members have
the same political party affiliation was
accepted by voice vote. Mr. Springer
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sought support for the political-test pro-
posal from witnesses during hearings on
the bill, but it was not expected that his
idea would prevail in executive sessions.
However, it was reported that the as-
sistance of Representative John E. Moss
(D-Calif.) provided sufficient bipartisan
support to carry the Springer amend-
ment.

Another Springer amendment modifi-
cation, prohibiting ETV stations from
editorializing or supporting or opposing
any political candidates also gained
committee approval. This change in the
bill could, if passed and accepted by
the Senate, amount to a whole new
section in the Communications Act, it
was noted. Its acceptance was presaged

during the second week of hearings and
at the time did not alarm ETV wit-
nesses. Some oObserved that noncom-
mercial broadcasters are already so con-
strained by their nonprofit and tax-
exempt status (BROADCASTING, July 24,
17).

Name Change ® One of the first
changes the House group made in the
bill, committee sources said, was to
change the name of the corporation
from Corp. for Public Television to
Corp. for Public Broadcasting, thus
bringing the legislation into conformity
in that regard with that passed by the
Senate.

In other changes:

s The House committee provided

His 17 minutes in the witness
chair almost up, FCC Commissioner
Robert E. Lee smiled his apprecia-
tion at Senator John O. Pastore
(D-R.1.) during the Senate confirma-
tion hearing last week on Mr. Lee's
third-term reappointment to the
commission. Senator Pastore left
no doubt in the commissioner’s mind
that the appreciation was mutual.

The brief hearing, sandwiched
between Commerce Committee ac-
tion on passenger-train discontin-
uances and pipeline safety, was al-
most over before it began and com-
pliments were the order of the day.
Senator Pastore was in charge of
the interrogation, with committee
communications counsel Nicholas

Commissioner Lee
Mutual admiration society

Bliss reigns at Lee's date on the Hill

Zapple in attendance. Senator Vance
Hartke (D-Ind.) came in just in time
to join in Senator Pastore’s final
words of praise for Mr. Lee.

Senator Pastore, chairman of
the Communications Subcommittee,
asked Mr. Lee for status reports on
various matters currently before the
commission: UHF, land-mobile spec-
trum problems and application of
the fairness doctrine to cigarette ad-
vertising.

Commissioner Lee said that UHF
was doing fine, although land-mobile
pressure would probably force a re-
examination of the allocations table
with an eye toward reassignment of
some UHF space to land mobile.
Senator Pastore cited channel short-
ages inhibiting expansion of police
radio in Washington and asked when
there might be some commission ac-
tion on the problem. Mr. Lee re-
plied. “after today, probably tomor-
row.”

The FCC commissioner also told
Senator Pastore that as far as he
was concerned the extension of the
fairness doctrine to product advertis-
ing would go no farther than its
application to cigarettes.

The committee may vote on Mr.
Lee’s reappointment and prepare a
report to the Senate this week. Mr.
Lee was first named to the commis-
sion in 1953, was reappointed in
1960 and nominated for a third
full seven-year term last month
(BROADCASTING, July 17). He previ-
ously served with the Federal Bureau
of Investigation and on the staff of
the House Appropriations Commit-
tee.




that grants for construction and equip-
ment be limited to 8%2 % of the annual
appropriation for any one state. The
bill as drafted and approved by the
Senate provided for a 12%2% limit.

= The panel eliminated an open-
ended authorization for facilities-grants
appropriations and spelled out the
amounts authorized for the next three
fiscal years: $10.5 million for 1968,
$12.5 million for 1969 and $15 million
for 1970. Only 1968’s $10.5 million
appeared in the draft bill or the Senate
version.

= The committee added language
that would require the CPB to submit
to an annual outside audit, and nothing
in the language adopted would preclude
a review of that audit by the General
Accounting Office. Audits were left to
the discretion of the CPB board in the
original bill, as part of the strategy to
help insure insulation from political
pressures.

CPB Saved = In a straight-party-
division vote last Wednesday that was
described by some committee observers
as pro-forma, an amendment reported-
ly offered by Representative Albert W.
Watson (R-S.C.) to strike Title II from
the bill, and with it all reference to the
programing corporation, was defeated
18-13. Committee sources considered
the vote not a test of strict Republican

or Democratic sentiment on the meas-
ure but that minority party discipline
was upheld in the expectation that the
majority would keep the heart of the
bill alive.

Although Committee Chairman Har-
ley O. Staggers (D-W.Va.) had threat-
ened to keep the panel in session on
Friday if work on the bill (H.R. 6736)
had not been completed, after the Thurs-
day meeting adjourned without final
action it was announced the considera-
tion would resume “early this week.”

WSRA ordered off for
promotion, power misdeeds

Fraudulent Thanksgiving and Christ-
mas contests and operation in excess of
power spelled revocation last week
for Santa Rosa Broadcasting Co.’s wsRra
Milton, Fla., according to the FCC,

WSRa is licensed to operate with 1 kw
daytime and 250 w at night on 1490 kec.
On numerous occasions during 1965,
the station was found to be operating
with 1 kw prior to local sunrise and
after local sunset, the commission said.

The station also conducted two
fraudulent contests during the 1965
Thanksgiving and Christmas seasons,
the commission alleged in its order last

commission could ever be.

-cheecek Blackburn
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buyers and sellers need to do business is just one
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week. One contest involved the award-
ing of free turkeys as prizes based on
listener guesses of the number of tape
prerecorded ‘“shots” required to kill a
turkey. The commission charged that
the tapes were selected to coincide with
a listener’s guess depending on the
number of wins determined for each
day of the contest and whether the sta-
tion wanted a particular entrant to win
or lose.

The Christmas contest, based on the
use of the station’s call letters in home
decorations, never awarded an an-
nounced cash first prize, according to
the FCC. When challenged to reveal the
name of the winner on a subsequent
open mike program, Frederick Davis,
WSRA president and majority stock-
holder of Santa Rosa, furnished a fic-
titious name to the program’s an-
nouncer, the commission said,

During a revocation proceeding in
May, Santa Rosa declined to contest the
case because of the bankruptcy of Mr.
Davis, and was held in default by an
FCC hearing examiner.

The station was ordered off the air
by Sept. 30.

Changing hands . ..

ANNOUNCED = The following station
sales were reported last week subject to
FCC approval:

= WrAM-Tv Latayette, Ind.: Sold by
Sarkes Tarzian Inc. (Sarkes Tarzian,
president) to RIN Broadcasting Co, for
$250,000. RIN is wholly owned by
Richard F. Shively, who also owns
18.8% of wLkY-Tv Louisville, Ky. Mr.
Shively is president of Telesis Corp.,
multiple CATV owner. Lafayette is Mr.
Shively’s hometown and he will have
three sons attending Purdue University
in Lafayette in the fall. WraM-Tv (ch.
18) operates with 186 kw visual from
an antenna height of 660 feet above
average terrain.

= KLuv Haynesville, La.: Sold by John
J. Shields, Donald J. Davis and Warren
B. Smith to I. F. Robillard of Chicago,
and J, P, Robillard of New Orleans,
for $50,000. KLuv is daytimer on 1580
kc with 250 w. Broker: Blackburn Co.

APPROVED = The following transfers of
station interests were approved by the
FCC last week (For other FCC activi-
ties see For THE RECORD, page 76).

» WIL-aM-FM St. Louis: Sold by H.
and E. Balaban and others to LIN
Broadcasting Co. for $1.65 million..
LIN is group broadcaster with multiple
CATV ownership, motion-picture pro-
duction, owns Miss Teen-Age America
contest and is in mail-merchandising
business. Frederic Gregg Jr. is president
of LIN. LIN has recently bought KLIF
Dallas and xitT and XosT(FM) Hous-
ton for $15 million, and WAVY-AM-TV
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Norfolk - Portsmouth - Newport News,
Va., for $8 million (BROADCASTING, July
24, 3). Balabans, who own one-third
interest in WIL stations, also control
three TV stations in Illinois and recent-
ly sold xBox-amM-FM Dallas (BRoAD-
CASTING, July 3). WiL founded in 1922,
operates with 5 kw fulltime on 1430
ke, WIL-FM is on 92.3 mc with 38 kw.

= WDEE-AM-FM Hamden, Conn.: Sold
by Richard Greene and Stuart M. Ca-
dan to group headed by Noel Cote,
Frank Delfino and Ted Quale for $255,-
000 with adjustments, aggregating
$400,000. Mr. Quale, who is with
WFAS-AM-FM White Plains, N, Y., will
be president and general manager.
Messrs. Cote and Delfino are with wicc
Bridgeport, Conn. WDEE is daytimer on
1220 ke with 1 kw. WDEE-FM operates
on 101.3 mc with 20 kw.

m WaRN-aM-FM Fort Pierce, Fla.: Sold
by Walker Broadcasting Corp. to Drew
I. T. Q’Keefe for $220,000. Mr. O'-
Keefe is attorney; 100% owner of
wBcCB Levittown-Fairless Hills, Pa., and
65% owner of WkEN Dover, Del.
WARN 1s on 1330 ke with 1 kw days
and 500 w nights. WARN-FM operates
on 98.7 mc with 1.3 kw.

= Wwao Erie, Pa.: Sold by Thomas R.
Bromely and others to John Laubach
Ir. and Robert Burstein for $200,000.
Mr. Laubach owns wesa Charleroi, Pa.
Mr. Burstein is Pittsburgh businessman.
WwGo is on 1450 kc with 1 kw days
andl 250 w nights.

Community Television

s Union, Me.; Endicott, N. Y.: Tri-
Town Video Inc. sold by American
Cable TV Inc. (Bruce Merrill) to Law-
rence Flinn Jr., owner of Vestal Video
Inc. (Vestal, Owego and part of Union,
all New York). Price was not disclosed.
Vestal Video’s CATV systems are in
communities adjacent to Tri-Town
Video’s system. Malarkey, Taylor and
Associates acted as consultants to Mr.
Flinn.

Hawaiian research firm
accredited by BRC

TRACE, a Hawaii-based radio au-
dience measurement service, has re-
ceived national accreditation by the
Broadcast Rating Council. This ac-
creditation is the third to be issued by
the council for a radio rating service
(there also are three accredited TV
rating services).

TRACE, which stands for Traffic
Radio Audit-Coincidental Enumeration,
measures and reports separately on a
parallel basis both in-car radio listening
and in-home listening. Though TRACE
conducted a number of studies in sev-
eral West Coast markets a few years

BROADCASTING, August 7, 1867

ago, it has essentially limited its re-
search to the Hawaiian market. As a re-
sult of the accreditation from the rating
council, the research service, originated
by Maurice D, Myers, president of
Survey & Marketing Services Inc.,
Honolulu, is now working on plans to
expand to the mainland of the U. S.
The TRACE report is based entirely
upon coincidental surveys. The in-car
audience is interviewed at selected ma-
jor intersections throughout an area,
while the in-home audience is surveyed
by telephone coincidental methodology.
Audience composition is reported for
both in-car and in-home listening.

Conditional renewals

given Wometco outlets

The FCC has dismissed a request by
Antwin Theaters Inc. that would have
stripped ABC Inc. and Wometco En-
terprises Inc. of the licenses of their
owned or controlled television stations.
And in the process the commission
granted pending renewals for two
Wometco stations, conditioned on the
outcome of an antitrust suit that had
been filed against the company by Ant-
Wwin.

An operator of a drive-in theater

EXCLUSIVE BROADCAST PROPERTIES!

in the Miami area, Antwin lodged its
petition to demy in November 1966.
Antwin asserted that ABC’s wholly
owned subsidiary, Florida-State Thea-
ters, and Wometco, through its owner-
ship of theaters in Dade county (Miami)
and throughout Florida, as well as their
ownership of television stations, were
engaging in monopolistic and fraudulent
practices by maintaining their monopoly
over the distribution of first-run motion
pictures in that county (BROADCASTING,
Nov. 7, 1966). Antwin filed a treble-
damage antitrust suit to that effect in
the U.S, District Court for the Southern
District of New York in July 1966
naming Wometco as a defendant among
many others.

The operator asked the commission
to deny the pending applications for
Wometco’s owned or controlled wrvy
(Tv) Miami and WFGA-TV Jacksonville,
both Florida, and wLos-Tv Asheville,
N. C.; and to call for and deny license-
renewal applications for Wometco’s
Kvos-Tv Bellingham, Wash., and ABC's
wxyz-TV Detroit, wsks-Tv Chicago,
KGO-Tv San Francisco, KABC-Tv Los
Angeles, and wasc-Tv New York. {The
fate of WFGA-TV, now in interim op-
eration, depends on the outcome of a
comparative hearing [BROADCASTING,
July 10].) Antwin claimed that renewal
of any of the ABC/Wometco licenses
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And then there is another facet of
FCC Commissioner Nicholas John-
son not often seen in his frequent
harangues against the antiquated
processes of the commission. In a
57-page opinion concurring with the
July 5 FCC decision to limit AT&T’s

" rate return for interstate services be-
tween 7% and 7.5% (BROADCAST-
ING, July 10), the commissioner as-

" serted, in often eloquent terms, that

" a “complete rethinking of our regu-
lation of the telephone system is
necessary and desirable.”

Posing many questions and an-
swering few, the commissioner seeks
to broaden the scope of commission
inquiry when it formally takes up
in the fall phase two of the AT&T
case dealing with the share of the
company'’s total revenues the various
services should provide.

Restructuring of the commission’s
probe, he ventured, could follow

In-depth study of AT&T needed: Johnson

along the lines of a thorough ex-
amination of all the factors that in-
fluence prices consumers have to pay,
the range and quality of available
services, the ways they are used, and
the national social-economic-political
consequences of the resulting com-
munications behavior. “There is more
to the public responsibility and con-
sequences of monopoly utilities,” he
said, “than can be served by govern-
mental review of rate of return, the
value of the rate base and prohibi-
tions against unreasonable price dis-
crimination.”

“Modern-day public utility theory
must not only recognize and ac-
comodate, but fully harness, the
thinking and forces of our topsy-
turvy new economics,” the commis-
sioner contended. What concerns him,
however, is that “ill-informed” regu-
latory decisions may ultimately ac-
crue more substantial costs to society.

would “enable those companies to con-
tinue using the leverage of the buying
power” that station ownership gives
them to deprive it of a free market in
which to obtain first-run pictures.

Not unexpectedly, the commission
dismissed Antwin’s petition to deny in
accordance with past practice. Normally,
the commission does not permit its
practices to be affected by private anti-
trust suits, until they are resolved.

Instad the commission directed that
the license-renewal applications for
wTvJ(Tv) and wrLos-Tv be granted
conditioned on the outcome of the anti-
trust suit and that the licensee im-
mediately notify the commission of the
final disposition of that case. At that
time the commission said it will deter-
mine what action concerning the parties,
“if any, is required by the circum-
stances.”

Broadcasters fight
over Charlotte CATV

A clash over CATV in Charlotte,
N. C,, involving three broadcasters and
a local telephone company—but the
broadcasters are not all on one side—
has been brought to the attention of
the FCC.

Involved on one side is Cox-Cosmos
Inc., jointly owned by Cox Broadcast-
ing Corp. and Cosmos Broadcasting
Corp. On the other side is Jefferson-
Carolina Corp.,—a CATV company
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owned jointly by Jefferson Standard
Broadcasting Co., and the Carolina Tel-
ephone and Telegraph Co. Both Cox
and Jefferson own TV stations in Char-
lotte, wsoc-Tv and WBTV(TV) respec-
tively. All three of the broadcast com-
panies are group owners.

Both CATV groups received non-
exclusive franchises to serve Charlotte
on April 3. Jefferson-Carolina immedi-
ately entered into a lease-back arrange-
ment with Southern Bell Telephone Co.
Cox-Cosmos planned to build its own
facilities, using telephone and power
company poles.

In its complaint to the FCC, filed last
week, Cox-Cosmos said that it made
the decision to build its own system af-
ter it had understood that the Jefferson-
Carolina system would be built by the
telephone company on a schedule pro-
viding for 60 miles of trunk line six
months after engineering plans and 30
miles a month thereafter. Southern Bell
owns 15.2% of Carolina, Cox-Cosmos
said, and in turn is owned wholly by
AT&T.

Cox-Cosmos said it discovered re-
cently that the telephone company was
proceeding at an accelerated pace and
was wiring up the central part of Char-
lotte first.

Cox-Cosmos said it had asked the
telephone company for pole line maps,
but that the telephone company stated
it had none. Cox-Cosmos thereupon
proceeded on a street-by-street survey.

Early in June, the complaint related,
Cox-Cosmos became aware of the ex-
pedited construction. After conferring
with Southern Bell officials, Cox-Cos-

mos decided it too would order lease-
back facilities on the same terms as
Jefferson-Carolina, but was told the ac-
celerated construction would only be-
gin after engineering plans had been
approved. This would cause the Cox-
Cosmos installation to be delayed, while
the Jefferson-Carolina construction pro-
ceeded, the complaint stated.

Violates Rules = Furthermore, Cox-
Cosmos contended, since Carolina Tele-
phone’s principal stockholder is South-
ern Bell, an affiliate of AT&T, this vio-
lates a 1956 consent order in which
AT&T is prohibited from engaging in
any activity other than telephone serv-
ice. Cox-Cosmos also said that Caro-
lina Telephone is violating safety code
provisions in its speeded up construc-
tion for Jefferson-Carolina.

Cox-Cosmos asked the FCC to order
Southern Bell to abide by AT&T CATV
guidelines that call for installation to
proceed with 60 miles of trunk at the
end of the first six months, and 30 miles
per month thereafter. Cox-Cosmos also
questioned the plan of Jefferson-Caro-
lina to use a single headend facility
since Charlotte receives TV signals
from both the north and the south of
the city. It asked the commission to
order all parties to construct sysiems so
that they are completed simultaneously.

Responding to the charges, Charles
H. Crutchfield, president of Jefferson
Standard, and Michaux H. Crocker,
president of Jefferson-Carolina, said
that all dealings with Southern Bell
were a matter of official record. “These
written documents,” they caid, “will
prove that neither Jefferson-Carolina
nor Southern Bell has ‘cheated’ or mis-
represented anything with respect to
our CATV operations in Charlotte or
elsewhere.” Jefferson-Carolina recently
announced that its CATV service
would be activated this month.

Pay-TV oral argument
scheduled for Oct. 2

The 12-year-old pay television pro-
ceeding received an expedited boost
from the FCC last week. In separate,
but concurrent actions the commission
set the date for oral argument on the
report issued by its three commissioner-
pay-TV ~ committee  (BROADCASTING,
July 17) as well as issued a second
further notice of proposed rulemaking
inviting comments on technical rules
that should be adopted.

Oct. 2 was scheduled for oral argu-
ment with Sept. 15 as a deadline for
comments or outlines of arguments
from interested parties wishing to par-
ticipate in the hearing. The commission
requested that the comments not be
addressed to that portion of the report
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dealing with system performance-capa-
bility standards.

At the same time the commission
issued its second rulemaking notice on
technical rules so that it would be able
“to give consideration to the technical
matters concerning system performance
capability sooner so that if, after oral
argument, it should be decided to estab-
lish a subscription-television service and
not limit it to the use of a single tech-
nical system, the technical and other
matters can be considered concurrently
and the new service could get under
way with a minimum of delay.”

The commission also took pains to
point out that its notice was “not to be
construed as a prejudgment of the
basic issue of whether a nationwide STV
service should be established.” The
notice was merely intended to expedite
the proceeding, it said.

Along with the notice the commission
published a proposed set of criteria for
type acceptance of pay-TV systems,
similar to conventional TV-station op-
eration. The commission said it did not
presently foresee the need for special
technical operating requirements for the
service. The rulemaking comments are

due Sept. 29 with reply comments due
Oct. 20.

Rochester ch. 13
goes to Flower City

How do you resolve a six-year-old
comparative hearing involving 10 ap-
plicants none of whom offers the com-
missioners sitting in judgment signifi-
cant differences to effect a clear-cut
selection?

That question is rooted in Commis-
sioner Nicholas Johnson’s dissent to an
FCC grant last week for channel 13,
Rochester, N. Y., to Flower City Tele-
vision Corp. And in no small way the
commission’s failure to accord the
Flower application preference over the
other applicants in any of the standard
six comparative criteria moved Commis-
sioner Robert T. Bartley to dissent to
the majority decision as well.

Applicants for the channel involved
in the proceeding since Nov. 15, 1961
and parties to the interim operation
since 1962 are Flower, Genesee Valley
Television Co. Inc., Star Television Inc.,
Community Broadcasting Inc., Heritage
Radio and Television Broadcasting Co.
Inc., Main Broadcast Co. Inc., The
Federal Broadcasting System Inc., Citi-
zens Television Corp., Rochester Broad-
casting Corp, and Rochester Telecasters
Inc., all Rochester.

Originally the grant was recom-
mended in an initial decision in 1964
to Rochester Area Educational Tele-

BROADCASTING, August 7, 1967

vision Association Inc. and Rochester
Telecasters to operate the facility on
a share-time basis. However, the com-
mission set aside the hearing order and
designated the proceeding for further
hearing. After negotiations with the
other applicants, RAETA asked for
dismissal of its application. The com-
mission then determined the proceed-
ing would be decided on the basis of
the existing record and in accordance
with its then recently adopted (1965)
policy statement on comparative hear-
ings (BROADCASTING, Aug. 2, 1965).

Diversification = Though Flower did
not receive first preference in the six
standard criteria the commission ac-
corded Flower by process of elimina-
tion a preference over Federal because
that company had existing broadcast
interests (wsay Rochester and wnNIA
Cheektowaga, N. Y.). “We feel that
the public’s interest in a television
station in Rochester which will provide
an entirely new viewpoint in broad-
casting not associated with any existing
station,” the commission said, “is more
important than the greater ownership
participation which would be provided
by Federal.”

Flower also received an ultimate
preference over Community because of
its superiority in the area of participa-
tion in station operation. The commis-
sion noted that “a great majority of the
Flower stock is held by persons with
area familiarity . . . who will devote
some time to the station’s operation.”

in his dissent Commissioner Bartley
said he would have granted the Federal
application because the company evinced
100% integration of ownership. Fur-
ther the commissioner said that although
he agreed with the intent of diversifica-
tion of control of media of mass com-
munications criteria, he viewed a licen-
see’s facilities (AM, FM and TV) as a
broadcast unit.

“As technical advancements were
made, and an AM licensee added FM
and TV to enhance its broadcast service
in the community,” the commissioner
noted, “I believe the public interest
was benefitted.” Commissioner Bart-
ley concluded: “I find generally that a
proposal to add a facility to such a
locally oriented unit is in the public
interest and not subject to demerit per
se.” For those commissioners who
argued that the Flower proposal of-
fered a “‘new voice,” the commissioner
retorted: “I believe that more basic
than the matter of a ‘new voice’ is
the quality of the ‘voice’ that is added
to the area.”

Johnson’s View = Commissioner
Johnson reserved harsher words for
the process of comparative hearings
rather than registering a complaint
against the majority decision. Though
he would grant a slight preference to
Community on the basis of its past

broadcast record, he did not offer this
judgment “for it appears to me impos-
sible to make meaningful distinctions
between applicants with such insignifi-
cant and noncomparable differences.
“The comparative process for selec-
tion of broadcasting licensees,” the
commissioner asserted, “is a sad com-
mentary on the American administra-
tive process. The basic bankruptcy of
the approach and the absence of any
correlation between the results reached
and any discernible policy has been
demonstrated long ago.”
Commissioner Johnson noted with
alacrity that this “extraordinary mara-
thon conducted by the commission and
the applicants has produced no more
satisfactory result than would a draw-
ing from a hat.” He cited that this
proceeding was an example of the “in-
tolerable delay” that can accompany
the comparative process. And though
the commissioner acknowledged that he
is not the first person to have expressed
this view, he emphasized “neither Con-
gress nor this commission has made
necessary moves to change the process
—a change which is long overdue.”

TV families to grow
by 1.5 million: ARB

An increase of more than !.5-million
TV households is predicted for Jan. 1,
1968 by the American Research Bu-
reau. This is 300,00 more television
homes than the over-all increase in
households. acd

ARB estimated that there will be
56,374,100 households with one or
more TV sets at the beginning of next
year. This is an increase of 1,535,600
TV households over last year’s estimate,
it said. Total households in the U.S.
will amount to 59,768,800, ARB said,
compared to 58,522,800 at the begin-
ning of this year, when 54,838,500
were TV homes.

Although the over-all penetration of
TV remains at 94%, ARB listed
Rhode Island, New Jersey, Maryland,
Michigan and Ohio as showing a high
penetration of 97% . Last year only New
Jersey and Michigan reached that peak.
Mississippi had the lowest penetration of
TV households with 86%; last year
Mississippi also was low with 83%.

California leads all states in the num-
ber of television households, 5,983,800.
Last year it had 5,762,000, and also
was number one. New York follows
with 5,578,500 TV households, com-
pared to 5,480,400 last year. The state
with the -lowest number of TV house-
holds is Wyoming with 96,500. Last
year it was also lowest, with only
97,300.
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Editorializing tied
to station revenues

NAB survey finds that stations with higher income

take editorial positions more freely and often

More than half of the radio and TV
stations now editorialize.

Gross revenues play a role in a sta-
tion’s decision to editorialize.

Most stations feel editorializing
should be an expression of the station’s
view on public issues. .

Items of purely local interest are
most likely to be covered editorially.

Broadcast management’s under-
standing of the fairness doctrine is far
from thorough. .

TV stations editorialize more actively
than radio stations.

Only one out of 10 stations has ever
endorsed a political candidate.

These are some of the major findings
presented by the National Association
of Broadcasters last week at the fifth
annual National Broadcast Editorial
Conference at the University of Michi-
gan, Ann Arbor. -AJ

The findings come from a survey
conducted from July to November
1966 by the NAB research department
to provide data in two areas: the per-
sonal opinions, attitudes and knowledge
about editorializing among broadcasting
executives; and the extent of editorializ-
ing and the policies, practices and ex-
periences of those that do editorialize.

The NAB report, delivered by
Howard Mandel, vice president for re-
search, was based on responses from
1,444 broadcast executives regarding
their views on editorializing, and from
1,276 radio and 247 TV stations on
the number that editorialize and how
they do. Of the 1,276 radio stations,
400 were AM-FM operations.

Other speakers included Hollis Seavey
of NAB’s government affairs depart-
ment; Willard Schroeder, vice presi-
dent and general manager, WOOD-AM-
fm-Tv Grand Rapids, Mich.,, and
Senator Philip A. Hart (D-Mich.) (see
page 59).

Over 50% a According to the study,
57% of radio stations and 56% of TV
stations said they now broadcast edi-
torials; 33% radio and 35% TV have
never editorialized; 10% radio and 9%

TV did editorialize but are not doing
SO now.

The NAB found that there was no
appreciable increase in the extent of
broadcast editorializing comparing the
1966 findings to a 1963 postcard survey
of the industry.

Incidence of editorializing “is posi-
tively related to gross revenue and
this is particularly noticeable in the
case of radio,” the survey found. It
showed 73% of radio stations with
revenues of more than $500,000 broad-
casting editorials, 62% of stations
with revenues of $250,000-$500,000,
and 54% of stations with revenues
below $250,000.

Among TV stations that editorialize,
the figures are 59% of those with in-
comes above $1 million, and 48% of
those below that figure.

Of all the stations that are editorial-
izing, 44% said they have been doing
so for at least five years; 32% for
three or four years, and 23% for no
more than two years.

Personnel Problem » Of the stations
that said they had never editorialized,
65% said they didn't have enough per-
sonnel or time. This figure was 66%
for stations that used to editorialize.
Of the “never” group, 13% said it
was due to a difficulty in complying
with the fairness doctrine, while 24%
of the “used to” group gave this reason.

However, of those that used to edi-
torialize, 55% said they did plan to
start doing it again, while only 24%
of those that had never editorialized
planned to start doing it.

Among television stations, 39% said
they editorialize daily, 22% weekly,
and 39% had no regular schedule. For
radio stations, the respective figures
were 25%, 14% and 60%.

Asked to describe its most recent
editorial issue, 70% of the radio and
69% of the TV stations said it was a
purely local issue; 22% radio and 24%
said it was a state or national issue;
only 3% dealt with noncontroversial
subjects such as safe driving, Smokey

the Bear, Mother’s Day.

Community Need = According to the
survey, about half the stations recently
editorialized on existing local condi-
tions or practices. These covered
schools, transportation facilities, city
planning, urban renewal, etc. Of the
editorials on local conditions or prac-
tices, nine out of 10 were addressed to
some proposal for change.

Only 10% of all stations have ever
endorsed a political candidate. Again,
income of the station had a bearing
on the question among radio stations.
Of stations grossing $500,000 or more,
22% had endorsed a candidate, com-
pared with 10% of stations with
smaller revenues.

The study of management’s knowl-
edge and opinions of the fairness doc-
trine led NAB to conclude that par-
ticularly among radio executives there
is not a thorough understanding of the
doctrine. The survey asked for a true
or false answer to the following state-
ment: “The fairness doctrine requires
that a station give equal time for the
presentation of views contrary to the
stand taken by the station in an edi-
torial.” The statement is false because
it contains the “equal-time” phase.
However, 69% of radio management
said the statement was true, compared
to 56% of TV executives and 48% of
executives speaking for both radio and
TV operations.

Lack of Knowledge = Questioned on
Section 315 of the Communications
Act, the survey found one of three
broadcast executives think the statute
applies to editorials as well as to politi-
cal candidates speaking in their own
behalf and “again radio-station man-
agement is less knowledgeable than
those who set policy for television and
for both media.”

A majority of the bi-media manage-
ment (62% ) felt Section 315 should
be repealed, compared to 43% for all
management replies. Bi-media manage-
ment also felt more strongly than total
management (64% to 59%) that the
fairness doctrine keeps stations from
editorializing on important issues. A
majority of bi-media management
(56% ) felt the fairness doctrine should
be abolished while only 43% of total
management felt this way.

The survey also found that manage-
ment of stations which do not editori-
alize are less strongly opposed to the
fairness doctrine and Section 315 al-
though their understanding of these
regulations is no different from that of
editorializing-station management.

House Hearing = Discussing the edit-
orializing climate in Congress, Mr.
Seavey pointed out that the most seri-
ous editorializing problem on Capitol
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Editorial comment, particularly on
television, is not as influential as it
should be because too many broad-
casters have followed the time-worn
newspaper tradition of just speaking
an editorial or giving it voice-over
while the words roll by on the
screen. Broadcasters got that word
last week from Senator Philip A.
Hart (D-Mich.) in a speech to the
National Broadcast Editorial Confer-
ence at the University of Michigan,
Ann Arbor.

An editorial on TV, he felt, can be
made to be memorable in a manner
that “no print medium can match,”
if broadcasters would use proven
commercial techniques for editorials.
He noted that “a one-minute TV spot
showing a lot of agitated tummies
that only Alka-Seltzer can soothe is
far more effective than any news-
paper ad for the same product.”

On the other hand, a furniture
store or supermarket usually finds
better results from newspapers be-
cause the ad can be clipped, the
prices studied and compared.

Super Sell » The TV editorial, he
continued, should be like the Alka-
Seltzer spot, a creative endeavor

Editorials should use ad techniques: Hart

Senator Hart
Use commercial style

“taking advantage of all the audience
involvement that Marshall McLuhan
tells us the medium is capable of.”

As an example, he asked why a
station campaigning against slum

housing shouldn't use an editorial “of
an artfully photographed and skill-
fully edited two-minute film of an
afternoon in the life of a slum child.
And if music would heighten the
effectiveness of the message, why not
use music?”

Admitting that cost of such edi-
torials might be a factor, the senator
had a ready reply. TV advertisers
don’t come on for just one spot and
then fade from the scene. They re-
peat, and repeat and repeat.

By the same token, he asked, why
should radio and TV have different
editorials daily just because news-
papers do? Again, he urged stations
to take a leaf from the commercial
workbook—use repeated exposure to
gain memorability among the audi-
ence.

“If an editorial film were skillfully,
interestingly and tastefully done,” he
added, “I think an audience could
bear to see it several times.”

Editorials are a service to the com-
munity, Senator Hart said, and the
more opinions a community has
available, “the more likely that com-
munity will be able to make a sound
decision . . .”

Hill today is endorsement of candi-
dates. The House Commerce Commit-
tee is now studying the question and
there are indications of a hearing on
the subject.

“Many members of the committee,”
he said, “believe that the FCC has
not exercised adequate surveillance
over editorializing practices of Ii-
censees, but admit that this may result
from budget and manpower limitations.
There is also sentiment that some radio
broadcasters in very small markets are
especially vulnerable to complaints
about lack of fairness in dealing with
editorializing in general and political
candidates in particular.”

He noted that broadcast journalism
has grown, will continue to grow and
editorializing “is an inescapable ingre-
dient of that growth. To an increas-
ingly greater degree the American peo-
ple will look to radio and television
not only as their prime source of news
but as the vehicle through which they
are exposed to the various sides of
issues of public importance.”

Public Acceptance = Mr. Schroeder
noted the public “seems to be accept-
ing, even demanding, more and more
news, information and interpretation
from TV and radio.” While the public
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is looking to broadcasters for this ma-
terial, he continued, the industry seems
to have “an inferiority complex about
our status as a source of news and in-
formation. We don’t quite yet believe
deep inside that people are depending
on us in such an overwhelming manner
to give them the news information and
interpretation they want.”

He predicted the feeling of disbelief
would fade with news-oriented per-
sonnel into top management positions.

The ever-increasing emphasis on
news by the TV networks was inter-
preted by Mr. Schroeder as a sign of
realism in private enterprise. The net-
work executives, he said, in referring
to coverage of the Arab-Israeli war and
the Johnson-Kosygin talks, canceled a
lot of advertising and spent a great
deal of money for news coverage “only
because they are convinced viewers
want it and that giving it to them is
basic to their long term success and
growth.”

Discussing relations with the FCC,
he said the commission generally seems
to feel broadcasters do a “fairly good
job” in news and editorializing, “but,
ironically, it persistently acts as if
we're really not to be trusted, that the
only way to insure a healthy fair treat-

ment of controversial issues is to pile
regulations on top of regulations.”
The actions of the FCC and the poli-
ticians who fear broadcast editorials,
he added, seem to be in “sharp contrast
with the attitude of the general public.”

Triangle to distribute
61 feature films

The acquisition by Triangle Program
Sales of 61 feature films for TV distri-
bution is being announced by the com-
pany today (Aug. 7) as part of an
expansion move into motion-picture
distribution and production for TV.

Ben Barry, who has headed his own
syndication firm for the past 16 years,
has been named director of Triangle
Program Sales. He brings into the
Triangle operation 61 features (15 in
color) in new packages to be announced
shortly. Mr. Barry currently is negotiat-
ing for other motion pictures to be re-
leased to TV by Triangle, which has
not been active in feature-film distribu-
tion to TV for the past three years.

A spokesman said that Triangle
plans to become active in the feature-
film production area in 1968.



Riot coverage
stirs Congress

Network news policy may
be reviewed in House;

others cite need for code

Criticism of broadcasting exposure
given to rioters and those who woula
incite civil disorder showed signs last
week of blossoming into a full-fledged
congressional issue. During the week,
one congressman’s office reported a
record mail response, other congress-
men picked up the theme and the
chairman of the House Communications
Subcommittee said he was seriously
considering asking the networks to ap-
pear before his panel to explain their
policies on riot coverage.

Representative Durward G. Hall (R-
Mo.), whose statement two weeks ago
on responsibilities of media during and
before riots drew widespread coverage
(BROADCASTING, July 31), has since re-

ceived hundreds of letters from all parts
of the country, an aide said. All but one
were favorable to Mr. Hall’s thesis that
media, especially the “instant media,”
could contribute to riots by giving time
to direct appeals for violence.

Some of Representative Hall's cor-
respondence was from broadcasters,
who concurred with the congressman's
concern, if not with the desirability of
legal curbs on broadcasting, he added.
Several discussed efforts to establish
local codes of emergency coverage pro-
cedures. Others pointed at networks as
a source of out-of-town inflammatory
material, the aide reported.

Network News s The three major
networks AP and UPI were sent letters
by Senator Hugh Scott (R-Pa.), rank-
ing minority member of the Communi-
cations Subcommittee, urging the de-
velopment of a code of emergency
procedure. He said that the reporting
of riots should be balanced by appeals
for law and order.

“Such a code must be consistent with
freedom of speech,” Senator Scott ob-
served in the letters to ABC, CBS and
NBC. “Nevertheless, concentration on
the sensationa! aspects of the situation
and the frequent broadcast of appeals
to riot by extremists raises a serious
question as (o the editorial responsibility

and the discretion of the media.”
Senator Ralph Yarborough (D-Tex.)
cited responsibility of broadcasters in
Dallas as the reason that a riot is not
feared there. On Metromedia’s Opinion:
Washington, Senator Yarborough said
“they don’t spend time here [in Dallas]
on television showing Stokely Car-
michael and others calling for black
revolution. They don't show looting—
spend all the news time showing looters
shooting at police and looting stores.”
Representative Hale Boggs (D-La.)
also cited “the tremendous impact of
national television” and said he was
“amazed that our vehicles of commu-
nication would use their time and effort
to put [agitators] on nationwide televi-
sion to spread this kind of disorder and
incite people to riot in our country.”
Torbert Macdonald (D-Mass. ), chair-
man of the House Communications
Subcommittee, said that because of the
press of Commerce Committee business
he could not say when he might hold
hearings on network riot coverage, if
he does so decide. He indicated he had
no pat answers to an admittedly sticky
freedom-of-speech problem but said
he would like to know of the presence
of cameras and newsmen in riot situa-
tions and what policies the networks
have for news coverage on the scene.

Westinghouse Broadcasting-owned
KPIX(TV) San Francisco this month
‘completed a three-part documentary
series that amountéd to a psyche-
delic trip to the grooviest hippie

-

Hippie rings his bell for wide-eyed reaction

KPIX(TV) takes viewers on hippieland trip

hangout in the country. This televi-
sion happening took place in San
Francisco's Haight-Ashbury section.
It included love-rock music, flower
children, long-hairs, beards, such

musical groups as The Grateful
Dead and The Quicksilver Messen-
ger Service and a strong flavoring of
LSD.

Krix's examination of the hip
society began last February with a
visit to the Psychedelic Shop, The
Print Mint, the Drug Store Cafe, the
Straight Theater and to The Swami,
who conducts services in Krishna
Consciousness, a new Eastern-ori-
ented mystical religion.

The second documentary in the
series, broadcast last May, examined
the dance-music sounds peculiar to
the hippie society. Introduced was
the Quicksilver Messenger Service,
a group that has never made a record
or appeared on television, yet is con-
sidered one of the most popular
dance-hall performers.

The concluding half-hour special,
presented July 11, took a close look
at LSD and the people who use the
drug. Each of the programs in the
series, entitled The Maze, had a
different tour guide or program com-
mentator.
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Issues restated
in WLBT case

TV station says it attempts
to serve both sides of
racially split community

A schism between southern Negroes
and whites is at the heart of a license-
renewal proceeding involving WLBT(TV)
Jackson, Miss. Proposed findings of
fact submitted by the station, the FCC’s
Broadcast Bureau and the United
Church of Christ last week to Hearing
Examiner Jay A. Kyle point to the
broadcaster’s dilemma: in the station’s
words, an attempt to play the role of
middle man in a community almost
equally composed of Negroes and
whites divided between segregationists
and integrationists, where many be-
lieve “rather resentfully that television
has created the civil-rights movement”
and where the station is never “doing
enough” from either point of view.

The wLBT renewal was ordered for
hearing by the commission after the
U.S. Court of Appeals overturned a
commission decision of May 19, 1965,
granting the station a one-year renewal.
The short-term renewal was granted
because of charges the United Church
of Christ had made against the station.
The church and others in the Jackson
community were eventually made in-
tervenors to the proceeding.

The church’s position in its findings
is that wLBT had not, during the course
of its license-renewal period, “made a
good-faith effort to ascertain the needs
of its Negro community or to serve
those needs.” (The station’s grade-B
area serves a population in excess of
850,000 of whom 47.4% are Negroes.)

The church further claimed that the
station affords “almost no opportunity”
to Negroes to share the use of its facili-
ties and that the station’s operations
show a 12-year pattern of failure to
present conflicting views on contro-
versial racial issues. {WLBT, in its find-
ings, maintains that it is “in a position
where it is ‘damned if it does—damned
if it doesn’t.””)

Unbatanced = The church noted that
the station cannot claim that its over-all
record demonstrates a balance of com-
ment on civil-rights issues. In fact, the
church contends: “WLBT’s over-all rec-
ord is a long series of claimed mistakes
in understanding the application of the
fairness doctrine” with respect to spot
commercials, discussion of states rights,
personal attacks in political interviews,
and the like. (The Broadcast Bureau,
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in its findings, which recommended li-
cense-renewal, said the record does not
support intervenor charges that WLBT
did not make time available for discuss-
ing conflicting views on issues of public
importance, or did not afford Negro
spokesmen opportunities to discuss the
issue of racial integration.)

The church alleged that the station’s
claimed mistakes “resulted in the un-
balanced promotion of segregationist
views” and that its programing On
racial issues “was designed to serve
primarily the extremist fringe of the
white population with which its general
manager was associated.” It was not
until February 1964, just before the
filing of the renewal application, the
church noted, that the station had “a
single local program on which Negroes
could regularly participate.”

The church concluded that the sta-
tion’s efforts at compliance have been
“negative rather than affirmative,” com-
ing after long delay, and have been
“characterized by an over-cautious ad-
herence to the racially segregated pat-
terns of the past.” Though the station
has made a “modest increase in public-
service announcements for Negro or-
ganizations and in local Negro religious
programing,” the church alleged that
these programs and announcements are
presented before 7:30 a.m.; and further
there is “still a striking disproportion
in programing for white and Negro
organizations and churches.”

Past Responsibility = In any event,
the church contended that the station’s
improvement should receive little weight
in the proceeding since “even if the
licensee, once called to account, has be-
come a model station, the necessities
of an effective enforcement policy would
preclude renewal.”

As far as WLBT'S present practices are
concerned, the church concluded that
there “is little evidence of effective and
consistent contacts with the Negro com-
munity” by the station or that any
wLBT employe in a responsible position
“is either a Negro or has any association
with the civil-rights movement.”

The station in defending its practices
claimed that the intervenors ‘‘apparently
misconceive the role of a television sta-
tion—as they misconceived the role of
television news. Television news is not
meant to ‘create’ a movement,” the sta-
tion said, “nor is television to be used
as an instrument to advocate a particu-
lar social philosophy, or political posi-
tion, to the exclusion of others. It is
only to report events and provide the
means for discussion of issues as they
happen—fairly and accurately.” It is ap-
parent, the station said, the intervenors’
position “is that wLBT is biased and
prejudiced whenever it does not present
a point of view totally in accord with
their own. . . .”

Renewals bring
two dissents

Cox and Johnson take off
again on stations that

program minimum of news

The FCC's recent batch of license
renewals to stations that offer minimum
or nonexistent proposals for news and
public affairs programing drew addi-
tional fire from Commissioners Kenneth
A. Cox and Nicholas Johnson last week.

The commissioners issued their latest
broadside in separate dissents (the
fourth such dissent in two years for
Commissioner Cox) to a Broadcast Bu-
reau report that 265 of a total of 345 AM
and TV stations in Indiana, Kentucky
and Tennessee, whose licenses came up
for renewal consideration last week,
were found to be qualified. The remain-
ing stations had minor problems associ-
ated with their applications. Of those
265 stations approximately 90 of them,
in one category or another, propose to
program less than 5% news, 1% public
affairs and 5% “other” programing
(agricultural, religious and instruc-
tional).

What “distressed” Commissioner Cox
with the latest renewals was the “con-
tinuing increase in the number of tele-
vision stations included in these lists.”
He said that 10 of 14 stations that pro-
pose to present less than 5% news are
TV stations, “some of them well estab-
lished VHF stations in markets like
Memphis, Chattanooga and Nashville.”

The commissioner also noted that
among the licensees of these stations
are “successful multiple owners like
RKO General, Taft and General Eles-
tric” and that these stations in the main
are engaged in profitable operation.

“In a period when each new study
shows more people relying on television
and radio for their primary source of
news,” he said, “it seems to me that
these television stations should be in-
creasing their efforts to insure that the
people in their market areas are well
enough informed to deal with the prob-
lems facing them.”

Commissioner Johnson dissented to
the renewals on basically the same
grounds he used to object to the Feb-
ruary grants (BroaDCASTING, March
13). He complained: "I do not feel
that the commission can fulfill its re-
sponsibilities to the public by renewing
such licenses without the slightest in-
quiry or concern as to justification or
excuse.”



News escapes fairness doctrine

Coverage of Dodd Senate debate results in ruling that

personal-attack provision does not apply to newscasts

As the result of two FCC postures
assumed last week on its controversial
fairness doctrine, broadcasters gained a
break in the personal-attack principle
and got a glimpse at a tough road of
litigation ahead.

On the one hand, the commission
with minor qualifications specifically
exempted from the personal-attack pro-
visions of the fairness rule “bona fide
newscasts or news specials concerning
a current event, or on-the-spot coverage
of a bona fide news event.” The news
program exemptions were made amend-
ments to the commission’s recent codi-
fication of the fairness rules as they ap-
ply to the broadcast of personal at-
tacks and editorials for or against polit-
ical candidates (BrOADCASTING, July
10).

‘' On the other hand, the commission
served notice on the broadcast indus-
try, through an address delivered by
Robert V. Cahill, legal assistant to
Chairman Rosel H. Hyde, before the
fifth annual National Broadcast Editor-
ial Conference, that it “believes in the
validity and righteousness of its ac-
tions” relating to the fairness doctrine
“and welcomes the opportunity to de-
fend them in court.”

Dodd Case » The commission amend-
ment came as a result of a complaint
registered by Michael V. O’Hare, for-
mer accountant for Senator Thomas
I. Dodd (D-Conn.), against NBC. Mr.
O’'Hare, who with three other former
Dodd employes supplied columnist
Drew Pearson with the lawmaker’s per-
sonal files that eventually led to the
senator’s censure, alleged he suffered a
personal attack by Senator Russell B.
Long (D-La.) in a film clip used on
the Huntley-Brinkley news program. He
contended that NBC'’s failure to give
him prior notification violated the fair-
ness rule applying to such personal at-
tacks.

The network rebutted that prior no-
tice was impossible since the recorded
portion featuring Senator Long was in-
serted in the live program shortly before
its broadcast. In any event, the network
tejected the contention that such news
items fall under the personal-attack
principle. And, no doubt to the relief of
many broadcasters, the FCC agreed.

“We are making this clarification,”
the commission said, *“in order to stress
that our rules are in no way designed
to inhibit or impede the timely execu-
tion of the all-important news func-
tions of licensees or network.”

Though the general fairness doctrine
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is applicable to news programs and “li-
censees are required to make reasonable
good-faith judgments upon the particu-
lar facts of the case with that doctrine,”
the commission noted, an element of
timeliness surrounding the programs
would render the personal-attack prin-
ciple inapplicable. A daily, “hard news”
program, for example, would be ex-
empt; a news documentary or news in-
terview show would not.

If a broadcaster, in newscasts or in
timely news specials geared to a current
event, airs news that includes a person-
al attack which was made as a part of
that event, the commission explained,
“the personal-attack doctrine would be
inapplicable.” Fairness, the commission
went on to say, “could be met simply if
the licensee broadcasts news stories giv-
ing the other side of the matter {includ-
ing the attack facet).” The only aspect
of a timely newscast that is not ex-
empt is an editorial or similar commen-
tary that embodies personal attacks.

Present rules require licensees whose
stations broadcast a personal attack to
send the person or group cited a
script or tape of the attack, notification
of the time of the broadcast and an
offer of a reasonable opportunity to re-
spond. The broadcaster’s notification
and offer must be made within a week
of the broadcast.

News documentaries and news-in-
terview shows, however, do not share in
the personal-attack exemptions. Docu-

News blockade?

Informal complaints were filed
last week with Wisconsin Gover-
nor Warren P. Knowles by ABC
News and United Press Interna-
tional over alleged obstructive
behavior by National Guard
troops toward newsmen covering
racial disturbances in Milwaukee,

A spokesman for ABC News

said *‘some inexperienced kids in
the guard have pretty consistently
stopped and searched our news
cars, despite their being clearly
marked and the correspondents’
credentials.”
. UPI complained of National
Guard “press blockades” that
were “keeping us from doing our
job. The complaint was informal,
and we expect the situation will be
ironed out quickly.”

mentaries “ordinarily do not involve
this aspect of timeliness,” the commis-
sion noted, ‘“therefore the licensee, in
preparing the documentary, can readily
comply with the personal-attack princi-
ple.” The news interview show, “which
is akin in this respect to many other
talk programs,” the commission said,
“is not exempted” for the same reason.

Candidates Exempt = The only ex-
emptions that are open to these type
of programs, the commission cited, are
those involving attacks made by legally
qualified candidates or other such can-
didates, their authorized spokesmen, or
those associated with them in the cam-
paign. The exemptions are granted be-
cause the equal-time law “is usually ap-
plicable” in such matters.

The commission reiterated the pur-
pose of the rules is to “delineate better
the licensee’s responsibilities in this im-
portant area and to afford the commis-
sion a further needed sanction to deal
with those who flagrantly violate the
underlying policies in situations where
there is no reasonable question as to the
licensee’s responsibility.” Under pres-
ent rules the maximum sanction avail-
able to the commission is a $10,000
fine to be imposed on stations that fail
to abide by the requirements but whose
violations are not so extreme as to war-
rant designating their license-renewal
applications for hearing.

Whatever helping hand the broadcast-
er received from the commission last
week was moliified to some extent by
the promises of Mr. Cahill’s remarks in
Ann Arbor, Mich. Touching many bases
embodied in the fairness doctrine (which
he called “remarkably lucid for a prod-
uct of the bureaucratic will”) Mr. Cahill
emphasized the positive aspects of the
rules and the commission’s desire to
defend them in court, when necessary.

In the commission’s opinion, he said,
“certainly, the FCC strongly encourages
editorial leadership by broadcasting sta-
tions, and despite some opinions to the
contrary, the commisison believes that
its regulatory policies have created an
atmosphere which should foster, not
hinder, editorializing.” He pointed out
that a fundamental basis of the commis-
sion’s position is that the public has a
right to be informed of different atti-
tudes and viewpoints held by the various
groups that make up the community.
“While such a view restricts the licen-
see’s freedom to utilize his station in
whatever manner he chooses,” Mr. Ca-
hill acknowledged, “it does so not as a
violation of free speech, but in order to
make possible the maintenance of his
facility as a means of freedom of speech
for the general public.”

Limits = He took issue with “any
characterization of the FOC’s actions as
encroaching, in any fashion, on the ‘pre-
rogatives of broadcast editorialists’.
Frankly, it is personally disturbing to
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me to hear allegations that the govern-
ment’s insistence on fairness in the
treatment of controversy is hampering
and even thwarting the growth of elec-
tronic journalism.”

In a pointed manner, Mr. Cahill
levied a countercharge at “those spokes-
men who loudly contend that the fair-
ness doctrine is an obstacle to journal-
istic achievement—I{they] need lock no
further than the accomplishment of
many of their associates to recognize the
fallaciousness of their argument.” He
termed the doctrine a useful guide to-
ward broadcaster responsibility. What-
ever burden the doctrine had created on
broadcasters, he felt it to be “strictly
secondary, and does not deter nor pre-
vent the success of a dedicated and cre-
ative broadcaster who is seriously com-
mitted to the journalistic tradition.”

The real difficulty, in Mr. Cahill’s
terms, “lies with broadcasters who are
not seriously committed to the journal-
istic function or to the exposure of con-
troversy. They use the doctrine as an
escape hatch to avoid involvement in
community affairs. [It] becomes a con-
venient whipping boy to excuse nonac-
tion and they would continue on the
same course in its absence.”

Mr. Cahill touched other fairness
highpoints:

» Sponsored programs involving con-
troversial issues: “No reasonable man
would argue that ability to pay should
be the sole criteria determining the pub-
lic’s right to be exposed to opposing
views”;

» Fairness applied to cigarette adver-
tising: “The commission is not by this
ruling-urging any novel departure that
would apply the doctrine to all products
commercially advertised.”

Ultimately, Mr. Cahill suggested that
“most broadcasters accept the end re-
sult [of the doctrine] since it coincides
with their own personal view that lis-
teners should be informed regarding
conflicting views on issues of public
importance.” And he noted that if the
commission should ever overstep its
“permissive province” in the fairness
doctrine, “the doors of the courtroom
are open.” But Mr. Cahill left no doubt
as to the commission’s view of the pres-
ent fairness litigation: *“It welcomes
such challenges.”

New TV story form
planned by ABC-TV

ABC-TV plans to develop what it
calls “the first story form ever created
and written expressly for television.”
An announcement last week from
Leonard Goldberg, vice president in
charge of TV network programing, said
novelist Harold Robbins (“The Ad-
venturers,” “The Carpetbaggers” and
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When blonde Barbara Oberhansly
volunteered for American Red Cross
secretarial work in Vietnam, the

plausibility of being offered her own
TV show doubtless escaped her. And
well it might have, for Bobbie, a
previous Brigham Young University
student and San Francisco bank

Saigon Bobbie boosts morale in Vietnam

secretary, had no such plans for her
future. The Armed Forces Television
Network in Saigon apparently did; a
few weeks ago Bobbie, anything but
a schooled meteorologist, began her
nightly AFTN weather program.

The 23-year-old Saigon starlet re-
ports on conditions stateside as well
as in Saigon and GI recreation areas
and, according to one of her many
fan letters, keeps “the image of the
American girl next door” fresh in
the minds of her avid audience. An-
other letter, requesting charter mem-
bership in her fan club, testifies to
her popularity among the 150,000
area-based GI’s.

The Air Force Weather Service at
Tan Son Nhut Air Base recently
awarded the pretty Takoma, Wash.,
miss an honorary staff membership.
Among the more notable plaudits ap-
preciatively bestowed upon Bobbie
is a special appointment by Tan Son
Nhut weather tower as honorary
mascot.

“The Dream Merchants”) has been en-
gaged to develop this new form.

It was explained the form will be of
a “TV novel,” with an ending to the
story as contrasted to such open-end
serial dramas as ABC-TV's Peyion
Place. The project is targeted for ABC-
TV’s nighttime schedule in the 1968-69
season. Mr. Goldberg said the project
tentatively has been titled Harold Rob-
bins' The Survivors and that the story
would not be subject to “fixed standards
of time but will be presented over the
course of as many weeks as are neces-
sary to tell the complete story.”

Court stops cutback of
Liberal CATV service

A CATV system in Liberal, Kan,,
has won a temporary victory in its
battle to continue serving its customers
with six TV signals pending the out-
come of litigation.

A federal court in Denver granted
the Teleprompter-owned Liberal CATV
company a stay against an FCC order
earlier this year that would have re-
quired the cable system to drop what it
claims would be 60% of the programs
it is delivering to its 2,500 subscribers.

The Liberal antenna system furnishes
six channels of TV programs to its
customers; three from Amarillo, Tex.,
two from Garden City, Kan.,, and one
from Ensign, Kan. The Garden City

{(x6LDp[Tv] and KUPK-TV) and the En-
sign (KTvC[TV]) stations are considered
local stations since they put a grade B
signal over Liberal. The Amarillo sta-
tions (KFDA-TV, KGNC-Tv and KvI[TVv])
are brought in via microwave; they are
136 air miles from Liberal. The dupli-
cation problem arises from the fact
that KFDA-TV and KTvC(TV) are both
affiliated with CBS; KGNC-Tv and KGLF-
with NBC and kvir and KUPK-TV with
ABC. Under the commission’s CATV
rules adopted last year, CATV systems
are obligated to protect local stations by
not duplicating programs from distant
stations. -l

Following the adoption of the CATV
regulations by the FCC, Teleprompter
asked for a waiver of the nondupli-
cation rule for its Liberal cable system.
The commission denied this petition
without a hearing last February, and
affirmed this denial again last June.
Teleprompter appealed the FCC's ac-
tion and asked for a stay pending
litigation on the appeal. Teleprompter’s
principal contention is that the FCC
cannot deny a petition without a hear-
ing. The case is expected to come up
for argument in the fall.

Radio series sales ...

Grand Ole Opry (WsMm Inc.): KwcL
Oak Grove, La.: wHus Cookeville,
Tenn.; wsL¢ Clermont, Fla.; Kzaxk
Tyler, Tex.; wkBH La Crosse, Wis.;

a3



The new Woody Woodbury Show,
which will target its appeal to the
“now generation” of young adults,
has been sold in 13 major markets
without benefit of a pilot and is ex-
pected to reach a total of 25 markets
by airtime of mid-September.

Walt Kingsley, vice president of
Wolper Television Sales, which is
distributing the Monday-through-
Friday 90-minute personality-enter-
tainment show, reported last week
that sales have been made to the four
Metromedia stations — WNEW-TV
New York, wrTG(TV) Washington,
KMBC-Tv Kansas City, Mo., and
KTTv(TV) Los Angeles—and to out-
lets in Chicago, Indianapolis, Phila-
delphia, Miami, St. Louis, Denver,
Detroit, Dallas and Boston. In ad-
dition, several orders were pending
last week. The series is being pro-
duced by Ralph Bdwards Produc-

‘Woodbury’ aims for at least 25 stations

tions in association with Metropoli-
tan Broadcasting Television, a divi-
sion of Metromedia (as is Wolper
Television Sales). Jim Jordan was
signed last week as director.

To acquaint both the broadcast
community and the general public
with Mr. Woodbury, who is de-
scribed as a “relatively new face” in
television, Wolper TV Sales and the
Metromedia stations arranged for the
young entertainer to appear before
various civic and professional groups
throughout the country in recent
weeks. Mr. Woodbury and Mr. Bd-
wards were guests of honor last week
at two New York parties and a
luncheon, which were attended by
approximately 1,000 advertiser and
agency media executives and em-
ployes. They also appeared at a re-
ception in Washington Wednesday
(Aug. 2).

WRCK Tuscumbia, Ala., and wisp Big
Stone Gap, Va.

John Doremus Show (Functional
Media Inc.): KALF Mesa, Ariz.; KsJjo
San Jose, Calif.; wMre Flint, Mich.;
WwDUZ Green Bay, Wis., and wWTEM
Hartford, Wis.

Flying Saucers . . . Serious Business
(Radiozark Enterprises Inc.): WeHC
Waverly, wJak Jackson and wmprc
Columbia, all Tennessee, and KspL Di-
boll-Lufkin, Tex.

Strangest of All (Radiozark Enter-
prises Inc.): Wcesr Hillsdale, Mich.
and wkis Orlando, Fla.

Tennessee Ernie Ford (Radiozark
Enterprises Inc.): KMpL Sikeston, Mo.

Dream World Series (Triangle Pro-
gram Sales): WGIR Manchester, N. H.;
WwsR St. Albans, Vt.; WKTN-FM Ken-
ton, Ohio; woop Grand Rapids, Mich.,
and wkaM Goshen, Ind.

Anniversaries in Sound (Triangle
Program Sales) : WNax Yankton, S. D.,
and WMTL Leitchfield, Ky.

Point of Law (Signal Productions):
Wsun St. Petersburg, Fla., and wsoy
Decatur, I11. ’

The World of Money (Signal Pro-
ductions): WrRaM Monmouth, Ill., and
wCTA Andalusia, Ala.

Doctor's House Call (Signal Produc-
tions) : WmBs Uniontown, Pa.

Earl Nightingale Program (Nightin-
64 (PROGRAMING}

gale-Conant): KaARrk Little Rock, Ark.;
win Homestead, Fla.; weTR-FM Carroll-
ton, Ga.; wraY Robinson, Ill.; WTRG-FM
Elkhart, Ind.; wNwi Valparaiso, Ind.;
KNEX McPherson, Kan.; wieL Eliza-
bethtown, Ky.; RaLB Alexandria, La.;
WwKIK Leonardstown, Md.; wpec Escan-
aba, Mich.; WrpL Clarksdale, Miss.;
xirx Kirksville, Mo.; kcsr Chadron,
Neb.; kowH Omaha; wLNH Laconia,
N. H.; wMTR Morristown, N. J.;: WRRz
Clinton, N. C.; wNca Silver City, N. C.;
KOKL Okmulgee, Okla.; wKTA Mec-
Kenzie, Tenn.; wBMC McMinnville,
Tenn.; xBST Big Spring, Tex.; KTSM
El Paso, Tex.; KMHT Marshall, Tex.;
WATK Antigo, Wis.; wrLpy Ladysmith,
Wis.; ckyL Peace River, Alberta, Cana-
da, cHsL St. John, New Brunswick,
Canada; znNs Nassau, Bahamas, and
ksBk Naha City, Okinawa.

Woroner series sold
in over 300 markets

With the signing of Associated Brew-
eries, South Bend, Ind., as a midwest
regional sponsor, Worner Productions
announced last week that its syndicated
radio ANl Time Heavyweight Tourna-
ment and Championship Fight had
passed the 300-market sales mark.

The series will match 16 of the
world’s greatest heavyweight champions
in an intricate computer-based tourna-
ment (BROADCASTING, May 15).

. The Miami-based production firm
said that Associated Breweries has pur-

chased broadcast rights to the series for
Indiana, Michigan, North Dakota plus
22 selected markets in Minnesota, Illi-
nois, Kentucky, Tennessee and Ala-
bama. J. Walter Thompson and Doyle
Dane Bernbach, both Chicago, are
handling the account.

Woroner has sold the series to 19
of the top 20 national markets. Among
the stations that will be broadcasting
the series are: wHN New York; wGBs
Miami; wcau Philadelphia; wJBk De-
troit; KNBR San Francisco; wBz Boston;
wToP Washington; wksw Buffalo and
wiBc Indianapolis.

As part of the promotion for the se-
ries, which will be released Sept. 11, a
$10,000 gold championship belt will be
presented to the champion. If awarded
posthumously, it will be accepted in
the winner’s name and placed in the
Boxing Hall of Fame, according to
Woroner. In addition, the production
firm will hold a national contest with a
first prize package consisting of a $12,-
000 boat, air buoy diving gear, a week’s
vacation for two in Miami and a solid
gold commemorative ring.

Pat Boone to head
new TV variety show

A new talk-variety show entry, Pat
Boone in Hollywood, was announced
last week for syndication in both 90-
and 60-minute lengths on a five-day-per-
week basis. The show is to be copro-
duced by Filmways Inc. and Cooga
Mooga Inc.,, and syndicated by Fire-
stone Films Syndication Sales Ltd.

Filmways said the show would be
taped in color before a live audience
at ABC's Vine Street Theater in Holly-
wood. It will have a cohost each week,
feature various name personalities and
will be supported by an orchestra.

The company said stations in 16
markets had already set September dates
for the program’s start. They are weIx-
(Tv) New York; xpPLr-Tv St. Louis;
WFIL-Tv Philadelphia: wGRrR-Tv Buffalo,
N. Y.; KHJ-TV Los Angeles; woN-TV

Chicago; ckLw-Tv Windsor-Detroit;
WTOP-TV  Washington; wrvJ(TV)
Miami; XwGN-Tv Denver; WFGA-TV

Jacksonville, Fla.; wIrT-TV Flint, Mich.;
WFBG-TV Altoona, Pa.; KFRE-TV Fresno,
Calif.; wNHCc-Tv New Haven, Conn.;
and kTvT(TVv) Fort Worth-Dallas,

TV series sales . ..

Exercise With Gloria (Triangle Pro-
gram Sales) : Kasc-Tv Los Angeles, and
KWGN-TV Denver.

High and Wild (Sandy Frank Pro-
gram Sales Inc.): Kero-Tv Bakersfield,
Calif.; xBTV(TV) Denver; WANE-TV Ft.
Wayne, Ind.; wrrv(Tv) Indianapolis;
wGR-TV Buffalo, N. Y.; KPLR-TV Si.

BROADCASTING, August 7, 1967



Louis; kpTv(TV) Dallas; wyaH-Tv Nor-
folk, Va.; wrey-tv Tampa, Fla., and
KRON-TV San Francisco.

The Traveler (Sandy Frank Program
Sales Inc.): KpLR-TvV St. Louis; wLcY-
Tv Tampa, Fla.; wwnNy-Tv Watertown,
N. Y, and xpTv(TVv) Dallas.

America (Sandy Frank Program
Sales Inc.) : KERO-TV Bakersfield, Calif.;
wroc-Tv Rochester, N. Y., koa-Tv
Denver; xpTv(TVv) Dallas, and KPLR-
Tv St. Louis.

The American West (Sandy Frank
Program Sales Inc.): KpTv(TV) Dallas;
wyaH-Tv Norfolk, Va.; wrtv(tv) In-
dianapolis, and wLcy-Tv Tampa, Fla.

Miami Beach to house
Republican convention

Miami Beach got the nod of the
Republican site-selection committee as
the spot for next year’s presidential
convention. The announcement was fol-
lowed by a prompt announcement by
the Democrats that the site for the
Democratic convention was still an
open question despite widespread re-
ports that the Democrats would choose
the same facilities as the Republicans.

Broadcast media have urged a joint
location to save costs of moving color
equipment. The Republican committee
picked Miami Beach over the other
top contender, Chicago, after a re-
peat inspection of the Florida facilities.
Accommodations for broadcasters are
to be expanded under the terms of the
agreement.

The decision still must be ratified by
the Republican National Committee,
but approval is expected.

Business news roundups
offered by L.A. firm

A financial news service for TV
stations was launched last week by
Scantlin Electronics Inc., Los Angeles,
which will use hourly business reports
supplied by Dow Jones & Co., New
York.

The business news summaries that
Scantlin is purchasing from Dow Jones
will be prepared by the staffs of The
Wall Street Journal and the Dow Jones
News Service. They will include eco-
nomic and political news affecting in-
vestors, interpretations of stock-market
movements and interviews with cor-
porate officials.

The Scantlin program package con-
sists of a series of displays of stock
prices, leading averages and other mar-
ket information as well as the Dow
Jones News, which will be presented
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CBS-TV will broadcast on Aug.
15 (10-11 p.m.), a special program,
Morley Safer’s Red China, said to
be the first broadcast filmed in Com-
munist China by an American news
organization. The program will be
sponsored by the Western Electric
Co., New York, through Cunning-
ham & Walsh, New York.

CBS News correspondent Morley
Safer, a Canadian, and CBS News
cameraman John Peters, a British
subject, spent 21 days in Red China
on tourist visas, and, according to
CBS, were required to give the ap-
pearance of leisurely tourists while
performing as journalists and film-

Safer report from inside Red China set by CBS-TV

makers. They brought their raw
film out of China uncensored.

Guides were with them constantly
and the people they met in cities,
villages, communes and in factories
were “extremely hospitable,” CBS
News stated. Once, however, when
Mr. Safer made a comment about
an industrial exhibit in Shanghai, he
was hauled before a “Revolutionary
Court” and charged with “crimes
against the people, crimes against
Chairman Mao” and other offenses,
according to CBS. He was able to
convince the court that he bore no
ill will against the Chinese people
and he was released.

orally by local station announcers.
Wcr-tv Chicago began broadcasting
the Scantlin program, called The Stock
Market Observer, last week. Others
that have signed contracts with Scantlin,
it was said, are wGss-Tv Miami, XDTV-
(tv) Dallas and Kvvv-Tv Houston.

Universal expands TV
pilot into movie

Universal Television, noted for te-
nacity when it comes to salvaging a
project, has sold as a movie for net-
work TV a pilot that it could not sell
as a series last season. The movie proj-
ect, a spinoff from an unsold one-hour
pilot for the 1966-67 season, “It Takes
a Thief,” has been sold to ABC-TV.
It in turn may be a spinoff for a future
ABC series.

The new version of the project is
being produced, as was the original, by
Frank Price. It will star Robert Wagner,
the only performer being held over

It's different

Yes, Virginia, Seattle’s flower
children do have a radio voice.

KraB(FM) it's called, “that
splotch of wine on the silken
tie of the community.” The sta-
tion’s programing, by its own ad-
mission, is “basically outrageous,”
with a forum on “The Pill and
the Puritan Ethic,” on-the-air
group therapy, evaluations of
Marquis De Sade and the “funky”
music of W.A. Mozart.

from the initial effort. He will be joined
in the two-hour movie version by John
Saxon and Senta Berger.

New footage, to be added to film
already shot, will be taken at Expo
’67 in Montreal. The movie will oper-
ate on a budget of about $1 million.

It’s the second television movie Uni-
versal has made for ABC-TV. The first
was “Winchester 73,” which wound
up playing NBC-TV instead as a
“World Premiere” project. While Uni-
versal has made almost all of its TV
movies as part of the “World Premiere”
commitment to NBC-TV, it now is
hoping to turn out similar efforts for
the other networks. “It Takes a Thief,”
apparently, is a step in that direction.

NBC News expands roles
of four correspondents

Viewers of NBC-TV’s early-evening
Huntley-Brinkley Report will regularly
see four new faces on the half-hour
news program beginning sometime in
late August. '

The network’s news department has
permanently assigned four NBC cor-
respondents — John Chancelior, Jack
Perkins, Sander Vanocur, and Douglas
Kiker—to the show. The four corres-
pondents will augment Chet Huntley
and David Brinkley who will continue
as principals of the show.

NBC officials said assignment of the
four newsmen to the show will give
them more “exposure” and will enable
them to work on in-depth reports and
possibly “open discussions® of major
news issues during the course of the
program.

Mr. Chancellor, who rejoined NBC
in June after two years as head of the



Broadcasters throughout the coun-
try can soon expect to receive copies
of “News Makes Money,” a booklet
prepared by United Press Interna-
tional.

The booklet contains respondents’
comments to a recent survey sent
to 50 financially successful radio
stations by UPI. The survey was
made by the news-gathering organi-
zation in response to requests by
salesmen for more detailed selling
information.

Twenty-seven radio stations re-
sponded to the survey; all cited news
as a major factor in their present
success and a large consideration in
future programing, according to the

UPI finds radio makes money from news

report. Respondent stations, located
in 20 states, serve markets ranging
in size from 6,000 to 2.5 million.
Some of the stations were affiliated
with a network, others were inde-
pendents.

The survey reveals, according to
UPI, that most stations agree that
news programing volume will in-
crease in the future; and that they
would have lost money without an
aggressive news operation. All but
one of the respondent stations said
they made money on their present
news operations, and one station
claimed it expected “50% of our
net” to come from news in the near
future.

Voice of America, will report from
. Washington, as will Mr. Vanocur. Mr.
Kiker will report from New York and
Mr. Perkins from Los Angeles.

As originally envisioned by NBC
News, one of the four correspondents
now assigned to the Huntley-Brinkley
Report was to have been Tom Pettit, a
former NBC correspondent, who re-
cently was named West Coast corres-
pondent for the Public Broadcast Lab-
oratory and noncommercial KCET(TV)
‘Los Angeles (BROADCASTING, July 24).
In a related development, it was an-
nounced last week that Robert MacNeil,
also a former NBC correspondent, will
join the British Broadcasting Corp. in
the fall and will also serve as London
correspondent of the PBL. Until re-
cently, he had co-anchored NBC’s
Scherer-MacNeil Report.

Radio spectrum
parley planned

To study economics
-and administration

-of radio facilities

Quitely and without fanfare a con-
ference on the economics and admin-
istration of the radio spectrum has been
scheduled for next month under the
auspices of two nationally-prestigious
‘organizations—the Brookings Institu-
tion and Resources for the Future Inc.,
both in Washington. Resources for the
Future is financed by the Ford Founda-
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Program notes ...

New offices = Ezra Baker Films Inc.
has opened new offices at 116 Kraft
Avenue, Bronxville, N. Y. Judson
Whiting, TV-radio programing and
production executive at Kenyon & Eck-
hardt, New York, has joined the com-
pany as director of sales and production
associate,

New ‘Virginian’ role = Veteran charac-
ter actor John Mclntire returns to
Universal City Studios, where he used
to be the boss in Wagon Train, to por-
tray a new character in the Jong-running
NBC-TV series The Virginian. The de-
cision to add Mr. MclIntire to the cast
of the series was motivated by the ab-
sence of regular star Charles Bickford,
who currently is recuperating from a
chest infection. The Virginian returns

EQUIPMENT & ENGINEERING

tion.

The outcome of this conference, one
of several studies underway or immi-
nent involving the electromagnetic spec-
trum, may be momentous for broadcast-
ing as well as other users of the spec-
trum.

The meeting is to take place Sept.
11 and 12 at Airlie House, Warrenton,
Va., 40 miles south of Washington.
About 40 representatives of the aca-
demic community, government agencies
and industry have been invited to attend
to discuss the conference theme: “The
Use and Regulation of the Radio Spec-
trum.”

Five of those invited are preparing
papers to be used as the bases for
the seminar. They are Drs. Sidney S.
Alexander, Massachusetts Institute of
Technology; Harvey Levin, Hofstra
University; John McGowan, Yale Uni-
versity; William Meckling, University

this fall for its sixth network season.

Fighting obscene phone calls = Krax
Sacramento, Calif., and Pacific Tele-
phone Co., that city, have started a
series of instructional messages to focus
attention on the problem of obscene
phone calls. Scripts will be made
available upon written request. Re-
quests should be addressed to Jay
Hoffer, vice president in-charge-of pro-
graming, KRAK Sacramento, Calif.
95860.

In honor of » The Dallas chapter of
Sigma Delta Chi, professional journal-
ism society, has established a scholar-
ship at Southern Methodist University
in memory of Carlton F. Wilson, UPI
newsman who died of cancer June 28,
The fund will be built by contributions
from Dallas chapter members and any-
one interested. Wayne Gard, 3624
Normandy, Dallas, chapter coordinator
of scholarships, is accepting donations.

Life in Soviet prison = A one-hour doc-
umentary, I Was a Prisoner of the Rus-
sians, has been produced by wrix(Tv)
New York for worldwide distribution.
The program is butlt around hundreds
of pencilled, eye-witness sketches made
by a Polish artist, Vladimir Kovanko,
during the 18 months he was held in
five Siberian prison camps.

‘Rock’ with FM » LaBrie Associates,
New York, has developed a new ‘“rock
'n’ roll” music programing service for
FM stations called “International Dis-
cotheque.” The service is available in
mono or stereo, and includes a basic
library with a weekly turnover. An
hour reel averages about 21 songs with
a 25 cycle tone after every fifth selec-
tion. La Brie is also the creator of
“Lush Au Go-Go,” which it describes
as a “middle-of-the-road” music service.

of Rochester (N.Y.), and Leland John-
son, Rand Corp. All are economists
who have specialized in various parts
of the communications field.

Among those invited to participate in
the conference are James D. O’Connell,
telecommunications adviser to the
President; William Plummer, telecom-
munications management, Office of
Emergency Planning; FCC Commis-
sioners Kenneth A. Cox and Nicholas
Johnson; Douglas Cater, assistant to
the President; Dr. David C. Blank,
CBS/Broadcast Group vice president
for economics and research; Dr. Carl
Kaysen, Harvard, as well as representa-
tives of AT&T, RCA, and Motorola
among others.

The idea of a conference originated,
it is understood, with Mr. O’Connell
earlier this year. In his report to Con-
gress last February, he warned of “stag-
nation” in the radio spectrum unless
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some forward planning was under-
taken soon (BROADCASTING, Feb. 27).
Mr. Cox has been the FCC liaison with
the joint government-industry commit-
tee studying the improvement of land-
mobile services’ use of radio frequen-
cies. Mr. Cater is the White House
specialist on educational broadcasting
with special attention to the adminis-
tration’s bill to establish a Corp. for
Public Broadcasting.

The Warrenton meeting arrange-
ments are being handled by William
Capron, senior staff-economics, Brook-
ings, and Hans H. Landsberg, director
of appraisals, Resources for the Fu-
ture.

The Warrenton study is one of seve-
ral involving the radio spectrum. Only
last month the FCC announced that
it was prepared to take a comprehen-
sive look at new spectrum uses on the
horizon (BROADCASTING, July 10). Ear-
lier this year, the commission received
$300,000 from Congress in its 1968
budget to undertake an engineering
study of frequency management. Last
spring a Department of Commerce
advisory committee recommended that
the entire radio spectrum be scru-
tinized, with an initial appropriation
of $10 million. And, allied with these,
is a summer-long, high-level look at
the future of the nation’s space pro-
gram, including broadcasting from satel-
lites (see page 68).

GE, PHS tangle
over publicity

House probe of X-ray danger
from color-TV sets hears

conflicting testimony

Conflicting testimony on the advisa-
bility of avoiding publicity about X-
ray-emitting color-TV receivers was
heard last week during the first of
three scheduled congressional hearings
on set-radiation hazards. Public Health
Service witnesses, appearing before
the House Commerce Committee’s
Commerce and Finance Subcommittee,
disavowed opinions expressed by Gen-
eral Electric officials that PHS had at

CHIEF ENGINEER
Immediate opening, transmitter, color, tape
and film experience. New equipment, arriv-
ing momentarily. Changing studio/transmit-
ter site. Also opening—assistant chief/main-
tenance.
Phone collect Mike Reuther, Manager

KSHO-TV, Las Yegas, Nevada 702-734-2464
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least tacitly agreed with GE'’s intention
to proceed with “a quiet, orderly field
program” to correct malfunctioning
sets.

The day-long probe (July 31) on
radiation problems, with John E. Moss
(D-Calif.), subcommittee chairman,
presiding, was a continuation of a hear-
ing begun last spring on the establish-
ment of a commission on product
safety. During a three-month-long in-
terruption in the hearing because of
other committee business, radiation
hazards involving 154,000 large-screen
color sets manufactured by GE became
a public issue of large proportions
(BrOADCASTING, July 31),

In addition to last week’s investiga-
tion, the X-ray issue has prompted an-
other House Commerce subcommittee
hearing—on health aspects of set
radiation, set for next Monday (Aug.
14)—and a Senate hearing, by the
Consumer Subcommittee, set for Aug.
28, 29 and 30.

GE-PHS Agreement = GE witnesses
Donald D. Scarff, since July 1 a GE
vice president and general manager
of the Consumer Electronics Division;
Richard E. Christie, general manager
of GE’s major television department,
and Charles H. Lake, division counsel,
explained they had the impression that
PHS concurred with the company’s re-
luctance to announce publicly that sets
being modified in the field could pre-
sent a radiation hazard to viewers.
Chairman Moss, detecting signs of dis-
agreement among PHS representatives
who had testified earlier, called on
James G. Terrill Jr., director of PHS’s
National Center for Radiological
Health (NCRH), for an impromptu
rebuttal from the audience.

Mr. Terrill told the subcommittee
that his office continually urged GE to
make its information public: “In early
May, in mid-May, it was the main
thrust of our discussions,” he said. Mr.
Terrill said the fact that GE had sold
sets emitting excessive X-radiation had
officially come to his attention jn April,
although the NCRH had been advised
of the X-ray problem in production-
line sets in January. GE made a public
statement concerning the sets on May
18.

As a result of their discussions with
health experts, the GE spokesmen said,
it was decided that emotional reactions
to a premature public announcement
would outweigh any possible health
hazards; further, an early announce-
ment could have resulted in demands
for correction before the new tubes
were ready in sufficient quantity.

Of the 154,000 sets produced, GE
estimated that 90,000 made their way
into consumers’ homes, where they are
being corrected free of charge (service-
men are now being offered a $5 bounty
and a free replacement tube for each
uncorrected set discovered). About

6,000 to 7,000 unshielded sets remain
to be located, GE said, and it expects
that normal servicing will ultimately
correct any that cannot be immedi-
ately found.

Mr. Scarff also told the committee
that if GE had previously had “the
exacting preventive procedures now in
effect, the situation would have been
avoided.”

Engineering Error * Underwriters
Laboratories Inc. President Baron
Whitaker, whose organization gave its
seal of approval to the GE sets, told
the subcommittee that the failure of
UL to spot the potential X-ray hazard
was caused by “an error in engineering
judgment.”

E. William Henry, appearing in be-
half of U.S. television manufacturers
and the Electronic Industries Associa-
tion, stressed that EIA’s investigations
have shown that the GE problem was
“an isolated case and not representa-
tive.”

Court rejects suit
against trade center

Judge Frederick Backer of the New
York state supreme court last week re-
fused to enjoin the New York Port
Authority from furnishing television
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broadcasting facilities on top of the pro-
posed World Trade Center.

In a suit filed in April, Lawrence A.
Wien, president of the Empire State
Building, charged the authority with
trying to lure the antennas of New
York’s nine TV stations from his build-
ing to the trade center. Broadcasters
and the port authority countered with a
motion to intervene, and a request for a
summary denial of Mr. Wien’s motion
(BROADCASTING, April 17). Their mo-
tion was granted.

Last week, Paul O’'Dwyer, attorney
for Mr. Wien, said he would appeal the
decision to the appellate division.

Comsat asks go ahead
for domestic system

The Communications Satellite Corp.
says that its pilot communications satel-
lite system it is prepared to launch for
domestic telecommunications service
would cost an estimated $57.7 million.

In a filing with the FCC on July 28,
Comsat said the system, proposed last
March (BROADCASTING, April 3}, would
consist of two multi-purpose satellites
and 32 ground stations in the Mountain
and Pacific time zones and one each
in New York and in Los Angeles. The
space segment, including research and
development, would cost $35.7 million,
Comsat said, and the earth segment,
$22 million including all stations, land
and buildings. Revenue for the two-
year trial period, which Comsat said
could begin in 1970 if given permis-
sion soon, was estimated at $23.5 mil-
lion annually.

Each of the two satellites, the com-
pany said, would be capable of trans-
mitting 12 color TV programs.

Comsat supplied the data in re-
sponse to an FCC request for more

information on the suggested pilot pro-
gram, The company said it would act as
trustee until ownership issues are re-
solved, But, in the meantime, Comsat
Chairman James McCormack said in
a letter to the commission, the pilot pro-
gram would demonstrate the advantages
of a multiple-use satellite communica-
tions system, as well as furnishing gov-
ernment and industry valuable experi-
ence.

In related developments: FCC au-
thorized Comsat to build a second an-
tenna at the Paumalu, Hawaii, earth
station, to be completed next March.
And Comsat issued requests for pro-
posals from commercial companies for
the building and equipping of three new
earth stations—at Green Valley, Preston
county, W. Va.; near Cayey, P. R.; and
near Jamesburg, Monterey county,
Calif.

Three express views
on domestic satellite

A group of scientists, meeting at
Cape Cod as part of a review of the
nation’s space program, has heard vary-
ing views on the complexities of do-
mestic satellite systems. The panel,
under the chairmanship of Dr. Wilbur
Pritchard, of the Communications Sat-
ellite Corp. Laboratories, heard Vin-
cent T, Wasilewski, president of the
National Association of Broadcasters;
Asher H. Ende, deputy chief, Common
Carrier Bureau, FCC, and Dr. Martin
H. Seiden, economic consultant who
did a study of CATV for the FCC
several years ago.

Mr. Wasilewski spoke in favor of
a specialized system “tailored to the
needs of broadcasting.” This could
be established quickly, he said, and its
economies could be realized more di-

FM-set sales jump 55%;

Distributor sales of FM sets to
retailers last May zoomed up 55.4%
over sales for the same month in
1966, according to the Electronic
Industries Association.

But five-months sales of radio sets
with FM increased only 1.7% over
the comparable 1966 period, the fig-
ures showed.

Auto radios sold more briskly in
May than in April, attributed to ad-
vancing auto sales, but auto-radio
sales for the first five months of the
year are still 9.7% below sales for
the same 1966 period.

Color TV sales for May were up
5.3% and year-to-date figures were

TV, AM slump

up 13.7%. Black and white TV
sales, however, slumped 20.5% for
May and 29.7% for the five-month
period.

Sales by distributors as reported by
EIA’s Marketing Services Depart-
ment:

TELEVISION
Period Color Monochrome Total
Jan.-May
1967 1,692,081 2.027,802 3,719,883
Jan.-May
1968 1,488,346 2,882,797 4,371,143

RADIO

Home (with FM)®* Auto
Jan.-May
1967 4,088,439 (1,352,598) 3,540,133
Jan.-May
1968 4,803,892 (1.330,339) 3,918,379

* Excludes auto radios.

68 (EQUIPMENT & ENGINEERING)

rectly. A domestic system, he empha-
sized, must provide that individual sta-
tions or groups of stations be permit-
ted to own ground facilities.

A system of broadcasting directly
to home receivers, he observed, raises
a number of questions involving eco-
nomics and social purpose.

Mr. Ende spoke principally about
the problems of overcoming interfer-
ence factors on earth, as well as “park-
ing” space for satellites in a domestic
system. In discussing a TV-only system,
Mr. Ende warned that the needs and
desires of Canada and Mexico must
be taken into account.

Money Saver s Dr. Seiden expressed
his belief that a domestic system would
contribute substantial cost reduction to
users and, except for direct-to-home
transmissions, would affect mostly the
common carriers. If a direct-broadcast
satellite system were to be authorized,
he observed, this might “radically alter
the function of television stations and
eliminate the need for CATV systems.”
It also would “substantially reduce the
role of TV networks by eliminating the
need for affiliated stations,” he said.

“The resulting ease of entry,” he ob-
served, “will greatly increase the num-
ber of competing voices in the tele-
vision broadcasting field. It is possible
that with the more advanced system,
the entire nation would receive as many
as 20 different programs simultane-
ously.” And, he centinued, “program
sources might be permitted to lease
satellite time on an occasional basis. . . ,”

The summer meeting, at Woods Hole,
Mass.,, on Cape Cod, is being held
under the auspices of the National
Academy of Science.

FCC prods manufacturers
on simpler UHF tuning

The FCC has asked 10 manufac-
turers of TV sets what the outcome is
for easier tuning of UHF channels.
Although no answers have been re-
ceived yet, manufacturing sources ex-
pressed doubt that any simple solution
is on the horizon.

The commission’s letter, over the sig-
nature of FCC Chairman Rosel H.
Hyde, went out July 24, following
commission approval on July 5. It was
sent to Admiral, Westinghouse, General
Electric, RCA, Magnavox, Philco-Ford,
Motorola, Zenith, Sylvania and War-
wick.

Calling attention to the current prac-
tice of “two-step” tuning procedure for
UHF—first tuning to the UHF posi-
tion, then to UHF channels—the FCC
letter says that obviously this means
UHF tuning is more complicated than
VHF tuning, and that the advantages
of remote control are not being applied
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to UHF.

It also refers to industry comments
in 1962, when the all-channel television
receiver bill was passed by Congress,
that “push-button, as well as other
means of tuning, will be actively pur-
sued.”

The letter continued: “It appears that
unless something is done promptly to
end the disparity in ease of tuning,
many receivers with a permanently
built in UHF deterrent will be pur-
chased by the public.” It concluded with
a request for comments and plans *“‘for
correcting this unfortunate trend.”

Technical topics ...

Craig tape » A helical-scanning, full
field FM-modulated one-half inch tape
system, the Craig Model 6401 video-
tape recorder, has been introduced by
Craig Panorama Inc., division of the
Craig Corp., Los Angeles. The recorder
is priced at $1,035.

More sound = Reeves Broadcasting
Corp., New York, has made an audio
system available for video-taped com-
mercials. The company said origiral
quality of the aundio track can be pre-
served through as many video editing

processes as are necessary, through a

double system of 16-mm or 35-mm-

magnetic film that is recorded simul-
taneously with the video-tape recorder
audio track. The system was devised
by Emil Neroda, sound engineer for
Reeves, for the Hallmark Hall of Farie,
and was also used in recording Barbra
Streisand.

New viewfinders » Television Utilities
Corp., Long Island City, N. Y., has
announced for shipment two new
viewfinder cameras both with built-in
zoom lenses. The lenses have opera-
tor controls remoted to the rear of the
camera. The cameras have five-inch
viewfinders, feature 600-line resolution
and modular construction. They weigh
23 pounds each. Model VF1000 is
priced at $1,795; VF1500 at $1,995.

CCTV contract » Ampex Corp., Red-
wood City, Calif., which previously
completed installation of TV recording
and playback facilities at 17 U.S. Army
training centers and schools, last week
received contracts totaling more than
$3.7 million for closed-circuit television
equipment from the U.S. Continental
Army Command. The equipment, some
for video-tape recording and playback

INTERNATIONAL

and some for program origination and
testing, basically will be used to ex-
pand the facilities for closed-circuit tele-
vision in army training.

FCC clarifies its
transiator rules

The FCC has amended its rules deal-
ing with the processing of TV broad-
cast applications to clearly define what
constitutes a major change in the facili-
ties of TV translator stations.

For those stations authorized under
part 73 of the commission’s rules, a
major change now is defined as any
change in frequency or station loca-
tion as well as any change in power
or antenna location or height above
average terrain that would result in a
change of 50% or more of the area
within the station’s grade B contour.
Regarding those translators authorized
under part 74 of the commission’s
rules, a major change is any change
in frequency (output channel), pri-
mary station (input channel) or prin-
cipal community or communities.

Hill's shift to

The appointment of Lord Hill of
Luton, current chairman of the In-
dependent Television Authority to be
chairman of the BBC, has given Great
Britain's broadcasters a severe case of
jitters.

The naming of Lord Hill to the post,
effective next month, was announced
July 26 by Prime Minister Harold

Wilson. He succeeds the late Lord
Normanbrook (BROADCASTING, June
26).

At the BBC, apprehension stems

from Lord Hill’s history at the ITA
where he kept tight reins on commer-
cial TV, particularly on the program
contractors, and from the possibility
that he might revamp the noncommer-
cial BBC-TV into a combined commer-
cial operation with ITA.

On the other side of the road, the
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BBC causes tremors

ITA FEARS NEW COMPETITION AND BBC WARY OF TV REVAMPING

commercial entities, already shaken by
Lord Hill’s reallocation of ITA pro-
gram contracts, effective July 1968, and
the creation of a new programing area
(BROADCASTING, June 19) are won-
dering how they will fare against a
corporation guided by Lord Hill with
his proven record in commercial TV.
A former cabinet minister and a
physician by profession, Lord Hill
has a reputation for tough administra-

tion. It's expected he will study the
BBC operation for several months be-
fore deciding on his course of action.
Sir Robert Fraser, director-general of
ITA, told BroapcasTING in London
that his relationship with Lord Hill was
most amicable during the half-dozen
years they had worked together. Tech-
nically, Lord Hill continues as the
policy head of ITA until September
but reportedly already has undertaken
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a top-to-bottom study of the noncom-
mercial “private” -corporation, which
functions independent of Parliament,
unlike ITA.

Greatest concern is over what might
happen to the BBC’s autonomy and to
its director-general, Sir Hugh Greene.
Sir Hugh is a militant executive who
brooks no “official” interference. A dis-
tinguished journalist and of independent
wealth, Sir Hugh will stay on the job
only if not interferred with, according
to his closest advisers. He was away
on a holiday last week.

Wilson Unbappy = It’'s generally
thought Prime Minister Wilson selected
Lord Hill to ride herd on the BBC be-
cause he’s unhappy about the corpora-
tion’s performance, particularly its bent
to satarize his administration.

Lord Hill’s successor at ITA hasn’t
been named but is expected to be
Herbert Bowden, commonwealth secre-
tary and sixth in cabinet precedence.

Talk along London’s TV row centers
around reports that the Wilson admin-
istration wants to merge ITA and
BBC-TV into a single commercial en-
tity. But both BBC, now supported
largely by a set license fee ($15 per
year) plus revenues from subscriptions
to and advertising in the weekly Radio
Times and the sophisticated monthly,
The Listener, has a crown franchise
that runs another 10 years. ITA,
created by parliamentary act, also has
a tenure of another decade.

Thus it’s said mothing can happen
until 1977 at the earliest and it is just
as freely predicted Sir Hugh will quit
the BBC if there are any definite moves
toward commercialization.

It’s not so, however, with radio,
where it’s generally thought that at
least one of the several noncommercial
radio services will go commercial if
only on a local or regional basis. BBC’s
TV services for the first time are run-
ning a modest deficit of less than
90,000 pounds (about $250,000) a
year and this is regarded by the BBC

as a temporary condition.

The change in program contractors,
some disenchanted contractors allege,
was brought about largely through
newspaper influence. They point out
that in the reallocation every important
newspaper in the country figures in
the new ownership. One of the exist-
ing contractors, the only entity to
emerge with its position still strong, is
ATV Network Ltd, headed by Lew
Grade, a leading showman and broad-
caster.

Spanish producers
plan another meet

A group of television producers from
six Spanish-speaking countries has con-
cluded its first annua! conference in
Santiago de Compostela, Spain, to es-
tablish a common Spanish-American
denominator in program production, it
was reported last week.

The group discussed various aspects
of dubbing into Spanish and studied
and analyzed the differences between
the European and American TV indus-
tries. Participants scheduled another
meeting in Buenos Aires in 1968.
Among the representatives in attend-
ance were Goar Mestre, who is associ-
ated with production companies in
Argentina, Venezuela and Peru, and
Emilio Azcarraga, vice president, Tele-
sistema Mexicano, S.A.

Abroad in brief. ..

London link » Weightman Inc., Phila-
delphia, has completed an agreement
with Davidson, Pearce, Berry & Tuck
Ltd.,, London, on handling European
advertising for Weightman clients un-
dertaking -European distribution. The
London agency will create and execute
advertising, with Weightman approving
plans and creative work. Allen Products
Co., Allentown, Pa., division of Lig-
gett & Mpyers Tobacco Co., will be

FINANCIAL REPORTS

the first to use the service to promote
Alpo pet foods.

UPI goes abroad = United Press Inter-
national has announced that it has
been testing a European-wide commu-
nications network that divides a single
physical circuit into newspicture and
telegraph channels. R. W. Beaton, UPI
vice president and general European
manager, said the new multichannel
circuit “doubles, in some cases trebles”
total UPI newswire capacity between
the London control desk and European
bureaus,

Making connections = General Tele-
phone & Electronics International Inc.,
subsidiary of General Telephone and
Electronics Corp., New York, is in-
stalling a microwave communication
system between Norway and Sweden
that will triple the capacity of existing
radio communications between the two
countries. The system, which is to be
completed this fall, will provide 1,800
channels for transmission of television
programs. Equipment for the project
will cost approximately $230,000.

RCA earth station = RCA has been
awarded a $4 million contract to build
an carth station at Mill Village in
Nova Scotia for the Canadian Over-
seas Telecommunication Corp. The
station is to operate with a high capa-
city system of satellites to be launched
in geo-synchronous orbit over the At-
lantic, pacific and Indian oceans in
1968. A new satellite, Intelsat III, will
replace the existing limited capacity
commercial satellites, Early Bird and
Intelsat II.

U.S.-1talian affiliation

Colodzin Productions, New York,
producer of TV film commercials, an-
nounces it has formed an affiliation
with Edizioni Aurora TV of Rome,
Italy.

Gannett considers
plan to go public

Gannett Corp., Rochester, N.Y.-based
newspaper chain and group broadcaster,
has announced plans to recapitalize as
the first move in going public, possibly
some time before the end of the year.

The recapitalization plan will be
submitted to stockholders at a special
meeting Sept. 1. Following approval,
it’s understood, a registration statement
will be prepared for submission to the

70

Securities and Exchange Commission.

The company which owns 28 news-
papers and nine broadcasting stations
in three states, also disclosed financial
figures for the first time, In 1966, the
company had total revenues of $100,-
684,332 and pretax earnings of $7,-
020,105.

The new capitalization plan calls for
the conversion of all outstanding class
A, class B common and participating
preferred stock into a single, voting
class of common stock. There will be
10-million shares authorized, with 4,-
235,700 outstanding after the program
is completed.

At present there are 40,980 class A
common, 48,670 class B common and
32,000 preferred shares outstanding.
The only voting stock is the class A
shares, wholly held by the nonprofit
Frank E. Gannett Newspaper Founda-
tion Inc. Mr. Gannett died in 1957.
After the reorganization, the founda-
tion will hold about 39%.

The class A and class B common will
be split 40 to 1 when converted into
common stock. The preferred shares,
held by executives and management
employes of the company, will be con-
verted on a 20 to 1 basis.

Both class A and class B stock pres-
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ently pay $7 a share annually. Paul
Miller, president of the company, said
directors intend to establish an annual
cash dividend rate on the new com-
mon of at least 65 cents a share. This
would be the equivalent of $26 a share
on class A and B common currently
outstanding.

Gannett stations are WHEC-AM-TV
Rochester,” WINR-AM-Tv Binghamton,
both New York; wpaN-AM-FM Danville
and wrex-Tv Rockford, both lllinois,
and wezy-aM-FM Cocoa, Fla.

Chris-Craft’s earnings
up 50% for half year

The highest first-half earnings in 12
years were reported by Chris-Craft In-
dustries Inc., Oakland, Calif. Consoli-
dated net earnings for the first six
months were up 50%; consolidated
sales, up 16%.

Net earnings for the second quarter
increased 90% over 1966, and sales
were up 29% over sales of the same
period last year, which were surpassed
in recent years only by 1965's record
for the period. Chris-Craft, which
manufactures boats and has an auto-
motive parts division, owns three tele-
vision stations: wWTCN-Tv Minneapolis-
St. Paul; kcor(Tv) Los Angeles, and
KPTV(TV) Portland, Ore.

“The company’s excellent earnings”
reported John G. Bannister, president,
“resulted from high level sales of both
television and boat operations.”

For six months ended June 30:

1967 1966
Earned per share $1.07 $0.72
Consolidated sales 42,134984 36,311,289
Federal and
foreign taxes 1,670,000 1,131,000
Consolidated net
earnings 1,793.684 1,196,861
Shares outstanding 1,675,146 1,661,225

Financial notes ...

s TransAmerica Corp., San Francisco-
based financial holding company and
parent of United Artists Corp., reported
record earnings for the first six months,
ending June 30. Consolidated net earn-
ings for the period were $34,961,800,
the highest in the company’s history.
This is equivalent to $1.43 a share or
a 12% increase over the comparable
period in 1966. TransAmerica’s 1966
earnings for the first six months were
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$25,440,600, or $1.28 a share of com-
mon stock. Earnings of United Artists
were including in this year’s report.

= Foote, Cone & Belding Inc.,, New
York, has declared regular quarterly
dividend of 20 cents a share of com-
mon stock, payable on Sept. 8, 1967, to
stockholders of record Aug. 18,

Teleprompter earnings
hold steady in half

Teleprompter Corp. last week re-
ported first-half 1967 earnings of $677 -
061 on revenues of $3,455,555, as com-
pared with earnings of $672,967 on
revenues of $3,349,677 during the same
period last year.

In the more recent figures, however,
are $556,633 of nonoperating income,
primarily from the sale of Teleprompter
Manhattan CATV Corp. subsidiary
stock to Hughes Aircraft.

It was noted that operations of a
Teleprompter division, which installs
and maintains apartment house master
TV antennas, were affected by the con-
struction slowdown late last year and
that increased interest charges on long-
term debt also adversely affected earp-
ings.

Teleprompter filed a registration with
the Securities and Exchange Commis-
sion seeking the sale of 40,000 shares
of common stock at $35 a share maxi-
mum. Selling sharecholders, Joseph Sil-
verman, Harry Morris Jr. and Herbert
M. Ardstron, each proposed to sell all
of their holdings of 20,000, 10,000
and 10,000 shares, respectively. These
shares were issued to them in connec-
tion with the acquisition of Retma and
Amplitel, master antenna companies.

For the six months ending June 30:

1967 1966
Earned per share $0.80 $0.82
Revenues 3,445,555 3.349.677
Net earnings 677,061 672,967
Northeast dampens
Storer’s profits
Multiple broadcast owner, Storer

Broadcasting Co., Miami Beach, re-
ported that broadcast-related operations
in the first six-month period of 1967
were slightly ahead of the 1966 period.
Lower corporate earnings resulted, how-
ever, from an increased losses by the
company’s 85.7% subsidiary, Northeast
Airlines Inc., and its wholly owned
Storer Leasing Corp.

Second-quarter after-tax earnings for
the period from April to June 30 were
$2,113,945 or 51 cents a share, down
from 1966 second-quarter earnings of
$2,539,663 or 61 cents a share. Gross
revenues from broadcast operations for
the 1967 second quarter were $14,642,-

000, up 11.4% from the $13,145,000
gross revenues of the 1966 quarter.
Gross revenues from broadcast opera-
tions were up 11.6% during the first
six months of 1967, increasing to $27.-
827,000 from $24,943,000 in 1966.

Storer stations are WJBK-AM-FM-TV
Detroit, wJw-aM-FM-Tv  Cleveland,
wsPD-AM-FM-Tv Toledo, Ohio; waGa-
Tv Atlanta, wWITI-Tv Milwaukee, wsBK-
Tv Boston, WHN New York, WIBG-AM-
FM Philadelphia, WGBs-AM-FM Miami
and kGBS Los Angeles.

For first six months ended June 30:

1967 1966

Earned per share $1.00 $1.16
Income before taxes,

excluding nonbroad-

cast subsidiaries 8,337,123 8,332,799
Northeast Alrlines

profit (loss) (1,795,912) (115,336)
Storer Leasing profit

{loss) (2,585,326) (525,121)
Pretax income 5,761,797 7,807,678
Taxes on income 1,589,946 988,562
Net income 4,161,851 4,819,116
Shares outstanding 4,172,622 4,148,697

Comsat income doubles
but earnings show drop

Communications  Satellite  Corp.,
Washington, reported that revenues
nearly doubled in its second quarter,
but per-share earnings declined 25%.

Comsat attributed the drop to a
change in its accounting procedures,
which, consequently eliminates com-
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parable figures for 1966, On May 1,
the company discontinued capitalizing
its satellite development costs and
began amortizing them over a 10-year
period. In addition, Comsat increased
the depreciation of its two satellites
launched in the first quarter. There-
fore, per share earnings dropped to
nine cents in the second quarter from
twelve cents in the first period.

For the first six months ended June
30:

Earned per share 630'21
Operating revenues 6,963,145
Operating expenses 9,924,279
Transfer to satellite system

development costs 2,205,531
Net operating loss (755,603)
Income from interest 2,843,749
Net income 2,088,146

Telesystems balks as
Livingston-Gencoe wed

The merger of Gencoe Inc., a multi-
ple CATV owner, and Livingston Oil
Co.. Tulsa, Okla., an oil and gas pro-
ducing company, became official last
week when a formal agreement was
signed.

Originally, the merger was to include
Telesystems Corp., multiple CATV
group which would have made the
combination the largest CATV group in
the country (BROADCASTING, May 1).
Last week’s announcement said negoti-

ations with Telesystems had been sus-
pended because the acquisition “‘wasn’t
in the mutual interest of the two com-
panies at this time.” Fred Liberman,
president of Telesystems, declined to
amplify the statement.

The Gencoe acquisition is subject to
approval of Livingston Oil stockholders
at the annual meeting on Sept. 26.

CBS/Holt Group forms
as third arm of CBS

CBS Inc. has announced the forma-
tion of the CBS/Holt Group. The new
organization becomes the company’s
third operational group, alongside the
CBS/Broadcast Group and the CBS/
Columbia Group. CBS/Holt will be the
publishing, educational services and sys-
tems organization within CBS Inc.

Alfred C. Edwards, former chair-
man and president of Holt, Rinehart
and Winston Inc., New York publish-
ers, was named president of the new
group.

HR&W, which merged with CBS Inc.
last week, will operate within CBS/Holt
as a wholly owned CBS subsidiary,
with Mr. Edwards serving as chairman
and chief executive officer. Merger of
HR&W into CBS was approved by
more than 85% of the respective com-
panies’ shareholders on June 29.

Columbia Pictures gets
option on bank’s stock

Columbia Pictures Corp., which had
been plagued with dissident stockholder
actions and threat of a proxy fight dur-
ing the past year, has obtained a written
option enabling it to buy the approxi-
mate 36% interest in Columbia stock
owned by the Banque de Paris des Pays
Bas, it was reported last week.

Spokesmen for both Columbia Pic-
tures and the bank confirmed the op-
tion but declined to discuss its terms.
A New York official of the bank said
the option expires “in several weeks.”
The option price was not divulged but
it is said to exceed substantially the
$26.6 million paid by the French bank.

Banque de Paris acquired its interest
in Columbia through a tender offer in
October 1966 and a purchase of some
dissident shareholders’ stock in January.
Last fall the bank had been allied with
the group of rebel shareholders who
were preparing for a proxy fight, but
later it made a truce with Columbia's
management and pledged support to it.

The bank owned 744,318 shares of
Columbia stock on May 31, amounting
to about 35.8% of shares outstanding.
Columbia Pictures closed at $47 a
share on Wednesday (Aug. 2).

ABC’s annual meeting, postponed
because of the latest delays in the
company’s on-again-off-again merger
with International Telephone & Tele-
graph Corp., finally took place Wed-
nesday (Aug. 2) in New York, in a
little more than an hour.

President Leonard Goldenson
mentioned the company’s two-cents-
per-share decline in earnings for the
second quarter of 1967 from the
same period last year (BROADCAST-
ING, July 31) and charged it off to
“the costs of covering the Mideast
crisis.”

Mr. Goldenson commented more
extensively on the Justice Depart-
ment’s latest move against the pro-
posed merger in seeking reversal of
FCC approval in the federal Dis-
trict of Columbia Circuit Court of
Appeals. Mr. Goldenson said:

“In our opinion, [it] is another de-
laying tactic, typical of their attitude
from the beginning toward the mer-
ger. . . They have attempted to sub-
stitute their opinion for that of the
FCC, the independent government

ABC Inc. stockholders hear pledge to fight Justice Department

agency specifically authorized by
Congress to supervise and regulate
the broadcasting industry and to

Mr. Goldenson
We are right

make such policy decisions.

“Now the case is before the fed-
eral court. We intend to contest the
[Justice Department’s] appeal with
all our capabilities, vigorously and
fully. We are convinced that we are
right. We hope that ultimately we
shall win. ITT feels the same way.
Together, both companies will join
with the FCC in opposing the Justice
Department in court.”

Mr. Goldenson added that ABC
“will probably make some short-
term borrowings” to meet its im-
mediate cash needs. He said the time
during which the merger is pending
would be used to examine ABC
operations with a view to conserving
cash, and that “alternative means”
of satisfying long-term financial
needs would be studied.

The board of directors was re-
elected with the exception of Walter
Marshall, who has retired as both
chairman of Western Union and di-
rector of ABC. He was replaced by
Theodore Schlesinger, president of
Allied Stores.
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FATES & FORTUNES

BROADCAST ADVERTISING

Clifford Botway, associate partner and
director of media and broadcasting,
Jack Tinker & Partners Inc., New York,
elected full partner.

Mr. Schuckle

Herbert C. Schuckle, president of
Emery Advertising Corp., Baltimore,
elected chairman of board of directors.
Louis F. Mathai, VP of Emery, elected
president. ’

Dean Lierle Jr., VP-creative director,
Campbell-Ewald Co., New York, joins
Earle Ludgin & Co., Chicago as senior
VP and creative director.

Lee A. Lahey, secretary and director,
Robert E. Eastman & Co., New York,
elected senior VP. Peter M, Schulte,
manager of Eastman’s Chicago office,
and Ed Carrell, manager of Dallas of-
fice, named VP’s.

Nelson 0. Argueso, senior VP and
treasurer, Sullivan, Stauffer, Colwell &
Bayles, New York, retires. No future
plans announced.

Milton F. Coulson Jr., Darrell C. Rob-
erts and Harold F. Stephenson, VP’s
with MacManus, John & Adams, Bloom-
field Hills, Mich., elected senior VP’s.

David J. Byrnes, manager of tape
operations at Videotape Center, New
York, named VP in charge of sales and
video tape operations at Harold M.
Tulchin Productions, that city. Roy Ap-
pey, production coordinator at Video-
tape Center, New York, appointed man-
ager of post-production operations for
Tulchin, that city.

Michael Hitzig, PR director, Pellon
Corp., New York, joins David J. Men-
delsohn Advertising Agency, New York,
in same capacity.

o -
T T .

Mr. Mathai

Mr. Kalt

Mr. FitzSimmons
William H. FitzSimmons, with The
Marschalk Co., New York, joins Ted
Bates & Co. there as management rep-
resentative on Wink account, new as-
signment from Canada Dry Corp. Bry-
son Kalt, account executives at Bates,
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New York, named VP and account su-
pervisor on new product development
side of Canada Dry business.

Robert Carey, with Leo Burnett Co.,
Chicago, joins Kenyon & Eckhardt
there as associate creative director.

Dayton Ball, associate creative di-
rector, Cunningham & Walsh, New
York, joins Weightman Inc., Philadel-
phia, as associate creative director for
copy.

Rex Messersmith, program director
of wNax Yankton, S. D., named com-
mercial manager. He succeeds Dale
Weber, now general manager of KRSI
St. Louis Park, Minn.

Hal Carpenter, local sales manager
for weprI-Tv Providence, R. 1., appoint-
ed regional sales manager. Vic Sylvia,
account executive at WPRI-Tv, becomes
local sales manager.

Leslie T. Harris,
with Market Planning
Corp., New York,
member of Interpub-
lic Group of Compa-
nies, named to newly
created position of ex-
ecutive VP.

Kenneth M. Merritt,
formerly copy super-
visor at Kenyon & Eckhardt and J.
Walter Thompson Co., both New York,
joins D’Arcy Advertising Co., that city,
as associate creative director.

Howard Teitler, account executive for
J. Walter Thompson Co., Chicago,
named manager of Chicago office of Na-
tional Television Sales. Bob Dwyer, with
The Katz Agency, Chicago, joins sales
staff of NTS, that city.

Stanley M. Turk, account executive
for Cunningham & Walsh, New York,
joins Meltzer, Aron & Lemen as super-
visor of agency’s New York office ac-
counts.

Ellis J. Veech Jr, media supervisor
at Knox Reeves Advertising, Minne-
apolis, named media supervisor for ad-
vertising and marketing services at Gen-
eral Mills, that city.

John Owen Connell, account execu-
tive, kMoX-Tv St. Louis, appointed ac-
count executive, CBS TV Stations Na-
tional Sales, New York.

Nevin W. Meredith, with Leo Burnett
Co., Chicago, joins Needham, Harper
& Steers, that city, as account executive.
John L. Wells named account execu-
tive at NH&S, that city.

Kris Gangadean, with Metro TV
Sales, New York, appointed account ex-
ecutive.

Dave Murphy, senior media buyer
from BBDO, New York, joins radio of-
fice of Broadcast Communications

Mr. Harris

Group, Chicago, as account executive.

Frederick R. Appleton, with D’Arcy
Advertising Co., New York, joins Dore-
mus & Co. there as account executive.

Mr. Reéan

-
Mr. Mackey
Charles D. Mackey and Theodore M.

Regan Jr., creative directors at N. W.
Avyer & Son, Philadelphia, elected VP’s.

Dave A. Holland, advertising super-
visor for outdoor producers at Allis-

Chalmers Manufacturing Co., Mil-
waukee, joins Gardner Advertising Co.,
St. Louis, as account executive. Mary
Howard, media analysis supervisor for
Gardner, St. Louis, named associate
media director in charge of training,
media analysis and administration.

Thomas A. Brown, former brand ad-
vertising manager for National Biscuit
Co, and account executive for Young
& Rubicam, both New York, joins
Henry J. Kaufman & Associates, Wash-
ington, as account executive. Tina M.
Martin joins Kaufman’s radio-TV de-
partment, Washington, as copy writer.

Andrew J. McKelvey, with Meltzer,
Aron & Lemen, New York, joins J. S.
Fullerton Inc., that city, as account ex-
ecutive.

Casey A. Heckman, with Ruben Ad-
vertising Agency, Detroit, joins WFBM-
Tv Indianapolis as account executive,

Jack Ambrozi¢, account executive
with Radio Advertising Representatives,
New York, joins wMca there as account
executive.

Ronald D. McDaniel, with KDKA-TV
Pittsburgh, appointed account executive
at kyw Philadelphia. Both are Westing-
house Broadcasting Co. stations.

MEDIA

J. Harry Abbott, general manager of
WSVA-AM-FM-TV  Harrisonburg, Va,,
elected VP.

. % wE
Mr. Somerset Mr. Newell

Joseph B. Somerset and Peter C.
Newell, VP’s of Capital Cities Broad-
casting Corp., New York, named gen-

I



eral manager and station manager, re-
spectively, of Capital Cities’ WPAT-AM-
FM Paterson, N. J.

William Pipher, general sales man-
ager, wWpHO-TV Toledo, Ohio, named
general manager.

Donald W. Meyers, sales manager of
waKy Louisville, Ky., appointed general
manager, replacing Joel Thrope, who
becomes senior VP in charge of all
broadcast properties of parent LIN
Broadcasting Corp. {group owner).

Red Jones, formerly with wgxi and
WwPLo, both Atlanta, appointed general
manager of wSNE Cumming, Ga.

K. James Yager, VP
and director of Cos-
mos Broadcasting
Corp., Columbia, S.C.,
named general man-
ager of Cosmos Cable-
vision Corp., that city.

Larry Wakefield,
production manager
and sports director of
KaTt Casper, Wyo., named station di-
rector of kawy(FM), that city.

Karl Sippel, with wkBw-aM-Tv Buf-
falo, N.Y., named business manager
for wprI-Tv Providence, R, 1.

PROGRAMING

Ruth Elliott, executive secretary for
both program development and current
programing departments, ABC-TV West
Coast, named to newly created post of
administrative assistant to VP in charge
of programs, ABC-TV West Coast. Don
Kraatz, with ABC-TV programing de-
partment, West Coast, assigned responsi-
bility for all phases of ABC-TV pro-
gram administration, both daytime and
weekend program schedules, Holly-
wood.

David Victor, VP for Filmways TV
Productions Inc., named producer of
new CBS-TV series, Dundee and the
Culhane. He replaces Sam Rolfe, cre-
ator-producer of series, who leaves to
write screenplay for Filmways.

Frank Konigsburg, director of talent
and program administration for NBC,
New York, joins Artists Agency Corp.,
Los Angeles, as VP in charge of busi-
ness affairs.

Jim Jordan, veteran TV director,
named director of new 90-minute
Woody Woodbury Show, starting this
fall in syndication.

Hardie Frieberg named president of
Spectrum Ltd., newly formed subsidiary
of Spectrum Productions Inc., New
York. Spectrum Ltd. is to begin pro-
duction of Joe Franklin Show, TV in-
terview program for syndication.

Quinn Martin, who currently pro-
duces The FBI and The Invaders on
ABC-TV, signed to new five-year con-
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Mr. Yager

tract with network. Terms call for Mr.
Martin’s QM Productions to produce
at least one series per year for ABC-
TV.

Donald E. Adams, controller of Gen-
eral Switch Co., Brooklyn, N. Y., named
controller of Association Films Inc.,
New York.

Seymour Horowitz, program director
for kGo-Tv San Francisco, appointed di-
rector of program services for ABC
Owned Television Stations.

Jesse R. (Buddy) Ragan, program di-
rector of KTAL-Tv Texarkana, Tex.-
Shreveport, La., joins Maxwell Elec-
tronics Corp. (which has CP for KMEcC-
TV Dallas) as program director.

Bill Wardlaw, operations director for
KkBOX Dallas, appointed program direc-
tor for kBBQ Burbank, Calif.

Ken MacClelland, formerly art di-
rector for CBS and NBC, appointed
scenic art director for kKTtTv(TV) LoOS
Angeles,

Shelley Andrews, formerly with Alan
Burke and Barry Gray shows, both
from New York, joins Westinghouse
Broadcasting Co. in Philadelphia as
talent coordinator for The Mike Doug-
las Show. :

Robert Norvet, gen-
eral manager of film
operations for CBS-TV
Hollywood, named
VP. He will continue
to be responsible for
operation of CBS
Studio Center, Holly-

] wood. Thomas W,
Mr. Norvet Downer, Jr, with
Campbell-Ewald, Los Angeles, appoint-
ed director of program practices, CBS-
TV, Hollywood. He replaces Charles
C. Pettijohn, named to new position of
executive editor, program practices,
Hollywood,

Bill Jenkins, producer of “Books of
the Bible,” records, joins kGBs Los An-
geles as production manager.

Don Meinert, with KcHa Charles City,
Iowa, joins KGLO-AM-Tv Mason City,
Iowa, as farm director.

Vinnie Bell, animator, joins art de-
partment of Coastal Film Service, New
York.

NEWS

Lemmy Pinna rejoins UPI and will
take over UPI bureau in Karachi, Pak-
istan, in late August, replacing Max
Vanzi, who joins Tokyo staff. Max Jen-
nings, bureau manager in Cheyenne,
Wyo., takes over as manager in Caracas,
Venezuela, in late August, replacing
Dennis Fawcett, resigned.

John W. Hall, with AP bureau in
Jackson, Miss., transfers to New Or-

leans, as AP broadcast news editor for
Louisiana and Mississippi.

Warren Qlney, correspondent for San
Francisco and Sacramento, Calif., news
bureaus of KNXT(Tv) Los Angeles, ap-
pointed bureau manager-correspondent
of CBS Owned Television Stations
Washington news bureau, succeeding
George Reading, who moves to news
staff of wBBM-Tv Chicago. KNXT and
wBBM-TV are CBS-owned stations.

Sidney Lazard, for-
merly with ABC News
in Rome, Paris and
New York, appointed
NBC News:corre-

spondent in New
York.

Irwin Krakowsky,
assistant director of

Mr. Lazard

news and public af-
fairs for wees New York, named ex-
ecutive news editor for CBS News, ra-
dio. He succeeds Marvin Friedman,
who moves to WCEBS as execulive news
director. Peter Wells, writer-producer
for special reports and documentaries
for CBS Radio, New York, appointed
executive producer for CBS News, ra-
dio, succeeding Dick Reeves, who be-
comes director of special broadcasts for
WCBS.

Lee McNew, with wxyz-Tv Detroit,
appointed director of news and special
events for WIBK-AM-FM, that city.

Bud Carter, news director of KWHK
Hutchinson, Kan., appointed news di-
rector of wHB Kansas City, Mo.

Charies Cremer, formerly with WTHI-
AM-FM-Tv Terre Haute, Ind., WREX-TV
Rockford, Ill., and noncommercial
wiLL-AM-FM-TV Urbana, Ill., appointed
news director of noncommercial wsul
Iowa City.

Miguel Bomar, former director of
Latin American affairs at Radio New
York Worldwide, and TV producer at
United Nations, both New York, named
newsman and commentator in Wash-
ington for three TV stations in Argen-
tina, Uruguay and Paraguay {(channels
9, 4 and 9, respectively).

John M. Day, VP and director of
news and public affairs, wHDH Boston,
elected board member of AP Radio and
Television Association, representing ra-
dio outlets of § kw and over, eastern
district. Other board members elected:
Eddie Barker, news director, KRLD-TV
Dallas, (at large) representing stations
in southern district; Thad Sandstrom,
VP and general manager, WIBW-TV
Topeka, Kan., representing TV stations,
central district; Gene Shumate, VP and
news director, KRxk Rexburg, Idaho,
representing radio outlets under 5 kw,
western district.

D'Etta Barnhardt, with wGHP-TV
High Point-Greensboro-Winston-Salem,
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N. C,, joins Jefferson Standard Broad-
casting Co. (WBT-AM-FM and WBTV[TV],
Charlotte, N. C., weTw[Tv] Florence,
S. C., Jefferson Productions) as news
reporter.

Edward M. Sacks, with El Loco Ltd.
Associates, radio programing consult-
ants, appointed to news staff of KFsB
Joplin, Mo.

Sam Andrews joins news department
of wsB-AM-FM Atlanta.

FANFARE

Earl Zeigler, NBC's West Coast press
department, Burbank, Calif., appointed
manager, press administration, West
Coast, Dougias Duitsman, press depart-
ment supervisor, appointed manager,
press and publicity.

John Druckenbrod, director of in-
formation services for American Podia-
try Association, Washington, appointed
director of public relations for Nation-
al Community Television Association,
that city. Barry Crickmer, NCTA di-
rector of information, resigns. No future
plans announced.

Parker H. Jackson, with kpeo EI
Cajon, Calif., named supervisor of ad-
vertising-promotional functions at KHJ-
Tv Los Angeles.

Burt Toppan, formerly with Wometco
Enterprises, Miami, and Los Angeles
advertising and PR firms of Don Frank
and Associates, Harshe-Rotman &
Druck, and Rogers & Cowan, appoint-
ed advertising and promotion manager
of The California Exposition, now un-
der construction in Sacramento.

Alan Ebert, formerly with NBC-TV
and CBS-TV, both New York, named
coordinator of all activities of McFad-
den, Strauss, Eddy & Irwin, that city.

EQUIPMENT & ENGINEERING

Mario Alves, with Riker Video In-
dustries, Hauppauge, N. Y., named
president and chief executive officer.

Walter Druker, VP for General Cam-
era Corp., New York, joins ColorTran
Industries Inc., Burbank, Calif., as as-
sistant to president.

William D. Scholten, with Oak
Manufacturing Co. division of Oak
Electro/Netics Corp., Crystal Lake, IIL.,
named VP, operations.

Marion Stoner, chief engineer at
wJIBK-TV Detroit, named chief engineer
of wWIBK-AM-FM-TV. Ray Mallon, with
wJBK, and Lee Stevens, with wwup-
Tv Sault Ste. Marie, Mich., named as-
sistant chief engineers for WJBK-AM-
FM-TV.

Dennis W. Burns Jr., formerly with
Fischer & Porter Co., Warminster, Pa.,
and American Locker Co., Jamestown,
N. Y., named sales engineer for Georgia
and Florida area by CATV systems
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division of Jerrold Electronics Corp.,
Philadelphia. Mr. Burns will have head-
quarters in Atlanta.

William B. Kidda,
assistant manager of
video-tape operations
for Sports Network
Inc, New York,
named chief engineer
of wnJu-Tv Linden-
Newark, N. J.

George Hillas, man-
ager of on-air oper-
ations in broadcast operations and en-
gineering department of ABC-TV Hol-
lywood, named general manager of
studio field operations. Bill Dryer,
manager of TV studio operations, re-
places Mr. Hillas. Bob Gabrielson,
technical operations supervisor in field,
replaces Mr. Dryer. Jack Wood, man-
ager of quality control, replaces Mr.
Gabrielson. George Otte, general man-
ager of studio field, succeeds Mr. Wood
and becomes administrative assistant
to department director, Theodore B.
Grenier.

Fred Heatley, technical crew chief
for wez-Tv Boston, named technical
supervisor,

Frank B. Court joins Ameco Inc,
Chicago, as Midwest sales representa-
tive,

ALLIED FIELDS

Leo Resnick and George Spiegel
have formed Washington law firm of
Resnick and Spiegel, Watergate Office
Building, 2600 Virginia Ave., N.W,
Telephone: 333-8860. Mr. Resnick,
former FCC hearing examiner, has
been in private practice since 1953. Mr.
Spiegel, in private practice since 1960
specializing in Federal Power Commis-
sion cases, was previously with Navy
Department’s Board of Contract Ap-
peals.

INTERNATIONAL

: F. N. Sutherland,
chairman of The Mar-
coni Co., Chelmsford,
Essex, England, elect-
ed chairman of Con-
ference of Electronics
Industry, London,

John G. Leitch, U.S.
radio and television
engineer and consul-
tant, leaves for Philippines Oct. 1 to
spend three months advising ABS-CBN
Broadcasting Corp. in Manila,

Donald Baverstock, with BBC from
1950-65, named director of programs,
Yorkshire Television Network (former-
ly Telefusion Yorkshire), Leeds.

Derrick Amoore, editor, BBC-TV’s
current affairs program 24 Hours, Lon-
don, appointed assistant head of BBC-

Mr. Kidda

Mr. Sutherland

TV’s current affairs. Tony Whitby, as-
sistant editor of 24 Hours, takes over
as editor. David Webster, acting editor,
Panorama, confirmed as editor.

William J. Mann, with Canadian
Curtiss-Wright Ltd., Toronto, named
director, Canadian operations, for Oak
Electro/Netics Corp., that city.

DEATHS

Thomas D'Arcy Bro-
phy, 73, who retired
in 1957 as board
chairman of Kenyon
& Eckhardt, died in
Pawling, N.Y.,, on
July 29 as result of
injuries suffered in
M BJ h automobile accident.
r. Brophy Mr. Brophy joined
K & E in 1931; was elected president
in 1937 and board chairman in 1949.
He helped organize American Heri-
tage Foundation; served as its president
from 1947 to 1955 and thereafter was
its chairman. He also was one of foun-
ders of The Advertising Council and
was former chairman of both Ameri-
can Association of Advertising Agen-
cis and Education Committee of Ad-
vertising Federation of America.

Col. James Wallace Baldwin, 68,
U.S. Army retired, died July 29 at
Washington Hospital Center in Wash-
ington of complications resulting from
surgery performed three weeks ago. He
was former managing director of Na-
tional Association of Broadcasters in
30’s and Signal Corps officer during
World War II. Earlier he became secre-
tary of Federal Radio Commission in
1932. He is survived by his wife, Caro-
line, and two daughters,

Thomas W. Massoth, 62, VP, ad-
ministrative services, RCA, died at Mor-
ristown, N. J,, of heart attack July 29.
He was in charge of community rela-
tions and public affairs for RCA in
Camden, N. I, area where corporation
has manufacturing facilities. Surviving
are his wife, Frances, son and daughter.

Mary C. Fairbanks, 55, VP of wisc-
AM-FM Indianapolis, from its founding
and for many years director of station,
died Aug. 2 after long illness in her
home in Indianapolis. She was also VP
and director of wrRMF Titusville, Fla.,
from its founding in 1957. She is sur-
vived by her husband, Richard, and
four sons.

Dr. G. M. Geldert, 81, once owner
and operator of ckco Ottawa, now
ckoy, died July 27 following long ill-
ness. He has been president of Royal
Philatelic Society of Canada since 1959.

Edgar H. Twamley, 70, broadcaster
associated with stations in Davenport,
Iowa, Los Angeles, New York and Buf-
falo, N.Y., died July 26 in hospital in
Santa Barbara, Calif., following surgery.
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He was manager of wBeN Buffalo from
1932 to 1945. He is survived by his
wife, Elva, son and daughter.

Francis M. Fitzgerald, 53, owner of
watv Charlotte, N. C., died July 24 of
heart attack in Charleston, S. C., hos-
pital. He is survived by his wife, Fran-
ces, and daughter.

Georgia Fuller, 69, for 15 years pub-
lic service director for KMPC Los An-
geles, died at her home in Hollywood
July 25. Mrs. Fuller began in broadcast-
ing with wsyn St. Petersburg, Fla., in
late *20s. She subsequently was casting

director for NBC Radio in Chicago and
New York for 17 years and came to
West Coast in late *40s as casting direc-
tor for ABC Radio in Los Angeles. She
is survived by daughter, actress Barbara
Fuller,

George Rennie, 47, producer-director
for cFpL-Tv London, Ont., died July 29
of heart attack at his London home. He
had worked at crpL-Tv since 1954. He
is survived by his wife, Betty, and son.

Ralph L. Gates, 50, account execu-
tive, Young & Rubicam, New York,
died of heart attack July 25. His wife,

FOR THE RECORD

Bridget, daughter and two sons survive.

Jackie Pierce, 48, public service di-
rector of wrvi(Tv) Miami, died Aug.
1 in her home in Miami. Police listed
death as apparent suicide. She began
her career in television when wrvy
went on air in 1949. In private life,
she was Mrs. Ernest Felix. Surviving
are her husband and son.

Edward 1. Broadhurst, 58, NBC
draftsman in New York for 34 years,
died of heart attack July 23 in Emerson,
N. J. He is survived by his wife, Grace,
and two sons.

STATION AUTHORIZATIONS, APPLICATIONS

As compiled by Broabpcasting, July
27 through August 2, and based on fil-
ings, authorizations and other actions
of the FCC.

Abbteviations: Ann.—announced. ant.—an.
tenna. aur.—aural. CATV—community an-
tenna television. CH—critical hours. CP—
construction pe D—day. DA—direction.
al antenna. ffective radiated power.
ke—kilocycles. kw—kilowatts. LS—local sun-
set, mc—megacycles, mod.—modification. N
—night. SCA—subsidia; communications
authorization, SH—specified hours.
special service authorization. STA—special
tem orary authorization. trans—transmitter.

—ultra_ high frequency U—unlimited
hours. VHF—very ;h frequency. vis.—
visual. w—watts. *—educational.

New TV stations

APPLICATIONS
West Palm Beach, Fla, UMC Broadcast-
ing Corp.—Amendment to change frequency
from ch. 25. 536-542 mes. to ch, 53, V(4-T10
mces. Ann, x
‘Pocatello Idaho—State Board of Educa.
tion acting as trustees of Idaho State Uni-
versity eeks VHF ch. 10 (192-188 mc):
ERP 67 kw vis, 13 kw aur. Ant. height
above average terrain_1451 ft; ant. height
above ground 87 ft. P. O. address: Idaho
nlversity Estimated construction
cost $435,887.4° first-year operating cost
159,408 ; revenue none. Geographic coor-
dinates 43° 30- 02¢ north lat.; 112° 39 36
west long. pe trans. RCA TT-11AH.
Type ant. R TFr-6AH. Consulting en-
eer John H. Mullane Rockville, Md.

cipals: Dr. Lloyd atklns, executive
vice president, Herbert Everitt, director
radlo-g'v service, John

J. Peacock, presi-
dent state board of education. Ann. Jul 1y 31.

'Evansvill Ind.—E ville-Vanderburgh
School eeks VHF ch. 9 (186-192
mc); E! 16 kw vis.,, 63.2 kw aur. Ant,

height above average terrain 578 ft.; ant.
height above ground 570 ft. P. O. address:
200 Northwest Seventh Street, Evansville
47708, Estimated construction cost $583,100;
first-year operating cost $203,152; revenue
none. Geographic cocrdinates 38° 01/ 31~
north Iat.; 87¢ 21 437 west long. e
trans. RCA TT-25CH. Type ant. GE T
54-A., Consulting engineer Ray Sher-
wood, Aurora, Il lncipaIS' Herbert
Erdmann, superintendent Robert Edelman,
director et al. Applicant owns *WPSR(FM)
Evansville, Ind. Ann, Aug. 2,

INITIAL DECISION

I Grant for new UHF TV, WBLG-TV,
xington, Ky., has been proposed

F’CC Hearing Examiner David I
aushaar In initial decislon. WBLG-TV
Ine. is only applicant for ch. 62. Kentucky
Central Television Inc.,, which originally
applied for same channel, withdrew its
application in February of this year.
WBLG-TV_ would become third UHF TV
station in Lexington. Other two stations are
WKYT-TV 27, and WLEX-TV, ch. 18.
Actlon Juiy 28,

OTHER ACTIONS

® By memorandum opinion and order;

Commissioner Cox concurring in part and

dissenhnf in part and issuing statement;
[}

Commissioner Johnson concurring in re-
sult, FCC dismissed Comint Corp., ch. 8,
Orlando, Fla.'s petition by Comint Corp.

for reconsideration of commission’s action
of March 29, ts action, commission had
dismissed Comint's ap'ghcatlon for Interim
authorlty to provide TV service on ch.

pendin 5 final determination of comparative
proceedin Docs. 11081, 11081, and
17339-44 for regular authori ,ly Mid-Florida
Television Corp. {(WFTV(TV) Orlando),
was authorized to o;:eraee station during
that period. Commission clarified condition
it imposed by stating that no evidence
would be received in comparative pro-
ceeding relating to broadcast experience,
performance or record of Mid-Florida in
operation of WFTIV after November 17,

EDWIN TORNBERG
& COMPANY, INC.

Negotiators For The Purchase And Sale Of
Radio And TV Stations ® CATV
Appraisers ® Financial Advisors
New York—60 East 42nd St., New York 17, N. Y. «

West Coast—1357 Jewell Ave., Pacific Grove, Calif. s FR 5-3164
Washington—711 14th 5t., N.W., Washington, D.C. « D! 7-8531

MU 7-4242
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1965. Action July 26.

® Review board in Buffalo, N. Y. TV
broadcast proceeding Docs. 15254-5, denied
motion for additional time for oral argu-
ment filed on July 21 by WEBR Ine. Board
Members Berkemeyer and Slone absent.
Action July 26

® Review board in San Angelo, Tex.,
TV broadcast proceeding Docs. 17541«
{ranted request filed July 28 and extende

q ime to file responsive pleadings

to petition for enlargement of issues filed
on July 17 by S R C Inc. Action Aug. 1.

ACTIONS ON MOTIONS .
® Hearing Examiner Isadore A. Honig
on July 24 in Macon, Ga., (Rovan Televi-
sion Ine. and Romac Macon Corp,} TV
proceedtng. directed that proposed ex-
hibits of Romac on issues 1 and 2 shall
be exchanged by July 21 and hearing on
115753%557)MH ¢commence on Sept, 11 (Docs.
® Hearing Examiner David I. Kraushaar
on July 24 in Homewood-Birmingham, Ala.,
TV ;}roceeding anted motion made dure
uly 24 heéaring and postponed hearing
until commission rules on petition filed by
Alabama Television Inc.. Birming
Broadcastin Co.. Jason L. Shrinsky,
Seymour Chase and Thomas G. Fisher
requesti gs among other things, that com-
ue an order vacating as moot
Hs memornndum opinion and order as
modified.
® Hearing Examiner Chester F. Naumo-
wicz, Jr., on July Memphis (Gamma
TeIevjsion Corp., Tele/Mac of Memphu,
1p Broadcasting Assoclates) TV pro-
ceeding, denied joint petition by applicants
for reconsideration of order of default en-
tered aiainst them in course of hear
sion July 24. Denial {8 without prejudice to
filing prior to release of initial decision of
petition to set aside default (Doc. 17258—60
® Hearing Examiner Elizabeth C. Sm
on July 28 in San Angelo, Tex. (S R C Inc.
and San Angelo Independent School Dis-
trict No. 226-903) TV proceeding, scheduled
further prehearing conference for Sept.
8 and continued hearing from Sept. 13 to
Nov. 68 (Docs, 17541-2).

RULEMAKING PETITIONS

Winona, Minn. Big Chief Television Co.—
Petitioned to amend Sec. 73.606 of commis-
sion’s rules, UHF table of assignments, so
as to assign ch. 44 to Winona, Minn. Ann.
July 28,

Norfolk, Va. Delta Television Corp.—Re-
quested that commission allocate ch. *59
to Lynchburg. Va._in lieu of ch. *33, and
allocate ch. 50 to Danville. Va., in leu of
ch. 44. Ann. July 28.

RULEMAKING ACTIONS

u FCC by order granted ch. 13 reserved
for noncommercia educational use at
Eureka, Calif. by Redwood Empire Educa-
tlonal Television Inc., and reserved ch. 13
for noncommercial educational use at
Eureka. National Association of FEduca-
tional Broadcasters and State of California
Television Advisory Committee supported
petition. Redwood Empire holds CP for
ch. 13 at Eureka. Action Aug. 2.

u By te%ort and order. Doc. 17435, FCC
assigned V ch, Tulare, Calif.,, first
commercial assignment in that city. Pappas
Electronics Inc., which petitloned for rule-
making (RM-1118) to assign ch. 26 to
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Tulare, proposes to file application for
authority to construct and operate UHF TV
in Tulare. Commission stated that failure
to do so, however, ma§ result in removal
of assignment. Action July 27.

= By regl rt and order, Doc. 17475, FCC
assigned ch. 20, Hastings and ch. 12, Merri~
man, both Nebraska, noncommercial edu-
cational TV chs. 29 and 12 to Hastings and
Merriman, Neb., respectively. Nebraska
Educational TV Commission petitioned for
assignments. Channels will serve areas
south-central Nebraska (around Hastings)
and far northwestern Nebraska (Merriman
and west). These assignments, with TV
Commission's other facilities, complete an
effective coverage of State. It will bring
important Instructional and other educa-
tional programing to all Nebraska resi-
dents. Action Aug. 2, ’

m FCC RM~1169 TV rulemaking proposal—
Vernal, Richfield, Salt Lake City, all Utah,
and Rock Springs, Wyo., granted request
blxé Screen Gems Broadcasting of Utah Ine.
(KCPX) Salt Lake City, and extended time
to Aug. 7 to file responses to petition by
KLUB Broadcasting Co. of Salt Lake City.
Action July 25.

CALL LETTER APPLICATION

w Nationwide Communications Ine.
lumbus, Ohio. Requests WNCI-TV,

Co-

Existing TV stations

APPLICATION

KXLU(TV) Los Angeles—Seeks CP to in-
stall new trans. (Collins 830D-1A); change
frequency from 89.1 mes, ch, 208 to 88.9 mes,
ch. : increase TPO to 1 kw, Increase ERP
to 2903 kw and decrease HAAT to 0 £t
Ann, July 28,

FINAL ACTIONS

*WHIQ(TV) Huntsville, Ala.—Broadcast
Bureau granted license covering new non-
commerclal educational TV, redescribe
trans. location as 708 Read Drive, Southeast,
Monte Sano, Huntsville. Action July 28,

*KTWU(TV) Topeka, Kan.—Broadcast Bu-
reau granted license covering new non-
commercial educational TV. Action July 28.

*KTCA-TV St, Paul, Minn—Broadcast
Bureau granted CP to change type ant,
and make changes in transmission Iine.
Action July 27.

KMOX-TV St. Louis—Broadcast Bureau
granted CP to change type ant. (main
rans. and ant) and CP to Install new
auxillary ant. at main trans. and ant. loca~
tion. Action July 286,

*WTVI(TV) Charlotte, N. C.—Broadcast
Bureau %ranted license covering new non-
commercial educational TV, Action July 28.

*WUNB-TV Columbia, N. C.—Broadcast
Bureau granted license covering new non-
commercial educational TV. Actlon July 28,

WKAQ-TV San Juan, P. R. — Broadcast
Bureau granted CP to redescribe trans.
locatlon as On Cerro Marquesa, 1.5 mile
north of Aguas Buena, P. R, studio loca-
tion to 333 Franklin D. Roosevelt Avenue,
San Juan, and change type trans. Action
July 28.

® Broadcast Bureau anted renewal of
license for following station and copend-
1n% auxiliary: KINY-TV Juneau, Alaska.
Action July 28.

OTHER ACTIONS

m Petition by Antwin Theaters Inc., ask-
ing that FCC refuse to renew lcenses of
stations owned or controlled by Wometco
Enterprises Inc. and American Broadcast-
ing Company has been denifed by commis-
sion, In its order, denylnf petition, commis-
sion granted conditional renewals to two
stations owned or controlled by Womaetco-
WTVI(TV) Miami, and WLOS-TV Asheville,
North Carolina. Renewals are subject to
outcome of antitrust proceedings in which
Wometco is 2 party-defendant. Wometco
fs also obligated to notify commission of
final disposition of case. Action by Com-
mission, July 19, by memorandum, opinion
and order. Commissioners Hyde (chairman),
Lee, Cox, Wadsworth and Johnson.

m Office of opinions and review on July
31 in Montgomery. Ala. (Cosmos Broad-
casting Corp., WSFA-TV) TV proceeding

anted motion by Martin Theatres of

eorgia Inc. and extended time to Aug. 14
to file opposition to petition for recon-
sideration and grant without hearing filed
by Cosmos (Doc. 16984).

m Office of opinions and review on July
31 in Montgomery. Ala. (Cosmos Broad-
casting Corp. (WSFA-TV). TV proceeding
granted motion by Martin Theatres of
Georgia Ine. and extended time to Aug. 14
to flle opposition to petition for recon=
sideration and grant without hearing filed
by Cosmos (Doc. 16984).

ACTIONS ON MOTIONS
& Hearing Examiner Charles J. Frederick
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on .Tu.lg\ 268 in Santa Maria, Calif. Central
Coast Television (KCOY-TV) TV proceed-
ing granted motion by Key Television Inc,
?a%o)corrected transcript of record (Doc.

m Hearing Examiner Forest L. McClen-
ning on July 24 in Selma, Ala., TV pro-
ceeding granted motion by Selma Televi-
sion Inc. (WSLA-TV) Selma, to reopen
record admitted Into evidence its exhibit
13, and again closed record (Doc. 15888).
And on July 25 in Waterloo, Iowa (Blac
Hawk Broadecasting Co. (K -TV) TV
proceeding grante: requesta%Black Hawk
and cancelled August 2 he 7 Scheduled
further hearing conference for Sept. 7
(Doc, 16722).

New AM stations

APPLICATIONS

Charleveix, Mich—New Broadcasting
Corp. Seeks 1270 ke, 5 kw-D. P. O. address:
111 Bridge Street, Charlevoix 49720. Esti-
mated construction cost $53,220; first-year
operatin, cost $38,000, revenue $50,000.
Prinef afs: Thomas R. McDaniels, presi-
dent on%), W. Kirk Schaller, vice presi-
dent (20%) and W, Albert Schaller, secre-
tary-treasurer (60%). Mr. McDaniels is
enieral manager of Charlevoix Courier

orp., newspaper publishers. Mr. W. A,
Schaller is president, treasurer, dit/‘ﬁct}ﬁr
chi-

and 96.1\% stockholder in Northern
gan Revle Inc., newspaper publishers;
secretary, treasurer, director and 50% stock-
holder in office supply company; president,
director and treasurer of Charlevoix Courier
Corp., and treasurer, director and
holder of general marine business. Mr,
W. K. Schaller is secretary, director and
3.9% holder in Northern Michigan Review
Inec.: secretary and director of Charlevoix
Courfer Corp., and vice president and
secretary of general marine business. Ann.

Aug. 1.
lga.nsas City, Mo. Broadcasting Int.—
Seeks amendment which requests CP for
new standard broadcast station to change
nighttime power to 0.25 kw; change from
DA-1 to DA-N; change type trans. (Gates
BC-1G); make changes in ground system
and ant, height; change ant.-trans. loca-
tion to Bend in Blue River, near 35th
Street and Beacon Avenue, Kansas City,
Mo.; change studio location to Kansas City,
Mo. (to be determined): and change
officers, directors, stockholders and stock-
holdings. Ann. July 31,
Durand, Wis.—Pepin County Broadcast-
Co. Seeks 1430 ke, 1 kw-D. P, O.
address: 408 West John Street, Rosemont,
Minn. 55068. Estimated construction cost
$20,758.30; first-year operating cost $24,000,
revenue $30,000. cipals: Melvin _Pulle
(100%). Mr. Pulley is teacher. Ann. July 28.

FINAL ACTION

w FCC granted Melville L. and Tommy L.
Gleason, d/b as Gleason Brothers, Wayne,
Neb., application for new AM. Station to
operate on 1590 ke, 500 w-D. Actlon Aug. 2.

INITIAL DECISION

m Grant to Radio Elizabeth Inc. for new
500 w daytime radio station In Elizabeth,
N. J., has been proposed 'bY Hearing Ex-
aminer Ja;rA. Kyle in supplemental initial
decision. oposed class II station would
broadcast on_ 1530 kc. (Docs. 14755,14736,
14757.) In makin frant to Radio Elizabeth
Inc., Examiner e denied abplicatioh of
Jupiter Associates Inc. for 500 w daytime
station at Matawan, N. J., and application
of Somerset County Broadcasting Co. for
1 kw-D at Somerville o Action thus
reaffirmed Initial deciston of Dec. 10, 1963.
Action July 31,

OTHER ACTIONS

m_Office of opinfons and review in Sioux
Falls, S. D., ioux Empire Broadcast=
ing Co., AM proceeding granted request
by Broadcast Bureau for an extension of
time to August 4 to respond to petition for
disclosure of records filed by KISD Inc.
(Doc. 17174) on July 26 and in Harriman,
Tenn., Harriman Broadcasting Co., AM
proceeding granted request by Harriman
for extension of time to Julv 28 to file
reply to motion by Folkways Broadcasting
Inc., to correct transcript (Doc. 17255).

m Review board in Madison, Ala. AM
proceeding Doec. 16860, scheduled oral argu-
ment before panel of Review board for

Sept. 7, Washington. Board members
Jl;elrkezrgeyer and Slone absent. Action
uly 26.

m FCC accepted application of Albert A.
Calistic & Assoclates, Jeannette, Pa. for
filing for new daytime AM to operate on
1530 ke, 1 kw, 250 w-CH; denied opposin
petition by L. B. Wilson Inc. (WCKY?
Cincinnati. WCKY had submitted petition
claiming proposed operation by Calistic &
Associates would cause overlap to iis
normally protected 0.1 mv/m ground wave

contour. Commission found that overlap
would not occur it WC were to operate
essentially omnidirectional as required by
its authorization. Action July 26.

m Review board in New Castle, Pa. stand-
ard broadcast proceeding Docs. 17178-80,
Eranted getition flled July 28 by Lawrence

ount roadcasting Corporation, Browns~
ville dio Inc.,, and Shawnee Broadcast-
ing Co. and extended to Aug. 4 time to file
reply to Broadcast Bureau’s comments to
1051¥ request for aﬂ:roval of agreement
filed_June 12 by applicants, Actlon Aug. 1.

® Review board in New Castle, Pa. stand-
standard broadcast proceedi!;g Doc. 17174
granted request filed July by Broad-
cast Bureau and extended to August 4
time to file responses to KISD Inc's betl-
tion to enlarge issues filed July 17. Board
Members Berkemeyer and Slone absent.
Action July 27.

m Review board iIn Port Arthur, Tex.
standard broadcast Jn‘oceedlng Docs. 14597
and 15203. Scheduled oral ar; ent before
a panel of review board foroﬂg.m., Sept. T,
in room 7134, New Post ce building,
Washington. Action Aug. 1.

ACTIONS ON MOTIONS

®m Hearing Examiner Charles J. Frederick
on July 24 in Bridgeton, N. C,, V.W.B, Inc.
AM proceeding scheduled further prehear-
ing conference for Sept. 15 and continued
Sept. 15 hearing to date to be determined at
prehearing conference (Doc. 17580).

B Hearing Examiner Charles J. Frederick
on July in Crowley, La. Rice Capital
Broadcasting Co. AM proceeding resched-
11181_%15 further hearing for Sept. 11 (Doc.

m Hearing Examiner Isadore A. Honig on
July 27 in Elmhurst-Wheaton, Iil, Dupage
County Broadcasting Inc. and Central
Dupage County Broadcasting Co. AM pro-
ceeding granted nunc pro tunc petition by
DuPage County only to extent it requests
an extension of time for filin re%ly plead-
ing, and date for flling reply by DuPage is
extended from July 25 to Aug. ¢ and
denied petition insofar as it requests ex-
tension of Aug. 1 further hearing date
(Docs. 18965-8).

m Hearing Examiner H. Gifford Irion on
July 28 in Ketterin% Ohio, et al (Kitty=
hawk Broadeasting Corp. et al) AM pro-
ceedinf scheduled certain procedural dates:
Sept. 14, exchanie of engineering exhibits;
Oct. 13 notification of engineering wit=
nesses desired; Oct. 23 hearing on engineer-
ing cases only and exchange of lay ex~-
hibits; Nov. 3 notification of lay witnesses
desired; and Nov. 14 hearing on lay por-
tiong_of case.

m Hearing Examiner Jay A. K?'le on
Aug. 1 i{n Bowling Green, Ohio (WMGS
Inc. and Ohio Radio Inc.) AM proceeding
icﬂ&]e&illx;ed hearing for Aug. 11 (Docs.

w Hearing Examiner David I. Kraushsar
on July 28 in Bethesda, Md. Atlantic
Broadcasting Co. (WUSTZ, et al. AM pro-
ceeding scheduled hearing for Nov. 8;
further directed exhibits to be exchanged
by Oct. 10, with one copy each provided
to counsel and examiner and that agree-
ments and understandings reached at July
28 prehearing conference are incorporated
by reference with same effect as if set
forth verbatim (Docs. 16708-8).

® Hearing Examiner Forrest L. McClen~
uly 2¢ in Costa-Mesa-Newport
Beach, et al, Calif, AM _proceeding

granted motion by Crown City Broad-
casting Co._to reopen record, and leave to
amend application to refiect death of one

of partners and distribution of his partner-
ship iInterest among five of remaining
partners, and again closed record (Docs.
15752 _et al.).

m Hearing Examiner Elizabeth C. Smith
on July 28 in Mobile, Ala. (Azalea Corp,,
et al) AM proceeding scheduled further
prehearing conference for Sept. 20 and
continued Sept. 20 hearing to date to be
?31(5&5% ﬁ)at prehearing conference (Docs.

CALL LETTER APPLICATIONS
m A, C. Elliot Jr., Quitman, Miss,
quests WBFN.
m Stone County Broadcasters Inc., Wig-
gins, Miss. Requests WIGG.

CALL LETTER ACTION

® La Fiesta Broadcasting Co.,
Tex. Granted KFLB.

DESIGNATED FOR HEARING

®m By memorandum opinion and order,
FCC designated Sioux Empire Broadecasting
Co. and John L. Breece, Sioux Falls, S. D.,
AM applications for consolidated hearing.
Breece application requests operation on
1000 ke, 10 kw-DA-D, and_ Sioux Empire
{already in hearing Doe. 17174; BP-15191)
retiuests operation on 1520 ke¢, 500 w-D
Petition by KISD Inc. (KISD), Sfoux Falls,
was granted i{n part and denied in part,

7
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KISD had requested commission to deny
Breece application or designate it for hear-
ing. Action Aug. 2.

& FCC by order designated T. J. Shriner,
Bellaire 'ex., application for new day-
time A for hearing. Requests operation
on 1170 ke, 250 w-D. Action Aug. 2.

Existing AM stations

APPLICATIONS
KOWL Bijou, Californta—Seeks mod. of
license to change name of licensed com-
munity from Bijou_ Calif.,, to South Lake
Tahoe, Calif. Ann. July 27.
WIXI Lancaster, Kentucky—Seeks CP to
increase power from 500 w to 1 kw. Ann.

Aug. 1.

VgHOM New York—Seeks CP to change
ant.-trans. location (same site), and make
changes in DA pattern (increase height).
Ann. July 31.

WTEL Philadelphla—Seeks mod. of CP
to change ant.-trans. location and change
DA z%y em (spacing). Request waiver of
Sec. 73.188(b)}(1) of rules. Ann. Au% 2,

MG Gallatin, Tenn.—Seeks P to
change frequency from 1130 kc to 1140 ke,
increase power from 250 w to 5 kw (1 kw

). and install new trans. Ann. Aug. 2.

KEYE Perryton, Tex.—Seeks CP to in-
crease daytime power from 250 w to 1 kw.
Ann. July 31.

FINAL ACTIONS

WFMI-AM-FM Montgomery, Ala.—Broad-
cast Bureau granted renewal of licenses,
condition that transfer of control covere
by BTC-5329 be consummated within 45
dafﬁi of date of grant and commission be
notified of such consummation within one
da% thereafter., Action July 27.

KKO Cocoa, Fla,—Broadcast Bureau
?anted CP to change hours of operation
rom_ daytime to unlimited, install direc-
tional ant. sys. (DA-N) and make changes
in ground system; conditions. Action July

25.

WO00O0 Deland, Fla.—Broadcast Bureau
granted CP to make changes in ant. sys.;
conditions. Action July 25.

w Cheektowaga, N. Y.—Broadcast
Bureau granted license covering use of
former main trans. at main trans. location
as auxilla% daytime trans. and_ ailternate
main nighttime trans. Action July 24.

WWNC Asheville, N. C.—Broadcast Bu-
reau granted license covering use of former
main trans. as an auxillary trans. at main
trans. location. Action July 26.

WCLT Newark, Ohio—Broadeast Bureau
granted license covering change in ant.-
system. Action July 28.

WTIL Mayagunez, P.
reau granted to change ant.-trans. loca-
tion to 2.1 miles southwest center Maya-
guez off Highway 102, Mayaguez; condi-
tions. Action July 25.

WBMJ San Juan, P, R.—Broadcast Bu-
reau granted mod. of CP to change ant.-
txiants. Iocatxol: to Iéoute zg, 0.7 miile south
of town center, Guaynabo, spec
trans.; conditions. Actlon J’ulypzs.fy type

KVOG Ogzden, Utah—Broadcast Bureau
ﬁfanted license covering change (main)

ant. system. Action July 26.

® Broadcast Bureau
licenses for following stations and copend-
ing auxiliaries: KAPB Marksville, La. and
WCOC Meridian, Miss. Action July 28,

¥ Broadcast Bureau granted renewal of
licenses for following stations and copend-
ing auxiliaries: WAAC Terre Haute, Ind.:
WBOL Bolivar, Tenn.: WDOC-AM-FM
Prestonsburg, Ky.; WHER Memphis: WIRE
Indianapolis; WJPS Evansville. Ind.;
WKBJ-AM-FM Milan, Tenn.,; WKKY-FM

WTCA-AM-FM Plymouth,
AM-FM Elkhart, Ind.; WMC-
Elkhart, Ind.;

nd.;
WLBN Lebanon, Ky. and WROL Knoxville,
Tenn. Action July 31,

W Broadcast Bureau granted renewal of
licenses for following statlons and copend-
ing auxiliaries: OC Pocahontas and

F Van Buren, both Arkansas, and
KUDL Falrway, Kan. On July 27 granted
KENA Mena, Ark. On July 31 eranted
WDEE Hamden, Conn.; WABL Amite, La.;
WATE Knoxville, Tenn.; WAZY LaFayette,
Ind.; WBMC McMinnville, Tenn.; WDEH
Sweetwater, Tenn.; WGBF Evansville, Ind.;
WGOH Grayson, Ky., WJCD Seymour, Ind.:
WKGN Knoxville, Tenn.; WKPT Kingsport,
Tenn.; WLAF La Follette, Tenn.; WLSI
Pikeville, Ky.: WLYV Fort Wayne, Ind.;
WMIK Middlesboro. Ky.. WMSR Man-
chester, Tenn.;, WMTA Central City, Ky.;
WNES Central City, Ky.; WPGW Portland,
Ind.; WPKY Princeton, Ky.; WPRT Pres-
tonsburg, Kv.: WRGS Rogergville. Tenn.:
WRKM Carthage, Tenn., and WWXL Man-
chester, Ky.

INITIAL DECISION

N Grant which feermi‘cs WAKX Superior,
Wisc., to lower frequency to 970 kc has
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R-—Broadcast Bu-

ranted renewal of

been proposed by Hearing Examiner Isadore
A. Honig jn initial decision. (Docs. 16476-
T~8). Same decision denied as being in de-
fault application for renewal of license
bg Arthur A. Cirilli, trustee in bankruptcy
of WIGL Superior, station presently as-
signed to 870 ke. Cirflli also asked for as-
signment of license to D. L. K. Broadcast-
ing Inc. Action Aug. 2,

OTHER ACTIONS

W Office of opinions and review on July
27 in Montgomery-Hunisville, Ala. (Fine
Music Inc., WFMI et al.) AM fxroceedin L
granted request by Tennessee Valley Broad-
casting Inc. and extended time to Aug, 14
to file response to application for review
filed by Rocket City Broadcasting Inc.
(Docs. 17058 et al.)

® License of Santa Roga Broadceasting
Ine., licensee of WSRA Milton, Fla., has
been revoked by FCC. Action takes effect
Sept. 30. Revocation resulted in part from
contests during Thanksgiving and Christ-
mas seasons in 1965 in which number of
winners was predetermined in one case
and in which cash first prize was never
awarded in second. Commission ruled that
licensee had willfully engaged in scheme
for predetermining resuit of supposedly
bona fide contest of chance and had used
radio to execute “a scheme and artifice
to defraud.” Licensee was also found to
have repeated violated commission’s
rules and regulaiions by broadcasting with

ower in excess of that authorized by its

cense. Santa Rosa was ordered to show

cause why its license should not be re-
voked on June 2, 1966, After series of c1,7re-
hearing conferences, licensee declined to
contes ?roceeding (Doc. 16674). Action by
commission, July 26, by decision. Commis-
sioners Hyde (chairman), Cox, Wadsworth
and Johnson.

ACTIONS ON MOTIONS

® Chief Hearing Examiner James D.
Cunningham on July 31 in Bowling Green,
Ohio WMGS, Inc. (WMGS) and Ohio Radio
Inc. AM proceeding continued July 31
hearing to a date to be specified by sub-
sequent order of examiner (Docs. 16290-1)
and In King, N. C. Stokes County Broadcast~
ing Co. (WKTE)} AM proceedinf scheduled
further prehearing conference for Aug. 23
(Doc. 17143).

m _Hearing Examiner Charles J. Frederick
in South Beloit, Ill.-St. Louis, Mo._ Salter
Broadeasting Co. (WBEL) et al AM pro-
ceeding granted in toto motion for exten-
sion of time filed by Prudential Broad-
casting Co. (Stipulation No. 1) (Docs.
17209 _et al.)

® Hearing Examiner H. Gifford Irfon on
J ulg 31 in Media, Pa. Brandywine-Main Line
Radlo Inc. renewal of licenses of WXUR-
AM-FM proceeding granted request by
Greater Philadelphia Council of Churches
for continuance of hearing date from Sept.
11 to Oct. 2 in Media, Pa. (Doc. 17141).

® Hearing Examiner Jav A, Kvle on
Aui.I 1 in Bowunﬁ Green, Ohio WMGS Inc.
(WMGS) and Ohio Radio Inc. AM pro-
ceeding scheduled a hearing for Aug. 11
(Docs. 18290-1).

FINES

B Broadcast Bureau by letter. notified
James Parr, KSFE Needles, Calif.,, that he
has incurred apparent forfeiture liability
of $250 for violations of rules, including
Sec. 73.59 operating on frequency in excess
of allowable tolerance (20 c¢/s) from as-
signed frequency. Licensee has 30 days to
pay or contest_forfeiture. Action July 31.

u Broadcast Bureau by letter of July 25
notified Wabash-Peru Broadeasting Inc.,
WARU Peru, Ind., that they have incurred
apparent forfeiture liability of $250 for
violations of rules, including See. 73.111(a)
at time of inspection no maintenance log
had been maintained as required. Licensee
has 30 days to pay or contest forfeiture.

® Broadcast Bureau bv Iletter, notified
Radilo WBOW Inc., WBOW Terre Haute,
Ind., that it has incurred appParent for-
felture liability of $250 for violations of
rules, including Sec. 73.47(a) failure to
provide data concerning equipment per-
formance measurements. Licensee has 30
dai's to pay or contest forfeiture. Action
July 31,

® Broadcast_ Bureau by Jetter. notified
Mt. Sterling Broadcasting Co., WMST Mt.
Sterling, Ky., that {t has incurred aoparent
forfeiture Iiability of $200 for violations of
rules, including Sec. 73.47(b) failure to have
adequate description of procedure followed
in making equipment performance meas-
urements. The licensee has 30 days to pay
or contest forfeiture. Action July 31.

m Broadcast Bureau by letter, notified
Parig-Boubon County Broadeasting Inc.,
WPDE Paris, Ky., that it hag incurred ap-
garent forfeiture lability of $250 for viola-
ions of rules, including Sec. 73.57(a) fail-
ure to lmit operating power so that it

shall not exceed 105 per cent of licensed
power. Licensee has 30 days to pay or
contest forfeiture. Action July 3I.

® By memorandum opinion and order,
FCC in case of KOLT Scottsbluff, Neb.,
Hilliard Co., licensee directed to pay fore
feiture of $2,000 for violations of Sec. 73.73
of rules for operating station with daytime
facilities before sunrise and after sunset,
and Sec. 73.111(a) for failing to keep main.
tenance log. Actlon July 27.

& Broadcast Bureau by letter of July 28
notified Big Chief Broadcasting Inc., PR
Oklahoma City, that they have incurred
apparent forfeiture Iability of $200 for
violations of rules, including Sec. 73.47(b)
fajlure to provide data concerning equip-
ment performance measurements. Licensee
has 30 days to %ay or contest the forfeiture.

m Broadcast ureau by letter, notified
Texas Coast Broadcasting Inc, XNUZ
Houston, that it has Iincurred appar-

ent forfeiture Uability of $200 for viola-

tions of rules, including Sec. 73.47(b) failure

to provide data concerning equipment per-

formance measurement. Licensee has 30

g:irs ati) pay or contest forfeiture. Action
y_31.

® By memorandum opinion and order;
Chairman Hyde dissentlnﬁ FCC in case of
KVOG Ogden, Utah, Un ted Broadcastin
Co. licensee directed to pay forfeiture o
$1,000 for violation of terms of its license
by operating station with daytime power
(1 kw) after local sunset. License required
reduction in power to 250 w at sunset.
Action Jul o

B By letter; Commissioner Wadsworth
concurring, FCC in case of KVAN Van-
couver, ash., Mrs. Cathryn C. Murphy,
licensee notified of apparent liability for
forfeiture of $500 for violation of rules by
operating at more than authorized power,
operating with defective modulation moni-
tor, failing to post station authorization
and operator’s license, failing to log spon-
sorship of programs and log entries Indi-
cating that a sponsorship announcement
was made, and failing to file 1966 finan-
cial report (Secs. 73.57(a), 73.56(b), 73.92(3},
73.92(b), 73.112(a) (2) (iv), 73.112(a) (2) (i),
1.62(a)(2), and 1611 of the rules. Action
July 27.

CALL LETTER APPLICATION

m WLBA., WLBA Inc, Gainesville,
Requests WNRJ.

DESIGNATED FOR HEARING

® FCC by order designated WNSL Laurel,
Miss., Volce of New South Ine. for hearing
application to change facilities on_ 1260 ke
from 5 kw-D, to 500 w-N. 5 kw-LS, DA-N.
Issues include determination as to whether
WNSL meets requirements of Sec. 73.30(c¢)
with respect to its nighttime Ilimitation
contour, and if not, whether waiver is
warranted. Action Aug. 2.

® By memorandum opinion and order,
FCC des(i:gnated WFNC Cape Fear Broad-
castin o., Fayetteville N. C., AM ap-
plication for hearing. Applicant requests
change on 940 ke, from 1 _kw-N. 10-kw-LS.
DA-N, to 1 kw-N, 50 kw-LS. DA-2. Denied
request for waiver of Sec, 73.24(g) of com-
mission’s rules (population within 1,000
mv/m contour). Action Aug. 2.

New FM stations

APPLICATIONS

Liberal, Kan.—~James Ray Lowder d/b as
All Electronics. Seeks 99.3 mec, ch. 257,
2592 kw. Ant. height above average ter-
rain 112 ft. P. O. address 824 South Kansas,
Liberal 67901. Estimated construction cost

,200; first-year operatin, cost $6,000;
revenue $6,000. Princioal: r. Lowder is
100% owmner of AIl Electronics, radio-TV
sales and service business, and employe of
petroleum corporation. Ann. July 28.

Watertown, §. D., Midcontinent Broad-
casting Co.—Amendment (which requests
CP for new FM) to change frequency from
96.1 mes, ch. 241 to 96.9 mcs, ch. 2¢5. Ann.

July 27.
FINAL ACTIONS

Jesup, Ga.—Wayne Broadcasting Inc.
Broadcast Bureau granted 1055 mc, ch.

, 3 kw. Ant. helght above average ter-
rain 300 ft. P. O. address: Box 647. Jesup
31545, Estimated construction cost $21,000;
first-year operating cost $10,000; revenue
$12,000. Principals: Applicant is licensee of
WLOP Jesup. Lem Jay Clark Jr. president.
Action July 24.

Litehfield, Minn—Litchfield Broadcasting
Corp. Broadcast Bureau anted 953 mec,
ch. b kw. Ant. height above average
terrain 105 ft. P. O. address: 222 North
Sibley Avenue, Litchfield 55355, Estimated
construction cost $2,100 above KLFD; first.
year operatinﬁ) cost $9,000 above; revenue
$12,000 above. Principals: Herbert Gross and
Alver Leighton (each 50%). Messrs. Gross
and Leighton are officers, directors and
stockholders in KLFD Litchfield and KDLM
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licensed UHF’s are not on the air.

SUMMARY OF BROADCASTING
Compiled by BROADCASTING, July 27
ON AIR NOT ON AIR
Lic. CP's CP's
Commercial AM 4,116 19 82
Commercial FM 1,630 57 238
Commercial TV-VHF 488 12 21
Commercial TV-UHF 101° 25 135
Educational FM 303 14 25
Educational TVY-VHF 60 7 9
Educational TV-UHF 42 20 46
AUTHORIZED TELEVISION STATIONS
Compiled by BROADCASTING, July 27
VHF UHF Total
Commerciat 519 267 786
Noncommercial 76 105 181
STATION BOXSCORE

Compiled by FCC, May 31, 1967
COM'LAM COM'LFM COM'LTV EDUCFM EDUCTV

Licensed (all on ain 4,116* 1,630 5877 302 99
CP’s on air (new stations) 11 53 37 13 27
CP's not on air (new stations) 90 242 156 27 55
Total authorized stations 4,219 1,925 786 342 181
Licenses deleted 2 0 0 0 0
CP's deleted D 0 3 0 0

"In addition, two AM's operate with Special Temporary Authorization.
%In addition, one licensed VHF is not on the air, two VHF's operate with STA's, and three

Detroit Lakes, Minn, Mr. Leighton is also
officer, director and stockholder in KLGR
Redwood Falls, Minn. Action July 25.

OTHER ACTIONS

m Review board in Grand Haven, Mich,
FM broadcast roceeding Docs, 17470-1

anted petition filed July 25 by Broadcast

ureau and extended to July 28 time to file
responsive pleadings to petitions to enlarge
issues filed June 26 by Community Broad-
casters In¢. and Waest-State Broadcasting
Co. Board Members Berkemeyer and Slone
absent. Action July 27.

ACTIONS ON MOTIONS

m Chief Hearing Examiner James D. Cun-
ningham on July 20 in Fort Wayne, Ind.
Gospel Broadcasting Co., Fotrt Wayne, Inec.
and Fort Wayne Broadcasting Co. FM Dro-
ceeding designated RExaminer Charles J.
Frederick to serve as residing officer;
scheduled prehearing conference for Sept.
5 and hearing for Oct. 23 (Docs. 17594-5) and
Rockford-Belvidere, Tl. (Quest For Life
Inc., Greater Rockford Sound Inc., and
Belvidere Broadeasting Ine.) FM proceeding
designated Examiner Herbert Sharfman to
serve as presiding officer; scheduled pre-
hearing conference for Sept. 5 and hearing
for Oct. 24 (Docs. 17591-3) and Danville, Va.
{Piedmont Broadecasting Corp. and Baron
Broadcasting Corp.) F proceeding desig-
nated Examiner Thomas H. Donahue to
serve as presiding officer; scheduled pre-
hearing conference for Sept. 15 and hearing
for Nov. 16 (Doecs. 17589-90). And on July
24 in Farrell, Pa, Sanford Schafitz, FM
proceeding cancelled prehearing conference
scheduled for July 26 (Doc. 17561). And
July 26 in Farrell, Pa., Sanford Schafitz,
FM proceeding granted petition by Schafitz
to extent that his application is dismissed,
but dismissed application with prejudice.
Cancelled hearing scheduled for Sept. 13
(Doc. 17561).

® Hearing Examiner Charles J. Frederick
on July 25 in New York-Teaneck. N. J.
New York University and Fairleigh Dickin-
son University FM-ED proceeding granted
petition by Fairleigh for leave to amend its
application to reflect appointment of a new
university administrator (Does. 17454-5).

u Hearing Examiner Miilard F. French on
July 25 in Murghy. N. C.-Blue Ridge, Ga.
Cherokee Broadcasting Co. and Fannin
County Broadcasting Co. FM _proceeding
granted petition by Broadcast Bureau and
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extended time to Aug. 7 to flle proposed
findings of fact and to Aug. 22 for replies
(Docs. 17086-17).

W Hearing Examiner Forrest L. McClen-
ning on July 24 in Waukegan-Des Plaines,
I, FM proceeding granted petition by
Maine Township FM Inc. for leave to
amend application to delete Charles Burgess
as stockholder. director and officer of cor-
poration (Docs. 13292 et al.).

® Hearing Examiner Elizabeth C. Smith
on July 28 in Bellefontaine, Ohio Hi-Point
Broadcasting Co. and Charles H. Chamber-
lain FM proceeding continued hearing from
Sept. 7 to Oct. 18 (Docs. 17519-20).

RULEMAKING PETITIONS

u FCC by notice of preposed rulemaking:
Proposed new FM channel assignments:
Gunterville, Ala. 240A: Cathedral City, Calif.
276A; Tuscola, Il. 228A: Harrodsburg. Ky.
257A; Winnsboro, La, 224A; Fosston, Minn.
Mansfield, Pa, 296A; Tazewell, Va.
281A; Albany, . Y. 299, Murfreesboro.
N. C. 252A, and Laurel, Miss, 272A; Proposed
substitute assignments: Pipestone, Minn.
254 for 252A; Ahoskie 257A for 249A; Wash-
ington 249A for 252A: Plymouth 240A for
25TA, and New Bern, all North Carolina
257A for 249A (This would require WVWM-
FM to shift frequencies); Ukiah, Calif. 233
for 232A. and Carbondale, TIl. 263 for 269A.
Ann. July 27.

Milford. Ohlo Midford Associates—Peti-
tioned for assignment of ch. 296 to Milford,
Ohio. Ann. July 28.

Uhrichsville, Ohio Tuscarawas_ Broadcast-
ing Co.—Petitioned to amend rules so as to
permit allocation of ch. 240A to New Phila-
delphia, Ohio. Ann. July 28.

RULEMAKING ACTION

® By memorandum, opinion and order,
FCC in case of Southern Wisconsin Ine.
(WMIR) Lake Geneva, Wis., petition to
assign FM ch. 269A to Lake Geneva, and
waiver of Sec. 73.207 (minimum spacing
rule) denied. Commission found that South-
ern failed to show extraordinary circum-
stances or public interest considerations of
sufficient weight to warrant waiver of com-
mission’s rules concerning its minimum
mileage separation requirements. The pro-
posed assignment would involve three
separations below wminimums provided in
Sec. 73.207. Action July 27.

CALL LETTER APPLICATIONS
® Shasta Intercom, Redding, Calif. Re-

quests KEWB(FM).

m KMMO Inc.,, Marshall, Mo. Requests
KMFL(FM).

w *Kearney State College, Kearney, Neb.
Requests KOVF-FM.

W Cascade Broadcasting Corp., Portland,
Ore. Requests KLIQ-FM.

W Paul A, Stewart, Suring, Wis, Requests
WRVM(FM).

CALL LETTER ACTION
m *Lowell Technological Institute of Mas-
sz%cl\}/};xsetts, Lowell, Mass. Granted WLTI-

Existing FM stations

APPLICATIONS

WHIY-FM Mount Dora, Fla.—Seeks mod.
of CP to change ant.-trans. location to East
of Dillard Street School, Winter Garden,
Fla.; change studio location to 1 North
Orange Street. Orlando, Fla.. and _operate
trans. by remote control from studio loca-
tion; change type trans. (Collins 830F-1A);
change type ant. (Collins 37TM-12, 12 sec-
tions); increase TPO to 9.52 kw,; increase ERP
to 100 kw, and increase HAAT to 478 ft.
Petition for waiver of Sec. 73.210(a)(2) of
rules. Ann. July 28.

WSBF-FM Clemson, S. C.—Seeks CP to
change ant.-trans. location to East Campus,
High Rise dormitory 2, North Palmetto
Boulevard, Clemson, South Carolina: in-
stall new trans. (Gates FM-1G); install new
ant. (Gates FMA-6A, 6 sections); change
frequency from 88.1 mcs, ch. #201 to 8§.3
mes, ch. #207; increase TPO to 1 kw; and
operate with ERP of 5.05 kw and HAAT of
188 ft. Ann. Aug. 2.

FINAL ACTIONS

WLPR(FM) Mobile, Ala.—Broadcast Bu-
reau granted license covering installation
of auxiliary ant. at main ant.-trans. loca-
tion. Action July 26.

WNHC-FM New Haven, Conn.—Broadcast
Bureau granted license covering increase in
ERP. Action July 26.

WXLJ-FM Dublin, Ga.—Broadcast Bureau
granted license covering new station, specity
type trans. Action July 26,

WOPA-FM Oak Park, IIl.—Broadcast Bu-
reau granted license covering installation of
new trans. and ant., change in ERP and
ant. height; and license covering use of
former main trans. as an_auxiliary trans.
at main trans. location, ERP 103 kw, ant.
height 230 ft. Action July 26.

*WGBH-FM Boston — Broadcast Bureau
granted _license covering increase in ERP.
Action July 26.

KWHG(FM) Lincoln, Neb. — Broadcast
Bureau granted license covering installation
of new trans, and dual ant, change in
freqguency, ERP and ant. height. specify
type trans. and ant. Action July 26.

KOIL-FM Omaha — Broadcast Bureau
granted license covering installation of
trans. to be used in conjunction with dual
ant., install dual ant., change in ant.-system,
change ERP and ant. height. Action July
26

*KEDP(FM) Las Vegas, N. M.—Broadcast
Bureau granted license covering new non-
commercial educational FM. Action July 26.

*sWUNC(FM) Chapel Hill, N. C.—Broad-
cast Bureau granted CP to make changes
in trans. eouipment. Action July 26.

WDKC(FM) Albany, N. Y.—Broadcast Bu-
reau granted mod. of CP to change ant.-
trans. iocation to too of Mt. Helderberg
38 miles west of Voorheesville, change
studio location to site to be determined,
Albany, change tvpe trans., install dual
polarized ant., ERP 115 kw, ant. height
800 ft. Action July 24.

WNEW-FM New York—Broadcast Bureau
granted license covering Installation of new
trans. and ant.. change ERP. Action July 26.

WPFB-FM Middletown, Ohio—Broadcast
Bureau granted license covering change in
ant.-trans. location, change ERP and ant.
height. Action July 26.

WCLT-FM Newark, Ohio—Broadcast Bu-
reau granted license covering installation of
new trans. and ant.. make changes in
and ant. height. Action July 26.

WWBD-FM Bamber, 53, C.—Broadcast Bu-
reau granted license covering new FM.
Action July 26.

WLBG-FM Laurens, 8. C.—Broadcast Bu-
reau granted license covering installation
of new trans. and ant. {main), change ERP
and ant. height. specify type trans. and
ant.,, and license covering use of former
main trans. as an auxiliary trans. at main
trans. location. Action July 26.

*WSMC-FM Collegedale, Tenn.—Broadcast
Bureau granted license covering change in
ant.-trans. location, installation of new
trans. and ant.. change ERP and ant. height.
Action July 31.

KIKK-FM Housten — Broadeast Bureau
granted CP to install new type trans, dual
polarized ant., increase ERP to 50 kw,, ant.

1



height to 240 ft. Action July 28.

KXLY~FM Spokane, Wash..—Broadcast Bu-
‘1]'_%?;_1 ganted CP to install new ant. Action

® Broadcast Bureau ﬂanted renewal of
license to KSMB(FM) fayette, La. Grant
is subject to condition that transfer of con-
trol be consumated within 45 days of date
of Eant and that commission be notified of
such consummation within one day there-
after. Action July 31.

W Broadcast Bureau
licenses for following stations and copend-
ing auxiliaries on July 31: WAZY-FM La-
Fayette, Tenn.; WJICD-FM Seymour, Ind.;
WMSR-FM Manchester, Tenn.. WNES-FM
Central City, Ky.. KLYX( Memphis;
WAVC(FM) Indianapolis; WKTA(FM) Mc-
Kenzie, Tenn.; WORX-FM Madison, Ind.;
WSIX-FM_ Nashville; WXTA(FM) Green-
castle, Ind.; *WBDG(FM) Indianapolis, and
*WETL(FM) South Bend, Ind.

OTHER ACTIONS

WNRE(FM) Circleville, Ohio—Broadcast

Bureau gapproved data submitted July 29
accordance with commission’s second re-

port and order released June 12 showing
pro?osed operation on 107.1 me, ch. 296, in-
stall new ant., increase ERP (Doc. 16662).
Action July 27,

WEAU-FM Eau Claire, Wis.—Broadcast
Bureau approved data submitted March 3 in
compliance with Doe. 16520 adopted April
13, 1968 and released April 15, 1966 showing
operation on 1045 me, ch. 283, ant.-trans.
located on County Highway "H", 4.5 miles
north of Fairchild, type ant.,, ERP 84 kw,
ant. height 1,800 #f. Action July 27.

ACTIONS ON MOTIONS
& Hearing Examiner Basil P, Cooper on
July 24 in San Fernando, Calif.,, San Fer-
nando Broadcasting Co. (KSFV) FM pro-
ceeding continued further evidentiary hear~
ing from Julﬁxzﬁ to July 28 (Doc. 17198).
® Hearing aminer Forest L. MecClen-
ning on July 27 in San Juan-Maya 5
P. R, Quality Broadcasting Corp. (WKYN),
WFQM(FM), and Radio Americas Corp.
(WORA-FM) granted motion by Quality
Broadcasting Corp. and Radio Americas and
extended time from Aug. 7 to Aug. 31 to file

proposed findings (Docs. 15139-41).

RULEMAKING ACTIONS

m FCC by memorandum, opinion and order
denied ‘Talton Broadcasting Company
(WHBB- - elma, Ala,, Setition (RM~
1089). Petitioner had requested rulemakin
to delete ch. from Birmingham an
assl, it to Selma. Commission stated that
deletion of seventh class C assignment from
lardge and important city of Birmingham in
order to assign it to much smaller com-
munity of Selma would not serve public
interest. Action July 27.

B FCC by order requested grant for
Buckley-Jaeger Broadcasting Corp. (KKHI-

) San Francisco. for further exembption
from provisions of Sec. 73.242(a). KKHI had
appealed commission’s action of April 28
setting Aug. 1 as the date for it to comply
with -FM nonduplication rule. Rule pro-
vides that FMs in cities of over 100,000 may
devote no more than 50% of their time to
duﬁllcating program of commonly owned
AM in same area, Exemption granted Buck-
ley-Jaeé_er is until 30 days after decision on
its pending appeals in the U. S. Court of
Appeals to District of Columbia Circuit,
Appeals Nos. 21017 and 21018. Commissioner
Johnson concurred. Action July 27.

® By memorandum, opinion and order,
FCC a1;>e1.ii:ioned to substitute FM ch. 288A
for 280A at Front Royal, Va., denied (RM-
1160). Arthur Kellar, petitioner and principal
stockholder of WEEL_Fairfax. Va.. had
?lar\ned to purchase WSMD-FM, ch. 281
assigned to Waldorf, Md., and used by
WSMD La Plata) and move it to Annandale,
Va. (Fairfax county). In order to accomplish
this, Kellar proposed the shift in Front
Royal assignment since ch. 281 would not
meet required adjacent channel separation
to ch. 280A at Front Royal. Commission
found that petitioner had not submitted any
arguments which would justify shifting of
channel in another community in order to
permit filing of application which could
not otherwise be filed under rules. Further
proposed application for removal of ch. 281
from La Plata to Fairfax county does not
conform to the rules and would not serve
public interest. Action July 27.

CALL LETTER ACTIONS
m KGEN-FM, Pappas Electronies Inc.,
Tulare. Calif. Granted KBOS(FM),
® WKLW(FM), West Michigan Telecasters
Iﬁ&" Grand Rapids, Mich. Granted WZZM-

anted renewal of

Translators

ACTIONS
Boise, 1daho KTVB Inc.—Broadcast Bureau

80 (FOR THE RECORD)

granted CP for a new VHF TV translator
to serve Boise and Collister, operating on
ch. 12, by rebroadcasting programs of
KTVB(TV), ch. 7, Boise. Action July 27.

K12AF Riggins, Idaho—Broadcast Bureau
granted license covering changes in VHF
TV translator. Action July 25.

KO08DT, K10DX and K12DJ Conrad, Mont,
—Broadcast Bureau granted assignment of
licenses for VHF TV translators to Conrad
Television District, Action July 27.

WOZAD Waynesville and Hazelwood, N, C.
—Broadcast Bureau granted CP for VHF
TV translator to chan%e frequency from ch.
2, 54-60 mec, to ch. 12, 204-210 me, change
type trans. and make changes in ant. sys-
tem; also change call letters to WI2AR.
Action July 27.

X11GC May, Fort Supply, Farge and
Gage, Okla,—Broadcast Bureau granted mod.
of CP for VHF TV translator to change fre-
quency from ch. 11, 198-204 me, to ch. 10,

192-198 me., and change c¢all letters to
KI10FR, Action July 31.
KI3FT May, Fort Supply, Fargo and

Gage, Okla.—Broadcast Bureau granted mod.
of CP for VHF TV translator to change fre-
quency from ch, 13, 210-216 mc. to ch. 12,
204-210 mc, and change call letters to K12GA.
Action July 31.

Grants Pass, Ore. Southern Oregon Broad-
casting Co.—Broadcast Bureau granted CP
for new VHF TV ftranslator to serve Grants
Pass and Chinook Park, both Oregon, op-
erating on ch. 4, by rebroadcasting programs
?Ti 1K;VM('I‘V), ch. 5 Medford, . Action

uly 21,

K03BZ Rogue River, Ore.—Broadcast Bu-
reau granted CP for VHF TV translator to
include Foots Creek, and Savage Creek, in
grincipa] community, change trans. location
o % mile south southwest of Rouge River,
c¢hange type trans. and make changes in
ant, system. Action July 26.

K76CL Bryan & College Stations, Tex.—
Broadcast Bureau granted license covering
new UHF TV translator. Action July 27.

Lovingston, Va. Central Virginia Educa-
tional Television Corp—Broadcast Bureau
granted CPs for new UHF TV translators
to serve Lovingston, operating on ch. 70, by
rebroadcasting programs of *WCVE-TV, ch.
23, Richmond, and operating on ch, 75, by
rebroadcasting programs of *WCVW(TV),
ch. 57, Richmond. Action July 27.

CATV

APPLICATIONS

Cablevision Inc—Requests distant signals
from WSJS-TV Winston-Salem, (exce}gP Mt,
Holly); WLOS-TV Asheville, WGHP-TV
High Point and WIS-TV Colwnbia, all
South Carolina to Mt. Holly, Belmont, Low.
ell, McAdenville, Camerton, all North Caro-
lina (Charlotte, N, C.-ARB 30). Ann. July 28,
30). Ann. July 28,

Cablevision Inc.—Requests distant signals
from WSJS-TV Winston-Salem; WGHP-TV
High Point and WIS-TV Columbia, all
South Carolina to Bessemer City and Ranlo,
both North Carolina (Charlotte, N. C.-ARRB
20). Ann. July 28.

Cascade Cable Television Co.—Requests
distant signals from WKBD-TV and WTVS-
TV Detroit to East Lansing, Mich. {(Lansing,
Mich.-ARB 48; Saginaw-Bay City-Flint,
Mich.-ARB 45). Ann. July 28.

Eastern Connecticut Cable Television Inc.
—Requests distant signals from WHCT-TV
New London, WUHF-TV Hartford and
WTVU-TV. New Haven, all Connecticut;
WNEW-TV, WOR-TV, WPIX and
WNBC-TV, all New York and WNAC-TV,
Boston to New London, East Lyme, Water-
ford, and Montville, all Connecticut (Hart-
ggrd-New Haven, Conn.-ARB 14). Ann. July

Eastern Cablevision Inc.—Requests distant
signals from WABC-TV, WOR-TV, WPIX-
{TV), WNDT(TV) (Naugatuck, Beacon
Falls, Bethany, and part of Oxford), WCBS-
TV, WNBC-TV, and WNEW-TV (Parts of
Naugatuck and Bethanﬂ). all New York to
Naugatuck, Beacon Falls, Bethany, and Ox~
ford, all Connecticut (Hartford-New Haven,
Conn.-ARB 14), Ann. July 28,

El1 Dorado Multi-Vue-TV System Inc.—
Requests distant signals from WIBW-TV
and KTWU(TV) both Topeka: KCIT-TV,
KBMA-TV and KPTC-TV, all Kansas City,
Missouri: and KLPR-TV. Oklahoma City,
Okla, to El Dorado, Kansas (Wichita, Kan-
sas-ARB 56). Ann. July 28. k

Muncy TV Corp. — Requests distant
signals from WOR-TV New York to Muncy
borough, Hughesville borough, Picture Rocks
borough, Muncy Creek township. Wolf town-
ship, all Pennsylvania (Wilkes-Barre-Scran-
ton-ARB 69). Ann. July 28.

United Transmission Inc.—Reqguests distant
signals from -TV, -TV, -

and WKBS-TV, all Philadelphia and
WTTG-TV Washington to Mount Joy bor-
ough. Pa. (Harrisburg-Lancaster-Lebanon-
York. Pa.-ARB 29). Ann. July 28.

OTHER ACTIONS

® FCC_ by order granted a petition by
Valley Visi)t;n Inc,, operator of CATV's in
Jackson and Sutter Creek, both California
for reconsideration. Set aside its order o
May 23 which had directed Valle{ Vision to
show cause why it should not be ordered
to cease and desist from extending signals
of TV stations beyond their grade B con-
tours in violation of Secs. 74.1105 and 74.1107
of rules. Information brought to commis-
sion's attention after adoption of its show-
cause order indicates that CATV systems are
excepted from rules upon which show-cause
order was Issued. Action Aug. 2.

m FCC by memorandum, opinion and order
granted Southern Minnesota Broadcasting
Co. petition for reconsideration. Southern
(licensee of KROC-TV Rochester, Minn,)
had sought reconsideration of commission’s
action of April 12 in which Rochester Video
(operator of CATV system) was granted
limited waiver of Sec. 74.1103 of rules In
order to carry Minnesota Twins baseball
games from WTCN-TV rather than XROC-
TV. Reconsideration granted since XROC-
TV eliminated substantlal degradation in
signal by direct line telephone agreement.
Action Aug. 2.

m FCC by memorandum, opinion and order
denied Home CATV Inc. applications to op-~
erate CATV systems. Proposal that was
designated for hearing. Commission denied
petitions by Home for waiver of hearing
provisions (Sec. 74.1107) of commission’'s
rules and designated for hearing its pro-
posal to operate two CATV systems In
Barnwell and Williston, S. C. Home proposes
to carry local signals of two Augusta sta-
tions, ch. 6 and 12, and one Columblia, S. C.,
station, ch. 10. Petition is consolidated in
pending Augusta hearing (96th market) in
which Aiken Cablevision Inc. and Cosmos
Cablevision Corp. {CATV operators) seek to
serve North Augusta and Aiken, S. C. Rust
Craft Greeting Cards Inec. is party to pend-
ing Augusta proceeding, and Augusta Tele-
tj\asters Inc. was also made a party. Action

ug, 2.

® FCC by memorandum, opinion and order
dismissed or denied petitions of Telecom
Cable Co, {operator of CATV systems in Mun-
day, Haskell, and Stamford, all Texas}. Com-
mission dismissed as moot Telecom's petition
for partial waiver of nonduplication pro-
visions which would have relieved it of
obligation to provide program exclusiv_}%
for KRBC- Abilene and KFDX-
Wichita Falls, both Texas, on its CA
system at Haskell and Munday, respectively.
Also denied portion of petition by Telecom
for waiver of carriage and program ex-
clusivity provisions with respect to signal
of KTXS-TV Sweetwater, Tex., on CATV
system at Haskell and prograrn exclusivity
with respect to signal of KTXS-TV, on
gATV system at Stamford, Tex. Action

ug. 2.

ACTIONS ON MOTIONS

& Chief Hearing Examiner James D.
Cunningham in Willmar, Minn. (Willmar
Video Inc,) CATV _proceeding designated
examiner David I. Kraushaar to sérve as
presiding officer; scheduled prehearini con-
ference for Aug, 7 and hearing for August
29 (Doc. 17604). And on July 31 in Kalama-
200, Mich., et al. Fetzer Cable Vision, CATV
proceeding continued Aug. 1 further pre-
hearing conference to a date to be specified
by subsequent order of presiding examiner
(Docs. 17200 et al.).

m Hearing Examiner Jay A. Kyle on Aug.
1 in Kalamazoo, Mich. Fetzer Cable Vision,
CATV proceeding scheduled further hear-
ing conference for Aug. (Doecs. 17200

et al.).
Ownership changes
APPLICATIONS
WIRA-AM-FM Fort Pierce, Fla—Seeks
transfer of control from James L. Howe to

Airmedia Inc. Principals: Hudson C. Millar
Jr., president, James Jerdan Bullard, vice
president and treasurer et al. Mr. Miltar is
general manager of WKUL Cullman, Ala,
Mr. Bullard owns Bullard Advertising En-
terprises. Consideration $225,000. Ann. Aug.
1

WCLA Claxton, Ga.—Seeks transfer of
control from Howard C. Gilreath to W. Don
Sports (100%). Mr. Sports Is general man-
ager of WCLA and 10.2% stockholder, sec-
retary-treasurer and director of licensee
corporation, Evans County Broadcasting
Inc. Consideration $75,000. Ann. July 27.

WLAP-AM-FM Lexington, Ky. — Seeks
transfer of control of Thoeroughbred Broad-
casters Inc. to  Dlinois Broadcasting Co.
Principals: F. M. Lindsay Jr., president,
R. D. Schaub, vice president, Ida W. Zoch,
secretary-treasurer, K, C, Towle, assistant
secretary-treasurer, et al. Officers and di-
rectors of TBC are also engaged in operation
of Lindsay-Schaub Newspapers Inc.: Mr. F.
Schaub is president; Mr, Lindsay is execu-
tive vice president, and Miss Zoch is sec-
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PROFESSIONAL CARDS

JANSKY & BAILEY
Consulting Engineers
1812 K St., N.W.
Wash., D, C, 20006 296-6400
Member AFCCE

JAMES C. McNARY
Consulting Engineer
National Press Bldg.

Wash. 4, D. C.

Telephone District 7-1205

Aemher AFCCE

—Established 1926—
PAUL GODLEY CO.
CONSULTING ENGINEERS

Box 798, Upper Montclair, N.).07043

Phone: {201) 746-3000

Aenber AFCCE

GEORGE C. DAVIS

CONSULTING ENGINEERS
RADIO & TELEVISION
527 Munsey Bldg.
STerling 3-0111
Washington 4, D. C.
Member AFCCE

COMMERCIAL RADIO
EQUIPMENT CO.
Everett L, Dillard, Gen. Mgr.
Edward F. Lorentz, Chief Engr.
PRUDgNTIAL 9BLDG.

1 7-131
WASHINGTON, D. C. 20005
Mewmber AFCCE

A. D. Ring & Associates

42 Years' Experience in Radio
Engineering
1710 H St., N.W. 298-6850
WASHINGTON 6, D. C.
Member AFCCE

GAUTNEY & JONES
CONSULTING RADIO ENGINEERS
930 Warner Bldg. National 8-7757

Washington 4, D, C.
Member AFCCE

Lohnes & Culver

Munsey Building  District 7-8215
Washington 5, D. C.

Member AFCCE

KEAR & KENNEDY
1302 18th St., N.W. Hudson 3-9000
WASHINGTON 6, b, C.
Member 4FCCL

A. EARL CULLUM, JR.

CONSULTING ENGINEERS
INWOOD POST OFFICE
DALLAS 9, TEXAS
MElrose 1-8360
Member AFCCE

GUY €. HUTCHESON
817 CRestview 4-8721
P. 0. Box 808
1100 W. Abram
Arlington, Texas 76010

SILLIMAN, MOFFET
& KOWALSKI
711 14th St., N.W.
Republic 7-6646

Washington, D.C. 20005
Member AFCCE

GEO. P. ADAIR ENG. CO.

CONSULTING ENCINEERS
Radio-Television
Communications-Electronics
901 20th St., N.W,
Washington, D. C,
Federal 3-1116
Member AFCCE

KEAN, SKLOM & STEPHENS
CONSULTING RADIO ENGINEERS

19 E, Quincy Street
Riverside, lllinois 60546

{A Chicago Suburb)
Phone 312-447-2401

Member AFCCE

HAMMETT & EDISON
CONSULTING RADIO ENGINEERS
Box 68. International Airport
San Francisco, California 94128
342-5208
Member AFUCE

JOHN B. HEFFELFINGER

9208 Wyoming PI. Hiland 4-7010

KANSAS CITY 14, MISSOURE

JULES COHEN
& ASSOCIATES

9th Floor, Securities Bidg.
729 15th St.. N.W.. 393-4616
Washington S, D. C,

Member AFCCE

CARL E. SMITH
CONSULTING RADIO ENGINEERS
8200 Snowville Road
Cleveland 41, Ohio

Phone: 216-526-4386
Member AFCCE

YIR N. JAMES

CONSULTING RADIO ENGINEERS
Applications and Field Engineering
345 Colorado Blvd.—80206
Phone: (Area Code 303) 333-5562
DENVER, COLORADO

Member AFCCE

A. E. Towne Assocs., Inc.

TELEVISION and RADIO
ENCINEERING CONSULTANTS
727 Industrial Road
San Carlos, California 94070
Phone 592-1394 Res. 593-6706

PETE JOHNSON
& Associates
CONSULTING am-fm-tv ENGIN EERS

P.O. Bex 4318 304-925-6281
Charleston, West Virginia

MERL SAXON

CONSULTING RADIO ENGINEER
622 Hoskins Street
Lufkin, Texas

634-9558 632-2821

WILLIAM B. CARR
CONSULTING ENGINEERS
Walker Bldg., 4028 Daley
Fort Worth, Texas
AT 4-9311
Member AFCCE

RAYMOND E. ROHRER
Consulting Radio Engineers

317 Wyatt Bldg.
Washington 5, D. C.

Phone: 347-9061
Member AFCCE

E. HAROLD MUNN, JR.
BROADCAST ENGINEERING
CONSULTANT
Box 220
Coldwater, Michigan—49036
Phone: 517—278-6733

JOHN H. MULLANEY
and ASSOCIATES

Suite 71,

1150 Connecticut Ave., N.W.
Washington, D. C, 20036
Phone 202-223-1180
AUemher AFCCE

ROSNER TELEVISION

SYSTEMS
ENGINEERS CONTRACTORS
120 E. 56 5t. | 230 Newtown Rd.
New Yeork Plainview
N. Y, 10022 N. Y, 11803

Serving The SOUTHEAST
FREDERICK A. SMITH, r.E.
Consulting Engineer
5 Exchange St.
Charleston, S, C. 29407
A/C 803 723-4775

Service
Directory

COMMERCIAL RADIO

MONITORING CO.
PRECISION FREQUENCY
MEASUREMENTS
AM-FM-TV
103 S, Market St..

Lee's Summit, Mo.

Phone Kansas City, Laclede 4-3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE

SPECIALISTS FOR AM-FM-TV
445 Concord Ave.
Cambridge 38, Mass.
Phone TRowbridge 6-2810

PAUL DEAN FORD
Broadcast Engineering Consultant
R. R, 2, Box 50
West Terre Haute, Indiana 47885
(812) 533-1661
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retary-treasurer. Mr. R. D. Schaub is gen-
eral manager of East St. Louis Metro East
Journal. Mr. Towle is general manager of
the Decatur Herald and Review. IBC is H-
censee of WSOY-AM-FM Decatur, and
WVLN and WCRA-FM Effingham, both II-
linois. At gresent IBC has 40 stockholders,
23 of which collectively own 38.5% of stock
of Lindsay-Schaub Newspapers Inc., which
in turn own 20% of Midwest Television Inc.,
licensee of WCIA(TV) Champaign, WMBD-
AM-FM-TV Peoria, both Ilinois and KFMB-
AM-FM-TV San Diego. Seven of IBC share-
holders collectively own 21.5% of stock of
Quincy Newspapers Inc., which in turn owns
88% of Quincy Broadcasting Co., licensee of
WGEM-AM-FM-TV Quincy, Il. Considera-
tion $49,000 plus assumption of debts and
note. Ann, July 27.

WLUX Baton Rouge—Seeks assignment of
lfcense from KCIL Inc. to Capital City Com-~
munications Inc. for $225,000. Principals:
John W. Harding, president, Charles K.
Winstanley, vice president et al. Mr.. Win-
stanley is president and 409% ownher of
Sound Dimensions Inc., licensee of WQXY-
FM Baton Rouge. Mr. Harding is with
Civil Defense Agency, Austin Motor Co.,
Baton Rouge, auto dealer. Ann. July 27.

KDWB St. Paul, Minn.-—Seeks assignment
of license from Crowell-Collier Broadcast-

g Corp. to Crowell-Collier Educational
Corp. Both corporations are owned by Crow-
ell Collier and Macmillan Ine. Prineipals:

Willlam D. Halsey, president, Joseph F.
Bond, vice president, Austin J. Farrell, sec-
retary, Carl A. Wallen, treasurer et al.

Principals have no other broadcast interests.
Ann, July 31.

KAGE Winona, Minn., WPOK Pontiac,
Ill. and KLOL Lincoln, Neb.—Seeks assign-
ment of license from James B. Goetz, Jerlin
J. Meythaler, Merton J. Gonstead d/b as
Gem Radio Stations to James B. Goetz,
Dorothy L. Meythaler, executrix of estate
of Merlin J. Meythaler, Merton J. Gonstead
d/b as Gem Radio Stations. Ann. Aug. 1.

WRKOX-AM-FM Framington, Mass.—Seeks
transfer of control from Albert A. Anderson,
deceased, to estate of Albert A. Anderson,
Anthony Di Cicco Jr. and Lillian M. Ander-
son, coexecutors. Ann. Aug. 2,

KBEW-AM-FM Elue Earth, Minn.—Seeks
assignment of license from Clifford L. Hed-
berg d/b as Faribault County Broadcasting
Co. to Faribault County Broadcasting Inc.
Principals: Clifford L. Hedberg (100% before,
51% after) and Paul C. Hedberg, son, (none
before, 49% after). Purpose of application
is to change business into corporate entity.
See Morris, Minn. Ann. Aug. 2.

KMRS Morris, Minn.—Seeks assignment of
license from Clifford L., Hedberg, licensee

Radio d/b as Western Minnesota
Broadcasting Co. Western Minnesota
Broadcasting Inc. Principals: Clifford L.
Hedberg (1009 before, 15% after), Mrs.
C. L. Hedberg (none before, 423,9% after),
Paul C. Hedberg (none before, 11 after),
Katherine Hedberg gnone before, 114% after)
and Alice Hedberg (none before, 1159 after).
Purpose of agplicatlon is to make stations
separate entities and to shift licensee from
an individual to two corporations, Mr. Hed~
berg ig also licensee of KBEW-AM-FM Blue
Earth, Minn. See Blue Earth, Minn. Ann.

Aug. 2.

KRSI-AM-FM St. Louis Park, Minn.—
Seeks voluntary transfer of control of Red
Owl Stores Inc. (parent corporation of li-
censee Radio Suburbia Inc.) from James F.
Bell Jr., Thomas R. Anderson and *“Bell
Interests” to Gamble-Skogmo Inc. Princi-
pals: B. C. Gamble, chairman of board, C.
C. Raugust, president, et al. Gamble-Skogmo
is primarily in retafl and wholesale mer-
chandising. Mr. Gamble is also director of
bank. Mr. Raugust has no other present
business interests. See WNAX Yankton,
5. D. Ann. Aug. 2.

WJQ]S Jackson, Miss.~—Seeks transfer of
control from Town and Country Broadcast-
ing Inc. to Ann C, Zimmerman (40% before,
80% after). Ann. July 31.

WACY-AM-FM Moss Point, Miss.—Seeks
assignment of license from Coastal Cities
Broadcasting Inc. to Standard Broadcasting
Ince, for $90,000. Principals: Tom S. Thorn-
hill, president, Arnold A. Walker, vice presi-
dent, Ernest R. Schroeder, secretary, Mr. R.
Cole, treasurer et al. Mr. Thornhill is presi-
dent and member of board of directors of
bank. Mr. Walker is president, member of
board and more than 25% owner of boat
tjomn;pg?y. Mr. Schroeder is attorney. Ann.

KOLT Scottsbluff, Neb.—Seeks assignment
of license from L. L. Hilliard and Ruth K.
Hilliard d/b as Hilliard Co. to The Hilliard
Co. Ann. Aug. 1.

WNAX Yankton, 8, D.—Seeks voluntary
transfer of control from Areawide Commu-
nications Inc, to Gamble-Skogmo Ine, Prin-
;l[;i)als: See KRSI-AM-FM St. louls Park,

nn.

WAKI McMinnville, Tenn.—Seeks assign.
ment of license from Ogram Broadcasting
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C%xép. to Durham Broadcasting Inc. for
$135,000. Principals: Aaron L. Durham, pres-
ident and Harold L. Durham, vice president
{each 50%). Mr. A. Durham is executive
vice president of bank. Mr. H. Durham is
assistant program manager of WSM Nash-
ville, Ann. July 27.

WLAC-AM-FM Nashville—Seeks transfer
of control from WLAC Inc. to American
Central Insurance Co. Application actually
involves transfer of Life and Casualty In-
surance Co. of Tennessee, which Is parent
corporation of WLAC Inc. and holds nega-
tive control of WLAC-TV Inc. by virtue of
its 100% ownership of stock of former and
50% ownership of stock of latter. Gus
Wortham is chairman of board. Transaction
involves offer by American General to ex-
change stock now held by Life and Casu-
ality stockholders for stock in American
General at rate of 8/10 per share of Ameri-
can General common and 2/10 American
General preferred for each share of Life
and Casuality. Ann. Aug. 1.

KGRI-FM Henderson, Tex.—Seeks trans-
fer of control from Third National Bank,
executor, to Mary Reeves (1% before, 50%
after). Others: Tom E. Perryman (49%5 and
Billie Joyce Perryman (1%). Licensee Hen-
derson Broadcasting Corp. owns WMTS-AM-
FM_Murfreesboro, Tenn. Ann. Aug. 1.

_ WHHYV Hillsville, Va.—Seeks assignment of
license from Carroll Broadcasting Inc., to
Hillsville-Galax Broadcasting Co. for $22,-
500 at closing and $57,500 note at 6% over
seven year period for total of $80,000. Prin-
cipals: Robert R. Hilker, president, James
B. Keel and Franklin Thomas, vice presi-
dents, et al. Mr. Hilker s president, director,
general manager and 30.35% stockholder in
Central Broadcasting Co., licensee of WCGC
Belmont, N. C.; president, director and
stockholder in Concord-Kannapolis Broad-
casting Co., licensee of WEGO and WPEG
Concord, N. C.,, Burke County Broadcasting
Co., licensee of WSVM Valdese, N. C,, Ra-
dio Station WZKY Inc., licensee of WZKY
Albemarle, N, C., Forsyth County Broadcast-
ing Co., licensee of WFCM Winston-Salem,
N. C., Mebane-Hillshoro Broadcasting Co.,
applicant for new AM in Mebane, N. C, and
Blacksburg-Christianshurg Broadcasting Co.,
licensee of WJdJJ Christiansburg, and WVVV
Blacksburg, both Virginia. Mr. Keel also has
interests in these stations except for Blacks-
burg-Christiansburg. Mr. Thomas is stock-
holder of WSVM Valdese, commercial man-
ager of WCGC Belmont, N. C., and is
gtolckh?lder in WZKY Albemarle, N. C. Ann.
uly 27.

WFMV(FM) Richmond, Va—Seeks trans-
fer of control from Fidelity Broadcasting
Co. to Benjamin F. Thomas. Principals:
Mr. Thomas is in partnership with Roy A.
Grove d/b as Greencastle Broadcasting Co.,
licensee of WKSL(FM) Greencastle, Pa., and
applicant for new AM there. Consideration
$60,000. Ann. Aug. I,

WVQM(FM) Huntington, W. Va.—Seeks
assignment of license from Connie B, Gay
Broadcasting Corp. to Mr. Connie B. Gay,
21:(1:, operate as sole proprietorship. Ann. July

WISM-AM-FM Madison, Wis.—Seeks trans-
fer of control from William R. Walker to
Willlam R. Walker (70.5% before, 49.3%
after), Philip Fisher (20.4% before, 2§
after), Joseph D. Mackin (5.3% before, 15%
after) and Charles D. Meftord (3.8% before,
10.7% after). Ann. Aug. 1.

ACTIONS

® FCC issued an initial decision proposing
ant of application by Hawaiian Paradise
ark C’I("{/P' for assignment of licenses of
KTRG-TV, ch. 13, Honolulu, to Friendly
Broadecasting Co., by Hearing Examiner
Thomas H, Donohue (Doec. 16889; BALCT-293,
BALTS-185), Action July 27.

WFMI-AM-FM Montgomery, Ala.—Broad-
cast Bureau granted transfer of control from
Issac E. Cohen and Walter B. Stevenson,
Fine Music Inc. to Investment Capital Corp.
Principals: Rufus M. King, president, Walter
J. Knabe, vice president, et al. Mr. King is
lawyer and his other interests include: in-
vestments; real estate; shopping center; in-
surance; land develoi)ment; telephone utility
company; water utflity company, and is ap-
plicant for broadcast license in Prattville,
Ala. as Voice of Prattville Inc. Mr. Knabe
is lawyer and his other interests include:
real estate; mortgage and investments;
lessor of coal lands; real estate develo‘?%,
and sho pin% center. Consideration $30,000.
Action July 28.

KENA Mena, Ark. - Broadcast Bureau

anted assighment of license from E. M.

oge to Mena Broadcasting Co. for $65,000.
Principals: Jack R. and Willlam A, Reeves
and Earl M, Jones {(each 14§ interest). Jack
Reeves i8 employe of KRLD-TV Dallas. Mr.
Jones is share owner and active in depart-
ment store. Wiiliam Reeves operates live-
§t§]§,k,2§anching and has investments. Action

KSNO Aspen, Colo.—Broadcast _Bureau
granted transfer of contrel from Oliva C.
Dunaway to William R. Dunaway (25%
before, 50% after). Consideration $18,000.
Action July 28.

WJIJY-TV Jacksonville, Ill. — Broadcast
Bureau granted assignment of lcense from
Moyer Television Corp. to Look Television

Corp. for $1. Principal: Keith Moyer, presi-
dent. Action July 28.

WERK Muncie, Ind.—Broadcast Bureau
granted transfer of control from Sidney
E. McClellan and H. Tuek Schulhot to Robert
J. Poorman. Principals: Robert J. Poorman
25.5% before, 54.8% after) and Betty J.
Poorman_(25.5% before, 44.8% after) and
oghers. Consideration: $60,000. Action July
28.

WIL-AM-FM St. Louis—FCC granted as-
signment of license from Radio Station WIL,
joint venture, to WIL News Inc. for $1,650,-
000. Principals: LIN Broadcastin Corp.
(100%), Frederic Gregg Jr., president and
chairman of board of WIL News and cor-
porate executive of LIN, et al. LIN Broad-
casting, parent corporation of assignee, owns
all stock of KAAY Inc., licensee of KAAY
Little Rock, Ark. and apgheant for new FM,
KEEL Inc., licensee of KEEL Shreveport, La.
and CP for FM there, WAKY Inc., licensee
of WAKY Louisville, Ky., WMAK Ine., li-
censee of WMAK Nashville. Monroe County
Radio Inc., licensee of WBBF-AM-FM Roch-
ester, N. Y. and WAND Television Inc., li-
censee of WAND(TV) Decatur, IIl. Gregg
Television Inc,, wholly owned subsidiary of

, Is applicant for assignment of CP of
WXFL(FM) Louisville, Ky. Willilam E. Al-
laun Jr. is director and 2.279 stockholder
of LIN, controlling stockholder, officer and
director of Alluan Corp., sole stockholder of
Wwilliamsburg Broadcasting Inc., licensee of
WBCI-AM-FM Williamsburg, Va., partner in
A-C Broadcasters, which holds CP for new
AM in Annville-Cleons, but application is
{;endmg for FCC approval of assignment of
hat authorization to corporation in which
he has no interest. Another of LIN's stock-
holders, Broadcast Industries Inc., owns all
stock in WJPB_TV Inc., licensee of WDTV
(TV) Weston, W. Va, and of Long Island
Video Inc., applicant for UHF in Patchogue,
N, Y. Action Aug. 2.

KCCC Carlshad, N. M.—Broadcast Bureau
granted assignment of license from Marion
Jenkins to Kolob Byoadcasting Inc. Princi-
pals: Marion Jenkins (100% before, 49.9%
after), Mary Jo Jenkins (none before, 49.9%
after) and Ernest W. Simpson (none before,
0.2% after). Action July 28.

KBMR-AM-FM Bismarck, N. D.—Broad-
cast Bureau granted assignment of license
from Alvin L. Anderson to KBMR Radio
Inc. Mr. Alvin will be president and sole
stockholder of new corporation. Action
July 28,

*WAUP-FM Akron, Ohio—Broadcast Bu~
reau granted assignment of license from
The University of Akron to The Ohio Board
of Regents for the University of Akron. 1d-
censee’s status will change from municipal
university to state university. Administra-
tive authority will be transferred to board
of trustees. Actlon July 28.

WPDT(TV) Florence, §. C.—Broadcast
Bureau granted assignment of CP from
Rovan Television Inc. to Rovan of Florence
Inc. Principals: Rovan Television Inc. is
applicant for CP for new televisfon in

con, Ga, This application had been desig-
nated for hearing. It was decided to estab-~
lish new corporation to operate Florence
TV station, which would be separate from
existing corporation that is seeking CP in
Macon, Robert Helft, president and John
Drill (each 50%). No consideration.
Action July 26.

WETB Johnson City, Tenn—Broadcast
Bureau granted transfer of control from
H. L. Jones and Dorothy J. Clark to Carl A,
Jones d/b as Press Inc. Principals: Carl A.
Jones, president (40% before, 50% er).
Consideration: 120 shares of stock of Press
Ine., valued at $108,000 In exchange for 300
shares of stock of Dixle Coca-Cola Bottling
Inc., valued at $72,000 and two promissory
notes in the amounts of $18,000 each, Ac-
tion July 25.

KLOG Kelso, Wash.—Broadcast Bureau
granted assignment of license from K-L
Broadcasters Inc. to Washington Interstate
Broadcasting Co. for $75,000. Principals:
Peter Ryan, president and Milton Viken,
vice president and treasurer (each 40%)
and Steve Hanson, secretary (20%). 5
Ryan has 50% interest in D Cottage
Grove and KRKT Albany, both Oregon.
Mr. Viken has 30%_interest in KNND and
KRKT also. Mr. Hanson is employe of
KRKT. Messrs. Ryan and Viken have ap-
plication pending for new FM in Albany,
e. Action July 27.

(Continued on page 90)
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—Broadeasting

o SITUATIONS WANTED 25¢ per word—$2.00 minimum, payable
in advance. Checks and money orders only. Applicants: If tapes
or films are submitted please send $1.00 for each package to
cover handling charge. Forward remittance separately. All tran-
scriptions, photos, etc., addressed to box numbers are sent at
owners risk. BROADCASTING expressly repudiates any liability or
responsibility for their custody or return.

e HELP WANTED 30¢ per word—$2.00 minimum.

DEADLINE: Monday Preceding Publication Date

run-of-book rate.

CLASSIFIED ADVERTISING

o DISPLAY ads $25.00 per inch.—STATIONS FOR SALE, WANTED 10
BUY STATIONS. EMPLOYMENT AGENCIES, and BUSINESS OPPOR-
TUNITY advertising require display space. 5 or over billed at

e All other classifications 35¢ per word—$4.00 minimum.
o No charge for blind box number.

e Address replies: c/o BROADCASTING, 1735 DeSales St, N.W.,
Washington, D, C. 20036

RADIO

Sales—(cont’d)

Announcers—(cont’d)

Help Wanied—Management

Manager. Regional AM-FM, Midwest major
market. Profitable, $500.000 gross, Complete
information and requirements first letter.
Box H-12, BROADCASTING.

60 Mis, from Times Square an immediate
opportunity awaits the right man. An

honest hardworking retail radio salesman
can realize unlimited potential earnings

through 15% commission draw plus ex-
enses. MOR AM & FM. Group owner, Box
-74, BROADCASTING.

Solid position—Experienced AM and FM
administrator-salesman. Position and salary
fiexible for the right man. Good_job. Good
station. Good place to live. Box H-37,
BROADCASTING.

Immediate opening for commercial man-
ood size North Alabama market.
Send brief background information. Box
H-78, BROADCASTING.

Manager for new AM-Growing small town
in growing area near metro market., On
alr in 2-3 months. Market is here for
profitable operation. Write fully including
references to Box H-98, BROADCASTING.
Listener-supported community station seeks
mature idealist. Send resume to Pacifica
Manager, KPFK-FM, Los Angeles, 90028.

Wanted—Two salesmen, good salaxg plus
commission and other benefits, all or
;lmte Gayle Lee, KBIX, Muskogee, Okla-
oma.

Salesman with experience. Two hours
board, Five hundred plus commission. Con-
tact Coy Palmer, KBMF, Spearman, Texas
806-659-2935. No collect calls.

Station manager for 5,000 watt fulltime sta-
tion In medium size New England market.
Strong leader, top personal salesman pref-
erably in New England now. Write Knight
Quality Stations, Room 350, 400 Common-
wealth Avenue, Boston, Mass. 02215, or
phone 817-262-1950.

Immediate opening—management opportun-
ity for salesman-announcer with new FM
station. Send resume and tape to: Fidelity
Broadcasting Co.,, Box C, Kokomo, In-

diana.
Sales

Wanted: Sales manager for small market
station in Virginia. Must be aggressive and
willing to work. Salary plus per cent and
car expense. A good opportunity. Send in_
formation to Bill Walls, General Manager,
WHEO, Stuart, Virginia.

Good account list walting for salesman
wanting to move into larger market seven
station group. Opportunity to work into
management and purchase stock. Guaran-
tee plus commissions, fringe benefits, Send
resume to Manager, WITL, Lansing, Michi-
gan,

Central Florida C&W station looking for
two ex&fﬂrienced successful salesmen who
are seeking an opportunity to advance in
income and responsibility. Send complete
details and photo. Box G-200, BROAD-
CASTING.

Excellent sales opportunity in Illinois. Me-
dium market. Good account list, excellent

arantee, car allowance, fringe benefits

om group owned station, Must be aggres-
sive, self-starter who wants to make money
with a highly rated station, All inquiries
answered, Send resume, photo immediately
te Box G-202, BROADCASTING.

Bxperienced salesman can make a bundle

our market with our station. Iowa
metro market AM FM looking for two hard
working salesmen to add to our sales staff.
Excellent compensation. Rush resume, Box
G-261, BROADCASTING.

Upper midwest sales opportunity—Only AM
in county. Orphan account list, Good draw.
Paid insurance, Excellent working condi-
tions, Company car, Write sales manager
Box G-283, BROADCASTING.

Need experienced salesman or sales/an-
nouncer combination at Northern Illinois
daytimer. Box G-388. BROADCASTING.

Somewhere in the Southwest there is an
experienced announcer ready to move into
sales. Excellent opportunity in gro

single station market in West Texas. Your
choice of straight sal or basic salary
and commission. Opening avaflable In
August. Box G-417, BROADCASTING.

Salesman or local sales manager ready to
move to group station. Aggressive leader
who desires to move ahead. Full company
benefits. Great opportunity for right man.
Send resume to Box H-4, BROADCASTING.

Georgia station in medium market has out-
standing oppertunity for aggressive sales-
man to make $10,000.00 plus. Will pay ex-
penses for interview treated confidentially.
Box H-68, BROADCASTING.

Make extra $$ in your spare time selling
successful specialized syndicated programs
in your home town. Box H-72, BROAD-
CASTING.

Sales—Top Salesman with proven current

sales record and management ability. Over

$200.00 draw against commission. Call or

gririte Mrs. Grambo, WJOB, Hammond, In-
ana.

Announcers

Northeast small market needs two an-
nouncers—September 1. Replace beginner
and experienced man service bound. MOR
format—no soul music. Must be able fto
read news. Send tape, resume and salary
desired. Box G-182, BROADCASTING.

Towa metto market AM FM C & W needs
experienced anncr. and anner.-salesman,
Excellent, opportunity with growing orfsas-
nization. Send tape and resume. Box G-~265,
BROADCASTING.

Announcer—Southeastern major market has
opening. For experienced announcer wi
production ability and 3rd ticket. T(t_);p 40
swinger. Send tape and photo. Box G-280,
BROADCASTING.

Announcer with 3rd phone for medium
market east coast. No engineering; no sell-
ing, $100 to start. We want someone who
can follow station poliey and is willing to
work nights. Box G-352, BROADCASTING.

Pittshurgh area adult format Radio Station
needs announcer with substantial experi-
ence who does production work well. Send
tape and detailed resume to Box G-355,
BROADCASTING.

Experienced announcer heeded for early
morning shift by medium market central
midwest station. Start at $130 per week
with excellent opportunity for advancement.
Box G-420, BROADCASTING,

New Jersey good music station needs ex-

perienced announcer capable of gathering

and writing local news. Good salary for the

right man. Send tape and resume, inter-

vui\?w will follow. Box H-3, BROADCAST-
G.

Announcers-major market stereo FM sta-
tion., Must have 3rd endorsed. mature,
authoritative news dellvery, Will
sider talented beginners. No strong per-
sonalities please. Send tape and resume to
Box H-39. BROADCASTING.

Good music MOR FM/Stereo station in na-
tion’s fourth largest market making addi-
tion to small staff. Need an announcer who
sounds mature reading commercial copy
and news. Previous broadeast experience is
required. About $100 per week to start.
depending on qualifications. Send resume
and tape containing only copy and news to
Box H-41, BROADCASTING.

Mature anhouncer for MOR in northern
lower Michigan. Salary open. Send photo,
}g}ne and resume. Box H-54, BROADCAST-

Nebraska daytimer needs first phone an-
nouncer. Small market close to metro area.
Send tape and resume to Box H-55, BROAD~
CASTING.

Arlzona-ma?or adult station wants an ex-

perienced (minimum 5 years) announcer
with a bright, mature delivery, a man
who 1Is inventive in his approach and at

home with a pop standard format. Send
tape resume, photo and salary reql‘;lIire-
ments with rst letter to: Box ~80,
BROADCASTING,

Need mature, stable individual who is
strong on production and is Interested in
coming with good stable organization and
who likes adult radio. Mid-Atlantic, good
facilities, medium market, formatted C BW.

33

Salary open. Send tape and resume.

H-87," BROADCASTING.

Deep south medium market needs an-
nouncer. Also announcer with first ticket,
No maintenance. Replies treated conflden-
tially. Box H-69, BROADCASTING.

Five station group seeks announcer. Mid-
west, 3rd Opportunity, Box H-81, BROAD-
CASTING.

Jocks/newsmen! Mid-America station group
growing. We want mature management—
oriented men. Send tape, bio today to Box
H-83, BROADCASTING.

Baltimore area fulltimer needs DJ, with
first ticket. Box H-88, BROADCASTING.
opportunity for first phone, Permanent
osition, Extra benefits. Progressive Mon=-
na station, Send tape resume photo. Box
H-88, BROADCASTING.

First phone announcer for night rock show
and some production, Football and basket-~
ball also available. No maintenance. South-
east Georgia, 5 KW, Box G-381, BROAD-
CASTING.

Immediate opening for mature newsman
and awake morning man_at Northern Illi-
nois daytimer. Box G-389, BROADCASTING.

We're looking for a young tiger. An am-
bitious announcer-salesman for a Wiscongin
medium market music station. Salary plus
20% sales commission. A mid-afternoon an.
nouncing shift. 18-25 hours weekly. Profit
sharing, retirement plah. Send tape and
resume to Box G-411, BROADCASTING.

Montana network station needs first phone
announcey. Excellent opportunity for right
man to Frogress financially and profes-
slionally. For details write—KOJM, Havre,
Montana—Phone 406-265-7841.

Central valley town in California near na-
tional parks, peaceful, delightful community
to raise family. Experienced, MOR. with
ability to write copy and do production.
Permanent. Immediate opening. Send air-
check, resume. KONG, Visalia, California.
Third class phone broadcast endorsement
announcer th good news and commercial
delivery. Sports play-by-play desirable but
not necessary. Automatic equipment in use.
KVwWwM . Show Low, na.
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Announcers—(cont’d)

Technical—(Cont’d)

NEWS—(Cont'd)

KOOK-—Billings, Montana 5§ kw modified
top 40 have opening for personality strong
on_production. Contact Dan Miller.

Experienced announcer with endorsed 3rd
Ce . g by Sept. 1st. Could expand
into sales so_send photo_ audition and
resume. . . . Contact Tom Miniard. Phone
368-2128, Atmore, Alabama. WATM Radio.

A constantly expanding AM-TV-FM opera.
tion and Frogressive policies require addi-
tional first class licensed technicians. Better
than average salary and {ringe beneiits.
Pleasant_working and living conditions.
Located Middle Atlantic Coast region. Posi-
tions available now. Box G-334, BROAD-
CASTING.

Immediate opening. 1st phone DJ, Send
resume and tape to WFFG, Marathon,
Fla. or call 305-743-5563.

WHBU-Anderson Indiana. Immediate open-
ing announcer 3rd endorsed. MOR format.
Steady nights and week-ends. 1deal oppor-
tunity earn full way through college. Send
qualifications to WI*EBU, Box 810, Anderson,
Indiana, 46015.

Engineer needed. Salary $150 weekly. No
announcing desired. S$Send ef resume.
Box G-346, BROADCASTING.

Need chief engineer for 1 kw fulltime
directional on Florida east coast. Send detalils
%ﬁ% experience. Box G-390, BROADCAST-

Morning man_ for modern country format
in Florida. WHIY, Orlando.

24 hour 5 kw Florida Gold Coast market
leader needs solid Top Forty 6-12 M person-
alié,v. 1st phone. No_maintenance. Send tape
and resume., WIRK, West Palm Beach,
Florida.

Progressive Southeast Georgia Station has
openinvg for a bright, versatile sign on
man th third class endorsed ticket. Ex-
perience in local news necessary. Send
resume, tape. photo and references to: Mr.
John J. Bailes, General Manager, Radlo
Station WJAT, P. O. Box 289, Swainsboro,
Georgia 30401.

Outstanding opportunity for a professional
sounding announcer, seeking permanent
position with one of the nation's finest
radio stations. WKZO Radio-TV, pioneer of
the Fetzer stations, now has an opening
necessitated by one of our staff entering
the service. Our working conditions, fringe
benefits, and advancement possibilities are
tops in outstanding community. Send tape

and resume to Radio, Kalamazoo
Michigan 49001.
Stafing new station! Wanted: three an-

nouncers, ohe announcer-salesman. Ex-
perienced with good record. Good pay. free
hospitalization . friendly, progressive
town of 15,000. Good schools, including
branch of University of South Carolina.
Beautiful facilities. Send tape and resume
to Barry Medlin . . . WLCM . . . Lancaster,
S. C. 803-283-2051.

C&W Pro. needed for progressive outlet in

36th market. First phone desired but not

mandatory., Send tape and resume to
S, Springfield, Mass. 01101.

Immediate opening for an experienced MOR
ersonality for fast paced pop-adult format.

oduction experience necessary. Five sta-
tion Eastern metro market presents plenty
of challenge for right man. Modern air-
conditione lant, top quality equipment
and congenial working conditlons. Contact
Lou Murray or Terry Parker, WRTA, Al-
toona, Pennsylvania. 814-943-6112.

Experienced staff man for MOR station to
handle morming shift. Mature vgice. Ed
Damron, WSSC, Sumter, S. C. 803-T73-7369.

e R o o Fhlie WASE,
-play m ) . e 8, 0
S{arkevllle‘ Mississpl%pl. ° P

Immediate opening — mature announcer.
Coir;tact Hal Barton, WTAD, Quincy, Illi-
nois.

Michigan medium market MOR station has
opportunity for experienced announcer. Afr
mall tape, resume. salary requirements to:
Paul Pigeon. WXOX, 308 Phoenix RBldg.,
Bay City, Michigan.

Technical

Chief engineer for top-rated 5800 watt CBS
network station in state capital city. Many
company benefits. Write Box C-137, BROAD-
CASTING.

lxg:rienced maintenance engineer for 5000

watt AM station in northeast. Salary a

gro:dmately $200 per week, Write Box C-138,
ROADCASTING.

) ¢4 gou have a first class license, experience
and_ability, and are worth $150 per week
to start, a well-run East Coast station would
like to hear from you. Box G-4, BROAD-
CASTING.

Need chief engineer—Top Midwest AM-FM
operation in community of 30.000. Excellent
Elant and working conditions. Many fringe

enefits including pension plan. Must keep
clean shop as well as have top technical
ability. Salary negotiable, depending on
;zl)é%erience. Reply Box H-48, BROADCAST-

Poverty-stricken listener—supported radio-
station needs working First Class Engineer
to maintain a great deal of cranky,
asthmatic and obnoxious broadcast equip-
ment—most of it older than all of us.
Write Lorenzo Milam, KRAB(FM). Seattle
98115. Lousy pay, but a lot of scintillating
company.

AM FM Operator 3rd class with endorsement
No announcing. 40 hour week, contact Wes
E‘}‘?lgpos%rll WBCM-FM, Bay City, Michigan.

Young, fresh, 1st phone engineer needed by
seven statlon group to get started. Oppor-
tunity to work into management. Send

Rhoto and resume to Manager, WITL,
ansing, Michigan.

First phone, 1 kw Directional Daytimer.
Contact Fran Cady, C. E, WIZR, Johnstown,
New York.

Engineer—First phone needed with main-
tenance experience on transmitter, cart
machines, tape recorders, ete. Top salary
and working conditions. Call or write Mrs.
Grambo, WJOB, Hammond, Indiana.

Top pay offered for bright experienced an-
nouncer by established full-time kilowatter
in Fleasant. prosperous city. Professional
staft, gracious living away from metropoli-
tan pressure yet near big city. Best work-
ing conditions, sparkling up-best program-
ing, many {ringe benefits. Brand new,
modern building, exceptionally well
equipped. Write WKAN, Kankakee, Tllinois
with details of experience, references, tape.

Chief engineer with ability to conduct
MOR board shift AM-FM operation in
single station market of 25,000. Equipment
in good shape. Salary negotiable. W. H,
Olson, Gen'l Mgr. WLOI, P. O. Box 385.
La Porte, Indlana.

Maintenance engineer experienced. fmmedi-
ate opening 5,000 watt station in Atlanta
market. Excellent working conditions, good
future. Can advance to chief. WTJH. Box
967, East Point, Georgia.

NEWS

Radio—TV news director needed by Mid-
west group owned VHF. Looking for you.ng
aggressive newsman—administrator. Goo
chance for number 2 man to become num-
r 1. Send photo, audio tape and sal
requirements to Box G-221, BROADCAST-

Excellent ogportunlty for news-sports man
with play- y-p]a{ ability. Good pay in
emall market with hj%}Ilepom interest.
Box G-288, BROADCAS G.

Newsman, experienced or trained, for one
man, smai] town department, first ticket not
necessary, but adds value; also first phone
DJ. Write fully Including references to
Box H-39, BROADCASTING.

“] am told there is no such thing as a
good combination news editor and play-by-
play sports man. I am told that such a
man will favor one or the other, and as a
consequence one department will suffer. I
am told that if there is such a man he
will not want to work in a small town of
8000 people, even though it is a fine town
and the station has a fine reputation for
service to the community. I am told that
loyalty is a thing of the past, and that
expecting dedication to the job puis me
in a class with the fuddy duddy era. Care
to refute any of those things which I have
been told? The job was avatlable yesterday
and it hasn't been filled yet. Oh yes, the
job requires someone who can use a type-
writer, and who knows English well enough
to use it correctly. Naturally, the man
should know football. basketball and base.
ball. Four hours a week on the board
would be required. but is not absolutely
necessary. If interested, send full details
immediately to: Mason Dixon, KFTM Radio.
Fort Morgan, Colorade.”

Bright writer, accurate reporter wanted for
news director’s job in California’s famous
Napa Valley. Exceptional opportunity. Good
pay. regular increases. Send resume, tape,

hoto, writing samples. KVON, Napa,
alifornia.

Newsman, able to gather, write, and
broadcast local news. Medern, well-
equipped station, suburban New York.
Excellent working conditions, challenging

lob. Send tape and resume. WLNA-AM-FM,
Peekskill, Ngw York.

Interviewers—nationally radio
program wants local interviewers for series.
Stringer assignments needed from all cities
and towns. If r.{you can do significant short
interviews, write gilving qualifications to
730 National Press Building. Washington,

102% 2004 or call before noon E.D.T. 202-737~

syndicated

Northeast radio network needs two news-
men, two airmen immediately. Good pay.
Excellent benefits. Rush air tape, produc-
tion tape, resume picture to Roy Sova.
Drawer G., Ithaca, New York, or call him
at Ithaca 607-272-8141.

Production—Programing, Others
Producﬂon-—Knnouncer—Writer t.leavy on

production—Must be versatile—Major south-
eastern market, top 40. Box G-281, BROAD-
CASTING.

If you have a deep crisp voice . . . at least
2 years experience, your prayers are now
answered. PD position in one station mar-
ket. Group ownership. Good hours . . .
good pay . . . good radio men. Send tase-
and &articulars to Box G-330, BROAD-
CAS G.

M:laryland s}aﬂon. Man w{;h groglram and
sales eXperience, some ¥-Dy- . Box
G-343, BROADCASTING., » 0¥ Play

Experienced, mature individual to assume
responsibility for financial reporting, budg-
eting, corporate taxes and supervision of
accounting staff. Experience five years or
more in public and/or private accounting
with demonstrated management ability.
Permanent position in a growing Arizona
radio and television organization. Sala
open and dependent on experience. Box H-.
76, BROADCASTING.

Creative radio writer
romotion director all

roducer and station
one man is wanted'

Newsman Midwest radio-TV operation in
medium market. Join 8-man staff as re-
porter-writer. Some air work; excellent
community; university near. Journalism
background or some experience preferred.
Send complete resume, writin, samples
and tape. Box G-329, BROADC ING.

Chief engineer, West Coast hay area, AM-
FM station. Must have thorough knowledge
of automation, stereo, and ctional an-
tennas. Excellent salary with top company.
Provide complete background resume wi

'chént photo to Box G-186, BROADCAST-

Director of News and Public Affairs. Major
Midwest university educational radio sta-
tion and network. On-air, writin% report-
ing. Masters degree preferred, bachelors
degree required. Salary open, month vaca-
tion. Send resume with inquiry. Write Box
H-73, BROADCASTING.

y & stalwart of the industry. No hurry.
Send complete details to enry Clay,
KWKH, Shreveport.

Copywriter , . ., Experienced in Radio pro-

duction! Great opportunity for man with
creative ideas. Top rated station with ex-
panding future. Send complete resume and
sample copy or tapes to WNYR, Rochester,.
New York, 14805.

RADIO
Situations Wanted Management

Southeast Sales manager announcer seeking-
management, investment opportunity. Box
G~-375, BROADCASTING.
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Situations Wanted
Management—{Cont’d)

Experienced, mature, general manager in
small to medium market, Strong in per-
sonal sales, sales promotlons, and leader-
ship in community affairs. Salary secondary
to profit sharing arrangement plus oppor-
}ﬁn&ty to invest. Box H-10, BROADCAST-

Attention Calitornia—Mature, dependable
manager experienced all phases—sales, pro-
gramlng, even have 1st class license. Career

as run from small market manager to
network executive. Want management con-
nection in radio, TV, CATV or allied field.
What's Yyour proposition? Box H-1l,
BROADCASTING,

General Manager: currently general sales
manager excellent property one of the top
three markets. Desire General Management
(full responsibility) large market. Aggres.
sive, responsible creative & top salesman,
Organizer. 40, with family, A-l character.
18 years radio. Rounded background, Box
H-18, BROADCASTING.

Management position in medium large mar-
ket wanted by young aggressive broadcaster
currently managing 3 station group opera-
tion. Box H-20, BROADCASTING.

Executlve, former owner General manager,
Sales manager, Salesman, Announcer, NBC
Page boy seeks change to medium or
small market in California, where cur-
rently employed in Metro market. Only
long term management arrangements with
exceptional challenging position and incen-
tive to match will be considered. Available
In 30 days or six months depending_ on
potential offered. 415-359-0953. Box H-34,
BROADCASTING.

Are you seeking the services of a hard
working experienced manager? All areas
any size market considered. Presently Gen-
eral Manager of an AM-FM operation in
top fifteen market. Available in September.
Present owner knows of this advertise-
ment, Box H-59, BROADCASTING,

Look out world: Here I come, Prefer late
night MOR, management. Teetotaler. Box
H-63, BROADCASTING.

Director of operations, currently employed
in top ten market, seeks position as gen-
eral manager or program _director with ad-
vancement opportunity. Fifteen years ex-
perience in_ all phases of management, in-
cluding sales — programing — production —
news—enggeering, 1st telephone. Box H-80,
BROADCASTING.

Presently successful station and sales man-
ager—million market, Have reached limit
here. Interested in bigger challenge and
more expanded opportunities. Will furnish
top references. Box H-97, BROADCASTING.

Announcers—{(cont’d)

Hard selling evening slot? Let this first
phone experienced announcer/salesman
create high evening income! Box H-17,
BROADCASTING.

Chicago area, part time. Fully experienced.
§{§g employed. Box H-19, BROADCAST-

DJ newsman, Married want to settle, 3rd
phone. Box H-25, BROADCASTING.

Matured Top 40 Jock Third endorsed, tight
board, Box H-31, BROADCASTING.

Negro DJ stable, third endorsed,
board. Box H-32, BROADCASTING,

Female Broadcaster, young Gal Friday. Ex-
perienced, single, personable, sales minded,
willing to relocate, responsible. Box H-36,
BROADCASTING.

First phone announcer: limited experience:
Average voice: Willing to learn: Seeks
permanency: Pennsylvania, Eastern sea-
board. Box H-40, BROADCASTING.

Top 40 screamer, First ticket-B.A. Young,
experienced, Draft free. Box H-42, BROAD-
CASTING.

Announcer: 3 years experience. Middle of
road, Married. Credit. Available September
15. Box H-58, BROADCASTING.

tight

Soul swinger New York Broadcastin,
uate. Popular MC. Will relocate.
64, BROADCASTING,

Working PD, 6 yrs. experience, desire top
40, med. market. Avallable Sept. 30th,
Box H-65, BROADCASTING.

grad-
ox H-

DJ announcer experienced, family man,

authoritative news, desire settle, tight
board, now-fipater, Box G-66, BROAD-
CASTING.

Above average first phone rocker for above
job In Northeast. Can do maintenance, Say
what you’ll pay first reply. Box H-82,
BROADCASTING.

Sportscaster-announcer seeking well man-
aged medium market station, I jockey discs
and air sell well, but primary interest is
sports. Authoritative commentary and per-
ceptive analysis. Three years major sports
play-by-play. 28, B.A. degree, family. Cur-
rently employed as morning man and Sports
Director. Ready to give “Frank Merriwell”
effort. For air sample, resume and picture
write. Box H-89, BROADCASTING.

Announcer newscaster, gathering, writing,
editing, and presenting, also good inter-
viewer on the spot and phone. Third en-
dorsed. Mature and personable. Box H-92,
BROADCASTING,

Technical

Good engineer wants better job. Young,
experienced, some college, 1-Y, . . . Very
fast studio work. Great production, any
maintenance. Now in Top-10 market. Box
H-5. BROADCASTING.

First phone.MEl‘.])g&eriencﬁd TVI,: AfM %ugi};.v,
transmitter. itary retiree. Prefer North-
ern Indiana. Box H-16, BROADCASTING.

Experienced transmitter engineer AM FM
DA 5 kw or higher. Box H-26. BROAD-
CASTING.

1st phone, one year announcing experl-
ence, 112 of tech school. Desire to work
under chief engineer with announcing. Box
H-56, BROADCASTING.

Experienced administrator, engineer, con=
sultant interested in Eroup directorship or
challenging single market operation, Proven
background and experience, Box H-80,
BROADCASTING.

Chief engineer: Experienced all phases of
radio, Familiar with high budget operations.
Reply to Box H-91, BROADCASTING.

NEWS

Radle newsman seeks news writing and
gathering spot. Box H-44, BROADCASTING.

News Director-California only. Nine years
Broadecast  and newspaper experience,
Worked for major chain in ietnam,
Presently with chain station in California.
Box H-50, BROADCASTING.

Newsman, Experienced, College graduate.
Thorough gathering and good writing, Or-
dinary voice, Box H-51, BROADCASTING.

Talker/Newsman, Radio/TV.

Veteran all

phases, Back from Vietnam tour. Major
markets only, Top credits. Box H-57,
BROADCASTING.

College trained R & TV newsman. Can re-
port, film, (S.Q.F.) edit and process. Prefer
medium-size. Box H-62, BROADCASTING.

Southeastern markets 250,000 and over:
major market News Director, presently em-
ployed, seeks change. College graduate.
Seven years experience; aggrqssive and de-
termined, Married and family. Excellent
references Box H-77, BROADCASTING.

Wanted: Responsible position with responsi-
ble peoK]e by radio and TV veteran of 30
years. specialist in News and_Sporis

major markets for top stations. Best refer-
ences as News and, or, Sports Director. No
fiy by night; last 20 years spent with two
major stations, Age 48: married; sober and
in perfect health. Write this boXx; or phone
301-589-5658. Box H-101, BROADCASTING.

Production—Programing, Others

Sales

Sales announcer 1 Yyear experience with
C/W MOR top 40. 3rd phone endorsed.
Prefer Arizona. Permanent Call Jerry, 213.
277-1918. or Box H-30, BROADCASTING.

MSU Radlo—TV grad seeks sales job-De-
troit area. Robert Stewart. 14897 Green-
field, Detroit, Michigan 48227.

All round experienced radic man . . .
sales and sales service, announcer, sports,
copy . . . operate board, good programing.
Would prefer Va., . . area. 3rd end.
ticket. Awvajlable now. Sid Tear, 703-343-
7239, Roanoke, Virginia.

Announcers

Young aggressive top market contemporary
Radlo personali ven ratings. . . .
College. . . . enced in news and
musie. . . . Tape and resume on request.
Box G-303. BROADCASTING.

Negro jock, graduate of school, versatile
third endorsed, Chance to prove. Box H-
93, BROADCASTING.

DJ announcer, 3rd endorsed, experienced on
AM and FM pop & MOR. Box H-94, BROAD-
CASTIN

Beginning DJ. Will relocate, Dave Minckley,
748 Addison Street, Chicago, Ilinois 60613.

Attention medlum to major market . . .
employed family man age 30, with thorough
background in dio & television, excelling
in production, news, play-by-play, remotes
double-A drive periods, At present morning
and noon show 6 days a week, plus two
afternoon shows, one d e remote, three
nightclub shows, and one teen dance. Too
many hours for compensation., Want per-
manent opportunity with professional plant.
Reference from present manager. Mr. Sim-
muns, (616) MA 7-9005.

Chicago or Milwaukee area: Want week-
end work: 6 years combo experience;
presently employed. Box G-353, BROAD-
CASTIN:G.

Negro DJ announcer, 3rd phone endorse-
ment. Beginner but well trained. Will relo-
cate. Hard worker. Box G-413, BROAD-
CASTING.

Pilot-announcer for air watch, station liaison.

Top flight network news, interviews, talk,

special events. Prefer West, five figures. Box
-2, BROADCASTING.

Oct. 1—Exp. ClassicallMOR announcer/
writer/producer degree, 3rd endorsed. Hard
worker, Inventive, efficient. Married. N.E./
West. Steve Soviak, AFKN, APO San
Francisco, 96259.

Good jock, good voice, some exp. need work
with news. Call 216-746-8427.

Rocking Disc-jockey in town, newscaster,
announcer. Contact Chuck McAdoo, 785
Marcy Ave. Brooklyn, N.Y.

Experienced Jingle writer-producer and
idea man seeks opportunity with large pro-
motion or advertising firm. Degree, 15
years in broadcasting. Will consider buying
into sound operation. Box H-13, BRCAD-
CASTING.

P.D. Small N.H, 250, 27, over two years ex-

erlence, was blg market C & W. Wants
gig market. Prefer Indiana, resonant, od
diction. Broadcast school grad. Consider
arR' format, write Fred Graves Box H-22
BROADCASTING.

First phone-operations manager-program di-
rector—12 years C&W format radio, F
tight board man experienced production—
news—sports—traffic--sales-—remotes—copy
—talk show—married—no problems—mature,
well educated with ablility to take charge
and get job done. Photo, tape—brochure on
request. Box H-79. BROADCASTING.

First phone PD wanis to worry for you.
Box H-87, BROADCASTING.

Female first phone experienced transmitter,
console, traffic, production, Southwest pre-
ferred. Box H-90, BROADCASTING.

TELEVISION—Help Wanted
Management

UHF station in Mid Atlantic area with full
network affillation desires general manager,
Afpplicant must be e enced in all phases
of management and sales. Salary open.
Forward full details to Box H-23, BROAD-
CASTIN
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Management—(Cont’d)

Technical—(Cont’d)

Technical—(Cont’d)

Expanding group operation seeking exgeri-
enced man for local sales manager. Take
charge of 5 man record-breaking sales staff.
College sraduate. strong in all phases of
sales and promotion, with reliable back-
%rgsl{nd tt}:ttv?ll %utitairﬁ m.}l cl'ixecklng. Mid-

market, to] . Replies in confidence.
Box H-70, BROXDC S'I'IISG.

Announcers

Announcers$ needed for brand new station
handle booth, on-camera-commercials.
Also possible extensive live local sports
coverage in Southeast’s #1 market. Reply
with resume, photo, salary, and availablﬁty
first letter. Box G-326, BROADCASTING.

Announcer-sports. Mid-Atlantic net V needs
versatile pro to handle sports reporting,
weather, booth, some commercial. Reply in
sttt A e, Sl e el

or . -85, -
bty and ox BROAD

TV utility announcer/copywriter. Da b
Ken Karr, KTVC, Dodgey City, Kans"';lss.hift

Technical

Television engineer for studio maintenance
of top 50 VHF full color station located in

Northeast. Permanent sition in
operation with above avep‘xsage workin, gi;%lr‘xg
tions, salary and benefits, fringe. alary

commensurate with experience and all re-
plys are confidential. - -
T o) Box G-178, BROAD

Immediate opening for a director/switcher
at a VHF network affiliate in mid-Atlantic
3 station market. Reply by sending sala
requirements and resume to Box G-323,
BROADCASTING.

A constantly expanding AM-TV-FM opera-
tion and progressive policies require addi-
tional first class licensed technicians. Better
than average salary and fringe benefits.
Pleasant working and Nving conditions.
tLi.ocated l\;Ilid;ille Atlant:ch Coastaregion. Posi-
ons avallable now. Box G-334, -
CASTING. BROAD

Rocky mountain area ETV operation seeks
experienced first-phone who is ready for
assistant chief position. Send complete
resume to Box G-365, BROADCASTING.

First phone engineer for television _station.
No announcing location-Northern Lower
Michigan. Box H-52, BROADCASTING.

If you like electronics, have a first };hone,
are proud of your abilities and have a
positive attitude, we have an opening in
i{t:gé?an opstir&:}lonsl.u Send resume to gWes

g ation Manager, KFYR- -
marck, North Dagkotaf]‘g A 1D

Engineer 1st class. Will train beginner.
3(arr. KTVC, Dodge City, Kansag. Ken

Senior citizen engineer—If you have

forced into retirement, ourycomp?iny zer:r-l
ploys through age 70. Live in sunny health-
ful Arizona, work full or part time. Need
experienced maintenance technicians for al
g{lases of TV. No production or program-

Ist ticket required, Send resume to
KﬁOA-TV. Box 5188, Tucson, Arizona.

Southwest. WH_NT~TV, Channel 19, Hunts-
ville, Alabama, Televisi Y
Contact Bankowski, C. . °réineer lst.

Looking for experience, Live color, colo
VTR and color with new mo'::lern em.l.u:vE
ment, WREX-TV, Rockford, IIl. has an open-~
ing for a first class engineer. ence

et

desirable but not necessary.
Engineer WREX-TV. 0 Contact Chi

TV engineer with first class license inter-
ested fn gammi knowledge through ex-
rience with latest hégh band celor video
pe equipment an lumbicon color
cameras. Equipment on d and instal-
légonmtomcotrgmegc;i wihtihln C:lltew weeks,
e beginning. the Chief

Engineer collect, 313-239-&11

Position open for experienced TV camera-
man_in larfe medical research and train-
ing 2300 z system. TK-60 B&W cameras.
Salary dependent on qualifications and ex-
%erlence. Write Personnel Office, Emory

niversity, Atlanta, Georgla, 30322. An
equal opportunity employer,

VTR Technician—Rapidly expanding CCTV
campus network needs technician to de-
sign, install, and maintain campus wide
television Installation. Applicants must be
experienced in maintenance of RCA and
GE vidicon camera chains, and RCA and
Ampex VTRs. Excellent pay and benefits.
Work with a major state university located
near the Great Smoky Mountains and TVA
lakes. Contact Mr. ¥Frank Lester, depart-
ment of Television Services, The Univer-
sity of Tennessee, Knoxville, Tennessee
37916. An equal opportunity employer.

Broadcasting engineer needed for educa-
tional TV and AM stations. Emphasis on
TV including VHF transmitter. Must have
first phone. Immediate opening, excellent
fringe benefits including one month's vaca-
tion. Ideal community for family. Write
Office of Staff Personnel, Washington State

Universit¥. Pullman, Washington. An Equal
Opportunity Employer.

NEWS
Need television news photographer by

middle September. Prefer man from mid-
west, able to shoot silent and SOF and edit.
Will train novice if he has basic photog-
raphy background. and if he is sharp. Re-
x()IIAeSsT'i%I gews Director, Box G-336, BROAD-

Newsman Midwest radio-TV operation in
medium market. Join 8-man staff as re-
porter-writer. Some ailr work; excellent
community; university near. Journalism
background or some experience preferred
Send complete resume, writing samples
and tape. Box H-85, BROADCASTING.

Production—Pregraming, @thers

Florida seeking photographer. Creative, yet
when time limited can shoot and edit qual-
ity footage. Thorough knowledge of equip-
ment. Send recent photo, salary require-
ments. Box G-222, BROADCASTING.

Art Director position open at Flerida ETV
for Imaginative artist with ambition. Of-
portunity to try new and exciting ideas in
graphics and scene design. Experience im-
Eortant. Ability to originate motre important.
end resume and salag requirements. Box
G-223, BROADCASTING.

Producet/director midwest UHF station.
With group operation. Heavy local sports
remotes, and all phases of studio produc-
tion. Producer/director who can take charge
and supervise crew. Good advancement
possibilities. Also, positions opening soon
for beginners in studio and control produc-
tion. Send picture and resume to Box G-
403, BROADCASTING.

Art Director—station in top eastern market
has immediate opening for experienced TV
artist. Excellent opportfunity for a man from
a smaller market or a No. 2 man ready to
move up. You will enjoy the creative chal-
lenge offered by this position. Send sample
of work and resume to Box G-418, BROAD-
CASTING.

Art Director—Growing Florida Community
Station needs experienced Art Director. Will
be responsible for all on air and promo-
tlonal graphics. Send complete resume and
salary requirements to Box H-33, BROAD-
CASTING.

TELEVISION
Situations Wanted
Sales

Present TV asst. chief, desires chief, 18
years experience all phases. 7_years super-
visory. Minimum $10,000. Box H-21, BROAD-
CASTING.

Young technician willing to learn. Gradu-
ate RCA TV Studio School. 3rd endorsed,
some network experience in N.Y. will re-
locate. Box H-53, BROADCASTING.

NEWS

Experienced broadcaster-reporter. Solid all
around background. Employed. Box G-284,
BROADCASTING.

Network - newspapet correspondent back
from Middle East wants rov. Television-
x['laqdio assignment. Box G-2086, BROADCAST-

Experienced radio newsman wants nhews
writing position. College grad. Box H-48,
BROADCASTING.

News Director-California only. Nine years
broadcast and newspaper experience.
Worked for major chain in Vietnam.
Presently with chain station in California.
Box H-49, BROADCASTING.

Twenty-one years Television and Radio
news and announcing, Special events; docu-
mentaries; network and overseas experience.
Highest &uallty writing. Box H-100, BROAD-
CASTING.

Writer, producer, director, in Peabody
winning documentary series available im-
mediately due to cutback. Experienced
cameraman, creative editor. James Culp,
gzﬁMlManor Drive, Mill Valley, California

Production—Programing, Others

Operations/Production Manager. A proven
coordinator; decision~-maker with a mature
attitude toward the production-sales-en-
gineering team: producer-director-writer
capable of professional results under pres-
sure, College and business school graduate.
Twelve years commercial and educational
television. Prefer West. Box H-9, BROAD-
CASTING.

Producer director with 9 years commercial
TV experience desires to relocate. Strong
color production background. Box H-45,
BROADCASTING.

WANTED TO BUY—Equipment

We need used, 250, 508, 1 kw & 10 kw AM
transmitters. No | Guarantee HRadio
Supply Corp., 1314 Tturbide St., Laredo,
Texas T8040.

Wanted good used AM type epé:roved one
kilowatt transmitter for stand by uge.
Please quote all information together with
lowest price. Box G-263, BROADCASTING.

Wanted: Used self-supporting tower, 350’
or greater, with wind loading 40#. To
carry 8 bay BFC or equal antenna on top
pole with 3l coax; 2.5 GHz emnidirectional
equal to TACO EOA-HI12 with 1%: flexible
Une. 2 47 parabolics at 2000 with 13: flexible
line Contact John Krom, Hducation Center,
120 E. Walnut, Indianapolis.

Towers—350-400 ft: We are interested in
purchasing immediately either a 400 guyed
or a 350 to 400 self supporting. Contact
Jerry Clegg. WSIC, Statesville, N, C. 286T1.

Seek to trade solid TV network background,
for stimulating local station sales or mange-
ment position, good salary. Can be of tre-
mendous value to network affillate. 31,
married, talented, dependable. Box G-397,
BROADCASTING.

Technical
erlenced in studio

Dynamic cameraman, e

operation, presently studying for 1st class
cket, seeks top position th fast w-

iﬁl‘g organization. Box G-361. BROADCAST-
G.

Cameraman, etc., first ticket; limited main-
tenance experience, but happy to learn
anything (and work); particularly lke
affiliation with university or similar station
where degree program can be completed.
?Iog employed. Box H-15, BROADCAST-
NG.

Radar for TV meteorologist and on-air use,
Between 3.2 and 5 centimeter wave length.
Minimum range 150 miles. Please send de-
seription. condition of equipment if used,
specifications and price to Box G-327,
BROADCASTING.

One KW GE or RCA UHF transmitter, 500

foot tower. Channel 19 filterplexer or

diplexer or Harmonic filter. transmis-

¥on line. Contact KIII-TV, Corpus Christi,
'exas,

Need all studio and transmitting equipment
for low channel VHF, 100 W-120 W, Box H-
28, BROADCASTING.

Brand new 100 W AM needs g]l studio and
transmitting equipment. Box H-29, BROAD-
CASTING.
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WANTED TO BUY—Equipment

MISCELLANEOUS

INSTRUCTIONS—(Cont’d)

Continued

‘Wanted: Schafer automation control unit
and 10 Schafer-Ampex stereo tape trans-
ports. State age, condition, price. Confiden-
tial. Box H-6I, BROADCASTING.

TV Mobile unit-bus and other equipment.
with or without cameras and VTR, Walter
Windsor, WKYT-TV, Lexington, Ky, Phone
606-254-2727.

FOR SALE—Equipment
mﬂ' _;adio transmitters, moni{ors,
tubes, microwave, cameras, audic. Electro
Ind., 440 Columbus Ave., N.¥Y.C.

Tower lghting control unit—H & P LC-
2085 contains flasher, alarm and control
units, circuit breakers, auto transformer, ice
detactor and telephone circuits. New $100.00
each. Sierra-Western Electric Cable Co,
Willow and 24th Streets, Oakland, Cali-
fornia. Phone 415 832-3527.

6 Bay RCA turnstile on channel 9. 6 bay
RCA turnstile on channel 4. 1600 feet of
314 coax llne with dual hangers. 2000 Mc
microwave equipment. Box E-370, BROAD-
CASTING.

Schafer automation 600, Six decks and Brain,
Ampex. One—Amllpex 351 makeup unit $6,200
complete, KAPT, 212 High Street, N.E,
Salem, Oregon.

450 ft. Radio-TV tower. Make offer, Call
Collect. Robert Holden (202) AD 4-7233.

Large selection of good quality sur lus
equipment, including distribution amplifiers,
power supplies, stab amps, audic equipment,
telop projector, master monitors, image
orthicon tubes, CRT tubes, camera cable,
and many other items. For complete list,
write Box G-393, BROADCASTING.

Ampex VR-1000A with two heads, $6.500.00,
Norman Hall, KERO-TV, Box 2367, Bakers-
field, California.

Approx: 800 ft. each of 3'4 and 13 rigid
line, , Pt. Worth, Texas. Area E&17
PE 7-6831.

Power Increase makes avallable approxi-
mately September 1, 1 KW FM transmitter,

stereo enerator, rack co-axial cable.
Housed In refrigerated room. Like new.
KONG, Visalia, California.

Programatic automatic playback equipment,
type Ril-A. Excellent condition. 5 years old,
Musie transport, mono and Sstereo
heads, Announce tape transport, Control
unit and rack. KOZE, Lewiston, Idaho.

For Sale: 1-Hewlett-Packard type 81547A-
335 B FM monitor, now in service presently
on 983 M.C. $750.00. WPRS Radio, Paris,
Illinois. PH 5-0153.

For Bale: three GE 4PE4C1-3¢ 10 portable
camera chains; new 10 tubes under 30
hours each, various lenses, if desired. $5,000
each Including monitoring and cable, Con-
tact Willam Woods, Director-Engineering.

TV, 5400 N. St. Louis Ave. Chicago.
11l PH: 312/583-5000,

1 TK-41C color studio camera chain, used
six months. George Wetmore, Posi-News-
week Stations, Broadcast House, Washing-
ton, D.C. 20016, (202) 244-5678.

tonearms, preamplifiers,
cartridge machines, equalizers. tape re-
corders, studio equipment. Professional
brands. Write for special offers. We buy,
sell, lease, trade. Audiovox, P.O. Box 7067,
Ludlam Branch, Miami, Florida 33155.

New turntables,

Going C & W. I've a complete collection
more than encugh. Over 600 alhums, over
4000 45's . . . About 500 78's . . . All well
cared for; many never used. .., Will take
$1,750.00 . . . P.O. Box 39, State Line, Penna,
17263, (717) 597-7151.

4 RCA TR-22 TV tape recorders with mono-
chrome ATC, color ATC and non-phase
color. Three also include line lock and
modified head cover. One (with all modifi-
cations) availahle now, others this fall.
George Wetmore, Post-Newsweek stations,
Broadcast House, Washington, D. C, 20016.
(202) 244-5678.

30,000 Professional Comedy Lines! Topical
laugh service featuring deejay comment
introductions. Free catalog. Orben Comedy
Books. Atlantic Beach, N. Y.

Deejays! 6000 classified gag lines, $5.00.
Comedy catalog free. Ed Orrgin Boyer Rd.,
Mariposa, Calif, 95338.

Call letter auto plates, studio hlnnenhgnm&-
er strpis, etc.—Broadcast Services, x 35,
Owens Roads, Ala, 35763.

“365 Days of Laughs” .. . a dally radlo gag
service . . . may be available in your mar-
ket. a month! $2.00 Box 3736 Mer-
chandise Mart Stn., Chicago, 60854.

All new ad-libs! Written for DJs. Exciting!
Different! $4.95. Send check to VinCon
Enterprises, P.0. Box 26003, Denver, Colo-
rado. 80226.

Attention station owners-managers. Now

avallable on the East Coast-a log analysis
service. We “break down” an “ride
herd” on your dally program logs. Keep
ou always FCC ready. Write to Box H-43,
ROADCASTING.

Editorials custom-written for your local
market. Five per week, highest professional
uality, reasonably priced. Noyes, Moran &
ompany, Inc. Box 606, Downers Grove,
I1l. 60515 (312) 989-5553.

INSTRUCTIONS

FCC License Preparation and/er Electronics
Asgsociate Degree training, Cerrespendencs
courses; resident classes. Scheels located in
Hollywood, Calif,, and Washington, D.C. For
information, write Grantham Scheel of Elec-
tronies, Desk 7-B, 1505 N, Western Ava.,
Hollywood, Calif. $0027.

Elkins is the nation’s largest and most re-
spected name in Class FCC licensing.

omplete course in six weeks, Fully ap-
{»nroved for Veteran's Training. Write ns
75g§istute. 2603 Inwood Road, Dallas, Texas

The natlonally known six-weeks
Traininf for an FCC first class license.
Conveniently located on the loop in Chicago,
Fully GI approved. Elkins Radio License
School of icago, 14 East Jacksen Street,
Chicago, Illinois 60604.

First Class License in six weeks. Highest
success rate in the Great North Country,
Theory and laboratery training. Apﬁmved
for Veterans Training. Pikins Radic License
School of Minneapolis, 4119 East Lake Street,
Minneapolis, Minnesota 55406.

Announcing, pregraming, preduction, news-

casting, spertscasting, console operation
disk jocke %nnnd af] phases of Radio and
TV roadcas . All taught by hi

qualified professional teachers. The natlon’s
est and most complete facilities
lncludin%&r own, commercial breadcast
station— . mﬂlﬂ:mroved for veterans
training. Klkins te, 2603 Inwood
Road, Dallas, Texas T75233.

The Masters, Plkins Radio License School
of Atlanta, offers the highest success rate
of all First Class License schools. Hurry—
only a few more seats left this year. Fully
approved for Veterans Training. Elkina
Radio License School of Atlanta, 1139
Spring Street, Atlanta, Georgia 30309.

Be prepared. First Class FCC License in six
weeks. Top quality theory and laboratory
instruction. y approved for Veterans
’I‘rainirg Elkins  Radio License School of
New rleans, 333 St. Charles Avenue,
New Orleans, Louisiana 70130.

Bince 1946. Original course for FCC first

c¢lass radio telephone operators license in

six weeks, Apﬁroved for veterans. Low-cost
Un

dormitory facilities at schoel. Reservations
required. Enrol now for October 4,
January 10, For ormation, references and
reservations. Write William B. Ogden Radio
Operational Engineering Schoel, §075 War-
ner Avenue, Huntington Beach, California
92647. (Formerly of ank, California).

R. B. 1. Eansas City, Missouri. Five week
course for FCC 1st class Radio Telephone

license, Guaranteed. Tuition $285. Job place-
ment. Hous available for !1041 &er
week. Located in downtown

at 3123 Gillham Road. Telephone WE—l-uitI.
For brochure & class schedules write home
office; 1336 Main St., Sarasota, Florida.
Telephone 955-6922.

Be sure te write, BROADCASTING INSTI-
TUTE, Box 6071, New Orleans, for radio
announcing careers.

Earnings up to $300 weekly. 1st class F.C.C.
raduates working at major networks in
ew York City and statlons coast to coast.

N.Y.’s first school specializing in {raining

ist_class F.C.C. techniclans and announcers-

D.J.'s-newcasters production personnel, An-

nouncer Training Studios, 25 W. 43 St.,

New York, 10038. Veteran approved. li-

censed by N.Y. State. Phone OX 5-9245,

N.Y. City’'s most famous Broadcast School-
NYSAS First Class Phone License. Guar-
anteed!{ Famous for tight board work. . . .
Famous for good announcers, . . . Famous
for best deejays. . . . Approved for veteran
training. Licensed by State of New York.
N. Y, School of Announcing and Speech, 165
West 46th Street. NYC. (212) LT 1-3471.

First phone In six to twelve weeks through
tape recorded lectures at home plus one
week personal instruction in Washington,
Memphis, Seattle, Hollywood, or Minneap-
olis. Fifteen years FCC license teaching
experience. Proven results. 95% Dassing.
Bob_Johnson Radio License Instruction,
1060D Duncan Place, Mznhattan Beach,
Calif. 90266.

Your 1st Class License In six weeks or less
at America’s foremost school of broadcast
training, the Don artin School of Ra-
dio and  Television (serving the entire
Broadeasting Industry since 1937). Make
your reservations now for our Accelerated
Theory class August 16, Most experienced
personalized Instruction and methods. Low-
est costs—finest accommodations available
close-by. Call or write: Don Martin School,
%_Isga.zlgém(:herokee, Hollywood, Calif. (213)

First phone in six to twelve weeks through
tape recorded lectures at home plus one
week personal instruction In Washington,
Minneapolis, Hollywood, Memphis or Seattle.
Fifteen years FCC license teachlnﬁ_l experi.
ence. Proven results. 95% passing. Boh
Johnson Radio License Instruction, 1060D
Eouz?gan Place, Manhattan Beach, Calif.

RADIO

Help Wanted

Management

PERSONNEL
OFFICE MANAGER

National broadcast chain requires personnel
office administrator for New England area
radio and TV station. Excellent opportunity
for industrious self-starter, Candidate should
have coliege degree and diversified back-
g dinp I, g i office g

ment and purchasing. Excellent fringe bene-
fits include annual salary review, free group

“Warning” aecept no subsitute, REI is #1
In — success — Emra.ntec—lowm tuition -~

hest rellability of all five (5) week
achools. FCC 1st phone license in five (B)
weeks. Tuition $285. Rooms and a ents
$10-$15 per week Over 95% of grad-
untes pass the FCC exams. Classes begin
Sept, 5—Oct, 9.—Nov. ??. Write Radio Engl-
neering Institute, 1336 Main Street in beauti-
ful Sarasota, Florida.
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e, tuition refund plan, pension and
profit sharing. Resume must include experi-
:nc_e. deducaﬁon, past eamings and salary
esired.

Box H-96, Broadcasting.

An Equal Oppoertunity Bmployer (BM/F)




Management—{cont’d) Production—Programing, Others

L
IMMEDIATE OPENING—
STATION MANAGEMENT

We desire the services of a fine young man age 25-40 experienced in
programming, sales and sales managemeni or present station management.
We are in a 350,000 Market—Pulse Rate #1 on a MOR Format. Lucrative
salary commensurate with your qualifications to produce. Location Mid-West.
If you wish to make a change or you are ready to move up, this is a very
excellent position. Write giving full particulars, enclosing photograph with
application. Here is your opportunity of a life time.

E Box H-75, Broadcasting.
O 0G0

Career Boxed In?
If you are the behind-the-scenes
sparkplug who makes your radio
operation swing and who also has
local sales ideas, we want to hear
from you. Immediate opportunity
at prestige southeastern station
for number 2 man in a major
radio market who is now ready
for top management opportunity
and full responsibility. Salary
commensurate with qualifications.

Box G-396, Broadcasting.

SALES MANAGER WANTED!

L.A./Orange County Station looking for:
v Experience
Yy Aggressiveness
Yy Creativity
v¢ Productivity
¢ Leadership
Ambitious men with Big League Abilities
apply now!
Salary, commissien, bonuses open for dis~

cussion.
Complete resume in first letter to:

William H. Weaver, General Magr.
Radio KWIZ

3101 W, 5th Stecet

Santa Ang, California 92703

RADIO PROGRAM MANAGER

OQutstanding opening for an imaginative,
experienced Top forty oriented program
executive in major market, East Coast area.
RGB formula, with creative public affairs
ability. Mature lcadership and initiative
necessary. Preferred age . . . 30 or over.

Box G-363, Broadcasting.

PD MORNING MAN

| I
| N.Y. Metro Arca top-rated contemporary I
| station in expanding chain—complete ree

| sponsibility for operations. Ingenuity and I
efliciency a must. Send complete deiails, 1
| photo, tape, salary and references Ist

| letter 100 |
I Box H-27, Broadeasting. |

—_— — e ———— ——— ——— ————— s o

" 1S RECRUITING
YOUR PROBLEM?

50% of the TV and Radio stations tell us:
“Recruiting is our most pressing problem.”

NN 528100 G041 N 1

Sales

SALESMAN WANTED

y

: Unusual Opportunity

p Grow with top management. Experienced
§ competent man can grow with us. Domi-
p nant NBC station with adult appeal. Send
: complete resume to:

y

y

Joe Kendall, Gen. Mgr. Box 47,
Aberdeen, Washington 98520
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Help Wanted—Announcers

.'-'-FM'-‘-'&'HMN'-‘-'-‘-‘-‘-‘-'-'-‘-‘-‘E

PERSONALITIES

If you can be No. 1 in a highly competi-
tive market without playing rock, and
you want to make more than $20,000 a
e year, send tape, resume and rating story
E immediately to:
p Box G-309, Broadcasting.
"

88

Here at Nationwide, under the direction of Ronald E.
Curtis, former broadcasting executive, some of the
country’s most important search assignments are suc-
cessfully completed for personnel in management,
sales, programming, and engineering.

LET US HELP

PHONE TODAY 312/337-5318

| - “Nationwide
. “Broadcast “Personnel
(Gonsultants

€45 NORTH MICHIGAN AVENRUE - CHICAGO, lLLIND
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RADIO

Technical—(Cont’d)

Help Wanted

CUSTOMER SERVICE

SPECIALIST

Opportunities for challenging tech-
nical work with a leading broadcast
manufacturer. Customer Service Spe-
cialist handles technicai problems
for customers through field trips
or telephone and written communi-
cation.

Must Rave at least one year resident
technical school training plus First
Class Radiotelephone license and
two to five years hroadcast station
experience. Excellent salary and
complete fringe benefits. Please
send resume to:

Box H-84, Broadcasting.

SITUATIONS WANTED

Management

Experienced
owner-manager

Current president of state Broadcast Aase-
ciation, recently sold own station. Seeking
new position. Extremely good sales and
management recotd. Can handle anything
including announcing, play-by-play, sports.
Prefer Western states. I'm not cheap and
I'm worth it.

Box H-47, Broadcasting.

TELEVISION

Help Wanted

Technical

BROADCAST FIELD
ENGINEERS
RCA

If you have experience in the mainte-
nance of UHF or VHF transmitters, tele-
vision tape or color studio equipment we
¢an offer you a career opportunity as a
field engineer. Relocation unmecessary if
you are mow conveniently iocated near
good air transportation service.

RCA offers outstanding benefits, including
liberal vacation, eight paid holidays, life
insurance, retirement plan. Pius free
;nedinal insurance for you and your fam-

Write: Mr. J. V. Maguire, RCA Service
Company, CHIC, Bldg. 225 Cherry Hill,
Camden, N. J. 08101

An Equal Opportunity Employer
RADIO CORPORATION OF AMERICA

EXPANDING GROUP

of radio and TV stations has
opportunities for qualified per-
sonnel in many areas.
Applications welcomed from
engineers (both supervisory
and staff), salespeople, TV
director-switchers, announc-
ers, artists, film room, photo
lab and promotion people.
Suitable futures for people
with talent, imagination, am-
bition and loyalty. If you are
dedicated to radio, TV or both,
send full particulars to:

Box H-6, Broadsasting.

NEWS

TV NEWSMAN

Midwest, capital city, regional network
affiliate needs top reporter and on-the-
air man thoroughly familiar with all
gathering and air functions. Must be
able to shoot own film. Top opportunity
for right man. Call Jack Hoskins, 217-
528-0465.

Production—Programing, Others

BOOKKEEPER/WEST COAST

immediate opening TV, near LA. Must
be under 40, F/C, broadcast experience
and references required. Salary open.
New owners. Call collect Mr. tttlinger.
213-0L 2-8100.

Director-Cameraman

Editor

For small fllm production unit for
television station in top 40 market.
Some Wwriting required, Creative
position. An exciting opportunity
for a competent, aggressive individ-
ual. Salary open. Mail replies to:

Alan Wilson

Personnel Dept.

WHAS-TV

525 W. Broadway

Loutsville, Kentucky 40202

TELEVISION

Situations Wanted—Announcers

BROADCASTING, August 7, 1967

RADIO-TV
SPORTSCASTER

17 years experience doing play-
by-play for football, basketball
and baseball games. Coverage
from high school and college to
Pro. Looking for metropolitan
market. Currently making $15,-
000 a year in medium market.
Cooperative, aggressive and fam-
ily man with excellent references.

Box G-360, Broadcasting.

TELEVISION

Help Wanted

lelevision
SYSIems
BrecUlIve
GAOINGET

Here's a top level opportunity with
a major manufacturer of television
broadcast equipment.

This position involves directing lay-
out, design, and cost estimating of
television systems for commercial
broadcast stations, including occa-
sional field trips with regional mana-
gers. Requires a man—part sales-
man, part engineer — who enjoys
customer contact and has a thor-
ough knowledge and understanding
of television systems and the prob-
lems of commercial broadcasters.

§alaw: commensurate with expe-
rience and abilities. Reply in com-
plete confidence to:

Box H-1, Broadcasting.

EMPLOYMENT SERVICE

'THEAHPSAEEHI':#'

BY BROADCASTERS - FOR BROABCASTERS

We fill all job classifications for men and
women in broadcasting and ailied occupa-
tions—management, safes programing, en-
gineering, traffic, secretarial, promotion,
publicity, on-sir talent, etc. We have Im-
mediate job openings listed with us by sta-
tions, packagers, Ad agencies, clients, com-
mercial producers and others. Send us your
resume or, if close by, come in or phone us.

% THE AMPS AGENCY %
All Media Placement Servicer
3924 Wiishire Bivd. Los Asgeies, Calif.

L Telephone DU 8-3116 ]




EMPLOYMENT SERVICE
Continued

527 Madison Ave., New York, N.Y. (0022

BROADCAST PERSONNEL AGENCY

Sherlee Barish, Director

WANTED TO BUY—Stations

Will Buy
Broadcasting Station
Any Location

All replies held in the strictest confi-
dence. Gary L. Acker, Rt. 2, Republic,
Mo. Phone B69-9230 (4|7)

FOR SALE—Stations

BT T SR T T M M N e o MM T I

CALIFORNIA DAYTIMER g
{

billing over $80,000 annually, available
at realistic price and terms to qualified
buyer. Principals only.

Box H-7, Broadcasting.
PPN N I RN MM R MR I

A A
PROFITABLE
FM-CLASS C”

Major So. Fla. Mkt.
Box H-14, Broadcasting.

N EP PR ST D e e B [ S e T

FOR SALE
Midwest

Absentee owned fullumer in mar-
ket of 120,000 people. Station
has shown steady gains but needs
aggressive owner-manager. Excel-
lent living and working conditions
in prosperous area.

Box H-35, Broadcasting.

1 PARTNER WANTED |
$33, 000 cash will buy 3/4 interest in good
solid broadcast property located in south-
west, Station has been on alr one year,
and has made money ever since it has
been In existence. Present manager owns
1/4 Interest. He is a qualified engineer,
salesmgn, announcer and coPywriter,
Prefer partner who i8 interested in iIn-
vestment, not management. New eqiup-
ment, and building is located on valuable
real estate. Population {5 expected to
double within the next year because of
new Industry. Daytimer operating on
1070 ke, Call area code 506, Phone 238-
2401. or write:
Box H-38, Broadcasting.

90 (FOR THE RECORD)

COMMUNITY ANTENNA ACTIVITIES

The following are activities in com-
munity antenna television reported to
BROADCASTING, through Aug. 2. Re-
ports include applications for permission
to install and operate CATV’s, grants
of CATV franchises and sales of exist-
ing installations.

sIndicates franchise has been granted.

Concord, Calif.—Concord TV Cable Cor] thF
has begun initial service. Initial mon i‘;
fee to subscribers is $4.75. $1 for eac
additional outlet; no charge for serv-
ice. There is no installation fee. Twelve
TV channels and 43 FM stations will be
provided. C. M. Kirkeeng, vice president
and general manager of the firm, sald that
construction has begun on the 200 miles
of coaxial cable distribution system: Comac

Signal Corp. has the $900,000 contract for
construction.
Riverside, Calif.—Riverside Cable Corp.

has announced the beginning of construc-
tion for its Riverside system, which will
carry 10 channels and four FM stations.
Ameco Inc. has been awarded the con-
struction contract for the system.

Vacaville, Calift.—M & M Cable Co,,
Pacifica, Calif, General Electric Cablevi-
sion Corp., Schenectady N. Y.. (multiple
CATV_owner) and Oroville Communica~
tions Co., Oroville, Calif. have each algzlied
for a franchise. M Cable Co, ered
the city a free educational channel and
$10,000 for installation of equipment in the
schools Installation fees range from gratis
to $15. All monthly service charges are
around $5. Fees guaranteed to city range
from 3% to 5% of annual gross revenues.

# Rome, Ga.—Rome Cable TV Co. has
been granted a franchise. The firm will
provide nine channels.

FOR SALE
Stations (Cont’d)

Confidential Listings
RADPIO—TV—=CATV
N.E. — S.E.

— S.W. — N.W.

N.W. single daytime $150M  terms
Fla. small daytime 75M 29%
MW. metro AM&FM 1.3MM cash
S.E suburban daytime 100M  29%
Calif.  regional VHF-TY 2MM  terms

CHAPMAN ASSOCIATES_

GA. 30209

ad

2048 PEACHTREE ATLANTA,

Top Market AM-FM

Grossing approximately $350,000 yearly.
Cash flow neighborhood $100,000.
AM-FM available in extremely desirable
Radio Market. Over $5,000,000 total radio
dollars in market. Priced at two times
gross plus real estate. Within top 25
markets.

P Rue Medix Brokers Inc.

116 CENTRAL PARK SOUTH
NEW YORK, N. Y.
285-3430

u Princeton, Ill.-~Princeton Perfect Pic-
ture TV Corp., subsidiary of J.F.D. Elec-
tronics, New York, has been granted a

25-year franchise.

Lebanon, Ind.—Lebanon CATV Inc. has
reapplied for a nonexclusive franchise.
System would c S 13 channels. Installa=
tion fee and monthly service charge would
be $I4 90 and $4.90 respectively.

Harford county, Md.—Television Research.
Associates, headed by Willlam Bray,
has apph‘.ed for a franchise.

Beverly, Mass.—National Cablevision Ine,
(multiple CATV owner) has applied for a
franchise. The system would carry & maxi.
mum of 12 channels, North Shore Cable-
vision Corp., Marblehead, Mass. has also
applied.

Braintree, Mass.—Natlonal Cablevision
Inc. (multiple CATV owner) has applied
for a franchise. Monthly service charge and
installation fee would be $5 and $15, re-
spectively. City would receive 3% of
annual gross revenue.

Quincy, Mass.—National Cablevision Inc.
(multiple CATV owner) has applied for a
franchise.

o Pipestone, Minn.—Mid-Continent CATV
(multiple CATV owner) has been granted
a franchise, Monthly rate will be $5.00.

m Pass Christian, Miss—Cable Video Inc.
has been ‘franted a franchise. System I8
owned and operated by Charles F. Fail
Sr., who Is affiliated with National Televi-
sion Cable Ine. (multiple CATV owner).

® Lincoln, Neb.—TV _ Transmission Inec.,
subsidiary of Lincoln Telephone and Tele-
graph has been ﬂanted a nonexclusive
0-year franchise. onthly service charge
for the 1l-channel system will be $4.95
City will receive 3% of the gross revenue
quarterly.

Lambertvil]e, N. J.—Telesystems
(multiple CATV owner)., Glenside. Pa,,
has ap hed for a franchise,

Lumi Township, N. J.—General
CATV (multiple CATV owner) has ap-
plied for a franchise.

Cornwall-on-the-Hudson, N. Y. — High-
tower Telesystems Inc., Newburgh, N, Y,
(muliple CATV owner), has purchased the
Cornwall Co-ax Ine., for an undisclosed
amount. The nine-channel system has 350
subseribers, with potential of 1,000. Corn-
wall Co-ax Inc. was owned by Bernard
Law, Newburgh lawyer (4C%); Max Kanter
president of I1.T.V. Inc,, New York, and
Seymour Cook, vice president of same
company (both 30%). Hightower Telesys-
tems Inc. Is owned by Time-Life Inc. (mul-
tiple CATV owner) and Boston Capital
Corp, (each 50%), operators of CATV sys-
tems throughout Ohio and Michigan.

® Cortlandt, N. Y.—Continental CATV
Corp, (multiple CATV owner) has been
granted conditlonal approval to extend
service into township. Monthly service
charge and installation fee would be $19.95

and $4 95, respectlvel{
Boo N. C ited Antenna Service

has announced the beginning of construc-
tion for its Boone system, which has 1,500
potential subscribers. Ameco Inc. has been
awarded the construction contract for the
system.

= Tarboro, N, C,—Jefferson-Carolina Corp.

Corp.

(multiple CATV owner) has been granted
a 20-year franchise. Tentative installation
fee and monthly service charge will be
$10 and $4.95, respectively.

Norwalk, Ohlo—Ohlo Radio Inc., licensee
Norwalk, and Allan Shankman.
Norwalk businessman, have each applied
for a franchise.

s Burlington county, Pa.—General CATV
(multiple CATV owner) has been granted
a franchise. The system will provide
12 channels, each of the nine towns in~
volved receiving a local news and vreather
channel, General CATV vice g-osident
Willlam Keenan said initial cost will be
$1.8 million. and hopes to expand the sys-
tem to include 22 communities.

u Palmyra, Pa.—Valley Video Cable Co.,
Londonberry township, has been granted a
franchise. The system will carry a minimum
of six and a maximum of 11 channels.

® Washington, Pa.—Ernest Stern has been

ranted a franchise. Monthly fee will be

The city is guaranteed 3% of gross
revenues.

® Zelienople, Pa.—Armstrong Utilities,
Kittanning, Pa. (multiple CATV owner), has
hbeen pgranted a franchise. For $4.50 a
month per subscriber. the firm will offer
12 channels and 5% of gross receipts.

Marion, S. C.—Cosmos Cablevision Corp.
(multiple CATV owner) has beﬁ;m service,
feeding nine channels to subserlbers.

Huntington, W. Va.—Multi-Channel Cable
Co., Huntington. International Telemeter
Corp. (multiple CATV owner). and Ameri-
can CATV Services, Kingsport, Tenn., have
each apblied for a franchise,
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HE marriage of big-time pro foot-

ball with the medium of television has
reshaped the game and its economics,
and in the process has perhaps given
real currency to the phrase “the medium
is the message.” Television has taken
the message and transformed it into a
spectacular amalgam of show business,
sport and market place.

The man credited by many for the
changes is Pete Rozelle, unpretentious
commissioner of major professional
football. At 41, Mr. Rozelle presides
over the fortunes of the National Foot-
ball League and the American Football
League (the merger of which he adroitly
engineered little more than a year ago)
from offices in New York’s Rockefeller
Center, about a gridiron’s distance from
the major TV networks and the Madi-
son Avenue agencies.

His physical proximity to the centers
of television and advertising is appro-
priate: Pro football is big business and
Mr. Rozelle is in the middle of it in
more ways than one.

Hard Facts = Pete Rozelle eschews
the memorabilia of sport in his func-
tional, but comfortable, office. He does
not ramble in the jargon of the wide-
eyed football fan, but speaks articulately
in terms of ratings, interconnection
charges and costs per thousand. He
leaves the impression that he knows as
much about television and advertising
as some of the full-time practitioners of
these arts. .

His energetic record since being
named NFL commissioner in early
1960, after three years as general man-
ager of the Los Angeles Rams, con-
firms his expertise in football and tele-
vision. Shortly after taking over, Mr.
Rozelle convinced team owners to
share equally in receipts from single-
network coverage of their games—no
mean feat a short seven years ago. The
larger NFL franchises such as New

York wanted to keep their TV receipts,

while the smaller clubs wanted some
form of profit sharing. Adoption of the
Rozelle plan made smaller franchises
such as Green Bay financially equal with
New York, and coincidently placed
more bargaining power in the hands of
the NFL when it came time to deal
with the networks. (Bargaining in con-
cert will net NFL and AFL teams some
$25 million from CBS-TV [NFL games
plus Superbow! game] and close to $9
million from NBC-TV this year.)
Since taking over, Mr. Rozelle has
successfully raised the annual ante from
the networks and according to network
officials close to the negotiations, he’s
done it by dint of charm, intelligence
and hard bargaining. At one point last
year, when negotiations seemed on the
verge of an impasse—NBC had a firm
commitment to the AFL, ABC had
college football, and CBS believed it had
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Miracle man
of football’s
TV success

no competition—Mr. Rozelle blithely
told CBS he would form his own
TV “network” if more money wasn’t
forthcoming. It was no idle boast: In
typical fashion, Mr. Rozelle had spent
months preparing an accurate schedule
of AT&T line charges, a list of broad-
cast talent, all ready to go into opera-
tion. Aware that local affiliates would
desert it on Sunday afternoons, the net-
work yielded.

“The problem for the networks,” said
one executive, “is that Rozelle is smarter
than most of us. He's gotten more out
of the medium than Jim Aubrey or
Fred Friendly.”

Between cigarettes—he smokes from
two to three packs a day—MTr. Rozelle
recently reflected on his tenure as com-
missioner of major professional foot-
ball. “The marriage between pro ball

WEEK'S PROFILE

Alvin Ray (Pete) Rozelle—commissioner
of major professional football, New York;
b. South Gate, Calif, March 1, 1926;
Compton, Calif., High School, 1944; U. S.
Navy, 1944-46; University of San Fran
cisco, 1950, publicity director and assist-
ant director of athletics while an un
dergraduate there; continued as publicity
director and assistant athletic director
at USF, 1950-52; publicity director, Los
Angeles Rams, 1952-55; partner, P. K.
Macker and Co., San Francisco, 1955-57;
general manager, los Angeles Rams,
1957.60; commissioner, National Foot-
ball League, 1960-1966; commissioner of
major professional football, 1966; m.
Jane Coupe of Chicago, June 11, 1949;
children—Ann Marie 8; hobbies—fishing.

and TV has been a happy one for us—
it’s made the game national in scope
and provided a tremendous impetus for
its growth.”

“We’re obviously concerned with the
state of the medium,” he added, “with
the problems of sponsorship, overex-
posure to the game, CATV and color-
set penetration. The medium’s health is
important to us.

“Color television, for instance, has
enhanced the game. Our studies show
a higher rating among color-set owners.”

Then, arranging some papers on his
uncluttered desk, he mused: “I watch
the games in color myself; have two
color sets at home, a black-and-white
one in the office. I do most of my
watching, when 1 can, at home, with
friends.” Home for Pete Rozelle, his
wife Jane and their 8-year-old daugh-
ter Ann Marie is on New York’s posh
Sutton Place, a short walk from the
league’s offices.

Tough Leader s His constant travel-
ing has given him an intimate relation-
ship with most team owners, some of
whom in 1960 looked upon him as a
young upstart, and who voted him com-
missioner to avoid dissension among
league owners, and then only in the be-
lief that he would prove malleable to
their wishes. Needless to say, he has not
been a mere figurehead (pro football is
the richer for it) and in the meantime
he has made the owners more aware of
the dimensions of their business.

“The team owners have become
very sophisticated about television. We
provide them with ratings figures, point
out trends; conversation among us has
become very informed, very savvy about
television,” Mr, Rozelle commented.

Last December, the league owners
named three of their colleagues to a
newly formed television committee to
study long-term problems. “Our objec-
tive is not to extract the maximum buck
from the networks, but long-term
stability.” He believes the basic rela-
tionship with the networks will remain
unchanged when the NFL-AFL merger
is completed in 1970. “Our relationships
with the networks have always been
good and will probably get better. We’re
establishing a department within six
months that will provide day-to-day
liaison with them and with national
sponsors. In addition, we're watching
radio closely. Surprisingly enough,
listener response to radio play-by-play
has grown quite solid in recent years.”

Those who know Mr. Rozelle agree
that pro football’s often happy and al-
ways rewarding relationship with tele-
vision and radio is bound to continue.
As one broadcast executive said: “He'll
either charm everyone with his boyish
grin, and if that doesn’'t work, he'll
probably go out and get his own net-
work.”
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EDITORIALS

The test is met

S could be expected, the news media, especially tele-
vision, are being criticized for their coverage of the
riots that have defaced so many cities in recent weeks. The
most vehement criticism is directed at television coverage
of the inflammatory conduct of the more militant Negro
agitators.

The belief is widely held that if television would just
shut off its cameras whenever H. Rap Brown enters a scene,
everything would soon be all right. Even the usually mod-
erate Senator Hugh Scott (R-Pa.) suggested last week that
if television must put on the Browns and Stokely Car-
michaels, it ought to counteract their exhortations by giving
time to appeals for law and order by lower-keyed Negro
leaders such as Roy Wilkins, Whitney M, Young, A, Philip
Randolph and Martin Luther King.

Actually, of course, television has done exactly what
Senator Scott urged it to do, though probably not in quite
the orderly way that the senator suggested. It’s just that
television cannot equalize the dramatic effects of, say, a
film showing a ghetto in flames and another showing Martin
Luther King lecturing on the virtues of restraint.

It is true, of course, that without mass media an H. Rap
Brown could not emerge so swiftly as a figure of national
prominence, but neither could Martin Luther King. It is
silly to wish that the mass media could somehow be shut
off or used solely for what seems at the moment to be
constructive purposes. It is sillier to take at superficial mean-
ing the McLuhanism that the medium is the message in this
summer of discontent. The conflicting messages of the
Browns and Kings are their own, not television’s.

So far as this publication can find out, television news-
men have acted with commendable maturity under condi-
tions of appalling stress. In general the broadcast coverage
of civil revolt has been temperate almost to the extent of
underplaying the story.

The shackles of ‘fairness’

NE of the more illuminating findings in the National

Association of Broadcasters’ new survey of editorial-
izing is that 59% of broadcast station managers say that the
FCC’s fairness doctrine inhibits the treatment of contro-
versial subjects.

This doesn’t mean that those same managers refrain from
editorializing or from commenting on matters about which
there may be dispute. It does mean that they think twice
before tackling difficult subjects and avoid tackling some,
only to keep out of trouble in Washington.

That condition, all by itself, would justify the attacks that
have recently been launched on the constitutionality of the
FCC’s adoption of parts of its fairness doctrine as a formal
rule. Clearly the existence of the fairness doctrine has been
a restraining force in broadcast journalism. As such it
violates the First Amendment, unless every recent Supreme
Court decision that is relevant is wrong.

In the court appeals that are to be argued, one point
of contention undoubtedly will be whether the First Amend-
ment applies to broadcasting as it has been held (and indeed
was written) to apply to the press. The hard-line regula-
tors have always believed that their own theories take
precedence over the Bill of Rights and have argued that be-
cause broadcasting is licensed it has somehow been dis-
enfranchised from First Amendment protection, or at least
is entitled to less protection than that afforded the press.
A clear test of that contention is at last promised after
40 years of intensifying government control.

As reported in BRroabcasTING last week, the Radio-
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Television News Directors Association and a number of
licensees have jointly filed a First Amendment appeal in the
U. S. circuit court in Chicago, and CBS has filed an appeal
in the circuit court in New York. The National Association
of Broadcasters has indicated an intention to join the appeal
in the Chicago-headquartered circuit, It must be assumed
that other broadcast interests may wish to be represented
in the general attack.

It is, of course, a healthy sign of journalistic responsibility
when major broadcast interests are aroused to .assert their
rights to freedom of the press and of speech. But there is in
this situation the possibility, which hopefully will be avoided,
that too many lawyers may get mixed up in the case. This
test is too important to become the forum for legal bicker-
ing over obscure points of law and maneuvering for the
professional limelight.

As explained in this publication’s story last week, the
several appeals can be consolidated in the circuit where
the first appeal was filed, in this case Chicago, where the
appeal by the RTNDA and the group of licensees was
entered a few hours before CBS went into court in New
York. Presumably the RTNDA group and CBS will agree
to proceed together in Chicago, joined by the NAR. That
will present an array of significant broadcasting involvement
and respected legal counsel. Even with the present cast of
participants, the weight is on broadcasting’s side.

Miracle cure

ENATOR Wayne Morse (D-Ore.) last week introduced

a bill to prohibit the broadcast of alcoholic beverage
advertising, including that for beer and wine, between 3 p.m.
and 10 p.m. He told the Senate that his purpose was to ask
whether youngsters “should be exposed to constant pressure
from advertisers using the most popular advertising media.”

Senator Morse’s legislation probably has little chance of
receiving serious attention, but its introduction bespeaks a
state of mind in Congress that is reflected in many ways.
The feeling persists on the Hill that if something is wrong
anywhere in American scciety, it can be fixed by more regu-
lation of radio and television.

Maybe the broadcast system of this country ought to shut
itself down for a couple of days and find out whether the
Vietnam war would cease, the ghettos would flower, and
youth would conform to Senator Morse’s ideals.

Drawn for BROADCASTING by Sid Hix
“Since we got color, conversation’s a lost art around

here, thank heavens!”
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THESE ARE THE TOOLS

OF THE TRADE...
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... for KSTP-TV’s award-winning Photo-News
Department. Their expert use by a specially
trained, completely equipped staff of reporters,
writers, editors, photographers and technicians
first made KSTP-TV news a habit for the major-
ity of viewers. Now it's a tradition in the North-
west market.

As they have done for nearly twenty years, the
ratings confirm once again that KSTP-TV is the
unchallenged news leader. At 10:00 pm, KSTP-

TV reaches more than 148,000 homes on a seven-
day average — 17% more than the second station.
At 6:00 pm on the six-competitive-day average,
KSTP-TV’s lead over the second station is even
greater — 29%."

And the newest viewing habit is the News-Sports
wrap-up, midnight, Monday through Friday (in
color, of course, like all KSTP-TV programming).

*NSI June 1967
Homes data are estimates only and are subject to the
qualifications set forth by the indicated service.

Represented Nationally by Edward Petry & Co.

TOTAL COLOR TELEVISION * CHANNEL 5

100000 WATTS - MINNEAPOLIS. SAINT PAUL

HUBBARD BROADCASTING,INC. KSTP-AM«FM.:TV/KOB-AM.TV/W +GTO-AM



REPLACEMENT FINDER

for widely used RCA Image Orthicons

j

PHOTO
TUBE TARGET
CATHODE REMARKS
TYPE NO. MATERIAL TYPE
5820A glass 5-10 All-purpose tube for studio or remote use
electronic
h RCA Close-spaced target-mesh,
8673 conducting Bi-Alkali long-life tube for studio use
glass
electronic :
: RCA Same as 8673, except 8673 /5 designates one of
867375 ;T:sc:ucnng Bi-Alkali a matched trio of tubes for use in color cameras
electronic . .
g RCA Wide-spaced target-mesh, long-life tube
8674 conducting Bi-Alkali for remote service
glass
electronic .
" RCA Same as 8674, except 8674/ 5 designates one of
8674/5 ;‘I’:s‘:‘-“""g Bi-Alkali a matched trio of tubes for use in color cameras
Wide.spaced target-mesh for use )
4492 glass 5-10 in RCA TK-42 und‘TK-43 cameras
at a target potential of 2.3 volts
above cut-off For TK.42
r and TK-43
cameras
. Close-spaced target-mesh for use
electronic in RCA TK-42 and TK-43 cameras
4536 conducting 510 at a target potential of 3 volts
glass above cut-off J
elecfron_ic Close-spaced target-mesh,
7389C conducting 5§10 for monochrome cameras
glass
electronic ife i
N RCA Close-spaced target-mesh, for long life in
8748 conducting Bi-Alkali monochrome cameras
glass
electronic RCA Wide-spaced target-mesh, for long life and
8749 ;?:sc:ucfmg Bi-Alkali high sensitivity in monochrome cameras

AVAILABLE FROM
YOUR BROADCAST
TUBE DISTRIBUTOR

RCA Electronic Components and Devices, Harrison, N.J. 87029

| |The Most Trusted Name in Electronics
/A
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